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Capitol Sale Would
Stiffen Disk Battle

EMI’s Proposed Buy o
Shadows of New Wor

By 1S HOROWITZ

NEW YORK, Jan. 15. — The
fortheoming sale ‘of Capitol Rec-
ords to Electric & Musical Indus-
tries. Lid., of England, this week
threw into new relief the warld-
wide competition tor record sales |
among giant manufucturing Firms
on both sides of the Atlantic.

While no early change is con-
templated in the management or
policies of Capitol Records in the
United Stutes, the implications of
the EMI move are certain to be|
felt within the next few years in
many areas of the Western world
and Asia where phonograph rec-
ords are sold.

In at least one important respect
the transaction is viewed as por-
tending an eventual change |r|’err.'.
in the distribution of some EMI
recordings pressed and marketed
by RCA Vietor. It is also expected

f U. S. Firm Casts
|d Competition Era

EMI that includes options for sub-

| sequent services.

Other exccutives of the com-
pany, including olficers of Capitol
Records Distributing  Corporation,
will continue in their presenl posi-
tions. No changes in any depurt-
ments are contemplated.

Wallichs" Statement

In Wallichs' formal statement,
he said:

“We feel that the new majority
ownership  will  substantially in-
crease Capitol’s ability to operate
effectively in the United States and
the rest of the world, It will offer
our artists a4 strong and well-or-
guni..-'_r'l.] distribution svstem and
will make available important ad-
ditions to Capitol's catalog From
abroad, with the result that we

miarket.
The transfer of ownership will

bo effect British Decca (parent
compiny of London Records here)
which now presses and distributes
Capiti 1 Records in England.
Dramatic Move

News of EMI's move to take|
over Capitol hit the industry with
dramatic  suddenness Wednesday
(12). even the rumors of the plan
cirenlated in the trade as early as
three months ago.

The news broke with a state-
ment by Glenn E. Wallichs, Capi- |
tol president, that he, Johnny Mer-
cor and the estate of Buddy De-
Sylva had contracted to sell their
Capitol holdings to EML. Between
the three are held 248 435 com-
mon shares, or the controlling in-
terest out of a total of 476,230
shares outstunding. The selling
price is $17.50 per share.

Consummation of the sale is con-
ditioned upon EMI's ability to ac-
:Jnirr two-thirds of all outstanding

sapitol stock by March 14, This
is not expected to cause EMI too
many difficulties. The British firm
will offer to buy all outstanding
shares at $17.50 each.

not have any effect on the opera-
tion here of Angel Records. The
latter Hrm was set up here in Sep-
tember, 1953, primarily as an out-
let for British Columbia classical
recordings after British Columbia’s
reciprocal pact with American Co-
lumbia was terminated the previ-

(Continued on page 12)

DINAH SHORE,
AUDIENCE HAVE

will become a more effective and |
expanding force in the record |

LOVE AFFAIR

By PAUL ACKERMAN

Gracious and radiant, Di-
nah Shore is playing to ca-
pacity business at the Wal-
dorf’s Empire Room. The vo-
calist has never appeared Ao
better advantage, and her
chief diffieulty stems from a
happy dilemma: How to leave
the floor when the andience
refuses to cease  requesting
Encores,

This condition prevailed at
the debut performance Thurs-
dav night (13}, before a trade-
wise audience including exec-
utives of the recording, TV
and music publisher Helds.
Friday (24), with a more gen-
eral audience in attendance,
an identical scene was en-
acted —and it is likely this
mutual infatuation will prevail
for the run of the show. For
there is no doubt that Miss
Shore loves her listeners as
much as they dote on her.

The show is simply, tho
artfully, constructed. There
are The Skylarks, Miss Shore’s
TV ecompanions, to lend spark
and a production wvalue to
special  material  numbers;
there's Harry  Zimmermin,
Miss Shore’s TV musical di-
rector, to lend superb orches-

Yook e et juvenile delinquency prolilem.
::::l|| 'i.:erll:f!ﬁdtj}:':'t];lﬂ;:_iﬁt““i.r:;:;f- 0. Did the cnbeompittes bry to

Continued on page 18)|Uctermine what specilit PrOSFRIT-
|:' e | 1 and what amount ol program-

Of Senate
TV Crime

Democrat on  the suthcommitlee,

things, including TV

areas of its studies.

Q. Senator, why did your sub-
committee investigate the television
| inclustry? '

A We did not investigate tke
television industry as an industoy,
| Our investigation Was limited to
determining  what effect, it any,
some children’s rmgr.ml-s on lele-

| vision have in relution to onr rising

NEWS

OF THE WEEK

crime and horror” shows.
soon will issue an interim report on TV and a final report covering all

ll’uull:'d at $13

A few davs before news of the
eale circulated. Capito]l stock was
quoted at about 13 a share.

All parties to the transaction
shress tllml. Capital will continue to
be operated by present manage-
ment, with Wallichs remaining in
the top executive post. He is une
derstood to have signed a four-
year employment contract with

British Ties
Bind ‘Em All

NEW YORK, Tan. 15, — The|
arrangement for Electric & Musical
Industries, Ltd., to buy Capitol
Records points up the fact that
{-—-,.L-'h nF the four ll.il'l',.',i‘*il American |
record Firms would be closely
allied with England. RCA Victor's
tracdemirk., the dog known as
“Little Nipper,” camp from EMIs
His Masters Voice label. Columbia
as a trade name belongs to EMI,
ton. tho it can not use it here.

Decca here  was  originally
founded thru the aid of English

- o : )|
Decca. The British firm lent it's
name to the American label and
had to switch to the London name
when it established that label here
in 1947, Capitol, incidentally, will
keep it's label name thruont the

world under the new armangement. i

Disk Price Changes Confusing, Say

Chains; Yet Okay Basie Principle . . .

The recent price and discount changes effected
v most of the record compuanies t'.ls created
much confusion for the syndicate and chain
store outlets. - most  executives of  these
firms say they agree with the basic principle
of adjusting prices and prolit spreads.

N e A e opage 19

Ziv-TV's Eddie Cantor Sales Jump

With 18-Market Jax Beer Deal . ..

Ziv-TV picked up another big regional sale
o its “Eddie Cantor Comedy Theater,” this
dne to Jax Beer for 18 Southern markets, This
ties up the show in a total of 180 markets
sven a week before debut. Baltimore, mean-
while. decided to push up its debut of the
show ecight weeks in its major markets.
......... e e I e e 9

Columbia Records’ Conkling Sees

Phono Sales Aiding Disk Business . . .

Jim Conkling, head of Columbia Records,
ctated this week that the expunsion of the
record business depends upon an increase i
phono sales, and would not be increased very
much vin the recent price slashes in LP disks.
He predicted a booming record year in 1955
due to upped phono sales.........Page 13

Big Centennial Fair

Planned for Oregon in ‘59 . .4

The State of Oregon’s Centeninial Celebration
Commission voles o go ahead with plans for
4 bir celebration in 1939, Event will be high-
lighted by a large cenle fuir and exhibition.
...... s s Rnge A0

Minnesota State Fair

Eyes 1,000,000 Gate . . .

A 8150000 profit was tumed in by the 1954
Minnesota State Fair. Attendance of 1,000,000
i the near future is labeled possible by Doug
Baldwin, fiir secrelary. . ....+ casFOge 02

Beer Sponsors Re-examine Film

Shows: Aim at Femile Audience . . .

Beer sponsors appear to be re-lirecting their
thinking about the type ol syndicated TV film
show to bankroll. While brews have hereto-
fore tended tow ard sports and mystery, they
are now Jooking more to drama and music ia

an endeavor to get more interest among the
ladies. who are found to be responsiblé for
most of the package beer sales.......FPage o

Record 17.000 Juke Boxes
Shipped Around World in 54 . .

The automitic phonograph export market
nearly doubled in size for the sixth consecutive
vear; exceeds £10.000,000 in 1954, West
Cermany, a Neweomer among juke importers,
outstrips all others; far outdistances perennial
leaders, Canada and Venezuela, ... .Page HE

Warlitzer Company to Unveil '55

Juke Box Line in 42 Cities . . .

In nation-wide ovent, known as “Nutional
Wurlitzer Days,” the nation's juke box opera-
tors will see the Rudolph Wurlitzer Company's
1855 line. R e e R T 66

Godfrvev’s Sponsors Uneasy
Over Rumor He'll Quit TV ...
Reports that Arthur Godfrey is getling reatly
to quit TV have caused concerm among his
eponsors.  Talk snowballed to such an extent
that the Leo Burmnett agency mel with a highly
nlaced CBS-TV officin]l to get reassurances
that he would remain in the medium.

5
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a(th-Fox te Creale Separate

Sales Org for TV Film Product . . .
Twentieth-Century-Fox will set up a separale
sales organization to handle the distribution
of product produced by the film company for
TV. Sales unit will maost likelv concentrate
onn finding clients for metwark type film
packages. e s Gt g et LA
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Kefauver Airs Slant

Probe on
Influence

An Exclusive Preview of Upcoming

Juvenile Delinquency Report on TV

By BEN ATLAS
Chiel, Washington Bureau

Editor's Note: Because of unusual interest shown by the television
industry and the general public in uwpcoming reporis by the Senale
Juvenile Delinguency Subcommittee, The Billboard presents here an
exclusive interview with Sen. Estes Kefauver, of Tennessce, ranking
on how TV is being appraised.
Senalor Kelauver is mentioned as likely to head either the Senate
| Juvenile Delinguency Subcommittee if the subcommittec’s life is ex-
tended, or the Senate Anti-Monopoly Subcommittee.
Juvenile Delingueney Subcommittee’s investigation touched on many

The Semite

The subcommillee

ing was “good” or “bad” for tele-
Viewers

A. We did not trv to deline
what was good, bad or indifferent
in the way of programs, \We were
looking at the volume and type of
resentations made of programs
eaturing crime and violenee. To
the extent that these exert a detri
mental influence upon  children,
they are, of course, uhjectionable.

Q. Of the stows reviewed by
the snbcommittee what percentuge
did it find dealt with crime and
'u'iu:ll-r.'!tll:*r.".':

A. Let's toke aft #admn ,ntl' aof one
qtation in a certain large wly. COur
subcommittee staff monitored seven
hours a day, seven davs a week,
totaling 49 hours a week, and, of
that, approximately 35 per cent of
those 49 hours contained flms
showing in one form or another
crime, violence and brutality.

). Does the subcommittee Te-
gard this as typical ol your find-
ings?

A. A second station in that sama
city was pretty close to that in its
percentage of crime ana vinlence,
A check across the country incli-
cates that the situation in many
other communitics is not too dif-
ferent.

Q. Does the subcommitiee think
that television shows were an ac-
tual ciuse of juvenile delinguency?

A. There is no single cause lor
juvenile delinquency. The causes
are many and complex, Lels say
theie are mary contributing fac-
bors.

(. And you believe thit a horror
and crime film show during the
children’s hour can be a contribut-
ing factort

“A. 1 don't think that watching
crime and violence on television is
going to make a delinquent out of
a stuble and normally law-abiding
child. 1 do think that certain kinds
of eriminul acts could serve as a

{Continued on page 4)

No Video, Kids
Get Delinquent

DENVER, Jan. 15.-The biele-
vision industry has been blamed
for juvenile delinquency by some
sources in the past, but a Denves
mother put a different slant on it
thie week. While defending her
two youngsters, 10 and 12, who
were charged with vandilism for
breaking into schools an
she cliimed that “they a
ling against society, bec
don't have a television se

——
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Quick Cancellations May Be
Monkey on TV Filmer Back

Series Can’t Get

Fair Appraisal

‘Cause Clients Must Halt Shooting

By SAM CHASE

NEW YORK, ;:m 15. — The

wing trend to Hlm in television
ws hirthed a new monster which
may prove the monkey on the back
of film producers secking a national
sale, Ti{s is the shortened period
in which the bankroller must make
up his mind about continuing
sponsorship. The fate of “Father
fr{i]nws Best,” which was canceled
by Kent cigarettes last week, Las
caused great concern among all
segments of the industry, including
bankrollers, as a horrible example
of the new confusion.

The situation boils down to the
plain fuct that, in film, it takes the
experience of a season to judge the
results of a season, In the case of
“Father Kuows Best” so little time
was involved fur a show of so much
promise to be dropped that even
the most hardened execs were

jolted. .

Wanger Joins
BOTV Board

NEW YORK, Jan. 15.—Walter
Wanger has become a member of
the hoard of directors of Box Of-
fice Television. It's understonod he
will act in an advisory capacity in
the ficld of programing and pro-
duction,

Wanger's entry into the closed
circuit TV medium wia "his part
time association with BOTV will
provide that firm with his services
both for sules meeting and enter-
tuinment event telecasts.

The show bowed on October 3,
airing 10-10:30 p.m. EST via CBS-

TV. When the decision of the
sponsoring P. Lorillaid Compan
to cancel became public knowl-

edge, the show had only had 12
outings. Its not known exactly
how many segments had been
aired when the decision actually
was reached.
Quick Action

From the sponsor’s viewpoint, an
immediate decision was mandator
on “Father." The contract wit}};
Screen Gems, which produced the
show in conjunction with Rodney-
Young Enterprises, called for a
minimum of 26 films. In order to
get the cancellation in under the
wire, inasmuch as production was

approaching the 28 mark, the
linkroller had to cancel at the
early date on which the decision
wis made.

The result is that the series will
run two-thirds of the season for
Kent, but it had a trial of less than
ome-third of the season. A maxi-
| mum of three regular ratings could
| liave been seen by the sponsor. A
new series, universelly regarded as
a solid commercial property with
great promise, was felled before it
reallv could develop any substan-
| tial following.

High cxec sources in the indus-
trv, on the heels of this debacle,
Liave expressed the firm conviction
thut it proves that national sales

{Continued on page 3)

NEW YORK, Jan. 15.=A new
kind of TV deal was made this
week when Bristol-Myers placed
an order for the services of Alfred
Hitcheock contingent upon his de-
livery by Music Corporation of
America, his agent. Should Hitch-
cock finally become availuble, he
would produce and probably em-
see a hall-hour Filmed melodrama
in the 93010 pan. Sunday spot
on CB5-TV next season,

Hitchoook i the strongest kind
of name bu.ed on his recent fea-
tire [ilia svigcesses, the latest being
"Hear W udow.” He would un-

SULDS & AM. HERITAGE

rund-Raising Test Set
On Closed-Circuit TV

NEW YORK, Jan. 15.—Telecom
Systems, Inc,, the new closed-cir-
cuit TV firm recently formed by
Irvin Sulds, has Iatched onto an
important slice of closed circuit
business in the form of a 50-city
show for American Heritage Foun-
dation on February 8.

The purpose of the closed-
circnit show, which will be picked
up in hotels and fraternul elubs on
small-sereen TV monitors, is to
help raise funds for and promote
interest in the anti-Communist ac-
tivitics of Crusade for Freedom and
Radio Iree Europe. Participating
in the show will be President
Eisenhower and other important
national figures.

The American Heritage Founda-
tion telecast will be the first closed-
circuit show  directly aimed at
raising Funds. If successful it
could pave the way for similar use
of the medium by political parties,
whose $100-a-plate dinners could
be easily made into a national af-
Fair via closed-circuit hook-ups in
hotels thruout the country,

On  March 28 closed-circuit
television will get another test as a

‘Stranger’ OK
For Geritol

NEW YORK, Jan. 15.—Du Mont

this week denied the published re-
ort that Cerital was canceling

“The Stranger,” which runs Fri-
days, 9-9:30 p.m.

The reason reported for the“sup-
posed cuncellation was that Du
Mont could not clear enough sta-
L w the sponsor’s purposes,
:let}u'ilrk said there was no

| fund-raising medium when Ameri-
| can National Theater and Academy
joins with CARE in putting on a
theater telecast of “ANTA Albtim,”
the ticket sale proceeds of which
wonld be split between ANTA and
CARE,

BRISTOL-MYERS
EYES HITCHCOCK

Asks MCA for Director, May Put %2 Hour
Melo on CBS-TY in Fall; Price High

doubtedly be able to attract the
top stars in the business. MCA
evidently submitted his name to
' the advertiser, reasonably assured
that it would be able to deliver
him, but there is no lack of bidding
for his services, and his other com-
mitments will be a determining
factor in whether he accepts the
Bristol-Mvers offer.
Price Unknown

The price being offered to
Hitt_'hz_ﬂ-uﬁ is not known, but it is
expected that it will be some-
where  between 540,000 and
530,000 weekly for the package to
tempt him, Enough L{t‘.lll h will
certainly have to be pur:!mﬁ under
his nose to make Hitcheock think
twice before he refuses the heady
cabbage.

The Bristol-Mvers bid marks a
distinet departure in that firm’s ad-
vertising emphasis, Prior to this
season, the sponsor preferred low
budget panel shows, but in 1954-
'53, tirst with "Honestly Celeste™
and now with its Don Sharpe dra-
mas, it is flashing a fat bankroll.
Plaving a part in this change of
heart are the results achieved by
General Electric with its Sunday
night drama which has moved into
the top 10 on the Niclsen charts.
Young & Rubicam is the agency.

EDITORIAL

usually a blessing.
One of the

for Mars Candy and Brown S

for a firm 52 weeks, but may
has 39 segments in the can.

could tee ofl.

=

L

Curse Also Blessing

While XKent's cancellation of the highly praised “Father
Knows Best” after only 12 airings (see separate story) points
up an important difficulty in the sponsorshi
appears unlikely that there will by any cut-
toward tilm among national sponsors. For, tho the advanced
production necessary in film was a curse in this instance, it is

film series, it
ck of the trend

asic motives in the growing predilection for
film is the very fact that the bankroller can screen each week's
show well before it is aired. Sponsors generally realize that the
cost of this convenience is the risk that they may have to make
a too husty decision whether to stick with the show or dump it.
In recent ceals the inclination has been to study the show care-
fully in advance of buving and then take the producer’s offer on
a long-term basis or turmn it down completely.
Hence, the Leo Bumett agency's
ines calls for a minimum of 66
segments with options up to 10 vears. This one was bought on a
pilot film. H. |. Heinz' deal on °

Legion” with Television Programs of America is understood to

eal on “Buffalo Bill Jr.”

‘Captain Gallant of the F{.‘rmiﬁn
o

even be for 78. TFPA already

To sponsors who are debating, in the light of Kent's
experience, whether national tilm sponsorship is still a safe buy,
we say emphatically ves. Remember, Kent still has some 13
weeks left to calmly select the low-budget live replucement it is
seeking. However, Bristol-Mevers, which precedes the Kent time
slot, recently axed its live “Honestly Celeste” show with far more
confusion resulting. Needing another airer quickly, B-M had to
grab four “Authors” Playhouse” films to ill until a regulur scries

To sponsors who wonder whether to ride along with or drop
a film series about which he has doubts, there is, of course, no
simple reply. But a hasty cancellation can mean dumping of a
long-range merchandising program which, with more patience,
can prove a major factor in pushing a series over

the top.

Buys With

NEW YORK, Jan. 15.—Procter
& Camble bought its fourth alter-
nate week sponsorship within the
last two months when it purchased
hulf of *“The Line-Up” from
Brown & Williamson, its current
sponsor. The program i on Fri-

avs 10-10:30 p.m. on CBS-TV.

Other recent  alternate  week
P.&C. buvs are "I Love Luev,”
“Topper” and “My Favorite Hus-
band,” all of which are telecast on
the CBS-TV network. Early in the
season it acquired half of “This Is
Your Life” on NBC-TV. And the
advertiser began the season as the
spomsor of "Letter to Loretta” and
“Fireside Theater,” both on NBC-
TV.

P.&C. consequently will have a
total of five alternate week shows
and two fully sponsored stanzas
which will make it the largest sin-
gle purchaser of network time in
the flumsinﬁﬁs-

Interestingly enough, two of the
P&C shows will be telecast on

Fridays at CBS-TV, where "Top-

MURAL HANDWRITINGS POINT
TO GODFREY’S QUITTING TV

Concern Felt Among Sponsors That,
lll, He May Chuck Medium for Radio

By LEON MORSE

NEW YORK, Jan. 15. — Grave
concern  has  been  manifested
!amnng the TV sponsors of Arthur
Godfrey over reports that he is
getting ready to quit the medium,
| Indicative of such concern was a
Ireecnl meeting with the Leo Bur-
nett Agency, acting lor its client,
Pillsbury, and a high-placed exec-
utive of the CBS-TV network.

The agency is reported to have
stated that Godfrey was displaying
a lackadaisical attitude on This
shows and asked whether it was
true that Godfrev was fed up with
TV. The reply of the network top-

knew Godbrey had no intention of

TV that regardless of what God-
frey did in the future its client

glad to accede to the sponsor’s
| request.

per was that as far as the web

leaving video. The agency then
asked for reassurances from CBS-

' remarks to members of his troupe
that he was tired of working in
TV. His health in general has be.
poor and his schedule continues
to be a heavy burden. Also not
| caleulated to reassure his sponsors
Cuide” which told how near death
| he came during his operation,
Mad at Press

Codfrey is also said to have |show eould be produced from his
% farm with a minimum of effort and
‘he could make enough money to
‘more than take care of his needs.
Naturally, a large portion of the
'money he gets from TV goes to
firing of Chet O'Brien and the re- | the government for taxes.

railed at “press sniping” as another
good reason for leaving TV. The
redhead has been under fire in the
newspapers for several vears, the
latest publicity flare-up being his

moval of Larry Puck from the
Wednesday night show.

indication that Godfrey mav be
quitting the medium, Frank Park-
er'’s formation of a TV film com-

| offers from other TV programs.
Goffrey, of course, is independ-

Godfrey is said to have made | ently wealthy and has more mmmyilukﬂlg a vacation

www americanradiohistorv com

i wpied, Other interests, however,
| coulu

is the interview he had in "T\f1

Some of the trade takes as an|In spite of some inroads made by
HDisneyvland” on Wednesday riight,
| Godirev still dominates that even-
Ling.
would have the time period. The pany with Roy Stecker, And The felt on Monday evenings where
network, of course, was only too | Mariners are said to be considering | the “Talent, Scouts” format is so

than he can use. He has stated
that the onlvy reason he is now
working in TV is to keep himself

‘xily be found which would |
maintain »..  interest.

Would . + in Radio
If Godfrey were . leave TV,

he would continue to wo.. n ra-
dio, according to the trade, ." =

Codfreyv's exit from nighttime TV

would be a great blow to CBS-TV.

His absence would be less

strong that it las maintained good
‘ratings, even when Godlfrey was

P&G Tallies 5 Split

‘Line-Up’

per” is telecast 8:30-9, just an hour
and a half before “The Line-Up.”
In order to avoid conflicts, t
probability is that P.&C, will not
sponsor each show on the same
week.

The acquisiion of all these
CBS-TV shows may also mean
that P.&G. will eventually give up
half of “Letter to Loretta” and
“Fireside Theater” in order to
shave its advertising commitments,

WINCHELL

Reported He
Will Host New

‘Runyon’ Seg

HOLLYWOOD, Jan. 15.—Nego-
tiations reportedly were in progress
this week for commenator Walter
Winchell to host the new “Dumon
Runyvon Theater,” Screen CGems
production recently bought by
Anheuser-Bush for telecasting in 58
markets (The Billboard, Janu-
ary 8).

Tho the browery was thinkine of
spotbooking the show, its under-
stood it was also interested in
web airing if the time could be
found, and the Winchell negotia-
tions lead to speculation that' ABC
may carry the show,

Even should this not prove so,
however, it's understond that Win-
chell's contract with the net would
permit him to host the series. The
commentator has been the leading
figure in the Damon Runven Cin-
cer Fund drive.

Ayg2ncy Plans
Test Cuout

NEW YORK. Jan, 15.=]. walter
Thompson is setting up its own
closed-cireuit TV facilities at its
headquarters here for testing of
live shows, commercials and talent.
This is the first time an ad agenpéy
has made such a move. Ordinarily
an agency has to rent a network’s
facilities ?'nr such purposes.

Thompson apparently  believes
the cost of its own camera and
stuclio will be offset by the amount
it will save in such rentals,
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French TV Firm Likes
Rapid-Film Technique

NEW YORK, Jan. 15 — The
leading independent program
I:ur:k'.lger in France E:ls already

egun to use a version of the rapid-
film technigue that Du Mont is
reported to be developing here for
networking  purposes.  Jean-Paul
Blondeau, partner in the firm, Air-
Production & Idee-Radio, savs they
get finished prints ready for ship-
ment within three hours after the
show goes off the TV monitor.

The French firm began using
this ﬁg-.»:tem a couple of weeks ago.
Blondeau, here this week, said he
found the results perfectly satis-
Factory. However, the Tolana Com-
pany, which developed the tech-
nigque and holds French patents on
it, claims that it still needs polish-
ing.

The advantage of the svstem to
Blondean is that it enables him to
I"er;hll.'i‘ his shows in Paris, where,
wecanse of the legalities of French
broadeasting, it is impossible for
him to originate the shows. The
French hroadeasting svstem is gov-
ermmment operated, and therefore
has mo  truck with independent
piackagers,  Blondeau, therefore,
originates out of the eommercial

stations in  the principalities of
Monaco, Luxembourg and the
Saar.  Air-Production & Idee-

Radio has all of 43 shows on the
air, according to Blondeau, six of
these om TV.

Blondeau, for the past vear, has
been promoting a co-operative ar-
rangement with U. S, producers,
wherehby he produces American
properties in Europe while his best
properties are sold here. The usual
offer is a 10 per cent rovalty,
Actually, there is no legal block
to the stealing of a format for
Evropean airing. But Blondeau
claims the results are far superior
if he takes the guidance and ex-
perience of the original producer,

Blondeau now has one show on

U. 8§ TV, "Dollar a Second,”
which was originally his “100
Francs par Seconde.” Blandeau

comes here every few months to
deliver new stunts and gimmicks.
That show was sold to Mogan-
David Wine by the William Morris
office. Blondeau now has another
format, “It's All Yours,” in the
hands of Don Davis. And still an-
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other is being agented by the
Ashley-Steiner office.

Blondeau suid he has a deal
with Jean-Louis Guerin, owner of

RESTLESS =
PEOPLE

Lester J. Blumenthal has been
elected a vice-president of William

' H. Weintraub & Company, effec-

tive at once. . . . Ashley-Steiner,

four major niteries in Paris, includ- | Ine., has been named exclusive

ing the Lido and Bal Tabarin, to
Film a half-hour series of Contin-
ental night club acts for sale here.
Shooting is due to begin in Sep-
tember.

NEW DEAL

SG May Get
Colbert Pilot
For 'Ford’

NEW YORK, Jan. 15, —That
situation-comedy pilot that Rock-
hill Productions made with Clau-
dette Colbert will probably land
up in the hands of Sereen Gems,
which will include it in the “Ford
Theater.” Gross-Krasne, which had
}:rwinm]:.r made a deal for the
ilm, has acknowledged that the
party with whom it made its deal
was not authorized to represent
Rockhill,

G-K is understond to have
agreed too return the film, but
wants its money back. G-K put up
817,500 Sereen Gems is reported
to be offering around $30,000 for
it.

WABC-TV to Drop
Amsterdam, Craig
And McNellis Segs

NEW YORK, Jan. 15.—A major
revamping of its davtime pro-
graming line-up is being under-
taken by WABC-TV lere in a
move that will tighten its partner-
ship with its sister station in Chi-
cago, WEBKB. Among the changes
made is the dropping of three of
its star personalities, Morey Am-
sterdam, Nancy Craig and Magi
MeNellis, What future plans, if
any, the stution has for these per-
formers have not been rm-'uulu?ze

One of the new shows the outlet
will launch is a two and a half
hour across-the-board straight va-
riety stanza, which.bows February
28, 12:30-3 p.m. The show will
be aired both in New York and in
Chicago. It's expected that ABC's
Chicago outlet will originate mom-
ing programing that will be picked
up in New York. Sales policies on
the new two-station programing
have not been revealed.

CBS, Falstaff Near
Game of the Week

NEW YORK, Jan. 15. — The
CBS-TV network this weck was
close to signing a deal with Fal-
staff Beer for “"Game of the Week,”
which for the past two vears has
been carried by the ABC-TV net-
work.

sales rep for all new TV properties
by Walt Framer Productions, . . .
| William A. Chalmers, formerly
vice-president and director of TV
and radio at Kenvon & Eckhardt,
New York, and the Campbell-
Ewald Company, Detroit, has
joined |. P. Shelley & Associates,
(in Los Angeles, as director of TV
|J-"ld rild]rﬂ ﬂnd an account exec,

Robert W, Samoff, exec veepee
of NBC, will address the Allen-
town-Bethlehem Sales Executives
Club on Monday (17). . . . William
R. McAndrew, director of news for
NBC, has been reappointed to
membership in  President Eisen-
hower's “Committee on Employ-
‘ment of the Physically Handi-
' EELLﬂ . . . Edward R. Murrow

Cap ¥
CBS-TV and radio news analvst,
will be the principal speaker at the

|U. 5. Junior Chamber of Com-

'merce banguet in Louisville,

Groucho Marx, has joined Barry,
Enright & Friendly, packagers, as
a script writer,

Don McGannon, general man-

ager of Du Mont's o&ko stations,
has resigned to accept another
exec position in broadcasting. . . .|

Franklin Jay Wiener has been
upped to assistant advertising and
siles promotion manager of
WCBS-TV, New York.... Emest
Chambers, formerly of Product
Services Advertising, and Daniel
H. Detwiler, ex-space buver at
Compton Advertising, have joined
Anderson & Cairns as copvwriler
and space buver respectivelv, .
B. E. Dunville, Crosley Broadeast-
ing's prexy, has been elected to
membership on the board of trus-
tees of the Greater Cincinnati Tele-
vision Educational Foundation.

‘ Robert C. Jarvis and his son,

LI

Robert B. Jarvis, will head up a

new agency, Jarvis & Jarvis, which

will specialize in  publicity for
its advertising clients. The new
agency is located in Los Angeles,

... Herbert W, Hobler has been

named wveepee of Teleprompter

National Sales Corporation. , ,

David A. Traylor, former account

‘exec at Mutual Broadeasting Svs-

| tem, has joined A.-C. Nielsen Com-

| pany as sales service exee handling
the Nielsen Station Index. :

' Joan Carol King has moved up
rom assistant to the advertising
and promotion manager at WRC
and WRC-TV, Washington, to

' manager of the department, NBC

| Vice-President and WRC Station

 Munager Carelton D. Smith an-

'nounced last week. . . . Paul Niven,

‘of CBS News' London stuff, has
been transferred to Washington.

| His first assignment: Making a CBS

‘newsfilm on how a new senator

‘goes about getting settled in his

new office.

White Sox and Cleveland Indians

N -

CRAIIG &'KAUFMA
" Weintraub TV Tills
$5,000,000 Bills

Al Freedman, former scripter for

NEW YORK, Jan. 15.—In less
than a month since the new man-
agement team of Elkin Kaufman
and Walter Craig have taken over,
the Weintraub agency has begun
to fly in TV and has come up with
about 5,000,000 billings from its
H{""n‘]ﬂﬂ necount.
| The latest Revlon buy was half
of “Public Defender,” Thursday's
| 10-10:30 p.m. on CBS-TV, which
it will share with Philip Morris,
' Ltd., the current client. Previously,
Weintraub bought hall of “Dan--
ger” for Revlon and bought “Pan-
tomime Quiz” to replace “What
| Goes Ont” in the Sunday 9:30-10
| spot on ABC-TV.
| In at least two situations, Revlon
| is doing nothing more than staking

ON CRITICS
" Preminger

~ Calls Them
-~ "Arrogant’

HOLLYWOOD, Jan. 15.—"Self-
appointed censors” are stifling cre-
Lative production, Otto Preminger
angrilv declared during a brief
visit to Hollywood in referring to
the recent crime-in-TY hearings
| before the Senuate.
| To denounce a program merely
because it may, assertedly, have
bad influence on children is ridicu-
lous, Preminger said. “For an in-
experienced person to arise and
appoint himself or hersell the final
judge, arbiter, prosecuting attor-
ney and spokesman for millions of
TV listeners is almost unbelievable
I].l_.l'{]!..,"'-i.i.]'ll_'l"_'.

Preminger, who produced the
“Tonight at 8:307 spectacular in
which one of the plavs dealt with
an illicit love affair, pointed out
that his “The Moon Is Blue” thea-
trical feature proved a smash hit
at the box office despite the fact
that it failed to gain censorship
approval.

As Fur as violence and crime are
concerned, he went on, vou can
find them anywhere, fairy tales,
Shakespeare, and even the Bible.

f

'Queen for a Day’
To ABC Western

HOLLYWOOD, Jan. 15.=First
show to be aired over ABC-TV's
new Western rvr,iun-.ll net, inaugu-
ration of which was announced
| Tast month, will be Mutual's “Queen
for a Day,” at present telecast only
locally in the Los Angeles area.

. KHJ-TV, nominally a Du Mont
affiliate but for practical purposes
an independent station, will con-
tinue to carry the program in Los
Angeles. ABC will beam the pro-
gram into six Westerr markets at
first but hopes to expand this, with

Falstaff will probably acquire from ABC-TV, which owns them, the possibility that the show will
rights to baseball to games played  and then seek to buy rights from eventuully be seen on a national

by the Brooklyn Dodgers, Chicago

‘other teams.

NE_V_VS_I

Manufacturers’” sales of television picture tubes

in November totaled 1,157,566
$27.140,693. a 67 per cent jump

1953, according to the Radio-Electronies-Television

Manufacturers’ Association.

In an effort to encourage

small and isolated communities, the Federal
Communications Commission last week au-
thorized the Manson Community Television

Company to test low-cost TV

Manson, Wash. Manson will convert signals
from distant VHF stations, amplify them and

rebroadecast them over UHF

Commissioner Frieda B, Hennock, who has

consistently opposed “satellite”
stations, dissented f[rom the
decision.

The Federal Communications Commission issued
one TV grant last week, bringing total authorizations
to 7268, of which 618 are post-freeze grants, includ-
ing 33 non-commercial, educational grants,
118 grants canceled, vutstanding authorizations now

units valued at

from November,

television in

WOKY-TYV,
aperation at

Channel 16.
TV broadcast

Commission’s

Retail sules

cording to the
facturers’ Associ
With
period in 1953

subion,
compared with 5,600,423 TV sets sold in the same

' hook-up.

N BRIEF

number 810, This week's grants went to Regional
Broadeasting Company, Channel 8, Joneshore, Ark.
The FCC also issued a grant to WOAY-TV, Oak
Hill, W. Va., for a private intercity relay between
Charleston and Ouk Hill,

CBS acquired its first UHF television
oullet last week when the Federal Communi-
cations Commission approved the transfer of

Channel 19, Milwaukee, from

Bartell Broadcasters, Inc., to CBS. The price
was $335,000. CBS also is seeking to buy
WSTV-TV, Channel 9, Steubenville, 0., and
is in a competitive hearing for Channel 11,
St. Louis. With the new UHF outlet in Mil-
wiaukee, CBS now owns four TV outlets—
three VHF and one UHF.

of television receivers set a new

all-time record in the first 11 months of 1954, ac-

Radio-Electronies-Television Manu-
Sales totaled 8,223,332 units

out a franchise, and in the third, it
is playing with a low-budget show
in the hope it will eateh the fancy
of viewers. Neither of the CBS-TV
programs seems to have [utures
extend beyond this season. Because
of the low cost of "Pantomime
Quiz,” Revlon is playing with the
property to see whether, if given
sufficient push, it can attract an
audience,

Revlon this week also unceremo-
niously dumped Sullivan, Stauffer,
Colwell & Bayles as the agency for
its Silken Net Hair Spray, Acqua-
marine Shampoo and other hair
products for women. Batten, Bar-
ton, Durstine & Osborn was given
the account. SSC&B undoubtedly
got the ax because of the “What
Goes On?” debacle. The high-
'Hu[lp;etcd stanza was an immediate

op.

NBC-TV Plays
Cupid With
Berle, Texaco

NEW YORK, Jan. 15.=NBC-TV
is trving to pull a switch and re-
unite Milton Berle and Texaco
next season. Texaco, of course,
sponsors Donald O'Connor and
Jimmy Durante, but was the spon-
sor of Berle for many vears, before
it bowed out of video for twe
5Ea50NSs,

Berle, of course, is without a
Tﬂnsnr since Buick decided to pay
the hills for Jackie Cleason. He
has been talking about going on
film in & half-hour format, but has
been told that he would be moved
out of Tuesday's 8-9 p.m. Texaco
might be interested in that half-
hour show.

It also might like to move back
to Tuesdays where it did very well
for many seasons, and would be a
likely prospect for at least half of
the Berle show, if it remains in
that time period. Should Texaco
dump O'Connor and Durante, the
network feels that it would have
little trouble peddling them else-
where,

Bowman's Sth

Liberace Buy

NEW YORK, Jan. 15. — Guild
Films this week received its fifth
renewal on Liberace from the Bow-
man Biscuit Company on a re-
gional buy encompassing 12 cities.
The deal is for 26 more weeks and
runs thru the summer.

The cities are Temple, San An-
tonio, Lubbock, Amarillo, Austin,
Wichita Falls and Fort Worth, all
in Texas; Albuquerque and Ros-
well, N. M.; Colorado Springs and
Denver, Colo., and Abilene, Kan,

Delinquency Group
May Live 2d Year

WASHINCTON, Jan. 15.—Word
on Capitol Hill right now is that
the Senate Juvenile Delinquen
Subcommaittee is likely to be vote
a i;ear's extension by Congress. The
subcommittee will request the ad-
ditional lease of life in its report
to Congress at the end of this
manth,

The question of who'll be chair-
man of the committee will be de-
cided by Sen. Harlev Kikrore (D.,
W, Va.}. head of the Senate Ju-
diciary Committee, the parent com-
mittee. If Sen. Estes Kelauver (D.,
Tenn.) turns it down, the chairman-
ship will to Sen. Thomas C.
Hennings Jr. (D., Mo.).
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Kefauver Gives Preview of Senate
Report on TV.and Juvenile Crime

® Continued from page 1

trigger for the child who is in-
clined towurd delinquency. Fur-
thermore, repeated  exposure to
crime and brutality may have a
certiin kind of callousing effect
upon a child d--ring his developing
VEeIuUrs.

Q. Did vou find too much kill-
ing and bad scenes on kids' shows?

A. We found more than we
hoped we would find.

(). Roughly how many programs
clid the subcommittee staff review?
A. 1 believe they monitored pro-
grams in about 10 cities during a
particular week and they came
up with some pretty violent stuff.

(). Would vou say that any evil
influence thev might have would
be Felt mostly by unstable children?

A. In terins of any immediate
and discernible effects—ves. An
unstable  and  delingquency-prone
v or girl may act out illegal acts
suggestedd by television programs
or [rom anyv other source.

Q. Was it mostly “film” shows,
rather than live, which the sub-
committee has found most objec-
tionable?

A. 1 believe that films predomi-
nated in presentations of crime and
violenee.

Q. What has been generally
found. then, from the study of TV
programing?

A. I personally am inclined to
believe that television is the most
cffective vehicle ever devised by
man in its effects on people’s
thinking for good or evil ith
that little box in vour living room,
vou have both sight and sound
casting an influence on your mind.
Therefore, 1 believe the responsi-
bilitv of the television industry is
perhaps greater than any other
Milss IMEeCiiEl.

Q. In vour judgment, is the tele-
vision industry meeting that re-
spunsibility?

A, Let's put it this way. Tele-
vision has contributed immeasur-

ably to the eduecation of both yvoung
and old, 1 have noticed in my own
children the beneficial effects of
the travelogues. Today our peo-
ple are better informed about the
problems fucing our country than
ever before i historv.  And no
sl part of the eredit is due TV,
On the other hund, television like
anyv: other of the medin can offer
a wrang kind as well as a right kind
of educution and stimulation. and
this is a particularly important con-
sideration in relation to voungsters
in their formutive vears.

Q. Does the subeommittee con-
sider that the television industry
has shown an awareness of this dis-
tinction between “u right kind™ and
“a wrong kind” of stimulation in
progrims?

A. Recognizing this, the televi-
sion industry has developed a code
thru its MNational Association of
Raclio and Television Broadeast-
ers to guide individual stations i
their programing.  Unfortunately,
this eode is not alwavs interpreted
in the same way by ull stations,
Progrums do get on the air which
would seem to violute the spirit
and sometimes the letter of the
code.  The forthright responsibil-
itv felt by the industry £ its prod-
uct  was  demonstrated by the
prompt action tul.en b the NARTB
Cotle Review Board after our sub-
committee presented in its hear-
ings questionable excerpts tuken
fromn Fihn presentations made dur-
ing hours when children wonld
likely be wiewing TV. It made
recommendations which, if carricd
out, will prove not onlv heneficial
to children but it will also prove
of great benelit to the entire 7 )-
dustry and the general public. The
fear of parents will b greatly less-
ened. It was actually the concern
of parents which inspired our in-
terest in the television industry.
We received literally hundreds of
complaints from  parents, parent-
teacher associations and other or-
ganizations about ¢ rtain types of
programs children were watching,
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DUMONT

STEINMAN STATION
CLAIR McCOLLOUGH PRES.

Represenfatives MEEKER Tv, INC-

Mew Tork Chicage.

Loi Angales

San Froncisco

). Does the
any sense want to cens
the kid programs?

A, Definitely not, We are not
a Senale committee of cultural
vigilantes,  Ceasorship is not our
business,  We do recognize the
tremendons impact 34,000,000 tele-
vision sels now in the American
living room hav. upon the think-
ing processes of our people, par-
ticularly onr children.  We wanted
to cliscover what kind of diet ix
being [ed to our children during
the children’s hours.

Q. Wasn't there widespread
juvenile delinquency before tele-
vioion was inventeed?

A, Yes,  Juvenile delinquency
has been a problem as far back as
the written word. Society has al-
wavs known conditions and influ-
ences which result in juvenile de-
ling .eney. * his is not to say, how-
ever, thut certuin  new d}:*vdnp—
ments cannot in turn become such
an influence. We cannot say, for
example, that the uncertainty
which voungsters feel about the
future because of our strained in-
teruational situation is not a factor
in juvenile delinguency simply be-
cunse some  children became de-
linquent before such a situation de-
veloped.

sutbcommittee in
any of

Q). Haven't broken homes, slums,
adult erime waves and corruption,
sensational press and movies con-
tributed heavily to making juvenile
| delinquents?

A. All of those things are con-
Aributing  factors,  Our investiga-
tion into  crime and violence on
Aelevision represented but a very
csmadl part of the subcommittee s
totul inguiry into the causes of and
| solutions for the present distressing
juvenile dolinquency problem. The
(puaits. of home and neighborhood
life, for example, have been of
- prime concern to the subcommittee,
I'm sure that if the television in-
dustry finds that it is in any way
exercising a questionable influence,
howevere small, upon America's
future citizens, it will take appro-
priate remedial action.

Q. And do what?

A. Look at itself with a long,
hard look. Study its programing
for kids, Spend money for re-
search,  And perhaps change the
‘acecent of some of the programing,

| Q. Do vou have any deflinite
Gideas,  Senator, about what the
:H.‘L"-"IJII of programing should be?
A,

hearings by a lady who represented
the British Broadcasting Company,
She was telling us about the type
| of programing the BBC is offering
its vouth. She said that she thought
that radio and television should be
employ d to create what she called
“whole citizens,” that children
should be taught not in a dry pedo-
gogic manner, but in an entertain-
ing wiay, to think clearly and fecl
justlv, -

She pointed out that quite apart
from moral consideration, BBC teels
it artistically unsound to portray
violenee in detail or to emphasize
vice und violence. She gave us an
example thut when they portrayed
“Hamlet,” "King Lear™ or “Mae-
beth,” that Shakespeare’s emphasis
is not on the death agonies,
wonnds, and blood, but on the
humun  endeavors and emotions
Chat surround these tragedies, In
British thrillers. she said, even
for adult andiences, they emphasize
not so much the violence but the
skill in detection: in their historical
reconstructions  for  children, not

-
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| bt the Ii.:-:.'ultii:'.‘:: and sympathices of
which mankind is capable.

Q. And wven think that BBC's
progruming sets a model?

A. In muking these remarks
about BBC, 1 do not want anyone
to think that 1 favor government
cimtrolled television along the Brit-
ish or any similar lines, 1 only
mention  the emphasis given by
them to careful handling of pro-
Lerums for children as the kind of
handling which 1 believe the vast
nwjority of American broadeasters
would firmly like to bring to their
| wn programing.

i Q. lu respect to the program

www americanradiohistorv com

was impressed during our |

DELINQUENCY FACET

By BOB SPIELMAN

HOLLYWOQOD, Jan. 15.—Much
of the to-do over TV's influence, if
any, in the alurming growth ol ju-
venile delingquency, hus  stemmed
from loud noises mude by an or-
cuniztion which has spoken with
un assumed anthority hardly con-
sonent with its actoal size or power.,
Muny persons in the TV indus-
trv hl‘hl'\.'t‘ that the furore of
NAFBRAT (National Association
for Better Rudio and Television)
actually led to the recent Senate
hearings on the subject (see other
story in adjoining  colwmmns),

An  investigation of NAFBRAT
reveuls it to be an  organization
with a small membership, miniscule
finances e an amateurish  ap-
priich.

Reorganized on a national basis
in 1951 alter several vears as a
Southern California  crganization
its membership has risen from 100
to 300 during the past three years.
The group is made up mostly of
educators and representatives of
church women and a limited num-
her of civic groups. Members of
the broadcasting and telecasting
industry are specifically barred.

The association’s aims, in a nut-
shell, are to raise the standards of
TV and radio by "encouraging the
presentation of radio and tele-
vision programs which will main-
tuin the high stundards of the
American people,” by creating and
maintaining “patronage for spon-
sors who broadeast programs meet-
ing with the standiurds recom-
mended,” by protesting programs
considered objectionable, and b

acting as a focal point aroun
which smilur  organizations ean
gather, -

NAFBRAT's budget is minus-
cule. It is officially set at $3,000
but, according to the group's presi-
dent, Clara S§. Logun, operations
are actually conducted on about
51,500, Derived from membor-
ship dues—85 for individuals and
$10 for organizations— the sum is
stretched out thru volunteer labor.
For special purposes, such as Mrs.
Logan’s recent trip to Washing-
ton to testify at the Senate hear-

solivited,
Californians Dominate

National headcuarters is in Los
Angeles, and it is- the Southern
Californiu membership which ap-
pears to dominate the association.
Programs are rated by a board of
12 to 15 persons which meets
perindically in Los Angeles,

The board is self-limited by the
fact thut its members must have
the time to watch television pro-
groms  assigned.  Many  working
people are thereby automatically
eliminated, It is not representative
as far as population groups are
concerned, altho Ars, Logan de-
clares that the organization is
working toward this end. All the
board members are college edu-
cated.

Criteria used to evaluate pro-
grams seems to a great degree
vigue and arbitrary, sltho Mrs.
Logan savs the uassociation has
been eritivized for not being erit-
icul enough, Some of the criteria

iddeas such us vou have just been
deseribing, do von think the indus-
try in the United States just as
emphatically is on the right track?

A. 1 have no doubts about the
U. S television industry's  vast
capabalitics.  Neither do I have
any question about the integrity or
mod intentions of those responsi-
e for Ameriea’s television. 1
have alrewdy mentioned the groat
and  positive contribution which 1
helieve television has made to pub-
lic education. This improved edu-
cation will in turn better prepare
our yvoung people for the responsi-
bilities of adult citizenship,

Nov one is interested in any form
of government censorship, 1 oam
utterly  convineed  that our  tele-
vision industry will rise to the
challenge presented by the grow-
ing clt*hn:qnvnt-v problems just as
it has so capably risen to the chal-
lenge of other civie problems which
it has helped to meet

ings, donutions from members are |

Did NAFBRAT Sow
Sen. Probe Seed?

for undesirahle programs, for in-
stance, are: “Dull, boring, not re-
luted to experience of interests: ex-
aggerated bevond  believability
. » » one-sided; propagandu; arouse
rejudice; pluys on emotions and
ack of knowledge . . . poorly done
job; confusing; hard to follow; ae-
tion too fast, too slow; sound too
loud, too low, unreal: hurts the
eves; poor art work . . . lengthy,
disturbing or annoying.” _

Albeit some of the progruns
listed undoubtedly deserve the tag
of objectionable, also included are
such shows as “Joe Palooka,” “The
Pinky Lee Show,” “Gene Autry,”
“Annie  Oakley,” “Cisco Kid,”
“Hopalong Cassidy,” “Kit Carson,”
“The Lone Ranger,” "Rocky Jones
Spiace Ranger,” "Hoy Rogers™ an
“Space Patrol.” The radio pro-
gram, “Cunsmoke,” draws the ap-
pellation “most objectionable” be-
cause it is in a time slot the organi-
zution considers the children's hwour,

The membership of 300, Mrs,
Logan states, is not a true indi-
cation of the association’s strength
because many persons are repre-
sentutives of organizations with
large memberships of their own.

These organizations run the
gamut from the American Insti-
tute for Family Relations to St
Barnabas Parish Council, from
New York University to Dolores
School PTA, and from Catholic
Duughters of America to the
Veterans” Administration Library in
Boise.

Altho the association has had
speakers from the broadcasting and
telecasting industry, there appear
to have been little actual lisison be-
tween the group and the industry.
As a result NAFBRAT does not
seem to have a solid background
as to what broadcasting and tele-
casting consist of and what its
problems are. Some of the group's
conceptions seem painfully naive,

There can be little doubt as to
the association’s high aims -and
good purpose, and assuredly the
standards of TV and radio need
raising. NAFBRAT's method of
evaluation, however, is dubious.
It is uncomfortably reminiscent of
a recent statement by a PTA leader
who said her standards for movies
were Canything that's fit for 12-
vear-old consumption,”

By maoking annual awards, by
pllhﬁl:it}f releases, statements, and
the like, NAFBRAT has propelled
itself into the national E].'\'-r-.l-l:liun
[.Ili{_'f.lll'l:'.'- It may prove to be the
istener organization whose opinion
and criticism will be a wvaluable
guidepost to the industry,

At the moment, however, it rep-
resents only a small fraction of a
small segment of the American
people. Its approach is amateurish,
and, in some ways, is probably
unintentionally rejudiced. its
voice, therefore, altho certainly not
one that can be ignored, for the
time being cannot be taken any
more seriously than that of dozens
of other organizations,

Nielsen Station

Index Due Soon

NEW YORK, Jan. 15.=The [irst
Nielsen Station Index is due to he
issued in another couple of wecks,
The studies are now going on in
six markets, each study covering a
two-month period. An NSI surve
starts in two new muarkets eac
month, according to the [ollowing
schedule: November—Los Angeles
and Philadelphia; December—San
Francisco and Boston; January—
Chicago and Seattle; February—
New York and Cleveland; March
—Pittsburgh and St. Louis.

‘Stage 7' Series

Ready for Camera

HOLLYWOOD, Jun. 15.-"Stage
7. anthology series bought by
Bristol-Myers to replace the Celeste
Holin show (The Billboard, Jun-
uary 1), goes hefore the cumeras ut
RKO-Puthe Studio next week. The
Don Sharpe series will stress story
ling rather than pame performers.
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Top 25 Non-Network Vidfilm
Series, and Their Pulse
Multi-Market Ratings

L This monthly feature of The Billbourd's TY Film depariment shows te relalive
standing of the 25 top-rited TV Film series sold on a regienal o o) ional-spot
busiz, The Average Huting ia based on the rating seored by each show jn the 22
busic markets studied monthly By The Pulse. which murkets account for the bulk of
U. 5 set virculution, Each market is weighted in proportion 1o iis TV population.

For additional information on audience size and coverage please copsull The
Fulse, Inc.; 15 West dtah Street, Mew York,

- Yiemers
Rank er 100 December
Order Title snd Distribulor of Series Himes Rating
1. Cene Autry (CBS Film), . .civevinsnnnees 234 17.5
2. Supermun (Flamingo Films) .. ... .. veanss 170 17.3
3. Stories of the Century (Hollywood TV
LT g Tate o T T R SRl EERTRITT e 1 16.2
4. Badge 714 (NBC Film). . ..covvvennnass. 233 16.1
5. I Led Three Lives (Ziv-TV). ........0.... 220 15.8
6. Douglas Fairbanks Presents (Interstate TV). 192 154
7. Wild Bill Hickok (Flamingo Films), ....... 190 15.2
8. Range Ride: (CBS Film)................ 214 13.9
9. My District Attorney (IEiv-T"l.’}. e (29g 13.7
1. Apnie Oakloy (CBS Film).....vvvvenn... 208 13.5
11. The Whistler (CBS Film)...covuevass ¢ 13.4
12, Liberace (Guild Films) .. ...cvvinnenne.. IHT 133
13, Cisco Kid (Zv-TV) ... ciiiiiniiranrsns . 208 12.8
14. The Falcon (NBC Film). . .vevvinrnnne.. 1890 13.7
15. Kit Carson (Coca-Cola) ......ccveveven.. 216 12.6
16. Meet Corliss Archer (Ziv-TV) ..ovivennn.. 196 12.2
17. City Detective (MCA-TV) ... .oovvnnan.. IO 12.1
18, Rucket Sqund {ABC Film) c.avienassvass TBI 12.0)
189, Waterfront (MUA-TV) oL iiiiiiininrases 153 11.9
). Favorite Story (Ziv-TV) Lo iiinenrsses 23 11.8
21, Amos n' Andy (CBS Film).......... ceen MG 11.5
23, Foreign Intrigne (Sheldon RBesvoolds) ..., 210 11.4
23, Ellery Queen (TPA) . ... ....... ieanas JUA 11.3
24. Boston Bluckic (Ziv-TV) o venierereees 220 1.5
25, Hopalong Cassidy (NBC Film). ..o vuue. 234 1.7

THE BILLBOARD SCOREBOARD

® Jop Ten Network Film Shows

and comparative rank among all web shows

This feature, which muns onve a month in The Billboard’s TY Film depariment,
shows The relative standing of (he lop 10 [Hm shows iclecast on a peiwork hasis
It also stacks vp film shows wy live web shows by Indicading the sianding of film
programs among 4]l network entries.  Inm the latier column. film shows which
did pul hit the Wwp 2% among sll web programs carry noe rank aumber. bl are
designated with asterisks.  Rating figures are from the latesi monthly linding of
the American Rescarch Bureau,

Rask Among Hank Among Dec.
YWeb Film All Web ARE
Shows Shows Program Web Raling
ooeveveen v Dngmiet ... .... LooNBCL ..., 008
e aenrar i B seeas e yob-Bet Your Libe,. . CBS, . vesssAL4
SR A £ e Love Laxty, .. CBS . . .49.6

. DR - AISRPMNRONN 1~ 11—, I 1] CRSYRRNRREEE \) || & (PRRRPPRPREG - (L
FiraeeeedZiiies . Jdireside Theater .. . NBC........37.9
O S 1D aevamas o B Thitater . . . B8 i vaees a2
TevennnnedTivanass Burms and Alen. ... CBS.......:33.9

- SO EL o woniac Life of Rilev. ... INBC..oasss- 334

B iainsnitllssiviesord Thtaler: .. o NBEYisessnns 31.9

1 3 s v o2l ieeees0ur Miss Brooks. .. . CBS........ 3.6

SELF DESTRUCTION

Uncontrolled Reruns
Real Danger—Sharpe

HOLLYWOOQD, Jan. 15.—There ' to capture an entirely different au-
is great danger of a successful TV | dience from the first rin, Sharpe
film program killing itself off thru [ continues.  An example is “I Love
indiscriminate and uncontrolled re- | Lucy,” of which Sharpe is the pack-
runs, Don Sharpe, exccutive pro- | ager, which is being slotted Sunday
ducer of Four Star Productions, de- | afternoon following "Omnibus” for
clured this week. its second run on CBS starling

Sharpe believes that a reron can- | 4pri] 17,
not compete with a [irst-ran of the
sume program without hurting the

(Continued on paye 9)

Brewers Undergo Revolution
In Program Tastes, Spending

Looking for New

Types of TV Film

Shows to Broaden Advertising Base

NEW YORK, Jan. 15.—Beer
sponsors, who have heen closely
and almost exclusively assoviated
with the hankrolling of sports and
mystery shows over the vears, are
undergoing a revolution in their
thinking—and, as a result, in their
spending.

The trend became most evident |
recently when Ballantine bought
Ziv-TV's “Eddie Cantor Comedy |
Theater” for its 21-market 5 r{‘-'.i.r.],g
replacing “Foreign Intrigue,” with
which it had been riding for over
three years. Bevond that, beer|
companies have been heavily pre-

to be the natural desire to luve the
kind of stund-out vehicle that will
assure sponsor identification. With
every beer riding a mystery or
sports show, each begins to feel
he's petting lost in the crowd,
Henee, the shift is nol only to new
tpes of formats, but also to high-
quality shows, On this basis is ex-
plamed Falstaff’s buy of Screen
Gems'  forthcoming  high-budget
dramatic series and Budweiser’s

buy of Official's "Star and the
Story."”

But an even more fundamental
reason is said to be the re-oricnta-
tion of the beer indnstry’s thinking
on who buvs the brew. Studies
made by the beer foimdation have
shown that almost 75 per cent of
all package beer sale. are now
made in the supermarkets. And

even if the husband goe. along to
(Continted on page 9)

Cinepix Set Up

to Handle 125

o ot oot  Astra Cartoons, Other Films

scale music-comedy-variety show to

be placed in syndication.

Most of the film distributors re- |
port that their brewery clients, for’
some time now, have been saving
they want something dilferent in |
programing, tho often they don't
know quite what, ;

One reason for this shift is said

'INTRIGUE’
Delivers

High % |
Of Women

NEW YORK, Jan, 13, - While
Ballantine’s recent cancellation of |
“Forcign Intrigue” is undoubtedly
the clearest symptom of the brew- |
eries’ search for new formuts in the
hope of reaching more women

“Intrigne™ has alwavs delivered a,
high percentzge of women, az well |
as being one of the top-ruted syn- |
dicated shows generallv. This is,
evident in Pulse charts recently
published by The Billbouard.

NEW YORK, Jan. 15.—Another
big bundle of cartoons is going
into active TV distribution. 1t is
the group of 125 in the hands of
Astra Filins, which s owned by
motion  picture  veteran Morris
Kleimwerman, Klemerman is putting
his  16mm.  subsidiary, Cinepix,
Inc.. into the TV field with Frank
Swith at the helm as general sales
TR,

The firm has a pood deal more
than the cartoons. Included in its
catalog are 50 feature films made
in the 1930% with such stars as
Jaek Oakie, Richard Talmuadge and
Repis Toomev: 75 Woesterns with
Ken :"-[ug.nmﬂ. Tom Tyvler, Wally
Wales and others; 13 silent pie-
Lures with Roenald Colman, Wal-
lace Beery, Clara Bow, Bill Boyd
andd Joseph Schildkraut; 35 Cilul‘?iﬂ

Chaplin comedics, and 300 one |

and two-reel comedies.

Smith has been setting up Cine-
pix for TV since leaving Guild
Filins a month ago. Before that he

bviewers, an fronieal fact is that, Was a principal in Cinema-Vue

with his brother, Joe Smith. Be-
fore that he worked for his brother
in Tele-Pictures, which distributed

Robert Lippert’s features to TV,

The 125 cartoons come from a
variety of production sources and
are all sound. Smith said he may
shortly have still another group of
first-run cartoons.

Cinepix has five sales representa-
tives in the field.

Guild-Vitapix
Adds WDIV
To Combine

NEW YORK. Jan. 13. — The
Cunild  Films - Vitapix  combine
seored its most impressive gain thig
week when WDTYV, Pittshurgh, the
new Westinghouse station, joined
the Vitapix Corporalion and the
growing list of stations which have
agreed to fumish time to the filn
distributor. The inclusion of the
Pittsburgh outlet brings to 48 the
number of Vitapix stations, with

{Continued on page 8]

e Sponsors Mob ABC
For Slice of Disney

per 100 homes, “Intrigne” was tied
for sixth in its female rating in No-
vember. But actually its coverages
of the ladies was better than even
that indicates, since only one of
the six shows above it had a betler
over-all rating, That was Liberace,
who reached 99 women per 100,
with an average weighted Pulse|
ruting of 13.1. One of the shows
that ran ahead of “Intrigue” in Jast
week’s “Women” chart was “Coun-
terpoint,” which, however, had a
rating of only 2.0. “Intrigue,” with
90 women per 100, was onlyv one’

less than “Counterpoint™ on tlmf;
score, but with an average rating:
of 12.0.

Obviously, Ballantine and its
agency, ]. Walter Thompson, be-
lieve that with a veteran like Eddie |
Cantor they can get better audi-
ence figures than these.

NEW YORK, Jan. 15.-With a
host of would-he sponsors stormin
the gates, ABC-TV cxecs this wee
were feverishly finalizing a sales
plin for next fall’s Walt Disney
alternoon kiddie show. The hour-
long strip is expected to bring into

| the web between 11 and 14 mil-

lion dedlars in revenue, depending
upin diseounts, ete.

Premivre date for the new series,
titleedd "Mickey Mouse Club,” has
been set for October 3. It will air
across the board 5-6 pom. in Ll
time zones.

Production plans call for the
stanva to consist almost entirely of
new product. Use of Disney the-

latter, and points to “Badge 714,

He thinks that when a series is

e o s WAl Others Open to Telefilm Now

placed in sg.:mliu;!_t:'tm for its second | ?
o o mo Ino e e That 20th-Fox Has Let Down Bars:

as a second run on a national basis.
Such reissues should be designed

100G Ad Campaign

HOLLYWOOD, I]'.lll. 15. — An-
nouncement by 20th Century-Fox
this week that it would devote part
of its facilities to television film
production is posing a duble-bar-
relled  guestion. Will the =move

For ‘Annie’ Mdse.

HOLLYWOQOD, Jan. 15 — A

pressure  Lhe remaining  holdouts
among major theatrical film pro-
ducers lo relvase their excess space

$100,000 ad Dnmpnign to kick off to vidfillm prodocers; or, barring
a new “Annie Oakley” merchandis- | that, will the 13 additional stapges
ing program was announced this  being made available by the Fox
week by Eli Leslie, president of move be eonough to tuke care of
Annie Qukley Enterprises, Inc. all Hollvwood's vidpix activity?
The Mitch Hamilburg A_ql_*m:}'1 At the same time, it was revealed
will continne to handle the mer- this week that Fox owill set up its
chundising promotion, expected to own TV distribation and sales or-
net 51 million during the next five | ganization in addition to a sepa-
VLS. prate TV production arm. It is not

will tuke, but if it follows the pat-
tern of Screen Gems. the Colum-!
bia subsidiary, it is likely that it
will not enter too heavily into the
syndication field. !

The production mnit, which will
he wnder the direction ol Sid Ro-

clear vet what form the sales unit |
|

production wnit for independent
producers in addition to turning
out its own series.

The studio presently has seven
stages, but three of these are huge
structures which will be cut into
three stages apiece, thus givin
‘the studio a total of 13, This will

gell, will be a separate entity from muke it the lurgest lot in town
the theatrical film company, It [devoted primarily to vidpix pro-
will have its own departments and cluetion. ]
personmel, altho it appears likely| Of the ather majors, Fﬂl:ﬂmnllllt
that there will he some interchange  appears to be the most inclined
between the studios. toward telelilm  production, altho
Located at the Western Avenune (0o official statement can be ob-
lot, used for the past few vears s lained. Hs independent Los Angeles
an overflow valve by 20th Century- . TV Station, KTLA, is gradually
IFox, the compunv’s TV subsidiary lmoving inte its new guarters, the
will probably act as a physical {Continved on page %)

atrical foolage, it's understood, will
be held to a minimum.

Among the changes in the pro-
graming and sales picture at the
web this week was the demise of
the projected Saturday davtime
do-it-yourself participation show;
the bow-out of “Space Patrol”™ on
February 26 as a result of a price
hike in the cost of the outside
package; a decision hy Sheaffer
Pen to hankroll “Who Said That?”
on an every week basis rather than
alternate weeks starting February
2 in the Wednesday 9:3-10 p.m.
time slot; the shelving of plans for
a new hall-hour dramatic series
based on Pulitzer Prize stories, to

fContinued on page 9)

WOR-TY Gets
Fulton Lewis

NEW YORK, Tan. 15.—Ceneral
Teleradio’s new 13-minute Fulton
Lewis Jr. TV film news series this
week was sold m New York to
Harris Upham brokerage house [or
duat exposure on WOR-TV. The
New York sule hikes the total
number of markets in. which the
show has heen sold thus far to 12,
A T:15-7:30 p.n. time slot has
been set aside For the stanza on
Saturday and Sunday nights, start-
ing January 29,

General Teleradio has launched
an all-out drive to sell the stanza
in additional markets so that it can
cover prodoction costs hefore the
show hits the air the end of this
month. The stanza, of course, be-
cause of ity topical nature, has no
residual value,
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THE BILLBOARD SCOREBOARD

® Jop 25 Vidfilms Among Kiddies

and Their Pulse Multi-Market Ratings

“his weekly leature of The Billboard

's TV Film depariment shows the relative

gtandings of the 1op 23 non-network TV [ilm serles on the boasis of the number of
viewers of the (ype covered they atirac per [0 viewing homes. The average mulii-
market rating l[or each series is also shown, and is based opon the rating scored by
gach show in Lhe 22 basic markets studied by The Pulse, which markels account for
the bulk of U. 5 =81 circulation. Each ©arkel is weighied in proportion with s
TV population. On consecutlve weeks, these charis show progiam =opuliarily among

men, women. leen-apers, and children.

For additionu] information on audience size and coverage please consult The
Pulze, Inc., 153 Wesi 46ih Streel, MNew Yori

Children AVE.

Rank Per 100 Mo,

Order Title and Distributor Homes Rig.
I.....Gene Autry (CBS Film). .cossscovssosnsss 89 16.0
2.....Cisco Kid (Ziv-TV). .. ccccvinnrnna . 03 13.7
P iee Hopalong Cassidy (NBC Film). . ............98 10.5
2.....Time for Beany (Consolidated TV)..........98 7.1
5.....Wild Bill Hickok (Flamingo Films). ......... 96 1
6.....Dick Trucy (Combined TV).......00veer...93
R aan e Superman (Flamingo Films).....eveeeenen. 94 1
8.....Annie Onkley {CBS Film)......ce0eaainnss a3 1

9.....Ramar of the Jungle (TPA)..
9.....Rocky Jones, Space Ranger (UTP)...........01

24.....Hollywood Half Hour (Consolidated TV). .. .37
23.. ... 5tories of the Century (Hollywood TV Service). 335

3.6
4.6
2.6
4.0
8.9
71
11.....Range Rider (CBS Film).........c.c0innvas 90 10,0
11.....Terry and the Pirates (Official Films)........ 90 5.7
13.....Kit Carson (Coca-Cola)....seoeses T 11.5
14.. .. .Flash Gordon (UM&M). ....ccvvvennnnnnnn. 88 6.6
14.. .. .Joe Pilooka éﬂuild i R | 6.0
16.....Badge 714 (NBC Film)....covveerrnsarsa .83 16.5
Ey PRI R 1 T L SRR - S G6 3.2
15..... Death Valley Days (Pacitic Borax). .........250 8.0
19.. ... Meet Corliss Archer (Ziv-TV)........ R 10.5
20.. ...All Star Theater (Screen Gems). . ..ovvenn... 41 2.
2}.....] Led Three Lives (Ziv-TV).c.vacsessncess 410 15.0
23, ... .My Hero (Official Filins). ......... NI .. 6.4
23, . ...The Visitor (NBC Film)...................38 4.2
2.1
3.9

'!-FI'-IIII'-Il"El

—

Reynolds Co. Buys
‘Feather Your Nest’

NEW YORK, Jan. 15.—Reynolds
this week bought a quarter hour of
the new NWBC-TV davtime pro-
gram. “Feather Your Nest,” which
ring 12:30-1 p.m. across the board.
Colgate already sponsors a  sub-
stantinl  portion of the show,
William Estv is the ageney for
E. ]. Revnolds.

TV audiences from
Maine to Washington—

Minnesota to Florida—

The TV film show with a COMPLETE
merchandising pockogel Write for FACTS,

Reid H. Ray Film Indusiries

2789 Ford Phwy. £t. Paul, Minn.

A Quality Film Show -
for Every Product,
Every Market,

Ea

Every Budget.

ﬁ FILM SYNDICATION %

T R o

.....

LEADER

s« MEET.CORLISS ARCHEIR
* MR, DISTRICT ATIORNEY
= TIMES SQUARE PLATHOUSE
o YELTERDAY'S MNEWSEEEL
«') LED 3 LIVES » IPORTS ALBUM
= EAVORITE STORY ‘= STORY THEATRE
« BOSTON BLACKIE = THE LIVING B00K
= THE CISCO KID =" YOUR TV THEATRE

Erko Mapping
Taxi’ Series

HOLLYWOOD, Jun. 15—Pro-
duction plans for a new series,
"Hey Tuaxi,” bused on stories and
exploits sent in by the nation's
taxi drivers, were announced by
Erko Productions this week.

Robert Erlik, pr!ﬁitk‘nt‘ of the
company, is running a contest for
stories  in co-operation with  the
Teamsters’ Union.  Prizes of from
520 to S100 will be paid for
stories accepted.  Erlik savs he
hopes to obtain 117 from which
to pick up the finul 39 for a series.

Taxi driver will be the central
Figure of the series. Erlik, who
headquarters at Kling Studios, says
he has Financing arranged.

‘Pepe Lemoko” Film
Series to Be Shot
Abroad by Gruskin

NEW YORK, Jan. 153.—Edward
Cruskin planed in from Paris this
week to work oot distribution ar-
nngements and select a star and
director for his forthcoming Euro-
yean vidpix series, “Pepe Lemokn,”
ased on the Ashlebe stories. Se-
ries is already in the seripting stage
in Paris, with stories being written
by seript editor Lon Morheim, who
has worked on Sheldon Revnolds’
“Foreign: Intrigue” and “Sherlock
Holmes” seripts.

The serics will be prodoced by
newly formed company, Edward
Gruskin TV Films, Ltd., in part-
nership with French  production

o lorganization Pramata, an affiliate

‘of Tavel & Arowani, the Wil
iam Morris reps in France., Newly
| formed company is an outgrowth of
Intercontinental Television, which
was recently  dissolved after the
split between Gruskin and purtner

-+ | Martin Poll.

Series, which will gn before the
cameras between April 1 and 15,
will be shot in IF'rance and on lo-

| eation in North Africa.

TELEVISION

153 MATMNON DAL, Cikalimeran -0l
HEW YORE " HOLLYWDOD

REVOLVING
DOOR

WOR, New York is going all-out
to celebrate the 30th year on the
air of John B. Gambling. The out-
let has rented Madison Square
Garden for a special Four hour
morning show March 8 in honor of
the event.

Wilding Picture Productions will
have delivered its 103d commercial
for the Aluminum Company of
America when “See It Now”™ is
viewed on January 18.... The
NBC-TV film story of the develop-
ment of atomic energy, “Three,
Two, One—Zero,” produced by
Henry Salomon, has been named
the winner of the sixth annual
competition for the College of the
City of New York's Robert ]
Flaherty Award for “outstanding
creative achievement” in the pro-
duction of documentary film.

Zac Schwartz, Transfilm writer-
director, has left New York for
Amsterdum, Hollind, where he
will supervise Transfilm activities
at the Dollywood studios in that
citv, Schwartz will estublish resi-
denee in the Hague for one year
and retumn frequently to New York,
.«. Mare Daniels is directing a
new three-reel color film produced
by George Blake Enterprises for
Con Edison. . . . David N. Laux
wis elected viee-president of Stu-
dio Films. . . . Norris West hus been
named assistant general manager
of Sportshision, Inc., of San Fran-
cisen, which is branching out into
the general TV film  distribution
Field.

A complete  directory  of all
Southern Californin newsreel and
TV news directors and news editors
is now being distributed as a pro-
mational piece to public relations

Land advertising firms by Spotlite

News, Los Angeles newshlm serv-
jve. Lew Keller, who designed the
amusing Burdahl Oil TV commer-
ciuls which won the award for the
'best over-all commercial and best
original commercial in The Bill-
board TV Film Awards last year,
has joined UPA as an animation
director.  Keller will direct TV
spots for Rainier Ale, Seven-Up,
andd the Sounthern California
Tuberculosis Association.

TV MACBETH

Drew More
Than Past
350 Years

NEW YORK, Jun. 15.=Shake-
speare is now making a bigger
‘smash on TV than he has in the
Cpast 330 vears pul together. A, C.
Niclsen Company reveals that the
November 28 telecast of “Mae-
beth” on “Hallmark Plavhouse,”
starring Mavrice Evans and Judith
Anclerson, drew a rating of 23,5,
This  means it was  seen in
G449, 0000 homes, and probably by
twice that number of viewers.

IF a0 stage version were (o play
i a theater seating 1,000 {a rela-
tively: Targe house, as Broadway
coes), it would have to run for
over 32 vears to be seen by that
many persons.  Come to think of
it, the November 28 audience was
srobably larger than all the Eng-
}Lﬂh-ﬂwuking audicnee  that  has
seen the play in all its stage pro-
ductions since its debut in 1605,

PRODUCTION NOTES

By BOB SPIELMAN

Hardest thing in his life he's ever done, opines “Mayor
of the Town"” stur Tom Mitchell, is commercials. Reason is
that material is foreign, with lines much more difficult to learn
than for straight entertainment.

Lois Collier, shapely star of the "Boston Blackie® series,
is having trouble finding film work because sponsors won't
okay her if she’s in competition with herself. Miss Collier savs
she'd rather do half an hour on film than one minute live, it’s
that nerve-wracking.

Speaking of commercials, Voleano exee Jim Bank reveals”
it sometimes tukes more than three hours just to find a girl
who can smoke a cigarette for a one-minute spot, the pulbing
of weeds has become so scientific on TV,

Altho Mickey Rooney iz having his troubles with "Hey,
Mulligan,” pilots for two other series shot by his production
company, “Dateline Tokye” and “Duniel Boone,” are reported
near sale.

Too muny cooks who've never buked a pie are getting
their fingers into it, Lee Blevins, vice-president n? Kling Studios,
believes. Reference is in connection to ad agencies and sponsors
dictating production of TV film series. Film production is a
science, just as engineering, Blevins contends, and should be
left to those with training and experience.

Roland-Reed Productions is aiming for 18 industrial films
in 1955, double the 1934 [igure, according to Executive V-P
Guy Thaver. Beason is that industrials provide quick revenue,
therehy providing a producer with bankrolling for his TV
entertuinment- series.

_ Family Films is producing a one-hour religious film to he
aired over 330 stations by the Nationul Couneil of Churches of
Christ at Easter.

New York Giunt shortstop Al Dark will appear in a number
of commercials to be filmed by Gross-Krasue tor BBDE&O.

“GE Theater” will do-a biography, “Love Is Eternul,” based
on the lives of Abraham Linceln and Mary Tood, on Febru-
ary 13.

“Dr. Hudson's Sceret Journal” producers Eugene Solow
and Brewster Morgan are writing some of their own seripts, will
have 13 of them ready before series goes into production Junu-
ary 31 at Goldwn Studios.

One of the 1. R, stories selected for the “Diamon Runvon
Theater” i5 “Tobins the Terrible,” which Albert Mannheimer
will seript for producer Lou Breslow.,

TV FILM PURCHASES

MACY’S BOOSTS
TV ‘"MARIETTA’

NEW YORK., Jan. 15—
NBC-TV's “Naughty Mariettn”
spectacnlar, which airs  to-
night (13}, got itsell a gener-
ous amount of free publicity
when  Maev's  department
store here took whole pages
in local newspapers to adver-
tise the fuct that Patrice Mun-
sel will appear in it wearing
baubles from the store’s cos-
tume jewelry collection, The
advertisement used almost as
much space to drumbeat the
spectaculurs as for copy on
the jewels.

www americanradiohistorv com

CBS TV Film Sales sold “Amos " Andh™ to W]BF,
Augusta, Gu., lor sponsorship by Castelberry Foods; KBTV,
Denver; WEFBC, Greenville, 8. €., for Texize Chemical Com-
pany and Orders Mattress, and KIMA, Yaukima, Wash., for
Schultz Fumniture Company. WABC, New York, purchased the
“Gene Autry” series and KSWS, Roswell, N. M., contracted for
“Amnie Oukley.”

Other CBS sules include: "Range Rider™ to WTTG, Bloom-
ington, Inc., and WKJCG, Fort Wayne, Ind., both markets to be
sponsored by Tiptoe Foods and E-Z Popeomn, and WHMCT,
Memphis, for Clover Farm Dairy. “The Whistler” was sold to
KOTY, Tulsa, Oklu,, [or Saleway Stores und to K\WET, Wichita
Falls, Tex.

‘Screen Gems sold “All Star Theater” ta WTEM], Ymm;zs-
toen, O., on a library deal; KRGV, West Waeo, Tex., for

. H.E.D. Food Store, and KPHO, Phoenix. “Top Plays™ was

sold to KGXNC, Amarillo, Tex., and “Rin Tin Tin" to WSLS,
Hoanoke, V., for Green Hill Meat Company, and KVTV, Sioux
City, L., for Pilley's Dairy.

“The Conrad Nagel Theater,” Guild Films' property, has
heon sold to WABD, New York, for 26 weeks, and to KOMU,
Columbia, Mo, “The Florian ZaBach Show” has been sold to
KGAMB, Honolulu, for the Hawaiian Telephone Company; CMS,
Havan; WOAIL Sun Antonip, for Jack Mitchell, Nash dealer;
and WSUM, St. Petersburg, Flha, [or Citizens Bank and Perma
Finish.

Other Guild sules include: “Frankie Laine” to KOMU,
Columbin, Mo, and KEXNS, San Antonio, for Jack Mitchell,
Nash Deuler; "Lite with Elizabeth”™ to KOMU, Columbia, Mo,;
“Liberace” to KLX, Denver, for Bowman Biscuit Company,
and “Championship Wrestling” to KWET, Wichita Falls, Tex.,
and WMNCT, Greenville, N, C.

NBC Film Division sold “News Review” to WBTV, Char-
lotte, N. C.. and KTVH, Hutchinson, Kan. "Badge T14." Series
B, was sold to KANG, Temple-Waen, Tex,, and "Victory at
Seu” to KSTP, Miuneapolis, and WLBT, Jackson, Miss. “Hopa-
long Cassidy,” Serics A, was purchased by KTXL, San Angelo,
Tex., for First Savings & Loan Association, and “"Dungerous
Assignent” was sold to WEFBM, Indianspuolis,

WFIL, Philudelphia, purchased “Famous Plavhouse™ from
MCA-TV; "'I'.:-'.J.p:l:ulr:_‘leElr and “Dangerons Assignment” from NBC
Film Division and “Life with Elizabeth” from Guild Films, to
be programed in a block called “4-Bell Theater.,” The four
series will provide two hours of drama, adventure, mystery and
comedy for Sunday afternom viewers.

“View the Clue,” distribuited by Medallion Productions,
began its second vear ol spovsorship January 17 for John-
son’s Wax in Canada. The program is carried in [ive markets
on CBS stutions.

“Captain Z-Ro,” distributed by Atlas Television Corporation
will premiere on KTBC, Austin, Tex., where it will be spﬂnsnrﬂj
by tﬁc Camation Milk Company thru the Exchange Stamp.
Company Premium Campaign. The moppet show will be
launched in five new markets following its debut on WRCA,
New York.

WPIX, New York, sold half sponsorship of MCA-TV's "Clity
Detective” to Paul Masson Wines thru Gever Advertising. The
other half is sponsored by Tintair, WPIX runs “Detective” in a
Sunday night mystery block



www.americanradiohistory.com

g

-
> W #
4 i

JANUARY 22, 1955

THE BILLBOARD

-ty

TV FILM

Mercury-Int'l
To Roll Soon

On Musicals

HOLLYWOOD, Jan. 15.—Full
scale production on three new mu-
sical series is expected to get under
way at Mercury-International Stu-
dios in the near future following
annoumcement that Studio Films,
Ine., will provide a major part of
the £1.5 million budgeted ftor the
shows.

Series are Margaret ‘nl’hitincg;s
"Holiday in Rhythm,” of which 26
segments are scheduled; “Musical
Chairs,” a panel show seen live in
the Los Angeles area over KTTV,
with 39 segments set, and “Show-
time Musical Vareties,” of which
39 half hours are on the agenda.

Pilots on former two of the
shows were previously shot by M-L

Budget breaks down to about
$15.000 per pic.
The studio, which is headed by

Sam Costello and Ben Crye, is go-
ing into theatrical release with 12
featurettes it has made with top
Negro recording talent. The films
run 38 minutes and have such stars
as Count Basie, King Cole, Duke
Ellington and Lionel Hampton.
The studio is now preparing spe-
cial exploitation material for disk
jockies, and a distribution deal is
said to be in the works,

Irked at Dearth
Of Receivers, Ford
Drops Color Segs

NEW YORK, Jan. 15.—The first
TV film series to be lensed in color
on a regular basis, “Ford Theater,”
has reverted back to hlack and
white only, following a decision by
Ford not to shool any more epi-
sodes in color,

A total of 13 segments have heen
produced in color by Screen Gems.
To date 12 of the color shows
have been aired.

Ford originally had planned to
roduce the entire year's supply of
Ford Theater” films in color as
part of a plan that included the
purchase of 25,000 color receivers
to be placed in Ford showrooms
thruout the nation. Ford's inability
to obtain anywhere near that many
color sets resulted in the plan being
abandoned. As a result, Ford also
lost interest in having its drama
TV [ilm series aired in color,

HTP Makes Golf
Pix With Bauers

KNEW YORK, Jan. 15.—Holly-
wood Television Productions is
making a series of 15-minute spon-
sored films on polf starring the
Bauer sisters. Titled “The Golden
Girls of Golf,” the 13 {ilms are
being underwritten by a golfing
equipment manufacturer, who was
not identified. The prints will he
distributed to TV stations on a
public service basis.

HTP does most of its production
at the former studios of radio sta-
tion WIMO in Jersey City, N. ].

KXLY-TV NEAR
SRO ON FILMS

SPOKANE, Jan. 15. —
KXLY-TV here attained sell-
out status for nighttime this
week, and a large portion of
the sales was on syndicated
film shows. In a 10-day pe-
riod the station, which is man-
a%ed by Dick Jones, formerly
of WABD, New York, picked
up bankrollers for seven film
SEries.

“1 Am the Law" was sold
to Sleep-Ex Mattress, “Inner
Sanctum” to Bell Fumiture,
the Frankie Laine show to
Hamm's Beer, “I Search for
Adventure”™ to Dennison’s,
“Meet Corliss Archer” to
Western PBuilders, “Badge
714" to White King Soap and
“The Visitor” to John Eisen
Company.

Goodson-Todman
Deserts Live TY

For Film Stanzas

HOLLYWOOD, Jan. 15.—Good-
son-Todman, radio and TV pack-
ager which to date has produced its
TV shows live, will, in the future,
film all of them, Harris Kattleman,
program director of G-T, said this
week.

Only the nine shows which G-T
now has on the air in New York
will be continued live, Kattleman
declared. Switch to film results in
part from economic factors, such
as rerun values accring, and from
wider scope possible with the cellu-
loid technique.

First filmed program will be
“The Web,” on which work begins
next week, with Desilu, Ine,, han-
dling production. Two more pilots,
one a situation comedy called
“Buckley,” with Reginald Gardner,
are set to follow. G-T shows will
not be filmed by one company ex-
clusively but will be farmed out
to various vidpix producers.

NEW YORK, Jan. 15.—Ceneral
Teleradio Film Division’s build-up
of its feature properties continued
this week. The {inn reportedly is
near acquisition of two ’I-;rand new
features and is in negobtiations for
several other packages, including
a group of 15 “A” pictures being
pegi:l]r: by Arthur Lvons.

One of the pictures General Tel-
eradio is unzlerstnnd to be ac-
uiring stars Ingrid Bergman and
-eorge Sanders. It was made re-

cently in Europe by Roberto Ros-
selini and has not been released
theatrically in the U. §& It's un-
derstood that General Teleradio
would take over both theatrical
and TV rights to the picture and
probably would release it theatri-
cally before selling it to TV sta-
tions. The firm already is engaged
in theatrical distribution of its
“Cangbusters” feature film.

The second feature, produced
recently in Mexico, stars Buster

RETURN TO FU MANCHU

Manchu on TV, radio and pictures
by a deal it was on the verge of
L"Klﬁiﬂ at the end of this week.
Republic’s TV subsidiary, Holly-

a serics of T8 hall-hour TV films
on the property, with production
due to begin in Hollywood within
two months.

It seems that Hollywood TV is
planning to follow the precedent
of Guild Films with Liberace in
going from TV film to radio tran-
scription distribution. The firm is

lanning to tape a separate half-
wur radio series, and the likeli-
hood is that it will do its own
distribution.

In addition, Republic is ex-
pected to make three movies based
on three of the novels on this char-
acter, “The Insidious Dr. Fu Man-
chu,” “The Return of Dr. Fu Man-
chu” and “The Hand of Dr. Fu
Manchu.”

The author, Sux Rohmer, now

Live-Audience Filming
Space Sought by Nets

HOLLYWOOD, Jan. 15.-In
what presages a compromise be-
tween immediaey and quality, net-
work execs are searching the film
capital for stage space suitable to
the live audience filming technique
brought into prominence during the
past several years by Desilu Pro-
ductions,

The technique combines the ad-
vantages of film while at the same
time permitting retention of an au-
dience, The program is first filmed
in its entirety before the spectators,
then whatever parts need retakes
are shot over later.

To date, use of this technique
has been confined almost entirel
to CBS, but with Milton Berle al-

ready having announced his inten-

GOOD-WILL ADVERTISING

Chattanooga Bank Utilizes
Execs in TV Commercials

CHATTANOOCA, TJan.
Marketing and merchandising prod-
ncts thru the use of gimmicks has
long been a technique used on tele-
vision, but use of the same tech-
nigue to sell good will is not only
new, but highly suceessful as re-
ported by the Pioneer Bank of
Chattanooga.

The Pioneer Bank, a local spon-
sor for the “Mr. District Attorney”
series, leamed from the producers
of the show's commercials, Conti-
nental Productions Corporation of
Chattanooga, that bank officers ap-
pearing in the commercials received
floods of requests for pictures,
autographs, ete,

With this in mind, Pioneer, with
the co-operation of some of its
customers, had name plates made
and a big star cut out and placed
on the office doors to simulate
dressing rooms. Each officer then
had his picture taken entering the

153.— ! so-called dressing room, usually in

a comy pose. With their names
written across the bottorn of the
picture, they were shown on the
show’s commercial time. The pic-
tures were also sent to the bank’s
mailing list and several potential
customers.

The bank, in using its own per-
sounel in its commereials, has made
each member of its staff a known
personality. The bank feels that
if its leading officers and managers
become known to viewers, that it
will melt the fear that most people
have of entering a bank to reguest
helg or seek service,

lenn A. Westbrook, account
executive for the bank with Con-
tinental productions, claims that
TV has paid off better than any
other mediom yet utilized and
much of this success is attributed
to the commercials and the ideas
hlmrpﬂmtﬂd..

tion of going on [ilm, an experi-
mental film on George Gobel
scheduled and nearlv all other com-
edies likely to be on celluloid next
year, the other nels are apparently
intent on utilizing the method also.

Problem for net execs is that,
outside of Motion Picture Center,
there's little stage space suitable
for being equipped with audience
' bleachers. With a number of vid-
pix producers already having been
sounded out by web officials, there
is a definite possibility that some
new stages containing bleachers
will be built, or that others will be
remodeled. .

NBC Inks Rapf
For ‘Inside’

HOLLYWOOD, Jan. 15.-~-NBC,
continuing its development of new
filmed programs, this week signed
Mathew Rapf, who just completed
production on the "My Man Sing”
pilot for the net, to produce "The
Inside Dope,” pilot for a series
based on LEL‘ [ight game.

Show will go before the cameras
Janunary 24 at Hal Roach Studio,
Milt Josefsherg is scripting, with
Rill Coodwin and Clift Arquette
sipned as co-stars,

Sportsvision Gets

‘Dee’ Distribution
NEW YORK, Jun. 15.—5Sportsvi-

sion this week was named exclusive
distributor of “The Adventures of
Danny Dee,” the half-hour juve-
nile vidfilm series. Producer Eric
Blau has finished production of the
first 30 shows, with 10 more prob-
ably available in January.

The series is currently n1nninF
in Chicago, Boston and_Philadel-
phia where it has racked up some

J respectable ratings.

wood Television Service, will make-

1

Republic to Shoot
718 of Film Series

NEW YORK, Jan. 13.—Republic |lives in White Plains near here. Roh
Pictures will stage the return of Fu |mer penned his finst Fu Manchu

storv in 1913. His stones ran in
Collier's Magazine from that time
until 1947. Rohmer is now writing
a series of new “Fu Manchu” sto-
ries, and will serve as consultant on
the TV series. He is due to go to
Hollywood in another week or so
for story and casting conferences.

Hollyvwood TV until now has
been principally concerned with
distribution of Republic's feature
films to TV. It has one half-hour
made-for-TV series, “Stories of the
Century.,” lts production arm, Stu-
dio City TV Productions, is under-
stood to have about three half-
hour pilots under wraps.

WABC Buys
78 Autrys

NEW YORK, Jan. 13.—-WABC-
TV has purchased 78 episodes of
the Cene Autry show from CBS-
TV TIilm Sales for across-the-
hoard airing next fall. The half-
hour stanza is currently on CBS-
TV for Wrigley. WABC-TV plans
to run a different episode each
day during the week and when all
T8 are shown to start repeating.
No time slot has vet been set.

Current plans call for the show
to be sold on a participation basis.
The series is produced by Flying A
Productions.

Schedule First 13
Mae Williams Segs

HOLLYWOOD, Jan, 15.—Film-
ing of the first 13 of a scheduled
39 segments of the “Mae Williams
Show” will begin next week. For-
mat will follow that of Miss Wil-
lizms" local live show which was
interrupted last summer when the
performer was injured in a fall.
Featured will be biographical
sketches and success stories of show
business personalities.

Arthur B. Weber Productions
will film the program, with Martyn
E. Schiff acting as executive pro-
ducer. Charles King will direct
and compose the music.

HE'LL MAKE ‘EM
OVER ON ORDER

HOLLYWOOD, Jan. 15.—
On the theory that nearly
evervone, and especially
women, would like to be what
thevre not, packager Tom
Somlvo this week announced
a filmed TV panel show,
“Sade to Order,” which will
transform  its  contestants on
the screen,

Apparently aimed at a day-
time audience, the program is
looking for persons who want
to have their fuces changed,
needd to lose a  hundred
pmmds, or the like.

Persons will be filmed in
“before” and “after” appear-
ances, with advice, surgery
and treatment provided free.
Still ‘imconfirmed is a rumor
that the opening segment will
feature a Christine Jorgensen-
tvpe transformation.

Gen. Teleradio May Get New
Bergman and Keaton Features

Keaton, Both films are in English
and are being acquired from a
source which was not disclosed.

The Rossclini film is understood
to be a bone of contention hetween
the source selling it to TV and
Italian Film Export, which report-
edly wants to keep it from falling
into General Teleradio’s hands.

Other Titles

Among the titles understood to
be part of the 15-feature package
that Arthur Lyons is offering are
“The Bowery,” with Wallace
Beery; “Disracli” and “The House
of Rothschild,” with George Arliss,
and “The Call of the Wild,” with
Clark Gable. Oth