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; ;ke Operator Must
" Have Maestro Touch

Public Demand for Diversified Music
Requires New Programming Approach

eviluate a record in any category
and decide how many he should
buy when.

The most important aids in help-
ing an operator buy records are
trade pa charts, editorial fea-
tures a advertisements, a re-
eent Billboard survey detgrmined.
Raftked far behind are Tocation re-
quests and personal. opinion, actual
machine count, current artist popu-
larity and one-stop salesmen’s ad-
vice, a relatively new influence on
the operator’s record-buying habits.
One of the significant facts to
emerge from the music-recornd
world in recent vears is the juke
box operator’s recognition of the
relationship between the power of
his medivm and that of mdio n
making hit tones—which huis had
much to do with his increased
business-like attitude—his objective
attitude — toward programming.
The operator’s view is something
like this: The disk jockey, because
of the nature of his medium, can
sendl & potential hit on its way, but
without the juke box, he cannot
build a tune into a hit and caniot
sustiin it.
 The operator whio is knowledge-
(Comtinued on page 7l)

LA ROSA TAPPED
TO SUB FOR 3
NAME SINGERS

~NEW_ YORK, April 9-—
Both CBS-TV and NBC-TV
are coming vp with top vocal
tadent as  summer replace-
ments for the name singers in
their early evening 15-minute
shows. CBS is putting Julius
La Rosa in 7:45-8 p.m. daily,
beginning June 27, replacing
Perry Como, Jo Stafford and
Jane Fraoman,

NBC will offer a selection
of RCA Viclor artists 7:30-
7:45 p.ou as replacements for
Eddie Fisher, Dinuh Shore
and Tony Martin, Among
them are’ such wvocalists as
Vaughn «Monroe, Giselle Mo
Kengie and Snooky Lanson,
The web would, however, al-
low summer sponsors (o bring
in their own shows for this
strip, i#f they have any.

Genernl  Artists  Corpora-
tion, agent for La Rosa, had
lined up a string of summer
night-club  engagements for
the singer, GAC is now busy
finding substitutions for these
or re-scheduling them. La
Rosa’s deal with CBS-TV is
for nine weeks with options
for another Hve. Next season
CBS-TV will have half-hour
shows 7:30-8 p.m. daily. The
fate of La Rosa's options de-
pend on how fast the new

sponsors want to move i,

: TV Filmer Banks

By GENE PLOTNIK

NEW YORK, April 9.—"How do
you dn, ladies and gentlemen. I'm
your ‘host, Truman Bradley. At
this moment you cannot see me,
Why?_ Very simple.. The camera
is not aimed in my direction.”

With these words Ziv-TV's new
hall hour film show, “Science Fic-
tion Theater,” made its debut on
WRCA-TV here lust night. Ap-
proximately 1,000,000 homes in
this area-geceived the show merely
by turning the correct dials.

Long FPlanning

But for the sprawling Ziv or-
garnzation it todk more than dial
twisting to get that show on TV
fast night. It took over a vear of
dreaming, planning, conferring and
shirt-sleeve work before it went
before the public.

Ziv-TV offers an interesting case
study of the evolution of a TV
[ilm series from a twinkle in its
producer’s eve o an electronic pic-
ture before the aundience’s glim-

'mers. The Ziv operation is prob-
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~ More than 200 pilot TV films and series cur-

American Broadcasting Expecled
To Enter Record Business Soon | . .

The American Broadeasting-Paramount Thea-

Inc., entry into the record business loomed

inevitable this week despite a breakdown in
negotiations whereby the combine sought to
buy Dot Records, Other labels and recording

execs report ks with AR-PT. ... Page 13

Alternate-Week Sponsorship
Grows in TV Film Syndication . . ,

Sponsors of syndicated TV film series are show-
ing an increasing tendency to buy shows for
alternate weeks, following the practice oo the
networks. Tho such deals cause complications
for the film distributors, they recognize their
advantages to advertisers and the possibility of

selling more of them-on this busis. ... Page 4

" NARTB Urged to Create
Radio-Record Committee . . .

- The interdependence between the record and

radio industries should be recognized via the
creation of a special commiltee composed of
members from both groups. This is the position
ur on the Nuational Association of Rudio
and Television Broadeasters for consideration
at their upcoming convention by a Pittsburgh
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Two Juke Box Manulaclurers
Gear ﬂrmD*MMﬂHMlii

AMI, Inc,, and the Rudolph Wurlitzer Com-
pany, two of the lar ‘of music boxes,
“E:n week . ﬂpm-thlt the:‘r new l:iutumntic

ograp pipment . and - “wall  boxes"
ﬂruuld Come ng'n assembly lines set for 10-cent
play, three for a quarter, The move i desig-
nated to aid operatars considerably in their

* wliorts o switch o dime playy oo Fage 71

200 TV Films in Production;
B!I-“‘. [u' WFHIMH'I «mE

rently in production indicate one of the stiffest
battles in TV’s histary for the favor of sponsors.
Chief beneficinries are likely to be the public
who will be offered better programming and
e STHA IFOTS who will [L2H betier shows.

Jage O

{:ulu.' Box Export Shipments
voeed $10.000.000 in 1954 ...

The official U, 8. Department of Commerce
figures released this week confirmed that value
of juke boxes shipped from the United States
hit a new heh of S1HO 853 2385 lust vean

=i w W o rsssesns Fige 8D
New Combination Drive-In and
Tee Rink Set [or Kansoas City . ..
Maotion. pictures in the summer and public jce
skating in the winter will be the entertuinment
fare at a new installation being constructed in
Kansas City, Estimated cost is $400,000. :
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Clyde Beatty Gets Circus

Season Off to Rousing Start . . .

The Clyde Beatty Circus, eight days thru a
12-duy engagement in Los Angeles, has plaved
to heavy attendance that has brought out full
houses and some “turmaways.” It gives an
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Ziv's ‘Fiction’ No
Fairy Tale, But Just
Science and Work

on News Value;

Spends Year for Right Results

ably the closest thing to “Automa-
tHon” in TV. It alwavs has several
new shows in preparition, and thoy
roll off the lot, one at a time, as
I'r*],;ul.ul_‘.' L5 III.!-' IU'.*.T'L SEASONE.

Ziv iz headline conscions It
likes its shows to have spme rele-
vince to current events. S50 over a
vear ago, Ziv brass, aware of all
the spectacplar scientitic adyvances
in the news, began talking about a

| srienee Fiction eries that would be

Firmly based in actual research,
Tangible Steps

Early last summer they decided
it was high time to take tangible
steps, They called in Ivan Tors,
producer of such science fiction
movies as "Gog and "“Magnetio
Monster,” released by United Art-
ists over the pasi ;'rm[rh' of years,
Tors was known to be interested
in getting into TV film and had al-
ready discussed a science fiction
show with a couple of distribulors,

Over the summer the confer-
ences went on in Hollywood and
New York, and the phone lines and
air lines were kept busy. Alter o
number of weeks, sample scripts
were ordered and test shots were
made for the opening format

Shows Cooking

In the early fall, Ziv and Tors
finally shot a couple of complete
pilot Hims. T his was al
when Ziv's then fur Hung studios
were just getting started with the
“Eddie Cantor Comedy Theater,”
were in full seale work on “Aeet
Corliss Archer,” were starting a
second year's series of “Mr. District
Attomey.” were winding up a sec-
ond year’s "] Led Three Lives™ and
WETe ﬁl_‘i!] 5|'|I]Ir[i.'l|_|:_: mare t'||:'hﬂl]1"i
of "Cisco Kid.”

When prints of the btwo pilot
episodes were complete, Ziv called
in a few hundred members ol the
general public. showed them the
films and asked them to write their
reactions on - preview cards.  The
answers convineed Ziv officials that

Condinued oo Faoe 1)

Ziv Producing
A Film a Day

HOLLYWOOD, April 9. — Ziv-
TV this week finally moved its en-
tire production operation under one
roof, the former American Nationnl
Studios, now the Ziv TV Studios.
There 887 persons will lubor at
barnfng out an average of seven
half hour films per weck in the
severil series that Ziv has in-vari-
ous stages of progress.

For its new “Science Fiction
Theater,” Ziv-TV has set up a spe-
ctal research depastment in which
six persons do nothing but check
universities and government bu-
renus to see that all scientific ma-
terinl in the show is authentic, The

a L

depastment bhas a  budget «f
§75.000, .

DJ's = OPs ~Zmporizant News /2ge- I i
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NEW YORK, April 0. — The new patiems of TV selling will|viewers i the past, ke said, Now | e Boeis i
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Pilot

otd stages of development, the ob®
for their concem,
in

. most of those

VHHIE  Teuson
While many of these are ou)
the planning sta
included i the chart must be con-
shidered possibilities for fall aiving.

Many shows nol readv for Fall
starts have also been weeded out,
And some only on the drawing
boards at CBS-TV and TPA may
be farther advanced twoward
tduction than pllots shot by inde-
pendents

Sponsors, Agencies

Profiting the most from this situ.
ation will be sponsors and their
agencies who will probab.y get the
mint for their dollars in quality.
The competition, it s lelt, & bound
o resull in a better product. Hal
Roach Jr. believes that completely

NBC-TV Sets
Summer Shows

HOLLYWOOD, Aprl 9.-NBC-
TV will air twoe new live shows
during the summer, hoping
bulld them into fall competitors,
il present plans jpll. First i a re-
vival of “Cameo Theater,” which
“Hallmark™ ucer Al MeCloary
will de for the net

torce this selling re-evaluation.

;umm}[nw*; criteria, Roach muin-
taing, will increasingly be cost-per-
thousand. He feels that most top-
rated shows will cost between
835,000 and $40.000 but will be
better buys  than  those  costing
$35,000 becawse they will druw
largere audiences,

Time Availability Filin

Earl Collns, Hoellywosd TV
service prexy, in geneml agroes
with Roach but points out that
time avallability Is the single mont
inportant  considemation.
with prime time periods got the

Those |

Ken Craig, Western program di-
rector for ABC, summarizes it b

saying that in such instances qual-
ity will alwavs win.

sponsors.  Practically every kind of
stunzn s helng market
cun tuke thelr pick of 62 dramas,
45 comidios and  sitvation.-come-
dies, 25 musicals, 22 adventure se-
ries, 14 mysteries, 12 kid shows
11 Westerns, 11 miscellunetus and
novelty stanss, seven documenta-
tries and, so fur, five variety,

i Such a wealth of numbers s
(Continued on Page 6)

Punch’ at

NEW YORK. Apwil 9. -NBC.TV
'has Ceneral Electric strongly in-
lerested in spending $ 1,500 000 for
one of the nowest of ity sales pat

to  berns, "THT plus a Sunday Punch

| nlt' I‘i“n LN nhll:l-l.'"l [ | wipsa tacamn
buying daytime and nighttime
| Sponsors are being dovited o buy

participations on “Today,” “Home," |

L or " Tonight,” in as muany or as few

NBC Throws ‘Sun.

Gen. Elec.

needs of both the smaller and
larger advertisers, those intercsted
in duvtime and nighttime audi-
| ences, and even sports viewers,

Such plans, sccording to the
|lr.‘u|r*, are giving TV a sales scope
that mdio in its palmicst days
never had,

Other is a melodrama titled -Ill- : shows as they wish, [-,]"_ “color | B’z ’NTERESTS

" tw be prodwed by Alan
mmllm Format calls for show to
take place in foreign cafe w0 as to
provide for combination of intrigue
amd muuc,
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spreads,” the new Sunday  ndght
'\pﬁ'i'.u"l.l!nr of next season which
is being sold in participations,
The exact number of participa-
tions being considered by CE for
the package is not known., But it
has ‘hrrn carned that it will go
heavy on "THT™ the week it is not
| buying a color spread and vice
versa. Web sales exees claim that

the p]ln offers a continuity of ad
vertising, plus a strikingly small
duplication of awdiences.  And

smaller advertisers still can com-
| bine _participation buying during
the day 'A.'ﬂ"l a participution buy
in a prime time period.

A variation of this plan offems
spomsors one-lourth of the National
Collegiate  Athletic  Association
foothall games, plus & buy in two
other daytime « on NBC. It
is called the "Magic Million-Dollar
Sales Package,™ ﬁjth is the price
as well. idea s expected to
appeal to such advertisers as
Amana and Maytug, both of whom
sponsored NCAA foothall, but who
'al the same time are interested in
reaching daytime viewers,

These plans are illustrative of
the munner in which the network
is creating sales ideas to fit the

‘Capt. Midnight
Is in Quandary

NEW YORK, April 9—"Captain
Midnight™ found himsel in the
air this week as 8 resull of a row
andd the net-

‘Travelers’
Duo to Stay
- Onin Chi

CHICAGO, April 9.—~The origi-

nal emsee-management team
"Welcome Travelers,” Tomm
Bartlett and Les Lear, notified
Procter & Camble and the Benton
& Bowles advertising agency that

ca
ers
month.

The decision was prompted by
Bartlett's business interests in
Midwest which would make it a
handicap for him to move to New
York. The same reason applies
to Les Lear’s decision. Lear has a
radio-TV production office as well
'as a public relations firm in Chi-
[ .

ar and Bartlett are reportedly
in the E!rm of. readying another
netwol

in the origina
ers ahow.

emsee chores  for

the revamped

Mennen fo Split
ABC-TV Bouts

NEW YORK, April 9. —Mennen
came up with one of its biggest
network TV buys to date this week

moving into ABC-TV's Wednes-

v night fights as alternate weoek
bankroller with Pabst Beer.

Lt
- WWW americanradiohistorvy com

Here's where the large number
of new shows cun be a bosn to

ed. Clients

they have decided to stay in Chi-
when the "Welcome Travel-
title moves 1o New York next | maby Ssecks

show which w l:mm i
some of the appeal brought v
Welcome Travel-
It is also understood

that Smiling Jack Smith, a network
vocalist, has been set o do the

New York “"Welcome Travelens.”
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Crime-Horror Probers

WASHINGTON, April 9.—The
Senate Juvenile Delinquency Sub-
committee will issue its oft-post-

ned report on TV crime and

orror shows within a month. The
report, it was relinbly learned, will
recommend:

(1) Tighter enforcement of the
National Association of Radio and
Television Broadcasters’ TV code,

(2) A continuing study of TV

rograms fare (this project should
EE preferably undertaken by the
industry).

(3) Wider surveillance by the
Federal Communications Commis-
gsion to the extent that the ['CC
shoald be aware of code violations
and progrumming performance.

{4) Continuation of industry self-
regulation, and avoidance of gov-
ernment censorship, altho the FCC
should study whether it would be
advisable for that ageney to de-
velop TV standards.

NARTB Board Commended

The subcommittee, which staged
final hearings this week on TV pro-
gramming. will commend NARTB's
TV Code Review Board for its ef-
forts to improve TV Ffare, but will
strongly urge tighter code enforce-
ment.

The subcommittee, headed b
Sen. Estes Kefauver (D., Tenn.i
will point out that government en-
croachment on TV programmin
surveillance can best be avoid
by the industryv’s efforts to keep
its program lare palatable for
young and old alike,

The subcommittee is expected to
note approvingly that several of
the TV crime and horror shows
which received sharp eriticism at
a hearing of the Senate
fall, have been “cleane
“taken off the air.”

The Kefauver group is expected
to ask the FCC to examine the
feasibility of a suggestion from
Commissioner Frieda B. Hennock,
one of half a dozen witnesses at
this week’s hearing, calling for an
FCC requirement which would
force TV broadecasters to report in-
cidence of crime and violence on

up”’ or

roup last |
P

56 Bands to
Sub Gleason

For Summer

NEW YORK, April 9. — Jackie
(leason Enterprises has the task of
booking no less than 56 bands over
the summer. That's the number it
needs for the program it plans as
summer replacement for Gleason’s
regular show on CBS-TV, Satur-
day, 8-9 p.m. Each week’s stanza
of the still-untitled summer show
will have four bands, and it runs
for 14 weeks. Paul Whiteman will

be the permanent emsee,

The roster for the Ffirst install-
ment, June 25, is Xavier Cugat, |
Stan Kenton, Steve Gibson and the
Red Caps, and a band fronted by
Whiteman.

NEWS IN BRI

To Seek 4-Way Brake

all programs thruout the broadcast
.day.

Aiss Hennock wrged "a rigorous
Fuljr::r of refusing renewal of the
icenses of offending stations”™
which “victimize immature audi-
ences with a concentrated and pro-
fuse deluge of crime, hrutuijl}'.
sadism, and outright murder.”

Chairman Kefauver told Miss
Hennock he felt that not only
| should the FCC be informed of
| such programs, but that the public
.-slmulg I{ﬂmw the percentage of
crime and violence programs.

Hurold E. Fellows, president of
' the National Association of Radio
and Television Broadcasters, de-

fended the industry’s self-policing |

TV code, and cited several psy-
chiatrists who have pointed out
that-there is no scientitic evidence
‘to prove that TV programs are
responsible  For  juvenile  delin-
quency.

ABC Juggling
Tuesday Night
Program Plans

NEW YORK, Amil 9.—Faein
what undoubtedly will be strong
competition from NBC-TV's Arm-
strong-Fontiae  drama  Tuesday,
9:30-10:30 p.m. nextfall, ABC-TV
is casting about for ways and
means of getting a jump on NBC

Tuesday night drama a half hour
earlier.

Bottlenecking ABC's plans is the
Danny Thomas show, which cur-
rently occupies the 9-9:30 slot that
night.  What's holding the web
back from shifting Thomas to the
8:30-9 period is the fact that such
a4 move would put two ciggie spon-
sors back to back. American To-
baceo bankrolls the Thomas stanza,
while Liggett-Myers will be bank-
roliing the “Warner Bros. Presents”
show, which is ticketed for the
T:a0-5:30 spot.

The web’s only chance of get-
ting a head start over NBC in the
race lor the Tuesday 9:30-10:30
pan. drama audience is to shift the
L Thomas show to another night. If
it succeeds, the web’s Tuesday
night programming line-up, as cur-
rently blueprinted, would see the
Warner Bros." show 7:30-8:30;
“Wyatt Earp” 8:30-9, and the hour
drama 9-10. The 10-10:30 p.m.
Tuesday spot would, in that case,
be open for sale.

Form Stalmaster,
Indie Casting Firm

HOLLYWOOD, April 9.—<Inde-
pendent  casting company titled
Lyvnn  Stalmaster Associates was
formed here this week. Firm will
service both motion pix and TV.
Stalmaster was formally casting

by scheduling its ewn 9:30-10:30

RESTLESS
PEOPLE

Charles Oppenheim, director ol
Eress information at CBS-TV, has
een upped to director of informa-

tion service. . . . Jerry Hellman,
' who formerly handled writers, pro-
ducers and directors for the Ash-
| ley-Steiner Agency, is now han-
dling major clients, working on the
development of new television
packages and sales of packages to
acdvertising agencies. . . . Five
iwn?l]—'knu-.m actresses  will  spell
' Martha Scott when she takes a
| Five-week leave of absence from
'her NBC soaper, “Modern Ro-
imances,” The actresses who will
do a week stint are Madge Evans,
Jayne Meadows, Kathy Norris,
Margaret Haves and Dorothy Hart.

Miles Eiten has left the publicity
department of ABC to join David
0. Alber Associates as an account
exec, . . . Lewis Wechsler, for-
merly with Emil Mogul, Ine., has
joined the radio-TV department of
enton & Bowles. . . . Vice-presi-
dent and director of media at
Ruthrauff & Ryvan, Walter G.
Smith, has moved to William Esty
as a veepee to supervise the Bal-
lantine account. . . . Myles E.
Baker, Lennen & Newell's service
department topper lor the past 26
vears, has been upped to a veepee.

Robert C. Reagan, formerly
of the U. 8. Armv, has been ap-
pointed Western division publicity
manager for MCA-TV. . . . The
National Drug Company, Phila-
delphia, has appointed Pringle-

g | Gotthelf Associates of New York to

Frﬂdutﬂ a new medical TV film,
“The Golden Aﬁjﬂc-."... Haan
Tyler has left Guild Films, Inc., to
join Tom J. Corradine & Associ-
ates as an agency rep. ... Arthur
Pickens, of the Walter Schwimmer
Company, is in Los Aungeles con-
ferring with Schwimmer's Western
rep, Tom ]. Corradine & Associ-
ates, regarding the sales of the
“Eddy Armold Time™ series.
Eight clients will sponsor pre-
(Continued on pace 48)

SERVICE HOUR

CBS-TV May

Army-Navy

NEW YORK, April 9.—CBS-TV
may wind up with an Armv-Navy
hour Tuesday nights, 8-9, next
season. By the latest reports,

the comic plavs an Army private,
was again earmarked for 8-8:30
pm. And “Navy Log” the [ilm
show being packaged for. CBS-TV
by Sam Gallu, was considered a
possibility for 8:30-9 p.m.

But over-all, CBS® Tuesdav night
plans still seem to be unsettled.
The network is keenly aware that
it will have to come up with a

. Wind Up With

the Phil Silvers show, in which|

NEW' YORK, April 19, — One
week after signing Perry Como to
a contract, NBC-TV has gone a
long way toward finding him spon-
sors. Como is ticketed for Satur-
duy, 8-9 p.m. next fall on the web,
unless Colgate bows out of Sunday
evening at 8, in which case he will
tuke over there.

Liggett & Mevers has signified
its interest in purchasing one-third
of the show. Monsanto Chemical
has already taken an option on the
second third of the variety stanza.
And RCA is giving a long look to
taking over sponsorship of the last
third of the program.

Schick Grabs
Montg'ery Slof

|  NEW YORK, April 9.—Schick
“this week snapped up the Monday
night 9:30-10:30 time period for
next season on NBC-TV. American
Tobaceo last week dropped Robert
Montgomery Presents in that time
slot and will also drop the time.

It is not known whether Schick
will go with Montgomery next fall
or program its own dramatic show,
Montgomery, however, will be
| sponsored by Johnson's Wax, his
alternate week bankroller this sea-
'son, Kenvon & Eckhardt is the
| Schick agency.,

‘New Closed |
Circuit Firm

| NEW YORK, Aptil 2. — A new
tirm has joined the burgeoning
ranks of closed circuit TV pack-
agersy.
| Commercial Telecast Network,
Ine., headed by Llovd Durant and
William F. Hogan, is the name of
the new outfit now actively seek-
ing clients for whom to produce
‘and  transmit closed circuit tele-
casts,
Durant,
Compton

formerly with the

and Biow advertising
agencies, is president of the firm.
Hogan, head of the communica-
tions engineering firm of William
I, Hogan Associates, is vice-
president. H. Don Reynolds is
secretary-treasurer.

The formation of the new firm
brings to seven the number of
closed circuit TV packagers now
active in the field. The others are
Theater Network Television, Box
Office Television, Telecome Sys-
tems, National Closed Circuit
' System, ABC-TV and Du Mont.

Should RCA buy into Como, it
would drop its ene-third sponsor-
ship of “Ceasar’s Hour.” This would
leave a position open on “Caesar's
Hour” for Remington-Rand, which
has already placed a 52-week order
for the time and program. Ameri-
can Chicle, one of the current
sponsors of the show, has renewed
for 65 more weeks. Speidel, also
now sponsoring him, must reach a
decision quickly on its next season’s
plan.

The web has, in addition, sold
two-thirds of Milton Berle
Martha Rave to Swnbeam and
Whirlpool, with the third sponsor
virtually wrapped up. NBC stands
to make real loot on the Como
package since it is getting 560,000
per third and owns it

Trade Doubts

Republic Will

Quit Features

NEW YORK, April 9.—Experi-
enced trade observers here pre-
dicted that the threat of Republic
Pictures’ president, Herberet Yates,
that he might begin getting out of
theatrical production would never
materialize. Aeccording to these
spokesmen, Republic will never be
able to resist the temptation of the
quick pav-offs possib:le in motion
pictures as compared to TV film.
They saw Yates statement at the
stockholders meeting Tuesday as a
tactic to get exhibitors exeited
about their relationship with a
nmuljor supplier of pictures,

On top of this was the sharp
criticism from the Theater Owners
of America to the effect that if
Republic had gotten with the big-
picture trend its theatrical distribu-
tion might have fared better.

Another factor is that however
lucrative Republic has found the
TV distribution of its older fea-
tures, this was a contracting field,
since the studio would get into
heavy re-run payments if it tried to
put any of its post-1948 pictures
into TV.

Nevertheless, the stockholders
meeting made clear that whether
or not Republic stavs in the theat-
rical business, the Firm was as bull-
ish as vou can get about TV,

As a TV film operation, Repub-
lic will probably undergo some bas-
ic re-organization in the coming

(Continued on puage 48)
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PEABODY AWARDS
ARE ANNOUNCED ...

Winners of the 1934 George

Television Awards, which will be presented for dif-
ferent categories next week (20), are: ABC’s John
Daly, news; NBC's George Gobel,
CBS’ “Adventure,” education; ABC's "Disnevland,”

young people’s programming; CBS’

The Search,” special awards; National Association
of Manufacturers” “Industry on Parade,” national
public service; WJAR-TV, Providence, for its cover-
age of Hurricane Carol, regional public service,

FIRST-QUARTER SALES OF
WRC, WRC-TV UP 32.2% . ..

NBC's Washington stations,
WRC-TV, report that net time sales for bath
stations in the Hrst quarter of 1953 were 32.5
per cent higher than for the same period last
year. NBC's vice-president, Carlton D. Smith,
general manager of both stations, noted that
1955’ first quarter was the best in the history
of WRC-TV, which has been telecasting on

Channel 4 since 1947,

T: 5
Tk

Foster Peabody Close to $3

entertainment;
“Omnibus” and

Public Service
$1.730,000. Part

price of $1,200,0

WRC and

Ranger” serie
fall.
decided to st

FCC BITNER GRANTS
INVOLVE $3,000,000 . . .

the Federal Communications Commission’s grant of E;Ea; s T
a two-part application by H. M. Bitner Jr., president || &
of Consolidated Television and Radio Broadcasters,
Inc., Minneapolis.
trol of WTCN-TV, Channel 11, Minneapolis, to
Bimer;, transferring from the Minnesota Television

TV of its share of broadeasting time to Bitner for a

‘RANGER’ AND “RIN’
TO 3TAY WITH ABC ...

ABC-TV this week successfully fought off
CBS-TV’s efforts to lure General Mills’ “Lone

The bankroller is understood to have
Nabisco, similarly, last week scomed CBS-

TV's blandishments to shift its “Rin Tin Tin"
series from ABC to CBS.

EF
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million was involved last week in

Part one of the grant gave con-
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4 TV-TV FILM REVIEWS

THE BILLBOARD

NETWORK REVIEWS

Kent's ‘Appointment’ Is
Good, Should Be Kept

By GENE PLOTNIK

After a rocky transition in this
time slot, Kent cigarettes appears
to be in for smooth riding.

For years the sponsor had done
well in this period with Goodson-
Todman's “The Web.,” Then, last
spring. Kent got the eraving for a
classier show. Sereen Gems' filmed
“Father Knows Best™ was selected,
and tho evervone who saw it liked
it, not enough bothered to look.
So after 26 weeks “"Father” is out
(resold to Scott Paper), and Talent

Appolaiment YWith Adventure {TVY)

Cast: Louis Jourdan, Clavde Dauphin,
Bhials Powers. Script, Newion Melizer.
Sets. Larry  Eggleton.  Producer-direc-
tor, Robert Stevens. Execufive producer,
David Susskind. Produced by Talent
Associates, nsored by P. Lorillard
for Kent Cigareties thry Young &
Rubicam.

(CBSTV, 10-10:30 p.m.. EST, April 3.)

Associates’ live “Appointment With
Adventure” is in,

“Appointment” is probably cost-
ing Kent about 310,000 a week
less than “Father,” but every in-
dication is that it will be a First-
class production,

The Ffirst installment, titled
“Minus 3,000," had an attractive
cast, a highly realistic setting and
a tense, tho sometimes ambiguous,

_seript.

It dealt with speleclogy, the

La Garson Suffers
In Aged ‘Reunion’

Froducer’s Showease (TV)
Cast lor

Pro-
ducer, Fred Coe, Guest producer, Jean
Dalrymple, Director, Yincent Donohus.
Sels. Ter-Arutvnian. Cast; Greer Gar-
son, Hrian Aherne. Peier Lorre. Robert
Flemvng. Cathleean Meshilt and others.
Presented by the Ford Motor Come-
pany and RCA thru J. Waller Thomp=
son and Kenvom & Eckhardi respec-
tively

(NBC. 8-9:30 p.m., BEST, April 4.}

“Reudion I Vieana™:

Creer Garson's TV debut on “Pro-
ducer’s Showcase” was something
less than auspicious, For one thing,
the vehicle. “Reunion in Vienna,”
was rather dated. For another, she
did not have the ability to project
the rather difficult role satisfac-
torily. The play is a TV adaptation
of a Robert Sherwood play which
was produced on Broadway 24
vears ago.

It is a dramatic elaboration of
the struggle between romantic and
mature love. Elena, the former
fHame of Rudoph Von Hapsbug,
is married to a rather practical
psvchatrist. A reunion of the former
Austrian nobility throws her into
Rudolph’s aching arms again, and
she must decide whether she wishes
to sacrifice her home and her hus-
band For one Fnal fling.

Rudolph, of course, does every-
thing to tempt her, His tactics range
from melting her with Strauss
waltzes to crashing her home. Sher-
wood worked out a tongue-in-cheek
ending which allows her to have
her cake and eat it.

Coy Style

Much of the seript is plaved in
a rather cov, unappealing style,
tho it is not meant to be. %l‘: ives
the feeling of much ado about
nothing, and that fully grown adults
should not act like children. Some
of this resulted from the acting
and some because today’s tastes are
different from the era when it was
first presented.

Miss Garson seemed to have the
most difficult job projecting the
romantic side of her nature, It was
all done with the writer's words
rather than with a manner. Brian
Aherne looked like an Austrian
Bov Scout in his ecostume and oc-
casionally lapsed into overcuteness,
As the husband, Robert Flemyn
was most believable. The rest o
the supporting cast, headed by
Peter Lorre and Cathleen Neshitt,
was uniformly good.

The RCA commercial by \-’auihun
Monroe was a take-off on Mic
Spillane and not effective, It’s pitl:r]vj
wis loo obviously pulled in. The
Ford commercial used a ecartoon
character called the professor. It
was too Jong, but satisfactorily ex-
plined many of the auto’s virtues.

Leon Morse.

fancy word for cave expioring. The
program followed the two depth
experts, Louis Jourdan and Cliude
Dauphin, on their train ride to the
Pyrenees, searching for a cave
opening to go down into the bowels
of the earth., With this simple pro-
ession tension was created when
ourdan tells Dauphin's young
wile, played by Mala Powers, that
he loves her and will do anything
to get her. As soon as they were
underground, Dauphin revealed to
his partner he knew what he was
plotting,
Whi?e Miss  Powers anxiously
waits, hours and then days pass
with no word from them. Newton
Meltzer's script took great pains to
keep the audience informed of how
much time had passed, which re-
sulted in some awkard, radio-type
dialog. The ending, with the two
imen dragged out. disclaiming any
intention of violence, was like non-
chalantly spilling a bow!l of cold
water on your guest’s rug.

But against these shortcomings
was a remarkably exciting per-
formance from Miss Powers, en-
tirely different from her drab in-
genue roles in the movies, and
impressive film backgrounds of
mountains, rocks and rushing
streams.

Jourdan and Dauphin turned in
their vsual suave and charming
performances,

‘Iliad” Superior Job

umii:.. TV

(CBSTY, Sunday 3, 35630 p.m,
Caught apgain.)

EST.

Last Sunday’s "Omnibus” spot-
lighted another laudable experi-
ment in off-beat programming—a
90-minute adaptation of Homer’s
epic poem “The [liad"—thereby fur-
ther strengthening the network’s
contention that commercial TV can
do a superior job of packaging
educational entertainment on a
consistent basis,

A live TV presentation of a
Homeric work is necessarily lim-
ited, in the sense that it really takes
a top-budget, large-screen motion

‘Omnibus’ Adaptation of

picture to do Full justice to “The
Ihiad’s” Olympian pageantry. Con-
sequently, it wasn't surprising that
the Omnibus vﬂrsinnm(.sdapied by
Andrew K. Lewis) was most im-
pressive when the action centered
about intimate scenes of dramatic
tension; and least convincing when
it attempted to reproduce battle
scenes during the 10th year of the
siege of Troy.

The Homer legend was skillfully
cut down to TV size, with Michael
Kane's perceptive narration weav-
ing in and out of the various scenes
to convey a considerable measure
of the great work’s stature. Emsee
Alistair Cook also hel clarify
the rather complicated story-line
by sketching in a brief outline of
action to come before each of the
three acts.

Acting Tops

Thesping was excellent thruout,
altho some scholars may quarrel
with individual interpretations of
character. For instance, Paul Spar-
rer, who gave a standout perform-

tance as Achilles, portrayed the

warrior as a sensitive, complex, al-
most effete tvpe, rather than the
powerful -:]emiaf_;lu& of mythical his-
tory, Michael Higgins was fine as
the Trojun lender Hector in a more
traditional characterization, while
Phyllis Hill was a sympathetic
Helen, and Alexander Scourby (as
Odvsseus), Frederick Rolf éﬁ
Prium} and the rest of the cast (50
i all) turned in superior perform-
ances,

Gene Cines” original music—
scored for hurp—evoked exactly the
right mood to convey the lost
magic and legendary glory of
antiquity. June Bundy.

Jackson TV Stint
Tops Radio Effort

Mahslia Jackson Sings (TV)

Cust: Muhalia Jackson, the Jack Hal-
loram Quartet, and Studs Terkel Di-
rector,  DMeck  Liesendahl,  Producer,
Chuck Hrother, Execulive producer,
Les Weinrol. Sponsorship, multiple,

(WHRAM-TY, Chicaga, 10:30 o
C5T, April 3,)

11 p.m.,

Cospel singer Mahalia Jacksaon,
who recently lost out on a CBS
radio nelwork deal, eame back
strong in a local TV attempt, so
much so, in fact, that it appears her
TV efforts are far beyond her
radio presentation and may well
land her a network TV spot.

The local show, one half hour
on Sundav and another half hour
on Thursday, already is supposed

NON-NET FILM REVIEWS - ..

L

Buffalo Jr.

Cooks Up a

Good Western Stew

By JACK SINGER

All the standard ingredients that
make for good, commercial kiddie
Westerns have been neatly poured
into “Buffalo Bill Jr..,” the latest
entry into the feld. Murs Candy
is spot booking the stanza on 112
stations, with Brown Shoe as the
alternate-week bankroller.

Starring Dick Jones in the title
role, the show accents action. In

Balfals Bill Jr. (TV Film)
Cast: Dick Jones, Mancy Gilbert,
Harry Cheshire, 'Williamn Fawcett, Julian
Rivéro, Bill Kennedy, Mauritz Kennedy,
Terry Frost, Mlke Hagan. Producer,
Louis Gray. Director, George Archin-
baud, Writer, Paul Franklin. Executive
in charge of production, Armand
Schaefer. Music editor, Erma E. Levin.
Produced by Flving A Productions.
Sponsor, Mars, Inc., thru Leo Burnett.

(WCHS-TY, New York, 5530 p'h., EST,
April 2.)

addition, it has two identifiable
characters in the vouthful hero
and his kid sister, besides the

to have the attention of the CBS
brass in New York. The show is
tops from start to Ffinish, and is
highly impressive because of the
odd camera and audio technique.
The camera presents almost all
head shots. The background never
varies, remaining a solid black
with the exception of highlights
directly surrounding the star.
Studs Terkel, who never appears
on the screen, does the narration in
taste as well as descriptive
sidelights on the whys of gospel
music. Some of the typical num-
bers presented by Miss Jackson are
“Rusty Old Halo,” “Lord’s Prayer,”
“You'll Never Walk Alone” and
“Joshua Fit de Battle of Jericho.”
This show definitely has plenty
of appeal for viewers of all types
and ages. The music, altho aimed
primarily at religous lyrics, con-
tains the typical gospel music beat
which is very listenable and rela-
tively light in tempo. To top it
all off, %‘lal‘mlin. Jackson is a per-
sonality that presents a wealth of
appeal by way of her style which
mi emotion with joy in an
exhilarating manner,

Steve Schickel.

NEW TV FILM RELEASES

‘Alarm’

Producer, Roland Reed, Eneculive
producer, Gay V. Thayer Jr, Director,
Lewis K. Foster. Photography, Walier
Stranpge. Teleplay, Arthur Hoerl. Casi:
Richard Arlene, Chick Chandler, Dick

Simmons, Howard Megley, Fred Easler,
Byron Foulger, Dvian Fauniell, Beverly
Washburn. Mumber compleied, I.

“Alarm” is a fire department
documentary that uses many of the
same techniques as "Dragnet.” [t
was made with the co-operation
of the Los Angeles Fire Depart-
ment and has the technical flavor
of authenticity,

Pilot deals with the efforts of the
arson squad to run down a firebug
who has been setting blazes thru-
out a neighborhood. After a num-
ber of false leads peter out the

tor is discovered when he
makes a slip. Bob Spielman.

‘Holiday in Rhythm’

Producer, ¥. E. Ellsworth, Direc-
tor, Dave Monahan. Stars, Margarel
Whitlng, Page Cavanaugh Trio. Num-
ber planned, 39. Number completed, 6.

Mercury-International’s new mu-
sical is a showcase for songstress
Margaret Whiting and, as always,
Miss Whiting is easy to listen to.
Page Cavanaugh trio provides ac-
companiment.

Concept of the series is for each
episode to be laid in a different
vacation spot of Lij;he Eﬂl‘!ﬁ., the
opening taking place exico
and as such it might be a gnuci
vehicle for an airpline or travel
agency to pick up for sponsorship.
Production appears above average

for musicals. Human interest is
| infected by having Miss Whiting
‘address her songs to a wide-eye'

Mezxican bov who attaches himself

to her and refuses to be shooed off
by a sort of mild heavy.
Bob Spielman.

‘Mr. Tutt’

Apeni, William Morris Agency. Pro-
duced by Wimsion O'Keele for Desdlu
Prodiciions. Execuiive producer, Desi
Arnaz. Director, Jerry Thorpe. ‘Writ-
ers, Ellis Marcus, Harold Swantoan.
Photography, Robert De Grasse, Stars,
Walter Brennan, Olive Bilakeney, Harry
Harvey Jr. Mumber completed, 1.

“Mr. Tutt" is a warmhearted
drama that might be termed a mild
situation comedy, but avoids its
obvious slapstick and buffoonery.
Tuken From The Saturday Eve-
ning Post stories, it deals with the
cases of a mellowed but clever at-
torney who usnally gets what he
goes after, tho at bmes his designs
may be somewhat obscure.

'I;he gengf t!].lal;lre of the law
profession that the picture engages
in is both pleasant to the eye and
ear. The pilot is not a whodunit—
tho in the beginning it seems that
it's headed that way—and to its
credit, the situation that is created
is fur more interesting than the
obvious would have n. The
production is First rate, and the
cast is excellent. Bob Spielman.

Wrong Number

Distributor, Unjer & Marten. Producer-
director, John Christian, Stars, Luther
Adler and John Conte. How selling:
national or reglonal, Nember planned:
26, Mumber currenily completed: L
When available: September 1.

"Wrong Number”™ will be a

d tic anthology with a fixed | straight man an
ek, 4 | little. Generally, the TV show is

gimmick, Whether the individual

'stanza is a mystery, comedy or ro-

ot wi

mance, the always hinge

www americanradiohistorv com

number,
uces the

on the dialing of a wron
Luther Adler in

pilot film in a spockey, “Lights Out”

style, with a spot focused on his
eyes. The pilot script is a mystery
in which the real murderer tips his
hand by accidentally calling a
number when the patsy just ﬁap-
pened to be at the receiving end.

This is movie producer John
Christian’s Ffirst venture, He
made this film in New York on a
budget of $11,700.

Gene Plotnik.

Stars of the Grand Ole
Opry

Diistributor, Flamingo Films, Producer,
Al Ganmaway, Director, Richard Kahn.
Stars: Jimmy Diickens, Roy Acull, Webb
Plerce, Ernest Tubb, Minnle Pearl,
Cowboy Copas. How selling: syadica-
tion. Number planned: 78, MNumber
currently completed: 3. When available:
imimediately.

This is a TV version of the
30-year-old radioc show that has
become an institution in the Ffield
of country music. It was filmed in
color at Ryman Auditorium in
Nashville, the long-time home of
this big show. It probably has
more acts per half hour than any
other show on TV.

Tho all in the country style,
there is almost every conceivable
type of variety act: straight singers,
comics, ensembles and dancers.
They work on a crowded stage in
front of a live audience and move
on and off in quick order so that
there’s never a dull moment. The
series has a stable of emsees. On
one stanza it was Little Jimmy
Dickens, who sang ballads, played
even dunced a

just the way ole “D%rgi

want ik

fans would

e Plotnik.

h e

familiar Wild West Igumtutin £
as a setting and clearly detined
cleavage between good and evil
The episode viewed, tho not lacking
in fist fights and gun battles, was

noteworthy for the absence of
violent death:
This week's stanza concerned

itself with Buffalo Bill Jr.s ac-
tivities to foil a wvillainous gan
bent on preventing an honest rail-
road builder from constructing a
badly needed railroad thru the
territory.

The fast-moving script was well
produced with an eye toward em-
phasizing outdoor action.

Offbeat Melo Filed
In ‘Paris Precinct’

Paris Preclinct (TY)

Cast for *“The Convict'': Lowis Jourdam,
Claude Dauphin, Andre  Kramer,
Howard Yermon, Clement Harari, Yves
Brainville and others. Producer, Aodre
Hakim. DHrector, Charles Haus, Seript,
William Robson. Presented by Shuliom,
Inc,, thru Wesley Associates.

(WABC-TV, New York, 10:30-11 p.m., EST,
April 3.)

“Paris Precinct” should be of in-
terest to melodrama fans looking
for something offbeat. The show,
whose material is taken from the
files of the Paris Police department,
brings an unusual setting to TV,
It's exteriors of the French capital
are unusual and authentie.

The program viewed, “The Con-
viet,” in addition, had em:ru?h ac-
tion-laden sequences to satisfy the
blood and thunder video cognos-
centi, Rooftop chases, bar fights
and other assorted plot-action de-
vices kept the show moving along
at a Fast clip. The story was about
a convict who escapes from jail
and seeks vengeance on detectives,
Bolbec and Beaumont, the team
responsible for his incarceration.
They, in tum, take up the chase
to its unhappy conclusion for the
psychopath.

The script was well acted by the
supporting cast as well as the leads.
BﬂtE Louis Jourdan and Claude
Dauphin, the lead handled their
roles convincingly. Among the other
actors, Andre Kramer was an in-
teresting menace.

Shulton’s commercials for its Old
Spice men's products were deliv-
ered smoothly by Jourdan. Its com-
mercials for its Desert Flower hand
lotion was filmed. It was chi-chi
in its appeal but did not quite come
off. Leon Morse.

Ames Bros. Flop in
Attempt at Comedy

The Ames Brothers (TY Film)

Cast: The Ames Brothers, Scripl, Sloam
Mibley, Conductor, Harry Geller. Di-
reclor, Jack Baker. Producer, Bill
Ficks. Produced by Revue Prodections.
Sponsored hy Royal Crown Boilling
Company thru BBD&D,

{(WABD, MNew York, 6:30-6:45 p.m., EST.

April B.)

The Ames Brothers are what is
known in the music business as a
“sight act,” meaning that while
they sing they keep moving, mostly
with abstract gestures, occasionally
with comic bits of business. This
makes them ideal for a dinner time
show, since they are moderately
interesting to the eye while pleas-
ing to the ear.

Their quarter-hour film series,
which - Royal Crown Cola is spot
booking on 190-0dd stations, would
be okay if it just gave a TV version
of their record and nitery work,
with smooth continuity in between.

But in their second installment
this week, the Ames Brothers try
to work like the Ritz Brothers,
This miﬁht have been all right if
they'd had material worthy of
those funny comics. But the 10-
minute situation comedy they did
between their two songs was very
unfunny.

The mid-show commercial was
done by Joan Benny, daughter of
Jack. It made a cute play on Jack’s
tamous foibles. For instance, part
of the pitch was done over the pay
phone in the Benny home. But
pretty Miss Bm::j."s reading was

| disturbingly stilte
Gene Plotnik
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THE BILLBOARD SCOREBOARD

® Jop 25 Vidfilms Among Teens

and Their Pulse Multi-Market Ratings

This weekly feature of The Billboard's TV Film department shows the relative
#landings of the top 25 non-network TV film series on the basis of the pumber of
viewers of the type covered they attract per 100 viewing homes. The average mmlii-
market rating for each series is also shown, and is based upoa the rating scored by
each show in the 22 basic markeis studied by The Pulse, which markeis sccount for

the bulk of U. 5. set circulation.

Each markef Is weighted in proportion with its

TV population. On conseculive weeks, these charis show program popularity among

men, wamen, teen-agers, and children.

For additional information on audience size and coverage please consult The
Pulpe, Inc,, 15 Wesl 46th Street, New York.

Teens AVE
Rank Per 188 Feb.
Order Thle amd DHsirfbuior Homea Railng
.L.....Ciﬁﬂ'l:l KI-.d. [ZIU-W} .----a------it-itilt-ﬂ‘i 1915
- AL -].lifﬂ u'f Eﬂ:[\'}' {NEE Fi]m:f smd B m e E TEEE -'3‘3 l'EqEI
3.....Corliss Archer (Ziv-TV) c.aissvesinnanssas 28 12.3
| — International Police (NTA) ..covvvsensnnssaald 6.8
- S Eddie Cantor Show (Ziv-TV) ceeceassannnas 26 13.9
5.....Dick Tracy (Combined TV) .ecvavesnsnsess 26 6.2
5 PP .SI‘_JH:EE Hﬂ“gﬂ-‘r {h{m:lﬂl"} sasams s B E .26 8.9
8.....Superman (Flamingo Films) ....... PEPRPPRREL .- | 17.1
58.... .Wild Bill Hickok [F]amiﬂgﬂ F-i-ImS} sensann vl 18.1
8.....Annie Dakley (CBS Films) ......o0nsnnnas.24 17.5
11.....Death Valley Days (Pacific Borax) ..oveves.23 13.9
12.....Amos 'n” Andy (CBS Film) .evevrssraness-22 11.8
12.....Flash Gordon (UM&M) ....covvnnenanens 22 9.4
12.....Follow That Man (MCA-TV) .....c0ues v 5.5
E L PR Secret File, U, 5. A. (Official Films) ........22 10.1
12.....Victory at Sea (NBC Film) ..vvvvesnnavess 22 5.8
12.....The Visitor (NBC Film) .....coivvevenanss 22 5.4
12.....Foreign Intrigue (Sheldon Reynolds) .......22 9.5
12.....Kit Carson (Coca-Cola) ...scscsssssanasas22 10.8
90.. ...Badge 714 (NBC Film) ....... N 91 167
90.. . ..China Smith (NTA) ............ erennsena2l 3.9
90.. .. .Joe Palooka Story (Cuild Films) ....... iy 5.6
20.....Ramar of the Jungle {(TPA) .....cvovevensss 21 12.
20.....Range Rider (CBS Film} .. .veevencveness.21 15.9
2534 " .Eﬂﬁtﬂn B]ﬂﬂkie {zi\'—'Tv} TR R E R R R --Eﬂ' 121-5

AUDIENCE BONANZA

Western

Stripping

Pays Big for CBS

NEW YORK, April 9.—CBS TV
Film Sales is cashing in on sta-
tions’ daytime stripping of its West-
erns, The film distributor has made
10 new deals with stations to buy
52 half-hour segments of either
Gene Autry, “Range Rider” or
both, and to program them across
the board in the afternoon.

The first station to get results
with the Westerns this way was
WBBM-TV, Chicago, which slotted
Autry in the 5:30-6 strip. The re-
sults were striking. Autry was the
top rated daytime show, according
to one service, WBBM-TV is now
slotting “Range Rider” back to
back with Autry,

KGUL-TV, Houston, next
bought “Range Rider” for daytime.
It found that its share of .’iuéiElm&
increased from 22 per cent to 67

Liv-IV, Other
Firms Prep
New Series

HOLLYWOOD, April 9.—Led
by Ziv-TV's pre-production work
on “Highway Patrol,” several new
TV film shows went into various
states of production this week,

Ziv's series will feature Brod-
erick Crawford, and will reportedly
be produced by Vern Clark, form-
erly head of commercial produe-
tion at California Studios,

Irish McCalla was signed by
producers William and Edward
Nassour to star in "Sheena, Queen
of the gungl&," roduction on
which will get undl-_:r way in two
weeks. Program is for ABC syn-
dication.

Parker-Rodgers began  filming
the first of "The Tracers” series,
based on the work of the missing
persons tracing organization, ink-
ing Mark Scott to act as narrator,
Shooting on the new Ben Blue
teleseries, featuring Phyllis Coates

(Continued on page 48)

per cent, and its rating s keted
to 27. Other stations which have
bought the package are WTOP-
TV and WTTG-TV, both in Wash-
ington, the former having bought
“Range Rider” and the Ilatter,
Autry. Among the other buyers of
the Westerns are WABC- here,
which will program Autry Legh-
ning this summer, KNXT Los An-
geles is a “Range Rider” customer,
as is WCAU-TV, Philadelphia.

KOVR-TV, Stockton, Calif., has
bought Autry, and so has WILK-
TV, Wilkes Barre, Pa, KFJZ-TV,
Fort Worth, has bought both
shows for its daytime viewers,

The stations obviously get a
good deal because of the large
amount of re-running they have to
do with the Westerns, But there
seems to be an unusually large au-
dience for such programming, most
of whom obviously did not catch
them when they were programmed
in the evening.

STRETCHING THE BUDGET

Alternate-Week Sponsorship
Trend Grows in Video Film

NEW YORK, April 9. — The
alternate week sponsorship, already
thoroly entrenched on the net-
works, is becoming increasingly
%ular in syndicated TV film. It

ly started a year ago with a
couple of large regional deals.

At that time Canada Dry
bought “Annie Oakley”™ alternate
wenﬁs, with CBS TV Film Sales
picking up the other sponsors lo-
cally. Also, Carter's and Schway-
der Brothers b-quht Ziv-TV’s “Mr.
District Attorney™ together in over
30 markets.

For a long time smaller sponsors
were not sensitive to the advan-
tages of the alternate week buy.
And the film distributors were not
particularly encouraging it because
of the greater sales effort needed
as well as the administrative com-
plications.

Growing Trend

But during the past several
months, alternate week deals have
increased steadily. Virtually every
distributor acknowledges that it is
a growing trend, tho theyv're still
out to get that firm 52-week deal
with a single sponsor wherever
they can.

On the one hand, there is Ziv-

EXPERIMENT IN
FOREIGN FILM
SEGS BY KCOP

HOLLYWOOD, April 9.—
KCOP, Los Angeles indie TV
station, within the next two
or three weeks will begin an
experiment in foreign pic pro-
gramming by using ﬁ]ms in
their original form without
English dubbing or subtitles.

According to station pro-
gram director Al Flanagan,
several hundred top-notch
properties are available, Qual-
ity Films Prexy Charles Wein-
traub handling negotiations.
Show will be titled either
“Continental Art Theater” or
*World Art Theater,” and will
be slotted Saturday or Sun-
day might,

The station will aim at the
highbrow and foreign - born
audiences with the pix, Flan-
agan reports. Brief summaries
of the storvline will be given
in English at the beginning of
each film, with commentary
added as necessary as the
show progresses. Actor Kurt
Krueger, a linguistic expert,
is being sought as narrator.

TV, which denies that it is inter-
ested in alternate week sales, but
which is perdectly capable of mak-
ing such a sale when it gets the
chance. Aside from the “Mr.
D. A.” sale a year ago, it is under-
stood that Ziv's sale of “Science
Fiction Theater” to Bromo Seltzer
depended on its getting alternate
sponsors in many of the markets,
Apparently, Ziv was able to find
another buyer in every city that
Bromo requested,

On the other hand, there is the
distributor who frankly admits that
he's all out for alternate week sales.
This one wishes there were some

RERUN PAIR
"Halls of Ivy,
Milland Are

Candidafes

HOLLYWOOD, April 9—The
Ray Milland Show and “Halls of
Ivy” will both probably be avail-
able for dication next season.
Tho the cancellation of the shows
had been anticipated (Billboard,
February 12), it was not until this
week that GE definitely axed Mil-
land, while International Harvester
called it quits en “Halls of Ivy,”
which still has, however, until Oc-
tober to run.

GE at first tried to find another
time spot for Milland—he's been
bucking Groucho Marx—but was
unable to do so. Milland himself
has been in favor of calling it quits
at the end of this year, %hc-th the
weekly acting grind and the resid-
ual possiblities having a part in
this decision. There are 78 half-

(Continued on page 48)

kind of a clearinghouse thru which
advertisers looking for such deals
could register their intentions so
that it would be easier to join the
two potential partners togetner.
Co-Buyer
The major stumbling block for
the distributor is finding the ap-
propriate co-sponsor. Oeeasionally
the station is willing to buy the al-
ternate week at a sustaining rate
pending its finding of a co-sponsor.
On rare occasions, the first spon-
sor will undertake to find the co-
buyer. But in most instanees it's
the distributor’s job. And it's usu-
ally a touchy problem to find an
advertiser whose product is neither
similar to the first buyer’s nor an-
tagonistic to it.
Wide Exposure
There are known to be a number
of national advertisers either on the
rowl for alternate week deal: on
ilm shows, or at least amenable to
the idea. In these situations, the
main reason for wanting to go only
every other week is that they want
exposure over a wide area, and

their budgets allow them to go
either broad or deep but not hﬂﬁh

Among the advertisers believed
to be polential film customers on
an alternate week basis are Green
Giant, Star-Kist Tuna, Mayvtag,
Ammana and Rival Dog Food.
The last named usually buyvs its
shows from stations rather than
going right to the film distributors.

Such buys are now all but a
standard practice im large and
small markets for both large and
small sponsors. For instance, in
Huntington, W. Va., Borden’s and
Martha White flour have linked
together to buy Flamingo Films
“Stars of the Grand Ole Op'ry.”

Spread Budgets

The motivation for altemnate
week buys in syndicated film are
essentially the same as on the net-
works: to spread their budgets fur-

(Continued on page 48)

Ziv Seeks

HOLLYWOOD, April 9. — Ziv-
TV, the acknowledged leader in
film syndication, is making a con-
oe tho quiet effort to sell one of
its new properties nationally. Tho
Ziv manages to kick off every one
of its new releases with a couple of

NATS Seeks Establishment
Of Indie and Non-Affil Web

NEW YORK, April 9.—National
Affiliated Television Stations, Inc.,
set up three weeks ago primarily
to help struggl dg UHF and VHF
stations, has shifted its policy so
that it now is aiming towards the
establishment of a strong network
of independent, non-affiliated sta-
tions, it was leamed here this
week,

Tho the idea of aiding needy
UHF and VHF outlets has not

been abandoned, NATS' mew a
proach to the problem is to help

these stations thru the formation of
a strong network, the mainstay of
which would be the established

independent stations.

The firm, which was launched
by General Electric and National

tary-treasurer of NATS, and Clenn
Lord of General Electric.
Five Activities

NATS' plan of aid to its stations
has been slightly amended so that
it now consists of the five followin
activities, any or all of which u.'iﬁ
be provided to member stations:

1). NATS will act as national
and/or regional sales agent for the
NATS member stations as a group.
By this method, which embodies
the network concept, NATS would
bring each station advertising rev-
enue that the staion’s national spot
rep would not be able to get on
its own.

2). NATS would loan needy
member stations money for oper-
ating expenses, but not to pay off

Telefilm Associates {The Billboard, | debts

March 26), started preliminary
tac]]ics m?is week with s*tati@r.:rns con-
sidered prime prospects for mem-
bership in NATS. The drive to
sign up stations is being spear-
hea by Berman Swartz, secre-

ebts.
3). NATS would act as film
buyer for its member stations, ob-
taining films not only from NTAS
but from other distributors as well.

These films would be made avail-
able to NATS members at terms

www americanradiohistorv com

lower than they could get were
they to deal with distributors on
their own.,

4). NATS would send out teams
of management experts who, after
studying each station’s situation,
would advise stations on how to
operate efficiently and profitably
in the local sales, programming
and managerial spheres.

3). NATS would send teams in-
to each market to put into effect
local giveaway promotion schemes,
similar in nature to NTAS" “Tic Tac
“‘Toe." These promotions, which
would cost the staion nothing,
would be for the dual purpose of
selling spots to local merchants
and to build up audiences for the
station.

Payment

In retumn for these various aids,
NATS will be paid in the follow-
ing ways: 1). it would get from

'its member stations a service [ee,

individually negotiated with each

(Continued on page 43}1

National

‘Underground’ Sales

Inrﬁe regional deals, it has never
had a national sale as long as it
1[1&?{] dominated the syndication
1eld.

The show which Ziv is reported
to have pitched to the networks on
a non-exclusive basis is titled *Un-
derground.” Produced in England,
it stars John Loder in the role of a
British intelligence agent. So far,
it is only in pilot form.

For more than a year now, ev-
ery syndication outfit has been try-
ing to operate on the national level
with its new properties. Television
Programs of America, MCA-TV,
and Screen Gems have had consid-
erable success playing both sides
of the fence.

National Pitch

Ziv too has recognized the need
of nabbing a national deal when it
Continued on page 48)

International
Gets Exclusive
On T. Rangers

AUSTIN, Tex., April 9.—Exclu-
sive rights to produce a series of
films for television based on actual
cases of the famed Texas Rangers
was awarded the Intermational
Television Productions of Houston
and New York. Tom Hudson heads
up International Films,

Filming of the series is
to start within the pnext 60 days,
with completion set for Sepltember
or October.
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‘FICTION' NO QUICKIE

Ziv Series Result of
Full Year's Work

® Continued from page 1

they had the right kind of show.
The guestion then was when to
release it?

Meanwhile, thru the fall science
continned to hog space in news-
papers and magazines. The mount-
ing public excitement over hiFh-
altitude rockets, guided missiles,
anti-polio vaccine, artificial dia-
monds and other signs of progress
impelled Ziv toppers to the con-
clusion that the sooner they eould
get their “Science Fiction Theater”
on the air the better.

At that moment, the Eddie Can-
tor show was just going on sale,
scheduled for a January debut,
The earliest practical release of
“Science Fiction” would clearly be
in February, for an April debut.

Ziv's sales promotion staff in
Cincinnati was alerted to start
work on presentations and mer-
chandising tie-ins for the new
show. Top sales execs began
screening the pilots at the maojor-ad
agencies here. The c'a:-;tin}! director

an summoning grim-faced, in-
tellivent looking performers who
would be recognized and liked by
the public. And in December the
studios began Full scale filming.

Mid-January
In mid-Tanuary, with six epi-
sodes completed, Zivs 70-odd

salesmen flocked to the company’s
three big offices, in New York, Los
Angeles and Cincinnati, for four-
day meetings, Every Ziv show is
kicked off with one of these sales
clinics, with President John Sinn
and Sales Vice-President Bud Rif-
kin usually getting to all three
offices within the week.

The men are shown the films,
the sales presentations, the promo-
tion material. They are given a
complete briefing on the main sales
points and the main tvpes of spon-
sor prospects, In all, it’s virtually
a sales training course on this one

roperty.
P In the ensuing weeks, the orders
began coming in. Large multi-city
sales were made to Olympia Beer,

Emerson Drug and PictSweet

Food.

And this week, the show finally
went on the air, with 10 episodes
already completed and sales made
in 125 mnr}:ets, including all of
the top 60,

Meanwhile, at the Ziv-TV Stu-
dios in Hollywood, this same cycle
of development has already begun
on Ziv-TV’s next show, as we]?uas
the next and the next. But a top
Ziv official said this week that as
of the moment they had not de-
cided which of a number of pos-
sibilities would be their next re-
lease. And the possibilities are
being kept top secret.

ABC Releases
‘Doug’ for Synd.

NEW YORK, April 9. — ABC
Film Svndication this week re-
leased its newly acquired “Douglas
Fairbanks Presents” series for svn-
dication. The stanza, sponsored by
Liebmann Breweries in some 12
markets, is available for first-run
sale in over 250 other markets.

Among the merchandising ma-
terial ABC Film is offering is a
special printed shopping list, which
provides space for consumers to
note down their shopping needs.

Sponsors can imprint the name
of their own product on this list,

which consumers can take to mar-
ket with them,

“Douglas Fairbanks Presents”
makes the fifth series that ABC
Film is currently syndicating. The
others are “Passport to Danger,”
“Racket Squad,” “The Playhouse”
and “Kieran's Kaleidoscope.,” Two
more properties, “Sheena, Queen
of the Jungle” and "Life Can Be
Beautiful® are in early stages of
production.,

TROUBLE BREWS

NARTB Likely
To Take Stand
Vs. Fee Tele

WASHINGTON, April 9. — The
Mational Association of Radio and
Television Broadcasters is edging
closer to a formal answer on the
stormy fee TV question. That an-
swer is likely to be: Let commercial
TV remain free,

The NARTB's posion on the
TV issue is expected to remain
open to controv within the or-
ganization for weeks to come, no
matter what emerges from the TV
Board's session,

The issue may develop inte one of
the hottest topies at the NARTRB's
upﬂumin% May 22-28 annual con-
vention here, even tho the con-
clave will be held after the Federal
Communications Commission’s May
9 deadline for filing of briefs on
the long-smouldering question of
whether commercial subseription
?:Edqhﬁllld be authorized by the

Altho the NARTB's top echelons
include some adherents of sub-
scription TV, especially among
some UHF-ers, majority opinion in
the upper levels is opposed to
subseription service,

The prevailing view among the
majority appears to be that the
NARTB should oppose commercial
authorization of fee television in
bands now allocated for eommer-
cial  boardeasting  service. The
NARTB's position will pack a lot
of weight with FCC because of the
association’s industrywide represen-
tation,

The hassle within NARTB will be
a stormy one before it is finall
resolved. Eugene F. MeDonald,

resident of Zenith Corporation, a
ormer NARTB president and No.
| proponent of subscription TV, has
been openly at odds with NARTB
President Harold E. Fellows on
the issue ever since Fellows u-ged
the FCC some weeks ago against a
quick decision on Zenith's request
for an immediate go-ahead on sub-
seription szrvice. When MceDonald

(Continued on page 48)
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QOur thanks to those who voted for us in
The Billboard’s 17th Annual Promotion
Competition, the results of which
demonstrate again that

Television 1s Different

in Los Angeles —

746 suncet Boutevard « 027111

Represented Nationally by BLAIR-TV
955, KTTV lna

Predict Wild Selling

Video Film Season

® Continued ‘rom page 2

bound to lead to erystal-balling
hecause sponsors can't know what
the competition will do. Moreover,
they also know that a show can be
successful in one time period and a
flop in another. Last year, for ex-
ample, Tony Miner developed
“Medic” to compete against “Lucy™
and won his gamble. This year,
with three pilots on his hands, he
is indecisive as to their future, but
believes their individuality to be
the more important asset.

In the past, the most individual
Emgrams have been the biggest

its, as, for example, “Disneyland,”
and “Dragnet.” But CBS veepee
Harry Ackerman points out that
shows must be good as well as
different. His network is attempt-
ing to combine a freshness of ap-
proach with proven production
techniques.

One of the dilemmas of 1955-'56
may be that spcnsors may buy
different shows and suddenly find
similar ones on the air. Both Ziv
and TPA are offering series based
on " Black Beauty,” while TCF-TV
will prodace “My Friend Flicka.”
Tho there is some duplication
among the 63 dramas — Screen
Gems “Damon Bunyon Theater”
and King Features’ Damon Runyon
seriecs—many will have something
genuinely different to offer. Good
examples are “I Spv,” “Mr. Tutt”
and “The Mightv O.”

In situation-comedy there are

® Continued from page 2

many questions to be answered.
Will sponsors continue to back
these programs next season after a
few bad experiences? Or will they
be more interested in proven but
old radio and motion picture prop-
erties such as “The Coldbergs”
“Creat Gildersleeve” and “Belve-
dere"?

There is a distinct trend toward
adventure, tho there seems to be
duplication in such packages as
“Luana of the South Seas,” and
“Sarong,” both starring Dorothy
Lamour; and “The Scarlet Pimper-
nel” and “Three Musketeers,” mys-
tery shows, which were a drag on
the market last season, are still
getting a_heavy play, but not as
strong as in other years.

Musicals offer evervthing from
Mia Slavanska's ballet to Ina BRay
Hutton, Because of their inexpen-
sive production cost, they may
prove bargains for fringe time pe-
riods. Among the unique program
formats are “A Dog’s Life” which
views the world thru the eves of a
canine, and “Boss in the House,”
built around babies.

The failure of pilot films to sell
in the past is a certain indication
that many will fail to find buyers
next season. Willlam Morris alone
has 40 to 50 pilots on hand from
past vears. But it's all part of the
TV sweepstakes which seems to be
building l.:f to bigger prizes each
season, and bigger heartaches.

FROGRAM PRODUCTION STATUS PRODUCER

Patti Page Pllot Argap Prod.

Mia Slavenska Planned Parsonnet-Wheeler
Rosarita Beach MNights Planned Mealis-Rowland

Mel Torme in Production T-L Froductions

Spade Cooley Planned TrA

Mae Williams Show In Production Arthor B, Weber Prod.
Musgic 55 Plannexd CRBS-TV

Bob Croshy (Might) Show Planned CB5-TV

The Story Behind Your Song Filot Randall-Song Ads.

Ames Brothers

In Production

Hevue FProductions

ADVENTURE

Luana of the South Seas Planned CRS Film

March or Die Planned CBS Film

Caplain Fathom Pilot Mew Vistas Prod,

Yankee Privaleer Planned CRS-TV

Hotel Europa Pilot Set Mort Briskiin

Sheenn, Queen of the Junzls In Produciion Don Sharpe-Wm. NMazsoor
Bulldog Drummond Planned Don Sharpe-Doug. Fairbanks
Hurrlcane Kelly Flanned Four Star Prod.

Long John Silver In Production Jozeph Kaulmon

Crpen Road Planned Open Road Prod,

The Scarlet Pimpernel Planned Towers-DfTicial Films
Robin Hood Production 5et Panda Prod.-Oificial Filma

Three Musketeers

In Production

Oificial Films

Andy's Gang In Production Frank Ferrin

Sheik Aly Pilot Dick Bermstcin

I Search Tor Adveniure In Productlion Drouglas-Lesser

The Golden Voyage In Produciion Douglas-Lesser

Kingdom of the Seca Planned Jack Dwouglas

{Pirate Scries) Planned Prockter TY

Sarong Planned Ed Sotherland-REO Patha
Adventure in My Business In Production Ken Hertz-Rawlins-Grang
The Crusaders Pilot Revue Frod.

MYSTERY
Satan’s Waitin® Pilot Joel Maolons

Dr. Fo Mancho

Production Sel

Studio City TV

The Web Pilot Goodson-Todman

The Killers Planned 51 Sigel-Wm. Morris

The Getier: & The Holder Pilot Set Neuman-McCadded

- Mysierles of Paris Flanned Vavin Prod,

The Amazing Miss Withers Pilot MBC-McKnight

Craig Rice Planned Tony London

Dateline Tokyo Pilot Mickey Rooney

Mew Orleans Folice Dept, In Production MPA

Gangbusters In Production General Teleradio

Hart of Honolulo Pilot  Set CBR5-TY

Philip Marlowe Flanned CR5-TY

Alias Mike Hercules Pilot Hal Roach Jr,
WESTERNS

Gunsmoke Pilot CH5-TY

Johnny Western Planned Film-West

_Autry-Rogers Package Feslures MCA-TV

Wryait Earp Pilot ABC-Lou Edelman

The Legend of Hemp Brown Planmed Barney Girard

Western Marshal In Production Jack Cheriok

Adventures of Judge Koy Bean Pilot Ouinted Prod, -

Daniel Boone Pilot Mickey Rooney

Frontier Pilot Tony Miner

Guns of Destiny Pilot Hal* Roach Jr,

Indian Agent Filot Mercury-Intl,

VARIETY

This Ts Your Show Planned Louis Cowan-ABC

[(Mew Acts) Planned Artie Wayne-Kling

Johnny Carson Revue Pllot  {king) CB5-TV

(Mew Performers Hevoe) Planmed CBS-TV

Frankie Foniaine Show In Production Studio Filma

KID PROCRAMS

The Adventures of Noah Beecy Jr.
Capiuin £-Ro

In Production
In Production

United Producers Distributors
Ablas TV

Jungle Jim In Production Screen Gems

Frank Merriwell Boys Planned Ressner-London
Captain Easy Flanned Leonard Shano

Abbott & Costello Planned ABC-TY

Diick's Story Shop Planned Reinald Werrenrath Jr.
Record Toons Pilot Hob Fischel

My Friemd Flicka Production Set TCF TY Prod

Black Beauty Flanned Liv TV

Mario in Wonderland Ploammed Wm. & Ed. Nassour
The Adveniuwres of Black Heauty Planned TPA

DOCUMENTARIES

Conflideniial File
The World's Powder Keg

Ia Prodoction
Planned

Faul Coates-Gulld
Major TY

Mavy Log Pilot Joel Malone-CHS
Conguest of the Ailr In Produciicn CBS-TV

Our Children In Produciion Fumily Filma
(Riggraphical Documl Planned Prockier TV |
Alomic Eoergy Today Planped Sam Orleans-Sterling TV
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THE BILLEOARD

TV FILM

THE BILLBOARD SCOREBOARD Wesiinghouse ‘Jungle’s’ New |COMPETITION
|
F 7 | F D
TV Film Commercials : ormat Drops | Market Flghi
In Production Since February 1 Block Buying Macabre Bits
. NEW YORK, Aprii 2.—"Jungle I_ooms Ilor 2
This is & monthiy feature of The Billboard’s TV Film department and offers Macabre,” the quarter-hour animal
the most complete directory available of production of film commerciala. Pro- 0 Icv ooms series, has undergone a  slight . -
ducers or others who desire to have their products included should send thelr change in format to eliminate some
ilstings to reach The Billboard's New York office no later than the 25th of NEW YORK, April 9. — The of the macabre element. And ac- waln erles
esch month, Listings should ba for the last full preceding mondh, '\]}Jilit}r’ of the Westinghouse cordingly the title has been
The following symbols are used o designate types of commercials listed: roadeasting Corporation getting | changed to simply “Jungle.” Basic-|  HOLLYWOOD, April 9.-Twe
LA—live action; FA—full animation; SA—Semi-animation; J—jingles; S—alides. into a regu_ﬁt_r block buying policy [ally, the change is in the off- f ) S
! - ! TV series based on Mark Twain
. i m‘l'm on TV film loomed this week as|camera Eﬂnﬂnnd]:}}f Santos Or- Siiserties will e competlnig. vith
aw Ll Westinghouse's program director, | tega, go that his delivery is scien- ' ki ik
Advertiers (anil show, I aay) Produets. Apwecr  Many  Bee. Colon) | Dick Pack, was getting set for his | tific rather than sinister. ~ |each other for fall airing within
Al Scope Pictures, Box 16813, Hollywood 46 first TV program clinic, The pro-| The producer-distributor, Radio | the next couple of weeks. The first
Callf. Prune & Apricot Growers—Sunswesl Prunes— ﬁ:am managers and film buvers of | & TV Packagers, Inc., recently ac- | ;. , pilot shot by Filincraft Pro-
1I.'I--ﬁ]‘_._ﬂl .AE"I';. AT IREE .F1I. .'.1.1 R [P | I | R L e 'I'-ﬂl.'l'l' ‘_Veﬁﬁnghﬂﬂﬁp "l"‘\‘l' stations l]_lli'l'ﬂd Eﬂﬂfhﬂ‘r l]iﬁ _!_ﬂ:rmr}" I]E E,nf— d t. 1(] . -i 1.'] E
mﬂ"ﬂ‘ Ingram R 26 - 10 g | will be locked in an all-day meet- | mal film, much of it in color, and s %GPS'I o E it mi',; nnqﬁ?
] o b e Sty - [ NP | | IS 2 Mond {1])- T th k of of ki Twains -ESE'.H- FIOWTE WOTKS., 4]
Eraft's Food Co.—Cheese—J. W, Thompson.....c.. # cecsasrssnnns - R L (Cy ng Monday embracmg e wWork of some ] second is “The New Adventures
Lalley & Love, Ine., 3 East 5STih Btrest, New York b T = : : hers. total ¢ ° 3 e Gy s
Kelvinator—Relrigerator-Freezer—Geyer AdVE. ... = .cuicivecsses = ainaeil, § tng £ i" 13"? “fl%ﬁlﬁ%ni'tﬁr P{:‘“k |;?p4%atmi§05§t;gl;ﬁ}]weg tl::; Giahy ?f :T'Drn and Huck, f:.?t' \1:']\1[‘]1 h‘ll:{_aﬁ
The Mennen Co—~AFTA Shave—McCann-Erickson,. — ..ovvisrrenss = resisssak | 500 WOET HIE JOINEC A S p : > *tis in the process of filming a pilot.
East Ohio Gas Co.—Gas Ovens— mer. He has already held two ra- | the last two being all in color, as Fil 6 obtiied wokte %
Keichum, MacLood & GIOV ..ooonveoisosree = vimescronsare = sorserenck dio program clinies. Pack has made | will be the next 10. nearl]},rrngrl? of EE“,}‘::.{.] I[::Eup:rtiel:
* Lederle Laboratories—Targot—Conklin Mann © 8T desnsssscssss T grescsars ioint film b for his| The series is now in 12 markets, ) r
Amicrwan PRty NMaer—Gam, Kason & Wace— ﬂt:tq:?tp 2 ﬂlirs?ilg : EIIT?I& uysm > thl;; sale htinl dene by direct mail |from the Samuel Clemens estate
MeCann-Erlckson ....cccvvvevnnnen ifdoks akEr S — e R E A Tl e LT L.F E 1005 a o ,}' E b : 5 g }F SOITE timf a Hn\yﬂgﬁr not in-
Loucks & Noriing Studios, 245 West 35tk Streef, New York 19 Science  Fiction Theater” for |only. hided E“;T ? a1
Emtﬁ‘n“ﬂr_mlm --------------------------- l ------------- “ e |-F WEEFW, BIJEEUII,. H.l'ld KDK&'W, (I:Iu ﬁl ]J“rere F. nl]}- Eﬂ‘}:ﬁr}rg ﬁ{l
Goodyear—Tires—Young & Rubleam.............. Bl s sinrinan 120, vuwnreale Pittshurgh, And he oot the Lantz uckleperry imnn, Whic a
e Beia o e ; & .| cartnons Fot WBZTYV and WPTZ TPA Names Eells been made into a theatrical pic by
Cuild—Wine—Dasncer, Fitzgerald, U I tees 60 1rvnnyey.L | Philadlephia. v' P 'd ¢ David 'D'ISEI"“EL" .
l-éfmhﬁ-mhmmm - Hﬂ; Euﬂ Boulevard, Los Angeles On Tuesday (12), Pack meets ice-rresigaen It is rights to these two char-
m m“:_*- E" I“-' T:I' LECE R R N R AL E + 8 LR N! M| m llllllll — w{m HIE Pr{.m:ﬂm ﬂ“.'d prudtluriﬂ" HEW YGHK’ Aprii g' T Bmce ?EtﬂrﬁTv“ilf].-llCh1 hiCAS-HﬂS nﬂsql;]ll:_lﬂ‘wea
Dutch Masters Cigars—Cigars—Erwin, Wasey & Co, . 1 .oovaviiricnn 20 onnnan. — | managers to discuss live program- | Eells, sales manager of the Western [ for 1V nlming. = owdney
Hoovea Co.—Vacuum Cleaners—Leo Burmeti Co. ... 2 .oovvvevess 8 oovvveoo—| Thyrsday (14) and Friday (15), | America, was this week elevated | Bobby Clark and Donald Mac-
Ree-Wood Pinish_Gardesr Adve: ©or o oonririss 8 rorierrr i 60 1222~ [ top WBC brass are meeting with |to a vice-presidency by President Donald. Filmeraft's pilot, which
Log Cabin Bread—Bread—Dan B, Miner Co. ...... 1 ...oovvvnevee M onvaen. — | President Chris Witting at the Sky | Milton Gordon. has I. Carrol }'Jalsi'u in the Mark
Natlons] Bohemfan Beer—Beer—W. B, Doner & Co. . 9 .......60, 20, 10 ........— | To e in the Poconoes for| He joined TPA at its inception, | Twain role, will be in New York
WD, TissueTollst Tiamee Rutheust &' Ryan... 1 1ooiiiiriit % 1o1on | policy and planning discussions. 'and before that was with Ziv-TV. 'for agency viewing next week.
D Soto—Automoblles—BBDED . .. covveiinnrinnerns 1 ivionsassses S0 oiienans —_—
Reid H. Ray Film Indusiries, 2269 Ford Parkway, 5i. Panl
Morbnip-King & Co.—Golf Brand Lawn Seed—
BB oo ves s dminn et i ar (] salosma e e —
o S ey i i == GOLDSWAN PRODUCTIONS, INC.
Republic Radic & TV Features, 64 E, Lake Streef, Chicago 1
Publlc Service Stores—Eleciric Service— ™ PR
K.Wl ﬁw A RN ERSEIENAEEESEEE SRS R ERENERENNE R R ] :u l+"li.illi‘lll3n lllllllll J + | 'ﬂh ﬂﬂ&
Barrs, Isc., 16 Eust Ontarlo Streel, Chicaga < Ca
Pond's Extract Co.—Angel Skin—J]. Walier Thompson I ....vevrvense 0 nnrnnesm= GV B
C. H. Musselman Co—Penna. Duich Apple. o %
Sauce & Pie Fllling—Clemenis Co. .oveemeveses ™ soassnssssscs M cvvssssnel .
Adolph Coors Co—Coors Beer— "T&g Sjlmﬁ'ﬂf of Oﬂﬂfﬂ'j‘ Musical Commercials"’ }:}- B
Rm-l- H“d:ﬁnﬂ. Imnl{:ﬂ- FeEAdEE AR REE T amEE e Ema iﬂlﬁﬂ - I RN D =
Wilson & Co.—Jane Wilson Pan-Pac Meat & Z
lmrr Hh‘l:“ &Faﬂ‘ﬁl mhl B'nrh’li L] E‘I‘l‘ll‘-"llimtm TR T T n
4] L r f= s Bl ’
Cramer-Krasselt Co. m ................... e TR | [oROrs e — 730 FIFTH AVENUE * SUHTE 800 E’ I}'
Bereen Gems, Inc., 233 West 45th Stresi, New York NEW YORK 18, M: Y. '1 ,?
Winston Cigarettes—Esty Adve. .. .....cocvviinna- : T P B || TS R 1 4, =
Nabisco Co.—Milk Bone Tiny Bits— CIRCLE 7-3380 o
Komyon & EokBardt .........e.eeseussnensnns I wenevannoraes 3 oevarnassL o AN
Mﬂml Cn.-—ﬂm—ﬂ-'ﬁrff Ad'r.— BE R AW R AR E RN R :1 N ﬂ] ﬂ 1[! ..... 1-4.'1! dL cn“‘h
Richard Hudnut Co.—Creme Shampoo—
Kenyon & Bokhardt .......ccvvccinsrnmnnaness Y e wnammney: M iy L
HMEMH‘ Fﬂﬂlhlﬁ—":tﬂfﬂn '& E-I:HIII‘dt.. 1 EE A EREEE R EE m ||--Lllﬁ
RCA—1956 Products—Kenyon & Eckhardt.......... 1 ...cevenies PR | R P | i |
Lilt—Home FPermanent—Biow Co. ........ccceeceee 2 vinvnnsreases .t ARl L o
Btodlo City Television Productions, 4020 Carpeofer Sireef, North Hollywood
Kellogg Co.—Corn Flakes—Leo Burnett ©o. ... # vvvvnnvesnes 80 covvenns L ARRANGED &
Special “K"—Leo Burmett Co, 6......... 60 & 20 .........L - :
FProcter & Gamble—Toothpaste—Compton AdvE .... 2 .ivvvivecienes B0 toniwess.L Q”d[[t PRODUCED for
Goodvear Tire Co.—Tires—Young & Rublcam ...... B osiees a Pt 1
Frocter & Gamble—Cheer Eu:mpf- s e y AGENCIES
Young & Ruobicam, Imc. 18 ......... 60 & 80 .........L -
Intermational Ha:l'ﬂler-l'mckzw— M”Slcﬂl Alax
a- R I 1!‘ ------- M| 1 ERAEEREE
Bill Siwrm Studlos, Inc., 713 Euvu':ﬁﬂ!mHWTn;T 0 . :it:fi:,
mst !‘.Cﬁ.-;ll’-itnln.rd Iﬂldwﬂl.ﬂ.lr and Prodocers Mascalé
owecase o, Tubes, Hi-Fi, Ranges & -
A Commeercials remdn
Kenyon & Bckhardi and Al Paul Lefica — ..... B0 & 9DL, 8 P (D ™ Pal Rezars
Matlonal Biscult Co, {Sky King and Halls of Ivy— oy Vato §
Nubisco Cookies and Crackers—McCann- T . ey
.Em EdsBsjaEdédrrtrddrrE R T A R TR TR AT EE B E NS -—--.--H...mﬁ'.‘g ------ LE hdh“d
Balada Tea—Tea—Beacon........... IR FMERA AR — ieaeeaB0, 20ID's .....F (O) Purex Corp.
Adam Scheidt Brewing Co.—Valley Forge Beer— Fart Pitt Besr
Al Paul uhnr-dr-i-.---.---.r--.------a..g.. — R . m ..... .,,L..E llncm‘h'"
TY Bpots, 1937 North Cole, Los Angeles 38
Burgermeister Beer—Beer—BBD&O .........c00uis T T T ..+ SR F Wastinghouse
Parex Corp., Lid.—Detergent—Foots, Cone & Belding 1 .oovovnrnerns 60 ooons, F, L Halo Shampoo
American Dairy Assn.—Butler—Campbelt-Mithon ... 2 ....... vorill; P aeraiseinl Chryvlar Corp.
Lucerne Milk—Milk—J. Walter Thompson .......... . - | R Baar
Kraft—Coftage Chocsb— ........ccosnesenssnennnss J soessncnsesse 10 vesssal i
West Coast Airlines—Air Travel— Calsa Gosoline
HIHH" H.Ehrl Hmt l mmu m EWmaBNAIEEREEREEE m LENR N KN -F WI‘M
Pontiac Dealers of Los Angeles—Pontiac— Banoma Condy
McManos, John & Adams 2 .. ....coeeee B0 oLl o
“:A' H" Ynﬁ--w“mnr Sm“ BESEEESSsRAAEEREERYgS 5 FEEARFEERARFE AR m RN RN ] F km'hi.
M. K. Goelz Brewing Co.—Country Club Beer— l*l'“br:ﬂ'*"
Compton AdvE. 4 c.o.vivenvanns . - SRS ek F Ca I's 3ou
Tranddllm, Inc., 35 West 45th Street, New York I',“'Ermd'&nx
Robert Hall—Clothes—Frank Sawden .............. 7 wievvecnnnees 80....L, F, J Id Read]
General Electric (Ray Milland Show—Radlo, TV Sets Q' Reucing Sesr
—Maxon 3 . .. 60, 45 ., ... L Minlpoa Shampoo
General Motors—Pontiac—McManus, John & Adams 9 ....... €0, 20, 45 ,.....L, F L O-Cell-O Sponges
Dow Chemical Co. (Medic)—Dowex Water Softener— Gold Ribben Wine
MachMunus, John & Adams..3 ......0n00... BO T 1
Continental Baking Co.—Daffodil Bread—Ted Bates.. 1 .,..... (A e L F Rayce Seat Coven
5-Day Laboraiorfes—5Day Pads—Grey AGVE ...vee 1 sessssssssess 60 iivioanske P. F. Convos Shoes
Dow Chemical Co. (Medic)—Saran Wrap— Ellhouetta Crackers
Machanus, Johns & Adams..3 ..........120, 80 .........L Conadian Pur Carp
Snow Crop. Div., Clinton Foods—Frozen Foods— | : -
MBX0B 1 ...ivesss. 60, 30 ... L, B, J Viatgling Hair Janle
Fort Pitt Brewing Co. (Eddia Cantor})—Fort Pitt Beer— Manischewitz YWine
BEDED 1 ....coausss 40, 286 ... P T
Richard A. Ullman, I%5 Delaware Avenue, Euffalo T‘.T{;::h?r:m}
Courier Express—MNewspaper—Direct .......ccovieee 8 vninnnee 2, 60 L. uuunnn. L = s
MAT Dank—RBank—Comstock & ©0. ... 00ooiers 3 eenssnos i Garber's Baby Foods
United World, 1445 Park Avenue, New York 29 F’LM White Rose Redi-Tea
Wiv Lipstick—Leo Bormell ...........0.. el S e R L e AR — L
Five-Day Deodorant=—0re¥ AdvE. ...cvcaniicasnanss f i Al AT R e — & LIFE- huﬁ;::::. !."hl ,ﬁm
Pepal-COli—BIOW ©0. cveveennsersnsmnsmmssrsosens " St A | Solfy, Grisckoe Nt g
cﬂﬂl‘cﬂ‘ﬂ’ﬁlﬂmunuu-“.- --------------- 3‘5 SERFEEERE R WEEEE .F m“.'".ts#“"h*l‘.'l“l
De Soto—BBD&D .......... il PR R T AR Gt S Mutual Savings of Mass.
B B Goodrih C0 BB o acisnrnraressrinere Wt o s - U_LTr“;urr Caf. Eonds
Ruppert Beer—Biow Cou . ooiinniiiiiiiiirenains - wnenannsaenh — aresrene— Batty Crocker Coke Mixes
Video Pictures, Tnc., 510 West 57th Street, New York Hy B
Griffin {lmogene Coca)—Shoe Polish— : Coshmere Bouguet Lipstick
Permingham, Castleman, Pi Fraaannaaiosdl B0 sosanesesF L
Spiedel Co. (Sid Caesar)—Walch Bands—SSCAR,.. $ :n. 60 \erernnsn L ALL these quality #ﬂ{lm#fﬂfnfs I\
Simoniz Co—Floor Wax—35C&R. ... . .ovveesanens 2 cracsscssnnss B oovionsaal
Bm me—H-ﬂ GIH-EMIIIIJIIIII-III-'!"-lJ[ 3 LE R R REENERNE TN m EETEREE R b [ ] ARESEEN 0R HMRD NOW: Dna
Griffin (Imogene Coca)—Allwhite Polish— e This
Hmh‘m MI!m.nﬂ- ic:""'li‘l'll‘ill‘l‘ i (AN EER R RN n“-. m FErmamErw 'IF
Wizard—Deodorant—Geyer AdvVE. ..vieecscnciosnns B ovnnrnaansBly 3 ... L 0 n““ﬂ“mlm‘uﬂ‘u‘m
]ﬂ.ﬂﬂ'ﬂ—\]ﬂ w:r:ﬂ:h r—ﬂmmrﬂ_'ﬁﬂd\rﬂ- I T Ie T LTI TYYrTIII E o o o T i e Tl ﬁ .....-....t “\ml‘\m‘ n
L L A r“ LR R R R AL R R RN EELERNDE] fFaamreredddesse VW germsmsEman
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The Billboard’s Non-Network ARB F

This chart is one part of a four-week rating
fludy im which all pertinent daia is given for
every non-network TV film  series currently

being  sliown
Ametican

in markets surveyed by the
Researchi Bufeayw, Each week this

chart covers 2 different group of citdes, thus,

over a [our-week
which were stucveved by

all cities are covered
ARB in ity latest

span,

markel studies.

istings of films ix by rank order, according

o tating,

All Tfilms shown are sold on a syndicated
basis unkess they are designated by a2 dagper

Rank

® All TV Film Series in All Major Markets
® Top 10 Shows of Any Type in Each City

{fh
booked.

in which rase thev are natiosally spot
Stations are VHF uniess rhe calf

letters are preceded by the letler “u™ in which
case they are UHF.

The highest rated opposition program s

shown for the top 10 lilm series in sach market,
and ARB ratisgs for those oppasilion shows arfe
also listed.

For complele Information about alf  fllm

fhows and their compétilion, audience size and

composition
American  Research  Bureaw,

in each market, please  consalt

MNational Press

Building, Washington 4; 550 Fifih Avenue, New
York, or P. O, Box 6934, Los Angeles 22,

March
A g ARR
Filma Thie (Type; mmd Distribuior Rating Station, Thay, Time Tup Dpposition of Rating
_ELE‘.'EL-{HD ----- # & § &4 & v 2w " = 3 EE=S8 IIII-FI-'Ii-IiIrIrlrE STATIDHS
TOF TEN LOCALLY RATED PROGRAMS (* Indicates Non-“Network)
1. Producer's Showcase, WNBE.......... 62,9 6. Loretia Young, WNBK . ... ..covevnnes 41.4
L .h_clr.i: Cileasom, \HI.":{EL...........“_jj_# 7. This Is Your Life, WNBE .. ..vieern.. 41.0
3. Disneyland. WEWS........coieiis.. 506 B Two for the Money, WXEL.....,....40.1
4. Toast of the Town, WXEL, ,.,........ 46.0 9. Robert Montgomery, WNEBK ., ..........300
3. Your Hit Parade, WNBK......... 415 0, You Bet Your Life, WNBK..........3103

ALL FILM SERIES AIRING LOCALLY, LISTED IN RANK ORDER

I. Badge 714 (Mys.). NBC Fllm, ... ........... 200, . WNBK—F, T:00-7:30,......5tar and the Swory, 5.9
I. Annie (akley (Wesl.). CBS Filme. ... ... . 208 WHNBK—S 6&30-T:00........_.....Gene Autry, 1.2
3. Little Rascals (Comedy), Inferstate TV.... .28.1... WEWS—M (o F.
Gel-B A e coiiiaee. Various, B3
4. Range Rider (West), CBS Film,. ..., ... . 275 WEWS—Su, T:00-7:30,..... People Are Fuany, 23.1
5. The Whistler (Mysh, CBS Film,.......0.0. 232 WNBE—S, T:00-7:30, .. conweee. .. Fllm Shofms, 6.3
6. Waterfroat (Adv.), MCA-TY.. ... _........ 251, .. WEWS—W, T:00-T:30, .. ..0nunn. ei. Horby, 59
T. Mr. District Attorney (Mys.), Ziv.TV, ..., . 210.. . WEWS—T, 10:00-10: m veunTruth or
Consegiences, 22.0
B 1 Led Three Lives (Adv.), Tie-TVY, . ... ... 2005 WXEL—F, 10:30-11:00......._.... Varicus, 17.7
9. Liberace (Muslc), Gulld Films. ............ 092 WEWS—W, 9:06:9:30. .. ... Kraft TV Theater, 21.8
L Eﬂi!‘ Canlor | Mudic), Eiv-TV crens 12 WEWS—Th, 7-30-8:04.. ., . . Dinah Bhore; Mews, 132

. Janmet ean, BN

. All Star Theater (Drama), Sereen Gems, 18,4
. Sheriock Holmes (Mys), U M & M. ..... 179
(Drama), LT M & M. 149
Foreign Intrigue {Adv.), Sheldon Reyvnolds 14.6

. Stu Erwin (Comedy), NTA . ... ..o, 140

. Racket Squad {Mys), ABC Film........1%8

. Rocky Jones, Sp:n.:;e Ranger [(Adv.),
MOA-TY ... A7

Superman {Ady.h, F‘Iam[naﬂ Films. ... .11

. TDeath Valley Davs {(Weat.),

Pacific Borax ..... S +T213
, Wild ®Bill Hickok 1“-’1:1:] Flumlngu Flims 7.4

. Champlonskip Bowling (Spaorls),

Walter Schwimmer

-------------------

2.
21

24,
23

26,
2T
I8,
.

M.
3.

1,
3%

Abbott and Costello (Comedyv), MOCA-TY A6
Heart of the City (Dramad, MOATV, .. 66
Meet Corliss Archer (Comedy), Fiv-TV... 63
The Star and the Story (Drama),

Official Film=z . ......... . - |
Flomnan FaBach (Music). Guild Films_ ... 5.0
Ingernasional Plavhouwse (Drama), MTA,,,. 4.2
Heart of the City (Drama), MCA-TY_,., 4.1
Call the Play (Sports),

Station Distribulors . ... . AP, "
Frankle Laine (Music), Ln:i]d ['llmu. S
Urient Eapress (Dramal, NTA.....000.. 20
Internatlpnal Plavhouse {[rame), . ..., 20
sk the Hoba (Child), NTA .. .oooues )

EETCAGEY. s iimmamimesni v sy seaiesve ik B LA TIONS

TOPF TEN LOCALLY RATED PROGREAMS (* Indicotes Mon-Melwork)

I
Z,
3
4.
5,

BoEd e R

Jackie Gleason, WBEM. . I ] |
Producer’s Showcaze, WHAD, ... ..... 1N |
Toast of the Town, WHEBAM....00ee..53.3
This Is Youar Life, WNBQ......c000. 474
George Gobel, WHNBED. ..ccoeiviiaas 41.2

6, Dispeviegnd, WHKR
7. Your Hil

Parade, WNBO . ...........416

B You Ber Your Life, WNH{}-.,..“,--Hi

g Two for the

Money, WHIEM, SRR & .

0. I've Got 2 Secret, WBBM. .. ......... 4.2

ALL FILM SERIES AIRING LOCALLY. LISTED

IN RANK ORDER

i. Mayor of the Towa (Comedy), MCA-TY,... 246, .. WNBQ—S, 10:00-10:30,,.......Pee Wee King, 0.2
2. Annle Oakley (Wesi.t, CB% Film..,........ 26, .. WEHRKEKB—50, Z.00-2:30, o0 auenescoinn City  Dhesk, 38
3. Wwild Bill Hichok (West.), Flamingo Films. . . 208, .. WHKB—S5u., 1:30-2:04. .. ......Face the MNatioa, 1.4
4. Janel Dean, BN, (Drama), T M & M. ... 204, . WNBQG-5, 1MI0M . 0weeeen. .. Wrestling, 9.4
£ Claeo Kid (Weskd, Zir-TV. .. ooivisiaas .I!.ﬂ-. ..WBHH—SLL, So-5:30, .. .o.., - Meer the Press, (04
§. Superman [(Ady.), Flamingo Films,,.......180,,, WBKB—5 5:00-530....... Frontier Plavhouse, 2.4
6 Badge T4 (Mys.), WBC Film. .. ..cocvnen, 1R800 WON—T, H:00-58:30,. .. Make Room lor Daddy, 18,4
8. Hans Christian Andersem (Child.},
Intersimte TV ... iaranairinnnanneesc JOE L. WHAKB-=Sl, 2:30-3:00. ) e Audvenlure, 5.4
9. Cene Aufry (West.), LI:! Flm....oocaeemsn 166, .. WREM—M w F,
b 1T 1 Close-Up, 6.5
10. Eddie Canior (Musicl, CTBS Fillm..,....... 1582, WHKBIQ—M, %30-1%H, . ....c.00 . Studia (ne, 0.0
11, Racket Squad {(Mys), ABC Film 142 . Captured (Mysl, MBC Film............ 4.4
2, Cisen Kid (West,), Ev-TY. . o.oiva. 138 M, Tales of Tomorcow [(Drama), Serling TV 4.4
13. I Led Three Lives {Adv.)), ZiveTV...,..12.8 37, Times Square Playhouse (Dramab.
14, Abbott and Cosiello [Comedy), MCA-TY.11.6 Fv-TV o iisasssassascns R 1 )
15. Runge Rider (WesL), CBS Film., . ..o, 10.9 IR. Famous Plavhouss {Dmrnﬂ M ATV, . |
16, Hank MceCune (Comedy), Minot TV....I04 1. Sportscholar  (Sporis). United World... 1.6
17. Sherlock Holmes (Mys), U M & M. ..., 9.0 40, Florian LaBach (Mosic), Cudld Fidms, ... .02
1#. Heart of the City (Drama), MCA-TV.... 9.0 40, Walt's Workshop (Educ.],
I8, Mr. Drisirict Agtoraey (Mys), Ziv-TV.... 9.0 Beid H, Ray Film Ind. .. ... ... ... 32
20, Meet Corliss Archer (Comedy), Ziv-TV... BB 471, How Does Your Garden Grow [(Edug,),
20. The Visiior (Droma) NBC Film. .ccowces B.E International Film Dureail ....cc0ieee. &8
22 Liberoce (Muosic), Goild Films,......... B6 42, The Big Fight (Sports), Biz Fight, Inc. .. 2.8
23 Life of Riley {(Comedy), NBC Filmsooo.. B2 42, Adventures of Damny Dee (Child.),
24, Championship Bowling {Sporis), Sportvision ... o.ee.s R F |
Walter Schwimmer ... i . 7.8 45, Mamar of the Jungle {ﬂdv T TPA ey
¥4, Boston Blackie {(MMys.). Zur-T‘lu" . 1.6 45. Your Sar Showcase (Drama), TPA.. ... Z.4
24, Hopalomg Cassidy (Wese.), NBC 'F"lm vas TG 47, Paragon Plavhowuse (Drama), SEC Film. . 2.0
27. Hocky Jones, Spece Ranger {Adv.), 4. Life With Elizabeth (Comedy),
G L e e e e SR TR 1 | Guild Filmé ... :convssinissnnnsnasann L
24, Lope Woll (Mys) MCA-TV. .. ..ccvee.. 6.4 49, Conrad Magel Theater (Dramaj,
28, Imner Sancium (Mye), NBC Film,....... 6.4 Giild Filmay ....... vemreanerans 1A
0. Mr, and Mra. MNorth (Mys), ATES....... 6.0 50, Fulton Lewiz Jr, {Nnﬁr. G:nl T:I-.'r:dln 1.2
A0, Romdr of the Jungle (Adv.), TPA....... 60 § 51. Call the Play (Sporis},
3. Dungerows Assignment (Adv.), NBC Film 5.6 Stalion Distributors ..., - i . OB
1% S Erwin (Comedyd, NTA ... ..o 54 51. Cowhoay G-Men (West.), Plnmmgn- Flilm'i A
34, Raage Rider (West), CBS Film........ 4.8 53, Al Sfar Theater (Drama), Screen Gems. . 0.4
EINEIHN&TI = o m B R AR Ry AR EE R R RS EW R il--llliiii----:; ﬂTI&TIDhS
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TOP TEN LGCALLY RATED PROGRAMS (* Indicates Non-MNetworky

F‘rﬂdur:r's Slkﬂ'*cam WLW‘Tl FENEEEE rsgd]
Georpe Gobel, WLW-T.. . .cvceecaess £1.2
You Bet Your Life, WLW-T...conea. it
Jackie Gleason, WHEKRC. . . .. vesssne 496
Thisz Tz Tﬂu' Lilg, WLW'Tr SEEEE N R r.S-I'

G. Disneyland, WCPO.., ...

b o AL I'IIIlIH--q"-!

7. Your it Parade, WLW-T. . ..c.urune- 41,10
B. Twa for the Monew, WKRLC, ... 0000 437

G, Toast of the Town, WKRC.......
10, Dragpet, WLEW-T..

PR ]
vadrrun ke nen sl

1. Chaco Kid (West), Fir-TV¥... .oonivsnsns 2010 WOPO=8u, 600630, i00oweeai.Meel the Press, 8.5
2. 1 Led Three Lives (Adv), Ziv-TV. ... 000, 2B WLW-T—Th, B30-%00.............., Climax. 264
3. Mr. District Attorney (Myx), Fiv-TV. ... 245 . WLW.T—T, 10:30-10:00, .., ,.. . Stop the Music, 14.2
4. Passport to Danger (Adv.), ABC Film......2ZL3, .. WLW-T-<T, 10:MKL10:30,, ... U. 8 Steel Hour, 19.4
5. Superman (Adv.), Flaminge Flms, . ..o 8BS O O WLW-T—M, 6:00-6:30... .. srnrennas  Warious, 66
6. Angie Dakley (West.), CBS Filmi...osuuess JdB84, . WLW.-T-T, 6:00-6:30...... Earty Home Thealer, §.32
T, The Whistler (Myi), CRBS Filma_ . .. ........ .13 . WERC—/W. S:00-8:30. .. .._, Eralt TV Theater, 265
B. Ramar of the Jungle (Adv.), TPA......... . 164, . WLW.-T—F, 6:00-6:30, ... .Early Home Theater, 5.5
%, Wild Bill Hickok (West.), Flamingo Films., . 154, .. WLW-T—W, 6G6:00-6:30...... Hopalong Cassidy, 1_5
1%, Liberace (Music), Guild Fllms, , .. .ccnveee A50. . WOPO—T, T:30-B:00. . ..., Dinah Shore; NMews, 206

11.
i
1L
14,
15,
1a.
16,

IR,
1%,
- 2.

ALL FILM SERIES AIRING LOCALLY, LISTED IN RANK ORDER

Favorite Stocy (Dramal Fiv-TV..,ec0.. 058
Stu Erwin (Comedy), NTA ... ... P
Fuddie Camor (Musich, Ziv-TV.ieeeanens 13.2

Badge Tid (Mys) MHBC Fllm.....oo000.. 129
Mest Corllsgs Archer (Comedy), Ziv-TV. .. 12,3
Waterfraon I:-MJ'I'.}, H[."-HL-T’U bebER B EERE l-+11i1
The Star and the 3oy (Drama),

TS T I 'Y 1T, SR ——
Ramar of the lungle (Adyv,), TPA,,..... 101
Hopalong Camidy (West.), NBC Film... 0.2
Dick Tracy (Myi.), Combined TV.ssssss 3P

1.
21,
23,
=4,
25,

24,
1.

28,

ick Tracy (Mya), Combined TV....... &1
Hopalong Cassidy {West.), MBC Film... 7.5
Inner Sanctum (Mys), NBOC Film....... 7.3
Bance Rider (West.), CTBS Film......... 7.0
Madison Square Garden (Sporis),

WinikE Films ....coccivicivnscisnnsnss LE
Ptﬂ!ﬂ' of thﬂ Week [Dl'll'ﬂ-l:l qu‘*‘-r.-i-.il Srl
Conrad Magel Theater {Dramaj,

Gulld Pl ...coevnanss aonsammnmsi 4.5
Chins Smith wr-]. HTﬂ-Ih!li-l-!--!-lll'!-‘ L7

S e —me o i

iIlm Ratings

Wank March
Among ARE
Films Thie (XY¥pe) and Distribulor Rating Statlon, Day, Tiae Top Dpposition & Rating
w"&'SHINGTﬂN ‘l'.l-'.l‘-l-l.-.lilJl-iiil‘.l.'ll.'l‘l.'-‘l"d STﬁTIDNE
TOP TEN LOCALLY RATED PROGRAMS [* Indicates Non-Melwork)
1. Producer’s Showcase, WRC. .. .c0us...58.7 6, George Gobel, WROC. ., ... .civeiiena 408
2. You Bet Your Life, WRC............ 50.5 7. Toast of the Town, WTOP........ R IR
1. Dvisneyiand, WMAL, . .covvrnnsnnnnss 450 & This Is Your Life, WRC. . ... isnes-.35.2
4, Jackie Gleason, WTOP. . . cosviaaes... 400 ¥, Robert Monigomery, WHRC, .. ...0uene 352
T DARNEL " N i an i v o s w i 416 10, Bob Hope, WRC..o.vvrrarssesrnanss 330
ALL FILM S5ERIES AIRING LOCALLY, LISTED 1IN RANK ORDER
1. & {(Adr.), Flaminge Films......,..250,  WRC—T. T:00-T:3. ... .sse...Forelgn Intrigoe, 8.9
2. wWild Bill Hickok (West.), Flamioge Filmg,. 240, ., WRC-—=Th, T:00-T: M. .. sv0eue-. Hons Christion
Andersen, 6.4
3 Badge 714 (Mpysa, NBC Fllma, . ... ........ . 200 .. WROC—F, T:0-T:30..........50ries of Century, 7.1
4, Sherlock Holmes (Mys,), U M & M., .., .. 185, WERCO—M, T:00-7:30,......Janet Dean, BM., 5.9
5.1 Led Three Lives {Ade.), Ziv.TV, .., ...... 174, WRO—M, 10301000, ...0000 0., .Sudio One, 11.3
6. Annie Oakley (West.. CBS Film.......... ., 168.0... WITG—S, T:00-7:30......... Your Hit Parode, 17.3
7. Cowboy G-Men (Wesl.), Flamingo Fiims,. 157 .. WMAL—5u, 6:00-6:20, ........Meet the Press, 17.2
B. Ramar of the Jungie {Adv.), 'H*h.........Ui ...WT{IP— o BT, s snnnnssareas s Morby, T4
. Amos "2’ Andy (Comedy), CBS Film....... 9.9, WITOP—5u, %:30-4:00.......,...%unday Show, 10.8
It Forelgn Inicigue (Adv.), Sheldon Heynolds. . . B.Y. . WTOP-—T, T:0-1M......cc...... Superman, 23.0
11, S Erwin (Comedy), NTA.. e B 30, Town and Couniry T'Il:nl: (8usic),
11. China Smith {Adv,), WNTA., . B4 Offickal Filme. . ooovrrneercnriiirarnas 4.3
13, Mr. District Attorney {Mys. 1. Ziv-TV.... 1.1 3, Star and the .':mrr {[lrumm. Official Films 1.9
14, Backet Squad (Mys), ABC Film,.....-. T.4 32, Where Were You? {Docum.), MOA-TY.. 3.7
15. Stories of the Century (West), 33, This ls the Story (Darama), Sterling T\"., kX
Hollywood TV Service ... coiiensneas 7.1 34, Terry and the Pirales {(Adv.),
16. Beulah (Comedy), Flamingo Filma....... .64 Oificial Films .- .. HE AL L% s, |
16, Hans Christian Andersen {(Child.}, 35, Eddie Canior (Musich, .|E'ur-T'-"..1.,..... LY |
interstate TV ....... . .4 3. Gene Auwtry (West. ), CAS Film. ., ........ 3.0
18, Fulton Lewis JFr. {H:“}. ‘Gen'l Telr.-r:tmn- 6.2 2. Listle Rascals H."um:dr]. Interstate TV, . . 16
18, Range Rider {West), CBS Fim........ 6.2 | 34 Secret File, ULSA. (Adv.), Official Films 2.3
20, Ellery Queen (Mys ) TPA. covvnivnanes 8.1 9, Yesterday's Mewsreel (Docum.), Fiv-TV.. 2.2
20, Janet Dean, RN, (Drama), U M & M., 59 | 40, Internationa]l Police (Mys), NTA,...... LB
22, Meer Corliss Archer (Comedy), Eiv-TY.. 5.8 41 Colonsl Morch (Mys), Official Films.... L5
27, Liberace {Music), Guild Filmd,...vwawee 38 | 42, Front Page Dewcctive (Mys),
24, The Falcon (Mvs.), NBC Film....cvvaue 5.7 Consolidated TV.......... sisasrs Ly
24, Call the Play [(Spors), 43. Facts Forum (Docum,), Facts Forum, Inc. 1.2
Station DHstributors ...vveevsanirsaas 51 | 44, Counterpoint (Drama), MCA-TV........ LD
24, Man Behind the Badge (Mys), MCA-TV, 5.7 | 45 The Unexpecied (Drama)y, Ziv-TV, ... .. . OR
27, Lone Waoll (Myvs), MCA-TV. ... ooiiinas 53 45, Thiz Is the Story (Dramal, Sterling TV, 0.8
8. My Hero (Comedy), Offfcial Films...... 4.9 | 47 Fulton Lewis Ir, (Mews), Gen'l Teieradio. 0.5
29, Inspeclor Mark Saber {Mys.),
nlﬂmﬂ'sn'ﬂ"ﬂﬂ':h EEs REARE EEEREE RN EE RS 4.4

SEATTLE-TACOMA, WASH_. CEnERNATEE T Ter el SEATIONS
TOPF TEN LOCALLY RATED PROGRAMS (* Indicates Non-Network)

L
&
.
4,
=

Disneyland, KING ...ivviavsrnnnss-ad?
Producer's Showease, KOMO ,........ 482
This s Your Lile, KOMOD ..... Feaea 47.1
You Ret Your Life, KOMO .....0p.... 945
Dragoet, KOMO' ....ivsmnsanbssniais 46.1

i
7
B

9.

. George Gobel, KOMO |, inieciiisne AR

. *Life of Riley, KING ... ... cc0ceania. ¥4
. Toast of the Towmn KTNT (. icciees..393
I Love Lucy, KTMNT ... iiiirnnnnns P | |

. What's My Line? KTNT cisvinsesa 370

ALL FILM SERIES AIRING LOCALLY, LISTED IN RANK ORDER

1. Life of Riley (Comedy), MBC Film,,..... 394, KIMG—Th, T30-5:0,,,,....Mame That Tune, 15.0
2. Liberuce (Musle), Guild Films ... .........352, .. KING—W, 5:J30:9:00 ...,....My Little Margie, 26.1
3. iDeath Yalley Duys (Wesl), Paclfic Borax,  33.%  KING—S50, 0230 ... ... . GE Theater, M6
4, Waterfront (Adr.), MCA-TY ..ovvvvvnivnrreddele . ROMO=F, B M-, vssnrnirrenes  Topper, 181
= Wild Bill Hickok (West.), Flamingo Fllmsz. . 310, KING—W, &:0M-6:30.,,,......Dinner Matinee, —
6. Badge 714 (Mya.)h, NBC Film .............M8. . KING—F, %:M:10:00....,... Our Miss Brooks, 150
7. Anale Dakley (West), CBS Filmt .. ....000.- J.E . KING—Th, &:00-6:30..........Dinner Matinee, 62
£. Lope Woll (Mys.), MCA-TY ..... srenmmnan e, JKING=—=Th, R:309:440,. ceewe e Lllmax, 19.4

%. Range Rider (Wesl.), CBS Film ............ 260, ..

JROMO—T, T:00-T: 4,

1.::. i.l.:d Three Lives, 2

1.6

10, Gene Autry (West.), CBS Fllm .....c.0... 258, KING-—T, ﬁ:ﬂﬂ-&.—aﬂ... . nner Matines, 7.1
11. Life with Elizabeth (Comedy), 37, Hans Christian And:r:ﬁ:n W}uld 1
Giild, Filits «.cvqevasrsnnitassasiscstd Interstate TV .. ....oo... e ek Y |
12 1 Led Three Lives {.ﬁ.dl.r ]., I,w Y. eee 218 8. Florian FaBach {Hu.in.l (-I-Ilh.!l Ifllm.:l. . 1.0
12. Favorite Story (Drama), Ziv T\-’........zl.ﬁ 9. D Fairbanks Prezsents (Drama),
14, Stories of Century {(West.), ABC Film ...... AR e e
Hollywood TV Service ...ooeees P 214 | 40, ©d American Barn Dam‘e -I'_Mu-,lq.}..
15 Siu Erwin ':E‘.ﬂ-il'l‘lllij']. NT.Ial .,.+.........'."E|'.5 Kllﬂi T‘l" e P e - o .l-l-ll-.-l."‘.!
15 Cisco Kid (West.), v TY ooiaicianvaaJS 41, Championship Buwl.m: t"-_nﬂnﬂ,
15, Mr. District Attorpey (Mys), Ziv TV ., . 105 Walter Schwimmer ... ceana i n e e Wad
1B, Meet Corliss Archer (Comedy), Ziv TV... 181 | 42 Tim McCoy [(Wesd,), UM#.M S 1 ]
1%, The Whistdler (Mys)d, CBS Film........17.1 42 King's Crossroads (Dramal, Sterling T‘u"' £
0, Abboll and Costello (Comedy), MCA-TY. 16,7 | 44. Frankie Luine {(Music), Guild Films ... 3.5
21, Victory at Sea {Docum.), MBC Film, . 163 44, Janet Dean, BN, (Dpama), UM&E&M ..., 3.5
21. Hopalong Cassidy (West.), NBC Film...16.3 | 46. Hepalong Cassidy (West), NBC Film... 3.1
23, Siar and the Story {Drama), 47, International Police [(Mys), MTA .. .... 2.8
CHficial Films covvvvsnrrnnanensor-a0 150 | 48 Flamingo Thealer (Dramal,
24. Where Wers You? (Docum.), MCA-TV. .14.7 Flamingo FHME ..o iiasiiisiasnsnss 20
75 BIff Baker, ULS.A, (Adv.), MCA-TY....131 4R, Heutah (Comecdy), Flamingoe Fims ....... 1.6
2. Rackel Squad {Mys.), ABC Film.......12.9 | 50. International Pobice (Mysd, NTA ..., 2.3
27, Ramar of the Jungle {Adv.), TPA ......128 51, Duffy's Tavern (Comedy), LIMEM | .
28, Ellery Queen (Mys.), TPA . ..o 028 | 52, Cowboy G-Men (West), Flamingo Films. 1.8
28, Eddie Cantor (Music), Fiv TV ... cveeee. 126 51, Imternutlional Police (Mys), NTA ....... L&
30, Joe Palpoka (Adv.), Guild Filma ........12.3 54, Reulah (Comedy), Flamingo. Films .oeee. 54
11, His Honor, Homer Bell {(Comedy), 55 Flamingo Thester (Dramal,
MBC Film vcuvneas Cerre ORI Flamings Films .....ciivvevivaanssans L3
32, The Falcon {Mys.), NBC Film, .......... 2 | 55 Imiernational Police t"rirﬂ NTA ..ives LI
33, Madison Square Garden {S-p-nrts.:. 57, Heart of the Coy (Drama), MCA-TY ... 1.2
Wik Films .oevecasress FEUTREL e g - | 582, Flomingne Theater ([ramal,
34, Superman (Adv.}), Flamingo Films....... §9 Flamingo Films ........ccosennnannss L0
35. This Is Your Music (Music), 54, Flamingo Theater [(Dramal,
UI:IH.'IEI Fild® . ..ceiees R N 5.5 Flltmil'ltn Films ..coeas I+-|-ll--ill!-!lll-n--!"
14, Flazsh Gordon {Adv.), L'M&.H .......... 7.3
h'II.A,NTﬁ o E W Em ol B-E RN N EEER W EEEFEE SRR R li--lb-liiiiliﬂ&T-ﬁ‘-“I‘IﬂNE
TOPF TEN LOCALLY RATED PROGRAMS (* Indicates Non-Wetwork)
1. Producer’s &hﬂwtﬂ“1 WEH. . cosuanpran e I 5. Juckie Gleason, WAGA . . ccvnvae. -4
2 Toast of the Town, WAGA. . ... P i 7. Bob Hope, WESH. ..., ivneetensnnana. $2.4
1. You Bet ¥our Life, WSB...covuwe.... 2456 B. Disnevland, WLW-A......ivencnena IR
4. EEGI‘EE ol w.ﬁﬂ ........ . Rl o o 1 B H, Thiz Is Yo I-I-rﬂu wgn-r1++-1++!l1 r-jg-!
5 Two for the Money, WAGA ... ..., obld 10, Fireside Theatsr, WSB... ... covre.s..125
ALL FILM SERIES AIRING LOCALLY, LISTED IN RANK ORDER
1. Superman [(Adv.), Flumingo Fllms, . o000 338, WEB—W, TM-T:-30, .. civvinen Jnside Outdoors, 3.4
3. +Kit Carson {West), Coca-Cola, ... .co0e0. 269 . WLW-A_5u, 6630, 0000000, Meet the Press, 149
3. Ramar of the Junpgle (Advd, TPA.....00 e IBS, L L WEB—5u, 4040, ... saeresdumerican Week, 2.6
4. Racket Sguad (Mys), ABC Fllm.......... 250 . WEB—S5u, T;0-T:30., -..-.....‘l’uu Asked for I, 163
%, Favorite Slory (Drama), Ziv-TV,,........ 281 .. WAGA—-T, T:D0-7;30, ramarees dambofes, 1.4
6. Wild Bl Hickok (West.), Flamingo Films., . 21.4.. . . WLW-T—Th, 7:30-8: ﬂ'l] Dlmh Shore; Mews, 163
7. Siories of the Century (Wesk),
Hollywood TY Service ........o-eee.00 206 WSB—5, 11:040-11:30, ... .. Texas Hosshin®, 8.0
#. Mr. Districi Attorney (Mys.), Zie-TV, . ..., 176, W5EB—F, T00-T:M. ... ..o Cortoop Carnival, 109
9, I Led Three Lives (Adv.), TV .. ... 062, WHEB—W, 10:10-11:00, ... ... Best of Broadway, 9.0
10. Abboit and Costello (Comedy), MCA-TY..,  1L8. .. W5B—5, 6:00-6:3. . ....,...,.Lucky 11 Ranch, 3.1
11, Badge 714 (Mys), NBC Film........... 0127 24, The Ruggles (Comedy),
12, Lone Woll (Mys} MCATY...... AEESTIy o H Tom J. Corradine & ASDC. o cosiseses 3.0
13, Claco Kid (West.), Ziv-TV ., oiarsasnana= 121 | 25 Eddie Cantor (Music), Ziv-TV......... 2.9
14, Ellery Queen (Mya), TPA . oicvivnaa 20 26, Curtain Call {Droma), MOCA-TY....... 2.4
15, Your Star Showcase (Drama), TPA.. ... 109 | 27. My Hero (Comedy), Officlal Films.. ... 2.2
16, Mayor of the Town (Comedy), MCA-TY.10.8 | 24, This Is the Story (Drama), Sterling TV, .. 1.9
17. Terry and the Pleates (Adv.), 28, Sporscholar (Sports), United YWaorld, . ... 1.6
Official FIIMS ...vvrecnnnnannns eissss B4} 30, Heart of the City {Drama). MCA-TY,., 1.3
18, Waterfront (Adv.h, MCA-TV....coeveves BB | 30, Riders of the Purple Sape {Music),
19, Texxs Rasslin® (Sports), Spoctatorivm.., 7.5 RCA Pam. Service ., coceeranas R 5
19, Liberace (Music), Guild Filma.......... 7.5 A2 Facts Forum (MNews), Facta Fomum, [nc.,. 1.2
21. Shedock Holmes (Mys), UMaM........ 5.4 a1, This Is the Story (Dramal, Sterling TV... 0.6
¥ Meet Corliss Archer (Comedy)l Ziv-TV.. 5.3 34, Televigion Court (Music), UMEM....... 0.5
2%, Stu Erwin (Comedy), NTA...ccvvsnmsnn- 4.8

e el — = -
WA amarcanradionetaons. com pf Rowi

(Continued. on page 10)
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TV FILM

$1,000,000
Lanza Series

Out After
Vegas Ankle

HOLLYWOOD, April 9. — The
conkout of Mario Lanza on his
$100,000 nitery engagement at the
New Frontier Hotel, Las Vegas,
Nev., has put the skids on a
$1,000,000 TV film deal.

Benhar, Inc., the producing l_}:wn't-
nership of Ben Hecht and Harry
Saltzman, had been pretty set to
sign all the papers for a series of
39 half-hour films to be titled
“Mario Lanza Sings.” It was to be
shot in England with the backing
of big name symphony and opera
performers,

But when the New Frontier can-
eeled the tenor’s contract after he
failed to show for opening night,
Benhar is reported to have thrown
up its corporate hands. In the
wake of the Vegas fiasco, it is un-
derstood, they doubt they can raise
the necessarily large financial

backing.

British Video
Product fo Vie
With U. S. Film

NEW YORK, April 9.—American
TV film- producers and distributors
may soon be facing competition in
the U. 5. from British TV film
series as a result of the establish-
ment of commercial TV in Eng-

land.

[EI to now, TV film production
in England—other than that car-
ried on by American interests—has
been practically non-existent. But
with the coming of commercial TV,
British film producers are expected
to turn more and more towards
production of TV films.

Many of these series, tho initially
shot for British TV, will probably
find their way to the American
market, just as British theatrical
features have found their way into
theatrical distribution in the U, §.,
according to Ralph Cohn, vice-
gcre.sidm-.t and general manager of

reen Gems.

Qutside Markets

Cohn pointed out that film pro-
duction in England is just as costly
as it is in the U. S.; and inasmuc
as a British producer will be able
to get only a limited amount of
muneg for his series from British
TV, he will of necessity have to
tum to outside markets, such as
the U. §. and Canada, to realize
profit from his mvestment.

Cohn recently returned to the
U. 8. after a tour of almost two
months investigating European TV,
Screen Gems is in the early stages
of setting up an international oper-
ation that will engage both in dis-
tribution of American TV film se-
ries overseas and production of film
shows abroad for the U. 5, and
foreign markets. Its overseas pro-
‘duction would be done by foreign

producers working in association |

with Screen Gems.

Screen Gems' current plans call
for it to take on overseas distri-
bution of non-Screen Gems prop-
erties, Cohn said.

Film Distribs
To Be at Meet

WASHINGTON, April 8, — TV
film distributors will well rep-
resented at the National Associa-
tion of Radic and Television
Broadcaster’s upcoming convention

here May 22.26.

Film companies schedule to ex-
hibit include: CBS-TV Film Sales,
Flamingo Films, General Telera-
dio, Guild Films, Hollywood TV
Service, M.&A. Alexander Produc-
tions, MCA-TV, Minot TV, NBC
Film Division, National Telefilm
Associates, Official Films, Screen
Gems, Sterling TV  Company,
TPA, Unity Television, and Ziv-TV
FPrograms,

FCA to Offer
Golden Rule
Prize Winners

NEW YORK, April 9.—The Film
Council of America is planning to
package the 168mm. films that this
week  won  its  second annual
Colden Reel Awards and offer
them to TV stations as a continu-
ing public service program.

Last year, FCA arranged such a
program for just omne station,
WCBS-TV here. The show,
“Golden Reels,” had such a good
mail response that it was extended
from 13 to 26 weeks.

The packaging of the films for
stations across the country depends

sponsors and producers of the
prize winners co-operate. Mean-
while, the winners in 20 out of the
25 award categories are already
cleared for TV, many of them on a
free-loan basis.

Winneis Listed

The winners that TV stations
can now get individually are: In
citizenship — “The Stranger” thru
the Ford Foundation, free:; in eco-
nomics and business — “Twenty
Four Hours™ thru New World Pro-
ductions, free; in education—"The
Wisconsin Cleft Palate Storv” thru
Wisconsin Uni?mim'ﬁ photo labor-
atory, free; in health—"Horizons of
Hope” thru Movies, USA, free; in
human relations — “And Now Mi-

el” thru United World Films,
or rent; in industrial processes—
“Glass and You" thru Association
Films, free; in international under-
standing — "Asian Earth” thru At-
lantic Production, for rent: in the-
atrical arts—"Character Make-Up
for Men" thru the Universiz of
Minnesota, for rent: in national re-
sources— Lhe American Flamingo™
thru Sterling Television.

Also, in recreation — “Split the
Ring” thru Indiana University, for
rent; in safety—"Paddle a Safe Ca-
noe’ thru Aetna Casualty & Sur-
ety, free; m science—"ABC of Jet
Propulsion” thru General Motors,
free; in visual arts—="From HRenoir
to Picasso” thru Brandon Films,
for rent; in early grade classroom
films in the arts—How to Make
FPapier Mache Animals” thru Bailey
Films, for rent: in classroom films
in science—"Five Colorful Birds”
thru Coronet Films, for rent; in
high school classroom films in the
arts — “Chisels and Gouges”™ thru
Sterling Television, for rent; in
high school films in science—"In-
sect Catchers of the Bog Jungle”
thru Syracuse University, for rent;
in avant garde and e rimental
films — “Panta Rhei” Rem-
brandt Films, for rent: and in cul-
tural features—"David” thm British
Infnrm&ﬂiun Services, f?;r rent. 1

Pending FCA's packaging an
menﬁufﬂf these films, the FCA
ibrary at 600 Davis Street, Evans-
ton, 11, will be able to give TV
stations further details such as
prices, color, running time and dis-
tributors’ addresses. All running
times are such that they can be
cut into a continuing half hour slot,

GF Renews
Roy Rogers

HOLLYWOOD, April 9.—Cen-
eral Foods this week renewed the
Roy BRogers show for 18 months,
the new contract carrying the series
thra July, 1956. Series made its
debut in December, 1951.

Production on new films gels
under way shortly, with 20 sched-
uled to be finished by the end of
the summer.

UTP Was Distrib
On ‘Ruggles’ Series

NEW YORK, April 9.—A recent
story from Hollywood announcin
that Tom Corradine Associates ha
tuken over the distribution of the
kine series, “The Ruggles,” errone-
ously stated that National Telefilm
Associates had previously handled
it.

“The Huﬁjg!cs" was previously
distributed by the now defunct
United Television Programs, and

Jhrl‘-::h'.:hm*: that by TV Exploitations,

on whether or not enough of the|barrel

DESTRY RIDES AGAIN—BUT LEISURELY

New Crop of Adult-Type Westerns
Are Due, as Space Operas Fizzle

NEW YORK, April 9.—After a
yvear in which the trade thought it
would never see another new hall-
hour Western show, the oaters are
beginning to ride the airwaves
higgher than ever. Meanwhile, the
space shows, which were presumed
to have supplanted the Westerns
in the kids" taste, have all but dis-
appeared into the beyond.

The reason for the old despair
over the Western format was that
they had run out of popular he-
roes. Research clearly showed that
it was not the format that sold the
kids, but the star. And after
Hoppy, Rogers and Autry, the old
was beginning to scrape.

Now, by digging f[urther into
history, legend and radio, produc-
ers have managed to come up wit
many an attractive gun slinger that
they are dying to get not only on
the air but into retail stores. They
have also sounded their imagina-
tion, and come up with a couple of
new characters, at least one of
which has already struck home.

There's one important new slant
in the new crop of Westerns,
There's a lot of adult appeal in
them. In the days of Hoppy's
reign, the black shirt was the bane
of ew:x parent. But in davs to
come, the

to the theaters for “Hich Noon”
and “Shane,” will be able to get
such fare at home.

The adult tvpe Western was
tried more than a vear ago, and
f]nsped. At that time, MCA-TV
had a pilot with James Craig titled
“The Westerner.” When MCA was
unable to sell it out in regional
deals, it took it off the market. The
ilot film was included in the

einz “Theater 577 series.

The adult interest will focus on
such shows as “Wyatt Earp,” which
ABC-TV has slated for Tuesdav,
8:30-9 p.m., “Cunsmoke,” which
CBS- has slated for Monday,
7:30-8 p.m., and “Frontier,” on
which Waorthington Miner has a
pilot.

Walt Disney's “Davev Crockett”
has already' caused a sensation on
his “Disneyland” show, and it's also
doing big things in records, mer-
chandise and motion pictures.

Everyone who has seen CBS-
TV's “Cochise,” which the network
will slot 7:30-8 one night, says it
will be a sensation.

In the past couple of months,
two national deals were made on
new Westerns. Mars Candy and

Gen. Tel. Gets Off
Hook on ‘Fulton’;

20 Markets Sold

NEW YOREK, April 9.—CGeneral
Teleradio has gotten off the hook
on its “Fulton Lewis Jr.” show
with sales of the stanza to some 20

markets and has given the word to
shoot another 13 films.

The firm had heen undecided
on whether to shoot 26 episodes or
to call it quits after 13. But now
that the w has heen sold in
enough markets to realize produc-
tion costs, the decision has been
made to shoot 26. Because of its

topical nature, the program has no
residual value.

ATC Syndicates
New Golf Series

NEW YORK, April 9.—A new
15-minute TV film series on golf,
starring Jimmy Demaret, is being
3ﬂdi::ated by Award Television

orporation, headed by Milton
Salzburg.

The stanza, tho it's mainly de-
voted to teaching golf, tosses in a
bit of entertainment via brief inter-
views with famous personalities,
among them Bob Hope, Bing
Crosby and Ted Williams.

Sales have already been made in
12 American markets and to Ex-
Eurt Cigarette Company in Canada
or airing thruout Canada. The
show was shot in coloz.
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h [TV film subsidiary Sunset Produc-

| Belle.”
| which will use some official Air

older folks, who Flocked | Force

Brown Shoe bought altermate
weeks of “"Buffalo Bill Jr.,” a new
creation of Flying A Productions
which went on the air last week.
And Quaker Oats bought “Ser-
geant Preston of the Yukon,” an

‘MEN OF S5KY*

Warner Set
On 2d Video

Film Venture

HOLLYWOOD, April 9—War-
ner Bros. this week named its new

tions and immediately launched its
second TV venture, a half hour
aviation series titled “Men of the
Skyv.” Jack Warner Jr., was named
production head of the new sub-
sidiary.

The aviation show, to be shot
in color, will be written by Vincent
Evans, who was bombardier on
one of the most famous B-17s in
World War 1I, the “Memphis
The 39-segment series,

footage, will be awvailable
for a fall debut, but it was not
made clear this week who would
gerve as the sales agent.

Wamner's first TV venture is the
series of 39 hour-long films which
will go on ABC-TV next season,
7:30-8:30 p.m., Tuesdays, under
the title “Warner Bros. Presents.”

Guild’s ‘Mark’
Starts April 23

NEW YORK, April 9—"Brother
Mark,” starring Ri-:?ﬂurd Kiley, goes
into production on April 23 in Mu-
nich, Germany. The show is bein
produced by Marion Parsonet an
Sterling Wheeler for distribution
by Guild Films.

The series will relate the expe-
riences of a {ormer sophisticate
who has tumed to religion and
now aids his fellow man. Shooting

will take place at the Carlton |
Films Studios, |

Meanwhile another Guﬂd—dis-i 4!
tributed series, "1 Spy” goes intﬂl h

production here mnext Thursday
(14). 1t will feature Raymond Mas-
sey as marrator and will be pro-
duced by Ed Montaigne. Larry
Menkin is editorial supervisor.

old radio hero, for which it has
ordered time on CBS-TV.

In syndication too the Westerns
are showing new life. The NBC
Film Division put Jack Chertok’s
“Steve Donovan, Western Marshal”
or. the market, and has been doing
‘brisk business in, of all places, the
West. The older shows are also
doing well, Flamingo Films in the
past week sold “Cowboy G-Men”
in four major markets, And CBS-
TV Film Sales has hit a bonanza
in daytime stripping of “Cene Au-
try” and “Range Rider” (see sepa-
rate storv).

Meanwhile, pity the poor space
horoes. Three of them have gone
off the networks this season—Rod
Brown, Commander Corv, and
Captain Video, leaving only Tom
Corbett on NBC-TV. And the two
in syndication, “Rocky Jones, Space
Ranger” and “Flash Gordon™ are,
at best, limping along.

Cott Would
Favor Film

With WABD

NEW YORK, April 9.-\WABD
will go heavily to syndicated Flm
after 8 p.m., if, as reported, Ted
Cott becomes general manager.
Cott is alse understood to [avor
using only kiddie shows from 4 to
8 p.m. on the theory that the kids
command the dials until that hour.

Every indication here this week
was that Cott, who recently left
NBC where he was operating vice-
president of the radio network,
does have the WABD job. But no
confirmation was available.

Cott left early in the week for a
Puerto Rico wvacation, and Ted
Bergmann, managing director  of
Du Mont, has been in the hospital
the past two weeks,
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TV FILM PURCHASES

By CHARLOTTE SUMMERS

Ziv-TV's “Science Fiction Theater,” which will debut next
week, has been sold in 109 markets, including the top 60, ac-
cording to Bud Rifkin, Ziv sales head. Latest sponsors are
Genesee Brewing, for Rochester, Utica and Watertown in New
York; Tobin Packing, which will co-sponsor with Genesee in the
first two of those cities; Continental Oil in Dallas-Fort Worth,
and Seiberling Tires in Houston-Galveston.

NBC Film Division sold “Badge 714,” series B, to KFBC,
Cheyenne, Wyo.; Eugene, Ore., for First National Bank; WSUM,
St. Petersburg, Fla. ,and WSVA, Harrisonburg, Va. "Badge
714, series C, was sold to KTTV, Los Angeles. Station KHOL,
Holdrege, Neb., purchased “The Falcon,” “Inner Sanctum” and
“Life of Riley,” series B, NBC's feature films were sold to
WDSU, New Orleans, and the "News Beview” to WMTV,
Madison, Wis.

Other NBC Film Division sales include: “Hopalong Cas-

sidy,” series A, half-hour, to KTBC, Austin, Tex., for Austin

Meat Company, WMBR, Jacksonville, Fla., and KREV, West
Waco, Tex; “H n‘f Cassidy,” in its one-hour version, to
KS5]V, Elkhart, Ind., and WABC, New York. “Dangerous Assign-
ment” was purchased by KOTV, Tulsa; WFIE, Evansville, Ind.,
for City Chevrolet, and WSLA, Tampa, Fla., for Lacke Motor.
NBC's newest Western, “Steve Donovan, Western Marshal,”
was sold to Royal Baking Company to be shown over KTVT,
Salt Lake City, and “Life of Riley,” series C, to KFX], Grand
Junction, Colo,, for Pacific Food. “His Honor, Homer Bell,”
will be sponsored by Union Pacific over KBTV, Denver, and will
run sustaining on KOAT, Albuguerque.

The Continental Baking Company will sponsor CBS TV
Film Sales’ “Annie Oakley’ 'over KSLA, Shreveport, La. The
series was also sold to WEHT, ‘Evansville, Ind. CBS News
Film was sold to KRNT, Des Moines, and WHBF, Rock Island,
Ill.  Auevic Spring Corporation will sponsor “Range Rider”
over WRCB, Schenectady-Saratoga, N. Y., and the Los Angeles
Soap Company will sponsor "Tﬁ: Whistler” over KLR], Las
Vegas, Nev, Other CBS Film sales include: “Crown Theater”
to W]BK, Detroit; “Cene Autry” to KING, Seattle, and “Amos
'n” Andy” to WTAP, Parkersburg, W. Va.

Compton Advertising has renewed sponsorship of WPIX,
New York's “Florian ZaBach Show™ for its client, Standard
Brands. The series is produced by Guild Films Company.
KTLA, Los Angeles, purchased first-run and exclusive to the
package of 191 “Looney Tunes,” from Guild Films.

Sterling Television’s “Little Theater” picked up three new
sponsors this past week, with Kool Vent Awnings sponsoring the
show over WFIE, Evansville, Ind.; Walker Mastin, Inc., over
WNAOQO, Raleigh, N. C. “Gadabout Gaddis” was sold to WVET,
Rochester, N. Y., for Judge Motor Company, and the “Paul Kil-
linm Show" to KLR], Las Vegas, Nev,, for Charleston Furniture
Company. "“Tales of Tomorrow” will be seen over WTWO,
Bangor, Me., for W. T. Grant Company, and “Animal Time”
over KPHO, Phoenix, for Arizona Public Service Corporation,

Screen Gems chalked up a renewal on “All Star Theater”
from Kreamo Bakers, which is sponsoring the show on WSBT,
South Bend, Ind. The lirm also sold “Big Playback™ to WAEL,
Cleveland, and to Harper Bros. for airing on WFBC, Greenville,
5. C. "Rin Tin Tin" was picked up by the Heinkel Meat Pack-
ing Company [or WTVP, Decatur, lﬁ

REVOLVING
DOOR

Herbert L. Miller, formerly with
Television Programs of America
and United Television Programs,
has joined NBC Film Division as a
sales rep. . . . Preston Foster, star
of MCA-TV's “Waterfront,” will
make a series of personal a r-
ances. . . . Public Relations Film
Corporation has just been formed,
with Gilbert Comte sitting in the
exec veepees slot, The new com-
pany will u & r ad-
visory group to help determine
their clients” needs. . . . Anthony
Z. Landi, executive vice-president
of Parsonnett & Wheeler, produc-
ers of film series and commercials,
left last week for London, Brussels
and Munich, Germany, in connec-
tion with setting up a production
ﬁhﬂll’l]ﬂ for a forthcoming TV
ilin.

Robert Elliott has been named
director of advertising for Mutual
and the film division of Ceneral
Teleradio. The French Min-
istry of National Defense will use
NBC's “Victory at Sea” and “Three,
Two, One-Zero” to serve as train-
ing films for France's Army, Navy
and Air Force officers. . . . Emie
McCulloch, skiing champ, is star-
ring in three halt-hour color films
on skiing fundamentals, produced
by Dynamic Films,

C. Drake Near
On Des’ Film

ing a deal for Charles Drake to

star in a new vidfilmu series based
on Philip Wylie's “Des and Crunch”

PRODUCTION NOTES

By BOB SPIELMAN

How to make use of your family in TV is demonstrated
by “Waterfront” producer Ben Fox, who's bought his kids
cameras, takes them out on weekends to the beach where they
all get busy shooting stills of likely locations. Fox avers he's dis-
covered a number of good spots for location shooting that way.

Negotiations are under way between Al Simon and NBC
for filming of a pilot titled "The Imposter.” Script is now
being prepared.

A successful TV show can lead to money in the bank for
its stars in more ways than one. Personal appearances have,
paid off for at least two, George Gobel and Preston Foster..
Gobel has drawn grosses of $16,000, while Foster now reportedly
gets a guarantee of $1,500.

One of biggest drawbacks to doing a TV comedy series,
opines Stan Laurel, of the Laurel and Hardy team, is lack of
material. Having to do 39 shows a vear can kill any writer or
performer, thinks Laurel, who says he hasnt done TV for this
reason and because until a couple of years ago, it was mostly
live, and “live TV makes nervous wrecks out of actors.” Hal
Roach Studios is dedicating a Laurel and Hardy Park, the pair
having made most of their comedies at the stud)J:J‘ .

ETTV publicist Rev Winckler is dreaming up a stunt for
promotion of “Science Fiction Theater” that may have
agents, including himself, tuming blue,
out releases scripted in vegetable juice on tortillas so that for
the first time “press agents can really eat their own words.”

Desilu’s theatrical feature for M-G-M release, titled “Her
Guardian Angel,” will be filmed in CinemaScope and color.
Alexander Hall will direct the Lucille Ball-Desi Amaz starrer.
Richard Widmark will guest on the last regularly scheduled TV
program of the season to be filmed next week.

Hal Roach Vice-President Manny Goldstein is of the opinion
that if it weren't for TV many of the theatrical picture producing
companies would be in bad shape. He points out especially that
such firms as Allied Artists and Republic have been reaping
considerable revenue from release of features to television.

Lawrence Welk Show, among the top programs in Los
Angeles the past five years, may go either network or into film
syndication, altho nothing definite is set yet.

Motion Picture Relief Fund is issuing $1 million worth of
bonds, some of which may be offered to the public, to finance
a movie museum which would be set up at the old Wamer

Bros.’ lot on Sunset Boulevard, now also the site of TV Station
KTLA.

William Asher, for the past three years director of "I Love
Lucy,” has been signed as producer of the new Jane Wyman
TV series which Procter & Camble will sponsor on NBC-TV.

Winckler would put -

stories. The series is to be distrib-
uted by the NBC Film division
and will go into production
shortly. It will be produced in
Bermuda, the first TV film series

to be shot there, except for several
pilot films,

Handling physical production
for Gibbs will be RKO Pathe, Ine.,
the Eastern subsidiary of RKO Pic-
tures Corporation. RKO Pathe has
some of the crack location camera-
men in the East on its staff who
are especially proficient in shooting
on water, where much of the

"Whiting Girls’

Barbara Whiting, is bmn%
by Bob Carroll and Made
and will be Pruduced
Marx. “Lucy

scripted
{,ﬂ Pugh,

y Sam
sponsors General
Foods and Procter & Gamble will

Replace "Lucy

HOLLYWOOD, April 9.—"Those
Whiting Girls" has been selected
as the Desilu pilot to replace “I
Love Lucy” during the summer
hiatus. Other Desilu show under
consideration was “Just Off Broad-
way.

pick up the tab for the summer
rum.

Series is the first produced by
Desilu to replace “Lucy” during
the summer. Other replacements
such as “Racket Squad” an::i

“Margie,” both produced by Hal
Roach Jr., have had great success
even after they were shunted into

shooting will be done,

Series, starring Margaret and

a new time slot in the fall.
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. Mayor of the Town (Comedy), MCA-TY.. 94 Station Distributors ... . ... ...... 19 7. Badge 714 (Mys.), NBC Film,......... ean 236, . WHNAC—W, 6:30-T:00, Mews:
21, Hopalong Cassidy (West,), NBC Film... 9.2 39. Racket Squad (Mys.), ABC Film,....... 3.0 You & Your Health, 5.8
21, Faworite Story (Drama), Ziv-TV. . ...... 9.0 40, Ramar of the Jungle {Adv.), TPA,...... 1.5 8. Mr. District Attormey (Mys.), Tiv-TV.....0 . 208, .. WNAC=T, 10:30-11:00...........Eddic Cantor, 10.2
24, Dangerous Assignment (Adv.), NBC Film. 8.7 | 41. Roacket Squad (Mys.), ABC Fim....... 1.1 9. Boston Blackie (Mys.), ZIv-TV . veeevsnsnns 100, .. WNAC—F, 10:30-10:00.. s ovvnnrnnnnns Various, 19.4
25. Wild Bill Hickok (West.), Flamingo Films. B.5 | 42. Racket Squad (Mys.), ABC Film....... 0.9 i8. Stories of Century (Wesl.),
26, The Stor and the Stocy (Drama), 43, Bamar of the Jungle (Adv.), TPA....... 0.3 Hollywood TV Service .......ccoceeeeee 189 . WNAC—T, 6:30-7:00. ... Bookshelf; Animsl Fair, 6.4
Official: Flls svrasasasivhiorvinraes 19 11, Ramar of the Jungle (Adv.), TPA....... 1.7 | 26, Meet Corliss Archer (Comedy), Ziv-TV... 8.9
12, Gene Autry [(West), CBS Film....ocu.. 154 | 27. Rocky Jones, Space Ranger (Adv.), .
13, Cisco Kid (West.), Liv-T¥...cocisees..150 MCA-TY .iiiisviripsnstsassansanss B
BALTIMORE ............ccciieunnnnn. sesrarsraracaa...3 STATIONS 14, Stu Erwin (Comedy), NTA.............151 | 26 Flash Gordon (Adv.), UM&M......... - B4
TOP TEM LOCALLY RATED PROGRAMS (* Indicales Mon-MNetwork) i5. Greatest Fighier in Action (Sporis), 39, The Stur and Story (Drama),
Big Fight, Inc. ...ccciivnvnnnrienes: 149 Cfficial FilmE ..cociiiasvnesisrsnnss B
1. Jackie Gleason, WMAR. . .cosassnsns0L6 6. This Is Your Life, WBAL. .ovvsvnnnns 45.3 15, Art Linkietter and the Kids (Comedy), 30, Hopalong Cassidy (West.), MBC Film... 7.9
2. Producer’s Showcase, WBAL...ooses..50.4 6. You Bet Your Life, WBAL ...,,....453 CBS By e snasive e vibeaers bk 31 Call the Play (Sporis},
3. I've Got a Secret, WMAR. ..cicnnnans 48.4 #. Bob Hope, WBAL. ....... . iiiiinnna 835 17. Lone Woll (Mys), MCATV...........1%% Station Distribulors ...cocsasncnssnnas BF
4, Fireside Theater, WBAL. .... snaansas il 9. Disneyland, WAAM. ... ...cconnvnei.. 432 18, Foreign Intrigue {Ady.), Sheldon Reynolds. 12,8 | 32 Greatest Drama (Docum.),
5 Two for the Money, WMAR. ...covnuns 45.6 10, Toast of the Town, WMAR.......... 41,3 19. Annie Oakley (West.). CBS Film........12.6 Gen'l Teleradio ...cvoveicisssssananss B2
20. Abbott and Costello (Comedy), MCA-TV.12.3 | 33, Inner EﬂnﬂumE{M:r!-(lé NBC Eilm---ﬁ- ﬂ
. N Combined TV...... 12.2 34, Adventures in Sports (Sports), Sterling .
ALL FILM SERIES AIRING LOCALLY, LISTED IN RANK ORDER ié ?Knakwﬁﬂr Tlfir;?i. CBS Film......e0.. 10 15, Sports Parade (Sporis), Sterling TV...... 3.5
L Supermsn (Adv.), Flamings Fllms..........305. .. WBAL—W, 7:00-7:30,. News; Changing World, 5.1 %i mﬂ m&ﬁﬂh E:‘,gnmzhihl;iu-tﬂ ----- !tg.‘_il 36, Tﬁ:‘ﬁi:‘i:f ;h;mfur:m (Adv.), e
3 Cisco Kid (Wesl), ZE-TV. ... ccvcenntnsss 289... WBAL—T, T:00-7:30....Mews; Election Refurns, B.1 - Mo E N e Sl Lo e T TR
% Bamiar of é Jungle (Ady.), TPA...oveeen 285, . . WEAL—M, 7:00-7:30......News; Our Children, 5.7 25. Royal Playbouss {(Drama) MCA-TY..... % 37. Armchalsr Adveniure (Adv.), Serling TV .. 03
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‘3 for Tonight’ Scores
As Pleasant Diversion

By BOB FRANCIS

Paul Gregory's latest excursion
into scenery-less entertninment at
the Plymouth Theater again dem-
onstrates his flair for off-the-beat
showmanship. Like his previous
“Don Juan in Hell” an *John
Brown’s Body,” the appeal of “3
for Tonight” might be pre-judged
as for a special kind of audience.
But Cregory’s offerings don't tumn
out that way, so it is likely that this
modestly casual entertainment wil|
be a hard-to-get item locally and
will become another must in the
hinterlands.

“Tonight”™ derives its title from
the fact that its principal com-
ponents are the dancing of Marge
and Gower Champion, the singing
of Harry Belafonle and harmoniz-
ing of the Voices of Walter Shu-
man, choral group of eight fem
and a dozen male voices.

However, Hiram Sherman, than
whom there is no better emsee

Kay Ballard
Cotillion Room, New York

If opening night reception can
be taken as a criterion, Kay Ballard
should be a hefty draw in the
room. Fans were out in force to
give the comedienne an ovation.

Unfortunately, this reporter did
not completely join in the cheer-
ing. When Miss Ballard is in a
musical, held down by direction
and book, she is great. Currently
on her own, she is putting enor-
mous drive and energy into her
work, impressing that everything
she does is tremendously funnv.
Some of it is, but a lot of it isn't.

A lot of us have admired her
obvious talent for a good while,
and it's too bad to see her petting
so far off the beam as to attempt a
lengthy singing impression of the
late Fanny Brice, which is not only
off the Golden Bantam stalk, but
completely bevond her natural
gifts. However, when she finally
simmered down on opening night
to sing “Lazy Afternoon,” she

charmed this reporter all over
again. Francis.
June Christy

Crescendo, Hollywood

June Christy, long champion of
the progressive school of song styl-
ing, was greeted by a highly ap-
preciative opening night crowd.
She tossed a few brisk, up-beat
numbers at her audience with ob-
vious personal enjoyment, but it
was her slow, mood-building bal-
lads that kept the room at pin-drop
silence. Her huskv-voiced caress-
ing of "Something Cool” and “Lit-
tle Girl Blue” were most fuvored.

A measure of credit for packing
the room must go to Teny Mar-
tinez and his Latin dance combo
(7). He enjoys a substantial follow-
ing among Latin tempo addicts in
this area. He is a showmanly per-
former at the xylophone, adding
sparkle to his group’s rhythmic ex-
citement, Zhito.

Leo De Lyon
Palace Theater, New York
With the exception of an ex-

ceedingly dull opener by the Dyer- |

ettes, a fem Negro terp and acre
quintet, the house has an excep-
tionally good bill this week. Leo
De Lyon with his comedy vocal
pyrotechnics is sock with the cus-

DRAMATIC &
MUSICAL ROUTES

n:l:;hm the Magiclan: (Colonial) Bos-

.

Damn Yankees: (Bhubert) Boston.

Diear Charles: (Amerlean) 8 Louls,

Tiith Beasan: (Plymouth) Boston.

Honeys, The: (Bhubert} Washingion,

Inherlt the Wind: (Forrest) Philadelphia

Eing and I: Bhubert) Chicago,

FPalama Game: (Nizon) Plitsbargh.

Faloms Tops: (Roysl Alexandra) Toronte,

Fisf, Bdiih: (Selwyn) Chicago.

Rafnmaker, The: (Erlanger} Chicago.

Seven-¥Year Iieh: (National) Washington.

Bolld Gold Cadillac: {Cass) Detrols.

Tea and Sympathy (Biackstone) Chicsgo.

Teahouse of the Augusi Moon: §(Curran)
Ban Francisco,

Tender Trap: (Harrls) Ban Francisos, .l

extant, is also on hand to explain
and comment upon the proceed-
ings. Since all are high‘l:g expert in
their ective stints, the over-all
is just what the producer calls it, a
leasant “diversion in song and
ance.”
No Scenery
In Gregory tradition there is no
scenery and few props. Sherman
reads from a cormer lectern, and
the chorus earries its own stools in
and out. Its format is vaude turned
concert, with everybody plaving
next-to-closing. The chorus chants,
the Champions danee, and Bela-
fonte sings, and vice versa. That's
about it.
For this reporter, the best of the
evening was to get a first in-person

impression of Marge Champion..

She is a sweetheart, not only as a
top-flight dancer, but a rare come-
dienne as well. She is exactly the
foil that husband Gower needs to
roject the freshness and skill of
is imaginative stepping patterns.
The Champions live up to their
name.

Likewise, if you like folk songs
and spirituals, you won't hear them
better sung than by Harry Bela-
fonte. His rep is well-balanced,
and he gets magnificent support
from the chorus.

“Tonight” is a pleasant show,

and the Champions are wenderful,

tomers in next to closing. I's good
to have him back,

Everybody else on the agenda is
making a good repeat. The Peep-
ettes (Penny and Paul) again are
offering their fine puppet novelty.
Larry and Trudy Leung continue
to improve their solid song and
patter routines;, and Johony Mor-
gan's comedy is once more a hefty
click. Michael Chimes and his har-
monica-playing brood as usual are
prime favorites, and Don Sinclair
and Gloria Alda again convinee
that they are one of the outstand-
ing ballroom duos in the business.
The Shooting Mansfields are back
to provide their exceplional target
practice for a closer.

The line-up is practically a set-
up for good holiday business.

Francis.

Kervan Saray Cluk
Istanbul, Turkey

The Kervan Saray club, under
the direction of Osman Kibar, pre-
sents two of the most outstandin
shows ever to appear in this dua
club. In the supper club the show-
stopping American Kanoi Dancers
(two men and a fem) have the
patrons cheering their Polynesian,
bamba and Cuban routines done in
song and pantomime. They are
ably supported by Yu-Nan-Chen,
juggler; Dolores Festosi, Italian ac-
cordionist, and Manuela, gypsy
d-ﬂﬂf‘ﬁ"l’.

The night club room has Esmer-
alda and Pepe Lara, well-known
Spanish terpers, stopping the show,
Simone Alex and Leo Smith,

| French comedy talking and singing

due, score well with a patronage
who understands French. Opening
act, Chajue, exotic dancer, offers
a fan dance. Closing the show are
the 16 Kervan Saray viclinists, who
circulate thru the sudience plug-
ging hit American show tunes.

Lane.

Crew Cuts
Chicago Theater, Chicago

The Crew Cuts, along with the
De John Sisters, provided the neces-
sary lift for the Easter holiday
season at the lone vaude house in
Chicago. As usual, the Crew Cuts
%H.ﬂ'lﬂ‘ﬂt] crowds not only in the

ouse, but also at the stage door.

Backed with a strong chorus of
female cheers, the Cuts run thru
a list of their recorded hits in-
cluding “Sh-Boom™ and “Ko Ko
Mo." The lads have lost none of
their box-office strength here.

The DejJohn Sisters, new to this

BROADWAY
SHOWLOG

Performances Thra
April 9, 1955

DRAMAS
"AnamtagiE ... e.ee. ¥2-20 "854 117
Anniversary Waltz ... .. 4 7.'54 411
Bus Stop .....c..c.... 1-2,'85 45
Cat on a Hot Tin Roaf.. 1-24, "3% il |
Lunatics and Lovers, ... 12-12,'54 136
Tea and Sympathy ..... 230, '3 836

Teach Me How o Cry.. 4- 5,53 7
The Bad Seed ........:.12- 8,54 140

The Bamboo Cross ..... 2-21, '35 16
The Dark Is Lighi

Enovgh .. ..cveiicnese 2-23, %55 52
The Desperate Hours. ... 2-T0, '55 (5
The Flowering Peach. . 12-38, "54 119
"The Seven-Yesr Itch....!1-20,°52 94§
The Teahouse of the

Avgust Moon ..., L 10-15,°53 a3
Witriess {of Mroseculion. 12-16, 54 132

MUSICALS
Can-Can ., ...c.ceescas. 517,753 EBD4
Comedy in BMuosic ... ... 10- 2,53 583
Fﬂnﬂ!lf T |-|.--|r|-JII"4|.bflq 1'”
KiSmel ..iccoeomisaaisan 11- 3, "531 564
Pajama Game . ..cceueq 5-13, 54 314
Plain and Fane¥ ....... 1-217, 725 B
Silk Stockings . ........ 2-24,"55 51
The Boy Friend ........ %30, '3 220
The House of Flowers. . 12-34, "54 116
The Shoesiring Revue ... 2-28, '35 48
Three for Tonight...... 4- &, "55 3
CLOSED

Baind of Bleecker

12— 12-27, "S54 o
The Master Builder. .. ... 1-1,'55 &)
OCmce Over Lightiy...... 3-153, '55 28

COMING UP

Champagne Complex ... 412, '55
Meet the People ....... 4-13,'55

stage, come off as one of the
cutest female duos in the business,
not to mention one of the smoothest
set of pipes available. They, too,
rack up heavy response via their
Epie etchings. Heaviest applause
was gamered via “No More™ and
“Present for Bob.” Schickel.

Kay Starr
Fontainebleau, Miami Beach

With a full-bedied voice that
reaches into every comer and curve
of this hotel’s huge La Ronde sup-
per club, Kay Starr’s a decided hit.
Customers like her stvle in standing
in front of a microphone and belt-
ing out tune after tune.

Her best is a French import
called “If You Loved Me," in which
she’s backed by the Stanley Boys,
a gquartet of simging lads with a
brace of slick arrangements. The
Stanleys also open the show in a
spot of their pwn,

The third act on the bill is bal-
lerina Phyllis Ponn, a newcomer to
this area. She's a long-legged
beauty, who rocked the crowd
with a toe-dance mambeo.

The Harmonicats
Cairo Supper Club, Chicago

The Harmonicats opened here
with a new sound to their already
established aet. The trio is now
playing harmonicas into electronic
pick-ups, which they wear on their
chest, and the sound is emitted
from two huge high-fidelity speak-
er-amplifier systems. The over-all
effect is good and should prove an
asset to the act, especially in larger
rooms, altho even the small ones
will be helped. As usual, the trio
does an excellent job and stll

maintains  one  of  the better
repertoives in the business,
Schickel,

Cenevieve
Saxony Hotel, Miami

This one-named French import
wears black velvet trousers, black
turtle-neck sweater and a gamin
hair-do. She has big, durk, appeal-
ing eves, and sings ;—.‘he songs heard
in the dark cellars of Montmartre,

Cenevieve's off-beat repertoire
didn't exactly kill opening night
audiences, but she scored well with
a voice not guite as intense as
Edith Piaf's, nor as smooth as
Jacqueline Franceis'. The compari-
sons are inevitable.

The girl is accompanied by her
black-shirted husband, Luc Poret,
on the guitar, and by a black-
shirted accordionist, Wally Cor-
vine. On opening night they
opened the show cold, but a dance
team, DeMar and Denice, was
added subsequently,

Hau,

www americanradiohistorv com
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Miss Joudry Reveals

Fine Promise

By BOB FRANCIS

After some months of rather
fumbling efforts, the little Theater
de Lys has a play that is well worth
the journey downtown to see. It is
by Patricia Joudry, a former radio-
television script writer. and it is
called “Teach Me How to Cry.”

“Cry” would never survive the
harsh competition of Broadway. It
is a tenuous little play that
promises far more dramatic swee
than its author is able to fulfill.
Perhaps because of her scripting
background, the over-all has the
impact of an unfinished airways
serial. But Miss Joudry is -::crtai:ﬂy
a plavwright to be reckoned with in
the future. She writes with insight,
taste, and she has a rare feeling
for a touchingly sensitive scene.
The talent and the spirit are all
there for an important play to
COme.

Miss Joudry's sentimental little
parable on small-town adolescence
(eirca 1919} is blest with splendid
performances from Deirdre Owens
and Richard Morse, whose high
school romance is the backbone of
the play, They are playing sensi-
tive youngsters, drawn together be-
cause both are social misfits. The
girl is illegitimate and her mother
practically an imbecile. The boy's
parents are quarrelsome, pushing
climbers. Out of this and school-
room  meannesses and intrigues
springs their glowing and touching

Dorothy Shay
Chase Club, St. Louis

The “Park Avenue Hillhilly” of-
fers about the same sort of routine
that her fans have come to expect
of her. Carrving th= show here all
by herself, la Shay serves up such
old stand-bys as “Uncle Fud,”
“Doin" All Right for a Mountain
Cal,” “Feudin® and Fightin",” ete.
She has become closely identified
with this type of number and belis
‘'em out with the ease that comes
with i:ﬂ:‘:rs of experience.

Backing by Bobby Swain ork is
top-drawer. Swain crew also plays
For dancing, featuring blonde Mau-
reen Arthur on vocals, Abie.

Georgia Cibbs
Chicago Theater, Chicago

An all-star record name show
here augurs for top draw pull at
the box office with Georgia Gibbs
heading the list and Bill Hayes and
Johnny Maddox supporting. Her
Nibs is as fiery, vivacious and

MISS EVELYN

in ‘Cry’
little interlude of romance, and the
pair are giving it a caplivating
polish. '

Others making astute contri-
butions along the way are Nancy
Marchand, as the child’s adoring,
but bemused parent; Nan McFar-
land as the lad’s whiningly pre-
tentions mother and John Becher
as his hustling, salesman father, A
bow should likewise go to Charron
Follett’s portrait of a devious and
slightly wvicious high school belle,
Robert Hartung has directed them
all with great insight for their little
story, and John Blankenchip has
designed ingenious, almospheric
settings.

“Cry” is a highly superior down-
town production. The de Lys may
well be in the chips again,

energetic as ever. She can put
more life into a song than most
others in the business, and do it
well. She grabs top response for
her two current Mercury hits,
“Tweedle Dee” and “Dance With
Me, Henry.”

Bill Haves, whose TV savvy has
given him poise and know-how,
gets a hefty response for his wares
which are highlighted by his
Cadence warbling of “Davy
Crockett,” Johnny Maddox does
his turn at the piano and gives out
with “Down Yonder,” “In the
Mood” and “12th Street Rag.” He,
with his ragtime piano, garnered
loads of mitting for his latest Dot
record, “The Craxy Otto Medley.”

Schickel.

Salt City Five
Blue Note, Chicago

The Salt City Five, in here for
their second trip in a little over a
month, prove beyvond a doult that
they have what it takes to be
known as one of the better Dixie-
land groups in the country, They
have a beat and a sound, blended
with a youthful exuberance, that
can't be matched. The crowd
loved it.

The Barbara Caroll Trio, altho
second hilled, rated eudos from the
audience and came off with just
as much luster. Barbara, whose
piano work is the whole show,
displays a talent rarely seen in
female instrumentalists. She has
the technique of a master and the
style to match, Typical fare in-
cludes “Good Bait,” "Sweet Geor-
gia Brown” and “Yesterdays.”

Schickel.

J. JOHNSON

Owner and Operotor of tha

BUFFALO BOOKING AGENCY

Provwdly Announces the Inking of Ancther Long-Term Controct With

THE BLUES BOY Himself

B. B. KING

Miss Johnson also represents other
top artists, such as:

CARL VAN MOON
WILLIE MAE THORNTON
“GATEMOUTH"” BROWN
BILLY BROOKS

EARL FOREST

BILL HARVEY
“LITTLE JUNIOR” PARKER
PAUL MONDAY and Others

For information contact

BUFFALO BOOKING AGENCY

2807 ERASTUS STREET

ORCHARD 7881

HOUSTON 245, TEXAS
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la Iﬂg l.‘ll"ld sellmg QL T h the

You t:lreull';:’ws; éNE MORE TIME. Mtl;:u:ule's oo ..

retﬂfd has been on the market only t o uIZinQ

I.E“:'i“’r:-:tr«:u'mg and indicate @ hit song in the m '
ve

: male—
_ 1 ther new Fisher sing

ou will receive ano Broadway
b fel:;:t;?tin excellent sides— e o ":,tt :he new :
et It s important for you fo km:uck of saleson .
shﬂ:‘:d is not being released bec:usincuuse of the show
car . 7] t be

RE TIME" bu

commitment.

nJUST ONE
< also important for you 1o know that by
Nt ﬂé TIME” will continue to be the n'u . -
Mot ith Paxton Music. We are hoping
Wl
T:;eciute your continued support.

~ Many thanks.

Sincerely,

Gen. Mar.
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EDITORIAL

Co-Operation Needed

Broadcaster Emie Tannen’s letter to Harold Fellows,
NARTB president, published on this page, points up the need
for better understanding between the interdependent music and
radio industry,

Broadcasters must have records! Record manufacturers
need radio, the greatest medium for rapid and widespread ex-
floitation of disksﬁmﬂespite the common need, as Tannen points
out, there is scant co-operation between these segments of the
entertainment and communications [ields.

That radio and records need each other, and that their
problems call for mutual understanding and study, has been a
contention of The Billboard for vears.

The average station’s programming is approximately 60 per
cent recorded music. It has lfvf:vt'n estimated that this type of
programming accounts for some $150,000,000 in revenue to

- stations annually.

This percentage and the dollar volume it represents is
likely to become larger, not only as a result of the Erﬂgmmmiug
of single disks in the hit eategory, but also thru the growth of
more shows using packaged records—LFP’s and EF's in the pop,
classical, country, children’s and other categories.

Surely record companies have a big stake in the welfare of
radio. Surely record executives should take steps to seek an un-
derstanding of the economic and programming problems of
radio.

Surely, too, broadeasters should apprise themselves of the
problems facing record manufacturers in their use of the broad-
cast medium. &m of these problems, of course, is the matter of
adequately surveying the [ree record situation in order to avoid
wasting enormous sums of money—money that could be chan-
neled more effectively to increase record sales,

Cratis records to stations represent thousands of dellars
annually. One major disk manufacturer claims his free record
costs have jum to over $200,000 annually—with the end not
vet in sight. The larger broadcasters admit that only a fraction
of reco received are used. The smaller station, on the other
hand, complains it is being discriminated against; that it is not
getting enough free records. Surely broadeasters could hel
correct what appears to be a waste of money and inequitable
distribution of disks.

The need for mutual understanding and co-operation
beyond the risque record problem. Understanding is calle
at the economic and programming levels as well.

How about it, broadcasters and record manufacturers?
Cannot your organizations—the Nalional Association of BRadio
and Television Broadcasters and the Record Industry Association

_of America—set up a joint committee of men of responsibility to

nes
for

resolve mutual problems?

Bell Asks Ro

yalty Cut

On Out-Dated Pop Titles

NEW YORK, April 9.—Bell Rec-
ords, the 39-cent Eup disk subsidi-
ary of Pocket Books, Inc., sent out
a wnique pitch this week to all
publishers asking for rovalty relief
on left-over, out-dated pop titles.

The Bell proposal, which in ef-
fecti\mu]d attempt to predicate
royalty payments on a percentage
of the retail price, c[::nﬁce:'vnhly
could come into conflict with ex-
isting copyright statutes. Under the
1909 Copyright Act, record roy-
alties are established at a statutory
rate of 2 cents, tho modified at the
election of pujJ]ishem !

Actually, the bargain diskery, |
which sells on a 100 per cent re-|
turn basis, is looking to unload
“over-produced” one and two-year- |
old pop disks at a retail price of |
10" cents, and is asking publishers
to trim royalties proportionally,

Pay Double

According to a letter sent out by
Bell's Arthur Shimkin, the diskery
currently, at its regular rate of

ASCAP Cufs
Melon; 7.7%
Over 1954

{action

NEW YOBK, April 9. — The!
American Society of Composers,
Authors and Publishers cut the
quarterly melon this week, the dis- |
bursement representing a rise of |
7.69 per cent over the last quarter
of 1954,

Dollar volume of the melon
is estimated at approximately
$4,247 073. This is based upon a
7.69 per cent increase over the last
quarter of 1954, when the dis-
bursement totaled $3,943,796. The
latter figure compared with
ig,ﬁg*nu,um for the third quarter of

1%z cents per side, is paying the
equivalent of 3% per cent of the
retail selling price, which is double
the percentage paid for full price
records. Bell propeses “to continue
to pay double the percentage any
other record company pays,”

Without this relief, the diskery
implies that it may be forced to
scrap the merchandise, in which
case writers and publishers would
receive nothing,

According to Shimkin, initial re-
to the letter has been
“mixed.” Some of the publishers,
queried by The Billboard, were
wondering what attitude the Song-
writers' Protective Association
would take. Shimkin said he had
an appointment to discuss the mat-

(Continued on page 18)

RCA Signs
Terri; May
Lose Sunny

] NEW YORK, April 9. — RCA
Victor signed a new thrush to a
recording pact this week, but late
vesterday was still uncertain
whether or not one of its longtime
canaries would remain or fly the
COnp.

Joe Carlton, the diskery artist
and repertoire chief, inked Terri
Stevens to a term paper this week

and is planning her first session
under Vielor auspices for next
weck., Miss Stevens has stirred

‘considerable trade attention with

her last two releases on the Double
AA libel,

But vesterday it was still doubt-
Ful if Sunny Gale would renew
with Victor or go to Decca, where
it is kmown she has engaged in
several pre-contract talks, Her
current termer with Victor expires
in July. The songstress hasn’t fig-
ured in any recording in recent

months,

AB-PT, Dot Talks Break Off;
Former Explores Indie Deal

A&R Heads Are

Also Sounded Out;

Firm to Assume Major Label Status

By BILL SIMON

NEW YORK, April 9.—Negotia-
tions between Dot Records and the
American Broadeasting-Paramount
Theaters, Inc., interests broke off
this week giving rise to renewed
speculation as to the manner in
which the latter combine eventu-
ally would enter the phonograph
record business.

Reports that AB-PT plans to or-

nize a third subsidiary division

or records were disclosed in The |

Billboard, February 5 issue. Since
that time, executives of the com-
bine are known to have held talks
with the heads of several live indie
labels, as well as with various art-
ist and repertoire chiefs,

If and when AB-PT enters the
disk field, it may be expected al-
most immediately, by virtue of its
immense resources, to assume the
status of a major label.

In the case of the red hot Dot
label, the projected deal, in which
negotiations reached an advanced
stage, had the web-film group
prepared to take over a substantial
interest from owner Randy Wood.

Wood probably would have
been retained in an a.&r. capacity.
| When queried at his Gallatin,
| Tenn.,  headguarters, Wood in-
| formed The Billboard that the deal
definitely was not going thru, and
' that he had made up his mind to
retain full eontrol,

Last vear, Wood pulled out of a
similar maurriage proposal from
RCA Victor. ABC, meanwhile, is
known to be in contact with such
indies as Kapp and Cadence, altho
some tradesters are convineed that,
(if no combination can be effected,
| the outfit will start its own diskery
| from scratch.

Dave Kapp. former top record-
ing exec at Decca and at RCA

DISKERY-RADIO

Station Exec Asks
For Closer Liaison

PITTSBURGH, April 9.—A call
for closer liaison between the radio
and record industries was voiced
this week by a station executive
who urged the upcoming conven-
tion of the National Association of
Radio and Television Broadcasters
to place the matter on ils agenda.

n a letter to Harold E. Fellows,
NARTB president, Ernie Tannen,
vice-president and general man-
ager of WILY, here, wrote:

“Radio today has become largely
a music medium. Stations are de-
pendent to an overwhelming de-
gree on the recor . companies for
their major source of programmin
material. Conversely, the recor
companies are dependent on radio
stations for the success of their

DROPS TV

Vincent Pins
Hopes on Disk,

Phonos, Hi-Fi

PITTSFIELD, Mass.,, April 9.—
Sam Vincent, who operates one of
the largest record stores in Western
Massachusetts, has decided to drop
his TV business entirely and pin
all his sales hopes on a newly
E.:Ijunded disk, phono and high
fidelity department,

Vincent said his record sales
have increased by a third within
the last six months, in spite of the
fact that he allows no discounts on
wax merchandise,

On the other hand, the dealer
noted, the cost of TV service calls
has been exceeding whatever net
could be realized from set sales.

(Continued on page 16)

WALKER DENIES
M-G-M SHAKE-UP

NEW YORK, Aprl 9.
=Frank Walker, M-G-M Rec-
ords chief, this week denjed
rumors that any changes in
M-G-M personnel were con-
templated. Walker declared
the reports were completely
unfounded and noted his per-
sonnel had been with the com-

pany many years.

www americanradiohistorv com

product. Therefore, it would seem
to me that the time has come for a
working relationship to be inaugu-
rated between radio and the re-
cording industry.

Controversy

“Recently there has been much
controversy over the tvpe of musie
plaved on many stations. This con-
troversy has been reflected in the
tracle press and elsewhere. Much
of this controversy is due to a lack
of understanding between radio
stations and record companies.

Since the two industries have
become largely dependent wupon
each other, it would seem high
time that a permanent liaison be
developed between them., Cer-
tainly a radio-recording industry
committee would do much to head
off any further government inter-
vention in this field.

“"One of the things that has
brought this idea to mind is the
manner in which record distribu-
tors approach this station. Seldom,
if ever, am I approached by a ree-
ord company. Usually it’s done by
some little guv, furtively sneakin
past my receptionist to see my dis
jockevs with a handful of hit
disks.”

Victor, who now operates his own
Kapp label, admitted he had been
apprmnhefj, but maintained "All
I'm concerned with now is that 1
sell a million copies of “Hev, Mr.
Banjo.” A.&r. men at several of
the major labels admitted that they
have “had talks.” %
Today, records must be regarded -
as the prime incubator of new tal-
ent for the entire entertainment in-
dustry. TV and records in several
dramatic instances have established
the value of inter-relationship,. and
in the light of the National Broad-
casting Company-RCA Victor, ‘and
Columbia érmlﬂensﬁngnflulumhiu
Becords ties, a similar set-up in-
volving AB-FT would seem desir-

able.
Kiddie Entry

The recent success of Disney
material, including “Davy Crock-
ett,” on records, and the multi-
farious mutual projects of Disney
and the ABC \".'{'l!l, suggest that
AB-PT may conceivably elect to

lenter the field via children’s rec-

ords.

The possibility also remains that
the currently hit-heavy indies, in a
less affluent state, eould one day
succumb to a solid offer.

The official word from AB-PT
President Leonard Goldensen was
“No comment.”

Clef, Norgran

Debut EP Line
For Juke Ops

Labels’ Move 1st
In Jazz Division;
Coin Phono Stress

HOLLYWQOD, April 9. — Clef
and Norgran BRecords this week
bowed its line of special extended
play records for music operators,
making available 10 EP’s on each
label which will sell to ops for 60
cents each.

Tho the major recording com-
panies all bowed with operator
packages at the recent MOA con-
vention in Chicago, the Clef-Nor-
gran move is the first of its kind
in the jazz field.

New operator emphasis was an-
nounced here this week by Bernie
Silverman, firm’s vice-president in

(Continued on page 16)

Columbia

NEW YORK, April 9.—1954 was
Columbia Records’” best year since
the peak period of 1947, accordin
to President Jim Conkling, An
the fourth-quarter volume was the
biggest in the division’s history.

1%1 Conkling’s annual report to
the stockholders of the parent
Columbia  Broadeasting  System,
Inc., he revealed also that during
1954, inlerest in single records de-
clined as package goods increased,
altho the diskery had four records
in the 1,000,000-0r-more class.

Columbia phonograph sales rose
nearly 23 per cent, with the new
360K established as the line leader.
The expansion and acceptance of
this phono line, more than the re-
duced prices on LP disks, is re-
garded as significant, “indicating a
constant broadening of the record
market-base.”

Observations

This week, Conkling, in Colum-

bia's second issue of “The Retailer,”

Has Best

Year Since 1947

elaborate dealer promotion piece,
will issue some official observations
and attitudes regarding the Colum-
bia LP price schedule,

Dealers will be told that the
$3.98 price has not produced the
expected boom in business, and it
has not succeeded in driving dis-
counters out of business. However,
dealers in the areas where dis-
counters reign are happier with the
price cuts than are dealers outside
the bargain belt, which is east of
Cleveland.

Conkling advises that, while
prices will be maintained at the
$3.98, $4.98 and $5.95 lavers, the
company will try to make the deal-
ers job easier thru better visual
distinctions. Further, he encour-
ages dealers to improve self-service
operations, to sell up to the higher
price products, and to get closer
to the consumer thru direct mail,
listener clubs and other special
services.
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harper Competition Seen in

Performing Rights Picture’

Increasing Number of Users to
Result in Greater Bargaining

By PAUL ACKERMAN

NEW YORK, April 9.—Develop-
ments on the perferming rights
front are snowballing to such an
extent that a more sharply com-
petitive picture is envisioned in the
next few years. There are an in-
creasing number of music users,
and an inereasing amount of money
to be made out of performing
rights.

In the tradition of American
business enterprise, this points to
one result—the rise of additional
agencies trading in such rights,

Manv signs point to this likeli-
hood—some of them quite concrete
and others wvague at this point.
Reference has alreadv been made
in these columns to the possibility
of the Aberbach Brothers eventu-
ally taking such a step, not thru
dissatisfuction with their present
affiliation, Broadcast Music, Inc,,
but owing to the very economics
of the picture.

A decision on this matter will
have to be made before the pas-
sage of many months, for it is
known that the Aberbachs’ con-
tri.ct with BMI runs out before the
end of this year. The Aberbachs,
too, have been stepping up catalog
acquisitions at a rapid rate.

NJB Music

Creation of National Juke Box
Musie, Inc., sponsored by the Mu-
sic Operators of America, is an-
other signpost along the way—even
in its present state of immaturity.

But whether or not the afore-
mentioned possibilities crystallize,
still others are likely to appear,
owing to the money already at
stake and the potential returns.

; on recent disbursements,
The American Society of Compos-
ers, Authors and Publishers would
appear to be heading toward a
figure of %20 million annually,
with BMI at approximately $7 to
%8 million. Radio continues to
hold up as an income source, and

Webcor Forms
British Affiliate

CHICAGO, April 9.—Webster-
Chicago Corporation has formed a
new British corporation, Webcor
of Creat Britain, Ltd., to manufac-
ture and sell Wehcor phonographs,
tape recorders and record changers.

The first public showing the
British-made Webcor products is
planned for the National Radio &
Television Exhibition in London in
August.

Norman C. Owen, president of
Webcor, based the decision on the
fact that altho Webcor has enjoyed
a substantial export business for
vears, there have been numerous
areas in which exchange restric-
tions and business conditions have
limited Webcor's operations. Ac-
cording to Webcor, the new firm
will not limit its selling activities
to Britain and the sterling coun-
tries, but will sell in any market
where conditions are favorable.
*The world market for electronic
products, such as Webcor's, is
growing rapidly,” Owen said.

RCA Radio
Service Gains

NEW YORK, April 9. — RCA
Victor's pop and jazz album sub-
scription service for radio stations
has grown to include 1,278 stations
since the program was launched
three months ago,

So Far 834 stations are purchas-
ing the pop service, with 444
signed for the jazz series. Service
charge to stations is $25 a year for
pops, calling for the supply of
about four new albums monthly,
and $13 for jazz, the latter bring-

ing station subscribers two new
LFP’s each month.

television iz considered likely to
grow. Foreign income also has an
in potential. Use of music
on TV is mm‘mm% at a rapid rate,
particularly on film. How man
more IJH%C and VHF outlets will

come into being is problematical.
Currently there are a total of some

425,
1,800 Possible

Under the Federal Communica-
tions Commission's allocations sys-
tem, some 1 800 stations are pos-
sible. There is scant likelihood that
this peak will ever be attained;
vet, it is Felt by many that there
will be conziderable expansion over
present coverage,

Income from of

juke boxes,

course, is in the realm of r:pe-::u!n-E

tential, however, lies in the field of
background music, where develo
ments of tape manufacturers would
appear to point to vastly increased
use of music.

Tape and background music
firms now in the feld feel they are
getting a rough shake both on me-
chanical and performing rights,
and some have given indications of
eagerness to negotiate with a&y
upeurninﬁ agency whichk could of-
fer suitable music.

No Antidote

The consistent [ailure of the pop
music business to provide an anti-
dote to the decline of sheet music
sales, and the consequent decline
of sheet music as an income source,

tion. In-any general analvsis of | of course, lends added impetus to

the picture,
shunted aside as a possibility. Per-
haps an even greater income po-

however, it cannot be |

the struggle to get the most out of
performances. To a very large
(Continued on page 16)

Songwriters Gripe
At Disk Giveaways

SPA to Seek Contract Clause Asking

Separation of Writer

By 1S HOROWITZ

NEW YORK, April 9.—Increas-
ing use of the free-disk weapon by
manufacturers competing to estab-
lish new wax has songwriters stew-
ing on the sidelines but determined
*o throw their weight into the fray
at the earliest possible time.

Major diskeries, which long have
charged that the giveaway has en-
nh]e§ independent producers to
kick off hit after hit, have joined
the scramble in a conscious attempt
to sw the indies from the best-
selling charts (The Billboard, April
9). When it counts, it has been
learned that the majors will show
less compunction about donating
free batches of records to one-
stops, juke box operators and re-
tailers.

Cleffer concern with the trend
stems from their conviction that
diskery pressure on publishers to
finance, wholly or partially, their
giveaway programs often results in
an involuntary “sharing” of this ex-
pense by the writer. A recurrent
writer beef has been that publish-
ers occasionally deduct these pro-
motional layouts from performance
and mechanical income belore
splitting this melon
writers.

Charles Tobias, president of the
Songwriters’ Protective Association,

Capitol Maps
New Multiple
Browser Unit

HOLLYW OO D, April 9.—A
multiple browser box unit, designed
to stimulate sales in heavy traffic
locations, will be introduced by
Capitol Records shortly.

The all-purpose self-service Ffix-
ture, a high-point of Capitol's sum-
mer sales program, will be available
to dealers in a range of prices from
$24.95 to $43.80, with an array of,

raccessory Fxtures available.

Designed by Capitol and manu-
factur by Freedman Arteraft
Corporation, the browser is con-
structed to fit any combination of
records desired, including 7, 10 and
12-inch records. Accessory features
are available in combinations as
well, and include a peghoard dis-
play back piece, “hot hits” top
stand, fluorescent light and wire
frame dividers.

In addition to the basic fixture,
Capitol will make available a series
of basic inventory assortments. A
complete turnover of the multiple
browser assortment can net a gross

rofit of $102 to as m as

283.20 to the dealer. -

with their|¥

Take at the Top

said this week that giveaways were
causing his organization consider-
uble worry. It was indicated that
SPA was watching the develop-
ment with close attention and was
assembling a dossier to document

the possible dissipation of cleffer
dollars.

Talks Scheduled

This data will be used when
SPA begins talks with publishers
and the Music Publishers’ Protec-
tive Association leading to a new
standard writer contract. The pres-
ent pact has no provision for limit-
ing the disputed dispersal of funds.

?{I&nﬁnued on_page 16)

AUSSIES CLAIM
39G FROM RAY

SYDNEY, April 9.—Cover-
ing his two visits to Australia
this season, Johnnie Ray has
been taxed to the tune of
$30,000, of which $20,000
was for the 42 concerts he
gave here recently and $10,-
000 for 22 concerts during a
10-day visit last September,

In addition, he left $9,000
to be invested in Government
loans, covering that portion of
his earnings which he was not
permitted to take out of the
country.

FOR BALANCE

Col. Initiates
‘Pretty Music’
Promotion

NEW YORK, April 9. — Colum-
bin Records initiated a “FPlay Pretty
Music” campaign this week, The
diskery made clear that it is not
turning its back on rhythm and

blues, but feels that it's time o
“establish a balance.” Therefore,
the label's sales and promotion
forces are putting a major part of
their effort these days behind the
new releases that qualify as “pret-
ty,” and they're asking the deejays
and operators to get in the mood.

Included in the pitch are Tony
Bennett’s “Punch and Judy Love,”
Jo Stafford’s “Young and Foolish,”
Doris Day’s “"Foolishly Yours” and
Sammy Kaye's “Jim, Johnny and
Jonas.”

The harpsichord’s in moth balls
this week.

Epic Names Dermane

HOLLYWOOD, April 9.— Bill
Neilson, national sales manager for
Epic Records, Inc., this week ap-

inted Bob Dermane to hzdele
iaison and promotion for the com-
pany on the West Coast. Dermane
will split his time between Epic
and Columbia, tho acting as sales
representative here exclusively for
Epic.

NETWORK-DEEJAYS

DJ’s May |

nherit Net

Radio If Trend Goes On

By JUNE BUNDY
NEW YORK, April 9.—The disk

jockey may inherit network radio
et, if the present trend for the
webs to put increased emphasis on
music in general and records in
particular continues at its present
pace. A key deejay will be a focal
performer on NBC's new “Monitor”
service for weekend listening
while the big news over at CBS
this week was the signing of spin-
ner Freddie Robbins for a new
nightly record show.

Meanwhile, Al Jazzbo Collins
has been moved up from his local
WRCA Saturday a?tEmmn post to
the emsee spot on NBC's four-hour
Saturday afternoon network show,
“Roadshow,” which mixes records
with live programming and news,

The web hasn't decided on the
“key deejay” for “Monitor,” which
kicks off Sunday, June 12, but
Howard Miller of WIND, Chicago,
is reportedly a strong contender
for the spot.

“Disk Derby”

Robbins, who signed a three-
vear contract with CBS for both
radio and TV, starts his CBS-radio
show April 26 from 8:30 to 8 p.m.
The show, tagged “Disk Derby,”
will be aired four nights a week
Tuesday thru Friday until May 28,
when it moves into a Tuesday-
thru-Saturday schedule.

Robbins will interview name
record personalities (artists, record-
ing execs, etc.) on each broadcast,

and they will present their latest
releases for judging by the studio
andience.

The winner, according to an ap-

WwWww americanradiohistorv com

plause meter, will compete against
two new records presented on the
next show. On Fridays, a “CBS
Radio Record of the Week” will be
voted and featured on the series
thruout the next week, all of which
makes the show a good network
plug plum for publishers.

Live Music

The Norman Paris Trio will be
on hand to provide live background
music for the interview sessions.
Robhkins will continue to do the

(Continued on page 16)

German Disk-

Tape Machine
To Make Bow

NEW YORK, April 9. — The
Tefifon, a German- musie
machine combining elements of
both records and tape, will be in-
troduced to the trade here next
week by the Audio-Master C
ration, exclusive national dis

tors.

The machine, used in several
European countries for several
vears, has been shown at a number
of trade shows recently, but no
steps were taken to market it
Herbert Rosen, Audio-Master pres-
ident, savs the Tefifon will be
made available for early delivery,
in models ranging from a playback
attachment at “under $%100," to
higher-priced console jobs.

Tapes wused in the machine
are engraved with longitudinal
grooves, with an average of B2
grooves etched on their half-inch
widths. A special stylus is used
for plavback purposes. The tape,
of vinvl, is packaged in a compact
“book” which can hold up to eight
hours of continuous music. Rewind-
ing is automatic. There is no prob-
lem in “threading™ tape.

Home Use
The unit, said Rosen, will be
romoted for home use, as well as

or background use in commercial
establishments. Some 40 “books™
of music will be made available
immediately, ranging from $10 to
$20, depending on duration. Most
of the programs are classical in
nature, altho li
being prepared.

For the time being, all machines
and “books” will be imported, altho
Rosen said domestic manufacture
will be undertaken i heavy de-
mand develops.

Audio-Master is a manufacturer
of recerding and transcription
equipment, as well as the purv
of the B, G, Library of Bridge and
Mood Music.

Penguins Take
Roost Finally

NEW YORK, April 9. — Mer-
cury’s rh and blues chief Bob
Shad has signed the Penguins. The
group cut sides for the label last
hm:m but iheu' mm\ral b}'wﬂm

eld up pending ap
California courts on gl?alf of three
members of the quartet who are
still minors.

Court approval came thru this
week, and Mercury expects to put
its first Penguin release on the mar-
ket in a few days. The boys hit
the best-selling charts recently
with their Dootone waxing of
“Earth Angel.”

-After they end their current
stage stand at the Brooklyn-Para-
mount with Alan Freed, Pen-
guins will play one-nighters in this
territory, and then open at
the Apache Club, Dayton, O,
April 21.

ter items are also

HE HAS NO. 1 DISK, AND WORRIES

NEW YORK, April 9. — Altho
Cadence Records has the current
No. 1 platter — Bill Hayes' "Bul-
lad of Davy Crockett"—Presi-
dent Archie Bleyer is singing the
where-do-we-go-from-here blues.

Ironically, said Bleyer, the very
factors that made it possible for
his indie label to top the majors on
the charts during the Fm:t two
vears, now make it difficult for
Cadence to crack the package sales
field or build a solid foundation of
artist lovalty for the label.

Bleyer noted that altho Cadence
now has Don Shirley's “Tonal Ex-
pressions” on the best-selling pop
album charts, the LP package
hasn't gone over 20,000. Sales on
less ular Cadence LFP's, he
add ve been even more dis-

Hayes’ ‘Crockett’ Rings Bell
For Bleyer, But What Next?

appointing, and the same holds
true for the firm's EP’s fold.

Blever attributes Cadence'’s poor
package business to the fact that
indies can’t merchandise packages
today. Most of the jockeys won't
plug albums he points out, “and
we can't afford to shell out the
amount of money majors spend on
promotions and advertising to put
thf;:m over.” s e e

-onsequently eyers o.
project is to map out some kind of
workable operation which will keep
Cadence going strong between hits,
One of his problems is that—in
view of the lack of artist loyalty—
Bleyer thinks he has too man
artists (13) signed on the label, ani
he's tryving to keep them down to
three records a year.
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Vox Jox

By JUNE BUNDY

SURFACE CHATTER: Sherm Brodey, WEKAL, Rome, N. Y,
writes, “When a label comes out with a tune that has a real crazy
pronunciation, usually you can get the pronunciation by listening to
the tune. But why nine times out of 10 don't the labels give you the
correct pronunciation of a new artist’s name? Josephine Premice, for
example on Coral. I've heard jockeys pronounce it at least five different
ways. I think it'd be a big help to the deejays who can speak English.”

o L] L]

Ray Gross, self-styled “neo-deejay” over WRKD, Rockland,
Me., made The Bangor Daily News recently when one of his
listeners requested he play “Here, Pretty Kitty” and dedicate it
to. her 15-year-old cat, which had been sick. Yes, Ray played
the disk for the wax-happy tabby. . . . Dave Drew, WTAX,
Springfield, Ill., and Gene Edwards, KLIF, Dallas, have a gripe
in common. They both haven't made Vox Jox in quite a while.
Unfortunately tho, the boys didn't send any news along with
the gripe, so this is the best we can do. . . . Edwards did
contribute an item about Larry Monroe of KLIF, who, says

l?i'ﬁgtﬂ “has the town going Dixieland crazy with his raccoon
club.

JOX CIMMIX: Jim Allen, KCJB, Minot, N. D., has worked out
a clever phone stunt on Vic Damones “Hello Mrs. Jones, Is Mary
There?” platter. Every day Allen calls somebody named Jones listed
in the local phone book and asks “Hello Mrs. Jones, Is Mary There?”
It the answer is “yes” he has them appear on his noontime show and
gives them a gratis copy of the Damone record. Allen could use a
tew autographed copies of the Damone disk for his stunt. . . . Bob
Milton, WDOC, Marine City, Mich., is now doing a daily remote from
the Jewel Theater, Mount Clemens, Mich., and invites artists, distribu-
tors and other music business characters to drop in for an on-the-air
chat when they're in the Detroit area.

Jim Larkin, WJWS, South Hill, Va., has started weekly
dances for local high school students, and Station Manager
(Continued on page 47)

DEALER DOINGS

By GARY KRAMER

PRICE CUTTERS: Dealers in the New York area have suffered
most from the sale of LP’s at a large disconnt by local price cutters.
The dramatic price reductions following the First of the year, however,
have brought relief to many. Al Meyer, Town & Country Music,
Westwood, N. ll., writes, “It's encouraging to note that price cutters
have abandoned advertising first line companies’ records. Last Sunday,
all the price cutters’ newspaper ads were for off-brand labels, This
kind of compelition we can combat.” Outside New York, the market
has opened up also. Paul Keyser, owner of The Record Bar, Durham,
N. C,, savs, My classical and pop album sales have gone up tre-
mendously and are becoming an ever more vital part of my business.
Tho price cutters will sell at a lower price, the margin is not enough
any more to make it worth the trouble for many customers who used
to get all their LP’s from New York.”

Raeburn Flerlage, of the DeHanna Shop, Chicago, com-
plains of the practice of some labels supplying new records to
drug and grocery store chains before regular outlets get them,
“This breach of territorial protection is a flagrant breach of
faith and would not be tolerated in most other businesses. When
chains are servieed first, they distribute the records as they see
fit, frequently invading a dealer’s regular territory long before
the latter has had a chance to obtain and exploit the disk.
Can't something be done about it?”

CHANGES: Mary Colditz has left the Randolph Street Hudson-
Ross store, Chicago, to take over at the chain’s main office, in charge
of buying pop records for the chain, Her sister, Trudy, who formerly
was record manager at the Jackson Boulevard store, has been moved
to the Randolph Street store. Ray Lewis has been upped to record
manager to Fll the vacancy at the latter store.

Sid Horwitz, owner of The Music Box, Washington, has
opened two branch outlets in the capitol. . . . Miles Music
Company, Harrisonburg, Va., has purchased the property it has
been occupying on a long-term lease and will immediately begin
an extensive program mterior remodeling. . . . The newly
opened Hi Fi Sound Store, 69 South 12th Street, Minneapolis,
is one of the largest and most completely equipped stores of ils
type in that area. The store also sells home recording apparatus
and tape. Sidney Zweig is manager of the store,

-] L ] -]

Carl Kitt, of Reeves Music Company, Lebanon, Ore., tells this
storv: "A lady breezed in and scanned our self-service bins and a
parently couldn’t find what she wanted. I asked if I could help her.
She said she wanted that tune that they play on the radio all the
time. Something about a car;" Wllat w:j.zz.it[-}: Crazy Auto, natch.

THE FIRST ANNUAL convention of the Oklahoma Music Mer-
chants” Association, Ine., will be held in the Hotel Tulsa, Tulsa, Okla.,
April 24-25. Included in the program will be an address by Dr. John
C. Kendall, vice-president of the American Music Conference: NAMM
promotion and sales training films, and a panel discussion of “Costs

Es.{?rndﬁtﬁ" to be moderated by NAMM executive secretary, William
. Gard. '

schedule, and this week is shipping
a batch of four new disks including
such titles as “Crazy Otto,” “Davy
Crockett,” “It May Sound Silly,

“Rock Love,” “Dance With Me

Royalty Cut

® Continued from page 13

ter with SPA president Charlie To-

! 3 Henry,” “Pledging My Love™
bias this week. “Cherry Pink” and “Door of
Clients Polled Dreams.”

H:I.IT].-' Fox., who serves as agent AmurdinEstu Shimkin, Bell and
and trustee for a large group of | Pocket Books are a distinctly sepa-
publishers, when dealing with such | rate operation from Simon and
unusual situations pertaining to li- | Schuster’s Little Golden childrens
censing, always makes a practice |records, altho Shimkin oversees
of rlraulling his clients before taking | both the Bell and Golden opera-
a tions, The recent discontinuation

efinite stand.
Bell, meanwhile, is going ahead | of Golden's special 35-cen* line has
nothing to do with Bell.

full steam with its I].-EW-I'EIEHSE]

Obie Claims
Line Carried

By 4,000

NEW YORK, April 8. — Eli
Oberstein, who in recent months
hias been slanting his record oper-
ation toward dealer outlets, now
claims his line is being carried by
4,000 dealers. Tieing in with the
dealer-orientation, Obie has been
stepping up his recording activity.
His release schedule currently ca
for 10 LP's per month, 90 per cent
of which will constitute new
recordings.

New recordings since Septem-
ber, according to Obie, have cost
him about $250,000, including a
flock of disks made with 31 of the
vounger Melopera artists.

The company’s high-priced, Al-
legro-Royale, priced at $1.98, now
has over 200 12-inch LP’s on the
market. Competition of the RCA

® Continued from page 14

Shc-l_r-per éompetition Looms

number of publishers and writers
performance money is virtually
everything, and survival depends
upon it.

All this accounts for continuous
pressure upon the performing
rights societies by their own mem-
bers to (1) tap every income source,
and (2) revise I:her{ug‘ging and dis-
bursement structure in order that
every individual may receive sums
in proportion to use of his musie.

armony among the copyright

owners, therefore, %ecumes exceed-

ingly rare. Currently, for instance,

a of serious music writers

within ASCAP feel they are being

Fiven short shrift; they want a
arger share of the take.
Film Industry

Another group of pop publishers
and writers within the organization
feel that since the Leibell Deci-
sion, the Society has been unable

Camden label, says Obie, has|to tap properly the film industry
helped rather than hurt his|for a reasonable share of perform-
business. ance money. The malcontents feel

RCA Sets New
Low-Cost Hi-Fi

NEW YORK, April 9.—RCA Vie-
tor is marketing a new low-cost
high fidelity phono, first in a
lanned series of New Orthophonic
Ei-fi Victrolas. The new table
model retails at $129.95 Hknd fea-
tures a “Panoramic” s er sys-
tem—one six-inch luud:i];'::kﬁ han-
dling low and mid-range frequen-
cies, and two smaller speakers.

At the same time, RCA is
launching a new three-speed hi-H
automatic record changer, which
plugs into home-assembled music
systems. It retails at $51.95 and
was developed for use with any
combination of RCA hi-fi inter-
matched electronic components.
The changer intermixes 10-inch
and 12-inch records of the same
speed and provides automatic last-
record stop.

Higher Court OK's

Heron Decision in
Suit by Shuberts

NEW YORK, April 9.—The U. S.
Court of Appeals for the Second
Circuit has affirmed the decision
of a lower court in a suit brought
by the Shuberts (April Produe-
tions, Ine.) more than a year ago
against the Heron night club here.

The Shuberts, who lost the case
at that time but appealed it,
charged the now defunct Heron
nitery (operated by Strand Enter-
prises, Lou Walters and Nat Harris)
with infringement, because the Ben
Yost Chorus sang a medley of tunes
from the “Student Prince” in a
production number. The Shuberts
maintained this constituted a “pro-
duction” in the legit sense of the
word, while the Heron representa-
tive claimed it was permissible un-
der the small rights license granted
the nitery.

The law firm of Franklin &
Saunders, which handled the case
for Walters and Harris, note that
the U. 8. Court of Appeals decision
is one of significance to all night
clubs, in that it gives them a legal
go-ahead to surround vocalists with
special production trappings on
show tune medlevs without fear of
redress from irate legit producers.

Elgarts in 1G Suit
By Publicity Firm

NEW YORK, Aprii 9.—A legal
action has been instituted against
band leaders Les and Elgart
by the public relations firm of
Shriber, Mumford & Scrimshaw.
The FHackery is suing the orksters
for $1,100 allegedly due for pro-
fessional services and outlay dat-
ing from August thru October of
last vear.

The plaintiff is represented in
the suit by attorney . Bernard
Krevitz. The Elgart band is cur-
rently at the Statler here.

that this is increasingly hard to do
in view of the considerable amount
of ASCAP oire in the cata-
logs of film-atfiliated publishers.

e field grows more complex.
Cuém}rﬁght owners get more from it
and want more. Complete satis-
faction on the part of the member-
ship of any one performing rights
society would obviously be out of
the question, and this situation
canmot but facilitate changes in
allegiance which many foresee in
the Future.

One aspect of this complexity

and casting about for better deals
is alread ing seen in the recent
decision ¥ry ASCAP (The Billboard,

April 9) to refuse to credit per-
formances on split copyrights. A
number of wrilers have already
uestioned whether this is fair to
e writer; whether this does not
give BMI a de facto exclusive
copyright; whether this does not,
in a sense, declare unmarketable
the product of a writer.

Pubber Attitude

Just as copyright owners will be
increasingly alert to obtain the best
deal from ASCAP, such will be
the attitude of the publisher mem-
bers of BML

Several factors enter the picture
here. BMI, as it attains ape, stat-
ure, repertoire, more income, must
—in the eves of many—become
more conservative. This has al-
ready happened to a large degree,
inasmuch as the organization no
longer has the dire need for reper-

Network-DJ’s

® Continued from page 14

commercials on Eddie Fisher's
NBC-TV show, since his CBS pact
precludes “Disk Derby” being sold
to any other IJE'FE!'EEE SpONsor.
NBC's “Monitor,” which will
provide a continuous flow of music,
news, and other entertainment
from 8 a.m. Saturday to midnight
Sunday, will make extensive use of
music both live and recorded.
NBC staff orchestras will be fea-
tured and the web will carry dance
band remotes from various points
across the country, along with mu-
sic from foreign points %mmughl in
by shortwave ndpfape NBC's en-
tire record library will be made
available for the show, with high
fidelity eclassical, jazz, and pop
disks played thruout, plus special
Lamrdpnd dramatic segs from al-
ums.

Woolworth Signs

CBS strengthened its live music
line-up last week when F. W.
Woolworth signed to sponsor an
hour Sunday show at 1 p.m. start-
ing June 5, and featuring Percy
Faith’s 35 piece orchestra (and
chorus) and guest recording stars,

The web also increases deejay
Peter Potter’s “Jukebox }ur}f" (an-
other record panel show) to a full
hour this summer, moving it into
the Jack Benny-Amos 'n’ Andy 7-8
p.m. slot. Altho he isn't classified
as a disk jockey, Rudy Vallee
nevertheless spins a few during his
Sunday afterncon CBS show.

ABC launched an extensive mu-
sic-and-news programming plan a
few months ago, with special em-
phasis on classical segs and Martin
Block's metwork deejay stint; Mu-
tual has always featured one or
more network deejays in their pro-

gramming picture.

toire that it once had. Therefore,
it is no longer under the same
pressure to offer the same tempting
opportunities in the way of guar-
anlees. Publishers increasingly
must earn their guarantees.

BMI, on its part, is already try-
ing to do its best for its publishers
by tapping sources utier than
broadcasters for income. In short,
the BMI money, for publisher
members, is likely to be harder to
come by, even tho BMI income is
likely to increase.

It all points to the same end:
Sha trading for the best deal
for that all-important performance
right, with more music users and
more bargain counters,

Clef, Norgran

® Continued from page 13

charge of sales. Silverman returned
from an extended tour of distriba-
tors thruout the country early this
week,

Silverman disclosed that the ma-
terial offered has been especially
selected for juke boxes, with a
majority of the music offered fall-
ing into the background and mood
music categories. The Clef-Nor-
gran plan differs from that of the
majors in that no minimum limits
are placed en an operator’s pur-
chases. can purchase any
quantity from each of the selec-
tions offered on both labels at the
straight price of 60 cents,

&Spmﬁmately 18 artists are fea-
tured on the EP release of both
labels, among them Gene Krupa,
Count Basie, Oscar Peterson,
George Wallington, Johnny Hodges
and Billie Holliday.

Silverman also disclosed the
coming release of two new hi
ticket albums, “The Charlie
Story” and the second Art Tatum
package, both scheduled to retail
at $25. The Parker memorial album
will contain eight 12-inch LP’s, in
addition to a spiral bound biog-
raphy and picture folio of Parker.

The Tatum album will feature
Five 12-inch LPs and a folio of
five pictures. Latter set will also
be released as single LP's at $4.98
each, in addition to 15 EP’s. New
Clef LP wax also features three
additional “Osear Peterson Plays”
seriis, u:}th material devoted ﬁ- the
works Jimmy McHugh,
Warren and Harold Ar]e%f? o

The appointment of Custom
Sound & Vision, Ltd., Toronto, as
distributors for both the Toronto
and Winni areas was also con-
firmed by Silverman.

Vincent Pins Hopes
® Continued from page 13

These sales have dwindled sharpml:i}
since the TV k sales period,
when Vincent did the largest TV
business in the area. Even now,
TV comprises half his business,

Vincent plans to utilize “%.E:Ph?
space formerly occupied b for
a complete array of hi—f‘; equip-
ment, and he is currently setting
up dealerships in major hi-fi lines.
His regular record inventory of
$50,000 (wholesale) will be aug-
mented by labels heretofore not
stocked, ranging from Westminster
to Jubilee, while he also plans to
carry the entire catalogs of London
and Mercury, rather than just a
selected few items.

The dealer doesnt carry any
re-recorded tape at the moment,
Eut he is expanding his tape re-
corder department, and intends to
double his present stock of tape
recorder lines.

Songwriters Gripe

® Continued from page 14

This document will remain wvalid
for about another 18 months.

Bargaining sessions with MPPA
should begin within a few months,
and it is rated a certainty that this
matter will receive the highest
priority among writer demands.
SPA will seek to insert a clause in
the contract calling for the separa-
tion of writer revenue before, and
not after, promotional expenses.

All the songseribes can do at this
time is to exert moral “persuasion,
But their lament is that this doesn’t
always work. .

—

g e
—
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I I . ‘s Best Buys
. & "HS weikw fﬂ TS (Frank, ASCAF)

WHATEVER LOL ickel, ASCAF) — Haxn®

1

- | hese O bis di oved
tlyti‘:;;lﬂ::r:'::ntl weﬁk,ut:n;;l;;k ;n:ﬁa ::.II:I!I'IE

: . :hnwlking York, Balti-

out speedily, £ U §ew York, Baltl

sales 10 o ittsburgh, Cleveland, i&

; more, %ﬁﬂi\!ﬁ, Detroit ‘RE 5?‘5“ :.r:l;ﬂd _
- c\;ﬁt Wiola” leads, “Oh E:\!: AN
] too, and the Ppromist ~ .

“WHATEVER LOLA WANTS”

(LOLA GETS)

coupled with

“OH YEAH”

MERCURY 70595

—— S TE—— AN TR S T T

THE
CREWCUTS

TWO BIG HITS!

“Don’t Be Angry”

“I}hhp, Chop Boom”

MERCURY 70597

BUDDY MORROW
“There Goes

That Train”

MERCURY 70611

PATTI PAGE

“Keep Me In Mind”

“LITTLE CRAZY QUILT”

MERCURY 70579

DINAH
- WASHINGTON

“I Diddie”™

“IF IT'S THE LAST THING | DO”
MERCURY 70600

THE
LAURIE
SISTERS

“The Old Town Hall”

“Dancing & Dreaming”

MERCURY 70596

GADABOUTS
“Go Boom, Boom”

AND

“Oochi Pachi”

MERCURY 70581

BILL FARRELL

‘A Man Called Peter’

“PAGLIACCI”

MERCURY 70609

by i

JAN AUGUST

‘The Naughty Ghost
“Chiqui Chaqui”

MERCURY 70608



www.americanradiohistory.com

18 MUSIC-RADIO

THE BILLBOARD

APRIL 16, 1955

TALENT TOPICS

C&W PARK TO OPEN
AT LAKEWOOD, N. Y. . ..

A country and western park will open at Lake-
wood, N. J., in May, using folk record talent as
the customer draw. Al Coombs will operate the
A-Bar-C Ranch, with comic Smokey Warren the
emsee and talent booker. Opening guests will be
Merv Shiner, Billy Willow, Lee and Terry Edmond,
and Rusty Starr and his Western Ramblers. Warren
and His Palmer Cowboys will be regulars.

MANSON TO WRITE
‘CIRCLE' SCORE . ..

Composer-harmonicist Edd
commissioned to write a speci

Manson has been

score for the “Arm-

strong Circle Theater” presentation of “Showdown™

over NBC-TV April 18, Manson will also play the
score on the air. The following week Manson is
booked across the board on Ted Mack’s new daily
3-4 p.m. show, also over the NBC-TV web.

DELTA BOYS PLAN
MONTREAL-VEGAS HOP . ..

The Delta Rhythm Boys, geographically one of
the widest ranging groups in music, close at the
Seville Theater, Muntl‘euﬁ April 27, then jump all
the way to Las Vegas, Nev., where they open at
The Sands two nites later (29). The boys then have
four days to come east prior to flying to Sweden,
where they open in Stockholm May 28. Their en-
gagement there is for three months and ealls for
two open-air concerts daily. Segs run afternoons
and evenings and last about 50 minutes each. Before
embarking, the group will cut some sides for Decca.

Ralph Flanagan and his orchestra are booked
solid thru Christmas. The erew opens George
Hamid’s Steel Pier, Atlantic City, Easter weekend
and then embarls on a one-nighter tour, with special

emphasis on college dances, including the June 6
“Ring Dance” at West Point, , . , The MeGuire

Sisters, Lanny Ross, Martha Wright and Archie
Bleyer are among the artists who will headline a
jazz-variety concert for the benefit of The Light-
house, the New York Association of the Blind, at
Camegie Hall May 6. The benefit show will be
staged by WCBS program director Sam Slate and
emseed by deejay Bill Randle.

Lorry Raine exited her Dot contract this week as
the result of a disagreement over release schedules on
her records. The eanary’s manager Tim Gayle claims
Dot agreed to release eight additional masters, but
only one was put out. Parting, according to Gayle,
was amicable, with Dot returning all masters to the
singer, . . . Billy Eckstine returns to England April
18 to start his second tour abroad within the year.
. + . Betty Madigan starts a six-day date at the
Vogue Terrace, McKeesport, Pa., April 18, . . . Joni
James is on a three-week vacation cruise to the West
Indies. . . . Sarah Vavghan opened a one-week
stand at the Seville Theater, Montreal, Thursday (7).

. « Buddy Morrow’s band opens in Vermillion,

-8. D., April 13; Maryville, Mo., April 15; Pla-Mor

Ballroom, Kansas City, Mo., April 16, and Scott Air
Force Base, Belleville, Il., April 17. . ., . Nellie
Lutcher is featured at The Sands, Las Vegas, Nev.,
April 6 thru April 28,

" FOLK TALENT & TUNES

Around the Horn

Hank Thompsen, who doubles Saturday nights
between the Trianon Ballroom and WKY-TV, both
in Oklahoma City, plays the “Cirele Theater Jam-
boree,” Cleveland, May 21; is set for Detroit May
23, and then begins an extended trek thru the East.
Wanda Jackson guestars on “Circle Theater Jam-
boree” May 28. . . . The Roy Acuff, Kitty Wells
and Johnny and Jack show pulled more than 4,500
pavees to Municipal Auditorinm, Norfolk, March 27,
with only a five-day promotion job over WOCMS
there, according to Sheriff Tex Davis, who spins
the country wax on that station.

Slim Rhodes and His Mountaineers have signed
an exclusive wax pact with Sun Records, with their
initial release slated to reach distributors April 15.
Sides feature a vocal duet by Dot and Dusty Rhodes
and solo work by Brad Suggs. Dot and Dusty penned
the one side, “Uncertain Love,” with Suggs taking
credit for the back-up, “Don’t Believe.” Rhodes and
the Mounlaineers are seen and heard on WMCT,
Memphis, each Saturday, 12-12:30 p.m., and on
KATY, Pine Bluff, Ark., for 30 minutes each Tues-
dav. . . . Rex Allen guestars on the Tennessee Ernie
Ford TV show from Hollywood Tuesday (12). Allen

=== By BILL SACHS

hops to Memphis early in May to cut six sides for
Decca.

Mary Ann Johnson, of WHAS, Louisville, recently
did a guest shot on Pee Wee King's WBBM-TV show
in Chicago and with Homer and Jethro at the Lyric
Theater, Indianapolis, to promote her first M-G-M
release, “Blue Teardrops” b.w. “Keep the Change.”
. . . Randy Atcher, whose newest on M-G-M is “Fly-
ing High,” made a guest appearance on Red Foley's
network TV show last Saturdav (9). . . . Smoky
Dacus, former drummer for Bob Wills and Leon
McAuliffe, is now spinning hillbilly and western
tunes at KAMO, Rogers, Ark.

Arizona Dave, now working personals in Texas
with Spanky MeFarland, formerly of "Our Gang
Comedies,” has just finished work on a full-length
movie made by Universal and Norwanda Pro-
ductions in Dallas, using loecal talent. Flicker pre-
mieres in Dallas next month, after which Dave will
roadshow it. He also has been working on a TV
film series which First Colonial Films is making in
Dallas. . . . Ray Odom, who whirls country wax
five and a half hours daily over KRUX, Phoenix,
Ariz., has taken over “Arizona Havride,” combination

(Continued on page 44)

RHYTHM & BLUES NOTES

Croove Records’ group, the Du Droppers, finally
found itself a new lead singer and cut its much-
postponed- date last week. Altho his name is a
closely-guarded secret, Groove made sure there were
witnesses on hand to prove that it was not Van
Loan, regular lead with the group, who happens to
be under contract to Herald. . , , The Clovers came
into town this week to cut a new Atlantic session,
CGrooves” artists and repertoire head, Bob Rolon
takes off next week for a talent scouting trip. He
be gone for two weeks during which time he’ll visit
Richmond, Va.; Charlotte, N. C.; Atlanta and
Memphis,

(Hound Dog) Jack Gale, deejay at WTMA,
Charleston, 5. C., has opened his own r.&b. record
shop, The Hound Dog Record Store. . . . Also
heard from Jimmy Brisbane, WKBO, Harrisburg,
Fa., who claims to be the only r.&b. and progres-
sive jazz jock in Central Pennsylvania. . . . And
down at WBCE, Atlanta, there’s a fem jockey
named Lula Belle (Miss B.) Murray, who is only
18 vears old.

_Louis Jordan, altho he hasn't had a smash record
gmr!g for him in some time, remains one of the
usiest acts on the theater and one-nighter circuits.

— By BILL SIMON =

He has only five open dates between now and Au-
gust 1. This week he’s at the Apollo Theater, New
York: the week of April 15 at the Howard, Wash-
ington; the week of April 22, at the Royal in Balti-
more, Jordan is under the personal management of
Nernie Woods, and he’s recording for Label “X.°

We have received an interesting note from Zeke
Manners, deejay at KFWB, Hollywood, who once
was a big man in the hillbilly HE]J: Now he devotes
three and one half hours daily to—not “Rhythm and
Blues"=but to “Rhythm and Happies.” He says that
“America wants its ballads done with simple, happy
rhythmie licks.” Manners believes that 90 to 95 per
cent of the so-called r.&b. sides belong in the
“Bhythm and Happies” category.

Capitol’s Dakota Staton is in town to cut some
sides this week. . . . Those fine-looking Harris Sis.
ters, Capitol’s latest r.&b. singing act, were dis-
covered Ey’ the diskery when thev appeared on one
of Gene Norman's r.&b. concerts on the Coast. . . .
Al Hibbler's big one, “Unchained Melody,” hit the
retail pop chart last week well up in the No: 19
spot, .':lm:{, Hibbler’s price [or appearances also has
taken a big leap.

WWRL Stages ‘Dr.
Jive" Teen Dance

At Rockland Pal.

NEW YORK, April 9.—In line
with the cuwrrent trend for radio
stations to sponsor teen-age dances,
WWRL here will stage a “Dr. Jive
Ball® at the Rockland Palace
Easter Sunday (10) from 7 p.m. to
to 3 a.m.

Deejay Tommy Smalls (Dr. Jive)

will emsee the affair, which fea-
tures 65 entertainers on the bill, in-
cluding 14 top rhythm and blues

names, among them Roy Hamilton,
Buddy Johnson, Ella Johnson, Al-
fredito, Charlie and Ray, t
Hearts and the Cadillacs.
The station has plugged the
“Ball” consistently over a period of
weeks, with advance tickets ped-
dled thru the mail at %2, and a
special price of $1.50 to Dr. Jive
fan-club members. Admission at
the door is $2.50. The Rockland
Palace has a capacity of 6,000,

the | from 1,068,146

|

Feb. Radio Set Output

Shows Gain Over Jan.

WASHINCTON, April 9.—Fro-
duction of radio sels increased
in  January to
1,089,724 in February, according
to a Radio-Electronics-Television
Manufacturers’ Association report.
The total set production for Jan-
uary and February was 2,157,870,
welﬁruver the previous year'’s 1,641,-
213 for the same period. Of the
February total, 17,751 sets had FM
tuning facilites.

CISCA Reports
Plan fo Clean

Up Disk Lyrics

EHIEAGD,I April Ei.—"['he recent
campaign to clean up lyrics appear-
irjgI on records has reached a pos-
sible solution, at least an attempt
will be made by the Big Ten Com-
mittee, a part of the Chicago Inter-
Student Catholic Action group.

The committee announced its
plan for cleaning up the air waves
at a special meeting held here
late this week, This calls for a
national board of review to be set
up and adopted within the music
industry itself, following much the
same proposal made to the in-
dustry by The Billboard in an edi-
torial October 2, 1954,

CISCA’s plans also call for uni-
fied code of approval to be affixed
to records meeting decent disk
standards. CISCA asks that both
radio stations and juke box oper-
ators demand that the seal of a
proval appear on all recor
programmed.,

The Big Ten Committee is cur-
rently in the process of contactin
the heads of the Recording In-
dustry Association of America,
ASCAP, BMI, as well ag the
musicians’ trust fund in the person

of James C. Petrillo.

Columbia Set

On Series of
Kiddie Disks

NEW YORK, April 9.—Columbia
Records has prepared a new series
of children's records that combines
education with entertainment. The
promotion that will accompany the
launching of the series on April 25
will be predicated on the idea that
the series will be a long-range proj-

ect involving periodic additions of

new titles, It will be aimed at both
educational and family buyers.

The line, prepared by kidisk art-
ists and repertoire head Heck
Krasno, is tagged “Now We Know.
The first six disks, which will be
released simultaneously, were writ-
ten by Hy Zaret and Lou Singer.
They have taken the questions
voungsters most commonly ask,
and provided factual answers in
SONEs.

The first titles are “Why Does a
Bee Buzz?™ “Why Do Stars Twin-
kle at Night?™ “What's Inside Qur
Earth?” “Do Animals Talk to One
Another?” “Where Does the Sun
CGo at Night?™ and "What Is an
Atom?” -

First Promotion

The disks will be made avail-
able on six 78 or 45 r.p.m. singles,
on one l2-inch LP and on one
single EP, Initial promotion was
ki off at the recent Boston
convention of the Music Educators’
MNational Conference, at which the
diskery gave away 500 special LP’s
to teachers.

Children’s disk jockeys will be
covered with the records as well as
with a series of four 15-minute
seripts. TV children’s shows will
be provided also with special slides
pertaining to the records.

Savoy Preps
New LP Line

NEW YORK, April 9. — Savoy
Records is preparing a new line of
12-inch LP's, with the diskery set
to concentrate its effort in the
packaged record field in the large
platters.

Many of its ecatalog 10-inchers
will be converted to the larger edi-
tion, and Savoy plans to issue 10-
inchers in the ﬁ.tur& only when
insufficient material is at hand for
larger units,

President Herman Lubinsky,
meanwhile, reported that he has
leased Canadian pressing rights to
his hit disking of "Don’t Be Angry™
by Nappy Brown to Quality
Records.

SORTA, 1 HAND
HELPS OTHER

NEW YORK, April 9.—
Local radio station WINS
chalked up its most unusual
sale last week, when station
WXLW, Indianapolis, bought
a month’s schedule of spots on
WINS' early-morning Bob and
Bay deejay show.

The Indianapolis station is
aiming its copy at New York
advertising execs, with the
main theme being WXLW's
recenf power increase from
1,000 watts to 5,000. It is be-
lieved to be the first time that .
an out-of-town station has
used its own medium to plug
itself in another ecity.

SKY CONCERT

Decca-TWA
Plug Takes
To the Air

CHICAGO, April 9.— Warren
Ketter, promotion man for the Mid-
west divisional office of Decca
Records, has come up with one of
the cutest promotion gimmicks yet.

8| The promotion, a joint effort

tween TWA Airlines and Decca, is
a perfect tie-in on Decca’s newly
released album, “Concert in the
Skv.” by Teddy Phillips.

The gimmick is simply to hold
an actual concert in the sky, aboard
TWA's new luxury liner, the Su-
per G Constellation, which sup-
posedly initiates the latest word
in luxury-comfort air travel. Some
50 disk jockeys, librarians and
trade press members will take to
the air over Chicago on the mom-
ing of April 16, They will be served
a light breakfast in the clouds and
will preview the album over the
plane’s private speaker system. Al
Trace, author n?ﬂ'ue narration in
the album, will also be on the trip.

It is understood that several of
the deejays going along on the ride
are mulling over plans to ta
record a 15-minute show
from the plane as it flies over Chi-
cago, TWA's tie-in on the gimmick
is to announce the plane will be in
service out of Chicago. Busses will

TWA's downtown office.
understood that a similar flight is
being planned for Los Angeles
deejays.

KMA to Fight
Dirty Lyrics

SHENANDOAH, Ia., A 0.—
A campaign against off-color son
Iyrics was kicked off here this wee
by radio Station KMA, with the
stntiul:rll's disk jockeys usluibiéheu
record programs as a sprin
to HPFEEE] %The idea, TEE dn\rﬂari
tagged a “crusade for better disks.”

Program Director Warren Niel-
son said a screening board has been
formed to pass on all new records.
And station deejays Dick Mills and
Mike Heuer are appealing to lis-
teners to clean up “lousy records”™
from neighborhood juke boxes.
Barred records will be eliminated
from the files of KMA's library.

Balt.'s WEBB Bows
To Negro Populace

WASHINGTON, April 9.—
WEBB, Baltimore's newest radio
station which started hma&easﬁwz%ﬁ'
lust Saturday (2) on 1380 ke.,
serve greater Baltimore's N
population and will feature rhy
and blues and spirituals, according
to Bentley A. Stecher, general man-
ager. WEBB, a daytime station,
will abandon the old radio Eorz
aram formula of a different s
every half hour, says Stecher, and
will employ block programming
that will spotlight top Negro per-
:;nnulitics continuously thruout the

ay.

Among the talent lined tﬁmfur
WEBB are Buddy Young, halfback
of the Baltimore Colts; Herb Kenny
who sang bass with the origi

Ink S d Alan F, h
Ik SR0s S M i, iyt

¥ | pick up and return the deejays to
giE is
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FULL-TIME TENN. ERNIE TO
MUSIC AS WRITTEN | Armstrong, ooy vimver
. N 5 9.—
BETTY JOHNSON CETS London offices and confer with as- |and his orchestra. The location Sh'r ’ey op en Toe Balph Hear Sy For tue

BREAKFAST JOB . ..

RCA Victor canary Betty John-
son has won the job as regular fem
vocalist on Don MeNeill's “Break-
fust Club” show over ABC. In all,
14 gals wvied for the job with
MeNeill “auditioning” them by
booking one each week since
beginning of the year.

PERRIN FORMS NEW
PINE LAWN PUB ...

Veteran music man Jack Perrin
has formed a new firm, Pine Lawn
Music. The outfit has a deal with
Broadcast Music, Inc. Perrin is
deactivating Perco Musie, in which
he was a pariner.

CAP, DOUBLEDAY IN ‘
PUSH FOR LOVE'...

Capitol’s promotional tie-up with
Doubleday on Al Martino’s new
record, “Love Is Eternal," got
under way this week, with special
window displays and streamers
plugging the disk in 35 Doubleday
shops across the country. Capitol's
publicitv-promotion chief Dick
Linke also is sending out copies of
Irving Stone’s best-seller “Love Is
Eternal” to 200 key deejays and
setting up displavs on the book
and record with dealers.

‘OPRY’ TAKES 5G
IN SAN ANTONIO . . .

The “Grand Ole Opry” box of-
fice receipts for two performances
lust Sunday at the Municipal Au-
ditorium, San Antonio, was around
$5,000. Carl Smith headed the
show with Tommy Collins, Hank
Locklin, Marty Robbins and the
Tune Smiths. Another “Grand Ole
Opry”™ unit has been booked into
the Auditorium here for April 17,
and will feature Rov Acuff, Kitty
Wells, Johnnie Mack and Benny
Martin,

JACK MILLS SAILS
FOR ENGLAND . ..

{ut_‘k Mills, Mills Music chief,
sails for England Wednesday (13)
to meet with the manager of the
firm's London affiliate, Fred Jack-
son. Mills will also inspect the new

Breaking for a Smash!

“TWO HEARTS,
TWO KISSES

MAKE ONE LOVE"

Recorded on:

eesas. FRANK SINATRA
Columbia ...........DORIS DAY
Coral ....oceeeees..THE LANCERS
Dectd........o.....DE MARCD SISTERS
vesssssss THE CHARMS

RCA Vidor

RCA Victor.......... RITA ROBEINS and
DON WINTERS

ST. LOUIS MUSIC CORP.

| Bl DARNELL

—Label X
A MILLIE:H THANKS

i
I ROCK 'N ROLL BABY

ANXIOUS HEART

EDDIE VINSON. . .... s 54 s » MBFCUFY
I THE NHUGGETS...... = s 1 s« COpital
"E'.':'DIH!.uu-.u ----- '---EFIF

Marlyn Music Pub., Inc.
1619 Brosdway, New York City, M. Y.

“PLEASE
DON'T GO
SO SOON"

* &k k&

“IT'S YOUR
LIFE"”

BOURNE, INC.

136 W. 52d Street Mew York 19

sociated publishers in England and
Italy. He will be gone about six
weeks.

FETE MANIE SACKS
AT PHILLY DINNER . ..

Manie Sacks, vice-president and
general manager of RCA Victor,
was feted at a testimonial dinner
tendered by the Philadelphia cha
ter of the B'Nai Brith Tuesday ().
About 1,000 persons, manv of
them prominent in the music %Jl.‘lﬂi-
ness, attended the plush event.
Heading the list were Gen., David
Sarnoff, RCA board chairman, and
Frank Folsom, RCA president.

RICHMOND PICKS UP
“I TURNED IT DOWN" . ..

Rights to “I Tumed It Down,”
kicked off by Dinah Shore on TV
10 days ago, have been acquired
by publisher Howard 5. Rich-
mond, who has placed it in Man-
chester Musie, affiliated with the
American Society of Composers,
Authors and Publishers. Tune, writ-
ten by John Bradford and Tony
Romano, and held in their own
Ruh]ishing firm, is in the United

rtists’ film, “Robbers’ Roost,” with
George Montgomery.

HENDERSON SIGNS
SECCO CONTRACT . ..

Secco Records, a predominantly
Latin American diskery, has signed
an exclusive contract with Skitch
Henderson. The pianist, who is
musical conductor of Steve Allen’s
“Tonight” show, will record a se-
ries of LP's featuring medleys sim-
ilar to the “Echoes™ series George
Feyer records for Vox. The First
issue will be “Favorites of Latin
America.” Seeco President Sidney
Siegel also signed Los Chayales de
Espana, Spanish musical act, who
formerly cut for RCA Victor.

New York
Coral Records acquired from
Trinity the master on Jean

Whitely's “Leave My Heart” and
is rushing out disks. Jack Gold has
signed three Pittsburgh lassies, the
Bon Bons, to a management pact,
They are already signed to a Lon-
don Records pact.

Dauntless  International, New
York distribution outfit, is expand-
ing this month and moving into
larger quarters on upper 10th Av-
enue. Dauntless distributes “The
Investigator” LP among others. . . .
Remington Records has appointed
the Barnett Distributing Company,
Baltimore, to handle the lahel
in the Maryland - Washington
territory.

Stephen Keegan, publisher of
“The Musicians’ Guide,” is offering
a free bio and location service said
to cover most anvone in the music
business. . . ., The Four Cains,
currently at the Cay Haven, De-
troit, are booked for * upcoming
stints at Beno’s New Colden Hotel,
and the El Cortez, Las Vegas, Nev.,
starting May 19. . . . The Chord-
ettes are set for a series of one-
nighters that will take them to As-
bury Park, Scranton, Pa.; Lock-
wood Park, Pa.; Crand Rapids,
Richmond, Boston, Altoona and
Daytona Beach in the next few
weeks. . . . Lee Magid has cut
some sides with Betty St. Claire
and a rhythm combo for entry into
]ul;j]cri*':s 1];:? series LP's.

au pp, manager of the
Delta Bhythm Boys, 1gs now han-
| dling Patty McGovern, former lead
 with the Honeydreamers, and wife
of WOV depjay Leigh Kamman.
Kon also has organized a group
of folksingers tentatively called
the Balladeers, whose repertoire
will extend from current items
back to Chaucer. . . . Lou Carter,
former pianist with Jimmy Dorsey
and charter member of the Soft
Winds Trio, has his own trio at
the Darbury Room, Boston.

Tiny Markle and his orchestra
have moved into the Saturday
ni%i:t slot at Lake Compounce’s
Ballroom, Hartford, Conn., replac-
511%] the Russ Schurer aggregation.
Schurer, on the bandstand for 15
i;ffl’ﬁ, has been forced to give up

is orchestra because of illness.

Ocean Beach Park Ballroom,
New London, Conn., opens for the
season tomorrow night (10), with

initial session featuring Tex Beneke

l

[ ord  its

will have name dance bands thru
the Fall. .

The Buddy Basch office has
signed to handle music promotion
for Brandom Musie, Chicago, with
a push on the new Trew Cus’ rec-
First assignment. ... Roy
and Al Kohn have formed Barclay
Records, a new pop label and a
subsidiary of Alroy Music. The
firm's first release, out April 13,
will feature singer Bob Jaxon.

M-G-M Records is ’;’mc]-:a ing its
new record of “Marty” by the Nat-
urals in a special sleeve, with copy
pligging the movie of the same
title. The sleeves will be sent to
deejavs and made available to
dealers at no extra cost.

M-G-M flack Sol Handwerger
is making the rounds of deejays in
New York this week with Emest
Borgnine, who plays the title role
in the movie which opens next
week., Opening day, M-G-M will
give away copies of the record to
First 100 women in line at the box
office.

Chicago

A new deejuy show will begin
Monday, Apri! 18, headed by Bob
Drews and emanating from the
Opera Club (private key club) of
Jean Farduli's Blue Angel. The
show will air over WEAW-FM
from 11 tll 11:30 p.m., and will
be taped for re-broadecast over
WEAW-AM the following day of
each show, at 1 p.m. . .. William
C. O'Donnell has heen named sales
manager of KXOK, St. Louis, ef-
fective’ immediately. . . . Joe Dill,
manager of Johnny Desmond,
moves to New York to be closer
to Pesmond. Desmond begins
work in “Tinsel Town” in August,
Rumors here indicat: Dill is the
author of a play and will attempt
to market the seript in New York.

Yma Sumae opens at the Palmer
House next week and Tony Martin
opens at the Chez Paree this week.
. . . Current at the Chicago Theater
are the Crew Cuts and the DeJohn
Sisters, . . . Don McNeill's “Break-
fast Club™ has signed the Jack Hal-
loran Choir, the other three singers
signed for the one-week shot are
Nancy Ewvans, Dick Krueger and
Pasul Judson. . . . Ella Fitzgerald
and FEddie Fontaine have been
signed to headline the stage show
at the Chicago Theater beginning
April 28,

Local vocal-lovely, Betty Bryan,
known to Chicago area radio and
TV audiences, will make a bid for
the big time Monday, April 11,
when she appears on the Arthur
Godfrey “ngc-nt Scouts” program.
Betty is currently featured singer
on the “Tom Duggan” daily TV
stanza over WBKB-TV. She also
has her own show over WIND ra-
dio twice dailv. . . . Andy Griffith,
Capitol Records artist, has been
signed as a week-long guest on Don
MclHeill's “Breakfast Club,” begin-

liams Quartet, currently appearing
at the Black Orchid, will cut a ses-
sion shortly featuring a tune writ-
ten by one of the Black Orchid
waiters, Eugene Cheatam, “The
Monkey and the Lion.”

Kenny Bowers, musician-come-
dian-showman, does a one-week
guest shot on Howard Miller’s
“Close-Up" show beginning next
week. . . . Sid Mandel, former Mid-
west deejay and now airing over
KYNO, Fresno, Calif., recently

drew 9,047 calls from listeners in a

one-week perind in answer to a
record quiz. The gimmick resulted
in the station losing its long-held
phone number because the ealls
were tying up an entire section of
the town.

Hollywood

Ray Heindorf, Warner Bros, mu-
sic chief, has retumed from New
York to resume his assignment on
the music for “Pete Kelly's Blues.”
. . . Al Friedman named to replace
Larry Shane at Paramount Music.
. + » Ralph Helweg, formerly with
Cook Distributors, Dallas, has
moved to Fresno, Calif., as branch
manager for RCA Victor. . . .
Myrna Fox has signed a recording
contract with publisher Irving
Mills’ as yet unnamed recordin
company. Mills left last weeke
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Basin Street

By BILL SIMON

NEW YORK, April 9. — Basin
Street, local jazz cellar, reopened
Thursday (7) on a full-time basis,
with a potent brace of attractions
in Louis ﬂrmstmnﬁ and pianist
Don Shirley, A big holiday crowd,
liberally sprinkled with collegiate
crew cuts, was on hand.

Armstrong’s  sextet, including
Trummie Young, trombone; Barney
Bigard, clarinet; Arvell Shaw, bass;
Barrett Deems, drums, and Bill
Kyle, piano, served up an abund-
ance of the fine old wind that is
Armstrong's stock in trade—warm,
robust, sincere and showmanlike.

Shirley, whose new album, “To-
nal Expressions,” is a big seller for
Cadence, was accompanied only
by Richard Davis on bass. His
more subdued offerings were lost
on the exuberant voung erowd, but
ringsiders listened with rapt atten-
tion to the concertized show tunes
and standards that are his stock in
trade.

Shirley's style, while billed as "a
classical approach to jazz,” is ac-
tually a glorified cocktail piano.
In fact, his offerings should register
to better effect in more intimate,
chi-chi rooms.

Col. Extends
Needle Push

NEW YORK, April 9. — Colum-
bia Records’ diamond needle pro-
motion has now been extended to
two new phonograph models. Un-
til May 31, Columbia’s distributors
will include a $25 diamond, with
the two remaining models in the
“360" line, namely the Nos, 318
and 320,

Columbia is asking distributors
to help carry the load, making
these needles available to them at
the special price of $4. Part of
this cost may be passed on to deal-
ers at the distributors option, The
needles will be individually packed
and shipped separately from the
machines, to eliminate doubt as to
whether or not the needle in the
machine is actually a diamond.

While Columbia is eschewing
national advertising on this partic-
ular promotion, special efforts will
be made on local levels. The disk-
ery will Emvide co-op ad mats and
an easled poster with a large arti-
ficial diamond surrounded with
copy extolling the $124.95 value
of the $99.95 seller. Distribs are
being asked to pass on a 30-60-90
days billing to dealers.

S P ——

for New York. . . . Milt Deutsch
has set Tommy Deorsey and the
Luncers for the Los Angeles Home
Show for the second straight year

at the Pan Pacific, starting June 9, |
ning April 11. . . . The Billy Wil-|. .

. Dick Lyons, formerly with
M-G-M Records, New York, now
producing television pictures with
Ed Small's Television Productions
of America. . . . Gene Sheldon cut
four banjo sides for M-G-M rec-

outstanding contribution by an
artist to country music in 1954
will po to Tenressee Emie,
who will receive the award
over a special radio show over
the CBS and NBC networks
next month. May 12 has been
set as the tentative date for
the broadeast. Cov. Frank
Clement of Tennessee will
make the presentation.

ATHLETES

Soft Ball
Loop Play

Is Sought

NEW YORK, April 9.—Spring is
here, and a young music man's
Faney turns to thoughts of soft ball.

Last vear the industry here pro-
duced seven teams which managed
to generate some lively competition

as well as reduce a few waist lines.

This year there appears to be more
interest than ever, but organization
is sadly needed,

This department has been get-
ting calls from parties who favor
an organized league, with regular
schedules, ete. Most of the old
teams may be counted on. They
include London, Decca-Coral, Co-
lumbia, Vietor-“X"-Groove, Allied,
ASCAP and BMIL.

We suggest that all interested
outfits contact The Billboard, for
the purpose of scheduling a lunch-
eon at which representatives can
get together to work out bookings,
ete. Address inguiries to Bill Simon,
sports editor,

Hassler Joins
Cap Rep Dept.

HOLLYWOOD, April 9.—-Don
Hassler, Midwest promotion man
for Capitol Records, joined the
firm's repertoire department as an
assistant producer this week. A
pointment of Hassler was made [E;
Alan Livingston, prior to his de-
parture for Florida this week.

Hassler joined Capitol in 1953
and has been working out of the
company’s Chicago branch. He
will be assigned to Capitol’s album
{]epnrlment, reporting to Francis
Scott. Hassler’s initial project calls
tor further expansion of Cap's
"Kenton Presents Jazz” series.

Other producers include Bill Miller,
Dave Meyers, Dave Cavanaugh
and Dick Jones in New York.

Heading For HIT-Land!

ords. . . . Jack Nye orchestra with | =

vocalist Betty Tavlor and the Tico
Robbins group will open the New
Cinegrill at the Hotel Roosevelt.
. « « RCA VYictor's Tony Travis re-
turned here after two months of
bamstorming to plug “We Oughta
Be.” . . . Eddy Howard ork opened |
to 2,142 dancers at the Palladium
last week, biggest house for an
opening night in many months. . . .
Johnny Desmond left for Philadel-
phia, where he opens an engage-}
ment at the Latin Casino on May |
2. . . . Maestro Rex Koury has|
completed the music scoring of the
ilot film of “Gunsmoke.” . . . At-

ntic Records inked saxophonist
Dave Pell. . . . Imperial Records
added the Salmas Brothers, vocal
Zro ceg . + « Actress Mez Myles
sliced an indie session for Red Doff,
. + . Maestro Skip Martin and his
wife have scheduled a two-week
vacation at Acapulco upon com-
pletion of his current work on
“*Guys and Dolls,” "Pink Tights”
and “How to Be Very, Very Pop-
ular.” . . . Pianist Carl Post set for
a concert at the University of Port-
land April 19,

An Array of Great Records!
THE B. F. WOOD MUSIC CO. INC

24 Broakline Ave  Bosion 43, Moss

A "HIGHLIGHT" For Every Program

ROBBINS MUSIC CORPORATION

ANNOUNCEMENT

This s to nolify all segments of tha
Music indusity that | am tha sola ownar
of the hena

"I'VE BEEN A FOOL"

DON ANTHONY
534 Greena Ave., Brookiym 16, M. Y.
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PHONOS—HI FI

PETER PAN PHONO LINE
INCLUDES 15 MODELS . ..

The Peter Pan phonograph line for 1955 will
include 15 models, according to Milton C. Perl-
mutter, sales manager of B & R Electronics Com-

any, the manufacturer. Highlighting the line will

e a list of five console models, as well as radio-
phono = combinations, a clock-radio-phonograph,
portables, and table models in both acoustic and
amplified units. Prices on the new line will range
from $8.95 for a table model to $49.95 for a
three-speed console with a five-tube radio and a
record compartment. The entire line will be made
available in a variety of colors, some of which in-
clude circus, polka dot, Western, jitterbug, travel,
tweed, and alligator.

AMPLIFIER CORP. UNVEILS
NEW MACGNELOOP JR. . .

The Amplifier Corporation of America has
started production on a new model, multi-purpose,
magnetic tape, continuous ]DI}I}, record p]a back dev-
ice, called the Magneloop Jr. The unit will be avail-
able in bwo models, one for slow speed and one
for fast speed. Recordings may be made on the
machine and these sound tracks can be plaved back
instuntly without rethreading or rewinding. The
unit incorporates a tape-loop cartridge and is said

to be able to reproduce 10,000 messages without
loss of quality or volume. The unit also features a
speaker which can be placed at a distance from the
set, thus allowing for the set to be used as a hide-
awiy unit. No price was made known by the firm.

NAMM SPACE ALMOST
COMPLETELY SOLD . . .

Exhibitor space for the National Association of
Music Merchants is 85 per cent sold out as of this
writing, with heavy indications that it will be com-
pletely sold out well before show time, July 18-21,
‘at the Palmer House in Chicago. Registrations are
well ahead of last vear, and according to the show's
“execs, this vear should prove to be a record
breaker both from the standpoint of exhibitors as
well as attendunce. This yvear’s banquet, it was an-
nounced, has been changed to the Grand Ballroom
of the Conrudd Hilton Hotel. The subjects of records,
tape and high fidelity will all be discussed in busi-
ness sessions and elinies. This vear marks the first
time that both davtime and night-time business ses-
sioms and clinics will be held.

1555 PARTS SHOW
CLAIMS RECORD TUBRNOUT ...

The 1935 Electronic Parts Distributors Show,
which opens in Chicago May 16 at the Conrad Hilton
Hotel, reportedly has 283 exhibitors already lined
up. The show will have 203 booths and 174 display
rooms for the affair, which will run for four days
till Mav 19, The theme of the show is “Bring Your
Order Pad With Youn.” Show management reports
top factory execs, engineers and sales managers will
be on hand not only to display merchandise but to
sell it on the floor. Altho products werent named,

By STEVE SCHICKEL

it was reported that a host of new products would
be unveiled at this year's exhibition.

WEBCOR REPORTS
BANNER 1954 . . .

Norman C, Owen, president of Webcor, in his an-
nual report, stated the firm’s sales of phonographs,
record changers and magnetic recorders were higher
in 1954 than in the preceding year, despite an in-
dustry-wide decline during the first six months. Sales
turned upward in the last half of the year, following
the introduction of an extensive new line of phono-

aphs and tape recorders, but heavy investing in
g:e development and tooling of new models ﬁeld
down the profits. The firm reported 1954 sales at
$31,741,046, an increase of 14 per cent over 1953,
Net earnings during 1954 were $564,198, or $1.09
per share, Owen also stated that despite the wvast
growth of the high-fidelity field, this market is still
in its early stages.

SONOTONE INTROS
DO-1T-YOURSELF KIT . ..

A new ceramic cartridge was unveiled by Sono-
tone Corporation, New York, which is designed to
give high-fidelity features to conventional record
plavers. The new kit, which is aimed at the do-it-
vourself market, will fit all models of one, two or
three speeds. The models are available with in-
struction sheets for installation by neophytes. Model
1-P for 33% or 45 players will retail for $8.50 with
sapphire needle. This same model can also be used
on older 78 r.p.m. models. Another model, 2-T,
turnover, designed for all speeds, will list at $9.50
with two sapphire needles. All kits can be had
with diamond needles.

HOFFMAN'S YEAR-
END REPORT . ..

The Hoffman Electronics Corporation reported
net profit for 1954 at §1,485,513, or $2.08 a share,
an increase of 24 per cent over 1953, which showed
a net profit of $1,199655. The 1954 figures rep-
;lesented the second highest year in the company's

istorv.

BELL & HOWELL'S
YEAR-END REFORT . ..

Sales of Bell & Howell and its subsidiaries in
1954 reached an all-time high of $40,699,495,
which represents a 36.5 per cent increase over 1953,
It was during 1954 that the firm began production
of two new model tape recorders under the TDC
brand, and the Columbia-Bell & Howell brand.

STROMBERG-CARLSON'S
NEW DISTRIBUTORS . . .

The Stromberg-Carlson Company this week ap-
pointed bwo new distributors to handle its line of
high-fidelity phonographs, radios and television,
D & N Auto Parts, Greenwood, Miss., will handle
the line in the Mississippi counties of Laflore, Carroll
and Tallahatchie. MceClain & Son, Columbus, O,
has been named sales agent for the line, including
acdvertising, promotion and service in the territory
of Southern Ohio and adjoining counties in West
Virginia.

LINER NOTES

BB COVERAGE NOW
INCLUDES TAPES . ..

With this issue The Billboard expands its review
coverage to include pre-recorded tapes. This is a
field that, while still in its early stages, is beginning
to figure more and more in the planning of alert
music-record dealers. To help dealers sift the new
tape releases and keep aware of new items, they will
be reviewed here from time to time,

This time around the first few tapes submitted

for review will be covered in this column. In future
issuies pre-recorded tape reviews will be found fol-
lowing the record albums, and in the appropriate
categorv, be it pop, classical or jazz. In all cases,
anless otherwise stated, tapes considered are dual
track, 7 1-2 ips.

On hand are several new classical tapes. Among
them one of solid value is the “Janos Starker Cello
Album, Vol. 17 (7-inch), Conneoisseur D-104. It holds
the equivalent of two previously issued 12-inch Pe-
rind LP's, well received by the trade when origi-
nally released. Included are the familiar Boccherind
Concerto, a Mozart Concerto (originally written for
hom), a Vivaldi Concerto and a Corelli Sonata.
Sound is excellent.

Webcor has an interesting set for chamber music
fans, but over-all effect is watered down by weak
attempt to widen the appeal. The Fine Arts Quartet
iy Featured on the best track, “Debussy: Quartet in
G Minor” (1-77), and they provide a sensitive readin
of the popular work. An attractive filler is furniﬁhes
in the second movement from a Haydn Quartet, the
Opus 76, No. 2. But Track No. 2 holds four selec-
tions by pianist Robert McDowell, who performs
acceptably in pieces by Granados and Ravel, but
stumbles when it comes to Liszt.

A well-planned dance program on tape is offered
by A-V Tupe Libraries in “Let’s Dance the Mambo™

By 1S HOROWITZ

(1-7") Featuring Machito and His Afro-Cubans, and
the Benny Bennet ork. Planning even extends to
providing a short silent intermission on each track

" to' allow terpers to catch their breaths, and fast

and slower selections, with an occasional voeal, are
brightly performed. There’s good listening here.

“Songs by Mabel Mercer™ (1-57) Atlantic AT 5-4,
is out of the Atlintic Records catalog in a taped
edition by Livingston Electronics. It's intimate stuff
with specialized appeal that could, perhaps, be sold
as late-night listener material, Eac]i‘ced ]1;:: a spare
rhythm section, Miss Mercer furnishes stylized read-
ings of a group of standard ditties,

ISRAEL ORCHESTRA
RELEASES DUE ...

Next month Angel will release the first record-
ings featuring the Israel Philharmonic Orchestra; Paul
Kletzki is the conductor, He will be heard in read-
ings of works by Muahler, Mendelssohn and Schoen-
berg. In the same release will be a long-awaited
performance of the Beethoven Violin Concerto, re-
corded by David Oistrakh and the Stockholm Fes-
tival Orchestra conducted by Sixten Ehrling,

MAJOR AND MINOR

Despite circulation of a printed price list to the
contrary, George Mendelssohn, president of Vox
Records, emphasizes that the suggested list price
of his firm’s 12-inchers remains at $3.95,

Bill Avar, of Period Records, has signed pianist
Istvan Nadas to an exclusive recording pact, The
artist, well received by critics in New York last fall,
is to be heuard first in the Beethoven “Hammer-
klavier” Sonata. A Schubert album is scheduled
next and an additional six LP's will be released
before the end of the year.

® Best Selling Popular Albums

Alburms are ranked m order of their natlonal sales strength
a1 the retail level according to The Billboards weckly

survey of top dealers io all koy markets. i h
LP'S . :
1. THE STUDENT PRINCE—Mario Lanza ..RCA Victor LM 1837 -
2. MUSIC, MARTINIS AND MEMORIES—Jackie Gleason .... '
........................... cressarasnnasssCapitol W 509 - |
3. MUSIC FOR LOVERS ONLY—Jackie Gleason ..Capitol H 352
4. ARTHUR GODFREY PRESENTS CABRMEL QUINN ......
T W el S e S T e Columbia CL 629
2. MUSIC TO REMEMBER HER—Jackie Gleason ....v0v00
....................... crassssasenssssssss.apitel W 570
6. PETER PAN—Original Cast ........ s« ++ RCA Victor LOC 1019
T CRAZY OTITO: . .. ....viviinnnnns B R e Decea DL 8113
8. BENNY GOODMAN IN HI-FI ...ouuueeers...Capitol W 565
9. SILK STOCGKINGS—Original Cast ......RCA Victor LOC 1018
10. BRUBECK TIME-Dave Brubeck ......... Columbia CL 622
11. DEEP IN MY HEART—Sound Track ........ .. M-G-M E 3153
12. GLENN MILLER PLAYS SELECTIONS FROM “THE !
GLENN MILLER STORY” ............RCA Victor LPT 3057
13. GOLDEN HORN-—Ray Anthony .......eeeeues Capitol T 563
14. TONAL EXPRESSIONS—Don Shirley .....:5... Cadence 1001
15. VICTORY AT SEA-NBC Symphony (Bennett) ............

RCA Victor LM 1779

EP'S
THE STUDENT PRINCE-Mario Lanza. . RCA Victor ERB 1837
MUSIC FOR LOVERS ONLY—Jackie Gleason. .Capitol EBF 352
ARTHUR GODFREY PRESENTS CARMEL QUINN ......
B BB S A RS R Columbia B 491
GLENN MILLER PLAYS SELECTIONS FROM “THE 1
GLENN MILLER STORY" RCA Victor EPBT 3057
BY REQUEST—McGuire Sisters .......... .+.Coral EC 81098
MUSIC TO REMEMBER HER—Jackie Gleason ............
DEEP IN MY HEART-Sound Track veasM-G-M X 276
PETER PAN—-Original Cast .......... .RCA Victor EOC 1019
MUSIC, MARTINIS AND MEMORIES—Jackie Gleason .... \
Capitol EAP 509
..... Coral EC 81115
..Jtuup-D'EmH. ED 22“]."2
Capitol EBF 528

e 5o
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. ESPECIALLY FOR YOU<Teresa Brewer
CRAZY OTTO ..........
12, SWING EASY—Frank Sinalra .....ocoeeenes.
13. BENNY GOODMAN IN HI-FI ...vovnrnnens Capitol EAP 585
14, JOANNE SINGS—Mary Stuart ......c00vve..Columbia B 487
15. BRUBECK TIME—-Dave Brubeck ...........Columbia B 473

® “(lussical Possibilitie, "

Records listed below show strong initial sales action, se-
cording to a national survey of key classical dealers. All are
recent releakes. While none has yet received enough reports
fo rate A% a best seller, im each case early ~onsumer Tesponss
indicaies a profitable sales run. Waich for a complete “Classical
Best Seller™ chert pext week. '

1. VERDI: LA TRAVIATA — Renata Tebaldi, Orchestra of
L'Accademia di Santa Cecilia, Rome {Molinari-Pradelli) .....
e N London LLA 28

2. BEETHOVEN: SYMPHONIES NOS. 5 AND 8—Pittsburgh
Symphony (Steiberg) ...........c.000000. ... Capitol P B292

3. BEECHAM PLAYS WAGNER—Royal Philharmonic Orchestra
ERERERAIN o e e e T St e i Columbia ML 4962

4. VERDI: A MASKED BALL—Herva Nelli, Jan Peerce, NBC

Symphony (Toscanini) .. .....000vunenn.. RCA Victor LM 6112
3. TCHAIKOVSKY: SWAN LAKE BALLET—Minneapolis Sym-

i yim
phony ({Dorati) Mercury OL 3-102

-------------------------
L

* Reviews and Ratings of
New (lassical Releases

INVITATION TDO THE DANCE (1-12™)
New York Philharmonic; Andre Kosie-
lanetz, Cond. Columbia ML 4957 ... .84

Andre Kostelanetz' second LP with the

PFROKOFIEFF: YIOLIN CONCERTO
MO 1IN Di LALD: SYMPHONIE
ESPAGNOLE (1-12")—Nathan Milstein,
Violing &t Louls Symphony: V. Golsch-

]

MNew York Philharmonic shouald be as big
sales-wise as his first. It ds  well-per-
formed and appeals to th