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Studios Ponder TV |U.s 7V Lures

ITALY’S DISK
For Star Features  |BORN waRBLER
Warner Brothers May Lead the Way

NEVW YORK, Feh.
To Cash In on TV's Product Needs

Caterina Valente, the Italian

canary who warbled Decea's

hfﬂ 1.'4.'r:-.'i::;1 | of the Spanish

classic, "Malaguena,” in Cer-

By GENE POLTNIK and & I Shoul 16 sae
N AT man, is about to see how she
NEW YORK, Feb. 5.—The fea-

ture-film side of the TV business
seems to be on the verge of another

For instance, Wamer's contract
plavers during the latter 1930’ and
early 1940% included James Cag-
ney, Bette Davis, Errol Flynn,
Olivia de Havilland, Susan Hav-

can do in English. On the
heels of the smash success of
her disk, the singer has been
besieged with American night

revolution that will dwarf the one | ward, the Lane Sisters, Leslie| club, télevition, TV film and By SAM CHASE best labeling and film leaders, and
cansed last vear when General| Howard, Paul Muni, P{lt UHHE‘-“-_ motion picture offers. She NEW YORK. Febh. 5. — The the h*-'ﬂj‘-_"d most prompt 5}“!’1“”5
Teleradio  brought in 30 star- | Dick Powell, Claude Rains, Ronald plahes over shortly to appear ledgling TV film lrll.i'llL"-'tl'}’. or at|Of film. Ziv took first place in every

syndication eategory.

Guild Films, by virture of its ab-
sorption of distribution of the fea-
ture film library Formerly sold by
Motion Pictures for Television, took
First place for hest library and best
film salesman. Last vear, five dif-
[efent series distributors won First
place awards, with two other firins
winning first for feature [ilns.

KTTV and WGN-TV

Among TV stations, KTTV, Los
Angeles, swept the three awards
dealing with effective Progriming,
outstanding sales ability and fast-
est time availubilities, In the serv-
icing feld, involving the careful
and conscientious handling of film
programs and commercials, and re-
turning of the film, WCN-TV, Chi-
cago, again proved the popular
winmer [or both awards. Last vear,

Reagan, Edward G. Robinson, Ann| gy NBC's “Coleate Comedy
Sheridan and Jane Wyman. Hour” on March 13, and to
Some of the Wamer releases| work out future plans - with
|during that decade were “"Boy| her American representative.
Meets Girl,” “Brother Hq'.ll,.rl “Cain A recent E"rl'l]"?i.'ll'l Valente
Reliahle trade sources report that|and Mabel,” T“"“[ﬁf‘ of the Light|  fily s being rushed into re-
Wamer Brothers is preparing to | Brigade, Iijll"i-fvl_:::*l, hid Caluhad, lease here also, to eapitalize
put on the TV market all its sound | The Petri l'-"!rI“l‘lfl'i:'iL The Green| on  her sudden popularity.
pictures produced between 1933 | Pastures anc "White Banners, Niteries in Las Vegns and
and 1944, It is generally expected | The possibility of the majors put-|  New York are bidding for her
that once one of the major motion | Hng pictures nto T:" has, of course, | upcoming bistro debut. The
picture companies makes such a|been a [“"“"’r‘“"“]]"“: of speculation 2itl’s future is being carefully
mave, the others will follow suit. r'—"‘l'r vears. In viewing I-E'IEIPTLIH ect, | blueprinted by her local man-
Other reports have it that Warn- | TV distributors and stations have| auer, Madit Bieler, of Cluire
ers is putting out feelers to the TV | had altemate flushes of confidence| \Wilson. Inc. Miss Bieler, a
markel with its black and white | and [ear over the yeurs, 21-year old prodigy herself, is
artoons  produced  during  the| ~Iwo years ago when Spyros| working closely with NBC,
aforementioned decade. The Wil- | Skouras told his stockholders that| Decea and Marks Musio top-
fium Morris Agency is saic to be| 20th Century-Fox “'_”"""-' be willing wrs for a rounded program
scouting the TV distributars for a | to consider TV, MPTV sent a two- }ur the warbler, 1
deal. 1F it gels an attractive one, | Page lotter to all station film h‘“f‘f'*—'fﬁ Hoping lightning will strike
according to this report, it will | 8iving a list of arguments why this twice, o similar lmi'ErI—up is be-

least part of it, has grown into
long trousers, and this is now mak-
ing it possible to separate the men
from the bovs { -,

A definite trend toward domin-
ation by one organization in each
of the several divisions of the vid-
film business is shown by the re-
sults of The Billboard’s Third An-
nual TV Film Service Awards, an-
nounced in  the currenl issue.
Whereas earlier of these all-indus-
try polls tended to show several
organizations sharing honors in the
various facets of the business, the
current  balloting, covering oul-
standing service to the industry
during 1954, shows a clear drift
towards one-firm leadership being
established.

Liv Homors

studded movies [rom the Bank of
America,

The ultimate, that which many
in the trade have hoped for and
feared, may [inally come to pass,

- - o s ok aln £ : : Thus tistributors of film
then get set to put fentures into TV, [ was not likely to ilf—'”"“l‘ in the ing prepared by the  Bieler- : ,.Ih}“"* SIS % ' i Y : o S
Hl‘ﬁ! Impact foreseeable future, ‘L"r'ifmlm Slln for French chan- |4V Teélevision Programs, which :._;H' [H.”.' WII" !.v HIIM“”H took
In terms of both quantity and The MPTV arguments, which teuse-film star Mick Micheyl, won its I.'-'h.ir-.' af honors in ‘earlier “":ﬂ First pur.’.'{'. -1-1‘*'-'“ S :
: became dogma for practically all| il her initial exposure due polls, this vear moved into clear-| The Jello vidfilm commercial

quality, the release of even one of
the major companies’ product to
TV is ealculated to have an impact
that will reverberate for the next

cut leadership over the field, in|proved the populur chigice with the
terms of programs, sales and such [voters in both clussifications [or
other service fentures as providing | commereials this vear. It was voted
| film in best condition, with the [the best and most effective come-

of the company'’s personnel, were
undoubledly sound as far as they
went, witness the fact that the ma-

(Continied on page 4)

here shortly via an  Angel
Records album and a New
York nitery booking,

five vears,

It is regarded as doubtful that
any established picture producer
will ever release post-1948 pictures
to TV because of the probable
high cost of talent re-payvments, Of
their pre-1948 output there are es-
timated to be over 1,000 pictures
in the vaults, This is approximately
30 per cent of the number of fea-
ture films currently in TV,

The 11 veuwrs' output that Wam-
ers is ruimored to be about to tele.
release is roughly estimated to total
200 titles. This would be the big-
gest single block of features to go
TVward since the originul Asso-
ciated Artists Productions brought
in 199 Monogram pictures seven
vears ago. The bundle is part of
the MPTV library which as of this
week is under the aegis of Guild
Films,

Aside from the mere quantity in
such a package, the caliber of star
and story that would thereby get
o IV screens would, according to
many observers, make much of the
competition look dim.

TV Hay Ere
Color Shines

NEW YORK, Feb. 5.—1If the
Hollywood majors want to reap a
harvest in TV with their pre-1948

wtures they will have to do it

fore color TV becomes a reality.
Color pictures in any proces. were
onily an oecasional phenomenon in
those days. It was pst until Holly-
wood began to feel the impact of
TV —alter 1948 — that it began to
turm out color films in quantity,

Once color TV sets become o
factor in ratings, black-and-white
programing of any kind may have
it tough competing against multi-

Tt

NEWS OF THE WEEK

Medium-Sized TV Filin Distrib

Firm's Nut: $750,000 Yearly . . .

It costs approximately three-quarters of a mil-
lion dollars a vear just to keep a medium-
sized TV film distribution firm in business,
The figure does not include the cost bf ac
quiring product. A breakdown of the high
cost of running a film distribution organization
points up the current trend toward consolida-
tion among smaller firms, and absorption of
weaker outlits by the giants. ........Page 14

Spectacular Water Display

Scheduled for Big Season . . .

Eleven “Dancing Waters™ units will pperate
thruout the U. S, during the summer season,
with at least four touring with carnivals, The
water spec is enjoving heavy bookings, with
numerous contracts from home, builder and
antomobile shows. ....... sssneensoge 539

Second release to be out within 30 days, re-
ports association president George A. Miller.
aa wiala W A . AT R T e Pagre 19

Push-Button Machines Gross

Record $1.65 Billion in 54 . . .

The number of automatic vending machines in
operation reached an all-time high, sell record
gross annual sales in 1954, reports Vend maga-
zine in its ninth annual census of the vending
machine industry. .......... edasesFage B0

New York Fairs Fail

In Quest for More State Aid . . .

A planned effort by New York county [airs to
double their State financial aid to a million-
dollar total was nipped in the bud by Daniel
J. Carey, newly appointed Democratic com-
missioner of agriculture and markets, who said
other fiscal needs required every dollr.
AR e FR e AR eI ara alale Page 59

ABC Film Syndication Plans

To Double Program Roster . . .

ABC Film Syndication has put on a full load
of steam. The birm is making arrangements to
add six new properties this year, thereby more
than doubling the number of shows on its
roster, ABC's new acquisitions is expected to
help make it a contender in the TV film
SWECDSIUKEE. & oo vaiviores s odisesss s ...Page 13

Name Artists on N|B Label

Good Possibility, MOA Reports . . .

All major record companies comtacted to land
top name artists on national juke box label.
First release chalks vp sules of vver 32,000,

Label “X", In 2nd Year, Reported

Planning Diversified Activity . . .

RCA Victor's subsidiary label, “X" Records,
enters its second vear this month, with many
expecting the [irm to move into the classical
record market and, perhaps, to issue such
appliances as radios and phonographs,

..Page 20
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Screen Gems Anticipates Big

TV Film Rerun Package Sales . ., .

screen Gems is looking forward to doing s
heaviest business in the sale of TV film rerun
packuges as summer replacements this vear,
The firm is putting together five sepurate re-
run shows for sale as summer replacements.
Last vear, its sale of reruns provided the firm
with one of the biggest financial success stories
of the year. ......, ssssscsvrsasens . PAEE 4
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mercial of 1954, and also the most
original and imaginative of the
vear. This sweep duplicates the
double win mrﬂrurF last vear by the
Bardahl Oil commercial. How-
ever, second place in both cases
this year also was swept by the
came commercial—Ford, This, too,
Is unique in the Service Awards,
Consolidated Win

Consolidated Film  Industries
walked off with all three first place
honors for laboratories this year,
for lab quality, speed and econ-
omy. Last vear, three companies
(of which Consolidated was one)
shared the lab awards. Precision
Film Labs this year took second
plice in two of tﬁr categories.

Among the producers of TV film
commercials, two of the three first
place awards were won by Kling
Film Enterprises, with Sarra, Ine.,
taking the third championship. A
year ago Sarrn won two of the

(Continued on page 4)

Arlene Francis

In Disk Debut

NEW YORK, Feb. 5. — Show-
wise Arlene Francis who emsces
NBC-TV s daily "Home Show™ and
is a regular panelist on CBS-TV's
| “What's My Line” will make her
record debut next month on a plat-
ter in which she will share feature
hilling with Tchaikovsky and
Schubert.

She'll be the narmator in the first
| LP of a new "Music Appreciation
for the Home™ series being read-
ied by Camden Records, low-price
subsidiary label of RCA. Works
discussed by Miss Fruncis on the
dizk will be the “Nuteracker Suite"”
und the “Unlinished Symphony.™
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Whats New? Godfrey Quits
'Friends’; NBC Has New Plan

Star’s Load’s Tuu Heavy; 3 NBC
Clients Offered Shares on 3 ‘Shewsswmc. o

By LEON MORSE

NEW YORK, Feb. 5. — Two
major developments—the first of a
series of revulutmnar}r programin
shake-ups — took ce this wee
in network TV p annmg for next
season. Arthur Godfrey will cut
back his evening video chores by
one-third on CBS-TV. And NBC-
TV will offer advertisers a chance
for participation buys in its 8-9

Y&B Seeking
Replacements
For Sour Segs

HOLLYWOOD, Feb. 5.—Young
& Rubicam this week be
gsearch for new TV series for its
sponsors next fall, with two of its
shows definitely canceled for the
1955-"56 season and another hang‘
ing on the ropes.

Off definitely are

“I Married
{l:mn." in trouble ever since it has
ad to buck "Disneyland” on ABC-
TV as well as Arthur Codirey
on CBS, and "Halls of Ivy,” which
has never fulfilled its promise and
has slipped steadily in ratings.
Also likely to be axed is “The
Ray Milland Show,” which has
never really gotten off the floor
against “Groucho Marx.” There
a chance that if another time slot
can be found for next season tlie
show may slay on. Demise of the
three pregrams would leave CRS

-open with the 8 p.m. time slot|

Thursday and with 8:30 p.m, on|
Tuesday, and NBC with the 8 p.m.
slot on Wednesday.

n aj

p.m. Sunday, Monday and Tues-
day night hour,

Godfrey will drop his current
Wednesday night show — “Arthur
Godfrey and His Friends™ — and
move an E-'Ip'l'l'ldf_'d I'IDUI VE‘[‘E“]H ﬂ£
“Talent Scouts™ into that time
i}ennd The Monday evening half

our, 8:30-9 p.m., vacated by the
latter show, will be filled by
Gﬂdf!'ﬁ'}'-—ﬂ“"n{'d dramatic show, .H.Il
of the current Godfrey clients,
Lipton's Tea ("Talent Scouts”) and
Frigidaire, Toni and Pillsbury
(“Friends™), will be taken care of
by letting them share the two
shows on a rotating basis if they
wish. Indications are that all these
clients will accept the new CBS-
Godfrey set-up.

Choice Hours

The second development [inds
NBC will be giving sponsors a
crack at three of the choice hours
in TV. ThT.'_-‘. season the slots are
filled by Cﬂlqate Comedy Hour”
on Suuduvs Sid Caesar on
Mondays and {3 Milton Berle,
Martha Rave Il.mi' Bob Hope on
Tuesdays. Three advertisers will
“| be offered a chance to buy two

rnl‘::hng articipations in the
line-up of programs next fall at an
estimated g 6,000,000 for time and
talent.

It is not known what will be
into Sundays 8-9 at that time, but
chances are it will be a line-up of
comedy talent or a top variety
show. Mondays will be filled by
Sid Caesar; %IJESII:]E}'S by Berle,
who will de 13 hours next season;
by Martha Raye, slated to do the
same numbers of programs as this
season, about 10 hours, and by an
unnamed comic or comics to be
nsed to replace Bob Hope, who is
retiring from TV. Once a month
Sundays and Mondays will be used
for spectaculars, to continue the
current pattern into next year.

“Criss Cross”

The “Criss Cross” plan, as the
NBC  participation  scheme i3
known, will offer advertisers tre-
mendous impact because of the
strong properties they are buying.
But it will mean the end of Col-
oate’s Jlong time franchise on Sun-
day 8-9. Colgate 11nL'lnu|:|-tEd1}' wiﬂ
get first crack at the “Criss Cross.”

(Continued on page 3)

Colgate and Bordens
Join ‘M. Mouse Club’

NEW YORK, Feb. 5.—Colgate
and Borden’s have climbed aboard
ABC-TV's “Mickey Mouse Club,”
Walt Disney's new daytime across-
the-board kiddie show, for next
fall, bringing to four the number of
| advertisers known to have signed.
The other two are Campbell’s
Soup and General Mills.

ABC-TV Lines Up Raft
Of Shows for Fall Pitch

NEW YORK, Feb. 5.-ABC-TV's | would air 15 minutes across the

programing deparhneut is pouring | board in the morings.

a batch of new shows into the
hands of the web’s salesmen to be
pitched at sponsors for a fall start.
Among the new shows is an hour-
long live dramatic stanza the pro-
%'uming boys want to slot in
Saturday 9-10 p.m. period.
Their feeling is that Saturday ni ht
offers considerable potential
development into a profitable night
provided the proper programing is
put into the periods.
Among the other new
ties the web has available Eﬁr saIE
is a half-hour variety stanza, “This
Is Your Show,” which is packaged
by the Louis Cowan office. A kine
of the stanza was shot this week.
The Woody Herman orchestra pro-
vided the music, while Jackie Coo-
per acted as emsee. The format of
the show provides for a different
emsee everv week.

The web is also getting set to
film a pﬂul: of a new davtlme s0ap
opera, “My True Story,” which it

Liggett-Myers
Seeks Show

NEW YORK, Feb. 5.-Lig tt—
Myers this week was report
the lookout for a new show to put
into its choice ABC-TV post-"Dis-
neyland” time slot, following a de-
cision to drop the Stu Erwin
stanza, which it now sponsors.

The bankroller is known to have
been unhappy with the failure of
the Erwin show to pick up much
of the audience from “Disneyland,”

which immediately precedes it.

ABC-TV
for some time has had a half-hour
evening version of the property in
its shop, but no sale been
made.
Wryalt Earp
Other new properties include a
film series about the exploits of tlle
Wild West gunfighter, Wyatt
Earp, which Lou Edelman, who
(Continued on page 3)

Each of the four bankrollers are
understood to have purchased one
or more cuarters per week of the

stanza for a firm 52 weeks. ABC-
TV hopes to clear about 83 sta-
tions ftor the show, which will
bring it within reach of about 95
per cent of all TV homes in the
U, 5.

The web, meanwhile, found it-
self with a blank three-quarters of
an hour on its hands Sunday, 9:15-
10 p.m. Revlon is pulling its
“Pantomime Quiz” show from the
9:30-10 p.m. period on February
27, and one week later Ciba bows
out of the 9:15-9:30 slot with its
“Horizons™ stanza. Ciba, which
had a limited budget from the
start, had picked up the show for
a 13-week airing only, Because of
its limited funds, it had beamed
the show only to about 18 stations.

The web also made a decision
this week to pull its “Stork Club”
b1turdn}' night show off the air on
March 3. The show had been un-
able to do better than get a one-
third sponsor, Gemex.

AT COMMERCIAL

LONDON, Feb. 5.—Adver-

tising a mmhh&re alrealy
grogoy from the- mlmad Ie-
strictions hedgm,g‘ their part in

the upcoming mrnmﬂml TV
S'El".'_H}E we t reelmg
agai is week from

: I:lm[ii almost thf-ﬂ last
straight advertising privileges
not milked away from them
has finally been taken over by
the program contractors. As-
sn-t,mtedg Rediffusion, Lid., the
company handling the London
station's airings fgnm Monday
thru Friday, let it be known
this week that ngencies will
have no say in the placing of
commercials.

Because of the pressure of
clients wanting to air over
A-R, which is opening three
months before its rivals, the
company has worked out a
complicated system of rotation
wherehy an advertiser buying
a peak hour spot may find its

LONDON AGENCIES UP IN ARMS

RESTRICTIONS

plug appearing one week be-
fore a panel show, the next
after a concert, the third in
the middle of a drama. A-R’s

ad manager, George Laskey,
who will control the compli-
cated machinery needed to

handle this H}"SiEm feels it is
the only fair way of giving the

bulk of advertisers a fair
shuffle,
" The smaller advertisers,

seeing the chance of natural
rotation bringing their plugs
before larger audiences than
they could have bargained
for, are smugly content. But
among bigger advertisers who

will eventually pay the bulk

of the program contractors’
costs, the mood is one of

savage fury, which may well
translate itself into some posi-
tive action for revision of the
policy before rate cards are
published later this month.

TOOLS OF THE TRADE

NEW YORK, Feb. 5. — The
newly formed NBC-TV TeleSales
department is using TV tools to
sell the medium to advertisers. By
emploving kines and closed-cireuit
telecasts, TeleSales is seeking to

create the kind of impact in adver-
tising circles that never existed
bEfan.

]inme example of its job is its
closed-circuit color telecast to 58
vities where 2600 food brokers
that handle the Star-Kist line saw
the show. They saw Dave Garro-
way, Steve Allen and Arlene Fran-
cis tell them what the client was
doing to promaote his product. The
advertiser bought $900,000 worth
of “Today™ and “Home."”

Special kines are being created
for new NBC programing, such as
“Background” and the Maurice
Evans spectaculars. These are be-
ing taken about to agencies and
will be shown all over the country
to interested advertisers by NBC
merchandising men who will be
outfitted with rear screen projec-
tors.

TV Sells TV

The idea is to use TV to sell TV.
These methods are to dramatize
tremendously the virtues of the me-
dium. They feature messages from
star personalities and top NBC
brass aimed at individual spﬂnmrs
They preview the property being
submitted, which gus:f salesmen
and potential prospects sometimes
never find time to see.

NEWS IN BRIEF

The Federal Communications Commission’s policy
against de-intermixing UHF and VHF outlets may
be put to the test by the growing battle over the
petition by WROW-TV, Albanyv, N. Y.,
nel 10 allocated to nearby Vail Mills.
Broadeasting Company, which operates WMGT-TV

on Mount Grevlock, Mass., which covers the Albany-
this week added its
protests against putting a second VHF outlet in the
area. Grevlock charged that a second VHF station
would put four UHF stations out of business in the
area, and supported WTRI-TV's, Albany, proposal
for complete de-intermixture by switching General
Schenectady, from
now operating on
Channel 41, is owned by CBS commentator Lowell

Schenectady-Troy market area,

Electric Company’s WRGB-TV,
Channel 6 to 17. WROW-TYV,

Thomas.

Television receiver production reached
the second highest level
on record, according to the Radio-Electronics-
Television Manufacturers’ Association,
record was set in 1950 with an output of
7,463,800 TV sets. The radio output in 1954
totaled 10,400,530 units compared with 13,-

7,346,715 mm 1954,

368,056 m the previous vear.

ported that the decline was caused in part

The Federal
to have Chan- £ i

The Grevlock

mission Sehcrﬂls

hoppered by

the National
The

Committee,
broadcasting

RETMA re- problem of

vvva.americanraﬁiohistorv.com [r=

Hinshaw (K.,
radio and television antenna towers was made
this week by Ralph Hardy, vice-president of

by a drop of about 1,000,000 in orders for
auto sets last year.

Communications Commission issued

two commercials and one noncommercial, educa-
tional TV grants this week, bringing total authoriza-
tions to 731, of which G625 are post-freeze grants,
including 45 noncommercial educational
With 123 grants canceled, oulstanding authoriza-
tions now number 608, This week's grants went to
WSAYV, Inc., Channel 3, Savannah, Ca.;

grants.

Creat Com-
Ine., Channel ﬁ?rl Andem:rn Ind.,

and the Dcparhnent of Education of Puerto Rico,
Channel 6, San Juan, P. R.

A protest against two House resolutions

Oren Harris (D, Ark.) and Carl
Calif.) to limit the height of

Association of Radio and Tele-

vision Broadcasters. In a letter to Rep. J.
Percy Priest (D., Tenn.), chairman of the
House Interstate and Foreign Commerce

Hardy said the aviation and
industries were working out the

antenna tower height and the

resolutions were unnecessary,

TeleSales Uses Video
To Sell TV to Clients

NBC advertisers also get free
kines which they can show to their
salesmen and distributors to whip
up more interest in their wares,
These are given for the purchasing
of NBC programing. Seventy per
cent of the TeleSales creations are
aimed at the selling of the net-
work’s shows, and 30 per cent at
merchandising these properties.
Eric Hazelhoff is the manager of
the department.

Billy Hillpot, formerly of CBS
and NBC, has joined the Ceneral
Artists Corporation as a salesman
in its TV department. He reports
to veepee Milton Krasny.
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‘DISNEYLAND’
SHOOTS TO 4

NEW YORK, Feb. 5.—
ABC-TV's "Disneyland”
scored a new friumph this
week by skyrocketing to the
No. 4 spot on the Nielsen Big
10 within three months of its
bow, and it was topped only
by one regularly scheduled
TV program, "1 Love Lucy.”

The stanza, which can
considered the biggest pro-
graming success story of the
yvear, garnered a 47.8 rating
in the Nielsen report for the
first half of January. The No.
1 spot was taken by the Rose
Bowl game with a 55.5 rating;
the second and third spots
went to “I Love Lucy” for its
audience pick-up on two con-
secutive  weeks. The week
"Lucy”™  was  bankrolled by
Procter & Gamble it snatched
a rating of 54.7, while the
Philip Morris segment got
52.4.

GE Cancels

Joan Davis,

Quits Time

NEW YORK, Feb. 5—General
Electric this week canceled its
Joan Duvis show at the end of its|
cvele in the Wednesday 8-8:30
p.m.  time perind on  NBC-|
TV. The advertiser is also turning |
the time period back to the net-
wark,

Joan Davis has been on for sev-
eril seasons for General Electric,
but this season especially has been
buffeted by “Disneyland” and Ar-
thur Godfrev, driving her ratings
down. Miss Davis has announced
that she will retire from the me-
dium for a vear to rest,

Indications are that the NBC
Film Division may get the pmhp-
erty to re-run next season. The
film distribution arm of the net-
wark has been in need of product,
and the show is owned by the
network.

Underhill to Steel
As Radio-TV Head

NEW YORK, Feb. 5.—Charles
Underhill, former ABC-TV pro-
graming chief, has joined U. 5.
Steel Corporation i an execulive
capacity.

Underhill reportedly will take
charge of the [irm's radio-TV
activities.

TELEPHONE SOLICITORS

Experienced, courteous men for radio
station in Boston, Sober. Can starf af
once. Confack

BEACON 22261

8 5 Mo collect calls,

'‘Get All the Fa'cts,"Jones to

Tell Senate B'cast Probers

Report to Cite Need for Deep Study
Of Net Relations, Plight of UHF

By BEN ATLAS

WASHINGTON, Feb. 5. —The
Senate Interstate and Foreign Com-
merce Committee under Sen, War-
ren G. Magnuson (D., Wash.),
blueprinting a new and many-
sided probe of the TV-radio broad-
casting industry, will get a “primer
on procedure in a report early next
week from just-resigned GOP staff
counsel Bobert F. Jones, a former
member of the Federal Communi-
cations Commission and ex-con-
gressman from Ohio,

The Jones report, it has been re-
liably learned, will amount to im-
plied eriticism of sweeping rec-
ommendations handed to the Mag-
nuson committee this week by just-
resigined Democratic staff counsel
Harry Plotkinek The Jones docu-
ment will have the effect of eriti-
cizing the Plotkin report by de-
claring that material assembled by
the now-defunct Bricker subcom-
mittee is inadequate induostry in-
formation on which to base drastic
recommendations at this time, and
he will advise the Magnuson com-
mittee to proceed without delay
to get “all of the Facts”
make vour findings.”

The I]::rlf's report will cite a need
for exploring “deeply” into network
relationships and  the plight of
UHF-ers, Il:-uL contrury to rumors
circulating for weeks in trade cir-
cles, the ex-commissioner will not
sugeest a new TV allocations plan,
The ex-commissioner, it is learned,
will point out that the present plan
of TV allocations as set up by the
FCC has worked to a serious dis-
advantage of UHF prospectors and
small market stations, and that the
FCC and industry will have to do
their best to improve it while liv-
ing with it.

80% of National Gross

Jones will tell the Magnuson
committee that the situation is a
sorry one.  He will point out that
networks and stations in the first
50 markets have amassed B0 per
cent of the vearlv national revenue
in TV. The report will state that
this is an unwieldy and unfair
situation, with the bulk of the sta-
tions in the land left to scramble
for the remaining 20 per cent of
the availuble national revenue from
TV billings.

The Magnuson committee’s in-
vestigation is expected to consume
the bulk of a $200,000 appropria-
tion which the Senate Rules Com-
mittee has okayed for the group.
The probe will move into tighcr
gear in mid-March after the {115.'111':&
Department and FCC study the
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and “then |

Plotkin and Jones reports and sub-
mit suggestions to the Magnuson
group.

Magnuson indicaten that FPlot-
kin's report, issued in mid-week,
will serve as “an excellent basis”
for the committee’s continuin
study which, Magnuson said, will
embrace “the entire field of broad-
casting.”

The Magnuson probes will study
the plight of UHF stations, the
guestion whether networks should
be barred from acting as agents
for stations in selling national spot
advertising, the guestion whether
network affiliation should be made
available to all TV stations on a
basis the same as for newspapers,
as outlined by the Supreme Court
in the Associated Press case, and
the question of how to speed FCC
actions in processing TV applica-
tions and in [acing up to policy
matters.

Legislation Ample

Magnuson appears to be greatly
impresscil by Plotkin's declaration
that the FCCG now has ample power
Lo rrgu]utﬂ networks and needs no
further legislation to handle this.

The MagnuSon committee will
' seek to answer questions raised by
| Plotkin's  report  which proposed
that: Networks be required to make
affilintions available to any station
serving a  substantially  different
arca than that served by a regular

muke available to non-affiliated sta-
tioms programs which their own
affiliates in an area do not tele-
cast; prohibit networks from acting

RESTLESS
PEOPLE

is the new prexy of the John Hop-
king Club of New York. . . . Ray
Shaw, TV singer, has opened his
own Gotham bistro, which carries
his name. . . 5« Frank Egan, New
York office manager of D. P.
| Brother, has been upped to veepee

' m charge of New York office ac-
| tivities. . . . Doris Storm, who does
' the Consolidated Edison commer-

cials on the "Telepix Newsreel” on

WPIX, New York, is leaving the
' show to have a third child. She is
‘ the wifte of producer-director Frank
[ Jacoby.

Jay Eliasberg has returned to
CBS-TV after an absence of six
vears to step into the Research
| Projects supervisor slot, . . . Don
Staley, Weed Television San Fran-
ciseo staffer, has been upped to
West Coast operalions munager
succeeding the late Lincoln P. Si-
monds. . . . Arthur Godfrey will

Hayes along with Lester Gottlieb
who will produce the Wednesday
(16) “Arthur Codfrey and His
Friends” show,

Edward R. Hitz, NBC vice-
resident in charge of the Central
Jivision TV Network Sales office,
announced the appointment of
William Hohmann as a member
| of the sales staff, effective Febru-
lary 1. At the same time, Harold
| Smith, NBC Chicago netwaork
'advertising and promotion  man-
cager, announced the appointment
| of Robert Elrod ns a statt assistant
Lin his department.
| The Council of Radio-Television
| Journalism recently elected Prof.
Donald E. Brown, of the Uni-

| & % =
| pointed national sules manager for
WSBT radio and television in
South Bend, Ind, He was formerly
'with the station’s sales statf. . . .
‘At WBKB in Chicago, Charles
Buzzard was promoted to assistant
chief engineer, Charles R. DeJano-

| charge TV operations, and
| Charles Kiser was upped to head
| engineer on the "Breaktast Club.

VRV 3 radmicasa: ackidiliintorn com

aftiliate of the network: networks !

as agents for stations selling na- |

tional spot advertising; require that
terms of affiliaion contracts be
made public and that provisions
which favor the networks be
changed: determine thru the Jus-
tice Department whether existing
practices violate ariti-trust legisla-
tion.

The Senate Judiciary Committee
headed by Sen. Harley M. Kilgore
(D., W. Va,) is preparing to i_zn
ahead with a separate probe of the
communications industry despite
the far-reaching scope of the Mag-
nuson investigation.  Magnuson in-
dicated that he and Kilgore have
reached an agreement as to how
far each probe will go so as to
avoid overlapping and duplications.
' The Kilgore commitlee will confine
its study to “monopoly aspects” in
the electronics manufacturing and
TV hroadeasting  industries,  Kil-
gore, like Magnuson, will await
results of a studv by Justice De-
partment and FCC of the Plotkin
ancd Jones reports.

Kilgore: indicated that his com-
mittee will be interested largely
in delving into relationships be-
tween manufacturers which have
interests  in  TV-radio networks.
Kilgore pointed out that his com-
mittee will also explwe the extent
of TV and radio ownership by
newspaper interests and the extent
of TV ownership by radio interests.
Paradoxically, another aspect of his
prabe will be to determine whether
the FCC has been discriminator
against newspaper interests in find-

tings in contested TV application

| cases.

What's New?

® Continued from page 2

Also to be given the opporlunity

Gordon A. Hellmann, director of |

sales presentations of the CBS net, | rent sponsors, and General Foods,

to buy in are RCA, Speidel and
American Chicle, Sid Caesar’s cur-

which now is paving the freight
for Bob Hope. Buick has already
dropped its sponsorship of Milton
Berle, but General Motors will
probably be given a chance to

vacation from Februarv 11 to 20/
and will be spelled by Peter Lind |

versity of llinois, as its chairman, |
Dick Holloway has been ap-

vich was Frur‘nntﬂd to engineer in |
0

move in because of its long-time
association with the network.

The NBC plan is the latest mani-
festation of the current advertiser
demand for cirenlation rather than
identification and is along the lines
of the recent Procter & Camble
purchases on CBS.

Too Heavy

The cutback in Godfrey pro-
graming on CBS during the eve-
ning is a manifestation of the fact
that the load wus too heavy on
him, dogged as he has been by
illness. The network feels that by
expanding his "Talent Scouts,” it is
lightening its demands to an abso-
lute minimum. His function will
e, as alwavs, just to emsee,

The current Wednesday night
show, aside from the fact that its
rating has been lower this season
because of the “"Disneyland” com-
setition, has been a source of trou-

le to Godfrey because of unfavor-
able newspaper publicity resulting
from internal shifts within the tal-
ent and production line-up.

ABC Fall Pitch

® Continued from page 2

woduces the Danny Thomas show,
Chas shot and is tuming over to
ABC-TV. A kine obf “Cafe Istan-
bul™ is still on the agenda, as is
“Devil's Theater,” a  half-hour
stanza which the Theater Guild
has developed for ABC-TV,

The onlv davtime property the
“web is definitely set to air next fall
is “Mickey Mouse Club.” It's no
secret, however, that ABC's plan-
ning on coming up with additional
' properties that will put it into the
dayvtime  television business in a
big way,

There is still talk about bringing
Frank Sinatra into the ABC-TV
'picture, but nothing definite has
Luuu disclosed,

—

POST

Ethel Merman—""the
girl who was born
- with a trumpet in
her throat’’—tells
her bold and

brassy story!

“Yak, vak, vak,” savs Ethel
Merman. "For months I've been
yvakking into that portable re-
cording machine of Pete Mar-
tin's. You can take it from me
that little Ethel is absolutely
fascinating—even more than 1
thought I was. As my current
20th Century-Fox movie and
my Decca record say, ‘There's
no business like show busi-
ness!" "

Here's the vear's biggest story
from the entertainment world.
It's teld in Merman's own
words, and it's full of intimate
glimpses of show biz head-
liners, Ethel lets her hair down
as she tells why she's never
been afraid of an audience,
gives her secret for belting a
song across the footlights, re-
veals just what she thinks of
top stars—like Jimmy Durante,
Bob Hope and Mary Martin—
and tells why she'll never re-
turn to Broadway!

The Merman story is bound
to be one of the best-read and
most-talked-about articles of
the vear, So get vour copy of
the Post and begin reading it
today!

Thata the kind
o.f‘d.ggne [ 9m

y
ETHEL MERMAN

as told to Pete Martin

Feb., 12 issue—out Feh. 38

The Saturday Evening
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War

ners May Lead Way to
Answer TV’s Product Need

Major Movie Makers Feel Time
Is Right to Take Television Step

® Continued from page 1

jors have been niggardly v-ith their
tele-releases to date.

But in the years Letween, the
Ceneral Teleradio revolution and
other developments have radically
changed the TV-movie outlook.

Exhibitor Reaction

‘The main obstacle to the majors’
tele-release was the danger of ex-
hibitor reaction. This bugaboo now
appears to have been exploded by
Walt Disney Productions. Disney
has been freely displaying his old
and recent wares on ABC-TV's
“Disneyland,” So far there is no
indication that this has had any
detrimental effect on his current

Leadership in
Pix Award Poll
Falls fo Few

® Continued from page 1

three firsts, which are for quality,
economy and speed.
It is interesting to not that this

* trend is quite a natural one, which

would seem to go hand in hand
with the consolidations and mer-
gers which have shaken the telepix
industry during the past vear and
continue to make news. The giants
have been absorbing their weaker
competilors, and strong firms have
merved with each other to make
for stronger eombinations,

Thus, despite the sweeps regis-
tered in this year’s balloting, the
ever-chunging face of the telepix
business, as companies jockey for
position and continue to merge and
combine, makes future editions of
these awards as uncertain as ever.
It is these exceptions which prove
the rule—that TV film is becoming
bigger business indeed, and that
the men will continue to be
separated from the boys.

Offtbeat Show
For Belafonte

NEW YORK, Feb. 5.—Produc-
tion of a pilot film of a projected
quarter-hour series starring Harry
Belafonte is being planned by Bela-
foute's manager, Jay Richard Ken-
nedy, who will write and produce.

The format will see Belafonte
singing folk tunes and demonstrat-
ing dance steps of various eoun-
tries, and reciting translations of
poetry, He will also use off-beat
puest personalities. A small strin
orchestra will provide backgroun
Msic,

theatrical release, 20,200 Leagues
Under the Sea.”

On the contrary, the TV show-
casing of the man and his films
seems to have spuwrred the box
office to a remarkable degree.

“Leapgues,” opening Christmus week

in 57 cities with a hﬂalth}r-plu{.{;
from “Disneyland,” in a matter o

weeks had grossed over $2,000,000,
and it’s still going strong. In Fact,
Dizney hardly makes any money
out of his TV show directly, merel

regarding himself as its fourt

SPONSOL,

Since the MPTV letter, the mo-
tion picture business has swung
completely to wide screens, big
pictures and color productions.
Nothing that TV has been able to
put on so far has been able to keep
the customers away from the thea-
ters. The majors and the exhibitors
have been making nothing but
money. Warners itself this weck
reported a $1,203,000 net profit
for the last quarter, which beat
the previous year by more than 30
per cenl. .

No Fear

Under these curcumstances, the
exhibitors are expected to have lit-
tle or considerably less fear of any
competiion TV can put up. And
they themselves WDllEi have little
use of the old narrow-guage pic-
tures anyhow.

The producers, finding that the
theaters are now gobbling up every
big picture they can turn out, can
afford to abandon their former
cautiousness in their exhibitor re-
lations, Evidence of this is the fact
that Fox, and perhaps others, are
preparing to follow the lead of
Columbia’s Screen Gems in going
into TV [ilm production.

Further, feeling in a ge:rmmlgr
expansive and prosperous mood,
they no longer need to hold onto
the assets that their vaults repre-
sented during the early postwar
dog days. Also, seeing the money
that General Teleradio was able to

(Continued on page 13}

Map 4 Series
For Networks, |
Syndication

HOLLYWOOD, Feb. 5.—Plans
for four new TV film series were
formulated this week, two intended
as network shpws and two for
syndicated runs.

Pilot for “The Amazing Miss
Withers,” a whodunit type show,
will be shot February 21 by Tom
McKnight at Hal Roach Studios tor
NBC. Agnes Moorehead and Paul
Kelly are cast in the title roles,
Seript is by Stewart Palmer and
Harry Clark.

CBS-TV has signed Marie Wil-
son for the lead in “Miss Pepper-
dine,” comedy in which she will
play a receptionist at a model
agency. Everett Freeman is de-
veloping the series.

Jack Douglas is packaging a new
documentary-type program, “King-
dom of the Sea,” intended for syn-
dication, Other show being pack-
aged for syndication is George
| Fisher's “Let’s Go Hollywood,”

EDITORIAL

deemed to have deserved them.

Industry Picks Its Own

For the third consecutive vear The Billboard has conducted
an industry-wide poll of the leaders in the TV film industry for
the purpose of determining those erganizations and individuals
who have performed the most meritorious service in their respec-
tive fields during the past year. These, the third annual TV Film
Service Awards, are perhaps the most coveted of their type,
since they represent recognition by the industry itself of those

Results appear in this issue.

It is because these awards are derived from the voting by
the professionals of the trade on their fellow-professionals that
they mean 50 much to those who win them, and that we take so
much pleasure in sponsoring and presenting them.

The TV Film Service Awards this year deal with TV film

cials, commercial producers.

distributors, TV stations, TV film commercials, TV film commer-
cial producers and TV film laboratories. As in all TV Hlm com-
petitions under the auspices of The Billboard, the balloting was
completely secret; the voting was by every important advertiser,
ad agency, station, producer and distributor. The ballots were
tallied on The Billboard's mechanical computing equipment to
assure complete accuracy and full secrecy of balloting.

A total of 408 voters participated in the current balloting,
The number of votes from each group of voters, and those classi-
fications on which they voted were:

154 TV station execs—voled on distributors, commercials,
commmercial producers, laboratories,

102 ad agencies—voted on stations, distributors, commer-

65 advertisers—voted on distributors, stations.
48 distributors—voted on stations, laboratories.

39 producers—voted on stations, laboratories.
We are again proud to present the results of our all-industry

TV Film Service Awards., As usual, at the conclusion of the cur-

rent season, another all-industry ballot will determine the winners

of the 1954-55 TV Film Program and Talent Awards.

NEW YORK, Feb. 5. — Guild
films expects o gross $20,000,000
during 1953, according to Reub
Kaufman, president of the video-
film distribution organization.
Kaufman made the statement at
the sales meeting of Guild, which
was held here last weekend.

He also told his sales executives
that Guild's newest property, “The
Goldbergs,” would dgﬂ into produc-
tion March 15 under the supervi-

| deal being agented by Ben Pearson.

sion of Duke Goldstone, its execu-

GOIN’ TO BE A FILM SEASON

Re-Runs’ Ratings ‘Power Prompts
Screen Gems’ Summer Step-Up

NEW YORBK, Feb. 5—With the
market for re-run summer replace-
ments expected to be greater this

ear than ever before, now that
ilm shows have proved themselves
capable of gamering almost as
large an andience on their second
rem a5 they did on their first,
Screen Gems is going into the sum-
mer replacement business on a
mass production basis.

Sales veepee John Mitchell this
week began peddling five separate
packages of second-run dramas to
advertisers that are laving off their
regular stanzas for the summer.
Two of the Screen Cems' summer
replacement offerings come from
this season’s “Ford Theater.” An-
other three packages have been

SAG's Pitch Would
Hike Com’cial Costs

HOLLYWOOD, Feb. 5.—Con-
siderable price rise in the produc-
tion of commercials is indicated in
negotiations that began this week
between the Screen Actors’ Guild
and leading ad agencies.

The Guild is asking for a 15
per cent wage raise, restrictions on
editing privileges and payment on
performance. The last two demands
are sleepers in the negoliations.

In the past, for instance, a pro-
ducer could film a 60-second com-
mercial, then edit other commer-
cials of varying lengths, such as
30 seconds or 20 seconds, out of it
while baving to’ pay. the. performer

| T

R T, T ﬁ'\‘!’.: | T

pires March 1.

only once. The SAC now demands
that a performer be paid for each
of such commercials.

Payment on performance means
that an actor be paid at the time
of filming rather than at the time
ol delivery, as in the past, when,
if a commercial were not delivered
to an agency, the performer re-
ceived no pay.

Both sides report negotiations as
tough, with manv participants feel-
ing that no agreement will be
reached within the two weeks for
which the conference originally was
scheduled. The present contract ex-

i

| gleaned from this season’s 44 “Fire-
side Theater” episodes Screen
Cems is taking over for distribu-
tion. Ford, itself, will be re-run-
ning during the summer this sea-
son's First 13 “Ford Theater” epi-
sodes.
Important Factor

Increased use of film re-runs as
summer replacement fare can
an fmportant factor in aiding pro-
ducers to get their cost and profits
out of a tilm series quickly. For
instance, Screen Gems last year,
because of its summer replacement
sales, saw 34 of its 39 “Ford The-
ater” episodes obtain a second net-
work airing within the space of a
13-week period.

As a result, the firm was com-
pletely off the hook on production
costs and was able to pocket a nice
profit besides within one vear, all
of this before spending a single
dollar in syandication costs, This

12 New Areas
To Get ‘Badge’

NEW YORK, Feb. 5.—Ohio Qil

is on the verge of purchasing “Man

markets. The advertiser has al-
ready run thro its 26-week spon-
sorship of “Secret File USA” and
there are no more films in produc-
tion.

Ohio Oil was extremely happy
with its sponsorship of “Secret
File” because it jacked up its male
viewing audience. Official Films

be | many

Behind the Badge” for 12 Midwest |

would have been an impossible
feat for Screen Gems to achieve
had it been necessary to get sec-
ond-run money from svodication
sales rather from a network sum-
mer replacement run.

Scereen Gems subsequently put
the episodes into svndication as
“All Star Theater” for third run in
markets, second run in
others. Evervthing it earns from
these symlicnti’?n sales, of course,
is pure “gravy.

Sponsors in Line

The five summer replacement
ackages Screen Gems is now of-
ering constitute three more than
the firm had available last vear.
Both of last vear's packages con-
sisted of “Ford Theater” re-runs,
{Continued on page 15)

Guild Sees $20 Million
Year; Sets ‘Goldbergs’

tive producer. The show will fea-
ture substantially the same cast as
used on its last network outing on
Du Mont. Molly Goldberg will be
featured. Production will be in
New York.

Meanwhile, several Motion Pie-
tures for Television salesmen this
week transferred their allegiance to
MPTYV Films, Inc., the new Cuild
subsidiary. Fred Yardley will con-
tinue to cover Boston: Dalton Dan-
non, Detroit; Dick Feiner and
Marvin Lowe, Chicago, and John
Cole, Los Angeles.

Three other former MPTV sales-
men who are joining MPTV Films,
Inc., will work out of Guild offices
in Dallas, New Orleans and At-
lanta, They are Irv Feld, Robert
Feiner and Bob Mooney respec-
tively. Guild this week also hired
Bruce Collier, a Jformer MPTV
sales staffer, to head up its South-

western sales push from its Dallas
headquarters.

Package New
Kidfilm Series

NEW YORK, Feb. 5.—Associ-
ated Arhsts has packaged a half-
hour vidfilm series to be known as
“The Kiddie Show.” The series
will otfer a variety of Western and
action subjects selected from out-
standing films for kiddie viewing.

Among the programing maltter
will be “Johnny Jupiter,” Tom Ty-
ler, Jack Perrin and Sturlight, the
wonder horse: Bob Custer, and
the famous Rin-Tin-Tin, based on
James Oliver Curwood’s stories,

BRUSH TO
UNPROVEN

HOLLYWOQD, Feb. 5.—With
sponsors having taken their worst
beating in the Ei,:listm}r of television
this year, ad agencies will balk at
putting  high-budget unproven
shows on the air next season, a
top ad agency executive predicted
this week,

Agencies have Fone thru the
shock treatment, the exec who pre-
fers to remain anonymous de-
clared, and are not likely to take
the cure a second time. He gives as
specific example a TV film program

vvww.am‘é«h&]radiohistorv.com i

disteibutes “Secret File.”. . ,

which cost $73,000 per week—pro-

COSTLY,
SHOWS

Sponsors Put Thru Wringer; Agency
Trend Is Toward Established Shows

duction and air time—yet never
garnered more than about a 15.0

ARB rating.

The trend is toward ad agencies
buying into shows which have
established their ratings, he con-
tends, such as “Jackie Gleason,” the
“*Comedy Hour,” ete. With two
spomsors  selling  dissimilar prod-
ucts, e.g. Jello and automobiles,
sharing the bill, new programs to
be developed will have to be of
reasonable cost, he believes, in or-
der to find a ready sponsor.

L T T . _.' T
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Winning Distributors

® WHICH TV FILM DISTRIBUTOR WOULD YOU TURN TO FIRST IN SEEKING
A PROGRAM SERIES BECAUSE OF THE QUALITY OF ITS PRODUCT!

Place  Company Points
i-----rﬂ‘wprwrm lllilllil‘llilllllllllllll'll'||'ll123
P MY, B i i it prahve meat i 141
Rl MBL Him Division .....cocivvnvsssssansns cessa113
4. Guild Films ..... i eGT 03 8. Television Programs el
5. United Television Amerita . ....ovevvnnnnns 11

Productions .............91 9. Official Films ...... S 24

6. Screen Gems ............ L1 | 10. Molion Piclures for

7. (BS TY Film Sales ........51 Television ........c0000.. 1

® WHICH TV FILM DISTRIBUTOR HAS THE SALES STAFF DOING THE MOST

OUTSTANDING JOB, REGARDLESS OF THE QUALITY OF THE FIM
PRODUCT:

Place  Company Points
f...... 00 TV Programs ............ccovveueneuennnn. 183
Rusai is [ 3 P A e R e R i e 120
| e United Television Programs ...........0c00enves. 81
;. Lﬂ:‘idﬂrlil:mhirmu ........ gg B. Sterling Telewision ........ 38
5 Molion Plcures for 9. Official Films ............ 18
Television ..............61 10. Television Programs ol
7. CBS TV Film Sales . .......59 AMOril ., .oveanennanns 14

® WHICH DISTRIBUTOR'S LIBRARY-TYPE PLAN DO YOU CONSIDER BEST!

Place Company Poinis
 — Motion Pictures for Television .......cccvnevreecss 80
 SE— MEATY, Ud. ... . .
3......Merling Television .......ovvvevrensnnrssnansses 48
? Unifed lhlhlﬂ;il: ;’:ldl'lm. ﬂ 8. Hollywood TV Service ......19

. Matiomal Tele ates. .
6. Unity Television .......... 36 9. Official Films, Inc. ....... i
1. Liv Television Programs.,. .27 10. Flamings Films .......... 10

©® WHICH TV FILM SALESMAN GAVE THE BEST SERVICE DURING 1954

Place  Salesman Company Points
i......Fred Yardley—MPTY Films-Guild Films..... e 11
Lol Ed Simmel—United Television Programs............ &4
2......Dick Dinsmore—Screen Gems, Inc..... s 64

4. Bob Bersbach—MBC Film - 5. George Weiss—Guild Films. .41

Divislon ............000. 9. Arl Breicher—D0tfical Films. .24
, Marriman Hellz—6ukld :
I R | 4 9. Dale Shesk—Uniisd Tele-
5. Ed Owens—MCATY, Lid... .41 vision Pregrams. .......... i
5. Bill Hooper—lLiv Television 9. Lamy Stern—M & A

h"w.'m |-|llllllll!ll!!""I ‘-I‘l“.dﬂ JEg@saRIEARERE RS

@ WHICH DISTRIBUTOR SUPPLIED THE MOST ASSISTANCE IN MAKING
OR HELPING MAKE SALES DURING 1954}

Place  Company Poinis
1...... Liv Television Programs ...........ccocivvuvvnnes 112
2...... NBL Film Division .. .....covvvrnncrnsssssssnnes . 16
kRN . |7 L R0 1 T A .
- Y Unifed Television Programs ........cco0nveunnens .. b8
3......60ild Films Company .........oovvvnssennnnesss OB
6. Molion Piclares for Tele- America . ..... YRR G

T R G oy S 35 9. Malional Telefilm
7. CBS-TY Film Sales ...... o312 Associales .........ec0u.. 18

8. Telovision Programs of 10. Official Films ............17

® WHICH DISTRIBUTOR PROVIDED FILM IN THE IIEh CONDITION ARD
WITH THE BEST LABELING AND FILM LEADERS DURING 1954!

Placer  Company Points
| PR, Liv Television Programs. ... ........ccvuvunnnnnnns 151
 se—— Guild Films Company .........cccvveeneavannnnens 19
L S NBC Film Division .......ccovviienneinnnas PR |, !
4. Hollywood TV Service...... 51 8 II:I'?'I:I Piclures for §i
5. MOATY, Lid ............ 50 HWIOn . eeseaaaae

5. Unifed Television Programs. .50 1:_' ?ﬂ,‘,ﬁ'ﬁﬁ,;ﬁ';i ***** #
7. (8BS TV Film Sales ........ 4b AMEHEE . .veuvevnnenns 19

® WHICH DISTRIBUTOR PROYIDED THE BEST AND MOST PROMPI
SHIPPING SERVICE DURING 19541

Place  Company Points
liliillII' '!h‘iﬁn Frqrm I-l-Iil-llllilll.llllllillll‘!'
Y PRI CR Guild Films Company “..........cccvnunen AT 1 |
3......Hollywood Television Service .........oc0vvvnvanns 58
4, HBL Film Divisien ........ 51 i !131-! Pidures for Tele- &
5. MOATY, LA ............53 VNN . .....0000

& CBS TV Film Sales ........ 51 .. 9. Gifical Films ............23

t0. Television Programs of

1. United Television Programs. . 45 ANl ...iccssicnsnssadl

DISTRIBUTORS

For the third successive year Ziv
Television Programs were voted
tops for program quality by sta-
tions, sponsors and agencies. The
veteran distributor released three
new series in 1954, all with estab-
lished name appeal. And the show
with which it wound up the vear,
“The Eddie Cantor Comedy Thea-
ter,” was unquestionably one of the
most ambitious productions ever
put into TV film syndication.

In a eategory in which the vot-
ing was almost entirely by stations,
Motion Pictures for Television was
declared to have the outstanding
station library plan, moving up
from second place in this category
last year,
course, made up of features and
Westerns, of which it still has the
largest single
METYV library is understood to con-
sist of over 600 titles all together,
tho the firm has never made an
official disclosure of the total,

Library sales have been the heart
of MPTV's business since its found-
ing in 1951, and, indeed, it was
one of the first distributors ever to
offer stations this tvpe of plan. Its
two and three-year contracts in
which stations were billed a fixed
fee per hour, often sensationally
low, helped get many a station into
business during and after the
freeze.

For Small Stations

In 1954 MPTV's library con-
tracts were for the most part being
written for new and smaller sta-
tions. And here is where the giant
feature firm came up with a new
wrinkle in library plans. Owver a
nominal service charge, MPTV
asked the stations to pay in spot
time instead of money, time which
the distributor then intends to sell
to national advertisers. In 1955
the trade will be eagerly watching
to see if this scheme can pay off.

In the voting for program qual-
ity, MCA-TV moved up ahead of
the NBC Film Division, which it
trailed last year. MCA-TV took on
new programs at an accelerating

MPTV's library is, of !

collection. The

rate thru 1954, Aside from replen-
ishing its enormous dramatic an-
thology series, “Famous Play-
house,” the firm started the fall by
picking up two topical sports
shows, “Telesports Digest” and
“Touchdown,” Then it added a
musical and mysterv series, Guy
Lombardo and “The Man Behind
the Badge.” At the end of the
vear MCA-TV had another musical
and an adventure series in produc-
tion, Xavier Cugat and “Soldiers of
Fortune.”
MCA-TV's Coup

MCA-TV's biggest programing
coup came at the end of the year
| when it took over the catalog of
United Television Programs, a
move that occurred too late to be
reflected in this poll. However, it
is interesting to note that UTP on
its own came out fifth in the voting
on program gquality,

NBC Film Division in 1954 re-
leased two mysteries, “Inner Sane-
tum” and “The Faleon.” At the
end of the vear it had put on sale
a new situation comedy, “His Hon-
or, Homer Bell.” And, of course,
during 1954 it put out a second
series of the top-rated "Badge T714."”

In the station library voting,
MCA-TV moved up to second
place. MCA-TV first started sell-
ing its half-hour collection to sta-
tions in the summer of 19535.

tributor made a station library deal
in every major market in the coun-
try during 1954. Flexibility is the
kevnote of MCA-TV's library plan.
Friedland tries to tailor the library
to the station’s specific programin
problem and eschews unlimite
play deals.

In half-hour libraries MCA-TV's
biggest competitor was UTP, which
was selling its Croshy package for
unlimited play. UTP came out in
fourth place in this category. In
18955, of course, the U‘I’P?,i]::mry
fFalls under the wing of MCA-TV.
Just before its absorption by MCA-
TV, UTP was selling its tirst-run

DISTRIBUTORS

' ' . G
Ziv Television Programs took
first place for both categories of
sellmg, for its assistance to stations
and agencies in closing deals as

well as for the most outstanding
over-all sales staff,

dividual salesmen it was a different
situation. Ziv placed, only one
man in the top ranks, and that was

four-way tie for fifth place.

The top individual salesman was
Fred Yardley, who covers New
England for Motion Pictures for
Television. In last vyear’s poll,
Yardley won first plaice among
feature-film salesmen. This vear,
voting for feature and svndication
salesmen were combined in one
category.

Tied for second place among the
salesmen were Ed Simmel, of
| United Television Programs, who
has now moved over to MCA-TV
as field supervisor ou of New Or-
leans, and Dick Dinsmore, of Screen
Gems, who manages the firm's
West Coast sales out of San Fran-
cisco.

vision, took fourth place,

reflects its numerical sales power
and its over-all sales policy rather
than the prowess or popularity of
any individual salesmen. Ziv today
lays claim to a staff of over 75

esmen, undoubtedly the largest
in the business, The firm continues
its policy of selling in separate con-

centrated campaigns. Its stand-

But in .he voting for the top in- |

Bill Hooper, who was caught in a|

Bob Bersbach, Ehicagu|
salesman for the NBC Film Di- |

It would seem that Ziv's showing |
in the two general sales categories

Selling, Station Aid

to Ziv-TV

ling in this respect is bome out by
Lits sales record this past year not
‘only on its three new properties
but on second-vear renewals on I
' Led Three Lives,” “Favorite Story”
Land now “Mr, District Attorney.”
It is further borne out by the fact
that Ziv in 1954 was clearly the
top grosser in syndication,

This trend in the voting—for the
over-all sales effectiveness rather
than individual salesmanship — is
| further reflected by the fact that
MCA-TV ran a comfortable second
for over-all sales staff. Even before
absorbing UTP, this firm had what
was probably the second largest
staff in the field, 35 men. As op-
posed to Ziv, MCA-TV was not
'dedicated to one property at a
time, but it did manage to push
thru the last possible mile on every
‘show it had. At variance with its
standing in these categories, MCA-
[TV ]1:15; only its Ed Owens run-
ning in a four-way tie for fifth
among individual salesmen. Sim-
‘mel’s votes were still for his serv-
ice with UTP,

Of course, working for a larger
‘company inevitably cuts down a

isﬂlesm:m'.': own chances in this poll,

since, as a consequence, he has a
'more limited territory and is there-
| fore known to fewer customers and
volers.

It is again interesting to note
that UTP gave a g fight to
MCA-TV, \!ﬁli[‘h has now absorbed
it, in both sales categories, It
ran next behind MCA-TV in sales
staff and tied it for third in sales
assistance.

Sparked by Lou Friedland, the dis- | ¥

Ziv Tops Program Quality;
MPTYV Library Voted Best

shows to stations for strip bhooking.

Sterling Television, which prob-
ably has the most diversified assort-
ment of 15-minute series, plus a
few half hours, came in third.
Sterling, with an extensive library
of miscellaneous shorts, also offers
stations one of the most liberal
stand-by plans available.

National Telefilm Associates,
which just got into library sales
this year with an attractive pay-as-
you-sell plan, placed fifth in this
category.

Liv Film Tops
For Condition,
(Quick Handling

Ziv Television Programs was
a runaway winner in the voting for
the best film condition and for the
most prompt shipping. In the [irst
of these two categories Ziv is re-
peating its victory of last year. In
the matter of shipping, Ziv moves
up from a close second place last
TERT,
Ziv's efficiency in its print han-
dling goes hand in hand with its
strong showing in programing and
sales. It is this aspect of the dis-
tributor's job that can often make
the difference in keeping the cus-
tomer happy, and the outfit that
does that usually shows well in all
categories of The Billboard’s poll.

A great number of Ziv's clierits
get their prints thru Modermn Talk-
ing Picture Service, specialists in
TV film care and trafficking. Ziv
usually refers its muli-market spon-
sors to Modem, which takes care
of commercial insertions, shipping
and checking print condition,

Guild Films, which has con-
sistently shown a conscientious ate
titude toward print  handling,
moved up to second in both these
categories this year, having run
third in the former last vear. Guild
this year installed an electronic
dirt detector in an effort to keep
its prints in top condition.

Firms Merge
Since Voting

Two major changes in the indus-
try took place after the l:-n]]utinﬁ,
began on The Billboard's Thir
Annual TV Film Service Awards.
These changes involved the ab-
sorption of United Television Pro-
grams by MCA-TV, and the forma-
tion of MPTV Films, Inc., as a
wholly ownell subsidiary of Guild
Films, handling the MPTV [eature
film library.

In the latter instance, the entire
MPTYV library, as an entity, moved
over to the new set-up, along with
the sales and service organization
which handled it. As a result, this
move would not have made any
change in the wvoting. The votes
thus Iimvc been transferred to the
MPTV Films-Guild Films opera-
tion,

In the case of the MCA-UPT
deal, it is impossible to assume that
all the votes cast for each as a
separate group would have been
given to the combined operation
under the MCA banner, so the
votes for the two firms are shown
separately.

Nevertheless, it is interesting to
note that a combination of the
MCA and UPT votes would have
offered a potent threat to the domi-
nation of the distrib Held by Ziv-
TV. Instead of five first places
scored by Ziv out of six questions
devoted to distributors as compa-
nies the combined UTP-MCA votes
would have taken four firsts to two
for Ziv, with MCA-UTP running

second in the latter tweo instances,

— . M, ol e o . . . dm '-lil
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Indie KTTV Pix Best Battler
Of Nets;: WOR, WCBS Next

Syndicated TV film shows have
become a major weapon for inde-
pendent stations. It's not surprising,
therefore, that the two stations cop-
ping top honors for most effective
and imaginative programing of
film shows in 1954 were both in-
dependent stations located in the
two markets where there is most
competition from the webs and
other stations.

KTTV, Los Angeles, took first
lace in this category and was fol-
owed by WOR-TV, New York,
Third spot in the voting was picked
up by WCBS-TV, New York, the
CBS f[lagship.

The race for other positions
among the top 10 was also close.
The runners-up came thru the

the voting in the following order:
Fourth place, WRCA-TV, New
York; [ifth, WABC-TV, New York:
sixth, WGN-TV, Chicago; seventh,
WBNS-TV, Columbus, O.; eighth,
WLW-TV, Cincinnati; ninth,

KNXT, Hollywood, and 10th,
KBTV, Denver.
Other Wins

First place winner KTTV, which
also garnered two other first-place
awards plus one second and one
third spot in the other categories
of station film operation (see other
stories), has done extremely well
thru its use of film in combating
the TV webs in the highly com-
petitive Los Angeles market. Dur-
ing one week in August, 1954, for
example, the indie outlet, headed
by Dick Moore, moved into top-
dog status by pulling higher Ameri-
can Research Bureau ratings than
any other station in the market, in-
cluding the NBC outlet, KNBH,

TV STATIONS

WGN Repeats
Film Handling
Top Honors

That proper handling of films
and promptness in returning them
on the part of stations ecan save
distributors a considerable amount
in print costs will be attested to
by all distributors., The station that
was voted most ecareful and con-
scientious in handling and most

rompt in retumning filo was
VGN-TV, Chicago.

The balloting on this phase of
station operations was split into
two categories., One concerned
filmed programs, and the other
film commercials, WCGN-TV scored
tops in both categories,

KTTV, Los Angeles, placed sec-
ond in the handling and returning
of programs, and WCBS-TV, New
York, came in third in this category.
Oddly enough, these two stations
switched places when it came to
the same activities as applied
to film commercials. “’EEE—T‘.-’
placed second, KTTV placed third,

WOGN-TV has long been known
for its efficient film department,
headed by Elizabeth Bain, The
station last vear also won first
place in The Billboard’s TV Film
Service Awards for its handling
and returning of film programs.

Follow-up places in the voting
on handling and returning film pro-
prams were: KOIN-TV, Partland,
Ore., fourth; KRCA-TV, Los An-
geles, fifth; WBNS-TV, Colum-
bus, 0., sixth; WJAR-TV, Provi-
dence, seventh; WBAP-TV, Fort
Worth, eighth: KRON-TV, San
Francisco, ninth; WAAM-TV, Bal-
timore, tenth,

On the cquestion of handling and
returning film commercials, KOIN-
TV took fourth and WFMY-TV,
Gréensboro, N. C., reaped fifth
honors; KNXT, Hollywood, was
sixth; WHBQ-TV, Memphis, sey-

enth; WBAP-TV, eighth; KPRC-|,

TV, Houston, ninth; WMIN-TV,
St. Paul, tenth.

and CBS' station, KNXT (The
Billboard, September 4). It
achieved its stature by sparing no
expense in a deliberate effort to
acquire every top-quality [ilm
stanza available to it. The station
reportedly spends over $100,000
a week in its operation,

Second spot winner in the pro-
graming classification, WOR-TV,
ained fame and fortune last vear

rm ity “Million-Dollar Movie,”
which embodied a revolutionary
new approach to feature film pro-

10 SECONDS

Or Better
Yet, Cut
T hroat!

Station film directors have
headaches galore in just getting
some film on the air, let alone
doing a job worthy of winnin
garlands such as have been vot
in The Billboard’s Third Annual
TV Film Service Awards. For ex-
ample, after receiving the follow-
ing wire from ABC-TV, Hollywood,
one film manager tried to swallow
a whole box DF aspirin.

The TWX read, “The "Readers
Digest Show' prod nbr 107.03,
‘Mrs. Robert Louis Stevenson’ runs
29-40. If this extended length of
show ecauses schedule difficulties
Eedit the film according to the fol-

lowing instructions. If you bicyele
rint on to another station pls in-
orm station if you edit print., Edit
as follows in order to make film
time 29 minutes 30 seconds.

“Measure down from Academy
start mark on 16-mm. footage
counter to 687 feet plus 35 frames.
Then cut out 2-1-2 16-mm. feet or
96 frames. This cut will eliminate
part of two scenes, the reverse
angle of a boat and & med. long
shot aboard boat—girl fires gun,
After splicing continue in footage
counter to 7935 feet plus 28 frames
from start—mark after deletion.
Then cut out 9 -1-2 feet of 16-mm.
footage or 380 frames. This cut
will eliminate part of boat in
stormy sea, a med. two shot inside
stateroom in boat, a closeup of
sailor in doorway and a part of a
two shot inside stateroom of boat.
Regards.”

Any questions?

graming. WOR-TV's idea was to
use top - quality first - run feature
films as prime time programing
fare in a multiple-exposure pattern.
Each feature is shown 16 times a
week.
Stanza SRO
The stanza is completely sold
out to eight participating sponsors,
each of whom gets a one-minute
commercial plus a billboard on each
showing .of the film. The show,
which has given -each bank-
roller as high as an 84.2 cumula-
tive Telepulse rating for a week,
hiked WOR-TV's position in the
New York market from sixth to
third spot in ratings. The station is
headed by Gordon Gray; its film
director is Milford Fenster.
WCBS-TV eamned its third-place
spot in the voting for effective and
imaginative use of klm programing
largely on the basis of its success
with showeasing feature films be-
fore and after the network option
periods. The outlet has built up
a hefty audience following for its
feature pro grams—the "Early
{Continued on page 1s)

Strip Booking
KRON's Aid

The second-place win of KRON- |
TV, San Francisco, for outstanding
sales reflects the station's ingenious |
promotion of its strip booked film
shows, Beginning in Qctober,
KRON-TV ran "“The Falcon”
11-11:30 p.m. daily and almost
immediate 5 sold out the schedule
to spot advertisers. Among the
sponsors are Ford, Herbert Tarey-
ton, Anahist and Polvdent.

Shortly after this suvecess, the
station began multi-booking half-
hour series in daytime.

Reps Who Help the
Stations to the Top

A large portion of the credit for
any station's win for TV [ilm sales
or service on availabilities must go
to the station representatives.

The reps of the three winners in
each of these two categories are:
KTTV, Los Angeles — Blair - TV;
KRON-TY--5an Francisco—Free &
Peters; KOIN-TV, Portland, Ore.—
Avery - Knodel; WOR-TV, New
York—TII-R Representatives.

TELEVISION STATIONS

One of the most important areas
of station operation is sales. Closely
allied with it is the process of sup-
plving information on time avail-
abilities. KTTV, Los Angeles, led
the pack as the station that's tops in
both of these categories, so far as
TV film programs are concerned,
according to balloting for the third
Annual TV Film Service Awards.

The nﬁgn‘:ssive West Coast indie,
which also eame out on top in the
voting for the station with the most
imaginative and effective program-
ing (see other story), took first
place in both these categories by
a heavy margin,

In the balloting for the station
which did the most outstanding
sales job on its TV film program-
ing last year, KRON-TV, San Fran-
cisco, copped second place, while
WOR-TV, New York, picked up
third.

KOIN, KRON-TV

Second and third place spots in
the voting for which station sup-
plied the fastest information on
time availabilities were picked up
by KOIN-TV, Portland, Ore., and
KRON-TV respectively.

The fact that KRON-TV placed
among the top three in both cate-
gories—that of sales, and providing

KTTV Tops Sales,
Time Info Groups

#

information on time availabilities—

is an indication of the extent to

which the station has turned toward
film as an important part of its
salable programing. Harold See,
general manager of the outlet, was
chairman of the TV film panel at
the National Association of Radio
and Television Broadeasters’ con-
vention last year,

The other stalions that pulled
in a E{mrll}' number of votes for
the job they did in selling their TV
film shows were KNXT, Holly-
wood, in fourth place; WCBS-TV,
New York, Fifth, and WPIX, New
York, sixth. Seventh place went to
KBTV, Denver, while WGN-TV,
Chicago, and WXYZ-TV, Detroit,
tied for eighth; KOIN-TV, Port-
land, Ore.; WRCA-TV, New York,
and WFBC-TV, Greenville, 5. C.,
finished in a dead heat for 10th.

In the category of providing in-
formation on time availabilities, the
fourth spot was won by WGN-TV, |
while WCBS-TV took fifth: WBNS- |
TV, Columbus, 0., sixth; WALA-
TV, Mobile, Ala., seventh, and
WCCO-TV, Minneapolis-St. Paul,
eighth; W]BK-TV, Detroit, ninth,
and a tie for 10th spot between
WPIX, New York, and KFEL-TV,

Denver.

Winning Stations

® WHICH STATION PROGRAMED ITS TV FILM SHOWS MOST EFFECTIVELY
AND IMAGINATIVELY DURING 1954}

Place  Sialion Points
fivene o RTTH: 105 ANQOOS +oiivesancssasnssssnnosvansesdV
Zooesi WORTY, Hew York ..ovvsvccanvennnnsnnennnenssdill
. WOBS-TV, Mew York .o ovvvvansnrrvnnnniniaanane 95

7. WBMS-TV, Columbus, 0. ....49
8. WIW.T, Cincinmati ........36
9. ENXT, Hollywood .......... 21
10. KBTY, Denver ........ coidb

4. WRCA-TY, WNew York .......73

5. WABC-TY, Mew York ...... 61
&. WGM-TY, Chicage .........50

© WHICH STATION DID THE OUTSTANDING SALES JOB ON ITS TV PRO-
GRAMING DURING 1954!

Place  Sfafion Poinis
foini XTIV, Don Angeles: . viciicisimvsisanisnsnasyes til
r KROM-TY, San Francisco .......ccocunannconssnnnsalld
3......WORTV, Mew York ...... T e e Ly R e T N,
4, KNXT, Hollywood ........ 90 B. WGN-TY, Chicage ..27.....57
5, WCBS-TV, Mew York .......81 B. WIYLIV, Dedroit .......... 57
6. WPIX, Mew York .......... 18 10. WRCA-TV, MNew York ...... 51

7. EBTY, Denver .....ccccc-- 61 10, WEBC-TY, Greenville, 5. C . .52

© WHICH STATION SUPPLIED THE FASTEST INFORMATION ON TIME
_ AVAILABILITIES, REGARDLESS OF LENGTH OF TIME PERIOD INVOLVED!

Place Station Poinls
1......KTTVY, Los Angeles ......oeevevevnnssnnsaannnsssidl
2......KOIN-TV, Porfland, Ore. ..ovevvvnvnonssnssannnanasii2

3---..-“““']‘. Siﬂ Frﬂl‘ltll:ﬂ T E RN R RS R R RN RN AN N RN NN gl
4. WGN-TY, Chicago .......... 80 £. WOLO-TY, Minneapolis-.

V. Hew York 18 L1 1T RPN |
3 WERAY, BUW TUR 200 donas 9. WBKIV, Delrolt ........ 4
6. WBKS-TY, Columbus, 0. ....65 10. WPIX, New York.......... 34
T. WALA, Mobile, Ma. ...... Y 4 10, EFEL-TV, Denver ..........34

® WHICH STATION WAS MOST CAREFUL AND CONSCIENTIOUS IN HAN-
DLING TV FILM PROGRAMS AND MOST PROMPT IN RETURNING THEM!

Place Sation Poinfs
boason s WOTY, CHCAD0 o.cvsorivsnasannmanansnsnnsnonidl
ZoaneesKITY, Lo ANGOME ..ccoeriarecareenrennnnnnnasll]
3......WCBS-TV, New York .......... . .. 93

1. WIAR-TY, Providemes ......53
B. WBAP-TV, Forl Worth, Tex, .. 48
5. IIUT'I'. Lﬂ lﬂlll" ...... '.I'i ’. ml_w' SII Fl"lﬂhl:l e .":1“
6. WBNS-TY, Columbus, 0. .... .65 10. WAAM-TY, Baltimore ...... 4

4, KOIN-TV, Portiand, Ore. ....88

® WHICH STATION WAS MOST CAREFUL AND CONSCIENTIOUS IN HAN
DLING TV FILM COMMERCIALS AND MOST PROMPT IN RETURNING THEM!

Place Station Poinls
' ------ WEH'H, [hitﬂﬂ“’ iii-lll-llill-ll-l]llll-lllll-lil-l.l-'lis
T WOBS-TV, Mow York . ....ovvvivnvosnnnsnnssasnnssl0f
3 llllll mf lul l"‘gﬁlal A E R s ERE R R R R R R L] ET
4. KOIN-TY, Porlland, Ore. ....76 1. WHBQ-TV, Memphis ........57
5, WFMY, Grosasboro, M. C. . ...69 :':':Ifrrm"ﬂ T“::

E- ““l H.““..‘ ||-|Ill-llili5 I'-l '“II"Wl “l HII lll-lulr-."n
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Winning Commercials

® WHICH ADYVERTISER'S TV FILM COMMERCIAL DO YOU REGARD AS THE
BEST AND MOST EFFECTIVE COMMERCIAL OF 19354

Place  Company Points
1-1--ll‘hllnlI-II!FIIIIIH-IFFIllIl’ll!!lli!iliillii!*!i14i
IiililIFurd IIIIIIIIIIIIIIIIIII iilii!'#iiiiiii'ii-l‘|1u

... AlkaSellrer ....oovieviiinnnrininnnnenannnannss133
N vense Gillelle .....c.cccnriennrsnnnranssnsnnanernesd3d

5- llm !‘Mh l-l-ll-l-llll-l|--91 :&ﬁ.ﬂ“-lﬁ.m' o .;;
e amper Shampee ......00..

6. Bardahl OU .....70...... 85 0. BUOVE .......ooneoinn 44

L Peler Paed ........00000 33 10. Godchonx Sugar .......... 44

® WHICH ADVERTISER'S TV FILM COMMERCIAL DO YOU REGARD AS THE
MOST ORIGINAL AND IMAGINATIVE OF 19541

Place  Company Points
1‘1-...]“& pREEdE s T AR ISR FETNAEE T e R R R BEARE IR ERE N R NN NN 15&
r SRy O R P R e I R
F R [ R e e S e 114
R IR e P 90 . Pamper Shampoo .........68

1

3. Hamm's Beer ............57
54- ,l-!- Fll F"l" Iﬂl" ..,Tg q. Ellm s.!," ““‘l*l-.‘s
5. lh S'III" lilli-iil---?i n

10, Lucky Strike

Winning Commercial Producers

® WHICH PRODUCER OF TV FILM COMMERCIALS DID THE HIGHEST QUALITY
JOB IN 1954 REGARDLESS OF TYPE OF COMMERCIALS HANDLED?

Place  Company Poins
1"*“'“"". mc. -‘I-I-"I'II-IIIIl-IIII-IIIIIIII-IIII-IIII-'sH
s [P ANEENOr T - .. oiciianiiiianeaiansasuiesie 130
3......Ning Film Enlerprises ...........ccccvvnsanensne 119
4. Fiva Sar Preducliens, Inc. . .25 T. Screem Gems, Imc. ,.......5d
5' T'.lm" l“ EF P A EESEAR l'I“ t‘- " u‘ll‘ llllllllll [ li'
6. Uniled Produclions of 9. Yhamus (ulhame Publl-

lmlrh. -""FIIFFIIIFIISI “IIm 'llllllllllllllr‘ﬁ

® WHICH PRODUCER OF TY FILM COMMERCIALS TURNED OUT THE FASTEST
WORK IN 1954 REGARDLESS OF TYPE OF COMMERCIALS HAMDLED:

Place  (ompany Painfs
1ililli‘m Fih Eﬂ'lﬂmrii“ -il.i.l..ll-...q.q-.q.q...].i..i.l!ﬁ
2......Alexander Film .........c00vevennavcannanannssiid
3...... Sarra, Nt ...vcviirinnciinernsnscnssnasnsenss T8
4. Shamus Culhane Pabli- 8. Screen Gems, Int L....... 54
5. Tt a9 Fidam Diduer ... i5
6. Film Associales, Imc. ,..... 75 {0. Roberl Lawerence Produs-

B TEMM . cuconsnnresniy 12 1T SR R S N |

® WHICH PRODUCER OF TV FilM COMMERCIALS DID THE MOSI
ECONOMICAL JOB IN 1954 REGARDLESS OF TYPE OF COMMERCIALS
HANDLED!

Place  Company Points
; PSRy Kiing Film Enferprises ..........cccoicvcencncnns iod
2. .....Cenfral Telefilm ......oovnvvevvsnsnsnannnsnnsen 89
IR T T ] R e e B R 66
i e Film Associates, Inc. ............. el e
5. Fiva Star Produciions, Inc. . .55 8. Lalley and Love .........32
C ows e ag 9 Lewis ad Warn 28
7. Peler Elgar Produclions..... 35 10. Ray Palin Productions . ..... 24

‘Winning Laboratories

® WHICH LAB PROVIDED THE HIGHEST QUALITY SERVICE DURING 19542

Place  Company Points
| P Consofidafed Film labs ... .......... I | |1
LisvwiProckion IS ..icoiinaimirasaiasiei. 189
Fiiania PITID oiavaain e v e L)
4 Delwxe Flm Labs ........91 7. Byron Fllm labz ,.......50
5. Pae Film Labs .........76 G fefienll Fim labt ... 0
6. Gereral Film Labs .......581 {0, Kling Film Labs .........31
@ WHICH LAB PROVIDED THE FASTEST WORK DURING 19548
Place  Company Points
| E—— Consolidated Film Labs .........co0nvmvuenannnnses 140
2eei.. Precision Film Labs .....oovviiiiiiiininasnnnnes.1l9
3...... Deluxe Film Labs .....cvvvvrnnreernsesnsnssnsns 119
4, Movislab Film Labs, Inc. ... .96 ; H;F:!l sFIlr; ht:h .......... ::
5. Pathe Fllm Labs ..........B4 « NN - JOIICR LARE ovhaeni
6. Guftanf Film Labs ........60 [0 Copttel Fimm Labs o ... 39
7. Genaral Film Laby ........ 46 {0, Film Asocales ..........39
® WHICH LAB PROVIDED THE MOST ECONOMICAL WORK DURING 19541
Plate Company Poinls
| PTp Consolidated Film Labs ...........ccc0vcniunnnnan, 118

2......Deluxe Film Labs
3......Precision Film Labs .....

lll'll':I"lIll‘ilqnlts
; cissanasan ]
Clrcle Film Labs

RS FEFEEER

& Movabsh Fim Lak, I ....90 1. Clecio Film s ... 83
L] r‘n m i l EEFAREFEEE

5. Patbe Film Labs ..o 79 g7 gl igley o010l 53

.6, Genoral Film Labs ...... .69 10. Guffanti Film Labs ....... .46

COMMERCIAL PRODUCERS

Two producers of film commer-
cials—Kling Film Enterprises and
Sarra, Inc,—walked away with to
honors in The Billboards Thir
Annual TV Film Service Awards.
Kling won first place awards for
producing both the fastest and most
economical work. And Sarra gar-
nered the largest number of votes
in an extremely important category
—for producing commercials of the
highest quality during 1854,

The Alexander Film Company
nailed down the runner-up spot in
both the fastest work classification
and for highest quality service.
Sarra made itsell felt again in the
fastest service voting when it ran
third for speed, while Kling -took
third for guality. Fourth place in
the speed category went to Shamus
Culhane Publications, with Trans-
film fifth. Five Star Productions of
Hollywood and Transfilm won
fourth and fifth places, respec-
tively, in the quality voling. Fol-
lowing Kling, respective vote-
getters for economy were Central
Teletilm in second place, a third
place tie between Alexander Film
Company and Film Associates, Inc.,,
and Five Star Productions, Ine.,
which placed fifth.

Now only 10 years old, K]i.'l‘lﬁ
Studios of Chicago and Hollywoo

is a firm that has grown along with
TV. Early last vear Kling took over
the Chaplin lot in Hollywood and
has also expanded its Chicago o
eration by moving into the old
Roller Bowl there, giving it the
largest sound stage outside of the
Coast. It has representatives in
most of the major Middle Western
cities and conducts about 30 per
cent of its business with out-of-
town agencies. The firm has top
animation and stop-motion depart-
ments and specializes in custom
commercials.

Another Chicage operation,
Sarra, which started as high-
fashion phntu%:aphcrs, is already
making its mark in New York City.
One of its specialties is animation,
and it has turned out commercials
for such clients as Pabst, St. Jo-
seph’s aspirin, Continental Bakmng
and Lever Bros. This vear has been
spent working on color to perfect
the new medium for advertisers,

Location Factor

The voting for most economical
commercial producers reveals that
firms outside the large cities are
able to benefit from reduced labor
costs, Central Telefilm is located
in Peoria, Ill., and has been under
the management of Herb Landon,
formerly -of Kenyon & Eckhardt

COMMERCIALS

The Ceneral Foods' Jello com-
mercials were voted the most origi-
nal and imaginative, as well as the
best and most effective, thus win-
ning in the two commercial classi-
Mfications in The Billboard’s Third
Annual TV Film Service Awards,
Second place in both ealegories
went to the Ford Motor Company.

The voters thus paid tribute to
Jello’s “Busy Day™ commercials,
which were first introduced in De-
cember, 18953. They brought some-
thing new to TV in the work of
famous cartoonist Saul Steinberg
and were so well received by the
trade that they won the Art Direc-
tors' Gold Medal, A combination
of animation and live, the one-
minute commercials showed a
weary housewife and how her
pmgﬁms were solved by the prod-
uct. The animation was by United
Productions of America. Young
& Rubicam developed the com-
mercial for Jello.

The second place winner, Ford,

Jello Wins Awards
In Two Categories

also used animation to sock across
its message. The 20-second spots
featured a Magoo-type character
whose sales approach was fast and
breezy. These commercials were
made by-the Storyboard Company
of Hollywoed for J. Walter Thom
son. Also noteworthy were the
Ford commercials uwsing Professor
Thomas Folds, of the Northwestern
art department, whose work re-
mained vivid to many viewers days
after it was seen, according to a
study made by the client.

In the best and most effective
commercial category, third place
honors were sharedlg Alka-Seltzer
and Gillette, and fifth place went
to Lucky Strike cigarettes. In the
most original and imaginative vot-
ing, Bardah]l Oil's refreshing com-
mercials of 1953 still retained
enough impact to win third place,
Gillette nailed down fourth spot,
and Peter Fan Peanut Butter, a

‘division of Derby Foods, tied for

fifth, with Alka-Selizer.

LABORATORIES

Consolidated Film Laboratories
this year emphatically showed its
heels to other film pmcfssinﬁ firms
in the voting when it won all three
| top prizes—for highest quality serv-
| iee, fastest, and most economical—
'in the Billboard’s Third Annual
Film Service Awards. In last year’s
competition, Consolidated won first
 place for the quality of its work.
| Runner-up spot for both highest
'quality service and fastest work
| went to Precision Film Labs, which
Nlast year did not place in any of
the three lop positions of any of
the classifications. DeLuxe Labs
won second positign for its eco-
nomical processing, and in the same
classification, Precision ranked

Ine., and Pathe Labs, Ine.

For the high quality of their
| service, Moviclab, DeLuxe and
Pathe tallied votes for third, fourth
and fifth places in that classifica-
tion.
for fastest work went to Deluxe,

third, followed by Movielab Film, |

Third, fourth and fifth spots |

Consolidated Tops In
Quality, Speed, Economy

A division of Republic Pictures,
Consolidated handles the major
portion of the processing for film
shows in its West Coast plant. The
film processor is also moving into
a more active position on the East
Coast, where it is starting to in-
crease its portion of the kine proc-
essing business.  Consolidated has
been extremely active in the de-
velopment of color processing.

Precision Film Labs is owned by
John A. Maurer, the noted film and
sound engineer. Its specialty is
18-mm. work, and it f‘::ts placed
a great accent on research with
electronic printing and color. De-
Luxe is a 20th Century-Fox Film
subsidiary and is one of the larpest
processors of color film. One of
its specialties is the processing of
kines. The I'!lf]t.‘pt:‘:l{f:l‘[lt]}-' owned
Movielab, whose president is Saul
Jetfee, has been thru a year of
growth and expansion, culminating
in the opening of its own preview
theater, which is eqguipped to han-

‘ Movielab and Pathe respectively. lvl:ll-: all widths of Llm,
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commercials produced

Kling Is Best for Economical,
Fast Work; Sarra, for Quality

Film Associates is the Dayton, O,
firm and also handles film process-
ing. And the Alexander Film Com-
pany is the well-known Colorado
Springs, Colo., producer which has
been tuming in fine work for
many years,

Award Reflects
Kling Upsurge
In Film Plugs

Kling Film Enterprises, which
has its home office in Chicago but
has major facilities in Hollywood,
has greatly expanded its produc-
tion of vidfilm commercials in the
past year. Its animation depart-
ment, particnlarly, has increased
its output in recent years. The
result of all this activity is re-
flected in Kling's winning of two
top awards among commercial pro-
ducers, for both speed and
economy.

Kling has had a long and vari-
egated list of clients for which it
has turned out commercials. A
sampling of these includes such
firms as Admiral TV sets, Armour
meats, Baltimore paints, Capehart-
Famsworth phonos, radios and TV
sets, Carling beer, Cat’s Paw shoe
soles, Dodge autos, Frigidaire
products, General Electric major
appliances, Genesee Brewing, the
Andrew Jergens Company, O'Cedar
mops, Standard Oil of Indiana and
Stewart-Wamer Corporation.

Sarra, Inc., which took top
honors for quality among commer-
cial producers, has a similar list
of blue chip accounts, many of
them the same as those also sery-

iced by Kling.
Carra’s List

The Sarra list includes Benrus
Watches, Cal's Paw soles, the Elec-
tric Auto-Lite Company, Hoffman
beverages, Jergen's Lotion, Manor
House coffee, Stoppette deodor-
ants, Mutual of Omaha insurance,

Pabst beer, Schick electric shavers,
the Sun Oil Company, Sylvania

electric products and U, §,
Tobacco,
The Alexander Film Company

of Colorado Springs, Celo., took
second honors for both quality and
speed, and third for economy. This
veteran firm handles such aecounts
as Continental Airlines, Fairmont
foods, Frigidaire products, Inter-
state bakeries, Maytag washers and
dryers, Seven-Up and the Union
Pacific Railroad.

UPA Turned Out
Jello Commercial
Thru Y.&R. Firm

Jello, whose commercial took
top honors in both categories for
vigﬁlm commercials, has all of its
advertising developed by the
Young & Rubicam ad agency.
Several commercials producers
have handled plugs for this divi-
sion of Ceneral Foods. Among
them are Screen Gems, Lars Calo-
nius, Gray-O'Reilly, and Hankin-
son, as well as United Productions
of America which turmed out this
year's champ.

Ford Motor Company, second
lace winner in both categories, ig
andled by J. Walter Thompson,

It has had its commercials pro-
duced by Sereen Gems and by
MPO-TV, the latter specializing in
Ford color pitches. The Story-
hoard Company handled an ani-
mated commercial for Ford which
created most excitement,

Bardahl Oil, which took third
place for the most original and
imaginative commercial, is han-
dled by the Wallace Mackay
apency, and has the majority of its

Ray

‘Patin Productions.
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MCA-TV has

SO many proven, top-rated,

quality TV film shows!

PRESTON FOSTER

2 WATERFRONT

26 EXCITING, FIRST RUN HALF-HOUR FILMS
NOW SCORING TOP RATINGS IN MANY MARKETS!

Authentic! Filmed On Location At Picturesque Los Angeles Harbor! :
Here's the show that captures the tingling drama of the waterfronf J
as no TV series has ever done before. ““Waterfront” vividly depicts
the exciting events in the lives of a tugboat Captain and his family.
It stars Preston Foster, one of Hollywood's most popular actors.
WSS 2 AU Each show exploits “Waterfront's" great potential for action-adventure,
% AT and family-situation plots. “Waterfront'' is a prestige program for
S o any sponsor. So act now while it's still available in many markets!

contact YOur NEAREST MAC A =TV orFrice FOR AUDITION PRINTS TODAY?! J|
NEW YORK: 598 Madison Ave. CLEVELAND: 1172 Union Commerce Bidg. SEATTLE: 203 White Building
BEVERLY HILLS: 9370 Santa Monica Blvd. ROANOKE: 116A West Kirk Ave. SALT LAKE CITY: 212 Beason Bldg.
ATLANTA: 515 Glenn Bldg. NEW ORLEANS: 504 Delta Bldg. MINNEAPOLIS: 1048 Northwestern Bank Bldg.
BOSTON: 45 Newbury St. CINCINNATI: 3790 Gardner Ave. PITTSBURGH: 550 Grant St., Suite 146
KANSAS CITY, KANSAS: 6014 W. 76 Terrace, DALLAS: 2102 No. Akard St. PHILADELPHIA: Bellevue-Stratford Hotel,
Overland Park DETROIT: 837 Book Tower Broad & Walnut Sts,
CHICAGO: 430 North Michigan Ave. ~ SAN FRANCISCO: 105 Montgomery St, ST. LOUIS: 1700 Liggett Drive
MCA-TV CANADA: 111 Richmond §t.,, West, MCA-TY FRANCE: 49 bis Ave., Hoche, Paris _ MCA-TV ENGLAND: 139 Piccadilly, London W 1

Svite 1209, Toronto, Ontario -

www americanradiohistorv com
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JOHN RUSSELL
CHICK CHANDLER

| s ROYAL CANADIANS f : _" FOR'I'““E

Thﬂll'lB‘S Hltchﬂl stars in 39 exciting topical igh- I
dramas. Censistently a top-rated radio and TV mzrmﬂgt“;ymé'ﬂ:n?ﬁ L;t:ﬂ *a.r:'tll;u ?51:’
show for years. Sold in over 100 markeis.. ing famous Hultiumbd stars. '

THOMAS MITCHELL

26 exciting, new adventure-packed films. With
an all star Hollywood cast. Already sold in 100
markets to 7-Up Bottling. _

39 half-hour films, featuring America's No. 1
musical favorite and a famous female guest
star vocalist each week

LOUIS HAYWARD

ROCKY JONES

SPACE
RANGER

39 films that hold adult and juvenile audi-
ences spellbound. Backed b{ merchandising
guaranteed to give your product top recognition.

“(Also known as “City Assignment"), Pat McVey
and Jane Nye, as crusading newspaper reporters,
bring you drama and suspense. 81 films.

America’s funniest comedy team stars in 52
hilarious films, in the style that has kept them
on top for 15 laugh-filled years.

Louis Hayward stars as the world's most famous
adventurer, fighting evil and intrigue every-
where...an electrifying series of 39 films.

oo cameson | Y ‘wmenr | /773 ROYAL
J 1 &< | PLAYHOUSE

y CITY v
'DETECTIVE

65 half-hour mystery and adventure films, star-
ring Rod Cameron. In its third year of success-
ful selling for sponsars. °

FAUI. HARTMAN

’ OF THE

7 FAMILY

Inimitable Paul Hartman stars in this hilarious
situation comedy . . . 40 fun-filled films now
avaltable in many leading markets,

78 dramas to build prestige for your commer-
cials Sponsored as Fireside Theatre by Proctor

& Gamble, One of the highest rated film shows.

\
CALL

13 encore dramas with such famous Hellywood
stars as Lew Ayres, Joan Bennett, Miriam Hop-
kins. Available under your own title.

Great heroes, war personalities, famous events,
dnrinﬁ'::plmts. presented in documentary :l]-Ia
with Murray as host. 26 films available.

CHARLES BICKFORD

.- ; %) MAN
| BEHIND

GEORGE RAFT

M THE

LTE,I.-ESPQR
DAGEST’

Fresh, crisp film highlights of the previous
week's top sports events, air expressed to you

every Monday.

13 half-hour films covering top college games
during football seasan.

Charles Bickford hosts and narrates 39 half-
hour thrilling, true-life dramas of law enforce-
ment presented in documentary style.

George Raft plays the role of a metropolitan
police officer in 26 hard-hitting films of drama
and mystery. Top ratings in leading markets.

"ALAN HALE, JR.
RANDY s'runm

U.S.A.

Alan Hale, Jr. and Randy Stuart star in 26 half-
hour films of international mystery and intrigue.
A surefire combination appealing to all viewers.

‘r

Y e RALPH BELLAMY

T WO Vi - _
QOO0 T A= —00J 0D D Q00 ' F °ll°w

#7 S\ MELVYN DOUGLAS
; _.-;:Z_. Mmoon
OFF-BEAT

Melvyn Douglas stars as a private sleuth in 13
exciting and unusual dramas mixing love and
adventure. With an all star Hollywood cast.,

.
-

Ralph Bellamy stars in B2 exciting films made
expressly for TV . . . realistic, action-packed
adventures that every family will enjoy.

78 neatly produced 15-minute dramas, each
with & surprise twist ending. Available first
run in over 100 markets.

s
7
e e b

o

€8
show \"JLn\¢
for ~ AMERICA’S NO. 1 n,lsfnmumk af mwzsmm FILM PROGRAMS
every product, '
every market,
every budget!
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Profiles of First-Place Winners
The Billboard’'s Third Annual TV Film Service Awards

Ziv Television Programs

P e e T P

JOHN SINN
President

Ziv Television Programs won in |

five of the six categories for TV
film distributors in this year’s TV
Film Service Awards. A subsidiary
of the Frederic W. Ziv Company,
which was just 15 vears ol
year, Ziv-TV was one of the Ffirst
companies ever to distribute a TV
film series, starting six years a
with “Yesterday's Newsreel.” The
move into TV eame naturally to
the Ziv outfit, since the syndica-
tion tvpe of selling was its spe-
cialty in radio, €all it syndication
or Sinn-dication, it's still practi-
callv synonymous with John Sinn,
president of the firm.

Since pioneering in the business,
Ziv-TV has continued to expand at
a rate that has secured its leader-
ship as manifested in every one of
The Billboard’s TV film polls. In
1854 the firm’s expansion was most
spectacular, Tt released three
shows, boosted its sales force to
around 75 men and bought its own
production studios, the former Ea-
gle-Lion ot in Hollywood. And
Ziv-TV has not stopped wing
vet, In 1955 it is expected to re-
lease six shows and is still enlarg-
“ing its sales force.

The firm’s brass under Ziv and
Sinn are M. ]. Rifkin, on sales;
Maurice Unger, on production; Bob
Friedheim, business manager, and
Leo Gutman, on advertising and
promotion,

KTTV. Los Angeles

RICHARD A. MOORE
General Manager

KTTV, one of the leading inde-
rvnd{*nt stations in the country,
s become a heavy user of TV
film during prime nighttime hours.
Bv the end of 1954 the station’s
nighttime programing consisted of
59 per cent film, almost twice as
much as any of the other six sta-
tions in the Los Angeles area.
“The station purchases the best
first-run programs available, slot-

est shows are pitted against weak
spots in its opposition’s schedules.
Much ‘of its latetevenirg and dfter-

nogn i‘nl?fmgmming fare_ comsists of selling its pictures in two and

it rigruns. across the board. | three-yeur libraty deals, which are

hElE:h

cand then sola the show regionaliv

this |

occasions the outlet has bought
regional rights to a show it wants

to a sponsor who puts in on KTTV
in the Los Angeles market. The sta-
tions general manager is Richard
A. Moore; its film director is Dick
Woolen.

Consolidated Film
Laboratories

HERBERT ]J. YATES
President., Republic Picture.

Consolidated Film Laboratories,
which dominated the film process-
ing voting and walked awav with
the three top prizes for quality,
economy and speed, is an example
of a movie producer which em-
braced TV and is financially the
gainer for it. Consolidated, of
course, i5 owned by Republic Pic-
tures, which has also been active
in releasing many of its old pic-
tures to TV. Herbert J. Yates is
president of Republic.

The firm, eE}r expanding  its
laboratory facilities - ror  16-mm.
Frinls in Hollvwood last vear, so-
idified its domination of video
film processing. It has also steadily
moved ahead in the East, where it |
has increased its portion of the
kine work. Arthur J. Miller heads
up the East Coast operation;
Sidney J. Solow is in charge of its
West Coast work.

MPTV Films, Inc.

e AN
REUB KAUFMAN
President, Guild Films

Victory for the best library plan
by the feature films { rmerly sold |
by Motion Pictures for Television
comes at a time when the films
are about to change auspices, sincel
a deal was closed last week by
which Suild Films is taking over |
| the sale: of the MPTV' library.|
Guild is headed by Reub Kauf-
man: The library will ‘B sald via
the newly organized MFTV Films,
Inc., a whelly owned subsidiary of |
Guild Filins, ' _

The exact number of titles in the
library has never been officially |

Nargest single collection of features
and Westerns in TV, Sinceé its|
founding in 1951, MPTV has been

low that which the station can get
anywhere on a per picture basis,
MPTV's  bookers always work
closely with the station’s program
directors in scheduling the individ-

ual titles in the library, and the -

firm's servicing and film handling
hags always been excellent.
This

ast year MFPTV began|

selling library deals under a bartar| . "

arrangement by which smaller sta-

tions were able to pay in spot time|
. | instead of money,

WESH-TV. Chicago

The Jello “Busy Day”™ commer-
cials tell the storv of a weary
housewife who fears the clock so
much that she becomes depressed
by dinnertime, until she thinks of
Jello instant puddings. The Factor

| that made the commercial was the

L | use of artist Saul Steinberg and his

ELIZABETH BAIN
Film Director

Winning awards for efficient
handling and prompt returning of
film is nothing new to WGN-TV,
which won a similar honor last
vear in The Billboard’s voting,

The station’s film director, Eliza-
beth Bain, has held that post for
seven years and has her depart-
ment functioning like a well-oiled
miachine. When the department
was organized under her direction
in 1948, the station was equipped
with only one 168-mm. projector [or
screening purposes.

Today screening equipment in-
cludes three 16-mm. and two
d5-mm. projectors, which indicates
the important role that film plays
in the daily operation of the sta-
tion.

Prior to joining WOGN-TV Miss
Buain was traffic director of WCFL,
Chicago, and before that music
librarian at KFI, Los Angeles.

Kling Film Enterprises

FRED NILES
Vice-President,
TV-Motion Picture Division

Originally an art studio, Kling
Film Enterprises has become a
major power in the industry.
Sparked by veepee Fred Niles,
who is in charge of its TV-motion
pictures .division, the firm has now
expanded into motion picture pro-
duction amd has three full-length
Films scheduled. '

~ tirig thiem back to back. Its strong-| disclosed, but it is undpubtedly the |~ In addition to the production of

commerciils; Kling also has done a
great - deal of work on- industrial
films. It has made ‘commercials
for virtually every important ac-
count; with, the majority of its

style of drawing. Also noteworthy
was the sound track which used a
“busy, busy” chant,

The idea for using Steinberg

e
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came from Young & Rubicam’s
Bob Shapiro, an art director. Bar-
bara Demaray, of the ageney’s TV
commercial staff, was responsible
for the "busy, busy” chant. Anima-

tion was by United Productions of
America, which incidentally also
won Ffirst prize at the Fifth Inter-
national Exhibition of Documen-
tary Film and Short Subjects at

Venice, Italy.

The Ford 20-second animated
commercial titled “The Deal” cre-
ated much comment in the trade
this vear. Mude bv the Story-

bourd Company of Hollywood for|

J. Walter Thompson, the commer-
cial shows a Ford sales being
consummated in breezy, memory-
sticking stvle. .

With the scene tne entrance to a
Ford showroom (indicated by the
Ford medallion), the exchange be-
tween dealer and buver runs this
way: D-Come on in.
today? D-Yep! B-{whistles on see-
ing model). D-Like it? B-Yeahl
D-Let's see yours. B -(shows
quicklv) Higher trade-in? D-The
lighest. B-Lower price? D-The
lowest. B-It's a -deall (They

B-Trading | (=

switch cars very fast and B's mouth
animates the letters F-0-R-D as he
says—It's a Fooorrrdd!).

Fred Yardley
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FRED YARDLEY
MPTV Films-Guild Films

Frederick W. Yardley, the TV
film industry’s top salesman, has
spent his entire career in this busi-
ness with Motion Picture for Tele-
vision, which last week came under
the aegis of Guild Films. Yardley
joined MPTV at its inception in

11951, and has been its Northeast

division manager out of Boston all
alonge. : .

Before getting into Film, Yardley
had a varied and distinguished ca-
reer in retailing, securities and in-
dustry. His last position before -go-

‘ling to MPTV was as president of

Pruck Laboratories, His other jobs,
in reverse arder, were with the
Wall Street firm of Babeock, Rush-
ton, with the New York department
store, Lord & Taylor as merchan-
dise manager, with the Structural
Gypsum Cu?urutiun as advertising
manager an
Cement Corporation as assistant
advertising manager. '
Yardley, unquestionably one of
the best liked and effective Feature-
Film “peddlers in the business, is
becoming accustomed to honors,
In last vear's TV Film Service
Awurds he won first place for fea-

with the Penn Dixie

Sarra. Inc

VALENTINE SARRA
President

Sarra, Ine., is proof positive that
the transition from high-fashion
photography to film commercials
can be successfully made. Valen-
tine Sarra got into the business
during its earliest stages, took a
| toe hold and never relinquished it.

During that tme it has steadily
expanded its facilities both in New
York and Chicagn. New 'York City
headquarters are to get a sound
studio’ when the Third Avenue El-
evated line comes down shortly.
Sarra’s animation department,
which ecreated the famous Lucky
| Strike cigarette marching commer-
ccial, is still one of its most widely
respected: assets, ey 0

-

ture salesmen, and this vear, with

gories, h
man. It-was to- gel personne] of
this ealiber, it is said. that Guild
made the MPTYV deal. v
Yardley is married to the former
Norah Adamson, formerly of WBX,

Boston, and has a son in the Air
Corps.

the amalgamation of the two cate- *
he was top over-all sales-.

- duselling, the station has devel- | usually the chief topic of conver- wark coming from Middle West-

olfered spots in three

rent éi‘h'g'rmﬁl in Llass A time.
Advertisers,” of _course, can also
Puy an entire” show,* On. several

opeid i “triplé play &phm”uhmhy sabion wheri’two or more film buy- | éim firms such as Swift and Pure
’ ..i{__\mmm& are. offered s :

ers get together. .In the MPIV Oil. In recent vears its animation
deal; the station buys .a  certain | department; which is based in Hol-
number of hours of film per year lywood, has begun to find favor
at @ rate which & usually far be- | with advertiséd,-. = <

= o s
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TWO SIDES TO VIDPIX STORY

Distribs Weak on Promosh;
Stations Mishandling Stuff

HOLLYWOOD, Feb. 5.—TV
film distributors are falling down
in the supplying of promotional
material to stations, and in many
cases the stations are missusing
what material they do receive.
This situation has resulted in the
two parties registering complaints
against each other, but so far doing
very little to correct or solve the
problem.

There seems to be no consensus
as to which syvndicators are the
biggest transgressors, with all com-
ing in for some share of the blame.
Stations, in general, however, are
agreed that theatrical film distrib-
utors are the ones that have been
doing the least for them.

One of the main beefs registered
by promotion managers is that they
are not supplied with material that
will aid in selling the show to a
igunmr. Brochures are needed on

e background of the series, the
format, stars, producers, directors,
ete., to display to the local adver-
tiser, giving him an idea of what
he’s buying. Syndicators have been
remiss in providing this information
which, in many cases, can make the
difference between a sale and no
sule,

NOW MORE
CONVENIENT THAN
EVER TO GET
FREE FILMS FOR

TELEVISION

because MODERN now is serving
you from 3 exchanges—

CHICAGO — LOS ANGELES —
MNEW YORK

with dozens of outstanding films

you can show FREE as a public
service.

MODERN

Talking Picture Service

420 N.- Michigan Ave., Chicago
3450 Wilshire Blvd., Los Angeles
219 E. 441h 51, New York
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MEET DORLISS ARCHER
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TIMES SQUARE PLAYHOUSE
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1 LED'3 LIVES * SPORTS ALBUM
FAVORITE STORY = STORY THEATRE

BOSTOM BLACKIE THE LIVIiNG BOOK
THE CISCD KID YOUR TV THEATRE
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THE INCOMPARABLE . . .

APS TV PRODUCTION
MUSIC LIBRARY

different TV Production Aid Sclections, available

from no other source, and built expressly for telecasters,
More telecasters use APS than

henrd

® HERE'S WHAT YOU GET:

32] different TV Production Atd Seglectionsg

duction experts in a specinlly
gctually spells out the most
single selection. Every selectlon precisely
fully reproduced on 16 inch virgin vinylite lnteral tran-
soetiptions for ease of handling
Every eelectlon tallored o meet the mogt exacting re-

® HERE'S WHAT YOU PAY:
Jiet §19.50 per month on a simple one year contrusct basls,
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*The library that pave for idseiir

3 <~ ASSOCIATED PROGRAM SERVICE ., Ziviion of

- 221 Fourth Ave., New York, M. Y. =

Furthermore, story lines are all
too often not provided in advance, a
situation which in a number of in-
stances has led to the embarrass-
ment of sponsors. If, for example,
a half-hour segment depicts a
smash-up as the result of beer
drinking, a brewery would prob-
ably prefer not to be identified
with it and therefore hold it out of
the series. This, however, is im-
possible if no one knows ahead
of time what the show is going to
be about.

The practice of bicyeling print
proves another common pitfall,
The station mayv release the story
line of one half hour while an en-
tirely different episode arrives in
the mail. This problem is a diffi-

Imperial Sells
‘Song Stories’

CHICAGO, Feb. 5. — Imperial
World Films announced this week
that “Ken Curtis Song Stories of
the West,” a 15 minute film series
in both black and white and color
has been sold in Butte, Mont., unti
St. Joseph, Mo. The firm started
sale of the new series last week.

Thirteen episodes are now avail-
able and 52 will be available as
shooting schedules progress. Im-
perial World Films recently ob-
tained exclusive distribution of the
series. The shows are timed at
11.45 minutes running time, allow-
ing for four commercials per show
at the most. Among titles now
available are “Cool Water,” “Ride
'Em Cowbov,” “Old Trail,” “Cow-
boyv's Praver,” “Rim of the Can-
von, “Wind,” “Home Corral”
“Trail Dust,” “It's a Lie,” “Fol-
lowin' the Sun,” "Old Pioneer,”
“Blue Prairie” and “Biscuoit Blues.”
The entire series was shot on lo-

cation by Pardee Enterprises.

cult one to solve, but might be al-
leviated if a synopsis accompanied
each print.

Some syndicators provide a kick-
off booklet for the series—Ziv-TV is
singled out for this practice—but
then are not heard from again for
the duration of the run of the show,
This faces stations which make a
habit of writing a publicity release
for each week’s episode with an al-
most impossible situation,

Service Costly

Distributors, on the other hand,
point out that such a continuin
service is costly, and that many o
the smaller stations don’t have the
personnel to make use of it any-
wiay, One program director frank-
ly admits tgat a good part of the
material he receives remains sitting
in the Ffiles.

Similarly, much of the material
is misused because stations have
never been shown the way to ex-
ploit it. 'Wynne Nathan, vice-presi-
dent of MCA-TV, contends quite
logically that distributors cannot
afford to hold every station’s hand
around the country. It might be
worthwhile, however, for distrib-
utors to institute a training pro-
gram for stations in the use of
promotional material.

Rev Winckler, publicity director
of Los Angeles Station KTTV, gels
ta the heart of the problem when
he states that selling the product
to sponsor and public is as im-
portant as the quality of the prod-
uct itself. Quality is necessary if
the sales pitch is to be effective,
but what good is a $30,000 or
$40,000 show is not a-dime is spent
to publicize it?

Still pictures are not provided
in either the gquantity or the kind
needed, stations contend, blaming
this to a great extent on the fact
that syndicators seem to have no
conception of what newspapers will

(Continued on page 18)

H'w'd Ang

200G in Stock Sale

NEW YORK, Feb. 5. — Holly-
wood Angels, Ine., the new TV and
film prog-am investing company,
will have working capital of $202,-
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| properties in which to invest. The

els Seeks |

000, if its current issue sells as ex-
pected. A spokesman for the com-
pany said that the stock, selling at
30 cents a share, is moving very
well and at this rate will he com-
pletely  subscribed
months,

The stock prospectus states that |
HA “will invest 80 per cent or more |
of its assets other than cash in
wholly owned productions and 40
per cent or less in production con-
trolled hy others.” It goes on to
say, “We believe there exists large
opportunitics for an ofganization
which is professionaly prepared to
produce and finance TV shows in
their pre-sponsorship stage.”

The breakdown means that HA
would ultdmately have around
580,000 to put up as first money
in outside pilot films.

As first TV film venture, HA
executives had been toving with
the idea of taking on the distribu-

within  six

hour series being produced under
the auspices of Broadway Angeles,
the predecessor company which
concentrates on the legitimate the-
ater, But thinking now is to tumn
it over to an established distribu-

THE BILLBOARD SCOREBOARD

® Top 25 Vidfilms Among Teens

and Their Pulse Multi-Market Ratings

Thiz weekly feature of The Billboard’s TV Film depariment shows the relative
gtandings of the top 23 non-network TY film series on the basizs of the number of
viewers of the type covered they attract per 100 wiewing homes, The average mulii
market ruting for eoch serigs s also shown, and is based vpon the raling scored by

each show in the 22 basle markets studied by The Puise, which markets account for

the bulk of U. 5. set circolation.

Each markel s weighied in proportion with i

TV population, On consecutive weeks, these charts show program popularity among

men, vomen, teen-agers, and children.

For additional information on audience size and coverage pleass consult The
Pulse, Inc., 15 West 46th Street, New York.
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Rank per 109 Dec.
Order Title and Disiributor of Serlex Hismed Rig.
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.+« Corliss Archer (Ziv-TV)

e LIl

5.....Dick Tracy (Combined TV) ............. 26
5.....Rocky Jones, Space Ranger (MCA-TV) ....26
T......Tales of Tomorrow (Tee Vee) ..... SRR 25
8......Annie Oakley (CBS Film) .............. 24 1
-, s Superman (Flamingo Films) ..... AR 1
§.....Wild Bill Hickek (Flamingo Films) ..... va 24 1
11.....Death Valley Days (Pacific Borax) ........23
12..... Amos " Andv (CBS Film) ........000....22 1

12.....Flash Gordon (UM&M)

12.....Follow That Man (MCA-TV) . ... vveees.22
12.....Foreign Intrigue (Sheldon Reynolds) ...... 22

3 L Kit Carson (Coca-Cola)

12... .. Victory at Sea (NBC Film) ....ovvivniniae 2
12.....The Visitor (NBC Film)
s M Badge 714 (NBC Film) ...
5 Ramar of the Jungle (TPA) ....00000000...21

o’ ... King's Crossroads (Sterling TV) ..........30
wv...Terry and the Pirates (Official Films) ......27
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19.....Range Rider (CBS Film) ......cv00cavers21 13.9
P o DO BRI ) - omnovn moer v o R R AN R 20 10.8
3 L Heart of the Citv (MCA-TV) ....ivvuvs...19 3.8
23.....Liberace [Guild Films) ....... AT s 13.3
i Sherlock Holmes EUM&MF e e T.4
23.....Time for Beany (Consolidated TV) ........ 19 9.4
23, ....Waterfront (MCA-TV) ... ciiiriiriananans 19 11.9
LK P The Whistler (CBS Film) ... evenvnsserss19 134

TV HASSLE OVER KEGLERS

Chi Users of Bowlers
Yie for Their Control

CHICAGO., Teb. 5.—A [air-sized
battle over the TV control of the
nation's top bowlers looms here.
Principal Fgures in the frav are
Pete Demet, Chicago auto dealer
and backer of the first bowling
package, and Matt Niesen, bowlin
alley proprietor and producer of
the original show,

Since the original one-hour live
show hit Chicago via NBC local,
WNBQ, Demet has packaged a TV
film series, “Championship Bowl-
ing,” which is currently running
in 62 markets. Neisen, in the mean-
time, 15 still airing the one-hour
live show over WNBQ, as well as a
half-hour live show over the same
station another night.

The hassle began when Demet
began signing up some of the na-
tion's top keglers for network, lo-
cal and film deals. He is said to
have 30 pactees and shooting for
4). Neisen, on the other hand,
feels that these contracts may prove
to his disadvantage on the live lo-
cal show and had his attorney send
Demet “cease and desist” notifica-
tion. Demet, in turn, sen Niesen a
notice, much in the realm of a
restraint of trade notice, because
he felt he could do what he wants
and the man that “gets there frst
with most” can sign anvone,

Ratings Cood

Bowling has come u

terest scale as is prove

on the in-
by the rat-

Rockhill to
Settle Suit

NEW YORK, Feb, 53.—Du Mont
and Rockhill Productions were this
week understood to be near a set-
tlement of a suit against the latter

tor, and a decision is expected on |
this shortly, Five installments of |
“Angel Auditions” are completed, |

The president of HA is Laurence
Schwab, former director of NBC-
TV shows, “American Inventory,”
“Lights Out” and “The Clock.” HA
vice - president and secretary 15
Howard Field, film and TV writer.
Another veepee and treasurer is
Crant Williams, actor and former |
Broadway and TV producer.

HA will use a board of “profes-
sional advisors™ in the selection of

{Continued on page 135)
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for money due on the production
of “Tom Corbett, Space Cadet”
last season. In New York Supreme
Court the network asked for $14,-
114 still due for services and fa-
cilities.

At the end of the show's run on
Du Mont—it’'s now on NBC-TV-—
Junet Tavlor, president of Rock-
hill, took ill, during which time
another party moved into the firm
and allegedly began misappro-
priating funds. That person is now
suid to be a fugitive from justice.
Meanwhile Miss Taylor is under-
stood to have offered to make good
the outstanding bill in installments,

ings., According to Bernie Crost,
sales manager of Walter Schwim-
mer Productions, distributor of the
filmed wversion, “There are about
20 million registered bowlers in
this country and manv more that
bowl on an occasional basis. This
makes it the biggest participation
sport in the country,”

In Chicago, the one-hour live
show last had a rating of 16.8
against the next closest sport show
which had a 16.5. The filmed
version here racked up a rating of
97 on Sunday night against
What's My Line?” In South Bend,
Ind., the filmed show got a rating
of 22 against the opposition’s 6.
In Cincinnati the ratings were 14.2
against a 3 and a 3.2, According
to the distributor, the show has
proven a remarkable rating grabber
regardless of market, time or op-
position, at least for a sport show,

Sen. Org Raps
Some TV Film

WASHINGCTON, Feb. 5. — The
Senate Juvenile Delinquency Com-
mittee’s long-expected report on TV
erime and horror shows will reach
Congress next week. The report
will contain sharp eriticism of some
of the TV film fare turned out by
certain TV film producers, but the
subcommittee will have a pat on
the back for the National Associa-
tion of Radio and Television Broad-
casters’ TV Code Review Board for

(its efforts to encourage improve-

ments.

The report will represent the
subcommittee’s  interim findings
from its look-see at TV thus far.
The subcommittee will point put
that it hopes to look further into
TV if Congress grants the group an
additional vear’s lease of life with
a good-sized appropriation.

The interim TV report will be
followed a week later by an over-
all report, which will touch less ex-
tensively on the TV aspects and
will embrace all areas EFE the sub-
committee’s probe. The group will
point out that if the subcommittee’s
life is extended, the probe will

move into all mass media, including

movies and magazines
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New Film Co.
Opened by

Detroiters

DETROIT, Feb. 5—A new TV
film company, centering its activi-
ties in Detroit, was established
Wednesday (2) when Standard
International  Productions, Inc,,
opened for business. Its officers
include names well known to De-
troit advertising circles.

Granville C. RBRyan, president,
wias formerly in the Detroit office
of This Week magazine, with Lib-
erty magazine, and the McGraw-
Hill Company in New York City.
His experience includes writing,
directing and producing in Holly-
wood.

Heading up the technical staff
is Robert ].. Anderson, secretary
and treasurer. Anderson operates
his own motion picture and photo-
graphic business. Ken B. Crawford,
vice-president, will continue as
president of Whipple & Black Ad-

vertising Agency, where he has|

been for the past 18 years. Donald
A. Blomguist, fnrmeriy TV writer-
producer with W. B. Doner &
Company, Detroit, has been ap-
pointed assistant to the president.
His advertising experience has cen-
tered in TV and his production ex-

rience includes such shows as

Man Against Crime,” “Strike It
Rich,” “The Big Pay-Off" and the

Carry Moore show.

Standard International’s  [irst
packaged film show has been
screencd both in New York and
Detroit, and formal announcement
of the series will be made in the
near future. The firm is also con-
centrating on the production of
spot film commercials. Production
of these fimls is now under way
for several national advertisers.

L

Name Olivieri
New Chairman

For NATFD

BOSTON, Feb. 5.—The National
- Association of TV Film Directors
acquired a new acting chairman at
its District 1 meeting ‘here last
week., Emest Olivieri, tilm director
of WNHC-TV, New Haven, Conn.,
was elected to succeed Bill Cooper,
WJAR-TV, Providence, for both
District 1 and the over-all organi-
zation. Cooper had held the gavel
since the organization was formed
here last summer.

Olivieri will serve until a na-
tional meeting ean be called. The
New England group is trving to
st up such a meeting in New York
. some time next fall.

The NATFD now has over 100

stations as members. The District 1
meeting decided to recommend to
the other district chairmen that
they invite distributors to sit at a
round-table discussion after their
regular business meetings. It seems
a few distributors have asked to be

included in NATFD activities, but |

no action will be taken on a sug-
~ gestion to grant them membership
until the national meeting,.

‘'WAIF’ REPORTS
40 YEARS LATE

NEW YORK, Feh. 5.—5ter-
ling Television’s “Movie Mu-
seum’ series includes a 1914
Edison production titled “The

Heart of a Waif,” which
starred  mine-vear-old Edith
Peters.  When putting  the

show together, Sterling and
narrator  Paul Killiam  often
wondered what had happened
to the bright child star, Their
curiosity was satisfied recently
when Miss Peters and her two
married daughters stopped
into the office. The former
star, now a housewife in Anna-
polis, Md., had seen the show
on a local TV station. The
twist to the story is that the
featured plaver in the antique
picture was 13-vear-old Clure
Booth, now U, 8, ambassador
ta Italy.

Luxembourgon
Commercially

LUXEMBOURG, Feb. 5.—Radio
Luxembourg will tee off its com-
mercial video transmissions on Feb-
ruary 15, Station will have a 30-
kilowatt signal and will use the
' French television system, It will
cover Luxembourg, Belgium and
France, with programs in English,
French, German and Duteh.

In addition to being commer-
cially sponsored, the programs will
be offered for sale to other sta-
tioms.  Conditions of these sales
Lare not vet set. A non-commercial
program was aired on January 23,
(in honor of the birthday of Grand
' Duchess Charlotte. Station is un-
| derstood to be interested in acquir-
ing U. 5, vidpix.

ABC Film Booms, Readies
Six New First-Runs for Fall

NEW YORK, Feb. 53.<In a ma-
jor expansion move that will more
than double the number of its
properties, ABC Film Syndication
hias made arrangements with vari-
ous producers whereby it plans to
add six important first-run shows
to ils list before the end of the
vear. At least three of the prop-
erties will be availuble for sale by
ABC within the next few months,

The move unleashes the distri-
bution firm from the straitjacket im-
posed by the limited number of
properties on its roster to date, It
will put it into position for the first
time to offer advertisers a wide
variety of first-run shows, and it
mirks the start of a campaign by
ABC Film to catapult itself into a
leadership role in TV film billings
and programing,.

The first of the new properties
the firm is acquiring is the "Doug-
las  Fairbanks Presents” series.
George Shupert, president of ABC
Film Svndication, made the deal
with Eliot Hvman, who controls
distribution rights to the show, tho
Hyman’s own firm, Associated Art-
ists, never distributed the series.
ABC will get 78 of the Fairbanks
episodes. It will take over the 39
that Interstate Television Corpora-
tion has been syndicating and the
newest group of 39 now in produc-
tion in England. (The first 39
Fairbanks episodes are being syn-
dicated by NBC Filin Division un-
der the title of "Paragon Play-
house.”)

New FProperties

Other new properties are: “Life
Can Be Beautiful,” a daytime soap |

opera to be produced by John L,

Clark, of the Trans-American
Broadeasting and Television Cor-
poration, and which will be avail-
able both in a quarter-hour across-
the-board form and in a half-hour
once-a-week version: "“Sheena,
Oueen of the Jungle,” to be pro-
duced by Don Sharpe and William
Nassour, and two properties, not
vet selected, that Hal Roach Jr.
will produce for the Rabeo Cor-
poration, which will tum it over
to ABC for distribution,

Rabeo is the production com-
pany jointly set up and owned by
Roach and ABC. Another property,
not vet selected, is planned [or
production by Herald Television,
a company jointly owned by ABC
and John Gibbs. The first show
that Herald had planned to pro-
duce for ABC, “Mandrake, the Ma-
givian,” died a mysterious death as
a result of some tangled finances
within the firm that Herald had
hired to produce the show in
Bermuda.

Availabilities

“Life Can Be Beautiful” will be
offered nationally and regionally
as soon as a week's supply of quar-
ter-hour episodes can lia-z shot as
pilot material, and “Sheena” is ex-
pected to be available to start air-
ing in May. The format of the
soap opera calls for a complete
story to be told within a week,

As part of its deal on the Fair-
banks property, ABC gets the right
to mu}]:c Fairbanks available to
handle the commercials for spon-
sors in markets other than those
where Rheingold sponsors  the
show. Fairbanks already does the
Rheingold commercials.

Sees Writer,

precedented shortage of writers and
technicians is foreseen next fall by
Martin  Leeds, vice-president of
Motion Picture Center, if present
indications as to the increase in TV
film production are borme out.

Leeds thinks that even if all or
most of the major theatrical pro-
ducers enter the telefilmin
this would not cause a surfeit of
stage space or TV [ilm output. But
he questions source of story ma-
terial for the new productions and
of manpower to handle the actual
filming.

His beliefs are confirmed by pro-
ducers Dick Chevillat and Ray
Singer. Writers, they contend, are
now in such demand that they can
name almost their own terms. TV,
| they point out, is the greatest ma-
| terial-consumer that the entertain-
'ment industry has ever known. The
 shortage is especially noticeable in
| situation comedies, they declare,
| where in many cases the comedy
is wearing thin because of the lack
of situations,

In this connection, Leeds points
out that Motion Picture Center

Nabisco Eyes Exclusive
Rights to ‘Rin Tin Tin’

NEW YORK, Feb, 3. — Preity
" happy with the ratings its been
getting on its "Rin Tin Tin" series,
Nabisco is reportedly interested in
obtaining from Screen Gems exclu-
sive rights to the show in all mar-
~ kets. The stanza, which airs on
ABC-TV Friday 7:30-8 p.m., hay
been picking up ratings of over 30.

The original deal Nabisco closed |

with Screen Gems gave the TV
film firm the right to syndicate the
show to local advertisers in mar-
. kets where Nabisco wasn't beaming
the network show. It provided,
however, that Screen Gems inform
Nabisco of any local sales mude to
. & Nabisco competitor and gave the
bankroller the option of adding
those markets to its own network of
60 stations rather than letting the
local advertiser pick up the prop-

erty. Fifteen more markets were
added to the Nabisco network on
| this basis.
Hefty Ratings

As a result of the hefty ratings
the stunza bhas been pulling on the
network,  svndication  sales  for
cScreen Gems have been on the up-
beat. Nabisco now, it's understood,
'would like to obtain exclusive na-
tional identification with the series
and avoid the risk of losing it in
mirkets where it may want to put
it later.

Whether or not a deal is reached
| depends on how much Nabisco is
| willing to pav for the exclusivity
factor. Sereen Gems, of course,
would be able to syndicate the
show at a later date either on a
lirst or second-run basis.

- |
field

'DENMARK

| signed

Technician Shortage

feet of [ilm as all the majors com-
bined. Not only does this make for
masses aof material to be written
and produced but, in most cases, it
also necessitates for haste that de-
preciates the quality of the product.

With the present corps of writ-
ers, directors, technicians and fea-
tured actors all working at nearly
full capacity, where personnel for
added production is going to come
from a serious problem to studio |

' heads and producers. Ag av&tiug!

the situation is the lact that very |
few newcomers are being deve-i
oped, the TV [ilm industry never |
having established a proving|
ground for new personnel, due, in

Making of
Vidpix Is |
Boaming

COPENHACEN, Denmark, Feb.
5—Production of films for video
outlets in the United States is
booming here at present.  Most
active group 15 that of producer
Carl Moseby, who handled the film-
ing ol the Hans Christian Andersen
fairy tale vidfilm series.

Al present, Moseby is workin
on a series of 30 video films whic
will be titled “International Music
Hualls.”  Big-time vaude, ecircus
and revue talent will be used, as
well as the renowned Royal Ea]lel:,l
m}mpam?’ of Copenhagen. Already

or a number of the [ilms
is Bovd Bachmann, a Danish
serewball mimie, comedian and
xyvlophonist, who is currently a
feature attraction of the hit show
at the New Scala Theater here,

Jens Bjerre's travel film of New
Guinea has been sold to Sol Lesser
for TV showing in America. Bjerre
will go to Los Angeles to appear
in TV interviews and to show his |
collection of weapons and other |
items from New Guinea. Deal was |
arranged here by Ebbe West Lar- |
ven, a Danish-American of Los An- |
geles, J
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With Mounting Telefilm Production

HOLLYWOOD, Feb. 5.—An un- | this vear is tuming out as many | considerable part, to tight budgets

and schedules,
Only stage space, a problem
during the 1954-'35 season, is likely

\to be adequate once 1935-'56 pro-

duction gets under way. Other
factors could easily lead up to the
biggest production scramble in
Hollywood history,

ABC’s new acquisitions will give
it a total of 10 shows by the end
of the year. The firm now dJistrib-
utes four properties—"Fassport to
Danger,” "Racket Squad,” “The
Playhouse” and “John Kieran’s Ka-
leidoscope,” a quarter-hour stanza.
“Passport” is the only one ol the
four shows that's first-run. “Racket
Squad” and “Playhouse™ had aired
on network before being syndi-
cated by ABC, while the Kieran
stanza had been syndicated by
United Artists before ABC took it
over,

According to ABC’s sales veepee,
Don Kearney, the firm -/l prob-
ably add more salesmen to its staff,
but not before the fall. ABC cur-
rently operates with eight salesmen
working out of five offices throout
the country.
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COST

OF RUNNING VIDFILM
DISTRIBERY 750G A YEAR

Figure Includes N. Y. Office and
Sales Overhead, But Not Product

NEW YOREK, Feb. 5—The cost
of operating a modest-sized video-
film distribution firm runs to slight-
Iv less than %750,000 yearly, ac-
cording ta an estimate made by an
informed trade source. And this
figure is likely to be hiked consid-
erably because of the increased
competition in the trade which
makes it mandatory that larger
stuffs be vsed, more advertisin
be emploved, more product be sol
in order to create profit.

The -najor ecost is for salaries

of salesmen, which runs about
225,000 vearly or 34,500 weekly

for 30 men, They are usually paid
$130 weekly plus a 5 per cent com-
mission.  Another deal is to give
them the same advance against a
10 per cent commission, a type of
arrangement favored by Frederic
A, Ziv. Top men, of course, rate
much _nore. Commissions usually
average out to about $112.500
vearly for a staff, or another 32,250
weekly,

Travel and entertainment chews
up  another $30,000 yearly or
51000 a week. This allows an
average of about 333 a week for
the two expenses, a figure that
muzhit be a shade low. Film serv-
icing and film shipping cost about
S40.000 each vearly, an estimate
that mayv be slightly high unless at
least three or four series are being
serviced and sold around the coun-
tr

“Telephanes and wires eat up an-
other $73.000 vearly, This figure
may sound high but it must be
remembered that communication is
the lifeline of this business and that
constant contact must be main-
tuined between offices in order to

be in a position to sell.
Office Expenses

Office rental amounts to another
30,000 a vear. This includes ex-
pensive office space in the h.adison
Avenue district of New York City
and the various smaller offices that
must be maintained in key cities
such as Chicago and Los Angeles,
in addition to the even smaller

spaces occupied as headguarters:

in smaller cities.
Another $235,000 is spent for

Stockholders
Of Vitapix Co.
Meet in N. Y.

MNEW YORK, Feb. 5.—The Vita-
pix Corporation holds its First
stockholder’s meeting since its re-
cent affiliation with Guild Films
on Thursday (10) here at the Am-
bassador Hotel. The aim of the
confab is to further integrate and
implement its recent agreement
with Guild Films,

Also on the agenda will be new
applications for membership ex-
pected to increase the rolls to GO
stations, Also to be disclosed are
Cuild-Vitapix advertising plans for
the coming vear.

Renb Kaufman, president of
CGuild Films, will host the Vitapix
execs al a cocktuil party at the
Ambassador. Present at the party
will be such Guild personalities as
Molly Goldberg, Ina Ray Hutton
and George Liberace,

TvB Puts Charter
Member Roster at

Over 100 Stations

NEW YORK, Feb, 5.—The Tele-
vision Bureau of Advertising this
week tinallvy revealed its charter
membership list, and it tums out
to be a whopping 113 stations,

_!1 ts ., One reason why
2 ': advertisers in
A, ¥ THE BILLBOARD

"e.“..,'-' 1?::. all they pay

dising kits and materials are tallied

have been working on to re-shape

=l

| cities represented. Oliver Trevz,

ﬁ:nerai otfice expense. This in-
udes salaries for secretaries, in-
cidentals for office materials and
other expenses. Another 5100,000
must be on hand for advertising
and promotion. Only major adver-
tising expenditures and merchan-

in this cost. It does not include
trade advertising or such potential
charges as tours made by stars.

Another 525000 is set aside for
uncollectable debts, a charge that
sometimes goes higher if product
is sold to unsuceessful stations who
can't pay their oills,

Production Costs

Operating expenses then runs to |
a total of approdmately 5730,000.
It does not take into consideration
the cost of product. To get a sul-
ficient number of shows for prof-
itable operation another $750,000
is needed. This money is given

to the videofilm producer who uses
it for production coin.

The §750,000 would probably
bring the distributor three half-
hour series, figured at the rate of
8250000 invested in each. Guar-
antees against recoupment, second
money, pick-up guarantees and
other such deals can be arranged,
but the coin must be available to
get a erack at product, When a
distributor invests he, of course,
gets an interest in the product so
that he Ffigures to collect both
ways—on distribution and on pro-
duction—if it clicks.

But in any event, the business
has become an expensive and high-
lv competitive one and has moved
out of its early stages where as
little as $10,000 was needed to op-
erate. There have been several
recent absorptions, so that to com-
pete with such giants as Ziv and
MCA-TV heavy sugar is needed.

Du M Has

Concurrent Filming

LOS ANGELES, Feb. 5. — Dr.
Allom B, Du Mont this week in ef-
fect acknowledged that the “tech-
nological improvement” his  labs

networking procedure is a rapid
filming technigque.

In a speech before the Chamber
of Commerce here about various
developments in electronics, Dr.
Du Mont went into a description
of the piggy-back miniature TV
camera mounted beside a film
camera for instuntancous viewing,
which his firm recently demon-
strated in colluboration with one
of the studios,

Eluborating on this device, Du
Mont said, "By the same token,
TV networks will he able o pre-
sent a live show, let us sav, from
New York or Los Angeles, and at
the same time a true quality Film

FILM SURVEY

Fortune
T heater
Hits 26%

NEW YORK, Feb. 5—-WOR-
TVs new “Fortune Theater” was
viewed in 268 per cent of the TV
homes in the New York area with-
in the lirst rwo weeks it was on the
air, according to a special Advertest
SUTVEY,

Advertest began its intérviewing
in 582 homes on January 23, alter
Fortune's [irst week on the air, and
ended it on January 30, before the
second week was over.

Spots on the show have been
picked up by three sponsors to
date. Kaz Electric Vaporizer has
purchased two one-minute spots
per week on the 9-10 p.m. show-
ing; Bavlereem has bought seven
one-minute spots per week in the
11:30 p.m.-1 am, showing, and
Ceneral Tire has come in for three
one-minute spots in the 9-10 p.m,
showing.

with mew ones coming in every
day. Actuallv, not all of these are
Final and approved. Stations under
common ownership must join as a
group, according to TvB bylaws,
And a few of tﬁme that have ap-
plied must still await the applica-
tions of their sister stutions belore
they can be acted upon.

The list of applicants is pretty
much of a cross-section of station
sizes, with virtually all the major

TvB president, said that most of
the applications resulted from per-
somal conversations, and so  far
TvB officials have had the time to
talk to only less than half the coun-
try's stations. -

|

System of

version of the show is made simul-
taneously. These would be actual
top quality [lms—nol {eletranscrip-
tions or kinescopes. Thru the use
of film in this manner the differ-
ences in time zones between vari-
pus parts of the United States

would be bridged.”

He continued, “SHll another
major problem will be solved bv!
combination cameras. There are
serious registration and eguipment
problems today in the live televis-
ing of color shows. The problem
is quickly licked when a motion
picture camera works with the TV
camera. Color [ilm is used, and the
full color show is recorded on fﬂmi
for subsequent showing.”

Unveiling of Du  Mont film
process is expected any day now.
A demonstration is due to take
place at the network’s Tele-Center
m New York, where the equip-
ment has been undergoing tests for
a number of weeks. It was said
that Du Mont intends to ron thru
the entire process to a final print

right before visitors’ eves.

‘ROCKY’ SPACE
WINGS FLY

PROVIDENCE, Feb. 5.-—-
WJIAR-TV here recently
pitched a pair of space wings
as a premium for “Rocky
Jones, Space HRanger.,” In
four days the station received
1,241 pieces of mail on the
oifer.

The syndicated film show is
sponsored by Harvest Bread
here, Thesday, 6-6:30 p.m.
MCA-TV is the distributor.

KCOP Rating
Hike Credited
To Telefilm

HOLLYWOOD, Feh, 5. — In-
crease af evening TV film program-
ing from 10 to 20 per cent during
the past two months is given credit
by Jack Heintz, general manager
of Los Angeles independent Sta-
tion KCOP, for the station’s rating
rise from 2.1 to 3.4 during that
period.

Rating places it sixth instead of
seventh in the Southern California
market. Station shifted to telefilm
programing  only last December
and now has acquired 17 syndi-
cated  shows, including several
first romns.

In its continuing vidpix expan-
sion, station last week bought “His
Honor, Homer Bell,” and is now
negotiating for the "Gene Autry”
hall hours as well as [or “Kinedom

af the Sea,” new Jack Douglas|

production.

NBC Film Hires Two

NEW YORK, Feb. 5.-The NBC
Film Division this week hired two
salesmen for its West Coast staff,
Thev are Thomas A. Beemer, for-
merly with Frederic A. Ziv, and
Howard M. Llovd, last regional
saels manager of Clubtime Produc-
tions. Theyv will report to Clilford
Oeden, who heads up the West
Coast operation for the NBC Film
Division,

Lambert Joins Ziv

NEW YORK, IFeh. 5.—Bert Lam-
Lsert, lome-time  sales  exec  at
WNEW here, who resigned last
week, this week joined the Fred-
eric W. Ziv Company in top sales
position, It was not made imme-
diately clear whether he would

work on the radio or TV side or
both.

REAR SCREEN PROJECTION

Screen Gems Installing
First East Coast Unit

NEW YORK, Feb. 5.—The first
rear screen projeclion unit to be
used on the East Coast for film
production will be put into action
by Screen Gems shortly.

The rear screen unit will enable
Screen Gems to effect considerable
savings in production of commer-
cials, according to Ben Berenberg,
Eastern production chief. 1t will
mike it possible to shoot scenes in
the studio which heretofore had to
be shot on location: also, by using
stock fooapge as background, it
will enuble scenes to be shot in
settings that could not be dupli-
cated with normal production
budgets.

The new piece of egquipment,
purchased in  Hollvwood from
Mario Castenagro, is located on

2th Century-Fox studio in Aun-
hattan. Screen Gems has been
quietly testing it for the past few
months and is now ready to use
it i actual production of commer-
cials. It wonld also be used for
any programs the [Hrm shoots in
New York in the future.

Not for Rent

The Screen Gems unit, which
will not e rented to other pro-
ducers, is only the first of several
other pieces of similar equipment
that will appear on the New York
scene in the near future. Cinema

b
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Soundstage Productions, which is
opening a new East 95th Street
studio, is reported equipping it-
self for rear screen projection, Al-
s0, Film Craphics is said to be
plaanning installation of rear screen
equipment.

The major factors that has held
New York TV film commercial pro-
ducers back from installing rear
screen units up to now is the cost
of purchasing and installing the
equipment, and  uncertainty  of
union attitides, The Sereen Cems
unit reportedly cost about 327,000
o buy,

[ee Vee Firm
Reported Sef
To Liquidate

NEW YORK, Feb. 5—The Tea
Vee Company was this week re-
ported to be shopping around the
trade for another distributor to take
over its catalog of 15-minute series.
Mare Frederics, general manager
of the small distributing company,
was reported to be in IMawaii re-
cuperating from a recent illness.
And it was meanwhile reported
that the owners of the firm had de-
cided to liquidate,

Tee Vee's propertie; are “Little
Theater,” “Invitation Playvhouse,”
the Charles Laughton show, “The
Camera’s Eve,” and “Gigi and
Jock.” It also distributes the kines
of “Tales of Tomorrow,” which
Eversharp had in 40 markels for
a while. But these belong to
Ceorge Foley,

White has been with: Biow-
Beim-Toigo for the past twe years
as manager of its radio-TV depart-
ment. For three yvears before that
he was with CBS as associate direc-
tor of TV netwaork programing,
co-ordinator of color programing,
and business manager of the radio
and TV networks. He was presi-
dent of World Video, one of the
pioneer TV packaging firms, which
wis [ormed in 1947.

Henry White
New Ad Head

For S. Gems

NEW YORK, Feb. 5.—Screen
Genis this week reorganized its ad-
vertising - promotion  department,
Henry 5. White, who resigned this
week from Biow-Beirn-Toigo ad-
vertising agency, has been named
director of advertising and promo-
tion. White will replace Elihu E.
Hurris, who shifts to another exec-
utive post, not vet disclosed by the
firm.

Frank Young, up to now Screen
Cems press manager, has been pro-
moted to new position of director
of press. Under new set-up, the
director of press will be on a par
in the organizational chart with the
director of advertising and promo-
tion. As press manager, Young had
reported to the director of adver-
tising and promotion, New beth
White and Young will report di-
rectly to Ralph Cohn, vice-presi-
dent and general manager of the
Firm,.

‘Mayor’ Sales
Reach 762G

HOLLYWOOD, Feh., 5.—Sales
of “Mavor of the Town™ thizs week
reached $762,000, one of the best
records achieved to date by a syn-
dicated TV show For the first three

months of its run.
produced

The  Cross-Krasne
MCA-distributed product is seen
in approximately 100 markets, but
hus not vet made its debut in
cither of the two top areas in the
country, Los Angeles and New
York.

Ziv Planning April 1 Debut
Screen Gems' sound stage at thelFGr SCIence FiCtion Series

NEW YORK, Feb. 5.—Ziv-TV is |

apparently giving itself less than

twa months for its sales drive on |

its new "Seience Fiction Theater.”
The firm is understood to have set
i debut date of April 1. Ziv's sales
policy is to push one show at a
time and taper off after debut to
turn its salesmen’s attention to the
next property,

This speed-up was anticipated
when Ziv announced near the end
of 1954 that it would double its
production rate in 1953, and then

bought the old Eagle-Lion lot to
prove it In 1954 Ziv put three new.
series on sale. If it is to run thra
six in 1953 it will be forced to
limit its main sales effert to two
months in each case.

Ziv entire T0-man sales force was
locked up in sales clinies in the
-‘:u1nl|‘}¢m}-":-: three main offices this
week., By the end of the week the
firm was already rumored to be
on the verge of a regional beer deal
on the West Coast for the new
show, but this was unconfirmed.
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4. Wild Bill Hickok (West.), Flaminge Fllms, WLW-D—W, 6:00-6:30, 218 ., Cartoons; Don’s House, 5.3 12. Lie of Riley (Comedy), NBC Film ..... .oWEEK—S, 8:30-9:00..,.24.0. .oovernnnaens Mect Millie, =
5. Racket Squad (Mys.), ABC Film. ......... WHIO—T, T7:00-7:30....20.0. .. _.Ray Bolger, 7.6 13. Inspector Mark Saber (Mys.), Aiaal A5 Studic One,  —
& Ramar of the Junple (Adv.), TPA.. WLW-D—F, 6:00-6:30..19.7. . c.viivinnna.. Warions, 4.1 Thompson-Koch . GUWEEK—M, g'}u_.m;'. "1-,-'-;"'“'""“5]}&! it Ri:h. —
6. Liberace (Music), Gulld Fllms ...........WHIO—Th, 7:30-8:00...19.7......Dinah Shore, News, 23.5 14. Florian ZaBach (Music), Guild Films. .. .uWEEK—W, 8:00.8:30, ... e RO, 10,
8. Mr. District Attoroey (Mys.), Ilr:n" CWLW-D—W, 15. Inner Sancium (Mys.), NBC Fllm. -.”.uWEE.I'-‘.—M, 10:30-11:00. . 0149, .....000...Flay Sndg
10:30-11:00 ... IS L T Blue Ribbon Boats, 21,7 H- Etmmr:sl‘_ﬁi;" ﬁmﬁ; Sportatorium. . . .uWEEK—S, 10:30-11:30.. 037, .o ovannannnnnns Wrestling, —
¥. Supermanm [Adv.}), Flamingo Fillms,,....... WLW-D—M, Em-ﬁ . TN e Hopalong Cassidy, 10.8 « Lerea 5 Loporis}, o
10 Annie Oukley (West), CBS Film. .. .ooo. .. WLW-D—Su, 1:00-1:30,.16.9, "Is Your Wn:l!ﬁ. 1.0 Mannie Baum Emt. ,........c..eiiens uWTVH—Th, 6:457.00.,. 8.3......+... News Caravanm,
. 11. Waterfront (Adv.), MCA-TY..............WHIO—S, 7:.00-7:30, ..155...... Midwestern Hayride, — 18. Beslah (Comedy), Flamings Films.......uWEEK—T & Th, 7.3 B D
12, Secret File, USA (Adv.), Official Films.... WHIO—F, 10:30-11:00..154....., .. Cavalcade of Sporis, — H:00-3:30 cocisraniens Bdiasiin s Ve RO
13. Meet Corliss Archer {Comedy), Ziv.TV,, ... WHIQ—Th, T:00-7:30,..14.0.,....5tar and the Sto - ot A
14, T Led Three Lives u{um.h I:;;-TT ......... WHIO—T, 9:00-3:30....13.8,......., Fireside Theu.l?l:: — 19. Walt's Workshop (Educa.), Reid H, Ray. .oWTVH—5, 5:15-5:45 ... 64, .oinvnvnnnnnann Various,
15, Star and the Siory (Dama), TPA........ . WLW-D—Th. T:00-T:30, . 13.0...... Meet Corliss Archer, —=—
16. Hopalong Cassidy (West.), NBC Film, ... WHIO—M, 6:00-6:30, .. . 10.8....... .. Superman, —
17. 1 Am (he Law (Mys.), MCA-TV,......... WHIO—S, 10:30-11:00, .. 9.9, ... ... ‘Your Hit Parade, — BALTIMORE ...... TR SRR vesereerss-.3 STATIONS
I8 fnbe The Iight (Drmmm), Sterimg TV....: WL ci Varioue TOP TEN LOCALLY RATED PROGRAMS (* Indicates Non-Network)
cd=1k sxssnsmnng Medicssmsansansmemasn ATy ¥ —
1%, Yesterday's Newsreel (Docom.), Ziv-TV., WLW-D—Th, 1. Jackle Gleason, WMAR.....ceueee.. 060.0 & Dragnel, WBAL. .....ccciaciniinnanss 419
I:30-11:45 L ,.vneesss 24..,. Sporis Desk; Theater, — 2.0 Love Lucy, WMAR. .....connuns w495 7. Groucho Marx, WBAL........ isesemas 431.1
3. Two for the Money, WMAR.......... 47.4 H. Talent Scouis, WMAR.. T
4. This Is Your Life, WBAL.....ccouu0s. 46,3 9. Godfrey and His Frp:mla. \I.?'I"-'IAR LA6.4
CINCINNATE oo iimorenmrsag syrespsrrrenn e FEATIDNS 5. Toast of the Town, WMAR......... 45,9 10, My Fvesiin Hugbant, WMAR. o000 =
o 1 | r
TP TRN LOCALLY BATESREOGRAMS O Todiestes Nios-Net wor 1. Clsco Kid (West), Tiv TV, . WBAL—T, T7:00-7:30....2648............News; D-Day, 53
1. Groucho Marx, WLW-T.....coc0vuran. 5319 6. Your Hit Parade, WL"-"-’-T"“ ..... ee 43S 2. | Led Three Lives (Adv.), Ziv TV....... WBAL—W, 10;30-11:00..25.9. ... ... Blue Ribbon Bouts, 20.0
2, Jackie Gleason, WEKRC.....coeeeenuss 49,2 " 7. Disneyland, WCPO. . .....ccevenpenaa 41 18 up::r-ll:l iAdv.), Flamingo Films......... WBAL—W, 7.00-7:30...24.3. .....News; Going Flaces, 7.1
3. Dragnet, WLW-T....... REERR R LA 1, T #. Bob Hope, WLW-T. ORI T 1 4. Ramar of the Jungle (Adv.);, TPA....... <o WBAL—M, 7:00-7:30,.,.24.1, ... ..News; Our Children, 6.4
4, George Gobel, WLW-T, ....,. OO & 9, *I Led Three Lives, WLW-T..........38.2 5, Wild Bill Hickok {(West.), Flamingo Fllms..  WBAL—F, T:00-7:30,...20.4...... News; Family Doctor, 5.6
5. This Is Your Life, WLW-T,...........43.8 10, 1 Love Lucy, WKRC., .. 381 6. Annle Oakley (West.), CBS Film.......... WBAL—5, 5:30-6:00....1%5.......0000004+. Football, 33.8
7. City Detective (Mys.), MCA-TV.......... WMAR—S5u, 1LOGTL30L IR0, . viinnnnrinnns Various, 6.9
8. Badge 714 (Mys.), NBC Film.............. WEBAL—T, 10:10-11;00, IBT . e riianeaneas. Wrestling, 154
1. 1 Led Three Lives (Adv.), Fiv TV......... WLW-T—Th, B:30-9:08, 382, ......... .. Climax, 17.0 9. Abboil and Costello (Comedy), MCA-TV, WAAM—5u, 6:30-T:00. . 151 .. c0vsnunn ",|"nu Are There, 12.0
E Ciseo Kid (West.), Thv TV......cvvvnene.. WOPD—5u, 6:00-6:30.. 280, ..... M::l the Press, 9.3 10. Hans Christian Andersen {Child.},
3. The Whistler iMys.), CBS Fllm, . .......... WERC—W, S00-%:30,, 251, .., Kr“-ﬂl TV Theater, 30,3 Interstate TV.. JWHAL—Th, 7:00-7:30...145......0... ... News; Sporis, 3.8
4. Mr. District Attorney (Mys.), Ziv TV.. .. . WLW-T—T, 10:30-11:00..19.4,.........50p the Music, 1.9 11. Liberace (Music), Guild Films. .  WHBAL—Su, 7:00-7:30...13.8........You Asked for It, —
5. Passport to Dunger (Adv.), ABC Film...... WLW-T—T, 10:00-10:30. 191, ......... U 5 Steel Hour, 20,3 i2. Amos 'n* Andy (Comedy), CBS Film. ”.HWAAM-TH. 10: 30-
&. Liberace {Music), Guild Films. .......... WCPO—F, T:30-8:00.,..164........Coke Time; MNews, 139 b 15 B R .“-1 veressLux Video Theater, =—
7. Superman (Ady.), Flamingo Films,....... WLW.-T—M, 6:00-6:30,, 16.3....,.Early Home Theater, 4.9 13. Hopalong Cassidy (West.), NBC Film, .. ... WHAL—M, ﬁ-:lﬁ-ﬁ-'dﬁ-- 1.8, .Early Show, =—
2. Annie Oakley (West.), CBS Film.......... WLW-T—W, 6:00-6:30,..046....... Early Home Theater, 6.9 14. Tales of Tomorrow (Drama), Tee Vee Co. .. WMAR—Su, 7:00-7:20,,.10.0. -You Asked for It, —
9. Favorite Story (Drama), Ziv TV..........WCPO=T, T:30-E:00....140... ... Dinah Shore; MNews, 12,3 14, }KH Carson (West.), Coca-Cola Co. ...... WMAR—T, ﬁ:m-ﬁ:lﬂ-._.m.!....I'uppu:s, Cartune Time, —
10, Badge 714 (Mys.), NBC Film. ... ........WLW-T—5u, 7:00-7:30, 13.9........You Asked for Ii, 258 14. Hopalong Cassidy (West.), NBC Film...... WBAL—Th, 6:15-6:45,..100...............Early Show, =
11. Wild Bill Hickok (West.), Flamingo Films. . WLW-T—5, 6:00-6:30...129............ Fro-Football, =— 17. Terry and the Plrates (Adv.),
11, Meet Corliss Archer (Comedy), Ziv TV, WLW-T—W, 10:30-11:00,12.6........Blue Ribbon Bouts, — Official Films. iiesess WHAL—F, 6:15-6:45.... 99.....00000:.. .. Early Show, -
13, ¥Deaih Valley Days (West.), Pacific Borax. . WKRC—F, 10:30-11:00. . 12.4...... Cavalcude of Sporis, — 18. Mr. District Mmr“, mn Y, ZI* TV..nens WRBAL—S, 10:30-11:00,., 9.5..........Celebrity Parade, —
4. Ramar of the Jungle (Adv.), TPA........ WLW.T—F, 6:00-6:30...11.8._..... Early Home Theater, — 19. Dangerous Assignment (Adv.), NBC FII-,.WM.&R—M. 11:1511:45. 0.7, Short Story, Tonight, -—
15. Hopalong Cassidy (West.), NBC Film. .. ... WERC—T, 6:00-6:30,... 9.9, ..00o0iois Range Rider, =— 20. Hopalong Cassidy (West.), NBC Film..,.. WBAL—S, 3:30-4:30.... 69%......... NCAA Footkall, —
. 15, Dick Tracy (Mys.), Combined TV.......... WLW.T—Th, 6:00-6:30.. 9.9 ..Early Home Theater, — 21. Ellery Queen (Mys.), TPA. . . . WAAM—Su, 10:30-11:00. €6.........What's My Line? —
11. Range Rider (West.), CBES Film.._.......WLW-T—T, 6:00-6:30,., 7.6........Hopalong Cassidy, — 22, Coloned March {Mys.), Official Films. ..... WBAL—M, 10:30-11:00.. 6.2.... ... Stludio. One, —
17, Wild Bill Hickok (West.), Flamingo Films. . WLW-T—5, 9:30- 23. Flash Gordon (Adv.), U M & M ........ WBAL—S, :30-5:00.... 5.8.. ..NCAA Football, —
: 1000 am. ... CTE L Uncle Al, = 24, Jamel Dean, RN, (Drama), U M & M o WBAL—S, T:00-7:30,... 4.9.. veease- Football, —
19. Tales of Tomorrow (Dmma) Tee YVee Co. .. WOPO—W, 10:30-11:00., 6.9, . Biue H.Ihhnn Enuls., — 25, Meel Corliss Archer (Comedy), Ziv TY.... WBAL—Su, 6:30-T:00,., 4.6, .Abboit and Costello, —
20, Star and the Story (Drama), Official Films, . WKRC—T, 8:00-8:30. ... 5.8.......... .Bob Hope, — 26. The Falcon (Mys.), NBC Film..........,. WAAM=—W, 10:30-11:00, 16, 1 Led Three Lives, —
21, ek Tracy (Mys.), Combined TV.. e WLW-T—5, B:3M0- 27. All Star Theater (Drama), Screen Gems. .., WMAR—T, 11:15-11:45., 3.3.... .,Iu:ll'ahi: Short Siory, e
9:00 M eeirrnnaans B viieanensereF O P Quiz, =— 28. Cases of Eddie Drake (Mys.), CBS Fllm.. WMAR=—S5, 12:00-12:45 Z0.......0.. Celebrity Parade, —
22. China Smith (Adv.), Nat'l Telefilm Assoc. . . WCPO—T, 6:30-T:30.... 4.2............All Star Movie, =— 29. Hank MeCune (Mys.), Minot TV.......... WBAL—Su, 2:30-3:00... 03....00000 Celebrity Parade, -—

Heart Attack
Claims Levin

CHICAGO, Feb., 5.— Funeral
services were held here this week
for William (Biggie) Levin, 49,

(30) of a heart attack.
His firm, \W. Biggie Levin Tele-
vision Air Shows, Ine, Chicago,

shows of the Chicago Symphony
Orchestra over the Du Mont net-
work. Besides handling Dave Gur-
roway on a personal management
contract, Levin also produced “Fri-
day With Garroway” and “Easy
Money,” which air over the NBC
radio network. Levin was the first
ever to put a symphony orchestra
on the air under a sponsorship, the
Philadelphia Symphony Orchestra
under the direction of Leopold
Stokowski, sponsored by a bank
_group.

Levin, during his career, was also

Mme, Emestine Schumann-Heink,

Eddy Howard, Dennis Mor
J-l.an'}r Lauder, Otis Skinner, Eﬁ;arl
Guest, Clifton Utley, and the Don
Cossack Chorus. Levin began his |
“theatrical career in 1920. He is sur-

,?Jve& by his two children, Mary
¥l ubam; his parents, Sam anc
Eru:l William; hi S ]

ie Levin, and two sisters.

Screen Gems
® Continued from page 4

One group of 13 was picked up by
Helene Curtis, and another 8 epi-
socdes was bought by Campbell’s
Soup. Ford, of course, fallowed
its usual course of re-running 13 of
the vear's supply of 39 films,

The 39 “Ford Theater” episodes
last vear got an average rating of
40.5 in their [irst Tun. The 13

Ford re-runs during the summer
pulled an average of 33.8, while
Helene Curtis gamered a 22.0 av-
erage with its group of 13 re-runs. |

Both Ford and Helene Curtis out-
rated their competition with the
SUITIIMET Ie=Turns.

As of the January 1 Nielsen re-|
ort, “Ford Theater” this season
as topped all dramatic anthology

stanzas on the air with an average
337 rating, “Fireside Theater”
pulled an average rating of 315
since it went on the air early in
September. It's the top-rated net-
work show in its time slot.

Indie KTTV

® Continued from page 6

Show,” “Late Show” and, finally,
the “Late, Late Show” which
doesn't begin airing until after mid-
night. Its success in this sphere
comes mainly from its careful se-
lection ol the films it programs.

i bors.
'panded from now thru the season

Coca’s Show
Tests Sketch

NEW YORK, Feb. 5.=The Imo-
gene Coca show has signed three
regulars and is in the process of
trying out a plot around which a
situation-comedy format can be
built. New regulars on the NBC-
TV show are David Burns, Hal
March and Bibi Osterwald,

The program is also featuring a
sketch which uses the three new
teatured plavers and Imogene
Coca. Miss Coca and March play
two single people, and Miss Oster-
wald and Bums play their neigh-
The sketch will be ex-

to see whether it finds favor with
the viewers.

Hwd. Angels

® Continwed from page 12

advisors will receive fees for their
services, but no salaries.

The present advisors are Wal-
lace Garland, president of Broad-
way Angels and the financial
brain of HA; Maxwell Seligman,
head of Tele-Craft Film Editing
Service here; Thomas Legate, an
actor, director and musician, and
co-producer of “Angel Auditions”;
Paula Stone, TV and Broadway
producer, amd Roddy McDowall,
actor.

1m0 AN —SReriea nraekiainiameymy pamm o

Product Need

® Continued from page 4

garner in the TV distribution of its
30 pictures is calculated to make a
TV dier at this time seem quite
attractive.

And 1935 would appear to be
the vear to take the fling, while
the TV industry’s conversion to
color is still proceeding at a snail's
pace, Once color circulation is
widespread the old black and
white pictures will probably find
rating competition tough against
color shov s,

But in the present situation the
stars and titles the majors filmed

1

e . W W W e S B e S — — — T — — — — — — — — ——

‘Phoebe’ May
Split Billings

NEW YORK,-Feb. 5.—Camphell
Soups is said to be looking for a
sponsor to share half the costs of
“Dear Phoebe,” The program is
on NBC-TV 8:30-9 p.m. Fridays,

The property started out very
strongly, ratingwise, but has failed
to increase its standing substan-
tially. Batten, Barton, Durstine &
Osborn is the agency,

before 1948 are regarded by many
as potent enough to take on almost
anything the networks now have.

o
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1 Enter my subscription to The Billboard for a full year
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16 TV FILM ot ol THE"IILLWEFH“* b wr . FEBRUARY 12, 1955
PRODUCTION NOTES REE%S’;NG TV FILM PURCHASES
First 12 films ﬂ?r;ui:nfi::?d?ﬂ‘::ﬁdenﬁal File,” to be ——— WOW, Omaha, will program “Million Dollar Movies,” a

syndicated by Guild Films, are in the can, and Guild is now
looking for a sponsor for the top-rated program, according to
Producer Jim Peck. First 13 half hours are, in the main, repro-
ductinns of shows seen live over Los Angeles Station KTTV.
Program consists of interview with about one-minute film clips
spliced in. Peck thinks the show will be just as quickly accepted
nationally as it was in Los Angeles since problems dealt with,
such as narcoties, comic books, rackets, ete., are of national scope.

Producer Ray Singer believes luugh tracks ne-c-ﬂssmﬁ to
certain types of comedy because the home viewer expects them
Singer, who uses audience reaction, not canned laughter, says
one of the big problems these days is finding the audience to
watch a TV show being run off.

Desilu Productions has three new series planned for next
ear, “Desilu Plavhouse,” an anthology; “Those Sisters” and
'Girls in Grease Paint.” Studio also expects to do eight or nine
pilots for the nets, Studio Vice-President Martin Leeds says the
trend for next year seems to continue along situation comedy
lines, with some adult Westerns also likely to be Filmed.

“Lux TV Theater” is happier with host James Mason, and
vice versa, now that show is putting more production into com-
mercials instead of doing them more or less off the euff.

June Haver is set to replace Betty Grable on the February
17 “That’s Life” segment of “Shower of Stars” following Miss
Grable’s ankle-spraining.

Deul is in the works for Lawrence Welk to go into film
syndication it two or three knotty problems can be ironed out.
Welk show presently is among top 25 in Los Angeles.

Chances appear good that the Singer-Chevillat production,
“It's a Great Life,” will escape the axe this vear. Show, spon-
sored by Chrysler, has risen steadily in ratings after a bad start
and was extended from 26 to 34 weeks last week with another
five-week option added.

Dr. Frank Baxter has been named speaker for the Screen
Writers' seventh annual award dinner February 28.

LZiv-TV winds up 78th stanza of “I Led Three Lives” this
month. Star Richard Carlson is scheduled for a theatrical
feature, “San Antonio de Bexar.”

The “Hope Howard Show,” new musical starring the 12-
yvear-old of the same name, is being filmed in San Francisco by
Jack Welch and Ken Rich,

First *You Are There” segment to be filmed is being shot
at Hal Roach Studios under direction of Bernard Girard. Story
is “The Completion of the Transcontinental Railroad.”

Bullet stars Jeanmaire and husband Roland Petit have bid
to do Max Liebman spectacular in May,

“Disneyland” has been named “TV Program of the Year"
by NABET, Southern California listener organization,

The Collier Young-Ida Lupino company, Filmakers, Inc,,
has been taken off the SAG blacklist following agreement for
payment of 15 per cent to actors for release of 1950 theatrical
pix, “The Young Lovers,” to TV.

Jayne Drennan, originator of the silhouette for TV commer-
cials, says her figure can do just about anything a man ean,
including, possibly, play baseball.
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For the first time

Major League
Baseball

available for local

Half-Hour

IV
Films

sponsorship

The top game of the week,
throughout the entire season,
of the world-famous New York
Yankees. Includes personal in-
terview at end of each episode
with open ends for local spon-
sorship presentation of "Player
of the Week" award.

For screening prints — contact

GOVERNOR TV ATTRACTIONS, INC.

151 Wesl 46t Streel Mew York, M. Y. Judson 6-4421

HOWARD GRAFMAMN EDWARD STEVENMS

M. A. C. STUDIOS STEVENS PICTURES
Congress Hotel
Chicago, Illinods
HArrison T-B660

Atlantan 3, Ga.

HOlywood 4-10068 WAlton 3479

101 Walton 5t, NW.

Jack H. Harris, Exploitations
Productions’ v . flew from Los
Angeles to Wusﬁ'ngtnn last week
after completing a survey of new
production for EPL . . . Earl Ben-
nett, the Sir Frederick CGase of
Spike _[unes' “Musical Depreciation
Revue,” has joined the cutting and
editing department of United Pro-
ductions of America and will also
be available for character voices.

"|. . . Vivian Blaine, of “"Cuys and

Dolls” fame, will bring her char-
acterization to TV in Screen Gems’
“Pick the Winner,” first telefilm in
the new “Damon Runyvon Theiter”
s.ries.

Dr. Henry Brown, Atias TV Cor-
poration prexy, attended the pre-
mier of the “Captain Z-Ro" Film
series in San Antonio over KTBC-
TV. ... David Brian, ‘vho portrays
the title role in Ziv's “Mr. District
Attorney,” will speak at the Texas
State convention of district and
county attornevs and law enforce-
ment officers on Monday (7).

Andrew P. Jaeger, .ewly ap-
pointed sales veepee of Prockter
Television Enterprises, heads for
Washington Wednesday (9) and
from there flies to Hollywood Ffor
several days. . . . Frank McMann,
formerly of NBC, has joined MCA-
TV Film Syndication as ad man-
ager, reporting to Wyn.. Nuthan,
sales manager.

Frank Smith, sales manager of
the new Cinepix Corporation, is
leaving on his First sales tour next
week which is expected to run for
three weeks, Smith will be pro-
moting the firm’s extensive library
of cartoons, features, Westerns and
comedies, . . . Jules Weill's For-
tune Features, Inc., has moved to
new and expanded guarters within
the same building, 1501 Rroadway,
New York.

Cuild Films exhibited its “Con-
fidential File” show on “Horror
Comiecs™ before the joint legislative
committee studying comic publica-
tions in New York. The film cre-
ated such a good impression that
it is expected to be shown before
the New York State Legislature in
Albany shortly.

T. C. Murphy, formerly of the
WNBQ-TV engineering depart-
ment in Chicago, has joined the
staff at Telecine Film Studios, Inc.,
Park Ridge, Ill. . . . Kling Film
Studios has just completed Filming
of a one-and-a-half-minute TV
commercial announeing Hotpoint's
golden anniversary kitchen. The
film was produced under the super-
vision of Earl Kennedy, of Maxon,
Ine., agency for Hotpoint.

Stephen Strassberg, formerly ac-
count exec for Art Franklin, Inc.,
and Harriet Feinberg, assistant pro-
motion manager for ABC Film
Syndication, have joined ABC as
Euh]icity head for WABC and
VABC-TV and adverlising and
promotion for the two stations re-
spectively. . . . Charles H, Rosen,
exccutive producer, and Morton
Zimmerman, director for Arthur B.
Modell TV Productions, who have
been [ilming the five-minute “Tiny
Fairbanks™ series, are looking for
historical locations to film the next
13 “Tiny" filmns.

Kenneth Hyman, Associated Art-
ists Productions” veepee, left New
York on Fridav (28) for a three-
week trip to Hollywood. Hyman
will complete negotiations to ac-
quire Hollywood-made motion pic-
ture features for TV distribution.

ATPS Opens 5 New
Offices in South

HOLLYWOOD, Feb. 5 —-New
offices are ht‘-illj’il opened in Al
Linta, Miami, Nashville; Richmond,
Va., and Dallas by Advertising

company's general manager, Mau-

The company, distribution outfit
for John W. Loveton Productions,
previously had offices only in Los
Angeles, Chicago and New York.
Expansion is expected to result in
intensification of sales campaign
fgr the “Mr. and Mrs. North™ vid-
show,

www americanradiohistorv com

Television Program Service, the|!

rie Gresham, announced this week, ||

in Omaha.

New business for KGMB,
Digest,” an MCA-TV property,

Cassidy” in its half-hour series
hour version.

Durham-Raleigh, N. C., and
York, and “Life of Riley" to

sion, Series A & B, was sol
ous Assignment” to KF5D, San

KOPO, Tucson, Ariz., and "Jet
burg, Fla.

KBOI, Boise, Idaho.

series of recent Hollywood releases, February 6. The series,
purchased from General Teleradio, will be on a first-run basis
Watson Bros.” Transportation Company will spon-
sor the show, which will be seen every Sumday at 10:15 p.m.

Honoluly, includes “I'cle-Eggr!s
for Lu Lager Brewing Com-

pany, and “Madison Square Carden Highlights,” distributed by
Winik Films, [or Procter & Gamble.

This past week was a light one sales-wise in the TV film
industry, Nevertheless NBC Film Division managed to bag an
eight-series deal to one station, WJTV, Jackson, Miss. Shows con-
tracted for are “The Faleon,”
“Paragon Plavhouse,” “Dangerous Assignment” and “Hopalong

L

“Inner Sanctum,” “Captured,”

A, half-hour series B, and one-

Other NBC Film sales include: “Badge 714" to WITY,
Bloomington, I, for Drewry'’s Beer, and to KOPO, Tucson,
Ariz., for Valley National Bank; “Paragon Playhouse” to WTWD,

to WDSU, New Orleans, for

Maison Blane. “Watch the World" was sold to WRCA, New

KROC, Rochester, Minn., and

WDAY, Fargo, N. D. “Hopalong Cassidy”™ in its half-hour ver-
to KGUL, Galveston, and “Danger-

Diego, Calif.

“All Star Theater,” a Screen Gems property, was sold to
WTVO, Rockford, 111, for General Electric Supply Company and
WICS, Springfield, 1Il., for G & E Fumiture Company. Loeb
Storage and Hearing, Collens and McInnis will sponsor the “Big
Playback™ over WBRZ, Baton Rouge, La., and Dixie Dairy, a
division of the Borden Company, will sponsor “Rin Tin Tin" over
WMAZ, Macon, Ga. Sereen Gems also sold “Top Plays” to

Jackson™ to WSUN, St. Peters-

Block Drugs will sponsor CBS TV Film Sales” “The Whis-
tler” in two markets. They are WBZ, Boston, and WNHC, New
Haven, Conn, “Whistler” was also sold to WBES, Fort Lauder-
dale, Fla, “Amos 'n’ Andy” was sold to KTLC, Lake Charles,
La., with the Dedman Company picking up the tab, and “Annie
Oakley” will now be seen in Anchorage, Alaska, over KTVAL
“Range Rider” was sold to KBT, La Crosse, Wis,

“Captain Z-Ro,” which debuted last week, was sold by
Atlas Television to the following markets: WRCA, New York;
CKLW, Windsor, Ont., for State Sample Department Store;
KTBC, Austin, Tex., for alternate sponsorship by Camation Milk
and Exchange Stamp Company; XETV, San Diego, Calif., and

Objectionable R&B
Records Subect of
‘Confidential’ Show

HOLLYWOOD, Feb. 5.—0bjec-
tionable lyrics in rhythm and blues
records, and their effect on young-
sters, is scheduled tc be the subject
of Paul Coates” "Confidential File”
telecast Sunday (6) wvia Station
KTTV here.

Coates’ show has already stimu-
lated widespread interest in the
music trade here.

Disk jockey Joe Adams, KOWL;
a music publisher, a PTA official

and a 13-vear-old girl are to be in-
terviewed to ascertain the reason
behind the growing popularity of
rhyvthm and blues records, and

what, if any, censorship rules are
enforced by the trade,

Coates told The Billboard that
the telecast has no intention of cas-
Hguting the rhythm and blues Held
in general, but will be restricted to
the harm caused by double enten-
dre lyrics in some r.&b. records.

FANFARE

Distrib TV
Log Free in
Calif. Stores

HOLLYWOOD, Feb. 5. — TV
Fanfare, 12-page weekly television
Nlog distributed free thru Southem
California market chains, has
reached a ecirculatior of 72000
with $100,000 in advertising hill-
ings ir 1954, and is beginning to
become a distinct threat to news-
stand sales of weekly TV publica:’
tions relying mostly on logs for'
their sales dr w.

The publication now plans to
begin experimental free mailing to
all television homes in this area,’
a move which would boost circula-
tion to approximately two million.
First mailing of 10,000 copies is
scheduled for mid-1955.

Founded in 1953 by Ned North,
the publication derives its revenue
from three-by-three-inch box ads
which it sells to -on-competitive
regional retailers near the dis-
tributing supermarket units,
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Name Artists May
Spark NJB Label

Second Release Near; Sked New Record

Within 30 Days; First Tops 32,000 Mark

OAKLAND, Calif, Feb. 5.—
Juke box operators may soon have
the opportunity of purchasing rec-
ords by top-name artists on Nation-
al Juke En:: Music, Incs., NJB
label.

According to George A. Miller,
president and general business
manager of Music Operators of
America, all major recording com-
panies have been contacted by
MOA and the prospects for future
NJB labels using top recording
artists look bright.

“To insure top artsts on fuhure

records,” Miller said, “the present |

arrangement of MOA receiving 10
cents per record sold will be dis-
continued,”

Distribution of future records is
expected to be handled in the same
manner as used on the first NJB

MERC CONTEST

Centers on
Vaughan's
‘Important’

CHICAGO, Feb. 5.— Mercury
Records this week announced an-
other participation contest open to
all deejays following the successful
conclusion of their “Melody of
Love” contest. The new contest is
centered -around Sarah Vaughan's
récording of “How Important Can
It Be?” In the former contest, the
deejay was asked to read poetry to
the el:inig of David Carroll’s
“Melody of Love.” In the new
set-up the deejay is asked to sing
along with Sarah Vaughan, Sheet
music containing a suggested har-
many t?lm.t and contest rules will
be in the mail to deejays over the
weekend, according to promotion
director of Mercury, Kenmy Myers.

Myers stated that the contest
was started because he found out

(Continued on pape 30)

Peyton C. Ford .
NAMM'’s Counsel

CHICACO, Feb, 5.—Pevton C.
Ford, Washington attﬂmg:.', has
been selected as the legislative
counsel by the National Association
+I:nf+ Music Merchants® national com-
mittee for the repeal of the musical
mstrument excise tax.

The committee is composed of
&ll music industry associations in
addition to cultural and educational
organizations in the field, The
present excise tax is 10 per cent,
and musical instruments are still
listed as luxuries.

release. Operators order their disks
from NJBM, which notifies the
record company pressing the tune,
Shipments go to operators directly
from the record company.
32,000 Sales Mark

National Juke Box Musie,
formed last November by Barney
Young and supported by MOA, has
already fnppeg the 32,000 sales
mark with its first release, “Early,
Early in the Moming” and “I:Iadfi;
from Georgia Way,” Miller said.

Because music operators proved
that they would support a third
cu]flyright licensing organization,
Miller said, plans for future releases
have already been scheduled.

The next NIB record has been

{Continued on page 85)

Clef Skeds Getz

Jazz Concert LP’s

HOLLYWOOD, Feb. 5.—Nor-
man Granz's Clef Records will re-
lease the first jazz concert package
bv Stan Getz on March 1, titled
“Stan Getz at the Shrine.”

Material for the package, a plush
album containing a spiral bound
series of photos and two 12-inch
LP's, was culled from a recent
Duke Ellington-Dave Brubeck-Stan
Getz concert at the Shrine Audi-
torium here,

Album will retail for $10.

OTTO DRIVES US
ALL SCHRAGE
IN TABULATION

NEW YORK, Feh. 5.
—Happv,” “Crazy”™ or
“Schrage,” this Otto fellow
has created all sorts of prob-
lems. It's like this.

There are now being mar-
keted—and very successfully—
a Decea record by “Crazy
Otta” which couples “Smiles”
with *Glad Rag Doll,” and a
Johnny Maddox disk on Dot
Records which is titled the
*Crazy Otto Medley.”

But dealers, disk jockeys
and operators seem to prefer
calling either or both records
“the Crazy Otto record.” This
creates a problem in surveying
the field action on both rec-
ords. When it comes to tabu-
lating The Billboard’s “"Honor
Roll of Hits,” anv points ac-
cruing to the Maddox “Med-
ley"” on Dot cannot be counted
since it's a medlev of songs—
not a song. The “Honor Roll”
is song-based.,

Neither, of course, can the
two voles for the Deeca disk
be added to those for the
Dot disk toward a tabulation
for the “Honor Roll.” The tweo
records are of different ma-
terial—even if the dealers, op-
erators and jockeys won't
think of them that way.

The Decca disk, inciden-
tally, is now billed as by
“Crazy Otto.” Tt was origi-
nally “Schrage,” then changed
to "HﬂFp}' Otto” and now it’s
“Crazy —the situation, that is,
in addition to the name,

NEW YOREK, Feb. 5.—Columbia
Records is introducing a standard
recording level for all of the firm's
pop 45 r.p.m. releases. It was de-
veloped by the firm's engineering
department in order to eliminate
wide variations in recording levels
that have been the bane of radio
station engineers and decjays for
a long time,

The step means that all current
and future Columbia pop releases
will not go over a specific level,
even on the loudest passages, and
thus will avoid “overpeaking” or
sudden surges that require lower-
ing and then raising the gain by
jockeys or engineers on radio
shows. The firm expects this to
also please juke box operators who
have long wanted a standard level
for records.

All records to be released by the
diskery with the standard record-
ing level will be designated “CSL,”
which stands for Columbia Sound
Level. This will be printed in red
on all deejay copics. Current re-
leases, including the latest Johnnie
Ray, Frankie Lame and Joan
Weber cuttings, have this designa-
tion.

In order to acquaint deejays
fully with this new development,

CHICAGO, Feb. 5—Juke box
manufacturers and George A.
Miller, president of Music Opera-
tors of America, turned thumbs
down on both the Kilgore (S, 580
and the Thompson (H.R. 2677
bills this week in their first com-
plete statements on the subject,

The Kilgore bill, which would
eliminate the juke box exemption
clause from the Copyright Act of
1909, was labeled by both the
manufacturers and Miller as the
same as measures previously spon-
sored by the American Society of
Compuosers, Authors and Publishers.

Miller stated after discussing the
Kilgore bill with Sidney H, Levine,
legal counselor of MOA, *We both
find that it is identical with, and
has the same wording as some of
the wvery first bills, presented to
the Congress in 1947, better known
as the Scott hill.”

Miller said that the Thompson
bill, which recommends a ftgﬁl'ﬂl

A-Y Tape Pacts Labels
For Rep Now on Disks

By 15 HOROWITZ
NEW YORK, Feb. 5. — AV
Tape Libraries has sizned Van-
guard, Elektra, Seeco and Rainbow
Records to long-term contracts
calling for the release of pre-

recorded tapes featuring repertoire
already out on disks. Under the
pacts, A-V will have access to all
suitable material in the diskeries’
catalogs.

A-V, the pioneer pre-recorded
tape company, has been active in
the new industry for more than
four vears. In addition to record-
ing original material, the firm has
in the past had release deals with
various companies, including Rem-
ington and Musical Sound Books.
There are currently about 150
titles in the A-V catalog.

The move to sign &e diskeries
& part of a plan by the company

to build a comprehensive tape cat-
alog covering all types of reper-
toire. Negotiations are now being
held with other independent man-
ufacturers.

First Release

First releases under the newly
signed pacts will be issued later
this month and will feature Latin-
American etchings from the Seeco
ccatalog, Tapes carrying material
| culled from the Vanguard, Elektra
‘and Rainbow catalogs will begin
to appear in March.

All tapes will be issued on
double-track reels and in the two
popular speeds. In the case of
some of the new classical material,
the new Minnesota Mining No. 190
tape will be used, a thinner prod-
uct which permits up to 90 min-
utes on a standard seven-inch reel.
Frice tor these longer playing tapes
leill be set soon.

fact-finding commission to study
the entire Copyright Act, “would
seem designed to keep bills before
Congress for longer period of time,

with the hope that the ullimate|

end would be in favor of certain
performance rights societies.”

Fight to the End

Miller, Levine and other execu-
tive officers of MOA declared:
“Well fight these bills to the bitter
end.”

Following a mecting of the Auto-
matic Phonograph Manufacturers’
Association, 2 joint statement on
both the Kilgore and the Thompson
bills was issued by the manufac-
turers, Issuing the statement were
{;1Wl Haddock, president of AMI,

c.; David C. Rockola, president
of Rock-Ola Manufacturing Corpo-
ration; N. Marshall Seeburg, presi-
dent of J. P. Seeburg Corporation,
and R. C. Rolfing, president of the
Rudolph Wurlitzer Company and
president of the manufacturers’
association,

Their joint statement is as fol-
lows:

Mirs.! Statement
“There is nothing really new in
either the Kilgore Bill -or the
Thompson Bill, Qur industry has

BMI Finalizes
Reciprocal
Deal With PRS

NEW YORK, Feb. 5.—After long
negotiations, Broadeast Musie, Inc,
and Performing Rights Society,
Ltd., have agreed to a contract.
Under the arrangement PRS will
license the performing rights of
BMI repertory in Great Britain,
Ireland, South Africa and other
territorics administered by PRS.
BMI will license the performin
rights in the United States of al

(Condinued on page 30)

WwWww americanradiohistorv com

MOA, Mfrs. Against Both
Kilgore, Thompson Bills

ihce-n confronted with legislative
proposals similar - to the Kilgore
bill almost annually for the past
quarter of a century, There have
been many hearings on such pro-
posals, the latest only a little over
a year ago, Our ience has
been that when the facts are ex-
posed and the members of Con-
gress are apprised of the true na-
ture of these proposals the decision
invariably has been in favor of
our industry and against amend-
ment of the copyright law,

“The Thompson Bill would dele-
gate fact-finding powers to a body
other than the Congress whose
elected members have heretofore
conducted these numerous able
and impartial hearings concemning
the identical issues, The propo-
nents of the Thompsan Bill are ap-
parcnt}y dissatisfied with the find-
tings of the Congressional commit-
tees and in seeking to change these

(Continued on page 85)

Columbia Introduces

Standard Recording
'Level on All 45's

‘CSL’ Designed as Boon to Juke Box Ops,
DJ’s in Maintaining Steady Tone Timbre

the diskery is sending out a leiter
from President Jim Conkling, and
another from engineering exec Bill
Bachman, explaining the move in
both technical and non-technical
terms. With the letters, the firm is
shipping a standard level record
which can be used by radio sta-
tions as a guide to the actual pro-
gram level of all Columbia "CEL"
records.

In technical jargon the tone
level on the record is five centi-
meters per second BMS (7.07
peak). This is close to the level
used when the 43 r.p.m. record
was originally introduced. It also
happens to be the level at which
Columhbia LP records are cul.
When the.channel level is set on
radio station equipment, so that
the indicator reads 100 per cent

Continuved on page 30)

RCA fo Outline
Store Program
To Field Men

Modernizing Plan
Accents Trend to

Self-Service Style

NEW YOREK, Feb. 5—RCA Vie
tor will outline its new store mod-
emnization program to company
field men next week. The pro-
gram is designed to facilitate the

rowing trend toward self-service
fiaaler operation,

In effect, the company plan is
an integral part of Victor's recent
price readjustment which the com-
pany expects will result in in-
ereased record volume in estab-
lished outlets and the creation of
new outlets which Victor antici-
pates will now enter the record
market,

Under the plan there will be
made available to dealers a set of
18 display units designed and man-
wfactured by W. L. Stensgaard &
Associates, a merchandising presen-
tation house. In addition to the
RCA-sponsored fixtures, the plan
calls for a consultation service for
dealers desiring custom advice on
store layout.

The fixtures, suitable for floor,
wall or counter use, have been de-
signed so that they may be

(Continued on page 30)

NEW YOBK, Feb. 5.—A revived
push into the rhythm and blues
tield is being readied by RCA Vie-
tor and will break early next month
when the firm's subsidiary label,
Groove, issues, its first wax since ils
recent separation from Label “X.”

Groove general manager Ray
Clark, brought up as head of the
operation last month from a long-
time post as Southern field man,
has named Bob Rolontz as artist
and repertoire manager for the la-
bel. With The Billboard as music-
racdio editorial staffer for the past
three years, Rolontz formerly held
several record company executive
posts. He assumes his new position
with the diskery later this month.

The Groove operation, which
will function independently from
its ]i:arent company on the a.&r.
level, will dovetail part of its sales
activities within the Victor frame-

Victor Readies New
Push in R&B Field -

work. Thus, many Victor distribu-
tors in the South and Southwest
will handle its r.&b. wax, while
independent distributors will be of-
fered the line in most Northemn
and Western territories.

Clark, now in the process of lin-
ing up his distributor organization,
is aiming at a net of 29 outlets
nationallv. In all territories regular
Victor field men will handle dis-
tributor, dealer and juke box oper-
ator relations,

It is expected that some of the
distributors signed when Groove
was part of the Label “X" opera-
tion will be retained.

The Croove talent roster our-
rently available to Roelontz includes
Oscar Black and Sue Allen, the
Du Droppers, John Creer, Fiano
Red, Bertice Reading and Emes-
tine Washington. New artists are
expected to be added
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London Cuts Price
On Internationals

Dealers to Benefit From New Discount
Structure, Plus ‘Subscribers Club’ Plan

NEW YORE, Feb. 5.—London
Records, thru iti recjent]y fnrmeld
subsidiary, London International,
Inc., will launch its direct-to-deal-
ers sales propram for disks in ils
London International, Telefunken,
L'Oiseau Lyvre and Durium series
next week.

At the samid t;'me L-GTIdDEl ]:m'ill
reduce suggested list prices of these
labels t:;lg En expected $4.98 per
12-inch LP and $2.98 per 10-
incher, and increased dealer dis-
counts to a new spread of 38 and
10 per cent. Additional benefits
will be awarded members of a new
“Dealer Subseribers Club” who
sign up to accept delivery of at
least one copy of each new LP
issued under London International
auspices.

London indicated its intention of
by-passing its established distribu-
tor net for secondary label mar-

DETERMINED

Ham Finds
Album Via

Wireless

By BENN OLLMAN

MILWAUKEE, Feb. 5. — When
gome disk collectors want a partic-
ular album, they'll to unu
lengths to get what they are after.

Witness what happened when
Stu Glassman, of the Radio Doctors
disk shop here, kept disappointing
FPat Shanahan, a customer hot after
an album on the Unicom label out

of Boston. Glassman, after contact-

ing all of the disk distributors he

“pould think of, was unable to lo-

cate the Unicom distributor for
this territory.

" In desperation, customer Pat
Shanahan, an amateur radio hob-
byist, contacted a fellow ham, Dick
Morris, in Melrose, Mass., a sub-
urb of Boston. Obligingly, Morris
phoned Unicorn at its Boston office
via the conventional telephone. He
was told the name of the Chicago
distributor handling Unicom and
relayed the information promptly
to Shanahan, who passed it on to
Glassman.

The involved wireless transac-
tion was completed in a few hours,
and two days later the record al-
bum was delivered to the elated
Shanahan, The distributor? It
turned out to be M. 8. Distributors
of Chicago, a regular supply house
of Radio Doctors, an ﬁ‘);e only
firm on his list of wholesalers that
Stu Glagsmun had neglected to
check for the hard to get item.,

Motorola Seeking
Land in Phoenix

As New Plant Site

CHICAGO, Feb. 5.—Motorola,
Inc., thru its president, Paul V.
Galvin, announced this week that
it was negotiating for the purchase
of an 18-acre tract in Phoenix,
Artz., on which to construct manu-
facturing facilities. The Ffirm al-
ready has one plant in Phoenix
which employs about 800 people.

The new facilities expect to hire
between 400 and 500 employees
and will enable Motorola to under-
take pilot runs and larger commit-
ments on such small and precise
equipment as transistors. The firm
has been making transistors in its
laboratories for exploratory appli-
cation to a wide variety of prod-
ucts. The announcement implied
that the actual purchase of the
property and finalizations of con-
struction plans were still dependent
on legal clearances.

The new building will measure
200 by 260 feet and will be sur-
sounded by campus-like grounds.
Jt is claimed that Phoenix alread
has enough skilled labor to Elﬁ
the plant’s needs.

keting about a month ago. At that
time it was =aid that the relatively
specialized a ] of the secondary
labels could most efficiently be ex-
loited by direct distribution from
ndon to retailers.
Distribution of London Records
proper will not be affected by the
ial steps taken to market the
International series.

New Prices

Under its new price and discount
structure London International 12-
inch LP's listing at $4.98 will cost
dealers $2.78 each, with the deal-
ers’ cost for $2.98 10-inchers ta be
$1.66. Orders will be filled direct
from headquarters here and a
depot on the West Coast. About
l?g'tlﬁ a month will be released.

Dealers who sign up for the sub-
scribers club will become entitled
to 30 days extra dating, in addition
to 100 per cent return rights on all
London International LP's. Deal-
ers may cancel their membership
at any time.

Disks carrying all four labels in
the International program will be
boxed and carry special art,

London Intermational disks wdll
feature Spanish-recorded zarzuelas,
as well as classical and pop mate-
rial recorded in Europe. Tele-
funken will concentrate on central
Europe repertoire, while the L'Oi-
sean Lyre catalog will consist of
rarely recorded or performed seri-
ous music. Durium disks will offer
Italian pop material.

SERVICES AIRED
FROM CAVERNS

SAN ANTONIO, Feb. 5.—
The Alamo Funeral Home is
sponsoring & 30-minute radio

rogram from the Cathedral
E{]Dﬂ] of Boemne's Cascade
Caverns. Each week a local
church will conduct the serv-
ices in the special room in the

unde und cave. The series
will be presented for 52
weeks,

The room has been wired
for lighting, and a Hammond
organ been  inst
for aceoiapaniment of choral
Eroups.

NAMM's Music
Trade Show fo
Chi, July 18-21

CHICAGO, Feb. 5.-The 1955
Music Trade Show of the National
Association of Music Merchants
this year will be titled “Music-
Orama.” It will be held in the
Palmer House here July 18-21.

Among the principal categories
of exhibits at this year’s show will
he high fidelity, radios, phono-
graphs, television, records, sheet
musie, pianos, organs and musical
instruments.

Exhibitors at last year’s show
will have first opportunity for dis-
play rooms and booths at this year’s
event. After March 15, any un-
claimed space will be open to re-

{Continued on pags 32)

McDonald
Thompson

WASHINGTON, Feb. 5—Rep.
Frank Thompsen Jr.s (D., N. T.)
bill to create a federal copyrigh
fact-finding commission got a
strong boost this week from Harl
McDonald, manager of the Phil-
adelphia Orchestra Association.

In a letter to Thompson, whose
bill calls for creation of a 13
member independent commission
to study and make recommenda-
tions for revision of the entire
Copyright Act, McDonald hailed
the proposal as “a promising move
in an entirely befogged field.

McDonald continued: “H any
time you would like me to come
to Washington to give my views
on certain of these problems, 1
shall be happy to do so.

At the present time it is un-
certain whether the Thompson bill
will gain a hearing in the House
{‘udiciﬂry Committee where the bill

as been sent. The bill will come
up for consideration first by the
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WOAI Airs 2-Hour
Classic Disk Show

SAN ANTONIO, Feb. 5.—A de-
parture in Sunday evening radio
programing, a two-hour concert of
recorded music, started this week
on Staon WOAIL here with the

resentation of “Souvenirs in Song"
E:—:ing broadcast from 7 to 9 p.m.
The program will be broadcast
weekly, and semi-classical selec-
tions will be featured. John Gilles

will be the narrator.

‘X’ May Up Releases, Enter
Classic, Semi-Classic Fields

NEW YORK, Feb. 5.—As Label
“X,” the RCA Victor subsidiary
record firm, enters its second year

this month, there is much trade
speculation that the label's future

includes an° increased release
schedule, an entry into the classical
and semi-classical packaged record
field and the eventual issuance of a
line of radios, phonographs and ap-

liances. Tho company execs are
E]H.fhl?- to talk about some of these
aspects, there are enough signs
now evident which point to this
eXpansion.

The diskery in ils first year is-
sued 80 single records and 60 al-
bum packages. There are now 40
artists on the label, some non-ex-
clusive, and the line iz handled by
33 distributors. It is interesting to
note that of the 33 distribs, 12
were not in the record business
until they were set up to bandle
the “X" line.

It is now believed that the label
will add about 150 albums to its
catalog in 1955 and should release
about 120 single disks. Not in-
cluded in the 150-album total for
the year are the potential classical
releases. Tradesters believe that

these will be gleaned by the HMV
catalog.

RCA TILL ‘56

RCA Victor, the “X" parent com-
pany, will continue to issue HMV
packages here until the end of
1956. While those HMV artists
already identified with the RCA

RCA Pop, Jazz
Albums to AM
Subscribers

NEW YORK, Feb, 5.—-RCA Vic-
tor next weck will ship its first
bateh of pop and jazz albums to
radio stations subseribing to the
firm’s new subscription plar cov-
ering the new musical categories.
Advance -romotion which began
a month ago has already brought
in over 500 station subscribers for
the pop material and 200 for the

jaze.

{Continued en page 30)

Victor label thru earlier releases
will stay on the Victor label, some
of the newer HMV longhairs may
find their wax on the “X" label
within the next 12 months.

The move into radios-phonos-
appliances is still in the talking
stage, but there is now a strong
possibility that there will be an
announcement this summer of an
“X™ line of phonos and small radios
to be manutactured by Victor's
newly organized Victrola Division.

Guiding the “X" operation are
Jimmy Hilliard as feneral manager
and a.&r. chief and Joe Delaney as
general sales manager. This is the
same team which started the Coral
label for Decca. The rest of the
“X" executive staff includes Eddie
Kissack in the a.&r. department,
musical director Gordon Jenkins,
Midwestern Ffield reps Bamne
Fields and Curly Dmytro an
Mortheastern distributor contact
Tim Tormey. Delaney expects to
have five field reps by the end of
1955,

Foreign Deals

Also in the future for the label
are a series of foreign distribution
deals. a return to the rhythm and

(Continued on page 32)

How do sales of phonos affect record sales?

What types of stores sell most records and phonos?

You'll find the answers to these—and many more—questions in

The Billboard’s 1955 Record-Phono
Sales Opportunities Number
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Praises
Proposal

House Judiciary Subcommittee om
Copyrights, Patents and Trade-
marks, which is headed by Rep.
Edwin E. Willis (D., La.).

The Kilgore bill to end an ex-
emption on juke box copyright
royalties continues to face stron
prospects of being reported out o
the Senate Judiciary Committes,
but deliberations are still in the
distance. It is likely that a hearing
would be staged on the bill if the
Senate Judiciary Commiltee re-
ceives a convincing number of re-
quests from parties interested in
appearing at a hearing. Sen, i-_la:!rw
M. Kilgore (D., W. Va.), chairman

: (Continued on page 85)

fo Issue
Newsletter fo
Juke Qperators

HOLLYWOOD, Feb., 5.—Cap-
itol Records has scheduled the re-
lease of a newsletter to music op-
erators as part of a long-rangs
program to keep the music ma-
chine industry better informed of
Capitol records and sales policy.

First letter to operators is sched-
uled to be in the mails next week,
with Capitol stressing its recently
annonuced program of music op-
erator return %rivﬂeges. Music ops,
who previously have not had a
retwrn privilege, are now allowed
a blanket 10 per cent return every
six months. In order to qualify for
the 10 per cent return operators
must return at least balf the number
of returnable records, and will re-
ceive the 5 per cent rebumm increase
in an automatic credit,

In addition, operators who make
over-the-counter purchases for cash
are entitled to a discount of 5 per
cent. Latter move is designed to
encourage purchases in Capitol
branches.

COL. PLUM

4 Crockett
Disks From

[ ] ]
Disney Pix

NEW YOREK, Feb. 5—Columbia
Records snagged a prize plum this
week when it pmf;l?ased four rec-
ords made by Walt Disney Enter-
prises for the sound track of the
Davey Crockett film series. The
disks include the “Ballad of Davey
Crockett” sung by Fess Parker,
The tune has been causing a lot of
excitement in the business. The .
diskery is rushing it to market this
week.

The Disney firm made records
of the tune about two weeks ago,
and sent them out to jocks across
the country to use on their shows.
The records were not for-sale, but
when they were played on various

(Continued on page 30)

Progressive
Music Hires
Prof. Manager

NEW YORK, Feb. 5.—Progres-
sive Music, Atlantic Records'
wholly owned publishing Ffiomn,
took its first step toward in
activity with the hiring of Jack
Shiffman as professional manager.
Shiffman will show Progressive
songs to other diskeries, and the
firm intends to add contact men im
other cities.

Progressive Music has created a
lot of excitement in the trade re-
I:Entiy with such hits as "Tweedle
Dee” and “It May Sound Silly.”
“Tweedle Dee” has been cut {w
ILaVerne Baker on Atlantic and
over a dozen other artists, includ-
ing Georgia Gibhs, Pee Wee King,

{Continued an page 30)
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RECORDS WAS INTRODUCED

.« and in turn introduced these great artists
. .. and these great records.

s

RICHARD
MALTBY

*“St. Louis Blues
Mambo”’
X-0042 4X-0042

X-0040

PETTY TRIO

“Mood Indigo”
4X-0040

CHUCKLES

"Runaround”’
X-0066 4X-0066

X-0053

WILDER
BROTHERS

“Down in the
Bottom of the Well”

“Don’t Drop It
X-0010 4X-0010

4X-0053

MORE HITS ... MORE STARS ... MORE REASONS
FOR “X"” RECORDS’ FABULOUS FIRST YEAR

BILL DARNEL

That's the Way Love Goes

For You X-0001  4X-0001
RICHARD MALTBY

Deep Blue Sea

Patrol Polka X-0002  4X-D0OZ
FRANKIE AYALON

Trumpet Sorrento

The Beok X-0006  AX-0005
SPENCER-HAGEN ORCHESTRA

Angel Bells

Black Sapphire X-0007  4X-D007
SAL FRANZELLA

Impossible Motion

Fantastic Impromptu X-0008  4X-0008
SMITH BROTHERS

The Things | Love

Eche Bonita X-0009  4X-0009
TERRY FELL

Don’t Drop It

Truck Driving Man X0010  4X-0010
BEN LIGHT

Back Home Again in Indiana

Carolina in the Morming  x-0014  4x-0014
AL MORGAN

That Silver-Haired Daddy of Mine

My Mom X-0015  4X-0015
RICHARD MALTBY

Meadowlark

Black Pearls X-0016  4X-0016
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GERI GALIAN

Slaughter On Tenth Avenue

Tara Lara X-0018
DANNY MENDELSOHN
SINGERS

Happy Birthday

Happy Anniversary X-00272
STEWART ROSE

| Complained

| Want You X-0017
BEN LIGHT

Georgia On My Mind
Deep in the Heart of Texas

X-0030
RED NORVO
All | Wanna Do
“X" Marks the Hits X-0037

NORMAN PETTY TRIO

Meed Indigo
Petty’s Little Polka

RICHARD MALTBY

St. Louis Blues Mambo
Beloved, Be True

HELEN GRAYCO
Teach Me Tonight
Oop-Shoop

WILDER BROTHERS
Down in the Bottom of the Well
Moon of Manakoora A-0053

RUSS CARLYLE

in a Little Spanish Town
It Was Nice Knowing You x.005s

X-0040

X-0051
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4xX-0018

-II-I‘.H';‘!'I

4X-0027

AX-0037

AX-0040

AX-0042

4X-0051

4X-0053

BEN LIGHT
Alexander's Ragtime Band
By the Sea, By the Sea  x.0s8  4x-0058

EDDY MANSON _
The "Rear Window" Theme
The Heather On the Hill xo0059  4x-0059

MARVIN “LEFTY"” WRIGHT

Boogie Mambo #1

Kentucky Home Boogie X-0063  4X-0053
THE THREE CHUCKLES

Runaround

At Last You Understand X-0066  AX-0066
DANNY MENDELSOHN

SINGERS

For He's a Jolly Good Fellow

Avuld Lang Syne X-0068  4X-0058
SMITH BROTHERS

In a Little Spanish Town

I'm a Lonely Little Petunia x.0070  4x-0070
NORMAN PETTY TRIO

On the Alamo

Eche Polka N0071  4X-0071
SPENCER-HAGEN ORCHESTRA

Vera Cruz

| Met You Once Before , Xx.0072  4X-0072

JIMMY PALMER

Somebody Goofed

Valencia X-0073  AX-DOT3
DINAH KAYE
Butterscotch Mop
When Are You Comin’ Home, Joe?
X-0074  AX-0074
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GORDON
JENKINS

JJM nw“ll
“Tired nf Waitin® "’

X-0097 4X-0097

RICHARD MALTBY
Stardust Mambe

Strictly Instrumental X-0075
BETTY CLOONEY

Si, Si, Senor

Whisper X-0076

- FRANKIE LESTER

Wedding Bells
Tell It To Me Again X-0077

TERRY FELL
Get Aboard My Wagon

You Don't Give a Hang About Me

GEER SISTERS -
Unloved and Unclaimed
Menu Love X-0079
JAN STRICKLAND
Let's

Come To Me, My LitHe Darlin’
X-D080
ROBERTA LEE

When You Kiss Me
Travelin’ On X-0081

THE DOLPHINS
Chicken Scratch
When the Angelus Is Ringing

GERI GALIAN -
Enmnll X-0083
MAY HAWKS
Don't Let Them See My Face
Pastime Girl X-0084

X-0077

FRANKIE
LESTER

““Wedding Bells”
“Tell It To Me Again”

4X-0077

GRAY(O

lfsuy fhE wnrdl‘l
““Please Don't
Freeze'’

X-0089 4X-0089

BETTY
CLOONEY

with Bill Darnel
“Whisper”

"Si, Si, Senor”

X-0076

PALMER

“The Waltz You
Saved for Me”
lem su* snngfl

X-0090 4X-0090

4X-0076

. . . THESE POWERFUL NEW RELEASES:

4X-D075

4X-0078

4X-0081

4X-0083

4X-0084

ZEKE AND RED

Get Your Dad Burn Fingers Offa Me
The World Would be a Better Place If It

Was a Farm X-0085  4X-0085

THE PICCADILLY PIPERS

featuring BONNIE DAVIS

Angry

| Wanna X-0086  4X-0004
BETTY CLOONEY and

BILL DARNEL

Ko Ko Mo

So All Alone X-0087  AX-0087

SMITH BROTHERS
Scrape Off De Bark
Chocolate Whiskey and Vanilla Gin

HELEN GRAYCO = %

Say the Word
Please Don't Freeze X-D089

JIMMY PALMER
The Waltz You Saved For Me
Hut Sut Seng X-0090  4AX-0090

ANDY WILLIAMS

Now | Know

Here Comes That Dream Again
X-0091 4X-00

PHYLLIS AND BILL HOLMES
“MR. AND MRS. MELODY”

That Is the Makings of Love
Three Little Kisses x-0092

JACK TUCKER
Stark, Staring Madly in Love (With You)
First ﬂn Your List X-0093  4X.0093

AX-008%

4X-0091

RICHARD MALTBY

(To Be Announced)
X-0094  4X-0094

THLTI;!REE CHUCKLES
If 'I':u Shovuld Love Agmn X-0095

EDDIE FONTAINE

Rock Love
All My Love Belongs To You

GORDON JENKINS
My Own
Tmld of Waitin' X-0097

WILDER BROTHERS

Ichi Bon Tami Dachi

Say Goodbye X-0098
STEWART ROSE

How Much Do | Love You

We Deoodle-Do-Do Have Love

X-0099  4X-0099
LOU PROHUT

Swiss Lullaby
Hen House Polka X-0100

KENNY PRICE
Cold Hearted Love
Ne Men’, No Hon' X-0101  4X-0101

ROCKIN’" “"RUDY"” HANSEN

The Mambe Queen
| Walked Awa

JOHNNY SPARROW

Keyhole Special
Sparrow’s Nest X-0103

4X-0095

AX-0097

4X-0098

4X-07100

X-0102 4X-0102

4X-0103

NORMAN PETTY TRIO

| Wonder Why

Three Little Hi:su X-0104  4X-0104

HERE ARE THE DISTRIBUTORS THAT SUPPLY YOU WITH "X" RECORDS AND "X VAULT ORIGINALS:

Atlanta, Ga.—Tri-5tate Record Dist., Inc.
Baltimore, Md.—M.B. Lesnick Record Co.
Birmingham, Ala.—Tri-5tate Distr. Co,
Boston, Mass.—Transdisc Corp.

Buffala, N. "I"—Illlnd'r Dist. Carp. Detroit,

Charlette, M. C.—Mangold Distr, Co,
Chicage, Hi—M. S. Distr, Co,

Cincinnati, Ohio—Hit Record Dist,, Inc,
Cleveland, Ohlo—Custom Record Dist, Co.
Dallas, Tex.—Big State Distr. Co.
Denver, Colo.—Pan American Supply Co.,
Mich.—Are Record Distrs.

El Pase, Tex.—Hecord Dist. Co.
Creat Falls, Mont.—Music Serviee Co.

Hartford, Conn.—Transdisc Corp,
Housten, Tex.—Southeoast Amuse. Co.
Jacksenville, Fla.—Binkley Distr, Ca,
Los Angeles, Calif.—Record Sales Co.
Memphis, Tenn—Music Sales Co.
Miami, Fla.—Binkley Distr. Co.

Milwaukes, Wis.—M. 5. Dis#r, Co.
Minneapolis, Minn.—Lew Bonmn Cao.
Mew Orieans, La.—Mal
Mew York, M. ¥.—Transdisc Corp.
Ogden, Utah—_ZLion Dizt. Co,

Okliahoma City, Okla.—Okla, Record &
Supply Co.

Philadelphia, Pa.—Edward 5 Bamky, Ine.
Pittsburgh, Pa—Fortal Distributory
Foertland, Ore.—B. G. Record Service
l.i:hnmn Va.—Allen Dristrs.

San Framcihico, Calif.—Chatton Disfr. Ca,
Seattle, Wash.—B. C. Record Service
5t ].uuil, Mo, —Midwest Distr. Co.

Distr. Co.

www americanradiohistorv com
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ALL MY LOVE BELONGS TO YOU

X-0096 (4X-0096)
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Engla

nd to Get Cut-Rate

Disks From U. S. Firm

LONDON, Feh, 5.—The record
industry here is reeling from the
news that an American company
plans to release disks of pop songs
at cut-price rates in this country,
Headed by Manny Kopelman, who
controls the Cameo, Manhattan,
Parliament and Whitehall labels in

Canada and the U. S., the new

BARON SPEAKS

Indie Radio
Must Attract
Nat'l Sponsors

HOLLYWOOD, Feb. 5. — The
future of the indepencent radio sta-
tion lies in attracting national spon-
sorship, as opposed to a heavy lean-
ing toward loeal accounts. This
is the opinion of George Barom,
general manager of radio Station
KOWL, local indie Spanish lan-
guage and Negro station outlet,

“Our roster of regional and na-
tional accounts in November, 1934,
showed an increase of over 30 per
cent from November, 1953”7 Savs
Baron. "National advertising agen-
cies have recognized the impor-
tance of the Negro, Mexican and
Mexican-American  markets, and
stutions that reflect the true tastes
of these markets.”

"By refusing to accept sponsors
with questionable products and
market approach, we turned down
between $30.000 and $40.000 in
billing last year. But we picked
up or renewed such national ac-
counts as Pet Milk., Creomulsion,
seven Up, Folger's Coffee, Barbara
Ann Bread, Burgermeister Beer
and Coca-Cola, along with many
others,” -

Now in its eighth vear of broad-
casting, the 10,000-watt station airs
daily disk shows with Negro radio

ersonalities Joe Adams and Lil-
ian Randolph, Spanish lanpuage
shows by Elena Salinas and Senor
Orozeo, and  Mexican-American
Lionel (Chico) Sesma.

Commenting on the present
popularity of rhythm and blues
music, disk jockey Joe Adams aired
the view that the trend is merelv
a phase and does not reflect the
true or predominant tastes of the
area’s Negro market.

“Altho recorded material is o
question of interpretation,” says
Adams, “I don't feel it necessarv
to program records that [ con-
sider obviously suggestive,”

KOWL’s Ceorge Baron backs
this stand, and points to the Fact
that high standards in programing

has paid off in revenue to the sta-
tion.

Col’bia Ships Out
Dealer Demo Kits
On Philly Symph

NEW YORK, « =L = |
Feb. 5.—Colum Far East, particulurly Japan, may

bia Records is shipping this week a
new demonstration kit for dealers
containing sample recordings by
the Philadelphia Orchestra.

company plans to release its First
record here in March.,

The disks will considerably un-
dereut current prices and be on
sale in chain stores and thruo mail-
order Tirms, First releas: will in-
clude four hit songs on 78 r.p.m.
to retail at 70 cents: one 10-inch
LP comprising up to 12 titles to
retail at $1.33; one 12-inch LP
consisting of 18 current hit tunes
to retail at $2.69,

Later the company will put out
an EP disk with six titles for $1.05,
Other EP's will also be released
imcluding pops, standards and light
clussical material.

The company will concentrate
on using hit tunes rather than star
artists and hopes for a heavy sale
thru its prices. To make it a two-
way deal, the company will also
exporl recordings made here for
sale in America. All the disks will
be pressed in this country from
masters flown over.

While in Europe Kopelman will
be visiting France and Denmark to
set up similir organications to the
British company,

Decca Mapping

Series From
Top 1954 Films

HOLLYWOQOD, Feb. 5—Decea

Records is expected to get the |

green light on a projected series
of new packaged goods, with ma-
terial to be culled from a repre-
sentative arrav of top motion pic-
tures of the past year,

The series, currently being
plumed by Decea's Coast reper-
toire chiet, Sonnv Burke, would
feature  dramatic  sequences by
some of Hollvwood's top Flm stars.
Among the stars and pix cur-
rently being dickered for are Bing
Croshy and Crace Kelly in scenes
from “The Country Girl”; James
Mason, “A Star Is Born™: Jane
Wyman, “Magnificent Obsession™;
James Stewart, “The Glenn Miller
Story.” and Ray Milland, "Dial M
for Murder,”

Completion of the project is
said to depend upon current
negotiations with both the stars
and studios involved., Few objec-
tions on the part of the studios
are foreseen, inasmuch as the film
companies are thoroly cognizant
of the importance of records to
a Ih["ilfl‘if{;i& release. Decea previ-
ously released soundtrack packages
from “"Magnificent Obsession™ and
"Glenn Miller Storv.” both of
which are Universal-Intermational
properties, the studio a Decea sub.
sicliary.

COLE DISK HITS
LANGUAGE BAR

NEW YORK, Yeb. 5.-
Snohbery and lack of linguist
ability on the part of deejuvs
is repurtedly one reason why
King Cole’s new Capitol wax-
ing of the oldie “Darling Je.
Vous Aime Beaucoup” isn't
getting as much jockey plays
as the flip side, "The Sand
and the Sea”

Both sides are doing well
{see Best Buvs), but dealers
have been puzzled over the
fact that deejavs seem to be
giving the brush to the Hilde-
garde theme, spin-wise, When
questioned, a few of the
franker jocks said they liked
the side, and—in the words of
the song itself—"If their
French was good ecough”
thev'd play it. However, none
wanted to run the risk of pull-
ing a blooper on the air,

PROMOTIONS

Decca Puts
Drinks, Kids
In Spotlight

NEW YORK, Feb, 5 — Decea
Records is putting more emphasis
on special promotions, with cock-
tails and kiddies in the spotlight
this month. The label hopes to
get some high sules on a tie-u
with Cora Vermouth and Decca’s
new mpod-music album, “Very,
Verv Dry.,”

The deal calls for the Cora tirm
to push the album with 10,000
licguor dealers across the country,
with special tlisrl:u_r:: set up in ke
stores,  Meanwhile, Decca is ad-
vising its dealers to borrow "a few
appropriate ‘hottles” from their lo
cal liquor store for use in window
!I displavs.

The special displavs (paired
with Cora merchandise) feature
the “Very, Very Dry"” album cover,
with copy reading “Helax. Enjov

cocktails with Cora.  Music on
Decea Records at vour record
dealer.”

On the kiddie promotion range,
Decea is releasing the ninth in itz
series of Lone Ranger records to
tie in with the extensive national
campaign planned to celebrate the
cowboy heros 22d  anniversary
this month,

More than 110 manufacturers
and wholesalers of Lone Ranger
merchandise will participate in the
drive which will be observed on
TV wvia full hovr shows over CBS,
February 12, 1-2 fum., and ABC,
February 13, 8-9 p.m. Life-size
display figures of the Lone Ranger
will be available to key dealers.
aned Decca is urging record outlets
to stock up on all nine Lone Ranger
sets, in anticipation of a stepped-
up demand for them.

FAR EAST DISK PICTURE

20% Gain in Sales Looms:

May Be Best

By JOEL FRIEDMAN
HOLLYWOOD, Febh. 5

5. — The
very well prove to be the record
industrv's most important foreign
market in 1955, with all indications

Titled peinting toward a 20 per cenl in-

“The World’s {;Ff‘il!iﬂﬁl fl}rf:hﬁr;tmiﬂ crease over the sale of 20 million
the package contains five of the|records achieved during 1954,

orchestra’s latest waxings, “Caite

This was the observation of War-

T » EL T 5 - L] ] .
Parisienne,” “Les Sviphides,” | ren Birkenhead, recently returned

“Scheherazade,”
Minor Syvmphony and Rachman-
inoft's Thirdi Symphony. The pack-
age has a velvel cover with gold
lettering.

The set is ecasel-backed so that
it can stand on counters. Inside,
in addition to the four records, are
four pages of pictures and text ad-
vertising the orchestra. The ree-
ords can be taken out of the kit
and plaved by customers who are
interested in purchasing recordings
by the Philadelphians, without dis-
turbing the dealer’s regular stock.
Kits are available from Columbia
distributors,

Cesar Frank's D |

from Tokve where he had served
as Far East representative for Capi-
tol Records, Inc.  Birkenhead, for-
merly chiel engineer for Capitol in
1945, severed his relationship with
the firm and is expected to return
to the Far East to continue his ree-
ord business association,

Currentlv, savs Birkenhead, the
Japanese market is especially locra-
tive owing to the high interest in
high fidelitv.  As representative
ot the Audio Engineering Society
in the Far East, Birkenhead organ-
ized the first andio fair in Tokyo
last December, which playved to an
attendance of 30,000, Approxi-

=t e i ot
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Foreign Mart

mately 30 manufacturers of high-
fidlelity equipment and phonograph
records were represented at the
five-day showing.

The market for records is a con-
stantly growing one, inasmuoch as
teehnical advances, ie., manufac-
ture and availabilitv of plavers and
LY and EP records, have been
rapid. Currently there are approxi-
matelv eight record
lin Tokvo, all of whic

fashion to those in the United
 States, according to Birkenhead,
tho self-service merchandising has
a5 yet not taken holel.

Japan particularlv. notes Birken-
head, is a big market for classical
records,  The inherent love of the

| Japanese for the classics has prob- |

ably been solely responsible for the

tremendous interest in high fidelity,
L Approximately 50 per cent of all
'record sales in Japun are derived
ifrum masters pressed by Japanese
affiliates of the major U. 5. re-
|c{:-nling comparies.

WAY OUT IN FRONT

{J!'E&H[l]g plants |
1are equipped |
| to produce records in three speeds. |

"Record dealers operile in similar| Pel Today's. Headed by Allen Waol-

Foreign Language Stations
In N. Y. Climb R.&B. Train

NEW YOREK, Feb. 5.—The for-
eign langnage stations here hopped
o the rhythm and blues deejay
train early, and as a result they've
established quite a comer on the
r.&cbh, market, both in sales attrac-
tion and audiences.

Harry Novik's WLIB, the only
station with stadios in Harlem, was
the first bi-lingual outfit to recog-
nize the sales potential of the new
mirket, The station has been pro-
graming r.&b. record shows since
1948, and Pluse survevs indicate it
is the No. 1 outlet in the Negro
market from 6:30 am, to 12:30
pan., with an average share of au-
dience 20 per cent higher than its
nearest competitor.

One of WLIB's biggest moming
draws is “The Gospel Train,” which
is aired as a record show thru the
week and presented live on Sun-
days. Llovd Williams is the dee-
jay on WLIB's two other top morn-
ing airers, “Wake-up Show” and
“Harlem Serenade,”

Afternoon Line-Up

WLIB's afternoon r.&b. deejay

shows include Phil (Trash) Gordon
and Hal Jacksoms “House That |
Jack Built.” Some of the national

Morris Grabs
‘Pledging’ Tune

NEW YORK, Feb. 5. — E. H.
Morris this week took over selling
rights to "Pledging My Love,” tune |
kicked off via the Johnny Ace rec-!
ord en the Duke label, A half
dozen publishers have been trying
to et the tune but Morris walked
off with it when Don Robey, presi-
dlent of the Duke and Peacock la-
bels and the Lion Music firm,
mide the deal here vesterday (4),
Tune has already been covered by
some of the top pop artists,

Meanwhile there is much specu-
lation that there may be some
tegal hassles developing over the
selling agency. Pubber CGeorge
Weiner, for example, has been act-
ing in the capacity of selling agent.
Robey, however, insists that he did
not sign any agreement or make a
deal with Weiner,

Morris also  acquired foreign
rights to all tunes in the Robey
catalogs,

Coral Issues
New Catalog
On Packages

NEW YORK, Feb. 5. — Coral
Records is providing distributors
and dealers with a new catalog of
all Coral and Brunswick LP and
EP albums and T8 and 43 single
record sets released to December
5, 1954. The catalog also contains
a complete list of the label’s new
prices on package merchandise.

The 36-page booklet, which is
cross-indexed by album title and
artist, features am eye-catching
cover (a n.ontage of top-selling
Coral packages) in full color front
and back., The last inside page is
set up as a blank memo pad
headed “HRecords 1 Muost Buy™ as
an added,

Today's Bows
At Low Prices

NEVW YOBEK, Feb. 5 — Latest
low-priced record firm to make ity
how will issue disks under the la-

shy as president, the company will |
issue both LP and EP disks cover-
ing the latest hit tunes. Distribuo- |
tion is aimed at the regoalr retail
record outlets.

The first 1inch LEP will be re-|
leased this week and contains 10
carrent hit tunes m a  colorful |
jacket. It will retail for $1.69. |
Recordings are copies of the orig-|
inal disks which are on the hit!
charts. Aw EFP version will contain |
eight corrent hits and sell for)
51.20, Dealer cost on the LP is|
$1.02 and on the EP 78 cents,

— o

sponsors corraled by WLIB for its
r.&b., line-n include  Kaiser-
Willys, Ward's Tip Top Bread,
Ballentine Beer, Ol Gultﬂ and the
local agencies of Chevrolet and
Oldsmabile. :

Since  WLIB survevs indicata
that station has a big teen-age au-
dience — particularly on Saturday
alternoons—the station has set up
a special r.&b. disk censorship
committee under musical librarian
Bill Jenkins.

Another bi-lingual station here,
WOV, is now programing almost
as many r.&b, shows as Italan (10
r.&b. hours, 10 1-2 Tralian hoors
daily), whereas only a short while
ago the station was wvirtually all
Italian. WOV’ strongest r.&b.
programing block is at night, which
tees off from 8 to 9 p.m. with Joel
Turmern’s “Your Home Bov" {orig-
inating from show window of
Flap’s After Hours Record Bar in -
Harlem); then runs from 9 p.m. to
3 am. with “Jambalava.”

Five Deejavs

The latter, a six-hour record
marathon originating from Har-
lem’s Palm Cafe. has been operat-
ing with five different-deejavs —
Leigh Kamman, Jack Walker, Ev-
elyn Robinson, Georgia Carr and
Rosita Davis—taking turns at the
mike. However, beginning Febru-
ary 1, WOV dropped the three
fem jockeys for reasons of economy,

WOV's morning r.&b. program-
ing includes Max Cole’s “Wiake Up
New York,” T-8:30 a.m.: Hilda
Simms’ “Ladies Dav," 8:30-9 a.m.:
“Story of Ruby Valentine” (a soap
opera  with incidental songs by
“Band Parade”), 9:15-9:30 a.m,

The Tl Progresso station WHOM
also stepped into the-r.&b. field
recently with Willie Brvant, “The
Mavor of Harlem.” originating a
nightly show from the Babv Grand
in Harlem, Mondayvs thru Satur-
davs, 11 to 2 am., and Sundavs
midnight to 2 a.m. :

‘KENTON ERA’

Capitol Plans

Strong Drive
On New Album

NEW YORK, Feb. 5.—Capitol
Records is throwing its big pro-
motional guns behind its new de
luxe album set, the “Stan Kenton
Era.” The limited edition package,
which will contain four LP platters
and a 50-page book, will be re-
leased nationally en February 7.
The package will be limited to
50,000 copies, all numbered, and
will retail for 324,95,

The Kenton set will contain
sides that have been cut by the
hand over the past 15 years, dur-
ing the six “periods” of the pion-
eering ork. These sides were made
at rehearsals, concerts, or at re-
cording sessions, and have never
before been released. They provide
a complete musical Listory of the
ork, The records also contain a
spoken prologue and an epilogue
by Kenton, on both of which the
leader explains his ideas and atti-
tudes towards modemn jazz musie.

In order to promote the set the
firm is sending out a special pack-
age, which will go to over 2,000
jocks. It has the 50-page book,
plus a 10-inch LP cont.ining eight
selections from the album. The
complete album will go to all na-
tional reviewers. And the fiom has
made up “cineramic” window dis-
plavs to promote the set at the
retail level.

On the

side, the labe

Fcrsmml 1

I':I[JE:II'EIHEE
expects to

mve Ken-

| ton on the Steve Allen netwark TV

show over NBC on February 10.
Other TV appearances are also in
the offing. Kenton will wisit
jockeys in many cities to push the
album,

The set will be made available
on 15 EPs in a special EP pack-
age. This unit will also have the
Si-page book., None of the ree-

ords will be sold as singles.
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YOX JOX

By CHARLOTTE SUMMERS =

JOX TRIX: Ron Carey, KVOD's No. 1 disker in Denver, has
come up with a format that should be a winner. The hour-long show
is called “Musical Studio Fare,” and is billed as a camival, complete
with midway, exhibits, fairground booths, added attractions and special
features. The show is sectionalized, with each seg running 15 minutes.
The first, labeled “Coming Attractions,” gives hiin a chance to plai
new disk releases, read personal items about newcomers to the dis
world and provided a little personality sketch abeut the musie, the
star, the band or the record company. The next step along the fair-
grounds is “Ferris Wheel of Hits,” which is the spot where current
local hits are played. Carey uses crowd sound effects, fairground
music, Merry-Go-Round and calliope music. The third phase is called
“Memory Booth,” where he picks one year during the past quarter
century and spends the entire 15 minutes playing music from that

year. Between disks he chatters about events that year.
L [ ] a

The “Blue Ribhon Main Attraction” booth is where he fits
his special guests, interviews with passing, and local celebs and
special music that doesn’t fit elsewhere. This portion can include
r.&b. or anvthing that is requested by listeners. Carey also
goes out of the studio to record on-the-spot interviews with
show people who are performing in town and often catches
traveling bands playing one-nighters. This provides him with
a nice tie-in on their disks.

L ] [-] L ]

“Preview,” WAVE's newest program in Louisville, debuted on
January 15, emseed by Bob Kay, late night deejay. The show is aired
Saturday mornings from 10 to 11 and is based on rating the best of
the newest releases. Kay asks for a brief comment on each disk from
a panel of three guest experts, made up of a musician, a teen-ager
and a retail record dealer. Each one rates the record on a scale of
0 to 100, on the basis of the quality of the musie and lvrics, arrange-
ment, the performance and prospects of commercial snccess, but they
do not announce these ratings on the air. The figures are written
down, and at the end of the show they are tabulated, resulting in a

composite first, second and third choice.
-] [ -]

Listeners are invited to try to match the experts, mailing
in their top three choices on post cards, and giving their reasons
for their No. 1 choice. The following week, the names of winners
are announced, with everyone matching the experts receiving
a record, and with the listener having the best reason for his
first choice receiving an RCA Victor portable phonograph. Also
each week reps of t%e major recording firms will briefly present
on “Preview” the record which has come out during the week
which they consider their best het for success. They will not,

however, sit on the experts panel.
-} a a

New York’s deejoy, Art Ford, who spins over WNEW, has a per-
sonal experience article in the new March issue of Popular Photog-
raphy, pleading with other amateur photographers to make real-
istic documentary films of community hazards — from insanitary
garbage heaps to juvenile delinquency, This dramatic presenta-

{Continued on page o)

DEALER DOINGS

By JUNE BUNDY

DISTRIBUTORS, WAKE UP: That's the crv sounded by two
Midwestern dealers this week. R. R. Rippey, Triangle Record Shop,
Waunkesha, Wis,, writes: “"When are the stupid distributors going to
wake up? We refer of course to the smuller compunies. We want to
buy the Penguins, Betty Johnson, the Moonlighters, ete. Where?
How? Why can't they see the problem dealers have in trying to locate
the small labels? As a help to us, mavbe The Billboard could make a

srmanent section for the several areas showing distributors and their
abels.” . . . Mrs E. W. Gilbert, Gilbert Music Company, Bleomington,
Il., is also having trouble locating small labels. She notes, “One label
that is giving a great deal of concern to us right now is Dootone.
None of our methods of tracking it down has been successful as yet.
We would like to suggest to all distributors that they send out some

sort of announcement when they acquire a new label.”
*« o

JUST BROWSING: Johony Desmond appeared in a local
TV show aired from the largest record department in Atlanta
February 4. The disk section, located in Davidson’s department
store, designated that date as “Johnny Desmond Day.” The
Coral star appeared there on behalf of the Philece Corporation,
according to Dorothy Jensen, manager and buver of records,
phonos and tape recorders for Davidson's, . . . The Kienle Music
Company, Tillamook, Ore., has changed hands and is now op-

erating under the name Wamer Music Company.
L L ] L

CHICAGO CUTTINGS: Members of the National Association
of Music Merchants will soon be receiving thruo the mails a new idea
in dealer aids—NAMM Advertising Ideas. The experimental brochure
was produced in response to interest shown by dealers in how other
members advertised. The brochure will contain headline suggestions
as well as pages devoted to the various segments of the retail music
trade. President of the association, Earl Campbell, wrote the forward
message which appears in the first issue and explains what the dealers
can expect in the future.

JUKE BOX WRAP-UP

Sentinel Radio Corporation announeed that it will exhibit its new
combination coin-operated 27-inch television set and juke box cabinet
at the 1955 Music Operators of America convention March 28.30.

The Billboard pop charts show 11 record manufacturers
sharing honors for top 20 hits on nation’s juke hoxes. Companies
listed point out the fact that there is no cornering the hit market.

New 19-year-old recording artist Tommy Mara picked as Cleve-
land choice for outstanding new talent of 1953, Operators host deejavs
at special luncheon to introduce Mara and new tune, “Pledging My
Love.” Song pegged "Hit of the Month.” ) ’

For full details on these stories see Music Machine depart-
ment beginning on page 83,

NEWS REVIEW

RayOKonTV,
But Fails on
Sales of ‘Path’

By JUNE BUNDY

Johnnie Ray did a “Joan Weber”
on CBSTVs “General Electric
Theater” drama, “The Big Shot,
last Sunday (30) night, and out-
rated competitive webs in that
time period more than two to one.
Record-wise, tho the stint hasn't
gencrated any significant results
sales-wise as yet for Ray's Colum-
bia recording of “Paths of Para-
dise,” which was [eatured in the
video drama.

In view of the inept script and
generally poor showcasing of the
tune, it isn't surprising that the disk
failed to take off big. Ray, tho,
turned in a surprisingly good per-
formance as Johnny Pulaski, an as-
piring crooner from the sticks who
rejected a big-time recn:ra:].mg ca-
reer because “the big shot™ of the
title wanted him to change his
name to Johnny Harvard and re-
cord songs that “didn’t fit his
style.”

“The Big Shot” was an incred-
ible character, even for the music
business. He apparently functioned
as a combination artist and reper-
toire man, top-level network exec
and agent. Perhaps the most un-
believable facet of the character
was his capitulation to Johnny's
demands at the close of the show.,
They just dont make deals lil:le
that anvmore unless your names
Eddie Fisher or Perry Como.

“Paths of Paradise” was plug%ed
steadily thruout the half hour, but
Ray (who wrote the ditty) was
never allowed to warble an entire
chorus. 1f this trend towards build-
ing record tunes via video dramas
continues we no doubt can look
forward to watching the McGuire
Gisters thrush a sequel to “Sin-
cerely” in something by Chekov,
or Kitty Wells and Red Foley do a
havloft duet for a country and
western version of “Romeo and
Juliet.”

‘MATINEE'

ASCAP Skeds
Annual NPC
Show Feb. 10

WASHINGTON, Feb. 5.—The
American Society of Composers,
Authors and Publishers will stage
its annual “Musical Matinee  at
the National Press Club Thursday
(10). The “Matinee,” which has de-
veloped into one of the club’s big-
gest yearly entertainment atlrac-
tions, will draw an imposing array
of government dignitaries as guests.

ASCAP President Stanley :“.leu_l'l:tﬁ
will act as master of cermonies in
an hour’s entertainment provided
bv ASCAPs professional talent.
Among the entertainers will be
songwriters Irving Caesar, Al Holt-
man, Dick Manning, Charles Tobias
and Robert Merrill. Others in the
act will include Mabel Wayne and
Wynne Miller, niece of Glenn
Miller.

The ASCAP luncheon always
draws an unusually big turnout of
NPC members plus a big special
guest list. Government dignitaries
who will be present at the luncheon
will include Sen. Harley M. Kil-
gore, chairman of the Senate Ju-
divinry Committee; Rep. Emanuel
Celler, chairman of the House Ju-
diciary Committee, and officials
from Justice Department and the
U. §. Copyright Office, ;

Among  ASCAP-ers who  will
come down from New York to at-
tend the luncheon will be members
of the Society’s oversea unit, which
will embark shortly on a European
towir of entertainment for service-
TIET,

Next week's NPC show is be-
ing wranged by ASCAP-er Paul
Cunni ;

www americanradiohistorv com

MUSIC AS WRITTEN

ROCER TO ATLANTIC
AS DISKER, DIRECTOR . ..
Shorty Rogers, trumpet-playing
modern jazz leader and composer-
arranger, has been signed to an ex-
clusive contract as recording artist
and musical director for Atlantic
Records. Nesuhi Ertegun, who re-
cently joined the Atlantic firm as
vice-president, handled the negotia-
tions.

ORIGINAL READIES
JOE PICA SIDES . ..

Original BRecords, indie label
headquartered in New Jersey, will
issue its first package merchandise
shortly when it releases an EP
package of Joe Pica doing four
standard tunes. This will fol-
lowed by a second EP and later
an LP disk. Pica’s third single re-
lease on the label has just been
issued. It couples “The Wood-
pecker Song” with “Don’t Cry, Lit-
tle Girl, Don't Cry.”

NUTMECG LAUNCHES
CONN. DISTRIBERY . . .
Nutmeg Enterprises, a new rec-
ord distributorship, has been es-
tablished in Plainville, Conn., by
Rudy A. Benvenuto and Alfred T.
Catucci. The firm is now han-
dling the following labels: Cardill,
Aladdin, Lamp, Intro, Orleo,
Tempo and Westport. Nutmeg
territory consists of Connecticut
and Western Massachusetts,

BAPTISTE APPOINT
MERCURY MUSIC . ..

Mercury Music has been named
official publisher for the American
Baptist Convention. The organi-
zation has recently launched a
drive to improve the quality of
church music. First Mercury proj-
ect for the group will be the re-
lease of a new series of choral
music,

JOE REISMAN JOINS
RCA A.&R. STAFF . ..

Joe Reisman has joined RCA
Victor as an artist and repertoire
staffer under Joe Carlton. Reisman
replaces Henri Rene, who recently
was shifted to california as chief of
Victor a.dkr. operations on the
West Coast.

HUNTER HEADS CRYTON
DIV. FOR COL'BIA . . .

Columbia Records” Jim Hunter
hecame executive veepee of Cryton
Precision Products this week. Cry-
ton is the name of Columbia’s in-
jection molding operation devoted
to tovs and products other than
records in the firm's plants in
Bridgeport, Conn., and Indiana.
Hunter will devote full time to this
new activity,

DEXTER DISTRIB SET
IN SAN FRANCISCO . ., .

A new distributor, the Dexter
Distributing Company, was set up
in San Francisco this week. The
heads of the new firm are Tom
Spinosa, prexy of Cavalier Ree-
ords; Stephen DeMartini  and
James Salemi. The firm will dis-
tribute Cavalier Becords Bowery
Records, Polkaland, Old Timer,
Rhvthm, Musie Library and a line
of storage albums.

CLEF, NORGRAN FOR
RCA GRUVE-GARD . ..

According to RCA Victor's cus-
tom record pressing department,
Norman Granz's Clef and Norgran
labels are the First accounts to use
the RCA designed Gruve-Gard, All
future Clef and Norgran records,
heginning with the February re-
lease, will be pressed with Gruve-
Card.

AGENCY USES DTS TO
PLUG NATL GUARD . ..

The Ruthrauff & Rvan agency
is using a new approach to public
service promotions with its forth-
coming  recruiting campaign for
the National Guard. The agency
his gone out on a national cam-
‘paign thra the disk jockeys by sup-
plving them with records featur-
ing top names to help get o flock
of air plavs, The tivm has had
recording made of the National
Guard jingle, "You're in Style,”
with top simngers and orks. Patti
Fage and the Tommy Dorsey ork
made one record; Mindy Carson
and the Ray Anthony ork another,
and CGeorgia Gibhs and the Ralph
Flanagan ork another. About 2,500
platters were mailed to radio sta-
tions this week, and the tune was

being played on many shows this
weekend, The agency hopes that
the use of names on the recordin
will help spur recruiting and he
get the publie acquainted wiL];
the National Guard song.

New York

Abner Silver has penned “Miami
Beach Is a Paradise” for the re-
sort’s 40th anniversary, and "At
the Fontainebleau” for the new ho-
tel there. . . . Ork leader Eli Dant-
zig will eelebrate his 30th anniver-
sary at the St. George Hotel in
Brooklyn, as ork leader and head of
entertainment there. Harriet Dant-
zig, his daughter, is taking over
the singing slot in the ork.

Helene Aimee, who sings at the
Viennese Lantern here, is recordin
for Benida Records. . . . ]III.'.‘E
Kearney has left the General Art-
ists Corporation to go into the
management business. His partner
in the venture will be Don Saxon,
formerly of the comedy act,
Tim Herbert and Don Saxon. ...
RCA Victor artist Tony Travis is in
town last week to cut records.

Chuck Darwin has sold masters
of Sarsh Vaughan, John Kirby'y
combo and Ellis Larkin to River-
side Records. The Vaughan and
Kirby sides were originally issued
on the old Crown label in the late
1940%. , . . There are now two
lyrics on “Song of the Barefoot
Contessa.” One was penned in
England by Norman Newell and
the other in this country by Jack
Lawerence. There are records
using both Ivrics. . . . The official
version of “Not As a Stranger” will
be penned by Jimmy Van Heusen
andp Buddy Kaye. It will be written
for the picture of the same name,
and will be published by Barton
Music. The picture is being scored
by George Antheil.

Coral Records has signed three
arranger-conductors for a series of
mood music albums. The trio are
Jerry Carretta, Alfredo Antonini
and Ulpio Minucei.

Mercury has signed country and
western artist Curtis Gordon, for-
merly on the RCA Victor label. . ..
Ann Magid, formerly of Theater
Arts magazine, has joined the con-
tact statf of Burlington Music. ...
A girl—their second—was born to
Mr. and AMAlrs. Bernie Boorstein.
They named her Marjorie Susan.
. « + Coral’s artist and repertoire
chief, Bob Thiele, leaves for Holly-
wood next Friday for a two-week
stay, during which he will record
Les Brown and the Lancers.

Errata Department: Seems as if
there are actually two different
publishers each of whom has a
tune called *You Can't Hardly Get
Them No More.” First we said it
was owned by Bradford Music,
then we said it was owned by Val-
ley Music. Now it seems both
Bradford and Valley have tunes of
the same title. Bradford is affili-
ated with American Society of
Composers, Authors and Publish-
ers; Valley is with Broadeast Mu-
sie, Inc. . . . Meanwhile, Joe Bi-
hari says that “You're Mine” by
the Fontane Sisters on Dot is pub-
lished by Flain Music — not Are
Musie,

Anita Boyer will resume her
singing carcer on wax when she
euts some sides for Columbia Ree-
ords next week. ... Pianist Bonne-
mere and his combo is now on his
First East-West trip. . . . Sammy
Cahn and Jimmy van Heusen are
cleffing four songs for the new
Bing Crosby flick, “Anvthing Coes,’
by Cole Porter.... Joe Higgins,
Columbia a.&r. exec, celebrated
his 44th wedding anniversary this
week, ... Country singer Bobby
Lord will visit jocks in Southern
and Southwestern cities to plug his
latest record. ... Mindy Carson
will visit deejavs from Boston to
Chicago over the next few davs to
plug her new Columbia waxing of
“The Fish.," Her manager, Eddie
Joy, will accompany her. . . . Lu
Ann Simms, Mindy Carson and
Mery Griffin will appear at an op-
erators’ convention in Baltimore ak
the Lord Baltimore Hotel on Sun-
day (8).

Irv Siders has joined the Cale
Agency and will work out of the
one-nighter and location  depart-
ment. ... Savoy Records’ Varetta
Dillard is cancelling all dates for
the next eight weeks; she is expect-

(Confinued on page 32)
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TALENT

TOPICS

VECAS MOULIN ROUGE INKS
DAVIS TRIO TO 90G PACT . . .

Wild Bill Davis Trio has been signed to a two-
vear contract at the new Moulin Rouge, Las Vegas,
guarantecing him 390,000, Davis was inked for a
total of 36 weeks over the two-vear period and is
scheduled to open at the hotel April 1. Cliff Aronson,
of the Milt Deutch Agency, handled negotiations.

BUCK, OF BUCK-BUBBLES
TEAM, DIES IN N. Y. ...

One of the great vaudeville teams of this era
ended this week when Buck (Ford Washington)
of the team of Buck and Bubbles died in New York.
Buck and Bubbles had been a top act at every
theater in the country, including the Palace here,
for the past 23 vears, They were the first of a great
number of singing and daneing comedy teams. Their
comic singing and dancing stvle foisted a slew of
imitators, bul Buck and Bubbles reigned supreme.

U. S5, NAMES ROMP
THRU EUROPE . . .

Charles Holland, American Negro tenor, made
his cebut in the role of Nadir in Bixet's “The Pearl
Fishers” at the Opera-Comique, Paris, on Friday
(28, and scored a smash hit, being forced to come
out for 12 eurtain calls. Holland is alternating be-
tween the Opera-Comique and the Opera, where he
sings the lead role in Mozart’s “"Magic Flute,” On
the lighter musical side, Ciro Rimac and his unit
are at the Bobine Music-Hall, where they will be
replaced on Tuesday (11) by Sidney Bechet. Edith
Piaf is al the Olympia: Ella Fitzgerald and “Jazz at
the Philharmeonic” appear at the Theater des
Champs-Elvsees, Saturday (19) and Sunday (20),
and Frankie Laine opens, the end of the month,
at the Alhwmbra,

ERROLL GARNER SUBS
FOR SYMPHONY ORK . ..

Erroll Garner on Sunday (6) goes to 5t. Louis,
Mao., to fill in for the Laclede Little Symphony at
9:30 pm. on KSD-TV. The Laclede Symphony,
sponsored by Missouri Utilities, is on tour. Garner,
booked For the engagement by the Columbia Lec-
ture Bureaun. is the [irst jazz artist ever to appear on
that show. The pianist, now fully recovered from
a hand injury, returns to New York after the KSID-
TV date to pick up the Birdland tour.

ARTIE CLENN TO DECCA;
SON IS AT VICTOR . ..

Decea’s country and western chief, Paul Cohen,
has signed Artie Clenn. The Texas band leader is

~ FOLK

Around the Horn

Lulu Belle and Scotty, of WLS's “National Barn
Dunce,” will guest on Steve Allen’s NBC TVer,
“Tonight,” when it originates from Dayton, O.,
Fridav night (11). . . . Homer and Jethro on a p.a.
tour thru the West and Southwest. . . . The Mid-
westerners, square-dancers with WLWs “"Midwest-
ern Havride,” will spend March 1-8 on the Univer-
sal-International lot in Hollywood for shooting on
the up-coming FHicker tentatively titled “Second
Createst Sex.” They were set for the picture by
CGeneral Artist Corporation’s Hollyweod office. The
group is sel with the Tennessee Emie show in
Washington February 26-27.

The Roy Acuff, Johnnie and Jack, Kitty Wells
and Bill Monree “Grand Ole Opry™ packape grossed
$2.000 on its engagement at Orlando, Fla., January
24, in the face of cold and rainy weather. Ducats
were scaled 50 cents under prices usually charged
for a similar attraction in Orlando. It was the top
gross of the season in Orlando to date for a c.&w,
unit, running some $300 over the previous high.
Frofitwise, however, it was not too hot, as some $700
was nvested in the date. The veteran Osear Davis

RHYTHM & BLUES NOTES

By BOB ROLONTZ

It was with deep regret that we heard this week
of the tragic death of Ulyses S, Hicks, of the Five
Keys, in Springfield, Mass., on Tuesday (1) of a heart
attack. The group had just finished a performance
at the Court Theater as part of the “Top 10" show.
Rudy West, whoe wsed to sing lead for the Five Keys
has rejoined the group after serving a hitch in the
U. 5. Armv. . . . Mark Lee Woods has replaced Jay
Scott as the deejay on the r.&b. show titled “The
Beat” over Station WJKO in Springfield, Mass.,
which is rapidly building into one of the top r.&bh,
shows in the New England area.

Crenial Lew Krefete, manager of the Clovers, may
become one of the top producers in the business as
well. His “Top 107 show, which opened a week ago,
has been racking up fabulous grosses on the road,
and many of the houses have been sold out. (See
separate story.) ... Irv Siders, who has been a top
booker with a number of agencies in town, joined
the Gule Agency this week. He will serve as “man of-
all work™ at the agency, handling both one-nighter
and location dates. His last post was with the Shaw
agency in the location department.

Badio Station WBML in Macon, Ga., has hired

TALENT & TUNES

By BILL SACHS

the composer of “Crving in the Chapel,” which his
son Darrell Clenn recosded last year. Darrell is
now under contract to RCA Victor,

MGM SIGNS WILLIAMS,
MISS ELLIS IN C&W . . .

M-G-M Pecords has signed two new country
and western artists, Norma Ellis and Jimmie Wil-
liums, Williams and his band are considered to
have both pop and c.&w. appeal; so the label is
sencling his First sides to deejays covering both mar-
kets. Canary Ellis has recorded two side under her
M-G-A contract which will be releaed February
25. Williams' first sides will also be cut at that time.

Pianist Jan August opens at the Park Sheraton
Mondayv (7). . . . Joe Loeo who guests on the WPIX
teen show “Dancetime” February 18 to plug his
new Tico album, “Mambo U, S. rX.," s at Bird-
land February 24. , . . Debbie Reynolds is making
the deejav rounds to help push her new M-G-M
release, “Never Mind the Noise in the Market” and
“Caroling in the MMorning.™

Singer Dean Allen is recuperating from surgery.
Allen, who recently appeared at the Palace, New
York, was the original voice for Walt Disney's Don-
ald Duek character. . . . Pat Boone, 2 Denton, Tex.,
college bov who recently won both the Arthur
Godfrey and Ted Mack TV talent contests, has been
signed by Dot Records, The label is recording him
this week for immediate release. . . . Steve Allen
has recorded “The Ballud of Davy Crockett” for
Coral to cash in on new audience interest in the
tune, since it was revived on the Disney ABC-TV
show.

Coral’s Eastern promotion man Jack Dunn will
accompany Steve Lawrence on a deejay tour of
Baltimore and Washington next week to plug Law-
rence’s new disk, “Kiss Me Now.” The singer will
also entertain 300 servicemen at a USO in Balti-
more, Dunn recently returned from a deejay tour
of Boston with Paul Whiteman to push KLis new
Coral waxing., “Mississippi Mud” and "Then and
Now.” Whiteman will do an all-Gershwin concert
at Carnegiec Hull February 12, . . . M-G-M wil]
release Kay Armen’s first single, “Wonder Why,"
backed by “Candlelight”) February 25. The sides
are from her new M-G-M album, "No One But
You,” which goes on sale the same date,

. « » The Rover Boys will do two weeks at the Bal
Tabarin in Quebec City, starting February 14.

handled the promotion. . . . Word is out that Red
Foley and his gang, of Springfield, Me., are mapping
a Florida trek for around mid-March,

Flamingoe Films shot its second group of TV
films of the “Grand Ole Opry” stars in Nashville
last week. Featured were the Wilbum Brothers,
Webb Pierce, Johnnie and Jack, Kitty Wells, George
Morgan, June Carter, Grandpa Jones and Ramona,
Minnie Pearl and Rod Brasfield, Eddie Hill, Emest
Tubh, Faron Young, Lew Childre, Rita Rohbins,
the Old Hickory Singers, Salty and Mattie, Red
Sovine, the Carter Family, Goldie Hill and Justin
Tubb, and Chet Atkins. . . . Dot and Smokey, on the
“Crand Ole Opry” roster the last 10 years, have
signed with M-C-M to wax a string of tunes written
by Dot. In private life, Dot and Smokey are Mr.
and Mrs, Louis Swan.

Webhb Pierce and the Wondering Boys left
Nashville Saturday (5) for personals in Lansing,
Mich,; two dates at Frank Dailey’s Meadowbrook,
Cedar Grove, Pa., and stops in Providence, Philadel-
phia and Detroit, The 20-minute short they made
recently in Hollvwood for Universal-International,

(Cantinued on page 54)

its first Negro deejay in the person of Hamilton
Swain. He will handle a two-hour show every day.
.+ . The second annual Festival of Negro Music and
Drama on radio Station WLIB, New York, fea-
tured a music and jam session from the Savoy Ball-
room. New York, Saturday (5). Artists appearing
were the Erkine Hawkins ork, Ermroll Gamer, the
Five Cats, the Street Singers, Faye Adams, Jobnny
Hartman Laverne Baker, the Rivileers, the Solitaires
and the Four Shots.

Rainbow Records has re-signed the Five Crowns,
and a new thrush, Mildred Page. Mickey (Guitar)
Baker is now recording for the label too. Eddie
Heller, head of the diskery, is putting together a
package featuring these three artists which will play
some one-nichter and dance dates, . . . Billy Shaw,
head of Shaw Artists Corporation, will vacation in
the sunshine of Florida next week to rest up after
# busy season.

We owe Hollvwood Records, of Los Angeles, an
apology, It is actually the First diskery to make a
rt-mrf!r in tribute to the late Johnny Ace. Don Pierce
waxed “Johnny Ace’s Last Letter” for the label,
coupled with Linda Hayes' "Why, Johnny, Why?”

(Condinuved on puge 57)
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® CUontinned from pase 19

Standard Returding Level

on the tone record, Columbia
"CSL" will play back at the same
level. Thus the record becomes a|
guide to the actual program level
on “CSL" records.

Columbia decided to set up a
standard level for its 45 r.p.m.
disks, after deejays complained
cbout the wide wvariations in re-
cording levels which made moni-
toring at stations o problem. Conk-
ling asked the Columbia engi-
neering department to come up
with a sclution to the problem,
and Bill Bachman and the newly
appointed co-ordinator, Al Ham,
worked out the “CSL” level.

What Coelumbia hopes to do
with its “CSL" records, in addition
to getting better sound on its own

roduct, is to get other firms to
ollow its lead.

Juke boxes, those built in recent
vears, contain automatic level con-
trols. These limit the level at a
certain point which is similar, ac-
cording to  Colombia, to the
firm's “CSL" level. However, the
juke box governing device cut off
the level, thus causing a distortion
on records that were waxed at
higher levels. With Columbia
“CSL" records, the disks can play
at top level without activating the
juke box level, and thus getting
undistorted tone,

The Columbia 45 "CSL” tone
record being sent to jockeys con-
tains the Following statement: “For
hroadeast station monitoring. Flash
peaks will not exceed this tone
leve’ by 1.5 deecibels on any 45
r.p.r.1. side bearing the "CS5L" label
provided plavback egualization is
according to industry  standard,”
Record Industry  Association of
America. The other side of the
record carries frequency bands
from 30 to 13,000 cyeles which
permits adjustment of playvback
equipment to the standard (RIAA)
recording curve,

With this announcement Colum-
bia also let it be known that the
firm has improved the formula for
the polvstvrene material vsed in
its injection molded 45 r.p.m. rec-
ords. The firm noted that this will

Merc Contest

® Continved from page 19

from previous response to the

sty contest that disk jockeys
ike to participate. In this contest,
the disk jockey is given free rein
in that he cun sing the suggested
harmony and Ivrics, or he can sign
his own version of harmony with
ad lib Ivrics. ete.

The contest will be judged on
the disk jockev’s mail pull request-
ing his wvoeul duet with Sarah
Vaughan, First prize will be $300,
plus a gold record trophy and free
records of his duet with Miss
Vaughan which he can offer free
to his listeners upon their request,

Second prize in the contest will
be $200, the third prize $100. Con-
test beging immediately and will
run thro Mareh 19, The bulk of
mail pulled by the disk jockey will
constitute his entry when they are
received by Mercury Records in
Chicago.

Progressive Music

improve the durahility of its 45%
and will eliminate many wear
problems caused by cuing and
backtracking of 45°s by the jockeys.

BMI Finalizes

® Continued from pazse [9

works of PRS members which are
covered by a contract with a BMI
publisher.

Jean Geiringer, BMI's vice-presi-
dent in charge of foreirn affairs,
negotiated for BMIL H. L. Walter,
general manager of PRS and a
committee of the PRS board, rep-
resented the British group.

FRS, from the standpoml of in-
come for American publishers and
writers, is conside the most im-
portant foreign performing rights
group.,  With this arrangement
concluded, BMI now has reciprocal
pacts swith virtually all foreign per-
torming rights societies.

Initial benefits to Americans
from the BMI-PRS pact will ae-
crue, of course, chiefly from newly-
acquired material.

Columbia Plum

® Continired from page 20

disk shows, local record shops re-
ceived many calls for the disks, A
number of firms had tried to pur
chase them from Disney, but
Columbia succeeded.

The power of TV in putting
over a song, which was shown re-
cently by the smash Joan Weber
recording of “Let Me Go, Lover,”
was apparent on the "Davey Crock-
ett” tune. The song had Leen out
before, in fact Decca is re-issuing
its Burl Ives record of the tune,
but the TV show made it popular
Afam,

Cadence Records has already
reaped some of the action on the
tune. The diskery put out its own
version of the ditty with Bill Haves
10 days ago after getting calls for
it from its distributors. The tune
has shown especially strong appeal
to the younger set. The tunes are
in the Disney music publishing
firm, Wonderland Musie.

RCA Pop, Jazz

® Continwed fiom paze 20

The subscription service will de-
liver 50 pop albums per year to
stations desiring them for program-
ing use. The charge is 325 a vear.
Stations wishing jazz material will
receive 24 albums annually for a

ayment of $13. In both cases, the
ee covers mailing and handling
costs alone,

For some years Victor has run a
similar station subscription service
covering Red Seal repertoire,

Unlike the classical program,
however, the pop and jazz plun
calls for no seript service. Albums
will be ship in their commer-
cial liners, with regular notes to
provide data for program patter.
Stations may request the material
either on 45 r.pm. or LP.

The first station pop packapge
will inelude "Sax in Silk,” “Music
for Two People Alone,” “Peter
Pan” and “The Esguire Album.”
Jazz sets will be “"Collaboration™
and “Hom of Plenty.”

® Continued from page 20
Teresa Brewer, Bonnie Lou, Vicki
Young, Al Sears, and a kiddie ver-
sion on Bell Records., "It May
Sound Silly™ was cut First by Ivory
Joe Hunter on Atlantic, and has
now been cut by Joan Weber, the
McGuire Sisters, Bill Farrell and
Dolores Gray. The firm bhas akko
had a num of covers on its
waxings of “I've Cot a Woman”
and “Bye, Bve, Young Men.”

Robbins Music Ltd., has taken
over “Tweedle Dee” for England,
and the firm has set up deals with
publishers in Belgiom, France and
Scanclinavia to handle the tune
there. The firm is now setting up
arrangements in Europe for “It
May Sound Silly.”

Progressive’s renewed  activity
stems not only from this vear's hits,
byt also from some big ones it
came up with last vear. These in-
cluded “Sh-Boom,” “Shake, Rattle
and Rell,” “Hopey Love” and
“Lovey Dovey.”

RCA to Outline

® Continued from page 19

grouped to fit all types of floor
lans v

Field men will be apprised of
the plan's details here Monday (7)
and the following Wednesday in
Chicago. They wﬁl relay these de-
tails to Victor distributors who will
soon receive sample sets of the
tixtures for dealer showings. Deal-
ers wanting the fixtures mayv buy
them direct from Stensgaard.

A featured unit is a “face the
music” island fixture which lists at
£58.50. On one side of the fixture
30 different EP sets may be dis-
played Full-face, each backed by
10 or more albums. On the re-
verse side there are similar con-
tainers for 12 LP titles. In all, the
island Fixture holds 420 disk sets.
It stands 59 inches high and ove-
cupies 48 by 21 inches of [loor
space.
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ing a baby in March, ... Cathy
Johnson will cut some sides for

Columbia records next week....
The Mellow Music Company has
moved. The new general manager
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NOTICE TO |
THE TRADE

The original tune

“PLEDGING
MY LOVE"

belongs 1009, to Lions
Music Pub. Co. (BMI)
of Houston, Texas. Any
¢ claims, rumors, etc., are
- completely false.
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Duke Records __
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of the firm is A. D. Nicol.... Earl
Bostic and his ork will play a one-
nighter at the Charleston, 5. C,,
Country Club on February 9 and
an afternoon performance at the
University of N, C. the next day.
«++ The Regent Music Corporation
is now the sole selling agent for
“Elephant’s Tango,” penned by
Bernie Landes and waxed by the
Commanders on Decca. ... The
Nomads are now playving the Casa
Mia on the East Side here, . . . Herb
Jeffries will be at the Patio in
Washington for a week starting
February 14, and then at the
Elegante in Brooklyn starting
February 24.

Ample Musie has signed writer
Jerry Stevens to a pact. Stevens
penned “Heartbeat,” which has
turned into a big seller in England,
with records on the tune there by
Lita Roza, Ruby Murray and Karen
Chandler, who cut it here for
Coral.

Chicago

The “Birdland Stars of 55"
package, which features the George
Shearing Quintet, Sarsh Vaughan,
Count Basie and his orchestra,
Stan Getz, Lester Young and

Erroll Gamer, is slated for the

Civic Opera House February 20

LI

OF New RECORD RATINGS

BY THE TRADE PRESS

BERNIE'S TUME (Aflanfic)

THE CHEERS (Capitol)
TED HEATH (London)

EYERLOYIN® (Tamnen)
PATTI PAGE (Mercury)
DAVIS SISTERS (Victor)

1 GOTTA GO GET MY BABY (Four Sfar)

TERESA BREWER (Coral)
MARVIN RAINWATER (Coral)
JUSTIN TUBB (Decca)

I'M BEWILDERED (Dandelion)
DE CASTRO SISTERS (Abbo)

KO KO MO (Meridian)

PERRY COMO (Victor)
THE CREWCUTS (Victor)

DOOLEY SISTERS (Tampa)
HUTTOMN SISTERS (Capitel)

BETTY CLOOMEY & BILL DARNELL
[HIH'..
GENE & EUNICE {Combo)

LOUIS ARMSTRONG—
GARY CROSBY (Decca)

THE CHARMS (De Luxe)

THE LIFE OF THE PARTY (BMI)
BILLY ECKSTINE (MGM)

MAMBOMANIA (Jose Ferrer)

BELMONTE & HIS AFRO-AMERICANS
{Columbia)

00H LA LA (Golden Siate)
PARIS SISTERS [Decca)

PAPER VALENTINE (Stratfon)

MILLS BEROTHERS (Decca)

PLANTATION BOOGIE (Copar)

LENNY LEE (Decca)

S0 ALL ALONE (Regen)
BETTY CLOONEY—BILL DARNEL
&
TO SAY YOU'RE MINE (Dandelion)
DE CASTRO SISTERS (Abbom)

THE TREASURES OF LOVE {Moniclare)

MAHALIA JACKSON (Columbia)

THE URGE (Meridian)

MILLS BROTHERS (Deccn)

WANT ME (Gil)
EILEEN TODD (Corel)

WHADAYA WANT! (Quinfef)

THE CHEERS (Copitel)
THE CHARMS (De Luxe)

WHOSE ARMS ARE YOU MISSING! (Peer)

| personal appearances on “In Town

PARIS SISTERS (Decca)

BH{JA‘I]C_.:’*.ST' MUSIC. INC.

a
HEW YORLE «a CHICADD «
L]

Billboard |Cash Box| Variety
T8 (GCood) C+ (Coad)

T4 (Cood) C+ (Cood) Excellent
Bast Buy Sure Shot Best Bet
Bullzeya of
the Week
Sleeper of
Best Buy the Waek Cood

Corw
Spotlight B
15 (Coed] | Excoilent)
s ot | St
Best Buy Sure Shot Best Bat
Best Buy Sure Shot
B
T7 (Gead) 1v‘ﬂnﬁﬂﬁdl
B+
15 (Geed) | (gyceitent)
R&B
Best Buy
B
{Excelient) Very Cood
Award of
the Week
74 (Geood) Best Bet
E5 [Salis- B
factory) {Excellent) Cood
- 1]
Spotlight {Very Cood)
8o B+
{Excellent) {Execellent)
T6 {Good) Beost Bet
B+
T8 (Cood) | (gycelient)
BO 5l ]
{Excellent) thl:ﬁ::h‘.
B
20 B
(Excellent) | (Very Cood)
B+
75 (Cood) {Excellent)
B+
77 (Cood) | (Excellent)
Award of
the Week
75 (Good) B+ (Good) o
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| taking gentle swipes at Fanning as

for two performances. Tickets
scaled from $2.50 to 84. . . . The
High-Fidelity specialists, Voice and
Vision, have taken over spounsor-
ship of WMAQ's “House of Music”
for the 2-3 p.m. hour. The show
airs hi-fi disks, binaural tapes and
a live orchestra of 37 men over
both AM and FM channels i
what is called stereophonic listen-
|ing. Tom Mercein presides as dee-
jay.

Frankie Lester, Label “X" artist,
and the Four Aces of Decca, made

Tonight” with emsee Jim Conway.
. « « The Three Twins are current
at Club Moderne, which now fea-
tures a crazy auction on Wednes-
day nights and free pizza on Sun-
davs. . . . Henry Doney, head of
Tiffany Records, back on the job
following a lay-off due to illness.

Hollywood

Sleepy Stein airs the new all-jazz
show from the Lipghthouse, Her-
mosq Beach, via KFOX. , . . Beryl
and Lisa Davis teamed up for a
51llgin5 stint on the “Peter Potter
Show” last weekend. , . . Margie
Raybumn is a holdover at the Mem-
ory Lane supper club for another
| four weeks. . . . Tony Marco is the
'new vocalist with the Claude Gor-
don band. . . ., Harry James drew
12,196 in his opening night at the
Palladium. . . . Les Elgart ork fol-
Hlows James, opening February 15
for a three-week stand. . . ., Marty
| Melcher, president of Arwin Rec-
‘ords and personal manager-hushand
of Doris Day, has signed Alan
Kopeland and His Hotrodders to
record four sides for the label. , . .
sSongwriter Lester Lee flies to
St. Louis February 12 to address
the St. Louis Composers’ Society.

‘PRETTY KITTY’

Fuss Gives
Miss Kallen

Pitt Publicity

_PITTSBURGH, Feb. 5.—Kit
Kallen has been the beneficiary EI'
:tl_ lot of new.-ipnperdspﬁce and radio
ime ever since disk jocke
Deane, KQV, rcf::'nedlln h};r}z:
pretty  Kitty Kallen,” and Win
Fenning, TV and radio editor of
The Post Gazette, commented on it.
Fanning said he knew the Dececa
thrush was easy to take an way
vou looked at her, but he thought
that the deejay’s constant refer-
ence to her as “pretty Kitty” was
getting a little tiresome,

Now all the jockeys in town are

they introduce la Kallen's records,
Barry Kaye, WJAS; Jay Michael,
WCAE, and Art FPallan, WWSW,
all have mentioned Fanning over
the air in introducing her songs.

Fanning, death on such things
as thythm and blues tunes, quar-
tets and questionable taste in lyr-
ics, is readying another piece in
his defense, and with everythin
considered, it is bringing EI.IIE'E
good results that suspicion points
to the fine hand of Miss Kallen’s

1]11:11:355 agent husband, Budd Gran-
oL,

Hicks, of 5 Keys,

Dies in Boston

NEW YORK, Feb. 5 —Tragedy
struck the Five Keys this week
when Ulyses S. Hicks, one of the
staple singers of the group, died
of a heart attack in Boston on
Tuesday (1). The Five Keys had
just appeared at the Court Theater
in Springfield, Mass,, with the
“Top 10" show before the death of
Hicks. Rudy West, who just re-
turned from the service and had
been with the group previously, re-
joined the Kevs the next day.

The Five Kevs are one of the
oldest groups in the r.&b. Ffield,

They h‘“"E been stirring up a lot of
action with their new waxing
“Close Your Eyes” and eurrently
have a hit on Capitol with “Ling
Ting ‘Tong.” S

POPULARITY

WNEW Poll
Picks Fave
Disk Stars

NEW YORE, Feb. 5, — Perry
Como, the Crew Cuts, Patti Page
and Bay Anthony this week walked
off with top honors in loeal
WNEW deejay Jerry Marshall’s
annual "Make Believe Ballroom™
popularity poll, with Anthony tak-
ing the No. 1 spot in the orchestra
division for the second year in suc-
cession,

The poll, which drew 40 per
cent more voles from listeners than
last year’s record-breaking contest,
shed some interesting light on the
1954 recording scene. For in-
stance, the top 10 male voealists
were essentially the same as the
1933 list, with only Frankie Laine
failing to make it. In the order
named, the top 10 this vear were
Como, Eddie Fisher, Tony Ben-
nett (No. 1 last year), Johnnie Ray,
Frank Sinatra, n Comell (new-
comer), Julius La Rosa, Alan Dale,
Nat Cole and Vie Damone,

On the other hand, only six of
last year’s top 10 female vocalists
made the list this year—Patti Page,
Joni James (No. 1 last year), sec-
ond; Teresa Brewer, fourth; Doris
Day, fifth; Dinah Shore, ninth,
and Jo Stafford, tenth. Newcomers
to the top 10 include Kitty Kallen,
third; Joan Weber, seventh; Jaye
P. Morgan, eighth, and Rosemary
Clooney (eleventh last year), sixth.
The four eanaries washed out this
vear are June ¥alli, No. 5 last
vear; Eartha Kitt, ninth; Kay Starr,
tenth, and Toni Arden, eighth.

5 \’um]:[ Division

n the vocal group division, the
Chordettes, the McGuire Sisters
and the Crew Cuts are new to the
list, with the last named walking
off with the top spot; the first

taking over No. 9, and the Me-
Guires (who scored in 12th last
vear) voled No. 5. The Mariners,
Ink Spots and Mills Brothers didn’t
show up this year. In the order
named, this vear’s top 10 voeal
groups include Crew Cuts, Four
Aces, Four Lads, Ames Brothers,

Label ‘X’

® Continued from page 20

blues field and a drive in the coun-
try and western market with art-
ists aequired thru the arrangement
made a few months ago with
WLW. Due soon are the first disks
by newly signed artists Louis
]urgifm }:"]md enkins,

. Of the disks issued during the
X7 label’s first vear, ]Z?rt-I.fum:.g said
that 10 records” each topped the
100,000 mark. Artists already es-
tablished as steady sellers by the
label include Richard Maltby, the
Chuckles, the Norm Fetty * Trio,
Terry Fell, the Wilder Brothers
and others,

The label's name, incidentally,
was acquired from The Billboard
which first broke the news of Vie-
tors plan to set wp a subsidiary
line. While Victor officials re-
mained mum, The Billboard desig-
nated the planned line as “X” rec-
ords. A series of follow-up stories
50 established the “X” tag that
Victor brass decided to keep the
name for the label,

NAMM'’s Music

® Continued from page 20

assignment. In recent vears the
number of exhibitors has been up-
ward of 250, and at least that
many are expected this year. Ex-
]lw:lse of exhibiting at the show in
955 will be lower compared with
similar shows, according to Wil-
liam R. Card, executive secretary
of the association,

Two meetings are scheduled by
the association in the fortheomin
week, A meeting of the board o
directors will be held in Chandler,
Ariz., at the San Marcos Hotel,
February 9-10, A record turnout
of nearly 300 merchants is looked
for at the Southeastern Regional
Conference of the association which
will be held in Atlanta, Febru
14-15, at the Dinkler-Plaza Hotel.
Among the topics at this meeting

lems and promotion. :

= U\ e e (e ——" 1)

—

MecGuires, Hilltoppers (No. 1 last
vear), Fontane Sisters, Gavlords,
Chordettes, and Les Paul and

M-.:lﬁy ‘ord,
e hiigest shake-up occurred

in the orchestra section with six of
last year’s top bands—Percy Faith,
Harry James, Frank Chackersfield,
Ralph Flanagan, Richard Hay-
man and Leroy Anderson not in
the running. The top three bands,
tho, remained the same, with An-
thony still No. 1, last year's third
place winner Guy Lombardo tak-
ing over second place and Hugo
Winterhalter dropping from sec-
ond to third.

new BIGHITS-I

The incomparable!!!

EARTH ANGEL

THE PENGUINS—DOOTONE
LES BAXTER—CAPITOL
PAT O'DAY—MGM
THE CREWCUTS—MERCURY
GLORIA MANN-50UND
% COMING UP %
OOKEY OOK

LOVE WILL MAKE YOUR
MIND GO WILD

DOOTSIE WILLIAHS. POBLIATIONS

Waich for

DEAN MARTIN’S

magic Capitel record

“UNDER
THE BRIDGES

OF PARIS”

Hill and Range Songs, Ine.

From the Hll.:hi Lancaiier Production

for United ariss " VERA CRUZ"

e e ——

LEO FEIST, INC.

will be high fidelity, eredit prob- ]

“THE
BARKING
DOG"

* * %
l':'npninl Up Fast!

"WIND SONG"

BOURNE, INC.

136 W. 51d Street Mew York 19

PATTI PAGE

Mercury

“YOU T0O

CAN BE A
DREAMER”
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FRANCIS CRAIG

MARLINA, MARLINA

- JEAV MARTIN

= S8 O urcE ARE THE THINGS
REMEMBERING | S e D WE'LL SHARE

MY BLUE HEAVEN

and s

WHEN Yllll!}l “I.I!PS TOUCH | %)  FAREWELL TO ARMS

TONY ALMERICO HANK BARNETT

SNEAKIN' AROUND

THE TENNESSEE WALTZ  |\f = AT ONCE

WOODCHOPPERS BALL ONLY IN HEAVEN

#15323 . #15326
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B HARDY - RUSTY BRYANT

THERE AIN'T NO USE ;i LITTLE BACK STREET

IN DREAMIN ““SVI{I“T“Y RECORD nz#liij:gam BLUES

'RECORDS ® ® © GALLATIN, TEXNESSEE @ @ @  PHONE: 1600
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PHONOS—HI FI

BELIL. & HOWELL MOVES
TO DIRECT SELLING . . .

Distributors of the Three Dimension Corpora-
tions products were notified recently by the Bell
& Howell Company that TDC products would be
sold direct to its 6,000 derlers. The Three Dimen-
sion firm is a subsidiary of Bell & Howell and makes
tape recorders as well as photographic equipment.

The distobutors were informed that the change
would be made gradually as the nine distributorships
sell oul their inventories. Along with the announce-
ment of the new policy, B & H announced it would
soon erect five new warehouses and eventually ship
from 17 points thruout the country.

EMERSON PLANS NEW
TRANSISTOR RADIO . ..

Benjamin: Abrams, president of the Emerson
Radio & Phonograph Corporation, in a speech dyr-
ing the firm’s annual New York meeting, revealed
Emerson plans to market a transistorized radio within
the next two months. Abrams also announced that
he Felt that within two years the firm's entire output
of radios would be produced under the automation
system. In his speech, Abrams speculated that radio
sales dollar volume in 1956 should double the 1955
volume because the use of transistors by 1956 would
be widespread, resulting in radios with longer bat-
tery life, better performance and greater utility, It
was also disclosed that almest 100 per cent of Emer-
son’s current radio production incorporates the use
of prinled circuits, and that future production of
printed circuits was expected to expand greatly into
the TV-set field.

MOTOROLA'S ADVISORY
PANEL MEETS IN CHICAGO ...

The first regularly scheduled meeting of the
Matorola distributor advisory panel was held in Chi-
cago over the last weekend. The panel was composed
of eight distribulor prineipals who met with top level
exccutives in a review of marketing strategy Ilnr the
next three-month period. This type of approach of
marketing strategy was started one year ago as a
regular phase of the company’s distributor program.
The panel structure is based on the distributors’
geographical location and type of market, and ac-
cording to company officials, every one of the firm’s
distributors will eventually get a chance to sit in on
one of the panels, Vice-president of Motorola, Ed-
ward R. Taylor, is moderator.

DEJUR TO MARKET
CRUNDIC RECORDERS . . .

It was learned this week that Dejur-Amsco Cor-
poration, New York, manufacturers of photographic

By STEVE SCHICKEL

equipment, was slated to handle the Grundig line of
tape recorders in this country. The sets are manu-
factured by Grnmdig GMBH of Fuerth, Germany.
It was not learned whether the tape recorder would
carry the Grundig or the Dejur label. The Grundig
line of radios contmues to be distributed in this
country and Canada by Majestic under the Grundig-
Majestic label.

NEWS SHORTS OF PEOFPLE,
PRODUCTS AND EVENTS ...

The Webcor Corporation has appointed two new
wholesale distributors, one for the State of Arizona
and the other for Cincinnati and its environs. Black
& Rvan Company of Phoenix, Ariz., will supply the
line in that area, while Sanborn Music Company
will distribute the line in Cinecinnati and surrounding
territorv. Both distributors will carry the full line
as well as accessories and service parts. . . . Grant
R. Loomis has been named assistant general traffic
manager of the Stromberg-Carlson mpany, ac-
cording to L. A, Schur, general traffic manager.
Loomis joined 5-C in 1942 and has been active in
all phases of the firm’s transportation activities.

Mitchell Manulacturing Company, according to
E. A. Tracey, general sales manager, has appointed
August H. Jaeger as district manager. Jaeger will
represent the firm in the States of Washington and
Oregon, and will handle air conditioning as well as
radio and high-fidelity phonographs. . . . Former
distributor sales manager of Stewart-Warner Electric,
Phillip J. Wood, has joined the Zenith Radio Corpo-
ration as assistant to the vice-president in charge of
radio and television sales. The position is a newly
created post. Wood also was formerly with the Radio
Corporation of America on both the West Coast and
the East Coast, '

Richard F. Gorman, formerly with Foote, Cone
& Belding, advertising agency, as a copy writer, has
been named to the new post of assistant sales pro-
motion manager by the Admiral Corporation. . . .

Vice-President Hugh Robertson and Viece-President |

and Treasurer Sam Kaplan, both with the Zenith
Radio Corporation, were presented with 30-year
service awards this week by E. F. McDonald, presi-
dent of the firm. Kaplan was elected a vice-president
in 1948 and Bobertson was elected a vice-president
in 14934, . . . The Olyvmpic Radio & Television Cor-
poration has named Metropolitan Distributors of
Roxbury, Mass., as distributors, . , . The National
Association of Music Merchants’ annual show, which
this year is entitled "Musicorama,” expects a record
attendance of exhibitors at the Palmer House in
Chicago from July 18-21. The annual dinner will be
held at the Conrad Hilton Hotel on July 21, and it
was reported that top-flight entertainment will be
again presented,

LINER NOTES

BEETHOVEN CONCERTOS
SET FOR RCA SPRING ...

~ RCA Victor has assembled all five Beethoven
Piano Conecertos in performances by the late Arthur
Schnabel which it will re-issue in a de luxe five-LP
collectors” package in April.

Another collectors’ plom due for release that
month will be a five-LP set titled “Great Operatic
Singing.” This will be a limited edition featuring
great singers and the recordings they made during
the past 50 years, Few of these diskings have been
available for many years. Actual choice of the con-
tents was made by critic Irving Kolodin, who has
written an elaborate book of notes to accompany
the package.

Due from Victor in March are a number of new
classical releases including one resulting from the
last session the label held with the former NBC
Symphony. This is a reading of the Franck Sym-
phony in D Minor conducted by Guido Cantell;,
whom the company is nurturing as one of its most
promising showcase baton wielders. In March there
will also be coming a program of Grieg piano music
plaved by Artur Rubinstein, the long-promised Tos-
canini performance of Verdi's "Masked Ball,” and a

:-'l.;?t of Bruhms Chorales played by organist Virgil
ox.

WESTMINISTER'S HEGEMAN
HEADS ENCINEERING . .,

James Grayson, president of Westminister Ree-
ords, has named A. Stewart Hegeman chief of engi-
neering operations. Until recently Hegeman was
design engineer for hi-fi manufacturer Brociner
Electronics. He has also gained notice for his de-

velopment of the Lowther-Hegeman and Hegeman
speakers, '

MAHLER STH FEATURED
IN EPIC CLASSICALS ...

_ Featured among Epic’s classical releases later
this month is a two-disk pack holding Mahler's
Symphony No. 8 in a performance by the Rotterdam
(Holland) Phitharmonic under Eduard Flipse. At
the same time the label will issue three LPs an-
nounced last year but only just readied for the
market. One is a collection ﬂ% French opera over-
tures, another couples a Bizet "Carmen” suite and

By IS HORQOWITZ e

Albeniz’ “Iberia” and the final delayed item is a
pairing of the Dvorak Cello Concerto in B Minor
and Bruch’s “Kol Nidei,” plaved by cellist Tibor
de Machula.

CAMDEN “FOR THE HOME"
SERIES FOR MARCH . ..

Camden Records launches a new disk series in
March with the release of its First “Music Apprecia-
tion for the Home” disk. The commentator is TV
luminary Arlene Francis, who will narrate the anal-

sis for Tchaikovsky's “Nuteracker Suite” and Schu-
ert’s “Unfinished Syvmphony.” The 12-incher will
list at the regular Camden $1.98.

LONDON HAS STRAUSS'
WALTZES BY KRAUSS ...

London Records has prepared a two-disk collec-
tion of Johann and {[IHE'f Strauss waltzes and over-
tures performed by the late Clemens Krauss and the
Vienna Philharmonic. It will be released in a batch
of LPs later this month that will also include a
much-advertised disking of Verdi's “Rigoletto,” fea-
turing Mario del Monaco, Hilde Gueden, Aldo Protti
and Cesare Siepi.

MAJOR AND MINOR

La Secala conductor Carlo Maria Giulini, fea-
tured on Angel Records, will make his American
podium debut as guest conductor of the Chicago
Symphony next fall. . , . Capitol's William Steinberg
flies to Europe next week for a stint of guest con-
ductor dates. He will return to his  Pitts-
burgh Symphony in time for the ork’s spring tour.

Last week was Fritz Kreisler's B0th anniversary
and now a celebration marking eompletion of Pierre
Monteux's 80th year on April 4 is being readied,
e » o Westminster's Barylli Quartet has been forced
to cancel its first American tour due to a stroke
suffered by cellist Hugo Kortschak, The 30-recital
junket was scheduled to kick off Thursday (10).

Drummer-arranger Osie Johnson has cut two
jazz LP's for Period under the direction of Leonard
Feather. . . . The Sauter-Finegan ork, whose read-
ing of the Rolf Liebermann Concerto has just been
issued in a recording with the Chicago Symphony,
has been signed to appear in New York with the
Philharmonic Svmphony under the baton of Dimitri
Mitrepoules March 29,
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® (lassical Best Sellers
(All Categories)

Records are ranked in order of thelr national zales sivensth
il the retail level, without regard to muosical category or data
of release, as delermined by & survey of classical dealers in sl

key markeis,

1. OFFENBACH: CAITE PARISIENNE; MEYERBEER: LES
PATINEURS—Boston Pops Orchestra (Fiedler) .............

-------------------------

........... RCA Victor LM 1517

2. RIMSKY-KORSAKOFF: SCHEHEBRAZADE—PFPhiladelphia Or-

chestra (Ormandy) . .......

.............. Columbia ML 4858

3 MOUSSORGSKY: PICTURES AT AN EXHIBITION;
FRANCK: PSYCHE-NBC Symphony (Toscanini) ..........

------------------------

............ RCA Victor LM 1838

4. BRAHMS: VIOLIN CONCERTO-Milstein, Pittshurgh Sym-

phony (Steinberg) . ... ins. eeav e e o oaptiol P 8271
3. OFFENBACH: GAITE PARISIENNE; CHOPIN: LES SYL-
PHIDES—Philadelphia Ovchestra (Ormandy) ........... can
.................................... Columbin ML 4879
6. TCHAIKOVSKY: THE NUTCRACKER — Minneapolis Sym-
phony (Dorati} ............. T C T, .. - Mercury OL 2-101
7. VERDI: LA TRAVIATA SUITE—Kostelanetz Orchestra .....
.................................... Columbia ML 4356

. DVORAK: SYMPHONY NO. 5 (“New World"}—NBC Svm-

8
phony (Toscanind) .........
9

AT v vons s RCA Victor LM 1778

. RESFIGHI: FINES OF ROME; FOUNTAINS OF ROME—

NBC Symphony {Toscanini) .

T E T RCA Victor LM 1768

10. BEETHOVEN: SYMPHONIES NOS. 1 AND 8-NBC Sym-

phony (Toscanini) .........

............ RCA Victor LM 6009

11. MENDELSSOHN: YIOLIN CONCERTO; BRUCH: VIOLIN
CONCERTO-Milstein, Pittsburgh Symphony . . . Capitol P 8243

12, SAINT-SAENS: CARNIVAL OF THE ANIMALS; IBERT:
DIVERTISSEMENT—Aller, Sukman, Concert Arts Orchestra
ERERIRIR ceriensniie o o s a0 W Capitol P 85270

13, VERDI: REQUIEM—5haw Chorale, NBC Symphony (Tosca-

s 101 5 [PSERI

5 W 8 @ @pow @ w @ s g

............ RCA Victor LM 6018

14. RAVEL: Bﬂi'_:ﬁﬂﬂ; RIMSKY-KORSAKOFF: CAPRICCIO ES-
PAGNOL—-Detroit Symphony (Paray) .......... Mercury 50020
15. BEETHOVEN: SYMPHONIES NOS. 5 AND 8-_NBC Sym-

phony (Toseanini) ... .. ....

............ RCA Victor LM 1757

16. TCHAIKOVSKY: SWAN LAKE-St. Louis Symphony (Golsch-

BEREETIIN R i s oo i

..... eesres - RCA Victor LM 1003

17. RACHMANINOFF: PIANO CONCERTO NO. 2-Rubinstein,

NBC Symphony (Golschmann)

.......... RCA Victor LM 1005

18. MR. STRAUSS COMES TO BOSTON—Boston Pops Orchestra

ERRdIBr) s v asesig

............ RCA Victor LM 1809

19. CHOPIN: PIANO CONCERTO NO, 1-Rubinstein, Los An-

geles Philharmonic (Wallenstein} ... .

. es0. BRCA Victor LM 1510

20, SHOSTAKOVITCH: SYMPHONY NO. 10—New York Phil-

harmonic (Mitropoulos) ...

ik FERFEEEEEE

. .. Columbia ML 4959

® Reviews and Ratings of
- New Classical Releases

PUCCINI: MADAME BUTTERFLY

(3-12")}—Clara Petrella, Ferrucclo Tag-
Havink, Giwseppe Taddei; Turln Radis
Orchesira: Angele (Questa, Cond. Ceira

C 1348 ... L

Perhaps the best recorded “Buttecfly”
with respect to sound, this is also one of
the finest musically. For Miss Petrella,
in the title role, it is a personal triumgh,
a8 many listéners to this attractive pack-
age will agree enthusiastically, As the
heel In Movy whites, Tagliavinl also comes
thru Empressively.” Great popularhy of
the opera practically imsures strong dollar
response,  Quality of the disk production
can be recommended to the most finicky
opera colleéctor.

CARNEGIE HALL RECITAL. MARCH
30, 1954 (212" —Wilhelm Backhaus,

Piamo. Loadon LL 1108, 1169 ........T7

To a packed Carmegic Hall sudience
last March 0 the reappearance in the
United States after 24 vears of Backhaus
wus a highlight of the comcer? season.
The grand oid master played five Beetho-
wen sonatas with a breadih and u.ﬂ_i.lcrr
standing that called forth Tave reEvIDwS
the following motning, These press no-
tices, wisely. muke up the only liner noles
in the London set. The rest holds the
Backhaus readings of the sonalas. several
encores and the wild appluuse that greeted
his every effort, Recording of the live
event is more than accepiable technically.
Good sales [or this one.

BEETHOVEN: SYMPHONY NO. 5; Fl-
DELI0O OVERTURE (1-12"—¥ienma
Philharmonic; V. Furtwangler, Cond.

BCA Vicior LHMY 3 ... 00iaees 75

It is foriunate thai belore the recent
death of Fortwangler, two of his most
famed readings should be preserved for
posterity  in this superb  hi-fi recording.
The clarity of exposition, spacious pro-
portions and rich sonority of these read-
ings make them classics of their type, and
many colleciors will consider them in-
Jispensable, no.matler how many “3th's"
they already possess.

TCHAIKDOVSKY: SYMPHONY NO. §
(1-12"—Warwick Symphony Orchestra.

Camden CAL 201 ....0...........-. T4

Here's another hargain package on
Camden. Dealers will be able o move it
faster if they let buvers im on the fact
that the Warwick Symphony Orchestra 13
really the Philadelphia under Stokowski.
There are, of course, more ithan 12 wax
versions  available om this Tochaikovsky
wark, but the price ftag on this ons
should be a fine sales argument. MNeeds
less o say, the performance is excellent,

EAD AM 1 WITHOLUT THEE {1-1I")

Trapp Family Slogers. Decca DL 9758, T2

The liner notes on this mew collector's
fltem for folk fans offer 2 most apt and
appealing desceiption of s contens. Ta
wit: “A collection of Aovstrian, German,
American and English songs of ardent
affection, wails and plaints a5 well a8
joylul songs and dances, sung and per-
formed om recorders, pipes and sultable

—————

sitinged instruments.” The Trapp Tamily
warbles in lt3 usual distinguished fashios
under the maslerfol direction of Father
Frane Wasner. The family has two Christ=
mas albums out, but thiz package should
afford dealers m richer and more varied
salss ouilel.

LISZT: PIAND MUSIC, VOI. 2 (1-12*)
—Peter Katin, Flano. Loadon LL 1687 . &

The warm cfitlcal recepiion accorded
Eatin'g first recorded recitn]l of Liszt
music will be in order for this second
volume, He has the youthful fire, Iyoicism
nnd almosi flawless jechnlque these works
reguirs, Familiar a5 the Hungarian Rhap-
sodies, Mos. 2, 6 and 15 are, they have a
fresh mppeal in these Tusty readings. Good
stock for keyboard collectors.

SCHUREHRT: PIANO SONATA IN A
MINOR, OF. 41; PIAND SONATA IN
E FLAT, OF. 112 (1-12"}—Kurt Apple-
baun, Plano, Westminster WL 5313 &7
Deupite its low opus nomber, Schubert's

Op. 42 is one of his later and mores ma-

ture piano works, having & quiet power

that can be likemed in some respecis o

some of the lasi Beethoven sonatas.

Applebaum’s epproach i modest, but

conscientlous; his Is careful, clean play-

ing, but with limited dvpamic range.

Some listeners may wish for more as-

sertiveness in both Sonatas, and espe-

ciolly in the lighter, more youthful E Flat

Sonata.

BEETHOVYEMN: 8IX MINUETS (1-19")—
Londos Barogue Ensemble; Karl Hams,
Coad. Decen DL 4809 .............. &7
The Haas series of disk exploration of

naglecied short works by master compos-

ers is atbtractively continued with this

charming collection. Also included s a

gavotte by Dworak. Light bstening that

imposes no demands of concentration, A

good packsge for young listeners, as well

as serious collectors who mistakenly think
their Becthoven library campleie,

Arwin Exec Post
Goes to Bradford

HOLLYWOQOD, Feb. 5.—Marty
Melcher, president of Arwin Rec-
ords, Inc., announced the appoint-
ment of John Bradford as general
manager of the independent label.
Bradford has been heading Star-
lite Records, and will also continue
his activities with that firm. He
checks inte his new post with Ar-
win immediately,

Melcher's new platter firm will
record artists on a non-exclusive
basis. Frank DeVol's orchestra and
singer Kitty White have already
cut two sides for the label.

e it s e
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"The kids really mobbed this guy
on our show, That's For Sure!
went over like crazy. Thousands
of teens should want this one,*
IIM LOUNSBURY (WGCHN &

WGN-TV) CHICAGO, ILL.

o
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=
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"Tad shows great promise with

his new Watea relegse . . . :;‘:Tni:l;mhr?gﬂin' Hul'I||:E|[E’ record ‘
That's For Surel™ Lm‘j.?;glrkﬂrm Ih:f; R
LE l PR. E (right “SMASH! Ted broke up my TV
AR M :ﬁ,ﬂ;;nhh {WCFL)] CHICAGO, ILL. P:cainiin "
' DOM McLEOD

(W]BK) DETROIT, MICH.

"Tad's latest follows the curment “Tad doesn't sound like Sinatra

3 or Fisher . ... he's different and
trend g ':Ifﬂ'”' and TERRIFIC™.". . a nice guy with “The industry can use TAD
mslnulf RN i e ?nllfﬂh’i;:pr?;arrdﬂ?nIgrﬁ?;r:‘.;_!! go BRUCE . . . He's great . . . 50
] RALPFH PHILLIPS “SLEEPY HEAD" TED ls That's For Sure!™
{WFBR) BALTIMORE, MD, IWTAC) FLINT, MICH. BILL KERSEY

IWISN] MILWAUKEE, WIS

R imeme
"Mine being a late show, | miot
Tad Bruce at the end of a long
da;.- I:h.ﬂll'l'llng. ralixed . . . that's
the way he comes thro on That's
For Surel My kind of guy -and
recard,” BOB PORTER

iWIMD) CHICACO, ILL.

"Exceffent record by a young man
wilth an axcellent fubure.*
LEE CASE
(WHBAL) BALTIMORE, MD.

*This is a8 happy recard

"Tad, 1 IH o sidos—
has a happy sound to his voice T DO SHR ik

1o be egually at ss=e on ballad

!‘:nr. E'IJ,IE!:? & happy music, That's ard tempo, I-:Erlrlrr ‘mm I.:|IIJ as good
a5 thesa and 'l b& glad o play
IGHNNY ANDREWS them," HERBIE MINTE

[WTAM) CLEVELAND, O, ('WAAF) CHICACD, ILL.

"F'f:l‘rhhing rew wocallst backea
by a terrific group backing. Buf
mare pavwer an 1the vocal chords
ar plee got a new engineer!™ Go-
man, wo: need more Cguys wha
SINg in kay,'' MARTY FAYE
(WAAF! CHICAGD, ILL.

o e

P
“That's For Sure] TAD BRUCE Is
an his way to the TOP of this
business with his new release,
That's For Supa!?® ™
SHAMUS O'HARA
(WOKY! MILWAUKEE. WIS,

1 ke both swdss Bl my real
chaoice o tho ballad. |t's good and
we should hear g lot mora of this
fella Tad Bruce, Good luck."
BILL JENKINS
iIWFOX ) MILWALUKEE, Wis.

YA real extiting swinging verslan
of & good song all dome up in hit
tashion by Tad Bruce, Should be
a big winner,"

ROBIN SEYMOUR
IWHKMH! DETROIT, MICH.

U F TT N R e T EF BF B TR I T ¢ - w e A g
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“That's For Sure! | think the titla

sums up my sentimaents about this ~Fad Bruce can't miss—tw's - got chatld, ke Biny e ol 1905

1Buﬂe by a fine newscomer, Tad ) it . . . That's For Sure!" top young vocalists! Here in Bal-

fuce. CEORGE BOWES TOM SHANAHAN timare we're looking forward to
{WWSW) PITTSBURGH, PA. (WEMP) MILWAUKEE, WIS, et Ll

CIL KRIEGEL
IWITH! BALTIMORE, MD.

"A record that has flaver and- "This by far Is one of the better

oo

"That's For Sure! . . . a

good
up-tempa side, but 1'll take the i up-tempo songs fo come oul in
tiip, where Tad really gets to pur feeling . . . EEIFI"I'IE tima. %ad Bruce sings
his voice acress. | believe that I'M MILLS That's For Sure! in his own cap=
Tad is one of the up and coming {WAIT! CHICACO, ILL tivating style, no impersonations,
new vocalists te record in some no gimmicks. That's For Surel
time." is defimitely 'for sure' a HIT.™
LOU AIMS IM HURLEY
iIWFOX) MILWAUKEE, WIS, (WEDC) CHICAGD, ILL.

® Reviews and Ratings

of New Popular Albums

BY REQUEST . ....coipmominssinpasiss B

The McGuire Sisters (1-10™)

Coral CRL-56123
Packaged here are a brace of
McGuire single hits (hit (unes re-
corded by others) and the Godfirey
TV theme, “Seems Like Old Times."
The resull is o collection of zong
malerial which s tried and proven.
The gals, of course, are (oo well
known fo nesd description. I fe-
mains only to ssy that this kind of
pop packapge should do just [ine if
properly displaved.

FAITH, HDPE AND HAMILTON ......78

Roy Hamilton (1 EP)

Epic EG TORD i
Roy Huomilton fans should Mock in
for this new sei. It features the
young singer In four great stmndards,
all with the inspirational messppe of
faith that Hamilton, a former choir
ginger, puts over so well, Tunes in-
clude “Trees," “'Beciuse,” "The
House | Live In™ and “I Believe™
The lniter has just been released as m
single. *"Trees" Is another outstand-
ing Hamilton item that could alss go
on single release,

FRAMEIE .....civnvsnaunnvnssinnsans Th

(1-12")

Columbia CL-606~
Many dealers will recall a Sinatra
glbum on this label which stayed on
the shelves almost Inlerminably, but
times huave changed—and =0 has
Sinatra’s stature, Here he is doing »
dozen songs—most of which were hits
for him on Columbia. A slick eover
and a first-rate transfer to LP add
up to additionil selling msseis, The
Sinatra pipes sound a lttle different,
but as commercial as ever, whether
om & ballad or & rhythm une.

LITTLE GIRL BLUES ......cccceees A |
Joni James (1-10'")
M-G-M E-2172

This is Joni James' third M-G-M
album, and if Her new record, “"How
Important Can It Be?" continues Lo
climb, dealers should reap particu-
lirly good sules results with it. The
title may caise some confusion tho,
since Jubilee has broughi out a Polly
Bergen album with the same tog, and
featuring two of the same selections,
Miss James wraps up eight standard
ballads in her usual stylized fashion,
including “Autumn Leaves,” “These
Foolish Things" and “That Old Feel-
ing.” A plamorized artist’s picture of
the canary on the cover makes the
album an atiractive bel for display
PUFpPOR&E.

STRANGE TO YOUR EARS ........... 73

Jim Fassett (1-12™)

Columbia ML-4938
The grest asudience response lo
several of Jim Fassett's sound demons
strations during Iniermissions of Mew
York Philharmonic broadeasts has ime
pelled Columbia o iransfer them o
vinyl. The resultant disk drumatically
shows the versatility of the modern
tape recorder, Exolic sounds are pro-
duced by magnifying the sound of a
pin dropping, lowering the speed of a
canary chirp, efc,, etc. And 8 good
portion of Side 2 is devoted to a
listener contest, with this corner defy-
ing anyone to identify correctly the
gimmicked sounds. Disks will huave
strong Interest for hi-fi fans. Except

. for the contest portion it is also
qQuiile nmLsing,

THE GAYLORDS

Hmc IY HEQL!P:ET -1“‘|li‘lll“ill-lll13

(1=10"") X

Mercury MG-25198
The group has turned out plenty of
click disks wilth their studied *“*ama-
teur”™ wocal style, Here, it would
appear, are cight sides taken out of
the can to make vp a tvpical Gay-
lords nlbum packape. Nothing spe-
ciul—it's a mixiure of new and old
tunes—but it'sa the kind of Gaylord
materisl and performance which has
made them consistently swccesslul as
record artisis.

BPIRITUALS . ..oivivvnsinnnnsvnsnnnss T2

Lucretia West {1-12")

Westminster WL-5318
Tonally beautiful readings of 1R spir-
ftuals by the talented ariist, Westmins=
ster hos attempled (o provide program
variety by alternating accompaniment,
sometimes by the vse of a male quar=
tet, & small orchestra or o piano.
The last named s most successful:
the ork arrangements are too sophisti-
caled for the essentianl simplicily of
the materinl. Moderale sales to a
""'id“,. varlgty ol colleciors can be
predicted,

AT THE LUAL o iiiiiare e i M
Prince Kawohi and the Luasu Boys
(1-12")

RCA Victor LPM-1043

A decoralive travel-poster photo  de-
plcting an  exotic Hawpiian chessés
cake queen makes this album a stand-
out  in the grass-skire field. The
music and woarbling has o modern
flavor with competent vocals contribug-
ed by the Price, Pua Almeida, Elgjs
Kamahels, and Danny K, Stewart
Tunes Include chamis, sweel balluds,
and humorous povelties, so  there's
something For every Hawalian music
fan's taste.

CONSUELDO YELAZQUEFE
FIA:{"I[I INTERPRETATIONS .......:70
(=12}
RCA Victor LPM-10B9—Mood music
packages have been sirong scliers for
« A long time and there seems 1o be
little reason why they shouldn't con-
timue to sell well, This packupge, for
instunce, features the Lajin-American
fem pianist fronting a small combo
and delivering polished readings of
familiar tunes. It's soft, dreamy and
musically attractive. ' Good recording

w A'I'c 1674 Broadway New York 19, N. Y.
o=—" —__=—=] == —— —— — = —— .- -y S

Harry Heddinger (Public Relations Mgr.) )
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quality.

whmmﬂ "rﬂu IIIII Fl-l-ll-lll'llll---i'
The Somersat Strings (1-12*)
Epic 1-309%

Here's a pleasant package of lush
Instrumentals, festuring 12 lovely old--
ies, including *"Let's Fall in Love,™
“Love Is the Sweetest Thing,” and
“My Heart Stood Stll." Ordinarily it
would enjoy o modest sale, bul an
eve=Cialching cover may h¥po its popu-
larity with buyers. It features a
black and white candid photo of a
puy whispering in a sweater girl's
ear. The over-all impression is one
of bad taste but good sales potential.

SOMNGS BY ARTHLUR

SCHWARTZ, YOL. I ................67

Bob Shaver, Laurel Shelby, Art Wagner

Quintet (1-12")

Walden 305
This label has specialized since its
inception in show tunes by top com-
posers, presented as they were song
in the shows, without gimmicks or
special sounds, Some of the sets
issoed- 50 far have enjoved a good
sale among show tune fans, and this
new g2l could be ore of the strongest
ter date. Tt fealures Bok Shaver and
Laurel Shelby (both musical comedy
wirblers) in & collection of great
tunes by composer Arthur Schwarte.
Some of them, such as “[ See Your
Face Before Me,” “By Mysell,”
“Alone Together,” and “If There Is
Someone Lovelier Than You," are, of
course, standardu; others, tho lesser
known, will please those hearing them
for the first time. The tunes are sung
simply and expressively, with Miss
Shelby shining on her rhythm tunes.
Class shops should be able to do very
well with this new release,

LET'S GET CAT-STATIC .....c000.....67

Claude Cloud (1-10")

M-G-M E-281
This is a collection of instrumentals
performed by a driving combo In the
rhythm and blues vein. Most of the
material is original. but laden with
familinr riffs. Pianist Cloud’s combo
sells iisell smartly with o good honk-
ing tenor and a big beal. It's dance-
able, but a litle doubtful wheiher
this could do nearly ns well in pack-
aged form as it may' via the singles
roule,

HOUSE HOP ..........c..cvnnvnnnen. b

The Low Stein Tria (1-12")

Epic LG-3101
These are smooth, tasteful and unpre-
tentious dance renditions by a first-
rale trio conslsting of Stein's piano,
Milt Hinton on bass and Jimmy
Crawford on drums. The funes ars
all standards and all done in swing
fashion. Cover ar is a distinct selling

- Jozz

COLLABORATION ......covvimnneinne B8
Shorty Rogers, Andre Previn (1-12")
Vietor LIM-1018

Here's a jezz set that should sell at a
snappy rate over the next f(ew
maonths, 1t leatures, for the first Hme
together, two (op arrangers, having &
go ol each other in & sort of jaze
arrangers batile, Shorty Rogers does
a take-off on three of Andre Previn‘s
arrangements, and vice versa. [t ends
p 4 stimiilating, and oli-times excit-
ing platter. The sidemen, all fiest-
rule modermists, include RBud Shonk
on alto, Jimmy Giulfre on baritone,
Milt Hernhart on trombong and
Shelley Manne on drums. The boys
furm oul some mighty listenable jare
and both Rogers and Previn wear
their arranging lavrels proudly, Liner
noies are good and the cover attrac-
tive. Crazy wax this, and a potent
release,

THE ODCTET, YOL. 1T .....ovvnvrnnes,. BB
Lennie MNichaus, (1-10°)
Contemporary C-2517

This mew et leaturing arranger and
altaist Lennie Nichaus should cause a
lot of inierest among the cool jaze
gel. For Michaus is one of those rare
modern jutzmen who understands his
idiom, is able o expound upon it
pnd makes no attempt 0 overrale
his own coniributions. He explains
in the liner notes that modern jazz is
ailll jarr and not the clasalcs and
that it still has (o swing, and he
demonstrotes this in the music on ihis
new platier. The modern men he
leads turn out some very interesting
wiork on both standards and originals,
with the originals composed by Mie-
haus. Arrangements are in both the
modern vertical and linear stvles, but
they all swing. Best sides are “How
About You®™ “"Have You Met Miss
Jones?™ “Figure 8" and *Seaside™
Intriguing wax here {or many progres-
sives,

HERE GELLER PLAYS ...0oviecnnnnon Té

{1-10°%)

EmaArcy MG 26045
Young Mr., Geller Iz a Californian
who's played his modern alto in such
bands as the Thornhill, May, Wald
and Millinder, Here he fronts a
combo which, in addition to himself,
includes his wife, Lorraine, on piano;
Lawrence Marable on drums and
Curtis Counce on bazs, The result is
a flud and fluent jazr concert of
standards and originals. All the muosi-
cians are facile, amd Geller demon-
strates m warm fone which is rarely
heard From jagz altolsts. The modern-
ists will go for this,

uUR .E‘!T ..-..".+llill.lll.lll'l'll”

{1-12")

Clel MGC 639
The label has dug out of its jare
vaulis some "'besis™ based upon sales.
In the jazz field, & best-seller usuvally
means best from an artiatic sense, (oo,
Elnce Jazz fans buy records for per-
formance guality. Thus, this collec-

(Continued on page 37)
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DISNEYLAND'TV PRODUCTION
of "DAVY CROCKETT”
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RECORDS, ALBUMS AND SHEET MUSIC—POPULAR, COUNTRY & WESTERN, RHYTHM & BLUES, CLASSICAL

The Billboard Music Popularity Charts

THE MUSIC INDUSTRY'S MOST COMPLETE GUIDE TO THE

® (Chart ('_nmts

The females continue to domi-
nate the pop best-zzling record
charts. Last week it was the Fon-
tane Sisters who had the nation’s
top selling record. This week it's
the McGuire Sisters. Joan Weber
is «till in the No. 3 slot, while the
other fem vocealists who are in the
top 30 are the Chordettes, Jaye P.
Morgan, Sarah Vaughan, Georgia
Gibh.  DeJohn Sisters, Teresa
Brewer. Cowboy Cherch Sunday
School. DeCastro Sisters, LaVern
Baker. Gloria Mann and a second
MoCuir» Sisters record.

It was' not so long ago that the
girls had a tough time getting into
the hit lists on a consistent basis—
the charts were pretty muct domi-
nated by male singles and groups.
While the popularity of the girl
singers is much in evidence, the
charts aren't lacking the -iale rep-
resentation. Among the male
groups, single vocalists an. orks
are such disk stars as Billy Vaughn,
the Ames Brothers, the Penguins,
Perrv (.omo, the Four Aces, David
Carroll, the Crew Cuts, Johnny
Muaddox, Bill Haley, the Charms,
Lenny Dee and Hugo Winterhalter,

New to the charts this week are
“Plantation Boogie” by Lenny Dee
on Decca and “Earth Ange{" by
Gloria Mann on Sound Records.
And back on the hit list after a
hiitus are “Ling Ting Tong” by the
Charms on Deluxe and “Song of
the Barefoot Contessa” by Hugo
Winterhalter on RCA Victor.

Missing for the first week in a
very long time is Eddie Fisher,
Usually well up on the hit list—
and often with two records—Fisher
dropped off this week after a
lengthy run with “I Need You
MNow.”

And it should be noted that the
chart is heavily laden v ith disk
artists who were in the “"unknown™
category a year ago. At least they
were unknown as record talent.
These include the MeCuire Sisters,
Joan Weber, the Chordettes, Billy
Vaughn, Miss Morgan, the Pen-
guins, David Carroll, the DeJohn
Sisters, the Cowboy Church Sun-
day School, Bill Haley, the De-
Castro Sisters, the Charms, LaVern
Baker, Lenny Dee and GCloria
Manun.

And it all adds up to a healthy
lnoking Future for the record busi-
ness,  Trade-wise, observers have
long noted that the business was
always at its best when it spawned
a batch of new artists, The big
name old-timers always manage to
come thru with hit records.

® Best Selling
Sheet Music

Tunes wre ranked in order of their curs
rent national selling importance ol the
sheet music jobber level

Weeks
This Last on
Week Week Chart

—_—

1. Melody of Love...... 3
Shapiro-Bernstein

1
2. Mr. Sandman........ 2 3
E. H. Morris
3 10

. Let Me Go, Lover., ...

J
Hill & HRange
4. Naughty Lady of Shady
' =T TR o el R F |
Paxton
5. Hearts of Stome...... 5 7T
Regent
6. That's All I Want From
You .....iies cive 8 B
Weisa & Barry
7. Make Yourself
Comfortable ...... 6 5
HRvlan
8. Sincerely ......... e 1 4
Arc
8. Open Up Your Heart. .11 3
Hamblen
10. Eﬂunt Your Blessings. .10 18
erlim
11. Teach Me Tonight..., 9 15
H s

12- E-ﬂ.l'th A"gﬂln YRR 1“
Doeotsie Willlams

I2. Ko KoMo.....o00...12 2

Meridian

14. This Ole House..... 13 23
Hamblen

15- Hl] M“m--lll‘iltilh — 1
Mapleical

r

This
Week

The Nation's Top Tunes

For survey week ending February 2

Last
Week Chart

Weeks
of

1.

3.

4.

3.

6.

7.

9.

10.

10 NOMORE. ., [ svieiesanssiiiasins
12, TEACH ME TONIGHT.........c0viivicnnnnrns
13. TWEEDLE DEE . .icisavesisass A e et
14. OPEN UP YOUR HEART.......... e
15. COUNT YOUR BLESSINGS. ............. e
16. DIM, DIM THE LIGHTS.......coiuiiuveninvnen
17. I NEED YOU NOW............. e e T
18, THIS OLE
18, UNSUSPECTING HEART........... AR
20. HOW IMPORTANT CAN IT BE....... .

‘Melody of Love

By H. Englemann, Tom Glarer—Published by Shapirc-Bernstein (ASCAF)

BEST SELLING RECORDS: B. Vaughn, Dot 15247; Four Aces, Dec 29395; D Carroll, Mercury
70516, OTHER RECORDS AVAILABLE: L. Diamond, ¥ 20-3973; Ink Spots, King 1336 5, Kaye,
Col 40417: W. King, V 42-0024; F. MacCormick, M-G-M 11908; McGuirg 5isters, Coral &1334;
D. Shore-T, Martin, ¥V 20-5975: F. Sinatra, Cap 3018,

ELECTRICAL TRANMSCRIPTIONS: Johnny Desmond, Thesiaurus; J. Haskell, Camden; L. Welk,
Standard,

Let Me Go, Lover

By Jenny Lou Carson, Al Hill—Published by Hill & Range (BMD

BREST SELLING RECORDS: J. Weber, Columbia 40366; T. Brewer, Coral 61315; P, Page, Mer-
cury J0511. OTHER RECORDS AYAILABLE: J. Carter, Col 21343; Counts, Dot 1235; 5. Gale,
WV 20-5952: P. Lee. Dec 29373; H. Snow, V 20-5960; C. Tavlor, Guyden 100; J. Wakely, Coral 61320,
ELECTRICAL TRANSCRIPTIONS: Jack Haskell, Camden; B, Cole Trio, Standard.

Hearts of Stone

By Rudy Jackson, Eddie Ray—Published by Regent (BMI)

BEST SELLING RECORDS: Fonlane Sisters, Dot 15265; Charms, Deluxe 6062, DTHER REC-
ORDS AVAILABLE: R. Foley, Dec 29375; Goofers, Coral 61305; R. Gray, Cap 2946; L. Ionis,
Kige 1392; Jewels, B & B 1301; McGuire Sistérs, Coral 61335; R. Wells, ¥V 20-53955; Vicki Young,
Cap 3008,
ELECTRICAL TRANSCRIPTIONS: H. Bluestone, Standard; J, Desmond, Thesaurns; J. Haskell,
Camden.

Mr. Sandman

By Pat Ballurd—Published by E. H. Morris (ASCAP)

BEST SELLING RECORDS: Chordettes, Cadence 1247; Four Aces, Dec 29144, OTHER REC-
ORDS AVAILABLE: C. Atkins, ¥V 20-5956; L. Elgart, Col 40383; Lancers, Coral -6128%; ¥. Moao-
roa, ¥V 20-5767: B. Morrow, Mercury 70477; M. Shiner, ¥V 20-5938.

ELEGCTRICAL TRANSCRIFTIONS: H. Bluesione, Standard; 5. Kaye, Thesauris.

Sincerely
By Harvey Fugua, Allen Freed—Poblished by Are (BMI)

BEST SELLING RECORDS: McGuire Sisters, Coral 61323 Moonglows, Chess 1581, OTHER
RECORDS AVAILABLE: B. Ficlds, M-G-M 11917,
ELECTRICAL TRANSCRIFTIONS: E. LeMar, Standard,

Naughtiy Lady of Shady Lame

By Tepper and Bennett—Published by Paxton (ASCAP)

BEST SELLING RECORD: Ames Brothers, ¥V 20-5897. OTHER RECORDS AVAILABLE: A,
Bleyver, Cadence 254; McGuire Sisters, Coral 61335,
ELECTRICAL TRANSCRIPTIONMS: B, Cole, Standard; 5. Kaye, Thesouwrug,

That’s All I Want From You

By M. Rotha—Published by Weiss & Barry (BMI)

BEST SELLING RECORD: J. P. Morgan V 20-5892, OTHER RECORDS AVAILABLE: D,
Jacobs, Coral 61260; L. Darnell, Savoy 1151; D. Washingion, Mercury T0537; York Brothers,
King 1434,

ELECTRICAL TRANSCRIPTIONS: H. Bluestone, Swndard; J. Desmond, Thesaurus; J. Haskell,
Camden,

Ko Ko Mo

By Forest Wilson, Jake Porier, Eunice Levy—Published by Meridan (BMI)

BEST SELLING RECORDS: P, Como, V 20-5994; Crew Cuts, Mercury 70520, OTHER REC-
DRDS AVAILABLE: Charms, DeLuxe 6080; B. Darnell-B. Clooney, X-X-D087; Gene & FEunice,
Combo 64; H, Haowking, V 47-8022; B & M Hutton, Cap 3031; T. Rodriguez, V¥V 47-5994,
ELECTRICAL TRANSCRIPTIONS: L. Welk, Standiard.

Earth Angel

By Cortls Williams—Published by Dootsie Willlams (BMI)

BEST SELLING RECORDS: Penguins, Dootone 348; Crew Cuts, Mercury T0529; G. Mann,
Sound 108, OTHER RECORDS AVAILABLE: L. Baxter, Cap 3002: P. O'Day, M-G-M 1194,
ELECTRICAL TRANSCRIPTIONS: E. LeMar, Standurd.

Make Yourself Comforitable

By Bob Merrill—FPublished by Rylan (ASCAF)

BEST SELLING RECORD: 5 Vuupghan, Mercury 70469, OTHER RECORDS AVAILABLE:
Don, Dick & Jimmy, Crown 138; E. Gorme-5. Lawrence, Coral 61315: P, King, Col 40361,
ELECTRICAL TRANSCRIPTIONS: L. Welk, Standard.

Second Ten
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Published by Hub (ASCAFP)
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Published by Progressive (BMI)
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Published by Hamblen {(BMI)
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Published by Berlin (ASCAP)
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Published by Republic [(BMI}
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Published by Miller (ASCAPF)

HﬂUSE""'."".““I*'F. IIIIIIIIII g ®FREE R EE R R E R e AN
Published by Hamblen (BMI)
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Published by Tee Pes (ASCAP)
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Published by Laurel (ASCAP)
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WARNING—The title "HONOR ROLL OF HITS" Is a registered trade-mark and the listing of the hits has been copy-

righted by The Billboard, Use of either may noi be made without The Billboard's consent,

be submitted in writing to the publisher of The Billboard at The Billboard, 1564 Broadway, New York 36, M. Y.

_

The Honor Roll of Hits comprises the nation’s top tunes according
to record and sheet sales, disk jockey and juke box performances
as determined by The Billboard’s weekly nationwide surveys.

[ 3

www americanradiohistorv com

Requests for such consent should

ACTUAL AND POTENTIAL SALE OF TUNES AND RECORDS IN ALL CATEGORIES

® Junes with Greatest
Radio-TV Audiences

Tunes, Usted alphabetically, have the
greatest mudiences oo network station
programs in New York, Chicago and

Loa Anpeles. Lists are based on Joho
3. Pertman's copyrighted Audiencs
Coverage Index.

Radio

A Man Chases a Girl (R)—Berlin—ASCAP

All of You (R)—Chuppell—ASCAP

Blue Mirage (R}—Mills—ASCAP

Bridges of Toko-Ri (R} (F}—Famoug—
ASCAP

Close Your Eyes (R}—Miller—ASCAP

Coont Your Blessings (Instead of Sheep)
(R} (Fy—Rerlin—ASCAP

Dixie Danny (R}—Southern—ASCAP

Hearts of Stone (Ry—Regent—BMI

How Important Can It Be? (R}—Laurel—
ASCAP

I Gotia Go Get My Baby (R)—=Four Siar
=RBMI

I Need You Mow (Ry=Miller—ASCAP

Ko Ko Mo (R}—Meridian—BMI

Let Me Go, Lover {R}—Hill & Range—BMI

Malaguena (R}—E. B. Marks—BMI

Melody of Love (R)}=— Shapiro-Bernsicine
Presser—ASCAP

Mr. Sandman (R}—E. H. Morris—ASCAP

My Own True Love (R) (F)—Remick—
ASCAP

Maupghiy Lady of Shady Lane (R}—Paxton—
ASCAP

Mo More (R—Maple Leal—HMI

Open Up Your Heart (R} —Hamblen—BM

Papa Loves Mambo (R)=Shapiro-Bernstein
—ASCAP

Paper Valentine (Ri—Siration-—BMI

Sincerely (R}—Arc—RBMI -

Song in Blue (R}—Iris-Trojan—BMI

Song of the Barefoot Coniessa (R) (Fl—
Chappell—ASCAP

Teach Me Tonight (R—Hub-Lecds—ASCAP

That's All T Want From You (R}l—Wcisa
& Barry—BMI

These Are the Things We'll Share (Rj—
Famous—ASCAP

Tweedle Dee [(R}—FPropressive—BAT :

Unsuspecting Heart (Ry—Tee Pee—ASCAP

Young and Foolish (R}—Chappell—ASCAP

Television

Count Your Blessings ({Instead of Sheep)
(R) (Fy—Berlin—ASCAP

Finger aof Sospicion (R)}—Pickwick—ASCAP

Hearts of Sione (R)—Regent—BMI

I Have to Tell Yoo (R}=Chappel—ASCAP

1 Love Yoo Madly (R)—Angel—BMI ~~

I Meed You MNow {(R}—Miller—ASCAP

I Wanna Hug Ya, Kiss Ya, Sgueeze Ya
(R —Arc—FMI -

It's a Big, Wide, Wonderful World (R)—
Broadcast—BMI

Ko Ko Mo {(Ry—Meridian—BMI

Let Me Go, Lover {R}—Hill & Hanze—RMI

Little Things Mean- a Lot (Ri—Feist—
ASCAP

Make Yoursell Comfortable (R)=HRvlian—
ASCAP

Meiody of Love (R)— Shapiro-Bernstein-
Presser—ASCAP

Mr. Sandman (R}—E. H. Morris—ASCAP

Mobile (R}—Ardmore=ASCAP

My Own True Love (Tara’s Theme) (R) (F)
—Remick—ASCAP

Muughty Lady of Shady Lane —Pax
—ASCAP o -

No More (R}—Maple Leal—BMI

Papa Loves Mambo (R)—Shapiro-Bernsiein
—ASCAP

Puths of Paradise (R)}—Spier—ASCAP

Sincerely (R}—Arc—HMI

Teach Me Tonight (Ri—Hub-Leeds—ASCAP

Tender Shepherd (R}—E. H. Morrig—
ASCAP

That's All | Want From You (R)—Welss
& Barry—BMI

Tweedle Dee (R} —Propressive—RNM1

Unsuspecting Heart (R}—Tee Pee—ASCAP

Wedding Bells (R} —Mellin—HRMI

Without Love (Rj—Chappell—ASCAP

You'll Always Be My Lifetime Sweetheart
(Ry=Wizell & Day—ASCAP

Young and Foolish (R)}—Chappell—ASCAP

® England's Top Twenty

Based on cabled reports from England's
top music jobbers. American publisher
of ecach tune is fisied In parenthesis

Asterisk indicates po American pub-
lisher. -

Mr. Sandman—E. H. Morris (E. H. Morris)

The Finger of Suspicion—Pickwick {Pick-
wick)

Muambeo lbliano—Campbeli, Connelly (Rylan)

Happy Days and Lonely MNights—I awrenca
Wright (Advanced)

MNaughty Lady of °“Shady Lane—Sterling
(Paxton)

I Can’t Tell a Waltz From s Tanpo—Michaesl
Reine (Harman)

Softy, Softly—Cavendish (Sherwin)
Mo One But You—Robbing (Feist)

Count Your Blessings (Instead of Sheep)—
Berlin (Berlin)

Hold My Hand—Bradbury Wood (Raphael)

This e House—Dhichess {Hamblen)

I 5utill Believe—MacMelodies (MacMelodies)

Yene, Vidi, Yici—Dash—{loy)

If I Give My Heart o You—Robbins—
(Miller)

Hoppy Wanderer—Bosworth (Fox)

Marjorca—Mills (Eastwick)

Smile—Bourne {Bourne)

Hearibeat—Kassner {(Ample)

Somebody—Bourne (Bourne) -

A mmm Fell—John Fields (Shapiro-Bern-
&
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PERRY COMO

- KO Kﬂ MO (I LOVE You 5{'}}
EGM-? 5994 :

EDDIE FISHER

(I’ M ALWAYS HEARING) wsnnmﬂ EIELLE

A MAI’\I GHAE_EE et GIHL (UNTIL SHE CATCHES HIM)
':.--EDF4‘?-EG1E : :

“._;.KAv STARR

"T'UHN HIEHT
EDM»? EQEE}

BRI

HENRI RENE

THEME FROM “THE Losr WEEKENH"
25;47 EG‘E‘?

LOU MONTE

HOW IMPORTANT CAN IT BE?
20/47-5903

VAUGHN MONROE

LET'S GET TO THE MAIN E?EHT
20/47 - SUDE

B el e . e . . e S . e N i R i e

L TR L T TR T

S LA FALCE BROS

& o 0 @Y  THE DEVIL'S HIGHWAY
_ =S RS- 20/47-5081
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THE HEEL
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MY HEART
JAYE
SOFTLY,
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2 MUSICLRADID!

~ THE BiidoaD

FEBRUARY 17, '1933°

The Billboard Music Popularity Charts

POPULAR RECORDS

® Best Sellers in Stores

For survey week ending February 2

This
Week

RECORDS are ranked in ar »r of their
current national selling importance at the
retall level. Results are based oa The
Billboard's weekly survey among the oa-
tlon's top voleme pop record dealers cep-
rezenting every Important markel area. The
reverst gide of esch record 18 also listed.

When a fipure i3 glven In  parenthesis
after the flip titke it indicates what pogi- Easl
tion it pccupics on the charl. Week

1. SINCERELY—McCuirs Sisters....... 2

No More=—{21}=<Coral 61323—<8BMI

2. HEARTS OF STONE—Fontane Sisters. 1

Bless Your Heart—Dot 13265—BMI

4. LET ME GO, LOVER-]. Webher. .... 3

4,

Marionette—Ciol  $0366—BMI

MR. SANDMAN—Chordettes. .....c.. 4

I Don't Wanna See You Cryin'—
Cadence 1247—ASCAP

5. MELODY OF LOVE-B. Vaughn..,, @

7.

_Joy Ride—Dol 15247-—ASCAP

THAT'S ALL 1 WANT FROM YOU-

| [ VT DR P 7
Dawn—V 20-5396—BMI1

NAUGHTY LADY OF SHADY LANE—-
Ames Brothers. . .......ocivearens 5
Addio—Y% 20-5937—ASCAP

8. EARTH ANGEL—Penguins....veev.s 8

9.

10.

Hey, Senorita—Dootone J45—EBMI

KO KO MO-P. Como.......cou0n. i |

You'll Alwavs Be My Lifetime Sweciheart—
¥ 20-539%04—BMI

MAKE YOURSELF COMFORTABLE—
o VERERa, oo sdvssmvivasan Db
Idie Gossip—Mercury TME9—ASCAP

11. MELODY OF LOVE-Four Aces..... 18

12,

13.

14.

13.

16.

17.

].El

18.

20.

21.

22.

23.

24.

24.

24.

27.

28.

29.

30,

There's a Tavern in the Towo—

Dec 29395—ASCAP

TWEEDLE DEE-C. Gibbs......... 17

You're Wrong, All Wrong=—
Mercury T0517—BMI

MELODY OF LOVE-D. Carroll..... i3
La Golondrina—Mercury TOS16—ASCAP

EARTH ANGEL—Crew Cuts........ 19
Ko Ko Mo—({15)—Nhercury TO520—RMI

KO KO MO—Crew Cufs. ......... PO
Earth Angel—{14)—Mercury T0529—BMI

NO MORE—DeJohn Sisters.......... 9
Theresa—Epic 9E5—BMI

LET ME GO, LOVER-T. Brewer..... 9
Moon 15 on Fire—Coral 61315—BMI

OPEN UP YOUR HEART-
Cowboy Church Sunday School.... 186

The Lord Is Counting on You—Des 29X T—BMI

CRAZY OTTO MEDLEY—-]. Maddox. 24

Humoresgue—Dat 15325

F 3 x
DIM, DIM THE LICHTS—B. Haley.. 20
Hiuppy - Baby—Dee 2031 T—BM1

MR. SANDMAN-Four Aces......... 13
I'll Be With You in Apple Blosiom Time—
Gec 29314d—ASCAP

TEACH ME TONIGHT-—

DE[.-:U-Ht[“ Sistﬂrs-‘--l--l-l-lllllllli- l:l
It's Love—Abbott 3001 —ASCAPR

NO MORBRE~McGuire Sisters........ 26
Sincercly—{ 1} —Coral 613X3—BMI

HEARTS OF STONE—Charms. ...... 253
Who Kpowi—DeLuxe 6062—BMI

TWEEDLE DEE-L. Baker. . ........ 29
Tomorrow Might——Allanibe 1047—HMI

FLANTATION BOOGIE-L. Dee..... —
Birth of the Biues—Dec 29360—BMI

EARTH ANGEL-C. Mann. ....c00.. —_
i Love You So—3Sound I08—BMI

SONG OF THE BAREFOQOT

CONTESSA-H. Winterhalter.....,, —
Land of Dreams—V 20-5885—ASCAP

SHAKE, RATTLE AND ROLL—-

B. Haley......... o A 23
A B C Boogie—Dec 29204—BMI1

LING TING TDNG“Chﬂ“ﬂE R N
Brzoom (I Need Your Lovin')—

Deluze 6076—EBMI

Weeks
oa
Chant

10

11

16

10

12

12

12

13

12

19

12

26

® Jhis Week's Best Buys

THE SAND AND THE SEA (Winneton, BMI)
DARLING, JE VOUS AIME BEAUCOUP (Chap-

pell, ASCAP)—Nat (King) Cole—Capitol 3027
In the past two weeks, the popular singer
has racked up enviable sales in almost every
key market. Los Angeles, St. Louis, Chicago,
Milwaukee, Pittshurgh, Buffalo and Durham
reported the disk to be a strong seller. It
was also rated good in Baltimore, Provi-
dence, Philadelphia, Detroit and Atlanta,
Preference for side was almost evenly split,
with “Sand and the Sea” holding a slight
edge.

PLANTATION BOOGIE (Copar, BMI)—Lenny
Dee—Decca 29360

Midwestern sources report a surprise hit in

this recently released instrumental. This

week it appears on the Cleveland, Milwaukee

and Detroit territorial charts and it gamered

® Most Played in Juke Boxes

For survey week ending February 2

RECORDS are ranked in order of the
greatest number of plays in juoke boxes
thruput the country. Resolis are based on
The Billboard's weekly survey among the
nation's juke box operators. The meverse
gide of cach record is also lsted. When 2

figure iz given in parenthesis after the flip Weela
Thia title it indicates what position It occupies Lasl L
Week on the chart, Week Chart

1. HEARTS OF STONE-Fontane Sisters. 3 9
Bless Your Heart—Dwot 15265~BMI

2. LET ME GO, LOVER-]. Weber. .. TS | 10
Marlonette—Col 40366—HRMI
3. MR, SANDMAN—Chordettes. . .cones. 2 14

[ Don't Wanna See You Cryin'—
Cadence 1247—ASCAP

4. NAUCHTY LADY OF SHADY LANE-
Ames Brothers. . ..o reinerannnas 4 10
Addio—Y 20-5E9T—ASCAP

5. MELODY OF LOVE—Four Aces..... B 3

There's 8 Tavern in the Town—
Dec 20395—ASCAP

6, MELODY OF LOVE-B. Vaughn..... 6 8
Joy Ride—Dot 15247—ASCAP

6. SINCERELYMcGuire Sisters....... 7 4
Mo More—(17}—Coral 61323—BMI

8. THAT'S ALL 1 WANT FROM YOU-
]. P. Morgan........ SRR SR ¢ 8
Dawn—Y 2-3296—RBMI1

9. TEACH ME TONIGCHT -
DeCastro Sisters. .....covcacsnans 5 18
Ii's Love—Abbott 3001 —ASCAPF

9. MAKE YOURSELF COMFORTABLE-
S Vaughan............... L I 8 T
Idle Gossip—Mercury TMEF—ASCAP

11, NO MORE—De]John Sisters. ..oveve.. 13 3
Theresa—Epic Wai—BMI

12, LET ME GO, LOVER-P. Page...... 13 >
Hocus Pocus—Mercury T0511—BMI

13. LET ME GO, LOVER-T. Brewer.... 11 8
Moon Is on Fire—Coral 61315—8BMI

13. MR. SANDMAN—Four Aces. ........ 12 11

I'll Be With You in Apple Blossom Time-—
Dec 2934—ASCAP

15. TWEEDLE DEE—-C. Gibbs....... e 1
Youre Wrong, All Wrong—Mercury T051T—BMI

lﬁ- E&RTH ANGEL—PEHE-]]:“Si FEE RS EA N ks i 1
Hey, Senorita=Doplone JME<BMI

17. HEARTS OF STONE—Charms. ...... 17 3
Whao Kunws—[ﬂkLux: 6062 —HMI

17. NO MORE—-McGuire Sisters. cveveees 19 3

Sincerely—{(f)—Coral 61323—BMI

17. KOKOMO-P. Como.....coo0uus ces = 1

You'll Aliwavs Be & Lifélime Sweestbeart—
Y 20-5004—RMI

20. I NEED YOU NOW-E, Fisher....... 13 24

Heaven Was Never Like This—
YV 20-5830—ASCAP

20. EARTH ANCEL—Crew Cuts, .. ..c00, = 1
Ko Ko Mo—(20)}—Mercury 70529—BMI

20, KD EOMO-Crew Cuts. . .. cvovevane = 1
Earth Angel—(20)}—Mercury 70529—BMI

WwWww americanradiohistorv com

According to sales reports in key muarkets, the
fellowlng recen! releasas are recommanded for

extra profitn

enough points from other Midwestern areas
to make the national retail list. Good reports
were also received from St. Louis, Nashville
and Buffalo. While little action has been
reported so far on either the East or West
Coast, it could come up quickly and dealers
and operators should be prepared. Flip is
“The Birth of the Blues”™ (Harms, ASCAP)

ALL OF YOU (Chappell, ASCAP)

SIX

BRIDGES TO CROSS (Leeds, ASCAP)—

Sammy Davis Jr.—Decca 28402

This

Davis’ most recent record is shaping up into

g solid seller. From Los Angeles to New
York, good sales reports have been received, :
indicating national acceptance. Buffalo,
Pittsburgh, Cleveland, Chicago, Nashville,

St. Louis and Philadelphia were among the
territories that are showing heavy volume.
Both sides are seeing good action, with “All

of You” leading at this time.

Most Played by Jockeys :

For survey week ending February 2:

RECORDS are ranked in order of the

gfealest number of plays on disk jockey

radip ghows thrupui the country, Resuls |

are based om The Bllboard's weekly sor- Wesks |

vey among the nation's disk jockewys. The Lasi o
Chart

Week reverse side of each record in slso listed. Pesk

II

10.

11.

121

13.

14,

16.

17.

13.

18,

20.

SINCERELY—-McCuire Sisters....... 3 5
Mo More—Coral 61323—BMI

HEARTS OF STONE—Fontane Sisters. 2 10
Bless Your Hean—Dot 15265—BMI

LET ME GO, LOVER-]. Weber..... 1 10
Mirionette—Col 40356—RBMI1 .

THAT'S ALL 1 WANT FROM YOU -

]l P- h{ﬂrgitn..+l+l‘|-l....lllliii E lu.
Dawn—V 20-5806—BMI

I"m.. EA.HDMAN_ChﬂrdE“EE. BNk E e 'l lﬂ

I Don't Wanna See You Cryin'—
Cadence 1247—ASCAP

NO MORE—-DeJohn Sisters...ensee.. 8 8
Theresa—Epic MES—BMI

MAKE YOURSELF COMFORTABLE— '
S Maaghan o ocoaiiiailiaigy e 19 12

Idle Gossip—Mercury TO460—ASCAP

MELODY OF LOVE-B, Vaughn..... 7 5
Joy Ride—Dot 15247—ASCAP :

HDKDL’Iﬂ-PqCﬂmﬂntullnlil--;-; ]-T 2:

You'll Always Be My Lifetime Sweelheari—
Y 20-3994—BMI

NAUGHTY LADY OF SHADY LANE—
Ames Brothers. . . 2. ceeevnnsnsnnns 5 13

Addio—Y 20-5897—ASCAP

MELODY OF LOVE-D. Carroll..... 10 4
Golandrinag, La—Mercury TO516—ASCAP
Kﬂ Kﬂ hlﬂ“‘{_‘:llew ﬂ'ﬂtﬁ....-........ 1'5‘ :"E.

Earth Angel—Mercury TOS29—BMI

EARTH ANGEL—Crew Cuts,....... 19 2

Ko ko Mo—Mercury 70529—BMI
TWEEDLE DEE-G. Gibbs., ........ 14 3
You're Wrong, All Wrong—Mercury 7051 T—BMI
MR. SANDMAN—Four Aces......... 11 13
I'lt Be With You in Apple Blossom Time—
Dec 29344-—ASCAP
MELODY OF LOVE—Four Aces..... 12 4
There's & Tavern in the Towa—
Dec 29395—ASCAP
NO MORE—McGuire Sisters..ooeeses — 1
Sincerely—Coral &1323—HBMI
LET ME GO, LOYER-T. Brewer.... 15 )

Moon Is on Flrn—-Enr.lJ._ &1315—BM1

EAR.-FH AHGE[:’-PE“E{Iin-Sq FAFFEEEEE l'E =
Hey, Senorita—Dootons 345—BMI

CRAZY OTTO MEDLEY-], Maddox.. - 1
Humoresque—Dol 15325—
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“No Chance”

COUPLED WITH

loot.
ET3CAP).

- The LAURIE SISTERS

MERCURY 70548 * 70548X45

3 Powerful NEW Releases
“The Ballod OF “Hello Mrs. Jones, “Pledging

Davy Crockett™ : Is Mary There?” My Love”

PLED WITH
COUPLED WITH cov
COUPLED WITH

“Foolishly” "YOU”

MERCURY 70545 ® 70545X45 MERCURY 70551 & JO551X45

Runn!ewﬁaylord

n di
""m‘ :Eeh .*E and the “ ,,
ing tha
{E&;g moves. 4, o .
¢
WITH

“I've Been Thinkin""”

MERCURY 70535 * 7F03335X435

WITH

Rusty I]raper

WITH

Vic Damone

T Il ER NN EE RN R ERT RN R RN NN RN RN

seaddRSaARERRERERREAEEREERIRRRARERIERREREREEEREERRRRRREAEN

aRAFERRREREREENER AR IR RN R AR R AR EE

AR dEERARERERGRERRRARERRRRERERRERDRES

Ileard Almut Cmy Otto?...You Ain't Heard Nothing Yet!
Dig This
Crazy Julius

(OTTO'S BROTHER)

Jan A }lgust

MERCURY 70541 e 70541X45
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> TOMMY_MARA

PIEDGINO
i \.0“' HONEY

and BUNCH

MGM 11031 78 rpm
K 11831 45 fpm

o “as

Waich this space every week for M-G-M Records

campaign on § top records of the week.

JONI JAMES

AR e T

orchestra conducted by DAVE TERRY

| | ok mvman TRio f

| | samoust | paaMa f
““1 MGM 11018 78 rpm

K 11916 45 rpm

“ ‘T - BILLY FIELDS

c YOUNG

AND SINCERELY §

FOOLISH e

MOGM 11917 78 rpm o

K 11017 45 rpm

and =

GINNY GIBSON :

; THIS IS MY ONCETHERE | \ne |

| CONFESSION WAS A

o UmeE iRt | MAAD

WHEN Wt MGM 11013 78 rpm -

! -~~~ MGM 11919 78 rpm| oMt OF AGE e i 4

'? ¢ K151 45mm L DEAN PARKER |

Y ECKSTINE e | dwo |

MGM 11012 78 rpm

WHAT MORE } THE LIFE | {—— |

THE FOUR JOBS |

| IS THERE OF THE S | e
o TONIGHT | SLOW DOWN §

MGM 11911 78 rpm
K 11911 45 rpm

FRANKLYN MacCORMACK

MELODY OF LOVE

(Why 1 Love You)
and

TOUCHING SHOULDERS

MGM 11908 78 rpm
K 11908 45 rpm

PAT O'DAY

TO SAY PARTY

MGM 11915 78 rpm @ KIIDIF 45 rpm

LEROY HOLMES

A BIG WIDE
THE < WONDERFUL

Wi ol

NG!

~ |OF ToKO-RI: WORLD| =0~ \) wpw | e |
:‘;,. MGM 11914 78 rpm » K 11014 45 rpm 13'&;,:::4 MIEI;III;;EBEET?;%I“ :

o
o
e :
SR g
e e
e

ML LA T

e
mmmmm

ALAN DEAN
; I and

. THE LADDER OF LOVE
MGM 11620 78 rpm » K 11920 45 rpm

oy ! -
ot~ SRS S et el

e pormme
;mwaagiiﬁﬁﬁ%;:- :
Seive

e
A

e
e e
ol e DT

BETTY MADIGAN

1 HAD THE
FUNNIEST FEELING

BE A LITTLE DARLIN’

MGM 11903 78 rpm - _ 2
M-G-M RECORDS

B THE GREATEST NAME _"'..
- AT,

o
.

e

ek o R et ey

3
i

K 11503 45 rpm

e

o o i
S e
e R e e

i e
o -
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The Billboar

10. Earth Angel, Crew Cuts, Her,

18, How Imporiani Can 1f Be?

18. Open Up Youor Heart

10, Ko Ko Mo, Crew Cuts, Mer,

i0. Smiles, Happy Otio, Dec,

i0, Thai’s All I Want From ¥You

10, Siocerely, McGuire Sisters, Cor,

B
o

d Music Popularity Charts
POPULAR RECORDS

® Jerritorial Best Sellers

Atlanta

L. That's AN I Want From Yous
J. P. Morgan, V.
2. Melody of Love, B. Vaughn, Dot
3. Make Yourself Comforiable
8, Vaughan, Mer.
4. Let Me Go, Lover, J. Weber, Col.
S. My Owa True Love, M. Whiting, Cap.
6. Sincerely, McGuire Sisters, Cor.
T- Ko Ko Mn| P.. l:ﬂmﬂ. Y.
8. Finger of Suspiclon, J. Froman, Cap.

Balti.-Wash.

1. Hearls of Stone, Fontane Sisters, Dot
2. Bincerely, McGuire Sisters, Cor.
. Tweedle Dee, G. Gibhs, Mer,
4. That's All 1 Want From You
J. P. Morgan, V.
5. Ko Ko Mo, P. Como, V.
6. Mr. Sandman, Chordeties, Cdc,
7. Let Me Go, Lover, J. Weber, Col,
8. Melody of Love, B. Vaughn, Dot
9. Melody of Love, D. Carroll, Mer,

Boston

1. Craxy Oito Medley, J. Maddox, Dot
L. Sincerely, McGuire Sisters, Cor.

3. Ko Ko Mea, P. Como, ¥,

4, Tweedle Dee, G, Gibhs, Mer.

5. Melody of Love, D. Carroll, Mer,
6. Mr. Sandman, Chordettes, Cde.

7. Melody of Love, B. Vaughn, Dot

8. Hearls of Stone, Fonlane Sisters, Dot
% Let Me Go, Lover, J. Weber, Col

J, James, M-G-M

Buffalo

1. Ko Ko Mo, P. Como, V.
2. Sincerely, McGuire Sksters, Cor.
3. Hearis of Sione, Fontane Sisters, Dot
4. Masghty Lady of Shady Lane
Ames Brothers, V.
5. Open Up Your Heart
Cowboy Church Sunday School, Dee.
6. Earth Angel, Crew Cuts, Mer.
7. Meody of Love, D. Carroll, Mer,
8. Mr. Sandman, Chordettes, Cdc,
9. That's All I Want From You
J. P, Morgan, V.

Chicago

1. Earth Angel, Penguins, Din,

1. Melody of Love, B. Yaughn, Dot

3. Sincerely, McGuire Sisters, Cor.

4. Tweedle Dee, G, Gibbs, Mer.

5. Ko Ko Mo, Crew Cuts, Mer,

6. Hearts of Sione, Fonlans Sisters, Dot
T. Crazy Oifto Medley, J. Maddox, Dot
8. Melody of Love, D. Camoll, Mer,

#. Ko Ko Mo, P. Como, ¥.

Cowboy Church Sunday School, Dee,
Cincinnati

1. Tweedle Dee, G. Gibba, Mer.
L. Melody of Love, B. Vanghn, Dot
A Mr. Sandman, Chordeties, Cde,
4, Maoghty Lady of Shady Lane
Ames Brothers, V.,
K, Sineerely, McGuire Sisters, Cor.
6. Let Mo Go, Lover, J. Weber, Col.
T. Earth Angel, Crew Curs, Mer.
8. Ko Ko Mo, P. Como, V.
B, That's Al I Want From Yom
J. P. Morgan, V,

Cleveland -

1. Plantation Boogie, L. Dee, Dee,

1. Melody of Love, B. Vaughn, Dot

3 Ko Ko Mo, Crew Cuts, Mer,

4, Mr. Sandman, Chordettes, Cde.

E. Elephant’s Tango, Commanders, Dec,

6. Earth Angel. Penpguins, Dtn.

T. Bincerely, McGuire Sisters, Cor,

B. Cherry Pink and Apple Blossom YWhite
P. Prado, ¥.

9. Land of Dreams, H. Winterhalter, V.

Dallas-Fort Worth

Sincerely, McGuire Sisters, Cor.
Thai's All 1 Wani From You
. P. Morgan, V.

of Stome, Fonlane Slsters, Dot
of Love, Four Aces, Dec,
Anpgel, Crew Cuts, Mer,
Me Go, Lover, T. Brewer, Cor,
Ting, Tong, Five Keya, Cap.
haoi’'s Taogo, Commanders, Dee,

Denver

1. Hearts of Stone, Fontane Sisters, Dot
2. Mr. Sandman, Chordeiies, Cdc,
3. Sincerely, McGulre Sisters, Caor.
4. Melody of Love, Four Aces, Dec.
5. Make Yourself Comfogable
8. Vaughan, Mer.
6. Let Me Go, Lover, J. Weber, Col.
7. Dim, Dim ithe Lights, B. Hnley, Dwec.
8. Melody of Love, B. Vaughn, Dot
2. Let Me Go, Lover, T. Brewer, Cor,

FiFFPPHFﬂ
P

z

1. P. Morgan, V.
Defroit

1. Earth Angel, Crew Cuts, Mer.

2. Piantatlon Boogle, L. Dee, Dee,

3. Ko Ko Mo, Crew Cuts, Mer,

4. Melody of Love, D. Carroll, Mer,

5. Ling, Tiog; Tong, Charms, Del,

6. Craxy Otio Medley, Crazy Otto, Dec,
7. Tweedle Dee, L. Baker, AilL

8, Tweedle Dee, G, Gibba, Mer.

9, Malaguenn, C. Vaolente, Dec,

Kansas City

Sincerely, McGuire Sisters, Cor.
Mio Medley, J. Maddox, Dok
o More, DeJohn Sisters, Epi,
Angel, G. Mann, Son

of Stome, Fontane Sislers, Dot
Angel, Penguins, Din,

» Happy Oilo, Dec.

s Hillloppers, Dot

Up Your Heart

boy Church Sunday School, Des,
elody of Leve, luk Spols, Kog.

<

tHE

é.-

g

Pomas mp wpo
id

For survey week ending February 2

Lhtlunlrahmdmlntnr:pum:ﬂundfmmlnndmlmhmhuﬂhtnurtmllmd.

Los Angeles

L. That's Al T Want From You
J. P. Morgan, V.
1. Hearts of Stone, Fontane Sisters, Dot
4. Naughty Lady of Shady Lane
Ames Brothers, V.,
4. Mr. Sandman, Chordettes, Cde,
8. Tweedle Des, L. Baker, Atl,
6. Melody of Love, L. Diamond, V.
7. Earth Angel, Pergnins, Dtn
. Let Me Go, Lover, J. Weber, Col.
9. Let Me Geo, Lover, T, Brewer, Cor,
18, Crazy Obto Medley, J. Maddox, Dot

Milwavkee

1. Sincerely, McGuire Sisters, Cor.
L Hearts of Stone, Fonlane Sisters, Dot
3. Earth Angel, Crew Cuis, Mer.
4. Melody of Love, D. Carroll, Mer.
5. Open Up Your Heart
Cowbay Church Sunday School, Dec,
6. Farth Angel, Penguins, Din.
7. Ko Ko Mo, P. Camo, V.
B. That's All I Want From You
J. F. Morgan, V.
%. Plamtation Boogle, L. Dee, Dec.
10, Let Me Go, Lover, J. Weber, Col,

Mpls.-St. Paul

1. Bincerely, McGuire Sisters, Cor.
L Dpen Up Your Heart
Cowboy Church Sunday School, Dea
3. Melody of Love, B. Vaughn, Dot
4. Hearls of Sione, Fontane Sisters, Dol
5. Mr. Sandman, Four Aces, Dog,
6. Naughty Lady of Shady Lane
Ames Hrothers, V.
7. Earth Angel, P, O'Day, M-G-M
8. I Love You Madly, Four Coins, EpL
9, No More, DeJohn, Sisters, Epl
10. Ko Ko Mo, Crew Cuts, Mer,

New Orleans

1. Sincerely, McGuire Sisters, Cor,
2, Ivim, Dim the Lights, B, Haley, Daa,
3. Melody of Love, B. Vaughn, Dot
4. Ko Ko Mo, P. Comao, V.
5. Melody of Love, Four Aces, Dec
6, Mr. Ssndman, Four Aces, Dec,
7. Let Me Go, Lover, J. Weber, Col,
B. That's Al I Wani From You

J. P. Morgan, V.
%, Hearts of Sione, Charms, Del
10, Earith Anpgel, Penguins, Din,

* New York

1. Let Me Go, Lover, J. Weber, Col

iEﬂMPE:uIM, S
Din,

4. Teach Me Tonight

LR

5. Vaughan, Mer,
18, Melody of Lave
F. Sinalrs & R. Anthony, Cap.

Philadelphia

1. Earth Angel, G. Mann, Son
2. Tweedle Dee, G. Gibbs, Mer,
3. Sincerely, McocGuire Sisters, Cor,
4, Melady of Love, B. Vaughn, Dot
5. Let Me Go, Lover, J. Weber, Col,
f. Napghiy Lady of Shady Lane
Ames Brothers, WV,
7. Ko Ko Mo, P. Como, V.
#. Mr. Samdman, Chordettes, Cde.
8. Make Yoursell Comforiable
5. Vanpghan, Mer.
10. Crazy Oito Medley, J. Maddox, Dot

Pitisburgh

Earfh Angel, Penpguing, Din,
Sincerely, McoGuire Sisters, Cor.
Hearts of Stome, Fontane Sisters, Dot
Mr. Sandman, Chordettes, Cde,

Let Me Go, Lover, J. Weber, Col.
Tweedle Des, G. Gibbs, Mer,

Ko Ko Mo, Crew Cuis, Mer,
Melody of Love, B. Vaughn, Dot
Crazy Oito Medley, Crazy Oito, Deg
Darlin’, Hillioppers, Dot

Sf. Louis

Sincerely., McGuire Sisters, Cor.
Melody of Love, B. Vaughn, Dot
Ko Mo, P. Como, V.,

Ko Mo, Crew Cuts, Mer.

Hearts of Stone, Fontane Sisters, Dot
Crazy ODtio Medley, J. Maddox, Dot
Yoursell Comfortahls

BemAn R

S =
5

£
£
T
38
&F
g

San Francisco

Hearts of Stone, Fontane Sisters, Do
Mr. Bandman, Chordeites, Cde,
I.ﬂ Me ‘:ﬂ’. Lﬂ'ﬂll". Jp wmr. ﬂlﬂ.
Maughty Lady of Shady Lans
Ames Brothers, V.

Sincerely, McGuire Sisters, Cor.
Mambo Itallano, R. Clooney, Col
Earth Angel, Penguins, Din.

Muake Yoursel! Comloriabls

5. Vaughan, Mer.

» Melody of Love, Four Aces, Des,
Melody of Love, B. Vaughn, Dot

Seattle

incerely, McGuire Sisters, Cor.

of Stone, Fontanc Sisters, Dot
Lady of Skady Lane

3 Brothers, V.

Angel, Penguins, Din,

J. P. Morgan, V.

Oio Medley, J. Maddox, Dot
Dee, G, G!mh:, Mer.

of Love, Four Aces, Dec,
Sandmsan, Chordeites, Cdec.

of Love, D. Camroll, hes.

o
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The Billboard Music Popularity Charts
POPULAR RECORDS

® Review Spotlight on. ..
RECORDS |

BILL HAYES

The Ballad of Davey Crockett (Wonderland, BMI)—
Cadence 1256—=Tune introduced via the Walt Disney
TV shows on the Davey Crockett film series, is handed
a sock performance here by warbler Bill Hayes, over
lively backing, Exposure via TV is solid enough to
makﬁ; this one happen. Flip is "Farewell” (Wonderland,
BMI).

THE McGUIRE SISTERS
It May Sound Silly (Progressive, BMI)—Coral 61369—
The McGuires should stay on the winning track with
this fast cover of the zooming r.&b. tune, originally cut
by Ivory Joe Hunter on Atlantic. The als sell it with
feeling and it can break thru quickly. Flip is "Doesn’t
Anybody Love Mer™

BILL HALEY ORK
Mambo Rock (Myers, ASCAP)
Birth of the Boogie (Sea Breeze, ASCAP)—Decea 29418
—The kids who Lindy to Bill Haley will continue to do
80, These two new sides have the same rocking blues

&6 MUEIC-IIADID

T
g R
el el el
S
el e

2 f beat as his previous disks, and the ideas on both are
L cute. Fine juke wax here.
A

g
oy
e ey

e

s

e THREE CHUCKLES
e | Foolishly (Regent, BMI)—"X" 95—A fine new tune re-
i ceives a winning warble from the youthful group. The
S | boys sell it in style of “Runaround” and it should
e move out strongly. A potent platter. Flip is “If You
L Should Love Again™ (Campbell, BMI),

‘ el FOUR COINS
e E My Anxious Heart—Epic 9091—The Four Coins handle
e this jump item with a big beat and a lot of spirit. It
el will appeal to the kids both for listening and for dancing,
] And it will do well in boxes. Flip is “Oh Mother Dear.
| | * Reviews of New Pop Record:
1 |® Reviews of New Pop Records

- :'.
r . -:_:_;_:'-:'; —_—
(WE " GE‘ Atlll.lillll&ll lillﬁl’) ~ { | eppie FisEER ROY HAMILTON
ﬁ?_ Wedding Bells .. ... AN RSN 90, 1 Believe......... seasssarnsdnivessesil

and How Do | Break Away From You?
CORAL 61327 (78 II.FM} and 9-61327 [45 RPM)

EPIC 9092—There seems (o be 'llltln
reason  why this one shouldn't be
anoitbher big seller for Hamilton, 1t
has all the ingredients—standard tune,
semi-lush flddle backing mnd the wsuoal

VICTOR 6015—A Billboard “Spot=
light" 2-5-"55, (Mellin, BMI)

A Man Choases a Girl. .. .88
A Billboard "Spollight™ 2-5-"35. (Ber-

[P

ey -
A ey
e

i
.
o R

o e

R R e e e ASERE) and expected wvoice gimmick. Waich
e e e e e et KITTY KALLEN e A
I'd Never Forgive Mysell............ g6 | I You Are Bul a Dream.,..T7

Ancther Tamiliar liemy and another
strong Hamilton reading which should
please his many fans. (Barion,
ASCAPM

BILLY WILLIAMS QUARTET

I Wanna Hug Ya, Kiss Ya,
Bgueate WA ....ocvsncanssnrnasssnns ™
CORAL 61363—A spirited pop vocal
tresiment of the r.&b. hit, which
should get jockey and juke spina.
WINS, New York's “Rock and Roll™
deejay, Alan Freed, comes on at the
start to introdoce the group, bui ha
Isn't billed on the label,

Smoke From Your Cigarctle....77
A showmanly job by Williams and his
boys with r.&b. type backing. This
gide, o, I8 8 pood one, and it could
also move out. Salid wax,

DECCA 29417—A  Billboard *“Spot-
light™ 2-5-'55, (Mellin, BMI)

Hooestly. .. .77
The thrush sings the ballad with taste
pnd fecling over a pretty ork backing.
1t, too, will pull spins, but the [ip
will grub most of the attention, (Hill
& Range, BMI)

TERESA BREWER
Pledging My Love.....coovvsessnnnes g0
CORAL 61362—The heflty Johnny Ace
click Is treced in &8 knowing perform-
mnce by the canary. This will please
many, many lsteners. Coupling of
these two big tunes should make this
disk figure strongly in juke boxes dur-
ing the next Tew monihs, (Lion, BMI)

How Imporfand Con If Be?....T9
Miss Brewer covers the blg ballad in
n fastefu] reading thot many listeners
should prefer. A fair poction of the
total amount of loodi atiracted by the
opis should be skimmed by this well-
made entry. [(Laurel, BMI)

FRAMKIE LAINE

Wb e ] ’O
COLUMBIA 4!]4]3—-—A most  unusial
pnd intriguing new novelly penned by
Hobh Moerrill receives o solid reading
here from Frankie Laine, over a
rhythrile ork backing. Thizs could
be a hig one (or the chanter. (Ryian,
ASCAF)

The Tarrier Song....TH
The well-known folk song about rall-
road workers i3 handed a driving

THE FOUR LADS

Pledging My Love,....... e .79
COLUMBIA 4043—Here"s I mw;r
verasion of the big-zelling Johnny Ace
r.&b, disk and one which should get
n healthy shure of the lool ceriain (o
mocurg io the malerinl, The Lads iry
it in rhythm and blues style, and it's
a preily good record.

I've Been Thinking. ...77
More coverage here—this time on a&
country and western ilem. Again tha
gronp comes thru with & pood read-
ing. This side could even lake lop
honors in the long mn,

LOULS ARMSTRONG

m
R e e T wu;.L;.;n.-'.;:,:

FRE

iy
o

reading by Laine, over a wild backing
by the Mitch Miller ork. Tune is in
the mode of Laine's “Gandy Dancer's
Ball” of a few years ago, and should
get lots of spins and plays. (Palmer,

DECCA 20431—The wn:nl J-:nhnnr
Ace hit recelves a pood reading hera
from Satchmo, tho not guite op to
Armetrong’s best work. The bhacking
iz a bii overdone. However, with tha

BMI action on the tune, this version is
gure o n share. (Lion, B
THE GAYLORDS et : oo

m MII“ ) .'“ mldriﬁ

LS b, What more 8 there to say except
MER{:UHT Tﬂ!-l!-:l‘h: Gulurd:
IninGitt, the' pissine-of & CHiness, ses that Armstrong sings the hit in a

that all his fans will enjoy?
taurant in which they spent  their “hpiziagg
"ﬂal'l'l'il'IE }'m‘lh“ on this strong new His version of the {une, hﬂ“"ﬂ. in

Sandng, Alws w-dalighthil tune in in rather lafe to get more than a token

atteactive arrangement that will make share of theloot. (Arc, BME)

good progroming for deejavs. Waich HNN

this one. (Valyr, ASCAP) mrnhslfrgr'::dh.‘ 7%
Poppa Poppadopolis, .. .78 COLUMBIA  40435—Ballad  which

The group happily recalls the memory sets a philosophy of life to music is

of a Greek grandfather, who must handed a sincere performance, with

have been a happy man. The lilting Ray selling the opus in convincing

melody and jaunty rhythm of this fashion. Ditty haz been exposed on

tune eoupled with some preity sound TV on the “General Electric Theater.”

gimmicks guarantee listeners interest. Parade of Brokem Hearts, .. 75

" . e 3 (Farorlie, ASCAE) Bhythm weeper from the pen of Bob
l Cﬂn'l' G“"E Yﬂl.l Aﬂ)’l’hlﬂg Bl.l'l' LUVE i LOUIS ARMSTRONG-CARY CROSRBY Merrill i punched across Inc; top-

CGRAL ﬁ'l EM Uﬂ RPM} ﬂﬂd 9'&]304 {45 RPM} Ko Ko Mo, . I notch Ray reading. Side figures to pull

DECCA 29420—Had this been issued lots of spins and, a good many sales.

about four weeks ppo it would have PHA ERS
handed the Como slicing a real battle, m&rmt m‘[‘l" . 7

...... R e el Ee For it features a solid vocal on the CADENCE 1255 — The To
...... — phatiers
i lively ditty by young Gary Croshy come thru with another solid reading

. C 0 R o L i E c 0 RD S | and Louis Armatrons over fine trom- | 5o, 201 et el Teading

pet work by Satchmo, In spite of the cutting of “Dim, Dim the Lights.*
Hmerma s Pastesf Gruwmg Record Cnmpan y

lnte release, it will still get a pood The side moves, and the coupling adds
to a strong one for the boxes. (Repub-
lic, BMI)

Leave-A My Gid Alone, ...75
The Four Tophatters have a solid
hunk of wax here., The fune is =
mighty cute [falian novelty, and the

(Continued on page 48)

share of the coin. (Meridian, BMI)

Birpitin® With Some Barbecoe....77
Here's a mighty listenable cutting of
the novelly featuring attractive vocals
by young Crosby and Armstrong to-
gether, Tt's a fine side, mad it will pet
sping eéven after the top side I Bo
looger m hit. (Leeds, ASCAPF)

A ll.in-l"u"r-tfﬂ.!'n'.'f*l RECORDS. AR
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| GOTTA
60 GEI
MY BABY

and

WHAT MORE IS
THERE TO SAY

CORAL 61339 (78 RPM) @ and 9-61339 (45 RPM)

= Buginess

PLEDGING
MY

>

LOVE

and

HOW IMPORTANT
CAN IT BE

CORAL 61362 (78 RPM) @ and 9-61362 (45 RPM)

o HOW IMPORTANT CAN
IT BE

e ROCK LOVE
e PLEDGING MY LOVE
o TWEEDLEE DEE

— - i
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Downbeat rates this record
*kkx*x*k FIVE STARS
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® Continued from page 48

The Billboard Music Popularity Charts
POPULAR RECORDS

® Reviews of New Pop Recofds

boys sell it brightly. Signor Archibaldo
{Archie Dlever), backs the group with
elan on the bombardino. (Cadence;
BMID

SDMETHIN' SMITH-THE REDHEADS
My Raby Just Cares for Me.....c...0. Té
EPIC %W3i—5Smith and his group peg
their attractive reading of the standard
ditty to a solid beat, which boupces
glong Im sprighily fashion. Deejays
ghould hapd it many spins, and the
side could enrn some juke box loot.
(Bregman, Yorco & Coan, ASCAP)

It's & Bim io Tell a Lie....75
The wonderful oldie iz handed a fresh
reading, even tho the armangement
s in the old-fashioned, soft shos
groove. Easy listening. (Bregman,
Yocco & Conn, ASCAF)

EARTHA KITT
My Heart's Delight. .....cccoriinsaiis Té

VICTOP 600%—Good and quick cover-
nge on good rhyithm and blues ma-
teriol gives Miss Kitt the best she's
done since “Santa Baby,” tho this
is quite & switch in her recording
stvle. Could get plenty of alieniion
with this side. (S5t. Loals, BMI)

The Heel.,,.60
If you can imaglne the thrush sing-
ing “Mule Train,” you'll have am
Idea of what this is like. (Dul of the
World Music, ASCAP)

YIC DAMOXNE
Foolishly .....
MERCURY T70545—A good fune for
Damone, He Is singing ns well as ever,
and he puts a lot imo this one.
Whether he will be able to break
out beyond his usual group of fans
this time is problematic. (Ivan Maogul,
ASCAP)
Hello, Mrs. Jones, ... 73
Anciher telling p-:rlnrm:.nr: that hﬂl
great emotional appeal.  Calcolated

to bring out the Kleencx. (Ross Juag-
nickel, ASCAP)

JUAN GARICA EEI]LTI‘I-’EI..

Amor R R L L 1'.
"r’lCTﬂlR HH]H—.H- [an:'u:nlml new
approach to  the oldie, complete
with simulated tropical jungle noises
and a great beat. Should get play,
especially with the Jazz Jocks, (Pees,
BMI)

MNoctumal. .. .72
An  Imaginative arrangement  and
group vocal on o suliry (une. (Harms,
ASCAP)

WALTER SLEZAK

Tﬂm wﬂl'l--l- -------- ll-l-!ll!!l-l-l-l-!-l-T"
VICTOR 6013—This tender tribute
by m middle-aged hushand to his
youthful fray is from Victor's original-
cast mlbum of the Broadway hit
“Fanny.” Slezak’s warbling i3 a
warm, artful performance, (Chappell,
ASCAPF)

Mever Too Lale for Love. . ..T0
The Iyrics of this song (alsb from
“Fanny") are based on the premise
“love isn't o question of age; it's &
question  of aptitode,”™ The ditly

doesn't have much impoct oo waxs
(Chappell, ASCAP)

[EILEEN BARTON

I Wish You'd Fail
ln .I-l'n‘. “r“.- ME-'F!-I-EF-I-I-II--!-I-I--I-I-“
CORAL 61344—This is the pop vers
glon of the Charles Antell “men, men,
you're mining your hair'"  jingle,
Eileen Barton tries hard, but the
temipo B oo breathless for comfort.
However, it's bound to get plenty
of air play. (Kahl, BNMI)

On a Lonely Walk....7)
The thrush renders a polgnant vocal

on & haunting off-beat  ballad,
(Bourne, ASCAT)
JEFF CHANDLER
YWhen Spring Comed. ....coonmeesrnnas x|

DECCA 29405—Preliy lune recelves a
gquiet rveading from the movie star,
with gentle support from the ork.
{Laurel, ASCAFP)
My Prayer....72

The evergreen is sung nicely by
Chandler, helped much by the chomnia
and ork. (Skidmore; ASCAP)

JACEKIE PARIS

J-I'I II'E-Irl-Irr-rl'--+l--|+---|+-lil'--|-|-r“
CORAL 61340—Cool scoring about
passion for the black brew is spiced
with some bubbling sound effects that
muy help the side pull spins. A pgood
performance by  Paris,  (Advanced,
ASCAR)

True.,..70
Romantic ditty  buflt around the
doubly familisr Meapoliton air, “O
Sole Mio,” s sung with engaging
“warmth. (Vim, ASCAP)

HELEN GRAYCO

X" QORRE—The songstress has an apt
commercial piece of material in this
_tune recorded last summer by Ruth
“Brown. She keeps a generous degree
of the original r.&b, flavor and,
s o resolt, could lsunch the tune
now in the pop field. (Raleigh, BMI)
Bay ihe Word, , . .68

Miss Grayeo handles this  (rivalous
tune with a light touch and a stylish
twist that shows her in pood form.
(Teresa, BMI)

SAMMY KAYE ORK

She YWent a That-a Way. . .12
COLUMBIA a0431—A Inmili.u-mund-
ing shuffle, boogle riff geis a lyric
dressing and a swingy instrumental
reading from the Kaye ork nnd side-
men vocalists, It's good Koye wax.
(Republie, BMT)

Hindusian. .. .72
More good wax herg for the dancers

&id Lhe K.l,r: ork comes thra with =

neat reading of the oldie. (F. Fisher,
ASCAF)

DINAH SHORE

Tht Etﬂ‘"-'w.r EFEESSEEEEE S EE Tl
VICTOR 60I0—A nice vocal hjl' Ihu
canary on an abtractive ballad, (E. H.

- Morris, ASCAF)

Then I'll Be Happy....T0 1
A pleasant interpretation of the oldie
which should pget Jockey &pina
(Bourne, ASCAP}

BILL. LAWRENCE

YWho Knows “r‘,.? ----------- -r-ill+ll+11
CORAL 613453—Love ballad of woi-
derment about the tenader emaotion
it based on an excerpt from a beauti-
"ol operatic aria, and it's fashioned
with great skill, Bill Lawrence singi
it oppealingly, Should gain spins,
(Shelley, ASCAF)

iGive Me Thizs Night.... &8
Big ballnd is delivered convincingly,
(Jericho, ASCAF)

EMITH BEROTHERS

Chocolate Whiskey and Yasilla Gin.... T8
“X" (DES—The boys hlend nicely
in m cute picce of Calypso material,
(Alamo, ASCAF)

Berape O De Bark. ., .70
More of the sime bhere on another
okay Calypso ditty. (Meeea, ASCAP)

THE FIVE CATS

Bockin® Chalr. ......cccovceeearnennnes ™
VICTOR 801I—A reading of a rhy-
thm ditiy that moves well from siart
io Tinlsh., Cood for the coin boxes, ©
(Charril, BMI)

Mine, Mine, Mine.... 70
Another good rendition by the bovs
who build an exciting side here. (E.
H. Morris, ASCAP)

TITD RODRIGUEE ORK

Ko Ko MO .. coecincnansassnnnnssns ™
VICTOR 5998—The r.&b. hit in
mambo {empo. An amusing idea, car-
ried put with @ fine beal, Should get
sping, (Meridian, ASCAM)

Flamingn, .. .69
A Tush bolero Instromental of tha
standard, with a dancenble beat.
(Tempo, ASCAP)

FRANK D:VOL DRE

There's a Rising Moo, . .ovcceivivnsssTh
KEM 2736—Ditty from “"Young at
Heart™ Iz rendered robusily by ork
and chorus. Good listening snd &
compelling shuffle beat. (Artists,
ASCAPF)

Sleepy Baby. .. .67
Unbilled thrush sings the Tullaby
gently 1o atmospheric backing by ork
and chorus, (Artists, ASCAPF)

THE HI-LO'S

You Brought & New Kind of
Love to Me,. - T
STARLITE I"IEI—-—L[!Imb[u v-u-calm-
ing here by the Hi-Lo's on the fins
evergreen, The group is backed neatly
by the ork. Side is a good one for
Jock wze, and the group can sing.
(Famons, ASCAP)

Y¥ou Can't Hordly Get Them
MNo More...... 68
MNovelly effort receives a good reading
from the group, again with pood ork
support. Arrangement hers is bright,
with a spoken George Gobel-ishy
opening. (Bradford, ASCAP)

JIMMY PFALMER DRE

Hut Sul BONE. .cocncennsnasnccsnrnnns &9
X (e—A pleasant ﬁa.nr;:-hmd.
version of the novelty oldie with
group wocal and arrangement in the
Sammy Kave style. (Hill & Range,
BMI)

The Walizx Yoo Saved for Me....68
A  tongue-incheck group vocal on
the oldie, with some catchy corn-type
backing. (Felst, ASCAP)

THE MUSIC FELLOWS
L"“" h’ Mhil EANEERERFERR R "= H
LOYAL 111—A cule nu'mll:.r 'lnlh
kiddie appeal. Bob Fellows does (wo
voices and all the instrumentation on
both sides. {{Loyal, B

Abon Ben Adhem. .. .68
A catchy little novelty with a nice

beat mnd wvocal treatment. (Loyal,
BMI)

THE McDONALD SISTERS

Dream Boak, ...coonviiannas exaarassasli
MODERN 5000—A personable vocal
Job on & catchy tone. The pals canm
ging. (Winston, ABCAP)

IF It's Love,...68
The girls do pleasantly oa a bright
ditty. (Harvey, BMI)

ANDY WILLIAMS

N“ l :m llllllllll liflli‘l‘lll‘iill'-
;"K;' 0094 —Willlams warbles pleas-
ngly on a ballad. (U
o pretty (United,

Here Comes Thait Dream Agnia. . . .67
An okay wocal takem at a leisurely
tempo on & nlce ballad, (Mellin, BMI)

ANDY KIRK ORK

mwh‘a-- +Fl+lliilll1"
DECCA 29371—Mel Moore and tha
chorus do a pleasant job om  thia
op-tempo version of the Yale drink-
ing song, over solid support from tha
Andy Kirk crew, [Miller, A.EI'.'.!H

I'm S0 in Love With You..
The Andy Kirk crew turm Irl A nica
reading of the ballad on this side
Mel Moore handles the vocal, [Leeds;
ASCAF)

IO ANN TOLLEY
m" FAF s FmrerFEaRrEEdE AR E R R E R R REn “
JURILEE S5180—The Ihmlh turns in
B dromatic reading of this new bals
lad, with support from a chorus and

{(Coniinued on page 50)
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SIX FAT DUTCHMEN
New Record Hit!

20/47-5985

“THERE IS A TAVERN
IN THE TOWN"

/;f’-..
L‘m Il li

RCA Vl CTOR

FIRST 1 RECORDED, MUSIC

Special Rush Releases!!

NORMAN
PETTY TRIO

| WONDER WHY

THREE LITTLE KISSES
X-0104 4X-0104

WILDER
BROTHERS

SAY GOODBYE
X-0098 4X-0098

ICHI BON TAMI DACHI

& oroduct of Radio Corporation of Amerios

IXI RECORDS MARK THE HITS!I

(OPlEY IRISH RECORDS

—45 RPM

8 9 each’

Authentic Irish Songs, H'l:!llll'nﬂl. Jigs, Reels and
Hornpipes by Top Irish Talent.

Copu

1454 [IL1CRAE R

Distributed by

CORAL RECORDS, INC., 820 Tenth Ave., New York, M. Y,
CORAL RECORDS, INC., 161 W. Huron St., Chicago, Il
LESCO DISTRIBUTORS, 17 So. 21st SL, Philadelphia, Pa.

TRANSDISC CORP. OF BOSTOM, 44 Gainsborough Si., Bostom, Mass,

Write for catalogs

COPLEY RECORDS

51 WARREN 5T., ROBURY - BOSTON 19, MASS,

D. J.’s—OPS—DEALERS

For some truly fine records, get hold of these:

“SITTIN° ON A RAINBOW" & "“"WANTED"

Sung by Chorlie Stone with Bill Carter's music Mo, AR-102

“LOUISIANA SHUFFLE"” & “SITTIN' ON
A RAINBOW"

Sung by Lorry Woyne and his music Mo, AR-108

“TAKE ME BACK TO DREAMLAND"” & “"DON'T"

with Bill Corter's and Herb Johnsen’s music and Lorry Wayne Mo. AR-111

ARCADE RECORDS DISTRIBUTORS

JACK HOWARD PUB., Inc, 13110 Callowhill Street
122 N. 12th Street Philadelphia 7, Pa.
Philadelphia, Po. LOcust 7-3318 Phone: WAlnut 2-44312
Hotbere, Pa. Hew York City, M. ¥,
Phone: OSborne 5-3115 Phone: COlumbus 5-0093

“"Your key to

SALES RESULTS=-
the advertising columns of

THE BILLBOARD!

The Billboard Music Popularity Charts

POPULAR RECORDS

* Reviews of New Pop Records

® Continued from page 48

the ork, Okay wax. (E. H. Morris,
ASCAP)

Baby Won't Yoo
Please Come Home?....65

The oldie is handled in rather svelts
stvle here by Jo Ann Tolley over
siringed ork backing. (Leeds, ASCARF)

NICK THERRY
Bougalle

SPINIT 5504—Attractive vocal work

by Therry on on okay  diny. (Spinit,

HMI)
My Baby....67

Same comment, (Spinii, BMI)

MINI MARTEL
Trees
ASPINIT  55001—Mimi  Martel ap-
proaches the beautiful old standard
with sppropriate respect, singing the
ballad gemly to hacking that's modern
enough to attract some spin  action
for the side if exposed. (Schrimer,
ASCAF)
It Was a Sin....62
Mis Mariel is joined by Nick Therry
in a pleasant vocal supporied by a

hip-s'.rl'ing[ng beat im the ork. Listen-
able wax. (Spinit, BNI)

THE BACHELORS

Buchelor Muambao. .
EXCEL 105—Cute little nm:!lr warn-
ing against matrimony michi stir some
inferest among youngsters, (American,
BMI)

In a Litile Inn s Ktaly, .. .60
The group blends nicely in this read-
ing of a pleasant ballad, {American,
BMI)

.4

RICHARD LYMNMN
Ev'ry Duay's a Holiday. .
ESQUIRE 1132—An hl:l.l:rllub!: 'rw.'aJ
on & pretly ballad with some tisie-
ful backing. (Coronei)
A Le Louls Petlte, .. .55

Same comment. (Esgquoire, BMI)

.o 58

PFHYLLIS MOORE

I Don't Kmow Where I Stand
With You, o35
MI.lSICART ‘HH “;npr.'um:r wn:h n-rg;n
backing in an amateur soonding ef-
fort. (BMI)

Helpless. ., .35
Richard Rossiter s the earnest cham=
ter on this side. (BMI)

Yox
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tion to community officials, he m-
sists, gets quick remedial result. He
cites success=his own included-—
along that line. (Ed. Note: To the
public-service-minded deejay, this
tactic may win improvements in
vour community, not to mention a
wealth of broadecast material to be
used on your show.)

SURFACE NOISES: Here
is an open letter to Mitch
Miller of Columbia Records
from Gerry Spinn, WTEBO,
Cumberland, Md.: “Not too
long ago Rosemary Clooney
came forth with ‘This Ole
House,” obviously a smash-
eroo, Rosie was very ably
backed up by a great bass
and there were opinions ex-
pressed as to just who it was.
Some said Thurl Ravenscroft.
I think no matter who it was,
it participated in the appeal
of Miss Clooney’s record.
However, where was the label
credit? Now you have another
case—'Back Where I Belonz’
by Jo Stafford, Frankie Laine
and Mr. X on the bass. Whe
the heck is he? To steal a
phrase from a New York dee-
jay, ‘There is a veritable ple-
thora of bass vocalists,” In my
humble opinion, when a singer
contributes such a great deal
of Tlistenability,” if I may use

 such a word, he or she should
at least get label credit. Hop-
ing this voice from the wilds
of Western Maryland  will
drain some measure of your
attention.”

L L L ]

Wally Thormton, KENE, Top-
penish, Wash., writes: “If this is
printed, it will probably come un-
der the heading of ‘Surface Noives'
in more ways than one. What's
wrong  with Columbia  surfaces
these days 