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$61,400,000 Projected for

Disk Sales From Sept.-Dec.

Film Grows as

Major Factor
In Global Tele

Canada, France,
Italy Show Way;
Britain Hits Snag

NEW YORK, Aug 22 —Devel-
apments in plobal television this
week zaw TV film bepinning to
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Disk Soler: Pockoges

Mew Sound o Caosh

IS as a majar prugraming
fmctor. with the pace varyving ac- |
cording to the progress made h_1r|
video in the various countries, In!
Canada, at the Toronto station, |
for example, almost 50 per cent |
f the programing i via feature
and syndicated film. In England
however, in spite of an ambitious
$150,000 scheme for selling [film
abroad, now tabled, the implaca.
ble opposition of the “Tusicians'
Union and other factors have mil-
itated against developing the use
of film.

France, according to Viadimir
Porche, director general of the
French radio and TV, Is looking
forward to the trading of TV
shows with the U.S., first on film
and ultimatelv directly Porehe
believes  that the Coronation

(Continued on page 11)

BO1 . 400.00 Seen in Sepl.-Dec

Mow Kiddiea Trend—Move fo 45
Lower Prices, Stress on Singles

Marnutacturer Hi-Fi Rocs ﬂri.ng'l

featuring
3 Millign

Moke U 5 Debuis

Regisiers

and many others

Regular Weekly Music Popularity Charts begin on page 40

-

Prope: Marchonditing Con Mean
Plus Profit on Accessory Stock

Formign Disk Artists 1o

Labels Annsunce Doting-Discouni
Plans for Easy Dealer Paymaent

Packaged Record Buying Guide begins on page 56

BB Introduces New Feature:
Package Disk Buying Guide

B NEY CEHMAM
NEW YOREK., Aug 22 —In this
135u¢ The Billboard introduces
The Packaped Record Buying

4 New Hotels Plan
Bows in Las Vegas

B ED ONCKEN

LAS VEGAS, Nev, Aug 22—
\f the seven hotels now running
here have a tough time getting

Harry James Hits
Road for 5 Weeks

HOLLYWOOD, Aug. 22 —Harry
lames and his band hit the road
wfnin for another five-weeh T.cmr_]
this time thruout the M.ddle Wesl
itarting September 17 Group
recently set a new record with a
take of $64,614.69 on 34 one-night-

The Jame: troupe will play..in
i cities between here and Chicago
and return Guarantees range
from $L.500 up plus 60 pei cent,
With James will be drummer
Buddy Ri~h as a featured at-
traction in what the ork leader
believes will set an all-time record
nigh gross for any vear since the
t-ugn.:l %.-.'.1; Jrglmizugigrlﬂﬂﬂ.

attractionzs on a 52-week bpasis,
what is ahead of them now that
four more hotels rare before the
Nevada Tax Commiszsion for okay
will seem almost impossible

The only solution showhiz in-
giders see {s that with 11 big-time
hotels bidding for ths names and
Just average acts. thev'll have to
book on a four-week, or more,
basig, rather than the current two
wirls

Plans for the four new holels
at a total cost of £15.000.000 were
unveiled thi= wepk, as investors
petitioned the State tax agency
for gambling licenses

Apphcations were submitted on
behalf of the Caszblanca. the
Araby the Sunrize and the Patio.
Action on the gambling licenses
was deferred, =2ending investiga-
tion of the partners listed on the
applications Under Nevads law,
any person owning 2 per cent of

{(Conttnued rn page 65)

| Guide—a new weekly feature of
the Music Popularity Charts
{Papes 56-57' The maior empha-
sis of this new section will be on
classical records. but in addition
other packagad merchandise will
be thoroly covered Thir will in-

clude popular record albums,
children’'s record: and iazz
glbums

The purpose of The Packaged
Record Buving Guide ir to show
dealers which of the vast amount
of album-type merchandise I8
selling best. Thus it= functicn
and service to the trade will be
exactly the same as The Billboard
now performs in the single record
field of pop. hillbilly and rhythm
and blues disks With thig addi-
tion of The Packaged Record
Buying Guide, the first of its kind
ever attempted The Billboard
will be covering the total record
business each week

WORKING MUSIC,
BUT NO WORK

LONDON, Aug 22.—All the
time France has lain para
Iyzed by the general strike
Radio Paris has been doing its
best to keep the nation gay
with 1 twice-dally disk pro-
gram oander the title ra
vailler en Musique.” For ig-
norant foreigners the rigid
translation = “"Music While
You Work.:” And apparently
it wasn't intended as a joke

WAV et esesedi RS RE

eraltnrs
£152.800.0000 tow

Packaged records account fo

about half of the total record bus
ness

many dealers as
(Continued on paget !

Packages May
Chalk Up Big
$30,700,000

Over-all for Year
Sees Totals Near
$152,800,000

Ax JOE MARTIN

NEW YORK. Aug 22-—Retail
dealers are expected tode about
$i1.400.900 in phonogriph record
aales durine the fourmonth pe.
riod beginninp Sepimber 1 and
ending December 37 Of this tofal,
about half, $307MW.000 wil' ba
spent by cOnNSUmME s for Dackaped
merchandise — lassical, popular
and 1az7 albup® and children's
records i.; all three spreds,
These Figu~S$ 3"_|:| those taed
subfequen® 10 this story 4o not
include ** *les of recorde o
coin mp™'NE OCerators. but ypa

an. estimar >
] t'llfdj fn e F"-'.,- ”?Eﬂ' s

' !ﬁﬂ—-an increase of sbout 3§

—

It {8 the ares kncwn F|can Dbe
the “bread 0 |$30.000.000 in records of all types.

~r rent owver the -'laief:_f'm 1952
"The total record business in-

luding sales to coin machine op-
astimated te reach
1953 Operators
axpected to buy about

=

(Continued or page 18)

MONEY’S NOT TIGHT!

Coin Machine Finance
Deals at All-Time High

By DICK sCMEIRER

CHICAGO. Auy 22 Money
mayv be tight undmrc} o get—but
not In the coin sachine business.
where the totaldollars outstand.
ing on instalin=nt deals is at an
all-time high

If anythin.
operator finds ! a

the ~ established
little masier Lo

secure credi’ today than he did a
vear ago
That's yhat credit Men.

bankers asd distributors told The
Billboard in @ spot check to deter-
mine what effects the adminis.
tration's “hard money' policies
are hgving on coin machine
installment purchases

£25.000,000 in Julke:

Bedi, trade sources astimate
there 1&g some 525,000,000 out-
standing in juke box paper alone,
an increase of approximately 20
per cent over two Vears ago

credit men say the deals have
never been sounder
There are, of course. axceptions

Amusement pames and vending

hmncmﬂe balances are up too, and

like the New York banker who
~ {Continued on pager 93)
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Billboard Backstage

The pop charts are perhaps the

most anticipated and also the
most eruptive weekly feature of
The Billboard, From the moment
that the first copies of this issue
reach the trade on Tuesday, the
phones will start announcing a
stream of reprovals, protests,
supplications, fulminations and
threats that will continue until
next week's issue comes off the
press. That is, if this next week
i= anvthing like the previous B8l
weeks [ ﬁave spent with The
Billboard. Coincidentally, what-
ever the approach or timbre of
the voice at the other end, the
conversation inevitably is reduci-
ble to a single question: “Why
i=n't my record on the charts?”

Somehow the ring of the
telephone, when it's the harbinger |
of a pop chart complaint, differs
in quality from the routine ring of
a song-plugger pushing a tune or
a press agent touting an industry-
shaking scoop. Pop chart calls
ring with the urgency and com-
pulsion of a “battle stations”
alarm. Sometimes the receiver

By NEY GEHMAN

able but fortunately on the rare
side.

The weekly parade of com-
plaints, questions and even praise
is welcome testimony to the wide
acceptance and use that have es-
tablished The Billboard pop
charts as the “Bible” of the record
business. There is probably no
other industry whose heartbeat of
business is as thoroly and regu-
larly recorded by its trade paper.

With this trade acceptance of
the charts comes a real sense of
responsibility to make every ef-
fort to maintain as high a level of
accuracy as is humanly and me-
chanically possible, to investigate
every bona fide complaint and to
make sure that any contemplated
change or addition to the charts s
thoroly tested before being incor-
porated as a regular feature.

A number of changes and
additions have been made in the
past few years. Others will un-
doubtedly happen in the future.
One purpose molivates changes
in the charts—to make them an
ever more valuable source of |

even jiggles 1n the cradle.

Take the time some weeks ago
when thru a typesetting error
three city charts listed “Anna" by
Dick Hayman instead of by
M-G-M's Silvano Mangano, It
was a race between M-G-M's
head office and the label's New
York, Chicago and New Orleans

tion for record dealers, disk
jockeys and juke box operators.
Thus, the time and effort in-
vested in making sure any con-
templated change is a good one

buving and programing informa- |

primarily of classical records and
also includes pop albums, and
children's records, accounts for
about half of the total record vol-

the mechanies of this new section
in this column. These are detailed
in an explanatory story beginning
on Page 1. The results of the first
surveys are in the chart seclion
of the Musiec department. The
purpose of the Packaged Record
Buying Guide is to suggest 1o
dealers {and this is the first 1m-
partial source of such informa-

ords to stock.

Behind the kick-off of the new
Packaged Record project and its
future development have been
six months of intensive planning
and testing—both in the office

and in the field. Vast catalogs of !
classical records and pop albums !

have been classified inte their
proper categories, record com-
pany executives and dealers have
been consulted at great length,
actual field tests were made to
double-check our methods,

We're now embarking on our
shakedown cruise. We have hope
that the Packaged Record Buyving
GGuide will achieve the same ac-
ceptance and use that the current

before it is started, _
In this issue The Billboard
introduces a very major addition!

distributors to get the first beef

in. Errors like this are unforgiv- |

ord Buving Guide. This field of
packaged records, which consists

to the charts—the Packaged Rec-|

charts on single records have

' attained. Our answer will most

probably be found in the week-
long stream of telephone calls
that start coming in every Tues-
dayv morning.

Legit Line-Up

Sel Schwartz, of RKQO, ha: an-
nounced that the Palace Theater

has =signed a contract with the | :
Association of Theatrical Press 2nd Anna Russell was shoved up
Apents and Managers., after long |t

negotiations, making it the first

also =aid he would consider rent- | Theaters had caused their date to

ing the 1,600-seat theater to legit,
if 2 booking jam occurs. . ., .
William B. Friedlander, vet pro-
ducer - director last represented
here in 1944, has joined up with
Gene Davis to present a satire on
nudism, “The Naked Truth,” first
tested 10 1949 as “Tails You Win."”
Ilona Maswey may star . . . Clif-
ford Hayman and Herbert Berger
have optiohed “Love Story,” by
Victor Wollsan, | | | Alec Guiness
is negotialing for the Walter Sle-

zak role in “M; Three Angels” in
the London dupicate next spring. |

~ “Caine Mutiny Court Martial™
has lined up Llo¥a wWolan, Jobn
Hodiak and HEEIT wnda for its
cast. . . . The "Porgy .nq Bess”
company lomorrow (35 il give

. wing at Ua '
Pl ST Feturning B K
S ... Diana H 34

erbert i)
the cast of “Wonderf +
Mondav e Moo

(22) to replace Mj
Burke. who joins the Kat E? '
TV show ¢ S

SEASON HAS ITS
FIRST FRACAS

The Broadway season's first Yowler's biog of James J. Walker,

fracas kicked off this week. Pro. |
ducers E.?.Hman Boomer and Agr-
thur Klein had set September 8 0 the

e e

Picture Business

“

L

hjs | Bodgers and Hammerstein Week,

==By DENNIS McDONALD

{for "Anna Russell and Her Little
| Show.”" However., “Carnival in
| Flanders” will open on that date,

o September 7. The Russell pro-
ducers complained that politics

be pre-empted.

The League de-
nies knowing of the controversy
 before 1t broke in the dailies, . . .
| There may be another storm
| brewing over the 48th Street The-
ater. "Escapade” moves in No-
vember 12, bui Michael Abbott
alleges prioer claim on an Qctober
13 opening for “Late Love.” . . .
“A Pin to See the Peep Show"
.will open September 17 in The
Plavhouse, Rehearsals started
Wednesday (19), with radio-TV
actor Bill Griffis added to the
cast, . . . The Belasceo Theater will
return to the legit fold after yvears
in the hands of NBC. “The Solid
Goid Cadillac” iz booked there
| for November 5, . . . New York’s
Circle Line Sightseeing Yachts
will have as guests on August 27
the cast of “Wonderful Town™
' New York City has declared
CAugust 31 thru September 6 as

Pee

The team will have four musicals |
|rpnmng on Broadway at that
time. ... Jack Barnett is dickering
for the rights to turn Gene

| Brew. .

Beb Hilliard are writing two new
songs for Tony Bavaar to sing
when “Hazel Flagg"” reopens. . . .
Sidney Kingsley has a new script
Teady for this season, “Satyr's
Dance,” with a cast of four men
and three women. . .. Nils Asther,
matinee idol of the 1820°s, will
make his Broadway debut in
“The Strong Are Lonely,” open-
ing at the Broadhurst September
29. Added to the cast this week
i5 Paul Ballantyne.

“"MIDSUMMER DHEAM"
SET TO MUSIC . ..

On August 30 the White Barn
Theater, Westport, Conn., will
give a benefit for the American
National Theater and Academy of
a musical version of “A Midsum-
mer Night's Dream.,” . . . Mike
Tedd will take "“A Night in
Venice,” lock, stock and barrel, to
Sao Paulo, Brazil, for a 12-week
season beginning January 1. Most
of the cast will be transported.
. . . The Paper Mill Playvhouse,
Milburn, N. J., in its 24th season,
will depart from all-music sched-
ules to include two straight plaws.
. . . The Westport (Conn.) Coun-
try Plavhouse will try out Horten
Foote's “The Trip to Bountiful”
on September 7, with Lillian Gish
starred, just as she did in the TV
version from which the play
. . The Kansas City (Mo.)

Beau James,” into a musical. He
i alsn  discussing with Jimmy |
ugh the possibility of doing |

vmusie, . ., Jule Styne and

HOLLYWOOD, Aug. 22.—Bas
ically, a reporter’s lot is g happy
one. H.? gets more than his share
of laughs, meets a lot of nice pen-
P]‘e &nd, above all. reaps the last-
Ing reward of friendship. The big-
g-_e&t kick a reporter getz out of
h.l::T job iz in following the activi-
tes of his contacts on a reguizr
basis. In a way, nis stories amount
10 a running business-life biog on
many people.

You meet a guy. You tel]l what
he's doing. The next time your
contact dees something new, you
file another report on his new
activities. And so it goes. Scme-
times wvour contacts leave the
SCEME you cover by going inip
other fields and fade from the pic-
ture as far az your reportarial
duties go, but often the friend-
ship that was established stil} re-
mains as =lrong as ever. Then
again, yvou find that vour friend’s

— By LEE ZHIT(

but in a ifferent capacits

Take M) Boyd, for example.
I met l‘fi};ﬁgren or eight years
4g0. At tha time, he was up to
his ears in qurning out publicily
material for Republic Pictures,
He was ?uﬁ- concerned about
lining up fan nag interviews and
picture layout with Republic's
personalities.

His job was mportant to the
studio’s public.{y department,
then headed by Tes Kanfman,
and quite demaniling on Mal's
talents and energy, He had to
make certain that the pictures
taken of the “stars” showed them
to best advantage., He concen- |
trated heavily on the problem of
having each actress referred to as
“lovely” and all the otwer super-
latives of the press agent’s trade.
As the years went on, Mal
switched to handling radio pro-
motion for Republic, and later,
for various independent picture
produrcers. Underﬂ,rmg these sub-

cow from the scene is only tem-
porary and that he returns again

!
*l

{

sequgnt_amivities was still the
flack’s job, that of selling the

starlight Theater has chalked up
1,000,000 paying customers, “Kiss
Me Kate” on Saturdav (15) drew

1.712 for its sixth performance.

public on the personalities or pic-
tures he represented.

A few years ago, Mal bowed.

from the seene. He turned his
back on showhiz and decided to
follow the lofiier path of the cloth.
Mal returned to school for studies
that will lead to the Episcopal
pulpit, Since his departure from
the scene, I haven't been able o
file stories on Mal's latest activi-
ties from the standpoint of re-
orter, but as a friend, I've fol-
owed them with keen intereszt.

This week Mal and 1 hzad din-
ner. We kicked around the old
days and laughed at what seemed |
te be serious problems but a few |
yvears ago. I mentioned to Ma!.
that for the first time that T've|
known him, he's finally hit upon|
one undertaking that will not tax
his press agents talents.

He studied my remark for 2z
moment, smiled and then replied,
“1 haven't changed fields, just
clients.”

On second thought, I guess Mal
iz right.
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- : ... lamusement buiiding in the first
E:‘.rée_ﬁeﬂgti;?;; ILS:E; ﬁgn‘;:l} ;’:_%ﬂ ' half of this year ran 1o $69,000.000,

WASHINGTON, Aug. 22—
' Spending for amusement con-
struction by the year's end will
top last vear's total by $25,000,000,
according tc Commerce Depart-
dopesters, Outlays for

That was $14.000,000 more than
in the same period last yvear. Com-
merce experts expect this year’s
total will soar to $150,000.000 com-
pared to last year's $125,000,000.

SMELTS, MUSIC, BING—
ALL GET COPYRIGHTS ...

If you've been hearing groans
from the nalion’s capital lately,

isn't the weather but the U. S
Copyright Office. Staifers in that
august agency are swamped by
the biggest onrush of copyright
registrants in history. Since lots
of the registrants are furnishing
samples of their wares, the situa-
tion is just short of spectacular,
Musicians are leading the stam-
pede {for details, turn to Music
Section, but for Copyright Office
impressions of the stampede, keep
reading here}, The parade of
registrants haz become zo motley

Enterfainment

Field Absorbs
Shut Theaters

WASHINGTON, Aug. 22—
Closing of theaters has not been a
compiete loss 1o the amusement
industry, H P. Holmes, chairman
' of the Economic Committee of the
'National Association of Real
| Estate Boards indicated this week.
Commenting on an NARB study of
theater closings, Holmes said a
“substantial number” of theaters
have been taken over by other
amusement enterprises.

Holmes =aid, in part:: “"Enter-
prise competing {or the recreation
| dollar has taken over the vacant
‘theater, according to a substantial
'number of reports. TV studios,
radio stations, bowling alleys, live
drama, wrestling and boxing
arenas and Penny Arcades were
listed.”

Holmes said, “Some of the new
uses, of course, result in improve-
ment to the neighborhood,” altho
reports showed “the predomi-
nantly depressing” effect of lost
theater business on nearby busi-
ness locations,

Holmes declared: “In spite of
depressed current conditions it
should not be thought that any
theater investment is automati-
rally undesirable, that motion pic-
tures are obsolete, or that the in-

swer to the {inancial problem may
be found in 2 short time. Three-
dimensional films, reduced local
property assessments or elimina-
tion of the federal admission tax.

vide relief, The indusiry
weathered other storms.
community understanding, it will
revive and continue its function as
a segment of neighborhood life
and as an important means of cul-
[tural communicaticn.”

Review Index

vou can assume that the cause.
tion) what key album-length rec- |

dustry ic in the doldrums. An an- |

- Washington Once-Over

By BEN ATLAS

that Abraham Kaminstein, of the
copyright examining division,
whimsically observed: “We have
had our share of the odd and the
unusual, ranging from something
old, in the form of a recipe for
smelts, accompanied by an odor-
iferous exhibit, to the most mod-
ern, in the form of & baby H _I:u:lrn‘!:l
formula and atomic fizz drinks.”

“Wall Street may have its hand
on the econcmic pulse of the na-
tion,” says Kaminstein, “but the
Examining Division has its hand
on the literary pulse. The puise
seemned sirongér.this year, with a
7 per cent rise in'copyright regis-

irations. Biggest increase Was 1n

the field of music. But, while more
people were pursting inte song,
some musicians and singers found
need to express themselves 1n
prose. Artie Shaw wrote “The
Trouble With Cinderella” and Bing
Crosby wrote ‘Call Me Lucky!/
Greats in the other arts turned to
new media. Bette Davis and Rosa-
lind Hussell left Hollvwood and
went ‘legit,) furnizhing not only
some new music but lots of ma-
terial for the drama critics, most
of it copyrighted. . . . Altho the
year was filled with many re-
minders that crime does not pay,
the division received its share of
complaints from victims of liter-
ary pirates. Most surprising was
the request from the Planning
Commission of a New England
State, unhappy about finding its
scenety, pictured on Chamber of
Commerce blurbs for Middle At-
lantic and Western States. The
commission wanted to copyright
the slogan ‘Most Stolen Siate in
the 487"

OUTLOOK IS MORE
FAMILIES, TV ...

Home-owner market for TV sets
will keep expanding the remain-
der of this year. Federal Reserve

"
-—

Systemn sayvs buyer demand for -

new and used homes is still heavy
and won't take a tailspin this vear.
Heasons are: lots "of . mortgage
credit is available; employvment
rolls continue to rize: families are
forming at an unabated rate. . . .
Eateries and drinkeries made out
okay in June, according to Com-
meree Department’s latest figures.
Sales were 4 per cent higher than
in the same month last year. . ..
Supreme Court is trying to decide
what to do about a petition it got
this week from a drive-in theater
owner challenging validity of a
ban on Sunday movies in Char-
lotte, N. C. Charles B. McGee,
the drive-in operator, has attacked
the ban as discriminatory because
it doesn't apply to Sunday tele-
casting. McGee's lawyers hope the
nation's high court will decide it
has jurisdiction to hear the case,
which has been lost in North
Carolina Supreme Court,
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Web Pares Talent

Costs to Snag Buys

NBC-TV Bears Tab of Morning Shows
To Get Commercial Bandwagon Started

NEW YORK, Aug 22—In a
move to get its new morning TV
Emgrammg on the commercial

andwagon, NBC-TV, it has been
learned, is going all-out in offer-
ing concessiong to potential
clients which would cut their
talent costs down to the vanishing
point. A web spokesman this
week confirmed the fact that
NBC-TV is willing to sell its
shows at a cost “considerably un-
%:r" what the talent price should

The move is, in a sense, a dup-
lication of the technique by which
NBC-TV successfully built up its
evening schedule some seasons
back. When the web launched its
high-potency big name evening
stanzas, it pgot them off the
ground by eating a hefty chunk
of the talent costs. The theory
then was to get the bankrollers
aboard; as the shows bepan to
pay off, it proved possible for the
web gradually to cut down its
share of the talent bite until the
sponsor carried the burden alone.

“Colgate” Example

On a big-budget stanza, such
as the “Colgate Comedy Hnur
it is known that NBC stood the
gaff for about $25000 weekly
during the first season it was on
the air. Later, of course, Cnlgai':e
had to go it alone, and found it
necessary to cut down the budget
somewhat. The same procedure,
with variations, was utilized on a
number of other evening shows.

Now the network is in a position
where it again must pioneer. Its
morning video line-up must buck
the established commercial CBS
shows, and the web is known to

NBC fo Test
Ads in Color

NEW YORK, Aug. 22.—Several
top advertising agencies this
week were reported alerting
clients who have TV shows on
NBC-TV that color video tests of
their commercials will be made
shortly. Altho no wverification
could be obtained from the net-
work, the plan is said to call for
closed-circuit demonstrations to
sponsors of how their TV pitches
will look in multichrome.

A schedule is believed to be in
the making, with some demon-
strations starting almest imme-
diately.

Mutual’s New Affil

Plan Finalization

Runs Into Delay

NEW YORK, Aug 22—
Finalization of Mutual's new
affiliation plan ran into delay
from the Federal Communications
Commission this week.

The FCC sent Mutual a query
about the wording of some sec-
tions of the contract form that
the network had sent its affili-
ates. It was understood that the
main point was in regard to the
network’'s »rerogatives in chang-
ing programs offered the stations
on a co-op basis.

TV BAN FACES
TOUGH INMATES

LONDON, Aug. 22.—From
the number of gentry in this
country who claim that tele-
vision in general and com-
mercial TV in particular,
drives them mad—the 1atest
release from the Criminal
Lunatic Asylum of Broadmoor
strikes a wry note. It seems
two TV sets were introduced
there so that inmates could
watch the Coronation.

Now viewing has becoma
such a craze with the inmates,
it has provided the staff with
a bloodless form of discipline
—a video ban for bad behav-
10T.

feel it imperative to make some
concessions to get the wheels
turningg However, an NBC
spokesman emphasized that the
rate card on time charges will be
strictly observed. Sponsors also
will not get a firm guarantee as
to the length of time the web will
help out on talent fees. The feel-
ing is that as the shows prove
commercial successes, this aspect
of the contracts will be re-
negotiated.

Shows Slashed

The extent to which the costs
have been slashed may be seen
from some of the figures which
agency execs claim to have been
offered. “Glamour Girl,” airing
in the 10:30-11 a.m. strip across
the board, is said to be available
at a talent cast of only $100 per
15-minute segment. SOS cleanser,
which recently bought two seg-
ments of the “Hawkinsg Falls”
serial, 11-11:15 a.m. across the
board, is reported to be paying
only a $250 weekly talent fee for
both outings. Aectual talent cost is
about $5,000 for each strip. On a
projected 30-minute strip, which
reportedly would cost $15,000
across the board for talent, NBC-
TV is said to be willing to con-
tribute $7,500 for each 15-minute
strip — which would have the
sponsors involved paying abso-
lutely nothing for talent.

Good Ratings

The web, meanwhile, this week
got a good rating story to tell
about its new daytime properties.
“Atom Squad,” for example,
which airs in the 5-5:15 p.m. strip,
got a 6.3 Nielsen rating and 38.0
audience share during its first
week on the air, June 6-10,
while its third week, June 20-24,
upped the rating to 7.9 and share
to 47.9,

similar boosts were made by
“Glamour Girll" “"Hawkins Falls”
and “The Bennetts"—all of whil:h
teed off the same week as “Atom
Squad.” “Glamour Girl”" jumped
from 3.6 rating the first week to
5.3 the third. “Hawkins Falls"
moved from'a 4.6 to a 6.1 in three
weeks, “The Bennetts," airing
11:15-11:30 a.m., increased from
3.7 to 5.0 in the same time. Adrian
Samish supervises the network’s
daytime productions.

CHAPTER TWO—
WHAT KINSEY
DOESN'T KNOW!

NEW YOREK, Aug. 22, —
The gingerly handling of the
Kinsey report by radio and
TV broadcasters thizs week,
for fear of outraged protests
from home audiences, may
have been unnecessary. At
least that's one conclusion
WNBT draws as the result
of braving a possible censor-
ship tide, via the telecasting
of Howard Whitman's blast
against the book on “K'" night
Thursday (20) at 7 p.m.

Program director Dick Pack
braced himself for an aval-
anche of phone calls after the
show, either protesting the
mention of the report at all
or praising Whitman faor his
firm anti-Kinsey stand. In-
stead they received only
seven calls, six of which
blasted Whitman for attack-
ing the Doctor's views. Whit-
man was originally scheduled
to go off the air this week,
but he's so mad he's going
back next week to Enlﬂrge on
his summary of “what Kms&y
doesn't know about sex.

Four New Sales

Are Reported
By CBS-Radio

General Mills to
Get ‘Gunsmoke’ Seg;
Murine Buys Plan

NEW YORK, Aug 22— CBS-
Radio this week came up with
an impressive number of sales.
Negotiations are all but con-
cluded for General Mills to pur-
chase the CBS packaged “Gun-
smoke,” a program which has
received critical raves. The horse
opera will go into the Saturday
8-8:25 p.m. time period, with
F's “Sanka Salutes" to follow
for five minutes. Foote, Cone &
Belding is the agency.

CB5-Radio also sold a 13-week,
two half-hour weekly saturation
plan to Murine. The advertiser,
however, will not use the same
show each week and will proba-
bly wind up riding on five or

ABC-TVY MOVES

REDUCE OVERHEA\

Plan to Save on Dayti
Costs Involves Duubll

NEW YORK, Aug. 22—In a»
move to shave daytime costs to
advertisers, ABC-TV is readying
a special production plan where-
by its initial two afternoon strip
shows (4-5 p.m.) will emanate
from the same studio. The opera-
tion is common enough to local
indies, but the TV web’s daytime
planning chief, Slocum (Buzz)
Chapin, believes this is the first
time it has been attempted on a
network level.

Savings—in terms of time, sets,
and general production overhead
—should be considerable, said
Chapin, and the savings will be
passed along to the sponsors.
New operation will get underway
October 5 with "Turn to a
Friend,” an audience participa-
tion show with Dennis James as
emsee, scheduled from 4 to 4:30
and another audience participa-
tion or variety airer from 4:30 to
5 p.m. Latter may be a TV ver-
sion of ABC's old radio audience
participation program “Ladies Be
Seated.” Dennis James will con-
tinue as emsee on the AM version
of "Turn to a Friend," aired over
ABC - Radio every noon under
Toni’s sponsorship.

ABC is still trying to set up a
daily simulcast of Don McNeill's
“Breakfast Club” from 9% to 10
a.m. as the pivotal program in its
projected plunge into morning
TV. Complex negotiations for
possible sponsorship of the video
portion by McNeill's present AM
advertisers are said to be holding
up the deal. However, Chapin
said he hopes to have “Breakfast
Club” set in ABC-TV's morning
spot by the first of the year.

Advertisers have already
evinced considerable interest in
in the web's daytime line-up,
Chapin reported, particularly in
time periods following the pen-

six. Batten, Barton, Durstin &
Osborne is the agency.

Animal Foundation, for its
Hunt Dog Food, once again
bought Galen Drake Saturday
mornings 10-10:15 thru Moser &
Cotins, Utica.

Corn Products has expanded its
five-minute Sunshine Sue strip to
a guarter-hour. The program, on
4:15-4:30 next season, will be
carried by 77 stations. C. L.
Miller is the agency.

FCC Common Carrier Okay
Can Aid Theater TV Growth

WASHINGTON, Aug. 22.—In
a major step which is likely to

prove an important spur to expan-
sion of theater TV, the Federal
Communications Commission will
be asked within a few months to
okay formation of a theater group-
controlled common carrier opera-
tion for theater TV independent of
American Telephone & Telegraph
Company, The Billboard has re-
liably learned.

If approved by the FCC, the
independent common carrier sys-
tem for theater TV would have
the effect of competing directly
with AT&T in theater TV trans-
mission, something which theater
interests have long sought. The
petition will come from the Na-
tional Exhibitors’ Television Com-
mittee and the Motion Picture As-
sociation of America, Both of those
Eroups scored a significant victory
earlier this year when the com-
mission granted theater TV a go-
ahead to operate as a common
carrier, altho the commission
simultaneously refused for the
time being to grant theater TV a
piece of the spectrum as a broad-
casting operation (The Billboard,
July 4). The commission at that
time left unexplored the whole
cgaestmn of the desirability of

eater TV.

It is taken for granted that if
theater TV interests strengthen
their foothold as a common carrier
poperation, the commission will
have no choice but to formally
give its blessing to the present
system and could even go further
in examining anew e possi-

bility of theater TV as a broadeast
SETVICE.

The petition for authorization
of a new common carrier service
is expected to be filed as early as
next month and by mid-Novem-
ber at the latest. The theater in-

terests will be represented as
usual by the D. C. legal firms of
Cohn & Marks for NETC and

Welch, Mott & Morgan for MPAA.

When the commission termi-
nated drawn-out theater TV hear-
ings last month, the agency left
the way open for theater interests
to formulate such a petition as 1s
now being planned.

N. Y. Developmenis

Meanwhile, there were several
developments on the theater TV
front in New York, headed by the
near-finalization by a new syndi-
cate of contracts calling for the
staging of at least three full-
length Broadway legit shows via
the medium. The pacts on this
deal are expected to be inked by
the end of next week.

Theater Network Television,
Inec., this week set the initial use
of big-screen color TV by TNT
for business or commercial firms
via a deal to preview the 19854
spring hat line of the Frank H.
Lee Company, Danbury, Conn.
The showing, on September 30,
will be in the Grand Ballroom of
New York's Hotel Plaza, with
some 500 dealers of Disney and
Lee hats to attend. Non-dealers
may gain entry thru purchase of a
850 ticket, with proceeds going to
charity.

James B. Lee, head of the hat
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firm, said that this initial pre-
viewing of a fashion line via color
TV could “speed up decisions on
purchasing, enabling retailers to
introduce new fashions to their
customers far more gquickly ...
eventually, use of color TV to the
general public will stimulate the
sale of all fashion merchandise
far bevond what black and white
has already achieved.”

Pacis Romney

TNT this week also pacted
Richard Romney as production
assistant for the firm. Romney
previously served TNT as assist-
ant director for the pick-un of

“Carmen” from the Metropolitan |

Opera. He has a motion picture,
TV and legit background, having
been production assistant on
video's *“Lights Out,” d4ssociated
with the Technicolor Corporation
in Hollywood and production con-
sultant to legit producer Robert
Rryer.

Another development this week
was the signing of a long-term
business agreement between the
Closed Circuit Television Corpo-
ration and the Council on Public
Relations, Inc, Harold Azine,
president of CCTC, was named to
the board of councilors of the
CPR, and Walter Hecht, of the
public relations firm, was set as
a veepee of CCTC, It's expected
that the arrangement may lead
to deals for.closed circuit theater

TV coverage of stockholders'
meetings, sales conclaves and
other uses of the big-screen
medium,

ime Production
ng in Studios

eciled-in

He
alse noted that video soap operas

may be included in ABC's day-
time planning. In line with this,

McNeill simuleast,

it's deemed possible that the
pooled production plan will be
applied to these shows as well. If
so, the web may come up with
something startling in low day-
time prices,

‘Quick-Flash’
'Over ABC-TV
To Go Weekly

NEW YORK., Aug 22 —ABC-
TV this week chalked up another
fall time sale with Thor, Ine.. in-
creasing its alternate week spon-
sorship of “Quick as a Flash"” tn a
weekly deal in September., The
appliance outfit sponsored the
show on alternate Tuesday
nights, 10:30-11 p.m. for four
months this spring, marking its
initial plunge into the medium.

When the show returns next
month it will be moved to a Fri-
day night, # p.m. time, following
the new Ray Bolger program.
Meanwhile, another ABC-TV ad-
vertiser, American Chicle (Clor-
ets) is reportedly making plans to
cancel out its sponsorship of “A
Date With Judy"” on Wednesday
nights, 8:30 to 9 p.m.

Tweo other clients, Canada D
and Jonathan Logan dresses, this
week evinced substantial interest
in ABC-TV's “Music From the
Meadowbrook.” The network is
trying to get clearances Friday
nights 7-8 p.m. for the potential
sponsors. The program is cur-
rently on Saturdays at the same
hour, but Paul Whiteman returns
to that slot shortly. Frank Dailey,
the owner of the Meadowbrook, is
the packager of the show.

Hudnut Bows
Off Beragen
Radin Deal

NEW YORK. Aue. 22 _Hudnut
this week notified CBS-Radio
that it would not sponsor Edgar
Bergen again next fall. CBS-
Radio had expected Hudnut to
return to the fall fold, the a re-
newal was not forthcomine when
the program bowed off at the end
of its season.

Bergen's as vet untapped TV
potential is believed to be so con-
siderable that the network prob-
ably will have little trouble find-
ing another sponsor for him, tho
CBS-TV has no time available
even if he should be willing to go
TV this season. The likelihood is
that his new sponsor will convert
him to TV use next season.

Mounds May
Buy ‘Excur.’

NEW YORK, Aug. 22 —Mounds
this week reportedly took an op-
tion on the junior wversion of
“Omnibus,” now called "“Excur-

sion.”
The Ford Foundation-packaged
show will debut on NBC-TV,

Sunday (13) 3:30-4, with Jerry
Stagg as producer and Dan Petrie
ad director. Maxon is the agency.

THIS PRESSURE
IS IRRESISTIBLE

NEW YORK, Aug 22 —
General Electric this week
inked Bing Crosby to the kind
of radio contract that might

ersuade the crooner to go

V. Crosby will get $£15 000
per week for his CBS-Radio
stint, but each week that he
does not appear on TV he re-
portedly must pay GE a $500
penalty. In spite of the pen-
alty, GE fipures six appear-
ances by Crosby as par F or the
TV course.
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CASHES IN

NEW YOREK, Aug. 22. — The
NEC ' radio network and RCA
Victor Records have jointly com-
missioned England's Old Vie
Theater to produce at least two
special productions of Shake-
speare, which will be aired first
via the web and then issued for
public sale in album form by the

NBC, Victor Pact
Shows by Old Vic

SUBWAYS

‘Captive’
Audience
An Issue

NEW YORE, Aug. 22, — The
New York Transit Authority's ef-
fort this week to inject some
showmanship into its operation
of city subways, via transecribed
zafety spot announcements by

stars, raised more journalistic
evebrows than the 15-cent fare.
The idea was the brainchild of
T. A's new public relations
counsel, Abe Schechter, veteran
broadceasting exec.

As usual NBC and CBS diza-
greed, with former going along
with Schecter's request to have
ite stars record gratis a group of
10 to 30-second announcements—
Ystep back from the edge of the
platform — don't shove,” etc.—
while the latter turned thumbs
down on the deal. A spokesman
for WNBT said they consider it a
“public service"” gesture, pointing
out that the T. A. intends to in-
stall a public address system for
safety announcements in stations
anyway, and Faye Emerson is
bound to be easier on the ears
than some gravel-voiced con-
ductor.

On the other hand, a spokes-
man for WCBS said they refused
to go along with the idea for fear
that it would be loocked upon as a
“captive audience” gimmick,
thereby bringing down the wrath
of subwayites on the networks
and their stars.

NBC-TV Inks
9 New Clients

NEW YORK, Aug. 22 _NBC-
TV this week wrapped up nine
clients for several of its shows.

Cat's Paw (rubber) and Johnson
& Johnson (surgical dressings)
have bought 10-minute segments
between 10 and 10:30 p.m. of
“Your Show of Shows."” Bourjois,
Inc. has bought three 10-minute
segments during the holiday sea-
son on the same program.

On the "“Kate Smith Show,”
Gerber Food Products has pur-
chased 3:45-4 p.m. Wednesday,
and Corn Products has bought
alternate Mondays 3:45-4 p.m.
Block Drug has agreed to alter-
nate with Speidel on “Name That
Tune,” Mondays 8-8:20. On “To-
day,” NBC-TV scld General
Mills, Harry & David Corpora-
tion, and Beatrice Foods.

| packing them into movie palaces,

record company. The two set thus
far are "Macbeth,” featuring Alec
Guinness, and “Romeo and Jul-
iet,” with Clare Bloom.

The deal is new confirmation
that the Bard continues to be big
box office in all showbiz media,
The latest Shakespearean film,
“Julius Caesar,”” currently is

and Guinness has been doing well

in Canada this season with his

legit productions of Shakespeare.
Cott Plan

The plan of Ted Cott, NBC ra-
dio’s operating veepee, is to air
about eight Shakespearean pro-
ductions during the coming sea-
son on a sporadic basis, much the
way the NBC-TV web has been
presenting its opera productions.
The plays will be done full length
and not condensed in any way,
regardless of the time required
for the airing. The Guinness ver-
sion of “Macbeth"” will tee off
about mid-September, with date
and time not yet set.

Cott is in negotiations for at
least two more productions. One
would feature Hume Cronyn and
Jessica Tand;; in “"Taming of the
Shrew,” while the other would
star Jose Ferrer in “Othello.™

The Cronyn-Tandy combo, in-|
(Continued on page 17) |

KTTV READIES
EXPOSE STANZA

HOLLYWOOD, Aug. 22—
Does TV dare to tell all?
KTTV will act like it does in a
new series attempting to ex-
ose gambling, graft and be-
ind the scenes of Southern
California crime. The show
will feature L. A. Mirror
columnist Paul Coates and
will be tagged “Paul Coates
Confidential.,” It bows Sun-
day (30). Both film and live
fare will be integrated, treat-
Ing such meaty morsels as
L. A's Main Street, prosti-
tution and other shockers.
Stewart-Warner will bank-
roll the half-hour series thru
Harry Shane, Ine, its South-
ern California distribs. M. B.
Scott is the agency. Scott and
Coates are co-producers.

Plan Cooley
Syndication

HOLLYWOOD, Aug. 22 —Plans
for syndication of “The Spade
Cooley Show" are nearing the
firming stage on the eve of the
musical Emgram's fifth TV anni-
versary Saturday (29). i

Cooley currently is ironing out
details of the proposed kinescop-
Ing with Klaus Landsberg, topper
at KTLA, over whose facilities
the hour-long show has been tele-
cast for the past 260 Saturday
nights by remote from near-by
Santa Monica Ballroom.

Precedental Pact

To SWG by Chertok

HOLLYWOOD, Aug 22—A
precedental basic agreement in TV
that grants the same pay scale to
week-to-week writers as in mo-
tion pictures and a greater mini-
mum employment guarantee was
reached here this week when the
Screen Writers' Guild signed a
contract wilh tele producer Jack
Chertok.

The pact is for two and a half
years and can be reopened three
months prior to expiration.

The SWG termed as an “un-
precedented benefit” an agree-
ment reserving to the author
rights in the dramatie, publication
and commercial fields. Contract,
as summarized by Guild Prexy
Richard Breen, established a
weekly minimum pay scale of
$250, the amount of the current
basic movie agreement. There also
15 @ minimum employment guar-
antee of six weeks as opposed to
the film guarantee of only two
weeks.

Other points in the contract pro-
vide that Chertok would not in
any way undercut the already
signed TV free-lance contract thru
employment of week-to-week
writers. The TV producer also
agreed 1o accept the following
clauses won by the SWG mh the
free-lance TV [field—leasing of
TV right, reservation of dramatic,
publication, commercial rights to
any authors of the original sto
or original teleplay on an anthol-

NEWS CAPSULES—COAST TO COAST

‘Spot Sponsor'—Win a Mink Coat:
Station Reps Assn. Counters NBC

NEW YORK, Aug. 22—WOR
and WOR-TV this week began
selling a new spot announcement-
giveaway pgimmick designed to
pre-sell grocery products. The
plan, which kicks off October 12,
calls for six one-minute radio
spots per day, the same number
on TV at different times, and a
half-hour simulcast each week.
The whole program is tied up
with a brand name memory con-
test going under the title “Spot
the Sponsor.”

The first and fourth spot on
each media each day will carry
plugs for eight non-competing
products. The other four spots
will carry only seven products,
After each of these, registered
families will be phoned, and if
they spot the missing product
they get $25. The winners will be
brought on the half-hour show to
compete for a mink coat. A seven-
day-a-week buy is being offered
for $2,590 a week, with a bonus
spot thrown in for each time the
sponsor's plug is omitted from a
contest plug.

SHA ANSWERS
NBC CHARGES ...

NEW YORK — The battle of
press releases between the Sta-
tion Representatives Association
and NBC-Radio over the merits
of spot radio and tandem plans
continued this week. To the NBC
claimm that the SRA hadn't cred-
ited NBC stations for coverage
outside the local city coverage,
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the SRA pointed out that it used
Pulse ratings to measure CBS,
NBC and Spot audiences, the
same standard for all three. SRA
also maintained that NBC set up
a strawman involving low power
stations. It states that the NBC
network is not solely composed of
50,000 watt stations and the SRA
list contains a good proportion of
them and no station less than
5,000 watts.

TRY SETTLEMENT
OF WOR STRIKE. . .

NEW YORK-—The technicians
strike against WOR and WOR-TV
had not reached settlement Fri-
day (21), despite determined at-
tempts at mediation. The radio
operation continued normal, but
'V was confined to film origina-
tions from the station's transmit-
ter at North Bergen, N. J. Super-
visory personnel manned the
switches, Telecast of the Brook-
lyn Dodger game was shifted to
WPIX on Tuesday (18) due to the
efforts of WOR manager Jim
Gaines. By Thursday, WABC-TV
had signed up the Dodger games
for the remainder of the Season,
but a sympathetic sit~down by an
electrician at Ebbets Field kept
the game off, At week's end,
WABD was reported making a
bid to get the games. The striking
union 15 the International Broth-
erhood of Electrical Workers,
whose contract expired in March.
The union is understood to be
demanding job specialization that
management considers feather-

edding.

CBS-RADIO AFFILS
TO HEAR PLANS . ..

NEW YORK — CBS- Radio's
1953-54 program promotion cam-
paign will be outlined for execu-
tives of CBS affiliates at the Ho-
tel Pierre Tuesday and Wednes-
day, September 1 and 2, Heading
the list of CB5-Radio exeecs ad-
dressing the clinic will be Adrian
Murphy,_ president; John Karol,
veepee I charge of network
sales; Lester Gottlieb, program-
ing veepee, and George Crandall,
director of press information.
More than 125 promotion man-
agers are expected to attend.

TED STEELE IN
NEW WPIX PACT. ..

NEW YORK—Ted Steele this
week inked a new two-year con-
tract with the New York Daily
News video station, WPIX. The
versatile performer, who emsees,
sings, plays several instruments
and handles the commercials on
his show, moved into the station’s
afternoon strip line-up in 1950,
At one time he was on WPIX for
a total of 18 hours a week, in
addition to around 15 additional
hours he put in on Du Mont and
WMCA.
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CARDINALS GET
IN B'CASTING ACT ...

WASHINGTON — St. Louis
Cardinals last week entered the
dispute between major league ball
clubs and Trinity Broadeasting Co.
Cardinals joined the Yankees and
Dodgers in the fray by filing a
petition with Federal Communi-
cations Commission charging that
nobody has a coniract to provide
play-by-play descriptions of their
home games to Trinity, so that
any ‘re-created” broadcasts must
be “pirated” or the result of a
“breach of contract.”

PORTER NAMED
TO ODM POST ...

WASHINGTON — Appointment
of Washington attorney William
A. Porter as assistant director for
tele-communications, Office of De-
fense Mobilization, was announced
last week by ODM Director Ar-
thur 5. Flemming. Porter has
practiced law in Washington since
1930, specializing in radio and
communications. During World
War II, Porter served as a Navy
representative on radio and radar
committees of Joint Combined
Communications Board.

GOV'T SCOFFS AT
NFL CLAIMS ...

PHILADELPHIA — Claims of
the National Football League
that unrestricted television and
radio broadcasts of games would
bankrupt its teams, were branded
extravagant and contrary to evi-
dence by the Federal Govern-
ment. The Government asserta-
tion was made in a ff-nage h- -7
filed with U. 5. District Judge
Alan K. Grim Wednesday (1y) .
the Justice Department's anti-
trust suit against the league and
its member clubs.

OTHER NEWS
IN BRIEF . ..

Mutual's gross billings for the
first seven months of 1953 were
10 per cent higher than those of
last vear, while ils gross sales for
July of this year were 23 per cent
abové sales for July, 1952 . | .
NBC affiliated station WVEC-TV,
Tidewater, Va., started test pat-
tern operations last week, and
will begin full telecasting as the
area’s first UHF station Septem-
ber 19. . . . The New York State
Optometric Association has pre-
pared a series of transcribed
“back to school” spets, which
they will offer gratis to 50 N, Y.
State radio stations for airing
next month. ... A. G. Spalding &
Bros. will sponsor play-by-play
descriptions of the 1953 National
Tennis Championships at Forest
Hills over WQXR, New York,
September 6 and 7 from 3 to 5
pm. . . . Homemaking subjects
are the number one choice of fem
radio and TV listeners, according

0gy Dbasis, separation of movie
and radio rights on the same op-
tional basis—i.e, use by the pro-
ducer and participation by the
writer in such riggis within two
years for motion pictures and
three years for radio, otherwise
reversion to the author of such
rights if use is not- made by pro-
ducer.

Provision also is made for auto-
matic credit arbitration and So-
cial Security, unemployment and
other deductions.

to a survey conducted by the
New York Chapter of American
WD}'ﬂEn in Radio and TV last
spring. Fashions were second,
followed by interviews, cooking
and beauty in that order.

THE RESTLESS PEOPLE AND
THE REVOLVING DOOR ...

WNBC-radio staff producer Len
Weinless has been upped to su-
pervisor of production. . . . Robert
Smith, WNBC, was named super-
visor of music. . . . Omar F. Eider
Jr.. who has served as staff at-
torney of the American Broad-
casting Company's legal depart-
ment since 1947, has been ap-
peinted assistant general counsel
of ABC. . .. Alex Segal will han-
dle the directorial assignment on

the new dramatic series, “1I. S.
Steel Theater.” over the ABC-TV

network. . . . Philio D. Porterfield
has joined WOR-TV as an ac-
count exec, ... WNEW's new slo-

gan, “If you want music without
a lot of talk, talk, talk, keep
tuned to WNEW,” was show-
cased In full-page ads in the
dailies last week. The slogan was
the brainchild of promotion direc-
tor Ken Klein. . . . Therese Lewis
has been named story editor for
various productions under the su-
pervision of Fred Ceoe, NBC-TV
executive producer. . . . Ben
Grauer, NBC newsman, left by
plane for Italy to do a special
coverage for NBC News Film of
the super-luxury 100-mile-per-
hour train. . . . Alan T. Axtell,
formerly assistant general sales
manager of KNX, Los Angeles,
and the Columbia Pacific Radio
Network, has been appointed an
account exec in the Chicago office
of CBS Radio Spot Sales. . ., .
William P. McFarland, formerly
with N. W. Aver and Son, has
joined Young and Rubicam, Inc.,
as an account exec. . . . James F.
O'Grady has been appointed as-
sistant manager of the co-op pro-
gram department of ABC.

James Sheldon was this week
named director of "“The Arm-
strong Circle Theater"” for this
season. A second director will
shortly be picked to work alter-
nate weeks with Sheldon. . . .
Carmine Patti, co-ordinator of
traffic operations for Du Mont,
was named assistant traffic man-
ager of the network

Sherwood R. Gordon. president
and general manager of WSAI,
Cincinnnati, has named Thomas
W. Thuman sales manager of
WSAIL AM and FM. Thuman has
been a member of the sales staff
as an account executive for the
past two -and one-half vears.
Gordon will be responsible for
national sales, with Averv-Kno-
del, Inec., the agency.

Warren E. Baker has been
named general counsel of the
Federal Communcations Commis-
sion. The post has been wvacant
since resignation of Benedict Cot-
tone. Baker was executve assist-
ant to Oswald BRyan, of Civil
Aeronautics Board. . . . Appoint-
ment of H. J. Schulman, of Allen
B. Du Mont Laboratories, Inc., to
succeed R, J, Yeranko, of the Mag-

inavox Company, as chairman of

service committee, Radio-Elec-
tronics-Television Manufacturers'
Association was announced last
week by RETMA Board Chairman
Hobert C. Sprague. At the same
time, Sprague announced appoint-
ment of John F, Rider, of John F.
Rider Publisher, Ine., te succeed
F. B. Ostman, Capehart-Farns-
worth Corporation, as vice-chair-
man of the service committee, . . .
RETMA also announced reap-
ointment of Leslie E. Wo
aytheon Manufacturing Com-
pany, as chairman of industrial
relations committee, and Frank

W. Mansfield. Sylvania Electric
Products, Ine., chairman, industry
statistics committee,
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IN JUST 3 WEEKS THESE SMART STATION
OPERATORS SIGNED THIS GREAT SHOW
9 HOURS PER WEEK FOR MAXIMUM PROFITS!

BOSTON DETROIT ST. LOUIS
WHDH | CKLW KSD
50K W -IND. 50 KW -MBS 5K W -NBC
M_EMFHIS JACKSONVILLE INDIANAPOLIS
WMC | WMBR | WEBM
5K W -NBC 5 KW-CBS 5 KW -CBS
HOUSTON BURLINGTON, VT. | DAYTON, OHIO
KXYZ | WCAX | WING
5 KW -ABC 5 KW -CBS 5 KW -ABC
DALLAS-FT. MIAMI
WORTH
WFAA | WIOD
5 KW -ABC 5K W -NBC

|:-'-' "
e

iy,

4
S

L bt

e,

WGST
KFJI
KWBU
WNOW
WLAK
KvOocC
WHOS
WIKC
wWCSI
KCHA
WPLA
WEVA
KJFI
WDOV
WTWN
KSIM
WGGH
KWBG
WSSC
WENW
WATM

NEW CONTR

POURING IN DAILY . ..

HURRY! WR

OR PHONE TODAY!
YOUR MARKET

MAY BE SOL

TOMORROW!
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Aflonta, Gao.
Elomath Falli, Cre.
Corpus Chrish, Tex.
York, Pao.
Lakeland, Fia.
Casper, Wyo.
Decalur, Ala.
Fogeluso, Lo
Columbus, Ind,
Charles City, lowa
PFlant City, Flao.
Emporia, Ya.
Websler City, lowo
Daver, Del.

3t Johnsbury, YL
Sikeston, Mo,
Marion, .

Boone, lowa
Sumier, 5. C.
seneca, 5. C.
Almore, Alo.

ACTS ARE

ITE, WIRE

D

SKW.

5 K'W.

30 KW,
1000 W.
1000 W.
250 W,
1000 W,
130 'W.
250 W,
250 W,
150w
230 W,
250 W,
1000 W.
250 W.
130 'W.
500 W.
1000 W.
250 W
1000 W,
1000 W

IND
IND
HNBC
MNBC
IND
MBC
IND
IND
IND
IND
IND
IND
IND
IND
IND
IND
IND
IND
IND

Farmville, ¥a.
Union, 5. C.
Panama City, Flo.
Ropid City, 5. D.
Somersel, Ky.
Sheridan, Wyo.
East Liverpool, Ohia
Roseburg, Ore.
Rumford, Maine
Amarille, Texos
Yineland, M. J.
Texarkano, Texas
Crange, Ya.
Muskegon, Mich.
Colo. Springs, Colo.
Het Springs, Ark.
Lancaster, Ohia
Greenwood, 5. C,
Big Ropids, Mich,
Huntingdon, Pa.
Rhinelonder, Wise,

1000 W,
1000 W',
1000 W,
SEW.
250 W,
Im "I'I"-.
1000 W,
150 W,
150 W,
10 KW,
1000 W,
1000 W,
150 'W.
1000 W,
250 W,
1000 W,
S00 W
150 W
500 W
150 W
250 W,

MBS
CBS
MBS

IND

IND
MNBC
IND

IND
IND
IND
MNBC
IND
IND
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NBC programs rate highest

in 71% of evening time periods

NBC programs reach the ]argest-audiences in television...
And in the evening when all four networks are
most competitive, NBC’s lead is especially impressive.

Of the 84 weekly quarter-hour evening periods
(7:30-10:30 P. M.),* NBC rates highest in 60 periods,
or 71% of the time; and the No. 2 network in 20
periods, or only 24% of the time. .

Here's how the networks rank by time periods:

NUMBER OF EVENING QUARTER-HOUR LEADS

NEBC NETWORK #12 NETWORK #3 NETWORK #4 TOTAL

&0 20 4 0 84

In ratings by time periods, as in every other measure
of audience size, the results are the same. ..

NBC is America’s No. 1 Network.
Next week...further proof.

NBC’s Audience Advantage is to Your Advantage... Use If.

L
.’:: b4 B0
'.‘;.E i 3
L

a service of Radio Corporation of America

SOURCES: Nielsen Television Index, January-April, 1953
NOTE: The accuracy of the above data has been verified by the A. C. Nielsen Company

*All evening option time periods on NBC.
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GAC

Seeks NCAA OK for Package

Of Negro College Grid Tilts on TV

By GENE PLOTNIK

NEW YORK, Aug. 22.—A pos-
sible relaxation of the video code
of the National Collegiate Ath-
letic Association, which restricts
TV airing of college football
to the official NCAA package,
loomed on the horizon this week,
A formal application will be
made to the NCAA's TV com-
mittee next week asking for a
fo-ahead to televise a line-up
of nine Negro college football
games, .

The package of pames was put
together by General Artists Cor-
poration, the talent agency. And
ABC-TV has pencilled in the
games for Saturdav afternoons
berinning September 26 pending
NCAA’s approval. The games
thus would compete with NCAA’'s
official package, which will air
via NBC-TV.

It is expected that the plea to
NCAA will be based on two main
points, demonstrating that, in
keeping with NCAA's principle,
the telecasting of the Negro
games will not cut into the gate
of anv collegiate football games,
The first point iz that the poten-
tial audience for Negro football
does not patronize non - Negro
games to anv marked extent. The
second is that the Negro games
themselves are plaved in small
stadiuvms and would sell out de-
spite TV coverage.

3 NCAA Members
Altho the Central Intercollegi-

ate Athletic Association, confer- |P

ence of the 12 leading Negro col-
leges in football. is not a memhber
of NCAA, the three schools that
make up the basis of the schedule
proposed by GAC are members
individually. Those three schools
are Lincoln College, Oxford, Pa.:
Howard University, Washington,
and Morgan State College, Bal-
timore.

It is understood that altho these
three schools are eager to main-
tain good standing with NCAA,
the presidents of these colleges
are enthusiastic about the GAC

FCC Issues
3 TV Grants

WASHINGTON, Aug. 22— Fed-
eral Communiecations Commission
this week issued three new TV
grants, bringing total authoriza-
tions to 531, including 443 post-
freeze grants, of which 20 are for
non-commercial educational op-
eration, At the same time, FCC
approved withdrawals of six ap-
plications for TV station grants.

Recipients of new CP's are
Owensboro on the Air, Inc.,
Owensboro, Ky.,, Channel 14;

Cream City Broadcasting Com-
]:;an:n Inc., Milwaukee, Channel
1, and Joliet Television, Inec.,
Joliet, Ill., Channel 48.

Permission to withdraw ap-
lications went to Grandview,
ne, and Union Leader Corpora-
tion, both for Channel 48 in Man-
chester, N. H.; WDMG. Inec.,
Douglas, Ga., Channel 32: Owens-
boro Publishing Company, Owens-
boro, Ky., Channel 14; Polan In-
dustries, Roanoke, Va., Channel
7, and North Shore Broadcasting
Cl::lrn:fany, Shorewood, Wis., Chan-
nel 3l.

plan and have expressed their in-
tention of backing - the talent
agency's application to NCAA all
the way.

GAC believes that even tho the
ABC-TV schedule of Negro games
would be competing with the
NCAA schedule, sponsored by
General Motors, this should not
rule out its plan, since the ex-
pressed purpose of the NCAA
code is to protect the gate and
not to protect its own TV line-up.

GAC claims it was prompted
to get up this football package by
the fact that so much of its busi-
ness is from the top Negro talent
that it represents. It will point
out to NCAA that the TV revenue
would be an important aid to the
athletic programs of these Negro
schools.

GAC has blueprinted half-time
features that would include inter-
views of the presidents of the par-
ticipating colleges and plugs for
the American Negro College
Fund.

Picked to do the announcing of
the games are sportscaster Bob
Wolfe and Negro announcer
Harold Jackson.

In informal preliminary con-
\versations with a few individual
' members of the NCAA TV com-
mittee, GAC was reportedly told
that altho they were in sympathy
with the plan, they did not see
how they could make an excep-
tion to their code for the three
Negro colleges involved. Never-
theless, GAC feels its point is
sufficiently strong to cause a
break in NCAA's TV dike.

2 New Pacts Further Solidify
Du M Eminence in Fall Sports

NEW YORK, Aug 22—
Du Mont inked two contracts this
week that still further strenth-
ened its sports line-up for the
coming season. Miller Brewmng
Company signed to sponsor the
pro football championship game
scheduled for Sunday, December
27. And the National Basketball
Association signed for the Satur-
day afternoon telecasting of 14
ro basketball games beginning
December 12.

Further negotiations between
NBA and Du Mont make possible
an extension of the hoop schedule
by six more games beginning Oc-
tober 31. The games will go on
at 3 p.m., pitting it against part
of the college football line-up on
NBC-TV.

Miller, which sponsored the
championship grid games the last
two wears also, this wvear has
covered every city in the count
with TV. This will be still an-
other clearance triumph for Du
Mont. It has gotten its pro foot-
ball line-up, Saturday night and
Sunday, into 105 markets, 86 of
which are for Westinghouse
alone. And to date Du Mont has
cleared 108 stations for Bishop
Sheen's “Life Is Worth Living”
show.

General Pete
Back in Radio

HOLLYWOOD, Aug. 22 —Gen-
eral Petroleum Corporation, ab-
sent from radio for seven vears,
will return to the medium via the
full facilities of the Don Lee
Broadcasting System’s Coast re-
gional net and Arizona stations.
General (Mobilgas) will sponsor
Los Angeles Mirror Editor-Pub-
lisher Virgil Pinkley in an across-
the-hoard news commentary.
Series starts Monday, October 3,
in the 6:30-6:45 p.m. time slot.
Show will be carried on Don Lee's
45 Coast stations plus five outlets
in Arizona. Pinkley, a former for-
eign bureau chief and correspond-
ent for United Press, has held the
top berth at the L. A. Mirror since
its inception in 1948,

I'Y |vear airways spendin

During the regular pro foothall
season Miller is regionally spon-

isoring three Green Bay Packer
away games and, jointly with
Atlantic Refining, is backing 12
| New York Giant games. Miller's
agency 1s Mathisson and Assoc-
ates, of Milwaukee.

WASHINGTON, Aug. 22.—Over
Commissioner Frieda Hennock's
objection, the Federal Communi-
cations Commission yesterday (21)
'ruled against holding oral hearings
on the agency's proposal to in-
crease the TV license period to
three years instead of one year
as at present. The commission’s
action, altho no surprize to chserv-
ers here, amounts to a refusal
tor take seriously Commissioner
Hennock's demand for an FCC
probe of TV programing. (The
Billboard, Aug. 1, 8.)

The Commission’s attifude was
expressed in an order rejecting
requests by Americans for Demo-
cratic Action and the International
Union of United Automobile, Air-
craft and Agricultural Implement
Workers of America (UAW-CIO)
for a public hearing on the Com-
(mission’s 3-vear license plan.
| There was no doubt that a public
| hearing would have provided a
| platform for forensics on Miss
| Hennock's demand for a blue book
fﬂ'nbe of TV programing. Miss
| Hennock had called for the probe
'when she filed & lone dissent
‘against the Commission's proposal
earlier this month to increase TV
i license tenure to the same length
i as radio broadeasting's.

The Commission said the ADA
and the UAW unions failed to
turn up reasons “why written
comments could not be employed

AM OUTWEIGHS TV

WASHINGTON, Aug. 22.—Con-
gress of Industrial Organizations
15 giving radio a favored role over
TV in CIO's million-dollars-a-
program.
CIO expects to spend about $600,-
000 for its five-days-a-week radio
series which gets under way on
some 160 American Broadcasting
Company stations, starting Labor
Day with John W. Vandercook as
commentator, The CIO has ear-
marked close to $400,000 for a TV
series which will probably get
going soon after January 1.

CIO’s move provides a broader
pattern to organized labor's al-
ready ambitious use of radio and
TV. en CI0's new spectrum op-
erations get fully under way, or-
ganized labor in the U. S. will be
spending well over $2 millions a
yvear for its commercial sponsor-
ship of radio-TV programing. The
American Federation of Labor has
had a million-dollar airways set-
up for some time, featuring Frank
Edwards as nightly commentator.
Actually, organized labor’s in-
vesiment in broadecasting will far
exceed the $2 million, inasmuch as
this figure does not include fi-
nancing of stations in which or-
ganized labor groups have inter-
ests, nor does it include com-
mercial sponsorship by union
loeals.

Vandercook's series will reach
the most populous cities on ABC's
web and will be beamed to clear
channels "in the group so as to
reach the widest possible rural

the people SEE

WDEL-TV

Channel 12

Wilmington, Delaware

the people BUY

WDEL-TV advertised products

Write for information about your
profit opportunity in WDEL-TV's

large, rich market.

WDEL AM TV FM

A Sreinmon Station

Soles Represenfative

MEEKER

MNew York * Chicogo * Los Angeles * San Froncisce

KNBH’s ‘Nutsy’
To Road Via Kine

HOLLYWOOD, Aupg 22—
KNEH this week kinied its kid
show, “Nutsy the Clown,” for air-
Ing in s1x Western markets to be
sponsored by Cirecus Foods.
“Nutsy”™ takes the out-of-town
swing starting September 15.

The other stations inelude
KRON-TV, San Francisco; KPTV,
FPortland; KING-TV, Seattle:
KONA-TV, Honolulu: KSL-TV,
Salt Lake City, and KBTV, Den-
ver. The program is produced by
Jim Kilian.

ST. LOUIS—Edward F. Mur-
phy, E. L. (Ted) Favors and Alvin
M. King last week were named
vice-presidents of EKSTM-TV,
St. Louis, following the death Au-
gust 14 of the statior’s president
and general manager, William E.
Ware. Murphy will serve as v.-p.
in charge of programing; Favors,
in charge of engineering, and
King, in charge of sales,

wwWw americanradiohistorv com

Gets 60-40 Break in
CIO $1 Mil Campaign

audience as well az the cities
Vandercook, who has shaved his
ear-to-ear beard at Fleisher's re-
quest, will give & 15-minute com-
imentary of the news, starting 7
' p.m. Mondays thru Fridays. CIO
publicity chief Henry B. Fleisher,
who loaned his razor to Vander-
cook to shave the beard, said the
erasure of the beard was neces-
sary so as to get clear-cut photos
which would reproduce well in
Newspapers.

Young Ankles
Post at R.&R.

HOLLYWQOOD, Aug. 22.—Mar-
vin Young this week quit his post
as Ruthrauff & Ryan Coast radio-
TV director. Resignation was
prompted by curtailment of the
agency's mnational TV activities
here. While with R.&R., Young
supervised production of the “Big
Town" series produced by Gross-
Krasne Productions. Prior to join-
ing the agency he was with NBC
following his heading all enter-
tainment programs on a world-
wide basis for the combined armed
services during the war years.

pha e

WNBT

RADID STATION WNBC

and the whole family—
back on television

on the RCA VICTOR SHOW

Tony spins records, entertains an
exciling new guest star every week!

SUNDAY B pm 1\ ¢

sty Bas Voo b Cily—ghaeh pow locsd pepes Tee Hime and alatien,
e e

Brought to you by

FCC Votes Nix on Plan
For 3-Yr. TV Licenses

to fully set forth the views of all
interested parties, including the
two petitioners here.” Miss Hen-
nock was g lone dissenter once
again, Reiterating the stand she
took in her original five-page
dissent, she wrapped her opinion
this time in a single sentence to
declare that oral hearings should
be held. T

Expectations are that, barring
an unforeseen hitch, the new
three-year TV license rule will
be made final before October.

The Commission left the door
ajar for reconsideration of its
order, The agency said it would
study any further requests for
oral hearings, but expectations
areg that the Commission won't
change its stand if new bids come
only from ADA and the UAW
group.

Chevy Dealers
Ready Show
For WABC-TV

NEW YORK. Aug. 22 —_The lo-
ral Chevrolet Dealers’ Association
is readying a big-name hour va-
riety show for airing live over
WABC-TV here in late Septem-
ber. Time and talent have yet to
be decided upon, but the auto
dealers have taken an option on
the station's 10 to 11 period on
Friday nights, with a tentative
starting date of September 25.

Guy Lombardo and his orches-
tra and Bob Cummings are
among those mentioned as star

prospects for the show, indicating
that the program will be of a

caliber calculated to put WABC- .
TV in a strong competitive posi-

tion locally. Agency for the
Chevrolet group is Campbell-
Ewald.

‘Margie’ Stays
On CBS Radio

NEW YORK. Aug. 22 —Indica-
tions this week were that the ra-
dio version of “My Little Margie"
would remain on CBS Radio next
season for Philip Morris. even tho
Scott Paper is sponsoring it on
NBC-TV. Scott, of course, has
first crack at the radio version,
but evidently has turned it down.

Philip Morris, however, because
of the good ratings the show has
achieved, will probably renew
and keep the show in its Sunday,
8:30-9 p.m. slot. But it will drop
its “Playhouse” on CBS Radio,
Wednesday evenings. The net-
work's program department is
trying to sell the sponsor a
replacement.

S e e

CHANNEL 4 FRIDAY & pm*

Diwision af Rodio Corp. of America
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During its 12-week hiatus, Your Hit Parade will list in this space

THE 7 TOP TUNES FROM YOUR HIT PARADE SURVEY

Here are your Lucky 7 tunes that

you would have heard last Saturday |, 'm Walking Behind 4. Vaya Con Dios

night, as determined by Your Hit Y
Parade Survey, which checks the ou P S l L Y
best sellers in sheet music and 5 : fike o Ove iou
phonograph records, the songs most 2 No Other Lﬂve
heard on the air and most played
on the automatic coin machines, . 6 Yﬂu’ Yﬂ“, You

3. Song from Moulin

Rouge 7. | Believe

Look for this listing every week.
We'll be back on TV Sept. 12

Be sure to watch Your Hit Parade’s summer TV replacement

“PRIVATE SECRETARY"—starring ANN SOTHERN

Saturdays at 10:30 P.M. (N.Y.T.), NBC Television Network

www americanradiohistorv com
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Radlo TV Show Charfs

ularity Charts (Musie Section).

For Reviews and Ratings of Songs and
Reocords See The Billboard Musie Pop-

Each Day of the Week

{224,000 TV Sets;*
Panel Size 300)

in DAYTON, 0.

. « « According to Videodex Reports

WHIO-TV .ivuisnssnsnnanansnssnssMiami Valley Broadeasting Corp.. couvsvasans CBS, ABC, Du Mont
mw.u ll--llllllilllllllllllllilnmm Brud:.*lim cmp- -------- EaEEERE e L,

Videodex reports monthly on each of 20 major markets, besides publishing a monthly aations
network report based on all 63 markets  In the 20 markets it has placed diaries in a total of 7,700
TV homes. The city reports for those markets taken the first seven days of each month contain
the rating for every. 15.minuts segment of every program Irom sign-cr to sign-off. The rating for
sny show longer than 15 minutes is obtained by averaging the 15-minute ratings. The top 10 shows
wach day in any of the 20 markets are determined by comparing the aversge rafings.

JULY, 1953

Avg.
SUNDAY, SIGN-ON TO SIGN-OFF Rig.
1, WHAT'S MY LINE. ...ovnirrnnnnnnennss CBS..... 9:30-10:00..... WHIO ..... 36.1
2. TOAST OF THE TOWN. ....uuuevvenns.. CBS. ... 7:00- 8:00.... WHID .....357
3. TV PLAYHOUSE. .....c0uvvcsssvessss NBC..... 8:00- 9:00,... WLWD. ... .319
d. MR, PEEPERS......cc0ceennncennsess NBC..... 6:30- 7:00.....WLW-D..... 27.1
5 BB v R 7:00- 8:00.... . WLWD.....256
. SUPER CIRCUS. ... .ovvnnrronssonnsees ABC..... 4:00- 5:00..... WHIO .....20.9
T ROV ROBERY. . .cvvsinsnisnssin NBC..... 5:30- 6:00. ... WLW-D..... 20.6
B OTHE WBB....vuisiiivivvaanmansidi (Bs..... 9:00- 9:30..... WHIO ..... 19.6
9. KIT CARSON......... eveeassess Non-Net. .. .. 5:00- 5:30. ... WLW-D..... 19.2
10. SUMMER PLAYHOUSE............... Mon-Net . . . .. 5:00- 5:30..... WHIO ..... 18.8
MONDAY, SIGN-ON TO SIGN-OFF
1. 1 LOVE LUCY........... ] CBS..... 8:00- 8:30.....WHIO ..... 53.4
2. TALENT SCOUTS.......ceveeeriennnnn. hs..... 7:30- 8:00.....WHID ..... 44,1
3. ROBERT MONTGOMERY PRESENTS......... NEC..... 8:30- 9:30. ... WLWD,.... 34.1
4, SUMMER THEATER........ SRR | i 9:00-10:00. ... .WHIO .... g
5. BURNS&ALLEN. .......o0vvvunvennnnn. (BsS..... 7.00- 7:30. ... WHIO ..... 24.9
6. MASQUERADE PARTY...........oco.n.. CBS..... 8:30- 9:00 .. .. WHIO .....23.9
7. WINCHELL-MAHONEY ......ouevnnnn... NBC. ..., 7:00- 7:30. ... WLWD. . ... 19.2
B. CAMEL NEWS CARAVAM. ...............NBC..... 6:45- 7:00. . ... WLW-D . ... 18.1
9. AL MORGAN........c000nvvnanne. Non-Net. .. .. 6:15- 6:30. ... WLWD. ..., 17.3
TUESDAY, SIGN-ON TO SIGN-OFF
1. FIRESIDE THEATER.........0ren.. ....MBC..... 8:00- 8:30..... WLWD. ... 31.5
2, TWO FOR THE MONEY................NBL..... 9:00- 9:30,.... WLW-D. ..., 8.3
3. THIS IS YOUR LIFE. .........ccen....NBL..... 8:30- 9:00 ... WLWD. .. .. 1.1
4. THE NAMES THE SAME...............ABC..... 9:30-10:00, ... WHIO .,,..22.8
5. BREAK THE BAMK...........0ooeenn.. NBEC. . ... 7:30- 800, ..., WLWD. . ... 22.6
. DAMGER ........oeeeveenernnnaeens (BS..... 9.00- 9:30. ..., WHIO .....21.6
7. MIRROR THEATER........0e00ss.. . Non-Net.. .. 7:00- 7:30..... WLW-D., .. .21.4
B, SUSPENSE ... ...veeornnennnsrennns, CBS..... 8:30- 9:.00. ..., WHIO _....20.4
9, CAMEL HEWS CARAVAN.........oorno. NBC. .. .. 6:45- 1.00. . ... WLWD_ . ... 19.8
10. DINAH SHORE. ......oovuneeennnennn, NBC..... 6:30- 6:45. ..., WLWD. . ... 17.1
WEDNESDAY, SIGN-ON TO SIGN-OFF
i, GODFREY & FRIENDS................. (B5.... 7:00- 8:00..... WHID .....45.1
% W R st il s 8:00- 9:00, ... WLW-D.....25.8
3 STRIEE- AV WO covva voiains acuass (BS..... $:00- 8:30..... WHID .....24.6
1 e AT 1 , L 9:00- 9:30..... WHIO .....23.9
5. I'VE GOT A SECRET......... s O i 8:30- 9:.00..... WHIO ..... 72.0
6. CAMEL NEWS CARAVAN............... NBC..... 6:45- 7:00..... WLWD. ... 20.2
7. COKE TIME........ccveennnnnnnn. NBC..... 6:30- 6:45.. ... WLWD. . ... 19.6
8, WILD BILL HICKOK......... e Non-Ned. . ... 5:00- 5:30..... WLWD. . ... 18.6
9. CANDID CAMERA...........cevveen.. NBC..... 9:00- 9:30. ... WLW-D.....18.4
10. SPORTS SPOT.......coececennaanea..CBS..... 9:30- 9:.45..... WHIO ..... 18.1
THURSDAY, SIGN-ON TO SIGM-OFT
1. DRAGNET .......... T T NBC..... 8:00- 8:30..... WLW-D. .... 40.7
2 BEST OF GROUCHD. . ..oo'uisoiwansaicMBL. . ou 7:00- 7:30..... WLW-D. .. ..34.1
3. MY LITTLE MARGIE. . ......c0ouveons...CBS . .. 9:00- 9:30. ... WHIO .....283
4. FORD THEATER............ T NBC..... 8:30- 9:00..... WLW-D.....233
5. PLACE THE FACE.......eevevsnsees MBC..... 7:30- 8:00.....WLW-D.....22.8
6. BIG TOWN, . L.CBS..... B:30- 9:00..... WHIO ..... 21.6
CAMEL NEWS CARAVAN............... MBC,.... 6:45- 7:00.... WLWD.....216
7. MARTIN KANE. ........eveennnrennn. MBC..... 9:00- 9:30..... WLW-D.....19.4
8. LONE RANGER.......... eeaes veves ABC..... 6:30- 7:00.....WHIO ,....1B.8
9, DINAH SHORE, ... ooveesnennnenssans NBC..... 6:30- 6:45.... WLW-D. ... 187
10. LUX .IDED THEATER.......0ovvuuuenn.. €Bs. .... 8:00- 8:30..... WHIO ..... 17.2
FRIDAY, SIGN-ON TO SIGN-OFF
1. OUR MISS BROOKS......... veenenee. CBS. . ... 8:30- 9:00..... WHIO .....31.5
2. MY FRIEND IRMA........vveuenensn. CBS. ... 7:30- 8:00..... WHIO .....21.4
LT CBS. ... T:00- 7:30..... WHIO .....26.6
4, BIG STORY.......oveunsennnseensss NBC..... 8:00- 8:30..... WLW-D.....24.2
5. LIFE OF RILEY......c0veeeenennene..NBC..... 7:30- 8:00.... WLWD..... 23.6
6. BOXING .......oov'oeersevnnnsrnnees NBC. ..., 9:00- 9:45..... WLW-D. . ... 2.6
7. PLAYHOUSE OF STARS.........000e0...CBS..... 8:00- 8:30.....WHIO ..... 20.9
B. MR & MRS. NORTH. ... ..vuvornnnnnnn. (BS..... 9:00- 9:30..... WHIC ..... 20.2
9. TIMES SQUARE PLAYHOUSE.......... Won-Nel. ... 8:30- 9:00_... WLW-D..... 19.4
10. CAMEL NEWS CARAVAN...............MBC..... 6:45- 7:00.... WLWD.....19,1
SATURDAY, SIGN-ON TO SIGN-OFF
1. JACKIE GLEASON SHOW................CBS..... 7:00- 8:00.....WHIO .....37.7
2. MIDWESTERN HAYRIDE....... veee. . Mon-Met, ... 7:00- 8:00.. ... WLWD. ... .32.81
3. SATURDAY NIGHT REVUE.............. NBC..... B:00- 9:30.... WLW-D,.....32.7
4, BIG TOP.......... REEY A CBS. ....11:00-12:00 A.M. . WHIO .....20.1
B BSEBALL .. onieeronacnsnnsanns Non-Nef. .... 2:00- 4:00..... WHIO ..... 20.0
. 6. PRIVATE SECRETARY......oeeevaes....CBS. ..., §:30-10:00. . ... WLWD. .... 18.6
7. WRESTLING ... .....ccovusencas..Nom-Net. ..., 3:30- 5:30..... WLW-D.....18.5
8. MY FAVORITE STORY (film)..........Non-Net. . ... 10:00-10:30. ... .WHIO .....18.1
9, BEAT THE CLOCK.........covenneenn. CBS..... 6:30- 7:00.....WHID ..... 173
10, DEATH VALLEY DAYS......... voeo Non-Net. ... 10:00-10:30.... . WIWD..... 16.7

*MBC el estimale for April, 1953.

FOR FULL
INFORMATION

about all radic and television
shows |, . ratings, audience
compositions and the many other
factors which determine the
success or failure of a program,
subscribe to part of or the full
services of the research organiza-
tions featured on these pages.

For tull details of the Pulse
reports, write to THE PULSE,
INC., 15 West 46th Street,
New York.

For tull details of the Video-
dex service write to JAY &
CRAHAM RESEARCH, INC., 342
Madison Avenue, New York.

For the ARB service write to
AMERICAN RESEARCH BU-
REAU, Mational Press Building,
Washington, or its Branch Of-
fices at 516 5th Avenue, New
York, and P, O, Box 6934, Loa
Angeles 22,

NEXT WEEK
Top 10 TV Shows
Each Day

in Columbus, O.

» & « According to Videodex
®

Top 5 Radio Shows
Each Day

in Birmingham
« « « Mccording ro Pulse

Slowie Exits
As FCC Secy.

WASHINGTON, Aug. 22.—Fed-
eral Communications Commission’s
latest major personnel change un-
der President Eisenhower’s admin-
istration took place vesterday (21)
as Thomas J. Slowie ended 15
years on the FCC. Slowie quit as
secretary of the FCC and was
immediately replaced temporarily
by his assistanf William P.
Massing.

Meanwhile, still awaited is
President Eisenhower's nomi-
nation of a successor to Paul A.
Walker, Democrat, whose place on
the Commission has been vacant
since June 30. Named yesterday
(21) to replace Benedicet Cottone
as general counsel on the Com-
mission was Warren E, Baker, who
has been associated with the Civil
Aeronautics Board.

Resume Plans for
TV in Montevideo

WASHINGTON, Aug 22.—
Plans for the opening of a TV
station in Monteviedo, Uruguay,
have been resumed hy Servicio
Oficial De Difusion Radio Electrie,
Commerce Denartment repurted
this week.

Plans for the Montevideo station
were originally revealed by Scdre
in 1851 and were interrupted last
year because of “Economic and
financial reasons.” Bids for TV
equipment will be accepted by
Sodre until October 15, 19853,
Commerce Department reported.
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Each Day of the Week
in NEW YORK

(3,561,440 Rodio Families*)

According to Pulse Reports

WABL wees 00 000 WELLE ... ARC WMBE ........50,000~atts ...........NBC
WENX svae D000 watdE ..upemaces Ind. WNEW ........50,000 wails days....... Ind.
WCES enen 00,000 watts ....cecees CBS 10,000 wails nights

WEVD eo 5,000 watts .. ...00o...lnd. WNYE . .oonee-- 1,000 Walls .. ..cueaees Ind.
WHOM ........ 5,000 watts . ..coeeess.ind WOR coernnees SO0,000 wWatls . .ovennnnn MBS
WINS .. « 50,000 watts .....00....0nd, WOV eeevasss 5000 watts . .ovunenns Ind.
WLIB . iceiias 1.000 waits .....ecee..Ind. _wm J— [ N1 T — T X
WMCA . ....... 5000 watts .....000.--Ind. WWRL ........ 5,000 watls .....coc...1nd.
WMGM . ...... 50,000 watls ...coovenn- Ind.

Pulse rFadble survey: are conducied im LS markets, and reports are  esbued
in New York, anich |5 monthis

using @ cross-section of homes pre-selected by 2 modified area sampling method,

oi-mominly except
Information iz obtained by the personal (nterview rostsr melhod
In the bi-monathly

eports, B,200 homes are interviewed In each market. FRatings are reported by 15-minute segments

from & am, to midnioht each day for an entire week,
in each market Monday-Friday daylime ratings are based op 1,000 homes.

JULY, 1953 Highest
Gr. Hr.
SUNDAY, T P.M. TO 12 P.M. Rating
. RICHARD DIAMOND. ........ovonvvmmnnne (BS..... 7:30- 8:00. ... WCBS..... 54
2. GUY LOMBARDD TIME..........v.0s.....CBS, ... T:00- 7:30,... . WIBS..... 4.6
3. J“HFEE H]ﬁlllli-bi-lillilllilll-f! ----- 'EBE ..... E!nu' 3:3“-,--.1"[35 ..... ‘—]‘
3. TOMNY MARTIN, .....ovvrvnnannnannse. Non-Net. . ... 8:00- 8:30.... .WNBL..... 43
3. BEST PLAYS......cvovwevsnneannass...MBC. ... B:30- 9:30.... . WNBC..... 43
3. COWFESSION ........... A RS Mon-Med..... 9:30-10:00.... WNBL..... 43
MONDAY, 7 P.M. T0 11 P.M,
1. LUX SUMMER THEATER. ... ......c00nvnens GBS ... 9:00-10:00. ... WCBS..... 5.4
2. GODFREY'S TALENT SCOUTS. ...covunuvvese- Bs..... 8:30- 9:00.....WCBS..... 49
3. (RIME CLASSHES. . .. .cvvronvinoninn Mon-Hel. .. ... 8:00- B:30.... WCBS..... 4.6
4. EDWARD R. MURROW. ...... T CBS..... 7:45- B:00..... WCBS. ... 4.0
4. RAILROAD ROUR.......ccceveiicccnanns NEC..... 3:00- 8:30..... WHBL. .... 4.0
4. WALK A MILE. .....ccivuicnunss AT I 1 10:00-10:30..... WCBS..... 4.0
TUESDAY, 7 P.M. TO 12 P.M.
1. EDWARD R. MURROW.......concvvunvnns CBS..... T:45. 8:00, ... WCBS..... 4.0
o MR MRS MO smiiiissiieisi CBS..... 8:30- 9:00.... .WCBS..... 4.0
L. JOHRNY  DOLLAR. ... ciicuvimvaivasviaes 1 - S 9:00- 9:30. . ... WCBS. .... 4.0
4. PEOPLE ARE FUNNY. ......ovvvevrnvnnnns (as..... 8:00- 8:30..... WCBS..... 3.1
b BASEBMLE oosvesvnminavivienil Non-Het. .... 8:00-11:15..... WINS ..... 3.1
WEDNESDAY, 7 P.M. TO 12 P.M.
L DR OIRBEIRAN: s iansdrniina CBY i B:30- 9:00..... WCBS. .... 4.6
2. THE BEST OF GROUCHD. ....«....... <+ HBC. ... 9:00- 9:30..... WHBC. ..... 43
2. EDWARD R. MURROW............. AERCRETs Ters 7:45- 8:00.... WCBS. .... 4.3
4. FBIINPEACER WA™. (... . iiianiiainn. (8BS .... 8:00- 8:30.... WCBS. . ... 4.0
5. TRUTH OR COMSEQUEMNCES................ NBC. .... 9:30-10:00.... . WKBC..... T
5. JOHNNY MERCER.........ccevveunnn. Non-Met,.... T:15- 7:30..... WCBS. ... 3.1
5. LONE RANGER......oooesaunssapnines ABC..... 1:30- 8:00..... WABL. .... 3.1
5 BASEBALL ..y ssdig Non-Net. . ... 8:30-11:00..... WINS . .... 3.1
THURSDAY, 7 P.M. TO 11 P.M, .
1. EDDIE CANTOR.......... anesiasansyensMiliess i 9:30-10:00.... WNBC. ... 4.0
1. JUDY CANOVA.........ccvveceves P | e 10:00-10.30... .. WNBL..... 4.0
1. EDWARD R. MURROW. . ... .cciuunsar - P T1:45- 8:00..... WCBS. . ... 4.0
4. FULTON LEWIS JR.......coveerrvnnennnns MBS, . ... 7:00- 7:15..... WOR ..... 3.1
4, COUNTERSPY . .....vcvvevommnncnnnnnns MBC. . ... 9:00- 9:30..... WHBC. . ... 3.1
4. MEET MILLIE......... cesssssrssareens CBS..... 8:00- 8:30..... WCES. ... 3.1
4. OFFICIAL DETECTIVE........coveecien-. MBS..... 8:00- 8:30..... WOR ..... 3.7
4. FATHER KNOWS BEST............cccn... NBC..... 8:30- 9:00..... WHEBC. .... 3.7
FRIDAY, 7 PM. TO 12 P.M
i. EDWARD R. MURROW..... N AEAD I KA X (BS..... 7:45- 8:00..... WCES. .... 4.6
2. MR KEEM. ... ...civvirennnernnennnn. CBS..... B:00- B:30..... WIBS. ... 4.3
2. MR. CHAMELEON. .......covvueenvacnn.. CBs..... 8:30- 9:00 WIBS..... 43
A, JOHNNY MERCER.......0xsraersennans Mon-Met..... 7:15- 7:45..... WCBS. ... 4.0
PR T L R ————— MBS..... T:00- 7:15..... WOR . .... 3.1
SATURDAY, T P.M. TO 12 P.M
.. DRMEBUSTERS: ...uivsammasmemmsmr s BS. ... 8:30- 9:00..... WCBS. . ... 43
N OMINE L e e AR Bs..... 9:00- 9:30..... WOBS. .... 43
3. GENE AUTRY............ UL 6 . AR 8:00- 8:30..... WOBS. . ... 4.0
4. MAKE BELIEVE BALLROOM............Mon-Met..... 7:00- 7:30..... WHEW .... 3.7
4. SAT. NIGHT COUNTRY STYLE............. caes 1:00- T:30..... WHNEW .... 3.7
®
MONDAY-FRIDAY, & AM. TO 7 P.M.
. A. GODFREY SHOW (LEWIS)........ccu.... EB5. i 10:00-11:30. . . .. WCBS..... 6.4
2. GRAND SLAM..........oooeomemmions. (BS. .. 11:30-11:45. . ‘WCBS. ... 5.6
3. ROSEMARY ......covvievsnmnanrvaness ABY..00 11:45-12:00..... W(BS..... 5.5
5 ROAD OF LIFE..onnemnrememnnenees GBS, ... 1:00- 1:15. .. WCBS. ... 5.4
3. HELEN TRENT..... e B AR e CES. .... 12:30-12:45..... WCBS..... 3.3
5.0 MK PERRINY. . idiaeimanvasnisaanancal CBs..... 1:15- 1:30..... WCBS..... 5.3
SATURDAY, & AM. TO 7 P.M.
. MAKE BELIEVE BALLROOM............NonNel.....10:00-11:30. ... WNEW ..., 6.9
2. UP AND (OMING.......... conanssas-Mon-Met. ... 19:30-12:00.... WHEW .... 43
3. MAXE BELIEVE HU.IW'H.........“.HM'HEL... 5:30- 7:00..... WHEW .... 4.0
4. NEWS—P. ROBINSON. ............... Mon-Net..... 8:00- 8:15..... WOR ..... 34
4. GRAND CENTRAL STATION................CBS.....11:00-11:30.. .. WCBS..... 3.4
4 BILL HARRINGTON SHOW. .............Non-Nef, . ... 12:00- 1:00..... WHEW .... 3.4
| SUNDAY, 6 AM. T0 7 DM,
1. AMER. JEWISH HH\MH. R Non-Net. ... .12:30- 1:30..... WMEM . ... 3.6
2. SQUAD ROOM. . cennnsannnnasasss MBS, ... 6:30- 7:00..... WOR ..... 34
2. THE SHADOW. . ciseusawnnansesssssMBE oo o 3I00- 5:30. ... WoR ..... 34
& MUSIC IN THE AIRTTTTT coeenNonNel.. ... 3:30-11:30. .. WNEW ... 3.1
4. DEAR MARGY-IT'S MURDER. ......ccnuu... HBE ee. 4:30- 5:00.... WOR ..... 3.1
4. TRUE DETELTIVE H'I'STEHH......... .......... 3:30- 6:00..... WoR ..... 3.1
4. NICK CARTER.......covavavencanunnes HES ..... 6:00- 6:30..... WOR ..... 34

*Based on U. 5. Census Radio Ownership of 1950 and Sales Managemenl 1952 estimafes
of families in Bronx, Kings, New York, Queans, Richmond, Rassau, Wesichester, Bergea,
Essex, Budson, Passaic‘and Union Counties.

Evening ralings are based on 400 homes
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THE BILLBOARD

TV FILM 11

Army-Captured Film
OK'd for Pic Firms

WASHINGTON, Aug. 22—A
large number of films captured by
the Army and available to TV
film makers has been deposited in
Library of Congress by Justice
Department in the past year,
bringing total captured footage In
the Library to 10,000,000 feet, it
was disclosed this week. Office of
Alien Property, which licenses TV
film makers to use the prints,

last vear deposited T76 Japanese

and 723 German films, Con-
gressional Library reported. Other

sources deposited 491 films last

vear.

Spokesman for Office of Alien
Property said Justice Department

‘AIRHEAD’

Film Booked
Into Movies
While on TV

NEW YORK. Aug, 22.—For the
fourth time, Marathon TV News-
reel, Inc., has booked a documen-
tary-industrial film short into a
movie house at repular rental
fees. while the picture is making
the TV rounds in other markets.
The new film is “Airhead,” pro-
duced by Marathon for Sikorsky
Helicopters in co-operation with
the U. S. Marine Corps, and is
scheduled to open at the Globe
Theater August 25, Feature on the
bill will be "Vice Squad,” co-
starring Edward G. Robinson and
Paulette Goddard.

“Airhead,” story of the Marines'
use of helicopters in Korea, was
offered to stations (on the usual
free-play basis) August 15, and 90
stations have already scheduled
play dates for it, adding up to
around $16,000 of airtime.

Marathon Prexy Konstantin
Kalser reports that one-third of
these play dates are in Class A
time periods. Three other Mara-
thon film shorts—"Power to Fly,”
“Guardian Angel” and “Clear
Iron” — enjoyed substantial runs
at Manhattan movie houses while
they were being screened else-
where around the country on TV.

Weiss Heads
UTP’s Sales

NEW YORK, Aug. 22.—George
Weiss this week was named na-
tional sales manager of TUnited
Television Programs. Weiss for-
merly headquartered in Kansas
City, Mo., and covered the Mid-
west section of the country for
UTP. He replaces Aaron Beck-
with, who resigned to join Gross
Krasne as a veepee.

Weiss will immediately hire
three more salesmen, one to re-
place him and two others to am-
plify the staff. This will bring the
UTP sales force up to about 13
men. The new sales head of UTP
was formerly with the O. L. Tay-
lor Company, station representa-

tives,

Michael Sillerman
Quits Ziv to Form
Own TV Syndicate

NEW YORK, Aug. 22.—Michael
M. Sillerman, sales management
executive of Ziv Television Pro-
grams, Inc., for the last five years,
has resigned to set up a Ziv-like
TV film production and syndica-
tion company of his own. Siller-
man, who supervised Ziv's train-
ing programs for cross-country
sales reps, leaves for California
this week.

On his return, the new firm will
be put into action. The TV film
exec reportedly has strong finan-
cial backing for the wventure,
which in product and sales staff,
he says, will be “one of the larg-
est in the country.” Prior to
joining Ziv, Sillerman was prexy
of Keystone Broadcasting System.

| said, Approximately 300

has had “several dozen" requests
by TV film makers for licenses to
use captured footage as ‘“stock
shots” or short subjects. Citing a
series of scientifie *‘shorts” pro-
duced by International Telefilm
and narrated by John Kieran,
Justice Department spokesman
said that requests for footage
from TV film makers are
| “generally granted” and that the
policy of making films available
for TV use will continue.

In the past, TV {film makers
have also made wuse of Con-
gressional Library’s collection of
3,500 “paper prints,” deposited

between 1894 and 1913, on which'

Effects Found

copyrights have expired. Film
makers granted permission by the
Library to copy “paper prints”
and other films in “public domain”
are required to make an additional
copy for deposit with the Library,

In addition to films on which
copyrights have expired, Con-
gressional Library has acquired an
estimated 2.200 copyrighted titles
between 1942 and 1952, including
the entire output of one newsreel
company each year, a selection of
“significant” entertainment films,
documentary and educational
films, and *a small sampling” of
TV films, Library spokesman
titles,
representing half the film copy-
rights issued, are deposited each
vear.

Comet Buys
Feature Pkg.

NEW YORK., Aug. 22.—Comet
Television Films this week
picked up another package of
feature films, this one consisting
of 11 comedies produced by Hal
Roach, some as recently as 1948.
Among the stars in these pictures
are Laurel and Hardy, Jack Haley,
Walter Abel, Patsy Kelly and
Betty Furness.

Comet's Major package of 13
pictures, which it began distribu-
ting only three weeks ago, has
already been sold intoe 19 mar-
kets, including New York, Cleve-
land; Kansas City, Mo.; Boston,
Baltimore and Washington.

Screen Gems Names

Dinsmore Sales Mgr.

HOLLYWOOD, Aug. 22 —Rich-
ard Dinsmore this week was
named Screen Gems' Coast sales

Recordings, a transcription firm.
Prior to that, he batoned his own
ork via NBC and was a scripter
for the net.

manager. He formerly was part|
owner of San Francisco's Sound |

TV FILMS WIN
ALASKAN PACT

HOLLYWOOD, Aug 22—
Films are hot even on Alas-
ka's TV. This week the Kig-
gins & Rollins Alaskan TV
stations appointed Tom J.
Corradine & Associates here
as exclusive film buyers for
KFIA (Anchorage) and KFIF
(Fairbanks). Deal was made
with the Corradine firm by
James G. Duncan, general
manager of Kiggins & Rollins.
Film buying for both stations
will be handled out of the
Corradine offices in Holly-
wood.

Outdoor Séts,

Best Done Live

Producer Ducovny
Says Only Limit
Is on Ingenuity

NEW YORK, Aug 22—
Programs requiring a lot of spe-
cial effects and outdoor settings
can, in most cases, be produced
more conveniently live than on
film, according to Allen Ducovny,
executive producer of “Tom Cor-
bett, Space Cadet.” While an in-
finite wvariety of special effects
are possible on film, Ducovny de-
clared, they are usually too ex-
pensive for the budget of a TV
show,

On the other hand, the constant
development and improvement of
engineering gimmicks has
reached the point that the only
limit on the effects possible in|
live production is the producer’s
own ingenuity, according to Du- |
covny., The most useful of these
devices he cited was the montage |
amplifier. Another that is ex-
pected to open up still further
possibilities is Du Mont's Visti-
scope, which may shortly get an
airing on a rival space show,
“Captain Video.”

Ducovny said that in  the
shooting of the pilot film of “Jet-
fighter,” on location, many diffi-
culties were encountered which
could have been avoided in live
studio production, using mock-ups
instead of actual airplanes.

In a show requiring a lot of
outdoor shots, Ducovny said, he

still prefers live production, with
film sequences integrated. The
justification for putting ‘a show
entirely on film is the potential

residual revenue, which, accord-

ing to the “"Space Cadet" pro-

GROSS $3 MILLION
DURING 1IST YEAR

Consolidated TV Sales, Originator of
‘Station Starter’ Plan, Has Fast Start

NEW YORK, Aug. 22.—Consol-
idated Television Sales chalked

up more than $3.000,000 ig gross |

sales during its first vear of op-
eration, ending August 1, 1953,

During that period Consoli-
dated made a total of 753 Indi-
vidual sales on 14 different film
properties, with 82 per cent of
these sales made directly to sta-
tions. The remainder were di-
vided between agencies and ad-
vertisers. According to Peter M.
Robeck, general manager, Con-
solidated expects to double its
first vear's gross in the next 12
months via stepped-up sales cam-
paign and the addition of new
film properties.

Consolidated’s sales record re-
ceived its biggest boost last
March, when the firm, introduced
its Station Starter Plan, whereby
new stations were sold a nine-
series library package for un-
restricted 18-month use at a total
weekly cost equal to the station's
starting one-hour Class A rate.
The plan was sold in 54 markets
during the first vear.

Unusual Aspect

An unusual aspect of Consoli-
dated's success story 15 that its
library consists mainly of the old
Jerry Fairbanks films which have

been around for several vears, In |
4 ' dovbled those for the 19-month

line with this, it's interesting to
note that the firm's biggest
grosser was “Hollywood Half

Hour" (127 sales), which is cur- |

rently entering its third re-run in
some markets.

The next four highest grnssers.!

also Fairbanks productions, were
“Ringside With the Rasslers” T9

| sales; “Front Page Detective,” 76;

“Crusader Rabbit," “Public
Prosecutor,” 69,

In addition to nine Fairbanks
series, Consolidated distributes
“A11 American Game of the
Week,” “Big 10 Games of the
Week," and “Pacific Coast Game
of the Week"” for Sportsvision,
Ine,. and “A Christmas Carol” for

Tableau TV, Ltd.

T2;

ducer, has not yet been actually
realized by any producer.
Rockhill Productions, packer of
“Space Cadet,” is currently de-
veloping another science-fiction
show to be called “Space Buster,”
which they intend to have values
for the adult audience, and which
they plan for live production.

Rockhill this week issued its|

hundred and fiftieth license for
merchandise tied in with “Space
Cadet.” The latest item i1s ecalled
a View-Master Reel and is manu-
factured by Sawyer, Inc,

Film Grows as Major Factor
In Foreign Tele Programing

o Continued from page 1

marked the beginning of an era of
international co-operation in TV.
He hopes that French filmmakers
will follow the American lead by
turning out specially made pic-
tures for wvideo consumption,
Porche claims that he already
sees closer co-operation between
the film and TV industries within
France and points to that as an
indication of filmed TV programs
becoming important to the Gallie
viewer.

Two major factors obviously
indicate a strong reliance on film
for the Italian TV industry which
will extend south from Milan
and Turin to BRome this fall
There is a shortage of actors com-
petent enough to appear on live
shows, and film shows can be
made at considerably lower cost.
It is already evident that live
shows will be discouraged and
used only in exceptional in-

stances.
Shorts Backlog

Already in production is a
backlog of film shorts for TV use.
Settimana Incom, Italy's top
newsreel company, is building a
huge TV film center just outside
Rome and plans to do films for
Italian, English and American
distribution. Another Italian com-
pany planning to invade video is
Constellation Films, which re-
portedly has been dickering with
American producers to make at

least 100 films in English. These
pictures would also be dubbed In
Italian for the domestic market.

Another sign of film's signifi-
cance was a recently concluded
exchange agreement between the
Italian radic and TV monopoly,
RAI, and NBC-TV under which
newsreel films would be swapped.
NBC-TV will cover the world for
RAT which, in turn, will rove the
entire peninsula for the American
network.

Rome to Start

Italian TV will add a third city
to its expansion when Rome be-
gins programing about October.
Television in Milan and Turin,
which has. been suspended this
summer, gets under way Septem-
ber 1. By next year Naples,
Southern Italy and Sicily are ex-
pected to be included by BRAI in
the national network.

Meanwhile, American film syn-
dicators are beginning to expand
into the Canadian market with
their product. Guild Films re-
cently set a deal with Spencer
Caldwell, Ltd., Toronto, to dis-
tribute ‘its properties there. Fred-
eric A. Ziv has an agreement
with All-Canada, Ltd., to repre-
sent its entire catalog of radio
and TV shows. And United Tele-
vision Programs is on the verge

of a similar pact with a Canadian
syndicator.
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No undiscovered lode i3 ex-
pected to be panned in Canada
for several vears, because video
15 just in its infancy. Two ecom-
mercial operations are sharing
time on Canadian stations sewv-
eral more will be telecasting by
the end of 1953 and others are
expected to get under way during
1853. American distributors, of
course, can get only a small per-
centage of the take, for the Ca-
nadian distributors get about 35
cents on every dollar of revenue
they produce for American film
packagers.

But the question of video film
censorship has already risen in
Canada. Motion pictures are cen-
sored before being shown, with
censorship costs being paid by
theatrical distributors. So far, be-
cause the CBC, as a federal agen-
cy, is above law, no censorship
has taken place except by its
exerting “good taste."”

The CBC is quietly tryving to
settle the censorship question in
@Quebec, where the Premier is ob-
jecting to kine shows, because of
pressure from theater owners.
The CBC, however, has some-
what avoided the censorship
problem by staving away from
films which have not been shown
in theaters. and therefore have
obwviously not been subjected to

censorship.

The firm has 14 men in the
field, with offices in New York,
Los Angeles, Chicago, Houston,
Atlanta and Cincinnati. Halsey
Barrett is Eastern sales manager,
headquartering in New York.

' Qutfit is jontly owned by the

Los Angeles Times and the
Hallett Manufacturing Company.

TV Film Qutlay

To Music Fund
Goes Way Up

Increased 5%
Payments Reveal
Growing Industry

NEW YORK. Aug. 22. — An
index to the mushrooming growth
of the TV film industry was pro-
vided this week by the latest re-
port of the Music Performance
Trust Fund. The report shows

| that 5 per cent payments by TV

film producers for 1952 more than

period from May, 1950, to the end
of 1851.

The semi-annual pavment for
the second half of 1952 was the
greatest ever, $207,600. Total
contributions for 1952 were
$363.000. This indicates a total
gross by TV film producers last
vear of over 3$7,250,000 for the
pix using music and paying the
levy.

When James C. Petrillo, presi-
dent of the American Federation
of Musicians, announced the be-
ginning of the TV film producers'
fund at the AFM convention sev-
eral vears apo, a great deal was
expected from this source. But
the first take from the vidpic pro-
ducers was a meager $18,300, That

was for the last seven months of
1950,

The growth of TV film has
been such that its contribution to
the musician's fund for the last
half of 1952 already is more than
one fifth of that paid by the
entire record industry, whose
contributions since 1949 have re-
mained comparatively steady.,

"Annie Oakley’
Series Bought
By Canada Dry

NEW YORK, Aug. 22.—In the
largest deal of its kind consum-
mated by CBS Televison Film
Sales, Canada Dryv this wesk
bought “Annie Oakley” for 50

markets beginning January 1. Ne-

gotiations are under way to add
another 20 or 30 markets.

The top-budgeted series, at $27.-
500 per program, will star Gail
Dawis, supported by Brad John-
son. Executive producers will he
Armand Schaeler, of Flying A
Productions, which also produces
“Gene Autry," “Death Valley
Days.” and "Range Rider,” and in
which Autry owns a substahtial
interest,

Canada Dry sponsored the Offi-
cial Films package, “Terry and
the Pirates,” lasl season on a zpot
basis. “Annie Oakley” is the first
Western to star a cowpgirl and is
the result of research by CBS
Television Film Sales which es-
tablished the fact the young fe-
male viewers wanted a heroine

of their own.

Landau Shoots 2d

Eva Gabor Series

NEW YOREK, Aug. 22. —Ely
Landau, Ine., this week began
shooting the second series of 13
in its new Eva Gabor show. The
15-minute series gives a view of
the home lives of celebrities.

Sales effort on the show has
not yet got under way.
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12 TV FILM

THE BILLBOARD

AUGUST 29, 1953

THE BILLBOARD TV FILM BUYING GUIDE

® ARB Ratings of Non-Network TV Films

and markets in which they are currently raoted

® TV Station Film Buyers Pick

A weekly survey of station film buyers’ sclections of the mom ouvisiand
ing theatrical and non-theatrical films showa on thelr siations lsst week
Theatrical distributor and original release date of the fim has boen
sdded where available For address of ielevision distributor, write The

Billboard, TV Film Department

# 1 No, Sets Jwl Sein Na.
Childrﬁn S in ARB in Station Stmtlons Days
Market Rating Use LUsed in Market Shawn Thme
JUNIOR CROSSWORDS (15 min.—if4 rel,—5rerling Television Co.}
Ballimore ....oeeeeese 410,000,....... Wallioinain 1 e WAAM .......0 i 8 Liiiiirenensness o 10.45-11:00 a.m.
Los ANZEIES ..voren.. 1 ATLO00. .. ..... L 100,00, KNBH oovrsiTonrnss s TWTHF oonenanss s:00- 5:15 p.m.
Phitadelphia .......- 1. 23300, ... s P e |1 . P WFIL ....:.:Tue. i eerisssnnssssess J0LA45-11:00 p.m.

TIME FOR BEANY (15 min.—weekly—Paramount TV Productions)

Rating figure represents percentoge of the TOTAL SETS

IN THE

MARKET. Thus a 10.0 roting in o 100,000-set market shows 10,000 sets tuned

te the roted show,

Further rating infermation is oveoilable thru American Reseorch Bureow,
Motional Press Building, Washington 4, D. C., er thru its branches of 516 Fifih
Avenue, New York, ond P. O. Box 6934, Los Angeles 22

Subtracting the RATING figure from the SETS-IN-USE figure provide the
tetal of the rotings te all eppeositien shews.

BOSMON oonvssiosscss: 1043000, . ...... 1 . 1 7 LA WHNAC e 2icvrnen . M0 F o avanasneas 5:30- 5:45 pam.
CHICARZO . .vsnvnsenses 510000, .. ,... 04, ... 000, . ..... WGN . ..ovovitbinninns MT-ThF conviranss 4:45- 5:00 p.m.
Cleveland ...cveneemes TS1,000,....... b . iinins 144,.... e e WEWR L0800 M s saasses 323k 145 P
Detroil . ..oveanesnss, BERO00, ... ... &0....,... 24,0, - WWS .., 3. T MwwF o .iieeiss 53 3245 pm.
Lok ANZEIES o vuneaneass 1,434,000, . Y L L R KTLA iaiciin , FaE MIOF ..eoveecnns. 115 7:M pm.
San Franmdised .. ...-.-. 0,000, ..., ... 109, pedlly i rs s RPIM aasssredaa Mt F ... PR 5.00- 3:05 p.m.
WILLIE WONDERFUL (15 min.—65 rel.—MTicial Films, Inc.)
AUBALR vivivvnmasenns 0000, ....... A0, ....... M2 ..oee. WSB ... dien W wnaraesssss B:00- 615 pm.
July Setn Nao.
ARB in Station Stations Diavs "
Rating Lise Used in Market Shawn Time
KIERAN'S KALEIDOSCOPE (15 min,—130 rel —United Artists Television)
Boston ... .cocccecsee- 1 D300, ..., . Tl oy vanet i S5, S WHAC _...... P Su . 645 T7:00 p.m,
Philadelphia .... .00 1,233.000. . ...... F. &, A I TR WPTZ ....... . TR Su veo G:45- T.00 p.m,
STRAMGER THAN FICTIOMN (15 min.—&5 rel.—United World Films)
Bostion ....ceceansen 104000, ... ..., o SRR B3 T WNAC L e R W iivasssnnseins 0:15-6:30 p.m.
[ 1 ¢ 1] | ey 1 |1, | PP i, 196 WXYZE v abese il cgmmsinssieasssnss H-BITY P,
San Francis® ceosassss BADOHMD. ;. ppen. oo, 404........KRON ey R e « B 15 B30 pom.
; 5 MNo,
Musical Noo St | Juiy | | At Days
: : __ Market Rating _Use Used In Market Shown Time
0oL Hll HI[‘#‘H IH.HH DANCE (30 min—26 rel.—United Television Frnl,'.ram.-ﬁ. Inc.)
ChiCRED .\insnnn L5000, ... v ¥y . 4B 3, SRS L C ], B LY it | ey P04 930 pom,
No, Seis July LT T No.
in ARB In Sitation Stathons Days
Market Rating Lse Llsed in Market Shown Time
CISCO KID (30 min—=T8 rel —Ziv Television Productions)
ANARtA . ..civnacences JAD0D0........ 136, .......3205. ....... WAGA A Bl v Su - . Bl 6:30 pom
Baltimore ....eeeeese. S10000,..,..,.122........ 140.,...... WBAL ...... . P T seass 100 T30 p.m
BOSION ...vvesacwasnns 1.043000,,...... &6.,...... 128, ....... WHNAC .......2.. B TR B A 5:30- 6.0 p.m
Chicago ,essamssssss1, 510000, .. 0.p. TR, ,....379, . .....WBKB .......4.. .. Bu & 2:00- 2:30 p.m
Cincinnatl  ...ouvewe. 379000, ....... 1248, ....... 19.3........WCPD ....... . FERypOaE | R S e K 5:00- 5:30p.m
Cleveland . ...cosssneee 131,000, , IR e VOB e WNBK LY il - . - 630 pom.
Cplumbus BT, 1 1| | SO 163........ T R WHBNS ....... 3, i i | T e e T T7:30 pom
Detroil  c..cvmennaaas BB D0, ... .... ;L SRS 22 L en e i WEYE iieiina PR Su . . . ¢ 3:Me- 4:0H) p.m
Detroit . .oveissnan HAH D, ., es 1206, “,..Iﬂl........WKTI ,,,,,,, Y 1 - [ Ted= T30 pom
Lo Angeles ...oeues 8 PR RSB I YT I KECA ....... p AR M Sk Tl T:30 pom
Philadeiphia c.saee0. 1,233,000, . e IR L B0, L LUWEAY K. [ M aisnrssnspansnns T:00= T:30 p.m
San Francisco ........ 630,000........288,........ 45,3, . ....HR{)H ....... s PR Th cisrcvsssncansss 100 T:M p.m
Washington . ....cece. 451,000, .. ... Q0. ... ... 056, . ......WHBW .. ... 4 .. .....8 iieivionssnnnsns B30 7:0M] p.m
COWEDY G-MEN (30 min.—13 rel. -—L‘ul.lﬂi .-'u'tﬂla Television)
Cincinmati .. .ovcvuans 379,000, K L . ;o T RN .y i ., 1 KPP | s | e 1:30- 204 p.m
Columbus ... ssinas E-El].ﬂ'[ﬂ..-.. ..IS.I..,.H.,IT.T,' ....... WEBNS ool vaiaeiins B aclaas NN Lk 30 6:00 pm
Detrodti ..0cvvevenne.. EB4BDOD........ 48, ...... 174, cenae . WWI e d . S50 o 2330 30 pom
GENE AUTRY (3 min.=—52 rel.—CBS Television Film Sales)
Baltimore ...coees snss SIOO00, .. oiie BE Lisins . 1 IR WMAR ...... Vmaion SMoL... T T7:3 p.m
BOSEH .vvensesnanans 1,043 0 e e i R e NN e e e R s T:H- 7:30 p.m
Chicago .eeessansnsas1, 310000, ..... 70, ,......246,.......WHBM .......4........50 ... fi:00- /:30 p.m
Chicago ..ceossesansss A0 00D, .oovny s bl o uinn s BB cue WBBM ... .. i o M0 F Lo, LR 0 A0 pom
Cincinnati  ..ciieieeee 379000, ....... &1......., 21.3.......WKRC ,......3.. . . f:00- 6:30 p.m,
Cleveland ....cocvnnes 751,000, ....... b 2.2, . WEWS L0080 . T0- T30 pom.
Columbus ....ovsvesse 261000........208. . ...... 355, 0000 .. WBNS i raavaaaall SRk s 00 6:70 pom,
Detrait ... vuiesanss B4R, . oovvw B3 .., 294, ... .. WIBK ...... p, S Su ., , iyt .r BM- 630 pom
Los Angeles oovsswess 1434000, ... ..., &%, ... ....256........KNXT ....... G SR -2t [ ol U PR T S0 600 pom.
Philadelphia ..........0 233000, ....... 69....,,..306,....... WCAL .,......3 ....... 5% . TH- T30 pom.
San Francisco ........ 630000, .......13.2........ T PR 4 < ¢ S e e e T T30 p.m
Washingion .......... A5 0860, ..., ., 96, ....... 6. ..., o WTOPF ... 4. R | J T.0d- T30 p.m.
HOPALONG CASSIDY (30 min.—26 rel.—MNBC Film Divizsion)
Baltimore ......coe0s. 410,000........12.8......., e 1F RSO, WHAL v v iTevmannnd B v s g s 5:30- K00 pom,
Emn“ !|l+h+llll--l---ll-1m3-m}---lr-r-r g4 ....... '9.3.. - ..WBZ -..-.-a-.:...a.....a.s e p s ne [ 1:3'ﬂ|:m_
Cleveland ....ccceieens TS1,000, ... .... 06, ....... 034, ... WNBK .......3 . ......F o iinsnnennnnsnn G- 6030 o,
Columbus ......c0c0e0 2061000, ... . 150, ....... 1.7.. o WEBNS L0030 TR : 1 wen 120012300 pom
Detredl . .oasvnvaranes 11| R | B 20.7.. . WW] . . S we. 5090- 6200 pom.
Los Angeles .........1 434000, ,...... 28........ -7 PRI KTTY ....... p W T-00 T:30 p.m.
Washington .......... 451,000, ... .... ... 158, .c0nua. WHNBW .......4........5 i o I3 200 pom.
RANGE RIDER (30 min.—216 rel.—CBS Television Film Sales)
Atlanta ... ...oeceeea. 330,000........ 4.5.,..., vo 16, SWER O Lol 1 B Al S S L0 600 pom.
Boston  ..........5... 1.043000. ., ... 128........ 33.9' ........ WBRZ ..... s S Y T T:30 p.m.
CHICRED ..ocesnssnsnss L3000, .,..... &5, P 3 .- WBKBR ....... s e Sl 5ok 5:30 pom
Los Angeles .......... 01434000, ....... 8.5_, .‘I-t-ﬂ........h’.H:'i'l' _______ s L T T T:30 pom.
Ban Francisco ........ ﬁlﬂ,ﬂm”......ﬂ.l........42-:'..1”.,. KPIX ....... e i A A e e Tl T7:30 pom.
This is a weekly service of The Billbeord with rotings by American WARNING: Check distributer for
Reseorch Bureou. Different cotegeries ore coversd eoch week. ovailability. Any of the films

listed here moy bes availoble in
the immediate or neor future
regardless of markets in which
they are now being thown. Guery
disiributer promptly on any film
in which you ere interested,

TV FILM PURCHASES

NBE Film Division last
week sold its “Life of Riley™ to
KDYL, Salt Lake City; KERO,
Bakersfield, Calif.; KFIA, An-
chorage, Alaska; and I'FIF‘I'.'E"l
Fairbanks, Alaska. “Badge T14'
(formerly called “The Cop")
has been sold to KMBC, Kan-
sag City; WGN, Chicago, for
the Chicago Motor Club, and
to the Ford Dealers to be

shown in Scranton, Pa,;
Wilkes-Barre, Pa.; Saginaw,
Mich.; Grand Rapids, ich.:
Kalamazoo, Mich.

“Douglas Fairbanks Pre-

sents,” another NBC Film Di-
vision property, has been sold
to WJAR, Providence, R. L, for
the Serutan Company; KHSL,
Chico, Calif.; KFIA, Anchor-
age, Alaska, and KFIF, Fair-
banks, Alaska.

Consolidated also sold its
Station Starter Plan of 9 film
series to KOOK, Billings,
Mont.; WACH, Newport News,
Va., and KACY, Festus, Mo.

Other NBC sales last week
include: “Victory At Sea” to
WBZ, Boston, for the Thom
McAn Company; “Captured”
to KGNC, Amarillo, Tex.:
KFIA, Anchorage, Alaska, and
KFIF, Fairbanks, Alaska;
“Hopalong Cassidy"” to KHSL,
Chico, Calif.,, and the Alaska
stations; “Dangerous Assign-
ment"” to KHSL, Chico, and the
two Alaska stations; “Weekly
News Review" to KHSL,
Chico; “Watch the World” to
KFSD, San Diego, Calif., for
the Greenwood -Mortuary
Company.

“All American Game of the

Week™ has been sold by Con-
solidated Television Sales to
KDZA, Pueblo, Colo.; KOAT,
AIbuquErquE, N. M., and
WACH, Newport News, Va.

Synd. Set for
‘Great. Fights’

NEW YOREK, Aug. 22.—A re-
titled version of the “Greatest
Fights of the Century” this week
became available for syndication
in a limited number of markets.
Distributed by Greatest Fights,
Inc.,, “World's Greatest Fights in
Action” is available for purchase
in markets other than those used
by Chesebrough.

The network gponsor now pro-
grams the show on NBC-TV im-
mediately after the Friday night
fights. It uses 70 markets and has
a number of others on order,
mainly so that UHF stations can
purchase the film package.
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.| main area of concentration of the
- | newly organized Motion Pictures

.m. | closely as possible with advertis-

COMEDY
EET[-ING EE«RT]E'S Gﬁlm I:UI'IlHd A-"h“ IHS}----*I--I-!:-I:}-I.-.-,?“T“ﬂ
DRAMA
BLOCKADE (United Artisia 1938).. T T | L ')
BOMBABS OVER BURMA (PRC hﬂurn 'lm:“.l A T e e T A Hﬂn ™
C-MAMN [(Four Continents 1949 . T T"h" E:rsl-:-h-ﬂm
DUKE OF WEST POINT IUmrcd ﬁrmls I'H!} csssssasssnsssnssspecriess TY
FOREIGHN CORRESPONDENT (United Artists I'HJI.'I] e MFTV
MAM FROM FRISCO {(Republic 1944}, , wemm e Hnllrimnd TV
KIGHT TRAIMN {(20th Cenlury-Fox 1940), . T R LS e Cargvle TV
NORTHWEST OUTPOST (Republic I'Jl-lﬂ.,.........................Hm‘rrwmd TV
GUR TOWN (United Artists 19300, .. .0 viei i vnnnnesanmnsnnssnnesns oMajor TV
REFEAT PERFORMANCE {Eagle-Lion I'H'J']”......”........,...... .MFPFTYV
STORM OVER BEMNGAL (Republic 193B)....cccc6cnsiniscssncs Hnlljr'nnnd ™
STROMGHOLD i(Lippert  Frod. HI!-I]................................ + « Lippert
MYSTERY
ROARING CITY (Lipperi Prod. 19510 .. ccvvernreennssansssnnsanssesissa. . Lippert

THIRD VISITOR. THE.. 'I.'iuill;l Filma
ZERO HOUR, THE iRepublic 193%)., . Hollywood TV

WESTERN i
BUSHWACKERS ... ceinrenvscsvasonisannnsannsnaionssnnsnnssnssa iguality Filma
MIUSHCAL
HMEW ORLEANS (United Arists 1947y, . i ...........................BHMII
SEMSATION (Film Alliance of the U 8§, IH'IJ} R Ty e gl ] .

EDUCATIONAL
ANYWHERE U. 5. A, (FRED BAUER WAITS)......coiiserirrrarssrnrrssnnns

CHealth Information Foundation, 420 Lexington Ave., Mew York
ADVENTURES OF CHICO . .o ovivinnvinannnas MPTV, 65% Madi=on Ase., MNew York
INDLUSTRIAL
AMERICAMN

N Y THE st i e e e S B s s e e e i e S s
,,,,,,,,,,,, Ford Motor rﬂmpin}', 16080 Michigan Ase.. Dearborn, Mich.
14 HOURS OF PROGRESS. . : .. Phillips Petroleum. Bartlesille, Okla,
RELIGIOLS
THIS IS THE LIFE..... v o Luthern Church, Missouri Sveod, 51, Lowis
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MPTYV to Shoot for

Local Bankrollers

NEW YORK, Aug. 22, — The

tains, will be names and stories.
Its first two half-hour series are
“Flash Gordon” and the Ed Gard-
ner vehicle, “Duffy’s Tavern.” In
the negotiation stage are a sus-
pense-type mystervy to be pro-
duced by Sheldon Revnolds, and
a big name musical. “Flash Gor-
don” will be ready to be sold al-
most immediately, and “Duffy”
will be ready perhaps about the
beginning of December.

QUICK
TAKES

Bob Windt, erronecusly re-
ported in last week's Bill-
board as Jniriing CBS Tele-
vision Film Sales in a promo-
tion-publicity capacity, is join-
ing CBS-Columbia, the CBS
set manufacturing division in-
stead. He was formerly with
Dave Alber.

Halsey Barrett, Consolidated
Television Sales' Eastern man-
ager, 1s vacationing in New
England for twc weeks. . . .
Jo Dine, Ziv Televizion, is
spending his vacation moving
the family into their new
home. . . . Screen Gems ig cur-
rently seeking a Southwestern
sales division manager. . ;
Sn:regnmft Pictures, Inc., has
appointed Tom Corradine &
Associates, of Hol'vwood, to be
its West Coast TV rep.

Alan Hartman, now an account
exec at Headlev-Reed, also be-
comes its video film consult-
ant. . Herman Rush. syndi-
::atmn tnp er at Official Films,
is off to the West Coast on a
one-month sales junket during
which he will cover most of
the country. . . . Phil Williams,
Ziv sales rep in Texas and
Oklahoma, addressed the Dallas
Council on World Affairs on
“TV's Market Growth." . .

John Dullaghan has been ap—
pointed manager of Technical
and Film Operatiens for the
ABC television network news,
Special Events and Public Af-
fairs department. . . . Charles
Coburn has been signed by
Screen Gems to star in “The

for Television syndication depart-
ment will be local advertisers,
according to veepee Ed Madden.
The former NBC-TV veepee in
crharge of sales and operations
was appointed last week by
MPTV to head this new depart-
ment of the company.

Madden intends to work as

ers to devise properties which
will fit into their marketing pat-
terns. Also being considered by
him are intensive merchandising
and promotion tie-ups for the
MPTV syndicated shows, so that
the names starring in their prop-
erties go on the road for sponsor
tie-ins.

Statistical research which will
definitively prove the wvalue of
re-runs, Madden believes, will be
invaluable to his company, and
he expects to set up such a de-
partment after other more imme-
diate problems have béen settled.

Sales Stalf

Madden’s first task will be the
organization of a sales staff. His
department will function auton-
mously from the feature film di-
vision of the compahy, which is
headed by veepee Erwin Ezzes.
High on the list of sales objec-
tives will be the money spent by
dealers and by national advertis-
ers on a local level so that they
can be coupled syndication-wise
on a more ambitious scale.

MPTV, Madden savs, will stake
its future on network-caliber pro-
grams for local sponsors, Its two
vital program requisites, he main-

RUDY STILL CAN
EVOKE SWOONS

SAN FRANCISCO, Aug.
22 —Rudolph "."alentmn was
the biggest thing in TV here
recently, A screening of his
silent flicker, “The Eagle"
over local station KRON-TV .
drew a top Pulse rating for
the 9 p.m, to 10:30 p.m. pe-
riod on a Monday night. The
movie's average Pulse rating
for the show was 35.5, and it

= World's My Oyster” TV film
i:,ﬁhnedg.gﬂpfgﬁ '1:'5 :ﬂg h:s for “Ford Theater.” . . . Sterl-
: ! mg Television's promotion

compared to a 11.0 and 6.0
for San Francisco's other
stations. Group worship of
the late matinee idol is
still a going concern In
California, and the station
reports .many viewers held
special Rudolph Valentino
parties the night the film was
screened.

piece on its original Thomas
Alva Edison {films, claiming
that “this series has been in
production for 50 wvears" is
getting its due amount of
laughs and comments,

Aaron Beckwith, Gross-
Krasne veepee, is off on a two-
week sponsor-relations junket
to the Midwest.

k
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EDITORIAL

UBLICATION of The Billboard’s
Fall Record Marketing Section

—together with the introduction |

of the Packaged Record Buying
Guide—represents a milestone for
the music-record industry. For
here at last is a comprehensive
view of the record industry in all
its phases and categories.

This new and broader coverage
is the result of long planning by
The Billboard, which has been

anxious to present to dealers an

even more complete buying serv-

ice, and to manufacturers an even
more complete showcase for their
product.

This dual purpose is accom-
plished by (1) Complete coverage
of the packaged record business,
which, in its various forms, rang-
ing from jazz to classical, totals
about 50 per cent of the entire disk
business; and (2) by extending the
Music Popularity Charts so as to
offer the dealer a buying service
encompassing all categories of the
packaged record business.

It was inevitable, of course,
that The Billboard do this. As the
leading periodical in the music-
record industry, such a course was
mandatory. The requirements of
manufacturers and dealers became
ever more urgent. For many
months the question was not
whether The Billboard would do
this, but rather how soon could it
be done so as to meet the standards
of The Billboard, the manufac-
turers, dealers and other segments
of the trade.

With the August 29 issue, that
time has come. Undoubtedly, bet-
ter methods of total coverage and
service will suggest themselves in
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the weeks ahead. There is nothing
inflexible in the present coverage
patterns, and just as we have con-
stantly strived to perfect our buy-
ing guides, charts and general edi-
torial coverage in the years gone
by, so must we do in the future
on the broader patterns outlined in
this issue. '

The Fall Record Market Issue,
it will be seen, is noteworthy in
many other ways. Taking an over-
all view of the new season, it sur-
veys business, outlook, product,
plans, sales programs, discount
structures; it analyzes talent
trends: it lists most-requested
classical works; it wraps up the
children’s field, considers the jazz
market, and examines such diverse
industry elements as concert tours,
accessories, ete. Finally, it takes
the most significant industry
trend in years—the development
of the hi-fi market. This is in-
timately connected with the class-
ical market and the packaged rec-
ord field in general

As the reader thumbs thru this
issue, taking note of the trends and
developments which have con-
tributed toward The Billboard's
expanded coverage, he must be
struck by one outstanding fact: The
business today rests on a broader
basis than ever before. The strug-
gles of the past five years have
not been in vain. There is a greater
variety of product, harder selling,
more imaginative merchandising.
In brief, it's a bigger and bet-
ter business. Let's all keep up
with it.

/ap G

Music Editor
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Diskeries Engage in Drive to
Establish New Pop Artists

Majors, Indies Debut New Talent
In Search for Top Platter Stars

By BOB ROLONTZ

NEW YORK, Aug. 22.—Virtu-
ally all of the record companies
are now engaged in an all-out
drive to establish new pop artists
during the fall. Over the past
few months, the major labels and
the indies have debuted new fal-
ent that each hopes will turn into
major artists by winter. In some
cases, the first waxing has taken
hold and made enough noise to
start the artist on his upward
climb; in others, the initial platter
had died and the second effort has
been issued with just as much
enthusiasm.

Here is a list of key new talent,
most of whom have never been
on wax previously, who are re-
ceiving a major build-up from
diskeries, including special ma-
terial—which the a.&r. men hope
is of the most commercial caliber
—as5 well as all-out promotion on
the trade, dealer and deejay ]e:.rel.

At Capitol, thrushes Vicki
Young, Jean Shepard and nar-
rator Al (Jazzbo) Collins (origi-
nally on Brunswick) are getting
a solid push; Columbia is driving
with Broc Peters, Jerry Vale and

Tubb Set for
Coast 1-Nighters

HOLLYWOOD, Aug. 22—
Ernest Tubb, Decca country and
western star, is set to play a
string of 10 one-nighters starting
September 6 on the West Coast.

Deal was set by Marty Landau,
operator of the loecal Riverside
Rancho, and ecalls for a guarantee
of $6,000 for the tour. Tubb will
break in at Hanford, Calif., to be
followed by Fresno, Modest 0,
Sacramento, Oakland, San Jose,
Salinas, Los Angeles and San
Diego.

Plans have been made for Tubb
to guest on local deejav shows,
including a network on ABC with
Tennessee Ernie, '

| Richard Bowers; Decea's three
new warblers are Georgie Shaw,
Hamish Menzies and Dick Noel;
RCA Victor is going full steam
ahead with thrushes Eartha Kitt,
Dolores Martel and Mary Rose
Bruce,

M-G-M is putting its best foot
forward with Pat O'Day and Joel
Gray; Mercury with Jim Lowe
and Baby Pam: London with
' Frank Chacksfield and Joan Re-
|gan; Coral with the Three Dons
|and Ginny (originally on the Al-
lied label); Okeh with Pete Han-
ley and Helene Dixon; Essex with
Bill Haley and Monty Kelly:
Rainbow with two house ETOups,
the Super Sonics and the Dimen-
sionals; Vogue with Jenny Bar-
rett, and Valley with warbler

Darrell Glenn,

This is not the complete list of
new talent signed over the last
few months, nor the complete list

'of all the diskeries, but it shows

the great amount of new signings
by the firms over the spring and
summer, o
A.%R. Changes

Some of the renewed drive for
new talent has been occasioned
by the tremendous and bewilder-
ing number of a.&r. changes on
the highest levels over the past
few months. It is not unusual for
4 new a&r. man to prune his
predecessor's talent list wherever

he can and to bring in new artists |

of his own. However, since most
of the changes in the major disk-

{Continued on page 54)

ASCAP-BMI Tiff

For Top Longhairs
Reaches New Peak

Roger Sessions Is Latest to Switch:
ASCAP Counters Via Royalty Hike

By 1S HOROWITZ

NEW YORK, Aug. 22. — Roger
Sessions has left the American
Society of Composers, Authors
and Publishers to sign a five-year
writer's contract with Broadcast
Music, Inc., and the switch in
affiliation of the noted composer,
an ASCAP member since 1938,
has thrown into new relief the
continuing struggle between the
two organizations over the guar-
dianship of American longhair
music.

ASCAP, in the meantime, in an
attempt to build defenses against
the aggressive inroads of BMI on
the serious musiec level, has sched-

Performance Trust Fund Collects

$986,000 for 6 Months of 53

NEW YORK, Aug. 22. — The
Music Performance Trust Fund,
for the period covering January 1
to June 30, realized a total of
$986,000 in contributions accruing
from the sale of recordings. This
is the highest six-month accrual
of contributions since the incep-
tion of the Fund nearly five years
ago, but it is to be noted that the
$086,000 figure is based on retail
sales made during the second half
of 1952. Statistics on contributions
accruing from retail sales during
the first half of 1953 will not be

Here is a group of comparative
figures showing the contributions
from the sale of disks during the
last few years.

Contributions based on
sales racked up the following

totals:

2d half of 1952...... $086.000
1st half of 18562...... 865,000 /
2d half of 1851...... 946,000
1st half of 1951,...... 870,000
2d half of 1950...... 927,000
1st half of 1950...... 133,000

35-Cent Pop 78's
Make Bow Sept. 1

Pocket Books to Issue 8 7-Inch Singles,
With Haymes, Clinton, Forrest, Carroll

NEW YORK, Aug. 22—Bell
Records, the 35-cent pop label
being issued by Pocket Books,
Inc., will bow on September 1
with eight singles on 78-r.p.m.,

seven-inch disks. Among the art- | Ro

ists featured on the first release
are Bob Haymes, Snoocky Lanson,
Helen Forrest, Larry Clinton, Cah
Calloway, Anne Lloyd and Jim-
my Carroll.

Four disks will couple two cur-
rent hits back-to-back, while the
other four disks will be stand-
ards. Initial pressing order on the
injection-moulded records is set
as 100,000 copies per disk. A
“token” number of 45 r.p.m. disks
will also be pressed for certain
outlets.

Distribution has already been
set up thru major department
stores; Woolworth, Neisner,
Kress, Kresge, Murphy chain
stores; drug outlets like Whelan,
Walgreen and Katz; supermarket
chains from coast to coast, and
newsstands and regular retail
record stores,

Distributors include 750 inde-
pendent newspaper and magazine
wholesalers, Pocket Books field
reps and regular disk distributors
like Coral in New York, Schwartz
Bros. in Washington, Brason in
Chicago, and Hartstone in Boston.

First Release

Plans call for four additional
disks each month on a semi-
monthly basis. Half of the release
will be standards and half will
cover the big hits on regular-
priced labels. Pop tunes on the

first release include “With These
Hands," “No Other Love,” “You,
You, You,” “Crying in the Chap-
el,” “Hey, Joe,” “Vaya Con Dios,”
“Gambler's Guitar” and “Moulin
uge.” Standards include” “Min-
nie the Moocher,” “Deep Purple,”
"My Reverie” and *“T'll Get By."

Part of the merchandising pro-
gram includes the issuance of
four different kinds of racks; a
floor model, two regular counter
models and a circular counter
rack. Also being made available
at cost is a three-speed demon-
strator phonograph especially
manufactured for Pocket Books
by Dynavox. Dealers are being
offered a package deal of a rack,
the demonstrator, and a basic
stock of records for $50. Racks
will be equipped with colored
display cards listing the tunes.
Changes for the card helder will
be shipped with each release,

Other artists already lined up
by the label are Tony Russo, Jan
Arden, Frances Langford, Judy
Johnson, Bob Crosby, Jane Har-
vey, Maddy Russell and Si Mi-
lano. Morty Palitz is acting as
recording director for the diskery
under a.&r. chief Arthur Shimkin.
Palitz, like most of the artists, is
on a non-exclusive basis with the
Bell label. Musical directors are
Jimmy Carroll and Larry Clin.-
ton.

The diskery is also planning to
release several albums containing
three of the seven-inch disks and
retailing for $1.00.

available until September. -

Already allocated for payments
to musicians during the last half
of 1953 is the sum of $1,000,000.
This figure has been augmented
by money accruing from the Tele-
vision Film Fund. This fund, cre-
ated by the producers of TV film,
started to disburse funds for the
services of musicians on July 1,
18952, but the Trust Agreements
require that the expenditures be
made in annual, rather than semi-
annual, periods. In accordance
with those agreements, the trus-
tee on April 1, 1952 allocated
$150,000 for expenditure in the
12-month period from July, 1952,
to June, 1853. On April 1, 1953,
the trustee allocated $300,000 for
expenditure in the 12-month peri-
od from July 1 to June 30.

TV Investment

The sharp rise in contributions
accruing from the television field
is a matter of much interest,
Much was expected from the film
field when James C. Petrillo,

American Federation of Musicians'

chief, announced the film fund to
the AFM convention at Houston

several years ago. However, early |

returns were very discouraging,
The latest figures are indicative of
the burgeoning of that field.
Signatory to the Trust Agree-
ment, as of June 30, were 1,413
disk companies and 148 electrical
transcription companies. As of
December 31, 1952, the comparas-
tive figures were 1,303 and 141,

Disney 'Rdy'
Tunes to Cap

HOLLYWOOD,

| Aug. 22.—Cap-
itol Records gets the next Disney
film album to be based on the
furthcoming Disney full - length
feature, “Rob Roy.” Film will be
a live-cast production. Capitol’s
artist - repertoire veepee, Alan
Livingston, 'intends to issue a
kidisk album based on material
from the film.

Capitol also has the recording
rights to the soon-ia-be-released
Disney feature, “Mickey Mouse's
Birthday Party." Full-length Alm
will be a salute to the 25th anni-
versary of the Walt Disnev car-
toon creation, Capitol's albums
will soon go into distribution,

Acquisition of album rights {o
the Disney “Rob Roy" film gives
the Coast diskery the current
round in the tug-o'-war waged
thru the years between RCA Vie-
tor and Capitol over the Disney
properties, Capitol first issued
“Tales of Uncle Remus” album,
based on the Disney film of the
Salne name, seven years ago. Vie-
tor then grabbed album rights to
“Snow White" and “Cinderella,”
with Cap coming back with al-
bums on “Little Toot,” "Mickey
Mouse and the Beanstalk,” “Three
Little Pigs," plus a series of
kidisks (“Grasshopper and the
Ants,” ete.) based on other Disney
cartocon properties.
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These figures, in turn, compared
T’E.rf? 1,187 and-136 as of June 30,

The Trustee points out that of
these signalories, 1,048 reported
no sales in the second half of 1952;
968 reported no sales in the first

| half of 1952, and 789 reported no

sales in the last half of 1951,

Pincus Quits
Music Firm
After 20 Yrs.

NEW YORK, Aug. 22 George
Pincus, general manager of Sha-
piro-Bernstein, this week severed
his connection with that publish-
g firm under amicable circum-
stances. Pincus had been with the
firm for 20 vears.

Pincus will go
himself, He will
at a later date, .

Murray to Go
To Orient

NEW YORK, Aug. 22 — Dick
Murray, American Society of
CﬂmpﬂSEI‘_& Authors and Publish-
ers exec, is likely to embark on g
goodwill trip to the Orient in g
week or 10 days.

Murray will visit Japan, the
Philippines and Australia. His
long-range aim will be the foster.
ing of a better understanding of
American music in those coun-
tries, .

Decca Cuts Kidisks

Below Dollar Level

NEW YORK, Aug. 22— Decca
Records kiddie disks have been
reduced in price tog a suggested
list of 95 cents plus tax. They
formerly sold for $1 plus tax. The
maove is in line with the recently
noted industry pattern to price
children’s records below the £1
level (The Billboard, August 22),

Elliot Wexler to Head

Penn Football Banquet

PHILADELPHIA, Aug. 29
Elliot Wexler, head of Music Mer-
chants, Inc., record rack Jjobber,
will be chairman at the testi-
monila banguet the newly
formed University of Pennsyl-
vania Football Club is throwing
for coach George A, Munger Sep-
tember 24 here. Wexler, whao
graduated from the U. of P. in

into business for
announce details

18937, starred an the football team |

in the mid-thirties.

NEW YOREK, Aug. 22. — Kurt
Jadassohn, who recently resigned
as general manager of SESAC,
has signed up with SESAC for
his new publishing" enterprise,
Harmonia Publishing Company,
Freehold, N. J.

uled yvet another increase in the
royalty money paid composers. A
year ago the Society tripled the
traditional rate paid longhair clef-
fers on concert and recital per-
formances,

Beginning with the October
royalty statement, however, the
ASCAP pay-off to serious writers
will be five times the original
rate. Since performance fees col-
lected have alwavs been paid out
in full, the top-heavy excess
earned by the composers must
come out of the pop writer pie.
This is perhaps the major conces-
sion granted concert cleffers by
ASCAP brass in its fight to keep
the Society's ranks intact.

Sessions Influential

In Sessions’ case, his position in
musical America, quite apart from
his compositions, adds signifi-
cance to his switch-over. Sessions
today was en route from Califor-
nia to Princeton University, where
he becomes professor of music,
In this post he will undoubtedly
have a strong influence on young
composers, who may, when they
reach professional status, be in-
clined to follow their master into
the ranks of BMI.

It iz recalled that less than a
Yyear ago William Schuman, presi-
dent of the Juilliard School of
Music, and Walter Piston, profes-
sor of music at Harvard, also
hopped from ASCAP to BML

ether by design or coincidence,
BMI has apparently aimed its
most  persuasive arguments at
composers who also wield power-
ful educational influence.

It is known that several more
ASCAP composers are presently
in negotiation with BMI execs. In
some cases, writer contracts gre
already awaiting early slgnings.

ASCAP on Spot

ASCAP, whose power to dis-
burse the money it collects s
severely restricted, cannot hope to
meet BMI financial offers. It
hopes to counter these blandizh-
ments somewhat with the upped
pay-off schedule which goes into
effect in October, Beyvond this, its
weapons on the financial level are
not too effective. It is not em-
powered to offer fixed puarantees.

To make up for this lack. a
number of the top ASCAP pub-

{Continued on page 54)

RCA Catalog
Is Paying Off

NEW YORK, Aug. 22__RCA
Victor's catalog of masters stood
it in good stead again this week
when the diskery dug into the
files and came up with twoe sides
by Slim Whitman, country singer
whe has been clicking on the
Imperial label lately. One side
of the Victor Whitman disk being
released hurriedly is “I'm Casting
My Lasso Towards the Skv,"”
which is the chanter's theme
sOng,

The second Victor
“There’s a Rainbow in Ev'ry
Teardrop,” is also the filip side
on Whitman's latest imperial
disk, “Danny Bov." The Vietor
sides were cut about five years
ago.

STORK IS BUSY
AT COLUMBIA

NEW YOREK, Aug, 22,
Good things happen in threes
at Columbia Records. Last
week, Art Schwartz, promo-
tion head for the diskery, be-
came the father of a boy,
Marc Kenneth. This week, on
Thursday (21) noon, sales
manager Terry Southard
fathered a boyv, Terry Jr.,
and 12 hours later jazz album
George Avakian was pro-
nounced the poppa of a girl,
Mari. Cigars are now flood-
ing the Columbia staff and
all visitors to the establish-
ment.

side,
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Music Copyr't Bids

Flood Gov

WASHINGTON, Aug. 22. — A
sharp upsurge in music copyright
registrations is quietly under way.

The crop of new tunes regis-
tered for copyright so far this year
has reached total yolume of 45,372
titles, as compared to 40,401
at the same time a year ago, ac-
cording to latest figures by the
U. 5. Copyright Office here. Every
category of copyvrighted music has
shown a rise in registrations this
vear.

Registrations of domestic pub-
lished music from January 1 to
Aupust 14 totaled 5,783, compared
to 5,202 last year from January 1

‘Double Barrel
Mercury's New

Fall Promotion

CHICAGO, Aug. 22 —Mercury
Records is kicking off its fall
campaign with a program titled
*:D peration Double Bartel," follow-
ing the success of their “Magic
Carpet, 1190," and “Operation
(EP) Extra Profits."

The program will be divided
into two parts, classical and
children packages. In the claszical
line will be 14 LP's, 10 in the
Olympian series and four in the
Golden Lyre series. There will
also be 35 new EP's listed in the
classical catalog.

The Olyvmpian series features
Symphonic works by such artists
as Rafael Kubelik and the Chicago
Symphony, Paul Paray and the
Detroit Symphony, and Antal
Dorati conducting the Minneapolis
sSymphony. Selections are from
Mozart, Wagner, Beethoven and
othérs, The Golden Lyre series
contains four releases of band

(Continued on page 61)

Peace Near in
Dragnet’ Tiff

HOLLYWOOD, Aug. 22 —Attor-
neys for Dragnet Productions and
Composer Walter Schuman indi-
cated that a settlement will be
reached soon in their recent has-
sle with Modern BRecords and
which would withdraw all previ-
ous objections to the r.&b, firm’s
“Dragnet Blues.”

Tune, currently sparked by ren-
ditions by Ray Anthony on Cap-
itol and Buddy * orrow on RCA
Vietor, is creating some noise in
the rhythm &and blues field wvia
Modern's Johnny Moore etching.

Saul Bihari, Modern prexy,
stated they would Iimmediately
proceed to distribute their plat-
ter nationally.

Schuman assigned the “Dragnet”
theme music here to Alamo Music,
Hill & Range subsid (The Bill-
board, August 8), acknowledging
. that said arrangement was a lib-
eral one cutting in Jack Webb
and Dragnet Productions.

Cap Cuts Hoagy
‘Love” Waxing

HOLLYWOOD, Aug. 22 —Cap-
itol Records last night rushed a
recording date with Hoagy Carmi-
chael warbling his own “Love Is

Here to Stay" tune. Platter will
be released immediately to tie in

with Carmichael’s NBC-TV week-
ly series, “Saturday Night Revue.”
Tune is aired on the tele series
regularly.

Cap hopes to reap platter sales
as a result of the weekly tele plug,
with NBC feeling disk will boost
show's viewing audience.

Cap's deal with Carmichael is
only for the single disk with op-
tions for a regular pact should
this record create a Carmichael
disk following. Tunesmith-warbler
last recorded for Decca and prior
to that was on the now defunct
ARA label. His biggest vestervear
sellers were “"Hong Kong Blues'

and “Ole Buttermilk Sky."

t. Agency

to August 15. The number of
foreign published compositions
which have been registered has
climbed to 5,592, as against 4,594
in the corresponding period a year
ago. Unpublished music registra-
tions this year have reached a
total of 27,918, compared to 24,389
a year ago. Renewal registrations
this year amount to 6,079, com-
pared to 5,666 in the same period
last year.

The Copyright Office also dis-
closed that there have been 5,305
“notices of use" filed so far this
year. Filing a “notice of use” is
required by the Copyright Office
for any person who has obtained
permission from a composer or
publisher to record a work for the
first time. Altho comparable com-
pilations of filings of these notices
were not made by the Copyright

| Office in previous years, it is be-

lieved that the number of filings
of these notices this year is well
above previous vears. One reason
attributed is that Broacast Musie,
Ine., has been recurrently sending
reminders to its members to file

. such notices.

Up to July 1 this vear the num-
ber of foreign published musical
works registered for copyright
‘was running well ahead of do-
‘mestic registrations, An unusual
|spurt in domestic registrations in
| the last six weeks has brought its
total into a commanding lead
which is likely to continue the bal-
ance of the year.

This year’s advance in registra-
tions is in keeping with a trend
| which has been under way for the
last few years. The Copyright
Office in its report for the 1953
fiscal year which ended June 30
showed a 7 per cent rise in copy-
right registrations of all kinds, in-
cluding music.

‘3 Loves’ to Hit
‘Market as
Straight Tune

NEW YORK, Aup. 22. — Tho
further manufacture of the Mer-
cury disking of “The Story of

 Three Loves" has been stopped
' by publisher Charles Foley as an
‘unauthorized

copyright usage
(The Billboard, August 22), ga
straight version of the melody
will soon hit the market and it's
doubtful whether or not Foley
can do anything about it.
- Mercury cut the ditty under the
impression that it was a public
domain Paganini tune, altho the
material used actually came from
the Rachmaninoff score, “Varia-
tions on a Theme by Paganini.”
This week, a -Mercury emissary
was unable to sway Rachmaninoff
publisher Foley from his resolve
to bar pop use of the excerpt.
Now, RCA Victor plans to re-
lease a single-disk excerpt of the
work, which it has long had in its

was cut by pianist William
Kapell, with the Robin Hood Dell
ork under Fritz Reiner.

Red Seal catalog, The selection.

|

|
1

Pop Charts New Feature:
Package Disk Buying Guide

Stories, Reviews Stress New ltems,
Top Sellers in Sleeve Merchandise

® Continued from page 1

butter” part of the business. Com-
pared to most pop and other
single records, packaged records
have a much longer selling life.
Best sellers today, for the mast
part, will also be best sellers a
vear or five years hence. This is
as true of a good pop album or
kiddie set as it iz for classical
records. Records in this pack-
aged field are also packaged at-
tractively and constitute the
backbone of most dealers’ promo-
tion and display efforts. Thus,
there is a great alfinity between
the type of records that will be
covered in the Packaged Record
section.

In covering the packaged rec-
ord field, The Billboard will
greatly increase its past efforts
in both the reporting of best sell-
ers and in reviewing new records.

Here is the procedure to be used

in charting best-selling packaged
records.
Musical Categories
All classical album-length ree-
ords have been cataloged ac-

cording to nine important musical
categories, “hese are: Symphony,
concerto, extended orchestral
works (tone poems, suites, full-
length ballets and extended over-
tures), short orchestral work (op-
eratic overtures and preludes and
collections of short works), com-
plete operas and oratorios, operat-
ic excerpts (vocal), chamber mu-
sic, wocal (non-operatic) and
instrumental (mainly solo 1nstru-
ment). At a later date single rec-
ord classical 45 EP's will be
surveved. ;
Two of the above categories
will be surveyved each week. Cat-
egories will be rotated weekly.
This week, for example, the clas-
sical categories covered are sym-
phony and complete operas and
otatorios. Next week, best sellers
in the concerto and extended or-
chestral works will be reported.
This category breakdown has
been established because of the
vast size of classical catalogs. By
reporting best sellers in each of
these nine different categories a

File New Brief on
Fair Trade Issue

NEW YORK, Aup. 22. — The
problem of fair trade may again
blossom into a heated trade con-
troversy, it was indicated this
week when Sam Goody filed a
brief supporting hiz appeal from
an injunction barring the retailer
from cutting prices on fair traded
records. The case, involving Rax-
or Corporation, former producers
of Cetra-Soria opera LP's, is also
expected to include Capitol Rece-
ords, present owners of the Cetra
line in the United States, when it
comes to trial this fall.

Goody, thru his attorney Abra-
ham Lowenthal, of the firm Tel-
sev, Lowenthal, Rothenberg &
Mason, is apparently unwilling to
let the case rest] Long a battler
against fair trade, he has pegged
the major part of his business on
stated policy of cut price.

Cetra-Soria was the first record
line to be fair traded after the
passage of the McGuire Act, bind-
ing non-singers to pricing pacts,
last year. The firm was granted
the injunction against Goody
when the retailer continued sell-
ing the disks below the estab-
lished levels.

New Brief

According to the new brief,
Goody's attorney will base his
argument on the following points:

1. At the time of the trial
which resulted in the injunction,
it is claimed, Raxor had already
entered into an agreement with
Capitol to relingquish the line to

NEW YORK, Aupg. 22.—Shaw
Artists Corporation, one of the
key rhythm and blues and jazz
booking agencies, has added a
Latin-American department. The
new department, which is under
the joint direction of Milt Shaw
and Catalino, former L-A orkster,
has already pacted close to 20
Latin-American artists, including
names like the Joe Loco combo,
Tico Records star, and Candido,
conga drummer.

The Line-Up

The line-up of L-A names now
with Shaw Artists includes Loco,
Candido, Sabu, Perla Merini (this
week signed by Essex Records),
The Mambo Aces, Cuban Pete
and MNellie, Tanva, Los Monteros,
Gladvs Serano, the Elmo Garcia
ork, the George Lopez ork, the
Vincentico Valdez crew and other
combos, acts and hoofers. The
agency is already booking the
above acts, and has set them in
clubs as singles or part of regular
shows.

There iz logic to the combina-
tion of L-A and r.&b. bookings
by the Shaw firm. First of all, in
their own right L-A combos and

Shaw Artists Builds Up New
Latin-American Department

orks have been doing exception-
ally well in resort areas, espe-
cially the Borscht Circuit in the
summer and Miami in the winter,
But among the r.&b. trade, L-A
combos and orks have also shown
a decided upsurge. Places such
as the Bandbox and Birdland
here, have booked L-A groups

again and again with their r.&b.

and jazz artists,
Combo P'kges

Shaw Artists intend to spot
their L-A artists in many ways.
They intend to use L-A combos
as part of r.&b. units, so that a
tvpical package may consist of a
blues shouter, an r.&b. thrush,
a jazz ork and a rumba crew.
Thinking here is that 1t would
lend more variety to a package
than two jazz orks. The agency
will also spot its talent as singles
for small clubs, such as the book-
ing now being played by Perla
Merini and her combo at the
Bachelor's Club here. The firm
iz also considering putting to-
gether L-A packages that can
play club dates as a complete
show, tho this is still in the plan-
ning stage.

—WWW americanradiohistorv com

the latier. Since Raxor then had
no further claim to the Cetra-
Soria trademark, it was not en-
titled to an injunction. Court
Referee Isador Wasservogel had
denied a motion to re-open the
trial to argue this question.

2. The charge by Goody that
Raxor, Italian Cetra, and Capitol
had entered into price agreements
illegal wunder anti-trust laws.
Capitol has continued to main-
tain the fair trade policy set by
Raxor.

3. The claim that Goody's ex-
tensive mail order business across
State lines and with customers in
foreign countries is not subject to
fair trade restrictions,

Dario Soria, head of Raxor Cor-
poration, has meanwhile become
active as the president of Electric
and Musical Industries (U. S.),
Litd., established here to market
records cut by British Columbia.
Under the tag of Angel Records,
first domestic releases of EMI
(U. 5.) are expected late next
month.

Hilliard to
Join Victor's

New Label ‘X’

NEW YORK, Aug. 22 —Jimmy
Hilliard, former artist and reper-
toire chief for the Coral and
Decca labels, is expected to final-
ize his deal with RCA Victor
which would place him in the top
recording spot for the company's
projected label “X."” Hilliard will
check in with the Victor company
early in September and spend the
next three months in scouting tal-
ent for the new pop label.

First releases on label “X" are
not expected until early in Jan-
uary. Hilliard's signing with Vie-
tor is set to take place Wednes-
day (26) when he meets with
Manie Sacks, RCA Victor veepee
and general manager of the rec-
ord department, No official label
name has been decided upon for
the Victor subsidiary line,

Hy Grill Quits
Victor Post

NEW YORK, Aug. 22, — Hy
Grill left RCA Victor this week
after having worked as an artists
and repertoire exec for the label
for the past 20 months. Grill
came to Victor when Dave Kapp
took over as a.&r. chief. Prior to
his Vietor post, Grill had been
with Dececa for 14 years.

Within the next twa weeks
Grill is expected to announce his
future activities in the record in-
dustry.

great many more good selling rec-
ords can be spotlighted than if
there were just a single list of best
sellers encompassing the entire
classical catalog.

New ws. Old
In addition to surveving by

musical category. The Packaged
Record charts will break each cat-

egory of hest sellers into two

 groups—recent-release best sell-

ers and catalog best sellers. The
line of demarcation between the
two is six months. For example,
all symphony releases that have
been on the market for less than
six months will be surveyed and
reported separately from those
symphonies that have been avail-
able for sale for more than six
months. Thus, there will be two
charts covering each musical cate-
gory, one for recent releases, an-
other for ecatalog merchandise.
The records on all charts will be
listed alphabetically.

Two Functions

There are several reasons for
making this distinction. Because
of the great wealth of new re-
leases, a real problem exists for
many dealers in selection of what
to buy. The recent release best-
seller charts will serve as a guide
to buying in this respect. The
catalog chart is designed to show
which records should form the

(Continued on page 52)

RCA, Newman
Near Signing
Of Disk Pact

HOLLYWOOD, Aug. 22—
Alfred Newman, 20th Century-
Fox musical director, and RCA
Victor Records were close to sign-
ing a recording contract here Fri-
day (21), "

Newman disclosed that negotia-
tions were under way, and that an
agreement would be reached
shortly,. Newman's albums for
Mercury have been consistent
sellers thru the wyears, with the
maestro establishing a solid
following with package buyers.

Pending final approval of the
pact, RCA Victor will probably do
an album of 20th-Fox's "The
Robe,” with Newman conducting.

Decca Plants

Work Overtime

NEW YORK, Aug. 22—To fil}
the increased demand for Decca

package and single merchandise, -
pressing

the diskeryv's three
plants have been put on overtime
schedules, including Saturday
work. Much of the booming ac-
tion is due to orders of the label's
recent bumper release of albums,
comprising 88 sets for fall mer-
chandising.

Single disks currently topping
the Decca re-order list include
Rex Allen’s “Crying in the
Chapel,” the Four Aces’ “False

Love": Bill Darnel’s "“Tonight,
Love” and Tommy Dorsey’'s “The
Most Beautiful Girl in the
World.”

NBC & Victor
Woo the Bard

o Continued from poge 4

cidentally, was just pacted by
Cott for a new radio situation
comedy series titled “The Mar-
riage." The sample waxing has
created . great enthusiasm at the
web, which regards it as a show
of real integrity, flashing an ex-
citing and fresh approach to situ-
ation comedy. In a sense, the se-
ries is an outgrowth of the great
success the couple scored with
their lengthy legit run in “The
Fourposter.” Day and time now
are in the process of being set,
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.;6 1400,000 Seen in Sept.-Dec.

® Continued from page 1

Disk Sales; Packages, 30-Million

If the current accelerated rate
of sales at retail (The Billboard,
August 15) should continue thru
the remainder of the year, the
total amount of money to be
spent for phonograph records
could conceivably go still
higher. The industry’s best year,
according to trade estimates,
was 1947, when the total record
business reached $172,400,000,

Based on the $61,400,000 esti-
mate (of which $30,700,000
would be in packaged merchan-
dise) and using the established
statistical information for per-
centages of business being done
in specific musical categories,
the following projections can
also be made:

Consumers will spend about
$13,500,000 for classical pack-
aged merchandise in the last
four months of this year.

About $10,400,000 will be
spent for albums classified in
the popular category.

The sale of children's records,
almost all of which is packaged
merchandise, should reach
$6,300,000,

Buvers of jazz albums will
spend over $500,000 with their
retail record dealers.

In all instances the figures
used are considered to be mini-
mum estimates. Allowances
have been made where neces-
sary for changes in consumer
demand for various types of mu-
sic and for the slight changes in

buyving habits. The basic figures
are taken from the information
released by the United States
Government on excise tax col-
lections on phonograph records.
The compilation of tax collec-
tions was recently published in
the wvear book issued by the
Record Industry Association of
America, Inc,

Half in Albums

Approximately 50 per cent of
the total retail dollar volume in
records is done in packaged
merchandise — any recording
sold in album form or in a dis-
play sleeve or jacket. The esti-
mate for the retail business to be
done in the last four months of
the year is based on manufac-
turer, distributor and dealer in-
formation which shows that al-
most half of the yearly dollar
volume is done in the months
from September thru December,
with the latter month alone ac-
counting for about 20 per cent
of the vearly total,

It is also considered quite pos-
gsible that the amount of busi-
ness done in packaged merchan-
dise may increase to the point
where it is actually more than
half of the indusiry total — at
least during the last third of the
vear. This estimate by trade-
sters is based on the powerful
merchandise being scheduled for
release by the record manufac-
turers, the dropping of list prices

on some lines already an-
nounced, the increased activity
by both small and large firms in
the low-priced record field and
the flood of public interest in
high - fidelity equipment and
records.

Other articles in this week’s
Billboard point out the strong
efforts being made by many fa-
cets of the record and music in-
dustry to increase business In
general. Selling aids of all types
are more readily available this
vear than they have been in
many years. The trend toward
increasing use of self-service
selling is expected to increase
the total business. The partic-
ularly strong promotional ef-
forts being put forth by such
major firms as Columbia and
RCA Victor to take advantage of
the anniversaries of LP and EP
records respectively is another
factor pointing toward ever-
increasing retail business in
phonograph records.

For the average dealer, the
amount of business done in
package merchandise can be in-
creased more readily than that
done in single records and is
considered to be less affected by
competition from the expanded
retail record activity by super-
markets, chains, etc. For the
most part, consumers of pack-
aged merchandise still tend to
visit the regular retail record
outlets to make their purchases,

New Kiddie Trends—Move to 45,
Lower Prices, Stress on Singles

Based on recent moves an-
nounced by several large pro-
ducers of children's records, it is
becoming increasingly evident
that the manufacturers, en
masse, are aiming at speeding
up the major marketing changes
already taking place in this
field. The changes can be ex-
pected to cover several major
factors: (1) The move to swing
the kiddie record business to the
45 rpm. speed as quickly as
possible; (2) getting the list
price on all children’s records
down from its present level, and
(3) to get more of the business
via single record sales by ‘re-
leasing fewer multiple record
sels, pas

The drive to make the kiddie
record field the first to “go 45"
is best evidenced by RCA Vie-
tor's announced line of $§1.189 EP
disks and Capitol’'s cut in the
price of EP “Record Readers”
to $2.37 from the former $2.84

rice. In addition, both these

irms and many others have re-

coupled many previous 78 and
45 r.p.m. issued into new EP
packages, This latter program
is expected to be effected by
additional labels before the
peak selling season arrives,

Cut Prices

Several major firms have al-
readv cut the list price on part
or all of the children's record
lines as a step toward getting
the general price structure down
to a level where the market can
be broadened. Capitol's 99-cent
price for the CASF series is only
one step in this direction. The
same company has re-activated
its 25-cent line of children’s rec-
ords, while Simon & Schuster
15 concentrating its big guns on
the standard six-inch, 25-cent
line and a special effort is being
placed behind the same label's
new seven-inch, 35-cent line.
Columbia, too, has cut itz kiddie
Jine to under $1.

In the low-priced field, too,
such firms as the Record Guild
of America and Peter Pan are
expected to broaden their cata-
logs with major new issues. It
15 also considered possible that
other large firms will enter the
low - priced children's record
field within the coming months.

Columbia is expanding its ac-
tivity in that field with the addi-
tion of a 49-cent line to its pres-
ent 25-cent series.

25-cent Field

In the 25-cent field, the major
relegsers of this type of mer-
chandising have been the firms
like Simon & Schuster, Peter
Pan, Record Guild of America,
etc. Columbia has been active
in this field, too, but not to the
same extent. Recently, tho, Co-
lumbia has announced the addi-
tion of 12 new titles to its quar-
ter disks. Capitol's “Toyland"
line starts out with 11 disks, in-
cluding such major kid artists
as Bozo, the clown. Simon &
Schuster is introducing an addi-
tional 14 disks to its line, includ-
ing a version of "1 Saw Mommy
Kissing Santa Claus.”

The middle-price, if such a
phrase can be applied {o ma-
terial selling between 35 and 50
cents, lines are also being ex-
panded, with Simon & Schus-
ter's introduction of a 35-cent
series and Columbia’s entry into
the 49-cent field. Columbia's
first release will be 14 titles,
while 5. & S. will issue six, in-
cluding Rodgers and Hammer-
stein show saqngs and Walt
Disney film material.

In the regular price lines—
listing for about $1—the many
record producers releasing this
material are all readying strong
additions to their lines, re-cou-
pling the best of previous releases
for EP packages and working
out plans for strong promotional
support for the material.

Decca will promote children's
material by such all-time favor-

i

Generally considered to be the ideal self-service operation in phonograph records is Music City, Hollywood. This pan-
oramic photograph depicts the Music City set-up for displaying and selling packaged merchandise, The store actu-

DISK SALES PROJECTED
TO THE END OF 1953

Based on the sales history of the phonograph record industry
for the past several years, plus current trends and the “questi-
mates” of various industry executives and information available
from government sources, The Billboard has compiled the fol-
lowing projected figures for record sales to the end of 1953, ;

Many estimates of total retail record business published
?]sewherv_e over the vears has varied greatly from the statistical
information contained herein and in the accompanying story.
Until this year no industry-wide attempt has been made at
sifting the available sales information and interpreting it for
accuracy. The Record Industry Association of America, how-
ever, undertook such a project this vear.

. The result was a decision to use the excise tax collection
figures issued by the United States Government as the base for
any statistical projections,

) Trust Fund, Too
. oince the tax is 10 per cent of the manufacturers selling
price and since the selling price at retail can be fairly accurately
computed on an average basis, the total retail business can be
readily estimated. In addition, contributions by record manu-
facturers to the Music Performance Trust Fund also serve as
information which can be checked against the statistics com-

piled thru use of tax collection figures.

. _While most estimates of the total record business are much
higher than that quoted here, it must be pointed out that some
of those estimates are based on the total business done by the
record manufacturers. Within the “total business” figures would
be included such income as that from custom pressing, tran-
scriptions, sales of phonographs, needles, blank albums and other

accessories,

Estimated Retail Record Business for September-December, 1953

Total Estimated Business for the Year

kA nEwaa

-+ » » « . $152,800,000

Purchases of Records for Coin Machines ............ 30,000,000
Total Record Business at Retail Level .............. 122,800,000
Estimated Business September thru December ...... 61,400,000
Estimated Packaged Merchandise Business,

September thru December .......00o0ceceennn -+« 30,700,000
Classical and Semi-classical ....... o ety el e ey . 13,500,000
i) L1 L O e oy o 10,400,000
ChAldyen's ol e i N B R A B 5 e g 6,300,000
- 1 S T Tk T e L T e i s A s 500,000

itezs as Fred Waring, Frank
Luther, Burl Ives, Red Foley,
Ray Bolger, etc. The label's
standard selling item, Loretta
Young's “The Littlest Angel"
will be i1ssued on EP for the
first time. .

Mercury iz known to be plan-
ning a strong campaign behind
its Childcraft catalog. The label
will undoubtedly issue addi-
tional items of major calibre
while concentrating en the key
issued in the already-extensive
catalog. M-G-M is certain to
start releasing its kiddie ma-
terial, based on cartoon {films,
on EP, Coral can be expected to
introduce additional children's
material, while London Records
will probably concentrate on its
previous releases with, perhaps,
a new 1tem or two to be
introduced.

Columbia Kids

Columbia's big gun for the
kiddie season will probably be
the new “Introducing the Mas-
ters” series packaged as two T8
r.p.m. disks for %$2.14, one EP
for $1.47 and couplings of two
sets on LP for $3. The series
containsg classical music com-
plete with dramatizations of the
lives of the composers. The label
will also issue material for pre-
school children.

RCA Victor, naturally, will
concentrate on its $1.19 line of
kiddie EP disks, but will also
work heavily to promote such
new items as Ludwig Bemel-
man’s stories, the children’s Red
Seal series, the new “Peter and
the Wolf"” set and material based
on the important children's

ally uses a check-out counter similar to those wsed in supermarkets, (Photo courtesy Capitol Records.)

WwWwWw americanradiohistorv com

The plug-in attachments are expected
to entice many a non-buyer of phono-
graph records to start building a col-
lection, Columbia’s Meodel 105, which
retails for omly $12.95, 5 a three-
speed attachment which has been
selling well. RCA Victor has sold a
tremendous quantity of 45 r.p.m. plug-

in attachments and iz expected to
move a large velume again this fall.

shows on TV like “Howdy
Doody” and “Ding Dong
School.,” The company has a

special merchandiser available,
too.

Capitol will undoubtedly con-
tinue its efforts to promote the
Bozo series. The big new item
1s the tie-in set with the 25th
anniversary of the cartoon char-
acter, Mickey Mouse. The set
contains the wvoices of almost
every important Disney char-
acter. Most of Capitol's new
material will be delivered to
dealers in merchandiser car-
tons—part of the label's con-
centrated drive on self-service
selling.

The Children’s Record Guild
and Young People's Records la-
bels will release about six new
titles each and will make avail-
able additional titles as the mar-
ket demands them. The recent
move to make the two lines
comparable in price has stimu-
lated sales for both by eliminat-
ing confusion. The kev CRG
and YPR albums are already
well known to the trade. The
lines will again be promotied
with national advertising.

The pattern set by the com-
panies listed above is certain to
key activities by other com-
panies now releasing recorded
material for children and those
who expect to enter the field. It
must also be remembered that
material sold for use by chil-
dren doesn’t have to be cate-
gorized as “children’s records.”
Season =ongs, sacred material,
educational, classical and dance
packages—all are natural sales
items for the large children's
market. A heavy percentage of
the records scold as entertain-
ment for children is bought by
parents, relatibes and other eld-
ers., If the dealer can convince
the elder that the item is “good
for children,” he can make the
sale.
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. . . With the Greatest Fall List Ever!
. . . With Big EXTRA Discounts on ’s Across the Board!
. . . With a Traffic-Building Player-Record Offer!

. .. With A Complete New Line of Fabulous Columbia
Phonographs!

. . . With A Million Dollar Promotion and Advertising Drive!
SEE YOUR COLUMBIA DISTRIBUTOR FOR FULL DETAILS
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