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PRICE 25 CENTS

$250,000 Extravaganzas

o Launch New Video Cycle

Webs Plan Regular
Schedule for Giants

Show’s Cost to Equal Sponsor’s Former
Budget for Year; Dough to Lure Big Stars

NEW YORK. Feh. 8.—Next sea- | working dogpedly at their own
| son is virtually certain to see the | versions of “Operation Spectacu-
lcoming of video extravaganzas, |lar,” while ABC-TV s resdying
aired on a regular basis, each of some blockbusters of its own. The
which alone will cost as much as first two webs are understood to

VICTOR FIRES SALVO

Slashes on LP’s Heighten
General Price Skirmish

By IS HOROWITZ

Test Runs May
' Put Hif Disks
On Newsstands

| ranged the gamut from gquick ac-
NEW YORK. Feb. 6.—The price | c€ptance to unbridled annoyance
battle on the record front, which |8nd pique. (The companion story
might better be described as an |'P the Music department offers a
NEW YOREK. Feb. 6.—Should | extended skirmish than a full- "”f-t.'dc'wn“f store reaction.)
an experiment beginning March i | fledged war, found five manufac- The battle was joined, as ex-
rove successful, the big popular|turers in battle dress this week, pected (The Billboard, February
it records will be made avail- | with others plaving the role of | B, when RCA Victor answered
sble on the nation's newsstands

st the regular 88-cent price, in
the original versions and on the
ariginal record labels.

Behind the move is Popular
Science magarine thru the na-
tional independent news distrib-
uting. company., S-M News, in
which the magazine has an mter-
egl. The March 1est
slaged in a limited number of

will be|

worried spectators. And
| could confidently predict the out-
come among disk producers, let
alone distributors and dealers,
who were dodging the bullets as
best they could this week.
Denlers. right on the firing line,
showed understandable confusion
lag the week progressed. Their
reactions were contradictory and

rlunr-i'hE gilve from Columbia with a

| sudden slash of its classical LP
prices by 30 per cent. Mercury
garlier had followed Columba's
lead in skedding a "One-and-a-
Half” sale, Westminster and
Urania last week came thrd with
their own formulas.

Vietor's deal. which became ef-

(Continued on page 18)

an entire year's programing by
TV's average sponsar of two or
three vears ago. The talent nut of

| $250,000 and up per program is

the
mosi

seen certain to lure before
cameras the biggest and

|he planning many if not all_ of
| their productions for coler airing
as a menns of stimulating the
development of multichrome.

| Perhaps furthest along st the
‘moment is one series which

persistently video-shy luminaries | would air vian ABC-TV. Unlike

of legit and Hollywoeod, such as |

Danny Kave and Betty Hulton.
Both C358-TV and NBC-TV auare

those of the other two webs, this
would be a weekly half-hour pro-
| gram, and would almost eertsiiniy
be the most expensive such pro-

areas, with the RCA Victor re- gram on the air. Its fale resis
cordings, “"Wanted” and “Look|jJ I I f upon negotiations now well .ah:-ng
Outl the Window," v Pearry Comao. between Generial Mills for Wheat-
It is also known that Mercury 0 m e 0 u r 0 u r ow wes, Paramount Pictures Corpora-
Records and at least one other tien and the Ringling Bres and
(Continued on page 18) ® ° . Barnum & Bailey Clreus. The
show, featuring the op ecireus
U n d e rI I ne S vv 'tc h to Sto rl es acts, would alr direct from the
AGVA Welfare | e
NEW YORK. Feb, B.—The fate| The situation underhnes the|in building TV receiver sales to |
M of the Colgate “Comedy Hour"|fect that this is the season that | their present high water mark. ev e e 0
and “Your Show of Shows” will |the TV variety-revue series all | However, in place of the weekly
I S regt mainly on whether o« not|but vanished from the face of 1hr_-|1.';||'|-.-1.~.' show, it now will be the
r thev can .successfully make the |iconoscope. By the end of tll!ar_-!ur-r:u:einlml extravapganza nn'ﬁdlnn . .
-, e Mo dar transition of the |seaszon, wvirtually the enly big-|an irregular ‘basis that may be-|
NEW YORK, Feb. 8.—Since its _mm_,:[mE][I:_t.m.‘ variely or revue |name variety stanza lef* on the|come the bellwether in the com- | Rlngllng POS‘
inception 14 manths &go the |+ -mat to book or story line|webs with a fall run in prospect|ing color TV era—see othe- story
:'""”“‘t'l'-'u]? ULIFJI_-rl 'Jt}x 1'5?'-'1." }I:.hh production. | will be the Ed Sullivan show on|this: issue — serving much the| cipAeOTA Fla. Feb. 8—F
o I 1 1141 Wh 5 ] Ll = - " B e N " g 1 &
;F]"?HT.L?} :i:f.._-,,|tr:.1,~|l;r_.r:l.:- :?;.;:t o 1.91;];1 Both shows have faced 1the LEE? 'y 4 e =, = ‘-.—.II1|:. PUrpost | Beverly Kelloy will| return. to
“tare of locations using AGVA |inevitable and will either make| Vexi week, e e When the abrupt ending of the | Ringling Bros. and Barnum &
;,::J::htﬂt Effif,:'{z:rr,n 'j{..ci-r_.:'m]'nu'r the grade on the basis of becom- | F‘”"'h_ 'h’::'"' ideas for “f'_:'ZT ?"E{{:[I 5|\ weekly wvariégly show era 5| E;lll'l'-,‘-' Circus this season 1o head
5139:532“: ]:n'onnu-rn_-. '.:-.-L,Lulx-;jy of | ing book shows either wholly or 'IE!:I.FF;E';T.T!E':]['I‘E”fjfti:}:;- Iitl:':rn}!l:::-: ?_.l:ﬂ._m'l__‘ll. i chronicled, the name at the head | the radio and television publicity

]J.ﬁd(unl l.,“.l"l.:'L”T”.'d 517:71 112 l.lp-
{Conlftnueed « EA] I ?'r".:'

in the main, or they will wind up
their long and historic video runs

SHEET MUSIC UP 10c

Publishers

Gradually

Set Cost at 50 Cents

By BOBR ROLONTZ
NEW YORK, Feb 0.—Gradu-
allv. but not imperceptibly. pop
<heet music is moving up to a
50-cent list price from the hereto-
fore standard price of 40 cents.
The dramatic jump to 50

cents, made by E, H. MorTis a 1ew

‘eist's . it “Dig ‘unning characilers. ng to the results of a survey just | 330 continues to be the backbone
1o ad | Feist's new dition of “Dark-|""m : 5’ ' T . g } Sul1s a s v Jus .
munH‘JHHn'.In I:n‘;_i Hl,mfr fbhili"-"-tl‘;hmw” ‘%t1'11115r'7|~:l? ng.]-|1t1" “‘_'{” t-j“n'l . The t‘l11'IEI:\Ill.Iuliiﬂ:hl:- ].- .-u';'t-ir't completed by The Billboard. of the phenograph industrv, se-
] TArg 53, LR T - i - ) g ; rEvEerss TR 1 o legst. : = : : : 2 - i il
E;I':‘:;; hg:';::ﬁ“. heen ]-Dii'jf:dp\'iil at 50 cents. ‘:i':iglvﬁ:‘:_?:_d I‘EI:IJT.;-:'EEE‘ b iy These dealers ﬁh[:_ just com- cording to the survey resulis.
official announcements from Va- In other words, whether by an- | series which plaved a major pﬂf't. E.|I'I:1.L;|'? a::lll::'l;r:ba_f:u“l l?'lg |11”plzh:1:_|i:r?- =T =
nouncement or action, publishers '.'*.".I? " ".i = !]! I.m iz ET[’]E . ﬁ
are gradually upping the price of REGCH ';]T.“‘F to rﬁ et eibaninn ‘t‘t”'ﬂ
HELEN TRAUBEL pop music to the 50-cent mark TELE PICKS UP more high quality phonographs, |
The, moves, of course, are being generally known as high fidelity
OES HILLBILLY |k pavewiv B o & pPHONE GOSSIP | -
G other lines, like cigarettes, or | Ihe HIIFE'II{]IH ol '”IEI% iijl:ll"l-'f-‘_\r' made
N r r . s soap, when one firm shows that | v ; = - among 1,000 record dealers 15 a
(NEW YORK, Feb @ _ |foup, when anc fixm shovs (| WACO, Tex, Feb 6_How | o't wpceul section on the | putemts ..o ) Mshustis 7
fuke one maore. siep sway | Price, others follow | ing television and suddenly ﬂ"t“:_‘iﬁ-l;' hir ﬂ’:;-'-npgr;ap’h !;iihlﬁ'i Iﬂ} ?’mm: ST ;!:Ti“ Char p]
' : et e T Ty QR o | el 2 ated in the Muzic department of | Cirei 5. Wjsic Chans .. 43
from operatic arias. _The The price increase benefite| hear a strange voice cut in lﬂ':h: issue Frs e i Clama. Ads ... 27 Music Machines. ¥)
former Metropolitan Opera mosl the I.'lI'iI‘:'liTJhll'lﬂT-Jl’.'hl‘l-{'.i' and| on the sound with an an- i i . ook Cotn Mach. ... B2 Night Clubs__....J8
Company star and grrent top | the dealer. In effect, the price in- | pouncement that you're de- ‘The growing importance of the | egin Mach. Parks & Pouls 49
iradion on TV and inclubs, | crease to 50 cents has been the| linguent in paying you. gas |high fidelity unit is reflected by | Marke 8%  Pipes 2 vl
is set for a speclul guest shot result of distributor, jobber and bill? That's just what's been the fact that in the first year On| Devedn Theaters 63 Radio .. ....... 2
appearance on the “Grand dealer pressure. They have been raigsing the under-the-collar the market, these sets accounted | Fairm & Expor.. 70 BEecord Reviews, 46
Ole Opry,"” NBC network TV bombarding publishers with an- temperature of s2ome viewers |for 15 per ”;I]t ok t"ir:ﬂ PEMY :f“m :LT:;[-»“ = :i Etlrllr*r-u-ﬂz ﬂ-
cshow. She will sing & country guished cries for a better profit |  here, It all happened when a | graph :-'ﬂli!."::i during huwmhm;— ey “;l:]“ f e s .:.".-. -
song, on the March 2V ap- margin, due to increasing over- leeal butare gas company’s Dr.w.rnﬂ'-.r: -..at_r_n.fmh_ Hbu_fl."uu‘u_ d}'-’h— FUE oononce. 42 Television ...is 3
perance with the hillbilly |head, higher postage rates, et al.| “car . telephone communica- |57% Fl;“#l"’_ltf-'" "’1:: i 11_’"3"”1 sl L Reviawsd 18 TN Fitm. s %
show emanating fromr Nasgh. Denlers and jobbers, in !'.'.1'le. [ {10ns system started to .'-Z»j.'}]” ETS | ) 1CEE-ITI8 .””1“_ nis. Legit Rouies ... &1 W anates Ll 15
ville BETEAaler 1.'1:_!'-1111!3. hiave walched the over into TV's sound channel While hirh fidelity has been | Letter List .... 81 Vending Mach .. 8
{Continued on page 19) regponsible  for focusing more | Magic ..cooee.. 81

| lando and Sunbeam Music and by |

the Leeds organization, Further
many other firms which have
made no announcemenils whatso-
ever, have started to issue certam
new pop items at 50 cents. Hill
and Ranpge, for instance, is listing
“Robe of Calvary” at 50 cents

| “Show of Shows"

| Max
week already began a move in|

| the main feature af the presen-
tation will be a call Tor conver-
lsion of the seriez into a book
| ghow, altho continuing the pres-
&1k pl;:r. af rotating comics

Az for “Show of Shows™

Liebman production  last

the |

the direction of the book show by ¢

greatly lengthening the sketches,
|wo that nearly 30 minutes al a
etretch was occupied by one

Gradual increase in continuity
= expected.

Also preparing to fall in line
iz Red Bultons, whose Jresent
stunza is reparded as far from
solid. The Buttons show 15 pre-
paring to adapt itselfl to the situa-
tion comedy technique, anc al-
ready s casting a group of

of the list of those most responsi-
Lle is certain to be that of Miltan
Berle, for it was his swiich to the
book or running story format
which ‘enitéd. the revolution.

It was when Berle's rating
showed signs of acute anemia that
Goodman Ace was brousht in to

(Continned on page .l|

department, [t was revesled this
| week by Frank MoClosky, circus
| genernl manager.

Kelley has been absent from
the show for zix vears and much
of that time he was agent for
legit shows. Now in'Chicago with
“Wish You Were Here,” which j

(Continued on page &F%

Record Dealers Expect
Top ‘54 Phono Sales

NEW YORK, Feb. 6 —Record
dealers thruout the couniry are
looking forward to a yvear of top
phonograph sales in 1954, accord-

publicity and interest on phono-
graphs and recorded music than
possibly ever before, the low-
| priced player costing less than
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Big Money Extravaganzas Planned
As Regular Fare by Major Webs

® Continned from page 1

G ‘SPECTACULARS TO

CYCLE

l— —

circus grounds, using a r:umhina-lT:hE mainstay of l-ﬂack and white
tion of live talent and film, and TV's first big shows, s0 are they

mav lee off as egrlv a2 next sum-
mer, By intepgrating film with
live pick-ups. it's felt that the
show would not become repeti-
tious,

Paramount Pictures enters intn
this deal on the strenpth of TV
riehts it asecured to the circus
when 1t handled Cecil B. De-

Mille's “Greatest Show on Earth” |

feature film. The TV deal may
be set momentarily, altho com-
plexities stemming from the
movie deal ecnuld cause a delav
of a few weeks while technicali-
tiers e ironed out.

The CBS-TV and NBC-TV deals
are [ar more complex and involve
more cazh per edition, but would
air on a leas frequent basis, NBC-
TV, as long as two vears agn, was
manping an “Operation Spectacu-
lar” but onlv now has shifted into
high. CBS-TV, operating on a top
secret basis, 1= well along with its
own plans. Both webs are gun-
ning for shows with the impact
and personalitv strength of the
trail-blazing %230.000 Ford Anni-
verzary Show last season, which
used Ethel Merman and Mary
Martin, Each edition will be
butll separately.

NPBC-TV expects to air one
such show per month, starting in
the fall, while CBS-TV has at
least eight shows on the drawing
board at this point. The NBC
plan is to air each show on a ditf-
ferent night of the week, while
CES is not set on its plans but is
considering using the same night
each time.

No Sponsor Problems

WBC plans to alr its spectacu-
lars in a 90-minute period, pre-
empting the needed time from
three sponsors whose shows run
conseculively. The sponsors
whose regular shows thus are
blacked out would gel the first
crack at eo-sponsorship of the ex-
travaganza, with new monev in-
vited in. if necessarv. It's be-
lieved likely that the almost as-
tronomical cost of these shows
will require outside aid.

Sponsorship is expected to pose
no problems, however, Just as
the TV =zet manufacturers were

Billboard
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Jexpected to flock mio the new
;ﬂmcmrzu]arﬂ on behalf of mult-
‘chrome. Also likely to be stand-
!mg in line, checkbooks in hand

| turers,

\ Oldsmobile, which has  just
Cagreed to shell out 275,000 for
time and talent for the teiecast

gpntation, hazs more money ready
for other extravaganzas. Also
ieagEr are Dodge and American
Car. the latier being the newiwv
merged Nash-Hudson operation,
The aulo firms are secking 1o re-
capture ground lost to  Buick,
Twhich has been making TV hay
via sponsorship of Milton Berle.
American Car Plans

American Car has ambitious
plans of its own, and would like
to put together a two-hour pack-
age embracing four separate half-
hour stanzas, which likely will go
to ABE-TV. The separate parts
include an audience pacticipation
show, a8 drama, a comedy and a

rare geverg]l automaobile H'IE-II"I.u[ﬁ{'r-I
“ABC-TV.

of the nexl Academy Awards pre--

variely opus. The bigpest name
available would be pacted as em-
soe o tie the bundle. Cost would
be so high. however, that the
show would air only once every
two ur three months,

Dodge, too, iz looking toward
with a wview to airing
once-monthlvy extravaganzas, It
ig =gid to have notified its parent
company, Chrysler Motors, that it
is pulling out its participation in
sponsorzhip of “Medallion Thea-
ter” on CBS-TV, in which it
shaves costs with the other divi-
sions of the company, De Soto,
Plvmouth and Chrysler, Tt re-
cently bought half of Dannw
Thomas= on ABC-TV and the Bert
Parks Sunday night show on the
zame web, |

If CBS decides to use the same
time block each fime for its spec-
taculars, it may well choose §-10
p.m. Tuesdays ihe first hour of
which bucks NBC'z Milton Berle.
Similarly., NBC, beset with Sat-
urday problems, may slot at least
some of its eMorts on that evening,

Bros. this week renewed Thurs-

nelwork for “Lux Video The-
ater” and “Big Town." Pacts run
for 13 weeks only, and NBC-TV
i5 seen as still having the inside
track with Lever [or next season
because of the advertisers lime
eriod demands {The Billboard,

cbhruary 61 NBC-TV offered 10-
11 p.m. Thursdavs last week, and
since has worked {wo other hour
periods free. CBS3-TV hasn't come
up with anvthing as vel.

The renewal of "Lu::-:.ﬁadi{:
Theater” on CBS Radio 1= alao
seen as assured for the balance
of the season because the switch-
ing of the radio show, now 1n ils
189th wear on CBS Rado, hinged
upon  the switch by the TV
propertyv,

Lever needs an hour of TV
lime, away from the present come-
i petition of NBC's “Dragnet.” for
an hour version of the “Lux Radio
Theater.” And it would like an
additonal half hour for “Big
Town,"” which still has consider-
able appeal for audiences, judg-
g from its ratings. However,
this show mav remain in its pres-
ent 9:30-10 pm. Thursday slot
on CBS-TV.

Plan Hevised

Lever had planned to go to the
drama hour tformat on a regular

a month and then under unsalis-
factory conditions. “Lux Video™

station line-ups,

T | Ao

M
i it

day, 8-10 pm, on the CBS-TV

ourT

Lever Renews Lux’

On CBS-TV Thurs.

NEW YORK, Feb, 6, — Lever ! haven't been able to be matched.

Consequently, such kev areaz as
Indianapolis, Miami and New
Orleans did not see the debut las
week of the initial hour drama
programed by Lux, “Place in the
sun.” Thev were blacked out for
the full hour,

Probably Lever also felt that
the time NBC-TV has offered so
far might be considerably im-
proved upon by next season or
sooner when many fime periods
are expected to open up. By that

| time, both webs mayv be albe to

make better offers. And clearing
Thuraday at 10 was not exactly
assured,

Mike Kirk., veepee and divector

Agencies Scramble it s

—

| United States Inlormation Agency
Cexme(ts to complete itz shift from
| Mew York to D C. in another six
ymontins. Less than three dozen
jemployeas have been moved so
| far, e transfer will involve
csome 100D jobs, Meanwhile, the

= “"Vaoice of America" is still hunting

for adequate space here.

~ Washington

By BEN ATLAS
WASHINGTON, Feb, 68—The

Once-Over

cashier to whom he presented the
check was a friend of the rightful
pavee. -

TELL US, WATCHMAN
OF THE NIGHT ...

In case yvou missed [t hera's
how President Harold E. Fellows,
of the National Association of
Ridio and Television Broad-
casters, in a recent talk explained

' GODFREY'LL GET the difference between newswrit-
A MILD REBUKE... ing and editoralizing: )

Look for the Civil Aeronautics| “Remember the town crier? He
Board to wind up the Arthur | called out, ‘It's 3 o'clock.” That
Godfrey “cause celebre” by siap- | Was a fact. And then he sheuted,
ping him with a 30-day license |’ . - and all’s well.’ That was an
'suspension for hiz allegedly “care- | editorial comment.
ess”™ New Jersey take-off. The|

G P —

Godlrey rase soon after the Civil

Apronaulics  Administration rve-

who could think of no more con- | buy “Home,” the 11 a.m.-noon
cvineing way to establish himszelf | women's service show, well in
he agreed to buy a $407 sct, paid | Pittsburgh Paint. It is not known
‘with the stolen check, got the | how many participations these
Alter stealing u pay check drawn |

by Swift & Compuny in Chicago, fB d Fu"

' whose “Martin Kane” was to be

to little morve than token punish-
ilics to & briel [iled by Godfrey
Hast week.
as @ normal citizen than to buy advance of the March 1 presm
4 TV set, Having siolen a govern- date.
the Sunbeam
halance back in cazh and promptly | clients will purchase. but only
left. The stors discovered the |40 need to be sold for the show
e made the mistake of asking
L the same company to cash it. The
NBC -|.. .

'bounced, sald he would not allow Ime VOId
'his show to be moved. There was |

ment, Godivey will be technically
free to take the controls of his
DC-3 from  hiz  pilot anytime
they're in the air, The Board will
Chand down itz final say in the
For NBC "Home’

ANYWAY, HE DIDN'T ome
GET THE TV SET ... NEW YORK, Feb, 6.-—NBC-TV

Cur  favorite story from the turned in its most impressive jab
official Secret Service files this! of pre-selling a show thizs weelk,
week is about a Chicago forger | with seven sponsors committed ta
‘maent check worth $967, the forger | In bag are
~went ta a Scars Roebuck store appliances, Lee's carpets. Helena
"where he priced several TV zets Rubenstein, Dow-Corning, Wear-
tbut apparently couldn't make up ever aluminum, Corn Products
hiz mind. Beturning the next day, | and either Sherwin-Williams o¢
iswindle when it couldn’t deliver [to hang outl the 5.R.0. sign. Thize
‘the set to the man's lictitious ad- [of these clients, Dow-Corning,
dress. True to the tradition of TV | Helena Rubenstein and Pitks-
erime shows, the forger was subse- | burgh Paint, have never been in
guently trapped on another jqb_;neiw:]rl{ TV.
also talk in the trade that Uniipdl
States Tobacco, the sponsor
“Martin Kane,” might
| lepal action, if NBC-TV
lthe issue.

of TV for the Kudner agency,

NEW YORK. Feb, 6.—Bordens
of | this week set program plans fer
resort o jts Thursday night 8:30-9 p.m.
will foree time period on NBC-TV this
spring. Moving into the time in
late April for a 13-week run or
I shorter will be “Justice.” a drama
' package which uses the files of
(the Legal Ald Society, and which
it
' showcased via the ABC-TV “Al.
bum” last season.

| The regular show, which slarts
p in late summer, will be the videa

WEW YORK. Feb. 6.—J. Walter
Thomp=on and Batten, Barton,
Durstine & Osborn this week
were seen as the agencies in the
the lead for the lush Campbell
soup account, estimated at around
S0.000.000. Campbe!l n-tified its
current agency., Ward Wheelock,

week basis this spring. This plan | that it is (erminating its connec-:
now will have to be revised to
program the show perhaps once

tion as of July L

Campbell execs spent a dav
each at B.B.D.&D., J. Walter
Thompson, N, W. Aver, and

and “Big Town’ have dififerent| Young & Rubicam, but returned Chocolatas
which so far for a second day-long meet with! Beer,

The Billboard

16th Annual

Radio Television Promotion Competition

anasuncement of all winners and descephan:

of their entries will appear in

The Billboard February 20th lssuz

NEXT W

version of “People Are Funny,”

‘which will probably wuse Art
Compton . Linkletter, its AM emsee. Mars
aprency and Dancer, Fiugﬂrﬂid!spunﬂurs the radio show on CBS
and Sample are also seeking to| but whether Linkletter will be
zet part of the billings. Compton |able to continue as emsee on it
now has the advertiser's pork and | next season is dubious. He cuc-
beans and tomato juice, and|rently emsees a half-hour day-
D-F-5 handles its Franco-Ameri- | time TV strip on CBS-TV which
can line of products. would seem to make his work

The blow is especially heavy | load next seasen onerous.

for Ward Wheelock, since about| Bordens lost “T-Men in Action™
B0 per cvent of itz billings were |its current Thursday show, when
Cfrom Campbell. Its two remain- |ABC-TV boughl the properiy
ing account: will be Whitman's from the packapers,
and WValley Forge

|Rettig Named
NBC-TV Veep

i NEW YORK, Feb, 6.—H. Earla
Rettig this weelk was named vee-
pee in charge of production and
i business affairs of NWBC-TV by
| the web's board of directors at its
monthly meeting.

A veteran of 23 vears in show
business, Rettig joined NBC's
West Coast operation in 1908 as
director of network production
there, and recently took over his
present functions.

the first bwo agencies.

Ford Quits Framer,

Joins Gross-Baer

NEW YORK, Feb, 6. — Tony
' Ford, sales exec for Wall Framec
Productions, has resignea from
the Framer office to join Gross-
Baer Productionz February 15 a3
executive producer and =sales
manager. Ford, helore joining
Framer, was an MCA agent.

EEK

e ool sl
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RADIO’S TIRED
OF UGLY GALS

NEW YORK, Feb 6.
Seems as the all a gas needs
15 a preity face or figure to
et on network radio these
days. At least, one network
this week was calling indie
packagers who have shows
on that web, asking them to
hire anvy gal with those at-
tributes for a role on a show.
even if .it's just for a singie
line

The said network com-
plained that the current run
of gals on its airwaves is too
ugly to permit the web to
service pix of them to the
photo services.

IV Programs
Aid Shriner
Mofor Event

. NEW YORK, Feb 6. — Herb
Shriner’'s International Motor
Sports Show kicked off last night
with a half-hour 14:»4'::111¥“Y shown
video premiere over ABD,
sponsored by Old Golds Shriner
and Dennis James emseed the
' program, which took place in the
"lobby and outside the Tth Regi-
ment Armory on Park Avenue
“and 66th Street. Cars and per-
sonalities were "ea

Another, wider, TV spolt 15
slated for tomorrow, with CBS
News carrying a half-hour net-

——

. work deseription of the show
from 2:30 to 3 p.m.

This is the first showing of the

event in the armory, and Shriner

is looking for paid attendance of
150,000 compared with the 175.000
that attended last year at Grand
Central Palace. The show will go
on daily from 11 to 11, and 2 to
10 p.m. on Sundays. Tickets are
$1.25 and 60 cents, and the ex-
hibit clogzes Sunday (14). There
are 50 exhibitors showing about
100 foreign and domestic sporis
and conventional passenger auto-
mobiles.

Spook Series
By Fedderson
And Marquis

HOLLYWOOQOD, Feb 6.—Don
Fedderson and writer-producer
Arnold Marquis this week an-
nounced formation of a new pro-
duction company vhich will be
devoted to the exclusive produc-
tior of a TV series, “The Un-
known,"” dealing with documented
supernatural happenings Deci-
ston has not been reached whether
series will be offered as a live
series or to be filmed.

Associating with the new outfit
is Dr. Hereward Carrington, world
authori.y of psychical phenome-
non, who was signed by Fedder-
son and Marquis to an exclusive
sontract Dr. C is the
director of the American Psychical
Reszearch Soicety, is the author of
more than 100 bocks and has com-
piled more than 6,000 case his-
tories representing =very major
psychical phenomenon of record
during the past several 100 vears.

Vivian Cosby. TV-radio-screen
wvrirer has been signed tc finalize
scripts from the doctor's files

FCC Issues
1 TV Grant

WASHINGTON, Feb. 6.—The
ﬁde;ai Eun%nvisﬁnn thiﬁﬂ week

ued one grant ngin
total authorizations to 641, -:5
wh:chlsﬂﬂ are post-freeze grants.
including 29 noncommercial, edu-
cational authorizations With 46
construction permits canceled,
total outstanding authorizations
now number 585.

This week’'s grant went to
Arthur R. Olson, for Channel 17
in Tulsa, Okla. FCC made the
grant by finalizing a hearing
examiner's. initial decision

Hearing Examiner Isadore A.
Honig issued an initial decision
this week favoring the application
of WEAT-TV, Inc., for Channel
12 in West Palm Beach. Fla

2d Bill fo Ban
Dirty Records

WASHINGTON, Jeb 6.—Latest
bill which would ban mailing or
transportation of obscene phono-
graph disks was proposed this
week by Hep Ruth Thompson
{R., Mich.). The bill is similar to
a8 measure now being considered
by the House Judiciary Commitiee,
which was introduced by Sen. Pat
McCarran (D., Nev.) and has been
passed by the upper house.

Rep. Thompson's measure for-
bids transporation or mailing in
interstate commerce of any “ob-
scene, lewd. lascivious, ar filthy"
publication, picture, disk. tran-
seription ar “other article capable
of producing sound.” and provides
for a fine of up to $5,000 and a
prison term of up to five vears, or
both. Shipmen! of two or more
copies of the articles would be
presumed to be for “sale or dis-
tribution."

BOOK THROWN AT VARIETY TV

‘Comedy Hour’ & ‘Your Show'
Underline Switch to Stories

® Continued from page !

hear' a stable of writers who pro-
vided Berle with a seript instead
of a bunch of acts. Despite trade
skepticismi. the show weathered
early storms and brought about a
verit_ble iandslide among other
series nf tas same type.

Jackie Gleason, too, marie the
transition successfully, dropping
nearly all of his waried charac-
terizaticne  in  the -course of
expanding his Honevmooners
sketches to fill almost the entire
show Ironicaily, it was in one of
his currently infrequent sketches
using another character., Peck's
Bad Bey. that Gleason broke his

leg last week

Martha Rave caused a veritable
sensation when, In spelline
“Show ot Shows" she used a
storv line thru the full 30 minutes
of her initial effort. So successful
was it. and so0 well did her sup-
porting cast (Rocky Graziano.
Cesar Romero) score, thzt she
inked for the remainder of this
geasen e orcupyv the tine every
fourth week

“Comedy Hour”

Other top comics, o0, have
turned to the book [fo.mat.
Donald O'Connor was one of the
first “"Comedy Hour" repulars to
make surh a move, while Jimmy
Duiante and Eddie Cantor have

picked it up in recent outings.
Even Bob Hope, who spells Berle
every third week, has lengthened
his sketchez and seems to be

moving in the =zame direction.
Jack Benny. whose earlv TV
shows were virtually formless.
now follows the same story-line
formula wutilized by his radio
series. involving name guests.

In short wvariety ma. be the
spice of life, but it ha= become
only paprika to TV.

YEAR-END REPORT ON

BELL SYSTEM NETWORK TELEVISION SERVICE

In 1953 the Bell System added some 17,000 channel
miles to radio relay and coaxial cable routes for video
transmission. About 50,000 channel miles of coast-lo-coast and

horder-to-border network now connects some 210 stations
in 150 cities with a potential audience for a
single program of 100,000,000 people,

1953 moved ahead with—

—a record number of stations added to the Bell System
television network

—an international video link with the connection of
television facilities extending into Canada

—the first coast-to-coast color television transmission.

More television “firsts” and new developments

/ can be expected in the year to come, The Bell System
will continue to keep in step with the
indusiry’s requirements for network service.

1L

=
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BELL TELEPHONE SYSTEM

PROVIDING TRANSMISSION CHANMELS FOR INTERGITY
RADIO AND TELEVISION TODAY AND TOMORROW

This One

|
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AFM, Webs Fail to
Reach Agreement

Manuti Warns NBC, CBS, ABC, WOR
If No Pact by Feb. 15, 802 Will Strike

NEW YORK, Feb, 6.—Resump- | or it will be lost on all levels.
tion of negotiations between Local Could Not Agree

302, American Federation of Mu-
sicians, and execs of NBC, CBS5,

ABC and WOR came to nought
vesterday (5). Al Manuti, Local

B02 chief, warned that no exten-

sion bevond February 15 would
If no contract had
that date | shelve the quota issue for the

there would be a strike, il was|

be pgranted.
been arrived at by

indicated.

Wednesday (3), the member-
ship of Local 802 had given Man-
uti and the executive board a vote
of confidence and passed a resol-
ution authorizing him 1to take
whatever action deemed neces-
sarv lo obtain a contract. This
acton of the membership. forecast
in last week's Billboard, made it
clear that Manuti had the solid
support of the local,

Tradesters feel Manuti will
stand firm on the basic issue of
live music and employment; that
he is pledged to the membership,

and won't recede from his posi-
tion. It is known, too, that Manut:
feels keenly that the present ne-
gotiation is of wvital importance,
not only as affecting employment
in the radieo and TV fields, but in
all other entertainment media. In
olher words, the issue . of live
music must be won at this level,

Al vesterdav's meeting the net-
works told the 802 brass that they
could not agree to fwo sels of
negotiations. This latter had been
suggested by 802 when ABC and
WOR made it clear that they did
not wish to maintain quotas.

Manuti westerday offered lo

time being and gueried the net-
works as to whether they would
agree to the union’s basic demand
of live music for live shows. The

answer was “no.”

At this juncture, Manuti
pointed out that further talk
seemed useless in view of the

disparity of views, He adviged the
network representatives that ne-
gotiations could be resumed at
any time within the Februarv 13
deadline.

The advisability of bringing
AFM chief James C. Petrillo into
the negotiations was raised by
network representatives. It was
noted that the negotiations, after
all, concerned matters of impor-
tance to the national AFM,

Manuti did not oppose this, but
pointed out that they might find
the AFM chief adamant.
porting this viewpoint is the fact

(Continued on page 185}

whns-iv

columbus, olio

“the best liked
IV station of them all”
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WS IV . . . Calumbui, Ohia — Channel 10

WBNS-TV

COLUMEBUS, OHIO

CBS-TV NETWORK — Affiliated with Columbus Dispaich
and WBNS-AM = General Sales Office: 33 North High 5:,

CHANNEL 10

REPRESENTED BY BLAIR TV

"WINKY-DINK' .

 Kits, Disks
~ Fill Coffers
For BE&F

| NEW YORK, Feb. 6.—“Winky-
'Dink and You,” the Saturday
' marning kiddie show on CBS-TV,
s turning inte a merchandising

~euld mine. The show's packager,

Bursts Forth

| NEW YORK, Feb. 6, — The

Hooper-Nielsen Feud

Again

- ber of homes rather than percent-

J.Hm_'rp{'l' vs. Nielsen research feud !ages, would be eight-week aver-

burst forth again this week im-
| mediately after A, C. Nielsen un-
ivelled his new local service,
. which he characterized as the op-
timum in accuracy., Station and
agency execs were still waiting to

hear how much the Nielsen local

Barry, Enright & Friendly, this
week licensed Decca Records to
press disks based on the litile
character, and signed an apgree-

‘reports would cost
| were hit by a telegram from C. E.
| Hooper saving that if they really
men!t with the Standard Toy. Wanted the ultimate in audience
(erait Corporation to turn out! Measurement, it was time they
'“Super Winky-Dink Kits” to retai] | #dopted his Hooperecorder.
cat 8250, | The survey thut Nielsen pro-
From its inception in October, ' Posed this week is mainly based

the show has been offering a Mn diaries, which Nielsen calls
‘drawing kit as a self-liquidating | "Audilogs.” Every diary home
premium at 50 cents. In its first| would also have a “Recordi-

| weelk it sold 4,000 kits. This week | meter.,” which would keep track

| it reached the rate of 30,000 kits' of the total number of hours the
sold weekly., for a total of over set was in use, as a check on the

| 200,000 distributed. diaries.

i\ The kits enable the kiddies to! In addition, Nielsen proposes to
draw right on their TV screens| increase the circulation of the Au.
along with emsee Jack Barry, The | dimeters so that thev would pro-

| super kits will in addition con-| vide an average of 40 per cent of

when thev

Sup- |

tain books, coloring books and the data obtained, and serve as
jigsaw puzzles, The show airs|a statistical check on the diary
11-11:30 am, Saturdays, via results.

CES-TYV. | Tried in LA

Aftils Okay New

NBC Rate Plan

NEW YORK, Feb., 8. — The
executive board of the NBC-radio
affiliates. at a meeting this week,
gave the network permission to
install a system of contiguous
rale discounts that roughly paral-
|1c|.~: the one already in existence
|m CBS-Radio, The network had
|

clatmed to its affiliates that
it= competilive position was
damagzed because of unfavorable
continuity discounts, The new
csvEtem goes into effect March 6.
Under the new system, conti-
cuity 15 permitted to advertisers
in two variations of what might
 basically be called the same plan.
' Non-contiguous sponsors with
Ctwo guarter-hours or more on the
sume day can add them together
to gel a rate for a half-hour of
time provided they buy an addi-
tivnal quarter hour or more on
anolther day during the week.

Dayvtime non-contiguous clients
iguarter-hour or more) who pur-
chase an additional quarter-hour
or more at night will get the frac-
tional rate for their nighttime pe-
riod. For example, instead of
paving the unit time cost for a
quarter hour, which would be
11 per cent, they would pay the
fractional cost which would be
25 per cent.

Ford, CBS Ask
Amoco to Give Up
'Murrow East Time

| NEW YORK, Feb. 6. — Ford
| Motors and CBS Radio thizs week
wire trving to get Amoco to give
up Tucsdavs and Thursdavs of its
Ed Murrow in the East on an
831 station line-up, in the T7:45-8
p.m, strip, If it can't be worked,
Ford will purchase 8:25-8:30,
Wednesdays, Thursdays and Fri-
davs of Bob Trout, shoriening the
CBS Radio power plan [five
minutes.

Ford has alreadg bought the
Murrow strip on 121 stations in
the Midwest and the Pacifie
Coast. It is taking over the 18-
station Hamm beer webh eve
day except Thursday, whic
Hamm will retain. Safeco, the
Pacific Coast sponsor, is dropping
Murrow, Murrow has been co-
opped and sustaining on about
B0 stations for many months.

British Vocalist
Set for TV Shot

LONDON, Feb. B8 —Singer
Dickie Valentine, currently work-
ing out his contract with the Ted
Heath band before moving into
vaudeville in April, has signed
to make an appearance on Ed
Sullivan’s “Toast of the Town"
program April 4.

Valentine, who is rapidly build-
ing himself a big reputation here,
is reported to be the first British
band wvocalist to be signed by
Sullivan. Because of his commit-
ments from April 19 he has had
to turn down a cabaret appear-
ance at Las Vegas, and other
American TV offers. Lad will
spend around 10 days in New
I Yurs after the Sullivan spot.

that the cost of hiz Hooperecorder
would be a fraction of what “mayv
be expected for the slow., small-
sample. non-automatic service
now in prospecius only.” The
{ Hooperecorder was reportedly
itried in Los Anceles about two
vears aFo and did not at that time
get industry acceptance.

Wielsen is due (o set a price
schedule on his area reports and
launch his sales drive next week.
At his presentations this week,

ticket™ attitude. It is expected to
| take about two months of selling

| go into production with the serv-

| ably not be published before the
fall.

As Neilsen dezeribed it, his area
' reports would initiallv cover the
| top 30 markets in both radio and
i , at frequencies ranging from
| four times to twice wearly. The
figures, which would be in num-

Represantad by

Hew York

Hooper, in his wire, declared
| time, thereby giviné

' merged station will headquarcter

Nielsen took a “write vour own.

| before he knows if he 15 going to

Chicage

ages, The area surveyed would
be either the TV radius. the met-
tropolitan area. or the station's
entire coverage. In addition, the

reports would give four-week
cumulatives and audience com-
position,

WENR Set
To Merge
With WLS

NEW YORK, Feb. B, An
agreement fo merge ABC's Chi-
cago odo, WENR, with WLS was
reached this week between the
web and the Agricultural Broad-
casting Company, licensee of
WLS. The merger plan, subject
to FCC approval, calls for ABC
to give up its Chicago odo oper-
(ation and take on the new station
| that will be formed by the mer-
er. A new corporation, WLS,
ne., will take over the present
licenses of WENR and WLS.

The new WLS will operate full
ABC its first
hicago. The

such outlet in

'in the studios and offices of WLS.

Suit Claims Piracy
By NBC’s Roadshow

NEW YORK, Feb. 6.—A Suit to
stop NBC from using the title
“Roadshow,” for its new four-
hour Saturday afternoon pro-
gram, and the “Lucky Plate Con-
test” as part of that show has been

| filed in New York Supreme Court
_ iby Howard Secor, who charges
{ice. The first reports would prob- | NBC with piracy of an idea be
| submitted to the network in July,

1952,

Judge Carrol Walier denied
' Secor an injunction, elaiming that
iunly a trial can determine
whether or not the plaintiff has
|r'1 hts upon which the network is
infringing.

Selling Allentown, Bethlehem, Easton
WLEV-TVY
Bethlehem, Pa.
the T,
only single L T
medium 3Byt ™ e s
reaching the [ ' [ "uoycms VW8 w0 2
entire | ° reaori-Butbivhemy L EYE
Alentiny - " s
(\“""rhil e Hisleit
iy, O u.‘-ni;'..:}'.-"
A Stzinman Station NBC
TV atfiligte

. MEEKER TV, Incorporated

Les Angeles San Francisce

Clair MCali Jugh Pracies

market prosperity .
viewing audience. Write for
information —
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B WGAL-TV

. MBC =

CBS +» ABC * DuMont
Lancaster, Pa.

. loyal

Soles Representolive

" MEEKER

L5 ’ F#
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Olds Sponsors

Oscar Awards,
Paying 2756

HOLLYWOQOD, Feb., 6—0Olds-
mobile will pay NBC $275,000 to
sponsor the radio-TV simulcast of
the 26th annual Academy of Mo-
tion Picture Arts and Sclences
awards presentation Thursday
evening, March 25. Of the total,
the Academy will gross $115,000,
according to Academy President
Charles Brackett.

Deal was announced this week
after conclusion of negotiations be-
tween D. P. Brother Advertising
Agency, Detroit, repping Oldsmo-
bile, the network and the Acad-
emy. The $160,000 balance which
NBC will realize will be used for
radio-TV charges of the hour and
a half program that is slated 1o be
beamed over 200 radio outlets and
approximately 75 TV stations.

Fred Metzler, Academy treas-
urer, said that the Academy’s
share of the fee will be used to
defray the entire financial outlay
in  presenting the Oscar derby.
Any amounts remaining will be
applied against the debt incurred
1o meet the cost of reconstructing
the Academy Theater to accommo-
date pictures filmed in the various
aspect ratios with stereophonic
sound.

Meanwhile, President
announced committee appoint-
ments 1o serve under General
Chairman Johnny Green—Johnny
Boyle, Richard Breen, Sam Israel,
Blayney Matthews, Fred Metzler
and Lyle Wheeler,

No Like FCC
Multiplex ldea

WASHINGTON, Feb. 6—An
FM radio outlet this week took
a dim view of the Federal Com-
munications Commission's pro-
posal to authorize storecasting
only on a multiple basis, WHBL,
Ine¢., licensee of AM and FM
Stations WHBL in Sheboygan,
Wis., told the FCC that its pres-
ent system of storecasting during
most of the daytime hours was
only enabling its FM affiliate to
break even, and that the added
expense of switching to a multi-
]:-lex basis would cause it serious-
¥ to consider turning in its FM
llcense, :

The outlet’s petition said that
storecasting was carried on from
9 a.m. to 9 p.m. six days a week,
and that regular broadcasts were
carried from 7 to 9 am. six days
a week and from 3 to 9 pm. on
Sunday. Without storecasting, the
petition said, the FM station
would not be worth its keep, since
the people of Sheboygan appear
to be “quite indifferent” to FM
broadcasts,

The Saar to Start
Commercial Tele

SAARBRUCKEN, Saar, Feb. 6.
—The Saar expects to begin regu-
lar telecasts early in March from
its  sending station in Saar-
brucken, which started experi-
mental telecasts on December 23,

It will be the first country of
Europe in which the major part
of the revenue of the television
system will be derived from com-
mercially sponscred programs.
Telecastzs will be powerful
enough to be viewed on sets in
some sections of Belgium, France,
Germany and Luxembourg., Pro-

ams will be telecast both in

rench and German.

A private corporation, made up
largely of private investors, is;
handling the creation, develop-
ment and exploitation of the Saar
video netwaork.

Tint Adapter Gets
Showing in D. C.

WASHINGTON, Feb. 6, — The
first of what appears certain to be
an outpouring of color adapters
for black-white TV sets (The Bill-
board, February 13) got a public
unveiling here this week when
Joseph Butler, president of Small
Research Company, demonstrated
a spinning disk which he =said
could be adapted for use on mono-
chrome sets at a cost of about $50
to $100. The disk, he said, can
be plugged into present attach-
ments with connections with cer-
tain tubes.

Brackett

GAS-OPERATED
TELE A-COMING

HOLLYWOOD, Feb., 6. —
Gas what? Dr. Lee De For-
est, Bl-year-old inventor of
the vacuum tube and noted
physicist, predicted this week
that a gas-operated TV set
would soon be a reality. He's
already working on the in-
vention for demonstration
purposes, and hopes to have
it available in the near future.

The proposed TV set is
based on a principle more
than 100 years old which uses
gas as a means of producing
enough electricity to run the
set by heating unlike metals,
copper and constantan. The
same principle—thermopile—
is now used in home heating
systemns to turn burners off
and on automatically.

GOP, DEMS TO TOSS GOBS -
OF DOUGH INTO CAMPAIGN

AM-TV, Showbiz

Names Into Act;

Republican Budget Hits $3.8 Mil

WASHINGTON, Feb. 6.—Show-
manship will be the byword as
the two major political parties
move into the heaviest-spending
congressional election campaign
in history. Largely as a result of
TV's expansion and radio’s un-
interrupted pgrowth, both major
parties intend to put more money
into campaigning than in any
previous non-presidential election
Year, g |

Latest Elfn of the times was
the Republican National Finance
Committee’'s approval this week
of a 1954 budget of $3,800,000 for
the national, senatorial and con-
gressional committees. This is
twice the amount set aside for
that purpose in the last off-year
election and it's -about two-thirds

of the total earmarked for those
three committees in the 1952
presidential campaign.

“The size of the approved
figure,” said the GOP National
Commiitee, "represents tlhe an-
ticipated costs of expanded activi-
ties by the three committees,
(National, Senatorial and Con-
gressional) for the vital 1954 con-
gressional elections. In addition,
an important contributing factor
is the rising cost of television due
to the increased and steadily in-
creasing number of TV stations
across the nation.” !

The GOP National Commitiee's
Flans dovetail with preparations
or the Eisenhower adminis-
tration’s big selling job, featuring
big names from the show, adver-

tising and business world. Film
actors Robert Montgomery and
George Murphy have been work-
ing out details for weeks Erie
Johnston, president of the Motion
Picture Association of America,
15 expected to join in the plan-
ning when he returns from an
International Film Festival in
Brazi] where he's the official
U. 5. delegate. Johnston is expect-

ed to make available to the ad-
ministration a galaxy of stars for
film pep talks and other cam-

paign shows useful as TV films

and radio platters as well as for

projection at GOP precinct meet-
INgs.

how people have never been

s0 conspicuous on the Washington

(Continued on page 13)

Bob has always lived at a laugh-
a-minute pace . .. as a juvenile pool
shark . . . a semi-pro track star
trying to outrun a dollar . . . as an
amateur boxer (Rembrandt Hope,
“always on the canvas’). Then
Bob chucked a promising career as
a chicken plucker to become a
hoofer in Hurley’s Jolly Follies,
and show business hasn’'t been the
same since! But let Bob tell

you himself. He’s even funnier

on the page than he is on the
stage! You can start his complete
life story today, only in the Post!
Be sure to get your copy early!

The Saturday Evening

POST

February 13,1954 — /5¢

—
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“Leslie T. Hope, child immigrani. I was
a barefoot boy with plenty of cheel™

“Boy Wonder Hope — he wondered
whemthnnutlaﬂlwumming&nml"

[ e

I

;. ;‘ .:'
B . G :
“"Lamour, ah Lamour. [What's Gable
gol I haven't —where can 1 get it ?"

< R R =:=:':' = :I i 1
“I fly 100,000 miles a year. Who's
that siranger kiuing my wife?""

Pl

.-.__

“What Crosby touches turns to gold,
Anything I touch yells, *Policel"™
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THIS WEEK'S SPOTLIGHT FEATURE

[V Fitn Phodtuction

Can Transmit Color Film
Records of Live TV—NTSC

Committee Panel
Possibility for Co

WASHINGTON, Feb, 6.—In a
repoct of wide interest to the TV
and movie industries, a pane] of
the National Television Systems
Commiltee this week announced
that acceptable color [ilm records
of live TV shows can be produced
and transmitted by means now
available., The panel's report is
“the [irst handbook on color
transcriptions and projection and
use from a technical and in-
dustrial L'iewpuint,” according to
the pane!l chatrman, Dr. Alfred N.
Goldsmith.

Findings of the NTSC panel,
which has been studying methods
of color transcription for TV
purposes since July of 1852, were
summarized by Dr. Goldsmith as
follows: (1) It is possible to pro-
duce acceptable color {ilm records
of live program material by direct
photography, and with materials
and data now largely available:
{2) acceptable color release prints
suitable for color TV transmission
can be produced with the ma-
terials and information now awvalil-
able: (3) the color TV trans-
mission of both the above proe-
esses gives generally acceptable
results. -

_ Dr. Goldsmith reported that the
information now available on

Official Picks
Jay Williams

NEW YORK, Feb. 6.—The in-
creasing importance of foreign
markets to TV film syndicators
15 pointed up by the appointment
of Jay Williams as director of
international sales for Official
Films, Williams, who takes up
his duties immediately, was for-
merly veepee and director of
sales for Station Distributors.

He will concentrate on pushing
Oificials’ "Music Hall Varieties
the three-minute musical films
which are now in six foreign
countries. Williams feels that for
syndicated series, foreign reve-
nue, in many cases, can mean the
difference between profit and
loss, and he will attempt to prove
ig with Official’s various proper-
s,

Sponsor Nixes
Paul-Ford Pix

NEW YORK, Feb. 6.—“Les Paul
and Mary Ford at Home" the
five-minute {ilm series, was can-

celed this week by Lambert
Pharmacal, which had spot
booked it across-the-board in

some markets.

The product plugped was Lis-
terine Antizvme toothpaste. The
main reason for the cancellation
was sald to be the competitive
impact of Colgate's Gardol, a
similar product.

A total of 35 sepments were
produced. 30 ©f which were re-
run in the 13 weeks. The owner
of the series, the Instructo Cor-
poration, has no future plans for

the series. The sound tracks,
which ran on CBS radio, are
also off.

Helmore Cast for
‘Shadow’ Vidfilm

NEW YOREK, Feb. 6.—Veteran
Broadway and Hollywood actor
Tom Helmare this week was cast
as the lead in the new vidfilm
series being made of "“The
Shadow” by the John Gibbs
agency’s lilming subsidiary, Mer-
idian of New York,

Neva Patterson, now featured
in “Seven-Year Itch™ on Broadway,
will play Margo Lane, the Shad-
ow's female alter ego, - -

Direction will be by Chuc
Haas, Hollvwood megger who has
worked on the “Ellery Queen”
series on the Coast. Willson (Bill)
Tuttle and WNathan Kroll will
produce.

Sees Definite
mmercial Use

eolor kinescope-recording is not
sufficient to enable firm econ-;
clusionz to be drawn regarding!
the commereial practicability of
the process. However, he said.
suecessful use of the process is
a definite possibility in view of
the rapid progress being made in
this leld. Dr. Goldsmith also con-
cluded that the art of ecolor tran-
scription is rapidly developing,
and should permit the success-
ful recording, transmission and
TV reception of transcribed pro-
grams Iin the foreseeable future.

The report of the 30-member
panel, which included representa-i

Guild Lines Up

Premiums for
‘Palooka Story’

NEW YORK., Feb. 6.—Sponsors
of “The Joe Palooka Story" will
soon have the opportunity of set-|
ling up premium offers. Guild
Films is lining up iterhs for hnthi
kids and adults, in line with thel
bmad-agpeal nature of the show!
itself. Guild has already signed
with manufacturers
basic items,

For adults, they are offering.
ash trays. For kids, they are of-|
fering comic books and punching |
bags. Thevy also have drinking
glasses with the Palooka charac- |
ters on them, an item that was'
requested by several dairy spon-
SOIS.

In addition to the premiums,
Guild is setting up an elaborate
selection of point-of-sale displavs
highlighting Palooka, The film
series has been on the marke! for
a couple of months, but the mer-
chandising program has been
hanging fire until Guild could
come to an understanding on the
matter with Ham Fisher, creator
and owner of the Palooka. Fisher
was reportedly touchy about per-
mitting the character to be ex-
ploited in a way that would dam-
age its reputation,

WNBT Signs
"Theater’ Pact

NEW YOREK., Feb. 6 —WNBT
this week signed a new 13-week
contract for “Little Theater,” the
15-minute film series distributed
by The TeeVee Company.

The station iz slotting the show
11:15 p.m., Saturday. There are
52 segmenis in the series. Saul
Reiss is the distributor’s rep here.

for eight

tives of most phases of the TV
and motion picture industries.
will be made available to pro-
ducers and processors of color TV
film, networks or stations planning
te use color transcriptions and
laboratories producing color films
or color film eguipment. The
panel worked thru three sub-
committees, which studied color
recording methods and malerials;
color release print methods and
materials, and TV transmission of
color transcriptions.

Dr. Goldsmith prefaced his sum-
mary of the panel's final report
by eautioning:

“It is not possible in this final
report fully and finally to evaluate
the contributions the committeas
have made toward the successful
use of film for color TV in ac-
cordance with NTSC signal speci-
fications, nor to draw definite
conclusions as to the possibilities
in this field." However, he added,
definite factual statements could
be made concerning the photo-
graphing of live TV shows and
production of acceptable color
release prints, as well as opti-
mistic statements of fact regard-
ing color kinescope-recording
methods.

MPTV Nears

Sales fo Bromo

NEW YOREK, Feb. 6—The syn-
dication division of Motion Pic-
tures for Television this week
verged on concluding its most
important deal since its inception.
Bromo-Seltzer has all but wrap-
ped up its purchase of “Janet
Dean, R.N." for 26 major markets
thruout the country.

The buy of the film series
would mark the most important
acguisition for Bromo - Seltzer,
whose advertising has mainly
been concentrated in spots. Len-
nen & Newell is the agency. Ed
Madden is veepee and ctor of
the MPTV syndication operation.

Bill Harris Joins
Filmack Trailer Co.

CHICAGO, Feb. 6 —Bill Harris,
former head of the National
Sereen special-trailer department,
Chicage, has joined Filmack
Trailer Company. Irving Mack. of
Filmack, also announced that the
appointment of Harris as the
nead of the theater-trailer depart-
ment was in keeping with Fil-
mack's expansion program.

Harris has {aken over the duties
of Joseph WMack, who has been
transferred to the TV department.

‘Defender’
Roach Eye

HOLLYWOOD, Feh. 6—Even
as producer Hal Roach Jr. was
lining up key personnel to handle
his latest series, “Public Delend-
er, for national sponsorship by
Philip Morris on the CBS-TV net-
work, he was giving [irm indica-
tion that in the near future he
would start production on two ad-
ditional telefilm packages. He al-
s0 was reported near the signing
stage for sponsorship of a third.

wo of the roposed series
would be produced by Hal Roach
Jr. Productions, the outfit that
produced “Racket Squacd"” starring
Reed Hadley, who also is to star
in “Public Defender.” Young
Roach, in addition to these latest
properties and those he has in
conjunction with ABC-TV, brings
to more than nine the number of
filmed series he can be expected

Readied:;
s 2 More

to be producing before year's end,

Meanwhile, Reach announced
that “Public Defender” would
have Carroll Case as producer,
with whom he made “Racket
Sauad." Directorial assignments
for the first three in the series
which go before the cameras at
rented space at Republic Pictures
Tuesday (9) are James Tinling,
Earle Kenton and Sobey Martin.
Roach's deal with Philip Morris
calls for initial airing by March 14.

“Public Defender,” as a public
service, will also honor wvarious
cities where public defenders are
retained.

Tho Roach will physleally pro-

duce “Public Defender™ and likely |

several other series at Republic,
he will continue to maintain his
rommand post at the Hal Roach
studios in Culver City.
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TV FILtM PRODUCTION

Says Prexy of SDG

Sidney Charges Medium’s Not Developing
New Personalities; Cites Overexposure

HOLLYWOOD, Feb. 6.—"Tele-
vision at the moment is not show
business."

This assertion was made this
week by veteran director George
Sidney, president ol the Screen
Directors’ Guild, in evaluating the
current status of the industiry.
Taking copnizance of TV's impact
on the public as a mass entertain-
ment medium that must “oppose
efforts at standardization as an art
form."” Sidney based his conten-
tion or 1wo points,

He said that, unlike the motion
picture industry, stage and other
cnlertainment media, TV is not
developing any new personalities
of its own. His second point is
that TV has given credence to the
axiom that “familiarity breeds
contempt,” by over-exposure with
a resultant lessening of the wel-
come by the audience.

“TV audiences, like those at-
tending the theater, are more dis-
criminating,” Sidney declared.
“It's now a problem of merchan-
dising, he added, and “the day is
over when people will buy just
‘any'.merchandise.” And this, he
said, is particularly true when it
comes to talent,

With 40 per cent of the Screen
Directors’ Guild actively earning
their living in telefilm produc-
tion, Sidnev emphasized that his
ceritique is intended to spur the
industry into developing its own
personalities,

“All of todav's big personalities
on TV came from other forms of
show business,” Sidney declared,
and, like a few others, urged a
concerted plan, patterned some-
what after the major theatrical
motion picture producers, to school
talent from the beginning, (This
iz similar to the thinking of vet-
eran producer Hal Roach, who has
been working on the development
of a repertory company for tele-
filmed series.)

At present, Sidney said, one of
TV's chief faults is that it's a
“sink or swim” proposition; that
mere pavment for a performance
is “econsidered the extent of the
obligation.”” This, he feels, is a
major deterrent to the fulture of
TV as a prospective member of
show business,

r‘-.‘-“““““‘*“‘ W T

As president of SDG, Sidner
said more and more recognition
would be given ils membership
whose primary work is in telefilm
production, Telefilms, he pointed
out, are stripping the motion pic-
ture industry of much of its artis-
tic talent, including actors, direc-
tors and writers.

999% PERFECT

NBC Film,
KineShipping
Is Efficient

NEW YORK, Feb, 8.—After a
seven-month study of its shippin
operation, the NBC Film g
Kinescope Department has found
that its efficiency rating iz ever
99 per cent in geiting its film to
clients on time, The department,
a branch of the NBC Film Divi-
sion, currently ships over 2.000
prints a week covering over 4,000
station plavdates. In addition, the
department has shipped over
6,000 kines of NBC-TV shows to
the Armed Forces over the past
two vears.

Also under the jurizdiction of
the Film and Kine Department is
the NBC Film Library, the largest
stock shot collection in the world.
It contains over 24,000,000 feet of
cross-indexed film and grows at
the rate of 240,000 feet a month.

Hartmann Leaves
H-R, Joins Pathe

NEW YORK, Feh. 6. — Alan
Hartmann, account executive and
film consultant at Headley-Reed,
this week resigned to join RKO-
Pathe as assistant to Sydnew
Kramer, general sales manager.

Prior tr Headley-Reed, he was
with United Television Programs,
Official Films and the Musie
Corporation of America. He will
take up hiz duties after a week
in Bermuda.
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The behind-the-scenes
drama of our
Law Enforcers

in action!

Champion of the people,
defender of truth, guard-
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thru the cooperation of
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the pursuit of happiness!
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A VIDEO FIRST

Full-Dress Preem
For "Waterfront'’

HOLLYWOOD, Feb. 6. —What
promises to be a new milestone in
the launching of a telefilm series
becomes a reality here Tuesday (9)
when Roland Reed Productions'
"Waterfront,” starring Preston
Foster, is tele-premiered for Los
Angeles viewers with all the fuss
and feathers of a typical moveland
opening.

Tho the series does not get
started officially here until the fol-
lowing Tuesday (16) when the first
episode is telecast on KTTV, view-
ers will get a preview showing
thru use of film clip inserts, see
Hollywood stars after they have
attended a private showing (un-
like the usual premiere), be shown
a typical movie capital press party
and be taken on a conducted tour
of the actual sets where the series
15 filmed.

The program, first telecast of a
TV film premiere, is being made

possikzle thru the combined efforts | f

of producer, distributor and ex-
hibitor. The series' distributors,
United Television Programs, is al-
lowing the pre-emption of its own
show, “Hollywood Offbeat,” on
KTTV to bring the half-hour event
to the Local Los Angeles audience.

Roland Reed Productions has
constructed an entire tughoat on a
sound stage at Hal Hoach Studios
where the premiere and press par-
tv will originate, The mock-up is
a replica of the actual tug used in
“Waterfront” and is used during
shooting,

KTTV is supplying the time to
the telecast with Bill Welsh, well-
known local TV figure, acting as
emsee.. Welsh will interview a
number of the long list of invited
celebrities as well as ask visiting
newspapermen and columnists for |
comnients, Officials of Standard
0il of California, sponsor of
“"Waterfront” in the seven Western
States, also will be in attendance.

Robinson in
Telepic Biz

HOLLYWOOD, Feb. 6.—Veteran

theatrical [ilm producer Sam Bis-
choff and actor Edward G. Robin-
son announced formation this week
of a producing organization for
the making of a telefilm series,
“For the Defense” Format will
star Robinson as a legal defender
of the poor. (Hal Roach Jr. starts
production next week on a similar
theme, “Public Defender.")

Bischoff completed a long-term
coniract as a producer for Warner
Bros. Don Mulalley, Dava Dortort
and George Bricker have each
writien a script, and others are in
preparation. Robinson's last reg-
ular DzONe staring wehicle was in
radio’s “Big Town."

Funt to Produce
‘Great Day’ Series

NEW YOREK, Feb. 6. — Allen
Funt is starting production on a
new half-hour film series titled
“The Great Day.” It will use
Funt's “Candid Camera" tech-
mque in following momentous
dIays in the life of ordinary peo-
ple

Funt, meanwhile, continues to
do his own distribution of “Can-
did Camera," of which there are
104 sepgments.

ONE WAY TO
GET BY CENSOR

NEW YORK, Feb. 6.
Someone with a sly sensze of
humor is skedding the theme
music behind the opening of
the “Midnight Movie,” late
evening feature film showing
via WNBT here. The old
theatricals are brought on via
one of two tunes, either
fMoon Iz Blue" or “La
Ronde,” each from the recent
film of the same name. Both
of those pix have run into
censorship or protest trouble,

Lee Savin, UTP topper; Guy V.,
Thayer Jr., Reed veepee and exec-
utive producer of the series, and
Richard Moore, veepee and gen-
eral manager of KTTV, gave the
go sign [or the lavishly planned
kick-off. Details are being han-
dled by Reavis Winkler, station

licity: Al Joyce, UTP publicity
topper, and WNoel Rubaloff, sales
promotion manager for UTP.

In addition to telefilm stars and
cast members of "“"Waterfront”
slated for appearances before
KTTV cameras, Gov. Goodwin C.
Knight and Los Angeles Mayor
Norman Poulson have been ex-
tended invitations.

Kling Handling
Sleepy Joe'

CHICAGO, Feb., 6—Fred A.
Niles, vice-president and director
of Kling Studios, Inc., motion pie-
ture-television enterprises, an-
nounced this week that sales and
distribution of the syndicated film
series for TV, “Sleepy Joe,” has
been taken over by Kling from
United Television Programs, ef-
fective February 1. Kling will
service all current contracts on the
series.

The sgeries, which has been
filmed in both color and black and
white, is made up of 13 half-hour
films, all designed for children
laudiences, It features Jimmy
| Seribner, who built a nationgl
|reputation with the “Sleepy Joe”
‘series on radio. The 13 shows in

the series are puppet stories built

{around Uncle Remus characters,
A complete line ol sales promotion
tie-ins is available for sponsors.

Kling's total of [ilmed TV series
far children is brought up to four
by the “Sleepy Joe" acquisition,
Others in the Kling series are
“King Calico,” "The Adventure of
Uncle Mistletoe” and "Bert and
Elmer."

Bagnall Gets Two
For Distribution

HOLLYWOOD, Feb. 6. —George
Bagnall & Associates this week
acquired distribution rights to two
new telefilm series, both with a
religious slant, according to Jack
O'Loughlin, wveepee and general
sales manager of the Bagnall com-
pany. The series are being pro-
duced in Technicolor on 35mm.
by Great Commission Films,

One film of each series has
been completed and O'Loughlin
will set up showings for prospec-
tive national sponsors next week
in New York. “Sunday on the
Range™ is the series title. First
film of the second package, a
gseries as yet untitled which offers
a new technique of telling Biblical
stories, is "Queen of Sheba." Dis-
tribution deal was completed by
O'Loughlin and Paul M. Hewitt,
of Delta Productions, which fi-
nanced the producing company.

Arthur Appointed
Veepee at Apollo

MILWAUKEE, Feb. 6.— An-
nouncement was made here Fri-
day (5) that Zinn Arthur has been
apopinted executive vice-president
of Apollo Pictures, Ltd. telefilm
subsidiary of Bartell Broadeasters.

Major project of Apollo is the
“Jerry Bartell Playtime” films,
currently sponsored by antnn
Store in Milwaukee, and now start-
ing with a new national sponsor
in New England via a William
Morris Agency deal. Plans for ad-
ditional films will be under super-
vision of Arthur, who is opening
offices in New York.

At the same time he will con-
tinue his asociation with WOKY-
TV, where he has been director of
TV for Bartell since the start of
operations In August. Jerry Bartell
will continue to star in the tele-
films, with 39 as the target of the

series,

publicity head; Frank Perrett, |
Roland Reed Productions pub-|
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® ARB Ratings of Non-Network TV Film

category by category and markets in which they are currently rated

This two-part feature is based on ratings of the American Research Bureau.

For a rcitv-by-city

breakdown of non-network film series, please refer to the chart giving ratings by cities which alternates

with this chart.

dating figure represents percentage of the TOTAL SETS IN THE MARKET. Thus a 10.0 rating in
a 100,000-set market shows 10,000 sets tuned to the rated show,

Subtracting the RATING figure from the SETS-IN-USE FIGURE provides the total af the ratings to

all opposition shows.

Further rating information ir available thru American Resesrch Bureau, National Press Building,

Washington 4, D.
Angeles 22,

C.,, or T.h_rl_: its branches at 551 Fifth Avenue, New York, and P. O. Box 6934, Los
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FEBRUARY 13, 1954 THE BILLBOARD TV FILM 9

FOUR gets a medal!

sRdRBABRRERERARERE

PRIZE-WINNING
SUPPORT GUARANTEED!

Mster Four 1sn’t much at speeches,
so he'll cut it down to @ word.:
“THANKS?”,

this prize-unnning array of
films available on WNBT

HOP-A-LONG CASSIDY
CISCO KID

ALL-STAR PLAYHOUSE

THE VISITOR

MIDNIGHT MOVIES

11™ HOUR PLAYHOUSE
CONTINUOUS PERFORMANCE

Thanks, that is, to Billboord and it's national TV film

service awards.

And thanks fo the advertisers and agencies who voted
WNBT * 4 *x NEW YORK the most cooperative in the land in providing

Advertising and Merchandising support to syndicated TV fllms.

Frankly, Mister Four has so many medals he feels like o
Bar Mitzvah bey getting his 14th fountain pen.

But this medal—obove all—he'll ireasure. Because this honor
comes to WNBT from the folks who know best . . . the men and
women who spend the dollors that keep advertising going!

-------

First Prize Winner in Billboard’s TV Film Service Awards
for Merchandising - Marketing < Advertising
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* ARB

® Continued from page 8

Ratings of Non-Network TV Film

RINGSIDE WITH WRESTLERS (56 min,—32

rel.—Consolidated TV Sales)

In ARRB ] Stailon Siations Dara
Market Rating LUse Used in Market Shown Time
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ELESPD MCEST (30 min—Werkly—United Artists Television)
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Cl KID {1 min—78 rel.—Ziv vision Productions)
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Cincinmatl ooeonssseass SN, L IE . enae 3D eee WORPO Ll e T B awwnass A L G- 6: 30 pom
Cleveland .ouvaaces ves BR2A.00N, .. A e 3 e WNBE L3 e B L isseesssannsessss D00 Gi30 pm,
c'i'llilmbl.ﬂ ----------- & z-lrﬁlnnnlr EE .|l:311.--4 & om |ﬂ-1l Noam ,,..WNHS LE N "-1 i "F """" LI L o R T:m T-m P‘m"
Denver cosissnss N Ui R 20% .. AT.......KEFEL .oecaibioaie. F uviecassanssnssss B:00= 630 pom.,
DEIOH: . iesraaswasis 51000, . .e.. 328, i T e WXYZ ......-3 Th casessnmenas vees 1:00- T30 pom.
Los Anpeles . .oveees.. 150000, . .. 066, AR e - KECA L. T . Eamaaea To00- T30 pom,
log Anpelef .owse... LS0000. . . ..... T e 4T RECA LT o5 iiessarreranaases 3:00- 5 pom,
Mpls. 5L Poul ceavenes ART, M. o owsves b A ' WO owwne de. R meiesansaie e SO 530 g
Mpls.-St. Paul coevess. 3IRT.000, . 2D, e 32 WECO L o8 iireesssssssssss 3:00- 5:30 pm.
Mew York ,.........J.ﬁuﬁ-mm ........ ﬁ.".......,17.3........WHH-T ....... i e Th-F .csssssnnnmnss 6:00- E‘me-ﬂ-
Fhllﬂdflﬂhii ...“u.-l,]m.ﬂ'llﬂ,.,,,-__3-!-..-‘..,.....Eﬁ.ﬁ-.......wi__.ﬁu -.a...-..-q--. .-F I rEETT! FEES TS 1:“’“"‘ 11]“”.“‘1
San Francisco .esees.. TEEN00. . o oves 2EA i 497, . ion BRON Losaiad L 1 | R i T:00- T:30 p.m.
Washinglon ...eeere.. SO0OM, .. ..., 150, . ... ..3350, ... WNBW .ona B 8 L.cassssssssaras G230 T:00 p.m.

COWBOY G-MEN (10 min—26 rel.—Llnited Artisis Television)
ABAEE ooosssnrssnens FES000, .. 00on: Floioresea3TBiiioas wWAGA Lo s cio P sresessssasesses. T:00- T:30 pm.
Boston Ciiiieee LIDODOD, . ... 02Z.....-205. . WEBE B - T . e 2:30 p.m.
Cincinnatl .cvvsasenese 000, ... oo B8T. ucains 1B e WCPO aanyn -t o8l ieecsssssesasses F:30- 2:00 pm.
ColGmBUE - - eeeissse TIEDOD. oovieedhA oin ATl ea s s WHNS ARy, RN R cresemesmsss §:30- 7:00 p.m.
ml'“i' ------ EEEEEEEE 953.[’{“}.....,“ T-l--- r-1|-1q'|a-|-|-l|.a.||WJBK ....... 1 -------- Sn FE R R R L L R ‘13& Elmp‘m‘
Deiroit . oevee Hs gﬁj.mﬂ_“l.._l e O 1ﬁ_ﬂ_._.,_.,w.’ﬂﬂ_ |..-...-3.- --..5 GEEETEEEEEE RS I:m' -:MP:I:_
Mpls St Paul ..oeees. IRTO0. . vuess- BT, e 1B e WECD o aeeaiitis Y e g S:M p.m.
Ht\l‘ 'l"ﬂ'l!'i ----------3-.“5.[““].-1;--- I-llll Jl-l'|1-1-j'-"""l‘ill'a'BE ""I"PT-- -'-T LRSS AR ] a:m a:mp-ml
NeWw YOIk oo AORS.O00. . s nes Bdrnnner 129 nes . JWABC ..oen. AT S cavssusesesnsess $:30- 5:00 pm.

CENE S{I-er_h:'mntimn ........ TE6000. .. ..... 9. ... ... 726 ... . KGD ety TN LW essessmmsaanns T:00= T:30 p.m.

NE A Y (30 min~T78 rel,—CBS TV Film Sales
Baltimore ....cecoee-s ﬁ]ﬂ.lﬂ.ﬂ..., % }..1.-55‘.1-.|-a ...WHAR L] R " T oivvsassssannnanss !:m- Himp'm'
BEJ!-TEI'B ...u.........,l,lm.l}m‘_..‘ .-.Illl-l. IT-DIII-.|||wHAc -la--1r:-l - -H FEE R El:m ::an'm"
Eh“:-agu l---li--lll-+||-‘jq5|.m ------- LIH -------- MIﬁ-rII!JLJwBBM RN Jl'q'r-|-| u rT cEddER AR A B T-m- :mﬂ‘m'
Ehi:nm ----- [ RN lq“!qm-lll ....1‘-71 ] " :E-ﬁr.1 LrI.,wEHM - = Ir"-l L l¥ l-‘u P pREERE@EEEEE E:E :-:mﬂ'::

i i ‘q » L (] - T R aau.;--]ur B ---r-----lq- ------ L r '
incinnot  .oeesesses S05000........0132 T2 WEKRC [Cnntmueﬂ o pade 13)

TO EVERYONE WHOSE VOTES MADE POSSIBLE OUR

N

FIRST PLACE AWARD

ra

/s

IN THE BILLBOARD'S SECOND ANNUAL TV FILM SERVICE AWARDS COMPETITION

WE INTEND TO CONTINUE PRODUCING TV COMMERCIALS THAT OFFER
THE MOST VALUE PER DOLLAR SPENT . . . COMMERCIALS THAT WILL WIN SALES FOR OUR CLIENTS
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Secret of Success Is
Like an Open Book

By JACK CHERTOK
President. Jack Chertok Television

Productions
Far more words have been
written about television than

m. | about all the reels of old movies

which have invaded the nation’s
living rooms. And 1 am still
amused when I am asked, both
by acquaintances within in-
dustry and outside, “What is the
secret of a successful itelevision
production company?”
ere is no secret, per se, any
more than in any other business.
You merely have to know what
yvou are doing. And this holds
true for the garbage collector, as
well as the television producer.
My associate, Paul MacNamara,
who is vice-president in charge of
sales and advertising, and I had
chalked up many vears in the mo-
tion picture industry. We knew
film-making thoroly. This is true
for the other men who are in the
company. Men who know their
crafts. Men of experience and
knowledge., There is no secret to
hiring the best available techni-
cians.
As far as the secret of shaping

- | your entertainment format to the

requirements of your audiences,

I maintain that if you have a
ood show wou will have an au-
ience. And unless all the people

of America suddenly disappear
from the face of the earth, we
have 150,000,000 waiting to be
entertained.

It is the duty of Heollywood to
provide this. I am thankful to
say that Jack Chertok Produc-
tions is able to share in this duty.

Identification

In the case of Ann Sothern and
the “Private Secretary” show
which is sponsored by Lucky
Sirike, there is tremendous per-
sonal identification in the series.
Thousands of girls are private
secretaries, or want to be. Thou-
sands of men have private secre-
taries. Thousands of families know
private secretaries, )

So we are not coming into the
home with an unreal, unimagin-
able situation. This has been the
format of popular national maga-
zines almost since the beginning
of America. A secret, is it?

One of our newest packages,
which we now have ready for
sale, is the Dale Carnegie series.
This is a half-hour program
which Carnegie introduces. We
then dramatize how to Wwin
friends and influence people, how
to stop worrving and start living.
~ Is there one single individual
in all of America who is not faced
with one or more of these prob-
lems every single day of his life?
Again, we have viewer identifica-
tion. You might call the program
educational. I do not. I call it en-
tertaining, because this is the pri-
mary premise and purpose of
television.

2-Fold Duty

If, in the doing, pEﬂ]Ell'E learn
and profit by Carnegie's exams-
ples, we have fulfilled our obli-
gation to the American public—
and at the same time, given the
sponsor his money's worth, And
this is why we are in the televi-
sion business.

Many of my colleagues are
working up an ulcer over the
color TV furor. I shan't, because
unless I am very, very wrong, the
ultimate use of color in TV will
be in the same ratio as in movies
today. Certain types of shows
would be harmed by color. Others
would be made more exciting.

But again, this is not for us, the
producers, to decide. We are
working for our sponsors and
their advertising agencies. And
whatever they feel is most feas-
ible to bring their message before
the publie is the way in which we
shall operate. 3

To those starry-eved optimists
who dream of getting into the TV
film business and seek advice, I
have no formula for success. The
road we took worked for us. For
someone else it might not.

Background

We began when I went into in-
dependent production by making
non-theatrical films. Among them
were “The Du Pont Story,” “En-
ergy Is Our Business” for West-
inghougse and three films for the
Mational Association of Manufac-
turers.

Our commercial department,
now headed by Don Wilson, made
and still dpes numerous commer-
cials for TV including those for
Hotpoint, Gillette, Swift & Com-

y's Peter Pan Peanut Butter,

eneral Mills, Kleenex, the

American Bakeries Company and
others.

We specialize in idea pictures,
and we accept only those indus-

trial and commercial films which
we feel we are specifically
adapted to do. i

~ While I am in the television
industry—not the cliche racket—
there are times when the latter is
inescapable. So I can only say:
“One man's meat is another's poi-
son.” What is successful for
Chertok Productions may not
work for John Smith Enterprises.

TV Film
Guest of the Week

e

JACK CHERTOK

Jack Chertok is president of Jack
Chertok Television Productions,
which preduces “Private Secretary,”
starring Ann Sothern, on the CBS
television network, sponsorsd by
Amarican Tebacco Company. In ad-
dition, the Chertok Ffilm hisrarchy
hat presanted ‘“Tha Lona Ranger”
series sinea its inceplion, and many
of the “Cavalcade of America™
sories for DuPont.

Prior te going into TV Ffilm pre-
duction, Chertok was asseciated
with M-G-M Studios, in charge of
their music department ond later
head and executive producer of
the short subjects department. He
produced the popelar “Crime Dom
Mot Pay” serles, "Tha Possing Po-
rade,” Pete Smith, Robert Bench-
ley, historical mysteries, the series
on Nestrademus, oz well as many
othears.

He alsa produced numerous fea-
ture-length films, including “Joe
Smith, American™; “The Cormn Is
Green” and "The Stronge Woman."
During World War 1l he produced
Acodemy Award winning "Main
Streat on the March” for the War
Production Board.

Therefore, it would appear that
the only secret for success is the
end result, obtained by knowing
what vou are doing and doing it
better than anyone else. And
therein lies the challenge!

Kling Builds
Prop Supply

CHICAGO, Feb. 6.—Lee Blev-
ins, who heads up the West Coast
motion picture and television
operations of Kling's Studios in

ollywood, this week announced
the purchase of motion picture
scenery and sets, valued at
£37.000, from REKO Studios.

Both exterior and interior sets
were included in the properties,
which were located at the RKO
ranch. They were moved to the
Kling lot, which is the former
Chaplin studios.

Fred A. Niles, Kling vice-presi-
dent and director, plans to build
a store of generai-—usage sets and
seenery as soon as possible for use
in both motion picture and tele-
vision film production.

Kling received all the Chaplin
sets and scenery at the time it
purchased the Chaplin studios.

Switch Policy
On Open-Ends

NEW YORK, Feb. 6.— The
Alexander Film Company has de-
cided to lease its open-end com-
mercials on an unlimited time ba-
sis from now on. Previously, the
producer haa rented them out
only for six-month periods. In
addition, Alexander has brought
out a new line of 10-second, open-
end blurbs for use in station iden-
tifications. These may be bought
geparately or in a dpﬂckage with
the 20 and 60-second spots.

Alexander has seven different
categories of ngfen-e;nd spots:
bread, beer, ilk, ice cream,
banks, dry cleaning and tires.
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We are grateful for this award — and pledge

« continued high calibre service to advertisers
and their agencies

« continued development of national spot
business for our television station clients

WEED

TELEVISIOIT

NEW YORK CHICACOD DETROIT BEOQOSTON SAN TRARCIECO ATLANTA HOLLYWOOCD

*Eillboard's Second Annual TV Awerds Survey (Jan. 80th issue)



www.americanradiohistory.com

12 TV FILM

Whada iR e

THE BILLBOARD

ju | o e |
I

FEBRUARY 13, 1954

LIGHTING FOR COLOR

L ow Contrast Ratio
Poses New Problem

NEW YORK, Feb. 6. — The
narrow contrast ratio demanded
by TV color film production
makes proper lighting one of the
biggest problems faced by TV
film producers today.

Altho motion pictures are
lighted on a contrast ratio of 20,
black and white TV film iz lim-
ited to a contrast ratio of about 5
—meaning that the brightest ob- |
ject in a acene may not be more
than five times as light as the
darkest portion if detail is to be |
greaerw:d. Now the contrast ratio
or TV color film is down lo a
new low of two and a half or less.

Conzequently color TV film|
producers are foreed to shoot)
practically everviing with fl‘ﬂnl‘l

lighting, which may project well |
{albeit flaty on the TV color
screen, but which rules oul any
attempt al the dramatic lighting |
effects needed to enhance video
drama. The only saving grace is
that the celor itself | somewhat
inclined to increase the film's ap-
pearance of separation and depth
on the screen,

Color TV's present contrast |
ratin  lumitations put Eastman
Kodak in a rather ironic position,
since the firm's new positive-
negative color stock—said to be
the best vet for color TV—is able
to hold a contrast ratio of about
10, as compared to the 51 of
16-mm. Kodachrome. This should |
e a big sales plus for Eastman,
but itz difficull for them to ex-

loit it az vel beefauvse producers

now that, rezardless of a stock's
potential. thev have to light TV
color oroductions to meet the
present 21- contrast ratio require.
ments of the medium.

Incidentally. it's interesting to
note that altho Eastman's new
color film stock is initially almost
eight times as expensive as Foda-
chrome, 'n some wavs It I a
budget saver. Since it is about
four times as fast as Kodachrome,
lesz light is required to use it,|
thuz cutting down on production |
time.

Many Are Gambling

Meanwhile some TV film out-
fitz have been shooling in color

New Animation
Stand Ready

NEW ROCHELLE, N. Y., Feb.
6. — The Animuation Equipment
Company here j2 trying to stand-
ardize animalion stands used by
producers of TV film commer-
cials. Up to now, all animation
stand: have been custom built
and usually cost in the neighbor-
hood of 3525000, The manufac-
turer will spon deliver the first
in whal he hopes will be a stand-
ard line to Animated Produc-
tions, Inc, a producer of
animated blurbs,

The new stand has an all-
effects svstem of gimmicks and a
camera  that will take either|
33-mm. or 16-mm. Al Stahl, head |
of the preduction company, said|
he expects the new stand to hike |
hiz output by 50 per cent. |
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* TV FILM SERIES in PRODUCTION s...oworse:

This feature runs in every Production issue of The Billboard's TV Film de-

partment,

series and is limited onl

industry.

preceding month.

It offers the most complete directory available of production »f TV film
¥ by The Billboard's ability to reach all
; Producers who desire to be included should
The Billboard's New York o
shovuld be for the last full

producers in the

1T send their listings to reach
ttiwee no later than the 15th of each month Listings
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their backlog will be able to get
by on thes new svstem; while |
others have been sitting it out |
with an eve toward tailoring the
product to the mediom, gquality-

Mitchell Predicts 5 or 6
Firms to Rule TV Films

NEW YOREK, Feb. 6.—Despite |
the continuing expansion of the
TV [ilm mzcrket, the fatality rate |
a. TV film firms will be stepped1
up in coming months to a point
where only five or six companies |
will eventually remain as m.ajur;
factors in the industry, according
to John H. Mitchell, vir:e-presi-q
dent and sales manager of Screen
Gems, Inc.

At a press conference Thursday
{4), Mitchell and Ralph Cohn,
vice-president and general man-
ager of the company, said Screen
Gems will produce at least three
new series this vear in line with
an expansion program aimed at
pulling the firm out from an un-
derdog status and catapulting it
to the top of TV lilmdom. In ad-
dition, it was =zaid, the company
will expand its commercial pro-
duction and sales staffs.

The formation of a new ani-
mated commercial production
unit to handle work formerly
done by United Productions of
America has been set and the ad-

e e o, =

ducing are “Father Knows Best,"”
“Damon Runyon Theater” and
“Adventures of Rin-Tin-Tin."” In-
dications are that alt three will be
put directly into syndication.
Additional shows that will first
be offered for national spon-
sorship by Ceneral Artists Cor-

poration f[rom pilot films shot
for “Ford Theater” are “Johnny
Nighthawk,” “Sister Veronica,"
“Classified” and “Navy Diary.”
Another show, “"Vhat Makes a
Champion,” is also being planned
as a futu.e production to be shot
in New York.
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TV FILM PURCHASES

Louis Weiss & Company. Los
Angeles telefilm distributors, last
week chalked up three major 2ales.
Three motion picture serials,
“Custer's Last Stand,” "The Black
Coin" and “The Clutching Hand,”
have been sold for a single run
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on WAKR, Akron, 0. The three
serials comprise a total of 48 epi-
sodes and current sale marks the
21=t TV station using them. KCTYV,
the new Du Mont UHF station in
Kansaz City, "Io. _urrhased 52
Western feature films crom Weiss.

L

Sale covers multinle runs over a
one-year period. The Jimmy
Durante feature, “"Forbidden Mu-
sie," was purchased for douhble
showing within a three-month
period over KDYL-TV, Salt Lake
City.

M Ek A Alexander Praductions
has acquired TV distribution
rights to “Her Panelled Door,"” re-
cently produced English feature
starring Richard Butron and Phyl-
lis Calvert.
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AGVA

Welfare Trust Fund Takes

In $178.182 in First 14 Months

® Coulinyed from page 1

erating expenses and has a sur-
plus of about $20,000 remaining
in the Trust Fund,

In the same l4-month period
claims by 128 AGVA members
who were injured were paid in
full, 93 claims are still being
processed, 47 are now receiving
pavments, and one death claim
has been paid and another is be-
ing processed.

These are the highlights of the
first public report issued by the
trustecs of the special fund.

Meanwhile, in a drive to ac-
quaint AGVA members and op-
erators of the true facts sur-

JORGENSEN BAR

LQ License
Suspended
In Boston

BOSTON, Feb. 8—The storm
that has been brewing over the
gcheduled appearance of Chris-
tine Jorpensen here broke on the
Hub% Latin Quarter this week as
the Boston Licensing Board sus-
pended the license of the club
starting wvesterday (5) to block
the entertainer's arrival

Mavor Hynes also banned the
Sunday night showings of Jor-
gensen al the Quarter, and coun-
sel for ihe room immediately ap-
pealed the decision.

The Licensing Board's action
came after a4 week of headaches
that found the group under fire
in a juvenile delinquency probe
alleging teen-age drinking 1In
Boston cafes, and for apparently
permitting Jorgensen's act to ap-
pear.

Two members of the Licensing
Board refused to comment on
their decision, but Chairman
Mary Jriscoll, who earlier an-
nounced she would try to have
Jorgensen barred as & female
impersonator, said that the per-
former's birth certificate and gov-
ernment passport caused a change
in plan.

Under the law, the Board can
suspend a license without a hear-
ing. One would be necessary,
however, to revoke a license, A
hearing will now take place be-
fore the full board of censors.

Grades Seftle
AGVA Hassle

NEW YORK, Feb. 6—The bat-
tle between the Lew and Leslie
Grade office and the American
Guild of Variety Artists was set-
tled this week when the Grade's
franchise was re-instated after
the apents released the Amin
Brothers from their contract and
turned over all monies held by
AGVA from the Amins for Grade
ta the act.

The AGVA arbitration board
tock thiz action on application
from the Artists Representatives
Association for its member, the
Grade apgency. As it stands, the
Amin Brothers are released from
the Grade contract as of Decem-
ber 1, 1953, and the Grade fran-
chise is re-instated as of January
29, 1854, the day on which it was
suspended.

Inga Wiere’s Arm
Broken During Act

HOLLYWOOD, Feb. 6.—Inza
Wiere, feminine half of the dance
team currently appearing at
Charley Foy's Super Club here,
suffered a broken arm and other
injuries as a result of an accident
during her act at the club this
week.,

During the feam's terps, the
fern's arm, linked with parimer
Igor's, was snapped when her feet
struck a low ceiling beam. Re-
mainder of show was canceled and
Mizss Wiere was removed to 5t

Joseph’s Hospital for treatment.
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rounding the Welfare Fund, the
insurance program and the bene-
fits 0 be derived by both parties
from the program, the Fund's
trustees have had printed and
mailed to all AGVA members,
operators and franchised bookers
a pamphlet which details, in
question and answer form, the
entire Welfare Fund program.

A representative of the Llovds
insurance firm and an AGVA rep
oint out that the seemingly
eavy -premium pavments are
caused by the lack of any experi-
ence table in this unique type of
insurance and the fact that cov-
erage of AGVA performers is es-
timated at only 20 per cent of its
full potential.

Start July

Tho the fund was set up in
November, 1952, it was not until
July, 1953, that the trustees actu-
ally bepan to function, The Wel-
fare Fund maintains itz own of-
fices here and is administered by
a board consisting of three opera-
tor representatives and three
AGVA reps.

For the operators David Katz is
chairman. ick Prounis, of the
Versailles, and Nat Abramson, of
WOR Artists Bureau, are the
other lwo members.

AGVA reps are Rabbi Bernard
Birstein, of the Actors Temple:
David Ferhuson, of the Jewish
Theatrical Guild, and William F.
Brunner, former Congressman

from Queens, Operator reps are
permanent  appointees. GVA
reps can be changed at the dis-
eretion of the AGVA executive
board,

The big problem still facing
both AGVA and the fund is get-
ting additional minimum basic
agreements signed by  operalors
of locations using AGVA talent,
L That the problem is a big one is
hjg,hléﬁhted again this week via
bogged-down negotiations be-
tween the performer union and
talent users. {See separate story.)

Fund Set-Up
As now set uﬁ the fund is oper-
ated from its headquarters here

thru the 22 AGVA branches, each
of which maintains a separate
bank account for money received
from operators for the fund.

The branches' bank accounts are
restricted to about $1,000—all ad-
ditional money being paid into
the fund's bank account here.
Claims are filed by performers
via the local AGVA branches and
processed.

Current plans call for building
the surplus of $20,000 to as large
a sum as possible and to use that
money for additional welfare
benefits for AGVA members,
these benefits could take the form
qnf hospitalization, sickness bene-

fits, increasing life insurance cov-

erage over the Eresent $500 limit
or setting up a home for indigent
aged and sick performers.

Battle With

NEW YORK, Feh 6. — The
American Guild of Variety Art-
ists' battle to gel operators to

sign the minimum basic agree-
ments remained bogged down
thiz week on at least two fronts,
A meetiﬁE between AGVA reps
and the Lakewood, N. J. hotel
owners broke off here -Wednes-
day () without hopes of reaching
an early settlement, while the
AGVA hassles with the Statler,
Los Angeles, also remained stag-
nant, since the hotel chain has
what amounted to a temporary
restraining order which keeps
AGVA from pulling its members
from the hotel.

It is penerally believed that the
Statler chain will remain ada-
ment in its stand against signing
any agreement which makes it
the employer. Statler reps clalm
that the Hilton holel chain will
take and hold the same position
in the hassle with AGVA. The
Lakewood proup takes the same
position. Both the Statler chain
and the Lakewood hotel owners

USO Talent
Auditions Set
For Det., Chi.

NEW YOREK, Feb. 6, — USO
Camp Showsas will-stage special
talent  auditions in Detroit
Wednesday (100 and Thursday
(11), and in Chicago on Friday
(12) and Saturday (13). Repre-
senting US0 at the auditions will
be Bert Wishnew, director of the

roduction department. All pro-
ezsional acts and agents for per-
formers are invited to get in
touch with Wishnew or to attend
the auditions which were set up
for those performers unable to
reach USC headquarters here.

Wishnew will be at the Book-
Cadillac Hotel, Detroit, Wednes-
day and in the Palmer House,
Chicapgo, Friday. Actual locations
of the auditions are the Alaske
Room, Detroit-Leland Hotel, De-
troit, Wednesday (10} and the
Florentine Room, same hotel,
Thursday. Both auditions begin
at 2 pm. In Chicago, Moose Hall,
on North Dearborn Street will be
the scene of the auditions, begin-
ning at 11 am, Thursday and
Friday.

The current US0-Camp Show
bookings range from four to 17
weeks and cover the Far East,
Alaska and Northeast Alr Com-
mands. All performers must be
over 18 years old,

AGVYA Minimum Basic

Ops Bogs

are represented by the same law
firm in the AGVA battle.

Meanwhile, the Statler will
continue to pay its required con-
tributions into the AGVA Welfare
Trust Fund. The hotel does not
object to the payments—only to
being required to sign any agree-
ments in which it is named as
the employer.

MAN CAUGHT IN \New Mark for

KETTLE OF FISH

LONDON, Feh 6—Six
sea lions have showman Billy
Smart in a tangle, The sea
lions were sent him as a gift
by his daughter Rosie, cur-
rently working in Florida,
but she omitted to inform her
father they were on their way
or to take out 2 necessary im-
port license demand by
British Customs Law.

When the zealz arrived, the
customs, faced with housin
them while they wrangle
legalities, allowed Smart to
cart them away to the Lon-
don Zoo for storage. But the
Board of Trade which super-
vises &l import licenses
stepped in. The sea lions en-
tered the country illegally, it
said, and out they must go.
But it seems you can't export
anything out of Britain these
days which has entered the
country - ilegally. So Smart
couldn’t use the animals in
his ecircus nor send them back
to his daughter in Florida.
He couldn't even sell them
because they couldn’t be sold
without licenses.

While all this iz going on,
the seals are swallowing over
£100 a week in food and keep
and have so far cost over
$1,000. The next question is:
Who pays the bill? And i
nobody steps forward with a
check, how will the London
Zoo unburden themselves of
the sextet they don't want,
can't sell in this country and
aren't allowed to export?

Oasis Nixes Gals;

Reverts to Jazz

HOLLYWOOD, Feb. 6—The
Oasis, bistro currently running
girlie revues, reverts to its origi-

nal policy of name jazz talent
February 12. Tentative plans of
owner-operator Bill Robinson call
for a 60-cent weekday door charge
and B0 cents on weekends.

Georgie Auld All-Stars inaugu-
rate the new policy, to be follow-
ed by Earl Hines, Charley Parker,
Lester Young, Stan Getz, Dizzy
Grillespie and the Treniers.

WASHINGTON, Feb. 6. — The

government’s anti-trust suit
against the Shubert Theater inter-
ests, thrown out of court in De-
cember, will be taken to the Su-
preme Court, a Justice Depari-
ment legalist said this week. The
governmeni expects to file ils ap-
peal within 10 days, If the appeal
is successful, it would mean that
the case would go back to the
U. 5. District Court of New York's
southern District to be Lried.

The Justice Department will ask
the Supreme Court to rule that
the practices of the Shubert In-
terests, including the Shubert
Theatrical Corporation, the Select
Theaters Corporation and the
United Booking Office, are {rade
or commerce coming within the
scope of the federal anti-trust
taws, The district court threw
the government's charges out on
the pgrounds that a November 9
Supreme _Enurt ruling on baseball
EEISD applies to the regulation of

Higgins Leaves
GAC Friday :

NEW YORK, Feb. 6, — Joe
Higging will leave the General
Artists Corporation Friday (12) to
open his own personal manage-
ment firm here, He leaves the
agency after eight years of serv-
ice, the last three in the New
York headquarters. The decision
was based solely on his desire to
operate his own business. The
parting is amicable, as best de-
scribed by the fact that the art-
ists Higgins will manage are
booked by GAC,

The Higgins talent stable in-
cludes Louis Jordan, Pee Wee
Hunt and Ernie Rudy orks, Alan
Dean and Dolores Marlel. Higgins
will also represent Mark Stevens
in the East.
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Justice Department’s Case
Vs. Shubert to Supreme Court

theaters and the arrangement and
coniracling of theafrical bookings.
In the baseball case, the Supreme
Court held that the internal op-
eration of professional ball clubs
18 not interstalé commerce.

If the appeal is sustained, the
Justice Department will pursue itg
charges of monopolistic practices
againsl the Shuberts, The original
charges, brought in February of
1830, alleged thal unreasonable
restrainis on interstate commerce
were imposed by the late Lee Shu-
bert, Jacob Shubert and Marcus
Heiman,

The lower courl's decizion was
rendered December 30, after
which the government had 60 days
E:? ﬁli 1ts appeal with the Supreme

Lre.

Line Up 12 Cities
For 1-Nighter Tour
Of Eckstine Unit

NEW YORK, Feb. 6.—Twelve
cities have been lined up for the
Billy Eckstine one-nighter pack-
age which kicks off at the Audi-
torium, Norfolk, Va., February 21.
In addition to Eckstine, the pack-
age features Ruth Brown, the
Clovers and the Johnny Hodges
ork. Eckstine bought the latter
talent from Shaw Artists Cor-
poration.

Line-up of auditorium dates is:

Coliseum, Baltimore, February
22: Byria Mos ue, Pitisburgh,
February 23; Kiel Auditoriu

St. Louis, February 26; Munici

Auditorium, Kansas City, 0,
February 28; Will Rogers Audi-
torium, ¥Fort Worth, March 2:
Galveston Auditorium, March 3;
Austin, Tex., Auditorium, March
4 and T; Dallazs Fair Grounds
Auditorium, March 8; Houston,
Tex., Auditorium, March 11, and
New Orleans Auditorium,

March 14.

Conventions
Looms for Chi

CHICAGO, Feb. §—Chicago,
which leads all other cities in the
country as the headquarters for
conventions, can look forward to
breaking 1953's all-time record in
the coming year,

This was the pgist of a report
delivered by Otto K. Eitel, retiring
president of the Chicage Conven-
tion Bureau, at its annual luncheon
meeting held at the Blackstone
Hotel last week.

Chicago was host to 1,010 con-
ventions and expositions during the
past year. These atiracted 1,027,381
out-of-town visitors, who spent
$162,329.000 “earned elsewhere™

Five Points

Eitel said Chicago can climb
even higher in 1854 if these
five steps are taken:

1. Early realization of the new
public auditorium and exposition
building, made possible by a $5,-
700,000 grant from State funds for
fairs.

2. Abolition of the 15 per cent
federal transportation tax, which
has outlived its purpose of curtail-
ing unnecessary civilian {ravel
during World War II.

3. Provide more special events
to entertain visitors, great sporting
events, such as the Army-Navy
foothall game and the olympics.

4, Increase the community pub-
lic relatlons.

5. Increase finaneial support from
business concerns for the conven-
tion bureau, to bring more con-
ventions and trade shows to Chi-

cago.
Club Dates

All this has a bearing on show
business from several standpoints.
Fred Ashley, public relations di-
reclor of the bureau, said: “More
and more we are encouraging
onventions as well as individuals
o ask delegates and convention-
goers to bring along their wives
and familles, Thiz is being done,
and one way to keep these families
entertained is a primary objective,
and club-daters will get more and
more business because of this, An-
other objective. which may affect
the club-date business favorably
is the fact that the bureau is con-
tinually urging conventions tfo
make more week-end dates, rather
than the wusual Monday thru
Wednesday set-up. In this way,
more conventions can be handled,
room Ssituations would be im-
proved, and the drain on the talent
pool would be lessened consid-
erably.

New Facilities

Eitel explained, “The new con-
vention center should be central-
ly located convenient to hotels,
retall shops, restaurants, amuse-
ment centers, and transporation.
It should possess its own railroad
spur to [facilitate handling of
heavy equipment to be shown at
trade shows, and have ample
parking space, Succeeding Eitel
as president iz Walter F. Kettell,
associate director of the Bowman
Dairy Company.

, Sam Roberis, artist representa-
tive, iz ill at Wesley Memorial
Hospital. He's been in business
8 years. . . . Leo De Lyon and
Arthur Walsh opened at the En-
core last week.

O'DELL TRIBUTE
BY OATER ACTS

HOLLYWOOD, Feb. B.—
Western talent rallied here
last week to pay special trib-
ute to cowboy star Doye
O'Dell on the latter’s KETLA
“Western Varieties” television
show, following the tragic au-
tomoblle accident which took
the life of O'Dell's wife Sun-
day (24) and resulted in hos-
pitalization for the enter-
tainer.

Klauzs Landsberg, producer
of the teleshow, dedicated
the entire 60-minute program
to O'Deil.

Guest stars appearing on
the bill were the Sons of the
Pioneers, Hank Penny, Molly
Bee, Cliffie Stone, Chet
Fisher, Spade Cooley, disk
Jjockey Sgueakin' Deacon and
regulars Eddie Cletro and
Roscoe Ales,



www.americanradiohistory.com

FEBRUARY 13; 1954

THE BILLBOARD NIGHT CLUBS-VAUDE

17

An Important Message . . .

T0 ALL PERFORMERS

DO NOT APPEAR ON ANY BENEFIT OR TELETHON OF ANY DESCRIPTION WHEREVER
HELD WITHOUT FIRST MAKING SURE IT HAS BEEN CLEARED BY THEATRE AUTHORITY!

Actors’ hearts are big. They are ready at all times to contribute their services freely
tor charitable, patriotic and other worthwhile causes. But to achieve the greatest
good for the greatest number—and to protect the public—there must be sensible
regulation of benefits and telethons which seek free performances by professional
actors. This is the responsibility of

Theatre Authority, Inc., a non-profit organization, composed
of all talent Guilds, Unions, various charitable Guilds and
other important groups of the amusement industry.

Theatre Authority, Inc., guards against (1) exploitation of
performers’ free appearances for private gain and unworthy
causes (2) overabundance of benefits (3) overabundance of
talent used at benefits; and in addition (4) receives a per-
centage of monies raised at benefits which it distributes to
performers’ charities. ‘

Performers aid their own when they appear at a cleared benefit or telethon. All
monies received from these performances by Theatre Authority, Inc., are allocated
to the charitable guilds and relief funds of the performers’ own unions and guilds.

In the past years, Theatre Authority, Inc., has distributed over $1,000,000.00 to its
member guild and union relief funds.

If You Are Called to Appear at or Sponsor a Benefit or Tele-
thon of any kind east of Omaha, refer the caller to Theatre
Authority in New York, 545 Fifth Avenue, telephone number
MUrray Hill 2-4215, and you are to advise this office also.

If it is for a Benefit or Telethon west of Omabha, refer the caller
to Theatre Authority in Los Angeles, 6331 Hollywood Boule-
vard, telephone number HOIllywood 2-5761, and you are to
advise this office also.

If you are on the West Coast you already have received from your quild or union a

more complete exposition of this message. If you are on the East Coast you will soon
receive such informafion. READ IT AND BE GUIDED—FOR YOUR OWN PROTEC-
TION AND FOR THE BENEFIT OF WORTHY CHARITIES.

THEATRE AUTHORITY,. INC.

MEMBER ORGANIZATIONS:

Actors Equity Association ® American Federation of Television and Radio Artists ® American Guild of Musical Artists ® American
Guild of Variety Artists ® Screen Actors Guild ® Actors Fund of America ® Authors League ® Episcopal Actors Guild ® Jewish

Theatrical Guild ® Negro Actors Guild ® League of New York Theatres.

Western Theatre Author .HY: Actors Equity Association ® American Federation of Television and Radio Artists @

HAROLD M. HOFFMAN

Executive Secretary.

545 Fifth Ave., New York, N. Y.

MUrray Hill 2-4215

American Guild of Musical Artists ® American Guild of Variety Artists ® Artists Managers Guild ® Association of Motion Picture
Producers ® Chorus Equity Association ® Screen Actors Guild ® Hollywood Coordinating Committee.

l. B. KORNBLUM

Executive Secrefary.

6331 Hollywood Blvd., Los Angeles, Cal.

Hellywood 2-5761
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Victo

r LP Price-Slash Salvo

Heightens Trade Skirmish

Disk Dealers

Puzzle Over
Price Cutfing

HOLLYWOOD, Feb., 6.—Im-
mediate reaction to the current
LFP price war ranged from &8 most
vehement castigation of industry
policy to a wail-and-see attitude
among disk dealers here.

To =ay that mild conlusion pre-
vails iz an understatement. Deal-
ers do not know the exact status
of all existing LP price sales
They do not know if price cuis
will be reinstated, and if so,
when, Moreso, representatives of
both Columbia and RCA vietor do
nat know. If they do, they haven't
tald the dealers.

The RCA Victor price cut, from
$5.72 to 3399 for most of s
12-inch LP line, and from %460

to $3.25 for 10-inch LP’s, drew |

most of the dealer wrath.
Disk Stocks High

Dealers were quick to point out
that the price cuts, coming within
one month after the big Christmas
buying season, affects them more
than it ordinarily would. With
disk stock generally depleted fol-
lowing the Christmas season,
dealers normally replenished
same within a few weeks. Thus
the price culs, coming at a time
when inventories are high, further
depreciates those inventories.

No assurances were given to
dealerzs that prices would re-
adjust following the current price
war,

Baszically, the price war por-
tands the following for disk deal-
BrS:

(1) The cut in prices means de-
preciating existing inventories by
as much as 40 per cent.

(2} The only way a dealer can
recoup the loss is to buy in great
quantity now, and assuming that
volume sales result, he will be
reimbursed when prices are re-
adjusted,

(3) Juggling of prices, it is be-
lieved, will leave a bad taste with

WELL YOU CAN'T
STEAL FROM PAST

NEW YORK, Feb, 6 —Just
what the effect of the current
price hassle will have on LP
sales later thiz wvear wasz a
subject of considerable con-
troversy this week. One disk-
ery exec summed up his pre-
diction that business will not
be too good in the months
following heavy stocking by
dealers with the comment:
“¥ou always rob the future.”

the consumer when prices return
to list.

By and large, dealers stated

they would not do any volume!

buying, and would wait for con-
sumer reaction, Columbia Ree-
ords’ plans on supporting sales via
local news E aper advertising
scheduled to break this week.
‘Thus far, Mercury Records' LP
disk sale drew little dealer ire,
since list prices are being main-
tained, with the [irm offering dis-
counts at the dealer level.
Typical of dealer reaction was
(Conrtinned nn page 22

Firms Label
Cufs as Feb.
'White Sale”

| @ Continued frow page 1

——

fective ”iaa-a.n?g:jar.ely upon an-
nouncement Monday (1), set a
new list of $3.99 for 12-inch Red

Seal LP's, including HMV plat-
ters normally pegged at $5.95.
The new list on Red Seal 10-

inchers is $3.25 for the duration.
| The period of hostilities, for
some days a matter of dark mys-
tery, will end February 28, as far
| as Vietor is concerned, so long as

on that date as per schedule,

A significant facet of the Victor
move to many was the reduction
of the dealer discount by the
to 3315 per cent on sales LP's,
rather than its normal 38 per cent
on_ “regular price” merchandizse.

Columbia, originally set to
break its deal to the public Feb-

(Continuwed on poge 22)

Hit Pop D

isks May

Sell on Newstands

Popular Science Mag

Awaits March Test;

Original Versions to Sell for 89 Cents

® Continued from page 1

large record manuflacturer have
also apreed to participate in the
experiment In Subsegquent test
periods. Some labels have, how-
ever, refused to participate.

"Hit of Month"

The Como disk iz keing spe-
cially pressed by Victor for PDE-*
ular Science on a seven-inth, 78
r.p.m. compression-molded rec-
ord. The magazine is placing the
record in a special, four-color
gsleeve as the "Hit of the Month."”

Present plans call for only one;
record each month to be handled

by the newsstands.

AUSPICIOUS DEBUT

Coast Audio Fair
Draws Hi-Fi Bugs -

By JOEL FRIEDMAN

HOLLYWOOD, Feb. 6.—An es-
timated 8,000 high-fidelity de-
vatees and neophytes kicked off
the opening day of the 1954 Los
. Angeles Audio Fair Thursday (4),
with attendance expected to total
more than 40,000 at the conelusion
of the three-day meet.

With approximately 100 exhibi-
tars from the U. 5. and Europe
disnlaving a multi-faceted range
of hi-fi eguipment, the show
loomed as the most comprehensive
of its kind to appear here thus far.

Shearing Gets

26G Guarantee
For 1-Nighters

HOLLYWOOQD, Feb, 6.—George
Shearing Quintet has been set
far a zeries of West Coast dates
thru DMarch 31 at guarantees
tataling 526,823,

Tour kicked off yesterday (5)
in Loz Angeles, and takes in an
additional seven one-nighters.
Group is set for three weeks at
the Black Hawk, San Francisco,
starting February 16, followed by
two and one-half weeks at the
Tiffany here. Shearing will work
eist following the Tiffany stand.

Coast tour was booked thru the
Ben Waller agency here.

Lfloors

The Festival of Sound, open fo
the general public without charge
anc sponsored by the Los Angeles
section of the Audio Engineering
Sociely, occupied three exhibit
at the Alexandria Holel
here,

Tradesters agreed that the show

(Conliitied on page 24) |

—

_A{:cnrding to Victor, the test
will be run off with only 25000
records, The diskery hopes to
find oul whether a “Hit-of the
Month” on newsstands on a
seven-inch disk will stimulate

‘lets. To steer newsstand buyers
| into retail shops, the back of the
Victor disk’s sleeve will list cur-
rent  Viclor singles and read,
i “Visit vour nearest RCA Victor
\ dealer for these hits.”

The seven-inch disk, savs Vie-
tor, will not operate on automatic
disk changers because it is teo
| thin. The diskery believes that
| the prime customers for hits sold
| on newsstands will be those who
are not now regular record cus-
tomers and who may be stimu-
lated into buying an inexpensive
record player by seeing phono-
graph records on sal~ in “easy-
to-reach™ locations.

No Returns

Should the tests prove success-
ful, the record labels will re-
evaluate the entire plan in the
light of the sales records on news-
stands. Present belief iz that
Popular Science will have to buy
the records from the manufactur-
'ers outright—no return privilege
will be granted the magazine.
Newsstands, of course, will un-
doubtedly receive their regular
100 per cent return.

Under the Victor arrangement,

{Continued o page 24}

| Columbia quits the field of battle |

firm |

salez in regular retail record out- !

!ACHTUNG!

~ Columbia’s

- 'Mein Papa’
Is Verboten

NEW YORK, Feb. 6.—Shapiro-
Bernstein Music Company blew
the whistle on Columbia Records
this week, Flexing its muscles
against the diskery. the publish-
ing firm refused Columbia the
privilege of releasing its parody
version of "“Oh Mein Papa™ as
narrated and sung by Gene
Klaven in German daalect.

The publishing firm said
that it did not stop the disk, but
merely acled for the writers of
the tune. It was understood that
execs of the pubbery were not
enchanted with the Columbia
parody. They feli, it was under-
stood, that the new lyric treated
“Papa" with unabashed irrever-
ence and felt the comic version
might injure the copyright.

Mitch Miller, Columbia a.dr.
head, admitted that a publisher
| had the perogative of refusing to
allow the release of a comic rec-
jord of a tune. However, Mitch
said this was a singular event for
the music industry, and it was
apparent that Miller was not
overjoved by the publisher action.
Some tradesters have expressed
the opinion that relations be-
tween the pubbery and the disk-
¢ry may be somewhat strained in
the future. The flip side of Co-
lumbia's verboten "“Papa” is
“Ricochet.” also in comic guise.

“Oh My Pappy,” will be shipped
out to deejays next weelk by RCA
Victor. In this version, the duo
gsing about ‘“Papa” in country
style, without a German accent,

Union Sets Hearing
In Amer. Booking,
Dominoes Dispute

| NEW YORK, Feb. 6.—A hear-
ing is tentatively scheduled next
week before the American Guild
of Variety Artists in the dispute
between Billy Ward's Dominoes
and the Associated Booking Cor-
poration.
Ward is anxious to terminate
his contract with ABC, which still
(Continued on page 24)

i Davies.
Meanwhile, a comic version of |
the tune by Homer and Jethro,

Feller to Quit
Cap for Jobs

Free-Lancing

L)
| NEW YORK, Feb. 6.—Sid Fel-
'ler, Eastern pop a.&r. chief for
Capitol Records, is resigning his
 post at the diskery next month.
Feller is leaving in order to de-
vole more time to arranging, rec-
cords and | radio-TV conducting,
fields in which he has become
-mare and more active recentlv.
Feller has been doing most of
the arrangements for the Jane
' Froman TV seg the past vear.
Feller joined Capitol as assisl-
ant to Dave Cavanaugh several
vears ago, After that he became
assistant to Dick Jones and then
| Eastern musical director. _
. He will remain with the firm
for another month, at which time
“he will handle the new Benny
'Gropdman album set 1 addition
'to regular wax dates. He will do
free-lance waxings for the disk-
ery after he leaves his post. No
successar has been set as Feller's
replacement,

Rep. Gefs 466
In Decca Suit

| NASHVILLE, Feb. 6.—Repub-
' Iie Records was awarded a judg-
ment of %$46455.04 from Decea
Records by U, S. District Court
here in a decision handed down
Thursday (4} by Judge Elmer D,
The action inveolved a
disputed contract between the
diskeries and pianist Del Wood.
| In his lengthy opinion, deliv-
ered orally, the ju ge castigated
| Decea with having “deliberately,
wantonly and maliciously in-
| duced and aided Del Wood to
breach her contract with Tennes-
see Records” (later absorbed by
Republic) and that Decca was
gullty of “unfair trade practices."

In New York, Decca denied
vigorously any wrongdoing and
aszerted an appeal would soon be

filed.
HRepublic Charges
Republic’s -::hargle was that
Decca had unlawfully contracted

with Miss Wood while the artist
was under a Tennessee Records
pact. Republic further allﬂﬁ::i
that Decca released some 1
Wood sides about a year after
they were cut, and when Repub-

{Contintued on page 24)

Mass Import

NEW YOREK, Feb. §.—Plans to
import a low-cost, self-contained
45 r.p.m. phonograph from Japan

‘and distribute it in large gquanti-
| ties Stateside have been set by
Hirsh de la Viez, prominent
Washington juke box operator.
The manual unit, tagsed to retail
at $19.95, is scheduled to hit the
consumer market by March 15.
De 1a Viez, who is now setting
up a new corporalion to handle
the enterprise, said he will have
100,000 units on hand by the kick-
off date. He claimed additional

How frequently do juke

for new records?

You'll find the nnsw

box operdtors buy new records?

Where do these operators buy most of their new records?

What percentage of their weekly earnings do jul:e bor operators spend

ers In « s »

THE 7th ANNUAL JUKE BOX OPERATOR POLL

One of the special features of
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of Cheap

45 Players Planned

machines will be received at the
rate of 20,000 per month.

The phonos will be marketed
\primarily thru chain stores and
'mail order houses, according to
'de la Viez. He intends to act only
as importer, having arranged to
absorb the entire output of the
Japanese producer.

Frea Disks

The player will be sold in a
package containing 10 free 45
r.pan. records. De la Viez has
been shopping major and indie
diskeries for special deals on 45's
over the past few weeks, with
orders for the donut platters al-
| ready said to total 500,000. Cus-
tomers will have no choice in the
(disks they receive with the
machine,

Encased in a molded plastic
| cabinet, the J aganese ptono mea-
(zures 3%z by 10 by 12 inches. It
| has a separate tone control, and
the pick-up, of a new design, uses
'a fiberglas stylus.

Granz Fails in
Brifish Deal

' NEW YORE, Feb. 6. — The at-
tempt by promoter Norman
'\ Granz to work out a reciprocal
'deal between the British Musi-
eians’ Union and the American

Federation of Musicians so that
' he could play England with his
jazz unil has flopped. Granz,

who has been i{rying to play

Britain with his “Jazz at the Phil-
s harmonic” group for the past
| (Continued on page 24)
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To Demonsirate
3-D Sound af

D. C. Hi-Fi Fair

WASHINGTON. Feb. 6.—Wash-
ington's first high-fidelity fair, to
be held March 5-7 at the Hotel
Harrington, will provide a public
demonstration for the first time
locally- of 3-D sound broadcasting.
A concerk from the Library of
Congress will be broadeast via the
new, and still to be approved by
the FCC, mulliplexing system
whereby a single transmiiter can
send more than one signal at the
eame time.

During the three-day fair, which
iz free to the publie, there will be
exhibils of nationally known
brands of high-fidelity reception
tcomponents. The Washington
Audio Society will hold meetings
during the fair. The same auditori-
um will be used to receive the
Friday night concert, and on Sat-
urday a second concert by the
Baltimore Symphony Orchestra.

Recording artists from RCA Vie-
ior, Columbia, Capitol and West-
minster will make guest appear-
ances at the fair and on-the-spot
broadcasts over Station WGMS.
Exhibilors will include: Fisher
Radio Corp., Tetrad Co., Columbia
Records, British Indusiries, Bell
g‘iuund System, Daystrom Electron-
ics, Stromberg-Carlson Co., Pick-
ering, RCA Victor, Webcor, Philco,
Emerson, Zenith, Presto, Jensen,
Avco Corp.-Crosley, Shrader Mfg.,
Garrard Changers; Ferranti Elec-
tric, Inc.; Ampex Electric Corp.,
Capitol Records, Warfdale Speak-
ers, Westminster-Records and Brit-
ish Radio Electronics, Litd.

RIAA fo Meet,

Hold Elections

NEW YOREK, Feb. 6. — The
Hecord Industry Association of
America, Inc, will hold its an-
nual membership meeting Thurs-
day (11) at the New York Athletic
Club. The key item on the agenda
will be election of a new board of
directors. The new board will
elect the RIAA officers a few
days later.

Milton Rackmil, president of
Decca Records, Ine., has been
president of the RIAA since its
founding, but there iz a belief
that he may not again accept the
top post, since the bhoard of direc-
tors last year announced a policy
of rotating the presidency, Un-
less the newly-elected board in-
sists on his retention, Rackmil
will probably step down from the
RIAA presidency.

Belafonte ‘Joe’
Hot for RCA

NEW YORK, Feb. 6. — Harry
Belafonte, warbler whose Victor
eiching of “Hold "Em, Joe™ has sold
35,000 in two weeks, has had his
contract renewed by the diskery,
The disk this week bounced into
31'_11'lh place in Victor's best seller
=1

Belafonte in recent years has
had a number of disks which oc-
casioned trade interest—such as
“Scarlet Ribbons” and “Matilda”
—but his current side is his hot-
test commercial item to date,

Folkways Music, which pub-
lishes “Hold "Em, Joe," will pub-
lish a folio of songs which Bela-
fonte performs at his conerts and
night club dates.

NEXT CONCERT
TO BE INDOORS

COPENHAGEN, Denmark,
Feb, 6. — Old Man Winter
routed ihe band of Den-
mark's Fifth Regiment, Fri-
day (29). The band snappily
marched to a8 loeal sguare,
where it was to give a concert,
and took up position. When
the concert was =upposed
to get underwayv, the homn
tooters raised their instru-
ments and started blowing,
but out came such sour notes
that they replaced the horns
in thEir cases and happily
marched back 1o barracks,
The horns were frozen.

RCA to Push
‘Heidelberg’ at
Many Levels

NEW YORK. Feb. 8, — Hugo
Winterhalter's RCA Victor disk,
“Heidelberg,” will receive the
benefit of a earefully planned
promotion campaign, with tie-ups
being sel on many levels. Here
are some of them:

(1) Arrangements have been set
for “Heidelberg” displays in win-
dows of leading travel agencies
In New York. Featured will be
the Victor disk, a specially-posed
picture of Winterhalter, coples of
sheet music, ete.

(2) Specially imported beer
steins are to be sent to disk jock-
evs, together with a letter from
Winterhalter plugping the disk.

(3) Not yvet set, but in process of
negotiation, is a disk jockey con-
tesl. This would give a free trip
to Heidelberg, Germany, for win-
ners.  Deejays would spin the
disk and ask listeners for letlers
on “The Maost Romantic Incident
of Their Lives.” Trips would go
to winners and the jockey who
sent the letter,

{4) Flans have been ckayed to
have the mayer of Heidelberg,
Ky., prezent a copy of the disk to
the mayor of Heidelberp, Ger-
many, as a good will gesture,

Other promotional devices are
still in the making.

Templeton Buys
Axelrod Catalog

NEW YORK, Feb. 6. — Alec
Templeton, Inc., recently formed
publishing firm, has purchased
the standard catalog of Axelred
Publications, of Providence.

There are about 200 titles in
the catalog, including works by
such composers sz Paul Creston,
Erik Satie, Paul Bowles and
Nicholas Sloimsky.

C Continued yrom page 1

Pop Sheet MUsicGraduaIIy
Leveling at 50-Cent Price

profit spread shrink rapidly over
the past year.

In upping the price from 40 io
30 cents, publishers themselves
only retain about 2 cents of the
increase. A 40-cent copy sells to

in {urn buy it at 28 or 29 cents.
At 50 cents, the jobber price is
about 25 cents, a dealer buys it at
about 34 or 35 cents.

When sheet music went to 40
cents, from 35 cents a few years
ago, the publisher ended up with
liftle of the nickel increase. The
jobbers received 2 cenis and the
dealer received 2 cents, and the
publisher pot a penny. However,
the publisher take was extin-
guished a year later when the
writer picked off the exira penny.

The fact that the writer will
want his share of the increase has
made one of the firms selling
mugic gt 50 cents rather prudent.
Valando Music sells its copies to
jobbers at 26 cents, and the rea-
son, according to Tommy Valan-
do, is that he expecis writers to
ask for an extra penny due to the
increase, ;

Charlie_Tobias, head of Song-
writers Protective Associaiion,
told The Billboard this week.
"We are watching the price of
sheet music very closely.” Tobias
noted that the going rate for
writers is 4 cenis a copy. With
publishers gelling more per copy,

jobbers at about 23 cents, dealers |

he stated that writers will natu-
rally press for their share of the
inerease.

In addition to the price in-
crease, publishers have recently
made other concessions to job-
bers. These include more liberal
allowances Jor postal charges,
and more liberal regulations for
returng of merchandize. Some
publishers have reinstated dis-
counts for prompt cash payments.

That the increased price is
slowly becoming standard oper-
ating procedure 15 ap nt by &
look at the rack, the
ers' ' Service operation. Seven
iunes now on the rack are 50-
centers, and only two of the latter
are from movies or cshows. The
50-cent tunes include “Make Love
ta Me" and “Somebody Bad Stole
De Wedding Bell," both Morris
tunes; “Young at Heart,” Sun-
beam; “Robe of Ca]var]}r," Hill
and HRange; “Till Then,' .
"That's Amore,” Paramount, a.mi
“Stranger in Paradise,” Frank
Loesser.

For the first time in man
vears, hall of the pop tunes lisie
on the bulletin of Southern Music
Company, San Antonio, Tex., job-
ber, are 50-vent items. A similar
irend is noticeable thruout the
country according te a Billboard
check, . -

In addition to the increasing
price for sheet musie, two other

BIG SEASON SALES

WACO, Tex., Feb. 6.—"For the
past three Christmas selling sea-
sons we've been moving between
300 and 400 of the 45 r.p.m. rec-
ord players each scason,” savs
Leonard R, Mixon, The Disk
Shop, here.

“Whenever we have learned
that a record fan dees not have
an automatic changer, we get on
the telephone ana cali parents,
relatives and friends until we
find someone willing o buy it
for him. During the Christmas
geason we keep the phone in con-
stant use in this manner. As a re-
sult, we have literally hundreds
of 45 rpm. plavers oul in our
trading area, each of which rep-
resents a prospect — particularly
for album sales.”

AFM, Webs Fail to
Reach Agreement

® Tontinued :h'ﬂ'lll page 4

that Peirille's office, about one
vear apgo, relepsed a statement
that the time had come for the
AFM to take a "new, hard Iook”
at the historical issue of mechani-
cal versus live musieg,

Thus far, there has bren every
indication that Manuti enjoyvs the
AFM's chiefs confidence to the
fullest.

Text of Resolulion

The Wednesday membership at
the Capitol, attended by nearly
700, passed the following resolua-
tionn: “Whersas in recent years,

during a pericd of rapid expan-

GRANZ STARTS UP NEW
NORGRAN JAZZ LABEL

NEW YORK, Feb, §.—Norman
Granz is starting a new label,
Norgran Records, that will fune-
tion as another jazz label in
addition to Clef,

Talent for the new label will
consist of about half of the jazz
names that are now on Clef and
under contract to Granz. The
new label will be ready within
a month.

The reason for starting Nor-
gran Records, according to the
impresario, is that the Clef label
was too full of talent, and Clef
releasing records at a rate close
to that of a regular pop diskery,
distributors were unable to han-
dle adequately all of the releases

that came out each month. Nor-
gran will not be sold thru the
zame  digtributors as Clef, but
thru other indie distributors,
Clef records will retain, in the
main, artists who could be classi-
fied as in the swing tradition.
Norgran will handle the cooler
crowd. This will be the Clef line-
up: Gene Krupa, Count Basie,
Oscar Peterson, Charlie Parker,
Ilinecis Jacqguet, Teddy Wilson,
Art Tatum, Roy Eldridge, Flip
Fhillips, Benny Carter, Billie Hol-
iday, the Jam Session series and
the “Jazz a1 the Philharmonic”
SETICR.
Norgran  will handle: Dizzy
{Continited on page 24)

sion of the broadeasting industry,
employment for musicians in ra-
dio and TV has sharply declined,
and whereas the use of mechani-
cally reproduced music has been
the major cause in displacing live
music, and whereas Local 802 has

of contract proposals to correct
the injustices to live musicians
these conditions create, and save
their profession from extinction,
and whereas President Manuti's
report on the negotiations regard-
mg these contract proposals
shows a complete rejection of
them by the networks, there, be
it resolved that we, the members
of Local 802, give full support to
President Manuti and the execu-
tive board in using all means at
their disposal including the call-
ing of a strike, if necessary, to
achieve the basic aims embodied
in the contract proposals.”

At the meeting, members asked

questions harking back to 1951,
when Petrillo revoked a sirike
order by an administration other
than Manuti's. Manuti noted that
Petrillo has supported him in ne-
gotiations wilh the Met and with
the Roxy.
_ He made the point that stand-
ing firm on the issue of live mu-
sic was lantamount to a revitali-
zation of the AFM’'s historic posi-
tion, Manuti also pointed out that
the izssue at stake does not merely
concern the radio and TV musi-
cians, but all professionals, since
a defeat now would influence
managements in all fields.
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presented to the networks a series |

Mixon Plugs Phonos,
Albums for Plus Biz

"Wow with the great interest in
extended play records,” continues
| Mixon, “and that iype of disk's
appeal ta the economy-wise and
convenlence-wise fans, we expect
automatic changer sales to in-
crease even more,"

Mixon claims that there is
nothing mere important te a re-
tatler in today’s unsetiled condi-
tions, than to keep a healthy per-
centage of his total record volume
in album sales,

Not only is this true because
the packaged merchandisg cus-
tomer is usually a loyal “regular”
who will spend more frequently
and profitably in the store, but
because single record sales seem
to rise in oroportion to the volume
done in albums.

Boost Albums

“In four years of active record
merchandising from a somewhat
awkward location in a community
shopping center,” savs Mixon, “I
have concentirated promotion on
one goal—boosting the dollar vol-
ume represented by album sales
io as hign a total percentage as
possible, Thanks to the promo-
| tional efforts and our work on
selling record plavers, we have
been pleased to find that album
salez in 1353 made up a total of
44 per cent of our vearly volume
of $80.000."

"We have szelected two major
avenues of effort to increase al-
bum sales, We subscribe to the
' somewhat cobvious theory that the
moTe automatie record players in

(Continted on page 24)

Merge Firms

Of NOS, MMS
In Ork Field

OMAHA, Feb. 6.—Lee Williams,
of the Natienal Orchestra Service,
announced this week the recent
rmerger of his firm with that of
 Musi. Management Service, also
of Omaha.

The NOS has been in business
fover 24 years. Serl Hutton is
‘president of the firm, and Lee Wil-
liams handles bands, units, acts
and shows. The booking staff con-
sists of Claude Orr, Royee Stoen-
ner, Dave Wenrich, Thorne Dillon
and Johnny Sanna, Jim Fuhs
heads the advertising department,

Bands currently being handled
by the newly organized set-up
are Ronnie Bartley, Little John
Beecher, Ver..e Byers, Bob
Calame, Wayne Chapman, Del
Clayton, Larry Ellioit, Preston
Love, Rachel, Klif Riggs, Sammy
Slevens and Nat Towles.

usi¢ Deal- | of

interesting actions involving mar-
keting of sheet music are worth
noting. One is the curreni experl=
ment of a major publisher who is
deliberately by-passing the rack
with a hit tune. Thisz publisher,
one of the large, old-line houses,
deliberately turned down the
rack and informed jobbers of his
stand a few weeks ago. Hi= wire
to jobbers read in part: "This is
an experiment to determine
whether or not the legitimata
muslc trade can adegualely serv-
ice the l:mj.ring!r public with copies

a hit song.”

It is known that many ecld-line
puh]l.shinig firms have an antl-
rack philosophy, and would be
pleased to be able to get encugh
exposure and sales on a hit—and
an ordinary tune—without u=zing
the rack at all. The experiment is
being watched with interest by
many publishers.

The other development is a
move by MDS execs to convinece
publishers that they should sell
music to the rack at a lower
price than the present 2-cent
differential. The rack had asked
for a similar concession previ-
ously.

STATIC QUO! B
Atoms Invade

Disk Biz Via
Merc Gadget

HOLLYWOOD, Feb, 6 —A dem-
onstration and bow of a new prod-
uct at the Los Angeles Audio Fair
hE!!.'E this week by Meroury
Scientific Products Corporation
heralded the age of the atom inlo
the disk biz. :

The Mercury firm unveiled a
device designed to eliminate the
static charges built up on a record
surface as the rezuit of friction be=
tween the styvlus and the rotating
record. The charged surface, Mer-
cury claims, draws dust particles
out of the air and resulis in noisr,
prematurely aged record surfaces,

To counieract this action, Mer=
eury introduced a disc-charger, a
“radioactive device clipped to the
plck-_up arm, which scans the re-
volving record surface using the
scientific principle of nuclear rad-
lation.”

The disc-charger, using a 1a-
dium base, was demonstrated in
conjunction with the use of a
Geiger counter. FHRecords with
static in them were placed before
the Geiger counter, setting up a
radicactive charge,

Concert Office
Sues Levant

HOLLYWOOD, Feb. 6—Oscar
Levant was named defendant in
an action filed by Celebrity Con-
cert Series, Inc. in Superior
Court here this week,

Levant is charged with breach
of contract for a series of dates
booked and not played. Celebrity
org claims the dates were =et thru
Columbia Artists Management,
Inc. Firm is secking £9,700 for ex-
penses incurred.

RACKMIL AWARD
TO PHIL. BRANCH

NEW YORK, Feb 6 —
Decca Records vesterday (5)
éave s Milton R. Rackmil

old Record Award to the
Eersnnnel of its Philadelphia

ranch for the besi sales per-
formance by any branch dur-
Ing 1953, The presentation
was made at a dinner at the
Blair House here, The Peas-
lee-Gaulbert Corporation, In-
dianapolis, will receive a
similar award later for top
performance by an indie dis-
tributor. Allending the event
yvesterday were all top Decea
execs. On hand from the
Philadelphia branch to se-
cept the gold platter were
branch manager Ed Hurle
and staffers Pat HRossi, ]5?:
wood Haves, Ray Bauder and
Len Salador. The gold record
award will be an annual
event, with next vear's to
carry the name of Decca’s ex-
ecutlve vice-president, Leon-
nard W. Schneider.
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LAWRENCE ORK TO
PLAY FLACK BALL...

The Second Annual Ballyhoo
Ball will be held at the stor
Hotel, March 30, The Elliot Law-
repce ork huas Dpeen signed to
handle the dance chores for the
second year in a row. There will
also be a ficor show to go with
the dancing. The title of this
year's show will be “Cheesecake
The affair is present-
ed by the Publicists Guild of New
York.,

ED HELLER MAPS
TROO ROO PUSH . ..

Eddie Heller, head of Rainbow
Records, has mapped out a big
romotion for the [irm's new re-
ecage, “Roo Roo Roo Kangaroo,”
with the Jimmy Roma ork. The
tune is based on a new dance, and
Heller is taking a group of
dancers out on the road to dem-
steps on TV shows
in Philadelphia, Chicago, Boston
and Cleveland. Promotion on_the
disk with TV and radio deejays
is being handled by Heller in the
New England area, Freddie Dee
in Chicago, and lrving Shrifrin
in Cleveland. The dance will be
demonstrated 1n New York at the
Manhattan Center, Sunday (14),
at the Teen-Agers Dance with the
Jimmy Roma ork.

FOSTER TO HANDLE
IMPORTED HMV'S ...

RCA Victor has appointed a
national records distributor 1o
handle imported HMV slicings 1n
the United States. The national
distributor for HMV 1s Addizon
Foster, 1226 Montgomery Avenue,
Narbeth, Pa., a firm that has
handled other imported disks.

Tha change only applies to
imported HMV Records and will
in no way affect the domestic
HMYV =ets which are produced in
this country. Imported HMV's
sell for $7.30 list Jor 12-inch LP's.

PHILLIPS-HOYT
NUPTIALS FEB. 20 . . .
Chieago bandleader Teddy Phil-
lips. durrenily appearing at the
Siatler Hotel, Washington, and his
voealist, Lynn Hoyt, will be mar-
ried February 20 in Knoxville,
Miss Hoyt's home 1OWIN The
Phillips orchestra will open at
Chicago's Aragon Ballroom on
March 2. Currently riding for
Phillips on the Derby label is his
latest recording of “Ridin' to Ten-
nessee,’”

BIRTHDAY GREETINGS
TO LINN BURTON .. .

Linn Burion. whose disk jockey
program, “Operation Midnight,"
emanates from his restaurant, the
Steak House, Chicago, was given
a surprise hirthday pariy during
hig broadeast Friday night (29},
Guests in the restaurant held
lighted candles and sang “Happy
Birthday" along with such record
artists as Vic Damone, Ralph Mar-
terie, Tommy Leonetti and Eileen
Batron. Other artists and record
company personnel kept drifting
in during the course of the broad-
cast to add their congratulations.

BBB Joins
Campaign Vs.
Song Sharks

BOLLYWOOD, Febh, 6—~The
Los Angeles Better Business

Bureau this week hegan issuing
bulleting alerting aspiring song-
writers to the unethical practices
of local song sharks.

Move was part of a co-ordinated
effort by the BBB, and the Uni-
versity of California’s course in
popular lyric writing, and was
aimed at suppressing song shark
activity in this area. Hal Lewvy
instructor of the cgurse, disclosed
that novice songwriters are being
informed of the methods of the
illicit proup in a detailed bulletin
titled “Facts for Songwriters.” In
addition, the BEBE and Levy will
henceforth take joint action in
exposing alleged violators.

Guest lecturers for the spring
gsemester of the songwriting
eourse, beginning February 16,
include Vietor Young, Harold
Arlen, Jay Livingston, Ray Evans,
Margaret Whiting, Sonn Burke,
Les Ribin, Harold damson,
Mack Gordon, Ted Koehler, Ed-
ward Heyvman, Sammy Cahn
Mitch Miiler and disk jockeys Al
Jarvis and Bill Leyden.

ﬂ —
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KRUPA TRIO OPENS
IN DEARBORN...
The Gene Krupa Trio (Krupa,

Eddie Shu and Teddy MNapoleon) |

opened at the Gayhaven, Dear-
born, Mich., for 10 days. Friday
(5). Unit then comes into New
York, plays the
Englewood, N. J., Saturday (20,
and the Ceorge Jessel TV pro-
gram, Sunday (21), The trio
opens at the High Hat Club, Bos-
E:::in, for a week starting February

FOREST CITY DISKERY
SET BY AL RUSS . ..

Al Russ, Cleveland ork leader
here, has set up a new label,
Forest City Records, and has es-
tablished distribution links in
New York, Chicago, Detroit, Phil-
adelphia and local areas. First
release iz “Charivari” backed
with “Dance on My Pillow,” tunes
which have been assigned to
Folkways publishing.

New York

Patti Page has been signed by
David O. Selsnick fo zing two
songs in a short prolog fo the film
“Indiseretions of an American
Wife"” starring Jennifer Jones
and Montgomery Clift. . . . Mike
Btuart, manager of the Four Lads,
has taken over Lhe management

of the De John Sisters, Epic label | :

artists. . . . Sales chief Bill Neli-
son and promotion assistant
Charlie Schicke, Epic Records,
F-ush the Roy Hamilton cutting of
“You'll Never Walk Alone” . . .

Rustic Cabin, |

hit the road next week to|

i

| nitz, Candido, Dizzy Gillespie and
the Erroll Garner Trio, will ap-
pear on “Jazz at the Rainbo" Sun-
day (14). They are flying in from
Detroit where they are making
an appearance Saturday (33 . .
Carl Schreiber and orchestra have
signed to play  the Grean Moth
Ball of the Artists Guild of Chi-
cago at the Grand Ballroom of
the Sheraton Hotel February 18,

Hollywood

Tommy and Jimmy Dorsey ork
glated for the Los Angeles Home
Show at the Pan Pacific Audi-
torium June 10-21. . .. The Taylor
Maids, vocal trio recently signed
to a Fureka disk pact, slated for
a series of TV puest shots locally,
teeing off with the Molly Bee
show. Firm continues adding dis-
tribs as a result of the trio’s “Nu,
Nu, Nu" platier. . . . Dick Gray.
West Coast manager of Frank
Music Corporation, returned here
last week alter a two-month stay
ir. Gotham. . . . Dootsie Williams'
new Dootone label kicks off with
| “Kigs a Fool Good-Bye" by the
Whipoorwills. . . . Tom Brennen,
KXLA dj. joins the “Hall of
Fame” roster at Music City this
week, . . . Al Schlesinger, Palace
Records topper, back from a
moanth-long tour of the Southwest,
_Additional interest in the con-
troversial etehing of Warren
Baker's “World Events" slated
when Jack Owens preems the
disk on his show this week. . ..
James Deacon Ware. former Pee
Wee King country entertainer,

Atlantic Records has signed ! guest stars on the Arl Linkletter
Millie Bosman and Rose ﬂﬂ.-ﬁhuw" via a demonstration of
McCoy. . . . Bill Fowler, Capital cool” JaTgon.

exee, has just purchased an old hila, hi

manse in up-State New York. .. . P llﬂﬂﬂlp 1a

Fred Waring and his Pennsylva-
nians will make a concert tour to
Trenton, N. J., (11); Baltimore
(12): Philadelphia, (13), and
Hazleton (14). . . . Tommy Dor-
sey's first original on the Bell

label, “My Friend, the Ghost,”
was penned by Fley Huddlesion
and Bob Colby. The tune is in

Embassy Music. . . . Pat Carroll
and manager Lucy Krell, went 1o
Hollywood this week where the
comedienne opens in a new revue
at the Ivar Thealer, starting
Monday (8), Negotiations for her
“Baby Snooks”

be continued on the Coast. . . .|

Karen Chandler will guesl on the
“Showroom Show” TV seg with
Ceazar Romero Fridayv (12). . . .
A birthday party for Mat Cole
will be held at the Savoy Ball-
room, March 18.
the affair will go to the Harlem
branch of the YMCA.

Paul Cohen has added Dick
Dyson and Red Sovine to Decca's
country roster. Their first disks
are due oul soomn. ... William
Glaseman, North Central division
manager of Decca, has named
Gil Roberts Detreit branch man-
ager,... The first two disks cut
by conductor-composer George
Williams for Coral are being sent
out to deejays in a special illus-
trated sleeve, ... A son, Stephen,
was born to the George Mendels-
gohns, president of Vox Records,
in Paris last week.

Chicago

Page Cavanaugh Trio. which
played here recently for “Jazz al
the Rainbo,” openz this week at
the crest in Detroit. . . . Guy
Cherney, Tiffany arlist, opens at
the Black Orchid February 16
" . Al Morgan, new pactee of
Label X, opened last week at the
Preview for a six-month engage-
ment. It is understood that Mor-

an will lay plans for a networ

V show with another name vo-
calist from here. . . . Ruth Casey,
Decea artist, whose latest is “Hold
Me,” spent two days last week
visiting with Chicago disk jook-
eys and music operators.

Louis Armsirong opens at the
Chicago Theater Friday (12). Pic-
ture will be “The Glenn Miller
Story,” in which Armstrong has a
gart. ' .. Chirago bandleader Dan

ellec and His MGM Orchestra
has signed to play the J unior
Achievement Trade Fair, which
opened at the Colesium Saturday
(6). Other artists appearing on the
bill are Clark Dennis, of Tilfany:
June Valli, of Victor; comedian
Billy Romano, and disk jockey
Howard Miller. Over 2,000 teen-
agers will be showing and
gelling products made by more
than 100 jupior-achievement
companies, . . . Sunny Gale, RCA
Victor artist, is in town visiting
deejays on a promotion tour. .. .
Ralph Marteriea was in fown for
a short stay last week,

Stan Kenton, along with June
Christy, Charlie Parker, Lee Ko-

TV stanza willl

Proceeds from

Jerry Williams, who alse han-
dles disk jockey chores on WIP
here, brings hiz South Jersey unit
far the first time to the Rendez-
vous on February 22, sharing the
stand with Pee Wee Hunt. . . .
Edward S. Barsky. local M-G-M
distributor, adds the Benida Rec-
ords label and introduced the
new label to the local trade at a
cocktail and buffet supper party
| at the Hotel Warwick on Febru-
ary 7. In addition to the labels
o &1, chief, Dewey Bergman,
partv served to intreduce the la-
hand, including
Mary Mayo, Bill Stegmeyer, the
Van Cleaf Sisters, Mark Stuart
and Peggy Loeb. . . . Jo-Ann Tol-
ley will be back in the local area
the first February weeck at the
new 31 Club at near-by Chester,
Pa. ... Pugliesse Sebastian, John's
brother, comes down from New
vork to teach the harmonica to
the students at the Granoff
School of Music here. . . . The
Cosnat Distributing Company sels
up its loeal distributing branch as
3 business corpeoralion.

Herman Tour
Starts April 1

' SAN FRANCISCO, Feb, 66—
Woody Herman's trek to Europe
with his Third Herd, under tﬁe
guidance of British promoter
Harold Davison, gets under way
April 1 when Herman leaves New
York for Oslo, Norway. This wi
he the start of a 30-day tour.
Ralph Burns, who has done most
of Herman's arrangements, wi
aceompany the group and will be
featured as piano soloist

Following the opening date at
Oszlo, the Third Herd will swing

| bel's artists on

I | thru major Scandinavian cities,

play concerts in Germany, and do
a special April 11 dafe at Brussels
under the sponsorship of the Bel-
gian Hot Club, Following a re-
furn to Germany, they fly to Eng-
land for lwo days at American
camps there. Owing to restric-
tions of the British musicians’
union, they will not be permitted
to perform publicly in England.
They are skedded to play three
days in Helland, return to Ger-
many for further concerts, and on
April 23 and 24 appear in Paris

jazz critio and impresario, Charles
Delaunay. Last week of the tour
takes the Herd to Italy and
Switzerland, with final engage-
ment in Dublin, May 2, sponsored
by Melody Maker, British trade
journal,

The Herman Herd has been
expanded to 18 for the trip.
Vaocalist Dolly Houston will make
lthe junket, as well as Mrs, Her-
man and Abe Turchen, perzonal
manager.

under sponsorship of the French | P

1

_DETROIT, Feb. 6—The co-op
tie-in by nine local record dealers
with the “Columbia 360 Show”
on WXYZ-TV here Sundays, 11
p.m., is providing results far be-
ond the dealers' expectations,
oth in phonograph and record
sales, reports Russ Yerge, promo-
tion manager for the Columbia
distributor, Buhl Sons Company.
With the “Kismet” album still
used as the record shop gimmick,

sponse is such thal the dealers are
finding it pays to have their name
flacshed on a television Sscreen
once weekly., People in their local
communities recognize it, and it
appears to arouse their interest
in patronizing the local record-
phonograph shop inztead of a
downtown dealer, )

The program is continuing, of
eourse, to do its bit in promoting

this by featuring a special give-

purchase their phonograph [rom
the co-op dealers mentioned on
the program.

Two weeks ago, January 323,
the program stressed table model
phﬂnugraphﬁ. with a giveaway
TV table from the co-op dealers,
Last week the giveaway for con-
solettes were 43-piece silverware
gets, which will be featured this
coming Sunday, ioo.

The two following programs
will, Yerge believes, feature the
“price-and-a-half”  record sale
promoetion Columbia is
available to retail buyers starting
on February 15. This will be in
the long playing records, with the
dealer offering the consumer the
opportunity to buy at regular
price the one record of any set,
with the other record avaiable
at half-price.

Foreign Hgs.
Set for Chi
Parts Show

CHICAGO, Feb, 6.—A Pan-
American and Overseas Guest
Headquarters will be set up at
the 1854 Electronic Parls Show
at the Conrad Hilton Hotel here,

the lMaur,; 17-20, for the convenience of

foreign visitors, ageording lo the
show priesdent, Harry A. Ehnle, of
the International Resistance Com-
pany, Philadelphia.

The headquarters will be staffed
with hostesses able to speak var-
ious languages, and a comprehen-
sive program will be arranged, in-
clduing a directors’ reception to be
held Sunday, May 18, honoring
the show's Pan-American and
gverseas guests, Canadian visitors
will again maintain their own
headquartiers.

Export managers of the mem-
ber-exhibitors® will be invited to
ageist the directors as hosts at the
reception,

market in electronics has attracted
an increasing number of FPan-
American, Eurppean and Asiatie
visitors each wvear., the manage-
ment pointed out. This is the first
time a set-up such as this has been
attempted by the show.

: TV Committee
= To Meet ASCAP

NEW YORK, Febh. 6. — Ameri-
can Society of Composers, Au-

Industry Local TV Commitiee
will hold a confab within a few
days. The Committee has been
polling the TV indies, and has re-
ceived wires from 247 stations.
All but 10 give the green light to
the Committee’s proposition, out-
lined in previous issues of The
Billboard.

A TV deal for four vears, call-
ing for a reduction of percentage
but with an estimated -increase in
earnings for ASCAP — and re-
orted in econsiderable detail in
The Billboard—has been close to
agreement in recent weeks, It is
{elt the next meeting may be
erucial.

Qoops, Sorry!

CHICAGQ, Feb, 6.—It was er-
roneously stated in last week’s is-
sue of The Billboard that Jimmy
Hilliard, a.&r. topper for the new
Label X, had returned to Chicago
to celebrate his second wedding
anniversary. Sorry, it actually
was his 25th.

i 5 =
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Yerge said that the audience re-
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Detroit Phono-Disk Drive
Via TV Tops Expectations

The program will, be having
Columbia as co-sponsor only for
the first seven weeks, with the
followinz seven weeks, starting
March 7, being taken over by the

Voungstown Kitchens, for whom
Buhl
distributors.

Sons Company are also

However, the results to both

Columbia, the co-op record deal-
ers, and Buhl Sons 8

been so outstandingly fine, Yerge
added, that much serious contem-
plation is being
thing similar with which to carry
on the television promotion.

ompany have

given to some-

LONDON FRONTER

away pgimmick to customers who |

at John Mills' Milroy
the action and is faced with a
$10,000 hill for costs, On a minor
issue of incorrect display billin
by the Astor he was awarded Hﬁ
damages and costs,

Riley Forms
C&W Syndicate

Rapid expansion of the export|

gic Corporation, has already
a Canadian representation
with All-Canada and is currently
in negotiation for Australian and
Qouth African representation.

Loses Table
Hopping Case
Vs. Night Spot

LONDON, Feb, 6.—0One of the

maost sensational cases in music
historv here ended this week
when band
Brn:{drustjng
tPaul Adam lost his breach of con-
r . : ]
ki Epa;_j::t% case apainst the Astor night
Hired with his band at $1,500 a
week, Adam invoked the Astor's
wrath by spending more time
with the diners than his employ-
ers thought he should, He was
summarily
written warning.

leader and British
Corporation deejay

dismiszed after one

In court Adam claimed band

leaders fall into two classes—mu-
sicians and personality boys—and
named himself among the second
group, This brought brother band
leaders to the boil when he named
some of them alongside
“just good fronts for their bands
rather than men whao know sCme-
thing about music.”

him as

Adam, who is uurrentlér playing
lub, lost

NEW YORK, Feb. 6.—In the

belief that there are plenty of
%ﬂﬂ-tl and prosperous years

ahead

For a combination of ¢.&w. musie
and radio broadcasting, & S¥nh-
dicate headed by Norman Ri
Mashville, has been formed to en-
ter
business,
ready for sale is a series
guarter-hour
featuring Goldie Hill, Lonzo and
Oscar, Chet
Velma and Tommy

Riley,

the open-end transcription
Already recorded and
ies of 39
open-end  shows,
Hal and
Warren,

The syndicate, Roley and Mu-
set
deal

Atkins,

Plans call for additional 15-

minute, half-hour and full-hour
open-end shows and, in the fu-
ture, television
Riley will also
publishing adjunct of the

ackages on film.
ead up a music
firm.

thors and Publishers and the All-]

NO GRIPES ON
‘GRAPE’ BALLY

CHICAGO, Feb. 6.—One of
the cutest gimmicks used to
promote records here has
stirred up considerable inter-
est during the past few weeks,
Dave Kora, publicity agent
for the Hilltoppers in the
Chicago area, dreamed up the
stunt to promote their Dot
recording of “From the Vine
Came the Grape.

First, he sent a small
acket of grapes to all the
ocal jockeys with this mes-
sage: “From the Vine Came
the Grape. The squeezin's will
eome later.” The following
week he toured the stations
with a model (wearing a
bathing suit—in_ the winter)
who presented the squeezin’s
to the desjays. The sgueezin's
came in the form of a minia-
ture bottle of Mogen David
Wine and was labeled, "The
Wine From the Grapes Which
Came From the Vine—The
Hilltoppers."
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Pric-e Cuts Puzzle Dealer

® Continued {from page 18

that of Alfred Leonard. president
of Gateway to Music. Said Leon-
ard: “To start a price war at the
manufacturer level,
price war at the dealer level has
already created confusion, could
have been only the result of poor
reasoning and a complete lack of
pantact of concern for a stable
dealer organization.”

“Moreaver, the sales made on
a cut price basis are more than
offset after the sale ends by the
increased reluctance of the public
ta purchase at former price levels.
The public will either wait for
future sales or look for price re-
ductions elsewhere.”

Hits Legit Dealer i
*Whatever the result of this
present and perhaps temporary
situation may be, it is certainly
not #ning to improve matters for
the legitimate dealer, but play
straight into the hands of the
rice cutters, who now finally
ave the opportunity they have
been looking for, namely to stock
up on the two biggest labels at
cut prices, which will enable them
to maintain their price struclure
maore profitably than ever before.”
“The lack of planning and care-
ful reasoning is further evidenced
by the [act that the RCA Victor
mave was announced to the press
and puhlic before it was given to
the dealers”™ .
The consensus among Loz An-
ales disk dealerz could be put
n tha words of one retailer:
“Wea'ra left holding the bag
again.”

CHIC AGOQO, Feb, 6.—Chicago
record dealers met the current
LP price war with plenty of mis-
givings and doubt. In a survey
of lacal,record retailers by The
Billboard, it was found that deal-
ers didn't go along too well with
the LP price cutling plan. touted
to be a zhot in the arm for their
salas,

Deulers as a whole complained
that the idea was not originated
with the welfare of the retailer
in mind., They termed it a
scheme to unload more records
on tha retailer.

Feotailers said the intent of the
plan was good, It was supposed
to create traffic in the LP de-
partment by lowering the price,

when the|

or by selling one package at the
regular price and a second at half
the regular price., If it worked
that way, said the dealers. every-
thing would be [ine and they
would deplete their stocks of
disks which have, up to now, not
been moving too well.
Dealers Complain

Instead, the dealers complained,
the effect is merely to get the
dealer to stock more disks, thus
increasing his inventory.

Betty Andrews, Wurlitzer, com-
plained: “Business was good with-
out having to resort to this. It
seems they waited for the dealer
to stock up after the Christmas
season and then hit him with this
sale.” She said that the only way
the dealer could do this and still
keep the good will of customers,
was to have a clearance sale twice
a year, In thiz way they could
lower prices on shopworn mer-
chandise. This type of merchan-
dise cannot be returned, and
when it can't be sold it is a total
loss for the dealer.

Harry Monroe was against the
idea and felt that not too many
dealers would go along with the
sale plans. Ed Nelson, of Deluxe
Music, also was on the negative
side. “As long as record sales
are going along the way they are,
it isn't necessary,” he asserted.
Almost all felt that as long as
their inventories were high and
becausze they weren't getting any
allowances on this merchandise,
the price lowering was bad to be-
gin with. and worse because of
the time the record companies
chose to use it

CINCINNATI Feb. 6.—The
feeling among record dealers in
the Cgr&atc-r Cincinnati area in
connection with the current LP
price war is one of resentment,
indignation and general confu-
sion.

The resentment stems from the
fact that the drastic Erir_'e cuts
on at least one label (RCA Victor)
were announced to the public be-
fore the dealers knew anything
about it. They are indignant over
apparent lack of consideration
shown them by the manufactur-
ers. -

They are further apprehensive
as to what effect tha present ac-

T

-
F

o

tion will have on future sales
when prices revert to the old
level. They reason that the public
will be a little reluctant to pay
the higher price. feeling that an-
other price slashing extravaganza
might be in the offing.

One dealer, who didn’t have a
semblance of a smile on his face
when
that these drastic price-cutting
maneuvers only serve as a further
aggravation to the already com-
plicated business of operating a
record shop. “What we need in
the record business,” he said, “is
a Judge Landiz to maintain some
sort of ethical order.”

WASHINGTON, Feb. 6.—
Washington disk dealers reacted
with outspoken irritability to
RCA Victor's announcement this

LP disks. Comments almost
unanimously reflected annoyance
at the price cut itself and at the
fact that it was made public with-
out prior notification.

One dealer who sells a large
volume of classical disks said the
price cut amounts to a “devalu-
ation” of stocks on hand and
therefore is “unfair to retailers.”
Another dealer in classical disks
had prepared an advertisement
announcing a disk sale, and made
a last-minute change in the an-
nounced prices to conform with
the price cut.

“Qutirageous”

The manager of a large depart-
‘ment store's record department
labeled the cut “outrageous,” both
as to its extent and “suddenness."”
He said his store has had no ap-
preciable public response yet to
the price cut, but he added, “Right
now, I wish I were somewhere
else,"

Practically all the dealers who
voiced comments said that disk
sales had picked up prior to the
price cuts and they said they
gquestioned the need for price cuts

gt this time,
One dealer labeled the price
cuts a “body blow.” Another

voiced fears that it would put a
'number of stores out of business.

L

7
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ERECA

interviewed, pointed out)

Cuts Dubbed Feb. "White Sale’

® Continued from ' 1ge 1%

ruary 15, moved up its kick-off
date to February 8. following the
Vietor flash., The latest commu-
nique from the field had Mercury
hewing to its intention of break-
ing its deal on Februarv 15.

Az explained last week, Colum-
bia and Mercury both will offer
an LP at hallf price for each

| bought at the full list, Simulated

week of its price cut on classical | P

price, therefore, for both firms on
a 12-incher was $4.47, as against
Vietor's 53.99.

Other Firms

Decca, Capitol. London, Vox,
ﬁ.nﬁel, Vanguard and Concert
Hall all came thru with an-
nouncements that they would
hold to regular lists, but as non-
combatants in modern warfare
they vrealistically expected to
weather their share of bombs.
This latter was generally inter-
reted as an inevitable slowdown
in dealer purchases., as store-
owners in varving degree used up
substantial portions of available
capital stocking up on sale mer-
chandise.

To clear the air and settle ru-
mor, RCA Victor wired distribu-
tors this week that their zale will
definitely end February 28, the
announced cut-off date by Colums-
bia and Mercury. The latter two
firms also assured the trade that
hostilities would end at that time.

In addition, Victor stated that
all orders post-marked before the
end of February would be filled
at the sales price, even if delivery
can't be made until later. Colum-
bia made the same guarantee

earlier.
White Sale

In a follow-up statement to dis-
tributors this week Columbia at-
tempted to dissipate any idea that
its sale constituted a price slash,
Execs described it as a package
sale plan to stimulate store traf-
fic, much as “white sales,” which
regularly oeccur in January of
each year.

From the diskeries holding fast
to established lists came firm
commitments on “no sale”
cies at this time. In a broadside
to dealers this week, Capitol
prexy Glenn Wallichs, declared
“ ..prices will not be changed
this spring. . .. Remember the slo-
gan Capitol developed two years
ago: ‘You only profit on what you

|

li- |

Rings the Bell with a Smash Hit!

sell,’ to which we add ‘at a fair
markup”’”

Last night (5) Decca's veepee
in charge .of sales, Sydney Gold-
berg, asserted: “"We are notifving
dealers that all Decca LP records
purchased thru April 30 will be
guaranieed against a price reduc-

tion."
London Stand

London topper Harry Kruse
emphasized that his firm has "no
intention whatsoever of reducing
prices.” A similar declaration
wag just as firmly voiced by
Angel chief, Dario Soria, and Vox
zales chief, Larry Green.

Westminster, whose LP's are
now being sold by many dealers
at three-for-the-price-of-two, or
buy - one - at - list - gel - an-
other-for-$1 (also the Urania pat-
tern), clarified its intention to
halt the deal by the end of the
month in bulletins to its distribs.

These stressed that the deal did
not constitute a “price reduction.”
but a “February promotion."”
Westminster, in fact, is known to
be seriously considering a list
price boost in March, with the
forthcoming peg of $6.45 per 12-
inch LP mentioned most fre-

guently,
Inconsistency

One fact that emerged clearly
from the fast-moving develop-
ments was the utter incongistency
with which the sale merchandise
was being offered to the public.

Many dealers here and in other
price-cutting communities wel-
comed the diskerv sales as a
means of combatting discount
stores. Others went along for the
time being as if nothing untoward
had occured and sold sale mer-
chandise at regular prices. unless
customers asked for their dis-
count. Sam Goodv and some
other discounters dropped the
price of Victor disks to $3.50. with
Columbia and Mercuryv 12-inchers
to go for the same price beginning
on Monday (8).

Public response to the sales
could notl yet be fully determined
this week. Scattered reports, tho,
indicated that store traffic had in-
ereased In many areas. Dealers
responded to or anticipated the
demand by increasing purchases,
with the full effect of the moves
still to be felt.

CORAL RECORDS

America’s Fastest E.::pi:r:'ng' Becoxd GI:II.II‘IFI.II ) 4
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DEALERS! pis play material,

streamers, mounted and easeled show
cards, speciol exploitation and mer-
chandising kits are ready. A ftre-
mendous variety of promotion ideas
are available for tie-in with picture
releasel

THE ACTUAL

SOUND TRACK
OF “THE GLENN
MILLER STORY”
IS ONLY ON

BN F §F § W EAEA N BRE T
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DISC JOCKEYS! Free radio

interview  transcriptions featuring
James Stewart and June Allyson are
available. Contact your nearest
DECCA branch or distributer or U-l
Film Exchange. They will rush this
great tie-in materiall

lIIIIlII#'III‘Il

" __Here s the Hottest

Tie-up of the Year.

LA LB BRI RN B RN RSB B R B ol R R DN B R b B B R I R R T |

U"I has produced a memorable Technicolor
film on the life of Glenn Miller and his wonderful
music and is launching it with one of the greatest
publicity and advertising campaigns in Motion
Picture history!

DECCA has taken eight of Glenn Miller's

greatest hit tunes right from the actual sound
track and has released them on all speeds!

[
B
& -
11111

THE music of the U-1 sound track, re-
corded by the U-l studio orchestrq,
conducted by Joseph Gershenson,
authentically captures the Glenn Miller

style and—more important, modern en-

gineering advances have given the
“SOUND" a richness of tone and color

not wholly possible during Glenn
Miller’s lifetime.

Millions of people will see and love this
picture! They will want the great Miller
sound as they have heard it in the pic-
ture! Only the Decca recordings, taken
from the actual film, can give this sound.

This means

... more traffic and sales for the dealer!
.. more plays for the operator!

... more audience interest for the deejay!

IIIIII

111111

OPERATORS!

Single from
this album are

available on
78 & 45 rpm!

(]
------------
LE

BL S519—10" LP (inck Yol 1 & 1) $3.00 @ A-952—10" 78 RPM (incl. Yol. | & 1) $4.15 @ ED 2124—Vol. |—45 IHI Extd. Play $1.40 @ ED 2125—VYol. 1145 BPM Exld. Play $1.40 @ !IIIIII (78 & 45) ea. 85¢ Rz

f-omg Play Price Includes Fed. Excise Tar, Fut No State or Local
Tazes. Diher Frives Do Not [uclude .h'd' Stafte or Local Tazes

|

THE LovE...THE LIFE...THE UNFDHGE'TTAELE}”“’
MUS'C OF G LEN N M LLER
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Angel to Intro
‘Pop’ Albums

NEW YOREK, Feb. 6. — Angel
Records will introduce a “pop”
album line later this month, with
the first two disks in the new
Blue Label series to feature
French artists Charles Trenet
and the Compagnons de la Chan-
son. The 10-inchers will retail
at $3.95.

Until now the American subsid-
iary of British Columbia has
devoted itself exclusively to the
more serious classics.

Meanwhile, Angel has modified
somewhat its “thrift” Pu:kﬂ%fpiﬂ
provide more protection for LP's.
Disks are now enclosed in a
glassine envelope with a die-cut
stiffener that still permits identi-
fication of the record thru the
hole in the cardboard sleeve. The

rice remains $4.95, with $5.85
he list for factory-sealed de luxe
packs,

ASCAP Coast
Meet Feb. 23

HOLLYWOOD, Feb. 6.—Details
for the semi-annual West Coast
ASCAP meet here February 23
are being set by L. Wolfe Gilbert,
Coast Society rep.

Gilbert revealed that ASCAP
Stanley Adams, along with comp-
troller George Hoffman and Saul
Bourne, of Bourne Music, Inc.,
will address the Coast ASCAFP
writer contingent,

Gilbert skied to New York for
board meetings there and returns
February 20.

Dick Noel Set
For TV-AM Segs

CHICAGO, Feb. 6. —Dick Noel,
Cincinnati singer working under
the personal management of song-
writer Harryv Carlson, was set
this week by General Artist Cor-
poration for television and radio
engagements in Chicago and Cleve-
land.

For the week of February 135,

- Granz Starts Up-

® Continued from page 19

Granz Fails

® Continued from page 18

Crillespie, Stan Getz,
Getz, Johnny Hodges, Buddy Di
Franco, Ben Webster, Lester
Young, Ben Ventura, Buddy Rich,
Louis Bellson, Slim Gaillard, Bill
Harriz, Chico O'Farrell, Charlie
Barnet and Al Hibbler. Previ-
ously issued waxings of these
artists will stay on Clef.

Distribution is sel for Norgran,
with 15 jobbers already pacted.
Price for Norgran disks will be
the same as Clef. Norgran's re-
lease sked will be LP's the first
of each month, and EP's and
gsingles the 15th of each month.

This is the opposite schedule of
Clef. All told, with Clef and
Norgran, Granz will produce 100
LP's, 150 EP's and 100 single
disks in 1854.

Granz left for Europe this week
for the latest “JATP" tour. "i'lfhile
overseas he will attempt again to
set up English distribution of his
disk lines and strengthen his dis-
tribution on the Continent.

{ Canadian, he ma

Johnny | three years, had convinced the
' BMU to okay his unit if the AFM

would allow British jazzmen to
play the U.S.

However, this week, the AFM
informed the promoter that it
could not arrange a rec!.pmca‘l
deal on an individual basis, and
that the only way would be if the
AFM and the BEMU agreed to a
reciprocal arrangement on an or-
ganizational level. No a ment
as such has been reached by the
{wo unions, and thus Granz once
again will be unable to Elév the
British Isles with “JATP." Granz,
however, will try to play Britain
with the Oscar Peterson Trio and
Ella Fitzgerald after the “JATP"
trek is over. The thrush does not
need union okay, and Granz fig-
urez that since Peterson is a
be allowed to

play the United Kingdom.

Auspicious Debut

® Continued from page 18

Newstand Sales

® Continued from page 18

the label's distributor will receive
some form of over-ride payment
for all records sold in their
territories.

If, as believed, the disks going
on the stands will be handled as
are magazines and pocket books,
the newsstands will receive an
initial shipment in a quantity de-
cided upon by the wholesaler.
When these are sold, no addi-
tional copies will be shipped to
the stands unless they can be
moved from a stand nearby on
which sales are slow,

No one is willing to predict the
result of the test, but there is a
general feeling that the Popular
Science and S5-M execs are tack-
ling a very difficult problem in
trying to pre-select hits on a no-
return basis.

Noel will appear on the various
Howard Miller TV and radio shows
over WMB@ -TV, WMAQ and
WIND here, and March 15-27
Noel will spell vacationing Johnny
Andrews on both radio and TV on

WTAM, Cleveland.

pointed up the complete integra-
tion of equipment and recordings,
graphically demonstrated by a
series of meetings and discussions
between reps of the major set
manufacturers and plattery execs.
The marriage of hi-fi equipment
and disks was never more evident,
it was believed, and largely ac-
complished thru close technical
co-operation. It appeared that set
and component parts manufac-
turers were in agreement with
record industry execs that neither
could make further scientific elec-
tronic development without mu-
tual understanding.

In addition to component parts
exhibitors, virtually every manu-
facturer of sound eguipment, re-
cording media and accessories
were in evidence. Complete dis-
plays by RCA Victor, Admiral,
Stromberg-Carlson, General Elec-
tric, Columbia, Pilet Radio Cor-
poration, V-M Corporation, Web-
Cor and other standard brands
were on hand.

Record companies in attendance
were Capitol, Columbia, RCA Vie-
tor, Westminster, London and
Angel. _

Object of the show was to dem-
onsirate to hi-fi fans that a com?

plete range of equipment and ac-
cessories in every price category,
was on hand. This was more than
accomplished thru the exhihbits
that included full color sound
moviez on high-fidelity, individual
exhibitor demonstrations of tape,
binaural recording reproduction,
audio-meter ear readings, needle
inspection clinies, custom cabinet
displays and technical meetings
and discussions,

Via tape recorder lectu.es and
color slides, the Audio Fair pre-
sented informative demonstrations
of hi-fi, aimed at stimulating the
interest of the novice.

Immediate reaction to the Fair
was good, with local dealers and
distributors predicting a sizable
increase in  their wolume of
business.

Hearing Set

® Continued from page 18

has a year to run, and will present | P

his reasons at the hearing. ABC
representatives are expected to
give their side of the hassle.

Ward and The Dominoes are
now here on vacation after finish-
ing two weeks at the Wolhurst
Country Club in Denver. The
group has worked up a new pop
act and intends to plqg; pop as
well as r.&b. clubs. ard has
worked out an agreement with
King Records to make pop in ad-
dition to r.&b. disks. The group
is set for dates at the Town Ca-
sino in Buffalo, and the Latin
Quarter in Beston next month,
will return to the Wolhurst in the
spring, The gruu‘]? will play the
Sahara in Las Vegas, Nev, in
April or May.

Season Sales

® Continued from page 19

use, the more packaged merchan-
dise customers will be created.
“Therefore, we have bent every
possible effort to =sell as many as
the trade will bear, Using the
phone, suggesting players aggres-
sively for gifts, newspaper adver-
tising and constant mass displays
have helped us do a tremendous
job for the past three Christmas

Seasons.,
Big Ad Bally
“Another avenue of effort is to
maintain so intensive an advertis-
ing pace that the publie is bound
to recognize us as strong competi-

tors in the record field and drive

out to wvisit our store. We use as
much co-operative advertizing as
our budget will permit, capitaliz-
ing on every dollar which sup-
pliers and distributors are willing
to toss into the co-op advertising

ot.
“Waturally this has meant a
heavier advertising expenditure,
to produce from two to four good-
sized newspaper ads each month.
We now budget between 3.5 and 5
per cent of each month's gross to
newspaper advertising. This is, of
course, completely dependent on
the previous month’s sales and
higher than the national average
of 2 per cent, but we think the
funds have been well invested.
“Our advertizing is not unusual,
since we use primarily the manu-
facturers’ mats. Sheer consistency
and persistency make it pay. We
believe that The Disk Shop is
bound to be mentioned whenever
the subject of records or record
players comes up around here."

Rep. Gets 46G

® Continued from page 18

lic had just put some of their own
Del Wood disks out, in an effort
by Decca “to cause financial in-
jur'Iy to a small company.”
he court's decision awarded
actual damages of £6,455.04 on the
basis of a 16-cent expected profit
on each of 40344 Decca-Wood
disks sold. Punitive damages ac-
counted for $40,000 of the award.
Decca's general counsel Henry
Cohen said in New York, "“We
have not seen the opinion, but we
understand it contains an unprec-
edentedly wvioleént attack wupon

reputable witnesses. The Federal
Circuit Court of Appeals in Cin-
cinnati will be asked to pass upon
the questionz involv in this
ﬂledgment., which we believe to

without any evidence to sup-
port it.

“The basic question in the casa
is whether Decca was free to util-
ize the services of Del Wood after
her contract with another record-
ing company ..,had been termi-
nated because of violation of
American Federation of Musi-
cians regulations."

Dave A. Alexander represented
Republic in the action. Dececa's
side was argued by Ovid Cellins
and Charles Cornelius.
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HARMS, INC.
488 Madison Ave., New York 22, N.Y.
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It’s Heading for the Top—

Don't Ask Us Why —
You'll Know!
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Announcing...a great
new record company...

R E C O R D S
A new name in quality records—

featuring a great roster of artists
- and the finest sound on records today

FULLY DISTRIBUTED! FULLY PROMOTED!

Ships nationally February 8th. A Sensational first release!

- . - . EEEEEEE S SR e T T P T T 1T 8

A Smaosh! A Terrifie Quartet . .. Two Stunning Instrumentals

BILL
DARNEL

THE SMITH
BROTHERS

4

i:ﬂ:@.'
_ .F.-l:;‘ 4

N,

DICK
MALTBY

and Orchestra

T-p--,;-'-t----.H---'q-q-----'—--- - .

THATS THE WAY LOVE GOES

FOR YOU MELANCHOLY ME

IT WAS WORTH IT DEEP BLUE SEA

PATROL POLKA

78 rpm eat. nos. X-0002
-45 rpm cat. nos. (4X-0002)

Chorus and orchestra directed by
Danny Mendelsohn
. 78 rpm cat. nos. X-0001
45 rpm ecat. nos. (4X-0001)

Orchestra directed by Roy Ross
78 rpm cat. nos. X-0003
45 rpm cat. nos. (4X-0003)
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A PRODUCT OF THE RADIO CORPORATION OF AMERICA ﬁr MARKS THE HITS!
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SIZZI.ING SINGLES . e
: / — @
POPULAR RELEASES .fcﬂ;"f’ﬂ’ "NEW RELEASES
- &
From The Vine Came The Grape | By Heck E Cross Over
STOLEN MOMENTS FANCY PANTS The Bridge &
THE GAYLORDS DAVID CARROLL &
MERCURY 70298 » J0I06M45 MERCURY 70792 * 70293X45 MY RESTLESS LOVER
Changing Partners King For A Day PATTI PAGE ¢
DON'T GET AROUND MUCH DOWNHILL REERIN TR Tmoae @
PATTI PAGE RICHARD HAYES
MERCURY 70265 = 70295%4% MERCURY 70397 » J0I%FR4S Mﬂlﬂﬂﬂhﬂlf ME -
Somebody Stole De Wedding Bell | Strings Of My Heart e il e
BAUBLES, BANGLES AND BEADS MAMA-PAPA POLKA BECOME OF SALLY
GEORGIA GIBBS | THE GAYLORDS EDDY HOWARD °
MEIECURY 7009E = JOIVEE4S MERCURY 70358 = JOZ5ER4S s - .
Cuddle Me Bimbo &
"OH AM | LONELY CALLING ME DARLING What Good Is
RONNIE GAYLORD EDDY HOWARD Somebody New &
Th E E ﬁnd | YES I}Eﬁ[‘ THE H-II:DDREAH e
e Breez
TO LOVE YOU OLD COUNTRY BDHBY WAYHE o
VIC DAMONE 'BERNICE PARKS NINERS 03 61 pmaxi i
Take My Love
Till We Two Are One bame 0f Love m{ °
l.ﬁ”lLE MISS OME | STILL GET A THRILL BABE IN THE &
EDDY HOWARD BILLY DANIELS WOOoDS o
MEECURY 70781 =  TOT9IN4S MERCLIRY 70291 = TOIFIN4AS " jﬂ?([ TA?I-UR
The Creep Easy Come, Easy Go Lover T MERCURY 70317 ® 7031745 e
LOVE THEME AMD THIS IS MY BELOVED &
RALPH MARTERIE SARAH VAUGHAN Warmed Over
MEECURY FOJE1 =  JFOUEIXaS MERCURY FOI9e = DLCERLAS Kissﬂs &
Sadie Thompson's Song Whispering Grass - SN, - M o
DRIVE IN LIVING IM THE PAST :
RICHARD HAYMAN ROCCO GRECO ARTIE WAYNE

S |

B
ﬁ“‘%ﬁiﬁﬁ-ﬁ%’é

the most confroversial

album of the New Year!

Recorded directly from the Columbio Piclures sound trock

with oclual theme music, songs and dynomic diologue

“Miss Sadie Thompson”

STARRING
Rita Hayworth * Jose Ferrer
WITH
ALDO RAY

LONG PLAYING RECORD EXTENDED PLAYING RECORD
MG 25181 — $3.00 EP-2-3147 — $2.94

SINGLE RECORDS AVAILABLE

""SADIE THOMPSON'S "'SADIE THOMPSON'S
SONG™ SONG"

and

""THE HEAT'S ON"

Ciriginal Scund Trock Yeral Veriics
MERCURY FOI5F

Imatrwmeniel Yersien by

Richard Hoyman
MERCURY F0337

RKO PICTURES

"The Fronch Line"

Originel Cosl Album Starring

JANE RUSSELL
Gilbert Roland * Mary McCarty

EXTENDED PLAYING RECORD
EP-2-3183 — $2.94

LONG PLAYING RECORD
MG 25182 — $3.00

WWW amencanradionistory com
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FEBRUARY 13, 1954

Over hY/ 03_ Quality Phonos Hold
. Key to Potent 1954 for Industry

In the 1954 phonograph mar-
keting picture, the key is the
high - quality phonograph — the
over 5100 sel that has been gen-
erally given the high-fidelity tag.
On these sets—and especially
those in the $100-%150 price line—
rests the potential of a tremen-
dous year for the phonograph
indusiry both in terms of excite-
mant and sales.

The answers to three questions
are helpful in evaluating what's
ahead for 1954:

{1}y Will the public continue to
show an active and growing de-
mand for high-quality recordings?

(2) Will the public continue to
show an active and growing de-
mand [or high-quality phono-
graphs at reasonable prices?

(3) Will phonograph manufac-
turers have sufficient equipment
available at prices the public is
willing to paw?

Also of primary interest is the
position of the record outlet at
a seller of phongraphs.

Firat of all, what about the rec-
ord end? The development of high-
fidelitv recordings led to the de-
mand for egquipment capable of
reproducing this better sound.

Estimates show that 1953 was
the record industry's biggest year,
with sales of $295,000,000 at retail
just edging out the previous high
of $204.200.000 registered in 1947,

Of great interest here is the
steady upward trend racked up by
the record business since 1950.

1950 ...eiuveaa..5172,620,000
1] T 178,950,000
1852 . ..iu... ... 189,460,000
1933 Cveese.. 205,000,000

Eunsen'qtive estimates for the
record business in 1954 are for a 5
per cent increase, thus continuing
thiz upward sales curve.

Basic Reason

What has accounted for this
steady wearly increase in record
sales? The nev speeds—LP and
43 r.p.m—with better sounding
music and more music for the
maoney ..o the answer. It's signifi-
cant that some of the greatest
individual company increases in
19533 were registered by record
companies which have a
stake in, packaged records such
ilsl RCA Victor, London and Capi-
o

The sale of packaged records
which now accounts for at least
40 per cent of the total record
business s an important bell-
weather for the phonograph busi-
ness, especially for high-quality
and high-fidelity sets.

Thus with a minimum 5 per
cent industry increase anticipated,
the answer to the first question is
an ungualified “yes.” The public
will continue to show an active
and growing demand for high-
quality recordings.

Demand for Seis

Naw, what about the demand
for high - quality phonographs?
Several answers in the phono-
graph survey published in this
special section have a direct bear-
ing on this. First, nearly 60 per
cent of the dealers relpurtecl a
sales increase during 1953 over a
YEeur ago.

All but 5 per cent predicted
salez in 1954 will be better than,
or at least as good as, in 1853 with
the increase for all dealers aver-
aring over 9 per cent. The more
than 50 per cent who expect an
increase are selting their sights
on an average gain of 21 per cent.

Consider also the tremendous
consumer interest currently being
focused on high fidelity. New
York, which pioneered Audio
Fairs several years ago, 15 being
followed—and most successfully—
by other cities.

There 1z scarcely a major mar.-
ket that has not either already
held or least scheduled its own
shows, It has even funneled down
to Individual retailers., All of
these shows to date have drawn

great |

1954 Phonograph Sales Outlook

large and wvery enthusiastic
crowds, indicating genuine inter-
esl on the part of the public.

Does Public Buy?

Is the public buving? The sur-
vey results give the answer to
this. From a standing start at the
beginning of 1953, these high-
quality “packaged"” sets accounted
for 16 per cent of total phono
izsales  during the peak-selling
months of Movember-December.
Some retailers point to these sets
as having filled the gap opened
by a drop in television set sales
during theze months.
~Asthe survey results summariz-
| ing sales by price line show, the
big part of the over 3100 sets is
in the 5100 to $150 price range,
Customers who have experienced
the aural difference can be sold
up to this level without too much
difficulty., according to dealers
who have jumped strongly into
this market

MNaturally sales of hi-fi compon-
enls are sharply on the increase.
And those who want the ultimate
in sound and have the purchasing
power will be =zatisfied with
nothing less, but the outlook in
the vears ahead is for the $100 to
%150 set to account for a big hunk

ket.
1953 Production

During 19533 the industry turned
out between 125,000 and 150,000
| “packaged” sets in the $100-8150
price range. Only one of these
manufacturers, Columbia,
pioneering effort showed that

production.

Production and distribution for
such long established firms as
RCA Victor, Webcor, V-M, Mag-
navox and Steelman, as well as
for such newcomers as Mitchell.
Gravline and Kelton, didn't get
underway until fall.

Thus, with a full year's produc-
tion ahead and more manufac-
turers, including Emesson, head-
ing into production, it is reason-
able 1o expect a minimum of
350,000 “packaged” high-quality
sets during 1954, And these will be

| facturers and distributors.
! Under $30 Set

tdealt exclusively with the high-
quality plaver—the over 5100

unit.., Certainly the under 330
player will coniinue to be the
big =cller both in units and in’
dollars during 1954, '

of the over-all high-fidelity mar- |

‘ Now

whose

such a market existed, was in full |

strongly promoted at both the na- |
tional and loeal levels by manu- ,
tagpressive promotion plan, can
tlook Torward to a year of solid
| zales. He can also strengthen hiz
i  Thus far this outlook storv has

But it's the high-quality playver
which will be the trigger of the
industry, the exciting icing that
will be publicized and conlinue to

build consumer interest and en- |
thusiasm in records and phono-
graphs to new heights, .

What about stories of a reces-
sion in 19547 What eflect will a
somowhat softer retail economy .,
(az muny economists predict) have
on phonograph sales? Aggressive|
phono-record dealers do not seem |
concerned about this. They say |
thut if there is a drop in dis-
posable income the record-phono
business will not sulfer. They [eel
that home entertainment is now
too well established to sulfer; out-
side entertainment will take it on
the chin. according to them.

They are also looking for a
change in the distribution of sales
pattern. They believe that a more
healthy and flatter sales curve
thruout the year will replace the
present sharp end-of-the-vear
peak. These dealers look lo thel
“packaged” high-gquality set to
bring this phenomenon aboul.

Record Dealers?

finally, what about the
record dealer? Where does he.
it into all this? . Thus [ar he Yhas:
been the key outlet for these high- |
guality phonographs. This i as
it :‘huuig be. The logic ol the]
record counter being the proper|
point of sale tor phonographs I8
indisputable.

In selling a phonograph it's the
‘recorded sound that will be heard |
that is being sold, not revolutions

er minute or an on-off switeh. |

o retailer is a better authority
on recorded sound than a record
dealer.

*Thus with 1954 underway, the
outlonk for phonograph sales 1s
an exciting one. The produet will |
' be right, and the demand will be !
there,

The record dealer, with tne high
auality over 3100 sets serving as
the stimulant and & sound and

position as a resull not only in
the phonograph field but in
records as well

split into two segments—the “New
Buyer"' and the
Buyer." For any seller of phonos
to loge sight of either one of these
buving groups is as unsound as a
$3 bill.

Let's take a closer look at each
of Lhese two parts. First, the New
Buyver market. There are about
47.000,000 household units in the
United States. Nearly 60 per cent
of these do not now have a phono-
graph in the home.

For the reécord business to ex-
pand greatly its present base, mil-
lions of these 26,000,000 non-phono
households must be -converted to
equipment customers.

The results of The Billboard's
Semi-Annual Phonograph Survey
publizshed elsewhere in this issue
show that among record dealers
37 per cent of the phonograph
buyers in 1933 had never owned
a record player before. The size
of that figure certainly represents
a healthy outlook for the phono-
record business,

The survey results also point up
that in seven out of 10 record out-
lets, operators believe that their
greatest phonograph competition
comes [rom stares Lhat do not sell

New and Replacement
Buyers Form Market

Todav's phonegraph market is records, Because new customers polential customers.

'have vet to establish contdct and |

“Replacement |build a loyalty to a record store, \record buying  habit,

‘1t 15 reasonable that thiz strong
|competition 15 primarily al the
|New Buyer level,

The importance for every record |
‘dealer to capture as much of this
‘new business as 15 possibie goes
“without saying. It's more than just
ithe instrument sale that iz in-
i'ru]u‘ucl. It can mean the difference
in aequiring a new record custo-
mer.

And the survey speaks very elo-
quently on this score. According
to the 300 dealers who partici-
pated, the average buver of his
first phonograph spends $30.89 for
records in the first three months
after buyving the instrument.

These dollar [igures, plus what
will ensue in the following months
and years, should be adeqguate
proof of the importance of collar-
ing a5 much new phonograph
business as possible.

But the concentration on this
New Buyer certainly should not
be at the expense of the Replace-
ment Buver. He's one of the 20.-
000,000-0dd people who already
own a phonograph. All but possi-
bly 2,000,000, who hive bouzht a

EDITORIAL

Cash In, Mr. Dealer

Last October an editorial titled “Are You With It, Mr.
Dealer”” pointed up the tremendous growth potential of the
high fidelity market. It further stated that more than ever
before the record counter was the logical place for the sale of
phonographs,

The succeeding months have clearly upheld both of thesa
statements. Consumer interest in high fidelity has continued
to spiral upward. So much so that the record companies which
initiated the whole thing with better recordings are now seek-
Ing new ways to capitalize on the magic of the high fidelitv
na.mg which the phonographs have established in the public's
.

The record dealer who has always been a force in the
low-priced record field has taken this exciting new product
by the bit and run. He is now in the driver's seat in the mar-
keting of high fidelity packaged phonographs.

~ With 1954 presaging a substantial inerease in the produc-

tion and sale of high quality sets, distribution channels will be
broadened by manufacturers. For the record dealer it can
n:aan increased phonograph competition from the non-record
store.

The record dealer has the weapons to check successfully
these encroachments, Because of his record experience, he
continues to know more about high fidelity, He alone will be
able to satisfy a high fidelity customer's record questions.

But this will not be enough. It will take promotion—
aggressive promotion—to tell and sell the present phonograph
owners and the potential new buyers that vours is the store—
and why—in which to buy phonographs and records.

This special section which analyzes the 1954 phonograph
outlook features the results of a survey on phonographs re-
cently conducted among record dealers, as well as articles of
a merchandising nature. The survey results give a better in-
sight into this phase of the business than has previously been
available elsewhere. A study of this report will be of interest
and help to all who are concerned with the selling of
phonographs.

The outlook for 1954 phono sales is good. It can he a
very good year for all phonographs. It can be an especially
good vear for the high quality packaged sets.

While this special section is devoted to all phonographs
and record playing equipment, the stress is on tﬁc packaged
high quality set selling for over $100, generally known as the
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high fidelity unit.

Low-priced eguipment will continue to account for the
bulk of the phono volume, but the success of the vear depends
on what happens in the high fidelity field.

. The better “sound"” of this equipment has brought tha
industry an immeasurable amount of publicity. It has stim-
ulated new interest and excitement in phonographs at the

mass marketl level.

The magic name of high fidelity will introduce more and
more people this yvear to the joy of recorded music and will
re-activate the interest of many more whose players have been
in disuse. This is the leader item, -

Cash in on this ready-made publicity and pre-conditioned
market. Fan it into as large a flame as you can in vour own
community. This will serve as a door-opener that will pull
new customers into your store, potential phonograph and

record buyers,

Because vou are interested in gaining more loval record

customers, your stake in the phono
one, Because yvou are in the record

raph business is a great
usiness—the end product

—your store is the most logical place for phonographs to be
sold. Make it the biggest in your community.

new phono within the last year,
can rightfully be considered active
replacement prospects.

These people have already been
exposed to the enjoyment of record
music and the conventence of “the
]I'l'lufil-t‘ vou want when yvou want
it

They are receptive to the “bet-
ter sound” in today's new and im-
proved high quality instruments
and recordings. The word high
[1delity has real meaning for these

These people already have the
Thus it
makes sense that they should turn
lo the record counter both for ad-
vice and purchase of their new
nhonographs. It is reasonable that
a record dealer, who has served as
g source of information and advice
on the end product (the records),
should also be considered the ex-
pert when it comes to the playing
equipment.

For the record dealer these cus-
tomers are the easiest to step up
to better sets—thus 1aeaning a
bigger sale to the dealer. Com-
pared with the New Buver these
Replacement Buyers represent a
larger average dollar transaction.

Because of the close and regular
association with these potential
replacement set customers, a rec-
ord dealer can often hasten this
move to new and better equip-
ment.

A demonsiration ol a record al-
ready in his collection or one that
he is just buying on today's better
equipment can eafily plant the
seed that will in a few weeks or
months mature into an equipment
sale.

But this same potential custo-

mer can easily be lost for lack of
a representative stock of players
or a pricing difference. This can
represent the loss not only of the
instrument sale but the ensuing
record business ¢z well.

Thus the instrument merchan-
dising plans of every alert dealer
will include both segments ol the
phonograph market — both the
New Buyer and the Replacement
Buyer.

RECORD MEN
SELL PHONOS

The growing emphasis that
phonograph companies are
placing on the record counter
as the logical outlet for the
gale of phonos is among other
things reflected in recent per-
sonnel changes. More and
more phonograph firms are
looking to the record field for
their sales executives,

Last fall Jack Meverson, a
long-time record man with
Musicraft, Decca and Plym-
outh, was appointed sales
manager for the Grayline
phonographs. A month age
Paul Featherstone left Capitol
lo join Steelman.

More recently Kelton an-
nounced new sales positions.
These included James. Lynch
as vice-president in charge of
sales (formerly with Decca):
James Bray as Western sales
manager (formerly with Len-

don), and Roberli Evensen
who had been with King Rec-
ords as Midwestern sales
head.
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ADVERTISING

for
JANUARY
FEBRUARY
MARCH

aimed at your
Customers!

o

V-M Model 120 4-
SPEED Record Player

Attachment is a hot item DYNAMIC FIRST‘Q“ARIER AD CAMPAIGN
too. Plays through any

standard TV or radio | TO PRE'SE“- YOUR (“STOMERS!
amplifying 51995" :

system. ..... LIST

= Boost your phﬁﬂﬂ V-M 121A is world's smallest, lightest 4-SPEED
5 \“t profits with the Jewel phono! Plays 78 rpm, 45 rpm, 33} rpm plus 16%5
\ Case . . . the 4-speed rpm Audio Books! Promote this angle.

V-M Model 121A
phonograph! Check

these features . ., see “V-M 121A is the ONLY 4-speed phono selling
how easy you can under $69.95! Your customers can save $40.00
« « » you make a good profit.

make a profit! Check 1E -
Needle, cartridge and the big national ad q
the speaker is custom- schedule . , . see how
matched to case for fast you can make a Extra strong case is Styron 475 . .. in choice of uﬁnﬂgﬂhﬂ"fﬂ
Super perfn:mance. Pﬂ;’tﬁl! : Satin Red and crisp Green. 14 P Ba
oN

o5lightly bigher in the west, . c : CIRCY ::HIWE

HOLAST‘IC

rO1 o)

CORPORATION

— BENTON HARBOR, MICHIGAN ! . Feb. 1
a

_ < | ' VERT
WORLD'S LARGEST MANUFACTURER OF PHONOGRAPHS AND RECORD CHANGERS ADVERT ol 88W
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"ANNOUNCING THE NEW

High Fidelity Phonograph-Radio
The “CONCERT HALL"

The CAPEHART "Concert Hall”

High Fidelity AM-FM Tunec-Amplifier, separatc Bass
and Treble Controls, Compensated Volume Control,

. Tl:;wqﬁilsggkﬂgssff:; Sccurkts d*‘éﬁ:&;ﬂﬁﬁ:’:ﬁ You're all set for the big high fidelity market with this magnificent new,
Mgs, tyoms; speeds of securcy autemitically, er Capehart “Concert Hall”. This instrument reproduces every tonal shade of

for proper equalization for recordings., Heavy-duty,

4-pole, 4-coil motor, Magnetic Pickup. 18th century voice and orchestra with true concert-hall fidelity. And the “"Concert Hall™
d - y
- English cabinet of finest materials an workmanship, _
in mahogany, full-size record ’“’;E" OO mEa comes complete—in one beautiful cabinet—eliminating costly assembly.
QOaly 95* o .
= 499 Oanly Capehart—for years outstanding in the field of phonograph, radio and

I h
{In mahogany) television—could PI-D&HEE a high ﬁ:dl!litjl' lnsttument even your most demanding

s E E ﬂ'IE canhi‘.‘Il‘i‘ Snlu n ' customers will appreciate—and far less costly than custom installations,
' -maker £ !
at the MERCHANDISE MART Here's a real profic-maker for you

Permanent DEPIHY Room ® Join up with this profic-making, all-star line-up . « . a few valuable
1118 Capehart franchises are available. See the Capchart distributor for yout
tecritory or write Fort<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>