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'$150,000,000 Suit Asks
| Broadcaster-BMI Di

vorce

Color TV Sets May Equalize

- Bands and Spark UHF Boom

Insiders at the Federal Com-
munications Commission privately
view the color era as certain 1o
reduce some of the present in-
equalities in' TUHE's competitive
position with VHF In' view of the
probability that set makers will
combine upstairs-downstairs re-
ception in the new color sets, altho |
major set makers have not yel
formally announced a policy on
this. This could have an influence
‘lon the timing of an eventual shifl
(still far in the future) of sll TV
to the ultra-high area of the spec-
trum (see Washinglon Once-
Over).

Virtually every TV get manu-
facturer will jump into the color
TV race as soon as the FCC rings
the gong for the go-ahead an
eampatible color later this year.
An unanswered question, which
will have a great bearing on color
TV sets production nexi year, Is
the number of bluck-white TV
sets which will be produced. In
trade and government circles
.| bere, it is expected that this ques-

WASHINGTON, Nov. 7.— The
coming era of color TV is likely to
spark @ boom for UHF television,
to informed opinion
Optimisr for UHF's future
‘boased on the likelihood that sl
eolor TV seis will be capable of
ecelving both VHF and UHF.

Vegas Opera
Empfies Clubs

+  LAS VEGAS, Nev, Nov. T—
Grand opera, first ir Las Vegas’

. proved tobe a h
mvemhr E?nut&-l_#;gs::]h‘:

7l

-

tel owners joined the newly- | Hon will be answered within cer-
formed Eas Vegas Opera Associa- |taln limits by public demand. In
tion as patrons, - co-operated |the first several months of color
with the cultural ave, sinee |TV's commercinl operalion, the
only one or two opera perform- |public will face a cholee of buying
ances @ year are contemplated, n 21 to 24-inch black-white set for

Y anywhere from $300 to $500 or &
14-inch color set priced st any-
where from §700 to $1,000,

There is no doubt that if buy-
ers are willing to splurge on color
sets, manufacturers will be en-
couraged {o stop up their output of
eolor and swing away from mono-

lfalians Spend

ROME, Nov. 7—How much fi-
nancial support do Italians give
show business? To answer that,
take a look at official statistics
covering the year 1052, released
recently by the Itdlian ety of
Authors and Compogers. Figures
discloge that the average Italian,
with a per capita income of $24 a

¥ spends as much as $5.16 an-

in formation of the o :

i
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" the sta include

movyies, theater, , Eporting

events, dancing records.

As his been the case every
year since the end of World War

most of the Italian’s entertain-
ment ou went to motion
pictures, followed by rting

events, dancing, opera, ter
and records in that order. While
the av Ttallan shells out a
considerable portion of his in-
come for entertginment, the sta-
tistice reveal he is m very poor
reader, i the sense that he
spends only .5 per cent of his
per capita wealth on-
| magazines and books.
Commenting on these

Mario De Luigi, o nrunﬂmﬂfu dﬁ
columnist, dE the fact that
ko few re are sold in Italy.
He estimatles that only about
Eﬂt‘llﬂ.ﬂﬂﬂ_ ]'Himn 4. records are
s0ld YEar. J country, plus
nhpum,goﬂ LP platters, Br:F:I:en
down this means that an average

(Continucd on page 18)

chrome. Buf, while the first year
of colar will put a dent in black-
white sets produclion, the dent
waon't be very deep, Inasmuch as
output of color sets will be limited
by the availability of color tubes,
industry experts say. Nol even
the most optimistic estimates in
relisble industry circles point 10
a production of more than 200,000
colaf TV tubes the first year, with
most estimales closer to 100,000,

Manufacturers this year will
turn out more than 7,000,000
black-white sets, It Is estimated
that some 2,000,000 UHF receivers
have been produced since manu-
facturers went into production of
ultra high a year and a half ago,

Dimensions of color TV piclures
in the first vear may be pretty
much unchanged from these which
the FCC viewed at the last color
demonstrations in New York, -All
pictures in the New York demon-

{Confintied on page J,

Charges Name
2 Disk Firms,
Webs, NARTB

Top Composers’
Monopoly Claim
Long Nurtured

By IS HOROWITZ

NEW YORE, Nov. 5. The
long-nurtured plan by a group of
the nation's leading songwrilers
and composers of serious music to
do battle with Broadcast Musie,
Inc,. was hatched today when a
£150,000,000 anti-trust suit WS
filed in Federnl Court here to
divest control of BMI from the
broadcasting industry.

The complaint charges the net-
works, two major record manu-
facturers and the National Associ-
ation of Radio and Television
Broadcasters with a conspiracy to
create a monopoly in the produc-

4 WEB SHOWS
CROWN JESSEL
ABC’S GODFREY

NEW YORK, Nov. T7—
Plans are in the works for
George Jessel to do a fourth
chow at ABC, which should
make him the Arthur God-
frey of the web. The new
program—a  15-minute radio
airer—will be slotted across
the board in an early &after-
noon time period, with Jessel
doing a gingle, a la his famed
after dinner monologs.

The showman is currently
featured gver ABC-TV Tues-
day nights on *“Comeback
Story™ and Sundays (6:30-7
p.m.) on the George Jessel
show. His ABC radio pro-
gram, “George Jessel Sa-
futes,” Is aired every Thurs-
day from 9 to 9:30 pm. Au-
dience response to the latfer
airer prompted fthe web's
plan for a fourth show, ae-
cording to ABC's radio pro-
gram chief Ray Diaz.

=m

By BILL SMITH

NEW YORK, Nav. 7T—Record
artizts have kept cafes in buginess
the past three years and give indi-
calions of continuing to do the
same as new anes come along,

Oddly enough the clubs most
benefited by the record people
are not in the prircipal cities,
eg. New York and Chicago. By
the same token the theaters in
the big cities have zeldom lost
money playing the record names,
Buch recording people like Ed-
die Fisher, Nat (King) Cole, John-
nie Ray, kie Laine, Joni
James, GuiEM:tthc!]. the Ames
Brothers, Paul and Mary
Ford, Patti Page and others have
done business in practically all
the spots they have worked.
Fisher has worked only one thea-

Record Stars Keep
Cafes in Business

Continuing Crop of Artists Keep Bills
Coming; Theaters Rack Good Grosses

tion, exploitation and use of mu-
zic thru their control of BML It
asserts that the alleged monopoly
has worked to keep the music of
the complaining writers from he-
ing recorded and played on the
air. with the result that their
presiige and earning power have
been reduced,

The effect of the sait, 1f prose-
cuted successfully, would be far-
reaching. Not only would it béne-
fit the 33 wriler complainants,
who include among their number
such names as Ira Gershwin, Ar-
thur Schwartz, Dorothy Fields,
Gian Carlo Menotti and Samuel
Barber, but an estimated 3,000
16) (Continued ox page 1)

ter and club since his Army dis-

charge, but in both he has made

money for the operator.
Incidentally, Fisher will tshortly

(Continudad: o page

‘DRAGNET’ TUNE
BAGS GUNMEN

HOLLYWOOD, Nov. 7—
When three gunmen walked
into a suburban bar here and
interrupted Halloween eve-
ning's festivities, the bars
plano player devishily struck
up the theme of 'Dragnet.”

What was thought to be a
Halloween ﬁ-nnk turned out
to be the Mc¢Cov when the
trio, waving sawed-off shol-
guns, started shoving puatrons
around.

After relieving the bar's
ctistamers of their wallets the
trio fled, only to be eaptured
a short distance away after a
phone call to the police by an
alert waltress who obviocusly
got tha piano player's. mes-

m%e., _
1 uth Is the price of musical

fame,
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BRITISH TV MUSHROOM

Deals Blow to Small Vaude
Houses, Cuts Acts’ Work

LONDON, Nov, 7.—The mush-
room growth of TV in this coun-
tr:]; has struck a severe blow at
all but the very top vaudeville
houses, Hiph-priced foreigp acts
and homegrown entertainers who
have consolidated or built their
reputations on TV can_still draw
them in at the London Palladium-
Mogs Empire Circuit class of the-
ater. But the public is deserting
the smaller houses where they see
nothing that isn't done better via
video, To counteract this flow
managements have been frying to
lure medium - priced radio-TV
names into this class of circuil
with percentage offers. But with
houses partly emply, most acls
prefer a flst rate which the aver-
age theater cannot afford. This
dearth of semi-name entertainers

Others In the same category have
been booked around this new elr-
cuit a full year ahead.

This trend reflects the growing
importance of a TV repuliatios.
With commercial-TV about to get
it go-shead to form a rival or-
ganization to the present monop-
olistic British Broadeasting Cor-
poration, it looks as if in the fu-
ture those performerz who can
adapt their acts for TV and get
exposure will be able to get the
top vaude bookings.

to top their bills has meant the | fos 2revs ¥ Mo to
cloging of many smaller houses | Luln 8 A -
and thrown hundreds of the|=— e M 3
smaller performers out of wark. | 5550 T Nl Tk
To keep working, these aets)r 5 73 £l & T ot
have been taking Jobs in the bars | (. dacr Vot 7F B eeaeceniots L
of the traditional British pub, in|? Fis BT Rwfie o evaaeesas ]
workingmen's and political clubs | £27 =00 A o —— ﬂ
and olher one-night stands pre-|E= ier . =2y
viously served mainly be amateur | S22 R cennres 5
talent One twin tumbler act| i oiumste ....ee 3 D¥Filee ... ;
with a theater salary of $160 0] o Huiltn . {5 Vamicei L -
weel has been glad to acespt|looc ta .. wenlls TER L
dates al $45 for five nights’ work. |Mas oococner 92 ¥

k|
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Savernl of our more notable
ghow business personalities
brushed the hem of culture this
week and ran like hell. Fore-
most was the musical, magical
Richard Himber, who had ._hn_ped
to book his “Himberama™ into

Billboard B
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By PAUL ACKERMAN

man until the third paragraph, let

me hastily add that he, ﬁﬂi is hn!
integral ‘HT:" of today's eultural
fabric. His brand of Kultur has|p
enlivened countless club date and
vaudeville audiences. This comice,
it will be recalled, was offered

speaks well for the farsightedness
of the management.

In the musical editor’s
ackground are such

and Shorty McAllister, and other

Town Hall, but an obtuse man-
agement insisted on regarding his
show a5 enlertminment

booking. |

Of course it is a silly policy on |

the part of Town Hall. There are |
those, including the musical ed:-
tor, who believe Himber and his
pides are more truly symptomatic |
of our times than those Hawaiian |
hip wigglers we've seen in Town
Hall I

But let us not complain unduly, |
It i enough to be aware of life’s
inconsistencies. It 1s fortunite
that Himber and hiz ades, in-
cluding the cultivated Henny
Youngman, have found sanctuary
The entourage is booked
Carnerie Hall November 13.

Althsa 1 did not mention Young-

into |

rather |
than culture and canceled the |

{ S0,

once bright stars in the huﬂaqg:_
wheel. They never achieved

tonier bookings, but in the long
] ) run they proved better box office
musical talent achieve a blend of _and provided more Kultur—
sorts in the RH Logging System, | than a flock of nondeseript instru-
soundid tired but content when | mentalists, lecturers and dancers

reached late this week. He had | who regularly are booked into the
just Ifmiﬁhrzd t'ﬂpminhl?g hrﬁﬂ :F::i' | smaller concert halls.

tacular sign overlooking Broad- | ot : k
way and 46th Street, announcing | 111:' for ﬂ?rgigﬁflmﬂﬁm::nar
the new Carnegle Hall booking. | "top " 1 was quite pleased, and to

millions by CBS lo stay away
from the joint
Himber, whose magical and

“Participating in the fun™ he | ;<
said., “ur:uuld' be Ray Middleton, ::'Iiltahd':;‘j{;rg 'Ifgm" " :;“l:f :f%
Jack Pearl and Orson Welles, | Burlesquie Artists e redy

Carnegie Hall has housed such
diverse talents as Mischa Levit- |
sky and Count Basie, Flip Phil- | several facels of our show busi-
lips and Reginald Kell, Dinah | ness. We all l!l'.’.i.‘ n__hul:'h:, but we
Washington and Marian Ander-i:ﬂ: londed with EKultur. Every
Mahalia Jackson and Vladi- | man jack of us. And we hope
mir Horowitz. That it should nl}W.Thnt_HlEhm Himber. (a
open itz doors to such an assort- | hits in his time) knocks
ment as Himber, Youngman, etc.,|at Carnegie.

em over

P.

HOLLYWOOD, Nov. 7—The
viewer's dream is aboul to come
true—or so we are told. It ap-
nears that ever since that first
nizht when the first lelevision set
nwner siat down to enjoy his [irst
TV show. viewers across the land,
35 have entertained a single
hope. And. as TV grew older, the |
desire that this dream would be |
reslized grew stronger. Bul, then,
gs it must to most happy dreams,
time dimmed the chances ol 1t|
coming true. .

Thiz hope—just in case You|
were not among the happy)
dreamers—was, of course. for the |

e

iight of a first-run, full-length,
1op-budget movie on your TV
screen in the ecomfort of wour

own living room. And to add zesl
to ‘it all—for i you're going to
dream vou may as well go all the
way—~sou could enjoy this first-
run, full-length, top-budget movie
free from the annoyance of com-
mercials

Weall dreamers, it's here. But
it sure takes a lot to get dreams|
to come true these davs.

According to an ad 1in The Palm
Springs Desert Sun amusement
page, residents of the California
resorlt town will now be able to
see the commercial-free, [irst-run
[ealure. Sinee Palm Sprinpgs 50
far has remained a TV blind|
town, the facl that its residents|
can see anything on TV is short |
of ‘a miracle. But in this day of
glectronic wonders, miracles mean
little

The ad in the Palm Springs
paper was placed by the Interna-
tional Telemeter Corporation. The
Telemeter company, which per-
fected a pay-as-you-peek coin box
teleser attachment, 15 hall owned
by Paramount Pictures Corpora-

ment was Lo create a4 home boXx | at

ture Business

By LEE ZHITO

its develop-|and other points of interest aimed
promoting home sales. The coin
office for the collection of “ad-|box shows the cost of "admis-
missions” to movies, sporting|sion.” With the deposit of cowns,
svontz and other TV fare con-|ranging from & nickel to a half
sidered out of reach of the regular | dollar, the balance still due ap-
sponsar’s bank roll.

About a wvear ago Telemeter
took its first step toward achiev-
ing the realization of its dreams
—or I should say, the televiewer's |
dream. It installed a communily
antenna high on a peak in the
mountain range that rims Paim |
Springs. From this antenna it
piped thru a closed circuit wire
system, Los Angeles TV signals
to approximately 500 sets in the
desert resort village. .

Now Telemeter will take its
sacond sfep, Instead of piping
regular L. A. video signals; it will
put on a feasture film which pre-
mieres day-and-date on the closed
circuit TV channel with 1ts regu-

tion. The purpose of

that point the picture and sound

i

amount of your deposit and the
program that attracted your pa-

| Television Broadcaslers

Let nobody demean any of the)

icker of

pears until it is finally paid. At

are unscrambled and you see the
| ilim. (A magnetic tape records the

tronage. This information would
be used later in determining a
proper division of collected funds
among various promoters of film
shows or special evenls televised.)

So far, coin-box TV has stirred
little enthusiasm among various
| za¢tors of the industries mj.rul'u'ed._
David Sarnoff, in addressing the
National Association of Radio and
conven-
ing here last April, left the text of
his prepared speech for a lengthy

ﬂilt_ilt‘ll like
figures as Harry mﬁﬁhm :

1 L Just outs

Mﬁﬂﬁﬁﬁf y AL B, |
SOME DAY %? .
Will all of television be shifted
eventually to the ultra-high part
of the spectrum? That question s
an old chestnut, But it's popping
mare frequently. The answer
from government and industry
experis is: Sure, VHF will go ur-.
stairs some . but don't hold
your breath. U-day i3 decades
away, '

{-Nighter Click
Via New Twist

CHICAGO, Nov. T7—A new
twist on indoor show business,

sponsored booking with a guaran-

see the acts. is makes the card
a better bet for a good draw at
the box office.

The Kate Maremont Foundation
in hicago and wvicinity.
guarantess the act.

Wi

the g;te: (2) so far the
have

foilowing a trend set by the out-
door end of the trade, that of

teed take for the acts and the re- i,
mﬂi}?dﬂl-'; of the box :ﬂf going En %’mumwgﬂ-
Ly t L ¥ Em :
uup h:;'an:-'spnnmr springing The FCC's ban on box top
This type of booki %hpn:unh practices on givea :
no promoter gamble. The shows|Will stand no matter the
are plaved in high school audi- Supreme Court decides in the
tariums and publie which |celebrated TV-radio giveaway
are avaiiable to people who can't|shows case. Altho the court *
come downtown and kids who are |has agreed to review a lower
too young to 2o to night clubs to | court injunction against the Com-

is carryc ing on such a prumm
Foundation backs the show and
The charity
which sponsors the show need not
about the box office for
two reasons: (1) The Foundation
will pay the act il the take is low,
therefore allowing the charity lo
keep whatever was talken in at
: shows
een playing to huge crowds

VHF monochrome sets—
000,000 of them in the
hands : ul!l'.‘l the puhllr.m'l'lnt_
ment will keep grow
black-white “black o
obsolescence. A we sa
don’t hold your breath. -

invest-
> ghift -
thru .
bafore,

cose won't with the i
sion's provision making it illegal
hh.tu 3 ¢-program contest-
an

works which are a the

court to outlaw the rest of

anti-giveaway . r
TR

Sy 2t Earle C. Strebe's|blast at any and all pay-as-you- 24 1 . i tion of the United ;
l!'::]ru.hl Theater. The movie to_be|peek TV systems. He insisted that “ﬂd;t ‘:,51%*’;]&“?&1@? s | growing fight for loy :
nremiered will be “Forever Fe-|television should be a free source . g‘h g Icu:rl:nl show features | rates. The association the
male” of course, a Paramount|of home entertainment. The thea- Woody Herman and His Third Post Office Department to L
icture, which co-stars Ginger |ter owners of America, convemng H:rr.l,I Billy Eckstine, Sidney |sheet music the same mu.ﬂs :
E:I'li.{t'l‘.i, Bill Holden and Paul|this week in Chicago, heard 5. H. Bechit Snd comic: Hette Stuis

Fabian, head of the Stabley War-

ner chain and Fabian Enur?nﬂl.
urge exhibitors to push large-
screen theater TV, for he saw 1n
coin-box home television a threat
to the life of the industry.

And when it gets right down
to it, viewers lmve been griping

Douglas, The televiged film pro-
gram will include newsreels, car-
toons and selected shorl subjects,
same a4 at the movie house.
Those who wish to see the|
movie program on television will |
fesd the Telemeter kitty, but nat-
urally, will have to pay a little
maoare for s—m-mF it at home than
at the Plaza. I memory serves,
for it has been a few years since
this reporter saw Telemeter dem-
onstrated, here's how it works
When you turn to the channel
mm'mgﬁihe {ilm }ruudwtll get a
scrambl image an
sales pitch which keeps repeating |it's all worth Telemeter’s $1,000,-
the name of the film. its stars'000 investment and all its dreams.

since that first telewision mnight,
but they still wateh them. Hnwr.,:ﬂ
still deliver the sponsor’s dollar’s
worth in ratings.,

It will be interesting lo see re-
sults of the Palm Springs demon-

Legit Line-Up

James F. Reilly, exec director|
of the League of New York The-
aters, confirmed a report this
week that the legit managers org
iz stepping up plans for another
fight to repeal the 20 per cent
f-deral odmission tax. Atlorney
Ralph E. Becker. who has hnd
Whashington sxperience, has been
retained to plan a campaign be-

fore Congress convenes in Jan-
uary. The effort will not be con- |

fined to Washington and New | Liagre Jr. Aherne was last em-

York, but will bid for support on
& nationwide basis. . . . 1f current

reports malerialize, producers of

By BOB FRANCIS

has been put hack from Thursday | Chase's prize-winning comedy of
(12) to Wednesday (18) due to the | 1944 may cavort again, if plans
illness of HRoger Livesey. who|,r Murdock Pemberton, brother
leaves the show after tonighl's of the late Brock Pemberton who
perfml;m&;cc “Iju E'I;!nstugil %wﬂﬁﬁ produced the play originslly it
ies back to naon nda ¥

3 i ¥ Paul Fanning come to a head.

for a major operation. His wife,
Ursula Jeans, remains with the  7The pair would like to put a re-
vival on the road with its final

cast,. Brian Aherne has been
signed to take over the Livesey goctination Broadway, with
acting stint in the Hoger ;I:"h': Frank Fay apgain in the role of
Dougall comedy, “Escapade” ar-| gimer P. Dowd of which he made
a career of almost four .48

rives at the 48th Street Theater ur years.
The rep:season planned by Mi-

under the direction of Alired de

'randa d'Ancona and Audrey Hil-
liard for the Theater de Lys
conked out last Saturday night.

ploved locally with Eulluﬂnl
Cornell in “Constant Wife"” two
seasons back. ... Another of those

the song -and - dancer, “By the
Beautiful Sea” due next Febru-
Sry and stuarmin

ltﬁg producers }:J:Ilhwind l:ip e | Seotia)
slidlerably bn the short end coin- [ 9€ ; 3
wise. In addition to 10 per cent | :*:—:; ';[:mh iz set to take up guar-

af the gross, the star s reporiedly
cent share in the

. profits. Book writers Herhert and

Dorathy Fields, will take down &

" per_cent of the gross, plus § per

-
L
v

cend - profit-wise, and Lhe latter
will get unother 2 per cent of the
gross for her . Composer
Burton Lane |5 in for another
perceniage cul.

- *ESCAPADE" PREEM

SET WED. (18) . . .

The unvelling of “Escapade”

LR -

| pistol in London, is dué here in
Shirley Booth, €arly February, This is T. S,

Their opening bill, “Knight of the
Burning Pestle," received a gen-
eral panning from reviewers,
“Moon in Capricorn,” the second
opus, did little better. So the
other four plays projected for the
?ﬁﬁﬂﬁﬂ?&mﬁ tbiﬂlﬂ:r.nﬂ
[ w
1 : tenant. . ..

Items, reported #s hot as a dollar

Eliot’s newest drama, “The Confi-
Clerk.” The American

. the Morosco, will be
headed by Ina Clare, Claude
Raines and possibly Douglas Wat-
son. ... Why Spike Jones and his
"Musical Insanities of 1954™ have
‘ngreed to light up the 46th Street
ﬁmah:r an night after Christ-
mas, this reporter wouldn't know.
But it seems as good a time a8 | .-

any for him and his W}ﬁ;

to give the Stem a

gt B
Hﬂnrﬂzr. the rabbit of Mary

about old movies and commercials

a taped|stration. Time will tell whether

in this area next wesk, only one
limits ot Chicag, all the res
imits ca 3

S O (Comtinusd on page 18)
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TELEVISION-RADIO

Communications to 1564 Broadway, Mew York 36, N, Y.

THE BILLBOARD
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Dealers Ask
'FCC for Delay
‘In Color TV

WASHINGTON, Nov. 7. — The
Federal Communications Commis-
sion is mulling a request by TV
sets dealers to hold off until
Christmas its expected go-ahead
for compatible color TV. The re-

uest came in a letter to FCC

hairman Rosel Hyde from Mort
Farr, chairman of the Government
Relations Committee of the Na-
tional Association of Radio-TV
Dealers, who warned that head-
lines announcing FCC’s approval
of color would drop black-white
sales for the big Christmas mar-
ket. In spite of the warning the
FCC is e%ﬂ:ted to give the word
for color TV with the shortest pos-
cible delay.

Farr told the FCC that “the day

vour decision is made and publish- |

ed by the newspapers, we can ex-
ect a2 marked decline in demand
-for black and white sets in many,
if not most, of our principal mar-
kets no matter how ably we pre-
sent facts about higher cost, small-
er images, limited availability and
few programs. The effect ecould
mean a sharp decline in employ-
1111ent”and S€rious economic prob-
£S5,

_ Congratulating the FCC for hav-
ing shown an “awareness and sen-
sitivity to business considerations
without, on any occasion, failing
to keep the public’'s interest para-
mount in your decisions,” Fair
argued that in addition to lighten-
ing the dealers’ problems, a delay
in FCC's announcement would not
hold up the “actual start” of color
telecasting, since the manufactur-
ers are still getting ready to pro-
duce components at capacity.

Germans Halt
Yideo Plans

LONDON, Nov. T7.— After
protests from the Publishers' As-
sociation were heard at a meeting
of the board of the Northwest
German Radio, the company de-
cided to shelve “for the time be-

ing” a decision on introducing
commercial TV to the Federal
Republic,

Reason given was that the place
of sponsored TV in Europe has
“not yet been established.”

Urges Plea to Pros
For Halt of Sat.
Night Football TV

WASHINGTON, Nov. T.—Jim

Tatum, football coach at the
University of Maryland, this week
suggest that colleges eall on

professional organizations to halt
Saturday night telecasts of pro
games. Tatum told newsmen Sliﬂ
week that televising of Saturday
mf‘ht pro football is “a blow to
college football attendance.”
Declaring that “competitive
sports in the East are dead”
Tatum put the blame on traffic
jams in the heavily populated
cities and the competition from
free TV, “Notre Dame is the only
football game which can still fill
its stadiums in the East,” he said.

DINAH DOES IT
THE HARD WAY

HOLLYWOOD, Nov. T7.—
Songstress Dinah Shore on
Thursday (5) made some kind
of TV history by doing her
complete musical program
without singing a note or ut-
tering a single word. Thru use
of special word-cards, props,
sign language and pantomime
Miss Shore appeared on the
show despite having been
stricken with acute laryngitis
only two hours before the
NBC-TV telecast.

Singer is expected fo be
sufficiently recovered to re-
sume her singing role on the
next regularly scheduled
show on Tuesday (10).

‘Omnibus” Eyes
Eliot's 'Clerk” as
‘Lear’ Follow-Up

NEW YORK, Nov. 7.—"Confi-
dential Clerk,” the new T, 5. Eliot

play, now a legit hit in London, is
the new potent dramatic attrac-
tion being considered for presen-
tation on “Omnibus” this season,
The program recently gained
much acclaim for its $80.000 pro-
duction of “King Lear,” which
ﬂtHITEdI Orson Welles in the sock
longhair telecast of the season.

The Eliot play this week was
set to appear on Broadway the
first week in February. The prob-
lem now facing Robert Saudek,
the radio and TV head of the Ford
Foundation, iz to convince Henry
Sherek, producer of the play, that
its potential box office take won't
be hurt by TV exposure. Getting
the play by video prior to its
Broadway appearance would be a
gEreat coup for Saudek and for
“"Omnibus,” a feat which never

has been done.

See Color TV as Providing
The Springboard for UHF

Tint Sets Equipped for VHF, UHF
To Aid, But Shift Far in Future

® Continued from page 1

stration employed color tubes of|the monochrome tube with a color

a nominal l4-inch size, These
produced a picture about 1114
inches by 81%. All of the receiv-
ers except one were of the console
type about 26 by 28 by 10 inches.
-Already gearing for the color
TV sets race are: Radio Corpora-
tion of America, CBS-Columbia,
Hazeltine, Admiral, Fenith, Halli-
crafters, Westinghouse, Sylvania,
Crosley, General Electric, Motor-
ola, Philco and Emerson.
Meanwhile, Sightmaster Corpo-
ration, an” electronic products
manufacturer, of New Rochelle,
N. Y. proposes to convert any
TV set to color for $250. The
technigque involves replacement of

tube, boosting of the wvoltage,
changes in the ecircuits and addi-
tion of a chrome section. For the
same price, Sightmaster also ex-
pects fo be able to produce a
“slave unit,” which will give
viewers a separate color picture
operating simultaneously with
their monochrome picture from
tHe same set of controls. Sight-
master bases its $250 price on an
estimated production price on
color tubes of $75 to $100. This
is at variance with a recent state-
ment of Frank Friemann, presi-
dent of Magnavox, that at retail
the tube alone will sell for more
than $300. However, DMichael

New Du M. Billings
Point to Big Year

NEW YORE, Nov, 7.—With the
gigning of the Walter Johnson
Candy Company this week to
sponsor the Thursday night seg-
ment of “Captain Video," Du
Mont has set its 20th new sponsor
contract so far this season,
amounting to total gross time and
talent billings of $8,713,919, Since
three of those contracts are for 13
weeks and another three for 26
weeks, the possibility of renewals
sets the total billing potential on
these new contracts even beyond
this figure.

In view of the fact that the net-
work’s total billings in 1952 was
in the neighborhood of $10,000.-
000, it is evident that Du Mont,
tho still fourth in the web billings

WASHINGTON, Nov. 7.—The
Federal Communications Commis-

sion’s appeal from a lower court
jolt to its giveaways ban (The
Billboard, September 19) will
come up for oral argument in the
Supreme Court the first week in
January. In putting the case on
the January schedule, the ecourt
said that argument will be lim-
ited to two hours, shared equally
between the FCC and the Com-
mission’s opposition which consists
of three of the major networks—
ABC, NBC, and CBS.

Sole point at issue before the
high court will be the FCC’s con-
tention that giveaways are lot-
teries if the programs require that
contestants for prizes must be
watching or listening to the pro-
gram. FCC legalists will argue
that the increased audience result-
ing from such a rule is the same
as money to the sponsor, constitut-
ing a “consideration.” The FCC's
ban on giveaways will stand or
fall on the issue, since lotteries are
defined by the FCC as involving

consideration together with prizes

Gen. Foods, B&B Settle Morgan
Piracy Action Out of Court

HOLLYWOOD, Nov, 7T—Litiga-
tion involving alleged piracy of
a sales promotion idea from West
Coast agency head Raymond R.
Morgan by General Foods and ad
agency Benton & Bowles ended
here recently with an out-of-court
settlement in favor of Morgan.

Morgan sued General Foods and
Benton & Bowles for $500,000 in
August, 1852, with a jury subse-

uently bringing in an award of
?HED,U{'.'D in favor of Morgan.

Defendants originally indicated
their intention to ap{aeal the ver-
dict and subsequently made the
out-of-court settlement.

Entering of the judgment in fa-
vor of the Morgan ad agency
establishes for the first time the
right of an originator to protect

a commercial advertising plan.

It was Morgan’s contention in
the suit that General Foods and
Benton & Bowles had entered into
an umplied contract for the details
of the firm's doorbell ringing plan,
a sales promotion pioneered
Morgan in behalf of their client,
the J. A. Folger Coffee Company.
Latter used radio spots on maore
than 100 AM stations, in addition
to extensive time on television.
Morgan company licensed other
brand name products for the use

of their plan, with Benton &
Bowles, in behalf of their client,
Maxwell House Coffee, allegedly
violating an agreement by adapt-
ing the doorbell plan in sales ter-
ritory conflicting with Folger,

FCC Giveaway Ban Up
For Jan. Court Study

and the element of chance. All
FCC’s contentions on what consti-
tutes a lottery survived the lower
court, but two of the thtee judges

held that “consideration” involves
cash.

FCC established its right to
make rules concerning giveaways,
as well as its right to ban lotteries,
in the lower court. Upholding
FCC’s definition of a lottery, the
lower court agreed that considera-
tion is involved in programs in
which contestants for prizes must
have something of value of the
sponsor’s in order to compete, or
if contestants must send in some-
thing of value to compete, No ar-
gument on those points is ex-
pected by FCC in the upcoming
hearing.
~ The lower court decision came
in February of this year, but the
case has been in the courts since
1949, The FCC’s ban on giveaways
was suspended in 1949 pending the
outcome of the court test.

Mull Switch of
'King Arthur’

NEW YO Nov. 7. — CBS-
Radio this week was considering
building its Friday night pro-
graming around Arthur Godfrey
by shifting “King Arthur and His
Round Table,” the highlights of
his daytime shows, from Sunday
afternoons into Friday evenings.
Owens-Corning, current sponsor
of half the show, will take a four-
week hiatus during December.
When it returns, it probably will
sponsor half the Godfrey Friday
night show.

The fate of “Stagestruck” and
other CBS sustainers is unknown,
when and if Godfrey goes Friday
evenings. “Stagestruck,” how-
ever, will probably be re-slotted.

www americanradiohistorv com

race, is well on its way to its big-
gest year to date.

The largest single plum in the
new crop is Westinghouse's spon-
sorship of the pro football games
in some 100 markets, a total con-
tract billing of $2,000,000. Al
seven sponsors of the football
schedule represent $2,846,275 in
billings.

In addition, Du Mont this sea-
son set four blue-chip 52-week
deals. One of these, Mogen David
Wine's sponsorship of *Dollar a
Second,” a $1,700,000 deal, on 112
stations, is }nmhahI;,r the second
largest regular network on TV.
The undoubted largest network is
also on Du Mont, Bishop Sheen’s
151 stations. The other three 52-
week deals are P. Lorillard with
“Chance of a Lifetime,” American
Chicle with “Colonel Flack,” and
R. J. Reynolds with “Man Against
Crime.”

Three of the new contracts are
with advertisers who were on Du
Mont last season and were sold
anew this fall. Mogen David had
“Where Was I7": International
Shoe, which has "Tom Corbett"
for 39 weeks, had "“Kids and Com-
pany” last season; River Brand
Rice was also on the Paul Dixon
show last year.

Another two of these sponsors
were on Du Mont in years past.
Lorillard had “Down You Go" at
one time, and Johnson Candy
once had “Flying Tigers.”

These 20 contracts cover ap-
proximately eight and a half
hours of programing per week.

Sponsors Bow
Out on 'Bonino’

NEW YORK, Nov. 7.—"Bonino”
and its time slot on NBC-TV,
Saturday, 8-8:30 p.m., was this
week cancelled by its sponsors,
Philip Morris and Lady Esther.
The deal expires December 28.

Main beef appeared to be with
the slotting. The sponsors were
reportedly unhappy about the
fact that the show bucked Jackie
Gleason, and had weak raters
preceding and following.

FCC Finalizes
3-Year Rule

WASHINGTON, Nov. 7.—The
Federal Communications Com-
mission expects to cut down some
of its paper work as the result
of its new rule, which was made
final this week, granting three-
year licenses to TV stations, the
same as for radio.

In F-il-lz}tmg an end to the one-
year license practice which
had prevailed from the start of
video licensing, the Commission
has made it possible to eliminate
a good deal of red tape, officials
pointed out. The three-year rule,
which becomes effeciive in a
month, is seen also as signalizing
TV’s coming to maturi'v,

F.':aplém, president of Sightmaster,
hinted his firm might go into color
tube production on 'its own.

According to Radio-Tlectronics=
Television Manufacturers’ Asso-
ciation, there are some 100 manu=
facturers of TV sets in the nation,
but less than a fourth of these
are figured to be large outfits.

Public enthusiasm for color Is
certain to be affected by expansion
of color telecasting by the net-
works, Color sets will be a “must™
a5 a showcase item by dealers
whether or not there are sufficient
sets on hand for sales, since pros-
pective set buyers will have an
opportunity to wview their pro-
grams at the stores in both color
and black and white.

Color telecasting on UHF is ex=
pected to be as practical as on
VHF. RCA is due to come out
soon with an improved UHF color
transmitter, and several other
manufacturers are known to be
working in this area, too.

Dystrophy OK
On Telethon
Via Cut Basis

NEW YORK, Nov. 7. — The
Associated Actors’ and Artistes of
America, the entertainer's Inter-
national union, this week relented
and gave the Muscular Dystrophy
Association permission to air a
shortened version of its Telethon
on November 25, Thanksgiving
Eve. The performer's unions had
just decided to kill the telethon
idea (The Billboard, November T)
when the Associated proved to
them that more than $50,000 had
already been invested in setting
up the Telethon, which is to star
Dean Martin and Jerry Lewis.

The shortened version will run
an hour. It will be seen live on
the Coast at 8:30 p.m., via hot
kine in Chicago at 10:30 and via
the same method in New York at
11:30. The 4-A's still intends to go
ahead with its plan to restrict
network Telethons and to allow
them only on a loeal basis.

FCC lIssues
5 TV Grants

WASHINGTON, Nov. 7.—The
Federal Communications Com-
mission this week issued five TV
grants, bringing total authoriza-
tions to 591, of which 458 are post-
freeze grants, including 25 non-
commercial, educational grants.

Alf M. Landon, Republican
presidential candidate in 1936, was
the recipient of 3 CP for Channel
42 in Topeka, Kan. Palm Beach
Television, Ine., received a CP for
Channel 5 in West Palm Beach,
Fla, Three non-commercial edu-
estional CP’'s were issued. They
went to the University of Illinois,
Channel 12, Champaign, I1l.; the
Regents of the University of Mich-
igan, Channel 26, Ann Arbor,
Mich., and Chicago Educational
Television Association, Channel
11, Chicago.

Bumper TV, AM Set
Output for Full Yr.

WASHINGTON, Nov. 7.—
Likelihood that radio sets pro-
duction this year will be well
over 12,000,000 sets was increased
today when the Radio-Electronies-
Television Manufacturers' Associ-
ation reported total radio pro-
duction for the first nine months
at 10,149,163 sets. This includes
4149812 auto radios, 3,061,181
home sets, 1,562 262 clock sets and
1,375,308 portables.

At the same time, TV sets pro-
duction reached 5,524,370 for the
first nine months this year,
making it a virtual certainty that
total TV sets produced this year
will pass the sevi.. million mark,
and may even hit a record peak.
Of the TV sets produced up to

October 1, a total of 819,902 were

equipped with UHF tuners.
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NBC-TV Morning
Picture Brightens

Kathy Godfrey May Be Key to ‘Home’;
P&G Buys Soaper; GF Takes Option

NEW YORK, Nov. 7. — The
morning situation at NBC-TV be-
gan to take on a happier look this

week, with Procter & Gamble
buying into one of the web's soap
operas and General Foods taking
an option on part of another 30-
minute strip of time. Web toppers
were hoping this is the start of a
rush by bankrollers to grab a
franchise on the network while
time slots still are available.

~ In addition, the blueprint on the
long- anticipated “Home" strip,
which will run either 45 or 60
minutes across the board, is ex-
pected to be firmed up next week,
with a January 1 start expected
to bring in heavy additional rev-
enue to the web. It was learned
this week that Sylvester (Pat)
Weaver had entered into discus-
sions aboul the possible use of
Kathy Godfrey as the key person-
ality who would tie together the
gpus, Miss Godfrey, sister of
CBS's Arthur, is in town now
from her home in Phoenix, Ariz.,
where she airs three shows lo-

scrambled schedule in the time,
much as P&G is doing with
“Three Steps."

Morning Line-U

“Hawkins Falls" is sold out on |

four days at 11 a.m,, and the rest
of the time until noon is shaping
up. “Bride and Groom" in the
noon-12:15 slot, is sold on three
days weekly to Jergens, and
“Home" seems likely to do well
from 12:15 to 1 p.m. in the current
blueprint. Result is that Weaver's
current major morning problem
is the 10-11 am. bloeck. “Ding
Dong School,” in the first 30 min-
utes, has gained acclaim but no
bankrollers and may need some

‘format reshuffling to get it mov-

ing. “"Glamor Girl," 10:30-11 a.m.,
has already changed emsees in an
attempt to juice it up, but so far
is still struggling and may face

the ax soon.

COMPARISON

Kraft Awaits
Results of
Dual Programs

NEW YORK, Nov. 7. — With
two similar “Kraft TV Theater"
shows on network TV, Kraft
Foods was awaiting the viewing
results of its newest hour show
on ABC-TV with great interest.
So far the hour drama on ABC-
TV has not achieved any sub-
stantial wiewing publie, accord-
ing to its ratings, a not uniooked
for occurence in view of the pro-
gram's newness. Kraft's NBC-TV
Wednesday night standby, of
course, delivers consistently good
ratings,

After enough time has passed
for Kraft and its agency, J. Wal-
ter Thompson, to feel that the
show has been shaken down, the
sponsor will be able to judge
with some measure of accuracy

| the viewing impact on both net-

Germans Halt
Video Plans

LONDON, Nov. — After
protests from the Publishers’ As-
sociation were heard at a meeting
of the board of the Northwest
‘German Radio, the company de-
cided to shelve "for the time be-
ing" a decision on introducing

commercial TV to the Federal
Republie.

Reason given was that the place
of sponsored TV in Europe has
“not yet been established.”

works. The advertiser will then
be in a position tr ask for a re-
duction in time costs should he

| find that one network does not

sell as well as another, for he
will be measuring two similar
programs which are using the
same kind of commercials.

The webs consequently will not
be able to point to the programs
as the reason for the lack of view-
mg attention. The weaker will

be effectively pin-pointed — the
network and its stations.

General Foods
Re-Evaluafing

Daytime Segs

NEW YORK, Nov. 7.—General
Foods this week was in the midst

.of re-evaluating several of iis ra-

dioc and TV properties to see
which should be retained and
which cancelled, perhaps tempor-
arily (see separate story about
NBC-TV). Primarily affected are
those programs sponsored or par-
tially sponsored by its Post ce-
reals division.

Said to be shaky are Roy
Rogers and “Father Knows Best,"”
the Thursday night 8-9 p.m. com-
bination on NBC-Radio, and its
three programs on CBS-Radio,
“Beulah,” “Gun Smoke” and Rob-
ert @, Lewis. It is believed that
one of this last trio of shows will
get the ax. On TV, “Rod Brown"
15 in jeopardy. General Foods'
nighttime video shows are all in
good shape. The advertiser has
an option on 1:15-1:30 p.m. on
CBS5-TV for “Portia Faces Life.”

eally via KPHO and KPHO-TV.
. - Enter Hayward - |

The importance which Weaver
places upon “Home,” a brainchild
he first developed back in August
1949, is evidenced not only by his
negotiations for Miss Godfrey, but
by his calling upon vet legit pro-
ducer Leland Hayward for con-
sultation about the project, with
Hayward slated to fly east from
Hollywood next week for talks |
with Weaver's brain trust.

' Best means of using Miss God-
frey is expected to be a prime
gsubject for the confabs, since her
own experience covers such a
wide range of program types that
a means of pin-pointing her ver-
satility must be devised.

Miss Godfrey signed this week
for
Representatives, Inc, of which
Eddie Joy is president. Talks for
her use on AM also are being
held with NBC Radio's Jack
Cleary. Her asking price, as the
result of current reams of hot
copy about her abilities in the
daily garettes, is reported to be

about $7,500 for her alone, as fem- | _1'

gee of a 30 or 60-minute show.
“Three Stpes”

The P&G buy this week was for l

half of “Three Steps to Heaven,”
starting December 1, and plug-
ging Duz, The deal was set thru
Compton. On one week, the show
will be wused on Tuesdays,
Wednesdays and Fridays, and on
alternate weeks on Tuesdays and
Fridays only. A second sponsor
to fill out the show now is being
sought.

_ “Three Steps" will move from
its current 11:30 a.m. slot to 11:15
a.m. The fate of “The Bennetts,”

in the latter period, is still unde- |

termined. The P&G deal is ex-
pected to relieve some of the
pressure being exerted by CBS-
TV to lure the bankroller's after-
noon shows away from NBC (see
other story this issue),

The General Foods option is for |
the 11:30-noon period, and if ex-
ercised Is expected to find the
sponsor inserting two new soapers
of its own. GF plans to use a

BOTYV Displays
New Equipm’t

" NEW YOREK, Nov. T.—Box Of-

fice Television, Inc.,, is making
first public flisplay of its portable

theater-TV equipment, which it|

leases for a flat $50 per show. The
New Theater in Elizabeth, N. J.,
is carrying the Notre Dame-Penn
ame today (7) on that basis, the
irst time TV network lines were
drawn into Elizabeth. BOTV ab-
sorbs the cost of the lines.

BOTV has the exclusive sales
right to the equipment, which was
originally produced for export.
BOTV iz also offering to lease
RCA PT-100 equipment. Alto-
gether, some 250 exhibitors are
reporied to have Flar:eﬂ orders
with BOTV. Today's game is be-
ing beamed to 11 theaters in nine
pities. BOTV achieved wvirtual
gell-out on the Georgia Tech-
Notre Dame game two weeks ago,
and somewhat less than that for
last week's Navy-Notre Dame
game.

management by Preferred |
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Never before, have so many stations turned to one
source for the answer to hundreds of local sales

problems!
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0O&O Program
Plan of NBC
Is 60% Sold

NEW YORK, Nov. 7. — The
Saturday morning pooled pro-
graming project of NBC's owned
and operated stations division 13
60 per cent sold out, according to
veepee Charles Denny. The web's
TV stations to air their best
- gshows, via the cable, with spon-
sors picking up the tab for all
five o&os.

FRANK PARKER

ET Series
Offered on
130 Shows

NEW YORK, Nov. 7.—An open
end transcription series starring
Arthur Godfrey's singer Frank
Parker iz being offered around
town in wake of the recent fracas
between his boss and Julius La
Rosa. Package, which features

THE BILLEOARD

TELEVISIONRADIDO 5 |

NEW YORK, Nov. 7.—An esti-
Fiated $10,500,000 worth of bill-
ings was at stake this week, as
CBS-TV and NBC-TV entered a
battle for the billings of two of
the top blue chip advertisers.
Already the dominant daytime
network, CBS-TV is setting its
cap for the No. 1 advertiser in TV,

3:30 p.m. on its network. The re-
sult was a one-two punch which
hurt, CBS-TV found itself with
an afternocon anchor and NBC-TV
lost one, Should CBS-TV be sue-
cessful in its new attempt, Kate
Smith, now programed in the 3-4
p.m. strip, would virtually be iso-
lated without any commercial

CBS and NBC Battle for
Lever, PGG Video Billings

_ But NBC-TV is said to be giv-
ing P. & G. an additional discount
El::: -:uup]inuf its three nighttime

ows, Paul Winchell, “Letter to
Loretta” and “Fireside Theater,”
to the advertiser's daytime prop-
erties. “Travelers” is on a 68-sta-
tion NBC-TV network, and “Ae-
count” is on a 72-station network,

; p . |130 half-hour shows, belong to Al | Procter & Gamble, in an effort to | support. giving them an estimated cover-
o oponsors signed for “Creative | Bruno, and was supposedly tran-| get this sponsor to move its 4-5 Solid Line-Up age of 94 per cent of the total TV
WImTEHFI C;:rjhmh Emang T d M scribed before Parker became a|pm. hour daytime strips, “Wel-| The CBS-TV lure for the |homes.
from ?i am E:E ulgu,?c.nnaﬁlﬂﬁi regular on Godfrey's schedule. |come Travelers” and “On Your|$7.000,000 worth of business is the| On the other side of the battle-
Ropa Stoves, Louis Milani Foods, A&E iienﬂ!ajrvmtﬂelge:iheg ?ﬁfg ﬁ%ﬂé’l‘#{; to its network from |golid line-up of commercial | ground, Lever Brothers is wide
Swift and Company and Mec- | the web’s radio prngrn.m djrectur: ' shows, the latest of which, Bob open to NBC-TV's pitch because

Mill Publishers for Pope's Cook
Book. Advertisers lined up for
Richard Willis' “Here's Looking
at You," originating over WNBT
here (noon-12:30 p.m.), are Ceara-
sil and Inhiston.

Heretofore most Saturday
morning video programing has
been directed at children, but
NBC's new line-up 1s slanted
toward the working girl who
takes Saturdays off. Encouraged
by sponsor respanse, the web's

Ray Diaz, decided against it be-
cause the property is only avail-
able on a regional basis with a

| commercial sale necessary before

it goes on the air.

ofto division is readying two
more shows—a “How 1o Do It"
program and a kid airer, which
will be incorporated into the Sat-
urday am. and early afternoon
co-ordinated programing sched-
ules.

NBC-TV is making the same
sort of pitch at Lever Brothers,
which now has 9-10 p.m., Thurs-
days, on CBS-TV, for "Lux Video
Theater” and "“Big Town." At
stake here i5 a total of 90 minutes,
because Lever is converting its
half-hour *“Video Theater" show
to an hour.

NBC-TV's daytime
when it convinced Colgate to
move “The Big Payoff” into 3-

Crosby, has been building strong
ratings for his short exposure.
P. & G. has alreadvy bought an-
other gquarter hour strip, 1-1:15
p.m., on CBS-TV. "Brighter Day"
begins there in January, probably
thru Young & Rubicam. Since

| the sponsor already owns the pre-

ceding quarter-hour strip, the ad-

CBS-TV last sprin crim ﬂddi“ﬂn of the later hour ::f.rip
e .]pgmﬁun would qualify P. & G. for a con-

siderable discount via daytime
contiguity.
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"Lux Video"” is opposite today's
No. 1 TV show, “Dragnet,” and
“Big Town"” which follows also
takes it on the chin from “Ford
Theater." Lever has asked for an-
other hour from CBS-TV, which
up to the present has not been
forthcoming because of the net-
work's tight time position.

Open Time Tight

There is a possibility that the
10-11 hour Saturday nights on
CBS-TV might open up, were
Chrysler to quit on “Medallion
Theater,” which occupies the first
half hour of that time, But unless
something of this sort occurs,
CBS-TV would have to do some
first-rate dynamiting to find an
hour of open time,

While NBC-TV is also close to
s.r.0,, it has many more clients
whose video futures are more du-
bious, For the potential $3,500,000
of Lever's business, NBC-TV
seems willing to juggle its clients
around. The feeling around CBS-
TV seems to be that the hour on
Thursday evenings can be sold to
other sponsors if Lever is not
interested, and that the new cli-
ents can probably be sold CBS-TV
properties, of which the network
has several on hand.

‘POW’ REPRISE

Detroit to
Get Repeat
Of Program

DETROIT, Nov. 7. — A kine-
scope re-broadcast of the U. S,
Steel Hour's opener, “P.O.W.,” by
WXYZ-TV received an excep-
tional build-up thru all available
media this week. The original
program on October 27, an expose
of Red brutalities in Korea, went
off the air here at its height of
interest, about half thru the show,
because of an equipment failure.

Calls, many suspecting sabo-
tage in this trigger-conscious city,
completely tied up a telephone
exchange as listeners dialed the
station. This plus a flood of re-
quests by mail and phone,
brought the decision to secure
facilities for re-broadcast from
American Broadecasting Com-
pany. i )

The campaign announcing the
re-broadcast included: newscasts
on both television and radio,
jockey show announcements in
both media, on-the-air spots on
radio and television, several
strongly favorable mentions by
local television editors in the
press, newspaper advertising, and
a non-technical explanation of the
cause of the failure in the Bud
Lanker “Park Bench” show on
WXYZ-TV.

Kelvinator Co.
Goes Omnibus

NEW YOREK, Nov. 7—Kelvin-
ator this week became the fourth
sponsor to buy into “Omnibus,”
effective January 3. Geyer is the
agency, The other sponsors of the
show are Grevhound Bus, Scott
Paper Company and American
Machine and Foundry.

This makes the second season
the longhair hour and a half show
has had a full complement of
SpPONSOrs,
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NEW YORK, Nov. T7.—George
Diefenderfer this week was ap-
pointed manager of radio networ
sales for NBC Central Divi-
sion. With NBC since 1940, Die-
fenderfer will head a separate
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Mutual Net Option
Plan Stops Dec. 31

- NEW YORK. Nov. 7..—Mutual's
much disputed network option

plan which went into effect Octo-

ber 1, was called to a halt by the
Mutual Affiliates Advisorv Com-
mittee meeting here Wednesday
(4), Effective December 31, those
affiliate contract amendments
that were signed will be voided,
and the network will revert to its
former mode of doing business
with its stations.

-Thus ends a month in which
talk of a revolt of Mutual affili-
ates was bruited from coast to
coast. The plan had been ap-
proved by the Affiliates Commit-
tee meeting last June, but seven
of the 14 members meeting this
week were new to the committee.

According to the plan, the net-
work reduced its option time from
nine to five hours a dayv, but the
stations were to carry them with-
out pavment. In return for this,
Mutual provided the stations with
14 hours aweek of new, big-name,
co-op programing, representing
$1.000,000 a vear worth of talent.
The pitch was that by only three
spol or loecal hall-hour sales on
these shows, the “typical” station
could too its entire network take
under the previous type of con-
iract.

Hesponse Satisfactory

The number of stations that
actually signed for the new plan
was never revealed. Mutual execs
claimed they themselves didn't
know, since s0 many of the con-
tracts were conditioned on one or
more objections. Mutual did
claim, however, that all of its big
stations had arcepted, and that in
terms of billings the response to
the plan had been quite satis-

factory.
Mutual disclaimed reports of
“revolt” in certain key areas. For

instance, the network said the re-
port of the Maryland broadecast-
ers’ outcry was nonsense, since
only two stations in that State
were reallv eligible, and those
two had signed. The protest of
one broadcaster in the West was
discounted bv the fact that he had
sold the station, pending ap-
proval.

The main discomfiture, accord-
ing to Mutual spokesmen, came

WIP Reports
12% Gains

PHILADELFHIA, Nov. 7.—Ra-
dio is better than ever for Bene-
dict Gimbel Jr., president and
general manager of WIP, in an-
nouncing that the station's local
and national sales increased 12
per cent over 1952 in the first
eight months of this year. WIP
is a Mutual outlet.

Gimbel said: “In 1951 we
thought we had reached a peak
in our sales record, but this was
topped in 19852, Now, thru our
many additional services and re-
visions in our programing plans,
we have been able to further In-
crease our sales record 21 per cent
over 1951 and 12 per cent over
1952. In our food and grocery
products advertising alone, sales
are up 22 per cent for the eight-
month period over 1952."

from smaller affiliates, which ap-
paresily felt the programing Mu-
tual was offering was not right

for their markets, or, in any event |

they couldn’'t make the spot or
local -sales needed to compensate
for the loss of standard network
revenue.
Diehm Named

MAAC this week also elected
Victor Diehm, president of
WAZL, Hazleton, Pa., as its new
chairman, replacing John Cleg-
horn, manager of WHBQ, Mem-
phis. Referring to the axing of the
option plan, Diehm said, “Tradi-
tionally, Mutual policies have
been predicated upon solid ac-
ceptance by the entire affiliate
body. Since the plan has fallen
short of such acceptance, we think
it wise to set it aside and revert
to our previous plan of operation
pending further evaluation of
ways in which the advantages of
the plan can be incorporated into
Mutual's operation.”

He added that he was confi-
dent the best of the new pro-
grams would be retained.

‘TODAY" BUTTERS
UP OLEO CLIENT

NEW YORK, Nov. 7. —
NBC inadvertently buttered
up a new ‘Today” sponsor,
Good Luck Margarine Friday
(6), when Dave Garroway's
early moring TV show staged:
a remote tour of Manhattan's
newest skyscraper, the Lever
House building. At the con-
| clusion of the camera tour,
J. R. Fristoe, general sales
manager for Lever Brothers'
Good Luck Margarine, told
Garroway that many of the
firm's distributors and sales
men were regular “Today”
fans.

Then turning directly to
the camera, he told the boys
at home he hoped they'd like
the show, because Good Luck
was scheduled to become one
of “Today’'s" sponsors starting
next week, The whole thing
was in good taste but “Today”
producer Dick Pinkham in-
sists the incident was merely
an ad lib occurence stermming
from the informality of the
remote, and not to be con-
strued as a service available
to “Todayv” advertisers, new
or old.

B'casters, Press Get Break
In Lift of DC Security Rules

WASHINGTON, Nov. 7.—The
nation’s broadcasters will share
with the press in an improved
break on government news as the
result of President Eisenhower's
long-expected order yesterday (6)
relaxing security rules. Aimed to
provide a “freer flow" of informa-
tion 1o the public, the new White
House order, which becomes op-
erative December 15, strips 28 fed-
eral agencies of the power to clas-
sify information and designates 17
agenices, Including five of cabinet
rank, in which power to put a
“zecret” label on information will
rest solely in the hands of the de-
partment head.

The White House announcement
came as a welcome and expected
climax to parleys which have been
going on for months between
President Eisenhower's aides and
spokesmen for the broadcasting
industry and periodical and daily
press. The Federal Communica-
tions Commission’ is among the 17
departménts and agencies which
will operate on a proviso that only
the department or agency head
will have authority to classify in-
formation, leaving subordinates
powerless to bottle up news under

EMPIRE STATE’S $700,000 ANTENNA

Each of Seven Stations Now Using
It Pay Estimated 100G Annually

NEW York, Nov. T.—With the
last two New York TV stations
due to begin transmission from
the Empire State Building an-
tenna next weelk, the total rental
received by the world's tallest
building for this service will be
boosted to an estimated $700,000
annually. This covers space on
the antenna only, and does mnot
include transmitter space within
the building or WOR - TV's
studio on the 83rd floor.

Philly Advertisers
See Color Video

PHILADELPHIA, Nov. 7.—For
the first time, a group of “local”
advertisers was able to see a dem-
onstration of their own products
on color TV when WPTZ held a

special color demonstration Friday
{ 0). This was also the first time
that a local TV station originated
a color program.

WPTZ advertisers and adver-
tising agencies were guests at the
demonstration, which included
colorcasting of slides and films of
of “local” products, and for com-
parison, black and white slides
and films. The wvideo portion of
the program originated from the
Philco Corporation Research Lab-
oratory, four miles distant from
the WPTZ downtown studios,
which was spanned by a micro-
wave relay. Audio narration was
fraom WPTZ's control room by
staffer George Skinner, WFPTZ
secured three of the approxi-
mately 100 color receivers known
to be in existence for the demon-
stration. For comparison, two
black-and-white sets were placed
beside the color receivers.

to increase sales

proﬁtﬂblj «economically reach

NBC " CBS s ABC » DuMont
I.AHCASTER,

- N :‘:..E"'.--a-.
-~ MEE
e
o s,
‘: steinman - Stations
Clair f'--r_.q_z;l.n-_l;h
President

CHICAGO

o Represﬂnfed by

NEW YORK

KERTV, Inc.

l.ﬂE ANGELES
SAN FRANCISCO

This figure could conceivably
go even higher in the near future,
since, altho the contracts run to
1959, the rent for 1854-1859 {for
each of the seven stations is cur-
rently in negotiation, The con-
tracts provide that in the event of
a stalemate, rates would be set by

RED BARBER

Will Spiel
For Third
Cig Sponsor

NEW YOREK. Nov. 7. — When
Walter (Red) Barber goes to work
for the New York Yankees next
spring, he will be handling the
spiel for his third cigarette ad-
vertiser since he began his local
career as a sportscaster. Barber's
new sponsors will be Camel ciga-
rettes for the pre- and post-game
commentary, and Ballentine’s
beer for play-by-play.

Lucky Strike cigarettes spon-
sored half his sportscasts of the
Brooklyn Dodgers last season,
and earlier in his Brooklyn ca-
reer Old Gold was the sponsor.
Schaefer beer paid half the local
freight last season on the Dodger
games, which means Barber will
also be switching from one beer
to another.

With the Dodgers since ahaut
-1939, Barber made the change be-
cause the Yankees are paying him
more money. Gillette, the sponsor
of the World Series on which it
refused to meet Barber's price,
did an about-face recently and
hired him for play-by-play of the
Orange Bowl {ootball game,
which will be carried by CBS-
Radio and TV networks.,

Carlos A. Franco
Heads WLW Sales

NEW YORK, Nov, 7.—Vet radio
exec Carlogs A. Franco this week
was named general sales manager
of WLW, Cincinnati. Franco has
acted as c:::nsultant to the Crosley
Broadcasting Corporation for the
last several months, He will move
his principal sales office from

Cincinnati to New York.
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arbitration. But nevertheless
WOR-TV is not making any
moves to dispose of its antenna
in North Bergen, N. J. for the
time being,

The antenna space for WATV
and WOR-TV was made by a
new structure jutting out from
the crown of the building, since
the engineers would not allow the
tower which carries the other
five stations to go an inch higher
than the 222 feet it Elready is,

Each station’s rate is a matter
of separate negotiation, but it is
estimated that each is about
$100,000 a year.

220 YEARS

Old Timers
Total That
With WOR

NEW YORK, Nov., 7.—A radio
show should run at least five

‘yvears in the same time period be-

fore it's crossed off as a bad sales
bet, according to Bill Crawford
sales manager of WOR here. The
station, which sells more time
than any other radio outlet in the
country, practices what Crawford
preaches. Its present talent ros-
ter includes 17 "old timers,”
whose total service time at WOR
adds up to 220 vears.
Record runs include Jchn
Gambling, 28 years in WOR's T:15
a.m. time slot; sportscaster Stan
Lomax, 23 vears; Al McCann, 23
vears; The Answer Man, 16
years, Martha Deane, 19 vears
(Marian Young, current *Martha,”
has held title for past 12 years,
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the guise of security secrecy.
Thus, Chairman Rosel Hyde, of
the FCC, will be the only person
in authority in that agency to im-
pose security censorship.
Government censorship of news
has been under sharp eriticism by
broadcasters and publishers ever
since President Truman two years
ago issued an executive order
blanketing government informa-
tion under peacetime rules which
included four classifications of
censored news. The new Eisen-
hower order removes one of those
categories completely—the classi-
ficaticn of “restricted,” and im-
poses sharp limits on use of three
remaining classifications—"top se-
cret,” “secret” and “confidential.”

Swedish Firms
Bid to Start
Sponsored TV

STOCKHOLM, Sweden, Now.
7.—In view of the fact !I;hal: tele-

vision—which here, az in all
Scandinavian cnuntries. is state-
controlled—is still practically

non-existent in Sweden. A bid for
taking over the video field in the
region around Stockholm was
presented to the Swedish govern-
ment on Tuesday (20) by a syndi-
cate made up of seven commer-
cial firms and organizations.
Members of the group are the
Luxor Radio, Swedish Gas Accu-
mulator, Swedish Philips, and
Swedish Radio A-B firms and the
Co-Operative Merchants and Ag-
riculturists Federations.

The offer.is to finance and op-
erate television facilities for a
limited period—tentatively, for
four to five years—in the Stock-
holm area in exchange for the
right to sell program time to
commercial firms. The syndicate
is prepared to immediately invest
$300,000 in the project, and would
expect to be able to start sending
out programs before the end of
1954. In addition to including cul-
tural, documentary and topical
features, the promoters would
offer a number of commerciall
sponsored programs for whic
they propose to sell time on the
basis of from $500 to $600 per
hour,

The primary object of this proj-
ect is to get video under way in
Sweden and start sales of video
sets. This explains the interest of
the Swedish affiliate of the big
Philips firm and the two Swedish
radio firms in the syndicate, as
well as that of the merchants
group. The syndicate estimates
that 2,000 TV sets could be sold
in 1954, if their proposition is
accepted, and that by the end of
1957 there would be at least

' 120,000 sets in use in the Stock-

holm area.

succeeding Mary Margared Me-
Bride); Joe Bier, 23 vears. Vet-
eran advertisers include Dugan
Bread, 26 years on the Gambl
show; Richmond-Chase Fruits, 28
years on Gambling program, and
Havana Pineapple, 18 years on
the McCann show. WOR's 11-
man sales department has put in
70 wears of service, including
Herman Maxwell, 24 v and
sales manager Bill Crawford, 12
Years.
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TV FILM

THIS WEEK'S SPOTLIGHT FEATURE

TV Film Producers Follow
Movie Tax Amortizing Plan

NEW YORK, Nov. T.—Produc-
ers of video film series are follow-
ing general practices already es-
tablished in the movie industry
for amortizing their properties.
According to Stanley Mitchell, of
Halper & Mitchell, tax consul-
tants to Official Films, tho the
businesses are obviously not iden-
tical, they are similar in that they
deal with an intangible — the

value of a film product. The)]

Treasury Department conse-
quently accepts similar methods
of evaluating amortization.

Mitchell, however, made it
clear that no TV industry-wide
standards are possible, for each
series is unigque and presents
unique problems, as in theatrical
film. Video film properties must
be amortized over a period of
time or based on an estimated
income, he recommends.

Official has already gotten
Treas Department acceptance
for its -year period of amor-
tization, a plan devised by Mit-
chell and Seymour Reed, treas-
urer of Official. On the other
hand, the CBS-TV Film Sales Di-

vision amortizes its video film |

packages on the basis of an esti-
mated income technique.

Can Be Combined

The two methods, of course, can
be combined. A TV film producer,
for example, may estimate his
series as earning $100,000, of
which 50 per cent is made the
first year and 25 per cent during
each of the second and third
years. He could, Mitchell points
out, take a three-year write-off in
those proportions.

But once a certain amortization
procedure is followed, consist-
ancy must rule. He claims the
key to deciding amortization 1s
evaluating how long the series
will produce significant income,
and for how long a period of time.

But Mitchell makes it clear that
TV producers must fix on some
method of amortizing their TV
film packages. They cannot for-
get about reporting their income
until their entire investment is
recouped, as some producers have
learned, in the belief that only
then is the government entitled
to taxes. The Treasury Depart-

UTP Expanding
Sales; Adding
Offices, Hel

HOLLYWOOD, Nov. 7T.—United
Television Programs, Ine., will ex-
pand its sales operations with the
opening of approximately 16 re-
gional offices and the addition of
sales personnel. UTP now main-
taing its national headguarters on
the California studios lot in
Hollywood as well as distriet of-
fices in Chicago and New York.
Its first regional office was opened
this week in Memphis.

Phil Krasne, head of UTP, said
his firm's sales expansion program
calls for establishing regional of-
fices in other key markets in the
near future, with a string of 16
eompleting the TV film distribut-
ing company's immediate plans.
Krasne said UTP has had repre-
sentation in these centers in the
past, but offices will give the firm
its first sales headquarters for the
various regions under consider-
ation.

Addition of sales personnel this
week brought Tom McManus into
UTP’s ranks in an exec capacity.
He is a former wveepee of Tele-
news. He will represent the firm
in Virginia, Maryland, Eastern
Pennsylvania, Delaware, New
Je-_rseE and Iﬁfashiqgtun. D. C. He
will headquarter in UTP's New
York offices. John Rohrs, former
UTP Chicago manager, regions
the firm and will operate out of
its Midwestern district headquar-
ters in the Windy City. Others
added to UTP’s sales ranks in-
clude Ray Wild and Dale Sheets.

ment wants income as it is earmed
and does not allow such a method.

Must List Cosis

All costs in connection with the
production of a property obvi-
ously must be listed, but the
question becomes one of deciding
what is capital expense and what
current expense. Official con-
siders the cost of making a pilot
film capital expense, which must
be amortized, and that all costs

Ford Dealers
To Share UHF

‘Theater’ Posts

NEW YORK, Nov. 7. — The
Ford Motor Company this week
heeded the plea of its local deal-
ers that additional UHF markets
be purchased for its filmed “Ford
Theater” by arranging to share
the sponsorship of the show with
them beginning in January. This,
of course, will mean that the
dealers pay for time on those sta-
tions. The program is on NBC-
TV Thursday evenings, 9:30-10.

The dealers felt that, in spite
of the- fact there might be some
duplicated coverage, it was Im-
portant the show be presented on
local UHF stations. J. Walter
Thompson, the agency for Ford,
was opposed to the parent com-
pany spending more money for
time in UHF markets which were
being partially covered by out-
side stations.

The same sort of arrangement
is in force between Lincoln-Mer-
cury and its dealers on “Toast of
the Town.” It was found that the
burden of the CEBS-TV program
was too heavy to be borne by the
parent company alone.

Screen Gems produces the
“Ford Theater.”

UA Setting Up
Premiums for

Cowboy G-Men

HOLLYWOOD, Nov. 7.—United
Artists Television, distributors of
the telefilmed “Cowboy G-Men,”
this week announced a premium
program for the series and a sales
effort to bring it to the West
Coast.

UA’s promotion manager, Max
Weinberg, has arranged with
manufactyrers for the order of 18
different items, some- self-liguid-
ating and some giveaways. Among
the items are T-shirts, hats, cow-
boy boots, rings, sun watches,
humming lariats, membership and
trading cards, 3-D viewers, lapel

buttons, plastic charms, bang
guns, masks, badges and key
chains.

A number of West Coast inde-
pendent stations have indicated
interest in the series. ABC also
has indicated interest for regional
showing of the Russel Hayden-
Jackie Coogan starrer.

Studio Signs
Greenhill Pact

NEW YORK, Nov. 7.—The film
distribution division of Studio
Films, Inc., the new firm formed
by Ben Frye, former co-owner of
United TV Programs, thizs week
signed Edward Greenhill to be-
come its director of advertising.
Greenhill was formerly with Ster-
ling TV Company, Inc.

Studio has also taken a suite of
offices at 380 Madison Avenue,
into which it expects to move
within the next month. Studio's
initial product will be 1,100 tele-
scriptions and “Rendezvous—
Paris!" an adventure film series.

incurred after the release of the
pilot should be considered current
EXPENse,

Up to the date of the release,
there is no income and everything
15 obwviously capital. After the
release, it becomes possible to de-
termine the potential income and
the time in which it will be
earned for amortization.

Guesses Accurate

The movie industry has long
established its amortization prac-
tices. Makers of theatrical film,
of course, have a long period of
experience to draw from. Inde-
pendent film makers can estimate
what their films will make by
referring to what similar pictures
have done in the past. And most
times their guesses are reasonably
accurate,

_Official, because of its video
film experience, has decided that
three years is a fairly good meas-
uring rod for amortization. It rec-
ognizes that there is a tendency
for tax practitioners to write-off
more money for amortization at
the beg g of a property’s
life, but has found its standard
exceedingly workable,

_ Mitchell advises that any amor-
tization method must have valid-
ity and consistency, in which each
situation is analyzed in the light
of its past experiences and in the
light of former tax practices.

60 ‘Plus 80
Films Bought
By WCBS-TV

NEW YORK, Nov. 7.—WCBS-
TV here this week bought the 60
remaining films in Unity TV's
“Plus 80" catalog, The station
had already contracted for the
first 20 in the feature -film series.
The deal gives the station a 14-
month first-run exclusive,

Included in the deal are 20
Charlie Chan features, 20 West-
erns adapted from Zane Grey
stories, and 20 British features.
The pictures feature such names
as Gary Cooper, John Wayne,
Ann Sheridan, Burgess Meredith
and Randolph Scott, :

They will be shown only on
WCBS-TV's “Early” and “Late
Show.” The buy is the largest
made by the station since its deal
with Hollywood Television Serv-
ice, the Republic Pictures video
subsidiary. It was handled by
Bill Lacy, feature film buyer for
WCBS-TV, and Archie Mayers,
president of Unity,

HOLLYWOOD, Nov. T.—Within
five yvears not more than 20 per
cent of the half-hour or longer
telefilm shows will be bankrolled
by single sponsors. That's what
veteran producer Hal Roach fore-
sees as the answer to better TV
film production with larger budg-
ets and the reaching of an ex-
panded viewing audience with an
advertising message.

Roach sees the day when the
advertiser will be more willing to
approach the TV medium much as
he now uses newspaper and maga-
zine advertising. By this he means
the placement of the advertising
message in a wvariety of outlets,
appealing to different types of au-
diences and its attendant greater
impact.

The producer believes that mul-
tiple-sponsorship of telefilmed
shows is a must. "The sponsor can
hit three times the audience by
having one solid pitch in three
different shows and for the same
amount of money he's putting in
one half-hour program,” Roach
declares. He makes the compari-
son with magazine advertising
where an advertiser doesn’t run
three ads in one publication.

Production of good commercial
telefilms requires money, Roach
pointed out. The sponsor is the
source of the money. By multiple
sponsorship, each sponsor pays less
share per show yet would supply
the added revenue that would

make for a superior produect,

Guild Hits High With|

‘Elizabeth,

NEW YORK, Nov. 7. — Guild
Films' sales department had a
banner day yesterday (6). In the
one day Guild clinched 25 market
sales, including three multi-mar-
ket deals, and three cities outside
the U. 5. The day’s selling pushed
the total distribution of *Life
with Elizabeth” to 45 markets,
and Liberace to 131,

Biggest regional deal was with
Ohio Oil, which took “Elizabeth"
for 26 weeks in nine cities: To-
ledo, Columbus and Dayton, O.;
South Bend, Indianapolis and
Bloomington, Ind.; Grand Rapids,
Mich., and Louisville.

Blatz Brewing became “Eliza-
beth’s” third beer sponsor, book-
ing it for Milwaukee, Green Bay
and Madison, Wis. Piel's Beer,
which has the situation comedy
on WABD, New York, also took it
for WPTZ, PFPhiladelphia. The
other beer sponsor is Brading
Brewery, which has “Elizabeth”
in Detroit and Buffalo.

Mead Biscuit Company became
Liberace’'s eighth such sponsor.
Mead booked the pianist's series
in Montgomery, Ala.; Birming-
ham, Knoxville and Chattanooga.
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“ Liberace

Liberace was also sold into Fair-
banks and Anchorage, Alaska, for
sponsorship by Northern Com-
mercial Company, department
store. The other over-the-border
sale was “Elizabeth” to CFPL,
London, Ontario, which goes on
the air December 1.

WEM,r Nashville, bought Guild’s
sports library, 40 British feature
films and “Life with Elizabeth.”

(52 issues) at the rate of
single copy rates).

=
3

Foreign rate $20.
[0 Payment enclosed

MOST COMPLETE BUSINESS PAPER COVERAGE
" OF TV FILM PEOPLE, PRODUCTS AND SERVICES ™
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FEATURE TREATMENT OF THE FOUR MAIN
ELEMENTS OF THE

% DISTRIBUTION SALES & MARKETING
NETWORK & STATION BUYING & PROGRAMING
ADVERTISER & AGENCY FILM BUYING
IV FILM PRODUCTION

IV FILM INDUSTRY:

Multiple Sponsors
Coming for TV Film

That’s Roach’s Answer to Problems of
Larger Budgets, Improved Production

Roach says. This in turn would
result in grealer audience recep-
tion. and all of this, he declares,
means the creation of more money
all the way around.

“Three sponsors can adequately
support an audience-commanding
show for less than they now are
paying for less budgeted half-hour
program,” Roach opines:. Roach
believes that the day will come
when half-hour shows will be
budgeted betveen $50,000 and $60,-
000, whereas hour-long shows will
be filmed for around $150,000.

Roach holds the theory that
people don’t stay away from thea-
ters because of the cost. He says
audiences won't sit at home to see
something inferior and therefore
are willing to attend the movies,
as attesied by the fact 75 per cent
of a theatrical release's gross is
realized from first-run theaters,
This means, Roach rays, that tele-
film producers must concentrate
on producing nothing but a su-
perior product.

Roach admits, however, that he's

going to follow the trend as at
present and not make it.

Guild Sets

Tenn. Ernie

HOLLYWOOD, Nov, T.—A pilot
film is being readied far shooting
early next year starring Tennessee
Ernie Ford and which would be
produced by Guild Films. Guild
Frexy Reub Kaufman has offered
to bankroll the half-hour series in
a deal with Cliffie Stone Produc-
tions which still is in the talking
sfage.

The series would follow the for-
mat of Ernie’s work as a single on
the night club and stage circuit.
Tho basically aimed as family en-
tertainment with a musical em-
phasis, it also would spotlight
Ernie as a story teller. Also in the
works 1s a plan to develop two or
three other personalitiezs along
with the country and western star
whose vocalizing would be of a
popuilar nature.
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Harrls Group Bids
On Prockter Films

NEW YORK, Nov. T.—Reports
this week were that Sy Weintraub
and Joe and Jim Harris have en-
tered the bidding for the vidfilm
gmp&rtlea E:.rndmated by Prockter

V Enterprises, which are now on
the I:ﬂuc:k. Prockter has been on
the verge of concluding a deal

‘J. JUPITER'

Kagran Corp.
Promotes New

Kiddie Show

NEW YORK, Nov. 7. — In a
move to build the merchandising
potential of its new TV film se-
ries, “Johnny Jupiter,” the Ka-
gran Corporation is shelling out
its own dough to promote the
show in markets where M&M
Candy is sponsoring it. First big
gplurge takes place today (7) in
Huntington, W. Va., with Reject
the Robot, a character from the
show, taking part in a series of
personal appearances in Evans
Supermarkets, hospitals, schools
and local airers over WSAZ-TV
there.

Total cost to Kagran—including
free balloons, autographs, and a
parade down main street—will be
around $500. Reject is a counter-
part of Howdy Doody's Clara-
belle the Clown, in that he's mute
and his appearance is completely
disguised by a robot  suit and
square head mask, thus enabling
Kagran to use any members of
Equity in the role on a multi-city
basis.

The film series is spot-booked
by M&M in several markets and
is also available for syndication
to stations in areas not covered
by the candy firm, Kagran re-
tains all residual rights.

Merchandising licenses have al-
ready been granted on Johnny
Jupiter balloons, puppets, color
books and wvarious kinds of tovs.
In addition to Reject, the prod-
ucts will feature two key puppet
characters from Jupiter on the
series—Johnny Jupiter himself,
who has an antenna growing out
of his head, and Major Domo.

Short Series
To Be Filmed

In Denmark

COPENHAGEN, Denmark,
Nov. 7. Prﬂducmg of short films
for American TV outlets shows
signs of becoming more active
within the next few weeks, Shel-
ley Reynolds, American producer,
and Gerda Margot, film star, whn
have been making TV films in
France and the south of Europe,
are coming here shortly with a
director and a camera man tn
produce a series of 12 films, Sub-
jects will be crime stories, with
Scandinavian seftings, some of
which will be shot in Denmark
and some in Sweden, with casts
including Enghsh—speakjng Scan-
dinavians,

Astrid and Bjarne Henning-
Jensen, who have already made
one film for American TV, have
received a contract from Bob
Saudek, of ' CBS-TV's “Omnibus”
show, for three short films. The
first will be story utilizing the
ballet school and pupils of Copen-

hagen's Royal Theater as back-.

ground and subject. This will be
shown first over BBC-TV outlets
in England. Second film will be
made in Denmark, and the third
in France. This duo does its own
scenario writing, and handle pro-
duction and direction.

Eagle-Lion
Offers Films

NEW YORK, Nov. T—A pack-
age of I3 featires released by
Eagle-Lipn reportedly is now be-
ing pitched at various local video
stations. No distributor has the
package, but several are trying to
see what kind of bids the feature
films will bring.

One of the pictures is “Tulsa,”
which stars Susan Hayward.

with a California group of invest-
ors headed by Fred Levy and Ed
Pauley, the oilman. But the Paci-
fic Coast buyers are said to be
wary about buying the widfilm
packages since they would have
to turn them over to a syndiecation
firm for distribution.

The trio, however, now pulling
out of Motion Pictures for Tele-
vision, need product to Eet their
new syndication firm under way.
They already have “Baseball Hall
of Fame"” and re-runs on “Super-
mﬂ

Prockter has available “Orient
Express,” “China Smith,” “Play of
the  Week” and some British fea-
tures. Prockter intends to con-
centrate his energies on produc-
tion from now on.

Terrytoon™ Pix
Series Bought
By Gen. Mills

NEW YORK, Nov. T.—General
Mills this week purchased a se-
ries of Paul Terry's “Terrytoon”
cartoons for slotting in the 5-5:15
time period on CBS-TV Wednes-
days and Fridays, beginning No-
vember 18. This will be the first
time that a network sponsor has
purchased a previously unavail-
able series of cartoons for show-
ing on TV. ©

There are various groups of old
cartoons being distributed in TV,
but the “Terrytoons,” which Wwere
released by 20th Century-Fox,
will be the closest thing to a
series of name cartoons to be
seen by young viewers. General
Mills had previously bought two
days of “Choose Up Sides,” but
the web was unable to clear time
for the program.

MPTYV Signs

Pearson Film

NEW YORK, Nov. T—Motion
Pictures for Television this week
concluded a production-release
agreement with Drew Pearson
under which he will be presented
in a “Washington Merry-Go-
Round” quarter-hour vidfilm se-
ries. The format will feature the
columnist's predictions, exclu-
sives, a weekly feature story and
running news of American and
world affairs,

The series, which is to be avail-
able for a January. 8 starting
date, will be rushed to stations
via air express on Friday morn-
ings for week-end exposure.
Charles Curran will produce the
first series of 26. Pearson is the
second important radio news per-
sonality to go to TV film recently.
Fulton Lewis Jr., whose show is
being distributed by United Tele-
vision Programs, was the first.

Modern Gets
2 New Series

NEW YORK, Noy. 7. — The
trafficking of twu more spot-
booked film series will be han-
dled by the TV division of Mod-
ern Talking Picture Service.
Modern will ship “Annie Oak-
ley" to 55 markets for Canada
Dry, beginning January 2, and
“Kent Theater,” re-runs of “Fire-
side Theater” segments, to some
40 markets for Kent Cigarettes.

In the past month Modern has
also picked up five more “spon-
sored” films, raising its total li-
brary, which is available to sta-
tions on a sustaining basis with-
out charge, to 44 films. The five

new acquisitions are ‘“What
Makes Us Tick?" for the New
York Stock Exchange, “Magic

Wheel" for National Cash Regis-
ters, “Better Start in Life" for
Swift Packing, and “Beyond a
Promise” and “Family of Crafts-
men” for Studebaker. MTPS han-
dles over 400 shipments of “spon-
sored” films per month.

Within recent weeks Modern
resigned all its syndicated film
accounts, including Consolidated
TV Sales.

THE BILLBOARD TV FILM BUYING SERVICE
® ARB Ratings of Non-Network TV Film

category by category and markets in which they are currently rated
This feature is published by The Billboard in the second issue of each month, and is based on rat-

 ings of the American Research Bureau. For a city by city breakdown of non- network film series, please

refer to the intervening weeks of each month.

Rating figure represents percentage of the TOTAL SETS IN THE MARKET, Thus a 1nu rating in
a 100,000-set market shows 10,000 sets tuned to the rated show.

Subtracting the RATING figure from the SETS-IN-USE FIGURE provides the total of the ratings
to all opposition shows.

Further rating information is available thru American Research Bureau, National Press Building,
Kfashimgtzgn 4, D. C,, or thru its branches at 516 Fifth Avenue, New York, and P. O. Box 6934, Los
ngeles

No. Seis Sept. Beia | MNo.
in ARB [ Siation | Stations Days
Market Rating Lse Used in Market Zhown Time
CHINA SMITH (26 min.—26 rel.—Prockter Television Enlerprises)
Cleveland ............ 7T27000........152.......,320,.......WNBK .......30..cc00.TR cuvecsssnsnnsnas 10:30-11:00 p.m.
Los Angeles ........1485000........ ] L) PR 61.9........REBCA ... ... Tiveiisns P ananssnasnnnunnns 8:30- 9:00 p.m.
New York ..........3580,000........ e T 4| 11 TP WABC .......7 oW ciiiirerereaes 8:30- 9:00 p.m.
San Francisco ....... 723,000........200........54:6........KGO ........ - SR B Sevaisvevsasrbo- 9:00- 9:30 p.m.
DANGEROUS ASSIGNMENT ﬂl min.—29 ml..—Hl[.‘! F!]-. I.'I‘I'rl.ﬂnl]
chml&'ﬂ oA limm ----- LN | l‘ Sgl oW WBEH lrlrir-"1lrili‘lF FESEEAFREER SRS ms 9:00- g:mp-l-
Cleveland ............ TRT000........ 1'.!.......;5#1 .. -WNBK ....... L By SU .ceciiicieaes. o 10:30-11:00 pm.
Columbus .......cc0.. ZT0000........ X ﬁ.ll-.,.....,WT‘i"N din e r e ss TR cesscersncnnnnns 9:30-10:00 p.m.
MNew "!l"'m't PR AL | L 11 PN 5 ISR 1 | F WOR ........T.. N . D 9:00- 9:30 p.m.
DICK TRACY (30 min—3 rel.—Snader Telescriptions)
Chicago ...covneees..1,590,000. ....... « & EOren. . 8 [N, . i | 4 SRR (SRS g 9:30-10:00 p.m.
Deetroit L N m.m FEEdaESE 3-3 rrrrrrrr 20.8 pr e n TR iasisnsdaisanias T sansnsnsssanepnn 5:30- E:M-p.m.
FOREIGN INTRIGUE (M min—39 rel.—J. Walter Thompson)
Boston ----'---------jn'm-m-rl-a-a-“-.a-.-q.q--.a'jrn.n.ri-..w-.Bz R . SRR PO [ | | -iiiininlrllnmpal“}m'llmp-m-
Boston ........... cos OO0, .osuus B0 osee s 5.7, inia s WHNAC Loiiinsdiienieis B cosvasrssinusesa 103011100 o,
C.h't‘.'-n “"i“""'ll"'llmlm"l-lllll'-T-l!l-Ir-*Trﬁi-li--rl.-me ----q-."'r-------Th ------- [(EEE TN gian‘ln:mp-ﬂh
t:Eﬂ:hﬂl.'u ********* aﬂqm -------- 1'-"-"'“n-n--'ﬁl!.,.“...ﬂﬂc BT T I § ..H FEEEFSFEIEE RS RS l:m:mF-m-
Cleveland sasanas THNOM0..0eenss 44, - 3 | g WEWS .vveeerdirnravis S sesissssssnsnne 10:00-10:30 p.m.
Dettolt .ouvavsssninse mqm -------- m~1r+||173’13....|---“']n“- ....... B e R 511 ----rnr|||+|!|+1ln:m—ln:my-m-
Los Angeles .......... 1.485.000........ LY. ... .+ 1) KNBH ...cceaTerssaiai TH caspinasasasansa 10:30-11:00 p.m.
New York ...........3580,000...,....,259, 41,4 soe=-WHMBT ...ouvoclss o TH cicscasssannsess10:30-11:00 p.m
Philadelphia ......... .1,275,000........15.1., .. 39.3 - WCAU ..,....3.. Sy 4 S SRS S 10:30-11:00 p.m.
San Francisco ....... T23.000........154.,...... 105 M 4 ¢ E o v i k. (T ——— B:00- 8:30 p.m.
Washington .......... T3,000. . 0uus.. 3 S A L 7-F. I WNBW vl so BB annnansnsananans 10:30-11:00 p.m.
1 LED THREE LIVES (30 min—39 rel.—Ziv Television Programs)
Chm Flr-'ﬂl------llm!m----- LI lJ--r-r----ﬂ.E‘-r--r----WBKB -T-;---".-qp;;p-n [(E TR T TR R R R TR g!mlnimp-ﬂ-
Los Angeles .........1485000........ 2.5........ 6L, esise s KTITY scinonafrossnnesB sasnssnrerssonses 8:30- 9:00 p.m.
RAMAR OF THE JUNGLE (0 min—26 rel.—TV Programs of America)
Atlanta ...cccceeeans 354.“....” i | T RPSHSR BT e i xWBB i dicieen B ssediiseranidasca 00 X o
Ehh’u ‘l'l"ll'l"ll‘l‘il'll'lnmnm ------ 'l"'lnll-i-l-i- -515 - wm o wEEEE " .Tll [ET TR SRR .:m‘ g:mp'-m-
nﬂt“;.it """"" LE LRSS m'Erml:,l' LR I'l' llllllll 513 uuuwx?z- i-l-il-il.!l--l-l-l-l--ll-!h EFEEFEEEEIREERNED E:m' T:mprmr
I'm Auﬂﬂ 'l'll'l'llllllll"'asnm immEEEEE ,j R EEE :31 L --E.m R omEw T-- HWF mEEAR R AR E:lj" Eimpiﬂ-
Mew York ....... '---3530“.....“. 5 184, .00 WPIX ..i0vine 'l...”” 8 seeeeesenssrance. 6:00- 5:30 pm.
Fh'“.uiphh lllllllll !msrm S 3 e IET-*----..WFIL TR T « S pAEREEAEERE B 11!15—"-!3'“[3-!“-
Pﬂlldﬂl’ml A My LN 1 | T 4.5, . 243 .....‘WFIL e e 3.,......+..H t'L'lP R ey E:Ji}- T:WF.TI'L
San Francisco ...... - T23,000........1L7.. o e, (AN KGO ........ Besavinaes F oeiccssssassnansas 6:30- 7:00 p.m.
THE UNEXPECTED (30 min—52 rel.—Tiv Td-uvlﬂun Prudmtiunu] :
Atlanta ............., 354,000. . v Biliviera 24D sonns o WAGA .......3., B ceapnsinsrnains 10:30-11:00 p.m.
FFFFFFFF m-- --57-'5”.””."”15“: llllll-l-! +lll'li-T FAEFAEREF R ER RS g:mlu:mp-m-
-------- LY. esina s M8, icuis . . KECA ......."'.".. sesss O yossnnrsnsnnesas 0:00- 6:30 p.m.
Bept. Sely ' MNa.
ARB ] Station Stations Dars
Rating Use Used in Market | Shown Time

JUNIOR CROSSROADS (15 min.—104 rel—Sterling Television Co.)
Baltimore .... 410000, ....... 04, .......04,,..... WAAM ,..,...3. +.+....S raransnnsrnsnanss F:45-10:00 a.m.

Philadelphia ......... TL2ZT5.000. . ...... L&, .. ..uus 130 icnas s WEFIL  sassnasdes - TR e e R e 9:45-10:00 a.m.
TIME FOR BEANY (3 min—Weckly—Consolidated TV Sales)
Los Angeles ........ 1,485,000........ 105, ,......262........ ETTV .......T7... M to F oovirrnnnns §:30- 6:45 p.m.
Lm__m’ "'""":l'qurm*'lil‘i-l- sl'l-llll!lzaqjllllilnnﬁm ....... T ........ 5 .......... FamEE RSB ﬁﬂﬂ- T;MFJIL
Mo. Sels Heta Mo,
in ARRB I Siztiom Statlons Days
Market Enting LUlss Used in Market Ehown Time
ABBOTT & COSTELLO (30 min—26 rel—MCA-TY)
":hl-fﬂsﬂ‘ .’-1 #EFRERERS ljjmm BEEE !lujll- lll‘-l:-slzll-ll-!l-l WBKH Ll ll-l!l-"'lll-ll-l--rsu EFEFEREFEENEREEREDN S:M lemplm‘
I_m.hnm:lﬂ....... P L el e T3 i A ETTY  ccisniTevasnns s W iasnssssrssassns Todo= B:00 p.m.
WHMHE'HH!I LS ] ‘Tslmlii ---.-1"-'- -------JT-J-------.WNHW [T RN *----n---H illl:llll.ll-ll-lll-i--ln:a'n-l]:mp-nL-
LIFE OF RILEY (26 min.—26 rel—MNBC Film Division) :
Atlanta ...cocaevinnee J54000.,...... 1 B 426, . ...... W58 . Wi ARG . ST U NPT T:30- B:00 p.m.
Baltimore ...ccvrsnnes 410000, . ...... BX3. .. ... 64.0... IBAL. e iR sde i i B:30- 9:00 p.m.
Bostofl ...cosssssasss 1,090,000, . ewans 286........609.... B | U - I« N B:30- 2:00 p.m.
Ci“mulu EFEFFERE RS 3-lem llllllll lll - ll“ 3F!li!lilmw-r A wE ralllillllF [IEE R R R E RN NN NENENEN] T:gn’ E:mplml
Cleveland .....conmsas Ta7.M. .. e X 34, " - S T . A— L R KR
Eﬂlm FEEPFERERERE rm.m '''''' -l"" L 2 L ] ""]""Il!lilmw_c lllillsl-.llllilF IE R R E A R EREREENES N T:Bu"!wpi
Daylon cevessssnsainan 2rh 0, . oaaa. . F S R kL S " " i R SIFR R - SN —————————— N KW
.Dﬂh“it FrEFRESFAIRATRS WM+|+||||71‘-§.+|rlln|$I-5-|E|I|t.ww1 Illlllll3 llllllll F IE R R E R R R R E R RN NN RN T:“" !:mp.m-
MNew York ....cecec .3 J80,000........208........543........ WHNBT ....... Ticieerss B srssnnsamncesnsans B:30- 9:00 p.m
Philadelphia ......00- 1,275,000, .o cvue. BB, ... B i WPTZ . R (OIS NIsS - S s e Fer iy S B:30- 9:00 p.m.
Washington ....coe0ee @T5000. .. c0ce 20T, 0evuuan 501 cean e WHBW .ovvens " e, F fivesassnsttivien B:30- 2:00 p.m.
THE RUGGLES (30 min.—52 rel.—Station Distributors)
Los Angeles ..........1,485000........ I3 sanenas MY sinani-BBEEA ...cciailessasins Il T T » 1:00- T7:30 p.m.
San Francilsco ...... e TZA000. ... BE. .ot i T i RO oicrsiTdiassnssr B sasesnsansienvees Too0 Ti300p0 0,
Sepl. Hetm MNa,
ARB in Stallon Stutions Days
Rating Use Used in Market Shown Time
KINGS CROSSHOADS (30 min—104 rel.—Sterling Television Co.)
Boston ....eoeceesneee],090,000........ B e 6.3 cvenen WBZ ...cnees e IEPREEE A B s deviisas 1:30- 2:00 p.m.
San Francisco wne T2I000. . .cues. 10.8 57.2.cnuee . KRON ....... v, SR BU  civesscsssssnas T:30- B:00 p.m.
San Francisco ...veees T23.000. . 00ni. BB ... 460, 0. ERDN iiiieindosinssdoE ik s saaspsiess T:00= 7:30 p.m
WI.ﬂﬂnEtﬂu ---------- '175.““]. ....... 1:-1-. Hj -IlllrwNBw " -I-"--lil-i .M"T’W"F EERERE R TU‘H—- T:]ﬂpl‘l!l.
MARCH OF TIME (30 min—Weekly—The March n[ 'I‘lme, Iru:}
Atlants cevicivnannens I5A000. .. eeene 64d.. - % i SR - °..-1 ; T v I e 9:30-10:00 p.m.
BOSIOO ..eeassnanmens 1,090,000, . ,000.. TLL. cveid L3968 WHMAC Pl EERA . e e L USSR B:00- B:30 p.m.
Cleveland ..oveanneans TETO00. . .vee. 114....... . I R WEWS erdasan W eessiccnisnans 9:00- 9:30 p.m.
Columbils ..oveeencens 2TO000. .\ eene T PSS 4 WBHNS PP e R, o 10:30<11:00 pom.
Mew York .....c.ss «3.580,000. ....... 6.2........04.2, WHHBT .occevs Takkasans P iivsnninindiadids T:00- T:30 p.m.
YICTORY AT BEA (30 min—26 rel —NBC Film Dlvisu:m}
(}I-il:ﬂl.ﬂ ------------- I,sm.m -------- IIIT ------- -'ﬁz-g------ ..“FHBQ w 4 o ..E-H EEAFENRER RN R g=!“'10:m p'-M|.
Sept. Bela No.
ARB (™ ' Station Stations Dars
Rating Use Used in Markei Shorn Time
KIERAN'S KALEIDOSCOPE (15 min.—130 rel.—United Artists Tele vision)
Eﬂ’!tﬂ-ﬂ B B i e e e Imm ........ !-5.4......,--13;1--------WAC ------+1---il|i-l|5'u llllllllllllllll E‘.-‘-E- T.MF-M,
Philadelphia ......... 1,275,000. . eee BdiirinieeddDeiiiia ) WPTE cineeeidiiniiiacBl sasessnsanasasas 6285 7:00 p.nu
STRAMNGER THAN FICTION (15 m.iﬂ.—-—-ﬁ! rﬂ.a—Unilad World Films, Inc.)
BoStoB seveesvcsnesnal 000000, . coeeae BT cinnsns T T e erneens WAL | rnrrcBennnscns W soadbsdsmnesisss 6:15- 6:30 p.m.
Detroft .ccnssssasesas QOB000. . s yauae L¥....... L 1 TP WEYZ coiians P Su W o ee 10:00-10:15 pom.
e, cnnnnan WXYZE . ety (R p S L ene Bi00= B:15 p.m
Seln Na.
= Station Stations Dars
i Use Used in Market Showa Time
OLD AMERICAN BARN DANCE (30 min.—26 rel.—United Television Programs)
Chicago .escessansssde¥90000,  0snnns P icsneee BT eisns o ' WON savnsvccbivinanes W cinniaiana.. B:00- B:30 p.m.

....iijljmlnIMMEllrllll H!!lll!!!mr-n'lllb'lrwﬂﬂ EEEERFEE " llllllll w
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A TELEVISION FILM EXCLUSIVE!

Drew Pearson, world famous Washington reporter.. . syndicated

in 600 newspapers and broadcast by 280 radio stations...comes

to television with 26 fifteen-minute, weekly, custom made TV

= films! e Timely films are made late each week...and rushed on
Friday morning, via air express, for week-end viewing ¢ Featured

on each film will be Drew Pearson’s: Washington exclusive!
‘Washington feature story! Amazing, accurate predictions! ¢ Ready

Jor January 8 air date... for local, regional, and national spot sponsorship!

MOTION PICTURES
) 655 Madison Avenue, N. ¥, 21, N. Y.

FOR TELEVISION,
Fidm Syndication Division

a

WwWww americanradiohistorv com

INC.

B R S m-a-\.-\.-m'\-m-\.c-l-'ﬁ

For auditions,
prices, and sales plan-
write, wire, or phone:

HERB JAFFE
655 Madison Ave.
New York City
TEmpleton 8-2000

2211 Woodward Ave.
Detroit, Michigan
Woodward 1-2560

JACK McGUIRE
830 N. Wabash Ave.
Chicago, lIl.
WHitehall 3-0786

MAURIE GRESHAM
9100 Sunset Blvd.
Los Angeles, California
CRestview 1-6101
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Tlre New York Angle

On Film Production

By BENEDICT BERENBERG
Producer-Director
Sereen Gems, Inec.

New York City grew as a film
production center with the devel-
opment of television because it|a
was the television and advertising
center. When the television in-
dustry and the film departments
of the ad agencies spread out to
other centers, film buyers began
to examine New York production
critically. Their conclusions based
on their experience range all the
way from “impossible” to "the

reatest.” The fact is, films for

V can be produced as well and
as economically in New York as
in any other production center in
the world.

Basically, film production re-
gquires creative talents, technical
skill and facilities. All of these
are available in New York but in
varying degrees of excellence. By

TV Film
Guest of the Week

BENEDICT BEREN BEEG

Benedict Bersnberg is o producar-
director for Screen Gems, Inc, TV
iuh'l.‘liurr ef Columbio Picturas
Corporation. He is the producer of
“The Big Playback,” quarter hour
sports program featuring Bill Stern
as host ond the world's most fa-
mous sports personolities os guest
stars. This program is currently be-
ing sponsored by the Eﬂ'l"‘l Corporo-
tion on 44 stations ond by 23 local
PONIOTE,

Berenberg also directed Screen
Gems’ "Disk Jockey Films,” o library
of 60 live ond ocnimoted oction
films thet dromatize the music of
records. He has written feature and
commercial screen ploys ond hos
producad and directed many com-
mercials for such clients as Lucky
Strike Cigaretites and Du Mont TV
safs.

Beranberg's versatility is alse shown
in other felds as on estoblished
writer of songs, children’s books
and kiddie records.

this time New York producers
have completed enough produc-
tion to enable any, film purchaser
to sort out the guﬁﬁ from the bad.
Has this sorting out process taken
place? To a great degree it has.
However, far too many film buy-
ers base their purchases solely on
price and are trapped. They open
the trap for themselves by assum-
ing that New York production
should be cheap and then contract
for film at too low a price, thus
springing the trap of their own
making.
Poor Communication

Unfortunately, there is poor
communication between New
York producers, .They do not
share information about personnel
and facilities and, more impor-
tant, there are no production
standards as there are in older
established film centers. Conse-
quently, when producers bid for a
contract, there are apt to be ridic-
ulously wide ranges between the
highest and lowest bids. Obvi-
ously the producer bidding low
and the one bidding high are not
talking about the same thing, as
Don McClure pointed out last
week in The Billboard.

At Screen Gems we were
approached to produce on film a
program that was on the air
“live.” The packager thought our
budget was excessively high. He

ot someone to do it for much

. The program, by any stand-
nrds was very poor, and the
onsor canceled after 13 weeks.

ow the packager has made a
deal with another producer. He is
spending more for production but
still not enough to get a good
show.

I don't mean to get into the

semanties of “cheap” and "qual-
ity.,” These are at best relative
terms. In my own experience, [
have found that “cheaper"” means
more expensive in the long run.
In producing “The Big Playback,”

15-minute sports show, I was
urged to consider less expensive
studio, facilities and crews than I
intended to use because the pro-
gram required one small set, with
a limited number of set-ups. I
chose the better studio, facilities

and crew. Even tho they cost|

more per shooting day, I was able
to shoot four lpmgrams a day
(more than would have been pos-
sible in a less costly set-up) and
my per program cost was less.

_The same has been true in our
filming of commercials. We re-
cently completed some location
footage in Technicolor. Qur pro-
duction staff included the best
technicians from New York (and
there are many good ones avail-
able). They cost more per day
but the quality of the work was
high, and the filming was accom-
lished economically because a
crew of experienced and highly,
skilled technicians wrapped up
the job quickly.
Personnel Factor

Most film buyers in the TV
commercial field have given up
using lowest bids as the determi-
nant in choosing their film pro-
ducing organizations. However,
some of them, under constant
pressure, “are reluctant to use
their judgment and look for rules
of thumb. In searching they have
found what seems to them an
answer. That is, they will use
only an organization which owns
its own studio and facilities. The
pros and cons of studio ownership
for a film producer would take
too much space for this piece. Let
us leave the subject for another
time, remembering that studios
and facilities do not make good
films. People make films. The
more talented, skilled and experi-
enced the people are, the better is
the film they produce. Many of
the finest feature films were pro-
duced independently in rented
studios. As for Screen Gems, we
produce in our own studios in
Hollywood and in rented studios
in New York with equally good
results on film and cost rsheet
alike. That applies to color as
well as black and white film. We
have made color films on both
coasts successfully. Our New
York chief of commercials pro-
duction, Peter Keane, spent five
years with the Technicolor Cor-
| poration and is well versed in all
the existing color techniques.

Can good films be produced
economically in New York? Yes,
if the purchaser chooses his film
producing organization carefully.
There are quite a few extremely
able film producers in New York
who can and have produced film
that is as high in quality and low
in cost as those produced in any
other film center in the world.

PIX THAT RATE

‘Badge 714/
‘Visitor’ Hit
On Re-Runs

NEW YORK, Nov. T—What a
difference a month makes in rat-
ings, if a hot film property moves
into a moribund time slot! At
least that was the experience of
WGN-TV, Chicago, which jumped
its 8 p.m. Tuesday time from a
1.5 in the September report of
Amerjican Research Bureau to
199 in October. The leap came
from replacing a wrestling show
with “Badge 714, the re-run ver-
sion of "Dragnet," jumping the
indie outlet from low spot against

its web competition, to second for

the period, behind WH'BQ NBC's
“Fireside Theater.”

Annﬂmr re-run show making
an impressive score is “The Visi-
tor,” which was titled “The Doc-
tor” during its NBC-TV web run.
During its network days, it aver-
aged 146 on EKRON.TV, San
Francisco, in the 10 p.m. Sunday
zslot, reaching an average of
83,000 homes. Current], on that
city's KPIX, it hit a September
average of 20.0 via 145,000 homes.
Both “Badge 714" and “The Visi-
tor” are NBC Flm Division

shows.

THE BILLBOARD TV FILM BUYING SERVICE
® ARB Ratings of Non-Network TV Film

caftegory by category and markets in which they are currently rated
® Continued from page 8

No. Sets Sept. Seln Ne.
(] ARB In Station Stations Dars
: Market Rating Use Used n Market Shaown ,Thme
COUNTER POINT (3 min—26 rel—United Television Programs) .
Los Angeles .......... 1EASDOD. .. ... EBR LM KECA .......TcccocaiB8 ouivnvsnnnnnnses B230- 9:00 pm. -
CROWN THEATER (30 min.—52 rel.—CBS Television Film Sales)
Chichgo ,...onnes04.-1,590000........13.5........ - AL AP WRER: . .ivrrdlisidvis T cevencnsnsnssssss 0:00-10:30 pom.
Irm ﬂm“ ll-l.llll-!-"’s!r'm----lllr“l'--rll'li---rﬂﬂll-i-li-li-1-=‘rw ------- T‘IF‘II!FII‘T IR EEEEEE R EETEE R .:m ‘:mpm‘
San Francisco ........ T23.,000........ 158, . ... . D53 L EKPIX as deiienen e B0 siserssasensans TH00= 7:30 pami:
DOUGLAS FAIRBANKS PRESENTS (30 min—39 rel.—NBC Film Division)
Baltimore ........... . 410000, . ..... 204, .. ... ..550....... WBAL ,......3, ....c.. 8 irverssaenseses 10:30-11:00 poi
Mew York ..........3.580000........ 24.1........447 e s WHNBT oL T e s . Woiiiiinsensnsss . 10:30-11:00 pam.
San Francisco ......,. T23000..,.....246........50.5 KRON ,.,.....3...... sn ) aasEeEiee RN seses B:00- 8:30 pom.
FAVORITE STORY (26 min—3 rel.—Ziv Television Programs) .
Baltimore .....occauas 410000, ,...... 100, .......45.0......  )WBAL .......0. .......M .cieicnninnnnss 10:30-11:00 p.m..
Bostoft ...oevvacassaJ1000.000........ | PR . ISR, L F, T o, IOERCGRESRNL, W e 10:30-11:00 p.o, -
Ehif"ﬂu - llllllrllllsmm FEEEEE !'r. Hp nEFER oaw wn‘BH W ‘-!!Ir" rrrrrrrr F EREFE R E R R gim‘lﬁim'ﬂ.ﬂh
Cincinnati  .......... IBR.O00. . ...t M,...*.“HJ o WEPD i vensas B hevss AR h g s T7:30- B:00 p.m
Cleveland ..isss0i0404s TH'T,I'IDU,-..”-.ISJ . 3L0.. WEWS avaanendiiaisaes T i PP E 10:30-11:00 p.mu
Los Angeles .,,”.+“.'I.¢I~'RS,U{I}......““.4.......,52.5........K'I'T"v" siiraarsTensnsras T sepsesssveesares B00- K30 pomm -
Mew York ....cocco..3.580000,....... 0164, .......515........ WNBT ....... PP M ol RRAR 10:30-11:00 p.m.
.Philadelphia ....000...1,275000........ 132.. D e WPTE  viinecdinnnne s rvrnrnrnsnsases 0= T3 not
wa‘hinslﬂn DRI O O ‘15.““|-1 L l‘-' LEC R ““ llllllll m? ‘lll‘Fl"l-l--rlill-lT +lllllililll---i-]n:mll:m p-m-
HOLLYWOOD HALF HOUR (30 min.—26. rel.—Consolidated Tele vision Sales)
Dayton v 2000 ,...... 128 . ... 1R%. ... ... WLWD ......2 W .+.““...".”.lﬂl:!ﬂ-l'[:[ﬂ]:.qﬁl
INVITATION PLAYHOUSE (15 min—26 rol.—Guild Films, Inc.)
Chicago ...cvvavnrnnas 1,500,000, ....... 20, .......580........ WBKB ....... 48 . .c....W . iiinnnnnnsnss B30 B:4Spm.
Loz Angeles .......... 1,485.000........ B i Bl v s REAL v niTeishisaa W Suanibisedanis oo T:00- T7:30 p.m
LIFE WITH ELIZABETH (30 min—29 rel.—Gufld Films, Inc.)
Los Angeles ........ 1485000, ......0JLZ2........ 5204, .......KLAC . uiaaTiinincaes T ivivasnnnnssss T:30- B:00 pooL-
LITTLE THEATER (15 min—39 rel—Teevee Co.)
Los Angeles ........ LASS.000........ BB........ 9a4...... KHY ........7Tccves.. MO F . envnnee. Ti15- T:W0 pm.
wl-!h“'kﬂtﬂ'll FAEFFEEEREE "TEM LEE LR 1. l-i LN ---.ji.ﬂ.-.-----wm -lllfli‘-i-li-l-il-i'.r FEEE AR E SR W g:m‘ g:mp..m.
ORIENT EXPRESS (26 min.—26 rel. —Prockter Television Enterprises)
'Eu]“mm [ EE R EENERRN] mm FERERES 1u-|lll+l+ 391 'WLW-E lll-l-l‘-!rllrlli-l-l-F ihdRdsanERanEnEw E:m g:mpam..
Detroft .....c.cccnaee 208,000, .......204........ !ﬁ.z,.,,..,.W‘lﬁf.l vesmesedevensese B susrrnranensnres BII:00pm
FLAY OF THE WEEK (30 min—26 rel—Prockter Television Enier prises) '
Ch{f-'lﬂﬂ‘ lllll liil-ii--l.mm-l1l-l-rl “1--.----&‘1P1FII‘"WGH ll-!llil‘l'llil!li-!‘-T AR NN NN E RN NN NN g‘:m g:mp.ﬂh
Los Angeles .....cuc.. 1AB5.000........ 58 . 00ni Bl LD KBOA e T iaean T aivninnsnsssnnses 300- 30 pm’
Fﬂ-ﬂ-Fﬂm‘-{Eﬂ EEEEEESE mrm}------r- u---i----ﬂ-ﬁui!-rli---‘:ﬂn FrEEEEES 3------1-“ (TR Rl R EEEEEERER L] g:m* 9:3“[}111.
PULSE OF THE CITY (15 min—13 rel.—Telescene Film Productions)
New York ..ovcevneeas 3,580,000, .. 0000 BFuunani s T o WABD  LoviuTivvenene T wnnsasssssasasss T:45 B:D0 p.mu.
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BOSTON BLACKIE {30 min—78 rel.—Ziv Television Programs) :
.. WBAL .
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CITY DETECTIVE (3 min—26 rel—MCA-TY) .
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CRAIG KENNEDY, CRIMINOLOGIST (30 min.—26 rel,—Louis Weiss & Co.)
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FILES OF JEFFERY JONES (30 min—39 reL—CBS Television Film Sales)
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FRONT PAGE DETECTIVE (30 min—39 rel.—Connsolidated Television Sales)
mm" e e e R 2“.“,..... !u“......Sl.T...-nnmw- nln---!-----i--ﬂ“ 'l-"".||...|.|+.ln:m'lu:mn.m.
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HEART OF THE CITY (30 min—26 rel—United Television Plﬂ'l.'l'lm!'.ll
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HOLLYWOOD OFF BEAT (30 min.—13 rel.—United Television Programs) )
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I'M THE LAW (30 min—26 rel.— MCA-TYV) =
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INS-TELENEWS DAILY (10-15—Daily—Telenews Productions)
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MOVIE QUICK QUIZ (15 min—260 rel.—Waller Schwimmer Produc tions)
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NOVEMBER 14, 1953

THE BILLBOARD

TV FiLM "

® TV Station Film Buyers Pick

A weekly survey of station film buyers’ selections of the most oulstand-
ing theatrical and non-theairical films shown oa Lheir slalions last week.
Theatrical distributors and original release date of the film has been
For address of televiison distribulor wrile The

sdded where available,
Billboard, TV Film Department.

TPA Adds 3
To Sales Staff

NEW YORK, Nov. T.—Televi-
sion Programs of America, Inc,

COMEDY

LJON OUR MERRY WAY (United Artists 1948 ...000000
SPRING IN PARK LANE (Eagle-Lion 194%9}....

DEAMA
THE ADVENTURES OF MARTIN EDEN (Columbia 1942}, ........

YTEITEER AT R

somdisnss MPFTV
BICYCLE THIEF iArhur Mayer and Joseph Bursiyn 1949 . ........ o R MPTV

| has added three more salesmen to

8 'its staff, raising its total strength

l1‘.{:- 13 territorial men. The three
'new staffers are Stanley Fried-

_George Bagnall & Associaies | lander, formerly of Ziv Radio,
o Ew e ---.;Qliﬁ“:}' -I-_'hII |

who will cover the South out of
Atlanta; E. L. (Spike) Colbourn, a
former station manager, who will
cover Texas, Oklahoma, Arkansas

THE BIG WHEEL (United Artists 1W9), ... ... ..... o i W A Comel TV s
CATHERINE THE GREAT (United Artists 1934)....0000unurasansss ..MPTV |and Louisiana, _and Wade Crosby,
THE CHEATERS (Republic 1945).....0c0cvuercssnssanninaranssssassnssniansns HTS | o former time salesman, who will

DEVIL'S CARGOD (Paramount 1925)......
DIARY.  OF A CHAMBERMAID (United
THE GIRDLE OF GOLD....oveaaarinsscasnns
GUEST IN THE HOUSE (United Artists 1944), ., ........ N -
HISTORY 15 MADE AT NIGHT (United Arnists 1937).......
THE JLUMGE (East CToasl 194%). ... cvvvevnvnrnnrsnsss

MY SON, MY SOMN (United Artists 1940).......
MNORTHWEST OUTPOST (Republic 1947)......

(FFE TN R R R TN R R
------
RN e oo oE

TTELLI XY
EENNERLESR RS SR I LN

iR eI

veeessscsransnnnnnnnansess 1 ¥ [Eaploitation
ATtists 1946), vvveransrssaesHandard TV
vewnsssOuild Filma
Allantic TY
.o MPTY
vees. TV Eaploitation
.. Tele-Piclures
vereses.Hollywood TV

cover the Mountain States out of
Denver.

TPA is currently peddling 52

segments of “Ramar of the Jun-
gle,” and the Peerless package of

OUR TOWN (United Artists 19400, ...00ieeerrvensaseassssssssereac....Major TV |28 feature films. Conclusion of a
PIRATES OF CAPRI (Four Continents 1949).......... vessasssss.s TV Eaploitation| deal for another series is ex-
THE PRETENDER (Republic 1%7) ......cccvmennnrassirnnsasssasnsnen-o---MPTV | nactad momentarily.
RAW DEAL (Eagle-Lion 194E). .. ....c0ccccscsmiarasanacrasansanannsns Peerless TV
THEY RAID BY NIGHT (Producers Releasing Corp., 1942).....cccuouv...Hypo TY
TD BE OR NOT TG BE (Unlied Artisis 1942), .... tisssssnnsssnssnnararsares MEIY x .
WESTERM PACIFIC AGENT (Lippert Frod,, 1950). . coesssscsnsnsnannns Tele-Piciures E
mysTERY IV Keéadies
SLEEP MY LOVE (United Artisis 1948). ......coieiinnnnnnnnsenaarsn. . Sandard TV
MURDER 15 MY BUSINESS (Producers Heleasing Corp.. 1948). cvvvennsnnsas MPTY
PHILO VANCE RETUERNY (Producers Releasing Corp, 197} .. cccvvenan.. MPTY

Non-Theatrical, Free Films

EDUCATIONAL

=

CAVALCADE OF AMERICA....vvcassss...Motion Piciure Bureaw, Oklahoma Ciiy
CBS-TV, 421 West 541h 50, Mew York 19

FLYING WITH GODFREY......cci0000ss
MAN'S CONFIDENCE IN MAN........

SKIPPY AND THE THREE R'S........

TALES OF TWO CITIES. .civssusarcnsasnnnnns
FNDUSTRIAL
AMERICAN ROAD

EERE'

v FOrd Molar Company, The Holunda, Dearborn,

R FAadP

....Modern Talking Picture Service, 48 West 48th SL., New York
Ohio Education Assn, 213215 E. Broad S, Columbus, O,
LU B Army, Mearesi Headguariers

Mich.

TV Film Series

NEW YORK, Nov. 7.—Ziv is re-
portedly readying two new TV
film series for release next year.
The properties, both video ver-
sions of longtime radio shows, are
“Mr. District Attorney” and “Meet
Corliss Archer.”

“Mr. D. A" is reported already
in production, while “Corliss” is
said to be well along in the blue-
print stage,

No. Seis Sepi. Beia Ne, ’
] ARB i Sisiion Stations Days
Mark el Rating Use U'sed = Market Shawa Time
BASEBALL HALL OF FAME (15 min—T7 rel.—MPTY)
Baliimore ...oveceese. AI0000........ 2.9, ceeein10B. e WAAM .o ieen a0 caiinasannanenas 1115 1230 pm.
‘II“I’I’IIH“: penennnnanas WIGODD, s uonsas ‘-saliqn--d""l-l--n---n-wlﬁ-ﬁu R E— | |+-1-|lvlmnvrnrllln-"s‘lt:mF-m-
Los Angeles ...o000.. 1,485,000, ..,... Al 0 REAL eeeas Tacuadnes Mo F .oeesnnens..B:45- 7:00 p.m,
H':- ?D'h -llll'-lll--ll'li-lqrsmmlli-lrli-l ’-.-.|+|1|14|-}r1.1|++4wAnE Il-l-ll-‘?1--l-ii--.]-h FEEEA AN R 7:45- 3ZMF-H‘1-
Mew York ..occvinnss ISHOD00. .. .00 BE, L Bl ii s WHBT e Tainienee T ciisnevannnaerss 11:00-1115 p.m.
Philsdelphia ..covere . L225000. ... ... 15 oisi 2B )i cieaes . WPTZ ovnnecdinannd TW viinnnensa 110011215 pm,
BRI FLAYBACK (15 min.—26 rel.—Screen Gems)
n-lltl.l'l’!lﬂi’: REEEIEREE R "In.wr--inr.. L IR - T— TN 1---:..3...-..--“ TR R TR 1{.:"'5']"um
Cleveland .....cee00e. TET000........ 48 . ..000a LD . ase i s WEWSE coveie  Yiniaenes W sinisansnasnndans Told= 1230 P.M.
n':l-"ﬂ‘ﬂ- ArE AR E G R mﬂ,'mri---..r.r “'-rlfllflss-?1rl1rl1rwx"'z e A ERETEERBEEE RS R B:45- g:mﬂ'-ﬂ'l-
Philadelphia .......... LTS 000, .o oo JBEL o e B3 e a G WEFIL a3 iinnrene D ssssssssasessases DAS10:00 pom,
Ban Francisc0 ...covee 123000........ 2.5, . ..00.200, . .000 .. KGO iossssidicssanss P ssessnviseesnss«1121511:30 pom.
MADMSON SOUARE GARDEN (M0 min.—Weekly—Dumonnt Film Depl.)
Dietroit T T TR T i F o | ¥ — i Il | PO WEYE s i PRSI E, 3 EaE AR AR P S:M' 5!3“P-ﬂ‘l
Dolroll ...civasseives TR0 ooess T venise Tl ivvar s WRAYE coivisiFivsinnin F isdninstavessnes S0 T30 pm.
New York .oceeee. . 15R0000........ 5 F—— i 7 Jr SRR WABLE ... Tilonmnas W apsrussasssunes 9:00- 9:30 p.m.
Nt- ?ﬁrk l'i!'l"l'l'll"lIEIj!“lm-'!Iilil'! .‘J-ll-llrlrjﬁ'] 11111111 “IHHE - oA -ITIIII-I-IE Es i gadikdanise s E:m- g:mp-m'
Philadelphia .......... 1275000 ....... 26........ - ) . SO 500 2 | RS I (e ———— S 1 L H L (N
walhin:tﬂ“ S@EsE BEE RS ‘Tjiim-l-thl " -3;1 1111111 :"H.I.-.-r--r-q-WMhL o --'.-.------5 aEdsERA G EE R e W l:-:“}- ﬂlmp.l'l'lq
RINGSIDE WITH RASSLERS (56 min—52 rel.—Consolidated TV Sales)
ChiCRaZ0 . vucvanveesa e 390000, ....... LE........461........ WON iiivseidicsasisied goanvas iR L SR E:00- 9:00 p.m.
Columbos ..oveveenss 2TO000....000. T8 0cinian L |5 P — WIVN ceasanidionavans® sovvasssnssesens: 100 SO0 poms.
ROLLER DERBY (30 min—31 rel.—TY Eaxploitalions)
mhimurﬂ S4B e EEEEE R ‘1ﬂ|m-|r1I1lll '.H-l ........ E-;".I -------- “IA.AM .3... --T T T . g‘.m‘ 9.1ﬂ,|'.r.1‘!'|-
No. Sels Sepl. Hets No.
in ARB n Sistion Stations Days
Market Rating Lise LUined m Macket S5bowmp Time
CEC0 KID (30 min.—78 rel.—Ziv Television Froductions)
Ballimore .....ceuee.. AMO000. . ... 104 ...... 1 s s WBAL: Lioines Vi inine T seassssisnssnssss U0 T:3 pm,
Bosion -------------1lu‘}“hmu-|---r1l1l-5--|-r--rlrlat-:rlrlll WHAC L -E-.r I-lllﬁ ssassrnssasssanss SLHF ﬁ'-mlilaﬂ‘r-
CHICERO .ocvrwansnss 1, 590000 ....... 007 ... 307 s .. WBKB ....... o EETT S TL Su sesssssednnens 00 2:M p.m,
Cincinaall ..ovvrenesas JBB000. . ccoae DTl o ina s MR . ooas L WCPOD L inih Fiivvnane B svenssnnsnnssnas 5:00- 5:30 pom.
Cleveland ...ccovnsses TRTO000. . oo B2 .o .o 2OB. . .oca . WNBK . on Xiiienne® cicnrnnsrassanas. 600 630 p.m
Columbids ,oposnnnenes T ..o, BB ..o o 355,00 . . WEBNS ..., . PR Th  cesssnnsssennes R T30 pom.
IJ':I.I'I!I-H -------------- mrmﬂ.....,..l-‘-ﬁ.....1..1]-4-‘.. ...W'.'l["l"z. a ....-3'_1 ...|+|.|5u e EEd R AN AR 3:]“— I.l.l}pm
DEroil oo evesnanes TORO0O0, . ...... 158, ... .. 0BT, ... WEYE ... el T caiiiiinnswanaas 100 T30 pom
Lm Aﬂ‘:lﬂ i......,.l,-ﬂﬂﬁ.m} -------- .I'Fr’ -------- ‘5-1-1-1lr--KErlﬁ- o -l?-- " l--M B E e A R R A R -I|:m' T-“]P.I'I'I
Los Angeles .....0.0-- BABSOOD. ..ccoce Thcaiine bl cnvinsn KECA srnnadrorsaseed tiiirinrannnneese 300 5:30 p.m,
Mew York ..cvwnese .3 SEOOMD. ... ... 65, ... 30T uuuaa.. WHBT .. .oveiTevnvesac MBOF Coivusnansnss B:00- 6:30 p.m.
Philadelphia ...c00es-. 1275000, .. ..... 262, ....... 298, ..... . WCAU ...,...% ... F ciiivcinnncsnnses T:00- 7230 p.m.
San Francisco ...eeee. 723,000, ...... 229 . ..... 467, ....... KRON .. . ....% ..cve..Th ...... Rt . T:i00= T:30 p.m.
Waushinglon .......... 475000, .......009 .. ..... 200 ... WNBW ....ooiiiiiieae 8 siiiciiacninasaass 630 T:00 p.m.
COWBOY G-MAN (30 min.—26 rel.—Umited Artists Television)
Cincinnati  .......0.. 3RB000........ 0102, ....... 044, . ... ... WCPO ....... Yivans RPN | A P 1:30- 2:00 p.m.
Columbug ....oeeaeae. 270,000, ., ... . 184, .. .....186........ WEBNS ..o imisises® crnsvinasannanass 13230 500 p.m,
mllﬂiﬂ ----------- T m.m”...... 3-.--...-.,.14.9....”...w.iﬂlf. .-.-.--!..a--.n.--.s'l TERE B RS E R EEE . ‘:]'n— 5ZM]1|:'I'I_
DEToil veececvesnanne BOBOOD. . cueua el cinine e Thinanas - WIBK L. oo Fiiines® canssnserssenansa 12330 100 =,
1 HE' Yﬂlk ....,..‘....quﬁﬂ,m........ 1.".........:‘.1..-.-.-...“13":{ 1------?-rl-lillsu's FEEAdEEBAB AR 5:3{'- ﬁ:mp-m-
GENE AUTRY (30 min.—352 rel —CBS Television Sales)
Hﬂllun .|-.|q,---,--..-l.m.[ma----.---li-rl.-------lﬁr.'r---.---rr“w-lql(- -rl-r--r-21-r-ll-|1” SEER AR RSN EE . 6:30- T:mp-m-
Chicaph sevcevannse s, 590000,. .. .0u. B0 .o . 1590 0. . WBBM . ... ivec M ciisiiicnsnnnana. 53 600 p.m.
CHICAE0 coveessnnrsons 1300000, ....c00 Tl iceaaa 0. .eae . /' WBBM . ool iicnina ] snsnsanssansssass 100 7:30 pom.
Cincinnall ..covassass IBE000. . . a2 unene @8 ieiann i WEKRL L.vvecidiininoesT snasanrnstennacns Tol0= T:30 p.m.
Cleveland ...ocavass we TRTOBD. il MR Ll WEWNS vt ianin T deneniaes we s eae s 0= 8230 pom,
Columbus .cosssasssas IT[!.DW.,.,....I"-“”““p.33.‘|=u-ua-wn|"‘5 n--;---aa----n--T TEEmEER R R R e T:00- Tiaulll'l‘l-
EDeiroil cccawes TIIEEn L L | PR, 1%, caaiea s WHK cosissadaivansaM WA R RN R e 6 () E:.‘ﬂp.m
I-“ ﬂ".Efll:' il-lllllli-|I|¢'ﬂ51m-11l+li-lll411-1l+llm-1lll-l‘l-};wxr -||-||||-1-1-||-|----5“ BEEEEE AR AR 5:30- ﬁmp-m
Mew York ..ieeesess 3380000, .. c... 1) canuas i aan s WOCBS . ivesiTacuanass T asssansassransens 5:00- 8:30 pm.
FPhiladelphia l-rl-lilil-l-‘I1z'-'rj1m--1-‘---1""--!‘-l‘---‘g-s-‘-"-l‘-‘-wcau ssanmnsFensanane T, snapannnnansesans S00- B0 B
San Francisco ..essee. 123,00, ...... W, ..... 867....... KGO ........ P Th secsssensnsrsnns 0= T30 pom
Washinglon ....eeeeee 475000, .. .o dRL e 409 L he o . WTOP Lcieahiciniiee T vuvnsnsassnsannss B:00- B:30 pm
HOFALONG CASSILY (3 min—26 rel—NBC Fim Division})
Bosion .sivssensennes UMD, co. . oue 58 ciaaea ]l diiaas s WBE  iidinerdasnarers 3 asnsnssassassaeesLl30-12:00 pom.
'.:hll'.'ﬂ.ﬂﬂ .+-¢...n.......]._5'.l‘ﬂ'.lm ........ IJ;-;----.Iﬁ.:------q..“'BH.H .i-li-lq.-".-li-ll!-lq--T FEABEE R A ER BB 5'3&— ﬁ‘.mpm.
Cincinnatl seoeevanaans JBRODO0. .. ovuee B9 e I e . . WLW-T ------3--------5 ----------------- 5:30- 6:04) [‘.'!.:m.
Cleveland ....cvcuvn.. TRT.000. ..cnaee B cnennn i 128 e L. WNBK v i3iiniese B oscinsncansssscssns B:D0- 630 pom,
Columbus ...conavaees 2T0MN, . T e AT WENS LS Ll PP 12:00-12:30 p.m
Pettoil ...vecnnssnnas SOHMM, ., ..... |t o .| T SN . A 1 [ || Qe —— S TTRY Py, 5:3- 600 p.m
Los ﬂ“ﬁflﬂ |||+||||a-l1“!1m--a-a--a].-‘ .......%H.E........H]T'h" ..|...+1.i..i.i.w sssamsssnsssssss JICAF ?:m]’m
H"" \"}Tk ..-.Jil-..-},SR“.mr..r..-.rl-:JT-..-...-.1H-'...i||-...WHBT ;'.-...1..-...'.5 YT I I 5:3{'- ?;Mp.l‘l‘l.
Ban FramcBce .csesans TEOM. oo il o 380 caian c  RGID  Loavadisdiccaea Tl sidannsdpipscsps 6:30= 7.00 p.m.
Washington .......... 475000.,....... 15T i eneans 5B s nann s i WMAL Loionealleannes s D0 osnsansnsnanass §:00- 6:30 p.m.
RANGE RIDER (3 min.—25 rel —CBS Television Film Sales)
LY 1T T — i T (| RS 7 TR [ [ JRII | L. | A AR § | T ——————- )
Bostion ........"“.-.-:.mﬂ,m.uqp.-433-'1.....“.3!-']'-”---..WHE P T S PR I L TRl T T:{N}-T:3ﬂn.m.
ﬂ:":h“d ----- TEILLL TH-le.---lhlan. -------- Jﬁ-ﬁ........WEWE ..;..4.3-;.;.,..5“ sEnEEEEEEE NG 'Lm- T:]ﬂp-m.
Los lﬁml“ !llIl!l-lIlﬁnslm-‘lll-l‘lll-llil-!llllim-nrll!l!l-HHxT P e PR sadEEE R ARG R R T 0= T:MFF.I’H.
Sl-ﬂFllIlI:iﬁl:ﬂ FEEAERESR 1ﬂ1m1l+l+l-r-:l'"-rlli-lllsa-\.ﬁ---il- -.HP]x -r---.;-ja--..'.'-T R E AR AN R ?'.m* 1:3“[1”#
‘rﬂiﬂltﬂ. S EE e '.?!..ml. ------- "J""!l-!- !'-i"l!ll!l“?]—ﬂr lrlilai"'ilillllls FEFAEI R A I HE AR B 1:3'|:|‘- J:mp‘.m.

www americanradiohistorv com

| be storable.

RCA Color TV Tape
‘Old Hat’ to BCE

Crosby Reported Progress of Tint
Tape in April; Refinement Coming

HOLLYWOOD, Nov. T. — This
week's public announcement by
Radio Corporation of America
that it had developed a magnefic
tape which can record color TV
programs excited just aboul

\everybody in the industry here

except RCA's competitor in the
ficld, Bing Crosby Enterprises, Inc.

Lack of- undue enthusiasm at
Crosby was predicated on a sim-

ple fact—as early as April of this)

vear in the first published an-
nouncement of its kind (The Bill-
board, April 25) BCE predicted
magnetic tape recording of color.
In writing of Crosby's own lape
development, Frank Healey, ex-
ecutive director of Crosby's elec-
ironics division, said:

“We are far enough advanced
in our experiments io predict
safely that not only will we pro-
vide TV on tape but we will pro-
vide colored TV on tape!”

Healey cited the revolutionary
developments then achieved and
added that “we have traveled so
far foward our objective that al-
ready we are considering the com-
panion color problem.”

“Color and tape go together, in
our appraisal, like peaches and
cream,” Healey declared at that
time. “Color TV needs tape re-
cording. It appears to us that
V.T.R. is the only feasible answer
to successful TV color. And this
we know—that color TV may be
recorded magnetically on tape!”

Healev's earlier observations
take on added significance in view
of the disclosure Tuesday (3) by
David Sarnoff, chairman of board
of RCA and NBC, that RCA had
achieved magnetic tape recording
of color TV programs as well as
black and white. Sarnoff’s an-
nouncement came as a climax to
the first coast-to-coast demonsira-
tion of the RCA compatible color
TV sysiem.

Sarnoff announced that on De-
cember 1 RCA would demonsirate
at its Princeton, N. J., laborato-
ries the present status of tape re-
cording of TV pictures in both
black and white and in color. In
announcing the video tape record-
ing achievement, Sarnoff said he
visualized electronic molion pic-
tures and home video recordings.
He also described it as holding
promise for the motion piclure in-
dustry as well as for the TV in-
dustry.

As announced by the RCA-NBC
chief, the tape is “a method that
records ond reproduces pictures in
motion in black and white and in
color, with no intermediate steps
such as film processing."”

Sarnoff said the RCA develop-
ment eliminates all chemical proc-
essing. Pictures can be instantly
viewed. The tape can be “wiped
off" or erased and re-used many
times. The original tape, too, he
said, can be “multiplied to many
tapes for .convenient and wide-
spread distribution to TV slations
and theaters thruout the country
and eventually thruout the world.”

The RCA tape, Sarnoff an-
nounce., is one-half inch wide,

.|has a plastic base with a coating

of magnetic oxide and is operated

-lat a top speed of 200 inches per
- |second. The Crosby tape operates
-lat 100 inches a second and also is

a half-inch in width.

“I believe that further tech-
nical progress, which is certain to
continue, xr.:iIl make the magnetic
tape recording process inexpensive
and economical,” Sarnoff declared
on Tuesday. -

Similarly, in April, Crosby's
Healey declared that “tape re-
cording in color will cost little
more than any live TV on * pe”
and added that “video tape re-
cording promises to be two-thirds
less costly than any other process
now used with film or kinescope.”

Sarnoff said he considered it

| “vital for the future of the TV

art to move rapidly toward per-
fection of video tape recording in
order to provide the TV industry
with a practical, low-cost solution

“lof program recording, immediate

playback and rapid distribution.”

In April Healey said BCE in-
vites “the industry to present its
best color process for TV. We

will record it on tape and un-

doubledly in the final analysis,
contrib' ie  considerably to the
general suc:ess of the whole ven-
fure thru a process that .is simple
and less costly than anvy vetl de-
vised., It will be color that will
We think it is con-
ceded that color that can't be
stored, can't fit any budget,
whether it is the advertiser or the
TV producer.”

Queried yesterday whether
Crosby would enter the color tape
recording field immediately,
Healey said it wasn't necessary.
Healey said that color poses no
problem for the Crosby magnetic
tape recorder, and there is no im-
mediacy since its use to any de-
gree still is anywhere from two
io three years away.

Sarnoff’s announcement of the
tape achievement overshadowed
the transcontinental closed-circuit
color telecast of RCA's compatible
color TV which featured live {al-
ent performing in NBC's color TV
studios at the Colonial Theaier,
New York, as well as a 16mm. re-
duction Technicolgr print. The
telecast was received here in
NBC's Burbank Studies where
nearly 1,000 invited newspaper-
men, advertising agency execu-
tives and Hollywood stars wit-
nessed the transmission.

The color program traveled over .
a 4,000-mile radio relay circuit
of the Bell Systern with the live
portion featuring Nanette Fabray,
Ben Grauer, the “Hit Parade™

dancers and George Burton’s love
birds.

_Reception was excellent. The
live portion had a brilliance ap-
proaching that of Technicolor
whereas the filmed sequence more
truly reflected color as viewed in
nature with the naked eve. There
was no doubt that color will be a
great stimulus to the advertiser
for the added dimension creates
a greater appeal.

_Opportunity for contrast was
given with a black and white re-
ceiver placed near the color set,
but only occasionally would the
viewers look at the contrasting
dullness of the standard receiver.

O. B. Hanson, vice-president and
chief engineer of NBC, said that
the RCA color system would ac-
commodate any colored film. He
expressed pleasure with the trans-
continental telecast, pointing out
that the “signal did not suffer in
definition or quality despite com-
Ing over 4,000 miles by relay.”

Sarnoff made no flat prediction
on the availability of color sets,
saying there had to be a normal
period of transition because of
economic, technical reasons,
among others.

Sarnoff observed that in 1054
there would be “no avalanche or
stockpiling of color tubes” despite
the fact that there is “no technieal
reason why we can't have as large
color tubes as black and white
ones.” But, he cautioned, it's not
likely that color tubes will be
ready very soon.

Sarnoff's _sage comment, near
the conclusion of the demonstira-
Uon, summed up a- philosophy of
the industry and that of civiliza-
tion when, in speaking of the im-
provements to be expected of the
color signal, he observed: )

“Everything in the world seems
to get better except man.”

Peddles Pix by
Name Writers

NEW YORK, Nov. 7. — The
William Morris agency is ped-
dling the pilot film of a new se-
ries, “World Premiere,” which is
penned by name writers. Such
story-tellers as Pearl Buck, Al-
dous Huley, William Faulkner,
W. R. Burnett, John Van Druten,
Elliot Paul and others have
agreed to either lend their pub-
lished material or seript new TV
plays for the series.

Jack Skirball, the movie pro-
ducer, will act in the same capac-
ity on the show, Miss Buck wrote
the script of the pilot.

2 New Series
Up for Synd.

NEW YORK, Nov. 7. — Two
more film series were being of-
fered to distributors for syvndica-
tion this week. One is “Candid
Camera,” of which there are 104
half-hour segments. The other is
“The Bickersons," produced by
Jack Denove.

Allen Funt, producer of “Cam-
era,” has made a few station sales
of the show himself on a request
basis, but now seeks a regular
distributor.
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"Racket Squad’ Sold by
ABC in 15 Markets

NEW YORK, Nov. T.—"Racket
Squad"” top rating status as sum-
mer sub for “I Love Lucy" is pay-
ing off in heavy sales interest in
the show as a syndicated TV film
series, according to ABC {ilm
chief George Shupert. The web
already has sold the Hal Roach
Jr, production in 15 markets in
just a few days of order writing,
with sponsors already lined up
for seven of the runs. ABC's other
syndicated film show, “The Play-
house” (*Schlitz Playhouse of
Stars”), is being kept under
wraps, pending negotiations ¢n a
big multi-market sale.

An unusual aspect of ABC's
syndicated film sales picture is
that Shupert has set a $75 mini-
mum tag on both series, with ab-
solutely no price concessions
made below that figure to small
stations or UHF outlets.

Shupert explained that is just
isn't realistic to sell a half-hour
film episode for less than $75,
since the print cost alone runs
around %£35.

Re-run Market

- Shupert also pointed out that|TV film

it's wise to keep the price up on
a quality film property in order
to maintain its standing in ‘the
re-run market. In line with this,
the exec said that ABC's syndi-
cated film =sales operation cur-
rently will concentrate on estab-
lishing one show at a time, rather
than building up a large library

TV FILM
PURCHASES

CBS Television Film Sales this
week sold the following shows to
WSIL, Harrisburg, IIl, EKCGC,
Sacramento, Calif, and WBLN,
Bloomington, I1l.: “Cases of Eddie
Drake,” “Holiday in Paris,"” “Hol-
Iywood on the Line” “Amos 'n’

ndy,” “Crown Theater” and
“Strange Adventure.,” Other CBS
sales include: “Amos 'n" Andy" to
WEBZ, Boston, for Cotil's Bever-
age; "“Crown Theater” to WCSC,
Charleston, S. C.; “Cases of Eddie
Drake” to KFEL, Denver, and
“Files of Jeffrey Jones” to KFEL,
Denver.

The Borden Compan ur-
chased from NBC Film Division
the ““Life of Riley" series, to be
shown on KCOK, Tulare-Fresno,
Calif. “Badge 714" has been pur-
chased by the Pure Oil Company
for the St, Petersburg, Fla., and
the Knoxville, Tenn., markets,
“Captured"” has been sold to
KXLF, Butte, Mont.; WEBC, Du-
luth, Minn.; KEARX, Little Rock,
Ark.; WSIL, Harrisburg, Ill., and
WRDW, Augusta, Ga.

Other NBC sales were: “Doug
Fairbanks Presents"” to KARX,

Little Rock, and WSIL, Harris-

hur%: “Hopalong Cassidy” to
KARX, Little Rock, KGME, Hon-
olulu, WCOV, Montgomery, Ala.,
WERDW, Augusta, WIS, Columbia,

“ . €., WSIL, Harrisburg, and the

Charlotte, N. C., market.

Consclidated Television Sales
sold its Station Starter Plan to
WCOC, Meridian, Miss. WCOC
also purchased “Time for Beany"
along with KBOI, Boise, Idaho,
and WNAC, Boston. "All Ameri-
can Game of the Week" has been
bought hé;r WMT, Cedar Rapids,
Ia.,, and WEHT, Henderson, Ky.
“Public Prosecutor” has been sold
to WCPO, Cincinnati.

_Piel’s Beer, thru Young & Ru-
bicam, has bought full sponsor-
ship of WPIX's (New York) “City
gﬁtective," distributed by MCA-

M B A Alexander Productions
has purchased TV rights to *“The
Seven Raves," all-puppet version
of the Grimm fairy tales. Distri-
bution of the puppet feature,
which runs 52 minutes, will be
timed for the Chirstmas holiday
eSS0,

Louis Weiss & Company last
week made its 4Tth sale for three
serials. The Los Angeles distrib-
uting firm sold “Custer's Last
Stand,” “The Black Coin” and
“The Clutching Hand.,” each of 15
episodes, to KIDO, Boise, Idaho.
Deal thru Videofilm Associates of
San Francisco for Weiss, calls for
two runs over the Boise outlet.

. ENXT, Hollywood, last week
purchased 13 films for screening
on the station's children's pro-
gram, “Space Funnies.,” Film
series, each running 12% minutes,
is “The Chimps," and was pur-
chased from United Televisions
Programs by program manager
Don Hine thru Dale Sheets.

of product and working-on sev-
eral properties at once. Ziv fol-
lows a similar policy, in that its
entire sales and promotion {orce
usually get behind a new show
for several months before the se-
ries actually goes on the air.

Ziv has 98 “Racket Squad”
flickers, some of which are still
first run in many markets, Mar-
kets and sponsors sold to date in-
clude: Brillo for three markets:
WABC-TV, New York; KECA-
TV, Los Angeles, and WAAM,
Baltimore; Pontiac over KPRC-
TV, Houston; Kroger Grocers in
the Memphis and Wichita, Kan.
markets, and Canadian Admiral
over two Canadian TV outlets in
ga?mme:—. B. C., and London,

nt.

“This Is the Life'

Series to Family

HOLLYWOOD, Nov. T—Family
Television, Inc., Beverly Hills,
has been set to produce 26 more
in the “This Is the Life” half-hour
v series for Lutheran Tele-
vision Productions on behalf of
the Lutheran Church-Missouri
synod.

President Sam Hersh of Family
Films said this is the third in the
series his firm has produced for
Lutheran TV Productions, for a
total of 78 half-hour pictures,
Shooting will begin in January at
the KTTV Studios here, Films are
slated for release in fall, 1954,

‘Foreman’ Boasts

25,000 Kid Fans

§ MILWAUKEE, Nov. 7. — The
Foreman Tom" show, daily half
hour Western film seg on WTMJ-
TV, here, now boasts a member-
ship list of over 25,000 youngsters
in its Foreman Tom B-Square
Ranch Club.

Clhiff Robedeaux, who handles
the “Foreman Tom” breaks be-
tween participating spots, has
been in charge since August 8,
1951. Zlub mem participate
in an annual picnie and several

Christmas parties at the studio
each December.

QUICK
TAKES

Ziv's new TV film series, “I
Led Three Lives,” was launched
on a big scale in Cincinnati last
month when the eity declared
October 27 as “Philbrick Day” in
honor of the “I Led Three Lives”
author, Herbert Philbrick, who
served nine years as a counterspy
in the Communist Party for the
F.B.I,, was present and addressed
an over-flow audience at the Taft
Auditorium.

Buster Crabbe will leave for
Morocco Sunday (8) with his son,
Cuffy, to make the television film
series, “Captain Valiant.” ... Maz-
tin Poll returned from Europe
this week with four additional
cans of “Flash Gordon"” films,
produced by Inter-Continental
TV Films in West Germany....
Edward D. Maddan, ve and
general manager of the Film Syn-
dication Division of Motion Pic-
tures for Television, will fly to
Hollywood Monday (9) for a West
Coast huddle on “Duffy's Tav-
ern,” “Flash Gordon,” *“Janet
Dean, R.N." and “Drew Pearson's
Washington Merry-Go-Round.”

Martin Jones, Henry C. Olm-
stead and Gordon Knox, who
formed a new TV film production
company last week, have incorpo-
rated the organization under the
name of “Television Producers,
Inc.” Writer Basil Beyra joined
the !ﬂrlm this week to work on
TPI's first show, a dramatic series
with a Marine Corps background.

Murray M. Kaplan, veepee of
Specialty Television Films, Inc.,
left New York last week for the
major TV markets in the East to
inaugurate the distribution of 26
American language top films pro-
duced in Italy...."Janet Dean,
R.N.,” starring Ella Raines, the
first film series for Cornwall Pro-
ductions, went before the cameras
Monday (2) at the Marion Parson-
net Studios in Long Island City,
N. ¥...."Dawn of America,” an
epic one-hour film depicting the
historie discovery voyage of Co-
lumbus, will be released by Fam-
ily Theater tor nationwide TV
shﬂuﬂing during Thanksgiving
week.
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Gene Lyons and J, Van Fleet.
However, drama may be rated a
bit somber by average play-goer.

One Sunday last spring this
reporter was considerably spell-
bound by an hour-lon duc-
tion by Fred Coe for the “NBC
Television Playhouse"” series,
called “A Trip to Bountiful.” -t
‘was a touching little yarn by
Horton Foote beautifully played
by Lillian Gish. It was a TV
dramatic highlight.

Now it arrives on Broadway
expanded to fu]l-]en%th—plajr pro-
portions, staged by the same man
who directed the TV edition, with
the Theater Guild joining Coe in
its sponsorship. Miss Gish is giv-
ing a fuller and even more sensi-
tive performance, “Bountiful” is
still a moving and compassionate
excursion into very ordinary hu-
man relationships, and the Guild
and Coe have supplied some ex-
cellent talent to play Miss Gish's
relations.

Not Escapist Fare

A reporter thinks “Bountiful”
is splendid and recommends it
accordingly, but to what extent
an escapist pewbu-rer will go for
a somber little character study of
a little old lady who has outlived
her generation may be a question.
A lot of same are going to be left
with- an uneasy feeling of guilt,
and that may not be so good for
waord of mouth at the box office.

' 'Foote’s little old lady has lived
with a hen-pecked son and a
shallow, strident daughter-in-law
in' Houston, for 20 years. She has
one obsession—to get back just
once to her old farm homestead
in the nearby, deserted town of
Bountiful. Attempls on her part
Yo run away have brought on do-
mestic clashes and misunder-
standings. So she does sneak off
and makes her destination, and
by the accomplishment finds a
solaee and peace that will last her
sthe rest of her life. She also finds
@& closer relationship to her son
‘who comes to get her, and there
i8 even an indication that the
daughter-in-law is shamed into
something resembling under-
standing,
Excellent Cast

- “Bountiful” is as simple as that.
It's indeed a slim notion plot-wise
for a full-bodied drama. But so
beautifully shaded is the star's
‘performance against the crass in-
law stupidity and the fumbling
irresolution of her son, that the
drama moves swiftly and absorb-
ingly to its conclusion. Jo Van
Fleet is giving one of the season's
outstanding contributions as the
gabby, pin-headed wife of a man
she lIoves but dominates—a highly
unpleasant gal but far from all
bad. Gene Lyons is restrainedly
excellent as the poor sensitive
guy who is caught in the middle,
and there is a bright, likable por-
trait of a sympathetic bystander
from Eve Marie Saint, making her
Stem debut. Vincent Donechue's
direction fulfills everything that
his TV stint predicted.

“Bountiful” is a display for
lovers of fine acting, but it does
cut a bit deep for escapist
amusement. Bob Francis.
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and THE BLUE FLAMES
Currently Clicking at
Mucho Club; Pennsgrove, N. J.

s JOLLY JOYCE
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| terest the play boasts, and Henry
'Norell, Mark Allen and Lorraine
' MacMartin add amusing moments
las a trio of TV news broadcasters,

THE SOLID GOLD
CADILLAC

{Opened Thursday, November 5)
Belasco Theater

comedy by Howard Telchman and

George 5. Kaufman. Btaged by George
B. Knufman. Bettings by Edward Githert.

A

General manager, Al Goldin, Btage man-
ager. Joseph ©Olney. Press representa-
tives, Nat and Irvin Dorfman. Presented
by Max Gordon.
T. John Biesglngton .......Oeoffrey Lumb
Alfred Metealle ....... Wendel K. Phillips
Warren Gillie ............Reynolds Evans
Clifford Boell ......covwivee..HEOrY JONES
Mrs, Laura Partridge ......Josephine Hull
vens MATY Welch

Miss AMella Bholgraven
coa e ek Ruoth

Mark Jenking ...

Migs L'Arrlere ........ Charlotte Yan Lein
Edward L. McKeever .......Loring Smith
Migs LOEAN ...eeesse:.VETA Fuller Mellish
The A P. .oosensstssssrasrassa OBl Judd
The T, P sesrsspsnssninsds Al MeGranary
I. N. B .cvcvasnsrssrs-Howard Adelman
A WOMAN . ..iveovncunnnss Gloria Maitiand
KEWSE BROADCASTERB
BIll PArKEE .......00:00000..H807y Norell
Dwight Brookfleld ............Mark Allen

Estelle Evans ........Lorraine MacMartln

A little satirical frolic which
gives Josephine Hull a prolonged
opportunity to do the sort of thing
she does best. The result is a lot
of fun. “Cadillac” may fouch off
no conflagration, but its star and
good support make it a happy
fable to keep the Belasco lighted
for a long time.

There are two particulgrly nice
things about the advent of “The
Solid Gold Cadillac.” It brings
back our own beloved Josephine
Hull in another of her inimitable
Helen Holinson roles, and it re-
lights the old Belasco as a legit
house after a four-year hiatusas a
brﬂﬂﬂtasting studio.

“Cadillac” is the lightest kind
of satirical frolic. Mrs. Hull has
had better plays and better parts.
But as an amiable and aging ex-
aciress who literally takes over a
huge corporation merely by ask-
ing a few embarrassing questions
at a stockholders’ meeting, she
makes this one a barrel of fun.
Nobody on our stage can trot and
teeter on her high heels with such
delightfully deceptive simplicity
as Mrs. Hull, the while she is
making those about her look
pretty simple on their own ac-
count, and “Cadillac” gives her
plenty of opportunity to do noth-
ing else but. So the comedy, while
whispy, becomes a wvastly amus-
ing piece of business.

Fairy Story

Since “Cadillac” is obviously a
satirical fantasy, authors Teich-
man and Kaufman have made use
of a novel gimmick in having
Fred Allen contribute a humorous
recorded commentary between
various scenes, giving the pro-
ceedings a proper fairy story
slant. Kaufman has also keyed
his staging to that note, with the
result that incredible nonsense be-
comes g happy little fable,

Solid Support

The star gets solid support from
Loring Smith as a blustering ty-
coon with a secret yen to be an
actor, Smith 15 an old hand at
playing this sort of thing and
gives one of his most engaging
performances. There -are good
contributions, too, from Geoffrey
Lumb, Wendell Phillips, Reynolds
Evans and Henry Jones as a quar-
tet of Big Business stuffed shirts.
Mary Welch and Jack Ruth pleas-
antly sponsor what little love in-

“Cadillac,” in sum, offers Jo-
sephine Hull a prolonged oppor-
tunity to do the most of things
she does best. In this reporter’s
book Mrs. Hull is practically al-
ways wonderful. May she ride a
long time in her solid gold Cadil-
lac! And she likely will.

Bob Francis.

NIGHT CLUB-
Radio City Music Hall,
New York

(Thursday, Movember 5)

Capacity, §200. Price range, 80 cents to
$§2.40. Four shows dally. House booker-
preducer, Leon Leonldoff, Bhow played by
Raymond Paige house ork.

As Music Hall shows go. this is
a2 handsome edition. All concerned
have pui a lot of imagination to
:uri'u'ng out a fine hour-long spec-

acle.

The Music Hall comes up with
another handsome show with
Stewart Morcom’s, as usual,
imaginative sets, some super
lighting effects by Eugene Braun
and eye-filling costuming by
Frank Spencer. Leon Leonidoff
calls his current spectacle “Lights
Up" and spells it in three segs to
a candlelight, gaslight and flood-
light era.

For the first Margaret Sande J

has patterned a striking ballet for
tulle-and-tights corps, danced
against a background that could
be an early Victorian mantle
piece. This is one of Miss Sande’s
best efforts, and spotlights Jayne
Hornby and Brunhilda Roque in a
finely stepped pas de deux, and
with Doris White, Ghislaine Deleu
and Virginia Rice contributing an
equally outstanding pas de trois.

The gaslight section features
the Hall's vocal group assembled
outside Nible’s Gardens at the
turn of the century. Vocaleers do
well by old ballads and minstrel-
sy, and set-up builds well for the
intro of the show's two vaude
acts, the smart intricate juggling
of Rudy Cardenas and the equally
standard showmanship of the
Rudell Trio on the trampo.

Final seg spots the Rockettes
under the floodlights of a Holly-
wood sound stage. Gals offer up
one of their trickiest precision
numbers for a sock reception.
Since the proceedings seem to
have to do with the filming of a
showboat pic, Morcom and Braun
have teamed up on a particularly
effective ole-man-river finale
background. It's fine spectacular
stuff all the way thru. .

Pic is: “Kiss Me Kate." -~

Bob Francis.

St. Regis Maisonette,
New York

(Thuraday, Hovember B5)

Capaclby, 170. Price policy, $3-33 cover.
Bhows &t 2:30 end 12:30. Owner, 8t. Regls
Hotel. Manager, Plerre Bultinick., Book-
ing, non-exclusive, Publicity, Timmie
Richards. Estimated budget this show,
$T750.

Resalind Courtright, a slick.
well - groomed canary., did her
customary good job here.

For her return date here Rosa-
lind Courtright came in with a
flock of new material. Some of it
was good; some was just fair. Her
appearance was in keeping with

e class room and its class trade.
She was well turned out in a
brown job with short gloves and
a new hairdo that kept eyes fixed
on her,

Strangely enough, the gal
opened with what in retrospect
seemed to be her strongest num-
ber, a double entendre arrange-
ment on “Mad, Mad World." But
having set the pace, she suddenly
switched into straight vocalizing.
Her next was a Cuban ballad
with an extra English lyric; then
came "India"” that meant little.
She picked it up with another
“He Takes Me Off My Income
Tax" out of “New Faces” but
went off again with “C'est Mag-
nifique” superimposed on “Boom,
My Heart Goes Boom."

New Song NSG

A pitch about a8 new writer
whose song she did next was well
handled. The ballad itself. “When
You Want Your Man,” did noth-
ing for her, or she for the song.
Her “Mamma, Don’'t Worry About
Your Little Girl," a special with
Christine Jorgensen implications,
was amusing but too long and too
repetitious. Miss Courtright fi-
na_ll:-,r wound up with an applause
milker—a special based on the
need for applause by performers
which she used cleverly including
a bow for the Milt Shaw ork.

Milt Shaw's show backing was
excellent, The Ray Bari Ensemble
relieved. Bill Smith.

Paramount, New York

(Wednesday, November 4)

Capacity, 3,684 seats.
cent=-%1.80, Four shows
booker, Harry Levine,
Pupl Campo ork.

What seems a run of the mill
show on paper plays like a big
time comedy show. The audience
couldn't get its fill of the Ames
Brothers.

Price range, 80
daily. Chaln
Show played by

It was pn_:babljr one of those
booking accidents that brought
this show together as the final
bill for the forseeable future. A
show headlined by the Ames
Brothers with Clifford Guest, the
Fiero Brothers and Pupi Campo
and his ork figures to llalay all
right — that's all — just all right,
The Ames Brothers have some
marguee heft, but compared with
the names that have played this
house the weight iz compara-
tively minor.

But on stage it playved like one
of these dream shows. The Ames
lads, who closed, did their act in
two parts. The first was straight
singing; the second was comedy.
Both were super. In fact if Vie
Ames continues to improve his
comedy as he has up to now, the
Ames can well be sold as a com-
edy quartet. In the zinging de-
partment the four lads reprised
practically every one of their rec-
ord hits, with each winning im-
mediate recognition via enthusi-

-
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astic palming, On the call-back
it was comedy and novelty bits,

take-offs and Vic's unrestrained
mugging. At times the comedy
was so obvious as to be embar-
rassing. But the audience ate it
up. When the boys finished, the
applause was so great they had a
tough time begging off.

Clifford Guest

Clifford Guest, Australian ven-
trilogquist by now almost a stand-
ard act, drew vyocks with his
dummy in the trunk.

The Piero Brothers, probably
one of the best two-man juggling
teams in the business have added
a few new bits—rather amusing
bits. In fact, both boys gave in-
dications of being able to do more
comedy than they have shown up
to now. The addition of laughs to
an already solid juggling act
.:nim.l-:l easily give them an added
plus.

Pupi Campo was the same ir-
repressible band leader on the
stage that he is on a night club
floor. His yells of “Go-Go-Go"
drew enthusiastic responses from
what started out as an apathetic
house. With his straw hat tilted
sharply over one eye, Campo lead
his outfit thru a series of mambos,
getting his girl maracca player in
for a torrid off-beat session with
him. But much of Campo's charm
is still in his strange distortions
of the American tongue, plus an
unretentive memory. In his em-
seeing, Campo referred to Clif-
ford Guest as Eddie Guest, then
corrected himself and made it
what sounded like “Iffy Guest.”

“Dragnet” Mambo

The much beaten up “Dragnet”
came in for a Campo treatment—
a mambo beat—with Pupi shak-
ing and screaming his gibberish.
It was really funny.

Bert Bachrach, pianist backing
the Ames Brothers, was outstand-
ing in his role. He gave the boys
a hefty assist.

Pic, “Calamity Jane."

Bill Smith.

Sands Hotel,
Las Vegas, Nev.

iMonday, HNovembear 3)

Capacity, 444, Price poliey, na cover, no
minimum. Shows st §:30 mnd 12:30, Pro-
doeer, Jack Entratter. Publicity, Al Pree-
man Company. Estimated budget this
show $15,000.

Jeanette MacDonald is a sure-
fire hit here with a solid act.
Eddie Garson showed one of the
best wentriloquist acis ever to
work here.

Jack Entratter this week cap-
tured another star from the
Sahara hotel down the Strip, lur-
ing away Jeanette MacDonald,
who scored her initial Las Vegas
hit last spring at the Sahara.

Miss MacDonald proves to"be as
charming as she was two decades
ago in her film musical romances
with Nelson Eddy, and is still
capitalizing on the music she put
into the American household 1In
the 1930°s. _ )

She wins her audiences with
such sure-fire numbers as “Indian
Love Call" from "“Rose Marie,”
“Giannina Mia" from “Firefly"”
and a novelty switch to show the
audience that the popular “Don-
key Serenade" started out to be
“Chansonet” before the movies
went to work on it.

Pop and Opera

The red-haired soprano departs
from operetta with a beautiful de-
livery of “Ebb Tide,” and her
only grand opera selection in the
show, "“One Fine Day” {from
“Madam Butterfly."”

A well-done illustration of the |b

transformation from radio to tele-

vision in the American home is a |;

crowd-pleaser, with Miss Maec-
Donald first being heard and not
seen, then being seen and heard,
and in a nudge to the faults of
television, being seen and not
heard.

She climaxes her act with a
pleasant dance number, accom-
panied by two chorus boys, and
the song above all for whicfl she
15 noted, “Sweetheart" from
“Maytime."

In the second spot on the show
is Eddie Garson, one of the best
ventriloquists ever to play Las
Vegas, whose deft three and four-
part split-second wvoice changes
are not even attempted by most
performers of this kind.

Held over on this show after
the cancellation of Larry Adler

are the Nicholas Brothers, a
vigorous song and dance team.

e Copa Girls of the chorus
line showed up with some pretty
new faces to grace their well-
drilled numbers., Music is by Ray
Sinatra and his orchestra.

Ed Oncken.

Hotel Sahara,
Las Vegas, Nev.

{Thursday., November &)

Capaclty, 650, Price pollcy, no cover, ne
minlmum. Bhows at £:30 and 12:30. Booker,
Bill Miller, Producer, George More. Pib-
licity. Hebert-Rose -Associgties. Estimated
talent bBudget this show, $20,000.

The Christine Jorgensen show
geis top suppori from other acis
on the bill. Elsa and Waldo a big
hit here. Line numbers the best
on the Strip.

Christine Jorgensen, headliner
here, has been proctected with
s0 much supporting talent that
hardly anvone can go away not
entertained.

Under contract to book the
Jorgensen act, The Sahara waited
until it was unoffensive, if not
very entertaining. At least, the
great enigma doeesn’t attempt to
compete wih pro headliners, but
concentrates on Christine jokes
and a somewhat idealistic and
serious discussion of “the tragedy
of being born different.”

Tying the great transformation
into man's right of life, liberty
and the pursuit of happiness
seemed as good a way as any for
Christine to justify the switch, if
not the exploitation of it. Chris-
tine also sings but the less said
about this, the better.

Christine is supported by comic
Myles Bell, who keeps the audi-
ence laughing and the patter with
Christine on a light level.

Supporting Acts

The variety of the supporting
acts ranges from a ventriloquist
to an aggregation of imported girl
bagpipers, as well as a lavish
chorus line production.

The Dagenham Girl Pipers,
who started their U. S. career at
the New York Latin-Quarter, are
colorful and noisy and certainly
different for a loeal night club, as
they go thru Scottish routines to
the delight of the audience.

Chris Cross, ventriloquist, has
as his twist a life-sized, frowzy
blonde dummy, as well as two
others in assorted sizes. He dem-
onstrates a particular knack for
singing, instead of talking, his
wooden stooges.

Francis Brunn, juggler and con-
tortionist, is considerably better
than the average act of this tvpe.

The hit of the show, if not in the
billing, are Elsa and Waldo, who
turn comic dancing into artistry
with their difficult routines. They

(Continued on page 52}
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Record Stars Keep

Cafes in Business;
Up Theater Grosses

Continuing Crop

of Artists Avoids

Booking of High-Priced Names

® Continued from page 1

do week-end dates around New
York. Blinstrub's, Boston; The
Town Casino, Buffalo, and The
Latin Casino, Philadelphia, have
already made offers. No dates
have been set yet, tho his one-
night price is $£5,000.

The guestion whether cafes in
cities like Pittsburgh, Cleveland,
Detroit and similar locations
would have survived without the
recording people is open to de-
bate, The fact remains, however,
that the accepted cafe names,
e.g., Danny Thomas, Jimmy Du-
rante, Sophie Tucker, Joe E.
Lewis, have only a few weeks
oper a vear, and it is doubtful if
they'd give them to any but the
big clubs in New York, Chicago
or Las Vegas, Nev.

The argument as to whether
these disk names are worth the
money can go on and on. It is a
matter of record that few of these
names can make the eircuit more
than three times and still hold up.
It iz also a matter of record, how-
ever, that when prices get up to
above the $5.000 figure, that cafes
hesitate to play these record peo-
ple back.

New Crops

There are the key names that
hold up no matter how many
times they make the circuit, suth
as Johnnie Ray, Nat Cole, the
Mills Brothers and Les Paul and
Mary Ford. But if the price be-
comes too high for the others,
there's always a new flock of re-
cording people that become avail- |
able at prices that permit the op
to make a buck. As a result there
come Guy Mitchell, the Four
Lads, the Four Aces and similar
people who may have been
around for some time but haven't
been seen since they have made
a hit record.

It is also a matter of record
that many of these top record
names have kept theaters with
combo policies going. When the
Faramount threw out stage-
shows, it wasn't because its talent
was poor or became unavailable,
It was simply because film dis-
tribs wouldn't permit the cost of
stageshows to come out of film
rentals. The theaters that contin-
ued the policies and were located
in competitive areas which kept
stageshows were simply left
without products.

The Martin and Lewis flick,
“Caddy,” was sold away from the
Paramount where it could have
racked up tremendous grosses. “l
Married a Millionaire” originally
set for the Music Hall was sold to
Loew's State and Globe, both

rind houses. In both cases it was
“if you keep the stageshows we'll
sell the pictures elsewhere.”

The Paramount caught between
poor pictures or no pictures was
forced to give in.

Chi Encore
Goes Dark

CHICAGO, Nov. 7.—The new
Encore Theater Room of the
Preview, which held its premiere
opening October 21, closed its
doors two weeks later, Wednes-
day, November 4. Ralph Mitchell,
operator of the Preview, explained
one room was not doing enough
business,

The room was originally opened
to follow on the successful format
used by the Black Orchid here, a
continuous show with name
artists. Those on the opening bill
included Al Morgan, Doodles and
Skeeter, Maria Velasco, and the
Leon Sash Trio. All acts, with the
exception of Al Morgan, have
been released, and Morgan has
been transferred to the Preview
Lounge downstairs of the Encore
Room.

Mitchell stated he would leave
the room closed until such time
as show business in general goes
on the increase locally, or until
he can book an attraction that will
ulinuhusine-.:s in spite of the current
ull.

It i1z ironic that in Chicago,
where the competitive picture is
less than in New York, the Chi-
cago Theater gets pic products
and plays stagpshows and dopes
business with both.

Whether disk names do busi-
ness in theaters or not is also a
matter of record. Sceme months
ago Les Paul and Mary Ford
went into the Paramount for
$10,000 plus a split if the cumula-
tive take (two weeks) went over
$120,000. The gross was $139,000.

Theaters recognize that only a
few headliners can buck a bad
picture. Those few get top money
and make it for both themselves
and the house. Martin and Lewis,
Johnnie Ray, Danny Kaye, Bob
Hope and perhaps off-beat com-
bos of a Durante and somebody
else might do it with bad pix. If
so, they make money, and if they
walk out with big splits on over-
age, no one iz hurt.

The lesser attractions, includ-
ing the record people, do it here
and there but need picture sup-
port to roll up the big grosses. It
is conceded by the trade, how-
ever, that if it weren't for these
record people, fewer clubs and
theaters would be open.

AGVA Kills Off
Hwd. Aufo Show

HOLLYWOOD, Nov. T—A last-
minute demand fromr American
Guild of WVariety Artists West
Coa: rep, Eddie Rio, for $15,000
covering -use of talent at the Lin-
coln-Mercury sponsored Pageant
of Progress here, brought cancella-
tion of the entertainment as a re-
sult of a turn-down on the part
of the sponsors.

Rio declared that the show had
been misrepresented to both the
Hollywood Co-Ordinating Com-
mittee and Theatre Authority,
which had okayed the appearance
of talent on a cuffo basis.

Rio claimed that the enter-
tainers were entitled to one-
seventh of their -vezkly salary,
inasmuch as the musiclans and
technicians involved in staging the
affair were receiving their full
Wages,

Show, held at the Pan Pacific
Auditorium, hosted more than
2,000 auto dealers and salesmen,
in addition to execs from six film
studios who participated in spon-
sorship of the event. Latter group
included Columbia, Universal-
International, Warner Bros., Re-
public Pictures and 20th Century-
Fox, each of whom contributed
$1,850.

Talent scheduled to appear at
the show included such names as
Jane Russell, Merv Griffin, Rex
Allen, Dan Dailey, Debbie Reyn-
olds and Jack Carson.

Rio told The Billboard that en-
tertainment reps for the Pageant
of Progress neglected to indicate
that the show -.as being held at
the Pan Pacific. Previous shindig
in '52 was held indoors at a War-
ner Bros." studio. Both the Holly-
wood Co-Ordinating Committee
and Theatre Authorit>r repeatedly
t:1d Ford show officials to contact
Rio at AGVA, = request which
was neglected. Rio learned that

(Continued on page 52)

MAKSIK WANTS
JOBLESS STARS

NEW YORK, Nov. T.—Ben
Maksik, owner of the Town
and Country, a neighborhood
club near Coney Island that
uses names, has decided to
E{lay only week-end shows.

aksik said, “The good ones
want too much money and
who wants the others? I'll
tell you what I want,” he
said to an agent. "I want the
hot attractions who are out
of work!”

CENSORS STEP
IN TOO LATE

LONDON, Nov. T. —Last
week “Guys and Dolls" took
a night off from the Coliseum
Theater to make way for the
annual Royal Variety Per-
formance put on by the Vari-
ety Artists’ Benevolent Fund.
A big feature of the show
was an extract from the mu-
sical which in London stars
Vivian Blaine, Sam Levene
and Jerry Wayne, Then three
days before the show the
VABF Censorship Committee
came in and re-arranged the
scene’s dialog to avoid “of-
fense.,"” It changed—for "1
dreamed last night I got on
the boat to Heaven, and by
some chance I'd brought my
dice along” to read “
dreamed last night I got on
the boat of Judgment and
by some chance brought my
horn along.” Other altera-
tions were equally few.

The irony of it is that the
Queen has already seen the
show in its normal wversion
so0 have most of the Rnyni
family. Princess Margaret
has seen it three times.

AROUND AGAIN
Christine May

Get 2d Stands
On Club Row

- NEW YORK, Nov. T—Christine

Jorgensen will get a second time
around if the talks now in prog-
ress jell into a deal.

Mickey Chiado, operator of the
Gay Haven, Detroit, the I}Itﬂ club
that booked Christine after she
laid her now famous egg in Los
Angeles—and made money with
her—is willing to gamble t she
isn't just a one-time-around freak.
Her first date at the Gay Haven
was for $3,600. It was out of this
date that her manager, Charles
Yates, was able to line up other
dates.

Christine i3 now at the Sahara
for $12,500 on an old contract
made prior to her Los Angeles
flopperoo.

HUMILITY PAYS OFF?

La Rosa to Get $7,500 at
La Vie—132G by Christmas

NEW YORK, Nov. T.—Julius La
Rosa, who is expected to do better
than $45,000 for his five-day stand
in Boston's Metropolitan Theater,
will o in his first New York
spot, Vie en Rose, Christmas
Day. Monte Proser, La Vie's op,
will pay him $7,500, which is the
top money the room has spent
since it started business,

Last week, it was estimated
here that La Rosa would make
more than $50,000 between now
and Christmas, The figure has
been sharply upped to $132,000

CALUMET CITY

AGV A Asks

Il. Goy. for
Police Aid

NEW YORK, Nov. 7.—The situ-
ation in Calumet City, a suburb
of Chicago, has become so bad,
according to the American Guild
of Variety Artists, that it has
called on Governor Stratton of
Illinois to protect its representa-
tive, Ernie Fast, because the local
police have refused, the union
claimed.

The wire was sent late Friday
(6) evening to Governor Stratton
by Jackie Bright, AGVA presi-
dent, It read, “In a previous tele-
gram, AGVA requested you to
use your office to provide police
protection to our members and
working representatives,. We
again request such protection for
our representative, Ernie Fast
Regular police protection from
the Chicago Police Department
was deni We fear harm may
be done to Fast. We request your
intervention and reply as to what
protection we may anticipate for
our employee.,” It was signed,
“Jackie Bright, President, AGVA,
1697 Broadway." :

The situation stems from the
refusal of Calumet City club ops
to sign an agreement with AGVA
and pay $2.50 for every performer
to the union's welfare fund. Mil-
ton T. Raynor, attorney for the

ops, had charged the $2.50 de-
mand was “blackmail.”

Extra Added

SPRINGFIELD, MASS.,
TO GET VAUDE ...

Samuel Wasserman, Wwho
leased the 1,800-seat Court Square
Theater, Springfield, Mass., for
five years from Gilmore Associ-
ates, Inc., has resumed a Friday-
thru-Sunday vaude-film policy.
The theater also plans to bring in
occasional legitimate stage at-
tractions.

JAMES McCARTHY
FETED IN CONN. ...
Connecticut showbiz and State
and civie officials attended a tes-
timonial dinner for James F. Mc-
Carthy, newly named Connecti-
cut district manager of Stanley-
Warner Theaters, at the Hotel
Bond's grand baliroom Thursday

night (29).

Statler Afoul
0f Coast Guild

HOLLYWOOD, Nov. T—Unless
the Ho'el Statler here signs the
American Guild of Variety Artists
minimum basis agreement by
Monday (9), the hotel faces a firm
ban of all talent. Such was the
edict handed down this week by
AGVA in a stalement notifying
all agencies and agents of the
deadline date imposed when the
union issued the hotel a 10-day
notice (The Billboard, November

7).

The Statler contends that ne-
gotiations are continuing in New
York between AGVA reps thera
and hotel executives, and that a
decision in the matter will be
handed down from New York.

Unless the Statler signs

(Conilinued on page 52)
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MANNERS PLAYS TO
CAPACITY 57 WES ...

Mickey Manners, who holds a
57-week record at the 375-capac-
ity Parisian Room, re-opened
here Monday (2). Steve Dipsner,
owner, gave two weeks with op-
tions to Manners. Other acts on
the bill are Evelyn Wilson., come-
dienne; Elaine Alexander, novelty
dancer, and Steve Martin, roman-
tic baritone.

FEINBERG TO BOOK
R. I. BALLROOM ...

Abe I. Feinberg will book the
new policy at the Rhodes on
the Patucksette River Rallroom,
Providence, The spot had been
operating on a local band basis.
The new plan is to use name
bands, name attractions and book
the spot for conventions and in-
dustrial shows.

AGVA TO ARRANGE
HOSPITAL SHOWS . ..

The American Guild of Variety
Artists will do Army and Navy
hospital shows via an armed serv-
ices tie-up. The services will fly
acls no more than four hours fly-
ing time out of New York, and
shows will be done only in wards.
The first shows are scheduled for
garound Christmas, The reason
why AGVA. will do the shows —
it seeks acts willing to go on — is
that there are no United Service
Organization appropriations for
such activities.

HARRIS AND KENT
FORM AGENCY ...

Sid Harris and Bill Kent have
become partners in their own tal-
ent agency operating out of Mi-
ami Beach. Harris was for many
yvears with The Billboard then
became an agent with the Chi-
cago office of Williamm Morris.

the Eubsequenllr;.lg he joined the Mu-
o

ntinued on page 52)

for the same period, which is
some kind of a record, particue
larly for a kid who was Feﬁins
“$300 a week or scale, whichever
is higher,” from Arthur Godfrey a
few weeks ago. His Godfrey
dough at scale was $£900.

La Rosa jobs and prices are:
the Boston Met $12,000 (esti-
mated), Muncie, Ind., con
$5,000; Milwaukee, concert, $8,0
guarantee; Chicago Theater, esti-
mated at $25000 (two weeks);
three Ed Sullivan shots, $9,000;
taping radio shows, $3,000; Lake
Club, E}tlringﬁeld. Il., (first night
club date), $8,000 for four days;
Pittsburgh Twin Coaches, $15,000;
concert at Youngstown, O., $5,000,
and La Vie en Rose, $7,500.

La Rosa has already been set
for a return date in Pittsburgh,
tinis iﬁime the Vogue Terrace, next

Pril.

Haymes' Battle
With Altman Is

MCA Problem

NEW YORK, Nov. T.—A guar-
antee of performance in buyin
an attraction was the latest twis
in a booking problem to face the
Music Corporation of America in
its representation of Dick Haymes,

The problem came up when
Harry Altman, co-owner of
the Town Casino, who bought
Haymes for the week of Novem-
ber 9 for $7,500, demanded assur-
ances from MCA that' (1) the
singer show up, and (2) if the
Bureau of Internal Revenue at-
tached any of the singer’s salary,
that he finish out the week an
not walk out as he did recently
at the Latin Casino, Philadelphia,

MCA, posed with a problem it
had seldom faced befnrel, -
tated. When Haymes. didn't show
up at all at the Carousel, Pitts-
burgh, Monday (2), after the club
had advertised him, MCA was in
a difficult spot. Altman contin-
ued to press the agency for a
reply. But now with the Pitts-
burgh *“no-show” on the reco
he demanded that if MCA coul
not guarantee Haymes' appear-
ance, the club be permitted to
cancel despite the pay-or-play
contract.

The American Guild of Variety
Artists was called in, Until the
case of Haymes versus the Ca-
rousel was brought to it, it
couldn’t take any action, a
spokesman said, .

Jackie Bright, AGVA president,
gaid, “At a time when we are
doing everything in our power to
co-operate with cafe owners, to
keep them open, the Haymes
case puts us in a bad light. We
look with disfavor on a member
of AGVA who would treat con-
tracts as he is reported to have
done. It is bad business. It re-
flects on his business judgment
as well as on the union, which
stands ready to protect its mem-
bers. But when one of our mem-
bers asks for our help, we demand
he come in with clean hands."

MCA made many unfruitful at-
tempts to reach Haymes. The
agency spokesman said efforts
were made to talk to the singer
at the Park East Hospital, but the
hospital had no record of his ad-
mission as a patient., Finally, it
notified Altman it would accept
the cancellation of Haymes. The
club put in a local singer.

“Bick and Tired”

Informants quoted MCA as be-
ing “sick and tired of Haymes—
he's an aggravation and a head-
ache,” Union spokesman said of
Haymes, "“We were told he
checked into the hospital for a
fast five minutes so he could
plead illness as a cover-up for not
playing the Pittsburgh date.”

“We have examined Haymes'
record here. Equity put him out
because in his application to that
union he claimed the U, S. as his
birthplace. Our records show his
country of birth was Argentina,”
said an AGVA official,

Haymes is still booked into the
Latin Quarter, Boston, and has a
date in Palm Springs, Calif. MCA,
when asked if Haymes would ful-
fill those contracts, replied, "Your

guess is as good as mine.”
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$150,000,000 Suit Asks

Broadcaster-BMI Divorce

@ Continued from page 1

Charges Name 1
2 Disk Firms,
Webs, NARTB

composers and authors acting
thru a committee known as the
“Songwriters of America.” It is
noted that many of the complain-
ants are high in the councils of
the American Society of Compos-
ers, Authors and Publishers, as
well as the Songwriters' Protec-
tive Association. (See attached
story giving complete list of com-
ants and defendants.) The
itter two organizations are not
directly involved in the action.

The cleffer campaign began
quietly just over a year ago,
when a group of writers began
soliciting their confreres for sup-
port, both moral and financial, A
substantial segment of the near
$500,000 estimated to be required
to see the fight thru has already
been collected by the committee.
Many cleffers have donated 5 per
cent of their performance income
to SOA, with others contributing
as much as 8 and 9 per cent. The

WSM Invifes
900 DJ's to
‘Opry’ Anniv.

NASHVILLE, Nov. 7. — Radio
station WSM here has sent out
over 900 formal invitations to
country and folk music deejays
from coast to coast to attend the
28th anniversary of the station's
“Grand Ole Opry” show on No-
vember 20 and 21. They are in-
vited to attend a special reception
given by the station, as well as
the anniversary performance. The
headquarters for the celebration
will be the Andrew Jackson Hotel
here, On Friday (20), there will
be a formal meeting, which will
include speeches by prominent
men in the music industry, plus
discussion panels with industry
Jeaders and with disk jockeys.

Among those who are expected
to appear at the various meetings
are Ralph Peer and Bob Gilmore,
Peer International; Carl Haverlin,
Bob Burton, Russ Sanjek and Ken
Sparnon, Broadcast Musie, Inc.:
Bob McCluskey and Steve Sholes,
RCA Victor; Jim Conkling and
Don Law, Columbia; Paul Cohen,
Decca; Dee Kilpatrick, Mercury;
Ken Nelson, Capitol; publishers
Julian Aberbach, Hill and Range;
Fred Rose and Murray Nash,
Acuff - Rose, and pubber Nat
Tannon.

Cautious TV

On Terms of
ASCAP Offer

NEW YOREK, Nov, 7.—The all-
industry local TV music license
committee has cautioned TV sta-
tions against acting precipitously
in connection with the offer by
the American Society of Compos-
ers, Authors and Publishers to
renew blanket licenses on the
terms and conditions which pres-
ently prevail. In a memorandum
to stations, Dwight W, Martin,
committee chairman, states in
part as follows:

“We have been informed that
within the last few days, ASCAP
has sent a letter to all television
stations. ... The renewal period is

for four years commencing Janu-
ary 1, 1954. In the renewal agree-
(Continued on page 78)

action is not expected {o come to

frial for about a year, with

lengthy court sessions a certainty.
Atiorney Schulman

The writer complaint is brought
under provisions of the Clayton
and Sherman Anti-Trust Acts.
Representing the group is John
Schulman, a partner in the legal
firm of Hays, St. John, Abramson
& Schulman. A jury trial is
sought.

The brief prepared by Schul-
man charges that the defendants
formed BMI as a creature of the
broadcasters '"to establish, en-
large and maintain a music pool

(Continued on page 45)

Principals in
Cleffers” Suit

NEW YOREK, Nov. 7.—The list
of 44 defendants named in the
songwriters' suit (see separate
story) include the following cor-
porations and individuals:

Broadcast Music, Inc, Radio
Corporation of America, National
Broadcasting Company, Inc.,, Co-
lumbia Broadcas System, Ine.,
Ceolumbia Records, Ine., Columbia
Music Publishing Company, Mas-
ter Records, Inc, Okeh Music
Publishing Company, American
Broadcasting-Theaters, Inc., Gen-
eral Teleradio, Ine., Mutual
Broadcasting System, Inc., Storer
Hrnadcash:ll_:g ompany, National

{Continued on page 78)

Public Hassle

Follows Years
0f Friction

NEW YORK, Nov. 7.—Today's
filing of the songwriters’ com-
ﬂaint_agginst Broadcast Musie,

c., highlights the fact that never
before has the radio-TV-music
picture been so fraught with un-
certainty. Antagonism between
the conflicting parties has sim-

" |mered for years, but has never

erupted. It is now erupting on
several fronts. The original BMI
blueprint was first drawn up in
1839, and the organization went
into operation shortly thereafter.
Today’s event comes after a slow
boil of some 14 years,

The same battle and wvirtually
the same charges seem scheduled
to be aired publicly on another
level, namely, the rate conflict
between the telecasters and the
American Society of Compaosers,
Authors and Publishers. This con-
flict is on the threshold of the
courts, and there appears little
likelihood that it can be side-
tracked. ,

When this case is aired, it is a
foregone conclusion that many of
the same charges will be made
that are contained in the song-

writer suit versus BMI: for it has
{(Continued on page 78)

Columbia

Kicks Off

Promotional Drive

NEW YORK, Nov. 7.—Colum-
bia Records has set an all-out
push this month on promptional
material for its Christmas mer-
chandise, EP and LP records and
the entire phono line. This week
the diskery started to ship three
new catalogs to distributors in
order to have them in stores
within the next two weeks, The
new catalogs are a complete chil-
dren’s catalog, an LP catalog,
and an extended-play and 45
r.p.m. catalog. These will be
made available at no charge for
give-aways and mailing pieces.

The firm has also made up win-
dow displays and counter ma-
terial for dealers, including a
massive 36"x36" blow-up of the
cover of the new Arthur Godfre
set, “Christmas with Arthur God-
frey.” Display features the comic
as Santa Claus and pictures the
others members of his cast, in-
cluding Julius La Rosa. On the
same Christmas kick the firm
has prepared a special Liberace
counter display which will hold
copies of the TV star's latest wax-
ing, “Christmas Medley” and “Ave
Maria.”  Four-color streamers
plugging Gayla Peevey's holida
disk and the Frankie Laine an
Jo BStafford album are also on
their way to dealers.

Columbia has not neglected the
active hi-fi field in its promo-
tional efforts, having made up
three-color hangers and leaflets
which stress the hi-fidelity as-
pects of Columbia records. The
hi-fi leaflet lists disks in all

'Get Out First’
Is RCA Theme

NEW YORK, Nov. 7. — The
artist and repertoire planning at
RCA Victor continues to call for
getting out with new tunes be-
fore any other label. The diskery's
pop a.&r. chief, Joe Carlton, this
week pointed out that Victor will
cover on a limited number of
tunes released on other labels.

Victor is making heavy promo-
(Continued on page 45)

fields, including light classical,
opera, shows, drama, ballet, or-
chestral, ete. A number of Co-
lumbia phonos are advertised in
the leaflet. The diskery has also
printed its first complete phono-
graph catalog, which features the
Columbia 360 and the firm's five

other models.

SQ. DANCING
TO W. INDIES

HOLLYWOOD, Nov. T.—
Bob Osgood, Capitol Records
ace square dance caller, will
shortly be breathing the life
and fire of his square dance
message across the ends of
the earth.

Osgood leaves November 19
for a two-week tutoring ses-
sion in Aruba, Dutch West
Indies, in an endeavor to
teach the colony there the art
of square dance calling. Na-
tives have been doing the
mambo and samba to coun
squares, a situation whi
will be rectified upon Os-
good's arrival

Early Ruling
On McGuire Act

WASHINGTON, Nov. 7.—In an
issue of wide interest to the music
industry, the Supreme Court will
decide shortly w?! sther it will re-
consider its recent refusal to rule
on the constitutionality of the Mec-
Guire Act, a federal statute along
lines of State fair trade laws. Al-
tho the court last month decided
against a hearing on the issue, a
new appeal on fresh grounds was
made this week.

Latest attempt to overturn the
MceGuire Act came in a petition
by Schwegmann Bros,, a New Or-
leans supermarket, for reconsid-
eration of the high court's refusal
last month to rule on its appeal
of a lower court setback. Schweg-
mann Bros.! new petition is on
grounds that retailers deserve an
authoritative ruling on the fair
trade issue. Asserting that no
consistency is shown in rulings
handed down by the lower courts,
the petition cites about 50 court
decisions on the issue, some up-
holding and some repudiating the
fair traders. The recent trend,
says the petition, has been against
fair trade price fixing. Schweg-
mann Bros. predicts considerable
confusion on the part of retailers
in interpreting the attitude of the
courts toward their efforts to un-
dersell fair trade prices, unless
the issue is settled by the nation’s
highest judicial authority. The
fair trade issue has an important
bearing on sellers of phono disks,
radios, TV sets and phonographs.

Schwegmann Bros, in asking
the high court to rule on the Mec-
{Continued on page 45)

Agreement Certain on

Hi-Fi Phono

WASHINGTON, Nov. 7—The
Radio-Electronie-Television
Manufacturers Association’s board
of directors is wvirtually sure to
reach agreement on high fidelity
standards for the phono-radio
industry at the board’s mid-fall
meeting in Chicago November 19.
The new standards will be recom-
mended in turn to the December
7 hearing of the Federal Trade
Commission on a code of fair
trade practices for the TV-radio-
phono sets industry.

Agreement on minimum stand-
ards for high fidelity sets is ex-
pected to be reached without
serious ‘difficulty at sessions of
RETMA's special committees
which will meet for two days
preliminary to the board's session.
Objections raised by several small
manufacturers of custom-made
sets apparently have been re-
moved, and there appears to be
general satisfaction within the
industry on minimum standards
which are feasible and which, in
the judgment of RETMA officials,
would assure publie protection
from "“souped-up” sets and other
phony gimmicls.

If the board comes up with its
proposed minimum hi-fi stand-
ards as is expected, the FTC's up-
coming hearing on a trade prac-
tices code is likely to be the
final one, since the hi-fi issue has
been the sole remaining contro-
versial matter left over from the
Commission's last previous hear-
ing on the subject last summer.
One FTC official said that, if no
controversy develops at the De-
cember 7 meeting, it would be
imssihle for the ency to issue
inal standards by Christmas. The

—ieaon ol anradiahictory com

Standards

Commission is anxious to promul-
gate final standards as soon as
Eﬂssihle. The trade practices code

as been hanging fire more than
two years,

Capitol Maps
Early 1954
Sales Plans

HOLLYWOOD, Nov. T.—Capi-
tol Records execs are currently
finalizing sales plans for the first
quarter of 1954 in conferences be-
tween Lloyd Dunn, vice-president
in charge of advertising and pro-
motion; William Fowler, Eastern
office v.-p., and national sales
manager Hal Cook.

Cook and Fowler have been en-
gaged in a series of meetings here
this week with Dunn, setiing
plans which will be presented to
the firm's district managers at a
general meeting early in De-
cember. ‘

Results of the winter meet will
subsequently be handed down to
Cap branch managers on Janu-

Cook and Fowler are expected
to remain here thru November 10
and then return to New York.

August Phono
Tax in Gain

WASHINGTON, Nov. 8.—Col-
lections from the federal tax on
phonograph records continued an
upward swing in August, but
revenue from other amusement
taxes showed mixed trends, ac-
cording to latest Internal Reve-
nue service figures released to-
day (9). The tax on phono disks
yvielded $510,000 in revenue in Au-
gust, compared to $457,000 the

vious August. The yield from

is tax since the start of the fiscal
year, July 1, has reached $1,054,-
000, a 36 per cent gain over the
same period the previous year.

The federal tax on musical in-
struments yielded $746,000 in Au-
gust, compared to $797,000 the
previous August. Total collections
since the start of the fiscal year
are running nearly 21 per cent
behind the corresponding period
of last year. The federal tax on
phonographs, TV sets, radio sets
and components yielded $9,535,-
000 in August, a gain of nearly a
million and a half dollars over
the previous August. Collections
from this tax so far this fiscal year
are running 15 per cent ahead of
the same period last year.

Fischer Finds
Jobbing Tough

CHICAGO, Nov. 7. — Irving
Harris, manager of Carl Fischer,
Ine., today issued a statement
concerning rumors that the firm
was gonig out of the sheet music
jobbing business.

“There is a possibility that Carl
Fischer will go out of the jobbing
business and stick strictly to the

(Continued on page 43)

NEW YORK, Nov. 7. — The
Ralph Flanagan and Buddy Mor-
row bands are being combined for
a special dance and concert ap-
pearance at the Michigan State
Fair Coliseum, Detroit, on Decem-
ber 19, in an unusual booking
which pairs the two bands man-
aged by Herb Hendler. Rather
than play- the date as an ad-lib
“battle of bands" concert-dance,
several special arrangements have
been written for the combined
orks totaling 33 musicians and
singers. In addition, RCA Victor,
for which the two bands record, is
issuing a special 12-inch LP disk
coupling Flanagan's current
"“Meadowbroolk and Palladium™
and Morrow's current “Big Beat”
albums.

Tentative plans, based on the
gross racked up at the date, call
for combining the two orks for a
two or three-month concert-dance
tour. The plan includes working
the combined bands during the
week and splitting the units for
separate week-end dates.

The Hendler-Flanagan-Morrow
thinking runs along these lines:
The coupling of two attractions

proved successiul in the movie

FLANAGAN, MORROW TO
COMBINE FOR DANCES

and disk industries. The two
bands have a basic appeal to the
same type of audience and should
not therefore conflict. The bands
will alternate dance sets and then
do a half-hour concert together.
The two bands' close business al-
liance also extends into the field
of musical thinking, which should
eliminate any possible talent con-

flict.
RCA Tie-in

The house, which holds about
10,000 people, has been scaled at a
(Continued on page 45)

Gregory Will Not
Enter Pop Field

NEW YORK, Nov. 7. — Max
Dreyfus, Chappell Music topper,
in a clarifying statement with re-
gard to Gregory Music, a firm set
up by Hugo Winterhalter with
Chappell, said Gregory Musie
will not enter the pop field.

It has been formed to handle
Winterhalter’s arranging book
standard material and origi
mhterial, including compositions
of his own.
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Music

Merchants Handles 400 -

Outlets, Still Has Profit Trouble

By JOE MARTIN

NEW YORK, Nov. 7.— Music
Merchants, Inc., the rack jobbing
disk firm headed by Elliot Wexler
and Herb Siegal, now has opened
over 400 outlets in the Maryland,
Pennsylvania, New York and
New Jersey areas, but according
to the firm's toppers, the opera-
tion is not yet profitable. In busi-
ness just over a year, the rack
jobbing firm which created quite
a stir in disk circles is now oper-
ating in such chain or syndicate
stores as Woolworth, Food Fair,
Best Markets, Penn Fruit and
many independents. Music Mer-
chants is also now testing such
outfits as Liggett-Rexall, - Sun
Ray, Acme, Safeway, Giant Mar-
kets, Read Drug, Silko and King
Markets.

The firm's basic procedure re-
mains the same; they set up self-
service record racks in syndicate
*and chain stores, service the racks
with current pops, kidisks and
some package merchandise, but
do not own the stock carried by
the stores. Each store is billed for
the merchandise it has on hand,
tho Music Merchants guarantees
all sales. The jobbing operation is
not the only one of its kind in_the
country, nor is it the oldest opera-
tion of its kind. Tradesters, how-
ever, see it as the most extensive
rack jobbing business extant and
one which seems to be the most
progressive and aggressive.

: Basic Problem

The basic problem confronting
such an operation iz the inability
to get sufficient discounts from
the.disk wholesalers or manufac-
turers. " Amorig the-top' labels, a
discount of 40 and 8 per cent is
the top figure now being made
kvailable to Music Merchants.
This actually amounts to only a
little over 3 per cent more than
retail dealers get for the same
merchandise. In one instance,
Music Merchants is operating
with only 40 and 5. Several labels
have yet to make any deal either

Tax, Price Cuf
Italy Disk Buys

® Continued from page 1

Italian spends only about 11 cents
annually for records.

De Luigi's reasons for poor rec-
ord sales in Italy—one of the
most music-conscious countries of
the world—include the following:

1. High cost of platters. A T8
r.p.m. disk costs over $1 and an
LP is tagged at about $6.50, much
too high for the pocket of the av-
erage, poorly-paid Italian.

2. Taxes. In Italy, unfortun-
ately, records are considered to
be luxuries and as such they are
subject to a 5 per cent luxury tax.
Disk manufacturers and distribu-
tors are now asking Congress to
lower the tax to 2 per cent.

3. High cost of record players.
A decent three-speed phonograph
;uﬁtéa}r costs * the neighborhood of

4. Lack of publicity and promo-

tion. Strictly speaking, this is no
longer so. During the past year
record publicity, promotion and
advertising have made tremen-
dous sirides, and today virtually
all the leading newspapers and
magazines devote considerable
space to record columns and
reviews,

{-Nighter Click
Via New Twist

@ Continued from page 2 -

being held in the suburbs. Each
performance is sponsored by a
different agency or charity.

Local deejays Bill O’Connor,
Jay Trompeter, Jim Lounsberry,
Linn Burton and Fred Reynolds
have been lined up to emsee the
affairs. Among the cities in the
local tour are Elgin, Arlington
Heights, Waukegan, Berwyn, Wil-
metite and Harvey. Sponsors in-
clude chambers of commerce
family service associations and
child guidance centers. At the
Chicago show, tickets are scaled
from $2.50 to $5. Prices at the
shows vary as to location and
EpOnsor. i

thru the factory or via the local
distributors.

That the rack jobber can be a
major sales outlet for a label is
best evidenced by Music Mer-
chants sale of some 20,000 copies
of Eddie Fisher's “I'm Walking Be-
hind You.” The disk sold nation-
ally about 1,000,000 copies—Music
Merchants accounting for more
than 2 per cent of the national
sale since sales to operators are
included in the 1,000,000 total.
The same firm has sold about
17,000 copies of “You, You, You"
by the Ames Brothers —a disk
which is only now close to the
1,000,000-mark in domestic sales.

150G Nut

It is generally agreed that a
rack jobbing operation aimed at a
gross annual business of $1,000, -
000 requires a minimum capitali-
zation of $150,000, and even then
the operation cannot be expected
to become profitable for at least a
full year. There are, however,
smaller operations of this type in
other areas—some of these are re-
ported to be in sound economic
condition. In almost every in-
stance the jobbers concentrate on
reaching the impulse buyer by

setting up racks in such retail out-
lets as chains, food markets, drug-
stores, etc. No attempts are being
made to open department stores,
appliance stores or outlets which
ican be considered "natural” disk
outlets.

In addition to the problem of
insufficient margin, the rack job-
bers are faced with heavy pilfer-
age and breakage and the con-
stant pressure of the chain mer-
chandise managers to keep the
volume up. It is pointed out that
an end counter in a large super-
market in the Penn Fruit or Food
Fair chain is expected to do $800
to $900 a weck. It is these same
end counter locations for which
the record racks are competing.

Major Firms
_ Most major disk firms are eye-
ing the Music Merchants opera-
tion very carefully but moving
into the picture at the proverbial
snall's pace. Diskery execs give
varying reasons for their reluc-
tance to go along with the rack
jobbers, tho most execs agree that
the operations like Music Mer-
chants are here to stay. It has
even been suggested that the rack

(Coniinued on page 45)

KEEP PHONOS MOVING

NEW YORK, Nov. 7.—The rec-
ord dealer now moving into the
phonograph field and the dealer
expanding his phono line to han-
dle the new, higher-priced, high-
quality record players are both
faced with the problems of train-
ing sales h&lp to move phono
equipment or of making the sales
help push players. A partial an-
swer to these problems is sup-
plied by a major chain store op-
eration which recently published
a new phono price list for its
personnel,

The new list supersedes one
turned out five weeks earlier and
also increases the total commis-
sions being paid to salesmen for
selling phonographs. The chain
is now handling about 70 differ-
ent phono models under more
than a dozen brand names. In
most instances the chain sells its
branded merchandise at prices
below the manufacturer suggest
list prices. Exceptions are the
hi-fi units now being produced
in a_%100 to $150 price range.
These are promoted in display
and in store adwvertising at list
price, tho sales personnel are per-
mitted to offer discounts to cus-
tomers.

Cut Discouragers

| To keep the discount practices
at a minimum on hi-fi units, the
chain buying office has set spe-
cial salesmen’s commissions and
“P.M. extras" to discourage the
offering of discounts. Cutting list
prices on these items is reserved
for “last resort” methods of clos-
ing a sale.

Basic commission on a Colum-
bia “360" hi-fi unit in mahogany
cabinet is $4.20 per unit. The
“P.M." is an additional $1.80.
When being sold at a discount the
salesman does not qualify for any
basic commission, he gets only
the “P.M.” money. Sales at a 10
per cent discount pay $4, at dis-
counts from 10 to 15 per cent the
-salesman gets $3, at discounts
from 15 to 20 per cent the sales-
man gets only $2 and on dis-
counts of 20 per cent to 25 per
cent the salesman gets no com-
mission, _

On regular phono sales these
are some typical medels carried,

Webster-Chi.
Sales 67%
Ahead of ‘52

NEW YORK, Nov. T7.—At the
end of the first nine months of
this year sales for Webster-Chi-
cago, phono and tape recorder
manufacturer, have already ex-
ceeded total sales for all of 1852,
Last year was the biggest year in
the company’s history. Sales at
the nine-month mark this year

(Continued on page 45)

the basic commission and the
“P.M." money:

| Model List Comm. P.M.
RCA 2J51 $4085 $ 40 $ .60
Columbia 204 7995 2.40 60
V-M 986 B6.50 1.05 1.45
V-M 990 69.95 80 60
Webcor 124 89.50 1.05 20
Webcor 1024 89,50 1.13 a7
Symphonic 759 79.95 1.00 25

The seemingly unusual wvari-
ance between commissions and
“PM.” money paid on similar
phonos in the same price cate-
gory is based upon the price at
which the chain sells the phono-
graph and not the list price,

Chain Boosts Staff!:
Cut to Hike Sales

CHESTERFIELDS,
RCA DISK THEM

NEW YOREK, Nov. 7.—In
a8 major promotional tie-in
with the Chesterfield cigar-
ette Christmas package usage
of a “kissing bridge,” RCA
Victor has recorded a tune
called “Kissing Bridge" sung
by the Fontane Sisters. The
diskery and cigarette firm
will co-operate in a series of
exploitation moves. The key
promotional device will re-
volve around the use of an-
other Viector artist on the
disk. The other artist comes
in for just a few bars and is
not identified on either the
label or by the gal trio. The
tune is published by Roncom
Music.

Special RIAA
Session Talks
AFM Contract

NEW YOREK, Nov. T. — The
board of directors of the Record
Industry Association of America,
Inc., met here Thursdai (3) in a
special session at which the up-
coming negotiations with the
American Federation of Musicians
r a new contract was the main
topic. The meeting was not the
RIAA board's - regular. monthly
seszgion, tho all disk firms on the
board were represented by to
executive brass or legal counsel.

General tenor of the meeting
was described as a willingness to
settle with James C. Petrillo's
AFM on a new five-year pact
which would be almost exactly as
the current contract which expires
on December 31. Altho unofficial
disk industry committees have
met in the past to duscuss possi-
ble demands to be placed before
Petrillo, it is now conzidered most
likely that the record manufac-
turers would agree to an exten-
sion of the present contract with-
out any major changes in such
important matters as contribu-
tions to the Music Performance
Trust Fund, recording scales and

{Continued on page 51)

licensing agency, Bureau Interna-
tional 1I'Edition Mecanique, and
Columbia Records will reach an
agreement on a new contract in
another month, Negotiations be-
tween the diskery and BIEM kave
been moving along rather har-
moniously for the past few weeks,
and, according to Columbia's le-
gal reps, there are only two major
points of disapreement that now
need to be ironed out.

According to a letter sent this
week by Sidney Kaye, of Rosen-
man, Goldmark, Colin & Kaye,
for the diskery, to Harry Fox,
now representing BIEM here, the
main points of disapreement con-
cern rental fees and the shipping
of masters containing BIEM li-
censed works to foreign countries

abroad. The diskery wants a pro-
vision in the contract against “un-
conscionable” rentals for parts.
The licensing agency desires a
provision calling for its consent
before Columbia could ship any
masters overseas; the diskery
wants it on the basis of 60 or 90-
day notice with no consent neces-
L sary from BIEM, as was the case
in the previous contract.

Norman Adler, of Columbia’s
legal staff, pointed out that as of
now both parties are in general
agreement on royalty rates, and
on royalty payrments for pre-
treaty. compositions — those
penned after the U. S. copyright
act but before wvarious interna-
tional treaties were effected.

There has been no contract be-
tween BIEM and the major disk-
eries since July, 1951. In this pe-
riod of time, since the 1951 con-
tract ran out, there have been
few works controlled by BIEM
that have been recorded and re-
leased by the major companies.
This has resulted in a loss of roy-
alties from the American market
for a number of French publish-

Columbia, BIEM Near
To Pact Agreement

NEW YORK, Nov. T—There is |ing firms affilialed with BIEM.
a good possibility that the French | This lack of American disk ac-

tivity has caused much concern
on the part of French publishers
and is considered one of the rea-

'sons for turning over American

to be manufactured and pressed |-

representation of BIEM affairs
here to the Harry Fox office.

BIEM represents many stand-
ard French and European pub-
lishers, including Durand & Sale-
bert, which publishes many
works by classical composers
like Stravinsky, Debussy, Honne-
ger, ete.

Capitol Veepee,
Europe Reps -
Hold Confabs

ROME, Nov. 7.—Alan Living-
ston, wvice-president in charge of
artists and repertoire for Capitol

| Records, visited here last week

to spend three days conferring
with important Italian music and
recording executives. Since leav-
ing his Hollywood office early
last month, Livingston has dis-
cussed business with representa-
tives in London, Paris, Frankfurt
and Zurich, )

While in Rome Livingston had
a long meeting with Maestro Ric-
cardo Vitale, director of artists
and programs for the Rome Op-
era Theater, relative to a series of
gpecial recordings for Capitol by
the Rome Opera Theater Orches-
tra. The recordings, according
to tentative plans, will be made
late this winter,

' Shop Survey

With The Billboard's corres-
pondent acting as interpretor, the
Capitol veepee also surveved a
number of leading Rome record
shops, which disclosed that:

1. Motion pictures play an im-
portant role in popularizing vari-
ous musical themes and songs,
and sales zoom as soon as films
featuring the music make the
rounds. )

2. Capitol disks, published in
Italy by Cetra, are one of the
biggest sellers among American
records here.

3. Most popular American
songs in Italy today from a sales
point of view-are “Kiss Me" and
“Sugar Bush.” -

4. Most requested vocalists are
Doris Day, Johnnie Ray, and the
two Frankies, Laine and Sinatra,

5. Top jazz favorites are at
present , Nat (King) Cole, Stan
Kenton and R:g Anthony.

Livingston left last Sunday (1)
for several days in Madrid. ,
that he goes to Paris to meet with
Capitol's European representa-
tive, Robert Weiss; Edgardo Trin-
elli, director of Cetra in Italy, and
other officials of Capitol's Euro-
pean associates. He is expected
to be back at his desk in Holly-
wood by the middle of this
month.

Victor Talks
‘Caine’ Track

NEW YORK, Nov. 7. — RCA
Victor is currently in negotiation
with Hollywood composer-
conductor Max Steiner and Co-
lumbia -Pictures in a- move f{o
obtain the rights to the sound
track from the forthcoming film
“The Caine Mutiny."” Deal is ex-
pected to be consumated shortly.
The disk package will probably
be issued prior to the national
release of the film early next
year, ; _
 Meanwhile, Victor has cut and
issued an Ames Brothers waxing
of the standard ditty “I Can't Be-
lieve That You're in Love With
Me.” The tune is heavily fea-
tured in the film. .

‘DEAR MR. GODFREY'

Disk Buyers Go on ‘Humility’

NEW YOREK, Nov. 7—Tho the
consumer press has permitted the
Arthur Godfrey-Julius La Rosa
fracas to cool off somewhat, the
record-buying public is just start-
ing to get'into “I'affaire humility.”
Two more records using the TV
battle as their theme will be mar-
keted shortly, while the Ruth
Wallis version, “Dear Mr. God-
frey,” has alreddy shown hit po-
tential tho only out five days.

Due to be released shortly is a

| Capitol disk by Stan Freberg

called “That's Right, Arthur.” In
Chicago, Spin «Hecords 1s cutiing
“That's Humility,” written by
Earl Gaines and Lyle Smith.
Also released recently was “Hu-
mility” on the Front Page label.
The Capitol disk, incidentally,
has been played for Godirey, who
is reported to have given it his
okay.

The Wallis disk on the Monarch
label was issued on Monday (2)
and has already gone to the
50,000 mark, with another 50,000
on back order, Monarch is press-
ing the disk in Philadelphia, New

WWW_americanradiohistesr=aans

Binge; Wallis Version Strong

Jersey and Hollywood pressing
plants and will be ready to turn
out between 25,000 and 28,000 a
day beginning next Monday (9).
Meanwhile, Miss Wallis has come
in for a load of publicity via the
Associated Press, United Press
and many metropolitan news-
paper stories. The AP was taking

pictures of her as late as 2 a.m,,

vesterday (6). . .

Capitol's Freberg disk is set to
roll with another unusual piece.
of material on the back—a take-
off on Ed Sullivan called “The
Mozt of the Town.” The diskery,
however, is waiting for Sullivan's
a;}:;pmval before issuing the disk,
Should Sullivan not agree, then
Capitol will probably back its
“That’s Right, Arthur” with an-
other piece of material by Fre-
berg, who recently hit the disk
jackpot with “St. George and the
Dragonet."

As for La Rosa, his Cadence
disk, “Eh Cumpari,” this week
jumped into the No. 2 position on
the best-selling singles chart in
The Billboard.

lllllllll
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... as Parisian as the Eiffel tower...

as romantic as the Seine by moonlight .. .

“I'M IN
THE MOOD
FOR LOVE”

“MY KINDA
LOVE”

with Alexandre et L’Orchestre Parisien

on Capitol Record No. 2635

MCA Preps
Elgart Push

NEW YORK, Nov. 7. — The
Music Corporation of America this
week signed the new Les Elgart
ork in the booking agency's first
major push in the band busingss
in over a vear and a half. At the
same time, Columbia Records re-
leased a 12-inch LP featuring the
| Elgart ork, which is the labels
first ‘band signing in the same
period of time.

Plans of MCA exec Larry Bar-
net eall for introducing the band
on a network TV show, then
scheduling a limited number of
plush college date bookings.
Meanwhile, the MCA field offices
are being supplied with copies of
the Columbia LP and a special
single deejay copy coupling
“Heart of My Heart" with an
original “Geronimo.” The offices
will concentrate on promoting the
disks with disk jockeys across the
country prior to the head office’s
setting of dates for the Elgart ork.

In addition, Columbia records is
sending the special deejay disk to
some 3,000 radio stations in a tie-
in with the MCA push behind the
ork. The band is managed by Bill
Simon. Charlie Albertine is the
Elgart ork’s arranger. In addition
to signing Elgart, MCA also inked
the trumpet player orkster's
brother, Larry Elgart. The latter
plays lead alto in the band and
will get special billing.

Phono-Gard Mails

Promotional Cards

CHICAGO, Nov. 7.—The Gray-
line Engineering Company has
prepared a series of five post
card mailings to all record retail
outlets as part of the firm's drive
to get their Phono-Gard record
player accepted as the most-used
demonstration equipment in disk
shops. The campaign is tied in
with the efforts of the firm's sales
manager, Jack Meyerson, who
makes his headquarters in New
York.

Cards plug the names of dealers
who are now using the Phono-
Gard demonstrator, and the un-
usual features of the unit—which
does not permit users to handle
the tone arm or needle on the
record player. Meyerson recently
closed deals with several syndi-
cated store chains to install the
units in their disk departments.

RCA Pegs Push on

‘Sound, Christmas’

NEW YORK, Nov. T7.— Latest
wrinkle in the RCA Victor promo-
tional plans for Christmas selling,
“the sound of Christmas is better
this wear” (The Billboard, No-
vember 7), revolves around new-
ly recorded Voices of Walter
Schumann disk called “The Sound
of Christmas.” The tune was
penned by Schumann, with ship-
ments to distributors starting im-
mediztely.

Tho the tune is a Christmas
item, its title similarity with the
Victor promotional theme makes
it a na 1 for use as an added
exploitation item for the firm’s
tie-in with high fidelity record-
ings and egquipment.

Jill Corey Makes
Life Mag Cover

NEW YOREK, Nov. 7. — Jill
Corey, a new lass on the Colum-
bia label, made the cover of Life
this week and also received a
seven-page spread in the maga-
L1Te.

Miss Corey, an 1B-year-older
from a small Pennsylvania min-
ing town, made her record debut
this week when the diskery re-
leased her first cutting, “Robe of
Clﬁvary." backed with “Minneap-
(4] .I'I

Before her disk contract, she
was a singer with a small ork in
Western Pennsylvania, She is
now appearing on the Dave Gar-
roway TV show every Friday
night.

London Promoter
Books U. S. Bands

LONDON, Nov. 7. — London
promoter Bert Wilcox is in Rome
this week arranging Continental
bookings for American and Brit-
ish bands and artists. He already
has set night club singer Thelma
Carpenter with a two-week cab-
aret date in Rome, followed by

.| similar "bookings in Athens and

Madrid.
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Burton Pilots
Andrews Gals

HOLLYWOOD, Nov. 7—Billy
Burton has signed the Andrews
Sisters to a personal management
pact, the trio’s first personal man-
ager other than Lou Levy,
former husband of chirp Maxene
Andrews.

Initial talks with Music Cor-
poration of America concerning a
projected video show have been
entered into, with Burton also set-
ting nitery dates so as not to in-
terfere with their planned TV
preem.

Group emphasized that talk of
a splitting of their act is not true.

Hill & Range Sues

On ‘Consideration’

NEW YORK, Nov, T.—Charg-
ing that the tune “Consider Me"
was an infringement of its copy-
righted tune, “Consideration,”
Hill & Range Songs, Inc., filed
suit in New York Federal Court
against Lloyds Records, Inc., and
Bess Music, Inc., plus a number
of John Doe music companies.

The action charges that the de-
fendants without a proper license
after February 5 recorded “Con-
sider Me"” which was copied {rom
plaintiff's tune and is a version
of “Consideration.”

According to the complaint,
prior to February 5, Thomas A.
Dorsey composed “Considera-
tion,” which was published b
Dorsey and the plaintiff. The
plaintiff itself has not used the
tune for mechanical recording
but has licensed others.

The complaint also charges
that the defendants are also
threatening to publish the version
of the plaintiff's copyvrighted
tune. The action seeks an in-
junction, damages sustained and
an accounting of the profits de-
rived from tﬁe alleged infringe-
ment.

M-G-M Releases

Tunes From ‘Lili’

NEW YOREK, Nov. 7T—M-G-M
Records has re-packaged the
sound-track recording from the
film “Lili,"” featuring Leslie Caron
and Mel Ferrer, into a special kid-
isk. The new release is a 78-r.p.m,
single, coupling “Hi-Lili, Hi-Lo"
with “Lili and the Puppets.”

The newest package is in addi-
tion to a T8-r.p.m. pop single, a
45-r.p.m, single and the 45-r.p.m.
extended play recording contain-
ing additional tunes from the
sound-track.

Stasny Files Suit
On ‘Another You’

NEW YORK, Nov. 7. — The
Stasny Music Corporation filed a
suit in federal court against the
Peer International Corporation;
Southern Music Publishing Com-
pany, Inc., and Broadcast Music,
Ine. The song involved is
“There’ll Never Be Another You."

According to the complaint,
Carol O. Bergner in 1927 wrote
“There'll Never Be Another You"
which he assigned to Adirondack
Songs, Ine. The tune in 1928 was
assipned to Bibo, Bloeden &
Lang, which in turn in 1820 as-
signed it to Bibo-Lang, Inc,, and
then to the plaintiff. The com-
plaint- charges that in 1942 the
defendants infringed on the plain-
tiff’s copyright by publishing and
Tec the same tune with the
same name which was copied
from plaintiff's copyright.

The defendant’s fune was al-
legedly composed by Ray Miller,
Edward Meikel and Orkie L. W.
Ossenbrink. The action seeks an
injunction, damages sustained
and an accounting of profits de-
rived by the defendants from the
alleged infringement.

Columbia Employees
Set Up Credit Union

BRIDGEPORT, Conn., Nov. T.

—A credit union under the super-
vision of the Connecticut Banking
Department has been organized
by the employees of Columbia
Records, Inc., here this week.
Management of Columbia Rec-
ords, Inc., have provided office
space and has inaugurated a pay-
roll deduction plan for the mem-
Tealeod to amplnyecs. of tha oo

oyees e com-
ﬁ in ﬁpdgepnrt and WNew

or

Kiddie Rides
Boost 45 Biz

HOLLYWOOD, Nov. 7T—RCA
Victor will have added countless
thousands of sales of 45 r.p.m.
players in a market totally unfore-
seen heretofore by the company.
Purchases of the 45 r.p.m. unit are
now being made in quantity by
coin operators of kiddie ride
eguipment,

Manufacturers of kiddie Carou-
sels are including the RCA Victor
45 unit in their package, in addi-
tion to individual operators who
have expressed a preference for

the phono over other play-back

devices such as message repeater
units, ete.

Estimates of several thousand
pieces of kiddie ride uipment
that will use the RCA player in-
dicate a substantial source of rev-
enue for the firm. Players are in-
stalled generally at the base of the
kiddie mechanism, timed to ac-
tivate the tone arm when a coin is
ingerted to start the kiddie ride.

M-G-M to Re-Issue

‘Friendshin’ Song

NEW YOREK. Nov. T.—As a di-
rect result of the interest re-
kindled in an Irving Caesar ditty
penned several vears ago and is-
sued in an M-G-M Records album
“Sing a Song of Friendship,"” the
diskery is re-issuing the recording
as a single and planning heavy
promotion. In addition, Caesar's

¥ | publishing firm is also working

on the tune. Interest was created
via a coast-to-coast performance
of the song on four radio net-
works a few weeks ago. The
four-net simultaneous plug was
the kick-off of the United Com-
munity Chest Campaigns.

The tune was performed on the
air by Caesar and a group of
voungsters from a loecal com-
munity center. The song is called
“Let's Make the World of To-
morrow Today."

M-G-M to Handle
DJ Disks Direct

NEW YORK, Nov. T—.M-G-M
Records is changing its method
of servicing disk jockeys effective
with the label’s November 20 re-
lease. From that date on, all dee-
jays’ shows will be serviced di-
rectly from the dizskery's home
office here. Up to now, local dis-
tributors have handled disks for
deejay shows in their territory.

M-G-M's initial deejay list will
contain 1,300 radio stations, addl-
tions to the list will be made
weekly. The new move was de-
cided upon after a poll of radio
and TV stations and disk distrib-
utors. The local distributors will
continue to contact stations in
their areas but will not handle
the actual deejay copies.

M-G-M Air Ships
New Joni Disk

NEW YORK, Nov. 7. — In a
move to cash in on the continued
ﬁpuhrity of Joni James on disks,

-G-M Records is rushing via air
express the thrush’s latest etch-
ing, a Christmas disk coupling

“Christmas and You"” with “Nina-
Hmu

The diskery reports fettin the
largest advance orders for a single

record in the firm's history.

Avis Packages Disks
With Words and Music

NEW YORK, Nov. 7. — Avis
Records, new indie diskery lo-
cated in Venice, Calif., has come
up with a ick to hype record
sales. Disks are packaged in an
envelope which contains the
words and music of the songs on
both sgides of the and
opens up just like a standard
piece of sheet music. Diskery ad-
vertises its records as follows:
“Avis Records: Recordings of Two
hHIit Songs, With Words and

usic.”

HOLLYWOOD, Nov. T.—Larry
Newton, prexy of Derby Records,
has scheduled a series of wax ses-
sions duﬁnéﬂg visit to the Coast,
with West t artist and reper-
toire director Frank DeVol.

Newton disclosed that four sides
will be cut, featuring c Jaye
P. Morgan and maestro Vol
Latter was signed to an exclusive
derby pact some months aﬁ_nl:l. :

Newton also announced the ap-
pointment of Sunland Music Com-
ﬁan;r' as distributor for Derby -

ecords in Southern California.
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Never Be
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backed with

“ANOTHER DAWN,
ANOTHER DAY”

Record No. 2637

=& | Mercury,

............

i

Music as Written

MERCURY'S PAGE
BIRTHDAY PROMOSH . ..
Mercury Records, as part ol the
celebration of Patti Page’s birth-
day, is sending birthday cakes to
deejays in wvarious cities with a
note from Patti asking them to
inin her in the celebration. Along
with the eake, the jockeys are re-
ceiving a “Happy Birthday"” disk
containing a biography of Patti.
Mnng with the package, Patti is
introducing her latest release for
“Changing Partners.”
Sometime during the week Patti
will make a walk-on appearance
on Perry Como's TV show.

PRESBERG JOINS MERC
DISTRIES ON COAST ...

Lee Palmer, sales manager of
Mercury Record Distributors, Hol-
lywood, announced the appoint-
ment of Alan Presberg to helm the
firm's disk jockey promotion in
this area. Presberg joined the
firm Tuesday (3). His addition
will enable Palmer to devote ad-
ditional time to specific sales
functions. Presberg was formerly
associated with the National
Broadcasting Company on the
Coast and prior to that was active
in television in New York,

ATLANTIC “SHORE"
DISK OUT FAST ...

Atlantic Records demonstrated
unusual speed in getting out a
new disk this week when the
rhythm and blues label recorded
alto sax star Budd Johnson doing
an instrumental version of "“Off
Shore.” The session was held
yesterday (6), and the resulis
were mastered and mothered the
same day, with the disk sched-
uled to go on the presses today
(Saturday). First shipments are
set for Monday morning.

ADDITION WRITTEN
TO *“VIOLETTA' ...

Sock business being racked up
by the flick, “Violated,” in Bul-
falo has caused an addition to the
Tony Mottola cutting of “Vie-
letta” on M-G-M. Originally, the
label copy made no mention of
the picture, even tho the “Vio-
letta” theme is from the movie,
because the publisher felt the
movie info would be a handicap
rather than an aid. Now, however,
new label copy will show the
tune is from the picture. Mottola
wrole the entire score for the
movie, and George Paxton Music
publishes the tune.

LEE MAGID SIGNS
CENTRAL TALENT ...

Lee Magid, now handling a.&r.
post for Central Records, a new
r.&b. diskery, pacted his first tal-
ent this week. Artists set include
Emmett Hopson, a blues shouter,
Georgia Lane, a young thrush,
and a new group, the Rag-Muf-
fins. First sides from Central will
be out in two weeks.

DEEJAY ED MEATH
TURNS WARBLER ...

Deejay Ed Meath, of WHTC in
Rochester, N. Y., became a war-
bler for the first time this week
when Rainbow Records recorded
him on two Christmas tunes. Dit-
ties are “Jiminy Christmas" and
“Cosmic Christmas,” and the dee-
jay was backed on the sides by
the Len Hawley Sexiet. Rainbow
will release the disks next week.

MICKEY SCOPP IS
OLMAN AIDE ...

Thru an inadvertent error, the
name of the newly-named admin-
istrative assistant to Abe Olman,
general manager of the The Big
Three publishing proup, was in-
correctly given in a story last
week., The new exec, Mickey
Scopp. assumed his duties with
the pubbery Monday (2).

GALE, DU DROPPERS
PAIRED IN DISK...

In a special recording session
held Thursday night (5) here,
RCA Victor's pop a.&r. chief Joe
Carlton coupled the label's pop
thrush Sunny Gale with the disk-
ery's top rhythm and blues group,
the Du Droppers. This marks the
first time the diskery has at-
tempted such a coupling, tho it
has paired two top pop artists in
disk sessions,

CINCY CAPITOL FOLK
HOST RAY ANTHONY ...
Cincinnati Capitol Records of-
fice tossed a luncheon for Ray An-
thony and his ork lads at Hotel
Gibson there Saturday (31), with
local disk jocks and music folk
turning out for the event. Among
those present, in addition to Ray,
were his brother; Leo Anthony,
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who recently cut “B. 0. Plenty"
on the Epic label under the name
of Lee Roy; Maurice Miller and
Tommy Mercer, Anthony vocal-
15ts; Dick Reynolds, arranger of
“Dragnet”: Rex Dale, WCKY disk
jockey; Gil Sheppard, WCPO jock,
and his wife, Kay: Don Davis,
ELW;; Hng:un Keller, WMOH,

amilton, O.; George and Mary-
lou Case, WSAI; Betty Gaisler,
Clair Vonderhaar and Julie Gilli-
gan, WCPO, and B. A. Bruns and
Kathleen Austing, of The Bill-
board. Local Capitol Records of-
fice was represented by Ed Wag-
ner, Jeanne Lucas, Ann Sohns and
Glenna Kampf.

New York

Decca Records Is re-coupling
Guy Lombardo’s waxing of “Riv-
er Seine,” cut some years ago,
with a new slicing to fill requests
for the disk from square dance
groups. ... The first duet-waxing

by Bing Cresby and son G in
two years is due for release a
couple of weeks. ... Decca has ac-
quired some masters from Jack
Owens, including the theme of the
cleffer’'s TV show, *“Think),.
Murray Wizell and ﬁuhhr Day. 0
Wizell & Day, have formed a BMI
(Continued on page 78)

Burton Opens Own
Edgar Music Pub

NEW YOREK, Nov. T.—Ed Bur-
ton, who managed Hill & Range's
New York office for four vyears,
has left that organization to open
his own publishing firm. Known
as Edgar Music Corporation, the
firm i3 a Broadcast Musie, Inc
affiliate and is located at 1650
Broadway.

Burton, already acquiring ma-
terial and setting records, will
announce detailed plans shortly.

Thene (6 alwaya be

ROSEMARY

CLOONEY

(COLUMBIA}

HUGO WINTERHALTER: witH JuDY VALENTINE
(VICTOR)

ARTHUR GODFREY — JANETTE DAVIS
(COLUMBIA)

JIMMY BOYD
(COLUMBIA)

| :74&1: U alwagysbe a..,

WINTER
WONDERLAND

and...
Thene U always be a demand for

LOUIS ARMSTRONG — GORDON JENKINS
(DECCA)

THE VOICES OF WALTER SCHUMANN
(CAPITOL) :

GUY LOMBARDO —

ANDREWS SISTERS

(DECCA)

PERRY COMO (VICTOR)
SAMMY KAYE (COLUMBIA)
FRED WARING (DECCA)
THE AMES BROTHERS (CORAL)

JOHNNY MERCER (CAPITOL)
THE THREE SUNS (VICTOR])

JOHNNY LONG. (CORAL)
JAN GARBER (CAPITOL)
FRAN McKENNA (CARDINAL)

BREGMAN. VOCCO and CONN, Inc.
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This week the whole country will

be celebrating the birthday of thq

Nation's top populaf

A 7 (URRENT SMASH HIT!

“CHANGING
PARINERS”

COUPLED WITH

“Where Did My Snowman Go”

MERCURY 70260 o 70260X45

singing star

Mr. Dealer
Take Advantage
of this Special

PATTI PAGE

BIRTHDAY

The Tennessee Walle Christmas With Patti Page Falk Somg Favarites Paotti Page .
The Tennapes Wﬂ-h’l * w-:rl.rl-d | Lave You ,I:n.]h_- Bells = Sileni Hn,]hr Uewn In The "l'r-u"-l:"r & 5-|;|n. Anfonio Faie Cn-nl:-.-.m = With My Eves Wide I:':Fl-".
Hu:EEng Bird Hill Christmas Chaoir * The First Mael Leaning On The Did Top Bail Thaot Old Fesling * Whispering
And 50 To Sleep Agoin Christmaos Belly; * White Christmas | Wanna Be A Cowboy's Sweetheari All My Lave * 50 In Love :
Mister And Mitiiisippi * Come What May Santa Clous s Coming To Town Detour * The Prisoner’s Song Dklahoma Bluss
Down The Trall Of Aching Hearh The Christmas Song Who's Gonna Shos My Pretty Litile Fasi Eoyes Remind Mes OF You
These Thinga | Offer You * MG25154 MGI5109 Tumbling Tumble Weeds * MG25101 MG25059 MAIL THI5 GRDEH
| . e = — —
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The Tennessee Wallx Patti Page Folk Song Favorites Christmas With Patti Poge— Christmas With Patti Pega— 1@ !
| Tennessee Woliz Confess Leaning On The Old Top Rail Val. 1 Veol. 2 i‘i
And 5o To Slesp Again With My Eyes Wide Open Tumbling Tumble Weeds Jingle Bells Christmas Song Lo
Come What May Whispering Detour Silent Might The First Noel S
Pown The Trail Of alrhing Hluru All My Love Who's Gonna Shoe My Pretty White Christmos Christmas Choir Eii;'
EP-1-3008 EP-1-3014 Little Feet _ Santa Clous Is Coming To Town Christmas Bells £ Y
; EP-1-3034 EP-1-3037 EP-1-3038 i
5 bt
b bt
g
i ;;,E'
Een P
%’% E
P
B
e s
e i
Ea.- o ; :%d
e e A
B | Miss You So Patti Page Sings This Is My Song Patti Page Sings The Duke Patti Page Sings . ]
e I Miss You 5o | Want To Be A Cowboy's Swestheart Lonely Wine I've Got It Bod And That Ain't Good Tha Hit Songs Of 1934 L
B It's Been So Long Down In The Valley This Is My Song Don't Get Around Much Anymore | Only Have Eyes For You it o
%‘_;} Ding Dong Boogie Prisoner’s Song When You're Smiling Do Mothing Till You Heor From Ma . Stars Fell On Alobama S
et It All Depends On You San Antonle Rosa I'll Hever Be Free I Let A Seng Go Out Of My Heart I'll String Along With You e -
e £P-1-3060 EP-1-3063 EP-1-3080 EP-1-3089 . Everydoy .
B . - EP-1-3093 5
o : e
B 5
F%Es{ r G |
Patti’s Kiddie Record
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" Patti Page Sings . Patti Page Sings Patti Page Sings o %
The Hit Songs Of 1935 The Hit Songs Of 1936 The Hit Sengs OFf 1937 4 "w : Ly -
g Moon Over Miami It's A Sin To Tell A Lie Blue Hawaii S di S e o . ki :
o Red Sails In The Sunset There Is No Greafer Love Remember Me . MP-1 i
gt These Foolish Things Until The Real Thing Comes Along They Can't Take That Away From Me e MP-5 =
Pt East Of The Sun EP-1-3108 Where Or When i 4 Hogiyla i The Wincow Ariln T
o EP-1-3096 EP-1-3112 el | Wanno Be A Cowboy's Sweetheart T