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PRICE: 25 CENTS

Pens and Tractors

From One

Yender

New Machines in N. Y. Take Orders,
Cash, Then Deliver Gift Items by Mail

By AARON STERNFIELD

NEW YORK, Dec. 158.—Santa
Claus has shucked the traditional
trappings—whiskers, red suit and
jnlll; chuckle—to streamline opera-
tions.

Santa has discovered the push-
bulton,

Twa of his helpers—in the shape
of gliss and metal automatic vend-
mg machines—appeared this week
in Crand ﬂrnthStntinu and Penn-
sylvania  Station and promptly
sturted handing out (for proper
ecoin  deposits)  everything  from
Parker pen and pencils sets and
five-pound  boxes of Whitman's
chocolates to two books on the
best seller list and toy tractors.

The new machines, which are
tﬂEuh]-r: of selling everything from

ajamas to sealing wax, are
lled Giltagraphs, .nd sell 20
s, all displayed in a glass-
ciase four ‘eet hy seven [eet
cabinet which is seven [eet
y over four feet wide and two
et deep.
Santz's unique helpers eliminate
three of the greatist barriers to
product Vﬂnd[ng—ni:ﬁﬂ, Hlnlptr und
cost—and mark what might be a
pew era in push-button selling,

How It Works

The purchaser decides which
item or items he wants, inserts a
dime in a slot and veaits for a green
liizhl which tells him to pull a
plunger. When the plunger is
F'IIJ,]L‘[L an order blank in an en-
veliope pops out.

Tﬁz purchaser then enters the
HH:]E ]'Illmhl'_"]' or Tlllll'-th'I'S ﬂf thl’"
ftem or ilems, his own name, and
the person to whom the mecchan-
dise is to be delivered on a greet-
ing card. He then encloses the pur-
chase price, seals the envelope and
deposits it in another slot that leads
fo a sale deposit vault.

Orders are picked up by Union
News each dav, sorted, taken to
the firm's stockrooms and Filled
by mail. No charge is made for
gift wrapping.

Exclusive Contract

Ciftagraph, Inc., a New York
firm, was organized for the sole

wpose of making the venders for
{?nirm News, with which it has an
exclusive purchase ~ontract. Hoy-

Film Cartoons’
Kidisk Tie-In

HOLLYWOOD, Dec. 18. — The
children’s record field is expected
{0 achieve its biggest sales potential
very shortly with the upcoming
television debut of a series of an-
imaled cartoons, cued to the sound

tracks from children’s records,

Record-Toong, Ine.,, TV Him
producers, have completed nego-
tintions with Capitol and Columbia
Records and acquired rights to ap-
proximately 200 kidisk selections
for which a series of seven-and-
one-half-minute  [llms are to be
produced.  Further  negotiations
with the other major recording
companies are currently under way
and are erjiﬂr.-tm] to be consum-
mated shortly,

Bob Fischel, president of Ree-

ord-Toons, revealed that negotia-
{Conlinued on page 14)

ever, Bob Arnold, in charge of the
Union News vending department,
saidd that the unit will eventually
be sold to oper tor. with Union
News acting as the exclusive dis-
tributor,

If the New York locations work
out, Armold said similar vending
operations will be tried in other
eities where the firm savs it has
about 1,000 retail ~utlets,

In any expansion of the Gifta-
graph, “'.i.ll'i-'El‘!l-l!l.'i{-.'R in New York,
Chicago and Jacksenville, Fla.,
will be utilized, with orders air-
mailed to 'he nearest warchovse
for processing.

Product Selection

One of the biggest problems to
be faced by Union News will be
product selection but, by the same
token, the QGiftagraph may aid
product selection in *he [irm's re-
tail outlets,

Initially, products are chosen
from the stock offerec for sale in
the nearest retail co mter L n-rally
from best-selling items, This sim-
plifies the selectior problem some-
what, as no special purchasing is
required for the Giftagraph.

Experimentation  will be the
watchword, and it will work beth
wayvs. For example, the Hrm may
try a silver pen sel one week and

(Continued on page bi)
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FILMERS WANT
TV STARS TO
PLAY FOR KEEPS

HOLLYWOOD, Dec. 18.—
TV film actors are now being
offered long-term contracts,
ranging from Fve to seven
vears, Hal Roach Jr. revealed
this week, as telefilm produc-
Hon apparently moves closer
and closer toward many prac-
tices of the theatrical film
industry,

This is only a logical de-
velopment, Roach contends,
since these methods have been
derived at thru many years
of trial and ermor.

Tho Roach did not name
which plavers he has under
long-term contracts, he indi-
cated that there were a num-
ber of them. It would be fool-
ish for a producer to build an
actor into u star during the run
of a series and then lose him
just when he has reached the

(Continued on page 18)

He's Less

By J INE BUNDY

NEW YORK, Dec. 18.—Ameri-
can audiences are growing up, and
becoming more liberal and less
captious in their opinions on radio
and TV, according to the continu-
ity acceptance chiefs at the [five
networks.

The men and women who rule
on all that is fit to broadcast note a
decided trend toward a general

ublic aceeptunce of entertainment
eretofore classified as “adult”™ or
of limited appeal.

Mail Plentiful

However, while the nebworks
now receive less complaints of a
narrow-minded or prudish nature,
the volume of prolest-mail has
| riser. sharply since the advent of
| TV, In fact, NBC's continuity ac-
ceptance -lirector Stockton Helf-
frich estimates that despite video's
relatively brief life span, he has
already received more “gripe” mail
| {from TV viewers than he has from
radio listener: in the last 20 years.

The continuity acceplance exec
functions on manv levels and has
the Final say on the content of all
| commercials, script content (both

NEWS OF THE WEEK

Top Records of Year Listed In

Recap of The Billboard Charts . . .

A recapitulation of The Billboard weekly
charts listing the best-selling and most-played
records highlights the top records in the pop-
ular, country and western, and rhythm and
blues fields, Listings are shown according to
retail sales, disk jockey plays and juke box
plays .. Page 13

MCA, Cetlin-Wilson Land 1955

Indiana State Fair Contracts . . .

Cetlin & Wilson will return to the Hoosier fair
where it had playved seven straight years up
until last vear, when the Cooding Amusement
Company held the contract. Signing of MCA
for t}lw night grandstand show marked the first
time in more than 20 vears that the Bames-
Carruthers Theatrical Enterprises, Ine., Chi-
cago, had not been awarded the night grand-
stand show contract, c.c.sssssssvass Page 42

.......................

Beer Sponsors Undertake Expensive
Reworking of TV Film Commercials . . .

Beer sponsors will have to either junk or re-
edit their film commercials to eliminate drink-
ing scenes in line with suggestions originating
in congressional circles, The result will be the
loss of vast sums of money spent for commer-
cials many of which no longer will be of any
R = iy e faTs Page 6

Gleason, Berle Due For New

Time Slots In New Shows . . .

CBS-TV and NBC-TV are expected to use
Jackie Gleason and Milton Berle, their respec-
tive properties, in time slots next season which
will Eulp buttress their programing line-ups on
weak evenings. Both will be doing new half
hour film SI:;{]“':'S. "o G e iy 4 TR

TV, Inc., Station-Owned, Set

Up As Film Buying Combine . . .

A new TV station film buying co-op named
TV, Ine., goes into action January 2. Com-
pletely station-owned, it now has 50 members
and is shooting for 100. TV, Inec,, appears to
be the most ambitions attempt so far to realize
the advantages of a buying combine for small
EH!.ILL'L&. ...uq..---q.i-------+i111+PaE¢ 1

ABC-TV Planning New Walt
Disney Kiddie Program . . .
Capitalizing on ils success with Walt Disney,
ABC-TV this week was planning a new ane-
hour kiddie strip for next fall to originate

from Walt Disnev's California amusement
BHTK, . w.0.05.0.00p 0% €SS AT RE e ki ks Page 2
Combo Juke Box-Record Vender

Bowed for Bistro, Retail Quilets . . .

Present pluns call for tie-in between head of
major vender manufacturer and major juke
box manufacturer on production of new unit.
Device has capacity nlpﬁi&'vﬂ 43 r.p.m. disks, 40
for each of 12 selections, seseevss..Fage 97

Music Ops in Midwest Continue

To Map Dime Play, P-R Programs . ..

Detroit public relations program gets under
way December 20 in local newspapers, radio
spots, disk jockey shows to explain reasons for
move to dime play. Nebraska operators hold
biggest Stute-wide meet to discuss dime con-
version DanS. O i cesessessssits s BkpR 00

General Samoff Sees Annual Disk

Volume As Hitting $300 Million . . .

The record industry will reap some $300 mil-
lion in retail sales next vear according to the
vear-end statement issued by Brigadier General
David Sarmoff, board chairman of the Radio
Comoration of America. General Sarnoll also
prt:]ir:tud a sale of 10 million radio sets in the
OO VBT, sacsasvssnssnssisss BBEe Lo
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Mr. J. Q. Grows Up;

Prudish

About Music on Air

But Protests Flood Web Acceptance
Execs With Complaints of All Types

film and live), song lyrics and cos-
tuming presented on radio and TV,
In view of the unusual scope and
responsibility of the post, it's
rather surprising to discover the
trad= as a whole is unfamiliar with
the men and women who hold
these jobs. ;

Acceptunce Exees
In addition to NBC's Helffrich,

a quintet includes Grace Johnsen,
ABC: Walter Law, Mutual Broad-
casting System, and Alice Guego,
Du Mont. CBS has two continuity
acceptance chicfs—Don  Ball for
radio and Herbert Carlboig for TV,
All five, of course, have editing
stiaffs here and in branch offices
across the counlry,

Attention was focused on the
music* clearance prerogatives of
these execs recently, when ARC
seconded deejay Martin Block’s ah=-
the-air condemnation of Rosemary
Clooney’s waxing of “Mamhbo Its'
ano.”

ABC's music clearance Sirector
Harold Parkyn screens abSOMEs at
that web, with Mrs. ]n]msnrm‘"‘
ing the picture if he has of
doubts about the acceptabilily ¢
their lyric content.

Edna Tumer checks tugg
NBC, reporting directly to prigy
Frich, while music t’.'tlp}tiglltt.h;ﬁr
Clark Har-inpgton okuvs SOTY f.n;r

both radio and TV at CBS.
Card File

Unless one of the above has
cleared it, a song can’t be aired
over any of the five radio and TV
networks, At NBC, tune titles are
listed in a card-index file on which
Miss Turner has noted lvric
changes (if any). If a tune isn't
listed, it must be checked further
with Helffrich's department before
it can be used on the air. If a tune
has previously been judged “un-
acceptable,” the card notation
merely reads “must be rechecked”
in line with Helffrich's theory that
public moods change from year to
vear and a song lyric that was

(Continued on page 14)

NBC Focuses
On Small Fry

NEW YORK, Dec. 18, — In a
move to program children’s radio
and TV entertainmient on a more
reientific basis, NBC is mapping a
project to determine the effect of
all media on small fry. In order to
avoid any inferences of self-inter-
est, NBC has been trying to inter-
=gt an outside foundation in such a
project for some time.

The netwoik is negotinting with
a third foundation (two others
turned it down) which may accept
the commission. This is the out-
growth of NBC's dissatisfaction
with past surveys which, to the
web's way of thinking, have turmed
up “viewing habits™ of youngsters,
but have made no attempt to find
out what these habits are doing to
them. NBC's continuity aceeplunce
department hopes to find a guide
in dﬂtmnining exactly (if any)
what “harmful” elements should be
edited oul.
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ﬁerle, Gleason Half-Hour Film
Shows to Get New Time Slots

By LEON MORSE

NEW YORK, Deec. 18.—NBC
and CBS will use their ective
video aces, Milton Berle and Jackie
Cleason, to bolster their program-
ing line-ups in weak spots next
season. Both will 1o to film for
half-hour formats, Berle’s being as

et undetermined and Gleason’s
‘The Honeymooners” to be under
prtential banner of Buick, which
seems about to drop its sponsor-
ship of Berle to switch over to
Gleason.

Berle is to be moved from his
Tuesday 8-9 p.m. hour into an
acceptable half hour later in the
week., The comedian would like

to use Tuesday 8:30-8 p.m., but

Mars Candy Co.
Eying Autry’s
‘Buffalo Bill Jr.’

NEW YORK, Dec. 18. — Mars
Candy was this week reported to
be close to buving a new half-hour
Western, “Buffalo Bill Jr.,” to be
produced by Gene Autry’s Flying
A Productions. The show, which is
now in pilot-film form, stars young
Dick Jones, featured player of Fly-
ing As "Range Rider.” It is under-
stood that production has been
completed on “Range Rider,”
which frees Jones for the “Buffalo”™
assignment. .

It was speculated here that Mars
would take on a co-sponsor, since
its ad budget does not warrant a
full national ride on such a show.
i‘mi.s not known how the show will
b "-w-i:tcd. Mars’ ageney is Leo
i UIMEL. which has a predilection
O ot booking,

7 Flying A shows are distributed
thru CBS-TV Film Sales.

Revion Would
Pact ‘Danger

NEW YORK, Dec. 18.—Reports
this week had Revlon on the verge
of buying the open half of “Dan-
ger” from CBS-TV. The mystery
show, which shortly goes into 10-
10:30 on Tuesdays, is now half
sponsored by American Motors,
Block Drug, the longtime bank-

(Continued on page 10)

}'JBEhwants to retain the full hour
or the same pro ing pattern—
comedy. And so ﬁﬁ is pml!j;hly to
be shitted into a time period later
in the week when the network can
vse his comedy talents to greater
advantage. There would be sev-
eral spots available on- Saturday
nights where the web is taking a
terrific drubbing up to 9:30 p.m.

Buick’s yen for Gleason has been
well publicized, with several sto-
ries stating that the advertiser is
pre to spend in the neighbor-
hood of $10,000,000 for time and
talent over a two-year period on a
show starring him. Gleason has a
contract with CBS: consequently
any additional show he does must
be presented on that network,

It is also certain that his present
hour on Szturday 8-9 will continue
next season. The hour show sup-
ports the entire line-up that eve-
ning and must remain there for
that reason, aside from its profit-
able asﬁe:‘:ts—and there are many,
It has been reported that Gleason
would like the new show to go
into Saturdavs 9:30-10, now occu-
pied by “My Favorite Husband,”
and only a half hour after he fin-
ishes his hour presentation,

Web Against It
But the web'’s prﬂgramil:ﬁ

pers may convinee Gleason that he

top- i

would be wiser to go earlier in the
week with his new stanza so as to
split his impact. Too much of any
one personality may be difficult to
take, as videc has found out in the
past. In addition, CBS has serious
programing difficulties on Tuesda
and Wednesday evenings. A ha
hour of Gleason on either of these
twe days would be of substantial
benefit and give CBS the kind of a
lift it needs.

J The Buick-Berle relationship
seems to be at an end even if the
advertiser's negotiations with Glea-
son do not culminate successfuly,
and at this moment, it seems cer-
tain that they will not. There have
been numerous complaints
Buick dealers against Berle, tho he
has more than given satisfaction
during the past and previous sea-
sons. It also may be that the brass
at the Kudne:r agency, which rep-
resents the account, feel that
Ferle can do as strongly in a half-
hour format. The agercys pro-
grslminF, toppers apparently think
that Gleason should outrate Berle
next season or they would not have
miicle such publicized overtures to
him.

Cleason, in any event, is the
hottest comedian in TV today and
his tomorrow should be a prosper-
ous one, thanks to Buick.

8 TV STATIONS,
BUT NO OUTLETS

SCHULENBURG, Tex,
Dec. 18.—Desipte the fact that
this town has no television
station, local residents can
take their choice of reception
from eight TV stations. Nor-
mally, reception is said to be
very good, Stations fzom Hous-
ton, Austin, Galveston, Temple
and San Antonio can be re-
ceived. Victoria, near here, has
been approved as the site of a
TV station and will make nine
that this town can receive.

Tums Take on
Vacant GF Seg

NEW YORK, Dec. 18. — The
Lewis Howe Company this week
took NBC-TV off the hook when it
purchased Tuesday, 8-9 p.m. on
ﬂanuar}r 4 to bankroll a post-

oliday show to advertise Tums.
Featured in the variety program
will be Jack Carter, Teresa Brewer
and a few strong supporting acts,

The hour was one GF' two
retumed by General Foods to
the network. The advertiser had
bought nine hours during the en-
tire season, but found itself unable
to use two of them. Sweets Cor-

ration of America bought the
10M1L.

ABC’'S NEW ATOMIC WEAPON

Disney Plots New Hour Strip Show
And Perhaps Others on Fall Sked

By JACK SINGER

NEW YORK, Dec. 18.—ABC-
TV’s biggest
Disney, will

a new hour-long, across-the-board
late afternoon kiddie strip, accord-
ing to plans now being blueprinted,

The new Lisney stanza, report-
edly slated for the 5-6 p.m. spot
in competition with NBC-TV's

"Hmv{l}f Dm}d}r," would be in ad-!

dition to the present “Disneyland”
once-a-week evening film show,
The new kiddie show would origi-
nate from Disney's amusement park
in California, which will be Eui]t
during the cuming year.

Disney’s already-established tre-
mendous appeal to the younger
set, when combined with the small
fry entertainment facilities to be
offered by the amusement park as
background, is calculated to pro-

vide ABC-TV with one of the most
powerful picces of children’s pro-

NBC Slates Sacks
For New Web Job

By SAM CHASE

NEW YOREK, Dec. 18.—Manie
Sacks this week was
slated for an important new as-
signment at NBC. The web's
board is slated to meet on January
7. at which time his shift of duties
is apt to be confirmed officially.

Altho the exact title of his new
job has not yet been set, it's under-
stood that it will involve key func-
tions. Sacks, currently a vice-presi-
dent of the network, altho without
portfolio in the sense of having a
clearly defined departmental re-
sponsibility, also is staff vice-presi-

ent of Radio Corporation of
America and vice-president and
general manager of tEe RCA Victor
record department. He's expected
to relinquish the latter assignment
when his new NBC duties have
been defined.

Long-Vacant Post

There already is some specula-
tion that Sacks may be named to
the long-vacant post of veepee in

reported |

charge of the television network.
The last man to hold that post was
John K. Herbert, who swapped
that title for two others in the
course of an NBC board meeting
in September, 1953, After that
conclave, an announcement was
made that Herbert had been
elected a member of that body,
and listed his title as vice-president
in E‘h.‘.’.l‘%ﬁ' of NBC television net-
work sales,

No,mention ever was made, offi-
cially, as to what happened to the

ost of TV web r:hief However, it
s remained unfilled to this day.
Herbert, shortly after the title re-
shuffle, left the NBC ranks alto-
gether.

Whether Sacks gets the TV web
diadem or some other title, there
seemns little doubt that his duties
will place him high in the network
table of organization. It's known
that the NBC leadership team of
Sylvester (Pat) Weaver and Robert
Sarmmoff is overworked and would

(Continued on page IJJj' the same. Hooper, during the pnst]

rograming gun, Walt |
Ere another major TV |
broadside next fall in the form of |

| graming vet to hit the air. So goes
| ABC's thinking,

ABC’s deal with Disney has al-
ready proven itself one of the
coups of he year. The reception
the public and press have accorded
the Wednesday night “Disney-
land” has boosted the network's
status in the industry mightily.
Coin-wise, the stanza seems slated
to pour into the web’s coffers quite
a healthy hunk of change for a
| long time to come.

Five Hours Weekly

ABC-TV's plans to offer five
hours per week of Disney kiddie
fare next fall poses the question of
| how far the web is prepared to go
' in utilizing to the fullest the serv-
ices of Walt Disney. Whether the
network will stop there or will
come up late~ with still more pro-

4

graming created by Disney is open
to conjecture.

Another interesting questior is
whether or not there is a certain
point at which the public ean be-
come satiated with Disney product.
How much of Disnev can the pub-

| lic take without losing some of its

appetite for Disney fare?

Disney, of course, never faced
this pmﬁl&m in his theatrical ca-
reer. For the amount of his theat-
rical product is relatively small
when compared with the output
he will have to feed TV over the
course of a year.

Disney's amazing versatility—as
demonstrated by his creation of
such different tyvpes of material as
the True-Life Adventure series and
the animated cartoons—may solve
this problem, if it exists. Reports

(Continued on page 10)

NEW YOEK, Deec. 18. — The
C. E. Hooper, Inc. rating organiza-
tion will earry on in the future
without change, despite the death
of its founder and president, who
' was killed this week in a tragic
 boating accident on Great Salt
| Lake, Utah.

Jumes Knipe, who assumed the
‘post of general manager of the

irm during the past year, will con-
tinue to head the operation pend-
ing any future change in the struc-
ture of the company. General
| belief is that no major switches are
likelv, inasmuch as the firm is al-
most completely co-owned by the
late rating chief's family, with
Knipe holding a comparatively
small interest. Knipe is expected to

| be named the firm’s permanent
| head when formalization of his po-
| sition is deemed necessary.

| Meanwhile,
were in the works prior to Hoo- |

all plans which
pers death will be carried on, in-
' cluding the recently-announced
commercial rating project, which
is to be launched next February.

All present personnel will remain

www americanradiohistorv com
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Hooper Firm Will

Remain Unchanged

vear, had Knipe relieve him of
most active operating duties while
himself moving more into the realm
of planning and special projects.

Hooper, 58, was for years syn-
onymous with ratings of radio and
TV programs, which his firm is-

sued as “Hooperatings.” He got
into the field in 1934, as president
of Clark-Hooper, Inc. From the

start, the Hooperatings became a
hot issue, and later were a major
source of reliance by the industry
as a guide to how shows were far-
ing. Hooper was the first to use
the coincidental, or telephone sur-
vey, method of counting noses for
the broadcast field.

The national Hooperatings, cov-
ering network radio, disappeared in
1950, when Hooper sold this serv-
ice to the A, C. Nielsen Co. In
recent years, the Hooper organiza-
tHon had concentrated on city rat-
ing reports for radio and TV,

Hooper is survived by his widow,
Mrs. Emily Judson Hooper, and a
daughter, Mrs, Charles Peckham.
Services were scheduled for the
Presbyterian Church, Noroton,
Conn., at 2 p.m. today (18).

KINGFISH

CBS Film Seg
Gets Sponsor
In Own Family

NEW YORK, Dee, 18.—Freeman
Cosden and Charles Correll this
week moved back into the network
video swing when thei: newest cre-
ation, “The Adventures of the
Kingfish,” found itself an adver-
tiser in CBS-Columbia, the set
manufacturing division of CBS.
The vidfilm program will go into
the Tuesday 8-8:30 time period on
January 4 on the CBS-TV net-
work.

Gosden and Correll will conse-
quently find themselves with a
half-hour network show, plus a red
hot syndication property. “Amos
'n" Andy,” as well as a half-hour
strip on CBS Radio in the evenings.
The creators of blackface situation
comedy will thus find themselves
in the strongest positions of their
CATEeT.

“The Adventures of Kingfish™
was sparked by the success of
“Amos 'n’ Andy” in syndication.
The latter program is now in 102
cities and is the most succesful
property of CBS-TV Film Sales in
terms of circulation. The new
show places the emphasis on King-
fish, as its title indicates, instead of
Amos or Andy.

WSYR-TVY Color Cast

SYRACUSE, N. Y., Dec. 18.—-
WSYR-TV here became the [irg
TV station in Central New Yor
originate a local color cast Frj
(17), it was announced by S
President and General Mana
R. Vadeboncoeur.

The station transmitted oo
mercials, promotion ots, local
news, sports and a -hour dra-
matic mE]?m, all in color. One
of the highlights of the day was a
congratulatory message given on
the air in color by Syra-use’s Mayor
Donald Mead.
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Sarnoff Says
1954 Is RCA's

Biggest Year

NEW YORK, Dec. 18. —RCA
will do the largest volume of busi-
ness in its 35-year history, Brig.
Cen. Samoff said this week in a
vear-end statement. Sales of prod-
ucts and services during 1954 will
amount to $930 million. Net prof-
its before taxes will be approxi-
mately $84 million and after taxes
about $40 million, said Sarmoff.

Cen. Samoff listed major de-
velopments in 1954, He said these
were compatible color TV, the RCA
21-inch tube and new set, the RCA
magnetic TV tape recorder, elec-
tronic light, electronic light ampli-
fier, transistors and high fidelity
instruments and records,

The industry topper expects the
electronics industry as a whole to
lift its 10 billion volume by
10 per cent during 1955. He also
believes that m&m mor~ black

and white sets will be sold, lfting |

the number in use to 38,000,000
by the end of the year.

Gen. Sarnoff also stated that the
magnetic TV tape recorder demon-
strated by RCA during 1953 will
make its debut during the coming
year. He said that an RCA TV
tape-recording unit will soon be
installed by NBC for field testing
as a simple, rapid and economical
means of storing complete TV pro-
grams [or rebroadcast. i

Cody Planstiehl, promotion di-
rector for WTOP-TV, Washington,
will become public relations di-
rector for WTOP, Inc., on January
3. Bobert M. Adams, promotion
and advertising manager of NBC
stations in Washington, will re-
place Pfanstiehl as WTOP-TV's
promotion director.

RESTLESS
PEOPLE

Clifford Dillon, former veepee
and copy chief of Sullivan, Stauf-
fer, Colwell and Bayles, has joined
Compton  Advertising as veepee
and creative executive, . . . Ferdi-
nand Ziegler, has resigned from
The Biow Company to join Mec-
Cann-Erickson, Inc, in its New
York office gs manager of the sales
El;um-::-tiun department. . . . The

tz Agency, national advertisi
m has added four men to its

staff. Charles F. Abbott Jr.,
Frank J. MeCann and Saul Rosen-
zweig have joined the New York
office, and David 5. Abbey the
Chicago staff.

James McMenemy has left his
director-producer job of the Bobby
Benson TV and radio shows to join
the television production staff of
Sullivan, Staunffer, Colwell &
Bayles. . . . Thomas Byme, for-
merly of The Biow Company, has
joined McCann-Erickson on the
Bulova account and will handle
administrution, . . . Aldis P. Butler,
veepee of Young and Rubicam, has
been placed in charge of the De-
troit office of the agency, where he
will also be account supervisor of
the Lincoln-Mercury division.

Bil Williams, WNEW, New
York, deeiay will emsee the new
“Meet Me at the Copa” show
which has been created by Jules
Podell, Copacabana prexy, in oo-
operation withh Advertisers Associa-
tion of America. The show will
emanate ‘rom the Copa lounge and
will be viewed on TV station
WATYV. ... Jack Haskell, baritone,
returned to the “Merning Show"
last week and will appear daily
with Jack Paar.... Jack Begon,
NBC news department’s Rome co-
respondent, is cutting short his va-
cation in Ye U.S. by one month to
flv back to Rome this week to
cever the illness of Pope Pius XIL

TWO IN THE MARKET?

Paramount, New York City
Eye Du Mont's WABD

NEW YORK, Dec. 15.—Both
Paramount Pictures and the City of
New York are in the market for
D Mont's WABD here, according
to repurts circulating within the
industry this week,

The city would be interested in
acquiring the station in lieu of set-
ting up its own educational UHF
outlet. By Jatching on to an exist-
ing VHF station, the eity would
bypass the problem of getting New
Yorkers to convert to UHF in order
to pick up its educational shows,

Last summer, when WOR-TV
was on the block, the other com-
mercial stations here considered
the idea of chipping in and buying
that station and presenting it to
the city as; a gift, thereby elimi-
nating WOR-TV as a commercial

NEWS IN BRIEF

WRC-TV, Washington, had a higher net
income in 1954 than in any
started to breadcast in 1847, and time sales
of Badio Station WRC were the highest si
1848, accordin
eral manager
predicts that increased buying of radio and
TV sets and population growth will lead to
even better business in 1955.

Manufacturers’ sales of TV picture tubes totaled
1,269,674 valued at $26,597.702 for a new record
in October, according to the Radio-Electronics-Tele-
vision Manufacturers’ Association,
9 per cent higher than the previous record in Sep-
tember and 34 per cent higher than October a vear
Sales of TV picture tubes for the first 10
months this year totaled 7,746,240, compared with
8,501,455 in the same period last year.

The Radio-Electronics-Television Manu-
facturers’ Association released a pamphlet on
how to organize industry advisory groups to
aid in training and improving the skill of TV
service techmicians.
will be to establish training courses for radio-
TV servicemen i the nation’s vecational and

mdusirial schools.

Reduction of the minimum required power for
TV outlets in towns of under 50,000 population
proposed by the
Federal Communications Commission this week in
a move to spur construction of TV stations in smaller
requesting comments on the pro-
posed rule making by February 25, 1955, the FCC
seeks information on the cost of operation of low

from 1 kw. to 100 watts was
communities. In

power stations, including those
originated programs.

WMAL-TV, Washington, has chalked up
a new “first” by moving a TV camera to the
aao-foot-high Washington Monument to let
the nation’s TV viewers watch the lighting of
the White House Christmas tree Friday (17).
The event opened a three-week Christmas
pageant of peace program designed to foster
world understanding and world peace.

The growing field of automation, in which spe-
cial machines largely replace men in manufacturing
products, is gaining greater attention from radio-TV
The Radio-Electronics-Television Manu-
facturers’ Association announced formation of an
automation committee this week to help standardize
radio and TV components for automatic production

en gineerﬁ.

of radio-TV sets and equipment,

competitor. The plan fell thru be-
cause WOR-TV's asking price of
$3,000,000 was too steep for the
six stations to share.
WABD Higher

With WABD's price pegeed at
an even higher figure, it seems un-
likely the stations will be inter-
ested in following thru with their
unigque proposal. The city, itself,
reportedly cannot afford the coin
outlay.

How serious is Paramount’s in-
terest in WABD iy still o matter of
conjecture. The movie [irm owns
KTLA, Los Angeles. It also holds
all of Du Ment Laboratories’ Class
B non-voting stock, which is equiv-
ulent to approximately 25 per cent
ownership of the Du Mont empire.

without locally

afro.

Bricker Group Maps Stiffer Probe
Questions; Kilgore Eyes ‘Monopoly’

"By BEN ATLAS

WASHINGTON, Dec. 18.-The
Bricker subcommittee probing TV-

radio networks is ready to raise a | miltee and the TV-radio

Altho Sen. John W, Bricker (R,
0.), who heads the Senate Inter-
state and Foreign Commerce Com-

new head of steam which the prob- | mittee, isn't planning to take a per-

ers hope will sizzle even hotter
after the 84th Congress gets under
wWay.

The TV networks and the Fed-

eral Communications Commission | g

will soon face a fresh barrage of
subcommittee questions, tougher
than any already tossed by the

Bricker staff, it was reliably learned
in FCC quarters.

sonal hand in the probe on the
scene here for the balance of the
vear, FCC-ers say have al-
ready been forew of stiffer
uestionnaires to come from Brick-
er’s staff.

Whether or not this gives the
networks’ probe enough momentum
to stay alive and p;spﬂ-}' in the
new Congress, the industry never-

NEW CO-OP SALES ANGLE

Stations Set Own Cost
Of ABC One-Shot Test

NEW YORK, Dec. 18.—A new
twist to the co-op selling pattern is
being tested by ABC-TV in its of-
fering of the Kukla, Fran and Ollie
ﬁmt Christmas show. If sue-
cessful, the web may adopt the
new idea to eco-op shows offered
the wear-round.

Basically, ABC’s idea calls for
each station to set its own program
cost for the show as low or as high

Spot Sales for
‘Breakfast Club’

NEW YORK, Dec, 18 -ABC-
TV's failure to sell its TV wversion
of “Breakfast Club” in guarter-
hour segments resulted this week

:‘:11 the web's decision to open the
1ww  to  participating  sponsors.
Following the bow-out of Phileo
last week, the only TV portion of
“Brealfast Club” that's sold is
9:45-10 a.m. Tuesdays and Thurs-
days, to Quaker QOats.
The web will now be offering
(Continued on _page 10)

Sat. Musicals
Mulled by ABC

NEW YORK, Dec. 15.—A new
hour-long musical stanza, stll in
the negotiation stage, is being
planned by ABC-TV for Saturday
nights, 9-10 p.m. The time slot
will be available January 15, when
“Saturday Night Fights,” cancelled

earlier this month by Bayuk Cigars, |
is dropped from the program roster, |
Bayuk meanwhile moved into!
the web's Sunday night Walter |
Winchell stanza as alternate spon-
sor with American Safety Razor.
Half of the Winchell show was
made availuble by the bow-out of
Cruen several weeks back.

B

to Carleton D. Smith, gen-
the two NBC stabions. Smith

The total was

Aim of the committees

as the market will bear. What-
ever this figure, the station returns
30 per cent of it to the network as
its payment for the show.

The station, of course, will try to
set the program cost as high as it
can, for it keeps 70 per cent of the
amount. The network feels it can
et more revenue this way than
from the standard practice of put-
t.inia set price on the show for
each station.

The Christmas one-shot, a one-
hour production of James Thur-
her's [E.iry tale, “Many Moons,” has
been offered to 111 stations. To
date, close to 60 stations have ac-
cepted jt. If a station [uils to get a
sponsor for the show, it doesn’t
pay the network anything.

Gordon Baking, which bankrolls
the across-the-board stanza thru-
out the vear in four markets, will
-.:L}lm sponsor the Christmas one-
shit.

Sylvania Loves
"Lucy’ in Canada

TORONTO, Dec, 18.—Svlvania
Electric this week became the sec-
ond sponsor to agree to bankroll
“I Love Lucy” in Canada. Heinz
will pick up the tab for half of
sponsorship of the situation com-
edv north of the border.

Active  sponsorship, however,
awaits clearance of time by the
Canadian  Broadeasting  Corpora-
tion, which is waiting for the pieces
to full into place before it goes into
a wholesale revamping :JF’-“_S pro-

raming. Such a reshuffle would
we necessary to find time for the
show,

subcom-’

l'l'rf'lt'sﬁ_ i5 in for a busv season on
the Hill next year. A separate in-
vestigation of the TV-radio indus-

‘try is already in the blueprint stage

on another congressional front even
tho the new Congress won't open
for another two and a half weeks.

Monopoly Probe Prepped

Sen. Harley M. Kilgore (D., WV,
Va.), who will head the Senate
]&lﬁ;:liuiary Cl;amnuttne in hEﬁ new

igress, has already pre-
liminary conferences in prepara-
tion for a full-dress nvestigation
by his committee of “monopoly
practices” in TV, radio and the rest
of the communications industry
(The Billboard, Deec. 18). Kilgore
confabed with Howard L. Cher-
noff, who has been active in the
TV-radio station management in
San Diego, Calif., and who will be
top consultant for the Kilgore com-
mittee in the investigation.

Chemoff said he will hold “ex-
ploratory eonversations™ with top
industry and FCC officials. He
said he intends to ™ slow-
ly,” declaring that “too many in-
vestigations m the have been

conducted with a shotgun instead
of a rifle,”
The Kilgore inguiry will explore

the extent of ownership of TV and
radio stations by newspapers, net-
works and sets manufacturers.

May Examine Fee TV
The might spread to the
fee issue. Kilgore said he

wanted to look mto the practice
"of one station tying up two net-
works, thus denying network pro-
grams to another station m the
same market,” and he indicated he
might examine whether toll TV
could come to the aid of small sta-
tion o tors. He wondered, tho,
“whe the American public
would be willing to pav for enter-
tainment which has historically
been given to it free of charge.”
As the new Congress approaches,
both the Bricker subcommittee
staff and Kilgore will step up their
activities even tho Senator Kilgore
must wait until Janvary 5 to take
charge of the Senate Judiciary
Committee and organize his staff,
The Bricker subcommittee staff
intends to turn over a mass of in-
formation, some of which has long
been regarded by industrv as se-
cret, to Sen. Warren G. Magnuson
(D., Wash.) when he takes over the
chairmanship from Sen. John W,
Bricker (R., 0.) on the Senate In-
terstate and Foreign  Commerce
Committee. The direction which
the probe will take in the new
Congress will be determined largely
by Magnuson’s choice of a chair-
man of the subcommittee. Magnu-
son isnt expected to head the sub-
committee himself, as Bricker did.

o= _5
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A Slip “Twixt Cup and Lip Is
NARTB's Recommendation

Actors Drinking Beer or Wine on TV
Ads Out; Many Films to Be Junked

DECEMBER 25, 1954
THE BILLBOARD SCOREBOARD

Top 25 Non-Network Vidfilm
Series, and Their Pulse
Multi-Market Ratings

Thin monthly feature of The " Tiboard's TV Film department shows the relative

By JUNE BUNDY along to stations and webs who|day night fights on CBS-TV, uses ;':i’f““": :‘:ﬂi’;‘-‘;‘t:"“*_uw F“': s=rles 'f'“ on a regional or natiowzl-spot
NEW YORK. Den. 18.—Beer and ha;fi acceded tnhthpir nferqaﬁesthm— maﬁ:}' live mn‘l_ml:rctalg. his il | NS marke sendicd. manthly ;;i';gc Fult;: which mnmb:n:;:: et t:;.ﬁ
wine SPONSors are bein forced to st of fa.{:ing the we ot the law- 2 VE!_t mﬂ-jﬂﬂtf of this ) U. 5. set circulation. Each market is weighled in proportion to its TV population.
mk’ a great number of their com- makers and the pﬂﬂ:’bﬂll’y that | product will have to be re-edited o For additional information on audience size and coverage please consult The
i‘I'IETElEI.I films with the concomitant aﬂm‘“ legal action might be taken |or di:fﬂ{dﬂd"“gﬁn ahnlmfi'r.lii- By |1 NORCANR. Serect, Dow Yor Nevembar
y Congress, nancial losses. FHm makin @ {rmsS|  grder Title and Distribator of Serles P——
loss of large sums of money. as the | = the actual drinking of alco- |are certain td benefit from the new|  1...... Badge 714 (NBC) FIlm) +.vvvenneeeesennnnees 16.5
dation by the National Association | helic beverages lias been ruled out, | 5pate of commercial work which 2.vee.-Gene Autry (CBS Film) ..vvneinniverienss.160
ui Rﬂ,-_]it}; and Television Broad-|actors may be shown holding a taey will receive, Actors wi[l_ lose 4 A .Stories of the Century {Hul!}'\mud TV Service) ..15.9
casters advising the networks and glm or pouring beer or wine, | SOME SUMS they might have picked 4., ‘iupvrm i (Flamingo Films) . ,.....cc000000.., 15.8
stations to eliminate all scenes the strong sell in most film | UP a5 re-run fees on old commer- 5. .0r0..1 Led Three Lives (Ziv TV) . eeeresssns.1B.0
showing people actually drinking ;:“n:]ﬂnmtiils cen:frrs about ;Ehe EE- cials Whi‘ﬁh are to be junked, ih“t g ------ ih Dj-g IH M::ﬂmf‘!-' l{-!’E 1‘-':|T"|r’lI ........... 14.0
Ying is to drinking as the means mak- | many will gain from new employ-|  6...... nnie Uskley (UBS Pim) . ....oiiiiaicinana 14.0
mﬁ; E?Eit ;rﬂﬁe J,'hdﬂn{mthhinnth ing customers, this econcession | ment ETE'_“E“-I by the need for new P o Douglas Fairbanks Presents (Interstate TV) ....13.8
The wistion. 1n sukk 1o H Wﬂlﬂ'l}ﬂ'ﬂftfﬂ}muﬂhhﬁ]f]ﬂn’iﬂTE commercials. ] i 9,... {_Lafﬂh{]{?w'l‘r].,..‘.H.,..._._._.......lﬁT
SULGEaIN V| emphasis will be placed on copy.| The showing of drinking in | 54 BRI Wild Bill Hickock (Flamingo Films) ....0.v... 13.6
been the result of Gmgresginnal P P Py g
pressure which may nﬂi’ Spansors Hit 5hu:s pm;e ::;ﬂyem the l:,-:re. ]1; ...... IILI%FH Q“ﬁf“ IEITEA]L} } I L A e e ]ll:}i.ii
i ning, n measure, may have «vv s Laberace (G T T v i P b 8
nated, in some measure, from the Stg}mman most affected are|occasioned some of the hue and j i e The Faleon (NBC Film) .. .oorenrennenee g 2
tEm’E(‘[H.nEE ulgﬂnhrththﬂn: ad itz, which has “Playhouse of |cry now going on about the sub- £ SERa ThL Whistler (CBS Film) ........ v s 10
at first, passed vice Stars om (BS-TV; Ballantine, |ject. NBC-TV has got complaints| * 14......Foreign Intripue (Sheldon RE;,-ncrlth' TR oA
: which has nsed "Foreign Intrigue” | this season about Sid Ceasar's 16...... Kit Carson (Coca-Cola Co.) ..covvuues IR 11.5
r m ' 4 for several seasons until its recent | drunk routine on his new show, 18 W 1t:-rfrnnt IUTRY i i ins s i srr e e s s e 11.5
ﬁre lde m buy of Ziv’s “Eddie Cantor Com- | which goes on at 8§ p.m., EST. I8 s Amos n’ And [FES Fli) i visvinhieive i v b 1oE
S edy Theat>r"; Schaefer and Ziv's| Last season he did a similar ¢ - PN, Florian ZaBach (Guild Films) ,...... e By ]
"Favml:e Story,” and Rheingold | routine, but his show began an 18...... Racket Squad (ABC Film) ........ SRS 11.4
» with Associated Artists’ “Douglas | hour and a half later and no beefs 21.,....City Detective (MCA TV) ..ocvevsnsassanss-108
wsbar C|am Presents,” All these shows are on | were received. However, since A .Boston Blackie (Ziv TV) & i ivrrscsnsesnnes. 106
film, which means that the adver- | there is a three-hour time lapse 145 S Meet Corliss Archer (Ziv 'I"r',r ............... 10.5
tisers, in practically all cases, use a | between here and the Pacific 23...... Hopalong Cassidy (NBC Film) ........c0nes. 10.5
great preponderance of film com- | Coast, lateness of presentation in . J .I-"m*urite Story [Ew TN s i s s vadaae e HLE
over Forma‘ mercials,. On the other hand, | New York ean still result in young

NEW YORK, Deec. 18. — Frank
Wisbar and “Fireside Theater”
have reached the point of grt
company unless Procter & Gamble
should hold Wishar to his contract
which still has a number of years
to run.

Pabst, which sponsors the Wednes-

andiences elsewhere in the country.

:Screen Gems Plots

THE BILLBOARD SCOREBOARD

® Jop Ten Network Film Shows

and comparative rank eamong all web shows

P& officials have so far not in-
dicated what their attitude will be,

This feature, which runs once a month in The Billboard’s TV
Film department, shows the relative standing of the top 10 film shows

3-Star Anthology

altho Wishar has tendered his of-
ficial resignation. Final action will
probably not be announced umtil
after a full dress conference be-
kween sponsor, agency and Wishar.

Reason for the divorce is ap-

NEW YORK, Dec. ]Bmﬁ;:nlthEL
new property, a dramatic anthology
series, is peing offered by Screen
Cems as part of a bid to ‘continue
next yvear its nhEnﬂmmili string of
national sales which catapulted it

Found it difficult getting production

' costs on their new series back in

svndication, Screen Gems' national
sales have been particularly ap-
pealing,

The outfit will start the new

telecast on a nebwork basis.

with asterisks.

In the latter column, film shows which did not hit the to

parently twofold: Wishar feels that|into a leading industry role in|year with six nationally sold shows | Rank Amosg Rank Amaong Nov.
after doing 250 “Firesides,” datirg | 1954, on its roster—four of them on net- wﬂ i gl i P Web .::.:
back to 1948, he would like to| The new series would star-three| work ("Ford Theater,” “Father s . _— i
I':um his _cttentions to other proj-| top players. The stars, not yet se-| Knows Best,” “Rin Tin,” “Capt. : (T | I Love Lucy....... CBS . vvtanss 51.8
ects, and P&C, tho the show is|lected, would rotate in the lead| Midnight™); one nationally spot Devasnss+2eunrnss. Your Bet Your Life, NBC,.,.....489
deing well with an ARB rating of | roles each week. Discussions with | booked ("Big Playback”), and one A et o N L P e Dragnet ....cenves NBC........44.7
31.1. lacing it 19th in the nation, | various name talent are understood | set for national spot booking next IR 1 ENET Disneyland ....... AR i 5.5
like to institute a policy of | to have already taken place. yvear (a dramatic anthology for S vvennae13..00vs...Burns and Allen....CBS........ 33.9
E Hﬂll; for !‘Eag:ﬂ W];;TIE The stanza is lﬁf!‘.h‘nﬂ pmpﬂt'_r,lr Falstaff Beer). [ PR I T G:i!r h%]'s}iﬂﬂmukﬁ. i IEBEE PR e gg-.g
lieves present Screen Gems i ering nationa R B e s Lite of Riley....... skasanes .
mﬂ emphasizing story line, should | advertisers for next y%ar. The > " M & vvniiikTisnvere, Pord Theus:::......NBC........-’IE.I
be kept. others are "Jungle Jim,” starring OffICI(ll Dlstrlb . 1, Fireside Theater....NBC........ 31.8
Jolmny Weissmuller, “You 10, 00 sene. 21l..cuus.. My Little Margie. NBC........ 30.5

Vistas Kicks
Off 'Fathom'

HOLLYWOOD, Dec. 18.-A
science-fiction vidfilm series en-
titled “Captain Fathom™ went into

uction this week ovnder the

of New Vistas Productions.

First footage going into the can
consists of underwater action pix

being shot at Wﬂ&m‘atﬂhm

Can't Take It With You.”
New Departure
In a major departure from its
i;z of pmdur:mg only shows
first sold natiomally,
Snrm Gems ha.-l committed itself
to go ahead with production of
Jungle Jim” even if no natiomal
sale 8 consummated. If this hap-
pens, the firm will for the first
tme find itself

syN
ication sales. The two other F.

“This Is Music’
For J. Denove

NEW YORK, Dec. 18.—Official
Films this week acquired “This Is
Your Music,” the Byron Palmer-
Joan Weldom series, for distribu-
tion from Jack Denove's Jan Pro-
ductions, Pacilic Telephone is al-
ready sponsoring the musical half
hour in three Far Western States,

It also stacks up film shows vs. live web
shows by indicating the standing of film programs among all network
entries,
25 among all web programs carry no rank number, but are designat
Rating fipures are from the latest monthly Einding of
the American Research Bureau.

THE BILLBOARD SCOREBOARD

* Top 25 Vidfilms Among Kiddies

and Their Pulse Multi-Market Ratings

This weskly feature of The Billboards TV Film dopariment shows the relstive
standings of the top 25 non-network TV film seriea on the basis of the number of
yiewers of the type covered they attract per 100 viewing homes. Tho average b

market rating for each series @ also shown, and fa based opon the fatisg scoved by

each show in the 22 basic markets studied by The Polsa, which markets accomnt (or

Springs in Florida. erties |t s now ;:rm:rhmg will not{ The show is already being] ihe buik of U. S set circulation. Each market is weighted in proportion with i
. : - be produced unless Screen Gems| pitched fo sponsors, with interest| TV population. On consecutive weeks, these charts show program popularity among
Deal has been signed with MCA
for distribution of th being | first sells. them to national bank- |said to be running high. It will be| men, women, teen-agers, and children,
or distribution of the series, being rollens aviilable for trssenbatl bout For andditional information on aodience size and coverage piease comsult The
financed in part by the Health.|™olers. — S PECSCRARTIOR ALOU Pulse, Inc., 15 West 46th Street, New York.
ways Company, manufacturer ﬂ[j The firm is ending its year of [the middle of January, Thirteen Children Avg.
snorting  goods. and skin-diving | greatest expansion. It gained the|shows have been produced. Hal-| Rank per 100 Ot
equipment, Ehﬂw is being shot in envy of the industry by closing | sey Barrett had hEEn 1‘1..1:'11:llm|m the Order Thle and Distributor Homes “‘:’;l"
color, and s bein aiuoed B four new national sales this vear, a|program for national sale until l.... -5“1]“’”11““ (Flamingo Films) .....00evnees. .97 12.6
¥ DEIg progu Y| period when competition was|now. He remains however, as re 2iiens Wild Bill Hickok (Flaminge Films).........95 12.9
Curt Siodmak and directed by|P P q X P lidated
Maurice Kline tougher than at any time in the | resentative for Demove in charge 3.....Time for Beany (Consolidate '1“'}--* ------ 94 7.2
L ; PﬂﬁL To distributors W!H:l |_'|_-f Eastern mmml HIJ.L.':- ocon- 4.. .o ene .!“J.Hll"‘- {( BS 1]]!11] i 4 PCEREREIPIR, | . 13.0
Opening half-hour segment, en- tracts and industrials 4.....Rocky Tones, Space lege-r {UTP} .......... 93 7.0
:;ﬁtzf:ﬁj;r;%ﬂ will feature an k - g e f_‘: {:LE: 111-.1-:1 {.-:rl |{__~.- I“L‘J i sseeredy; g;} lgg
2 . oo s sadick Tracy {(Combine: i e e AT 2 :
PI'OC ter on i P - ! .f 8. .. Hopalong Cassidy (NBC Film)....vovawunn. 90 111
'Hi P recinct tor 9.." .. Annic Oakley (CBS Film)................. 89 1Ll
h h II'UI'I Pllﬂt w C 10.. .. .Kit Carsen (Coca-Cola Col)..... B o 10.1
g . est = Mst Mux Fucror ]ﬂ” Ramar of the Jungle (TPA).....icvivine.. .86 3.3
Prepped by Martin |_NEW YORK, Dec. 18.—Prockter 10.... Range Rider (CBS Film).....0oo0iiiiils 86 99
. Television Enterprises, Inc., has es-| NEW YORK, Decc. 18, — Max| 10.....Terry and the Pirates (Official Films). . . .56 6.9
HOLLYWOOD, Dec. 18.-—-Pilot| tablished a permanent West Coast | Factor thi £ 1 ¢ “Pari 14.....Flush Gordon (UM&M) . ....vvirrvsaanse. 54 5.8
for a new series featuring the ro-| office on the grounds of its Ameri-{ ., o & rov =:_|ugh sk - .]m:- Palooka (Guild Films), ., vvueervrsases .83 5.9
mance of the railroads and tem-|can National Studios in Holly-| Precinct” for four major markets—| 15" " " "Bidee 714 (NBC Film)......... I . 16.8
porarily entitled “High Iron” is be-| wood. Veepee Jerome C. Robinson | Los Angeles, Denver, Chicago and 17.. .. .King'ﬁ Crossroads (Sterling TV). cvvivinnnn. 67 5.8
ing I‘jﬂ‘l"‘]“‘f] by Jesse Martin at|is being sent out to head up the|San Antonio. The show is produced | 18..... The Ruggles (UTP) ...... L s e e BB 4.8
American Nutional Studios, branch. l y bv]]':'linhmtl P;dﬁumb fﬂr&Telewsmn 19.....Death Valley Davs (Pacific Borax)......ee..id 11.8
Martin is negotiating with tev-| American National Studios is and distribut y UM&M 90.....]1 Led Three Lives (Ziv TV)...covisonsssins 44 14.3
eral railroads for stock footage to currf-nﬂ:-,* f:Immg “Treasury Men in| It is the largest deal so far con-| 21.....Meet Corliss Archer (Ziv TV) . .o es e v eann s 39 10.6
use in the show, Union Pacific| Action” and “Man Behind the! cluded for the property, with the| 22.....Stories of the Century (Hollywood TV Service). 38 14.9
repartedly is interested in sponsor-| Badge,” The first show is now | possibility that Factor will expand | 23.....All Star Theater (Screen Gems). .. ovovvanas 37 4.3
ing the series in certain markets | sponsored by Chevrolet on ABC- E:s bne-up of stations if the film| 24..... Life With Elizaveth (Guild Films), .o vau.. 34 5.9
if execs like the pilot. . : TV; the second is in syndication. ] series clicks, 24..... My Hero (Official Films). . veesvsnnssenss 6.1
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Block Drug fo
Lean on Spof
Booked Series

NEW YORK, Dec. 18. — Block
Drug intends to become a major
user of spot-booked film shows
within the next vear, The adver-
tiser has Eam:'.eﬁﬂd its alternate
sponsorship of “Danger” on the
CBS-TV network and has immedi-
ately purchased the “Whistler”
from CBS-TV Film Sales.

Block has already bought New
Orleans, Providence, San Diego,
Chicago and Cincinnati for eﬁm
mystery show. It has also ordered
New York and will spot the show
here, if an acceptable time period
opens up. Several other markets
are under option too,

Block evidently believes it can
do better with spot film than it did
with network programing. The ad-
vertiser faces the spirited competi-
tion of Procter & Gamble'’s Gleem
toothpaste, which has been mak-
ing heavy inroads into its sales of
Amm-i-dent. It feels that by spot-
ting its video advertising it can
better meet its sales and distribu-
tion problems.

Edward Hall
To Vitapix

NEW YORK, Dec. 18.—Edward
E. Hall has been named v
and general manager of Vitapix
Corporation. Formerly a key exec-
utive in the CBS Radio station
relations department, Hall will su-

rvise the general administrative
unctions of Vitapix, its station-
services and time clearance ac-
tivities,

The execs will work directly
with Reub Kaufman, president of
Guild Films, which has agreed to
supply programing to the Vitapix
Emup of stations, Hall first joined

BS in 1934 as a member of the
accounting department.  Vitapix
also retains the services of Bob
Richards as its consultant on
station relations.

NBC Sets New
-' [ ] ] " L ]
Gildie’ Pilot

HOLLYWOOD, Dec. 13.—Ap-
parently dissatisfied with audience
reaction to its “Great Gildersleeve”
pilot film, NBC yesterday an-
nounced that it has signed pro-
ducer Robert S. Finkel to film a
new pilot for the long-time radio
program.

“Gildersleeve” was previewed
twice on the net this fall in order
to gauge viewer response. The
second pilot film, also starring Wil-
lard Waterman, will first be aired
on January 6.

Ziv Has Cantor Puppet

NEW YORK, Dec. 18.—Ziv-TV
is offering a little hand puppet in
the likeness of Eddie Cantor for
use as a premium by the OIS
of the "Eddie Cantor Comedy
Theater.” The item can be liqui-
dated for 55¢ on orders of 1040.

AN OLD HAND

Jacobs Has
Raft of TV

Experience

" NEW YORK, Dec. 18. — Herb
Jacobs, founder and general man-
ager of TV, Inc., the new station
film buyving co-operative, is a vet-
eran of the TV tilm industry. He
was buyving and booking films for
a chain of theaters in this region in
1947 when he began to realize the
growing impact of TV on the thea-
ter business. It was then that he
joined Dr. Henry Brown, as general
manager of his film enterprises.
Brown had just formed Atlas Tele-
vision to handle 330 two-reel com-
edies, which it still has. An officer
of the firm at that time was Eliot
Hyman, now president of Associ-
ated Artists Productions.

Jacobs left Atlas to open his own
distribution firm with a group of
ancient-vintage features. This he
subsequently merged with the then
new film syndication department of
Du Mont.

Quits Du Mont

Jacobs set up the department’s
sales organization of franchised
agents, but quit Du Mont when it
acquired its “Scotland Yard” series

(Continuad on page I0)

New Block Film-Buying Combine,
TV, Inc., Shapes Up in The West

Jacobs Signs 40 Stations, Talks to 10,

As Trade Had All But Given ldea Up

By GENE PLOTNIK

NEW YORK, Dec. 18. — The
theory of stations” buying film thru
a central buyer, which made no
noticeable progress over the past
vear, is due to get its most crucial
test in 1955,

VWhile the trade had all but
written off the buying combine
theory — except for the Katz
Agency’s Station Films, Inc., which
is confined t. sewicin? 22 stations
—the most ambitious etfort of them
all was quietly being organized in
small stations thruout the West.

The new buying organization, to
operate under the title of TV, Inc.,
is entirely station-owned. The cre-
ator and operating head of the
firm, Herb Jacobs, has been on the
road personally soliciting member-
ship since last March.

TV, Inc.,, now has 40 station-
mEthrS,T;[J]hls another 10 in nego-
tiation. e organization's blue-
prints call for a total membership
of 100 stations, Jacobs said he ex-

ts to have the full complement
y the beginning of next summer.
Investment
Each station makes a capital
investment in TV, Inc,, equivalent
'to its highest hour-long card rate,

| to the nearest $100. The stock is

priced at $10{ a share, and is non-
assessable, There is only one
member per city.

In the operation of the buyin
office, the stations will be charg
a fixed percentage of the gross
price of each deal. After the cost
of operation is charged off against
a years commission, the money is
paid back as dividends to the
station-stock holders.

The president of TV, Inec., is
Cene O'Fa'lon, owner and manager
of KFEL-TV, Denver. Other mem-
bers of the board of directors are
Joe Floyd, KELO-TV, Sioux Falls,
S. D.: Tom Bostic, KIMA-TV,
Yakima, Wash.; Gene DeYoung,

KERO - TV, Bakersfield, Calif.;
_Duh Rogers, KDUB-TV, Lubbock,

DOUBLE DOUBLE-FEATURE, OR IS IT?

Anyway, WOR Schedules Solid Film
Block 7:30 to 1 a.m. Weeknights

NEW YORK, Dec. 18, — As a
result of its latest programing de-
cision on its newly acquired For-
tune features package, WOR-TV,
beginning next month, will be sol-
idly filled with features from 7:30
p.m. to 1 a.m. This is the heaviest
reliance that any New York station
has vet placed on feature film pro-
FT:iming and sels 11113 a new pattem
or programing and selling of fea-
tures,

Varving the successful method
established by its “Million-Dollar
Movie.” WOR-TV will air the Eng-
lish-dubbed Italian pix 9-10 five
nights a week in a cut edition
and from 11:30 pm. to 1 am. in
their full version. The hmuulunﬁ
version, in addition to the 9-1

Houston Shows
Negro Feafures

HOUSTON, Dec. 18. — Two
Negro film shows are being distrib-
uted in this region by Nathan
Zelikow TV Productions here. One
is a package ol 26 feature films
with all-Negro casts. The other is
“Liberty News Review,” a 15-min-
ute weekly newsreel produced by
North American TV Productions in
New York.

KCGUL-TV here is airing the
news show Saturdavs, 11:15 p.m.,
and immediately follows it by the
features under the title, “Ebony
Theater.” Among the stars in
“Ebony Theater” are Louis Jordan,
Billy Daniels, Joe Louis, Bok How-
ard and Henry Armstrong.

NTA Lets Stations Set
Contest Starting Date

NEW YORK, Dec. 18. — Na-
tional Telefilm Associates has re-
vised the rules of its TV Tic Tac
Toe” contest so that each station

may set its own starting date. As a
result, there will not be any grand
national prize, as originally
planned, Instead, the value of the
national award will be prorated
for each market, which will then
make its own grand prize,

The reason for the change, ac
cording to Harold Goldman, NTA
sales vice-president, is that many
of the stations claimed they were
hard pressed to make the original
national kick-off date, January 17.

He said he expected about 20 of
them will start that date anyvhow.
So far some 40-odd stations have
signed up for the contest, Goldman
estimated.

The relaxation of rules also gives
NTA itself an extension in meeting
its goal of 100 stations.

“TV Tic Tac Toe"” is designed as
a 17-week audience and store-
traffic building ]f‘lmmutinn. Based
on a schedule of on-the-air clues,
it has a separate playing card each
week for 13 weeks. Then, after a
three-week hiatus for a further pro-
motion build-up, there is a final
play-off the l4th week for the
grand prize,

spread, will get a Saturday and
Sunday matinee airing.

The same feature will be shown
each night 9-10 and on week
end matinees, and then again, in its
hour-and-a-half form, the follow-
ing week for seven ni!ﬂlls consect-
tively. This gives each feature an
airing of 14 times within a bwo-
week period.

Each week, except for the week
starting January 18, there will be
14 showings of a Fortune feature—
seven showings of the same feature
in an hour form and seven of an-
other Italian feature in the hour-

Fischel Firm

To Produce,
Sell Off-Beats

HOLLYWOOD, Dec. 18.—For-
mation of Fischel Productions for
roduction and sale of several off-
eat film series was announced
today by the company’s founder,
Bob Fischel.

Fischel will
in addition to his “Record-Toons”
program. The first is “Turf Clas-
sics,” 2 15-minute show utilizing
films of races run at tracks thruout
the country, rights to which have
been obtained, Charlie Clifton will
host the series on which Jim Narz
will eall the races.

“The Champions” will be a half-
hour dramatic sports series dealing
with great sports figures of the
present time, who will be pre-
sented on the show together with
films of their performances.

On “The Cameraman,” a semi-
documentary review of great news
events will be presented. “Inter-
national Theater” contains 62
Spanish-language films to which
Fischel has obtained rights, Ster-

ling Television will distribute this

as well as the racing series.
Bill Moor, Wayne Davildson and

Elizabeth Alison have been named |

associate producers.

Christmas ‘Shower
Of Stars’ on Film

HOLLYWOOD, Dec, 18.—
Chrysler’s "Shower of Stars™ will
present its Christmas show Thurs-
day (23) on film, the first of the
spectaculars to take to celluloid
for one of its ﬁmgmms.

The Maxwell Anderson adapta-
tion of Dickens’ “Christmas Carol”
stars Frederick March as Scrooge
and Basil Rathbone as the ghost.
The hour-long film was shot in

color by Ralph Levy.
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and-a-half version. The “Million-
Dollar Movie” from 7:30-9 and
10-11:30, complete the schedule.

The station recently acquired the
complete packape of 82 features
from Jules Weill.

Advertising lime on the Fortune
pix will be sold on a versatile par-
ticipating basis. An advertiser will
be able to buy a minimum of seven
10-second spots a week, either on
the 9-10 or 11-1 showings, or close
other deals ranging up to a maxi-
'mum buy of a one-minute spot on
each of the 14 showings per week,

Crane Bally Jaunt

For ‘Space Ranger’

HOLLYWOOD, Dec. 18.—Ne-
gotiations are under way to send
Richard Crane, star of the Roland
Reed production, “Rocky Jones,
Space Ranger,” on a 13-week
Western exploitation tour begin-
ning in January,

Crane would make personal ap-
pearances in connechon with a
merchandising campaign, as well
as plugging the program itself.
nsors would bear a large part
of the cost of the tour, it's under-
stood.

Tex., and Ed Craney, head of the
XL network and manager of
KXIF-TV, Butte, Mont.

Jacobs has complete authority to
sign deals. But he emphasized
that he will not do block buving,
He declared that he was opposed
to any sugpgestion that the same
film show is appropriate at the
same time for a station in the
South as well as one in the
Northwest.

Dough Saver

Nevertheless, TV, Inc., is de-
signed to save the station and
sponsor moncs. By its sheet con-
centration of buying power, Jacobs
pointed out, TV, Inc., will be able
to command more realistic prices.
It will have at its command com-
parable prices in every one of its
member markets, and will have
ready reference to the circulation
and sponsorship potential in each
of those cities.

TV, Inc., membership is to con-
sist of station: in the smaller mar-
kets only, according to Jacobs, It is
in those markets that the distribu-
cost of ﬂ {:’Im series can
actually ran a. high as 50 per cent.
By sdﬂng thru TV, Inc., the dis-
tributor's sales cost will become
negligible for those hinterland mar-
kets, another reason why the buy-
ing office can bring the price
down.

Jacobs, an experienced film
buyer, will send his station bulle-
tins at least once a week giving his
commercial evaluation of current
film availabilities. He will also be
Iijn cu]nstant touch with members

tele 2

}FT"J, El?:-e, officially begins opera-
tion January 2, tho he has already
made a few purchases on an
informal basis.

TV Inc. Lists
40 Stations
Now Members

NEW YORK, Dec. 18.-TV, Inc,,
the new station film-buving co-
operative {see separate story), now
has a membership of 40 stations,
with another 10 awaiting approval
of the board of directors. Most
of these are in the West, where
TV, Inc., was born, but member-
ship is now expanding into the
East. Some of these stations had
sporadically done buying in com-
bines of two or three stations, but
never on a formalized, nation-wide

hasis.
The stations are; KXLF-TV,
{(Continued on popge 10)

tion

Is Not Up

NEW YORK, Dec. 18.—Rumors
circulating within the industry in
| recent weeks that Unity Television
" has been sold to a financial syndi-
| cate were emphatically denied this
week by Arche Mayers, general
mnager.

Mavers scotched such talk with
the statement, “There is absolutely
no truth to the eurrent wave of
rumors that the present status of
Unity is to be modified or changed.
Ordinarily, I would not dignify
such gossip with a denial, but in
the interests of our customers and
EIﬂElﬂ}"EES, we deem it best to
make this official statement and
lay to rest all talk concerning this
unfounded speculation.”

Despite the fact that is has not
acquired a single new feature in
all of 1954, Unity grossed more
this year than it did in 1953, when
it came up with its “Plus 80"

Reasons Cited

The reason for this, according to
sales chief Len Firestone, is that
the firm this year concentrated on
library sales of its features. This
brought in more money,

i ri

Mayers Says Unity

for Sale

was grossed in 1953 when the
firm’s sales efforts were concen-
trated on the “Flus 807 package.

Additional revenue was picked
up this year by selling the “Plus
80" package to markets that were
by-passed last year because the
lglft deals could not be closed.
Unity’s “Len  Firestone Drive,”
which was launched in the last few
months of this year, put a “we
won't tum down any reasonable
offer” concept into effect. As a re-
sult of these factors, the firm found
its grosses healthy, according to
Firestone.

And Next Year?

use
of the guantities of film sold, ﬂlal'lj

One question posed by these
facts, however, is what is in store
for the firm next year. Its present
roster of feature properties, while
by no means completely plaved
out, cannot be expected to continue
paying off forever.

According to Mayers, however,
Unity will start the new year with
“over $3,000,000 in signed con-
tracts to be serviced in 1955.7,

The firm is known to be in the
market for several new packages
of first-run features,
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THE BILLBOARD SCOREBOARD

Pilot Films in Production
Since October 1

This festure Tons once & month in The Billboard’s TV [ilm department.
It offers the most complete directory availsbhle of prodv “fon of pilot films
and i limited only by The Rillboard's abkility to reach all producers inm the
indusiry. Producers who degire to be included should semd their listings to
reach The Billboard™s MNew York office no Imter tham the 15th of cach
month, Listings should be for the last full preceding month.

Mame & Trpe of Show—Star—{C D=noies Color) Time Sbooliag How
Running Date Seclling
CINE-TELE PRODUCTIONS, 6327 Eantn Monlca Rlvd., Hollywood X8
Highway Romance=—Docum, [(C} ..ovevvcivvsnwee 200 ... ... 1271754, , . National
JACK CHERTOK PRODUCTIONS, INC., 1840 M. Las Palmas, Hollywood 28
Calling Terry Conway —Ann Sheridan...... 3000 .. ....Completed ... eesm=—

YOLCAND PRODUCTTIONS, 1840 Norih Las Palams, Hollywood 38
Dateline Tokvo—Drama—Dane Clark ....ccvoee . 26:30 ..., Compleied , . .00 o=
Daniel Boone—Adv.—Touch Coonord ....eeecenas vosasusna BEFIFSN Ly um—
SCREEN GEMS, INC., 133 West d%h 51, New York
Celebrity Playhouse—Dirame—WVarious .. ... ......: 26030 .. .. ..ccciee. 1755 .. ... Byod.
Jungle Jim—~Adv.—Johnor Weissmuller .....c00e0 3630 L. oaiinian. 1/55 . . National
DALTON FILM COMPANY, 31 Benldd Boilding, Telsa, Okia.
Bomance of Julin Dalion—WWeslern ...cocivennsnns 0D e DPER gy gy

THE BILLBOARD SCOREBOARD

Other Films in Production
Since October 1

This leature runs once a monilh io The Billboard's TV [ilm department.
It oifers moit compléte directory available of films other than sericz produced
especially for TY, and is limited only by The Billboard® ability to reach &ll
producers in the industry, Producers who desire o be included should send
their listings to reach The Billboard's Mew York olfice fno later than the 15th of
cach month. Listings should be for the last full preceding month.

Mam- and Trpe of Program Runasnlig Date Haw
(C) Denoles Color) Time Shooting Sellimg

HARTLEY PRODUCTIONS, IMC., 28 West 47th 51, MNew York 36

Chain Cooking—Women™s {(C)....rvicrnnrenisnsenias 1MLt nnnnnnns ¥ 2 S S—

How to Do [f With Flowers—Women's {(C)... ... 12230 ... 10088, L nienes _
HOLLYWOOD TELEVISION PRODUCTIONS, 505 Fifith Avedne, Meéw York

The Window Beautiful—Womens (Cleveovcenaae, 13230, ... .000.. T P Free
DALTON FEILM COMPANY, 8§13 Baalel Building, Tulss, Okla.

Tevio—=Mist, [l icconanonmsnmans nniisss 30 & I15:00. ... .....000, o ninnas —
PETER ELGAR PRODUCTIONS, INC., 18 E. 53d 5., MNew York

The Schacller Stofy—Dwoetm. (C)..ocoerovssccree. 20, Completed, . onvannes -—

From the Atlantic to the Puacific—Docum, (C).,.... 30:00 ., .. . Completed. . cowineeo=——
KLING FILM PRODUCTIO!N S, IDE W. Washington Blvd., Chicago

The Ive Cream Maker—Animated [Cloociseeaiinss (1L RSSO, ) | SR e —_—

STRIPPING IN AFTERNOON

KRON Using Syndicate
Film Plan.in Day Slots

SAN FRANCISCO, Dec. 18—
KRON-TV is extending its success-
ful strip programing of syndicated
films into the alternoon. Next week
the station will install the multi-
week theory in the 1-1:30 p.m.
strip, which for the past four years
has been occupied g}r Bonnie Ke-
ver's “Designs for Leisure.” From
now on, the Monday, Wednesday
and Friday segments will be titled
“Designs for Mystery,” with Miss
Kever continuing to  serve as
hostess.

The Ffirst film series to be used
in this schedule will be “The Lone
Wolf,” which KRON-TV bought
under United Television Program's
new " Smash Plan,” which, as a mat-
ter of fact, was inspired by KRON's
booking of “The Faleon,

Norman Louvan, KRON-TV
sales manager, who is supposed to
have masterminded this concept,
said he believes that schedulin
film mysteries in the afternoon wi
not only get him a bigger share of
the existing daytime audience but
will draw an entirely new audi-
ence of housewives who hereto-
fore have not been interested in
the tvpe of daytime fare available.

Miss Kever's “Designs for Lei-
sure,” the local live show featuring
the Dick Lane Trio, will continue
as is on Tuesdays and Thursdays.

ing to the November report of the
American Research Bureau, was an
average 9.6 rating, with an 81 per
cent share of the audience,

TV Film Council
Elects Schneider
As 1955 Prexy

NEW YORK, Dec., 18.—John J.
Schneider, Biow account exec, has
been elected president of the Na-
tional Television Film Council for
1855. He replaces Mel Gold, who
steps down after having served as
president four years and chairman
of the board two years.

In addition to Schneider, other
officers for next vear are William
Reddick, executive vice-president:
Sidney Mayers, executive secre-
tary; Sam Spring, treasurer; Beu-
lah Jarvis, general secretary; Arche
Mayers, distribution viee-president;
Bert Hecht, production vice-presi-
dent; Jim Ellis, agencies vice-
president; Ardien Rodner, stations
vice-president; Ken Cowan, mem-
bership vice-president, and Lou
Feldmun, laboratories vice-presi-
dent.

The board of directors consists
of Dr, Alfred N. Goldsmith, Sally
The station started the strip film | Perle, Harold Dumont, Waldo
lan a couple of months ago by|Mayo, Herb Celden, Victor Sevdel,
noking NBC Film Division’s "The l David I. Pincus, Charles Carpenter,

Faleon,” 11-11:30 p.m., Monday { Mershall Rothen, Kern Movse and
thru Friday. The pay-off, accord- ' Michael Sillerman.
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Big MCA-TV
Library Push,
Merger Due

NEW YORK, Dec. 18.—It ap-
pears that United Television Pro-
grams has not made more than a
couple of “Smash Plan” sales other
than the one to KRON-TV, San
Francisco. The reason for the
hold-up is understood to be the
imminent merger with MCA-TV.

Whether or not the “Smash
Plan” will be continued once the
UTP operation falls under MCA-
TV’s wing has not yet been made
clear. But it is expected that the
re-organized MCA-TV will tool
up for an all-out drive on station
library sales.

For the past year and a half,
MCA-TV’s library sales, which
have grown steadily in volume,
have been the job of one man, Lou
Friedland. Once the UTPF merger
is official—and there appears tu%:e
nothing to prevent the final sign-
ing next week—MCA-TV will have
the most massive half-hour library
in the business.

It is understood that MCA-TV
plans to set up a separate sales
division for library sales. Under
this arrangement, it is understood,
there will be one man in each terri-
tory doing nothing but pitching
to stations.

International
Gets Pix for
So. America

NEW YORK, Dec. 18.—The pro-
gram exporting firm set up by Ad-
rienne Douglass early this year has
picked up two TV film series for
sale in Latin America. In five-
vear deal with Ben Frye's Studio
Films it acquired 1,200 musical
shorts, and from Bing Crosby En-
terprises it got “The Chimps,” on
which it i5 putting a Spanish
soundtrack.

Mrs. Douglass is now looking
for 13 half-hour dramatic films,
which she would have dubbed in
Mexico. She estimates that the
total vield ncw possible from Latin
American sales is around $1,500
per film.

Her company, International Ra-
dio & TV Programs, has now been
incorporated here. Named secre-
tary-treasurer of the company is
Eliﬂrgﬁ E:En::!:n, head of Muster

‘ilm Distributing, an import-export

outfit. Caputo will be in charge of
Latin American sales. He is mak-
ing a tour of those countries now,
and while there is opening a
branch office in Buenos Aires.

REVOLVING
DOOR

James Mitchell, Mitchell Asso-
ciates topper, has moved his film
production consultant firm to De-
troit from the West Coast. . . .
Sherman Adler, formerly of
WMCT, Memphis, Tenn., has
joined the NBC Film division sales
force. Adler has been assigned to
the NBC Film divisions Eastern
regional sales office.

Inspector Robert Fabian, hero of
the “Fabian of Scotland Yard”
show, distributed by Telefilm En-
terprises, will give an off-the-rec-
ord talk to the Dutch Treat Club

Holtz Jr., until recently manager
of co-operative programs and film
sales for the Du Mont TV net, will
join his father on January 1, to be-
come part of his organization
Northwest rep for Guild Films an
Pictures, Inc., prexy,

Mastercraft Film Productions
have opened a new studio in Syra-
cuse to handle animations for TV
in both color and black and white,
Williams Wright, who was associ-
ated with the Walt Disney studios
in Hollvwood for more than 18
vears, has joined Mastercralt as
animator. . . . Screen Gems has
signed Peter Hansen, Laurie Car-
roll and John Gallaudet for the top
supporting roles to Larry Parks in
“No Time for Love,” on Ford
Theater,

PRODUCTION NOTES

By BOB SPIELMAN

Bob Dennis, creator of “Passport to Danger” and “China
Smith,” is peddling a new series entitled “Rolling Stones.”
Situation-comedy, it concerns itself with the adventures of a
father and daughter who roam around the country in a trailer.
Tentative commitmenls have been obtained from Cecil Kelloway
and Pat Crowley it Dennis can sell the idea, but, moans he, it
took "Passport” seven years to get into series form,

“Bizg Town's” Trudy Wroe graces the calendars being
distributed by Bireley's beverages for next year.

NBC is interested in Bob Clampett's “Time for Beany,”
appearing in Los Angeles on Station KTTV. Latter, in the
meantime, is rendving a new Sunday show featuring Neville,
philosopher, author and lecturer.

Hal Roach Jr. plans four features next year, includio
theatrical takes o {'I‘l&lﬂ'l’ “Racket Squad” or “Public Defender
and “My Little Margie,” which would be done as a musical.
Roach had intended to do features. this year also, but vidfilm
business was so good that he never had time for them, and same
may apply for 1933 also,

Funniest situation comedy of the week oecurred at Cali-
fornia Studios when Burgemeister shipped 18 cases of beer
onto the lot for use in a commercial, Brew was delivered to
Ziv-TV by mistake, which distributed it to employees as Christ-
mas presents.

Initial scripts of a projected new TV series have been
completed by Elsa Schallert, wife of the L. A. Times Dramatic
eritic. Show wounld deal with feminine figures in the Bible,

Latest “Big Town” segment, “Hurricane,” required three
technical experts, including a U, §. Marine captain and weather
bureau expert.

Story editor Henry Greenberg of "Public Defender” re-
ports that more and more top writers are being lured from
theatrical pic lots to TV because of steadier work which results,
in many cases, in higher pay. One of most dramatie “Defender”™
stories had to be nixed last week when it turned out accused
has a seven-vear-old son who is unaware his lather’s present
residence is San Quentin.

Pioneer film star Victor Moore will enact role of pioneer
Film star im “So This Is Holl