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INDUSTRY'S LEADING NEWSWEEKLY

PRICE: 25 CEN,.

TV Says ‘Not Guilty’

Of Juvenile Crime

NBC Film Div. Bases Rebuttal to Critics
On FBI Reports; Murder Hits the Skids

By LEON MORSE
NEW YORK; Oct. 2.—The NRC'

Film division has developed Figures
which tend to prove that TV is not
as responsible for the wave of
iuvenile. crime and  disorder as
many of the educational authorites
contend,

Leading the attack on TV has
been the National Association for
Better Radio and Television, which
recentlV nnnounced that erime and
vialenee on TV had increased 400

per cent in the past three vears

and that voungsters should not hel

exposed to such programs,

The NBC Filn division bases its
contention that TV is not a primary
factor in cansing fuvenile erime on
several studies made by the FBI. A
survey for 1952 and 1953 reveals
that the number of major crimes
comimitted in the United States in-
creased 6 per cent between those
vears, but that murder, the partic-
ar crime which is depicted most
frequently on TV, decreased 1.2
per cenl.

Rural Areag

In rural areas which are loss
heavily saturated with TV than
vhan areas, murder increased 4
WSt T the cities, however,
PET L ta viden audiences arp con-

where ty, murder decreased 2.2

centrated, oo Sally, all  major
per cent.  Ingideny,, *°

* oot in
offenses went up 9.6 pey ' P
rural regions—less than half tha,
among urban areas,

A more comprehensive break-
down of crime as reluted to TV is
avitilable from an FBI study eom-
paring the year 1951 with 1952,
Low, high and medium TV citips
within three population areas—
a0.000 to  100,000: 100,000 to
250,000, and 230,000 and over—
were compared. The survey, while
far from conclusive, shows that
there are fewer crimes per 1,000 of
population in the highly saturated
sities than in the medium and low
'V towns.

Comparisons

The summary of the statistios
eveals that in the low TV satura.
on . cities total crimes were 10.2
wr 1,000 of population in 193]
nd went down to 188, In me-
ium TV cities erime hiked 20.1 to

1.9, and in highly saturated TV
reas crime increased from 15.8 to
7.8.

Murder, however, remained eon-
ant in the high video areas—3 in
oth years, but in the low areas

venate to Sift
Horror' TV

NEW YORK, Oc. 2. — The
mile subcommittes investigating
venile delinquency has scheduled
arings October 19 and 20 on
rime and horror™ TV programs,
parade of witnesses line-up in-
e network officials, TV station
inagers, sponsors, praducers and
tors.
The primary  purpose of the
arings is to detevmine “the men-
climate created for Ameriea’s
uth by present program channels
* the children,” rather than to
nsider censorship of the medium,
wording  to  a subcommittee
skesman.  Segator Hendfickson
New  Jersey heads the sub-

mmittee,

mcreased from 8 to .7 over (he
Year span. Consequently, while
total erimes increased in the highly
saturated cities, they still are con.
siderably below low video areas
per 1000 of population, and the
significant murder elassification re-
mains constant in the high TV
cities, but jumps in the low TV
cities,

There is still another FBI anal-
vsis of TV and non-TV cities witl;
populations of 235 000-30,000. com.
paring the vear 1948 with 10952,
[n the high TV areas total crime

er 1,000 of population rose From

L9 to 12.7; lin the non-TV cities
total erime rose from 13.9 to 149
Inthe TV cities murder and non.
negligent manslaughter  declined
from .3 to .2 per 1.000 of popula-
tion from 1948 to 1952: the same
crime rose from .3 to .4 in the non.

TV areas.
No Plots
In August of this vear,
| NAFBRAT  classified 13 video

shows as excellent. The NBC IFilim
division points out that not one
program with a plot is ineluded’ in
the list, for obvious reasons. A plot
requires conflict, the film svndica-
tor points out, and eonflict is ex-
pressed as a visual clush between
either ideas or En|I:+Ir-.

NBC SERIES TO
AIR TRIBUTES
TO DISK STARS

NEW YORK, Oct. 2 _NBC
is plotting a whole series of
hour and a half tributes to
top-tlight record personalities,
utilizing a format they think
combines the best elements of
network radio and loeal deejay

programs,
The idea, brm inchild of
NBC program veepee Ted

Cott, is an outgrowth of the
special two-hour tribute NBC
paid to Bing Croshby's Decca
album  “Bing” last Sunday
(26) From 6 to'8 pm. The
show Teautred edited excerpls
trom the album with taped
comments by celebrities men-
tioned on the LP. Judy Gar-
land, Bob Hope, Irving Berlin
and many other big names
appeared on the show with
Guary Crosby as emsee.
Audience response to the
one-shot  prompted Cott to
build an entire series around
the format, with the second
show (featuring a  similar
treatment of RCA Victor’s new
Clenm Miller album) to be
aired over the web a week
from Sunday from 6:30 to
§ p.m. NBC is negotiating for
Jimmy—Stewart, who plaved
Miller in Universal’s picture-
bio on the orchestra leader, to
tape a special segment for the
show. The web also hopes to

The NBC Film division has also
(Continued on page 5)

{Continued on page 12)

By JIM McHUGIH
NEW YORE, Oct, & — Nama

talent is savoring a juiey melon in
the cow and corn counbry  head-
lining grandstand shows at some
of the nation’s leading fairs. But
| while earning as much as $10.000
Hfor o single day’s effort, artists,
headed by the recording stars cur-
rently most in demand, continue to
nibble only a tidbit of the hinter-
land potential,

Unique get - together problems
are Imfclfng down the earnings of
the names in a field that spends
an - estimated $10,000,000 for tal-
ent, mostly in the compact period
from  July  thra Oclober, But,
meanwhile, the money isn't idle as
| the nnsung associates of the names
Lare using it up in thousands of
ontdoor appearances,

Referring  to - the setting of
names  for outdoor appearances,
one outdoor booker savs, “It's a
helluva job to get them.” For one
thing the biggest, come fair time,
frequently have already eamed too
much money, and their financial
advisors warn them that it may be

The shifting status of ABC-TV
hy
this fall
The new season upon which it
the web,

lllllll W OEoEoE

Fall Season Crucial to ABC-TV.,
Analysis of Ad Roster Indicates . . .

- ISErs
a_study of the web's roster "F."'“I""”*'Er.
as compared with that of Just y=™

. ; i . o
considered one that is crucial to the fitu =
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of this type of selling,

NEWS OF THE WEEK

firms in issuing records on a “guaranteed sale”
basis, seems to be headis

iz into the realm of
practices xx'li‘ic-h “used to work.”
wrrent actions point to an end
serssessanas.Page 13
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“They have no

tinaneter, wig named chairman
National Telefilm Associntes, |
the financial backing and

Col. Ring Named Nat'l Telefilm
Board Chairman: Sales Dep't §

Col. Custave Ring, prominent industrialist and

euidance Jon N_T.-L

sus of Music

of the board of sueh disks,

e will provide

president to contact representatives

atd loeal ‘music association
Cite possible FCC actiom

off-color tecords, :

Off-Color Records Rouse Ire
Of Nation's Juke Box Ops

plice in our industry,” concen-
Operators of America, MOA
of State

§ o urge ban on
1 aguinst

Page 932
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L.A, County Yair, Largest of Tis

which has now firmed up its sales struciure
with 28 men. ., sesvePape 4

Amory’s UM&M Corp., Handling

Syndication for MPTV . | |

Motion Pictures for Television is turning ils
syndication over to the new UM&M Corpora-
tion headed by Charles Amory. It has 185
resicent salesmen. MPTV will inderwrite five
shows a year for 10 vears for UM&M handling.
ssssenss FAEE 5
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12-Inch LP Makes Wide Cains
At Expense of 10-Inch Disk

The 10-inch LP, which has largely abdicated
the classical field in Faver of 13.inch disks, {s
also losing ground in background musie, About
half of u]Fm:tfur manufacturer album output is
on 12nch LP's. ,.000uvinn. Page 11

Jockey Opposition lo 45 R.P.M. Diske
Lessens; NY Stations Convert . . .

The vociferous battle between the record man-
ulacturers and some radio broudeasters over
the use of 45 r.p.m. records for disk jnckey
programing seems to be ending. In New York
this week almost every station which hael been
holding out against the 45 records changed its
mind and decided to eonvert to the new speed,

sesws RARE 13

‘Guaranteed Sale” Merchandising
Losing Favor With Disk Firms . , .

The long-stunding practice of most record

ilp-!li-l--rl-ll---|

Kind, Draws 847,807 in 12 Days . , .

The L Angeles Cointy Fair, Pomega [‘T.;;Ti;l':.
the world's 52 Dty faje jhis week taok
a cue from most major fairs this vear and was
running ahead of last vear at the ate, Annnal
pulled a total of 847 807 during its first 12
days, 12326 head of the same period Tast
year. Srssdasiaiisassacsnsisenas PAEE 05

Clyde Beatty Show Sets Early
Closing Date; Film Is Planned . . .

The Clvde Beattv Qireus joined the several
others which have annonneed plans to end the
season early, 1t will close October 11 instead
of in early November. Beatty will make two
indoor circus dites and then 2o to Indio, Calif.,
to make a movie, verssssnsnasnsss . Page 65

DEPARTMENTS AND FEATURES

Amusemenl Games ,.,. 98 Maie .alos sienddnnss B3
T T T [ Merchandise ..... Kl
Carmbval .. ik MRS i s « 1
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Stars Barely Nibble
Juicy $10,000,000
Melon at the Fairs

Demand Mostly for Record Names,
But Many Factors Prevent Dates

strictly a benefit date for Uncle
Sam.
Booking Problems

Record, picture, radio and TV
commitments make it difficult to
squeeze in dates. Rarely will any
series of dates resembling a route
be available, and the stars appar-
ently are allergic to the commut-
ing type of travel required.

Some, like Eddy Amold. are
reported wary of the hazards of
outdoor appearances—wind, rain,
cold and dumpnéss, not to mention
the fear of bad acousties, staging
and lighting and the need to pro-
ject personality 500 feet or more
into the distant corners of 10,000-
seat grandstands,

But most, like Eddie Fisher, find
the outdoor dates stimulating, The
certain enthusiastic response of 2
paid andience numbering i the
thousands can hardly be matehed
anywhere, The good will and rece
nr{} plugging  opportimites  are
uneqialed.

Results Good

Altho the measurin
worth at a fair is an elusive thing
since the big events draw big
crowds  anvway, it is generally
acknowledged that the annuals are
well satisfied with the results, de-
spite. _the widespread  complaint
that the personalities demand too
much money,

While howls of anguish greet
most of the asking prices, Eddie
Fisher in his recent appearances at
Du Quoin, I, and Indiana State
fairs proved worth his $10,000

rice. Roy Rogers and Dale Evans

uilt a record $450,000 grandstand
gross at the Cuanadian National
exhibition, a 10-day stand nsually
worth around  $100,000 to (he
stars.

It was a cinch in advance that
Patti Page would earn her $5.000,
the Mariners their $4,000 and the
Sammy Kaye musical gronp its
34,500 for one day, two show shots
at the York (Pa.) Fair.

$3,000-£10,000 Okay

A lot of fairs could stand ‘a
£5,000 tab, a few £10,000 for ape-
shot appearances. As potent a lure
as he probably would be at a fair,
few ol the annuals could meet the

(Continwed on_page 65)
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Fair Manager
Plays It Smart

YORK, Pa., Oct. 2.<Samuel S.
Lewis, octogenarian president and
general manager of the York (Fa.)
Interstate TFair, one of fairdom’s
bigaest b " name talent, has
o Sure-fin F gauging box-
office valuw :

of name

sufficient. w of each
fair the wily leutenant
governor and pi il of the
State’s departmeils vs and
forests canvasses ali wtail

music outlets and dis

this area, This vear's ch
Page, the Muriners ana .
Kaye. Total talent cost fis
flive-day event; $80,000 plus.
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TV Starts Second Trip
w Sponsor Line-Ups

ABC
With Ne

.S From First Year

Quit;

| i
Many ~Jeason Seen as Crucial

P ]
cul rEI:}-t. 2 —For better

AL N IV this fall finds
NESded to a roster of spon-

o pudically different from the
ones with which it started life last
season.

This fact underscores the shift-
ing status of the network, which is
striving desperately (with some
success thus far this year) to assert
itself as a strong compeiitor of
NBC and CBS.

That ABC-TV has far from es-
tablished itself, however, is re-
flected by the absence from its
current line-up of a hefty prepon-
derance of last vear’s adverlisers.
The web, howrver, thru a show of
future strength, has found little
difficulty in bringing in an even
larger number of replacements to

o along with it on the crucial ride
whead this coming season.

Drop-Outs

Among last full’s sponsors who
for one reason or another are not
represented in this fall's ABC line-
up are: Motorola, which spon-
sored “Motorola TV Hour’;
Speidel, which bankrolled ‘Danny

omas; Sherwin-Williams, Ray
Bolger; Bristol-Myers and Armour,
“Pride of the Family”; EX-Lax,

Hope May Do
‘Showcase’
On NBC-TV

NEW YORK, Oct. 2—Bob Hope
will most likely appear in the
fourth of the Monday night spec-
taculars on NBC-TV Wﬁit}l has
been named “Producer’s Show-
case.” Tred Coe, executive pro-
ducer of the series, submitted as a
E{ﬁ.‘ﬂil:]e vehicle for him “lIdiot’s

light” which the comedian re-
jeoted. The seurch is continuing.

Also being considered is Shirley
Booth. She would appear in Ten-
nessee  William's "érass. Menag-
erie,” and play the part created by
the lute Laurette Taylor.

3 Johns to Quit
After 2 Pilots

NEW YORK, Oct. 2.—Oune of
the more successful LFa::kuging ap-
erations in rudio and TV—Master-

son, Reddv & Nelson— is having | riclt
| course, cannot count on building

one Final fling at producing a show
before their cli:.'suﬁltinn. Thev will
produce two pilot films in on un-
usual half-hour guiz show, “Animal
Panel,” for submission to the net-
works.

Alter it is done, the three Johns,

ay they are konown, will go their|=
) g

separate  wuys.,  John Masterson
will continue in business as a pack-

acgn_-r. John Nelson goes to the|
‘nast where he will settle down!
and John Reddy will concentrate |

on his other interests. Mastersoy,
Reddy & Nelson have produced
such  successTul properties
as “Bride and Croom™ and “Live
Liké a Millionaire,”

‘Web’ Regional
Deal Sought

NEW YORK, Oct. 2.—Coodson
and: Todman are teving to flush a
regional deal ov' F the forest aof

:-ilmnz-".:_t:-rs befor . ahead with
the Ffilmine Web.,” The
puckagers .0 roll on the
property, use of the large
investine ved, they want to
make that & good chunk
n'[ siey will be returned

aedintely,
weli” was on the CBS-TV
ok for many years for the
worillurd Company.

“Leave It to the Girls™;
Watchband, “Back’ That Faet";
American Chicle and Swanson,
“The Nume's the Same™; Gruen
and Carter, Walter Winchell;
Duffy-Mott, “Jamie”; American
Home Products, John Daly; Ekco,
“lamie,” “Quick as a Flash”
George Jessel and “Comeback™;
Sealy, “Comeback”; Brown & Wil-
liwmson, “Orchid Award”; Thor,
“Quick as a Flash”; Skippy, “You
Asked for It”; B. B. Pen and
Cemex, George Jessel, and Hazel
Bishop, “Juke Box Jury.”
The Line-Up

On the plus side of the ABC-TV
ledger is a list of new advertisers
that are banking their coin on
the web's growing stature. They
include: Dodee, which will be
sponsoring half of Danny Thomas

Fr3

and “Break the Bank”; Florida!

J-B | Citrus,

“30 Questions™; Elgin,
“Elgin TV Hour”; Exquisite Form
Bra and Quality Jewelers, "Stop
the Music”: American Motors
and American Dairy, “Disneyland”;
Liggett-Mvers, Stu Erwin; Rem-
ington Rand and Esquire, "Mas-
querade Party”; Chevrolet, “Treas-
ury Men in Action”; Brillo, Sammy
Kave; T'dewater Oil, John Daly;
Firestone, “Voice of Firestone;
Revlon, “What Goes On?"; Pack-
ard, Martha Wright; American
Safety Razor, Walter Winchell;
Rosetield Pucking, “You Asked for
It”: Nabisco, “Rin Tin Tin"; Lehn
and Fink, Ray Bolger, and Wine
Corporation of America, “Dollar a
Second.”

While it is true that several of
the new sponsors listed above

joined ABC mainly because no
(Continued on page 3)

SPECS, NEW SEGS
CHANGE TV SCENE

Staffs Must Hustle to Sell Big Shows;
Entries Slash Rates on Old Favorites

NEW YORK, Oct. 2. — With
initial rating of spectaculars and
big new shows already on record,
two facts have become evident to
the trade: 1) that a supercharged
promotional job is needed to build
audiences for shows not programed
every week, that is, spectaculars,

and 2) that both “I Love Lucy”|
and “Dragnet” will both be badly

hurt by their competition whose
ratings so far are impressive.

The Trendex ratings of the first
two Mux Liebman specticulars—
an average 17.4 for the three half
hours of the Sunday show and an
average 25.8 for three half hours
of the Suturday night stanza—bear
out the coutention that the pro-
grams are not pulling viewers for
the money anci name power in-
vested in each property. OF course,
it also has been said that NBC-TV
would do better if each vehicle
had several stars instead of starring
one name as for example, Betty
Hutton and Ann Sothern. But
other NBC-TV spectaculars will
depend more on a group of names,

Spot Promotion
But the tremendous audience

' promotion necessary to make the

country  “premiere”  conscious as
each spectacular is offered has so
far been lacking. Spectaculars, of

followings thru continuous pro-
graming as for example “1 Love
Lucy” und “Dragnet.” Only pro-
motion can alert viewers and build
audiences.

NBC-TV has not been unmind.

|

‘the network has

ful of this fact. It expects to pour
$350,000 into on-the-air promotion
of the spectaculars. And spear-
headed by Ken Bilby, its new vee-
pee in charge of public relations,
ad a crew of
about six men visiting important
vities and shaking the mitts of TV
editors. Chrysler flew all the top
TV editors to the Coast for a free-
loading shindig in connection with
the debut of its weekly spectacular,

But opinion is that the NBC-TV

]

TITLEITIS IS
ABC’S TROUBLE

NEW YORK, Oct. 2.
ABC-TV is afflicted with title-
itis, It's been subjected to a
rash of title changes with re-
curring frequency in recent
weeks, The latest outbreak
concerns “Junior Press Con-
ference” which becomes “Col-
lege Press Conference” Octo-
ber 11. “Postal Inspector”
similarly had its title recentl
r:hangm] to “Handle wit
Cure.” But it seems that han-
dle won't do. The web doc-
tors are still trying to put that
one on its feet.

M-G-M Scripts
Going fo TV?

HOLLYWOOD, Oct. 2.—There
was meculation this week that
Metro-Coldwyn-Maver will release
additional scripts for TV adapta-
tion, similar to the Paramount-
“Lux Video Theater” deals, after
“Cenerul Electric Theater” obtained
the M-G-M script of “Edison the
Man” for telécasting on October 17,

Up to this time M-C-M, to-
gether with the other major the-
atrical movie companies except
Paramount, has refused to let any
of its properties be adapted for TV.

“Toast’ Plugs
‘Star Is Born'’

HOLLYWOQOD, Oct. 2.—Plug-
ging of theatrical motion pictures
on television will reach a new high
on Ed Sullivan’s “Toast of the
Town” October 10. Warner Bros.
has okaved the showing of several
clips from "A Star Is Born” on the

(Continued on page -)

Prograri.

NBC Daytime Sked

Shot Full of Holes

NEW YORK. Oct, 2—The F‘;i{:
TV network still has a ma® - el
time problem on its hand/™ “.:j.;-:"i'
the new season underwar ™ ‘d'
of NBC's daytime sched a stu 11'
vast unsponsored gaps" EEIEV%.’
however, has only six g l '
segments unsold in a sc eI

hedule that

runs from 10 a.m. to fi:L .M.

from };mlﬂl“{’ thru August of
VEUr § oW t;‘.ﬂt NBC ]]:4-. Hrissy
$:E,4Hrﬂ.1 3.-} ot ity video nwebwuorl .

. £ Lhowrs unsold in the 10:30-10:45
Publishers’ In7loy Bureau figures ' Strip, one qu
"o lowing strip and much that can be

ahead of the rival web. A sub-
stantinl portion of this increase can
be attributed to the CBS lush
daytime billings.

From 12:43 to 3 p.m. on the
NBC video wel is locul time, There
are plenty of segments available in
“Ding Doung School,” two quarter-

arter-hour in the fol-

liwd on “Home.”

Kuk-Fran-Ollie
Offered Co-Op
To ABC Line-Up

NEW YORK, Oct, 2.—"Kukla,-
Fran and Ollie” is being offered by
ABC-TV to a line-up of B4 stations
on u co-op basis.

The stanza, which recently
moved over to ABC from NBC,
has been slotted up to now on a
two-city hook-up (New York and
Chicago) under the sponsorship of
Silvercup bread.

This will be the first time that a
program of the stature of "Kukla,
I'ran and Ollie” is being made
availuble to local sponsors on this
basis, Should the show do well,
ABC would most likely consider
selling some of its other properties
on a co-op basis.

CLIENT PITCH

Screen Gems
Touches Up
‘Jungle Jim'’

NEW YOREK, Oct, 2. —Screen
Gems is putting the final touches
to a presentation it is getting sel to
show national advertisers for a new
“Tungle Jim" TV film series,
Johnny Weissmuller would play
the title role.

A second property reported un-
der consideration is “Tules of the
Bengal Lancers,” which might be
produced in color. Sheldon Leon-
ard, currentiy producing Screen
Gems” “Rin Tin Tin" series, is
understood set to take on the pro-
ducer chores for the “Bengul
Lancer” stanza.

The projected “Jungle Jim"” se-
ries would make use of s ol the
footage from the “Jungle Jun™ tk
atrical feature Films that & =
Gems’ parenl company, (0 tCTeen

: L 0 P
Pictures, has in its “l“t Y
i

Billboard

The Amusement Indusiry's Leading Mewsweekly
Founded 1894 by W. H, Donaldsor

Publishers

Roper 5. Littleford |r.
william D. Littlaford

* p--.--u--iun--Pl'ﬂ'-‘-&Trlﬂ
E.‘- h.l:'mE:::q‘- R LR R E R R AL VI:E"FHI
M. L. Reutar ,...onacinnnas . s Wice-Pres
Lawrenca W. Catto e o Ay

Editors

R. 5. Littleford Jr. .Editor In Chief, Naw Yorl
Leg Zhito .. ... ... Indoor Editor, New York
Herb Dotten .. ....Outdoor Editor, Chicap
G. R, Schreiber. Coin Machine Editar, Chicag
wm. |. Sachs. .Exec. News Editor, Cincinnal
Paul Ackerman . .Ass'te Indoor Editor, M. Y
Robt. Dietmeler, Ass'te CoinMach. Editor.CF
Ben Atlas Chief Washington Burea

Times Available

while CBS has grossed -";'u‘E}I{L{l.'j'_:‘,l Reginning at 12 p.m. and run-
87 1. Lust year for the sume el [ ping to 12:30 practically all of
ijf}‘qznlhx I'l.t'-&:r with a gros . of | Bettv White is available, And of
39,442,901 wus gul Eﬂu;‘:_ﬂﬂul ’ (Continued on page 3)

“Dr. 1.Q.," long time ABC-TV sustainer, this week
got the heave-ho to make way for Revion’s new panel
show, “What Goes On" which moves into its Sunday

night 9:30-10 p.m. time period. Revlon starts No-
vember 28, and "Soldier Puarade”

four weeks.
Frank Leahy’s new film show,

shot in pilot form, has been bought for a one-shot
airing by du Pont for airing of its “Cavalcade of
The network owns a piece
of the program which will be showecased to prospec-

America over ABC-TV.

tive sponsors.
Prince Littler, Yal Parnel
Harry Alan Towers, Lew an

|, Phil

d

£9,000,000 combine to produce

ackages for British video. The combine will have
irst call on some of the top names in British show
business, ranging from Rex Harrison to bandleader

Billvy Cottou.

Non-commercial educational TV is expected to
resich an audience of 15,000,000 by the end ol next
veur when it is expected 20 educational stations will
be in operation. Seven educational TY stutions are

Leslie Grade, Stewart
Cruikshank, and Boosey and Hawkes have formed a

RIE

e ——

F

Educational TV.

will Fill in for

now operating, according to Robert Mullen, execu-
tive director of the Nutionual Citizens Committee for

The Michigan Association of Radio and TV Broad-
casters voted to eliminate dramatization of beer and

wine drinking in their video commercials effective

which has been  QOctober 15.

and Sid Hvams,
intervene,

commercial TV

www americanradiohistorv com

Jess Oppenheimer, producer of “I Love Luey,” and
the TelePrompter Corporation both elaim to be first
in the development of a device which
actor to look directly into the cumera lens while
reading lines, The question of who was birst may
settle the conflict should the U. 5. Patent office

ermits an

Academy of Television Arts and Sciences has
scheduled the presentation of its awards on Sunday,
February 14, with all indications that there will be a
nation-wide telecast of the presentations according to
Ere:-::.r Don Defore.

roken down mito live and film,
Stanley Niss has resigned as producer of “Dan-

Avwiards will continue to be
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Jackson May

Take Charge
Of Lux Show

HOLLYWOOD, Oct. 2.—Corn-
wall Jackson will probabl emerge
in full control of “Lux Vides Thea-
ter.” Jackson, are of the key execs
at J. Walter Thompson here, the
agency producing the property for
Lever Brothers, has heen
pered because of differences with
Fred Coe,

Coe is a consultant to the show,
tho he is now headquartering in
New York where he js also  the
executive producer of the Monday
night spectaculars, Consulting Coe
has made for difficulties, George
Zachary, radip and TV director of
Lever  Brothers, is now  here
straightening out matters.

34 Mil Gross
By Rogers Co.

HOLLYWOOD, Ot 2
sales of $34.007.000
for 1954, Larry Kent, general man.
“ger of Roy Rogers Enterprises,
anmounced this week,

The company, altho built on the
Rogers name,
tions separatelv and does not con-
trol or handle his TV, radio, movie
and personal-3 PReirance  commit-
ments. It deals only in merchan.
dising, leasing manufacturing rights
on specific jtemns,

Currently 47 Firms are producin
360 different items with the Rogery
name. Rogers Enterprises does not
itself manufacture or sell.

The company was formed in
1945 and grossed $260,000 during
its first year,

~(ross
are expected

Liebman Eyes
Sammy Dayis

NEW YORK, Oet, 2.—Max Lieh-

man is negotiating with Sammy
Davis Jr. for severul of his spec-
ticulars,  Both  Davig and  Joel

Gray had contracts with ABC.TV,
hut the weh bought out their pacty

lo effect eConnmies,

Liebman has signed imet Blair,
Dick Shawn, Eiieﬁn H'.lJlr'lnm Steve
Allen, Nanette Fubray and Bamb;
Lyin and Rod Alexander to eon-
tracts for two o more of his
spectaculars,

Hf

NBC Daytime

® Continned from page 2
ttrter-hour  soap oper

the six e

strips H::gk programed from 3
to 4:30, there are |
that can be bought
4:30-4:45 across  the board, hut
143 to 5 is vacant,

CBS has for sale two quarter-
lours of Robert Q, Lewis, three
uarter-hours of Bokh Croshy and
ne quarter-hour of “Secret Storm,”
Vhitehall Pharmacal which spon-
s “Storm” three times each weel,
st purchased another quarter-
our of it

NBC has [ailed s
Ivtime personaliti
'me commereial,
ceived a bad bre;
nith’s heart

a
p.m,
3 quarter-hours
. Colgate owns

o far to develop
€5 who have he-
The network
tk when Boh
attack knocked him
t of the daytime programing pic-
e Miss White has received
od eritical notices but the spon-
s have not beat a4 trail to her
. OF course, the development
personalities on TV takes a con.
erable time,

“Today” Does Well

“BC has done well with
v morning show "Today” which
rioneered and g receiving the
-off. CBS, however, seems to
a treat in Jack Paar and js
mistic about the future, but sq
the orders haven't been too
"W,

e NBC video
rtment at the moment is giving
tention to the spectaculars be.
* of the huge sums of money
ted in them, But once they
hem rolling, there is no (JuUes-
that the web will give ity full
tion to daytime.

ity

m
~

programing

Am-.

conducts jig opera- |

Elare that the network will start
an_exploitation crew to |}

1

A |

e S—

TELEVISION i

Du Monf fo Ay

Maybe 2 More

NEW YORK, Oct. 2.—The D
Mont network will drop two of jtg
sustainers and is considering the
cancellation of two others in a
move to conserve its dough for the
future. Slated to be axed early
this month are “Author Meets. the
Critics™ and “The Coldbergs,” a de-
cision subject to revision if spon-
sors appear on the scene,

Also likely to get the bounce are
“The Music Show” and “Time Will
Tell,” an audience-quiz stunza, The
shows will not be replaced, Eislmg
Sheen will return on November 2
for Admiral. The number of st

. THE BILLBOARD - DS
SECOND AD acg NCY FO

AW Y , al  Bul much of the agency's head-
~EW YORK, Oct. 2.—From '.u-hf_-s can be attributed %o bhad

520,000,000 gross business to sub- breaks, Tintair couldn’t pay a
stantially  less  than $3,000,000 300,000 bill which the agency
within the space of several months | piled up for it several vears ago,
is the reason for the abrupt demise ;@ Cv % P. had to make good, t v
of the Cecil & Presbrey ad agency | iy |5 been getting some of this

which closes its doors at the vear' €Y back recently.

8 »
end. The first big agen Other Client Losses

ey to go out - ; e .
of business this vear was Ward| pyo % Drug, an important radio

| it
mo

Wheelock which lost the $8.000 - | 4, 1" advertiser beset by thre
(00 C;IthEH Soup account Hnd-pn;ipflllt.f{n oF Pmr.itc-r ?.GFMHM
had to call i\ quits. Gleam, | :'-'t"v the [Ei“f-}; i’ l;rlll:;ﬂfdﬂ?!'lf'r

The reasons for C, & P. troubles | not beeatly pyy ‘rfth;l: l:éﬁlﬂﬁ%lnigt
are many, but two factors pre- i bhad jo, fresh approach to its
dominate. The recent growth of | wanted lrom another agency
the agency was sparked by the;problems. .. pushed off CBS-TV

tions to carry him is in negotiution,
There will be no firing of personnel
at the station.

“ﬁ
Specs, New Segs
e Cﬂnfinued from page 2

promation task is equal to the job
of individually drum beating mo-

amalgamation of the interests of Attto-Lit
several ey execs who brou t{by the
l'hﬁ-fr acvounts Eiﬁhﬁ thedhmme, ut | Walited

wihen some of them decided tn‘f wWrens, | ]
leave so did their accounts. And | p.n. Lime g']::jl'.{,ﬁ &Sﬁl.ﬂ,urn—htﬂ
since so much of the agency's | Went to Rug FE AP a0y .
heavy billings were in TV, when Svlvania tﬂ; oo llrll.-t it Wwanted
important TV accounts moved out. | an ;:::;:,T]{ ,:: rfIEE:{m:;

AEONCY Wi
C. & P. was really on the ropes. nections and s

network which found
another gshow g replace

2 m the Tuesdav 9:30.10

tion pictures, but with the added
difficulty of doing the job- simul-
tineously in all ﬁu’ big cities of
the country as each show is tele.

vised,
Staff Needed

Belief is also that NBO-TV needs
triple its publicity staff even to |
begin to mount the andience pro-
motion necessary. All indications

building
handle this task, but whether jt
will miss the boat by such a late
start only time will prove.

That “Luey™ and “Dragnet” will
be badly mauled by the opposition
can  be seen from the ratings
achieved by their opposition, Sid
Caesar got a 25.8 versus Bumns and
Allen’s 17.8, the comedian hit a
28.8 which outpulled Arthur God-
frev's “Talent Scouts” by. 6.6
points, and “The Medic” for the
second week in a row topped “Pub-
lic Defender,” the “Lucy" replace-
ment, by pgetting a 266 to the
competition's 26.3. Caesar natur-
illy will give “The Medic” 5 strong
lead in audience if his ratings con-
tinue to stay high.

' McConnanghey will add a strong

GOOD-FEELING ERA

New FCC Chairman

iners, | Cecil & Presbrey Calls Quit:
£ Sustainers, - A?CLO?Q of Founder, Clients

Thompson after dumping bath 1
Surstine and C, & P, Each
these advertisers had network °
shows last season.

The worst blow came seve
weeks ago when the founder of |
agency, Jim Cecil, died. It w
necessary to buv the stock of t
Agency f}:'nm his heirs. Several t.
execs balked because they felt {;
stock wasn’t worth mueh “conside
ing the shaky condition of 1t

agency,
Execs Pull Out

And so Jack Tarcher took one ¢
the few remaining solid aceount

Benrus, and moved to Biow wher

Pro-Self Regulation

WASHINGTON, Oct. 2.—The
roadeasting  industry  will prob-
ably find the Federal Communi.
cations Commission friendlier than
ever wunder the agency's new chair-
man George C. McConnaughey:,

An era of good feeling, con-
spicucus in the agency's decisions
and views the last two vears, marks
the farthest departure from the
stormy “blue book” era introduced
years ago in the regime of James
Lawrence Fly and Paul A. Porter,

Taking the oath Monday (4) as
replacement for resigned Commis-
sioner Ceorge E. Sterling and sup-
plinting Rosel Hyvde as chairman,

nouncements on major FCC Mat- |
ters until he has had time to Orient |
himself to his new post, bl I_“:';
and his fellow commissioners """"f
be sure to be star witnesses if the
Bricker probe of TV.radio net.
works breaks iuto public hearings |
next session, '

There appears to be little doubt
that, under McConnaughey's
chairmanship, FCC opposition to |
the Bricker Bill to widen the
FCCs  authority  gver networks
will be stronger,

Also certain to develop under
the new chairman will be a closer
linison between the FCC and the
White House. Indicative of Me-
Connaughey’s close tie with the |
White House is a precedent being

vaoice to the Commission’s majority |
policy of encouraging “self regu-

On Thursday night the Chryvsler
wur show ran only .4 points be-
hind “Dragnet” which received a|
30.8 rating. Chrysler topped “Jus-
tice” in the first half hour, 25.8 to
23.7. And since the Chrysler show
15 on regularly, it should build a
ollowing,

NEW YORK, Oct. 2. — Allen
(Duke) Dueovny has resigned s
executive producer of Rockhill
Productions to join the radio-TV
department of D’Arey Advertising.

Prior to joining Rockhill, Du-
covny  was  assistant  director of
Kenyon & Eckhardt's TV depart-
ment, His production credjts in-
clude "Furdp Theater,” “Toast of
the Town” and “Space Cadet.”

Instantaneous Broadcast

Reports Due

NEW YORK, Oct, 2 — Pulse
expects to have its instantanems |
program-reporting method for hoth
radio and TV in operation bv the |
spring of 1958 if sponsors, agencies,
and stations here will buv its re-
cently developed electronie ma-
chine, DAX, which is the measur-
ing rod, Dr. Sidney Roslow, head of
Pulse, introduced the machine to
the industry this weel,

DAX is a small gadget whicl;
can be uattached to radio and TV
sets and which functions thry use
of regular telephone lines. It offers
4 _continuous, instantaneous check
of all homes included in the sample
of 400 so that sponsors can wateh
their ratings as they waulch their |
shows. _

The machine will be tested in
the New York market first. It iﬂI
being offered to the seven viden |
stations here at a monthly rate
equal to their hall-hour one-time |

|

cost, Agencies are expected to I:reI

set by staging the new chairman’s
nath-taking ceremony at the exec-
utive  mansion. It has always
been customary  for incoming
commissioners to be swom in at
@ public ceremony in one of the
largest of  the FCC  Thearin
chambers, hut McConnanghey’s
oath-tuking will he witnessed jn-
stead only by a small invited group
in the White ITouse private office
of  Sherman  Adams. President
Eisenhower's top ussistant.

lation” by the broadeasting in-
distry, Hyvde, who stays as a com-
missioner, has been a spokesmuan
of this theme, as have most of the
others, exceptin Commissioner
I'rieda S. Hennock.

A forceful stand by the FCC
against expanding its’ re ulatory
power over industry could have an
important bearing on congressional
deliberations, Particularly influen-
tial would be a highly voeal chair.
M. -

Commissioners John C. Dogerfer

he got a good deal. Tarche
moved into C. & P. only Fairly re
cently when he merged his agenc
with it. :

Now some of the other execs ar:
looking for deals at other agencies
Reports are that Edward R
Noakes will move with the Nestl,
tccount to Dancer-Fitzgerald
Sample. Sam Dalsimer is consider
ing offers from other agencies fm
the several drug accounts he has
David Lyon has Marlbaro Ciga-
rettes and Bond Street Tobaces
and should have no trouble Jocat-

i

ing. So goes it with other top execs,

ABC-TV Starts

® Continued from page 2

tine was available on NBC and

(’BS, the fact remains that ABC

thereby has been able to build up

its bankroll and programing  guns.
PIB Figures

Areprding to the }.ﬂr.r.tl ‘.Flnh'lis-:-hv
ers Information Burean }]i}]}ﬁ,{?'ﬁ%-
ures released this week, ABC.TV
pulled in $20.032.760 (rom Fanu-
ary thru August of this vear,  This
figure compares with $12.420.738
for the comparable period Jast
Vear,

But advertisers are fickle, as
ABC is well aware from the exndus
of last vear's bankrollers. It is for
this reason that the eoming season
may very well turn oul to he the
most erucial the web has vet [aced,

| The sponsors who have joined the

ABC line-up have done so with the
promise that their money will be

well spent. ABC will have 1o fle-
liver the J,rnndﬂ, or it will he in
trouble indeed,

NEW YORK, Oct. 2.— Ponds

g/ Cold Cream is considering a new

panel show that would feature Vie-
tor Borge. The comedian-pianist is
now in the second season on
Broadway with his one-man show,

The agency for Ponds is ]. Wal-
ter Thompson,

and Robert E. Lee have been
especially outspoken on this issue.
McConnaughey, who comes to the
IFCC from the Renegotiation Board,
which he served as chairman, is ex-
pected to make few publie pro-

by 1956

charged $300 each month, Dr,
Roslow would not state the mini-
mum unonnt needed to get the
project under way,

The ﬁrmpieteﬂ' electronic ma-
chine is free of serviciﬂ% problems,
is extremely sensitive and js ta mper-
proof. It has been in development
sinee 1947, Its inventor s William
Horn, a Young & Rubicam market
research analyst,

Dr. Roslow points out, however,
that this machine or any  non-
human  exploration of audience
composition does not show audi-
ence size and qualitative reaction
which information is to be incor-
porated from Pulse’s standard
viewing. He also questions whether
the micrometrie, absolute measure-
ment of audience size from the

robability of placement of DAX
Eumr: units is superior to validuted
interviewing. DAX, of course, only
indicates whether one to four or
more sets in a house are operating,

==
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h Sales

Structure; Ring on Finance

NEW YORK, Oct, 2. — After
weeks of plunning and negot’a-
tions, Ely Lanciini and the top
commund of Nationa! Telefilm As-
sociates have firmed up the finan-
cinl and sales structure of the
organization. This development
seems to promise¢ an imminent ex-

ansion in the product side of

TA.

* The financial backing will be
derived from Col. Gustave Ring,
preminent industrialist and finan-
cier, who has Dbeen named chair-
man of the board of NTA as of
this week.

The sales structure of NTA,
which Laddau and his vice-presi-
dents have been working on since
NTA parted company with the
Harris group lust spring, consists
of 15 regional offices with a total
of 28 salesmen, Landau said he
considers this optimum strength,

$1,750,000 since it began opera-'
tions in January.

Ring, who has had no previous,
connection with the TV film [nl_'
dustry, will take no active part ’“
the operation of NTA but will ::-
vide the financial guicance T o
backing, Hﬁ'pnrtedlj one ol the
best-connected  and  wel heeled
men in the countrv, Ring », oo o
dent the Ring Constructic Fremr
pany and the Ring "En 20 t0M-
Company, and is a direc EI"E“E“'{;E
American  Security B tor ob the
himself headquarters innk. * Ring
Py Washing-

Gray in West:

NTA has now broken ,
sales staff—which is r.ﬂmrd“_“’" “;
franchised agents — iuto Jrised o
gional commands, The 'mt e
States will be under * .
jon of Ed Cray, wh e supervi-
sion o o Wit F o e

Tabakin will also °PC.rate the fran-

except that u muan will have to be | chise for the five y
adderél for New York and perhaps|States. Gray wa:” tl?: E?EEHT :;?:;
in one other situalion. manager o PSI'-TE’ and i be
‘Landau, meanwhile, also re-|owner of Sover . ' p 4 .o
vealed that NTA has grossed ;m% IMHI:’IF‘;EI] TV ‘Prﬂgclluutiunq
e Midwes! - s
;o2 =L will be under the
supervision o g :
TAX RULI‘NG it silasne i’ E. Jonny Gratf, for

Capital Gain
Involved in
TV Licensing

WASHINGTON, Qct. 2. —The
Internal Reve . ue Service ruled this
week that tho . who license cor,.
vight material 1or use n t{?,‘.&ﬂﬁhhr
molion pictnes and other media
can now cov-kler each sale as a
sale of propert. -ubject to the capi-
tal T%ams tax.

e new ruling is expected ‘o
bririg relief to dealers in copyright
materials since up to now proceeds
from licensing r.Fit‘ferent media to
use the material have been taxed
under the higher income tax sched-
ules,

IRS warms, however, that the
sale of TV rights or movie rights
to a property will come under eapi-
tal gain taxes only if the transac-
tion involves sale of exclusive
rights and for a specified lump
sum.  Sule cf less than exclusive
rights or a sale in which proceeds
are tied in with revenue bom TV
or movie showings will still be
subject to tasation as royalty pay-
ments as in the past,

v sales Mo ager of Snader Tele-
E?:lpimm’; and before that program
T Of WBKB, Chicago.

The Fristern region is under the

direction of Harold Goldman, who
is also vice-president in charge of
sales for the entire organization.

NTA brought its entire sales
staff into New York yesterday and
had them locked in conferences all
day today. It was reported that a
couple of new series were being
presented to the men, but no titles
could be learned.

Montreal Office

The latest office opened is in
Monreal as NTA of Canada, Ltd.,
headed by Napolean Vailluncourt,
a ve*eran educational film distrib-
utor there.

Other recent additions to the
snles organization are Nick Russo,
a commercial producer, who will
operate the New England fran-
chise out of Boston; Vic Biekle,
covering upper New York and
Eastern Pennsylvania, Alvin Ep-
stein, who runs his own ad agency,
and Jack Pfeiffer, a former talent
agent, working out of Washington,
and Bill Butts anc Jim Kier, both
of Stevens Pictures, Inc., working
the Texas and Oklahoma franchise
out of Dallas,

Oliver Unger, executive vice-
president of NTA, manages the
franchise structure.

BILLBOARD TV
*ILM DEPT. AT
BANKER CONFAB

WASHINGTON, Oct. 2.—
Members of a television clinie
at the Financial Public Re-
lations Association convention
here this week were presented
with copies of The Billboard
as a tool to help bank advertis-
ing men in buying good TV
Programs. _

The presentation was made
by Chester L. Price, advertis-
ing manager of the City Na-
tional Bank and Trust Com-
pasy of Chicago, clinic leader,
who stressed that buying TV
yrograms wus one of the chal-
|E:r1 es bank admen face in
de:ﬁil!g with the TV medium,
then held up a copy of The
Billboard.

“One of these came to my
desk by accident a short time
ago,” Price declared. “1 was
interested to see that film
shows are ruted by cities each
week It was news to me and
I thought it would be news to
08 per cent of you. To me it
was very important informa-
Lion.”

Stating that he had ordered
200 copies of The Billboard
for the clinic, he had copies
distributed to all ¢linic mem-

Lers.

GT Proves That Wanted Features

Is Answer to Network Schedules

NEW YORK, Oct. 2.—The Gen-
eril Teleradio feature film package
has pulled in a cumulative rating
of TCE.T on WOR-TV here and 62.2
on KHJ-TV, Los Angeles, for the
First-week of its airing in these two
cities, -

The ratings are being hailed by
both indie stations as conclusive
proof ihat their policy of using
top-flight features to combat net-
work programing is paying off.
The stations, both Ceneral Tele-
radio outlets, are located in the
two most competitive TV muarkets
in the country.

The 70.7 Telepulse rating was
pulled in by WOHR-TV by 16 show-
ings per week of the same feature,
“Magic Town,” starring [Jimmy
Stewart and Jane Wyman. WOR-
TV has two showings per night,
7:30-9 p.m. and 10-11:30 p.m.,

seven nights a week; additionally,

BANKERS LAUD VIDPIX

Plan to Tell Their
Story Via TV Film

WASHINCTOXN, Oct. 2.-The

nation’s bankers are planning to

invest an increasing amount of
money in television advertising
with special emphasis on sponsor-

ship of TV film shows. That's the
opinion of bank advertising mana-
gers after three TV clinies held as
part of the [Financial Public Re-
lations Association convention here
this week.

TV films hold the spotlight in
bankers' pluns since thev feel that
films can project the personality
of their banks into viewers' homes
without invelving the banks in the
Frﬂduttiﬂn problems of putting on
ive shows. As John G. Whittle, of
the Millikin National Bank, De-
catur, I, said, "We are trying
to run a bank. not to get the
entertainment business,”

The growing interest of bankers
in TV reflects the experience ex-
pressed by muny at the convention
that TV programs have been druw-
ing more business to banks than
newspaper und radio advertising
combined. One bank adman after
another indicated a general trend

of banks to start with a series of
10, 20 or 60-second spots and then
graduate to sponsorship of full
half-hour programs.

A major problem facing the
banks is the selection of the right
type of program for banks to spon-
sor, with some stating that banks
should buy dignified, non-contro-
versial shows, while others argued
they should sponsor the programs
which get the highest number of

VIEWErS.

A survey of the bankers at the
clinics showed that most were
backing film shows such as Liber-
ace, “Victory at Sea,” “Mr. District
Attorney” and “"Foreign Intrigue,”
while a few were putting on loeal
news and special events programs.
Cus Asplund, of the First National
Bank, Seattle, explained that banks
like musical programs beeause TV
is “woefully lacking in music.” By
sponsoring music programs, he said,
banks can offer viewers different
entertainment and gain  better
identification of the bank with the

it airs the feature on Saturdays
and Sunda}rs 4:30-6 p.m.

KH]J-TV's 62.2 ARB cumulative
is the result of five showings of
“Miracle of the Bells” aired once
every weekday night 9-10:30 p.m.

It is expected that the ratings on
both stations will climb even
higher as the shows become more
established with the passage of
time.

In New York, the March 28
Rodgers and Hammerstein extrava-
ganza, aired on six stations simul-
taneously, pulled a Trendex rating
of 63.4,

Substantial Boosts

According to WOR-TV, the au-
dience pull of the features has re-
sulted in “substantial rating boosts™

Beatrice Buys
"Family Sports

CHICAGCO, Oct. 2.—The Beatrice
Foods Company thru Foote, Cone
& Eeldintg in Chicago, has bought
“Sports for the Family,” a 15-
minute film show over 30 markets,
A few of the larger cities include
Washington, Baltimore, Pittsburgh,
and Los Angeles.

Bud Wilkinson, a coach at the
University of Oklahoma, will give
explanations on how to waltch
various sports. Patti Berg will be
in the golf film, Allie Reynolds in
the baseball film, etc. Howard
Newman is also on the show por-
traying the role of the average
fan. :

The show is directed slightly
toward the children in the family
audience,

Pacific Telephone
Buys ‘Your Music’

HOLLYWOOD, Oct. 2.—"This
Is Your Music,” a Jan production,
has been placed by the Pacific
Telephone Company in 14 Western
markets. The series premieres
this week. .

In addition, sales are being con-
cluded in two Western markets,
and negotiations are now under
way for a regional sale of 20
Southwestern markets, according
to producer-distributor Jack De-

program.,

nove, who is syndicating the show.

WwWww americanradiohistorv com

of its “entire evening line-up.”

The station is now sitting back
tor await what it expects to be an
avalanche of sponsors who have
held off joining the station’s bank-
rolling roster until the drawing
power of the features would be
ascertained,

It has room for eight participat-
ing sponsors in the Ffeature Film
package. Six sponsors are already
in. On the basis of the First week's
ratings, the outlet predicts it will
sign the other two in short order
and will ink spot advertisers for the
adjucencies to the features as well
It is sellinﬁ the adjacencies on
what it calls the “Grand Plan,”
which calls for eight different ad

vertisers receiving spot time adja

| cent to the features.

Two advertisers, Shulton, Inc
and Best Foods, have alreads
bought into the adjacencies.

e six participating sponsors o
the features package are Piel"
Beer, Liggett and Myers, Riva’'
Dog Food, Pellex Cream, Vicl
Chemical and Sterling Drug.

CBS Newsfilm
Adds Stafions;
Tofal Now 31

NEW YORK, Oct. 2.—Alter a
siow start, sales of CBS Film
Sales daily news service have
picked up considerably. In July,
after several months on the market,
only 11 stations had subscribed. At
this date, 31 stations have bought
the newsfilm, and orders from
three big Midwestern stations are
pending.

CBS Film Sales currently is
adding customers at the rate of
one and a half stations per week.
Among the newer subscribers are
stations in Denver, Buffalo, Indian-
apolis, Los Angeles, Seattle, Wash-
i&lgtﬁn, Nashville and Rochester,

The newest innovation in the
service will be typewritten strips
to be placed on Teleprompters lor
reading by local newscasters. CBS
Film believes that reading frem
Teleprompters~will enhance il
value of the news shows because
newscasters will no longer be read-
ing from their desks and thumbing
thru pages of copy.

CB ilm Sales will give to
subscribers at the year’s end a
quarter - hour sports show plus
“Eye on the World,” a half-hour
package. The latter will explore
the four major stories of the week
in depth and then forecast the fu- ~
ture of these stories. It will be the
film syndicator's major news pro-
duction of the year. Bob Trout
will probably moderate.

Canada MPTV

Sells 39 of
Kidpix Series

TORONTO, Oct. 2. — Designed
especially for children are a series
of 39 episodes from “The Earth
and Its People” and “Coronet In-
structional ~ Films” bought by
CBLT here this week,

The sale of the half-hour series
was made by Alex Metcalfe of
MPTV of Canada. The films are
slotted as a combination 5:30-6
n.m., for kid viewers. “The Earth
and Its People,” a Louis De Roche-
noni series of travelogs, runs 20
‘minutes an episode, and the Coro-
vet series runs 10 minutes.

Motion Pictures for Television
‘s also sold “Paris Precinet” anc
‘Sherlock Holmes™ to the Canadiar
3roadeasting Corporation for it
Toronto outlet. “Junior Science
was also been sold by MPTV fo
usz in Toronto.

COURNEYA ON DISTRIBUTION

Says Small Producer

Can Serve

HOLLYWOOD, Oct. 2. — A
small producer can do better by
forming his own distributing com-
pany rather than relying on the big
distributor: to market ﬁis product,
Jerry Courneya, president of
United Producers-Distributors, said
this weck, and Jack Denove, head
of Denove-Jan Productions, tended
to agree with him.

Courneya formed his own syn-
dicating outfit about six months
ago, and so far, he said, things
have been working out much bet-
ter than when someone else ~was
doing the selling for him.

Courneya estimates that he ean
recoup the cost of & series within
8 to 10 months of completing pro-
duction by making his own sales.
Within one month he has gotten
back 15 per cent of the cost of
Noah Beery ]Jr. series, he claims,
whereas he has yet to get his
monev back on previous films
which the big distributors have
had on the market for a year and
more,

Self Better

A small producer’s product ter
to get lost in the shuffle wl
placed on the block by a la
firm, he asserts. Furthermore,
continues, since the major distri
tors have started putting their ¢
money into productions it's
natural that they should pro
their investments by pushing t
films on a priority basis.

Denove, who has always
tributed his own product, feels
if a producer is on a financ
firm footing he stands to gail
selling thru his own organiza
In many cases a selling camy
put on by someone else fails tt
over the ideas and concepts v
a series portrays, he contends

Courneya points out that ¢
tributing company may tab
much as 40 per cent of the
whereas a producer needs o
break even on the distributio
to make the venture a succes
addition to the Noah Bee
series he is now marketing
Chimps™ and 39 Westerns.,
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EDITORIAL

Don’t Blame It on TV

An attack predicated upon scanty evidence can be very
damaging. It is in the nature of such things thatwhat is lacking
in logic is compensated for by virulence and misguided enthusi-
asm. Such an attack is currently being perpetrated upon the TV
industry by self-designated arbiters who point to TV programing
as the cause of a rise m juvenile delinguency.

How frivolous this claim is

bome out by a study completed

by the NBC Film Division bearing out the thesis, that TV pro-
graming 5 by no means an important factor in juvenile delin-

quency (see .l-it.-'i:-ur.-ilﬂ story).

The broac

casting industry has long struggled with imespon-

sible elements. Because of its verv size and imporlance as an
entertainment and communications medium it has become a tar-

gt for pressure
days it leamed, o

rroups and malcontents. And in earlier radio
Eaﬂl:‘.EESHil}", to fight back lest it lose control of its

programing, a condition which could only result in the medium’s
decline from all points of view—adverlising, entertainment,

communications.

The very nature of the radio-TV franchise—the license to

operite in the
dom of taking their programing

ublic interest—has taught broadcasters the wis-

responsibility with utter serious-

ness, And this awareness of responsibility implies not only the
creation of programs in the public interest, but also the necessit
of standmyg fast and rebutting the articulate tho i||-i:||"t1nnec{
The study of the NBCQ Film Division speaks for itself. In
addition to those cold figures which give the lie to TV's detrac-
tors. let us also make note of the Fact that youngsters in all ages
of history have thrived upom adventure Varms, many of them
grim. To doubt the capacity of the youngster to absorb, un-
harmed, this measure of derring-do, even violence, is to exhibit
scant knowledge of the juvenile and what makes him tick.
Meanwhile, a bow to the NBC Film Division for marshal-
ing important documentation which can be instrumental in blow-
ing the whistle on ill-advised sorties into the programing field.

Lansing UHF Leans
On Film to Win Out

)

r= 1l

LANSING, Alich.,, Oect.
WTOM-TV, the UHF station here,
is depending on TV [ilm to build
andiences and sell the station to
the locality. The outlet has just
purchased eight of the top proper-
ties distributed by the NBC Film
Division, and eight more top items
from CBS-TV Film Sales.

Formerly WILS-TV, the stalion
has been leased by the Inland
Broadeasting Com pany whose
president s Tom Shull, also gen-
eral manager of the station. Inland
also has an option to ouy the prop-
erty. Shull, who recently returned

from the service, is a former film
salesiman. He worked for the NBC
Film Division out of its Chicago
otfice,

Fortv-two per cent of the area
has reconverted to UHF, but Shull
hias a novel plan to boost that per-
centage, He is currently negotiat-
ing with RCA to see whether he
ecan buy at least 3000 converters
at cost. He plans door-to-door sell-
int, of the converters, which will
retail for not more than $10, a sum

Claims Most
Air Time in
Top Markefs

NEW YORK, Oct. 2, — The
NBC Film Division claims to have
more hours of programing on video
stations in the five top markets in
the country than anvy of its com-

titors. The stalistics were culled
romn New York, Chicago, Los An-
geles, Philadelphia and Detroit in
August.

The NBC Film Division has
22%2 hours of programing in
those five cities, a figure alleped to
be 29 per ecent higher than its
nearest  competitor, which has
17% houwrs of programing on

TV. The next 10 syndicators have | that in the battle between

from 16 to three hours a week each,
while the remaining hours are split
up among 19 additional syndica-
tors.

Among the NBC Film Division
programs on the air on these mar-
kets are “Badge 714, “Caplured,”
“Dangerous Assignment,” “Hopa-
along Cassidv” (in both the hour
and hall-hour versions), “Inner
Sanctum” and “The Visitor.”

he believes practically every set-
owner in Lansing can afford. The
converters, of course, will be pre-
tuned to channel 54, the WTOM-
TV channel.

Novel Approach

Shull has also developed a novel
approach to Lansing sponsors. He
intends to sell them one spot in
each of five vidfilm shows which
are to be slotted across the board
in one set time period, They
would then be certain of satura-
tion coverage each night of the
week at a certain hour, rather than
being dependent upon one particu-
ar orogram.

The UHF station is bucking the
strong competition of an  en-
trenched VHF outlet, WJIM-TV,
which is an NBC-TV affiliate.
WTOM-TV is a basic Du Mont
station and is also alfiliated with
ABC-TV. It also faces the com-
petition of WOOD-TV, Grand
Rapids, Mich., which beams in
from 65 miles awayv. Lansing has
a population of 200,000,

The station also uses a packape
of 117 feature films from Hypgo
Television, most of t} em of recent
vintage, Shull hopes that the com-
bination of high conversion plus
| top vidfilm product will sell adver-
tisers on the station. He realizes
his job is not easy, but believes the
potential is there and will give it
the full treatment,

MPTV TURNS DISTRIBUTION
OVER TO AMORY’S UM&EM

Ad Service, United Film Co-Own
Firm; $40 Mil in Series in Deal

NEW YORK, Oct. 2. — A deal,
was concluded early this week by |
which Motion Pictures for Televi-
sion iv handing over distribution of
its syndicated series to a new c'nrvl
poration headed by Charles Amory,
who broke into TV film in April of
this vear with Minot TV,

Amory’s new outfit, named the
UM#&M’ Corporation, is based on
the same concept of saturabion
coverage on which Minot was
founded. This is made possible by
Amory’s tie-up with the two vet-
eran producers of theatrical com-
mercials, Motion Picture Advertis-
ing Service of New Orleans and
United Film Service of Kansas
City, Mo., which are joint owners
of UME&M.

There is no cash transfer in the
MPTV-UM&M deal. MPTV, in
addition to turning over the eight
shows it now has, has committed
itself to underwrite the production
of five shows a year for the next 10
vears for disrriﬂuti:m by UNG&M.
On each new property, MPTV will
have a few days option to muke a
national sale before turning it over
to UM&M for syndication.

540 Mil of Film

MPTV has thus committed itself
to  approximately  $40.000,000
waorth n& TV film production over
the next 10 wyears. MaHy TFox,
head of MPTV, is reported to have
set up a revolving fund of $3.000,-
D00 to get this program under way.
The source of these funds eould
not be ascertained this week, but it
was rumored to be either the Wal-
ter E. Heller Company. Chicago
investment bank which has been
going in heavily for TV film finane-
ing, or David Bairds Lansing
Foundation, which participated in |
the founding of MPTV three and a
half years ago.

The deal between UM&M and
MPTV is mutuwally exclusive, ex-
cept that UME&M will be allowed
to handle four series that Minot
already had in the works. These |
are the Hank MeCune show, “New
Orleans Police Department” {now
being produced by MPA) and two
other new shows for which Minot’s
distribution contracts are not vet

concluded.

Should MPTV fail to deliver
new  properties to UM&EM on
schedule, the latter firm would be
free to take on other product in
addition to MPTV's. On the other
hand, should UM&M [ail to meet
its scheduled sales quota on any
single show, MPTV would then bt‘l
free to take back the distribution
of that particular series,

185 Salesmen

UM&M, as did Minot, has the
services of the 185 resident sales-
men  emploved by MPA  and
United. This is the largest single

-

sales force in TV film distribution.

The MPA-United corps is said to
have clients among top advertisers
that have been sponsoring theat-
rical spots in co-operation with
their local dealers, The aim of the
new  set-up apparently is to get
this co-op money into sponsorship
of MPTV's TV shows.

The UM&M handle is derived
from the names of the three par-
ticipating companies (United, MPA
and Minot). Amory is president of
UM&M. Carl Mabry, president of
MPA, and Hardy Hendren Jr.,
president of United, are both vice-
presidents of UM&M.

Each will maintain control of
the operation of his own sales
force, with Mabry generally over-
seeing the Southern half aad Hen-
dren the Northern part of the
country, Mmot mainbtains its own
territory in the Northeast seccion,
But even here MPA will have 16
“linders” who may participate in
any percentage earned by Minot's
“closers.” In addition, UM&M will
emplov 23 TV supervisors.

Amory History
Before forming Minot, Amory |

was a vice-president of Pathe Lay
orutories, where he became oI
volved in the Hnarcing of TV film
He became aware then that t
major stumbling block to securin
financing was the difficulty of ge
ting economical distribution in t
hinterlands. It was then that h
conceived the idea of getting MP
and United salesmen to work i
TV. And on the strength of th
scheme he obtained the distrib
tirn rights to the McCune sho
even before he had MPA an

United definitely committed.

Once formed, Minot’s proble
wis its shortage of product, th
solution of which is seen in th
MPTV deal. Amory apparentl
opened negotiations on it mor
than two months ago.

The MPTV shows that UM&N
beging peddling next week a
“8 mrlm:ll: Holmes,” “Paris
cinct,” “Duffy’'s Tavemn”;

Dean, Registered Nurse;” ©
Pearson’s Washington Merryv-Gof
Round,” “Flash Gordon,” “Junios
Science” and “Tim MeCoy.”

TELEFILM EMPLOYMENT UP

Actors Pass Up Live |

TV for Try at Vidpix

HOLLYWOOD, Oct. 2-TV
film employment is booming as
more and more actors are reluctant
to aeccept jobs in live TV, Buck
Harris, of the Screen Actors’ Guild,
and Don Defore, president of the |
Academy of Television Arts and |
Sciences, said this week.

Membership in the Screen Ac-
tors’ Guild has increased by more
than 10 per cent, Harris revealed,
with the big additions coming|
from cities other than New York
and Hollvwood.

Because of the expansion, the
post of Eastern and Midwestern
regional director has been created
by the Guild, Florence Marston |
being appointed to the new posi-
tion.

The Guild’s branches in San
Francisco, Boston, Cincinnati, Chi-
cago, Detroit, Cleveland and Pitts-
burgh now have 1,236 members,
Harris said. A little over a vear
ago the Guild’s only members out-
sidle the New York and Hollywood
production centers were a [ew in
Detroit.

The expansion has resulted be-
cause of the large increase in the
shooting of lilm commercials, Har-
ris continued, at the same time

® Continwed from page 1

NBC Film Division Rebuts Juvenile
Crime Critics With FBI Reports

with some gquotes from
responsible psychiatrists and psy-
chologists refuting the prevalent
theory that TV contributes to ju-
venile delinquency, Dr. A, A. Brill,
a pioneer psychiatrist and one of
the founders of the American Psy-
chiatric Association, has stated, *I
have never seen a male or female
who has committed any crime be-
cause of something he or she has
secn or read.”

He points out the uselulness of
melodrama to children in allowing
them vicariously to relieve their re-
pressed emotions. He also

come ll:i]
)

and evil, as portraved on
good always wins out,
makes for a valuable leszon.

Dr. Raymond Jensen, professor
of Psychiatry and Pediatrics at the
University of Minnesota, echoes
Brill's thonghts. "I suspect . .,
television is not as responsible for

which

| childhood mishehavior as we've
'been led to believe. How a child
llrr:af.:ls to "Hopalong Cassidy’ de-

too many factors contributing to

claims | element
ood | _
ilm, | magazine section of The New York

I

pends more on his own sl:;l;ﬂit}f
and less on whether the bad guys
almost shoot Hoppy.

_"If a child feels secure he has
little need for aggressive, hostile
feelings, but if he isn't secure he
won't need a rip snortin’® Western
to j&nd him off on a tangent,” he
SellCE,

Many Factors

Most responsible psychological
thought believes that there are far |

juvenile delinquency to isolate one
and place all the blame
on it. An article in the Sunday

Times several weeks ago also dealt
with juvenile delinquency without
defaming TV,

The main thought conveved bv
Dr. Harris Peck, director of mental
health services of the New York
Court of Domestic Relations, was
that the community had the major |
responsibility for dealing with its |

WeaApons
i ! Iitfs_v

on the relations within the home
and their effect on children.

Television producers, both live
and film, have been very conscious |
of the educational authorities’ criti- |
cism of their handling of violence. |
“Hopalong Cassidy,” for instance,
has changed its format to do away
as much as possible with shooting
and general violence, “The Whis-
ter” which is being produced by
CBS-TV Film Sales for syndication
has all but bypassed the use of
wherever possible. “The
Spillane Show™ was re-
fused by the CBS-TV network,
altho a sponsor was ready to pur-
chase it, because its treatment of
crime was oo bloody,

There can be, however, only so
much of tooth-pulling before the
patient finds himsell completely
without teeth. Programing without
any conflict, as some of the educa-
tional longhairs seem to desire, |
may lead to 3ﬂ1grnming without |
viewers, according to executives in

juveniles, He laid major emphasis lnt‘twurk circles. |

peinting out that there is increas-
ing sentiment against doing live
TV among actors, _

Defore, spotlighting the situa-|
tion, said it isn’t only the grind
of live TV at which actors are re-
belling, but the fact that, because|
of the ever-increasing residual pay-
ments being made, an actor gels
considerably less money for the
same amount of work in live TV
than m film.

Harris stated that for the first
nine months of this vear the Guild
has forwarded more than $100,000
in residual payvments to actors, and
that, m addition, miny checks are
being mailed to performers di-
rectly.

Mrs, Marston previously served
as executive secrelary of the
Guild’s New York branch. She will
oversee activities in all cities ex-
cept Hollywood and San Franeisco,
and will have her headquarters
in the New York office,

Replacing her as executive sec-
retary is Harold M. Holiman, {or-
merly with the Eastern branch of
Theater Authority.

KRON-TV Strip
Seg Experiment

\Uses 'Falcon’

HOLLYWOOD, Oct. 2—A pol-
icy of half-hour strip programing
will be tried beginning Monday
(4) by KRON-TV, San Francisco,
The station will run the new tele-.
film series, “The Falecon.” five:
times a week from 11 to 11:30
p.m. until all pix have been shown.

Fi}lIlJ\ViﬂH’ "T]u’: F'ulc'nn," I}Eing.
acquired from the NBC film di-
vision, will be MPTV's “Sherlock
Holmes,” also to be run on the
consecutive night plan, Other series
will follow if the policy proves. a-
SUCCEsS, '

Sales Manager Norman Louvau
claims that in this way promotion
efforts by the station can be in-
tensified, advertisers can buy par-
ticipation slots wvet at the same.
time gain identiflication with the
show, and film distributors will be

able to realize rerun potentialities |
much faster,

B
T
ik

WWW americanradiohistory com



www.americanradiohistory.com

TV FILM

THE BILLBOARD

OCTOBER 9, 1954

TV FILM PURCHASES

CBS TV Film sold “Amos m’ Andy” to eight markets with
three of the eight sponsored. Sponsors are Bangor Beverage Com-
pany over WIT'WO, Bangor, Me.; Quality Bakers, WICU, LErie,
Pa., and Electronic Raytheon Dealers, KCCC, Sacramento, Calif,
Station sales are WBRC, Birmingham, Ala.; WTVN, Columbus,
0.: WHP, Harmisburg, Pa.; WTOAM, Lansing, Mich.,, ard
WTVW, Milwaukee.

Firth Baking Company, National Rose Match Company and
Carnation Milk will pick up the tab for “Art Linkletter and the
Kids" over WSEE, FErie, Pa.; WHBQ, Memphis and KOIN,
Portland, Ore., respectively. Linkletter was also sold to WTOM,
Lansing, Mich.

Canada Dry purchased three new markets for its roster of
“Annie Qakley” from CBS TV Film sales. They are WNBEK,
Cleveland; WHAM, Rochester, New York, and WFBM, Indian-
apolis. Other “Oakley” sales incluided WABT, Birmingham,
Ala.: WLWT, Cincinnati: WTSK, Knoxville, Tenn,, [or Galbreth
Baking, and WSIX, Nashville, Tenn. Gene Autry has been
sold to WAVI, Bangor, Me., WTOM, Lansing, Mich., and
WOAI San Antonio for the 7-Up Bottling Company.

The INS Telenews weekiy sports film review, “"General
Sports Time" has been placed in an additional 24 TV markets for
sponsorship by General Tire and Rubber Company dealers. This
makes a tatal of 50 markets for Ceneral Tire. The new markets

laced by the D'Arey Advertising Company are: Baton Rouge,

EH.,-. Birmingham, Ala.; Charlotte, N. C.; Cleveland, Decatur,
1L.: Denver, Detroit, Fort Worth; Greensboro, N. C.5 Lansing,
Mich.: Lima, O.; Los Angeles; Medford, Ore.; Miami, Milwau-
kee, New York City, Omaha, Richmond, Va.; Pittsburgh, Salt
Lake City: Topeka, Kans.; Tucson, Ariz.; Tulsa, Okla., and
Utica, New York,

The INS-Telenews weekly sports review, under its regular
title “This Week in Sports,” continues its regular synidication for
local sponsorship in markets where General Tire and Rubber
dealers are not represented.

WSAZ-TV, Huntington, W. Va., bought “Ford Theater”
on a two-vear unlimited play basis from Screen Gems. “Professor
Yes 'n” No” was sold to KELCO-TV, Sioux Falls, S. D., for Nassif
Carpet Company for 32 weeks. Screen Gems also announced the
sale of “All Star Theater” and “Top Plays of 1955" to Donahue
Furniture Company for airing on KELO-TV, Sioux Falls, for
26 weeks.

Last yvear’s “Dragnet” series, tabbed “Badge 714,” series B,
had an avalanche ot sales this week, reports the NBC Film
Division, “Badge” was sold to 23 markets with four markets all
set with sponsors. Thev are: WTVE, Elmira, N, Y.; WNAC,
Boston; WPFA, Pensacola, Fla.; Columbia, S. C., for Bunker
Hill Corned Beel; WMAY, Macon, Ca.; WHYN, Springfield,
Mass.; WISC, Asheville, N. C.; WDAK, Columbus, Ga,;
WNBW, Washington, and the Toledo market for the Ford Deal-
ers; KHOQA, Quiney, Ill; KPRC, Houston; KLAS, Las Vegas,
Nev.; KIEM, BEureka, Kans.; KVOS, Bellingham, Wash.; KTVT,
Salt Lake City:; KIDO, Boise, Idaho; KVAR, Phoenix, Ariz.;
KCEN, Temple, Tex.; KRGY, West Waco, Tex.; KSTP, Minne-
apolis; KBMT, Beaumont, Tex., and KROD, El Paso, Tex.

“Badge 714," series A, picked up three new markets with
the addition of KQTV, Fort Dodge, Ia.; WHIZ, Zanesville, O,
and WHO, Des Moines, [a. Oregon TV Corporation will spon-
sor “Dangerous Assignment” and “The Faleon” in Portland, Ore.

“Life of Riley” was sold to KIVA, Yuma, Ariz.; WSIL,
Harrisburg, ., and WMT, Cedar Rapids, Ia. WMT, Cedar
Rapids, also purchased “Riley,” series C.

Other NBC Film Division sales included: “The Falcon™ to
KRGB, West Waco, Tex.; “Inner Sanctum” to WDAK, Colum-
bus, Ga.; “Hopalong Cassidy™ in its one-hour version to WNBW,
Washington, and "Hnﬁm]nng Cassidy” in its half-hour version to

WICS, Soringfield, I

PRODUCTION NOTES

Ziv-TY’s “I Led Three Lives” has won the annual TV blue
ribbon of the New Jersey State Fair for being “the outstanding
program of its type on TV. Richard Carlson, the star of the
show, will receive the award tomorrow (3). T his is the second
time in less than three months that “Lives” has won such an
award. -In August the show grabbed a Certificate of Achieve-
ment from the Veterans of Foreign Wars for depicting the at-
tempts of the Communists to overthrow the U. 5. government.

Kling Studios in Chicago, one of the eountry’s largest TV
film Faeilities, is expanding into motion picture production. It
will start with three l‘.-ighhudget pictures, the first, “Miracle at
Santa Anita,” to start shooting in January.

A Walt Disney location troupe was in the Great Smoky
Mountains this week for shooting of “Davy Crockett,” a three-
part section of the upcoming “Disneyland” show on ABC-TV. A

crew of 35 and two boxcars of equipment were moved into the
Smokies for the purpose.

William D. Russell, who dirécted the First 12 episodes of
“Father Knows Best,” has been signed by Sereen Gems producer
Eugene Rodney to meg the next 13 also.

Robert Horton will play the male lead opposite Donna Teed
in “Portrait of Lvdia” for the “Ford Theater.”

good

INSPECT-O

Films last week bought a film ma-
chine which is the first of its kind.
The
which costs $4,000, performs a va-
riety of functions.
en film, scotch tape, pins, counts
the good splices and finds the weak
splices.

Machine to
Edit Film
Does a Lot

NEW YORK, Oct. 2.—Guild

HOLLYWOOQOD, Oct.

fro of the Roval Mounted.”

Alexander Catalog

To WTVVW, Mil'kee

2, — Mil-
waunkee TV station WTVW has
bought the complete catalog of
M&A Alexander Productions which
includes 118 features, 46 Westerns
and 13 half-hour films titled “Ren-

Editor,

Inspecto - O - Film

It detects brok- | the sound track.

In addition, it discovers
holes in the film, torn and En-iup to 2,000 feel.

larged sprockets and synchronizes

The machine is made by the
Harwald Company of Chicago and
works on any 16mm. [ilm, on reels

MIPS Agency

Gets Coverage
On Shipments

NEW YORK, Oct. 2.-Modemn
Talking Picture Service, the TV
Film trafficking agency, has just
bheen issued an insurance policy
that will protect its sponsor-clients
against any commercial monetary
loss because of shipment failure.
The policy, which went into effect
September 1, was described as just
about the broadest ever written
and completely unigue,

Dick Ritenour, director of Mod-
ern’s TV division, said that the
policy gives Modem’s clients an
extraordinary measure of protection
on film deliveries to stations in that
if the shipment of the program or

ot is not completed on time the
client will be reimbursed the cost

of the time and substitute pro-
graming.
Meanwhile, Modermn will be

breaking new ground with its han-
dling of “Halls of Ivy” for Inter-
national Harvester and Nabisco.
Breaking a CBS-TV precedent,
Modem for the first time will be
handling the delaved broadcasts of
a network film show as well as
deliveries to the stations earrving it
on a spot basis. Modern will also
handle commercial insertions and
delivery of the two 35mm. prints
to network headquarters here and
in Hollywood. About 40 stations
will carry “Ivy” off the cable, an-
other 40 d.b. The number of spot
stations has not been determined
ret.
; New shipping - and - handling
business that Modemn has also re-
cently picked up includes TV Time
Popcorn with 115 spot stations for
“Annie  Oakley,” Beatrice Foods
thru Foote, Cone & Belding, Chi-
cago, for “Sports for the Family”
on 30 stations, and “The Whistler
on 14 Western markets for Lipton
Tea and Signal Oil thru Young
& Rubicam. . '
Ritenour and Modern's insurance
broker, Flintom & Company, have
been working out the insurunce
contract for over a year. The un-
derwriter was not identified.

|talian Features

May Aid J. Weill

NEW YORK, Oct. 2.-There is a
ossibility that 13 of the 52
new Eng!ish-duhbcd Italian fea-
tures that Jules Weill is adding to
his Fortune package will be in
color. Weill is currently negotiat-
ing with italian Film Export for
the color pictures. He does not
expect, however, that the color
features would be available before
next year.

VYanguard Films
‘Actors Theater’

VANCOUVER, B. C.,, Oct. 2
—Vanguard Productions, a recently
formed outfit, put a dramatic
film series into production here
last week under the title, “Actors
Theater.” The Firm will shoot two
pilots and then scout for sales in
Toronto and New York. Using lo-
cul talent and technicians, the se-
ries will be produced by Armold
Houghland and directed by Homer
Powell.

BOSTON BLACKIE
OK IN SPANISH

NEW YORK, Oct, 2.—Ever
wonder what they sound like
South of the border? Ziv-TV,
which has been doing the
most concentrated distribution
of TV film in Latin America,
recently came up with the
titles that its well-known
properties sport “en espagnol.
Here Jare some specimens:
“Mr, Distri :t Attorney”—5Senor
Fiscal. “The Unexpected™ —
Lo Inesperados “1 Led Three
Lives” — Yo Vivi Tres Vidas.
“Yesterday's Newsreel” — Noti-
cias De Aver. Sometimes they
get rather obvious. “Boston
Blackie™ in Spanish is known
as “Boston Blackie.”
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All Non-Network TV Film Series
d C iti d Thei
-
and Com:~etition, and Ineir
» 9 L
Multi-Gity ARB Ratings
Thiz chart is one parl of a four-weekl perlods for TV fim. Listing of [Mlss
rating study in which all pertineni data Is by rank order, according to rating,
is given Tor every moo-network TV film uwideér eacli of these tme subdivisions.
series currenily belng shown in markets All films shown are sold on a syodi-
survéyed by the American Research cated basis unless they are designated
Bureau. Eaoch weel thils chart covers by & dageer (), in which case they aBre
a differenit group of cities; thus, over nalionally spof hooked. Stalions, when
a Mour-week span, all cities are covered designated hy an asterisk (#), are UHF
which were surveyed by ARB in i3 oullets.
latest marked studles. Where a cliy also The hizhesi rated opposition program
was covered by AREB in the previouos is shown aloog with each [ilm series
month, the last rating of each Tilm listed, and ARB ratings are givem for
series ulso ls shown, programs competing with the fop I8
Within each markei shown befow, film series in cach market.
prozrams are listed under three separafe For furiber information on aodience
subdivisions of broadeast time: The slre and hreakdown, please consold
prime evening hours, daytime bours on American Research RBoreas, Natiosal
weekdays and daytime hours on Sator- Press Buildisg, Washington 4: 551
days and Sundays. This is to highlight Fifik Avenue, New York, or P. 0.
the developing use of marginal time Box 693, Los Angeles 11,
Aug.  Previous
ARDB Month"s Sela
Rating Rating Title, Type and Distribulor Stution—Day—Time in Use
WASHINGTON ......cccvvicncinccannasn 4 STATIONS
Sign-On to 7 p.m.—Saturday and Sunday
6.6.. 6.3. . Hopalong Cassldy—Wesl.—NBC Film,....... JWANBW—8u, 11:M-12:M .. .2
Top Opp. & Rating: None,, .. — ¥
2.9.. 2.6..Jackson and Jil—Comedy—Consolidated TV .. WMAL—Sa, 6:00-6:30 AP L¥
Top Opp. & Rating: Meet the Press.... —
1.0.. —._ . Washington Spotlight—News—Standard TV ... WMAL—Su, 6:30-6:45 ....19.8
Top Opp. & Rating: Roy Rogets.... —
7 pm. to Sign-0Off—Monday Thru Sunday
17.4..10.6. _Mr. District Attorney—Mys—Tiv TY......... WMAL-T, 10:30-11:00 , . 38.7
Top Opp. & Rating: Wrestiing ....10.3
Jli.!..:l-ﬂ--lhdm Tid—Mys.—NBC Fillm.......c0000000s WNBEW—W, 7:00-T: 3 ....22.8
| Top Opp. & Rating: Jim Gibbons; News .....19
163, _17.1. .Forelgn Intrizue—Ady,—Sheldon Reynolds. .. WNBW—W, 10:30-11:08 . .36.3
Top Opp. & Rating: Blue Ribbon Bouls; Sports Spot, ... 13.8
156 .14.9. .1 Led Three Lives—Adv.—Ziv TV . ........... WNEW=M, 10:30.11:08 .. 416
. Top Opp. & Rating: Summer Theater.... 163
13.9..13.7. . Supermun—Ady.—Flamingo Fllms. ........... WNBW=T, 7:00-7:30 ....2L5
Top Opp. & Rating: Jim Gibbons;, News. .. .. 37
102,104,  Racket Sqguad—Mys.—ARC Film............. WMAL—Th, 10:30-11:00 , 3L.7
Top Opp. & Rating: Favorite Story..... 8.7
13.0.. 8.9..Wild Bill Hickok—West.—TFlamingo Films, ... WNBW—Th, 7:00.7:3 ,_.23.1
Top Opp. & Hating: Waterfront. .. ..6.]
11.6.. 9.5, . Liberace—Music—Guild Films. ... ........... WTOP—5u, T:00-7:30 ....27.5
Top Opp. & Raring: You Asked for It.... .87 .
(0.8, . 9.0, Amos n* Andy—Cosedy—CBS Film......... WTOP=F, 7:00-7:38 ......20:0
Top Opp. & Rating: Hopalong Cassidy..... 7.2
8.7.. 126, . Fronl Page Delective—
Mys.—Consolidated TV............ censee s WHIAL—F, 10:30-11:00 .. 374
Top Opp. & Rating: Baschall....20.8
9.4..10.%. . Joe Palooka—Ady.—Guild Films. ... ....... WNBW—M, 7:00-7:30 ....158
Top Opp. & Rating: Jim Gibbons; News.... —
§.7.. 7.9. .Favorite Story—Drama—2Zly TV......ceeen. WIOP—=Th, 10:30-11:00 .. 31.7
Top Opp. & Rating: Racket Squad.... —
B2, 5.0, Cisco Kid—West,—Tly TV .. .oovnnnrnrinnness: WHEWM, R:00-8:30 _...306
Top Opp. & Rating: Burss and Allen.... —
1.4.. 6.6, tEversharp Thenter—Dramu—Eversharp Co... . WNBW—Th, 10:30-11:00 . 3T
Top Opp, & Rating: Racket 5Sguad.... -
1-2; n !r!, .HIJ[IH]I.IIII EIS‘“!—W&.—HBE Fh e EEEW wﬁﬂ“'—F-. T:H’T:“ BEs .“1'
Top Opp. & Raung: Amos 'n’ Andy.... —
&.5.. 6.2..Duffy's Tavern—Comedy—MPTVY ... ... ... WTOPT, 8$:30-2:00 ... .05
Top Opp. & Rating: Arthur Murray Parly.... —
6.1.. 6.9, Walerfronl—Ady.—UTP .............,k,.....H'Tur—rh, T:00-7:30 ... 132
Top Opp. & Ratng: Wild Bill Hickok.,.. —
58, 6.0, Annle Oakley—West.—CHS Film ....... venes WITG—S, T:00-T:30 ...... .7
Top Opp. & Rating: Private Scoretary.... —
5§, . 1.9 . Sporis Spotlight—Sports—Tet-Ra ............ WITG—M, 10:45-11:00 ...40.8
Top Opp, & Rating: Summer Theatef.... —
19.. 30, .Gene Autry—West.—CBS Film, .............. WTOP—S§, 7:80-7:30 ......2L7
Top Opp. & Roting: Privare Secrelary. ... —
35 . Al Hollywood OF Beat—Mys—LTP .. .covvnsns WTIG—T, 9:00-9: M .. ... 423
Top Opp. & Rating: Meet Millie,,.. —
A.5.. 4.3, . Janet Dean, B. N.—Drmama—MPTY ......... WTOP—5, 10:3-11:00 ... 364
Top Opp. & Rating: Safeway Theater.... =-—
2.7.. 4.1, Hange Rider—West.—CBS Film........0000- JWTOP—T, T:00-T:3 ..... 1.5
Top Opp. & Rating: Seperman,... —
1.6.. w6, .tDeath YValler Days—Wesl. Pacific Borax L WTITG—S, 7:30-8:00 .....217
Top Opp. & Rating: Beat the Clock.... —
31 . 23, . Counterpoinli—Drama—UTP .......cccv000000 WTTG—W, 10:30-11:00 .. .38.8
Top Opp, & Rating: Foreign Intrigue. ... —
LY. . L1.. Roller Derby—Sports—Natl Telefilm Assoc.. WTTG—F, 8:00-5:30 | ¥
Top Opp. & Rating: Ozzic and Harrel.... —
0.3.. —. . Tenth of a Natlos—Docum.—Essex Films ... WTTG—S5u, 10:30-10:45 . 432
Top Opp, & Rating: Whats My Line?.... —
0.3.. 0.3..Public Prosecutor—Mys.—Consolidated TV... WMAL—F, P:45.10:00 ... 516
Top Opp. & Rating: l:}ur Miss Brooks, ... —
ATLAH‘TA— -------------- lI-l-II-l-F|i'I-l-lll--3 STATIGHS
Sign-On to 7 p.m.—Monday Thru Friday
79..12.1, Ramar of the Jungle—Ady~TPA ........... WSB—F, 5: 0608 ...... 14.7
Top Opp. & Rating: Lucky 11 Raoch.... —
2.3.. 1.4. Little Theater—Drama—Tee Yee Co. ...vvew. . WSB—M lo F, 12:45-1:00. 183
Top Opp. & Rating: Welcome Travelers. ... — .
1.3.. 2.4. Strange Adventure—Drama—CBS Film ..... WAGA—Th, 10:00-10:33 .. 9.4
Top Opp. & Rating: Home. ... —
Sign-On to 7 p.m.—Saturday and Sunday
13.2..13.2. Aonie Oakley—West.—CBS Film .......00.0 WESR—5, 6:00-6:38 R
Top Opp. & Rarting: News; Mestin® Time. ... 2.3
10.8.. 7.0, $Kit Carson—West.—Coca-Cola Co. .........WLW—A—S8n, 5:00-5:30 ..28.5
Top Opp. & Rating: Baseball; Film Short. ... —
8.8 .10.0..Wild Bill Hickok—Wesl.—Flaminge Films ...WSB—S8, 5:30-6:00 .......14.8
Top Opp. & Rating: Lucky 11 Ranch.... —
04, . 0.8, PFaul ﬁwﬂmwﬁﬁl“’hi TV .. ---ili-lw-"-{-':'&-_‘si- 5:45-6:00 lll--l-u
Top Opp. & Raung: Wild Bill Hickok.... —
7 p.m. to Sign-Oif—Monday Thru Sunday
3.2, . 145, HBacket Squad=Mys. ABC Fllm ......0000000 WSB——Su, 10:00-10:30 ... .M.l
Top Opp. & Rating: Favorite Story....11.7
16.2. . 14.9. . Lone Woll—Mys.—UTP .......coreeeeee... WEE=NM, 10:30-101:08 ... 11
Top Opp. & Rating: Sky Theater.... 5.l
15.1. . 17.6. . Superman—Advy.—Flamingo Films ........... WSE—W, T:00-7:38 . 3 i,
Top Opp. & Rating: Red Skelon Revue,,.. 164
14.7..16.2. .Mr. District Anorsey—Mys—ZLiv TV........ W5R—F, 7:00-7:M ,......292
Top Opp. & Rating: Ozzle and Harriet.... 9.4
108,129, . Liberace—Musle—Guild Films . ........000000 WILW-A—M, 7:00-7:30 .., 3.1
Top Opp. & Rating: Burmns and Allen....13.8
13.6..14.0. Badee TI4—Mys—NBC Film........coo0n-n- WLW.A—W, B:30-9:00 ...52.1
Top Opp. & Rating: I've Gol a Secret....23.2
11.6. 136, Liltle Theater—Drame—Tee Vee Co. ...co.-- WESE-—5, [0:30-10:45 .....130
Top Opp. & Rating: Two in Love; Wrestling. ... 4.7
1.8, .12,  Boston Blackie—Mys.—Ziv TV.... ... CWLWoA—W, B0-8:38 462
Tap Opp. & Rating: Strlke Tt Rich....18.3
1L.7.. 9.1, . Favorile Story—Drama—Zlv TY . ...o0000000 WAGA—Su, 10:00-10:3 ..346.1
Top Opp. & Rating: Racket Squad,...20.2 ; ’
(Continued on page 8)
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Coast Trade Sees Color as Hypo
To Production of Film Commercials

HOLLYWOOD, Oct. 2.—Color |
television is expected to provide |
a considerable boon to the produc-
tion of film commercials as new
advertisers are cdrawn into TV,
This is the opinion of several exee-
utives closely connected with the
development of color television.

An estimate that 20 per cent more
advertisers will be attracted to TV
is made by Nat Perrin, executive
producer of CBS TV color pro-
grams. Perrin points out that such
industries as clothing and food
have been advertising sparingly on
TV but have expressed great inter-
est with the advent of color, and
that the cosmetics industry has in-
dicated it would step up its com-
mercials,

Perrin is backed up by Fillmore
Phipps, Cascade Pictures producer,
whose company has been conduct-
ing exhaustive color tests for both
Eastern and Western advertisers,

Phipps believes that practically
all commercials in color TV will
have to be produced on film be-
cause of the many variables which
are uncontrolluble in live TV,

Tests have proved, for instance,
he said, that two packages of the
same product may reproduce in
completely different shades, and
that color lettering somelimes tends
to “run” as if the camera were col-
or-blind. These things can be cor-
rected on film but on a live show
they're on the air and gone. _

Advertisers which have never
done black and white commercials
are experimenting with color, he
declared, with food packages and
fashion designers especially seem-
ing to be nabbing at color TV as
an effective medium to display
their wares,

On a somewhat more pessimistic
note Lee Savin, vice-president of
UTP, wonders how advertisers are
going to foot the bill for color
films.

Estimates on the increased cost
of color runge from 25 to 40 per
cent, and Savin states that he
doesn’t think advertisers have the
necessary money available to dip
heavily inte color, especially until
the public buys more color sets.
Savin foresees color commercials
being run with black and white
shows, especially if the sponsor’s
product lends itself well to color.

On the other hand, John K,
West, Western vice-president of
NBC, said in a speech before the
Hollywood Ad Club that sponsors
who run their commercials in color
may have to switch their programs

to color, too, because the publie
will not be satisfied to view a black
ﬂﬁd white film after seeing a color
il

An NBC engineering executive
who declined the use of his name
thinks that most color programs
will eventually be on film because
of both technical problems and the
cost involved in live color TV,

Each color camera contains
three tubes (as against one for a
black and white camera), one each
for blue, red and green. The tubes
must be adjusted to each other,
then the three or four cameras in
use must be aligned, and a video
control man placed on each thru-
out the show, A slight change in
temperature or atmospherie pres-
sure ean throw the whole align-
ment off. ]

When film is used, however,
only one camera is necessary, and
an automatic adjuster has been
developed to keep the colors tuned
to each other,

CBS, altho officinlly silent as to
what it thinks color will do to live
shows, is in the process of releas-
ing a booklet outlining “Color Tel-
evision Film Shooting Practices.”

Wiliam Broidy, one of the lead-
ers in shooting color, believes that
general use of color TV is stll
several yvears away, but thinks it
necessary to experiment now so as
to be ready for the futue. A half-
hour show costs about one-third
more to produce in color as black
and white, with the cost of inpdi-
vidual prints tripled, according to
Broidy and Sid Slow, of Consoli-
dated Films,

Perrin agrees that costs will

probably keep color programs
down to about 25 per cent of the
total, but thinks that this percent-
age may be achieved much sooner
than many people think, perhaps
in no more than two vears.

The reasoning behind  this
thought is that advertisers will be
forced into color because of the
Fre.sﬁ value involved once a few
irms begin to sponsor colorcasts,
and that those who are first will be
able to preempt the best time
slots.

One of the problems involved in
color is producing an image that
will also loom sharp on the black
and white screens. CBS in its

colorcasts is shooting with more
color contrast than it would if it
were aiming the shows at color sets
alone in order to produce a good
b-w picture.  Film commercial
producers such as Cascade and
Gross-Krasne are shooting with
their eves on the black Emg white
as well as the color scale.
Thought in the industry seems to
be that cost of color TV is such
that live shows which are one-shots
will become rarer and rarer. This

would indicate that TV film pro-
ducers are in for a shot in the
arm, but Savin believes that dur-

ing the first phase of color TV,
(Continued on page 8§)

15 Promotion Aids for
‘Meet Corliss Archer’

NEW YORK, Oct. 2.-Ziv-TV
bas put together one of the fattest
merchandising kits for “Meet Cor-
liss Archer” ever used in TV filn
syndication. The Hﬂcl-:ngc consists
of more than 15 different promo-
tion gimmicks, most of them ob-
tainable directly from Ziv's head-
quarters in Cincinnati, A couple
of the items are unigue to this
show,

Included in the kit is a “Party
Pack,” consisting of cards and rules
for four ditferent parlor games.
One of the games is called "Pick My
FProfession,” which has 24 cards
naming different occupations and
rules n]-::-n’g the lines of “What's
My Line?” The other three games
are titled “Where Am 17" “Tést the
Guest” and “Alibi,”™ The Party

Packs are available to “Corliss™
sponsors for $160 a 1,000 plus $10
for imprinting,

The “Corliss™ promotion kit also
contains a dossier with instructions
for staging “Corliss Archer Family
Dances” in recreational ecenters.
The document includes instructions
for exploiting the dances and tieing
in civic groups.

There are also dealer letters on -
“Corliss™ stationery for $73 a thou-
sand, which Ziv will mail from its
Hollywood office at no extra
charge. Also, the kit contains an
eight-page comic book for 5 cents,
and suggestions for a teaser ad and
follow-up campaign.

All this is in addition to the
usual line of streamers, posters, re-

leases, photos and ad mats,
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A LETTER Ang. Previous
ARRB Monih's Setwn
Rating Rating Title, Type and Distributor Station—Day—Time In Use
F) C
A,’ ” n.” twork TV Film Se es W PO Exec 13.3..10.3, . Your TV Theater—Drama—Ziv TV .....c00. KGCO—W, T:30-8:00 .....47.7
'ﬂ e r’ Top Opp. & Raling: Blue Ribbon Bowts; Sports Spot..., —
o. @ . 1.1.. —..fDeath Valley Days—West.—Pacific Borax....KPIX—M, 10:00-10:30 ...46.6
Top Opp, & Rating: Robl. Monigomery.... —
and Competition, and Their Argues at iy, SO & RO Ao MRS e, i s
r p 8 Top Opp. & Rating: Star Thealer.... = »
» ’ & 12.0..12.9. . Favorite Story—Drama—Ziv TV . ...........KPIX=—T, 7:00-7:30 ......3
Multi-City ARB Ratings Editorial g e A A
, 105 . 4.3, . Your TV Theater—Drama—Ziv TV ....0.... KGO—F, 8:30-9:00 ..,.... 494
Dear Sir: Top Opp. & Rusting: Lone Wolf.... =—
® Continued from page b Despite the fact that we are in 9.;,.|n.s.._:'r'mr{|:f'mn|1.&d£.—lUTll; .d..,.T,E.d.............HGIJ—W, 9:00-9:30 ......50.6
: o 0 ; ating: Badpo i eae
the midst of our busiest season, 1| g5 63, Orient Expresi—Drama—Nul? Teleltim
:E!l* ';‘I'"h'-i: ki ['I?IEI [Bhﬂve tudrcply to t]'l_}ﬂ editorial e T S ST — - e, o D e L
path < i Billboard ran in the Septem- Top Opp. & Rating: Best of Groucho,...—
Hating  Rating Title, Type and Distribuior Station—Day—Time In Lise ber 18th issue, Eut-Eatnsp Cut| 91..105. _‘,“E'" TV Theater—Drama—Zi¥ TV . .ove.sss. KGO—F, T:00-7:30 .......303
11.5,. —..1 Led Three Lives—Adv.—Ziv TV..coo0uuere WLW-A—Th, %:00-9:30 ... 409 | Throats, Top Opp. & Rating: Sporis Reel.... = y 2o
Ti.'ll'l DF‘P. & Rﬂ-tiﬂﬂ: Telliale Clue., , .0 =— I toa E.-‘,.t].l..mﬂllrﬂ'ﬂl Aasi:umut-—ﬁllv.—ﬂﬂﬂ Film -...EGG—M. 10:00-10:30 ..'“-"

In your enthusiasm to hit out at

— — i x 3 RO :30-11:08 ... .18.1 : s 4 Top Opp. & Rating: Robt. Montgomery.... —
10.4. . ..I_:_:::]rt 51' mlhtﬁﬂlgmiggr_':::m“m s " practices which work against reg- | 7.8.. —. King's Emnmds—nnsm—-sieﬂ?h: TV .....KRON—M, 7:00.7:M .,...45.7
: : it . ; - : idi i . & Rating: Summer Theater.... —
93,125, Sportscholar—iparts—Usiied World ......... WAGA—W, %:45-1040 ...289 | Ular pricing in providing Hims for 7.6..10.3 IET Hero_Comedy—Officlal FUMS +........ KGO—F, 10:00-1:38 ..,.32.2
Top Opp. & Rating: Wrestling. ... = TV, you seem to blame the “fast o .-T 0 & Rating: Colonel March —
PRl '$lm;“—f e e B covese- WAGAT, T:08.7:30 ... 157 | buck boys” in the TV Film industry. | 73 44, Dufty's Tavers—Comedy—MPTV ... .....KPIX—T, 9:00.9:30 .......51.0
P YEp- i Hipio L e A It seems to me that you are at- TR g —
1in" - H Top Opp. & Rating: Summer Plavhouse, ...
85.. 9.2, Texas Ruslin'—Sports—Sportaterium ........ WEW-A—S, TO04M ... 303 |, . e With Elizabeth—C —Guild Films .. KPIX—T, 9:30-10:00 .....4%.)
Top Opp, & Rating: Stage Show.... — tacking a symptom rather than the | 65.. 7.9 Life With _ omedy :
7.9.. 8.5, .Story Theater—Drama—Zis TV..........oo.. WAGA—S, 9:30-10:00 ...40.4 | disease. There are many causes for Top Opp. & Rating: U, S, S ot G O—W, 9:30-10:00 ... ..48.8
ing: : = LI 6.9 BE.5. . ¥Kent Theater—Drama—F. Lorillard ...c00.. ¥
Lig s il e Do e 00 the cut-throat competition, some of | %%« B pe B0 % pating: Ive Got a Secret.... —
e R O i Kiow Theste iy -+ WEB=F, 1038-1:00 »-.-48  which you glide over ‘E’iﬂl un- | gs.. 337..Cralg Kennedy—Mys—L. Weiss ............KGO—W, 10:00-10:30 ....44.7
ap . H T i “m F y B . : 5
. B85 v ease. Pirst, many firms Opp. & Rating: This Is Your Life....
B e, & Kt Disas it e WAGATR A .. 009 | SO their” film Droducts. | 67..103. Foreign Intrigae—Adv.—Sheldon Reymolds....KGO—W, B:008:30 ......629
Top Opp. & Rating: Dragnet. ... = . ﬂ\E_'T[‘JI!:lUIFIg E:W P l]l?tﬂ. o "T E; & Rating: Red Skelton Revue.,... —
34.. 38, Litfle Theater—Drama—Tee Vee Co. ....... WSB—Th, 9:158:30 .....41.3 This is done either thru offering P— ls?: H_';';“k_swﬂl'_sﬂ!ﬂ Gems ........ KRON—S, T:157:30 .....292
bl RElIHﬁL;:lllulcgluc_.,_ T WSB—M. 9:30.9:45 188 inferior quality at high prices or " 'Top Opp. & Rating: That's My Boy.... — . s
26.. 55. ?I:P Fén;:n:—:m:r Sekeen. AN sonmmgwey TR e overly  lavish  productions  which | ge.. 8.9, Front Page DH:ﬂiﬂ—Hﬂ.—Cﬂn:ﬂHl:H TV.KGO—F, 9:30-10:00 .....
2.6.. 5.7..Into the Night—Drama—Stering TV ........WAGA—T, 19:30-11:00 ...18.1 | are be:»,-'un_d the r}ger]s of local sta- - '][nlr:l {iﬁgi.& Rziﬁﬁ’ggft!m:‘&: T"“;'-" ,ﬂ.'.'.‘.'.,.nnnﬁ-—t 1230745 ... 429
Top Opp. & Rating: Heart of the City.... — tions. This condition has made for | =& &% 208 o 'a“_':ml.mg: Wbl g e
.I.-T.. —.-I.-I..tlt “ﬂ'l!‘l“'—nl'l.ﬂll—'gt:!. ‘r“ gnil Em -5.{-.-. .WSH—M: 1;""5":" EEE pq-“‘r‘ a]'l DVEI‘HU pI}r uf fi!_ﬂ]s. It. iI‘Idurl_':lES !1 _ Tﬂr T‘.LTh“tu_m"_z‘l' T"r ‘."_‘_"LHIG,D____M' ’I“.!:“ ...... “.!
Top Opp. & Rating: Godfrey's TRient QEOuls.... - i istributors who recognize this| = ing: Public Defender.... —
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‘Badge” Playing
In 234 Markets

714" is now playing in 234 mar-
kets. The NBC Film Division’s
sales of the series were unusually
good for the month of September,
with 33 cities picking it up.

The property has an A version,
the first vear's product, and a B

The meeting convenes at the
Hotel Statler at 3 p.m. The grou
is attempting to form a Nation
Association of TV Film Directors.
Bill Cooper, film director of W]AR-

Advertiser Lure
® Continyed from page 7
anyway, this will not be the case.

Tho the nets are likely to be
using more [ilm, Savin thinks that

The biggest buy was recently
made by the Budweiser Brewing
Company, which purchased the
cshow for six important cities—

TV, Providence, is serving as chair- | Boston, Prm*idencﬂ,l Pittsburgh,
man pro tem. Philadelphia, Washington an d
NEW YORK, Oct. 2. — “Badge e Lancaster, Pa., with additional

cities soon to be added.

The list of clients for the show
include Griesedieck Brewing, In-
terstate Insurance for Georgia and
Florida, Gwaltney Meat Packing,
Union Electric Company of St
Louis and others. The show is

= | LED 3 LIVES  » SPORTS ALBUM TELEVISION version, the second year’s product, | independent stations, which will | sponsored in many California mar-
« FAVORITE STORY & STORY THEATRE Of the 234 markets 175 are using |not be able to afford colorcasts, | kets by Rheingold. The series has
« BOSTON BLACKIE = THE LIVING B0GK- the A version, and 59 the B.|will be hurt, and that this may off- | been available only a short time.

THE CISCO KIB .« YOUR TV THEATRE

15339 MADMSOMN: ROAD CINCIMINAT DMl
BEW . YORM ) HOLLY W00

“Badge T14," is the syndicated title
for “Dragnet.”

—" A RO C R S O e e O e T

set the film production boost that
the nets are expected to provide.

“Star and the Story ™ is produced by
Four Star Productions.

ifie
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THE BILLBOARD

n

McCarran Death
Hits Backers of
Juke Royalies

WASHINGTON, Oct. 2.—Back-
ers of legislation to extend copy-
right rovalties to juke boxes lost
one of their staunchest Hill advo-
cates this week in the death of
Sen. Pat McCuarran (D., Nev.).

Senator McCarran was sponsor
of the Juke Box Rovalty Bill under
consideration by the Senate Judici-
ary Subcommittee on Copyrights,
Patents and Trademarks in the last
Congress. Altho Sen. Everett Dirk-
sen (R., IlL) sponsored a similar
bill, his proposal was not under
deliberation in the subcommittee’s
hearings. The MeCarran bill failed
to emerge from the subcommittee,

Sen. Estes Kelauver (D., Tenn.)
is currently the Senate’s best-
known advocate of the box royal-
ties legislation. Kefauver, who co-
sponsored a hill of this kind with
the late Rep. Joseph Bryson
(2., 5. C.) in the 82d Congress, is
fourth-ranking Democratic mem-
ber of the Senate Judiciary Com-
mittee, and would have become
committee chairman in a Demo-
cratic-controlled Senate,

On the home side, Rep. Emanuel
Celler (D., N. Y.} who would head
the House Judiciary Committee in
a Democratic sweep (The Bill-
board, Qet, 2), is an arch-supporter
of legislation to impose rovalty
payments on juke box disk play-
mys.

BRILL BLUES

Garroway
To Replace
‘Preview’

NEW YOREK, Oct. 2. — Those
long faces around the Brill Build-
ing this week were prompiled by
the news that NBC’s two hour dee-
jay show “Big Preview” will be
replaiced by Dave Garroway this
monith.

The two-hour show, carried by
the web on Saturday nights from
7:30 to 9:30 p.m., showcases new
record releases every week, and

a

—

CHEY ALLERGIC
TO FORD NAME

HOLLYWOQOOD, Oct. 2.—
What's in 2 name? Just ask
Tennessee Ernie—Ford that is
—and he’ll tell you.

Cancellation of projected
sponsorship of Ford's NBC-
TV show, “College of Musical
Knowledge,” the old Kay Ky-
ser show of the same name,
came about this week due to
insistence that the star receive
billing of his full name,

Ford and his manager,
Cliffie Stone, were notihed
this week that Chevrolet, the
potential buyer, declined
sponsorship of the show,

WALLICHS DAY

Capitol Prexy

Of Trade Elite

o

HOLLYWOOD, Oct, 2. — Ap-
proximately 500 persons jammed
the Hollvwood Roosevelt Hotel
here Monday (27) to pay tribute

to Glenn Wallichs, president of

observance of Glenn Wallichs Day,
event marking the ground break-
ling ceremonies for Capitol's new
%2 million circular office building.
Festivities were highlichted by

| the participation of a majority of
Hollywood'’s disk jockeys, among |

them Al Jarvis, Peter Potter, Cene
Norman, Jim Ameche, Bill Stewart,
Bill Ballance, Alex Cooper and Bill

in detailing Cap’s phenomenal rise
in just 12 vears by reprising a
lengthy roster of Capitol hits.
Emseed by Capitol’s Dean Mar-
tin, the occasion was not devoid
of its share of mirth. Quipped
Martin  uwpon  being  introduced,

{Continued on page 22)

Feted by 500 !

Capitol Records, Inc., in [ormal |

Leyvden. D.j.'s sparked the occasion |

By IS HOROWITZ
NEW YORK, Oct. 2.<Increasing
displacement of the 10-inch LP by
its 1Z-inch counterpart has pro-
gressed to the point where about
half of all LP packages tumed out
by major manufacturers are of the
larger variety.,
To a greater or lesser extent the
trend figures in all repertoire cate-
ories. In the classical field, except
Eur special low-cost series, new 10-

background or mood-music field is
fast abandoning the smaller disk.
In jazz, the move to 12-ineh has
gained significant momentum, And

incher, the larger LP has carved
out a noticeable and widening
niche.

Over the past vear most majors
have step up their program ol
translerring alder, and still market-
able, 10-inch properties to 12-inch
in the categories where the larger
disk predominates, While this can

inchers are industry rarities. The

be expected to continue, the end
of the conversion program is near,
but most newer entries will go on
the larger platters,
Dealer Exposure

Industry observers peg the 12-
inch trend primarily to the [light
for dealer exposure. The larger
LP’s are handed better display.
And retailers push them for the
greater profit spread per sale.

Consumers have also shown their
preference for the bigger disk. All
things being equal, they'd rather
flip a disk after 25 minutes than

153. In the background or dance

field this is considered important.
even in the field of name vocals, | In serious music most symphonies
still largely dominated by the 10-|and concertos

are completely
etched on a single 12-inch face.
Why interrupt the music? And
many changers will sull not inter-
mix 10 and 12's. As the trend to
12 continues, therefore, it gathers
speed.

In the past two vears, RCA Vie-
tor has transferred about 60 10-
inchers to 12 in the classical field,

CHICAGO, Oct. 2.—The Hi-Fi
Show, operated by the Intema-
tional Sight and Sound Exposition,
is currently in its second day, at the
Palmer House in Chicago, and at-
tendance figures projected by show
officials and exhibitors points to
a record breaking 25,000 to 30,000
by the show’s end.

This vear marks the first time
that the show is being shown
jointly to dealers, distributors,
jobbers, wholesalers and the gen-
eral public.

First reports from exhibitors in-
dicate all segments ol the industry
are ‘getting plenty of attendance.
These taking orders at the show

many publishers and disk execs

consider it their best plug for new |

material, The program, which fea-
tures deejay Fred Robbins and a
host of other spinners piped in
across the country, will not be
spotted elsewhere on the network,
according to NBC programing vee-
pee Ted Cott,

However, the exec ohserved that
the Garroway show will place eon-
siderable emphasis on the playing
of records, which should give the
Brill moaners some comfort.

Pubs File Suit
Over Off-Air

Miller Disks

NEW YORK, Oct. 2. — Seven
music publishers moved this week
for a default judgment against
Joseph Krug and AFN Records.
The suit was filed by plaintiffs
Shapiro-Bernstein, the Music Pub-

lisher’s Holding Corporation, the |

Mutual Publishing Company, the
Cershwin Publishing Company, the
Lewis Publishing Company, E. B,
Marks and Miller Music, alleging
failure to pay rovalties on the re-
cordings released on the AFN label
featuring the Clenn Miller ork.,
The suit was also filed by the
Glenn Miller estate, charging the

2

| NEW YOBRK, Oct. 2. — The
| American  Society of Composers,
|ﬂuthm~s and Publishers is report-
edly ready to take some action on
the matter of split copyrights. At
least that was the interpretation
the trade put on a form letter
which ASCAP recently sent out to
its writers involved n split copy-
right arrangements with Broadcast
Music, Inc., writers,

The letter lists the titles of split
copyright tunes wrilten by each
author, and asks for the following
mformation on the songs: date
writer signed contracts on each
tune, a copy of each contract,

names and home addresses of alll

ASCAP Note Hints at
Split Copyright Action

| co-writers on each song and if the
lunes are new works, rewrites or
|adaptations. The letter reportedly
lalso implies that the information s
desired by ASCAP’s station infor-
and accounting depart-

| 7
| mation

ments,
| Wishful Thoughts
| Altho ASCAP declined to make
any comment on the letter, many
of the writers involved wishfully
interpret it as an action by the
Society fo formalize its handling of
erformances on split copyrights.
“or some time now trade talk has
had it that ASCAP has adopted a
policy of discouraging split copy-
{Continued on page 22)

Predict Record Draw
For Chi's Hi-

Fi Show

report heavy buving, especially in
such low-cost items as records, Ex-
hibitors also reported heavy tratfic
in with orders in their hands. Al-

i most all [irms contacted reported

business thus far this year is u
between 25 and 35 per cent, witﬁ
many expecting Christrnas sales to
push the figures even higher.

A nundown of exhibitors shows
that there are these products on ex-
hibit: Amplifiers, 29 firms: cabinets
and enclosures, 22:; phonograph
cartridges, 8; phonographs, 19;
phono pick-ups, 7; records, 7;
phono stylii, 11; turntables, 8; pre-
amplifiers;, 235; pre-recorded tapes,

(Conttrnived on page 22)

M-G-M to Put
Out First of
Classic EP's

NEW YORK, Oct. 2-M-G-M
Records will release its first group
of classical EP's October 15. The
packages will include two two-
| pocket and three single-pocket
EF's, with some of the disks also

| scheduled for release as 12-inch

LF’s.

Five EFs are featured in the
first release, including “Concert
Favorites Transcribed for Four
Pianos™ by The Manhattan Piano
Quartet, pianist Menahem Press-
ler's “Encores in a Quiet Mood”
and “Debussy Favorites,” and Si-
belius and Crieg selections per-

formed by the Roval Opera House
Orchestra, Covent Garden, London.

Waich for The Billboord's

release of Miller ork records with-
oult permission, ;
The movement for a defanlt

judgment was made by attorney
Julian Abeles, of the firm of Aheles
& Bernstein, after Krug did not |
answer the original complaint. !'-Ef.:'-:t|
week the attormey wil

{Continued on page 20)

ask for al

7th Annual Disk Jockey
i Programing Guide .

in the Nov. 13 Issue

® ® B W

Announcing .. .

THE BILLBOARD’S 7th ANNUAL
DISK JOCKEY PROGRAMING GUIDE

WITH THREE KEY OBJECTIVES:

« « « 0 provide disk jockevs

graming personnel with a high wvolume of =zound

programing material

« » « 0o present station management with a clear-cut na-
tional picture of economic trends and programing
methods as they affect station operation

« « « 1o highlight the opinions; methods and problems
existing at the station level as a base for a continuing
and mutually beneficial working arrangement with
the music-record industry

2 mre

|l'{l expire for several vears,

12-Inch Platters Now Account
For Half of LP Disk Output

with only about 25 titles still re-
maining on the smaller records.
Excepted, of course, is the low-
eost “"Coneert Cameo” series. For
all practical purposes, the 34.67
Red Seal 10-incher will soon be
obsolete. No new ones are planned
by the firm. Further, newly re-
corded all Victor jazz sets will be
on 12-inch, altho items pulled out
of the catalog for revivur may still
go on the smaller LP’s.
Col. Transfers
Columbia during the past year
has transferred about 40 classical
10-inch LP’s to half that number
of 12%s. Tho no more longhair 10's
are planned, some 200 remaining
(Continuwed on page 20)

POP SCIENCE

Plans Change
~ In Newsstand
Disk Testing

NEW YORK, Oct, 2.—The test-
ing of popular records as news-
stand items is being continued by
Popular Science magazine, altho it
is reported that results of the first
three months of test operation have
caused several changes in mer-
chandising plans.

Returns from the stands are
known to be fairly heavy, but it is
pointed out that all items sold on
newsstands are fully returnable,
The original plan of using one pop
hit on t’ﬂe stands for a full 30-day
sale period has been changed to
keeping each record on the stands
for 60 days, but changing one title
every month, The result would
have two disks on the newsstand
rack each month. The two labels
which have been working on the
test with Popular Science have
been RCA Victor and Mercury.

Tradesters point out that servie-
ing a stand for a single disk is a

articularly costly operation, Tt is
10 that the additior of a sec-
ond regularly priced disk weuld
cut the cost per newsstand bv up-

ing the dollar volume per
ocation.

Cap Renews
King Cole
HOLLYWOOD, Oct. 2, — Nat

(King) Cole, who celebrated his
10th  anniversary with Capitol
Recdrds this past summer, has
signed to a new seven-year con-
tract with the plattery.

Disclosure of the inking was
made this week by Capitol’s artist
and repertoire topper, Alan Liv-
ingston. Cole’s pact was not due
New
contract reportedly includes a sub-

| stantial increase in rovalties for

Cole.

WMGM Sets C&W
Show at 5:30 A.M.

NEW YORK, Oct. 2.—In a move
to corral early moming countrv
and western fans, WMGM  will

and other radio-siation pro-

—_—

|
| day thrm Saturda

rogram a daily c.&w. record show
eaturing deejay Don Davis, start-
ing October 11. The program will
be aired from 5:30 to 6 a.m. Mon-
and from 6:30
to 7 a.m. on Sundays, thus putting
the station on the air half an hour
earlier mornings. _
The transcribed show, first
c.fow, disk series on WMOGM in

' several years, will he sponsored by
the White House Company, a mail

order outfit. Davis has been fea-

ilun:d on WCKY, Cincinnati, for
P ROTNe

time, and his  transcribed
c.dow, platter show is carried by
many other stations across the
country.

I
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ASCAP Won't Quit

On Phono

HOLLYWOOD, Oct. 2.—Semi-
annual meet of West Coast mem-
bers of the American Society of
Composers, Authors and Publishers
here Wednesday (29) heard Presi-
dent Stanley Adams declare, "The
death of Sen. Pat MeCarran will
not diminish our efforts to correct
the impalpable injustice exempting
juke boxes from the copyright i?aw 3

McCarran’s  death in  Nevada
Tuestlay (28) gave rise to consid-
erable speculation within the mu-
sic business as to future legislative
efforts of advocates seeking to re-
vise the copyright law.

Approximately 450 members at-
tewﬁad the ASCAP meeting at the
Hotel Statler, representing one of
the largest turnouts in history, ac-
mrding to L. Wolfie Gilbert, chair-
man of the meeting and a member
of the ASCAP board.

Adams revealed that distribu-
tion of ASCAP coin among writer
and publisher members of the So-
ciety was approximately $4 million
per quarter thus far this year.
ASCAP's operational overhead has
also been decreased, said Adams,
from 25 per cen: to approximately
18 per cent, a savings which will

Problem

result in higher earnings for both
writers and publishers.

One of the high points of the
meeting was Adams’ disclosure
that licensing of television stations

now totals 352, of which all but|

two are on a blanket license agree-
ment.

Based on unofficial comment

stemming from the meeting, it ap-
peared [fairly certain that new juke
box legislation would be introduced
in both houses of Congress at the
next session, whether the Demo-
crats or Republicans won control
of Congress, gaining chairmanship
of the important subcommittees,
. Here for the meet along with
Adams were Controller George
Hoffman, General Counsel Her-
man Finkelstein; A. Walter Kramer,
retiring chairman of the executive
committee, and Bernard Goodwin,
new chairman of the latler com-
mittee,

Hoffman will accompany Adams
on a good-will tour to Dallas, New
Orleans and possibly Atlanta be-
fore returning to New York. Jules
Collins, ASCAP representative in
Dallas, will confer with Adams and
Hoffman upon their arrival there.

AVCO EMPLOYS
CIRCUS THEME

CHICAGO, Oct. 2.—Avco
Manufacturing Corporation
kicked off its two-day distribu-
tors’ meeting here Thursday
morning with a circus-themed
showing of its new 1855 ap-
pliances line at the Eighth
Street Theater. Some G600
distributors of Aveo's appli-
ance division were present.

The house was decorated
with circus paper, banners
and balloons, a 20-piece red-
coated circus band occupied
the pit, as some 20 girls in cir-
ens attire and six clowns mixed
with the distributors.

Claude Kirchener, of TV
“Super Circus” fame served as
equestrian director.  Parker
H. Erickson, executive vice-
president of Aveo, was toast-
master for the occasion, with
James D. Shouse, executive
vice-president and general
manager of Aveo, the princi-
pal speaker. Bill Sachs, ex-
ecutive news editor of The
Billboard, was imported from
Cincinnati for the occasion to
launch the circus idea with an
appropriate story.

Headquarters for the two-
day meet was the Conrad Hil-
ton Hotel.

On Swing

NEW YORK, Oct. 2. — New

York, one of the major holdouts in
the record industry’s drive to get
45 r.p.m. disks accepted as stand-
ard for disk jockey shows, has just
about completely swung over to
the donut disks. Two major inde-
pendent stations here, WNEW and
WMGCM, this week announced
thev were converting their e uilp-
ment to play 45s. Meanwhile
ABC’s five owned and operat
stations are ﬁitting ready to switch
to 45 records. The lone holdout
remaining is WINS, which is al-
ready known to have ordered 43
conversion equipment.

WMCM made an official an-
nouncement to the effect that it
would start programing 45 r.p.m.
disks, so that they could give their
listeners the best available record-
ings on the best possible quality
disks. WNEW’s official statement
is: “All engineering and program-
ing difficulties on 45’ have been
ironed out.” The station will switch
over as soon as their new conver-
sion equipment is delivered.

Block Switch

At the ABC network, with Mar-
tin Block the key disk spinner, the

BITE THE HAND!

Industry No
Like Freberg

Blast at R&B

HOLLYWOOD, Oct. 2. — Stan
Freberg's blast at thythm and blues
music, made to a television au-
dience of thousands via Peter Pot-
ter's CBS “Juke Box Jury” show
Saturday (25), drew a barrage of
criticism from many quarters in
the music business here this week,

Freberg's remarks, whether in
jest or sincerity, followed the air-
ing of his recently released satire
of “Sh-Boom” on Capitols Records.

Said Freberg: “I hope this puts
an end to rhythm and blues,” fol-
lowed by similai remarks indicat-
ing he was not too kindly disposed
toward r.&b.

Tho few record company execs
and disk jockeys would permit
themselves to be guoted, general
opinion was that Freberg's remarks
were totally uncalled for and were
a “disservice to the entire record
industry, especially so in view of
Capitol’s activity in the rhythm and
blues field litely.”

Lew Chudd, president of Im-

(Continued on page 22)

NBC Plofs Biz
Name Tribufes

® Conlinued from page I

air some sound track scenes from
the movie,
Other Shows

Also on the agenda for the Sun-
day night series, which will oper-
ate on a twice-monthly basis, is
a four-hour Toscanini show and
an  hour and a half Caruso
program, with each airer featuring
the artists’ best recordings, plus
t.-aLmd interviews with big names
who Ffigured prominently in their
Careers.

Cott expects the series will rivet
new attention on network radio, in
that it brings a quality to the dee-
jay show that local stations can’t
produce — namely the appearance
of big names and the special treat-
ment of disks with additional ma-
terial on tape,

The show might become the No.
1 record plug, says Cott, pointing
out that each hour and a half pro-
gram will be broadeast over a net-
work of at least 200 stations each
Sunday. The Crosby series was
aired on a sustaining basis, but
NBC is scouting around for spon-
sors to back the rest of the line-up.

GIMMICK SALES FADING

Disk Labels Returning to
‘Firm Order’ Distrib Policies

NEW YORK, Oct. 2,—New and
widespread thinking and some re-
cent moves in the record industry
portend a sharp curtailment in the
merchandising of single records
thru the use of “guaranteed sale”
and “100 per cent return” gim-
micks. While no one is vet ready
to predict that such selling tech-
niques will completely disappear,
there are already several distinet
moves to stop the practice.

One of the stronger independent
labels — a firm which has “sold”
everything -on a guarantee or full-
return basis — has already notified
its distributors that they will now
have to place firm orders for all
records, pay for them and take the
standard 5 per cent return. This
label has operated successfully by
shipping to distributors without
waiting for orders and requirin
payment only on those records
snl)rtlTwhen they have been paid for
by the dealers.

At the same time, two of the
largest firms in the business are
now worrying about specific and
heavy shipments of certain records
'\-\-’]’Iiﬂi')l have yet to prove their com-
mercial value. One label shipped
284,000 copies of a disk to its dis-
tributors even before any heavy
reorders had been received from
the very first shipment of 190,000
—the artist’s “standing order.” An-
other label has about 200,000
copies of a disk in the distribution

channel but has thus far been un-
able to get the record to break in
any one territory.

Few Labels Affected

And while it is true that only a
few labels have made a practice of
using guaranteed sales as a regular
merchandising. tool, almost every
label has either instructed or per-
mitted their distributors to make
such deals locally. It is also true
that after a couple of bad starts,
the use of fully returnable gim-
micks proved to be good for most
labels if they picked the right rec-
urdﬂ and timed their promotion
well.

It was originally believed that
guaranteeing the sale to distribu-
tors, and in tum to dealers, would
create excitement. It was felt that
getting a box of the record on each
retailer's counter would stimulate
consumer purchasers in the wa
that mass gispla s have increa
sales in markets. There is a
the heliﬁ that loading a dealer
with “hot” merchandise would
keep other versions out of the
store.

At first, too, most retailers took
to handling such guaranteed disks
in the way in which the manufac-
turers intended. After all, they
reasoned, it's no ble — if it
doesn’t sell, T'1l it back. In all
too many instances, however, the
dealers found that tfmy were stock-

up on “dog” records—which only

COLUMBIA READIES FALL
‘CONFEDERACY’ ALBUM

NEW YORK, Oct. 2.—=Columbia
Records is now readying one of its
most ambitious products of the fall

season, a musical-historical set

about the South in the Civil War
and titled “The Confederacy.” Con-

ceived and produced by Columbia

exec Goddard Lieberson, the al-
bum features the musical work
“The Confederacy” by Richard
Bales, in an elaborate album book,
with 32 pages of text and pictures.
The album will ship about the
middle of October.

“The Confederacy™ is a collation
of the music sung by the South in
the yvears from 1861 tol865, dur-
ing the war bhetween the States.
It contains such folk songs as “Gen-
eral Lee’s CGrand March,”

Rose of Texas,” “Somebody’s Dar-
ling” and of course “Dixie.” In-

“The |
Bonnie Blue Flag” “The Yellow

ﬁinim" read by Reverend Lee, a
istant cousin of the General.

The 32 pages of text include an
introduction by Lieberson and arti-
cles by Civil War historians Bruce
Catton and Clarence Dowdy. Civil
War pictures were obtained from
the Library of Congress archives
and other sources.

Price Not Set

The music is performed by the
National Gallery Orchestra of
Washington and a large chorus
under the direction of Richard
Bales. Price of “The Confederacy,”
which is subtitled “A Historical
and Musical Tribute to the Con-
federate Soldier,” is not yvet set.

The album will receive a hefty

ush from the diskery.. Lieberson
imself will go out on a trp thru
the major cities of the South, his
tirst in a long time. He will visit

'Richmond, Va.; Memphis, Atlanta,
cluded also is General Lee's “Fare- |
well to the Army of Northern "."ir-J

Dallas, New Orleans, and other
cities.

wwWw americanradiohistorv com

cluttered up the wvaluwable counter
space. Dealers also learmed that
they had less open-to-buy money
for good merchandise being re-
leased in the routine way.
Restriction Concept

There is now some feeling in the
trade that the use of 100 per cent
return as a merchandising gimmick
can work, if it is restricted to key
disks and presented to distributors
only. Belief, in this instance, is that
such a practice would force dis-
tributors to carry a full stock on
these disks, make it easy for them
to quickly service retail accounts,
but keep the dealer in a fluid
financial ition.

But it sﬁ‘])s hinges in how far some
labels are willing to go toward
eliminating the guaranteed sale
practice. “If that character keeps
on doing it,” said one exec, “Tll
have to match him.”

1so| DJ PROGRAMS

Seeley and
Fields Have

Own Ideas

NEW YORK, Oct. 2. — Record
ratings are not suited for a deejay
show, according to Blossom Seeley
and Benny Fields, WMGM's “Mr.
and Mrs. Show Business” disk
jockey team. In support of this
theory, the team makes it a prac-
tice never to mention ratings on the
air, The system, they explain, en-
ables them to utilize any tﬂg-seil-
ing records they deem suitable for
the show, but leaves them an out
on best-sellers they'd rather not
plav.

Thus, the performers are among
the few deejays who can truth-
fullv say thev have never played
“Sh-Boom” on their show, even tho
the tune was the No. 1 record in
the country for weeks,

Instead, Blossom Seeley and
(Continued on page 22)

Sunny Gale to Stay
With Victor Label

NEW YORK, Oct. 2.—Top RCA

Victor executives this week insisted

Sunny GCale to the firm’s subsidiary,
Label “X.” In a recent story the
thrush was reported slated for the
move when Kay Starr reports to
Victor in January,

Manie Sacks and Joe Carlton

“definitely not go to Label ‘X"

there was no intention of switching |

hoth stressed that Miss Cale will |

N. Y. Near Complete

to 45's

switch to 45 may take some time,
However, one of Block's own turn-
tables has already been converted,
and he has been plaving 45’ for
some time despite denials or silence
over the past few weeks, The ABC
stations which will switch are
WABC here; KABC, Hollywood;
KGO, San Francisco; WXYZ, De-
troit, and WENR, Chicago.

The move in New York will con-
siderably ease the problem of get-
ting new tunes aired. Music pub-
lishers here literally “flipped” at
the news that they would no
longer have to hustle around to
obtain 78 r.p.m. versions of their
disks for local stations. WINS,
however, has yet to program any
45 disks.

Meanwhile, Chicago, the second
major holdout city, remains ada-
mant. Independent stations WIND,
WCFL unﬁ‘.’{{]ﬂ are still against
the use of 45 disks. The network
stations in Chicago, however, are
either already in the 45 fold or
ready to switch over.

NEW ANGLE

D.J. Praises
Cap's LP
Sample Wax

CHICACO, Oct. 2. —A new
angle, yet one that isn't new, has
entered the 45 r.p.m. situation,
mostly because of a dissertation
aired by WJJD disk jockey Stan
Dale here,

Dale voiced his delight over
the receipt of a 10-inch long play-
ing deejay sample of Capitol's al-
bum “Top Hits.,” Dale went on

to say that record firms could
(Continued on page 22)

Hallicraftrs
Hi-Fi Sales
Hiked by350%

CHICAGO, Oct. 2.—On the eve
of the 1954 Hi Fi Show here the
Hallicrafters Company, manufac-
turer of radio, TV and hi-fi equip-
ment, announced that its sales
volume in high-fidelity equipment
had risen 350 per cent over last
vear, -

The tremendous inerease in sales
was attributed to the fact that last
vear the firm only marketed hi-fi
components and this year the line
was expanded to include hi-fi
systems in three price brackets, A
sﬂﬂkesmnn for the firm expressed
the
the

hope for even greater sales in
coming year,

Among the equipment shown by
the firm in this vear's Hi-Fi Show
were a super de luxe unit priced
at $799.95, the popular priced
Virtuoso at $199.95 and a smaller
unit at $99.95. The firm also ex-
hibited component parts.

RCA Launches

Promotion on
Pop Platters

NEW YORK, Oct, 2-RCA Vie-
tor will pitch a new pop promotion
at its distributors next week aimed
at co-ordinating nationwide effort
on a selected Ps{mup of current po
singles, Called “Money and Stuff,
the project is expected to return to
singles some ol the promotional
zing recently expended by the
company on albums.

Distributors will be sent a list of
12 recent pop issues and asked to
vote on the six most likely to suc-
ceed. Salesmen and record mana-
gers will then be awarded cash
and merchandise prizes based on
their movement of the selected
platters against normal market po-
tential. The drive will run for
three weeks.
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You bet she does... for you!

Columbia’s exclusive recording of Judy Garland

in ‘A Star is Born''— taken right from the
sound track — is nothing short of fabulous.
The Garland name is sheer magic. And this
luxury-packaged Garland album, available

in all three speeds, is your Fall business
wrapped up in one package.

Special streamers and hangers are yours fnr;
the asking — plus a knockout 3%-ft.-high
standee of Judy just as you see her here—
backed by tremendous newspaper, magazine,
and radio advertising.

We've done everything to help you make this

the biggest smash hit ever.

from COLUMBlA‘

“Columbla” Trade Mark Reg. U. 8. Pat. O, Marea Fepgistrads
I
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First releases in new

COLUMBIA

100 BACK-TO-BACK COMBINATIONS
OF THE ALL-TIME BEST-SELLERS
YOU'VE ASKED US TO RE-ISSUE!

A red-hot line of pre-tested hits from Columbia! Each record con-
‘tains 2 proven hits (not a “dog” in the whole list)! Each is available
in 45 or 78. Each sells for just 89¢!

We've taken the cream of the big-volume standards (picked in a
recent poll of dealers and juke box operators), given them bright

new sound and released them in terrific new combinations.

And to help vou make the standards pay off like never before we're
ready to supply you with some of the best merchandising aids
you've ever seen.

In addition to the “browser” vou see here there are colorful hangers
and consumer listings; quantities of “Hall of Fame" catalogs to use
as mailing pieces, give-aways, stuffers, etc., and special window
streamers identifying your store as "Hall of Fame"” headquarters.

AND THIS IS JUST THE BEGINNING! WATCH FOR
REGULAR ISSUES OF NEW “HALL OF FAME” RECORDS

DISPLAY UNIT SHOWN ABOVE IS FREE—to every dealer who
places a minimum order for 150 *Hall of Fame" records of his own
choice and speed breakdown! All-metal rack available with or
without legs for use as island display or counter unit; holds 100 45
rpm and 100 78 rpm records; special pockets for consumer listings!

(List of 100 records [200 titles in alll on facing page.)

COLUMBIA

ATTENT'ON, OPS ! ask your Columbia

distributor for details about the "Hall of Fame”

promotion prepared especially for you.

“Columbia™” Trade Mark Reg. U. 5. Pal. Odi. Marca Registrads

WWW americanradiohistorv com
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MATTHEW _ TWENTY-FOUR

" Sacred Sinyitg with String Band Aco.

POPULAR

ONE O'CLOCK JUMP
TWO O0'CLOCK JUMF
HARRY JAMES aond his ORK

SENTIMENTAL JOURNEY
Vocal by DORIS DAY
TWILIGHT TIME
LES BROWHN and his ORK

AMONG MY SOUVENIRS
BEEFTEMBER SONG
FRANK SINATRA

DANCE ME LOOEE
ARTHUR GODFREY

TOO0 FAT FOLKA
ARTHUR GODFREY

IT'S MAGIC DORIS DAY with
PERCY FAITH and his ORE

SECRET LOYE DORIS DAY
JEZEBEL FRANKIE LAINE

JEALODUSY (Jalausie)
FRANEIE LAINE with

PAUL WESBTON and his ORE

COME OM-A MY HOUSE
ROSEMARY CLOONEY

BLUES 1IN THE NIGHT
ROSEMARY CLOONEY with
FPERCY FAITH and his ODRK

and CHORUS

YOU BELONG TO ME
KEEP IT A SECRET
JO STAFFORD with

PAUL WESBTON end his ORE

COLD, COLD HEART
BECAUSE OF YOU
TONY BENNETT with
PERCY FAITH and his ORK

BADDY
HARBOR LIGHTS
BWING AND SWAY
with SAMMY EKAYE
CITRIBIRIBIN
CONCERTO FOR TRUMFET
HARRY JAMES and his OREK

DRUMMIN' MAN
TUXEDO JUNCTION
GENE KRUPA and his ORK

IN AN EIGHTEENTH CENTURY
DRAWING ROOM
THE TOY TRUMPET
RAY SCOTT QUINTET
BOLITUDE
MOOD INDIGO
DUKE ELLINGTON and his ORK

BACK BEAT BOOGIE
NIGHT SFECIAL
HARRY JAMES snd his ORK

STORMY WEATHER
SOPHISTICATED LADY
DUEE ELLINGTON and his ORK
THE FLIGHT OF THE BUMBLE BEE
HARRY JAMES mEnd nlls ORKE
THE CARNIVAL OF YENICE
HARRY JAMES and his ORE
TEUMPET EHAPSODY (Farl 1)
TEUMPET BEHAPSODY (Part 2)
HARRY JAMES and his ORE
ENOWFALL
A BUNDAY KIND OF LOVE
CLAUDE THORNHILL and his OREK
LINDA MUJER
TICO TICO
XAVIER CUGAT and hiz ORK

NORTHWEST PASSAGE
HI1JO0T
WOoODY HERMAN and his ORE

LEAF FROG
MEXICAN HAT DANCE
LES BROWN and hiz ORK

A STRING OF PEARLS
JERSEY BOUNCE
BENNY GOODMAN and hizs ORK

EUNRIBE BERENADE
CARLE BODGIE
FRANKIE CARLE and his ORE

AFTER TOU'YE GONE
GENE ERUPA and his OREK

DARK EYESR
GENE ERUPA JAZE TRIO
ANNA
BTARDUST
PAUL WESTON and his ?HH

BEFTEMBRER SONG
I'LL BE SEEING YOU
LIBERACE
I'VE GOT A CRUSH ON YOU
THE BIRTH OF THE ELUES
FRANK BINATRA
THE THREE BELLS
CHANSON A MA BIEN-ATMEE
LES COMPAGNONS
= DE LA CHANBON
WALKIN' MY RBABRY BACK HOME
EOMEBODY ETOLE MY GAL
JOHNNIE RAY

LA MER CHARLES TRENET
MARIE, MARIE CHARLES TRENET

BHAZIL
XAVIER CUGAT and his ORK

CHIU-CHIT
XAVIER QUGAT and hls ORK
mnd CHORUS
AUTUMN LEAYES MITCH MILLER
LNDEHR FARIS SHIES
MITCH MILLER and his ORK
and CHORUS
BWEDIEH EHAFPSODY
_PERCY PAITH and his ORE
THE SONG FROM MOULIN ROUGE
PERCY PFAITH and his ORE

AULD LANG SYNE
HAFFPFY BIRTHDAY TO YOU
TOMMY TUCKER TIME

MY HEART CRIES FOR YOU
THE ROVING KIND
GUY MITCHELL
TENDERLY
HALF A5 MUCH
ROSEMARY CLOONEY

HIGH NOON FRANKIE LAINE

I BELIEVE FRANEKIE LAINE with
PAUL WESTON and his ORK

JAMBALAYA JO STAFFORD

MAKE LOYVE TD ME!
JO STAFFORD with
PAUL WESTON and hle ORE

COME TO THE MARDI GRAS

MIAMI BEACH RAUMEA
XAVIER CUGAT and his OREK

WALTER WINCHELL RHUMBA
OYE NEGRA
XAVIER CUGAT and hiz ORE
GOT A DATE WITH AN ANGEL
THERE'S A SMALL HOTEL
HAL EEMP and hiz ORK
ROCKIN' CHAIR
MILDRED BAILEY and her ORK

< Glossan &

MOLLY O'DAY and THE
CUMBERLAND MOUNTAIN
FOLKS -

THERE'LL. BE SOME CHANGES
MADE !
MILDRED BAILEY and her
OXFORD GREYB

LEINDA RAY NOBLE and his ORK

FEG 0' MY MEART
BUDDY CLAREK

I'VE GOT MY LOYE TO KEEF
ME WARM
JUST ONE OF THOEE THINGS
LES BROWN and his ORK

THE NEARNESS OF YOU
YOU'RE MINE, YOU
SARAH VAUGHAN

HARBOR LIGHTS EEN GRIFFIN

SLEEFY TIME GAL
KEN GRIFFIN

BLUE DANUBE WALTE
TALES FROM THE YIENNA WOODS
ANDRE KOSTELANETZ and
his ORK
EMFEROR WALTE
VIENNA LIFE
ANDRE KOSTELANETZ and
his ORE

SLAUGHTER ON TENTH AVENUE
LOVER
ANDRE EOSTELANETE and
his ORK

AMERICAN FOLK MUSIC

TEADEMAHRK
HEY, JOE!

ALWAYS LATE
MUOM AND DAD'S WALTE
LEFTY FRIZZELL

DON'T LET THE STARS GET IN
YTOUR EYER
I LOST THE ONLY LOVE I ENEW
RAY PRICE

I COULDN'T KEEF FROM CRYING
BING ME ROMETHING SENTI-
MENTAL MARTY ROBEINS

TAKE AN OLD COLD '"TATER
A-SLEEFING AT THE FOOT OF
THE BED
“"LITTLE" JIMMY DICKENS

MY ADDEE HACIENDA
“STARLIGAT SCHOTTISCHE"
LOUISE MASSEY and
THE WESTERNERS

FUT YOUR LITTLE FOOT
RIGHT 0UT
LITTLE BROWN JUG
LOUIBE MABSEY and
THE WESTERNERS

TEMNESSEE WALTZX
THE WALTZ OF THE WIND
ROY ACUFF and his
BEMOEY MOUNTAIN BOYS

"TIS SWEET TO BE REMEMBERED
DIM LIGHTS, THICK SMOKE
LESTER FLATT, EARL SCRUGGS

EARL'S BREAKDOWN
FLINT HILL SFECIAL
LESTER FLATT, EARL SCRUGGS

CANDY KISEES
ALMOST GEORGE MOROAN

THE WHITE ROSE

THE LEGERD OF THE DOGWOOD
TEEE

WILMA LEE and STONEY COOPER

CARL BMITH

THE TRAMFP ON THE STREET
THE CUMBERLAND MOUNTAIN
i FOLEKS

DON'T BELL DADDY ANY MORE
WHISKEY
MOLLY O'DAY and THE CUM-
BEERLAND MOUNTAIN .FOLKS

WARBABH CANNON BALL
THE TRECIOUS JEWEL
ROY ACUFF and his
BMOEY MOUNTAIN BOYS

THIS ORCHID MEANE GOODRYE
DON'T JUST STAND THERE
CARL SMITH

ME AND MY BROKEN HEART
LET OLD MOTHER NATURE
HAYE HER WAXY CARL SMITH

IF TEAR DROPS WERE PENNIES
1 OVERLOOEKED AN ORCHID
CARL BMITH

THERE'S NOTHING AS SWEET AS
MY BABY
LET'S LIVE A LITTLE
CARL SMITH

IF YOU'YE GOT THE MONEY
I'VE GOT THE TIME
I LOVE YOU A THOUSAND WAYS
LEFTY FRIZZELL

I WANT TO BE WITH YOU ALWAYS
BRING YOUR SWEET SELF BACK
TO ME LEFTY PRIZEELL

KENTUCKY WALTZ
FOOTPEINTS IN THE SNOW
BILL MONROE and his
BLUE GRASS BOYS

BLUE MOON OF KENTUCKY
BLUE GRASS SPECIAL
BILL MONROE and his
BLUE GRASSE BOYS

FREIGHT TRAIN BLUES
WEECK ON THE HIGHWAY
ROY ACUFF and hia
SMOEY MOUNTAIN BOYS

SACRED

WAY UF IN GLORY
WALK AND TALKE WITH JESUS
THE CHUCK WAGON GANG

LOOKING FOR A CITY
I'LL HAVE A NEW LIFE
THE CHUCK WAGON GANG

GREEAT SFECEKLE BIRD
GREAT EFECKLE BIRD NO. 2
ROY ACUFF and his
BMOKY MOUNTAIN BOYS

THE CTHURCH IN THE WILDWOOD
I'D RATHER HAVE JESUS
THE CHUCK WAGON GANG

SINNER, YOU'LL MISS HEAVEN
ECHOES FROM THE BUENING
BUSH
THE CHUCK WAGON GANG

HE SAID IF I BE LIFTED UP
I'M TELLING THE WORLD ABOUT
HIS LOVE
THE CHUROE WAGON GANG

MANBIONS FOR ME
MOTHER'S ONLY SLEEPING
BILL MONROE and hins
Blue Grass Boys

COLUMBIA RECORDS

“Columbia™ Trade Mark Reg. U. 5 Fai. Off. Marca Kegistrada

www americanradiohidtorv com

I'VE CHANGED MY MIND
I5 YOUR NAME IN THE BOOK OF
LIFE?
THE CHUCK WAGON GANG

JESUS HOLD MY HAND
HE'S COMING AGAIN
THE CHUCK WAGON GANG

COME UNTO ME
1 AM BOUND TO TRAVEL ON

THE CHUCK WAGON GANG

IT'S N0 SECRET

BLOOD ON YOUR HANDS
STUART HAMBLEN

SOFTLY AND TENDERLY
AMAZING GRACE
CARL S8MITH with THE CARTER
SISTERS and MOTHER MAYEBELLE

JUST A SINNER BAVED BY GRACE
WHILE THE AGES ROLL ON
THE MASTERS FAMILY

THE BLACK SHEEF RETURNED
TO0 THE FOLD
MATTHEW TWENTY-FOUR
MOLLY O'DAY and the
CUMBERLAND MOUNTAIN FOLES

GATHERING FLOWERS FORE THE
MASTER'S BOUQUET
THE WHITE DOVE
THE STANLEY BROTHERS and
the CLINCH MOUNTAIN BOYS

AFTER THE SUNEIEBE

WE ARE CLIMBING
THE CHUCHK WAGON GANG

MY HOME, SWEET HOME
EFRINGTIME IN GLORY
THE CHUCK WAGON GARG

A HAFPPY DAY
CAMPING IN CANAAN'E LAND

THE CHUCK WAGON GANG

TRAVELING ON
STORMY WATERS
THE CHUCK WAGON GANG

HELF ME, LOED, TD STAND
THE SIGNS BY THE SIDE OF THE
REOAD
THE CHUCK WAGON GANG

BLESSED LIGHT, SHINE ON
1 EXOW MY SAVIOR CARES
THE CHUCK WAGON GANG

ALL GOD'S CHILDREN GONKA
RISE AND SHINE
AFTER A WHILE
THE CHUCK WAGON GANG

SHALL WE GATHER AT THE
RIVER?

WHEN THE SAINTE GO MARCHING
IN THE CHUCK WAGON GANG

KING OF ALL KINGS
HE BOUGHT MY SOUL AT
CALVARY BTUART HAMBLFEN

MISSION OVER THE HILLTOF
CRY OF THE LAMB
GEORGE MORGAN

GLORY LAND MARCH
THE CRY FROM THE CROSS
THE MABTERS FAMILY

THE BLOOD THAT BTAINED THE
OLD RUGGED CROSS

GETHSEMANE
CARL SMITH with THE CARTER
EIBTERS and MOTHER MAYBELLE
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DEALER DOINGS

By JUNE BUNDY

Few dealers would be willing=let alone able—to drive around
town thru heavy traffic wearing a paper bag over their head just to
publicize a record shop. However, Ned France, who runs Ned's Record
Shop in Berlin, Md., did just that last August, and to make the excur-
sion even more newsworthy, he toock the local mayor along as a
Passenger.

France, who at one time toured the vaude circuit as France
the Magician, believes showmanship pays off in any business,
and he's carried his knowledge of ballyhoo over to his present
operation. He's particularly strong for the old two-for-one gim-
mick, and plays up premiums and cut-rate offers im all of his
newspaper ads and mailing pieces. For instance his ad copy
offers readers a coupon entitling them to three 89-cent records
free with the purchase of any three disks either by mail or

person.

L ] &

Most of France's ad copy stresses his slogan “Ned’s Three for a
1 Record Shop,” and he utilizes many variations on the premium
gimmick. He hands out "good luck™ coupons, which allow recipients
to receive one free record with each 35-cent disk purchase, and dis-
tributes a ﬁiant—sizﬂd “thrift dollar” premium, which for a $1 in cash
offers a choice of merchandise totaling $2.50. He also puls out a
coupon which promises five gallons of gas free to customers who pur-
chase $20 worth of merchandise at one time. Incidentally, France
savs his three-for-$1 disks are unused and include all the major labels.

= :

Ned has a special service for show people who use recorded
music as backing for their acts or in rehearsal. In additon to
various sound effect disks, he offers a variety of platters suitable
as musical backing for various types of acts—indoor or outdoor,
p.-a. systems, camnivals, concessions, parades, ete. A partial title
list includes everything from the “Tap Barrel Polka” to a “Play
on Play Off" dis

(Continued on pana 64)

YOX JOX

SUCCESS STORY: In case any of you deejays are blue about vour
future, take a look at KMYR's Cene Amole in Denver, who this week ap-
plied to the Federal Communications Commission in Washington for
permission to open his own radio station there. Of course he has gradu-
ated from the days when he was strictly a platter spinner, but he still
has two hour-long wax shows daily in addition to his job as news direc-
tor, chief interviewer and genial man about the station. Amole, along
with KMYR's commercial manager, Ed Koepke (also a licensed engi-
neer), filed application with the FCC to operate as the Capitol Broad-
casting Company on the 1100 radio dial spot with a power of 2350
witts,

CHANGE OF THEME: Les Barrv, former CBS web staffer,
has joined KIMN, Denver. His duties include evervthing from
reading the news, chatting with housewives about housekeeping
hints to spinning disks and making phone calls late into the night.
. . . John Scott has joined WEEIL, Boston, to handle three shows
on the station. . . . Billy Barton, author of “Dear John Letter: 1
Love You,” is doing a two-hour country and western show over
KCY, Olympia, Wash. . . . Al Liebert has joined WTN], Trenton,
N. {. .+ . Eddie Dillon, WH]B, Greensburg, Pa., has decided to
let his wife, Beverly, have her say on a daily hall-hour show for
the same station,

Dianne Ritter, KLAN, Renton, Wash., will be off to a late vaea-
tion on QOctober 4 but will tape interviews in Los Angeles to send
back home for the show, Jack Warren, KUTA, Salt Lake City, has
become a father for the First time, Her name is Lorri. . . . Don Tib-
betts has left WKBR, Manchester, N. H., to join WAMUR-TV, Manches-
ter. . . . Pete Johnson has replaced Tibbetts at WKBH and will do a
moming and afternoon show. . . . Jimmy Dreamboat White, formerly
with \WWPMP, Pascagoula, Miss., writes, “I wanted to let you know that
I'm doing a little time with Uncle Sam’s Air Force, but after it’s all over
will go back to deejaying. 1 hope to be able to return to my old
stomping grounds at 'ﬁ{’PMP."

w @

{Continued on page 631)

JUKE BOX WRAP-U

George Miller, president of the Music Operators of America, this
week joined in the industry-wide battle to halt the issuance of off-color
remrit.'. Miller blasted the spasmodic and distasteful records savin
there was no place in the industry for such recordings. He said he wnuls
personally contact all local music machine operator associations to halt
the use of such records in juke boxes.

n

L] -

The long-standing problem facing juke box operators with
loads of little-used disks taken from machines is handled in sev-
eral ways, Milwaukee operators, for example, have taken to (1)
selling them in retail outlets, (2) moving them as collectors’ items
and (3) giving them away in public relations moves, Full details
are in the music machines section.

] L

The United States Patent Office has issued a patent to Bernard
Marder of New York on a phonograph record vending machine. At-
tempts to come up with 51:1:?1: a vending device have, in the past, been
fruitless in a commercial sense, but there are alwayvs new attempts to
come up with a workable machine, Marder's electrically operated unit
may-be attached to a juke box and would vend the top 10 tunes. The
Ainventor savs he's discussed the possibility of using his vender in con-
junction with a juke box in chain stores. The customer would get his
nickell refunded if he decides to buy the record after hearing it on the
juke box.

AM.I, will unveil its three new juke fiox models at distrib-
utor showing around the country next Sunday (10). The models
will handle, respectively, 40, 80 and 120 selections. Thus far
only Wurlitzer has yet to show its latest equipment. Already i
troduced are the Seaburg, Rock-Ola and Evans medels.

CHI'S ENCORE
GOES MAMBO

CHICAGO, Oct. 2. — The
name of the Encore Room of
the Preview, headed by Ralph
Mitchell and Milt Schwartz,
has gone the way of old
soldiers and faded away.
Cashing in on the current
mambo trend, the operators
have changed the name of the
room to Mambo City and are
currently featuring the band
of Eddie Medina, formerly
first trumpet with Machito.
The room has been doing
good business on the three
weekend nights that is open,
according to Mitchell, and it
is being considered for oper-
ation on a five-nights-a-week
basis,

Fred Kennedy,
G. H. Rissman
Buy W-C Firm

CHICAGO, Oct. 2.—Fred Ken-
nedy and Cerald H. Rissman, of the
Waters-Conley Company, Roches-
ter, Minn., have consumated a
deal with Glen Waters, head of
the firm, and other stockholders
to purchase the company. The two
new owners announced they will
continue to manufacture phono-
graphs.

The new stockholders will take
over all the working [facilities, as-
sets, liabilities, patents and trade-
marks, guarantees, and obligations,
Company policies will not be
changed, nor will be the sales,
enginecring, operating, or manu-
facturing staffs, The "25 Year
Club,” made up of employees, will
continue to exist.

Kemmedy, who was formerly
executive vice-president and gen-
eral manager, was elected presi-
dent. Rissman will continue in his
former capacity of vice-president,
and will be in complete charge of
all sales for the firm.

LP, Colored Tapes
Introed by Audio
At Chi Hi-Fi Show

CHICACO, Oct. 2—-Audio De-
vices, Inc., showing at the current
Hi-Fi Show in Chicago at the
Palmer House this week has un-

| with

veiled bwo new product changes.

tape manufacturers in making avail-

able 1,800-foot lengths of tape on!

single reels, thus giving the equiv-
alent of LP tapes. The new tape,
Mylar 1 Mil, will sell at $7.95 Tist
and will become a standard catalog
item, having heretofore been avail-
able onlv on request.

The other new design is the
availability of tape and reels in
different color. In this way various
selections can be recorded on dif-
ferent color tapes which will allow
the user to cue-in these selections
in a precise rmanner. The colored
reels can be used to identify various
recordings by speeds. The colors
can also be used, either tape or
reel, to identify studio, field, day-

preliminary cuts, and many other

uses. There is no increase in prices
| of either tape or reels in color,

Camden Takes Old
Disks by Cornell
And Miss Carson

NEW YORK, Oct. 2 —Camden
Records, the RCA Victor low-cost

distribution, will re-issue  Victor
catalog disks by Don Corell and
Mindy Carson in a general move
to feature more name talent on the
label. Other recent additions in-
clude conductor Leonard Bernstein
and the late Frank Munn.

Most of the classical albums on
Camden, as well as many back-
ground music sets, still carry ficti-
tious credits to preclude possible
competitive conflict with perform-
ances of the same repertoire on
Victor Red Seal disks,
pected that more and more “cor-
rect” names will be used in the
Futura,

WWW americanradiohistorv com

The firm has joined several other

light-standard times, edited and |k

m—r

line recently opened for peneral |

It is ex-|

TIES THAT BIND?

Music World Comes to Halt
While Baseball Takes Over

NEW YORK, Oct. 2 — No pub-
lisher pushed a song this week, and
no record company was starting
any scramble on new releases. Art-
ists didn’t try to plug their songs
deejays, an managers
stopped worrying about night club
bookings. “% '? The World Series
toock over, and the music business
slnpped to watch the Giants take
on the Indians.

In the Grill Building, Jack
Dempsey’s or the Tarf Restaurant
—and even in the offices of the
major and indie record companies
— little business was transacted,
Secretaries and office boys, veepees
and publicists, all stopped their
daily activities to watch Bob
Lemon vs. Sal Maglie, and to cheer
for or against Willie Mays and Vie
Wertz. Only the offices with the
TV sets were active; those without
were quiet and deserted. Billboard
reporters, hardy souls who can take
such events in stride, were occa-
sionally seen to pause before a TV
set while on their daily rounds.

Hypnotic Spell

The almost hypnotic effect of a
world series on music business per-
sonnel is an annual phenomenon,
but this year it was even more in-
tense. Perhaps the fact that Perry
Comao, instead of Lucy Monroe,

Col’bia Hopes High
For Garland “Star

Is Born’ Package

HOLLYWOQOD, Oct. 2.-"A
Star Is Born,” the new Judy Gar-
land album taken from the sound-
track of the Warner Bros.” picture
of the same name. may well prove
to be Columbia Records’ biggest
album ever.

Concerted promotional efforts
between Columbia and Warner
Bros., in each of the upcoming

theater dates will represent the!since

heaviest ballv campaign ever ac-
corded a motion picture sonmdtrack
score. Film opened here Wednes-
day (29) and in San Francisco yes-
terday. ]

Album, a plush $6.95 LP pack-
age, is reported to have gamered
ht-m':,; advance orders thruout the
country, much of this achieved via
advance preview showings to rec-
ord distributors and dealers. Album
contains a discography of Miss
CGarland, a folio of pictures and rep-
resents one of Columbia’s most
ambitious packaging efforts,

According to Lowell Frank, Co-
lumbia exec, foreign sale of the
album will be timed with *he re-
lease of the picture aboard.

Unusual feature is that the al-
bum contains the much discussed
“Born in a Trunk”™ number, which
runs 14 minutes, as it does in the
film.

Jones’ Tour

Starts Off Big

NEW YORK, Oct. 2. — Spike
Jones” “Musical Insanities of 19547
cicked off a tour of over 77 one-
nighters last week with a batch of
solid grosses. The unit opened in
Phoenix, Ariz., on September 20
and racked up a take of %4618,
On successive dayvs Jones made the

following playvdates and grosses:
Tucson, Ariz, $5,501; E% Paso,
Tex., $53,499; Midland, Tex.,

§5,440; Fort Worth, $3,056; San
Angelo, Tex. (two shows), %6,000,
and San Antonio, $6,081.

This is Jones” 10th vear on the
roadd with the unit. He has his
standard group of Cily Slickers,
his wife and vocalist Helen Graven,
Bill King, Billy Barty, Sir Fredric
Cas, Freddy Morgan, Wayne-Mar-
lin Trio. Dolores Gay, Peter James
and Bernie Jones.

The tour will encompass cities
in Arizona, Texas, Mississippi, Ala-
bama, Louisiana, Arkansas, Okla-
homa, Kansas, Nebraska, Colorads,
Wyoming, Missouri, Hlinois, Ohio,
Pennsylvania and possibly  other
ATENS.

RCA Victor, for whom Jones re-
cords, has alerted its distributors
to promote record dealer tie-ins
with the tour.

T

opened the series this year by sing-
ing the National Anthem caused it.
Or perhaps the fact that Willie
Mays has had four songs written
about him helped tighten the tie
between the baseball and the
music world this fall. Who knows?

To those dealers who did not
receive any records this week from
their distributors, and to those dee-
jays who noticed a lack of new
I'E{EREE‘S, all we can say is be
patient. Things will improve this
week, when the delivery boys and
the sales staffs return to their bills
of lading, and baseball steals away
to make way for the football sea-

son. And for all Brooklyn dealers,

well, just wait till next year.

BRYANT STORY

R&B Hassle
Envelopes
Alan Freed

NEW YORK, Oct. 2,—A hassle
over  Alan (and?ﬁ} Freed's
rhvthm and blues record show over
WINS here broke into print again
this week with a story in The Pitts-
burgh Courier. The story, written
by George Brown, is a blast against
smutty r.&b. records, and guotes
both Harry Mills of the Mills
Brothers and Willie Bryant, deejay
of station WHOM here. The story
claims that Negro jockeys are being
shoved aside for white deejavs who
are now specializing in r.&b. rec-
ords.

In the Courier story Willie Bry-
ant claimed that if Freeds show
was syndicated it would put other
iockevs out of work., Harry Mills
said that Freed plaved off-color
records. Freed told The Billboard
that he has not played smutty rec-
ords on his show and never had
he started playing r.&b. disks
three vears ago. He also pointed
out that he had been praised by
The Courier only two I‘J'E:u:s ago
for showeasing Negro talent.

No Axe

Willie Bryvant, when checked by
The Billboard at press time, said
that “I have nothing against Freed,
and T am not carrving on a cam-
paign against him.

Meanwhile, Freed has just been
handed an additional hour from 7
to 8 p.n.. Monday thru Saturday.
Freed stated that he has received
mail from his listeners to L'e::e]lu on
playing his r.&b. disks and to
ignore any attacks against him.

RCA Pays Out
30G to 802

NEW YORK, Oct. 2. — Checks
totaling $30,767.50 have been sent
to Local 802, American Federation
of Musicians, by RCA Victor in
payment for musician services on
two new albums assembled from
old broadcast tapes. Union execs
under Al Knopf, vice-president in
charge of recording, now face the
task of tracking down present ad-
dresses of the musicians and [or-
warding the salary checks.

One Victor check for 520,455 is
in payment for the April, 1930,
broadeast of Verdis “Falstaft” by
Arturo Toscanini and the NBC
Symphony Orchestra. Men who
participated in the two-part broad-
cast stand to receive $231 each,

Another check for $10,312.50
goes to 42 men who at one time or
anotMer were in the Glenn Miller
band and played in performances
used in the just-released Clenn
Miller "Limited Edition, Vol. 2.
Individual tootlers will receive any-
where from $41.25 to $B618.75
each, depending on how many of
the 15 simulated recording sessions
they played in.

NEW YORK, Oct. 2. — London
Records will tie in with the manu-
facturers of Selmer instruments to
promote a new series of LP’s fea-
turing prominent French wind
plavers. The first four 10-inchers,
due out later this month, will be
devoted to the saxophone, clarinet,
trumpet and trombone respectively.
List price is $4.95 each.
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the three suns
the touch

AND

southern star....

recorded in

“New Orthophonic”
¥ High Fidelity

sound

RCA VICTOR

FIRST IN. RECORDED -MUSIC
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TALENT TOPICS

VICTOR FETES
FISHER'S 5th . . .

RCA Victor brass feted Eddie Fisher at a special
luncheon this week marking his fifth anniversary as
a record artist. Cumulative sales of his platters since
he cut “My Bolero” in October, 1949 are reported
at the 15-million mark. Fisher’s million sellers in-
clude “Anvtime,” “I'm Walkirg Behind You” and
*Oh, Mein Papa.”

COLUMBIA TO RECORD
‘BITTERSWEET' . . .

The next musical in Columbia Records’ revival
series, gruduced by exec Goddard Lieberson, will be
Noel Coward’s operetta “Bittersweet.” Coward, by
the way, is recording an LP of his most popular songs
from his many musicals, singing the tunes himseff.
After the record is com ]ﬂffﬂ‘l England, it will be
released here by Columbia and overseas by Philips.
MISS SQUIRES FOR
ANDREWS SISTERS . ..

British thrush Dorothy Squires, whose records
have been issued on the London label, will join
Laverme and Maxene Andrews as a replacement for
sister Patti, when the latter leaves the group in Janu-
ary to work as a single. The new hilling will be “The
Andrews Sisters presenting Dorethy Squires,” and
they're expected to remain under Decca contract.

CHRISTIANSON TO
HANDLE KENNY ...

Billy Kenny has appointed Howard Christianson
as his personal manager. Christianson, formerly a
veepee of General Artists Corporation, and one time
personal munager of Tommy Deorsey, will set up an
oftice in New York in ad
home in Chicago.

CREW CUTS CRACK
FAZIO'S RECORD . , .

The Crew Cuts, the “Sh-Boam”™ boys, have
cracked the house record at Fazie's in Milwaukee,
The next stop for the group is the Palace Theater in
Youngstown, O., starting Octoher 15. The bookings
tor the boys extend solidly thru February, when they
will do four weeks at El Rancho Vegas, Las Vegas,

ition te maintaining his

Nev, They will debut in New York at the Boulevard
in Queens on November 24,

Decca musical director Jack Pleis goes off on a
deejay tour next week to push his waxing of "For

Always.” . . . The Rover Boys open at the Gay Haven | of

in Detroit on October 5. . . . The Dave Brubeck Quar-
tet, the Earl Bostic combo and the Matt Matthews
combo opened at the Basin Street this week. ...
Trumpeter Herb Rothstein became a father of a
baby girl this week. He is with the Tony Carter ork.
... The Gaylords are now at the Casino Royal in
Washington, until October 14....The Herman
Chittison combo opens at the Waverly Lounge of the
Hotel Earle here on October 7....Ethel Smith
starts a national concert tour on October 26, teeing
off with the Indianapolis Symphony in Indianapolis.
After that she will play as organ soloist in Cleveland,
Dallas, New Orleans and Milwaukee.

The Pete Rugulo ork opened at The Birdland
here this week. . .. Tony Bennett opens at the Town
and Country Club in Brooklyn on October 8....
The Sammy Kave ork starls a road trek next week in
Worcester, Mass., on Qctober 8 and dhen will play
dates in New Jersey, Ohio, and Pennsylvania. . ..
Irving Berlin appeared on Art Ford's radio seg
“Recording Session” on Sunday (3} in one of his rare
radio bows, telling the story behind his many hits. . . .
M-G-M a.&r. exec Jesse Kaye left for the West
Coast Friday (1) after a week in New York. ...
M-G-M signed the Four Joes, a new vocal group,
and thrush Rosanne June.

RCA Victor will cut its first sides with Jaye P.
Morgan todav. The thrush figured in a contract
hassle between Derby and Victor Becords, now
settled in the latter's Favor. . . . Victor has signed the
La Falce Brothers, a nine-man singing group, for
singles and albums,

ANTHONY ORK FOR
‘DADDY LONG LEGS' . ..

Ray Antheny ork has been set to do a featured
spot in the upeoming 20th Century-Fex production,
“Daddy Long Legs,” starring Fred Astaire and Les-
lie Caron.

Assignment is the Anthony band’s Ffirst film
chore, tho thev have previously werked in short
stbjects at Universal-International.

Band will supply music for a dance routine by
Astaire. '

FOLK TALENT & TUNES

Hubert Long, who has just taken over exclusive
management of Faron Young, is mapping plans for
a Faron Young Day in Atlanta, November 16, the
day Young gets his official release from the Army.
Capitsl Records, city dads and Third Army head-
quarters are co-operating on the deal. On Septem-
ber 18, Young and Tex Ritter were guest stars on
the “Big 1D Jamboree” in Dallas, when a turmaway
crowd of 5800 jammed the new Spertorium there.
Local deejays and music dealers were guests at a
cocktail party at the Adolphus Hotel, staged by
Capitol in honor of Faron and Tex. . . . Hank Zero
and His Pioneers, of Station:n WALE, Fall Rivers,
Mass., appeared for 10 days with the “New England
Hayloft Jamboree™ at the recent Eastern States Ex-
position, Springfield, Mass, Zero says he is waxing
three of his originals at an early date, . . . Laurel
and Miles, the Harmony Boys, have renewed their
contract with WRAC, Racine, Wis., with their new
E:Ingmm kicking off last Saturday morning (2). The

ys have just finished their first recording session
for Abbott Records, Hollywood. . . . Bill Carter,

By BILL SACHS

Four-Star artist, is doing a weekly shot at the
Hitchin” Post, Oakland, Calif, . . . Curley Gold and
His Texas Tune Twisters, western swing combo,
continue their tour of wveterans’ hospitals up and
down the West Coast. Curley and the lads recently
drew 3,000 ticket buyvers on a date at Clear Lake,
Calif. . . . Country Lee Croshy and his western
erew are doing a TV stint on KSAN-TV, San Fran-
cisco, each Saturday at 5 pm, . . . Kenny Roberts
made a puesl appearance Fridav (1) on WCOP'S
“Original New England Hayloft Jamboree,” Boston,
which features Carl Stuart. . . . Tex Bill Strength
will appear at his own nitery, the Silver Slipper,
Atlanta, Saturday (9), with his Melody Ranch Boys,
. .« Slim Bryant and His Wildcats, heard at 6:30
p.m. Mondays ever KDKA, Pittsburgh, for the Tron
City Brewing Company, switch to Friday nights at
G.30, beginning October 10, for the same sponsor.
Slim and the bovs continue in their Monday-thru-
Saturday KDKA Farm Hour spot, and still are

personals thruout the Pennsylvania, Ohio and West |

Virginia area. . . . Tex Ferguson and His Drifting

{Continuned on page 62)

RHYTHM & BLUES NOTES

The Billboard's campaign against off-color and
double entendre r.&b. disks has occasioned much
commenl in the trade. Some have commended the
drive; others have wondered what all the fuss is
about. This week this reporter was pleased to find
that evervone he met, in all phases of the business,
was payving serious attention to the problem, and

that most were generally agreed that it was a real
problem.

The manager of a top singing group, one that
has never recorded an off-coler disk, said that it

was due time for the few companies involved to
stop releasing blue records and that the artists and
the bookings offices should be most interested in
seeing it stop. “If a singer or a group hits the top
with a dirty record, they have to keep on making
the same tvpe of material to stay up there. If the
make clean ones after that, their records won't sell.
-What is more important, the singer or group that
makes an off-color record is marked from then on,
They don’t get bookings in certain clubs and their
“value, after the first flurry, poes downhill. Remem-

By BOB ROLONTZ

ber, when vou use dirty material, you are on your
way down, not up.”

Anxiety about the eflect of a few dirty r.&b.
records upon the flield itself was expressed by some
tradesters. “It would be a real shame if r.&b, rec-
ords were bammed from pop programs duoe to the
excesses of a few manufacturers,™ said one booking
agent, "Yet this conld happen unless all of us in the
trade are more careful a%lnul: the material recorded
and what records are exposed on the air and on the
juke boxes. As more and more tradesters start to
think the same way, we can lick the problem of
off-color records.” It is noticeable that “Sh-Boom.,”
probably the bigmest song from the &b, field in
1854, didn’t have a single off-color lvric.

It is worth pointing out here, by the way, that
The Billhoard’s best selling and juke box charts are
published only to show what records are selling
and what records ave played in the boxes. Records
on the chart should be listened to before they are
played on the air, and if any of them are offensive,
they should not be used. If they are not exposed,
this type of record will soon be a thing of the past.

{Contirtned on page 64)
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PLATTER PILGRIMAGE

NEW YORK. Oct. 2—The big-
gest disk jockey tour in the history
the new promotion medinm will
take place the week-end of Octo-
ber 16-17, when [ans from 11 ma-
jor cities will .rrive here accom-
panied by 20 deejavs. representing
14 radio stations in the New Eng-
land area. The platter pilgrimage
is the third such event conducted
Ly Jiminy Cricket Tours of Boston,

Heretolore, the deejay tour has
originated oul of one station, which
necessarily limite 1 the scope of the
affair, Under the present set-up,
tho, the Cricket expedition’s chief,
Hurold Low, [igures o corral
enough clients to off-set the cost of
big-name talent on his Saturday
night stugeshow, for which he
budgeted close to S L0000,

The show has alwavs been the
big draw on these tours, with dee-
jay fans paying a lump sum {cover-
ing transportation, hotel, meals and
entertainment) to .'-:prm,‘ 4 week-
end in New York and meet their
Favorite record stars. However, thei

romotion gimmick received some
Eaui publicity in the trade when
artists complained that some of the
deejay tour outlits (not Jiminy
Cricket) pressursd them into ap-
wearing at the shows lor scale or
L

Agency Ties

This year Low upped the show
budget and made arrangements
thru William Morris and the Cen-|
eral Artists Corporation to reassure |
the talent of his good intentions,
Stan Richards of WORL. Boston,
main deejay spark of the affair,
worked with Low on lining up the
talent.

Eddie Fisher, Sammy Davis Jr.
and others have promised to per-
form if they are in town and [ree
that night- Alreadv set for the
show, which will be held at St
Nicholus Arena, are Don Comnell,

Vaughn  AMonroe, the  AMariners, !
Eileen Barton. the Four  Aces,

Jerry Vale, Billv Williams Quartet,
Jimmy Komack, Karen Chandier,
Jon Tavel, Marie Mitchell, Alan
Dade,  the Esquires, the Voices
Three and Jan AMuorray as emsee.

Low is also paving talent and
two bands to perform on the trains
to and from New York, For the
Saturday afternoon dancing party
he has hired Monchito’s Latin-
American orchestra and is negotiat-
ing for Dan Terrnv's band,

The first Cricket tour last Janu-

12-Inchers

® Continued {from paoe 11

Deejays, Fans to Take
Cricket Tour to N. Y.

ary drew 2,300 fans—80 per cent
of th;e“:l women—while thft second
dro to 1,000. Low hopes te
lure? at least 3,000 this time around,
which—at $29.50 a head—makes a
tidy gross of $90,000. Low has
hired 100 men to keep the pre-
dominantly fem 'iroup of fans un-
der contral on the journey.

The radio budget on the current
tour is around $8,000 for the [ive-
week promotion period, with the
bulk {II]? it going to WORL. .

Other deejays participating in
the jaunt include Alan Dary,
WORL: Bob Merman, WTAQ,
Cambridge, Mass.; Larry Welch,
WCOP, Boston; Ned Powers, Bos-
ton: Don Parker, WREB, Holyoke,
Mass.: Jack MceDermott and Den
Sherman, WLYN, Lwvnn, Mass.;
Howie Leonard and Ken Garland,
WPOR, Portland, Me,; Herh Fon-
taine and Lou Dennis, WCOU,
Lewiston, Me: Bud Wilson,
WTXL, West Springfieid, Mass.;
Bill Peed and Ivor Hughes,
WCCC, Hartford, Conn.; Hal Pet-
erson, WARA, Attleboro, Mass,;
Ted Williams, WEAN, Providence;
Buddy Dean, Gil Krieger and Tony
Donald, WITH, Baltimore, and
Milt Grant, WOL, Washin ston.

e e T |

Pubs File Suit

& Continued from page {1

summary judgment and for the suit
3. tape, wire and disk recorders,
15; recording disks, wire and ac-
cessories, 4; tape plavbacks, 4, plus
nine other catagories which include
88 manufacturers.

Among the record companies ex-
hibiting were London, Mercury,
Westminster, Angel, Capitol, Ce-
lumbia and RCA Victor. Amos
the set manufacturers were Ad-
miral, Capehart - Farnsworth, Ce-
lumbia, Leru, Lion, Magnavex,
Mitchell, Motorola, Olympic,
Philco, RCA, Stromberg - Carlson,
Thorens, V-A, Weathers, Webeer,
Westinghouse and Zenith, Pre-re-
corded tape firms exhibiting were
Webeor, Audiosphere and RCA.

Tape firms were Ampex, Ampres,
Bell Sound Svstems, Berlant, Crest-
wood, International Radio and
Electronics, Lion, Magnecord,
Muasco, Pentron, RCA, Hek-O-Kut,
Revere, V-M and Webcor. Play-
back exhibitors were Bell Sound
Svstems. Audiosphere, Hartley and
Pentron,

Half of Output

in the active catalog will be con-|
tinued to be made available.

Lproved to Columbia the primacy |
of the 12-incher in the b:wkgmund,f
or light clussieal, Field. No Ku:-:tfalr
lanetz 10's have been issued for
some vears. In some cases, tho, the
'company  will continue to release
Chistening” sets in both 10-inch and
I 2-inch versions. The Paul Weston
U Music lor a Roaioyv Night™ is a
eurrent example.

Capitol has not issued a 10-inch
classical set since it dropped dis-
tribution of the German Tele-
funken line some vears back. The
company  has  completed  conver-
sion of most listening-tvpe albums.
In some cases, l'.','.'Lp[tc:li] also will
put  out its light material  both |
wavs. A recent 10-incher, for in-
stance, s "Songs for Strings,” con-
ducted by Dick Jones, This will be
coupled with another Jones’ set,
“Moonlicht and Vielins,” on a 12-
inch LP, altho both 10's will also |
be marketed at the same time.

Pop Vocals

In the pop voeal Held, Capitol’s |
suceessiul - experience  with  Nat|
(King! Cole’'s "1ith  Amniversary”
set has conditioned the firm to mull
other 12-inch vocals,

Decen, alone among the majors,
has not coupled L0-inchers on the |
larger disks. But its Gold Label
classics are all almost exclusively
12's today, with Future 10% to be
limited to  Deccas  low - price
“4 (000" series. The 12-inch Figures
heavily on the lubel’s dance and
instrumental entries, and experi-
ments are also being made with
vocals. “Ella’s Favorites,” featuring

Experience with Kostelanetz LP's |

| pany
csmaller albums to half as many

Ella Fitegerald, is a
example.

Mercury has issued no “Living
Presence” 10-inchers and has no
intention of so doing. A few earlier
classical sets were recoupled. Simi-
lar conversion has occurred with
10-inch mstromentals. While the

recent

smaller LP is still the rule with

pop vocals, more experimentation
with 12% is being plaoned in tus
lield oo, Comiortable sales of a
Billy Duniels 12-incher is among
recent Mercury expefience.
M-G-M Active

One of the more active 10-to-12
converters has been M-CG-M. In
bhoth pop and classical, the com-
has transferred about 40

larger LPs in the past vear or so.
M-C-M has issued no 10-inch clas-
sical LP’s in over a vear and has

'no plans to do so. Conversion of

pop material is still being contin-
ued, altho in some cases the 107
are also continued in the active

‘catalog. More than half of the

company’s album output is now on
12-inch.

London’s classical 12-inch eon-
version is near completion, with
only a few smaller sets remaining.
In some cnses, tho, the smaller
classical 10's are transferred to the
low-cost 10-inch series, dmppir&‘;;n

y

price from $4.95 to $2.95.

special classical items will in the
future be issued on 10-inch. In
pop, too, the trend to 12% has
gained speed at London. Compan
experience with Mantovani a

ge-a:lfﬂeaﬂi E lﬂmg gas }gond T;r
et Tor . [
1y b% Halsanol

and many more
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MUSIC AS WRITTEN

COOLEY TO LEASE
CASINO GARDENS ...

Orkster Spade Cooley is set to
close a deal for a long-term lease
of the Casino Gardens Ballroom,
Santa Monica, returning to a ball-
room origination for his KTLA
telecasts. Cooley last year exited
his six-year run at the Santa
Monica Ballroom. New location is
one street away from the Aragon
Ballroom, where Lawrence Welk
has run up a longevity record.
Along with Cooley, Bernie Kane
and Glen Hughes will be the
lessees. Cooley will play the dance
hall on Saturday’s only at the start,
tho a regular dance policy is sched-

uled to kick off October 16.

LOESSER TO CONVERT
‘MOLL FLANDERS' ...
Songwriter - publisher Frank
Loesser has been signed to convert
“Moll Flanders,” adapted from the
Daniel Defoe classic, into a screen
musical production instead of the
dramatic film originally planned.
Disclosure was made by Robert A,
Franklin, of Vanessa Productions,
who will make the wvehicle a
Vanessa Brown starrer. Loesser will
pen the music and his Frank Music
Corporation will publish the score.

LOVINCTON TO REF
MELCHER IN EAST ...

Marty Melcher, president of the
Day-Win and Artists Music, Inc,
publishing firms, announced the
appointment of veteran music

tradester Archie Lovington as his
Eastern representative. Lovington

THE CREW CUTS . _Mercury
KAY BROWN . ... Crown
HELEN GRAY(D ,.."X"

. HAMILTON SISTERS Columbia
FLAIR PUBLISHING (0.

2 &=
i o e

"THE LITTLE
SHOEMAKER™

* K %k Kk
Coming Up Fasit!

“SMILE”

BOURNE, INC.
136 W. 52nd Street Mew York 19

WATCH FOR THE
GREATEST RECORD

)

RELEASE DATE SEPT. 26

was formerly associated with Leeds
Music, Inc., New York, and will
continue to make his headquarters
in Gotham in his new association,
Melcher also disclosed the appoint-
ment of attorney Howard Oren-
stein, New York, to represent his
publishing firms in foreign business
dealings. Melcher is scheduled to
leave shortly for London in an ef-
fort to establish an affiliation with
an English publishing firm.

BRASSELLE FORMS

ER-NO PUBBERY . ..

Keefe Brasselle has formed his
own music publisihng firm which
will be called Er-No Music Com-
pany, a derivative of the names of
his wife and daughter. First songs
to be published are "Songs With a
Beat” and “Hate to Say Goodbye,”
which are the theme and sign-off

tunes on Brasselle’s new TV show
for NBC.

MILLER TAKES TO
HIS SUITCASE...

Mitch Miller, Columbia po
a.&r. chief, will be a fE'H[lLl'Bg
guest with Johnnie Ray at a party
in Washington on Monday, Octo-
ber 11, which will be attended by
jockeys and other tradesters. On
Tuesday Miller will unpack his
ohoe and appear as soloist with the
Kroll Quartet at the Peabody Con-
servatory of Music in Baltimore,
And on Friday the peripatetic a.&r.
head will pack his suitcase and
take off for a week's vacation in
Mexico, fishing for marlin,

McGUIRES HAVE
‘RAT-CAT PKG. . ..

Cora! Records is re-coupling two
McGuire Sisters sides, in what they
call a “Rat-Cat” package. The

irls’ current  best-selling  disk
Muskrat Ramble”™ will be coupled
with “Lonesome Polecat,” which is
beginning to move down South.
The re-called hips — “Uno, Duo,
Tre” ("Muskrat”) and “Not as a
Stranger”  (“Polecat™) — will be
shelved for the nonce,

MACY'S OFFICIAL
CHRISTMAS TUNE ...

Macy's Department Store  has
adopted the tune “March of the
Christmas Toys” as the official
song of Macy’s famous Thanks-
giving Day parade. The tune was
recorded by Jose Ferrer on Colum-
bia. It is published by Ross Jung-
nickel and was written by Billy
Katz and Ruth Roberts. It is the
first time Macy's has set an official
tune for its annual event.

HUFFINE TO DISTRIB
CORAL IN N.W.. ..

The Huffine Distributing Com-
pany, Seattle, will handle Coral
Records in Washington and Ore-
gon, starting October 4. This
marks the first time Coral has had
a distributor in Seattle, previously
being serviced out of Portland,
Ore. Coral is tossing a cocktail
party in honor of the new distribu-
tion SEt*l.l[‘l Wednesday (7). - The
new Seattle Firm was organized by
Andy and Marshall Hufline, both
former Decea execs.

New York

Decca’s publicity chief Mike
Conner leaves October 11 for a
three-week visit on the West Coast.
... Decea’s “White Christmas”™ al-
bum (with Bing Crosby, Peggy Lee
and Danny Kaye) will be released
here October 14, when the picture
opens at the Music Hall. ... Don
Cormell will guest on Perry Como's
CBS-TYV show Oectober 6, then
ﬂEen.r: at the Boulevard in Queens
the following day.... Mary Mec-
Coy, Sammy Kaye's vocalist, has
signed with Epic Records, and her
first disk will be released this
month,

Fred Raphael, has opened an
office in New York for his publish-
ing firm, Fred Raphael Music. He
has appointed Herb Lutz as pro-
fessional manager of the firm. The
new office will be in addition to
Raphael's West Coast office, the
Firm’s headquarters. Raphael will
spend some time in both offices.

Miller Music is planning a big
promotional push for the tune “The
Song From Desiree” from the
flick "Desiree.” Tune was penned
by Alfred Newman and Ken Darby.,
.. M-G-M Records is releasing
an album of mood music by the

Ray Charles singers next month,
“Autumn Noctume.” ... The win-
ners of Columbia Records deejay
contest are Myron J. Schulz of
WAAF, Chicago, Dave Page of

KIRO, Seattle, and Dick Benham [P

of WBET, Brockton, Mass. The
deejays won Columbia 360 phono-
graphs.

Ed Dodelin Named
Veepee of Victor
Distributing Corp.

NEW YORK, Oct. 2.—Ed Dode-
lin has been named vice-presi-
dent of the RCA Victor Distribut-
ing Corporation effective yesterday
fl%. He will make his headquarters
in Chicago and assist Walter Nor-
ton, president of the Corporation
in administering the six RCA Victor
company owned distribution out-
lets, Dodelin had been assistant
regional manager of RCA Victor's
central region.

The branch distribution outlets
are in Los Angeles; Chicago; Kan-
sas City, Mo.; Buffalo; Detroit,
and Davenport, Ta. Dodelin was
originally in the RCA Victor Rec-
ord department.

Dick Linke to Visit
DJ’s for 30 Days

NEW YORK, Oct. 2. — Dick
Linke, Capitol Records Distribut-
ing Corporation national promotion
head, will hit the road today for a
30-dav  deejay tour. The trek,
which will take Linke as far west.
as St. Louis, is the first big-scale
deejay trip for the CRDC promo-
tion head in almost two years.

Linke’s tour is part of a big drive
by the firm to help push their new
wax artists and to ﬁﬂgidif}-’ the posi-
tions of the firm’s hiﬁ names, Linke
will wvisit jocks in all the cities he
hits and will work with distributors
and branches on their promotion
problems,

e will work thru the New Eng-
land States and New York up until
October 10. After that he will
visit Cleveland, Detroit, Chicago,
St. Louis, Cincinnati, Washington
and Pittsburgh, among others.

Victor to Expand

n * I - I
‘Listener’s Digest

NEW YORK, Oct. 2.—RCA Vic-
tor is preparing for Inte fall release
an expansion of its “Listener’s Di-
gest” promotion to cover the pop
and country & western fields. In
its classical treatment, the package
is currently being sold as phono-
| grth—remrd.-s unit, with 10 EFPs
and a self-contained 45 player list-
ing at $39.95.

The c.&w. set will hold 60 tunes
which were all strong sellers in
their time,

Mantovani Skeds
U. S.-British Tours

LONDON, Oct. 2—Band leader
Mantovani, who has been making
appearances as guest conductor in
Montreal, and Toronto, will arrive
in New York on October 7, accom-
panied by Manager Ceorge Elrick.

Mantovani will diseuss his pro-
jected 1955 tour of the United
States. He has also been booked
for a series of TV and radio ap-
pearances, On his return to Britain
in late October he'll take up the
tour Harold Fielding has arranged
for him, followed by a visit to the
Continent next February for a mo-
tion picture commitment.

ASCAP Note

® Continued from page 11

right activities on the part of its
'writers by holding their perform-
ance credits on the tunes in escrow,

Difficulties of ]uggin).] perform-
ances and bookkeeping have been
iven among the reasons ASCAP
rowns on the situation. However,
malecontented writers claimed that
when a writer of stature was in-
volved, such as Johony Mercer on
the rewrite of “Clow Worm,”
ASCAP credited him, whereas
lesser writers are still waiting for
their performance credits,
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M-G-M Back
To R&B Field

NEW YOBRK, Oct. 2.-M-G-M
Records moves back into the
thythm and blues field this month
with the release of five r.&b. plat-
ters, including Billy Eckstine’s First
M-G-M disk with an r.&b.-type
roduction treatment.

The Eckstine record, which fea-

tures “Love” backed by “One
Sweeat Kiss,” will be released Octo-
her 22, with both pop and r.&b.
deejays covered on mailings. The
other four records will be out Oe-
tober 10. They include sides by
Claude Cloud and his orchestra,
Billy Moore Quartet, Jimmy New-
son and the Ramblers,

New Angle

® Continued from page 12

probably service the jockeys in this
manner as a regular feature,

Mercury Records upon hearing
this went back into an operation
they had used five years ago when
they issued their top tunes in
transcription form. They are going
ahead now with plans to issue top
tunes, which will go on the con-
sumer market also the same as Cap-
itol's LP, and will service deejays
with these, especially those jockeys
in the outlying area, This in no
way, on the part of either of the
diskeries, will interfere with their
regular program of supplving dee-
jays with 45 r.p.m. samples.

The service would cut costs be-
cause eight tunes would be cut on
a single disk, thus saving, theoret-
ically, three 45 disks, at least for
those jockevs on this service list.
The record company also stands
to get better play from this service,
as some feel that as long as the
deejay has the LP on the program
he might as well play two or three
numbers instead of one, The serv-
ice would also provide the stations
with a saving of space needed to
store records, as well as assuring
play from the several holdout sta-
tions which are against 45 r.p.m.
deecjay samples. In addition, mail-
ing and handling costs would be
cut on the list of jockeys being serv-
iced by LP samples. On top of all
this, jockey plugs for the exact dup-
licate, whfr.*}lr will hit the market as
an album, should provide better
sales volumes,

D. J. Program

® Continued from page 12

Benny Fields (Broadway headlin-
ers when vaude was in its heyday)
pace their record program like a
regular stageshow, paving partic-
ular attention to the first 12 min-
utes of the show. This is the pe-
riod, they contend, a deejay cap-
tures or loses his audience, and
chatter is held down to a minimum.
Every program has an instrumental
overture, and wvocal records are
tabu as an opener.

i They pace the disks like a vaude

ill,
contrast, and keeping the “real
showmen™ for the finale. Their
commentary is also paced to the
disks, with chatter taking on a
brisker tempo following a rhythm
tune, and shifting into a softer
mood after a lush ballad.

The couple joined WMCGM a
vear ago next month. Their show
is aired daily from 11 am. to 12
noon and 7 to 8 p.m. at night,
with the latter period reserved for
more nostalgic musical sessions,

Wallichs Day

@ Continued from page 11

cess profits they didn't know
whether to put up a new building
or buy a copy of the Bing Crosby
album.”

Festivities were sponsored by the
Hollywood Chamber of Commerce
and the Hollywood Ad Club, who
presented Wallichs with a plaque
and a scroll in recognition of his
services.

NEW YORK, Oct, 2—RCA Vie-
tor's mnew radio-phono  division
headed by Jim Toney is expected
to introduce a new high fidelity 45
r.p.m, self-amplified phonograph
within the next few weeks.

The units will retail at about
$70.

alternating  vocal stvles for

“Capitol had so much money in ex- |

Bite ‘the Hand!

® Continued from page 12

perial Records, Inc., pointed out
that Freberg's remarks were “short-
sighted, since Freberg achieved
widespread popularity as a record-
ing artist with his rendition of "St.
George and the Dragonet,” a rec-
ord cued by the original release of
a rthythm and blues tune, ‘Dragnet
Blues' on Imperial.”

Chudd questioned whether Fre-
berg was “biting the hand that
feeds him.”

Disk jockey Hunter Hancock
said, “It'll take more than Stan Fre-
berg to kil rhythm and blues
music. If he (Freberg) doesn’t like
rhvthm and blues music, then let
him stick to the type ol entertain-
ment that he does approve of.”

Record Draw

@ Continued from page 11

to he sent to a Master. Abeles is
asking substantial damages for al-
leged mnon-payment of rovalties.
Krug did file a reply to the suit by
the Clenn Miller estate, claiming
that the estate had no rights in the
AFN recordings he sold, since
Miller was then working for the

U.S. Government while in the Air
Foree.

“WHITHER
THOU GOEST”

recorded by:

1'! Pi.l'"m F“ R W R G EEEE R
Laurie Loman

0. B. Massingill & His Orchestra. . . .. . Ep
Rita Robbins . ........ vovess ROA Yidor
George Morgan and

Anila Nerr Singers ..........
Betly Johason . .......ccnnemuuenn.

KAVELIN MUSIC CORP.

Sole Selling and Licensing Agent:
Hill and Range Songs, Inc.

-----------------

Watch this One!

"GOD MADE
SANTA CLAUS"

Litle Maraie Pefers

BURGUNDY RECORDS

HEADING FOR THE 21 SPOTI

©. MOOD INDIGO

NORMAN PETTY TRIO *“X™

OTHER GREAT VOCAL RENDITIONS
JUST RELEASED

BILLY ECKSTINE .

DELTA RHYTHM BOYS....... Decs

FOUR FEESHMAN . .. .. Copitel

MODERMAIRES - GEORGIE AULD. . ' Coral

HEIL HEFTI-EAY CHARLES SIMBERS - Epic

fiubaet qf prassicelip

MILLS MUSIC, INC.
T
15 If 1 Give «

M-G-M

|

MILLER MUSIC-CORPORATION

WATCH
SANTA BABY

HIT 4 WAYS
THIS YEAR!!!
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PHONOS—HI FlI

By STEVE SCHICKEL

RADIOS SELL AT
PREMIUM SHOWS . ..

The Steelman Phnnng:.ph & Radio Company
and the Roland Radio Company of Mt. Vernon,
N. Y., have decided to participate in the Chicago
and other premium shows, according to Paul Fea-
therstone, general sales manager of the firms. Deci-
sion is based on the “surprising number of substantial
orders” written at the New York Premium Show just
ended. Heavy orders for use as prizes, incentives,
bonuses, . self-liquidating deals were taken on the
Roland personal portable radio and clock radio and
the Steelman three-speed portable Sonnet model

This initial insert of a column dedicated wholly
to the phonograph and high-fidelity industry falls
at an opportune time, coming in the midst of a hi-fi
show in Chicago, following similar shows in Denver
and San Francisco, and preceding similar shows in
New York and Philadelphia. The field is currently
showing tremendous gains, especially now when
Christmas pushes are being planned and new equip-
ment is coming out almost weekly.

One of the new deals being shown to the crowds
at the Hi-Fi Show is the one set up by the Ampro
Corporation, Chicago, manufacturer of tape record-
ers. The firm unveiled what it calls a tape recorder
center, a merchandising display which will be avail-
able to dealers thru the Ampro distributors. The
display is aimed at the music store market, and
features a handsome table with modernistic design-
ing and signs, all aimed at attracting the customer
and informing him that the dealer is also in the
tape recorder business.

Altho unnamed, and with no price tag as vet,
a unit is being shown to the public at the Hi-Fi
Show by E;lpjlart. which includes a tape recorder,
phonograph, AM radio and FM- radio. The unit,
Madel 1TRPQL55, will reportedly sell for around
$450. It can record both live or from either radio
or phonograph.

Bell Sound Systems, Inc., Columbus, O., is also
showing a new unit to the public and trade at the
Chicago Hi-Fi Show. The unit is a three-speed
tape recorder and playback unit which will retail
at $149.95. The model, RT-75, includes such fea-
tures as extra large speaker, fast forward and re-
wind and positive action control. It also contains
separate inputs for phono, radio or TV recording
and separate inputs for ceramic or crystal mikes.

The Billboard Music Popularity Charts
PACKAGED RECORDS

® (lassical Best Sellers ;
(All Categories)

Records are renkec in order of thefr national gales stremgth
at the retall level, withoul regard to musica' category of da*
ol release, as determined by a survey of classical dealers in all
key markels

The Crestwood Recorder division of the Day-
strom Electric Corporation is also showing two new
type recorder models, the 300 and the 400. The
300 in the console cabinet will retail at $299.50
and the console 400 will retail at %$399.50. The
trend here, according to a company official, is away
from the luggage design and more toward fumiture
styling.

Pointing up what the trade has been hearing
for the past year, and what again should be told
to them, is the huge number of booklets, books and

1. OFFENBACH: CAITE PARISIENNE; MAYERBEER: LES

high-fidelity units to their line. . . . The Capehart-
Fansworth Company will soon issue a 40-page cata-
log of its high-fidelity components which are sold
thru the service department of the firm and which
will be sold thru the company’s distributors. . . .
For the six months ending June 30, Olympic Radio
& Television, Inc., reported an increase of over 22

r cent in the sales volume over the same period

.pamphlets being passed out at this vear's Hi-Fi PATINEURS—Boston Pops Orchestra {Fiemﬁg:{ X Ltr:r i 131 4
Eh & i o t I_h g d i1 o v Pl mememem e o me B R R R 3 e : iV,
E,D;,Thiﬂ"ﬁlfgi g o e ﬁﬁdmﬂﬁﬂﬁ 2. TCHAIKOVSKY: THE NUTCRACKER — Minneapolis Sym-
hasn’t standardized a definition of the term. Each 3 P}":;IS"E ;Eﬁ?[h]PLAYE YOUR FAVORITES I?\EEI&‘W!E;'SLM:; 1
of the booklets, ete., tells the story in a different . .?F i) G E-C A Victoe 11::'“ 153 4
way. and some in ways preaching their gospel. And | ¢ STV BINES OF ROME;’ FOUNTAINS OF KOME
until this standardized definition can be made avail- : I"'-.TLE{* e, sl (Toscanini) . RCA Victor LM 1768
able to all the general public in an industry effort,| ¢ TOGEANINI PLAYS WAGNER-NBC Symphony (Toscanini)
this situation of “hi-fi is what the customer believes | ™ 7P TS TN OV RE A Victor LM 6020
it to be, right or wrong,” will still exist. | g BRAFMS: VIOLIN CONCERTO—Milstein, Pittsburgh Sym-
Significant from the standpoint of high-fidelity phony (Steinberg) ............... S Capitol P 8271
records is the great interest by the general public| 7 BEETHOVEN: SYMPHONIES NOS. 1 AND 9—Shaw Chorale,
crowding thru the Hi-Fi Show in the record com- NBC Symphony (Toscaning} ....cvvvuuan. RCA Victor LM 6009
pany exhibits, Each of the record firms exhibiting| § DVORAK: SYMPHONY NO. 5 (“New World")=NBC Sym-
reported exceptional interest and drawing power, phony (Toscanini) ......... s Al RCA Victor LM 1778
W li::l'} points out that music is basically the reason| 9, RAVEL: BOLERO: MOTHER GOOSE SUITE—Boston Sym-
for hi-f's existence. hony (Koussevitsky) ... c.ociiiiaivacoas RCA Victor LM 1012
The Hallicrafters Company reported that its| 10. EHGPI?*-‘: PIANO E{?NEER'ID NO. l—EllhlﬂRtE:l_lh Los An-
sales volume has risen 350 per cent over last year, geles I'-‘hﬂlfarmnnic (VW '.t]]enst_vm] i ewerMGA Yictor I:M lEElﬂ
much being attributed to the inclusion of packaged | 11. R. STRAUSS: ALSO SPRACH ZARATHUSTRA; DANCE OF

THE SEVEN VEILS—Chicago Symphony (Reiner) .........
.............. i eeraaeeerenaeneneess RCA Victor LM 1806
SAINT-SAENS: CAENIVAL OF THE ANIMALS: IBERT:
DIVERTISSEMENT—Aller, Sukman, Concert Arts Orchestra
[ShbiaY s e S e e e Capitol P 5270

. R. STRAUSS: EIN HELDENLEBEN — Chicago Symphony

(REIIEE) v vt e e e inieen e nrnnensnnanss RCA Victor LM 1507

. VERDI: REQUIEM—Shaw Chorale, NBC Symphony (Tosca-

ast year. Their dollar volume for the six months| 15 BERT07: DANNATION OF FAUST = Boston Svmphony

was $9,342,000. : WMOnch) oo ssmiseny s ceuvserees . RCA Victor LM 6114
Webcor recently appointed Lavender Radio| 15 BETHOVEN: SYMPHONIES NOS. 5 AND 8—NBC Svm-

Supply Company, Inc., its wholesale distributor at photiy [ToBpAMINLL G s ae s i ia s i v RCA Victor LM 1757

Texarkana, Tex., and Shreveport, La,, to also handle
the line in Memphis. . . . The Motorola-Chicago
Company has been signed by the Ampro Corpora-
tion to- handle its line in 13 Illinois counties as well

. CHOPIN: LES SYLPHIDES: TCHAIKOVSKY: PRINCESS

AURORA—Ballet Theatre Orchestra {Levine) . .. .Capitol P §193

. MOZART: SYMPHONY NO. 40; HAYDN: SYMPHONY NO.

94—NBC Svmphony (Toscanind) ... .......BCA Victor LM 1789

as in Chicago. Previous Ampro sold direct to| 19. SCHUBERT: SYMPHONY NO. 9 IN C MAJOR-NBC Sym-
dealers in this area, phony (Toscanini) .....:.cciievinnsan RCA Victor LM 1835
a0, STARLICHT CONCERT—Hollywood Bowl Orchestra (Dragon)
........................................ Capitol P 8276

LINER NOTES

By IS HOROWITZ

* Reviews and Ratings

LONDON ANNOUNCES
OCTOBER RELEASES ., . .

London Records October release will be high-
lighted by a complete “Der Rosenkavalier,” recorded
under the direction of Erich Kleiber, but it will be
accompanied by a number of other sets ol special
interest. The company will begin breaking its lim-
ited edition of Vaughan Williams' symphonies into
marketable singles, with five Williams LP’s moving
out to the trade at the same time.

In the October release, London will proceed also
with its project of recording all 32 Beethoven piano
sonakas Ey Friedrich Gulda, This in itself 15 no
longer unique. Decca has done it with Wil-
helm Kemptf, who was borrowed from London for
the purpose. But only this month London completed
a similar project with Wilhelm Backhus. When the
Gulda series is complete, the label will have three of
ity artists featured in the repertoire,

VOX TO RECORD
BALLET WORK . ..

Next month Vox will record its first allhm under
terms of :its new exclusive contract with the New
York City Ballet Orchestra. The featured work will
be the “Western Symphony™ by Hershey Kay, intro-
duced successfullv g}' tiu: ballet company this
month. Leon Barzin will conduet and a feature of
the album will be choreographic notes by George
Balanchine. Release date target is December 1.

WESTMINSTER EXECS
IN EUROPE . . .

Westminster exees Kurt List and Michael Naida
have joined James Crayson, president of the firm, in
England to participate in the direction of a new
batch of recordings. Conductors to be used include
Artur Rodzinski, Hermann Scherchen, Adrian Boult
and Argeo Quadri. Repertoire will feature the com-
plete concerto grossi of Handel and Corelli and
:-;ym%mnies by Brahms, Beethoven, Schubert, Mah-
ler, Dvorak and Tchaikovsky.

PACKAGING WINS
GROWING ATTENTION. . .

The stream of packaged records from manufac-
turer to distributor to dealer has reached the fload
stage. While the output normally picks up in the
Eall, this season will probably see the most concen-
trated rush of new packages since the advent of LP.

Distributors are already dunning dealers for or-
ders and the competitive pace can be expected to
show more heat as the weeks advance toward the
holiday season. In the fight for dealer exposure man-
ufacturers are playing all angles, designing their
product to appeal better to the mass buyer and fur-
ther exploring the byways to reach the specialist
collector., :

The most quickly noticed facet of the new pack-
ages, be they classical or pop, % the increased atten-
tion, being given to. cover art. The slick, laminated

L1 1
[ 1 I
.I".r- i 4 4 L -

cover is almost the irreducible minimum today.
Much more money is being spent on album appear-
ance. And manufacturers consider the money well
spent if the albums therefore get preferential display.
As the trend toward self-service progresses, the
battle for mere display gains insistence,

It can be reported, for instance, that one major
classical producer which has rested quite comfort-
ably for some wvears on the laurels of fine artists,
extensive repertoire and high-quality sound, is now
bending all efforts to dress up its packages. It's the
pressure of competition that’s forcing the issue for
them, Quality of record product alone is no longer
sufficient to attract representative sales,

PErImI’:ﬁﬁ: the gamut of manufacturer approach to
the record scene todayv is best illustrated by two cur-
rent releases pitched at dealers. Both are concerned |
with high Ffidelity, but the merchandising philosophy
is miles apart. Each, tho, has its own logic. X

RCA Victor's "Hearing Is Believing™ is a 12-inch
LP, erowded with music to demonstrate modern hi-fi
sound. It sells for $1. Westminster's new “Labora-
torv” series, the first disk holding no more than about
16 minutes of music per side, retails for $7.50.
Packaging of each is appropriate to the market
appealed to—in one case the largely untapped hi-fi|
potential, and in the other the solid, hard core of
experienced gadgeteers. There’s a world of possible
angles between the two poles.

NEW JAZZ ORGANIZATION
FOR MUTUAL BENEFIT . . .

Jazz International, new organization unifving

~—

Finding titles for mood music albums
seems, these davs, o be n more diffi-
cull job than finding #ood song. and
musicians to arrange, play and record
them. Here Paul Weston has pul lo-
gether o collection of some fine stund-
ards im  lush  arrangements  which
should please o multitede of record
customers. Tunes include “I'll Re-
member April,”™ “Little Girl Blue,"™
“rarden b the Rain,” “Soon.'” “Why
Was I Born?" “Day by Duy"™ and
“Fools Rush In.™

A MUSICAL JOURMEY
WITH CEDORGE LIBERACE ...,
George Liberace Ork (1-1217)
Columbia CL 537

“Rrother Georee™ makes his solo bow
on this LP, amd it will e interesting

.. . TH

of New Popular Albﬂms_

MUSIC FOR A RAINY NIGHT ....... 78
Paul Weston Ork (1-127)
Columbia CL 574

the kevs of the piano. They pluck the
strings, beal on the lid, e, al,, in the
manner of John Cage. For those who
wanl ta test their hi-fi equipment this
get might be of interesf, since the
bays obtaln some unsial sounds on
g group of standard tunes.

MAMBD MOODS ... ... ccivannnnnnnns 62
Benny Bennet Ork (1-10°")
Sceca SLP 45

Those afflicied with the mambo will
undoubtedly consider this a welcome
addition to their collections. for the
full, brassy and modern ork delivers
a collection of mambo items in sirick
dance tempo. The ork 15 nol Lo
well known, wet it performs smartly
in o modern sivle, Recording and
puckaging are fair.

Juzz

i see how he rates sales-wise &Bs a
single.  Libernce plugs his  brother
generously onm his  radic and TV

OLD SOUNDS

The Dave Brubeck Octet (1-10%)

FROM SAN FRANCISCO ...........00

shows, and will probably give the al-
hum a nice send-off during his con-
cert tour. S0 it's gquite possible the
LP will do more than okay for deal-
ers. Liberace fans, obviously, should
be piven a special salespitch on the
package, which could be displayed to
advantaze along with Liberace’s regu-
lur albums. The LP includes 12 in-
strumentals, with selections reflecting
Liberace’s catholic  tasies, ranging
from “Alpvette™ o “The Stars and

Fantasy 3-16

The populurity of one Dave Brubeck
is such thiat most any disk bearing
his fame is sure of a healihy sale.
This is one of those. It conlains ma-
tecial recorded by a fine voung Bru-
beck-styled octet of the 1946748 pe-
ricd, The material, mostly original,
is excellent and so s much of the
music, but it isn't the commercial
Brubeck of today—il that's any <riti-
cism. The fans will undoubiedly want

Stripes Forever,™ In general, the mu-
sic Is pleasing (o the ear and shapes
up as  satisfaciory mood-music pro=
BTN,

it, and any serious jaze musician will
consider it a musi, Recording and
packaping are [air-lo-good.

devotees of jazz, has been formed in Hollvwood
with Howard Lucraft named as managing director,
Croup, sponsored by Stan Kenton, will enable mem-
bers to exchange ideas on jazz and have a voice in
the type of music they want to hear on records, in
concert and on radio. Members will also be able to
obtain monthly bulletins, books, recordings and per-

CHARLIE VENTURA'S
OPEN HOUSE ........
(110"

Coral CRL 56067
This fine jarz LP features Charlie

THAT “PARIS" MOOD
Jackie Paris (1-107)
Coral CRL 56118

'F‘-l-l-l"ll--wrr"n -------r---r-ﬂ

Romantic jarz is o rarlty, and this
album shapes up as just that. with

sonal news of jazz greats. Lucraft is a former British

band leader, arranger and BBC commentator, and
has been on the West Coast since 1950,

NEWS BRIEFS

The recording made by the Symphonv of the
Air (formerly the NBC orchestra) to be given as a
“receipt” for $10 contributions will be released in
two weeks. A duplicate version, on binaural tapes,
will be offered for §15 contributions, . . . Helmut
Uhland, formerly of The Gramaphone Shop, New

Jackie Paris warbling eight standards
in the softly ondersiated, modern sivle
of a male Jeri Southern and [line
backing by Charlie Shavers on trum-
pet. The tunes are tastefully selected
—"I'm Thru With Love," "You're
Mine You," A Cottage for Sole,™
ete. — and Paris sings them with
moady lenderness and an  ofl-beat
kind of charm. The package provides
pood mood music  programing  for
decjays, and should also please [azz
fiins,

WVentura's gquartei on one side with
four different standards,  including
“"How Deep Is the Ocean,” “"Pagan
Love Song™ and “Owver the Rainbow™;
while the [lip spotlighis four zax
solos by Ventura with the George
Williams orchestra. The greal jare
musician plays an alio sax on “Inter-
mezzo’'; bass sax on 'l Love You™;
Baritone for “‘Julie,” and lemor for
Yihdy One and Only Love." Musically
the collection is a treat for all jars
fans, The album title "Open House™
was inspired by Venlura's Philadel-

York, has joined London Records. He'll assist in

phia might club of the same name.

; : ; . |HI-FIRE WORKS .............._..... .69
artist and re ertoire and export, . . . Lji}Ert}- Music | An Ferrunte. Lou Teicher, Duo-Pian. | CAL TIADER PLAYS AFRO-CUBAN ..78
Shops has released its ninth “private label” LP. The ' !

ists [1-12")
Columbia CL 573

The label has collated a number of
releases issued by the duo-piano feam
g% singles about a year ago, plus somie
previously unreleased sides and issved
them on this attraciively covered LP,
Ferrunte snd Teicher play more than

(i-107)

Fantmsy 3-17
Cal Tiader was acclaimed for his vibe
waork when he was with the George
Shearing Cuintet a8 while back., Om
this mew disk he is heard leading his
own combo, the one he now lkeads at

(Continued on page 28)

latest features pianist Mario Braggiotti in “Interna-
tional Love Songs.” . . . Morton Gould, with Colum-
bia for the past four vears, has been signed to a
Victor contract. . . . An upcoming M-G-M LP will
group the two Peer Gynt Suites and the Nutcracker
Suite on a single 12-incher,

-
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~") great recordings!

, "/"""h’. !
% [  LONG PLAY 33% RPM

" LL-1031 Music of Sigmund Romberg [L-746 The Music of Victor Herbert
¥ L1979 Romantic Melodies  LL-685 Strauss Waltzes
¥ LL-913 An Album of Christmas Music ~ LL-570 A Selection of Favorite Waltzes
- "'+ LL-B77 Montovoni Plays The Immortal Clossics LB-381 Waltzing with Mantovani r 4
i =1 I‘ LL-768 An Album of Favorite Tongos LB-218 Musical Moments ,;-?:
sy 427 ¢ L7686 An Enchonted Evening with Mantovani 8127 A Montovani Progrom b4
g .Y':,f i . A
Ft‘i.mh--""'"r 'I * '
& }: SINGLES '
""ﬁ e 1332 Speckeasy 1328 Moulin Rouge
5 e 1332 Adios Muchochos 1280 White Christmas
R A 1483 June Night 1171 Greensleeves o
bownts &, 1471 Dreom, Dream, Dream 1020 Chormoine
: S L O 1333 Ave Morio  * 272 Prelude To The Stors
Y " s Y 1175 Doncing With Tears In My Eyes 111 Beyond The Sea (Lo Mer)

INDON i

&

RECORDS AN .
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And sets you up for star sales performance. For this
season's selling, V-M—the complete line of phono- |
graphs with sound appeal — provides you with a com-
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Soundly planned . . . soundly constructed, Fhe
V-M Sound Stage provides you with everything
you need for complete window, floor and

counter display for the entire line of V-M L 3 Sae o
Phonographs. THIS Sound Stage sets up YOUR : : o
store for powerful sound selling. : .
® V.M Deluxe Floor Merchandiser 5 :
A dramatic, all-wood “center piece” showroom : é:

fixture. Easy to assemble. Requires no more
floor space than owe V-M 560 "Fidelis"!

e Two Companion “Displays of Note"

Brilliant colors to match Floor Merchandiser. g B e T ; il e :
Double as eyecatchers on counter, shelf or Far L R e Fcie i
table, Washable. Sturdy. Easel-backed. ' e fan
e V-M “Authorized Sales” Shingle

Neon-cffect "Escolite” sign to identify YOUR
store as a Voice of Music sales headquarters!
“Exclusive patented process.

e Day-glo Wall er Window Banner

Startling Neon Red Woice of Music against
subtle gray and black tones for striking con-
trast.

e PLUS six individual Phono displays including
turntable "action" piece.

e PLUS colorful Christmas display stand and
large poster for volume-sales model 121A.

e PLUS Voice of Music Local Advertising
Handbook . . . your local ad aid.

Order NOW from your V-M Man!

SOUND ADVERTISING
Dynamic program of national advertising in magazines and
newspapers selected for sound appeal! Your customers will
vead . . . YOU will reap V-M profits! Strong national mag-
arine merchandising tied in with V-M to help you in your
holiday selling season too!

)
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pact, competitive package of Voice of Music prod-

. ucts—and sets the stage for sales with a powerful !
- _merchandising program to back you up all the way! '
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