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AGVA Board
Voies Cancel
Of AFM Pacf

Claims Violation by
Petrillo; Plots Big
Performer Drive

BUFFALO, N. Y., Oct. 17.—Thae
American Guild of Variety Art-
158" national board voted unani-
mously in favor of canceling the
existing agreement between the
variely performers' union and
James C. Petrillo’s American Fed-
eration of Musicians. The board
touched off what promises to be a
major hassle betwean the two
member unions of the American
Federation of Labor when it em-
powered AGVA national adminis-
tralive secretary Jack Irving to
notify Petrillo of the ecancellation.

AGVA's move is being made on
the ground that Petrillo has vio-

* lated the agreement, rendering it

)

4

’

“valueless and ineffective.™

LA ROSA-GODFREY SPLIT?

Singer Signs

NEW YORK, Oct. 17. — The
General Artists Corporation this
week signed a booking pact with
one of the hottest attractions in
show business when the firm con-
tracted Julius La Rosa to a three-
year deal representing the singer
for radio, television, records, films
and personal appearances. The
signing is figured to stir up quite
a fuss at the Columbia Broad-
casting System, since there were
| indications earlier this week that
La Rosa and Arthur Godfrey may
part company

The signing with GAC this
Wednesday (14) was without the
knowledge of Godfrey and fol-
lows a warning to La Rosa from

| Godfrey that the singer's affilia- |

tion with Godfrey radio-TV ac-
tivities would end if he (La Rosa)
continued to turn up late for re-

hearsals. Iia Rosa and the Marin- |

GAC Deal:

May Stir Storm at CBS

ers had been docked for a day
whien they came late, and La Rosa
had been told that another tardi-
ness would mean a one-week lay-
off and two latenesses a dismissal
notice,

' Up until this new move by La
Rosa all the performers an the
Godfrey shows have had some
loose agreement under which
they do not have booking aoffice
ar personal managers. The dozen
personal appearances made by La
Rosa since he joined the Godfrey
lroupe were all arranged

CBS offices by the bookers or|affecting all phases of the music | high-Tidelity

operators who bought the singer,
All personal appearances must be
cleared thru Godlrey's offices.
La Rosa's contract with CBS
| till has three years to run, tho a
{new two-yvear addition to that
| pact is in negotiation. The pact
(Continued on page 3)

Multiplex Aid
s, Hi-F1 Music

Experts Clear Way
For FCC Decision

QOutlets Could Offer

By BEN ATLAS
WASHINGTON, Oct,
Federal Communications

17.—The
Conm-

plex broadeasting,” a revolu-
tionary development of frequency
| modulation permitting FM sta-
|tions to broadeast multiple pro-
| grams simultaneously. This may
nold the solution {o FM revenue
problems, while DPENINE i_mpn:'-

thru | tant new wistas in high fidelity |same time without impairing the

| Industry

! In the experimential stage for
five years, multiplex is the sub-
ject of 2 memorandum being pre-
pared by FCC engineers, who say
the =ystem is now “ripe for con-
sideration” by the Commission,

since there “do not appear to be

s

Tenor of the heetie discussions, |

which wound
Statler here in the early morning
hours yesterday (16), precluded
any further *"“turn-the-other-
cheek” actions by AGVA. The
performer union now will ingist
that any performer who works on
a stage, using a spotlight and
doing anything but playing an
instrument, must hold member-
ship in AGVA. As one AGVA

exec put it, “Musicians belong in |

the pit.”
He-Asszert Claim

It is now definite that AGVA
will re-aszsert its claim to many

up at the Hotel |

By JOE MARTIN and UNO

NEW -YORK, Oct. 17. — The
most ingenious performers in

tease artists, At least that im-
| pression I1s quickly gained fram
examining the various gimmicks
the gals have devised 10 make
their acts a little different from
| other strip acts. In addition, zl-
most every stripper has invented

show business must be the strip- |

on theater marquees or in front
of the night eclubs. Among the
twists being used in strip acts are
| bubble baths, wine baths, peeling
|in tanks of water or on a drum,
using standard magic material,
stripping in gilhouette and work-
ing with macaws, snakes, mon-
keys, parakeets, doves, cigarettes,
lans or via “remote control.”
| The tag-lines, plus the

e
o
EAls

xs = il E : ol ; ST ale ; A
(Continued on page 65)'a tapg-line to enhance her bill ng | SLAEE names, are also sufficiently

DISK FOR INDUSTRIES

RCA, Col'bia Step Up
. Custom Record Output

By BOB ROLONTZ

NEW YORK, Oct. 17. — RCA
Victor and Columbia Records are
swinging into high gear in their

drives for increased business in |

the field of industrial recordings.
This little-known phase of the
record business; which comprises
disks made to order for some
of America’s top manufacturing
companies for all tyvpes of use
other than consumer sale, has

IV Film Seclion

Begins on Page 5

been prowing steadily since the
| war, and has turned into a profit-
able venture for both diskeries.

From a few hundred records a
number of years ago for special
and limited industrial use, the
firms have branched out into
custom-made and custom-de-
signed waxings with orders up to
10,000 per clip, for firms like Du

Pont, Elgin, Philco, American Tel- |

ephone & Telegraph, General
Electric, Hot Paint, Crosley, Kraft
Foods and many more, One of
the diskeries now is negotiating
a deal with a national food con-
cern for a contract for 6000000
records to be used ag a premium.
Both RCA Victor and Columbia
Records are handling their battle
(Continued on page 15)

gimmicked to stir customer ac-

tion, The gals call themaslves
such intriguing names as Blaze
Fury, Peaches Flash O'Farrell

land Ann Arbor. But, it must be
pointed out, the pals petting top
prices today and those who were
the big stars in years gone by
made little or no use of the gim-
micked acts. They just undressed,
Peelers who trod the boards sans

(AUTRY YODELS
IN WRONG PEW

NEW YORK, Oct. 17—The
mix-up in the feed of the
American Telephone and Tel-
egraph Company to WHAS-
TV, Louisville, at 8 pm.,
Tuesday (13) resulted in an
unusual sight for its viewers,
At that time, the picture of
Bishop Sheen coming over
the Du' Mont network was
fed, but theaudio of the Gene
Autry show relaved via the
| CTBS-TV network came thru.
For 30 seconds viewers saw
the Bishop siru_{inE “Back: in
the Saddle Again.'

Peelers Pull Off New Name

Gimmicks as Gate Teasers

props other than their natural at-
tributes, are and were Georgia
Sothern, Margie Hart, Gyvpsy
Rose Lee, Ann Corio, Lois DeFee,
Hinda Wausau,

|Rose La Rose, Scarlett Kelly,

mission will act soon on “multi- |

Valerie Parks, |

LCantinued on page ﬂ'ﬁ.ll!

Four Shows at Once;

. Stereophonic Sound for Homes Possible

any technical obstacles” to stand
i the way of rule-making re-
|quests from Multiplex Develop-
ment Corporation of New York
City, Crosby Laboratories, Inc.
Hicksville, N. Y., and Raymond
Wilmotte of Washington.
Designers of the proposed sys-
tem say it would enuble an ex-
isting FM station to broadceast up
to four separate programs at the

: characteristics:  of
FM. If the FCC authorizes the use
| of multiplex for subscription serv-
lces, FM stations struggling with
revenue problems could supple-
ment station incomes by simul-
taneously carrying on regular
broadeasting and serving users of
storecasting, transiteasting and
functional music, Petitions urging
|the FCC to authorize multiplex
| subseription FM  broadcasting
| have been filed by the Rural
' Radio Network of New York
[otate and by Mount Mitchell
| Broadcasters, Ine, Clinemar’s
Peak, N. C.

FCC legalists point out that a
Commission ruling on subserip-
tion FM might have serious reper-
cussions in pending petitions re-
questing a rule-making on sub-
seription TV. In view of the fact
that an FM ruling could set a
recedent for the FCC's authority
0 go ahead with rule-making on
| [ee-TV, the commissioners may
(Continued on page 16)

Supreme Court Clears

Path on AM-

[ WASHINGTON Oct. 17.—In a
| heavy agenda affecting the TV-

| radio  industry, the Supreme
Court this week issued rulings
that cleared the way for cases

tinvolving TV-radio advertising
rand “giveaway” shows.
| The high court agreed to hear
an appeal by the Federal Com-
| munications Commission from a
|lower court injunction against its
|:'1'J-.'|:r:|l{:d giveawnys rule. The
|FCC will argue that giveaway
| PTOETams requiring prize-contest-
ants to listen to other shows are
actually lotteries, on grounds that
| sponsors’ profils from increased
listenership constitute pavment of
# “monetary consideration” by
the contestants. The same argu-
ment will be applied to a require-
{ment that contestants answer the
telephone, or complete written
statements in a specified way.
RHeversing a deecision of the
U. 8. Court of Appeals, the Su-
reme Court tossed back to the
‘ederal Trade Commission its
charges of false advertising claims

againat Carter Produets, Inec.,
Lmulwr:a gf Carter’s Little Liver

TV Cases

| Pills. Denied a rehearing in the
| lower court, the FTC been
iin;-:lru:.'if.-ii to gather new evidence

on the charges which the lower

court had ruled prejudicial to the
\case. Included in FTC's evidence
|of allegedly misleading claims by
| Carter were the company's radio

i
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Billboard

If ever there will come a time
when the last shall be first and
the meek inherit the earth, as I
was carnestly assured more than
a few vears ago at Sunday school,
perhaps that time is coming n2ar
in at least some fields, with the
approach of commercial color TV,
The multichrome demonstration
an Thursday (13) at the Waldorl,
inr the Federal Communications
Commission, made it clear thal
some hitherto downtrodden and
little glorified personnel are com-
ing inla a new day of glory.

Time was, and in some Ccases

-perhaps still is, when the art di- |

rector of an advertising agency
was regarded by his confreres on
the account or program side &5 a
representative of a lower order of
home sapiens, if indeed he was
recagnized at all other than by
name, We can now antlicipate an
era in which this same man. who
onve scarcelv rated a nod in the

Br SAM CHASE

geniuses will seek out the art di-
| rectors for advice on styling their
' viden shows for color.

The same sort of revolution is
‘taking place even among the
‘sponsors. Whao,
Avenue, can name off-hand even
‘onc packaging expert who works
for a major advertiser? Yet these
Einsteins of the multiple-carrier
carions and containers mav very
'well become recognized by their
' brass before the ultimate achieve-
ment of a silver-plated watch on
their 25th anniversary with the
'company. For celor video may
' bring about drastic new =ztvlings
rin the way products will be pack-
raged for consumer sale. Already,
Colgate, for one, has been experi-
“menting with color film on the
TV reproduction values of their
 present packages, and execs of
ithut firm have not hesitated to
say thatl if the current wrappings
do not seem sufficiently video-
| genic, thev will be supplanted

elevator. will be wined at Toots with newly-designed models.

Shor's and dined at Lindy's. For
there will be ample oceasion in
the davs ahead when the program

| The FCC color showing was
| highlighted by the musical revue
aired as NBC':s contribution to

_Backs_l-L

along Madison

age

"the proceedings. The swirling,
mulli-colored costumes of the
“Hit Parade"” dancers conclu-

sivelvy demonstrated that musico-
variety revues sheuld reach un-
precedented pepularity in the era
ahead. And more than ever be-
fore, the effectiveness of such
shows will depend on the striking
effects achieved in their settings
cand costumes, As never before,
the major domes of these fields
will come into their own,

In {act. the producer of one Im-
portant web show was heard fo
comment at the demonstration
| that, “up to now we've only had
| to worrv about twe or three
shades of costume color. Now,
there’s no limit., and there'll be
plenty of headaches ahead.”

It is as evident as the soupstain
‘on my regimental-striped tie that
the hovs from Pratt and Cooper
'Union are going to elbow their
| way into the elite, alongside the
| Ivvy League alumni. All of which
soes to prove only that therc are
strange and turbulent davs ahead
for all—except the color blind.

Legit Line-Up

— By BOE FRANCIS

Three vears ago, Arthur Segal,
prexy of the Swudio Alliance, co-
operative scene-building studio,
came up with a happy notion to
cut legit scenic costs. Producers
whn puaranteed all their back-
ground work exclusively to the
studio were offered a rebate of 16
per cent. Such producers as
Rodgers and Hammerstein, Ald-
rich and Myers, Irene Selzniclk,
Leland Hayward, Gilbert Miller
and George Abbott went in on
the deal. The scheme was predi-
cated on figuring production
schedules on a wyearly basis, so
that costs might be kept down
via the purchase of materials in
quantity ahead of time as well as
keeping the shop busy during the
slack summer months. Unhap-

pilv., Segal reports that pmduc-|

tion activity hasn’t been such as
to make the notion prosper, and
he is therefore closing the studio
because of insufficient business.
It looks as tho another attempt to
give the Fabulous Invalid a bit of
financial nourishment has gone
overboard. ... The American Na-
tional Theater and Academy iz
loaking for a new administrator.
since the resignation of Christian
Westphalen September 30. Clar-
ence Derwenit. ANTA prexy, is
current administrative stand-in.
The org's executive meeting
Tuesday (13) again voted top
priority to its pilot project, ie.,
the establishment of community
theaters. with local capital mak-
ing possible their operation.,

November 28 at the Forty-Sixth
Street  Theater. The

a week earlier in Atlanta, and
‘the New York principals will
team up with the former for a
| Baltimore opening, November 30,
' Two other Stem song-and-danc-
ers, “Wish You Were Here” and
|“Fm'g§,r and Bess'" likewise sked
'a local shuttering on the Ssame
' date. ... Edward Goodman, after
|a career on the teaching staffl of
the American Academy of Dra-
matic Arts stretching back to
18919, has resigned. In his letter to
'the board of directors. Goodman

said, “After my many wvears of|

| service to the school and the
value of that service I have been
| assured, 1 believe I was entitled
to discuss the situation belore
| being. in effect. discharged.” He
‘charged that Lawrence Langner.
school prexy, had net allowed
him to appear beflore the board,
after permission had been grant-

| ed, The charge apgainst him has

'not been disclosed.

ANDERSON TO STAR IN
"SUMMER HOUSE" . ..

Judith Anderson has signed to
| star in Jane Bowles” “In the Sum-
i mer House.”" which Oliver Smith
and Roger Stevens tried out last
summer at the Ann Arbor (Mich.)
Festival. Currentlv, the Play-
wrights' Company and Smith will

' Anderson starts rehearsing the
part created in the tryout by
Miriam Hopkins in two weeks., A

national |
touring troupe will call it a day | p

jointly bring it to Broadway, Miss |

attributes his withdrawal to a dil-
ference of opinion as to how the
art should be plaved. ... Robert
Whitehead and Roger L. Sievens
have acquired Clifford Odets’
play, “The Flowering Peach.” The
title derives from the Old Testa-
ment tale of Noah and the Ak,
“Peach™ will go into rehearsal
around Christmasz time, with
Odets directing. It ealls for a cast
of 14.... Hume Cronyn and Jes-
sica Tandy will co-star in “Ma-
dame Will You Walk”?"' the first of
five plavs which Nerris Haughton
and T. Edward Hambleton will
present this winter at the re-
claimed Phoenix Theater down
on Second Avenue. “"Walk” will
open November 24 at a 51.20-53.00
(including tax) pop price scale. ...
' Eddie Albert is a likely choice for
the lead of new George Axelrod
comedy, "Pif{ft"" which Courtney
' Burr and John Byram will bring
| to the Stem in mid-January. ...
Richard ("Fifth Seazon”) Whorf
will again collaborate with Jose
Ferrer on the City Center's up-
coming.drama season. Whorf will
design the sets for “Cvrano de
Bergerac,” which tees off Novem-
her 11, and will alse be responsi-
ble for backgrounds and costumes
| for “Richard IIL" which unwveilz
| December 9. Whorf is an old
hand at “Richard.” having de-
signed his own production of the
opus at the Booth back in 1949, ...
nless a spring European ftour
interferes, there is a strong possi-
bility that Katina Paxinou will
cgome over from Greece to star in

“GUYS AND DOLLS" December 8 Stem unveiling is : ;
TO CALL A DAY ... called for....Jerome Kilty has! the Robert Jozeph-Jay Julien pro-
“Guvs and Dolls” has decided | taken over Lou Gilbert's role in duction of Jean Anouilh’s “Co-
to throw its last natural on | “The Frogs of Spring.” Gilbert lombe."”
P a t B -
— By LEE £1N1ITO —_— —

HOLLYWOOD, Oct. 17.—There
are two szides to every story. Take
the one we did in last week's TV
film section on Hollywood em-
plovment. It was based on a sur-
vey of motion picture industry
unions and guillds, It showed that
the ﬂl-rd% ]
creasingly absorbing manpower
released by retrenchment at the
maovie studios. In other words, TV
film is saving Hollywood from an
economic crisis.

A friend of ours who has been
making movies before this re-
porter was old enough to see them
took issue with our story. He
didn't find fault with the facts.
He readily agreed that the TV
film industry is responsible for
a substantial source of Holly-
wood's film hand employment. He
further agreed that Hollywood's
unemployment problem would be
eritical! had not the telei:lix baby
emerged as a source of income

to thousands who got studio lay-
oif=.

Apparently, we inadvertently
vampled upon our dear friend's
devotion to the motion
fieture industry by showing the
moviesz as a damsel in distress
with TV [ilm the hero charging
to her rescue. He feels it's just
the other way aroumsl. Here's his
side of the story.

ling TV film {field is in-|

Television, film or live has
finally gotten enough coin in its
jeans to afford Hollywood talent
and skill. In TV's early days it
laughed at Hollywooditez who
pointed with pride at filmdom’s
talent pool. TV said it would
create 1tz own. This was only
sour grapes. Like any voungster
who can't afford what he desires,
TV claimed it didn't want Holly-
wood. That voungster is a little
older. a little wiser, and more
important, a little richer. It's now
back at the same old store, this
time, well-hceled. and 13 buying
what it wanted all along.

You can't beat the Hollywood
stur system. It's been pouring a
stream of gold into the industry's
coffers for many a vear. It lined
them up in front of box offices
around the world. It changed

| hair-do'zs the world over, It short-

whim of a movie queen. It molded
mode and manner for the ticket
buyers that worshiped at
shrine. Now it will sell soap. And
sell it with the same impact, de-
livering the same startling results
it achieved a decade ago al the
movie palaces of the world.

If anvthing. Hollywood is sav-

a star svstem that took & hallf

ened and lengthened skirts at the ‘television out of the second-rate’

its |

| for years got people to leave home
| for the theater will surely promp!?
that same audience to switeh to
(the TV channel that's offering
their talents. Such names: asz Joan
Crawford, Peter Lawford, Claire
Trevor, Joyce Holden. Edward
Arnold, Thomas Mitchell. Lew
Ayres, Charles Farrell, Shellev
Winters, Lucille Ball, Paul Muni
'and countless others who for
vears provided glitter to the
movie marguee now bedazzle the
television screen via the TV film
medium.

Fertile minds that ecreated
Hollywood’s memorable sceneries,
'skilled hands that directed Holly-
| wood's multi-million-dollar sereen
‘exitravaganzas, aimed its cameras.
dressed its stars, cut and proc-
esged its film, are now coming to
television’s rescue. These are the
men and women who are taking

|class and making it the poweriul
(entertainment and sales medium
Vit is.

That's the other side of the
istary. As far as we're concerned.
no matter at what side you look,
little matter who rescuezs whom.
z0 long as the end result iz the

ing TV. It i1z providing it with same. And if you add up either,

column, vou'll find the tutals are

|century to develop. Names who|identical

5 Wushi;-g-ton Once—O\(er

By BEN ATLAS

WASHINGTON, Oct. 1?.—A|F§*jc-dnn :-Tl] HL-FFE.:? ap{r:h}:r?-tiuns
terrific upsurge in TV code sub- | [bcd at ihe - alrman
| seribers is afoot. The count is:CharIEh A. Wolverton (R.. N. J.),

of the House Interstate and For-

| beyvond 175, compared with 100 eign Commerce Committee, has
four months ago. The National already declared his readiness to
!ﬁasﬂcmliﬁn of Radio and TEIE_!suppnrt this move,

'vision Broadcasters expects thatl
the number will be well past 225
by the year's end.

FCC GETTING BORED

' BY LOVE SCENES? . ..
Burton's “"Lovebirds,” star per-

formers in recurrent color TV

idem-nnstratinns witnessed by the
Federal

| mission over the years, have

least one seasoned FCC staffer.
!Hcturning from the latest color

MAYRBE 3-D MEANS

DOUBLE TROUBLE ...
Three-12 film iz turning out te

he a double headache [or movie

distributors who have to clear
their wares with the Marvland
Board of Censors. The board,

which screens all prints and is-
RUes @ :'_it_"ul of approvual only aflter
“objectionable” scenes have been

(cut, grants separate seals for leflt
Communications Cﬂm-: Erants parale =seals

and right 3-D prints, and charges

'distributors twice. Said one [ilm
made a lasting impression on at:

exchange manager alfter one of his
3-D prints was rejected: “We've
been  telling  exhibitors  that
movies are twice as good in 3-D,

| demonstration in New York, the but now the censzors come along
‘FCC-er said: “Now I can safely jand suy thev're twice as bad.”
'say that I've seen on television SHOWBIZ CENSUS

the longest courtship in history.”

PAY-AS-YOU-APPLY
|FhEEE TV BIDDERS . ..

. ﬁp_pl:.riqg for a TV or radio sta-
tion is going to be a little costl

ISN'T DEAD YET . ..

Look for a powerful move in
Congress in Juanuary to restore
funds for the amusement business
census. Severul  muajor  trade
groups are already plumping to

18T rovive the projects. The Ameri-

next year if Congress goes along fean Marketing Associntion s mus-

with administration plans soon to
| ve proposed. The inside word is

that Treasury Secretary George |certain to b

I'M. Humphrey will recommend

legizlation calling for a federal | jonding full encou

Script Profits

Held as Income

WASHINGTON, Oct. 17.—The'

United States Tax Court this week
ruled that profit from the zale of
the movie story,

ton 1z taxable gs income rather
than as a capital gain. since the
two were not in the business of
huving and selling movie stories.
MacMurray, Fenton and maovie
executive Creighton Tevlin
bought the story for $50,000 in
1944 and sold it in 1946 for
S100.000.

Al the same time the court ruled
that losses incurred from 1944 to
11949 in the operation of a ranch-
ing business by MacMurray and
his wife, Lillian, could be split
‘between the couple under Cali-
fornia’s community-property tax
‘law, enabling them to geduct up
to $100,000 a vear [rom their in-
come tax for those five years. The
limit for an individual's deduc-
tion ol losses 15 330,000 for live
consecutive vears.
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tering a “united [ront” for con-
gressional  hearings  which  are
g staged on the 13sue.
Department is
ragement to the
drive, Meanwhile Commerce is
doing a clever salvage job in
restoring some of the business
survevs even tho Congress

The Commerco

|chopped off all but S1.500,000 in

“Pardon M}'i
Past.," by actor Fred MacMurray |
and producer-director Leslie Fen- |

outlavs for the 1954 censuses of
transportation, manulactures and
agriculture,

REED STILL WANTS
ADMISH TAX CUT ...

The House Wayvs and Means
Committee’s tux reflorm bill, which
will be made public later this
vear along with the committee
report. will call lor slashes in the
bulk of exeise rates. The present

‘draft, still under wraps., proposes

| tax

deepest cuts for excises which
will underge lesser paring in
April under a law now on the

books., If the committee sticks lo
its current thinking. the bill will
wipe oul the federal admissions
entirely and will all but
eliminate direct levies on TV-
radio sets, tobacco, j':nu:::lrg‘('I and
furs. Rep. Daniel Reed (R.. N. Y.},
committee chairman. will try to

' get the bill out of hiz commitiee

early in the session. Reed is prim-
ing for a last-ditch fight against
any administration attempt to
widen the number of excises or

' hike rates on existing ones,

1
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NBC Enjoys
Radio Gross,
Rating Gains

NEW YORK, Oct. 17. — Top
braszs at NBC were elated this
week with initial rating returns
of its new line-up, and with the
business which has rolled in dur-
ing the past six weeks. On the
rating front, the web received
Pulse figures for the first three
days of the preem week's stanzas
in New York, which showed the
web making gains ranging from
25 1o 110 per cent over the pre-
vious line-up.

Commercially, NBC racked up
$T.000,000 in new and renewal
business in the six-week period
since September 1, of which
51,750,000 is new billings. Added
to the $18,000.000 scored in the 60
days ending August 14, the web
has grossed $25,000,000 since the
middle of June, normally the
slack period.

FIGHTS TO AM

Pabst Gives
Nod to Air
Champ Bout

NEW YORK, Oct. 17. — What
could be a decision of major sig-
nificance to radio was made this
week when Pabst decided to pre-
sent the Randy Turpin-Bobo Ol-
son middleweight championship
bout over the CBS web next
Wednesday (21). The Pabst buy
of radio was obviously influenced
by the treatment given the Mar-
ciano-La Starza fight when five-
minute summaries were broad-
cast by many radio stations. Sim-
ilarly, fight promoters believe
{a#m airings do not cut into the
ake.

Were Pabst to have waived its
right to broadcast the bout, there
was interest in local sponsorship
by Piel's over WCBS, here, and
other stations and advertisers
thruout the country might have
done the same. Pabst, conse-
quently, was pushed inte a posi-
tion where it had to use its right
to broadcast or see other adver-
tisers use it gratis,

Fabst, it is reported, was given
a break on its buy of the CBS
network and may only be paying
for a half hour of time, altho the
bouts usually run about 45 min-
utes. Warwick & Legler is the
agency.

LS Decision Due
On Heidt Renewal

NEW YORK, Oct. 17. — The

renewal of Horace Heidt on CBS-
Radio by Lucky Strike cigarettes
15 uncertain. The sponsor must
decide some time in November
whether he wishes to continue
with Heidt during the spring of
this season.
Whether the tobacco company
will continue {o program the
Thursday 10-10:30 time period on
CBS5-Radio depends on whether
it finds another show, should
Heidt be axed. In addition to his
entertainment, Heidt has been
used to do a merchandising job
for the advertiser.

19 YRS. ON AM
AND SATISFIED

CHICAGO, Oect. 17.— At
least one deparmenti store 1s
happy with radie In Chicago.

Station WMAQ, NBC out-
let here, has received a 52-
week renewal of a daily
morning 23-minute music
show from Wieboldtl Stores. It
is the 19th consecutive year
for the program, and f{ihe
original announcer, i}lﬂ;nE
Marlowe, is still with 1

WHITHER? -
Gaines’ Trip
Stirs Talk of
‘Revolt’ Duty

WASHINGTON, Oct. 17.—The
outlook here is that black-white

TV will continue to dominate in

|home reception for years, even
| tho a grand rush to color TV pro-
‘duction i1s sure to follow the
 FCC's formal go-ahead for com-
| patible standards late this year.
' As highly enthusiastic as ever
over color after Thursday's (13)
formal demonstration in
:'&'Drk, Federal Communications
Commission brass expect that the
| pace of color TV growth will ex-
cceed that of monochrome which
|developed in a period chequered
| with defense rationing and a TV
allocations freeze. Neveftheless,
‘on the sheer basis of production
|capacit:v in the electronics indus-

New

to approach the present black-
white sels production pace (about
7,000,000 setz a vear), monochrome
sets  will still overwhelmingly
dominate in the homes. By the
 Presidental election vear of 1936,
the pace is figured likely to
reach a tremendous build-up, but
the most optimistic forecasts right
now point to less than 4 million
color sets produced by the end of
1953, with most industry spokes-
~men guessing closer to 2 million,
even tho there is general agree-
ment that keen competition will
- be demonstrated as soon as the
IFCC issues the word “go" this
‘vear. There are now an estimated
25,500,000 TV sets in use.

If the FCC gives its formal ap-

NEW YORK, Oct, 17, — Jim try, it will take a considerable proval to compatible color late

Gaines, veepee of General Tele-
radio in charge of WOR, is leav-
ing town today for a week or two,

\ time for color to overtake mono-
chrome.

Industry spokesmen here be-

| this year as expected, the timing
| would be favorable trade-wise,
it is believed, inasmuch as re-

News of this immediately aroused  lieve that even if celor TV sets tailers at that. time would be

speculation in the trade as to
where he was going and why.
One theory was that he ig going
on a mission to quell what is be-
ing deseribed as the “"Mutual re-
volt.” The reference is to the re-
ported dissatisfaction among a
few Mutual affiliates with the
network's new option plan, by
which the stations carry a re-
duced number of network hours
without payment, in return for an
increased number of co-op shows
without charge.

Mutual spokesmen claim it is
pointless to talk of a revoll, since
any affiliate that deesn't want the
new option plan may continue
under the former arrangement.

Meanwhile, Gaines insists he's
going on vacation, that he hasn't
had one for some time and needs
the rest.

Sponsor May
Renew ‘Jamie’

NEW YORK, Oct. 17. — Ekco
Products may renew ils short-
term 13-week sponsorship of
“Jamie"” if the Brandon de Wilde
vehicle gets an impressive rating.
Ekco shares sponsorship for the

first 13 weeks with Duffy-Mott. noontime in the Central zone and |

‘output by 1956 incredibly manages

‘going into their post-Christmas

Y&R CORNERS TIME

Seeks CI

NEW YORK, Oct. 17. — Two
major bankrollers, thru their ad
agency, have been requesting af-
filiates of CPBS-TV to give up
station optlion time and provide
clearances for soap operas which
the sponsors desire to air via the
web., The would - be sponsors,
General Foods and Procter
Gamble, are angling to shake
loose the 1-1:30
the outlets, with each then taking
a 15-minute strip for a soaper.

Interestingly enough, it 1is
Young & Rubicam, the agency [or
both clients, that is leading the
battle for clearances. And it was
also Y.&R. which sold its clients
on the idea of using the time
after coming to the realization
that the 1 p.m. time would be

New Deal

Seen for

Live Music on Air

NEW YOREK, Oct. 17. — Live the statements of network execs.

music may be headed for a new
deal in radio and TV. For some
yvears, live music has suffered be-
cause stations and networks have
iried to cul expenses by using as
much canned music as possible,
Networks and stations have been
able to do this because of two
reasons — the Taft-Hartley law
and the current network-Amer-
ican Federation of Musicians pact.
This pact, which expires Decem-
ber 31, gives virtual carte blanche
to the use of mechanical music on
TV — so much so that network
staffers are doubling up and do-
ing single engagements—Ilive mu-
sic spots—on the web which for-
merly went to outlside musicians.
~ However, a new deal may be
in the works. This is indicated

both on the union front and via

SPLIT WITH GODFREY?

La Rosa Signs GAC;
May Stir CBS Storm

® Continued from page 1

forbids La Rosa from appearance
on any radio or TV shows other
than Godfrey productions. The
contract, incidentally, is actually
with the Godfrey production com-
pany, Unicorn Productions, but
assigned to CBS. La Rosa's deal
with Cadence Records which runs
to the end of 1954 is not affected
by the GAC booking contract.
CBS was officially notified of
the GAC deal yesterday (16), but
Godfrey was said to be complete-

I}r unaware of the contract at that
time. Whether Godfrey will con-

tinue to keep La Rosa as one of
his company after learning of the
AC deal is not known. It is
possible, however, that Godfrey
may consider the action as chang-
ing La Rosa's status.

La Rosa's personal manager
and attorney, Frank P. Barone,
negotiated the deal with GAC
President Tom Rockwell.

A key rase in point this month is
the union's reaction to the lack of
live music on the 28 new radio
shows NBC launched last week.

Many of the new airers were
dramatic shows, and few if any
of them carried live music. Altho
the onion frowns on the situation,
a spokesman of Local 802 (AFM)
here said nothing can be done be-
cause there has been no violation
of the present contract, which per-
mits free use of mechanical music
as long as 65 staff musicians are
employed by the network in New
York.

Tighten Conirol

However, he noted the present
pact expires December 31, and
that many union execs expect to
tighten control over use of me-
chanical music then, via new regu-
lations prohibiting staff man from
doing single engagements for the
web. The national AFM office, too,
has indicated that when it nego-
tiates a new pact, Petrillo will
take a “new, hard lock” at the
networks' use of canned music.

Meanwhile, the Detroit Federa-
tion of Musicians has gone ahead
on its own, and seeks to promote

{Continued on page 13)

Lava Account From

Biow to Burnett

NEW YOREK, Oct. 17—Procter
& Gamble this week shifted the
handling of its Lava soap division
from Biow to the Leo Burnett
agency. Lava only does limited
radioc and TV advertising, but if
Burnett can do a good job with
this product more P.&G. business

may come its way. Biow contin-
ues to handle Joy, Lilt and Spic
and Span for P.&G,

iniraseaaariean ' cHOo i St orsEco

p.m, strip from!

earances

For Soap Operas

|1ﬂ a.m. Pacific time, extremely
'choice half hours in all sections
- of the country.

Y.&R., consequently, for the
past month has been carrying the
| clearance ball without any help
from the network, which obvi-
ously wanted to remain out of the

& | picture. It is of prime importance

to the agency to learn how many
stations would give up their local
programing and go network so
that its clients could be ap-
proached with reasonable esti-
mates of what they would be
getting.

Evidently enough clearances
| have been gotten by now for both
advertisers to give the purchase
serious consideration, assuming
' they ecan find soap operas they
want. The search for soapers i1s,
of course, going forward at the
agency, and does not seem a
problem. The network, however,
i5 very happy the way the entire
matter has turned out, for a job
has been done for it by the
agency. CBS-TV now has the
benefit of a good evaluation of the
clearances forthcoming in  the
time period, even if the P.&G.
and General Foods purchases
do not materialize.

‘Kukla’ May
Shift Slot

NEW YORK, Oct. 17. — Too
much dog food on Sunday after-
noons may force a shift of the
“Kukla, Fran and Ollie" show
from its current 4-4:30 p.m. slot
to the 30-minute period pre-
ceding.

Swift and Company is reported
on the verge of buying the show,
but this would place its plugs for
Pard dog food just ahead of those
for Gaines dog food, which bank-
rolls “Zoo Parade,” in the slot
following K-F-0.

The result is that the Kukla-
politans likely will swap periods
with “Excursion,” the kid show
now in the 3:30-4 time,

WNBT Signs Auto
Sponsors; Chrysler
Brings ‘Stork Club’

NEW YORK, Oct. 17.—WNBT
this week wrapped up two auto
dealer associations as sponsors.
Beginning October 28, Chrysler
Motor Dealers will sponsor “The
Stork Club,” while Packard Mo-
tor Dealers will back a half-hour
show (format still unresolved) on
Friday nights, 7-7:30 p.m., start-
ing November B.

“The Stork Club" wvideo pack-
age is jointly owned by Sherman
Billingsley and CBS-TV, so some
kind of a financial deal is in the
works to allow the show to shift
from its CBS-TV network spot
on Saturday night over to NBC's
local flagship here.

Productive Capacity to Limit
Early Tint Role on TV Scene

doldrums and production would
be going into the seasonal lag. A
monochrome sets buying letdown
is expected as soon as the com-
patible color standards are offi-
cially okayed by the FCC; in
fact, some manufacturers are
voicing fears that newspaper
headlines about imminent color
TV will have an immediate Im-
pact and will discourage Christ-
mags buying.

The demonstration at the Wal-
dorf made one think eminently
clear: There iz tremendous varia-
tion in the pilot models of color
receivers. About a dozen manu-
facturers were represented with
one set each. and almost no two
reproduced identical color com-
binations, some having excessive
bleeding on green, others giving
reds a purplish cast and still
others producing an orange-tinted
vellow. However, enthusiasm was
high for tint's prospects, espe-
cially following the NBC demon-
stration, which followed a revue
format spiced with colorful cos-
tumes. The CBS showing univer-
sally was greeted as coming off
much better than at iis system3
unveiling a week earlier. Altho
there remained a slight tendency
of a dominant color to bleed, and
flesh shades seemed somewhat
weak. The Du Mont slide
showing indicated that UHF sta-
tions should experience no prob-
lems in multichrome.

FCC lIssues
6 TV Grants

WASHINGTON, Oct. 17—The
Federal Communications Commis=
sion this week issued six new TV
grants, bringing total authoriza-
tions to 581, of which 473 are post-
freeze grants, including 22 non-
commercial, educational granis.

This week’s constrirction permits
went to Ridson, Inc., Duluth-5Su-
perior, Wis,, Channel 6; Orlando
Broadeasting Co., Inc., Orlando,
Fla., Channel 6; Lee Radio Incorp-
orated, Mason City, Ia., Channel 3;
Hirsch Broadecasting Co., Cape
Girardeau, Mo., Channel 12; Del-
aware Broadcasting Co., Wilming-
ton, Channel 83, and Great Lakes

Television Co., ‘rie, Pa., Channel
a0.

NARTB Study Sees

TV Income on Rise

WASHINGTON, Oct. }T.—.ﬂi.
sample study of 105 television sta=

tions showed that 78 made more
money in 1952 than in 1951, vice-
president in charge of employee=-
employer relations, Richard FP.
Doherty, National Association of
Radio and Television Broadcasters,
said this week. Doherty peoinied
out, of the 105 TV stations used
in the study, nine made less money
last year; six stations moved from
the red in 1951 into the black in
1952, while five went the other
way.,

WAKE UP FOR
WNBC, YA LOUT!

NEW YORK, Oct. 17—
NEC's flagship, WNBC, has
figured a way to get its pro-
motional message across to
listeners before they're out of
the sack. The station has
made a tie-up with Western
Union's telephone wake-up
service whereby operators
will carol something like,
“Good morning! It's 6 am.
and it's always 2 good morn=
ing on WNTC." What WNBC
will do for Western Union, in
terms of reciprocal on-the-air
promotion, is still undecided.

The deal, set up by the
station’'s merchandising chief,
Max Buck, will play a pivotal
role in a promotional push to
launch a new morning man
on WNEBC, according to Gen-
eral Manager Ham Shea.
Four deejays were in the
finals this week for the sta-
tion's 7-8:30 a.m. time period,
which will be open next
month when Gene Rayburn
switches to TV.

S
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NEWS CAPSULES—COAST TO COAST

Dairy Assn. Plans $12 Mil Drive;
CBS Blueprints 6 New Video Segs

WASHINGTON, Ocl.
and radio will come in for a
multi-million-dollar increase in
revenue [rom the American Dairy
Association which is planning a
vastly expanded public relations

program to keep its marketing

growth in pace with increased
consumer demands. The associa-
tion, which up te now has spent
appmtunuteljr $2,000.000 a year

on advertizing eof all kinds, is de-

liberating plans to invest upwat'd
of $12 million a year in adver-
tising on TV, radio, newspapers
and magazines.

The association's plans were
disclosed by the Chamber of Com-
merce of the United States in &
case study on “jobs, markets and

production.” The ADA's advertis-

ing program, the U, 5. C. of C.
gatd, “will sirive Lo expand the
market for dairy prﬁducts—par-
ticularly milk—and to emphasize
the gnuﬂ day-to-day buys for con-
.'!-UITIEI'E
raise its money for the program in
a “setaside" poliey. The ADA col-
lects its money from dairy plants
and co-operative boards, which
collect directly from the farmer.

FOUR NEW KID
SHOWS PLANNED . ..

NEW YORK — The CBS-TV
pmgrarnmg department 15 work-
ing on six new half-hour program
ideas, four of which will be di-
rected at kid audiences. The net-
work has made a kine of its radio
show, “21st Precinet,” which fea-

Atures Donald Woods and is pro-

duced by Martin Manulis, In the
preparatory stage is “Hawk Lara-
bee,” a former CBS-Radio sus-
tainer. Thisz Western will empha-
size charvacter as opposed to melo-

RESTLESS PEOPLE,
REVOLVING DOORS

Jack Jackson,
Sponsor magazine, has joined
Mutual's press department as
business news editer for WOR
and WOR-TV....James H. Con-
nolly, veepee in charge of ABC's
San Francisco offices, is in New
York on business,

Carl A. Russell, formerly of
WBBM-TV, Chicago, will be the
Vitapix Midwestern rep working
out of their new offices at 30
North La Salle St., Chicago....
Dawvid B. Graham, previous asso-
ciate ediior of Ross Reports on
Television, has moved to the TV
commercial department of
Dancer - Fitzgerald - Sample,

.. Feorge Jahannessen has
been appointed research manager
of the TV division of Edward
Petry & Company.

David E. Partridge has resigned
as general TV sales manager of
the Crosley Broadcasting Corpo-
ration to become advertising.
sales and promotion manager for
the Westinghouse Radio & Tele-
vision Stations, Inc., Washington,
« « « James Lister, previously asso-
ciated with the George F. Foley
Company, has been appointed by
Robert Lantz, Inc., to- handle the
activities of the agency's televi-
sion casting and packaging de-
partment.

formerly of

17.—TV |

The ADA intends to

drama. No producer or lead has
been selected for it a5 yet. In the
hopper [or voungsters is another
Western, “Phantom Sheriff.”
which will be produced by |
Charles Vanda in Philadelphia;
“Riverboat Revue,” to feature
Paul Tripp in a variety format; a
prfagrarn to feature Ed Wynn, and

immy Bovd wehicle. These
programs will be slotted either
Saturday mornings or aflernoons,
Sunday mornings, or in the 5:30-6
p.m. afterncon time which may
become network time. Hubbell
Robinson Jr. is veepee in charge.

NIELSEN GETS
3 NEW CLIENTS ...

CHICAGO — Nine new clients
in advertiser, agency and pro-
gram producer categories h?.
subscribed to six different Niel-
gen radio and TV services in re-
cent weeks., Advertisers are Gen-
eral Electrie, which has ﬂrderﬁd
both NRI and NTI complete serv- |
ice; Trans-World Airlines, for |
NTI ratings; Webster-Chicago, for |

ratings, and 5. A. Schon-
brunn for New York NTI ratings.
MacManus, John and Adams, and

Sherman and Marquette, have| |

each ordered NTI complete serv-
ice, and Olmsted and Foley, Min-
neapolis, for Nielsen coverage
service, Walt Disney Productions
and “Judge for Yourself” have
subscribed to NTI ratings.

WABD SEG FOR
N.Y.C. COLLEGES . . .

NEW YORK—The four munici- |
pal colleges here will show their |
accomplishments in a new Satur-
day half-hour show on WABD en- |
titled “Panorama.” The show
bows next Saturday (24) and will |
run 26 weeks.

CBS5-GE DEAL
BOGGING DOWN ...

NEW YORK—Negotiations be-
tween CBS, Inc, and General
Electric for the latter to mass |
produce the new CBS Chroma-
coder color pick-up equipment
and cameras this week were mov-
ing slowly. Initial talks had been
satisfactory, but CBS is asking
that GE meet several of its basic
demands before they proceed fur-
ther. What they are is not known.,

GENE RAYBURN
JUMPS TO VIDEO . ..

NEW YORK — WNBC's early
morning deejay, Gene Rayburn,
makes the jump from radio to
video November 2, when he will
launch a new da:,rtjme show
“Bright Ideas" over WNBT. The
program, featuring Rayvburn as a
comedy-type commentator sans
music, will be aired from 1:30 to
1:45 p:m across the board, In

addition to this repular stint,
Ravburn will be used as a roving

performer thruout WNBT's morn-
Cing line-up. On November 16, for

instance, he will handle all the
station's local cut-in spots on
“Todav,” and on November 30, he

| will deliver news breaks at 9:25

and 9:35 a.m.

CINCY FOOTBALL
BAN ENFORCED ...

CINCINNATI — The University
of Cincinnati and Xavier Univer-
sitv enforced a ban against tele-
vising of their Saturdav (17) foot-
haII clash, after the NCAA had
given apprmral for WLW-T, in
that citv, to present the game.
The universities gave as their rea-
son that they could not break

we  faith with the fans who had pur-

chased tickets to the sell-out.

INDIANA GROUP
HEARS SWEENEY ...

FRENCH LICKE, Ind—"Opera-
tion Fulluw-Thruugh " a plan
which has resulted in the forma-
tion of committees in at least 25
large cities to go after local busi-
ness, has been labeled “the most
important advance in media sell-
ing in the last 10 yvears,” by Kevin
Sweeney, veepee of Broadcast
Advertising Bureau, Inc. The
statement was made at the fall
meeting of the Indiana Broad-
??Eftﬂs Association here, Friday

),
MAGGIE TRUMAN
IN DRAMA BOW ., ..

NEW YORK — Margaret Tru-
man will make her TV dramatic

bow on the Paul Winchell show
via NBC-TV on November 15, if

| a script is supplied which she ap-

proves, The segment likely would
be [ilmed a week in advance. Miss
Truman is under exclusive con-
tract with the web.

NEW SLANT ON
AM ‘SATURATION" ...

NEW YORK — Market satura-
tion in radio “is next to impos-
sible,” according to Norman S.
Mclzeen, sales veepee of WQXR
here. The exec based this state-
ment on the results of a test the
station conducted on its own
Monthly Program Guide, which
is plugged via daily spots. When
paid circulation reached 80,000 a
month and stayed there, it looked
like saturation. However, a gim-
mick offer of two trial copies for
10 cents brought in more than
2000 additional Hubsct'lhers with
almost 8,000 writing in for the
trial offer. Conclusions reached
were that long-range concentra-
tion 1will keep listeners in the
sponsor's buying corner, altho a
change of copy, approach or time
may often be necessary.

Third NBC Basic
Dumps CBS-TV Segs

NEW YORK, Oct. 17, — The |
CBS5-TV network this week was
given notice that its programs

would no longer be carried by
WEKY-TV, Oklahoma City, after

another month. This iz the thirdt

Selling Allentown, Bethlehem, Easton

WLEV-TV

Bethlehem, Pa.

the
only single
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reaching the
entire
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Les Angelas San Francisce

| £
| network because 1t

station which is an NBC-TV basic
to give CBS-TV and its advertis-
ers this treatment within the last |
few months. The other two were
WDAF-TV, Kansas City. and
WTMJ-TV, Milwaukee.

CBS-TV sponsors using WKY-

| TV will be in trouble for a short

while until KWTV, Oklahoma
City, the network's upcoming af-
filiate, starts telecasting in the
city, with the starting date still
unget. It is obvious however, that
the web will put all its wmgh.t
behind its new affiliate to see that
it cuts down the time to preem
date.

WEKY-TV probably felt that
there was ne need servicing CBS-
TV advertisers who soon would
be moving to its opposition, as
was the thinking of the other
NBC-TV basics which had acted
similarly. Fortunately for the
web, not too many CBS-TV shows
are on WKY-TV. Included amon
the current CBS-TV networke
programs on that station are the
Pabst [fights, "Sirike It Rich,”
Burng and Allen, Gene Autry,
“Beat the Clock,"” “Toast of the
Town,” and “I've Got a Secret.”

CBS meanwhile created some
difficulties for its radio network
also because of the recent shift of
WEEN-TV, and WBEN, Buffalo,
into its eamp as affiliates, a move
deemed a major victory for the
is the sole
VHF station in the market. On
the AM side, however, WBEN will

{Continued on page 66)

|

WANTED: A GODFREY!

CBS Mulls Another

Roving Personality

NEW YORK. Oct. 17.—CBS-
Radio may trv to duplicate its
success with Arthur Godivey on
daytime radio bv employing a
persgmality who would be able to
do a similar job all over the
sched at night. according to
Adrian Murphy, president of the
network. Murphy, however, made
clear that he had no such plans as

of the moment and that as long
as the CBS5-Radio nighttime com-
mercial picture remained reason-
ably successful, as it is currently,

nothing as drastic as this would
be done,

Murphy did state, however, that
the CBS research department had
concluded alter studies that the
Godirey formula should stand a
good chance of being successful
at night, Studies have shown that
the longer and more frequently
such a personality is programed
the more he adds to his audience.
Not decided, according to Mur-
phy, is whether the show will be
programed vertically or horizon-
tajy—that is a long show one
night or a shorter show in strip
form,

Murphy went on to sav that the
hour<long documentaries being
programed by the network have
created a good deal of commer-
cial interest. "The Game of Base-
hnt}," one of its recent documen-
tartes, he stated, would have
been bought, except for the fact
that the baseball players and per-
sonalities taped wanted unusual-
ly large sums. But the network,
he said, also has had other nibbles
on properties of the same type,
and he hoped it would make a
sale shortly.

Murphy maintains that CBS-
Radio is stronger than ever night-
time in 1953 and points to the PIB
figures to prove it. He prophesies
that by the end ol the year the
network will make an even bet-

Kate Smith Splits
15-Min. Periods

NEW YOREK, Oct. 17. — The
Kate Smith TV show has adopted
a new sales fermula by which
gponsors now can buy seven and
a hall-minute segments, instead
of the 15-minute periods formerly
the minimum.

The first bankroller to buy in
was the Purex Cerporation which
has taken seven and a half min-
utes of the 3:15-3:30 p.m. Thurs-
dayv slot, starting October 29.

Revenue Clarifies

Phono Excise Tax

WASHINGTON, Oct. 17 —Inter-
nal Revenue Service this week
ruled that record plaver attach-
ments without speakers or am-
plifiers are not subject to the
manufacturer's excise tax on
phonographs. However, the units
become taxable when they are
purchased by another manu-
facturer for use in phonograph or
radio-phono combinations.

ter showing, what with several
deals that are now in negotiation.
Daytime at the web, he adds, is
practically S.R.0., with little, if
any, time available. The rxec,
however,” stated that the CBS-
Radio network contemplated no
inerease in its daviime rates, tho
several of its o%o stations have
increased their charges.

Murphy also applauded the
NBC-Radio decision to spend
$5,000,000 on new radio program-

hng He said that whatever builds

radio will heip CBS-Radio and
therefore he wished the rival net-
work well,

TALENT NOTES CN
AIR AND SCREEN

Tony Mottola, TV guitarist and
composger, has been signed to play
the background music an “Love
Story™” which lfeatures Renzo Ce-
sana, The Continental. . . . Ruth
Newton, who plavs Vivian Jarrett
on “This Is Nora Drake.” oprned
in Moss Hart's "Climate of Eden®™
with an off-Broadway thealer
group. . . . Connee Boswell will
replace Joan Edwards on WCES
during the last two wesks of Oc-
tober. . . . Palricia Benoit, who
enacts Nancy Remington to Wally
Cox" Mr. Peepers, was marrled to
Parton Swift Jr.

Newscaster Frank Edwards re-
ceived the AMVET Certificate of
Merit for 1853 for “outstanding
services to disabled and other
veterans.” . . . Peter Godfrey has
been signed by Cornwall Produc-
tions to direct the first cight
“Janet Dean, R. N.” TV films. ...
Conrad Nagel returns this week
as emsee of “Broadwayv to Holly-
wood" to replace Bill Slater who
is taking an indefinite leave of
absence.

Natalie Hinderas, American pi-
anist, has been signed to an ex-
clusive contract by NBC. . . .
Washington correspondent Esther
Van Wagoner Tufty has just re-
turned from an around-the-world
news assignment for her news
bureau and NBC. . . . George
Jessel get top billing in the Oc-
tober 17 Saturday Evening Post
story, “Funniest Man at the
Table.” . . . Rex Harrison and
Lilli Palmer will use the facilities
of radie Station WWJ to tran-
scribe three future “NBC Slar
Theater"” radio productions.
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TV-FILM -]

THIS WEEK'S SPOTLIGHT FEATURE

. Dichitution, Shieo & Marketing

Changes Bring New Focus
To Film Distribution Scene

Expansions, Withdrawals and I*-l«zwwb

ke

Entries Mark Peak Flux Period -

NEW YORK, Oct. 17.—Within
the past few months the distribu-
tion end of the TV film industry
has been marked by a period of
changes hitherto- unknown in its
short previons history. There has
been consolidation, expansion, a
merger, a withdrawal and the
entry of several new and impor-
tant film syndication :Eeratmns
which are likely to make a hig
splash in this pool.

Among the new firms entering
syndization is Motion Pictures
for Television. whose former hail-
iwick was TV Features and Tele-
vision Programs of America. PSI-
TV is also on the verge of con-
cluding negotiations which would
mean its end as a film distributor.
United Television Programs has
reduced its owners from six to
two. Republic Films is said tc be
readying several pilots of series
and also to be readying an expan- |
sion into syndication which would |
get under way early next vear. ‘
And ABC-TV has now acquired
two properties for distribution,
“Hacket Squad” and “The Play-
house,” the latter being “Schlitz

| Playhouse” when networked.

These changes have taken place
on the heels of two developments
which are related — the rapid
growth of the TV station market
and the healthy business done by
maost syndicators this season, their
best financially up to the present,
The end of the Federal Communi-
cations Commission freeze has
meant both the opening up of
new markets and competition be-
tween new and old stations in
those areas which previously have
had TV. TV film distributors
consequently have benefited

greatly; how greatly is seen when

Ziv can pre-sell “I Had Three
Lives" in over 90 markets.

Jockey for Position

Thus these changes have been
made with an eye to jockeying for
position at the beginning of what
15 expected to be another, and
probably more, lucrative year in
syndication. Many segments of
the industry feel that only bigness
of operation will be the answer to
the problems to be encountered
in the future. Bigness in the sense
that both distribution and pro-
duction are tied together so that
these firms can get profits from
both ends. And bigness which in-
cludes research, and greater pub-
licity and promotion.

TFPA, MPTV and UTP will par- |

ticipate in both production and
distribution as is now being done
by CBS-TV, NBC-TV, Ziv, Offi-
cial Films, Screen Gems, and
Guild Films. The theory behind
this double participation is that
unless distributors handle an
enormous volume of business,
they cannot make enough money.
A smaller distributor, of course,

MPTYV Hires
4 Salesmen
For Synd. Div.

NEW YOREK, Oct. 17.—Motion
Pictures for Television this week
began the personnel build-up of
its syndication division by hir-
ing four sales staffers, three of
whom will head its regional zales
operations, Herb Jaffe, former
MCA-TV  salesman, becomes
Eastern sales manager. Sales for
its central division will be In
charge of John MecGuire, former
senior account executive for the
ABC-TV network, who will head-
guarter in Chicago.

Its Western sales set-up will be
supervised by Maurie Gresham,
whose office will be in Beverly
Hills, Calif. Gresham last wa% in
charge of sales for Peerless TV,
the Edward Small video feature
film subsidiary. MPTV has also
hired Vern Behnke, a wveteran
sales staffer at CBS-TV Film

Sales.

_______

can make enough money for his
needs, but these giants function
on a larger scale and need larger
profits for the risks taken.

Both the TPA and the MPTV
moves into syndication are tan-
gible evidence that feature film
distribution may not be enough
for more ambitious firms, MPTYV,
of course, is the largest distribu-
tor of features. TPA now has the
Edward Small catalog of features
released to TV. Small was doing
well with his features when they
were handled by his Peerless sub- ]
sidiary, but now his plans are of
greater scope. .

Syndicate Concentration oo

Screen Gems now has Generdl
Artists Corporation handling the
national sale of its f*lm proper-
ties, thus freeing its sales division
to concentrate solely on syndica-
tion. And a variation on the
theme that syndication needs full
| concentration for success is shown
in the coming withdrawal of PSI-
TV from the field. The reason for
the sale of the firm is that Bernie
Prockter, its head, realizes that he
must devote his full energies to
the development and has decided

Standard of
Calif. Takes on
'Waterfronf’

HOLLYWOQOD, Oct. 17.—Stand-
ard Oil of California on Thursday
(15) signed for sponsorship of Ro-
land Reed Prudur_‘tiuns' “Water-
front" telefilm series for avtwao-
year period with options of 26
episodes. Series, starring Preston
Foster, is slated for initial airing
the first week in January, 1954,
over 12 stations in seven Western
States and Honolulu.

Purchase was made on basis of
a pilot film of the family situa-
tion-adventure show. “Water-
front" series wrlI be presented in
the o1l company's regular “Chev-
ron Theater’ series, “Famous
Playhouse,” which Standard is
currently sponsoring until end of
the year, Deal also gives Standard
first refusal on “Waterfront” for
presentation on any projected
stations in cities in the West.
Contract was negotiated thru
B.B.D.&0O. agency, Hollywood-San
Franciseo, for Standard and Guy
V. Thayer, Reed veepee.

Production on future episodes
gets under Way November 20 at
the Hal Roach Studio.

Meanwhile, Ben Fox, Reed
".EE'E[EE v.hn is currently in New

otiating distribution

and s nsurs ip deals for “Water-
front” showings in the East and
Midwest.

to stay with production, rather
than distribution. Prockter has
his greatest stake in live TV pack-
aging. It has been further evi-
denced by the setting up of a
completely autonomous division
within MPTV to handle syndica-
tion, with its own sales staff and
officials, even tho the MPTV fea-
ture film operation has a sales
staff that might have been used.

Another significant develop-
ment has been the entry of new

‘important brass into TV distribu-

tion. Edward Madden, a former
NBC-TV wveepee, is heading up
MPTV's syndication push. Ed-
ward Small, Mickey Sillerman
and Milton Gordon, the latter a
financier with important money
connections, are toplining the
TPA effort. And there are several
other such distinguished execs on
the verge of moving into top jobs
with other TV film firms.

Bank money for the first time is
starting to flow in larger rivulets
into TV film distribution. The
Gross-Krasne $200,000 buy-out of
Gerald King, Milton Blink, Sam
Costello and Ben Frye was fi-
nanced by Stillman & Stillman,
as 15 production costs of several
millions on the “Lone Wolf" se-
ries which Gross-Krasne will pro-
duce. Matty Fox has the Chemical
Bank and Trust Company of New
York behind him in his reported
$30,000,000 program of film pro-
duction for syndication.

Other Developments

Among smaller dcovelopments
has been banker Milton Gettin-
ger's buy-out and merger of his
TV Exploitation with Station Dis-
tributors. Gettinger is currently
on the hunt for new properties to
build his catalog.

These indications show that the
TV film syndication industry is
on the move to meet the changing
conditions within TV. It is these
changing conditions, with the
emergence of new imposing film
combines, which portend a heated
struggle for business within the
next year, with Ziv-TV, the ac-
knowledged leader, perhaps hav-
ing to withstand the challenges of
its new and strengthened rivals.

Expanding UTP

Hires 3 Salesmen

HOLLYWOOD, Oct. 17.—Thrce
salesmen this week were added
to the sales force of United Tele-
vision Program, Inc,, to handle its
expanded operations.

Johnny Rohrs has been assigned
the territory of Minneapolis, the
State of Ohio and the Chicago
area. Dale Sheets, former film
buyer for Los Angeles’ KTTV,

will work out of the West Coast
office, while Ray Wild, former
RKO film salesman, will handle
the Texas territory.

Color to Set

Off Clash

Between Rival Unions

NEW YORK, Oct. 17.—The TV
film industry and broadcasters
are girding themselves for a new
union tussle, with the advent of
color TV expected to set off an-
other clash between the Inter-
national Alliance of Theatrical

Stage Emplovees (American Fed- |
eration of Labor) and the National
Association of Broadcast Engi-
neers and Technicians (Congress
of Industrial Organizations). This
expectation is largely based on
the fact that the unions usually
look upon any new development
in the indusiry as a chance to
renew their struggle for domi-
nance in the medium.

Althoe IATSE carries more

weight right now with the webs,

B ol issmiEN | | r S

NABET has a toehold at NBC
with the engineers and probably
will be campaigning for its affili-
ate, the Association of Documen-
tary and TV Film Cameramen, to
dominate the TV color film field.

The thinking here probably is
that the ADTFC iz strong with

'many of the top industrial and
TV film commercial producers,

and latter is expected to acquire
additional stature in the industry
if film plays as important a part
in color video programing as
anticipated by the experts.
Video film producers also are
fearful that color TV will cause
some union upheavals at the TV
film processing laboratories, most
of which are controlled by the

IATSE at present.

waeamarieanradiohistorv com
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Color a Headache
For Film Distribs

NEW YORK, Oct. 17. — Color
TV may prove to be as much of a
headache for TV film distributors
as it is for TV film commercial
producers, according to Saul Tu-
rell, prexy of Sterling Television
Company, Inc., here. The big prob-
lem will be the increased cost of
color prints, which Turell esti-
mates will be about five times as
high as present print prices on
black and whites,

The upped print costs will raise
the most havoc with moderate
priced packages and gquantity film
deals, Turell opines, and ulti-
mately will be passed along to the
smaller TV stations which depend
upon reasonably priced film prod-
ucts for the bulk of their pro-
graming. In explanation, Turell
pointed out that a -12-minute
black and white print today costs
$10, while a color print of the
same 12-minute film costs $50.

Since the distributor usually
doesn't add more than £10 or $15
to the print cost in small markets
(making the price to the station
between $20 and $30) there isn't
any way that the additional
charge for the color print can be
covered, unless the distributor
passes along the bulk of it to the
stations. This means that even
the smallest station would have to
pay $50 or more for a 12-minute
film, a condition that Turell be-
lieves might very well result in
the stations deciding to concen-
trate more on live programing
again.

Girard ;n -Direcl'
‘Lone Wolf’

HOLLYWOOD, Oct. 17.—Bar-
ney Girard this week was inked
to direct the first episode in the
Gross-Krasne production of the
Louis Hayward telefilm starring
series, “The Lone Wolf,” which
rolls the first week of November
at California Studios,

Girard is a former writer and
producer at Bing Crosby Enter-
prises, where he also wrote and
directed several “Rebound" epi-
sodes, Prior to that he was a
Warner Bros. writer. First epi-
sode’s writer will be Robert Den-
nis, who, like Girard, also will
work on several of the 26 half-
hour episodes in the series.

Another problem, said Turell, is
that color prints are far more
vulnerable than black and whites
and tend to deteriorate {faster,
which automatically cuts down on
the amount of plays a distributor
might get out of one color print.
Consequently, altho Sterling and
most of the other major distribu-
tors have piled up sizable groups
of color films, Turell thinks that
moderate-priced sales on these
flickers may continue to be made
on black and white prints some

time after color begins to domi- -

nate the industry.

However, the film labs are well
aware of the situation, and there's
a possibility they may find a way
to change the whole picture by
putting out a cheaper color print.
Eastman Kodak for one is said to
be working on such a project.

Frye to Form
Distrib Firm:
Synd. Planned

NEW YOREK, Oct. 17.—Ben
Frye this week began making
plans to form his own video film
distribution firm, which is to go
into syndication almost immedi-
ately with the 1,100 telescriptions
that he owns. The telescriptions
consist of B00 musical shorts,
which were produced by Lou
=snader and are now owned by
Studio Films, and 300 made by
Frye himself under the Studio
banner.

Frye will also move the office
of Studie Fims, his producing
unit, from Cleveland to New
York. He has hired Werner
Strupp, formerly with the office
of Harry Fox, to become his diree-
tor of sales promotion.

Besides telescriptions, Frye will
also handle “"Rendezvous, Paris!”
the Jean Pierrr Aumont vehicle
which is being produced abroad.
This series, however, will not be
ready for distribution for several
months. Frye is also taking steps
to acquire other new products for
distribution.
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MPTV

Buys Third Interest in

Murray-Bergen Quiz Series

HOLLYWOOD, Oct. 17. — Mo- | mous Mt. Suribachi flag-raising

tion Pictures for Television is
buying a third interest in the Ken
Murray-Edgar Bergen newly
formed partnership for produc-
tion of a documentary home au-
dience quiz series and also will
act as the firm's distribution
agent.

MPTV topper Mathew Fox al-
ready has okaved the deal and
has given Bergen and Murray a
written confirmation. Contracts
are expected to be signed next
week which will make the distri-
bution firm a third partner in the
series tagped "Where Were You?"

Murray told The Billboard that
“Where Were You?" will be a
documentary with comedy and
variety and is a home audience
participation show “where there's
ne panel, an audience at home,
no prizes and no embarrassment.”
Title is directed to home viewers
who will be shown various peri-
ods in enn}‘:raratiuelr recent his-
tory, with Murray supplying clues
to the identity of a well-known
news or historical personality.
Stock newsreel shots will be used
where necessary. Clincher will be
appearance of the personality in-
volved or monitor conversations
between Murray and the person—
the monitor showing being from
previously shot on-the-spot inter-
views,

First half-hour episode in the
projected 52-week series was
completed this week Involving
Joe Rosenthal, Associated Press
photographer who took the fa-

Animated Doll
Blurbs by VP

HOLLYWOOD, Oct. 17. — Vol-
cano Productions this week an-
nounced it is prepared to produce
telefilmed commercials using ani-
mated puppets. These spots, Vol-
cano topper Bob Angus said, are
more effective in delivering a
message and cost about the same
as animated cartoons.

Angus indicated his telefirm is
now prepared to offer this service
after having successfully complet-
ed this week a 10-minute theatri-
cal animated puppets mmrieh “The
Adventures of Sam Space.” The
film was made in all dimensions
with Eastman Color. Heading
this phase of Volcano's operation
is Paul Sprung, who formerly
worked with George Pal at Para-
mount. Volcano's animated pup-
pets, Angus said, are similar to
Pal's Puppetoons. Angus said he
currently is dickering with sev-
eral firms to use the new method
for commercials.

Guild Hires
George Weiss

NEW YORK, Oect. 17.—Guild
Films, moving to expand its sales
force still further, this week hired

_ George Weiss, recently sales man-

ager of United Television Pro-
grams, to cover New England and
New York. Weiss 1s Guild's 10th

gales rep. In the next two weelks, | PO3S

the firm is due to name a national
sales manager and another area
sales rep. Reub Kaufman, presi-
dent of Guild, has now removed
himself from active participation
in the sales operation.

(Guild has given options on “Joe
Palooka Story"” in two markets,
Los Angeles and Denver. Six seg-
ments have been completed so
far, and another seven are in the
cutting room. Cost on the first
six reportedly went over the
budget of $2,000 each. Guild is
moving its New York headquar-
ters within the next two weeks to
420 Madison Avenue, giving it
double its present space.

YOUR OUTSTANDING SOURCE
OF TV PROGRAMMING

V-1

FAVORITE STORY | LED 3 LIVES
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picture. Others to be included in
the series are Wrong Way Corri-
gan, Jesse Owens, Ruth Elder
and the famous Sgt. York of
World War 1.

52 WEEKS

‘Autry’ Series
Repeats Set
By Wrigley

HOLLYWOOD, Oct. 17. — The
Williamsn Wrigley Company is do-
ing something unigue with its
filmed “Gene Autry” series. The
network sponsor during this sea-
son will repeat 13 new shows in
the series three times during the
current season, giving it 52 weeks
of programing.

The benefits to the advertiser
are obvious — lower rates for
rights to the program each time
it is replayed. The decision to
replay only 13 was made by
Wrigley, in spite of the fact that
it has 26 new films on hand of
Autry, and could have replaved
the 26 only once during the
Season.

Some opinion in the trade is
that the re-run value of the series
in those cities which will see the
same programs four times during
the year will be greatly lessened.
It is known that Autry himself is
not too happy with the pattern
of programing of the show by
Wrigley, but he has consented to
go along with the idea.

Series was conceived by Mur-
ray and his brother-in-law, Bill
Martin, after Murray's successful
use of the format on “The Ken
Murray Show" sponsored by Bud-
weiser a few seasons ago.

For the present only Murray
will appear in the series. it is
possible that Bergen will partici-
pate in the series as a performer
when his current CBS commit-
ments are completed, Meanwhile,
Bergen and Murray are both ac-
tive in the production of the se-
ries, while Bergen handles the
business end. Bergen leaves this
weekend for Topeka, Kan., where
he'll supervise shooting of scenes
in which former pgovernor and
presidential candidate Alf Landon
will appear.

Martin is the partnership's gen-
eral manager; Ralph Staub, vet-
eran Columbia Pictures producer
of Screen Snapshots, i1z the di-
rector; Jean Holloway is the
writer; Royal Foster, research edi-
tor, and Betty Lou Walters is mu-
sical co-ordinator.

Eells to L. A.
As TPA Mgqr.

NEW YORK, Oct. 17.—Televi-
sion Programs of America, Inc.,
this week named Bruce Eells its
Western division manager, He
will headgquarter in Los Angeles,
Eells was formerly New England
sales rep for Ziv TV Programs.

Michael Sillerman, exec veepee
and national sales manager of
TPA, will himself supervise East-
ern division sales. Sillerman was
on the road this week checking on
the operation of his sales force in
this region. The appointment of
Eells rounds out the TPA sales
staff, at least for the time being
with 10 territorial reps.

52 WEEKS ON WOR-TY

L&GM Backs ‘Badge’ in
Net and Synd. Versions

NEW YORK, Oct. 17.—An un-
usual twist in syndicated film
sponsorship occurred this week
when Liggett & Mg&rs put in a
S2-week order for “Badge 714" to
air locally here on WOR-TV,
where it is slotted Wednesday,
9 pm. "Badge T14," of course is
the re-run title of the high-rated
“Dragnet,” which the same bank-
roller sponsors on the NBC-TV
network, Thursday, 9 p.m. This is
the first known instance of a
sponsor of a network film show
simultaneously sponsiring the
syndicated version of the same
show.

L&M, which is expected to push
all of its products including Ches-
terfields, via its WOR-TV buy,
is understood to be considering
switching the title of the show on
WOR-TV back to “Dragnet,”
when the deal goes into effect
October 28.

Whether or not this would be
ible, is at the moment a moot
point. WOR-TV bought the show
from the NBC Film Division. If
the title reversion does take place
it is expected to constitute a tre-
mendous audience hype of WOR-
TV's entire Wednesday night
mystery line-up, in view of the
current hoopla around the very
word, “Dragnet.”

“"Double Exposure”

An interesting aspect of the
deal is that it is directly in line
with the concept by which WOR-
TV has been promoting its “Dou-
ble Exposure” plan. WOR-TV, for
many months now, has been tout-
ing the fact that the New York
ratings of mnationally-sponsored
shows constantly fall below their
average ratings over the rest of
the country, a situation attributed
to the multiple competition in
New York.

_WOR-TV has been offering na-
tional sponsors the opportunity te
run their film shows on WOR-TV
without charge to make up this
rating deficit, the pay-off for
WOR-TV being in the sale of
adjacencies,

Among the shows that have
come to WOR-TV on this basis
are “Man Against Crime,” *“In-
spector Mark Saber,” “Captain
Midnight” and “Sky King," all
of which the station schedules
Saturday.

While the thinking behind the
L&M deal seems to be directly in
line with this concept—especially
if the title of the show is changed
back to "Dragnet”—it is extreme-
ly unlikely, under the eircum-
stances, that the cigarette com-
pany is moving in without time
charges. Another point of differ-
ence 15 that the segments of
“Dragnet-Badge T14" now show-
ing on WOR-TV are of the origi-
nal vintage, and still feature the
late Barton Yarborough.

WOR-TV this week also
wrapped up another film sponsor-
ship deal covering four and a half
hours of feature film per week.
Knapp-Monarch, an electrical ap-
pliance manufacturer of St. Louis,
thru Telesales Company, signed
to sponsor “Six o'Clock Theater”
on Tuesday, “Tales of Adven-
ture” on Thursday, and “Film
Theater” on Sunday, beginning
next week., The deal is for 26
weeks,

CORNERS ANTIQUE FIELD

Sterling Gets Rights to

Biograph One-Reelers

NEW YORK, Oct. 17. — The
Sterling Television Company,
Inc.,, here has acquired all rights
to the old Biograph one-reelers
{circa 1910-1916). The firm also
owns distribution rights to the
historig. Edison film library, so
the ne uy gives Sterling a cor-
ner on the antique movie market
in TV, with more than 1000 silent
one-reelers on their shelves.

The oldies will be made avail-

STAR SERIES

Reed Shoofs
Inferviews
For TV Use

HOLLYWOOD, Oct. 17. — Ro-
land Reed Productions this week
started shooting a series of 4 pro-
jected 260 nine-minute interviews
with Hollywood motion picture
personalities which will be syn-
dicated for intergration with fea-
ture length movies shown on TV.

The filmed interviews are di-
vided into three-minute segments
which may be inserted prior to
commercial breaks during the
showing of full-length pictures in
lieu of “live" appearances. The
series features Scott Douglas, who
also produces, in unrehearsed, ad
lib interviews with Hoellywood
personalities, It follows a pattern
Douglas inaugurated live when he
hosted the “Late Show" here over
KNXT, CBS5-TV outlet.

Thus far interviews have been
filmed with George Brent, Vin-
cent Price, Ida Lupino, Gloria
Jean, Virginia Bruce and Edward
Arnold. Other personalities will
include top stars as well as char-
acter actors and other performers
of stature, according to Guy Thay-
er Jr., executive producer.

The 260 interviews will fill a
year's needs based on five-a-week
showings, and will be available in
early 1954.

Distribution arrangements are
c”?&f“ﬂf being studied, Thayer
said.

M'uhnney Out
On ‘Rider’ Pact

NEW YORK, Oct. 17. — Jack
Mahoney, who plays the lead in
the “Range Rider"” series, has
been let out of his contract with
CBS-TV Film Sales and Flying A
Productions, which produced the
horse opera. There are 72 films
in the series already completed,
and the producers felt there was
no need for Mahoney's services
at this time.

Mahoney is now here trying to
peddle himself as the lead in an
action sea series. Until he makes
such a deal, however, he will
make personal appearances for
which he is in great demand.

Stations Buy

Ratings,

Not Films—Schwimmer

CHICAGO, Oct. 17.—The tele-
vision industry is getting so rat-
ing-happy that a film salesman
today finds station managers don't
want to talk about a show's merits
or cost—they want to talk ratings,
That's the word of Walter
Schwimmer, head of Walter
Schwimmer Productions.

And all rating systems are sus-
pect, simply because of the quan-
tity of the sample, Schwimmer
says. He bases most of his opinion
on experience with “Tello Test,”
a syndicated radio quizzer, and
“Movie Quiz,"” TV film now run-
ning in 40 markets.

Schwimmer commented that
film sales to new TV stations are
aided not only because of the
economics of filmed programing,
but because “a tremendous num-
ber of station operators are really
bewildered as to how to operate
a TV station. Film is so easy to
put on they'd like to stick to film
and network shows."

Returning to ratings, Schwim-
mer was particularly critical of
systems which ask viewers to re-
call what they have seen. “House-
wives will recall Red Buttons,
but some think there is some dis-
grace at having watched a show
in which they wanted to win 2
prize,” he said. "They recall the
big shows with the star attrac-
tions."

Ratings give indication and di-
rection, he said, and over a long
period of time on a national secale
are fairly accurate. "But I do not
think that they're very important
at a local level unless there 15 a
more substantial sample than
they're using now."”

Schwimmer said that a film
salesman going Into a station 18
frequently “beaten before he's
started” because he is confronted
with an operator who nicks a
puurl?' rated town from a list and
says "You've got a lousy ARB or
Pulse or Hooper."

Mectel wie=aana 1 oa N e diohistor S ——— Y

able to stations in several differ-
ent package forms, including
Sterling’s present Edison movie
series, “The Paul Killiam Show,”
as well as a new series tagged
“Museum Movies,"” with dubbed-
in sound, a special show business
panel, and clips from the Boer
War and a Weber and Fields
vaude turn in 1905. An interest-
ing aspect of the Biograph pie-
tures is that they were made be-
fore the star system took effect,
and none of the actors was cred-
ited by name Consequently,
Sterling had to ask Museum of
Modern Art movie experts to
help it identify such famous play-
E:}E: as Mary Pickford and Bessie
Ve,

The old films also presented a
print problem, since many of the
negatives were too old to be han-
dled via modern methods. How-
ever, Sterling prexy Saul Turell
solved that by E:.wing Consolidat-
ed Labs set up a separate printing
project for the old films, with
special machines to handle the
old fashioned single sprocket hole
film negatives.

Oddly enough, said Turell, the
quality of many of the flickers
iz as pood or better than much of
the celluloid seen on TV today.

Comet Readies

Five Series of
5-Minute Films

NEW YORK, Oct. 17. — Comet
TV Films is building an extensive
library of five-minute service-
type films which it will begin
pitching to stations in the near
future. Five different series, most
of which are still in the production
stage, will contain 350 segments
altogether, The first is “MD,”
which has been running on NBC-
TV’s morning show, “Today” on a
26-week deal. "MD" consists of
130 segments., The other five-
minute series Comet is planning
are: ‘“Health and Happiness
Club,"” 102 segments; “Something
for the Girls,” 39 segments; “De-
sign for Living,” 39 segments, and
“Tips and Tricks," 38 segments,

For “Tips and Tricks,” Comet is
creating a new fem character to
be known as Bea Handy. “Some-
thing for the Girls" has been cn
the drawing board for many
months, but production has been
held up by difficulties in casting
the femsee. Ann Harding and
Agnes Morehead were considered
but finally neither was deemed
right for the role.

Meanwhile, Comet is proceed-
inﬁ with the other new series it
will distribute. "Ports of Call,"
produced by the Filmakers in
Hollywood, is due to be com-
pleted October 27, The title of the
half-hour series has now been
changed to “Holiday." Three seg-
ments of the “"Junior Aces"” show
were completed before the star,
Wavne Morris, was called away
for legit chores. Production of the
remaining 23 is due to resume
November 27. And Comet has ac-
Itg{ulred an eighth pilot film from
Hal Roach Jr. Comet is consider-
ing trglng to get five more pilots
to make a series of 13.

Comet this week also openecd a
Hollywood office at the Motion
Picture Center, with Arthur Lyon
in charge.

SMPTE Names
Color TV Comm.

NEW YORK, Oct. 17. — The TV
film committee of the Society of
Motion Picture and TV Engi-
neers, at its meeti here last
week, named a special subcom-
?lli:::ﬂ to design a color TV test
ilm.

The Society's black-and-white
test film, which is available for
$30 in its 16mm. wversion, is
widely used by stations to test the
resolution and alignment of their
film systems.

How far SMPTE can proceed
with the development of a color
test film in the face of the un-
settled situation in color TV was
not made clear.

L — o ——
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NEW '

- fifteen minute dramas on film

PLAYHOUSE 15

FIRST RUN in over 115 TV markets

: ® Made for television by the producer of the network hit
TOP QUA“" shows BIG STORY and T-MEN IN ACTION.

® Finest stories... best authors

® Leading Broadway and Hollywood actors

HIGH UNIVERSAL APPEAL ® Full variety of stories . . . comedy ... . drama...

suspénse . .. mystery - . . human interest

® Combines two of the highést Nielsen popularity
classifications — drama and mystery (averaging
25.7 and 28.4)

I_O‘v"r LOW COST - Cn;ls drastically less for time and program than a

half-hour show — yet gives you the same amount
of commercial time

FREQUENCY AND IMPACT * Enables you to reach your customer two, three, or

five times weekly as required.

Phone, wire or write today your nearest MCA-TV

office for a private screening.
another advertising

SHOWCGASE ON FILM fcom

MEW YORK: 538 Madison Avenue — PLaza 9-7500

CHICAGO: 430 North Michigan Ave. — DElaware 7-1100 _
BEVERLY HILLS: 9370 Santa Monica Bivd. — CRestview 6-2001
SAN FRANCISCO: 105 Montgomery Street — EXbrook 2-8922
CLEVELAND: Union Commerce Bldg.— CHerry 16010
DALLAS: 2102 North Akard Street — PRO 7536
DETROIT: 1612 Book Tower — W0odward 2-2604

BOSTOM: 45 Newbury Street —COpley 7-5830

MINNEAPOLIS: Northwestern Bank Bldg. — LiNceln 7863
ATLANTA: 611 Heary Grady Bidg. — LAmar 6750

LN
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Where Syndicated

eries Are Showing

(Boldface type indicates recent sales)

The following chart hists the cities in which each of the syvndi-
cated TV film programs was sold as of the first week in October. New
sales made in the past 30 days are shown in beldface type, Program
titles are grouped according to category beginning with Adventure.
The American Research Bureau's rating on many of these shows

appear elsewhere in this section.

WARNING

Check distributor for
available markgts. Many
markets listed here may
be available shortly.
Query distributor prompt-
ly on any films in which
you are interested,

P
Series Mame ; g E %
is s
Adventure
Armehalr Advenlure ..., 16.. .. 1M

MMst.. Sterling Televizion Company
SOLD TO: Albuguergque, Boston, Cleve-
land., Denver, Houston, Indiananpolls,
Jarkson, EKansas Oity, La Fayetbe, Lin-
coln, Mianmi, New Britain, New York,
Pittsburgh, Pueblo, Bt. Louis, Bun Fran-
claco, Schenectady, Scranton, Seattle,
Boulh Benil

Badge 714 . .ooiiiisnnnnanrrrreMlacaaas 48

DMst.: NBC Film Divislon
SOLD TO: Atlapts, Cincinnatl, Colum-
bus (.7, Dayton, Denver, Detrolt, L
Angeios, Seattle, Spokane.

Bl Game Hont ...............50.......%8

Dist.: Explorers Pleture Corporation
L0 TO: Anchorage, Bangor, Baston,
Buffala, Detralt, Foirbanks, Los Angeles
Seattle, Ban Diego,

Captured . ... ... ..iooccinaaa B, .00

Dist.: NBEC PFilm Divislon
SOLD TO: Columhbia, Loa Angeles, Be«
atlie-Tacoma.

Chinrn Bmillth .. .cicuiiicamnnaonlBisry s i

Disi.: Prockter Television Enlerprizes
BOLD TO: Ancherage, Anstinm (Tex.),
Chicago, Cleveland, Dallas, Denver, De-
kreit. B! Paso, Fairbanks, Fort Dodge,
Hutchinson, Jackson, Kansas City, Los
Angeles, Lubbock, Madison, Minneapalis,
Mashville, Wew York, Omaha, Phosnix,
Rochester, Salt Lake Clty, Ban Dlego,
Ban Fruancisco, Beattle, Tucson.

Dangerous Assignment . ..., ... 80....... 0

ist.: ¥BC Fllm Division

SOLD TO: Altoona, Amarille, Ashland,
Austln  (Tex,), Bakersileld, Baaumnont,
Binghamion, Birmingham, Boelse,
Charleston, Charlotte, fcagn, Cinecln-
patl, Cleveland, Colorade Bprings, Co-
lumbia, Dsllas-Forl Worth, Dayton, De-
eatar, Denver, El Pnso, Erls, IMarge.
Fregno, Ckalvesion, Gresn Bay, Oresn-
ville, Honolulu, Houston, Huntington,
Jackson, Jacksonville, Lawton, Lineoln,
Loz Anpeles, Louisville, Lubbock, Miaml,
Minneapoliz-St. Paul, Monrpe, Montgom-
ery, MNew Orleans, New York, Norfolk,
Omsahn, Oshkosh, Peorla, Philadelphis,
Partland iOre.), Puebla, Ralelgh, Read-
ing, Rockford, Roswell; St Peleraburg,
Halinms, Salt Lake Clty, 3an Angelo, San
Antonio, Ban DHego, 8an  Prancisoo,

Behenectady, Beranton, Sloux Falls,
Bouth Bend, Springfield, 8 . Tug-
son, Tulsa, ‘Tyier, Whesling, York,
Youngstowi.

Dlek Traay ....covivarrrnrsnstiPaissrsns i
Dist,: Snader Telescriptions
BOLD TO: Amarillo, Baltimore, Belie-
ville. Birmingham, Boeston, Chattanooga,
Columbus (0.}, Houston, Lincoln, Lub-
bock, Maobile, New TYork, Philadelphia,
Balt Lake ©ity, Bloux Falls, Tucson,
Washington.
Foroign Ill‘l-l"jl“ R e e e B 5
Diet.: J. Walter Thompion Compan
BOLD TO: Albuguergue, Asheville, Atlan-
tie City, Bangor, Binghamion, Blrming-
ham., Boston, Charleston, Charlotie, Chil-
engo, Cineinnatl, Cleveland, Columbus
{0.), Dallas-Port Worth, Davenport,
Dayton, Denver, Detrolt, Freine, Orand
Rapids, Harrisborg, Housion, Indian-
apoils, Johnstown, Kansas City, La
Fayeite, Lancaster, Lansing, Lima, Lin-
coin, Los Angeles, Madison, Medford,
Memphis, Miaml, Milwaunkee, Minnhe-
apolls-5t. Paul, Mobilé, Montreal, Muh-
cie, New Haven, New York, Norfolk,
Omebs, Phlladelphis, Plitsborgh, Port-
land, Providence, St Louls, 3t Peters-
burg, Sali Lake Ciiy, Bag Angelo, Ban
Franclsco, Schensctady, Seatile, South
Bend, Springfield, Brracuse, Toledo,
Taroato, Tucson, Washlnglon, Wilkes-
Barre, Zanesvilie.
Going Places
With Unecle George ...........B.......58
Dist.: Consolidated Telavizion Sales
BOLD TO: Abilene, Amariilo, Anchorage,
Asheville, Bakersfleld, Baton FRouge,
Beanmont, Bellipgham. EBiillings, Eaolse,
Buflfalo, Butte, Cambridge, Cedar Rap-
idn, Chambersburg, Colorade Springs,
Columbus  (Ga.y, Decstur, Duloth, El-
mire, Festus, Port Lauderdale, Port
Smith, Creenshoro, Greenville, Harrig-
burg. Henderson, Holveke, Honoluly,
Johnstewn, Hansas City, La Payetts,
Lanslng, Littlie Rock, Lincoln, Longview,
Louisville, Maocon, Madison, Mlinoespolis,
Moblie, Monroe, Monkerey, MNewparl
News, Oshkosh, Pasnams City, Parkers-
burg, Pensacola, Peoria, Pheoniz, Pitls-
burgh, Pogatells, q-uiu:; Ralelgh, Rena,
Rochester (Minn.i, Rockford, Bt. Peters-
burg, San Angele, Beranton, Sloux Clty,
Bloux Falls, Spokane, Springlield-Haol-
oke i(Mass.b, Springfleld (Mo ), Stock-
on, Tacoma, Toeton, Tulare, Tyler,
Wichita Falls, Yakima, Yerk.
RBamar of the Jungle
Dist.: Arrow Productions, Iog,
BOLD TO: Amarille, Atlants, Beaumont,
Bellinghntm, Binghamtion, Baston, Bul-
falo, Chicago, Columbus (0.}, Dallas-
Port Worth, Detroit, Elmlra, Bl Paso,
Cadaden, Houston, Indianapolls, Lincoln,
Las  Angeles, Loulsville, Lubbock, Hew
Haven, New York, Ottawse, Philladelphis,
Fhoenix-Mesa. Portland (Ore.), Roches-
ter (M. ¥.), Halem, San Dlego, Ban Froo-
ciscn, Banta Barbara, Bohenectady, Syra-
cuse, Beattle, Spokane, Tacoma, ronto,
Tueson, Tyler, Utles, Washington, Ya-
Kima, Yums.
Jones, Space WManger ... 30.... ... 28
Dist.: United Television Frograms
80LD TO: Columbus (0.}, Daluth, Gresn
Bay, Ealamazoo, Madison, Milwaukes,

..........

Crosader Rabbit ..........

Time for Beany ..

Ameos "n" Andy ........

- L3
3 i3
Series Name =3 .-E_n—i
EE
= =
Minneapolls, Rockferd, Rock Tsland
Phoenix, 5t. Joseph,
Dist.: Sterling Televislon Company
BOLD TO:! CGalveston.
The Tnexpeciad .. ] -

Dist.: Ziv Television Productions
BOLD TO: Atlanta, Chienge, Los Angeles
[ARB Citles Only Listed.)

Adventures of Blinkey ...,..... 16.......1%

Dat.: Unlted Artiste Television
S30L0 TO! Chleage, Hartford.

The Adventiures

af Fearless Foadick ..........30.......18

Dist.: Sterllng Television Company
S0LD TO: Atlanta, Milwaukee, Roanake,
Fort Worth.

Bobo the Hoba

and His Travellng Troupe....15,.,.,,1085
Dist.. Emperor Flims

BOLD TO: Binghamton, Johnstown, Nor- i

folk, Richmond, Syracuse,
iverraBeiass . VR
Dizt.: Consolidated Tetevision Service
80LD TO:; Abllene, Amarillo, Anchorage,
Asheville, Bakersfigld, Baton Rougs,
Beagmont, Bellilngham. Biillngs. Baize,
Buffale, Butte, Cambridge, Cedar Bap-
ids, Chambersburg, Charleston, Colos
rado Bprings, Columbia, Columbus (Ga.l,
Decatur, Duluth, Ebmira, Pestus, Fort
Lauderdale, Fort Bmith, Creensboro,
Greenville, Harrlsburg, Henderson, Hal-
oke, Honolula, Houston, Jehnziown,
ensas City, La Fayetie, Lansing, Little
Rock, Loogview, Los Angeles, Loulsville,
Lubbock. Macon, Madfison, Mlami, kin-
neapolin, Bt. Paul, Moblle. Monroe, Mon-
ttrey, Newbort Mews, Oshkosh Panama
Cley, E"l.'c't|:|1".5I'.n:|r§ill_1 Pensacola, Phoenix,
Plitsburgh, Pocatells, Quincy, Ralelgh,
Reno, Roanoke, Rochestar (Minmn.l,
Rockford, St Potersburg, San Angelo,
San Diego, Ban Pranclsco, Santa Bar-
bara, Beranton, Sfoux City, Sfoux Falls,
Bpokane, Bpringflield, Steckiom, Tacoma,
Tucson, Tulare, Twin Falls, Tyler, Wi-
chitas Falls, Yakima, York,

Jim & Judy im Teleland ........5...., . .45

DHgk.: Televigion Screen Productions
BOLD TO: Greensboro, Tuesan,

Janlor Crossronds ., ....... [ [, S— 14

Dist.: Bterling Televistan Company
S80OLD TO: Ames, Balon Rouge, Birming-
ham, Chicago, Cleveland, Fresno, Gal-
veston, Kansag City, Loz Angeles, Mil-
waukee, Moblle, Nashville, New Orleans,
New York, Roanoke, Bouth Hend, Spo-

Eancs, Bpringfield (Mass.), Tacoman,
Yaork.
Eing Calice ....... e L e a T &0

t.: Kling Studies
BOLD TO: Oklahoma Cily, Springfieid.
.......18

Bleepy Tod .. vvucvnnrnninananis

Dist.: United Television Programs
BOLD TO: Amarills, Boston, Chalbia=
noogk, Honolulu, Lengview, Lincoln, Ne-
nih, Roanoke Slonx Falls, Tucsoan.

epeaiasses-. il Weekly
Dist.: Consolidated TV Bales

0D TO: Bakerafield, Paton Rouope,

Birmingham, Boston, Buffale, Chicago,

Cleveland, Detroit, El Paso, Honolulu,
Lawton, Lincoin, Los Angelss, Lubbock,
New York, Oklahoma City, Phoenix,

Portland, Eeno, Si. Louls, 8San Disge,

Ban Prancisco, Spokane, Sprioeiield
(Mnasy.}, Bpringfisld (Mo.), Steekion,
Tulare,

Wiills Wonderfml ...... S . PR |

Diat.; Official !'l]l:lzu."-lfi:fl:.-.F
BOLD TO: Atlanta, Charlotts, Clncln-

oetl, Detroit, Toledo.

Abboli & Cosiells Bhow ,.......50....., .5

Dist.: MCA-TV

BOLD TO; Akron, Albuguerque, Amarilis,
Austin  {Tex.}, Baltimors, Binghamton,
Boston, Buffals, Chleage, Cinclonat,
Cleveland, Colorade Springs, Columbus
(0.}, Dallaz-FPort Worth, Dayton, Den-
ver, Detroit, El Paso, Fort Smith, Hono-
lule, Indianapolis, Johnstown, Kslama-
200, Lansing, Lawton, Lincoln, Long-
view, Los Angeles, Lubbock, Madison,
Memphis, Minneapolis-St. Paul. New Or-
leans, New York, Peorlas, Philadsiphis,

. Pittsburgh, Portland (Ore.),
Rochester (Minn.), Balt Lake City, San
Diego, San Pranelsco, Schenectady, Se-
attie, Spokane, Springfield (Mo.), Syra-
cise, Toleds, Tucsan, Uties, Wﬁahingtuu_

Dzt : CBS Televieion Pllm Bales

BOLD TO: Abllene, Albuguergue, Ama-
rilla, Anchorapge, Austln (Tex.), Bakers-
field, Bellevilie, Bellingham, Bolae, Cedar
Raplds, Chicggo, Colorade Bprings, Dal-
in3, Elmirs, El Paso, Eugene, Fort Dodge,
Freano, Henderson, Houston, Hutchinson,
Littls Rock, Log Angeles, Las Vegas,
Longview, Lubbock, Msadizon, Medford,
Monterey, New York, Oklahoms City,
Phoenlix, Portland (Ore.d, Peublo, Rosn-
oke, Rome, Balt Lake City, San Antonls,
Ban DMego, Ban Luls Oblspo, Sants Bara

bara, Beatile, Bpokane, Toledo, Waco,
Wichita Falls, Yakima.
Art Linkletier and the Kids ., 15......, 30

Dist.: CBS Television Fllm Sales
BOLD TO: Albuquergue, Baltimore, Bing-
hamton, Cedar Raplds, Chico, Cleveland,
Columbus {D.), Denver, Detroit, Frezno,
Greensboro, Henololu, Indinnapolls, Las
Vegas, Little Rock, Los Angeles, Mad!i=on,
Mercedes, Minneapolis, Modesto, Mon-
terey, Oklahama Cliy, Phoenixz, Portland
(Ore.}), Heno, Bacramenio, Salt Laks
City, Ban Aniomlo, San Dlege, Ban Josze,
Ban Luls Oblzpp, 2an Franciseo, Sehta

Barbars, Banta Hoza, BSchenecindy,
Btockton, Tulem, Tueson, Wichita Falls,
The Chimps .........c00nmn0adfs.u.. 13

Dist.: United Television Programs
S0LD TiO: Amarillo, Chattancopa, Hono-
Ialuw, La Payéite, Longview, HNeenah,
Norfolk, New York, Peorla, Providence,
Roanoke.

The Life of Riler .....

Tele-Comion . .

Hellywoaod MNewrsel ... gy

Bollywood Beel ............

Crusade in Eurepe ....

MMarck of Time .

Wictary ad Bem o .ovvviinnnnacnss

World We Ilve In ... . ]

American Wit and Hamor

£3 5 3
Series Nane =g P 1
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Hank MceCone Shew ... .....0... 8. .00 L

Mat.: Video Pictures, Ine.
BOLD TO: Belleyille, Birmingham, De-

breit, Linealm,

Fank MeCune Bhow ... ........B0....... 13

IMst.: Atlas Television Corporation

SOLD  TO:  Atlantie Clty, Columbis,
Roanske, San Antonla.
Jackson & JII ....., : . 1%

Dist,: Consolidated Television Sales
S0LD TO: Abllene, Amarillo, Anchorags,
Asheville, DBakersfleld, Baton Rougs,
Beaumont, PBellinghsm, Bililngs, HBolde,
Buflalo, Buite, Cambridge, Cedar REap-
lds, Chambersborg, Colorsds Springs,
Columbus  (Ga.), Deeniur. Duluth, Xi-
mira, Fesiusa, Forl Lauoderdals, Mort
Amith, ‘Greensbore, Greenville, Harrla-
burg., Henderson, Henolulu, Jehnstown,
Eansas City, La Faystte Lanaing, Little
Rock, Lopgview, Loulsville. Macon, Madi-
robn, Minneapolis, Mohile, Monroe, Man-
terey, Hewport News, Oshkosh, Fanams
Cliy, Perneazels, Porkersburg, Fhoenalx,
Fittsburgh, Poeatello, iney, HRaleigh,
Reng, Rochester (Minn.), Bockford, HE
Feteraburg, San Angelo, Scranton, Bloux
City, Bloux Malls, Spokang, Springlicld
(Mo.}, Hteckisn, Tacomn Tucacn, Ta-
lare, Twin Palls, Wichita, ¥Yakima, Yerk.

The Pral KilHam Shaw ........158

Diat.: Steriing Televizsion Company
BOLD TO: Columbus, Kansas Clty, Nash-
ville, New Orloans, Bchencctady.

i b M.......%6
Dist.: NBC Film Division

BOLD TO: Oklahoma Cliy, Tulsa, Bloux

Falls, Chicagn, Denver, Lawton, Los An-

gelaz, Cmabha, Osfkosh, Peorin, 8t Paul,

Balt Lake City, San Prenclaco, Beattle,

Portland (O], Spokane, Lincoln.

The Roggles . ....o.oiviiinnno. B0, . ....6®
Drist.: Station Distributors
BOLD TO: Albugquergue, Amarllio, At

lanta, Boston, Chicago, Colorndo Bprings,
Denver, Fargn, Fresno, Hooston, Hunt-
lsgton. Indianapoliz, Le Payetie, Los An-
geles, Loulsville, Lubborck, Omaha, Osh-
kosh, Pittsburgh, Raleigh, Roswell, San
Franclsco, Scranton, Sioux Cliy, Tacoma,
Wichita Palis,

Dist.: Sterling Television Company
BOLD TO: Birmingham, Bleomington,
Jackson, Lansing, New York, Bauth

Bend, Tuczon,

(ommentary

_— .

AL B
Dilat, ! Sereen Gems, Ine.
BOLD TO: Chicago, Cleveland, Detroait,
Toledo, Washington.
A |- NP ¢

Brst.: Paramount TV Productions, Inc.
BOLD TO: Portland (0Ore.), Ban Antonla,
Bpringlleid-Haolyoke [(Mass.).

Cleie Reberiz World Report ., 15... ... 290

Diist.: Unlted Artists Television
BOLD TO: CGrand Rapids, Eansas City,
La Fayetle, Lawion, -
Difat.; 20tk Century-Fox
BOLD TO: Amarilie, Aschorsge, Austin,
Baaumant, Cleveland, Colorado Bprings,
Dalins-Fort Worth, Denver, Elmira, El
Paso, CGadsden,

kock, Philadelphin, Portland (Ore.), San
duan, San Franclsco, Tucson, Tyler.

Cruskde in the Preifie . ... ... .30, ...... - |

Ivst.: The Mareh of Time, Inc,
BOLD TO: Amarillo, Bakersficld, Beau-
maont, Coloradoe Springs, Evansville,
Fresmo, Gadsden, Jeckson, Lincoln, Los
Angeleg, Portland (Ore.), Pueblo, &k
Petersburg, BSan  Angelo, Bloux Falls,
Bpakane, Bpringfisld (Mo.), Tyler. ¥York
TOBATORLAE . .couuy,uvenqibllon.,.. 104
Idimt.: Sterling Televizion l;:u-mnna
BOLD TO: Bakersfleld, Beoaton, Cleve-
Innd, Eansas City, Linecoln, Lubbock,
Mohkile, New BEritaln, Pueblo, Balt Lake
City, 8an Franclseo, Beranton, Sloux
Falls, Washington, Zansavilie.
v eaaser 0. Weekly
. Dist.: The March of Time, Ine.

BOLID TO: Amariilo, Atlanta, Austin, Ba-
ton Rouge, Besumont, Boston, Browns-
ville, Buffalo, Charlesion, Chicago, Cleve-
land, Colorade 8prings, Calumbla, Colum-
bus [O.), Dallas-Fort 'Worth, Denver,
Duloth, El Paso, Evenaville, Gadsden,
Hﬂl{ﬂ'-'l-!. Honolulu, Houston, Jackson,
Jueksanville, La Poyeite, Loz Angeles,
Lubbock, Milwaukes, Mlnneapalia- gt
Paul, Montgomery, Nashville, New York,
Puebla, Bt. Petarsburg. Bt. Louls, Ban
rnu;ll:;.lfnrmgﬂtld.. Tuscon, Tyler, Wich-
ta Fa

March of Time Thra the Years.30.......26

Dist.: Mareh of Time, Ine.
BOLD TO: Amarilio, Colorado Bprings,
Galveston, Honolulu, Pusblo, York,

“J R E R l“
Dist.: NBC Film Divizion
BOLD To; Amarilio, Bakerafizid, Dsltl-
more, Batae, Chleago, Columbla, Dallas-
Fart Worth, El Paso, Erle, Presno,
Oreensboro, Hutchinson, Jecksonville,
Lansing, Lincoln, Loa Angeles, Lubbock,
Mesa, New Orleans, Mew York, Philadel-
r}lil, Pittshorgh, Portland (Ore.), Ba-
inas, Ban Angelo, 8an Disgo, Santn Bar-
bara, Scranton-wilkes Barre, Bpokane,
Tuezon, Tyler, Washington, Yakima. -
Dist.: Bterling Televislon Company
SOLD TO;, MNew Haven, Providenos,
Bpringfield (Mass.}.

Drama

All Slar Theater .........c.00:- 3.,.....09

Dist.: Bereen Goamsg, Ino,
BOLD TO: Albugoergae, Amarilie, An-
chorage, Amstin (Minn.), Bangor, Baton
Rouge, Belllngham, Billlngs, Doise, Baos-
ton, Buaite, Chevenne, Cleoveland, Colp-
rado Bprings, Columbis, Colombus (0.,
Dayion, Decatur, Delreil, El Paspo, FL
Dodge, Fi. Smith, FL, Wayne, Greem Bay,
Houwsian, Idahs Falls, Indianapolis, Lew-
iston, Las Vegms, Lawton, Little Roek,
Longview, Lod Angeles, Lubbock, Madi-
sen, Minneapells, Monireal, Nampa, Mew
Brilain-Hariford, New TYork, Ollaws,
Pensacola-Panama City, Peorla, Phoenlx,
Piltshurgh, Poeatelle, Portland (Me.),
Pucble, RKoanoke, Rockfard, Bali Lakse
City, S3an Franelsoo, Sso Joan, Bpokhane,
Bpringfield, Btockion, Tueson, Twinm
Falls, Washington, West Palm Beach,
Wichita, Yakima, Zaneosville,
Dist.: The March of Time, Inc.

SOLD TO: Amarille, Beaomont, Colorads

Bprings. Gadaden, Galveston, an-nlnlu,.

Feoris, Pushlo, Ban Antonio, Tyles.

wwWw americanradiohistorv com

Douging, Fairbanks Jr.
Pr

Faverite Story

Half Mour Therter ....

Havana, Lipgoln, Lub-,

1
Inte Lhe Night

Invliatlon Playhouse

Jonathan 8

Little SEhow

iDrienit Expross

Piay of the Week

Pulse of the City

Sirange

sy 3%

Seried Name =3 &5
g LS

=-—

Cosnferpaint ... . PP || R .

Disl.: United Talevizion Programis
SOLD TO: Amarilie, Asheville, Belleviile,
Chettansopa, Columbis, Davenport, De=
cator, Denver, Deirolt, El Paso. Hono-
lulu, HWouston. Lineoln, Lengviaw, Los
Angelas, Luabbock, Mobile, Neenah,
FPhoenlx, Pittaburgh, Puesbla, Rochester

{H. ¥.), Balt Lake City., Ban Diego,
Bioux Falls Tueson, Yakima.
Crown Thealer .....cc0000000as X_......82

Dist.: CBE Television Film Boule
BOLD TO: Abilene, Albuquerque, Anchors=
Ege, Bloomington, Chicage, Coloradeo
Bprings, Columbua 0.}, Dalins, Dayion,
Denver, Elmira, Fori Doedge, Fresno,
Orand Rapids, Gresn Bay, Hendorsen,
Indlanopolls, Kalamatoo, Litile Rock,
Loz Angeles, Loulsvills, Lubboek, Madi-
son, Mopterey, Mesa, Milwaokes, Pitis-
burgh, .. Rochester (Minn.), Bt Louls,

Balt | City, Sam Antenio, Ban Fran-
cisea, ' 3 Lutls Obispo, Bania Barbara,
Bouth 'Eend, Tacoms, Toledo, Waco,
Wichita Falls,

MMsk: NBC TV Film Diviston
BOLD TO: Albuguerque, Ames, Ashiand,
Atlantie OHty, Austin (Tex.), Bakerafield,
Baltimore, Bangor. Beaumeont, Blngham-
ton, Bloomington, Boston, Chieago, Cal-
orado Springs, Columbis, Dallas-Fort
Waorth, Davenpart. Denver, Detrolt, El
Faso, Pargo, Fresoo, Oadsden, Orand
Rapids, Greensborn, Hollywood, Hono-
lule, Houston, Huntington, Indisnspolis,
Johnetown, Kalamazgoo, Kansas Oy,
Lansing. Lubbock, Madizon, Memphls,
Mean, Mexico Cliy, Milwaikee, Minne-
apolls-8t. Paul, Nashville, MNew Haven,
New Orleans. New York, Oklahoma City,
Omahg, Peoris, Fittsburgh, Portland
(Ore.t, Pueblo, Resding Rochester
(N, ¥.). Rome. St. Lowuls, Balt Loke City,
Bapg Angele, San Antonie, San Diego,
San Franclsco, Sestile, Sioux City, Bpo-
Eane, Bpringfield Mass ), Toledo, Tue-
son, Tulsa, Tyler, TUtica, Washington,
Wheeling, Yakima, York, Youngstown.

SR T R AT 19

Dist.: &iv Televislon Programs
S0LD ToO: Baltimore, Bostan, Chicago,
Eirﬁ!ﬁnnﬂ. Cleveland, Los Angeles, New
¥ork, Philadelphia, San Francisco,
Washington,

[ARE Cities Only Listed,)

Dist.. Sterling Televizion Company
BOLD 'TO: Albuguerque, Ames, Atlanta,
Austin  (Tex.), Baton Rouge, Chicago,
Cineinnatl, Dallaz-Fort Worth, Daven-
port, El Paso, Kimira, Oalveston., Grand
Rapids, Oreepshore, Holyoke, Lansing,
Los Angeles, LEIUlﬁl’J.llE. Lubbock, Miaml,
Milwaukes, Mobile, Wew Britain, New
Orieans, New York, Phoenix, Portlend,
{Ore.), Balt Lake City, Ban Antfnio,
Beranton, Stoux City, South Bend, Spo-
knne, Bpringfeld, Syracuss, Washington,
Wilkes-Barre, York.

HMaollywead Hall Howr ..........50... 6

Dist.: Consalidated Televizion Sales
"BOLD TO: Abilene. Amarillo, Anchorage,
Asheville, Bakersfleld. Baton Rougs,
Beaumont, Bellinghom, Billlngs., Bolse,
Buffaln, Butte, Cambridge, Cedar Rap-
ids, Chambersburg, Cleveland, Colorsdo
Bprings, Columbus (Gs.i, Davenport,
Dayton, Decatur, Detroit, Duluth, ¥l.
mira, Festus, Fort Lauderdale, Port
Bmith, Greensbore, Greenville, Harris-
burg, Henderson, Honolulu, Holyoks,
Houston, Johnstown, Eansss City, La
Payette, Lansing, Little Rock, Longview,
Los Angeles, Lonisville, Macon, Madizon,
Minneapolis. Mobile, Monroe, Montersy,
New Haven, New Orleans, Newport Mows,
Mew York, Oshkozh, Panama Clty, Patk-
eraburg, Fenszesla, Phoenix, Plttshur h,
Pocatello, Quincy, Ralalgh, Reno, w
chester, Rochester (N. Y.i, Rock Island,
Rocklord, San Diegs, St. Peiersburg. Ban
Angels, Ban Anlonls, San Francisco,
Schenectady, Scranton. Sloux Clty, Sioox
Falls, Spokane, Springlield (Mo.), Stock-
tom, Tacomn, Tucson, Tulars, Twin Palls,
Wichita Palls, Yakima, Yeork.
Dist Etrrn""'r“t"i.':""{':'ﬂ """" =
o ng Televislon Company
BOLD TO: Austin (Tex.), Birmingham,
Chicsgo, Cincinnatl, Columbus (0.),
Dallan-Port Warth, Denver, Detroit, (3al-
veslon, Lincoln. Loulaville, Minneapolis-
%tu, Emﬁ;:'“&r&un. Mew Orleansz, New
r i n Franclsca, y
Bouth Bend, York. il
.......... 15.......248

Digt.: Guild Plims. Inc.
BOLD TO: Chicago, Denver, Detrolt,
Houston, Jackson, Johnstown, Kansas
City, Lansing, Loulsville, Miam!, Minne-
apolis-St. Paogl, Mobile, Neshville, Mew
York, Oklahoma City, Omaha, Pltts-
bargh, Portland (Ore.), Rock Izlend. San
;;::SEM. Scranton, Beaitle, South Bend,

lory ........ P | i pa—
Dist.; Bterling Telsvizion Company -

T: Boston, Jacks MNew Orleana,
Hew Tork, Tacoma. o

............ Akt | TS . |
Dist.: Bterling Televislon Compan
S0LD TO: Atlants, Buffalo, F‘E:Emu

City. Lincoln, New Orleans, Mew York
Philadelphin, Portland (Ore.l, Rmnnle'.
Rozweil, Ban Franclsco, Toledos, Tucson,

York.
Little Thesntar .......... R LHIS, 15.......5
Dist.: Tes Yer Company
BOLD TO: Chicago, Decatur, Denver,
Deiroit, Erle, Cresnshoro, Johnstown,
Los Angeles, Miaml MiUwaukss Nash-

wille, Mew Britaln, New York, Pittaburgh,
Bpringfield (Mass.), Tacoms, ‘I‘ulﬂd,
Tulsa, Washingion.

................ - TS . |

Dist.: Prockier Televizion Enterpris
BOLD :  Anchorage, Bakersfield,
Cleveland, Columbus, Detrolt, Fadrbank
Fort Dedge, Port Wayne, Presno, Gra
Rapids, Hutchlngon, Indiaoapolis, Erla-
HAKOD, ibg, Lima, Los Angeles,
Loalzsville, Madison, Muncle, New Or-
leans, New Teork, Philodelphia, Pltts-
burgh, Fortland (Ore.), Rochester
(Minn.!, Rocheater (N, ¥.), Sagioow,
San Diego, San Francisco, Beatile, 8po-
kEane, Toledo, Weahingion.

- SR b 4

Dist.;: Prockter Television Enterprises
TO: Albogquergue, Anchorsge, Aws-

tin (Tex.), Bangor, Baton Rouge, Buf-
fale, Chicago, Cleveland, Columbis, Dal-
las-Fort Worth, Demver, Feort Dadge,
Galveston, Green Bay, Harclsburg, Hous-
ton, Hutchinaon, Eansas Clty, En Fay-
elte, Loa Angeles, Leulsville, Madison,
Minneapolis, Muncle, Nashville, Omahn,
Pittsburgh, Rockford, Salt Lake City,
Ban Dlego, San Franclaco, Seattle, Bioax

City
.............. 15...,...1%
Dist : Telescene Film Productions
BOLD TO: Belleville, Brownsville, Char-
lotte, Cincinnali, Denver, Hanlbal, Lub-
bock, New Hepven, Mew York, San Fria-

eises, 8t Louls, Schenectady, Soring-
field, Tueson,
Roral Plarhouze ...... 3., ... 52

Dizt.: United Television Programas, Ine.
SOLD TO: Belleyille, Birmingham, Bolse,
Charloits, Chattanooga, Chicage, Colum-
bia, Dallas-Fort Worth, Davenport, De-
satur, Denver, Detrolt, El Pasos, Hono-
luld, Indlenapolis, Lawton, Loogvilew,
Los Angeles, Lubbock, Miami|, Mobile,
Muncle, Neenah, New Orleans, New Tork,
Peorla, Pittsburgh, Pueble, Ban Diego,
Bisux FPails, Yakims,

Advenimre ......c0000 00000 B0

Dist.: OB8 Television Film Sales
BOLD TO: Abilens, Amarillo, AnchoFage,
Baton Reuge, Bloemington, Codar Eap-

H
gE .1;;;3:
Series  Name 5;: EE
=
5 &

The Visidor .......0000000---

This Is the Siory

Kicran's HKaleidscope

Paradise laland

Pathe Hy-Lighis

Television Close-Tps ...

Ballein De Fremes

Haoliday in Paris . ...

- fleld

Ids, Colorado Bprings, Deiroif, Denrver,
El Paso, Elmira, Fori Dodge. FProsno,
Oelveston, Hemderson, Hutchinson, Jack-
sonville, Las Vegas, Lawton, Longview,
Lubbock, Meridian, Mesa, Muncle, Mom-
ierey, Nashville, Okishoms Cily. Provl-
dence, Portland (Ore.), Rochester,
{N. ¥.), Rome, 8an Luls Oblspo, Beatils,
Bloux City, Sloux Falla, Tul:gm 'Fl’it":‘-il
Iiist.: NBEC Film Divisian
BOLD TO. Decatur, Colerado Springs,
Fresno, Greensbero, Hollywond, Heuston,
fLincoln, Lobbock, Madison, Monroe, New
Oirleana, Pittsburgh, Pusbloe, Roswell, San

Angelo, Ban Dlego, Scranton, SI‘EII-H'!'!- -
Dist.: Morton Television Productions
BOLD TO: Dallag-Fark Worth, Daven-
port, Indisnapolls, Kansas City. Loa An-
gelas, Lubbock, Miami, Milwaukes, Balt

Lake City, Ban Antonio, Ban Franclsco,
Beattls, Washington.

Miscellaneous

Adventores In Liviag .......-.. 086 .. ..., 5=

Dizt.: Sterling Television Company
S0LD TD: Detrolt, Jackson (Milssh.

Fan With Fellx .....oc00reee oI iiona )
Dist.: TUnited Artista Television
LD TO: Banta Barbars,
Handy Andy ........co000v-a---16.......18
Dist.: Bterling Televislon Company
EQLD TO: Indianopolls.
Hallywood on the Line .. .......18 A -

Dist.: TBES Television Pilm Bales
S0LD TO: Anchorage, Beaumont, Long-
view, Madison, Meridian, Munice, Okla=
homa City, Santa Barbara.
SN | TP -
Dist.: Unlted Artiste Television
BEOLD TO: Boston, Farga, Harllford, Mil-
waukee, Mootreal, Philadelphis, Salt
Lake City, Sun Diegos, Schencelady. San
Francisco, Santa Barbara, Soouth Bedd.

Norman Brokenshire's

Mandy MAR .. ...o..eeicaansas AL S 5
Dist.: United Artists Televizion

BOLD T0O: Lincoln, Peoris, Samia Ear-

bars, YToark.

Dist.: Consolldated Television Saisa
S0OLD T Abilene, Amnarille, Anchotiage,
Agheyllle, Bakersfield, Baton Rouge,
Beaumonts Belllngham, Billings, Bolse,
Buffalo, Butle, Cambridge, Chamberi-
burg, Cedar Rapids, Colorado Bprings,
Columbua  (Ga.), Decalur, Duluth, Ei-
miira, Festus, PFort Smith Greensboro,
Gireenville, Harrisburg, Henderson, Hon-
olnlu, Johnstawn, Kansaz Clty. Lansing,
La Payeite, Little Rock, Longview, Louis-
ville, Macon, Madizon, Minneapaliz, Mo-
bile, Monroe, Monterey., Newport News,
Oshkosh, Panama Clty, Parkersburg,
Pensacola, Thoenix, Plitshurgh, DPoca-
telle, Quincy, HRalelgh  Fochester
Minn.b, Rockford, 8t. Peiersburg. San
Angrele, Seranten, Slouz City, Sioux
PFalls, Spokane, Springlleld (Mo ), Siock-
ton, Tacoma, Tuscon, Tulace, Twin Falls,
Wichita Falls, Yakima, K York.

1. SRIEJENENS U - |
Dist;; Du Mont TV Film Bales
S0LD TO: Augusia, Colornds Bprings,

Columbus, Detroit, Mmeon, New York,
Rochester (Minn.), BSan Luls Obispo,
Behenectady, Washlngion.

Siranger Than Fictlom ........ . 15.......08

Dist, : Unlted Weorld Fllms, Inc.

BOLD TO: Amarille, Boston, Dallas-Fart
Worth, Detrolt, Havano, Portiand [Ore),
gt. Loulz, Salt Lake City, San Antonia,
Ban Francisco,

&i;::.-. Consolldaied Television BSales
BOLD TO: Abllene, Amarille, Anchorage,
Ashaville, Behkersfleld, Baton Rouge,
Beaumont, Bellinghem, Blllings, Bolse,
Buffslo, Butte, Cambridgs, Cedar Hap-
fda. Chambersburg. Colorado Bprings,
Columbus  (Ga.), Decatur, Duluth, Ei-
mirs, Pestus, Fort Lauderdale, Port
Bmith, Greensboro, Oreenville, Harrls-
burg, Hendersom, Holyoke, Honolulu,
Jehnsiewn, Eansas City, La Payette,
Lansing, Idttls Rock, Lincoln, Longview,
Loulsville, Macon, Madlson, Minneapolls,
Moblle, Monros, Monterey, Newporf
News, Oshkosh, Pansma Chiy, Perkers-

burg, Pensnosis, I"iuinlti‘ Httlhsnrgh.
Pocatallo, incy, Ralelgh, Rochester
M., H?ﬂ“hutﬁr (N. Y.}, Rocklord,

St. Petersburg. Sen _Angele, Beranton,
Bipux City, Sloux Falls, Spokane, Bpring-
fleld (Mo.), Steekton, Tagoma, Tucson,
Tulare, Twin PFalli, Wichita Falls,
Yakime, ¥ork.

This Warld of Ours ...oovvvvnn-18.,,,...508
Dist.: Sterling Televizion Company
BOLD TD; Rosweall.
Wonders of the Wild ........... 18.......%

Dist.: Bterling Television Company
BOLD TO: Boston, Elmira, Beatils, Tn-
dianapalis, Bualfalo,

Musical

............. 5. .....5
IMst.: The March of Time, Ing.

80LD TO: Amarillo, Braumont, Colorade

Springs, Gadaden, Montreal, Pueblo, Te-

ronto, Tyler.

Enchanted Muosie .....-..00...-38....... .18

Dist,: Uniiad Television Programs
BOLD TO: Docatur, Longview, Neemah,
Phosnlx, Tacomii.

Diet.; CBA Television Film Bales
SOLD TO: ANilens, Anchersge, Baau=-

mont, Chicago, Hendersen, Longview,

Macom, Madison, Merldlan Monterey,

Oklahome Cliy, Waco, Wichits Falls,
LIDBTROE wnsvmmumm s oom oo w60 " nw B EE .H

BOLD TO: Ablleme, Akron, Albhuguergue,
Amarillo, Austin, Bakerafleld, Ealtimaore,
Baton Rouge, Bloemington, Boise. Bos-
ton, Brewnsville, Buoffale, Cedar Raplds,
Chlcago, Cleveland, Colorado Springs, Co=
lumbus (0.), Dallas-Fort Worlh, Daven-
pork, Dayton, Deecatmr, Denver, Detrolt,
Driluth, FElmira, El Pazo, Fargo, Forl
Landerdale, Fort Mayesr, Fort Wayne,
Fresno, Orand Haplds, Gresn ay,
Greenshoro, Henderson, Honololu, Hous-
ton, Hutchinson, Jackson, Indianspolls,
Jacksonville, Eansas City, La Fayette,
Lake Charles, Lancaster, Lansing. Law-
tom, Lineoln, Longview, Liiile Rock, Los
Angeles, Loulsville, Lubbock, Madison,
Medford, Memphis, Minml, Milwaukes,
Minneapolis-8t, Paul, Minst, Mablle,
Munlce, MNashville, MNew Orleans, New
York, Oklabhoma Cily, Omaha, Froris,
Pensncols, Phoenlx, Plttzburgh, Portland
{Ore. ), Portinnd (Me. ), Providence, Puchlo,
Guiney, Rockford, Roanoke, Rochegter
(H. Y.}, Roawell, Saginaw, Bt. Louls, Bt
Petersburg, Salt Lake Clty, Ban Antonio,
Ban Dlego, San Francisco, Ban Luis
Ohispge, Scranton, Seziile, Sednlia, Sioox
City, Bloux Falls, SBouth Bend, Bpring-
(L, cuse, Tolede, Tugson,

Tulss; Waes, Washingten, - Wichlia Falls,


www.americanradiohistory.com

——

— e T T Bl T

-

S

AN

ey Detective

Frowl Fage Deteeiive , ..

Mearl of the Cidy ... .........

Hellywoed Offbeat .., .......... 50

°'m ibse Law ......... .

fmerile, Atlanie, BEekesufleld, Balti-
e, Birminpham, Baize, Bnile, Bridge:
pur!, Hrowns=ville, Chaitopones, Cincin-
raltt, Columbir, Telumbus, Taliaz-Far
Werih, Davennorf, Denver, Detrpll, E!
Faxp, Fureka, Cirerm Bay, Gresnshorn
Greentitle, Hoar'ing-p, Honolo'yu, Hoguton,
Jacksenviiles  Johmstown, Konsas Olly.
Lanras'er, Lens'ng, Lawionm, Litile Rock
Iinceln, Lempsview. Low Angeles, Lubbock,
Worem, Med{ord, Memnlrie. Miamid, Mil-
maiikre, Minneapolizs-3F, Peul, Maohile,
tponroe, New Haven New Or'eans, New
York, Nerfolk, Omihp, Oshkosh, Palm
Feach, Proria, Philadelphla, Pho=nix,
P iieburgh. PFrovidence, Pueblo, Ha'sigh,
Boanoke, Hochester, M. Y1, Roswell,
EY, Limiis. BL Petersburg, Salt Lake Qity,
Epn Antonie, San Diego, San Francisce,
Enn'a Hertara, Schenectady, Seranton,
Ergitie, Bloux Falls, Bpokane, Spring-
Held, Moy, Byracuss, Tacoms, Texar-
Eams, Tucson, Tulse, Twin Fals, Uties,
Waszhington, Wesi Pa'm Beach, Wichlia
Falls, Wilmingion, Yakima.

TV Disk Torkey Filme ......... f._._. . . &A
Dist,: Bereen Gema, Ing.
BOLDY T Atlanta.  Amstin,  Boston,

Cleveland, Columble, Havana Milwankes,
Mhntreal New York, Philedelphie, Hal-
yoxe, Totedo, Weshingten

The Yienna TPhilhormonle

Evmphony Orrhesira 15, . B

st Eierling Television Company
BOLD T Milwaiukes
Chirnen

Eetn  Franciseo,

% !
a—

Beauton Rinrkir ek Hip K

Pist - Ay Televislon Productlons
BOID TO., Ballimare, Bostom, Chicage,
Pimefenall, Colombusr 10§, Davion, [ke-

trelt, Mew York, Philadelphia, Wigh-
imgian,
(ARB Citles Only Lizted.d
Caxrs of Eddie Drake ... ... .. 0Wwo.. . . 1%
Dixl.: CHE TV Film Saies
BOLD TO:! Ahflene, Albuguergue, Amia-
rille, Ancharage, PBaltimare, OColumbls,

E! Paso, Fert Worith, Henderssn, Hualch-
fnacn, La Fayelle, Litlie Rock, Longview,
Loz Angeles, 3acon, Madison, Meridian,
Monterey, New Britain, MNew Oeleans
kiahoma Cily, Rochesler fB3inn.), San
Lauls Qbivpo, Waro, Wichitn Falls.

............... 30.... .24

Bl MOA-TV .

HOLI TO: Akron, Ann Arbop, Atlants,
Biakersfield. Baltimors, Bangor, Haton
Rouge, BHaitle Cresk, Blrmingham, Bos-
ton, Buffzlo, Cincinnaetl, Clevelang, Co-
inmbin, Colonmpgs 00, Depver, Deiroll,
Dipllgs-Fort Worth, Dayvenport, Daytan,
El Paee, BElmira. Grand Ranpids, Hovston
Indianapalis, Kalamason, Lansing Lin-
ralp, Longview, Lubkock, Los Angeies,
Madizon, Milwaukee, Wew Orlcans, Okla-
homa City, Omalin, Phaenix. Providence,
Roche=ier, RHoecklord, 8t Joseph, Sagl-
naw, 52t Louis, Sas Antonio, ‘Ban Fran-

cinrn, Seaitle. Sprinzfield iMass. b, Ta-
comd, Tuiare, Washington.
Craig Kennesdy Criminalegist 30, .., g
DHst, . Lowls Weisg & Company
B TO: Austinm o Minn, Daliss-Pori

«Worth, Houwston, Los Angeles, Phitadei-

phis, Sen . Diftgo, San Francisco, San
Luls Obispo.
Fibes af Sefirey Jones .. __. ..o in
Dist, ; CBE Treievicion Film Sales
BOLD TO! Akblene, Albuguergues, Ama-

rillp, Awmelorage. Ann Arbor. Bingham-
fem, Buesian, Cedar HRapids, Colorado
Bprings, Columbia, Davenpari, Detroit,
Elmdra, Erie, Forl Dodge, Fofl Warlh,
Fresne, Grefnsbero, Henderson Honoalulna,
Hulehinson, Kansas City, Lz Vegas,
Lawton,  Lingein, Litkle Rock, Longview,
Lot Apgeles, Lubthock, Maecsn, Meridinm,
Madison, Mesa, Mobile, Monterey, Wew
Oirieans, Mew Hrlialn, Oklzhema ity
Bochester (Minn.' . Rome, 8t Louis, Sali
Lake ©Cily, Ban DMego, San Luls Oblspe,

Eants WRarbara, Schemeeigdy, Tolade,
Tueron, Ubica, Waco, Wichita Falls,
Fellow That Mam ... .. ... ... .......19
Dist.: MCA-TY
BORD ‘PO Akroen, Bakesefleld, Bulfals,
Eharleston, Elmirn, ¥l Pago, Longview,

Naihvilie, Boulh Bend, T"m”-ilnﬂmkwfﬁ
Dist.: Consolidaled Television Sales
EOLD TO: Awilene, Amariile, Anchorage,
Arheville, Bakersfieid, Baton Rﬁugaé-'
Begumont, Billings, Bolse, Beillngham,
Buffalo, Butte, Cambiridgs, Cedar Rapids,
Chambersburg, Charleston, Chicago, Cal-
orede EBprings, Columbia, Columbas
(Ga.), Dayten, Decatnr, Detroft, Duluth,
El Paso, Bimira, Festus, Fort Lauderdale,
Fort Bmith, Gresosharo, Greenville, Har-
risourg, Henderson, Holyvoke, Honabula,
Hriston, Jackscn, Johmstewn, Eansas
Qilyw, La Fayeite, Lanaing, Little Reock,
Longview, Lof Angeles, Louisville. Lub-
ok, Macon, Medison, Minticapoliz, Mo-
eile, Menrer, Monterey, Newporl Mews,
New York, Oshkosh, Panama Cily, Park-
ersure, Femeneals, Philadeiphia, Phee-
mix, Pittsburgh, Pocatello, Quoincy, Ha-
irgh, Remno, HRichmond, Rochester
iMlinn, ), Roecklord, St Pelersourg, San
Angelo, San Actonie, Scranfon, Sioux
City, Sleax Palls, Spokane. Bpringfield
ke ), Sieckisn, Tacoma, Tueson, Tu-
Inre, Ewin Falle, Washington, Wirhita

Faills, Yakima, Terk.

i H - [N -
DFut.: Tnited Television Programs

BOLE TO: Amarille, Austin, Bangor,

Birmingham, Brewnsslle, Bulfalo Chat-

tanocen, Chicapo, Colerado Springas, Co-

haerbia, Dallss-Fort “Worth, Decatur,
Brmver, Detrolt, El Pasp, Oreenville, Hon=
eluly, Heustan, Huatingten, Jackson,

Fawion, Linegn, Longview, Los &Angelen,
LEubbork, Memphis, Miaml, Minnespalis-
Bt Paul, Mobile, Nashville, Nernah, New
erirans, Mew York, Philadgelphia, Phos-
nlx, Providence, Fuehlo, Eochester,
iR, b, Racliester N ¥.1, San Pran-
vizeo, Beattle, Btoux Falls, Spokane, Tuc-
ean, Washington, Takima, Zanesyille. -
Bist.: United Televizion Programs
BOLD TO: Amarillo, Bellewills, Birming-
havy, Buffale, Challsneogn, Cincimnatl,
Cleveland, Columbus (0., Beiralt, Gal-
veston, Honolulw, Limecoln, Los Angeles,
Lubbock, Minneapolis-5t. TPaul, Mobile,
Muncie, MNefnan, New York, Phoenlx,
FParbln, Rochester +Minn. ), 5an Antonio,
Ean Franclzeg, Sloux ©ity. Sioux Palls,
Tacoms, Yakima.
Dist.: MCA-TV

EOLD TO; Akron, Aloogoergue, Altoonn,
Ackeville, Haltimore, Bangor, Bioomlng-
tem, Reston, Charlette, Chicagp, Cleve-
lapd, Celorsdo Eprings, Columbir, Dal-
las-Forl Werth, Denver, Delroit, El Pase,

Yygllie Prasreplor. ..

Clese-U'p

Maily News Heport | cee. B

NBC Weekly News Review ||

I58—Telenews Daily ... ...

Telenews Weekly Review |

UF Morvictane Newas

Going Filaces

Headlines en Parude ..., . ...

Look Photagmiz .. ....

Mavie Quick Quis ., .,

Thres Guesses ......

tealt, La Fryst:e " Luowkcck, Fiitsburgh
I’nwir_'r:'ure. Eawy Framelsee, Felesho, Yark.
Tanesvilie,
(T BT TR
Dieb.: Conselidated Felevision
S0LD TO: Abvilentr, Amarile; And
Asheville, Bakrisiteld, Batem .
Bestimopnt, Beibngham, Billngs,
Buffalo, Butte, Cemoridge, Cedar
Chambershurg Colerrde BEprings,
bus- iGa. ), Beeantur, Denyvr, Dueluth, B-
mira, Feslus, Feort Smith, Green .
Greenyille, Wartizhury, BEemieison,
yoke, Honolule, Housiow, Jehoalewn,
Hensgs by, Lo Favette, Lavsing, Litlle
Rock, Longview, Lim Angeles, Lowisviile
Macon, Madiyon, Mingrapeliz-Sf. Paul,
Mobtle, Monaree, Moeterey, Hewpaort
News, O=hbkbsh, Paeame Oily., Parkcors-
burg, PFeasacela, Fhormix, Piit=burgh,
Pocutelio, Quiney, Haleigh, Heno, Hooh

exter, Hoekford, St Peiersourg. San
Angeln, San Antonin, Baam Francisco,
Berantnn, Sloux Cilvy, Sioax Fall:, Spa-
kene, Springlield, Stockien, Taoems,
Tweson, Twlare, Twin Falls, Wichita
Palls. Yakima, Yark.

Srotland Yard . ... i PR

Dizt.: Duw Monl TY Fiim Sales
SOLD TO: Chichgp, Clneinnatl, Colorsdo
Bprings. Detrelt, Linesln, Labimock, MMon.
ireal, Rochexicer - «Minn b, San  Luis

Caippe. Toronto

News

T —

.................. P . EERN:
Dhsi.c Guald Flimss, Toe,
BOLDO TO; Lincoln Scranion, Tudsen

-Dails

Dist.: NBC Film Divizion
S50LD ToO: Ashiand, Hegumon!, Browns-
vitle, Clonelnnst!, Bayton, El Pasoe, Fargo,
Gadasden, Bunilizgton, Ingianapolis, Tapie

bk, hiiami, Minnespolis-B1 Panl. Mew
Orleans. Oshikosh, FPuoeblo, Rochesie:
iMinn.e, Roswell, Salings, Ban Angelioc.

San Diego, Ban Franclseo, Bloux Falls
Spokane, Tpooma, Fuesen, Tyler, Wiica
Wheeling, York, Youngstown,

o B Weekily
D¥ist ; NAC Flnm Division
S0LD T Albngueravs, Smariils, Ash-
Inpd, Beasmont, Belse, Bosion, Buffalo
Cherleston, Charlotte, Colorade Springs
Columble, Celumbns O, Decatur, Den-
ver, El Paso, Fresno, Gadsden, Goreoen
Any, (Greepshoro, Hatchimson, Jackfon
Johnstown, La Fayefle, Lawiew, Lima
Lincoln, Lubbock, Miami. Mobile, Pifls.
burglh, Partland «Op® ), Puehio, Baleigh

Rochester «Minn b, Roswell, 51, Peters-
hurg, Bali Lake Cily, Ban Angelo, San
Diegn, Schenectiady, Flaue Faliv, Suring
field iMoo, Taeoma, Tweren, Trisr
Wasitington, Wheellng, Wichitg Falls
Tork, Youngsiown.

News Adveminres for
Yoong Awerlea .., vee B Werkly

Dist.: Mtk Century-Fox
JOLD TO. Boston, Hallfale, Charlotle
Dralims, Detroft, Houwston, Kansas Cify,
Minneapshiz-81 Paol, Naxhville, New
Orleans, OQinahs, Roanoke, Rochester
iM, Y.bh, Ban Framoisen, ZEegtile.

18-15. Adaily
Det.: Telenews Praductioms ’
SOLD TO: Ames. Atlanta, Baltimore,
Bosten, Buffilo, Clocinnati, Cleveland,
Denver, Detroit, Doluth, Bl Paza, HEpris-
burg, Indianapoiis, Lancasier, Lublmack,
Milwaukee, MNew Britain, MNew Hawven,
New York, MNorfolk, Philadelphias, fari-
Innd, Providence, Pucilo, Rockford, Si.
Langls, Beattle, BSpringfi*ld (e ), Byra-
cuse, Toledo, Teeser, Waxhinglon, Wii-
mington, Youngelown

Lo 1G-28. Weekly
Disl.: Telenews Produetiong

S0LD TO: Amariilo, Uhkieage, Doluin, El

Paso, Hansas CEy, Louizville, Lebberl,

Milwaulkes, Omaha, Portland (Orey, Ba-

lelgh, Senitle, Spokane. Tolews, Wash-

inglon, Youngstown

e i%-2%. . Daily
Disk.: Unitéd Presz Movielone

SOLD TO: Beston, Charlesten (8. ),
Cambridge, Charlotte, Chicagp, Cleve-
Iand, Cotovade Springs, Dayton, Decatur,
Denver, Delreit, Fesims, Green Bay, Har-
rishurg, Havanea, MHendersen, Tolyele,
Houston, Jehocotown, Mapgas City, Lan-
sing, Los Amngeles, Wadlsow: Wemphis,
Mesa-Phernix; Mexico Oy, Minneapolls-
8t. Peul, Nashviile, New Orlemns, New
York, Oklahema €y, Ottawa, Peorla,
Pittaburgh, Richmemnd, Roehesier
iN. ¥.l. EBan Diego, Einta Darbara,

Schenectady, Spokane, Tasors, Toronto,
Tulsa,
town.

Washingten, Wheding, Youngs-

............. VR | TASRE. . |
Bial.: United Warld Frims

gﬁm T Amarille, Beifele Oklshoma
¥.

Dist.: United World Filma
SOLD TO: Phoenix.

e . | TR pd il ]
Dist.: United Televiston Programs
BOLD TO: Atlanta, Bakersfield, Colum-
bia, Duluth, Bamplten, Hutebipnsem, Lin-
coln, Los Angeles. Lubbpock. Minneapobis-
St. Pail, Monroe, Nampa, Pharnix, Port-
jand- Me), Horhester Mimn), Ban

Prancisco, Seattfe, Spokane, Twin Falls,
Takima,

(R - PE—

Dist,: WaHer Schwimmer Productions
SOLD TY: Boston, Brffale, Chicezo,
Colorado Springs, Denver, Deiredt, EI
Paso, Erle, Galvezton, Henolabl, Frdilan-
apalis, Jehnston, Lineain, Luobbock, Min-
neapplis, Monroe, New Qrleans; Philadel-
phia, Rosmoke, S5f, Lowiz, Ban Angelo,
Bpokane, Tuaeson, Waszhington,

PFrofescar Yes 'n" Mo .. ... . Hi .. .... M

Dist.: Screcn (Gems, Inc.
BOLE TO: Albpsgueryme, Amarille Ril-
lings, Butie, Colerrds Hprings. Hewstom,
Fensacols, Pheeniz, Portlapd (Ore),
Balt Lake City, Sam Diege. Bupokane,
Seattle, Tueson.
PT [1 F—
Dist.; 3dth Century-Fe
BOLD TO: Ames, Amartle, Builsle, In-
iianapaiiz, Kenesas City, Minmi, NazhviHes,
Oklahoma City, Piltsburgh, Poartlend
(Ore.l, Bichmond, Seaitle, Twisa.

Moo 08

Vou Tre Beleve ..o I
Dixt.: Fonndation Fiim Corperalion
S0LD TO: Chicage, Cleveland, Jouhims-
town, Les Angeles, Lubback, New Or-
leans, New York, Phitadelphie, Portlsmd

re.r,

N-Ameriran Game i
of the Week . r0veooe-s - _
Dist.: Consolldates Treievizion Goales
SOLD TO: Albuguergue, Amarillo. Asne-
ville, Bakersfield, Belleville, Chariciton
iS5, 0.1, Charleston (W. Ya.l Calimbia,
wlumbn:, Duyion, Denver, ﬁ!1lli. El
Paen, Fort Werth, Fresoo, Gulvesteon,
Harlingen, Honslulu, Johnslewn, Lam-
sing, Las Vegaa, Lawion, Labizock, Wao-
bile Monterey, Newpori News Panima
City, Pensaceln, Pillsburgh, FPuedlo,
l.hrm"_r, Hena, Sl Petersharg, B-ungn Har=
pari, Sehenreindy, Bpokone, Epringlieid
o). Tacoma, Tijuana, Tucsem, Yerk,
merican Sporfs oo ooaeoeees N | R I |
Dist.: Prockter Television Euterprines
SOLD TO; Milwaukes. N
ol the Experla. ... ,....0 & 1%
Dist_: Sterling Television Company

SOLD TO: Albuguergue, Builsio. Dallas-
vort Worth, Indlanapelis, L Faxetie,

i

vew  (Orleans, Oklahoma City, Pooria,

Roswell, Seattle e

SEE Fla]bnﬂcl 2 l‘.]tmilnu S - TR -
st = Berecn ; ;

:am,lsll T0: Buffelo, Duluth, Montresl

Bochester (Mion i, Wichita. i s

ipg Fleybeel . --.--000 0o
Mist.: Sereen Oeoms, INC
SOLD TO: Albuguergue, Anchorage, Hrl-

lingham, Billings, Boise, Butle, Cedar
H::-i:: Chice, Decatur, Little ark.
eptnhis, Milwaukee, Monireal Pensd-
rola-Panama City, Pittsbuargh, Frovi-

denee, San Jusn, Stockion, Tuesan, Wich-
ta, Fort Smith, Lawion, LoBgview.
ionble Flay With ¥ -

Durncher and DAy .....-
st : United Teievision Progreiis

aolLD TO: Amarilie, Chicage, Bullsla,
Depver, Grand Raplds, Hollvwood, Lan-
sugler, Muncie, Neemah, MNew Brl1laln
Pittsburgh, Providence, Puebic, Siouz
Falls, South Bend, SpoRane, Springlleld
ihio.h, Tacema.
"ameuns Fighls ¥From i x
Madison Square Garden. ...15
Dist : Do Mont TV Fiim Snbes
30LD T Buffslo, Denver, Fresno HA-
vana, Indignapolis, Louisville, ?u:!lnlm
(e Bt. Petersburg, Han Diega. 5in
Franclaco, Seaitls, Springlitid, rRiaes |
jeln® Fiaces With Gadsboui
Gaddis — Fishing e .
Dist.: Sterling Television Compan:n
zaLD TO: Amarille, Ann Arbor, Austip
Boston, Cineinnatl, Greensboro. Lircola.
siiami. Masheille, Mew York, Schenec-
tady, Seattle, Sloux Falis, Washington
York, Wichita Palls,

B

frantland Riee's Eportslighis. . B T i3
izt : Atlas Televislan Corporalicem
goLD TO: Atlantie City, Caiumhia,

3. C.), Roeanoke, i b
Ringaide With the Rasslers.....a%.. - 2
Dist.: Consolidated Television Sales
a0LD TO: Abllene, Amarillo, Anchorage,
Ashevilie, Bakersfield, Baton Rauge,
Aeaumont, Belllngham, Billings, BDoise
Brownsville, Buffale, Butie, Chambers-
burg, Charlesten 15, C.), Chicago, Cole-
pade Springs, Columbus (0.1, Coliimbus,
iGa. 1, Dallas-Fort Worth, Dm!ﬁhIT.: D=
ver, Detroit, Duluth, El Paae, Eimjrn,
Feslys, Fort Lauderdale, Fori Bmith,
Green Bay, Greepsborn, Greenvilie, Har-
plsburg, Henderson, Honoluiu, Huniing-
topn, Kanans City, La Fayeile, Las Vegas,
Litile Hock, neeln, Longview, Louls-
ville, Lubbock, Macon, Modlson, Minne-
apolis, Mobile, Monroe, Montercy, New-
pbrt News, Oklahoma Clty, Omahs. Oshe
kosh, PRrkersbu PW. Ve, Peoris,
Bhoenix, Pitlsburgh, Pocatella, Portiand
Ore.}, Pueblo, Raleigh, Reno, Roancke,
Rochester, (Mlnn.), Rockford, BSsera-
mento, 8. Petersburg, San Augelo, San
Prapoisco, Seranton, Stoux City, al:u:ax
Falls, Bpokane, Holyeke, Bpringfield,
iMo.), Syrmcuse, Tacoma, Tiivana,
Tucson, Tulare, Twin Falls, Tyler, Wich-

fta Palls, Yakima.

Mallir DREbE ... voiasssins Mg
D=t TV Expioitations
gOLD TO: Alsuguergue, Brownavilie,

Bsffale, Cambridge, Colorade Bprings,
Holvoke, Kansag lgltt:. La Fayeite, Min-
neapolis-8t. Paul, Monree, Muncie, Okln-
homs City, Omzha, Pittsburgh, Roanoke,
Eouth Bend, Tualsa.

Sporta om Parade ........-.. | IR |

THEt.; Sterling Television Comueny

golD TO: Allanta, Hansis City Mo},
La Fayeite, Mitwaukee, Moblle, New
Britain, New Castls, New Tork, Puehlo,
Richmond, FRechester (N, Y.b. South
Brnd, Wichiia Falls, York.

Sports Spedlight ............. vae . 8
Dist.: Tel Ra Productions
g0LD TO: Baton WRouge, Dailas-Fort

Worth, Haveana, Honololy, Houslen, In-
dinnapolls, Los Angeles, Hew Orleans,
Morfolk, Providence, Richmond, Roanoke,
Bf. Louls, Sam Antonie, Springfieid
iMass. 1, Tulsa.
Sporisohaler . .......icoieoaen
Dist.: United Warld Films

8OLD TO: Atlantn, Gaiveston, Lubhock,
Wiaml.
fpertimans Clob ...... j | R . 52

Dzt : Byndlcated TV Films
EOLD TO: Ann Arbor, Binghambon, Bir-
mingham, Buffalo, Cleveland, Columbda,
Dailas-Mort Warth, Dayton, Eb PI._HI. El=
milra, Greensboro, Houston, Huntipglon,
La Fayette, Milwaukee, Oklahoma Cily,
Philadelphia. Portland {(Ore), Provi-
dence, Bi. Louis, San Antento, Seslile,
Holyoke, Wichita Falls, York. .

Telesports DHgest ..., ....coc... a9, .. 1%

Dist.: Dnited Artizts Television

SOLD TO: Deaver, Huntinpton, Limecin,

Loulsville, San Diege, South Bend,
Youngstown.
This Week In Sperts ... ... . .16 . Weekly

Dist.: Telenewa Productlons
BOLD TO: Amariilo, Binghamion, Bir-
mingham, Bosion, Bulfalo, Chirage, Cel-
srado Springs, Dallaa-Fort Worih, Da-
Imth, EI Paso, Jobnstown, Loualivilie,
Labbock, Memphls, MNerfolk, Oklzhoma
City, Phitsdeiphiz, Preovidemee, Raloigh,
Richmond, 8t. Louls, Schenectady, Syrs-
cuse, Youngsiown.
Wreslling Frem Hollywood ... &8 Wechly
Dist.; Paramount TV Praducilons
BEQOLD TO: Allentows, Atlanti, Aud=bin
iTex.), Charlotte, Cleveland, Dallas-Fort

Worth, Davenport, Detroit, Ef  Paso,
Grand Raplde, Harrlsburg, Henolulu,
Houston, Jackson, Lancaster, Lawton,

iOkia.), Los Angeles, Laugisvilie. Lymch-

—AAN americanradiohistory com

A'mwhey G-Mem .. .

Dilst o &iy Te'svizion Productlots
anLD T0; Biliimore, Boston, Chicage,
Cinelonetl, Cleveland, Columsls 0.0
Deiralt, Los Anpreles, New York, Phils-
delphin, Ban Franclsce, Washinglon.

T ERE Cities Omnly Ti=ted b
. | CRRTRE

D=l . United Arvciste Television
SOLD TO: Akran, Amarilie, Atlamia,
Baulan, Cincinnati, Colombus 0.), Dal-
Te=-Fort Wazrthn, Decaiur, Dulaik, Hari-
faret, HFousion, Iodiannapolis, Kansas
Gity, Lineeln, Tauisville, Memphis, Min-

reapeliz-S4 Panl, Nasheijie, New York,
1. Jaseph, 3. Touwis, Springfield, (Moo,
Toledo, Wichita Falls,

¥Fhe Genre Apiry Bhow Mo i

DMt . CHS Trelevislon Film Sales
20LD TO: Ablleme, Alioona,
Aprherage, Awstin Tex), Awsin
iMinn.). Bakerafisld, Baltimore, Bangor.
Batpn Rouge, Beaumonf, Binghamtam,
Blrmingham, Bolse, Boesten, Cedar RHape
b=,  Charlatte, Chivaga, Ciwrinneii,
Clevelansd, Colorvado Bprings, Columbos
i, Denyver, Detreit, Elmirs. ET Paso,
Erie, Fort Daodge., Fert Waerth, Frezno,
fireem Bay, Harrizburg, Hendersan, Hon-
olulu, Inmdlanepolts, Juchson. Jarkeon-
rville, Walamaeen, Lansing, Lass WYegas,
Limg, Little Ropek, Longview, Loz  An-
geles, Labbhock, Mocen, Madison, Merid-
jan, Milveuker, Minnrzpelis, MMonterey
New York, Okinhoma Clly, Philadeiphia,
Fhoenix, Piitsbuorgh, Portland Qre.,
Pravidenes Rounoke, Rochester Minm.),
Bockiord, Raock T=land, Bi. Jeseph, 5t
Petorshurg, Swil Lake Cily, Sap Dispgo,
Ban Lula Oblspo, Santa Barbara. Se-
atlle, Bilaux Cliv, Sinux Falls, Bouth
Bepd, Slockion, Syracose, Taleda, Tuc-
=om, Waeeo Washington, Wichita Falls,

Takima,
Hapalong Casecidy .., ..... - | b
Dist : NBC Film Division
ZOLD TS Albhoguerque, Atlants, Bak-

ersfield, Baltimore, Baton Rouge, Bing-
hamion, Bosten, BEulfalo, Charlfotie, Chi-
g, Cincinnatl, Cleveland, Columbls,
Columbus 10,1, Dailles-Forl Worth, Dav-
enapart, Davion, Detroit, Erie, Parage.
Fresnp, Grand Raplids, Greenshoro, Hol-
lywood, Juckzonville, Juhnsipen, Eansap
City, Lakeland, Louisville, Memphis, Mi-
ami, Milwaukee, Monroe, Mazhville, New
Haven, Wew Orleama, Hew York, Neorfolk,
Oklahoma City, Orlande, Philadelphla,
Phoenix., Pitlzsburgh, Providence, Roch-
ester ibdinm., 5t. Louis, Salt Lake
City. Si. Paul, 3on A].'lgelﬂ 1Tex 1, Han
Antonle, Snn Franci=ea, San Luia Oblapa,

Plugs and

United Artists Television re-

cently completed arrangements
for a premium program on the
"Cowboy G-Men"” series. The dis-
tributor has arranged with manu-
[acturers for the order of 18 dif-
ferent ilems, some of them self-
liguidating and some for give-
away., UA-TV at thiz writing was
awailting word from its field men
as to which of the show's sponsors
wanted to order any of the mer-
chandise,

Thiz premium program Wwas

worked out by Max Weinherg,
UA-TV's
Weinberg's experience with mer-
chandize promotions poes back to
the years he headed distribution
aof Metro-Goldwyn-Mayer's short
subjects. He inaugurated the mer-
chandise licensing on the “Tom
and Jerry" cartoons.

promotion manager.

Weinberg recently pointed out

to this reporter that the term
‘merchandise,”
gain greater and greater currency
in the trade every day, actually
can refer to four different and
distinct tyvpes of promotions.

which seems to

Since the term will be used

with great frequency in future in-
stallments of this column, it will
be useful to outline this distine-
tion here and now.

There is first of all the mer-

that is oquite

A refinement of the merchan-

dise tie-in is- merchandise licens-
ing. Whereas the pay off for the
tie-in
pay-off for
money. A licensing arrangement
iz one in which the owner of a
show gives permission to manu-
facturers to attach the name of
the show or its characters to an
item
usually 3 per cent of the billing
price less discounts and less re-
turns.

is only in publicity, the

icensing is in hard

in return for a rovalty,

Obviously, to get the manufac-

turer to pay for the use of a char-
acter the character must
enocrmous appeal; it must have an
audience. Yet there 15 at least one
instance in the TV film business
in which & merchandise licensing

have

amaritie. |
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Wilrsimgion, Tork, Yakims, Tewmgntaww, E'mira, Fresne, Fartfood, Houston  in- berp.  Misuespo’fa-21, Paul, N=chaville Sehemeetady, Bealtle, Epokane, Syik-
dewerite diangpells, Einsgs il Einenin, Leong- & n Karfolk, Phi'sdeipbia. Porlland (Ore), ritke, Tewrde, Foize, Washiaptas,
iy aperileam Purn Bagee .. 08, ... .9 view, Los Angeles. Lugorck, Migneeno s- I{Eh In“s covbdenee, Richwond, Rosnoke. Ssib | popaiemg Cumsldy ............. 88, .. ..
Diel,: Vrited Teevis'rn ProvaDie S5t Paul, Muncie, Nashyifle, Kew Britaln, Lake ©ilr, Talss, Db NBED Pilw Divisian
BT Ty T Amesio, Thieape, CeloTsdn Yrw Oplesuy, New York, Othewe, Feozis, SOLED T Amarilio, &shland, Baten
Hyrinpe, Colvmhis Cobgmbus 0L, Dal- Philadelphia, Phernix; Filtsshwipk, Port- —— - Bouge, Branmont, Weler, Sharlsstoas,
wme, Brpeer, Dha'wth, Farge. Honotalo, lant ¢0ve.s, Proobienes, Reading, Hoch Celormde Sprirgs, Derzfur, Denyer, El
Fres I Longview, Lubbock Weopile WHee- ester oM nnmo, Suv Biepe. San Fram- w Elrrn Pren, Farge, Feeann, Gaduden, Galves-
nsh, Proils, Paeblo, Rognaks, Rochester visco, Sentile, Soulh Bemb, Springfield i 15 1= P ! tem, Green Bay, Hencin'm. Hutekinoon,
1Y, Reswe']l, B5n Franr'sco, Esattle Tacoma, Toree'oc, Weshingfon Yuma, | Fible “'I"'""“ Sinn Pilme . COTRSralion Lawton, Linee'm, FLubleck, Madison,
!l?'.r:m iby, Sleux Fe'ls, Spakane, Spring- Wilkes-Farre, E&E}'ﬁﬂ&’ﬂﬂ“ﬂ‘rﬁﬁ; ¥ l.l'-umlil;' Mepree, OsbEesin Portland
Flell 1 Me. 1 Teel the Vietim T e I i ' e g \ iOre1, Pueblo, Raielgh, Reacing, Rea-
‘Jlg rﬂilnn:j::ilgtr1jéjrn Ernlﬂ'i.-:lis'“# Diut, . SCEMN. e ien Comeny hl":;:tl E;;l:?:.lptrr';mhim : e merkg:OMNEE, SSgiea P‘HME' S
kot i | Jerieln L @ Tg* o LB o B ' r ; 1 Lt HE
SOLD TO:! Akron Alwousrqws, Attoona | CoLD T0: Athants, Dailas, Denver, DS oo b p0: Phornix, Rosnoke, Tueson | cises Kid . ] R oh Tt

Springfleld Mo.), Tuecon, Tyvier, Wheels
ing. Wiekhita Falls, Tork, ¥Feungsiown
The Ramge Rider .......... | w
Dist.: ©BS Televizion Fiim Bales
SOLD TO: Akilepxe, Albpguergue, Aria-
rittn, Atlants, Awustin  Fex ), Bakers-
fiald, Bangoer, Baton Rouge, Bfaukmant,
Boian, Chire., Cedar Raplds, Cleveand,
Calorade Springs, Columbis, Dabla:-Feoii
Warth, Davenport, Payiss, Denver, De-
trgit, Bl Pase, Ferge, Feri Dedgse,
Fresnn, Grand Rapids, ©Green Bar,
Cireenboro, Weadersnm, Femolelu, Huleh-
ingon, Jackeon, Kaizmaxon, Lansing, Las
Vegas, Lawian, Lima, Little Reck, Lang-
wlew, Les Angeles, Lubbork, Marowm,
Madison, Magsitlon, Mreimphis, Merldlam,
Miam!, MHwasker, Minneapo'iz-8t, Paul,
Monterey, New. Britain, New Orleans,
Omaha, FPhesnlr, Piftshorgh., Perlland
e, |, Partland (Ore.), Providence, Boch-
eiler Minn.). Sacramemie, BSaginaw,
Bt. Joseph, Sallnas, Bait Lake Cily, Ban
Disgo, San Lula Oklrpo. Sam Francisoo,
Zantx Bearbara, Segitle, Bioux OCily,
Bigwx Falls, Souih BHend, Springficld
iMats. i, Sterklan, Tucson, Wace, Wash-
bpton, Wheeling, Wichita Falls, Tekima,
Zanesville,
Tales of Famous Outlaws .. .. b . ... s
Digk.: Wesfern Adventure Progiucilons
SOLD TO: Los Apgceles, Wew Orleans,

Phlladelphia, San Francisco.

Feminine Toweh ... ............ B TR |
Dist.: Steriing Televizilon Company
SOLD TO: Charlotte, Grernsopro. Jeack=

son, Tachma,

For the Ladies . ............... 15. . S
Dist.: Sterling Televizion Company
SOLD TO: Ecrenton, Huntinpton, Huol=

chingon.
Feminine Angle . .......... .. e ......48
Dist,; Upited Artiais Television
B0LD TO: Banta Barbsi.
The LA Pelmer Show . ...... .15 . ..... 08
Dikt,: NBOC Film Divislon
EOLD TO Ashland, Thivugo, Decator,
Fargn, Heonoluls, Kan=as CQitly, Lawian,
Léinenin, Madizon, New York, Philadel-
phia, BSain Angels, Seattle, Enringlicld

- By GENE PLOTNIK

iMass,l, Tueson, Wheeling, York,
Youngslown,

Premiums

| program was launched before the
show hit the air. Thal was on
“*Rocky Jones, Space Ranger,”
produced by Roland Reed and
now being distributed by United
Television Programs. Another un-
usual instance of licensing is on
“The Merry Mailman,"” a show on
WOR-TV, New York, only, which
has licensed items for national
distribution. There are now plans
lafoot 1o film “Mailman” for na-
‘tional syndication. In deals such
as this, the merchandise in effect
pre-sells the show, We'll go fur-
ther into such deals i a future
column.

Weinberg pointed out that li-
censing has been confined to titles
of kiddie appeal. “It is all based
on the whimsicalily of kids,” he
salid,

Weinberg claims that licensing
of adult preduclis never has
proved successful, Adults simply
are not persuaded to buy an ar-
ticle of clothing or a household
itern by its identification with
their favorite movie or TV char-
acter. For instance, the legil hit,
“South Pacifie,”” tried it with a
wallpaper design, and it flopped.
That is, the wallpaper did.

A third type of “merchandise”
is the premium, whieh is pro-

chandise tie-in, a standard form |moted for and by the advertiser,
of exploitation
closely related to the advertising
endorsement, This is an arrange- | pr
ment by which the name of a
show or its star is attached to a
commodity in its display in the
stores or in its ads or both. The
theory is that the promotion of
the article will plug the show,
and conversely, the show title
will boost the sale of the article.

EThe custormer oblaing the pre-
ymium by buying the advertiser's
aoduct. In some eases the cus-
ltnm&r gets the premium free; in
Inther cases he gets it for a price
'that will cover the cost to the ad-
vertiser, in which case it is called
“self-liguidating.”

The fourth type of merchandis-
img promotien censisis of "point-
of-sale” displays. These push the
advertiser's product in the stores,
playing up the {itle and charac-
ters of the show he spensors. Sta-
tions and networks have been go-
ing in for more and more of this
tvpe of promotion support for
their advertisers in recent years,
and more and more film syndi-
'cators are now getting into it.

Here are some of the premium
items that UA-TV is making
available to “Cowboy G-Men”
sponsors, all of them with Pat
\Gallagher (Russ Hayden) and
Stoney {Jackie Ceogan} promi-
nently displayed: T-shirt, hat,
cowboy boet ring, sun watch,
humming lariat, membership and
trading cards, 3-D viewer, lapel
button, plastic charms, bang gun,
mazk, badge and key chain.
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mMerclmmlise Holds
Key to Film Success

By CARL M. STANTON,
Director, NBC Film Division

It is a matter of public record
that television film programs of
the finest quality can attract large
and loval audiences. Outstanding
programs like “Badge 714" (seen
on the NBC-TV network as
“Dragnet”), "Victory at Sea" and
“Douglas Fairbanks Jr. Presents"
can do much to raise the stand-
ards of television programing
thruout the coun — cause
such film series, offered for syn-
dication, can fill prime local pro-
gram hours with entertainment
and information of a kind not
available thru local origination.

In order to crystallize such a
pattern, however, it iz essential
to establish a record of success
for the local advertiser who in-
vests his money in a syndicated
film series. The program may be
of the finest quagt]y. widely aec-
claimed by the tics and the
major award committees; the rat-
ings may be Himalavan; the com-
mercials may be tastefully pro-
duced. And wyet the sponsor's
product may not attain the an-
ticipated sales volume.

Various Scapegoats

When such a situation occurs
{and it can, and does, both with
syndicated and network advertis-
ers), the sapes of the industry se-
leet various scapegoats: the pro-
gram was too cerebral; in its
particular time spot the series ap-
pealed to the wrong audience for
the_: sponsor's product; the compe-
tition was too keen (vet the rating
figures may show otherwise); the
commerclals were weak, etc.

What the sages may often over-
look is an ingredient vital to the
success of the program from the
advertiser’s point of view: mer-
chandising. Improper merchan-
dising, or the lack of merchandis-
ing, can be a major cause for the
SpONsor's woes,

“A television }IJ_‘IJ'u ram must be
more than a ve '::.FE for a com-
mercial,” Allen Billingsley, presi-
dent of Fuller and Smith & Ross,
said recently. “It must be a
springboard for merchandising
and sales."” It takes more than
advertising impressions, Billings-
ley continued, to get the full use
of television. Merchandising, he
pointed out, translates advertis-
ing dollars into dealers’ inven-
tories and sales.

TV Film
Guest of the Week

_‘ﬂ B

CARL STANTON

A rounded background in radie,
TV aond advertising agency broad-
cast work hos given Carl Stanton
varied sxperience now sarving him
im good steod o3 director of tha
NAC Film Division, reporting directly
te Robert W. Sarncff, veepes in
charge of the Division. A Califor-
mion and groducte of Stenford,
Stanten got his foot in the broad-
costing deor via Seors-Roebuck's
sarly rodie sfferts. In 1934 ha
moved infe the ogency field with
Lord & Thomas' Hollywood office,
for whem, as preducer-direcior, he
handled preduction of such stanzas
as “Amos 'n" Andy,” “Lum ‘n’
Abner,” the Bob Hope show and
others. After transferring to New
York in 193% ha supervised pro-
duction of “Hit Parade,” the Kay
Kyser show and “iInformotion
Pleose.” Whon LAT became Foote,
Cone & Belding, Stanton tock over
as radio director.

Stanton later was radio chief at
Dancer - Fitzgerald - Semple ond
shifted ta NEC in 1949 as director
of the TV talent and new progroms
dip:lri'mllni. With the integration
of NBC's AM and TV webs in 1952,
he become naolional TV program
manoger ond waos mode director
of the new film division in March,
1953.

Altho all advertisers have dif-
ferent local and regional mer-
chandising problems, the fact re-
mains that the advertiser must
use intelligent merchandising aids
in order to obtain the greatest
dividends for his TV film dol-
lar. Effective merchandising tech-
nigues capture the attention of
the retailer and the consumer,
alike, and result in increased sales
for the product advertised.

Every day new proof of in-
creased sales as a result of intel-
ligent merchandising comes to
light. A food distributor in Con-
necticut, for instance, wrote about
an B30 per cent increase in sales
of a specific product over a nor-
mal week; another product rose
to 370 per cent above normal,
while still another reached 78
per cent.

NBC Deparitment

What the NBC network mer-
chandising department is doing
on a national scale, the NBC Film
Division is now in a position to do
on a local or regional level., Fred
N. Dodge, director of merchandis-
ing for the NBC radio and televi-
gsion networks, predicates his ef-
forts on the theory that while the
consumer may have been sold on
a specific product by the televi-
sion program he has seen, mer-
chandising is essential to sell the
retail outlet on the power of tele-
vision. After months of study,
planning, preparation and testing,
the NBC Film Division now
makes available a complete mer-
chandising campaign to the local
advertiser.

The merchandising tools, prod-
ucts of the practical experience of
the Grey Advertising Agency and
of the Division's advertising man-
ager, Jay Smolin, are designed to
make NBC Film Division proper-
ties streamlined selling vehicles
for any local or regional adver-
tiser.

Promotion Ideas

The merchandising materials
range from comprehensive sug-
gestions for the conduct of sales
meetings and the stimulation of
retail outlets to bottle-cap dis-
plays and truck-bumper stream-
ers. No detail of local merchan-
dising—whether it be physical or
psychological — has n over-
looked. Behind all this equip-
ment is our realization that the
sponsor must follow thru at the
point of sale in order to reap the
full benefit of his advertising
dollar.

The goal and policy of the NBC

‘BIG TOWN'

Lever Sad
On Mix-Up

In Re-Runs

NEW YORK, Oct. 1T.—Lever
Brothers this week was slightly
unhappy over the mix-up here in
the scheduling of re-runs of its
“"Big Town" series. Under the
name of “City Assignment,” the
re-runs of the series, sponsored
by the Vitamin Corporation of
America, presented a story about
drunken driving on Tuesday (6)
over WABD here,

The same story was presented
two weeks later on “Big Town,”
Thursday (15), via the CBS-
TV network. Lever Brothers, of
course, is uging occasional old
films to the estimated proportion
of one oldie to four new shows
on its network presentation of the
property. There did not seem to
be any agency check on the re-
run series, which is the reason for
the repeat on the network.

‘Paul-Ford’ Show
To Bow Mon. 19

NEW YORK, Oct. 17. — “Les
Paul and Mary Ford at Home,"”
a new five-minute film series
being sponsored by Listerine anti-
enzyme tooth paste, will make its
bow Monday (19), a week later
than originally scheduled. The
delay was reportedly caused by
difficulties in clearing stations, a
process that is still going on.

Listerine's agency, Lambert &
Feaseley, is shooting for 25 mar-
kets for the time being, with the
expectation that more stations
will be added after January 1.
In New York, the strip show has
been slotted on WABC-TV, T:10
p.m., across the board.

Film Division, -stated recently by
its vice-president, Robert W. Sar-
noff, is to provide local stations
and advertisers with the finest

i kind of film series in order to

help raise the level of television
programing thruout the country.
To meet and maintain these high
standards, the local advertiser
must be convinced of the com-
mercial feasihllit‘y of fine pro-
graming. On a firm foundation
of merchandising support and
sales proof—implemented by the
tools now available to the local
advertiser — a permanent siruc-
ture of fine film programing can
be erected.

® JV Station Film Buyers Pick

A weekly scrvey of station film buyers’ selections of the most outstand-

ing th. :rical and non-theatrical films shown on their stations last week.

Theatrica® distributors and original release date of the (llm has been

idded where avallable. For

address of television distribuior write The

Billbpard, TY Film Department.
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CHAMPAGNE FOR CAESAR (Universal 19500 .. veessssnnnsnssssssss wsssssComet TV

POT OF GOLD (Usnited Artists 19417 ... creienaansnes
TEXAS, BROOKLYN AND HEAVEMN (United Artista 1948).....

v ensensCommonwealth TV
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Syndicated Pix ARB
Multi-City Ratings

The following chart lists the American Research Bureau's ratings
for syndicated film series showing the second week of September in
one-third of the cities surveyed individually by ARB. The complete
study, listing a'l cities surveyed, is published over a three-week period,

The program titl»s are arranged according to category and as
they appear in the rating books—no rank order has been attempted.

For further information on distributorship, number of sets in
market, running time, etc., please refer to The Billboard's complete
CATEGOR. BY CATEGORY summary chart, which appears once
evVery Iil.'rur weeks following this cycle.

For further information on audience size and breakdowr the
reader should ccnsult the American Research Bureau, National Press
Building, Washington 4; 516 Fifth Avenue, New York: P. O. Box 6934,
Los Angeles 22,
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ARRB
TITLE OF SHOW CATEGUORY STATTON-UDAYS-TIME RATING
Junior Cross Reads .........Child ....... WAAM—5 —9:45-10:00 a.m.....000... 0.4
Life of Riley .........cooov..Comedy .... WBAL—F.—B:30-900 ........00000... 133
Favorite Sory .............. Drama wos JWBAL—M —10:30-11:00 ....,..cc.... 131
Douglas Fairbanks Preseats, . .Droma ...... WBAL—S5. —10:30-11:00 .......0000...20.4
Boston Blackie .............. Mysiery ..... WBAL—W.—10:30-11:00 .............21.5
Telenews Dally .........;cc..News cooueo . WBAL—M. to F.—6:d57:00....... .. 1.4
Baseball Hall of Fame ........5pors ...... WAAM—Su— 105000 oot rinennnes iy
l'l' Hlﬂll:h --.---.--|--||-!li-l5m'u ------- W.H.AM-—M.—-H]:-IS-II‘.N e i e ‘."
Roller Derby ... .......c....Spocts . ..., . WAAM—T.—0:00-0:30 .......0000... 4.3
Baschall Hall of Fame ........S5ports ... . WAAM—W_ —10:4%-101:00 .....o0vue.. 6.5
c‘k‘ ll‘ dgbEdrdd FiRRddbdma w“ld irii-i---lwnM-_"Tr‘_'T:m'T:m -a..-.--a----a.--]'il
Gene Awlry . ......ocvcvnnves-Wesh, L Loue, WMAR—T. —8:00-8:30 ....ovvuursensen .0
Hopalong Casmsldy ...........West, ....... WBAL—5—5:30-68:00 ....00cvivieess. T
Wikd Bill Hichoek ......ccon.-Wesl .. ..... WBAL—S —T:00-7T'M  ...ovriscenens-.217

n“““'ht J““:I"r lllllllll A-:h'-. -.”uu.wn'ﬂﬂ—Th.—ﬂ:]-ﬂ-ﬂ':m e R o o -!.‘
Focelgn Infrigue ..... 0000000 Adv. .ieenn o WNBQ—Th—5:30-10:00 . ..covvueunnns 10.7
ILed Three Lives ... ..vovvue AdV.  sypeens WEKB—Th.—9:30-10:00 ...oinveanssnes B3
Danperons Assipmnment ........ Adv. ...... WBEB F 0031 ... ..eecannees AB
“I:H Tﬂl:! .--.--r--r-.ii-i-l.l-inﬁ.d"- p.1...+.W'BHB—F.—?:3ﬂ*1.ﬂ:m BE R R . Jrl
Abboti and Costello . ...con. Comedy ..... WBEB—5u,—5:00-5:30 ......c0000:0. 135S
Victory af Sea ..., c.ooaeeDocum.  ..aas WNBOQ—5u,—%; 30-10:00 P ALY
Play of ihe Week ... ..cowvoDrama  ...uas WiGN—T.—9:00-9:30 54
Crown Thealer .....ccoveaee DFAMA ... SWEBEB—T.—10:00-10: 20 135
Invilatios Plavhosse ..........Dromwse ... JVBEB—W —R:M0-B:45 ... ciseinnnaan 10
Favoriie Siory .......cove0... 00FAMA ..., JVBREM—F.—9:00-10:00 . ...covcancs- ha
0ld American Barn Dance . ... Music ... WON =W —=E0LE:30 . .....ic000i0a.. 28
I*- '"If I.I- .r...............Mf-‘tfr’ a,---WBEE—T.—Iﬂ:Jﬂ-”:m -ullll-lllil-ll-lll-T
Bosten Blackie .........00...Mystery ... WON—Th.—%30-10:00 ......co000... 100
', P. Movietone MNews ... .. oMews Ll JWOEN—M. 0 F.—86:3-6:45% .. ..0c000s 2.4
L. P. Moviefone News .......News ....... WON—M. 11011345 ... i iieinnnaas 14
Movie Quick Qulz .. .....,...00z ........ WBEB—=M. o F=2:00-2:15 ..oovvnee D=
Ringside With Fasslers. ... ... 3P0 cocniea WON—=T —§:00-%:00 ....0ooo0060mise: LB
Wild Bill Hickoek ....cconee-WEIL  cooaens WBEKB-—Su.—1:3-2:00 ..ivoneessnisall:l
EI-“' ‘-H ........ +|++li--|l!la-w='- !!!ll!lw-nu_su-_!:m"::m 1-!--|l|-!--!ll|I-II-III'Jl
E’“I -l‘-'lr, T‘I'-'l llllllll-lil-w“L !!l-i-!l-WEHH—\I“-_S'm:m FERERREERE RS R ’-'.
Hopalong Cassldy ...ovvsses-WEL oy 0as . WBEB—T.—5:30-5:00 ... v0ussrsees 13
Gene ABIFY . ..ccrssrsnsnmmns Wesk  .ovsuns WBBM—T.—T7:00-T:M . .covvvvsnvsnns T8
NEW YORK "7 STATIONS |

China Smith .......cc0cciuna Adv. ..oeenr  WABC—W. —B:30-0:00 . ...veivnnuwaess L5
Forclgn Tmirlgwe . ......cc0u. Adv avieea WHBT—Th—=10:30=-11:00 ......000...259
Ramar of the Jungle ........ Adv. hieene - WPIX=F—6:00-6:3 .....c0606i0esse 2l
Dangerous Assignmenl ...... AdY, ciaasass WOR—S.—9:009:30 ....covenvnannins 4.1
Lie of Rber ...... sanssnssssomedy oo WNBT—F.—8:30-9:00 .,.... e 1.8
March of Time .........s es HOCUM.  ...a-. WHNAT—F. —T:0T:30 ....cocccasrsas 6.1
Favorlie S0y . ....coeeeaess Dama ..... WHNBT—M.— 10301000 ...civeneanes 164
Pulse of the City ......c0000 Drama ,.....WABD—T,—7:45-8:00 ....coicnnnnne.- B3
Doug. Fairbanks Presents ....Drama . .... . WHBT—W.—103-1L00 . ..ovneesee..241
I'Iﬂ-l" H thr {:HI --i-i-ii-ler]'ﬂtr:' ----- WhED—F.-—E:m:M BEa B e BB AR EEE &R 1-.
Boston Blackie.....oonveenenn Mystery ..., WABD—P.—9:30-10:00 . ....vvnnnsnes T4
Telenews Daily .......000s W iNEWE L isiaes WABC—M. o0 F.—5:30-5:45% ., ...00.. 0.5
U. P. Movietone News ..... News ...... WPIX=M.-T.Th.F,=<T:00-T:15 ........ LB
U. . Movictone MNews ...... News  ...eee WPIX—M.-T.-Th—10:30-10:45 ...cce.. L3
Madison Sqguare Garden .....5pors ,..... . WABC—Th.—%:00-%:30 .. ...ce0uenee. B3
Baseball Hall of Fame .,.,..5000M8 ... WABD—Th—T:45-8:00 . ...iussnnnsss LB
Baseball Hall of Fame ..... HPOTS L eaass s WHNBT—5.—11:00-11:13 am sossrsiis .9
Madison 5q. Guardem

Hightighis . ....coonnsnnns CSPOMS Laeeae WARC—5.—H:30-9:00 . ... .ovevinnrans. B3
cﬂ'lhﬂj' G-:\IHI EomEEEEEEEE S pwﬂﬂ. TEE N r-“lle_s'-'m-_j:ml:m EE B A EEE R EEE B 1--‘
Gene Aulrr . ...oovssssrmss - WESL  cousns  WOBS—T —B00-B:30 ...ovivvinnsnessa Tl
Hﬂiﬂ.‘ﬂ- Eliﬂlﬂr llln-ll'llll-l-w:lL l-r-il-wHBT_'s-_ﬁ:m:hm !Illl'l'lll'-ll'l1-rr-I=lT
cjun Hld ---------- EREERSEE w:st— -|r-iI-.“IrqE]-_.'i-t.'-_ﬁ:m}-ﬁﬂlm FEAF RS EE RS ‘-5

PHILADELPHIA

veens 1Y Exploitation

DRAMA
BEYOND TOMORROW (REQ 1940 . ......ccciaeusssnsassssssossnanss Atlaniic TV
SORSICAN BROTHERS (United Artists 1941) ,.... sesansss1 ¥ Programs of America
COUNT OF MONTE CRISTO (United Artists 1934) ...... wesssssAMOW Productions
CHEERS FOR “4I55 BISHOP (United Artists 1941 cossenmnnsssssnsannanns Major TV
ETERENALLY YOUR™ (Unflted Artists 1939) ..vvvevsvnmennmnesnnssy - nlasterpicce
FOREVER AND A DAY (RKOQ 1943) ..... tissssbsssesamnssssss e oombined-Korda
THE G“EAT Jﬂ'"H l.u {Uﬂl!:d Ariisls 1945]‘ ---------- ii-iillilt-lt--llﬁlmti: T“II
HOUSE ACRDSS THE BAY (United Artista 19400 ...coveensnaascsnssnnas-ss: MPTV
JOHNMY OME-EYE (United Artists 19500 . .uwesvnestnnnannssssnnnsins Quality TV
THE LONG NIGHT (BEO 1%7) ....uceiisecisssansasssanan George Bagnall assoc,
LONG VOYAGE HOME (United Artists 19400 . .cossnsssisssssrsisssnsinsss SMPTV
MAN FROM FRISCO (Republic 1944) .. ....cvvvnnnnssssss-Hollywood TV Service
MAN OF CONQUEST (Republic 1939} ........cccvvssnsness..Hollywood TV Service
MOOMN AND SIXPENCE ([(United Artists 1942) cosssnsorrssssnsprnns Standard TV
OF MICE AND MEN (Unlted Arnisis 1939) ....... AR S E R Rl § 1 e B g

FEREETREEARERET AR

s v wesssuality, TV
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PITFALL (United Artists 1948) .. ...cvvcennnns

ROARING CITY (Lippert Productions) ....
MUSICAL

WINTER CARNIVAL (United Artists 1939) ...vcievsssnsnannsnsinannnnnsss o+ MPTY
MYS. ‘RY

BLUEBEARD ({Producers Reieasing Corp. 1944) . ..ccvsrsssnsns; sssnsssssss s MPTY
FINGERPRINTS DON'T LIE (Lipperis Productions 1951) ...ces-virnniinns Telepix
MUI JER IN THE MUSEUM (Progressive Ploctures 1934) ..ccocccrrsssacsAtlag TV
SECRETS OF SCOTLAND YARD .. ..cccvvccnesnnnanss eses - Hollywood TV Service
SEYLINER (Super Golden Eaple 194%) | ... .. iceianscnssssnnans Telepiciures, Inc.
AND THEM THERE WERE MNONE (Fox-Film Corporation 1945)....... . Quality TV
WESTER.
ABILENE TOWHN (United Ackisis 1996} .. .oirvrsssrnsnssssseacessQuality TV

INDUSTRIAL :
AIRHERT - i i e v S S Murathon TV Newsreel, Long Island City, N. Y,
AMERICAN FRONTIERS ...cciceiccarssrissssensnaass G0l Ol Company, Houston
FORD AMNIVERSAY ........Ford Motor Company, The Rotunds, Deuarborn, Mich.
FREEDOM AND POWER ............Gcneral Eleciric, 112 N. 4th Street, St. Louis
WIN. S TO ENGLAND AND BELGIUM .. i siiscssssssmbinsssssiansssnnninns
PRy Tyl & PR vesessldeal Pictures, 233 W, 42d Strect, New York
EDUCATIONAL
TOUCHDOWN .. ...

RELIGIDUS
THIS TO THE LIFE .osssssssssnssssssss MiSsOUri 5}'[““]. Lutheran El.'l'l.ll'ﬂll‘ H, Louis

T T L LTI

vassnssss bEl-Ra Productions, 1518 Walnut Street, Philadelphis

— —AAADAL S naarieadacackoiasa T ArEsC O M -

Romar of the Jungie ........Adv, ........WFIL—5u,—I0:05-00:300 ... oovevense Bl
Rumar of the Jungle _....... Mdv, ‘o sawans WFIL—M. o F—6:30-T:00 .. ........ 4.5
F“E{:ﬂ l‘“‘h“‘ ------- ll-l-l--l“-d‘l- B ...-.WEﬁU—“.—ln:m-"!m FESEREEE S S IE-I.
lu!ll:lr Cfﬂl!l'ﬂllll lli-ll!lll-lch”-dr i EEE S ..WF[I_—S-—Q.'HS-ID:.M B seasawisnss ln'i'
Life of Rilley ...covusnnnnans Comedy  .oue WPTE—F.—B: 30200 ...vvvnnnnnmsssssifil
Favorife MHIT ssssssenssns s LITAINMA ,.....Wm—su.—'?:m-?'.]ﬂ .................l..'!.l
Kieran's Kuleldoscope ....... Mist., ..iiaes WPTZ—50.—6:45-T:00 .. .csunsannnnas T2
Boston Blackie .......co000-Mystery ... . WCAU=—W.—=T:00-T:30 ....ccvuvie.. 208
Craig Kennedy ireasises o MyElery L WCAU—Th—T00-7:30 .....coeuni... b6
Froni Page Delectlve .oocowe-Myslery  co.. WCALU=5—6:00-6:M ......ic00m0s00,.0.0
Telenews Drally ....... senea NEWS .o WEFIL—M. 10 F—=T15130 oooaviniis 3.5
Telenews Dally ...... snanen sINEWE aaveas WFIL—S.—6:30-6:45 .. ... v vurnnssse &2
Telenews Dally | .. cocee..MNoewg .. ... WPTE—M. o F—7:-T:05 .. ..ocevccees.lB
Movie Quick Oulz . .....ocn..Quix ... WFIL=M, to F.—500-5:15. . svvnnensns S

Bascball Hall of Fame ......5pors .......WPTZ—T.-W.—11:00-11:15 .. .ocuusess LY

Madison Sq, Garden

Highlighis pnaumnssss DPOTIE couns oo WRIL—5.—8:30-9:00 ..... e, |
!I= H,htu samEdaE e EEREEES ‘-Em'l' LA LWF!]-_E-_iillj_ln:m LIRS I N R R R -11]
Wild Bl Hickock .....c000. . Wesl, .. ... WFTE=T,.—6: 3)=T:00 R — | 1 |
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Tiffany Preps Pic
On True Cop Cases

CHICAGO, Oct. 17T—Henry E.
Dohney, of Tiffany TV Iroduc-
tions, announced that he has
readied a pilot film based on true
cases from police f{iles in which
the lie detector played an impor-
tant role. The show is titled “Shad-
ows of Doubt”. The pilot fim is
in full color

Tiffany has acquired the rights
to the complete library of Leonard
Keeler, inventor of the lie de-
tector. The library consists of sev-
eral thousand tr\e cases.

TV Bow for Parks
In ‘Happiest Day’

HOLLYWOOD, Oct. 17.—Larry
Parks returns to the screen, this
time the video one on which he
makes his TV debut, for the first
time since his testimony before a
House Un-American Activities
Committee in which he admitted
Communist party affiliation. He
has been signed to co-star with
Teresa Wright in Sereen Gems'
“The Happiest Day,"” another in
the “Ford Theater” telefilm series,
which rolls Monday (19). Parks
recently completed a legit stage
tour with his wife, Betty Garretk
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Are You With It Mr. Record Dealer?

The history of ‘he reco.s +usinese has
been a turbulen®! one, a ‘tory of shifting
fortunes. At many stages in its more "~ -n
TY=year histor: the reco:d industry. has
heen embrofled in struggles wi't"- "=o |
and with other industries. The 1ssue was
joined at its v ry birth between the cyl-
inder and * e flat disk. The growth of
radio in the 1920's shook the roots of the
record business. Sales dipped alarmingly
low again durin: ‘*he depression y.ars.
Television was viewe. as an awesor.e
threat. Then intra-industry <trife reared
its head a_ain in the battle of the speeds.

Yet oddly enough and to the greal
credit of the leaderc of the indus':y, t.e
=ecord business emerged from each erisis

sironger and = re- ~hesie unit TkF’s,
despite the many disadventages of itls
very structure as a luxury business, ap-
pealing to a public of varied and shifting
tastes, hard-pressed competitively for the
consumer's leisure time interest and com-
pletely dependent for its growth on the
sale and maintenance of phonographs.

This last hr long - -oblen.. The
rerord and phonogriph industiries tho
completely dependeni, the one on the
other, have for man, ve-v= been -peral-
ing larpely in erenderily of cach other,
Wit- the mec ar exzepticn of e old Victor
Company ==4 * +» RCA Victor. phono-
graph manuvfacturwrs had little inizrest
in and k. v " + .h2 ~cord bus‘ness
and virs --- Netpihutic lizog basie, |

differed, ‘ramatinen Hinoing were al. Yut
non-existent. The bulk of the pho:o-

grarhs were sol” by =<*~--- not in the
recosd business, arnd ' majoril of rec-
~rds were sold b duor'ors hav™mp - 2

or no interest
of record nlavers. _

Now for probab t! ir 1. 2 zinec
the dayvs of FiA4~ 2 Johnson and l.e
Vietor “nmpany .hE two industries appe r
to be joi ¥ e e
of ~ ith

¥rom the con sion of the batlle of
speeds—as bitter a family squabble as any
indu: .ry | as faced—have come very real in
dusiry and consumer benefits. A melding |
the twe products, records and phono-
graphs, has resulted. This was a revolu-
tionary rather than an evolutionary
process, as dramatized by the title of this
special issue. Led by Columbia with its
introduaction of LP and then joined by
RCA Victor's 45 r.p.m. system and later
the 45 EP, old standards were discarded
in favor of new and better ones. Con-
sumers were given more music for their
maoney and much better sounding music.
The yearly increase in the 1Eﬂnr§ indus-
trys volume since 1948 is ample tes-

mony o pub.: a ep‘unce.

With t'.is surge of new interesti in re-
corded music ¢ - me a demand for quality
e Jipment at reasonable prices ‘~ repro-
duce these new recorded advances prop-

the promotior and sa'e

el

vg,
erly. At thid joint Columbia again provided
the nemﬁh’g_ry spark w'en nearly a year
ﬂ-ﬂﬂ' 5 ‘tl‘_, mwﬁ "Eﬁﬂ" h.igh CI_I.Hl“.f.}'

~laye. Other Fey instrument makers
kree cince followed suit. At tF"- juncture
the phont - -d ou. ok is at least as rosy

as it ever “as been., The cur-ent industry-
v*''a phonogra: ™ _romolion in Baltimec. ',

ee."caded ¥ The -card Indusiry * -so-
“ition of America, is les.imony ‘o h: v
closely the two industrie. have join-d

Wi'n this wedding ( the players - -
the records Las come . -~table change—the
record :lntll!r is in the driver's seat for
sales volume and prefit in phonographs as
well as records! Are you with it, Mr.
Dealer” You know thal there i~ an active,
penuine : dugrowing pul "2 « mand for
better recordtdd musie. You have seen your
oo T Y yalume in better records Tow
al an increasing rate over the prst three
vers. Y u know that this »as created a
tremeprdous -- -~y .onsumer demand
for phcnographs. day, you and your
clerks are =elling cr rec-mmending t.z
purchase ~f more pl »rs to ner recors
~_stomers than ever before. Tnday your
od and 2gula  ‘ccrd cu - ers are de-
manding hat you and rour clerk- explain
and adviset =1« -placing their present
pla- ers with pl.yin; ec ** mic -t that will
more fa “aful reproduce the finer re-
“ordings. “You “now there are sound
phonograph wvalucs in all p " ranges,
end -+ know th~* now ‘here are very
g igh rval?, phono aphs awvaila ':
a p-i~~ to fit thr asss market consumer
pocketbook. You are already a complete

.cord store. Now you must be the com-

2. phonograph store it™ inventories
of quality equipmant in »ll === ranges.
Tt is your bizge~' nc tun’ty for increased
~olum *3 rrenfit in | ears!

For The Bill“-ard, too, © mean: a re-
“ised o sara No lﬂnger can we remain
olely the primary scurce cf record buying
‘n.ormation. Our SCoupe musi now encom-

F- - instruments as an integral part. News
coverage . this area has increased greaily
in the * frw maonths. This issue—The
Mercl -n-'si. = Hevolutic * 'n Records api
Phono; -aphs—oficially l~un-:es The
Billbnr e pro ‘am to keep its readers as
aw.:-. T awg and wlopments in the

phono field -5 it has Aonr and wil' con-
tinue to do in the recor i fieid.

The special -rtic' ; which follow may
seem oversimplified to some We helieve
that this approach is fundam~nts The
confusion th:t existed hoth at the dealer
and cozsumer levels during the speed bat-
11 (an st pers* in some quarters)

resulte? from -ck «+ '-=r explanation a-4
basir unders” ndir+, Thus, we bellsve that
the prosoerity ¢! this -+ ~nd notent -lly
great market which w- '~ phonos and rec-
ords vl be in die * ratio to ¢ _—iplete
understan: - bee all celling  ~vels,

We're ‘w'th it.” Mr. ler! *re yr+?

IN THIS SECTION—

This Week's -Music-Record-Equipment News

Pages 13 to 35
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Special Features and Directories

Pages 18 to 35
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Weekly Music-Record Pnpulunfy Charts

- Pages 40 to 62
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'_"!'oduy s great and growing demﬂnd
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. how that
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_ revitalized market for
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LP’s

Br IS HOROWITZ '
NEW YOREK, Oct. 17.—Phono- |
sraph record exporters, now in|
the midst of their heavy pre-
Christmas selling season, are ex-
periencing a dramatic change in
buginess patterns as against a
year ago. Latin America, which
absorbs the great bulk of their|
shipments, is fasl becoming an LP |
market, with the 33 r.pm. disk|
quickly replacing the standard 78

r.p.m. platter as the export staple. I

Specialists in below-the-border
exports all note a significant drop |
in the number of T8 pressings
shipped. But the loss, they state, |
is more than being made up by
the increase in action. Esti-
mates of the jump in LP sales to
Latin America start at a low of
26 per cent over volume a year
aAgo. :

One exporter, whose experience
is far from unique, said that the

E I)D' ks of
IK- i1 . hf
INng, IS

LONDON, Oct. 17. — Philips
Records, moving at a fast clip,
secured recording rights for both
the American shows opening here
this week, “The King and I" at |
the Drury Lane Theater and
“Wish You Were Here" (British
version of “Having a Wonderful
Time,” at the Cisino), Disks were
waxed while both shows were in
rehearsal and should be on the
market November 1.

“King" stars British film actors '
Valerie Hobson and Herbert Lom,
neither of whom were knewn as
singerz before this shew. The
Casine show stars radio singer
Bruce Trent, Shani Wallis and
Etizabeth Larner. The deal was
handied for Philips by Norman
Newell who put thru similar op-
eratians when he was with Co-
lumbia for such shows as "Call

Me Madam,” "Oklahoma!" and
“Brigadoon.”

ratio of 78 to LP sales has flipped
completely during the past year.
From a disk-to-disk ratio of 65
standard-speed records shipped
for every 35 LP's last vear, cur-
rent demand underlines the pres-
ent ratio of 35 to 65, Dollar vol-
ume, of course, has risen as the
more expensive LP's pain ascend-
ancy, .

The main reason for the decline
in 78 exports is the sharp incfease
in domestic manufacture in a
number of South American coun-
tries. There are probably nearly
as many T8's being consumed, but
many more of them are being
produced locally. ;

Classic Trend

As for LP's, upped availability
of suitable playing equipment has
made the increase possible, but
other factors have also exerted a
strong influence. The market for
classical music is expanding in
Latin America and. like here, con-
sumers prefer extended works on
LP. And recent pop repertoire
trends here have also been found
loaded in poiential for L-A ex-
port, Exporters agree that the
new stress on albums of back-
ground and mood music (Winter-
halter, Faith, et al.) have served
to hypo their business. This light

Replace 78's as Staple
For Latin-America Exports

]

music, with no vocals, offers no |
language barrier, and trade with
L-A buyers is brisk. Another shot |
in the LP arm has been the great-
er attention given to music, seri-

ous and popular, as recorded In| .

Spain (The Billboard, October l'-l’]l.'i
This malerial finds a ready audi- |
ence below the border.

LP's Save Coin

Economically, the reasons for
the LP rise are just as cogent.
Shipping costs are high, and the
savings on LP's over T8's are sip-
nificant. These costz, of course,
are added to the final purchase
price. In a number of countries
the amount of export dutly
charzed on incoming records is
determiined by weight rather than
dollar value, with beneflits all ac-
eruing to LP's.

The export of EP's and other
45's, on the other hand, has
neither risen nor fallen signifi-
cantly, according to the exporters.
Volume hus remained fairly con-
gistent, altho mozt in the field
thought a year ago that traffic in
doughnut plalters would have
gained much more by now than
it has,

Venezuela, state all exporters,
15 by [ar the leader in record im-

(Continued on page 33)

FOR YULETIDE

Fem Mag to
Set Music,
Disk Prom

‘MANY TIMES® IS
CLIMBING FAST

NEW YORK, Oct. 17. —
Julie Stearns, professional
manager of Broadcast Music,
Inc., has his third BMI tune
which appears to be headed
for the smash division in the

top - tune sweepstakes in NEW ?‘URK* Oct. 11._—- The
“Many Times,” The song, |Woman's Home Companion, one
. which has been waxed by |of the npation’s largest-selling

woman's publications, has set a
big music and record promotiom.
A special section in the maga-
zine's Christmas issue will in-
clude sheet music and the offer af
a specially-recorded disk. The
disk is being pressed for the mag
by Columbia and features thrush
Jill Cory singr‘.ng the standard
' *Silent Night" and a specially-
penqu tune., “The First Christ-
mas.

The tune was written for the
magazine by Dmitri Tiomkin and
Ned Washington. The publishing
deal is now being set on the song.
Music and lyrics of the song will
' be printed in the magazine. The
disk being offered is a seven-inch,
minate their business association. ?Ek r&p;tm. waxing. Readers are

Cane, who has been Damone's pEKad 10 mid dn 8 sougion and- 59

x | cents to get the recording.

manager, is to gel a percentage | SR :
f the singer’s earnings for the The promotion is being handled

i - ad | 10T the magazine by Lyle K. En-

heriod of thate contrat, "e<P*ed | gel. Special promotional packages

The parting was arranged un- E"dt copies of the disk are being
der most amicable circumstances, | 5Nt 0 radio and TV stations.

Damone will continue to be

booked by the William M Iv -
Ag[-;-r::}y. v the illiam urrlh! Ic-l-Or Slgns

“.Percy Faith on Columbia and

ddie Fisher on RCA Victor,
,.landed on the “Hit Parade”
L after being out only [five
" weeks., This will make the
third BMI hit for Stearns, the
others being “Moulin Rouge”
and the prior season’s “Be-
cause of You"

Damone, Cane
Part Company

NEW YORK. Oct. 17.—Marvin
Cane and warbler Viec Damone
farmally agreed this week to ter-

ROCKIN’ RHYTHM

' M. Kaye Trio,

Indies Top RGB Field Despite Monte, Bruce

Added Pressure From Majors

By JOEL FRIEDMAN

HOLLYWOOD, Oct. 17.—Indie
platteries continued to dominate
the rhythm and blues field during
{he first mine months of 1853 in
the face of increased competition
en Lhe part ef the major recerd
campanies.

Twenty-eight different labels
were represented with hitz at the
three-quarter mark, with 15 disk-
ers showing slaying power by ap-

‘Joey’s Them
Hot Diskery

NEW YORK, Oct. 17. — The
most frantic diskery race in a long

time gol underway this week,
with virtually all top labels mov-
ing rapidly to push out their ver-
sions of “Joey’s Theme (From
Little Fugitive)."” The tune, which
is the chief melody in the score of
“The Little Fugitive,"” a hit flick
starring child star Ritchie An-
drusco, was cut within a few davs
thiz week by RCA Victor, Colum-
bia, Mercury and M-G-M Records.
Capitol a.&r. staffers at press
time were in a skull session plot-
ting how to lick effectively the
competition,

The tune, one of the melodies
in the flick's background music
written by Eddy Manson, and re-
cently acquired by the Trinity

Livingston for
European Trek

HOLLYWOOD, Oect. 17.—Alan
Livingston, Capitol Records artist
and repertoire director, embarks
on a month-long tour of Europe
from here Tuesday (20).

Livingston will join Cap Prexy
Glenn Wallichs and international
department chieftain Sandor A.
Poerges in Amsterdam, Holland,
upon his arrival on he continent.

Livingston's trip is another step
in Capitol’s current policy of fur-
ther expansion in  foreign disk
markets. The a.&r. topper will
confer with Cap's affiliates abroad
with a view toward effecting a
further exchange of repertoire
ideas, resulting in broadening the
firmi's European calalog. Living-
ston disclosed that a deal is pend-
ing for the acquisitiom of addition-
al European masters,

e

e’ Sets Off

Scramble

Music Publishing Company, was
first cut by Richard Hayman on
Mercury. This was figured as
peculiarly appropriate, in view of
the fact that both Havman and
Manson are virtuosiyon the har-
monici—the instrument Manson
plavs for the flick's background,.
Martin Block on his new releases
show, Thursday (15), played an
acetate of the Hayman disk.

On Wednesday afterncon (14),
Mitch Miller cut the song, using
Eddy Manson with Norman Ley-
den's orchestra,

On Wednesday Victor flew the
Sauter-Finegan band in from
Washington. The disk was cut
that evening, with Henri Rene
handling the date. On Thursday,
David Rose cut it for M-G-M in
Hollvwood.

The situation was so [rantic

(Continued on page 33)

M-G-M New
Phono Model

NEW YORK, Oct. 17. — A
second phonograph has been
added to M-G-M Records' new
line of record-playing equipment.
The new set, a three-speed auto-
matic changer model in portable
case, will retail for $89.95. Sam-
ples are now being shipped to the
diskery's distributors, Just a few
months ago, M-G-M introduced a
three-speed model, without auto-
matic changer, which retails for
549.95.

~ The new player, as the first one,
15 being manufactured for M-G-M
by B. & R. Electronic Company
here, but is being sold only under
the M-G-M label. The new set
uses a Collaro changer and has a
four-pole motor to eliminate hum.
A switch automatically cuts off
power when the last record has
finished playving.

pearing for three months or more,

The r.&b. indies, who far out-
weigh their pop counterparl in
nitmbers, released a total of 60
tunes that notched a spot in The
Biilboard's Nalional Best-Seller
list of rhytim and blues platters.
The figures show thal thev oper-
ated on a comparative basis wilh
their pop brethren who released
a total of 62 tunes during the same
period (The Billboard, Octohear 10),

Atlantic Topper

Uzing the National Best-Seller
list as a measuring rod, the survey
shows that Atlantic Records
placed most in total number of
weeks on the charts, with a record
of 56 weeks via only zix releases.
Atlantic alse had the top individu-
al platter in “Mama,” by Ruth
Brown, which appeared on the
list for 17 weeks. The firm also

'Em'itnnl, RCA Victor artist and
| repertoire topper, has added the
Mary Kave Trio to the label's
taE_E:-ni roster.

iroup, currently appearing at
the Last Frontier,

the fact that Atlantic, with only
two artists, the Clovers and Ruth

' Brown, set the pace with a total
(of 50 weeks on the boards in the

aforementioned releases.
Apolle Picks Up
Apolio Records, a platiery that
pioneered in the rhythm and blues
field and not in strong contention

by placing second with 38
{Continued on page 63)

'i‘i‘iignr

5 Las Vepas,
Nev., signed a standard paper
with options.

Carlton also added singer Lou
Monte, with his first release,
tagged “A Baby Cried,” set fer
heavy prometisn. Optica aa
thrush Mary Rose Bruce was like-
wise picked up.

Firm’s a.&r. chief concludes his

in recent years, showed renewed |5¢3310ns with local

stay here today after recerdiang
i talent, im-
cluding  Ten Martin, Dinah
Shore, Spike Jones and Phil Har-
ris.

For Liberace

had other strong contenders for, H{?LLYWDQD: 'Df,t- 17. — By
honors via such releases as years end, pianist Liberace will
“Crawlin' " (13 weeks) and “"Good | have amassed an estimated gross
Lovin'™ (10 weeks), both by the|“f more than $400.000 from 30 con-
Clovers. Ruth Brown alsa clicked | cert dates, a total which may well
with “Wild, Wild Young Men," |constitute the highest grosses ever
good for 10 weeks on the charts, |@ttained by a pop concert artist.
Indicative of the pattern elosely! Liberace's popularity and his

400G Plus Gross Seen

Concerts

has an advance sale of $46.000—a
zellout.

Homecoming celebrations in
Liberace’s honor in Milwaukee
have already assured the success
of that stand. The present day
Valentino follows with dates ia
Louisville, Columbus,

repeated by other r.&b. firms, is

Spot Arists
In Merc Bally

CHICAGO, Oct. 17.—Mercury
Records, according to Art
madge, vice-president, is inaugu-
rating a new sales promotion
which will spotlight each Mercury
artist for a one-week period. The
romotion will begin the week of
[ovember 2, which iz Patti Page's
birthday. and will be called Patti
Page week, with each week there-
after being named for an artist.

The idea behind the plan is to
set up a program whereby the
dealer as well as the salesman
will receive an incentive, As each
artist comes up for his week, the
best selling singles, EP's and LP’s
will be packaged from a list of
his works and will be offered to
the dealers along with a free
merchandise incentive. The sales-
man making the sale will receive
premium points.

All dealers will receive order
forms in advance of each par-
ticular week, with the list of titles
included in the forthcoming
package,

Promotional pieces such as ban-
ners and ribbons will be sent
along with the order forms. Disk
jockeys, distributors and juke box
operators will be tied into the
program along with the dealers.

Tal- |

phenomenal take continues to
grow, with almost $200.000 in ad-
|vance orders already in the kitty
for hiz current 12-citv tour.
Booked into Chicago a vear ago
[or only one date thiz season, the
stand at Chi's Opera House was
immediately subscribed to, with
the result that Liberace was
booked to play an additional two
dayvs there. Liberace's three-day
stand in the Windy Citv was a
complete sellout with $36,000 in
sales racked up at a housze scaled
to 34 80. Take was amassed with

mail order sales without the Opera
box office ever openin,. Likewise
his two-day stand in Indianapolis

Disk Prices

Show Slight
Drop in Sept.

WASHINGTON, Oct.
Phonograph record wholesale
prices fell four-tenths of 1 per
i nt in September below the same
month last year, while wholesale
prices of musical irstruments
dropped 1.1 per cent from a vear
ago., Labnr Department reported

this we 't
Phayno Jisk

prices, however,

were more than 9 pc-
that period.

a negligible . mount of advertising, |
and was entirely accomplished via |

were resoried at more than 20 per
cent above the 1047-'4% average

while prices cf musical instruments / :
4 cent above| Christmas,” “Winter Wonderland”

Nashville,
Houston, Dallas, Fort Worth, Seat-
tle, Portland, San Franciseo and
Berkeley.

With Liberace’s TV [lilms cur-
rently running in 120 markets
thruout the nation, the pianist is
averaging an additional %$40.608
weekly,  Sponsorship of the TV
secies largely consists of savings
and commercial banks. a patteca
that has been successful ever since
hiz TV debut here under the Citi-
zens Trust & Savings banner.

Present plans call for Liberace
to continue his concert scheduls
in greater numbers during 1954

Godfrey Album
Set for Video

NEW YORK, Oct. 17—Arthur
Godirey, who took one of his TV
shows last yvear and recorded it
for Columbia Records as the “TV

17.—  Calendar Show," will pull a real

switch next month when he pre-
‘sents his new album, “Christmas
With Godfrey.,"” over TV.

The new set. which features all
| the members of the Godirey cast,
| including Julius La Rosa, Lu Ana
Simms, Jeanette Davis, Marion
Marlowr an Frank Parker. the
Mariners and Godfrey himself,
contains Christmas carols and pop
{Christmas items such as “White

{Continued on page 35)
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RCAN. Y. Meet

To Spearhead
Pop Promotion

HOLLYWOOD, Oct. 17.—Ap-
proximately 50 RCA Victor field
men and distributor reps will
convérge in New York tomorrow
for a one-day intensive sales meet
outlining the firm’s pop single
promotion plans.

Joe Carlton, artist and reper-
toire director of the plattery, will
sky to New York to attend the
meet following a week of record-
ing sessions here,

Included in the pop single pro-
maotion are Lew Monte's “A Bab;f
Cried,”"” the Beachcombers “Don't
Call Me Cﬂachi" Tony Martin's
“l1 Love Paris," Dinah Shore's
“Think,” Walter Schumann’s “All
Alone” and an undisclosed Perry
Como-Eddie Fisher duet.

The promotional effort on the
part of RCA Victor represents a
deviation from normal policy of
most platteries in that efforis at
this time are generally aimed at
the coming Christmas market. All
of the above etchings are sched-
uled for early release, with the
Schumann platter, already on the
market, notching second place in
Victor's top sellers this past
week, according to Carlton.

Carlton also outlined plans for
the firm's yuletide program, with
three platters scheduled for in-
tensive bally. Highlighted are the
Spike Jones “Where Did My Snow
Man Go,” Eartha Kitt's “Santa
Baby” and the Fontaine Sisters'
“Kissing Bridge.” Jones' record
features a chorus of 40 kids offer-
m% patter .in the background.

irm will also offer special
Christmag selling aids via counter
cards, streamers and display set-
ups. Twelve new albums are also
included in the special Christmas
material.

Ct.Ruling Hits
Refail Disk Biz

WASHINGTON, Oct. 17—In a
ruling which will have a strong
bearing on pricing practices in the
retail disk industry, the Supreme
Court this week cast doubt on the
legality of State fair trade laws
by refusing to hear an appeal from
a ruling by the Supreme Court of
Georgia that the fair trade law of
that State is “null and void.” The
State court had held that the law
is ineffective until it is re-enacted
to conform with federal fair trade

{Continued on page 63)

Dutch Music Topper
Huddles With ASCAP

NEW YOREK, Oct. 17.—
C. A. Wiessing, general manager
of Het Bureau Voor Muziak-
Auteursrecht (BUMA), the per-
forming rights society of Holland,
ig in New York discussing prob-
lems of mutual interest with
execs of the American Society
of Composers, Authorsg and
Publishers. -

DISKERIES GIVE
HI-FI EXHIBITORS
LP PLATTERS

NEW YORK, Oect. 17. —
Diskery execs hustled to the
Audio Fair here this weak
saddled with bundles of reec-
ords to compete in one of the
newer forms of disk promo-
tion, They were passing LP's
out to hi-fi exhibitors in lav-
ish numbers in the hopes that
their product would be used
lo demonstrate p avbagck
equipment. At last ye“%:s
event, the hands-down -
ner was Mercury's “Pictures
at an Exhibition." This vear,
the honors were spread
around a bit more. Diligent
listening, tho, disclosed that
Capitol's new hi-fi package
demonstration, “A Study in
High Fidelity,” just released,
was agitating the air in more
rooms than any other entry.

m—
Pubbers Pour
Miseries Into

Woeful Wax!

NEW YORK, Oct. 17. — The
trials and tribulations of modern
day publishers, and their difficul-
ties with the mechanical men
reached its apex this week, Pub-
lisher Buddy Robbins and cleffer
Sonny Skyler pooled their talents
to put their misery into a song,

titled "“Oy — A Publisher's
Lament."

The song, which is a parody of
the current hit “Oh," was waxed
for fun by the pair, with Skyler on
the vocal. Altho it is not for sale,

it has taken Tin Pan Alley by
storm, and even the a.&r. men
are getting a chuckle out of the
wry lyrics. And no wonder, since
mechanical men Carlton, Winter-
halter, Rene, Miller, Faith, Hey-
man, Talmadge, Feller, Dexter,
Gillette, Gilmore, Cohen, Gabler,
Bergman, Thiel, and Meyerson
are all mentioned in the song.

RECORDS FOR MANUFACTURERS

® Continued from page 1

Victor, Columbia Shift Into High
On Custom Disks for Industries

for indusirial record accounts
| thru the custom departments of
' the firms, RCA Victor's Custom
(division is headed by Jim Davis,
‘and Gil McKean is in charge of
the Columbia operation, The
RCA Victor operation has been
working on the industrial aec-
counts for a number of years. The
Columbia Special Products de-
partment was set up within the
firm's Custom division about six
months ago.

Here are the types of jobs being
handled by the diskeries on the
industrial level: RCA Victor has
made sales training records for
Elgin watches which have been
shipped by the watch firm to
their dealers all over the country,
language course records for vari-
ous book concerns, records for the
Kraft Food Corporation starring
“Carmelita” the talking cow, rec-
ords of the president of the Hot

Foint company making a sales
pitch to dealers and salesmen,
| records of the head of the Ameri-
‘can Legion for the various posts
of the Legion thruout the coun-
try, etc. In addition, the firm has
made such odd disks as ones fea-
turing porpoise sounds for a uni-
versity lecturer.
Col’bia Accounis

Columbia has recently wrapped
up such accounts as Philco, Ze-
nith, VM and General Electric b‘i:
making a hi-fi record for eac
company that is being used to
demonstrate their hi-fi phono-
graph equipment; ballet instruc-
tion records for a large ballet
school; records for a book concern
which goes with the book to ex-
plain some of the wntm%s, and
talking Christmas cards for the
Timken Bearing Corporation. In

addition, Columbia made 75,000

$70-$100 Million
Hi-Fi Gross Seen

‘54 Potential Much Greater, Observers

NEW YORK, Oct. 17. — The
snowballing high fidelity industry
will oss somewhere between
%70 mallion and $100 million at
the distributor level by the end of
this calendar year. This was the
range of estimates by close ob-
servers at the 1953 Audio Fair,
which ended a four-day trade
show today at the New Yorker
Hotel here,

Conservative estimates place
the inerease in volume this year
as against last at 15 to 18 per cent.
The potential for next year, how-
ever, is much more optimistic, ac-
cording to these observers. The
increase should be in the neigh-
borhood of 50 per cent in 1954,
they predict.

FEW YEARS AWAY

NEW YORK, Oct. 17.—Techni-
cal advances in the audio industry

are not so quietly edging toward
the commercial application of
binaural sound on records. Still
almost exclusively an area for
the padgeteer, rtecent develop-
ments and the known interest of
major diskeries in “twin-eared”
sound ! )
sumer use of the evolving equip-
ment may be only a few xyears

away.

Net-AFM Pact to Expire;
May Aid Live Music on Air

® Coatinued from page 3

public interest ‘n live musie, via
the sponsoring a series of 15-min-
ute live music shows over WWJ,
Detroit, at regular ecommercial
rates and featuring the staff or-
chestra. The programs are spotted
at 1:30 p.m. Saturdays, immedi-
ately preceeding the University of
Michigan football games, with an
executive officer of the local de-
livering a 75-second “nothing
takes the place of live music”

talk on each show.

The idea, brainchild of the De-
troit union’s prexy Eduard R.
Werner, is similar to the $1,000,-
000 institutional campaign con-
ducted by the AFM to promote
live music over the canned wvari-
ety in the early 30's, following the
advent of talking pictures.

Limited Use

Some network execs go along
with the union to some extent,
maintaining that TV, in particu-
lar, has not realized its potential
because of its limited use of mu-
sic. According to Rex Koury, mu-

gical director of ABC's Western

Division, “Today, most live TV
dramatic shows are only half as
good as they could be because of
the secondary importance given
to music, The day will come when
people in the industry will a
preciate and utilize fully e
know-how of music depariments
for dramas and situation com-
edies,” He specifically exempted
variety shows from his criticism.
_In support of the superiority of
live muslec over canned for dram-
atic shows, Koury said recorded
music doesn't offer enough flex-
ibility or variety of material. He
also noted that canned music is
apt to be familiar to an audience,
thereby detracting from the ac-
tion rather than underscoring a
dramatic moment. Filmed and
kinescoped shows, opined Koury,
lack the depth of audio and vis-
ual values on live airers. To be
sure, he concluded, new processes
must be developed in the appli-
cation of live music to live TV
dramatic shows, but the over-all
effect will be mEximum quality
at a minimure & cost.

indicate that wide con-|

Commercial Binaural

Sound Not Far Off

At the Audio Fair here this
week (see separate story), at least
a dozen manufacturers were dem-
onstrating the new realism of
stereophonic or binaural sound on
both records and tape. RCA Vie-
tor held well-attended demonstra-
tions every half hour during the
run of the four-day {fair, altho
company execs made it clear that
their process was not yet ready to
go to market. It is also known
that Columbia Records has in-
vestigated the field thoroly and
is still engaged in diligent re-
search. Both diskeries are occa-
sionally cutting commercial re-
cording sessions both on single
and double-track tape. Whether
they are canning the latter for
eventual use is not known.

It has also been learned that
the foreign diskery .giants, Elee-
trie & Musical Industries, British
Decca and Philips, are stepping
up experimentation in the field.
Much of the research at the pres-
ent time is concerned with meth-
ods, both of recording and repro-
duction, with great attention also
being paid to psychological listen-
ing problems.

Gadgeteer Phase

Meanwhile, the gadgeteer phase
of binaural continues unabated.
Double-duty amplifiers, pick-ups
and speakers were shown in gen-
erous variety at the Audio Fair,
with strong consumer interest
noted by exhibitors.

Firms like Cook Laboratories
are already making a buck out of
two-eared diskophiles, with a
catalog of twin-track records now
numbering about 25. The com-
pany has also introduced a pick-
up attachment which can be used
to convert any multi-speaker,
push-pull amplifier phonograph
to the binaural type. The attach-
ment will sell for about %2, or
may be given away free with the
sale of several Cook platters.

i
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At Audio Fair Say—About 50% More

Main reason for the super-
charged estimates for next year is
the entry of major finished-player
manufacturers into the hi-fi field.
With few exceptions, these com-
panies — the Zeniths, Admirals,
RCA Victors, Philcos, etc. — are
just beginning to get into produc-
tion on units shown to the public
recently and at the New York
fair, Early next year, their pro-
duction and distribution facilities
should be geared to the evident

demand.
Heady to Buy

While interest at the Audio
Fair, attended by some 20,000 per-
sons, continued high in the com-
ponent end of the business, the
most significant development was
the crowds that thronged the fin-
ished-player  exhibits, Firms
showing units said these people
were ready to buy, with the indi-
cation high that a backlog of or-
ders awaits store distribution.

The majority of the more than
100 exhibitors at the fair were
still component people, however
but with them, too, the tren
toward easy assembly and eye-
appeal was clear. Some manufac-
turers, by placing components in
stylish housings, were even plug-
ging their equipment for home
use without further enclosure. In
general, the trend toward lower
prices of components was also
noted. Many firms have added
new amplifiers in the $50 to $100
class, for instance, where former-
ly their main effort was expended
on units offered at twice the cost.

Concessions to the potential
consumer with a slimmer bank-
roll, and to Mrs. Home Listener
who is as much concerned with
decor and the economical us2 of
living room space as with sound,
were seen in the new stress on
smaller speakers and cabinets,
Due to engineering advances,
many of these were able to pro-
duce sound of startling realism,
not before achieved except by
units of ponderous bulk.

Name Judges
In Laine-Juke
Song Contest

NORTH TONAWANDA, N. Y.,
Oct. 17—Plans were completed
here this week for picking and

announcing the winner of the
Frankie Laine-Wurlitzer contest.

Six judges were named to pick
the national winner. They are
Frankie Laine; Mitch Miller,
a.&r. representative for Colum-
bia; Joseph R. Young, New York

Wurlitzer Distributor; Paul Ack-
erman, music editor of The Bill-
board; Herman Schoenfeld, music
editor of Variety, and Robert
Austin, music editor of Cash Box.
The judging will be done at
Columbia’'s New York headquar-
ters, 799 Tth Avenue, and is ex-

(Continuc i on page 92)

records for Guild Films, the TV
film company that makes the Lib-
erace film seg, which will be used
as giveaways by the film’s spon-
sors in wvarious cities. Liberace
himself waxed the record for
Guild Films, and the disk will not
be released as a regular record.

In the case of Columbia, the
firm has added a new note to
custom recording, by using artists
under contract to make its re-
cordings, or at time taking ma-
terial out of the catalog for hi-fi
disks. The firm just recorded
thrush Jill Cooley in two Christ-
mas songs which will be used for
a Woman's Home Companion
premium piece. (See separate
story.)

Bigger Approach

The approach to the industrial
disk business used to be handled
in a desultory manner. Mailings
were made to various industrial
firms informing them of the value
of records as sales and promotion
pieces, However, this low-pres-
sure selling has vanished in re-
cent yvears. The approach now is
to work out plans for the use of

by a specific firm before
approaching them, then wisiting
the firm with a sales pitch and
the presentation and going after
big orders rather than the smaller
100 or 200-record sales. Colum-
bia's hi-fi disks for Philco, Ze-
nith, VM and General Electric
were pressed in thousands, not
hundreds. The hi-fi market is, of
course, a natural one at present,

RCA Victor stresses the fact
that the production of records for
industry is not a novelty business
but a serious attempt to use
sound as a method of getting over
a sales message. There are many
cases, according to RCA Victor
and Columbia execs, where a
message or illustration via sound
is superior to the printed word.
The hi-fi dizsk is a perfect example
of this, others would be the series
of custom records now being used
by doctors that contain the sounds
of normal and abnormal heart-
beats to help medicos diagnose
heart ailments. The steady in-
crease in the output of custom-
made waxings for industrial use
points out the growing recogni-
tion of the value of records im
this field.

Rem’ton Files
$100,000 Suit
Against Fox

NEW YORK, Oct. 17.—EReming-
ton Records this week slapped
Harry Fox with a $100,000 sui!tI
charging that the publishers
agent and trustee forced the low-
price diskery out of the pop busi-
ness., The complaint, filed in New
York Supreme Court, claims that
Fox failed to live up to an agree-

ment giving Remington recordin
{Continied on page E.‘ii

Phono Gard Has

NY Sales Office

NEW YORE, Oct. 17. — The
Gray Line Engineering Company
has opened new sales offices at
the Hotel Shelton here to handle
the firm's newly - introduced
Phone Gard record playvers. The
office will be the firm’'s Eastern
headquarters and will be headed
by national sales manager Jack
W. Meverson.

The Phono Gard units are be-
ing heavily promoted for use in
homes, schools, dance studios and
as demonstrators in disk shops.
Players are designed so that the
user never touches the tone arm.
Meyerson is reportedly negotiat-
ing with major disk firms to han-
dle the line for record demon-
strator purposes, while Gray Line
will handle all retailer sales,

Pincus Acquires
Religious Song

~NEW_YORE, Oct. 17. — Pub-
lisher George Pincus this week
flew to Chicago where he ac-
quired “Little Lordene,"” religious
song written by Will Kohner,
composer and WGN soleizst. Pin-
cus outbid a bevy of publishers
who were after the song, and has
already set one major record.
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Multiplex Action Would
Open New Hi-Fi Fields

® Continued from page 1

decide to authorize the use of|
multiplex while requiring permis-
sion [or particular uses, such as
subscription broadcasting. Point-
ing un the TV-FM lie-in is a claim
by multiplex petitioners that the
new system “can also be applied
mitelevizion services, utilizing the

€TV stations in the United
ps and the majority of other
i tries.”

D{ revelutionary impact on the
gsi¢ industry is the possibility
o 3-D or stereophonic high-
fidelity broadcasting offered by

South. Calif.
Hi-Fi Field
Is Prosperous

HOLLYWOOD, Oect. 17.—With
motre than 40 dealers in high-
fidelity phonograph equipment!
domng a volume of approximately |
$5:000,000 annually, the Southern |

| i::ifurnia hi-fi field continues to|
I,

Altho the area contributes. less
than 10 per cent of the total
national volume, indusiry leaders
view the potential market withl
justified optimism. As in other
sections of the nation, the high-
[idelity field was one of compara-
tive insignificance several years
ago. In little more than two years
the number of dealers in this area
haz tripled. with a like increasze
shown in their sales picture as

the new FM system: Long known
to engineers, but herelolore lim-
ited to a few high-fidelity enthus-
1a5ts, 3-D sound in the home
would be made possible by use of
multiplex broadcasting in con-
junction with a 3-D adaptor at-
tached to a conventional FM set.
Comparable in effect to the sound
in 3-D equipped theaters. the re-
sulting sense of “presence” would
surpass anything vet achieved in
the commereial high-fidelity field.

Recent tests completed for the
Navy by Multiplex Development
Corporation and Crozby Labora-
tories over WTOP-FM here con-
vinced the experimenters that
3-D  high-fidelity reception in
“"homes, restaurants and other lo-
cations now served by FM sta-
tions” will be “one of the [irst
practical broadcast uses” of Lheit
s¥stem. The tests also demon-
strated that normal FM receplion
on sets not equipped with
adaptors is not impaired by 3-D
broadcastings.

Spurred by the advent of LP
and high-fidelity FM broadcast-
ing, manufacturers of hi-[i radios.
phonographs and recordings have
taken a wait-and-see policy
toward 3-D sound, pending de-
velopment of a workahle method
of 3-D broadcasting. An FCC au-
thorization of the multiplex
method could be the starting gun
for a set-manufacturers’ race

| toward this new peak in high-

fidelity radio reception.

Record manufacturers are less
likely to cash in on the potential
3-D market unless FM stations
broadeasting in 3-D create a new
demand for the specially recorded
Llapes required, or unless popular
acceplance of 3-D broadeasting
spurs a boom in  properly
equipped home tape recorders.

well. | Tape recorders of professional

Bill Cara, general manager of |

guality capable of making 3-D

the Los Angeles Audio Fair, ex-| recordings are already on the
pressed confidence in the future | market, and it would be a simple

of the industry in reviewing plans
for the 1954 high-fidelity show in
Los Angeles,

“We expect to have more than
110 manufacturers and distributors
represented at our 1954 Audio
show,” Cara said, “and owing to
the turnout established in our
1853 show, we have engaged four
ﬁibitiun floors @t the Alexandria

el for 1854."

The 1854 Audio Fair here is
sciibduled for February 4-6. At-
tendance at the 1953 meet totaled
17,000, with Cara estimating the
1954 potential attendance al
235.000.

Indicative of the topsy growth
of the hi-fi market in Southern
California is the problem of in-!
adequate capitalization of manyl
dealers. By and large, dealers|
have been unable to meet the|
heavy demand for high-fidelity |
equipment because of limited!
buving capital. Thus, the popu-
larity of hi-fi components stimu- |

lated by the industry itself, has
created a tryving situation at thed

dealer level.

Artists Signed
By Top Talent

SPRINGFIELD, Moa., Oct. 17.—
Lou Black, wveteran Springfield
radioc man, has been named to
head a new booking agency,
called Top Talent, Inec. Thru
Top Talent, exclusive booking
will be handled on such enter-
tainers as Victor recording artist
Porter Wagoner and ABC's Bill
Ring. Ring's show 15 a daily pro-
gram over ABC for General Mills.

Top Talent will handle person-
al appearances thruout the Mi5—1
souri - Kansas - Oklahoma - Ar-
kansas area. Among the nearly
60 acts already signed as exclu-
sive Top Talent artists are a dozen
entertainers in the pop field and
several popular dance orchestras.

In addition, Top Talent will|
book monthly promotions at thr:|
giant Shrine Mosque here,

Welk and Haines
Renewed by Coral

HOLLYWOOD, Oct. 17.—Bob
Thiele, Coral Records artist and
rep lopper, has re-signed orkster
Lawrence Welk and chirp Connie
Haines to recording pacts.

Welk inked a three-vear deal
and Miss Haines a two-year paper.

Thiele iz currently here for rep-
ertaire huddles with West Coast
Caral reps, his first trip since tak-

ing over the helm at the label.
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matter for disk makers to supply
the demand for 3-D recordings
while doing the original "takes”
on tape for high-fidelity disks.

Decca Readies
LR Promotion
For Dealers

NEW YORK. Oct. 17. — Decca
Records is issuing two new Lone
Ranger disks and a special Lone
Ranger kiddie phonograph, and
tying the two together into a
package for special dealer promao-
tion, The two new platters, "He
Is Saved by Tonto” and “He
Meets the Stranger From the
East," brings the label's catalog of
records about the Masked Rider
to eight.

The new LR phonograph lists at
£32.95. With the plaver comes a
small table at no extra charge.
Art work on the machine ,is
appropriate to its sponsorship,

Branches are being shipped
promotional kits for distribution
to dealers. Included are various
display wnits, streamers, easel
photographs and mats for adver-
tising.

Coral Signs Page

Cavanaugh Trio
NEW YORK, Oct. 17. —Coral

'a.&r. chief Bob Thiele has signed

the Papge Cavanauph Trio. with
early recording sessions planned.
He also added to the label’s talent
roster with the inking of the Mex-

ican voungster, Ricky Vera, who
will be uszed for kiddie and
Christmas slicings.

DJ'S CAN CHANT
ON CHORAL DISK

NEW YORK, Oct. 17. —
Coral is usinr a new method
enticing deejay spins on its
new “3-D" disk threat cul by
a trio of its top chanters—
Don Cornell, Johnny Des-
mond and Alan Dale Platter
spinners who harber wvocal
ambitions can blend their
voices with the boys in a spe-
cial intro record shipped oul
with the cemmercial copy.
And one band on the disk
shows them how it should be
done, by no less a coach than
Eileen Barton.
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NAT "KING" COLE

LOVER, COME BACK TO ME — Capitol 2610

DON CORNELL, JOHNNIE DESMOND and ALAN DALE
I THINK I'LL FALL IN LOVE TODAY — Coral 61076

HARRY JAMES
- THE MOONLIGHTER SONG— Columbia 40113

(From the Picture “The Moonlighter”)

JOHNNIE RAY
PLEASE DON'T TALK ABOUT ME WHEN 1 M GONE
AN ORCHID FOR THE LADY — Columbia 40090

KAY STARR
WHEN MY DREAM BOAT COMES HOME— Capitol 2595

JUNE VALLI
DON'T FORGET TO WRITE — Victor 47-5488

WARNER BROS. MUSIC DIVISION
HARMS — REMICK — WITMARK — ADVANCED
488 Madison Ave., New York 22, N. Y.
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Reward: $2.000,000,000 Sales!

If the headline on this piece
sounds fantastic, an examination
of the facts will prove otherwise.
If manufacturers can make
them, there is market for 20,-
000,000 high quality phono-
graphs at reasonable prices over
the next four to five years. It
is a market primarily created by
the “revolution” in the record
business and, therefore, it is a

OLYMPIC ETUDE (#HF-500)
$139.95

market most available to the
record outlets of the country, it
they will go after it aggres-
sively.

Whatever evils the battle of
record speeds created over the
past five years, two very defi-
nite blessings also arose in the
interests of the industry and the
consumer. Columbia Record’s
development of the long-playing
records gave the record buyer
about 40 per cent more record
value for his money. Before LP
the record customer got about
seven minutes of play for $1.
Now his dollar buys about 11
minutes of play. In addition the
new type records (LP or RCA
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HUDSON-ELECTRONIC 3-D
$99.95

Victor's 45 rpm. & EP) have
many other consumer advant-
ages; they won't break, they are
better packaged and they are
easier to store and handle. So
despite the confusion, the con-
sumer responded to this greater
record value; record sales this
rfalr 9:_?Md excel the peak year
n -

Greater Value

The second blessing that came
out of the speed confusion is
that in addition to greater rec-
ord wvalue, the consumer now
gets a greater music value. Ree-
ord manufacturers have devel-

RCA VICTOR #3HESS
$139.95

oped recording techniques over
the past four or five years to
such an extent that fine re-
corded music today is virtually
“live" music. RCA Victor's new

50 YEARS OF
PHONOGRAPH
DEVELOPMENT

TOP: MODEL B, introduced by
the Victor Talking Machine
El:ampnn? in 1900. List price:

CENTER: THE CREDENZA
(Model 8-30), orthophonic
Vicirola phonograph, iniro-
duced in 1925 Victor.
List price: About $300.

BOTTOM: lg_DDEi.. HEEE. higll:
quality Victrola onograp
introduced by lfl:!. Victor
in 1953. List price: $275.

Orthophonic Sound, London's
Full Frequency Range Record-
ing, Mercury's “Living Pres-
ence” and all other trade names
of this type may sound like the
result of a copy writer's dream,
but, in fact, they symbolize a
very tangible and wonderful
owth in recording technique.
all truth, if the many ?i.ne
recordings available today are
played on phonograph instru-
ments of quality and value, the
record customer’s home listen-
ing is like having an orchestra
seat at the concert hall, a ring-
side table at the dance hall or
a house seat at the Broadway
musical hit. And despite the
confusion of the speeds, the con-
sumer has responded to this
greater music value, Today
nearly 50 per cent of the total
record business is in fine record-
ings; the trade is beginning to
call them “packaged” records
to include all categories of fine
recordings—classical, semi-class-
ical and popular. Five years ago
much less of the total record
business was represented by
“packaged” records.

Great Demand
These two developments alone

have created and established an
active, tremendous and long-

range consumer demand for
more records and better records
and therefore for more phono-
mphs and better phonographs.
ike all sound consumer de-
mands, this one, too, has the
“snowballing" characteristic. Ra-
dic and television programing is
using more and more music
Hollywood and Broadway are
weaving more and more produc-
tions around music. Newspapers
and magazines are devoting
more and more space to music.
Record dealers and distribulors
are becoming more and more
active in local advertising of
music. And because all this is
backed up by a better record
product and a better record
value,.new record customers are
created every day and old ree-
ord customers are more active,

Thus the tremendous new
market -for phonographs is
Erima.rihr a "“revolutionized mar-
et for records. New customers
go first to the record outlet,
where they must also be sold a
phonograph. Old record custom-
ers go first to their record dut-
let for advice and information
about replacing their present
equipment with better equip-

CRESCENT #602, $104.50

ment. The record outlet is the
natural market place for both.
Already hundreds of agpressive
record outlets have expanded
their phonograph lines to in-
clude the higher price ranges of
equipment, Examine the survey
results in this section for con-
firmation of this fact. There's
new volume sales and profit for
the record outlet never before
available. For example, the gross
profit on a new high gquality
phonograph retailing for $150
can be as much as $60, which is
the kind of gross and profit per
item never realized by the ma-
jority of record outlets before,

ut it doesn't stop there. The
sale of that phonograph will
produce another $40 worth of
records sold to that customer
his first year and make a steady
and more active customer out of
him for years to come,

There are about 22,000,000 rec-
ord players in homes today, of
these, 13,000,000 will play onl
78 r.p.m. records; 9,000,000 wi
play either or both 45 r.p.m. and
LP. Replacing the 13,000,000 ob-
solete players alone represents a
tremendous opportunity. “Sell-
ing up” the great majority of
the remaining 9,000,000 owners
to the newer and better quality
equipment represenis another,
Add this to the challenge of
making record customers and
player owners out of about 30,-
000,000 homes that do not now
buy records or own a nphnrn-
graph, and the heading on this
piece doesn’'t sound unrealisuc,
In fact, it is a market limited
only by the ability of manufac-
turers to produce.
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WEBSTER-CHICAGO
MUSICALE
(#333), $149.50
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l/i;an ted: 20 Million Quality Phonos!

Phono Sales (lincher
Is Easy (redit Terms

By NEV GEHMAN

The record business for the
most part has been a cash and
carry business. But with the
emergence of quality gahnnu-
graphs in the over §$1 price
range, many record dealers are
finding that a well-appointed
store, complete stocks courte-
intelligent sales people
ibe it alwngs the answer to
wrapping up the sale. With many
dealers carrying “high ticket"
merchandise for the first time
they are finding that an addition-

al selli tool is necessary.—A
SOUN AND CDH?ET%EHT
CREDIT PLAN.

Because of the growing inter-
relationship between high quality
records and phonographs, the
record dealer is now a greater
influence on a record lover's
choice of phono than ever before.
Because the customer has de-
veloped confidence in the advice
of a dealer regarding his record

USE CREDIT
“TRADE UP”

ENE following time pay-

ments have been calculated
on the basis of a one wyear
loan at 6 per cent with no
down payment. Monthly and
d'liljrhcnstﬂttn ﬁl&ﬁ l:‘lﬁiﬁumas
are shown for L an
$250 sets.

Monthly Daily
Cost Cost
$150 =set $13.25 $.41
set 17.75 28
50 set 22.08 2
purchases, he is looking to the

same dealer for advice about
phonographs. Thus the record re-
tailer has the choice of either
being the seller of this equipment
or simply the 5uprli¢r of the
information. Naturally the alert
dealer will want to capitalize on
Lhe'llieal m;guﬁfiun Rleg h.is in ‘2“;3
egin se ese er
sets. The results of the Hgaler
questionnaire and other facts
pointed up in this issue show that
many record dealers have already
recognized this opportunity.
Advaniages of Credit

In today's market customers
are extremely credit conscious.
Credit buying is an accomplished
habit. A look at a few statistics
makes this ad;ﬁparent. This year
mare than 60 per cent of new
and.used auto sales, 63 per cent
of appliance sales and nearly 80

r cent of furniture sales will

made to installment buyers.
Somewhat the same ratio can be
expected for the buyers of quality
phonographs.

Many record dealers already
have credit terms available in
their stores. Practically every de-
partment store, appliance store
and music store with a record
department offers easy payment
terms. Comparatively few record
stores per se, however, are in this
position.

Having a convenient credit plan
available to ec¢linch instrument
sales offers many advantages to
the dealer: (1) It means prompt
payment for the set, a quick re-
covery of the munel‘;' invested in
the equipment. The bank or
finance company pays the dealer
the sale price a the customer
makes his n¥ment to the lending
aigEncy. I.'E? t's the extra sales
clincher after presenting the sales
story to a prospective customer.
(3) A credit plan is the easiest
Wagrtu “trade up” a customer to
a higher priced unit. Tho the
difference in the sale price of two
sets might be considerable, when
translated into monthly, weekly
or even daily payments the dif-
ference in cost seems negligible.
(4) A credit plan makes for satis-
fied buyers, repeat customers,

What 1o Do?

What does the dealer who has
never offered consumer credit be-
fore do? How does he go about
Eettmg installment financing for

is customers? It's impossible to
do more than set down general

rocedures in any article. State
aws regarding financing differ;
lending institutions in different
communities work in wvarying
ways. But some basic steps to
follow can be outlined.

First of all, there are two
general typez of lending insti-
tutions:

1. Banks and savings associ-

ations

2. Finance companies
Generally speaking, finance
companies are permitted by law

to charge a higher rate of interest
than are banks. This, however, is
offset by faster service in some
cases and a willingness to assume
greater risks on the part of the
finance company.

A dealer desiring to set up a
credit plan should of course talk
to all the lending institutions in
his area before making a decision.
Before gning to a bank or finance
company, it's good to know some
facts about credit plans available.
Basically there are two different
types of loans which cover phono
installment buving:

1. Personal loan plans

2. Time sales plans

Personal Loans

Personal loans are made di-
rectly between the bank or fi-
nance company and your custom-
ers. This type of loan is avail-
able in two forms, either as a
promissory note loan which is
made strictly on the basis of the
customer's credit standing or a
promissory note loan with a chat-
tel mnrtgage in which the custom-
er provides collateral in the form
of personal property to guarantee
payment.

n both forms of personal loans,
vou as a dealer are not responsible
in any way for the prompt pay-
ment of the leoan by your
customer. The arrangemnet is
between your customer and the
lending institution. It is possible,
however, to make the arrange-
ment so that you can serve as
the bank's representative in fill-
ing out the loan application and
forms for the customer. Naturall
this is preferable from your stand-
point since it is an extra customer
service and saves him the time
and inconvenience of going per-
sonally to the lendinz ‘nstitution
to romplete the transaction. .

If you are the bank's repre-
sentative in filling out the forms
for a personal loan for a customer,
vou would send the application
form, properly filled out, to the
bank. The lending institution in
turn would check the credit
standing of the person. If he has
good credit, an unsecured promis-
sory note loan will be approved.
If, however, the customer has a
“spotty” credit rating, the note
issued would one with a
chattel mortgage. In either case
the note would be issued for the
amount of the purchase plus the
total amount of interest on the
loan. Generally speaking the
interest rate would be 6 per cent
per wear, and in the case of a
phonograph probably the maxi-
mum period ﬁ:r repayment would
be 12 months. As soon as the
customer signs the authorization,
you will be paid the full amount
of the sale by the bank.

Time Sales Plans

Time Sales Plans are agree-
ments whereby the lending insti-
tution agrees to buy promissory
notes which the dealer negotiates
with his customers. Here again
there are two types: (1) Time
Sales Plans Without Recourse, in
which a dealer iz not responsible
to the bank if the customer de-
faults in payments, or (2) Time
Sales Plans With Recourse, in
which the dealer co-signs the note
with his customers and is thereby
guaranteeing the repayment in
ull if the customer should de-
fault. The issuance of one or the
other by the bank is dependent
on the credit rating of the
customer.

In either case you as the dealer
are the lending institution's repre-
sentative and wyou fill in the
necessary application forms and
work out the carrying charges and
the payment schedule for the
customer. Again the information
is forwarded immediately to the
bank for credit investigation. If
approved in one form or the other
(with or without recourse), the
bank or finance company im-
mediately pays you the amount
of the sale price and the lending
agency sends the customer a
coupon book to assist in making
regular payments. 1

Whereas the dealer receives no
commission for acting as the
bank's representative in negotiat-
ing a.personal loan for a customer,
many ingtitutions do pay a com-
mission of 2 per cent to dealers
for Time Sales Loans. Interest
rates for the customer can wvary
from 6 to 12 per cent per annum.
In some cases where the amount
of the loan is very low, the lend-
ing agency will charge a minimum
service charge in addition to the
interest rate.

In visiting the leading insti-
tutions in your area to establish

(Continued on page 33)
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REVOLUTIONARY

Motorola

Puts Hi-Fi within the Reach of All!

Motorola research and engineering have again achieved the
“impossible”; true Hi-Fi reproduction at a price anyone can
afford. Hi-Fi fans will marvel. Millions who know only out-
maoded “ordinary™ reproduction will be astonished, delighted to
discover that their records—old and new—are richer, truer, finer
than they ever dreamed.

MODEL 53F2 is the first
radio-phonograph ever built
with the Motorola Hi-Fi
System. All the highs and
lows, faithfully reproduced
through all of the Golden
Voice radio that made

otorala first in radio sales)

Hear this completely different, new
High Fidelity radio-phonograph with
3-speed Intermix record changer— NOW!

GOLDEN TONE
ARMI

Fawthas:litm Alripma
Ferdla wiih
| e chomber enrure
weiii=-fram Hi-Fl ra-
i Fiodution

FoLL
ToNAL
RANGE

FULL RADIO
HOOKUPI

Ha giher fecard pleyad
wils Ml gudis wydlam of
the rodio. Newudl wider
rorge and reakinml

wwWw americanradiohistorv com

P enitpien Todetsl Dation Ty 9 ighdly bighon Enalh pui wasl
Beljmi in change woibisd saion. “Gobdes Weor™ Beg, 7. L

0 EBLD, Moteraly Img



www.americanradiohistory.com

: _MUSIC (HI-FI SECTION)

THE BILLBOARD

OCTOBER 24, 1953

bm[iW Phono Trends

On this page are published the
results, together with commen-
tary, of the phonograph section
of The Billboard's Sixth Annual
Record Dealer Survey. In mak-
ing this wyearly survey of the
state of the record business, The
Billboard mailed a 2T-question
gmstiunﬂaim to 3,000 key record

ealers thruout the country. The
results of seven of these ques-
tions, which were "tabulated in
advance of complete returns to
meet the publication deadline of
this issue, are based on com-
pleted questionnaires received
from 488 dealers—a 16 per cent
sample.

In addition to showing the
over-all totals, the results are
broken down into two dealers

ups—dealers with more than

per cent of their record wvol-
ume in classical records (Basic
Classical Dealers) and dealers
with less than that amount in
classical disks (Other Dealers).

The results of the entire sur-
vey based on all returns will be
published in later issues,

Over-all Cenclusions

The results of the phonograph
gection of The Billboard's Sixth
Annual Record Dealer Survey
point up the following over-all
conclusions:

1. Record dealers are in the
phonograph business in a bi
way. A total of 92.2 per cent o
the 500 reporting dealerz said
that they sell at least one type
of record playing equipment.
The majority reported carrying
various tvpes (Question 1).

2. Record dealers are movin
ahead rapidly into the sale o
phonographs in the over $100
price range. More than half of
the dealers reported carry
these sets and 47.6 per cent sai
they are carrving them for the
first time this vear. (Question 1
and 2).

3. While the interest is high
in the over $100 field, record
dealers look to three-speed -
ers in the $30 to $100 class to
their biggest sales producers this
fall. More than one-third spec-
ified this type, but another 22.6
per cent look to the over $100
sets to be their top fall sellers
(Question 3).

4. Of those currently stocking
and selling phonographs in the
over $100 class, an overwhelm-
ing number of dealers (82.6 per

- eent) expect phonos in the $100

to $500 price range to be the big-
gest dollar earner (Question 4).

5. Columbia, by its early entry
in the quality phono field, has
established strong brand recog-
nition at the dealer level. About
two out of every three dealers
gaid that Columbia is the brand
they recommend in the $100 to

category. This puts it
squarely up to other manufac-
turers in the competitive
struggle ahead at the dealer
level (Question 5).

6. While record dealers of all
types are displaying great in-
terest in this new field of quality
phonos at mass market prices,
dealers with more than 20 per
cent of their record volume in
classical disks are displaying
comparatively more activity and
interest in this new eguipment
than are other record dealers
(Questions 1, 2 and 3).

7. At present, too few dealers
are taking advantage of this new
equipment as a means of dem-
onstrating today's improved rec-
ord quality (Question 6).

8. Aside from the consumer
market considerations, there is
a vast market for the sale of
quality phonos at dealer
level for demonstration purposes

Detailed Analysis

The results of the first ques-
tion show that practically every
record dealer carries some
phonographs and that most deal-
ers carry several different types.
A total of 92.2 per cent reported
c ing ft East tm?req type tfd.'
[ ment. 0s uen
f:::ulung in record dealers m%
three-speed plavers in the two
price ranges — the low - priced
under $30 zets and the to
tlﬂl] sets—and record playing at-

achments. Next in coverage are
kiddie players. All of these were
reported by at least two out of
every three dealers.

The new market of high
gmﬂjty phonographs over $100

as already stirred 55.4 per cent
of the dealers to climb aboard.
Note here the differemce between

~Highlight Dealer Poll

the two dealer groups. While
about the same percentage of
Basie Classical Dealers and
Other Dealers carry the other
types of equipment, a much
higher percentage of the former
group is stocking at the moment
the high quality sets. Statistical-
ly the difference is 80.2 per cent
versus 48 per cent. The reason
undoubtedly is that at the
moment at least the primary in-
terest in better sounding music
is at the classical level.
Quality Disks

Question 2 points up the great
dealer interest in these new
guality phonographs. A total of
55.8 per cent of the reporting
dealers said that they were
carrving certain types of phono-
graphs for the first time this
vear. Practically all of these had
carried some type of phonograph
previously. Of considerable in-
terest is the fact that 47.6 per
cent of all dealers are carrying
these high quality units for the
first time this year. Limiting
the answers to only those dealers
who have added new types of
playing equipment to their
stores, a whop ing total of over
90 per cent smlf they have added
the over $100 phonos, certainly a
harbinger of things to come,

Looking at the wvolume side
during the fall season, a period
when the bulk of the vear's
phonographs are sold, more deal-
ers look to the conventional
three-speed phono in the $30-
$100 range to bring in the
heaviest volume, This, they say,
in the answers to Question 3,
will continue to be the real
workhorse of the industry, but
plenty are high on the sales
prospects of the new high
guality over £100 sets, While the
COther Dealer group voted almost
four to one in favor of the three-

$30 to $100 phono as this
fall’s big dollar earner, the Basic
Classical Dealer group favors the
high quality set in the over $100
price range by more than two
and a half to one—apgain point-

Jing up the difference in record

emphasis among these two types
of dealers.

The Leader

There is no disagreement,
however, among these two deal-
er groups about which price
ange of high gquality set tl -y
are putting their promotional
chips behind to be the big dollar
winner this fall, according to the
results of Question 4. The $100
to $150 range is tabbed as the
leader by 82.6 per cent of all
dealers with practically no dif-
ference in answer among the
two dealer groups.

The wisdom of Columbia Ree-
ord’s early entry into the high
quality phonograph field is
clearly shown in *he answers to
Question 3. This question was
asked in order to determine
what if any brand identity and
loyalty has been established at
the dealer level in this burgeon-
ing but still young field. About
two of every three dealers an-
swering the question named Co-
lumbia as the brand they recom-
mend. Much of this is undoubt-
edly the result of Columbia
being first on the market in
large guantity, At the same time,
the success that Columbia has
had in establishing brand reec-
ognition on the record dealer
level—the first line of sales—
certainly gives this brand a head
start as the battle lines for dis-
tribution among record dealers,
who new more than ever have
tremendous influence in the sale
of phonographs, are drawn.

Hi-Fi Makers

The results of the last two
guestions should be of great in-
terest to manufacturers of high
%uahty phonograph equipment.

ased on Questions 6 and T,
there is a large market potential
for high quality phonos as dem-
onstration units at the dealer
level. According to these an-
swers, only one-gquarter of rec-
ord dealers is equipped to dem-
onstrate high-fidelity records to
customers on equipment which
is capable of Emdumng what is
on the record. Thec again the
Basic Classical Dealer group is
attuned better to this need than
is the Other Dealer group, not
even half of the former group
is yet in a position to demon-
strate today's betler classical
records properly. Presumably

QUESTION 1: Piease check which of the following fypes

Survey to 3,000 Dealers Tabs
Up-to-Minute Equipment Trends

QUESTION 4: Which of the various price lines of high

of record playing equipmen! you now carry. quality phomographs (about $100 and wp) that you
Basic carry do you expec! fo be fhe biggest seller this fali!
ANSWERS: ol Gasial
— 3 ANSWERS: Wi Chalal Dt
Carry at least one fype...... 92.2% 90.1% %
Record playing attachments. . .85.6  89.1 £100-$150 ..............B2.6% B81.6% 83.1%
Low-priced 3-speed phonos $151-5200 ..... veenennsd3b 126 140

(under 330} ..........853  B0.2 S201-8250 ... .....0e0n.. 2 2.3 2.2
3-speed phonos (530-5100)...84.0  B48 More than $250........... 1.7 33 N
Kiddie phonos ............ 709 655 e & ®
Single speed phonos........064.3 385
Phono combinations ........55.9  51.6 QUESTION 5: (whether or not you stock high qualify
High quality phonos phonographs), which BRAND in the $100-5300 price

fover $100) .......... 554 802 480 range do you recommend fo prospeclive customers!
i Basic

*oe o ANSWERS ur B S

QUESTION 2: which types of phonographs are you seHing G %57 682 65
for the first time this year! SPITIIS cvememmmrasmensy ' : '

-1 RCA Victor .....ccvvnunn 12 9.1 12.7

ANSWERS: :ﬁu Clauical, .m.v::l ﬁ:::::ﬂ o z: :gg 3:
High quality phonos ' Others (V-M, Philco, Kelfon, | |

(over §100) .......... 476 386 443 Motorola, Zenith, efc.... 7.1 23 8.4
3 speed phonos {$30-5100).. 2.3 9 17 - 5 s
Low-priced 3-speed phonos ,

(under $30) ......... 14 9 1.6 QUESTION 6: On what type of equipment do your cus:
Attachmenfs . ...... vennee. 14 9 18 fomers listen fo classical records in your sfore (inciude
ﬂ“‘ﬂf! .................. 3:1 5;4 E.# hﬂﬁ“’l‘i EH nm'{ “aﬂiM' dmnﬂrﬂh ml:pmn'“!

e o o o
ANSWERS: o Al
QUESTION 3: Which of these types of equipment do you Conventional phonographs ﬁ 552 818
i dollar sales producer this fall! Siaardist 3 :
erpectlobe your Blggst el Lh High Fidelity phonographs....24.9 448  18.
ANSWERS: o g ¢ o o
3 speed phonos ($30-5100)...36.8 211 41.6 | QUESTION 7: 1f you do mof use high fidelity equipment
High quality phonos for demonstraling classical records, do you plan fo add
[ﬂ'\"ﬂf $1uu} ---------- EI.E ST-E 1‘.4 —r h m n.ﬂ ﬂl “h!
Low-priced 3-speed phonos Basle

(under $30) ..........18.9 g9 221 ANSWERS: Over-all  Classical  Other
Single speed phonos....... 108 33 132 | e I W
Phono combinations ........ 5.6 56 5.1 [ e —e——— .  { S S S |
Attachments ......ccenuens 4.0 33 43 T —— . % : S ¥ A
Kiddie phonos . ..... R i3 - 1.7 Don't Know ..............403 321 418

Key Dealers Bullish
On Phonos for Fall

The following round-up of key
record-phono stores thruout the
country was made fo point up to
other dealers the over-all phono-
graph polential as well as what
specific course these siores are
following in regard to high qual-
ity sets, Note particularly the
apparent trend, based on some of
these reporis, in the direction of
tying the phonograph and record
departments togeiher more
closely. The following store des-
ignations are used: D, depari-
ment store: M. music store; R,
radio-appliance siore.

STORE: G. SCHIRMER (M)
CITY: NEW YORK
BUYER: NELSON LEWIS

Less than a year ago Schirm-
er's moved its phonograph de-
partment to the same floor as the
record department, under the
jurisdiction of the record buyer,
Nelson Lewis. Different sales
ersonnel are employed. Phonos
rom $22.95 to $B850 are sold.
High quality lines include Phil-
ips, Portomatic, Magnavox and
Columbia., Since phonos were
not under his jurisdiction a year
ago, Lewis cannot measure this
fall's performance against the
fall of 1952, but said that each
month has seen a steady in-
crease in sales, He believes that
people with inadequate playing

many of these dealers make use
of their models on display for
sale as demonstration units if a
customer would request it, but
these answers do show that
there is & huge market still to
be tapped for permanent dem-
onstration equipment in a deal-
er's store—a golden opportunity
for the manufacturer.

www americanradiohistorv com

eguipment are at the point of
realizing they are not getting as
much listening pleasure as 18
possible from the equipment
they have. Now for much less
than ever before, he points out,
guality equipment is available
to satisfy this need.

STORE: MUSIC HOUSE (M)
CITY: BALTIMORE
BUYER: DANIEL GORDON

Carries phonos from $9.95 to
$35 in the regular record de-
partment. A new record-phono-
graph department which was
just opene _ in the store features
classical LP records and high
quality phonographs, includi
the Columbia, Webcor and RC
Victor. Gordon calls the poten-
tial of these new sets “terrific"
and gives these as the reason for
his expected fourth quarter in-
crease of 33% per cent in phono-
graph sales over the same period
a year ago.

STORE: CARL FISCHER (M)
CITY: NEW YORK
BUYER: J. J. JONES

Just a few weeks ago the phono-
graph department consisting of
sets from $14.95 up to $150 were
added to J. J. Jones' responsibil-
ities as record buyer. This came
about, according to Jones, be-
cause of the natural tie-in be-
tween records and phonographs.
He js stocking two brands of
high quality phonos, Columbia
and Webcor. In addition to his
new phonograph department,
Fisher's also carries expensive
phonograph combination sets
and hi-fi components in a sep-
arate department. Jones expects
E;:ﬁellent phonograph sales this

STORE: SHERMAN CLAY &
COMPANY (M)
CITY: SAN FRANCISCO
BUYER: ROBERT D. KELLEY
Robert Kelley sells phonographs
from $14.85 to $64.95 in the rec-
ord department. More expen-
sive sets are sold in the radio
department. Kelley added that
the store displays the Columbia
“360" in the record department
as a tie-in with the radio depart-
ment. He noted also that record
sales clerks are trained to sug-
gest to customers that they look
at the high quality and high fi-
delity sets in the radio depart-
ment. The success of San Fran-
cisca's recent Audio Show, ac-
cording to Kelley, is already be-
ing felt in a greatly increased
consumer interest in high fi-
delity.

STORE: FAMOUS-BARH
COMPANY (D)

CITY: ST. LOUIS

BUYER: VIRGINIA KNOEBEL

Miss Knoebel sells phonographs
from $19.95 to $149.95 in the rec-
ord department. This includes
the new Webcor high quality
unit., Expensive sets are sold in
the radio department. Miss
Knoebel is planning a 25 per
cent increase in the phonographs
in her department during the last
guarter of the year. She bases
this on the better merchandisze
that is available from both the
point of view of high quality
records and phonographs. Also
effective, she says, are improved
business conditions. Speaking of
high fidelity, Miss Knoebel says
the people in her area are defi-
nitely interested in and conscious
of the new trend.

STORE: HELEN GUNNIS
MUSIC SHOP (M)
CITY: MILWAUKEE

OWNER: HELEN GUNNIS

Miss Gunnis stocks phonographs
from $20.85 to $149.50 in her
record store. Featured here are
the Magnavox, Webcor and Co-
lumbia high quality phonos. She

(Continued on page 32)
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HAS THIS

The Greatest Selling Feature in a Decade!

... a Natural for Dramatic Demonstration

New Cobrua-Matic with Stroboscope measures exact record speeds...
amazing dot of light lets you see how records should sound

® Another Zenith first! Gives you a dramaotic eye-and-eor
demonstrotion of Zenith's ability to ploy all records
at perfect pitch and tempo ... including 78, 45, 33%
and the brand new 16% RPM "talking books” records!

@ Only Zenith, 35 year leader in Radionics, gives you
this great new sales exclusive!

Here's the biggest news in record players since Zenith's
All-Speed Cobra-Matic. It's Zenith's new Cobra-Matic
with Stroboscope, the player that makes perfect pitch
and tempo not only possible but visible, *

Now, for the first time, you can show prospects when

they're hearing music exactly as recorded, You can sell = %
the idea of perfect pitch and tempo to every prospect, Zenith Stroboscope measures exact record revolu- Stationary Dot of Light shows when record is spin-

tions-per-minute . , , 78, 45, 3314 or the new 1635 ning at RPM required for perfect reproduction. Any
RPM talking book speed. turntable error starts light moving!

even those without a keen musical ear. You can assure
a customer rich fidelity from all his records for years
to come]

For, as you know, even the finest record players vary
in turntable speed when new, and will definitely change
to other speeds as they grow old. Any variation causes
distortions of tempo, key and voice. A difference of only
1 RPM makes an LP record, for example, sound sharp
or flat by a full quarter tone,

. With Zenith, you can be first to end this nuisance by
offering prospects a positive visual “speed check” com-
parable with equipment used in recording studios. You
can sell perfect reproduction of any record all the time
++« with the greatest demonstration feature anybody has
ever seen, heard or sold!

The royalty of television and Mnlo

Backed by 35 years of Leadership in Radionics Exclusively
SESRHE g SR ALSDO MAEKERS OF FINE HEARING AIDS
rn"ﬂ fo "" l. I'“Hh Pﬁﬁnﬂgr_ﬂp,l!, Zenith -ﬂ“—’ll.lll Cobra-Matic Ph]mlﬂfﬂpe!d from ZENITH RAD1I0 CORPORATION, Chicago 39, Illinois

) st o 10 to 85 RPM. Turntable ' ected at
Radio-Phonographs, and TV-Radio-Phonographs! touch, Record plays ﬂghtannﬂﬁ :;ﬁtfm 9 : COPR. 1953
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Presenting the new

RCAVCTOR t
HIGH FIDELITY

Finest reproduction
of music ever offered

at popular low prices!

Cun"rmtimnl phonographs are limited in the
amount of recorded sound they can reproduce.
In fact, most conventional phonographs cannot
reproduce much more than half the sound on
today’s finest recordings. Much of the record
music, in other words, is masked or “hidden”
by conventional phonographs.

‘The “hidden” music is the very high- and very low-
pitched sounds. These *"highs” and "lows™ give
music its sparkling brilliance and life. Conventional
phonographs are incapable of reproducing most of
these “highs,” and the "lows” come out as dull,
boomy sound.

RCA Victor, world leader in recorded music, after
years of acoustical engineering experience in phono-
graph design, circuitry and efficient utilization of
power, has produced the new High Fidelity
"Victrola™ phonographs. They reproduce music with
a degree of faithfulness that is astonishing. This
achievement is RCA Victor High Fidelity!

“Victrola” High Fidelity ...
new in every phase
From record changer to cabinet, RCA Vietor High
Fidelity "Victrola” phonographs are the products
of new designs and specially constructed parts.
There’s a special new amplifier designed for high
power with minimum distortion at all output levels,

A brand-new 3-speed automatic record changer util-
izes a powerful motor that minimizes electronic hum

Climax of the-“Victrola” half-century!
1898 First practical disc phonograph patented by

Eld.ridge R. Johnson, founder of the Victor Co.

1906 First “Victrola” phonograph—an acoustie

achievement years ahead of its time

1925 The Orthophonic *Yictrola™—greatest

achievement in mechanical reproduetion

and rumble. Tts turntable is precisely weighted and
balanced to assure smooth, constant-speed opera-
tion. Thie pickup used in the console record changer
is the universally acclaimed wvariable reluctance
type. The table model record changer uses a sensi-
tive ceramic pickup. Both pickups have long-lasting
manufactured sapphire styli, or needles.

Dr. H, F. Olson, world-renowned acoustical
expert, designed a new, wide range
loudspeaker for “Victrola™ High Fidelity

Because the loudspeaker must accurately reproduce
the sounds made by every musical instrument and
voice, it is, perhaps, the most important single unit
in any high fidelity phonograph.

To design a new loudspeaker capable of reproducing
“highs” and “lows™ that are natural and lifelike,
RCA Victor called on Dr. H. F. Olson, of the David
Sarnoff Research Center at Princeton. His answer
was the new curvilinear loudspeaker with a specially
developed wide range that was literally “made™ for
RCA Victor High Fidelity ""Victrola™ phonographs.

The cabinet—meticulously designed
for “Victrola™ High Fidelity

In High Fidelity the cabinet plays an important
role . . . it is the loudspeaker’s acoustical chamber.
The pew “Victrola” High Fidelity cabinets are

Wwww americanradiohistorv com
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Model 3HESS $139.95 e |

¥ Mahogany Finish (Limed Osk extra)

built with extra-thick walls, special bracing in the
acoustical chamber, costlier joinings. Exclusive “stay
put” friction hinges keep console doors at just the
angle you want,

Style-wise, "Victrola™ High Fidelity cabinets are
stunning Contemporary designs that are "fashion
right” for every room setting.

«Hear lifelike music anywhere in the home

With a new RCA Victor Companion Speaker and
Cabinet you can hear brilliant, natural sounding
music anywhere in your home! When used in dual
operation with your High Fidelity " Victrola™ phono-
graph in the same room, music has greater depth
and the illusion of realism is increased.

A three-position switch on the phonograph permits
playing of Companion Speaker alone, phonograph
speaker alone, or both speakers together. Com-
panion Speakers have 50 feet of cable, all necessary
adaptors and brass-finish hardware.

Model SPK-8, matched for use with table phono-
graph 3HESS, has an 8-inch "Olson-design" loud-
speaker. Model SPK-1, matched for use with con-
sole phonograph 3JHS6, has a 12-inch "Olson-design™
loudspeaker, .

Suggeated list prices shown subject to change without notice. Slightly
higher in the lar West and South.
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1928 The "Electrola™ with electronically 1935 RCA Victor "Dynamic Expander™ 1947 RCA Victor "Berkshire Series™
m:ﬂifad ﬁuuntql:l bll"'iﬂg'& complete symphony achieves new realism in recorded music establishes a new high standard for High
o Gy A YaL :
1: as to the home 1936 RCA Victor R99 High Fidelity _ Fidelity phonographs in the home
927 First successful automatic phonograph . Phonograph foreshadows today's IN49® 45rpm System —first record and
with a practical record changer new era in sound reproduction changer designed for each other
1931 RCA Victor Acoustically Compensated © 1945 Balanced RCA Vietor "Golden 1952 3-speed "Victrola™ record pl
: player
Volume Contrel adds new tonal range * Tone System for improved enjoyment of all speeds
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Model 3HS6 $275 Model SPK-8 $69.95 Model SPK-1 $89.95
. Mahogany, Walnut Finishes (Limed Oak extra) Mahogany Finish (Limed Oak extra) Mohogany, Walout Finishes (Limed Oak extra)

| qu, hear the missing half—
the “hidden” highs and lows! '
™Victrola™ High Fidelity

| :1:;“ r;v:;J:u ﬁzrkigﬁa - 0]11}? RCA Victor
_ has the new High Fidelity
' “Golden Throat” Tone System

2o
o { The “Golden Throat™ Tone System is an exact
e - balance of amplifier, speaker, cabinet and—
= R AR e e £ - [ - Hl Fl ]. e a
Y in High Fidelity phonographs—the pickup.
limited sounds of the With the introduction of High Fidelity

tional pl h
RIS A ERDASAD components, “Golden Throat” Tone becomes

an even greater triumph of sound engineer-
ing. This new and even more exacting balance
of High Fidelity pickups, amplifier, speaker
and acoustical chamber produces the richest,
most brilliant tones you've ever heard from

— ’ music on records. It's another *first’
Victrola" High Fidelity - 3 o e :
now reveals the [ows and Dl‘:il}" RCA Victor has it!
in your records!

Most phonographs cannot properly reproduce very high and very low

pit sounds. These elusive "highs” and "lows"™ sound garbled, hazy,

on conventional phonographs. Very often they are completely missing, m

Hearing the finest recordings with "Victrola™ High Fidelity can increase the

range, from top to bottom, close to 100% . . . almost doubles the realism! S
: . Tmks &

DIVISION OF BADIO CORFORATION OF AMERICA
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The score from a prize winner in
prize-winning High Fidelity Sound

Original Cast music sparkles as never
before, on RCA Victor High Fidelity

2y - i R
e} .M1_151ﬂ h}' Stafhght

Ve

- o
W HULO
z 8 WINTERMALTER

="

S
The new sound at its best on *'45 EP"
—superb High Fidelity at low cost

-
LS

Stars of musical comedy sing thrill-
ing "on stage’’ performances

There's a measure of artistry in
the best popular entertiinment that
went almost unheard until recorded
on RCA Victor High Fidelity. Perry
Como's Don't Let The Stars Get In
Your Eyes, which shared the First
Annual Audio Engineering Awards
with Il Trovafore, reveals the star-
tling effect of actual presence in
pupullr runl}rlli.ug.

W Stk St WLk
Forstm P e ot
drthar Fiedier e ... |
Contemporary music long admired—
but never heard like this before

T

A preat new orchestra which doubles
in impact on RCA Victor High Fidelity

From Como to Toscanini,

selection of HIGH FIDELITY

Whether your interest is in "pops” or classics—whether
you're a fan of Perry Como or Arturo Toscanini—
you're almost sure to find that the High Fidelity record
you want is an RCA Victor Record. The reason for this
is that RCA Victor has the most—and the best—in
High Fidelity recordings.

The most, because RCA Victor, for over fifty years
leader of the industry, has been making complete range
High Fidelity recordings since 1949. The best, because
RCA Victor engineers are unexcelled in their knowledge
of studio sound dynamics and reproduction techniques,
while RCA Victor artists are everywhere famed as “The
World’s Greatest.”

Ask your distributor for the complete list of RCA

Victor High Fidelity Recordings shown opposite. It is
the largest in the world.
“New Orthophonic” High Fidelity—
the finest sound recorded to date

Certain albums in the list are starred “New Orthos
phonic.” They are more than just High Fidelity. We
consider them to be the finest sound recorded to date.
“New Orthophonic” High Fidelity Records are, like all
others listed, complete range recordings. But in ad-
dition, special microphones and studio acoustics have
been used to produce on them a brilliant, highly defined
gound which features maximum separation between
instrumental choirs plus exceptional clarity and press
ence on solo instruments.
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Rallet becomes an extravazanza of beautiful
on RCA Vietor High Fidelity

The <ymphonies evervone loves . . . now a
compleiely new experience sound . . .

Fifteen complele operas av nﬂ;h]r in the
new ROA Victor High Fidelity catalog

ﬂouz

MEYSTERS SYWMTYEYY Y (imil MENT 2
L-bgrhen M

The great orchestraz , . . now 1o Le redis-
covered on RCA Vietor High Fidelity

Toseanini’s newest album j= an
accomplishment in recording and

interpretation which set: a new
target for the entire industry,

The FDUHTAIHS I - R ' . Respighi wrote The Pines
o ! . o of Rome lor a wide-range
R'UME - . ; = : spectrum which did not

J : exizL in home musie

until RCA Vietor lified

the art of High Fidelity

4 to ils present peak,

RCAVCTOR has the largest
RECORDS in the world

Be zure to ask vour dis-
tributor for a good supply ol
RCA Vicwor High Fidelity
Record Supplements, And
pllflﬁ' I.h'f"“l on o :\'Il'llr" Llls-
tomers. They're invitations

to big Christmas sales.

ieo And Remember
The World’s Greatest
Artists perform only

on RCA Vietor High

Fidelity Records,

First "master” impression of the music is now
made on magnetic tape instead of a disc. Artists
can hear playvbacks instantly. Engineers can
emoathly "edit™ by splicing. On the bnished
record, brilliance never before possible.

With the first dise cutting, another new de-
velopment comes into play. The electronically
heated siylus prevents loss of brilliance which
generally ocourred when a cold stylus moved
toward the inside of & record,

RCA VICTOR

J‘r'iF.‘:T iN° RELCORDED MUSIC

www americanradiohistorv com
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Jues tion: What Is a
Hi-Fi Phonograph?

By JOE MARTIN

At the risk of seeming all too
obvious, the answer to the ques-
tion posed above is an electronic-
mechanical device designed to
offer musical entertainment by
reproducing the sound on a pho-
nograph record exactly as acous-
tically recorded. In even more
simplified language, a high fidel-
ity set is a superior phonograph,
just as a high compression, 12-
cylinder automobile engine is
capable of delivering a superior
performance than can a one-
cylinder put-put. The basic com-
ponents of a high fidelity phono-
graph are the same in function
as the basic components of a
very ordinary, inexpensive rec-
ord plaver. The results, of
course, can be vastly different
between the two pieces of record-
playing equipment.

But the dealer whose record
customers show g desire to buy
the newer and better record-play-
ing equipment needs first of all
to remember that phonographs
are the means of transferring the
music on the disk into audible
gsound. Of course, the phrase
“audible sound” can be taken as
broadly as the customers' ears
will allow. The aim of phono-
Eraph manufacturers is to make
that “audible sound” as true-to-
life as possible within the limita-
tions of the ultimate retail price
of the eguipment.

Componentis

The basic components are a
turntable with a tone arm, pick-
up and needle, an amplifier and
a speaker. No matter the price
or quality of a phonograph, these
basic component parts make up
the whole unit. Does the normal
customer need to know the con-
tents of his record-playing equip-
ment? The answer is no, but he
often wants to know, just as the
average automobile purchaser
doesn't need to know the en-
gineering details of the engine,
generator, clutch or transmission.
He just likes to know. More, he
rarely makes his purchase—of
a car or a phonograph—on the
basis of the components. The
customer will look at a new car,
feel it, sit in it, drive it and make
up his mind. The customer for
a phonograph, too, will lock at it,
{eel it, listen to it and make up
his mind., The phonograph re-
tailer, however, often forgets a
major selling point by ignoring
the most important component
of a phonograph—the customer’s
ear. This was put very succinct-
ly recently by Harrie K. Richard-
son, associate editor of Audio
Engineering magazine: “If the
get measures good and sounds
bad—then it's a bad set. If it
measures bad but sounds good
to the customer—then it's a good
B‘E’t-"

Set Breakdown

However for the record (no
pun intended these are the
baszic components and this is
what they do:

THE TURNTABLE: It's a de-
vice for rotating the record at the
proper speed. The best turn-
tables are those which maintain
the most accurate and constant
revelutions per minute. The best
changer changes the records
smoothly and with a minimum of
noise and record wear.

THE TONE ARM: This is the
device designed to house the
pick-up and wires connecting
the pick-up and needle to the
amplifier. The best tone arm is
lightweight, balanced and strong
enough to withstand some rough
handling.

THE PICK-UP: This is the de-
vice which holds the needle and
transmits the minute electrical
impulses to the amplifier. It can
be ceramic, magnetic or orystal
Recognized engineering author-
ities still argpue the merits of
each type. It should be remem-
bered, incidentally, that audio
engineers have known about and
used magnetic and erystal pick-
ups for vears. Basic designs of
each have changed little in many
vears, tho major improvements
have been made. The magnetic

pick-up requires a pre-amplifier
{a power booster) in addition to
the standard amplifier. The
crystal or ceramic does not.

THE MEEDLE: It's a piece of

metal with a tip of some precious
or semi-precious metal or jewel
It is not 2 permanent needle no
matter the advertising, There
are limits to the amount of plays
obtainable from any phonograph
needle, tho the diamond point
stylus is considered to be the
one which will last longest.

THE POWER AMPLIFIER: To

the layman this is a mass of
tubes, wires, condensers, knobs
and transformers. In effect, it
takes the sound picked up from
the record and amplifies it before
feeding it to the speaker. The
better phonographs will have
more than the one or two tubes
contained in the least expensive
sets, a heavier transformer and
better bass and treble controls.
An inexpensive amplifier will, at
most, have a single tone control
which will cut off the treble and
give the impression that the lis-
tener is getting more bass. A set
of tone controls in a better piece
of equipment will be more ac-
curate and enable the user to
make fine adjustments of the
bass or treble. But it has often
been said that the two best and
most important controls are the

CDLUMBHIIH 360 (#206)

customer's ears. He must like
the sound he's getting, no matter
the settings of the bass and
treble controls. The best ampli-
fiers obviously are those capable
of delivering more power than is
normally called for by the user,

Sound Difference

THE SPEAKER: This can be
considered the most important
component, since it is what the
record buyer actually hears. And
this must also be considered the
one component where the con-
sumer's ears decide the quality.
A speaker will sound different
to any two people, and it will
sound different to the same per-
son in different rooms. And the
speaker will sound different de-
pending on its enclosure or baf-
fle. It must be admitted that a
gingle small i]j'reaker will not give
the same results as a large speak-
er or multiple speakers or a
coaxial speaker. To function
properly a high fidelity set
the enclosure in which the
speaker (or speakers) are housed
is of great importance. It should
also be noted and remembered

S
il

MOTOROLA SONATA
(#53F2) $93.95

that the finest needle, pick-up
and amplifier will sound inade-
quate if fed thru a r speaker
system. Thus, the best sets are
those in which each individual
component is balanced properly
to relay what the others are ca-
pable of delivering.

These then are the basic com-
ponents of what iz now called
a high fidelity phonograph. But
in function, as previously stated,
they comprise basically the very
same components which go into
the making of a very inexpen-
sive phonograph. But by con-
struction the components in a
high fidelity or high quality set
are geared to deliver superior
performance.

Sound Sales

The dealer whose customers
are more apt to buy complete
phonographs than individual
high fidelity components must
remember that he is zelling the
sound the phonograph will de-
liver to the customer in the cus-
tomer's home. The distortion
ratings, power output and fre-
guency range are important but
incidental bits of information
which should be made available
to the customer. They should
not, however, be the prime fac-
tors in a sales story to the aver-
age buyers.

An analogy can be drawn by
comparing the selling of high
fidelity records with the selling
of high fidelity record reproduc-
ers. The average customer for
records listens to the recordings
available and decides which
sound best to him. He shows
only passing interest, if any, in
the orchestral set-up and place-
ment of microphones. The same
is true of the phonograph. In
the final analysis it's the “sound”
that sells the set.

Open Market

The market for high fidelity
and high quality phonographs is
unlimited, and it's a pregnant
market. One note of caution,
tho. There are no industry-ac-
cepted standards for the mean-
ing of the phrase “high fidelity."
According to the standards of
some, there is already evidence
of the misuse of the phrase In
advertising claims. Abuse of the
phrase “high fidelity" can lead
only to consumer confusion and
a wait-and-see attitude. There
may be industry standards es-
tablished soon since the National
Association of Radio and Tele-
vision Broadcasters; the Radio,
Electronic and Televizion Manu-
facturers’ Association, and other
trade groups are seeking indus-
try-wide standards.

But no matter what technical
or promotional phraseclogy is
being used, in the final analysis
it's the “sound" delivered to the
customer's ears that will deliver
the set to the customer's home.

RIAA Tests AllFOut
Drive in Baltimore

Currently in full swing in Bal-
timore is the Record Industry
Association of America’s promo-
tional experiment which is ex-
pected to move much new rec-
ord-playing equipment into the
hands of Baltimore consumers,
This experiment, the first all-
industry effort to “force" the
sale of phonographs and then
survey the new owners for in-
formation concerning their rec-
ord purchases, could possibly
re-shape present thinking in
both the record and phonograph
industries, The results, however,
could also prove that the present
way of doing business is the cor-
rect way. In any event, the re-
sults of the promotion and the
consumer survey will be care-
fully studied by people on all
levels of the record and phono-
graph industries,

Sales Up 1.500

At this point in the month-
long October promotion, it is
estimated that Baltimore deal-
ers will sell about 1,500 addi-
tional pieces of record-playing
equipment during the campaign
— 1,500 phonographs which
would not ordinarily be sold
during the same period. Follow-
ing the close of the campaign by
some 90 days, the RIAA will re-
turn to Baltimore to survey the
people who bought phonographs
during the promotional period.
It is planned to design a survey
which would supply answers to
some of the following questions:

How much use is being made
of various type of phonographs
purchased? What kinds of rec-
ords do new phono owners buy?
Who buys more records — the
owner of an inexpensive phono-
graph or the owner of an ex-
pensive phonograph? Do own-
ers of plug-in attachments re-

main good record customers?
Does the purchase of an inex-
pensive record player often lead
the purchaser to buy a better
piece of equipment? What fea-
tures nf the phonograph and the
campaign created the urge to
buy a phonograph? How many
new purchasers were replacing
old equipment? How many were
buying a phonograph for the
first time?
Resulis So Far

What has been learned thus
far in the campaign? One fact
stands out. First of all, the sale
of record-playing equipment
thru retail record outlets is in-
creasing steadily, but it is still
not up to the volume produced
by outlets other than record
shops. The prime reason given
for this iz the simplified easy-
payment plans stores, other than
record shops, are making avail-
able to their customers. The
jewelry, appliance, automotive,
ete., stores have been offering
customers “easy terms" for
years. It is no problem for these
same retailers to offer the same
deal to customers for record
players.

Those record dealers who of-
fer time payment plans on sales
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PHONOGRAPH COMPONENTS: Turntable plus fone arm plus pick-up and needle plus amplifier plus.
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speaker equal the assembled phonograph.
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of record-playing equipment
have already learned that the
can increase sales by drama
percentages. The future sales
pattern for other retailers m
be greatly dependent upon simi-
lar moves., (See separate story.)
RIAA Kick-Off

The promotion was kicked off
by a large space ad in Baltimore
papers a few weecks ago. The
theme was: “Buv a phonograph
and make friends with records.”
The campaign was worked up
for the RIAA and the participat-
ing phonograph manufacturers
by John W. Griffin, RIAA ex-
ecutive secretary, and Henry
Onorati, special consultant on
such promotions. Working to get
the full co-operation of retailers
handling phonograph equipment
were the many electronics and
record distributors.

Except for the opening ad
placed by the RIAA, all sub-
sequent advertising has been
placed by the individual retail
outlets on the co-op budgets
available. Space ranged from
small 40-line ads to full pages.
The concentration of ad space
was considered to be the major
effort. The thinking behind such
a plan was that the distributors
and dealers in any city in the
country could get together and
work up the same promotion
without getting involved in or-
ganizational activities. In other
words, the primary object was
to concentrate space placements
within the specified four-week
period.

Peak Period

Similarly, a co-ordinated ef-
fort of this type can obviously
be put to work anywhere. That
the timing was correct is gen-

V-M #555, $139.95

erally conceded by all. With
MNovember thru February bein
peak months in the history o
the retail record business, it was
obvious that a campaign to sell
phonographs should be held in
October.

In the Baltimore experiment
only one distributor, D. & H.
Distributing Company, handling
RCA Victor lines, worked up a
special promotion, The firm re-
vived the Victor “bonus book"
program of some time ago, but
with a twist. To obviate the
possibility of player customers
making their record purchases
in stores other than those which
sold the player, D, & H.'s record
gales manager, Lee Shapiro,
worked out a Eiﬂn whereby the
retailer sent the name and ad-
dress of the customer to D, & H.
along with the customer's de-
gired choice of one of three pre-
packaged sets of records valued
at $6 or more. The distributor
then mailed the records directly
to the consumer in the name of
the original retailer.

Station Spots

In addition to working up co-
operative advertising - on this
theme, the distributor placed
one-minute spot announcements
on Baltimore stations, making
the same pitch for all local re-
tailers. Over 100 spots are sched-
uled during the campaign period.

The net result at the point is
that Baltimore is phonograph
conscious. Baltimore people will
have more plavers in use this
fall and winter than would have
been possible without a cam-
paign, and, it is hoped, Balti-
more people will be buying
many more records to feed those
additional players in use. The
final results will be of great in-
terest to both phonograph and
record manufacturers.
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Study imn HIGH FIDELITY

Executed by Capitol Records in FULL DIMENSIONAL SOUND
Notes by CHARLES FOWLER, Editor of High Fidelity Magazine

Here’s the album your high fidelity customers  Richly boxed in gold with a protective plastic
have asked for and waited for...a hi-fi album  sleeve. The accompanying brochure by Charles
with 14 selections on a 12-inch long play record Fowler, editor of HIGH FIDELITY MAGAZINE,

chosen to demonstrate the full impact of high  establishes this album as the most authoritative
fidelity reproduction . .. in the field.
:‘- e : ] 2 -
y Cash in on the HI-FI Market! ..

'

¢ Your customers already know Capitol's FDS symbol stands for the ultimate in high fidelity recording

They are seeing A STUDY IN HIGH FIDELITY AUDIO ENGINEERING. A Study in HIGH FIDEL-
advertised in such magazines as HICH FIDELITY ITY will be on the “must™ list for your hi-f customers
MACGAZINE, SATURDAY REVIEW, THE ATLAN- ... and at the top of your best-seller list. Here is a high
TIC, HARPER’S, SCHWANN’'S LP CATALOG, and priced package with a big margin of profit for you.

A Few VILLA-LOBOS — NOMETTO and GUATUOR SCHUBERT — SYMPHONY MO, § IN B MINOR
Roger Wagner conducling The Roger Wogner Chorole ("UNFINISHED SYMPHONY"| and
'l m.' end The Concerl Arls Ensemble R Al SYMPHOMY HNO. 2 IM B FLAT MAJOR
The Pitisburgh 3Symphony Orchesiro conducted by
n Bl Ih! GERSHWIN — COMCERTO IM F Williom Steinberg Bl1é2
Lecnard Pennorio, piane; William Sieinberg conduci- o %
. 5 FROMOFIEY — SUITE FROM “THE LOVE FOR THREE
Hi-FA Albums in g The Piltergh Symphony Orchestrn gk ORANGES' and SUITE FROM " LIEUTENANT KIJE"
F h Habhi | hk h d d
cr e RAVEL — INTRODUCTION ET ALLEGRO TENEH hal Cast NympRony | Scheting COntRcies by
F “ n I Foger Désormiere B14%
'] imensiona AI'_m Moson _ant'llwl. Horp; Arthur Gleghern, Flute; e ws ral on
;”th:‘: Lurie, Clorinel and The Hellywesd Stiing WAGMER — SIEGERIED'S RHIMNE JQUIHE-T"UHd R ECOR n s
5““' ek FUNERAL MUSIC fram GOTTERDAMMERUNG
DEBUSSY — DAMSES SACREE ET PROFAME FRELUDE AMD LIEBESTOD from TRISTAM UND ISOLDE
Ann Moion Stockton, Horp wilh Siring Ensemble con- The Pimburgh Symphony Orcheslro conducled by

ducled by Fehn Slolkin E154 Willhiam Steinbarg B1A3

-
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Listing of Outstanding
High-Fidelity Records

The following list of records has been provided by each of the
record 1anufacturers as five of their recordings which are partic-
ularly outstanding for use in demonstrating high fidelity recordings.
The list is published as a handy guide for dealers in selecting rec-
ords to use for customer demonstration.

BEARTOK

BARTOK: CONTHASTS FOR VIOLIM, CLARINET & FIAND (Mann, Drucker, Ham-
bro) Bartok 916

BARTOK: THE MIRACULOLS MANDARIN SUITE (New Symphony Orchestra-Serly)
Burltok M

EARTOK: TWD PORTRAITS: BARTOK-SERLEY!
Symphony Urchestra-Autori & Serly) Bariok 303

BARTOK and KODALY: HUNGARIAN FOLK 50MGS, vol, 2 (Leslie Chabay, tenar)
Bartok 914

LISET: VARIATIONS ON THE BACH PRELUDE “WEINEN, KLAGEN"; "WEIH-
MNACHTSBAUM™” EXCERPTS (Mona Kubos, piano) Bariok 910

MIKROEKOSMOS SUITE (New

BLUEBIRD

BEETHOYEN: PIANDO SONATA MO, 14 (“Moomlight™); PIAMNO S30ONATA NG, 8
{"“Pathetique™) (Ania Dorfmanny Bluchird LBC 1029

BRAHMS: SYMPHONY wNO. (Robin Hood Dell Orchestra-Leinsdorf) Bluehird
LBC 1004

FRANCK: SYMPHORY IN ¥ MINOR (Hobin Hood Dell Orchesira-Leinsdorf) Blue-
bird LBC 101

GERSHWIN: RHAPSODY IN BLUE {Byron Janis, Hugo Winterhaller Orchesiray Blue-
bird LBC 1045

BCHUMANN: CARNAVAL (Philharmonia Orchestra-leving) Bluebicd LBC 1025

CAPITOL

BERNSTEIN: FANCY FREE; COPLAND: RODEQ (Baliet Theater Orchesiru-Lewine)
Capitol P-B1%4

BLOCH: CONCERTO GROSS0:; W, SCHUMAN: SYMPHONY FOR STRINGS (Pils
burgh Symphony-Sieinberg) Capitol 582112

GLAZOUNOY: THE SEASOMS (French MNationsl Symphony Orchestra-Desormiere)
Capitol P-8157

RIMSKY-KORSAKOFF: LE COO DOR SUITE; CAPRICCIO ESPAGNOL (French
Matio. Symphony Orchestra-Desormierey Capitol P-8155

YILLA-LOROS: QUATUOR AND NOSETTO (Roger Wagner Chorale) Capitol P-B159]

COLUMBIA

CLAIR DE LUNE AND POPLLAR FAYDRITES
Columbia ML 4692

ELLINGTON UPTOWMN (Duke Ellington Orchesira) Columbia ML 4639 =

GOULD: TAP DANCE CONCERTO (Danny Danicls, soloist): FAMILY ALBLUM
SUITE {Rochester “Pops™ Orchestira-Gould) Columbiai ML 2215

MOUSSORGSKY-RAYEL: PICTURES AT AN EXHIBITION: STRAVINSKY: FIRE-
BIRD SUITE (Philadelphiz Orehestra-Ormandy) Columbiac ML 4700

BCRIAEBIN: POEM OF ECSTASY: POEM OF FIRE (“Prometheus™y (M. ¥. Phil-
barmonic-Mitropoulos) Columbia ML 4731

iAndre Kostelunety Orchesira)

DECCA
LERDY ANDERSON CONDUCTS
DL 7509
BEETHOVEN: SERENADE IN D
H. Fuchs) Decca DL 9574
KREISLER: FAVORITES (Reginald Kell, Camarata Orchestra) Decca DL 4077
SMETAN~: THE BARTERED BRIDE (Owerture, Polka, Dance of the Comediansi
(Los Angeles Philharmonic-Wallenstein) Decca DL 4014
TCHAIKOYSREY: SYMPHOMNY NO, 4 (RIAS Orchestra-Fricsay] Decca DL 9%GR80

ENTRE

BEETHOVE™: SYMPHDMNY NO. 13
Enire KL 3069

BERLIOZE: OVERTURES {Philharmonia Orchestra-Kletzkiy Entre RL 3071

BRAHMS: ACADEMIC FESTIVAL OVERTURE; TRAGIC OVERTURE: WAGNER:

HIS Owh!
MAJDOR, OF, 2% (], Baker, J. Fuchs, L. Fuchs,

COMPOSITHINS—vol.  |—Deccn

("EROICA™) (Kochester Orchestra-Lelnsdort)

“FLYING DUTCHMAMN" ODVERTURE; PRELUDES TO ACTS | and 10 OF
“LOHENGRIN" {(Philbarmonis Orehesira-Kleizkny Entre RL 5060
FAMOUS OVFRTURES (by Glinka, Mendelssolin and others) (vafious Orchestras

pnd Conductors) Entre BL 372
SCHUBERT: SYMPHOMNY NO B (“UNFINISHED )y MOFART: S5YMPHONY NO.
40 (Rochesizt  rohesire-Leimsdrofy Enfre BRL 3070

EPIC

BEETHOVEN: SYMPHONY MO, 5 (Berclin Philharmonic-Jochum) Bpie LC 3}

DVORAK: SYMPHOMY MO, 5 [(“MEW WORLD™y (Hague Philharmonic-Doratiy Epic
LC D0

RACHMANINOFF: PIANDO CONMCERTO NSO 2 (de Groot, Hague Philharmonie-¥an
CHeerben) Epic LT M09

TCHAIKOVSKY: HOMEDO AN JULIET OVERTURE-FANTASIA:
TURE: CAPRICCIO ITALIEN [(Amsierdam Concertgeboiw.van
LC {8

TCHAIKOVSKY: SYMPHOMNY NO. 6 ("Pathetigue™) (Amsterdam Concerigebous-van
Kempen) Epic LC 3003

812 OVER-
Kempeny Epic

HMYV
MENDELSSDHMN;: PlANO CONCeERTO SO 1 dMMoura Lympany, Philharmoma e
chestra-Kubeliky HMY G400
MOUSSORGSKY: RORIS GODOUNOY (Borts Chrisioff, Radiodiffusion Francaise-

Dobrowen) HMY N
MNIELSEN: SYMPHOMNY SN0, 4 (Danizh Radio Orceheura-Grondahly HMY 1066
FPAGANINI VIOLIN CONCERTO MO, 2 (Menuhin. Philharmonia Orehestra-Susskind)

HMY 015
FLURCELL: DIDD ANMD AENEAS (Fiaguad, Mermawd Theater of London Orchesira
Jonesy: HMY 1007
LONDON
DE FALLA: THE THREEALTDRNERED HAT (Donco, L'Orchesire dee la Suisse

Romuinde-Ansermet) London LL 598

"HRMANTOVANI ALBUNM OF FAYORITE WALTEES” (Mamovani Drchestra) London
LL 570

ROSSINI-RESP.CHI: [a BOWT!IQUE FANTASQUE (London Symphony-Ansermell
London L1 274

ETRAUSS, R.: ALSO SPRACH ZARATHUSTRA (Vienna Philharmonic-Krauss) London
LL 23

ETRAVINSKY:
dom LL 130

PETPOUCHEA (LOrchestre de o Suisse Romande-Ansermeld) Lon-

MERCURY

COPLAMNIN SYMPHONY NGO, 3 (Minneapolis Symphony-Doratiy Mercury MG 3001

GERSHWIN: PORGY AMND BESS SUITE: GOULD: SPIRITUALS FOR ORCHESTRA
{Minneapolis Symphony-Dorati Mercory MG 50016

GOULD: LATIN - AMERICAN SYMPHOMETTE;, BARBER: “SCHOOL FOR
SCANDALY OVERTURE: ADAGID FOR STRINGS: ESSAY FOR ORCHESTEA
{Eustman-Rocnester Orchestra-Hansond Mercury MG 0002

MOUSSORGSEY-RAVEL: PICTURES AT AN EXHIBITION ({Chicaga Symphony-
Euobeliky Mercury MG 50000

BAVEL: BOLER(: HIMSKY-KORS.
phony-Paray) Mercary MG 50020

2OV CAPRICCIO ESPAGNOL (Detroit Sym-

TEST RECORDS
ARE AVAILABLE

Special disks to test the
sound reproduction char-
acteristics of high [fidelity

equipment are available to
consumers from the following
manufacturers:
Capitol: Full Dimensional
sound
London: LL-738
RCA Victor: #12-5-51 (for
45 r.pm.) and F12-5-49
{for 33'% r.p.m.)

Br IS HOROWITZ

The storv iz told that when
Emil Berliner, inventor of the
disk record, demonstrated a wax-
ing of a coloratura soprano in
1888 one auditor. an excitable
Latin, enthusiastically ex-

mrclaimed: “Oh, T could just kees

- her!

LR ] =
Urania: T0B4 iy To that listener the magic of
Westminster: #DRA and the primitive transfer of sound to
#DRB a disk was a miracle of accurate
: . reproduction. And it was, for
Typically these recordings its time.

offer frequency tones in all
audible ranges [rom 40 to
15,000 c.p.s. and music with
controllable range from 30 to
15,000 c.p.5. Separate bands
featuring the typical sound of
the various sections of the or-
chestra and of the voice are
also included to demonstrate
timbre and definition.

Well, times have changed, and
during the past 83 years tre-
mendous changes have occurred,
in recording as in other sciences.
As the listener becomes condi-
tioned to better standards, he
looks upon what came before as
something a good deal less than
perfect. And change is still the
order of the day.

Play for Ear

To sample this change it is
only necessary to compare an
up-to-date record with one pro-
duced no more than a half dozen
yvears ago. Demonstrate them
both on a good piece of playback
equipment and the customer is
bound to be impressed by the
difference. Certainly the grow-
ing awareness of high [idelity,
or good sound, has made it
easier to sell many of the reper-
toire duplications that crowd the
LP catalog. Regardlessz of the
interpretation, many collectors
now hesitate to buy a once-ac-
cepled, top-flight wax perform-
ance unless the sound is accept-
able.

While the collectors to whom
interpretation alone is the eri-
terion, and Lhis goes for pops or
jazz as well as the classics, are

STEELMAN SUPREME
(z3AB6) $39.95

. ¥

M-G-M

SCHILDREN'S PIANDG MUSIC” (Menahem Pressler, planisi M=G-8 E-3000

YDESHENIL FOR DANCING™ (Leroy Holmes Orchestrad Lion E-TO§G

HMUSIC FOR YOUR MIDNMIGHT MOOD" {Acguuvivo Orchestrar M-G-% E-171

"PFOPULAR BALLET MUSIC FROM GREAT OPERAS™ (Roval Opera House Or-
chestra-Hraithwaite) Mo, E-1001

“THAT'S ALL"™ {Tommy Edwards) M-G-5M 11604

REMINGTON

DELIBES: BALLET MIUSIC (Ausirman Symphony Orchestra-Schonherry; KREISLER:
ENCORES {Michele Auctiir, violinist) Remingion R-199-126

FLAMENDO™ (Carlo. Monioys, guitaristy Remington B-199-124

GCGRANADODS: GOYESCAS (Fricda Yalenei, pianisiy Remingion R-19%0-116

SRECITAL AND ENCORES™ (Mack Harrell, bariione) Beminglon H-199-144

YWD (Emy de Pradines, Huaiti Danse Choous and Orchesira) Bemington B-199-151

RCA YICTOR

“BALLET ANId BUEZET™ (Siokowski Orehestra)r BROA Wicwor LAL 1A

BERLIOE: ROMED ARD JULIET (Boston Symphony-Muncht RCA Victor LM 6011

LEOSNCAVALLD: PAGLIACCT (de Los Angeles, Bioerling, SBC Svmphony-Toscaninl b,
MASCAGND CAVALLERIA RUSTICANA (Mianor, Bjoerling, ROA Yicior -
ehestFa-Cellimey IROA Yiglor LM ﬁlﬂﬁ

RESFIGHI: FOUNTAINS OF ROME; PINES OF ROME (NBC Symphonv-Toscanini)
ROA Yicior LM 1768

YERDI: IL TROVATORE (Milanov,
WVietor LA G008

Bioerling, RCA ¥Yictor Owchestra-Celliniy RCA

URANIA

ALBENIE-ARBOS: IBERIA (Colonpe Conceris Dechesira-Sebastinn) Urania TOH3
I-l}l'{_l.".': I‘lE%lHTﬂFEI.E (dull’Argine, Moli, Milan Symphony Orchestra-Capiiina)
rania X7

DVORAK: THE GOLDEN SPINMING WHEEL: THE MIDDAY WITCH; WALTAES
(Crach Philharmonic-Talichd Urania TO71 )

WAGNER: ORCHESTRAL EXUERPTS FROM “RING OF THE NIBELUNGS"
(Munich State Opera Orchestra-Konwilschny ) Uranias TO63

WALGNER: OVERTURES (Munich State Opera Orchestra-Konwitschny) Uranie T069

YOX

MASSENSET: LES ERINMYES: SAINT-SAENS: SUITE ALGERIENNE (Parls Upera
Oirchestra=-Cluytens) Voo PL RN

NDFFENMBACH: LA YVIE PARISIENNE (Soloists, Lamourcus Orchestra-Gressier) Yoa
FL 200k

RAVEL: BULERO: LA VALSE: RHAPSODIE “S5PAGNOLE: PAYVANE FOR A
DEAD PRINCESD (Orchestre Radio=-Symphoaigue de Paris-Leibowitzy Yos PL 8150

RAYEL: L'HEURE EASPAGHULE (Soloisis, Orehesire Radio-Symphonigue de Paris
Leibowitzs Vox PL O THED

STRAVINSKY: APOLLON MUSAGETE: PULCINELLA SUITE
Cirehesira-Hollrgizer) Yor PL K370

(Vienna Chamber

WESTMINSTER

BEETHOVEN: “FIDELICY OVERTURE: “LEONOHRE” OVERTURES NO% 1-3
(Vienna State Opera OrchestrasScherchen) Westminster WL 5177

BEETHOVEMN: SYMPHOMNY MOy, 1 ("EROICA™)) (Veinna »tate Opera  Orchesira-
Schercheni Westminster WL 5216

LISET: PiANO CONCERTOS NOS. 1 & 2 (Edith Farmadi, Vieons Siaie Opera Or-
chestra-Cocherchent Wesiminsier WL 5168

EESPIGHI: FOUNTAINS OF ROME; PINES OF ROME (Vienna State Opern O
chestra-Schercheny Westminsier WL 5167

SCHUBERT: IMPROMPTUS, OP. 90 & OPF. [42; PIANGO SONATA IN A MAIER.
OF, 120 (Paul Badura-Skoda, pianist) Westminster WAL 205

.«.PAID CIRCULATION PROYES READER INTEREST

WHEN YOU SEE "ABC™ IT'S PROOF OF WHO AND HOW
MANY READERS BUY THIS BUSINESS PAPER,

[

WAL 2 TTorieaiara-chalatat ==

Quality Disks— 65-1r.
hecord of Progress

still around in copious numbers,
even they are weakening. They
probably have good phonographs
and the normal desire to get
them operating on the best that
15 currently available.

Dealer's Duty

Sound itself has become a po-
tent selling tool, and the dealer
who has some knowledge of
what goes into its proper produc-
tion can move more records, let
alone better and more expensive
phonographs.

It can't be stressed too strong-
lv, however, that actual demon-
stration is the sales tool of [first
uze. It's often the clincher. Yet
the dealer or clerk who can hold
up his end at hi-fi banter with
an informed patron has a com-
petitive edge over the store down
the sireet. In some cases it may
even provide that extra bit of
service (via advice) that will
hold a customer from the bland-
ishments of extreme price cut-
ting.

The problem of producing a
fine record is easy to state,. How
can we (the diskery) etch on to
a disk sound that comes closest
to that heard in an actual per-
formance? With this as the start-
ing point, however, theories and
practical technigques to carry out
this laudable intention wvary
widely,

Theories Vary

Some record men, we are told,
insist that a proper job can only
be done with a single micro-
phone. Others state, just as posi-
tively, that a number of mikes,
strategically placed, are essen-
tial. Some fiddle endlessly with
the controls during a recording
sesgion. Others set them once
and let the music then take its
course unmolested. And each
is convinced that his own record-
ing studio, be it a converted
church or a concert auditorium,
has the best acoustical prop-
erties,

Suffice it to say that practically
every company has made at least
some outstanding records, from
the wviewpoint of sound, and
some that were less than the
best.

One ranking enginesr asso-
ciated with a major record man-
ufacturer stated it this way:
“Regardless of the formulae that
are worked out with slide rule
and ecaleulator, the final result
i5 almost entirely dependent on
the ears of the musical director,
the a.&r. man handling the ses-
sion. He must experiment con-
stantly, using his ears as judge
of the results, If this judgment

is sufficiently discerning, the
tape will come out well.”
Apain the lesson iz driven

home, It's the final sound, when
heard, that counts.
Tape Processing

In processing the tape the fac-
tor of care and discernment is
also of paramount importance.
The many tape segments that are
spliced together into one must
be checked and often equalized
to eliminate volume and pitch
variations. This, too, i3 a task
that requires a musician's ears,
be they pinned on a trained pro-
fessional or a hip engineer.

Up to this point, of course, the
tools of the trade now in use,
microphones, tape machines, ete.,
are enabling diskeries to get lots
more on tape than they could do
only a few 'a{ﬂars ago. Records
are being made with a frequency
range of 50 to 15,000 cyvcles lo-
day, practically an impossibility
not too long ago. What's even
more important, they are being
made with prgper musical bal-
ance, with an even distribution
of highs and lows, so that the
resull sounds musical. This was
not always true when the initial
interest in high fidelity meant
little more than an extension of
the higher frequencies.

Hecording Curves

When it comes to transferring
the sound from tape to disk, the
much discussed recording curves
come into play. With no one
standard accepted by all com-
panies, the conflicting data of
AES versus NAB and original LP
versus New Orthophonic can be
a disturbing factor to record
buvers who are not too well in-
formed. If the dealer can dis-
cuss these intelligently with the
data scanner, he may well make

{(Continued on page 13)
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MUSIC (HI-F1 SECTION)

LIVING PRESENCE !

. The result of Living Presence is reproduction of great

symphonic performances which capture not only all of the

~ overtones and subharmonics which the human ear can dis-

- cern; not only the frue impact of bass drum, timpani, brass

~ choir and high percussion; not only the exquisite delicacy

of a solo flute or French horn playing against a shimmering

tonal background; but also—and most important — some-

- thing of the human element that goes into the music mak-

ing itself by the 100 men of a symphony orchestra and its
conductor.

THE ULTIMATE IN HIGH FIDELITY
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3 SPEED
PORTABLE MODEL
COVERED WITH

ATTRACTIVE TWO-TONED I.EA'I'HEIIETTE

LONG PLAYING

MERCURY

CLASSICS -
ﬂl.‘l"ﬂl‘llll SERIES

"MG-50000 MOUSSORGSKY-RAVEL: Pictures Ar An
Exhibition, Rafael Kubelik Cenducting The Chicage Sym-
phony Orchestra.

*MG-30001 BARTOK: Music For Sirings, Percussion and
Celesta; BLOCH: Concerto Grosso For String Orchesire
with Piono Obbligate, Rafael Kubelik Conducting The Chi-
cago Symphony Orchestra.

*MG-50002 DVORAK: Symphony No, 5 in E Miner,
Op. 95 ("From The MNew Werld") 1. Adogio, Allegro
Maoltey 2. Largo; 3. Scherzo-Melte Vivoce; 4. Allegro Cen
Fueco. Rafoel Kubelik Conducting The Chicaga Symphany
Orchestra.

MG=-50003 TCHAIKOVSKY: Symphony Me. 4 In F
Miner, Op. 346. 1. Andonte Sostenvie, Moderolo Con
Anima; 2. Andantine In Mode DI Conzona; 3. Scharze-
Pixzicalo Ostinote; 4. Finale-Allegre Con Fuoco. Rofael
Eubelik Eun:lu:!'ing. The Chicago Symphony Orchestro.
MG-50004 BORODIMN: Symphony Mo. 2 In B Minor
ond Siravinsky Firebird-Balle! Suite. Antal Derati Con-
ducting The Minneapalis Symphony Orchesira.
*MG-50005 BERLIOZI: Reman Cornival Overlure, Rovel
Pavane Pour Une Infante Defunte, Ravel Alborada Del
Grocioso, Debussy Three Mocturnes-Muages, Feles Sirenes,
Antal Derati Conducting The Minneapeolis Symphany Or-
chesira.

MG=-50008 TCHAIKOVIKY: Symphony Mo. & In B
Minar, Op. 74 ("Pothetique”). Rofaoel Kubelik Conducting
The Chicage Symphony Orchesira.

MG-50007 BRAHMS: Symphony Mo. 1 In C Minor,
Op. 8B. Rafael Kubelik Conducting The Chicege 5rmphﬁnr
Orchesira.

MG-50008 TCHAIKOVSKY: Symphony Mo, 5 In E
Minor, Op. &4. Antel Dorati Conducting The Minneopolis
Symphony Orchesira.

"MG-50009 RIMSKY-KORSAKOV: Scheherczade—
Symphonic Svite, Op. 35. Anlal Dorati Conducling The
Minneapolis Symphony Orchestra.

MG-50010 MEMNDELSSOHN: Symphony Ho. 4 In A
Major, Op. 70 (Mtalian); MOZART: Symphony Mo. 40 in
G Minor, (K. 550). Antal Daorati Conducling The Minne-
apolis Symphony Orchestra.

*MG=-50011 RESPIGHI'S: The Pines of Rome;: The Foun-
tains of Rome. Antal Derati Conducting The Minneopolis
Sympheny Orchesira.

MG-50012 RICHARD STRAUSS: “Ein Heldenleben™ (A
Hero's Life) Tone Poem, Op. 40, Antal Derali Conducting
The Minneapolis Sympheny Orchesiva.

"MG-50016 GERSHWIN-BENMNETT: Porgy and Bess,
Symphonic Picture, Gould Spirituals for Orchestra. Antal
Dorati Conducting The Minneapolis Symphony Orchesira.
"OL-2-100 SMETAMNA: Ma Viast (My Fatherland). Ro-
fael Kubelik Conducting the Chicege Symphony Orchestra.
MG-50015 MOZIARY: Symphony Mo. 38 In D; Sym-
phony No. 34 In C. Rafael Kubelik Conducting The Chi-
cage Symphony Orchesira.

*MG-50019 FOUR GREAT WALTIES: By Johaonn
Strouss—Wiener Blul; Wine, Women And Song; Yienna
Woods; The Emperor. Antal Dorati Conducting The Minne-
opolis Symphony Orchestra.

MG-50017 BEETHOVEM: Symphony MNa. 5 In C Miner,
Op. &67; Egmont Ovyerlure; Coriolan Overture; Leonore
Mo. 3 Overture. Antal Dorati Conducting The Minneopolis
Symphony Orchestra,
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MG-50018 COPLAND: Symphony Me. 1. Antal Dorati
Conducting The Minneapolis Symphony Crchertra.

MG-50021 WAGNER: Lohengrin Preludes To Ach 1
end 3; Die Meistersinger Prelude; Tonnhouser Overture;

Ride Of The Valkyries. Paul an:.r Conducling The Detroit
Symphony Orchestro.

"MG-50020 BOLERO: Copriccio Espagnel. Paul Paray
Cenducting The Delroit Symphony Orchesira,
MG-30022 BEETHOVEM: Symphony MNe. 7 In A Major.
Paul Poray Conducting The Detroit Sympheny Orchesiro.
MG-50023 FRAMNCK: Symphony In D Miner. Paul Paray
Conducting The Delroit Sympheny Orchestra.

MG-30024 HINDEMITH: Symphonic Mo. 38 In D;
Symphony Mo. 34 In C. Rafoel Kubelik Conducting The
Chicogo Symphony Orchestra.

MG-50025 STRAVINSKY: The Firebird, Ballet Suite;
DEBUSS5Y: Three Mocturnes-Muoges, Fetes, Sirenes. Antal
Dereti Conducting The Minneapalis Sympheny Orchesira.
MG-50024 SCHOEMNBERG: Five Pleces For Orchesire;
BARTOK: Music For Strings, Percussion and Celesta, Ra-
fael Kubelik Conducting The Chicage Symphony Orchestra.
MG-50027 HINDEMITH: Symphanic Metamorphoses On
Themes By Carl Maria Yon Weber; BLOCH: Concerio
Growe. Rofoel Kubelik Conducling The Chicage Symphony
Orchesira,

LOMNMG PLAYING

MERCURY

CLASSICS
GOLDEN LYRE SERIES

MG-40000 Music For Democracy. THE TESTAMENT
OF FREEDOM—SONGS FROM "“DRUM TAPS." Heward
Hanson Ceonducting The Easiman-Rocheiter Symphony Or-
chesira.

MG-40001 American Music For Siring Orchestira.
FANTASY ON A HYMN BY JUSTIN MORGAN-—ARIOSO
FOR STRINGS—SUITE IN E MAJOR—Howard Honson Con-
ducting The Easiman-Rochester Symphony Orchestra.

*MG-40002 Morton Gowld. LATIN-AMERICAN S5YM.
PHOMETTE; Samuel Borber OVERTURE te "THE SCHOOL
FOR SCAMDAL'" ADAGIO FOR STRINGS, ES5AY FOR
ORCHESTRA, Neo. 1, Op. 12. Howard Hanson Cenducling
The Eastman-Rochester Symphony Orchestrao.

MG-40003 BARLOW: The Winter's Post; ROGERS:
Soliloquy for Flute and Strings; COPLAND: Quiet City;
KENMNAN: Night Soliloquy for Flule and Strings; KELLER:
Serenade for Clarinet and Strings; HANSOM: Serenade
fer Flute, Strings and Horp—Pastorale for Oboe, Sirings
and Herp. Howard Honson Conducling The Eosiman-
Rochester Symphony Orchesira,

*MG-40004 HARRIS: Symphony Ne. 3; HANSOM:
Sympheny Mo. 4. Howard Hanson Cenducting The Eosl-
man-Rochester Symphony Orchesira.

MG-40005 RIEGGER: Mew Dance; HOVHAMNESS: Con-
cerlo Mo. 1 for Orchestra (“Aravekal”); COWELL: Sym-
pheny Me. 4. Howard Hamsen Conducting The Easiman-
Rochester Symphony Orchestra.

*MG-40006 PERSICHETTI: Divertimento for Band;
GOULD: Ballad for Band; SCHUMAN: Geo. Washinglon
Bridge; BENNETT: Svile of Old American Dances;
PISTON: Tunbridge Fair; BARBER: Commanda March.
Frederick Fennell Conducting The Eastmon Symphenic

Wind Ensemble.

* BEST SELLING CLASSICS
ACCORDING TO BILLBOARD CHARTS

FEATURES

Inverse feedback tone
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HIGH FIDELITY
orfable

PHONOGRAPH

General Electric Variable Reluctance Cartridge.
Dual sapphire needles.
Built-in compensating network.

8" full frequency range
Quam Adjusta-Cone speaker.

compensating control.

Tubes: 12AX7—Dual triode voltage amplifiers.
25L6—Power amplifier

Rectifier: Selenium type.

Power output: 4.5 watts peak.

Frequency response: 175 C.P.5.—15,000 C.P.S.
Acousitcally designed cabinet for full bass response.
Plays 12" record with the lid closed.
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Hudion brings you o mew
fine af Japeed avlomatic
phanogrophs thet are fruly
A dimansional in tene guality,
parformance and poawer.

Here iy Hudsan's greatest
achisvement im a Hi-Fi
J-ipsed portable aviomalic—

THREE SPEAKERS!

Thae anly paitable that gives
you true third dimemion s
sownd! Extrecrdinmry depih
of tans tha! excels onylhing
ot altnined in 16mic science

The new Hodian 3-D F'h'.lfl. all
sirs records ia all 3 ipesdi
with the lid open or clowed.
Delune Collore changsr with
astamalic step, lightesight
pickup arm, ternover carl-
ridge with twe codmiuvm

point styli,
Weite for new [953-54
Hudion calalep.

- HUDSON Electronies Corg.

hear it

as though
you were
there ...
when

you use

YOU CAN SEE THE DIFFERENCE
YOU CAN HEAR THE DIFFERENCE

Mare than 20 naw
maodels ovaoiloble

in the Hudsan line.

Only Hudson Offers These Outstanding

Quality Features

# Super powered Diatanic four fube push-
pull high gain amplifier, equivalent %o
five tubes

o Three Hi-Fi 3" heavy duty Alnice V¥
speakery

o Luxurious solid wood cabinet with
lacked corners, coversd in handwame
black vinyl with gold trim, maiching
handle and solid brow hordwore

Hudion alis offers the finesl value in a
PORTABLE AUTOMATIC RADID-PHOMNOD
COMBIMATION MODEL RPAT2 ond
AUTOMATIC PORTABLE MODEL 350

110 EAST THIRD STREET, MOUNT VERNON, NEW YORK

Basic Specifications on Phones

Available for the Fall Market

The followin

dealers an idea of equipment availa

pu rchase, CAUTION:

list of phonographs together with their basic specifications ;
E'ﬂit}r. Unless otherwise stated, all phonos are currently available for
atings given on [requency range (FRR) refer sometimes to speaker perfarmance,

is published to mive

in other cases to the amplifier or other component. These ratings do not necessarily indicate the Haal

audible range produced

ADMIRAL CORP.

3800 Cortland
Chicage 47, I,
Mundel: 5-D32
Drsipn: Tiahle
Price: 1749 9540995
Speciicatione
1 speed changer
e /7 speaker
Model: HF6, 7, 3
Deesign: (omsole
Price: 1795 1o SB45
S lcations
3 speed clanger
15 wali amplifver
FRIL: W] 7 cps
Ceramic cartridge
15" wooler and high (requency
driver and horn

AVCO MFG. CORP.
1329 Arlington 5t,
Cincinnati, io

Muodel: G- “Enrico Caruso™
Desiga: Console
Price: 5004 K
Avoiluble; Nav, 1
Specilications

3 speed changer
A wait amplilier
FHIR: 220000 cps
Magneile cariridge
fhie 153" speaker

BIRCH

PHONOGRAPHS

¢/ o Boetsch Brothers
221 E. 1 44¢h St
MHew York, M. Y.

Model: 1M
Ideshgn: Portable
Price: 510,95
Specillcalions

TH rped only ) manial

Model: 20-C
Pesign: Poriable
Price: 31295
Specifications
TE rpa oily: manoeel

Muodel: 0673
Ihesign: Poariahle
Price: 121 45
Specifiications

TH rpim only; manoal

Nodel: o440, (41
Design: Poriable
Price: $24.9% 52595
Specifications

3 speed manual

Model: 041
Diesign: Porable
Price: %2E.93
Specillcution

1 speed maniml

MMaadelt .q'l:hj
Deskeni Portnble
Price: %3325
Specifications

3 speed manuml

Ome 5737 speaker
Sodel; 50-4
Design: Poriable
Price: 4119495
Specificatinn:

3 speed manual

B&R ELECTRONICS

1701 Boone Ave.
New York, M. Y.

Model: 621
Design: Poriable
Price: %1995
Specilications

TH only

Mo changer

2 watl amplifier

Crysiul gariridge

e 47 speaker
Maodel: &30
Design: Porjable
Prive: 521495
Specifications

3 speed martial

2 watl amphifier

Crystal eariridge

Une 47 speaker
Aaodlel: 641
Deslgn: Portuble
Price: $19.95
Specificailons

3 speed manual

2 watt amplifier

Crystal  variridee

Oine 5" speakar
Muodel: %02 (Etude)
Design: Poriable
Price: 33595
Specifications

1 speed mamual

2 wati amplifier .

Crystal cartridge

(e 8" speaker
Muodel: 215 (Symphenay)
Design: Poruable
Pricer 589,93
Specifications

3 speed changer

2 watl ampliier

Magnetic comiridge

One B speaker

" CALIFONE CORP.

1041 N, Sycamare Ave.
Hollywood 38, Calif.

Model: 10P2 IreskEn: Porlable
Diesign: Fonable Price: $300%
Price: 58950 Specificalions
Speciflications 3 speed manual

3 specd manusl I wall amplifier

4 wall amplifier FRE: 150-5s cps

FRR: 50-15.000 cpa Crystal cariridge

WYY M ericankackais oo e ——— 1 w1 e o

- Dhesipn:

v the phenograph.

Magnclic carttidge
(dme B speakor

Model: 12V
Ikesign: Portable
Price: $117.50
Spey ificatione
3 speed manusl
b waill amplifier
FRi: S0.05 0660 cpa
Crestal cartrides
One 127 speaker
Muodel: 12VP2
Resign: Porisble
Price: %127 54
S Wl a i
3 speed el
b wult amplifier
e 13 speaker
FRE: 5013900 cps
Magneiwe carividge
One 127 speaker
Mundel: 16VP2
Dresign:  Poniable
Price: L1535
Specificatinns
1 spesd masasl
1 wait amplifier
FRE: Mk20H8 cps
Magnciiw cariridge
One 12" speaker
Muodel: 1EVP2
Design: Portable
PFrice:- 515550
Syrec ificationy
3 apecd  mamieal
100 woanr wmplitier
FROB: k-2, 0WME cpa
Magnellc  cariridges
Two 37 speokers
Muodel: 4i
Pariahle
Price: L1569 50
Siprec i leatimers
3 spewd  mamal
G owealt amplifier
FIRR: 3Mk-200060  ps
e B speaker

Muodel: 401
Dresipn:  Ponahle
Price: Si6% 50
Specificaiinas
1 specd chamger
o owall armplilier
FRE: 020,000 cpa
Mawneily cortrides
One B apeaker

CAPITOL RECORDS

DISTR. CORP.

1730 Broadway
MNew York, M. Y.
Madel: BA-10 (Boso)
Pesizn: Table
Price: f12.9%
Specicatleas
T8 rpam ainly:  manual
Acous  canridee
Mudel: BA-11 (Bora)
Phesigm:  Poriuble
Price; %14 03
Specilications
TE rpm oaly; moanusl
Acoiaiwe  cariridee
Maodel: 302, W% (Boro)
Diesign: Table
Price: 419 4%
Smirg‘:thm
45 rpoe only: manual
Crestnl cartridgs
Mddel: RE-2 (Boro)
Peslgn: Table
Price: $312.85
Speciflications
TR rpm anlv: manual
Crystal carvridgs
Muodel: BE-21 iBozo)
Design:  Portable
Price: 42495
B ificarinas
T8 rpvm only: manual
Crvstal cariride=
Model: BE-22 (Howea)
Lesigar  Ponable
Price; 52r4a:
Specifications
I specd manual
Crvwtal - carrides

CAPEHART-

FARNSWORTH CORP.
3700 E. Pontiac
Fort Wayne, Ind,

Madel: WM 152 (Classic)
Design: Console
Price: 321995
Specificatinns

3 speed changer

215-2 wat amplifier

Cryatal carinidee

Ce " speaker

P chivneprlvovens wii e e
Miodel: BF 153 (180h Century)
Ivesbgn: Consale
Frice: 321949 93
Specificatiom

Y speed changer

215-3 watt amplifier

Crvsial carridge

fhne 12Y speaker

Radio-phono comblnation

COLUMBIA

RECORDS, INC.
799 Seventh Ave,
New York, M. Y.

Model: 202 (Prom [hae)

fine 4" speaker
All-purpose pecdie
Niodel: 203
Design: Poriabie
Price: $49 .95
Specilicalions
1 speed mamual
I wuit amplilier
FRR: 100-10,008 cps
Cerapnic carividge
Two 5" ipeakers
Dual wrmover necdle

Madel; M
Dresign: Poriable
Price: 37995
Specll leations
) specd changer
1 waii amplilier
FIRE: 100-10,080 cpa
Ceramic cariridge
Two 3" speakers
Maodel: 206 (The “360™)
Diesign: Poriable
Price: 511050
Specificalions
1 speeid changer
2 watt amplifier
FRR: 50-12.008 cps
Ceramic cariridpe
Twa 6 speakers
Mudel: 205 (The “360")
Design: Table
Price: %119 095
Speciflications
A speed changer
2 watt amplifier
FHRK: 58120080 cps
Cerwmic cartridge
Two 67 speakers )
Equipped lor egira speaker

Madel: 207 [M360% Consoleite)
Pesign: Tonsale
Price: 5169 50
Specificatlons
Y speed chunecr
2 wall amplifier
FRE: 30-12,008) cps
Ceramic cariridige
Two &' speskers
Equipped for edira speaker

CRESCENT

INDUSTRIES, INC.
5900 W, Touhy
Chicago, Il
Wodel: 604
Desiga: Portable
Price: $19.95
Speciflications
3 speed manual
5 want amplifier
Ceramic cartridiges
(ke 3" speaker
“Model: 600 (“Lilie™)
Design: Table
Price: 159,75
Sprec Wicatlons
¥ speeil changer
3 want amplifier
Cermmic cariridge
One dxh"” speaker
Mlodel: 601
Ihesign: Portable
Price: 47975
Specilications
3 speed changer
5 wallt amplifier
Ceramic cariridge
(ne R spoaker
Maodel: 606 ("Monogram™)
Design: Tuble
Frice: 394 50—599.50
Specifications
A speed chuanger
5 walt amplifier
Ceramic carirides
One 87 speaker
Mimdel: 602
Deesign: Table
Price: $104.50—8109. 50
Specifications
I speed changer
5 walt amplifier
Ceramic cartridge
Chine B™ speaker
Muodel: 607 (“Comsoletite Mono-
Ermm’
Dresigm: Console
Price: 3169 50-5179.50
Specifications
3 speed changer
B owull ampliffer
Ceramic cariridge
Owe 127 speaker
Maodel: 603 [("'Conzoleire™)
Deesign: Console
Frice: 3179.50-5189 50
Specilications
1} speed changer
8 watt amplifier
Ceramic cariridge
e 12" speaker

DEAN
383 Douglass St
Brooklyn, N. Y,
Model: 115 (Dean ‘Leader)
Design: Portable
Price: 318925 (0 $24.95
Specifications
3 speed manugl
2 walt amplilicr
Crystal cariridge
Dine 415" speaker
Maodel: 329 (Dean)
Design: Poriable
PFrice: $34.95 0 339,03
specificalions
3 speed mondal
3 wal amplifier
Crystal cartridge
Ope 3" spedker
Praal necdle

Model: 34 (Dean Twin Speaker)

. Dhesign:

Ihratgn: Fariable
Price: 134,85 jo 198
Specilicatinas
1 sppiid masiial
¥ wan ampliber
Ceramic carinidge
Twa 4" spoakern
Madel: V@ (Bean)
Design: Poclable
Price: 319 05 o %44 95
Spoilivalionns
3 specd manwusd
Crystal caricidge
ot amplibier
Chive 5 speaker
Model: 3d{
Design: Poriakle
Frice: E508% ja E729%
Speciicabions
1 speed clanger
d wail smpliber
Crystal Cankidge
Onc /" spcaker
Madel: W1
Desion: Pariable
Specicatinas
Y speeedd sl
£ wan amplifer
Crystal carividge
e & removable speaker

DECCA RECORDS

50 W. 5Tth 5¢,
Mew York, M, T,
Muodel: [¥Pdh
Deesign: T abls
Price: 50185
Specificabions
TE ipim Dady ) Psiisial
Miadel: D4, IS
Desien: Poriable
Price: 53103, 33148
Specilicobions
TR rpm oaly . mvamoal
Crystul  carieidge
Model: I3
Deesign: Poriahle
Price: 42495
Bpec Wicnilnas

T8 rpm anly;  moasueed

Model: DP9

Dhesign: Poriabls
Price: 51695
sSpecficatisn

3 speed mamial

Crysinl canridgs
Madel: DPRG
Design: Poriable
Price: 51939
Speciflications

Y specd manueal

Crysianl cartnidge

e 3% speaker
Maodel: PPM (Lons Raagery
Diesign: Partabic
Frice: 33195
Specificalion

1 speed mummual

Crysial carirides
Model: [DFTT
Dhesign: Pariabis
Price: 53285
Spee e sl bams

X apecd sl

Crvstal  cartridee

Cine 537 spenker
Maodel: M2
il
Price: 11995
Spec ical e

3 apecd el

Crysisl  cariridge
Madel: BPF5A
Presign:  Portatvie
Price: 458 94
Specifionliens

3 ospeed mamesd

Crvsinl  cprirides

e 3" speaker
Maael: [d*17
Deesign: [Foriabiz
Price: 3319
Specilleatiom

3 speed changer

Cryatul  carirides

Ome K" speaker

Mlodel: D61
Design:  Poriable
Price: 5102 a9
Sperificationy
N specd chamger
Crvsdlal caritidee

EDUCRAFT
Whitestone, M. Y.
Model: ATTAS
Dresign: Mortuble
Price: 524,95
Kpecifications
A5 rpm ol
2.5 wall amplier
FRRE: [T5-12.00 cpa
e 5 speaker
For wee with MCA Vicies 4§
rpm changer aliuchoesad
Muodel: VR
Design: Portable
Specificatioms
1 speed
Mo changsr
15 walt wwiplifier
FRK: [75-15080 cpm
G, E. mapmctic caricidgs
One §" speaker
Model: H-C-4
Desdgn: Poriahie
Frice: 38993
Specificalions
3 speed chamzer
3 walt amplifier
FRE: 17515088 Cpai
Crystal cartridge
e 8" spesfier
Teadio-pimens  Coumibvinatan

(Continued on page 34)
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Genius, Shmenius —We try to get
there first with the ideas, the products
and promotions that help expand the
record business and make a good
profit for you and for us. We try—and
generally we succeed. Columbia origi-
nated “Lp"—built the world's largest
g long play catalog—developed more
c 0 I.U M B I A R E c 0 R D s new artists and new repertoire than
any otherlabel—created the Columbia
“3060," the first high fidelity phono-
graph for the mass market—and now
“X-D," theworld's first 3rd dimension
of sound for the home. Columbia
moves fast. Why don't you move with
Columbial

"Columblo™ "8~ Reg. 1. & For, OF. Marcos Peghtrodos. 340 Trede Mark:

. . @
www americanradiohistorv com
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Dealers Bullish

On Phones for Fall

® Continued from page 20

is looking for a 23 per cenl in-
crease in her phonograph busi-
ness during the coming quarier
which she attributes to great in-
terest in the new high quality
sets, resulting from increased
consumer putrchases of more and
betler records.

STORE: HAGE'S STANFORD
MUSIC (M)

CITY: PALO ALTO, CALIF,

BUYER: R. K. BODDING

Hage's sells phonos ranging from
$2295 to 5200 in the record de-
partment. These include the
new Magnavox, Webcor and Co-
lumbia high qualitvy sets. Bod-
ding is planning a 15 per cent
increase in phonograph sales
during the coming quarter.
Working in a strong classical
store, Bodding points out that
there is a great customer interest
in better reproductive qualities
that now are possible thru the
use of high quality phonographs
at reasonable prices.

STORE: DISCOUNT RECORD
SHOP (M)

CITY: WASHINGTON

BUYER: ROBERT BIALEK

Discount sells phonographs
ranging from $39.95 up to $1,000
in custom buill high (fidelity
units. Bialek is anticipating a
much bigger phonograph busi-
ness during the last three months
of this year than the same period
in 1952, This is due, he believes,
to the great interest in high fidel-
ity which has been stimulated to
a greal degree by national ad-
vertising., Added to this, he feels,
i3 the experience that the store

has gained over the past few
years in selling phonographs. He
says that this is a rapidly moving
field, and the potential will re-
main good if dealers can keep
up with the rapid developments
in the field.

STORE: LIBERTY (M)
CITY: NEW YORK
MANAGER:

FRANK DONNOLA

Liberty sells phonos ranging
from $14.95 to custom made high
fidelity units costing 53,000,
High quality stock includes Co-
lumbia, Magnavox and Liberty-
phone. An extensive stock of
high fidelity components by
many top makers is also main-
tained. Phonographs are divided
into two depariments, small
phones and larger units. The
small phonograph department
which includes table model high
quality sets is on the same floor
as, and adjacent to, the record de-
partment. Donnola expects a 20
per cent increase in the phono-
graph department this fall
Backing this up, he savs that
better records have made people
want better inslrumentz to re-
produce them.

STORE: HUDSON-ROSS (M)
CITY: CHICAGO
BUYER:

STEWART SCHWARTZ

Phonographs from $1Z to $208
are sold in the department im-
mediately adjacent to the record
department. Included in ztock
are the Mitchell, Columbia and
Webcor high quality phonos,
Other brands are planned to be

added by the first of the year.
Schwartz anticipates a 10 per
cent increase in his phonograph
business during the fourth quar-
ter over a year ago, and believes
that the potential for the sale of
high fidelity and high quality
units in his store is very good.

STORE: JOHN LEARMONT (M)
CITY: WASHINGTON AND

ALEXANDRIA, VA.
OWNER: JOHN LEARMONT
Learmont sells phonographs
from %35 to $140 in his record
store. He carries the Columbia
360" and plans to add several
other high quality units. He ex-
pects a phonograph increase of
10 per cent this fall, due primari-
Iy to the introduction of the Co-
lumbia “360." As to the future
of high fidelity in the suburbs
of Washington, he notes that
Georgetown, Va., particularly, is
a booming area for custom built
high lidelity sets.

S'IEE?E: JOHN WANAM/IKER
CITY: PHILADELPHIA
BUYER: AGNES H. HILLER

Miss Hiller has jurisdiction over
phonograph sales of sets ranging
from $19.95 to $198.50 in the rec-
ord department. Included hers
are the following high quality
sets: Magnavox, Columbia and
M. P. Wanamaker's Toy depari-
menl handles inexpensive kiddie
phonos. Miss Hiller is looking
for a 15 per cent increase during
the last quarter of this year over
a vear ago. She attributes this
to a growing interest in recorded
music on the part of the public.
she believes that radio and tele-
vizsion have added greatly to this
new interest. She says record
buyers “are growing anxious for
tone quality,” and thus antici-
pates sleadily increasing interest
in the new high quality phonos.

STORE: JOHN WADE, INC, (M)
CITY: CLEVELAND
BUYER: FRANK W. CARIE

Carries record plavers from
$20 95 up to $144.50 in the record

ivs New

ivs Brilliant

Webcor's 3-speaker
Fonograf with

Stereofonic Sound

Thanks to Webcor pioneering, High
Fidelity today is rapidly becoming
a household word. Now Webcor in-
troduces the finest of all high-fidelity
fonografs, the fabulous new Webcor
Musicale—with three separate
speakers and exclusive Stereofonic

sound!

This is the kind of high fidelity
consumers want: 50 to 15,000 cycles
per second, a General Electric wide
range, magnetic pick-up, a four pole
constant speed motor, 5-watt ampli-
fier utilizing 6V6 output tubes—all
perfectly balanced and housed in
the finest cabinet known to the
phonograph industry today!

Add all of these most wanted
features to the most wanted name

THE WEBCOR
2

in fonografs—

WEBCOR —

and you have

the high- 58 et
fidelity package  Three specken provide

that can’t be
beat for performance, styling,

exclusive Stereofonic sound|

consumer demand and PROFIT!

And, too, no other high-fidelity
fonograf will get the extensive and
consistent national four-color ad-
vertising between now and Dec. 30
in Saturday Evening Post, Look,
Coronet, Ebony, New Yorker, Sun-
set, Esquire, Holiday, Atlantic
Monthly, High Fidelity, Harpers,
Saturday Review,

vl Do Tork'- PPEn) A
Herald Tribune!

Blonde $159.50

Siighiily Maher wast

Call your Webcor distributor today and get those Hi-Fi sales tomorrow!

 WEBCOR

WEBCOR IS THE BRAND NAME OF PRODUCTS BY WEBSTER-CHICAGO

" X gl
— i\ | 2 1) CTIC A R A Sty i cyiacss

depactment.  All phonographs
are tied in divectly with the rec-
oid department. Carie stocks the
Columbna “360" m the high qual-
ity phono ciass, He is looking
for a 18 per cent increace in pho-
nograph sales during this last
gquatrter compared with a year
ago. Hpe notez a lremendous in-
terest on the part of consumers
ia the new qualit