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U. S. Juke Boxes Join
The Internat’l Set

$10,000,000 in Exports Makes Music
Machines a Byword in 40 Countries

By BOB DIETMEIER

CHICACO, April 23.—The juke
box, once considered an inalienable
product of U. S. culture, has gone
international.

Recorded music, via the fuke
box, is rapidly growing to major
proportions in the enterfainment of

le around the -vorld.

: S. music machines are cur-
rently spinning recent pop, jazz
and rhythm and blues tunes from
the U. S. and the latest domestie
releases in countries in Europe, the
Far East and South America.

40 Countries

The current boom in the world
market for U. S. juke boxes pro-
vides graphic evidence that mil-
lioms of the world's citizens in some
40 countries are enjoying the pleas-
ures of recorded music,

In 1450, coin-phonograph ex-
ports hit $1.8 million, on increase
of moare than 300 per cent above
annual volume a decade earlier.

* But in 1953 volume topped $6
million and last year it went over
$10 million.

In 1953, 14.089 juke boxes were
shipped from this country. Lasl
year 21 683 machines were ex-
ported.

U. 5. Export Guiput

Another interesting indication of
the unprecedented growth of the
foreign market for U, S, juke boxes
is found in total juke box produc-
tion figures for last year.

Altho the domestic market ab-
sorbed fewer machines last vear
than in 1953, the export market in-
creased, accounting for an  esti-
maled 16 per cent of the total pro-
duction last year compared with
slightly more than 10 per cent a
yedar earlier,

It is certuin that if the export
market keeps expanding at its pres-
ent rate, it will soon account for a
major share of the juke box indus-
try’s total output. One manufac-
turer’s optimism prompted him to
express privately that he expects
his firm's overseas market to equal
his domestic market in the next 10

yedrs.

Bigpest Buyers

What countries buy U. 5. juke
boxes? Last year, West Germany,
Belgium, Venezuela, Canada and
Colombin were the biggest buyers
in that order, accounting for about

Europe’s Just
Like Home!

PARIS, April 23-If you like
juke box music, you'll love Europe.
It's as popular on the Continent
as it is in the United States.

And you can have variety, too.
While locations in the U, §, have
a choice of four different machines,
European spots are currently
sought by no less than 15 juke box
manufacturers.

It's getting so that you can't tell
a juke box without a score card.
One is as apt to find a French,
Danish or American juke box in
Germany as well as an English,
German or Belgian machine in
France. The only difference is the
music itself—it’s just like back home,
Ligh fidelity and all.

70 per cont of export sales. Mex.-
ico, Netherlinds and Cuba were
big buyers, too,

France and Switzerland both
made hefty purchases in 1954, as
did the Central American countries
—Salvador, Nicaragua, Panama.
Nominal importers included French
Moroeco, Tangier, Belgian Congo,
Sweden, Norway, the Azores,

Even the Korean Republic ac-
counted for at least four machines
last year for $3,375. .

Western Germany has shown un-
believable growth in not only U. S,
juke box imports, but in manufac-
turing their own machines. In
1853 West German buyers took
$209.573 worth of U, 5, juke boxes.
Last yvear they bought over $2 mil-
lion worth.

German Makes

The Wiegandt-Automaten, Ber-
lin, producers of the Diplomat, a
100-selection machine, and Theo-
dore Bergman & Company, makers
of the Symphonie, a 40-selection
unit, are the two top German juke
box manufacturers today. Both
machines play 45 rp.m. ks
(overseas shipments of U, S. juke
boxes lean heavily to 45'),

Cwrrent plans call for exporting
{(Continued on page &87)

SHOW BUSINESS
GOOD BUSINESS
FOR BOOK FIRM

NEW YORK., April 23.-
Show business, as a literary
sibject, is paying off these
days. Simon & Schuster, one
of the bigger publishers, re-
ports that its three current
top sellers deal with show
business, and about eight
more will be published within
a year, )

Topping the list at present,
in this order, are “Certrude
Lawrence as Mrs. A" by
Richard Aldrich; "Have Tux,
Will Travel,” by Bob Hope,
and “Life With Groucho,” by
Arthur Marx.

Last week the company is-
sued Steve Allens "Bop Fa-
bles”™ and Paddy Chayevsky's
"Television Plays.,” In May it
will bring out Wally Cox’s
“Mr. Peepers” and Walter
Kerr's “How Not to Write a
Phl'!r"p“

In the fall, S.&S. will pub-
lish George Bums mitobiog-
raphy, “1 Love Her, Thats
Why" and, in conjunction
with T. B. Harms, “The Je-
rome Kern Song Book.”

Others to come next winler
are a {:ml:ie Gledson bio by
Jim Bishop, and another Steve
Allen tome, “The Funn‘}'rmu:."

S.&8.'s the “Fireside™ series,
the Rodgers and Hart and
Cole Porter “Song Books™ and
the fairly recent “Golden Song
Book” have been consistently
good sellers.

TV Film's

[
‘Ramar’

To Brave Jungles in

Boston for 5 Years

WNAC's Deal for Lions, Tigers
Questions Bull to Bear M’kt Issue

By GENE PLOTNIK

NEW YORK, April 23. — This
week WNAC-TV in Boston signed
to earry the TV film series “"Ramar
of the Tungle” for the next five
vears, not only the 52 episodes al-
ready produced but also any fur-
ther episodes that may be made
in the future,

The station's long-term commit-
ment to this one series, which will
cost it about $100,000, is doubly
interesting in view of the fact that
the show has actually been on the
market for two and a half years
and has already been playing in
Bostan on another station.

Bull to Bear?

Thus, in an industry which has
its share of pessimists who claim
it is chunging from a bull to a
bear, there are some properties
that are demonstrating remarkable
staving power.

“Ramar,” in its two and a half
years, has grossed over $2,500,000,
according to its distributor’s esti-
mate of present [irm contracts.
Muking due allowance for produe-
tion and distribution costs, the
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]J. C. Penney May Enler

pendent upon the weather need no longer fear

Record Retail Business . . .

The J. C. Penney chain is mulling the possi-
bility of adding record departments in its out-
lets. Move by the giunt chain would spur
similar action by other syndicate operations,
Sears, Roebuck, meanwhile, is deep in a disk
eXPANSION PRMITATY. « o2 vssessransis Page 18

TV Film Distribs Say They Are

Ready For Any Investigation . . .

TV [ilm distributors, as indicated by a survey
this week, are prepared to tell the FCC, if it
makes a study of the industry, or siny of their
critics, that tfm}' are not ducking any of their
responsibilities implied by their participation
i an industry operating [‘.ny government fran-
chise, Muost of the distributors queried were
amenable to the idea of forming a trade
RRROCTOBIAN | i e as s et e a5 Page 5

Entry of Hollywood Majors Into

TV Films Will Help the Industry . . .
Entrance of major picture companies into TV
film indicates further growth of the medium
rather than a battle between them and the
independent film producers. Networks are also
said to be moving toward active film produe-
P e P B e e

Federnl Court Gets Jurisdiction

In Mechanical Rovalty Case . . .

Attomey Julian T. Abeles wins precedental
legal decision establishing that Federal Court
has jurisdiction in cases involving non-payment
of mechanical royalties to music publishers,
Heretofore considered as breach of contract
and under jurisdiction of State Courts, Abeles
argued the mechanical license is an extension
of the Copyright Act. Treble damages under
federal law indicates stronger protection for
publishers,. .. . e ssssmeenoivss .sss-Page 19

Big Foreign Markets Welcome

man-made interference. The report of a study
this week showed that cloud-seeding was a
bust and scientists won't be able to deluge
attractions {or farms and reservoirs) at will,

................................ Page 51
Juke Box Operators Eve

Background Music Field . . ,

A nationwide survey conducted by The Bill-

board reveals music operitors thinking on
background musie, problems they have en-
countered and the fulure they see [or it. Eleven
per. cent are already in the background busi-
ness—22 per cent plan operations, ... Page 74

Califormnia Fair to Spend

$85,000 on Grandstand Show . . .

The contract for the 11-day grandstand show
at the Califomia State Fair, Sacramenlo, is
awarded to Russell Lewis and Howard Young
of New York and Hellywood, who bid §$85,000.
The show, split over fair's run, will have Will
Rogers Jr. as emsee and be headed for several
days apicce by Gordon MeCrae, Jeanette
MecDonald, Paul Whiteman and one other
Rilme, A P o N Page 51

Park Association Makes It

Easy For Members to Use TV . ..

TV Film clips produced especially to aid
amusement parks in their video advertising
will be made availuble to member organiza-
tions for a nominal fee by the National Associn-
tion of Amusement Parks, Pools and Beaches.
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show's net profit so far can be esti-
mated at comfortably over $700.-
000. On top of this is an estimated
$£30,000 in rovalties from mer-
chandise licenses issued in the past
year. In addition, there's some
monev from world-wide distsibu-
tion of four theatrical features
made out of the TV series.

Books Open

The interesting aspect of this
ledger is that the books are still
apen. The present saleés contracls
on the show carry various options
which in themselves represent a

tential of at least another
$250,000 iy eamnings. If WNAC-
TV, Boston, picks up another 26
episodes, still unproduced, ils pays
ment on the five-vear contract will
go up about $75,000.

According to present plans the
next 26 episodes will go into pro-
duction in the Fall,

It all started in 1952 when mo-
tion picture executive Leon From-
kess  noted  that  jungle  movies
hardly ever lose money, So he put
together some vivid jungle footage
and a handsome leading mun (Jon
Hall) in a pith helmet. And the
result is a show that plaved on
over 100 stations this week, made
its 21st rerun on at least one of
these staticns, and it’s still the only
jungle show on the TV program
market,

Started 1952

In June, 1952, Fromkess formed
Arrow Productions and  started
shooting the first 13 films in the
series. In October he made his
first sale, to KTTV, Los Angeles,
In December he began shooting
the second group of 13 episodes
and he opened a sales offiée in
New York. -

In the early months of 1853
Arrow’s small sales corps, by some
leg work and many phone calls,
sold the jungle show to a few
sponsors and several stations, In
six major markets, the 26 films
were sold to stations in unlimited-
play deals running 18 months to
two vears., On the strength of such
a deal, WFIL-TV, Philadelphia,
began showing “Ramar of the

(Continued on page 8)

Milk Drinkers
Go for ‘Ramar’

NEW YORK, April 23. — The
reason for the H.-i}ying power of
“"Ramar of the Jungle” jis illustyated
by the job it dhf‘ for one of its
small-market sponsors, Petan Dairy
Farms of Santa Barbara, Calif, The
milk company ran a doll eontest on
“Ramar” in which viewers had to
recommend pew  home  delivery
customers to get the prizes.

After the birst three airings the
dairy nabbed 200 new customers,
After another five, it had a total of
400. Each such customer repre-
sents $20 monthly to Petan. 115,
the “Ramar" contest resulted in
$8.000 in new. business monthly.
The show cost Petan $250 a weez.

or $2000 for the run of the:

conftest.
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NO KNOCK-DOWN, DRAG-OUT

Entry of Majors, Nets Into
Vidfilming a Sign of Growth

By BOB SPIELMAN

HOLLYWOOD, April 23.—En-
try of major motion picture com-

anies and networks into television
ilm production indicates further
grﬂwlﬁ of the industry rather than
a knock-down, drag-out battle for
survival between them and inde-
pendent producers. Thig is the be-
lief of both producers and net
executives.

That the nets are moving closer
toward the plunge into film pro-
duction is evidenced by the fact
that NBC-TV alreadv has archi-
tects’ drawings of a possible film
production center at their 49-acre
Burbank lot and is working on cost
estimates and engineering problems
that would be involved. The net
estimates that, with its telefilm out-
lay at $20 million a year, it could
save $2 million annually by going
into production itself.

John West, NBC vice-president,
thinks that the net may construct
as many as three stages for filming,
altho no definite decision as to this

and further development of the
Burbank property will be made for
some time.

At ABC chief engineer Frank
Mark completed his survey of the
Television Center (The Billboard,
April 23) this weeck and planed
back to New York to make his re-
port on filming possibilities,

It is perhaps for this reason that
the nets are regarding the entry of
the majors into TV film with a
lukewarm attitude. Despite much
negotinting, which, in the case of
NBC has included talks between
President Sylvester (Pat) Weaver
and execs at Paramount, M-G-M

and 20th Century-Fox, and, in the |

case of CBS, between Viee-Presi-
dent Harrv Ackerman and the lat-
ter two film organizations, none
of the two nets has concluded a
deal with the majors directly. The
hour-long Fox anthology that will
appear on CBS was placed there
by General Electric, while “My

Friend, Flicka” was sold thru GAC.

Colgate Show Goes

To Esty, York Pix

NEW YORK, April 23. — The
Colgate-Palmolive Company this
week bypassed NBC-TV again and
:]c-l-:&:ule:l the production of its live
Sundav night hour show to York
Pictures Corporation and the Wil-
liam Esty Agency.

The agency will be in a stronger
position than its predecessor, Ted
Buates, which took the production
of this season’s show on its own
shoulders and suffered the conse-
quences.  Should York Pictures
commit an error, Martin and Lewis
will be on hand to give the
ATISWETS,

York Pictures is a subsidiary of
Paramount Pictures set up to pro-
duce and distribute Flms made by
Dean Martin and  Jerry Lewis.
Their profit participation in the
firm is substantial which is the
reason it was formed. It may be
expected that Martin and Lewis
will take an active hand in produe-
ing the show for Colgate, in addi-

tion to making four or five
appearances during the season,
Para Plugs
Paramount will throw its

shoulder to the wheel and give the
Colgate show first crack at its best
properties, Film clips from i:_\ciz
new product will be showeased,
and also in the cards are several
shows built entirely around new
tilms produced by the company.

Como Variety

Show Nearing
NBC Sell-Out

NEW YORK, April 23.—For the
last several weeks a bridesmaid but
never a bride, Perry Como this
week moved closer to being joined
with the five sponsors who will
bankroll his Saturday night show
on NBC-TV. The latest line-up of
Como  clients  includes Tums,
Kleenex, Sheaffer Pen and Nox-
ema. Each of these is buyving one-
third of the show every other week.

The last third of the stanza to
be sponsored on a weekly basis is
under option until Monday to
Chesterfield, Comos longtime
sponsor. If Chesterfield does not
pick up the singer, the network
already has an order in from an-
other bankroller. The Como show
will be variety and will be pro-
grammed 8-9 pam. -

This was done this week by
Arthur Godfrev, whose Wednesdayv
night show was all about “Strate-
gic Air Command,” the latest Para-
mount release which was produced
in Vistavision, its new wide-sereen
process. This would bring to the
Colgate show many free lance
plavers who are net wnder Para-
mount contracts but would be
available to plug their pictures,

A big name emsee, as  yet
unselected, will host the Colgate
show which will be seen three out
of four weeks every month. The
show’s budget will be upped con-
siderably next season., probably
running to between $75,000 and
$100.000 per program. Colgate
will most likely use “The Big Pay-
off” as a summer replacement for
its current show.

The majors, in the meantime, are
combing the TV film field for pro-
ducers, directors and other creative
personnel who have had experience
in television, with most top inde-
pendent producers and directors
having already been contacted by
either TCF-TV Productions, the
Fox subsidiary, or Wamer Bros.
as to their availability,

That  independent producers
have not been too impressed with
the overtures so far is due substan-
tinlly to the fact that, tho they may
not own the show themselves, they
nearly all have participation deals
and are not particularly anxious
to sign a straight-salary pact. On
the other hand, the majors—and the
nets later on—are bound to eat into
the tulent pool, a fact which is ex-
pected to have considerable effect
on the Friue structure, driving costs
LIPWATLL,

West, pointing out that net pro-
gramming still consists of only 25
per cent Ffilm, predicts a major
expansion in the use of vidpix by
the webs. NBC is Jooking actively
for new preduct and, on this basis,
certainly welcomes the addition of
the majors as producers.

On the other hand, Frank
Cleaver, formerly a motion picture
executive and now in charge of
new program development at NBC,
believes that the most important
asset that the majors can offer TV
is their star talent, and this thev
are not doing. With this opinion
Harry Ackerman concurs.

Altho it is not generally known

(Continued on page 10)

Rogers on Net,
Re-Run in Fall

NEW YORK, April 23.—Another
nighttime network show will be in
re-run next season at the same
tHime it is p!u{ing first run on the
weh, General Foods is shopping
around for the half-hour Saturday
morning network period for re-runs
of the Roy Rogers TV film series
next fall.

SO-WHO NEEDS A SPONSOR?

'Winky Dink’

Merchundisin&

Alone Yields 50G Annually

NEW YOREK, April 23.—Spon-
sorf Who needs a sponsor? Some-
times yvou can do all right by mer-
chandising the show instead of sell-
ing it,

“Winky Dink and You,” the JTack
Barrv emseed kiddie show on CBS-
TV Saturday and Sunday morn-
ings, is understood to have earned
in the neigchborhood of $50,000 in
merchandise rovalties in the past
vear, and it doesn’t have a sponsor,
The show is co-owned by Barry,
Envight & Friendly, the producer
and CBS-TV. It is understood that
thev split rovalties 50-50,

The licensing of Winky has so
far been verv conservative., With
the release of more items in the
vear ahead, the potential revenue
will be even greater.

In the one vear since Winky
Dink kits were put into stores,
sales have passed 2,600,000, There
are actually two sets, the "Air kit,”
which sells for 50 cents, and the
“super kit,"” for $2.50.

Winky has also been put on
paint sets, and in the Ffirst two
months sold 80000, Next week,
Ideal Toy will start its factory run

on a Winky inflatable doll, which

will retail for $1. Next fall, Stand-

ard Toyeraft Products, which

makes the kits and paint sets, will

release a Winky modeling clay set.
Decca Recordings

Also, the two Winky Dink re-
cordings, which give art instrue-
tions with music, are said to be
amnnﬁ Decca’s biggest sellers in
the children’s field.

Merchandising experts ascribe
the phenomenal success of the
character to the fact that the kits
are not only plugged right on the
show but are an essential element
in the kids' enjovment of the
program,

Meanwhile, the producers have
also succeeded in making overseas
sales of the show. On YVLV-TV,
Caracas, Venezuela, the show ap-
pears twice weekly, 6-6:30 p.m.,
‘Winky Dinky Yo." The Spanish
JTack Barry is a loecal personality,
IFidias Elias. The Venezuelan ver-
sion uses the scripts and animated
sequences of the U, S. show,

And, in Caraeas, where there are
only 35,000 TV sets, the show is

sponsored by Sears, Roebuck.

Toni in Snarl Over
Fall Programming

NEW YORK, April 23. — The
Toni Company is in the midst of
wrestling with several knotty TV
'.rrﬂgrumrniﬂiz problems. The Frm
imﬁ not had an overly suceessful
season this vear in video and must
reshuffle its properties almost com-
pletely for next fall.

Toni has already dropped Sat-
urdavs 8:30-9 p.m. on NBC-TV
whese it sponsored “So This Is
Hollywood,” a film show which
never got off the ground in terms
of ratings. It is also a good bet to
end its alternate week sponsorship
of Tony Martin on the same web,
Mondays 7:30-7:45.

The advertiser also has its prob-
lems with “People Are Funny,”
Sundavs 7-7T:30 at NBC. The net-
work wants to move the show to
another time period so as to make

ABC-TV Blast Touches Off
Spot-Booked Vs. Net Battle

By JACK SINGER

NEW YORK, April 23.—A blast
that ABC-TV recently delivered
against film syndication’s ability to
do an effective job for advertisers
has brought on a widescale battle
on the merits of nationally spot-
booked film ws. network film pro-
Framming.

As a result, the long-standing
conflict between network adherents
on the one hand and those who
maintain that national spot can do
a better job for national advertisers
has again hit the limelight.

The new Fight was started by a
broadside that ABC-TV fired in the
form of a research bulletin that
took issue with the effectiveness of
syndicated film when compared to
network film shows. ABC’s chal-
lenge has been taken up bv the
Station Representatives’ Associa-
tion, which has sssued its own re-
search report blasting ABC’s stand.

SRA’s report maintains that “spot
is far superior.” ABC, it was
learned, is now in the process of
preparing a more comprehensive
report backing up its claims re-
leased in its initial research bulletin.

Rating Quotes

ABC's preliminary report claims
that “film properties on network
generally enjoy much better rat-
ings than films cleared on a spot
bagis.”" The report cites ag an ex-

top syndicated Films™—"Mr. District
Attorney,” “Meet Corliss Archer”
and “I Led Three Lives.” It com-
pares the February American Re-
search Bureau ratings of these
shows in eight top markets with
the ratings that e “average”
ABC-TV films — "Rin Tin Tin,”
"Ozzie and Harriet” and “Danny
Thomas"—get in the same markets,
New York, Chicago, Los Angeles,
Philadelphia, Detroit, Boston and
Washington,

According to the ABC report,
the median rating for the three
syndicated film shows in these
markets is 11.8, while the median
for the network shows is 19.2,

SRA, arguing that ABC’s report
does not “list all the syndicated
films, nor all the network films,”
cites examples of other highly rated
syndicated shows in these markets,
as well as in other markets. It con-
cludes that “there are syndicated
shows that far outstrip network live
shows and network fbilm shows in
audience, and vice versa.”

Better Time

SBA fturther maintaing that if
stations put more syndicated films
into better time periods, the syndi-
cated product would do wvastly
better,

“Some of the independent film
production that is now going to
network would go on a spot basis,

ample the ratings of three “of the  because the advertisers would be

o s e O —

llmppy to have the privilege of pick-
ing their rn.m'l-.'ets. their stations and
their time,” SRA declares.

Other advantages that network
has over spot, according to ABC,
are:

1. The networks have the ability
to provide prime time in the net-
work option periods, wheras “secur-
iniglguud time periods is the biggest
difficulty facing the sponsors of any
film cleared on a spot basis.”

2. The central originating point
of a network program permits easy
changes in commercial copy,
whereas the necessity of providing
each station with commercials, in
the case of a spot program, ham-
pers changing commercials and in-
creases commercial print costs,

3. Merchandising a network
show is easier than a spot-booked
show, because a spot show is aired
in different time periods and dif-
ferent davs of the week from mar-
ket to market, whereas a network
program airs in most markets sim-
ultaneously.

4. Spot booking a show entails
additional costs in prints and shi
ping that network advertisers cf-;
not face.

5. Network advertisers are not
burdened with the necessity of ex-
pending time and trouble in clear-
ing stations that a spot advertiser is.

6. A network show offers an ad-

way for a kiddie show which
would inherit the considerable fol-
lowing built up by Roy Rogers.
“People” hasn’t done as well rating-
wise as was expected this season.

The only current Toni buy that
seemns fairly secure for next season
is its sponsorship of the B8-8:30
p.m. segment of “Arthur Codfrey
and His Friends” on CBS-TV. But
that depends on whether or not
the character of the show changes
and on the unpredictable future of
Codfrey in nighttime TV.

So the advertiser must find both
shows and time periods for next
season. And with its competitors
well prepared for the struggle for
next vear's audiences, it must come
up with strong programming to
match their efforts. Revlon already
has bought an  expensive quiz
show, “The 64,000 %P&tiﬂn,“ for
its Tuoesday night 10-10:30 time
P-criud and has half of “Public De-
ender,” which will be cancelled
and replaced. Hazel Bishop has
bought Dunninger and “Place That
Face” and will continue to half-
sponsor “This Is Your Life” on
NBC.

What Toni will buy iz not
known, but if its previous track rec-
ord is any indication, it is in the
market for a low cost quiz show,
It has had some success with such
properties,

vertiser .greater prestige than does

a spot show.
. Network advertisers obtain
widespread ublicity - promotion

services from the network staffs.

8. Network shows are rated
more extensively and frequently
than are spot shows, thereby en-
abling advertisers to evaluate their
network show better than they
could spot programs.

SRA combats these claims by
pointing out:

1. Spot provides an advertiser
with more flexibility in his use of
commercials than does a network
show.

2. “Merchandising locally is bet-
ter than merchandising nationally,”
but, in any case, merchandising is
not an important factor in adver-
tisers’ use of television,

3. The trouble taken in clearing
spot stations is well worthwhile...

4. So far as extra costs go, “the
latest tabulations show that the
same time on the same station,
bought on & national spot basis,
costs 13.2 per cent less than at
network rates. SBA pooh-poohs
ABC’s claim that the ability to
evaluate a network show better

than a spot show is important,
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Specs Repaid Sunbeam
And Here's the Reason

NEW YORK, April 23. — Sun-
beam’s phenomenal  pay-off  for
sponsoring  the color spectaculars
with an  estimated 15,000 color
sets, at the most, was not done by
mirrors or magic. It was done by
an in-trade promotion of its color
sponsarshin,  a  promotion  that
whipped up the gratitude and en-
thusinsm of the dealers and dis-
tributors so that the firm's appli-
ances were at an advantage once
the customer stepped into  the
store,

As described by Earl Perrin Jr.,
of Sunbeam's agency, Perrin-Paus,
from the Betty Hutton spectacular
last fall right up to the presenot,
Sunhbeam organized parties for the
dealers and their Families at which
they are able to see the shows on
color receivers.

The parties were organized by
each ol Sunbeam’s 200 salesmen
in his own territory. Most often
they took place on the premises of
the local NBC affiliates, which
wovided the viewers with a num-
I.urr of color monitors. The purties
were also thrown in hotels and the-
aters. Thus, regardless of the rating
the spectacular obtained, the spon-
sor was assured of reaching his
essentinl andience.

Guild Begins
Shooting Ina
Hutton Series

HOLLYWOOQD, April 23—
Cuild Films this week began pro-
duction here on its fifth new series
— the Ina Ray Hutton Show. Pro-
ducing and directing the 39 hall-

This explains the amazing sale
af 1,000000 Frypans in the past
vear, a new $23 item, which is
thus in 2 per cent of the nation’s
homes. Sunbeam % now turning
out larger sizes, and other appli-
anee manufacturers are getting on
| the bandwagon,

This also expliins Sunbeam’s big

season.  Sunbeam bought half of
the spees for September thru De-
cember under NBC's new “ecolor
spread” plan, which gives the ap-
plisnee  firm  dominant  identifica-
tiom, since the other halves will be
sold in thirds.

- Further, the time and talent cost
of the spees ooes up  from
5330000 to $420,000, since the
(station line-up wil' be larger, and
 NBC is promising bigger talent.

FCC Sets June
9 Date fo File
On Fee Video

WASHINGTON, April 23.-The
deadline for filing comments on
fee television is now  postponed
until June 9, 30 duys bevond the
original deadline set by the Fed-
erul Communications Commission.

The
ized by FOC at the request of In-

ternational Telemeter Corporation,

| proponent of fee TV. The FCC
' has already received several com-

hour films will be Duke Goldstone, ments for and against commercial

who hus performed similar chores
on both the Liberace and Florian
ZaBach shows for Guild,

The Ina Bay Hutton show will
be the fifth film series to go into
prodoction so  far  this  season.
Others are “"Brother Mark,” “The
Goldbergs,” 1 Spy” and “Confi-
dential File.”
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authorization of toll service, but
most of the major protagonists and
antagonists are expected to heold
off !Elj]iug of briefs until the dead-
line,

Latest among briefs filed was
one this week from John Reed
Kilpatrick, president of Muadison
Square Garden, recommending that
toll TV be tested in a major market
and without delay. Kilpatrick con-
tended that there is a lrend away
from sponsored free home television
of special events. Kilpatrick voiced
helief that use of toll TV for special
sports events would make it possible
for “the telecaster and the pro-
moter, with the support of the ad-
vertiser, to keep a Full program of
sports on the air free to set owners,”

NBC-TV AFFILIATES
MEET IN NEW YORK . . .

plishments and future plans were
web this week by its affiliated stat
in New York. The web’s brass in
intes that starting this summer the

wieek. ;
School” and “News Caravan™ woul

DOUG EDWARDS SHOW
MAY DO REPEAT ...

a split network to sponsors
Edwards news show.
cleared at that time and again

p.m. airing,

TIDE WATER MAY
EXPAND DALY SEG . . .

sor, currently picking u
65 or so markets to which the show

up in the West, However, ARC,
would not be averse to picking u

of the markets where it's telecast.

renewed.

buy of the spectaculars for next]

postponement  wus author- |

Unanimous approval of NBC-TV's past accom-

beam at least four hours of color programming a
It was also disclosed that “Ding Dong

able to optional affiliated stations not ordered by the
spomsors,  Other shows similarly being
unordered stations are George Gobel, Sid Ceasar,
“Today,” “"Home” and "Howdy Doody.”

In a move to overcome clearance prob-
lems, CBS is reportedly planning to provide

The show would be
aired at 6:45 p.m. to stations that could be

to stations that would not clear for the 6:45

Tide Water Oil, which sponsors ABC-TV's Joha
Daly news show three times a week, has not can-
celed the show, as reported previously. The
the tab in some 20 of the

is saidd to be considering expanding its station line-

tiser who'd be willing to sponsor the show in more

0il contract en the show expires on July 1 unless

RESTLESS
PEOPLE

Bob Blake, publicity topper for
NEC's o&o division and WRCA-
AM-TV, will move to CBS as man-
ager of special projects of the CBS-

on May 31, . . . Doris Storm, for-
mer demonstrator for Con Edison's
‘weather show on WPIX, New
York, gave birth to a bov this
week, Her hushand is Frank Ja-
coby, TV producer-director. . . .
Gerald Rubin, who has just re-
tumed from active duty with the
Judge Advocate General Corps and
Army Intellizgence, has joined ABC
as an attornev in the business aof-
Hairs department.

George Brstol, director of sales
promotion and advertising [or CBS
radio, has been upped to director
of sales presentations for CBS-TV,
ceffective Alay 2. . Louis J.
s Hummel, formerly an account exec
| for Crosley’ Broadeasting in Cincin-
niati, has joined Free & Peters as
TV account exec, working outl of
the firm's Detroit office, . . . Bea-
| trice  Straight, actress, is now ex:
clusively represented by Robert
Lantz, Inc., and will appear on the
. 5, Steel show on April 26.

Murray L. Goldshorough, for-
mer assistant general manager of
WHVR, Hanover, Pa,, is going to

count executive May 2.

ON BANDWAGON

Video View
Shifting to
TV Film Biz

HOLLYWOOD, Apnl 23.=The
decline of live TV and the practice
of kinescoping was pointed up this
week when Video View, Ine., kine-
scope-recording firm for the past
several years, decided to enter the
TV film field.

The company’s one-stage studio
has already been utilized to shoot
a pilot of "Photography Is Fun,”
Elbert Walker's 15-minute hobhy
show. Facilities will be available
fir rent to outside producers as

own entertainment and commercial
[ roduction.

Video View's prexv, Bradley
Kemp, said that the large reduction
in live shows had made it imprac-
tical for the company to continue
operating as a kinescoping outfit
exclusively.

SHELVED BY

extended to the
ions at a meeting
formed the affil-
network hopes to

temporarily
until it does

d be made avail-

offered to

of its Doug

at 7:15 p.m.

{1T=
is being beamed,

its understood,

another adver- | “I Love Luev,”

The Tide Water
neyland,” ABC;

. e} .
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TV press information department | h

WAAM-TV, Baltimore, as an ac- |

well as being used for the firm's |

NEW YORK, April 23. — The
current fluid state of ABC-TV's
! rmlnmmmin and sales picture was

ighlighted this week by a series of
shuffles in sponsorship and pro-
gramming patterns of the weh,

ne major solidifying move was
| the sale of its last vacant quarter of
| “Warner Bros. Presents™ to Mon-
sunto Chemical. Monsanto’s buy
of a half-hour  alternate  weeks
fives the weh a complete sell-out
of the Tuesday sight stanza, which
| bows  in the fall. Liggett &
| Myers and General Electric pre-
viously bought a half hour every
week and a half hour alternate
Cweeks, respectively,
| In other areas, however, ABC
Lexees this week found themselves
uggling, shifting and waiting for
ndvertiser decisions that would en-
able them to juggle and shift some
more in order to whip their pro-
gramn schedule into more definite
form.

Who Said That?

One move in this direction was
mitcde in the Wednesday 9:30-10
..m. time slat, eurrently oceupied
w “Who Said That?™ Sheaffer
| Pen, which owns the time slot, this
week decided to replace the show
after April 27 with a new panel
stunza, Penny to a Million,” pack-
ared by Ed Wolf. Admiral, which
" alternates EPUn:-:Urﬂhi? of "Who
Said That?” with Sheaffer, this
week decided to drop out of the
time slot. Sheaffer’s new partner
on “Penny to a Million™ will be
Brown &  Williamson, which
'gobbled up  Admirals  allernate
week  spot.

“Who Said That? meanwhile
will be shifted, starting May 10,
into the Tuesday 8:30-9 p.m. pe-
rivd, which will be vacated by the
withdrawal of Florida Citrus and
its “Twenty Questions” series. Flor-
ida Citrus has indicated it would
like to come back to the same time
slot in the fall. The bankroller last
week took an option on “Wyatl
Earp,” the series that ABC-TV has
ticketed for the period. At press
time, however, it had not bought
| the show,
i Another ABC advertiser shilt
' this week saw Remington Rand
- bow out as alternate week sponsor
cof “Masquerade Party.” Reming-
ton’s spot is being pitched to Nox-
zema and other bankrollers.

Other Plans
Elgin, meanwhile. at press time,

had still not decided whethe t
ieatil] mt dliitesh Ththes SEan)) possibilities of the shows they will

it will renew its “Elgin Hour”
stanza, Indications were it would
not. In case it doesn’t, ABC may
consider putting  two  half-hour

NEWS IN BRIEF

‘DEVIL'S THEATER’

ABC . ..

“Devil's Theater,” a Theater Guild pack-
age which ABC has been pitching to polen-
tial bankrollers for mext season, has been
shelved by the web, According
te Bob Lewine, ABC's national program di-
rector, network hasn’t been able to find the
right star and is holding off on the show

MURPHY RETIRES AS
CBS RADIO HEAD ...

Adrian Murphy, president of the CBS Radio
Network, this week resigned to ge into retirement.
He will be succeeded by Arthur Hull Hayes, head
of KCBS, San Francisco. Murphy's decision to retire
was rather sudden,

CLEASON RATED TOPS
IN ARB APRIL STUDY ...

Jackie Gleason has the top-rated television pro-
gram in the nation, according to information released
by American Research Burean, Washington. ARB,
reporting results of its April viewing study, gives the
Gleason show the biggest April rating and the No, 1
spot for the first time on ARB's nationwide rating
survey. Ed Sullivan’s "Toast of the Town” scored the

eatest number of individual watchers, becoming
the third regularly scheduled program to to
million mark in terms of viewers, Gleason and *[ Love
Lucy” being the only others to make this figure.
ARB's list of top 10 network TV programs by ratings
are, in the order of preference: Jackie Gleason, CBS:

the 50

CBS: “Toast of the Town,” CBS;

“You Bet Your Life,” NBC; “"Twao for the Money,”
CBS; Ceorge Cobel, NBC; Jack Benny, CBS; “Dis-

“This Is Your Life,” NBC, and “I've

Cot a Secret,” CBS.

ABC, Shuffling Fall
Sked, Sees Big Year

shows into the Tuesday, 9:30-10:30
p.m. spot rather than attempt to
sell a weekly hour long dramatie
show to be produced by Alex Segal
and Herb Brodkin.

The only two nights on ABC-TV
thats fairly well set in terms of
sponsors and programming for next
season are Tuesdavs and Wednes-
davs. Saturdavs, Sundayvs and
Mondays—with the exception of a
few time spots — are completely
wide open.

Diespite this fact, however, thera
is little doubt ABC-TV's stature
and billings this year will soar ta

record-breaking heights, On thres -

shows alone—"Disnevland,” “War-
ner Bros. Presents” and “Mickey
Mouse Club"—the web is slated to
hill over $21 million, a figure that’s
more than the total billings it
pulled in during all of 1933,

15 Affils Back
Du Mont on
"Electronicam’

NEW YORK, April 23. — Du
Mont this week had received let-
ters from about T3 of its affiliates
expressing  delight that the net-
work will switeh to film next sea-
son by use of its new "Electroni-
cam” system. The gist of these
letters, according to Du Mont's
managing director, Ted Bergmann,
was that this system will enable
them to carry some programs that
thev would not have been able to
fit into their schedules on a live
hook-up.

Bergmann said he expected to
issue their facilities rate card for
the “Electronicam”™ next week, Ad-
miral, whose “Lile Is Worth Living'
bows off for the season next week,
has already placed an order to
shoot dealer commercials on the
sysiem.

Du Mont has tooled three of its
studios for live-film production by
the new system, as the Tele-
Center, the vast Studio 5 and Stu-
dio 1 are equipped with the dual
cameras., So is the Adelphi Thea-
ter. Bergmann said they are giving
serious study to the syndication

produce by “Electronicam.” Noth-
ing definite is set vet, but he indi-
vated the network would probably
do its own distribution,

MCA-TV Sets
Sales Meet at
Atlanfic City

NEW YORK, April 23 -MCA-
TV will mark a further stage in its
growth by holdings its annual con-
vention at Atlantic City—from May
19 thru 21. This is believed to be
the first instance of a syndicator
holding its annual confab at a re-
sort, tho the practice is common
in the moton picture business.

MCA-TV will have on hand all
T0 of its salesmen from 22 offices
around the country, two of which
were recently opened up in Indian-
apolis and Grand Rapids, Mich, It
will announce three or four new
shows, one of which may be a re-
runt. . Special films will be shown,
Thev will eoncern themselves with
production facilities used by MCA-
TV producers, and probably fea-
ture special pitches brom film tal-
ent that cannot attend. A large
number of MCA stars will, how-
ever, be %n ]!‘;a.n{]. .

Wynn Nathan, veepee in charge
of the sales syndication division of
MCA-TV, states that the conven-
tion will not be held just for hand-
sha]{ing, but in order to plan next
season s selling. This will be the
first ime that the entire staff of
the organization has gotten to-
gether since MCA-TV took over
United Television Films.

by
Y,
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MPA-TV Readies
39th ‘NOPD’ Film

By SAM CHASE

This series is unusval in several
ways, That it has the full confi-
dence of its producers, MPA-TV, is
evident from the fact that shootin
is about to commence on the 39th
episode, yet only in the past few
days has any attempt at all been
made to sell it. A regional sale
was made immediately in its home
territory. It will be a few weeks

N. 0. P, D. (TY Film)

Cast: Stacy Harris, Detective
Sirgo, others, Producer-writer,

Louia
Frank
Phares. Director, John Sledge, Chief
editor, Sylvia Poche, Produced by Mo-
tion Picture Advertising Service Com-
pany, Inc. (MPA-TV). Disiriboted by
LIM&M.

{Reviewed at special screening.)

before it is placed on the open
market for regional and local sales,
It is also the first major effort to
be shot in New Orleans.

The initials of the title stand, of
course, for New Orleans Police
Department. The series is a docu-
mentary adventure approach to
crime, based upon files of
the above-mentioned organization.
Only the names of those directly
invalved with the crime have been
changed,

It this reminds anybody of
“Dragnet,” it should. Producer-
writer Frank Phares has made no
bones about that stanza being his
inspiration for this series. This
shows up quickly enough in the
average “N.O.P.D.” film, the key
structural difference being the use
of a non-participating narrator
rather than the voice of the central
r:hasm-::tﬂr. _

ome series go ‘to vast e se
to obtain authenticity, "N‘,ﬂ%."
has stressed it, and saved plenty in
doing so. The series is shot en-
tirely on location at the many
colorful and picturesque  sites in
and around the Crescent City.
g’u:r.z. Dixie-style, is usually used as
ackgroimd music.  Well-known
New Osleans personalities play
themselves.

Tl;;e Iiead -;ﬂl!}E' Det. Victor Beau-
jac, ayed by Stacy Harris, who
plu].rcdp in both the broadcast and
movie versions of “Dragnet” and in
the AM “This Is Your FBI" series,
among others. Producer Phares is
an old pro, too, having scripted
such stanzas as “Mr. D. A.,” “Rocky
KI":’}%" and other network shows.

e inevitable sidekick lends
more authenticity, with Det, Louis
Sirgo playing the role of Det. John

onroy.

With a mixture such as this, in-
volving professionals and non-pros,
one would be entitled to wonder
just how palatable the ultimate
dish would turn out to be. Well,
it'’s pretty good. It isn't “Dragnet,”
but then it didn’t cost as much as
that show to produce, and it can
be hﬂu%ﬂ; for a lot less too, (New
York asking price will be $1,700.)

Interesting Locales

The locales lend at interest
to the pictorial ua]%;r}re, which is
generally good. MPA—W, which
handled the physical production,
is a Eﬁ-yaar—lsd firm, with com-
petent and experienced crews and
5

Harris, playing the lead, does a
workmanlike job. Detective Sirgo
looks and acts the way one imag-
ines a cop should. The local talent
rounding out the casts usually
prove surprisingly able to play
themselves without self-conscious-
ness,

From an entertainment point of
view, one wishes the shows got off
to a swifter start. Narration and
build-up are a bit long, and the
viewer is not gripped by the throat
from the opening as he should be,
But there is no dearth of action in
the body of each show, and some
probe motivations more than the
average mystery vidfilm serjes,

Williams Touch

There was a touch of Tennessee
Williams, for instance, in one show
about a gal, the last of an -aristo-
cratic family, who would work for
charity but considered it beneath
her lineage to hold a joh for cash.
Her yuunfger_ sister, who, kept the
mansion functioning by, aperating

a gift shop, decided to give up
that business in favor of marriage.

Since this would leave 5‘1&
Blanche Dubois-like protagonist
without support, she poisoned her
sister for life insurance and the
proceeds to be realized from sale
of the shop. It was an excellent
story, well done,

In all, the series should prove of
special interest to the smaller spon-
sor who is looking for a less ex-
pensive property with established

values.

‘Request Performance’
Uses 2 Series Reruns

Kodak's Request Performance (TY  Film)
Cast Tor "Afraid to Love™ Thomas
Mitchell, Dorothy Malone, Charles
Drake, Robin Hughes and others. Pro-
ducer, Frank Wisbar. Story, John Vane
dercook.  Teleplay, Charles Benneil
Presemied by the Eastmon-Kodak Come
puny thra J. Walier Thompson.

(MBC-TV, B-8:30 p.m., EST, April 20,3

When a sponsor buys a group
of anthology films for rerunning it
is fair to assume that he will select
top stories. This assumption, how-
ever, is not justified judging from
the program reviewed on "Kodak’s
Request Performance,” a series con-
sisting of reruns of “Ford Theater™
and “Fireside Theater.”

“Afraid to Love,” the drama
viewed, was a contrived, unbeliev-
able yamm about a Mr. Fixit on the
Fiji Islands who has found peace
and happiness in those surround-
ings. When a poor little rich girl
happens on the island beset with
thﬂ;ﬁnmb]em of choosing her mate—
shall it be the dashing English
diplomatic type or the earnest
young marine biologist’—he pro-
ceeds to straighten her out and
shows her there is more to life
than material success, She natur-
ally picks the right man and the
cause of science is further bol-
stered.

The moral may be a sound éne,
but it was written in such a stu-
pifyingly boring fashion and pro-
jected thru such vapid artificial
people that it contained little of
interest. Thomas Mitchell was the
Mr. Fixit, and Dorothy Malone the
confused wealthy object of his
solicitude. Robin Hughes did well
as her first choice, and Charles
Drake as her second.

The commercials for Kodak were
more interesting than the show.
They again stressed the power of
the camera to capture eventful
woments in our lives.

Leon Morse.

Newest Episode in Qil
Series Shot in France

Journey (TV Film)

(Reviewed at special screening. Caught
&gain,)

The third gquarter-hour episode |
in this free-loan series of Standard
0il (New Jerrey) depicts the recent
explorations for oil in Southwest
France titled “Operation Mano 1"
Some of the scenes were used in a
film on the same subject that ran
on “Omnibus” this season. It of-
fers a poignant contrast between

the provincial background and the

Ted Mack Plays
To Wives on NBC

Ted Mack's Matinee

Emsee, Ted Muck. Cast; Eddy Manson,
Beth- Parks. the Dreamboaters, others.
Producer, Louis OGraham. Director,
Lloyd Marx. Assistant director, J, Rob-
ert Blum. Editorial director, Wanda
Ellis. Sponsors, particlpating.
(NBC-TV, 3-2:30 p.m., EST, April 20.)

Unpretentious  and easy-going,
NBC'’s new “Ted Mack’s Matinee”
looks as if it's going lo provide
housewives with a smooth, relax-
ing stanza to break up her day-
time chores.

The half-hour, across-the-board
strip is strong in the music sphere
but IibEra]'l:K sprinkled with enough
items in other departments to give
the show a variety of flavors.

Outstanding  feature of the
stanza is that the quality of its
musical entertainment is top-notch.
The entire package is neatly
wrapped together with a minimum
of fuss and very few rough spots.
It flows easily from bit to bit,
thanks to Mack’s low-pressured but
smooth ability for banter,

The episode reviewed started off
with an interview by Mack of an
uncommonly pretty commercial
photographer, ris Pinney, who
chatted easily and charmingly of
her specialty, photographing chil-
dren. Housewives were treated to
a few tips on how to get their
babies to come up with cute ex-
pressions for the camera.

Guest Manson

Next on the agenda was a musi-
cal number by guest harmonicist
Eddy Manson, whos booked on
the show for a full week. Manson
did an excellent job of entertaining
with his rendition of “Pop Goes the
Weasel,” first as Bach might have
composed it and then again as
Stravinsky might have done it, The
:'Jlimw's ril:ll:}nnt E-:::Hs fﬂr an “un-

SCOVE profession OTmer
to be spotlighted for ap?i{-e—day
period. Inasmuch as Manson has
already achieved quite a name for
himself as one of the best harmoni-
cists in the business, he cannot ex-
actly be termed “undiscovered.”
But this is only quibbling with
tetminology. The fact remains
Mack picked up some good talent
for his show.

Other musical items included the
Scotch-flavored singing of “Some-
one to Watch Over Me" by a pre
and fine-voiced youn mnghﬂtﬂt
Beth Parks; an excellent group
rendition of *Pass It On” by the
Dreamboaters, and a 15-year-old
amateur violinist, Luecy Martin,
who was billed as auditioning for
the “Amateur Hour."”

Another bit on the show, some-
what “corny” but one that might
have some appeal to the hausfrau,
was Mack’s reading of letters from
viewers on why their husbands
should win the show's “Husbhand-
of-the-Week™ award.

Jack Singer.

technological invaders., Some of
the scenes showed touchinr peas-
ant charm.

Unlike the first two segments,
this was a special production job.
The others were edited from the
footage wsed in the Sylvania
award-winning institutional com-
mercials on the 20 local “Esso
Reporter” shows.

The first episode was used by 58
stations out of the 70 contacted.
They used it an a of twice
in a three-month period. The next
episode will show an oiler’s voyage
up the Mississippi.

Cene Plotik.

NETWORK REVIEW

‘Mr. Citizen’ Steps
In as 'Father’ Sub

By GENE PLOTNIK

“Mr. Citizen,” which bowed on
ABC-TV as L&M’s replacement for
“Trouble With Father,” is clearly
a commercial show. That ir to say
it is composed of show values that
have already proved successful in
other programs. As such, i* is not
likely to make discriminating critics
gasp. But it will probably do a
pretty good selling job for the
cigarette maker.

Mr. Citizen (TV)

Host, Allyn Edwards. Cast: Hal Hol-
brook, Nancy Kenyon, Beverly Luns-
ford, Elizabeth Lawrence, Kevin Lough-
lin. Writers, Hobert J. Shaw and How.
ard Rodman, Set designer, Mourice
Gordon, Director, Charles Tale. Pro-
ducer, Edward Byron. Sponsored by
Ligzett & Myers for L&EM Filler cigas
reftes thr Cunnlingham & Walsh.

(ABC-TV, B:30-9 p.m., EST, Apcil 20.)

“Citizen” wili strike undiserimi-
nating viewers as a combination
“Big Storv” and “This Is Your
Life.” The dramatic portion deals
not with reporters or detectives but
with ordinary, unglamorous people
who suddenly reveal an heroie
streak. After the dramatization, the
camera zooms into the studio audi-
ence, where the hero himself is
revealed in all his modesty. He is
then ushered up to the platform
for an embarrassing interview and
the bestowal of the “Mr. Citizen”
award.

Bank Clerk

The subject of the debut stanza
was a Jersey City bank clerk who
last December jumped under the
wheels of a commuter train to res-
cue a little girl. The play built
remarkable_tension, not ﬁ}r any in-
herent dramatic devices but by the
narrator’s constant repetition that
this was a day the hero would
remember forever.

Obviously: such a format has
high identification potential for the
average viewer. And it has a gen-
uine do-good value in that it might
inspire private citizens to face their
publie responsibilities.

The show had its share of pre-

Lehn & Fink Airs CBS

Sun. Reruns of ‘Lucy’

Sunday Lucy Show (TV Film)
Cast: Lucille Ball, Desi Arnaz, William
Frawley, Vivian Vance, Mary Wickes,
Frank 5cannell, others. Producer, Jess
Oppenheimer. Writerz, Madelyn Pugh,
Bob Carroll Jr., Jess Oppenheimer, [M-
rector, William Asher. Musical direc-
tor, Wilbur Hatch. Produced by Dhesilo
Productions. Sponsor, Lehn & Fink
thru McCann-Erickson,

Lehn & Fink’s early Sunday
evening reruns of "I Love Lucy”
hit the air this weekend with what
must have been a resounding ring
of laughter from coast to coast.
The episode selected, “The Ballet,”
was a good example of "I Love
Lucy” at its best.

Lehn & Fink’s decision to give
full network play to the “Lucy”
reruns is the latest move by an
advertiser to put into effec® on a
network level the tenet that popu-
lar film shows can deliver pl.'loﬂ‘ft'}"
ratings in their residual runs.

This theory gained even greater
validity this week with the release

(Continued on page 12)

NEW TV FILM RELEASES

A preview summary of information sbout Pilot Films and New Serles prior to regular review

Frankie Fontaine

Dristributor, Swdio Films, Produced
by Ben Frye and Sam Costello, Ddrec-
tor, Ralph Staub, How selling: national,
regional and then inlo  syndication.
Mumber currently completed, four,
When available, late spring.

Frankie Fontaine is the glue that
ties this half-hour variety show to-
gether. The distinctive comedian
acts as emsee and presents many

of his own routines on the show. |,
TI].E' perfunner hEI.E f2 8 warmth .EI.I]E]
sincerity that comes over in his

delivery. _ . 1,
., Fontaing  works before a higl

curtain on a large stage, and the
show has the flavor of vaudeville.
There are many  kinds of acts,
ranging from straight pop singers
t]ie. cers, novelty acts and the

Long John Silver

Sales agent, Mitchell Hamilburg Agency
and Gradwell Sears. Producer, Joseph
Kaulfman. Star, Robert Newion. How
selling, national. Mumber currently com-
pleted:: 26, When aveilable: this fall,

The TV series was made con-
currently with the feature film now
playing = first-run | theaters,, The
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story material consists of further
original sequels on the Rebert
Louis Stevenson classic, “Treasure
Island.” It was filmed in Australia
in Eastman color, with plenty of
color values in the period cos-
tumes, sailing vessels and beautiful
scenery.

The pilot film tells how Long
John and his ship mates rescue a
peace-loving tribe of islanders
from the yoke of some Spanish
pearl seekers. Aside from the ex-
ploitation vilue of the picture, the
TV series will get a boost from the
line: of , Long. John merchandise
now being [ranchised.

miere problems. The little girl’s
slipping off the platform was skill-
fully staged. But the business un-
derneath the train was unclear.

The blooper of bloopers, how-
ever, came when Sen. Clifford
Case was switched in to present
the award. The Senators lips
moved, but over audio came the
voice of a technician saying, “What
about this guy, Roy? Are you fin-
ished with me? Well, here’s the
show, ete.”

Host Allyn Edwards suavely
picked up his interview again. But
no viewer could doubt someone
had made a booboo.

Betty Furness Returns
To First Love—Acting
Studio One (TV)

{CBS-TV, 10-11 p.m,, EST, April 18, Caught
again.)

Betty Furness, one of TV's top
sales personalitids, was given a
chance to return to her first love,
acting, on “Affairs of State,” which
was presented on “Studio One.”
The wvehicle selected was not a
strong one. And Miss Furness” por-
trayal of the cinderella-like charac-
ter was disappointing.

A Broadway success of several
seasons ago, “State” is a contrived
story about a marringe of conven-
ience made to effectuate the career
of a rich and ambituous politician
It is basically an unbelievable
situation which demands playving
of a high order to overcome the
inadequacies of the script.

This it was not given in the
production, direction nor much of
the playing. On the plus side it
had strong and believable contri-
butions by Walter Hampden's act-
ing the part of a foxy elder-
statesman and by Rita Vale’s por-
trayal of his wife. But neither Miss
Furness nor Jeff Morrow did much
with their roles. She was much
tos cold and hardly the efficient
drab she was supposed to be.
Morrow also dicP not  project
warmth and believability. As a re-
sult, their scenes together were stiff
and artificial.

June Graham substituted for
Miss Furness on the show and
turned in her usual sparkling pitch.
Her middle commercial was keyed
to the “extra hands” theme, an idea
that could have been more per-
suasively suggested than by mak-
ing her look like aa octopus.

Leon Morse,

Thomas Mitchell Plays
In ‘Star and the Story’

Sinr and the Sfory (TV Flim)

(WRCA-TY, Mew York, 7-.M p.m., EST,
April 16, Caught again.}

This dramatic series of Official
Films assuredly ha: a most impres-
sive roster of stars. But a re-view-
ing this week indicates that not as
much thoughtfulness is going into
the stories, which, after all, get
equal billing in the title. ]

The script centered around a
| rich tycoon who bitterly resents his
daughter’s fiance because his wife
was killed in an auto accident in
which the boy was driving. De-

ite the tearful pleadings of his

aughter, the tycoon goes to extraor-
dinary lengths to wreck the lad's
budding career in the theater. But
a doleful confession of the old fam-
ily gardner finally shows the tycoon
the folly of his ways. The gardner,
a favorite of the tycoon’s late wife,
reveals that it was his carelessmess
that led to a boat accident ‘in
which the wife's sister was killéd
vears ago, and the wife never held
it against him. It d

All the plot elements fell right
into place, and every action was
more than amply motivated. But
the total effect was just too pat to
be convincing. And the further the
story went, the more the dialog
and direction tended to cliches. So,
despite the best efforts of Thomas
Mitchell as the tycoon and a fine
supparting cast, this episode had
an uncomfortably hollow ring. |

TR e .. Gene. Plotnik. .
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THE BILLBOARD SCOREBOARD

Top 25 Non-Network Vidfilm
Series and Their Pulse
Multi-Market Ratings

This monthly feature of The Billboard’s TV Film department shows the relalive
samding of 1he 25 top-rated TV Film serles sold on & regional or natlonal-spot
basis. The Aversge Rating is based on the rating scored by each show in the 22
basic markels siudied monthly by The Pluse, which markeis account for the bulk of
U, 5. set circulation. Each market is weighted in proportion to its TV population.

For additional information on audience size and coverage please consull The
Pulse, Inc., 15 West 46th Street, New York,

Viewers
Hank Fer 104 March
Order Title and Distrdbuior of Serles Huomes Hafting
Y Cisoo Kid (Ziv-T¥} .oossrvspsnppnnnsnes 204 19.1
2.....Life of Riley (NBC Film) ....... aate wa roS 17.2
< ety Annie Oakley (CBS Film) ....covvvuvees. 211 17.0
i Superman (Flamingo Films) ............ 182 16.7
5.....Doug Fairbanks Presents (ABC Film} ,...193 16.6
6..... Gene Autry (CBS Film) ............¢00. 227 16.4
7.....5tories of the Century (Hollywood TV) ....183 16.3
" 8.....The Whistler (CBS Film) ....oveuenssss.183 15.5
L G I Led Three Lives (Ziv-TV) . ..cvvuuiae,.218 15.5
10.. ... Mayor of the Town (MCA-TV). .....v0uea- 198 15.4
| 4 Al Wild Bill Hickok (Flamingo Films) ...... 154 154
| |- o Range Rider (CBS Film) ...cvveevvraawa 211 15.3
i 2, 7S Badge 714 (NBC Film) ....cv0na0nevan- 253 15.1
2 T Waterfront (MCA-TV) ...... P e 3L 15.1
15.....Mr. District Attomey (Ziv-TV) ......va.. 195 13.7
16:0 Death Valley Days (Pacific Borax) ........ 221 13.6
17w Eddie Cantor {Ziv-TV) .vvenvasnvssnsssll 13.3
i 7 TRt Ellery Queen (TPA) .........c000.. .o« 190 13.3
I Little Bascals (Interstate TV) ....oevuaun 213 13.3
! (R Passport to Danger (ABC Film) ..... I { . 13.0
21.....Meet Corliss Archer (Ziv-TV) .....0n0vevnn. 197 12.9
- TS Lone Wolf (MCA-TV) ......... Vs i 198 12.8
23.....Abbott and Costello (MCA-TV) .......c0s 158 12,7
24.....The Falcon (NBC Film) .....c0v0s SRS 1, ) | 12.6
25, ... .Favorite Story (Ziv-TV) cosasrnssssniness 198 121

THE BILLBOARD SCOREBOARD

® Top Ten Network Film Shows

and comparative rank

among all web shows

This feature, which rons once a monih in The Billboard’s TV Film depariment,
shows the relative standing of the top 10 film shows telecast on a neiwork basis.
It also stacks up film shows ws, live web shows by indicating the standing of film

programs among all network enines.

In the latter column, [ilm shows which

did not hit the top 23 among all web programs carry no rank pumber, buf are
designated with asteriskz. Rating figures are from the laiesi monthly finding of

the American Rescarch Bureauw.
Rank Among HRank Among

March

Web Film Al Web ARB
Shows Shows Frogram Web Hating
Keisow e You Bet Your Life. NBC,..... 53.5

- S R B canivis Disneyland ....... ABC.......46.7

3 eveneaod0onuus.. . Dragnet ..ovvv....NBC.......40.8

& gaewnis ) I T I Love Lucy....... 3 LR 0.2
Bresssss 14. . cnuun. Rin-Tin-Tin .......ABC....... 35.2
B e 2| PR LA Life of Riley....... MNBC, vssess 34.4

?ll'll"ll‘ll].B'rll

.o+ Fireside Theater...NBC.......33.6

Bivivesa2li.s...Our Miss Brooks....CBS.......32.6
¢ T R i Ford Theater. ..... NBG. oo 31.7
b |} I " S G.E. Theater ...... EHN e 31.4

$15-Mil Swap Deal
Due for C&C Super

NEW YORK, April 23. — The
Cantrell & Cochran Super Corpo-
~ration  expects to  conclude
$15,000,000 this year in barter
deals for its library of 700 fea-
tures. The company concluded a
pact last week with Western Tele-
vision, Inc., the holding company
owned by Motion Pictures for Tele-
vision. Control of the features and
the barter arrangements contracts
owned by Western TV were
bought out for a fiﬁ:_lre reported to
be in the neighborhood of several
million dollars.
Already concluded this year in
 barter deals by Western and Guild
Films, the distributor of the caka-
log, is a reEnrtgd £10,200,000 in
business with the stations. The bar-
ter contracts give the stations the
. entire library of Western TV fea-
tures for either a three or four-vear
period. In return, the stations
E:u:-,- the Full price for the features,
but instead of using money they
use spot time as pavment. '
Stations in B8 cities have al-
ready accepted the arrangement,
Practically all the stations which
have signed up are VHF outlets in
New York, Los Angeles, Detroit,
Chicago, Philadelphia, Cincinnati,
Atlanta, and Dayton and Colum-
bus, 0. WABC-TV, here, the
ABC-TV flagship station, has made
a barter pact with Westem TYV.

C. & C. Super Corporation, of
course, will use the spots to adver-
tise its canned soft drinks. Matty
Fox, who owns MPTV and is the
chief beneficiary in the buy, will
act as a consultant for the soft
drink firm. He will also spend some
time there helping witﬂ the ex-

(Continued on page 12)rate card,

Responsibility Met, Distribs
Say as FCC Study Looms

~Billboard Survey of Firms Reveals
Awareness of Position in Industry

NEW YOREK, April 23.—1If the
Federal Communications Commis-
sion gets its appropriation for a
study of the TV industry, the major
TV film distributors are prepared
to argue that they are handsomily
fulfilling their responsibilities, ac-
tual or implied, as suppliers of |
programs that appear on govern- |
ment franchised stations. |

In the face of the FCC's im-|
pending studv and  eriticism rc-—%
cently shot at the distributors by |
other sources, The Billboard this|
week queried leading distributors
for their views on all possible as-
pects of their respomsibilities to
their own industry, to stations and
to the public.

The consensus of tep spokesmen
in the industry on this general
topic is:

In general: The distributors do
not take lightly their position in an
industry franchised to operate in
the public interest, according to
the statements of individual execu-

tives. They recognize that their
responsibility goes beyond merely

serving their clients and reaping
a profit, :
Public service programming:

Tho they do not feel they are in a
position to distribute the traditional
public service type programs on a
sustaining basis, the distributors
maintain that many of the commer-
cial shows they sell have high pub-
lic service value and in some cases
have actually been tied in with
community ventures and have been
used in educational circles.

The UHF problem: The distrib-
utors do not feel they have any
special obligation to UHF stations.

owever, they believe it is in the
interest of all phases of the industry
that the UHF’s survive. The dis-
tributors themselves have no desire
to see their customers and/or the

TPA Readies
Pubserv Film

NEW YORK, April 23.—In an-
swering The Billboard's queries
about TV film distributors’ respon-
sibilities (see separate story), Tele-

vision Programs of America re-
vealed that it just happened tc-l
have a new public service venture
in the works, tho not vet fully de-
veloped. Mickey Sillerman, exec
vice-president, said, “It's interesting
that this inquiry about our respon-
sibilities should come just as we're
winding up plans to distribute a
new public service show. 1 cannot
vet reveal any details, but to the
best of my knowledge, it’s the first
time a syndicator has ventured into
this area. Actions still speak louder
than words.”

He indicated that tho the new
show will not be handed out free,
it would be sold on a completely
different basis from TPA’s usual

outlets for their wares expire. But
the erux of UHF's survival is good
programming. And if the film dis-
tributors have not been helpful in
this respect, who has?

Promotion of the public’s recog-
nition of syndicated film program-
ming: The distributors have no am-
bitions along this line. Studies
have amply ﬁrmnnshntﬂﬂ that the
public is indifferent to the actual
source of its entertainment and
tends to be unimpressed with trade
marks and industry technicalities.
The show’s the thing.

Diistrib Association

Mutual consideration of industry
problems: None of the executives
queried turned his back on the
possibility of a distributor associa-
tion. Tho none of them felt any
urgeney for such a move, to a
greater or lesser extent they all ad-
mitted that there were problems
that might well be worked out by
an association. However, they all
insisted that sales poliey and prie-
ing was one subject that should
never come into the purview of an
association.

The discussion of public service
programming indicated a feeling
that the difference between this
and commercial programming is
not as sharp as it was in radio 15
years ago. As program salesmen,
many of the exécs queried pointed
out that nowadavs a show's audi-
ence appeal is enhanced by having
some relation to current publie
issues.

On this, Ziv-TV's position was
that there is no particular virtue in
public service type shows that get
only small audiences. Ziv feels that

Olds Purchases
Patti Page Film
Series for Fall

NEW YORK, April 23, —The
Oldsmobile division of General Mo-
tors this week bought a quarter-
hour vidfilm series starring Patti
Page from the TV division of
General Artists Corporation. The
motor car company is expected to
present the series in 170 cities
twice weekly, but no time has been
bought and no network has been
designated.

Producing the series will be Jo-
seph Santley, former NBC-TV pro-
ducer, who has many credits on
the Colgate Comedy Hour and
other of the web's important shows.
The musical series will go into pro-
duction in July. It will feature to
tunes of each week, Oldsmobile
saw two pilots in the series and
bought immediately, D. P, Brother
is the agency.

Two New Packages of Late
Feature Films Reach Market

NEW YORK, April 23. — Two
TV film distributors, Ely Landan’s
National Telefilm Associates and
Eliot Hyman's Associated Artists
Productions, brought to the TV
film market this week a total of 75
first run features,

The NTA package, consisting of
40 features and titled the “Fabu-
lous Forty,” has been built thru
acquisitions from a number of
sources (The Billboard, April 23).,
The Associated package consists of
35 Pine-Thomas pictures, released
theatrically by Paramount during
E]‘Eli 1940's (The Billboard, March

Comprising the NTA bundle are
26 J. Arthur Rank pictures, eight
features acquired from Ilva Lopert
(seven of them- produced by ! ]’]1;‘ -
ander Korda), two films acquired
from Sevmour Scott, one from
Arthur Davis and three from Mar-
vin Grieves. According to Landau,
NTA is paying a total of $1,000,000
for seven-year distribution rights to
the pictures, or an average of
$25,000 per feature. The deal on
the Korda pictures, it’s understood,
is on a guarantee-against-percent-
age basie,. Hyman, on the other
hand, has purchased the negatives
of the 35 FPine-Thomas films out-

WwWwWwW americanradiohistorv com

right. The purchase price was not
disclosed.
NTA Package

Most of the features in the NTA
package are reportedly still in the-
atrical release.

Titles of the 26 Korda films,
many of which were produced
within the past five years, are:
“Blanche Fury,” starring Stewart
Granger; "Dead of Night,” Michael
Redgrave; “Sleeping Car to
Trieste”: “Blackmailed,” Mai Zet-
terling; “Woman Hater,” Stewart
Granger; “"Overlanders”; “Train of
Events,” VYalerie Hobson; “Blue

(Continued on page 8)

their "Mr. District Attorney,” “I
Led Three Lives™ and “Meet Cor-
liss Archer” make for a more effec-
tive airing of such issnes as crime,
Communism and juvenile behavior,
because they are seen by more
people than would an academie
treatment of these issues.
Surprises

Some of the answers on this
scare were surprising. Elv Landaa
of National Telefilm Associates,
whaose catalog boasts o series with
James Mason reading the eclassics
and a long-haired music show,
stated, “"We do not believe it is our
responsibility to  provide publie
SCTrVIee prigrams a5 we are ot an
organization licensed by the gov-
ernment. , , "

Landau was also somewhat sur-
prising on the UHF stations. Tha
head of the organization that has
made some unusual promotions to-
ward UHF's, including an economy
library deal, an andience-building
merchandising plan and, most re-
cently, partivipation in a national
sales and financing company, at
first stated, “Our rE:-:puuﬁiEiTit}.f to-
ward UHF stations is not different
from our obligation to any other
stations.” However, he went on to
say that it is good business to help
the customers,

Ziv was also somewhat surpris-
ing on this score. Asked if thev had
been doing anything that might be
described as iJE'I.'Idi.ﬂg over back-
wards for UHF's, a top executive
of the company whose reputation
has been built on its first-run sales
to sponsors, said yes. But he re-
fused to specify.

Public Recognition

On the question of building pub-
lic recognition of svndication, a
couple of the distributors cited
studies made by the motion picture
industry which showed that after
30 vears of trade-mark promotion
the audience still didn’t know or
care whether the picture came
from one producer or another,
However, Ralph Cohn of Screen
Cems pointed out that within the
trade the situation is dilferent. The

(Continued on page 8)

Green Light to
‘Gildie" by NBC

HOLLYWOOD, April 23 —"The
Creat Gildersleeve” TV series, fm
which two pilots have been shot
this week received the go-ahead
from NBC film division, full scale
production being scheduled to
start May 5.

Mathew Rapf will produce the
show for NBC at Hal Roach stu
dios. A total of 39 are scheduled,
with Rapf set to film the first sia
and possibly continuing as pro-
ducer for the entire series.

NBC film will for national
sale of the Willard Waterman
starrer, but will place the show
in regional and local syndication
if no sale has been made by Au-
gust.

Brand Signed
For "Europa’

HOLLYWOOD, April 23, —
Neville Brand yesterday was signed
by producer Mort Erisi'fn to star in
the pilot of a new TV series, “Hotel
Europa,” being filmed in Vienna
and Salzburg, Austria. The Film
rolls on May 5.

Briskin is simultaneously i-'iJmin%
another pilot, “"The Adventures o
Lanny Budd,” in Europe, Joha
Barrymore playing the lad.

L™
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Viewers across the nation salute
Gene Autry, The Range Rider and
Annie Oakley as their favorite
television Westerns. ARB' shows,
for example, that these hot-as-a-
pistol pmperties.draw the biggest
audiences in their time periods

in such major markets as New York,
Boston, Houston, Seattle-Tacoma.
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And with good reason. They're all
- produced by Flying A Pictures,
assuring top scripting and direction
. . . top-notch hoss opera.
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Act fast while Buffalo Bill, Jr.

is 51:1]1 available in some markets.
Get details on this fast-selling
new series—or on any of the other

films in this Flying A foursome
—by calling or wiring . ..

Now there’s a fourth Flying A
: champion, too: Buffalo Bill, Jr.,
starring Dick Jones of Range Rider
fame. Here’s a brand-new series
of 26 half-hour adventures of a
heroic young son of the Old West...
produced to the same standards
which have made Gene Autry, The
Range Rider and Annie Oakley
the hottest Westerns in television
year after year. Buffalo Bill, Jr.
has already been sold in more than
100 markets to Milky Way.
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CBS Television Film Sales, Inc.

Offices in New York, Chicago,

Los Angeles, San Francisco,
Dallas, Atlanta, Boston, Detroit
and St. Louis. Distributor in , X
‘Canada: S. W. Caldwell, Ltd.
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for your voles
of confidence...

The Billboard survey

proves that we did the

- =7 BEST JOB

in the entire states of ILLINDIS, MISSOURI and IOWA
for . . . MERCHANDISING PROMOTION FOR TV FILM
PROGRAMS in 1954 in the 200,000 area markets . . .
and WGEM-TY was the only station in ILLINOIS outside
of Chicago mentioned in the survey, the other station

being WGHN-TV.

th i Make Your Sales Sparkle. Cover
84" TV Market juysioniymes

a cinch to sell when you

Quincy’s TV outlet
with over 50,000
watts of power
blankets the rich
Tri-State market,
serving and selling
over 500,000 people
with over 5%712.-
000,000 spendable

income.

: CHANMEL

5
WGEM-=17 IO

QUINCY, ILLINDIS MEC = ABC

use WGEM-TV

i
Represented by

AVERY-KNODEL, Inc.
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LAMCASTER| .| o
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~1316,000 waits

3 million people ¢ $5% billion annual effective buying income

WGAL-TV

LANCASTER, PA.

Representatives:

MEEKER TV, INC.

MNBC « CBS » DuMont

STEINMAN STATION
Clair McCollough, Fres.

HEW TORK s LOSTAMNGELES
CHICAGD « SAN FRANCISCO

LEADER

* MEET CORLISS ARCHER
= MR, DISTRICT ATTORMNLY
® TIMES SOUARE PLAYHOUSE
* TESTERDAY'S MEWSREEL !
* | LED X LIVES s SPORTS ALBUM
* FAVORITE STORY = STORY THEATRE
* BOSTOMN BLACKIE = THE LIVIMNG ROOK

= THE CISCO KID = YOUR TV THEATKE 1539 MADITON B0AD, CINCIMHATE BHIO
WEW TEEK " HOLLT WOa0

CIVE TO DAMON RUNYON CANCER FUND

$100,000 WNAC-TV DEAL

® Continued from page 1

‘Ramar’ to Brave the Jungles
In Boston for Next 5 Years

for the jungle show.

gineer of the United Artists re- rifle.
organization two years before,

hired about 20 experienced sales-

for a Sillerman sales clinic on

Jungle” more than 10 times a week. | department in collaboration with

In July, 1953, Fromkess began |the Mitchell Hamilburg Agency
production of the third group of |began licensing the character to
13 films. But then he ran into|manufacturers of toys and
financial complications: His chief Ennds. Since Ramar-Jon Hall is a
backer stepped out. As it hap-|coctor and adventurer as well as
pened, this was to prove a boon|a jungle explorer, the tvpes of mer-
chandise tied in is of a wide va-

For into the gap stepped Ed-|riety, including an original jungle
wardd Sma', producer of an un-|game, i chemistry set, a chimpan-
broken succession of motion pic-|Zzee doll, suspenders, belts, pa-
ture hits, and Milton Gordon, vice- | Jamas, T-shirts, sweat shirts, &
resident of the Walter Heller |comic book, a jungle play suit,
ﬂ.l'lkil'lg CONCern and fl.]'.lﬂn'["iﬂ.l £11- [Ji'.-h hEhﬂE = EUIﬂ‘rinE bﬂﬂkﬁ Eﬂd a

Surprisingly, the show is not

Small and Gordon had more|0nly being used by the usual type
ambitious ideas about the distri- | kiddie sponsors (dairies, hﬂkﬂf_lﬂﬁ:
bution of “Ramar.” In the last days candy, soft ';I“'ll‘l“- potato chips)
of August, 1933, they organized |but by adults’ sponsors as well. In
Television Programs of America |2 number of markets it is sponsored
and hired Mickey Sillerman, of E!l" auto ,,dﬂ]'-‘f“-_ ““d, gas chains,
Ziv-TV Programs, as their execu-| Ramars” multi-marxet

t ice-presi d . are Lay Potato Chips, which has
dﬁ-ﬂm‘gw presdut [xn sales it in some 30 markets thru the

I South: Good and Plenty candy,
Within two months TPA had which has it in New York, Chi.

; cago, Philadelphia and Boston;
men, had them all in New York 7-Up, which has it in Baltimore,
“Ramar” and had them back on | Minneapolis and Providence, and

the road loaded with mammoth |ETitos Potato Chips.

EPHHEI]I‘S

presentations and ratings.
During the first months of 1954,

renewials on the 26 feature films
that Small already had in TV,

| But already subsidiary values

bowed on WPIX.

Two Packages

® Continued from page 5

of the Eagles,” “Dark Man,”

Others are;: “Passport to Pim- i
lica”; “Tony Draws a Horse™; “Man among kids.
of Lvil,” starring James Mason,
Stewart Granger, Phyllis Calvert;
“Captain  Boycott”; “The Adven-

= - - r r
g kot TeAs doon ver "(Chenny Kid” iy
s ™ ™\ Ton Kid Spof

& LLY § EE‘- L, .-Iﬁl.
Ramar” features were already in tvpographical error in The Bill-
|distribution.  One of them was\ b0 cds chart of “Top 25 Vidfilms
plaving a small Broadway theater Among Kiddies” last week (23)
wre a week before the series | ... 7i-TV's “Ciseo Kid” errone-
A | ously credited with an average
Also, TPA’s own merchandise February ARB rating of 3.9, The
correct rating of the show is 19.5,
which gives the stanza the to
rating among the 25 shows listed.

The series, which was s
e T 98 children per 100 homes,
Lamps,” “Diamond City,” "Valley | ;"o with NBC Film's “Hopalong
Cassidy” as the No.

i"l."-’(‘.I'E‘ bﬁﬁfllrliﬂg to mount. The first NEW YORK, ﬂpril

Responsibility

turess,” Deborah Kerr; “Johnny in | ® Continued from page 5

the Clouds,” Jean Simmons and
Michael Redgrave; “Waterfront”;
| "Obsession”; "Secret People,” Au-
' drey Hepburn and Valertina Cor-

Smugelers,” Michael Redgrave;
“Cage of Gold,” Jean Simmons;
' “Bad Lord Byron,” Mai Zetterling;
|"I~Iighfy Dangerous,” Dane Clark

String and Sealing Wax.”

:EH}'mGur Scott are “The Magic | producers’
' Box" and “Pickwick Papers.” From | West Coast,

| Arthur  Davis it obtained "The| Mickey Sillerman, of Television
| True and the False’; from Marvin | Programs of America, said on this
 Grieves it got "Death Tide,” "Flan- | point, “The exact mechanics need
‘nel Foot,” and “On the Spot™; and | eareful definition, but it would ap-
from Ilva Lopert it aquired|pear that a well-organized, prop-
erly statted association with vitality
The seven Korda features picked | and ui:-Emting perhaps thru the

industry could bring the
worthwhile

| “Women Without Names.”

up from Lopert include “Breaking | over-al
T]in'magh the Sound Barrier” and | TV film
“The Mian Between.” benefits.”

program salesman must build his
reputation among his customers.

The most negative response to
| tesa; “Night Without Stars”; “The the question of a distributor’s trade
association was one no comment.

Subjects cited as appropriate to
such an erganization were exten-
sion of credit to stations, the basic
_ R ’ T wpe 1. | terms of sales contracts, the sta-

and Margaret Lockwood; “Pink tions’ obligations in bicyvcling prints
and print handling. According to
' Other Features Ziv, the problem

The pictures NTA acquired from | standards is being handled by the
organization

of technical

So “Ramar” is neither a bull
nor a bear, but it has plenty of
lions and tigers, and after two and
a Lalf years they're still roaring.

MCA to Film

Series Despite
Threat of Suit

NEW YORK, April 23.-MCA-
TV is going ahead with its plans to
film its “The New Adventures of .
Tom and Huck” series despite the

rospect of legal action against it

v the trustees of the Samuel L.
Clemens estate.

In a letter sent to newspapers
this week, Chamberlain, Clark,
representing trustees of the Clem-
ens estate, contends the trustees
“have granted no rights to the
characters Tom Sawyer or Huck
Finn, or to any Mark Twain mate-
rial, to MCA or any of its affiliates,
.+ «» The estate of Samuel L.
Clemens has made a contract with
Filmeraft Productions for a televi-
sion series, based on certain Mark
Twain material.”™

A spokesman for the law Ffirm
indicated that suit would be inst-
tuted against MCA if it proceeded .
with its plans to film the series. !

MCA is convinced that its Film
series would not violate the es-
tate’s rights to the Mark Twain
properties. The planned series, ex-
cept for its ttle, reportedly has
little connection with Mark Twain
stories, The MCA series would
take place in the present and
would be shot from original scripts

| that are not based on Samuel

Clemens' plots or stories.

MCA has, however, apparently
cleared thru Mark Twain's daugh-
ter, Clara Samossoud, the right to
use the names Tom and Huck, The
Billboard learned in Hollywood.
It's understood that Mrs. Samos-
soud has waived any financial ac-
coutrement that may result from
the Clemens estate’s suing MCA
over the use of these names,

Gale Robbins
Set by SG to
Multiple Deal

HOLLYWOOD, April 23.—Con-
tinuing trend of the TV film in-
dustry toward patterns set in the-
atrical production was again indi-
cated lﬁis week with the signing
of Gale Hobbins to a multiple
picture deal by Screen Gems,

The pact ealls for the actress-
gsinger in & number of “Damon
Runyon Theater” segments, mark-
ing the first time that the Colum-
bia subsidiary has put a perform-
er under contract for more than
a single pic,

this week started another year's|this vear.

more than 150 markets, which!

story on page one).

Another year’s

production of "Cisco Kid,” one of | 7y originally acquired rights to
the oldest TV film series and Liv's the l}rﬂpﬂ-rt}- in 1942 Tt started
fir:;t leu"Sﬂﬂlﬂ T‘f P‘Tﬂductiﬂ“. T}!E|Iih“ Prﬂd“ﬂtiﬂ'" in 1950, From the
Western series is now running in | gyiset Ziv shot the show in color,
e \ 'tho to date there have been only
EI?’FH" illustrates the staying power | experimental airings of color prints.
of some shows in syndication (see| n 1950, according to Ziv's rec-
ords, “Cisco™ had 15 different spon-

There are now 158 half-hour|sors in 60 markets. A major re-
episodes of the show in existence. | gional sponsor then was Interstate
uction may | Bakeries in 14 markets. Today the
raise the total to 182 or possibly |show has 61 different sponsors,
195. Ziv did not say how many |und one of them is still Interstate—

Ziv Producing Sixth Year
Of ‘Cisco Kid,’ Its Oldest

NEW YORK, April 23.=Ziv-TV | episodes it plans to produce for

which has since broadened its
spreacdl of the show considerably.
In fact, more than 50 per cent of
the show's: original sponsors are
still with it. Food advertisers dom-
inate “Cisco” sponsorship.

The stars of “Cisco™ in 1950 and
stll in 1955 are Duncan Renaldo
and Leo Carrillo. The pair spend
four or five months a year making
personal appearances.

The show is Zivs best overseas
seller, It is now in five Latin-
American markets and on the BBC,
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ADVERTISERS

Our Sincere Thanks to All of the Advertisers and Advertising
Agencies who voted us this outstanding honor
in The Billboard’s 17th Annual Promotion Competition

Once again, The Billboard has put the spotlight on promotion know-how in the
broadcasting-telecasting field . . . and we’re mighty proud of our first place win—in
the big-market areas of the nation where the best promotional brains are centered.

T“Is YE AR This is factual evidence of the sales power behind the products and services of -
WPIX-11's clients. Television advertisers in the New York market can be sure
their expenditures on WPIX-11 will be backed with sound and solid

As "EVER audience promotion.
In addition, WPIX-11 was also honored among the top ten television stations

BE FORE of the nation for sales and merchandising promotion.
Represented Nationally by Free and Peters, Inc,

= WPIX T

e ’ = ——— - — = ] —-—‘- i P . E— =
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Camera Vision Unveils
Live-Film Video Camera

HOLLYWOOD, April 23. — An
impressive demonstration of Cam-
era Vision's electronic-motion pic-
ture camera was held at Republic
Studios here this week. The process
is the third similar one to be shown
during the past several weeks, the
others being Du Mont's _Elec-
tronicam (The Billboard, February
12) and Al Simon's video-film
camera (The Billboard, March 28).
All perform generally the same
basic function of simultaneously

beaming out a TV electronic signal
while recording the identical image
on motion picture film.

_ Camera Vision’s blimp, in addi-
tion to a pair of calibrated elec-
tronic and film cameras, houses

manual and remote iris and focus-
ing controls and 33 minutes of Hlm.
The problem of parallax is solved
within the blimp itself.

A mobile control unit that comes
along with the camera contains a
master control room, audio room
and high-speed film processing
room. Several cameras can be
hooked into this set-up with each
image being viewed on a monitor
as it is being filmed.

The camera, developed by
Philip Rivero and Arthur S. Lyons
over the past six years at a reputed
cost of $675,000, ean be used for
both black and white and color
filming. Cost of operation is still
in the speculative stage and could
well be the deciding factor in
which, if any, of the three systems
comes into common use.

Goldwyn Lot
To Namesake

HOLLYWOOD, April 23—
Samuel Coldwyn this week won
his court battle with Mary Pick-
ford over control of the Formoss
Avenue lot named after him, pur-
chasing the property for §1 920,000
by topping Miss Pickford’s highest

bid by $20,000. The studio is
valuedy at approximately $3 mil-
lion.

In sealed bids Coldwyn had of-
fered $1.5 million, $25,000 less
than Miss Pickford. This week's
bidding was open, with no other
parties contending. Of the amount
bid by Goldwyn, it's understood
Miss Pickford will receive about
$1 million,

In addition to Geldwyn Pro-
ductions, the studio houses number
of TV film operations.

CBS-Film Is Biggest
Handler of Westerns

NEW YORK, April 23. - CBS
TV Film Sales, the biggest single
syndicator of Western series, with
Gene Autry,” “Range Rider” and
“Annie Dnﬁ M will make a fur-
ther build-up of this phase of its
catalog in the year ahezd. The
distributor is now Imjnr.'hin% its
drive on the new “Buffalo Bill Jr.”
for the sell-off markets, the show
already being co-sponsored by
Mars Candy and Brown Shoe in
more than 100 markets.

Beyond this, CBS-Film stands to
be the indirect beneficiary of the
CBS-TV network’s extensive pro-
gramming re-vamp, now in
works for next season. Most of the
new shows under consideration by
the web will be on film, and a
number of them are Westerns.

Sincere

{0
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D2

weeks

dick

“THE FUNNY BUNNY™*

noel

12:00-12:30 PM—Monday thru Friday

* 1st BIRTHDAY—APRIL 12, 1955

WABD—Channel 5—New York—LE 5-1000

*—“—-‘

www americanradiohistorv com

The usual CBS policy is to se-
cure some kind of additional syndi-
cation rights on its network film
shows, In the case of “The Line-
Up,” for instance, CBS-Film got
rights to the sell-off markets al-
most immediately and second-run
rights after the first year.

By this formula CBS-Film is
sure to get “Champion,” the new
show about Gene Autry’s horse,
Like its other four Westerns, this is
out of Autry’s Flying A Produec-
tions. In addition, the distributor
will be in line for “Cochise,” which
will be filmed by the Roy Rogers

the | outfit. It also has a good chance

of eventually getting “Gunsmoke.”
It is less ‘-eﬁr to get “Sergeant
Preston of the Yukon,” since that
show was bought directly by the
sponsor, Quaker Oats. But it is a
possibility.

CBS-Film is, of course, delighted
with this prospect, since right now
the Westerns are riding high again.

No Knockdown

® Continued from page 2

in the industry, both CBS and NBC
were given a crack at “Disnevland”
prior to ABC. That neither saw fit
to take it now looms as a major mis-
take, but one of the main reasons
why they did not still remains—
there was definite resistance to
plugging theatricidl pix for free on
a spomsored TV program.

Yet it is precisely for this free
advertising and its success—Dis-
ney's “20,000 Leagues Under the
Sea” is the top theater grosser—
that most of the major studios are
aiming for TV. Columbia.producer
Lﬂ Wald this week, for instance,

eld talks with NBC on the possi-
bility of the studio doing an hour-
long show with a nine-minute pic-
ture plug included, Since Columbia
uimagy %1:1:! a Full-fledged telefilm
operation in its subsidiary Screen
Gems, this does not mark a new
entry into the field, but, in a real
switch, Wald talked about the
chances of the studio doing the
program live as well as on film,

Costwise, independent pro-
ducers all feel that they can turn
out the same product for much less
than the majors, and many are of
the opinion that the studios face
E‘nu'[g{} going their first year or two
in TV.

Have the Knowhow

Edmund* Beloin, a producer ex-
perienced in both fields, declares
that television producers have
learned techniques that have cut
the cost of filming just about in
]:Iil.]f,. and, that tho the Majors cuan
undoubtedly adapt themselves, this
tikes time,

Tony London, similarly experi-
enced in both fields, believes the
majors will have to overhaul their
entire bookkeeping system if they
are to compete on an even basis

with telefilm producers. It is now
the practice, for instance, to tag

on a4 minimum of 40 per cent to
the budget of a picture for studio
ﬂuerhmﬁ, To do this in television
would drive costs bevond reason.
Yet in the case of 20th Century-
Fox, an entire lot is being con-
verted to TV. Therefore, either the
vidpix will have to bear the burden
or the theatrical production end
will have to pay part of the freight
of the telefilm operation.

It is for this same reason that
many producers, such as Frank
Latourette of “Medic” and Guy
Thayer Jr. of Roland Reed - Pro-
ductions, question the wisdom of
the net's entry into filming, con-
tending that any savings they might
make in actual shooting will'vanish
in the overhead of maintpining
costly plants. e

The primary concern of inde-
pendent producers is that the major
studios will undercut them by sell-
ing product at a loss for the time
being. On the other hand, they
point out that at 39 shows per year
a deficit can mount up rapidly.
Indicating their state of optimism,
none so far has curtailed produc-
tion of pilots because of the ma-
jors’ TV entry.
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were overwhelmed
AND VERY, VERY GRATEFUL

4 =

In less than one week, three completely <\

/ independent competitions award top | ‘
\ honors to WJAR, Radio and Television. \
/ We're naturally proud of the high standing—as \
signified by these anrds—which WJAR \ /
/ (both AM radio and Television) enjoys. '
\ / And, too, we are humbly grateful to all of the industry people
' who voted us these awards . . . as
\ / well as to the men and women at WJAR-AM-TV

whose efforts made these honors possible.

We feel, very deeply, the responsibility to continue to

provide the kind of broadcasting and
telecasting services which have

won us this outstanding recognition.

WJAR-AM-TV
Variely

1955 Honor Roll
of Radio-TV Stations
Plaque Award as

WIAR-TV
Peabody Award

For

WJAR-TV
Billboard Award

First In All

Regional Television

Public
Service

New England In

Qutstanding
News Station

Audience

Promotion

POWERFUL 10

PROVIDENCE, RHODE ISLAND

Represented by Weud Television Corporation

== s L e il W
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VHF

Dominant, But UHF-ers

Add Luster, ARB Study Says

WASHINGTON, April 23—
New light on TV's pulling power
is shed by a just-issued American
Research Bureau study which
shows that, while VHF stations
continue to be the dominant ones
in intermixed markets, UHF sta-
tions are demuns':mtiil'uig a lot more
attractiveness to audiences than
has been commonly fancied by

industry observers.

Because the findings comprise a
unigque compilation 140 market
case histories of audience facts
which up to now had to be
accepted mainly by puessing, the
ARB study is likely to be used in
the Senate Interstate and Foreign
Commerce Committee’s investi-
gation of the television broadcast-
ing industry.

James Seiler, ARBs director,
said the new report is being “en-
thusinstically received by time-
buyers and stations who welcome
having sound information on these
140 markets that up to now had
been research stepchildren.”

The report bears out a long-
accepted notion that UHF fares
best where there is no VHF
competition, but UHF is getting a
sizable percentage of the audience
in many of the intermixed markets.

Altho the ARB study avoids
general conclusions, a study of the
report shows that the pulling power
of VHF and UHF stations in inter-
mixed markets varies between wide
extremes. Generally, if televiewers
can get VHF channels, they are
showing a reluctance to invest in
UHF tuners. However, in a small
number of markets where UHF
stations have managed-to obtain
er\;grk affiliation . and dwhe:ie

"HF s are operating as independ-
ents, the UHF's have bbed a
dominant position. In t latter
markets (there is only a small

scattering of them), owners of VHF

sets have been quick to buy UHF
tuners or trade in for all-chanmnel
sets,
Findings Contrary

Some of the study’s findings
were contrary to popular notion.
For instance, two different cities
allocated exclusively to UHF
showed divergently different re-
sults. In one, with an 80 per cent
TV saturation and 85 per cent con-
version rate, more viewers were

film show for
Every

Product,
Every Market,
Every Budget
Dffices in ’E?-??ﬁ'“ '
principal cilies &5

MRS  1hroughoul the | GSIEEN
- United States |
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UNDER 1 OWNERSHIP

oviding EXCLUSIVE HNA-

IONAL CRASS ROOTS COVY-
ERACE of mewspapers, daily and
weekly; national consuemer and

m:inm nhﬂ:uﬂnmlm Hker-
every periedical on your
schedule.
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157 Chambers Siresl
New York 7, N Y.
Bhrclay 7-2096
104 Wes! Linwood Bivd.
Kamsas Cily, Me.
715 Harrisen Siresl
Topeka, Kamias

B2

B¢ | Consolidated Films. The
Bt ran live on ABC for 13 weeks in

y Division | Rockford, 111,

RADIO FEATURES
75 East Wacker Drive

able to receive the VHIF station
from an adjoining city than either
of the two local UHF stations, TV
set owners took advantage of this
ability before and after 6 p.m. In
each time period more than twice
as many viewers watched the out-
side city's VHF than their local
outputs. As opposed to this, in an-
other UHF-allocated city with an
81 per cent saturation and 93 per
cent conversion rate, the local UHF
outlet completely dominated.
Ninety-three per cent of this
market’s TV homes were able to

receive their own - station, as com-
pared to 77 per cent of the closed
outside VHF competitor. Regard-
ed as even more significant, 45
per cent before 6 p.m., and 63 per
cent after 6 p.m. chose to watch
the home station. Against this
dominance, the best that the
runner-up  outside VHF station
could do was a weak 7 per cent
before 6 pom. and 9 per cent after.

A study of the findings also
shows that UHF stations are giving
greater competition to VHF's in
the South.-

Overlap in ARB Report
Raises Market Poser

NEW YORK, April 23. —The
American Research Bureaus re-
lease of its coverage study of 140
minor markets (see separate story)
is likely to set time buyers to won-
dering just how you define a mar-
ket anvhow, For the report shows
considerable overlapping among
these markets, as well as from sta-
tions in neighboring major markets.

The report, whose official title is
“1955 Metropolitan Area Coverage
Study,” lists for each market all
statons received by at least 20 per
cent of ARB’s sample in that mar-
ket. But a check indicates that
more than 90 of the 140 markets,
“from Abilene to Zanesville,” are
overlapped by at least 50 per cent
by stations in outside markets, This
includes about 20 markets that do
not have a local TV station, but
receive signals from stations in two
or more other communities.

If nothing else, the report will
show film salesmen and time buy-
ers that confusion has actually ex-
isted in the question of station
coverage, even if they haven't been
able to pin it down heretofore.

But for many stations this eluci-
dation of the overlapping pattern
may result in an attack from both
flanks. Film distributors are un-
likely to retrench on their price for

‘King Calico’ Kid
Series Shifted to

Consolidated Films
CHICAGO, April 23.—Johnny

Coons, NBC television personality |

and partner in C-T Productions,
has recently transferred his “King
Calico” kiddie TV film series to
series

1952, and were filmed on NBC for
two 13-week stanzas in 1953,

Currently the series now num-

' | bers 65 quarter-hour stanzas. Con-

solidated Films, which picked up
the property two weeks ago, has
already sold “King Calico” in the
and - Kalamazoo,
Mich., markels on a once-a-week,
52-week schedule. The [ilms are
open end for commercials and
feature a puppet show with King
Calico :mj] members of his court.

$15 Mil Swap

® Continued from page 5

ploitation of several new products
C. & C. has in the works.

Cuild Films, the distributor, will
continue to act in that ecapacity
and to collect its commission for
servicing and selling the films. The
deal marks the wind-up of Fox
long-time association with the sale
of feature films to TV stations.
Over a period of about four or five

ears Fox put together the largest
ibrary of feature films and grossed
a sum which is reported to be well
over $10,000,000, if the price he is
to receive from C. & C. is in-
cluded.

America’s Most Popular
Telephone Quix Show T

“tello-test”’

W rite—Wire—Phons
INC.

Chicage 1,-Hl,
Franklin 2-4392 .

a market simply because it is over-
h’tﬂped by outside stations. On the
other hand, if they learn that a
station’s coverage actually goes into
markets they never before sus-
cted, they may be tempted to
oost their prices for that station.
And while overlapping may not
lead to any concession in program
costs, it may well cause time buy-
ers to think twice about buying a
station whose markét it already
lurgely covers wvia an  outside
station.
As far as ARB is concerned, all
it gives are the facts.

Du Pont Buys
Sper Show for
Frank Leahy

NEW YORK, April 23. — Du
Pont this week bought Frank
Leahy to star in its football fore-
cast show of next season. Leahy
will replace the deceased Norman
Sper and continue the format used
in the show last season.

The vidfilm series will be tele-
ease in 150 cities, one of the largest
line-ups for a quarter-hour sports
show. Norman Sper {Il'.? will con-
tine to produce the show for Sta-
tion Distributors. Du Pont will
sponsor the program for its Zerone
and Zerex divisions. Batten, Barton,
Durstine & Osbom is the agency.

Variety Clubs
To Hollywood

HOLLYWOOD, April 23.-
Theater exhibitors will descend en
masse on Hollywood’s TV industry
for an on-the-spot glimpse of net-
work TV program origination fa-
cilities mndp to watch the produe-
tion of TV films. Occasion will be
the 19th annual convention of Va-
riety Clubs International to be
held here May 4-7. Tours will be
arranged for the theater exhibitor
club members of CBS" Television
City, NBC's Bwbauk studios and
Ith.n: various TV film production
ols.

Modern Vidfilm Plant
Opened in New Orleans

By SAM CHASE

NEW ORLEANS, April 23—
What its execs claim is the biggest
and most modem film plant in the
country outside of New York and
Hollywood this week became vir-
tually a civie enterprise in its own
city. With the unveiling of its new
“N.O,P.D.” vidfilm series before an
invited group of eritics from the
trade and consumer press, Motion
Picture ﬁdverﬁsin%)ﬁarﬁce had the
full support and blessings of the
citv Fathers.

It's with good reason that the
community has been stirred up, for
"N.OP.D.” marks the first major
series to be shot here; and it has
fostered hopes that New Orleans
may yet become an important fac-
tor in vidfilm production. MPA is
one of three tirms which banded
together to form U.M.&M., the
vidfilm distributor which sells the
syndication product of Motion Pic-
tures for Television, among others.
Joined with MPA in the sales effort
are Minot TV, Inc. of New York
and United Film Service, Inc., of
Kansas City. It is from the first
initials of the three firms that
U.M.&M. gets its tag,

MPA has a 35-year track record
of selling advertising on film to
sponsors and ad agencies. How-
ever, until formation of U.M.&M.,
this was all for theatrical use, and
it does about half the total na-
tional volume of this type of ad-
vertising. The move into TV was
logical, however, inasmuch as the
same ad managers, agency media
chiefs and account execs generally
are responsible for vidfilm buys as
for theatrical Film ads.

MPA-TV, the video wing of
MPA, had two previous Hings
at wvidfilm prodoction prior to

“N.OP.D.” but on a far less ambi-
tious scale. A five-minute series
titled “Do You Know Why?" dram-
atizes answers to questions about
topics ranging from natural and
physical sciences to industries.
Some 300 are in the can. The
series was produced for Pan-
American Oil, which airs it on 22
markets in six Southern States. A
lug tobacco sponsor was the firm
or which MPA-TV produced 39
episodes of a rustic-type variety
reviue stanza titled TV Court.™ It
is airing in 20 small markets. Both
of these shows are about to be
placed in syndication by U.M.&M.;
with MPA-TV already off the nut,
the sales price will be low.
MPA’s New Orleans plant is a
source -of great civic pride. It has

complete production facilities un-
der one roof all the way thru lab
work and editing. In recent years
MPA has gone heavily into pro-
duction of TV film tnmmErL“iﬂE: as
well as theatrical commercials.
Currently, the two are about on a
|fer in quantity, averaging about
00 of each per month, according
to MPA president Carl J. Mabry.

The “N.O.P.D.” series was made
possible by the full eo-operation of
the city officials, including Mayor
Shep Morrison and Superintendent
of Police Joseph L. Scheuring,

Top execs of UM.&M., which
will put the series into syndication
shortly include the top men of the

three firms which comprise it
Charles Amory of Minot is
UM.&M. president; C. Hardy

Hendren of United is board chair-
man, and Carl Mabry of MPA is
the secretary-treasurer of the joint
sales outfit,

By virtue of the use of the
United and the MPA salesmen as
well as those of Minot, U.M.&M.
has over 170 sales personnel in the
field nationally. TV sales chiefs of
the three firms are Cy Donegan for
Minot, Don Schueler for MPA and
Neil Oliver for United.

First Deming
Pilot Under
Way May 16

HOLLYWOOD, April 23—
Bill Deming, who resigned this
week as vice-president of Film-
craft to enter independent pro-
duction, will film his first pilot
May 16. Fifteen-minute program
will be built around M-G-M org-
anist Richard Ellsasser and will,
in addition, feature a guest artict.

Deming is also prepping a live
half hour for daytime use on ABC-
TV's Western regional net called
“Calamity Clinic.” First aired in
Detroit, it will feature a panel of
four women who will discuss
problems that other women write
in about. Harry' Copland has been
signed as emsee.

Sun. ‘Lucy’ Show
® Continued from page 4

of the Trendex and Nielsen ratings
of the “Disneyland”™ reruns, which
began airing on March 15. Ac-
cording to Nielsen, the first two
“Disneyland” rege:lts both pulled
heftier ratings than the same epi-
sodes did in their first runs.

If the "Disnevland” ratings can
be considered a good barometer of
network reruns” power, then Lehn
& Fink ought to feel pretty sure
that its decision to rerun the
“Lucy” episodes has been a wise
one,

For one thing, the “I Love Lucy”™
series is a “natural” for rerun use.

shows, “Luey’s” appeal is not so
much its plot as its characters and
how they behave. And seeing them
in the same episode for the second
time could be as entertaining as
the first. Alsp, the Sunday early
evening slotting of the “Lucy” re-
runs opens the show to young
viewers and others who might have
been unable to catch the show dur-
ing its first run showings at a later
hour.

Thirdly, there are now three
times as many TV set owners in
the U. S. as there were when
“Lucy” bowed in Oectober, 1951,
which means there are large num-
bers of viewers today who could
not have seen many of the “Lucy”
shows,

The opening episode this week
again saw Lucy trying to get a job
entertaining at her husband’s night
club. Highlight of the film was a
scene at a ballet school where Lucy
tries to do some dance routines
with hilariously comical results,
Another sequence that was re-
soundingly funny was one in which
Lucy is being taught a comic bur-
lesque routine,

Episodes like this one would be
funny after the fourth time around.

Commercials for the Lehy &
Fink products, Dorothy Gray cos-
metics and Lysol, were good. Par-
ticularly effective was the one for
Lysol, which used mainly anima-

tion footage. Jack Singer.

Compatible 3-D System Being
Perfected for TV Film Shows

NEW YORK, April 23.—A com-
tible three-dimension svstem for
V film is being developed by a
one-year-old company here. The
system already shows potentialities
tor showmanship and merchandis-
ing, especially with kiddie audi-
ences,

The patented technigue, the de-
tails of which are still being kept
secret, does not require any adap-
tation on the home receiver or on
the TV station’s film chain. It does
require viewing glasses and a s
cial lense on the film camera, E]ﬁ;
this is expected to raise the pro-
duction cost only slightly.

The fact that the svstem is com-
Eatihle means that a perfectly good

at picture is seen by a viewer
who doesn't have the special

lasses.’ A sponsor can merchan-

ise the glasses to liquidate at less
than a nickel each on an order
of 500,000, :

The system is being developed
by the 3 D Television Corporation

L

- r——

headed by Harry Klein. It bought
the original invention from an
Englishman, Leslie Dudley, about
a vear ago. The corporation is
partly owned by Hollywood An-
gels, Inc., the film and legit invest-
ment company. Hollywood Angels
is currently producing a TV film
series titled “Angels Auditions,™
with five half hours already in the
can. It has been toying with the
in:lnz::l3 of making part of this series
11 =

The glasses in this systermr are
different from the Polaroid or color
ﬁrinniple that has been used in

weatrical film. The depth effect is
achieved by a difference in lense
density, the left lense being vir-
tually clear, while the right one is
quite dark,

The corporation is also working
on a color 3-D system, based on
what it is calling a polyanachrome
prﬁmfp]u. This, too, is entirely com-
patible, but not as nearly perfected
as the black-and-white system.

TACHONISTIONTY COIT1
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THE BILLBOARD SCOREBOARD

TV Film Commercials

In Production Since

This is & monthly feilure of The Billboard’s TV Film department and offers
the most complete direciory available of production of fikm commercials. Pro-
ducers of others who desire to have their products included should send their
listings to reach The Billboard’s Mew York office no later than the 25th of

each month. Listings should be for the fast fall prec

The following symbaols are wsed 1o designiie types of commercials fisied:
LA—live action; FA—Tull animation; SA—semi-animation; J=—lingles; S—slides.

Type
Huow Leagih (C denntes
Advertisers {and show, W any) Prodocts, Agency Mlany in Sec. Caolor)
AN Scope Pletures, A24Y Sunsel Bivd.,, Hollywood 46
Cinch FProducts, Inc.—Cake Miz—
. Hizson & Jorgensom, Ine. 2 ..eessnsssanee 80, L (C)
General Painl Corp.—Faze Quick Dry Painis—
Abboll Kimball, Ine. 2 ,..sassssesssss Bl .. L {C})
Calfornia Prune & Apricot Gowers— ;
Sunset Pruncs—Long Advg, Ime. 5 sovvaensssisnse Bl o .F (C)
Cinch Producis, Inc.—Cornbresd Mix—
Hixson & Jorgenzon, Imt. 2 cecesessssssens Dlic... L i)
Chet's Frozen Foods, Inc.—Mceat & Berry Pies—
Ryder and Ingram, Ltd. 26 ..ccosvusvssss Whoiaain.. F
5 W. Caldwell, Lid., 447 Jarvis 5t Toronia
Marvel Diamonds—Muter, Culiner
Frankfurter & Gould 2 ... issesnscnnas p || PP L
Mercury Luma—Dial Walches—
BumE AdVE... 1 cvivawssniinss S asrmsenns L
Wilson's Lid—=Soft Drinks=—=A, J. Denne. Il oo 3 inivsanssnnnss 0. L
Edward Hawes, Lid.—Floor Gloss—A. J. Denne, Ltd.
General Foods, Led.—Jilly" Chocolate  Drink—
Baker Ml o i + | | B 5
Seilt {Canadian), Lid.—Frozen Meat Ples—
MceCann-Erickson 1 ..... eI ;| RS 5

Conadian Cancer Sociclty—Cancer Campilign—....

Centrul Telefilins, Inc., B10 N, Sheridan Rd., Peoria, DL

Rervisofti—Water Softener—Hollingsworth & Asz<og...
Rival Packing Co—[dg Food=Chas. Silver & Co...
Reisch Hrewery (ABC Fighisy—Beer—

Chakleiph French Assac,
Fehr Brewery—Beer—Dooley ABCY. .ovcnrcnsssnnss
Mutionz]l Broom Mirs. Assn—Brooms—Direct......

Condor Fllms, Inc., 1086 Clive St.; 51. Louls

Gricseedieck HBros, Beer—Beer—Ruthrawif & Ryan...
American Fixture & Mg, Co.—Chromerall
Dineite Furnliure—Westheimer and Block
Branchell Co.—Color-Flyte & Royale Melmac
Dinnerware—Gles Stocker & Assoc,

Jack Denove Productions, 7142 Senset Bivd,, Hollywood

Pacific Telephone & Telegraph—HED&O | :

Desile Productions, 846 N, Cabuenga Bivd., Hullrlrm]d

Fhitip Morris;, Lid. {1 Love Luc_'r}—]"hlllp SMaorrls
Cligareties—Biow, Blern & Toigo

= Brown & Williamson—Raleigh Cigarelies—

Russel M. Seedds
Podee Molors (Danny Thomas Show j—Cars—
Grant Advg,

Empire Prodociions Corp., 480 Lexington Ave., ™Wew York 17
G &D Wine—Wine—Honig-Cooper . ......c00e4 -

Lalley & Love Inc.; 3 East 5Tih 50, New York
H.thmulnr—ﬂ:c[np -Freerer—Geyer, Inc. ... ... .. -
The Mennen Co.—Aflta Shave—MueCann-Erickson. ..
Euast Ohio Gas Co,—Ovens—Kelchum,
Mocleod & Grove
Lederle Labs—Targol—Conklin, Mann & Co. .., ....
American Safety Razor Co—Gem Rarors &
Blades—McCenn Erickzon
Louchs & Norling Sindios, 145 W. 5%th 5., h:'n York
Gilietle—Haror—Maxon ... AT SR AT e
Gioodyesr—Tires—Young & Huh:um e e s e
Guild Wine—Wine—Dancer-Fltegerald- Hurnrﬂc Fon
Rinaca—Toothpaste, Mowthwash—Campbhéll-Ewald
Bulova—Watches— .. aae
Ray Palln Productlons, l!iﬁ.'il Eul-wl III-H* Los An:ﬂn
Sania Fe Wineries—Wine—Dan B, Miner & Co, ...
Toni Home Permpnent—Tonl—Spitzer & Mills, Lid...
Ruinier Brewing Co.—Beer—DMiller, Muackay,
Hocck & Huartung
Goebel Brewing Co—Beer—Campbell-Ewald ......
Matienal Brewing Co. (Mtl. Barn Dance}—Beer—
) W. B, Doner & Co,
Coca-Cola Co—Coca-Cola—Fitzperald Advg, .. ....
Jax Brewing Co. (Eddie Caniory=—Reir—
Fitzpernld Adve,
Pacilic Gas & Eleciric—LUnilities—BBD&ED . 3
Prodoctions for Television, 250 West STih 51, ]\m 'i'wu
Ferber Corp.—¥u-Riter Pens—Emil Mogul . i
Rayco—Auto Seat Covers—Emil Maogul e
Gold Ribbon Wine—Manischewitz Wine—
Emil Muogul
Gold Medal Co—Bonomo™s Taffey—Emil Mogul. ..
Houbiganl— April Showers, Shick Deodorant—
Emil Mogul
Mathonal Shoes (Time for Adveniurej—
Child's Shoes
Reela Films, Ine., 1T Morfh-Wesi Thind %1, Miami
Butlermut Bread (Cisco Kid}—HK. J, Pous,
Calkins & Holden
Alo Creme—aAlp Creme Lotlon—Direct ... ..., . ...

Republic Radio & TV Feamres, bl E. Lake 5i., Chicago

Weslern Supply Co—lron Grales—Kapps Advg, ...
Bereen Gema, Ine., 2130 W, 4%h 5i., New York

Ford Motors—Ford Autos—J. Walter Thompson...
Mabisco—Buffalo Bee—Kenyvon & Eckhart .........

Columbia Piciures—Beneath the Sea .. ..

RCA Victor—WVictor Trade-In—Kenyvon & Eu.]r.hml:..
Mabisco—McCann-Erickson  ......ccscossasssnssss
RCA Vicipr—Kenyon & Eckha I‘l ...............
Lever Hros. Lifebouy—S55C&B ...... e atu e Ebi
Procter & Gamble—Lill—Riow ....... o

Firicher Smith Stodios, 321 Easi $dith SL, Hrh' "rmu
Yick Chemical Co. -—1th|} Rub—=Morse
International
Qualily Bakers of America—5mbeam Bread—
Cuality Bakers
iQualily Bakers of America—5unbeim Bread—

Quality Bakers
Pharma-Craflt Corp,—Ting—Harry B. Cohen ......
Bristol-Myers—BufTerin—Young & Rubdeim ..... e

Bristol-Meyers—Yitalisg=—Doheriy, Clifford,
Stcers & Shenfield
B Sturm Stodios, Ine., 713 Seventh Ave., New Yaork
KECA Yiclor (Producer’s Showcase}—HRanges,
Tubes, Air Conditioning—Al Paul Lefion
i5id Caesar) Showjp—Servive, Hi-Fi..... i
RCA Vicior (Producer’s Showcasel—Radios,
Television—Kenvon & Eckhardi
Ir:u.hnu: Packing Co.—~Beechnut Chewing Gum—
. Kenyon & Eckhardi
Mational Biscuit Co.—{Halls of Ivy)l—MNahisco—
MeCann-Erickson
Sky King—Cookies & Crackers—
MeCann-Erickson
Salada Tea Co—Suladu Tea—H., W. Sievens ......
Adam Scheidi—Yalley Forge Beer—Al Paul Lefion,
seneral Buking Co.—Hond Bresd—Al Paol Lefon.
Transfilm, Inc., 35 West 4%th Si., New York
J. Kreisler Mg Corp—Kreisler Watchbiands—
Foote, Cone & Belding
Ford Motor (Producer's Showcnsey—%-E Engines
—Kenyon & Eckharde
H. Y, Helnz (Captain Gullani b —Maxon, Inc, ol
K. J. Reynolids Tobacco Co.—Winston Emu.r:uu—
Wm. Estw
Camel Cigarelies—Wm, Esiy
York Corp—Air Conditioning—Brooke, Smiil,
French & Dorrance
Colpale-Palmaolive—Floricnt Aerosol—Sireel &
Finney
Liberiy Mutoal Tnsurance Co,—Insurance—HBDAO, |
Dow Clicmical (The Medic)—Saranetle Carpeting
—McManus, Jobo & Adams

March 1

eding month.
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Auto Seat Covers—McManus, John & Adams

Lawn Furniture Covers—McManus, John & Adams
ahulion, Ine, (Paris Precingt) Old Spice—Drect. ... |- PR . | ol | I | ore u rv
Lonile Producis Corp—Larves & Myna—

EIWT“ wam 1 --llilli-ill'-l--jﬂj 5'+l-ll-i--!ll1—
General Mills (Lone Rangerl—Betlty Crocker

Hi-'- ﬂrrrr—nﬂn"lﬂ I semEn e REEEEE mri#-ll1r15‘
Berty Crocker Miarble Cake—BBDE&D 1 c.econvmsnessas Blooiiass L ea ures oom
Video Varicties Corp., 41 East 50 51, New York

Bovie Midway—Ezoff—Gever Adv, ... .. T L o | RENTRILL:
Amer, Tobacco Co.—Pall Mall Cip. _SS5C&B R R H e [ PR |
Stmonle—Simoniz Floor Wan—S5C&R. . TG ALl e B e A, -!'-rl!} ..... o n
Beat Foods—Presto Cake FInur—EEE.&B e D D e STt L | (AN L, | r
Griffin Mig. Ca.—Microsheen—Bermingham, E&F ISR R R R | S F
Boyle-Midway—Allwite—Geyer Adv, ... .veicnnsass el i apeeh kel MenscensF
Wizard P, B. Deodorani—Gever Adv... & coeevinssnaadi, B, ..F, L "
J. H. Filbert—Mes. Filbert's Margarine—SSCAB.... 5 Lilieiiiie30, 80l L HOLLYWOOD, April 23—
neon Inc—Anson Jewelry—Grey Adve ..o enn s L i s mira e et Y e ey 5 I
United Gis Corp,—Appliances—HBozell & Jacobs, . | et T T ﬁﬂ- o it PeE Gene :ﬁl':tl:}f may hﬂ:" . ﬂ“':' hﬂ
apcidel Corp.—Speide]l Bands—S5C&B.....covveees T asnns SEENPERRERE | ] el i ]:lup_.,fh in his battle with ﬂﬂpuhhn
Block Drupg—Sentrol—Grey Adv. . ..cccsessssssssss 2 sssse vissansrar B e iy L Studi 1 g
), B. Williams Co.—Conti Shampoo— tudios over relense of leatures
Hffmlﬂllhl.lrﬂ., tﬂﬁl'ﬂrmﬂ“. P L Yl R R IRRSrh 1| At T L T
Al Slaiie ProdBlick Bue Boteh & ot to TV. Autry, thru the Mitchell

Klfter-—i‘;‘r:yﬂ Adv. 4 ieineenn 80, ... ... 81]. Hamilburg apency, this week

Simoniz—Simonlz—S5C&B ..., T H O T v IRt Wl f i . - 3
Oldsmobile—Babes in Toyland—Oldsmobile “#5" began negotintions with Columbia

—D. P. Brother 4 coccvenncnn i, 1200 ..., L (C}| Pictures to place 32 pix he made
Nuoghty Mariela  svivivaasssssanis sodanornansne T weitesnrss 50, 80, 20.....L (C)| B P

for the studio on the television
market,

film, a Eh'ld}" of- human behavior Autry has a percentage in the
nder possible _enemy attack, il |films and in the negotiations with

Documentaries
I v l}mttr:l:lﬂ 11|IE ﬂ];l: I'-’:A E_ﬂﬂ_[‘hlsll.‘mﬁ Columbia is trying to purchase
MU Peopue W NOU Pelnne 1m emer- o ¥ r
) Ideﬂ fﬂr breney if they are given (1) informa. the remainder or work out some

other mutually agreeable deal.

tion promptly, (2} leadership and ; : i
Free by ILI [3) 4 job to do.” Autry, together -.-:ilh Roy FL‘-I:]

Another free documentary out |2ers: fought to the Supreme Court

WASHINGTON, -April 23.—"To jof Washington this week is “A (3" @0 effort to keep Republie
Live Tomorrow,” a F-Uhht: service [Nation on Wheels,” a film produced | from releasing his pre-war features
film put out by the Institute of Life |bv the American Automobile As-|for TV. Since the Columbia films
Insurance, Washington, in co-oper- fociation on the role of the private | Were made after the war, their
ation with the Federal Civil De- |passenger car in American life. | availability  would  presumably
fense Administration, will soon be [John Batchelder, an NBC Washing- | have a price-depressing effect on
available for nationwide television, |ton staff anmouncer. narrates in the | the others, now being handled by
the Institute has announced. The frole of an old-car fancier. MCA.

New $500,000 home of WFBC-AM, FM and TV in Greenville,
5. C. Most modern radio and television facilities in the South.

Ihanks = » nto all of you Agencies, Advertisers and

Film Folks who participated in THE BILLBOARD'S Annual
Awards Contest . . . for voting WFBC-TV.

“SECOND PLACE AWARD FOR
MERCHANDISING PROMOTION"

«+ . among stations in markets whose principal center is
less than 200,000 in population.

WFBC-TV is also proud of THE BILLBOARD
& Award of a tie for ' 10th Place among all Tele-
vision Stations for Sales Programming in

1954.”

For rates, information and

assistance, contact the Channel 4
station, or our national WFBC 'I'v

-
representatives.

',

Greenville, S. C

WEED

“The Giant of TH-EY“IOH tm- _
Southern Skies’ NBC NETWQRK
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22, Famous Pleyhouse (Drama), MOA-TY., ..

22, Racket Sgund (Mys), ABC Film. 8.7
24, The Faolcon (Adv.), NBC Film.. . .IH.‘J
25, Passporl o Danger [Ade.), ..-'LEI(. Fllrn LIRS
26, City Detective {Mys), MCA-TV, 18.0
27, Ellery Queen (Mys), TPA. 14,2
28, The Whistler (Mys.), CBS Fllm 137
29, Stu Erwin (Comedy], NTA. P

52, Dgient Express (Drama), MTA. .
34 Meel Corliss Archer (Comedy), En'-T"h" .
55, The Whistler (Adv.), TBS Film. bace
55, Ploy of the Week {Dramal, NTA. sk s
57, Curtaln Calls {Drama), MCA-TV........
58, Mr. District Attorney (Mys.). Fiv-TV. ...
8. Amos 'n” Andy (Comedy), CBS Film. ...
5B Interpational Playvhouse (Dramal, NTA..

?=P=P#FFP?FPHHFPPF“PPPPFF“
blowiowminaliyois =k b 5SS b s w0 L f 2 B0

30, Thiz Iz Your Music {Musi:‘:, A1 Plavhowse 15 (Drama), MCA-TY . ...
OFfCial Fimt, oo oo i smni vnmsinus 1.2 62, Bewlah (Comedy), Flamingoe Films......
A1, Rig F}ayback (Spors), Screen Gems. .., 103 1 Eddie Camor (Comedy). Ziv-TV........
32 Curtain Calls (Deamal, MOA-TV .. .. B.A 61, City Detective (Mya ), MOATV........
31, Captured (Mysh, MNBC Film.. HEe S i A | &1 Orient Espress (Dramay, NTA. ... ..
34, Follow That Man [(Mys). M{‘h-i‘l-' ..... h.9 fs. Ploy of the Week (Drama), NTA,.....
A5, Heart of the City (Drama), MCA-TV. . 5.4 Gh b Led Three Lives (Adwv.d, FEiv-TY ... ... 0.4
M Jamet Dean RN, (Dramal, UM&M...... 6.0 | 66 James Mason Show mmmu]. NTA...... 0.4
6. Waterfronl tAdv.), MCA-TY . .. ..., £ 64 The Pusserby (Dramad, NTA, - .04
3. China Smith {Adv.), NTA.. . 3.8 H% Holidoy {Mosic)l, CBS Film. cee a4
I8, Famous Playvhouse (Drama), MEA. T"-" 5.8 a2 Top Sccrct {(Adv.), Flaminmgo F:Imﬁ ..... (.4-
OKLAHOMA LT Y. .. ... ittt iiin st s nnnsnnss 3 STATIONS
TOP TEN LOCAILY RATED PROGRAMS * Indicates Moa-Metwork)
1. Fard Theater, WKY. oy B G, *3r. Di=trict Attornoey, WKY . ..., . 472
2. Thiz 15 ¥Your Life, WK‘:' e, ) B T. Lun Video Theater, WEY . ... ..o, c0dd2
3. You Bet Your Life, WH."[ ............ 49,4 B, Fireside Theater. WHERY...icsaccaacas 42.7
4 1 Love Lucy, KWTV, L cierisses-.d492 O Your Hit Parade, WKY . ... ociinnnse. - d1LH
5 Dragnet, WEY. i i it 449.1 I Miulion  Herle, WEY. o |
ALL FILM SERIES AIRING LOCALLY, LISTED IN EANK ORDER
I. Mr. District Altormey (Mye), Elv-TV. .. ..... 1L WEY—Th, T:MRED0. ou . vibiinnans Climax, 21.6
2. tDeath Valley Days (Wesk), Pacific Borox, 366, .. WEKY—5u, 9:00-9:30. ..., ,.Father Knows Best, 17.2
3. Your Star Showcase (Drama), TPA........ M3 WEY—=T. 2:30-10:00. . ............ See lL Mow, 9.1
4. Badge T4 (Mys.), NBC Film. st WERY—F. T3 L. Mavor of the Town, 11.4
5. City Detective (Mys.), ME#-T\" ........... JE, .. WEY-=5 TI0-8.00....,...000...50ge Show, 24.1
&. Walerfront {Adv.), MCA-TY. covnnsranco i, OWEY—Su, W30-00:00.. ..., What's My Line? 36.7
7. Liberace (Musle), Gulld l-'llm:l cwsenannaess SO COWENY W 03010000, ..., Blue Ribbon Bowts, 25.9
B Clseo Kid (West.), FiIv-TV. . .iciiinmnanus 174, .. WEY—5u, 5 30-6:08,.........¥ou Are There, 5.0
%. Favorite Story (Drama);, Ziv-TV,, wr oS CWEY—=F, TI0B00. . siiniinisnasres TOpper, 23,3
1. Wild Bill Hickok (Mysh, H.nmlm:n Filmu- 2L WEKY—F, 530000 ... cieseraeeee-. VEFiOUS, 4.6
11, Lile of Riley (Comedy), NBC Film.....24.4 23, Hollywood Hall Hour {hramqj,
12 I Led Three Lives fAdv.), Fiv-TV......203 Consolidsted TV Sales. PR Rt B |
13, Superman (Adv.), Flamingo Films...... 20,7 23 Ringsule With Hasslers !:Srmrt:‘.l
14, Meet Corlivse Archer (Comedy), Ziv-TV,.14.2 Consolidated TV Sales. . S N .1
15, Your Scar Showease (Dramal, TPA. ... .. 114 24° Play of the Week fl:lmma'l. H‘I’.ﬁ,,.,.. 1.7
16. Passport to Danger (Adv), ABD Film....12.1 35, Flernan fafach (Muosicy, Goild Films.... L3
17. Mayor of the Town (Brama), MCA-TY, . 11.4 26. Ellery Cieem {Myvs), TPA. PR |
18, Stories of the Century {West,), Xh, Siu Erwin (Comedy), N'I.ﬁ. . 0%
Hoellywood TV Service ... ces B3 2, Imternational Playhouse {Dmma'l h]'A. on
19 Royal Mlayhouse (Dramaj, ME‘A-T\I’ 84 26. Orient Express (Drama), MTA. . ... ... 0.9
2. Front Page Detective (Mys.h Mo, Chima Smith (Adv.d, NTA.. . ... coneea n.e
Consaliduled TV Service. . . 6.0 3] Pluy of the Week {Dromal, NTA..... ool d-
21. This [s the Story (Drama), EIIEﬂLI'L:E T"u" 5.2 . Bobo the Hobo (Child.), NTA. . R | . 5
Ill Roller Derby (Sports), NTA. . cuecennans 0.4-

2 STATIONS

TOP TEM LOCALLY RATED PROGRAMS {* Indicaies Mon-Metwork)

NORFOLK. .....coo0iceivmmssivs
1, Toast of the Town, WTAR, . ..cocue... 65,7
21 Love Lucy, WTAR. ......ccceee.. . B24
X Show Wapin, WTAR...cccvvonsearnns 61.7
4. Two for the Money, WTAR. ... 00000502
5 U've Got a Secral, WTAR........ <582

6. Ciodfrey and His Friends, WTAR...... 5T.E
T, The Milkionzire, WTAR. PR 1. |
M. Beal the Clock, WI’AR_-. 3 ,.5‘,’-3
. Godfrey’s Talemt Scouls, WT.-\F. (534
10 Mama, WTAR. ..o iiaiennsnnns 5.7

ALL FILM SERIES AIRING LOCALLY, LISTED IN HAME OHRDER

1. Badge 714 (Mys.), WBC Film. .. ........... 8.6, WTAR—T, B:10-2:00...........Martha Raye, 116
1. Mr. Distebct Attormey (Mys), TIv-TVY ., . ... 42.5... WTAR—Th, #:00-8:30_ ..., You et Your Lile, 13.9
4. Meet Corliss Archer (Comedy), Zlv-TY..... 3.6,.. WTAR—M, T00-7.000.0000000necessq . Various, 1.5
4, Mayor of the Town (Drama), MOA-TY,,.... N WTAR—T, 7007230, o s o sevsinnasnnes Various, 0.4
5. Eddie Cantor (Comedy), Ziv-TV......c0n... w3, .. ,Wrau_r Bie:3). . ......Fireside Theater, 15.0
. I Led Three Lives {Adv.), £lv-TY¥., oD, WTAR—T, q:m-m:l_m_, veaaeena.FOfd Theater, 12.4
T. IDeath Valley Days (Wesl), Pucific Borax. LB, WTAR—T, 10:00-10:30, . Tewth or Consequences, 6.7
B. Wild Bill Hichok (West.), Flaminges Fllms. . 339.., WTAR=F, 6;0-6:30,...... Bob and Chauncey, 2.2
9. Cisen Kid (Yesh), FIv-TV¥......covvinnnnnns A3 AL .. WTAR—Th, G:0D-6:3), ..., . Bob and Chauacey, 1.9

18, Mayhouse 15 (Damal, MCA-TY.........

1. Superman (Adv.), Flamiago Films.,,...Z8.1
12, Ellery CQueen (Mys.), TPA. . o...iiniese- b7
13, Liberace {Mwsic), Guild Films,
i4, Ronge Hider (West.), CHS T A 17.3
I4. Your Star Showcase (Drama), TPA......17.

AMLT ..

W TAR—=T, T:a5-#:M..........News Caravam, 10.1
16. Life of Riley (Comedy), NBC Film...... B2
17, Siar -and the Story (Droma),

Official Films, , ‘ . 4.5
IB. Times Sgquare Ph;.lhnus:r. LI.'.Ira.u:l.u.j, Iul-'["h" 14
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Eaes B
[ o
® Top 10 Shows in Each City
[ [ [ »
® All TV Film Series in All Major Markets
This Chart Is one part of a four-week rating  booked.  Statlons are vllf' uniess Fwﬂﬂ *Ihul ri:;“
study in which all pertinent data is given for letters are preceded by the letter "u" io mong
gvery nor-network TV film series curremtly  case they are UHF. Films Tite (Type) and Disirlbutor  Rating Station, Day, Time Top Opposition & Rating
being shown in markets surveyed by the :
: The highest rated opposition program s
American Hesearch Bureag, Each weeck this ; i3z
chart cowvers a different Emun l:l'f :!li:—lq lhmp ::TIWRRI‘EF ['I:'uinlﬂ':.;“r-ll': :;:mﬂﬁﬂ;:;;;ﬂiuuht':h;“;rﬁ BAREHSFIELD ---------------- " R omomos o EoEomoA o= ow R w R E R -ﬂ STATIDNS
:‘;’éh' :ﬂ“mfﬁ“‘hf“ ﬁ?,_‘éﬁ L:'ﬁum::::s:d slso listed TOP TEN LOCALLY RATED PROGRAMS (* Indicates Non-Network)
markel stidics, For complete miormation aboutr  all flm 1. *Waterfront, KEROD, ... covevrvrannne 058 6. *Badpge 714, KERD.....vvnunsvnnnnaas 52,6
Listings of films is by rank order, according ghows and their competition, avdience gpize and 2. Dragnet, KERO.......couirssssnanss B30 7. Ford Theater, KERO......c.00ieeess..51LS
to rating. composition  in each market, please consult 3 You Bet Your Life, KERG. .......... ST.4 B. Private Secretary, !:ER{} ..... AR .0
All tilmz shown are snld om 2 svndicated American  Hesearch  Burean, WNaotional Press #. Toast of the Town, KERD. ..o.vauiee. 317 9 *Racket Squad, KERO......c.ooopeesa 502
basiz unless they are desipnated by a dagger  Building, Washington 4; 551 Filth Avenue, New 5, Comedy Hour, KERO..... RPN 17 | 10. *Range Rider, KERO........00cuui 50.0
{11, in which cose they are npaiionally spot York, or P O, Box 6934, Los Angeles. 22,
ALL FILM SERIES AIRING LODCALLY, LISTED IN RANE OBDER
March
oo ARB L Watertront {Adv), MCATY.....ovrone. €58... KERO—Th, £:30.9:00.. ooeo o Justice, 48
il tie (1 and Distributor Ra Station, Day, Time Top Opposition & Ratiss 2. Badge T14 (Mys.), ! Film..............526... KERO—S, 9:00-9:30........Two for the Money,
o ke (ol o, e : 2l 3. Racket Squad (Mys.), ABC Film............50.2... KERO—T, 7:30-8:00.. Stop the Music, 113
"3; I,ELT['DHE 4. Range Rider {(Wesl.), CBS Film. .. occvee. 500,  KERO—Th, ?:lHl-'JrJD....F.‘:mnr of the Jungle 7.7
FRE N = s T 5. Lone Wolf (Mys.), MCATV.............. 879 . KERO—Th, T:10-8:00......... Classic Theater, 9.1
SNO e R e R, 48 6. 1 Led Three Lives (Adv.), Ziv-TV,, . ....... 408, . KERO—Su, 7:30-8:00........Frontier Theater, 9.4
TOP TEN LOCALLY RATED PROGEAMS (™ Indicaies MNon-Melwork) 7. Meef Corliss Arﬂtﬁiﬂﬂumﬂﬂ, Tiv-TY......406. .. KERO—Su, &:00-6:30..Diamond “A™ Theater, 4.1
: 1. Heart af the Clty | ma), MCA-TV........ 416, . KERO—W, #:30-0:00......000000....My Hero, 13,4
1. Dragnet, KMI.. fenneans -+ 63,8 6 Disneyland, KIEQ.......ocoeireni... 349 9. The Whisther (Mys.), CBS Film. ............ 393 .. KERO—T, 9:30-10:00. . v..r.... Red Skelton, 7.7
2L Love Lucy. rﬂ;n'ﬁi.ﬁ”""' 2_3;; 7 e I!'-;”};““;{;-T:Z e eenies gﬁg 10. Eddie Cantor (Comedy), Ziv-TV............368 . KERO~T, 7:00.7:30.......... Boston Blackie, 14.8
4, The Millionnire, KMJI_ ... .......v....56.5 9 Toasi of the Town, KIEO.....er.....500 L Loy Letialyd (Mpe) MR AW pec (S ) ST LD Te Misale iy, -
-] o P | X 10, Four Star Playhouse, KMJ..ooourioe.s 49,2 ories o entury (Weal.}, belal FlmE. ... .ccevriissnsssnnass L
S Wou Asked for R RIEQ i Bl ; Hollywood TV Service. ... coicei-ua..34.9 37. Scotland Yard {Mys.),
1% Life ol Riley (Comedy), NBC Fiim,.....34.7 Amertcan-British TV, . cvranrrs L2
ALL FILM SERIES AIRING LOCALLY, LISTED N RANK ORDER 14. Annie Oakley (West, CBS Film......33.0 8. Cowboy G-Men (Wesat.), Hlmmm.‘i- Films.. 1.
15 Mr. District Attorney (Mys.) Ziv-TV....27.6 36, Meet Corliss Archer (Comedy), Ziv-TV.. 1.0
L. Walerfromt 1Ady.), Mcn-f'-*......... oo AR, KMI—F, E30-9-00. -Ray Holger, ITE 16, Liberace (Music), Guild Films.......... 27.1 | 38 1 Am the Law (Mys), MCA-TV.....,.. 1.0
2. 1 Led Three Lives (Adv.), Ziv-TV.......... 408 . KMI—Su, T:00-7- . Wha's My Line? 26.2 17 Wild Bell Hickok (West,), Flamingo Films 18.5 | 38. Janet Dean, R.N. (Drama), UM&M.... LD
3. Hopalong Cassidy {West.), NEC Film. .. ... 369, KMI—M, 6:30-7:00....... Racket Squad, 197 12 Boston Blackic (Mys.), Ziv-TV¥........ 148 | 42 Call the Play (Sports), Station Distributors 0.5
4. Range Rider (West.), CBS Film............J3858..  KMJ—M, T:00-7:3., .- Studio Omne, 33.9 18. Amos 'n' Andy (Comedy), CBS Film....148 | 42 Hans Christian Andersen (Child.),
5. tKit Carson (West,), Coca-Cola, .. ......... A0, . KIEO—M, 6:00-6:30.. Naripus, 5.9 M. Superman (Adv.), Flamingo Films...... 14.4 Interstate TY. . 0.5
6. Wild Bill Hickok (West.), Flamiogo Films. 330, KMJ—T, T:00-73)........ “Meet Corliss Archer, 238 21 My Hero (Comedy), Official Films.....1%4 | 42. Biff Baker, U.S.A. (Adv.), MCA-TV... 0.5
7. Siar wnd ike Story (Drama), Offlclal Fibms. 32,2, KMJ—Su, &30-7:00, ... .. Pantomime Quiz. BB 22, Range Rider (West.), CBS Film........ #.0 42, Follow That Man (Mys.), MCA-TV.. 0.5
R. Bamar of the Jungle (Adv.), TPA ... ...... 305,  KJEO—Th, B 30=T; {H} ............ Giene ALIT'T, 23 23. Ramar of the Jungle (Adv.), TEFA,...... 7.7 43 cuwmjl Ci-Men twm}_ FIE.I::IJ.'ELE.D Fﬂm._. 0ns
¥. Fuvorfle Story (Drama), ZiveTV. ... ... . 33 EJEOGT, B:00-2:30 . . ....... Milton Berle, 30.7 24, tDesth Valley Days (West.), Pacific Borax 7.2 | 42, Beulah (Comedy), Flamingo Films...... 0.5
18. Annie Oukley (West), CBS Film. ., ........ 0. .. KMI—5u, 560 ......... You Are There, 9.4 2%, Eavorite Story (Dramay, Tiv-TV,, . 6.7 | 42 International Police {Adv), NTA.. . 0.5
11 Eddie Cantor {Comedy), Ziv-TV._....... 286 | 38 Frankie Laine (Music), Guoild Films, ... 5.8 26. Gene Autry {(West), CBS Film. 5.3 | 49 Popular Science (Educ.), Interstata TV. 0.3
12 Life With Elizabeth {Comedy), 33. Range Rider {West.), CBS Film........ 2T Mr, District Attoroey (Mys), Zw—T‘-’ . 4.8 1 49 Dick Tracy {Mwya),
Guild Filme, ...t aenivemosene 7.1 41 Liberace (Muosich, Guild Films.......... 28, City Detective (Mys), MCA-TV, . 33 Combined TV-Pictures, Ing. ... . 0.5
13, . Fairbanks Presents [[:nnm 42. Beulah (Comedy), Flamingo Pilme...... 28, Foretgn Imcigue (Adv.), Offcial Films.. 3.3 | 49. James Mason Presents {Drramad, NTA....0.5-
ARC Film ..... SR Y | | 44 Hackel Squad (Mys), ABC Film, .....-.. 2B. The Falcon (Adv.), NBC Film.. 33 49 B Brwin (Comedy), MTA. .. ........... 0.5
14 Lone Waoll ngs_], HE.-*.T‘\F aweadi 45 Cowboy G-Men (West), Fiaminge Films. . 31, Wikd Bill Hickok [Waesl.), F13rnmgn:: F-lmu 29 | 49 James Mason Presents (Drama), NTA....0.5-
15. Badge 714 (Mys), NBC Film. | 46, Hadge T14 (Myvg), NBC Film.......... 12, Movie Museum (Comedy) Stecling TV.. 2.2 49, Samds of Time (Cuiz), ]':-ITA PP | P
16 Cisco Kid (West.), Fiv-TV.. ,_,__24,1' 47 Lome Woll (Mys) MCATY . ..ienrnens 33. D. Fairbanks Presents (Drama), 49, Top Secret (Adv.), Flamingo _Films.. I
i7. et Jackson (Adv.d, S.cmq:n Etm: ,,,,,, 24.% 47, Raller Derpy iSporish, NTA, .. oanrens ABC Films. . o 1B | 49, Joe Palooka {Adv.), Grild Fllrn.l-_,,.,.,l}.S-
1B Gene Autry (West.), CS Film......... 24,3 | 47 Innmer Sanctum (Mys), NBC Film...... M, Amos n’ hnd_'r {Cnmm:l'-'}. 'CBS Film.... 1.7 | 49. Beulah iComedy), Flamingo Films.......0.5-
10, Meet Corliss Archer (Comedy), Ziv-TV,. 208 | 50. Life of Riley (Comedy), NBC Film..,... 35. Dateline Evrope (Adv.), Official Films.. L4
20, Life of Hileyv (Comedy), NBC Film......23.0 S0 Anmee Oakley (Wesl), CBS Film.......
21, Gireatesti Fights (Sports), Mannie Bagm, . 21.5 52, China Smith {Adv.), NTA. . .. iciiras

LITTLE ROCK-PINE BLUFF-HOT SPRINGS.............2 STATIONS
TOP TEN LOCALLY RATED PROGRAMS (* Tndicates Non-Network)

1. I Love Livey, KATV ... ivesiinsinisin hE. &
2o "Amos 'm' Andy, KATY. ccvsnnnas - |
A Burns and Allen, KATY..... PRSI, | i
d. December Bride, KATY. ooiinenanan: 554
5 Toast of the Town, RATY . ciceinsas..H6

G, *Dadege 714, KATV.. s st i 8
T. *Mre. Dhstrict ml.c:rm::.r S e 517

I:I. Studin One, KATY ... vrrscasssnnessdl3
B. G, E. Theater, EATV...civnernnienns 496
10, Private Sccretary, KATV...vsssscss. 46,6

ALL FILM SERIES ATRING LOCALLY, LISTED IN RANK ORDER

1. Amos 'n" Andy [(Comedy), CBS Film.. AR EATY =M, TiMRE0D. ..., ..., . Caeser’s Hour, 119
2. Badge 714 (Mys.), NBC Film. ., .,.53 B, ... KATV=T, T00-:30............Milton Berle, 14.2
3. Mr. District Attorney (Mys.), Ziv-TV.. el T KATY =50, B:30-9:00. .. . Television Plavhouse, [6.9
4. Meet Corliss Archer (Comedyl, ZI'F'].\" a3TEL L KATY =50, 930-100, ., . Meet Corliss Archer, I7.2
5. Gene Autry (West), CRS Fillm. ... .. PR P M2, .--KetT\'—F:'-u. S:00-5:30. . .i.ue.-Florian FaBach, 43
6. Guy Lombardo (Moasic), MUATY, .. ....... I, KATY=F, 930000, cnnnnss Various Sports, 25.7
T. Waterfront 1 Adv.), MCA-TV. ... sosannes nB ¥, KARK—S, T:0T:30. .. snceesesss0loge Show, 37.3
B Your All Star Thealer fﬂnlmll,
S¢reen Gems ..., cissenasnnnnaness il KARKE—T, B:30:900....0.0...Elgin TV Hour, 33.9
9. Favorite Story mmmm i'.h'-T'lr’ ............ 274, BRATV=T, BE:00-8:30.....00... Fireside Theater, 27.4
10. Kingslde With Rasslers (Sportsh,
Consolidoted TV Sales ... .......c000....267,,  KATV—Th, %:00-10:00..,.Lox Video Theater, 36.7

11 BEddie Canmor {Comedyh, Ew—T"n" ........ 24.5 | 3. Hopalong Cassidy (West,), NBC Film, ... #.6

[2. Range Rider {West.), CRS Film., ..21.9 12. Big Playback (Sports), Streen Gems.... B2

13 Kt Carson (West), Coca-Cola ........31.5 I Famous Plavhouwse (Drama), MOCA-TV., 75

14, Lone Wolf (Mys), MCA-TY.. -l 14, Framkie Laine {(Musich, Guild Films,... 6.8

15 Cisco Kid (Wesk), Ziv-TV, « 19T 35 Curtain Call (Drama), MCATV........ 6.4

I6. Pazsport to Danger {Adv. ), A.HE Pllm LN | 35, Cowboy G-Men (Wesl), Flamingo Films.. 6.4

17, Meer Corliss Archer (Comedy), Ziv-TV, 172 37. This Is Your Mugic (Music), Official Films 5.8

18, Annie Qakley (West:y, CB5 Film........ 169 8.1 Am the Law (Mys), MOATY . ... ... 49

19, Lope Woll (Mys.), MCA-TV, ., ....H.ﬁ 0. Beulah (Comedy), Flamingo Films,,..., 4.8

20. Hopalong Cassidy {WesL), NBC Film....14.0 | 40 Counterpoint (Drarha), MCA-TV........ 4.5

21, City Detective (Mys), MCA-TV........ I?..'!I 41 Florian ZaBach (Music), Guild Films.... 4.3

22, Abbott and Costelio (Comedyd, MOA-TY.12.8 42. International Police {Mys.), NTA.. . 4.1

23, Dufiy's Tavern {Comedy), UM&EM,..... 120 | 43 Bl Baker, ULS.A. (Adv.), HFA-‘I\" . Al

24. Flash Gordon {Adv.), UMM&M. . 44. Roller Derby (Sponts), NTA....... SR .

25, Abbott and Costella {(Comedy), H(‘A T"-' a9 | 45 Faciz Forum (Misc) Facts Forum...... 1.1

26, Wild Bill Hickok (West.), Flamingo Films. 9.7 | 46. . Fairbanks Presents {Droama),

27, Television Court (Muosic), UM&EM...... 94 ABC Films.....iiiusnes s ires 9

28, Yesterday's Wewsreel {Docom.), Ziv-TV.. 940 47. The Rugpled {Comedy),

8. Liberace (Muosic), Goild Films,......... 2.4 Tom Corrading ASSOS. ..uwessnsess was 04

28, Ramaor of the Jungle (Adv.), TPA...... 30

ALBUOQUERQOLIE . ... civiceesissiem sy s P . 3 STATIONS

TOP TEN LOCALLY RATED PROGRAMS (* Indicates Non-Metwork)

1.1 Love Lucy, KGOM. ... . ..ccinees. 0LE
2, You Bet Your Life. KOB. e B2
3. December Bride, KOGOM. o evrrennenas 510
4 =ity Detective, KOB. ... cciecvessass-500
5 Your Hit Parade, ROB. ... coiiaina. ﬂ.il

A *I Led Three Lives, KOB. ... oo onn. 485
T. Diragnet, KOB. LN
B, Private "r!l:i.'!f:'l‘!fj'. KGGM. . PRty L |
9, Bob Cummings, KOB.. .44
2, Truith or Consequences, KEIH T

ALL FILM SERIES AIRING LOCALLY,

LISTED IN RANK ORDER

1. City Detective (Mys.), MCA-TY. ... ....... 500, KOB—Th, 9:00-9:30:...,... Playhouse of Siars, 198
L1 Led Three Lives (Adv.), Fiv-TV..,...... 485, KOB—T, 9:00-9:30,.......Passport o Danger, 11.2
3. Life of Riley (Comedy), NBC Film, ., ....... 301,  ROB—Th, 8:30-%00,.......MName That Tune, 20.1
4, Dangercus Assipnmend (Adv.), NBC Fidm, .. 3907, KOB—T, @3M-10:00. ., ..., . Play of the Week, &4
5. Meet Corllss Archer (Comedy), Ziv-TV..... 373, .  KGGM—5u, 130800, .. .000aan TY Plavhouse, 21:3
§. Lone Wolf (Mys), MOATY ], een 8B, L KGGM=<Th, B:00-B:30....0:0000:...;Liberace, 306
7. Badge Tid (Mys.), NEC Film.. cess ol KROB—T, TIARBIO0. .. covsiiasnas. . Red Skelion, 349
B. Mr. Ddsirlet Attorney (Mys.), ZivIV...... MG, KOGM—Th, T:30-8:00.........Ford Theater, 4.2
B. Liberace [Musich, Guild Films, . cas MG, KOB—Th, BR00-B:H). i snennnnes Lone Wall, 35.8
10. The Yisiior (Drama), NBC Hlll SR 1 % PRNERR € 2 T S R | Meet Millie, 308
11, Man Behind the Badge iMys), H'L ﬁ.-‘l’"ﬂ" TR | 24 Where Were You? (Docum.), MCA-TV,.11.3
12, Gene Autry {(West), CBS Film, . 25, Beulah (Comedy), Flamingo Films......12.0
13, Wild Bill Hickaok [Wessh, Flammy:u Films 259 | 26, Your TV Theater (Dramal, Ziv-TV . .ease 11.9
14, Waterfront (Adv.), MO A-".["u' srnes 250 27, Guy Lombardo (Music), MCA-TY ...... .4
15. Eddie Cantor (Comedy), ZivTV.ornnn- 24.3 | 8. Passport to Donger (Adv.), ABC Film....11.2
16, Crusade mn the Pacific {Docum.), 29, May of the Week (Dramn), NTA. . . B ut
b Cenlury-Fox....coensvsanansnans 213 | M. Orient Express (Drama), NT&...H..H. T.3 ¢
16. Star and the Siory {Dr.lm:l'h 1. Tospector Mark Saber (Bdys.),
Official Films. L . 4 Thompson-Koeh ... .oe0ieeicinnsanss 6.0
IE, Superman (Advy.), Fliminiu Films. ..... 0.4 | 32 Top Secret (Adv.}, Flamingo Fims..,... 5.8
12 Ames 'n' Andy (Comedy), CBS Film,,,.20.2 | 33, China Smith (Ade.), NTA. ... cvvieense 4.5
20 The Whistler (Mys), CBS Film..... ..17.4 | 33 The Passerby (Drama), MTA. . ...ipve.e. 4.5

21. Florian ZaBach (Muosich, Guild Films. ...
2%, Paragon Playhouse (Drama)y MBC Film,
23, My Hero (Comedy), Official Films......

159
LD
134

5. Playhouse 15 {Drama), MCA-TY........ &1
36, The Passerby {Drama), NTA. ... .cvrvese 1.5
37, Inlernotional Plivhouwse {(Dyrama), NTA.. L3

(Continued on page 13}
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TY FILM PURCHASES

By CHARLOTTE SUMMERS

“The Falcon,” distributed by NBC Film Division, picked
up two new sponsors and markets this past week, when O'Keefe's
Beer contracted for the series over WBEN, Buffalo, and
Piel's Beer signed for WPTZ, Philadelphia. “Hopalong
Cassidy,” Series B, will be sponsored by Dairymen’s Association
in Cleveland, and "Balge 714,” Series A, by National Biscuit
Company over WATW, Florence, 5. C., and Kroger Grocery
over KFUS, Cape Girardeau, Mo.

Other NBC Film Division sales include: “Homer Bell” to
KWFT, Wichita Falls, Tex.; “Victory at Sea” to WLAC, Nash-
ville; “Inner Sanctum” to WOC, Davenport, Ia.; “Captured”
to WMCT, Memphis; “Dangerous Assignment” Lo KWFT,
Wichita Falls, and WSIX, Milwaukee; and “Life of Riley,
Series C, to WTVP, Decatur, IIL

CBS TV Film Sales sold “Amos 'n” Andy” to WRBC, Abi-
lene, Tex., for R&R Electric; WJHP, Jacksonville, Fla., and
KCMO, Kansas City, Mo. “Holiday in Paris” was sold to WSMY,
Greensboro, N, C., and “News Review” to KSL, Salt Lake City.
Canada Dry picked up another market for “Annie Oakley.,” The
new market is WCSH, Portland, Me. Other "Ouakley” sales were
to WBRC, Birmingham, Ala., and KENS, San Antonio. “Range
Rider” was sold to KERO, Bakersfield, Calif., for Weatherbee
Furniture Store; KVDO, Corpus Christi, Tex., for Hvgeia Dairy;
WLVA, Lvnchburg, Va,, for Jones Sausage Company, and to
KDKA, Pil—tshu%?.

“All Star Theater” was sold to KFDM, Beaumont, Tex.,
for Gulf States Utilities Company, and renewed by South Caro-
lina Electric & CGas Company, over WIS-TV. Screen Gems
also sold “Big Playback” to KFDM, Beaumont, Tex., for Holly
Motor Company; KHJ, Los Angeles, and WDAY, Fargo, N, D.
“Rin Tin Tin" will be sponsored by Strand Bakery over WKOW,
Madisom, Wis.; by Feeger Packing Company & Dairy Products
over WCOV, Montgomery, Ala, and Jones Sausage Company,
over WMFD, Wilmington, N. C. "Rin Tin Tin" was also sold to
WCSH, Portland, Me,

Guild Films closed a multi-market deal this week for the
“Conrad Nagel Theater”™ with Streitman Biscuit Company.
The series will show over WTVD, Durham, N. C.; WBTW,
Florence, S. C.; WSLS, Roanoke, Vu., and WRBL, Columbus,
Ga. “Liberace” was sold to KLAS, Las Vegas, Nev., and “Life
With Elizabeth” to KKTV, Colorado Springs, Colo, Other Guild
sales include: “It's Fun to Reduce” to WBEW, Bulfalo, N. Y.:
“Vitapix Wrestling” to WJHP, Jacksonville, Fla,, and “Florian
ZaBach™ to KARK, Little Rock, Ark.

Sterling Television's “Little Theater” was sold to J. C. Hersh-
man & Company (Serta Mattress) to be shown over WFBM,
Indianapolis, and to WGAN, Portland, Me. “Adventures in the
News” was picked up by WINK, Fort Mevers, Fla., and “Invita-
tion Plavhouse” by WCAN, Portland, Me., and WABD, New

REVOLVING
DOOR

Alex Gottlieb, “"Dear Phoebe”
producer, arrived in New York on
Wednesday (20) for discussions
with sponsors for the 1955-56
period. . .. Clem Stigdon, formerly
director and writer for RKO-Pathe,
New Yori;, has joined the film
services department of CBS-TV, as
manager of film production. , . .
Norman Land has moved from Ziv
radio to account exec for Ziv Tele-
vision Programs’ International divi-
sion, with headquarters in New
York. . . . Walter Lowenthal,

| Transfilm’s exec veepee and prexy

of Film Productions Association of
New York, has returned to New
York following an eight-week
European business trip.

Al Sussman, former director of
film buying for the Crosley chain,
has joined Interstate TV Corpora-
tiom as sales exec in Chicago. . ..
Roy Lockwood, CBS-TV's pro-
ducer of “The Search” and “Re-
sources for Freedom,” has joined
Robert Lawrence Productions as
producer-director. . . . Theodore
Lazarus has resigned as account
exec with Donohue & Coe, to join
George Bluke Enterprises in an
executive capacity, ... Guy Buck
Vaughan, former managing direc-
tor of WIST, Charlotte, N. C., has
joined the NBC Film Division as
a4 salesman,

Weill Pu;.:kages 26

Costume Features
NEW YORK, April 23, — Jules
Weili has packaged 26 costume
adventure teatures, gleaned from
his Fortune Features roster, into a
special offering, titled “On Guard.”
The package is being offered to
stations who cannot use the entire
Fortune Features batch but would
be interested in a 26-feature bun-

PRODUCTION NOTES

By BOB SPIELMAN

It's the people behind the cameras, not in front, who are
the most essential to making a TV show a success, opines Ira
Steiner, of the Ashley-Steiner Agency. TV has brought writers,
directors and producer into prominence as theatrical pix never
did, he believes, If the right property, producer and director are
available, the problem of finding a star is usually solved.

Lauritz Melchior has been signed for a TV [f:?ilﬂ-t by the
William Morris Agency, Titled “Hundred Girls and a Chef,” it
will deal with the adventures of a European professor in an
American girls’ school. Melchior will play primarily a dramatic
role, but will work in a number of songs as well.

NBC-TV's Frank Cleaver has intensified his search for
new talent, especially for the kind that can be used in shows
aimed at the teen-age audience, which he believes is being neg-
lected. Cleaver last week planed to San Francisco to look at
Gedrge Lamonte, a singer, and Mel Riddle, an emsee-announcer,
whom John Wayne recommended to the net.

Reruns of “Medic” will be available in the spring of 1956,
according to the show’s producer, Frank Latourette, Agreement
with Dow Chemical, the sponsor, not to place the f]mgrﬂm in re-
runs for 18 months after its origination on TV will be up at that
time. Plan is to syndicate even in markets where the first run
is on the air.

It's now primarily up to the manufacturers how fast color
develops, says Nat Perrin, CBS executive producer in charge of
color programming. Perrin thinks that the nets have done their
share in pushing color, and that it’s up to the manufacturers to
come out with i set in the price range of the general publie.
CBS will keep color alive but not expand programming until
such a lime as its becomes practical for advertisers, he declares,
altho costwise, a tint program is now only about 10 per cent
more expensive than one done in black and white. As far as
production i concerned, the past vear has demonstrated that,
except for additional lighting and better quality sets and cos-
tuming, there's very little difference between a color and a
b.&w. program.

Roy Rogers will be seen on British commercial TV this fall
if negotiations which NBC is now conducting to sell the telefilms
are ﬂllEL'EHE-r“].

In the personalities department, George Burns wants King
Farouk to do a guest shot on “"Burms and Allen,” and Al Simon
is looking for Alec Guiness to play the lead in his projected
“The Delightful Imposter.” Chances of either of the two trekking
to America at the moment looks slim. Pilot on "Impact,” human-
interest drama for NBC, will be rolled by Simon in two weeks.
No cast has been set yet.

NBC, which has been unsuccessfully trying to cast “Baby

'

York. Sterling sold “Tales of Tomorrow” te W]BK, Detroit,
and “King’s Crossroads™ to KGGM, Albuquerque, N, M., and
WMGT, Pittsfield, Mass.

Snooks” for many a year, has given up on youngsters and will

dle limited only to swashbuckling ; ,
try to make Mitzi MoCall look as much like Baby as possible.

adventure films.

-
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Films Tile (Type) and Disiribuior Rating Station, Day, Time Top Qppasition & Ruting ]hﬂKSﬂN\’FILLE i, LB STATIONS
TOP TEN LOCALLY RATED PROGRAMS (* Indicales Mon-Network)
mLLThI—EIAp 5- Cl- R oE O EE BSOS E S EE EEEEEEEELEEEBENEEE R oo 4 STAII'IDHS I.'l.“"ﬂ L":f-. WMBR ................. G610 ﬁ.M:mLWMBR ...... -|-.r...rn. .......... SH;
: 2. Disneyland, WMBR.........o000e000 622 7. Two for the Moncy, WMBR.......... 36.
TOP TEN LOCALLY RATED FROGRAMS (* Indicates Non-Network) 3. The pl.rq.-mu'nmu, WMBR...connrnrens. 619 7. Godfrey and Friends, WMBR. .........5%.%
1. 1 Love Lucy, WNOK......cvavinnanras 6.6 5 *Annie Dakley, WIS. . oivessvessnnia J28 4, Stage Show, WMBR.........0c00s.--.603 9. I've Got a Secret, WMBR............. 35.8
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3 *Amos 'n" Andy, WIS.......c00000.-2 45.4 B, *City Detective, WIS, ... .cnnivnnrr. 385
: 2 4
5. People Are Funmy, WIS, IIIUIUUAER 00 Ford Theter, WHSLIILIIIIIITIIA6 ALL FILM SERIES AIRING LOCALLY, LISTED IN RANK ORDER
I. Ciseo Kid (West.), Ziv-TV.....c.iveeen o Gd8L L WMBR=T, 6:30-7:00..,........Youth Forum, 0.5
- 1. Wild Bill Hickok (West), Flamingo Films, 384, . WMRAR—W, 6:30-T:00......0.. ... Big Picture, 0.5
ALL FILM SERIES AIRING LOCALLY, LISTED IN RANK ORDER 3, Superman (Adv.), Flamingo Films,..........37.5 . WMBR—M, ﬁ:Jﬂ-?:WHHﬁn ﬂ:g:i_ldﬁﬁ T i
I WICHANCE, '
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1. Amos ‘n" Andy (Comedy), CBS Fllm........ 454, . WIS—Th., T:00-7:30..................Various, 10.4 ; :.u:lut E-I::ﬂ IMJ'I-I: hllé.‘ Fi-l:: ___________ 265, .. WMBR—S, 6:30-7:00...00000n.. Feature FHI‘?‘I. 0.5
2. Annie Oukley (West.), CBS Film,.......... 428, . WIS—5u, 6:30-7:00. .. .........You Are There, 1.4 5. Jungle Macabre (Child.),
3. Badge 714 (Mp»s.), NBC Film...... AR O IR WIS—W, 900030, .. ieiainiaaas Millionaire, 17.2 Radio and TV Packagers. . ........cooee.. 265 WMBR—W, T:157:30,....... News-John Daly, 2.3
4. City Detective (Mys), MCA-TY, ........... 385, WIS=Th, 2:00-%:30...cc0cveenneens . Climax, 25.6 7. Stories of the Ceatury (West.),
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7. Hopalong Cassidy (West.), NBC Film,,.... 294 ... WIS—W, 00730, cuasrinnriarinsa Various, 13,2 10, Stu Erwin (Comedy), NTA................. 149, . WMBR—Th, 10:00-10:30. .. . Lux Video Theater, 11,2
f. Mr. Disiriet Attormey (Mys), Thv-TV..... . J8.8.. WNOK—F, B:Di-8:30............ Jack Carson, 17.2 ML : .
5. 1 Led Three Lives (Adv.), ZIvTV......... 88, .. . WIS—F, 9:30:10:00, . 0cvieronennens The Vise, 16.3 11, Mr. District Attorney (Mys.), Z-TV..., 03 | 13, Heart o the Chy (Deama), MCA-TY.... 0.3
e . 3 s 2 i Mus 14, Liberace {(Music), Guild Films. . ......... 0.5
1. Meel Corliss Archer (Comedy), Ziv-TV..... 270, .. WIS—T, T0-T:30...00uuvnnnsnness.. Various, 111 12, Riders of the Purple Sape (Miwic), 8 ’
. BRCA Recorded Pam. ....covicanannss 12
11. Eddie Cantor [(Comedy), Tiv-TV.......238 | 24, 1Dearh Valley Days (West), Pacific Borax. 4.5
12, Range. Rider (West.), CRS Film...,....16.7 25, Greatest Fighters (Sporis),
13, Wild Bill Hickok (West,), Flamingo Films 15.4 The Blg Flght, Inc. ... ocvorsiciasss il MINNEAPOLIS-ST. PAUL ............. cissssranssanses.d STATIONS
14, My Hero (Comedy), Official Films., ..., 150 26, Passport o Danger (Adv.), ABC Film.. 2.7 TOP TEN LOCALLY RATED PROGRAMS (* Indicates Non-Metwork)
15. Files of Jeffery Jones (Mys.), CBS Film..14.9 | 27. Foreign Intrigue (Adv.), Official Films,. 1.8 r ;
16. Secret File, U.5.A, (Adv.), 8. Superman (Adv.), Flamingo Films...... L& 1. Producer’s Showcase, KSTP...ovsa0e0:657 6. This Is Your Life, KSTP.............. 406
Official Films.........e00vevennenn..129 | 29 Range Rider (West), CBS Film........ 1.4 2, Jackie Gleason, WCCO...,..........586 7. You Bel Your Lile, KSTP.....,..,...42.5
17. Lone Wolf (Mys.), MCA-TV....cuveee. 122 | 30, Badge 714 (Mys), NBC Film.....v0iuan 0.9 . Toast of the Town., WCCO..... saneasondd 4. Two for the Money, WCCO...........40.8
18, Racket Squad (Mys.), ABC Filmi........ 12.0 | 30, Wild Bill Hickok (West.), Flamingo Films 0.9 4. Disneyland, WTCN......ceveviinsnns 488 9. Dragnet, KS5TP....o.couiniiaania.... 387
19. Terry and the Pirates (Adv.), 30. 1 Led Three Lives (Adv.), Ziv-TV_..... 0.9 5, George Gobel, KSTP......co00ven.. . 484 0. Lux Video Theater, KSTP........... 3.2
- Official Filmn....i........-..........ll.li 33, M. ﬁiﬂr;‘:t hltﬂﬁnﬂ' {Hyi.ll. _Iz;:f:w.... ﬂ.g
., Town and Country Time (Music), 33, Favorite Story (Drama), ZivTV........ 0, i .
Official Fiiml'.r:‘:...“.............--..1119 33. Yesterday's MNewsreel (Docum.), Ziv-TY., 0.5 ALL FILM SERIES AIRING LOCALLY, LISTED IN RANK ORDER
21, Colonegl March (Mys), Official Films, ... 100 36, Crusader Rabbit (Child, ), Ll 0—5% 5 1 PO Ll 1
27, Liberace (Music), Guild Films.......... g8 Consolidated TV SAlEs. .os.auniissnsss 05 Bt Pl o s S o RS L L A L AL
23, Annie Oakley (West.), CRBS Film.,...... 50 M. Janet Dean, RN, (Drama), U M & M. . 0.5- 3. Life of Riley (Comedy), NBC Film..........22.7. .. . KS5TP—5u, 6:00-6:30...,...You Asked for Ir, 21.4
4. 1 Led Three Lives (Adv.), Ziv-TV.......... L6, .. KETP=T, S:30-10:0. ... 00us. Stop the Music, 15.0
£ Hopalong Cassidy (West.), NBC Film,,,....20.6, ., WOOO0—5, 6:00-6:30, , . .Championship Bowling, 15.9
&, Victory at Sea (Docom.), MBC Film, . ... .... 19.1. .. K5TP—5u, 5:30-6:00. . . Hans Christian Andersen, 11,2
7. Stories of the Cen (West.),
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1. T Love Lucy, WBRC, . cissssirranss. 003 . }lumn and Allen, WBRC...oonsvwe..45.0 0, Clsco K (West), Elv-T¥....civnnmninnes 159, ... WCCO—5, £:30-5:00.....000...,.Trail Blazers, 6.4
2 Godfrey's Talent Scouls, WREL, ..... 497 7. I've Gol a Secret, WBRC, . .onvveres. 410 - : e =
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4. Two for the Money, WBRC. ......... &7 %, "r"i._:u Bet Your Life, WABT..........40.2 12. Lone Woll (Mys.), MCA-TV . .vevarenns 14.9 34, Call the Play (Sporis), Statlon Distrib,.. 4.8
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14. Sherlock Holmes (Mys), UM&M........13.5 M. My Hero (Comedy), Official Films,.... 4.2
15. Liberace (Musich, Guild Films. .. ..oeee0.. 108 | 37, Floran ZaBach (Music), Guild Films.... 3.8
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16. Mr. District Attorney (Mys.), Ziv-TV......196... . WBRC—T, %:30-10:00......1 Led Three Lives, 26.] 26. Superman (Adv.), Flamingo Films...... 7.0 T T e |
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National ‘Inherits’ Fine
Drama, Superb Star

By BOB FRANCIS

Back in the Turbulent Twenties,
when those two legal giants, Clar-
ence Darrow and William Jennings
Brvan, fought out the issue of
thought and speech versus religious
super - bigotry in the Tennessee
courtroom of the famous “monkey”
trial, nobody gave much thought
to young Scopes, the teacher who
was in the dock for telling his
teen-agers about Darwin's theory
of evolution. Neow Jerome Law-
rence and Robert E, Lee have
brought it all back in a drama,
called “Inherit the Wind,” and un-
less theater-going taste has gone
completely haywire, Herman

Jane Morgan
Blinstrub’s, Boston

A newecomer to the Hub is Jane
Morgan, luscious, blonde Boston
thrush, who had to fly to Paris to
gain recognition, What was esti-
mated at more than 1,500 jammed
this huge nitery, but the party
trade accounted for as many as
came just to hear Miss Morgan,
Beant:‘%u]]y owned, with a figure
and personality to match, this mi-
nor recording star might be more
in her element in a more intimate
atmosphere,

She makes use of her Paris stay
by doing a cvele of American
songs, done in French, This con-
sists mostly of “No Business Like
Show  Business,” “Buttons and
Bows” and “Bingo Bongo Bange.”
The duzzling d{:ﬁ] has a cnte line

of patter ‘which mfortunately
hardly comes off in the big
auditorinm, Dewar.
All in One

The Plavhouse, New York

Charles Bowdens and Richard
Barr's little potpourri of music,
dance and drama, “All in One”
should attract considerable cus-
tomer interest at the Playhouse. It
provides two of our outstanding
vounger actresses with personal
field days.

In the opening stanza, Leonard
Bemnstein's tabloid opera “Trouble
in Tahiti,” Alice Ghostley gets a
chance as a self-pitving suburban
housewife to fulfill the previous
promise she has given in lighter
musical revues, She gets excellent
help from John Tyers, as the other
half of a bored couple, in the
Bemstein atonic satire. But “Ta-
tn'ti' is strictly a Ghostley dish of
el

Drama-wise, Maureen Stapleton
runs away with honors in Tennes-
see Williams™ cynical, old vignette,
"27 Wagons Full of Cotton.” As
the moronic wife, who ironicall
has to pay off on her hushand’s
crime by taking his victim to bed,
she establishes an amazing portrait
in no time at all. Myron Rlch‘-
mick and Felice Orlandi contribute
fine assistance,

In between, Paul Draper inter-
polates a session of his superb
stepping. Not much new can be
said of him, except that he seems
more precise and agile than ever
and has added a fine dash of panto
to his rep. Francis,

Woody Herman
Blue Note, Chicago

Woody Herman and His Third
Herd, in for a week's engagement,
drew one of the biggest opening
night crowds the Blue Note has

seen in almost hulf a year. The

band is a solid swinging group
which displavs plenty of talented
sidemen and a score of pood
arrangements.  Woaody, himself,
proves he has plenty of showman-
ship, a difficult job on a show that
features only musie and no variety.

The show itself, featuring such
numbers as “Body and Soul™
“Dream, Dream, Dream” and
“Woodchoppers' Ball,” was highly
accepted by the audience. Lea
Matthews, the band chirper, dis-
played her vocal talents on “I'm
Glad There Is You" and “Blue
Moon.” Schickel.

Shumlin and Margo Jones should
have a solid hit at the National
Theater.

For purposes of dramatic license,
Darrow has become Henry Drum-
mond, Brvan is called Matthew
Harrison Brady and young Scopes
iz Bertram Cates. The last %IEH been

iven a heart interest. Bryan's
eath has been moved up to prac-
tically enincide with the termina-
tion of the trial, but over-all it’s
ﬁpf:u‘ent that the authors have in-

ulged in exceedingly factual re-
search, What the %mve come up
with is the circus-like hysteria that
took possession of a little Southern
town and the graphic presentation
of the titanic up-Eill battle waged
by the shrewdest treial lawyer of
his day to the final confusion of
his forensicallly bigoted opponent.
It is fine, provocative drama.

Paul Muni, too long absent from
these parts, is giving one of the best
performances of his career as Dar-
row. It is a superb example of
portrait building, masterfully shad-
ed in all dimensions and dominat-
ing the play every moment whether
he is on stage or off. Ed Begley's
characterization makes- yvou feel
that the Creat Orator has come
alive again with all the remem-
bered bombast and childish petu-
lance — another highly polished
piece of work. Also standouts in
a cast of 50 are Bethel Leslie, Karl
Light, Staats Cotsworth, Ton
Randall and Murel Kirkland,
Shumlin has directed them all with
a sure and sympathetic touch.

Late in arriving, “Wind™ sums
up to one of the season’s best offer-
ings, It is written with intelligence,
produced with excgllent taste, and
anyone who misses Muni's Darrow
:-:huul{l ‘l‘i.ﬂ d Penance,

Delores Hawkins

BROADWAY
SHOWLOG

Performances Thru

April 23, 1955

DRAMAS
All ia ©Dne .. .ivnrivnas 4-19, 55 T
ARasianla . ..oi.ieienes 12-29,'s4 131
Anniversary Walte .... 4= 7,'54 437
Bus S0P .ovevesrrnias 3 2,'55 &l

Champagne Complex ... #4-12,"55 15
Cat on a Hot Tin Roof. . 3-24,'55 35
Inherit the Wind ...... #-21, 55 q
Lunatics and Lovers ....12-12,'54 152
Tea and Sympsthy ..., 23, "33 652
Teach Me How 1o Cry .. 4- 5,'55 23
The Bad Seed ..........12- B,"54 156
The Ramboo Cross ..., 2-21,°55 T2
The Desperate Hours .. 2-14, °55 84
The Seven-Year Itch ... 011-20, "52 1.014
The Tcahowse of the

MAugusl Moon ......0.00-15, 53 530
Witness for Prosectition .12-16, "54 148

MUSICALS
Ankles Aweigh .ooveweas 4-18, "55 B
b T 6 | P e =17, "33 BIR
Comedy in Muosic .,....00- 2,°53% 599
F“m [RPRF e -1l--r1l--]l"j‘y 196
Guys and Dolls ., .eee.. #2055 7
Meet the People ... ... . d-11,"55 13
Pajama Game ....connns 5-13,'54 390
Phoenlx ....occiiinans 4-23, 53 1
Plain and Fafy ..oves 1-27,"55 100
Sitk Stockings ... .cienee 2-4, "55 a7

The Boy Friend ....... . B3, 54 236
The Fouse of Flowears< , 12-M), "54 132
The Shoesiring Revue...2-28, '55 64
Three for Tonight ,..... 4- 6, "55 21

CLOSED
The Dark 15 Light
Enowpgh ...ovcrevsanns 2-23,"5% i)
Kismel ....c.ivieeeaaeall= 3,51 580

The Flowering Peach .,12-28, 54 135

COMING UP
The HOReY¥E .. ..ovwvns 4-18, "55

tee-off with their top-flight rou-
tines. Jimmie Jimae follows with
his ditto brand of card and ciga-
rette manipulation. Burton and
Janet are back with their Holly-
wood imitations. First winds up
with only new net, the Tune Up
Boys, a versatile pair of musicians,
who can duo a tune on practically

uui; king of instrument.
igmeat Markham is in fifth
slot, with a switch this time to
another. routine, a blackboard
arithmetic bit, which is very amus-
ing. The Helene Vemon Trio add
their splendid adagio routines and
the Raylin Brothers wind up the
show with their exceptionally pro-
jected hand-balancing.
' Francis.

Jimmy Fazio's, Milwaukee

Recent important netwark TV
stints and a batch of fairly good
selling Epic label disks have fash-
ioned Delores Hawkins into a
much stronger local draw.

The lass obviously possesses
lenty of vocal talent, and her
Ligure, shoehorned into some strik-
g gowns, earns rapt customer at-
tention. No specialist, she does
equally well with both bouncy and
ballad-type tunes. Her best offer-
ings include “Let’s Cet Away From
It AllL” "Hey, There” and a very
warm, listenable version of the old
Jolson signature, “Rockabve, My
Baby.” The charmer had the
whole room beating out the time
for her last number, “Sing You
Sinners,” as they grudgingly let
her beg off, Ollman.

Artie Dann
Palace Thealer, New York

Bill is over-all satisfactory, with
Artie Dann billed again in next-

to-closing.  Comie’s act, with no
period changed, clicks as usual
with customers.

Dick Berk and Bunny Hallow

Sophie Tucker
Latin Quarter, New York

What can a reporter sav about
an eighth annual appearance of
Sophie Tucker in Lou Walters'
bistro? The old gal is apparently
indestructible. Physically or vo-
cally, she never loses that thing
that makes for super saloon-pro-
{ec'h'ﬂn to set the customers to
wammering the tops off their ta-
bles. La Tucker is the perennial
draw,

Georgie Kay is likewise back in
the room to provide the chuckle
stint. The eomie is far more re-
laxed and slicker than in his ap-
pearance some weeks ago. He is
now placing his shots and has ta-
ble-squatters reacting accordingly,

Still on hand to point up the
“Paris a la Mode” revue are the
excellent acrobatics of the Cristiani
Troupe, the superb adagio of Hol-
ger and Dolores, the fine chanting
of the Melodears and the Harmon-
eers and, of course, les gals. New-
comer Lilllan d’Honau does well
in the featured stepping slot.

rancis,

LEGIT

Kean Sisters’ ‘Ankles’

Are Pretty

By BOB FRANCIS

A matter like "Ankles Aweigh™
the Mark Hellinger Thenter’s latest
song-and-dancer tenant, just points
u}p the fact that you can kid an
old-fashioned, pags-and-legs book
musical, but the fun has gone down
the drain when you try to do one
seriously. Mavbe there are people
still clamoring for a return to the
old, hoked-up formula. If so, the
Cuy Bolton-Eddie Davis-Sammy
Fain-Dan Shapire extravaganza
should cure "em.

“Aweigh” bhas a plot, of course.
The Bolton and Davis assembl
line book has somewhat to do with
the didoes of an American movie
troupe in Italy, a star secretly mar-
ried into the U. 5 Navy, comic
gobs and a honeymoon frustrated
by spy-filled intrigues. Locales
range from Italian town squares,
the deck of a battleship and a
Morocean bordello, to hotel lob-
bies and bedrooms. No one can
say the ankles don’t get around.
These maneuvers are tied together
with a magnificent array of tricked-
up, mothball gags and cliche situa-
tions which smack of overdone,
equally old-fashioned burlesque.

Fain's cleffing is singularly
adapted to the brassy, Frenziedly
gay mood, and Shapiro’s lyrics for
it are strictly of the period. Per-
haps both aimed for this, In any
event their efforts add little dis-
tinction tune or word-wise,

However, “Aweizgh™ has its vir-
tues. It boasts one of the most eye-
filling ensembles in town. Miles
White has body-draped it, and
Ceorge Jenking backgrounded it for
the handsomest of results. Toni

Guys and Dolls
City Center, New York

The Center opens its spring light
opera season with a fair revival of
"Cuys and Dolls.” Some lack of
the musicals pristine frisky charm
can likely be chalked up against a
short rehearsal period. However, a
great show is not getting the fine
framing it deserves,

Helen Gallagher, with a new red
hair-do, in her own style is good
as the pérennially engaged Miss
Adelaide, Leila Martin is properly
appealing as the Salvation Army
doll, and Ray Shaw gives a reason-
able facsimile of the gambling guy
who loves her. Tom Pedi and a
few other velerans of the original
Stem troupe add their regular ex-
cellent quotas, but Walter Mattau,
excellent straight actor that he is,
is woefully miscast ir. the key role
of Nathan Detroit. Perhaps this is
what lets a Tot of steam out of the
revival.

The Center as usual has put on
a worthy production, with settings
and costumes closely following the
original.  Anyway, the fine old
tunes and lyries are still there, even
if the guvs and dolls aren’t as
frolicsome as of yore,

Francis.

NIGHT CLUB

By BOB FRANCIS

It may be purely a personal
reaction, but this reporter does not
feel that Eartha Kitt is going to
win herself a Copa Bonnet via her |
first appearance in the room. As a
follow-up to the magnificent show-

the hill-

-ispring extravaganza for something

Negro chantress heads u

ing on Jules Podell's handsome

of a lull. At opening show cus-
tomers were attentively polite, if
slightly restrained in their enthu-
siasm. :

Miss Kitt, magnificently gowned
and sullen as usual, chanted a
variety of special numbers with
throatily sexed projection. Some of

manship of Sammy Davis Jr., the ‘end. In this reporter’s opinion

has been programmed for a tidy
change of pace, but her delivery
seems  somewhat condescending—
an attitude that communicates it-
selt to  table-squatters. A little

touch of homility and ingenuous-

ness here and there would help no
Rlisﬁ
Kitt is not Copa-cetic,

Otherwise, the Copa's new show
is just fine. Dominique, the French
magico-pickpocket, is making a re-
turn to the room. The lad’s un-
canny ability #o filch anythin
from a wallet to suspenders is sul:-E
all over again and excellently pro-
jected for laughs, Also, & smash
is the return of those rowdy instru-
mentalist-singers, the Redheads,

her material is exceptional and it

www americanradiohistorv com

Kitt Condescension Ain't Copa-Cetic

ago. Spotting of their current Epic
label hit, “It's a Sin to Tell a Lie,”
has the room shouting for more,
and what with comedy impres-
sions, 8 good lampoon of legion-
naires loose on a convention kick,
and the wvirtuosity of Somethin’
Smith on the banjo, the boys really
come over with a bang.

Some new pretty faces have
been added to the dancing line.
The orchid hair-dos are out, There
are gorgeons new costumes, now

songs and dances for the produc-
tion numbers. Toni Merrill and
Johnny Alden have come in to han-
dle the wocals admirably, and
Danny Carroll gives an excellent

Trio have moved up tremendously | account of himself in the solo

since last time here, three years,

stepping department

But Weak

Charmoli has devised several giddy
dance patterns, and Fred Finkle-
hoffe has staged it for proper
brassy assurance.

Betty and L{lana Kean work pro-
digiously with varying results to
keep the laugh pot boiling, with
Jane, of course, in the heroine slot,
Lew Parker and Cabriel Dell, both
excellent comics, make the most of
what wise cracks and burlesque
bits that fall to their lot. Mark
Dawson sings robustly in a hand-
somely fitting Navy officer’s tunic.
As a matter of fact, everybody in
“Aweigh” is robust. They all act,
sing and dance like all get-out.

However, sheer ebullience can’t
make up for lack of imagination
and wit. No matter how joyously
thev toil at the eapstan, “Ankles™
never gets its anchor up.

Dickie Valentine
Palladium, London

As the first British star to top a
Palladium bill for many a season,
Dickie Valentine was sure of warm
welcome. With a mature sense of
stagecraft and newlvy [ound com-
mand, he justifies the reception.

Starting with “Let's CGet To-
ether,” followed by A Blossom

ell,” “Mr. Sandman™ and “All the
Time and Everywhere,” he gets
into the province which has helped
set him apart from the usual Bril-
ish singer—his impressions. Follow-
ing a duet a la Nat (King) Cole
and Billy Eckstine came Al Jolson,
Edward (. Robinson, Jerry Lewis
and Mario Lanza and then, inevita-
bly, Johnnie Ray and Billy Daniels.

The act is put across with a
professional punch and obvieusly
stamps Valentine as one of the
few—very  few--homegrown acts
worthy of topping the bill here,

Vance.

Allan Jones

Mocambo, Hellywood

The trained, rich voice of Broad-
way star Allan Jones was well re-
ceived by Mocambo habitues open-
ing night. Nevertheless, whether
it was because of the acoustics

‘or because he tempered its power,

his singing had an annoying nasal
twang to it that made it seem lack-
luster.

The audience took some time
to really warm to the singer, and,
partially as a result, numbers close
to the end of the Emgrﬂm such as
“Madelon,” a slightly blue piece,
and the lively “Donkey Serenade”
were best received, Spielman,

Yma Sumac
Palmer House, Chicago

Miss Sumac despite a name
draw, and a highly tonted woice,
did little to please first-nighters
here, The response was weak and
at times mon-existent. It seems to
thizs reporter that her wvoice, un-
usual as it is, might best be used
in the television medium, movie
medinm or perhaps the concert
stage. True, her presentation is sup-

Iy authentic and as such

should create an aura of interest.
However, the patrons apparently
didn't feel that way. After two or
three numbers of nothing but
strange sounds, the interest wears
off, Schickel.

DRAMATIC &
MUSICAL ROUTES

Damn Yankeea: (Bhuberi) Boston.
Dark Is Light Enough, with Eatherine Cor-
meli:

(Colonirll Boegton,

Dear Charles: (Bilimore! Los Angeles.
Guys and Dolle:  (Royal Alexandra)
. ‘Taronto.

King and I: (Bhuberid Chicags.

Klamet: (Shuberty MNew Haven, Conn.

Pajema Came: (Taft) Cinclonatd,

Pajama Tops: (Majestiol Boston.

Plaf, Edith: (S8¢lwyn) Chicage.

Rainmaker, The: (Brlanger) Chicagoe,

Seventh Heaven: [Shubert] Philadelphis,

Beven=-Year Iteh: iFord's) Baltlmore.

Soiid Goid Cadiligc: (Hannal Clevelsnd.

Tea and Sympathy: (Blagkstonel Chicagoe.

Teahouse of the August Moon: (Currsajp
San Franciico,

Teonder Trap: (Hacrks) Chiloags.
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JULES PODELL PROUDLY- AWARDS , 1
THE COPA
The Oscar of
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To the STAR of |
THE WILL MASTIN TRIO.
SAMMY DAVIS, JR.
JULES PODELL'S
COPACABANA
10 EAST 60 STREET ¢ PLAZA 8-0900 |
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Penney’s Entry Would Soar
Chain Outlets Handling Disks

Execs Study Possibilities, May Run
Test First in Few of 1,644 Stores

By 18 HOROWITZ
NEW YORK, April 23. — The

number of syndicate stores han-
dling phonograph records is due
for a sharp spurt, if explocatory
moves by the giant J. C. Penney
chain are implemented.

The chain, rated the second larg-
est mercantile outfit in the world
with its 1,644 outlets (as of De-
cember, 1954), has for years been
periodically approached by manu-
facturers to handle their disk prod-

ucts. These bids were always
rejected.
But now Penney execs are

known to have initiated a detailed
inquiry into thz possibility of the
chain handling records and have
already had talks with sales chiefs
of most major diskeries.

The Penney possibility, of high
importance in itself, has added in-
terest in view of the planned ex-
Pansiun in the handling of records
w  Sears Hoesbuck & Company.
The latter chain began reorganii-
ing its record set-up two years ago.
All its Class A stores now have
record departments, and present
plans call for extending the cover-
age to second line outlets. About
100 additional Sears stores are ex-
pected to take on disks before the
end of this vear.

Sears Operation

The Sears operation is consid-
ered so important by manufacturers
that at least one major diskery has
assigned a statfer full time to the
chain to assist store execs in setting
up new record outlets,

Of all syndicate and wvariety
chains lhandling records, F. W,
Woolworth is rated the heaviest
user, but Sears, Kresge, Grants,
Neisner Bros, and G, C. Murphy

collectively absorb a considerable !
’ |itol may also take a flyer with

portion of record production.
Montgomery Ward limits its record
siales to mail order,

Columbia Sefs
New Sales Org
To Boost Pops

NEW YORK, April 23.—Colum-
bia Records this week made several
changes in its Eastern organization

-aimed at sharpening its assault on

the pop market. :

Cene Weiss," pop sales promo-
tion man, now moves out in the
Field as district manager of a
newlv-defined territory which in-
cludes Philadelphia, Baltimore,
Washington, Cleveland, Buffalo,
Pittsburgh, Cincinnati and Louis-
ville. He'll work in association
with Merle Weiss, head of distrib-
utor relations in the territory, who
has headquarters in Pittshurgh.

Jack Fuller, pop merchandise
manager, who formerly worked out
of Bridgeport, Conn., is moving his
office to New York, Bill Callagher,
field represeatative for the entire
East Coast, will move inte New
York to supervise operations in the
New York-Newark sector, and will
assume additional duties in the
near future.

Meanwhile, in the Columbia
distributing picture, the Midwest-
Timmerman Company, with offices
in Des Moines and Davenport, Ia.,
takes over Columbia in the area
formerly  serviced by Bran-New
Sales of Omaha. In Buffalo, CBS-
Columbin of Western New York,
has taken over the jobbing of Co-
Iumbia phonograph products for
the upstate New York territory for-
merly serviced by Tracy-Mitchell
Company. Richard Levi is general
manager of the new fran

Altho major diskeries agree that
these stores sell “great quantities”
of records, estimates of actual vol-
ume are hard to come by, The
problem is complicated by the fact
that most buying is dope locally,
with individual stores #aving con-
siderable autonomy in purchasing.
Also many of the outlets sell used
records acquired from juke box op-
erators and other sources.

Indie Competition

While major manufacturers grab
most of the syndicate business,
there is healthy competition from
the independents, especially when,
as currently, they are contributing
maore than their proportionate share
of hit diskings.

Music-record dealers who, be-

cause of their proximity to chain
outlets, have run into strong com-
petition on singles may also expect
a run for their money on packages,
according to some observers. The
latter point to the general drop in
list prices of LP's early this year is
making it more attractive for chains
to handle this type of merchandise.

Arthur H., Murphy, Penney ex-
ec, this w confirmed that his
chain was “looking into it" (rec-
ords). He indieated that Penney's
approach would be first to open a
few stores to records and keep
close tabs on sales before extending
the 'pm%'mm.

The chain, primarily a soft goods
house, racked up a total volume of
$107,000,000 in szles last year.

READY NEW MOVE

Major Di

skers Mull

Plunge Into Vidfilm

By JUNE BUNDY

NEW YORK, April 23. — The
major record companies have been
eving the TV flm business for
some time, and onc or all of them
could break into the field in a hig
way this vear. However, their
methods of procedure differ i
practically every case.

Capitol Records, for instance,
has a hall hour TV pilot produced
by Hal Roach Jr. last year, with
veteran comic Gil Lamb playing
Bozo, the clown, the label’s top-
selling kiddie series and a big mer-
chandising draw. William Morris
is handling the film for sales here
and, if a sponsor bites, the series

will be filmed in Hollywood, Cap-

another TV film package,

On the other hand, Decea Ree-
ords will undoubtedly handle pro-
duction itself thru its suhsid?u
company, Universal-International,
when it finally takes an active part
in the TV ftilm buosiness. Prexy
Milton Rackmil told the Decea
board of directors last month here
that the label hopes to move into
the TV film field in the near future,
but no concrete plans have been
announced to date.

Yictor Set-Up

RCA Victors custom division
which has been running a TV film
distribution operation for some time
now, recently expanded and ac-
fqui veteran film exec Paul
White as an advisor. White is
looking at film properties and con-
IEi‘ﬁnﬁ with producers with an eye
toward augmenting the division’s
present rather sparse library with
new packages.

The fact that the TV film dis-
tribution operation is handled thru
RCA Victor's custom division was
more or less accidental, since mu-
sic plaved an important part in the
department’s library service to ra-
dio stations, and the film operation

Laine Tapes D.J.

Segs for Australia
HOLLYWOOD, April 23.—

Frankie Laine has just completed
the first two half-hour disk jockey
shows in a projected 39-week series
under a contract with Phillips Elec-
trical Industries, Svedney, Australia.

Phillips, distributor for Columbia
Becords in Australia, will handle
all sponsor negotiations. According
to representatives for Laine, monies
derived from the sale of the shows
will be invested in Australian busi-
ness and real estate,

Two openers in the series, taped
at Radio Recorders here, were

shipped to Australia this week.

was automatically assigned to the
same division. Consequently, it
isn't expected that RCA Victor
Records will work very closely with
the film set-up.

Columbia Interested

A spokesman for Columbia Ree-
ords said that label is very inter-

all such operations are handled
thru CBS-TV, with Columbia execs
asked to submit ideas on a regular
basis for live or film TV shows
with a musical angle.

Simon and Schuster is also in-
terested in the possibilities of TV
film, and recently commissioned
the production of a pilot featuring
characters from Little Golden Rec-
ords and Books. However, as with
Capitol, nothing further is expected
to develop along that line until
something happens sales-wise with
the pilot,

L

ested in all phases of TV, but that |

‘SUPER CIRCUS’
GARDEN PLUG

NEW YORK, April 23—
Mercury Becords has the per-
fect showcase here for its
“Super Circus” disk series.
The Davega Store (located in
Madison Sqguare Garden) is
devoting one entire window to
the Mercury series during the
Ringling Bros." Circus stay at
the Garden.

The window opens inlo the
main lobby where Ringling
customers enter and exit. The
deal was set up with Davega
by the lubels New York
branch manager, Lou Klay-
man.

EX-GODFREY'S

Cadence May
Get Mariners,
la Marlowe

NEW YORK, April 23.—Cadence
Records reportedly is negotiating
te.  sign  ex-Godfrey-ites  Marian
Marlowe and the Mariners. Both
acts are now under contract to Co-
lumbia, but the recent firing fracas
with Godfrey may change all that.

If the deal goes thru, Cadence
will have 10 ex-Codfrev friends
under contract, including the la-
bel's headman, Archie Bleyer; Jul-
ius La Rosa, the three Chordettes,
Miss Marlowe, and the four Mari-
Ners.

Scuttlebutt in the trade is that
the 10 mav be featured on a Ca-
dence LP tagered “We Remember
Arthur.”

Meanwhile, Columbia this week
released a new album, YA Visit to
New York With Arthur Codfrey
and His Friends,” However, tour-
ists visiting the Codfrey show here
will find only the McCGuire Sisters,
Frank Parker and Carmel Quinn
still on the job.

Janette Davis is vacationing in
Europe, and Lu Ann Simms is
benched pending the stork’s arrival
this fall. Miss Marlowe, the Mari-
ners and Haleloki, of course, be-

came ex-friends last weck.

EW YORK, Aprl 23. — A
$1,000.000 damage suit was filed
here yesterday by the Recoton Cor-
poration against Columbia Ree-
ords, Electrovox and Dorosin Dis-
tributors, with the complaint
charging illegal conspiracy and re-
straint of trade on the part of the
three defendants.

The basis of the suit is the alle-

tion that Columbia’s entry into
the rhunugm h needle business il-
legally forced distributors to give
up handling of Recoton needles,
and that the plaintifl’s product was
bought uwp by Columbia and
“dumped” on the market at distress
prices.

Late yesterday a Columbia
spokesman  fermed the charges
“completely groundless, as will be
borne out at the trial.”

In the complaint, filed in New
York Supreme Court, the following
charges are made;

Eighteen exclusive Recoton dis-
tributors who were also Columbia
distributors were told to drop the
Recoton line and take on the Co-
lumbia needle line, manufactured
for the diskery by Electrovox, upon
pain of losing their Columbia fran-
chises. This was said to have oe-
curred after June, 1954, when
Columbia entered the needle busi-
ness.

Columbia and Electrovox of-
fered to purchase unsold Recoton
stock from  the distributors, ac-
quired “more than $70,000 worth
of Recoton needles” and consigned

this stock to Dorosin who sold “at

] (P .
VAN YA ARSI IS IS TaAIIAISIlNvTIAIAVAI M/ aTAS]

Recoton Files $1 Mil
Suit Vs. Col., Distribs

least half of the said needles” to
dealers at less than distributor cost.

“Columbia, Electrovox and Dor-
osin entered into and carried out
the agreements and conspiracies
... for the purﬁnm of destroying
the plaintift’s business and good
will, destroying the price structure
and distribution channels of Reco-
ton, all for the purpose of illegally
and unfairly appropriating the
business of Recoton and eliminat-
ing it as a competitor,” the com-
plaint alleges.

In addition to damages, Recoton
is asking the court to permanently
enjoin the defendants from the al-
leged actions,

Appeals Court

In Reversal on
"12th St. Rag’

Yogel Entitled to
Royalties Under
‘Composite’ Angle

NEW YORE, April 23.—United
States Court of Appeals this week
reversed a prior decision by Jud
Vincent L. Leibell and held that
Jerry Vogel is entitled to 50 per
cent of the renewal rights to *12th
Street Rag.”

The decision in favor of Vogel
was granted by Judges Clark,
Hineks and Smith, on an appeal
by defendant Jerry Vuﬁel Music
from an interlocutory judgment of
the Southern District Court. The
latter judgment stated Vogel had
infringed on the copyright, which
belonged to Shapiro, Bernstein.

Tune was composed by Euday
L. Bowman as an instrumental
piano solo in 1914, and Bowman
subsegquently transferred all  his
rights, including renewal rights, to
J. W. Jenkins Music Company. Lat-
ter in 1918 employed James 5.
Summer to write a lyric, and had
the song copyrighted in 1919, Sha-
piro, Bemnstein later acquired all
renewal rights in the instrumental
music and claimed renewal rights
in the song by assignment from the
Jenkins Company.

However, in 1947, Sumner as.
signed to Vogel all his rights in the

(Continued m page 20)

Diaz Promoted
To Pop A&R
Staff at RCA

NEW YORK, April 23.—Herman
Diaz, until now artist and reper-
toire exee for RCA Victor’s inter-
national department, has been pro-
moted and next week will assume
new duties as an a.&r. staffer in
the diskerv’s pop department. He
will work undt-.rdjne arlton,

Interesting sidelight to the move
is that a side Diaz cut in his earlier

ost has broken big in the pop
FIE’]CI. His “Cherry Pink and Apple
Blossorm  White,” featuring the
Perez Prado ork, this week moved
into the No. 1 slot in the best-
selling pops chart.

Replacing Diaz will be Johnny
Camacho, formerly with Seeco Rec-
ords. Camacho also held posts with
Allied Distributing, Decca and E,
B. Marks.

Diaz, tho expected to assume
considerable a.&r. functions, will
also free Caclton from some of the
administrative load of his office,
leaving the latter more time for
recording activities. Carlton said
Diaz will be free to make decisions
on talent and tunes, altho he will
not be assigned any specific artists,

Diaz’ promotion does not change

the status of musical directors
Hugn Winterhalter and Joe
Reisman.

IF YOU'RE OLD AT HEART

Gene Jimae,

11, Establishes

Own Genie Records Firm

NEW YORK, April 23.—Eleven-
yvear-old Gene Jimae, the youngest
member of the American Society of
Composers, Authors and Publish-
ers, is now the owner of his own
record company, Genie Records,
The voungster, who joined ASCAP
at the age of nine, has about 30
tunes to his credit and is an ac-
cemplished harmonica soloist. The
diskery’s first release features him
in & multi-track harmonica tour de
torce.

Besides Master Jimae, the label
has inked additional talent includ-

ing the singers Gail Sunday and
Tony Drake, banjo and mandolin
artist Senor Cortez, and, in the
hillbilly category, the Lone [ack

| Boys of Lone Jack, Mo. Jimae's

father, Jim Jimae, a4 magician cuor-
rently appearing at the Palace
here, is handling artists and reper-
toire for the label, while Chuck
Darwin is handling promotion.

Young Jimae formerly made ree-
ords for Columbia in Australia and
is Fumn[:gz his own company out
of proce from a recent Eurp-
pean concert towur.
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Pubs Wary of RCA
90%-Sale Royalty

NEW YORK, April 23 —Pul-
lishers were singing the “we don't
wanna” blues this week, as the re-
sult of a “reguest” from RCA
Victor asking them to accept pay-
ment of eopyright royalties on the
basis of 90 per cent of sales,

The record companies have al-
ways deducted retoms on individ-
ual records from royalty statements
to publishers, but Victor now pro-
poses that they take a blanket 10
per cent deduction on each record
and waive separate accountings
on relams.

The Victor proposal was made
in a letter to agent Harry Fos,
who passed it along to his pub-
lisher - clients  for  consideration.
However, Fox cautioned publishers
that their “consideration of the is-
sue involved should take into ae-
count the fact that vour decision,
while it may enly altect RCA Vie-
tor at this time, will also uwndoubt-

ALL GOOD, BOYS

Show Deals
Cause Disk
Confusions

NEW YORK, April 23.—Com-
mitments of two major diskeries on
show tunes have precipitated a
ﬂurxg of irritations and misunder-
standings among different  seg-
ments of the musie business in the
past 10 days.

Most recent illustration has heen
the Decca Mills Brothers' release
of “Kiss Me and Kill Me With
Love,” from “Ankles Aweigh” Is-
sued just two weeks after Decca
brought out the Mills" disk, "Opus
One,” several deejays immediately
interpreted the new disk as indi-
cating that Dececa had given up on
the latter. The fact is that “"Opus
One” is a big seller, the strongest
Mills release in a long time.

The second incident concems
Victor’s release of Eddic Fisher’s
“Heart,” backed by “Near to You,"”
from “Damn Yankees,” This was
brought out two weeks after the
diskery issued Fisher's “Just One
Maore Time” backed by “Take My
Love,” Here aguin, fear of adverse
deejay reaction caused George
Paxton, publisher of “Just One
More Time,” to announce in an
open letter 1o deejavs that the sec-
ond release was necessitated by a
show commitment and did not in-
fer that the first Fisher disk was
weak in any way.

Shaw Artists
Shifts Staffers

NEW YORK, April 23. — The
Shaw Artists Corporation, cur-
rently riding the rhvthm and blues,
and jazz wave, this week made
several top level personmel ehanges.
President Billv Shaw moved Bob
Astor, former Chicago office to
per, back to New York to handle
all Southern bookings except for
the Weinberg and Howard Lewis
circuits. These will be serviced by
Jack Archer.

Astor’'s Chicago spot will be
taken over by Art Frew, who has
been associated with the Milton
Deutsch office on the West Coast,
For many years he represented the
Ceneral Artists Corporation in the
Chicago and Ohio territary.

Walter Thomas will continue to
handle Northeast and Eastern Sea-
board bookings for Shaw.

Diskers to Discuss
RIAA Store Plan

NEW YORK. April 23.—Record
eompany sales execs will meet here
Tuesday (26) for further discus-
sions on a proposed store moden-
ization program sponsored by the
Record Industry  Association of
America. The plan was originally
broached a few weeks ago at the
annual meeting of the RIAA,

edly influence the future policy of
many other record manufacturers.”

RCA Motivation

According to Victor, the recent
price adjustment operation (which
provides distributors with a set per-
centage deal on returns) is respon-
sible for the new 90 per cent pro-
posal, since under the new svstem
the diskery cannot account for rec-
ord returns by selection. The firm
“belicves it inherently unfair for
the manufacturer to ﬁe penalized
by the mere mechanics of book-
keeping,”

A survey of publishers indicates
that practically all of them are op-
pus&t? to the idea. Altho a spokes-
man for RCA Victor said publish-
ers might even make money on the
deal, since retums on individual
records sometimes run as high as
15 per ecent,” some publishers de-
bunked this statement,

If Victor does push thru the
proposal, other record companies
will uindoubtedly follow sunit. Co-
lumbia already has a 90 per cent
agreement with a few small pub-
lishing outfits, but the majority do
business on a 100 per cent arrange-
ment. Decea includes a 90 per
cent clause in its contracts with
publishers, but raises no protest
when the clause is struck out by
the publisher's attorney.

Coral Revives
Georgia Gibbs

NEW YORK, April 23. — Now
that Mercury Records’ artist
Georgia Gibbs is well up on the
best seller charts, Coral RHecords is
reissuing its Georgia Gibbs' re-
cording of “Ballin® the Jack”
backed with “I Still Feel the Same
About You.,” Coral eut “Ballin® the
Jack”™ about 4'2 years ago,

Mercury, which recently issued
Cibbs” "Ballin® the Jack™ on the
flip side of “Dance With Me,
Henry,” has recoupled the latter.
A contract limitation of five vears
applies here, and permits Coral to
insist wpon Mercury withdrawing
the side,

London Putting LP
Prices Up to $5.45

TORONTO, April 23.—London
Records of Canada, Ltd., has re-
vised its LP price structure, raising
lists over the level established here
carlier this vear when RCA Victor
slashed  consumer prices.  New
rrice for 12-inch London LP's will
e $3.45, as compared to the
earlier $4.95. Prior to the January
price cut they sold for $5.95.

London said ‘it felt it did not
receive any increased business at
the lower price,

GETS JAIL FOR
JAZZ ANTHEM

LUNEBURG, Cermany,
April 23, — Members of a
dance orchestra were brought
beforé the loeal court last Sat-
urday (16) and charged with

aving played the national an-
them of West Germany i jazz
tempo. The band’s leader was
senteneced to a meonth in fail
and ordered to give 100 marks
to the German Red Cross.
Members of the band were
fined 50 marks each.

LONG SUIT

Haverlin

On Stand
Since Feb.

NEW YORK, April 23. - Pre-
trial examination of Carl Haverlin
in the Songwriters of America

$150,000,000 anti-trust suit against |

Broadcast Music, Ine., and other
defendonts is developing - into a
quiz of record duration,

The BMI president has been on
the stand intermittently since mid-
February and the cleffers’ attor-
neys are still putting out with new
questions. BMI legalists oreviously
questioned all 33 writer plaintiffs.
In some quarters the hope is still
voiced that the case may reach the
courtroom before the end of this

year, Case was filed in November,
18953.

Abramson Back
With Atlantic

NEW YORK, April 23. — Capt.
Herlh Abramson, president of At-
lantic Records, returns to active

duty with the diskery this week [P

after two vears in the service. He
has been in Germany most of that
time, serving as a dentist with the
Air Foree.

Abramson, co-founder of Atlan-
tic with Ahmet Ertegun in 1947,
will devote most of his activities
henceforth to artists and repertoire,
with a special slant toward new
electronic developments, tech-
nigues and general quality im-
provement. Before his serviee stint,
Abramson produced the first com-
mercial binaural LP, .

Just Jast week Abramson was
granted -a patent on a ial tyvpe
of trick-groove children's stary re-
cording, two sets of which were
issued by Atlantic several years
a?u, Actually, the device is a set
of records to be plaved
sequence, each disk having a plu-
rality of sound tracks which the
needle selects baphazardly,  With
this chance selection, 256 stories,
each five minates long, can shape
up from [our 78 r.p.m, sides,

|
'furtuhl},-' into his schedule. It will

| chord,

Decision in Feist Vs.
Derby Favors Pubs

Case Shifts to Federal Court Where Fast
Action, Treble Damages Are Possible

NEW YORK, April 23.—A prec-
edental decision of great interest to
music publishers was handed down
recently when attormey Julian T.
Abeles successfully established his
contention that mfractions of the
compulsory licensing provision of
the Copyright Act are pmperla)i
within the ken of the Feder
Courts,

The decision, rendered by Judge
Edward Weinfeld, of Southern
District Court here, had reference
to the case of lLeo Feist, Inc.,
versus Derby Records, Inc. Derby
months ago went into bankruptey,
and the referee in that bankruptey
proceeding modified his order so as
to permit the plaintiff, Leo Feist,
t. apply to Federal Court in order
that jurisdiction over the case
might be [ixed therein.

Heretofore, Harry Fox, publish-
ers’ agent and trustee, has had to
take to State Courts those cases
involving non-pavment of mechani-
cal rovalties by record firms. The
cases fell to the State Court juris-
diction on the assumption that
these were suits hinging aroun
breach of contract

Federal Matter?

Abeles argued, however, that
the mechanical license issued by
Fox for his publisher clients was
actually an extension of section
1{e) of the Copyright Act of 1909
and therefore was a Federal Court
matter, Jodge Weinfeld agreed,
and ordered that the plaintff re-
cover, pursuant to Section l(e) of
the Copyright Act, the sum of
$971.40, representing royalties and
treble damages.

Herein lies the potency of the
decision. As n case within the
jurisdiction of the Federal Courts,
laintiff ean colleet treble damages
and/or $250 per infringement. In
the State Courts, a plaintiff can
collect merely the rovalties owed.

Mitch Miller
To Do TV Seg

NEW YOEREK, April 23.—Mitch
Miller, Columbia Records _artists

and repertoire chief, has been

sipned as musical director of the
Orson Bean show, scheduled to
begin over CBS-TV early next
summer, This will be the first time
Miller has assumed such a role in
the broadeast mediun.

According to Miller, this show i3
the first that can be fitted com-

be televised once a week, The
bearded maestro will feature typii
cal Miller instrumentation, replete
with French homs and harpsi:

COAST RECORD SALES

Heavy Disk Sales in West
Rank Area No. 2 Nationally

HOLLYWQOD, April 23.—The
11 Western States, at one time
considered of little consequence
in the sales pattern of the record
industry, now rank as the second
major market area of the nation
for virtually all the major record-
ing companies,

Normally a difficult territory be-
cause of sparsely populated cities
amcl great distances between key
sales markets, the area now con-
tributes approximately 15 per cent
of the total national sales picture
of the disk business, despite the
fact that it accounts for only 10
per cent of the pation’s population,

The importance of the 11 States
and more particulary the cities. of
Los Angeles, San Francisco, Fresno,
San Diego, Portland and Seattle
to the'national disk volume, is em-

phasized in that these cities for
more than a year now have con-
sistently achieved sales over and
above the quotas set for them by
individual recording companies.

Los Angeles alone has become
the most importaut volume area
in the West owing to the great in-
flux of population. Distributors
here estimate that approximately
eight new disk dealers lh.fm: opened
shops in the past year, at an in-
vestment of somewhere in the
neighborhood of $150,000. By
eomparison, the number of business
fFailures has been exceptionally few,

Field sales personnel in the West
report they have to spend more
time in the major cities, in the con-
tact of both new accounts and in
their sales promotion efforts with
disk jockeys. The additional con-
centration has apparently been sat-
isfactory, with all cumpanies re-

i
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porting a substantal increase in
the volume of their business.

Tho the wvolume of business
achieved varies with each of the
major platteries, the aggregate av-
erage, currently pla at approxi-
mately 15 per cent of national
volume, is up some 4 per cent.
In terms of dollars and cents, the
increase of sales in the West is put
at roughly $8 million,

Los Anpgeles accounts for 7 per
cent of IE}{]B total dollar picture,
with San Francisen, Portland and
Seattle following in that order.

| Weakest States in the area are

Nevada, Idaho and
Montana.

Bazed on cuwrrent estimates of
an additional increase of two mil-
lion in ulation in Los Angeles

by 1960, the city might well dom-

Wyoming,

inate the national sales scene by

that time,

with sapphires, rubies, ete. A

Additionally, in Federal Court the
plaintiff can secure action much
more rapidly than in State Courts,
Test Forced

Abeles forced a test on the mat-
ter when it became apparent that
recourse to the Stite Courts did
not  sufficiently protect  publish-
ers. Offending disk manufacturers
adopted the philosophy that they
would take a mechanical license, if
necessary, and stull pavments as
long as pessible—under the theory
that if tI'lAJ!: publisher finally caught
up with ‘them they would not have
tc pay much anvwav—merely the
rovalties owed, :

Often, the diskery was out of
business before the publisher
caught up with it. Under Federal

‘Court jurisdiction, the outlook is

for speedier, and much more puni-
tive, action.

Miller in CBS

i Talks for TV of

Disk Sessions

CHICAGO. April 23. — Deejay
Howard Miller, who signed a
three-year contract (at $600,000
anmually) last week with the CBS
radio network, is now negotiating
a deal with CBS-TV calling for the
televising of actual recording ses-
sions om a weekly basis,

CBS has alrendv shelled out
$8,000 for a kinescope which will
be made the week of May 9 and
shown to agencies and sponsors
immediately thereafter, The show
packaged by Miller, is budgeted
at $15.000 per show and wﬂF fea-
ture a different record session each
week—mostly of the pop variety,
Recording equipment will be in-

stalled on a TV set, and reecord

companies will be mwviled to cut
new disks right on the show.

FIC Registers
Recofon Plaint

WASHINGTON, April 23.=The
Federal Trade Commission this
week issued a complaint against
the Recoton Corporation of New
York, phonegragh needle manufae-
turers,:charging false representation
on several scores.

According to the commission,
Recaton has falselv represented it
syuthetic jewel needles as Eip%:l

¥
the company has claimed on some
of.. iis packages to be “the
world's largest manufacturers of
phoneedles,” This is not true, says
the commission.

The complaint is directed also
against Herbert H, Borchardt, pres-
ident; Jack Kams, vice-president,
and Alfred Wish, secretary of the
corporation,

A hearing has been scheduled
for May 3L

Morgan Suit
Vs. Aladdin

HOLLYWOOD, April 23.-
Action charging breach of contract,
unfair competition and asking for
an  injunction, acceounting  and
$100,000 damages was filed by
Pete Morgan against Mesner &
Mesner, Inc., and Aluddin Records
in Superior Court here this week,

Plaintiff contends that the Emup
known as John Stratton and His
Feathers were induced to sign a
contract with Aladdin  as the
Feathers, tho still wnder contract
to Showtime Records. Morgan
asked the court for an injunction to

revent further sale of the record,
Johnny Dollar,”  released om
Aladdin.
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VOX JOX

By JUNE BUNDY

LANZA, L'AMOUR & DRIVE-INS: Mario Lanza's last-minute
wialk-out on his Las Vegas, Nev,, nitery date was discussed by Norm
Prescott, WNEW, New York, last Sunday afternoon. Prescolt urged
listeners to take a more sympathetic attitude toward the tenor, pointing
out that his temperamental antics could be traced to a fear of facing
people, according to M-G-M's Producer Joseph Pasternak. The WNEW
jockey has since received many letters approving his stand. . . . L'Amour
was on the promotion agenda for Scott Muni, WSMB, New Orleans,
recently, when starlet Cleo Moore staged a “kissing marathon” on his
late-night deejay show, “Scott’s Shangri-La.” Miss Moore, who kissed
Eh'smeago's Jack Eigen right out of his TV job a couple of months ago,
bussed Scott for 11 minutes and 1 second, thus besting the Eigen-
Moore record by five rn,inut;

L L]

Les Davis, of WWCO, Waterbury, Conn., is the “drive-in"
man and wins the prize for the zaniest deejay promotion stunt of
the week. In order to prove to his listeners that WWCO “really

ts the top 10 songs of the week,” Les scaled the 88-foot
screen (largest in the world) of a local drive-in theater. The
station is supposedly making plans to put in a remote hook-up
s0o Les can air his show from tEu top of the screen, but it’s more
likely that the station’s press agent is taking bows, while dare-
devil Davis climbs down from his perch to reap the publicity
rewards of his stunt. , .. Meanwhile, another dare-devil deejay,
George Westcott, KXORB, Stockton, Calif., reports that on April 1
he aired his program from a helicopter hovering over a new civic
center parking lot.
L] L] ]

THIS 'N° THAT: Rod McKuen, who has been traveling with
Uncle Sam, will resume his deejay activities following his discharge
this month. During his Army stay, he staged American and Calypso
folk song concerts in Bangkok, Thailand; Hong Kong, China; Manila,
Fhilippines; Tokyo, and points East, Aecording to McKuen, “Papa Loves
Mambo™ is “fast becoming the Japanese national anthem, while “Koreans
are big for ‘Cross Over the Bridge,” and in Bangkok all you hear is
Crosby’s ‘Riders in the Sky'.” However, the experience he cherishes
most is the memory of a Geisha girl in Tokyvo who strummed the
ancient samisan and sang “Sh-Boom™ in Japanese.

(Continued on page 49)

" DEALER DOINGS

By GARY KRAMER S—

TEN-INCH LFP'S: The de-emphasis of 10-inch LP’s on the part
of most classical manufacturers received favorable comment from Paul
Keyser, of the Record Bar, Durham, N, C., this week. “The bulk of the
classical business is to be found in the 12-inch LP%s and multiple disk
sets. Just take a look at The Billboard Classical Best Seller list and
you will not find a 10-inch LP in the lot. Particularly since the price
changes of the first of the year, customers are not as responsive to
the lower price of the 10-inch LP as they are to the more-for-your-
money appeal of the 12-incher. Needless to say, the higher profits
in the latter provide the dealer greater motivation. e gradual
abandonment of the 10-inch LP has definitely been an important
factor in the substantial increase in profits in my store from the classical

department this past quarter.”
* L ] L ]

Two deejays at radio Station WTMA, Charleston, S. C.,
Jack Gale and Steve Carroll, have opened a record store in that
city. . . . “Once in the music business, always in the music busi-
ness,” says Ray Beller, who formerly played alto sax in the
Benny Goodman, Ray McKinley and Clenn Gray bands. He is
now firmly ensconced in the retail end of the business up Man-
chester, Conn., way. The name of his store is the Music Shop.
« « » Trwin's Record Shop, in Wichita, Kan., is now sponsoring
an hour show on radio Station KAKE every Saturday aftermoon.
Deejay Don Hoffman broadcasts directly from the store, Irwin's
also sponsors Hoffman three times during the week when he
broadcasts from the KAKE studies. . . . Warren Aaberg who
owns the Aaberg Radio & TV Shop in Benson, Minn., writes:
“The best advertising medium we have found for selling records
has been to sponsor “The Record Comer’ in our local weekly
newspaper. This is a list of our current 10 best sellers.”

JAZZ BUYING: Dick Finkel, of the High Point Store, Philadelphia,
makes some observations on the current jazz situation. “Like other
stores, we find jazz albums now an increasingly important source of
revenue. In the past, only a few sets had genuine popular appeal, and
they retained this popularity over a long period of time. Today far
more sets sell, but they are seldom the catalog items that older best
sellers were. A jazz album now has the kind of selling curve a popular
record does: a quick rise, staying power for a limited number ufl?reeka
and then a dn}]i—ut'f to comparative oblivion. We have to use the kind
of stock control system for jazz albums that we do for pop records,
They do not have the lasting catalog value that classical sets do,
for example.”

JUKE BOX WRAP-UP

Juke Boxes Around the World—a special section devoted entirel
to coin machine activities thruout Europe, Asia and North and Sou
America. On the spot reports from 18 countries. History of phenomenal
rise of the juke box in Western Germany—as popular in Berlin as in
New York. Four pages of stories, charts and graphs featured in first
International Sales Edition. . s !

Background music for the juke box operator is here to stay.
Survey shows that 11 per cent of nation’s ops are currently
using some form of commercial music. Improvements of tape
and record equipment made to order for supplying tailored
programming on a continuous basis. Supermarkets and hotels
selected as the best prospects.

Federal government to probe the juke box industry for alleged
anti-trust activities. Call for books and records of manufacturers, distrib-
utors, operators, associations, unions.

McGuire Sisters head long list of entertainers on hand for
18th annual music operators banquet of New Jersey. Other
artists include Sonny Graham (Miss Juke Box of 1855), Archie
Ehsn;ﬂ::d the Four Top Hatters. Four Hundred operators at-

For full details on these stories see Music Machine depari-
ment beginning on Page Td.

LABOR SAVER

Design Cash

Register for
Record Biz

CHICAGO, April 23.—Bernie
Skidell, proprietor of the ABC Re-
cordteria, has come up with an idea
which would tend to make work
a lot easier for large volume record
outlets. Bernie, along with the help
of Nelson Darroch, head of Local
Cash Register Distributors, 6903
South Ashland Avenue, has de-
signed a cash register which would
eliminate a great deal of paper
work,

The idea has been presented by
the pair to the Burmus;hs Adding
Machine Company and it is un-
derstood that a pilot model has
been readied and that units will
soon be made available to the
trade. The register will ring u
sales by category such as 45%, 78s
and 33's, as well as phono sales,
needle sales, radios and accessories
it is claimed. The machine would
also aid in cutting down pilferage
by itemizing the sales, thus makin
fm an easy checkout by the ::lﬂrﬁ
tallying up the final sale.

The register, which can alsc be
used as an adding machine, is said
tt be aimed at the retail mark of
around $490. Darroch says that the
Burroughs pearisle can adapt cer-
tain large 10-column cash registers,
by the use of nominally priced con-
version keys. These units can be
departmegptalized to give the same
productivity of the new model.

Another feature of the new ma-
chine is the eclerk number key.
By using this key, the proprietor
can recheck the ({B}"S sa{::'s y in-
dividual clerks, thus getting an
idea of their sales points. The unit,
by using the combined cash regis-
ter and adding machine features,
according to Skidell, will make in-
ventory and restocking problems
a lot easier. Skidell is currently us-
ing the experimental model in his
South Side store,

The adding machine feature can
be used at any time during the day
simply by switching a key. This
cuts out the cash register system

and allows the dealer to add ship-

| ment invoices, ete., without dis-

turbing items rung up on the regis-
ter.

Europe Deals Pend

For Seeco Records

NEW YORK, April 23.—Sidney
Siegel, head of Seeco Records,
leaves May 7 for a month in
France, England and Snain. Pur-
pose of the trip is to make recipro-
cal master deals and also to cut
new wax in Spain.

Seeco, a predominantly Latin-
American disk producer, is also
laying plans for an entry into the
jazz %ie d. The diskery has on tap
a quantity of jazz masters cut in
France and acquired thru a recip-
rocal deal with the French Vogue
label.

This week Siegel is playing host
to Kurt Sondermann, of Rozenblit

: | Bros., Brazilian disk manufacturer

and distributor, who handles Seeco
as well as Mercury in Brazil.
Sondermann is in the States to buy
equipment,

FAYE’'S RECORD

PANNING DRAWS
WRATH OF FANS

CHICAGO, Aprl 23, — I
anyhody has any doubts as to
the loyalty of record fans, this
incident should dispel them
for now and evermore. Marty
Faye, local deejay of WAAF,
has a program called “Marty's
Morgue” on which he pans,
caustically, any and all rec-
ords he fels are not up to
standard.

Early this week, followin in
strong panning which he
handed the Crew Cuts, he
was accosted by four teen-age
girls outside the studio and
was stoned. Faye refused to
press the charges,

Not long ago, in that same
spot, a cab driver approached
Faye and asked him if he was
the guy that panned the rec-
ords. Faye said yes, and was
immediately the target for a
right uppercut. The blow
never landed. Faye, an expert
at jujitsu, floored the guy with
an elbow twist.

According to Faye, people
have a right to express their
opinions, too.

s T

Hub DJ's
- Stymied by
‘Yankees'

BOSTON, April 23.—The new
musical “Damn  Yankees” has
sparked a “word war” here be-
tween local radio stations, with
deejays struggling valiantly to find
new ways to paraphrase the show’s
title, since they aren’t allowed to
use the word “damn” on the air.

WORL was the first outlet to
tag the musical "Darn Yankees”;
so rather than be accused of copy-
ing, other stations in town are call-
ing it “Doggone Yankees,” “Dem
Yankees,” “Dang Yankees,” ete.

Spinner Norm Prescott has a
special problem in that he is al-
lowed to call the show by its cor-
rect name over WNEW, New York
g.l.*hcm he jockeys five days a week)

ut has to switch from "m” to "t”
on his daily WORL show here two
days live, the rest on tape.

Epic Label Names
Canadian Distribs

TORONTO, April 23.—Distribu-
tors for the Epic label in Canada
were announced this week by Bob
Pampe, head of Columbia Records
of Canada, Ltd.

Custom Sound and Vision Com-
pany, Ltd., of Toronto, are distrib-
utors for Ontario, while in Quebec
and the Maritimes, the Ed Arch-
ambault Company, of Montreal,
will handle the line. In Manitoba
and Saskatchewan distribution is
by Modern Products, Ltd., Winni-
peg, while in Albert and British
Columbia, distribution is thru
Texal, Ltd., of Vancouver, B. C.

Most of the Epic catalog will be

carried by these distributors.

SPIKE SPEAKS ON AUSTRALIA

Says Disk Market There
Important for U. S. Stars

HOLLYWOOD, April 23.—The
Australian record market is cur-
rently one of the most important
foreign sales areas for - American
disk stars, with the demand for
American music at an  all-time
high. This is the opinion of Spike
Jones, who recently returned ﬁmn
a two-week tour of down-under
locations, grossing a total of
8315,735.

The Jones troupe, consisting of
i’i'.l mue::n:ni:ula*riﬂ£|Il uiﬁhis E]md, wnsI tll:ﬂ
argest to p ustralia since John
Phﬁp Suﬁsn?.;.
du{?uﬁ declared the Australian

isk market to be one of intense
interest, with sales of 78 r.p.m.

records still going strong, tho 45's
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and LP’s are gaining in acceptance,

By special arrangement with His
Master's Voice, a long-playing,
microgroove album consisting of
a collection of past hits recorded
by Jones on RCA Victor, was
pressed and distributed for sale
thruout those citics that Jones
played. According to Jones, RCA
Victor records are no longer pressed
and distributed by HMVY in Aus-
tralin, and no single RCA re-
leases léive bﬂetrﬁssnl there for the
past eight months.

Radio is still king in Australia,
said Jones, with disk jockey pro-

mming varying from bop to

eifetz, and mmﬁltl:i.:iun among

d.j.’s exceptionally

Fur Still Flies
On Freedom of
Pre-'09 Tunes

NEW YORK, April 23.—The fur
will still fly on the question of
whether pre-1909 copyrights are
mechanically free.

That such copyrights are me-
chanically free has been upheld by
the Court of Appeals ill‘tﬂt‘- E. B.
Marks-Remington Records case in-
volving the tune “In the Good
Old Summertime™ (The Billboard,
April 23).

However, Julian T. Abeles, at-
tormey for Marks, this week stated
that he would shortly file a motion
asking the court to permit him to
continue the case—with" particular
reference as to whether Remington
made a new wversion of the song
and whether it had a right to do.
The decision of the court, accord-
ing to Abeles, did not pass on that
question.

In the event the court refuses
to grant the motion, Abeles states

he will start a new action and sue
Remington all over again.

Big Promotion
For ‘Sluefoot’

HOLLYWOOD, April 23—
Twentieth Century-Fox, Capitol
Records and the Ray Anthony or-

anization have joined forces in

e promotion of the band leader’s
latest Capitol release, “Sluefoot,”
from the up-coming “Daddy Long
Legs” film.

Picture studio is releasing film
clips of the “Sluefoot” dance se-
quences to the "Bandstand Mati-
nee” teleshow out of Chicago, with
the Midwestern area slated to be
blanketed as a prelude to the re-
lease of the picture.

Capitol Records has earmarked
special  “Sluefoot” packages for
disk jockeys thruout the nation, in
addition to sales promotion mate-
rial directed at the record dealer
level.

Anthony, who rformed the
sluefoot dance in the film, is one
of the few maestros to successfully
introduce a new dance in the past
few years, the bunnyhop. Anthony's
Cap recording of the song has been
an exceptionally potent catalog
item for the company, maintaining
a steady sales flow since its origi-
nal release in 1952, Acceptance of
the dance itself has been well es-
tablished, with wvirtually all the
major bands using “Bunnyhop” in
their dance dates.

) Appeals Court

® Continued from page I8

song, including renewal rights. Vo-
gel published the song with Sum-
ner's words and Bowman's music.
Author's Rights

Court held that Sumner had am
author’s rights in his product; that
his rights to an original copyright
passed to Jenkins under his con-
tract to write a lyric. Sumner’s
renewal rights, however, were re-
tained by him until he assigned
Eu]a:éln to Vogel in 1947, the court
eld.

Lower court held that when
Sumner was engaged to write a
lyric, the result was a “composite”
of Bowman's music and Sumner’s
Iyric and not a “joint” work, and

t the copyricht on the “new
work” peotected only the lyric.

Court of Appeals held that when
assignee Jenking procured a lyrie,
Jenkins® intent was that the words
and music be performed simultane-
ously as a single work. Under this
philosophy, the court considers the
song a “joint work” rather than a
composite: “The result reached in
the district court would leave one
of the authors of the ‘new work’
with but a barren right in the
words of a worthless poem, never
intended to be used alone. Such
a result is not to be favored.”

Vogel is entitled to an account-
ing Shapiro, Bernstein, ac-
cording to the decision.
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... an ouer wnight SMAS”!

THE SUNNYSIDERS - Kapp
GUY LOMBARDO - Decca
LAWRENCE WELK - Coral
THE BANJO BOYS - Capitol
FRANK YANKOVIC - Columbia
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JOHNNY GUARNIERI with Stewart Foster - Camden

nd . . . . Watch This One
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Recorded by:
THE SUNNYSIDERS - Kapp VICKIE YOUNG - Capitol
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FOLK TALENT & TUNES

By BILL SACHS

Around the Horn

J. F. Dolan, tub thumper for the Dallas Sportatorium, reported
that Elvis Presley pulled a terrific crowd to the spot’s Saturday (16)
“Jamboree.” With him were Scott Moore and Bill Black. The pre-
ceding week Muarty Robbins attracted a good-sized throng that braved
a pouring riin. Penciled in for a return date Saturday (23) were Tex
Ritter and Hank Martin. The duo also played promoter Ed McLemore’s
Friday (22) Cotton Bowl show, which early in the week had a $10,000
advance sale, along with Annie Oakley, Jimmy Wakely, Sonny James,
Doug Bragg, the Belew Twins, the Texas Stompers, the Cass County
Kids, trick rider Rex Rossi and the latter’s wife, Armida . , . Rex Allen
will star at the Mandan (N, D.) Rodeo, July 2-4.

“Ozark Jubilee,” the click country package featuring Red
Foley, returns to its Springfield, Mo., headquarters Saturday
(30) to originate its hour-long c.&w, festival over the ABC-TV
network. RadiOzark Enterprises, Inc., is tossing a shindig to
celebrate the homecoming premiere, with top country folk from
everywhere slated to be on deck for the event. “Ozark Jubilee™
has been originating from the University of Missouri, Columbia,
while TV facilities were being installed in the Jewell Theater,
Springfield, where the show had been holding forth prior to its
television debut.

toffman Sales Corporation has picked up the Bob Kennedy Show
("Hoffman Hayride") for 13 weeks with option. It will air via KOVR,
Channel 13, Stockton, Calif., 7 to 8 p.m., Saturdays. Kennedy, who
recently renewed with KMJ-TV, Fresno, Calif., for a 13-week span for
Caminol Oil, is also slated to open an indefinite engagement April 30
at Wills Point (Calif.) Ballroom for Saturday night Western dances.
+ « » Banjo Billy Marquette is eurrently appearing with Harvey Bram-
mer stageshows thru Northermn California.

Tex Clark and Glen Campbell, WEOL, Elyria, 0., are
taking their “Rainbow Valley Gang” band, along with Jimmy
Holt, into the Circle Theater, Cleveland, as a regular weekly
feature starting April 30, Guest star on the opening stanza will
be Ray Price. Clark is now handling talent for the Circle . . .
Tex Lancaster and his Western band are playing regular Mon-
day night engagements at the 1902 Club, Oakland, Calif., as
well as Saturday night dates at Wagon Wheel Ballroom, El
Cereto, Calif. . . . The Willis Brothers (Oklahoma Wranglers),
Coral artists, have ankled the Springfield (Mo.) “Ozark Jubilee”
to do daily radio stints over WPEQ, Peoria, 1Il.; a Thursday
night tele show via WTVH, and a “Barn Dance” show, featuring
Buddy Wright, at Baty's Bamn on Sunday evenings. For the first

' "“Barm’ show, April 17, Coral Records artist Tommy Sossebee
was guest star.

Judy Lynn is giving up her radio show over KLPM, Minot, N. D,
to make personal appearances. She was a member of a troupe that
recently made a successful tour thru Minnesota and South Dakota.

{Continued on page 50)

RHYTHM-BLUES NOTES

By BILL SIMON

A large segment of the r.&b, industry turned up in Chicago last
week to attend the huge bar mitzvah celebration staged by
Leonard Chess (Chess and Checker Records) in behalf of his son
Marshall.  Among the 325 people present were Randy Wood and
Gilbert Brown (Dot) and Ernie Youn EEKE-E]]E} from Nashville, Ahmet
Ertegun and Jerry Wexler (Atlantic) from New York; Mr and Mrs.
(Pop) Cohen and son Joe from Essex Dishihut[n%‘ in Newark, N. |.;
Charlie Grey from Cosnat in Detroit, music publisher Harry Goodman
from Hollywood and several Chicago r.&b. deejays. Alan Freed flew
in from New York, and Zenas Sears from Atlanta. Also present were
the Checker recording group, the Flamingos, who entertained the
guests with several numbers, . . . Groove Records has signed Big Tiny
Kennedy, singer featured with the Tiny Bradshaw ork. Kennedy's last
record deal was with the Trumpet label several vears back.

-] -] @

Peacock and Duke labels are busy lining up a big
springtime spiritual pitch. The group cutting at present are the
Southern Tones (Duke), the Sensational Nightingales and the
Southern Wonders (Peacock). Coming up in June are the Dixie
Humming Birds, Five Blind Boys and Sister Jessie M. Renfro.

Atlantic Records, and the entire ind welcomes President
Herb Abramson back from the service this week. Abramson is one of
the most creative guys in the business, and one of the big vitalizing
forces in the development of r.é&b. to its present eminence, . . . Atlantic’s
new release includes the first diskings for the label by the Cookies and
the Regals, Both groups were formerly with Lamp, the Aladdin
subsidiary.

Chuck Willis, Okeh artist and writer of such hits as “The
Daoor Is Stll Open,” “O What a Dream” and “Close Your Eyes,”
has cut his band down to six men and is going out on a J0-day
one-nighter tour. Shaw Artists is booking. . . . Epic’s Roy
Hamilton is currently at the Wallahachie Hotel in Atlanta. ...
Savoy's Freddie Mendelson has been busy all week rehearsing
Nappy Brown and Varetta Dillard, the Label’s current top artist,
for forthcoming recording sessions. On May 20 Mendelson
heads for the jumpin’ State of Texas on a new talent search.

L] - ] a

The Harptones, a Bruce Records” group, are on the one-nighter
circuit in New England. The label has just released several EP's and
an LP by the unit, . . . Columbia has just reissued Bosetta Howard's
disking of “Ebony Rhapsody,” which sold close to 250,000 copies in
the Midwest shortly after World War IL ... Harry Newton, head of
the new Treat Record label, is now personal manager of his fine new
group, the Inspirators, who are creating some stir with their "If
Loving You Is Wrong.” i @

Al (Unchained Melody} Hibbler has been booked for the
Perry Como TV, show on May 4. His other May bookings include
the Howard Theater, Washington, May 6 week; The Royal
Peacock, Atlanta, May 13-17, and the State Theater, Bosto
May 20 week. ... B, B, King, an RPM Records' star, has sign
a booking contract with the Buffalo Booking Agency, Houston.
Currently and thru May he'll be touring Illinois, Michigan and
Ohio, ;. '
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TWO MARTINOS
IS TOO MANY

NEW YORK, April 23.—
Artists [requently change their
names for professional rea-
sons, but rarely when their
true monickers have already
gained public attention. How-
ever, the new Dot Records
chanter, known as Alan Mar-
tin, had a special problem. It
seems his real name is Al
Martino. Randy Wood, Dot
topper, figured two Al Mar-
tinos in the record business
wias one too many.

Decca Places

Polydor Stars
On U. S. Tunes

NEW YORK, April 23.—Decca
Records has created an American
market for several artists attached
to Polydor, of Germany, with
which it has a reciprocal deal.
Now it is having those artists cut
American tunes.

The latest example is Wemer
Muller, the German maestro who
stirredd . some  exeitement in  the
United States thru his musical back-
grounds on Caterina Valente disks,
Decca had Muller eut “Elephant’s
Tango,” which has just been re-
leased. A similar and prior illus-
tration has been Dececa's tactics
with Polvdor's “Crazy Otto.” After
establishing him here, the diskery
had the piano player eut “Crazy
Otto Rag.

First and outstanding illustration
of the Decca technique is the ecase
of Miss Valente, whose first big
hit was “Malaguena.” After estab-
lishing a market here, Decea had
her cut “The Breeze and 1,” now
well up on the best-seller charts.

Merc. Expands
Classic Field

NEW YORK, April 23. — In a
move to broaden its elassical cover-
age, Mercury will soon launch a
new series of LP's covering mate-
rial commissioned from the label’s
European associates. The first re-
lease, comprising five disks, is due
on the market in two weeks. The
series will be known as “High Fi-
delity Classics.”

The step is in line with Mercury’s
plan to use orchestras closely as-
sociated with repertoire it wishes
to issue whenever possible, Thus
the first HFC disks, cut in Oslo,
Norway, and Copenhagen, Den-
mark, will be devoted to indige-
nous  Seandinavian musie. Fea-
tured conductors are Qivin Fjeld-
stad and Tippe Lumbye.

The disks will be released on
regular schedule. The compan
is also known to be readying sti
another new series for early intro-
duction.

Victor Inks
Jim Reeves

NEW YORK, April 23.—Steve
Sholes, country chief at RCA Vie-
tor, has signed Jim Reeves to a
long-term pact, beating out a num-
ber of other label execs angling for
the hot chanter.

Reeves, formerly with Abbott
BRacords, left the West Coast disk-
ery earlier this year, altho Abbott
still has about 10 unleased sides

the singer in the can. Sholes
will hold his first sessions with
Reeves in Nashville soon.

EmArcy Inks Gari

To Term Contract

HOLLYWOOD, April 23.—
Bobby Shad, EmArcy Records rep-
ertoire chief, has signed modern
jazz trumpeter Ralph Gari to a term
contract with the company.

Here this week to record Coast
talent for both EmArcy and Mer-
cury, Shad has already cut sessions
\ﬂg the recently “signed Kitty
White, and Herb Geller, Maynard

| Ferguson and Dinah. Washington.

TOUGH DISKER CHORE

Building Jazz Catalog
Is Major Undertaking

By BOB SHAD

Artists and Reperloire Director
EmArcy Records

Buildin% a jazz catalog is a
major undertaking for a record
company.  Were it as simple as
getting into the popular, rhythm
and blues or country and western
business, there would pow be
many more record labels turning
out jazz music, But it's not simple,

It is much more difficult to
build a jazz catalog than it is to
invade the classical field. For in
classical music, the record label
can acquire some masters of sym-
En]]tlniﬂ or operatic works and

ow that there are enough cus-
tomers extant to buy your version
of a specific classical work,

Cetting into the jazz Feld calls
for acquiring name artists and
building new talent. It calls for
:u‘.'quirir;% or recording only the
best performances by the best art-
ists (new or old), because the jazz
customer is the most particular of
all record buyers.

To satisfy the eustomers’ hunger
for jazz music, the label must offer
“bop,” Dixieland, progressive, vo-
cal, instrumental, jam session,
arranged, group, single and orches-
tral music. And it isn't good
enough to sign a batch of new

Another special article on
jazz written by a key record
company executive will be
published next week. Watch
for story by George Avakian,
director of pop albums for
Columbia Records.

artists and start recording. Neither
is it good enough to pick up some
old masters, package them and put
them on the market. To make the
move into the jazz field, a record
company must do all of these
things, issue all of this music and
package it so that it has both ear
and eve appeal.
Package Business

The jazz record business is a
packaged record business. While
it is true that single jazz records
can be sold, the bulk of the market
is in packaged goods.

How does a record company go
about building a jazz catalog?
Mercury did it this way:

We first decided tlfat the jazz
field was important enough for us
to put our catalog on a separate
label. We had tried putting out
jazz records just as if they were
pop, country or rhythm and blues
singles. But we found that special
h‘e:ll:menﬁt Wils n]ﬂedad in ﬂi er to
e e the catalog properly. We
hme that this anmEs for the
retailer as well., Getting the most
out of jazz calls for treating them
in a special way.

Mercury was fortunate in having
ownership of the Keynote and Na-
tional catalogs. From the masters
uriginal!y made for these labels
and our own Mercury vaults we
culled jazz as performed by people
like Billy Eckstine, Lester Young,
Roy Eldridge, Cozy Cole, Lionel
Hampton, Tyree Clenn, Charlie
Shavers, Art Hodes, Willie Smith,
Les Paul, James Moody, Ben Web-
ster, Phil Napoleon, Josh White,
Mu;igay Spanies, Barney Bigard,
Buck Clayton, Flip Phillips, Cole-
man Hawkins, Teddy Wilson,
Denzil Best, John Kirby, Jack Tea-

arden, Count Basie, Earl Hines,
rummy Young, Don Byas, Charlie
Ventura, Lennije Tristano, Gene
Ammons, Mary Lou Williams and
others,
Palate Styled

But owning some first-rate jazz
masters isn’t worth very much if
you can’'t put them together in a
palatable way—palatable to the
knowing jazz customers., In some
instances the performances by great
jazz names werent reallv good
enough to warrant special atten-
tion—these were quickly discarded.
In other cases we had to listen
carefully to each disk and then
try to package them into, for ex-
ample, tenor saxophone, Dixieland
or single artist groupings. It didn't
make sense, for example, to put

together eight or 10 miscellaneous
sides and issue an album labeled
"IEIJI'.'H."

But, az I noted before, a jazz
label must keep building —and
building with new talent—or talent

which is well known in fields other
than jazz.

We acquired Clifford Brown and
Max Roach along with their fine
combo. We took blues singer
Dinah Washington and started her
off on an enfirely new career—jazz
singing. We were exf]l;emﬂl}r for-
tunate in acquiring such great jazz
names as Erroll Garner and Sarah
Vaughan.

Then we started further search-
ing for new talent, A sideman on
one of our jazz group dates was
John Williams. He impressed us
as a preat new piano find. We
[g,amblﬂd, signed him and got fabu-
rus reviews on his first EmArcy
“Ihﬁmi)'wot?ld‘lﬂ jam sﬂssiui; dﬁéﬂ in
Ho ast year we lound sax
man Herb Ceﬂl,?l".

Our newest trumpet star is
Clark Terry. He showed up as a
sideman on a Dinah Washington
rthythm and blues session. Joe
Gordon, on trumpet, and Jimmy
Cleveland, on trombone, were also
first brought to our attention on
record dates.

European Ties

From our European affiliations
we obtained some great jazz music
and great talents. From the Met-
ronome label in Sweden came the
Lars Cullin sides, from Blue Star
in France we acquired some fab-
ulous Lionel Hampton sides, and
there are more to come.

Now we had a good basic cata-
log of great jazz names and we had
gnod foreign sources for jazz. We
also had a first-rate line-up of jazz
artists in this country. Our next
step was to make the best possible
records with our newly acquired
artists here. With Erroll Garner it
was an easy matter. We put him
in front of the best mikes in the
best studio we could find, talked
over the selections of tunes and
came up with wonderful records.

With Dinah Washington we used
some of our top jazz instrumental-
ists and tunes in the “evergreen” .
category. For Sarah Vaughan we
added to her regular trio such peo-
ple as Clifford Brown on trumpet.
On the Coast we cut our instru-
mentalists in solo albums and in
jam Sess510ns.

So it went—all the planning with
an eye toward getting the widest
possible exposure for the talents
we had under contract. To attract
the eye toward our product we
decided on photographic covers.
To attract the ear, we believed we
already had the talent and the

sounds.
Six Months

If it seems as tho this has taken
a lifetime, I'd like to point out that
all this catalog building took place
in less than six months. Before
thits month is over we'll have a

catalog of 55 LP's and 108 EFP’.
Our schedule now calls for five
new LP’s and between 10 and 15
EP's'each month, To maintain that
pace we'll have to dig further into
our collection of masters and spend
a lot more time in recording the
artists we have under exclusive
contract. We'll keep signing. new
ones, too. :

[*

U.S. Jazzmen Set

For French Tour
NEW YORK, April 23.—A group

of American jazz musicians is about
to be assembled for a French con-
cert tour, underwritten by the
French government. The tour, to
extend from January 8 thru March
23 next year, will take in 60 cities
and will be sponsored by the gov-
ernment - subsidized organization,
Jéunesse Musicales, a mnon-profit
group with 220,000 members un-
der 28 years of age.

Admission charge for the con-
certs has been set at about 35
cents, and the programs will in-
clude a lecture on the variety of
jazz types presented.
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NEWS REVIEW

Berle Airs His

‘Not Yet' 19
Times in Hour

By JUNE BUNDY

NEW YORK, April 23.—Milton
Berle gave his new song, “Not
Yet," just about the biggest send-
off yet accorded a tune on TV
Iast Tuesday (19) night on his
NBC-TV show. The ballad (co-
written by Berle, Publisher Bobby
Mellin and Elaine Mazlish) was

aunﬁ 19 times during the hour,
with guest star Giselle McKenzie
doing it “Hit Parade” fashion at

the Hnale.

In addition to introducing the
new song, the telecast also served
as a TV debut vehicle for Decca’s
new canary, Susan Hunter, Mellin
recorded “Not Yet” with her last
month and sold the master to
Decca.

Decea followed thru by having
the record in the hands of dealers
the day after the program was
aired.

Miss Hunter, a shapely 19-yvear-
old blonde with a pretty face and
an expressive vopice, is a surpris-
iH§IY good actress for a gal whose
only stage experience has been
singing with a band. She played a
mousey music teacher, with Berle
doing his Latin professor charac-
terization.

Hokey Plot

The plot was hokey, but effec-

tive as a song showcase. Berle as
the professor wrote a song (“Not
Yet” with Latin lyrics) and took it
to Berle the performer to get it
ublished. en Bobby Mellin
impersonated by an actor) and
star Hoagy Carmichael got into the
act, with the result that Miss
Hunter blossomed [orth at the fin-
ish as a glamour girl and recorded
the tune for Decca. Meanwhile,
Berle (the performer) had rewrit-
ten the lyric and titled it "Not
Yet.” '

It's too early to determine just
how much effect the show will
have on the sales life of the disk,
but if the song has it, Berle cer-
tainly did a fine job of letting
the country know. Newcomer
Susan Hunter, of course, was given
one of the those chance-of-a-life-
time breaks, and it's gratifving to
report that she more than held her
own with the show-wise Berle and
Carmichael. :

From The M-G-M CinemoScope Plclure
"MANY RIVERS TO CROSS"

BERRY

a" o

“"WHEN YOU
WISH UPON
A STAR"”

* %k %
“BE SURE,
BELOVED"”

BOURNE, INC.

136 W. 52d Streck Hew York 19

UNIQUE GETS MASTER
BY CANADIAN LASS . ..
Unique Records, new-bom indie
label headed by Toe Leahy, this
week imported masters for a disk
issued originally by Sparton, a Ca-
nadian indie. The disking is by
Priscilla Wright, a I14-vear-old
thrush from London, Ontario. Jack
Perry, local rep of Broadecast Mu-
sie, Ine., of Cunada, brought Leahy
together with Sparton’s Harold
Pounds. Sparton also made a deal

to issue Unique's repertoire in
Canada.
EMARCY SIGNS GARI

JAZZ QUARTET . . .

EmArcy’s artist and repertoire
chief, Bob Shad, ha; signed a new
jazz combo, the Ralph Gari Quar-
tet. Gari, who plays flute and
oboe, will cut his first sides for
Shad this week. The Cari group
is currently appearing at El
Rancho, Las Vegas, Nev. Shad is
in Holbwood, recording EmArcy
and Mercury artist. there,

NOEL KRAMER SUES
ELGART ORCHESTRA . . .

Noel Kramer, personal repre-
sentative and promotion man, this
week filed suit in New York Mu-
nicipal Court against the Les El-
gart orchestra. Kramer, who claims
that he was employed by the
brothers, Les and Larry Elgart,
from December, 954, to mid-
March of this vear, is seeking 11
weeks salary and expenses. Jerry
Singer is attorney for Kramer in
the action.

PARKER'S 'CROCKETT"
KIDISK BEATS POP . . .

Fess Parker’s original film track
disking of “The Ballad of Davy
Crockett,” issued by Columbia in
both pop and kidisk lines, is selling
in a higihl}f unusual pattern. While
aggregate sales are claimed to be
close to 1000000 disks, the T8
r.pom. kidisk pockage is now out-
sé]]ing the pop single version five
to one. TEE last Columbia chil-
dren’s type disk to assume hit pro-
portions was "1 Saw Mommy Kiss-
ing Santa Claus.” In that instance,
the pop version accounted for the
majority of sales. The kidisks, of
course, sell for Y8 cents.
BOUQUETS TO DJS
PLUG ‘RED ROSES' . ..

Disk jockevs receiving big!
bunches of roses will be indebte
to backers of the Jubilee disking
of “Red Roses” by John Laurenz.
It’s just one of a number of tie-in

| recent

| shots on the Ed Sullivan TV show.

?ER’AHS‘ TUNE TITLES
| SINATRA ALBUM . . .

| The rest of the album selections

s [ Washington, April 14-20,

# | They'll be billed as the Meadows

FOR MOTHER'S DAY PROGRAMMING! §|
L J : :

'New York

romotions to spur action on the
ditty. Others include a deal with
a lipstick manufacturer and a per-
fume producer, all with products
carrying the roses tag.

LONDON RECORDS’
STARS VISIT US. ...
London Records’ talent has been
doing much visiting Stateside in
weeks, Tecf Heath, now
chinning with New York band
leaders, arrived here after 24 con-
certs in Australia, Songstress Joan
Regan is also in for a short stay.
Ad David Whitfield flew back to
England this week after two guest

Meanwhile, E. R. (Ted) Lewis,
London prexy, has set sail for the
London home office after several
weeks in this country.

Redd Evans’ new tune “In thel
Wee Small Hours” made an unus-
ual debut this week as the title
tune of Frank Sinatra’s new album.

are all standartls, and, in the usual
oirder of LP events, the title would
normally have derived from one of
the oldies.

Tony Bennett starred at the
Casino Roval, Washington, April
3-24. . . . Jackie Lee, of Coral
Records, and Billy Fields of M-G-M
Records, headlined at the Lotus,

Victor has signed Audrey and
Jayne Meadows to a disk pact.

Sisters, with their first sessions due
next week. . . . Jaye P. Morgan
opens May 4 at the Casa Loma, St,
Louis, and she's booked almost
solid until September G when she'll

| Records.
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appear at the Golden Nugget in
Reno, Nev. . . . Eddy Amnlsuz:l will
be in town next week for two days
at Frank Dailey’s Meadowbrook
and for a Victor recording session.

First album by organist Lenny
Dee is being released by Decca.
. » » Gene Krupa and trio have
been booked for two successive
weekends at Basin Strret, here. . . .
Joe Jaros, New York band leader
and trumpet man, is organizing a
band on the West Coast. . . .
George Cardini, maestro at Green-
brier Hotel, White Sulphur
Eprinrgs, W. Va., has organized a
recording and publishing company
with a Broadeast Music, Inc,
affiliation.

Mercury will present Gem?ia
Gibbs with a Golden BRecord for
her 1,000,000-selling disk “Twee-
dle Dee.” Presentation will be
made when the canary guests on
Ed Sullivan’s CBS-TV show May
1. . . . Bill Silbert's “Basically
Sound” radio program was erro-
neously reported as airing over
WCBS here. The deejay’s mid-
night to 3 a.m. show is heard over
WABC, of course. . . . Morry Price,
veepee and sales manager of Mer-
cury, is visiting branch offices in
Washington, New York and Boston
this week, while Mercury veepee
Irwin Steinberg is in Manhattan
for hhusiness -::ruufub:i”. Dinah
Washington is currently appearing
at the Tiffany Club, Los Angeles,

Erroll Garner started a two-
week engagement at Birdland here
Thursday (22), following which he
is booked for a special concert at
White Plains, N. Y.... David G.
Fine, director of Trutone-Africa,
Ltd., Mercury’s ﬁfric:é distributor,
is in town.... The Crewcuts are
on a one-nighter tour thru Texas
and Louisiana. ... The Penguins
open at the Apache Club, Dayton,
0., April 25, and do a series of
one-nighters thru Michigan until
May 11.

Joe Glaser, heaa of Associated
Booking Corporation, has pried
thrush Dinah Washington loose
from Ben Bart’s Universal Attrac-
tif_mlf“.i Iand haﬁ added Ilerb Itu his
rapidly expanding jazz stable. , . .
'D:.Rtster iﬂm}- Kaye is off on a
six-week, one-nighter jump thru
the Midwest. . . . Larry Newton
has signed Eddie (Piano) Miller
and singer Frankie Day for his
Treat label. Miller was formerly
on Rainbow and Victor, and most
recently cut for Label “X." Day

recorded for Newton’s defunct
Derby diskery.
The annual Camegie Hall

Lighthouse Concert, run for the
New York Foundation for the
Blind, will be held on May 6. Last
year the all-star affair raised

$11,000, and Columbia Records is-|* °

sued an LP of jazz highlights from
the ewvent, which raised mnml
money via royalties. . . . Ray Shaw,
singing lead in the City Center |
roduction of “Cuys' and Dolls,”
as formed his own publishing
firm, Karen Music Publishing Com-
V. . . . Dick Gersh is now han-
S‘I!ij:'ug national publicity for Cardill

The Crew Cuts have canceled
out. their May 6-19 booking at Ed-
die's, Kansas City, Mo., in order
that member Ray Perkins may have
a tonsilectomy. . . . Bethlehem
Becords this week recorded a new
12-inch LP with thrush Chris Con-
nor, backed by such jazz pames as
Kai Winding, J. J. Johnson, Ralph
Sharon, Joe Puma, Herbie Mann,
Osie Johnson and Milt Hinton, . . .
The Showspot, local nitery at
which Mabel Mercer was a Fixture,
bumed down last week, . . . Decea

thrush Carmen McRae, cumrently
at the Flame in Minneapolis, goes
into the Streamliner, Chicago, for
three weeks, beginning May 3.

Joe Loco and his Mambo Quin-
tet have been held over for another
week at the Macumba, San Fran-
cisco. . . . The Lecuona Cuban
Boys are headliners at the Colden
Slipper nitery, Glen Cove, L. L. . ..
Tommy Mara iz now managed by
Peter Paul.

Bernie Wayne has been given an
award by the March of Dimes for
his composition, “Mother's March,”
used as an official march by the
charitable ork. All proceeds, of
course, were turned over to the
March of Dimes by Wayne. . . .

e | e w——
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 MUSIC AS WRITTEN

Chicago

Joe Delaney, of Label X, was in
town. =ddie Fontaine, who is cur-
rently doing the Howard Miller
“Close-Up” show, will open as
headliner of the Chicago Theater
stage bill Fric]ai,]- (29). Also on the
same stage bill will be the
Chuckles, another X group. Open-
ing at the Cairo Supper Club on
Tuesday (28) will be Al Morgan,
who goes in on an ~xtended en-
gagement. Another Label X group,
the Dukes of Dixieland, wil n
at the Preview on Wﬂdncsda}rﬂa‘%
in their first Chicago appearance.
As if this weren't onough, the
Shannon Sisters, also of X, are
currently in town plugging their

‘recording of “Guilty Shadows”

with the deejays.

Delores Hawkins, Epic, in town
last week plugging “No Such
Luck.” She’s currently at Fazio's
in Milwaukee. . . . Mynna Granat,
of Dave Dreyer Musie, touring dee-
jayvs and radio stations on the tune,
“That’s All 1 Need.” . ., In town
last week, plugging “Land of the
Pharaohs,” was Leo Diamond, RCA
records artist. . . . Deejay John
McCormick switched last week
from Station WAAF to W]JD. . . .
Singers Len Dresslar and Patricia
Scott ‘have been inked to five-vear
pacts with the local CBS outlet,
WBBM-TYV.

The Four Lads will be doing
guest shots on the Howard Miller
and various other TV shows this
week plugging their latest Colum-
bia release of “The Average
Giraffe.” . . . Kitty White, who
opens at the Black Orchid Tues-
day (26), is scheduled to do a re-
cording session for Mercury during
her engagement. Her managers,
Bud Brandon and Al Trace, are
feting her at a cocktail party after
her arrival from Heollvwood, where
she just finished doing Mickey Spil-
lane’s “"Kiss Me Deadly™ for United
Artists, Trace and Brandon are
also bringing in the Staffords to
appear at the Beritz, opening April
27. The Staffc-ds are on Decea.

Hollywood

Jimmy Warren, Central Records
Sales Company, ties the knot to
Heidi Johnson, non-pro, early in
May. . . . L. Wolfe Gilbert, Coast
chairman of ASCAP, honored at
the annual Ramona pageant at
Hemet. Gilbert penned “Ramona”
vears ago. . . . Larry Shayne, pro-
fessional manager for Northern
Music, left for New York and a
series of meetings with Bill Don-
ner and other Decca executives.
Elayne Roberts heads a new
cembo at the Esquue Club, San
Fernando. . . . Louis Prima and
wife, Keely Smith, return to the
Hotel Sahara’s Casbar Lounge in
Las Vegas April 26. . . . Smiley
Monroe has a new show via KXLA,
Pasadena. . . . Kitty Kallen cut
“The Second Greatest Sex,” from
the Universal-International picture
of the same name, at the studio
lust week. Tune will be used over
the main title of the film. . . . The
Hi-Los, in their final stanza at
Facks, San Francisco, signed to
join the Judy Garland troupe tenta-
tively slated to get under way this
summer. . . . Don Reed, due to be-
come a father shortly, has a new
release out on Gilt-Edge, “Red Hot
Papa.” . . . Frank Loesser penning
a flock of new tunes for the “Guys
and Dolls” film, with 24 songs set
so far, . , . Bill Shirley has been
signed by Liberty Records, with
his first sides to be “The Devils
Keeping Busy,” backed with
“Sometime.” . . . Tony Travis off
to Memphis for a Variety Club af-
fair, and then on to Cincinnati on
a promotion tour. . . . Steve Allen
flagged for the lead in the upcom-
ing biopic of Benny Goodman at
Universal-International. . . . Mur-
ray Amold, formerly with the Fred-
dy Martin band, set to record a
series of original piano pieces for
Modern Records, . . . Capitol Rec-
ords’ Betty Ann Steele in town for
a Cap recording session with Lee
Gillette supervising. . . . Allan Liv-
ingston, Capitol vice-president in
charge of repertoire, leaves on an
extended trip to Australia.

Cleffers Org
To Elect New
Council Unit

NEW YORK, April 23. — The
Songwriters’ Protective Association
has opened the polls for the elec-
tion of seven council members to
be named to the 21-man governing
body of the organization. Ballots
are to be counted May 17, just
prior to the SPA annual meeting
Hotel here.

In all, 1,350 regular members
are entitled to vote out of the total
SPA membership of 2,500 cleffers.
Of the 21 candidates named by the
nominating committee for the
three-year posts, seven are incum-
bents, including Abel Baer, Walter
Bishop, Paul Cunningham, Milton
Drake, Alex Kramer, Joseph Meyer
and Sam Stept.

Others nominated are Morris
Charlap, Hal David, Jimmy Eaton,
Allan Flynn, Kin Gannon, Pinky
Herman, Jack Lawrence, Carolyn
Leigh, Vie Mizzy, Mitchell Par-
rish, John Redmond, Allan Roberts,
Jimmy Shirl and Bernie Wayne.,

Main order of business for the
newly constituted eouncil after the
election will be the naming of
officers for the coming year.

Breaking for a Smash!

“TWO HEARTS,
TWO KISSES

MAKE ONE LOVE"

Racorded om:

FRANK SINATRA
Columbla ,..vevuas..DORIS DAY

Capitol

vss.DE MARCOD SISTERS
Do Luxé. ...svess-..THE CHARMS
Dol ...covvrnnanss.PAT BOOHE
MErury ...ousuees..CREW CUTS
RCA Vidor. ocesneas THE DOODLERS

RCA Viclor RITA ROBBINS anmd
DON WINTERS

ST. LOUIS MUSIC CORP.

TWO HEARTS

Riecoided by

THE CHARME ... Deluxe
CORIS DAY ..., Coclumbia
DE MARCO

PFAT BOOME
FRAMK SINATHA &
THE MUGGETS .Caplhal

THE LAMCERS ....Coral
THE CREWCUTS. Mercury
RITA ROBEBIN &

DON ' WINTERS .. Victar
THE WILDER
BROTHERS .....
THE DOODLERS .
Pibilishied By

ST. LOUIS MUSIC CORP.

LT
Wictor

A Greaf Mew Releass!

BILL DARNEL

—label X
A MILLION THANKS

ANXIOUS HEART

EDDIE VINSON
THE NUGGETS. ......0uts
THE 4 COINS...... e
BARBARA BLACK .........Guydan

Marlyn Music Pub., Inc.

1619 Broadway, Mew York City, N ¥i

Racorded by / St
| FRANKIE LAINE N

 Columbia # 40457
g’ ‘M. WITMARK & SONS
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Due to territorial differences we are forced to list

Listed Mphubehcu"y

' BAZOOM—The Cheers
45 rpm "EP" II.H.F-T!H

BLUE MIRAGE—Les Baxter
45 rpm "EP" Wo. EAP-1-599

BUNNY WOP—Anthony, Ellington, Sione
b 45 pm "EP" No. EAD-1-605

THE FIVE NEYS
45 rpm "EF" No. EAP-1.571

FRANK SINATRA SINGS SONGS FROM THE WARNES
BROS.' PICTURE "YOUNG AT HEART"

45 rpm "EF" No. EAP-1-571

HANK THOMPSON

' 45 rpm "EP" No. EAP-1-601
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& THAT'S WHAT MAKES
& THE JUKE-BOX PLAY
THE NIGHT SPOTS

RECORD NO. 3115

ROY ACU

I'M A FOOL TO CARE—Les Paul & Mary Ford
45 rpm "EF" Me. EAP-1-55

LES PAUL AND MARY FORD
45 rpm "B" Mo. EAP-1-912
MELOCY OF LOVE—Frank Sinafra, Ray Anthon
45 rpm "EP" No. EAP-1-59(

MAT (KING) COLE SINGS
45 rpm "EP" We. EAP-1-912

TWEEDLEE DEE—Vicki Young
45 rpm “EP" M. EAP-1-5¢:
WHAT IT WAS, WAS FOOTBALL & ROMED A

JULIET—Andy Griffith
45 rpm "EP" No. EAP-1-49

TOP SELLERS— LATEST
Mumbears
POPULAR RELEASES| .7
Listed Alphabetically .
: SLUEFOOT
BALLAD OF DAVY CROCKET ;
o T R S Fa o (Tennessee) Emie Ford 3058 | SOMETHING'S GOTTA GIVE -
CLOSE YOUR EVES Ray Anthony.........covaunnn
DOGGONE IT, YOU DID IT............ veeess.The Five Keys.......3032 | ILL BABY SIT WITH YOU
FOOLISHLY YOURS SHE'S ALWAYS THERE
INSIDE OUT ...... R R . .The Four Knights. ....3093 |  Ferlin Huskey ................ 3097
GENUINE LOVE SAY YOU DO
NO LETTER TODAY.......cesuereneeenannens Les Paul & Mary Ford.3108 | JIM, JOHNNY AND JONAS
HEY, MR. BAHJO Wesley & Marityn Tuttle......... 3098
JVIVEVINIVITT . .. eeeae s A P The Banjo Boys......3103 I'MUST'VE DROVE MY MULES TOO HARD
f ! H“H s “ﬂhfﬁglni:m 3095 | UNDER THE HEADING OF MY Hlﬂiﬂim?'!'
m csssasmmnsnnrsnwaseesannsy DuE ROGEEIS. ... n"h n'm ____ . el
LEARNIN' THE BLUES B posipicin
IF | HAD THREE WISHES.......... S Frank Simafra ....... 3102 | iME FROM “1 AM A CAMERA”
MAKE YOURSELF COMFORTABLE Tt Maki 3100
TR P Andy Griffith. ... ... T MO e L
THE SAND AND THE SEA I's A COLD, WEARY WORLD
DARLING JE VOUS AIME BEAUCOUP ........... Nal (Xing) Cole...... 3027 | SPITEFUL HEART
UNCHAINED MELODY Werly Fairburn............... 3101
MEDIE o savviiiinsvmns s SRR SR RIS Les Baxfer ......... 3055 | LEARMIN' THE BLUES
IF | HAD THREE WISHES —
' Frank Sinafra .......cc000000
COMING UP FAST W g
Listed Alphabetically KVI-VI-VIVIVITT
A-TING-A-LING The Banjo Boys. . ............. 3103
MALAGUEMA. ..........ccvmseemnnenesnness Stan Kenfon ........3047 | WHATEVER LOLA WANTS
'BALLAD OF OLE SVENSON JUST BETWEEN FRIENDS
LONESOME LOVERBOY.........c0vevvns vesss.Yogi Yorgesson...... 3089 Billy May, Jack-Leonard. . ......3104
FUJIYAMA MAMA
T AT S Anuistoon Alln .....3048 | Y Ors'Tog T HIDDLE
LIVE FAST, LOVE HARD, DIE YOUNG 3075 | Elle Mae Morse....... veere. 3105
m 100M, Z00M........... e e Yicki Young ........ Eﬁﬁﬂﬂunﬁﬁ -
Enmrzirwg m ........ S — :::;.m ...... 3092 | Rk Thaaninn, Mhate. Tocki.. 3106
FROM THE BOTTOM TO THE TOP.............. The Muggels......3084 | GOD BLESS GOD
_YOU FORGOT WHERE COULD | GO!
TIK-ATEE, TIK-ATAY . .ovnninenianeennnnnn. Gordon MacRae. .....3085 | Faron Young................. 3107
- L} L ] »
TOP SELLING Specializ
“ED” ALBUM s HIGH-FIDELITY

Listed Alphabetically
ULL DIMENSIONAL SOUND—A Study in High

Fidelity 33% rpm Me. SAL-9020
URTHER STUDIES IN HIGH FIDELITY

EERS l-!ﬂ' No. SAL-9027

LL DIMEMSIOMAL

{IGH FIDELITY CLASSICS IN
SOUND 33% rpm Ne. LAL-9024
IIGH FIDELITY POPULAR INSTRUMENTALS IN
FULL DIMENSIOMAL SOUND
33% rpm No. LAL-9022
IGH FIDELITY POPULAR YOCALS iI FULL
DIMENSIONAL SOUND
33% rpm No. LAL-9023
TME PASSIONS—Les Baxier, Bas Sheva
33% rpm We. LAL-485
JPULAR FAVORITES—VOCALS & INSTRUMENTALS
33'%5 rpm Me. SAL-9029

BEST SELLING—

ARTHUR MURRAY CHA CHA MAMBOS

GOLDEN HORM—Ray Anthony
THE KENTOM ERA—Stan Kenton

LES & MARY—Les Paul and Mary Ford

THE MIL-COMBO TRIO
45
MUSIC FOR LOVERS ONLY—Jackie Gleason

MUSIC, MARTINIS AND MEMORIES—

SOMETHING COOL—June Christy
SWING EASY—Frank Sinalra
YOICES IN MODERH—The Fowr Freshmen

YMA SUMAL MAMEO

Capitol’s top sellers alphabetically based on actval sales figures.

POPULAR
ALBUMS
Listed Alphabetically

45 rpm “EP" Me. EAP-1-2-3-518 & ECF-578
33% rpm Mo. T-578

B. 6. IN Rl Fl—Benny Goodman i

45 rpm “EP" Ne.

EAP-1-1-3-4-365 & [
EBF -1-2.565

33% rpm Me. W-565

45 pm "EF" Me. EIP-I 1.3.563 & ECF.563
31% rpm Ne. T-563

A5 rpm "EP" No. EDX-569
33% rpm Mo. WDX-569

45 rpm "EP" Me. EAP-1-1.3-4.577 &
EBF-1-2-577

33% mpm Ne. H-1-2.577 & W-5T7

mm "EP" Mo. EAP-1-2-3-579
33% rpm Ne. 1.37%

45 rpm “EP" Mo. EBF-351
331% rpm Ne. H-152

lackie Gleason
45 rpm "EP" Me. EAP-1-2-3-4-509 &
EBF-1-2-509 3315 rpm No. W-509

MUSIC TO REMEMBER WER—lackie Gleason |

45 rpm "EP" Ne. EBF-1-1-570
33% rpm Ne. W-570

45 rpm "EP" No. EBF-516
33% rpm Me. H-516

45 rpm "EP" Me. EAP-1-2-518 & EBF-518

33% rpm Me. H-518

45 rpm "EP" Me. EAP-1-2-522
33% rpm Ne. H-522 & T-522

A5 rpm “EP" Mo. EAP-1-1-564
33% rpm No. H-584

TOP SELLERS—

- CGOUNTRY
& HILLBILLY
Listed Alphabetically

ANNIE OVER
IF LOYVIN' YOU IS WRONG
Hank Thompson
DID YOU TELL HER ABOUT ME!
YOU SENT HER AN ORCHID
Jean Shepard
I'LL BABY SIT WITH YOU
SHE'S ALWAYS THERE
Ferlin Huskey
IT TICKLES
LET DOWN
Tommy Collins
LIVE FAST, LOVE HARD, DIE YOUNG
FORGIVE ME, DEAR
Faron Young
LOVE THY NEIGHBOR AS THYSELF
MAKE HIM A SOLDIER
The Louvin Brothers
MY GALLINA
CUZI YORE SO SWEET
RUSTY OLD HALO
| DREAMED OF A HILLBILLY HEAVEN
Bill Lowery

SAY YOU DO
JIM, JOHNNY AND JOMAS

Wesley & Marilyn Tuttle. ....... 3098
THAT'S ALL | WANT FROM YOU
SEBBIN COME ELEBBIN

Jimmy Heap, Perk Williams . ...
UNTIED
BOOB-1-LAK

Tommy Collins
YOU'RE A HUMDINGER
I'M JUST TOO LAZY

The Farmer Boys

.3063

3071

" |BEST SELLING—CLASSICAL ALBUMS

Listed Alphabetically

ADAM "GISELLE"—Anatele Fistoulari Conducting
The London Symphony Orcheshra
33% rpm Mo. P-8306

BRAHMS "COMCERTO IN D MANR, OP. 77"—
Nathan Milstein with The Pitisburgh Symp
Orchesira Conducled by Willlam Sieinberg

33% rpm Ne. P-8271

ECHOES OF 3PAIN—Carmen Dragen Conducting

The Hollywood Bowl Symphomy Orchestra
33% rpm No. P-8275

PERCUSSION—Concerl Arfs Orchesira & Porcus-
sienisls Conducled by Felix Slafkim amd The
Les Angeles Chamber Sympheny Orchestra
Conducted by Hareld Byrns

33% rpm Me. P-8299

PROKOFIEY "COMCERTO MNO. 1 IM D MAIOR,

op. 19", LALD "SYMPHONIE ESPAGHOLE"—

Nathan Milslein with The 5. Louis Symphony

Orchestra Conducled by Viadimir Gelschmann

33% rpm No. P-8303

RACHMANINOFF "SECOND PIAMO COMCERTO"—
Leanard Penmario, Plane with The SI. Louis

Symphony Orchesira Conducted by Viadimir
Golschmann

ﬁ“ ﬂ;—ml ila:gnn Conducting The
any eslra
33% rpm Ne. M!H
HHll‘I'H BER MUSIC OF RAVEL, SCHOEN-
BERG & Y —The Hellywoed 3iring
Quarig! and The Concerl Aris Sirings
33% mpm Ro. P-B304

Hll:l.ill -HHEIT—EHIHI By I.'llhtﬁll
“The Hollywood Bowl Symphony

«  33'% rpm Ne. HiIH

!Tlll.lilil ENCORES—John Barmeft Conduding

The Hollywood Bowl Symphony Orchesira
45 rpm "B No. FAP-1-2-3-4-8196

33% rpm MNe. P-B296

n.l
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PHONOS—HI FI

1955 HI-FI SHOW PLANS
BROADCAST COVERAGE . ..

Raudio Station WFMT-FM, Chicago, will -occupy
a suite of rooms on the exhibition floor of the 1955
High Fidelity Show which opens at the Palmer
House in  Chicago for three davs beginning
September 30, The station will go on the air from a
specially  constructed studio at 1 pm., Friday,
September 30, and will feature a continuous pro-
gram of music, drama, poetry, and discussion, with
the broadeast running straight thru closing time,
Sunday evening, October 2, It is planned to have
famous radio and recording stars on hand to muke
personal appearances during the show, A portion of
the studio at the station’s regular location will be
reproduced at the Palmer House setting, with
members of the station’s staff in attendance in a
hospitality suite.

EP & EM GROUPS ASK
CO-OP REACTIVATION . ..

The Association of Electronic Parts & Equipment
Manukacturers, at its April meeting, adopted a resn-
lution recommending the reactivation of the industry
co-ordinating committee. The association’s chairman,
Theodore Rossman, of Pentron, Ine., was authorized
to appoint a committee to meet with representatives
of other associations and determine ways and means
of re-establishing an industry co-ordinating committee
to discuss and consider broad industry problems of
mutual interest to manufacturers and distributors,
The original industry co-ordinating committee met
periodically from 1947 to 1932, It consisted of two
delegales each from the Badio Mamifacknrers Associ-
ation, National Electronie Distributors Assbciation:
Sales Managers Club, Eastern Division: West Coast
Electronic Manufactarers Association and the EP &

EM group. . e
qrang »

d
q C
-

WELLS-GARDNER DECLINE

DURING FIRST QUARTER . . .
Net  earmnings rteported by Wells-Gurdner &

“Company, phonograph manufacturers, were 3.4 per

cent, or 87,316 under the First quarter of 1954,
First quarter sales for 1955 were %4,853.923, com-
pared with $5,655,991 for the same period last vear,

- Officials of the firm indicated, however, that they

felt the vear 1955 would eventually shape up to be
a5 good as 1854 in both sales and earnings. At the

By STEVE SCHICKEL =

anmual. meeting, Crant Cuardner, vice-president in
chiurge of sales, was elected a director to fill the
vacancy created by the resignation of Herbert John-
son, former sales vice-president.

MOTOROLA DEALERS
LAS VEGAS BOUND ...

Sunday (24) more than 300 dealers, the First of
some 1,500, arrived by plune at Las Vegas, Nev.,
as the result of a Motorola dealer promotion. The
dealers constitute the winners in the sales promotion
and will spend four davs at the El Runcho Vegas
on an all-expense paid vaeation. The promotion only
covered the First quarter sales. The dealers, upon ar-
rival, were given 10-gallon hats, cowboy belts,
bandanas, and a grubstuke of 25 silver dollars,

WEBCOR REPORTS
RECOBD QUARTER . ..

Norman C. Owen, president of Webster-Chicago
Corporation, will announce at the Ffirm's annual
meeting of stockholders next week that the firm
has reached a new record in sales for the first
quarter of 1955, Actually, the firm is 20 per cent
over the same quarter last vear, which in itself was

a record vear for Webcor. Sales for the quarter

totaled $8.321,976, compared with $6,599,596, the
former record figure, Profit after taxes was $192 235
erqqual to 37 cents a share, compared with $205.946.
or 39 eents a share a vear ago. Owen reported that
prospects for the remainder of 1935 seemed to be
good, both for the industiy and Webcor itself, Owen
claimed demand for all the firm’s consumer
products—phonographs, record changers, tape re-
corders, recorded tapes and accessories—was good
and that the government division has a backlog of
$14.000,000 m orders for specialized electronic
equipment.

JENSEN MAPS CAMPAIGN
TO PUSH DUETTE SPEAKER . ..

Jensen Manufacturing Company is in the midst
of an advertising campaign to promote the sale of
its Duette hi-fi speaker svstem, which is designed to
be used also as a stand and speaker unit for table
motel television sets. The campaign spotlights 126
wholesalers which sell the Duette speaker and the
other Jensen hi-fi produets. Prices on the Duette
model speakers range from $49.50 to §55.50.

ANGEEL FACTORY-OWNED
DEPOT FOR CHICAGO . .-,

Angel Records will open a new [actory-owned
depot in Chicago May 1. Former representation
wius by K. O. Asher, leading Midwest distributor,
who run the diskerv depot in that eity for Angel,
The new facility will cover 11 States and be staffed
by.five men to start. Angel also has depots in New

York and San Franciscs. .

RCA TO LAUNCH PLUSH
OPERATIC ALBUM . ..

RCA Victor is readving a special promotion to
launch its limited edition of “50 Years of Great
Operatic Singinﬁ“ next month. The plush package,
covered in a red silk binding, contains five 12-inch
LP's, with each devoted to a separate decade. In
all, 57 singers will be heard in 68 selections, with
more than 90 per cent of the shellac transfers never
betore available on either of the new speeds.

Critic Irving Kolodin and Victor artist and reper-
toire chief Ceorge Marek collaborated in pulling the
selections from the diskery vaults. List price of the
set will be $29.95.

PHILLIPS HEADS SALES
FOR NIXA, POLYGON . ..

Nixa and Polygon Records, subsidiary labels of
the British Pve organization, have a new sales mana-
ger. John Phillips has been named to the executive
post. Earlier, he was sales manager [or Phillips
Records,

MERC. TO RELEASE TWO
IN AMERICAN SERIES . .,
_ Mercury Records will soon release two new LP%
In its American music series, and He in promotion of

_LINER NOTES

. By IS HOROWITZ =—

the disks with the 25th anniversary of the American
Music Festival run by the Eastman School of Music
in Rochester, N. Y., next month. Howard Hanson
will conduct the Eastman-Rochester Orchestra in a
Griffes-Loeffler package, as well as a contemporary
set  featuring works by Quiney Porter, Richard
Donovan and Wells Hively. Latter disk was spon-
sored by the American Composers Alliance.

. Mercury, meanwhile, will issue five new LP's in
its “Olvmpian” series soon.

LONDON MULLS RAISING
MULTI-DISK PRICES . ..

- London Becords is mulling the possibility of rais-
ing the prices of its multi-disk sets. The disku:j-'s
opera puckages already list at $4.98 per LP. If the
decision is made affecting the other albums, they
too will go to $4.958 a record. In all, some 25 sets
would be involved. There is no intention at London

to raise the price of single LPs from the current
$3.98.

CAMDEN READIES SPECIAL
MULTI-LP ADDITIONS . ..

Camden has two new special, multi-LP sets in
the works, to add to the catalog of three already
on the market. With the same format to be fol-
lowed, each of the new packs will hold six 12-
inchers and will list at $10.98. One of the new
sets will be called “29 Classies You Should Know™:
the other, “Six Great Symphonies.”

Camden, meanwhile, has secured the rights from
a number of artists to use their right names in future
packaged-record releases. Among them are Gio-
vanni Martinelli, Frank Parker, Fran Warren, Freddy
Martin, Allan Jones, Jesse Crawford, Norman Cordon
and Leo Reisman.

Colucci Buys
Haines-Griffin

Colucei to purchase the Haines-
Gritfin  store here was officially
consummated this week. Coluccei, a

Hurtford, Conn., disk mogul, has

up the Haines-Criffin operation.
Hill is an ex-veepee and district
sales manager of Capito]l Records,

Colueei, who runs the Record
Shop in Hartford, took an option
to buy the New York music store ' tp 1949,
that he supervise its operation on a
trinl basis For six months and then
decide if he wanted to take it over

pm:;_;:mm;uﬂy.j' b o)

Name Hayes as
ol ool e —RJSI:LBS Radio Head

NEW YORK, April 23.—Arthur
Hull Haves was appointed presi-
dent of CBS Radio this week, [ol-
i N L lowing the surprise resignation of |disk jockeys and talent.
appointed William R, Hill to heudi Adrian Murphv.

Koenig Maps Tour
For 2 Disk Firms

HOLLYWOOD, April 23.—Les-
ter Koenig, president of Good Time
Jazz and Contemporary Records,
Inc., i scheduled to leave here
next week on a two-month tour of
the country, covering distributors,

Plans include attempts to un-

Haves. who assumed his new |cover new artists for both labels,
post immediately, was veepee in
charge of the network’s San Fran-
ciseo office, and served as general |
manager of WCBS here from 1940

who, according to Koenig, “appear
ta be more abundant than ever be-
fore.” Koenig recently returned
from a trip to Paris and other
|E1:rnp:—*;m countries where he

Jules Dundes, formerly sales and | negotiated distribution agreements
advertising manager for the CBS- | and acquired several masters.
owned KCBS, San Francisco, has|
moved into Haves' general man- | who also served under Haves at
ager, post at that station. Dundes, | WCBS, joined CBS in 1936.. .

P &, —_—

® Best Selling Popular Albums

Alburis are ranked m order ol therr nationsl sales strength
at the retail level according o The Billboard's weckly
survey of top deolers in all key markets

LP'S

1. THE STUDENT PRINCE—Mario Lanza. . RCA Victor LM 1837
2. MUSIC FOR LOVERS ONLY—Jackie Gleason ...Capito]l H 352
3. MUSIC, MARTINIS AND MEMORIES—Jackie Gleason . ...
................... e e s e e T DL WD
4. PETER PAN—Original Cast ........... RCA Victor LOC 1019
5. BRUBECK TIME—Duave Brubeck ....... .. . Columbia CL 622
6. CRAZY OTTO ..o iiiicnusns ceeses-Decea DL 8113
7. ARTHUR GODFREY PRESENTS CARMEL QUINN ......
......................... veasisasessssColumbia CL- 629
8. BENNY COODMAN INHI-FI .......c.c00u.. Capitol W 565
9, MUSIC TO REMEMBER HER-Jackie Cleason. . Capitol W 570
10. I LOVE YOU—Eddie Fisher ........... RCA Victor LPM 1097
11. 1 LOVE PARIS—Michel LeGrand ........... Columbia CL 555
12. DEEP IN MY HEART—Sound Track ......... M-C-M E 3153
13. SILK STOCKINGS—=Original Cast ....... RCA Victor LOC 1016
14. CLENN MILLER PLAYS SELECTIONS FROM “THE

15.

GLENN MILLER STORY” ............RCA Victor LPT 3057
GOLDEN HORN—Ray Anthony ....eeseaee...Capitol T 563

EP'S

1. THE STUDENT PRINCE—Marig Lanza. . RCA Victor ERB 1837
2. MUSIC FOR LOVERS ONLY—Jackie Gleason. . Capitol EBF 352
3. MUSIC, MARTINIS AND MEMORIES—]ackie Gleason . ...
............................... wrssse..Capitel EAP 509
4. CRAZY OTTO, PABT 1 ... . ccecavnsneansii Decen ED 2201
5. PETER PAN—Original Cast ...........RCA Victor EOC 1019
6., CRAZY OTTO, PART 2 . . ..o vrirniinernnnns Decea ED 2202
7. GLENN MILLER PLAYS ‘- SELECTIONS FROM “THE
GLENN MILLER STORY" - .......... RCA Victor EPBT 3057
8. BY REQUEST-McCuire Sisters . ............ Coral EC 81098
9. ARTHUR GODFREY PRESENTS CARMEL QUINN . ... ..
P D R e T T .. Columbia B 491
10. BRUBECK TIME—Duave Brubeck ............ Columbia B 473
11, I LOVE YOU—Eddie Fisher ... ........ RCA Victor EPB 1097
12. BENNY GOODMAIN INHL-FIL.............Capitol EAP 565
13. DEEP IN MY HEART—Sound Track ...........M-G-M X 276

14. SOMETHING COOL—June Christy
15. MUSIC TO REMEMBER HER—Jackie Cleason el
R e A Capitol EBF 570

-----------------------

......... Capitol EBF 516

llllll L B

® “(lassical Possibilities”

Recoards listed below show strong indtizl sales actiom, sc-
cording to a national survey of key classical dealers. All are
recent releasss. While nons has wyet received enough reporis
to rafe as & best seller, in each case early ~onsumer response
indicates a profitable gales mn. Watch lor a complete "“Classical

, Best Seiler” chart pext week.

1. MENDELSSOHN: VIOLIN. CONCERTO; TCHAIKOVSKY:
VIOLIN CONCERTO-—Francescatti, New York Philharmonic

(Mitropoulos) . ...........
TCHAIKOVSKY: VIOLIN CONCERTO; RAVEL: TZIGANE;

1

: Columbia ML 4965

-------------

SINDING: SUITE IN A MINOR—Heifetz, Philharmonia Or-

chestra (Susskind) ........

lllllll L

.+ RCA Victor LM 1832

1. LEONCAVALLO: 1 PAGLIACCI-Callas, La Scala Orchestra

(Serafin) .cuvsneonnssanos

- s e FEEFEE

B B AL Angel 3527

* Reviews and Ratings

New C(lassical

Releases

RAVEL: BOLERD: LA VALSE; PA-
YANE:; IRERT: ESCALES (FORTS OF
CALL): DEBUSSY: CLAIR DE LUNE;
CHARRIER: ESPANA (1-12") — Phila-
delphia Orchestra; Eugene Ormundy,
Cond.
Here's a romantic package of familiar

works woven together with an imagin.
tive theme—that of having esch haunting
sclection represent & “port of call.” Thus
Ravels “Holera™ brings to mind Tamngier,
Morroco, North Africa; “Clair De Lune,”
Puaris, elc. An eye-catching cover photo
cover depicis a colorful Europesn porL,
guaraiteed 1o give the mesl home-loving
customer & touch of wanderfust, Dealers
can work oil any number of interesting
promolonsl  display  ideas  with iravel
posters  and fle-ups  with  local travel
arencies and depariment stores specializ-
ing in resort merchandise. The season,
of course, is idesl Tor vacation themes,
and the selections should appeal to begin-
ning collectors. Performance is excellent,
capturing the full Fascipation and excite-
ment of the travel theme.

HRESPIGHI: ROMAN FESTIVAILS;:
CHURCH WINDOWS (1-127}—NMinnc-

apolis Symphony: Anial Dorali, ‘“"“"'1

Mercury MG SM46 ... 00

The “Festivals™ is absorbing, provoci-
five mustc, handsomely played by the aumge-
mented Minneapolis brass, and porgeously
recorded. “Church Windows" s subdued
by comparison, with the flavor of Gre-
gorian chants expressed in almost Debus-
sinn language, In short casy o recom-
mend for owners of fine equipment, and
certainly for anyone who likes the same
composer’s “Fountaing™ and “Pines.”

SMETANA: YYSEHRAD (THE HIGH
CASTLE; VLTAVA (THE MOLDAL);
MOZART: SYMPHONY NO. 38
(PRAGUE) (1=12"} = Chicago Sym-
phony: Rafsel Kubelik, Cond. Mer-

cury MG 50042 ... ciiiianirmaens 7

What Mercury has done here is re-
couple some previously isssed material
and iwrped oui & “new” package of
slrong sales Fu-[:ml;l, The Smetana se-
lections are from  the compleie My
Fatherlamd™ cvcle, a great seffer nol (o0
jong age. The Mogzart 4 also a transfer.
Crutstanding sound and performance.

ADAM: GISELLE (1-12"—Loudon Sym-
phony  Orchesira;  Anaiole rlﬂhhﬁh

Cond. .Capliol P BMSE _.............. b

There are several olher LP's out oa

SPEE S = = - ee—we— L

www americanradiohistorv com

Colambla ML 4983 ........... e

“Giselle’” but this wversion should more
than hold s own sales-wise. Anaiole
Fistoulari is closely identified with . tha
hallet idiom, having served mns conducior
for the Opera Russe and the Ballet Russe
de Monte Carlo. “'Giselle.” as the oldest
ballet in the active repericire, serves as an
excellent introductory course for beglnning
colleciors. I appeal for ballet fans, of
course, i5 ohvious,

BOHRODIN SYMPHONY NO. I
TCHAIKOYSKY: SUITE NO, 1 IN I»
MAJOR (1-12")j—New York Philler-
monic: Dimitel  Mitropoulos, Cond.
Columbia ML 4966 ..........c000.0::T8
‘The Borodin has been recorded [re-

guently, while the Tehalkovsky, a rela-

tively wnimportant work, appoars ooly
once before in the catalog, Terriflic sownd
is captired here, as well as stimuliting.
propulsive performuances, Columbia has
incressed s appeal by pegming ithe price

mi $3.98. The striking cover will aitract

browsers’ eves, More thin a few should

.

TCHAIKOVSKY: MANFRED SYM-
PHOMNY (1-12"p—Philharmonls Orehles-
tea; Paul Kleizki, Cond. Angel JI1567 .. 7§

| I anything could restore this romantic
work to the place of popular esieem [
enjoved o gemeration mgo, s magnifcent
interpretation lke this could. In ore of
the most powerful readings he has so far

commitied to wax, Paul Klelzki gives
| fresh meaning o this dramatic work

| gnly commercial competition comes Trom

lan older Toscanini  imterpretation, H:h_l:_

| sound does not begin to compare with

| this sumpluous recording. e

CORELLI: CHURCH AND CHAMBER
SOMNATAS, OPS. 3 AND 4 (COM-
PLETE)} (312"}—Musicorum Arcadls
Yaxr DL 163 ....ivuaviavncensnedsa
Vor has made a specialiv of this |

of release, and each subtequent ha

puckage from the diskery seems (o unders

line the series’ value for inguiring  musi-
clans and colleciors, This particulunrly. as
| some ol the ecarlier ones, also has sigmifi-
| cant snob and display walue, It will look
| greal in anybody's eollection. The beauti-

fully ustrated box holds a suede covered
| album  in which a handsome king-sized

book of notes presents o detailed gom-
mentary on Corelll by an  ootstanding

| musicologist. While class packaging will'

! hold Interest for a long while, purchasers
¢ I ontinued on



www.americanradiohistory.com

APRIL 30, 1955

THE BILLBOAR

D MUSIC-RADIO

27

D

Welcome
JOAN
REGAN

Everyone’s raving " o

n

(=
&

a

about your new record .-

TOO MANY HEARTACHES

PRIZE OF G

backed with

1542 and 45-1542

LONDON'S TOP 6

LAZY GONDOLIER
Mantovani

g )
REMEMBERING
Vico Torriani & Mantovani

A BLOSSOM FELL
Dickie Valentine

BEYOND THE STARS
David Whitfield

FINGER OF SUSPICION
Dickie Valentine

TOMORROW
Lita Roza

1510 and 45-1510
1556 and 45-1556
1554 and 45-1554
1551 and 45-1551
1498 and 45-1498

1559 and 45-1559

RECORDS

- ——

OLD

NEW RELEASES

LET'S HAVE A DING DONG — Winifred Atwell
Fobulous Plano and Rhythm Medley

THAT'S THE WAY LOVE GOES — The Bon-Bons
MAKE MY DREAMS COME TRUE

SOFTLY, SOFTLY — Vic Barrett
A BLOSSOM FELL

MY EYES ARE OPEN WIDE — Bobbie Brition
COULD IT BE

| CAN'T BELIEVE THAT YOU'RE IN LOVE
WITH ME {Inst.) = Malcolm Mitchell

DEBUT (Inst.)

THE LIGHTS OF PARIS — Lee lawrence
YOU STILL MEAN THE SAME TO ME

www americanradiohistorv com

1560 and 45-1560

1569 and 45-1569

1566 and 45-1566

1553 and 45-1553

1555 ond 45-1555

1529 and 45-1529

e o s ey o S

B e e i
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® Reviews and Ratings
of New Popular Albums

LES AND MARY ., ....... YT TR I

(1-12")

Capitcl W 577
Les Paul and Mary Ford offer some-
thing tnleresting for practically every
markel in their latest Capitol album.
Together they make enough music
for an umpieen-piece guliar band pnd
at least a quartet of gal vocalists.
Their wnigue siyle is applied to 16
selections of varying iypes rahging
from the familinr *Jusi One of Those
Things" and “On the Sunny Side of
the Street,” (o o bluesy “Baby Won't
You Please Come Home™ and ihe
country ahd western ditty “I'm Mov-
ing O Thele verslon of o border
novelly *‘BNueva Laredo™ s particu-
larly oustanding, as is o romantic
ireatment. of the Rodgers and Hart
oldie “Falling in Love With Love.”
Sules should be brisk on the hi-fl
package.

MUSIC FOR SMOOCHIN® L. ....
Ralph Marierie (1-127)
Mercury MG 20054
The popular maestro has collecied on
thizs disk o doren melodiea of lave,
with the end in view of abetting such
@ mood among listeners.  Tnstrumen-
tation @5 lush, musicianship good,
Tunes include “Sleepy Lagoon,”
“Adios," “Can’t We Talk It Over,™
“I'm in the Mood for Love,” elc.

Our guess is the disk will serve Is.

pLirpose,

.82

-Illlll'l-'T5

MODES IN MODDS ... .....0000000.014

Jesse Cruwford, Crpan (1- Il"}

Diecca L K096
This is the 14th Decca album for
veleran organist Jesse Crawlord, and
sales should be as satisfactory as they
have been on his other success{ul
packages. This particular LP iz dis-
tinguished by the fact that it features
12 of his own compaositions, " which
cover a wide wvariety of rhythmic
stvles—"Pixie Parade." “March of
the Matadors.” "Harlem Holiday,™
etc, The "Poet of the Organ" ranks
high in his field, and this packapge
should please his fans.

GEORCE K. ARTHLR'S

PRIZE PACKAGE ......co0000 PR [
(1-12"7)
M-G-M E 3151
Theme music from  three prize-
winning movie shoris produced by
George K. Arthur s presented in
this Interesting sound track album,
with orchestra on  all  three [ilm

scores under 1the direction of 1he
distinguished English conductor Muir
Bathieson, The film package ® cur-
rontly making the rounds of local
U, 5. theaters, thud alfording enter-
prising . dealers the opportunity o
mike window display, lobby and

pnewspaper ad tie-ups. The Ivrical ®A
Prince for Cynthis™ and smuosing
Martin and Gaston™ themes are emi-
nently lislennble, bil Hugo Alfven's
score for “The Siranger Lelt No
Card™ has the most sales appeal,
gince it includes the catchy “Swedish
Rhapsody™ and ithe film has been
shown iwice over CRS-TY.

BILL. DARNELL SINGS |

(1-10")

AT LXA 2033
With exposure, this package could
enjoy a good gale, Darnell sings
jazz, and the material includes eight
greal songs by Horald Aclen, includ-
ing such as "“One for My Baby,"™
“For Every Man There's 1 Woman,"™
Y"Hetween the Dewil and the Deep
Blue 5Ses."” etc. He's backed by a
bunch of qualily jazr men headed by
planist Sid Bass, and there's some
especially tasty lenor sax. [i's inti-
mate stolf, similar in appeal, let's
say, o Lee Wiley or Ella Fitzgerald
renditions of show {unes.

SONGS BY ANNA

MARIA ALBERGHETTI .......c00..71

Mercury MG 20056

The teen-pge songhird thrushes 12
tunes (some formerly relegsed as sin-
gles) with varying degrees of success,
The coloralura soprano is al her best
when she remains within her own
field. Her wvoice is pure and lovely
when she applies it to operatic arias,
but somewhat less impressive when
she fries (o swing over inlo the pop
Meld with “King, Kiaz, K" How-
ever, the inclusion of this kind of
pop malerial may accouni for extra
siles 1o pop customers. Record-wise,
Anna Maria  Alberghetti s best
known for her performance on Mer-
cury's pound - track album  “The
Mediim®™ and dealers should be wise
to remind prospective buvers of this
fact, They also might stir up some
extrn business among maovie fans, in
view of the singer’s appearances in a
gouple of  Paramoint  [ilms (Bing
Crasby's “Bride and Groom," Rose-
mary Clooney's ""The Stars Arfe Sing-
ing™) back im 1952,

CAUCASIAN FOLK SONGS AND
DANCES,
Mational Azerbaijan Folk Orchesiras of
Baku (1-12""}

Colosseum CRLP 174 _
Poorly recorded material of some
interest b0 collectars of [olk miusie,

Jazz

CLIFFORD BROWN ENSEMBLE ... 76
(1-10")
Pacific Jazz PILP 19 2

* Even ln the greast asuiralizing medivm

+rl‘i!l+il‘-llTI

YOL. I: AZERBAIIANM ., .45

LESTER YOUNG

that Is West Const jare, Clifford
Brown's rich individuality stands
forth. The talented modern trampeler
made this package on the Coast In
company with Zoot Sims,
Shelley Manne, drums, and others,
with arrangements by Jack Monirose.
The latier peis a litile involved, buot
Brown sUill manages to swing, and
the package is a must for moderns,

{1-12")
Morgran MG N 1022

C00L EUROPE

The “Prec’™ receives his best disk
showcase in some time, His attack
here is wvirile, and his melodie lne in
more  elasitic than it has been.
Further, some pood new talents are
presented In Jessie Drakes, a MMuent,
pure modern  triimpeter, and Gildo
Maohones on plano, A good recent
example by the most copied tenor
fax siylist of our day.

Jutta Hipp and Her German Jazrmen;

Mike MNevard's

British Jazzmen (1-12")

M-G-M E 3157

URBIE GREEN EAST
COAST JAZE, ND. &
(1-12")

Bethietiem BCP 14

IT IS NO SECRET .%...

It"s apparent from this excellent pack-
ppe that Americans no longer have a
complete monopoly of the jazz me-
divm, Perhaps modern or “cool”
fuzz simply has more of the Europsan
in It ithon the more traditionsl forms,
AL any rate, the pinnist Juita Hipp is
a firsl-rate inventive artist, and her
cohorts Emil Mangelsdorif, alto sax.
and his brother Albert on trombone,
could play in any fast local company.
The Britishers, 100, show talent, espe-
cinlly the trumpeter, Albert Hall,
planist Ralph Dollimore and bassist
Johnny Hawksworth. [It's asbsorbing

mpdern Juzz regardless ol geography,

and may be offered as such.

Since leaving the Woody Herman
band a year ago, trombonist Urbie
Green has plaved hn increasingly ime-
portapt role in New York Jazz circles,
and each mew LP on which he is
henrd rginforces tHe impression that
his is one of the outstanding talents
on the Enst Coast today. As smooth
a5 Green's style 'is; he is not at his
best In slick arrangements like these;

he would profit more from something .

that demancds a funkier, more biting

Sluwart Hamblea (1-107)

Victor LPM 3265 .
the most
Amusie

Stuart Hamblen, one of
colorful © personalities  in . the
world, projects very well on-thls dizk,

e sings seven of his own songs—all
of them sacred—and including soch
nostable numbers as It Is Mo Secret,"
“Blpod Upon Your Honds,™ “The
Lord Is Counting On You,” "This
(d House," ete. A choir sccompe-
nies, and production is tasteful.’

tenor;

* Reviews and Ratings of
New (lassical Releases

® Continued from page 26
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will also find three records im the set.
These
undoubtedly correct, readings by a fal-
ented group of lalian musiciens. Here's
8 bonus-price sel that will sell as much
an sight a8 sound and bring atiractive
revenue to n good muny dealers with es-
tablished clussical clientele,

BARTOK: YIOLIN CONCERTO: S0-
NATA FOR UNACCOMPANIED VI-
OLIN (1-12")—Ivry Gitlis, Violin; Pro
Musica Orchestra, Yienna; Jascha Hor-
ensteln, Cond. Vox PL 9020
Vox's young violinist comes thm bril-

Hantly here. These rather forbidding
works are clearly close (o his heart and
Gitlls performs them with great verve
and vinuosity, While Menuhin is gener-
ally rated as “the” interpreter of the ¢on-
ceriy, not a few Bartok fans will [eel
differently afier hsur[nf this tour de
force. This, by the way, I the only ver-
sion which offers more Ihun the concerio
on a single disk. Sales are likely 1o build
ag word gets around,

FRANK: SONATA IN A MAJOR;
FAURE: SONATA 1IN A MAJOR,
OPUS 13 (1-12"—Joseph Fuchs, Violing

Artur Balsam, Piano. Decca DL 9716, .73

The two sonatas belong together Idip-
matically and it's a wonder that the
coupling hasn't been issued before. Fuchs
and Balsam, as expecled, lurm im sensilive
and musiclanly performances and  the
engineers have served them splendidly,
Modernte sales in larger siores can be
cxpecled among buyers who rale repér-
toire mnd sound musicianship high, Bul
Decca might help  future releases by
Fuchs by giving his name more promi-
nence on album covers.

PFUCCINI: LA RONDINE (2-12"}—Eva
De Luca, Giacinto Prandelll, Visdislre
Pagano. Columbia EL 12
This Entre specinl is a good buv for

opera colleciors with & peachant for com-

pleteness. 1t's one of Puccini’s lust works,
and it's very light=actually an operetia.

But this is the first recording of the

plece, and there are some melodicus mo-

menis. The singing Is adequale, tho lew
would buy il a5 an example of vocal art.

Puccini addicts will want i, and the price

won't hurl them.

RESPIGCGHI: BRATILIAN IMPRES-
SIONS: GRANADOS: TWDO SPFANISH
DANCES; CHAYET: TOCCATA FOR
PERCUSSION (1-12"—L"DOrehestra des
Conceris Colonne: George Sehastiam,

Cond. Urania 7144 | vnn 49

How Respighi's “Hrazihl.n ]mpn:u!m:'.
escaped recording this long 15 bhard 1o

hold solid, sometimes stolid—but.

------ 1|-1'I

undersiand. A wide runge of inmtruments
iz used inm colorful, dramatic ways,
Chavezr" Toccata also makes an impres-
sive demonstratlon disk for it wtilizes 13
different percussion instruments, including
some highly wnconventional ones. MNot
only for hi-fi reasons, but as good music,
well programmed and Imaginatively per-
formed, this disk rates commercial o
sideratiomn.

SCHUMANN: STRING QUARTET, OF.
41, NO. 1; STRING QUARTET, OPF.
41, WO 3 (1-12")—New Muslc Siring
iQuarfet. Columhbia ML 491 .......
Schumanm string quariets have pever

encited mass enthusiasm among chamber

musle collectors, but ihere fa probably
commercial elbow room for these capable
und well recorded. readings. This is the
first disk coupling the two works., Larger
stored should move a respeciable bumber.

YON ‘WEBER: 5IX PIECES FOR
PIANG-FOUR HANDS, OF, 3: FIGHT
FIECES FOR PIANOD-FOUR HANDS,
or. 6b (1=-12") = Arthor CGold and

Robert . thh. Planists, Columbia ML

Th:re‘-ll l- ded{l:lled h:ll'lu!l nl Il.'l.-l-dll'lt_l.
and armabeurs W whom these modest,
charming fourfiénd pleces are not un-
knoen,

Tﬁl‘; Will welcome these (irst
Fecor lally since they are pre-
sentod Inrp such technical finish wnd

self-elfacing restraint.

MOZART: PIANO CONCERTO NO. 16
™ D (CORDNATION) (1-12")}—Crrl
Seemann, Plano; Berlin Philharmonic;

Fritz Lebhmann, Cond. Decea DL 9631, .65

The Mozar market s good, bot thers
pre more polent performances avallable
than the pallid Sceman issue at hand.
This essentially s an elegani, almost
overly-slick piece of Mozartiana, reguir-
img more and authority. The sama
applies to’ Concert Rondo, K.J82,
which rounds out the second side.

THE ELUTE, YOL. 1; THE CLARINET,
VYOL. 4 (1-10"}) — Fermand Marseou,
Flutist; Le Sextuwor de Clarineties de
Paris. London LS 1094
Another in London’s series  demon-

sirating Selmer instruments, One side of
thix LP festores the brilliant flutist For-
nand Marseau in Paul Genin's arrange-
ment of the popular “*Carnival of Venmice.™
On the reverse, the Clarinet Sexier of
Parisa skips merrily thru several short
pleces: Franz Ries' “Mouvement Per-
petuel,” the “Trepak™ and “Danse des
Mirlltons™ from  Tchalkovaky'™s  *“'Mug-
crucker Suite,” and Paul Durand's “Prin-
temps.” In such well-recorded periorm-
mnces, inferest in both instruments  will
cerininly be stimulated, particularly smong
studenls.

KAREN CHANDLER

A GREAT INTERPRETATION—-A GREAT SONG!

CORAL 61386 (78 rpm)
and 9-61386 (45 rpm)

(HAVE YOU EVER BEEN BLUE?)

aimby,

CORAL RECORDS

[ ’ -
America’s Fastest Growing Record Company

www americanradiohistorv com
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This is RUSTY DRAPER

GOT TWO ONES -

.  I'M SURE YOU'LL LIKE
LE “THAT'S ALL
| “EATIN' GOOBER
TOP SELLING POPS 7
Dance With Me Henry/Every Road Must Have a Turning . P E AS
GEORGIA GIBBS MERCURY 70572
Tweedle Dee/You're Wrong, All Wrong MERCURY 70619
GEORGIA GIBBS MERCURY 70517
Whatever Lola Wants/Oh, Yeah .
SARAH VAUGHAN HOT NEW POP HITS
Chop Chop Boom/Don't Be Angry e n
THE CREW CUTS MERCURY 70597 i
Ko Ko Mo/Earth Angel T“E DD" tm!.]n It
THE CREW CUTS MERCURY 70529 ; b - 1
Melody Of Love/La Golondrina : PENGUINS ' BE Ml“MBEHCﬂLL? E§1GA Fﬂnl \
DAVID CARROLL MERCURY 70516
Blue Mirage/Remember Me DAVID “The Bluem§careﬂrﬂw"
RALPH MARTERIE MERCURY 70535 : 5
Dixie Danny/No Chance AHE&EREEE{&SEHA “Tl" WB MEEt Aga"l"
THE LAURIE SISTERS  MErRcuRry 70548 ' MENELRY 70500
Keep Me Mind/Little Crozy Quilt BILL “A Ma" ﬂa"ed Peter"
PATTI PAGE MERCURY 70579 S AND- sy
My Babe/The Woodpecker So ,
TLE GA;L;':‘RF;Ser " MERCURY 70586 FARRELL - Mgnacg!t@?cng!a
Tor SELLING R a8 BUDDY  “There Goes That Train
I Diddie/If If's The Last Thing | D MORROW T "
DIINJ:tH V:'A;:'IN‘;?I'G; MERCURY 70600 AND HIS ORCHESTRA SI-!-EHE!EE’S?GEJPB
Alright, Okay, You Win/Say You're Sorry
Ell::.A JI;‘I:IN"S“ON“ S MERCURY 70580 PATTI “Near ;[g YD'.IMt
ROLLEE MeGEE . wemcum sosss PAGE ‘1 Love To Dance With You”
The Horn Blows/Zonked :HEHE:UHT e
IED Py DICK “Limehouse Blues”
AND
N CONTINO “Sleepytime Gal”
- MERCURY 70557
ki 1"
RECORDS Huao & Erazy gl[u Rag
5 NGl e,
CHICAGO 1, ILLINOIS ;
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This month two leading trade journals pubished

the results of independent surveys conducted among thousands of retailers.
Both came to one identical conclusion: RCA Victor's new low price policy is
bringing thousands of new customers into dealers’ stores across the nation|

RCA \/ICTOR

IN RECORDED MUSIC
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big hoost in sales to overwhelming majority of retailers!
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In the three short months since RCA Victor's revised price . )
structure went into effect, over-the-counter sales have gone i
up . . . profits have climbed steadily . . . and evidences of new .
hope, new optimism in the industry are everywhere apparent. !

J
THESE ARE THE REASONS WHY
® RCA Victor's low price of $3.95 for Long Play records has :
created a huge new market of both old and new customers. f
This tremendously increased volume more than makes up for the ¢
lower-profit-per-unit price.  The experience of over 81% of all
record dealers proves this to be a factl j

{

® RCA Vietor's simplified price line has cut your selling,
inventors and stock control problems to the bone. Instead of a
crazy jumble of varying prices, all RCA Victor records and albums

LN

va ] : now fall into one of just 5 basic price groups. Most important,
P Ay RCA Victor's simplified price line makes customers’ shopping :
gl 0\ ffﬁ;'ﬂ.'rr;! '{‘r’ﬂ 24 h:f. easier . . . faster . . . far less confusing.
Ji e N T i T T ap
I'(J_'b. E.S'“:i fﬂrde-;;,fif" ﬂ"“flp .-[. 757 — ! ; .
L T AN '+lmu:;'u,:tfﬂ of ® RCA Victor’s increased dealer discount on traffic merchandise
= g ;"n.‘gj;' J?ff_.lf'i',r’:"-'fﬂr' ;L‘i 26 makes possible a greatly increased dollar gross for your day to
."'u'{j_. hr _1- *}“ 0 :l\f:;r{‘ Lﬂf.‘}gﬂ day operations.
""""" NEHE e oA Vi 7 Sy, .
Cl, : e H:;F; ) _y. er:L“ ﬁgﬂ:} ® RCA Victor has ear-marked more than 85% of its total adver-
» NBe t Vies I fﬂ_{'s".i'm. tising budget to sell new low prices in all major media. Hard
R i ”;T.f_}*rf iy {,.; 177 hitting ads every month in big circulation magazines like Life,
iy I8, E‘; @ The Saturday Evening Post, Esquire, Coronet, Time, TV Guide
: To I8 4”._,’"" Boy and New Yorker; ads in important metropolitan newspapers. Ex-
Y 0 B 2 I9sg citing commercials are seen on such top-rated NBC television
Pgo . Seyy;, : shows as “Producers’ Showcase” and “Caesar’'s Hour.” Network
Qrig | Afﬁu ng and local radio spots are heard regularly over the country’s lead-
rigi Tnzg (R = ing stations! This gigantic advertising effort is paying off from
EB C :nsr mCA wﬂw ) Muine to California in ever-increasing store traffic.
019 Vicfn 831>,
. "LOC 1o;0:F8 1835, RCA VICTOR'S GOAL is a healthy and profitable dealer
Shine] Qi) 5 structure based on: 1. a competitive price; 2. simplified price
hkig -.-:_._Hﬁj Columy . lines; 3. greater retail discounts on traffic merchandise.
EAp ], }'”El'{‘gﬂ o ;'ﬁ CL 629, ~The entire history of American merchandising shows that this is
Ot ;ﬂ; + 4 g ngg; * % a9y the most dependable formula for greater prosperity in any
h{"ﬁ:!j},ﬂ r-hiI:.'a:! E}L Ef}j iﬂl']u:!tl'}"l
f al asp r; "f-r;p;rﬂ; H"; £D » 01 3
Oc Iﬂ.lg_;. Cq H‘“ﬂr 105(:55; 5‘?
1ojg. ~°%
E:SE Cﬂ? F .
= Fi‘fni H Ine
L]
- - l e 4
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RECORDS, ALBUMS AND SHEET MUSIC—POPULAR, COUNTRY & WESTERN, RHYTHM & BLUES, CLASSICAL

The Billboard Music Popularity Charts

THE MUSIC INDUSTRY'S MOST COMPLETE GUIDE TO THE ACTUAL AND POTENTIAL SALE OF TUNES AND RECORDS IN ALL CATEGORIES

® ° :
Chart Comments Tunes with Greatest
== Radio-TV Audiences
The rhythm and blues flavor re-
mains very much with the po
W mrarket, according to this week's Tunes, m“:: n!phabrti-:ﬂli:} r’é‘i’;‘.tiﬂﬂ
tail shﬂwmg Among the incum- ;{_;‘Er:‘:m“‘:n e Ak~ Chicast aiad
ent r.&b. origin tunes we have _ Los Angeles. Lists are based on John
"DE_TII‘.‘E Wﬂ]‘l Me, Henry,” “Tweed- | G. Péaiman's copyrighted Audience
lee Dee,” “Sincer Fl}!,:ﬂ_'l'Twu ‘ V P Coverags Index.
:Henrn; “Ko Ko Mo,” “Earth An m Nt TP " 5 &
ﬂﬂl.'I “It May Eﬂlmd SIH}’ e ﬂ ’on s o ””es Hﬂdlﬂ
1“5 week still another T-&b-' smash : For survey week -ending April 20 B T () Wikt
Be Angry.” Two varsluns hit Last w i Berry Tree (R}—Miller—ASCAP
ﬂ'lﬂ money list—the original by Tk Blue Mirage (R) (F}—B, F. Woods—ASCAP
Week Week  Chart B d 1 (R—E. B. Marks BMI
I:_EE ggﬁﬁ;ﬂ f]h?] two mﬁ l B II.I.I ﬂ f I' c I{ l l‘“ Ehar":i:- IP':n.‘: and Apple Blossom White [R)
- HL ?‘ oe¢ —Chappell—ASCAP
lrersmns of “Unchained Melnd a o r eit Dance With Me, Henry (R}—Modern—BMI
both of which are strong in r.&b, By Tom Blackburn and George Burns—Published by Wonderland (BMI) Danger, Heartbreak Ahead (R)—Robbins—
gre well ensconced pop-wise Thesé BEST SELLING RECORDS: B, Hoves, Cadence 1256; T. Ernie, Capltol 3058; F. Parker, Co- ASCAP
; i P 5 lumbia 40449, OTHER RECORDS AVAILABLE: 5. Allen, Coral 61368; J. Brown, M-G-M , Darling Je Vous Alme Beaucoup (R)—
are the Al Hibbler and Roy Hamil- 11941; B. Ives, Dec 29473; K. Draper, Mercury T0555; W. Schumann, Vic 20-6041; Sons of the Chappell—ASCAP
ton waxings. Ploneers, Bluebird BY-25; M. w:mnn. Dns:.TJllﬂ 5 5 Foolishly Yours (R)}—Shapiro-Bernstein—
ELECTRICAL TRANSCRIPTIONS: Paul Smith, Standard; Johnny Desmond, Thesaurus. ASCAP
And speaking of music with a . ' . Heart (R)}—Frank—ASCAP
beat, Perez Prado’s mambo styling 2. Unchained Melody o 4 Hey, Me. Banjo (R)—Mills—ASCAP
r . How Important Can It Be? (R)}—Aspen—
of “Cherry Pink” has Fma]]x _ By Hy Zert and Alec North—Published by Frank {ASCAF) ASCAP
]mn{:ked ﬂffh DR\"E Crockett’s BEST SELLING RECORDS: L. Baxter, Cap 3055; A. Hibbler, Dec 29441; R. Hnmtt:&n. Epic 9102, Is This I;:El End of the Line? (R}—Broad-
triple crown OTHER RECORDS AVAILABLE: Crew Cuts, Mercury 70398, L. Holmes, M-G-M 119621; Lib- cast—
a1 F,;] hi H:"J grabbing the retail erace, Col 40455; 1. Valli, Vic 20-6078, ' Keep Me in Mind (R)}—Famous—ASCAP
ﬁ“tﬁfﬁ “&"'E"'“ L f“"t“m“*{ Ko Ko Mo (R)—Meridian—BMI
-base rockelt materia IIII III!IEE ‘“rhi Love Me or Leave Me (R)—Bregman, Yocco
bold close to last week's positions. 3. Cherry Pi and Apple O te ¢ 6 & Conn—ASCAP
. By Louiguy and Mack David—Published by Chappell (ASCAP) Melody of Love (R}Y=—Shapiro-Bernstein—
There's little important change BEST SELLING RECORD: P, Prado, Vic 20-5965. OTHER RECORDS AVAILABLE: G. Auld, ASCAP
i Coral 613817 X. Cugat, Col 40474; A. Dale, Coral 61373; G. Gibbs, Mercury 5687; C. Lord, Open Up Your Heart (R}—Hamblen—BMI
to noted in the country and
vestern best selling list. where th M-G-M 11041; V. Young, Dec 29387 Pass 1t On (R)}—Peer—BMI
‘Eenﬁp ..ll:l?l'lr' Eﬁ] 3‘3 4 5 Ill hi f'ife Thﬂ ELECTRICAL TRANSCRIPTION: Harry Bluestone, Standard. ’ Play N;: fs?ﬁ- and Flowers (R)—Ad-
L S1OWY TIar TEValls. (&} FANCEd=—
| v i g’ Silver Moon (Ri—Harms—ASCAP
one nevgomer s Tommy Colln' | 4. Melody of Love 2 17 | Sl R MehoseASCAP
| bt e wkles . thllﬂk By H. Englemann, Tom Glazer—Published by Shapiro-Bernstein (ASCAP) Strange Lady in Town {R) (F}—Witmark—
rings the consistent artist bac BEST SELLING RECORDS: B, Vaughn, Dot 15247; D. Carroll, Mercury 70516; Four Aces, ASCAP
after a brief hiatus. Dee 29395. OTHER RECORDS AVAILABLE: E. Bostic, King 4776; D. Carroll-P. Tremiine, Take My-Love (R}—Feist—ASCAP
- Mercury 70521: J. Cook, Crown 139 L. Dismond, Vic 20-5973; 1. Haskell, Camden 262: Ink Tweedle Dee (R}—Progressive—BMI
In r.&b. Atlantic continued to Spots, King 1336; 5. Kaye, Col 40417; W. King, Vie 20-0024; F. MacCormick, M-G-M 11908; Unchained Melody (R) (Fi—Frank—ASCAP
improve its position as Joe Turner’s McGuire Sisters, Coral 61334; D. Shore-T. Mariin, Vic 20-5915; F. Sinatra, Cap 3018; C. Stone, -E’l'ﬂll“;ﬂwi:f LLh, wﬁﬂ&;ﬁ;ﬁnﬁ_ﬂgi;
Cap W39, ar ine =
'"‘-"n”hﬂtﬂ?n Ei'!"niulu;h f};II;h ¢ Dﬂ“ﬂfr ELECTRICAL TRANSCRIPTIONS: Johnny Desmond, Thesairus; L, Welk, Standard, Young and Foolish (R)}—Chuppell—ASCAP
i e " &
Cardinal’s “The Door Is Still Open” | 5. Damee With Me, Henry 7 5 Television
nIrEf‘ r]_?;" ed u ] lf fi?m E“Eb]tﬂffn:é By Jules Taub, Joel Josea and Saul Ling—Published by Modern (BMTI) Ai_'_i%'agnkﬂ Comaaand (Ra—rammaynt
ﬂ_ C whlle e  couble-iac BEST SELLING RECORD: G, Gibbs, Mercury 70572. OTHER RECORDS AVAILABLE: All of You (R}—Chappell—ASCAP
\’:}i _Ray C -151 i I've %t;t kn Leslic Sisters, Marble 102; Three Rays, Coral 70572; L. Winter, Crown 142, Bailad of Davy Crockeit (R) (F)—Wonder-
Oman.  an ome C land—BMI
strengthened its hold on the No. 3 6. How Imporiant Can It Be? 3 12 Cherry Pink and Apple Blossom White (R)
Melody” hit the r.&h. list and ap- BEST SELLING RECORP: ] James, M-G-M 11919, OTHER RECORDS AVAILABLE: T, ASCAP
pears to be giving the Hibbler ver- Brewer, Coral 61362; C. Boswell, Dec 29412; B. May, Copitol 3066; L. Monte, Vic 20-5993; Darling Je Vous Aime Beaucoup (R)—
. slnn a hl}:t!'lzﬁlrun. Hibbler's is No. J. Smith, Majar 138; 5. Vaughan, Mercury 70334, Chappell—ASCAP y
: 8, while Hamilton is No. 9 on the ELECTRICAL TRANSCRIPIION: David LeWinter, Standard, Door of Dreams iR}—Rur;:Lu‘TF—ﬁSCAF
. Dreamboat [(R)—Leeds—ASC
Band Homilon 10 b L | 7. Tweedle Dee B B | peean el e
i SR Gl of l'ajfff} By Winfield Scott—Published by Progressive (BMT) Hey, Mr, Banjo (R}—Mills—ASCAP
% ictire the b hoth # BEST SELLING RECORDS: G. Gibbs, Mercury: 70517; L. Baker, Atlantic 1047, OTHER REC- |;.|| Socicly (R)—Leeds—ASCAP
3 L me is ahead of both in ORDS AVAILABLE: Bop-A-Loos, Mercury 70553; T. Brewer, Coral 61366; D, Collins, Audivox His' Hands (R)}—Hamblen—BMI
0. 3. L:-i:sl_a.nni-_lrs. ‘ihr:lgﬁlﬂll?]{' P. W.cﬂmg.m‘;“:i: 20-6005; B, Lou, King 1436; 5 Lonson, Camden 263; How Jmportant Can It Be? (Ry—Aspen-—=
. Sears, Herald 448; V. Young, Cap . ASCAP
ELECTRICAL TRANSCRIPTION: David LeWinter, Standard. It's a Big, Wide, Wonderful World (R)}—
Broadcast—BMI
® Be 4 Mr 8. Si R)—Meridian—BMI
| 1 ng - 8. Simecerely 4 16 Ko Ko Mo (R)—Meridisn—B
Melody of Love (R}—Shapiro-Bernstein—
: & By Harvey Fugua, Allen Freed—Published by Are (BMI) ASCAP
| Imr Mﬂ”r BEST SELLING RECORDS: MoGuire Sisters, Coral 61323; Moonglows, Chess 1581. OTHER Misty (R)}—Tee-Kaye—ASCAP
i RECOERDS AVAILABLE: I. Armastrong, Dee 20421 Bop-A-Loos, Mercury T0569: 0. Fields, Mot Yet (Ri—Mellins—BMI
b M-G-M 11917; Johnnie & Jack, Vic 20-6014; §. Lanson, Camden 163; B, Wills, Dec 29432, Pass It On (R} =Peer—HMI
f Fienes are-ranked T oeder: ol thile: o ELECTRICAL TRANSCRIFTION: E. LeMar, Standard, L Sincerely {R}—ﬂr:vﬁngnﬂt—ﬂh{]-lr —_—
i Sweet Brown-Eved Baby {(R}—Uniled—
rent nuational sclling importance at the Take My Love [(Ri—Feist—ASCAP
Sieet mtimn: Jobiber Tevel. 9. Open Up Your Heart 2 15 That's All T Want From You (R}—Weiss &
Thi Weaks By Stuart Hamblen—Published by Hamblen (BMI) Barty—BMI
"“"l.":l Last o BEST SELLING RECORD: Cowboy Church Sunday School, Dec 29367, OTHER RECORDS Till Forever Encls (R}—Joy—ASCAP
— Week Chart AVAILABLE: Lancers, Coral 81332; R, Clooney & Sister Gail, Col 40422; McGuire Sisters, Tweedle Dee (R)}—Progressive—BMI
Coral §1334: 1. Owen, International 1801: G. B, Shea, Vie 206021, Wedding Bells (R)}=Mellin—BMI
1. Ballad of Davy ELECTRICAL TRANSCRIPTION: Paul Smith, Standard. Whatever Lola Wants (R}—Frank—ASCAP
Crockett ......... 1 8 ) WwWhen You Wish Upon a Star (R}—Bourne
Wonderland .[“] Pl'“r ME “Eﬂr'ﬂ n“.l FlﬂWErE l“ 5 f;ﬁliﬁgﬂ]: {To Tell Me That You Loved
By Mann Curtis and Sanford Green—Published by Advanced {(ASCAM Mel (Ri=—Ardmore—ASCAP
2. Melody of Love ..... 2 16 4 0 | ( .
Ehavlro.Bachsats g BEST SELLING RECORD: J. Desmond, Coral 61379, OTHER RECORDS AVAILABLE: D. Young and Foolish (R)}—Chappell—ASCAP
Jacobs, Coral 61380,
3. Open Up Your Heart 3 14 — .
Humblea .E I r
ngland's Top Twenty
4. Chisiy Piak | Second Ten
O550m lﬂ ot Rttt 4 l.l.l DAHLING jE "IDUS AI-"':I-E B'EA[-TE{]LTP ------------ 8 F 8 B BN E B E B RS R R R R R R E W@ ].2 E
Chappell Published by Chuppell (ASCAP) Based on cahl;f r:p::ts I!'rig-m En:::ﬁniil';
top music jobbers. merican publisher
2. How Important Can 11. WHATEVER LOLA WANTS. ..o vivvsssnssnarssas T Y o i 1 of esch tune (5§ listed In parenthesis,
o S . I I | Published by Frank (ASCAP) Asterisk indicates no  Americin  pub-
lauril l:ll PLEDE LWG h[Y LD"’EI " F FE NS L ER RN NN R R E R R FREREEEEEEAEE R R A EE Ao .I.I. lﬂ Ii*h{rr
6. Unchained Melody ... 8 3 Published by Lion (BMI) Softly, Softly—Cavendish (Sherwin)
Frank . Give Mg Your Wnrd—(‘nmph:ll Connelily
7 T“r dl m i l‘i. T‘v{} lE-ﬁ.HTSi llilllllilFr-ulhiislhr:a h-r-rl:la-l- &- 'it;:u;E.EI'{.H.h‘.i[.J‘“.‘-...l.""l.l‘l'l' 15 .d. - {mnp|rﬂ.5='"’mln}
- ﬁﬂucrsﬂli e E R EoE ].1 15 HD Kﬂ "tﬂ Emﬂs:[ in Pllfﬂ.ﬂllﬂ'—Fﬂl'lk f:F'I-'ﬂ-k:l
o " B B B E R ERE RSB ERE RS E e R @ B & B @ B @ B b R v om ® omom @ @ R OEE B R R E R R R R E NN 13 14 Uﬂdt'l'lhi-l! B!’Idll:ﬁ ﬂ[ P.ur“r_summ t!,[“l_
B. Sincm]}r R S— . | Published h;r Moeridian {BMNI) & Range)
Arc .Iﬂ- BMGER’. HEARTBEEAK A.I_]I:-ADIll+lili-lll-rli-ll-'-""l-|p|j|¢b'|...|.| l‘i ? _ﬁ. Blnﬁmm Fell—John Fields [Shlpil'ﬂ-
8; Pliy Mo Heiits dsd Published by Robbins (ASCAP) Bernstein)
S 9 5 17. THAT'S ALL I WANT FROM YOU..........c0n.... T e eueees i B Mobile—Lecds (Ardmore) -
Advanced guilldad Fublished by Weiss & Barry (BMI) Let Me: Go, Lover—Aberbach ﬂ]ﬂ &
]lq Y 1LI Range)
lu' Whutﬁnr Lnlﬂ wm‘m — l 17. IT Y SDUh’D 5 ir- Eoaom -t.;l;l;!:l‘-“;d- 61'; .'F;HE;:;;‘;E- 1.:Hihl;[r]- R EFEEEEEF R EFE R R R W IE 5 Prl_z.u ﬂ‘f -ﬂu-ld——‘lri:l:ﬂﬂll {S'hlplrﬂ-hﬂlﬁilﬂ
Frank 3 Cherry Pink and Apple Blossom WI:I!IJ.E-—
11 Ptﬁd l]‘t “ I_mﬂ 1“ 5 lTi- B‘I[[:E.EE AIQD I-ill.ll.llll.ll;l;bi_;l;;lq-b!iﬂ-inhthriil-t-+Bir:-"iil!llllllllllt!i'lilrll'-llllll 19 E Mnddﬂ: {CMpwll . 1..
g Lion BN TN e TR Y PR ) Tomormow—Coavendish (Reis) 3
2‘“— EA-R-TH ANGEL @ E R E A e R A E AR TR FE R TR w "o E R R E R E R EEEREEEEE AN IB IE H A“}'HM Fil‘ld_' Thizs [ Love Ym—wﬂh.d
12. Eﬂa“npfﬂ and Foolish ,,, — 1 Published by Dootsle Willlams (BMI) Reine (Ardmore)
P ! = Naughty Lady of Shady Lane—Sterling
~ P ) W - - {(Paxton)
13. Darling Je Vous Aime WAHHIHE—-—-T]JE title “HONOR FL'DLL OF HITS" is a registered I.I.‘I:Idl:“-I'I'IIIIif and the listing of the hits has been copy- ‘Open - Up Your Heart—Duchess ( blen)
Bl:lll.l.l:dup PR () | 3 righted by The Billboard, Use of either may not be made withdut The Billboard's consent. Requests for such consent should H I
Chuppeil be submitted in writing to the publisher of The Billboard at The Billboard, 1564 Broadway, New York 36, N. Y. Ready, Willing and Able—Berry (Daywind)
13. That's All 1 Want Mambo ltaliamo—Campbell, Connelly (Rylan)
» (RApAL 8 e C Happy Days and Lonely Nights—Lawrence
me Tn'u 8 E RN |13 l'ﬂ' . Th H R ]I f Hli ® th 'I" i 1. 'I" di wrllhl. {A.d'l'lmd:'
‘Weiss & Barry, . e Honor Roll of Hits comprises the nation’s top tunes according Majorea—Mills (Eastwick)
15. 'baglr.-u With Me, wia - torecord and sheet sales, disk jockey and juke box performances S b o R i
. ENOLY s inanstin el : = : . : B r. Sandman— . Morris (E. H. Morr
Modemm - 3 as determined by The Billboard’s weekly nationwide surveys. No One But You—Robbins (Feist)
1
L .

R o
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all 1t takes 18 o E |

UBBLE BOOGIE OTTA BE THIS OR THAT -~

20/47-6121 20/47-6117

THE AMES BROTHERS

JOE REISMAN’

o Orchestra
and

e
s _:Eﬂ__ 5

great lyrics
I TURNED IT DOWN |

(from the Republic Picture ‘‘Robbers’ Roost”)

great theme
ARMY OF THE LORD

SHAKE THE HAND -
OF A STRANGER

20/47-6119

ROSES and REVOLVERS

' 20/47-6118

ol ol e,
e

Stuart Hamblen’s
PRAIRIE CHOIR

- VAUGHN
MONROE

-+ “New Orthophonic” \ /
High Fidelity Recordings RC}} S . C TOR

1 R51 ] ! RDED MLUSIC

- great arrangement grea,r;- harmony
BO DIDDLEY _ SOUTHERN CROSS =
I
;
|

MAOADAL Ao NS istarns com
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The Billboard Music Popularity Charts
® Best Sellers in Stores

For survey week ending April 20

RECDRDYS are ranked in order of theits eurtem notional selling
importance at the retafl level, as deermined by The Billboard's
weekly survey of the top volume dealers im gvery important market
mree When signiflcani actlon 18 reported on both sides of &
record, points are combined to determine
position oo the chart. 1o such a case. Weeln
This both sides are listed o bold type. the Last ' oE

APRIL 30, 1955

POPULAR RECORDS
® This Week's Best Buys (lowing recnt reesses are recommended o

following recent relenses are recommended for
A BLOSSOM FELL (Shapiro, Bernstein, ASCAP)

extra profits:
IF 1 MAY (Roosevelt, BMI)~-Nat (King) Cole—
Capitol 3085

& & &

HEART (Frank, ASCAP)—The Four Aces—Decca
29476

el P BREEEEFE s REFEEss s ==

Week eading side op fop, Week Charl The singer is once more receiving the solid
e i reception that has greeted his recent re- HEART (Frank, ASCAP) — Eddie Fisher — RCA
- L EIEL%I;EDP},.{EEEINT% ﬁELEEﬁP:,_ leases. New York, Philudelphia, Buffalo, Victor 6097
P. Prado.......... R . 2 0 Baltimore, Cleveland, Chicago, Milwaukee, Competition on this tune has been lively.
Maric Elena Rumba (ASCAP)—Vic 20-5965 ' St. Louis, Nashville and Atlanta were among The Four Aces are benefiting from a slight
: the territories reporting the disk selling well edge in timing, but both records are now
o D BVIB. Hayes. . ovreirseresee 1 10 and moving up at a fast clip “Blossom™ has Sotng well and oth soul saply el the
Farewell (BMI}—Cadence 1253 ' the edge, altho some territories report keen charts, The Decca disk is doing especially
} action on the flip. A previous Billboard well in Philadelphia, Providence, Buffalo,
3. DJENE{E‘;ib‘h‘;ITH ME, HE/RY (BMI)- g “Spotlight” pick. Cleveland, Milwaukee, Detroit, Nashville,
E*r:':r:' A ;{;l*é;‘;'l' Tumlni {BMI}- e Durham, Baltimore and St. Louis. The Vie-
Mercury 70572 HEY, MR. BANJO (Mills, ASCAP)-The Sunny- tor record has a slight edge in Los Angeles,
: siders—Kapp 113 Chicago, Buffalo and is also a good seller in
4 ﬂwﬂdﬂﬂ? HEDLEI {ASEAH_' i 13 This bright novelty has moved out of the Baltimore, St. Louis, Durham, Nashville, De-
Humoresque (BMI}—Dot 15325 sleeper category into that of a chart con- troit and Philadelphia. The flip of the Four
tender. Cood sales were reported this past Aces record is Shﬂfﬂ'“f (Robbins, ASCAP),
3. UI';I::I%M?ED MELODY (ASCAP)— z P weck in Boston, New York, Philadelphia, while that of the Fisher record is “Near to
AXDOT. oy svasesvnnnnsess - b o e " You™ (Frank, ASCAP).  Both were previous
Baltimore, Buffalo, Cleveland, Chicago, Mil au 2 SN p
MEDIC {ﬂSE&P}—Cap 3055 waukee, Detroit, Nashville and Durham. Billboard “Spotlight™ picks,
6. BALLAD OF DAVY CROCKETT Flip is “Zoom, Zoom, Zoom” (Mills, ASCAP). .
-~ (BMI)—Tennessee Ernie Ford...... | 7 ' ;
Farcwell (BMI}—Cap 3058 |
7. BALLAD OF DAVY CROCKETT . ®
B Parhes cisinsrsesssisvrsasnie B 8 , ed lk B . M P, edb Jok
I Gave My Love (BMI}—Col 40443 e MﬂSt P ﬂy ,n " e oxes o-sr ﬂy y t eys
8. Uh&”ﬁ%ﬁlﬁ? MELODY (ASCAP)- ”. 4 For s:ﬂtr week El’lil'lﬂ rﬁp:i ELE For survey week ending April 20
----------------- & @ omoaE @ “E are T l:'l'dl!‘l'l“'!ﬂ reatest oum ol plays
Daybreak—Diec 29441 ja.lk::}bﬁaf:: l‘ém?uihfls:n?ﬁ:?m“n ﬁ%ﬁ:ﬁh!wﬁ Hsi;;h;ﬂ:“: SIDES :E:k l;nn];:fr l'E:l.I.:IIdi'n:l ':t l]:Im |lr=l;l¢ﬂ number of plays on
wee SUrYey o e o i E i oo 1+ 3 4 i Tan] & EOmnkr
9. TWEEDLE DEE (BMI)-G. Gibbs... 5 14 ’ play is t;lﬂ::ril:“dh;:;d h'i':}h dﬂmﬂml ﬁ‘:i‘:. Wik —_ fﬁ:ﬂ;g :ﬁnz;“dthgﬂ E:Dm"hzrﬂfﬂ “iekf'.l' o Weeks
You're Wrong, All Wrong (ASCAP)—Mercury. 70517 | ' e ﬂﬁ":%i :”,;;‘d i such & Y % ] m:;:: Laat  on Wk The tai e s sarans ol :h’ﬁlaﬁ& - e
10. DARLING JE VOUS AIME . D o et 1. BALLA L
BEAUCOUP (ASCAP)-Na (King) 1. BALLAD OF DAVY CROCKETT R T RCOROGRER . ¢
Cole . ..iiiiiiiiiiiiieicnranans 9 (BMI)—B. Hayes........... ceresas 1 L Farewell (BMI—Cadence 1256 :
SAND AND THE SEA (BMI)— Farcwell (BMI}—Cadence 1256 |
Cap 3027 2. CRAZY OTTO MEDLEY (ASCAP)— 2. CHERRY PINK AND APPLE
11. SINCERELY (BMI)-McGuire Sisters.. .11 17 J. Maddox...ooveiersrneaenness 2 1 SLOSSOM WHMLTE-2. bado.g.i I 3
No More (BMI—Coral 61323 Humoresque (BMI)—Dot 15325 Marie Elena Rumba (ASCAP)}—Vic 20-5965
12. HOW IMPORTANT CAN IT BE? 3 SINCERELY (DD Mosutvs Shtets-. 3 13 3. DANCE WITH ME HENRY—G, Gibbs. 3 4
{ﬁSEﬁP}—J TRIOE. oo o vin io ae aa 10 11 Every Road Must Have a Turning (BMI)}—
This Is My Confession (ASCAP}—M-G-M 11919 I 4, Diﬂﬂghﬂgﬂﬂ ME HENRY (BMI)- 4 g Mercury 70572
13. MELODY OF LOVE (AsSCAP)- E.\rl:r]rlll.u.:ld MEL{-:E Have & Toming— 4, HOW IMPORTANT CAN IT BE?-
T e P S eess B El Mercury T0572 J. JAMES .« et eeee e 4 10
Joy Ride (ASCAP)—Dot 15247 5. TWEEDLE DEE BMI-CG. Gibbs.... 5 12 This Is My Confession (ASCAP}—M-G-M 11919
: ou're Wrong, All W SCAP)—
L o b T Y Mereuey T8 e 5. UNCHAINED MELODY-L. Baxter.. 7 4
From Here to Eternity (ASCAP)—Epic 9102 6. HOW IMPORTANT CAN IT BE? - Medic (ASCAP)—Cap 3055
15. BREEZE AND I (BMD)—C. Valente... 14 4 %ﬁﬁﬂﬂmﬂﬁﬁhéﬂﬁﬁ.ﬁ M 11919 6. PLJA‘E’ DI;!E HIEARTE AND FLOWERS—
Jalousie (ASCAP)—Dec 29467 ; SO, < oo cvenerang T EE R, 3
7. MELODY OF LOVE (ASCAP)— :
16. TWO HEARTS (BMI)—P. Boore. . ... 18 5 RS e AdGAL, AT I'm So Ashamed (ASCAP)—Coral 61379
TewLaLe-Dot 1355 Joj Rid (ASCARY-Bot 15341 7. SINCERELY—McGuire Sisters....... 2 16
17. OPEN UP YOUR HEART (BMI)- 8. BALLAD OF DAVY CROCEKETT

No More (BMI)—Coral 61323

Cowboy Church Sunday School.... 15 18 (BMI)—Tennessee Emie........... 11 3

The Lord Is Counting on You (BMI}—Dec 29367 Farewell (BMI}—Cap 3038 8. UNCHAINED MELODY-—A. Hibbler, 6 2

18. WHATEVER LOLA WANTS Ry N R DM, o SO U N
SOM WHITE (A —P. Prado. ..

(ASCAP)-S. Vaughan............ 18 2 O A e 9. TWEEDLE DEE-C. Gibbs. ........ 5 14

Oh, Yeah (ASCAP)—Mercury 70595 . = You're Wrong, All Wrong (BMI)—Mercury 70517
19. HONEY BABE (ASCAP)—A. Mooney. 29 2 10. KO KO MO (BMI)—Crew Cuts....... 9 12

No Resrels (ASCAP)—M-G-M 11500 ' EARTY ANGEL (M1} ~Meroury 70529 10.. BALLALY OF DAVE CROCEETT—

i 11. MELODY OF LOVE (ASCAP)— Tennessee Ermie......eoeeeeeesee 8 8

20. FLAY ME HEARTS AND FLOWERS Four ACES. ..vvveececncisccsnans 8 16 Farewell (BMI}—Cap 3058 '

I. Desmond. . ooooeevennceeronsns 17 6 There's a Tavern in the Town (ASCAP)}—

I'm So Ashamed (ASCAP)}—Coral 61379 Dec 29395 11, DARLING JE VOUS AIME
21. IT'S A SIN TO TELL A LIE (ﬁﬂﬂﬁP}— 12. HEARTS OF STONE (BMI)—- BEAUCOUP—Nat (King) Cole..... 13 9

S. Smith & the Redheads 2 21 B Fontane Ei‘itﬂlﬁa:s.cxp}._ TRLTERALERE 12 20 Sand and the Sea (ASCAP)—Cap 3027

"""" Bless  Your -Heart

MT.MI e s o M2 103 13. PLAY ME HEARTS AND FLOV/ERS 12. CRAZY OTTO MEDLEY—

22, DON'T BE ANGRY (BMI)—Crew Cuts — 1 (ASCAP)—]. Desmond............ 17 4 (ASCAP)=]. Maddox...ueeueree.. 15 12

CHOP CHOP BOOM {BMI}u I'm %o Ashamed (ASCAPY—Coral 61379

Humoresque (BMI}—Dot 15325

T O T L

Sofily, Sofily (ASCAP)—Vic :'-'ﬂ-mi

Mercury 70597 A ) AHEAD
ey 14. DANGER, HEARTBREAK AREAD | 10 \ovonx oF £oVE. b, Vaugin..... 10 18
23. PLEIH};I)‘ATIDN BOOGIE (BMI)— i 7k Softly, Softly (ASCAP}—Vic 20-6016 Joy Ride (ASCAP)}—Dot 15247
A i R L Tt L ST TR AR s L -
Birth of the Blues (ASCAP)—Dec 29360 14, BO KO MO \BMI)=P. Coma........ 14 13 13. BALLAD OF DAVY CROCKETT—
24, MELODY OF LOVE (ASCAP)— o Fe Yot e psanpensseneclieg
Lt ol S U s ot 16 15 16. THAT'S ALL 1 WANT FROM YOU
There's a Tavern in the Town (ASCAP)— (BMI)—]. P. Morgan...... sxessss 18 18 15. BREEZE AND I—C. Valente........ 18 2
| Dec 29395 . 1 Dawn (ASCAP)—Vic 20-5896 Jalousic (BMI)—Dgc 29467
24, KO KO MO—Crew Cuts.......ov... 24 14 17. DARLING JE VOUS AIME
ph BEAUCOUP (ASCAP)—Nat (Kin 16. BALLAD OF DAVY CROCKETT-—
EAET'H &NGE[‘ {BMI}—L‘IE[‘I’.‘LLI‘}F Tﬂaﬂg E{}IE s e s ‘{ ______ % _____ {_ . . _EE' . —_— IE ‘!"l'r. Eﬂhumﬂnﬂ ............... L 1? 4
26. 1T I#L&f SOUND SILLY. {EMI}— SAND AND THE SEA (BMI)— Let's Make Up (BMI)—Vic 20-6014
MoeGuire Sisters. ... .. 0 ciciiaeas 23 G Cap 3027 :
17. WHATEVER LOLA WANTS-—
POSLE S pady I_""“ e 17. BIETHH E:'F THE BOOGIE (ASCAP)— : N anghan; g asairert e - 1
ale R el o et T Oh, Yeah (ASCAP—M TO595
27. MELODY OF LOVE (ASCAP)- - MAMBO ROCK-Dec 20418 = s
i Arro B E @R @ R W N E R R R oW Eowom R oW B W .I. z part I.Hr ITE‘J’QYSGUNDS]IJLY_
- La Golondrina (ASCAP)}—Mercury 70516 | 19. ITH?J?’E;{E;:L?ESELY{BM” llllll 15 3 _Mf:(‘-uire ) L3 (s S 12 6
26. DON'T BE ANGRY (BMI-N. Brown. — 1 | Docsn't Awbody Love Me? (ASCAP)— ' Sk b Bl it
_It's Really You (BMI)—Savoy 1155 .
e e - 20, TWO HEARTS (BMI)-P. Boone..... — 3 19. CHERRY PINK AND APPLE
29, lfgmq?ﬂi {E.hg}ﬁﬁﬁfms:;}&; 4a 20 13 ) Feabpslacod 13030 | BLOSSOM WHITE—A. Dale...... — 1
o (ASCARYVie 205904 ! 20. Tﬁfrgkﬁhﬂﬁﬂﬂﬁiﬁﬁﬁﬁd sevies .. 18 6 I'm Sincere (ASCAFI—Coral 61373
29. DANGER, HEARTBREAK AHEAD ~ - 20. UNCHAINED MELODY (ASCAP)— 3 920, DANGER, HEARTBREAK AHEAD—
{AEGAP ] P" Mm""*““"'“ﬂ '-.. & .-It Hihlﬂﬂ-rtli-lilllll-l_l'l.-llli-.- " l- ]. P. EJI“I.E““ ............ .-.-Eu ﬂ
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* This Week's Best Buys
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HE LINE

MGM 11960 78 rpm ® K 11950 45 rpe

LrL.I.-I THR00 Tl
K 10900 43 Fiem

SPECIP\L‘S B

BILLY ECKSTINE

oNiY YOU

LOVE ME OR
MCM 11984 78 rpm @ K 11934 45 mpm

LEAYE ME

BETTY MADIGAN

| WONDERFUL 1 HAD

LEROY HOLMES
and his Oechestra

THE WORLD i LAND OF THE

O

IS MINE PHARAOHS

MCM 11973 78 rpm
K 11973 45 rpm

i)

:_'.Jv.:’i FRAN EREEH
B nss ME AND $ A TREASURE
R KL ME OF

L B WITH LOVE LOVE

MGM 11972 T8 rpm
K 11972 45 rpm
e

THE NATURALS

aaaaaa

MARTY ; THE #H;glﬂﬁ
| MCM 11970 78 rpm
WORDS i A HEART LA
: FRANK PETTY TRIO
R ——— :'.;t‘_":il: :T—:_:?i*:‘":_ e TEN LITTLE UNDER THE
. FINGERS and DOUBLE EAGLE
] AI“ EE, ERGWH ,,,,,, TEM LITTLE TOES —MARCH
Lt. Rip Muasters of Rin-Tin-Tin TV Show : Mﬁﬂiﬁ;‘g‘:ﬁi;f;':m
Y T“‘E MITZI MASON
YoU, ALL
BEY\Y\ and You ME
rwost § MCM 11978 78 rpm
WHEN 1 e K 11978 45 rpm

MCM 11987 78 rpm @ K 11987 45 pm  FOUND YOU SAM (the Man) TAYLOR

HARLEM RED SAILS IN
NOCTURNE THE SUNSET

MCM 11977 7B ram
K 11977 45 rpm
ART WANER
and his Orchestra
ouEs  § g

MCM 11974 78 rpm
K 11974 45 rpm

HANK WILLIAMS

B MESSAGE TO MOTHER
. # MY MOTHER IS GONE

R
e — e — P e NN S G e i S . S S e—

GENE S[IELDON and The EN(:ORES

| ey, . BN

b HALLELUJAH
it MCM 11982 78 rpm ® K 11952 45 rpm

CHARLIE CALHOUN

hiz Orech. and Chornas
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= MCM 11975 78 rpm Bt
| SMACK DAB § WHY THE it ol
fraEs i
IN THE $ CAR e e |
b - SPEAX OF IOVEAT §
‘| MIDDIE § WONTGO wesen § pus s |
Fo MCM 11976 T8 rpm 1
S MCM 11982 TB rpm @ K 1198% 45 rpm K 11976 45 rpm
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The Billboard Music Popularity Charts
POPULAR _RECOI_ID_S

® Territorial Best Sellers

For survey week ending April 20

Listings are based oo lale reports secured from top dealers in each of the markets listed

Aflanta
1. Ballad of Davy Crockett, F. Farker, Col
L. Unchained Melody, L. Baxier, Cap.
3. Sand and the Sea, Nal (King) Cole, Cap.

4, Cherry Pink ond Apple Blossom White
P. Prado, Vic.

5 It May Sound Silly
MeGulre Sisters, Cor.

#. How Importani Can Il Be?
J. James, M-G-M

Hﬂ"‘i-'WﬂSh-

1. Dance With Me, Henry, G. Gibba, Mer.

2. Ballad of Davy Crockeil, B. Haves, Cde.

3 Unchained Melody, L. Baster, Cap.

4, Cherry PFink and Apple Blossom White
P, Prodo, Vic.

¥, Darling J¢ Vous Alme Beaucoup
Mot (King)} Cole, Cap.

. Crazy Oito Mediey, J. Maddox, Dot

7. Sincerely, McGuire Sisters, Cor,

8. Ballad of Davy Crocketl, F, Parker, Cal,

9, Cherry Pink and Apple Blossom While
A. Dale, Cor,

10. Close Your Eyes, Five Keys, Cap.

Boston

Rallad of Davy Crocketi, B, Hayes, Cde.
Whatever Lola Wants, 5. Vaughan, Mer.
Cherry Pink mnd Apple Blossom White
P Pradn, Vic

Dance With Me, Henry, G. Gibbs, Mer.
Honey Babe, A. Mooney. M-G-M

Berry Tree, B. Hawves, Cdc.

Most of AN, D, Cornell, Cor,

Melody of Love, B, Vaughn, Dot
Unchained Melnds, L. Haxter, Cap.

1.
L.
3.

4,
L
6.
7.
B
9.

18. Unchained Melody, R. Hamilton, Epl |~

Buffalo

1. Ballad of Davy Crocketi, B, Hayes, Cde.
2. Dance With Me, Henry, G, Gibbs, Mer.
3. Cruzy ito Medley, J. Maddox, Dot
4. Cherry Pink and Apple Blossom White
P. Prado, Yic.

LUinchained Aelndy, A, Hibbler,
Tweedle Dee, . (ibbs, Me:.

Chicago

Cherry Plak and Apple Blossom ‘While
P, Prado, Vic.
Ballad of Davy Crockeif, B, Hayes, Cdc.
Dance With Me, Henry, G. Gibbs, Mer.
Lnchanined Melody, L. Baxter, Cap.
Crazy e Medley, J. Maddoz, Dot
Unchained Melody, J. Walli, Vic.
Plantation Boogie. L. Dee. Dec.

Honey Babe, A, Mooney, M-G-M
. Unchained Melody, A, Hibbler, Dec,
Whatever Lola Wanis, 5. Vaughan, Met.

5. Diac.

papmaLp -

Cincinnati

Dance With Me, Heary, G. Gibbs, Mer.

Ballad of Davy Crockelt, B. Haves, Cde,

3. Cherry Pink and Apple Blossom Yhite
P. Prado, Vie,

4. Tweedle Diee, G, Gibbs, Mer.

5. Unchained Melody, L. Baxter., Cap,

6, Honey Babe, A, Moonecy, M-G-M

7. How Imporiani Can 0l Be?

J. Jomes, M-0G-M

. Rallad of Davy Crocketl, F. Parker, Cal.

Unchained Melody. A. Hibbler, Dec.

. Melody of Love, B. Vaughn, Dot

Cleveland

Ballad of Davy Crockett, B. Hayes, Cdo.
. Don't Be Amgry, N, Brown, Savy.

. Unchaimed Melody, A, Hibbler, Dec,
Unchained Melody, L. Baxter, Cap.
Two Hearis, P. Boone, Dot

Door Is Still Open, Hillloppers, Dol
. Wallllower, E. James, Mod

» Medie, 1., Baxier, Cap.

« Melody of Love, B, Yaughno, Dot

Dallas-Fort Worth

« Medie, L. Baxter, Cap.
. Cherry Pink and Apple Blossom White
A, Dale, Cor.
. Ballad of Diary Crockell, T, Ernie, Cap,
Honey Babe, A. Moongy, M-G-M
Darling Je Yous Aime Beaucoup
Hat {(King) Cole, Cap.
Wallflower, E. James, Mod,
. Ballad of Dmvy Crockell
W. Schumann, Vie,
. Ballad of Davy Crockelt, F. Parker, Col,

. 1 Belong o Yom, R. Flanagan, Vie,
Ballad of Dravy Crochedt, B, Hoyes, Cde,

Denver

« Cherry Pink and Apple Blossem Whiie
P. Prado, Vi,

. Bullud of Davy Crockell, T. Ernie, Cap.

Siocerely, McGuoire Sisters, Cor.

Tweedle Dee, G, Gibhs, Mer.

» Dance With Me Henry, G. Gibbs, Mer,

. Craey Otto Medley, J. Miuddox, Dot

Fallad of Davy Crockeft, B, Hayes, Cdc,

« Melody of Love, Four Aces. Deg,

. How Imporiani Can Ii Bel

X, Jumies, M-C-M

Ko Ko ¥op, P. Como, Vic.

Defroit

Don’t Be Angry, Crew Cuts, Mer,
Dance With Me, Henry, E. James, Mod,
Breere and 1, C. Valente, Dec.

My Babe, Guaylords, Mer.

Melancholy Baby, Crazy Oito, Dec.
Ballad of davy Crockebl, B. Hoves Cde.
Dvixle Danny, Laurie Sisters, Mer.

B. All of You, 5. Davis, Jr., Dec,

% Most of All, D, Cornell, Cor,

0. Danpger, Heartbreak Ahead,

J. P. Morgan, Vic.

Kansas City

I. Cherry Pink and Apple Blossom While
P. Prado, Vie,

2. Dance With Me, Henry, G. Gibbs, Mer.
Y. Twea Heurls, . Boone, Dol

4, Ballad of Davy Crocketi, T, Ernle, Cap.
5. Unchained Melody, A. Hibbler, Dec,
6. Dixle Danny, Laurie Sisters, Mer.

7. I Belong o You, R. Flanagan, Vi,

8. Ballad of Davy Crockett, B. Hayes, Cde,
%. Unchained Melody, K. Hamilton, Epi.
18 Unchained Melody, L. Baxter, Cap,

Wl =] U e Ll b e

-

1.

Mpapg e

Los Angeles

L. Cherry Pink and Apple Blossom Wihite
F. Prado, VYic,

2. Ballad of Davy Crockelt, F. Parker, Col
3. Crazy Obtio Mediley, J. Maddox, Dot

4. Tweedle Dee G. Gibbs, Mer,

5. Breexe and I, C. Valenle, D,

[

] Mat [(King) Cole, Cap.
9. Sincerely, McGuire Sisters, Cor.
18. Birth of the Boogle, B. Haley, Do,

Milwaukee
. Cherry Pink and Apple Blossom While
P. Prado, Vi
1, Unclalmed Melody, L. Baxter, Cap,
A Durling Je Vous Alme Beascoup
at (King) Cole, Cap.
“ l| {:. U.!m!. m’.‘,
of Dary Crocketl, T, Ernie, Cap.
iDito Medley, J. Maddox, Dot
ever Lola Wanis, 5. Vaughn, Mer.
Me Hearts and Flowens
. Desmond, D, Cornell, Cor,

Mpls.-S5t. Paul

gy Dtio Medley, J. Maddox, Dot

d of Davy Crocketl, T. Emie, Cap.
i i Ska to Tell 3 Lie,

Smith

i

o]

33

1.
r 1
8
i

P‘“Eg

Redheads, Epi.
Henry, . Gibbs, Mer.
. Gibbs, Mer.
‘and Apple Blossom White

Vic.
Dary Crockett. F. Parker, Col.
intion Boogic, L. Dee, Dec,
of Davy Crockelt, B. Hayes, Cde,
nchained Melody, L. Baxter, Cap.

& The
Wiih Me,
Dee,
Pink
Prado,

ol

’“?ii

5.
.
7.

?E

]
9.
10.

iE

New Orleans

1. Ballad of Davy Crockett, T. Ernic. Cap.
1. Cherry Pink and Apple Blossom While

P. Prado, Vic,
a! lejl-'!l Mmi A- H'LHHL'I, Dﬁ-‘-
4. Dance With Me, Heary, (. Gibbs, Mer.
5. Unchained Melody, L. Baxier. Cap,
#. Unchained Melody, K. Hamilton, Epi.
7. Ballad of Davy Crocketl, F. Parker, Col
B. Skscerely, McGuire Sisters, Cor.
9. Honey Babe, A, Mooney, M-G-M
10, Crazy Dilo Medley, J. Maddox, Dol

New York

1. Ballad of Dary Crocketl, B. Hayes, Cde,
1. Crazy Otio Medley, J. Maddox, Dot
3. Cherry Pink and Apple Blossom White
P. Prado, Vic.
4, Dance With Me, Henry, G. Gibba, Mes.
5. Melody of Love, B. Vaughn, Dot
6. Sincerely, McGuire Sisters, Cor,
T. Tweedle Dee, G. Gibbs, Mer,
E. Ballad of Davy Crocketl, F. Parker, Col.
9. It May Soond Silly
bMcGuire Sisters, Cor.
10, Pledging My Love, J. Ace, Duk.

Philadelphia

1. Unchained Melody, A. Hibbler, Dec.
1. Crazy Otto Medley, J. Maddox, Dot
3. Ballad of Davy Crockelt, B, Hayes, Cde,
4, Cherry Pink and Apple Blossem White
P. Prado, Vic.
£, Ballad of Davy Crockett, F. Parker, Col
6. Doa't Be Angry, N. Brown, Sav.
T... rance 'H’I'l‘ Mli. Hﬂlr.h ﬂr ﬂtM| Mﬂl
E. Darding Je Vous Alme Beautoup
Mat {(Eing) Cole, Cap.
9, Sincerely, McGiuire Ststers, Cor,
10. Tweedle Dee, G. Gibbs, Mer.

Pittsburgh

1. Ii This ibe End of the LincT
J. James, M-G-M
2. Balilad of Dary Crockeit, B. Hayes, Cde,
3. Darling Je Vous Aime Beaocoop
MNat (King) Cole, Cap.
4. Cherry Pink and Apple Blossom White
P. Prado, Vic.
5, Melody of Love, D, Carroll, Mer.,
#. Melody of Love, Four Aces, Dec,
7. Ko Eo Mo, Crew Culs, Mer,
E. Breere and I, C. Valente, Dec,
%, Tweedle Dee, G, Gibbs, Mer.

St. Louis

1. Oh! Yeakh, 5, Vaughan, Mer.
2. Cherry Pink and Apple Blowom White
P. Prada, Vic.
3. 11%s m Sin to Tell a Lie
5. Smith & The Redheads, Epi.
4. Unchalned Melody, A, Hibbler,
5. Ballad of Davy Crockett, B. Haved, Cda,
6. Honey Babe, A. Moonsy, M-G-M
7. Mambo Rock. H, Huley, Do,
8. Earth Angel, Penguins, Din
8, Two Hearts, P, Boone, Dot
i0. Blue Mirage, B, Marterie, Mer.

-

L j
San Francisco.

L Cherry Pink and Apple Blossgm H‘hﬂu
P. Prado, Vic,

2. Ballud of Dayvy Croclett, F. F-lrlcn-r”ﬂﬂl.

3. Darling Je Vous Ajime Iﬂlttﬂ-
Mat (King) Cole, Cap.

4. Cragy Dito Medley, J. Maddox, Dt

5. Blue Mirnge, L. Baxter, Cap. &

6. Rock Around the Clock, B. Haley, Dec,

: of Davy Crockett, B. Hayes,Cde,

B. ing My Love, T. Brew :

9 Angel, Penguins, Din,

lalmed Melody, A. Hibbler, Deg,

Seattle +

Unchalsed Melody, A. Hibhler, Dec,
Balind of Davy Crockent, F. Parker, Col,
mand I, C, Valeme, Dwec,
g— Up Your Heart

whoy Church Suoday School, Dec.
Four Coins, Epi.
Whatever Lola Wants, 5. Vaughan, Mer.

Love You Madly, Four Coins, Epi.
8, Tweadle Dee, . Gibbs, Mer.

9. Ballad of Davy Crockett, B. Hayes, Cde.
10, Cherry Fink asd Apple Blossom Whike
P. Prado, Yic.
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DOT ... aucricas worrest 1aser ... s

~JOHNNY
MADDOX

wn{the RHYTHMASTERS
],

*JOHN NY
" (YHISTLIN PM/VO Miv'

POT #15365

r ORDER NOW FROM YOUR DOT DISTRIBUTOR Gl
I s JOHNNY MADDOX RELEASES s g
1005—Crazy Bone Rag—St. Louis Tickle 15056—Jehnny's Boogie Blues—Blue Danube 15120—Rudoliph The Red Nese Reindeer—I| Saw Mommy Kissing Santa Claus
1012—Hula Blues—I Get The Blues When It Raing 15057—Twellth Street Rag—Little Girl _ 15128—There’s A Star Spangled Banner Waving Somewhere—| Den't Love Nobody I
1023—Alabama Jubilee—Memphis Blues 15058—Goodbye Girls I'm Through—Sweet Leilani 15142—Johnny's Boogie Blues—Josephine
I 1057=Dill Pickles—Sweet Georgia Brown 15059—The Honey Song—Alice Blue Eown 15169—Peg 0 My Heart—Teddy Bear Blues
15001 —Bully of the'Town—San Antonie Rese 15062—Alice Blue Eown—Twilight Time 15226—Patton Rag—Blue Hawaii I
15004—Under The Double Eagle—My Mary 15066—Ida—Schoel Days 15270—Blue Blue Night—Lady In Red
15006—Stardust—Piano Polka 15067—Margie—Swanee River 15260—0h Lady Be Good—0Dh You Beautiful Doll
15007—Waiting For The Robert E. Lee—That's My Weakness Now  15068—Me and My Shadow—Peggy 0'Neil 15281—Camptown Races—I'm Looking Over A Four Leaf Clover
15008—Near You—Johnny Maddex Boogie 15069—Angry—Shine 15282—5hine On Harvest Moan—Pretty Baby I
15014—Why Worry—Friday Night Stomp 15070—Blue Reom—Shanty In 0id Shanty Town 15283—Smiles—0ver The Waves
15015—Listen To The Mocking Bird—Mally Darling 15071—5hould |—You Were Meant For Me 15284—Humaresgue—Stars and Stripes Forever
15020—Coconut Grove—Little Grass Shack 15072—Baby Face—Moeonlight and Reses 15285—Dixie-Yankee Doodle—Whispering
15021—Johnny Maddex Special—Sioux City Sue 15073—Jealous—Tea For Two 15286—After The Ball—Bye Bye Blues
15026—At A Georgia Camp Meeting—Elite Syncepation 15074—Carolina In The Morning—Hindustan 15287—EGolden Slipper—Washington and Lee Swing
15027—Sunflower Slow Drag—Porcupine Rag 15075—Avalon—Tip Toe Through The Tulips 15288—Chinatown My Chinatown—Sidewalks of New York
15028—Sleepy Sidney—African Pas’ 15077—Ain't She Sweet—Do You Ever Think Of Me 15289—Elow Worm—Chicken Reel
I 15029—-Smokey Mokes—Tickled To Death 15090—Learning—Eight Beat Boogie 15325—Crazy Otto—Humeresque
15045—By The Light Of The Silvery Moon—In The Mood 15102—Dipsy Doodle—Alexander's Ragtime Band 15365—Jebany's Medley—The Whistlin' Piano Man
I
: l amassssmmm—— JOHNNY MADDOX ALBUMS s I
1 DF-102 —At A Georgia Camp Meeting  DLP-107 —ida 1-1002 —San Antoaio Rose 1-1010  —Tippin In 1-1016 —Moonlight and Roses
! 45-DF-102—Elite Syncepation School Days Bully of the Town South of the Border Baby Face
I LP-102 —Sunflower Slow Drag Shine Under The Double Eagle Peg 0 My Heart Tea For Tws
i Porcupioe Rag Angry My Mary Het Lips lealous
Sleepy Sidney Tea For Twe 11003 —Stardust 11013 —Ma 1-1017 —Hindustan
Mrican Pas’ Jealous Piano Polka School Days ~ Carolina In The Merning l
Smokey Mokes Do You Ever Think of Me Near You Margie Tip Tee Through The Tulips
“ I : Tickled to Death Ain't She Sweel Johnny Maddex Boogie Swanee River Ain't She Sweet
. DF-104  —Twelfth Street Rag 11000 —S1. Louis Tickle 1-1004 —Why Worry 11014  —Peggy 0 Neil 11018 —The Sheik of Araby
I . DEP-104 —Little Girl Crazy Bone Rag Friday Night Stomp Me and My Shadow Bye Bye Black Bird l
. DLP-104 —Johnny's Blues Hula Blues Listen Te The Mocking Bird Shine Do You Ever Think of Me
& . Blue Danube | Get The Blues Whea It Rains Molly Darling Angry Ain't She Sweel
Goodbye Girls I'm Through 1-1001 —Memphis Blues 1-1005 —Coconut Grove 1-1015 —EBlue Room 1-1026 —Crazy Otte
Sweet Leilani Atabama Jubilee Little Grass Shack Shanty In Old Shanty Town Eight Beat Boogie
The Honey Song Sweel Georgia Brown Johnny Maddox Special You Were Meant For Me Down Yender
' Alice Biwe Gawn Dill Pickles Sioux City Sue Should | In The Mood
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BlOWIHG UP A STORM from (anada

Sensalionally
Infroduced

4

by
ok ’;

PRISCILLA

WRIGHT

Unique Records (U.S.A.)
Sparton Records (Canada)

BMI CANADA LIMITED, Toronto, Can.

Sole Selling Agents in U. 5. A.

ASSOCIATED MUSIC PUBLISHERS, INC.
I Wast 47 51, Now York 36, N.Y, @ 1549 N, Viae 5., Hollywood 28, Calif,

The Billboard Mus:r: Pnpularlty Charts
POPULAR RECORDS

® Review Spotlight on . . .

RECORDS

Eddie Fontaine

oYM THROUGH
CHASING AF'I'ER \'Ol.l"

“nou.m' STONE”

X-0128, (4X-1028)

a product ol Radio Garporation of Amarica

WeE=y
[_/_X‘H RECOERDS MARK THE HITS!

McGUIRE SISTERS

Something’s Gotta Give (Robbins, ASCAP)—Coral 61423
girls have a sock version of a bouncy rhythm tune
from ﬂ]ﬂ Eﬂrthuﬂmm Fred Astaire musical movie “Daddy
itty has an mfﬂ:-hﬂm beat and the

—The
Long Legs.” The

MEGUH'EI Sisters sing out with style and a
. There's a big promotional
which should also benefit the

Blues” (Tee-Kay).
JOHNNY MADDOX

Johnny's Medley

The Whstlin® Piano

15365—Here’s another nickelodeon
in the same razz-ma-tazz piano sty mgs that put Mad-
Otto” record up in the top 10. Both suies
|H‘.it‘_||" of drive and
juhnnrs Medley"—Six famili
ge—is strunﬁﬂst since it's ::luaaut to the original
aller should eoin plenty of sales.

® Re I_'ie WS of New Pop Records

dox’s “Crazy

have

Th:s corn

JAYE PF. MORGAN

Have You Ever Betun Loaely
DECCA 29501—The remarkable pro-
jection of the talented thrush shines
thru & rather routine recording. Side
is a masier purchased from the bank-
rupt Derby diskery. There's enough
quality in the grooves (o hund this
entry & good chance for commercial
success. (Shapiro-Bermsiein, ASCAP)

Life Was Made for Liviag....74
Another fine job by Miss Morgan,
tho the flip has the edge by a long
way. (Karea, ASCAPF)

E‘l’l}l! CORME-STEYE LAWRENCE
Close Your E¥eS ......cccovvcncnsnnns W19
CORAL 61411—This r.&b, hit tu.nll
makes the strongest material either of
these artists have had o gquite &
while. The zrrangement i3 very at-
tractive and distinct enough from
other versions available to mop up
all remaining business on the tume. °

Besame Muocho, .. .Té

The doo revives the old hit tune and
“they deliver the same warmth and
smooth style Lo be heard on the fip.

JOE REISMAN ﬂlI

Bo Diddley .......icveccevsencns . |
VICTOR 5111 —_ ‘I‘hh lu. l Imlrl.
lively version of a ditty that's causing
considerable stir.  An exciting vocal is
accompanied by a H'M'tj' Irranum:nl.
Watch L (BMI) o

Bubble Boogic....T0
Instrumental -rith fufl sounmd and a

+ Swinging beal. Okay desjay programs
ming. (BMI)

JEAN [}I"H'HIHE ;
Bo-Diddley. ... ....cicinncnnnninana ™
ESSEX - 39%—An exciting reading of
- Ahe interesting - ditty. Jean TDrnning
B all out..on and is backed
m an ingenious arrungement. Bwell
“for :lnmla. and one to win:'l'r {Are,
.H“ = 'i- ,
Bahy, 'I'l"lrt Theokigh....T8  °
., Another §iromg. side, ‘with Jeain Dide
-nlu; out with much heart,  Ditty i3 .a -

slow-paced ballad, and the, vocal ar- -

rangement his gn intecesting answer-
ing m:.h churuu. M'IH]‘_I

ﬂHI.-'l-"'u'I'.l'l'Il RODERSO™M
Trees
CORAL Ald02 — The preiiy Joyvoe
Kilmee poem. gets a pasieful, legkt

1]

ling wvital-
h I:leh: the pu:-l:ure
isk. Flip is “Rhythm 'n’

Man (lﬁnndy -Smith, ASCAP)-Dot
dui: wrapped u

-humored pacing, but
r oldies in one bouncy

vocal by Orlando Roberson. (6.
Schrimer, ASCAPM

I'm Gonna Be

Long Time Forgetting You....73
Pretty ditty done in Roberson's 1aste-
Mol legit sivie. (Garr, BMI)

ELLA MAE MORSE

Smack Dab In the Middle ............T7
CAPITOL 3105—Cute r&h rhythm
opus i handed am infectious reading
by the thrush., This has a gay flavor
that many will like. It could go f(ar
with exposure. (Roosevell, BMI)

‘.lﬂ,. Tﬂ I Do.... T
Ella Mae does well in this rhythmic

reading of the r.&b. ballad, Good
juke box wax, (5L Louls, BMI)
VIC DAMONE
My Symphony .. .o T

MERCURY ‘il'-ﬂi'!'f—-\"il: Dlmn-m: du::l
g sicictly class job on this ballad.
He's singing in great siyle, and the
side is backed by lush instrumenia-
tion, Waich it. (Winacton, BMI1j
Mest Me Halfway....T6

Mice warbling, bot side in general
doesn't  measure up W [lip. (Lion,
ASCAPF)

DON CHERRY

Be My Darling Once Again ........... 76
COLUMBIA 40492—Don  belts  this
one oul in fine fashion, It's a good
straight ballad, and the wvocal is
backed bj' lll:'uu; instrumentaiion by
Percy Faithe (Ladiow, BMI)

You 5till Mean the Same to Me,,,.73
Good warbling and  backing, but
gide’s nol qulie as sirong as the flip.
(Wood, ASCAF)

ROSEMARY CLOONEY-HARRY JAMES
When You Wish Upon a Star ......... 76
COLUMBIA 40496—This highly styl-
ish reading of the Disney *'Pinocchio™
classic has been singled ouwt from a
top-selling album. The current Disney
eaposure  should insure some sales
action, and cerininly jockey splnos.

{Bourne, ASCAF)

It Might as Well Be Spring..,.7)
This Rodgers - Hammerstein  lovely
from “Sinie Fule™ I8 from the same

of the mew ballad It's one of his
most commercial sides in a long,
long tme and could move up inio
the comfortable sales figures easily.
(Lowell, BMI)

Love Me or Leave Me....T1
Beautiful oldie, used az a theme of

the title CinemaScope film, is read
in dreamy fashiom by the chanter

with handy assistapce by chorus and

ork. (Bregmam, Yooen, & Conn,
ASCAF)

KEEN GRIFFIN

The Bompily-Bamip ,...coccecuveiianns T5

COLUMBIA 40489 — A bright sida

awith & Mowing simple melody. Makes

a good rl.rmnfm'h.ﬂn for decjays.
M)

Biack Orehid.... T3
Ken Oriffin at the organ captures the
miood and beat of this aumber
(Jobnstone-Montel, BMI)

BETTY MADIGAN

I Had a Heart ..... .78
M-G-M 11988 — ll.mnlutil: huil.m.l El.
handed & warm reading by Betty
Madigan. Disking"s sweet senliment
will attract plays and sales. (Stration,
BN

Wonderful Words. .. .70
Bouncy waltz ditty is sung gracefully,
Some spin appeal here. (Brigblos,
ASCAPF)

L
CORAL I'il:HE—A l.I-r:hr rm-rella' that
merits pleaty of spinning on the
boxes and by decjays. Sy Oliver's
instrumentatdon behind the guartet s
fine, Watch this. (5t Louis, BMI)

Fools Rush Im ....71
The standard gets a smarl, highly-
stylized vocal by the guartel. Moerits
good play. (Bregmun, Vocco & Coan,
ASCAPF)

GUY LOMBARIMD

Uschalned Melody
DECCA 2950% — Lombardo’s buyers
will take to this version of the film
twne, Vocal i3 Kenny Gardoer's.
(Frank, ASCAP)

Danger] Heartbreak Abead,...T4
Typical Lombardo cover treatment;
will get good play. (Robbins,
ASCAP

THE SAUTER-FINEGAN ORK
Theme From “1 Am s Camera™
VICTOR 6106 — The Sauter-Finegan
ork - captores the delicate melody of
this fllm theme. Tasteful wax, and
fine for deejays. (Cromwell, ASCAF)
Don'f -Be Angry....73
Hele's The r.&b, d'll:l;_'r' dressed up in a
Samer-Finegan treatment. Interesting
item for jocks looking for material
out of the common groove. (Republic,
BMI)}

-

THE, BURTON SISTERS

Plcase Dan't Touch .
VICTOR 6104—The girls have a cule
Bob Merrill tune here and they sell it
with infectious spirit. Side moves
well and it's teasing lyrics figure to
attract teen-age play. (Valyr, ASCAF)

Wabash” Bloes. ... T3
Another cule r:mi[l:iﬂn by the Iwo-
gome, loaded with vocal pimmicks
that give the side anm aiiractive nov-
eliy, flavor. This, too, could win =
Inmr:bg reaction. (Feist, ASCAF)

BOB JANON
Why lﬂnll & Womnan Cry? .T4
NE‘E 1264—Jaxon hua l. nll.hﬂ'

“tune here, a tear-jerker of
1] “average quality. He reads it

' wl *'ll‘lmﬁun.. giving the kind of per-

formance that will appeal particularly
ﬂ:ﬂtﬂ ‘the distaff side. (Kobn, ASCAF)
Baba....T0
The' I:lri]m' makes a good Impression
with-this fast tempn Frankis Laine-(ype
fune aboul the |egendary Ali Baba
and the forty thigves, Colosrful stull,

album. Fine Jockey material. (WH-
liamson, ASCAFP)
BITLY nc:-.s-rmr
Only You ..., : T8
M-li=M 11984 = | Lh.'h-l:lnn:' in mEiver

r.&b. suppoel o thiz slrong reading

i d ' (o i)
(Continued on page 42)
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e o obonn aconns] L 7
' AR RAFORE gF-
, ' A MODERN MISS.....
' WITH A HAPPY HIT...

® Reviews of New Pop Records
> ® Continued from page 40 B g
G AYI_E |_ A R K i e e s Fine e fodder for desion THE CHARMS
: . wood, BMI) .
i't’:‘nﬂ?:? GRECOD The Mnoaster,...71 HHE' wE EH I%Hm

f.{"ﬁug SMooTw ¢ fﬁyrﬂmlc

/7

. DECCA 29485—More r.&b. with pop CORAL
! u A b, P 61400 —Mary  Knoll E
polish. This one's an sitractive in- the vocal load on “y Ln:::-h!::aimgm- s PE [ IA l. u F FE n To

duction-type tune, ltem is somewhat

e DRUG, SUPERMARKET

The o T 0 8, i
and juzr npp:u.l-'f :l;:;ltr:;ul:l?ﬂ: ia{:ﬁ R A ( K Jo B B E Rs
o ) W AT
@ Mo AT Waie Moait b NATIONALLY ADVERTISED

-4
=
-------- FREESAEEE R AR a N n R E R G RE N TJ 'i"“ flﬂ.h-!-t '|H 'J
S SINGS i CORAL 61409—Leisurely paced pop- it ass sax leads the
7) | SomKi G iebec i o™ oo ooy e vt || LET THE HAPPENINGS HAPPEN
-] “BABY THAT’S || =T . |0 | e
‘ :rnﬂﬂi}i?::li:n:l:lﬁnwilh similarly good JIMMY PALMER ORK ARt aaiaan
. 0ld Tows Hall ....... R R P T3
,’ ! “X" 123—Palmer's ork and male EARL BOSTIC
¥ CAROL WOODWARD chorus’ render
AL L l " E E D {1l! Mary Had a Lover Man ......ccevnn T3 slon of the l"‘i.?:ﬁ:: Th:h!:!{n::;'[: HIE. Twn I'nvm Ius W“
_ DOT 1535)—Ditty’s a parody on the Eagle™ adaptation. Catch diti
Record #C 102 B/W “There’s Nothing New” | Dursery rhyme, “Mary Had a Littlo should intrigue Palmer's Midwestera COCKTAILS FOR TWO
S thing New Lamb.” Vocal is donc in cuie baby funs. (Pean, ASCAP) KING 4790
: :l;rll:.‘ and ﬂﬁ instrumentation  is Oh Mabel. ... 70
swinging. novelty.  (Randy- A similarly attractive vehicle | ARG
X 8 thi
SMASH HIT! BRIAN KING ' hs-mm {iﬂ&;‘m“....ﬂ Fiorito-Kuhn oldie. (Bourne, A.ﬁll:.ll": 'I'HE HIDHIGHTERS
sensational Young The great standard, done with the GLORIA MANN
Campus Star (U] i Smwhr;tup-bah: 'i'l"“ ‘"‘;ﬂ- and I Played the Fool n SWITCHIE WITCHIE TITCHIE
" " soli rumentation.  (Remick, e oF ok S e
I Am What | A" S oD e sk it 3" | WHY ARE WE APART!
“One Little OId Kiss oot 1 . rAN-tive balled. Gt o X
WALIUEY RECORDS 2o il A i, e, g R
Avple Blossom White ... TN 3] "R r
= ECCA 29510 — Lombardo is late good performance of an in-
musie for young moderns with this cover of the hit, but his :I‘":“]L“Ii P heild cosuihored by MOON MULLICAN
Dathr. Hote: Some Territoriss Still Availoble, Write s Wire « Phone :‘d the ﬂﬂﬂﬂliﬂ;";f?:ﬂ 1.:"::']%:;::5 (Duchedy, IIH]:' dimay Lusicefond, wl“ l-m nIE wlﬂE m
Don Plerce, 1248 5, Berendo 5t., Los Angeles 6 — DUnkirk 2-4841 by Bill Flanagan, {Chappell, ASCAP) :
Darling, Je Vous rl!rﬁﬂﬁ PETTY TRIO wlu-rs -"E “.l
D.)"s Wri " ] e Alme Beancoup....72 €8 Litile Fingers and
t'“’-f"“ rmlﬂlllf e ﬁl‘-‘lmmll]..ﬂﬂ‘FIhh in the Mat Ten Litile Toes seressmnas ok 71 m m
Cole disking, affords good cover H‘G"‘:."”"—M“"m‘" Napoli's bar- THE MILL!
rooMm piano o the ol
- FOR NI | Bl Flanagan. Okay fan fure. (Camp. |  (YPical Petly fashion which was e KING 1447
. GHT CLUB AND pell, ASCA®Y . tant long before the Crazy Otto
Yogtie, Okay juke fare. (Fel PORGaITIGe
RECORDING ARTISTS ASCA sy,
FRAN WARREN " LUCKY MILLIND
Kiss Me and Kill Me With Love .....73| Under the Double Eagle... 71 Irs A SAD Lo
M-G-M 11972—Tune is a passionate, This is the popular old P. D, march ' m Eﬂlm
sophisticated tango from “Ankles on  which the cerrent “Old Town . nm
Am .u:1 Miss Warren gives it a Hﬂﬂ'" is based. Could do some juke x
ble. a byusi
Noted Sereen and Stage Star. Coach to similar to the earlier '!;-1[3?'#”: _— e KING 4792
Thrill Me." (Chappell, ASCAPF) BROWN ORK
HARRY BELAFONTE, FELICIA SAUNDERS, ete. A Treasure of Love. ... 78 Love Is Etermal ....................."1
Con now occept a limited number of Professional Singers Another good Job, this time on & CORAL 61197—The fine swing l!l;xili
for individual coaching and styling sessions, for stags and country-style waltz tune, (Acuff-Rose, Boes on a sweet kick for this very
screen musicals, night clubs and recording werk. BMI) E':;“-E"; dance instrumental. Jocks can
Blending the Focal Art with Dramatic Presentation BILL KENNY (MR. INK SPOT) dumim:-iir. d-:::'ff “:e::“ fn:ufmm:
For further information and preliminary interview: " ,,“:';' AR Said a Prayer .......... 72 ABCAR)
Write Studio 2, 148 Waest 56th St., New York City, or phane PL. 3.2310 X i24—This lunc with its message | Rock and Roll Hop....71
u:f npiﬂmn_l uplift makes good mate- This swinger is 3 Shorty Rogers fune
rial to bring back the familizr voice tailared for the younger dance crowd
of the Ink Spots’ lead after a lengthy Good trumpet and alto solos i.mln-l
E_Imﬂs. 'l;hu P:Ir.:“g l:hurnll and organ BMI) ) '
acking give added appesl io the side.
s Av: .“OHEY w“’""“' AH;:'APJ . CLIFF STEWARD
¢ Three, ... Red Head |
There is a kind of old-fashioned CORAL 61390 — This Lone Tabond
0RDEE Yuun charm about this quietly styled ballad, “folk somg"™ makes a I:r!;_hc:“ j:::“t:
1h;:it takes lI-ull advantage of Kenny's material for a vocal duet p[‘ult]:jj],r
wide ranging voice. Tune is an lyric and beat ought lo rate co
B“-I-BBARD “;‘E““' I;“i Spots’ {Et nllil.inil back o decjay play. Mllmwui: I;;:"mpluuu
nhout SBATE. Morris, weethearis F
SUBSCRIPTION ASCAP) The old-fashioned " Sentimentallty ot
] umne
' - : e | B e, et
et ST gt Tow ;[ | | Chop Sticks ....... T of "rock and roll" music. (Witmark
ODA = CORAL 61400—Lee makes his fora ASCAP '
————— e e e e e e e e e e .| ]i[n:ﬂ fﬂ: “ntmkﬂnzr Otio fad mar- j
= ; el. He gets ork secompaniment that | NORMAN BROOK
I The Bi"bﬂﬂl‘d, 2160 Patterson 5t., Cincinnati 22, Ohio I mlhi:l for a more enduring hunk ;I Heurt H“
| Please enter my subscription to The Billbeard far ane full poir: (52 Tasveil: | [.u“I:jl‘-H': !:F-:::lful_ — ::.E:mLIS;E;ié:hl Jperformance of the
I | enclose $10 pu'_urnl'r:lim (soves 53 :‘l li;glu copy rates), Y | :-gjﬁmaﬁ Tarantella,” "0 Sole Mio™ toush. sledding b:;m_n‘:n::};w;ﬂl” ‘:1.;':'::
payment enclose bill m - aric” comprise this Cra ting versions, ' a
I O . I Luigi medley. Could pick u uE ']‘u!:::n1= I'I-'I'En ﬂ;lum (Prank, ASCAP)
N . P ¥ Heartaches. ., 70
[ — | coin in Italian neighborhoods, '[]!-ht late Jolson is recalled here by
rooks |
I Occupation or title - : RALFH IMHJ:IITI:':IIE the fa\%!n;:trm:r::rk:ramu m:::iy ur:::-u I:
Cliribir mm A i T reminiscent sofi-sh I
} Company | TEFﬂﬁ{UI’E?IWHd;J— 11;rumr:¢|:r-man- ant stufl. [Fﬁﬁl.jlgz.it;:l“aul 2ipiis
siro  Marterie, ai ¥ superk
| Address ! ‘“;:‘""“.3- e élh: Hary Tames n:lz THUNDERBIRDS m;::‘;:-:ﬁ:h; ::::d::. i::l:u:::' “:h::
showpiece, wil e variation of a tucherries ............. y
L City Zone State : e . Aecepable. dants ERA 1000—A funny disking of ihe | T (of longer and preserve records.
ST e e e S I e waxing. (Judy, ASCAM) novelly opus, but probably oo Iat . WRITE
———— et [ Eﬂu Babbino Cario grab much loot. Group does a al_:ntdu FOR NEW PRICE LISY
(Oh, My Beloved Daddy)....T1 b, tho. (( 2
— kot sowiors s 5 oot | A i (Qusiel B3 SPECIAL QUANTITY DISCOUNTS
is vibrant trumpeting of a rich Another etching i . . :
~ SALES RESULTS— | RImiBmiedllil | “Bialom o | oo it
: i nl p nf ::;:II. fsﬂéﬁiﬂhmlrlm material. (Rl snu.::lr;f o recommend L (Warmss, - ;. 4-..1..
. the advertising column ; 104 Lub By o Wanlsain.
p ] THE COMMANDERS G - ~ e
f L B o A R : EORGE WILLIAMS ORK
: '“E BI l D L] The Cat From Catalina ..., 71 ¥Yon Can’t Stop Love ... 70
2
b
ke
3
]

writet on this happy, little nonssnss

ditty. Good group and orking. Could RECO RD
kel spins. (Melhedd, ASCAP) s

... OFF TO A FLYING START WITH g~ g TR
: and ¢ hand
h’ : , ::d:;_ : brig_hli, hqpu:m:rn’;rnm;n::': Packed and Racked
4 4] |||g . &
AS LONG AS YOURE MINE® | S5 ="WiS || for slfacting
. = R v immediate installa =
Mo More Love ................ TH ok
pr ; Beyr I26—The SONEStrens Ba iy II--: Famous label, famous arfisiL,
Yu“’ Yu“ BE anFEmT" fense expression to this nm!n;:ﬁ: cr:- ﬂ.rid‘lr?::""' ""'J;’r'ﬂ'r'” ':;
ballad. . The sentimentality of the ar- losirar-Hhan-sil consumer priee.
:-IT:EEMM} pives added schmaltz 1o Ei::':::mn'h“ .P"m AriEns-
Orchesira under 1_1:!1 Direction of Iﬂu-:rrn ﬂ:;lﬂ;{ FH:I' SAOAT) ﬁi"“#;’riwqﬁi ...r':.}";‘:
LENNIE MARTIN Miss Stewart puts heart and soul into <l ool
this rrrl.-lt:_r r.d&h. ballad, and makes
_pleasunt listening of it (lzalls, BMI) RELIABILITY — QUALITY
Now Exclusively Recording for NEAL HEFTI ORK RECORD PRESSING
e R R L Origi
CORAL 61398—Hefli features his '\l_';'t\g::l;’.:;; nlfl::‘e\

JEM RECORDS Y0 smumpat svetily in an seiypcite e
ard. Mothing oo ouistanding, bul “T‘Hl‘ﬂrfll tqr“fl {‘ﬂ.

R Y should r.u} Spins on damce ghows,
{Record No. 856 and B56-45) (Mills, ASCAP) Egisjn:bt!'::?‘hgugh‘:'
Big Boat Whistle. .. 69 . '

JEM MUSIC CORPORATION this One. Wil vocal Ty Juace side, | mtvE TO DA '
! _ i 5 with wvoca LT Tiggn MDH RHHT
Carlion House, Pitisburgh, Pa. " {Continued on pﬂg;l-i_&j] CANCER FUND ”

www americanradiohistorns com


www.americanradiohistory.com

APRIL 30, 1955 “THE BILLBOARD MUSIT-RADIO 43

;
L]
i
L]
.1
‘i
d
i
L]
1
1
]
L]
i
L]
|
L]
4

g R
--------

| o per thousand
RecorD LABELS ‘

AT THE : _ $9.95
LOWEST PRICE w2

EVER QUOTED!! E _p_ 5325

e 1 PRICE
e ANY COLOR

e ANY QUANTITY! |_om-i BY - $4.10

Guaranteed count and quality

_.-
-h.-'.-l:'-'.\‘l“\- e

R :
o '%E%mwm

ars e o
LR

AR

i

L AR R oty e 0o g e o
S 13‘?3’%% R
;&qﬁ%&kﬂm. G S e

o

e ;‘\.”C,-\.

e

s @\' -
e SR
AR

SR
R R e

T

}ﬁf-.i:'ﬂ-"f:f'Hf':?'.'x::‘.sﬁm-‘-hﬂ?%ﬁﬁﬁ"-
S el iy
E e SR T

s 3
N N L

per thousand

i, e e

n R e R R B B B b o b R B
R R S S s S
R e e e e

per thousand

(The largest producers of record labels in the world,
| with capacity of 4,000,000 labels per day)

i ":.-.ﬁx%&%.

a;z:
.
-
Z

e e b R e -%”?’%‘1&?&-? SR e
: e e R e S R R 3 sy i i
i e S e e e e R e e R

WRITE — WIRE — PHONE

;C0-SERVICE PRINTING CO.

25 Prospect Street Newark, N. J. ‘Phone: Market 2-4050, 1-2, 3

EIELEEER,

. - . .
wwWw americanradiohistorv com


www.americanradiohistory.com

44 MUSIC-RADIO THE BILLBOARD APRIL 30, 1955

“*. ;‘ *. : q.:;, el i e P ooh “'T?‘i i e T A Rl ST P s L i R A SRR, e o ““!H % n o .

B, e T e T o e e e S M e o e e e o . g
fg“ e S b i e e The Billboard Music Popularity Charts
COUNTRY &
e o WESTERN RECORDS
® Best Sellers in S
fal 2 t Jeliers in Jlores
FoiX For survey week ending April 20
| o RECORDS are ranked in order ol thelr current natlonal selling importance at the
. retail level, as determined by The Billboard's wockly survey of dealers thruout the
- nation with a high volume of sales in country and western records. When significant
E action Is reporied oo both sides of & record, points are
: combined to determine position on the chart. In soch a Weeky
i This case, both mides are listed in bold type, the leading Kast  om
S Week  gide on lop. Week  Chart
b 1. IN THE JAILHOUSE NOW (BMI}-W. Pierce...., 1 13

'?:_; : I'm Gonna Fall Out of Love With Yoo (BMI}—Dec 28391

L 2. MAKING BELIEVE (BMI)-K. Wells.......co000e 2 8
5o WHOSE SHOULDER WILL YOU CRY ON?
L (BMI)—Dec 29419
el 3. LIVE FAST, LOVE IIARD, AND DIE YOUNG

el % (BMD=E. Young. ... coiiivuvaveis swesivis oo 495
ey ] Forgive Me, Dear (BM1}—Cap 3056
CSe 4. BALLAD OF DAVY CROCKETT [BMI}—
b Tennessee Ernie....... peRENi s ST TEse W 6
PRt Farewell (BMI)—Cap 3058
r i 5. I'VE BEEN THINKING (BMD)-E. Amold......... 3 13
it Don't Forget (BMI}—Vic 20-6000
fovnd b 6. YELLOW ROSES (BMI)-H. Snow........s0eeess 8 4
o y WOULD YOU MIND? (ASCAP}—Vic 6057
' '\' ._::. Ti MBELIE"’EH*Fﬂ]ﬂ}"I!EK.WBHS...;.....“... T H'
o AS LLONG AS I LIVE (BMI)—Dec 29390
e 8. LOOSE TALK (BMI)-C. Smith.....c0essessnsass 6 26
s More Than Anything Else (BMI}—Col 21317
Foa 9. TWO KINDS OF LOVE (ASCAP)-E. Armold...... 11 2
£ IN TIME (BMI)—Vic 20-6069
i 10. IF YOU AIN'T LOVIN' (BMI)-F. Young.......... 9 23
B AT : If That's the Fashion (BMI}—Cap 2953
1, b o 11. !JI’LE EEUSDMEHLE?N[B%Q{TG% 'ﬁrisj.{ht & T. Tall..... 10 13
b Ve mebody New (BMI}—Fabor :

J'h-. s r bfw s H E s 12; KIEEEE MNT LIE {Ehi[}_ci S'Nith- W SR B EE R EE 12 15
; : No 1 Don't Believe 1 Will {(BM])}—Col 21340 ; :
B A LW“Y s 13. DAYDREAMING (BMI)=]. Newman..eeessesssss 15
o U p A e (R
{rs THERE Y T MO e, s Res A E RO
gt T - 15. THAT'S ALL RIGHT (BMI)-M. Robbins........ sa == 10
;M ._ g cupil'ﬂl Hecurd Gossip (BMI}—Col 21351
e g N . ® A
- 0. 3097 Most Played in Juke Boxes
Teloi, For_ survey week ending April 20
et § RECORDS are ranked in order of the greatest number of plays In juke boxes thruout
i the country, as determined by The Billboard's survey of operators using &
i = I high proportion of country and westernm records. When
e signiflicant actlon is reporied on both sides of a record, Weeks
o This points are combined to determine positipn on the charm. Last om
= Week Week Chart
1. IN THE JAILHOUSE NOW (BMD-W. Pierce..... 1 12
= I'm Gonna Fall Out of Love With You (BMI}—Dec 20391

-
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2. I'VE BEEN THINKING (BMI)-E. Amold......... 2 10
DON'T FORGET (BMI)—Vie 20-6000

3. MAKING BELIEVE (BMI)-K, Wells............. & H
WHOSE SHOULDER WILL YOU CRY ON?

(BMI)—Dec 20419

4, LOOSE TALK (BMID—-C. Smith. . ............. oo 4 22
More Than Anything Else in This World' (BMI—Col 21317

5. LIVE FAST, LOVE HARD, AND DIE YOUNG
(BMI)—F. Young.......o.000000 s dveeesens B 4

FORGIVE ME, DEAR (BMI)—Cap 3056

6. ARE YOU MINE? (BMI)-G. Wright & T. Tall..... 6 11
I've Got Somebody Mew (BMI})—Fabor 117

7. MAKING BELIEVE (BMI)-]. Work..... cheasan e 9 10
Just Like Downtown {(BMI}—Dot I1Z11

8. IF YOU AIN'T LOVIN' (BMI)-F. Young...ovvuua. 3 20

' If That's the Fashion (BMI}—Cap 2953
9. DRINKING TEQUILA (BMI)—]. Reeves....oeu.. . = 1

Red Eyed and Rowdy (BMI}—Abbott 178
10. AS LONG AS I LIVE (BMI})—R. Foley & K. Wells,.. 8 5
Muoke Believe (BMI}—Dec 29390 .
10. PLEASE DON'T LET ME LOVE YOU (BMI)—

H- Wi!.liﬂ.ms ---------------------------- S @ EEE L 1
Faded Love and Winter Roses (ASCAPR=M-G-M 11928

10. BALLAD OF DAVY CROCKETT (BMI)—
T‘E"ne-sm Emi‘e#1-l-IIlIlIII-I'II'I'IIII.-IrIIIII g
Farewell (BMI}—Cap 30358

10. ARE YOU MINE? (BMI)-M. Lorrie & B. DeVal.... — 8
You Bet | Kissed Him (BMI}—Abbott 172

® Most Played by Jockeys

For survey week ending April 20

BIDES are ranked in order of the greatest number of plays on disk jockey radio
shows thruout the couniry asccording to The Billboard's

weekly survey of top disk jockey shows ia all key markets Weeks
This Lasxi on
Week Week Chart
1. IN THE JAILHOUSE NOW-W. Pierce...vcvov0es. 1 13
Dec 2939 1—=EMI
2, LIVE FAST, LOVE HARD, AND DIE YOUNG—
F. Young....... A LAl A A L 5
Cap 3056—BMI
3. MAKING BELIEVE—-K. Wells. . .vevveccossasssss 4
Dec 20419—HMI
4. ARE YOU MINE?—C. Wright & T. Tall. . cevvvevns 3 16
Fabor 117—0M1
5. EEEE1£PU'RE SO SWEET-S5. Crum. . cccovveeses == 2
ap
ﬂl LﬂusE TALK_{::. Smith --------------- R W EE 5 EE
Col 21317—BMI . E
B.. IF‘TE BEEN TH[NEIHG_E- ﬁ-rnﬂ_ldl'lll-llrlllllill 11 14
Vic 20-6000—BMI1
8. WHOSE SHOULDER WILL YOU CRY ON?— ,
Kl ."vEII.S lllll E N P EFEE R F PR AETEEREE R EFERERRROE ]-E'_ _4
Dec 29419—BMI
9. WOULD YOU MIND?-H. SnOW..ssssssssssassss 8 3
Wic 20-605T—ASCAP ]
B; D.LLT]JI.%EAMNG_J# NE“'rm:l-ﬂ--i--ttttlt-i---a--- 12 4
: i 4 2
11. YELLOW ROSES—H. Snow...ccceessscenssnssss =7 3l
NMie 20-6057—BMI
12. WAIT A LITTLE LONCER FLEASE JESUS—
Ci-smithilIIllIIIIlllll-lll-lllllllllji‘j..-l“ 15- =
Col 21368—BMI
13. AS LONG AS I LIVE-K. Wells & R. Foley.......o 8 10

DPec 29390—BMI1

14, BALLAD OF DAVY CROCKETT-M. Wiseman.... =— 1
Dot 1240—BMI

15. THAT'S ALL RIGHT-M. Robbins. . .oeeeeerscces =
Col 21351—8BM1

15 BALLAD OF DAVY CROCKETT-Tennessee Ernie. 6 2
Cap 3058—BMI e
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The Billboard Music Popularity Charts = ¢ gt
COUNTRY & 2 D

WESTERN RECORDS

® This

THERE SHE GOES (Four Star, BMI)
OLD LONESOME TIMES (Droftwood, BMI)—Carl Smith—Columbia

21382

Most country markets have been slow getting distribution on this
disk, but within the past two weeks it has become generally avail-

able and
Durham,
record a

“Spotlight

® Review Spotlight on . . .
RECORDS

Week's Best Buys -

quickly made up for lost time. Richmond, Atlanta,
Nashville and key Northem sales areas reported the
ood ksﬂllﬂr and climbing rapidly. A previous Billboard
pick.

JIMMY WORK

JOHNNIE AND JACK

TALENT

CHARLIE FEATHERS

talent in Feathers, This is one of the few distinctive

WENX.

°(é&

City-by=city listings are bascd on late reports securcd from top country and
western deale=s and juke box operators o cach of the markets listed.

w L]
Birmingham Memphis
1. In the Jallhouse Now, W. Pierce, Dec. | 1. Im the Jailhouse Now, W. Pierce, Dec.
Z., Making Belleve, K. Wells, Dec, . L PFlease Don't Let Me Love Yoo
3. Silver Bells, H. Snow & C, Atkins, Vic. H. Williams, M-G-M
4, Ballud of Davy Crockett, T. Ernie, Cap. | 3 Two Kinds of Love, E. Amold, Vie,
S5, Are Yon Mine? 4, Live Fasit, Love Hard and Die Young
. Wright & T. Tull, Fab. F. Young, Cap.
6. I Yoo Aln't Lovin®, F, Young, Cap. 5. Would Yoo Mind? H. Snow, Vie.
7. Live Fast, Love Hard and Die Young .
F. Young, Cap. Nashville
8. Loose Talk, C. Smith, Cal. 1. 1a the Jalthouse Now, W, Pierce, Dec.
8. Don’t Forget, E. Amold, Vie. L Live Fast, Love Hard und Dvie Young
F. Young, Cap.
Charlotte 3. Ballad of Davy Crockeit, T. Ernle, Cap.
1. Making Belleve, K. Wells, Dec. e TER e Y X G O
3 10 the Jatlhouse Now, W. Picrce, Det. | 5, Making Believe, K. Wells, Dec
A RONNS e o SO, GOl 6. Two Kinds of Love, E. Arnold, Vic,
K w.:;ﬁ  R. Foley. Dec 7. I've Been Thinking, E. Arnold, Vic.
5, Ton Kinds of Love, E. Arnold, Vic. . ﬁ; I::nnT-. K. Wells & R. Foley, Dee,
) . I es, I, Colling, Cap.
#. Live Fust, Love Hard and Die Young T 2
e 19. Kisses Don't Lie, C. Smith, Enl.:
7. Whose Shoulder Wil You Cry On? Hﬂ.w nrlﬂ.ﬂ"s
e W, s 1. Ballad of Duvy Crockett, T, Ernic, Cap,
Cincinnati e cbrndly crisshaapiatt e sl

1. Tn the Jollhouse Now, W. Pierce, Dec, | 3 In the Jailhouse Now, W. Pierce, Dec.
2. Live Fast, Love Hard and Dic Young 4. It Tickles, T. Collins, Cap.

F. Young, Cap. 5. As Long As I Live
“ 3 Loose Talk, C, Smith, Col, . K, Wells & R, Foléy, Dee.
4. Wonld You Mind? H. Snow, Vic. fi. Making Believe, K, Wells; Dec,

5, Ballnd of Davy

Dallas-Fort Worth R. Sovine & G. Hill, Dec.
1. Making Relleve, K. Wells, Dec,

2. In the Jailhouse Now, W. Pierce, Dec, Richmond, Va

3. Ballad of Davy Crockeit. T. Ernie, Cap. | 1, In the Jailhouse Hnwf w. H:n:: Dec
4. Yellow Roses, H. Snow, Vic, 1 Ballad of Davy Croekelt e
5. Would You Mind? H., Snow, Vic, M. Wiseman, Dot

o . Sliver Bells, H.
7. Live Fast, Love
F. Young, Cap.

8. That's All Right, M. Robbins, Col. 5, Ir:l.-:h- B-ﬂlti:i K. Wells, Dec,
6. Loose Talk, C. Smith, Col.
Houston 7. Yellow Roses, H. Snow, Vic.
. Daydreaming, J, Newman, Dot 8. In Time, H. Snow, Vic.
1, In the Jallhouse Now, W. Picrce, Dec, . Home Sweel Home, H, Johnson, CH,
. 3. Muking Belleve, J. Work, Dot 10. That's AH Right, M. Robbins, Col
4, Ballad of Davy Crocketl, T. Ermnie, Cap.
5. I Feel Like Cryin', W. Fairburn, Cap. St l.ﬂ"ls ;
&. Forgive Me, Diear, F. Young, Cap, 1. In the Juilhounse Now, W. Plerce, Dec,
, 7. Dirinking Tequila, J. Reeves, Abb. 1. Two Kinds of Love, E. Arnold, Vie.
8. Two Kinds of Love, E. Armaold, Vie A Live Fast; Love Hard and Dde Young
9. Faded Love and Winler Roses F. Young, Cip. :
T H. Williims, M-G-M 4. Rusty (Md Halo, Carlisles, Mer,
10. Hold Everything, G, Jones, Sdy. 5. Daydreaming, J, Newman, Dot

L

® Reviews of _New C& W Records

i M, Wizseman, Dot 8. Make Believe, K, Wells & R, Fp'lm Dez,

That'’s What Makes the Juke Box Play (Acuff-Rose, BMI)
Don’t Give Me a Reason to Wonder Why (Acuff-Rose,
BMI)=Dot 1245—]immy Work’s “Making Believe” made
the top 10 best-sellers and his new disk shows plenty of
hit potential. *That’s What Makes the Juke Box FPlay”
is a moving weeper, sung with heart and sincerity.
“Don’t Give Me a Reason to Wonder Why,” another ef-

fective WI.';’EEI, also receives a warm, sentimental read-
ing by Work.

We Live in Two Different Worlds (Milene, ASCAP)—
RCA Victor 6094—Johnny and Jack should jump back
into the money with this side. The tune is a poignant
tale put into lyrics and a plaintive tune as only the late
Fred Rose could do it. The boys harmonize it in tellin

fashion. The flip is “No One, Dear, But You™ (Acuff-
Rose, BMI), :

Peepin’ Eyes (Hi-Lo, BMI)
I've Been Deceived (Hi-Lo, BMI)—Flip 503—This indie
Flip label has found itself a major piece of country

voices to emerge in a field that has long suffered from
stereotypes. He's [resh, sincere and most effective in
handling a lyric. Both pieces of material give him
something worthwhile for a most auspicious debut on

W Territorial Best Sellers

For survey week ending April 20

F. Young, Cap. ' N

Crockelf 7. Yellow Roses, H, Snow, Vic.
8. Are You Mine?

1. Kisses Don't Lie, C, Smith, Col.

Snow & C. Atking, Vic. | 2 Would You Mind? H. Snow, Vic,
Hard and Die Young 4. Live Fasf, Love Hard and Die Young

HANK WILLIAMS

Message fo My Mother .. .......00....TH Peepin® Eyes . ...ovvrnviossnnnnsnnnsedh
M-G-M 11975 — Sentimentul ballad, FLIF 503 —Bouncy litile tem is pro-
one of the unreleased sides by the fected happily. Feathers shows con-
great chanter, creates a nostalgic giderable skill and the side might do
mood, Could get lots of action, espe- gorme business in roral arens.
cinlly around Mother's Day., (Asulls BMI)

Rose, BMI) Fve Been Decelved. ... 76 ‘d :

Mother Is Gone..,. 78 i Mournful weeper ‘is chanied with a
More of the same. (Acufl-Rose, B (Continued on page 46)

CHARLIE FEATHERS

|

.
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MUSIC-RADIO

THE BILLBOARD

THERE'S

RECORDS

THE CARLISLES
“Bargain Day, Half Off"

AND

“Mine Have Tried”

MERCURY 70604

GOING STRONG!

THE CARLISLES
“Rusty Old Halo"

AND

“IT'S BEDTIME BILL"
MERCURY 70544

GEORGE and EARL

“Got Any:ﬁiélg Good"”
“Can 1"
MERCURY 70605

"Su ﬂlue"
“You'd Baﬂer Get Right"

MERCURY 70612

The STANLEY BROTHERS

CHUCK REED

“The End Of Mr Stairway”’
“It's Better Tn Be A Has Bean"

MERCURY 70593

BETTY AMOS
“"Cheater, Cheater”

AND
“YES MAM' MAMAY
MERCURY 70592

| THE CARLISLES

The Billboard Music Popularity Charts

COUNTRY &
WESTERN RECORDS

® Reviews of New C & W Records

® Continued *rom page 45

APRIL 30, 1955

RECORD DEALERS!

Make Exira Dollars
in Record Sales
al less than 25¢ a Week

1,062 retafl record stores from
goast to coast use The Honor Roll
of Hits Poster SBervice and find 1t

tearful catch by Feathers. It makes GEDRGE AND EARL

for good listening. (Hi-Le, BMI) 5

MERCURY T7Thed5—DNMale wocal dusi

has true couniry sound, Tune i &

catchy ditty with a lyric that's got a

Iot of appeal. (Cedarwood, BMI)
Got Anylhing Good....T2

This slde has a swell honky-tonk

GEORGCE MOREAN
The Besi Mistake ........ I — |
COLUMBIA 2139—Weeper is l.III
with great warmth and sincerity for &

mighty appealing side. It should get

lots of deejay exposurc and could do rhythm backing the woovelty lyric
pight well in the market. ([(Cedar- belted out by tha boys. (Fakreay,
wood, BMI) - BMI)

I'd Like to Know....Té
Slow waltz ballad is faken by

CRANDPA JONES-MINNIE FEARL

Bpring Fever ...
VICTOR -lT—E-[tEH—Mhminl 'lurin:u-
ing doesn't have much effect om
Grandpa in this two-way domestic

Morgan in casy Tashion. His dreamy
interpretation comes across  SYmpa-
thetically om wax. Another fine one
from the chanter, (Tree)

e Opry" fans. (Acufl-Rose, BMI)
Ridge. .. .69

The bucolic pair offers some advice

to the younger generation. (MNash,

BMI)

'l-l'ﬂhmhmm ll+!"-‘l+f"!"“
MERCURY 70604 — Cufe country
movelty, belted out in the Carlisle’s
authentic manner. Merits spinning
by desjays and om the boxes. 'Wailch
it. (Aceff-Rose, BMI)

Mine Have Tried.... 74
Another novelty. Lyric has a good
idea, but side's not as strong as the
flip. [(Showcase, BMI)

MALLER SISTERS
Yoo DHda't Think | Wonld ...
FLIP 504—In this closely htrmnniurd
weeper, the Miller Sisters conatem-
plate the effects of a broken mar

SHER WODLEY
Hmm‘. IR EE RN N llﬂ
M-G-M 11'1'15—11111 s a caichy side
with a galopping beatl pacing Wooley
as he reads the patter lyrics brightly.
Good juke prospect here. (Wooley
Western, BMI)
Love nl First Sight. .. .73

Deliberate chant job will appeal o
Wooley fans. Easy listening. (Wooley

in a tasty armangement. (Hi-Lo, BMI)
Bomedny You Wil Pay....TO

An up-beat tear-jerker that | also

given an effective reading by the duo.

The rhythm is catchy, and this side,

like the flip, would be apt materinl

for juke boxes. (Hi-La, BMI)

Wesiern, BMI) i
LY GRAY i s
Dkie Blondle .......0c000000 ..

DECCA Ml—wmum-ntyled :una
in the sactred fazhion. Vocal gquariet
does a recitative, Some decjays will
like, (Shapiro-Bermstein, ASCAP)

I. I‘".. m Ih'-lbl"
Spiritual done with fecling and beat
by the quarict. (Bartoa, BMI)

DECCA 29489 Nice vm:l.'l pu!nrrn-
ance on this sde. Diity’s unusual,
and carries a flavor of the Mexican
border influence, ' (Brazos, BMI)

I"'m Made st My Hearl....T2
A woeper, He's mad at his heart,
which won't let him forgel the gal.
(Hudsom-Dart, BMI)

nlmtr.nnnnm
hﬂ-l:hnﬂu-lﬂnl .......... T4

TOM ANDERSON
My Heard Coulidn™ See ....... R T

MNe More Blees From Youm. .. .59
malerial.

MARK JORNNSON
Backin' Up

FEEEEEEEEE NSNS EE N

gound. (American, BMI)

STEYE LA RUE
New Style of Lovia® ................

{Dkun, BMI)

=B R PR A e e e 73

discourse. Amusing stuff for “'Grand

riage. An excellent piece of Il:llll:ﬁni I

M-G-M [1979—Little here except for
dyed-in-the-wool Anderson adherents,

A monotonous  warble on  rouiine

QUEEN 145 — Piano I.n.ﬂrunuﬂli
without individuality. Disk lacks good

HARMAD 103—Cute bouncer could
do some busincss in mountain jukes,

Atten-

You pget an eye-catching,
tion-getting full color 14"x23" dia-

play ecard, plus an attractively
printed list of Amerlca’s top ten
a8 published in The Bil-
bonrd Honor Roll of Hita for each
that you subscribe. All you

a week Is to alip the top-

list neatly and easily

to the display card and you're
ready for steady EXTEA record
le , . . easy to handie

T3], cost . . ., a real extra

they pay off and PAY OFF BIG!
USE THE COUPON TODAY

I mmE 545 FIFTH AVENUE

NEW YORK, M., Y.

. T2 Please enter my order for your

| weekly Honor Roll of Hits Poster
Service. Emclosed is my check
Jor 31200, which I understand
covers my subscribtion for 52
I weeks.

IlIHEI RS A N R
. STATE.......

LI R B B B B R RERERENRENSERENSENSEHN.
i

L__—_‘——_-

.« TO

25X
RECORDS

THE LABEL WITH
A FUTURE...

3208 S=. B4th St
Philadelphia 42, Penna.

MUSIC PRINTING

LEAD SHEETS— J00 — 45,507 200 — 5.00

PROFESSIONAL COPIES 2, Pige—s—1o0r
AUTO LITHO

N Jansan Beach 1, Flarida

All The mews of your Indusiry
every week In The Billboard.. .

L‘.’-’-

Right Now is the time ta get your ad
ready for the big Billboard May 21

COUNTRY & WESTERN
SPECIAL ISSUE

TIBBY EDWARDS

Flip, H'iﬂnﬂ"d Fly’

“THERE AIN'T NO BETTER TIME"
MERCURY 70591

LLYOD ELLIS

“Cottontail Rag”
AND

"SWEET AND LOVELY"
MERCURY 70590

I]“]" | H wl.'u“]_ '|“ 'I_‘*I .

It's going to be jammed full

of useful and interesting stories

about C & W folks, their tunes,

their records and their shows—and

; about how dealers, jockeys

) and operators are stirring up
more interest, excitement

X and Sales in the

i

T

AMD

MERCURY 70571

I'M THINKING OF YOU"

T. TOMMY and JIM WILSON
“The Farmer And The Lord”

“DEAR MOM,

v

RECORDS

country and folk field every day!

DON'T FORGET—THE MAY 21 ISSUE
DEADLINE FOR YOUR AD—MAY 11

Wrilte or pget on
the phone rw.i.th your
Billbpard man today.

CINCINMATI 22, OHIO

Ralph Wuest
2180 Patterson 5t.
DUnbar 6450

MEW YORK 36, M. Y.
Dan Colling

1564 Broadway
PLaza 7-2800

CHICAGD 1, ILLINOIS

Cliff Strom

188 W, Randolph 5t.
EEntTfI E—S'Pﬁ-lil

5T, LOUES 1, MO,

Frank |oerlin
390 Arcade Bldg,
CHestriut ' 1-0443

HOLLYwoOD 28, CALIF.

Bob McCluskey
G000 Sunset Bivd.

HOllywood, 9-5831
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The Billboard Music Po;;ularity Charts

® Best Sellers in Stores

For survey week ending April 20

RECORDS are ranked in order of their current national selling importance at the

retail level, as determined by The Billboard's weekly survey of dealers thruout the

nation with a high volume of sales in rhythm and blues records. When significant
action is reported on both sides of a record, pointi are

combined to determine position on the chart. In such a Weeks
Thia case, both sides are listed in bold type, the leading side Last am
Week oo 1op. Week Charl

lnthBE {ELH}—EHJE "vulterrlliiiililiiilliiil 1 H
Thunder Bird (BMI}—Checker 11

E-WAILFLUWER {BMH_E- ]ﬂfﬂﬂﬂ---itil-llilil-l E 11
Hold Me, Squeeze Me (BMI1}—Modem 947

J. I'VE GOT A WOMAN {EI\'H}—R r;hﬂrlﬂqi-ililiil 3 14
COME BACK (BMI}—Atlantic 1050

4. FLIP, FLOP AND FLY (BMI)—]. Turner....ceeses 5 6
Ti-Ri-Lee (BMI}—Atlantic 1053

5. WHAT'CHA GONNA DO? (BMI)—J. Tumer....... 7 5
Gone (BMI1}—Atantic 1053

6. PLEDGING MY LOVE (BMI)—]. Ace......ecec.. 4 15
Mo Moncy (BMI}—Duke 136

7. DON'T BE ANGRY (BMI)—N. Brown....evuea sann: 3
It's Really You (BMI)—Savoy 1155

8. UNCHAINED MELODY (ASCAP)—A. Hibbler..... 9 2

Daybreak (ASCAFP)}—Dec 19441

9, UNCHAINED MELODY (ASCAP)-R. Hamilton.., — 1
From Here to Eternity (ASCAP)}—Epic 9102

1“- EIIDEE YOUR EYES mMI}—Fi?E I‘E}'ﬁ..-.---u--- ﬂ E
Doggone Ii, You Did It (BMI}—Cap 3032

11. DOOR 1S STILL OPEN (BMI)—Cardinals.,....... 15 2
Misirlon (BMI}—Atlantic 1054

12. MOST OF ALL (BMI)~Moonglows. . ..seesssssess 11 3
She's Gone (BMI}—Chess 1589

13. TWO HEARTS—Charms............ PERPRI R S | 5
First Time We Met (BMI)—DeLuxe 6065

14. LONELY NIGHTS (BMI)-Hearts....covceacnsens 13 6
Oo-Wee (BMI)—Baton 208 :

15. YOU DON'T HAVE TO GO (BMI)—]. Reed........ 12 9

Boogie in the Dark (BMI)—Vee Jay 119

E Most Played in Juke Boxes

For survey week ending April 20

RECORDS are ranked in order of the greatesi nomber of plays in juke boxes thruoot
ithe country, as determined by The Billboard's weekly survey of operators USing a
high proportion of rhythm and blues records. When significant action is
reporied on both sides of a record, points are combined
o determine posiftion on the chart. Inm such & ¢ase, both
This sides are listed in bold type, the leading side om top. Last
Week | Wesk

1. MY BABE (BMI}—Little Walter. ...
Thunder Bird (BMI}—Checker 811

2. I'VE GOT A WOMAN (BMI)—R. Charles. . vsseswns
Come Back (BMI}—Adlantic 1050

3. PLEDGING MY LOVE (BMI)—J. Ace..vvevnnsnnes 1 13
HNo Money (BMI}—Duke 136

4, WH.II'LGWEi:I (BMI)—E. James. ......oovneaees 4 9
Hold Me, Squecze Me (BMI}—Modern 947

Weeks

¢

=]

LU LN BT R 2

[
s
(1

5. FLIP, FLOP AND FLY (BMI)-E. James.......... 6 6
Ti-Ri-Lee (BMIj}—Ailantic 1053

5. YOU DON'T HAVE TO GO (BMI)—J. Reed....,e0. = 5
Boogie in the Dark (BMI}—Vee Jay 119

7. DOOR IS STILL OPEN (BMI)—Cardinals. .....ee. 7 3
Misirlou {BMI}—Imperial 5340

8. EARTH ANGEL (BMI)—Penguins. . ...vevesssesess 5 19
Hey, Senorita (BMI}—Doolone 348

9. WHAT'CHA GONNA DO? (BMI)—Drifters. . ...... 8 9
Gooe (BMI}—Atlantic 1055

10. MOST OF ALL (BMI})—Moonglows. ..vvaveuses e B 2

Bhe's Gone (BMI}»—Chess 1589

* Most Played by Jockeys

For survey week ending April 20

EIIMES are ranked in order of the preatest number of plays on disk jockey rmadio
shows thruout the country according (o The BRillboards

weekly survey of top disk jockey shows in all key markets. Weeks

This Lasi an

‘Week Week Charl

1. PLEDGING MY LOVE—]. Ace.,.vcvarassncnnnsns 1 15
Duke 136—BMI

2. WALLFLOWER-E. James....cvonessecasscansns 2 11
Modern 947-—=BMI '

3. FLIP, FLOP AND FLY-]. Tumer. .....v000ussses 4 7
Allantic 1053—HMI

"- MTBHE_Litt]Ew'ﬂlmr-Illl!l!fl.l!‘!.i'!illl' 3 E
Checker B11—BMI

.'El_mJUSETDUREIEE_FivEKE}'S.*-.;...;..‘||'|. E ﬂ

6. YOU DON'T HAVE TO GO-], Reed.....con0vaes 15 3
“Wee Jay 119—BMI

. 7. WHAT'CHA GONNA DOP—Drifters. . cvvassvsssns O 5

: Atlastic 1055—BMI1

E:TWG mﬁﬂmmill.lp.‘lllj‘j‘qj'lill.i lﬂ E

Deluxe 6065—BMI

, TH ANGEIL— MiB asanisradanasdnainets
8 EAR ANGEL Penguing 13 15

ﬂ,.m ﬂF ﬁL‘L—Mﬂung]Dws-lllI.""I'l'.‘l"l n
Chess 1589—BMI1

- LONELY NIGHTS—Hearts. . ..cuecessrocsansssse 11 2
=  Baion 208—BMI1

12. IT'VE GOT A WOMAN-R. Charles. ...cce0ceuusae T 15
Atlantic 1050—BMI

12. DON'T BE ANGRY—N. Brown. ..ccceecacssssnans = 1
Savoy 1155—BMI

14. COME BACK—R. Charles. .. eavensesasassssnass 8 13
Atlantic 1050—BMI1

1"-1- ITMAT EGUNDEEII!T_‘L JlHllmmrliiiiiiiiilil —— l
Atlantic 1049—BMI

[

® Reviews of New
R & B Records

FATS DOMING
Aln't Tt o Shame ... ..crvuvnnnnsanss 8BS
IMPERIAL  5348—Rillkoard *“Spot-
lght" 4-13."35, (Commodore, BMI)
Lalsa....5
A Billboard “Spotlight™ 4-23-'35,
{Commodore, BMI) a

THE PENGUINS /
m’tm“ r-l-|rl-|rr--|lll+-i-l+l'llill-“
MERCURY 70610—A Billboard
“Spotlight" 4-23-'55, (Tannem, BMI)

Be Mine or Be a Fool. .. .82
A Biliboard “Spotlight™ 4-23-"55,
(Scal, BMI)

EAMMY LEWIS
1 Feel S0 Worrled . ..........ccc0.... B0

SUN I1B—An ouistanding Southern
blues. Lewis" performance 18 power-
ful and the support by the small
combo intriguing. Side should do lota
of bunineéss in Southern territories,
and could easily break out clsewhere,
too. Waich it, (Hi-Lo, BMI)

5o Long Baby Goodbye....76
Southern blues s delivered compel-

ingly by Lewis, who's backed strongly
by harmonica and rhythm. Good wax
for the market. (Hi-Lo, BMI)

WYNONIE HARRIS

Fishinil Bluyes ... ---..--.--------r-rii“
KING 478%—Another fine blues side,
faster in tempo than the flip. Wyno-
mie i8 in fine form, Like the flip, it
may take off and should be wailched.
Lyric is great. (Jay & Cee, BMI)

Mr. Dwollar.... T8 .
Wynonie shouts this blues 1o 8 rock-
tng beat. Fine puitar work., Strong
r.&b, wax. (Juy & Cee, BMI)

BILL DOGGETT

Bireed Seeme ..., ceovvenrananncnnnnsfl
KING 4795=This lovely Alfred New-
man une is apt material for Doggett,
Quieily atomspheric, # makes for
both pleasant lstening and dancing.
One of the best disks Doggett has
put out lately. (Robbins, ASCAF)

Dafl. ... T8
Doggett and hiz boys pick vp the
beat here and swing out merrily. A
particularly appealing tenor sax solo
gives added interest to the side. (BE-
lace, BMI)

THE ALADDINS

Cry, Cry, Baby
ALADDIN 3375—The group puls on
gquite a show here, with the lead
goaring  way out In falsetto. ‘They
work up to a frantic pitch that will
Aot fall o excite their fans.
geis proper exposure, sales will be
solid. (Gallo, BMI)

Hemember, .. .75
More restrained In this nostalgic bal-
lad, the proup turns in another Im-
pressive reading, sincere and tastefnl
This beawtifully barmonized (une
makes & fine complement o the Mip.
(Gall-Ontis, BMI)

“THE INSPFIRATORS™

M Loving Yoo B Wirong ......cc.00::77
TREAT 502—This sides a slow bal-
lact, Like the flip, the wocal group
shows plenmty of guality,. Waich it
{Allam, BMI)

Three Siuwiy....74
Solid, driving r.&b, wax with a rock-
ing beat and relaxed instrumentation
behind the vocal, A sirong one for
ihe boxes, (Allan, BMI) -

HANK AND SUGAR FIE

Pm 50 Losely .. .....ccocciscasnsnnniTB
FEDERAL 12217—Sugar Pie hos the
spotlight here and she sings out the
blues, with Hank providing some
tagty harmony oo ithe backgooumd.
A talented singer with gpood material;
will dp well if given enough exposure.
{Gallo, BMI)

Flease Be True....75
Sugar Pie solos on this side and she
makes another pood impression in
this wailing hallad. The rocking beat
on both sides will be & roost 10 sales.
{Armao, BMI)

HOWLIN" WOLF

1 Have a Litile Girl .....o0000000000:748
CHESS 15393—Wolf eulogizes his 18-
year-old chick in his wsual rough,
fervent style. The down-home orking
really jumps and disk should do well
in most Southern locales. (Are, BMI)

Whoe Wil Be Mext?. ... T4
A similarly potent shout with rock-
ribbed orking. (Are, BMI)

CHARLES BROWN
Walk With Me ........cc0c00mnvmnneae T4

ALADDIN 312E4—Brown has s few
plana for his girl and himself, and he
is mighty persuaslve in coaxing her
into them. A smoothly siyled pes-
formance to a brisk beat that will be
sppreciated by his fans. (Alnddin,
BMI)
Mite After Nite. ... T0

The ginger hat the blues from the
neglect he B3 soffering &l hiz girl's
hands, The forceful emotion Hrown
puts into the material make up for
the weakness of the material jtgsl,

KNG 4793—Fair r.&b, wax. K"
rocking vocal, Tuoe is in the “Shak
Eattls, Roll™ blues pattern. (Jay
Cese, BMI)

Drop Me a Line....73
This side’s a ballad, A tearful story,
well sung, (Fay & Ces, BMI)

THE MARIGOLDS

[ ™

Rollin" So08# ......ccoonessnnnsassnns T

EXCELLO 2057—The boys sing a
novelty with & good best and plenty
of zip. {Excellorec, BMI)

Why Don't Yoa. ... 89
An okay vocal reading of an atiracs
tive ballad., {Excellorec, BMI)

(Continued on page 48) -

AIN'T IT A SHAME? (Commodore, BMI)
LA LA (Commodor, BMI)=Fats Domino—Imperial 5348

" RHYTHM & BLUES RECORDS
® This Week's Best Buys

SWITCHIE WITCHIE TITCHIE (Jay & Cee, BMI)=The Midnighters

—Federal 12220

Because of the off-color lyrics, this disk has been bucking consid-
erable deejay resistance. All this notwithstanding, it is shaping up
as one of the group's strongest since the “Annic” series. Amon
th territories where the record is now strong are Baltimore, B
falo, Cincinnati, Detroit, Atlanta, Durham and St. Louis. Flip is
“Why Are We Apart?” (Jay & Ce, BMI).

First week reports on this new Domino release indicate that it s a
powerhouse, Nashville, Durham, Atlanta, St. Louis, New Orlean
Baltimore and Buffalo were ially enthusiastic about initi
customer response, “Ain’t It a Shamé” is the more popular of the
two sides at this stage, tho action is good on hnL’E:n A previous
Billboard “Spotlight” pick. .

® Review Spotlight on . . .
RECORDS

RUTH BROWN =
As Long As I'm Moving (Progressive, BMI)—Atlantio
1059—The thrush has a great side in this blues-rocker
which she socks over with expressive showmanship and
exuberant humor. The unjnh);gl::ted I_En‘::s are clever and
the pacing bright, with a pounding beat to keep things
moving right along. A strong side for both jukes
jocks. Flip is “I Can See Everybody’s Baby” (Pro
sive, BMI).

THE FLAMINGOS
When (Arc, BMI)
That's My Baby (Arc, BMI)—Checker 815-The boys
»  warble “When,” a poignant ballad, with appealing
warmth and a relaxed charm., “That's My B;Ew" has
plenty of drive both on the vocal and instrumental sec-
tions. Fine for the boxes. Watch this one, It could be
a two-sided hit.

JIMMY REED .

I'm Gonna Ruin You (Tollie, BMT)

Pretty Thing (Tollie, BMI)}—V-] 132—Reed unleashes a
spirited performance on_two exciting Southern blues
tunes. “I'm Gonna Ruin You” has a primitive beat and
an interesting lyric, wherein the singer threatens his
cheatin’ sweetie with colorful mayhem. * Thing™
is a slow wailer, with the Reed vocal capturing the full
flavor of the swampland lament. Both sides are coin-
grabbers,

=

e

A powi ’!

ROY MILTON'S

NEW AND GREATEST
RECORD . . .

"FOOLS ARE
GETTINGHWS(AR(ER" ROY MILTON'S BACK

THE DENGUINS LATET SMASHE
"KISS A FOOL GOODBYE"

“BABY LET'S MAKE LOVE"”
DOO 362

"LOVE WILL MAKE YOUR MIND GO WILD"
: "OOKEY OOK"”
DOO 353

BEST SELLER

"HEAVEN & PARADISE”

DON JULIAN'S MEADOWLARKS
DOO 359
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OPERATORS . . . Use

STAR PIC-STRIPS

I.li‘.l Fre

'B*"“”E'Fﬂ

The money-making Juke Box Programming Service

based on a special tabulation of the famous

BILLBOARD POP CHARTS

® On avery strip, a miniature plc-

TODAY .

}un and Shate

REAT HITS
GGEEA T ARTISTS ,(/

Ruth Brown

| CAN SEE
EVERYBODY'S BABY

AS LONG AS I'M
MOVING

Atlantic #1059 |

The Cookies
PRECIOUS LOVE
LATER, LATER

Atlantic #1061

The Clovers

LOVE BUG

IN THE MORNING
TIME

Atlantic #1060

. The Regals

GOT THE WATER
BOILING

I'M 50 LONELY

Atlantic #1062

ATLANTIC RECORDING (ORP.

234 WEST S60h Se; -

NEW. YORK 19. N, Y.

NEW HIT

""OOKEY OOK"

By PENGUINS on Dootone Label
Hew on Mercury Record by the fascinating

LOYLA DEE

THE BILLBOARD

APRIL 30, 1955

The Billboard Music Popularity Charts
~ RHYTHM & BLUES RECORDS

® R & B Territorial Best Sellers

Atlanta

1. What'cha Gooana Do? Drifters, Atl
2. My Babe; Little Walter, Cha,

3. Wallllower; E. James, Mod.,

4. Flip, Flop and Fly, J. Turner, Atl

5. I've Got a Woman, R, Charkes, All
& Don't Be Angry, N, Brown, Sav,

7. Door Is Still Open, Cardinals, Atl,

B. Tweedle Dee, L. Baker, Afl,

8. You Don'l Have to Go, J. Reed, V]

Balti.-Wash.

1. I've Gol 3 Woman, R, Charles, AlL
2. Unchained Melody, R. Hamilion, Epl
3. Whai'cha Gonna Do? Drifliers, All
4, Door Is Still Open, Cardinalzs, ALl
Loaely Mights, Hearts, Bin,

Come Back;, R. Charles, AL
PFledging My Love, J, Ace, Duk.
Dou't Be Angry, N. Brown, Sav.

9. Flip, Flop, Fly, J. Turner, Atl

18. Unchained Melody, A, Hibbler, Dac,

Charlotte

Wallflower, E. James, Mod,

=™ g

Detroit

Unchalned Melody, A. Hibbler, Dec.
Chop Chop Boom, Danderliers, Sia.
What'cha Gonna Dol Drilters, Adl,
I've Got a Woman, R, Charles, Atl
My Babe, Little Walter, Che.

. Jump With Me, Raby, B. B, King, RPM
. Pledging My Love, J. Ace, Duk.
Wallflower, E. James, Mod.

ot ol ol

Listings are based on late sales reports secured vin Western Union messenger serv-
lce [rom top rhythim and blues dealers and juke box operalors in the markets listed.

Flip, Flop and Fly, J. Turner, Atl.
» Whalever Lola Wanis, 5. Vaughan, Mer.

- B L

® Continued from page 47

* Reviews of New R & B Records

For survey week ending April 20

Los Angeles

1. Flip, Flop and Fly, J. Turner, ALl

L. Fledging My Love, J. Ace, Dok,

3. My Babe, Little Walter, Che.

4. Don™t Be Angry, N. Brown, Sav,

5, I've Gol 3 Waman, R. Charles, Atl
6. Simcerely, Moonglows, Chs.

7. Close Your Eyes, Five Keys, Cap.

B. Tweedle Dee, L. Baker, Al

%. Unchained Melody, R. Hamilion, Epl
18. Blue Velvel, Clovers, Adl

New Orleans

1. Flip, Flop and Fly, J. Turner, Atl
2. Wallllower, E. James, Mod
3. Door Is Still Open, Cardinuls, AL
4. Mast of All, Moonglows, Chis,
5. Unchalned Melody, A. Hibbler, Dec,
B. My Babe, Liitle Walter, Che.
T. When It Rains It Pours

B. Emerson, Sun.
f. Don't You Know, F. Domino, Imp.
5. Whai'cha Gonna Do? Drilicrs, Atl
1. Close Your Eves, Five Keys, Cap.

St. Lovuis

i. My Babe, Litile Walter, Che.

2. Unchained Melody, A. Hibbler, Dec,

3. You Don'it Have to Go, J. Reed, VI

4. Unchained Melody, E. Hamilton, Epi

5. Jump Man Jump, P, Ree, Grv,

6. Jump With Me, Baby, B. B. King, RPFM

7. Cherry Plok and Apple Bloisom Whiie
P, Prado, Viec,

8. Loving You, L. Fulson, Che.

#. Lomely MNights, Hearts, Bin.

19. Chop Chop Boom, Danderlicrs, Sta.

CHRIS FOWELL

Love Ya Like Crazy . T -
GROOYE H&S—-—-thl’hm n:n:k:l:' mmnm
payly. Terpers will enjoy the platier
and it could pull some juke loot.
(Dreyers ASCAP)

Break It Up....T2
Chris Powell and hiz group hive a
wild time here in & spirited ron thro
of a rhythmic side. More juke mate-
rial, {(Eliol, ASCAF)

LOU BARTEL

I.r.-'., LR E NN R AR N B B T!'
APOLLDO 473—Reverent Litle repre-
senls the chanter’s wish for some
loving, Bartel does a convinging job on
this. side and it could pull some
action. (HBess, BMI)

(Foom) Give Me
Your Love Tonight. .. . 67
A typical example of the kind of
material that sets the censors activa
wilh (heir blog pencils—and rightly
50, (Bess, BMI)

MONTE EASTER ORK

New Orleans Hop . .....0000-- M
ALADDIN 3256—Easter and hls hmru
construct & Swinging instrumental
that will make a pood dance side
out of a simple riff and a sieady,
relaxed beat. (Alnddin, BMI)

Blues in the Evening....T0
Jimmy Molan is vocalist with the
bond in this pretiy bloes, The ar-
rangement gives plenty of atmosphere,
gnd Nolpn sings from the heart.

Pleasant listentnp. (Alsddin, I'.\'I]}
BILLY DUKE AND HIS DUKES
Flip, Flop and FI¥ ........... LT

CASING 1M8—A sirong \rﬂ:!mﬂ. ul'
the hit rocker, but probably top late
to win more than 1nk=r| respoise.
i Progressive, BME)
Fun Lovin' Woman, . .. 68
Another good ?i-l:H:. thiﬁ rhythm blues
creales o carefree spint in an entho-
gizstic reading by Duke and the ork
(Columbas, BMI)

JOHNMNY FULLER
Croel, Croel World
ALADDIN 3186 — Excessive echo
takes =ome edpz off an otherwise
effective plaint by Fuller, [Aladdin,
=  DBMy
My Hicari Reats for Yom....68
Fuller doesn’t quite pgel this so-30
ballad off the grognd, (Gallo-Diis)

THE SPENCE SISTERS
Do Bop Sha Bam
ALADDIN 3285 A good llﬁ.ﬂ' mup

furns in an énergetic performance of

some ordinary scal blues. (Aladding
BMI)

Why Did You Lie?... .68
Gals are equally effective on  Lhis
bounce ballad, (Aladdia, BN

LUCEY MILLINDER
It's a Sad, Sad Feeling . e 08
KING 4792—Routine mul:rja.l g-uti
an adequate reading by Lucky Millin-
der, with wvocalist Cathy Ryan show-
ing mﬂ: quality, (Jay & Cee; BMI)

Falr instrumenltal, {Ilr & Cee, BMIL

BILLY FORD

I'm Spending the Winter ..... 05
SLATE 306]1—An intimate !rarhh: ul‘
the oul-of-zesson dilly, [t provides
retaxed listening. (Harmony House,
ASCAP)

It's My Turn to Say Goodbye. . 65
More of the same low:-lights siuff.
{Dubonoet, ASCAF)

e —

BILLY FDRI

I'd Never Forgive Myself ....... 6]
RUBY 103—Ford :mlﬁ I sentlrnrn.-
tal mood in this mannered reading
of the listenable ballad, ({Citation,
BMI)

I'm Looking for a Lover. ... 63
Same comment. _[anrrr. HMI;

THE FEATHERS
Why Don't Yon Write MeT . 60
SHOW TIME 1105—It's nhv[uu.-l th.nt
thiz group has talenl, despile feeble-
quality recording. which cuts s po-
tential, (Golden Simte, BMI)
JOHMNMNY AND LOUIS STATON
Busy As a Bumble Ree. .. .60
Spme problem here, tho the duo has
spirit, (Goldea Sinte, BNI)

Climbing Higher
and Higher!

"Don’t Be
Anary”

NAPPY BROWN Savoy 1155

Waitch for Our New
Hit Sensation!

"Ching-A-
Ling
Chop Chop”

THE ROAMERS Savoy 1156

1) 1) ot

Chess §1598

L
ture of the artist on the record H‘I::: oo pr:g:m " H“I:““ 2. Don’t Be Angry, N. Brown, Sav. New York [ ]
£ i at the peak of their coin-pulling 3. Two Hearts, Charms, Del. 1. Pledging My Love, J. Ace, Duk. r n
* § HE.HWI I'I'IﬂIII'I'I-I.II'H II“'E'HI.'I u“d F‘““"‘HI . F“Fj E'w Il'lﬂ Inl'-. -I. T"rﬂl:fh A-u-.. L Dﬂ"_ h hmr’ H' ﬂ_ru‘.n- EF“'- I WAHT IIo .
[=sT141 ﬁ:-r every |1.|‘hﬂ' I:I-ﬂl-p 5. What'cha Gonnn Dot Dri[t:u, Al 3. Mosi of J'l.“. MﬂﬂﬂE]ﬂ'H'!-T Chs. "
6. My Babe, Little Walier, Che. 4. Lonely Nights, Hearts, Bin. BE lOVED .
® We alse offer a complete calalog of sirips for more 7. Close Your Eyes, Five Keys, Cap. 5. Close Your Eyes, Five Keys, Cap,
than 10,000 iously released records. 1. Rieagian Iy Late 1. A\00. KB 6. Unchained Melody, A. Hibbler, Dec. b/w [ ]
f ettt Sl 9. Most of All, Moonglows, Cha. 7. I've Got 1 Woman, B, Charles, Afl, "H" HE “EP HE
= 1. I've Gol & Woman, K. Charles, Al 8. This Is My Story, Gene & Eunice, Cho. l" mwnl!n .
r___"_"'_"_' e L A e e Pt i o 9. My Babe, Litile Walier, Che.
 Star Title Sirip Co., 2001 Fifth Ave., Pitishurgh 19, Pa. Chicago X : N ol
I. Unchained Melody, A, Hibbler, Dec. Phllndﬂlphlu
| 1. Lovieg You, L. Fulson, Che, . . MUDDY WATERS ]
‘[ Please send 1 month service—2 cards []5emd iHustrated 3. Earth Asgel, Penguing, Din 1. Unchained Melody, R. Hamilion, Epl.
D | — 110 strips each)_ for cach of 12 mew folder and price | 4. Tweedle Dee, L. Buker, Aul, 1. Most of All, Moonglows, Chs. CHESS RECORD CoO
m records (6 pop, 3 cbw, 3 r&b) weekly list, 5. My Babe, Little Walter, Che, 3, Chop Chop Boom, Danderliers, Sia, ”r,: : a
| for 4-week period. $4 payment enclosed, A0 4. Don't Be Angry, N. Brown, Sav, ot Tasih e b
= 5. ing My Love, J. Ace, Duk, icag ‘
FOR Cincinnati & PomegMelan i des Bk o Phana: Komised 4347
| Name of (o, 1. Chop Chop Boom, Danderliers, Sia, 7. Door Is Still Open, Cardinals, Adl,
I!!ll 1 2. Pardon My Tears, Moroccos, Uni. 8. Unchained Melody, A. Hibbler, Dec,
3. Door Is Still Open, Cardinals, Atl #. My Babe, Little Walier, Che.
m | d. Wallllower, E. James, Mod, 19, This Is My Stery, Geoe & Eunice, Cbo,
Your Name 5, Whai'cha Gonna De? Drifters, ALl

BREAKING WIDE OPEN!

JUMP WITH
YOU, BABY

c/w LONELY AND BLUE

B. B. KING
RPM 423

RPH D

8317 W. Washimgion Elvd. « Cubeei City, Cabil

A _SOLID HIT!
THE BARONS

ETERNALLY
YOURS

5343

I'I‘II'

Tmp El'ial Zeconda

el Hellywood Blvd Hollywood-78, Calil

Vee-Jay 132

"I'M GOING T0
~ RUIN YOU™

w
"PRE'I'T‘H; THING"
y
JIMMY REED

VEE-JAY Records, Inc.

4747 Cattage Crove Ave,
Phane

Chicage
Wagner 42818

A HIT!

State #1 47

"(HOP (HOP BOOM"

“MY AI.ITI.IMH LOVE"”
by

THE DANDERLIERS

STATES RECORD CO.

505 5. Cottage Crove Chicaga, 1.
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Beautiful Tones by
THE SOUTHERN TOMES

singing - "‘:_' f:

"BE WHAT YOU ARE™

"Just A Closer Walk With Thee™ _
Duke 7207

DUKE RECORDS

280%  Erastus 5§t Housfon 26, Temsa
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THE BILLBOARD
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The Billboard Music Popularity Charts
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¢ Continued from page 20

POPULAR RECORDS

® Reviews of New Pop Records

® Continued from page 42

Station KELO, Sioux Falls,
8. D., is now surveving all
local music stores to deter-
mine the city’s top-selling
tunes of the week. The mate-
rial is used on Ken Schneid-
er's Saturday moming deejay
show, which features The
Billboard’s Honor Roll of Hits.
.. Deejays report good re-
sults from programming recent
shows with the list of million-
sellers disks published re-
cently in The Billboard's Juke
Box Operators special issue,
Bob Martin, KMYR, Denver,
writes, “Yesterday I devoted
my entire three-hour ‘Record
Shop' to playing songs on the
list, and got a wonderful re-
sponse, Would it be possible
to bring the list up to date
every once in awhile?™ , . .
Herb Fontaine, WCOU, Lew-
istone, Me., plaved the entire
hist over a period of three
weeks, and is now scheduling
song hits from particular
years, again using Billboard
chart information,
_‘_ L | L |
GIMMIX: Program director
Gene Edwards, KLIF, Dallas,
writes “April Fool's Day was a real
slam bang affair here. All deejays
switched shows, and the swilr:i’t-
board was jammed all day with
calls from listeners who didn't

24 HOURS SERVICE ON REQUEST

Unsurpossed in Quality at Any Price

ensioe 1 10- (11055 Photos

> Ea /2 £ In 5,000 lots}
EACH ﬁ‘l‘ iﬂl.u‘uu Iﬂ I-
$7.99 per 100 °
Postcards $23 per 1,000
- (opy Megative §"x10", §1.25 —Posicands, 75°
- Mounied Enlargements (30"040")..... 5385
~ FULL COLOR POSTCARDS, 3M $99.50
E A Division of JAMES L. KRIEGSMANN 3
Plssa 7-0133 W

T 183 Wew dbrh 51 8

Fographersr MWew Tork 19, MY

WE DELIVER WHAT WE ADVERTISE

When in BOSTON
Get your mail at the

HOTEL AVERY

Avery 51. and Washinglon Si.
ALL MAIL HELD FOR
ONE YEAR on request

The Home of Show Folk

8§x10 GLOSSY

PHOTOS

FaAN MAIL, GLOSSY
PHOTOS 1N ALL SIZES =
FOSTCARDS « BLOW-LUPS s
BLALK AMD WHITE OR
BEAUTIELL MNATL R AL
COLOR= SEE OUR PRICE
LIET AMD COMPARE
BEFDARE BUYIMNG ANY-
WHERE* HIGH QuUALITY
AND FAST COURTEOLM
BERVICE BI/NCE 1936« TODAY!

MULSON STUDIO

P.0.Box 1941+-BRIDGEPORT, CONN.

&
EACH

QUANTITY

SEND
FOR NEW
PRICE LIST

& &D

FREE
SAMPLES

Be a Booster for

MILTON SCHUSTER

Now - booking Exctics—Theaters—Might
i e Clubs—Camivals,

~GDODMAN IN CHARGE CLUB DEPT.

127 E_I_Iinhlrn Et. Chicaga 2, 1.

ACTS WANTED

For! Banquets, Conventlons, Praternal
Clubs, Might Clubs and Private Club
Dates. FPleass send photos, description,

#le., Write, wire, come in
RAY 8. ENEELAND

USEMENT BOOKING SERVICE
Ti'y Wast Chippewa Sf., Buffalo 2, M. Y.
| WI Washington 2471

Lotest Comedy Material
for MC's, Magicians, Enter-
Lafners, ete. Send for our
latest price Mist of grest
ORIGIMAL gagfiles, momolegs,
dialogs, parodies, skits, ste
Wrillen by show biz iop pag-
men. Or send 510 for 550
worth of above. Money back

M mot satisfied. LAUGHS UNLIMITED, 106 W.

45 St M. Y, M Y. JU 2-0373

krnow what was going on. Each
jockey did a straight impersonation
of the guy he waa replacing.”...
Ron Reynolds and Don Wilson,
WDYK, Cumberland, Md., say
that on their “Ron and Don” show,
thev've been reading the funny pa-
pers to their audience and plaving
dramatic music in the background.
“It really pulls the phone calls,”
says Ron. "’Alley Oop” is the
comic strip most used.” Inciden-
tallv, both Ron and Don are teen-
agers, probably the only teen-age
deejays with a swing-shift show,
a a L]

Art James, WEKNX, Sagi-
naw, Mich., recently ran a
contest asking listeners to
guess the ages of all the staff
deejays, with an album given
to the winner, In one case
jockey Paul Carey was listed
as 22 years older than his

actual age.
L] L L ]
CHANGE OF THEME: Buck
Matthews, who spun ‘em over

WCAR, Pontiac, Mich., until his
discharge from the Air Force last
September, has joined WCTC,
New Brunswick, N. ]., as host for
a four-hour Saturday night platter

party. S & B

Milton Q. Ford signed as
Sunday night master of cere-
monies for the midnight “Ba-
sically Sound” show over
WABC, New York. . . . Bill
Elliot, formerly with Florida
station WCNH, Quincy, and
WTYS, Marianna, has joined
WWRL, New York. Elliot
works with Los Chicos on
New York's first all night
Latin American deejay show,
“Spanish Night Patrel.” . . .
Keith Silver has moved from
WLW, Cincinnati; to WGAW,
Gardner, Mass. . . . Sandy
Singer, KCRG, Cedar Rapids,
Ia., was appointed musical di-
rector of KCRG and KCRG-
TV. ... Mike Heuer, KMA,
Shenandoah, Ia., is trying to
locate an old Korea buddy,
Dean Lupkey.

Lou Dennis, WCOU, Lewiston,
Me., originated his second
versary show from the window of
DeOrsey's, a local record store, and
served his Fans free records, sand-
wiches and cokes. . . . Rex Dale,
WTVN, Columbus, O., started a

YESTERYEAR'S TOPS—

The nation’'s top tunes on records
as reported in The Billboard

APRIL 28, 1945; '

1. My Dreams Are Getting Better

All the Time

Candy

I'm Beginning to See the Light

A Little on the Lonely Side

Just a Prayer Away

Laura

Dream

8. There! I've Said It Again -

8. Sentimental Journey

10. 1 Should Care

APRIL 29, 1950

1. If T Knew You Were Coning
I'd've Baked a Cake

Third Man Theme, The
Music] Music! Musicl

It Isn't Fair .

Dearie

My Foolish Heart

Daddy's Little Girl
Chattanoogie Shoe Shine Boy
Sentimental Me

10. Bewitched

NS ULs Gto

0 01 2 S LY ED

new afternoon show last month for
Bavarian's Old Style Beer. ... Don
French tees off a new late evenin
show across the board. . . . E
Sharpe, WCST, Atlanta, has ex-
tended his “Night Mavor of At
lanta” show by an hour. . . . Lim
Bollinger, WKYW, Louisville, has
taken over WEKYW's “Musical
Clock” show from 6 to 9 a.m.

Len Cane has joined
WEAV, Platisburg, N. Y. . ..
Reese Rickards, W TAC,
Worcester, Mass,, has started
a five-hour show aimed at the
out-cf-home auto audience,

aAnmi= |

and good muted irﬁmpﬂ: by the
maesire. (Sheldon, BMI)

AL HARRISOMN

I'll Forged Abaouf Yoo .......ccuucees 69
BIG TOWN 122—Harrison's resonant
baritone projects the nostalgic ballad
compellingly. Good wax for late-
hour spots, (4 Star Sales, BMI)

Don't Know Where I'm Ad47T....63
Blues with an odd beat is sung well,
but polential s skight. Might pet
some &b, play. (4 Star Sales, BMI)

CLEF
Come Back—Come Back .............08
ROMINLD 712—Clef k= a pleasani-
voiced chanler whose effort here 18
handsomely backed by the HRay
Charles voices and MNeal Hefii's ork.

Will need intense exposure. (Betmar,
BMI)

Mo Arms Cin Ever Hold You....68
same comment. |Betmar, BMI)

QUIN JOLLY
T R S R .o BB
DECCA 29%495—This mnovelty hails
fraom [aly and it has 3 melodiousness
and gaicty, that break thru the lan-
puage barrier. The catchy baion
rhyihm §s attractive, and makes the
material & good bet for change-of-
pace radio programming, (Rex, BMI)
ILLER PATTACINI
n Mip Muleiio. .. 65
Another appealing tune playved nos-
talgically by accordion and rhythm
geciion. This side also has an [talian
Iyric, which i3 no obsticle o enjoy-
ing this lilting dituy. (Rex, BMI)

TOMMIE JEANE WHITLEY
Leave My Heart .......c0ccvinenesenasl
CORAL 61395—Captivating rhythm,
but the warbling on this side is not

likely 1o stir much attention, (Ample,
B MI)

Home to Banders. ., .61
Another eiching of moderate polen-
tial, {Sw