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Shift Over, Kiddies! 574 10 cLow

IN THEATER-TV
FOR ANTA, CARE

Let the Folks Ride

Builders Turn to Adult Market for New
Major Rides Like Scrambler, Twister

By HERB DOTTEN

CHICAGO, Feb. 26.—At long
last—much to the jubilation of
amusemnent  park  and  camival
operatoms—the  dearth. of major
riding devices is over.

Within the past month, one new
amusemint ride, the Twister, has
been unveiled by the Allan Her-
schell Company, Nerth Tonawanda,
N. Y., and another, the Scrambler,
made by the El Bridge Company,
Jacksonville, lll., has caught on
spectaculurly,

New major rides are especially
vital to amusement parks, for they
freshen up the appeal of such fun
spots and spark and build patron-
age. In the highly competitive
camival field, they serve much the
samée purpose and also prove per-
suasive selling points in bidding
for choice fair contracts,

But for wvears introduction of
new rides for teen-age and adult

atronage have been few and far
nr.-twt'vn. Concentration by ride
muanufacturers was on kiddie rides,
a lush field following the war as
Kiddielands mushroomed thruout
the country, full-scaled amusement
parks set up their own kid ride
areas, and carnivals took to carry-
ing a battery of kiddie rides.

Major Ride Need

As the years passed, the need
for major rides became acute. Re-
flecting this, the National Associ-
ation of Amusement Parks, Pools
and Beaches—the trade orguni-
zation of parkmen—a few years ago
seriously considered putting up a
gsizable cash prize for an inventor
who brought out the first new,
good major ride.

The plan for such an award was
tosseed out only because of the legal
and other possible complications
that might arise in the determi-
nation of prize winners, However,
the serions consideration given by
the parkmen to the plan was not
lost upon ride manufacturers. To
them, it peinted up  potentially
large sales il they were to bring
out new major rides,

Considerable time and, of course,

Operators Get
Bigger Profit

CHICAGO, Feh. 28.—State and
county fairs, as well as amusement
parks and carnivals, are eager to
present new major rides.

Some of the top expos of the
U. S. and Canada willingly shave
percentages they normally get from
rides in order to obtain unusual,
new riding devices for their mid-
wavs. These percentage cuts range
from 10 to 15 per cent.

In recent vears such cuts have
one principally to two Sky Wheels
double Ferris Wheels) and to a
Cerman  importation, the Rotor.
Two Rotors, the newest designed
for easier portability, will tour fairs
this season, and both are expected
to get percentage culs,

Current indications are that the
limited pumber of Twisters and
Scramblers o be in operation this
year will prompt “new-feature’-
m;:d :’:nirs to cut percentages on

ricles,

investment are required to bring
out a successful ride. Old line
companies are reluctant to put new
devices on the market until they
have not only demonstrated their
money-eaming potential but also
have proved sale, inexpensive to
maintain, and easy to tear down
and set up.

The Scrambler, which actually
only caught on with the trade dur-
ing the recent Florida State Fair,
Tampa, has been in existence for
two years and in the making ever
since the early "40%s. Tt was plant-
tested for a long period before it
was road-tested late in 53, Some
few units were sold last yvear, but
it received its first major test at
the Tampa Fuir.

Now priced at $16,900, the ride
in one day at Tampa grossed a
thumping $1,700 at 25 cents a
ride and wveterun operators pro-
nounced it an excellent ride from
the standpoints of salety, main-
tenance needs, and tear-down and
set-up requirements,

Eli Bridge Company, which up
until it brought out the Serumbler

NEW YORK, Feb. 26, —

Helen Haves, Lena Home,
Vietor Borge and other name
performers were lined up this
week for the March 28
“ANTA Album,” which will
be televised on closed circuit
to some 35 theaters for the
joint benefit of the American
National Theater and Acad-
emy and CARE,

The “ANTA Album™ thea-
ter telecast will be the First
important test of the pullin
power of theater TV as a fun
raising medinm. All theaters
have been rented outright by
ANTA and CARE, which will
sell tickets to the theater tele-
east and split the proceeds be-
tween them. '

Among the other stars set
thus far are Ruth Draper,
Martha Wright, Harold Lang,
Hermione Gingold and Billy
DeWolfe. A total of about
60 name performers are being
sought for the show,

The only New York movie
house which will carry the
large screen telecast is the
RKO Fordham in the Bronx.
The rest of the city has been
blocked out to avoid hurting
sale of seats at the Adelphi
Theater, where the “Album™
will orginate.

For Composing the
Great Popular Song

Writers Long on

Melody, Short on

Bucks; Hollywood, B‘'way Pay Best

By JOEL FRIEDMAN

HOLLYWOOD, Feb. 26.—The
adage, "Write the great American,

ypular song and become a mil-
jonaire,” was mever farther
from the truth than it is today.

Despite the widespread use ol
songs in television, radio and rec-
ords, the clique that earns its liv-
ing solely from writing songs is a
narrow one, numbering at the most
some 400 writers.

The above figure is by no means
a rigid one, nor does it indicate a
lack of proclivity or declining in-
come among writers. Conversely,
today’s writers aré earning more
money than ever before, and are

 turning out tunes that are as good
if not better than did their prede-

CESSOTS.

With trends in the music busi-
ness  constantly  changing, new
writers arrive on the scene and, for

short periods of time, manage to |

(Continued on page 39)

accumulate a fair share of the pot

NEWS OF THE WEEK

Senale and House Gel New
Copyright-Revision Bills . . .

The Senate Kilgore hill and the House
Thompson bill, both on copyright revision,
received unexpected support this week, when
Representative Thompson hoppered a House
bill similar to Kilzore’s Senate hill and, it was
learned, Senator William Langer was prepared
to hopper a bill next week identical to the
House-sponsored Thompson measure. Page 13

Juke Box Operators Announce -
Plans for Own Licensing Org. . . .

A third copyright licensing organization,
backed by juke box operators, was very much
in the wind this week as George A. Miller,
president of the Music Operators of America,
disclosed his organization’s objective to push
such a move as a hedge against possible re-
vision of the Copyright Act. ........ Page 13

Procter & Gamble Will Pay
TV Nets $36,000,000 in 55 . . .

Three top soap companies will have to sell
plenty of bubbles if they want to pay their
estimated 364,000,000 TV-network hill this
year. Procter & Gamble is far and away the
top spender in the medium with about
£36,000,000 in network bills to pay. ..Page 2

Ziv Maps Fancy Program to
Help Sponsors Promote Show . ..

Ziv-TV has worked out an elaborate new pro-
gram to help sponsors of “Science Fiction
Theater,” TV film series, to whip up enthu-
siasm for the show within their own organizo-
tions, The three-step plan includes letters to
salesmen's wives, ]1;1}'111’” envelope stuffers, and
'phu__-,_u to be ,5..]rrllli{‘11 |:|}' the switchboard
ODETRIOIS. s scavvonsratssibhyibess -LREDE D

TV Film Producers Ponder
Value of Daytime Soap Operas . .°

The interest TV film producers have lately
been showing in soap operas is beginning o
wane because on Ililrtlhﬂ.-r study distributors are
finding the daytime serials will have very little
residunl value. Official Films, after announc-
ing it will go ahead with “The Heart of Juliet
Jones,” is now reconsidering. .eese.. .Fuge 6

More Disk Firms Cut LP's;
"nd of $5.95 Price Seen . ..

A Final blow to the old $5.95 LFP s seen in a
rash of sales that will bring down the price of
some “holdouts” to $2.99. Westminister and
Havdn Society are not expected to return to
the old price peg after the current promotion.
sirsissirsssstebsssniannsiens .. .Page 14

New Yorkers Like TV Films

As Well As Live Progroms . . .

Eighty-eight per cent of New York families
watch feature films on TV, and seven out of
10 of these say they like the movies as well as
or better than other programing, According 1o
the latest Advertest Research studyv. WOR-
TV's “Million Dollar Movie” won n clear vic-
tory as both most viewed and best liked movie
pProgrinm. .. Page O

BE T B B = B B N I BB B B BN B BRI R

New York Legislature May
Repeal “Aerial Act Bill” . ..

Bills have been introduced in the New York
Legislature asking the repeal of the “aerial act
bill,” a so-called safety measure passed two
years ago which made a booker or manager
criminally liable in the event-ol injury to an
AOL. . ciasansadinsanes e A e e s R A

Fabled Circus Director
Fred Bradna Dies in Fla. . . .

I'red Bradna, long time equestrian director of
Ringling Bros. and Bamum & Bailey Circus,
who became a personification of the circus
business, died in Sarasota, Fla:, where he had
been in retirement sinee an injury forced him
to gquit the road. ....vc000004 eves . uge 39
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of gold. The eurrent popularity
of rhyvthm and blugs music is an
example of changing cycles. With-
standing all elastic states of the
music field, only a limited number
of composers and lyricists who reg-
ularly match words and music and
earn what is comparable to the
weekly paycheck are currently
active,
Pix, Broadway Pay Off

All arguments to the contrary,
the greatest source of income for
a songwriter stems from motion
pictures and the Broadway stage.
Tho it is true that the number of
writees currently engaged in these
avenne of song production are
few in number, both Hollywood
and the Broadway musicals con-
| tinue to offer writers the maximum
in income opportunity.

For purposes of clarity, it should
be indicated that there are two
schools of thought and potential
popular among todayv’s  writers,
The first is vitally interested in in-
come returned over a long perind
of years and the protection of
copyrights. The latter is concerned
with monev that can be eamed im-
mediately via the royalties nor-
mally due from performances, me-
chanicals and sheet music.

Most money songs, tunes that
have withstood the test of time
and become standards and a part
of Americana and which have
earned both writers and publishers
viast sums of money, have como
from both Hollvwood and the
Brondway stage. With few excep-
tions, John Doe, songwriter, evein-
| tually turns to either of the fields or
both for a steady source of income,

There is no rule of thumb that
guides writers to Hollywood or
Broadway. There are a substantinl
numbér of writers who have never
had n song in a film or a stage
musical who nevertheless manage
quite comfortably. But the history
af the music field reveals that the

earn high royulties thruout the
(Continued on page 14)

And That Ain't
Hay, Brother

NEW YORK, Feb: 26.—1f a coms
poser is lucky enough to come up
with a Broadwaw hit, such ns
*Pajama Came,” for example,
which  grossed 852,100 in New
York and $49.000 in Montreal last
week, his income from the box
office could rnge from 52022 to
56066 a week, or §104,104 to
$312.312 a year.

The Dramatists: Guild musical
contract states that the COMPOSET,
the book writer and the lyricist is
each entitled to not less thau 2 per
cent of the weekly box-oltice gross.
So if the composer wrote the lyrics
or book or both besides, he would
get 4 or 8 per cent, accordingly.
Besides this weekly cut, he gets his
share in snbsidiary rights, records,
movies, ete, andd an “established”

scribe can make eéven bettor per-
contage deals.

age-old standards that continue to-
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Thre

e Soap Firms to Spend

$64 Million in TV This Year

NEW YORK, Feb. 26. — The

"time will be $7,748,750 and for

three top soap companies wﬂ]jt?lﬂﬂts $7.802,000. The cost for
bankroll network TV to the tune|fime usually exceeds that of talent

of an estimated $63,964,200 in
1955 if they maintain their present
properties and time periods. These
three sponsors, and the group they
represent, are undoubtedly the

single, most important financial re-
source of the networks, and their
appetite is far from sated.

Procter & Gamble is by far the
leading spender in the network
video picture. It is committed to
pay approximately $35,965.000 in
1955 for TV time and talent, a
figure which does not consider its
spot buying which is also rather
eonsiderable. During this vear its
network time purchases alone, al-
lowing for a full 25 per cent dis-
count, will be $24 813,000. It will
be paying an estimated $11,152.-
000 to the talent it employs the
vear-round.

P.&CG.s significance to davtime
TV alone is staggering, with $18,-
965,000 already committed for
time purchases in 1935 and
$3.350,000 for talent. Tt would be
safe to assume  that davtime net-
work TV would have huge gaps
of unsold time were it not for
P.&G.'s sponsorship. The client has
four quarter-hour strips on CBS
and half of two other strips on
NBC, in addition to which it also
sponsors two half-hour strips on
the former web.

Nighttime Buys

But it is in nighttime TV that
P.&C, recently has begumf to buy
on an unprecedented scale. The
advertiser now owns eight shows,
in part or in full, and will pick up
another, Jackie Gleason, when and
if it bows out of one-third sponsor-
ship of Sid Caesar. Six of these

shows were bought within the last
three months. Its 1955 bills for

Billboard
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' but the discount operates to bring
the P.&C. talent bill ahead of that
for time. The client shows an over-
whelming preference [or CBS, with
11 of its 17 properties on that web.

The measure of P.&G.'s domi-
nance within the soap industry ean
be indicated by the fact that it will
be spending about $8,000,000

more for time and talent during
1954 than both its competitors. The
Colgate-Palmolive Company is ex-
pected to pay $16,868,000 this
yvear for network video time and
talent, and Lever Brothers will pay
$11,132200. Both companies
should be expected to take on
heavier nighttime and daytime web
commitments in the near future if
they wish to maintain their com-
petitive position.

STATION OWNERSHIP

WASHINGTON, Feb. 26.—Ac-
tion is speedily developing on two
major ?mnts—ﬂﬂngress and the
Federal Communications Commis-
sion—to cope with a surprise situa-
tion resulting from a Court of Ap-

eals decision this week (24)
:Elrhidding the FCC to establish
‘rules putting a ceiling on the num-
ber of TV and radio stations owned
by any one group or person.

The Court of Appeals decision,
which knocks the props from under
‘the FCC's “multiple ownership”
rules, has left the FCC in a dither
to determine whether to prepare a
Supreme Court test of the lower
tribunal’s decision. But even before
the court wheels can get rollin
again, the Senate Interstate an
Foreign Commerce Committee
under Sen. Warren G. Magnuson
(D, Wash.) will rush into a study
to probe how the Communications
Act can be amended “as soon as
possible” to strengthen the Com-
mission’s hand on this issue.

Senator Magnuson indicated that
his committee will take up this
question possibly in advance of its
upcoming hearings on the FCC
and the broadecasting industry, The
senator said that the court’s decision
“poses a grave question as to the
adequacy of the Communications
Act to prevent monopoly,”

The Senate Judiciary Committee
under Sen. Harley M. Kilgore (D.,
W. Va.) is expected to take a look
‘into the problem too, particularly
(since  Senator Kilgore himself is
heading the Senate Judiciary Sub-

NEW YORK, Feb, 26, — Ted
Cott, veepee and operating head
of the NBC radio network, this
week resigned, effective March 1.
His resignation comes on the heels
of that by William Feinshriber who
preceded him in the chain of com-
mand at the network.,

Cott came to NBC in 1950 and
since then has been responsible for
many innovations. He has no im-
mediate plans.

Court Ruling Cues
Action on 2 Fronts

lcommittee on anti-monopoly,
which, Kilgore says, will look into
Call aspects of possible monopoly™
in the broadcasting industry.

FCC legalists this weekend said
they had not reached a decision
| yet on whether they will carry the
case to the Supreme Court. They
|pnint out privately, tho, that this
Lis inevitable. Before carryving the
lcﬂse to the highest murt,rg:ﬂy said,
| it would be necessary to get a con-
currence from the Solicitor Ceneral

and from the FCC commissioners,

Chase TV Gen.
Mar.: Zhito's
Exec Edifor

NEW YORK, Feh. 28.—In ac-
cordance with the realignment of
divisions to give greater emphasis
to television programing in The
Billboard, Sum Chase was upped
this week to general manager of
the Television division. Chase
joined The Billboard as a reporter
in 1947 and has been television
editor of The Billboard since 1953,

To further strengthen The Bill-
board’s operations on the Coast,
Lee Zhito, who has been serving as
general indoor editor in New York,
moves to the Coast as executive
editor. Zhito joined The Billboard
in Los Angeles 11 vears ago and
Tél'ggmuwd to New York in late

53.

Leon Morse, a television-radio
staffer since 1949, has been upped
to television news editor and will
work directly under Ceneral Man-
ager Chase along with Andy
Csida, recently appointed advertis-
ing manager nF the Television
division.

Here’'s How Soap Companies
Spend Their Video Dollars

This is an estimate of what the three largest soap companies
will spend in 1955 should their expenditures continue at the

same rate. It reveals that Procter & Gamble by far outstrips
its competitors in the use of network TV,
Procter & Gamble— Time Cost Talent
Davtime
CBS Quarter-Hour Strips
Search for Tomorrow .........5 2860000 § 418000
Guiding Light .........c0.... 2 860,000 416,000
Rod ob Lihe <. o0 s vaiiaiivis 2.860.000 416,000
Brighter Day .....co0vevsee. 2,860,000 416,000
CBS Half-Hour Strips
Welcome: Travelers .......... 4,160,000 835,000
On Your Accoumt . ........... 4,160,000 635,000
NBC Half or Quarter-Hour Strips
Colden Windows ............ 1.430.000 208,000
Concerning Miss Marlowe ..... 1,430,000 208,000
Nighttime
CBS . .. Alternate Weeks
I Love Lucy ....c..... SR 1.040.000 890,000
AT o p i wwmw w o wo E w i 1,040,000 750,000
| e Y S Mo 1.040,000 630,000
My Favorite Husband .. ...... 1,040,000 610,000
Jackie Cleason (one-third,
26 weeks) ..........00iunn 780,000 624,000
NBC . .. Full Sponsorship
The Loretta Young Show. ..... 2,080,000 1.440.000
Firesidle Theater ... .......... 2.080,000 1,264 000
This Is Your Life (alternating).. 1,040 000 1,334.000
Caesar's Hour (13 weeks)...... 325,000 260,000
_ $33,085,000 $11,152,000
- Minus 25 per cent discount ...... 8,271,000
f $24 513,000
Colgate-Palmolive—
Davtime . . . CBS ;
Strike Tt Rioh. . coovaseinssos- $ 4,160,000 § 624000
The Big Payoff .............. 4.160,000 624,000
Nighttime
Comedy Hours . . . NBC...... 4.160.000 3.320.000
Millionaire . . . CBS ......... 2,080,000 1,380,000
$14.560.000 § 5,945.000
Minus 25 per cent discomnt . ..... 3,640,000
$10,920,000
Lever Brothers—
Davtime . . . CBS
Linkletter (three quarter-hours).$ 1.716.000 §  374.000
Godfrey (two quarter-hours) ... 1,716,000 228 800
Nighttime . . . NBC
Lux Video Theater ...... venes 4 160,000 2 080000
Big Town (alternating) ....... 1,040,000 7 0,000
$10.372.000 & 3,353,200

Minus 25 per cent discount ,,.... 2,593,000

$ 7,779,000

Electronicam

Holds -

Du Mont in Balance

NEW YORK, Feb. 26. — Du
Mont this week found itself be-
twixt and between, bothered and
bewildered. The technicians were
still putting the finishing touches
on the new rapid film system, the
main unit of which, it was re-
ported, will be called an Electroni-
cam. Thev refuse to release the
thing for demonstration until it is
absolutely perfect.

But meanwhile rumors have

been mounting in the trade that |

the network is on its Jast legs.
In this predicament, managing

SERVICE SHOWS KICK OFF NEW TREND

NEW YORK, Feb. 26. — The
nation's televiewers are on the
verge of being exposed to a new
trend in programing—shows center-
ing around the armed services.

CBS this week reportedly sold
half of its Phil Silvers show to the
R. J. Reynolds Company and NBC
is moving a new Hal March-Tom
D’Andrea wvehicle, “The Soldiers,”
into the Wednesday 8-8:30 time
period early in April as a replace-
| ment fnrtl:lmm Cravis,

Both these shows are about the

Army, but CBS has another pack-|
age, “The Mighty O, which fea-
tures Lyle Talbot, about the Coast
Guard. The Navy will not be
slighted, for CBS-TV Film Sales,
the syndication arm of the net-

work, is almost ready to shoot a
pilot of "Navy Log,” a new show,
much of which is to be filmed on
location, Also available is a vid-
film series about the Marine Corps,
“The Resolute.” The producer is
| Martin Jones. The female mem-
bers of our services will get their
chance before the ecameras when
several properties about the WAC,
now in the blueprinting stage, take
on firmer shape.

There have been many publie
service shows about the services
offered to the TV audiences, but a
host of new ones are about to be
geen. Uneommon Valour,” which
uses a narration by General Howl-
in" (Mad) Smith, is already bein
shown to agencies. CBS this faﬁ

Army, Navy, Coast Guard & Marines
All Represented in New TV Product

will present "Conquest of the Air,”
a show which is to be composed
of the millions of feet of film shot
by the Air Corps. The network
will pull out the stops on this one
and seck to make its success dup-
licate that of "Victory at Sea.”

The French Foreign Legion, of
course, has already been seen via
“Captain Callant,” now sponsored
bv H. J. Heinz on NBC. CBS-TV
Film Sales has another propertv
about this fighting outfit called
“March or Die” which stars Errol
Flynn.

The emphasis on this kind of
show is natural at this time when
we are preoccupied with military
defense and most people have their
relations or friends in the services.

director Ted Beremann eould do
nothing this week but shake his
head and continue to insist that
Du Mont is in the telecasting busi-
ness to stav.

Not for Sale

He unequivocally denied that
Du Monts two stations, WABD
here and WTTG, Washington,
were up for sale. He announced
that “Chance of a Lifetime”™ had
been renewed for a firm 13 weeks
v one of its sponsors, and that
the other renewal was due in mo-
mentarily, both on a perfectly nor-
mal network contract. Further,
next week's  installment of
“Chance” will originate from the
Saxony Hotel in Miami Beach.

Bergmann also said that he is
not planning any further staff cuts,
that the ETE:-;Ent reduction was just
to tide them over the present im-
passe and that as soon as the new
process is official, the build-up
would begin again.

Wolff Asks Six

Mos. on Coast

NEW YORK, Feb, 26.-Young
& Rubicam will most likely accede
to a request made by Nat Wolff,
its veepee in charge of the radio
and T]‘.’ programing department,
that he spend the first six months
of the year, here, helping to buy
propertics, and the next six months
out on the Coast, where he would
lend a creative hand in production,

Dan Seymour, now second in
command in the department, will
take over for Wolff when he goes
out to Hollywood each year.
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FOR THE KIDS

CBS-TV, UPA
Discuss Deal
For Cartoons

NEW YORK, Feb. 26.—CBS-TV
week was discussing a deal
with United Productions of Amer-
fca for a film cartoon series. The
network would like to take advan-
tage of the recent success cartoons
have had with kid audiences. ABC-
TV and Walt Disney have proved
a potent combination this season,
with their new “Mickey Mouse
Club™ also seemingly ticketed for
SuCCess, .

UPA has won manyv awards for
its qu.mlity cartoons. “Mr. Magoo”
is the best known of its char-
acters. UPA has also won recogni-
tion for its semi-animation tech-
nique in TV film commercials. The
firm’s “busv day™ spot for Jello
Instant Pudding just won The Bill-
board’s Second Annual Poll.

While it is in negotiations with
CBS-TV, it is discussing another
deal with Davidson Taylor, the
NBC-TV veepee in charge of its
public affairs division. The web
wants a quarter-hour pilot for a
cartoon series about the lives of
famous contemporary artists.

Europe Salute
For Summer

NEW YORK, Feb. 26. — Lou
Goldberg and his Remack Produc-
tions are readving an hour variety
package [or the 8-9 p.m. time pe-
riod on NBC-TV this summer. The
show is to be a salute to a different
European country each week, us-
ing many of the top performers of
the different countries.

Jackie Bright, current president |

of the American Guild of Varietv
Artists, is reported ready to leave
the organization when his term of
office runs out in order to join
Remack in the venture, He will
fly to Europe in March to start

lining up talent for the program |

which has a fund of $35.000 ready
to take care of immediate produc-
tion expenses.

Storch and Carter
Near CBS Pacts

NEW YORK, Feb. 26.—CBS-TV |

this week was firming up negotia-
tions with Larry Storch and Jack
Carter. The network has used
Storch for several guest shots for
its shows, and he has won new
attenhion.

It is believed the web is trving
to find a property for him. The
network also is working on a prop-
erty for Jack Carter. One show
featuring Carter was already made
but never quite came off.

CBS'’s, NBC's
TV Affils Get
Sales Plans

NEW YORK, Febh., 26 —Small
market stations affiliated with
NBC-TV and CBS-TV this week
were receiving the benefits of two
new sales plans devised by the re-
spective networks. NBC-TV's pro-
gram service plan for its affiliates
made George Gobel and Sid Caesar
available to its optional affiliates
beginning the middle of March.

. These shows will be in addition
to  “Today,” *“Howdyv. Doody,”
“Home" and Imogene Coca. These
optional stations can use the pro-

grams for local or national spot|
sale. General Foods and the R. ],

Reynolds Company signed for the

sponsors buyving the plan. These
stations have been made available
as a low cost package buy at a
rate devised by the web to interest
acdvertisers.

NBC SUNDAYS

Web Plans
Shift in
Fall Sked

NEW YORK, Feb. 26.—"People
Are Funny” and “Mr. Peepers,”
the two half-hour shows now in
the Sunday 7-8 p.m. time period
on NBC-TV, will probably not be
there next fall. The network feels
both shows have not showed suf-
ficient rating strength to warrant
their retention in the time periods
because they lose audiences to the
CBS-TV competition.

NBC-TV would like to move
"Lassie,” over into the 7-7:30 time
period to follow Rov Rogers. “Las-
|sie” is now on CBS-TV at the
same time but NBC-TV believes it
can offer Campbell Soups, the eli-
ent, a large audience inheritance
from Rogers. “Peepers” will be
shifted into a later time period if
one can be found.

Regional Deal
For 'Donovan’

aAN FRANCISCO, Feb, 26—
The NBC Film division this week
got off to a flving start with its
new Western property, “Steve
Donovan, Western Marshall.” The
half - hour videofilm series was
sold to Langendorf Bakeries in a
regional deal.

The buy invelves 13 stations
which cover 14 markets in Whash-
ington, California and Oregon.

Lagendorf has been sponsoring
“Range Riders”+in these markets,

'but has run out of film. The Biow

agency, here, handled the deal for
the advertiser. Jack Chertok pro-
duces the show,

CBS-TV "Extended Market Plan™|
which brings to a total of 28 the

Armour Signs:
M. Mouse Club

Is Half Sold

NEW YOHRK, Feb. 26.—Armour
and Company this week joined
ABC-TV's “Mickey Mouse Club,”
bringing to four the number of
bankrollers definitely lined up for
the Ffall show. Bristol Mevers
signed  last week, while General
Mills and Campbell’s Soup became
charter members earlier.

Deals for two other sponsors,
Borden's and Gﬂlﬁilt{"—PilﬂlﬂﬂIl“r’E‘.
are understood to have [allen thru,
leaving the web with about 10
quarter hours per week, represent-
ing half the show, remaining to
be sold. The stanza, scheduled to
how October 3 in the 5-6 p.m.
time slot in all time zones, is being
sold only on a firm 52-week basis.
Many sponsors, while eager to
latch on, are afraid to commit
themselves for a full 52 weeks on
a show which has never been aired:
hence the slow rate of sales. The
web, however, feels confident it
will have no difficulty in hanging
up the “full™ sign.

 RESTLESS
PEOPLE

Dan Enright, of Barry, Enright
and Friendly, is recuperating from
minor surgerv. ... Robert Kintner,
ABC prexy, will address the Easton
(Pa.) Chamber of Commerce on
March 2.... Charles Irving, pro-
ducer-director of CBS-TV's serial
“Search for Tomorrow,” left Doc-
tors Hospital on Thursday (17)
after a two-week treatment of a
blood cot. . . . Lee Hanna, for-
merly with Benton & Bowles,
joined the WOCBS-TV production
staff to work on Bill Leonard’s
“Eve on New York.”

Duke Weitzman has been upped
to manager of audience promotion
for the ABC-TV net. Woeitzman
formerly handled advertising and
promotion for ABC's radio outlet
in New York City, WABC. . . .
Dave Garroway, “Todav,” is fea-
tured in Holiday and Argosy mag-
azine this month. ... David Niven
and Dennis Morgan, have been
signed as guest stars for the next
Bob Hope TV show on March 1.

Newest additions to Grey Adver-
tising are Paul Seckel, TV art di-
rector; Phil Branch, Radio-TV time
buver, and Rogers Bracket, TV-
Radio producer. . . . Howard Gar-
land, formerly production director
of Alpine Film has joined KCMC-
TV, San Antonio, as program di-
rector, . . . James K. Martindale,
formerly veepee and copy chief at
William Esty, joined Lennen &
Newell, Inc., in the same capacity.

An Annual Red Barber Award,
established by the sports reporter,
will be given to the University of
Florida student broadcaster se-
lected on the basis of industry, im-

NEWS IN BRIEF

Support for State groups seeking laws to relieve
broadcasters of liability for defamation was voted |
this week by the National Association of Radio and
Television Broadeasters” Insurance Committee,
the same time, the committee announced it was
conducting a study of libel and slander insurance
to assist broadcasters in obtaining protection in this

field.

A total of 7,161,362 television receivers
were shipped to dealers during 1954, up
nearly half a million from 14953, the Radio-
Electronics-Television Manufacturers’ Associ-
ation reported last week, December shipments
alone amounted to 1,014,277 units compared
with 660,515 units shipped in the same

month the previous vear,

Richmond Television Corporation was awarded

an initial TV grant by Federal

Commission hearing examiner H. Gifford Irion last
week for Channel 12, Richmond, Va. Irion turned
down the competing application of Richmond News-

papers, Inc.

The Federal Communications Commission
last week extended the time for filing com-

At

ation’s

MNational

Communications I
ized

cast

ments on its proposed rule permitting oper-
ation of low-power TV broadcast stations
from February 23 to April 1. The extension
was requested to permit
tronics-Television
Satellite
complete its comments on the rule,

the Radio-Elec-
Manufacturers”  Associ-
Television Commiltee to

A complete study of current music used by radio
and television stations was voted this week by the
Association
Copyvright  Committee,
chairman Joseph E. Buudino, \Westinghouse Broad-
ciasting Company, Washington.

Television's
committes

of Radio

according

and
tiw

A low-cost means for extending television
network programs to TV outlets in remote
areas of the country was announced this
week by the American Telephone & Tele-
graph Company. Under the plan, character-
as an “off-the-air” arrangement, AT&T
will pick up audio and video signals broad-
from a TV station on the network
facilities and transmit them to remote TV out-
lets. AT&T estimates this method will cost
about hall as much as connecting remote TV
outlets directly to the networks.

|

WASHINCTON, Feh. 26.—The
Senate Interstate and Foreign
Commerce Committee is expected
to recommend the confirmation of
Federal Communications Commis-
sion Chairman George C. McCon-
naughey next Wednesday (2), and
the Senate floor will probably give
its approval shortly thereafter,

The sole possible hitch is a ques-
tion being raised by one Demo-
cratic  senator about McCon-
naughey’s political eligibility. This
senator says he wants to find out
it Commissioner E. M. Wehster,
classified as an Independent, was
ever a Republican, in which case,
it is claimed, McConnaughey's ap-

Minn. Foothall
Video Asked

MINNEAPOLIS, Feb. 286.
The Minnesota House of Repre-
sentatives  late  Wednesday, by
voice vole, approved a resolution
asking the University of Minnesota
to televise athletic contests.

Copies of the reselution, which
need no action by the State Senate
or the governor, go to the univer-
sity Board of Regents, the Western
(Big Ten) Conference of the Na-
tional Collegiate Athletic Associa-
tion (NCAA), and the Legislatures
of States where other Big Ten un-
iversities are located,

Vote, which received only small
opposition, was a vietory for Rep.
D. D. Wozniak, of St. Paul, who
first fathered such a resolution in
the 1951 session, when it was de-
feated, and then again two years
later, when it met similar tum-
'down. He said he wanted the res-
olution in the hands of the NCAA
television committee before ils
scheduled April meeting to discuss

—

TV policy for next fall's football

SEAS0L,
|

provement, initiative and integrity.
. . » Mel Tenenbaum has resigned
as veepee in charge of radio and
TV at Ohio Advertising to join Paul
C. Warren Advertising. . . . Two

NBC radio and one NBC television |

program received awards from the
Protestant Council of New York
“in gratitude for sensitivity to spiri-
tual needs and for co-operation in
| meeting these needs thru programs
on religion.”

. . . Robert Hibbard has been ap-
pointed assistant program director
of WGN-TV in Chicago, according
to J. E. Farraghan, program direc-
tor of the station.

OK Due on FCC Joi)
For McConnaughey

pointment would put the FCC's
GOP membership bevond the stat-
utory limit.

But McConnaughey supporters

are not taking this issue seriously,
on the ground that anv previous

Caffiliation is immaterial.

On other issues, MeConnaughey,
in meeting a barrage of questions
from Committee members, dis-
closed:

(1) He is “hopeful” for a solution
to the UHF-VHF problem via
cutting excise tuxes on all-channel
TV receivers, an FCC policy of se-
lective  de-intermixture, and in-
creasing power of UHF stations.

(2) He is working up a manual
of procedures to help FCC hearing
examiners speed the job of eleaning
up the Commission’s mounting
backlog of cases.

{3) He will recommend changes
in the Communications Act of 1934
to permit more communication be-
tween the Commission and bureau
chiefs. Under the present act, he
said, the commissioner can't talk
to the general counsel, the chief
engineer or the chief accountant,
but, instead, sit as a court of ap-
peal on staff decisions.

(4) He does not feel that news-
paper ownership should disgualify
an applicant for a radio or TV

license,
ceéﬁ} He plans to look into pro-

dures which permitted FCC Elw—
vers to put unreliable witnesses on
the stand to testify against pub-
lisher broadcaster Edward Lamb,
WICU-TV, Erie, Pa.

NBC
TELEVISION

and

THE COLGATE
COMEDY HOUR

THE
WIERE
BROS.

on Sunday, March 6
8:00 PM EST
Channel 4

Direction: MCA

R

T :
SR i
R AP R
i ;
o

PR o e

s

UL EET T T e
STRFPTE _Iqlaﬂ"l

RG] D

FTATE|R L

Il : H READING _

o
.......
s e S R R e
ol SO R g s | memmr
.a? el ;.:-n,:_:_-ﬂ"' ......
: r : f‘}
Lo -
L S
e e R P U T U,
R
‘ - -
AV
i Tl
x}"u. ﬁl oy s i
o H. ~EHARRISBURG
"u v LS LARN L W 1 =
. i e i
T e RN R ST T I i
—

e 'I
X :
7
e g e B e W
- e i )

ey

BT ] .

.
[ TrS e

- —N

E umanon, o W g
LANCASTER| ..}

The Channel 8

all yours

Naw York Chicage

Mighty

WGAL-TV

LANCASTER, PA.

Las .ﬁ.nnilii

Market Place

NBC « CBS
DUMONT

STEINMAN STATION
CLAIR McCOLLOUGH PRES.

I-Fl;illﬁ;ﬂli'll MEEKER 'I'v’ INC.

San Franciico



www.americanradiohistory.com

4 MUSIC-RADIO THE BILLBOARD MARCH 5, 1955

s

T

- L X X
S 5 - . '
e st :
e e = i e .
-

e .
- L
! - "
i,
e

Al
s oo
s L
R e 1
e e .
L e ’ .-
o e
5 e el
e s -
e e Y i
- S it
e L e !
e o o
e it R e 0
" o
i A
; LS
O

e

=

e el el
=

el i, e

=
e
s
S
i
e
el
S e

SO SENSATIONAL YOU'

WEEK AFTER O .. B < 8®1 Fyery story based on scientific
ek 8 facts dramatically demonstrated
by your host TRUMAN BRADLEY.
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SYNDICATOR’'S SURVEY

Soapers on Film Limited in
Yalue for Local TV Stations

NEW YORK, Feb. 28. — Soap
opera programing on film in its
present form has a limited value
in local TV, according to a recent
survey made by a major vidfilm
eyndicator. Ag a result of this sur-
vey, this distributor has decided to
steer shy of soap opera programing
for the present time, unless it is
conceived along different lines.

The decision was re-inforced by
the indecision of Official Films
which last week gave the go-ahead
sign to Charles Irving for produce-
tion of “Heart of Julia Jones,” a
new soap opera strip conceived for
syndication. This week Official
changed its mind and wanted more
time to think it over. The syndi-
cator wants more assurance, in the
way of advance orders, that the
sirip will sell. ABC Film Syndica-
tion, Ine., however, is going ahead
with plans for production of “Life
Can Be Beautiful.”

The study made by the above
distributor revealed that there was

a market for soap operas, but that |}

they have little or no residual val-

Werrenrath Preps
Kid Seg as Indie

CHICAGO, Feb. 26.—A new TV
film series for kiddie viewers is
being readied in Chicago by Rein-
ald Werrenrath Jr.,, original pro-
ducer of "Ding Dong School.”
This is Werrenrath's first independ-
ent TV project since he left NBC
three months ago. Werrenrath also
produced “Zoo Parade” during his
tenure at NBC, :

The new series, "Dick’s Story
Shop,” will be aimed at the kiddie
trade and its format will be com-
prised of a two-pronged peg, en-
tertainment as well as educational.
Dick Snyder, artist, and formerly
assistant to Burr Tillstrom, of
“Kukla, Fran and Ollie,” and Pat
Fercy, puppeteer, will be the prin-
cipal figures in the new series.

ues. Of about 50 stations polled,
the majority said it would buy such
programing for one run, but that it
would not purchase second or third
runs of the properties.

The stations are, of course, re-

ferring to the wsual running soap
operas on live TV which continue
indefinitely over a period of vears,
as have CBS-TV's “Search for To-
morrow and others. Stations feel

(Continued ~on page 8)

ROACH JR.

BUYS

FATHER'S STUDIO

Announces Consolidation of TV Firms,
Expansion to New York and Chicago

HOLLYWOOD, Feb. 26.—Pur-
chase of Hal Roach Studios was
announced today by Hal Roach Tr.
The 18-acre Culver City plant with
estimated assets of $10 million had
previously been owned by the elder
Roach. '

In conjunction with the pur-
chase, Roach Jr. is consolidating
is various television corporations
into Hal Roach Enterprises. Film-
ing of TV commercials, which has
increased 300 per cent in the past
vear, will be expanded to New
York and Chicago, where negotia-
tions for stage space are now under
way.  Separaté organization to be
called Hal Roach Television Com-
mercial Division s being set up
for commercial production.

The purchase includes all rights
to features, shorts and television
productions, story material dnd star
and creative personnel contracts,
Companies being combined into
Hal Roach Enterprises are Rovan,
which produces "My Little Mar-
gie”; H. R. Productions, “Public
Defender”; Hal Roach Jr. Enter-
prises, “The Erwins,” and Rabco,
"Passgurt to Danger” and “Racket
Squad.”

Officers of the new corporation,
in addition to Roach, are Sidney
S. Van Keuren, vice-president;
Charles Meecham, secretary-treas-

NEWS REVIEW

‘Gallant’

Sales Pic

Last Word in Sell

By GENE PLOTNIK

NEW YOREK, Feb. 26.—No local
advertiser should miss the chance
to see the new sales film that Tele-
vision Programs of America has
made to pitch “Captain Gallant of
the Foreign Legion.” Even if he
ean't use the series, the advertiser
will find the 46% minutes of the
trailer well spent. It's the last
word in film salesmanship. Maybe
he should bring along the wife and
kids too, if the TPA salesman won't
mind, because they sometimes like
the previews better than the show
anvhow.

The star of the sales film is
Mickey Sillerman, TPA's sales di-
rector and executive vice-president.
After an establishing shot of the
TPA headquarters at 477 Madison
Avenue here, Sillerman is shown
sitting behind his desk, a picture
of poise and assurance. His deliv-
ery is highly persuasive and erystal
clear, tho sometimes he seemed
overly careful about crossing all
his “t's” and dotting all his “i’s.”

But this is not just a sales pitch.
It’s a film, and a highly visual one.
When Sillerman says “Gallant™ is
a show for the whole family, the
whole family is shown sitting in
front of the TV set. When he says
it has high sponsor identification
potential, a woman is shown takin
a can off a supermarket shelf. An
when he says "Gallant” has a lot of
exotic splendor, the troops and
Arabs are shown sweeping over
the desert,

After a run-thru of a sample
episode of “Gallant,” which stars
Buster Crabbe and his son, Cuffy,
Sillerman comes back in front of
the camera to show the merchan-
dising program that local sponsors
will get with the series.

The sales film was -made before
TPA suld the show to H. ]J. Heinz

(Continued on page 8)

urer; Emanuel H. Goldstein, exec-
utive assistant, and Herbert Celb-

span, Eastern sales manager.

* Further expansion of the lot for
which two new sound stages have
already been blueprint is ex-
pected next year when property
presently being leased to an auto-
mobile dealer will onee more be
takén over by the studio.

Concurrently, Roach is also ex-
pected to increase the tempo of his
own TV operation. In addition to
the John Neshitt Show, announced
last fall, and a Sonja Henie series
(see elsewhere this issue), other
properties are now consid-
eration for telefilming.

MAJOR MOVE

Fairbanks’'
Classics Put
Up for TV

NEW YORK, Feb. 26. — Four
old Douglas Fairbanks classics are
being put into TV by Major Tele-
vision Productions. Irving Lesser,
head of Major, is promoting the
package as “The Greatést Adven-
ture Movies Ever Produced.”

The four pictures are “Mr, Rob-
inson Crusoe,” “The Iron Mask”
“The Black Pirate”™ and “The
Gaucho.” They were all United
Arlists releases.

The first of these is a soundie,
but the latter three were originally
silent. However, the captions have
been cut out, and a commentary,
music and sound effects have been
dubbed on. The commentator on
“The Iron Mask” is none other than
Douglas Fﬂir'hanksr_nlr,

gt Odyssey Films

The four pictures are owned by
Odyssey Filrns headed by Sol Les-
ser, Irving's brother, and Douglas
Jr. They bought the films from
the Fairbanks Sr. estate. Appar-
ently Odyssey has several more
classics of this caliber. Whether
or not any of the others will ever
be brought into TV is at this mo-

(Continued on page 8)

THE BILLBOARD SCOREBOARD

* Jop 25 Vidfilms Among Men

and Their Pulse Multi-Market Rotings

This monthly feature of The Billboard's TV Film depariment shows the relative
smanding of the top 15 non-petwork TV film series on the basis of the oumber of
male viewers they artract per 100 viewing homes. The average multi-market rating
for each serics is also shown, and is based upon the mating scored by each show
in the 22 basic markets studied by The Tuolse, which markets account for the bulk
of U. 5 et circulation. Each market is welghted in proportion with i TV
population. ©On succeeding weckas smimilar charts will appear showing program
popularity among women, {een-agers and children,

For additional information on aodience size and coverage please consult The
Pulse, Inc., 15 Wesi 46th Sireet, New York

Men Ave.
Rank . per 10 Jam.
Dirder Title and Distriboior of Series Homes Rix.
I.....Foreign Intrigue (Sheldon Reynolds)........89 11.0
2.. ... International Police (NTA) ......vvvvenns .87 6.4
e e Ellery Queen (TPA): ... . ccvevsacinssnss 85 1
3.....Biff Baker, U. 8 A, (Ziv-TV) ivvveenssnnes .85
3.....City Detective (MCA-TV) ...coveceinnnss. 85 ]
3.....Inner Sanctum (NBC Film) ..........0.... 85
Tes v s The Whistler (CBS Film) ....o00vevvvee... .54 1
7.....Boston Blackie (Ziv-TV) .. ..ccovriiinnnnns R4 1
9.....Col. March of Scotland Yard (Official Films). .83
8.....The Falcon (NBC Film) ......cc00vvvunanns 83 1
9.....Mr. District Attomey (Ziv-TV) ... ccvimuen.. 83 1
8.... Amthe Law (MCA-TV) . ... .coivinrnenn. 83

| . V— Front Page Detective (Consolidated TV) ....82

14,05 Dangerous Assignment (NBC Film) ........81
15.....Amos 'n" Andy (CBS Film) ....cvveuivenns. 80 1
‘16.....Counterpoint (MCA-TV) .....ccvveivennans 79

| | — I Led Three Lives {Ziv-TV) ......c.......79 1
18..... Life of Riley (NBC Film). ....c...cvveunn.- 78 1
19.... . Waterfront (MCA-TV) .. ..covivevvnennnnnns T7 1
19.. .. .Sherlock Holmes (UM&M)..... AT P e R b 4 W
21.....Files of Jeffrev Jones (CBS Film) .......... 74
21.....Death Valley Days (Pacific Borax) ..........74 11.
23.....Frankie Lgine '[(;uild. FilmE) yeaisesnvansesdd .
24.....Favorite Story (Ziv-TV) ....cvovevevsnnsaes-T2 .
25.....Janet Dean, R. N. (UM&M) ......... R 3 | .
25.....Kings Crossroads (Sterling TV) ...vvvvenn..71
25.....Lone Wolf (MCA-TV) .....cccccaneumanas 71 1
25.....Life With Elizabeth (Guild Films) ......... 71

25.....Royal Playhouse (MCA-TV) ... cveevnnss.T1

MNSPRBEN—DPLIPONDNADLNNDNLAD
e Bl = =Rt B B B Bl S = R S e - S N e R B o | S T S

‘Science Fiction’ Plan Plugs
Show Inside Sponsor’s Plant

has laid out a plan for s
sors of its “Science Fiction

ter” whereby they can get maxi-
mum exploitation of the show right
on their own doorsteps, The es-
sence of the plan is ta whip up
enthusiasm for the show right
within the sponsor’s: own organi-
zation.

NEW YORK, Feb. 26.—Ziv-TV
k=

The special promotion kit out- |

lines a three-step program. Step A
is to generate enthusiasm in the
sales force. It includes a form for
a letter to the wives of all the
salesmen, and a tabloid telling all
about the show to be handed all
salesmen with a covering memo
trom the sales manager.

Step B is to intensity enthusiasm
among the office and factory help.
It includes posters on the bulletin
boards, stuffers for payroll envel-
opes, streamers for tﬁe plant cafe-
teria, design for a postage meter.
The kit further suggests that the
sponsor use his publie address sys-
tem, reception desk and switch-
board to ‘plug the show. Accord-
ing to this plan, the switchboard
operator, after identifying the com-

any on incoming calls, will add
We invite you to see 'Science Fic-

88%

of N.

Y. Viewers Prefer

Feature Pix, Says Advertest

NEW YORK, Feb. 26.—Feature
film scored a resounding triumph
in the latest study of Advertest
Research here. In a January sur-
vey, 88 per cent of the New York
homes queried said they watch
movie programs on TV, and about
seven out of every 10 of these
viewers said they like the feature
as well as or ter than other
types of programing.

Eettiﬂg; down to brass tacks,
WOR-TV's “Million Dollar Movie,”
which nns the General Teleradio
package 18 plavs a week, showed
up as by far the leading feature
show in New York.

When ndents were shown
a list of local movie programs and

asked which they had seen in the

lpnst four weeks, the WOR-TV se-

ries got an 82 per cenlt response.
The runner-up was WOCHBS-TV's
“Late Show,” with 55 per cent,
and then WPIX's “First Show”
(7:30-9 p.m. across the board) with
43 r eent and WOCBS-TVs
“Early Show”™ with 41 per cent.

On the question which is the
favorite, “Million Dollar Movie”
again came out on top with 54
Fer cent of all movie viewing fami-
ies here.

Advertest Research [oumd that
movie tastes vary by the time of
day. After 7 p.m. drama and mys-
tery are preferred. But from 5to 7
p.m, they want musicals as well as
mystery. Before 5 p.m. they want
musicals and Westerns.

About seven out of every 10
queried reported family viewing of

WwwWw americanradiohistorv com

Westerns. WATV was named the
station with the best Westemns.

Over half the movie viewers
queried said they usuvally consult
advance program logs before tumn-
ing on the film. Also, most of them
said they prefer movies that run
an hour and a , tho hour-long
movies came close behind.

The advantages the AR panel
found in movies over other types of
TV programing are: They are more
enjovable, they can hold interest
longer, they give vou the oppor-
tunity to see films missed in the
theaters.

The disadvantages, in order: Too
many old movies, too many com-
mercials, always interrupting at a
crucial moment, too many poor
movies.

tion Theater’ Thursday, 10 p.m. on
WZIV-TV.”
Final Step
The final step in the plan is to
mote new enthusiasm thruout

the company.” This includes a
plant-wide contest for the best idea
on publicizing the show, a general
meeting to announce the sponsor-
ship, a build-up in the company’s
ouse organ and a four-postca
mail campaign. =

The theme of the whole promo-
tion, apparently the first of its kind
in the syndication field, is "Enthn-
siasm is contagious. . . . Help it
‘Catch On’ in your company.”

New Texas TV
Studio Readies
Drama Series

LAKE DALLAS. Tex.. Feh. 26.
—With Hollywood TV film studio
space all but unobtainable, a new
TV film studio is being constructed
here and will start lensing a new
film series next month.

The production firm. First Co-
lonial Films, is headed by R. L.
Russell of Dallas and is financed
by 800 stockholders, most of them
Texans. The film firm is owned
by First Colonial Investment Cor-
poration of Dallas, which is headed
by Russell.

The outfit on March 7 will start
shooting 13 episodes of a new dra-
matic anthology series, titled “Co-
lonial Theater,” which stars Steve
Brodie. The program is to be set
in a bar, with a philosophical bar-
tender introducing stories which
center around the lives of patrons,
Frank Perri will write and direct
the series,

The new studio is located on the
shores of Lake Dallas, 10 miles
east of Denton and 35 miles north
of Dallas. Included in its facilities
are 100 acres of land, bounded by
the lake on one side and containing
woods, a prairie, swamp and rocky
terrain. Approximately $400,000
reportedly IE:EJ already been in-
vested in the site, .
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THE BILLBOARD

TV FILM

THE BILLBOARD SCOREBOARD

TV Film Commercials
In Production Since January T

This Is & monthly feature of The Billboard's TV Film department and offers
the most complete directory available of production of film commercials. Pro-
dscsrs of others who desire to have their products ipcluded should send their
listings 10 reach The Billboard's New York office no later than the 25th of
each month., Listings should be for the last full preceding month.

The following symbols are wsed to designate types of commercials listed:
LA—live action: FA—full animation; SA—Semi-animation: J—jingles; S—slides.

Tree
How Length (C denoles
Advertisers (and show, W anv) Prodecti, Azency Many m Sex. Caolor)
Americas Fliim Prodocers, 1600 Broadway, MNew ¥
U. 5 Army (Soldier Parade), Army Recruiting—
Dancer, Fitzgerald, Sample 6...... weo & 20 .. .i0eees.L
Crosley-Bendix (Doug Edwards and the MNewsl— )
Earle L“d'i! F. 3 'EH. I --------- .lﬂ * .1'“ -++-Illl-+l-lF
Beseon Television Features. 410 Hoylsion Stresi, Bosiomn 16
Salada Tea—Hot Tea—H. W. Slevens........ sense 11 0O & 11
ﬁﬂ. m. Inh TIYLELIL F‘I
8 W. Caldwell, Lid., 447 Jarvia Siresi, Toronoio
Swifit Canadian Company {Ddaneviandl—Meatl
Products, Shortening—J. Walter Thompson
and Ml:CimH-Erll:l:Eﬂ!: qli-illiri!llq-m Illd-L& 5
Instant Mil-ko (Range Rider}—Instant Mil-ko—
James Lovick 2. .eevsnannnnes B0 oun.. L&S
Harry Alan Towers—Demonsitation Reel—
H. Alan Towers B . .covecannnans én ... L&S
Rap-Rite—Wax Paper—James Lovick......covevssee Dossssssssascce M innnnnans -
Mother Parker Tea (Lilli Palmer Showl—
Tea, Coffee, Coffee Bavg—=A_ J, Denne 3 oo oieeiains | IR L
Jark Dennve Producilons, Inc., 7142 Sunset Bowlevard, Hull:-ﬂmi
Pacific Telephone & Tt]tj:raph—ﬂﬂﬂ-ﬂzﬂ e H [ o, - L
DuPomi—BBED&ED ... ... ARy Pty ll .............. 1 | R
Pacific Telephone & Tei:gﬂnh—BHD-il:: A NI [+ . B3 T [ —— L
Harkimson Stadio, 25 West 46th Street, New York
Morwich Pharmacewical—Pepio Bismol—
Henlon & Bowles =—wccossiicucrie 2 penainasis F
Carling's Beer—Red Cap—RBenton & Bowles.. .. .. —vasnassssd0 & WD L., F &L
Genernl Foods—Post Halsin Arap—HBenton & Bowles —  coinennana, 7.1 IR RN F
Maxwell Houwse Coffee—
Benlin & Hﬂ“ﬁ— ------------- |“. sEERA® .F
Swanee Tissoe—Hillon & Riggiv. ... — &= s I, PRI
Jell-D—Youne & Hubicam. r 3A21H e B, N " § [N F
Kiing Studios, Ine., 601 ™. Fairbanks Courl, l'..‘lklﬂ
Swift (Horace Heldtiy—Chicken, Bacon—
MeCann-BErickson Bo..ece.e. 20 & 60 . L&F
Helene Curtis (Professional Fatherl—Gordon Best, | P R 1 IR L
Swift (Horace Heidil—Sausape—J, Waller Thmnmnﬂ Pat i diar d il L L
Kelsey-Fraser—Dryers .. T Ly P A . || I L
fvano, Tnc.—Plumite—Ruthrauff & Ryan.........oo.. Liavanans B0 & 20 LoiviaiaL
Milnotl—Fond Product—MceCinn-Erfcksof ..oooveeee Fooooe. B0 20010 ... L &F
Mint Federal Savings Bank. [ S - | . | SRR
tibson—Adr r_unuﬂluntrn-Henﬂ Hurst & McDunuld I, et Al & 2, sa:L
Hawaiian Brewing—Beer—W. H. Male, Inc. Wi 15..1 reanss Bl & 10, L &1
Norge—Refrigerator, Dryer, Ranpe—Tatham Laind. . 30 00 ... 50 , L&S5
Farm & Home Savings—Savings. Loan—

Cusick-Schwerke & Wild I'ﬂ ......... B0 & 20 L .ieavnss F
Valleydale—Ham—MNaoble-Dirury il . SRS i . . | ORI
Chism lce Cream-—Ice Cream—Themas L" Wﬂsnn || HEgrER et oY F i PR L&J
Homko—Lawn Mowers—A, Martin Rothbart. ..... s T 1 s I | | RS B
Bakersfield Savings—Savings, Loan—J, W, R‘a}'mund . [P 1 . .. | . F
Belle Camp—Candy—WNoble-Dinery.. PR T T R R
[at Federal Savinn & Loan of Tn!edu—-ﬂ:mkw

Reeves i‘-du Inlliill G0 & I caEEBEEE .F
Cltizens for Greater Chicago—Mayvor Kennely—
Ames TV 4. .nevnne.Bll & 20 . .ocaan - —
Farm & Home Savings=—>Savings, Loan—
Cusick, Schwerke & Wild 10 ....vun.. G & M e F
Stewarl-Warner—Alemite CD-2—

MﬂﬂFﬂ-Fllﬁd lk A\'t}".ll"l:l -I---ri ------ B s 0 -|+-ll-l-+ll-['
State Savines & Loan—Honmolulu—Savings., Loan, . —
Helene Curtia (Professional Father)—Egg Eh..imp-uﬂ-—

Gnrd’ﬂn Hﬂ LE R E R R B R R m ----- L & F
Gem Cily Bidg. & Loan—Building, Loan—

Kircher-Helion & Callett 10 ,.o0000..080 & 20 ... .

Standard Federal Savings—Savings, Loafi—
Denman & Baker §ovceneaceannas | SR L&F
Swift (Horace Heldty=—Ham—McCann-Erickson, ;... - R 60 & 20 ..in. L &5
Hoi Point (Ozzie and Harriety—Applances—
H’qu [“‘:- !--l-lllr---l--l--lnj“"-m I'll-l-‘!ll‘-l-l-
Md Mational Bank—Bank—Divine & Brassard...... |1 By 60 & M L aeeanas F
Green Giant—Peas, Niblets—Leo Burpett......... AR L P MPLREHSER |« ARt
Morrell Mests—Red Heart Daog Food— )
Campbell-Mithun X .ceceee..20 & &) ..., L& F
Home Federal Savings—Savings, Loan—
Advertising Div., Inc. 10 ..eeae B & 3 . ouninni F
A. O. Smith Corp.—Water Heaters—Cramer-Krasselt . 1o.coeeaniaa... B sy i L
Prodential Savings & Loan—H. T. Harris., m..... IR | F
Holsum Bakeries—Bread—W. E. Long Co. ccvvvnaa PRI G6dh, ML 1 L. L&F
Perimanent Savings—Advertising Div., Inc. . ..... NI | | e 71 B i | PRI 1
Chuckles—Candy—Henrl, Hurst & MacDonald...... K., T | M R i
Frigidaire—Appliances—Foote, Cone & Belding.. 11 ......... 6 & 3D L iennnnaa l_
Package Masters—5hirt Packaging. . A e Ittty ¢ B 1| TR | R e
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Axe to Erwin
Stanza Cues

ABC-TYV Shifts

HOLLYWOOD, Feb. 26.—A re-
shuffling of programs is in the
works for ABC-TV, following the
cancellation of the “Stu Erwin
Show" by Liggett & Myers Tobac-
co this week.

Reported slated for the 8:30
p.m. time slot "r'rednesda},r follow-
ing Dr-.neﬂ.mﬂ is “Make Room
for Daddy,” which has had tough
sledding in the 9 p.m. spot Tuew:luy
against “Meet Millie” and “Fire-
side Theater.” Weh is also figur-
ing on placing a top show ahead
of “Disnevland,” which would give
it a solid block of programing
Wednesday nights.

No reruns have yvet been set for
“Stu Erwin,” but producer Roland
Reed reports he is negotiating for
a lease agreement that would per-
mit the sponsor to do whatever he

wished with the show for a certain
period of time,

Job Agency to
Hypo AM, TV

NEW YORK, Feb. 26.—Person-
nel Associates, the oldest employ-
ment agency in the advertising
field, is putting added emphasis on
TV and radio from now on. Eliza-
beth Beckjordan joined the firm
this week to run the broadcasting
department. Mrs, Beckjordan has
many vears of contacts in broad-
casting. She was previously with
the O. L. Taylor Company, spot
rep, and Motion Pictures for Tele-
vision.

Since leaving MPTV she has
been doing consultative work for a
few TV stations, which she will
continue to do on the side.

Mrs. Beckjordan said she would
serve all facets of the industry, in-| P
cluding stations, spot reps, ad
agencies radio - TV departments,
film distributors and producers will
recruit on all levels from office bo
to vice-president and will wor
with both sides
confidential basis.

PN Y "Edtly Arnold Time”

A thrilling new half-hour musical show with Eddy Arnold and
his all-star group—26 films in the con.

Walter Schwimmer Co.

T8 E, Wachker Drive
Chicago 1. 1.

FRanklin 24371

on a strictly|!

AUTRY'S 17TH
CHICAGO RUN
TOP DAY SEG

CHICACO, Feb. 26.—Gene
Autry revf.-aled amazing rat-
:an stren when he l:nppecl

other ;u.rhme shows in his
17th run here. The Western
vidfilm series hit an 18.6
Pulse and 18.4 ARB during
the rating week in January.
Autry’s showing dppe& such
stalwarts as “Howdy
which hit a 17.8; Pinky LEE
who rated a 15.3, and Arthur
Godfrev with a 10.7. The
series is on WBBM-TV, Mon-
day thru Friday, in the 5:30-6
p.m. slot.

THE WINNER
Filmen Agree

To Most SAG

Demands

HOLLYWOOD, Feb, 26.—Terms
reached between the Scereen Actors’
Cuild and producers of TV film
commercials were announced to-
day, revealing that the SAG was
successful in winning most of its
demands,  Best guess is that the
new contract will result in about a
15 per cent increase in the eost
of filming commercials.

The contract calls for approxi-
mately a 10 per cent increase in
pay to performers—the SAG had
asked 15 per cent—but more im-
portuntly, prohibits a producer
from making more than one extra
version of a commercial. Previ-
ously, a commercial once shot
could be edited into any number
of shorter or longer versions. It's
estimated that this clouse will re-
sult in at least 100 per cent in-
crease of reuse H’»d}-"ments as well
as cnmuragmg the production of
new commercials

Also provided [ur are rerun pay-
ments to off-camera plavers and to
puppeteers.

Anthony Buys
‘Arnold Time'

CHICAGO, Feb. 26.—Art Pick-
ens, program director of Walter
Schwimmer Company, announced
this week that the “Eddvy Armold
Time” show has been sold to the
C. R. Anthony Company, a de-
partment store chain of some 143
outlets,

The firm has purchased the
series for showing of 26 weeks
with options in 10 major markets
with 15 more to follow. All the
markets are located in the South,
Southwest, and West., The sched-
ule was spearheaded by Oklahoma
City where the show started last
week over KWTV.

In addition, the show has heen
suld in 23 other markets which
do not infringe on other regional
deals which t%le Schwimmer Com-

any is working on. There has

een considerable interest for re-
gional deals, sponsor-wise, shown
in the package.

P-W Eyes TV
Film Additions

NEW YORK, Feb. 26. — The
firm of Parsonnet-Wheeler, Inc.,
?penrs to have some ambitious

ans for new TV film shows. It
was reported to be in negotiation
to get Paul Henried to star in a
series, and Guild Films was men-
tivned this week as the probable
distributor, Also, the firm has been
talking to James Jones, author of
From Here to Eternity,” about the
possibility of his seripting a TV
Film series,

The two partners are Marion
Parsonnet, producer of the TV
film series “Top Secret,” “The Doe-
tor” (now “The Visitor™) and “Hol-
hvwood Offbeat,” and Sterling
Wheeler, former adv ‘ertising direc-
tor of Pepsi-Cola. They formed
the partnership lust summer.
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MCA-TV Plots
Sales Follow-Up
Promotion Aids

HOLLYWOOD, Feb. 26. — A
mumnh'ated “after sale Eut!u:m:e
promotions” camgvvl being
mapped by MCA should at
least partly alleviate the lack of
promotion know-how being dis-
played by many TV stations, and
may needle other distributors to
launch similar campaigns for syn-
dicated TV film (The Billboard,
February 12).

MCA-TV will give regional and
local sponsors and stations a con-
tinuing service of promotion and
publicity materials, nndhe-alr pro-
motion, mats, smupmnfstnry lines
and promotion ideas. Going beyond
the general promotion concept,
MCA-TV will even map out cam-

paigns to Ffit individual station
needs,
Included in promotion cam-

paigns will be personal appear-
ances, with Thomas Mitchell,
Ma}fnr of the Town” star, 'klcku‘lﬁ
things off with a two-week goo
will tour of Midwestern cities.

Also, as part of the new look,
MCA is offering merchandisin
items for “Where Were You?' an
“The Lone Wolf.,” These will run
the gamut from wallets to memo
pads to earrings to tie
mugs, including more than a dozen
items.

WABC to Slof
Drama Reruns

NEW YORK, Feb. 26.—\WABC-
TV will start programing three
daytime half-hours of rerun dra-
mas across-the-board next week.
They will be slotted from 10-11
a.m, and 3-3:30 p.m. They start
airing February 28, the same day
the station’s new live daily variety
show, “Entertainment,” gets under-
way in the 12:30-3 p.m. time slot.

The new film shows will be pro-

med with a batch of rerun

ramas which the station has pur-
chased for unlimited play. George
Rice, the outlet’s film buyer, got
102 half hour dramas from MCA
and anuther 52 “Your Star Show-
case” episodes from Television Pro-
grams of America,

The TPA episodes, with the Ed-
wird Amold introductions edited
out, will be first aired by WABC-
TV on its evening “Cavaleade of
Stars” show before they're put on
the daytime stanzas.

Bowling Show Sold

To Six Breweries
CHICAGO, Feb. 28.—Six brew-

ceries have been signed by Walter

Schwimmer Company to  show
“Championship Bowling” in major
markets. All the contructs are for
26-week runs. Among the brew-
eries are Hamm's, for Chicago over
WOGN: Griesedick, for St. Louis:
Schlitz, for Rock Island, Ill., over
WHBF; Budweiser, for Springfield,
Il., over WICS: Cennessee, for
New York State, excluding New
York City, and Regal Pale Beer,
for New Orleans, over WJMR-TV,
The show was also sold to House-
hold Finance for showing over
WXYZ in Detroit for 26 weeks
beginning March 26.

NTA Gets British

Feature Picture
NEW YOK. Feb. 26.—National

Teletilm Associates this week ac-
quired another new feature film,
“The True and the False,” It stars
Signe Hasso and was made in
England last vear with an Ameri-
can cast. NTA will give it a theat-
rical ride first thru Beverly Pictures,
which is headed by NTA's exec
vice-president Oliver Unger. Tt will
go into TV release in the fall.
Meanwhile, NTA is understood
to be building a new multi-title
package of features, and it is pos-
sible that "True and False™ will be
sold as part of the larger package.
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with this mew Film series
“ADVENTURE
OUT-OF-DOORS"™

Produced by
JACK VAN CDE\"EIIHG
An authentie sutdanr TV film show
Now Ready for IMMEDIATE RELEASE!

w A show For the antire family., owi-
standing festures and exclusive
material.

& A merchandising plan that bullds
audience and sales . . .

PROOF?

On WXYI-TV a single offer of an Ourf-
door Premium Booklet brought a total
aof 195,200 callers to the sponsor's
showroom during the period of the show!

® 16 NEW FILMS
®& 12V MINUTES—OPEN END
® BLACK & WHITE OR COLOR

® NARRATION and MUSIC

Exceptionally low priced for such an
sutstanding PROVEM Show. NOW OMHLY

$25 TO $300
erl'n-—Wh-—thnu Today fH ﬂtl‘ﬂl'l
.:x'\-\.?‘b\. .HQ \" P .:-|+.=
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VAN COEVERING
| PRODUCTIONS

. 30 M, Wacker Dr,
Chicage & [il.
Phane:

L H
CEntral &-B955 Woodward '.Hn-l
S R T e

414 Book Hidg. "
Detrolt 36, Mich.

%

X e
s e

TV audiences from
Maine to Washington—

Minnesota to Florida—

watch...

AMERICA‘SQ

NUMBER ONE

The TV film show with a COMPLETE
merchandising pockogel Write for FACTS.

Reid H. Ray Film Indusiries

2269 Ford Phwy. St. Poul, Minn.

COMMON STOCK

The Company will employ (s
{funds in diversified enteriainment
enterprises connecied with Lele-
vision and Broadway shows,

Prica 50¢{ a share 1..'
F----__——---——----
HOLLYWDOD AMGELS, INC.
43 West B5th 58, N.Y. 2. M. ¥.
TRafalgar 4-1815
Send Free Offering Circular without cost.
Moma

A dalres *
City.
! Stote__ Phone Ma

I'l---ll—lﬂﬂ----—--'--h—J

$$$% DOLLARS $553%

FOR YOUR OBSOLETE
16mm. TELEVISION FILMS

Blackhawk will huy any legitimate
lemim. sound prints of voor used and
obsolete filmed television programs for
resale for home and non-theatrical use.
Any gquantily—one print or o thousamd!
Lot us koow exacily whal you have by
tille, lengih and number of prints, "“"We
even have a market for obsclele come
mercinls. ™

l Blackhawk Films, Inc.

501 Eastin Pictures Building
e,

DAVENPORT. HOWA
-“ F TR 'Mn [nmull“
@
:. PROVES READER
't.-,, TS - INTEREST
WHEM YOU SEE “ABCL"™ IT'S PROOF OF

WHO AND HOW MAMY READERS BUY THIS
BUSINESS PAPER.
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® Continued from page 6

Soapers on Film Limited

2 I. that they could not begin to re-run
#h% |a soap opera while the same show
¥ | was running in its umpteenth week

on their stations.
Shorter Runs?
There are, of course, alternatives

|to presenting soap operas in this
| manner.
| present complete stories within one
week or two weeks. And thinking

few now on live TV

is that soapers could easily be

ended after a longer period of time,
for example, a year. But the few
soap operas on film which have
been created have not been blue-
printed along such production
patterns.

Research has shown that the av-
erage housewife views such shows
2.4 times a week, a fairly consistent
viewing habit. The chance of ::il-ly
large re-run audience being avail-

choose

WERE MIGHTY GRATEFUL!

TO EVERYONE WHOSE
THOSE THREE WONDERFUL AWARDS IN
THIS YEAR'S TV FILM SERVICE AWARDS
COMPETITION.

When you want all three - - -

QUALITY
SPEED
and ECONOMY

FILM COMMERCIALS

by

LEXANDER
e (o.

Colorado Springs, Colorado

WORLD’S LARGEST PRODUCER OF THEATRE AND TELEVISION

FILM COMMERCIALS

VOTES GAVE US

able during the day for a continu-
ous soaper consequently, accordin
to the survey, is not too good. An
it can alsn?& proved that produc-
ers and distributors have little
chance of getting their money back
on the dramatic strips during their
first run.

Estimates vary as to their cost,
but they range from a $12,000
weekly minimum to a $20,000 max-
imum, Even at minimum cost they
should run to $16,000 weekly
when the distribution fee is

figured.
Low Price

Soap mainly are sold in
C time, wrlich costs half of A time.
This syndicator figures that he can
get, at most, an average of $20 a
gquarter hour for the entire strip.
He gets this figure because he has
found that his average half-hour
return for a show in A time is $80
according to his records, This ne-
cessitates selling an extremely large
number of stations, much maore
than is needed than to get off the
nut for a half hour nighttime p
erty. Also to be considered is the
fact that if soap operas are to be
sold to local clients, they will have
to be tumed into spot carriers,
since the number of potential loeal
davtime advertisers is limited.

Of course, if regional or national
advertisers should buy such prop-
erties, they would immediately be-
come profitable. But the cost of
time is so high, that here again the
number of possible clients is rather
small, Aside from Procter & Gam-
ble and the big soap companies,
few advertisers have enough
money to be able to buy soap op-
eras on film in entire sh-gw for
large station line-ups. And they
can purchase them cheaper live,
If, however, a big regional is con-
cluded, then the complexion of the
picture changes, and it becomes
possible to go into syndication with
a soap opera and pamble that
enough of it can be sold loeally to
create a profit.

The syndicator who has made
the survey, however, feels that the
pamble is not worth the trouble
and is steering shy of soap opera
programing until daytime shows
with residual value are created.

Here's hoping you will join us for another outstanding
year on KRON-TV in San Francisco.

CHARLES THIERIOT
General Manoger

HAROLD P. SEE
Station Manoger

n:.' El‘und'-.“
as
C. Ma, and 51,

News Review

® Continued from page 6

for B0 cities on NBC-TV. Nor is
any mention made of a test run in
South Bend, Ind., for a local spon-
sor, where the show is gamering
ratings of over 30.0.

Film Sells Film

This #s apparently the Ffirst at-
tempt in TV to use film to sell film.
Sillerman has long been a believer
in this, realizing that the com-
modity he's selling is nothing other
than a sales vehicle. He did it
years .a]g;;u with radio transcrip-
tions, when he was selling "Favor-
ite Story”™ with Ronald Colman for
the Frederic Ziv Company.

One mbai&]inqr advaﬂ]ntage to E
prospective client in this gimmi
is that he knows in advance ex-
actly how long it’s going to take to
get the goods on the show. In this
case it's exactly 46% minutes, in-
cluding the full audition episode.
Then all the on-the-spot ::men
ﬁn:hm do is settle the specific

18

The TPA sales staff is due to
start showing the filmed pitch to
syndication prospects in the hinter-
lands in another two weeks.

Major Move
® Continued rrom page 6

ment undecided. Trving Lesser
pointed n:;.h however, th:} ﬂ‘::
property rights to some
nt'hgli are now out of their hands,
The four pictures Major is put-
ting into TV have been part of the
Museum of Modem Art film li-
brary for many years. According
to Lesser they consistently out-
draw everything in the Museum’s

film m?nm] except the Charlie
Chap]p.i.n ilms. =

ADME“ of every kind ENDORSE

THE BILLBOARD

as a lop
selling forca
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The Billboard's Non-Network ARB Film Ratings

® All TV Film Series in All Major Markets
® Top 10 Shows of Any Type in Each City

This chart Is one part of a four-weck rating (1), in which case they sre nationslly spot Rank Jan,
wwidy im which all pertinent data in givem for  booked. Stations are VHF unless the call Among ARR
every non-network TV film  series currently  letters are preceded by the leiter “'u™ in which Fllog Titke, (Type) and Distribotor Station, Day, Time Raling Top Opposition & Rating
being shown in  markets surveyed by  the casa they ame UHF
American Research Bureau. Fach week this The highest rated opposition program Is 48, Your TY Theater (Drama), Zlr-TV....... KGO—M to F,
chart v.‘.i.'r;rm n different group of cities; thus, shown along with each film series listed, and I0-1:30 onnvaie sssaaa I-T.....,Biightﬂsiﬁ:r:l %
over & four-week span, all cities are covered ARB rali are given for ra competi e arm, —
which were surveyed by ARB in its latest  with the top 10 film secies ia cach merker 49. Amos ‘v Andy (Comedy), CBS Film....,.KOVR—M, T:00-7:30... 15........ Studio Ong, —
market studies, For further information on audience size '::‘ Bk E;k"ih.‘;s" “1::‘]']”5:5'1;“;'"“'Egﬁ:_g{*agﬁlgﬁm"' :; """"" D“T!"Rfr gdﬂd:" =
iski i | H HFY = « Files omes e, R — 4 B2 S| B EEAEEE s A on DErie, =—
Jistines of films is by rank order, according SRt R oL s 49. Royal Playhouse (Drama), MCA-TV......KPIX—Th, 6:00-6:30..... 1.8._... Fireman Frank; Lab, —
All films shown are sold on a syndicated inglon 4; 551 Fifth Avenue, New York, or B SRARer JACEr Sty EFE AL e R RROLo Sl e sl E'ﬁ'ﬁ;
basia wnless they are designated by a dagger P. O.-Box 693, Los Angeles 22, 54. 1 Am fhe Law (Mys.), MCA-TV. ... .. KOVR—S, 9:00-9:30. ..., LL.......Two for the Money, —
55. loviiation Playbouse (Drama), Sterllng TV, KPIX—50, T1:15-11:30... 8T, ....... Heart of the Cily, =
Rani Fan. 53, Abbott and Cosielio (Comedy), MCA-TY.. KOVE—W, 7T:00-7:30.,.. &7.;s::::,Bloe Ribbon Bouls, —
Mg ARE L I'l:n' Dnu1l'nl Garden Grow? [Educ.), P
Films THie, (Type} snd Distribotor Station, ., Tim Ra niernat’l Film Buresu......ccouaue Su, 10:00-
-y ¢ . Tog Gppiatitol & Wilie I0:30 3.M wocsnsranass looi.., Lamp Unio My Feet, —
57, Storles of fhe Century {(West.),;
Hollywood TY Serviee .. .. KOVR—T, T00-T:30,... B, oiivinnnnnns Ronge Rider, —
SALTLAKE CITY................ o o O KT ..3 STATIONS 57. Secret File, USA (Adv.), Official Flims. ... KOVR—W, T:308:00. ... 8.4, ....... Blue Ribbon Bouts, —
TOP TEN LOCALLY RATED PROGRAMS (* Indicates Non-Neiwork) 7. This 1s Your Music (Music), Officiul Films. . KOVR—Th, 7:00-7:30. ... 04, ,.,.... Star and the Story, -—
5], 0ld Amervican Ham IMance {'llm,i-::,
3 wour it Parnde, KEYT wcronssosrases 62,8 6. Disneyland, KUTV .......0iiuiennin. 418 Kling TV.. ceir. KOVR—S, 6:30-T:00.... 8.4... . Max Lichman Presents, —
W ENY 5 serrsrnanaane o dbl 1. You Bet Your Life. KTVT. ... 41.0 57. Follow That Man (Mys.), MCA-TV. ...... KOVR—S. E:309:00,... 0.4............Jackie Gleason, —
M’s My Line? KSL. . crinees 449 8. *Cloverlcal Theater, KUTY ...........40.3 57. King's Crossrouds (Drama), Sterling TV.. KRON-—Th, 12:30-1:00.. 8.4..............Bob Croshy, =
é 1 LI:'I'I-'E_ LI.IE_'I' KSL...... rrresaassasas. 431 4 9, Chir Miss Bl‘ﬂ-ﬂk:‘g. KEI.. B e L RN, ' 1 H_ Town znd E“uu-’ Time {Mﬂﬂ-ﬂ].
5. Max Licbhman Presents, KTVT.........42.5 9. Toast of the Town, KSL........c......30.8 Officlal Films...... A e KOVR—Su, B:00-8:30_.. 0.4-........ Toast of the Town, —
i. Eadgr T14 (Myn.), NBC Film..............KTVT—T, 9:30-10:00 ... 388.._........ Racket ad, 12 " -
i ilﬁ m Lives {uwgh Ziv-TV....... L ETVI—T, 10:00-10:30 .. 328.........Two un Ihcsi?s.'lc: 1_15 EANIAS LITY, M. b T TR S o S e A OO 3 STATIONS
an ey (Wesl.), CBS Fllms.....ovuns KSL—F, 6:30-7:00 .,.... 32, . ereeneii o doe Palooka, 12,9 "1 " ,
4. Clico Kid (West), Ziv-TV..........000...KSL—F, T:00-7:30 . ... .82 ..0vinnn.. Bl:‘;nn::?, Eliﬁ ROE TR LACALLE. RATCLCERIORAMS: £ Indlexins, NonNenm)
5. Life of Riley (Comedy), NBC Fllm........ KTVT—Th, 6:30-T:00 ... 209, ......... veew Climax, 14,7 1. You Bet Your Life, WDAF...c... 48.6 £, Jackie Gleason, KMBC. ... cecevvea. 316
&. Favorite Story (Drama), Ziv-TV , ;---.---KSL_—SH. 9:00-9:M ....292..........Purely Playhouse, 17.3 2. Dragnet, WDAF. ...uu.eeeneannnane. 439 7. Millon Berle, WDAF..... L et 35.7
7. Liberace (Music), Guild Films. . ........... KUTY-—Su, 9:30-10:00 ..28.2,.......Mect Mr. McNuily, 19.8 3. Big Story, WDAF.......cc0nuensn 40.9 g Cisco Kid, WDAF.. e 1 .
: :;“ mtth?.t{::ﬂ”i:éig;\?- crrrenes i;it'l{_‘;?'r—f';: Pgﬂgqgug::nn Sd'.n:{ﬁhqw. l:g':' 4. Fireside Theater, WDAF....... AT 32.3 ; Frﬂuuis '-:h:::;u WDAF., ..+..-.;;-:
sierfron a LY L issssnsanans —f, 3 N 7 . ZFiE an i - L P Tl e . L. )
’ Autry (West), CBS-TY | URTVT el > Gm;:‘;ﬂ1 L 5. Digneyland, KCMO........coiviinenn 306 ve Lucy, Caans
11. Star and the Siory (Drama), Official Films, KTVI—T, 9:00-9:30 , ... 27.1 At Wolf, —

IL tDeath Valley Days (Weal), Pacific Borax, KTVYT—M, 9:30-10:00 ., ,25.9 NG e Allen, — 1. Clsco Kid (Wesl.), Fiv-TV. : WBAP—SH 5:30-6:00...35.5.. ....You Are There, 6.6
1% Litlc Rmscals (Comedy), Interstate TY.,.. KSL—S5, 2 1 Led Three Lives (Adv), Zie.TV.. WDAF—F, T:30-8:00....3.9% .. ....iinnenn. Topper, 19.7
11:00-11:30 a.m. ......‘1!..1. Py .Funny Boners, — . Your ARl Siar Theater (Drama), Screem !

14. Superman {Adv.), Flamingo Films ....,....KSL—F, 5:30-6:00......23.5, .. Cactus Jim's Cartoons, — e WDAF—Th, 8:10-9:00...20.4.......Four Star Playhouse, 15.5
15. Stories of the Century (Docum. 1. 4. Mr. District Atiorney {Mys.), ZIv-TV..... KCMO—T, 10:00-10:30..22.8. ... . Weather, Lilc of Riky, 10,3

Hollywood TV . ver.. KSL—Th, B:D0-8:30 ..., 2Mh1....... . Lux Video Theater, — Z, Ellery Queen (Mys.), TPA. . ............. . WDAF—W, 59:30-10:00. . .20.% _ . . Blue Ribbon Bouts, 23.2
. ;mﬂf (Adv.), TPA. - KUTV T 6:00.6:30 ... 220....... Abbott and Costello, — 6. Annle Oskley (West.), CBS Film..........KCMO-—Su, 5:00-5:30...19.7 . . . ....Roy Rogers, 13.6
“ er (Comedy), Ziv-TV, .. KSL—Th, 9:00-9:30 .. 186........First Night Theater, — 7. Ramar of the Jungle (Adv.), TPA KCMO—S, 6:30-7:00....19.6, ... ........ Show Wagon, 14.8
l._ In Woll [“}" 1. “tl“'“ R e H.S-I —T, ®-9: 10 TR | O Nealine e Star and ithe S‘nrjl' - E. Etﬂﬂﬂ of the cgnm” (Wesl.)
18. Mr. Dstrict Attorney (Mya.}, ZTY ..., L KSL—Th, Q:30-10:00., . 184, .. ... First Night Theater, — Hollywood TV . i EMBC—Th, 9:30-10:00..16.7 Lux Video Theater. 2%.1
20. Jamet Dean, RN, (Drama), U M & M., KTVT—M. %:00-9:3 .., 165, Theater of Stars, — : COLOO0-10:30. 164 " 1
21. Your Star Sh ) TPA KST—F. 0:00.0-%0 . 164 000" caler o ars, 8. Favorlie Story {Dr—au}, II!-T'\-’ GECMO—Su,  10:00-10;30.16.4, , JWeather, Cinema, 13.2
1 r Bhowcase (Drama), saes s BAL—E, SO00:00 L 3. ... Waterfront, — 19, Supermun (Adv.), Flaminge Filmi. . WDAF—M, 5:00-5:10,...15.7,, _Early Show, 14.5
IZ This Is Your Muoske (Muste) Odfietal Fllms, KTVT—F, I0:00-10:20, ., 15.3, o Texas. Rassling, — 0. The Whistl M CHR WDAF—5, IH'DD-'IU'3D 15.7.. ]'lr'lﬂti DDH T Ml:l\'ie 215
2). Florian ZaBach (Music), Goild Films. ... KTVT-—Su, 10:00-10:30. $4.7 Courtesy Theales, o 2 £e ( VAFL.). Lot s ey on Dolla y AL
i j «ore-aclouriesy Theater, 12. Liberace (Music), Guild Fims....... WIDAF-—=W, ID.DU'-ID.JH-.IS-I. .Weather, Morby, —
2). Abbott and Costello (Comedy), MCA-TY, . KTVT—Th, &:00-6:10 . 14.7 Ramar of the Jungle ' ; :
25. Crusade In the Pacific (Docom.), ......... Z S a ki e, = 13. City Detective {Mys.), MCA-TY. .... WOAF—S, 10:30-11:00...14.6_ ... . Million Dollar Movie, —
20th Century-Fox ............ ereeiens s KTVI—S, 10:30-11:00 ., 14,7, Meet Milli T s e Tl e e T v LY TS
26. Mr. and Mrs. North (Mys.), ATPS. ........ KTVT—S, 10:00-10:30 ., . 13.3. .T.'ff. Tws for the Money, — 15 Monsloag Cinsidy (W u.); WEE Blon. . ISR Thy B g st e s HATHE SOy o
27. Joe Palooka (Comedy), Guild Films .. .... KTVI—F, 6:30-7:30 ....12.9............ Annie Oukley, — V6. Wi Bl Mpkok (WL, Fimbegs ¥ilmg,  WDAT-oW, 30025 M). A0, vevivarupsaa SADE. SHOW, =
28, Wild R Hickok (West.), Flamingo Fllms.  KSL—W, S:30.6:00 ... 138, ... Cactus Jim's Cartoons!  — ¥, Hewrt of the. Clity [Ovmmal, MCASEV.,, ... ECMEE W, 20090, oo Mdhesoonens TN ME RS T
9. Rackel Squad (Mysh, ABC Film. ... ...._. KSL—T. 9:30-10:00 , ... A28, .0.0.... Badge “4- I 18. Life of Riley (Comedy), MBEC Film,...... .“DAF—T. | Lo B L T | Variows, ——
M. Mayor of the Towa (Drama)l, MCA-TY .., KTVT—M, §:309:00 . 124, ........ ”r'-]tl.:diu. B S 19. Pussport to Danger (Ady.), ABC Film...., KCMO—Th, 10:00-10:30. 9. 0. .Big Town, =—
31. Dmegerous Assienment (Adv.), NBC Film, . KUTV—5u, 9:00.9:30 . 114 @ Purety Plavhouse, - 28, Heart of the City (Dyama), MCA-TV KCMO—5u, 7:30-8:00,.. 7.2. Comedy Hour, —
AL Tewan Rassila' (Sporis), Sporiatorum. ... .. KSL—FE, 10:00-11-00 ,,,. 188 . e 21. Litle Theater (Dramal, TeeVeE ... .0vs0.. WIDAF—T, 6:13-5:30.... 6.6 .. .0... H:'I"‘E.. John BDaly, =
3% Captured (Mys.), NBC Film .............. KUTV—Th, #:30-9:00 ... 9.2, .. .':_'.'.'__MM That Tune,. — I1. Inspecior Mark Saber (Mys.), )
M, Passport to Danger (Adv.), ABC Fillm, ... KSL—Th, 10:30-11:00 ... &8, i, il | P Thompson Koch, , .........,.. ennsssnrns MOMO—Th, %:30-10:08,, 3. ..,....Lux Yidea Theater, —
35, Royal Plavhoose (Drama), MCA-TY . .... KUTY—Su, 9:30-10:00 |, l.ﬁ. Iihn.-r-.ir::r = 23, Counterpoint (Drama), MCA-TY..... Ll WDAF—5, 5:00-5:30.... 60...c0uisevssssars.. Bowling, =—
36. Joe Putooka (Comedy), Guid Flims ...... KUTV—F. 6:10-7:30 .. . s.z,....l'.'.'_'_'_'_'__'a.'riﬁ.-..-'umq.r' = 24, Menlvew of the Wisented [Wesk],
7. Ellery Queen (Mys.), TPA . coveen KUTVTh, 9:00-9:30 ... 58, ... First Nighs Thtaier. s e, Bupnall . L LGECMOD—S, 1100-11:30... 5% .. sssanernsess..Big Top, =—
3. Drew Pearson (News), MPTV ... ........ . KUTV—Su, 10:15-10:30. . 8.5.......... Courtesy Thl:attr: e 25, Little Theaier {Dnml'r. TeeVer. .. .. SWDAF—S, 615680, S .iceasnsnssnas Wrestling, —
F. Wall's Workshop (Edue.). Reid Ray.. ..., KTVT—Su, 2:00-2:30 ... 4.7..... e American Week, — 26, Old American RBam- Dunce l‘Huu.’lﬂ
. My Hero (Comedy), Official Fltms ,...,.. KUTV—T, ©:30.00:00 .., 4.7......,... - Badge T4, — Kling Stodios . EMBC—S, 10:00-10:30... 53...... Million Daollar Movie, —
41. Duffy’s Tavern (Comeds), U M & M. __ ., KUTY—=W, 9:30-10:00 .. 4.1....,,.....Electric Theator, — 27. This Isx Charles IJuﬂ!nn {Dramsa), TeeVee WDAF—5Su, 6:00-6:15.., 1.9.. e Lassie, —
4. Craig Kennedy, Criminologist (Mys.), _ 27. This Is Charles Laughion (Drama), TeeVee, WDAF—M, 6:15-6:30.... 1.9, ..News—Joha Daly, ~—
L WWekih . nnnrmannnnsssannsossnsssnn KUTV—Su, 8:30-%:00.._, 35.......... What's My Line? — 29. Drew Pearscn (Mews), MPTY ., ... .. KCMO—5u, 12:30-12:45. . 2.4........5ix Gun Playhouse, —
ﬂ' i’:‘"“! March (Mys.), Officia)l Films. .., KUTV—T, 7.00-7:30 ..., 2.9.........Cloverlcal Theater, — 30. Invitation Playhouse (Drama), TeeVee. ... . WDAF—Su, 12:15-12:45, 1.5........5ix Gun Playhouss, —
« Amas ‘n’ Andy (Comedy), CBS Film. ..... KSL—F, 330-4:00 ..... 29...,.,......Howdy Doody, — 31. Little Theater (Drama), TeeVee ........... WDAF—T & F, 12:15-
45. Crampionship  Fights (Sports), 123 . iivnnirnnseness L2oovisves . Noon Hour Comilcs, —
i H‘:'Hlinrﬁ-:.hﬂinfnﬂ .......... SLIIEETTer »oKTVTS, T130-12:00 ., L2..........,.....Late Show, — 12, Invitation Mlayhouse (Drama), TeeYee WDAF—Th, 12:15-12:30. 0.9........Noon Hour Comics, =
- 41y e Week (Drama), NTA.......... KUTV-—Su, 0:30-11:00., L2I..........Couriesy Theater, =— 33, This Is Charles Lunghion (Drama), TeeVee. WDAF—M, 12:15-12:30., 0.6, .......Noon Hour Comics, =—
M. Facls Forum (Edue.,) Facts Forum,.,.....KMBC—5, 10:30-11:00. . 0.3.....Million Dollar Movie, —
SAN FRANCISCO ............ eeeeiae T Y 4 STATIONS TERRE HAUTE, IND. ......c0cvivvvnssennsernsessossss.4d STATIONS
TOP TEN LIMALLY RATED PROGRAMS {* Indicates Mon-Metwork) TOP TEN LOCALLY BATED PROGRAMS (* Indicates Non-Network)
g M e e g 6 Disnevland, KPIX...........coc0i.... 435 1. You Bet Your Life, WTTV. .. 106 6. *Life of Riley, WTTV....eveursnnses 547
i s My Line? KPIX. . ......o000c.s 55.6 7. Deagret, KROM.......... 410
L Toast of the Town, KPIX....veinn.. . 522 8. This Is Your Life, KEROM.. e "“.1,!_‘_1 2. People Are Funny, WTTV....... 67.4 7. Milton Berle, WITWV....coiaii mEmEws 53.4
4. 1 Love Lucy, KPIX.. . ... .ooee s 9. Jackle Gleason. KPIX A g 3. Truth or Conscquences. WTTY 63,5 %. Roy Rogers, WTTV.......ccanvnannan 532
5. Your Hii Parsde, KRON....... 4.7 10. Blue Ribbon Bouts, KPIX. . .. ... ). : L Tankhet, WELN.: % e B s JEEENE savtnnpanred )
; 10 Jack  Hennv. KPIX e =y AT 5. Loretta Young, WITV. . .56.5 10. Big Story, WITV. .. cceiivannnnreasail
¥, x.. - ) 0. "Wamﬂrm: WTITY.osivnninansiasianld
1. Superman (Adv.), Flaminge Films........ KGO—W, 6:30-T:00..... 2%.7......CBS Nows: 1. Waterfront (Adv.), MCA-TV......... WITTV=S, 10:00-10:30,.,51.2.,,.....Indiana Hoedown, 4.1
Perty Como, 9.1 2. Clsco Kid (West.), Ziv-TY. . WTTV—Su, 5:00-5:30....4%.7,.,.......This Is the Life, 7.4
1 Badge 7i3 (Mrs), NBC Fil®. . .ooievees EPIX—W, %00-9:30,,..26.2........Krafl TV Theater, 1.1 2.1 Led Three Lives [Ady.), Ziv- TV WTTV =T, %30-10:00,, 478, . ....... Western Feature, 4.1
3. Imner ﬂ-ll'l-dul‘n [*‘1}'!-', NBI: F“.- R R EE A KR{JN_S- IU:ﬂ{l-lﬂ3D- M K e o F[Eniit il_i“..'ﬂ:.. 15_5 4. China Smith ':Aﬂ"' MTA .. .cvuss W ]'.'r_Thl Iu:m_]“:-ju-“ziqii FB AR R R SR l.l'rl:“-j-‘l:HJ!l 4.2
4. Cisco Kid (Wesl), Ziv-TV. . .....ccvvuuee. JKRON—Th, 6:30-T:00, ...233 ,......... Pond's Theater, 11.3 5. Inspector Mark Saber (Mys.),
5. Range Rider (West.), CBS Film......... KPIX—T, T:00-7:30..... 22.5............Favarite Story, 13.5 Thompson-Koch .. .. va SWITTV--W, R:00-B:30. . 4L2, | « .Masquerads  Party, 17.1
& Liberace (Muske), Guild Films............ KPIX—Su, 8:30-10:00, .. .22.8...... Tq_-lf_n.-m.m Playhouse, 29,1 6. Inner Sanctom (Mrs.), NBC Film. . o WTTV S, 10:30-11:04, . .31-1..”. .. Big Picture, 2.4
7. Mr. Diintrict Atorney (Mys), Zlv-TY...... KRON—F, Eﬂ;!l:l-ll;ﬂnl], L2109, 7 cees Mews, 62 7. Royal Plavhouse (Tkramal, ‘HEA*T"F O WOWTY—W, TA0-8:00...3859_ ... -E-ndfrql and Friends, 18.2
B. Aonie Dakley (Wesl), CBS Film,......... KGO—M, 6:30-7:00, . -,II:I.I- e Nuws P..;rnn Como, 9.3 3. Badge TL4 (Mys.), NBC Film, ... ..... WITTVY—F, 10:00-10:30. 33,2 ., Westher; Mews, 5.0
B. Life of Ritey (Comedy), NBC Film,...... . KGO—=M, T:00-7:30, ... . 205, 0 0vunronrennn. Studio Chne, 26.9 9. Sccrel File, USA (Frocum,), Official Filmr, , WTTV—W, 8:30-%:00...32.7, ..., ,-l'vu Got a Secret, 27.1
9. The Whistler (Mys.), CBS Film. .. ..... wo s KRON-—W, HII:HJL'I-tl:-|]||:|_,:-.|n.|..+ ........ sesinenes News, 3.8 10. Royal Playhouse (Drama), MCA-TY...... WTTV—M, 10:00-10:30, . 28.2 ... ...cvvevuea.. Varions, 5.3
18, | Led Three Lives (Adv.), Ziv-IV...... pe KEON—BA 10300000, 208 e ce s e ts e nnnes Ncw,: 4.7 1L Your All Star Thealer {(Drumal;
12. Walerfrond (Adv.), MCA-TV.............. KRON—F, §:30.9:00... . 198. s TODBEE, i Screen Gems, , i WTHI—Th, 8:30-9:00...235_.,.. ST Hayloft Frolic, =
1:. Hopalong Cassidy (Wesk), NBC Film,.... EGO—F, &:30-7:00. ., ]ilju-, K:ng 4 Crosstoads, e 12, Aanic Oaklcy (West, 'I-. CBS Film WTHI—5, 7:30-8:00.,..224 .. .. .. . Jackie Gleaso;n, —
14. Janel Dean, RN, (Drama), U M & M, ., KRON—S5u, 10:30-11;00, .19.3.. Your Favorite Playhiouse, — 1X. 1 Led Three Lives {Adv.), ZIv-TV .. - WTHI—5, B:30-9:00. ...22.4. .. Max Liebman Fresents, —
15, Wild Bill Hickok (West.). Flaminga FIIH& EGO—T, 6:30-T00,..... | ) Rt Life Wi[h Elizabeth, — 14. City Detective (Myg), MCATV. . ..., .. WFBM—S5, 900930, 17.1__ . Max Licbman Presents, —
16 Cilsc Kid (Wesl), Xiv-TV....... Kﬁﬂ-—hu J-3:30. ..., 17K. : ﬂmﬂlbi.ls'. = 15. Wild BIll Hickok (WesL), Flamingo Films. . WTHI—M, 5:30-6:00....16.5, . ..... Mir"s Muosic Mart, —
16. The Playbouss (Drama), ABC Flilm. ....... KPIX—M, 10:00-10:30...17.8. ]'ll:lh:rl Mg.“gumﬂh = 16, The Falcon (Adv.y, NBC Film,........... WFBM—F, 10:;30-11;00, 150 . . ... Tnnight in Indiana, =
iB. Siar and the Story (Drama), Officlz] Fllms, . K RON—Th, 7:00-7;30.. __;1'._1. Pond’s Theatdr, =— 17. Draih Yalley Days (West.), Poclfle Borax. . WFEFEM—Th, T:30-B:00.. .00 .. .ouvivevensnas Justice, —
19. All Siar Thealer (Drama), Screen Gems. .. KGO—T, B:i30-9:00, ., .. 166 v rseusenn... Millon Berle, — 17. Liberace (Muslke) Gulld Films, , ..., ... WTHI—F, 83900, . 4.0, . enaan Dﬂ-u.t Phoehe, —
8. Frankie Laine (Music), Guild Fitms....... . KPIX-5, 10:00-10:30. . . 055 . so0veun.Inner Sanctum, == 1%, Captured (Mys.), NBC Film......... WTHI—F, 9:30-10:00. .. 382, . ..... ., Warious, =—
21. Passpord to Daager (Adv.), ABC Film..... KRON—T, 10:30-11:00, . 15,0 cvnvvssnnnennciens.. News, — 20, Dangerous Assigmment (Adv.), NBC Film. . WTTV—T, 10:30-10:00. . 108, ... Tunlu:hl in Indiana, =
22. City Detective (Mys.), MCA-TY.......c0. KROM=—F, I:00-10;30, . . 149 s sssssinnnnssns. Line-Up, =— , &L Annie Oukley (West), CBS Film. ... ...... WFBM-—W, 5:30-6:00...10.6_ . .  Miit's Music Mart, —
Y. Favorite Story (Drama), Fiv-TV.......... KROMN—=T, 7:00-7:30. ., .. 138 . 0uunn . Range m,,j.,rl' —ay 21. Hearl of the Cilty (Dramaj, MCA-TY WEFBM—5, 6:00-6:30...1006_, .Chamlll:r Triog
24. Meet Corlss Archer (Comedy), Ziv-TVY... KPIX—Th, T:30-6:00... . 122 ceucecsnnnnas Lone Ranger, = Better Schools, -—
25. Loae YWolf (Mys.), MCA-TY. ...cccvnucnss REON=<M (o F, 23, Life With Elizabeth (Comedy),
TR0-11:30 ....,...... 10.9csssans ciseen  VOrious, = Gulld Flims. . ................. vessesass WIHI—F, T:30-8:00. ... 10.0........ LIfe of Riley, —
5. Hearl of the CHy (Drama), MCA-TY..... KRON—S50, 11;08-11:30, . 10.3. Nrn-: Center Aisle, — IX. Fovorite Story (Dbroma), Fiv-TV,..... WERM—5, R:00-E:50,,.. 108 _ ., .. Two for the Money, —
27. Ramar of the Jungle (Adv.), TPA........KGO—T, 600-6:30,.... ll;.l. Fjrtmn.n Frank: Lab, — 15, Ellery Queen (Mys), TPA,. cenmnans WERAM=Th; 10:30-11:00. 9.7, .. Tonight in Indiana, —
8. King's Crossroads (Drama), Siecling TV, ..  KRON—F, &6:30-7:001, .., Ii.!a- ...... Hopalong  Cassidy, =— 16. Superman (Adv.), Fln-irrun Films WEFHM—F, 5:30-600.., BB, . .... Milt's Music Mart, =—
29. Rackel Squad (Mys.), ABC Film,,....... KRGO—W, 9:30-10:00.,. . 010.4-.......T've Got & Secret, — 16, Mr. Idisirict Attorney (Mys), Ziv-TV WFRM—Th, 9:00-2:30.. BE__ . .....Liux Video Theater, —
3. This Is Your Musle (Music), Officinl Films. KPIK—T[‘L Ti0=T:30. ... BT raus Star and the Story, — 28. My Hero (Comedy), Oificlal Films. ...... . WTHI—5u, 6:30-T:00.... &2 _ .. ....... Misier Peecpers, =—
M. King's Crossroads (Drama), Sterling TY ... KRON—M, 6:30-7:00, .., B.Tceccccniin.. Annie  Oakley, — 29, Racket Squad (Mys.), ABC Film. .. ....... WFBM=5u, 9:30-10:00,, T.6......00.... Bob Cummings, =
3L Boston Blackle (Mysh, ZIv-TV. . ooovvnens, BOGO—8u, §3-7:00,..., 8.2 ﬁrurdr:n State Movie Time, -— 29, Sherlock Holmes (Dramal, U M & M. ... WFBM—Th, B:30-%00. .. T8, .. cvenrennns Haylofi Frolic, —
Y. Your TV Thester (Dramal, Eiv-TV....... HGH—F, T0-7:30, ... .. FbewwooCavalcade of Sporis, =— 9. Meet Corliss Archer (Comedy), Ziv-TV. ... WFEFEM—=TH, 30-10:00,. 7.6, ....... Lux Video Theater, —
33. Life Wiih Elimbeth (Comedy), 9. dreme Aulry (Wesl), CHS FIlm. . .ooveaan - WTHI—T, T:MFE00. ... T, i inisense.. Millon Herle, —
Guild Films.. HRﬂH—T G:30-T:00, ... Theeenenes Wild Rill Hickok, =— 13, Superman (Adv.), Flaminga Films........ WITHI--W, S30-6:00.... T4, ., ,.... . Mill's Mosic Mart, —
35, Where Were You? 1I1nn:1|u'|]n MCATV. .. . KGO—M, 9:30-10:00. ... 7.3 ceevanse. . December Bride, — 34, Liberace (Musicl, Guild Films............ WFBM—T, B:00-8:30.... 7.1,.........Fireside Theater, —
3. Inspecior Biark Saber (Mys.), 35, Janet Denn, BN, (Drama), UM & M. ... WFAM—5u, 4:00-8:30,.. 6.5, ... ....... Hsll of Fame, =
Thompson-Koch .. ... .....nuvrennsensnss KGO—50, 6:00-6:30, ... 6.7..Golden State Movie Time, — 45, Wild Bill Hickok (Wesl.), Flamingo Films. . WFBM—5, 530-6:00.... &5, couunes House of Mystery, —
37, Dick Tracy (Mys.}, Combined TV....... BGO—W, £:00-6:30..,.. 66......Fireman Frank; Lab, — 37. Champlonship Bowling (Sports),
38. Foreign Intrigue (Adv.), Sheldon Reynolds,  KGO—M, B:00-8:30, ..., 6.4..... sreo.Burns and Allen, — Walter Schwimmer ........cc000 S E R WEBM—W, 11:00-
3, Terry and the Plrates (Ady.), . 1200 B, cicvsnnssas Bl oesnnainas P Tonight, —
Oficial Films............ sesmsannnennss RPIX—S, 4:154:45..., d4.ciccuvees..Fireman Frank, — 8. My Hero (Comedy), Official Films. ...... . WFBM—T, 7:30-3:00... 56...ccvcuvunn.: Milton Berle, -—
4. Front Page Detective (Mrs.), 39, becred Flle, USA {Docum.},
Consolidated TV...........000nae R EGO—M, %:009:30..... d.2ccaiaaunnnca.. 1 Love Lucy, — Official Films............ vessranvansess WEBM—=M, B:30-9:00... 4.7... Robert Modlgomery
4L Dwew Pearsom (News), U M & M. sernnnes ROFO—510, 5:45-6:00. ..., 40-vceeoes.Sunday Matines, — Presenils, —
4L Hamar of the Jungle (Adv.), TPA. .. ove.. KOVE—M to F, 40. 1 Led Three Lives (Adr), Fiv-TV, . .....WFBM—F, %:00-9:30. ... &.1.......Cavalcade of Sports, =—
$:30-6: TR & SH NPT L (L T . Varlows, == d1. Your TV Theater (Dramap), Ziv-TV,....... WFBM—5u, 6:00-6:30, .. 1.9, ... .....People Are Fonny, =—
4. Dungeroas Assignment (Adv.), NBC Film. K KGO—W, 10:00-10:20. .. 3.3........This 18 Your Life, = 41, Florian ¥aBach (Music), Gulld Fllms,..... WFBM—T, B:30-9:00.... 1B....c.uu....Circle Theater, —
4. My Hero (Comedy), Official Films,,..... KGO—F, 1100-10:30.... 3.0 ccccsnrasssscnsne Line-Up, = 41, Playbhouse 15 (Drama), MCA-TY.... oo WFBM—3u, 10:15-10:30. 1.2....c0ees.1t's o Great Lile, =
45, Champlonship Rowling {Sports), 4. Telenews (News), INS-Telenews.....eos.. . WFBM—F, 6:45-T:00... L2, ciivaus...MNews Caravan, —
Waller Schwimmer .......cccvnvenncann. KOVR—M, B:00-8:20..., 27 .cuerenran. vere  Varous, = 45, Badge T14 (Mys), NBC Film.... .. WISH—T, 9:30-10:00, .. .0.6-. . ..1 Led Three Lives, —
6. Orient Express (Drasma), NTA............ KGO—M, 10:00-10:30,.. 2.2...... Robert Montgomery, — 45, Lone Woll (Mys), MCA-TY...ccovvannae . WISH—F, 9:30-10:00....0.6-.. vesne.Various Spans, =—
7. - Royal Playbouse. (Draka), I‘“:‘.-" cone B PLE=T, G00-6:30...000p Zicssn. Ramar of the Junple, = {"l:'u“ﬁ““;fd on page _[ﬂj-
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TV FILM PURCHASES

The Shulton Corporation, for its Old Spice shaving

uects, purchased

N. C,, for the Jones Sausage Company.

Station K\WTX, Waco, Tex., contracted lor seven NBC Film
Series purchased are

“Hopalong Cassidy™
Cassidy™
was also sold to
KHBC, Abilene, Tex., for the Willis-Cox Insurance Company.

The Eugene Feed Company purchased “Badge T14™ Series

B, for two markets in Texas—KCMC, Texarkana, and KTBC,

“Badge 714" Series B was also sold to WKY, Oklahoma

City. NBC Film sold “Badge™ Series A to three markets, with
sponsores reported for each. They are WHAM, Rochester, N. Y., -

for Rogers and Porter; WENY, Watertown, N. Y., for Caﬂmgﬁ
Beer, and WHAS, Lumsn]]f- for Kroeger Beer. . . .
ufl"uln pnrclmqed two shows from NBC Film—"The Visitor”

shows which includes the “News Review.”
“The Falcon,” "Victory at Sea,” “Captured,”
Series A, “Hopalong Cassidy™
in its one-hour version. The “News Review™

Austin.

and “Parag-nn Playhouse.”
Screen Gems' “Rin Tin Tin,”

“All Star Theater™ was sold to WXIX,
ackson”™ te KPHO, Phoenix, Ariz.
SWS, Roswell,

I:]‘la:-.ed “Top Pl.n'-. from Screen Gems.
UBS-—TV Film Sales sold

Packard Dealer;
WTVY, Dothan,

“Annie GJLIE}

available for the latter.

Series B and “"Hopalon

“"Amos n' Andy”
Angeles, for San-on-Drugs; WROW, Albany, N. Y.,

sponsored on a network basis
by the Nabisco Company, has been purchased by Dr. Pepper's
Bottling Company to be shown over KRBC, Abilene, Tex., and
Watson Ice Cream Company over KTLC, Lake Charles, La.
Milwaukee, and
WINK, Fort Mvyers, IFFla.:
N. M., and KTHO, Phn-enm, Ariz., all pur-

to KNXT,

for

KPRC, Houston, for Sears, Roebuck, and
Ala. Gene Autrv was sold to KCKT, L;-Eat
Bend, Kan., for the Doonan Truck and Implement Eumpn.n}r.
has been contracted for by the KTV A, Anchor-
age, Alaska, market and Fairbanks, Alaska, with no call letters

prod-
“quiq Precinct” from UM&M for 35 markets.
UM&M also sold “Sherlock Holmes” to WSJS, Winston-Salem,

WGR,

“Tet

Los
Kay

REVOLVING
DOOR

Frank Beckwith itz now con-
nected with ATV Film Productions
in the eapacity of producer-direc-
tor. . . . Paul White, Bernard
Schubert Productions’s veepee, has
been retained in an advis ca-
pacity by the Custom Record De-
partmeént of the RCA Victor Rec-
ords division. . . . Federal Civil
Defense Administrator Val Peter-
son has praised NBC-TV's “Medic”™
series for an “outstanding public
service” in presenting “Flash of
Darkness,” a dramatization of a
h}’puthttical H-bombing of a major
American city,

Mona Freeman makes her tele-
film debut with Lyle Bettger as
her co-star in Screen Gems “Ap-
pointment With Destiny” on “Ford
Theater.” . . . Liberace, piano
celebrity, is the first entertainment
personality to receive an invitation
to the Annual Press Photographers
Ball of which President Eisen-
hower is honor guest. His appear-
ance will mark the fourth time the

pianist has attended. . . . Walter
Lowendahl, exec veepee of Trans-

film, left Thursday (24) for a
momnth-long business trip in Enrope.

Phil Williams, Ziv's Southwest
sales exee, is in Chicago for two
W'El"_'ks.

PRODUCTION NOTES

By BOB SPIELMAN

Only a handful of persons so far have gotten a look at color
TV, thinks Don DeFore, Tho president of the academy of Tele-
vﬂsmn Arts and Sciences, DeFore himself has never seen a color
show

“Mark Twain” o?ﬂm rolls at Filmeraft Studios March 2
under supervision Charley Strauss and Sam Neuman, J.
Carroll Naisch playing the Iead as Twain. Steamboat is being
built on stage, while stock footage will be used for exteriors.
Original pilot film on series was shot Jast year but did not come
up to expectations,

Neuman, who developed and wrote the show, also has two
other pilots in planning stage. One is “The President’s Butler,”
the second “The Getter and the Holder,” Tangier-set adventure
film for which Peter Lorre has been tabbed.

Lee Blevins, vice- -president of Kling Studios, three
pilots to be filmed on lot in near ful:ure One will be for an Air
Force series, with Ed Cullen producing first show to tell story of

a flier who went on Jimmy Doolittle’s Tokyo raid and after the
war became a missionary in Japan. Another, to be produced by
singer Artie Wayne, will feature new acts, Third i5 Dick Bem-
stein’s “Sheik Alv.”

CBS Producer Jim Fonda, currently filming “You Are There,”
rates West Coast facilities far above those in New York where
First 13 of celluloid version of show were put in can. In reference
to the same program net Vice-President Harrf Ackerman opines
that residuals are prime reason for conversion to film, and that
there’s no cg;estiﬂn of immediacy when you're pnrtmying some-
thing that happened in the past anywav.

Producer Roland Reed has two pilots in the can and is
working on a European series, but thinks first show he'll actually
put into L{:mduetmn is new one, entitled “That Baxter Boy,w
comedy dealing with teenagers written by Dorothy Cooper.

Pat Crowley, despite good reports on her pilot, “My Man
Sing,” is dubious about show because she’s afraid of tying herself
up with series for long period of time.

® Continued from pape ! Rank Jan.
i from page 9 ol Fin
Hask Jan, Films Tide, (Type) and Drsiributor Statlon, Day, Thss Rating Top Opposition & Ratimg
Among ARB
Fitms Tide, (Typel snd DMstributor  Sratios, Day, Time  Rating Top Opposition & Rating 31, Abbolt and Costello (Comedy), MCA-TV. . . KTRK—Th, £:00-8:30.... 6.7....... .Ellery Queen, —
AL, Danperoas Asslenment (Adv.). NMBC Film, KGUL—S5, HE00-10:3). .. 66 ......., T}enlh Valley Days, —
45, Doffy's Tavern (Comedy), U M & M, ... WISH—W, 10:15-10:45. 0.6, .. covnrunns . Various, — 33. Kange Rider (Wesl), CES Fllm,,...,.... KGUL=3u, 1:00-1:30. ... 59,..... Million Dollar Movie, —
45, Telenews [News), INE-THﬂm...........WIEH—&ui 50545, ... 00 ..., Hn:.r Rogers, == A4, Counterpoint (Drama), MCA-TV..........KTREK—8, B:00-E:30,,.. 57....Max Liebman Presents, —
45, Amos "'n" Andy (Comedy). CBS Flim. JWISH—Su, 600-6:30. . 0. . couais Pl:ul:ﬂc Are Funny, — A5, Counterpaint (Drama)l, MCA-TY, ... ...... KTRE==5u, 6:30-7:00. ... 54,...... Misier Peepers, =
45, Drew FPearzon (Mews), MFTY ., ..W!HH-—-EH. A34E5, ., 0.6-, .Bob Cummings, — 36. Movle Muoseum (Comedy}, Sterling TY.., . KPRC—T, [0:45-11:0.., 4.7..... woee Wreslling, =
45, Texps Hasglin® (Sporis), !wnrt-twlm o WISH—M, HE15-10:45, ., .06, , Hﬂjl'lll P]ag.hnuw 3. Drew Pearson (News), UM & M. ......... KTRK—5u, B:05-8:3, ... 45...... T:]ﬂ':sanﬂ Playhouse, —
Indiana Hoedown, — 38. Mayor of the Town (Comedy), MCA-TV.. . KTRK—F, H:00-8:30..... 4.3.......... It's a Great Life, =—
3. Champlonship Bowling (5poris);
BOS N 9 STATIONS g Waller k‘[:mmld_ !ﬂ{: I-‘Eu ..ETRE—E. 1001100 . . Y. iceencnisanioian, Various, =
L 0), e Passport to Danger (Adv.), A TRE—F, 8:30-9:00.,.. 4.0....00s0ss...Dear Phoehe, —
dl, Cresade Io the Pacific (Docum.),
TOPF TEN LOCALLY RATED PROGRAMS (™ Tndicates Mon-Network) P Zoth Comfury-FOX ......covvinnnneavnnns KEGUL—W, 10:00-10:30. . 39, . .0vinnen- City Detective, —
x . . Movie Museom (Comedy). Sterling TY....KPRO—F. Ica5-11:0, ., 3.9, . ...... Weekend Theater, -—
L i“;:‘;ﬁ?f;uﬂ“[ .;f"ﬁ:?:i’ g %’:: :-;‘E,‘:::‘r" fj}:“‘;féf BZ . covinanes :“:': 43, Televislon Court (Musle), Essex Films... KTRK—T, 6:30-7:00.... 3.1.......Dinah Shore: News —
5 Climax. MNAC, 433 R Mama, WNAC.. ' N a7 44. James Mason (Drama), NTA ............KGUL-—8u, 10:00-10:15.. 1.65.. ..The Christiophers, —
4. Fireside Theater, “EZ ................ 48.5 9. Disneviand. 'W"\rAC HFERPRE . - i
4, Godirey and His Friends, WNAC. ..... 48.5 10. Plavhouss of Stars, WHAE . 436
DEEWEH "R R F R E RN FEFENFREE R FLE RN RS R AR R R R E S R 4.ST&.TIGNE
1. Range Rider (West.), CBS Film. . .......... WBZ—5u, T:M0-7:30,.... 416, .. ..., .00 Elgin TV, 103
1 I Led Three Lives (Adv.), Ziv-TV. _.”__"_wﬂﬂ?_”_ 007230, ... 36,6, .. Mews, Terry and the TOP TEN LOCALLY RATED PROGRAMS (* Indicates Non-Network)
: 4 ]
3. Badge 714 (Mys.), NEC Film. .. ...cvveunn. WNAC—W, 6:30-7:00, . 284, connennnrannns %'P;rri::::i'. 3-51 L rowr: B - Plicatie, O A 6. You Bet Your Life. KOA..ioveanaress ¥rd
4 Gene Auiry (West.), CBS Film............ WMNAC—=M, §:30-7:00. .. .27.3. s cuvininnnas vess. Various, 4.5 2. I Love Lucy, KLZ.....oo0vununnnn . 510 1. Jackie Gleasom, KLZ........000e0e00 310
5. Mr. District Attormey (Mys,), Z-TV, .. .. WNAC—T, 10:30-11:00. . 26.8....000rsnessss..On Stage, B.7 - Mkt Focheat. KO ca) insssvianes 29 B. Loreita Young. KOA ..ooveeiinni.. 364
“ w“d .I“ H.Itkﬂk HWE'.“...}. Fhl'ﬂimﬂ Fllnu-- “IN.L"IC—T| ﬁ:m_a?._ml ..1“_5_ et CEr R ‘L'I“Timlg-\‘ 5_? ;-. wf:[ﬂrﬂlh L_ d 1. .j.:i_.ia-anuq EEETEEE S r-ag‘-7 E- l.ll!“ﬂ!-']ﬂl.'ld. H.HT"I" -------------------- 35.‘
T Libesace {H“!-k.']-. G““d anﬂ IIIIIIIIIIIII WBE—S“, 3:{”‘]:3'}. 5 ,-H.ﬁ ............ Prﬂuﬂﬂikﬂbﬂll 1.9 3 al's ¥ INEYT KRl F ounes - s 1. Fﬂr'.! n.tltﬂ'. K.ﬂ.l*‘ ------------------- 5.1
§. ¥Death Valley Days (Wesd.), Pacific Boran. WNAC—F, 10301000, . 224 . cuuvvvmnannnnnnss Various, 183
9. Saperman (Adv.), Flamingo Films.......... WMNAC—F, 6:0-7:00, .. 216, ..coinunnrnnans . Various, 1.6 1. iDesth Valle ¢
; 2 y Days (West.), Paeific Borax, KLZ—=M, 9:30-10:04,,,,32.4, Fabian of Scotland Yard 9.1
i ;;:'Lﬂ:i“:;i';ﬁ‘;h‘iﬁu‘:_‘:‘ seveanses WHEF, 6:00-6:30 ... BT eeriaiiniiinan, Eassie, 13.0 3. Life of Riley {Comedy), NBC Film.._.... KLZ—M, 630-7:00.,.. L4 ... Producer’s Showcase, 18.6
¥ x - J A I Led Three Lives [(Adv.), Ziv-TV. LKLE—T, S:00-9:30. . lﬁ.ﬂ-,, 7 .Ray Bolger, 12.9
Hollymood-TV ......coinenaes STTRLETD WRAG=L G060 M. Tady ol Ahe Bookmel 4 Mr. District Attorney (Mys), ZIv-TV......KLZ—T, 9:30-10:00.....2840......Mr. and Mrs. Norh, 9.8
sy - 4 = 5. Bader 714 {Mys.) NBC Fﬂm..............HFEL-—EIJ. To-T:30. ... 264 . ..... 3. E. Theater, 22.1
13, 1K Carson (West), Coca-Coln ....oo00 WNAC—M, :'m'ﬁ::::;:;:‘_ st lRASE BUIES = 6. Racket Squad (Mys.), ABC Film.......... KBTV—Su, 9:30-10:00...25.6............Noval Aviation, 13.2
I4. Foreign Intrizne (Adv.), Sheldon Reynolds.. WHZ—M, 10:30-11:00. .. .169........ Studio One, — - Bt B oL o Lo Sl i L g S e S .-Burns and Alien 167
15, Kiernan Kaleldoscope (Ednc.), ABC Film. .. WNAC—W, T:15-T:30...14.8 ..Nightly Newsteller, — R e T RS T R A ac g -3 TR
16. Art Linkietier ang the Jhds ‘C“"“"m' 9. City Detecti MCA-TV KLZ—Th, 9:30-10: 20.0 Lone Wolf, 11,
CRBS Film. . erens s WNAC—Th, 7:157:30...145. ........Nighily Newsteller, — et = i B ey R s S AR ik bag wWalk, 413
17, Lone Wolf r““} MCATY . S WNAC—S. 10:30-11.00. .. 14.2 Your Hit Parade, — 16, Range Rider (Wesl.), 'E.'HS-!E'FIM-“T" +. KFEL—F, T:30-8:00.....18.7... «.Our Miss Brooks, 20.2
18, Ellery Queen (Mys) TPA.. AT o, TG EER o S iRg,. o 10. Mect Cordiss Archer (Comedy), ZIv-TV..,.KOA—Th, 6:30-T:00... .. 187... .Climax 14.6
“' II:.E, of the J Adv.), 'I"F.t“. “"“W.El? g 13:00-1230. . 138 Biz Top, — 12, Superman (Adv.), Flamings Films......... KBTY—W, 6:00-6:30,...17.5. 4.Endirey ﬂlll:i Hlt Frienids, =
20, Abbott and Costello (Comtdy), MEA-TV..WBZ—W, 600630, 132, 10 siesssri Cisco Kid, — | 13 Janet Dean, RN, Drama), U M & M....KOA—Su, 9:00.9:30. ... 168, oooveniaons s S0 §7 —
1. Weorld's Greatest Fighters ﬂﬂpurh]n. 14. Abbolt and Costello (Comedyl, MCA-TV. .. KBTV—T, 6:30-7:00..... 1 ¥ A Milton Berle, —
ik “ FHE“ WBZ—F I‘l'l'-lﬁ-ll'ﬁ ixa o e "l.."'ﬂrjnu!‘ i 15. Boston Blackie ‘M!Hl]‘h ?j"rv llllllll l*-lﬂﬂﬁ_-.l.h. ﬁ.]t"??‘m v .I.."I'.T- EEEEEE B -H‘Dﬂ-kuﬂﬂ Cﬂmdj A
2. Space Rauger (Adsh MCATTV . oo oot WBZ M, E:006:30. - - 1081 1veesnsssssss Kit Carson, — 16. Libernce (Muslc), Guild Films. . ... ...... .KBTV—F, 9:00—%:30..,. 152 voven... Morgan's Theater, —
23, Meet Enﬂ'::::r.inh:r (Comedy), ZIv-TV. ... WNAC—S, S:30-6:00 ... 9.9... .Ruy Rogers, — 17, Rumar of the Jamls (Adv.), TPA. czpoovess KLZ—S, 4:30-5:00,,.,,.148........Two Gun Thealer, —
24, Star and the Story (Drama), Offlelal Films. WNAE——M, 11:00-11:30., 9.6 News; People Are Funny, — e i cllhrybieh b g b A Rl HORS. cn Misnes, o SN TRAY GG, =
25, Janet Denn, R. N, (Drama), U M & M... . WEZ—Th, 11:15-11:45... B.6.00uvaiannirioes The Vise, — sl e B i S B ERg e Ty e o Wk a2 ol ot
26, Flash Gordon (Adv), UM & M WNAC—S. 1:30-2:00..... 8.3........Frontier Playhouse, — 20, Pars Precinct (Mys), U M & N KOA—S, 9:30—!&:&3.....14.5..-.-,--Father Kmnws Best —
27. Inper Sanctum IM_"E.", NBC Film. . .own.... WHE—Fq 11:15_11:45... 1.-3 ................. \".'].n'i.'.lLl!.. e ::1- ;"mﬁl‘:l'lihi;f' }:l ;{Eﬁ wum:I“ F" KFE»I.—F. q?':m—:“]:m;--..]#,ﬂ- P mm M}“Erﬁ' E‘lhhiulhﬁ' —
28, Hopalong Cassidy {(West.), NRC Film...... WBZ—Th, 6:45-T7:05.. ... 6B, .. ocvurearecnss Varipng, = it ool e m"KD"‘"‘F "m'm"““l'“‘"“ o e
29, Royal Playhouse (Dramal, MCA-TV WBZ—Su. 1430100 59 e ¥ou Ate Thete, — 21. Favorlte Story (Drumm), Eiv-TV, CJKOA--TH, B00-0:30,,..,.14.0.. Fm:r Ela[ P']E'l-']lt‘!l.lll: —
30 Terry und Ihe Piraies (Adv.). Offictal Filos WEZ—M. 645-7-15 ... 3.4 . Varlous, o= 24. Wild Bill Hickok (West.), Flamingo Films. K FEL—Th, 6:30-7:00.. . 13.5. . Mu:t Cotliss Archer, —
il b ‘ H[.ﬁ.dnsuﬂj ﬂﬁm-wﬂz_&; A b e . 24. Terry and the Pirates (Adv.), Official Films. KBTV—Su, 3:30—4:00 ..13.5.. eioves Omnibus, —
I. Armchulr Adveatures (Adv.), RN o P 0.5 RACH: 26, Times Square Playhouse (Drama), Ziv-TV..KOA—M, 3:00-9:30...... 127 v nvnsernnns. Talent Scouts, —
2 ——) o mmmEs mEEaws J 27, Stories of Century (West), Hollywood TV
Service ..... ELZ—F, 9:3-10:00. ., ... 124. . .0enee. Mystery Theater, ==
ZA. Forelgn lllirll:n: {.-iii':h. -E-'Iutdnn It:rrmldl KLF¥—F, 9:00-9:10. .12, L-nu - .. Lichrace, —
HﬂUST{}N 4 F 4 BB EEFEEE A SR AR E R E 5 BB OR B @R R mOW ROE R B W i--i:] ETATIDNS “.mﬂ u'ﬂl‘f'l'l tﬁ-'la's.l,“ll"'.lu TR CEOA— w ﬂjﬂ-lﬂﬂﬂl Ly i, P 1 Pl[l!’]’!ﬂllﬂt tIISI:inI.. ety
TOP TEN LOCALLY RATED PROGRAMS {* Tndicates Non-MNetwork) 3. Lone Wolf (Mys), MCA-TV ... ... .KFEL—Th. %:30-10:0d. :Il.ﬂ.---.- .. Cily Deteclive, —
1. Star and the Story (Dramz) l]!l'll:hl F‘h: KOA—5u, 930-10: EH‘.I,-, B S Racket Squad =—
3o SEABCOHTORL. m'jm?iiéh'é"" rasneeesse il B, it _IRPREY i rrimasii i i 0T 31. Man Bekind the Badge (Mys.), MCA-TV... KOA—Th, 9:30-10:00,...10.1. ... .City Detective —
L My CeMie EREC Dot . T S O RERE i 33, Mr. and Mrs. North (Mys). ATPS....... . KFEL_T, 9:30-10:00.... $.......Mr. District Attormey, —
4. You Bet Your Life, KPRC........ .48 9. Million Dollar Movie. ....oooeesern. 436 g; Pﬂ:ﬁ"ﬁ“gﬂiﬁ;‘h‘?‘nj F:"]Tm Th, 7:30-8:00..... 9.8 sramsanieans, Ford Theater, -~
5. This Is Your Life, KPRC..............47.2 10. Robert Montgomery Presents, ......... 4313 s . L T '-”" _________ KOA—M, 9:30-10:00.... 9.1........Death Valley Days —
10. Truth-or CONseqUERCER. .ouresinenssn <433 36. Tnner Sancum {(Mys.), NBC Film..........KFEL—M, 9:30-10:00.... 89........Death Valley Days —
. a6, Secret File, USA (Advy.), Official Fllms, .. KBTIV =M, T30-8.00,... B3, . .cvvvinens Decembber Bride, —
1. Waterfront (Adv.), MCA-TV. .vrevianennns EPRC—W, BB M. ...510,. cisanwssnn.drike It Rich, %4 38 Ringside With Easslers (Sporis),
2. Clseo Kid (West), Ziv.TV, veeenees KPRC—Th, T-30-H:000, .. 303 . iernsacocanncs Climax, 16.1 Consofidated TY. veressess RKFEL—Su, 6:00-7:00.... 85, ......Toast of the Town, —
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EDITORIAL

We Repeat,

The Washington
pattern this week, wi
the Kilgore Bill, preparing to

litical

Fact-Finding measure previously introduced in the House by
Rep. Frank J. Thompson Jr., and Representative Thompson intro-
ducing in the House a measure paralleling the bill sponsored

by Senator Kilgore,

It's quite a ton
Aside from that wor

than the Kilgore-Thompson

achieved on
Thompson's
token, are

jigsaw carved a more intricate
Sen. Wi

e-twister if you don't read it slowly,
of caution, we take the opportunity to
again state The Billboard’s point of view.
support the Thompson-Langer Fact-Finding measures, rather
ambit. We regard the latter as a
piecemeal approach to the problem, whereas
inclusive approach. To our minds, a fair appraisal may be
I]J thru Fuact-Finding,. We
ecision to espouse another bill, and, by the same
atifjied that Langer's indicated sponsorship of Fact-
Finding will give that philosophy additional support.
And when you read it over,

Gentlemen

iam Langer, a co-sponsor of
hopper a bill identical to the

Briefly, we strongly

¢ former is a more

t Representative

fellows, it's best to do it slowly.

3d Copyright Org
MOA's Objective

Major Changes Loom in MOA-NJBM
Structure; Major Disk Labels Hold the Key

By JIM WICKMAN

CHICACO, Feb. 26.—How suc-
cesstul Music Operators of America
will be in its venture into the re-
cording and publishing fields is
still anybody’s guess.

However, there is no guess work
as to MOA’s objective: Formation
of third copyright organization to
hedge against the possibility of an
amendment to the 1909 Copyright
Act, which exempts juke boxes from
performance fees,

George A. Miller, president and
general business manager of MOA,
has declared that he considers “a
third performance rights society the
maost important factor existing in
the automatic phonograph industry
today.” What the nation’s music
operators think about the idea will
have to be judged by their pur-
chases of MOA supported records.

Last November National Juke
Box Music, Inc, an enfterprise
formed to interest juke box op-

Mail Order Co.
Ofters Disks
On Club Plan

NEW YORK, Feb. 28. — Nel-
Kaye Records, Inc.,, a mail-order
house here, is promoting a direct-
to-consumer operation offering LP’s
at “dealer cost.™ Membership in
the firm’s “Record Club of the
Year” costs participants $10 a year.

In ads placed in small commu-
nity newspapers around the coun-
try, Neél-Kaye gives its prices for
records at 38 per cent off the sug-
gested manufacturers’ lists. The
ads state defective records may be
exchanged at no additional cost.

In addition to the membership
fee, however, purchasers must also
pay 25 cents per order, plus an
extra 10 cent of the purchase
price for “postage,”

A similar program was tried here
some years ago by Charles Licht-
man of the now defunct Whirling
Disk shop, but it was dropped
after several months.

Bill Simon
Rejoins BB

NEW YORK, Feb. 26. — Bill
Simon, music staffer with The Bill-
board from 1948-51, rejoins the
staff Tuesday (1). Simon in recent

ears has been in the music pub-

ishing and personal management
phase of the business and is cur-
rently disposing of these enter-
prises.

For the past five years he has
also been .writing pop and chil-

dren’s record reviews for the Sat-
urday Review,

L

Coral has the inside track.

erators in a third copyright licens-
ing organization, was launched and
the first MOA-supported record
was introduced.

Tunes Released

The first two tunes released on
an NJB label were “Early, Early
in the Moming” and “Daddy From
Georgia Way,” bhoth recorded by
an orchestra fronted by Bob Ches-
ter, popular swing band leader in
the "40)'s,

Considering that both tunes were
“unknowns” and that Chester was

{Continued on pase 63)

Capitol Holds
Three-Day NY

Sales Meeting

NEW YORK, Feb. 26.—-Capitol
Records will call all its district
sales managers into New York
Monday (28) for a three-day series |
of meetings exploring the diskery's |
new distribution and promotion
set-up. Under the new plan the
Erumﬂtiﬂn of singles and albums

ave been separated organization-

ally. Too, district men will now
concentrate on pushing album
merchandise (The Billboard, Feb-
ruary 26).

On hand at the Gotham huddles
will be Capitol’s six district sales
managers, country and western pro-
motion man Bob Burrell, Seranton
plant manager Mac Hardy and po
promotion chief Dick Linke, in :a-:i2
dition to Cap wveepee Bill Fowler
and the firm's newly named sales

manager, Mike Maitland.

Coral in Talk

With Freed
On Disk Pact

NEW YORK, Feln 26. — Coral
Records is reportedly negotiating
a conlract with local radio station
WINS' deejay Alan Freed. Terms
supposedly call for the rhythm and
blues spinner to function both as
an artist and in some kind of artist
and repertoire capacity for the
label, reporting to Coral's a.&r.
chiet, Bob Thiele,

Freed has already recorded for
Coral, in that he did a special
intro for Billy Williams® last disk,
“I Wanta Hug Ya, Squeeze Ya,
Kiss Ya.” However, he wasn't
billed on the label and, at that
tme, said he only did it as a per-
sonal Favor to Williams. Since
then, Freed reportedly has been
dickering a deal with RCA Victor.
At the writing, tho, it looks as tho

Chances Better for Hearings
On Copyright Revision Bills

Langer Reported

Preparing Senate

Bill; Thompson Intros New Measure

By BEN ATLAS

WASHINGTON, Feb. 26.—Con-
gress moved a step closer to de-
liberating the issue of copyright
revision in a new spurt of aclivity
this week. Key developments
were:

(1) Sen. William Langer (R,
N. D.), it was reliably leamed, is
preparing to hopper a bill next
week identical to the House-spon-
sored measure by Rep. anﬁm
Thompson Jr., to create a federal
Fact-Finding commission to study
revision of the Copyright Act of
1909,

(2) Representative Thompson
introduced a House counterpart of
the hill sponsored by Sen. Harley
M. Kilgore (D., W. Va.), and nine
other senators to end exemption of
juke boxes from copyright rovalty
pavments.

These twin steps are figured as
not only increasing the possibility
for hearings on both the Kilgore
and Thompson copyright revision
hills, but also raised the possibility
that hoth bills will be considered
at the same hearing. Strong likeli-

hood persists that the bills will first
come up for deliberation in the
Senate Judiciary Subconfmittee on
Copyrights, Patents and Trade-
marks, but there is nothing to pre-
vent the counterpart committee
on the House zide from taking up
the bills first or at the same time
the: Senate group airs the legis-
lation.

More Sponsors?

There iz considerable likelihood
that Thompson's House version of
the Kilgore anti-juke box exemption
Lill will get additional House
sponsors, An effort to get more
sponsors is under way already by
proponents.

Talk is current on Capitol Hill
that Rep. Emanuel Celler (D,
N. Y.), chairman of the Senate

Tudiciary Committee, will be first |

to jein Thompson as a co-sponsor
of the House version of the Kilgore
hill. Celler for vears has been a
staunch advoecate of this kind of
legislation. Two congresses ago
when the Bryson-Kefauver anti-
juke box exemption bill was in a
hearing before the House Judiciary

THERE OUGHT TO BE A LAW

Lavern Baker Seeks Bill to
Halt Arrangement ‘Thefts’

NEW YORK, Feb. 26.—Lavern
Baker, Atluntic Reeords wvocalist,
this week appealed to Rep, Charles
Diggs Ir. (D.-Mich.) to study the
possibility of revising the Copy-
right Act of 1909 in order fo pro-
tect  singers from  “modern-day
pirates.”

In a letter to the Congressman,

Miss Baker notes that she recorded |
“Tweedle Dee” on Atlantic several |
months ago. Ceorgia Gibbs and]'
Vicki Young, she stated, “dupli-
cated my arrangement note for
note on records. . . .0 Miss Baker
estimated she lost $15.000 in roy-
altics because purchasers bought
other ersions nf} the tune, thinking
it was hers.

Miss Baker’s letter nighlights a
problem that has eaused tremen-
dous controversy in the trade,
namely, the duplication (rather
than the covering) of successful
disks. To illustrate the practice,
the letter mentioned the case of
Paul A. Watson, who recorded “A
Little Bird Told Me” on Supreme
in 1948—a disk which was “copied
in its entirety by Evelyn Knight on
Decea.” In the ensuing test case,
the court held that the Copyright

M-G-M GETS UA
‘MARTY’ TIE-IN

NEW YORE, Feb. 26, —
M-G-M Records and United
Artists are readving a joint
promotion on Leroy Holmes’
new disk, "Martv,” theme song
from the forthcoming Hecht-
Lanecaster movie of the same
name, The tune was penned
by Harry Warren and Paddy
Chayefskv., The latter also
seripted the screenplay and
the original teleplay on NBC-
TV. The Holmes record (lyrics
warbled by the Naturals) fea-
tures a promobtional jacket
which carries credits and stills
from the movie. Other special
material will be made avail-
able to dealers, distributors
and exhibitors «thruout the
country. Dwecjay promotion
will concentrate onm a name-
the-tune contest  gimmick,
which UA has employed with
success in the past on “The
Barefoot Contessa” and “Vera
Cruz.”

Act protected a song—but not an
arringement,

“Frankly,” Miss Baker writes, “T
think the . . . law is outmoded and
should be amended by bringing it
into line with present-day condi-

tions, . . . Since there is no court

to uphold my right . . . mavbe my
plea for protection will merit some
attention from wvou. After an in-
vestigation of the facts vou might
see some wisdom in introducing a
law to muke it illegal for one singer
to duplicate another’s work. It's
not that I mind anyone singing a
song that I write, or have writlen
for me by someone, but I bitterly
resent their arrogance in thefting
my music note for note.”

The current expansion. of the
rhythm and blues market has
brought inte sharper focus the
points made by Miss Baker, owing
to the fact that so many pop artists
and recording companies have
been trying to ride the r.&b. crest.
Atlantic Records, for whom Miss
Baker records, is regarded as hav-
ing been a prime target of artists
and labels attempting to ride the
r.&b. trend via covering records
which are duplications of the origi-
nal disk. Causing most talk in the
trade in recent months was Patti
Page’s disking of "Oh What a
Dream” following the original At-

(Continued on pacge 18)

Merc Distrib
In St. Louis

CHICAGO, Feb., 26.—Morrs
Price, vice-president in charge of
sales at Mercury Hecord Corpo-
raton, this week announced that
the firm had opened its own dis-
tributorship in St. Louis. The new
outlet is called Mercury Record
Distributors, Ine.

The new distributorship  is
managed by Pat Blunda. Blunda
was formerly manager for the
Columbia distributor in St. Louis,
and recently had been working as
disk jockey contact man in that
territory for the former Mercury
distributor, Commerecial Music.

The new olfice will service the
St. Louis and Kansas City terri-
tories. The move is another step
in the firm's policy of establishing
company-owned distributorships in
major markets across the country.

WwWww americanradiohistorv com

Copyrights Subcommittee, Celler
came before the subcommittee in
the role of a witness in support of
the bill, and he songht vigorously,
tho futilely, to induce the ﬁ.l" com-
mittee to discharge the bill.

Langer's sponsorship of a Senate
version of the Thompson bill is ex-
pected to give that piece of legisla-
tion a strong boost. Langer is rank-
ing Republican of the Senate Ju-
diciary Committee headed by Sen-
ator Kilgore, and he is a co-sponsor
of the Kilgore anti-juke hox exemp-
tion bill. Thus, Langer, like Repre-
sentative Thompsop, will be in the
position of sponsoring both menas-
ures. Their avowed purpose is to
bring both proposals to the atten-

(Continued on page 63)
|
Coast Indie

Labels to Hike
Price of 78's

HOLLYWOOD, Feb., 26.-Tho
official action had not been taken
late yesterday (25, indications were
that Coast independent Ilabels
would raise the price of 78 r.p.m.
records before the week is out.

The raise, which would offi-
clally peg 78 rp.m. records at the
consumer price of 98 cents, would
be a token ane at hest since dealers
in this area have been selling ree-
ords at that price for some months
now. Moreso, distributors  have
been selling 78% at the wholesale
price of 60 cents (The Billboard,
February 19) for approximately two
weeks.

The broad effect of such an in-
crease will be felt at the distributor
level only, with the latter group ex-
pected to pay approximately 4
cents more for records, Current
discussions among Coast record
firms indicated that the same dis-
tributor discount of 50 and 10 per
cent would prevail.

Labels expected to make the in-
crease include Aladdin, Imperial,
Modern, RPM, Crown, Flair, Doo-
tone, Specialty, Spark and Combo.

The retail price of 45 r.p.m.
records will not be affected by the
projected increase of 78's, and will
remain at 89 cents,

ASCAP Cufs Up
Nearly $8 Mil
In 6-Mo. Span

HOLLYWOOD, Feb. 26.—Ap-
proximately 400 members of the
American Society of Composers,
Authors and  Publishers  heard
President Stanley Adams reveal
that during the six-month period
ending January 31 distribution to
both writer and publisher members
totaled $7,800,000.

Semi-annual meet of the organi-
zation at the Beverly Hills Hotel
here (24} also heard Coast Chair-
man L. Wolfe Gilbert, Comptroller
George Holfman, Treasurer Saul
Bourne and board member Alex
Cramer.

Meeting was marked by the most
vociferous attack yet heard from
Adams relative to the “inequity in
the present copyright law u.'rjir:’n
exempts the juke box operator from
mmpllian{'ﬁ with the performance
for profit sections.”

Adams lauded U. 8. Senator Kil-
gore for his introduction of a re-

(Continued on page 13)
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On Prices

ndie Holdouts

Give In

Westminster, Haydn Society Set $2.99
Sale; Colosseum to Drop, Maybe Vox

By 1S HOROWITZ

NEW YORK, Feb. 26.—The few
remaining $3.93 holdouts among
independent LP manufacturers are
not expected to weather a Ffinal
hattering of the old price structure
by Westminster Records, which
next week will launch a special
sale, bringing down the price of its
classical 12-inchers to $2.89.

The sale, tied in as a promaotion
to mark the company’s fifth anni-
versary, will run until April 9. It
will be broken to the public to-
morrow (27) in a full-page ad in
The New York Times.

Such action was predicted in
The Billboard early last month. A
price story in the January 15 issue
saiel, “In the case of Westminster,
persistent reports indicated a dras-
tic sale would soon be announced
that could bring down the dealer
price, in some cases as low as
$2.03." The reports were later de-

nied by Westminster execs.

Havdn Sale

Haydn Society, another $5.95
holdout, will alse min a general
$2.99 sale. The promotion is duoe
to kick off Tuesday (1) and will
run for two weeks to a month. Al
Haydn Society releases, eéxcept
those announced for March but
actually due for release in April,
will be included.

In neither the Westminster nor
the Haydn Society case is the post-
sale price expected to return to
$5.95. 'Tradesters predict their
new lists will drop to $4.98.

Capitol & V-M
Tie-In on Key
Hi-Fi Drives

NEW YORK, Feb. 28.— The
V-M Corporation will tie in with
Capitol Hecords next week in a
drive to promote the phonograph
manufacturer’s new hi-fi line in
selected key markets. The cam-
paign will mn from March 1 thru
Apdl 15.

Capitol, whose companv-owned
branches carry the V-M line on a
non-exclusive basis, will tie in with
the drive in Boston, Philadelphia,
Atlanta, Dallas, Milwaukee, Cleve-
land and Seattle.

Any dealer who places an order
for $500 worth of

V-M  mer-
chandise thr  the ;mrﬁf:i[:mtil;nj;
branches will receive special ad-

vertising allowances, promotional
material including display racks,
streamers, easels, free hi-fi demon-
stration records and catalogs. Deal-
ers will also become eligible for
prizes in window display contests.

The campaign was set up for
Capitol by Joe Bour, accessory
promotion manager, who just com-
pleted a flving tour to the branches
where get-togethers were held with
branch men and district sales man-
agers.

Beginming  next  week  Bour
moves his entire operation to Capi-
tol's Scranton, Pa., plant.

Korn Named Exec
VP of Remington

NEW YORK, Feb. 26.—Bennet
Kom has resigned his sales exec
post at WNEW here to become
executive veepee of Remington
Records, Ine.

The Korn appointment signals
Remington's intent to expand its
base of distribution, increase its
releases and add new artists to the
rosters of both Remington and
Plymouth this vear, according to
Remington prexy Donald H. Gabor,
Prior to joining WNEW six vears
ago, Korn served as sales promotion
manager and account exec at the
New York Times radio station,
WQXR, here,

The big question mark amon
top-rated indies remains Vox, still
operating at the $595 pep. But
here, too,
speculation that a $4.98 list is not
too far in the future. Vox has

iranteed prior announcement to

ealers for any drop in lists.

Colosseum, meanwhile, is plan-
ning to drop its prices for 12-inch
LFP’s to $3.98 on April 1. The new
price will obtain on the bulk of
the diskerv's catalog, with rela-
tively few exceptions (CLPS Se-
ries) remaining at $5.95. There
will be an added $1 charge for
Colosseum album sets.

there is  considerable-

GAMBLING IN

| THE GARDEN

NEW YORK, Feb. 26, —
{lnhn B. Cambling, of WOR

ere, will pull a “Liberace”
next Thursdav (8), when he
celebrates his 30th year on
the air with a gala broadcast
from Madison Square Garden.

The weteran broadeaster
has invited his listeners to at-
tend the blow-aut at the Gar-
den from T7:15 to 11 am.,
and the station’s press agent,
at least, is confident he'll
draw as big a crowd as Liber-
ace (e.g. capacity).

As a gesture of respect to
dean Gambling, early moming
deejays on other Manhattan
stations will also be on hand
for the Tuesday event along
with name guests. However,
music will be limited to the
canned wvariety,

Wexler to
Electronic

NEW YORK, Feb, 26.— Paul
Wexler has been named director of
operations for Columbia Electronic
Products, a new division created
by Columbia Becords to help di-
versify and expand the company's
activities.

Wexler, a vice-president of Co-
lumbia, has served the diskery as
national sales manager since 1950.
The top sales paost, insofar as it
concerns records bearing the Co-
lumbia label, will go to Hal Cook,
formerly of Capitol Records (The
Billboard, February 26). Wexler
assumes his new post Tuesday (1).

In his new position Wexler will
assume the direction and supervi-
sicn of company products other
than Columbia records. Among

WANTED: MIL FOR SONG

Writers' Dough Ain‘t What It Used
To Be, Except for H'wood, B'way

@ Continued from page 1

years come from pictures and main-
stem musicals.

A brief ce at a list of song-
writers both past and present, en-
gaged in cleffing for the motion
picture studios and Broadway bears
out the foregoing statement. Stand-
ards that are continually reprised
came from the pens of such writers
as Jimmy Monaco, Ben Oakland,
Con Conrad, Ralph Rainger, Andy
Razaf, George M. Cohan, Harold
Arlen, Gus Edwards, Hoagy Car-
michael, Fred Ahlert, Abel Baer:
the great Brown, DeSylva and
Henderson team, and many others.
Invariably, these writers were at
one time or another under contract
to the Hollywood studios or creat-
ing songs for the Broadway stage.

Picture Changes

In vears past, Hollywood song
scribes were gpuaranteed a fixed in-
come. The picture has decidedly
changed since then, with few stu-
dios employing writers on an ex-
clusive basis. Currently such writ-
eres as Sammy Fain, Jules Styne,
Paul Francis Webster, Mack David,
Leo Robin, Mack Cordon, Sammy
Calm, Frank Loesser, Harry War-
ren, Johnny Mercer and others are

ALL TOGETHER

3 Ties for
Desmond

‘Philco TV’

NEW YORK, Feb. 26.—An in-
teresting three-way tie-up is in the
works for Johnny Desmond’s dra-
matic performance on NBC-TV's
“Phileo, TV Plavhouse” next Sun-
day (6) with Philco, Coral Records
and the Music Publishers Holding
Company  joining  promotional
forces to plug the musical drama’s
title tune, "Play Me Hearts and
Flowers.”

The song (written by Mann Cur-
tis and Sanford Green and pub-
lished thru MPHCs Advanced Mu-
sic) has been recorded by Desmond
on Coral and will be in the hands
of dealers and deejays the day
after the telecast. However, the
disk will not play any part in the
actual show, since all musical per-
formances on the program will be
live. In line with this the Philco
hour will be aired in front of a live
studio audience for the first time in
the show's history.

All in Plot

Desmond plays a singing band
leader who teams up with a nitery
comic (a la Martin and Lewis), The
title scmf will be an integral part
of the plot as Desmond writes the
ditty, rehearses it and finally re-
cords it. MPHC is sending seven
men out on the road to plug the
show and the record, while Coral
is setting similar promotional plans
in action with its distributors and
dealers. Philco also ,':{L}GT\.'H'!IE Des-
mond’s Mutual Broadeasting Sys-
tem deejay show.

at work at the motion picture stu-
dios, tho none of them have con-
tracts.

The studios hire composers and
Iyricists on assignment basis only,
with the writers' tenure determined
by the number of songs to be pro-
duced. Prices for assignments f}i’uc—
tuate, and have been known to
bring anywhere from $1,000 to as
high as $15,000.

Based on currenl Hollywood
production schedules, approximate-
Iy 30 full-scale musicals are slated
te go before the cameras soon. The
list is sure to grow with some
tradesters predicting a total of 50

Diskers Back
Goody Needle
Warning Pitch

NEW YORK, Feb. 26. — Sam
Goody's campaign to have manu-
facturers print precautionary leg-
ends on LP liners warning against
the short life of some needles has
received support from two major
diskeries.

In an open letter to producers,
Frinll_-'d as an ad in The Billboard
ast week, the discounter placed
the responsibility for adequate con-
sumer_education at the manufac-
turer level. He said use of worn
needles, under the misapprehen-
sion that they were “permament,”
affected reproduction and cast re-
flection on disk quality.

In a telegram to Goody this
week, Jim Conkling, president of
Columbia Records, said, “Your
Billboard ad on needle wear is
very provocative, and 1 believe
emphasizes a problem faced by
most dealers. In my opinion this
warrants prompt study and action.
As vou know Columbia jackets
carry some information about nee-
dle wear, but 1 believe this can be
materially strengthened.”

An earlier letter from Manie
Sacks, RCA Victor chief, to Goody
saitd that instroctions have been
given “our album department that
as future album covers are ordered,

an appropriate statement should
be embodied.”

RCA Report Sees
$300 Mil High

NEW YORK, Feb. 26.—Lower
prices of packaged records should
stimulate consumer purchases and
help build industry velume to a
new high of “more than $300,000.-
000 in 1955," according to the
annual report of the Radic Corpo-
ration of Amernica.

The report also said that industry
sales totaled $225,000,000 in 1954,
or a 10 per cent mcrease over the
Previous year.

at vear’s end. Added 1o these, an
enormous number of title songs,
background music and situation
songs for non-musicals will have
to be written, With the motion
picture studios placing such heavy
importance on music, the local col-
ony of film songwriters will be in
heavy demand.

In retrospect, the Broadway
stage offers fewer opportunities,
tho income potential is still excep-
tionally high. Reasons for the
decline are relatively simple. Cost
of production these days is astro-
nomically high, with show backers
hesitant to take the gamble in view
of limited returns. Actors’ Equity
reports the number of Broadway
attractions presented last season
was 41 per cent of the number
presented in 193334, The ratio
of musicals as opposed to dramas
is even higher.

Despite this, more writers than
ever before are turning to Broad-
way and, significantly, produocers
are looking for young blood.

Broadway show scores are al-
maost abways certain to be recorded
these days, by-passing the neces-
sity of a writer gomg out and
Fighting for record releases. Wril-
ers generally make their own deals
with show producers, taking either
flat fees or percentage deals for
show scores. Of late, a number of
songwriters have turmmed plavwright
and producer themselves, thereby
increasing their earning potential,

Further proof that the big som
come from Hollvwood and Broad-
way is offered in the fact that the
great publishing  dynasties, firms
like Chappell, E. H. Morris, T. B,
Harms and others, all were built
on material that stemmed from
these two sources.

{:.u;t a3 long as the American
ptiblic is lured by the celluloid in-
dustry and the stage, it seems there
will alse be a like amount of in-
centive offered to songwriters 1o
create its music.

Groove Sets
Ist Releases

NEW YORK, Feb. 268.—Groove
Records, RCA Victor's reactivated
rhythm and blues label, is readying
its first releases under the opera-
tion’s new management. Imitial
sides cut by John Greer and Piano
Red under the direction of Hob
Rolontz, artist and repertoire di-
rector, will hit the market by
March 10.

Ray Clark, Groove chief, is
meanwhile pacting independent
distributors who will handle the
line in key Northern markets. Reg-
ular Victor distributors will carry
Groove in most Southem terrilories.

In a move to add to his artist
roster, Rolontz has sipned the Son-
ics, a new vocal group who will
cut their first sides for Groove next
week.

iyivivi VIR —

Head Col.
Products

these are phonographs, transcri
tions, Epic and Okeh disks. In
addition, Wexler will supervise
sales of Cryton Precision Products,
a company facility for the produe-
tion of precision plastic products
other than records.

New Products

Jim Conkling, Columbia presi-
dent, said the new electronic prod-
ucts operation will also involve
the development and merchandis-
ing of new company products still
in the laboratory stage.

Conkling also announced added
responsibilities for two other key
Columbia execs. William S, Bach-
man has been named director of
engineering research and develop-
ment, and Herbert M. Greenspon
director of manufacturing and
technical operations.

Bachman now assumes the re-
sponsibility for the development of
new products and recording tech-
niques and the establishment and
control of standards for records
and phonographs. He will also be
in charge of products and methods
engineering at Columbia’s Bridge-
port plant.

Greenspon, with the firm for 20
vears, takes on new duties in re-
cording and order service func-
tions, as well as supervision of the
entire manufacturing operation
here and abroad.

CLEAN-UP TIME

BMI Tighiens
Controls on

Song Lyrics

NEW YORK, Feb. 26.—Concern
over the possibility of inadvertently
licensing objectionable song mate-
rial has led Broadcast Music, Inc.
to weave several new strands in the
already tight protective screen dit-
ties must pass before clearance.

It is known that top BMI brass
are occasionally consulted, and
some borderline cases have wound
up on prexy Carl Haverlins desk
before a  final decision was
reached.

In the Jast 12 months BMI has
refused clearance to about 100
songs because of objectionable ly-
ric content. Most of these were
rhvthm and blues tunes, altho some
ﬂ:‘ﬂlmmc from other musical cate-
gories.

BMI’s pitch to publishers, which
might be paraphrased as "Youm
don't have to be dirty to be sue-
cessful,” has resulted in consider-
able pre-screening by copyright
holders. It is pointed out, for in-
stance, that of the 100 ditties de-
nied BMI clearance in the past
vear, only 25 were bounced back
in the last six months.

Tunes not given BMI clearance
are not listed in the licensing org’s
pin-up and release sheets to music
users, If they are not cleaned up
in revision they are not earried on
the BMI books.

Last April Joe Tumer’s “Shake,
Rattle and Roll” on Atlantic was
refused clearance and tho it went
on 1o become a towering r.&b. hit,
the disk never received BMI list-
ing. Follow-up covers featured
revised lyrics.

ASCAP Appeals
Board Is Elected

NEW YORK, Feb. 26.—Results
of elections to the board of appeals
of the American Society of Com-
posers, Authors and Publishers are
as follows: In the Popular Pro-
duction Writer field Abel Baer and
John Redmond were re-clected, as
was standard writer Douglas
Moore, In the Popular Produe-
tion Publisher ﬁeIrﬂ Joe Santly
was re-clected, as was Joseph A,
Fischer, standard publisher. Neéw-
ly-elected to the appeals board was
Fred Fox, of the Sam Fox FPub-
lishing Company,
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‘HIT THE DECK’ Musical Tax |NEW_FIELDS? ~
lend-Lease = [Takes Down | Disney Tie-Up VYox Jox

Arrangement
Assists M-G-M

NEW YORK, Feb. 26.-M-G-M
" Record’s lend-lease artist arrange-
ment with other labels continues
this month with its 36th sound-
track album “Hit the Deck.” The
set will be released on the eighth
anniversary of the company in
mid-March. Victor’s Tony Martin
and Mercury’'s Vie Damone both
warble on the LP, in addition to
M-G-M artists Jane Powell, Deb-

~ bie Revnolds, Ann Miller and Kay
Armen.

Martin and Damone also ap-
E’.‘,‘ir&d on M-G-M's "Deep in My

eart” sound-track album, in re-
turn for which the label let Mer-
cury have sound-track album
rights to Damone'’s M-G-M movie
*“Athena,” and allowed Debbie
Reynolds on Eddie Fisher's “Man
Chases Girl” for Victor.

The “Hit the Deck” album, from
_ the movie version of Vincent You-
"man’s Broadway musical, will be
issued as a 12-inch LP, a three-
" pocket EP and a four-pocket T8
r.p.m. set. Deejay Ted Brown, of
local Station WMOCM, has recorded
a special sales pitch with some
selections from the sound-track
package, and’ this disk will be
available to dealers and distribu-
tors as a special demonstration
platter.

M-G-M is also making available
to distributors a special 3
label LP. It will be sold to dis-
tributors for $1.25, after they file
an advance report on TV and radio
stations which have indicated they
will broadeast the special disk.

Aberbachs Get
Wabash Catalog

NEW YORK, Feb. 26.—]Jean and
Julian Aberbach, continuing to add
to their copyright holdings, have
acquired the rights to the Wahash
Music Company. The ecatalog,
founded by Lester Melrose in Chi-
Cago vears ago, contains upwards
of 385 recorded songs, and is pri-
marily a rhythm and blues eatalog.
The Aberbachs, owners of Hill &
Range and other extensive enter-
prises in the countrv and western
and gospel fields, have expressed
much interest in the current ex-
pansion of the rhyvthm and blues
market,

Wabash Music tunes will be

cleared bv the Aberbachs thru St
Louis Music, a Broadcast Music,
Inc. affiliate. Last week The Bill-
board arnmounced the Aberbachs’
acquisition of the Theodore R.
Frye catalog. This, too, will be
cleared thru St. Louis Music. Sev-
eral weeks ago The Billboard re-
vealed the Aberbachs’ acquisition
of the performing rights to the
Stamps Baxter catalog, following
termination of that firm’s present
contract with SESAC.

Duke Label Will

Put Out Ace Album|b

NEW YORK, Feb. 26.—=The de-
mand for records by the late
Johnny Ace has become so strong
that Duke Records will release its
first packaged sets of his past hits.
The sets to be released include a
10-inch L.P which will contain all
of Ace’s previously issued singles,
such as "The Clock,” “My Song”
and the rest.

The diskery will alsa make the
tunes available on EP's. The LP
and EP sets are the first ever issued
by the label in the r.&b. field.
Orders for the Ace sets to date,
both the LP and the EP's, are
heavy, according to national sales
manager Irv Marcus, Ace’s last
record, “Pledging My Love,” is
Nao. 1 on The Billhoard’s best sell-
ing r.&b. chart, and is also on the
pop record best selling chart,
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deejav-.

In November

WASHINGTON, Feb. 26.—The
vield from the federal tax on
phonograph records and other
amusement levies, except for musi-
cal instruments, showed a drop in
November last vear, the Internal
HE‘I-"EHUE Service reported this
week.

Revenue from the tax on phono-
graph records totaled $1,921,000
compared with $2218,000 in
November the previous year, while
tax on phonographs, radios and TV
sets was 532,120,000 compared
with $33,125.000 in November,
1853. The tax on musical instru-
ments produced $2,203,000 in
November, 1954, compared with
%$1,953.000 the previous November,
The yield from the federal tax
on admissions to cabarets and roof
pardens was $6,711,000 in Novem-
ber compared with $7,117.000 a
vear before, while the tax on ad-
missions to theaters and concerts
was  $20.300,000 compared with
$29,073,000 in November, 1953.

TALENT RACE

Waldorf's
Two Labels
Seek Names

. NEW YORK, Feb. 26. — The
competitive situation these days is
such that even the low-priced pro-
motional disk lines are getting into
the talent race to come up with
name attractions for their LP and
EP packages. Typical is the effort
now heing made by the Waldorf
diskery’s two lines, the Music Hall

p label and the Grand Award
onghair label.

The diskery's chief, Enoch Light,
has been seeking name talents par-
ticularly for the Music Hall label
—a 10-inch LP line which retails
for 99 cents. Currently getting
cover billing are Eugene Conley,
Winifred Heidt, Rex Stewart, Will
Bradley, Bobby Byrne, Pee Wee
Irwin, Eddie Safranski, Peanuts
Hucko, Vincent Lopez, Bud Free-
man and Lew White, All the art-
ists” are currently cutting for the
label. Lopez is the latest addition.

The classical line, Grand Award,
is featuring such svmphonic groups
as the Radio Vienna Grund Sym-
phony and the Vienna State Opera
Orchestra. Conley and Miss Heidt
have also been recording for this
line, which sells for $2.98. The
diskery features full-color repro-
ductions of famous paintings on
the album covers. Deals for art
work are made with museums all
over the world. The label's best-
selling  “Sheherazade”™ package,
for example, Ffeatures a Rubens
painting on the cover, while a
waltz package uses a Renwoir.

‘SHOWCASE'

Marts’ Top
Tunes Spun

On Network

CINCINNATI, Feb. 28.—Rex
Dale, deejay at WCKY here, has
egun a-series of radio shows on
a three-State regional network for
Bavarian Beer. Titled “Showease
of Hits," the show features the to
tunes from each market into which
it is being piped.

Carrying the show are the :ollow-
ing stations: WBEX, Chillicothe;
WBNS, Columbus; WCHO, Wash-
ington Court House; WHIO, Day-
ton; WHIZ, Zanesville; WMRN,
Marion; WMVO, Mount Vernon;
WOHP, Bellefontaine, and WPAY,
Portsmouth, plus WOCNB, Conners-
ville, Ind.; WFTM, Mavsville, Ky.,
and WKBV, Richmond, Ind.

Each program alsoe contains a
“Spotlight Feature,” which in-
cludes interviews with disk artists,
new tunes which Dale feels have a
chance to reach the top, novelty
tunes and old-timers which have
lead the parade in the past.

Stirs AB-P1
Disk Rumors

NEW YORK, Feb. 26 —Trade

circles were buzzing again this
week about the expected entry of
American Broadcasting-Paramount
Theaters, Inc., into the record
business. Tho sources close to the
broadcasting-theater firm are be-
ing particularly quiet, it is no se-
cret that AB-FT's deal with Walt
Disney has stirred up plenty of top
echelon thinking about getting into
the disk business.

Current belief is that the nu-
cleus of such a record label would
be the Disney characters, perform-
ing and writing talent. The cur-
rent pop hit, “The Ballad of Davy
Crockett,” was kicked off on the
Disney ABC-TV network show.
And while Disney made a deal
with his Fess Parker version of the
tune with Columbia Records, the
new label would, it is assumed,
grab off such items in the future.

ABC network is currently en-
gaged in research on the i;irlisl{c
market. It is believed that this
project involves a future disk label.
It is-also known that AB-PT has,
in the past, approached several
large labels with a view toward
buyving them.

Current Disney disk deals in-
volve such labels as Victor, Little
Colden and Capitol, tho none of
these Firms has a complete exclu-
sive deal with Disney.

Capitol Adds
4 to Roster

HOLLYWOOD, Feb. 26.—Capi-
tol Records fattened its talent roster
this week with the addition of two
vocal groups and two girl singers,
Added were the CGalluhads, the
Taylor Sisters, formerly known as
the Tavlor Maids; Lee Kane and
Betty Anne Steele, latter formerly
with the Buddy Morrow ork.

Firm has been adding new talent
en masse in recent weeks, pre-
viously signing the Paulette Sis-
ters, Bunny Paul, Danny Capri and
Bobby Milano. .

WDIA, WILY Hit
Top Negro Pulse

NEW YORK, Feb. 26. — The
highest Negro ‘Pulse aundience rat-
ing in America was chalked up
last month by WDIA, Memphis,
and WILY, Pittsburgh, with the
former taking First place with a 15.0
rating, and the latter only slightly
lower with a 14.6.

The Pittsburgh station also
racked up top ratings for every
quarter hour in its local Negro
market last month and in nine
quarter hours of the composite day
had more audience than all” other
Pittsburgh stations combined.
While the 50,000 watter WDIA
has been on the air for several
vears, WILY had been in existence
less than five months at the Hme
Pulse took its January survey,

Period Records
Names Feather
A&R Consultant

NEW YORK, Feb. 26.—Leonard
Feather has been named. artist and
repertoire consultant by Period
Records in a drive by the inde-
pendent LP label to expand its
coverage of the jazz Feld. In his
new post Feather will supervise the
recording of new material as well
as help acquire older aasters. He
has just completed three sessions
with Osie Johnson and a combo
for release next month.

The firm has just released the
first five LPs under its new pro-
rram, with regular monthly  re-
cases scheduled. All 10-inchers,
they list at $3.98,

By JUNE BUNDY

GREEN GIMMIX: Dean Parker jumped the color-gun on St
Patrick’s Day this month and pushed his new “Green Fire” disk with
New York deejavs, via an emerald-dyed gimmick, Parker’s press agent
talked model Vickie Hayes into dying her hair, evebrows, finger nails
and poodle green. Then (attired in n dress, gloves, stockings and
shoes and smoking a green cigarette thru a green holder) she made the
rounds of local stations to deliver the Parker platter. The columnists
were startled, but most of the blase Manhattan sginners took it in their
stride, including Art Ford, Ed Locke and Bill Kemp, of WNEW; Ed
Stockes and Bill Silbert, of WMGM; Jack Lacy, WINS, and Murray
Kaufman, WMCA.,

THIS 'N' THAT: Ted H. Lumpkin, WNAG, Grenada,
Miss., married the former Mary Elizabeth Saunders, of Her-
nando, Miss., last January 16. They honeymooned in New
Orleans and dropped in to chat with WWL's Dick Martin. . . .
Spencer (Poppa Meathouse) Cabelton, KWFC, Hot Springs,
Ark., conducts a Monday thru Friday r.&b. disk show by day
and is a policeman by night. He also has an hour-long spiritual
record program on Sunday moming. . . . Joe (Tex) Gathings,
WOOK, Washington, is on the air 40 hours a week with r.&b.
plus pop and jazz. . . . Bob Blackshear, KVOU, Uvalde, Tex.,
wants more co-operation from distributors on getting disks for
his two-hour r.&b. show and 45-minute spiritual program.
Blackshear specifically desires platters from RPM, Federal,
King, Apollo, Aladdin, M-G-M, Savoy, Blue Note, United, Okay,
Herald, Epic and Mercury.

L] L L]

R&B ROLL CALL: Okey Dokie, WBOK, New Orleans, tests his
records on a group that visits the studio every day to determine which
records should be played most on the air. . . . Jack Allyn, WROV,
Roanoke, Va., says his weekly r.&b. record dances are still drawing
big teen-age crowds at the Star Citv Auditorium. Allyn uses Jackson
as his “air name” and “Jam Up” as his theme, so his fans have started
several “Jam Up With Jackson™ elubs in his honor. . . . Ollie Robinson,
WPRT, Prestonburg, Ky., recently asked his "Musical Clock” listeners

(Continuwed on page 33)

'DEALER DOINGS

— By CARY KRAMER

PROGRESS: C. Robert Martin of Melody Lane, Palo Alte, Calif.,
writes of an incident that proves that we may all be wearing long white
beards before everyone is converted from 78's to 45%s. A customer was
given a pitch on a three-speed phono, but he found it a pretty radical
contraption. “He had only recently converted to a 78 r.p.m. machine
from cylinders,” savs Martin.

[ ] L] [ ]

CONTESTS: Buhl Sons, Detroit distributor for Columbia,
is conducting a dealer-consumer contest for lower Michigan and
Northern Ohio designed to promote sales of both records and
phonos. The winners, to be named in April, will be escorted by
Paul Weston thru Columbia’s Hollywood studios and will meet
the top stars and maybe even take a dip in Liberace's pool. Other
prizes include trips te Acapuleo, Mexico, and New York....
M-G-M has named the winners in its “Seven Brides for Seven
Brothers” window display contest. Frances Egan, of the Egan
Record Shop in Biloxi, Miss., and Mr. Broussard, of the Saenger
Theater in the same city, split $200. New Yorkers ]. Weiss of
Inwood Radio and Records and Anthony Capra of the Inwood
Theater split $100. '

CHANGES MADE: The B. A. Neal Radio Shop, Mansfield, Pa.,
has moved to a larger building and increased its record department. . ..
J. G. Murray, owner of A'Murco Music in Dallas, has opened a new
outlet in Irving, a suburb of Dallas. It is also known as A'Murco and is
located at 905 East Irving Boulevard.

SUGGESTIONS: Sammie Stone of Long Beach, Calif.,
like many other unspecialized dealers, has problems selling
classical records, It is economically impossible to stock large
numbers of LP's for demonstration purposes, yet he finds he
must, since customers will not buy a used record. Stone asks,
“Why can’t manufacturers make a special disk for dealers, on the
order of the hi-fi demonstration disks, with excerpts from new
LP's? The money saved in duplicates could be used to stock
more sets.” ... The Billboard's “Today’s Top Tunes” are great
for stimulating consumer sales, reports E. B. Vodden of The
Little Record Shop, Vassar, Mich. He uses The Billboard charts
as a buying guide, and “Today’s Top Tunes” convince customers
the disks he stocks are what they should have.

Price change gripes are still coming in. R. L. Hanson of Stockton,
[l., is particularly unhappy about upping the price of 78’ in pop
lines, He has felt it necessary to absorb the extra cost himself. The
Tumtable Record Shop of Columbus, O., is grateful that RCA Victor
took the lead in dropping LP prices and feels that it gives the industry
a shot in the arm. Other labels come in for criticism, however, for
keeping so many important LP's at $4.98 and $5.95. This store finds
that it only throws more sales to RCA Victor and other classical
labels hewing more closely to a $3.98 line.

JUKE BOX WRAP-UP

H. C. Evans & Company shuts down. l}ul-:e box manufacturer will
liquidate all assets on March 29 at public auction. Approximately
#651.000 in equipment to be sold. Leaves only four phonograph
manufacturers remaining.

Dick jockey-music operator co-operation pays off in Cin-
cinnati as 5,000 customers submit song titles in juke box spon-
sored “Name-the-Song™ contest. The tune was on a King label
with Bill Doggett leading the instrumental. First prize of
$500 awarded by deejay.

Recording artists and exhibitors to be on hand for the 1955 MOA
convention begin to mount, Artists already confirmed include Fontane
Sisters, Johnny Maddox, Hill Toppers and Billy Vaughn. Entertainment
committee hoping to hear from Como, Sinatra and Dorothy Collins.

For full details on these stories see Music Machines de-
partment beginning on Page 63, '

=1 [ = g
VWWUW Adlrre !!g gu!! g”; sllll


www.americanradiohistory.com

16 MUSIC-RADIO

THE EBILLBOARD

MARCH 5, 1955

TALENT TOPICS

‘BIRDLAND STARS' DRAWS
6,710 IN TWO CHI SHOWS ...

The “Birdland Stars of "55" package hit a nifty
ﬁta of 8,710 people for their two performances at
e Civic Opera House in Chicago. The show,
headed by Sarah Vaughan, Count Basie and orches-
tra, Ceorge Shearing, Erroll Gamer, Stan Getz, and
Lester Young, reported receipts of $20,200. At the
first show, only 21 seats were left empty.

NATIONAL DANCE FESTIVAL
SETS UP 5CG PRIZE MONEY ...

Awards totaling about $5,000 will be offered con-
testants at the National Dance Festival in Mil-
waukee, tentatively scheduled for July 13-15 to
coincide with the city’s All-Star Festival, to start
July 11, in connection with the All-Star baseball
game on the 12th. Contestants may enter by making
application to National Dance Festival, Box 1663,
Milwaukee,

HUROK TO IMPORT
‘COMEDIE FRANCAISE', ..

Sol Hurok has arranged for the “Comedie
Francaise,” France’s most famous theatrical com-
pany, to tour Canada and the United States next
season, marking the first time the group has
appeared in this countrv. Heretofore New York's
only contact with the Comedie Francaise has been
thru WNYC’s local broadeasts of the group’s plays,
which were specially taped in Paris for broadcast
here by the French Broadeasting System in North

Eerica.

RUSTY BRYANT ORK
ON 1-NIGHTER TOUR., . .

The Rusty Bryant ork, currently playing the
Carolyn Club, Columbus, 0., has ﬁmﬁcn all rec-
orcls for business and attendance at the spot. The
ork, being handled by Lester Lees heads out on a
national one-nighter and location tour beginnin
Tuesday (1). Bookings are already set for a un§
portion of the tour thru the band's recent hit disks

on the Dot Record label, "Castle Rock™ and “All
Night Long.”

ABC 'MUSIC TENT' RUNS
SINGING CONTESTS . . .

The ABC radio network has launched a new
musical program, “Music Tent,” on Thursday from
9:30 to 10 p.m., with Art Fleming as host and Glenn
Osser and his orchestra. The format features a com-
petition between four professional singers each week,
with winners given a chance to compete for a con-
tract with one of the leading musical tent show
companies across the country.

The first such contract will be offered by the
Flint (Mich.) Musical Tent. At the end of the season,
all semi-final winners will compete for a trip to
Eruope and a long-term contract with a summer
theater. Songwriter Otto Harbach and Flint Musical
Tent producer Robert K. Adams were talent judges
on the first show.

Sammy Davis Jr. leaves Miami Beach Wednesday
(2) to come into New York for recording sessions. ., .
Davis and the Will Mastin Trio open at the New
York Copa on March 24 for four weeks. . .. Tommy
Mara guests on the Howard Miller TV show in
Chicago thru March 4. . . . The Fontane Sisters will
receive a Gold Record for "Hearts of Stone” on the
Ed Sullivan "Toast of the Town”™ TV show....
Betty Madigan makes her bow in Detroit when she
plays a two-week engagement at the Statler Hotel
there begiining April 25. . .. Gene Krupa's disk con-
tract with Norman Granz has heen extended for
another year. Krupas' trio is eurrently at The
Crescendo in Hollywood. . .. Karen Chandler will
play Allred University, Alfred, N. Y., on March 18,
... Jack Pleis; Decca’s musical director, goes to
California this week for recording sessions with
Kitty Kallen and the Four Aces. . . . General Artists
Corporation has signed Eileen Todd. . . . Tony Travis
left this week on a 10-city junket visiting deejays. . ..
Joe Loco and his combo, now at the Birdland in
New York, leave soon on an Australian tour.

FOLK TALENT & TUNES

Around the Horn

American Corporation, Hollvwood, has set Lefty
Frizzell with "Town Hall Party,” Compton, Calif.,
for an extended engagement. He will be featured
with “Town Hall's” full-network show on NBC as
well as on the unit’s regular three-hour TV show
seen every Saturday night, On March 5 Frizzell
begins his second vear on XERB, San Diego, Calif,,
where he does a 15-minnte daily radio show with
Uncle Jim Chrstie. . . . Freddie Hart, whose click
disk, “Loose Talk.” is reported going great guns on
Capitol, is currently on a Northern California spin
for Americana, and follows with Texas dates for
the same office, opening at El Paso March 4. He'll
be on the road a month, rejoining “Town Hall
Farty” in Compton, Calif., April 1.

Joe Taylor and His Indiana Red Birds, of Fort
Wayne, Ind., are now working under the personal
management of Bill Corley, publicity and promotion
expert. . . . John Harper, emsee with “Big D Jam-
boree,” Dallas, now has his own daily TV seg on
KRLD-TV there. introducing western movies to the
kiddie trade in the afternoons. George McCoy, “Big

== By BILL SACHS

D" steel man, sings a ballad or two as part of the
format. . . . Bill Carlisle’s newest on the Mercury
label iz “Rusty Old Halo,” with the flip side, “It's
Bedtime, Bill.” Bill and his gang have just returned
to Nashville from a successful New England swing,

, Sonny James was guest last Saturday (26) on
“Big D Jamboree,” Dallas, with Tommy Duncan set
for April 5, and Freddy Hart, April 12

Ferlin Huskey, Rod Brasfield, Justin Tubb, Harvie
June Van and Marvin Rainwater pulled 3,000 pavees
at the Auditorium, Narfolk, February 13. “We didn't
lose anv monev with it,” typewrites Sheriff Tex
Pavis, who spins the country wax at WCMS, Nor-
folk. “As a result, we have another show set for
March 13, featuring Faron Young, the Wilbumn
Brothers, Little Jimmie Dickens and Del Wood.”
.« . The Louvin Brothers, Ira and Charley, made
their debut with W5M's "Grand Ole Opry™ in Nash-
ville last Saturday (26).

Bob Kennedys “Bandwagon,” western variety-
type show heard Ffrom 7-8 p.m., Saturdays, over
KOVE-TV, Stockton, Calif., manages to ring in

fContinued on page 34)

RHYTHM & BLUES NOTE

The thythm and blues field will be pleased to
know that the first disks on the Groove label cut by
Bob Rolontz, former editor of this column, will be on

dealers’ shelves in approximately 10 days. Included
are sides by John Greer and Piano Red. Rolontz is
laying plans For stepped-up activity on the label.

There are a couple of interesting observations on
the r.&b. charts this week, Firstly, the fine Johnny
Ace side on Duke, “Pledging My Love,” has moved
into top position on every chart, Last week it had
already scored Number 1 on the best selling list.
Now it's, Number 1 on the boxes and on the dee-
jay chart. Such a fabulous success, of course, only
emphasizes how keenly the trade will feel the loss of
such an artist.

Aunother point of interest this week is the
appearance in the national best seller charts of
immy Reed’s “You Don't Have to Go” on the Vee
}ny label. This is the second Southern-blues type of
r.&b. wax which has proved strong enough—in re-
cent wax—to break out as a good seller on more than
a regional basis. It's currently in 13th position, and
will almost certainly move up. hnutﬂer of these
traditional Southern-styled disks to get action re-
cently was Lowell Fulson’s “Reconsider, Baby” on
Checker. Fulson is now moving down, altho it’s
still Number 9 on the operator list. Of course,
this scarcely makes a dent in the over-all chart
picture—which is monopolized by the newer-type
r.&h. wax—but it iz indicative of the renewed vigor
of the Chicago based labels and it is a phase worth
watching,

By PAUL ACKERMAN

The newer-tvpe r.&b. material continues to create
a tremendous stiv thruout the entire music business.
It’s no secret that some of the larger publishers and
varions a.&r. men have trouble latching on to the
idiorn, Some publishers, on the other hand, are
gquickly seeking to extend their activity in this field
(see separate story on the Aberbachs’ acquisition of
the Wahash Music Company catalog).

Off the cuff: Atlantic’s Clyde McPhatter, on
leave from his Army base at Grand Island, N. Y.,
is in town. He's just made Pfe. . . . Chanter
Ruth Brown is set for Steve Allen’s NBCAV show
March 8.... Laverne Baker treks to the Coast,
where the Gale Agency has booked her for an ex-
tensive series of engagements. Laverne has been
resigmed to a long-term pact by Atlantic, . . . Jaguar
Records has purchased lwo instrumental masters
eut by Joe Weaver's ork in Detroit. One of the
sicles, “The Lazy Susan,” is a jitterbug-type of dance
but at a slower tempo.

All the best to Savoys Varetta Dillard, The
thrush, riding high on the charts with “Johnny Has
Gone,” scored another smash last week. She gave
birth to a girl, named Ceni Varetta. Thanks, Her-
man, for passing on the news.

Mlinois Jacquet nlpener] Friday (23) at the Chicage
Theater. He's set for two weeks. . . . Lester Young
booked into Pabst's Philadelphia, for one week
starting March 7. . . . Red Prysock set for five days
at the Apache Inn, Dayton, Q. starting March 10.
. « . Bonnemere into the Comedy Club, Baltimore,

starting March 7,

MUSIC AS

DURANTE MUSIC
TO REACTIVATE ...

Lou Cohen, president of Jimmy
Durante' Music Publishing Com-
pany, announced plans for a full-
scale reactivation of the firm. The
publishing company, an alfiliate
of ASCAF, has well over 300 copy-
rights in its catalog, a majority of
which are special material songs
written for Durante. The firm will
now take on outside material as
well. Currently, the Durante com-
pany is working on three tunes,
“One in a Million,” “Cetting
Lucky” and “Whe Cares.”

KCB(Q TO STRESS
MUSIC, NEWS SHOWS . ..
Prompted by the trend of na-
tional advertisers to allocate larger
portions of their budget for local
radio, Station KCB(Q), San Diego,
is scheduled to begin the first of a
series of music and news shows on
March 7. Stanley Norman, manager
of the ABC-affiliated station,
acknowledged that “we recognize
the trend and intend to air a music
show designed to accommodate the
tastes -of San Diego audiences.™
Station is allocating give hours of
afternoon time previously used by
network programing to air the
show, which will he produced by
Hurry Martin and aired by disk
jockeys Ermest Myers and Ralph
Menard.

New York

Newly named as distributors for
the Broadway label are House of
Music, Roseville, Mich.; Broadway
Distributors, New Castle, Pa.;
Mann Distributing, Fairfiled, 11,
and Manville Distributing, Man-
ville, N. J. The firm also set up a
new office in Cicero, Ill. . . . Her-
man Smith has been named field
director of the Teen-Age Survey
Service, . . . Jelf Chandler will
sing another title tune in his new
film, “Foxfire.,”" Hell also publish
the song. . . . Hollywood agent
Meyer Mishkin has signed Carolyn
Scott to a one-year TV and movie
deal. She's the daughter of Abe
Olman, topper of the “Big Three”
music firms. . . . Country Record
Distributors is handling the Hick-
orv label out of El Pasn, Tex. . . .
Vocal coach and arranger Jimmy
Rich is the artists and repertoire
chief of the new Rich Recording
Corporation.  First disk will fea-
ture Herb George, and Sid Ascher
will act as press relations consult-
ant, while Paul Brown will handle
promotion. . . . Harmony House,
San Franciseo publishing firm, has
been elected to membership in the
American Society of Composers,
Authors and Publishers. The firm
holds copyrights by such writers
as Byron Gav, Zo Elliott, Charles
’Flynn, Sterling Sherwin, Marian
Gillespie and John Milten Hagen,

Decea Records has purchased
two masters by Buddy Blake's
orchestra from River Records in
Memphis. The sides, with Blake
featured on vocals, are "You'll Cry
for Me” and “Might as Well For-
get Me."

Jubilee records this week re-
leased a new tune by Boh Cobert
and IDion MceGregor, cut by the
Four Tunes and titled "I Hope.”

Fred Waring will receive a gold
record in honor of his over-a-mil-
lion sales record of his Decea re-
cording of * "T'was the Night Before
Christmas.,” The presentation will
be made on CBS-TV's “General
Electric Theater” by that show's
host, Ronald Regan. Waring's new
album, “Broadway '55," featuring
selections from three current legit
musicals, "Fanny,” "Silk Stockings,”
and “House of Flowers,” was re-
leased this week.

Goldswan Productions, Ing., this
week contracted to produoce an in-
strumental and voceal jingle spot
for Gold Ribbon Wine and a voeal-
only singing commercial for use by
that firm on TV. Goldswan also
signed to arrange vocal sound
tracks for Waverly Walers, a Na-
tional Biscuit product. , . . The
Amerivan Foundation for the Blind
presented  Seymour N, Siegel,
WNYC chief, with a special cer-
tificate of merit, in recognition of
his efforts to promote a more real-
istic attitude toward blindness. In
addition to airing two Foundation
series over WNYC here, Siegel, in
his ecapacity as chairman of the

WRITTEN

board of the National Association .
of Educational Broadcasters, ar-
ranged for the series to be aired
over the entire NAEB network.

Broadeast Music has acquired
the tune “Please Have Mercy”
from Gallo Music. . ., . Bluehird
Records will have a kidisk version
of “The Ballad of Davy Crockett™
out next week in a reading by the
Sons of the Pioneers. A color
sleeve will hold the 49-cent disk.
. » + Eddy Amold presented the
Library of Congress with his re-
cent album, “An Amenean InsH-
tution,” in a ceremony in Wash-
ington Thursday (24) attended by
a number of Tennessee Congress-
men, . . . Charles Eynd, president
of Audio & Video Products, is off
en a short Florida vacation.

Chicago

Following his appearance on the
“Steve Allen Show.” Stan Kenton
pulled into Chicago for a two-day
blast with disk jockevs and record
shops plugging his  high-ticket
package, “The Kenton Era.” Stan
also was feted at a cocktail party
attended by trade people at the
Blue Note. Among Kenton's ap-
pearances here were a guest shot
on Howard Miller's TY deejay
show, plus autograph parties at
the Hudson-Ross and Gamble
Hinged record stores. . . . Ilinois
Jacquet and His Jazz at the Phil-
harmonic combo are current at the
Chicago Theater, which stars sing-
er Joyce Bryant. . . . The Chicago
Theater has signed Vie Damone
and the “Let Me Go, Lover™ girl,

oan Weber, for an engagement
eginning March 11. Also signed
for an engagement at the theater
starting March 25 is Her Nibs,
Georgia Gibbs,

The search for a permanent pair
of vocalists for the Don MeNeill
“Breakfast Club” radio program
goes on with Marcie Miller and
Jimmy James coming in next week
to do the show for one stanza,
Marcie is the former Ray Anthony
voealist with numbers out on Capi-
tol, while Jimmy is a featured
artist on Dot Records. . . . Helen
Forrest and the Goofers began an
engagement at the Chez Paree last
weekend. . . . Ralph Flanagan and
his orchestra are currently on tour
thru the Midwest with a stop in
Chicago for a high school one-
night concert March 12,

Cincinnati

Bob Weems, until recently with
the Willard Alexander Apgency,
Chicago, has joined the Ciney ol-
fice of General Artists Corporation
to concentrate on TV films, mdus-
trial shows and conventions. . . .
Larry Norrett, veteran song plug-
ger with E. B. Marks Music Eum-
pany, is recuperating at Hotel Mc-
Allister, Miami, after six weeks in
Jewish Hospital here for treatment
for a bum ticker. He'll remain in
Florida another month.

Hollywood

Trumpeter Shorty Rogers com-
pleted his Ffirst two albums wnder
his new Atlantie contract, record-
ing “Shorty Rogers and His Giants”
and a brace of originals. . . . Norm
Weinstroer, Coral Records sales
chief, here on a hrief visit. . . . Dia-
mond Record Distribulors has
added the Fratemity line, kicking
off with Dick Noel's “When I'm
Alone.”  Fraternity topper Harry
Carlson set the deal. . . . Eddie
Lebaron and Nick Therry, Spinit
Records, have appointed Eddie
Saphier in Cineinnati, and Lester
Friedman in Baltimore, as field
promotion men. . . . Maestro Frank
Devol is preparing a night club act
to be tried out on local hand dates.
. . . "The Hi-Los, I Presume,”
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