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Scare on Cigarettes

Goes Up in

Vend Machine Sales Up, But Filter Use
Shows Nation Hasn’t Quite Forgotten

By BOB DIETMEIER

The “hig cigarette scare” is gone
but not forgotten.

The npations smokess have ap-
parently recovered from the effects
ol the medical bombshell linkin
smoking and lung eancer dn
by the American Cancer Society a
year ago and reaffirmed by a fresh A
ACS report this week, and aref.
conlentedly puffing their way thru =
more cigarcttes than last year.

That the cancer-smoking scare is
gone is lestified to by cigarette
manulacturers, suppliers and the
men who own and operate auto-
matic vending machines. Sules
Juve increased 2 to 3 per cent over
last year and are expected to rise
io 5 per cent before the year is
wuil,

That the scare is not forgotten
is shown by the fact that filter
fips are expected to account for
21) per cent of sales by the end of
this year, and possibly 40 per oonlt
by 1956, compared to ouly 2 per
gent before the scare,

See It Now

And millions saw and  heard
some of the nation's top authoritics
it Ihanfms and cons of the possi-
bility a link between smokin

the vending industry ismt making
the comeback the retail cigarette
trade is because it never slumped
as badly. His reason is that mosl
sales are made in bars, and the
bar patron isn't seared off as easily
as, say, the average housewife who
buys her cigarettes by the carton
in supermarkets,

t tobacco  world.
Kolodny, National Association of
Tobacco Distributors  president,
whose :
over ‘80 per cent of all cigarettes,
expects a 4 to 5 per cent increase
in sales in 1955 over last year.
Vending operators  have faced
misny
year—all of which add up to rev-
olutionary change in the cigarette
market.

The Filter-tip sales jump, coupled
with & sales drop in regulars and a
slight increase for kings; the intro-
duction of at least 15 new major
brands and sizes in
variations. i E‘iﬁ?‘i (the most
recent:

havie given operitors weekly head-
aches. Why?

Because unlike the retafl store,

Smoke

Thiee

RCA Victor,

neril nir of optimism reigns

organization  wholesales

get up

new problems in the last

the
Assoclation.

out into

1954 and
wholesale price increase)

basis.

HAIRCUTS' DISK
SPARKS RCA’S
CAESAR PUSH

NEW YORK, June 11. —
Surprise action on Sid Caesar’s
record has
sparked a big push on the
camic as a n-:.*nn!inﬁ artist by

In &
the gag trio waxing, the firm
is contemplating a series of
mood music. LP's, featuring
saxophone solos by  Caesar
and some comedy sides spot-
lighting his German professor
characterization,

However, Caesar will not
muﬂu{-l an I‘:Jhn mm:li! music | py

ackages, albums will carry
Joseph Ful] credit for the orchestra
leader. featured on the: dates.
Caesar broke into the music
field earlier this year when he
his own publishing
firm, Flo Musie, under the
supervision of Nick Campbell,
Hehas since joined the Amer-
fcan Society of Composers,
Authors and Publishers and
Songwriters'

Hairculs

Since then Lie has branched
the comiposing ficld
(three out of the four songs
published by Flo sg far were
co-written by him, including
both sides of the Haircuts
disks) and into the manage-
ment field on a supervisory

(Continued on page 17)
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By BOB SPIELMAN

HOLLYWOOD, June 11.—Tele-
vision film producers are staging a
wholesale revolt against the indeor
of TV shows. The result this
fall is going to bhe less talk and
more action—addventure in a world-
wide range of settings for the
viewer. The new trend is evidently
away from situation comedy:

Rightly or wrongly, the feeling
in the industry is that many TV
programs this year talked them-
selves to death, and that the audi-
ences have become tired of look-
ing at static programs that show
nothing but an endless procession
of living Tooms and Kitchens,

The upshot is that TV [ilm pro-
ducers are beginning to make the-
atrical picture makers look like
pikers in the rash to get on ldca-
tions, both here and abroad. Tho lo-
cition shooting usually sends costs
soaring, the tricks of the trade that
producers are devising are changing
the pattem, and in some cases fi

Protective

(Continued on puge 68)

series being produced on location

and lung cancer on two of Edwar
R. “Murrow’s CBS-TV “See It
Now" progriams.

Sales thro vending machines—
which sell 16 per cent of the
nation's cigarettes—so far this year
are up 2 to 3 per cent generally,
following over-the-counter sales.
Altho some vending operators have
yeported slight decreases, or sales
em a par with last yvear, the ma-
jority agree vended cigarette sales
are up.

Per-machine sales in the New
York area, for example, are run-
ning 3 to 5 per cent ahead of a
year ago, with the operators pull-
ing out of slight slomps in March,
picking up speed in April, and
pulling alhead in May.

One lorge New York suburban
operator reported that on locations
where filter-tip brands were vend-
ed, the filters  accounted for 25
per cent of sales” with kings ac-
counting for about 30 per cent and
regulars 45 per cent.

Oue operator pointed out that

Venders Add
Talking Ads

NEW YORK, June I11.—Next
time you buy a pack of cigarettes
thru a vending machine, dont be
alanmed if yvou hear a pretty fem-
mine voice from within the umit
sav, “Better get two packs.”

A battery-operated, point-of-sale
phonograph, measuring no more
than 3'% by 5 inches, will furnish
the sales pitch. The ed mes-
sage starts as soon as the delivery
knob is pulled.

The recording unit is made by
Carter & Galatin, a Chicigo con-
cern, and the vending machine will
be a Bowe cigarelte vender. The
sales message will probably plug
0ld Cold, since Lonllard is paying
operators {0 plug the record,

Results of the talking automatic
salesmen? Operators say it increases
sales.

o . . PR

NEWS OF THE WEEK

Subseription TV in Headlines
But Decision Is Long Way Off . . .

The the deadline passed this week for com-
menls on the issue of subscription TV, the
resolution of the problem is still a long way
off. Rebuttals, oral arguments before the FCC,
its deliberntions, court actions and possibly
new legislation still lies ahead. Meanwhile,
trade interests have stepped forward to pro-
pose proceeding immediately by wire, which
wuu]dl nol require FCC approval. ... .Page 3

New York May Get New Circus
In Garden; Ringling In Tent . ..

An under-canva: New York engagement in
1956 is being contemplated by Ringling Bros.-
Bamum & Bailey Circus, should negotiations
fail to produce a contract with Madison Square
Garden., The arena s holding to its demand
for a five-year circus pact and is saying it may
produce its own circus nest season. .. Page 58

Reruns Again Dominate TV
Summer Replacement Fare . . .

The same summer programming pattern as in
the past several vears will be used in TV dur-
ing 1955, It consists of a large number of
reruns, shows continuing thru the summer, and
2 few new program ideas, Advertiscrs seem
definitely to have decided that summer is the
season for cutting back. vessessensnas Page 2

The Billhoard Charges Union,
Camival Violated Labor Laws . . .

The Billboard filed charges of wunfair Jabor
practices under the National Labor Act against
the Roval American Shows, Allied Warkers
Local Union No. 447, St. Louis, and its argan-
izer, Harry Karsh, charging employees’ rights
were violated in the recent unionization of the
Hoyal American Shows, o..eev..-Page 43

Columbia Introduces 1956 Line
m Phﬂﬂﬂﬁrlphi—-Tlﬂl: “EL"IJHIEI'! N

Columbia Records introdnced a new 1956
phonograph and tape recorder line this week

which empbusized sight as well as sound

appeal. The number of phono models has
been upped from 9 to 18, with greater
price and l_-'.!.i'lr: diversification. Promotion budg-

et to exceed last year’s by 50 per cent
.. Page 16

House Cets Another Bill
To Lift Juke Box Exemption . . .

Representative James C. Murray has hoppered,
a new bill in Congress aimed at striking out,
iuke box rovalty exemptions from the Copy-
right Act. The measure is a counterpart of
Sen. Kilgore’s proposed amendment. . . Page 16

Another Suit Against SESAC
Filed By Publishing Firm . . .

The second major legal suit attacking SESAC
this vear was filed this week by Rob Forberg
Publishing, The music company, which de-
scribes its step as a “class™ action, charges in-
adequate and preferential publisher pavoits,
and requests a complete accounting of SESAG
IOOME, ».sssssssssnsnsnvs . 5 4595 Page 16

Eighty Concessions Lost In
New Jersey's Worst Park Fire .. .

A fire with damage estimated as high as
3.500,000 ruined a four-block section of Sea-
side Heights' amusement area Thursday (9),
The New Jersey shore resort narrowly escaped
total destriction as the early moming blize
spread unchecked for two hours. More than
oncessions were bumed out.. .. .Page 48

DEPARTMENT AND FEATURES

Kitchen Revolution; };‘.,:
TV Film Takes lts =
Shooting Outdoors &

Success of Location Series Points
To Slackening of Indoor Small Talk

are coming in cheaper thim thﬂr
would in Hollywood. A=y

series as “Waterfront,” ™
the Century,” “Foreign 1
“Lassie,” “The Lincup,” “Ramas
the Jungle” and “Rin Tin Ti
undoubtedly acting a2 catalys
the new adventure-nction-iocat
farmat, with the fact that not -a
single program of this tvpe bil the
dust last season provi
impetits. -

“The Scarlet Pimpemel” is almi

sales already made. s es tmal

-
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Telovision Prograrms-of Amrien i shess =~
which has had little, roubie sellifie S 0 »-
“rﬂmh Gﬂ.ﬂﬂﬂlq ﬂ.ﬂr-* ! I
has a pilot of “The Count of Kl
Cristo already in the can &
preparing “Tugboat Annje™iar A
st camera work, e
A Executive Pljm];flcﬂr Leaon Fro
ess points out that, in the thees =
ntri::‘.lro circuit, fungle and ?f ".“
adventure pix have wnever  lost:
money, and that Wes im
with kilf:rllj and animals e almoget
invariably been financiill successes
He helim'rzij:ltmt é’: even more fms
portant to hinge this story on Actiont
rather than conversation in {8
vigion, beciuse 'ﬂjﬁ iewer often’
not eoncentrating wholly, may b
called away from. the set apd the
like, thus creating @ .E'
which he may lose the entire thread
of the story if it is bound too'
l:[ﬂslﬂ}' tﬂg&ﬂjﬂr!ﬂiﬂl Wi .- -._?_.
Being swept-into’ prompinence T "1:.
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WEB'S SUMMER RECIPE

Mix Old Shows With Lotsa
Reruns, Pinch of New Ones

NEW YORK, June 11.—The
summer programming pattern in
- TV seems to have become firm
over the past several years, with
1955 only reinforcing the situation.
Take a few old shows, mix with
numerous reruns and add a few
new programs to fill and we have
the typical summer programming
Et{lf'ﬂﬂﬁi of CBS-TV and NBC-
TV.

At ABC-TV, the network is not
programming any important new
shows, Its schedule consists of
mainly old shows staying thru the
summer and four or five reruns.
But the web is showing substantial
commercial strength for the [irst
time this summer,

It is retaining the business of
most of its clients, except for three
which will be replaced by new
sponsors—Emerson Drug, Lenther-
ic, American Tobacco and Dodge,
The three advertisers who are mov-
ing out for the warm weather
months, Du Pont, Wine Corpora-
tion and Quality CGoods, will re-
turn this fall.

T7% Rise

Last vear had seven half hours
open all summer. With its sales of
“Midwestern Hayride” to Crosley
it will have one-half hour open
this summer, a billings increase of
about 77 per cent. CBS-TV, how-
ever, will have about an hour and
v half open during hiatus time, a
~orsening of its business picture,
but one which can be attributed,
for the most part, to its reshuffling
F!'r?the 7:30-8 p.m. strip for next
i,

The big programming develop-
ment will be the injection of tele-
mentaries during the summer by
NBC, The network will program
“Meeling at the Summit,” a special
public affairs documentary, on July
17, the night before the Geneva,
Switzerland,  conference  takes
e, Also slated for schedulin
ard Nightmare in Red” and severa
other top telementaries of this
nature.

Among the CBS shows of com-
mereial potential are "Those Whit-
ing Cirls,” “All in Fun,” “"Music

SPECTACULARS

NBC and CBS
Battling for
Star Talents

NEW YORK, June 11, — The
battle between CBS-TV and NBC-
TV for talent to use on their spec-

taculiurs fg hakies gum ot L B
ol cerntiitly aps  INDU UL
RETY

- "““was on the verge of signing
tlelen Hayes and Mary Martin to
star in its first Sunday night spec-
tacular of next season. The ve-
hicle is not known, but may be
Thornton Wilder's “Skin of Our
Teeth”™ which is being done by
them at the “Salute to France”
Fesitval in Paris this summer.
Wilder has given NBC the rights
to his “Our Town™ which it will
use for a musical version featuring
Frank Sinatra next season, CBS
was after the wehicle for Bing
Croshy for the same purpose.
CBS is said to be considering
doing an hour musical film version
of “Rip Van Winkle” which would
star Crosby next season. For its
*“Producer’s Showcase” NBC is also
after the services of Joan Green-
wond to be featured in a musical
“The King and the Candle,” by
Sumner Locke Elliot from his tele-
lay which was on the Philco Play-
ouse in 1954,

Henry C. Bonfig, CBS-Columbia
presy, was elected a veepee and
director of CBS, and ur
Mintz, [ormer prmiderlt of CBS-
Caolumbia, rcslgneﬂ his L as vee-

Taw' e B

55, "The Window"™ and the
Frankie Laine show. Possibilities
at NBC are “The Soldiers” and
the Dunninger show, Many of the
others are music shows and variety
stanzas plainly designed as fillers.

Status Quo

Advertisers this summer season,
as in others, have shown a great
reluctance to try out new proper-
ties. The network's position, ac-
cording to the trade, is that thev
should present new product in
their current series, not just reruns,
but the bankrollers seem to Ffeel
that since thev must shave their
budgets somewhere, summer is the
likeliest season,

Undoubtedly there is a distinct

| paucity of new product available

or summer use. Sponsors now de-
mand at least kines or pilots before
buying., And because kines can be
a total loss if not bought, they are
not being made, except by the
wiebs,

Reruns, of course, predominate,
NBC has about 10 such shows,
and CBS has about seven, Conse-
nently, the summer has become
nm forgotten season for creative
ingenuitv. The chances are that it
will continue to be so unless the

networks can come up with special
programming incentives [or their
clients who give viewers something

{new or on a par with what tl‘tl-:'}-'

offer during the regular season.

NEW YORK, Tune 11.—In the

ast two weeks Benton & Bowles
as captured [our new accounts
totaling conservatively an esti-
mated $10,000,000 in billings,
something of a record for new busi-
ness in agency circles within so
short a spuce of time. They are
Studebaker, Grove Laboratories,
S. C. Johnson & Sons and the
Florida Citrus Commission,

The Studebaker account, which
should be worth at least %4,000 -
000, was handled by Roche, Wil-
liams and Cleary. The exact prod-

Grove are not known, but they will
probably come from the Harry B,
Colien Agency which has most of
its business. Crove has been
spending nearly $1,000,000 for its
acvertising.

Among the new S. C. Johnson
items to be handled by the new
agency are its Jubilee Wax, and
several new household products. It
has been estimated that the ac-
count will spend about $1.500,000
during its first vear at its new
aAgency.

Florida Citrus returns to B, & B.
after several vears away from the
fold. Its advertising budget has
been upped during the last several
yvears and now runs $35,500.000
yearly.

Every account except Crove
uses network TV, which should
increase the B. & B. stake in the
medium, Studebaker now has half
of the "TV Reader's Digest” on
ABC-TV, and it may be expected
that the car makers sponsorship
will be re-evaluated by its new
account. B. & B. will do a similar
job with Florida Citrus, which re-
centlv  canceled “Twenty Ques-
tions” on ABC. 5. C. Johnson has
hait o2 Red Skelton and Robert
Montgomery, *wo buys which are

ucts to be serviced bv B. & B. for!

B&B Jackpots With
10 Mil New Billings

secure. The agency's work here |

| will be to make intelligent use of
:lhr.' properties.

= ow o o o

The Publicists” Guild last week
re-elected Walter Kaner as presi-
dent, Spencer Hare and Jerry Col-
lins as veepees, Ed Mintz as sec-
retary and Lillian Picard as treas-
urer. . , . Laurence O, Pratt has
retired as veepee of Batten, Barton,
Durstine & Osbom to become a
consultant in advertising and pub-
lic relations, His headquarters will
be on Main Street, Dover, Mass.

WEAVER SEEKS
SOVIET VISAS

NEW YORK, June 11. —
NBC President Sylvester (Pat)
Weaver this week was blue-
Frinting a telementary about
ife in the Soviet Union. He

* 1equested in a  telegram to
Nikita Khruschechev, Russian
bigwig. that NBC-TV produc-
tion and camera personnel be
allowed into the country so
they could make a documen-
tary about lile in the citadel
of Communism. The Soviet
functionary had said during
his Yugoslavian visit that any-
one conld get into Russia, and
Weaver is taking him at his
wiord,

Amer. Tobacco
To Air Reruns

NEW YORK, June 11.—Ameri-

can Tobacco this week decided on
its use of its newly purchased ABC |
Wednesday 8:30-9 p.m, period for|
the summer. The firm picked up |
eight dramatic film reruns from |
ABC Film Syndication for slotting |
during the eight weeks starting
lIll|l:.' 20, No show has yet been
sought for the Fall

The firm this week also report-
edly picked up Deleo, General
Motors' batterv subsidiary, as al-
ternate sponsor in the time slot
next fall. The onlv hitch in the
yroceedings may be a praduct con-
lict between Delco and American
Motors, one of the sponsors of
“Disneviand,” which directly pre-
cedes the 8:30-9 pom. time slot,

The summer sale to American
Tobaceo is the second summer re-
placement sale that ABC Film has!
chalked up on its new batch of |
“Plavhouse” reruns,

. HOLLYWOOD, June 11.—A]
unique marriage of theater and|
television is in the works at NBC- | sets will be used both in the thea-|

TV. The web is in the process of
negotiating with the Dallas and
Phoenix, Ariz., theaters to try out
its specs at the plavhouses this

| summer and fall before transporting

the companies to New York for
' the one-shot telecasts.

First of the shows under this
svstem, which could revolutionize
not only the spectaculars but the
theater as well, will be “One Touch
of Venus.” which has been skedded
for vids::rPE*llir:g August 27, The
Janet Blair starrer will have re-
| hearsals and play in Dallus for
' three weeks prior to the telecast.
Jack Ravel is producing,

Advantages of such prior show-
casing, according to web execs, is
that it will in all probability cut
rehearsal costs and at the same
time give the play a finer polishing

NBC-Theaters Tie-Up
For Tryout of Specs 5

| months of research.

| Broadway
!plavs, and, since this is the case,

than is now pn.'-:sihlﬁ with one
week s studio rehearsal. The same

ter and TV presentations (tho the |
latter will not necessarily be a|
proscenium-tyvpe airing), l

The web will underwrite the
theater runs, with exees feeling
that the chances of incurring any
nlrprr."{_-i.'ﬂﬂﬁ losses are minimal. The
plavs will have two davs of camera
rehearsals in New York.

The telecasts will not preclude
presentations of the

could well serve as national tryouts |
for originals, some of which the
spees will use, A few TV plavs |
have previously been adapted for |
the stage, |

It's understood that if the pro-
gram proves a success a third the-
ater, the Pasadena Plavhouse, will |
also participate. l

NEWS IN BRIEF

I —————————

FCC EXTENDS UHF
BUILDING DEADLINE . ..

The Federal Communications

future facing UHF TV stations.”

SENATE COMMITTEE
ACTION AIDS FCC . ..

applications.

CBS DROPS DEAL
FOR OHIO OUTLET ...

pee and director of CB

-

extended the deadline for all UHF construction
permits outstanding to January 16, i
quest of 12 UHF applicants who are holding off
construction “because of the uncertain economic

The Federal Communications Commission
this week was allocated an extra $170,000
by the Senate Appropriations Committee for
the next fiscal yvear., Almost half of these new
funds, $80,000, has been earmarked for the
FCC's investigation of the network broad-
casting picture, while the other $90,000 will
be used to reduce the backlog of station

Official announcement was made this week that-
IEEE-T‘J and WSTV, Steubenville, O., have called

Commission has

1956, at the re-

ABC's

end of July.

off the sale of the station to the network. CBS had
hoped to move the station’s transmitter near to|
Pittsburgh in order to get into the Pittsburgh market,
but the FCC refused permission. CBS is now per-
mitted to buy an additional UHF outlet,

“WHO SAID THAT?

TO CO OFF AIR . . .

“Who Said That?”
dropped some weeks ago by Sheaffer Pen |
and Brown & Williamson but retained by ;
ABC as a sustainer, will go off the air at the

NOTRE DAME STATION
USING CLOSED CIRCUIT ...

Another instance of the use of closed circuit TV
to sell advertisers will come off next week when
WNDU-TV, South Bend, Ind., Notre Dame’s new
UHF station, will
aimed at potentia
seen at the Hotel RBoosevelt in New York Tuesday
(14). On Thursday (16) WNDU-TY, an NBC affili-
ate, will deliver a similar pitch via closed circuit
lT"r" to admen in Chicago at the Hotel Sheraton.

which was

|

Fut on two closed circuit telecasts
time buvers. The first will be

wWWwWWwW. american raglo 1ISTOrvy com

| Lee Zhita |

I
E

3 Webs, NARTB,
Movie Exhibs
Oppose Fee TV

WASHINGTON, June 11.— A=
expected, briefs opposing pay TV
were filed at deadline by the three
networks, the National Association
of Radio & TV Broadcasters and
the movie exhibitors’ Committee
Against Pav-as-You-See TV. The
gist of their declarations were that
fee TV wonld not be in the broad,
public interest, that the Federal
Communications Commission 15 not
authorized under the present law
to approve it, and that fee TV if
permit ted to operate would quif.:Lly
destrov free TV, .

CBS-TV said the “petitions seek
a blanket authorization to do ex-
ploratory surgery upon the body of
the American broadeasting svstem
without 1:|f'n1nn~:{'mting either that
the operation is necessary or that
the patient is likely to survive,” It
went on, “We are convinced that
analvsis of their proposals in the
light of the accomplishments of
free TV will show that the bene-
fits that mav be expected from the
proposed  svstem are  illusory.”
CBS-TV made a point that free TV
can and already has brought the
public recent and big [eature films,

L as benefit pav TV proponents have

made elaim to.

ABC-TV pointed out that grant-
ing time for pav TV will in many
cities Frustraté the building of a

third network, alreadvy plagued
with clearance problems.
The NARTB called fee TV

“narrowecasting.” "It is a restricted,
limited, confined means of convey-
g a signal to a vastly dimin-
ished and selected audience,” the

NARTB brief stated.

The movie committee’s briefl ran
167 pages and was based on four
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|5 Horowifz . Music-Radia Mews Editer, W, .
Lear Maorse | | Television Mews Editor, M. Y.

Marnagers and Divisions
W Evaris Biain Office, Cincinnal
K. Eamper Music-Radia Division, Mew York
am Chasa, , . Television Division, New Yark
. L. Reuter ... ... Crutdoor Divigian, Chicaga
Hilmer Stark | . Cairn Mach, Divisian, 'I:‘hal,:.m:-;l

Offices

Cincinnat] 22, 2160 Patlerson St
E. W. Evans
Phane: DU'nhar

Mew York 36, 1564 Broadwar
W, D, Littlefard .
Fhone: Flaza 7-2800
Chisagn 1, 1R W, Randalph St
Maynard L. Reuter
Phone: CEntral B-A7&]1

Hollywoed 28, 6000 Sonset Blvd,
Hofm Abbotl
Fhone HOllywood #5831
St Louis 1, 280 Arcade Bullding
Frank B, Joerling
Phone:; CHestout 1-0443

Washingion 5, 1326 G 56, N.W,
Mows Burenu
Phone: NAtionnl 8-4T49

Advertising Managers
Outdonr-Mdss, ... .C. |. Latscha, Cincinnati

busic-Radito . ... ...0an Collins, Mew York
Telewision - .. ... Andrew Csida, Mew Yaork
Cain Maching .« ssssee Hilmer Stark, Chicago

Circulation Department
B. A Bruns . .oceeeesesseeesJoinginnai
Main Adwvertising and Circulation Offices
2160 Patterson St., Cincinnati 22, Ohio

Subscription rates payahla in advange, Ona
year, 810 in U.5.A, and Canadn. All foreign
countries, 20, Sobsribars, when requesling
change of address, should give old a5 well as

O

new address. Pub-
lishegd weekly. Entered
an second class matier
Juune 4, 197, at Poat
Oifice, Cilnoinnati,
Ohio, under aclt af
March 3, 1879, Copyright 1955 hy Tha
Blllrpard Pubilshing Company. The Bl
board alsa publishes Tide, the [artnightly
magazine anles and advertising Lrends,

one r!l:.a'l*,ﬂflﬂ-.ﬁli. hnﬁ Yend the monthls
magarine aulomatie mer-

chandising; one year, H. “'E"‘ 19
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TELEVISION 3

Four

Anyway, Toll Tele's
Still a Long Way Off

FCC Faces Mountains of Comments;
Jerrold Corp. Says Okay Isn’t Needed

WASHINGTON, June ll.—U:1| Meanwhile, at least one biief
the subseription TV issue, one|filed with the FCC this week
point was perfectly elear this week | stated that all this legal machinery
as the deadline for filing commenls | is unnecessary to make a pay-TV
with the Federal Communications system operative.  The Jerrold -
Coemmission passed. That is that it | Electronics Corporation, major sup- |
‘will be a long time before it is|plier of community antenna S
| resolved. | tems, stated that a p-.:f' system by

The FCC now laces 50 volumes | wire could begin building without
of comments fromm trade interests further ado. It woud not I'T;'[]HIII'L‘
and the public. The total number | FCC authorization, since it would
' of comments is estimated to be he- [not use the I;:lu]ﬂit' airwaves. The
NATIONAL SUMMARY | tweert 17,000 and 19,000, ranging | economics of pay TV wunder com-

f[rom penny posteards to  docu- |Petitive condition: conld be tested

(Campaigns placed In more than one region) ments of hundreds of pages with |almost immediately in a few of the

" economic ¢raphs and technical di. ._Hlﬂ l.‘“t‘.lr'l'lml:ll:lil'il.“ﬁ already 'I.'I.'.:'l:p[] for

i agrams appended. There is no|free TV. These communitics re-
availuble estimate of the total pros | ceive up to five channels already,
Product and Advertive ‘a5 against coos. In a press conference in New

Pin It, Procter & Camble |  Belore the eommission will be|York, Milton Shapp, president of |
iy ? |able to catch up on its reading, it | Jerrold, said thev estimate it will

Post Raisin Bran, General Foods || il alsy receive briefs in rebuttal | take one year to lay the engineer-
| to those filed befere this Thurs- [ing plans to wire a city the size of
| day’s (9) deadiine, The rebuttals | New York, It would take another
‘miust be in before the end of July. |live or six years to wire every TV

After it digests the written | home in the eity into the system.
briefs, the FCC will hold oral | Their estimated cost per home for
hearings. There is no telling how "wiring and installution of meterfng
long these might run, but they will and switehing equipment is §85.
surely add many an additional vol- Jerrold stated that the renson it
ume to the case. Then the FCC | s filing with the FCC was that it
‘-ﬁ" _hﬂ"-_’ﬂ to deliberate “"F issue | thought the authorization of Anv |
within its own walls. This may | pay system using the airvaces and
take a few more months, thus requiring encoding deviees

Three Questions would be an open invilation to

Generally, the issue facing the |bootlegging and thus would be
FCC breaks down into three ques- |contrary to the public interest,
tions: First, does the FCC even {“”“H stated that any code can be
have the authority, under the law | broken and offered to prove it if
that created “it,. to authorize any |8!" €n any of the Pl'”lm-'“fd decod-
pay-as-you-see  system? Secand, | ing devices and six days.
what are the legal and public-
interest limitations under which
|such a system, using the public's
airwaves, may operate? Third,
what, if any, should be the techni-
cal standards?

Should the FCC decide that it]
does not have the authority, a bill
to amend the broadcasting law will
certainly %Iﬂ before Congress. Tt
would probably not get to Capitol
Hill before the next session. It
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THE BILLBOARD SCOREBOARD

The Top New National Spot
Commercial Campaigns on TV

Placed during the week of May 22-28, 1755

hig

The following date s fabilited from a weekly survey miile
by The Billboard among . 5 TV siotionz, It shows the new
patinnal spol commercinl campaipns s¢t on TV stations during the

ahove survey week, regardiess of the stanting air dute of those
campaigny,

Q%

WALTER SLETAK

why

Produci and Adveriizer
Cigarettes, Philip Morris

Maxwell House Coffee, General

Foods Roluids, American Chicle

REGIONAL SUMMARIES

Eastern

Aero Shave, Boyle-Midway Nu-Soft, Corn Products

Blue Bonnet Margarine, Stand-
ard Brands

Bond Bread, Ward Baking
Dairy Produets, Fairmont Food
[ee Cream, Hood Co.

Lance Crackers, Lance Products

Ranger Joe, National Biscuit

Rice & Wheat Honies, National
Biscuit

Rolaids, American Chicle EDMOND O'BRIEM

PL ﬁlbug '

Swift Poultry, Swift
Tetley Tea, Tetley Co.

Maxwell House Coffee, General
Foods

Stone Licenses
‘Lassie, Gallant’

NEW YORK, June 11.—Stone

Associates has now written [our

Vitalis, Bristol-Myers

N —

Southern &

Roliids, American Chicle
Tenderleaf Tea, Standard Brand

Budweiser Beer, A. B. Beverage

Nes Tea, Nescafe

FPost Raisin Bran, General
Foods

Texize, Texize Chemicnl
Tru-Ade, Tru-Ade Co.

Midwestern

Ale, Carlings
Ale & Beer, Drevwry's

Cuke Mix, Instant Swans Down
Cake Mix

Candy, Famnny Farmer

- . s ! Que Co, interest, at least one of them i5|of medals at tw . )
Cigarettes, Philip Morris 1 sure to be prepared to fight it out gﬂ“-:}:.z hgﬂfﬁ n; r?}-;;_.nil"r;[;ﬁlr; MAKE MORE MONEY |
Coughlan Co. “Cops,” Couglan | Fin It, Procter & Gamble before the judiciary. And in all| pyoks, | Subse<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>