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iy HERE DOTTEN

CHICAGO, Sept. 11.—Fairs of

the U, 5. and Canada are having
one of the biggest years in their
long history.
The 100-year-old Iowa State
Fair, Des Moines, closed its 10-
day run Labor Day with a gate
of 607,112, exceeding the previous
peak attendance of 543,461 set in
1951 by more than 60,000,

The 83-year-old Minnesota
State Fair at St, Paul, which also
wound up its 10-day run Labor
Day, piled up a gate of 846,045 to
eclipse the previous high of 905,
583 established in 1050. The
record-smashing run was all the
more impressive because rain
- fook a'slice out of one weekend’s
. patronage.

N. Y. Shatiering Hecord

The 108-year-old New York
. State Fair, Syracuse, which

opened its eight-day show Satur-

doy of the Labor Day weekend,
appeared well on its way Thurs-
day (D), the sixth day of its run.
~ to shatter the previous aftendance
secord of 423,472 establizshed last
. year.
8 Up in Canads, the Pacific
‘ National Exhibition at Vancouver,
a Labor Dayv closer, finished with
2 871,426 gate count, up from the
335,000 record chalked up last
reéar, As in the case of Minnesota
" State Fair, the record gate was
chalked up despite considerable
TRIN.

At Toronto, the Canadian
National Exhibition was setting
a sturdy aitendance pace, high-
lighted by an all-time record
single: day’s gate of 206,500 set
Saturday (4) and a new Labor
Ear k turnout of 204.500. As
L af ?} ednesday night (6), with
three more days of the l4-day
" eveni to Eul the gate count stood

at 2,249,500, up 150,500 over the
attendance of the corresponding

pint last year, when the world's
rgest annual exposition finished
with a gate of E.Eiﬁ,ﬁﬂu,

Majors Running Close

Major U. 5. fuirs running close,
attendance-wisze, to last year in-
cluded the California State Fair,
_ Sacramento. After six days, with
\ five to go before its Sunday (13)
ciose, the West Coast fair had
notched up a 480945 count, a
seant 134 below 1953 to the same
puint,

. . Nebraska's State Fair at Lin-
I poln ended iis six-day run Friday
!l. (10) with a gate up about 7 per

| gent over last years 276,000 pull
i and not much under the peak '5l
te of 285,270. Outstanding was

e sirong business given “Danc-
Waters," which grossed about

: 000 in six days and turned in

N AT le. day's take of $3,800 for

| what La believed to be the largest

Coaster Has
$7,000 Day

| TORONTO, Sept. 11.—What is
¢ | _Selieved to be the biggest single
: day's gross for a Roller Coaster
anywhere was registered here
Saturday (4) at the Canadian Na-
dinngt-Fxhibition, when the Flyer,
i and operated by J. W,
J Conklin, turned in $7,066.-
s the CNE's gale hit 296,500,
the largest El.[lﬁ]ﬂ ay's attendance

in its history. ;
The ride, operating at 35 cents
for sadults and children, carried
persons, hit a peak opera-
58 trains an hour, and

Jhad 1,897 re-riders,

l

sinee the attraction went

an the Fair Gates!
Mobs at Flood State

Big State Fairs and Canadian Exhibitions
Smash Records; Others Running High

single day's gross to be scored
under
canvas at fairs.

The Indiana State Fair, Indian-
apolis, which finished its 10-day
run Friday (10), experienced
recard-smashing attendance two

of its first three davs, then ran

info an intense heat wave but
finished only 10,000 to 15,000
down from ite 592 143 gate of last
year.

The mercury hovered at 103
and 104 degrees Sunday (5) and
Labor Day. There were 400 cases
of heat prostration on the grounds
Sunday, 300 on Labor Day. News-

apers banner-lined Sunday’s

pat prostrations and this took a
slice out of subsequeni crowds.
Sunday's gate was 125985, com-
pared to 131,753 last year, while
Labor Dav's turnout was 103,292,
down maore than 12,000 {rom the
‘33 holiday gate.

Hesut, coupled with acute
Detroil unemployment conditions,
wilted attendanece at the Michigan

tate Fair, and the 105-vear-old
Detroit annual took one of the
few attendance beltings given

AUSSIES ANGLE

FOR U. S. STARS
WITH $§ BAIT

SYDNEY, Australia, Sept.
11.—A show business syndi-
cate here, seeking to entice
top American performers 1o
tour this country, is already
set or dickering with Johnnie
Rayv, Bobh Hope, Nat Cole, Guy
Mitchell and Jane Fowell.
The tremendous grosses
racked up by the recent tour
of the Artie Shaw, Ella Fitz-
gerald, Jerry Colonna and
Buddy Rich package iz ex-
pected to lure the names into
making the trip. The latter
package grossed $103.000 for
15 performances in boxing
stadia — an all-iime record
nhere.
~ Some of the talent are hop-
ing to line up appearances in
Japan and Hawaii either be-
fore or after playing this
country. Guy Mitchell, for
example, may make the
three-nation trip following
the completetion of his cur-
rent English tour some time
in November,

The syndicate here is
headed by Ausiralian Benn
F. Reyse and includes two
Americans, Lee Gordon and
Arthur Schurgin. It is also
believed that negotiations are
now under way with Ameri-

Broadway's Season
To Harvest Bumper
Crop of Musicals

Twelve Song-and-Dancers Tune Up;
Victor Has 5 Cast Albums Signed

By BOB FRANCIS

NEW YORK, Sept. 11. — The
new Broadway season tees off
officially next
looks like a bumper crop f mu-
slcals, The tunesmiths should be
happy with 1854-'65. :

The usual annual erystal gazing
is in order. WIll the Fabulous
Invalid be in worse shape than
at the same time last year?
check-up shows that the outlook
is about identical. Thirty produc-
tions burgeoned on the Stem be-
tween September T, 1953, and the
new vear. Barring accidents, 31
eniranis plan Broadway UNVEL=
ings between next Monday (17)
and the end ol next LYeCCmoeET,

However, there is one highly
sign‘ficant difference. This year's
gearecard emphatically points up
musical production, Last fall's
song-and-dance entrants totaled
only six, against 24 straight plays,
and three of them were solo per-

el ] “‘hlﬂt' .
week for 'swing toward the wares of the

any

fair this year, Thru Wednes-
(Continued on page 42)

can agencies to bring key

jazz talent to Australia

ing up are 12 musical

former exhibits, Currently com-
shows,

NEWS OF THE

WEEK

KBTV Sharpens Film Library for
Fall Push en ‘Four Minute Plan' . . .

After gix fabulously successful months,
KBTV, Denver, is refurbishing its half-hour
film library for the fall surge of its “Four
Minute Plan." Advertisers get four one-
minute commercials in a selection of syndi-
cated shows for as little as the cost of three
chainbresks., ..cerevsssssessas cesss . PRgE 2

Fate of Many TV Shows Seen in
Balance as Season Opens ...

Video networks, advertisers and agencies
wonder whether new programing develop-
ments taking place this season will signify
lower ratings for their properties. in-
volved are girding for upcoming battle for
audiences and are ready to pull the switch
on shows that do not hold their own.

............ R g Tt - )

Cigareite M'fers’ Re-Emphasis on
Name Brands May Dent TV Budgels , . »

Cigarette advertisers' re-emphasis of its name
brands is likely to indicate a curtailment of
network TV expenditures in the future, Old
Gold becomes the first name brand to go
Illlﬂ_'tip- j-ll--l-l-l-lllllilli!!!!*i'l-rpaﬂ ?

Major Disk Firms Quickly Take
Up Trends Set By Small Labels . . .

There isn't a trend that the indie labels can
start these days without the major firms
jumping on the bandwagon. Look what has

appened with “cat” music and the mambo.
However the indies oft seem to stay a jump
ahead in certain specialized fields. ..Page 11

Trend Growing Toward Syndicated
Rhythm & Blues Disk Jockey Shows . « «

There is a growing trend in the rhythm and
blues field toward syndication of disk jockey
shows over indie radio stations. Three
jockeys now have taped shows on a number
of stations and more appear ready to follow
suit. ..Page 11

s smmasEEEEERTE R R E R EERERE S EE S

BCA’'s License-Free ‘Gruve-Gard’
Offer Studied by Disk Firms , . .

Major record companies are studying RCA
Victor's offer of license-free use of its
“Gruve-Gard” development, The new pro-

cess is designed to protect LP's from abra-
gion hazards during USe. «iicsacsees .Page 11

Use of Disk Performances as Film
Trailers Raises Controversy . . .

Tie-ups between records and motion pictures
aren't new, but the increasing use of disk
performances as film trailers and for back-
crounds is kicking up a fuss among some
artist and repertoire men and performers.
.....Page 12

Major Vending Manufacturer
Buying Soft Drink Firm . . .

The Rowe Corporation is in final stages of
purchasing Spacarb, Inc. Stockholders of
both firms are expected to approve irans-
action September 17. Move gives Rowe a
wedge in soft drink vending field; supple-
ments its cigarette, candy, milk, ice cream,
pastry and sandwich operalions.... .Page 66

Democratic Move for Legal Bingo
In NY Seen by Political Writers . . .«

A Democralic move to gain legalized bingo
in New York, patterned after the successful
legislation in New Jersey this year which
legalized the game, was seen this week by
political Writers....cscssssssssssss PoO0 42

Willow Grove, Phila.,, Amusement
Park. Sold for $1,905000 . . .

Willow Grove, famed Philadelphia area
amusement park, was sold this week to a
trio of investors for $1,905,000. Altho it is
reported to have earned $100,000 net an-
nually its future is uncertain with at least
part of the 107-acre tract earmarked for a
SHOPPINE CONLEr..cvessssransssssss.Page 47
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comprising nearly half of the new
seasonal fare, and but one is In
the solo performer category.

Obviously there iz a definite

tunesmiths and the lyricists,
Sinee seven out of the 12 are big-
scale, book song-and-dancers, 1t
is equally obvious that there is
ample cash around for high-

A | bracket show financing.

Booking Dates

September gets under way with
a hillbilly reyue, “Hayride.” at
the 48th Street Theater. Follows
the British musical version of "A
Midsummer Night's Dream” at
the Metopera, and at the month's
end another English import, “The
Boy Friend,” at the Royale.

October lists threc entrants,
Libby Holman's one-woman show,
“Blues, Ballads and Sin-Songs,”
at the Bijou; a revival of "On Your
Toes" at the 46ih Street Theater,
and Mary Martin in the musical
version of “Peter Pan™ at the
Winter Garden.

November skeds Ezio Pinza and

Walter Slezak co-starring in
“Fanny” at the Majestic, and
Eartha Kiit chanting special

songs in “Mrs. Patterson” at the
National

Finally, leading up to the
Christmas holidays, are “On With
the Show” at the Hellinger; a re-
vue, “Between Friends,” at a
house wyet to be booked; “The
House of Flowers" at the Alwvin,
and “Silk Stockings™ at the Im-
perinl. Song-and-dance fans loolk
to be in for a good time

It is much more than likely
that this renaissance of interest
by producers in musical produc-
tions has been sparked by the
mounting trend on the part of
recard companies toward album
and package business. An original
cast album recording offers tre-
mendous exploitation possibilities
both via regular distribution and
disk jockey performance. It
gpells box office for Broadway
and subsequent hefly business on
the road.

Aside from this, single releases
of the show's top tunes by top
name artists to be further ex-
ploited by TV appearances is
usually a part of the deal. With
rovalties also coming in from it =

{Continued on page 11

Musicals Nod
To TV Plays

NEW YORK, Sept. 11. — The
promotional walue of television
and radio performances has
caused legit musical writers and
producers to change their think-
ing about permitting TV produc-
tions of their show tunes and ra-
dio performances of original cast
albums in their entiretv.

Historically the producers and
writers of musicals have held
onto such performing rights—not
even permitting the American
Society of Composers, Authors
and Publishers to issiue licenses
for TV productions. Recently,
however, specific, blanket permis-
sion has been granted to radio
stations for a one-time perform-
ance of a show album in its en-
tirety and in the sequence as per-
formed in the show. In addition,
producers and writers have not
only cleared TV productions
show tunes, but encourag

i
¥ -
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KBTV's Sock Local Sales
Plan Gears Up for Big Fall

Orders 3 More MCA-TV Packages

For Successful ‘4

DENVER, Sept. 11.—One of the

country’s most volumirous buy- | has

ers of hali-hour film libraries,
KBTV here, has just expanded
its order from MCA-TV by three
more packages to get its fabu-
lously successful “Four Minute
Plan” in full swing for the fall.
The plan, which was kicked off
six months ago, had an average
75 per cent sell-out during the
summer, With its record now
clearly established, the station
feels virtually assured of S.R.0. on
its unique film sales scheme from
here on,

The programing structure of
the “Four Minute Plan™ calls for
at least 15 half-hour shows
booked between 6 and 10 p.m,
Monday thru Friday. The adver-
tiser pgets a one-minute spot in
each of four different shows for
a flat weekly price that comes to
as little as the cost of three Class
A  hainbreaks.

Dale Sheets Sets

Sales Conferences
With UTP Staffs

HOLLYWOOD, Sept. 11.— A
series ol sales conferences will be
held by Dale Sheets, assistant na-
tional sales manager of United
Television Programs, with UTP
regional sales staffs in cities thru-
out the United States during the
next four weeks.

According to Wynne Nathan,
vice-president in charge of sales,
four products specifically will be
plugg&d at the meetings. These
are “Where Were You?," “Water-
front,” “*Rocky Jones, Space Ran-
ger” and “Lone Woll." .

Sheets will hold meetings In

New York, Chicago, Pittsburgh,
Dallas, St. Louis, Kansas City,
New Orleans, San Francisco, Min-
neapolis, Detroit and Baltimore.
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-Minute’ System

The five MCA-TV packages it
are Abbott and Costells,
| “Follow That Man,"” “I Am the
Law,"” “Biff Baker" and “"Famous
Playhouse.," In addition, it has
libraries from United Television
Programs, National Telefilm As-
sociates and NDfficial Films.
Generally, KBTV buys film se-
ries for two runs each, putting
a 13 or 26-week hiatus between

runs. It also includes some of its
local sports shows in the “Four
Minute Plan.”
Sales Scheme
“he sales scheme has the shows
grouped according to format, four
shows in each group. The price
for a minute spot in each n? the
four mystery shows is a flat $250
a week; in the comedy shows,
(Continued on page 41)

217 FOR PIANIST

Liberace
Close to

NEW YORK, Sept. 11. — The
Liberace vidfilm series is now in
217 markets, Canadian included,
a number which is close to abso-
lute saturation and undoubtedly
makes it the top syndicated show
in the country in terms of market
coverage. The program, which is

roduced and distributed by

uild Films, went over the 200
market mark several weeks ago
when it concluded a sponsored
deal for 25 Canadian cities, three
of them French.

Bowman Biscuit is the largest
sponsor, with 13 Middle Western
cities, and the program altogether
has 140 clients, a good number of
whom have multiple markets, Its
first advertiser was the Denver
National Bank, and its 200th was
the Belk-Jones department store
of Texarkana, Tex. Among its

masonry company and a hard-
ware company. The show is now
playing in Cuba, and Caracas,

Big Town' Has
Lever on Hook

NEW YORK, Sept. 11.—-NBC-
TV has to come up with a client
for “Big Town" Ey
September or
which has the show alternate
weeks, will have to Eicl: up the
tab each week. The stations
cleared Wednesday 10:30-11 p.m.
for “Big Town" because NBC-TV
stated it would have the program
fully sponsored.

The network is now receiving
complaints from stations because
the film series is only half spon-
sored. And the network could
have sold the show to five or six
advertisers, but rejected the or-
ders because of Lever Brothers
complaints that the products were
competitive with some of its line,

sponsors are a funeral parlor, a

Lever Hrnthers.]

Markets

Saturation

Venezuela, where it is sponsored
by Heineken's Beer.

The Liberace show started on
TV on February 18, 1953, about a
vear and a half ago. It was the
brain child of Don Fedderson who
was then the program director of
KLAC-TV, ps Angeles, now
KCOP-TV, and presented the
show locally, He sold the idea to
Heub Kaufman, president of
Guild Films, who practically
mortgaged his furniture to back
his belief in the program, which
has since become his most im-
portant property.

The widfilm series was a real

{Continued on page 41)

G/OVANELLI

Director and
Weriters for
‘HQ' Hunted

NE./! YORK, Sept. 11.—A di-
rector and writer for “Head-
quarters,” a new TV film series
being set for production in New
York, are currently being sought
by Frank Giovanelli, producer of
the stanza. The show will be
| based on police cases worked on

the end of by Lt. George O'Connor, of the

New York
| now retired.
E A pilot, shot recently in the
! Bedford Park studios, is currently
being peddled for national sale
by Masterson, Reddy & Nelson.
However, according tc Giovanelli,

police department,

15 slated to start soon, even if no
nati.nal sponsor is found immed-
lately. Giovanelli says capital to
finance production has already
been set. Giovanelli spent the
past 14 wvears in South America
producing features for South
American producers. He formerly
| was a cameraman in Hollywood,

EDITORIAL

agencies and stations.

ness itsell, perhaps grievously.

Asg practical businessmen,
corner from this deal, they can

each deal which is bound to

small and medium-sized firms

has been cut to a minimum.

iz what the result woul

local station time. The bright

their own resources to survive.

would dig the grave of the rest

Cut-Rates Cut Throats

Rate-cutting, which bepan in an under-the-table form in
network radio, ultimately grew into a monster which cor-
rupted, weakened and all but killed that medium. Proponents
of that policy, open as well as concealed, contended that it was
the only expedient in a period of heated competition with other
media. If it was intended as a cure for network radio's ills,
it has fallen far short, for the patient is sicker than ever,
despite repeated doses of the same medicine. :

Now the practice of making cut-rate deals has blossomed
out to a frightening extent in syndicated film. Some short-
sighted distributors are permitting their salesmen to wink at
their announced prices in various markets, and this is proving
tempting bait to a few egqually short-sighted sponsors, ad -

Far be it from this publication to sound off against any
legitimate way to make a buck in the TV film business. On
the contrary, we believe in hard-selling, rugged competition of
product against product as the foundation of the industry. But,
some of the devices cropping up now can ultimately do nothing
but undermine all parties concerned, and damage the film busi-

The Majority Desist .
Fortunately, the thinking element in the industry, which
comprises 1ts majority, has seen that the throat-cutting -ap-
proach will, if continued, cause serious harm to all concerned
on a very practical as well as ethical plane, They have desisted
from such moves as practiced by one distributor, who recently
offered three series to a Southern station at a cost of about $250
per film for each and then settled on a deal at $150 each for
two of the shows, with the third tossed in gratis,

Should film prices generally become unstable in each
market due to so-called “flexible” price policies time and man-
power, both worth hard cash, will be lost in the haggling over

asking price will be trusted. Suspicion of all distributors will
become common, with clients holding back from deals in the
hope of sweating out a better price,

Agencies and sponsors who seek immediate advantage by
encouraging price cutting are endangering their own future use
of vidfilm in so doing. In a price war, only the largest distribu-
tors could emerge without being ruined. Elimination of the

of new product. Just as important, it will leave the buyer of
film at the mercy of the victors of the struggle, who are not
likely to keep the rates low for very long once competition

Take Long Loock

On a somewhat ]untfer range, but hardly to be minimi

be should the vidfilm industry be re-
duced to such a shambles even at this early stage of its life.
Both the purchasers and sellers of film have been complaining
loudly about the incursions being made by the TV networks on

local and regional agency and sponsor, is a healthy film indus-
try. Without it, the networks will completely dominate the
stations they regard as vital, while the others will be left to

It is obvious, therefore, that the TV film industry must
take strong and immediate steps for self-protection from the
fast buck boys whose fast spadewor

if they would look around the
see what it leads to.

ensue. No distributor's initial

will threaten the development .

hope of the station, and of the

if permitted to spread,

of the business.

Screen Ge

NEW YOREK, Sept. 11.—A ma-
jor expansion of i1ts syndication

activities will soon be undertaken
by Screen Gems. The firm up to

roduction on at least 13 epizodes now has been limited on the syn-
4 g g ' dication front by virtue of the fact

it has had only two important

properties available for local sales |

—*“All-Star Theater” and “Big

Playback."

This fall, however, three new
shows will be placed in the hands
of its field staff. They are “Rin
Tin Tin,” “Jet Jackson, Flying

‘GANGBUSTERS' G

ROWING UP

NEW YORE, Sept. 11.—General
Teleradio is planning to join the
growing list of TV film firms

cashing in on the theatrical mar-
ket with TV film properties.

The firm is now puttin

ether three of [tz new *

usters” crf_isndem not wvet
leased to TV, into
form for distribution to motion
picture theaters. The three epi-
sodes revolve about the activities
of the well-known ecriminal, John
Omar Pinson.
within the past few months by
General Teleradio’s TV film pro-
duction subsidiary, Visual Drama,
in Hollywood.

Bob Manby, General Teleradio
exec in charge of the firm's Phil-
lips H. Lord properties, is cur-
rently in Hollywood supervising
production of new footage being

to-
ang-

They were shot|

shot for the feature film wversion
iuf the show,

| It's understood that the “Gang-
| busters™ title will be retained for
the theatrical release.

Current plans call for the fea-
ture to be first booked into a

i
feature film

23 New ‘Dragnet’
Films in Making

HOLLYWOOD, Sept. 11—
Shooting on 23 new “Dragnet”
films to add to the 100 previousl
completed was begun by Jac
Webb at Walt Disney Studios this
week,

+ This schedule calls for the film-
ing of four episodes every three
weeks, with all 23 to he?inishﬂd
by the end of the year.

" Full Feature Version, Being Spliced
For Movie Showings, Follows Trend

single theater by General Tele-
radio. It will then be turned over
to a motion picture distributor
for nationwide theatrical distri-
bution. Foreign distribution re-
portedly is also being contem-
plated.

General Teleradio’s move into
the theatrieal field with a TV film
show follows similar moves by
other TV film firms in recent
months, NBC Film Division put
together footage from its “Victory
at Sea” series into a feature film.
Arrow Productions did the same
with six episodes of “Ramar of
the Jungle,” oblaining two fea-
tures in the process. Paramount
featurized several unreleased
episodes of “Mayfair Mystery

ouse,” which were initially shot

(Continued on page 41)

WWW americanradionistory com

ms Plans

Syndication Push

Commando” and “Top Plays of
1955." The last-named are re-
runs of this season's “Fireside
Theater."

In preparation for the forth-
coming syndication drive, John
! Mitchell, Screen Gems' sales vee-
pee, takes off this coming week
for a nationwide salesman-hiring.
and office-opening spree.

Staff Line-up

The firm now has four men in
New York, two in Chicago, two in
Dallas, two in Atlanta, two in

and two in Detroit. Mitchell
within the next month plans to
hire one or two additional men
for each of these existing offices,

St. Louis, Denver and perhaps
Washington.
Mitchell's first stop will be To-

ronto, where he intends to set -.B
(Continued on page 4

Shoots Series . .

NEW YORK, Sept. 11.—The re-

Bennett Associates, here, is pro-
ducing a half-hour TV film series.

largest Ford dealer in this area.
Titled “Operation Success,” it has
Quentin Reynolds in lewi
the heads of three business
in each episode and doing a-
era tour of their plants. |
For Carlton Motors the s
getting only one booking., It,h-u?ft
on WABD next Sunday (19),
6:30 p.m. Jason Phillips, agency.
partnér and co-producer of the

distributor for further syndi-

cation.

He will also open new offices in |,

Jason-Bennett _

cently formed ad agency, Jason- .

for its client, Carlton Motors, th'ul"_

wing &

show, is mulling a deal with a

San Francisco, one in Los Angeles “*4

B |

i,
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TV FILM 3

and Competition, and Their

= & i

ti-City ARB Ratings

periods for TV film. Lisiing of Fllms
is by rank order, according to rating,
opnder each of these time subdivisions

Al films ghown mre sold on & syndl-
cated basis nnless they are designated
by a dagger (1), In which case they are
natlonally spot booked. Stations, whes
designated by an asterisk (*), ore UHF
outlels,

The highest raled opposition program
is shown mlomg wilh each film series
listed, and ARB rutings are glven lor
programs competing with the top 10
film series In each market.

For furiber Information on modience
size and breakdown, please consult
‘evening hours, daytime hours oa American Research Burean, Natiooal

and daytlme hours om Satur- Press Bullding, Washinglon 4; 351
and Sundays. This s fo highlighi Fifith Avenue, New York, or F. O
developlng use of marginal tme Box 693, Los Angeles 11

ehart s r of & four-week
study In which all pertinent data

currently being shown in markels
by the American Research
_ . Esch week this chari covers
different group of cltles; thos, over
i fonr-week span, all cities are covered
were surveyed by AHB In lis
gtodies. Where a clty also
wpraed by ARB In the previous
Inst rating of each film
z alio Is shown.
- Within esch market ghown below,
4 mre listed wnder three separate
of broadeast time: The

Previoos
Monih's Sets
Rating Fitle, Type and Distribotor Station—Day—Time im Use

fmﬁmunms-sn PAUL ..............4 STATIONS
£
L

-On to 7 p.m.—Monday Thru Friday

A !J'.,. .Elln-ﬂ'-il—ﬁﬂ'l'.—nﬂmllllu F“m. T LT w{:m_ri 5’“‘5’“ sams !5-!
| Top Opp. & Rating: Skipper Darl. ... — . ¥
~Fowwy and the Pirates—Adv.—0Official Films,.. WCC0O—M & F,
EBDE3 L ...enaeimeea 174
Top Opp. & Rating: Skipper Darl.... —
. .Hearl of the City—Drama—UTP........cc-x. WOCO—W, 6:30-7:00 ....17.2
Top Opp, & Rating: My Lutle Margie.... —
a J:'JII!II Iﬁlﬂ—'“’HL—Eh W .............. P WﬂEB_Wl s 00-5:00 Ty 11-:
Top Opp. & Rating: Skipper Darl.... —
« « Lok thlnql.lh.—ﬂﬂ.ll—l-"fl' '--r-r-lllIIl“HETF_M [{1] F-I
5:“—\5:“ ----l--l---i--i--lui-'.

Tq;p Opp. & Ratingt Captain 11.... —

-On 1o 7 p.m—Saturday and Sunday

17.. %.1..Asnle Oakley—West.—CBS Film...... vrnenes WICN—8u, 4:00-4:30
: Top Opp. & Rating: Mr. Wizand, ... =—
9.9, Ramar of the Jongle—Ady.—~TPA.......cc... WOCO—S8u, 2:30-3:00 ....11.6
' “Fop Opp. & Rating: foo Parade.... —
§:8. .Cowboy G-Men—West.—Flaminge Films..... WCC0—S8u, 2:00-2:30 ....17.5
- Top Opp. & Rating: Chatlle Chan Theater.... —
10.0. .Wild Bl Hickok—West.—Flamingo Fllms.... WCCO—S, 5:00-5:30 .....14.1
. Top Opp. & Rating: Pirate Playhouwse, ... =—
U B.6. . Hopalong Cassidy=—Wesl.—NBC Film........ WOCC0—Su, 11:00-12:00 .. B.5
i Top Opp. & Rating: Western Thestef.... —
.+ L5..Hollywood Half Howr—

A

Drama—Consolldated TV....ccvvcvnrnsanss WMIN—Su, 5:M-6:00 ....15.1
Top Opp. & Rating: Mister Petpers.... —
.. 38..AH Btar Theater—Drama—Secreen Gems. . ... WCC0O—3a, £:00-5:30 ....13.2

4 Top Opp. & Rating: You Asked lor I.... —
W '1!-' . Paul Hmhm-‘:ﬂmrd,—st"‘““ TY issssnmnan wccu—&"] 12:15-12:0 ., 5.7
; Top Opp. & Rating: Big Picture.... —

¢ pan. to Sign-Off—Monday Thru Sunday

1. .21.8.. Badge 7T14—Mys.—NBC Film................ KSTP—M, 8:30-9:00 ... 5.7
 § Top Opp. & Rating: Summer Theater....20.2

$.1..21.3..Mr. District Atorney—Mys.—Ziy TV........ KSTP—Th, 9:30-10:00 ..,.35.6
E d Top Opp. & Rating: Show Time..... 6.5

20, 732, .Racket Squad—Mys.—ABC Film.......... e WOCO—M, 10:00-10:30 ..39.7

__Top Opp. & Rating; News: Weather, Sports, ... 15.6
..21.7..Cily Detective—Mys,—MCA-IZV............ . WCCO—M, 9:00-9:30 ... .50.1
Top Opp. & Rating: Waterfront....19.6

. 14.7.. Waterfront—Ady.—UTP ......ooonueiinnatas KSTP—M, %:00-9:30 ......50.1
i " ITop Opp. & Rating: Cily Detective....20.%
7..140. . Liberace—Music—Guild Fllms, ...........0.. WOCO—Su, 8:30-9:00 ... 443

Top Opp. & Rating: Red Owl Theater..,.14.3
1. 26.2..1 Led Three Lives—Adv.—Ziv TV........... KSTP—T, B:30-9:00 ...... 3
Top Opp. & Rating: Name's the Same....11.9

.. 17.9. . tKeni Theater—Drama—P. Lorillard.........KSTP—W, B:d-0:00 ..., 447
1 Top Opp. & Rating: Blue Ribbor Bouls; Fight Follow-Lp. .. L2B.5
_.I”H«.!. .Hopalong Cassidy—West.—NBC Film........ WCOCD—S5, B:00-8:30 .....M.1

Top Opp. & Rating: Saturday Night Revoe....17.6
..12.3..China Smith—Adv.—Nat'l Telefllm Assoc. ees WMIN—T, %:30-10:00 ...39.23
. Top Opp. & Rating: Arnhur Murray Party....13.6
‘4 0.6, .Favorite Story—Drama—Ziv TV............. WCCO—5n, 9:00-9:30 ,...30.7
Top Opp. & Rating: Red Owl Theater...., —
-11:1. .Foreign Inirigee—Ady.—Sheldon Reynolds. ... KSTP—8u, B:30-9:00 .....48.3
Y - Top Opp. & Rating: Liberace.... —
o = All Star Thenter—Drama—Screen Gems. . ... WCOCO—T, :30-%:00 .....39.3
E e ~ Top Opp. & Rating: |1 Led Three LiveB.sese —
.. 9.8, .Joe Pulooka—Adv.—Guild Films............. WCCO—S8u, 3:00-8:30 ....30.7
[ * " Top Opp. & Rating: Break the Bank.... —
o AL3,  Ringside With Rasslers—
L Sports—Consolidated TV.......cocceeeese. WMIN—M, 9:00-10:00 ...47.2
- Top Opp. & Rating: City Detective; Burns and Allen..., —
L 1L1..Life With Elizabetb—Comedy—Guild Films. . . WMIN—Th, 8:30-%:00 ....313
Top Opp. & Rating: Hollywood's Best.... —
B5.. 45. .Boston Blackie—Mys—Zivy TV.......c00uee. . WCCO—F, 18:45-11115

..o 14,0
b ; Top Opp. & Rating: Premier Playhouse.... —
E-I.I.. &.7,.. My Hero—Comedy—0ificial Films,........ e WTON—W, T:00-7:3 ....30LB
i .-, Top Opp. & Rating: Kraft TV Iheater.... —
'Eu“ 4.7. Swries of the Cenfury—
) i =t wﬂf_—mm Television Serv. ....... * chN""'wn T:30-8:00 l!-!-'m-'
[". - Top Opp. & Rating: I've Got a Secret.... —
a8.. —,.Nickelodeon—Music—Geo. Bagnall & Assoc. .. WMIN—W, §:30-9:00 ....46.7

t ; i+ Top Opp. & Rating: Blue Kibbon Bouts; Fight Follow-Up.... —
1.8, 57..Inner Sanctum—Mys.—~NBC Film............ WICN—S5a, 15:00-10:30 ..43.8

- Top Opp. & Rating: Masterpiece Theater. ... —

3.0..Big Playback—Sporis—Screen Gems....oveus- KSTP—F, 10:30-10:45 .., .18.7
Top Opp. & Rating: MNews, Weathef.... —

- Fla
Adv—Nat"l Telefilm ASs0€. .....occcsae4 - WITCHN—W, 2:00-8:30 ....5L7
Top Opp. & Rating: Blue Ribbon Bouls.... —

-W El.]ﬂ':ﬂ—

Drama—Nat'l Telelilm Assoe. .........- o KETP—W, %:30-10:00 .....44.5

x g *-~-Top Opp. & Rating: Red Skelton Revue..., —

CHICAGO .....covvevivscssvrnssnscsinss. & STATIONS

Sign-On to 7 p.m.~Monday Thru Friday

’.’.‘hl”- Jrene ﬁm—'“rﬂt-‘_c“ Fll-llll!l#l!lri--lwlnM_H" ] 5:“:“ 7'111'1
Top Opp. & Rating: Close-Up.... =—

18.1.. 4.9, .Range Rider—West.—CBS Film. . ............ WBBM—M-F, 5:00-5:3 ,.19.5
Top Opp. & Raling: Elmer the Elephani,.., —

Sign-On to 7 pm.—Saturday and Sunday

1046, 104, Superman—Ady.—Flamingo Fllms. . ..........WBKB—8, 5:00.5:3 ....10.2
Top Opp. & Rating: Frootier Playhouse.... —

witd Bill Hickok—Wesl.—Flamingo Films.... WBKB—50, 1:30-2:00 ,,..32.0

Top Opp. & Rating: Baseball.... —

cassansnss WEBKB—S8u, T:00-2:30 ,...35.4

e Dakley—West.—CBS Films
Top Opp. & Rating: Baseball..., =—
:‘.ﬂ_’“ ‘u—w.ﬂ.'_z-i'l T‘r....---.liilllllrlwnu‘_ﬂ“— 5:”‘5'-“ "--“'ln

Top Cpp. & Rating: Baschall,... —
u,, u_,l.i:l-c".' Iil‘l-—‘l"!"r-l‘i‘-—ﬂ'! WIHF1-1r+lililll-l-lw‘HMI ":M:“ fll-l-llﬁl!'
Top Opp. & Rating: British Empire Game. ...

{{:-;n:inued on page 4)

BLOW TO FEATURE FILM

NEW YORK, Sept. 11.—NBC-
TV has met with great, tho not
overwhelming, success in clear-
ing stations for “Tonight." The
network has cleared 30 out of a|
possible 44 basic stations. It has|
alzo cleared Bloomington, Ind.,
an optional-interconnected affili-
ate in lieu of Indianapolis, a
basic. And seven of the NBC-TV
basics are in the Far West and
will not receive thz show.

Obviously, the segment of the
TV ‘industry that will be most
damaged by “Tonight” are the
syndicators of feature fim.
spot check in 12 of the markets
cleared shows that the vast ma-
jority of them program feature
film. One or two of these sta-
tions, however, carry anthology-
type programing which has re-
cently been peddled in library
form by syndicators of half-hour
series.

NBC-TV expects to get about

cix more of its basic affiliates to
accept “Tonight” once the pro-

gram gets rolling and picks up
sponsors and audiences. But 1t
has not been able to clear such
important cities as Philadelphia,
Boston, Providence, New Haven,
Conn.; Cinecinnati, Omaha, Bir-
mingham; Columbus, O. Louis-
ville, and Johnstown, Pa., which
goes into Pittsburgh.
Vital Blow
The programing of “Tonight”
will remove the important 11:30
p.m.-1 am. time period in the
East, and the 11-12 time period in
the Middle West from circulation

A for feature film peddlers. It is a

vital blow, for these are the time
periods in which their greatest
sales activity has taken place
over the years. It also takes some
of this time away from local ad-
vertisers, many of whom have not
been able to afford other and
more expensive programing.
Syndicators of half-hour series
are also affected, for they had
hoped that they might encroach

Governor Gets TV Title

To 16 British Features

NEW YORK, Sept. 11.—Gov-
ernor TV Attractions this week
acquired 16 first-run British pic-
tures produced between 1938 and
1951, They were obtained mm a
three-part deal in which Emblem
Pictures, headed by Joe Felder
and Moe Kerman, got them from
Timely Enterprises, Inc., an
turned over TV distribution to
Governor, which is run by Ker-
man's son, Arthur.

The pictures, their stars and re-
lease dates are: “Let the People
Sing” by J. B. Priestly with Pa-
tricia Roe and Alistair Sim, 1945;
“Condemned to Death” with Ed-
mund Gwenn and Gordon Hark-
er, 1940; “It Happened in Soho”

d | Walsh,

with Patricia Rain and Richard
Murdoch, 1949; "The Street
Singer” with Arthur Tracy and
Margaret Lockwood, 1840; “Death
Iz a Number” with Terrence Al-
exander, 1951; “Accidental Ep‘i;’
with Neil amilton, 1846;
“Beauty and the Barge” with
Gordon Hacker, 1940, and "Laugh
It Off" with Tommy Trinder and
| Jean Collin, 1944,

MPTYV Denies

LI ld tl
iquidations

NEW YORK, Sept. 11 —There
is no truth to the rumeoer that
Motion Pictures for Television is
trying to liquida‘c the two 15-
minute series, “Junior Science”
and the Tim MecCoy show, ac-
cording to Ed Madden, vice-
president of MPTV. No sponsor
sales have been made on either
show yet since the distributor is
still negotiating a number of po-
tential regional deals, Madden
said.

MPTV's new “Sherlock Holmes”
show, produced by Sheldon Reyn-
olds, was the subject of a two-
page picture story in this week's
Look magazine,

Gross-Krasne, Inc.,
In Full Swing on

Expansion Program

HOLLYWOOD, Sept. 11.—Ex-
pansion of the commercial film
operations of Gross-Krasne, Inc.,
is under way at California Studios.
The division moved into a newly
constructed bungalow on the lot
this week.

Under the supervision of Ver-
non Clark, new techniques to
speed up commercial production
are reportedly being =developed.
These may be used in filming TV
spots for political candidates. Ne-
gotiations for political telefilms
for the coming campaign are said
to be in progress.

Ground was broken for addi-
tional construction at California
Studios this week. Scheduled to
be built are a new mill, a building
to house the property department

| tional

and several new offices. United
Television, which presently has
four buildings on the lot, will
probably occupy part of the new
office space.

= WA americanradionisiory com

Also “Second Best Bed” with
Tom Walds and Jane Baxter,
1044: “Honeymoon Merry-Go-
Round” with Sally Gray and
Monty Banks, 1944; *“Who Is Your
Father” with Lupino Lane and
Jean Kent, 1938; "“Meet Mr.
Penny” with Vic Oliver and Kay
1946: “The Second Mr.
Bush” with Derrick DeMarney
and Kay Walsh, 1947; “Room for
Two" with Vic Oliver and
Frances Day., 1944: “Music and
Millions” with Claude Danipier
and Jean Collin, 1944, and “A
Sister to Assist "Er” with Michael
Howard and Muriel George, 1941.

Governor now has 71 feature
films altogether.

CAMPAIGNS

Red Feather
Drive Gets
Film, Spots

NEW YORK, Sept. 11. — The
United Community Eampalg;m
have prepared a half-hour TV
film and an assortment of film
spots to be used by TV stations in
the local red feather fund drives
that begin September 26. The
half-hour show was produced in
Hollywood by Carroll O'Meare.
Titled “Six Star Salute,” it has
Art Linkletter as emsee, with
Bob Hope, Dinah Shore, Tennes-
gsee Ernie Ford, Barbara Britten
and Ray Bolger doing song, dance
and reading turns. It has open-
inﬁ_s; for three local plugs.

ansfilm has produced a 90-
second highly stylized animated
spot telling how charity ulti-
mately aids the giver. The Trans-
film spot is in color.

In addition there are a selec-
tion of 12 20-second spots, each of
which has a different type citizen
making a direct plea, These in-
clude a secretary, a doctor, a fac-
tory worker, a sui:_li&rﬁ and a busi-
ness man, each winding up with
the “give the united way" theme
spelled out. These were produced
by Morton McConnachie Produc-
tions.

Also, there is a two-minute spot
with General of the Army Omar
Eradle%rl produced by Promo-

i

ms.

‘You're There’
To Go Color

NEW YOREK, Sept. 11, —CBS-TV
will film “You Are There"
in color beginning early next
year. The series will be shot in
the East, at a studio not selected.

It is felt by network program-
ing executives that e show
lends itself to color film because
of the different and unusual lo-
cales that it poes to for ils story
material. “You Are There,” in
essence, is a recreation of history
from the modern point of view
which uses reporters to question
historical figures. It is telecast
over the CBS-TV network Sun-

days 6:30-7 p.m.

NBC-TV Clears 30 of 44
Stations for “Tonight’ Web

into these half hours with their
product. They have lost most of
their other marginal periods to
the networks—10:30-11, for ex-
ample, on NBC-TV Tuesdays,
Wednesdays and Thursdays. They
had expected that some of their
half-hour series might be moved
into 11-12 during the week.

The NBC Film Division, it is
reported, K::Fpnged the decision to
program “Tonight” with &ll the
power at its command. NBC-TV
film sells only a few British fea-
tures and most of its product is
half-hour series. The programing
execs ¢t the network, however,
had sufficient strength to over-
come their arguments.

Audience Battle

But “Tonight” must first win
the battle of audiences before it
can be considered a success. In
New York, Steve Allen, who will
also emsee “Tonight,” has found
his late night show outrated by
WCBS-TV's “Late Show" all dur-
ing the past season., Next season
WCEBS-TV will program an even
stronger line-up of features, for it
has acquired the Vitapix grou
and a series of “Sherlock Holmes
features.

The problem of combatting
“Tonight” would, of course, be
simplified if better *full-length
films were on the market. In
recent years only a trickle of
Hollywood features has come on
the market and certainly few
packages that could be called
consistently good

But since C-TV is putting
its chips on “Tonight,” the net-
work will do all in its power to
insure its future. It may be taken
for pranted that money will be no
object to see that the show pulls
viewers, It is a personal project
of NBC's ﬁresident, Pat Weaver,
and he will pull out all the stops
to see that it
possible.

Dudelson Changes Tag

DETROIT, Sept. 11.—Moe Du-
delson Enterprises, telefilm dis-
tributing firm, is being rechris-
tened Dudelson Enterprises, with
Stun Dudelson taking over as

is as pood as

1 per.eral manager, His father, Moe

udelson, founder of the busi-
ness, is returning to theatrical
film distribution,

Ida Gottlieb, with United Art-
ists Pictures here for 18 years,
has been named office manager.
The Dudelson firm represents Na-
tional Telefilm Associates in this
territory.

JOE PALOOKA

TOP-RATED
NEW YORK

SHOW al

7 P.M. SATURDAY . . . as

shown by Augusi VIDEODEX

* k h *
Rating Share

WABD o PALOOKA 114 243
WABCL e Star Time 67 143
WHNBT @ The Hunfer 9.0  19.2
WS « Mr.D.A. 109 232
WOR e Tales of Adv. 4.4 9.4
WPIX o Treas. Chesl 1.3 18

WATY o Feature Film 3.2 6.8
k ok h ok

IG:: :::H;pl.' ara l-nl\f“l;rl' l.'-:'l Hlul story.
ull story on great all-Fam
series NOW . . . from

GUILD FILMS

420 Madison Ave., Now York, N. Y,
Murrayhill B-5345

Atter only one telecast

ADVENTURES OF
ELLERY QUEEN

won an 18.6 Videodex rating in Detroit.
For the Full stery on this ocutstanding
program, <all
Television Programs

of America, Ine.

477 Madison Avenue " New York
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SDG May Ask FCC to Code
Films for Better Checking

HOLLYWOOD, Sept. 11.—The
possibility of asking FCC to code
or index all films shown on tele-
vision is being explored by the
Screen Directors’ Guild as a re-
sult of the residual tangle, Joseph
C. Youngerman, executive see-
retary of the Guild said this
week.

No one really knows how much
income is being missed by di-
rectors, actors, writers and artists’
managers because there is no “vay
of accurately checking what 1is
being run by TV stations or for
how many times, Youngerman
declared. It mavy be that for
every dollar being derived from
residual rights, another is getting
away.

So far, directors have been
complaining very little about it,
he stated, because times are good
and directors are sharing in the
general Hollywood baom. If they
ever begin to realize what they
may be losing, however, it's
likely that they'll start to take
note of the situation.

More directors are employed in
TV film production, he revealed,
than there ever were in B the-
atrical pictures during their hey-
day. Pay, too, is better for.di-
rectors in telefilm than it was
in the B's, he said.

A director under contract, of
which there are presently some
30 or 40, makes a minimum of
$20,000 a vear on a 40-week basis.
Very few B directors used to
make that much, he continued,
and, in fact, on an hourly basis
TV film {pruhahly pays better
than theatrical motion pictures
right now,

Of the 450 members of the
Guild, all but about 80 or 100
have engaged in some telefilm
production, he estimataed.

It's almost impossible to keep
track of what's going on in the
residual field, Youngerman de-
clared, and the situation is likely

Scribes’ Guild
Set for Votin

HOLLYWOOD, Sept. 11.—Nom-
inating commitiees have been
named by Writers’ Guild of Amer-
ica West, recently formed by the,
Te]ewsmn Writers' Group, Screen

Writers'
mup 's first gen-
Lheld No-

Guild, The new
eral election wi
vember 17.

Nominating candidates for pres-
ident, vice-president and secre-
tary-treasurer will be Howard
Blake, Gomer Cool and Jerome
Lawrence from the radio branch;
Frank Nugent, Ben Roberts and
Daniel Taradash from the screen
guild, and Curtis Kenyon, Donn
%u‘l#]]a_lly and Eugene Vale from

Three nominating committees
were also named for the selection
of officers for the individual
groups. Jerry D. Lewis was
tabbed as chairman for the radio
writers' branch, Howard J. Green
for the television writers and Ivan
Goff for the screen writers.

SDGA Breaks Ground

HOLLYWOOD, Sept. 11.—
Groundbreaking ceremonies for
the new Screen Directors’ Guild
of America building will be held
Friday (17} at the corner of Sunset
and Hayworth Avenues here.

The $300,000 structure will

house Guild headquarters and
offices and a 450-seat theater.

e e
3 REGIONAL OFFICES

UNDER 1 OWNERSHIP

providing EXCLUSIVE, HA-
TIONAL CRASS ROOTS Cov-
ERAGE of mewspapers, dally and
weekly; national comsumer and
business publications and liter-

ally every riodical on  your
schedule, G !

Write or phone for
complete details
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104 Wesl Linwood Blvd.
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to get worse before it improves,
The Guild itself doesn't know
how much its members are re-
celving because producers often
transmit checks to directors with-
out going thru the Guild.

According to contract it's the
producers’ responsibility to see
that residual payments are made,
but in actuality this sometimes
isn't practical.

Big One Okay

The big organizations such as
Ziv-TV, MCA, UTP, the Roach-
Reed cumhme {'Jﬂrlumhm and

others are prf:tty good about
making payments, Youngerman
said, but it's almost impossible

to keep tab on the hundreds of
small producers, some of whom
went out of business long ago.
The properties, in the meantime,
may have changed ownership
two or three times, with residual
payments lost in the shuffle.

Another complicating factor is
that all the Guilds don't have
the same formula for residual

pay. The directors, for instance,

collect only on the first and third
runs, whereas actors are supposed
to be paid for as many as 12.

Someiimes, also, a property
may lose its identity from one
run to the next, he pointed out,
since name changes are frequent.
Furthermore, there is the prob-
lem of d]ffernntzatmg between
the various episodes of a series,

The most practical solution,
Youngerman said, would be for
the FCC to assign a code number
to each film by which it would
have to be reported by TV sta-
tions each time it is run. Altho
no definite action has vet been
taken, serious thought is beinﬁ
given to appreoaching FCC wit
the problem.

Another solution, he proffered,
might be thru the establishment
of a watchdog organization to
which all four guilds, directors,

writers, actors and artists’ man-
agers would contribute. It also
would be helpful, he concluded,
if the four could agree on a
single syvstem of residual pay-
ments.

NO BABY BIZ
Ziv Exec

Upholds

Latin American TV

CINCINNATI, Sept. 11. — Ed
Stern, of the International Divi-
sion of the Frederic W. Ziv Com-
pany, with headquarters here, has
taken exception to the Page 1
story in last week's issue of The
Billboard which stated that Latin
America is barely in its infancy
televisionwise and that the terri-
tory offers little potential in that
feld, at least for the present.

“The conditions as outlined in
the article,” Stern says, “are con=-
trary to facts as we have found
them. The Ziv company is really
the only one that has thoroly
worked the Latin America coun-
tries and we are familiar with the
problems there. At the moment,
we are sold up in every market
in Latin America, with the ex-
ception of Brazil and Argentina.

“The article, branding Latin
America as an infant television-
wise, can prove detrimental to
Laint American stations and thru
its harmful implication ecan keep
the major U. S. advertisers from
spending money in that field,”
Stern stated.

Actually, Stern
America has made remarkable
progress in television. *Cuba, for
instance, has 130,000 sets, not
110,000 as mentioned in the arti-
cle,” Stern says, “but it has a lis-
tening audience of 6.27 per set.
Latin American countries, it must
be remembered, have a small mid-
dle class, but this small segment

says, Latin

of the population represents a
fabulous amount of purchasing
power, about 60-85 per cent of the |
total of the country.

“Cuba’s population is around
3,000,000, comprised of 1,000,000
farnilies. Thirteen per cent of the
Cuban families have television
sets, and this 13 per cent also ac-
counts from between 60 1o 65 per
cent of the country's purchasing
power."

Ziv Expanding

After a year of promoting Latin
American sales, Ziv-TV is now
planning to expand into Europe
and the Far East. In this past
year, ZIiv-TV's international staff
has jumped from five to 67 per-
sons. The distributor now has
sales offices in Mexico City, San
Juan, P. R.; Bogota, Colombia,
and Caracaa., Venezuela. Addi-
tional offices are planned for
Brazil and Argentina.

26 More for
‘Private Sec'y’

HOLLYWOOD, Sept. 11.—A

contract for an additmnai 26 “Pri-
vate Secretary” half-hours has |
been signed between the Ameri-|
can Tobacco Company and pro-|
ducer Jack Chertok. Filming will
begin at General Service Studios
October 11.

The 26 will carry the series,
starring Ann Sothern and Don
Porter, thru the 1855 season. Fif-

ty-two shows had previously been
filmed.

Recently named to the post of
international =ales manager was
Millard Segal, formerly in Cana-
dian broadeasting and before that
with WLW here.

All the shows that Ziv sells in
Latin America have Spanish sound
tracks. "I Led Three Lives" is
the latest to get the dubbing treat-

ment. It will be ready for south-
of-the-border sales early next
Year.

Ziv's most recent Latin Ameri-
can sales are “Cisco Kid" in Ca-
racas (Cequeros) and Bogota;
“Mr. District Attorney™ in Mexico
City (Ron Petrero) Caracas (Nes-
cafe) and DBogota; “The Unex-
pected” in Havana (Spring Air
Mattress) and Bogota; “Yesterday's
MNewsreel” in Havana (Goodrich
Tire), San Juan (First Federal
Savings & Loan) and Bogota;
“Favorite Story" iIn Caracas
(Procter & Gamble) and Bogota,
and “Boston Blackie” in Bogota.

Finish Shoofing
On "Baines’ Pilot

. HOLLYWOOD, Sept. 11.—Film-
ing of the “Scattergood Baines"
pilot, starring Will Rogers Jr., was
completed at Goldwyn Studios
this week by John W. Loveton
Productions. Loveton will go to
New York September 20 to sell
the series.

Rogers plays the part of a small
town newspaper editor in the
film. Supporting him in the cast
are Margaret Field, Griff Barnett,
Jeanette Dolan and William Faw-
cett. Lew Landers directed.

Gordon Packages

Two Grid Series;
Vitapix to Distrib

NEW YORK, Sept. 11. — The
recently formed Ray Gordon
Productions has packaged two
series of football film shows cov-
ering historic moments in the
sport since 1811. The one series
of 13 quarter hours is devoted to
collegiate games and is titled
"College Grid Classics.” The
other series of 13 covers National
Football League teams and is
titled “Pro Grid Classics.” Marty
Gllcl{man narrates both series.

Vitapix Corporation has taken
over distribution of both series.

Gordon this week also made =
deal with Bob Tate of All-Canada
for the Canadian distribution of
his transcribed radio show, “Con-
crete Jungle,” starring Lawrence
Tierney, which goes into produc-
tion later this month. Gordon
also recently completed a pilot
film for a 15-minute series on
contract bridge. Titled “Double
and Re-Double,” it stars bridge
expert Charles Goren, who in-
vented the point count system of
bidding.
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All Non-Network TV Film Series
and Competition, and Their
Multi-Gity ARB Ratings
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1.6.. 4.6,
5.2., 38,
5.0.. 5.0.
4.4.. 4.2..
2.8.. LS.

7 p.m. to Sign-Off—Monday Thru Sunday
Badge Ti4—Mys.—NBC Film........c0..

11.0..19.6.
11.8..115..
11.4..18.5,
10.8..20.8.
17.4..19.8,
17.0..16.3.
15.4..14.8,
14.8. . 11.9.
14.2, .20.4.

4.0, .11.9.

13.2.. 5.6,

,Rocky Jones, Space Ramger—Adv.—UTP,...,. WBEKB—S§, 5:30-6:00 ....
.Runge Rider—West,—CBS Filma.............. WHBM—S5, S:30-6:00 ...

,Cowhboy G-Men—West.—Flamingo Films... ...

How Does Your Garden Grow!—

‘Mr. District Attorney—Mys.—ZFiv TV,

1 Led Three Lives—Adv—Ziv TV............ WGN—T, 9:30-10:00" .
Top Opp, & Rating: Name's the Same....198
LHe of Riley—Comedy—MNBC Film. . ......... WBKB=T, 10:00-10:30 _

JOnner Sanctum—Mys.—NBC Fllm............ WNBQ—S, 10:00-10:20 . .
Top ODpp. & Rating: Wrestling. .. .11.6

JTPWaterfronfb—Ady.—UTP ... ...vvieevensnnnns WEBEKB—Th, 10;04-10:30,
Top Opp. & Rating: Motion Piciure Academy..., —

Janet Dean, B.N.—Drama—MPTY . ...cus0e. WNBQ—S5, 10:3-11:00 .
Top Opp, & Rating: Wresiling, ... 12.4 .

Liberace—Muske—Guilld Films. ... .coonnnsss: WGN=W, 5:30-18:06

.Boston Blackie—Mys.—Fir TV....ivinnncnis WGEMN=Th, %:30-10:
Top Opp,. & Rating: Place ihe Face....202 ket
Danpgerous  Assignment—Ady.—NBC Fim..,. WBKB—F, %:00-%:3

Title, Type and Distributor Statlon—Day—Time in

Top Opp. & Rating: Range Rider.... —

Top Opp. & Rating: Rocky Jones, Space Hanger.... —

WEREKBR—S, 6:ild-6:30 .....
Top Opp. & RBating: Theater a1 Dusk.... —

Ramar of the Jungle—Adv.—~TPA............ WBEE—5,
Top Opp. & Rating: British Empire Games..., —

WNBQ—Su, 1:00-1 9"

4:00-4:39

Mht.—lﬂﬁlll-i'l F“- -“'E-“r1r-|i---+-i-|
Top Opp. & Rating; Lead-Off Man.,.. —

voss WGN—T, B:00-8:3 .. ...
Top Opp. & Rating: Summer Flayhouse,....8.8

Favorite Story—Drama—Zivy TV............. WNBQ—W, 9:30-10:00 . .
Top Opp. & Rating: Blue Ribbon Bouts; Sports Spot....17.4

cessss: WBEB—F, 9:30-10:00 ....
Top Opp. & Rating; It's News o Me. ... .90

Top Opp. & Rating: Four Leal Clover Theater....19.0

Top Opp. & Rating: Favoriie Story....21.8

Top Opp. & Rating: Star Theater.... —

12.2.. —..tDeaih Valley Daysi—Wesl.—Pacific Borax... WBEB—M, mu IE e i
Top Opp. & Rating: Weatherman; News,.... — A
12.2.. %.8. .My Hero—Comedy—{MTicial Films.. Wlll.ll—'l'i., 11:30- ll o,
Top Opp. & HRating: Motion Fu:lure .&cad:mv —
9.4,.12.9, . The Yisitor—Drama—MNBC Film......c000:. WHEI-*T 10:30-11:08 .
Top Opp. & Rating: Four Leaf Clover,.., —
#.0..10.0. . Caplured—Mys.—NBC Film, . cenavennsss WGN=T, 'I.:H-Itlll -
Top Opp. & Rating; Arthur Mun’ny Party,...10.2
B8.0.. &0. . Colonel March—Mys.—DMTicial Films....... “"BEI—-Th, S My-10:040
Top Dpp. & Rating: Place the Face.,., —
8.0.. 4.6, Foreign Inirigue—Adv.—Sheldon Reynolds. . WGN—F, 7:3-R00 ., .,
Top Opp. & Rating: Topper.... —
1-1,,1'.-‘...'..{“]!‘ “'ﬂ"—MFl'-_-UTP FEEEEEE R ..H.W'Gﬁ—n; q'imﬂlﬂ =i
Top Opp. & Rating: T:'lILuh: Clue, ... —
T.2.. 6.7..Your Siar Showcase—Drama—TPA. . ........ WHNBD—S, 9:10-10:08 . .
Top Opp. & Rating: Private Secretary.... —
6.2.. 83, . 1Keni Theater—Drama—P. Lorillard Co. ... WBEKB—W, H:00-8:30 .. . .}
Top Opp. & Rating: Krafi TV Theater.... —
5R.. 54. .Life With Elizabeth—Comedy—Guild Films. . WGN—Su, %:0M-%:130 ... .
Top Opp. & Rating: The Web.... =—
4-:- 1 T-F. .Eﬂullt'!rliﬂill—ﬂ‘ﬂ-i—url’ Eam A VR m R .“E'-—s; ':M"'*:H n
Top Opp. & Rating: That's My Boy....18.6
40.. 29 Biz Playback—Sporis—Screen Gems......... WNBOQ—Suo, 10:30-10:45 _
Top Opp. & Rating: Courtesy TV Theater,.
A.6.. 2.9, .1 Eversharp Theater—Drama—Eversbarp Co. .,HGN—II, F-10:00 ...,
Top Opp, & Rating: What's My Line?...., —
CLEvELAHD -------- l--iiltll----ll-iillaETA-TI’DHE
Sign-On to 7 p.m.—Monday Thru Friday
14.5. . 12.7. . Soperman—Adv.—Flamingo Fllms. .. ......... WNBE—M, 6:00-6:30 ... .
Top Opp. & Rating: Desert Deputy; Bob Meal.... 1.7
10.5, . 16.1. . Wild Bill Hickok—West.—Flamingo Films.... WNDIK—W, &:00-6:38 ... .
Top Opp. & Ruating: Dinner Platter.... —
8.0 108, tKit Caros—West—Coco-Cola Co. ........ WNBE—=Th, é:00-6:30 __. 11
Top Opp. & Rating: Dinner Planer.... =
£.7.. 2.2, .Dick Tracy—Mys—~Combined TV........... . WNBE—T, &:00-6:3 ... 1l

Sign-On to 7 p.m.—Saturday and Sunday

12.2..12.7. .Ramar of the Jungle—Adv.—TPA ........

Top Opp. & Bating: Desert Deputy; Bob MNeal.... —

+« WEWSE—8, 5:00-5:30 ....,3\
Top Opp, & Rating: British Empire Games, ... 64 g il
senssssas VWNBE—S, 630700 ... . L&}

12.0,.17.0, . Annke QGakley—West.—CBS Film. ...
Top Opp, & Rating: Film Shorts..,, =—

1L.9, . 14.6. .Cisco Kid—West.—ZFly TV....co0vviinnnnnss WNBEK—5, 6:00-6:30 ... ..18.4
Top Opp. & Rating: Polka Time.... —

4.3.. 4.7, Johnny Juplter—Child.—Associated Artisis. .. WEWS—8, 1:30-1:00 ..... 8.
Top Opp. & Rating: One o'Clock Playhouse, ... — i 4

7 pm. 1o Sign-Off—Monday Thru Sunday " 1

28.8..24.3..1 Led Three Lives—Adv.—Zly TVY.....co0uu. WEWS—F, 10:30-1500 340
Top Opp. & Rating: Gamble on Love.... 1.7

13,5, .27.6. . Liberace—Music—Gnild Films. .. ............ WEWS—W, %0090 514
Top Opp. & Rating: Kraft TY Theater....21.8

23.0..17.6, . Forelgn Intrigue—Mys.—Sheldon Heynolds. .. WEWS—585o, 18:00-10:30 _ 48.]
Top Opp, & Rating: Dollur a Second. ...159

14.2..15.1. . Mr. Distriel Attomey—Mys.—Fivr TV........ WEWS—8, T:0-5:08 .. . 184
Top Opp. & Rating; Doty Mack. ... 3.2

14.0. . 16.7. . tDreath Valley Days—West.—Paclfic Borax... WEWS=Th, 10;30-010:00 = 8.4
Top Opp. & Rating: Favorite Story....12.7

12.2. . 10.7. . Waterfronl—Advy.—LUTP  ......cccvvnnnnnn « s WEWS—=Th, %:00-9:38 ,.,.57.]
Top Opp. & Rating: Dragnet,...40.4

12.8.. 9.6, Range Rider—West.—CRS Fﬂ:u vanannsss WEWS—Eu, Ti00-7:000 ...

12.7..14.4.

TFavorile Story—Drama—Ziv TV, ...

Top Opp. & Rating: You Asked [u{ It ...10.7

& r--ril-ll--wm_n ]I.I'-H'I..I-“
Top Opp. & Rating; Death Valley Days,...14.0

2.4.. 9.3, . 1Keni Theater—Drama—P. Lorillard ....... WEWS—8, 10:30-11:008 .
Top ODpp. & Rating: Private Secretary.... —

9.4, =, Boston Blackie—Mrs.—Fiv TV........c0000. WIE[.—F P M-T0:00 |
Top Opp. & Rating: Our Miss Brooks, .

3.7..12.6. . Badge T14—Mys.—NBC Fllm. . WHBI[—I‘ T:00-T: 30 ...
Top Opp. & Rating: Capt. \"Idcn.: Nm Parade. . —_

7.6, .1L7. , Crown Theater—Drama—CBS Film, W‘HII—H. 10:30-11:00 . M4
Top Opp, & Rating: Summer Thl:attr._._lﬂ.ﬁ

6.5.. 8.4, Janet Dean, R.N.—Drama—MPTV .......... WNBK—T, T80-T:38 ... 121.1
Top Opp. & Rating: Fooch Parade; Meet Your Schools.... —

6.4..10.8 . {Eversharp Theater—Drama—Evershurp Co. .. WNBE—W, 7:00-7:30 .. . 10.4
Top Opp. & Rating: Jos Palooka. .

59,, =—..Life ¥ith tliﬂhﬂll—ﬂumm:—ﬂuﬂﬂ ITII‘I! -WEWS=M, T:00-T:J0 ... 121
Top Opp. & Rating: Masrers of Melody. . —_—

52.. =—..Flles of Jeff Jones—Mys,—CBS Film........ 'Hleli—.ﬂ, T:00-T:30 ....15.1
Top Opp. & Rating: Beat the Clock.... —

1%, —. . Joe Palocka—Adyv.—Loild Films, .. .......... WEWS—W, 7:00-7:30 _, . 10.6
Top Opp. & Rating: Eversharp Theater.... —

0.9.. 1.0..Big Playback—Sporis=—Screen Gems. . ........ WEWS=F, Ti00-T:M ..., 110
Top Opp. & Rating: Badge T14.... —

DETHDIT l'-l!--l‘flll---lI!'II-IIIII--l--I.IIE ST

Sign-On o 7 p.m.—Monday Thru Friday

1L.6.. 9.7.

4., Rl

JWild Bill Hickok—West.—Flamingo Films. ... WXYZ—M, 5:00-6:00
Top Opp. & Rating: Adventure Patrol; Sporis.. _—
Supernian—Ady.—~Flamisgeo Films,,...... L HI!:I-—W, S50 ... 0159
,Top Opp. & Rating: Adveniure Pawrol; Spofis..., =—

L i
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THE BILLBOARD TV FILM

LIVE OR FILM?

Cantor Takes Strong
Stand in Favor of Pix

HOLLYWOOD, Sept. 11.—Eddie 'ing props misfire or other mis-
Cantor spoke out bluntly in favor | haps occur.
of telefilm over live TV following | He debunked the theory that a
completion of the first of his 39| comedian must have a live audi-
“Eddie Cantor Playhouse” shows ence to which to play. Look at all

SEPTEMBER 18, 1954
E BILLBOARD SCOREBOARD

Pilot Films in Production
Since July 1

This feature muns once a month In The Billboards TV fitlm depariment.

B offers the most complete directory available of production of pilot films

and is limited only by The Billboard's ability to reach all producers in the

. industry. Producers who desire 10 be included should send their listings 10

' geach The Billboard's New York office no later than the 15th of ecach
monih, Listings should be for the last Tull preceding moenth,

) ]
' The show is generally opened P -
[ ¢ 5’”‘& j”,y ’ ln Appeal to by each of it; stars, who introduce H'S life story 'h]ld 5}’ I'“5 son,
This feature funs once a month in The Billbosrd’s TV [ilm department. themselves to the audience and | AH‘"IUI'} WII'l'h h“al"iﬂl.li

Bobert Cummings Show—Comedy—
obdrt Curmmings ...--iccasrassinnas SRR 1| PR I TR R |
4 My Boy—Comedy—Eddie Moarholl; coreress

711 TR - 7 S,

ND REED PRODUCTIONS, 275 5. Beverly Drive, Beverly Hills, Calif.

£

et

E BILLBOARD SCOREBOARD

il
i

Other Films in Production

offers most complete directory available of fitms other than serics produced
illy for TV, and is limited only by The Rillboard’s dbility o reach all
cers in the industry, Producers who desire 0 be incloded should send
listings 1o reach The Billboard's New York office no later than the 15th of
b month, Listimgs should be for the last full preceding monih.

Runniug Shooting ~ Mow |0y 7iy TV, | the comedies that have been pro-
st B R e B e Date  Sdlime | what's the use of doing a show iduced by the thﬁatrlcai motion
S, errace. Ave.. Wotm I, once and then having it gone far- | picture industry, he pointed out.
n-uﬁnﬁﬂgﬂuﬁ“_&ﬁw_m.w !-l-_.-:?;n?_ 1:30, 4 o1 ver Completed. ..., Syn, |ever? The one-time vaudev;l]el The first of the Cantor shows
Petoctive RIGHIe—Mys— .coveaereriiesosrssssnss T R Completed, . ... syn. |comedian asked. If it's on film was done in black and white, but
oy people who may not have had the the remaining ones will be shot in
ADDEN CORPORATION, 1040 N, Las Palmas Ave., Hallywood 1Il opportunity to view it on the first (Continued on page 14)

e With Father—Comedy—Leon Ames......o.. - M0 B30 caenaaiaa Met. run can watch it later, possibly in

some @reas where there was no
TV when the pix was originally
produced.

“]1 only wish I'd done this back

the O'Briens—Comedy—Dave O'Brien........ 1Fo 1) N — e aae Syn. |in 1950," Cantor, who was one of
: i
GEMS, Inc., 233 W, 49th St., New York the stars of the live “Colgate Com-
Mavy Diary—Docum.—Ronaild Heagan cowa D0, L. e Completed. . .. .. N1, edy ﬂﬂu[', EEI.ld. When Eh':"‘:'tlng ew a es
‘Johnny Nighthawk—Drama—Howard Duff .......26:030....... Completed. ..... W11, |for film there's never the tension
Sister Veronica—Drama—Irene Dunne .. .ovvees- 26:30. . .0ene Completed. . .. .. Nil. | that there is in doing a live show, . ut
Clamified—Drama—Quentin_ Reynolds . ...ceveea o 26030, 0,000 Completed. ... NIl | e EHP]HinEd, because the actor - 'mm"c

doesn’'t have to worry about hav-

Rogers, Autry

| pontent of the show, These inlro-

STAR AND STORY

Official’s

NEW YORK, Sept. 11.—Official
Films has been showing local ad-
vertising agencies and their cli-
ents a new kind of {ilm presenta-
tion of its “Star and the Story”
vidfilm series. The presentation
has been received extremely well.

give a short spiel on the story

duclions have been snipped out
and patched together into a

Supreme Court

Running Shooting  How WASHINGTON, Sept. 11, — In pitch are David Niven, Frank |
and Type of Progrim (C denotes Color) Time Dhate Selling separate appeals, Roy Rogers and | Lovejoy, Teresa Wright, Judith
'Y PRO ew X Gene Autry this week asked the | Anderson, Thomas Mitchell, Peter
RTLE ] NS, INC., o Niew 3 iy .
How mI'HB“ ?lg;f:.l_ﬂw'::":ﬂ..g *EE?_ w"tmh %I ;;tg,“hﬂ" —_ Supreme Court to reverse a rul- Lorre, Edmund (’'Brien, Alexis
" Korean Victory Trailer—Relig. Appeal....oooooois 2000000 S - ing of the Ninth Circuit Court of | Smith, Edmund Gwenn, Brian
' A _ Appeals which gave Republic|Aherne;, Joanne Dru, Keefe Bras-
LLYWOOD TELEVISION FRODUCTIONS, 505 Fifth Ave, New York Pictures the right to dispose of |selle, Angela Lansbury.
Coney Island—Variety—Gladys Kiser........couaaa 4. ... ... .« + Froe their films as it wishes. HngE]'S'
Y & LOVE, 3 East 57th 5i., New York 11 contended in his brief that his
.u:h:rg MIg. Cu.—I5;|Ir5 [1.'1...*:...'] .......... _— L e—— j contract with REIJU.E']IE le?l:'.'lﬂ— ev D'n uys
4. 8 Coast Guard—Public Info. (C)..coivivinanss,— crae —— N cally reserved for him all righis

for commercial exploitation of his

) : films. Autry stated that he did = _ :
Il__‘ﬁﬂ- -Previous S not dispute Republic’s right to li- Fond of disguises, he once Inl:d his oceo-
ARB m- T ik T e T — . I_Li (Continued on page 41) ! S Full Bow polion on o custems blank a3 "smuggler,
‘8.4, . 1LY . tKit Carson—West.—Cocu-Cola Co. ......... WIBK—T, &:00.6:30 ... . . 14.1 . = T | eSS

! Top i.}::_ & Raiing: Time for Music: News, Westher. ... — . More E ISOdeS HEW EGRH, SEPL_ 11-—RE‘1"]DFI'I
P04, 5. .Gene Autry—West.—CRS Fllm.............. WIBK—M, 6:00-6:30 .....12.4 will make its move into TV this

?1.!.. L. . Terry and the Plrates—Ady.—0Fficial Films, . WXYF—Th, 5:30-6:00 ...

] p Top Opp. & Rating: Adveniure Patrol;, Spons..., — nated show which ha; b:len th
Sign-On 1o 7 p.m.—Saturday and Sunday HOLLYWOOD, Sept. 11.—Re-|subject of much national pub-
i T gaiEn . ! s | sumption of shooting on the “El- licity. The advertiser intends to
e S Rartnas Witss Over e W e SAREEN. oo iy Quelen® werios hax been sched- | Gim the ecomplste show and {1y
| k.. 7. Terry snd Ihe Pirmles—Ady.—Official Films., WXYZ—Su, 11:00-13:30 ..19.6 |uled for next February, Leon|it in =ix or eight markets before ;
r Top Opp. & Rating: Adventure Hel,,,., — Frombkess, executive producer of EXPOsSIDE it l?ﬂtEDE'_lELi'jF._
- 82.. 04, .Cowboy G-Men—West.—Flamingo Fllms. ... WIBK—S, 12:30-1:00 ....14.3 | Television Programs of America, “Confidential File" is a docu- 4 8/
[ 65.. 5.3..Johun O erChlA. —Asvociated Filins. ..., WWI—Su, 12:00-12:30 ..,142 | *8id this week, mentary which presents sensa-| S O BGE S
b Top Oph. & Rattag: Jungle Story iy t 1300230 182" The first 32 half-hours of the|tional subjects as, for ExAmpLe, breadstick. But Greuch e
| 49.. 8.5, .Cowboy  G-Men—West.—Flamingo Films, .. WIBK—Su, 2:00-2:30 ....18.5 | series, which is being syndicated, | its show about a homosexual who Thre: Marxes on o r:nll.:;n:l; ucho
L -* Top Opp. & Rating: Sunday Matinee, , ... fi 3 were completed earlier this yvear, exposed himself and I‘l:iadl: a PIE_“ much prafers a pumparnicke! for one. W
' 28.. L6, . tAdventures of Blinkey— and the show went on the air in|for greater understanding of their
r _Erpu_w::uﬁﬂr;gluc:::‘;“..El.ﬁi.r;.-.;{t;t.u.;v:f:j:[—_s; illu::m-m:ds. --.M2 | May, Fromkess stated that it pru:ﬂsmls. tI:nLq Eales a:jgegthmb re{
; e % e ostello.. .. — ' ini i W : ernar ‘hubert.
©12.. L1..Mad. Sq. Garden Highlights— hasn_ldeflmtely IL:rer:n decided how | ported 1o Dbe i C *
l BOorts WK TIE, - e snsosmscass WXYZ—S5, 6:00-6:30 7y | Many more episodes are to be William Weintraub 15 the agency,
i » Top Opp. & Rating: Milky's Movie Party.... — ) shot. Fa:ltl‘c?f?;fﬁrfé?ﬂqﬁilt the property
| dan 15 9
7 pamn. to Sign-Off—Monday Thru Sunday F X S tu d Shﬂﬂ te
. d1.2..27.6. Badge TI4—Mys.—NBC Film................ WWI—Su, 10:00-10:30 ...47.1 0 10 Interstute SEI ls
,‘ . M']'n:l-pnﬂprg‘.r& Rating: City Kid.....4.5 7 G Lﬂ bﬂrdﬂ
~29.8..22.6. .Mr. District Attorney—Mys—Tly TV, ....... WWI—W, %:30-10:00 . . .559 ' s e
B AT L T e Lo At Y e D YRk Tn, $018 uy w Fﬂur FEﬂtu re Fllm :
. 247, ree Lives—Ady—Ziv TV........... WIBK—Th, 9:30-10:00 .. 608 . a L :
PN L LT e Pix in New Series Packages to WPIX |Rdiof
3T L S €l ad—Mys.— M. ..irirenss WWI—=T, ®:30-10:00 .....57.] N,
' Top Opp. & Rating: Name's the Same....17.1 NEW YORK, Sept. 11.—Pro- oL 4 ;
ﬂ,r,',:ls_i..[:ufpnﬂmlu—fmﬁ-fhﬁ:n::ﬁ'-.-,':I:u.e, ,,,,, WIBK—F, 9:30-10:08 .. 424 | duction of the first seven seg- NEW YORK, Sept. 11.—Inter- | : T
-2 | Tor Opo. ‘& Ratitg: Zune Grey Thester . 124 ments of “Guy Lombarde and | state TE]E‘N@IEIH has sold a hefty !'-Iu l?l!!llghl'.lr. Melinda, once 'rnpp-u:.:d him by
‘9T ..M.7..Amos 'n° Andy—Comedy—CBS Film. ... ... WXYZ—M, 18:06-10:38 . 400 | T's Royal C.nadians” has been|segment of its property roster to| inquiring, "Daddy, ore you deod?
Top Opp. & Ruting: News, Weuther, Spons..... 8.3 cnmpleti'ﬂ gt the Fox studios WPIX here. Inclu _F_‘ﬂ in the buy
1'_'_! b. 042, Elery Queen—Mys.—TPA ... .............WIBK—S, 9:30-10:00 ... 508 | " The format has a spot for a | are 26 “Hans Christian Andersen” - el i .
Top Opp, & Rating: I'rwlhnn: Secreiary. ... 251 . ¥ 5 : - 1 v EpiSﬂdEE. ihe entire group of 28 Y{].u ve laughed al Ineg mMovies,
19.6. . 152, Libersce—Music—Guild Films............... WWJ—Th, 9:30-10:00 ... ea.s | Euest artist in each installment. | hieh Int .
Top Opp. & Rating: | Led Three Lives....29.8 ' "% The guests filmed so far are Toni | first run f'?fﬁ'-mﬂtﬁ- 2 nl-:ETt- howled at his TV shows. Now
' Il.l,.lu,‘n;wn‘;;:nuﬁnlﬁwadnc lfllm.......‘g.ﬁ.“'wl--uﬁn. 10:30-11:00 ....31.2 | Arden, fetty Hézlilllr’. Mﬂr}'ﬂﬂgggﬂr f':::}at?li:;fﬁ-ﬁ?t\i’u[::lnlz-tg.'nnhnrsee mcfgeris' meet the real Groucho—and
! Doadimday Drama. ., .. 4 eanore S0k, T
: II.L-II.‘I-..I-"M Fll&:-h;lu—-—ﬂra-a-—}":hﬂ\'..,..,.“'!\ I—W; 10:30-11:00 ..232 Judy }Fgﬁnﬁnuﬂt on page 41) Ehighlﬂ E;dlli_:ltlﬂrllﬂl IIEET.I..II'EE._& ing roar! Here are all the fun and
, op Opp. aling: Sufety Eye....,.L4 g station 15 a2ls0 CcONslQerin - -
1., l.?-..t:l;::; I:J.I;::;I;Ef:t J.::.' TR WXYZ—Th, 7:06-7:30 ,,, 3.5 P . n d SEﬂl the purchiase of lknl;erstatﬁs Elj'-:tl all the f :u:la-;‘ n ason H-E"}}‘E
'- : ‘Play : : iz M A tle Rascals” package an thel| yiew that makes Groucho
Sl _"H?r:;; m EE:";EL;EUW Lile..... it remier @ y Barrvmore Theater series, f han just
. 139.. —. . Boss Lady—Comedy—M & A Alexander. . ... WXYZ—T. 10:30-11:00 .. 4.5 Muke HEfry Bu S Interstate's new batch of 28 emerge as lar more Lhan jus
' Top Opp. & Rating: Motor City Fights....— ' o y %EEHWTEi hfﬁ .11”-'3'33’ E}f{?rtesdﬂl%ﬂg an eyebrow-wiggling clown. So
' 32.7. .16, . Forelgn Infrigue—Adv.—Sheldon Heynolds. .. . WIBK—T, 5:00-8:3 .. . . 457 ' marketls;, 11 was r r ' .
Top Opp. & Rating: Make Room for Daddy.... — , Of WABC‘TV PIK  firm this month expanded its list get on your Marx, get set, go—
, 111..m_-zrfrn::;?:mgimmglrﬂT:qﬁ ensases CWIBK—T, $:30.00:00 . ST1|  open voapw Sent 11.—WABC- of properties with the El.d-l_ﬂlllﬂl‘ll of| to your newsstand todav! And
X : Hae - iy =— gl . f _ v
116.. 2.1. Janet Dean, R.N.—Drama—MPTV..., ... WXYZ—Th, 10:3-11:00 .29 | TV's new policy of heavy reliance ﬁB';E,‘:néﬁt ﬂlﬁjﬁuieﬂmﬁ L EOT 4 ell "em Groucho sent you. (He
Top Opp. & Rating: Traffic Court; Baseball Hall of Fame.,., — on [film programing continued ¥ : dv!
47.. s.l.,_'l't‘lgnu gqulr: Playhouse—Druma—Ziv TV, ... WXYZ=T, 7:00.7:3 ....27.3 | paying off this week as two more sends everybody I)
K op Opp, & Rating: I'I.-Ilidwuﬁirrn Huyride. ... = advertisers rolled into the thpr
B e e T By WAYES, S -8 Hintching onto Helty segments: of ANEAC PREg‘E“;JY
. 39, 45, .tEversharp Theater—Drama—Eversharp Co, .. WIBK—M, 10:38-11:00 .. 242 | filmed time.
— ; Top Opp. & nnf;;—. Siige 4,.,. == < Premier Foods pacted to take TO TEST C ME an
28.. —..TV's Baschall Hall of Fume— e {(Continued on page 41) HOLLYWOOD, El:‘rpt. 11—
Smlﬁ—fh-hl.:ﬂ MS. cisissambabdainds i3 5 = A Eﬂl."':'lk DI'E"FI'E'W 0 A new by
Top Opp. & Rating: Various.... — IR o bymenye) s AKE comedy will be shown over
1.6.. 1.1..Greatest Sports Thrills—Sports—Winik Films, WXYZ—S, 7:30-8:00 ... .310 QU’CK T S NBC Sunday (19) at 530 p.m. AE"-IUR MAnx
Top Opp. & Rating: Stage Show.... — By the cinema technique of a
] premu&&‘e the nt‘.'t'-'ifurk 1;51 hop-
’ Former MecCann-Erickson film| ingtodraw an exira audience The G oy = T
' T F’LM P RCHA E producer James Harkey this| and atthe same time see what ['he Saturday Evening
. week was named film supervisor| reaction the show gets. = R
. of the Geyer Advertising Com- Previously such premieres
g i = pany. ... Charles Skinner, execu- resulted in good audience re- L
WBC. Film Division announced | ment” and “Captured.” Pacific tive producer of the firm bearing | sponse, according to web ex- -
r ~# the following shows to | Fruit Company will sponsor “Life | his name, left this week for De-| ecutives. None of these shows September 18,1954 - 757
WPBN, Traverse City, Mich.: | of Riley” on KFXJ, Grand Junc-|troit on a business junket. . . .| as yet reportedly has been '
“The - Falcen,” “Hopalong Cas- tion, Colo: K OOK, RBillings, |David L. Quaid. noted culurﬁp_hu- sold, however. The web is A CURTIS MAGAZINE i
- gidy,” "Inner Eﬂﬂmuml “Victory | Mont,, Elﬂ'_i KFBC, Cheyenne, |tographer, ].'135 joined Transfilm, keeping .lhE title of the pre- This One =
gt Sea,” “Tne Visitor,” “Paragon | Wyo. Station WITV, Fort Lau-|Inc, as chief cameraman. . . .| vyiew series a dark secret.
Playhouse,”™” “Dangerous Assign- {(Continued on puge ”jh {Continued on page 41)

3

Top Opp. & Rating: Time Tor Music; News, Weather. ... —

» In ‘Queen’ Seg

smooth presentation. Making the

‘Confidential’

fall with “Confidential File,” the

E Lo L
Vi VESISATSIaIAMIAISTTAITATS

| KTTV, Los Angeles, locally origi- |

footnotes by Groucho himself
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Networks Gird for Greatest
Fall Scramble in TV History

Radical Program Changes Predict
A Real Dog-Eat-Dog Competition

By LEON MORSE

NEW YORK. Sept. 11. — The
upcoming video season is ex-
pected to be the most critical on a
network level in the medium’s
brief career. Such radical pro-
graming departures as the spec-
taculars, “Tonight” and the huge
number of new programs being
telecast over NBC-TV. have ad-
vertisers, apencies and network
execs alike pondering the fate of
their respective propertiez in the
dog-eat-dog competition to be en-
gendered by these new develop-
ments.

Multi-million dollar corpora-

tions are betting their futures on
what network TV can do to get

and secure new cOnsumer mar-

kets for them. In the automobile
industry Chrysler is staking
about $17,000,000 on six programs,
which it expects will win back for
it the segment of the American
car-buying public which it lost to
Ford and General Motors.

The lipstick industry is simi-
larly EI]EH ed in a battle between
Toni an ;
lar fantastic
level., And Colgate, Block drugs
and the other tuu;hpaste manu-
facturers are shelling out plenty
in an effort to withstand the com-
petition of Procter & Gamble's
new Gleem.

Some to Be Hurt

Because of such terrific com-
petition it is certain that more
than one sponsor and network is
likelv to get hurt—some more than
others. It is reckoned as a virtual
certainty that the new program-
ing offerings and the spectaculars,
both on NBC-TV and CBS-TV,
will result in a pgeneral upheaval
in the Top 10, with some bank-
rollers shoved out and with many
shows being axed.

It is likely that CBS-TV will be
under the most acute sort of pres-
sure, especially on Monday eve-
nings when it is faced by a com-
bination of Sid Caesar, ."The
Medic" and a spectacular. “I Love
Lucy,” despite its phenomenal
staying power, may be in a vul-
nerable position because of its
age, and its perennial high rating
may be dented a bit.

A turnabout will occur on
Thursday evenings when, for
CBS-TV. Chrysler's combination
of melodramas and musicals,
studded by top names from Hol-
lywood, will put the heat on both
“Justice” and “Dragnet,” which
are on NBC-TV. Should the
Chrysler hovr show pick up a
substantial viewing audience at
8:30, during its first half hour,
“Dragnet” will be hard put to it
to find as many dial-twisters as
in the past and may suffer.

Saturday-Sunday

Saturday and Sunday evenings
pose the most intriguing gues-
tions. Will the NBC-TV Saturday
night spectacular, plus its trio of
comedy shows, do a job for that
network against the three szolid
resentations that CBS-TV has
ined up, Herb Shriner, "My Fa-

Auto Sponsors
Still Active in
Network Buying

NEW YORK. Sept. 11.—Net-
work TV buying activity on the
part of automobile manufacturers
contin. d strong this week, Cad-
illac for the first time made a net-,
work purchase, when it bought
three participations in “Home"
and “Tonight” to announce its
new cars. Cadillac was in net-
work TV previously as a partial
sponsor of the National Collegiate
Athletic Association foothall
games via NBC-TV when games
were bankrolled by General
Motors.

Dodge this week was reported
seeking its third TV show, The
sponsor now has “Break the
Bank" and half of Danny Thomas,
both on the ABC-TV network.
Grant is the agency.

azel Bishop on a simi- |
money - spending |

vorite Husband” and “That's My
Boy." Sunday night is as much
of an enigma. Colgate’'s "Comedy
Hour"™ has been completely re-
vamped and will feature variety
as much as comedy. It will also
have the aid of another monthly
spectacular in its bid to knock off
“Toast of the Town." CBS-TV,
however, has the new GE dra-
matie show, with itz plentitude of
talent, as well as the Celeste
Holm vehicle primed to go after
NBC-TV's dramatic show. 9-10
p.m.

[t is to be expected that with
so much at stake, networks and
|sponsors would be noticeably
| edgy. Talk at the webs is that as
|soon as a show starts slipping it
will be vanked quickly no matter
what its past record, and, it goes
without sayinf+ that new pro-
grams which look bad will get
short shrift.

Sponzors Gird
Sponsors are also preparing
themselves. General Foods, for
'example, has just bought *“De-
| cember Bride,” to go into Monday

 nights 9:30-190 at CBS-TV. Never-
| theless, it is already looking for
another show to have on hand,
just in case. Young & Rubicam,
which just renewed “Justice” for
Bordens, is also casing properties
|1E51 the worst should happen. The
same may be presume
many other advertisers.
How much the revived ABC-
TV will hurt its two major rivals
is, of course, also the subject of
much conjecture. The trade feels
that its best chance to get ratings
are with “Disneyland,” Wednes-
day 7:30-8:30 p.m. and “Stop the
| Music," Tuesday night, 10:30-11.
| Both shows should have viewing
power, tho “Disneyland” is as yet
an unknown quantity.
The substance of all these con-
| jectures is that a great many rat-
ings are due for a drop. The chief
| question, of coursze, is how much
\and whether cost - per - thou-
sand will rise so high as to make
network TV sponsorship much
' less enticing, The answer may
| well be forthcoming from the
| approaching season.

true of

Firm Has

52-Week Deals With

NEW YORE, Sept. 11.—Charles
Michelson, Inc., the veteran tran-
seription  distributor, is having
one of its greatest seasons in its
long history in the radio business.
In the past three weeks, the firm
has signed 52-week library deals
v ith at least 35 stations. It is all
on Michelson’s “Hour of Mystery”
promotion, Many of the stations
have bought an hour and a half
daily.

Michelson has over 40 different
half-hour radio mystery series.
The stations are programing them
in blocks as spot carriers with
such over-all titles as “Theater
o. Thrills" at WBBM, Chicago,
“Mystery Playvhouse” at KCOK,
St. Lous, and “Mystery Before
Midnight” at WABC here.

The price for the “Hour of
Mystery” library is pegged at a
fxed percentage of the station’s
one-time, half-hour rate. The

Bob Hope Sued
By TV Scripter

NEW YORK, Sept. 11. — Bob
Hope iz being sued for $100,000
damages by a writer who charges
that he infringed on an original
scenario on the “Colgate Comedy
Hour” of April 19, 1953: The
| plaii tifi, Harold Franklin, claims
he submitted the scenario to Hope
in 1951 and it was returned.

The suit, in New York Federal
Court, names NBC, Colgate and

|

‘Skelton Show

Hope Enterprises as defendants.

CBS Seeking

Boom In

Canned Mysteries

Michelson Transcription Firm Inks

35 Stations

minimum contract being written
by Michelso1 iz for $2.500, he
' said. For the first time Michel-
son finds himself doing business

| with the station reps, which are| i, ,ccipnment for Alfred Hitch-|

now calling on him for rating
and prom.ti>a data. The Michel-
son mysteries can carry 10 spotis

| per hour. The disks have a min-|

ute of music at the commercial
openings so that there is no dead
air in an unsold spot.
| Michelson sees his
boom as being another example
of the radio networks' poison be-
ing the transcription companies'
meat. Michelson, specializing in
low-eost mystery product, hit pay
' dirt when ABC swung hard into
'music anc disk jockey proeram-
INg.

The newest properties in Mi-
chelson’s collection are a “Fa-
| mous Trnals" series produced in
| Austra by Grace Gibson and
another called “Secrets of Scot-
land Tard" with Clive Brook,
produced in England.

present |

WORLD'S TALLEST
STRUCTURE IN
OKLAHOMA CITY

OKLAHOMA CITY, Sept.
11.—-KTWT, here, will have
the tallest structure in the
world—its new RCA antenna
which will stand 100 feet
higher than New York's Em-
pire State Building and 580
feet higher than the Eiffel
Tower in Paris. The TV mast
will be 1,572 feet from the
base to the tip of its antenna,
and will increase the station's
irradiated power six times.

The station airs on channel
nine. The new antenna will
be completed soon.

Hayward Quifs
NBC Stable,
Coe Replacing

NEW YORK, Sept. 11.—NBC-
TV this week accepted the resig-
nation of Leland Havward and
his top sidekick Richard Whorf,
the number one and two men on
the Monday night spectacular,
which is to be programed in the
8-9:30 spot once monthly, Re-
E]aeing Hayward will be Fred

oe, who leaves his post as con-
sultant to the “Lux Video Thea-
ter"” to become executive pro-
ducer of the spectacular.

Hayward's resignation is the
results of his illness, which makes
it necessary that he divest him-
self of difficult production chores.
The program, however, will con-
tinue with its star producer pol-
icy. Otto Preminger will produce
“Tonight at 8:30"" which features
| Ginger Rogers, and Lindsay and
Crouse will produce “State of the
Union,” the second Monday spec-
tacular. Upcoming is a produc-

cock,

Coe has not selected his top
| assistant as vet.

Moore Heads
NBC Publicity

i NEW YORK, Sept. 18.—Ellis
Moore this week was named di-
rector of the press department of
NBC, replacing Dick Connelly
who resigned to rejoin Young &
Rukicary. Moore will be sue-
ceeded as director of business
publicity by Joseph Derby, who
was a staff writer on color at
NBC.

Moore joined the NBC press
department in October 1952,

——

NEW YORK, Sept. 11.—Alvin
| Unger, sales vice-president of the
Frederic W. Ziv Company, came
‘up with an explanation this week
for the fact that sales of the “Mr.
District Attorney" radio show so
far have far outstripped any of
Ziv's previous dramatic radio

[ shows.

The key to the situation, ac-
cording to Unger, is that "“"Mr.
D. A" has a track record and
reputation as a network prop-
erty. “Loecal and regional adver-

3 Clients for

NEW YORK, S¢ .. 11.—CBS-|
TV is out to find three participat-
ipg sponsors wi o will pick up the|
tab for Red Skelton. The comedy |
serier  which goes into 8-8:30
p.m. Tussd vs next fall, will cost
$18,531 each fo tin~ and talent.
Of this $10,400 will be for talent,
and $8,131 for time.

The network stands to pgross
$03,093 each week from the prop-
erty if it sells out completely.
Skelton howewver, has been hard
to sell for two reasons; his lim-
ited clearances, and the opposi-
tion of the Milton Berle show on
NBC-TV.

tisers see the plus value of spon-
soring a nationally known and
recognized show,” he saia. The

| show's last network exposure was

on NBC for Bristol-Myers,

Current syndication sales of the
show have now reached 201 mar-
kets. For a comparable selling
period, this puts “"Mr. ), A 32
per cent ahead of Ziv's "Freedom
USA"” 234 per cent ahead of
“Bold Venture,” 10 per cent ahead
of “Bright Star” and 6.5 per cent
ahead of “I Was a Communist
for the FBL"

Unger said that the company's
latest analysis indicates that right
now there is the heaviest penetra-
tion of Ziv radio shows at the
local level in the history of the
company. Ziv has more than
15 % hours of programmin a
week in more than 325 cities.

Ziv Enjoys Peak E.T.
Sales, ‘Mr. D. A." Tops

Breaking this down [urther,
Unger’s analysis shows that local
stations in Boston are carrying 26
half-hour Ziv shows, Cineinnati
‘has 28 shows, New Orleans has
123, Dallas-Fort Worth has 33, Mi-
tami has 21, Birmingham has 25,
!'E;\icagu has 14 and Cleveland has

Unger hinted that Ziv was now
taking steps to get out more new
properties to meet this burgeon-
ing demand.

Frgs

Colgate Selects:
Romances’ and:
Feather” Strips.-

NEW YOREK, Sept. 11, —Cal-
gate this week selected the. two
daytime properties it will bank-
roll via NBC-TV beginning the
first w2ek in October. An a
ence participation stanza, “Fe
er Your Nest,"” will go in
12:30-12:45 p.m. strip thru*™
William Esty agency, while
“Modern Romances” got the éall”
for the 4:45-5 p.m. strip
Bryvan Houston,

“Romances,” a radio wvet wvia
ABC, won out over the other
shows In contention wvia two
premises—that a differert story
and different cast will be used in
each week’s strip, permi
fresh material and new faces,
that a name femsee-narrator w.
be utilized who will be invelved
not only in the story line but
| actively to pitch live com-
mercials. :

The pacting of “Romances” was
the third deal of the week on t
show for its packagers, W
Stark-Jerry Layton. Ea:
ABC wersion inked Vicl
cal for half the Monday
davy and Friday Epiaoli_ -
' Junket foods enlarged its spom-/’
| sorship to half ~f the entire strip,

Miss Lamour

‘To Do World
Christmas E.

NEW YORK, Sept. 11. — The
World Broadcasting System hasg
'gigned Dorothy Lamour for .
special half-hour Christmas radie
show, and has signed a host o*
| other talent for its regular tran-
scription services. Other names
recently signed are Charlie Ap-
plewhite, the Sauter-Finegan or-
chestra, Buddy Morrow, the
Dreamers and Les Brown. -

Herb Gordon, program vice-
president, said that World is hik-
ing its budget 48 per cent in the
coming season for expanded -
| graming, writers and talent.  He
' said that six new half and gquar-
| ter-hour strip shows are now: in
| preparation.

DII‘I.-’idi Rose will be the musical
 director' for Miss Lamour’s '
'mas show. Vic Whitman is script-
(ing and Henry Hayward directing

TV-Baseball "+
To Get Mulling !

WASHINGTON, Sept. ‘He—y-
Whether or not unlimited te
vision of sports events is injuri
baseball is likely to be hamméred’
put in an upcoming meeting -
tween Baseball Commissioner
Ford Frick and George H.il%i‘ﬂ:.
KMBC-TV, Kansaz City, A
chairman of the National Assoe-
jation of Radio and Television
Broadecasters Sports Committee.-

Harold E. Fellows, NARTE
president, this week invited Frick
to a meeting with the Assaci-
ation's sports committee, after
Frick had charged that TV was
hurting baseball and that broad-
casters and baseball representa-
tives should get together to dis-
cuss the problem. S

Fail Over Commercial Issue: .-

NEW YORK, Sept. 11.—Nego-
| tiations broke down completely
| this week for Claudette Colbert
'to take over the Toni Saturday
{night 8:30-9 p.m. time on NBC-
TV. Miss Colbert remained ada-
mant in her refusal to do any
commercials on the widfilm se-
ries. The actress even refused to
introduce the announcer to do the
commercial; so Toni, which had
been giving ground on some of

her other demands, decided
against making the deal.
Meanwhile, Don Davis, the

Toni, Claudette Colbert Tulk;‘;-

s

f B

ol 1 !
sales agent for Rickhill P‘rb&'u?—"
tions which packaged the @olbert
show is tryving to sell Toni 17.of
the scripts which were written
for her. They would then bepes
cast. S TN
There has alse been
trouble between Toni and..X
Duke,” which is the prbgr%mu.ﬂ*.
advertiser selected to fill in'fop g
five-week period before the o
bert film show could be readied:
NBC-TV, which owng  “*The
Duke,” will use anotter of Tig
properties if the matter cannaot
settled satisfactorily.

g S

| -
- .

X
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- NEW YORK, Sept. 11.—Theater

twork Television has been
.0 put on a 49-city closed
ircuit show for General Motors
ovembe. 23, The deal, arranged
the Kudner Agency, follows

ﬁﬂ established by Ford and

er of increased use of the
osed circuit TV medium by the
uto making industry.
* Among the cities in which the
General Motors show will be
picked up are Baltimore, Buffalo,
tﬂlmr‘eland, Cincinnati and Los
tAngeles, Hotels will be used in
tall 49 cities. Nathan Halpern,
thead~af TNT, has already ordered
| & quantity of large screen televi-
sion equipment, which is to bhe
manufactured by General Preci-
gion Laboratory.
: Second Show

This

is the second industrial

is pre;:mring to put on within the
next few months. The other one
‘he has set is for Frankfort Dis-
%—HHH& on September 23, which
¢ widl be seen in theaters in 20
" eities.

+ Halpern this week has been
! busy wrapping up details in prep-
. jaration for the theater telecast of
' fhe Marciano - Charles . heavy-
k

-

icker Probe
f Networks
ets Stalled

WASHINGTON, Sept. 11.—Sen.
John W. Bricker's (R. 0.,) much-
hearalded prebe of radic and TV
networks probably will not get
under way until next month owing
o ivate and political affairs

are keeping the senator
II tied up in Columbus, O.
!~ Altho the staff for the inves-

E tigation was completed this week
¢ with the appointment of Harry M.

Plotkin, former assistant general
counsel of the FCC, as minority
| courisel for the investigating com-
- mittee, it was admitted that prog-
- ress in calling up records and wit-
+ nesses cannot start until  after
? Bricker has approved specific
- plans for the probe.
. - Bricker's work as a ftrustee of
. Ohio State Universary and in aid-
. ing Rep. George Bender (R., O.)
. In what will be a close campaign
~ for' the other Senate seat from

Ohio are expected to keep him in
_ Columbus, at least until the end
- of this month.

New Sales of
Daytime Radio
Inked by CBS

NEW YORK, Sept. 11.—CBS-
Radio this week made several im-
portant sales.

JArmour and Procter & Gamble
picked up “Wendy Warren and

WNews,"” and Armour alone will
ﬁaﬂr “Second Mrs. Burton.”

sale of these daytime shows
once again puts CBS close to be-
ing sold oul completely in day-
time radio.

The network also sold a quarter
hour-  of the Galen Drake Satur-
day . morning daytime show to
Hunt:Club Dog Foods, and Drake
has been picked up by Calgon
water-softener and Tasti-Diet for

.arother quarter hour of his
phildsophy.

The network, however, re-
eeived a cancellation of “Stars

1

Over Hollywood” from Carnation |

. The program, now on Sat-

urdays, 12:30-1 p.m., will be sus-|

tained for seve al weeks to try to
find a Elll;.em‘ I]i l'lﬂntmfi is forth-
00 o o eter Lin ayes will
m&;‘%iﬂn the time period.

N. Y. Concert Ork
Booked by Du M

NEW YOREK, Sept. 11. — Du
Mont has booked the New York
Coticért Orchestra and Choir for
Wednesday nights, 9-10, in a show
titled “Concert Tonight” It will
fillsin the four weeks until the
return -of the Chicago Symphony

conducted by Fritz Rej-
7Columbia Records pop a.&r.
nﬁ; MJI-E{I t'f‘hdi]h;n will the
. artis e first and third
fnl:ﬂhllmmta.

. The group will be conducted by
Fnrgar- et s.tThhqununlged g
our years ago at the Tanglewoo
-Musir.; Festival ¥

TNT to Handle GM’s
IClosed-Circuit Show

‘elosed circuit show that Halpern |

weight championship fight Sep-
tember 15. A record total of 67
theaters has alreadv been signed
to pick up the fight. According to
Halpern, at least three more thea-
J_ter:a are expected to join the line-
' up within the next few days. The
| New York metropolitan area and
parts of New England have been
blacked out.

'ABC Stations
Balk at Half
Sold ‘Jamie’

NEW YORK, Sept. 11. - The
scheduled return of *“Jamie" to
ABC-TV thiz coming week may
be a sl.ort-lived one, according to

trade reroarts,

The network is said to be ex-|
periencing difficulty in clearing
enough of the markets that
Duffy-Mott, which sponsors al-
ternate weeks, wants to hit with
the show. The reason, it's under-
g0, is that th~ stations are un-
happy about the idea of picking
lup a show that .. sponsored only
on alternate weeks, thereby pro-
vidinz the.. with only half the
rincume they would get from a
fully sponsored stanza.

e

The show has been set to return |
to the air 1n its last season time |
slot, ":30-8 p.m. Monday.
stations, of course, would prefer
to put on a locally sponsored
show.

BRUSH TEETH,
SEE DENTIST

CHICAGO, Sept. 11.—At
least one local program which
will premiere here next Tues-
day (14) will prove to be a
real bore for some, a shock

‘Il:u: others, and a definite
grind for the star.
A dentist's office will be

the setting, and his chair will
be the center of activity. The
star will be a local practising
dentist, Dr. Mort Neimark,
D.D.S,, with his patients as
guest stars.

e purpose of the pro-
gram, in conjunction with the |
Chicago Dental Society, is to |
show viewers the importance |
of dental care. The doctor
will answer guestions sent in
by the audience and from
time to time will use guest
specialists on the show. The
chow is the other half of
WBKB's “Medical Advice
Hour," with the other hal
being “All About Baby.”

CBS-TV Halts
Publicity Dept.

NEW YORK, Sept. 11.—With
the resignation of Dave Jacob-
son, the CBS-TV network has
abolished its public relations de-
partment. Jacobson will be re-
placed by Charles Oppenheim.

_Jacobson is setting up his own
firm, Public Relations Interna-!

fore joining CBS-TV, Jacobson |
was with Young & Rubicam and,
previous to that, with Esguire.

Stormy Outlook for

FCC on TV Grants

Petitions Urge Reopening of Cases
Involving Tampa and Beaumont Channels

WASHINGTON, Sept. 11.—A
stormy outloock for the Federal
Communications Commission over
the granting of the few VHF
channels still available in the
nation's top 100 markets was re-
flected this week in petitions
challenging the reasons behind
two recent TV grants and urging
the FCC to reopen cases involv-
ing Channel 8, Tampa, and Chan-
nel 6, Beaumont, Tex.

While it 15 not unusual for un-
successful applicants to appeal
FCC decisions, FCC-ers now ad-
mit that with all available VHF
channels already granted in 50
per cent of the nation's top 100
markets, they are pgetting into
the “tough cases” in which losers

are less likely to aceept an FCC

decision without a fight. When
the pending TV cases are decided,
there will be fewer than 10 VHF
chafinels open in the top 100
markets. Broadcasiers anxious to
establsh an outlet in this field are
stepping up competition for the
few remaining channels.

The FCC concern that the up-
coming battles will revolve around
its methods for deciding what is
in the “public interest" are borne
out in the petitions by three un-
successful TV applicants in the

The | tional, at 270 Park Avenue, Be-|Tampa and Beaumont cases. The

Pinellas Broadcastin
Tampa, claims the

Company,
C ignored

| 126 previous decisions favoring

LESS SUBSIDIARY STRESS

NEW YORK. Sept, 11. — The
current re-emphasis by cigarette
manufacturers on their name
I ‘ands rather than subsidiary
brands is likely to result in cut-
backs in their network video ad-
vertising budgets in the future.
'This re-emphasis became appar-
cen' this week when it was known
| that P. Lorillard is getting ready
to unveil an Old Gold filter tip
later this wvear. Old Gold conse-
guently becomes the first name
brand with a complete line—that
is a regular, king-size and filter-
tip Old Gold.

R. J. Revnolds will market a
king-size Camel in October, fol-
lowing in the footsteps of Philip
Morris, Ltd., which did the same |
for Philip Morris, as did Liggett |

& Myers for Chesterfield. All

signs consequently point to the,
fact that the giants ol the tobacco |
industry have come to realize
that if they did nol begin pro-|
moting their name brands, in nut|
too many years they would be- |
come far less significant, and thl.tl
tremendous money spent in ad- |
vertising them over the years|
would be wasted.
Cigaretie Scare

The major fact that the ciga-
rette manufacturers have had to
face this year has been the mi-
raculous sales achievements of
the filter tip cigarettes. Sparked
as it was by the American Cancer |
Society report creating the ciga- |
rette scare, filter tip sales are
undersiandable. And the major
cigarette  manufacturers have
capitalized on the scare by Iissu-

SPECTACULAR HEADACHE

NEW YORK, Sept. 11. — The
first color spectacular, NBC-TV's
“Satins and Spurs,” was whipped
together following a frenzy of re-
hearsals this week., Voice record-
ings for the production numbers
were reported to be going on
until the swwvee hours,

Sunbeam, the first speclacular
sponsor to pget on, put in over 16
' hours of rehearsal for about five
' minutes of commercial time. Ha-
zel Bishop, riding the second 45
minutes, put in over 11 hours of
rehearsal. The show is fo origi-
nate from the Warner studios in
Brooklyn, while the commercials
are being produced at the Colo-
nial Theater here,

According to Elliot Saunders of
Sunbeam’s agency, Perrin-Paus,
commercial production problems
are at least doubled when going
to color. Blurb rehearsals for
Sunbeam's “Ethel and Albert”
take at most-five hours,

Saunders said in the time it
took him to cast two matching
male models for the shaver plug
he could have cast an hour-long
play. Altho the appliance com-
pany will have no vital color ac-
curacy problem, the flare on the
chrome objects Lzcomes more
critical in color.

The pay-off for Sunbeam in
colorcasting is in the demonsira-

Sunbeam Rehearses 16
Hours for 5-Min. Plug

{largest

tion of 1 actually being cooked

in the frypaa. In color, Saunders
said the frying eggs, pork chops,
chicken and potatoes are sure to
arouse vi:wers a——etites as they
never could i1n monochrome.

Cigs' Return to Name Brand
- Only May Cut TV Budgets

ing their own filter tip brands —
Kent, Winston, L. & M. and Her-
bert Tareyton, But these brands
have already gotien such follow-
ings that they place the firms’
name brands in jeopardy, espe-
cially in the ligh. of new anti-
cigarette studies expected to be
issued shortly, among which will
be one by Cornell University.

Then again, the large cigarette
manufacturers have also heark-
ened to the voice of the retailers
who have complained that the
large number of brands on the
market have created chaos. Buy-
ers do not develop brand loyalty
and every week ask for another
brand, thus creating an inventory
and sales problem.

Also making their strength felt
are some of the agencies that rep-
resent the major tobacco com-
panies. They have lost substan-
tial billings to other agencies
which handle some of the new
filter tip brands. Lennen & New-
ell, for example, is not handling
"“ont which is now spending sev-
eral millions each year
Young & Rubicam.

Many of the agencies have told
their clients that by putting out
different brands they were in

effect cnmp&ﬁnﬁc against them-
selves for no discernible reason.

The agency men warned that the
tobacco firms are spending vast
sums on radio, TV and other

(Continued on page §)

WLV and Consolidated Food
In 52-Week Saturation Pact

CINCINNATI, Sept. 11.—A 52-
week contract calling for the
saturation-iype advertis-
ing campaign in the history of the
Crosley Broadcasting Corporation
has been signed with Consolidated
Food Processors, Inc., Chicago, the |
producers of Monarch brand foods,
R. E. Dunville, Crosley president,
announced this week. The cam-
paign, which will utilize the fa-
cilities of WLW Radio, will break
with the return of the bolstered
fall program schedule,

The advertising and distribu-
tion plan negotiated with WLW
marks a new concept in the food
field, Alan Randall, Consolidated
vice-president and general sales
manager, sald. Monarch advertis-
ing will employ both announce-
ments and programs to impact the |
WLW audience. In addition,
Crosley’'s Client Service Depart-
ment, t0 include mumhandiaing,]

AR DT O e ET e e e

promotion and publicity, will be
employed to .add further sales
depth to the campaign.

Randall said the campaign will
have two primary purposes: (1)
To augment current distribution
in the WLW merchandisable area
in Ohio, Indiana, Kentucky and
West Virginia, and (2) to develop
further the sales of Monarch food
products thru large-volume outlets.

H. M. Smith, vice-president in
charge of sales for Crosley, along
with Andrew Niedenthal, sales ex-
ecutive, handled negotiations with
representatives of the Consolidat-
ed firm.

In Cincinnati for the contract
signing, in addition to Randall,
were A. E. Freeman, direclor of
?dvfrﬁsing and public relations
or
Glueck, representative of Olian &

Bronner, Ine., Chicago ad agency.

Consolidated, and Samuel |P

local over outside ownership
when it granted Channel 8 to The
Tampa Tribune Company, owned
principally by outside interests,
while the Tampa Bay Area Tele-
casting Corporation claimed it
should have received the grant
under the FCC's new policy of
favoring diversification of owner-
ship, since it was the only appli-
cant which did not own other
media of mass communications.
Meanwhile, in the Beaumont,
Tex., case, the unsuccessful Beau-
mont Enterprise argued that in
granting Channel 6 to the Beau-
mont Broadeasting Company, the

FCC discriminated against The
Enterprise because it owned a
newspaper in the area. Both

FCC-ers and TV applicants ex-
pect a growing number of these
cases to be decided ultimately in
the courts.

Fellows Urges
Industry Men
To Guard Rights

WASHINGTON, Sept. 11—
Harold E. Fellows, president of
National Association of Radio and
Television Broadcasters, in a talk
before the Radio-TV Executives
Club of New England this week
urged broadcasters and adver-
tisers to defend themselves against
any further encroachment by law-

makers "upon their right as
businessmen to serve a free
people.”

Citing recent attempts to curb
wine and beer commercials on
radio and TV, ban radio and TV
coverage of public hearings, and
blame broadcasters for contribut-
Ing to juvenile delinquency, Fel-
lows declared that the time has
been reached beyond which ad-
vertisers and broadcasters “‘will
not retreat in defense of their
right to do business according to
the terms of free enterprise”
Fellows urged “special care"” in
scheduling wine and beer com-
mercials and children’s programs,
but in commenting on State laws
prohibiting radio and TV cover-
age of public hearings and simi-
lar legislation pending before
Congress, he declared: “There can
be no compromise on this issue.
Microphones and cameras do not
interrupt proceedings, they do not
create spectacles.,” To give in on
this issue, he said, “would be to
break faith with the vast audi-
ence we serve.”

lliness Curtails Bob

tra| SMith NBC Chores

NEW YORK, Sept. 11. — Bob
Smith's recent heart attack will
be responsible for the curtailment
of all his programing activities at
NBC, except "“"Howdy Doody.”
He will quit his radio strip and
his TV strip which had started to
pick up sSponsors.

Replacing him in the 12-12:30
p.m. time period iz Betty White,
who is being moved up from the
late afternoon. The switch is in
the nature of a reprieve for Miss
| White for she had been slated to
be axed because, tho her show
was well-liked, it had not found
any clients. No radio replace-
ment for Smith has been named.

CNB, Chi, Picks Goblin

CLHICA.GE', Sept. 11. — Isaac
Gershman, general manager of
the City News Bureau here, an-
nounced this week the appoint-
ment of Milton CGoblin as radio
news editor of the Bureau's new
radio-TV department. The CNB
is 64 years old this yvear and is a
co-operative  press  association
serving the four major Chicago
dailies and the Associated Press.
With the addition last week of
the radie-TV department, the
Bureau added teletype distri-
bution to its 14-mile underground
tube system. The pneumatic tubes
provide interlocking communi-
cations for CNB copy with the
ress, as well as some of the
publie buildings. The new-declmrl-
ment will be manned around the
clock every-day of the week.
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New Revenue-Bearing Fields
High on FCC's Current Agenda

WASHINGTON, Sept. 11.—The
radio and television industry may
be on the threshold of widespread
expansion into new revenue-bear-
ing fields as a result of up-
coming Federal Communications
Commission decisions on multiple
ownership, multicasting and sub-
scription TV, All three issues are
high on the FCC's current agenda.

Altho hampered by the lack of
a permanent chairman since
Rose] Hyde's term ran out four
months ago, the Commission is
expected to act soon on a mul-
tiple-ownership rule aimed at
helping UHF by boosting single
ownership from five to seven
oputlets if two are UHF. CBS al-
ready is reported to be lining up
its UHFers in markets ranking
somewhere between 25th and 50th
in preparation for FCC action.

'-E:im an upcoming ruling on
multicasting now definitely slated
to bring new revenue to FM
stations by permitting up to four
broadcasts from the same FM
transmitter, support also appears
to be growing to speed action on
subseription TV. This new service
has been under consideration by
the FCC for more than a year and
13 considered by many as tele-
vision's biggest potential source ol
untapped income.

Proponents of fee-TV have
been given their greatest en-
couragement so far by the recent
statement by Sen. Andrew F.
Schoeppel (R., Kan.), member of
Senator Potter’s Interstate and
Foreign Commerce Communica-
tions Subcommittee, strongly sup-
porting pay-as-vou-see-TV as the
best solution to TV's problems.
Schoeppel’s opinion has added im-

ortance since it now appears
ﬁkely that the Potter subcommit-
tee may never publish a separate
report on its findings mn the UHF-
VHF hearings this summer. Its
work has largely been taken over
by Sen. John W, Bricker's Inter-
state and Foreign Commerce Com-
mittee now preparing to launch a
full-scale probe of radio-TV net-
works as well as of UHF and
VHF.

Schoeppel declared that after
hearing or reading some 3,000
pages of testimony from UHFers,
VHFers and network presidents,
he has concluded that TV has
just about reached the limit of
the advertisers’ ability to pay for

=

programs, and that there's little

hope of loeal TV station coverage |

for hundreds of communities until
some new source of income IS
uncovered.

Calling such measures as the
proposed $7 tax credit on UHF-
equipped stations “interim ef-
forts,” Schoeppel said, “When it
comes to the basic economic
drought which is stunting the
growth of television, [ have so far
heard of only one suggestion that

seems broad enough and to hold’

enough to have some major pos-
sibilities,”

That suggestion i5 to provide
television with a subscriber source
of revenue so as to broaden its
economic base and also its ser-
vices. Apparently, this is not only
technically possible but would be

as economically feasible for tele-|

vision as it is for newspapers and
magazines,” he said.

Schoeppel argued that fee-TV
would bring TV to a larger au-
dience, and that it would prove a
boon to advertisers as well as to
some legislators. The new source
of revenue for TV stations would
ease the cost burden on advertis-
ers, give them more choice of sta-

to cover their market,
and ease their dependency on
limited network affiliations, he
said, adding, “1 believe Senator
Bricker would be interested in
this prospect since he is concerned
about network control of TV In
this country.” '

Sthoeppel said he had urged
the Potter subcommittee to ask
the FCC, “To look into this matter
with a view to action,” and that he
had been encouraged by the state-
ment of acting FCC chairman
Rosel Hyde to the effect that if
fee-TV can be shown to be in the
puplic interest, the FCC will au-
thorize its use,

While the decision on fee-TV,
which could set off a new round
of re-adjustments between movie
theaters and TV stations as well
as a new rush for TV outlets
probably will not come until next
year, many in the industry are
watching for decizsion on multi-
casting for an indication which
way the Commission will move
on fee-TV. Staff work on multi-
casting has been completed and
the issue will be ready for the
Commission's decislon sometime
this lall.

i tions

NEEDS AN ANGEL

KTLA Gets Ready
For Color Plunge

HOLLYWOQOD, Sept. 11.—5ta-
tion KTLA is beginning to stand
out brightly in the color television
gpectrum in the Southern Cali-
fornia area. Altho station exec-
utives are keeping an official si-
lence color telecasting will re-
portedly begin as soon as a spon-
sor can be found to foot the bill

Delivery of some $330,000 worth
of color equipment has been near-
ly completed to the station, ac-

cording to RCA. Included are
four cameras for live telecasiing
and two for film. The old War-
ner Bros.' lot on Sunset Boule-
vard, acquired by KTLA, has re-
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portedly been readied to handle
the color shows.

General Manager Klaus Lands-
berg said that the station natural-
]3". would like to get on the air
with color as soon as it can, but
that it will not experiment with
color telecasting at the expense
of the public. No definite plans
for the shows have vet been made
or any date set, he stated.

| Dickering for sponsorship of the
telecasts has reputedly been un-
der way for the past several
weeks, A plan for color TV from
the Los Angeles County Fair later
this month apparently fell thru
when set manufacturers failed to
go for the idea. The scheme
would have included setting up
a closed-circuit at the fair grounds
for demonstration of color sets.

The management of KTLA, for
a long time the top independent
TV station in Los Angeles, report-
‘edly is hopeful that it can recap-
ture the leadership by establish-
| ing audience habit to its color
telecasts. With thiz end in mind,
they are said to be planning for
a regular weekly half-hour color
program. This would be done
live, altho the station reportedly
also has acquired rights to 37 the-
atrical color film features.

|  KTLA's main independent com-

petitor, KTTV, in the meantime,
has adopted a wait-and-see policy.
KTTV's viewpoint seems to be
that the color picture is as wvet
too muddled to warrant a heavy
invesimenti, especially since the
public has as yvel bought only a
handful of color sets and color
telecasting equipment is still in
the stage where quality of recep-
tion can vary considerably.

NBC with Station ENBH, is

building a studio for color TV in|

Burhank, Calif. This, however,
will not be ready for cccupancy
until about February of next vear.

CBS Station KNXT has full fa-
cilities and equipment for color-
casts at its Television City studios.
At present, the station is report-

D. C. SERIES NO
‘DULL TV FARE

WASHINGTON, Sept. 11—
The bellief that educational
TV programs designed for
in=-school viewing are too dull
to interest advertlisers was
disproved this week by Stia-
tion WNBW with the an-
nouncement that its award-
winning “District of Columbia
Public School Series" will be
sponsored two days a week
by the Perpetual Building As-
sociation.

NBC Viece - President and
WNBW General Manager
Carleton D. Smith said the
sponsorship plans were ap-
provea by School Board
Chairman C. Melvin Sharpe
and Superintendent Hobart
Corning. Owver 35,000 third,
fourth and fifth-graders watch
the series each week.

Paul Dixon

Blows WCPO

CINCINNATI, Sept. I11.— The
long -smoldering feud between
Mort C. Watters. general manager
of WCPO and WCPO-TV, and
Paul Dixon, star of the *“Dixon
Show.," and the station's hottest
property, reached a climax Tues-
day (7) when Dixon agreed to call
it quits. Dixon's resigination be-
comes effective when his present
contract expries in December.

pantomime stanza, iz aired five
days a wesk over the local outlets
including one airing per week over
the Du Mont network.

The final break in relations had
its inception in a disagreement
over a new audience participation
format for the “Dixon Show."

Dixon, feeling that his show
wad still the top money-maker on
the station, couldn't go along with
Watters' idea of the audience par-
ticipation gimmick.

Coaversely, according to Wat-
ters, the show's format hadn't
oeen changed for five yvears which,
ne [elt, accounted f{or the fact that
its ratings had hit a new low
and the sponsor revenues were
considerably off from last year.

FCC Turns Down
Lamb’s Request
For Postponement

| WASHINGTON, Sepi. 11.—Fed-
eral Communications Commission
this week turned down a last-min-
ute petition by Edward Lamb,
owner of WICU (TV), Erie, Pa.,
to postpone a Wednesday (15)
hearing on the renewal of his
broadcast license,

In making the ruling, the FCC
agreed to start the hearing by pre-
senting evidence it has in the case
but stated that the burden of
proof on charges Lamb has made
against the FCC alleging that
“Commission  investigators  at-
tempted to induce [alse testimony
concerning Lamb's affiliation with
the Communist party,
bribes, and threatened to
Lamb'" would have to be borne
| by Lamb.

The hearing will be based on
enarges the FCC savs it haz re-

=

ceived that Lamb had been a
| Communist Party member for a
number of years and therefare
.

as not qualified to be a broad-
cast licenses.

Lamb has categori-
cally d

eriigd the charges.

FCC Makes One TV
‘Grunt; Total 707

WASHINGTON. Sept. 11.—The

|EE[]}' not planning to supplement | Federal Communications Commis-

|

| white TV, will again step to the

the network color shows with any
for purely local consumption.
KHJ-TV, affiliated with the
Du Mont network, has ordered
one color film camera, scheduled
for delivery in January.
KABC-TV and independent
KCOP report that they have no

color telecasting plans, or that
plans are still indefinite.
It thus appears that KTLA,

which did considerable pioneering
during the dayvs of black-and-

fore along the color front. Station
management is said to feel that
with the reduction in set prices,
people are going to start buying,
and that, even tho only a few per-
sons would be able to actually
view the shows in color at the
present time, a sponsor could gain
great promotional value from the

slon this week made one TV grant,

| bringing total authorizations to
707, of which 599 are post-freeze
grants, including 32 non-commer-
cial, educational grants.

With 33 grants canceled, out-
standing authorizations now num-
Der Gi4. This week's grant went
to Booth Radio & Television Sta-
ttons, Ine¢., Channel 50, Detroit,

Subsidiur? St

® Continued from page 7

ress

media to dig the graves of their
name boands.

Evidently their words have had
an impact, and the swing to name
brand emphasis will continue.
But it will mean less network
video advertising, for less will be
necessary to advertise fewer ciga-

program.
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l rette brands.

The “Dixon Show,” deejay and |

offered |
‘getl |

SIMULCAST
NBC'’s First
Spec Goes
Radio Too

NEW YORK. Sept. 11.—=NE
to gain maximum impact for it
initial spectacular, will simuleas
next Sunday night's 7:30-9 pres
sentation on its radio network
The =rogre=, which features
Betty ut. u, will ' e sponsore
on radio by both Sunbeim &
Hazel Bishop, who share its cos
Special commercials will be use
by the former advertiser, but
Hazel Bishop will use its
copy. e

The programing of the spectac-
u a= is an attempt to lernd extra
dimension to the tﬂp-huﬁemﬂ
cramatic show. Special arts,
| will be made to find out whether
the nation's 21,000,000 car riders
' are listening to the show on théir
auto radios. On the air promo-
tion will request that listeners
write and tell where they heded
the show. o

Ben Gra.er will be on hand'to
visually describe the sets, cos-
tumes and other material that lis-
teners cannot see

'Lone Ranger, Inc.,
Moves to Coa~ 'Kk

[
HOLLYWOOD, Sept.
ing of headquarters o
Ranger, Inc., from Detro
Angeles was announced this wee
by Jack Wrather and Associates
who recently obtained all st
and assets in the corporation in
a 53 million transaction. :
All *“Ranger" contracts " will
henceforth be administered from
the Los Angeles headquarters.
Monte Livingston, of the law firm

& Berkowitz, has been naméd
legal counsel., “The Lone Ranger™
had been administered from De=
troit since its inception as a radio
program there in 1533.

ATAS Takes on®
10 New Members

HOLLYWOOD, Sept. 11.—Ten
new members, several of them
motion picture stars, have been
admitted to the Academy of Tele-
vision Arts and Sciences.

They are Spring Byington, Jan
Clayton, Jim Davis, Jack Denove,
Dante Ferrante, Pinky Lee, Ronald

and Jane Wwvatt.

Postal Seg Titled
‘Handle With Care’

. NEW YORK, Sept. 11.—A new
title for ABC-TV's forthcoming
“Postal InSFEEIDJ.'" show has' been
selected. It's “Handle With Care.”

The stanza, a Bernard Prockter
package, will be seen in the
Thursday 8-8:30 p.m. time slot.

Nestle Not Giving
Up ‘Space Patrol’

NEW YORIT. Sept. 11.—Nestle
this week denied trade reports
that it is withdrawing as alter-
nate sponsor of ABC-TV's “Space
Patrol.”

The show airs Saturday 11-
11:30 a.m.

TV, Radio Sales Up .

WASHINGTON, Sept. 1l.—Re-
tail sales of television receivers in
July hit the highest number on
record for the month, while radio
sales were the highest for the
month since 1951, according to the
latest figures of the Radio-Elee-
tronics-Television Manufacturers
Aszspciation. During July RETMA
~eported that 368,634 TV sets
were sold thru retail outlets, com-
rared with 340,406 sold in July
last year, while radio szales for
the month reached a total of 411,-
197 units,

SHORT GARB -
NO GOOD HERE

HOLLYWOOD, Sept.
The ABC radio network

carry the premiere of

of Kaplan, Livingston, Goodwin—~

i

Reagan, Gill Rodin, Cesar Rﬂ-l'l‘lﬂrﬂ.q

\

-

lie—=
Shipstad & Johnson “Ice f

lies of 1955 from 8:30 to: 9 .
p.m., Thursday (16). The ice--
show opens its nationwide
tour in Loz Angeles’ Pan-
Pacific Auditorium. '

—
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CHICAGO, Sept. 11.—A record-
sreaking turnout is expected for
the annual convention of the Na-
jional Ballroom Operators’ Asso-
piation at the LaSalle Hotel in
hicago, September 20-22 with a
pint confab ith band leaders,
pmanagers and boockers on the

ening day.

. President Tom Archer of Des
foines has sent out invitations
lo the band leaders, managers and
pookers suggesting the joint
meeting in an effort to develop
deas-and suggestions which
nmight help the industry. Archer
pointed out that this is the first
e such a joint meeiing has
jeen attempted.

. Altho conflicting band dates
ay keep some of the band
leaders away, it is expected a
arge number of the top leaders
d scores of territory band lead-
s will be on hand.

Advance Hegistrations

Managing Secretary Otto Web- |
reported advance registrations
ve reached an all-time high
ith over 100 operators already
aving sent in their hotel reser-
vations. ‘

The program for the opening
,h.sy!s

sesgion will consist largely

m—

o Air Problems

Chi Meet

problems of the industry and this
15 almost a sure thing,

President Archer has announced
that an open and free discussion
will be held with no attempts
fo “gag" anvone or prevent any-
one from taking the floor.

“The only thing is we have a
large field to cover and I have
instructed Doc Chinn to keep
things in order and try to cover
as much ground az possible”
Archer said. “We are after ideas
or suggestions that will help the
industry and that is the purpose
of the meeting.”

Reporting Service

One .iscussion which is almost
certain to come up will be the
NBOA Name Board Reporting
Service in which the association
compiles ind.vidual reports on the
name band dates and grades them
according to gate receipts.

Some of the bookers have com-
plained the reports are not al-
ways fair and as a result hurts
the bands but the operators con-
tend that it gives them a check
on the band and has helped the
business.

The association has invited
James Petrillo, head of the AFM,
to take part in the opening day
session and the president of the

g:ll:nupﬂn forum with R. E. (Doc)
Chi of Fargo, N. D, a past
resident of the association,
ed by Archer to serve as mod-
grator. .
A lively time can be expected,
ially if the band leaders,
bookers and operators get into
some of the more controversial

Announce Dafes
0f BMI Radio
Clinics for '35

NEW YOREK, Sept. 11. — The
1855 schedule of radio program
clinics has been set by Broadcast
Music, Ine.

_According to Glenn Dolberg,
vice-president in charge of station
relations, BMI clinics will begin
February 21 with two teams trav-
eling at the same time. Early
announcement of the schedule en-
ables presidents of State broad-
caster associations to plan far in
advance, and many are planning
lo hold. their State meelings a day
before or after the BMI elinie,
BMI has asked State association
heads to confirm acceptability of
elinic dates and to select clinic
rities and meeting places as soon
ps possible,

The first team's dates for Feb-
ruary are Washington (23), Ore-

(Continued on page 18)

Victor Execs
ine Up Closer
lies in Europe

musicians has indicated he will
try and attend.

The sessions on Tuesday and
Wednesday will be closed ses-
sions for the NBOA members
only and will include a wvariety
of subjects including catering
service, taxes, Insurance propos-
als, promotion contests and simi-
lar discussions.

The annual banguet and floor
show has been shoved up from
the final night of the éonvention

to Tuesday so that the band lead-

stay over and take part.

ers, bookers and others attending | O'Connell,
the opening day’s session may|Hank Williams, Jimmy Wakely,
the Three Suns and Ethel Smith.

HWD. BOWL TOPS
LAST 7 SEASONS

HOLLYWOOD, Sept. 11.—
Total attendance for the 1954
season at the Hollywood Bowl
hit a mark of 251,743 pavees,
higher than any of the pre-
vious seven seasons.

The Bowl's schedule of
eight Saturday Night Pop
Concerts accounted for 127.-
061, an impressive figure
when compared to the twice-
weekly “symphonies under the
stars” program. Bowl execs
reported that the '54 pop
nights notched their highest
mark in recent years.

Eddie Fisher took top at-
tendance honors, racking up
19,577 payees in his first Bowl
appearance. Other headliners
and figures are Richard
Rodgers, 18,875; Paul White-
man, 17,013; Nat (King) Cole,
16,112; Tony Martin, 15417;
Leroy Anderson-Benny Good-
man Trio, 14,515; Liberace,
13,928; Jane Powell-Howard
Keel, 11,624,

‘Meet the Artist’
Bioscripts Issued

TREND IN R&B

NEW YORK, Sept. 11.—5yndi-
cated jockey shows are becoming
more and more important in the
rhythm and blues field. Three
key jockeys—Alan Freed of WINS
here, Hunter Hancock of KVD in
Los Angeles and Zena Sears of
Atlanta, all have taped deejay
shows running on other stations.
And Tommy Smalls, of WWRL,
Woodside, N. Y. has been ap-
proched to prepare some taped
shows for sale to other stations.

The sueccess of the syndicated
r.&b. deejay shows is indicated
by the fact that radio station
WNJR in Newark, N. J., has been
running shows by Hancock, Freed
and Sears every day. The Freed
show was carried when the jock
was at WJR, Cleveland, which he
left last month for the WINS spot.

The jockey tapes which the sta-
tions use usually contain enough
material for an hour show. They
are taken from the jock's live
show, but the tape is devoid of
ads., The station sells local time
on the show, and these ads are

By BMI for DJ's

NEW YOREK, Sept. 11.—Broad-
cast Music, Inc,, has begun a new
series of radio station mailings to
furnish disk jockeys with 15-
minute record-show scripts built |
around artist biographies. Under
the general title “Meet the Art-
ist,” script packets will be
mailed once a month, each to
contain 12 scripts,

Artists will drawn from the
pop, fo'k, and rhythm and blues
fields. The first 12 show a good
label spread, including bios of
Frank Sinatra, Rosemary Clooney,
Nat (King) Cole, Perry Como,
Art Mooney, Russ Morgan, Helen
Hugo Winterhalter,

handled by staff announcers or
are on records supplied by the
advertiser. Tapes are usually

' plaved within a week after the

ive show.
Tape Growth

The growth of the taped shows
has been steady. Before Freed
left WIJW in Cleveland he was
carried on about 10 stations. Now
the management of WINS is set-
ting a goal of 100 stations fo
carry the Freed show on tape, In
addition to his regular live show
on the station. Hancock and Sears

_are also due for an expansion

move on their taped shows.
No one knows why r.db. dee-
jays have been successful with

syndicated shows when so many
pop deejays have failed to make

INDIE LABELS LEAD MERRY CHASE

By BOB ROLONTZ

NEW YORK, Sept. 11. — The
major record firms are jumping
on the “trends” initiated by the
indie record labels more quickly
today than ever before. The cur-
rent upsurge of rhythm and blues
tunes and the success of mambo
records has staried a real push on
the part of the large diskeries to
come up with hits in the same
fields. Tho the major labels have
been successful sporadically at|
r.&b. material, there have been
enough Instances of recent suc-
cess to inspire more such disk
releases by the majors.

to r.&b. 1n the past, are now turn- !

schedule, But more important is
the attention being paid to r,.!'..:h.|
tunes by the pop a.&r. men.

No sooner does a record start,
to happen in the r.&b. field than
a major label gets out a pop ver- |
sion of the material. R.&b. rec-|
ords are selling in the pop market |

NEW YORK, Sept. 11.—In a
move to establish closer co-opera- |
lion between the pop departments
of RCA Victor and His Master's
Voice in the mutual exploitation
of material cut here and England,
op-level discussions have been
planned between executives of
the two firms,

Joe Carlton and Larry Kanaga,
who head Victor's artist and rep-
ertoire and sales departments re-
spectively, leave for London Oc-
lober, 3 to huddle with their HMV
ounterparts in that city. During
their two-week junket, Carlton
and Kanaga will also visit France
and Italy where Victor now aper-
atez wholly-owned subsidiaries.

In England timing of new re-
eases will be discussed, with]|
mnions exchanged on disk ex-
nloitation. Victor hopes that the
alks will show the way to a big-
zer build-up of its talent popu-
arity in England. HMV is au-
horized to release any side
abroad after its release here.
- From HMYV, Victor also hopes
o (Continued on page Iljl

these days, and the large disker- |
ies are pained when indie labels |
rack up big s=ales in their terri-.
tory. oungsters, the backbone

‘WHITE XMAS’ HYPO

Berlin Firm
Preps Plugs
For Pic Preem

HOLLYWOOD, Sept. 11.—The |
Irving Berlin music publishing

Columbia and Capitol, neither|a new mambo ork. Capitol, Dec-
of whom had paid much attention | ca, M-G-M, Mercury and others

firm 1s scheduled to plunge im-
mediately into a concentrated na-
tional campaign on his “White|

Christmas™ score, in advance of | in The Billboard, consists of a

the world premiere of the Para-
mount film at Radio City Music
Hall, New York, in October.
Berlin will actively supervise
the promotion of the songs he
penned for the film, with satura-
{Continued on page ]Hjj

Major Firms Must Keep Alert to
Maintain ‘Coverage’ in RGB Field

of the pop record business, appear
to want r.&b. music s0 much that
they search it out in stores and

on juke boxes,
The Mambo Beat

The mambeo drive by practi-
cally every large firm is another |
example of the new activity.
Mambos, wuntil recently, were
confined to indie labels and the
Latin-American series of the
large firms. RCA Vietor, among
the majors, has been out front
with mambos, Here again the |
mambos started to sell pop, and
quickly the other majors decided
to get on it. Columbia has built

are now issuing mambo disks in

ing out r.&b. wax on a regular| prowing quantities,

New instances of the import of
the mambo to the large diskeries
are the recent Perry Como re-
lease on RCA Victor and the
Johnnie Ray record on Columbia
of the mambo ditty “Papa Loves
Mambo,” and ary Croshy's
“Mambo in the Moonlight” on
Decca. A few months ago it
would have been a shock had
these labels issued a mambo with
a top pop singer. Today 1t is

Syndicated Deejay
Shows Expanding

much impression in any town be-
sides their own—with a few no-
table exceptions,

_ Most tradesters have felt that
jocks could become big in a city
only by concentrating on local af-
fairs and catering to local tastes
and custom, and that this auto-
matically limited them to that
city alone. Many unsuccessful
network jock shows gave strength
to that argument.

Not Network

The r.&b.. jock syndicated
shows, however, are not on net-
work stations but are carried on
indie stations. This, some claim,
helps a lot, since the indie station
listeners are prepared for a dee-
jay, and as long as the jock plays
the tunes they want, the show
can go over.

The growth of syndicated
shows, if it continues, can mean
much to the r.&b. business, and
perhaps nvlentuallf' to the entire
record business. It presages the
time when the same record can
be played on many, many sta-
tions by the same jock within a
week's time.

This great exposure in such a
limited time period could help
break thru a record quickly and
result in big sales, This, of
course, is only a surmise, but the
increase in taped deejay shows
lends support to the possibility.

B'way Season
Has Bumper
Musical Crop

® Continued from page 1

original cast recordings, a pro-
ducer can sit very pretty.

The record companies are in
hot competition for this kind of
merchanise. So far this wyear
RCA Victor seems to have
jumped the gun on the field. RCA
already has contracts for cast re-
cordings of "Midsummer Night's
Dream,” “The Boy Friend,” “Silk
Stockings,” “Fanny” and Eartha
Kitt's songs in “Mrs., Patterson.™

There is no question but that
items like “On Your Toes,” “On
With the Show"” “Beiween
Friends” and “Peter Pan” will
be up for grabs, with the major
labels competing in the bidding.
Alan Livingston, Capilol's veepee
in charge of artists and reper-
toire, 1s currently in the East to
look over shows for recording

taken as a matter of course,

On the rhythm and blues side,
most major firms staved rela-
tively far away from r.&b. tunes
until this year, looking upon
them as regional or limited sell-
ers. The Crew Cuts hit on “Sh-
Boom'™ has changed all that.

Now, when r.&b. labels put out

(Continued on page 18)

Industry Studies RCA
Gruve-Gard Use Offer

NEW YORK, Sept. 11.—Major |
manufacturers have taken under |
advisement and study RCA Vic- |
tor’s offer of the license-free use |
of its new technical development |
Gruve-Gard. Engineering details |
of the development, aimed at pro-
tecting the playving surfaces of
LP's, were made known by Victor |
to its competitors at a special
meeting Thursday (8). |

Gruve-Gard, featured on all |
new Victor LP's beginning with
the September release already
shipped, will also be Incorpo-
rated on future Bluebird, Label
“X" and Camden LP's. It is also
being made available to inde-
pendents who use Victor's custom
pressing facilitles.

The development, first reported

raised rim and ecenter, with the
playing surface somewhat thinner
than on conventional LP's, The
playing surface is thereby pro-
tected from abrasion when
stacked on record changers or in-
serted in sleeves.

Certain manufacturing econo-
mies will also be achieved. Mold-
ing rejects due to “unfills" and
“blisters” will be fewer due to
the new specifications, Victor en-
gineers state,

Consumer Ads

Victor has already begun plug-
ging Gruve-Gard in consumer ad-
vertising as an exclusive Victor
feature. What effect, if any, this

ossibilities. All of them remem-

er when the “Oklahoma!" album
sold over 1,000,000 copies.

Of course, the picture won't
turn out as bright as it looks
from here. There will be the
usual casualties, But there is def-
initely indications thal producers
are becoming increasingly aware
that there is gold in them there
tunes.

‘SONG OF LIFF

Schumann
Kin File Suit
Over Film

NEW YORK, Sept. 11. — The
trials and tribulations of descend-
ants of famous composers in their
continuing fight to uphold the
family name was dramatically re-
vealed in New York  _Supreme

will have on pre-Gruve-Gard
dealer inventory, is so far un-
known.

Capitol Records, it was learned, |
has been working on a project|
similar to Gruve-Gard for more
than a year. Engineering tests
have been made, and the diske
has turned out some custom wor
featuring their own development.
Opinion at Capitol is that they
will eventually adopt Gruve-
Gard or a similar technique for
all LP's.

Decca has turned over the tech-
nical data on Gruve-Gard to its
{Continued on page 19)

Court this week. Four great
grandchildren of Robert Schu-

'mann filed a suit against Loew's,

Ine, for $9,000,000 on the ground
that the mowvie “Song of Life,”
a treatment of the life of the
composer, was libelous, misap-
propriated a property right and
was an invasion of privacy. De-
cision on the motion to dismiss
the suit against the company was
reserved by Supreme Court
Judge William Hecht Jr. on Fri-
day (10).

The composer's descendants
 asked for $1,000,000 for invasion
of privacy. The movie, which

{(Continued on page 18)
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ARTIST-MOVIE TIES

Title Tunes Cut for

Picture a

By JUNE BUNDY

NEW YORK, Sept. 11.—Pub-
lishing firms dominated by mo-
tion picture interests have latched
on to a new gimmick to push
their movie tunes this year, there-
by creating some new problems
for artist and repertoire men and
recording talent.

The gimmick, a two-way pro-
motion, calis for a top artist to
record the title-tune from a new
movie to be used as a prolog to or
backpround for the film., Then,
when the picture is released, the
diskery is expecied to release the
record at the very same time.

The latest example of this is
The Four Aces' new Decca record,
“It's a Woman's World,” pub-
lished by the Big Three and fea-
tured on the sound track of the
forthcoming 20th-Century picture
of the same name,

A similar tie-up was made on
20th's "Three Coins in the Foun-
tain” film, with Frank Sinatra's
voice dubbed in on the movie
sound track and Capitol releasing
a Sinatra record on the title-tune.

‘Hold My Hand’

An even more direct tie-up was
made for Don Cornell's new
Coral disk *Hold My Hand." The
record—Ilabel and all—is featured

XMAS MUSIC

SPA’s Tobias
Lauds Morris’
Sticker Drive

NEW YORK, Sept, 11. — The
sticker campaign launched by the
E., H. Morris publishing firm to
foster musie as a gift item for
Christmas (The Billboard, Sep-
tember 11) won enthusiastic re-
sponse this week from Charles
Tobias, president of the Song-
writers' Protective Assufiatiun.nf
an open lelter to Morris execs
Phil Lange and Sid Kornheiser,
Tobias, whose activity in the mu-
sic business dates back to the
days of five-and-dime store plug-
ging, wrote:

“Your idea and follow-thru of
*Give Music for Xmas' should be
accepted wholeheartedly and im-
mediately by all music publish-
ers. You rate a low bow for your
offer to supply the seals to our
industry.,

“Reprezsenting SPA and 2,500
writers, I personally feel that any
concrete idea that helps stimulate
our lagging sheet musie business
should be more than welcome, It
would be nice to find other pub-
lishers stepping forward with
helpful suggestions for the better-
ment of our industry.

“Your idea may not bring back
the million-copy sheet music days
at once, but it will remind t
public that we're still doing busi-
ness, and at the same stand.”

Cap Kidisks
Will Stress
Quality Line

HOLLYWOOD, Sept. 11.—Em-
phasis on Capitol Records kid-
isk line for the fall will continue

on its quality product, basicallyr

categorized among its “Music Ap-
preciation,” “Learning Is Fun"
and “Entertainment” series,

The former line, which Capitol
introduces to record dealers this
fall, iz designed to inculcate an
appreciation of classical music,
accomplished via the use of music
and story in excerpts from the
opera and other classical works.

Currently the firm has already
achieved more than 30 per cent
bevond its established sales guota
for the new “Music Appreciation”
geries alone. Among the sales
leaders in this new line is
“Sparky’s Magic Baton,"” a record-
reader package at a $3.66 retail
on T8's and $2.36 on 45's. Latter
album Is one of the firm's most
ambitious projects to date and in-
troduces the child to the musical
Instruments in a symphony
orchestra using Sonovax voice and
sound tracks, in addition to a
symphonic orchestra,

nd Disks

all thru the new Dick Powell-
Debbie Reynolds pisture, “Susan
Slept Here,” and it was recorded
e_slfja_gcmlly for that purpose. The
fi has been doing well at the
box office, and Cornell’s record
gells big in every town it plays.
Consequently, it i& now one of
Coral’s biggest sellers.

However, all 1sn't sweelness
and sales-success with the new
gimmick, and some of the a.d&r.
men and artists have serious res-
ervations about the whole idea.
Frank Sinatra, for instance, re-
corded "“Three Coins” most re-
luctantly, altho its subsequent
success probably changed his at-
titude. Frankie Laine, on the
other hand, was most enthusiastic
abput deoing the title tune and

{Cortirnied on pade 18]

Paul Siegel to
Rep ltalian

Pubber Group

NEW YOREK, Sept. 11. — Pub-
lisher Paul éiegel has been
| named official United States rep-
resentative- of the Italian pug-
lisher group Organizzazione Mu-
sicale Nationalmusic, of Milan,
with the power of atlorney to
negotiate deals for the placement
of Italian song malerial here. He
will also seek U. 5. material suit-
able for Italian exploitation.

There are seven publishing
firms in the Italian group and
among them they control a sub-
stantial segment of Italian film
musie, Siegel, who heads Sym-
phony House Music here, will
handle standard material as well
as pop copyrights., The [Italian
publisher group has establizhed
credit at the National City Bank
to finance negotiations handled
by Siegel.

HWD. PALLADIUM
ON MAMBO KICK

HOLLYWOOD, Sept. 11.—
The Hollywood Palladium
joined the mambo bandwagon
thiz week, with the signing
of the Tico Robbins orkk for
two weekends during the
Woody Herman run, begin-
ning September 14.

Robbins unit will work in-
termissions only, and marks
the return of an intermission
band at the dance palace.
Ballroom has been using
piped music durine intermis-
stons for the past vear.

Herman Herd will also be
presented in & nightly jazz
concert, in addition to regu-
lar dance sessions.

FISHER TUNE

Xmas ltem
Gets Jump
On Season

NEW YORK, Sept. 11.—If Joy
Music's new song, "I Want Eddie
Fisher for Christmas" clicks, art-
ist and repertoire men on other
labels may find themselves in the
curious dilemma of decidin
whether to cover a tune whic
eulogizes an RCA Victor record-

in;;} star,
he first waxing of the tune—
on the New Disc label with Betty
Johnson on vocal—goes out to
deejays and dealers next week,
marking the first time a Christ-
mas song has been put out so
carly in the year. The tune was
penned by the “Santa Baby" team,
Joan Javits and Phil Springer.
The label decided to release the
record now, mather then wait for
the holidays, because it is felt the
]E,'r:ics have more general appeal
than the usual Christmas item.
Also, of course, it hopes to cash
in the current wave of publicity
for the Eddie Fisher-Debbie Reyn-
olds romance. Betty Johnson's

version of the tune is backed by
| “Show Me."

NEW YOREK, Sept. 11, — The
best thing to have at Christmas
is a hot pop record, according to
Coral Record chief Norm Wein-
stroer, who says Coral plans to
give Santa Claus the brush this
yvear and concentrate on its regu-
lar pop line-up.

Novelties seem to be the only
items that stand a chance at
Christmas, savs Weinstroer, but
distributors and dealers are re-
luctant to service them for fear of

LOVE MUSIC

Firm Offers
LP's to Aid
Radio Plays

NEW YORK, Sept. 11.—In-an
unusual move to attract perform-
ances, Love Music will make
available packets of five 12-inch
LF’s to radio stations making {r--
guent program use of mood-mu-
sic. Unique facet of the promo-
tion is the fact that 40 tunes
among the 54 carried in the re-
cently issued LP's are owned by
Love,

The albums are the five Van
Lynn Orchestra LPS released by
Decea as part of its 20th anniver-
zary package push. The records
were processed from masters im-
ported f{rom Europe by Love
Music thru the latter's connection
with a Continental publishing
interest.

Love Music, a publishing firm
affiliate of Broadcast Music, Inc,,
15 run by George Lee. BMI,
which licenses all but two of the
54 copyrights in the five-disk set,
will co-operate in the pro:notion
by plugging the disks in its sta-
itim_'l mailings. It will also furnish
|script material to stalions pur-
chasing the sets.

Price of the LP's to radio sta-
tions will be %6 for the set of five
12-inchers, Altho the great ma-
jority of the tunes on the LP's
are unfamiliar Stateside, a num-
ber have achieved some action
when cut as singles. Among the
latter are- “Bahama Buggy Ride,”
*‘MH-H¥ TlmEE"l {‘Rﬁm:' md I.lI

Envy."”

CORAL LABEL CHIEF ON
SCROOGE KICK RE XMAS

getting stuck, Howewver, it wasn't
alwayvs this way, and Weinstroer
blames the dealers, juke box
operators and, most of all, the
disk jockeys for the change. Back
in 1846, he notes, dealers ordered
Christmas wax as early as Au-
gust. Today it's a rare dealer that
doez anything about holiday
stock until December 1.

The disk jockeys are primarily
te blame, according to Wein-
stroer, who observes that most
stations flatly refuse to play any
Christmas record before Thanks-
giving; while dealers and opera-
tors won't stock them until they
get some air play. Consequently,
sayvs Weinstroer, novelties are the
onlv safe bet since it takes at
least two months to promote a
ballad, And ewven the novelties,
he adds, should be recorded by a
hot artist.

The only way vou can build a
Christmas record today, savs

(Continued on page 18)

Set Mooney,
‘May, Rudy on
‘Let’s Dance’

CHICAGO, BSept. 11.—ABC's
| “Let’s Dance™ program, which be-
' gins September 18 live from the
'Hotel New Yorker in Gotham and
‘the Aragon Ballroom in Chicago,
'will have the bands of Billy May
‘and Ernie Rudy following Art
'Mooney into the Aragon.

| The show will air from 7 to
iﬂ~ p.m. (CDT) on the Saturday
inight slot and will feature Ralph
\ Flanagan’s band from the Terrace
‘Room of the New Yorker for the
| first 13 weeks., The second half-
hour of the show will originate
live from the Aragon, with Art
Mooney on the first four stanzas,
Billy May on the next two, and
Ernie Rudy in for an indefinite
stay,

The show will include pguest
stars and celebrities on both ends
'of the circuit. Heading the list
of New York guests for the pre-
| mier are Julius La Rosa, Bud and
| Cece Robinson, Los Gatos, and
|I{ey Largo. Chicago will have
June Valli, and Fran Allison of
“Kukla, Fran and Qllie."

-

I'
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BOM Begins

NEW YOREK, Sept 11.—
The Boolk-of-the-Month Club this
week began mailing its first rec-
ords to trial subscribers to 1its
Music-Appreciation Records plan.
The giant book club has also “e-
gun a substantial recording pro-
gram to keep its club members
supplied with new LFP's on a reg-
ular monthly schedule,

The first disk mailed coupled a
performance of the Beethoven
Fifth Symphony by the London
Symphony Orchestra, WNorman
Del Mar conducting, with an
analysis of the work by Thomas
Scherman, founder of the Little
Orchestra Society and musical di-
rector of the BOM disk plan. The
analvsis includes specially re-
corded musical examples to illus-
trate the commentary. The plan
also includes mailings of an-
nouncements of future releases
writtern by Deems Tayvlor (The
Eillboard, September 4),

BOM, it was learned, will com-
mission its own recordings, rather
than seek suitable etchings from
established manufacturers, Set
alreadyv are club selections for the
ne%t three months, They were
cut here and in England. The LP's
will be pressed by Columbia's
customn record department. Sale
price to club members is $3.60
per 12-inch LP.

Future Sels

The October BJOM seleclion
will be the Mendelssohn Violin
Concerto plaved by Fredell Lack
and the Stadium Concerts Or-
chestra conducted by Alexander
Smallens. Featured in November
will be the Schumgnn Piano Con-

WNEW DJ’s’
Ratings Rise,
Despite Times

NEW YORK., Sept. 11. — The
continuing strength of the news-
and-music format in local radio
evidenced itself here at WNEW,
where Pulse survey figures show

last two months.

Paradoxically, Station Manager
Richard D. Buckley has taken
this time to make several pro-
gram changes, altho in every case
the switched segments have
shown a steady climb in rating
and the station’s business is at
the highest level in its hislory.
Buckley's thinking is that the

to other time periods, while most
listeners will continue their habit
of listening at the old time.
Consequently, Al Collins,
whose daily 4 to 5 p.m. show has
shown a 12 per cent rating in-
crease for July and August over
the same period last year, takes
over Art Ford's midnight to 3
a.m. “Milkman’s Matinee,” while
Ford starts a new afternoon and
early evening show, beginnin
Monday (13). Ford will be hear

from 4 to 5 p.m. with records,
(Clontinued on page 158)

Eddie Fisher
Racks 48G at

Hoosier Fair

INDIANAPOLIS, Sept. 11—
Fddie Fisher, supported by Jan
Garber's orchestra, the Mills

Brothers and several acts, piled
up a %48323 gross in two per-
| formances at the Indiana State
|F:3.ir' here.

Julius La Rosa, with the zame

supporting talent, turned in a[

gross of $22.230 for a like HHMhETEEtan Freberg, Daws Butler, Leon-

of shows on two of the fair's weak
davs,

Fisher was in Saturday night
{(4) and Sunday matinee (5), both
hig atiendance davs at the fair,
La Rosa was given' Thursday and
Friday mnights (2-3), the lightest
davs of the fair.

The State Fair Coliseum, in
which they showed, with seats on
the arena, has a capacity of 12.-
000, Prives were scaled from %3
down to $1.80.

John Schmerhorn, fair director
in charge of advertising-publicity,
and Don Davis, fair publicity
chief, said that the combined

ross of Fisher and La Rosa—

70,503—exceeded by about $10,-
000 the previous peak receipts for
coliseum attractions presented on

the same nights in the pask

-

Mailings

Of Disk Club Selection

certo az interpreted by pianist |
Eileen Flisser and the Little Or-
chestra Society under the diree-

tion of Thomas Scherman. A
Wagner program including the
Tannhauser and Meistersinger

Preludes will be the Decem -
selection. Norman Del Mar w111|
conduct the London Symphony
Orchestra.

In addition to the featured se-.
lections there will be the “apgre—
ciation” disks, all to be cut here
by Scherman and an 80-piece
orchestra. ke

While the club will rely for ;he '
present on direct mail solicitation
for new members, plans now be-—
ing mulled eall for the later use
of display advertising in consumer
publications.

PLUGS TO HITS

Video Themes
Create Sales
In Milwaukee

MILWAUKEE, Sept. 11.—Ree-
ord dealers here are convinced
that local television shows ean
play a strong part in building
hits. A trio of polent sellers have
been built in recent months, since
the tunes are being used as
themes on local video .shows.
None of the numbers, acmrﬂl;ngg
to dealers, were normally g
movers and if not for the TV
bhoosts would still be gathering
dust on their shelves.

Leading in popularity, accord-
ing to Stu Glassman, Radid Doc-
tors downtown disk chop, is the
Decca label recording by Ton
Tavello, "This Is New York.
Tune is emgmyed as intro musie
for WTMJ-TV's Radie City Cin-
ema, a nightly movie segment
announced by Tom Mercein,
Flood of calls and cards to the

that t-hE Statinn’s ]1 tup deejaﬁrsnﬂtﬂtiﬂn fﬂr infﬂn‘l‘lﬂtiﬂ“ IahﬂU.l t_hE
all upped their ratings during the | record has forced Mercein to print

the artist's name, the namsa of the
song and the label on a eard
which is used as a prop. The first
time he mentioned the name of a
shop which had the disks in stock

the plug resulted in a rush on the
fContinuecd on page 18)

WALLICHS DAY

shifts will bring new audiences |

Festivities
Set to Honor
Cap's Prexy

HOLLYWOOD, Sept. 11 —Addi-
tional plans for the celebration of
Glenn Wallichs’ Day September
27 here, tendered by the Holly-
wood Chamber of Commerce and
the Hollvwood Advertising Club,
were revealed here this week, with
Dean Martin named to emsee the
luncheon festivities at the Holly-
wood Hoosevelt Hotel.

Following ground-breaking
ceremonies at the site of Capitol's
new building, a parade carrying
a host of Capitol recording stars
will proceed down Hollywood
Boulevard to the hotel. Theme
of the parade will highlight a
number of Capitol lop record-
sellers thru the vears.

Talent already scheduled to at-
tend includes Les Baxter, Billy
May, Nelson Riddle, Margaret
Whiling, June Christy, Tennesses

Ernie Ford, Mel Blanc, Frank
Sinatra, Joe (Fingers) Carr,
Woody Herman, Bobby Troup,

ard Pennario, Vicki Young, Gar=-
don MacRae and Connie Russell.

Fox Starts Drive
Vs. Remiss Indies

NEW YORK, Sept. 11 —Harry
Fox, agent and trustee for most of
the large music publishing firms
in the country, has started an in-
tensified drive against a number
of indie labels who are remiss in
their mechanical payments to his
office,

Fox has made audits of the
books of four indie firms recently
and claims they owe rovalties of
78,000, It is expected that the
Fox office will file claims against
the four other indies. shortly.
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RITZ BALLROOM
REOPENS IN B'PORT ...

The Ritz Ballroom, Bridgeport,
Conn., owne' an. operated by
Joseph Barry and Mrs. Mary Mec-
Cormack, will open its' regular
season next Sunday (12) after
being closed for the summer.
Policy will be the same as in pre-
vious seasons, with name bands
on Sundavs and holidays, and
territorial bands during the week.
Joey Zelle orchestra, with Ma .-
ning Cox doing vocals, will be the
house pand. Opening attraction
will be Ralph Flanagan. followed
by Billy May.

J* GUAR ACQUIRES
‘JAZZ DANCE' RIGHTS . ..

The Jaguar label has acquired
sound track rights to th= film
“Jarz Dance” which opens at the
Parizs Theater, New York, on Sep-
tember 20, Deal was signed by
Jaguar president George J. Ben-
nett and the film's producer-di-
rector, Roger Tilton. Film waz
shot at the Central Plaza here
and features Pee Wee Russell,
Jimmy McPartland, Pops Foster,
Jimmy Archey, Willie Smith and
George Wettling,

TWO-FACED TITLE
PAGE IS NEW ...

Trinity Music is printing copies
of “"Onece and Only Once” sheet
music with two title pages. The
tune was recorded as « pop by
Vic Damone and as a country
and western item by Darrell
Glenn. The two-faced title gim-
mick, with Damone’s picture on
one side and Glenn's picture on
the other, permits the seme copy
to be used on both pop and c.&w.
racks.

VICTOR WAXING
*‘MRS. PATTERSON' . ..

RCA Victor will hold a rush
recording session tomorrow to cut
the six songs in “Mrs. Patterson,”
the upcomin play featuring
Eartha Kitt. Show opens in De-
troit September 22 for a week,
then moves to Chicago for a
seven-week run before coming in
to Broadway December 1.

DEBRA'S FIRST KIDISK
IS 'DANCING LESSON'...

Debra Recurdg has been set

here by John Landers, with its|

initial release a kidisk called

“Our First Dancing Lesson." Dis-
tribution will be thru regular
channels as well as toy outlets.
Thru a tie-in with a toy manu-
facturer, the record will later be
Eackaged together with a child's

allet costume at a special price.

RAIN, RAIN,
RAIN

Recorded by

FRANKIE LAINE and
THE FOUR LADS on
COLUMBIA
Publishad by
MAPLE LEAF MUSIC
PUBLISHING CORP,

|

“THE LITTLE
SHOEMAKER"

* ok ok ok
Coming Up Fast!

“SMILE”

BEBOURNE, INC.
136 W. 5ind Stroet Mew York 19

A Solid Ballad Hit!

LED FEIST, -INC,

g | loop

GALE SETF CAST FOR
‘BIGGEST OF '54' ...

The full cast of the Gale Agen-
cy's “Biggest Show of '54" has
now been set. Ti.e package unit
will star Pecgy Lee, Billy Eck-
stine, the Pete Rugulo ork, the
Drifters, the Slate
George Kirby, the Three Arnauts
and Harold King. The arena-
auditorium packase tees off in
Norfolk on October 15 and ends
in Detroit on November 15.

| APOLLO INJUNCTION VS.
| KING IS DENIED . ..

The application for a tempo-
rary injunction filed by Apollo
Records against King Records to
prohibit King from issuing a re-
‘cording by the Five Royales, was
denied in the Supreme Enur!‘.ﬁ?f

e

‘New York on Tuesday (7).
ruling was
Judge DiFalco of the Supreme
Court.
injunction, claiming the Rovales
were under exclusive contract to
Apollo, Both firms are now scll-
| ing new records by the group, and
there is still a dispute over which
label the Royales are under con-
tract to.

HOFFMAN CELEBRATES
25 ASCAP YEARS ...

George Hoffman., comptroller
| of the American Society of Com-
posers, Authors and Publishers,
completed 35 vears of service
with the organization this month.
| He joined ASCAP as a field rep-
resentative a quarter century ago

and is now in the organization's

top management echelon along |

with President Stanley Adams,
Sales Manager Jules Collins, At-
torney Herman Finkelstein, and
Dick Murray.

| FLANAGAN TO FEATURE
N.T. KIDDIE SHOW ...

Ralph Flanagan and his orches-

tra will feature a regular Satur- |

day afterncon kiddie show during
their engagement at the Hotel
New Yorker Terrace Room, start-
ing September 15, On Saturday
nights Flanagan will appear on
ABC-TV's “Let's Dance" program
with a remote originating from
the hotel. Flanagan will be fea-
tured from 8 to 8:30 p.m. on the
show, while Art Mooney's or-
| chestra, featured on the last half
of the show—8:30 to 9 pm.—
from the Aragon Ballroom in
Chicago, will use the “droodles"
gimmick as a special stunt.

|
' ASCAP ENTERS TEAM
IN SOFTEALL LEAGUE. ..

| A new team joined the Music|

| Softball League this week, when
(the American Society of Com-
posers, Authors and Publishers
| fielded a ball team, However, on
|its debut, the ASCAP team was
| walloped 12 to 2 by Decca Rec-
ords who moved into second
place. Next week ASCAP will
meet the RCA Victor-“X" team,
which is still undefeated. Here
| are the standings of the six-team
as of Saturday, September
11: RCA Victor, eight wins, no
| defeats; Decca-Coral, five wins,
| four defeats; Columbia, five wins,
five defeats; Allied, one win: two
defeats; London, no wins, six de-
feats, and ASCAP, no wins, one
defeat,

EILEEN BARTON SETS
NEW ACT FOR COPA...
Eileen Barton returned to New
York this week after a week at
the Three Rivers Club in Syra-
cuse, where she broke in a com-
plete new act, in preparation for
her forthcoming engagement at
the Copacabana here with Joe E.
 Lewis. The act features a Harold
Arlen medley and winds up with
a tribute to the late Al Jolson,
with the thrush in blackface and
costume, The finale music was
penned by cleffer Bob Merrill.
The new Copa show opens on
September 168 and will run for six
weeks,

New York

Coral chief Norm Weinstroer
leaves Monday (13) to visit dis-
tributors in Dallas, Houston and
Cincinnati. . . . State Records has
taken over Coral's distribution in

| Cincinnati, including the branch

area and personnel. State also
represents Coral in Indianapolis.
... Alan Dale opens at the Sham-
rock Hotel, Houston, for a two-
week engagement September 16.
Prior to the Houston date, he will
visit Cleveland deejays Monday
(13) and Tuesday (14).

Joan Javiis, who wrote '"Santa
Baby" last year, is expeciing a
Santa-baby of her own this
Christmas. She's married to Hans
Zeeman of Holland. Coral

# & @

Brothers, | P

handed down by|
Apollo had asked for the|

MUSIC AS WRITTE

has extended its songwriting con-
test on the theme song from
Athena” to the end of Sep-
tember.

M-G-M’s Baltimore distributor,
Herman Gimble, and its Philadel-
| phia distributor, Ed Barsky, vis-
ited the label's New York offices

this week. . . . Fran Warren opens

| at the Balinese Room, Galveston,
Tex., September 24. . ., , Song-
writer Bud Brandt (also publicity
chief at WNEW) and gi_r, new
frau, actress Chris Weaver., re-
turned this week from a four-
week honeymoon in California.

Decca’s publicity chief, Mike
Conner, and Gary Crosby leave
this week on a two-week swing
around the deejay circuit in Bos-
ton, Philadelphia, Pittsburgh, De-
troit, Cleveland, St. Louils and
Chicago, following which Crosby
will return to California for his
final year at Stanford. . . . Kitty
Kallen's first kiddie record, “It's
Not the Whistle That Pulls the
Train” and “I'm a Little Teapot,”
will be released by Decca Shortly,

M-G-M Records has signed
country and western singer Dave
Denney. He's managed by Bob
 McCluskey. The chanter has al-

ready cut four sides. . . . Dot
Records has signed a new rhythm
| and blues group, as yvet unnamed,
and congisting of five voices. . . .
Mindy Carson opens at the Laurel

September 20 and then moves
into the Steak Ranch, Atlanta, on
' September 27. ., . . Eddy Arnold
| comes into town this week for
TV and recording work.

uests on the Ted Steele TV show
or the week beginning Monday
(13). . . . Eight-year-old Gloria
Ann Brady has been signed by
the Dandy label. . . . Comedian
Jackie Xannon has written a tune
called “Prunes.” . , ., Fred White-
house, writer of "Sam, You Made
the Pants Too Long" died this
week from a heart attack,

Jimmy La Marr's children’s op-
eretta, “Lambee,”” pgot its first
performance at the Moss Lake
Camp at Old Forge, N. Y. Books
and lyrics are b elte Soukup.
. . - Puhber Bill Buchanan's Man-
ument firm has parnered 36 re-
corded sides in the 36 vveeks since
the firm opened its doors. . . .
Buddy Greco is currently plaving
The Metropole, W.ndsor, Ontario,
He's due back in New York
around September 20 to move
into his new Bethpage, L. 1., home.
- . . Jackie Lee opens a two-week
stand at the Rendezvous, Phila-
delphia, on September 13. . . .
The Crew Cuts puested on the
Perry Como and Eddie Fisher
network TV shows. The two
guest shots were sandwiched in
between regular bookings., | |, .
' Erroll Garner opened a one-week
stand at the Blue Note, Chicago,
on Wednesday (8). It's his first
Chicago club date in more than
three years. He opens at Scaleri’s,
Milwaukee, on Monday (13). . . .
The Clair Perrault band opens at
the Mayflower Hotel, Washing-
ton, on September 27 for an in-
definite booking. It's the Cana-
dian band's first appearance in
the United States. . . . Al Calder
has joined the staff of Porgie Mu-
sic as promotion chief, the spot
recently held by Johnny Farrow.
Calder had been with the Ve-
ronique and AVAS music firms.

with the Buddy Laine ork, which
15 currently on a one-nighter tour,

Supper Club, Columbia, S. C., on |

Tommy Mara, M-G-M R-eénr'ds”

. .. Thrush Hic‘kﬂv Carroll is now |

Chicago
Teddy Phillips and his band

week beginning a five-month
stay at that house. His will be
the largest steady band in town
after he opens. Soon to be re-
leased on Decca will be Teddy's
new album which features the
style of departed band leaders. . . .
The new bill at the Black Orchid
opening Tuesday (14) will feature
three singers; Carlos Ramirez,
Hamish Menzies and Jessie Elliott.
Burl Ives closed there Monday,
. . . Janet Brace was just re-signed
by Decca
taneously was signed for 13 weeks
on the new Tom Duggan day-
‘time variety TV show over
| WBKB. . . . Peggy Taylor moves
into the Baker Hotel in Dallas
next week for two frames.

| Eartha Kitt opens for seven
weeks at the Harris Theater in
“Mrs, Patterson.” . . . June Valli,
currently appearing at the Chi-
cago Theater, is making a per-
sonal appearance at the local
Hudson-Ross record store, . . .
Erroll Garner is current at the
' Blue Note and will be followed
by George 'Shearing, who will be
in for two stanzas. Garner's next
‘appearance will be at Scaleri's in
Milwaukee for two weeks begin-
|n1ng_ September 13, . . . Ish Kabib-
ble in town for a few days setting
up a ld-week tour thru the Mu-
(tual Agency. . .. Lola Dee guested
‘on WGN and Jim Lounsberry's
“Bandstand Matinee"” last week.

move ipto the Martinique next |

Records and simuls

tinues at the Brazilian Room. Bev-
erly-Wilshire Hotel. e

Philadelphia

. New season promises to be rich
in concert lure for the jazz musi-
cian—already getting off to a fast
start with the “Rhythm and
Blues” show spotlighting Roy
Hamilton and the Drifters at the
Met for the seasus.’s first on Sep-
tember 10. Norman Granz brings
hiz “Jazz at the Philharmonic"” to
the Academy of Music for three
concerts over a two-dayv stretch
on September 24 and 25. Benny
Goodman set for an Academy
concert in November, and nitery
op Lee Guber also has a Novem-
ber date at the Academy for a
jazz concert.... Al Small back on
the stand with the reopening of
Celebrity HRoom..., Leoc Zollo
ushers in the new season at Wap-
ner's Ballroom, . ., . Chabby's,
across the river in Camden, N. J
relights for its weekly parad of
recor ling names, kicking off the
new season with Mary Sma
offering Micki Marlo this weeék
and following with Lionel Hamps
ton. ... Bill Stein, who provided
tk » music-making at the Mayfair
House last year, goes back this
week for another year.

Texas

Ted Weems and his orchestra,
with Bonnie Ann Shaw as vocal-
ist, and Red Ingle, will provide
the entertainment at the Liguor
Men's State Convention to be
held in Fort Worth Sunday (12).
... Irving Granz visited San An-
tonio to make final arrangements
for the staging of this wvear's
“Jazz at the Philharmonic"
staped by Nerman Granz. The
show will be presented here at

. . . Ray Anthony and his orches-  the Municipal Auditorium on Oc-
tra played a one-nighter at the tober 5. ... Spike Jones and the

|Aragon Ballrpom last week. . . .
| Ralph Marterie will play a one-
|mghter next Sunday (18) at the
| Grove Ballroom here. . ., , Al
‘Morgan was a performing guest
on Linn Burton's WCFL late night
show to premier his latest Label
X waxing, “Tell Me Now."

Hollywood

Joni James planed to New York
following the completion of her
screen ftests at M-G-M studios
here, Singer is scheduled for a
date at the State Theater, Hart-
ford, Conn., this week. . . . Char-
lotte Lord, WMGM, New York, in
town vacationing. . . . George Jay,

singer Kay Brown last
jockey tour, ., . . Leo Diamond’s
RCA Victor etching of “Little One,
|You're Too Much,” scheduled for
a heavy promotion campaign. . . .
| Pat Champer, WFLA, Tampa, in
town. , .. Title song, “Six Bridges
to Cross," from the new Univer-
| sal-International film, was writ-

‘ten by JeHf Chandler and Hank ||

' Mancsinni., . . . Collier's magazine
has a feature on Sammy Davis Jr.
and the Will Mastin Trie upcom-
ing, . . . Capitol’s Frances Faye,
currently at the Flamingo, Las

role in the Broadway production,
“Mrs. Murphy's Chowder.” . , .
Carl Post, Associated Music Pub-
lishers, was pguest soloist at the
Redland's Bowl last week. . .

ter now boasts Laurie Loman,
Tommy Gumina, Big Jim Bu-
chanan, the C'Noters, Scatman
' Crothers, Kitty White and Gerry
Pace. The Laurie Loman etching
of "Wither Thou Goest” has cued
a flock of 11 other recordings on
the tune. . . . The platters guested
on the Larry Finley TV show last
week, after opening at Club Troe-
adero, . . . Janice Luce Trio con-

® Continued from page 3

Cantor Takes Stand for Pix

color. Four days were used to
complete the half-hour film.

Cantor will act in some of the
flicks and will be host on others,
There is no definite format for the
serles, except that the shows will
stay away from straight drama
and from anything that smacks of
a message.

Radio Show

In addition to the TV series,

half-hour radio show for five-day-
a-week morning presentation.
Both the TV series and the radio
show, which will be taped in front
of a live audience, will be syndi-
cated by Ziv.

_Telecasting of the first of the
films is scheduled for January,
The 39 flicks will be sold to spon-
sors on a 52-week basis.

Syndication is playing an ever
more important part in the TV-
radio market, Cantor said, and in
the not too distant future the in-

www americanradiohistorv com

Cantor is preparing to launch a|

dependents may be able to com-
pete on an equal footing with the
network stations thru the use of
syndicated material.

There is a strong possibility that
within four or five years all TV
shows will be filmed, he declared.
At the same time he voiced the
belief that the foreign market for
telefilms will be expanding
'shortly
~Television is changing the en-
|tire concept of what makes suc-
'cessful comedy, he continued. It
|used to be that a comedian could
play to the audience in front of
him, and, if they liked him, he
(was a success. On TV, however,

comedy must strike a universal

response. Just getting a good re-
action from a live audience in
Hollywood isn't enough, he
pointed out, if a show is being
seen at the same time in Buffalo
and “dies the death of a dog”
there.

who took on the management of |
e ; week, |
squiring chirp Betty Lee on a disk

Vegas, being flagged for a legit

Indie Century Records talent rns-' |

| City Slickers, with Helen Grayco,
will appear in San Antonio with
| “Musical Insanities of 1954" at
the Municipal Auditorium on
september 26, 'The show is being
brought here by the San Antonio
Express-San Antonio Evening
News Athletic Association,

|SH-BOOM

(Life Could Be a Dream)

Recorded by
The Chords ........Cal ._
The Crewquls . ... ... Mercury -
Billy Williams. ... .. Coral
Bobby Williamson. . .RCA Vicler
Sy Oliver.......... Bell
leon McAuliffe . ... Columbia-

.'||:_'
LY
g Y

others fo come

IHILL AND RANGE SONGS, INC.

1650 Broadway, M. Y. C.

e

(1t HIGH

AND THE

MIGHTY

M. WITMARK
& SONS

Does Your Heart

s, beat For We? /

m—

(It Must Be Love)

LeBam Music Publications

2033 Bumett Way. Sacrameonte 18, Callf.

J
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BLACKLISTED

British MU
Bars Four

Ork Leaders

LONDON, Sept., 11.—The Brit-
ish Musicians’ Union got tough
this week with four baod leaders
who had displeased them by bar-
ring all MU members from 3ay-
ing unde:r their batons.

The four blacklisted men, Eric
Winstone, Billy Ternent, Roy Fox
and Tito Burns, are all top-line
performers paying well above
minirizm uniol rates. In an offi-
cial explanation of their action
the MU claimed the veto had been
given because the leaders were
no longer members of the union.

Winstone, who runs a 17-piece
band, resigned from the MU some
while back after a dispute. Ter-
nent, a one-time BBC music chief,
was reported behind with his
dues, as was Burns., At press time
there was no statement available
from Rov Fox, but it is under-
stood at least one of the 'leaders
has mailed a check for back du
to the MU,

The future of the others—now
barred from conducting MU
members—was the main topic of
conversation in music circles here
this weelk,

Shad to Bring in
Jazz, R&B Labels

NEW YOREK, Sept. 11.—Two
noav labels, one rhythm and blues
and one jazz, are ready to bow'
inte the business in the next few
weeks. Heading both outfits is
Morty Shad, long-time disk man-
ufacturer whose last major ven-
ture was the Sittin' In label a
few vears ago. Shad’s r.&b. label,

Harlem, has already set releases
by the Kings, Brownie McGhee,
the “Serenaders, Lightning Hop-
kins and the Bill Diablo mambo
band.

The jazz label, Dale, will re-
lease initially five Icmg-plnﬂ and
nine extended - play packages.
Artists to be released are Stan
Getz, Paul Quinichette, Wardell
Gray, John Hardy and Al Haig.

Chudd Forms New
Kid Wax Firm

HOLLYWOOD, Sept. 1l.—Lew
Chudd, president of Imperial Rec-
ords, Inc., this week disclosed the
formation of Kid Stuff, Inc., a
new recording corporation and
the latter's line of kidisks which
the firm will market under the
Moppet label.

New kiddie line is scheduled to
retail at a $1 list, and will bow
on the market sometime this fall.

Chudd has been active lately
in expanding his roster of talent
aimed at the children's market.
Currently he has four artists
under contract, all of whom have
TV-toddler shows., They are
Sheriff John, Los Anpgeles: Deputy
Dave and Fireman Frank, San
Sheriff Tex,

Francisco, and

Seattle,

Victor Execs
® Continued from pagge 11

to import more pop material for
album use, espec'iaﬂy in view of
the increased demand for back-
gll;?und and mood music State-
side.

Main purpose of the French
and Italian visits will be to stimu-
late the flow of song foreign ma-
terial to Victor execs. Talks will
be held with publisher reps in
those countries.

Plugs to Hits

® Confinued from page 12

store which only had a few on
hand. Since then it is stocked in
healthy quantities,

Another local TV favorite, Jim
O'Hara, working over WOKY-
TV, has stirred up interest among
record fans who are buying his
“Here's O'Hara" show theme,
“Fidgety Feet,” a Ben Pollock
and his Pick-A-Rib Boys oldie on
the Savoy labcl. O'Hara's g]ugs
extend to other tunes which the

cast of his show pantomimes each
week. A recent pantomime wver-

'Hen—:q will press and distribute
the disks in the British Isles. First
r.&b. disks, by the Sugartones,

GUY MITCHELL
BUSTS RECORDS
IN ENGLAND

LONDON, Sept. 11. — Guy
Mitchell, currently setting the
Moss Empire Circuit on fire
with his record . breakin
vaude tour, was presente
hare with a plague and the
title of "“Most promising
young film star of 1954," won
in the Motion Picture Exhibi-
tors' of America poll. Award
was made to him by Vera

Lynn in London's = Savoy
hatel. .
. The Mitchell tour, which

has zo far netted over $250,-
000 and broken several house
records, is already the longest
sustained swing made here
by a top American artist. In
November the singer returns
to the States to commence a
new picture,

Mahalia Jackson
Nears Columbia

Record Contract

NEW YORK, Sept. 11. — The
country’'s No. 1 spiritual singer,
Mahalia Jackson, appears set to
join the Columbia label by the
end of the month. Altho nothing
15 settled at this time, negotiations
between the diske and Bess
Berman of Apollo Records, the
thrush’s original label, have been

‘| progressing satisfactorily.

Jackson has been under
contract to Apollo for the past
five ears. olumbia Records
started negotiations with her
about two months ago, claiming
that Apollo had failed to pick up
her option, Hewever, Apollo
averred that the contract was still
valid. Since then there have been
many legal conferences.

Now, however, i settlement is
nearly completed that will permit |
Columbia to pact the thrush and |
will make her exit from Apollo’
an amicable one.

don and Percy Johnson,

Benida Sets Can.,

British Isles Deals

NEW YORK, Sept. 11, — The
Benida label this week set up dis-
tribution and pressing deals cov-
ering Canada and the British
Isles, announced the release of its
first rhythm and blues disks and
set the release of a Christmas
album featunni[the choral group
of the R. H. Macy Department
store here. Deals were all nego-
tiated by label topper Dewey
Bergman.

Set to handle Benida disks in
Canada is Sparton, while English

will be out on September 25,
Meanwhile, the label's musical
director, Bill Stegmever, is back
from a 15-city tour of deejays to
promote his latest release.

Indies Lead Chase

® Continued from page 11

new disks, they are listened to by
the powers that be in the large
firms, and if any of the tunes

start to go, there's a good chance
of a quick pop record. Publishers
go after a hit r.&b. tune knowing

that they can usually get at least
one important pop platter on it.
The same is almost true of hit
mambaos,

Actually, the ]arie diskery re-

cording of a hot r.&b. or mambo

JAZZ COURSE

Sid Gross
To Lecture
At Columbia

NEW YORK, Sept. 11.—Start-
ing next week, some students at
the Institute of Arts and Sciences
at Columbia University will
make field trips to jazz boites.
These will be part of the Insti-
tute’s latest lecture course, “Ad-
ventures in Jazz.” The course
will be conducted by jockey Sid-
ney Gross, who has a regular
jazz show over the ABC network.

This is the first time that the
Institute has had a jazz lecture
course. Gross will cover the field
of jazz from its beginning to the
E;esent day. Gross, a musician

imself, led the Blue Eaglesz ork
for the Royal Air Force during
World War II and has held many
Jazz concerts. Last year he had a
deej show over the Britizsh
Broadeasting System. He will use
Jazz artists to illustrate wvarious
points in his lecture course.

Merger Seen for

Seattle Locals

HOLLYWOOD, Sept. 11 —Dis-
cussions concerning
musicians’ locals AFM 493 and
AFM 76 were underway this week
in Seattle, with the presidents of
both the Negro and white locals
predicting amalgamation soon.

Meetings between the locals
will take up financial matters,
death benefits, membership ten-
ure, ete. Committee form Negro
Local 493 includes Robert Mar-
shall, Frank Walton and Myrtle
M. Francois; from Local 78,
Powell Barnett, George Boving-
Both
Emmett Lewis, of Local 493 and
Harry Reed, of Local 76, presidents
of their respective groups, indi-
cated there were no insurmount-
able problems and that a merger
would be affected.

Negro and white American Fed-
eration of Musicians' locals in Los
Angeles merged here last year.

WNEW Ratings
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and from T:35 to 9 p.m. with both
records and live talent.

Bill Kemp

Bill Kemp, whose 9:35 to 10
a.m. show has shown a 23 per
cent rating increase over last
yvear, will now do a second daily
show in the station's 5 to 5:30
p.m. time period, altho that seg-
ment also showed a percentage
increase (14 per cent) over last
vear,

Other WNEW deejays, whose
ratings increased this month and
last, include: Bill Williams (7:30-
8:30 pm.) up 29 per cent, Bert
Wayne (8:30-9:30) ué:r 13 per cent,
Jerry Marshall up r cent for
morning Ballroom (10-10:30 a.m.)
and 3 per cent for the evening
seg (5:30-7:30 p.m.), Bill Harring-
ton (12 noon-1 p.m.) up 19 per
cent, and Clavin and Finch (8-
9:30 a.m.) up T per cent.

Jerry Marshall percentage fig-
ure is impressive, since it marks
an increase over Martin Block’s
high rating in the same spot last
Year.

tune makes little impress in eith-
er the r.&b. or Latin-American
market. And many times the
original record outsells the cover
even in the pop -field, since the
r.&b. disk was out first and on
the boxes ahead of the pop cover.
In some cities, for instance, the
Chords' record of “Sh-Boom™ is
out-selling the Crew Cuts.

Once an indie label could go its
own way without too much|
worry about the large diskeries.
Today they have to be on their
toes. And they usually are. de-
spite the intenzified competition,

sion by one of his cast of “Riot in
Cell Block Nine"” caused a notice-
able spurt in sales the following
day, according to several dealer's
report.

CAN-TV's Gold Medal Movie,
anuthpr evening session. also
contributed to the demonstration

of how the TV media can act to!

boost record sales, albeit uninten-
tionally. It's theme is the Aqua-
viva waxing on M-G-M of “That’s
All,” now proving a steady seller
all over town.

| “White Christmas”

‘White Xmas’ Hypo

. ® Continued from page 11

tion plugging to start immediately,
He will guest with top disk
jockeys in New York and other
metropolitan cities as part of the
promotion effort.

~ Berlin has also recorded special
introductions to all the “White
Christmas” tunes which disk

jockeys can integrate into their |

programs. Still another Berlin
hypo is a l5-minute interview
recorded at Paramount for distri-
bution to approximately 1,500 disk
jockeys and radio and television
commentators, in which he dis-
cusses music and related subjects
and relates anecdotes of his more
than 40 years as a composer.

During his two-week stay in
Hollywood, Berlin hosted a
showing at
Paramount for disk jockeys and
band leaders in the Southern
California area. Berlin's score for
the picture is his first original
music for a motion picture in 15
years.

www americanradiohistorv com

e merger of |

LONDON LOVES
LAINE. COMO

LONDON, Sept. 11.—Two
records by American per-
formers, neither ever released
in the United States, are do-
Ing extremely well in Eng-
land. One, the Frankie Laine
record of “I Believe” on Phil-
ips, was made specifically for
the English market and is
selling better than the Eddie
Fisher record on HMV here.
The other, Perry Como's
“Idle Gossip” on HMV, was
released only here, and is
also selling substantially.

Glaser Disney

Music Chief

HOLLYWOOD, Sept. 11.—Ap-
pointment of Abe Glaser as gen-
eral professional manager of the
Walt Disney Music Company was
announced here yesterday by
Jimmy Johnson, executive vice-
president of the firm. Glaser has
peen with the Disney publishing
organization the past four years,

Glaser’s appointment is in line
with the stepping up of the Disney
subsidiary’s activities as a result
of the full schedule of feature
releases upcoming, Johnson said.
Four features will be in release
in the next seven months, each
iof which has strong music po-
tential. “The Vanishing Prairie,”
“The Littlest Qutlaw,” “Twenty
Thousand Leagues Under the
Sea” and “The Lady and the
Tramp™ are on the schedule.

“Prairie Home,"” based on the
background theme from “The
Vanishing Prairie,” has been re-
corded by Tex Ritter on Capitol.
“A Whale of a Tale,” from
“Twenty Thousand Leagues,” will
introduce Kirk Douglas, star of
the live-action film, in his initial
role as a singer. .

“Lady and the Tramp," Disney's
first feature-length ecartoon in
CinemaScope, will feature six
songs by Peggy Lee and Sonny
Burke.

Hollyw'd Engineers,
Studios Stymied

HOLLYWOOD, Sept. 11.—Ne-
gotiations between representatives
of Local 45, Broadeast and Tele-
vision Recording Engifieers, and
five major recording studios here
were stymied this week, -with
Commissioner Gbodman, of the
Federal Mediation and Coneilia-
tion Service, scheduled to arrive
here Tuesday (14) in an effort to
have both parties come to a meet-
ings of the minds.

Tho current discussions concern
only the recording studios, the

‘union, affiliated with the Inter-

national Drotherhood of Eleetrical
Workers, is scheduled to review
its AM contract with local sta-
tions as well.

It is reported that the failure
to negotiate a contract with the
recording studios thus far stems
from a jurisdictional dispute,
rather than one concerning wages
and hours or other labor condi-
tions.

A strike, tho a remote possi-
bility, would put a sharp dent in
Coast recording activity, neeces-
sitating the use of independent
facilities not affiliated with the
union.

BMI Clinic
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gon (25) San Francisco (28): for
March, California (2}, Arizona
(4), New Mexico (7), Texas (9),
Oklahoma (11), Kansas (14), Mis-
souri (16), Iowa (18), Nebraska
(21}, Illinois {23), Wisconsin (25),
Kentucky  (28), Tennessee (30).
Florida i1s scheduled for April 1.
Idaho, Utah and Colorado dates
are June 13, 15 and 17 respec-
tively.

The second team's February
achedule inecludes Arkansas (21),
Louisiana (23), Mississippi (25),
Alabama (28). March dates are
Georgia (2), South Carolina (4).
North Carolina (7)), Virginia (9),
West Virginia (11), Indiana (14),
Michigan (16), Ohio (18), Mary-
land-District of Columbia (21),
Pennsylvania (23), Montreal (25),
New Jersey (28), Rhode Island
{30). April dates include New
York (1), Massachusetis (18),
Maine (20). Montana is scheduled
for June 14, and Minnesota, North
and South Dakota clinics will be
held June 17.

Paul Cohen Signs
Torok, Gulley to
Decca C&W Stable

HOLLYWOQOOD, Sept. 11.—Paul
Cohen. Decca Records’ count
and western topper, signe
Mitchell Torok and Phil Gulley
thiz week. Cohen, who is on a
three-month swing around the
country to find new c.&w. talen
signed three other artists las
week, and Decca’s e.&w. tal<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>