JULY 3, 1954

@ THE AMUSEMENT INDUSTRY'S LEADING NEWSWEEKLY

PRICE 25 CENTS

Who's Going to Hold
The Punk on July 4?

Demand for Fireworks Display Strong,
But Not Enough Technicians Available

By HERB DOTTEN

CHICAGO, June 28. — There
will be fewer big fireworks dis-
plays thruout the nation this July
4 than on any Independence Day
since World War 11

Demand for the big specs is as
strong as ever, but the supply is
not, Fireworks companies are un-
able to provide skilled techni-
clans needed to fire all the big
shows offered them.,

This development, more acute
each year, has spurred the sale of
packaged shows with essential
malerials furnished by the fire-
works companies and with the
actual firing left to the buver.|
Priced generally between $100
and $500, these shows consist of
fireworks that can be fired with
reasonable safety by an untrained
but responsible person.

Many hamlets and small towns
have been using such shows in
recent vears. More will use them
this vear. Drive-in theaters have
latched onto them as a hypo far
holiday businezs. Some country
clubs, which formerly had com-

ny experts fire their shows,

ave lurned to them. Sa, too,
i have some amusement parks, and
their price has opened up a large

remainer on the road—and he
would be happy. Now they don't
want to travel. They want secu-
rity, a year-round job," one
‘I-"Et:l‘!rﬂ-.n in the business pointed
Dut.

Back in the 1920z and 1930,
most of the firers were Italians.
Many of them made fireworks at
home or worked in family fire-
works plants. Most such opera-
tions and family business went
out In the late 1920's and
early 1830's, with only a few sur-
viving the last World War,
Tighter safety regulations caused
many of the smaller [ireworks|
plants to fold.

When Ttalians in this country
made fireworks in their own
homes, many did so as a carry-
over from the old country, partly
as a hobby, and their main inter-
est was to win the priest's award
—rather than cash—in staging a
show at a church festival. They
vied with each other for the
priest’s accolade., became skilled

CLUBS JUMPING
AGAIN; JAZZ IN
N. Y. COMEBACK

By BOBE ROLONTZ

NEW YORK. June 26—TIt
may be cool or it may be hot,
but jazz is staging the biggest
comeback here in many a
vear. There are now seven
key spots in the city offering
full-fledged jazz programs
each and every night of the
weelk, from the ancient Nick's
(prewar} and Eddie Con-
don’s down ‘n the Villapge to
the 1 ew Basin Street, which
is presenting some of the big-
gest names in the field.

The other spots are, of
course, the shrine of the mod-
ernists: Birdland, the Em-
bers, Child’s Paramount and
the Metropole Cafe on
Broadway.

~ Basin Street's move to big
jazz names iz both sudden
and unexpected. The club
started about six months ago
on a regular night club pol-
icy, but soon found that it
couldn't either afford or find
acts strong enough to pull
The club then switched to a
jazz policy, starting slowly
and cautiously. Recently it
went big time, starting with

Wise to U. S. Ta

By JACK SINCER

NEW YORK, June 26.—Today's
TV film producer never had it so
good, at leaslt so [ar as obtalning
investment money is concerned.

Not only are American banks
opening their coffers more '¢ad-
ily than ever before (The Bill-
board, June 19), but overseas|
sources, who are vyving with each
other to attract American TV
film production to their shores,
are using their pocketbooks as
welcome mats more and more,

Several Motives

The availability of foreign cap-
ital to American TV film produc-
lers is du® to a combination of
several factors: (1) The desire of |

Foreigners Spread

The Welcome Mat
To TV Film Firms

Open Purses, But They're Getting

stes and Shysters

help promote the visitzs of tourists
to their country,

Because of the-e factors, sev-
eral foreign governments them-
selves are encouraging American
producers to shoot their TV films
overseas. The British govérn-
ment, for instance, lifted its the-
atrical quota restrictions and
made it possible for some of
the “Colonel Mareh of Scotland
Yard” and “Douglar Fairbanks
Presents” films to be shown in
local theaters, thereby providing
owners of the properties with
additional revenue.

aimilarly, the Netherlands gov-
ernment, it's understood, helped
the studios where “Secret File,
US.A" iz being shot to obtain

foreign.studios to put their sound | hadiv
| steges\and technieal personnel to| o\herw
uses duking slack periods; (2) d""lmﬂl

to bring

needed equipment which
ise would have been diffi-
in. The use of

and were available vacations.| TLouie

Armstrong,

Ella Fitz. sire

to_bring American dollars | ifrozen funds,” however, a prae-

weck-ends and holidays, to fire
company shows.

The succeeding generation has
5!1r3u.-n little interest in making or|
firing fireworks. One of the larg-|
est manufacturers of fireworks)

(Continued on page 32)

gerald, Lionel Hampton, the
Woody Herman ork and the
Errol Garner ({rio. Next
week's line-up includes the
Illinois Jacquet rombo, the
{(Continued on page 28)

into the country at a time when
| the American government is re-
| trenching on its foreign asid pro-
gram; (3) the {eeling that Ameri-
|can TV [ilms are a good [inancial
imvestment; (4] the feeling that
the showing af native locales will |

tice once common in the overseas
roduction of American theatrical
eatures, has not been available
to American TV [ilm producers,
Change of Theme

European studio. and investors,

” number of special events to fire-
waorks,
Technician Shortace
" Shortage of skilled technicians |

to fire shows has long been a|

vexatious problem for fireworks|

_ companies. The dangerous nature
s of the business—imagined, if nol
actunl—combined with a short
season has made it extremely dif-

wult to replace the dwindling
old-timers.

Even when economic ednditions
were different, companics were
confronted with an annual head-
ache of rounding up enough men
t: to handle all of their July 4|
|- ows and. even then, some com-
- panies were compelled to turn

down contracts.

Some companies ecan offer men
work from Decoration Day thru
mid-September. The period em-

- braces the amusement parks, re-
¥ sorts. celebration and fair season,
besides the July 4 peak.

In the vears belore the Korean
action and World War II, there
was a large number of young
e o omemswho wanted to travel. For
~this reason, a summer-time job as
= A pyrotechnician held considera-
= =0 ble appeal, but after a G.1. tour of
= = service in Jupan, Korea or
(=== FEurope, the opportunity to tour
"lowa, lllinois or Indiana in the
& heat of the summer holds attrac-

BN

N .

altho interested in sinking coin
into and encouraging American

=

Change Hardship
¢ “In the old days, you could give

¢ & man six months’ work—some in
* *#It plant making fireworks, the

y -‘?Quiet Please!’
¢ Say 27 States

"NEW YORK, June 26, — The
sAmerican public, long accus-
: to participating in the
&£ making of big noise in the cale-
brution of Independence Day, is
2 relepgaled this year to the ruf;.- of

oW r of pyvro displays in some
.

= The mushrooming State lepis-
. an, designed to save lives and
. S#RioUSs injury, means that mil-
i'one of people can no longer
legally sell or fire pyro, except
£ for @aps or other minor units.
7 iumably, this kind of legis-
lated scarclty makes the profes-
gionally devised and fired dis-
plays all the more attractive and
evinEreater crowd lures,

k

b tion to few.
b
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NEWS OF THE WEEK

Hollywood Talent Seen Rising 1o

TV Lure: Big Money, Light Work . . .

TV is expected to become the happy hunting
ground of moviedom's biggest names next
season because of the money available and
the little effort required in comparison to
mMaking mMovies. ....ccvcnvensrrsirins Page 2

Record Mirs. Build Stations’

Record manufacturers will hand out at least
323,000 free 45 r.p.m. records to radio stations
shortly after they drop the 78 r.p.m. as the
disk jockey standard early in July. Gratis
distribution iz to help stations build up ade-
quate libraries.of 45's in quick time.. Page 3

TV Film Distribs Set Sighis
On Nalional Advertisers . . .
With the three TV networks close to S R.O,
the leading film distribulors now are tooling
up to go aftler sponsors still seeking national
LV ERPORI . o iw i siie e s siesates ssnsoge B

MecCarran Bill Fate Still Pends:

More Closed Talks Indicated . . .

Despite plenty of talk and activity in Con-
gress this week, the fate of the McCarran
ill to amend the Copyright act to remove
the juke box rovalty exemption still remains
in doubt. Looks now like more close-door

hearings are scheduled....... .....Page 58

TV Nets, Film Distribs Propose
Fee Supplanting AFM 5% Lev

Sport Car Races Debut

As Fair Grandstand Attraction. .,

Latest nomination for a daytime grandstand
altraction at fairs i= sports car racing. The
Wisconsin State Fair this week started con-
struction of a winding course and may in-
clude the popular races in its 1953 fair pro-
HEAITL aiiiesian ibnissometsie s nsiris Page 32

Coin-Operated Gun Games

Fire Up Summer Fun Market . . .

Game manufacturers get summer season off
with a bang as new targel guns featuring au-
thentic-type rifles roll off -assembly lines.

Movies to Depict Growth

Of Push-Bution Selling . . .

Initial shooting for 20-minute film— an-
nounced by the National Automatic Mer-
chandising Association — reviews marketing
revolution caused by automatic merchand-
e e e T Page 65

Non-Coin Music Mfrs. Up

Sales Piich to Juke Operators . . .

They peg tape music sales campaign to juke
box operators on complete operator control,
no leased wires required; see continuous mus-
s$it as no competitor of the juke box.
iiensa s ige 58
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DEPARTMENTS AND FEATURES

:T‘»’ filming gbhroad, are now
somewhat more sophisticated in
how they part with their money
than they were a vear or mora
ago,

They are aware, for Instance,
that for the most part the foreign-
made TV film series that have
successfully cracked the Ameri-
can market are those that have
originated in the U. S. and which
have been assured of distribution
in advance of their being put be-
fore the cameras.

Many TV pilots produced by
Europeans with high hopes but
with little knowledge of the
American market have fallen by
|the wavside and never seen Lhe
light of an American station’s
| projector. Additionally, there
have bheen some instances where
Europeans have been fleeced by
American “[ly-by-night" produe-
e

New View
s a result of their past experi-
ence, European investors lodav

are shyving away from the com-
plete financing and strictly spec-
ulative deals. Thevy are willing
to put up their own money for
the “below-the-line” studio and
productions costs of filming over-
seas, but they want the Ameri-
cans to assure the distribution of
the finished series and to bring in
and pay for the scripts, direclor,

(Continued on page 8)

Foreign Union

The TV networks and TV film distributors ~ PA0SMME woomnnnnn M Loter LIt iiineen 88
have proposed that the American Federation O e i Mt
of Musicians drop its levy of 3 per cent of Classificd Ads ..., T TE S T RN wur DOUbthl
ross E“IIH m:t{llmhpmgrﬂma ualgg musiciahs. Coin Machings . ... ... 568 Music Charts ... 00000, 14
n its place, they have suggested a system of Coin Machine Market . $7  Muslic Muchines ...... 58 NEW YOR = =
flat fee payments. Thus far, AFM chief Coming Eventa ........ 33 Parks & Pools......... 47 likelihood of It{ﬁEJtilll':ﬂtﬁinn F"IL:L!I?
James C, Petrillo has not indicated whether -IE'_’I'"'[" e - E‘“‘“ Ciksablensansiana i eration of Labor Film Council's
the plan is acceptable, ............... Page 7 Forr [‘_!‘EEF—"['[;:‘::““‘ ﬁ ﬁﬁ:’:}" RS -.é taking nn_'rd drastic steps against
: Final Curtain ,........ 31 Roadshow Repengite .. S foreign-made TV films appears
lﬁ':‘“li::"!n{:ll:ﬂ: %ﬂ. F";f :;“‘k General Outdoor ..., .. 1] I'h:t;-.”wewrm“ta : 3‘]':I remote, according to many TV
Mon ekl R P e i & brsathes t High Fidelity ......... 26 Talent Review ........ I8 film executives here.
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unions would touch off reprisal
moves against American theatri-
cal films shown overseas. In a
A . l f D l h 4 knock-down-drag-out battle of
special messaae for eq who particinpat this sort, it is felt, the Americans
P d ers P paie %mu.tldi undoubtedly come out tha
2 a pfer In view of the importance
in Operation Pushpop oppears on Page 20 of Gverseas markets to Holly-
= L
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TV

Specs Providing Greener

Pastures to Hollywood Stars

Movie Names Expected to Reap
Rich Harvest of Sponsor Dollars

By LEON MORSE

NEW YORK, June 26 —Televi-
sion next season will become,
proportionately, a better paving
proposition for movie stars than
Hollywood feature films in which
they have no ownership interest.
On the basis of the amount of
time invested, stellar persnnili-
ties will reap a richer harvest” of
coin before the video cameras,
especially on the super-budgeted
spectaculars, than they would in
lensing a picture for movie house
release,

A prime example is the talent
budget set up for the first
Westinghouse-sponsored “Best of
Broadway" drama spectaculars
which will be aired via CBS-TV
next October.

About $25,000 will be paid to
the five names who are featured
in the property, George S. Kauf-
man's and Edna Ferber's “Rowval
Family." Frederic March and
Claudette Colbert will receive
$7,500 each, Helen Hayes is to get
$6,000, Diana Lynn $2,000, and
Charles Coburn about the same
amount, The rights to the prop-
erty alone will cost in the neigﬁ—
borhood of $3,000.

In other words, Westinghouse
will pay more for its five leading
players than Kraft expends for
its entire hour NBC-TV dramatic
show, which haz a budget of
about $17,500.

NBC Offering 25G

This is only the heginning, be-
cause the budget on NBC-TV's
Leland Hayward spectaculars can

o to $200,000. Hayward will

ave as much as $25,000 available
for a single name, if he wants him
badly enough, and perhaps
$75,000 for several names. Jimmy
Stewart is said to be offered be-
tween $15,000 and $20,000 for one
performance on a Hayward spec-
tacular.

At least a similar amount is
understood to have been offered
to Ginger Rogers by Max Lieb-
man in an endeavor to get her to
play the lead in Moss Hart's
“"Lady in the Dark"” on the first
of the Saturday night spectacu-
lars sponsored by Oldsmobile
next season on NBC-TV.

Neo firm reply has been re-
ceived as yet. Liebman's second
show will also have a hefty talent
budget, with Jeanmaire set to star
in an original musical comedy.

General Electric is also said to
be waving its folding money

madly around the streets of
Hollywood. It has about $50,000
available per 30-minute show,
and is making overtures to 11 big
stars with properties which have
been expressly tailored to their
talents. This, of course, means
that names like Gregory Peck,
Gene Kelly, John Wayne, Burt
Lanecaster, Montgomery Chift, Au-
drey Hepburn, Shirley Booth,
Clark Gable, Humphrey Bogart
and Gary Cooper can name their
own prices angep]ay off one spec-
tacular sponsor against another.

In terms of the emount of work
it would take them to do a TV

Dairy Firm
Buys Hope

CHICAGO, June 26.—American
Dairy this week had practically
set a deal to purchase Bob Hope
from NBC-Radio next season. The
program will go into Thursdays,
8:30-% p.m. Hope was a General
Foods chattel last season.

American Dairy just last week
became aciive in TV when it
bought alternate half hours of
“Disneyland” on ABC-TV,

drama, the customary one week
of rehearsal plus the performance,
the top names can pick up a sub-
stantial amount of loot rather
easily when compared with the
chores they must perform in
pictures.

The usual pictures take at least
a month or two to finish, even
tho a few have been shot in 15
days. And the material they are
to do in TV is very likely to be
familiar to them, if 1t i1 an
adaptation of a play.

Producers-Directors

The same sort of offers are be-
ing made to Hollywood producers
by General Electric. This sponsor
is going after the biggest fish of
them all, Cecil B. De Mille, who
was once approached by the Kud-
ner agency for a series on behalf
of Goodyear. De Mille may not
be averse to megging a single
half-hour film, since it would not
tie him down, as would a series,

Naturally, GE is also going
after other name directorial and
production talent. It may be
taken for granted that George
Stevens, Williamn Dieterle, Budd
Adler, George Seaton, Billy W:'l)-[
der, John Huston, Charles Brack-
ett, and others are
full treatment. Leon Gordon and
Z. Wavne Griffin will supervise
the GE half hour films.

etting the |

UNREALISTIC—
NO BEER THERE

WASHINGTON, June 26—
A Senate subcommitiee staging
hearings this week on the
Langer Bill to outlaw beer
cqmmerr:inls‘ was regaled
with a rendition of some TV
beer jingles by one of the
“dry" wilnesses supporting
the bill.

Elizabeth A. Smart, of
the National Christian Tem-
perance Union, recited in
sing-song fashion such jingles
as “"Cheery Beery Boh” and
“It's Blatz, Blailz, Blatz."” She
said she was afraid that
voungsters when asked what'll
they have at a soda fountain

will answer, “Pabst Blue Rib-
bon.™

NBC Revives
4th TV Spec

NEW YORK, June 28.—NBC-
TV this week revived activity on
its fourth spectacular, which is
scheduled 10 go into Saturday
night 7:30-9 p.m, if sponsor in-
terest is manifested. The web is
said to have four clients ready to
sponsor the show, which would
be produced by Worthington Mi-
nor, and which would feature
light comedy.

The show was pulled out of
mothballs because of the large
number of potential network
sponsors who cannot find time on
either CBS-TV or NBC-TV.

Senate Group Maps Closed-Door
Huddle With FCC on UHF Problem

WASHINGTON, June 26=The
Senate Interstate and Foreign
Commerece Communications Sub.
committee, headed by Sen.
Charles Potter (R., Mich.), hopes
to schedule a closed-door con-
ference next week with the Fed-
eral Communications Commission
in an effort to determine from the
Commission itself what the
agency can do to solve the UHF
dilemma (The Billboard, June 12).

The Potter subcommittee,
which this week heard wind-up
testimony from industry wit-
nesses, is hopeful that legislation
to provide additional government
regulations can be avoided. The
Potter group is seeking instead to
encourage the FCC to take reme-
dial steps.

The forthcoming executive con-

Circulation Study
Plan Near for Tele

WASHINGTON, June 26—The
TV broadcast industry is a step
closer to having ils counterparts
of newspaperdom’s Audit Bureau
of Circulation and radio’s Broad-
cast Advertising Bureau in opera-
tion shortly as aftermat* of action
this week by the NARTB TV board
of directors.

The board announced letting of
contracts to Alfred Politz, Inc,
New York research firm, for pre-
testing of the long-pending na-
tionwide plan to determine the
circulation of TV stations, a plan
paralleling the ABC of the news-
paper industry.

The board gave final authoriza-
tion this week for development of
an industry-wide sales promotion
organization for the TV industry,
a project first initiated by the

FCC Fails to Ring
Yideo Grant Bell

WASHINGTON, June 26.—The
Federal Communications Commis-
sion failed to issue a single TV
grant this week, making this the
third week in which no TV grants
have been issued since the FCC
lifted the TV freeze. That leaves
total authorization at 689, of which
081 are post-freeze grants, in-
cluding 30 non-commercial, edu-
cational grants, With 87 grants
canceled, outstanding authoriza-
tions now number 6032,

NARTB a year and a hall ago.
This project contemplates the need
for a national selling organization,
something like the BAB in radio,
which will use statistics developed
out of set circulation studies and
which will originate sales promo-
tion materials and methods to pro-
mote TV's virtues as a sales me-
dium on an industrv-wide basis.
(See other story this page.)

The board's issuance of a con-
tract with the Politz firm for the
circulation study clears the way
for the testing fo be conducted
within two months, thus produc-
ing first fruits of a plan which
has been under discussion more
than two years (The Billboard,
March 6, April 24, May 22),

The board’s dual action was
hailed by Clair R. MeCollough,
president, WGAL-TV, Lancaster,
Pa., newly elected chairman of the
TV board, as a signal step. “Ob-
viously the primary responsibility
of television broadcasters to ad-
vertisers and their agencies re-
lates to the circulation of the me-
dium,” MeCullough said. “We
should know what we have to sell
before we set about selling it.
And when we are ready to sell it,
we should do so on a truly all-
industry basis."”

MeCollough said that the new
organizations in research and sales
promotion will be independent
corporate entiities, separate from
the NARTEB and on a structural
basis similar to BAB's.

'ference of the subcommittee with
‘the FCC en banc is an unusual
procedure, Altho the subcommit-
tee has conferred with the FCC
commissioners from time to time
on administrative problems and
procedural issues, the Capitol Hill

climax hearings of this nature
with a closed-door conference
with the commissioners.

It is figured certain that all the
commissioners except Commis-
sioner Frieda B. Hennock will ad-
vise the Potter subcommittee that
yvielding to a proposal by UHF-ers
for a new VHF freeze would be
impractical. The commissioners
are expected to advise the Potter
group that precipitating a move
of TV to the ultra-high area of
the spectrum would likewise be
impractical. Here again, Miss
Hennock will be sole dissenter.
The Commission majorily will
point cut that all of TV is des-
tined to go "upstairs” eventually,
but that VHF channels are here
to stay for a long while.

The Potter subcommittee is ex-
pected to renew its encouragement
to the Senate Finance Commitiee
to amend the tax laws s0 as to
provide tax relief for UHF pros-
pectors by waiving the excise on
UHF-equipped sets and on all
other UHF gear. The FCC will
veice strong support for this.

Wind-up of the industry testi-
mony phase of the UHF hearings
this week was highlighted by tes-
timony from Joseph V. Heffernan,
a vice-president of NBC, who
strongly assailed proposals to con-
fine color TV to the UHF chan-
nels as a threat to the industry's
growth. He said this “would stop
abruptly he growth of color” and
would fail to provide economic
aid to the UHF industry. Several

‘Stop Music’
Reports Sale

NEW YOREK, Jun= 286—CBS-
Radic has already sold one
quarter-hour of “Stop the Music,"
which will return to radio on the
network in the Tuesday 8-9 time
period. The sponsor iz undis-
closed. If sufficient interest is
manifested, the program may be
lengthened to an hour and a half.

The show will offer cash in-
stead of the usual prizes in an
effort to build listening. Bert
Par the original emsee, will
probably handle the same chores.

i\ \\\\ A MR T Caasaekn R istams=aai

group has never been known to

UHF witnesses had testified that
all telecasting should be shifted
to the ultra high and that color
telecasting should be limited to
UHF stations as a first step.

The Potter subcommittee hopes
to have report on its lengthy

‘hearings by mid-July, Some sub-

‘committee members have private-

ly suggested that FCC stage an
industry-wide conference on UHF
matters as aftermath of the FCC's
upcoming executive conference
with the Potter group.

NBC-TV Would
Shift Time and
Talent on Pef

NEW YORK, June 26. — The
NBC-TV sales department this
week was endeavoring to get Pet
Milk to move into the Saturday
10-10:30 time period, where it
would share the half hour with
Armour. The latter sponsor
would have 20 half hours during
the season, and Pet would use the
other 18.

Most likely, George Gobel
would move into the time slot
and be sponsored by both adver-
tisers. Armour is already consid-
ering him. Pet, of course, would
drop “The Original Amateur
Hour" at 8:30-9 Saturday evening.

Such a shift would mean that
this half hour of time would be
cleared for an advertiser. NBC-
TV could take its pick of clients,
but if it hasn't a property to sell,
General Mills may be tapped.
This client owns June Havoe in
the “Artful Miss Dodger," a new
film series, and clearing a good
evening slot for the sponsor might
induce General Mills to purchase
some daytime at the network.

CBS May Slot
‘Father’ Into
‘Danger’ Time

NEW YOREK, June 26.—Block
Drug and American Motors may
get the heave-ho from the Tues-
day 10:30-11 p.m. time on CBS=
TV, where they program *“Dan-
ger." The network is said to have
promised the time period next
season to Johnson's Wax for “Life
With Father."

CBS seems to feel that “Dan-
ger" has had it, and does not
measure up to the *competition
from the other neiworks. Fur-
ther, the network has a large
stake in "“Life With Father,”” in
which it has invested heavily,
both in buying the property and
%Etting it into prod‘:lrct?nn_ And
ohnson's Wax feels the show
would do beiter in a late evening
time period. This season it was
presented in the Sunday 7-7:30
p.m. spot.

TWO TV AD BUREAUS?

TvAB Takes Issue
With NARTB Plan

NEW YOREK, June 26. — The
Television Advertising Bureau
leaped to the defense of its for-
stations-only concept of organi-
zation this week, immediately
after the announcement from
Washington that the National
Asseciation of Radio and TV
Broadcasters was going ahead
with its own bureau te promote

TV. (See separate story on this
page.)
The HNARTE announcement,

making certain the existence of
two separate and distinct ad bu-
reaus next season, threatens an
intra-industry struggle for the big
money, with the NARTB caught
between the stations on the one
side and the networks on the
other,

Every indication up to this mo-
ment has been that the existing
TvAB will stick to its guns and
fight solely and exclusively for
sale of station time. The new
NARTE bureau, on the other
hand, will promote the entire TV
medium. This, of course, means
networks, too, and the leaders of
TvAB have continually contend-
ed that as the industry now
stands the networks do not need
the assistance of an over-all pro-
motion effort.

Moore Statement

The TvAB office here wvester-
day (25) issued a statement at-
tributed to Dick Moore, chairman
of the pro tem executive commit-
tee, in which he emphatically ai-
firmed, "“We believe that this
kind of organization (TvAB) can
and will promote TV more effec-

tively than one which merely
promotes TV per se.”

The statement continued, “We
believe also that total TV reve-

nues can and will be anded
most by increasing the flow of
national and local dollars into

(Continued on Page 6)

Schick Takes
ABC-TV Time;
Eyes ‘T-Men’

NEW YOREK, June 26.—Schick
Razors has taken an option on
ABC-TV's Wednesday night 9-
9:30 p.m, slot and is considering
putting in the “Treasury Men in
Action™ film series for the fall,
Schick moved into the Wednes-
day night picture on the heels of
Evercsharp, which reportedly had
taken an option on the period but
then dropped it.

Schick iz understood to be only
one of zeveral other new sponsors
to have taken options on ABC-TV
time. As of this week, however,
none of the deals was firmed.

ABC-TV, meanwhile, posted n
new availability on its program-
ing board following a decision by
Gruen to move out as alternatin
sponsor of the Sunday night Wal-
ter Winchell stanza. Also, Derby
Foods, which bought part of the
upcoming “Disneyland” show, is
understood to be ankling the
“Sky King" series as a result

B -
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0K 7006 NAB
Budget; 1955
Meefing fo D. C.

WASHINGTON, June 26 .—_The
board of directors of the National
Association of Broadecasters wound
up a thrée-day meeting here this
week with recommendations for a
current $700,000-a-year budget
and with a formal okay on Wash-
ington as site of next year's con-
vention.

The board in giving its stamp of
approval to plans to stage the 1855
conclave here agreed that the con-
ventions for two subseguent years
should be held in Chicago. ]

Also okayved was a change In
the organizational set-up as the
result of the resignation of Robert
K. Richards as administrative vice-
president, which becomes effective
October 1. A new position of ex-
ecutive assistant to the president
will be established, and the ad-
ministrative vice-presidency will
be abolished. Richards, who opens
a public relations office here in
October, will be retained by the
NARTB as a public relations con=-
sultant, handling such projects as
the Voice of Democracy contest,
continuing to work on agenda for
conventions and district meetings,
also he will aid in preparation of
speeches and publicity.

McColough
Heads TV Bd.

WASHINGTC N, June 26.—Clair
R. McCollough, president of Sta-
tion WGAL-TV, replaces Robertl
D. Swezey, vice-president, WDSU-
TV, New Orleans, as chairman of
the TV board of directors of the
National Association of Radio &
Television Broadcasters, McCol-
lough moves up to the chairman-
ship from vice-chairman, and is
replaced as vice-chairman by
Campbell Arnoux, president of
WTAR-TV, Norfolk, Va. 3

The new chairman and vice-
chairman will serve for two-year
terms. Elections to the posts were
made at this week's meeting of
the board here. MeCollough is the
third chairman of the TV board.
Henry B. Clay, general manager
of KEWKH, Shreveport, La., was
elected chairman of the radio
board, with E. K. Hartenbower,
KCMO, Kansas City, Mo., as vice-
chairman.
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NARTB Pleas
To Kill Bills
Vs. Beer Ads

WASHINGTON, June 28.—
Capitol Hill this week got a
double-pronged plea from the
National Association of Radio &
Television Broadeasters to stand
fi against the Bryson-Langer
hbills to curb beer and liguor com-
mercials.,

The television code review
board of the NARTE in a letter
to R Charles A. Wolverton
(R., . J.), chairman of the
House Interstate and Foreign
Commerce Committee, declared
that the TV code has been mak-
ing progress in improving beer
and wine commercials on TV.
The TV board urged therefore
that Congress rely on self-regu-
lation by the industry.

On the Senate side, Ralph W.
Hardy, vice-president in l:ha.l‘ge
of government relations for the
NARTB, told a Senate subcom-
mittee on business and consumer
interests that the proposed legis-
lation to outlaw commercials for
beer and liquor is “ve dis-
criminatory” legislation. If legis-
lation is imposed on the adver-
tising of one legal product, Hard
told the subcommittee, the cur
will spread to other merchandise
and it is “inevitable that efforts
would be made by minority
groups with strong convictions on
a variety of subjects to broaden
the base of restrictive advertising
even farther.”

Stations to Get 325,000
45 R.P.M. Records Free

By IS HOROWITZ

NEW YORK, June 26 —Major
record manufacturers will short-
ly supply radio stations with a
minimum of 325,000 free 45 r.p.m.
records for library use. This will
happen within a few weeks after
they drop the 78 r.p.m. disk as the
standard for disk jockey distribu-
tion.

This is a conservative estimate
based on current :ompany plans.
But there are already signs that
the figure will grow substantially
as manufacturers attempt to com-
Eﬂete the transition to 45 smooth-
Fﬂecnrd company plans to con-
vert to 45 r.p.m. radio service
will be implemented by mid-July
when all major and many inde-
pendent firms will complete their
switchover on new releases. But

Overall is CBY'
East Sales Magr.

NEW YORK, June 26—John
Overall becomes Eastern sales
manager of the CHBS radio net-
work b&ginnini July 6. Owerall,
who functioned in the same ca-
pacity for the Mutual Broadecast-
ing System, takes over for Dud-
ley Faust who was promoted to
gales manager for the CBS radio
network.

most diskeries will supplement
the new disks with catalog and
recent material with proven pro-
graming potential. The latter dis-
tribution will be made both di-
rect manufacturers and on a
local level thru distributors.

The record companies thus
hope to meet some of the beefs of
some deejays and stations who
would resist the abandonment of
78 disks., The diskeries are pro-
ceeding on the premise that they
too are willing to lay out con-
gsiderable cash, in the form of free
records, to match the outlay on
the part of some stations not at

CBS, KWK Sign
TV Affil Contract

NEW YORK, June 26. — The
CBES-TV network this week con-
cluded an affiliation agreement
with KWEK-TV, St. Louis, giving
it what is expected to be an all-
important prima affiliate 1In
that city. CBS- currently is
affiliate with KSD-TV, 5t
Louis, which is an NBC-TV pri-
mary affiliate.

KWK-TV expects to be tele-
casting by the end of July. Rob-
ert T. Convey is its president and
general manager, and V. E. Car-
michael its veepee and sales
:lilieitur. It will operate on Chan-
ne

this time equipped to play 45.
Station expense is cited in objec-
tions to the switchover by the
National Association of Radio
and Television Broadcasters., (See
separate story in Music depart-
ment.)

RCA Victor this week was
completing a list of mors than
200 records in the pop, country
and Red Seal (Mario Lanza, Bos-
ton Pops, ete.) departments from
which it will permit radio sta-
tions to choose 50 for gratis addi-
tion to their libraries.

The list, including current and
recent material still in demand,
will be in distributors' hands next
week. Any station may avail it-
self of thiz offer, assert Victor
executives.

Columbia Packs -

_All stations serviced by Colum-
bia Records (about 2,000) will re-
ceive a packet of 45's the first
week in July, comprising recent
active releases. Included will be
15 to 20 pop items and 5 to 10
folk waxings.

In late August, Columbia will
begin periodic free shinpments of
45 r.p.m. catalog disks, about 135
in each shipment, with a mini-
mum of 50 scheduled to reach
stations by next spring. This
facet of the diskery's deejay serv-
ice is being conducted under the
label's “Hall of Fame" program,
comprising recouplings and re-

(Continued on page 11)
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WASHINGTON ONCE-OVER

WASHINGTON, June 26.—The
Pentagon found to its surprise
this week that it has talked itself
out of $200,000 slated for use to
produce its TV recruiting shows,
‘Talent FPatrol," on erican
Broadcasting Company and
“Stars on Parade” on Du Mont
Network., In high spirits at a
recent hearing where several
members of a Senate appropri-
ations subcommittee wvoiced ap-
proval of the shows, Army wit-
nesses admitted to the subcom-
mittee that they could produce
themn whether they got the $200,-
000 or not. The Senate in votin
on Army appropriations this wee
cut their budget by exactly that
amount.

NO CHAIRMAN YET?
HERE'S WHY ...

When board members of the
National Association of Radio and
Television Broadcasters visited
President Eisenhower at the
White House yesterday (25), the
nation's executive was wvisibly
precceupied with crucial topics he
was taking up with Sir Winston
Churchill and Anthony Eden.
The President told the broad-
casters that he hadn't had much
time to pay attention to such
problems as UHF's plight, and he
added absent-mindedly, that he
leaves those matters to the CAB
{a White House newsman later
gquipped, “"Maybe that's why he
hasn’'t appointed a chairman of
the FCC yet™).

The President managed to in-
_leet some humor, tho, He smiling-
y recalled that once when he
returned to the U. S, from a trip
abroad he tuned in on a radio
broadecast to listen to the news,
and knew he was back in' U. 8. A.
when he heard a commercial for
Wonder Bread.

D.C. 1S IN U. S. A.
AFTER ALL ...

Whether living in the nation's
capital is the same as living in
the United States became an issue
in a Tax Court case involving
radio commentator Leigh White,
who claimed that he had a con-
tinuous residence abroad from
1937 until May, 1946, despite 11

months work from Columbia
Broadcasting System in Washing-
ton in 1943, The Tax Court turned

down White's claim, ordered him
to pay $650 in back taxes on in-
come he received from foreign
sources in 19486.

ARMY'S READY
WITH TV CHAIN ...

The Pentagon is ready to set
up a global network of TV sta-
tions paralleling the Armed Forces
Radio Service which is now oper-
ating 72 radio stations all over
the world. The Defense Depart-
ment intends to spend about
$300,000 to build the stations
which will operate in the manner
of a pilot outlet that’s been giv-
ing Air Force personnel in Lime-
stone, Me,, 680 hours weekly of
top TV entertainment since last
December. The Limestone station
has been getting kinescopes from
the major TV commercial net-
waorks.

MORE FUSS OVER
TV PROGRAMS ...

Folks who've been charging that
radio and TV programs have in-
fluenced juvenile delinguency in-
tend to use a three-day confer-
ence of the Federal Health, Edu-
cation and Welfare Department

here next week as another plat-
form to pressure Congress into

Arthur Stringer Dies

WASHINGTON, June 286—Ar-
thur C. Stringer, who had been
employed in various staff capaci-
ties by the National Association of
Radio and Television Broadcast-
ers since 1938, died Thursday (24)
following a heart attack, Stringer
most recently was director of ex-
hibits for the association’'s annual
convention,

By BEN ATLAS

action. However, Sen. Robert C.
Hendrickson (R., N. J.), chairman
of the Senate Subcommittee In-
vestigating Juvenile Delinquency,
says he doesn't plan to encourage
debate on this issue when he

eaks at the conference, He says

ere isn't enough evidence yet
for any conclusion on the subject.

McCARTHY SHOW
IS ECHOING AGAIN ...

The Senate Rules Committee
without much fanfare will start
deliberating next week on wheth-
er TV and radio coverage should
be curbed at Capitol Hill hear-
ings. The issue has been brought
into sharp focus by the contro-
versy over whether the
cameras helped or hindered the
recent Army-McCarthy shindig.
More than a score of senators
will appear at a Senate Rules
Committee hearing which pgets
under way Monday (28) on a
raft of resolutions. Some of the
proposals call for a complete
crackdown on TV-radio coverage.
Others would let committee
chairmen decide this question,
Still others would give witnesses
the right to refuse to testify if TV
cameras and radio mikes are
resent. Industry witnesses will

ave a chance to testify at hear-
ings to be scheduled sometime
ater.

Ty | headed by Sen.

See Doerfer
Nominafion

0K'd in Senate

WASHINGTON, June 28—
President Eisenhower's nomination
of Commissioner John C. Doerfer
to a full seven-yvear term of the
Federal Communications Commis-
sion is slated to reach the Senate
floor next week with Republican
leaders predicting that the nomi-
nation will be confirmed.

The Senate and Interstate and
Foreign Commerce Committee
John Bricker
{R., 0.) is expected to recommend
the renomination at a meeting

Monday (28).

The Bricker committee held two
davs of hearings on the Doerfer
nomination, with Doerfer appear-
ing in his own behalf, and with
Edward Lamb, broadeaster-pub-
lisher of Erie, Pa., and Toledo, as
sole opposition witness, Lamb,
flanked by his chief counsel,
former U7, 5. attorney general, J.
Howard MecGrath, contended that
Doerfer has staged a one-man
campaign to prevent Lamb from
getting a license renewal and to
block Lamb's applications for ad-

ditional stations.

—_ By CHARLOTTE SUMMERS
We've Moved polls the record outlets in his

How do you like our new
home? Vox Jox will continue to
run in this new location with a
Jump column in Music. Please be
sure to turn to the Radio depart-
ment in the future for your dee-
jay news. :

Jox Trix

~ Harry Wescott, WHUM, Read-
ing, Pa., recentily strrted a new
show called “"Hit or Miss"” The
format of the show calls for late
releases to be played and re-
viewed. Wescott reports that 80
per cent of the records played in
the past two weeks show promise
and that countless phone calls
were received commerding him
on his new programing after the
initial performance. . . . ike
Ryan. WCOL, Colunibus, O,, pro-
grams a daily “Guys and Dolls”
segment, featuring top male -and
female vocalists who are favorites
of the local high school crowd.
Each week students of a chosen
school are asked to vote for their
best looking guy and prettiest
doll in their school. Winners are

est deejays the following Mon-

ay.
Ken Brown, WTMC, Ocala, Fla.,

Colgate’s Hunt for ‘Strike It Rich’
Substitute Starts Agency Battle

NEW YORK, June 26. — The
CulglfteuPalmc-hye Company this
week has notified its several ad
agencies to come up with a re-
ﬁc&ment for its “Strike It Rich

show, both for daytime and

NBC Promotes
Two TV Execs

NEW YORK, June 28, — Two
NBC-TV program exXecs were
moved into top slots this week.
The former producer of “Home,"”
Jack Rayel, will co-ordinate and
act as liaison man between the
network and the producers of
spectaculars, Max Liebman and
Leland Hayward. He will also su-
pervise production of new pro-

ams. Immediate task will be

e casting and audition of "Fib-
ber McGee and Molly.”

The network has also named
George McGarrett general pro-
gram manager in charge of ils
daytime shows. He replaces Ad-
rian Samish who has gone into
packaging. MeGarrett is the for-
mer executive producer of “Show
of Shows."

Erickson Named
Veepee at Y&R

NEW YORK, June 26. — Rod
Erickson, manager of account
planning for the radio-TV de-
partment of Young & Rubicam,
this week was made a veepee.

Erickson has been with the
agency six years, and has been
in broadcasting for 19 years.

Banner Directs ‘Shore’

HOLLYWOOD, June 26—Fred
Wile Jr., NBC vice-president in
charge of network programs,
Western division, announced this
week the signing of Bob Banner
to produce and direct “The Dinah
Shore Show" on TV. Banner, due
here this weekend from New
York, had previously been as-
sociated with the “Dave Garroway
Show" and the “Omnibus" series
as well ag with the “Fred Waring
Show."
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evening use. This is expecied to
result in a scramble by at least
three agencies, for which the prize
may be lush Colgate billings es-
timated at nearly $20,000,000. The
agencies are William Esty, Ted
Bates and Bryan Houston.

The Esty agenc}r iz understood
to be urging Colgate to retain
“Strike,” on basis that it is do-
ing a good cost-per-thousand job,
especially in its daytime version,
Bates and Houston, on the other
hand, are said to be throwing all
their energies into finding a sub-
stitute stanza which will appeal
to Colgate,

Colgate's attitude is said to be
that the show has passed its peak,
and moreover is dbing a poor
public relations job for the bank-
roller. The show has been at-

tacked by the Welfare Commis-
sioner of New York City and has
had considerable newspaper space
devoted to the case.

CBS-TV, ton, has asked Col-
gate to replace the evening edi-
tion of show in the interests of
strengthening its Wednesday
night line-up.

The agencies already are in-
volved in a dog-fight over the
Colgate business. Bates is now
sole producer of the summer ver-
sion of the “Comedy Hour” via
NBC-TV, and the early rating re-
sults are said to have been un-
satisfactory to Colgate. Bates,
nevertheless, is eveing the im-
portant Vel billings now handled
by Esty, If it can grab off that
slice, it may find the lush Fab
billings switching over as well.

® .
Musicians
H‘EXYDHR, June 26 —Users

of live music in all entertainment
fields are carefully eyeing the de-
cision handed down in New York
State Supreme Court this week
which granted a permanent in-
unction against picketing of

OR, WOR-TV and the Mutual
Broadcasting System by Local 802
Armerican Federati-n of Musi-
cians.

The local union’s legal defeat
came right on the heels of AFM
president James C. Petrillo's
warning to his members that they
stay out of the courts “because
we have few frieads there.”

The mausicians's loc. 1 here
started picketing the station late
in Feb