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~ Globetrotters Spark
Galloping Box Office

- Saperstein Parlays Basketball Pros’ Hot
Success Into Big Show-Business Venture

j By CHARLIE BYRNES

CHICAGO, Oct. 23. — By any
vardstick, the Harlem Globetrot-|
ters, created, carefully nurtured
and astutely  operated by Abe
Saperstein, are one of the hottest
attractions in show business—and |
ﬂ:t*_ll."rr: getting hotter.

The erack Negro plavers eom-

g bine brilliant  basketball ability

: with sock and original burlesque-
tvpe comedy. This happy E'::lt:l.lllin-
ation drew high praise and belly |
laughs from more than 3,000,000
persons last vear.

Bookings for the season just
sturted are heavier than last vear,
with all indications pointing to an
even larger number of persons
likely to see them this vear,

The Trotters, founded in 1928,
started out as one team, but as
‘their fame grew, their crowds
soared and  they made much |
money, not alone for themsclves |
but for auditoriums, promoters and
others, a second unit and then a
third unit, all bearing the same
name, were organized.

Taxed Schedules
- Even with the increase in units,

& - _ not trving to fill out solid routes
L_. l;ﬁll-mther trving to accommodate
: _all of the dates proferred. And

. ~even with three units, he has been

- forced to pass up some promising
.dates.
3 Auditoriums and arenas com-

.+ prise their prime source of business,
.+ During the winter of 1953-54, the
. three units made over 450 appear-
= ances in North America before up-
wards of 2,000,000 people and last

- spring, in a series with the College
=¢All-Americans, they plaved to an

. added 300,000 in auditoriums and

-arenas.
fﬂ‘mr&eﬂs jaunts early this sum-
s “mer brought in an additional
= 750,000, The European unit, play-
_ﬂ_"-"mg the Continent for its [fifth
+-straight year, made 76 appear-
“ances in eight countries and drew
ol to 400,000. Concurrently, a
second troups playved 33 games in
- Sputh American countries before
; 450,000, Then this summer the
eagers moved outdoors on a major
seule, for the first time. The two
averseas units, upon their retum to
the U.S., picked up an additional
SU0.080 patrons %}' playing a
schedule of B0 games in baseball

S
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Hope to Film
- London Show

LONDON, Oct, 23, —Plans to
film a Bob Hope hour show from
the  Palladium, here, this week

- Wererevived. The show will prob-
= ahly: go, before the cameras on
=2 November 7, and will be seen on
the Genernl Foods’ December 7
shionw forits Jell-O and Minute Rice

~ divisions on NBC-TV,
R - Twao 'stars who will appear on
- " the show in addition to Hope are

LI

- Maurice Chevalier and Beatrice

|
L)

ol

~ Lillie, - Hope is also trying to per-
~ suade “Noel Coward and Orson
Welles” to do guest shots. The

comedian i coming to London for
4 Command Performance on No-

vember L.

parks, speedwavs and outdoor
studinms.
Good Ambassadors

The superb performance of the
Trotters, together with their gen-
temanly comportment, on and off
the floor, has made them wvalued
ambassadors - without - portfolio
for the U.S. The State Depart-
ment, quick to discover this, gives
a reiady hand to them on their
trips abroad. In fact, the largest
crowd ever to see the cage
troupe, upwards of 75,000, was in
Berlin when the Trotters plaved

lwith a cuffo gate as a State De-
phrtment

measure  to  show-case
democracy,

The biggest U.S. erowd to seec
the tulented cagers was the 38,000
who flocked inte Puasadena’s
(Culif.) Rose Bowl in 1951, althe
seventl turmouts of over 40,000
were registered in South America.
Average U.S, crow is about 4,300,
and the average price scale is $3,

| 52 and 81,

From the big growth of the
Globetrotters, mueh of it since

MAMBO BEAT
JOGS SANTA'S
SACKROILIAC

By JUNE BUNDY
NEW YORK, Oct, 23, —

Sunta Claus mav greel some
crazy mixed-up kids this De-
l;.‘HITIE]FI' if the Aambo-mad
music industry gets its wav.
Untroubled by Santa’s North
Pole origin, practically every
lubel is rushing out a mambo
and mistletoe side with sleigh
bells jincling in south-of-the-
border rhyvthm,

For instance, this week the
I “X"-Groove labels released
three different versions of a
new Regent Music tune, “We
Wunt to See Santa Do the
Mambo™=a pop version of Bill
Darnel and the Smith Broth-
ers, a4 country and  western
slicing by Terry Fell and a
rhvthm and blues platter by
Julin Greer. The Damel flip
features a calvpso-tempo {1]'[[}!
tagged “Too Fat to Be Santa
Claus,”

Even that square reindeer
Rudolph donned a sombrero
this wvear, with Billy Mav's
new Cupitol disk tagged “Ru-
dolph the Red Nosed AMuam-
bo.” To the trade the topper
is the title of Jimmv Boyd’s
latest Columbia  record  “1

To Entire

By SAM CHASE

NEW YORK, Oct. 25.—Ramifi-
cations extending from a deal set
here today (Monday) hetween the
Witapix  Corporition  and  Guild
 Films, Inc., may very well reshape
the entire television business in a
cemparatively brief period of time.

The deal, which calls for “close
working relations” between the two
Firms, has Guild handling TV flm
production, sales, distribution and
service functions, while Vitapix is
responsible  for  station  relations,
time and program research, and
time clearance for national spot
Programs,

In effect, this marks the inavgu-
rution of the first major operation
which: can be clussed as a going
"film network.” The term “net-
work” here is used broadlv, inas-
much as there will be no simulta-
neous transmission of a show, tho

Saperstein has had his hands full, |

Waorld War II, has stemmed an
expansion program that has put
{Continued on page 43)

Suw Mommy Do the Mambao
{With You Know Whao)",

ali stutions may use it.
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The significance ol the deal ex-

THE WEEK

Hazel Bishop Stock Prospectus
Reveals Firm's TV Emphasis . , .

Hazel Bishop stock-offering prospectus re-
veals details of the company’s emphasis on TV
as its major advertising medium, Stock, al-
ready oversubscribed, begins jumping several
NI, s oo o e T e Page 2

TV Film Producers Optimistic
Over New Colorvision Process . . .

Hollywood producers are eautiously enthusi-
astic over a new process developed by Color-
vision which is said to allow the shooting of
color on black and white film. ....... Page G

TV Film Producers Need Space;

Hollywood Studios Ask Better Deal . . .

Hollvwood motion picture studios, now in the
drivers’ seat because of TV flm producers’
demend for space, are asking better deals
fram companies which rent their lots.. .Page 6

WSM to Host Over 800 Disk

Jockeys at Annual Festival . . .

Over 800 disk jockevs are expected to attend
the Third Annual National Disk Jockey Fes-
tival which will be held in Nashville, Tenn.,
on November 19 and 20. Station WSM is
host to the assemblage of platter-spinners.
T e B

Disk Executives Mull Widespread

‘Experimental’ Rack Jobbing . . .

The expanded activities in the record feld of
self-service operations known as rack-jobbing
is causing much deep thinking on all levels of
the industrv. Still considered in the "experi-
mental” stage, ruck jobbing is spreading across
the comniTY. seissssasssseninansaskige 15

Texas State Fair Shoots for

New Attendance Record . ..

With four dayvs to go, the 16-day State Fair
of Texas at Dallas was well on its way to top-
ping its 2,387,140 attendance record set in
1952, During the first 12 days, a new one-

day gate high of 296,784 was established and
the fair pulled more than a million people
within four davs for another record.. .Page 45

Damage by ‘Hazel' to Outdoor

Show Business Reckoned Heavy . . .,
Traveling outdoor shows and fair officiuls
counted thousands of dollurs in property losses
and uncounted hundreds of thousands in
grosses us a result of Hurricane Hazel, While
permanent installations escaped serious dam-
age the nomadic showmen had rides toppled,
canvas shredded and merchundise ruined by
the storm. ... .icvecnsnsnasnsscss . FogedS

Detroit Juke Box Ops

CGreen Light Dime Play ., . .

Detroit music operators voted Monday (18) to
eliminate nickel coin chute effective January 1,
1953. Detailed plan for publicity program to
present idea of changeover to public to be
worked out at a special board of directors
meeting next week, sssssssFage B

Cig. Mir, Predicts King-Size
Filters Will Dominate Market , . .
P. Lorillurd sales chief admits vending machine

operators are caught in many-brands squeeze: -

Too many brands for cigarette machines. Still
more new brands to come to pl;igue nperators.
Predicts conversion of famous brand name
vigarettes into king-size filter types.. .Page 72
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TV's ‘Film Network™
Brings New Picture

Business

Vitapix-Guild Film Agreement May
Soon Reshape Industry Practices

tends in many directions, but per-
haps the one of greatest over-all
Limportance is that the operation,.
when functioning at full power,
could well puse a real threat to the
television networks as a competi-
tive foree striking out for navional |
sponsorship  business.  And, ult-

| mately, it could even threaten the
ivery existence of the networks

themselves by serving as an exam-
ple for other similur national film
groups. .

The immediate potentiul of this
combine is vast, inasmuch as the
Vitapix group, a corporation whose
stock s owned by individual tele-
vision stations which comprise its
membership, already has  better
than 40 functioning outlets v the
fold, nearly all in key markets. In
fact, about 30 of these stations are
basic affiliates of either CBS-TV or
NBC-TV,

Choeice Line-Up

The reciprocal relationship be-
tween Vitupix and Cuild indicates
that the former’s stations will make
time available for the latter's film
propertics.  Obviously, the line-up
of stations offered to bankrollers is
a choice one, particularly consider-
ing that buyving time on these out-
lets at the national spot rate will
cost an advertiser some 25 per cent
less than using them on a network
basis, besides the savings m line
costs by not using a coaxial cable
for instantancous interconnection.

To begin with, the stations will
make available time not optioned
to the networks with which they,
individually, are contracted. Guild
will have available, with the addi-
tion of five new half-hour series
for evening airing and four new
quarter-hour daily strip series for
duytime, a total of 10 hours
weekly to supply to the stations,
This supply of Grade A program-
ing pumps into the Vitapix body
the missing element needed to give

{Continued on page 2)

They're Young
With Big ldeas

NEW YORK, Oct. 25.<The or-
ganizations involved in the devel-
opment of the lirst | ull;,r function-
ing TV “lilm network” both are
relative newecomers s separate en-
titics, altho their key executives
are veterans in the business, Vika-
pix was organized in October, 1951,
while Guild Films is now just over
two years old.

The Vitapix operation was es-
tablished to enable its member sta-
tions themselves to have a voice in
the selection of the programs they
air, and as a means of butlressing
the income of member stations by
supplving national spot business,
Guild Films, in its short career,
already has skyrocketed to a posi-
tion as omne of the outstanding
firms in the field, with its products
airing in virtually every U. §. mar-
ket, as well as in Canada, Alaska,
Hawaii, Japan, Cuba and other
foreign territories.
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FILM NETWORK’ MAY
RESHAPE TV INDUSTRY

‘Close Working” Vitapix-Guild Pix

Ramifications

yrogram material.
Net Dissolution

As Cuild adds more program
muterial, the reliance of the Vita-
pix stations upon their respective
networks will become less, and
there is little doubt but that sev-
eril already are thinking ahead in |
terms of eventually dissolving their |
network ties. The financial bene-|
Fits of a station which can operate |
on a purely loeal basis are tre- |

ﬁt full lite—an adequate supply of

cents of each dollar revenue wfter
commissions, while it retuins only
30 cents of every dollar of nets
work take.

With the Vitapix-Cuild tie-up
heralding the first major national
venture of this sort, it could well
set a fire under competitive sta-

tions in the same key markets. Ad- |

ditional film networks operating on

the same basis are verv real pros- |

pects, The defection from the cur-
rent networks of anv sizable num-
ber of key affiliates could place
those webs in a precarious posi-
tion, inasmuch as the national ad-
vertisers will have a definite—and
less expensive—alternative in the
film skeins,

It is clear that the tie between
Guild and Vitapix has already
stimulated great activity  within |
both organizations. To Vitapix, it
means the early addition of a con-
sideruble number of new stations,
estimated at 20 in the immediate
future. Two kev markets, New
York and Chicago, in which there
have been no Vitapix outlets, soon
are almost certain to have stations |

As a sidelight, the Guild Films
stock, issued only a couple of
weeks ago at a par value of 4,
already jumped to a closing mark
of 10% by Friday (22) night.

The pact between Guild and'
Vitapix, which takes effect imme- |

diately, is seen making time avail-
able in key markets immediately
for some Guild product, such as |
Frankie Laine, Florian ZaBach,

Overshoot on
Cantor Seg

HOLLYWOOD, Oect. 23. — Ziv-
TV has completed production on
the second episode of “The Eddie
Cantor Comedy Theater.,” It is re-
ported to be a book musical with
Don Defore and Pat Crowley star-
ring and Cuantor plaving a comic
relief as well as hosting. The Ffirst
segment was a variety stanza,

Ziv appears to be sparing noth-
ing to get the best comedy produe-
tiom in this series. I seems the pro-
ducer is prepared to shoot enough

“foe Palooka™ and “Life '\‘.-'EH:;

Elizibeth.,” The Liberace show, of |
{(Continued on page 4) |

footage for an hour-long show in
order to get the best possible ma-
terial on film—and then cut it to
halt-hour size in the editing room.

FILM ‘NETWORK’ LONG A GOAL OF MANY

mendons, inasmuch as it keeps 70|

jump on board.

Reports have it that WPIX here
and WOCN-TV in Chicago are the |
likeliest members. Already, from |
the keen interest in the develop-
ments manifested in all non-Vita- |
pix markets, it seems a matter of
but & few weeks before those cities
are blanketed,

For Guild’s part, the new; bur-
gconing production schedule, and
the establishment of new and five
times larger headquarters here are
kev physical reflections. In addi-
tion, Cuild is tripling its Holly-
wood production facilities and s
establishing a heavy production
schedule in New York—probably
the lurgest of any single vidpix
producer in the East—starting in
mid-November., The type of pro-
graming being instituted—involving
the largest amount of davtime
stanzas being turned out by anv
distributor—also s a mark of|
Guild’s confidence.

Vitapix-Guild Combine Has 3 Keys
To Success: Money, Stations, Shows

The Vitapix-Guild deal is the culmination of a
long history of attempts to set up what would
amount to a film “network.” None so far has ever
begun operation. The Vitapix Corporation itself
tried to line up a chain ﬂlp stations for “Parole
Chief,” but an insufficient number of Vitapix
stations could clear time for it, and a national
bankroller never was found. :

The potential of the present effort to succeed
where its predecessors have failed results from
the fact that the Vitupix-Guild linking brings to-
gether all three of the basic requirements. Previ-
pus attempts have been founded on either a
bundle of monev or a linesup ol stations or a
roster of shows. But never have they had finane-
ing, stations and programs—of stature and in
quantity—all at the same time.

Guild had the shows and the production record.
Vitapix had the stations. Together they have
plenty of fancy Hinuancing.

Former film network attempts have been
based on the hope that one or two of the basic
elements would bring out the other. But they
never did.

First Attempts

One of the first attempts in this direction was
Ely Landau’s First Federal TV Film Network.
This goes buck about four vears. Landau at that
time had an offer from the Chesapeake Industries
to underwrite production if he could get a line-up
of 30 stations. Landau succeeded in getlting com-
mitments in eight major markets, but more sta-
tHons would not go along, and the whole thing
faded out.

At about that same time, Norman Chandler,
owner of the Los Angeles Times, tried to set up
an  association  of  newspaper-owned  stations,
which would all chip in for the production of
film shows to be carried by all members. But
this got bogged down in organizational and policy
difficulties.

Both of these attempts got caught in the same
type of vicious circle, Programing was not to be-
come a realitv until the required number of sta-
tions agreed to go along with the arrangement,
and the stations would not agree until they eould

flourished under his aegis for over two vyears.
Landau also eventually got into distribution with
National Telefilm Associates, which is just now
getting into high gear with its library sales and
51,000,000 giveaway promotion.

General Teleradio

Thru most of these vears,Tom O'Neil, presi-
dent of the Mutual Broadeasting System, also
was aspiring to set up a film network. O'Neil
n.-;!-',uri.rdl'r}' had the financial resources, and he po-
tentiully had the stations in the TV affiliates of
the Mutual radio stations. But until he bought
out Philips H. Lord last December, O'Neil did not
have the programs to get his plan underway.
And now t!lml O'Neil's General Teleradio is in TV
distribution, it is with feature films primarily.

Also during these vears, an advertising man
in Madison, Wis, named Rayvmond L. Kulzick
was planning to set up a network., The latest re-
port from Madison had Kulzick promising to get
his network on the air any week now, His Lee
International TV Network now claims nine affili-
ates, but su far the shows are only on paper.
Kulzick’s plan is to make separate program re-
leases each week, to be carried by all affiliates
simultaneously. He is still reportedly auditioning
pmdm:liuu talent,

When Motion Pictures for Television got into
syndication a vear ago, it was understood that
Matty Fox was aspiring to get a line-up of sta-
tions to pre-commit itself to carry shows that
MPTV would underwrite and deliver. At that
time he was reported to be asking for one evening
a week to begin with.

MPTYV Drops Qut

AMPTV's original syndication division pursued
that tack for several months, and then eventually
dropped it. MPTV has now turned its syndiea-
tion over to UM&M and will henceforth only
underwrite production,

An affibation with a group of powerful sta-
tions, organizations licensed by a [ederal agency
by virtue ol their financial standing, is of course
a blessing in getting bank backing for TV film
production, since it so drastically reduces the
risks of syvndication. But so far no organization

el.
Chandler ultimately set up a

see what kind of programs they would actually

straight distribu-
tion operation, Consolidated T

get the stations

V. Sales, which bid to do just th

has been able to show the programing power to

Vitapix-Guild association is by far the strongest

to say ves in advance. The

at.

CORPORATION STATUS

Bishop’s TV Success
Leads Firm to Stock

NEW YORK, Oct. 23. — Hazel
Bishop, Inc., a company whaose
skyrockeling to prosperity and po-
sition is mainly attributable to ity
use of TV, has now become a pub-
licly owned corporation. The firm
has already marketed a stock issue
of 250,000 shares underwritten by
Havden, Stone & Company. The
first public offering, which was
listed at %8 per share, opened at
5950 and rose to $10.50 almost
immediately,

The prime Factor in  forging
Hazel Bishop has been Ravmond
Spector and the advertising agency
bearing his name., Merchandising |
of the Hazel Bishop products be-
gan in November, 1949, and he
moved into the picture on April 30,
1950, when sales were about $30.-
000 and the company’s operating
loss was $11,814. At that time he

became chairman of the board, his
agency stepped into the picture
and Hazel Bishop began its climb
upward.

Ad Budget

Of kev interest is the companv’s
advertising appropriations, It ex-
pects to gross $12.500,000 this
yvear, and by July 31 of this vear
had already taken in %8313 185,
Its advertising budget this vear is
estimated at 3,000 000, more than
a third of its expected gross and
much more than is usually spent
by companies for advertising,

The vast majority of this money
i5 being spent for TV. Hazel
Bishop's three TV shows on NBC—
half of seven Sundav night spec-
taculars, half of “This Is Your
Life,” and about 10 hour Martha
Raye shows—should run the com-

pany in the wneighborhood ufl

Selznick Lends
Ear to CBS Deal

HOLLYWOOD, Oct. 23.—Pro-|

ducer David O. Selznick this week
was reported so enamored by the
possibilities of TV that he lent an
attentive ear to CBS executives
who approached him with the |
offer of a production advisorv po- |
sition with the net. |

Selznick, who in anyv case would |
not give up his theatrical film
activities, is said to be waiting on
revues of his “"Diamond Jubilee
of Light” production before mak- |
ing a decision.

| of

GODFREY

CBS Tells
Him to Get
A Rating

NEW YORK, Oct. 23.—-CBS-TV
| has  delivered notice to  Arthur
| Godfrey that he has to get a rating
ron his Wednesday night show or
else make room for stronger pro-
graming. So far Godfrey seems to
have done the trick, The 10 city
| Trendex on October 8 for the First
| half-hour pave Godfrey 28.7 to
Joan Davis' 14.0, and for the sec-
‘ond half-hour 33.8 to 15.4.

The network was all set to tear
its Wednesday night programing
line-up apart to meet the compe-
Ctition provided by NBC-TV, but
(has tabled its plans. Still marked
for the axe is “Strike It Rich.”
| whose Nielson has jumped 10
| points in the last four weeks.
| CBS-TV has been trving to sell
the Phil Silvers show which comes
in at about §25,000. Colgate,
however, is fighting for “Strike It
Rich.” The reason is obvious—the
lutter show costs about $6.000,
‘which makes it one of the best
' buys in the medium.

ABC Contracts
Theater Guild

| NEW YORK, Oct. 23.—ABC has
signed a pact with the Theater
Guild which provides that the
Guild act as consultant to ABC in
developing programs and talent for

the ABC-TV and radio networks.

The exclusive, long-term agree-
ment goes intn effect October 28,

2 in 10 Plan
Color TV Buy

NEW YORK, Oct. 23.—In a re-
cent survey of its readers, Esquire
magazine tound that two out of 10
are planning to buy a color TV set.
OfF those, 23 per cent said they
would buy it in 1933, another 16
per cent said it would be later and
60 per cent said they didn’t know
when it would be. Another two
out of 10 said their plans were to
buy a black-and-white set.

| The study also revealed that the
‘owners of the older sets with the
-smaller screens generally had a
higher income than the families
with big, new sets. The study was
made by Duniel Starch on a sam-
le of 404 questionnaires. Esquire
EEIE put the results together in a
sales presentation to set manufac-

turers.

BATTLE OF MILWAUKEE

CBS Buy of UHFer, Plus
VHFer, Puts Heat On

MILWAUKEE, Oct, 23. — This
area shortly will become one of the
most competitive TV markets in
the countrv, with two top UHF
stations taking on two VHEs in an
all-out dog pull.

CBS Inc. this week bought its
first UHF station here, WOKY-TV,
for an estimated $350,000 from the
Bartell Brondeasters Ine. This is
subject, of course, to the approval
the Federal Communications

VHF, which begins telecastin
fover channel 12 next week. Mif
waukee’s other VHF, WTM], op-
i{'ruted by Walter Damm, is an
NBC-TV aftiliate.
Good Deal for Web

The CBS purchase of WOKY-
TV was made Thursday (21), the
| first effective date that such a bu
'eould be made under the new
cregulations  permitting  ownership
lof Five VHFs and two UHPFs,

$3,500,000. The rest goes into| Commission. The purchase means | Strangely enough, it was the strong

newspapers and magazines.

In the previous vear Hazel
Bishop grossed %9908 804, of
which $3,552,000 was spent for
advertising. Its non-smear lipstick
is estimated to account for 25 per
cent of the total lipstick business in
the United States. Hazel Bishop's
“eomplexion glow” rouge is said to |

(Continued on page 4)

— I T e

| the end of the CBS5-TV network’s | promotion of UHF conversion

supplementay affiliation deal with
WOCAN-TV here when its contract
lapses in six months, This station is
in the midst of spending $300,000
for its new headquarters, and the
CBS-TV affiliation ecancellation is
something of a blow.

The town will currently

fourth video outlet,

eet its
W, a

b
WCAN-TV which sold it to l&
| town's citizens and consequently to
' the webh., CBS has bought WOKY-
TV fairly cheap considering what
its profit potential is in a market
of this size.
WOCAN-TV is a live operation
and will undoubtedly be in the
{Continued on page 4)
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~ . ¥ Stations Spent More

On Films, Talent in ‘53

WASHINGTON, Oct. 23.—Tele-
vision stations spent 20 per cent
more on TV films and 10 per cent
more on talent in 1953 than the
vear before while chalking up total
revenues of 5432700000, a jump
of 33 »er cent over 1932, accord-
ing to the Federal Communications
Commission’s finul report on the
TV imdustry’s 1933 finances.

The report covering four TV
networks and 334 stations showed
that the high cost of television
limited income before taxes for the
vear to 568,000,000, a 23 per cent
advance from the previous vear.
The networks which accounted for
ovir half the total revenne ended
up with 518,000,000 income before
tuxes, about 268 per cent of the
totul. This, however, was almost
double their earmings of $9.400.000
from AM operations, marking the
first vear income from TV outpaced
that from AM.

Altho TV station expenses rose
in 1933, the averuge
afi per cent of tolal expenses in
1952 to 46 per cent last vear,
while more money went into ad-

COMPETITION

“Claim Firsts
For Tellens,
Jayo Viewer

HOLLYWOOD, Oct. 23.—Tele-
PrompTer and Jess Oppenheimer,
producer of the “I Love Lucy”
series, last week both were claim-
ing to have been first in develop-
ing a device permitting an actor
to look directly into the camera
lens while reading his lines, The
question of who was first may be
important should the U. S. Patent
Offtice decide there is conflict in
the patents the two parties have
pending,

Oppenheimer calls his machine
the Juyo Viewer. TelePrompTer's
trade name for it is Tellens. Altho
they operate differently, the effect

is the same, throwing the copy |

directly over the camera lens.
Oppenheimer, who has  been
using his device to screen “I Love

Luey,” asserts it is much simpler |

and theré is no problem involved
in wsing it. He says he has had a
patent pending for more than a

Yedur.
A West Coast executive of Tele-
PrompTer claims that Tellens

was developed more than four
years ago, but then goes on to
make the remarkable admission
that there hasn't been any thought
of ‘utilizing it until now because of
its cumbersomeness.

He goes on, however, lo say
that he believes TelePrompTer's
present prompting device is mare

in adequate, and that, using it,
an actor doesn’t appear to be look-
ing off camera while reading his

lines.

Wendy Barrie
Exits Tri-State

CINCINXNATI, Qct. 23.—Ter-
mination of Wendv Burrie’s con-
tract on the Tri-State Network,
effective  immediatelv, was an-

She will be replaced on the 4-3

inms. who Las served as co-emsee
on the program the last nine
months, Miss Barrie’s contract
would have expired at the end of
the vear. Financial terms of Miss
Barrie’s contract have heen com-
pletely fulfilled, Taft announced.
Williams takes over the emsee
ﬁIE Monday (25) over network
stations WKRC-TV, Cincinnati:
WHIO-TV, Davton, Q. and
WTVN-TV, Columbus. He will he
supported by Barbara Rettig, Jeff
Carter and an orchestra, all cur-
rently with the program, Williams
was formerly with WBKB-TV and
WBBM-TV, Chicago.

outlet cut 5
its spending for programing from

ministration, technieal services and
selling. Spending for TV films in-
creased from 11 per cent of total
program outlavs in 1952 to 24 per
cent in 1933 when the average
station spent $132.463 for [ilms
compared with $98,150 for live
tulent.

According to the FCC report the
average pre-frecze station had net
revenue of $1,648,511 from time
sales and $247,946 from incidental
broadcast activities. Total broad-
cast expenses of 51,238 848 left
ran average net before taxes of
| $637.609. While the nation’s 92
pre-freeze stations chalked up net
Cineome of 560,500,000 last vear,
| 114 post-Ireeze VHF-ers showed a
doss of $4.200.000 and 122 UHF-
ers dropped 56,300,000 in five
months of operation in 1953,

RESTLESS
PEOPLE

Sandy  Stronach, veepee in
charge of the ABC-TV network, is
reported moving into a top echielon
jobh at MCA,. ... Jim Stirton re-
signed this week as chief of ABC-
TV Middle-Western  division  to
join MCA in Chicago. . . . George
L. Barenbregge, new manager of
the Du Mont Fagship station in
| New York, WABD, assumes his
[ new duties on Monday (23], . . .
Don Morrow has been hired by
the Lincoln - Mercury dealers in
New York to deliver their commer-
cials on their local Guy Lombardo
show over WRCA-TV. ... BeHy
Sue Albert has been tapped for the

Svivania commereial on “Beat the |

Clock.” . ..
iy “Respect to

Ermest Pendrell's TV
Joev™ has heen

witght by the Theater Guild for |

the United States Steel Hour. ...
Arthur Storch has been signed for
Borden's “Justice” on NBC-TV....
| Harry M. Bittner, president of
| \WBFM, Inc., Indianapolis, has
heen named president of the cor-
porations which own WOOD and
WOOD-TV, Grand Rapids, Mich.,
cand WEFDFEF, Flint, Mich. ... Chris
' Cross has been appointed director
'of the Grev agency new promotion
and publicity department, ... Fran
Carlon and Karl Swenson step into
the lead roles on CBS-TV's “Portia
Faces Life.” ... Erick. C. Lambert

CBS-TV

ment. ...

depart-
moves

n
network s sales
Therese Lewis

into Young & Rubicam as story |

ceditor of its radio-TV department,
. Ed Lethen replaces Ed
Shurick, recently promoted as
manager of network sules develop-
'ment for CBS-TV.... Edward B.
| Noakes will join MeCann-Erickson
as veepee and group head hringing
s Nestle account along with him.
.. . Robert Wechsler is a new addi-
tion to the publicity - promotion
statf- of Benton & Bowles. | .
Norman Lorber, TV editor of Tide
maguzine, has resigned to become
director of public relatioms for the
| Chromatic TV Laboratories, . . .
John Cameron Swayze is heading
‘west to promote the sales of his
new board game “Swayvze” which
is bused on current news headlines,

has joined the Chicago office of the |

VITAPIX SET-UP
INCLUDES MIXED
BAG OF BRASS

NEW YORK, Oct. 25. —
The agreement reached be-
tween Vitapix and Guild
Films (see other storv) has
some sidelights of more than
passing interest. The move is
regarded in the trade as fore-
shadowing, at the verv least,
some rugged competition to
the networks for the adver-
tisers’ dollar, altho repre-
sented on the Vitapix board
are some execs who also are
of key importance in network
allairs.

These include Kenvon
Brown, KWFT-TV, Wichita
Falls, Tex., chairman of the
CBS BRadio affilintes’ com-
mittee and Bobert 1. Swezey,
WSDU-TV., Now Orleans. who
heads the NBC-TV ufliliate
group.  Other Vitapix  bourd
rru_'n'|]|wrr: melnde John E. Fet-
zor, of the Fetzer stations —
WIEF, Grand Rapids, Mich.,
KOLN, Linc uil n, Nebr.,
WERZO - TV. Kalamazoo,
Mich,, and WXIBD, Peoria,
I; J. Lesnard Beinseh of the
Clox stations — WSB-TV, At
lanta, WHIO-TV, Duayvton,
and WIO0D, AMiami; Joseph E.
Bauding of the Westinghouse
stations — WBZ-TV, Boston,
WBZA-TV, Springlield,
Mass., WPTZ, Philadelphia,
and  KPIX, San  Fraoncisco;
Richard A. Borel, WRBXNS,
Columbus; Stanlevy E. Hub-
bard, KSTP-TV, Minneapolis;
Charles H. Critehfield, WBTY,
Charlotte: Howard Lune,
KOIN-TV, Portland, Ore,;
and Q. L. Tavlor, WRGV-TV,
Weslaen, Tex.

Other Vitapix outlets  in-
clude such stations as KGNC-
TV, Amarillo, Tex.; WMAR-
TV, Baltimore; KLZ-TV, Den-
ver; WWI-TV, Detroil;
WEFBC-TV, Greenville, §. C.:
KCMO-TV, Kansas Citv, Mo.;
WKY - TV, Okluhoma City;
WOW -TV, Omaha; KPHO,
Phoenix; WJAR -TV, Provi-
denece; WABF-TV. Rock ls-
land, I.; WOALTY, San
Antonio:  KING-TV, Seattle;
anedd WHEN-TY, Svracuse,

Zenith, CBS
End Long Feud

WASHINGTON, Cct. 23.—The
“18-month  Fght  between
Radio Corporation and Columbia
Broadeasting Svstem over which
would operute a TV station on
Charmel 2, Chicago, ended this

plication for the channel.

Zenith president, Eugene Me-
' Donald, said that CBS, which has
| been  operating  WBBM-TY  on

Channel 2 since February, 1953,

had agreed to buy the transmitter, |
_rantenna and other equipment Ze-

nith had been wsing for expen-
mental operations on the same
chinnel. At the same time, he
saiel, Zenith will buy a segment
of CBS network’s “Omnibus”™ pro-
gram starting Sunday (24), _
The conflict arose last vear when
the Federal Communications Com-

Zenith |

McDonald

CHICAGO, Oct. 23.—Comdr, E.
F. MecDonald Jr., president of
Zenith  Radio  Corporation,  this
week issued a blast challenge at
the movie trade groups representing
it reported 95 per cent of the thea-
ters which recently organized a
committee to combat subscription
television. The organization  re-
portedly  seeks to gain  support
from trade groups in an effort “to

the American people.”

Zenith, the principal proponent
of subscription television, has made
the most progress in the field of
paid home entertainment via video
channels. MeDonald  termed  the
Blockade of subseription TV by
theaters as in attempt to hlock
progress with a flyvswatter, a move
st as  fatile as other attempts
by other industries aimed at killing
olf competition that might cat into
profits.

McDonald’s Views
In his statement, MeDonald said:

THATA BABY!

Chi Judge
Rules Fem
Groaners OK

least,  lady  wrestlers can  claim
their rightful nitch in  television
Land society,

A ruling set down this week by

| Cirenit Judge Harry M. Fisher re- |

jected  consideration of the idea
thut women wrestlers smacked of
bied taste, especiallv on the tele-
| vision sereen in the living room,

Judge Fisher overruled the 111i-
nois  Athletic Commission, which
attempted to impose o ban on the
Ly ot of grunt and groan. His
ruling was in Lavor of wrestler Rose
Roman, who eontended that the
han diseriminated against women.
Miss Roman scoffed at the State’s
1.:i.j':L{umt-iﬂ'. that the ban ]‘.!T”!’T_"l:‘tl.?‘fl
ii!lﬂ “Fragility” of women from the
risks of injury and the arcdor of
overexertion,

'Drug Firm Shifts
‘Juve Jury’ to NBC

NEW YORK, Oct. 23.—Pharma-
centicals, Inc., this week bought

Tuvenile Jury,” one of its perennial
properties. The program was on
'CBS-TV last season at about the
sume time and has been sponsored
byv Pharmaceuticals, Inc., for many
cvears. Ed Kletteris  the agency.

"mission eliminated Channel 4 and
shifted CBS WBBM-TV to Chan-

nel 2, which Zenith had been |:.~.-i1_'lg|

for experimental purposes and for

L which it had Fled an application !

covering  commercial  operations.
FCC hearings to settle the issue
were slated to begin next month,
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Radio Companv, Greater Boston

Publishing Company.
The Federal

and VHF ogutlets in

Television Company, asked the

mixture.

cent from July, and some 2,000

Six TV contestants for the last available VHF
nounced todav by Hulbert Taft . Channel (3) in Boston are slated for a Federal Com-
Ir., president of Radio Cincinnati, | munications Commission hearing conference Tues-
: ay (26). They are Columbia Broadeasting Svstem,
.am. daily program by Don “-'1"[_“11(.'.; Allen B. Du Mont Luaboratories, Muatheson
i TV Corporation;
Massachusetts Bay Telecasters, Inc.,, and the Post

Communications
mission this week tumed down petitions to
eliminate “commercial intermixture” of UHF
two localities,
Raleigh-Durham, N. C., area and in Wacao,
Tex. The petitions filed by the Sir Walter
Television Company and the Central Texas

TV channel allocations to avoid the

Manufacturers shipped 468,694 television re-
ceivers to dealers in August, a jump of nearly 40 per

Com-

the represented

The NLRB

FCC to shift

mter- sta tions.

more than were

www americanradiohistorv com

shipped in August last vear, the Radio-Electronics-
Television Manufacturers’ Association reported lust
week, Shipments for the first eight months this year
were 330,000 behind a vear ago, RETMA said.

The national labor relations board last
week cleared the CGillette Company and the
Colgate-Palmolive-Peet Company in a labor
case involving radio talent used to promote
their products in Puerto Rico and ordered
elections of employvees of stations WNEL and
WEKAQ to determine whether they would be

by Gremio De Prensa, Radio,

Teatro Y Television De Puerto Rico, AFL.

ruled the twe firms were not

employers of the radio talent since they
bought package programs f[rom the radio

Jack Harris, KPRC-TV, Houston, has been ap-
pointed chairman of the National Association of
Radio & Television Broadcasters’ 15-man television
information committee,

preserve free home television Ffor |

CHICAGO, Oct, 23, —Locully at |

week as Zenith withdrew its '.11}—?-"1’"[“-]“'-"' 4-4:30 on NBC-TV for/|

Lambasts

Opponents of Sub TV

“Theater owners are trving to kill
subseription TV even tho the ac-
tion would deprive millions of
Americans of their only oppor-
tunity to see new maovies, Broad-
wity plavs and other fine enter-
tainment. I speak not only for the
shut-ins, but also for that group

which  can’t  afford  babw  sit-
ters, transportation and admission
prices.”

McDonald continued, “There is -
no connection whuatsoever hetween
stopping subseription TV and the
preservation of ‘free TV for the
American people.””

According to McDonald, 30 TV
stations have already gone off the
air and nearly 100 holders of con-
struction permits have surrendered
them betore going on the air, sim-
plv because there isn't enough ad-
vertising revenue Lo support their
operation. He said that the majority
of these unused TV channels are
located in smaller communities.

Community Interest

“These commumities,” he  sid,
“with the aid of subscription TV
could enjov the same excellent
service that big cities are getting.
[ am sure, hecause of this, that
congressmen from rural areas will
not take kindly to anv attempt to
stop the one development that ean
give their constituents good TV,

“We do not mean that we ex-
pect pav-as-vou-see-TV to replace
the movie theater. In my opinion
there is room, need and demand
for both. Subscription TV will
raise the demamd and thus ereate
more work for Hollvwoad, Sub-
seription TV will e the greatest
boon to the entertainment industry
that technical progress has vet pro-
tueed. The box office on this will
provide Famtastic employment op-
portunities for all concermed.”

The Theater Owners of America,
which hold its annual convention
here next week at the Conrad Hil-
tonn Hotel, is expected to be the
site of a hot battle on the sub-
seription TV problem. At last
}-‘E:Lr*s meeting the subject came in
for substantial discussion, however,
it is [elt that this vear will see con-
crete action taken on the part of
TOA members.
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Senate Committee Preps Report
On TV Tie With Juvenile Crime

WASHINGTON, Oect. 23—
Braced by a big stack of testi-
mony from this week’s two-day
hearing on TV “crime and horror”
shows, the Senate Juvenile De-
linquency Subcommittee is pre-
paring a “special report” for Con-
gress on the guestion of whether
there is any relationship to TV
entertainment and juvenile crime,

Sen.  Robert €. Hendrickson
(R., N. JI.). subcommittee chair-
man, said the decision to handle
the TV study in a special report
has been made so that it won't get
lost in a big final report later. In
its final report, due sometime be-
fore February 1, the subcommittee
is likely to request an extension of
time so as to study other media,
including movies, newspapers and
magazines (see Washington Back-
stuge),

Spokesmen from the telecasting
industry and from the Federal
Communications Commission alike
warned against any kind of legis-
lation or regulatory provisions
which would amount to govern-
ment censorship. Senator Hendrick-
son, in winding up the hearing,
voiced assurance that his sub-
committee “is not a censorship
body."

“We are not in business to harm
any industry,” he said. “We are
determined, however, to do a
thoro investigating job to deler-
mine the cause of America’s dis-

2 More TV Grants
Bring Total to 716

WASHINGTON, Oct. 23.—The
Federal Communications Commis-
sion this week issued two TV
grants, bringing total authorizations
to 716, of which B08 are post-
freeze grants, including 33 non-
commercial, educational grants.
With 103 grants canceled, out-
standing authorizations now num-
ber 613.

This week's grants went to the
Woodward Broadcasting Company,
Channel 79, Toleda. and the Wash-
ington Metropolitan  Television
Corporation, Chuannel 20, Wash-
ington.

Bishop's Success

® Continued ‘“rom page 2

account for about 50 per cent of
the total dollar volume of sales of
this article, And its nail polish is
estimated to account for 15 per
cent of the total dollar volume of
sales,

Spector  received 837,500 in
1953 for acting as chairman of the
board, and his agency received
$607,674 that vear for its activities
on behalf of Hazel Bishop,

- F—

graceful high delinquency rate.
When we know the eauses, we may
then be able to find the cures.”

The harmonious wind-up of the
hearing was in a marked contrast
to the opening in which the sub-
committee displaved exhibits as-
sembled by its staff, showing
distribution of “crime and horror”
programs in several cities. Films
of five Washington TV programs
were projected on a screen. How-

ever, there were no complete pro-
grams shown. The Films were
clipped from complete shows.

scenes  of

These f:liEs showed
shooting, killing and gang war-
fare, The excerpts were from shows
telecast here during the week .of
September 12. The shows were
“Black Patrol,” “Black Phantom.”
“Borderland,” "Flame of
West” and “Devil Riders.”

President Hurold E. Fellows of
the National Association of Radio
& Television Broadcasters told the
subcommittee that the TV code
review board will make a study of
the complete programs and submit
a report to the Senate group.

Fellows stressed that the
NARTB is wundertaking a pilot
study to find the impact of TV on
the American home, He said the
association’s code staff is being
enlarged,

Federal Communications Com-

the |

missioner Rosel H. Hyde testified
that the communications act forbids
the FCC from “exercising any
powers of censorship over con-
tents of radio programs,” and he
added that “Congress was wise in
enacting this provision.”

Robert H. Hinckley, vice-presi-
dent of American Broadcasting
Company declared: “1 would like
to state with great conviction that
I do not believe television is any-
thing remotely approaching a fac-
tor in our problem.”

He said that Russia, with limited
TV facilities, and New Zealand,
with none, have mujor juvenile de-
linqueney problems.

Milwaukee Feud
@ Continued from - ge 2

market for any and all film pro-
graming that can be used to main-
tain its position here. WOKY-TV
carried some ABC-TV programs,
but that network will most likely
trv to affiliate with WTVW. Du
Mont will also be in a better posi-
tion to crack the market now that
four stations will be telecasting,

(CBS believes that the acquisition
by networks of UHF outlets will
substantinlly accelerate the growth
of UHF&(V bringing into the field
established and experienced broad-
casters.

Film Net May Reshape Biz

® Continued from page 2

course, is already in almost every
market,

Altho the Communications Act
precludes stations from making flut
guarantees of time for any Guild
show sight unseen, there is little
doubt that in practice, all Vitapix
stations will seek to make as much
time available for all Guild prop-
erties as possible. When current
eommitments preclude, those com-
mitments will be played out and
Guild product substituted.

This gives Guild Films a unique
stutus in the TV film distribution
field,. Where all other svndicators
are struggling to get their shows
sold in the current situation, in
which the tightest commodity is

a good time slot, Guild Films will |

have access to cream time periods
on one of the strongest line-ups of

stations it is possible to obtain. |

However, Guild will have to set
separate pacts with each individual
Vitapix station.

The agreement was set between
Reub Kaubman, president of Guild
Films, and Frank E. Mullen, presi-
dent of Vitapix. In effect, it moves
Vitapix out of the distribution field,
into which it had made a tentative
and relatively unsuccessful move.

.
-y
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Cuild now assumes the distribution
and servicing of all Vitapix prop-
erties, including the Princess fea-

ture films, the Johnny Mack Brown |

features and the Vitapix sports
Films,

As purt of the agreement, Kauf-
man takes a seat on the Vitapix
board of directors, while the latter
group also will be represented on
the Guild board. Vitapix stations
will be consulted in the planning

of new Guild shows prior to pro- |

dluction.

A significant aspect of the deal
is the emphasis being placed upon
the station relations and the “time
and program research activities to
be undertaken by Vitapix. This
marks a major development along

‘this line, and will, in effect, per-
form some of the fumctions ear- |
marked for 'he Television Adver- |

tising Bureau when that group
originilly was set up prior to the
broadcasters’ convention in  Chi-
cago lust spring. Again, this is the
tvpe of operation which is asso-
ciated, on a corporate level, with a
network.

Guilds new production plans,
involving $12,000,000 worth of
film in the initial year, calls for
stanzas of network calibre. Of five
evening shows, only two have been
announced as yet, and one of those
—"“The Goldhergs"—is a former web
airer, with a history on both NBC-
TV and Du Mont. The other is
“Confidential File,” a documen-
tarv-stvle drama now airing locally
in Hollywood, where it is among

the top-rated stanzas.

The daytime shows include a
twice-weekly show with Dr. Nor-
man Vincent Peale: a three-a-week
musical series featuring Connie
Haines with supporting wvocalists
and dancers; a five-times-weekly
film version of “Bride and CGroom,”
which has aired both on CBS-TV
and NBC-TV, and a five-a-weeker
titled “It's Fun to Reduce,” which
has rung up a sensational sales and
rating history in Pittsburgh, where
it has aired locally.

The He-up with Vitapix is ex-
pected to prove a boon to Guild
in terms of guality as well as
quantity. With such a large poten-
tial spread of key stations available
to it, Guild is able to approach
bigger-budgeted production with
virtually no gamble, Thus, a cata-
log ol stunzas up to regulur net-
work standards is deemed no prob-
lem, and as the relationship be-
tween Guild and the stations ma-
tures, it is apt to result in more and
bigrer - budgeted stur - [estooned

- productions.

The Guild-Vitapix relationship
wlso will be reflected on the radio

WASHINGTON BACKSTAGE

By BEN ATLAS

Chief, Washingion Buareau

WASHINGTON, Oct. 23.—
You won't see this mentioned
in the Senate Juvenile Delin-
quency Subcommittee’s record,
but the presence of a little crew
of TV lensmen at this week's
“crime and horror” hearing has
turned out to be symbolic to
the probing senators and their
staff.

It was more than a demon-
stralion of confidence by the
telecasters who sent those TV
newsreel cameras into the klieg-
blazed hearing chamber where
the telecasting industry was up
for qﬁsstinning about program

fare beamed mto living rooms
in youngster-viewing hours.
The presence of those TV

cameras apparently was a con-
spicuous example to the sub-
committee that TV is ubiqui-
tous and that TV's program tare
is necessarily of a similar nature,

Undoubtedly  the testimony
of government and industry
witnesses who appeared this
week figuratively shed more
light on the c¢rime and horror
programing issue than the kliegs
did, but events are also likely
to prove that those kliegs helped
clurify a point which seemingly
is a key to the whole issue.

That point, stressed by var-
ious witnesses, is that neither
the broadcasting industry nor
the government can assume a
dictatorial role of being “the
arbiters of public taste or mor-
als.” This latter phrase, inci-
dentally, came from Federal
Communications Commissioner
Rosel H. Hvde as the “kicker”
of his direct testimony which,
Hyde explained, represents
everybody on the Commission
except Commissioner Frieda S,
Hennock.

There is plenty of evidence,
tho, that both the government
and the industry are aware of
enormous responsibilities to be
exercised.

The subcommittee in a special
report to Congress on TV erime
and horror programs will have
a lot to say about responsibility
faced not only by individual
stations but also by the public,
or, more specifically, by par-
ents. The report will probably
have a strong word of encour-

TV Lensmen Symbolic
To Probing Senators

agement for industry self-regu-
lation.

But the subcommittee isn't
ready yet to draw conclusions
about what influence, if any, is
cast by TV entertainment on
juvenile delinquency.

You can expect this sub-
committee to tell Congress in a
subsequent final report that the
whole subject of juvenile crime
needs vastly more study so that
all parts of the picture can be
brought into proper perspective.

The report will ask Congress
for an extension of time and a
new appropriation so that the
subcommittee can  train  its
sights next on movies, magazines
and newspapers,

As for the telecasting in-
dustry, you can look for a lot
more self-scrutiny. This is al-
ready in evidence in the Nation-
al Association of Radio and
Television Broadcasters’ prep-
aration to assign a professional
research group to supplement
the TV Code Review Board's
monitoring of TV shows.

This is the most far-reaching
step in this direction ever taken
by the industry. Judging from
remarks by NARTB President
Harold E. Fellows before the
Senate Juvenile Delinquency
Subcommittee this week, “volun-
tary compliance” with the TV
Code is going to be a more im-
portant topic than ever in the
industry.

The code itself is likely to
undergo revision. It has already
had some wide reforms (it would
be a wuseless document if it
didn't undergo change from
time to time).

As for the FCC, it long ago
abandoned its “blue book™ cudg-
el and is looking to the in-
dustry to shape its programing
patterns to meet community
needs without remonstrance
from Washington. The FCC, as
Commissioner Hyde emphasized
this week, doesn’t intend to look
in an opposite direction when
obscenity turms up on the TV
screen, but it figures it can play
its best role by insuring that
telecasters “are reasonably re-
sponsible to community needs,”

The fact is, any telecaster who
fails to show that kind of re-
sponsiveness could hardly expect
to stay in business very long.

WATY NOW OFFERING

GUARANTEED

NEW YORK, Oct. 23.—In a bid
t- increase its share of business in
the nation’s most competitive TV
murket, \WWATV has come up with
a new rate card that in effect offers
advertisers a guumnteed cost per
thousand. Almost simultaneously
with the release of the new rate
card, the station signed Nestle as
the First advertiser buying time on
the “guaranteed rating” basis.

The station is asking $2,000 for
an hour of Class A time. It guar-
antees that for that money it will
deliver a 6.0 Telepulse rnting,
which it Figures would give an ad-
vertiser a  cost-per-thousand  of
$1.25 per commercial minute, If
the rating falls below 6.0 the ad-
vertiser will be refunded as much
money as necessary to provide him
with the guaranteed cost-per-thou-
sand. If the rating goes higher,
the sponsor pavs no more than the
rate card figure.

The same policy holds true For
Class B, C, and D time, and for
spot announcements, tho the guar-
anteed rating and the prices are
different in each case.

The outlet’s new policy, accord-
ing to sales chief Bert Lebhar,

sidde. The radio syndication divi-
sion of Guild will operate on -the
identical basis with AM adjuncts
of the Vitapix video line-up. Vir-
tually all of Guild’s current crop of
shows will follow Liberace into the |

RATE CARD

tukes the “guess and gamble out
of television time buving. We are
pulling television away from the
uncertainties of radio purchasing
and into the puarantees of news-
paper and magazine circulation,”

If they prefer, sponsors can con-
tract to pay a set price for 13
w eks based on the last previous
rating a time slot obtained. The
guaranteed rating offer is good
only for programs bought from the
station.

The Nestle buy is for the 5:30-
3:45 p.m. spot Mondays, Wednes-
days and Fridays The station
currently is showing “Junior Frol-
jes” 5-5:30 p.m. across-the-board
but will expand the show a quar-
ter-hour on Monday, Wednesday
and Friday so that Nestle can
sponsor it at those times. The show
may be expanded further to
accommodate new advertisers.

it’s the
CROSLEY
GROUP

Y ~

WLW | Radis
WLW-RA | Ailania
WLW-C | Columbus
WLW-D | Dayion
WLW-T | Cincimnalf

transeribed radio field shortly after | Sales Offices: New York, Cincinnatl, Day-

the beginning of next year,

"
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Indie Movie Sﬁldios Boom

—

Via TV Film Production

Shortage of Equipment, Space
Put Owners in Driver’s Seat

By BOB SPIELMAN

HOLLYWOQOD, Oct. 23.—Inde-
pendent motion  picture  studios,
which three or four years ago lay
like ghost towns in the heart of
Hollywood and were in serious
financial straits, today are hooming
with TV film production, The rapid
upturn has resulted in a serious
shortage of space and equipment,
with studio owners suddenly find-
ing themselves in the driver's seat.

Complaining that they are not
receiving an adequate return on
their investment, most indicate that
they will no longer be satisfied
to provide space on a purely rental
basis. Because demand is far out-
stripping supply, many think that
a further jump in production costs
is imminent.

American National Studios will
move completely out of the straight
rental ficld after the termination
of current controcts, according to
Vice-President Bill Stevens. The
studio production company pres-
ently films all but two shows on
the lot, Frank Wisbar's “Fireside
Theater” and Worthington Miner’s
“Medic.”

Stevens said that Wisbar will be
asked to move out next spring un-
less he permits American National
to do his shooting for him, which
Wisbar declares he will not do. The
“Medic” contract has somewhat
longer to run.

The studio cannot make money
just renting space, Stevens asserts,
but must derive its main profit
[rom production. He points out
that when several companies are
all doing their own shooting,

MOT Price on
Film for Ads
Cut in Half

NEW YORK, Oct. 23. — The|

March of Time library film footage
this week was reduced drastically
in price for producers of commer-
cial film. MOT, which is handled
by the NBC Film Library, slashed
its price in half for footage which
is to be used in the making of com-
mercials on film.

The price for such footage was
%3 a foot, and it has been reduced
te $2.50, which puts it on a par

with the price charged by the NBC |

library for its stock shots used for
such purnoses. The reduction has
been made to encourage the use of
such footage in commercials stress-
ing scenes of the 1930s and 1940,

in facilies results,
s may stand empty for days
badly needed space is taken

duplication
sta
and
up.
Better Job

Furthermore, he contends, a
large production company can do
a better job since it always has
personnel available to shift from
one show to another when needed.
For providing the production fa-
cilities and personnel, American
National receives 10 per cent of
the below-the-line cost of a show.

Lee Blevins, vice-president of
Kling Studios, feels that studio
owners should share in producer
profits and that producers in the
near future will be forced to give
studios a cut of profits in order to
be able to obtain space.

Studio overhead continues the
vear round, he points out, whether
there is any production going on
or not. In order to protect itself,
therefore, a studio must provide for
vear-round income.

Kling’s solution to the problem
is to schedule three theatrical mo-
tion pictures a year. They will be
shot whenever there is a slack
period at the studio,

General Service’s vice-president,
James Nasser, agrees that the
spring-summer hiatus when TV
production slacks off is a problem
for which his studio is still seeking
an answer,

No Plans

Altho General Service has no

plans to do any production of its
{Confinued on page 43)

COLBERT PILOT
IN DISSENSION

NEW YORK, Oct. 23—
United Television Programs
may not have the Claudette
Curl:-crt pilot Film after all
Janet Tavlor, president of
Rockhill Productions, sent a
registered letter to Jack Gross
and Phil Krasne this week de-

claring that the filmn had been
sold them under false pre-
tenses. According to Miss
Tavlor, the person who made
the deal with UTP was not
autborized to act on behalf of
Rockhill, which owns the film.

What UTP intended to do
with the pilot has not been
revealed. Its new anthology
series, “Author’s Playhouse,”
has six segments on its own
and is being peddled to na-

tional sponsors. Rockhill had
invested almost 100,000 in
the property. Its deal with

Toni fell thru when Miss Col-
bert refused to do the com-
mercials. Rockhill still has 17
scripts for the show,

Producers Eye Shooting of
Color on Black and White Film

HOLLYWOOD, Oct. 23.—Pro-
ducers this week were eautiously
enthusiastic about a new process,
developed by the Los Angeles firm
of Colorvision, Inc., for shooting
color on black-and-white fHlm.

Altho the theory is not new,
Colorvision claims that it has de-
veloned equipment to make it com-
mercially  practical for the Frst
time, 1f this proves correct, it
could remove one of the major de-
terrents to the production of eolor
films, namely the high cost,

Maost producers and sponsors
have been hesitant about shooting
pix in color at this time because
of the approximately 33 per cent
cost increase over black and white,
With the Colorvision process, how-
ever, color films could be produced
with only a slight inerease in cost
over black an
ducers assurance of the residual
values of their series when color
telecasting becomes firmly estab-
lished.

Another quality of the Color-
vision process is its ability to pro-
vide hot kinescopes ir. color. Up
to this time the nets have not been
able to shoot kines of their color-
casts.

The Colorvision camera unit is a
major accessory for a standard
35mm. motio 1 picture camera, The
lens divides light into its three pri-
mary colors, blue, red and green,
projecting them onto the film in
separate images, each one-fourth
the size of the ordinary 35mm.
image.

Additive color lenses put color

Hamilburg Starts Annie
Paper Merchandising

NEW YORK, Oct. 23, — Thelsending stores and manufacturers
Mitchell Hamilburg Agency is Lan eight-page promotion of Annie

moving into the paper merchandis-
ing field with its “Annie Oakley”
property. The [irm is preparing
Qakley packaging designs for
bread, ice cream, meat, pretzels
and other foods.

This move comes as the franchis-
ing of the character for soft goods
and tovs reaches a high point. At
last count over 35 manufacturers
had signed Oakley licenses.

Since the opening of its branch
here last December, Hamilburg
has written over 45 franchises on
all four of its properties.

This week the firm took on the
merchandising of still another TV
film property, “The Adventures of
Lr_m% John Silver,” which Joseph
Kaufman now has in Technicolor
production in Australia.

Marvin  Sugarman, head of
Hamilburg’s office here has been

in a continuous mailing over the
past two months. The return post-
card in the mailing has pulled in a
number of additional licensees, in-
cluding school bags, lunch kits and
ring binders.

Popeorn Client

Sugarman is now preparing a
line of Ouakley premiums for
Time Popcorn, which co-sponsors
the TV film series in some 115
cities. These premiums will self
liquidate for prices up to $1.

Gail Davis, who plays Annie in
the series distributed by CBS TV
Film Sales, is now hitting the per-
sonal appearance trail. She will
be highlighted in Gimbel’s Thanks-
giving Day parade, which will be
telecast into 40 cities. And she will

make store appearances for several
weeks.

white, giving pro- |

back into the picture when it is
projected, the three images being
superimposed on top of each other.

Producers point out that there
is an inherent loss of light in the
additive proces.. Lawrence T,
Brunswick, the firm's chief engi-
neer, contends that s ‘s not enti-
cal in television where a small
image is used and the light can be
focused.

At a small screen demonstration,

duced with high fidelity.
engineers complained, however,
that the film cotained no indoor
shots, and said that no true evalua-

Ford Cuts Back

On Color Film

HOLLYWOOD, Get. 23.—-The
Ford Motor Company balked this
week at the cost of shooting its
“Ford Theater” completely in color,
and ordered Screen Gems to tint
only every third one of the pix.

The only major production
which was being done Fully in
color, “Ford” had accumulated 15
of the color pix. Cost was said
| to be running at about $45,000
tversus $30.000 to 835,000 in black-
| and-white,

Reed Scouts
‘Alarm’ Angel

HOLLYWOOD, Oct. 23,—Nego-
tiations are under way for the sale
of “Alarm,” serial based on fire
department activities, to a national
sponsor, according to Guy Thayer
Jr., executive vice-president of Ro-
Jand Reed Productions,

Pilot film, starring Richard Ar-
len, was previewed at convention
of International Fire Chiefs in
Houston last week. The chiefs
pussed a resolution approving the
show,

Girard Quits Medic

SRS

v| After Disagreement

HOLLYWOOD, Oct. 23.—Dis-
agreement between two of the top
executives on “Medie,” led Direc-
tor Bernard Girard to quit the TV
film production company this
week,

Altho the dispute s said to have
arisen because Girard and ereator-
writer Jim Moser failed to agree
on the conception and treatment
of the remaining 13 shows, bicker-
ing is said to have been going on
for some time in the company,

the colors appeared to be repro-|which can be made ready for

Industry |

tion could be made until the proe- |
ess i5 tested under commercial con-
ditions. Many devices which
work perfectly in the laboratory
prove completely impractical when
subjected to every-day wear and
vear, they contend.

Brunswick declares that four
vears of experimentation and de-
velopment have proved that the
process is oractical. Ordinary pan-
chromatic  black-and-white  tilm,

screening in half an hour, is util-
ized, as a result of which faster
film speeds can be ised and better
results obtained. One hundred
and fifty candlepowers is adequate
illumination.

According to company officials,
the firm can begin supplying Color-
vision equipment immediately,
leasing it on a daily rental >asis
plus a film footage charge, based
on the number of feet of final net
edited negative,

Altho skeptical of the effective-
ness of the process, producers seem
to agree that if it works it will
result in a tremendous increase in
color footage shot, since the raise
in cost would be small, and the
same print can be used for both
black and white and eolor telecast-

ing.

QUICK THINKER
‘Tonight’
Opens Slot for
‘Playhouse’

NEW YORK, Oct. 23. — MCA-
TV has taken advantage of the
revamped  nighttime  schedules
caused by the entry of NBC-TV's
“"Tonight” for a special promotion
of its 15-minute dramabic series,
“Playhouse ¥5."

Figuring that the web's affiliates
would have a quarter-hour hole
between their 11-oclock news and
the sign-on of “Tonight” at 11:30
p.m., MCA-TV has sent a wire to
every NBC basic suggesting that it
fill the open segment with this
dramatic strip. Apparently the
show is regarded as an apt change
of pace between news and Steve
Allen. Most of the scripts in
“Plavhouse 15" have a double
hook at the end.

By the end of last week MCA-
TV was reported to have wrapped

'up about five deals for 11:15 p.m.
bookings, one of them in Detroit.

The show is sold in about 30
markets altogether. In Los Angeles
it has been running across the
board for some time,

1-Up Buys Kid
Show From MCA

CHICACO, Oct. 23.—The
Seven-Up Company was this week
reported to have bought a new
show from MCA-TV for spot book-
ing in over 30 markets. The title
of the show, which MCA-TV has
heen peddling in pilot form, is
“Soldiers of Fortune,”

The soft-drink firm has been
shopping for a strong kiddie show
for sometime. Its agency is J. Wal-
ter Thompson.

Five-City Sale
For ‘Passport’

NEW YORK, Oct. 23.— ABC
Film Svndication has landed a
five-market sale on its "Passport to
Danger” series. Pearl Brewing
Company, of Texas, has picked up
the stanza for airinz in five Texas
cities. They are Amarillo, Fort
Waorth, Houston, San Antonio and
Midland. The deal is for a firm
26 weeks.

Falstaff Leans to
Screen Gem Bid

HOLLYWOOD, Oct. 23.—Fal-
staff Beer’s protracted negotiations |
to get itself a high-class dramatic
shw was reported to have culmi-
nated this week with the bid going
to Screen Gems,

The deal, by which the sponsor
will have a proprietary interest in
the show and participate in profits
that might accrue from additional
syndication, probably representsi
one of the most creative and ag-
gressive selling jobs by an ad
agency in any recent TV program-
ing situation.

Falstatf, whose distribution is
widespread but not national, has
been spotting MCA-TV's “City De-
tective” in about 60 markets for the
past vear, and it also carries some
of Sportsvision’s weekly f[ootball
films in a number of cities.

The idea of adding to Falstaff’s
TV budget a high caliber series of
its own order is known to have
originated with its agency, Dancer-
Fitzgerald-Sample. For a long
time TV Vice-President Alvin Ka-
baker and other Dancer officials

| record

discussed the plan with producers
without ever getting the client
irvolved.

mvinviwmesgn @ 1 Cc 2N 1radiohistor-eem

Ziv-TV and MCA-TV were re-
ported to have put in healthy com-
petitive bids. On-the basis of its
with “City Detective,”
MCA-TV had a direct pipeline to
the client’s headquarters. Ziv-TV
apparently offered the deal at a
Frirl‘f.’r considerably below that bid
y Screen Gems, but it appears
that Screen Cems’ experience with
“Ford Theater” ultimately made
the difference, since it was a qual-
ity show of that type that the
agency was promoting. In fact, the
new F-.!dsl.'ai'li'l show will probably
get an evern higher budget than
the Ford series, and that one comes
in at about $30,000 an episode.

Falstaff is expected to put the
new show on the same line-up of
markets that has “City Detegtive.”
Sereen Gems will handle th -
dication to the remaining cities, as
it does with its other nationally
sold shows,

CGeneral Artists Corporation,
which was Screen Gems’ national
sales agent until last June, will

apparently get a commission on
this deal for having made the origi-
nal pitch,
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the most fabulous, the rich-
est, the greatest assortment

of prizes ever offered in
broadcasting history!

supported by over 100 million
PROMOTIONAL PIECES in the big-
gest, most diversified, most com-
prehensive merchandising pack-
age ever offered . . . anywhere,
anytime!

COST? ZERO!

THISISNOT A Program...
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prolonged for o 21-week period, leading up 1o @
grand contest climax,

every week o new conlest, with everyone in your
market eligible,
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slogans to judge . . . Our master plon maokes it as
easy 0s o-b-c.

the grealest oudience ever “'Pied-Piper'd” into o
station. Brings you . . . keeps for you . .. more
national, regional and locol sponsers than you've
ever had before.

solidifies present billings with powerhouse merchan-
dising plan...puts you in direc! contact with huge
national advertisers,
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WHEN TO SHOOT AND WHEN TO RUN

Reynolds Tries Change of Format
As Means of Solving Film Dilemma

NEW YORK, Oct. 23.—Sheldon
Reyvnolds has put into effect a
unique plan which he hopes will
help him solve one of the major
dilemmas plaguing producers of
successful long-run film series—the
problem of whether to continue
producing still more episodes or to
cut off production after a certain
point in order to protect residual
value.

By halting production after a
certain number of episodes, a pro-
ducer would be killing the goose
layving the golden eggs; by continu-
inﬁ roduction he runs the risk of
sa dli’ing himself with an over-
whelming number of episodes to
be sold in rerun,

Reynolds, producer of that long-
time favorite, “Foreign Intrigue,
hit upon the simple e ient of
changing the format of the stanza
during its first run so that the se-
ries can eventually be sold in re-
run as two shows, This is one of

Buffalo Area
Gets Tune-O

NEW YORK, Oct. 23, — After
being available only two weeks,
“Tune-0.” the new musical bingo
package being distributed by Offi-
cial Films, was sold to its first
sponsor, the Nu-Way Stores of
Buffalo. WGR-TV, Buffelo, will
telecast the .how, in its half-hour
version, once weekly beginning
November 5.

Nu-Way has 80 markets distrib-
uted thru Buffalo and its immedi-
ate vicinity, and is a division of the
American Stores. Participations in
the film stanza have been sold by
Nu-Way to five of the food manu-
facturers who stock their items in
the stores, They are Birdseye,
Libby Foods, Reynolds Wrap,
Kleenex, and Parkay Margarine.
Official is readyinz 200,000 “Tune-
0" cards for distribitions to Nu-
Way customers who want to play
the game,

Oberline Shoots
Red Baker Pilot

HOLLYWOOD, Oct. 23,—0ber-
[ine, Inc., recently formed here by
producer Oliver Berliner, has com-
pleted a pilot film starring writer-
comic Red Baker,

Titled "Caper in the Papers,” the
show is a take-off on a news
commentator.

the major reasons for the recent
tormat change.

The new format, which hit the
ai this month, sees the main char-
acter a hotel owner in Vienna. This
ro'e is now being played by Gerald
Mohr., The earlier episodes had
the main character a newspaper-
man in Paris. The role was por-
I:ras'ed originally hﬂ Jerome Thor
and more recently by James Daly.

Two-for-One Split

The newspaperman-format stan-
zas are now being sold in rerun as
“Dateline, Europe.” The reruns of
the hotel owners format, now on

the air, will be sold in rerun un-
der a different title two yvears after
it First run is over. To all intents
and purposes, it will be a different
show from “Dateline, Europe.™
This two-for-one split enables
Reynolds to pull in residual coin
faster by making it possilile for him
eventually to have- two different
reruns of “Foreign Intrigue” run-
nin% at the same time in the same
market as two different shows.
The change of format in the first
run offers the additional advantage

o1 pmvidin% viewers with a change
{Continued on page 43)

PACKAGE FOR AMERICA

Grand Prize

Plans U.S. TV

Invasion with German Film

NEW YORK, Oct. 23. — Prob-
ably the most ambitious attempt to
sell German feature film product to
American viewers will be made
shortly by Grand Prize Films, Inc.,
which is packaging a group of 26
for the American TV market. The
majority of the product will be

FREE TRIP

Stimulus to
‘Andersen’
Film Buyers

NEW YORK, Oct. 23. — A
powerful giveaway promotion gim-
n.ick is being thrust into the hands
of sponsors of “Hans Christian
Andersen” by Interstate Television
Coi poration.

The distribution firm has closed
a deal that will enable "Andersen”
bankrollers in the major markets
to provide a free 10-day tour of
Denmark, including two-way air
passage, to TV viewers in their

(Continued on page 43)

‘Mrs. Jones' in Color

HOLLYWOOD, Oect. 23.—A
half-hour color film, entitled “Mrs.
ones, Meet Yeur Partners,” has

n prepared v Northrop Air-
craft, Inc., for TV presentation,
Shot in co-operation with the
Armed Forces and Ground Ob-
server Corps, the picture depicts a
simulated interception and destrue-
tion of an attacking enemy bomber.

IT'S ELEMENTARY!

w ) reiensed by
HEM you combine the world's best known detective >
stariey with mgnifl:qnl‘ acting talent and a director . HPW .
and produecer who is a master in his field, "it's 655 Madison Ave.
elementary™ that you have a show that just can't ® New York 21, N. Y.
miss . . . or, as the trade would say, "is a natural™
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ood, remonal or na- 1032 Carondelef S
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German, but a few French and
Spanish features will be included,
No distribution arrangement has
been concluded.

Several of these films will be

shown in English and are being
shot with casts who speak the lan-
guage. The rest will be dubbed,
tor dubbing has proved successful
on TV, tho it has not been ac-
cepted as much by theatrieal
audiences.

Grand Prize Films is also con-
sidering packaging a “Continental
Theater of the Air” which would
present the best of its product. A
name emsee such as Claude BRains
would introduce features which are
currently playing in the European
capitals of the world. No one
country, however, would be em-
phasized.

Win Praise

Crand Prize Films has already
found a great receptivity in the
American press to German prod-
uct. One of its films, “Desires,” has
been acclaimed by the New York
critics and is playing at two motion

icture theaters simultaneously, Tts
?ilm:«‘ for TV would not be released
over the air until most of its theat-
rical play dates have been filled.

Moritz Humburger is the presi-
dent of Grand Prize Films and
Sidney Kauofman is its secretary
and general manager.

REVOLVING
DOOR

* Joseph Kaufman, producer of the

new “Adventures of Long John Sil-
ver,” left for England today to set
theatrical distribution there of the
new CinemaScope feature of that
title. The TV distribution of the
series had not been firmed yet, but
MCA-TV was still reported to be
hot on it. TV distribution report-
edly would not start until next
spring, after the theatrical release.
... Norman Sper, star of his own
weekly TV film series spot spon-
sored by du Pont, was heading for
Chicago this week to tabulate the
ballots for the all-playvers” All-Star
team that will play the professional
champs at the opening of next sea-
s011. . . . John Alicoate has joined
Telefilm Enterprises as Eastern
siles manager. Alicoate was until
recently Eastern sales representa-
tive for the Tee Vee Company. ..,
Telefilin also hired Alexander Cline
as its traffic manager. Cline was
with the Shell Qil Corporation for
seven years as manager of its film
| ibrary, . .. Nelson Morris Produe-
tions has appointed the 1]'.1:; Gabriel
Bumbert agency to exploit its new
TV tilm show, "Border Story.” ...
United Productions of America has
named Fred Swanson as director of
sales at its West Coast plant, In
Laddition to selling TV spots and
Cindustrial  films, he wiﬁ be in
| charge of UPA’s character mer-
chandising. . . . George 8. Gladden,
has resigned from J. Walter
Thompson as head of its film de-
partment to join Academy Pictures,
. . . Leonard Hammer, formerly of
Adam Young, station rep, has
joined MCA-TV as a salesman with
an Eastern territory.
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TV FILM PURCHASES

Eleven more cities have purchased “Championship Bowl-
ing,” produced by Walter Schwimmer Productions, Inc., Chicago,
bringing the total to more than 20. The TV sports film has
only been up for sale to individual markets for the last five
weeks, and, according to Schwimmer officials, it looks likely to
have approximately 75 contracts in by the end of the vear.

The latest additions to the list of stations are WBKH,
Chicago; WTVP, Decatur, IlIl.; WMUR-TV, Manchester, N. H.;
WSBT-TV, South Bend, Ind.; KOVR-TV, Stoctkon, Calif.;
WFLE, Evansville, Ind.; WHIZ-TV, Zanesville, O.;: KFEL-TV,
Denver; KULA-TV, Honolulu; WICU, Erie, Pa., and KLIX-TV,
Twin Falls, Idaho.

UTP has sold “Waterfront™ to KCNC, Amarillo, Tex.:
“Curtain Call” to KABRK-TV, Little Rock; “Lone Wolf” to
WENB-TV, West Hartford, Conn.; “"Heart of the City” to
WBKB-TV, Chicago; “The Ruggles” to WKRC-TV, Cincinnati,
and “Counterpoint” to WSEE-TV, Erie, Pa.

UTP has sold “Counterpoint” to WJIM, Lansing, Mich.;
“The Ruggles” to KREM-TV, Spokane; “Curtain Call” to
WTVP, Decatur, Ill.; “Lone Wolf” to WSTV, Steubenville, O.;
“Hollywood O Beat” to KMTV, Omaha, and “Heart of the
City” to KBMT-TV, Beaumont, Tex. . . . WPTZ, Philadelphia,

has bought 13 “Chico and Pablo” features from M&A Alex-

ander.

KHJ-TV, Los Angeles, has bought 100 “Ruggles” films thru
Television Productions, ., . . ABC TV film division has sold 98
“Racket Squad”™ half hours to KTTV, Los Angeles. . , . UTP has
sold “Lone Wolf” to KFEQ-TV, St. Joseph, Mo.; “The Buggles”
to WBUF-TV, Buffalo; “Where Were You?,” “Curtain Call” and
“The Ruggles” to W]DM-TV, Panama City, Fla., and WEAR-
TV, Pensacola, Fla., and “RBocky Jones, Space Ranger”: “Lone
Wolf,” “Waterfront,” “Royal Playhouse,” “Hollywood Off Beat”
and “Heart of the City” to WTV], Dothan, Ala.

WNBK, Cleveland, and WPTC, Philadelphia, have bought
three M&A Alexander Productions feature films.

. The Duquesne Light Company has bought “Top Plavs of
1955" for 44 weeks and “All Star Theater” for 13 weeks for
sponsorship on WDTV, Pittsburgh. Both shows are distributed
by Screen Gems. The former consists of re-runs of the latest
“Fireside Theater,” and the latter are re-runs of “Ford Theater.”
ThF.- distributor has sold “Top Plays™ in a total of four markets
so far,

Screen Gems also sold “All Star Theater” to Consolidated
Gas Company for 52 weeks on KSWO-TV, Lawton, Okla.

United Airlines will carry “Alll Star Theater” for 39 weeks
on KONA-TV, Honolulu, beginning January 1, This deal is for
the episodes now running on “Ford Theater.”

“All Star Theater” is sold in a total of 162 cities,

Screen Gems this week also nabbed sales on two ather
shows, American Qil renewed “The Big Plavback” on KSBW-
TV, Salinas, Calif. That's for the second group of 26, which star
Jimmy Powers. And W]TV, Jackson, Miss., bought “"Rin Tin
Tin" for 52 weeks. The dog show has been syndicated into
five markets in addition to its network run for Nabisco.

Simmonds Upholstering Company of Canada has bought
“Crown Theater” for a 26-week ride on CBMT, Montreal. The
sale was made by 5. W, Caldwell, Ltd., for CBS-TV Film Sales.

PRODUCTION NOTES

By BOB SPIELMA N

Sylvester K. (Pat) Weaver said this week that money being
spent for NBC “Spectaculars” is a calculated output intended
to lure viewers to buy color sets. "We're not kidding ourselves
about who's seeing the shows in color,” he went on, “and we're
shooting primarily for productions that will look good to the 30
million black-and-white set owners.” He estimates that there
are only 5,000 color sets in the United States today, but believes
the number will pick up considerably when RCA markets its
21-inch receiver for $895 around the first of the vear.

Despite the $300,000 cost of the “Specs,” costliest TV show
ever to be produced, will be the three-hour-long “Davy Crockett”
films for the “Disneyland” show premiering over the ABC
network this week, Combined outlay for the trio, being shot in
color on location in Tennessee, is said to be well over §1 million.
Disney hopes to bring in other segments of the series for around
$30,000 each, which is the amount of cash the sponsors are
shelling out.

No contract has vet been signed between M-G-M and
Desilu Productions, altho deal is in the works for Desilu to
produce a feature next summer for Metro release.

Roland Reed is producing a series of spots, free of charge,
for use in muscular Lxl.’i_'-:tmph}r drive later this fall.

Dick Gray, Western representative of Frank Music Cor-
poration, has left the firm to become producer of the Margaret
Whiting lelefilm, “Holiday in Bhythm,” being shot by Mercury-
International,

George A. Baron, general manager of Station KOWL, flies
to New York this week with Joe Adams for premiere of “"Carmen
Jones,”  Adams is one of featured performers in the Otto
Preminger production,

Danny Perrett, son of publicist Frank Perrett, is in stitches,
G0 of them to be exact, alter tumbling down a mountainside
on a Bov Scout hike last weekend. Perrett breed is strong, tho,
and Dannyv’s back walking around.

Casting auditions for six-month-old infants were called off
at California studios last week becanse smog was making yvoung-
sters ery, and script called for smiling baby,

TV Spots has lured Director Robert Gannon from Convair's
motion picture division, where his latest was “Trade Winds,” and
has signed Marjorie Howe as production co-ordinator.

Southern California Broadcasters” Association’s annual get-
together will be emseed by KNX deelay Bill Balance at the Ingle-
wood Country Club this week.

TV debut of Alan Ladd will be in “Committed,” film for
General Electric Theater, being shot by Jaguar Productions.

Tall Tales Department? Richard Webb, star of the "Captain
Midnight” series, was out on new 30-foot cabin eruiser when a
fuse blew and TV set went out. So Webb, anchoring boat,
swam ashore, knocked on door of house, and looking like some-
thing dragged out of the ocean, asked to be allowed to see the
“Captain Midnight” show on the home's television set. He wasn t
turned away, so it says.
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" OCTOBER 30, 1954 _ THE ‘BILLBOARD 1V Film 9
Sept.  Previous
THE BILLB&ARD SCOREBOARD E SM PTE Meet Hl:rlitﬂnl m’. Title, Tm‘nnd Distributor Station—Day—TIime hﬁﬂl_
AI’ Nﬂ”—”&twﬂrk r V ﬁlm Ser’es M“I'S N eeds 19.2.. 8.8..Ccwboy G-Men—West.—Flamingo Films ..., WCPO—Sun, 1:30-2:80 _...14.1

and Competition, and Their
Multi-Gity ARB Ratings

pertods for TV film.  Listing of fiims
i8 by rank order, according fo Tating;
onder each of these time subdivisions,

All films shown are sold on a8 syndi-
caled basis unless they are designated
by a dagger (1), in which case they are
nationally spot booked. Stations, when
designated by an asierizsk (*), are UHF
outlets,

The highest roted opposition program
iz shown along with each [ilm series
listed, and ARB ratings are given for
programs competing with the wp 10
fllm series in each market, .

For further information on audience
sizc and breakdown, please consuoli
American Research Bureau, National
Fress Building, Washington 4; 551
Fifth Avepue, New York, or P. O
Box 6934, Los Angeles 11

This char 15 one par of a [our-week
rating study in which all pértinent data
is given for evéery non-network TV film
series currently being shown in markets
surveyed by the American Ressarch
Bureau. Each week this chart covers
B different group of cities: thios, over
8 four-week span, all cities are covered
which were surveyed by ARB in lis
latest market studies, Where a city also
was covered by ARB in the previous
month, the last rating of each film
series also ia shown,

Withio each marker shown below,
programs are listed under three separate
subdivisions of broadeast time: The
prime evening hours, davtime hours om
weekdays and daytime hours on Satur-
days and Sundays. This is to highlight
the developing ose of marginal Ume

Bepd.  Previous

ARE. Month's Seny
Rating  Rating Title, Type and Disiributor Statlos—Day—Time in Use
nETHDIT IIIIIIII ll#iillliil---l-i-l.---‘ STATIGHE

Sign-On to 7 p.m~Monday Thru Friday

Is-i-- 'I'-.--Em ﬁ“r?—“'t!t-n'cns Flh ------------- “"J!E—M,. i:‘“"l-" +-!l-!':u
Top Opp. & Rating: Time for Music; MNews.... —

1X6.. 3.4..1KH Carson—West.—Coca-Cola Co. ........ WIBK—T, 6:00-6:30 .. ...20.%
Top Opp. & Rating: Time for Music; News.... —

11.4.. %4, Seperman—Adv.~—Flamingo Films ...... vees WXYZ—W, 5:30-6:80 .. ..187
Top Opp. & Rating: Adventure Patrol.... —

11.3..11.6. . Wild Bill Hickok—West.—Flamingo Films ... WXYZ—M, 5:30-6:00 ....20.4
Top Opp. & Rating: Adventure Patrol.... —

8.9,. —..iCaptain Miduight—Adv.—Wander Co. ..... WIBK—=W, 6:00-6:30 _....16.7
Top Opp. & Rating: Detroit Deadline; News. ... —

58.. —. Rocky Jones, Space Ranger—Adv.—UTP.... . WXYZ—T, 5:30-6:08 .....14.9
Top Opp. & Rating: Adventure Pairol,... —

3A.. 4.9, . Terry and the Pirates—Adv.—Official Films, . WXYZ—Th, 5:30-6:80 ,...14.6
Top Opp, & Rating: Adventure Patrol.... —

83.. =—..nens Christian Andersen—~Child,—

Imterstate TV ... .....ccvvvvivinnnnnests. WIBK=Th, &:080-6:3 ,...14.1
Top Opp. & Rating: Detroit Deadline; News,,.. —

Sign-On to 7 p.m.—Saturday and Sunday

]‘-:. .1“. ..ﬁ.llil Ml[—wﬁl-—ﬂﬂ Fl- cE A G EEE G wx‘-’H.‘ Jt"-ﬁtﬂ amE
Top Opp. & Rating: Wings Over the World..., —

7.1.. 5.6, . Terry and the Pirates—Adv.—Ofhekal Flipis. . WXYZ—58a, 11:00-11:30 ,.17.1
Top Opp, & Rating: Adventure Ho...., —

5.4.. 1.1, .Cowboy G-Men—West.—Flamingo Films..... WIBK—5, 11:3-1: Lin4
Top Opp. & Rating: Ed McKenzle.... —

u-- 41-’- rmw G‘"“_'_wml_md“ﬂ .IIII-- ll-ilwlll‘_h 1‘"’11! ll-llils-l'I
Top Opp, & Rating: Sunday Matinee.... —

33.. —..Wild Bill Hickok—West.—Flamingo Fllms voo CRLW—8, 5:00-5:30 .....M.6
Top Opp. & Rating: NCAA Football, .., —

LE.. 1L.1. . Mad. Sq. Garden Highlights—Sports—

Wink Films ............ccccvcvverneneee WEYZ—8, 6:30-7:00 .....37.4
Top Opp. & Rating: Beat the Clock.... —

82

LN

7 p.m. to Sign-Off—Monday Thru Sunday

39.5. 41.1. Badge Tid—Mys.—NBC Film ,.............. WWI—Sn, 10:00-10:30 ... 52.5

) Top Opp. & Rating: City Kid.... £.9

8., —. Waterfront—Adv.—UTP .........ccvvvneeee WXYZ—T, 10:00-10:30 ... 49.6
Top Opp. & Rating: Motor City Fights,.,.12.0

26.3..27.3. .Racket Squad—Mys.—ABC Film .._........ WWI—-T, %:M-10:00 ,....60.0
Top Opp. & Rating: Stop the Music....20.3

211.9..22.9. . Amos 'n' Andy—Comedy—CBS Film ........ WXYZ—M, 10:00-10:30 _ 452
Top Opp. & Rating: Star Showcase. ...14.]

22.7..298. Mr. District Attorney—Mys.—ZFiv TV ........ VWVWI—=W, 9:30-10:00 .....639
Top Opp. & Rating: Best of Broadway....29.4

19.6..19.2, . The Flayhouse—Drama—ABC Film ......... WWI—S8u, 10:30-11:80 ,... 3.5
Top Opp. & Hating: Place the Face,..., 7.6

19.3..18.8. .Famous Flayhouse—Drama—MCA-TV ...... WXYZ—W, 10:30-11:00...23.3
Top Opp. & Rating: Man About Town: Hall of Fame.... 3.8

19.1.. —..Colonel March—Mys.—Official Fiims wnnnees WWI=M, 9:30-10:00 ....57.2
Top Opp. & Rating: Summer Theater....26.3

17.8. .17.1. .Clsxo Kid—West.—ZIv TV ,......c00000unue WXYZ—Th, T:00-T:30 ...

Top Opp. & Rating: You Bet Your Life....31.4

16.0. .1%.6. . Libéerace—Music—Guild Films .............. WWI=F, 10:00-10:30

Top Opp. & Rating: Black Spider,...17.1

526

SN L

£5.1..39.8. .1 Led Three Lives—Adv.~Ziv TV ........... WIBK—Th, 9:30-10:00 ., 628
Top Opp. & Ratiog: Lux Video Theater...., —

14.3.. —..Your Star Showcase—Drama—TPA _..... oo s WW =M, 10:00-10:30 ... 452
Top Opp. & Rating: Amos 'n" Andy.... —

133, 4.7, .Times Square Playhouse—Drama—2Ziv TV ... WXYZ—T, 7:00-7:30 .....4L1
Top Opp. & Rating: Midwestern Hayride.,.. —

13.3..12.7. .Favorite  Story—Drama—Ziv TV .. ........ WIBK—T, %:30-10:00 ... .60.0
Top Opp. & Rating; Racket Squad..., —

13.3..13.9, .Boss Lady—Comedy—M & A Alexander..... WXYZ-T, 10:30-11:80 ... 34.9
Top Opp, & Rating: Motor City Fights,... —

11.1..12.7. .Foreign Intrigue—Ady.—Sheidon Reymolds, ... WIBK—T, B:00-8:30 .. ...64.6

Top Opp. & Rating: Fireside Theater.... —

10.5. .20.6. . Ellery Queen—Mys.—TPFA ciciiassess WIBK—S, 9:30-10:00 ,....57.4
Top Opp. & Rating: Your Hit Parade,... —
8.7.. —..Famwus Playhousé—Drama—MCA-TV ....... WXYZ—M, 10:30-11:00 . 256
Top Opp. & Rating: Stage 4.... —
B.5. 151, .Royal Playhouse—Drama—UTP ............. WXYZ—W, 9:00-9:30 ....66.7
Top Opp. & Rating: Best of Broadway.... —
55.. =, .Bascball Hall of Fame—Sporis—
Flamingo Fllms .. ....... ... covivrnnee. WWI—Th, 10:45-11:00 ...30.7
Top Opp, & Hating: Feature Film .... —
5.3..1L6. Janet Dean, BR.N.—Drama—MPTV ......... WXYZ—Th, 10:30-11:08 . 19.7
Top Opp. & Rating: Feature Film ..., —
4.7.. 3.]3..Big Mayback—Spoarts—8Screen Gems .. ......, WXYZ—8, 9:00-9:15 __ ... £4.2
Top Opp. & HRating: Ssturday Night Revie,... —
44., —..Life With Elizabeth—Comedy—Gulld Films. .. WIBK—Th, 5:00-8:30 ... 65.6
Top Opp. & Rating: —Dragnel. ... —
4.0.. 1.9, .{Eversharp Theater—Dvama—Eversharp Co.,, WIBK—M, 10:30-11:00 . ..25.6
Top Opp, & Rating: Stapge 4,.., =—
ur W - -Ra-H mdtr"—w"l-"—cns Flll'm PERERE N EA R CH;LW—F. T:H-T:J" ..... “.1
: Top Opp. & Rating; Mama,.,. —
1.7.. —..Roller Derby—Sports—Nat'l Telefllm Assoc.. . CKLW—5, 7:30-85:08 .. ... 41.1
Top Opp. & Rating: Stage Show.,,. —
L5.. =—..Fuhian of Scotlund Yard—Mys.—Telefilm
EmlurBriisl . i e s i e A WIRK —W, 11:15-11:458 _, . 1A2
Top Opp. & Rating: Armchair Theater,,., —
0.7., —..Baseball Hall of Fame—Sporis—
Flamingo Fllms | ........cccovivemnnrensnss WWI—F, 10:45-11:00 ....27.7
~ Top Opp. & Hating: Black Spider.... —
0.7.. —..0ld American Barn Dance—Musice—UTP ... WBIK—M, 11:15-11:45 ,,.12.2
Top Opp. & Rating: Armchair Theater..,. —
CINCINNATI .......coviiiiennnnnnn. .+++.3 STATIONS

Sign-On to 7 p.m.—Monday Thru Friday

6.7.. 5.9, .Texas Rasln'—Sports—Sportatorium
Top Opp. & Rating: Various..,., —

sraves WEPO—W, &:30-T:30 .., 307

Sign-On to 7 p.m.—Saturday and Sunday

17.6..18.1, .Cisco Kid—West.—Ziv TV ................ WCPO—Sa, 5:00-5:30 ... .30.4
Top Opp. & Rating: Meet the Press..,. 125

15.7..14.7. .Badge Tld4—Mys.—NBC Film .............. WLW.-T—8u, 6:00-6:30 ,,.36.2
Top Opp. & Rating: You Asked for Li....[42

Of Color TV

HOLLYWOOD, Oct. 23.—De-
velopment of magnetic sound for
TV color film and need of stand-
ardization in telecasting color pix
highlighted this week’s meeting of
the Society of Motion Picture &
Television Engineers.

Edward Schmidt, of Reeves
Sounderaft, reported the develop-
ment of a magnastriper which
produces a magnetic sound track
on the side of 16.mm. film with a
speed of operation of 10,000 feet
per day.

Machinery was set in motion
by the SMPTE to supply TV sta-
tons with color film for testing
as to brightness, contrast and tone,
Altho the engineers hope to estab-
lish standards similar to those set
for black-and-white telecasting,
there is likely to be some delay
since few stations are as yet
equipped to handle colorcasts.

Elected president of the organi-
zation was John G. Frayne, di
tor of research for the Westrex
Corporation. Other officers are
Barton Kreuzer (RCA), vice-presi-
dent; Norwood L. Simmons &Easb
man Kodak) editorial wvice-presi-
dent, and Edward S. Seeley
(Altech Service), secretary.

Douglas Teams

With Lesser
On Adventures

HOLLYWOOD, Oct. 23.—For-
mation of Television Adventure
Films Corporation was announced
today by Jack Douglas, head of
Jack Douglas Productions, which
packages TV shows, and Sol Les-
ser, veteran film producer,

The company’s first production
will be “I Search for Adventure,”
a teleseries which has been pre-
sented part live and part film on
Los Angeles Station KCOP,

The films will be syndicated
nationally by the corporation,
American Home Products Com-
pany has taken an option on spon-
soring the show in 11 Western
markets, it was announced.

With 11.5 million feet of adven-
ture film available to them, Doug-
las and Lesser will only have to
film the interview part of the show
in which Douglas talks to the ex-

lorers and adventurers whose
ilms are presented. With nearly
all of this footage in color, the
hintf_'nfiew part @uﬁ be done in tint
also.

The material on hand is enough
for some 60 to 70 half-hour seg-

ments, according to Douglas.

American Nat’l
Vice-Prexies Seek
Complete Control

HOLLYWOOD, Oct. 23.-A
svndicate headed by American Na-
tional Studios wvice-presidents Bill
Stephens, Edward R. Conne and
Bernard Prockter this week moved
towards obtaining complete con-
trol of the television film produc-
tion lot by taking an option on
the stock of Edwin Pauley, Dan
Reeves and Fred Levy ]Jr.

Pauley, Reeves and Levy had
held 56 per cent of the-stock in
the studio altho they had no voice
in the management. Tho the pur-
chase is complicated by mortgages
and other factors, the Stephens
grnnlll reportedly  paid  approxi-
mately #400,000 for the option,
Chesapeake Industries  received
$1.1 million for the lot last Feb-
ruary, but Stephens said that he
1lﬂw places its value at %2.5 mil-
ion,

The present policy of the ot
will continue, according to Steph-
ens, but indications are that start-
ing next year the studio will not
permit producers on the grounds
unless they are willing to tum
over ur:tuui” shooting of the [ilms
to the studio production company
on a percentage basis.
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| RO 6.8 . Ramar of the Jungle—Adv.—TPA .,

Top Opp. & Rating: Sunday Matinee.... 3.0
T4., 9.1, . Wild Bill Hickok—West—Flamingo Films... WLW-T—S8, 6:00-6:30 ... .20.4
Top Opp. & Rating: NCAA Football, ... :

7.5.. —..Superman Cartoons—Child.—Flamingo Fllms. . WiCPO—8u, 1:00-1:15 .., 115
Top Opp. & Rating: Varous.,.. —
4.7,. —..1Captain Midnight—Ady.—~Wander Co, ...... WEKRC—S, 10:00-10:30 .., 9.1

Top Opp. & Rating: TV Story Hour; Space Patrol, ... —

LO.. 3.5, .Boss Lady—Comedy—M & A Alexander. ..., WCPO—Su, 5:30-6:00 ... 25.
Top Opp. & Rating: Roy Rogers.... —
7 p.m. to Sign-Of—Monday Thru Sunday
32.0..23.8. .City Detective—Mys.—MCA-TV . ......0nnn WCPO—W, 5:00-8:30 - ., 498

Tep Opp, & Rating: Strike It Rich....12.9 F

3.1..22.3, Mr. District Atforney—Mys.~Ziv TV ...... WLW-T—T, %:30-10:00 ...5%56.1
Top Opp. & Rating: Stop the Music....18.6 ;

16.1..20.6..1 Led Three Lives—Ady.—Ziv TV _......... WLW-T, Th, T:30-5:00 ...46.8
Top Opp. & BRating: Four Ster Playhousge,.,.17.3

20.5. . 110, .Bosion Blackie—Myi—~—Ziv* TV ...0cvcevsnes- WLW.-.T—8,
Top Opp. & Rating: Yarious..,.131.5

10:80-10:30 . 439

17.0..11.5. .Favorite Story—Drama—Ziv TV .......cc... WLW-T—F, B:20-9:00 __..50.6
Top Opp. & Rating: Ouwr Miss Brooks....28.5

144, .12.7. . Superman—Ady.—~Flaminge Fllms ......,... WLW-TT, T:00-7:30 ....323
Top Opp. & Rating: The Goldbergs,...12.2

139,057, . Your TV Theater—Drama—ZEiy TY ......... WLW-T—5; 19:3-11:00 ..35.%
Top Opp. & Rating: Movie at 10....11.2

'.l!r e | .“' H'IIIHH—U“ ttttttt BEEEEEEE “l.-':—'“r 'i“"i“ saw -H-.'
Top Opp. & Rating: Robt. Montgomery.... —

!-l-j-- - 1'1- .T’ﬂ“ E"-l' “mu—m‘u_"ﬁ L EEEERE L) w':m"" 'F- ‘I"":" sam -"r‘i

Top Opp. & Rating: Our Miss Brooks,... —
IL3.. L3 .Inlto the Night—Drama—5terllng TV........ WLW-T=8u, 11:30-12:00..11.8
Top Opp. & Ratimg: Home Theater.... —

COLUMBUS ............ 3 STATIONS

Sign-On to 7 p.m.—Monday Thru Friday

13.1..19.6, . Seperman—Adv.—Flamingo Films ....... wee WEBNS—W, 6:00-6:30 .....16.5
Top Opp. & HRating: News; Marge and Jeff.... 2.6

5.4..1%1. . 1Kt Carson—West.—Coca-Cola Co. .ovvi00. . WBNS—Th, 6:00-6:30 ....128
Top Opp. & Rating: News; Marge and Jell..., —

B8.. 7.7..Clsco Kid—West.—Zlv TV ......ccovv5n05s: WLW-C=F, 6:00-6:30 ....157

Top Opp. & Rating: Range Ridcr.... —_—
5.7.: 54, Range Rider—West.—CBS Fllm .......0000:: WBNS—F, 6:00-6:30 .,,,.157
Top Opp. & Rating: Cisco Kid.,.,. —

Sign-On to 7 p.m.—Saturday and Sunday

1.2, 133, Badge Ti4—Mys.—MNBC Fllm ..........c.0. WLW-C—5n, 6:00-6:30 ...28.1
Top Opp. & HRating: You Asked for Il.... —

11,8, . 046, . Wild Bl Hikckok—Wesi.—Flamlngo Filma.... WBNS—S8, 6:00-6:38 .....15.9
Top Opp. & Rating: NCAA Football.... — i

5. BI. . Annie Oakley—Wesl.—CBS Film ...... secass WIVEN—Su, :3-4:08 ... . 237
Top Opp. & Rating: £oo Parade.... —

B4, . 144, Cowboy G-Mtn—Wesl.—Flamingo Films ,... WENS—S, S:0d-4:08 ....I18.0
Top Opp. & HRatiog: NCAA Foolball,... — .
£7.. 6.9..Ari Linkletier and the Kidsi—Comedy—
[ B R P P T wnsenss WIVN—8u, S:00-5:15 ....27.0

Top Opp. & Rating: Meet the Press.... —

ET.. =..7Capinin Midnighi—Adv.—Wander Co. ...... WBNE—8, 10:00-18:30 ....132
Top Opp. & Rating: Space Patrol,,., —
11 —.,Rocky Jones, Space Rapger—Ady.—UTP ,.,... WTVN<8u, &:00-6:30 ... . 28,1

Top Opp. & Raiing: You Asked for IL....

7 p.m. to Sign-Off —Monday Thru Sunday

27.1..27.5, . Rackel Squad—Mys.—ABC Fllm
Top Opp. & Hating: See It Now.... 204

WLW-C—T, %:30-10:00 ... 51.6

25.7..14.0. .Boston Blackle—Mys.—Ziv TV ............. WLW-C—8§, 10:30-11:00 ..33.2
op Dpp. & Rating: Adlai Stevenson; Duffy's Tavern..., 7.5
24.7..20.5. .1 Led Three Lives—Adv.—Ziv TV ....... v WBNS—T, B:3-9:00 .....54)

Top Opp. & Rating: Circle Theater.,..263

21.0..20.0, . TEversharp Theater—Drama—Eversharp Co.. . WLW-C=5, 16:00-10:30 ..31.%
Top Opp. & Rating: Film Short; Adlal Stevenson.... 5.9

0.6, .24.2, .Mr. District Attoroey—Mys—Fiv TV ...... WLW-C=W, 9:30-10:00 ..50.4
Top Opp. & Rating: Best of Broadway,,...26.9

18.4..21.7. .Royal Playbopse—Drama—UTP ... ......... WBNS—Su, 9:00-9:30 .. . 519
Top Opp. & Rating: Loretta Young....3L5

17.3..31.1, .City Detective—Mys.—MCA-TV ... ....... WBNS—Th, 9:30-10:00 _. 489
Top Opp. & Rating: Lux Video Theater.,.,25.3

16.7.. 7.9..Into the MNight—Drama—Sterding TV ........  WLW-C—F, B:3-:00 ....39.3
Top Opp. & Rating: Marathon Theater....20.6
15.5,.20.0, . Counterpoini—Drama—LUTP ................ WBNS—5a, 5:30-9:04 ... . 530
Top Opp. & Rating: Television Playhouse....20.4
13.1.. —..Amos 'n" Andy—Comedy—CBS Film ....... WIVN—M, 7:30-8:00 ... . 60.0
Top Opp. & Rating: Godfrey's Talent S¢outs,...4LE
0.8.. 9.2, . Dulffy's Tavern—Comedy—MPTY ... ..o0v... WANS—5, 10:45-11:15 ,..M.4
Top Opp. & Rating: Baston Blackie; Wrestling.... —
9.8.. 148, Libernce—Music—Gulld Films .............. WBNS—=Th, 10:45-11:15 .. 211.4
Top Opp. & Rating: Family Playhouse,... —
B.4.. 9.6 Foreign Intrigpe—Ady.—Sheldon Reynolds, .. WBNS—Sa, 10:30-11:00 .. 22.%

Top Opp. & Rating: Front Row Theater.... —
T3, 008, Waterfronf—Ady—UTP . ...... iresneess WEANS—F, 18:10-11:00 ...20.6

Top Opp. & Rating: Family Playhouse. ...

i-T. s — '[.'-‘I'tl'll'll ﬁ““-r—“ﬂml—‘:“ F“- EEAE R RS wn’N—'Tp ?=m=“ TR R -‘115
Top Opp. & Rating: Juvenile Jury.... =—
6.3.. —..00d American Barm Dance—Musie—UTPF ... WTVN=—S8, %:00-9:30 .. ...449

Top Opp. & Rating: That's My Boy.... —

6.1,.20.6, . Lone Waoll—Mys.—UTP ........cocvcnnnnnns WTYN=Th, %:30-10:00 ...48.9
Top Opp. & Rating: Lux Video Theater,... —

6:1., —. . Hollywood OFff Beat—Mys.—UTP ........... WIVN—F, 7T:30-8:08 ,...41.6
Top Opp, & Rating: Topper,... —

£3., =—. Heart of the City—Drama—UTF ..... e WIVNN—F, T:00-7:30 ...34.0

Top Opp. & BRating: Mamua,... —
E L. 4.1, Big Playback—Sports—Sterling TV .......... WLW2C=F, %:30-10:00 .. 41.6

Top Opp. & Rating: Our Miss Brooks. ...
4.1.. —. . Cases of Eddie Drake—Mys.—CHS Film.....

Top Opp. & Rating: Burns and Allen. ... =—
cessnnes WEW-C—M, 7:00-7:380 ,..0 .8

WIVN=—M, 7:00-7:30 ... .39.8

33., —..Into the Night—Druma—5Sterling TY
Top Opp. & Rating: Burns and Allen. ... —
8., —., . Filex of Jeff Jonés—Mys.—CBS Film........, WTVN—W, 9:30-10:00 ., 504
Top Opp. & Rating: Hest of Broadway.... —
LOS ANGELES ............ .... cisesess-.7 STATIONS

Sign-On to 7 p.m.—Monday Thru Friday

cevsss - KITY—M 10 F, 6:15-6:30.24.6
Top Opp. & Rating: Spaice Funnies.... —
6.4.. 6.9, Time for Beany—Child.—Consolidated TV... . KTTV—M o F, 6:30-6:45 13,1
Top Opp. & Ruating: CBS News,.., —
— ¥, and Mrs. Morib—=Mys—Adv, Pegm. Serv.. . KTTY—M 1o F,
10:00-10: 30
Top Opp. & Rating: Ding Dong School, ... —

0.5..

FREEAERREER RS 5"

Sign-On to 7 p.m.—Saturday and Sunday

12.5, 119, .wWild Bill Hickok—West.—Flamingo Films. ... KABC—Sa, 6:00-6:30 .....34.4
Top Opp. & Rating: Baseball .... —

11.5,. 7.1..Sports Spoflighi—Sports—Tel-Ra . .......... KHI}—8u, 4:154:3 ......266
Top Opp. & Rating: Maovie, Falopy Derby..., —

B.3., 8.5, . Ramar of the Jongle—Adv.—TPA ... ... .... KTTV—58, &:30-7:00 .., ... 8.0
Top Opp. & Rating: Beal the Clock, ..., —

4.5, . 59, Hopalong Cassidy—West.—NBC Flilm ...... KTTV=—8u, 5:08-6:00 .....39.5
Top Opp. & Rating: Max Licbman Presents..., —

4.5, 55 . Gene Autry—Wesl,—CRS Fillm ., ........... KNXT—5u, S:M-6:00 ....40.7
Top Opp. & Rating: Max Licbman Presents.... —

4.4, . 6.0, Blg Playback—Sporis—Secreen Gems ........ . KABC—§, &:457:00 ......27.6
Top Opp. & Rating: Beat the Clock. ... —

4.9, . &1, BRamar of the Jungle—Adv.—TPA ... ....... KTTV—Su, 6:3-T:00 __.._ 330
Top Opp. & Rating: Koy Rogers.... —

3.9, 4.1, Clseo Kid—=West.—ZIv TV ........c0v0vwee.. RABC=8, 5:fd-5:30 ...... 119
Top Opp. & Retimg: Carioon Carmival, ... —

A5.. Ef. . Time Tor B!ln_r-—chll'd,—cnlﬁ-ﬂ“ltlttd TY . .KTIV—-5, d:-6:30 . .....16.8
Top Opp. & Raling: Sat. Night Fights..., —

(Continued on page 10)
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& .:-l- 1;‘:: -.l:r-‘I l-..-iq-q‘i E: +..';.-,|.'I|.1 '.! p.‘l‘ I|.:'|li l'l: Ill1 ‘-l.. :: ok .|_'II:I I.'lnl.r:’I
10 TV FILM _ % .l VS THE BILEBOARD' M M Y ot OCTOBER 30, 1954
THE BILLBOARD SCOREBOARD U I'IitEd Hypes THE BILLBOARD SCOREBOARD
[ ]
All Non-Network TV Film S 4 TV Film € ol
[
on-iNetwor im Jderies |Next Year's Film Co—mercials
and Competition, and Their Sales P in Production Since Sentember 1
(ompetition, and Ihe! Prog , on Since Sep
M ,u ( ARB Rﬂh s HOLLY W'DGD, Oct. 23.—-—-—Thl! This is 3 monthly feature of The Billboard’s TV Film department and offers
- u e ng belief that indept—:nﬁﬂnt stations the most ‘complete directory avallable of production of _I'il:l commercials, Pro-
E | must hll"ﬂ?.' ﬁ.‘l"..il:—l‘.ﬂllﬁﬁ pmgmms lhﬂ}" dugers or others who desire to “have their ]!I!:Iﬂ'd'l.]i:i! Inchad ghould send their
; . B == listings' to reach The Billboard® New York office no latér tham the 25th of
bt Eﬂnﬂ“uEd _f'l'ﬂﬂl‘ ]']:'.IEE 9 Eﬂ"", EE" to IDEH'I Ed\?ETI.'IEE'!TH ﬂ"d t,u each month. Listings should be for the last full preceding month.
national advertisers on a spot basis The following symbols are used to designate types ol commercials listed:
Sepl.  Previous i has led United Television Pro- LA—live action; FA—full animation; S.—semi-animation; J—jingles; S—slides.
' ARB  Monih"y grams to expand it 1955 sales Trpe
. Ral Rafing Tille, Trpe mnd Disiributor Station—Day—Time in Jse . Py - How Length (C denodes
: " ' " P’“E‘&‘mr Lee dsa:ﬁ?’ “"E“ﬂ_""ﬂ vice Adrertisers (and show, Il any) Products Agency Many bn Sec. Color)
3.1.. —. tCaptain Midnighi—Ady,.—Wander Co. ......KTTV—Su, 6:08-6:30 ... 3.4 | President, sai 5 Wee 8. W. Caldwell, Lid., 447 Jarvis St Toronto . :
Top Opp. & Rating: Wild Bill Hickok.... — Plans are for UTP to syndicate| Robin Hood Flour (Liberace}—Flour Mix & Oats— :
= Il_‘r_. I,'r I_“i.:k ‘I‘m]‘—h‘ln.—cﬂﬂld T"I FRaEEEmEE -‘.l‘l{:_!-| 5;"""‘;“ nln-i"'ll? fﬂ_ur W seriﬁ Savin M]ﬂ 'Irﬂ'l.im 1!. R“h‘i:ﬂm E.. s EBEBE RS A EEE 'EI'I- S E O E &R ..'_-5
- Top Opp. & Rating: Max Licbman Presents.... — o g ' French Version 5.....ciiceiaviafliinciniii LS
Two of these are “Author’s Play- i
hioikie” Ilﬁd the “O HEHT:-." TV Simoniz—Hi-Lite—Walsh Advg. . . c.cccisinciisans Jiciaasansssses BodiaiciiiaaalL
At : < _ f . Community Chest—Red Feather—Maclarens Advg... 4. .. ...ccevneuse B0, .onnineaa. L
7 p-m- 10 Elgndﬂﬂ Monday Thru Sunday _ Theater, The semaining pair | Condor Films, Inc., 1806 Clive S1., St., Louis, Mo.
1;_.,.:3.1,_!{-urﬂ1uflm£m Iru-ﬂ..... ..... .!.I...tnv—s. 7:30-8:00 ......541 have not been decided on yet,| Banquet Canning Co.—Caper Dog sﬁﬁ;a . o .
op Opp. | ¢ Harry Owens.... 8. p : - Assoc. E......... AR
24.7, . 19.7. . Waterfront—Ady.—UTP .. ........coveeuen.. KTTV—T, 7:30.8:00 .....s5.7| Each will ‘consist of 39 segments.| . rican Furhace Co—FurmnCes—Difoet. ......... 3oresnorsenses 20 nnioniriiiE
; Top Opp. & Rating: See It Now..., 1L6- Other shows which UTP will | Clayton W. Cousens. :‘mluﬂm -gi W. 57ih St., New York
22.4..17.6. Amos 'n’ Andy—Comedy—CBS Film ....... KNXT—T, 8:00-8:30 .....623 ] o Caryn-Gae—Lipstick—Turner & Dysof.....cveeanns Zooserinrsnanss Bloiisasisns—
Top Opp. & Rating: Favorite Story....14.8 J I:‘m:'mfrm"-'- to handle are LD"E Prociegr - & Gamble Canada—Camay—F. H. ;
21.2,.18.6. .1 Led Three Lives—Adv.—Ziv TV ...¢....... KTTV—S, 8:30-9:08 ......5%6 }'*r“]f- “Mayor of the Town,” - Hayhurst, Ltd. 3. .000anevives 80iiserossans.L
Top Opp. & Rating: Spade Coolev.1..12.5 . . ‘Where Were You?” . “Waterfront” |  Colonial Swres—Mea; & Chicken—Liller Neal .
21.2..16.1. Life of Riley—Comedy—NBC Film '......l...:'rrv—a, B:00-B:0 ...... 611 | and “Rocky Jones, Space Ranger.” & Battle S.........60 & ID%s.,........F
Top Opp. & Rating: Mickey Rooney....13.7 Ten new salesmen will be added Brock Candy Co.—Candy Bars—Liller MNeal & 1
. : : g T ... i ' . Baitle 4:........60 & 20............ L
e ot A atings Thalh My Bas iR T "% to the staff to take care of the in-| .k Denove Productions, 7142 Sunset Bivd., Hollymood
18.2..18.2. .My Hero—Comedy—Official Films ..........KTTY—=%, %:00-9:30 ... .62.1 | CTEQSE 1 Pl‘ﬂdu'-‘:t- . Bunk of America—Banking—BBD&D ......vc00uee- X anlasa RIS b
1 Top Opp. & Rating: Kraft, TV Theater....13.7 . The decisions were made at a Empite. Oil Co==0il— orirvasnnnmivassnsnmpnion Vasanspprsnssss Pleunmesessossh
i5.8.. —..Henry Fosda Presenti—Drama— y = Pacific Tel. & Teli—BBDED . ..ovsrvassnsanssriss BFiassssrnnnnnns Pouniassss S
OFTicial FHMS +ooreosnnnresoeeesenneer KNXT—S, 10:00-10:30. .. 49.8 | top-level meeting of UTP execu- | yapry 5. Goodman Productions, 19 E. $3d St., New York
Yop Opp. & Rating: Saturday Night Revue..:.11.3 : ' ' tives in Hollywood this week. Hartford National Bank Service—......:...eeeeesod2insies. 60 &.20,.........L8
158, .12.2. .{Kil Carson—Wesl.—Coca-Cola Co. ........ KARC—M, T:M-8:00 ..... 517 Hankingon Studle, Ine., 15 West thhsl., Mew York i R
Top Opp. & Rating: Summer Theater....180 Revion—Silken Met—Wm. Weintraub Co. c.ovvvner Vivssnssnasnsns va
14.8..13.2. . Favorite Story—Drama—Ziy TV ............KTIV—T, 8:00-8:30 .....62.3 HE{'ZEI' SEtS Cﬂﬂﬂt Carling's Ale—Red Cap Ale—Benton & Bowles..... 6.......0..000. 20.......F& L
Top Opp. & Rating: Amos "n' Andy....22.4 Radikcal=—L,. Woll AR30C, sivevssssnninvinnisasinas bivesnesansnass Blsvannss F &L
14.4.. 9.0..D. Fairbunks Presenis—Drama— H - - Maxwell House—Coffee—Benton & Bowles ..covivee —siassnssscsss V5. L via,s F
Interstate TV .........voreveennnereacess KNBH—W, 10:30-11:00 ..30.8 q_ l'ﬂ Mﬂke VIdplx MNorwich Pharm,—Pepto Blsmol—Benton & Bowles.. 4.............. 20, 0 F
Top Opp. & Rating: Wrestling. .., — ' F Hollywood - Television Productlons, B88 Bergen Ave., Jersey Cliy, N, J,
14.2.. 90, 1*c With Elizabeth—Comedy—Guild Fllms . KTTV—M, 7:30.8:00 ... .57.7 Su | TEI:E TﬂlEnt DavERE SLOres—Stores—HArry SOI0W ...esecsecass Fivesseerssness 20000 I
Top Opp. & Rating: Summer Thealer.... — 3 pp Y . Stores—Harry Solow. ... o000 Avnnnnnnennes Moo, 5
14.2.. 168, . Annie (ak West.—CHS Fllm ............KTT¥=T, T:M-T:3 .....40.9 X I =, 1 ] —H ol e e e R U e o | e el L
Top Opp. & Ratng: Life With Fiiher. .. — HOLLYWOOD, Oct. 23. — Jim| 1iiey & Love. Inc. 3 B, S7th 51, New York 32
13.1. .14.5. . Sitories of the Century—West.— Hetzer, of Hetzer'= Theatrical |  westinghouse (Studio One)—MeCann-Erickson AdvE. . 1..ovueuureeres = eunrnnneens —
Hollywood Televislon Serv. ...............KTT¥Y—58a, %:00-9:3 .... 611 J‘-".gi:'nl:'}", Hlll'lti]'lEtﬂI‘l, W. Va., will Lever Bros—FPepsodent—Malann-Erickson AdvE..... Toccoicsviasass # AR X
= Top Opp. & Rating: G E Theater,,.. — ¢12 | open a West Coast office soon after | Alseo. Ina—Storm Windows—Ketchum, Macleod & . 4
IL7,.. 7.5..1 Am the Law—Mysr—MCA-TV ... ..........KTLA=T, 3:30-%:08 _.. . 6l e " ; Grove, Inc. ovsianans [ e || PRSI H
& BALR: Star ShoWCASE. . . . =it : January 1 to make television Films s S P ol
Top Opp. E ; ; . Whitehall Pharmacal (Doug, Edwards Mews)l—
113.. 8.5. CGene Autry—West.—CBS Film . ...... v KNXT—Th, 7:08-7:30 ....40.1 [and supply talent tu video shows. Anacin—Biow, Tpc.2.........80 & W....oui..0 L
1L1.. 8.5, . Ciseo Kid—West.—Ziv TV ... ......c..ccv0e.. KARC=M, T:00-T:30 ..., 49.6 when he made his first trip to Cali-| ° Malional Biscuit Co.4Rin Tin Timj—=Nabisco Products ; Ve
_ Top Opp. & Rating: Summer Theater.... ~— _ t"I" o —Kenvon & Eckhardt I0.........60 & M............L
|1.5..1|.1..¥n||15m Off Beat—Mys~UTP ...........KTEV—=M, 8:30-9:80 .....65.1 | fornia Etuimﬂke arrangements for a| Warner-Hudnut (Your Hit Parade}=Richard Hud- o
op Opp. & Rpting: Baseball.... — tour af the Internatioral Harvester ' “nut—Kenyon & Eckhacdt T.....60, 30 Bovivsnnnnan:le
S, 145, case—Drama— —T. & L., 612« e T k—Elec ; ot vee 12.... 145, 30,
1.5,.14 ‘!'I_?:Jl: g:: ih;:tins:-‘.l o 'h'l;!'taw” S KTTV-T, 8:30-%:00 §1 2 Falmﬂy Parties, | Schick=—Electric Razors—Kudner ...oveeveevsvanses | ”’:.‘1'12!-’4'-:'.F &
e ll--lflgrtiaa lan mmﬂr_sm_s n Reynolds... . KNBRH—F, 10:00-10:30...41.6 | Hetzer has been in the theatrical |  Sunshine Biscuits—Sunshine Biscuits—Cunningham - i’
op Cipp. o ting: Star Thealer,... — I}{mkiﬂg EIET[I in thE E'l‘it since ) - & Walsh17..... . 0 & AT A e
10.9.10.7. . Mr. District Attormey—Mys.—Ziv TV ...... . KNXT—M, 18:00-10:38 .. . 60.7 | 1 2 § g 5 i American Tobacco Co—Lucky Strike—BBD&D.... 6......... M & M.....i00004.L
Top Opp. & Rating: Baseball,... — 1'139“ ‘Flth tl_l'l'I-E_ out for a hitch in Piel's Bros.—Piel's Beer—Young & Rubicam ....... 6....30, 28, 20,

- 10.6..10.2. Abbott and Costello—Comedy—MCA-TY ... KTTV—M, 7:00-7:3 .....4%.6 | the Army. His firm recently closed DTGNS s . PORTAR, |
Sk 2 J;: 3p?;lﬂlth;;'5n:rg;ﬂﬁ'l;mrr- Ei _H'IT'I.? s 6 45 weeks of industrial shows in the Lo Calroy Food Cnrp.—RBx—f;;:lLrjr B. an?:n, cose B 60, 30 & W.uiiieassss:k
M, - ones—Mys [, —ty i i PR Sﬂllthwﬂﬂt V., La Rosa & Somi—La Rosa VL1 —=PR IESE- . v

Top Opp. & Rating: My Favorite Husband.... — i g wetter, Baker, Hagedorn & Smith12......... 60 & 20.....00000..L
10.3.. L!..I_:l!ur an ll;:ﬂlrm—nm-w crrearnnennes KNXT—M, 18:30-11:00 ..-u.fll Het{:ers firm in the past has| Pharmaceutical, Inc.—Gerticl—Edward Kletter .... 12, 0000060 & Moinnnnn... 3
lop Opp. ting: Baseball.,.. — ween known for its personal man- RCA—RCA TV sets—Kenyon & Eckhardt .........12....14, 14, 120,
18.3.. B.1..Boston Blackie—Mys—Ziv TV .............KTTV—W, B:30-%:00 ,.... 668 o o L = 9 & 50....F & 5 (C)
Top Opp. & Rating: My Little Margie.... — Agl&'mr'l:lt of aets ap Ennnglat F'fm; Cities Service—Cities Service—Ellington & Co. ..... 2.........90 & B....00uiaans
10.0.. 8.6..Hopulong Cassidy—West—NBC Film .......KTTV—W, 7:00-7:30 ..., 431 |and with the Polack Bros.” Shrine ain Midnight)}—Ovaltine—Tatham-
Top Opp. & Rating: Best of Broad i Tshrer S0 R e, e ll:.id 8. % & 60 3
. ating: Bes roadway,... — Circnses. afrd B..ovsnsss
19.8,.. 0.8, . The Ruggles—Comedy—UTF ...............KABC—F, 7:00-T:30 ..... 40.8 imon - ! Palmas Ave., Hollywood
Top Opp, & Rating: Cavalcade of Sports.... — The IH shows are scheduled to Mcf.rnu.liu: ':'aul-m:g'::hi l::; 1?:::,_[*:;,1-““;“' - "
l.l..lu..l.rhman—mﬂ-.-—n-ﬂn Films .............. KCOP—W, T:3-8:00 ..... 55.7 g]? out about January 10 for a tour Evaporaicd & Instant Milk—Erwin, Wasey23.......varlous ..... L&S(1-0
Top Opp. & Rating: Best of Broadway.... — thru Southern California and B. F. Goodrich (Burns and Allen) Tires—BBDA&D,, 23....... various ....L & § (I-C)
9.4..10.0. .Inner Sanctum—Mys.—NBC Fllm ........ L KTTV—S, %:00-9:30 ... 8.6 | Arizona. With the tab being picked | Chevrolet—Automobiles—Campbell-Ewald ....oovir 3ocooo. ¥aTioUs ..., ..L &8
Top Opp. & Rating: Two for the Money.... — ]':r ‘.l _ ngp Gen'l Mills—Sperry Drifted Snow & La Pina
9.2,. 6.0. Terry and the Pirates—Ady.~Official Films, .. KTTV—W, 7:30-8:00 ..... 557 |up by *he regional IH distributor, Flour—Dancer-Fitzgerald-Sample 6. .,....various ....L & 8 (1-C)
Top Opp. & Rating: Best of Broadway.... — the shows will plav 24 dates.| Motorola (Burns and Allen)—Television—BBD&O.. 6.......various ........L & 5§
$.2.. %4  Rackel ﬂ-ﬂi—-'“]'l.—dlﬂ-c !.'"- ........... KABC—Th, 10:88-10:380 .. 516 | Heotrer his had the account since Friskies Dog Food—Dog Food—Erwin, Wasey .... 3.......vorious ........L & §
Top Opp. & Rating: Lux Videa Theater..,, — 1946 Carnation Co.—%arious Products—Erwin, Wase¥... Boowrnes FAMIOUS .eesnes.L & 3
BY.. 7.8 Captured—Mys.—NBC Film _...............KTTV—W, 5:00-8:3 ..... &L ’ Fleicher Smith Siudios, 321 E. 4d4th Si., New York
P I}':.I:*ﬂni;ll; rl-:l'.u!ing: 1 Harll'i;-‘!rﬁrJﬂﬂl'l. -l.',Tl'\»_ﬂ SR T Quality Bakers of America—Sunbeam Bread—...... B..c.0veuee 60 & 20.... “Ji_Ll ?
2,152, ity—Drama— ‘—Sn, 10: L AR . GHM—HTry B CONBN wiviorrrransnssnassssssonss onsanssnsnnss 60........L&
Top Opp. & Rating: Loretta Young.... — E nl- S Fnl-;h Shampoo—Harry B, Coleml .oueiieieenacens - EA, (I 60, . cnes e o
7.7.. 59, . Janet Dean, RN.—~Drama—MPTV ..., ..... KETLAW, T:30-5:08 _. . 557 urls ues Television Graphles Inc., 245 West 55th St., New York a0
Top Opp. & Rating: Best of Broadway.... — : Philip Morris {1 Love Lucy)—Cigarettes—Biow Co... #....oleeessss —orsesasesiaiL
p ( ¥ .
V6., —. . Famons Playhovse—Drams—MCA-TV ......KABC—T, 5:30.9:08 .....612 Colgate-Palmolive—Rapid Shave—Wm. Estey ..... B..iciueirosss —oananns L&F
i sl o ﬁ‘m&'ﬂ_ﬂi'—;z_ - 0 t- axwe Vi S—Couih Drops—BBDED ...iiassnsssisss Teinsraasnnsns Meiensriisinel
L . - P, : United World, 1445 Park Ave, New York
| Tﬂmﬂ :: T A T S ..,..,...IHT'F—T. 9:30-10:00 ... 554 I-IE)‘LLY\'E.{DUD_ Oct, 23, — Suit| Pan American Coffee Bureau—Cunningham & - ;
8., 82, Tales uw;mm-iH:L—Tnti'u Co. . TRNXT—F, 1h30-11i00 0.4 | yas filed this week against Robert ik ML A LR L
g " : iy . ] : e HII.I..‘H“-"EH ﬂd f h “T ascia Procier & Gamble—Joy & Golden Fluffo—Biow Co T T KR PR e
Top Opp. & Rating: Regal Theater.... — AT » producer ot the 15518 Supshing Biscuit—Cunmingham & Walsh ... iiss —icrassssssss = -
§.6.. 9.3, Follow That Man—Mra—MCA-TV ........ KTLA—T, %:00-9:38 ..... 6s.2 | series, by Clarence Eurist, who| [icre-Net—Lennen & Newell .. ooooonenooioristhy m—orrinseesl = ireeeanl
Top Opp. & Reting: Meet Millie,... — claims that he is entitled to 40 'ideo Films, 1004 E. Jeff Ave., Detroit
i ¥ : i per | Video mis, - 1 s ersnm AT,
6.5.. 79..China Smith—Adv—Nat'l Telefilm Asoc. .. KTTV—M, %:00-9:00 .....684 cent of the take of k: Frankenmuth Brewing Co.—Mel-o-Dry Beer &
Top Opp. & Rating: Baseball.... — b SIS G- PACKRIR: Alc—Rulph Sharp 8....10, 20 & 60........L, §
6.2.. *--f_?r':j';l nﬁp-plmf *;::i-—”lw pt:ﬁ::fﬂ“?, r:;:.-u . KTTV—F, T:30-5:00 ..... 8.5 g Mnxwell] contends that he owes | Michigan Mutual Liability Co.—Auto Insurance— ;
) * ik 7 A surist only 10 t Cito & Abbs 1...cveeweses aiiinrnnaas
’-.‘.- 1a . BET .“?'I"i- UJS-A-—\A.-I"I'-.—MF&"W cennsees RTLA—W, B:00-8:38 _....6G2.1 f '] i-- -f_'l E:r ?_..En ¥ IISL“!I -FEF Hic,&‘l:.y.l}unc:rr IM"---N:“' Era Potato chl-ljﬁt—-
'Tl]p' UFP. ﬂ- Rﬂﬂ.ﬂs: I Mllfﬂed Jm“._._ —_— or £ 1 Er OF 3 SHow., Dﬂg'lﬂﬂ] Ewell & Thurber !.,--Iﬂ. m * 61]-......'[.. 5. I
R Mt O i MR XD KTTV—T, 1006100 .17 contract called for the higher| Unied Foundation—1954 Torch Drive— .....o.... 3..1010, 20 & 60,0100
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E. T. Firm Plans

I New Deejay
‘Name' Series

NEW YORK, Oct. 23, — The
World Broadeasting System s
readying seven new transcribed
musical and deejay series for re-
lease in January. No names have
been announced as yet, but the
shows will feature top movie and
record artists as emsees.

World's most recent deejay se-
ries is the Betty Grable-Harry
James daily hour-long package,
and the firm *hinks it is significant
that the series has been sold 1o a
large number of key network radio
stutions in addition to the indies,

World's parent company, Ziv, is
also doing well in the transcribed
deejay field, with “Hour of Stars”
chalking up more than 400 sales
during its first year on the air.
Latter hour-long daily package
features Cinger Rogers, Peggy Lee,
Dick Powell and Tony Martin.

PACKAGING

C hristmas
Card Style
For Disks

NEW YORK, Oct. 23. — Christ-
mas records in special Christmas
mailers have been issued for the
holiday season by Westminster and
Cardinal Records. Now being dis-
tributed to the trade they are both
inserted in card-like packages.

Westminster, a 45 r.p.m. single,
couples “We Wish You a Merry
Christmas” and “Silent Night,” in
performances by The Randolph
Singers. It comes complete with
eardboard stiffener and colorful
envelope, ready for mailing. List
price is 89 cents,

The Cardinal is an EP, holding
four popular Christmas ditties,
"Hin le Bells,” “Silent Night,” “Ru-
d lph” and "“White Christmas.”
Renditions are by the Mulecays.
The disk comes packaged in a
Christmas card. It sells for $1.47,
Ease! displays are available with
the Cardinal product.

Majestic Ties-In
With Liberace on

la part of a newly-worked-out

Music-Mate Plag

NEW YORK, Oct. 23. — The
Majestic -division of the Wilcox- |
Gay Corporation this week worked

a tie-in promotion with Liberace
to help plug the manufacturer’s |
new Music-Mate, a battery plug-in |
combination ra dio-phonograph. |
Under the plan each purchaser of |
the %80.95 machine will be en-
titled to receive a Liberace album
of EP's free.

The joint promotion calls for a
liberal supply of display material
to be furnished dealers. -

RECORD SALES
GO WITH FOOD

NEW YORK, Oct. 23—
Typical of the experimental
work still being done by rack
jobbers is a test made on the
West Coast by one small firm
which set up a low-priced
rack next to a food eounter
and one next to the cash reg-
ister in a local supermarket.

The record rac: adjacent to
the food counter sold twice
as many records as did the
cash register rack.

Victor Spends

2506 for Aids
At Point of Sale

NEW YORK, Oct. 23.—=To ex-
ploit the growing trend toward
sell-service in record sales, RCA
Vietor by the end of this yvear will
have invested $230,000 in* point-
of-sale promotional aids. Most of |
the money has been spent in pro- |
ducing material to hypo the sales
of EPs. :

Distributors acquire _the point-
of-sale material by subscription, in
turn making it available to retail-
ers.

Recent aids supplied by Vietor
include a “kiddy corner” browser,
the 101 best-selling” EP browser,
the “Honor Roll of Hits” merchan- |
diser and many others designed to
help display and move other EP
and LP gseries. Most recent are the
speciul counters for the Glenn
Miller Limited Edition, Vol. II, and
the browser box for the “Hearing
Is Believing” high fidelity disk.

Wide use of streamers, hangers, |
throw-aways and stuffers was also |
made, Alexander noted. i.

Trade Ponders Rack Jobbing

Detroit’s Handleman Set for New
Activity; Philly Firm’s in Trouble

By JOE MARTIN

NEW YORK, Oct. 23.—The self-
service selling of records in such

retail outlets as drugstores, super-

markets and cigar stores, an opera-
tion known as “rack jobbing,” con-
tinues to expand as additional out-
fits enter the field regularly. Yet
most trade-wise observers are still
not convinced that the rack job-
hing business will revolutionize,
expand or destroy the record busi-
ness as it has been operating for
years., -

Within recent weeks the largest
rack jobbing operations in the na-
tion, Philadelphia’s Music Mer-

chants, Inc., with 700 racks, filed a
federal suit against Capitol and
Decca Records in what is consid-
ered to be a fight to remain sol-
vent. At the same time, the second
largest rack jobber, Detroit’s Han-
dleman Drug Company with about
300 racks, has continued to expand
and is now ready to move into
additional areas.

Rack jobbing also continues to
plague manufacturers, distributors
muig retailers with many unans-
wered problems, much confusion
and some worry as to the ultimate
industry-wide effect of this end of
the business upon the entire dis-

Favorite Records
Bows November 8

Combine to Cover Hits With Donuts,
And Retail Them at Two for 89c¢

NEW YORK, Oct. 23.—Favorite
Records, the new low-priced pop
line produced by the Simon &
Schuster-Bell - New Dise combine,
will bow on November 8 when first
shipments of the 45 r.p.m. line will
reach  independent  distributors
handling the line. First release on
the hit-cover label will consist of
six singles. Subsequent releases
will be on a monthly schedule.

As previously reported in The
Billboard, dealers and pperatoss
will get the line, list-priced at two

HANDS ACROSS THE SEA

Victor in Reciprocal
Deal With English HMY

NEW YORK, Oct. 23. — RCA
Victor plans to release an average
of two HMV pop disks a mu:ml:hI as
an
to exploit English record talent
here. Included in the plan are ar-
rangements to step up promotion
of Victor artists abroad.

Joe Carlton, Victor artists and
repertoire chief, just back from a
two-week trip to England and the
Continent, huddled with HMV
brass in London to effect a closer
co - ordination between the two
labels. His talks were with
B. Mittell, managing director of
Electric & Musical Industries, and
Wialter Ridlev, a.&r, head for the
HMY arm of EMIL.

To date Victor has issued no|

mare than a couple of HMV pop
disks a year, except for instrumen-
tals. Too often the reason has been

WSM to Stage 3d Nat'l |
Deejay Shindig Nov. 19

NASHVILLE, Oct. 23. — Radio |
Station WSM will start sending out
invitations next week to the third
annual Natonal Disk Jockey Festi- |
val which will be staged here m'||
November 19 and 20. It is ex-
pected that over 800 disk incl-:e‘_l."sl
will attend the two-day series uf|
meetings, discussions and general
social functions. The event will |
coincide with the 29th anniversary
of WSM's “Grand Ole Opry” show, |

Breakfast, luncheon and dinner
sessions have been set for Friday,
November 19 and Saturdav, No-
vember 20. During the weekend
there will be one formal session at
which jockeys will meet with ex-

]

ecutives from the record and music
industries to discuss problems con-
coming promotion servicing
speeds, ete. .

On Thursday, November 18, the
Country Music Disk Jockeys' Asso-
eiation, organized here last vear,
will hold its first- anmual conven-
tion. CMDJA President Nelson
King and Secretary Tommy Sutton
have been in Nashville this week
completing plans for their conven-
tion.

Last year the two-day festival
drew 536 disk jockeys from every
State in the nation. Invitations go-

ing out this year will reach about
1,500 deegjays.

timing, with the HMV wax reach-
ing here too late for optimum ef-
fect. American covers of the
HMV disks had already become
established. :

The prime results of the new
understanding between the two co-
operiting labels will be to release

+quickly suitable wax in each coun-

try, once it-appears to be taking
off in the other.

Closer Cu-ﬂp-eraﬁun

One way Carlton hopes to
accomplish this is thru closer work-
ing relationships with English pub-
lishers. He has plugged for
exclusivity on certain material with
these ublishers, thus insuring
them uip proper exposure on Victor
here for HMV wax breaking
abroad.

An example of this theory in
operation is the first HMV master
being brought under the new set-
up, English chanter Ronnie Hil-
ton's slicing of “1 Still Believe.,” It
is a Peter Maurice tune, and the
ditty will not be released to an
Amesican publisher until the Hil-
ton disk is debuted here in about

two weeks. Another British master

being readied for early Victor re-
lease is a waxing by thrush Rose
Brennan,

Carlton, who also visited Bel-
gium, Holland, France and Ger-
many, reportéd that Europe is
currently experiencing its biggest
record boom in vears. “It's like
1947," he remarked.

WPAT Goes to 45

PATERSON, N. J.,, Oct. 23.—
Local Station WPAT has decided
to go 45 and will augment its
present equipment with 45 playing
units, RCA Victor expects to de-
liver the new 45 equipment Lo
WPAT by November 13,

www americanradiohistorv com

| Art Sutton. - Plans call for making

Expansion: What's Ahead?

tribution structure. It is no secret
that retailers are worried. "Many
see the rise of rack jobbing as a
seriops threat to their businesses.
Manufacturers, too, are concerned
with the rack jobbing enterprises.
Most, however, feel that it is all
still in such an experimental stage
that no conclusions can be drawn.

Handleman Fjrm
Industry executives” are all in
agreement that -the ~Handleman
operation is the best they have
seen. The Handleman firm- has

been jobbing drug. products ‘with

self-service racks -for:-seme- tifne,
They -entered the record field in

the: State -of “Michigan from the
Detroit River_ to -Magkinaw City,
the Chicago area opened one food
is g&mn% ready o move: into the
Fittsburgh-Youngstowsn, 0., - area
aboyit November 1. T e firm de-

o

records for 89 cents, at regular
trade discounts usually applied.to
89-cent single disks. According to
Arthur Shimkin, who heads the
operation, there are already 35 dis-
tributors lined up for the label.
Favorite will almost always dupli-
cate the song material available on
the operation’s Bell label, which
retails for 39 cents per -disk but
which is bandled mainly thru-syn-
dicates, chains and independent;
nEw whu!_esaiers.__ A e i

Artists on -the-First Favord}tam-
lease include Rov Rogers and Dale.
Evans, Edna McGnift, Helen Cir-

roll, Cary Stewart,” Merry South,’
the Tomecats, and the -Susan Sis-
ters. ' sy

Merchandise Plans -

Unusual merchandising pro
will have-the disks sold only in the
two-for-89 cents pattern. Custom-
ers will not be able to buy them
singly. According to Shimkin, the
firm discarded the original plan of
issuing cover versions of -bi
hits with four tunes on a single ﬁﬁ
in favor of giving the consumer or
operator '
choice. - = i3

Among the tunes-on the first re-
lease are “Sh-Boom,” “Muskrat
Ramble,” “This Ole: House,” “Sko-
kiaan,” “I Need You Now,” “Mr.
Sandman,” “Mambo Baby,” "Count
Your Blessings,” and “Hey, There.”

Disks are compression molded
plastic being turned out by Best-
way Products, Bahway, N, ],
which alse manufactures the Little
Golden and Bell disks. -

Sales manager for the Favorite
and New Disc lines is Jules Mala-
med, formerly with Essex Records,

BBS & Burgundy
Complete Merger

DETROIT, Oct, 23.=Two indie
labels, BBS and Burgundv, com-
bined forces, talent and personnel
this week to form a new label,
BBS-Burgundy. The merger was
arranged between BBS topper Bill
Borelli and Burgundy's chief exec,

the label's headquarters here in
Detroit, with the BBS offices in
Philadelphia as Eastern headquar-
ters. W

According to K. M. Lindemann,
Burgundy exec, the new merged
label operation is planning to enter
the phonograph business with a
full line of record players for issu-
ance early next vear. Later this
fall the firm will turn oul a series
of album packages. Named to
handle promotion for the label in
the East is Armold Sully, Terry

signs its ‘own: racks;” gets full retail

aged merchandise, = - =

M sic Merchants originally
started in Philadelphia, but is now
eperiting all over -Pennsylvania,
‘Maryland, Delaware;- New York,
Néw Jersey and “Counecticut. Tn
addition- to. rack jobbing, ~Music
Merchants“operates. record ‘depart-
ments in chaing Jike Woolworths
in-.these same areas. 'Music Mer-
chaits chief, Elliot Wexler; long-

experience in self-service merchan-
diging prior to-opening his' firm,
"" % = (Contipued _on page 21)
Four-Alternating.
Deejays to Emsee

g=n P’burgh Drug Seg

PITTSBURGH, Oct. 23.—Three
of Pittsburgh’s leading disk jockeys,
Art Pallan,- Barry Kaye and Jay
Michael, will be used on an alter-
nating " basis on the Thrift Drug
Store TV show over WDTV here
Thursdays  at. 11:45 p.m, The
show - changes jts title from

ﬁ.:lmplﬂé: Eﬂfp'dhm -of | “Rhythm Rendezvous” to “Lullaby

in Rhythm™ next week (28). The
format-will be the same with the
jocks replacing Bob Parks who
leaves to handle new: duties as a
producer at radio Station KDKA.
The thnft show uses singers and
instrumentalists in the popular vein
and has- concentrated almost com-
pletely on record artists. :

The artists, who are appearing
in local night elubs, play tﬁe show,
sing their latest records and give
the .club a plug. The sponsor gets
a low-budget show - and -expeots
the jockeys to add to the already
established showcase here of visit-
ing record artists, George Claire,
who books the Vogue Terrace,
Copa, Carmival, Midway, Horizon
Room and many of the outlving
spots here, will continue to book.

Joe Deane of KQV is expected
to make it a foursome after his
present commitment with a rival
drug firm is completed. Pallan is
with WWSW, Kave with W]AS,
and Michael with WCAE.

Price Cutting
Hits Cleveland

CLEVELAND, Oct. 23.—A rec-
ord  discount operation launched
here by a New York retailer threat-
ens to {Jring price cutting of LP's to
Cleveland, which to date has been
relatively free of the problem. The
new store, run by the owners of
the Chesterfield Music Shops in
New York, has forced some com-
petitors to meet their reduced

Shaffer will continue to handle
Midwestern promotion.

sri-::cs. Leo Mintz's Record Ren-
ﬂz;i'-nu.a has entered the fray al-
Feady,

March of this y€an — - -y -
At -present “Handleman ‘covers

chain in-Cleveland a week ago and.

prices, for records and carrigs only
+major “label hits and ' some_pack-

J’ﬂ'ﬂi& yécerd dndustry  exec;_had no

i
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I;de

pendents Chalk

Hits Despite Majors

Flock of Labels Land

on Billboard Charts

In Spite of Competition From Big Firms

NEW YORK, Oct, 23.—For the
first time since the early spring, a.
flock of independent labels are
breaking thru with hits in spite of
the intensified competition from
the major labels. The Billboard
charts this week show five new
l..bels—Abbott, Majar, Cadence,
Crown and “X"—perched on the
best-selling charts with substantial
cutting- that are heading upward.

The records include the De Cas-
tro Sisters’ eutting of “Teach Me
Tonight,” Denise Lor’s “IF I Give
My Heart to You,” Don, Dick and
Jimmy's “That's What I Like,” the
Chordettes “Mr. Sandman,” Norm
Petty’s “Mood Indigo”™ and Richard
Maltby's “St. Louis Blues Mambo.”

Some of these records made it in
spite of big time competition from
the major firms. Vaughn Monroe

has also recorded “Mr. Sandman,”| Cad

Dean Martin has a cutting of
“That's What I Like” and Connee
Boswell has waxed “If I Give My
Heart to You" before the Denise

Peter Pan

A musical. Book by James M. Barrie.
Lyrics by Carolyn Leigh., Music by Mark
Charlap. Additional lyrics, Betty Comden
and Adolph Green, and additional music
by Jule Sivne. Staged by Jerome Robbins.
Sets by Peter Larkinn Cosiumes by Mot-
ley. Technical direction, Richard Rodda.
Conductor, Louis Adrian, Armangements
by Albert Sendry. General manager, Her-
man Bernstein. Stage manager, Robert
Linden. Press representatives, Michael
Mok and Pegegy Phillipa. Presented by
Richard Halliday, Edwin Lester's pro-

duction,
Wendy .ocvnnssssmsssnsennnna Eathy Molan
Johf ..ciivnssnsnsesnsa.. Robert Harrington
Liz& . ...isenssencenvacear-Heller Hallliday
MORCHRET s g ies i b Joseph Stafford
INERE e s s b e Worman Shelly
Mry. Darling ..ccveeen...Margalo Gillmare
Mre. Durling cevensnnasnsssss-Cyril Ritchard
Peter Pam vvvcvnsnnnsnnnsss.: Mary Martin
LADN iasmidaonesssssimdses Richard Wyatt
FanNQiroD ..oesssesssssnsssss..0on Lorio
Esirich  ssnsamsnsrrssnsdoan Tewkesbury
Slightly ..ceeeevsnnnssssesesss.David Bean
TORIER. sunmmen s nmenanis weoodan Tocker
LAY ssiasrasnnsssssnna Stanley Stenner
|1 T A Parizs Theodore
Crocodile  .ovusiennsenes Morman  Shelly
Ist Twil ocevevssrncnnsss.Alan Sutherland
2nd TWID .ovcsensns wesnsssss ATyl Duran
Capfain Hook......s0wses. . Cyril Ritchard
BME cvvirnsnnasenninsannsssdOB B harks
Tiger Lil¥ .o.vveneas wesssnsessaondra Lee
ttEL'L'I -ﬂrl+l+-l------r--..-“ﬂh‘=". TLH:'IH:I
Noodler ..ccevecsvinsnss .+.Frank Lindsay
FUROER. & o o on e 8 Willlam Burke
BATKEY i icrrnavarane e Robert Vanselow
Mullimd .. .. s s seny James White
Wendy Grown-Up ...........5allie Brophy
Jane ... +saes - athy Molan

PIRATES: Robert Tucker, Frank Lind-
gay., Frank Morasco, James Whyte, William
Burke., Chester Fisher, John Mewiton, Arthur
Tookeian, HRobert Vanselow, Richard
Winier.

INDIANS: Robert Bana ., Don Lurio,
Robert  Piper, Willilam Sumner, Richord

Wwatt, Linda Dangcil, Lisa Lang, Surinne
Luckey, Joan Tewkesbury,

(Winter Garden, New York, Ociober 20.)

® Continued from page 11

ing, who can step a tango, or {inger
a flute with his good hand, the
while he is concocting his villainies.
There are further additional de-
lights—the enchanting Indian lead-
ership of diminutive Sandra Lee as
Tiger Lily (a blond redskin this
time); Kathy Nolan's quietly lovely
laving of Wendy; all the animals
rom Nana the nurse dog to the
sentimental lion, and particularly
the kangaroo who carries her com-
pact in her zipper pouch; and
Mary Martin's little daughter, Hel-
ler Halliday, who acts and dances
with an aplomb of twice her age.
Bows also should go to Margalo
Gilmore’s Mrs. Darling and Joe E.
Mark’s Smee. In fact, everyvbody
-Ic*m:l-'n.*:'.m rates a bow al! down the
e
The show boasts a lot of tunes,
some of which will eertainly not
be memorable, altho they fit
snugly into its atmosphere. How-
ever, "Neverland,” “I've Got to
Grow” and “I Waon't Grow Up”
are very pleasant listening, and tLe
“Pow Wow Polka” and “Hook's
Walte” pack a lot of production
fun. Dbviously with thgins at the
staging helm, the dancing is as
nimble as it is fluid and imagina-
tive. ' ]
The new musical “Peter Pan™ 18
just great, and if it doesn’t ma
customers for months to come, thig
Efp-nrtrr will eat his dirty brown
at. 2

gnet

Lor disking was cut. The De Cas-
tro Sisters’ record inspired the re-
cent Jo Stafford release.

The charts also indicate that
there is still second money evail-
able in mverintﬁ a big tune. At the
present time there are three ver
sions of “Skokiaan™ on the charts,
the Ralph Marterie record on Mer-
cury, the Four Lads record on
Columbia and the Ray Anthony
version on Capitol. There are two
versions of e High and the
Mighty” and three versions of “If 1
Give My Heart to You.”

There are 13 labels represented
on the charts. Merciry leads with
five; Columbia, RCA Victor and
Capitol are next with four each:
Decca has three; Coral and “X”
have two each, and London, Ab-
bott, Majir, Crown, M-G-M and
ence have one apiece.

Ounly Eddie Fisher, R
Clooney and the Crew Cuts have
two sides on the charts. The big
names, like Doris Day, Don Cor-
nell, Perry Como, the Four Lads,
Nat Cole, the Gaylords, Vaughn
Monroe, Les Paul and Mary Ford,
Connee Boswell and Patt Page
are represented. And six orks or
instrumental combos are in evi-
dence—Ralph Marterie, Bill Haley,
Victor Young, LeRoy Holmes,
Norm Petty and Richard Maltby.

New talent includes England’s
David Whitfield; the De Castro
Sisters,- Denise Lor; the Maguire
Sisters; Don, Dick and Jimmy; the
Cheers and the Chordettes.

TWELVE ON ONE
IS LEWIS® FUN

NEW YORK, Oct. 23.—
Something of a new record
will be set when Jack Lewis,
who directs jazz waxings for
RCA Victor, completes his
latest tﬂnﬂiﬂﬂt. It call: for no
less 12 wvarying treat-
ments of the jazz standard
“Lullaby of Birdland,” all cut
on a single 12-inch LP.

Among he artists who have
already contributed their bit
to the package are Perez
Prado, Andre Previn, Barbara
Carroll, Shorty Rogers, Tony
Scott and Ralph Flanagan.
The disk is due out in early
December.,

POLITICS, MUSIC
RUB ELBOWS

NEW YORK, Oct. 23.—Pol-
itics has muscled its way into
the world of musie, and vice
versa. In this city Jack Javits,
Republican  candidate  for
State attormey general, is us-
ing the Red Buttons recording
of “Strange Th;;ngs Are Hap-
pening’ on his campaign
sound trucks. Wednesday
(20) President Eisenhower re-
Euﬂﬁl‘ﬂd Eddie Fisher to sing

Count Your Blessings” before
delivering a nation-wide radio-
TV h at an important
banquet. And at 4Tth Street
and Broadway here, a bill-
board perpetually used to ad-
vertise musieal comedies, now
features in bold type a plug
for the Democratic candidate
for Governor, Averell Harri-
man.

U. S. EXPORTS

Guatemala
Pays 100G
For Disks

NEW YORK, Oct. 23. — The
Central American country of Gua-
temala now consumes about
$100,000 worth of records, most of

which are imported from the
United States. There is/no domes-
tic manufacture.

This report came from Mario
Wunderlick, large dealer-distribu-
tor in Cuatemala City, who said
the climb in record volume over
the prst few years has tapered off
only recently due to internal politi-
cai difficulties. The recent govern-
ment overturn affected the
economic life of the country
temporarily.

Here on a buying trip, Wunder-
lich said about 70 per cent of total
sales volume is accounted for by
LP’s. Of the remainder, half is ac-
counted for by 455 and half by
78's. Increased placement of 45
r.p.m. juke boxes, however, is
stimulating the use of the small
disks over standard shellac.

The price of LP’s in his country
is equivalent to lists here, Wunder-
lich said, with most 12-inchers sell-
ing for $5.95. The Guatemalan
“guetzal” is equal to the American
dollar in value. Wunderlich also
notes an increased interest in high
fidelity, with the demand for
equipment heavy.

‘TV PROOF’ PROGRAMING

WMAIL Builds Loyal Fans
With Live Polka Shows

MILWAUKEE, Oct. 23.—Polka
record fans have built a loval and
profitable “television proof” audi-
ence for 1,000-watt independent
station WMIL here, according to
General Manager Jerome Sill,

With seven local radio stations
currently engaged in a hot battle
for the main body of Milwaukee's
listening audience vin an assort-
ment of pop disk shows, WMIL
claims to have latched on firmly to
what it believes is the type of loyal
listeners its advertisers crave.

During the past five years, ac-
cording to 5ill, WMIL has gone
after what they believe is “warp
and woof” of the Milwaukee mar-
ket via polka records. Prime favor-
ites include a handful of polka
bandsters whose reps are, with few
exceptions, strictly regional. Names
like Frankie Yankovic, Louie Bash-
ell, Lawrence Duchow, Romy
Gosz, Dick Metko and the Six Fat
Dutchmen are the backbone of the
programing at the station.

Major record label reputations
carry minor values, since few of
the top ranking polka band wax-
ings spun here have ever hit the
big ones witiz any lasting impact.
Strong appéal exerted by bands
like Yankovic, Duchew and Bash-
ell -is -sustained” via their. regular
dotes at a dozen ballrdoms ‘in “the
Bouthern Wiscansin territory, .

 Station disk. jockeys. maintain a

strong tie-in with the ballrooms
and earn a tidy side income by
acting as emsees several evenings
each week. WMIL-ers Art Vogel,
Bob Martin and Norman Margraff,
the current “Fritz the Plumber”
for the station’s top polka disk
segment, play to thousands of
ballroom patrons weekly. At each
of these dance dates WMIL ban-
ners are prominently displayed;
WMIL mike shields are used, and
the station comes in for plenty of
free plugging.

Siﬁ reports that WMIL has built
its rating with programing, rather
than emphasis on individual disk
jockey ersonalities,  Southern
Wisconsin's population is primarily
of Slavic origin, and its citizens are
lurgely home owners., WMIL spon-
sors are mainly breweries, gasoline
eompanies, appliance firms and au-
tomobile dealers. Onlv small ac-
counts are taverns and ballrooms.

Analyzing the characteristics of
a polka listening audience, Sill
points out that thev are invulner-
able to video audience raids, since
thev care but little for visual values
in their musical preferences. Polka
records seldom 'E;lhlre vocal stars,
and the big, elaborate bund ar-
rangements utilized by pop orches-
tras are entirelyv ‘absent. Old-time
music appeals to its followvers via
its uncomplicated, strong beat.
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ization planning such a move. Al-

WDIA’s Got a, Broom

A courngeous program of self-re
thoughtful station management,

lation, conceived by a
is often the measure of the

station’s intent to operate in the public interest, convenience and

necessity. It is

gratifying, the

ore, to note the wise action of

WDIA, 50,000-watt Memphis outlet, which has set up a pro-
cedure for screening and banning rHythm and blues records
which violate accepted standards of good taste. (See separate

story.)

Several noteworthy facts are implicit in the decision of

WDIA. Firstly, its action—that of self-re

lation—is the perfect

rebuttal to those hysterical elements who ery for censorship.
Secondly, in its approach to the problem, WDIA unmistakably
?iﬁhiights its respect for—and devotion to—the rhythm and blues
e

jeld. Improvement in the lyrics, more s

rkle and creative

thinking in the compositions—are the station’s aims. “We believe

we had better regulate our own

industry than have the govern-

ment do it,” is the way David James, WDIA production manager,

put it.

To which we can only add, Bravo, Mr. James and WDIA!

Indie Diskers Back
WDIA's R&B Bans

Memphis Station Sets

Up Plan to Screen

Off-Color Disks, Informs Mfrs. of Stand

MEMPHIS, Oct. 23.—Congratu-

litory - letters from indie record
firms have been flowing in to radio
station WDIA here for its recent
action banning any and all sug-
estive or double-entendre records
rom the airwave. The 50,000-
watt station, which E]rng‘mms al-
most exclusively for the Southern
Negro market, initiated the action
the first week of October, after
long and careful consideration and
informed all record firms that it
would no longer play any disk that
could be considered off-color.

The letter, which was sent out
by station manager Bert Ferguson,
read, in part: “For some time we
here at WDIA have been con-
cerned about the increasing tempo
of a trend toward suggestiveness
and double meaning by the writers
of popular music for reci::—rdin%':,
particularly in the r.&h. field. O
viously the screening of such re-
cordings is a most difficult process,
because the degree of censorship
depends upon the viewpoint of the
individual passing judgment.

Statement

“However conditions now seem
to warrant drastic action. There-
fore we have set up a procedure
for listening t;riri{:“.ajly to record-
ings, removing those wviolating
stundards or gnod morals according
to our own interpretation and fur-
ther informing the record company
involved, its loeal distributor and
other radio stations of the action.

“It is our hope that eventually
enough economic pressure will be
brought to bear on the source of
the suggestive and unimaginative
Iyrics that a new trend will be
established; a trend toward origi-
nality, sparkle and ereative think-
ing in the enmposition of the words
that go with the music heard ev-
erywhere, on radio ana on juke-
boxes, and less reliance on the
easier time-worn means of attract-
ing attention.”

The station banned 15 records
from the station’s programing three

weeks ago, and has since banned
eight more. Some of the original |
15 banned include "Honey Love”
on Atlantic, all of the “Annie” se-!
ries on King, "Toy Bell” on Impe- |

Hi-Fi Institute
Not Sponsoring

CHICAGO, Oct. 23.—Jerome ].|
Kalin, commissioner of the High-
Fidelity Institute, this week issued
a statéement that the institute is
not soliciting funds, membership
fees, or anvthing else in an effort
to sponsor a trade show or audio
show.

The statement was issued in an
effort to clarify recent raumors - that
a high-fidelity institute was plan-
ning on- presenting a not-for-profit
hi-fi show next year. As yet, all
associations -cény that they have
been contacted by anv such_organ-

tho some of them feel that a not-
for-profit show would be a good
ideq, =

rial, “Forget It™ 6n Apollo, “Love
for Sale™ on Mercury; and “Rock-
ing Chair Baby” gn Chess.

Asks Others

According to David James, pro-
duction manager of WDIA, the
station tried to get other stations in
the area to go along in banning
off-color records, but could reach
no agreement. “We realize we are
sticking our necks out,” said James,
“but we think it has to be done,
We believe we had better regulate
our own industry rather than have
the government do it.”

When requests come in to play
any of the banned records, the sta-
tion makes the following announce-
ment: “WDIA, your d-will sta-
tion, in the interest of good citizen-
shE-, for the protection of morals
and our American way of life does
not consider this record (blank) fit
for broadcast on WDIA. We are
sure all you listeners will agree
with us and continue to enjoy our
programs and the music you hear
every day.”

No Bluenoses

“We are rot bluenoses,” James
told The Billboard, “and we do
not want to halt all exciting r.&b.
records. We have been broadcast-
ing r.&b. records for five years.
However, some are too dirty to be
plaved. We have told every com-
pany why we have banned certain
records. To date we have had let-
ters from Herald, ApoHo, Chess
and Checker, King and “X” telling
us that they are solidly behind oug
campaign, and that they hope we
set a real example for other sta-
ticns across the country. They are
al’ for it.”

WRPA Mulls

New ldeas;
Collins Prez

HOLLYWOOD, Oct. 24—The
Western Record Pressers’ Associns
tion this week acknowledged that
it will take the development of
RCA Victor's Cruve-Gard under
advisement, with a view toward
exchanging such technical infor-
mation among its members.

The group, composed of more
than 20 independent record press-
ing plants and other service or-
ganizations to the recording indus-
try, will also discuss the develop-
ment of a patented “non-slip” re-
cording, designed and currently in
production by Al Ellsworth, presi-
dent of Research Craft, Inc.

Both the BCA Victor Gruve-
Card and the Ellsworth® non-slip
recording have been discussed -
local trade circles, with possibili
ties of a. number of indie pressers
acdopting them, 1

Monthly meeting of the associas
tion here last week elected its neww
board of officers for the coming.
vear. Named were Bill Collins,;
president; Vince Pucio, viee-presi-+
dent; Al Levine, secretary-treas-
urer, and Sol Alberti and Arthur
Carson, members of the board.
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Coral 61206

' DON CORNELL stars
on the Colgate Hour
coast to coast on

WRCA-TV
Sun., Oct. 31

See and Hear Him 5ing

HOLD MY HAND
CORAL RECORDS

. I,
America’s Fastest Growing Becord Company

The Big Hits are on. .. T
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THE LITTLE
SANDMAN | WHITE LIGHT

CORAL 61288 (78 RPM) and 9-61288 (45 RPM)

CORAL RECORDS

The Big Hi sareon... America’s Fastest Gruwmg Record C-'umpa.nr
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an OCTOBER special?
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a NOVEMBER hit!

1
» w
e

S o x
dirii
hE " o

WENT
CAWAY

& J -t o L

' The Blg Hits ‘are on...



www.americanradiohistory.com

. | | . e FRAL T v

THE BILLBOARD . 'OCTOBER 30. 1954

SISTERS
._@_Q @
BIG HITS
w ]

- GREAT RECORD

i

AMBLt | POLECAT

: CORAL 127 |
The BIG Hils sied. e
dai¢ on...

America’s Fastest Growing Record Compan

A rmbidia gy of DECER RECORDS iy |

=iy ¥ www americanradiohistorv com


www.americanradiohistory.com

!
|
f
ﬂ_.

i-'.'._.:,_'!.:, i
-

#.'. L

OCTOBER 30, 1954

THE BILLBOARD

__ﬁ

MUSIC-RADIO 21

' g TR Ly
TECHNIQUE!

Motorola

Hits Road
For Opinions

CHICAGO, Oct. 23.—In an ef-
fort to get grass-root opinions on
which to base future actions and
sales techniques, Motorola, Ine.
devised a unique method, at legst
for a phonograph manufactirer,
of going “on the road.” Compam
officials claim the idea has helpe
considerably in the high fidelitv
and radio products division as well,
as merchandising methods used by
this division. g

According to the firmythe ouly
way to get grass-root opiniond is
to go out on the road and ask the
people questions concerning their
motivations, doubts and desires
concerning these products. Twao
executives directly concerned with
these two products, J. B. Anger,
in charge of phonograph and radio
sales, and Jack Davis, chief engi-
neer for the same products. have
just completed a three-month sur-
vev of selected markets all over
the country.

Agting as a “buddy team,” the
men traveled to various markets,
miking personal calls on hundreds
of phonograph. high fidelity and
racio dealers. They solicited views,

suggestions, recommendations and |

criticisms on products and mer-
chandising. The team particu-
larly sounded out the market for
the firm's products and attempted
to ascertain future trends.

Typical questions asked of the
dealers were:

What appeals to vour customers
when vou attempt to make a high
fidelity phonograph sale?

What do they expect to receive
in purchasing and using a high fi-
delity instrument?

How can we help vou to sell |

more customers on our own high
fidelity: equipment?

What should we as manufactur-
ers do in the*design and merchan-
dising of new high fidelity and
radio units to increase sales?

“As far as we know, this com-
bination of engineering and’ sales
personnel going out into the field
as a team is unique in our indus-
try, and I might add that some of
our findings were very signifcant,”
Anger said.

One of the highlights of the tour,
as summed up i}' Anger, was that
there was an ever-increasing mar-
ket for high fidelity, and that peo- |
ple have come to expect—even de- |
mand—products of high fidelity
caliber to provide additional
sources of home entertainment.

. Bsual comimentaries ever writs -

A  sidelight, but
an interesting conclusion drawn as
a result of the survey, was that |
the market is still growing for the
sale of radios. Anger said, “The
advent of TV helped the sale of

radios; people found new uses in |

their home for radios.”

With the use of such grass-roots
survey, Motorola hopes to establish
that it is serious about the business
of customer and dealer satisfac-
tion, and is attempting to tailor
products and merchandising to the
wants and needs of its customers,
both real and potential,

nevertheless |

KAYE BALLARD
‘LOVE’ TIE-UP

NEW YORK, Oct 23—
Kayve Ballard's new Decea
record, “Triumph of Love ™
released thid week, has an in-
teresting human angle, The
tune was. written by Leona
Bruckner, author of Simon &
Schuster’s new nor - fiction
book, "Triumph of Love,” the
story of her son who was born
without arms.

The book was recent|y
serialized in The Ladies
Home Journal, and Simon &
Schuster is readying plans for
tie-up promotion on the book
and record, Norman Monath
Is co-writer on the song,

“feeling ‘rather than a definite

BISHOP SHIEL
COMMENTS ON
DENNIS RECORD

CHICACO, Oct. 23.-Tif-
fany Récords, headed by
Henry E, Doney, recently re-
leased a single recording by
Clark Dennis which will make
- history in the business regard-
less of ‘whether it ever be-
comes a hit. The release
couples “Our Lady of Cuada-
lipe” and “The Ten Come-

“mandments,” . it
< Probably #ne the miost uns -

L

ten ol d:pecord jacket is that
of Bernard: ]. Sheil, auxiliary
Bishop of Chicago. The re-
cording and a_ story concern-
ing it will soon appear in The
Catholic. Digest, Theflip side
of the reeord marks the First
time the Ten Commandments
have been recorded in this
VErsion.

Bishop Shiel’s commentary
appearing on the jacket fol-
OWS: ~ A

"In cortrast to the welter
of tom-tom music and moon- -
calf - phraseology that makes
up most of the output of new
music today, such a tender and
devotional record as ‘Our
Lady of Guadalupe’ is a happy
and rewarding discovery, It
should be hailed — and " pur-
chased — by every family to
take its place in their library
with our fine Catholic musie,
The beaukiful lyries link a
lovely twilight picture with
the eall to praver to Our Lady
and its music possesses a mem-
orable theme. Such a fine re-
cording is an inspired creation
of its composer, Betty Kum-
merle.”

Miss Kummerle has made it
known that her rovalties will
be given to Bishop Sheil to
aid the Bishops CYO pro-
gram. '

EARLY RISER

WIP Bally

Puts Jock
In Training

PHILADELPHIA, Oct. 23, —Lao-
cal Station WIP is putting its all- |
night deejay, Joe McCauley, into

| Caballerns™

TEN-STRIKE!
Disney Firm

Racks Up a

Major First

HOLLYWOOD, Oct. 23.—Walt
Disney’s Wonderland Muosic Com-
pany racked up a major first in the
music business this week with the
distribution of promotional platters
of two upcoming songs from the
Davy Crockett seauences of the
“Disnevland” television shows.

" Tunes for the Davy Crockett

|show are an. original* score by
| George Brung titled “Old Betsy.”

¥ 3

“The Ballad of Davy Crockett,”
and “Farewell,” last named a poem
penned by. Crockett- for which
Bruns wrote the music,

“Betsy” and “Ballad” have heen
recorded by the Frontiersmen for
Wonderland for promotion use
only. Platters are being distributed
to a select list of country and west-
ern disk jockevs thruout the coun-
trv. What makes the project un-
usual is that the disks are a finished
recording session and not demon-
stration records. and are
promoted in advance of
cember 8 “Crockett” TV showing
in much the same manner as the
disk promotion of major Broadway
miusical,

ABC-TV network Wednesday (27),
is destined to give a number of
publishers other than the Disney
music firm a healthy means of
song exposure,. Songs from “Three
(Peer International -
Robbins Musie), “Treasure Island”
(Disnevl, Mickey Mouse Musical
Film Clips (Bourne), and a host
of other Disnev features and ecar-

toons are scheduled for showing,

Liberace for Warner

‘Sincerely Yours’

HOLLYWOOD, Oct. 23. - Li-
berace has been signed by Warner
Bros. to make his starring screen
debut in “Sineerelv Yours.,” ‘A
romantie film drama, Liberace will
portrav a concert pianist in the
pictura. Title of the Fficker is the
same as that of his currently hit
Columbia disk album,

5

"~ Rack Jobbing

@ Continued from page 15

but moved fast enough to set up
about 700 locations in the Fast.

training for his forthcoming stint as |

4 morning spinner. After 12 vears
on the midnight-to-dawn  shift,
McCauley is replacing Mike Me- |
Cuire in the station’s top-rated 6 to

9 a.m. spot, when the latter mnvc'sl
to KYW Thanksgiving week, |

As part of an over-all promotion
drive planned for McCauley, WIP |
has arranged for the deejuy to per-
form a series of moring jobs from
now until he takes over-on the new
shift. The deejay will deliver milk,
run a streetcar, sell papers, chat
with produce workers, and gener-
ally get acquainted with Philadel-
phia’s early rising set. He reports

for “training” every morning at 6 |

a.m. after he signs off his present
all-night show.

Loco Tells WDOK
Listeners Mambo

At one time his sales in the
Philadelphia area alone accounted
for 20 per cent of the distributor

volume on hit singles. More re-
been |

cently, tho, Wexler has
squeezed between stiff record la-
bel attitudes and the outlets’ de-
mands on discounts,

How Many?

No one in the record industry is
willing to estimate how many rack
jobbers are now operating,” since
there are small outfits set up all
over the country und organized in
various ways vet all aimed at sell-
ing records thru outlets other than
retail record shops.

Among the larger and better
rack-jobbing operations now in
business uare Pic-a-Tune in Oak-
land, Calif,, which also distributes
independent LP lines: Handleman,
Music Merchants, Jerry Flatto's
Beacon Music in Boston with over
40 racks, Jalen Amusement in Bal-
timore with over 168 racks, Ed

Began in Old N. Y.

CLEVELAND, Oct. 23, — No
mitter the trade talk and the be-
liefs of musicologists, mambo star

Mason’s Record Back Service in
Los Angeles with about 30 racks:
the new Bobby Distributors - in
Hartford, Conn., and Leonard

Joe Loco savs that the mambo origi-
niated on the streets of New York—
rot in Cuba. Loco told this to the |
listening andience on the Big Chicf
Norman Wain disk jockey show
over WDOK here. Wiain, who

Smith’s operation out of Albany,
Y

N. Y.

In St. Paul, the World Toy
House, factory representatives who
have been operating self-service
toy racks, are. reported

spins the disks »n the daily “Mam-
bo Matinee™ show, pioneered the
use of the Latin-stvle rhvthm in |
this citw.

Loco, the Tico label’s top-selling
artist, savs that the mambo ig a

form; it is the freest of all musical
and dance creations,” Loeco claims
that the rhythm is a blending of
the best elements of American jazz

about record rack jobbing. Another
outfit is starting to' operate in Min-
‘neapolis with low-priced pop and
kiddie lines. 2

Others are said to be quietly
setting up in Omaha, Chicago, Des
Moines and other areas thruout
the country. One of these is the
Club Aluminum outfit in Chicago
which is reported testing record
jobbing along with their stron
housewares operations in the Miqf

west,
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“Disnevland,” which bows via /-

T

stocks Cook, Angel, Westminster and those disks specifically

R

YOX JOX

. JOX TRIX: Diskers Boh Martin, Gene Amole; Lloyd Knight and
Bobby Beers, all of KMYR, Denver. recently condiutted a eontest which

tied in with The Billboard's pop chart. Thev ':fsked.'liqteneﬁ 1o write
in their guess as to the top song of the week accordingto The Billboard
report on the week of a ‘jazz concert. The winner was awarded ‘an LP
disk or album of Granz music. . . . Bill Campbell, WCMI, Ashland,
Kv., suggests that other_jockevs use taped piane interludes behind the
chatter between disks. "It makes for a nice effect.”

B e L] il L]

F. Letzgus and Emie Ferriby tell what a deejay will go
thru to “satisfy the sponsor and accommodate the sales depart-
ment. This past week we donned top hats, ties and ogreen tails
to seli‘dollar bills for 90 cents each at two of the local super-
markets. It certainly created a grand response to.the ‘Lucky
Buck Serial Number' spols. running daily over this station. Not
to mention the fun and kicks in getting out to meet “the public.
Believe it or not, sgme people didn’t want to buy a dollar bill
for 90 cents.” . :

L ] L] L] ]

Ray Wilson, WCTC, New Brunswick N, I.. will now airhis program
directly from the Area High School gvm. The purpose is to help pro-
vide recreation for teen-agers. The dancing in the gvm will be to
records played by Wilson. Guy Barry, WLAN, Lancaster, Pa., is very
excited about the new fan club organized for him by the voungsters,
The membership exceeds 250, and the group has started studio dances
every Friday aftemoon. . The sponsor made available photos and mem-
bership cards for the club “dnd, according to Barry, “Its all very
exciting.”

_Gi['l-lenrj', KING, Seattle, would like to extend an invita-
tion to other jocks to join him in his newest gimmick, He writes,
“A new gimmick for my show that may be of interest to your
large readership and one that they could help make successful
is as follows: Every day I call two deejavs around the country
via long distance phone, and I tape the interviews which consist

{Continued on page 39)

DOINGS

By JUNE BUNDY ==

HI-F1 ONLY: Ag ex-officer of the Greek Army, William Theodore,
and his wife Sultana are making a success out on a hi-fi-only operation
on Manhattan's upper East Side. The Theodores wha opened the Lyric
Hi-Fi Workshop here recently, report that their exclusively hi-fi policy
is already paying off in sales of custom-built cabinets designed by Mre,
Theodore and constructed by her engineer husband, The shop doesn’t
carry any regular hi-fi phono lines, since Theodore assembles his npwn
units. Record-wise, the store is also faithful to its hi-fi-only theory, and
designated

tor hi-fi by RCA Victor and Capitol.
a [ ] L]

BROWSER-HHAPPY: Roger S. Kitto, Yreka, Calif., writes,
“Since putting all of our 78's out in browser hins for self-service
we have moved many ‘dogs.” We use 10-inch packing card-
boards for padding and have had little breakage. Many custom-
ers have favorites that have escaped their memory, but when
they see them again they want to buy them.” . . . In a similar vein,
Julius Chapman, J. & S. Music, Shreveport, La.. savs, “We have
just installed Capitol browser boxes in our record department.
It's amazing how the addition has improved our department and

sales.
L] -] L}

OKAYS 45: Mrs. Clyde Littleton, Clvde’s Radio Service, Lenior

thinking |

City, Tenn., is enthusiastic about customer reaction to 45%. She writes,
“It’s a pretty hard job to sell 45 here at first. They think some of the
song has been cut out, but once vou sell them, they always come back
for mare. Our biggest sellers right now are the Chuck Wagon Gan
disks. It isn’t unusual for a customer to come in and buy $30 worth o
Chuck Wagon records at one time. We don'’t sell many LP's. Most of
our customers want 45. This area used to be nothing but hillbilly, but
now most of the kids have gone to blues and jazz.”
L -] a
PITTSBURGH: George Bodnar, manager of Stedeford’s

Record Store here for the past three and a half years, has re-

signed to buy the Melody Mart, another big local record outlet.

Bodnar has been prominent in_disk activities during this stay at

Stedeford’s and has been especially important in the promotion

of artists while they were playing district niteries. He is one of

the biggest teen-age dance promoters, a field that brought him

into the record business. At Stedeford's he replaced Elmer Willet

who had resigned to do promotion work for Tony Bennett and

WRAP-UP

JUKE BOX

A new minjature juke box unit, specifically designed for home
and rental uses, is being introduced by Seacoast Distributors, New
York, exclusive national sales agency for the device manufactured by
Allegro Electronics Corporation, e unit, called Jukette, will retail
for less than $100 and is available as a three-speed manual, 45 r.p.m.
automatic changer and three-speed automatic chan%‘er. The juke box

version will handle 10 78 r.p.m. or 12 45 r.p.m. disks.
L] L] L]

An editorial in the Music Machines department points u
the contrast between getting publicity for the industry surrounnd-
ing the use of off-color recordings with fine publicity obtained
by showing the operators working to combat juvenile delinquency.

L L] L]
Another major market area switched to dime play on juke boxes
this week when the members of the United Music Operators of
Michigan group voted to change to dime play in the Detroit area.

The New York Waldorf-Astoria’s Grand Ballroom was
packed with over 1,000 people on Saturday night last. They
were attending the annual banquet and show staged by the
Music Operators of New York. Among the record artists who
performed for the assemblage were Liberace, Patti Page, Vaughn
Monroe, Betty Madigan, the Barry Sisters, Harvey Stone, Alan
Dale and Sunny Gale,

-1 a i

For full details on these stories see the Music Machine section

Bow i & i & | =
s -.;_l-- .UL._I--‘_J.{‘." Il'

beginning on page 653,

iiiiiiii
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_ - 1-NIGHTERS DO SPOTTY BIZ
"TALENT TOPICS Bookers Puzzle Over
-FLESH MAY RETURNTO CHI . . . 5 e . Frankie Laina, Guy Mitchell,

SOONER THAN EXPECTED ... 7.\ "
‘Runors concerning the. Chicago Thealer stage-
shows took a complete switch last “'rﬁgig- and ‘hopes
wete that the live shows will be resumed at the end
of the five-week run of "A Star Is Born.” Some trade
people believe it may take place even sooner. The
picture at the end of the first week ran only about
£4.000 more in gross than the McGuire Sisters and
the “Sabrina” third-week run. A spokesman [or the
theater said the rumors were unﬁumdeﬂ to begin
with beecause since June the house has had a million-
dollar season up Gl the ban of flesh shows and
much of that was due to the name stageshow policy.

MOULIN ROUGE RACKS
RECORD SATURDAY GROSS . ..

Moulin Rouge, Hollywood, racked up another
record last week in drawing a Saturday gross of
22,000, best business ever doné in a single night
for the spot. First Saturday of the new show, “Ca
C’Est Paris,” racked up a $20,000 gross. Spot is
currently running three shows on Saturday.

BILL MILLER OUT AS
COCOANUT GROVE BOOKER . . .

Bill Miller bowed out of his deal to book the
Ambassador Hotel's Cocoanut Grove, Los Angeles,
and will henceforth continue to concentrate his at-
tention on show booking and production at the -
Suhara Hotel, Las Vegas, Nev. Miller had booked
the current Grove Show, the Ames Brothers. Joe
Hoenig, Ambassador vice-president and general man-
ager, will handle Grove booking temporarily. Hotel
will go ahead with its plans to completely rebuild
a new room early next year,

MUSIC STARS CROWD
BROYAL VAUDE SHOW ...

A big boost for music comes with this vear’s
choice of stars for London’s Roval Variety Perform-
ance which gathers vaudeville’s topliners together
once a year for a charity show at the Palladium

- soactoms
L EREVICE VY ! X
: i:l'iﬂhﬂl}.,ti;iippeﬁr, “along with Howard Keel, Eddie

ueen.
itfield and- Dickie. Valentine have been

Calvert'and Ted Heath and his band. EL‘-’E:- Hope
will make a special flying’ visit for the show. Inclu-
sion of 50 many top.record artists into this hitherto
mainly vaude province gives an interesting slant on
the way show business is heading in Britain, Both
Laine and Mitchell have been S.RX0. on their current
tours booked on the Moss Empire Circuit.

DECCA PACTS HOLMES,
CARMEN MacRALE . ..

Decea Records has signed Carmen MuacRae and
Salty Holmes to contracts. The eanary, currently
appearing at Basin Street, New York, formerly re-
corded for Stardust. It's a re-pacting for harmoni-
cist-singer Hblmes, who recorded for the Decca I;1'm?|
several vears ago. The countfy and western artist’s
first waxing under his new contract is “The Mama
Doll Song” backed by “The CGhest Song,” with
Holmes featured on the harmonica and vocals,

Chris Connors, now singing at the Cloisters in
Chicago, will play the Sarmmo Clib in Lima, O,
starting November 15.... The Record Collector’s
Shop iem will sponsor another juzz concert next
Saturday (30), at Town Hall. Featured performers
will be Charlie Parker, Horace Silver, Art Farmer
Thelonious Monk, Jimmy Raney, Hall Overton and
Senny Rollins... The Gene Krupa Trio opens at
Basin Street here on QOctober 26 ... Peggy Tavlor
makes her Chez Paree debut in Chicago on October
31. ... George Shearing and his combo open at the
Crescendo, Hollywood, on November 12 for two
weeks.

On the strength of his disk click with “Shake,
Rattle and Roll,” Bill Haley is booked solid into
February, 1955, The Decea artist and his group
open al The Gay Haven, Detroit, November 8,
followed by the Casa Loma Ballroom, St. Louis,
November 17. Haley has a new Decca platter out
this week. -

FOLK TALENT & TUNES

By BILL
Around the Horn

Webb Pierce encountered topnotch business on
his personal tour thru Texas, Oklahoma, Colorado,
Iowa, Minnesota, Michigan and Wisconsin just
concluded, according to W, E, (Lucky) Moeller, who
recently took over his personal management. Espe-
cially surprising, according to Lucky, was the big
business Eune recently at George Devine’s Million-
Dollar Ballroom, Milwaukee, where Pierce appeared
in a dance and show combination. He was the First
c.&w, artist ever to play the spot, Moeller savs.
Pierce has just begun a two-week tour thru the
FPacific Northwest and Canada. . . . Hawkshaw
Hawkins heads up a new weekly half-hour show
which made its bow over the American Broadcasting
Company nebtwork last Tuesday (19) via KWTO,
Springtield, Mo. Guest on the first show was Porter
Wagoner. . . . Jack Howard, now operating the Hank
Snow Fan Club and generally eredited with inducing
Snow to migrate to this countrv from his native
Novia Scotia, reports that he is promoting another
c.éow. find in Rutsy Wellington, also of Canada.
Howard, who has the Arcade Record Company,
Philadelphia, also heads up the c.&w. department
of the Lew Dil.eo Booking Agency, that city.

Big Jim Wilson, of WHOQ, Orlando, Fla., is

.pow working Bobby Ress’ “WFLA Hoedown,” com-

bination stageshow-broadcast which originates each
Saturday night from Tampa’s Municipal Auditorium,
Splitting the emsee duties with Wilson on the three-
hour show is Milt Spencer. . . . Werly Fairbumn’s
latest waxing for Capitol, “I Feel Like Cryin|" b/w
“Prison Cell of Love,” hits the music racks October
25. Werly wrote both sides. Managed by Keith
Rush, Werly is a regular feature on WWEZ, New
Orleans. . . . Hank Snow has added a new member
to his official group in the person of Mrs. Mae B,
Axton, of Jacksonville, Fla., who will work with
Hank and the Rainbow Ranch Boys as public rela-
tions aide. . . . Skeeter Bonn, of WLW.s "Midwestern
Hayride,” is organizing what he calls “a Nashville-
tvpe band” to appear with the "Havride™ and work
with him on personals,

Billy Barton and Wanda Wayne head up the new
“Music Valley Jamboree,” heard every Saturday
night over KGEM, Boise, ldaho, from Riverside Ball-
room, that city. According to Barton, the show will
soon be heard over a network of 44 stations in the
Intermountain area. Appearing with Billy and

(Continued on page 40)

RHYTHM & BLUES NOTES

Ruth Brown, who is still riding high with her
version of "What a Dream” on Atlantic Becords,
has broken thru with another solid hit, "Mambo
Baby.” Both "Dream” and “Mambo Buby” are listed
on The Billboard’s national best seller listings this
week, and the thrush’s “Dream” holds down the
No. 1 slot on the juke box chart. DeLuxe Records
Lit the charts for the first time in over two vears
this week with the Charms’ hit reading of “Hearts
of Stone.”

Booker Cecil Bowen is presenting a “Hall of
Fame” show on 10 one-nighter dates thruout the
Middle West next month. The show stars Faye
Adams, the Spiders, Amos Milburn, the Joe Morris
ork, the Orioles, Al Savage, Ursula Reed and Billy
Clark. The group will start its one-nighter trek in
Kansas City, Mo., on November 12, and then pla
Wichita and Topeka, Kan., and Decatur, 11l
Other dates are now being set, , ., . Charles Brown

is now out on a one-nighter tour thru the Texas
and Oklaihoma territory.

Walter Thomas has taken over the one-nighter
department at the Shaw Artists Corporation. Jack
WEittcmurc, formerly in charge of the one-nighter
department at the agency, is now handling location
dutes. Fats Domino resumes work next week
after his recent operation. He will play a series of
dutes with Amos Milburmn thru the East starting

By BOB ROLONTY =

November 1. After that Domino and Milburn will
head for the South and work their way back to
New Orleans. . . .
in Clevelund on November 8 for a week and then
hieads east on November 8 for a week and then
the South in December.

Lynn Hope and his ork will be at the Showboat
in Philadelphia during the first two weeks in No-
vember,. After that the ork will play one-nighter
dates for about a fortnight, and u.-iI[I) be back in the
(Quaker City in time for the Christmas Holidavs. . . .
T-Bone Walker, Ray Charles and Lowell Fulson
will play a series of dates together thru the South-
western territory starting in November, . . . Chuck
Willis and Joe Twmmer are also off on a Southern
tour that will cover Florida and Alibama come
November. . , . Thrush Anisteen Allen will open
at Atlanta’s newest hotel, the Waluhaje, in a few
weeks, '

Leonard and Phil Chess have puacted singer
Lowell Fulson and the Griffin Brothers for the Chess
label. Thrush Claudia Swan, who sings with the
brothers, will be heard as the band’s singer. Thrush
Muargie Day, now with Decca Records., was the
wevious singer with the Crilfins. . . . Shaw Artists
s signed the Chuck Higgins ork to a personal ap-
pearance contract, The talent agency has also pacted

singers Charlie and Ray, of the Herald label.
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 Season’s Road Record-

Fri

Guitar Slim opens at Gleason’s |

NEW YORK, Oct. 23. — The
wide variation in the pulling power
of the one-nighter shows from city
to city is causing much head-
seratching and some concern
among ﬁnnl.'f-rs and promoters.
There are four shows out on the
roqel already this season. with a
fifth due to start this week, These
range from the Norman Granz
“Jazz at the Philharmonic” unit,
now in its 14th season, to the Duke
Eilington - Dave Brubeck - Cerry
Milligan jaze package.

Among the shows, the Cranz
unit. is racking up the strongest
grosses.  In fact, this vear is well
above last vear to date and may hit
the 1852 Figures. The Stan Kenton
“Festival of Modern American
Jazz" is just about equalling last
vears grosses, tho it's a tough
fight. The Ellington - Brubeck-
Mulligan unit is fairlv good to
date, tho this one had such poor
advance sale that most bookers
expect it to do poorly.

The “Biggest Show of '54," with
Billv Eckstine, Pegey Lee and the
Pete Rugulo ork, started out badly
ir its first week, due partly to a
hurricane named Huazel. Even the
the next few dates look much
better, it is doubtful that the l[our-
week show will be able to tum
much of a prolit.

Variable Factors

What is bothering most obsery-
er is why there should be such a
big difference in box-office power
between the wvarious slows from
citv to eity. There is no pattern in
this vear's grosses. Some shows do
great in certain cities, others fail,
Granz JATP, virtually the same as
the 1933 edition, is doing at least

20 per cent better, vet other shows |
are not upping their income as

against last year at all.

Many reasons are given for the
poorer all-over business this vear.
Many bookers are blaming it on
the number of shows. According
to one agency exec, road shows
can do well only when there are
about four weeks between shows
in each citv. Yet this week, for in-
stance, the "Biggest Show” und the
Ellington - ErlﬁJer:Ev: - Mulligan unit
played Pittsburgh the same night.
Others claim  that  the costs  of

A MAN AFTER
HER OWN HEART

NASHVILLE, Oct. 23—
Martha Carson, of WSM's
“Grand Ole Opry,” is a firm
believer in Santa Tlaus ever
since she recently made the
acquaintance of her No. 1
fan, Charley King, of Trenton,
Ma., who operates a G0O-acre
farm in Grundy County, that
State.

King recently phoned Miss
Carson  to  tell Et‘r he was
fetehin® her a load of viands
from his Farm, and a few days
later drove the B00 miles (o
Nushville with a car loaded
down with steaks, roasts,
chickens and other country
goodies  for  Miss  Carson's
deep-freeze.

A few days ater, Jim
Denny, WSMs talent impre-
sario, and X. B. Cosse, Miss
Carsom’s  hushand - MmN ger,
received a phone call from
King reguesting the price on
Miss Carson for  matinee and
night performance in Trenton.
Denny and Cosse knew that
two performaaces in a town
the size of Trenton was too
much, but they nevertheless
gave King the price. He ac-
cepted and confirmed.

A few davs later Miss Car-,
son showed up in Trenton to
do a matinee to exactly. three

eople—King, his brother and

is sister-in-law. That night
King threw open the local hall
to the grm:ru‘] public for free,
and Miss Carson plaved to a
sacked house of true country
}u“-: and at least one happy
and satisfied fan.

packn%:ﬁ are too - high, and ‘that
with the present competition it is
too rough to take out any package
that has to rack wp maximum
grosses each night. The “Biggest
Show,” for instance, has a nut of
$30,000 to $33,000 per week,

Yet, in spite of the so-so season,
two new road shows are being set
for the spring. One is a jazz show
sponsored by Morris Levy of the
Birdland jazz spot here.. The other
is a hii-::::alc r.&b. unit which will
play about five weeks starling in
February.

MEADOWBROOK

Three-Market
Operation for

Band Location

NEW YORK, Oct. 23.—Deejay
Lvle Reed of WAAT-WATV, New-
Lark, N. ], and Frank Dailey, owner

of the - Meadowbrook, Cedar Grove,
N. ]., are co-promoting a series of
| weekly country and western dances
featuring top record names. The
first dance, which is being pro-
moted solely via WAAT-WATV
disk jockey shows, will be held
Mnnd]aly, November 8, with Vie-
tor’s top-selling c.8&w. artist, Hank
Snow, as guest star,

Dailey books the talent and han-
dles all the ballroom arrangment
| for the dances for the famed band
location, while Beed concentrates
on radio-TV promotion.  Others
signed: Faron Young and Minnie
Pearl for December 6; Webb
Pierce for “sometime in January.”
Spot is currently negotiating with
Eddy Amold. Jimmy Dale’s or-
chestra, on the Essex label, will
back the guest-talent each week.

Altho the dance series has only
heen promoted over WAAT and
WATV for the last two weeks and
no other form of advertising has
been used, Dailey reports the No-
vember 8 duate is practically sold
out. Reed and his fellow-spinner,
Don Larkin, have been handling
the bulk of the radio-TV plugs on
their own country and western_ disk
shows, a factor, of course, which
necessitates the hiring of record
names only for the dances.

3-Market Operation

If the Monday night dances
click, Dai]ay plans to extend the
country and western theme at the
Meadowbrook to Tuesdavs and
Wednesdays, thereby putting the
spot into a three-market business.
Heretofore the ballroom has always
catered to pep band fans, but
Dailey thinks the present music
business picture calls for a less spe-
cialized approach.

Noting the increased trend for
c.dew. and r.&b. records and tunes
spilling over into the pop Feld,~
Dailey is adopting a similar three-
market-booking pattern at  the
Meadowbrook, with e.&w. dances
at the beginning of the week;
Dixieland and jazz [for Sunday
matinees, and Thursday, Friday
and Saturday in the old pop tradi-
tion. Thereby Dailey hopes to ap-
peal to all comers—c.&w., pop, and
the new “cat” crowd.

The Meadowbrook’s First Sunda
date was held last week, wit
Jimmy McPartland’s band and the
Red Allen-Cozy Cole outfit. Jack
Teagarden and Marion McPartland
are booked i October 31, and the
Barbara Carroll Trie scheduled
after that. In the pop field, Eddy
Crady’s Commanders open Novem-
ber 17 and-will play thru New
Year's Eve,

Diailey says the ballroom busi-
ness hasn't been so good Jor more
than a decade, with the Meadow-
brook’s net take for the fiscal year
ending September, bigger than any
year since 1942,

P S—
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ROA VICTOR DAVENPORT
RECORD SECTION CLOSED...

In last week's issue of The Bill-
board it was erroneously reported
that RCA Victor had closed its
Davenport, [a.,, company-owned
distribution branch and that deal-
ers formerly served from there
would be served in the Chicago
branch. Actually enly the record
section of the -Bavepport branch
was closed. The rest of the RCA
products will continue to be han-
dled from the' set-up.
formerly obtainidg records from the
Davenport branch will in the future
be serviced by the Chicago com-
pany-owned branch. Tiie_rﬂﬂsun,
it was explained, was the Daven-
port branch was too small to carry
a complete and full line of mer-
chandise.

JULES STYNE JOINING
COLUMBIA PICTURES. ..

Tunesmith Jules Styne is slated
to join Columbia Pictures next
March as a producer. Veteran song-
writer has written. for motion pic-
tures for many years and recently
was represented as a Broadway
musical producer in the “Pal
Joey" and “Hazel Flagg™ revivals,
Upcoming assignment with the mo-
tion picture studio will be his first
in that [eld. Styne is currently
readying his “Rodgers & Hart
Songbook” for Broadway produc-
tion.

COLDSEN FIRM NABS
‘NAKED SEA’ SCORE ...

“The Naked Sea,” a-color fea-
ture produced and directed by
Alan Miner, will have an original
background score composed and
plaved by guitarist Laurindo Al-
meida and harmonicist George
Fields. Mickey Goldsen’s Criterion
Music Corporation will publish the
score, which will contain six origi-
nal themes, including the title song
“The Naked Sea Ballad.”

FRANK LUTHER SETS
UP NEW FIEM . ..

Frank Luther has dissolved his
old music publishing firm to set up
a new outfit, Frank Luther Music
Ine., under a joint-ownership deal
with Trinity Music. The new firm
will control all of the artist's own
copyrights.. Luther has written
more than 900 kiddie ditties.

About 95 per cent of the children’s
records which he has made for

ANOTHER BM'
PIN-OP "

HIT

BECAUSE
OF YOU

Recorded by
Sammy Davis Jr.. . Decca
Published by
Broadcasl Music, Inc.

"THE LITTLE
SHOEMAKER™

n* ok kK
Coming Up Fasit!

“SMILE”

BOURNE, INC.
136 W. 52nd Street  New York 19

ers §

l [ The suit came about due to the

Decea over the last two decades
feature his own material, incr]udin]g]
his latest series of eight 12-inc
disks, "A Child’s First Record.”

SEEK DEEJAY PLUGS
FOR BASIE WEEK . . .

Jack Bregman, of “Bregman,
Vocco & Conn Musie, and co-
chairman of the Count Basie testi-
monial dinner to be held at the
Waldorf-Astoria October 31, has
sent out a mailing to deejavs about
the affair. He has suggested that
all deejavs from coast-to-coast
make the week of October 24 to 31
Count Basie week in honor of the
ork leader, both as man and musi-
cian, and spin Basie disks every
day of the week. The letter also
contains a complete list of Basie

recordings.

CAPITOL’S BOZO
BEAMS TO EUROPE . ..

Bozo, the Capitol Records
clown, will broadeast a 20-minute
segment every Sunday over the
Armed Forces Network, Eurrl:l;}:be*
starting next mpnth., The recorded
shows are the result of the trip to
CGermany, just completed by Bozo,
in which the Capitol clown gave
44 shows for American children on
military installations in Cermany
and nr.ﬁa performed for German
kinder. Bozo was played by Jimmy
Chapin.

SYD GROSS JAZZ
HEAD AT URANIA ...

Sydney Gross, jazz critic, lec-
ture and deejay, has been ap-
inted jazz a.br. chief for Urania
ecords, - Gross has already con-
ducted his first session for the la-
bel, featuring dfml: Teagarden and
titlted “"Meet the New Jack Tea-
en.. It will be released within
the next week and will be pre-
viewed on the Martin Block radio
show over the ABC network. Ura-
nia will release two: or more jazz
LP's per month under Gross'
direction.

ARNOLD STARTS 17-DAY
APPEARANCE TOUR...

Eddy Amold starts a 17-day
Bersuna] appearance tour October

6. - His itinerary includes a one-
day date at the Shamrock Hotel in
Houston and special guest shots at
the openings of two Ralston-Purina
mills. The breakfast cereal outfit

sponsors his transcribed radio se-
ries.

SCHUMANN HEIRS LOSE
$9-MIL LOEW SUIT . ..

The suit brought by four of the
grandchildren of composer Robert
Schumann against Loew’s, Inc., for
$9,000,000 was dismissed by Su-

reme Court Justice William C,
E[er:hl: Jr. in New York yesterday.

movie “Song of Love” which was
the story of the composer’s life,
The plaintiffs claimed the picture
was libelous, misappropriated a

Fiesta Buys Line

From Landie Firm

NEW YORBK, Oct. 23.—Fiesta
Records, Latin-American indie la-

MUSIC AS WRITTEN

cendo, opening October 29, . . .
Jeri Southern inked into the Wil-
ton Hotel, Long Beach, replacin
Penny Singleton. . . . The Picka
Family, veteran folk-music Family,
signed to a Coral Records pact last

property right and invaded their
right of privacy. The court dis-
agreed with these contentions but
said that the plaintiffs could file a
new suit in 20 days if desired.

New York

Writer Joe Schuster hos taken
the renewal of his oldie “Take
Your Finger Out of Your Mouth,
I Want a Kiss From You,” and
placed it in his own firm, Joe Schu-
ster Music. The ditty rested for

the statutory 28 vyears in Harry |

Von Tilzer Music.

Epic Records, Columbia subsid-
iary label, celebrates its first birth-
day on October 28. Columbia exe
including prexy Jim Conkling :ﬁ:['
Epic a.&r. chief Marv Holtzman;,

{will be present at the party....

Elliot Lawrence is conducting the
ork at the American Trucker’s As
sociation shindig to be held here
next week. ... Roger Coleman is
now at the Mayflower in Akron, O.
..« Coastal Recording Company
has acquired the [facilities of the
Fulton Recording Company here.
The studios will be managed by
Arthur Shaer. . .. The tune, "We've
Reached the Point of No Seturn,”
waxed by Ella Mae Morse for Cap-
itol Records, is published by Leo
Feist, Inc. . . : Columbia a.&r. head
Mitch Miller returned here this
week after a vacation in California.
.« . Publisher Bolby Mellin re-
turned this week from Europe. He
started a new firm in Belgium

Publisher Dave Blum's many
[riends in Tin Pan Allzy are hoping
for his quick return to work after
suffering a stroke last Sunday
(17). Blum is at Mt. Sinai Hospital
here and is improving daily, . . .
Jay-Dee Records signed pianist Ed-
die “Piano” Miller last week, not
Joe “Fingers” Carr as was errone-
ously reported. Joe Davis, head
of Jay-Dee and also Beacon Music,
is publishing the latest song by
Amando Castro, “Happy Latin."
.. . Seena Starr, with tgi
department of Chappell, Inc., will
be married in January to David
Reiss, non-music busiress. . . . Mar-
ilyn Boroy, of United Music, will
be married on November 28 to
Irwin Birbaum, furrier.

Calvin Roberts, formerly with
Fulton Records, has joined Colum-
bia Transcriptions replacing Carl
Reinschild, who left this week to
become a manufacturer’s repre-
sentative. . . ., Kappi Jordan's father,

Saul Lefferts, died last Sunday, |P*

October 10. ... Publisher Howard
S. Richmond became the father of

a boy on Wednesday, Octo-
ber 20, It's the second for the
Richmaonds,

Archie Bleyer, of Cadence Rec-
ords, has assigned English distribu-
tion rights of the Eﬁmdette:s' re-
cording of “Mr. Sandman” to Low-
ell Music. The publishing firm acts
as United States rep for several
British labels, . .. Paulette Girard,
featured actress in the Broadway

show “The Boy Friend.,” is co-

writer of “If I'm Lucky,” just re-
corded by Carmen MacRae on
Decca. The tune is in the Bill

Simon pubbery, Thornwood Music.

bel, has purchased the line of mas-
ters formerly owned by Landia
Records, L-A firm that ceased op- |
erations a few vears ago,

The masters include a number
of earlv hits, as well as some that
broke thru in the r.&b. field.
These include waxings by the
Damiron ork and the Al Romero
ork, both now with RCA Victor.
One of the Damiron hits includes
“Anabacoa,” These cuttings will
be released on Fiesta in November,

Lawrence Welk

Brubeck Album
Big-Selling Jazz

NEW YORK, Oect. 23.—Colum-

bia Records has come up with its | was the last. Program Manager |
1 5 u " & i ] = . " N [
second biggest selling jazz artist in | Bill Stewart gave the station a|

its' history via Dave Brubeck's new
jazz set, "]{azz Goes to College.”
The top-selling jazz sets of all time
for Columbia were the Benny
Coodman two-LP packages “Car-
negic Hall Concert” and “The
1937-38 Jazz Conce-ts” both of
which sold well over 100,000 al-

bums. The Brubeck sets, after be-

ing on the market for about four

Sponsors Contest

HOLLYWOOD, Oct. 23.—Law-
rence Welk this week disclosed |
details of a talent contest, with a
prize of 3500 and an all-expense
paid trip to hollvwood for the
winner.

Winner will etech a Coral disk
with Welk. Entry forms and rules
are available in music stores thru-
out the country, with the plattery
joining in the promotion.

months, have passed the 60,000

| mark,

Brubeck signed with Columbia
about six months ago with a most
unusual contract that still gives
him permission to make experimen-

1t juzz sides for Fantasy, the West

Coast label that brought him fame.
Brubeck’s next for Columbia is
titled “Dave Brubeck at Storyville,
1954" and will be ready next
month.
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week. . . . There's a spurious Dean
Martin-Jerry Lewis disk making lo-
cal rounds.

Chicago

» . « + » Dorothy Shay

y i

KEiLE;L;E':ﬂ I:;ﬂ lTa?:lfzmiln éhiﬁg; sashayed into the Hotel Statler last
2 week for a monfh’s stand. . . .

for a week after spending last week
on a promotional tour of Washing-
ton, Baltimore, New York and Bos-
ton. He leaves again next week to
hit distributors in Pittsburgh, Cleve-
land and Detroit. . . . The Stream-
liner opens Tuesday (26) with Lu-
cille Reed, Jimmy Bowman and
Katie Lee. Miss Lee is the Burl
Ives protege. . . Stan Kenton
brings his “lestival of American
Jazz" to the Civie Opera House for

Jerry Blaine due here for a brief
business trip within a few weeks.
. . . Herman Lubinsky, Savoy Rec-
ords, back in Newark after switch-
ing his line to Al Sherman's Record
Sales Company.

In returning to a three-week
stand at the Hollywood Palladium
last week, maestro Dick Jurgens
had an unusual, tho nostalgic sur-
prise. Ronnie Kemper, a disk
two performances. In the unit are | jockey on the West Coast since
Art Tatum Trio, Charlie Ventura | exiting the band busitess, reprised
Quintet, Mary Ann McCall, Shorty | his Famous “Ceeilia,” marking the
Rogers and His GCoats, Shelly first time the two have been on
Manne, Johnny Smith and Candidp. | the same stand in the Iast 10 years.

) : .
BB’s Charts
Get WMGM,
'WRCA Air

NEW YORK, Oct. 23. — The
Billboard’s music charts will be
spotiighted pver two local radio
| stations, WMGM and:WREA, be-

ter, making this the only live sta L'.i‘.‘-l ainning. this month. - WAGM is

show: fir et the Siesait. . - *| basing n mew afternoon program
Phil Spitalny ahd Hig All-Girl Or.| “Your Hits of the Weeks” on The

e opened Saturcay ) ot Billboard's_retail bestseler lists,
Edgewater Beach Hotel, : ' October- 30, while WRCA is fea-

turing The  Billboard’s top-selling
kiddi¢c records chart on “Honor
Roll of Children’s Hits,” aired Sun-
davs from 9to 9:30 am. '
The WMGM show, which will
'be heard Monday thru Friday
from 1 to 2:55 p.m. and Saturday
from 12 noon to 2:35 p.m. will be
handled by Phil Goulding, who
series will be retained for a musical | also emsees ABC-TVs “CGood
review O'Connor hopes to even- | Moming™ airer. The program will
tually take to Broadway next year, | spotlight all the best-selling retail
. . . David Rose off to New York | records Monday thru Friday. The
to supervise scoring of his Colum- | three - hour Saturday show will
bia film, “The End of the Affair.” present the top 50 disks:
. Rudy Jackson has signed a! The Goulding show is. one of
five-vear recording contract with many programing changes engi-
National Music Sales. ., . . Sheriff neered II'EI‘.'."I:"'Iﬂ:l}F- by programing
John disks’ make their appearance chief Raymond Katz, as part of an
in St. Louis and New Orleans this | over-all plan to revamp the sta-
week despite the fact his local tele- | tion's record show pattern, so that
show is not seen there. . . . Bill management has complete control
Ballance, CBX-KNX disk jockey- over the selection of disks played
humorist, has signed with Hal Jo- on the air. °
vien's Premiere Artists firm to mp~|

resent him for television and radio. 7
. . . Harry Fredman, formerly of | WHITHER
THOU GOEST”

Norman Granz's “Modermn Jazz|
Concert” appeared at the El'";i-::|
Opera House Sunday (24), featur- |
ing Duke Ellington and orchestra |
and the quartets of Dave Brubeck,
Gerry Mulligan and Stan Getz, . ..
Warren Ketter replaces Ray Ludtke
as-promotional contact man for the
local Decca distributing office. . . .
Sammy Davis Jr., with the Will
Mastin Trio, is headlining a seven-
day stageshow at the Regal Thea-

Hollywood

Margaret Whiting checks into
Mercury-Intemational this week to
film two more chapters of “Holiday
in Bhythm,” produced by T-L Pro-
ductions. . . . Song-and-dance ma-
terial from Donald O'Connor’s TV

Du Mont Television, has been a

inted comptroller of Ciro's.
George Schlatter has been pro- !I
moted and is now executive assist- |

ant to Herman Hover. . . . Sing- | recorded by:
ing-instrumental team, Shadrach || Les Paul-Mary Ford ............. Capilel
and Bluett, bow at the Captain’s | LaurleLleman ...........c0000. Contury
Table for two weeks, . . . Perez | Mariea Mirlowe ... ........... Columbia
Prado ork inked into the Cres-i :ih"lmﬂm‘mm'm'ﬂ
STRANGE BOW | Rt A o Coumbi
(| Betty Johmson ... ..00unne. . Dol
KAVELIN MUSIC CORP.
out’et Plays ‘I Sole Selling and Licensing Agent:
Jones" Dfsk | Hill and Range Songs, Inec.
]

Fﬂr 3 Hours HEADING FOR THE 21 SPOTI
EL PASO, Tex., Oct. 23.—The | @ MOOD INDIGO

town's newest radio station, KELP, | [§8 i
went on_the air for the first time &= MORMAN PRIEY IO R
Wednesday (20), and with such a |
crazy, mixed-up promotion that |

OTHER GREAT VOCAL RENDITIONS

JUST RELEASED

some citizens may have wished it | "N

. Detin
Lopitel

BILLY - ECKSTINE. . .

DELTA RHYTHM BOYS, ..
FOUR FRESHMAN., .........
MODERMAIRES - GEORGIE AULD Coral
KEIL HEFTI-RAY (HARLES SINGERS - Epic

wacky promotional send-off by
laying Spike Jones' new record,
Tapunese Skokiaan,” continunously
I"!rnm 2:30 to 5:30 p.m. on opening
CIEAW,

The stunt, of course, v-as a sa-
tirical take-off on Manhattan dee-
jav Al (Jazzbo) Collins, who
plived the Chordettes “Mr. Sand-
man’ disk 32 consecutive times on

iFisted miphahetsllpl

- MILLS MUSIC, INC.

A Solid Hit! -

WNEW’s all-night show last week.
Anticipating wrathful phone calls |
from listeners, Stewart cut off the |
station’s  switchboard during thc|
th.cee-hour Jones concert. |

As a Final touch of inspired con- |
fusion, Stewart plaved voice tracks |
of prominent recording artists —
Frankie Laine, Perry Como, ete.—
introducing their lawest disks in be- |
tween successive spinnings of the |

City Slickers’ platter.

| MILLER MUSIC CORPORATION

W

J Mv "el'll"l' J

11 Give «

19" To You 2
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smash hit
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deserves another!
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o

i ML 4917 COoOLUMBIA MASTERWGI-_\‘EE?-

¥

ANDRE

Kos I ELANE l z i
' . ORCHESTRA
MOOD I OR LOVE THE SWEET BURAENGER W
THE SWEET BURRENDER WALTZ

AFRIL 'N PARIS

FCOVER THE WATERFROMNT

Yau GO TO'MY HEAD

WHILE WE'RE YOU NG

ALOMNE TOGETHER

WHAT A DIFFITRENCE A DAY MADE

more Kostelanetz WMiood NMusic
for the Diggest sales ever

This one's even greater than LURE OF THE TROPICS and
it's backed up by complete national and point-of-sale
advertising, including a beautiful full-color blowup

of the cover. Ask your distributor.

'The Best Sellers come your way from COLUMBIA RECORD

SColemide’’ " Maslarweia i_:llil Meshe frg, U & Mak GIL Mooces Reghsbrsdes, .

ot

J = =
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" The Billboard Music Popularity Charts

PACKAGED RECORDS

PHONOS—HI FI

A 3
HI-FI CONCERT SET
FOR CONSTITUTION HALL . ..

M. Robert Rogers, president of WGMS AM-FM,
Washington, and the National Symphony Orches-
tra will try to go the hi-fi fairs one better when
they produce a hi-fi concert in Constitution Hall
November 13. The production will feature a hi-fi
recording session, including a playback to the
audience over hi-fi equipment, as well as com-
mentary pointing out the tone colors and instru-
mentation to listen for in each program selection.
Rogers, who sparked last year’s hi-fi fair in D. C.,
expects the concert approach to boost interest of
music lovers in hi-fi appeal to hi-fi fans who want
to learn more about musie,

COMMITTEE STUDIES
TAPE STANDARDS . ..

Not too lunia this column pointed out that
one thing in the 15%10 fidelity industry was lacking—
a lack of standards. It is something that every sound
industry has achieved and is a %aﬂs for integrity
of the industry as well as public relations which
eventually sells products. This industry should have
a set of standards, Last week the Magnetic Record-
ing Industries Association set up four subeommit-
tees to Em{]&/ standardization problems faced bv.the
growing industry and to forward recommendations
to the parent organization. This is a healthy sign.
However, it would be an even greater accomplish-
ment if the phonograph manufacturers also formed
such subcommittees, and for both the tape and
phonograph groups eventually to meet jointly to
compare notes. '

WEBCOR'S OWEN URGES *
THREE-WAY SELLING . ..

Speaking before a meeting of the National
Electronic Distributors Association in Dallas, Nor-
man C. Owen, president of Webster-Chicago Cor-
poration, urged that the selling job be three-di-
rectional. “Sell the customer, sell the supplier, and
sell the government,” he said.

According to Owen, “Manufacturers must be
told what the market wants, The consumer must
be sold on what the modern product will do for
him, and the government must be told pertinent
facts concerning the industry so that taxes and
foreign goods can stay in line with American industry
on an even competition level.”

WASHINGTON HI-F1
FAIRS IN MARCH 55 . .,

The second annual high fidelity fair for Wash-
ington will be held March 4-6 at the Hotel Harring-
ton. The fair will be promoted by Station WGMS.

By STEVE SCHICKEL

Last yvear’s attendance was over 30,000 for the 50 ex-
hibits. More and larger exhibitors are being urged
to participate in this year’s event, according to the
fair management.

REGENCY MARKETS POCKET
TRANSISTOR RADIO . ..

Eunfh*mh:jg a tip in this column recently,
Regency, a division of Industrial Development
Engineering Associates, Inc., ' Indianapolis, an-
nounced it was marketing an all-transistor pocket
radio for the Christmas market. The unit measures
three inches wide, five inches high, and slightly
over one inch deep, and will retail for $49.95.
Optional, at a retail price of $7.50, will be an ear-
piece for convenient listening. The firm credited
Texas Instruments, of Dallas, with developing two
new transistors at low cost. The radio has only four
transistors. One acts as a combination mixer-oscil-

lator, one as an audio amplifier, and two as inter-

mediate frequent oscillators. The firm, which also
manufacturers high fidelity equipment, plans to
utilize transistors in other ways now that they are
available in quantities. It also announced that they
would be incorporated in television sets and equip-
ment. g

__ C. ]. Hunt, general manager of the radio-tele-
vision division of Stromberg-Carlson, announced that
the Empire Distributing Company of Toledo had
been appointed to handle its line in parts of Ohio
and Michigan. The firm will handle high fidelity
phonographs as well as radios and television sets. . .
The recently released nine-way unit by Capehart-
Farnsworth has received a name and a price tag.
It will be called the Fifth Symphony ung will re-
tail at $449.95 in mnhu[gany and $489.95 in French
provincial styling in a fruit-wood cabinet. The unit
contains an AM-FM radio, a three-speed high fidelity
phonograph, plus a high fidelity tape recorder. It
employs four speakers, two tweeters and two
woofers. . . . Capehart-Farnsworth has released an
Add-A-Tuner kit which will convert present C-F
high fidelity phonograph consoles to phonograph-
radio combinations.

Roy Blackfield has been named new account
executive at Ruthraulf & Ryan for the Motorola ac-
count, . . ., Ray Bermond has been named new
advertising manager at Hallicrafters. . . . Joseph
Sprung has been named to handle the Crescent
line in New York on industrial accounts by James
F. White, general sales manager of the firm. . .
Webcor is joining Lawrence Welk’s all American
music contest by offering hi-fi tape recorders to the
first three winners. Distributors are also tied in,

LINER NOTES

HMY RECORD COVERS
FIT FOR FRAMING . ..

A new package has been designed for HMV
records released by RCA Victor, featuring full-color
reproductions of famous paintings printed on special
stock and suitable for framing. A clear plastic win-
dow on the front cover of the box shows the picture.
The entire pack is sealed. The Ffirst three albums
sporting the new package will be released in No-
vember. They include a reading of Stravinsky’s “Rite
of Spring,” by Igor Markevitch; a program of ba-
roque music played by the Virtuosi di Roma, and
the Bartok Violin Concerto, with Yehudi Menuhin
the soloist,

COL'BIA COVER ART ON
NEWSPAPER KICK . . .

An example of the increased attention given LP
cover art is the newspaper approach taken by Co-
lumbia Records in its upcoming “Dave Brubeck at
Storyville: 1954” set, Due out soon, the LP will be
held in a jacket made up as the front page of “The
Columbia Jazzette,” a s]r:eet complete with weather
report (“cool to sizzling”) and streamer story, News
stories jump to the back cover, which also prints

interviews™ with J. S, Bach and Jelly Roll Morton.

VOX PREPARES NEW
DE LUXE ‘ECHOES' . ..

Vox is preparing a new de luxe package contain-
g more of George Feyer's “Echoes” series. The
three-disk (10-inch LP’s) set will include a special
booklet illustrated with scenes from the locales cov-
tred musically by the pianist. Records packaged in
!]1;& set include the recent “More Echoes of Paris,"
Echoes of Broadway” and “Echoes of Latin-
America.” List price will be $10.95,

EVERYONE HOPS ON TO
BRAHM'S CONCERTO .. .

Every so often record companies -seem to con-
centrate on a single item of classical repertoire and
rush out competitive versions in near wholesale
fushion, A few months age Capitol turned out a
reading of the Brahms Violin Concerto by Nathan
Milstein, which has since figured frequently on The
Billboard best-selling classical charts, Another re.
cent performance of the concert staple was cut by
Julian Olevsky on Westminster. Only a couple of
weeks ago London twmed one out by Christian

By IS HOROWITZ

Ferras and Decca released one by David Ois-
trakh. The marathon has still to run its course, Due
out soon is a performance of the Brahms by Johanna
Martzy on Angel, and another by Giocanda de Vito
on HMV, via Victor.

LONDON TO RELEASE
‘FRANCISQUITA’ . . .

~ London will debut the first entrant in its new
international catalog next month when it releases a
two-disk package of the Spanish operetta “Dona
Francisquita,” by Amadeo Vives. The set was re-
corded in Spain by Fabrica de Discos Columbia,
affiliate label of London's parent company, British
Decca. More than 25 other Spanish operettus have
already been cut and will be released from time to
time. They will be enclosed in special packages.

CLEF ISSUES VOL. 16
OF JATP SERIES . . ,

Clef Records is releasing Vol. 16 in its “Jazz at
the Philharmonic™ series, a package of three 12-
inchers plus a bonus of one 10-incher, all for $15.
Included is the 1953 JATP concert program, corm-
plete except for Ella Fitzgerald warblings, The 10-
inch disk is titled “Concert Blues” and features per-
formances by some of the top names in the JATP
:lmhle,t A folio of 13 artist photographs goes with

e setb.

M-G-M TO CUT FIRST
SYMPH BY HANSON . ..

M-G-M will introduce the first recorded per-
formance of Howard Hanson's First Symphony next
Lnnnth, on & disk which also holds Elie Siegmeister’s

Ozark Set.” The label's November classical release
also includes a group of Wagner organ transcrip-
tions, played by Richard Ellsasser, :m:; a Grieg pro-
gram by pianist Manahem Pressler,

- Nadia Reisenberg has been signed by Waest-
minster Records. The pianist’s first release for the
firm will be a disk of Tchaikovsky selections. ...
Remington has a reading of the Prokofiev Second
Piano Concerto by Jorge Bolet, supported by the
Cineinnati Symphony under Thor Johnson. . . . Blue-
bird has coming a Brahms recital by pianist Jan
Smeterlin, and a program of violin pieces plaved by
Norman Carol. ... RCA Victor is shipping its dis-
tributors quantities of its new opera catalog supple-
ment, a brochure with 20 pages of listings.
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® Best Selling Popular Albums

Albums are ranked in order of their sational sales strongth
ai the retail level according to The Billboard's weekly
survey of top dealers n all key markets

LP'S
1. MUSIC, MARTINIS AND MEMORIES—]Jackie Gleason ....
...................... Neewaasnessaiensss s Capitol W 509

LB TI;[E STUDENT PRINCE—Mario Lanza. .RCA Victor LM 1837
J. SEVEN BRIDES FOR SEVEN BROTHERS—Sound Track ..

......... T — . 0" S D T |

4. CLENN MILLER PLAYS SELECTIONS FROM “THE

GCLENN MILLER STORY” .........
3. SWING EASY—Frank Sinatra

.« « RCA Victor LPT 3057
................ Capitol H 528

6. MUSIC FOR LOVERS ONLY—Jackie Cleason .. .Capitol H 352

7. THE PAJAMA GAME—Original Cast
8. CLENN MILLER LIMITED EDITION, VOL. 2 ..........
.......... RCA Victor LPT 6701

-
---------

-----------

...... Columbia ML 4840

9. VOICES IN MODERN—Four Freshmen ........Capitol H 522

10. JAZZ GOES TO COLLEGE—Dave Brubeck Quartet
..... ssssses0s.Columbia CL 566

------------------------

11. BING—Bing Crosby

12. SOMETHING COOL—June Christy

llllllll

««-Decca DX 151
............ Capitol H 516

13. A STAR IS BORN—Judy Garland .......... Columbia BL 102

14. MUSIC FOR DAYDREAMING—Melachrino Strings
....... ... RCA Victor LPM 1028

------------------------

!!!!!!!!

15. GONE WITH THE WIND—Max Steiner. . RCA Victor LPM 3227
EP'S

1. THE STUDENT PRINCE—Mario Lanza. . RCA Victor ERB 1837
2. SEVEN BRIDES FOR SEVEN BROTHERS—Sound Track ..

------------------------

.................. M-G-M X 244

3. MUSIC, MARTINIS AND MEMORIES—Jackie Gleason .....

4. GCLENN MILLER
GLENN MILLER STORY”

oo =1

------------------------

9. GLENN MILLER LIMITED EDITION, VOL. 2

.................................. RCA Victor EPOT 6701
10. THE PAJAMA GAME—Original Cast
11. PARDON MY BLOOPER, VOL. 1-Kermit Schafer

................. Jubilee EP 5011

--------------

PLAYS

................ Capitol EAP 509

SELECTIONS FROM “THE

.......... RCA Victor EPBT 3057
MUSIC FOR LOVERS ONLY—Jackie Gleason. . Capitol EBF 352
SWING EASY—Frank Sinatra
VOICES IN MODERN—Four Freshmen
THE CLENN MILLER STORY—Sound Track ........... .

............... Decca ED 2124-5

.............. Capitol EBF 528
...... Capitol EBF 522

....... Columbia AL 1098

LI TR T AT

R e R RN
12. PARDON MY BLOOPER, VOL. 2—Kermit Schafer .........

13. ROSE MARIE—Ann Blyth, Howard Keel .. ..

........... «....Jubilee EP 5012

... .M-G-M X 229

14. A STAR IS BORN—Judy Garland .......... Columbia BA 1021

15. SONGS FOR YOUNG LOVERS—Frank Sinatra
e d s e e s npitel - EBE: 488

llllllllllll

® "(lassical Possibilities”

Records listed below show sirofg initial sales action, ac-
cording to a national survey of key classical dealers. All are
recent releases. While none has yet received enough reporis
to fule af a best seller, i6 éach case sarly consumer response
indicates o profitable sales run. Watch for a complete ""Classical

Best Seller” chart next week.

1. THE BALLET—Various

---------------

.RCA Victor LM 6113

2. OFFENBACH: CAITE PARISIENNE; CHOPIN: LES SYL-
PHIDES—Philadelphia Orchestra (Ormandy) -

------------------------

............. Columbia ML 4895

3. CHOPIN: PIANO CONCERTOS NOS. 1 AND 2-—Badura

Skoda, Vienna State Opera Orchestra (Scherchen)
........ .. . Westminster WL 5308

-----------------------

;;;;;;;;;;

4. A MIDSUMMER NIGHT'S DREAM—OId Vic Company, BBC

Symphony Orchestra (Sargent)

.......... RCA Victor LM 6115

5. BELLINI: NORMA—Callas, La Scala Oypchestra (Serafin) . ...

-------------------------

R ceenaascAngel 3517 C

® Reviews and Ratings of
New (lassical Releases

RICHARD STTAUSS: DER ROSEN-
KAVALIER (4-12")—Sololsts and Cho-
rus of the Vienna Staie Opera; Viennsn
Philharmonic; FErich Kleiber, Cond.
London LELA 211
This set was preceded by some of the

most unabashed ballvhoo in recent experi-
ence, Bul now the album is here and it
is a happy duly to report that this is truly
& magnificent recording, one likely to re=
main o model of achievement in detall
and conception for many - years, There
isn'l # weak vocal perfformance in the lot,
only varving degrees aof excellence. Dui-
standing are Sena Jurinac as Ociavian
and Ludwig Weber as Baron Ochs, bui
ne part, even the most minor, is entrusted
to less than a sound performer. The of-
chestra umnder Kleiber iz admirable and
the conductor guides the proceedings with
rare sympathy. Another remarkable fea-
ture is the realistic theater balance be-
iween voice and orchestra, oo often im-
perfectly realized in opera diskings. This
sel is headed for sirong sales over a long
peeiod. There should be few dealers who
can't move several copies of the four-disk
package,

OFFENBACH: GAITE PARISIENNE:
CHOPFN: LES SYLPHIDES (1-12"—
Philadelphin Orchestru; Eugene Or-

mandy, Cond. Colomhbhin ML 4895 ... _R3

Mo matiter the competition, this cou-
pling of two ballel pieces could turm out 1o
be one of the powerful disk packages of
the fall season, If It gets enough exposure
and promotion. Certainly the works have
ulready proven their siles appeal. And
these performances by the Philadelphin
Oirchestra are jusi about superk, Record-
ing is brilliamt and the packaging - sulfi-

................... ..B5

ciently attractive to catch the roving eve.
The full potential of this packoge can
only be measured by the push it will get.
[t should be big.

BECHUMANN: SYMPHONY ND. 4;
LISET: LES PRELUDES (1-11"}—Ibe-
trolt Symphony; Paul Paray;,; Coad.
Mercury SMM ... civnesniiinins ML 7
Paray seems (o have a special affinity

for the Schuminn Fourith, which he con-

ducts here with unusual warmith and en-
thusinsm, And his same sympathy for the

Romantic [iterasture stands him in good

stead in the Liszt, The coupling is strong

commercially,. As a pairing of popular
orchesira staples it faces good sales, well
sustained.

CHOPIN: PIAND CONCERTOS NO. 1
AND 2 (1-12")—Psul Badura-Skoda,
Plano; Orchestra of the Vienna Stale
Opera: Arlur Rodzinski, Cond. Wesi-
mingter WL 5308 ..........cc00000...75
Excepting an earlicr Period couopling

these two plano concertos of Chopin were

available up until now only on separate

LP's, This recent release therefore is

bound o look like quite a bargain (o the

typical record collector, Bul i i3 pointed
out thet sirable cuts in both  concerti
were necessary in order 1o make fthis
coupling feasible, Those made in the
lengthy orchestral introdoctions of the
concertos may ot be missed by mosi, but
that in the Rondo of the First Concerto
very well might., Once reconciled 1o these

deletions, the listener will take readily 1o

immaculate and powerful rending by the

young Viennese pianist, Tho there are
stronger recordings of both concerios,

(Continued on page 28)
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| Elbows, forearms, knuckles, fists. ..

wooden gadgets and metal gimeracks. . . coupled

 celestas, double-tracking . . . all’s grist to the

: #wﬁw‘

20 hngers and 2 pianos of a Ferrante-Teicher qeb® ”
l e T
[ t_n_n."tw' T
" session! The result? Sounds you've never gan™ i
| L
) : g™ !
I before heard—=o0 unique there’s no vocabulary Wi
| | ghorgh B
{ b 5 'I ',; ¥

to describe them! Listen to any one of these Sitant Night

Jingle Bella i

| “fancy figurations and fugal folderol”

(that’s one critic’s attempt at description),

in their “prodigious technical feats™

| (another critic), and you'll know why “the most

. exciting piano team of our time” (still

| another) is sending all America with... = /

 THE BELOVED OLD TUNES WITH THE
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® Reviews and Ratings
of New Popular Albums

LIBERACE PLAYS CHOPIN
g et A,

(2-10")

Columbia CL-6327-8

Liberace iz almost as popular with

which she has become kaown., Among
the tuned are “These Foolish Things,™
“Ii's m Sim to Tell a Lie,” “East of
the Sun,” and *“Where or When"
Dealers should be able o move many
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nois, Michigan, MNavy, Princeton,
Stanford, Texas, Wisconsin and Yale.
Tt should interest many during the
football season, especially students at
the colleges praised inm song.

AMERICAN STORYTELLERS,
YOLS. 1,2 AND 3 ...... g Wb b B 1)
(312"}
Cook 5001, 5008, 5009
Here is a most onusual group of LP's,
pnd they demonsirate the social and
historical function of recordings, as

PACKAGED

® Reviews and Ratings of
New (lassical Releases

® Continuec from page 26

there is still s0 much Chopin here fer
comparatively litthe, that most dealers will
have no irouble pushing pood quantities

the three, the *“'Sinfonja Anlartica,™ a
loose symphonic development of misic

dealers as he is with his own fan of these sets between nagw and opposed to. fts purely muosical wse. | or ipic gis written for the [llm *“Scolt of the Anlarc-
following. Every retailer loves a Christmas. Emory Cook, an engineer and  ro- tic,” will probably arouse most immediate
scller, and the planist, of course, is mantic, has recorded on these disks | ANTHEIL: CAPITOL OF THE WORLD: | curiosity from record buyers. Tts eerie
one of the hottest artists in the album | MUSIC OF CHRISTMAS _.............75 tales of the sea, of fishing days and BANFIELD: THE COMBAT (1-12")}=— '

market right now., This two-volume
sci of Chopin seleciions should =ell
equelly well ns 8 package or Seépi-
rately. Liberice vses one of the com-
poser’s theme a5 his introductory
number al concerts, and a free fan-
tasin on other Chopin themes has
been among his most requested nums
bers. The album covers feature
identical art work (a photo of
Liberace superimposed on a painting
of Chopin at the Keyboard), with
Vol. 1 produced in green tones and
VYol. IT in orange, thus making for
nitractive win-displays.

Percy Faith Ork (1-12")

Columbin CL-588
Lush orchestrations and eve-catching
cover art make this collection of
traditional Christmias music a good
gales bet for the holidays, The pack-
age's best sales point is that it offers
one of Lhe few programs of wvule
music without words, thereby making
it a najural for community-8ing activ-
itles during the holiday parly Season.
Selections Include 0O Come, All Yo
Faithful™; "0 Little Town of Bethle-
hem,” *“Silent Might," "Deck the
Halls With Boughs of Holly" and 10

whaling days dand of cave exploration,
as told by the men who actoally par-
ticipated in these adveniures. They
were recorded in the open, in club-
rooms and even by the edge of the
sea. The first set is sub-titled “of
fishing, and the downeast coast of
Muaine™; VWol, 2 is “of caves and cave-
men,"” and the last set is “of whaling
pnd shipwreck.” These sels may never
hit the best-seller lists, but o lot of
armchair advenivrers are bound to
gel o big boot out of them. They are
part of a pew series of *“"Road
Recordings” by  road adventurer

Ballei Theaire Orchestra; Joseph Le=

vine, Cond. Capitol P 8278 .......... 76

Both ballet scores are being commitied
to wax for the first time, Im fact, this is
the first waxing of any Raofacllo de Bane
field musie, while Anthetl geis his Tirst
exposure on 8 major label here. Both
conlemporary composers exhibit fiery and
dramatic scores Tor recently Introduced
ballets. The Spanish-sounding Antheil
score for a bullfighter story even includes
some flamenco dancing as part of the re-
corded score. The Banficld work—for a
somewhat allegorical dance story—exhibits
varving moods and tempi. Both selections

sound effects are triumphs of orchesira-
ton—and incidemtally, as recorded here,
will appeal to hi-fl “bugs” The two
garlier symphonies make almost black-
and-white contrasis: the Fourth is angry
and violently dissonant; the Fifth is serene
and visionary. Boult was Vaughan Wils
liams® own choice for recording thess
works and his complete success in re-
creating the authentic almosphere of this

music is proof how correct his judgment
was., Sound is unusually good, which is
particularly noteworthy In view ol the

other equally popular Christmas Emory Cook, should please a wide variety of disk buy- | beavy texture of much of this music,
BRIGADOON . ...........0c000v0000.. Bl favorites. ers — including the hi-fi fans, There's :
Gene Kelly, Van Johnson (1-12") MI much of music and pure enterininment HOSSINI: SONATA FOR VIOLINS,
M-G-M E-3135 FOR LISTENING ONLY ....... SEMASER, | value in each. The orchestra is fine. CELLOS AND BASS; GALUPPR:
M-G-M has enjoyed considerable sales Fred Waring Ork (1-12") THE ARTISTRY OF BUD POWELL ... 65 CONCERTO H.ﬂ; 1 iA QUATTRO)
success with its sound-track movie Decca DL-BDE2 (1-10") BRAHMS: VIOLIN CONCERTO IN D TARTINI CONCERTO IN A FOR
musical albums in the past, and this Decen  has released several Waring Norgran MGN-23 (1-12"}—David Olstrakh, Violln; Saven CELLO AND STRINGS; MARCELLD:

ong should make an equally good
showing. The label i boackimg it with
the wusual heavy tie-up promotion in
cities whera the film is showing, and
the Scoich theme, of course, provides
some provocilive material for unmigue
disploys. The ulbum cover is partic-
plarly attractive, with a plaid border
framinz color stills from the picture,
Ciene Kelly does most of the war-
bling, being featured omn  *“The
Heather on the Hill,"” “There But for
You Go 1" and—the musical’s most
popular tune—"Almost Like Being In

Love,"

PATTI PAGE SINGS FOR ROMANCE;
PATTI FPAGE SONG SOUVENIR .. 80

LP's this fall and has at least one
more on the fire, so dealers might
cash in on this wealth of new Waring
maierin]l by showcasing the albums in
one display, “For Listening Only"™ is
gure to plesse the veternn band lead-
er's [althful following and, of course,
it figures that the LF will receive iis
share of plugs by Waring himself on
video, The album includes. 12 selec-
tioms, ranging in mood from ““Say It
With Muosic™ and “Cecelia™ 1o “Haora
Siacenio™ and Lisst's ““Second Hun-
garinn Rhapsody.” Soloists are Joe
Marine, Duilsy Hernier, Ray Sax,
Frances Wyatl, Bobh Sands and the
_fuc=plano team of Morely and Gear-
hart, with the Waring Glee Club pro-

It's been a long time since the label
issucd o 5el by Bud Powell. This new
release features the planist on a line
collection of standards (and one
Powell original, "Butlercup™) such as
“Moonlight in Vermont," *Spring Ts
Here,” "Time Was" and *“*My Funny
Valentine,” Powell plavs them com-
pelently, bul his work here is nol up
to previously releascd cuttings, How-
ever, he has many fans and they will
be inieresied im this release. The
limer notes by MNorman Granz are
discerning.

Sacred

State Orchesira; Franz Konwitschoy,

Cond. Dececan DL 9784 ... .. cci.0:.Td

For some time mow there has been a
version of the Brahms by the Russian
virtuosn availible, and on two labels. But
they arée from HRussian tapes and the
sound is poor. Here better technical as-
siglance is given and the result is more
impressive, altho the sound is stll far
from the best. The performance, on the
other hand, is right out of the fop
drawer. As arist and master of his in-
strument, Oistrakh has few peers, Pretty
pood sales here desplte the confusing com-
petitive situation, in which Oistrakh hime-
sell plays o part.

VAUGHAN WILLIAMS: SINFONIA

INTRODUCTION, ARIA AND
PRESTO (1-12") — 1 Muslel. agel

A musical treat of 18th Century rarities,
spiced with & bit of orchestral Rossini,
that provides guick pleasure, as much due
to the bright, fresh and enthusiastic per-
formances as to the charm of the works,
The zet will appeal to the sophisticaied
collector, as well as the novice, if the lat-
ter is approached with energy. The Ttalipn
chamber group is featured in severnl mew
Angel recordings, and movement of any
one should spark interest in the others.

MOZART: CLARINET CONCERTO, K.
621; BASSOON CONCERTO, K. 191

25086 ......... sninseidl

(1-12""}—Leopold Walch, Clarinet; HKarl
Dehiberger, Bassoon; Orebestra of he
VYiennn State Opern: Arivr Roszinskl,

JOY TO THE WORLD .........0000...75
The Chuck Wagon Gang {(1-10"})

(2-10")
Mercury 25185, 25187

viding its wsuval fine backing. ANTARTICA {1-12") Londom LI 977..74

SYMPHONY NO. § IN D MAJOR

It would scem unnecessary at this |THE COLLEGE SPIRIT: SONGS OF Columbia HL-9027 (1-12") London LL 975 ... _........... 71| Cond. Westminster WL 537 .........T
time (0 say much to any dealer about AMERICAN UUNIVERSITIES ........70 The Chuck Wagon Gang has long SYMPHONY NO. 4 IN F MINOR Here are two worthy additions to
Patti Fage. Since the thrush broke The University of Michigan Men's Glee been one of the top selling groups in (1-12") London LL 974 ...... 70 | Mozartian disk repertoire. Excellent re-

thru with “Tennessee Waltiz" in 1951,
every record she has made has been a
hit, and some have passed the million
mark. Both of these new LP's should
appecal to her large teen-age following
and 10 the older crowd ns well. For
boihi  scis contain tunes of the
1934-"37 period, and Pattl sings them
sl with warmih, leeling and style for

Club (1-10")

Decca DL-3349
The University of Michigan's Men's
Glee Club is one of the beller groups
of its kimd. It is directed very capa-
bly by Philip A, Duey on this new
waxing. Colleges honored include
Amherst, Army, California, Columiii,

Cornel, Harvard, Georgia Tech, 1ili-

the sacred field. Their many, many
fans thruout the Bible Belt will cer-
tainly want this new set for the holi-
day season. On it the group turns in
gincere amd listenahle readings of
Tavorite carols, including “Joy 1o the
World,”™ “Silent MNight,” *0 Little
Town of Bethlehem' and “0O Come,

All Ye Falthful.,”

London Phllharmonle Orchestra; Sir

Adrion Booli, Cond.

London's recent limited edition af all
the Yaughan Williams' symphonies is now
belng put on the markel album by album.
Prepared under the active supervision of
Youghan Williams himsell. these record-
Ings must stand as definitive resdings of
these massive works. The most recent of

cordings and performances should assure
n good sale for the package, altho there s
potent compeiftion on the clarinet work
and less, bul formidable competition on
the bassoon piece. Maesiro Rodrinski's
first efforts for the label are impressive,
as are clarinetist Wilch and bassoonist
Oehlberger—lutter not oo well known
here. In all & fine disk.

Coming . . . in the November 13 Issue

Radias’s Most Inmportant Factor—
the Disk Jockey

Just about 60% of today's airtime
is devoted to recorded music, a
fact that puts the deejay on the
spot for good programing ideas and
material. How is the disk jockey
facing up to this great need? How
are record groups helping?

Cementing Deejay-Talent-Record
Company Relations

Great strides have been made in
bringing these important groups
together for mutual benefit. How
this co-operative effort will con-
tinue to grow, and what it will
mean lo the overall music-record-
radio industry.

Capsuled Highlights of the 1954
Activities of Top Recording Artists

An important feature that will
provide interesting, behind-the-
scene facts aboul recording artists
and the factors that have brought
them success.

Directory of the Top Talent of
the Year

A presentation of performers in
all categories—bands, male vocal-
ists, female voealists, vocal groups,
instrumental groups, etc.—and for
all types of music (popular, coun-
try and western, rhythm and blues,
ete.).

List of Disk Jockeys' Most Played
Standards

This important programing infor-
mation will be presented in easy-
to-use format, Lased on the 1954
preferences of the nation's disk
Jockeys.

Fresh Programing Ideas: The Goal
of Every Alert Disk Jockey

How a lively imagination combined
with a feel for public preferences
add up to profitable programing
for many disk jockevs around the
country., Where do the ideas come
from? What sparks the deejay
imagination?

Building the DJ or the Time-Slot—
an Analysis of Current Station
Practice

There is much to be said from both
poinis of view, This discussion of
all of the pros and cons will pre-
sent a well-rounded picture of the
thinking of station management
and disk jockeys.

A Report on the T8 vs. 45 T.p.n.
Systems for Radio Programing

This controversial subject will be
presented in a straightforward
report to help lay the groundwork
for unified effort that will benefit
all concerned.

The Disk Jockey's 1954 Record
Favorites

How do the thousands upon thou-
sands of deejay plays add up?
What tunes, by what artists, on
what labels wind up in the 1854
winner ecircle? Here is the tally
for all types of records.

Case Histories of Successful
Programing

The whys and wherefores of the
public’'s best liked deejay pro-
grams. This feature dissects the
ideas and handling of America's
most popular recorded shows and
puts the finger on the reasons for
their success.

New Horizons in
Record Programing

Though existing programing :n
today's most popular music cale=
gories is still flourishing, there is
a growing trend toward the use
of packaged and other types of
records. This article details how
many disk jockeys in widely
spread areas of the country are
building solid audiences for Clas-
sical, Children, Jazz, Country and
Western, Rhythm and Blues and
other types of recorded airshows.

Favorite Albums of America’s
Disk Jockeys

Albums provide a healthy share
of the programing ideas and ma-
terial-—not to mention interesting,
vivid imaginative chatter material
—for platter spinners around the
country. Here are the albums the
decjay’'s liked most . . . played

most . . . and the types .‘th[.‘}' want
most in the months ahead.
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Order Your Subscription

NOwW
to be SURE to
get your copy!

oo I a4

The Billboard
2160 Patterson St.
Cincinnati 22, Qhio

Gentlemen:

Please enter my full year (52 issues)
subscription to The Billboard, beginning
with the 7th Annual Disk Jockey Pro-

graming Guide number,

{ ) $10 Payment Enclosed,

—soves 533 on single copy rote

{ ) Please bill me.

name

title or cccupation

company

type of business

address

city, zone, state

i s i, .
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Now Shipping —One of the Outstanding;
cor ;kges of All Time...

i

o,

A

% Columbia Records proudly presents the
" & », .songs, the sounds, the impassioned spirit of
America’s fiery legend...a magnificent al-
bum, unlike anything you have ever heard.
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Fredursd by CODDARD LIEBERSOMN; WATIOMAL CALLERY ORCHESTRA, RICHARD EALES,
Condurior) CAMTATA CHOIR, LUTHENAN CHURCHM OF THE REFORMATION; FLOREMCL
KOPFLLFF, Mezzs-feprane; THOMAS FYLE, Baritone; REY. IDMUND JENNINGS LEE, Narrater

3 ki .|'I|'||I'!!h=]f j‘.'r'l'ﬂﬂ il hi‘h
fidelity recording . « . ae=
eompanied by 32-page richly
engraved brochure. . . bound
In w distidgulahed gold-
gmbossed, eloth-covered

wl b
Yom Will Hear: You Will Rend:

1. General Lee's Grand March Farewell Order To The Introduction by
2. All Quiet Along The Army Of Northern Virginia, | Goddard Lieberson

Potomac Tonight Appomattox Courthouse,
3. The Bonnie Blue Flag Virginia, April 10, 1865 The Confederate Legend
4. Lorena — (Rev, Edmund Jennings by Bruce Catton
5. The Yellow Rose Of Texas Lee, Narrator) Tan it Anoomattos
6. Somebody's Darling 9. The Conquered Banner by Eliﬂufufﬂ Dowdey
7. We All Went Down to 10. Dixie’s Land with

New Orleans For Bales Quickstep And Interlude: The Songs and their Origin
8. General Robert E, Lee's Year Of Jubilo by Richard Bales

Available on all speeds . . . exclusively on

COLUMBIA RECORDS &4

TOnlemlila, T Mk Erwrab, '|E','|'Illdt-l'l|l|rl.r Rag. LI 8. Pab NI Mardis epialredai.

et ﬁ":%mhm:\.-'.ﬁ‘d\f - e e e R e R E.'\..-w %\v -.-'ﬁ'_':x.-.--\.-'ﬂ:---\..-'.--\.---'\-.--\.-\.'-\.-.".:.:..q.-'\-'-\..::.-\..--\..- TR B e :
_ e 2 e e o e e q._ma..:_.:?_.“.-:%?m:-g,#?é_ P nc f"-\. o e POt s 5
w_%ﬁmfﬂéﬁiu ;*ﬁti;;ﬁ;{%m?%f:ﬁ e e
e e gt e o = e e e ] = o
i e e %.5 mﬁw@«ﬁ-; ____:%-wﬁﬁ &-.v-- -;-?-5: s f?.f:-w;'i-é ;:;:-ﬁ = ﬁ% ;i%x:a;s L i;x-’s#ﬂ?-':-iih:.::é..&w:-éx st
*Columbis’" (). Trade-Marks Reg, U, 5, Put. OF, Marcss Reglelsidss This apening ad in Columbia’s big national magazine campaign appeared in The New York Times
Magazine, October 24. Co-op newspaper mais available. Also gorgeous slore banners reproducing
the Confederale flag—and mailing pieces, counter cards of every deseription, Special press partics

and official presentations in all markeis.

Backed by the Strongest Promotion
Program Ever Put Behind a New Release

WWW americanradiohistorv com
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RECQRDS, ALBUMS AND SHEET MUSIC — POPULAR, COUNTRY & WESTERN, RHYTHM & BLUES, CLASSICAL

The Billboard Music Popularity Charts

THE MUSIC INDUSTRY'S MOST COMPLETE GUIDE TO THE ACTUAL AND POTENTIAL SALE OF TUNES AND RECORDS IN ALL CATEGORIES

® Talent Corner

There are a few artists—just a
few—whose following appears to
be strong enough so that their la-
bels can toss put one disk on top of
another with a better than average
chance of two or three consecutive
platters hitting the charts within
the same time period. Among
[ e i gk e

BILL HALEY'S COMETS
these people is Nat Cole, and a
new group, Bill Haley’s Comets,
seems to be falling into that
pattern.

Several times Capitol has put
thru a new Nat Cole record when
the previous one was on the charts
and with opportunity to stay up or
even climb further. One of those
trade maxims which is being
broken more often is that a new
release will take play and action
away from the one riding the best-
seller lists. Not so with Cole disks,
for example.

The Haley eombo's “Shake,
Rattle and Roll” on Decea still
seems to have plenty ot life. We
think their new platter, a current

e
= =

x5 g
NAT (KING) COLE
“Spotlight” won't affect “Shake”
and stll make it. We have proof,
too, that Nat Cole's “Smile” will
keep right on selling while “Hajji
Bala" hﬁ][l“’.’i up as a “Best Buy.”

® Best Selling
Sheet Music

Tungs are ranked in order of thelr cur-
rent nalional selling importance at the
sheet musle jobber level,

Wecks
This Lasi an
Werk Week Chari
1. I 1 Give My Heart to
R R e 1 8§
Miller
2, This Ole House...... 2 8
Hiimibilen
3. Hev, There. . ...oc... 4 15
Frank
4. Little Shoemaker..... 6 15
Bouwrne
2. High and the Mighty.. 3 13
Witmurk
6. I Need You Now..... 5 T
BAllaer
6. Count Your Blessings. .11 3
Berim
8. Hold My Hand...... 7 6
Haphael
9. Papa Loves Mambo..10 4
Shapiro-Bernsicin
10. Skokinan .. ......... 8 8§
Shapiro-Berosiem
11. Sh-Boom ...,.,.....14 15
Hin & Roange
12. In the Chapel in the

hIUI}“liEIIt B & B R F @ E 14
Shapiro-Bernstein

13. Whither Thou Goest. .13 3
Hill & Ranze
14.

They Were Doing the

Maombo .......... 11 8
Muayfuir

Muskrat Ramble. ..., .= 1

Simoa

15."

The Nations Top Tunes

For survey week ending October 20

’ Weeks
This Laust on
Week Week Charl
1. Hey. There | 1 1s
By Richard Adler-Jerry Ross—Published by Frank [ASCAP)
BEST SELLING RECDRD: H. Clooney, Col 40266, OTHER RECORDS AVAILABLE: 5 Davis
Ir., Dec 29199, D. Hawkins, Epic 9049; Homer & Jethro, V 20-5867; R. Pryjock, Mercury T0460;
1. Raitt, Col 1098 J. Ray, Col 40224, -
2. If I Give My Heart to You . e B
By Jimmy Crane, Jimmy Baxter, Al Jacobs—Published by Miller (ASCAP)
BEST SELLING RECORDS: Deoris Day, Col 40000; D, Lor, Majar, 27; C. Boswell, Dec 29148,
DTHER RECORDS AVAILABLE: D. Ellinglon, Cap 293k B. Greco, Coral 61236; Four Bars,
Josie T6R; M. Lewis, Cap 2863; J, Rogers, Mercury T4531; D, Shore, ¥V 20-3838;, T. Soschee,
Coral 64183; Wright Brothers, M-G-M 11776 J
2. This Ole House 3 12
'Br Stuart Hamblen—Published by Hamblen (BMI)
BEST SELLING RECORDS: R, Clooney, Col 40266, 5. Hamblen, ¥V 20-371%. OTHER RECORDS
AVAILABLE: HKex Allen-T. Williwums, Dec 29254; Herb and Kay, King 1376, Jordunaires,
Cap 2915; Sister RHosctin Tharpe, Dec 291535; btatesmen, % 20-5850,
4. 1T Need You Now > 8
By Jimmie Crane and Al Jacobs—Published by Miller (ASCAP)
BEST SELLING RQECORID: E. Fisher, ¥V 20-38M, OTHER RECORDS AVAILABLE: K, Griffin,
Col 40346,
5. Skokiaan 4 10
By August Msarurgwa-Tom Glazer—Published by Shapiro-Bernsiein (ASCAP)
BEST SELLING RECORDS: R, Marterie, Mercury 70432 Four Lads, Col 40306, OTHER REC-
DORDS AVAILABLE: R. Anthony, Cap 2896 L. Armstrong, Dec 29256; Bulaiwayo Sweel Rhyihm
Bovs, Londop 1491: T, Heath, London 1300; J. Hodges, MNMorgan 124; B, Isancs, % 20-5844;
Johnston Bros, Londen 13007 J. Loco, Tico 229; P, Prado, ¥V 3839 Shytans, Bruce 110,
6. Sh-Boom _ 6 17
By Jomes Kevs, Claude Feaster, Floyd McRoe, James Edwards—Published by Hill & Range (BMI)
BEST SELLING RECORDS: Crew Cuts, Mercury T0404; Chords, Cut 104, OTHER RECORDS
AVAILABLE: 5 Freberg, Cuap 292%; L. McAulitfe, Col 21283; B, Williams, Coral 61212; B,
Willlnmson, ¥ 20-579%,
7. Hold My Hand |
By Jack Lawrence and Richard Myers—Published by Raphael (ASCAP)
BREST SELLING RECORDS: D, Coraell, Coral 61206, DTHER RECORDS AVAILARLE: G. Lom-
bardo, Dec 29301, :
8. Papa Loves Mambo 9 4
By Al Hoffman. Dick Manning, Bix Reichner—Published by Shapiro-Bernstein (ASCAP)
BEST SELLING RECORD: P. Como, V 2-3857. OTHER RECORDS AVAILABLE: J. Ray, Col
40324,
]
9. High and the Mighty 8 14
By Ned Washington and Dimitri Tiomkin—Poblizhed by Witmark {(ASCAFP)
BEST SELLING RECORDS: V. Young, Dec 29203; L. Holmes, M-G-M 11671. OTHER RECDRDS
AVAILABLE: G. Auld, Coral 61205; L. Baxtcr, Cap 2845; J. Desmond, Coral 61204; L. Diamond,
v 20.58384: R, Hovman, Mercury 70426: H. James, Col 40298; J. Loco, Tico 229; P. Prado,
YW 20-583%; DO. Tiomkin, Coral 61211 .
10. Shake., Ratile and Roll 11 7
By Charles Calhoun—Published by Progressive (BMI)
BEST SELLING RECORDS: B, Haley, Dec 29304, 1. Turner, Atlantic 10246
Second Ten
ll. LITTLE SIIDEEIhﬁER-‘..“ lllllllllll i m & @B & 2 * & + % & F 8 FF B F P S FE S F S S FE R R @ e I“ la
Published by Bourne (ASCAP)
12. TEACH ME TONIGHT ......::.. T T L T L L Y ey B e e 13 3
Published by Hub (ASCAP)
12;CD[TNT.&’{}'L1|1BIJESE]NES'!IP"“‘"."‘ IIIIIIIIIIIIIII WO @ R R R R R R R IH 'E
Published by Berlin (ASCAP)
l4r .IFI[I_':Y 1ﬁrEHE D{]_I_NG TI[E h{ihlﬂn, ............... YT EEE IR RN TR E IE ].l.
Published by Mayfair (ASCAP)
14. ShIILE = @ @ W A EEEEEFEF RS A EE e ® R AR FE # & # % & % 5 & 9 F P EE PN RE FE FEE SR EEREEERD 14 1
Published by Dourpe (ASCAP)
16, [:_.‘t_[l_-’t ;‘l“.“.....;, ................................ W W W W BB W B BB W W W E W W E B W B 15 ﬂ
Published by Faist (ASCAP)
17_ l"‘!"I_IITllEI.{ TH“I_T (‘:HEET --------------------- 4 B B B BB B S B @ B8 B E ERE RS R e 15 :]
Published by Hill & Range (BMI1)
IS‘. hIlTSHHiT Hj\.\'l’EI—lE...‘..'q lllllllllllllllllllllll # F 0 F B R B 4 8 B ER R R RE e ls E-
Published by Simon (ASCAP)
19. ﬂﬂl’ EHn[]P.,.,. ..... & @ § 0 @B F & F OB &8 B & b ma @ kA R # R @ E @ @B ® EE ® B@® BB 88 RE E R W E W moE W ﬂﬂ 5
Published by Flair (KAL)
E"‘ _I_N THE EI[:‘_PEL r.‘q TI’IE hIﬂDH-LIEI'IT rrrrr T I T R R B E B W R R OR R R E W EE R B RN lT 15

Published by Shapiro-Bernstein (ASCAF)

WARNING—The title “HONOR ROLL OF HITS" s a registered trade-mark and the listing ol the hits has been copy-

righted by The Billboard, Use of either may not be mide without The Rillboard’s consent. Requests for such consent
b .=.uhml-llml in writing to the publisher of The Billboard at The Billboard, 1564 Broadway, New York 36, N, Y,

The Honor Roll of Hits comprises the nation’s top tunes according
to record and sheet sales, disk jockey and juke box performances
as determined by The Billboard's weekly nationwide surveys.
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Popular Records, Singles . ... 32

Packaged Records, Popular ... 26 Rhythm & Blues . . .......

Country & Western . .. ......

Other Categories . . v .o vveue

40
. 41
28

= 1 Give My

® Tunes with Greatest
Radio-TV Audiences

Tunes, listed alphabetically, have (he
greaiest mudiences on network
programs in NMew York, Chicago
Los Angeles. Lists are based on John
G. Peatman's copyrighted Audience
Coveraze lndex. ; .
'-I.-l_a

Radio

Anyone Can Fall in Love (Ri=—Feiit
ASCAP .
Cara Min (R}—Feist—ASCAP !
Count “Your Blessings (Insiead of ' §iee
(R} (Fir—Berlin—ASCAP i
Fanny (R) (M}—Chappell—ASCAP
Hajji Baba (R}—Remick—ASCAP
Heaven Was Never Like This (R I
—ASCAP 2
Hey, There (R) (M)—Frank—ASCAR
High and the Mighty (R) (F)}—Witmark
e hael—ASCAP
Hold My Hand (R}—Raphael— r
I Have to Tell You (R} —Chappell—ASCAP
I Meed You Mow (Rj—Miller—ASCAP
If 1 Give My Heart to Yoo (R)—Miller—
ASCAP -
I'm a Fool to Care (R}—Peer—BMI *
In the Chapel in the Moonlight (R}—
Shapiro-Bernstein—ASCAP
It's a Women's World (R}—Robbins—
ASCAP
Little Shoemaker (R}I—Bourne—ASCAPF
Love You Didn't Do Right By Me (R} (F)
—HBerlin—ASCAP
Man That Got Away (R) (Fi—Harwin—
ASCAP : i
Mood Indigo (Ry=Mills—ASCAP 4
Muskrat Ramble (R}—Geo. Simon—ASCAE
Papa Loves Mambo (R} —Shapiro-Bernsicin
—ASCAP .
Sabrina (RY (Fi—Famous—ASCAF .
Skokiaan (R}—Shapiro-Bernstein—ASCAP
Smile (R} (Fi—Bourmne—ASCAP
Sway (Rl=Feer—BMI :
Teach Me Tonight (R1—Hub—ASCAF
There's a Small Hotel  (R)—Chappell—
ASCAP Ll
They Were Doing the Mambo [R)}—May-
fair—ASCAP _ S
This Ole House (Ry—Hamblan—BMI |
Time Waits for No One (R)}—Remick—
ASCAP

O

Television

Cara Mia (R}—Feist—ASCAP -

Count Your Blessings (Instead of Sheep)
(R) (Fy—Berlin—ASCAP 1

Fanny (R) (M)}—Chappell—ASCAP

Gee T Wish 1 Was Back in ithe Army (R)
{(Fl—Rerlin—ASCAP

Gilly Gilly Ossenfeffer Katzenclien Bogen
by the Sca—Beaver—ASCAP

Goodnight, Sweetheart, Goodnight {R)}—Are

—BMI
(R} (M)—Frank—

Hernando’s
ASCAP

Hev, There (R} (M} —Frank—ASCAP

High and the Mighty (R) (F)}—Wiimark—
ASCAP

I Meed You Now (Ry—Miller—ASCAP

I Want You Al to Myself [R)}—Shapiro-
Bernstein—ASCAP

I Wantcha' Around (R»—Tov—ASCAP

If 1 Give My Heart to You (R}—Miller—
ASCAP |

In the Chapel in the Mooaolight (R)—
Shapiro-Bernstein—ASCAP

Lila (R¥—Garlock-Sherer—HRMI

Litile Shoemaker [(R}—Bourne—ASCAPF

Man That Got Away (R) (F}—Hardin—
ASCAP i

Muskrat Ramble (Ri}—Geo, Simon—ASCAP

Papa Loves BMambo (Rj—=Shapiro-Bermsiein
—ASCAP

Restless Heart (R} (Mi—Chappell —ASCAPF

Shake, Rattle and Roll (R}—Progressive—
AN

Sisters (Ry—Berlin—ASCAP .

Bkokinan (R}—Shapiro-Bernstein—ASCAP

Smile (R} (Fl—Bourne—ASCAR

Teach Me Tonight (B —Hub—ASCAP

Tell Me, Tell Me (R} —Goldén Bel—RMT

Things T Didr't Do (Ri=—=Hill & Range—
BMI1

This Ole House (R —Hamblen—BMIT

Vienl, Vidl, ¥ici (R}—Joy—ASCAP

® England's Top Twenty

Based on cabled reports from Englnnd®s
top music Jobbers, American publishes
of each tone s [sted in parenthesis

Asterisk Indicates no American pub-
ligher. :

My Friend—Chaoppell (Paxton)

Little Things Mgan o Lot—Robbins {Feisth

Hold My Hand—Bradbury Wood (Raphael)

Smile—Bourne (Bourne)

Three Coins in the Fountain—Feist (Rob-
bins)

Story of Tina—Macmelodies (Maurice)

Cara Min—Robbins (Felst)

There Must Be i Reason——Campbell, Cone

nelly (April & Cromwell)

Sway—Southern (Peer)

Skyblue Shirt and a Rainbow Tie—Lawrence
Wright (*)

Hideaway

Heart to You—Robbing
(Miller)

Gilly Gllly Dssenfeffer Kotrenellen Bogea
by the Sea—Spler (Beaver)

My Son. My Son—Kassner {*)

Happy Wanderer—Bosworth (Fox)

This Ole House—Duchess (Hamblen)

Little Shoemaker—Boume (Hourne)

Make Her Mine—Bradbury Wood (Bregman,
YVoceo & Conn)

Sh-Boom=—Aberbach (Hill & Range)

Mever Mever Land—Keith Prowse Co., Lid
(Pickwick) ;

Wait for Me Darding—Boosey & Hawka
(Herb  Reiss)

I s i N TR F e
| R Fas .';:i‘-__--r"._l:_.
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A 2 SIDED HIT!

IF THAT'S THE FASHION

IF YOU AIN'T LOVIN’

(YOU AIN'T LIVIN')

Both songs published by Central Songs, Inc.

Capitol Record No., 2953

FARON Y

Exclusive Management Hubert Long
1587 McGavock Pike, Nashville, Tennessee
Fhone 2-6635 or 6-7181
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The Billboard Music Popularity Charts

® Best Sellers in Stores

For survey week ending October 20

RECORDS are ranked in order ol their
currenl national seliing importance ai the
refail  [evel. Hesults asre based on The
Billooard's weekly survey among the na-
pion's top volume pop record dealers rep-
resenting every important moarket area, The
feverse &ide of each record B also lisied.

When a lgure I8 given in  paremhbests Weeks
This after the flip title it indicates what posk Lan o
Week Lon i1 occupies on Lhe chart M
1. HEY, THERE-R. Clooney,......... 1 16
This Ole House—{3)—Col 40266—ASCAP '
2. I NEED YOU NOW-E. Fisher. . ..... " 2 9
Heaven Was MNever Like This— ; ;
VoOM-SE3=ASCAP
3. THIS OLE HOUSE-R. Clooney..... 3 13
Hey, There—ili—Cal 40266—BMI
4. IF 1 GIVE MY HEART TO YOU-
Bords Dy e gy i e sy 4 8
Anyones Can Fall in Love—Col 0300 —ASCAP
5. HOLD MY HAND-D. Comell....... 5 8§
I'm Blessetl=<Coral 61206<ASCAP
6. PAPA LOVES MAMBO-P, Como..., 8 5
Things 1 Didn't Do—Y 20-5857—ASCAP .
7. SKOKIAAN—R. Marterie. ... .. ...... 7 10
Crary “Bout Lollipop—Mercury TO433— ﬂS{:,-"hP
8 SH-BOOM—-Crew Cuts. . .. oovrvrunns 6 17
I Spoke Too Sodn—Mercury T0404—BMI 2
9, SHAKE, RATTLE AND ROLL-
B Haley: s ool st s il rargaa 8 11
AR Boogie—Des J03H—RMI y
10, CARA MIA-D. Whitfield. . ......... 111
How, When or Where—London 1486—ASC AP
11. SKOKIAAN—Four Lads. . ........... 10 9
Why Showuid | Love You?—Col 4030M—ASCA
12, TEACH ME TONICHT-
DeCastro  SIsters. . .. v vvnessvnases 12 4
li"s Love—Abbhott 31 —ASCAPF
13, ¥F I GIVE MY HEART TO YOU-
Dl j'lﬂr-}r-ll-lll-llll-l-l---l-lllllllllllil I-'Fi ﬂ
Helle Datrlingp—Majar 27—ASCAP
14, SMILE—Nat {King) Cole...... veiass 14 6
It's Crazy—Cap 2BWT—ASCAP
15. LITTLE SHOEMAKER—Gavlords, ... 13 18
Mecgue, Mecgue—NMercury THOI—ASCAP
16. MUSKRAT RAMBLE—McGuire Sisters 19 3
Lonesome Polecat-——Coral 6127TE—ASCAP
17. THEY WERE DOING THE MAMBO -
Yo Momow. s e ris e eeeae 18 1D
Mister Sandmon—Y 20-3767-=ALRCAP
18. WHITHER THOU COEST-—
L. Paul & M. Ford. . ..evesvseniss 13 3
Mandolino-——Cap 2928-—BMI
1. O0OP SHOOP—Crew Cuts. ...ovvunn.. 21 [
Mo Me Good Baby—Mercury 7044 3<BMI
20. THATS WHAT [ LIKE--
Don, Dick & Jimmy. ..ooviveine- 26 2
Have Your Cake and Eat Tt Tooe—
Crown I5—ASIAP
20. HIGH AND THE MICHTY-V. Young 17 13
Moonlighl and Rozes—Dhes 20T —ASCAP
22, 1 NEED YOUR LOVIN—Cheers. ..... 23 3
Arivederci—Cap 2921—8BM1
23, HIGH AND THE MIGHEHTY-
U A (1D S T AL T 21 14
Lisa—M-0G-8M 11761 —ASCAP
24. MR, SANDMAN=-Chordettes. .. ...... - 1
I Doa't Wanna See You Crvin'—
Cadende lH's'u-.‘\?iC_Al"
25 IF 1 GIVE MY HEART TD YOU-—
., Boswell....... S (S PSP P - 4
Tennessee—Deo I9148—ASCAP
25. COUNT YOUR BLESSINGS-LE, Fisher — 1
Fanny=="% 20:-587]==ASCAP
27. MOOD INDIGO-X. Pettv Trio...... 24 6
Peitv's Litlle Polka—X (HE0—ASCAP
258. 5T. LOUIS BLUES MAMBO-—
B Maltbhyooooimesvusumes R 1) 3
Beloved Be Troe—X (042—ASCAP
29, MAMA DOLL SONG-P. Page....... — 1
I Can’t Tell a Waliz From a Tanzo—
Merdury TM53—ASCAP
29. SKOKIAAN—R, Anthony....oveeeees — 4

S5ay Hey—Cap 1596—ASCAP

® This Week's Best Buys

HAJJ1 BABA (Remick, ASCAP)
U

NBELIEVABLE (E. H. Morris,
(King) Cole—Capitol 2949

ASCAP)I~Nal

Now that the flick is blanketing most parts

of the eountry, “Hajji Baba”
inz  well

is reporied sell-
in almost every sales .erritory

checked. Film promotion gives dyis tune the

~edge al this point. Strong action on the
“is also reported.

"I'

flip

-MY¥ SON, MY SON (Kassner, ASCAP) — Vera

® Mast Played in Juke Boxes

For survey week ending October 20"

Lynn~London 1501

.+ This h‘;i] English seller is beginning to shape
-up as.a very big American :Ii:-:i:._ It took off
immediately in Los Angeles, Chicago, Mil-

waukee,

Detroit, 5t.  Louis,
Cleveland, Buffalo and Providence in

Pittshurgh,

the

first week of sale and is building rapidly.

Flip is "Our Heaven on Earth.”
Billboard “Spotlight” pick.

RECORDS are panked mm order ol the
ereabest onumber of plays n Juke hoaes
thruout the country, - Eesolts are based on

A previous

The Billboards weeeekly survey among Lhe Wecks
This nalion’s juke box operators. The reverse Las L]
Week  ade o sach record s also listed Week Chart
1. HEY, THERE—-R. Clooney......00.s | 13
This fHe House—Col 40266—ASCAPF
2. THIS OLE HOUSE—R. Clooney...... 2 12
Hey, There—Col 40266—BMI
3. I NEED YOU NOW-E. Iisher...... 4 9
Heaven Wa= Never Like This—
WoOA5R0--ASCAP
4. SKOKIAAN-R. Marterie. ....... >, B
Craze “Bo 4 L1;|-1Iipu-p-—~h'lrn.ur\' TﬂilI—AH{lF v
5* SEI‘H{H}M_EM‘? {:Htﬂ ---------- ] :I' B 3 ! 15
I Spoke Too Scop—Mercury TOHE— BMi
6. IF 1 CIVE MY HEART TO YOU -
DIoeiE DAy v oo vus musmias s v R 3
Anvane Can Fall in Love—-Col adM—AS AP
7. PAPA LOVES MAMBO-P, Como.... T 3
Things 1 Didn't Do—% 20-5857—ASCAP
8 HOLD MY HAND-D. Comell....... 9 4
I'm Blessed—Cotal 613 6—ASCAP
9. THEY WERE DOING THE MAMBO— .
Y. Monroe. . ooicees s e e 5 11
“ister Sandman—Y l‘ﬂuTﬁT—ﬂ"—H AP
16. 1IF 1 GIVE MY HEART TO YOU -
G s S 11 G
H;'.-IEn Darling—Majar 2T—ASCAP
11. SHAKE, BATTLE AND HULL
T S e SR i <8
ABRC Boopie=Dwec 29— HM1
12. TEACH ME TONIGHT- )
DeCastro Sisters. . ... oo v vevnnnans 14 3
Ii's Love—Abbott 3001 —ASCAP
13. LITTLE SHOEMAKER-Cuavlords. ... 12 16
Mecque, Mecgue—Mercury TOA0i— ASCAP
14. ﬁll*Bﬂ{Jh'i_C}]ﬂrds-r--q.-|.||.+i+|.+||--| If l'ﬁ'
Litile Maiden—Cat 104—" Ml
15. OOP SHOOP-Crew Cuts........... 16 2
Do Me Good Baby—Mercury Th44—BMI
16, SKOKIAAN—Four Lads............. 13 G
Why Should | Love YouT—Col 40306—ASC AP
17. IN THE CHAPEL IN THE
AMOONLIGHT=E. Kallen, .. ....... 15 14
Take Evervihing But You—Deco 2910 Ml—ASC AR
I1S. I'M A FOOL TO CARE—-
L.Panl & M. Ford. .. ... cviinunnn. 14 14
Auctioneer—=Cap ZE39—BMI
18. WHAT A DREAM-P. Page......... 18 7
1 Cried—DMercury TO416—BMI
20, SMILE—Nat {(King) Cole........... . - 1
It's Crazy-—Cap 2897—AS0A"
a20. MOOD INDICO-N. I‘Etl}' Tro. coiae = _ 2

Peity's Little Polka—X O0040—ASCAPF

]

POPULAR RECORDS

According 1o sales reports in key markats, the
following recent releasas are racommeonded for |

exira profits

;I-.
<k
§

.

_--_—. —.. .—' _—. —..-—.
-I ¥ 2 . ': . I
Please send | ., ;.____, o
Landing Wawiwankly
O Yile. sosiuossspnaninns $10 | = %ﬁg“ %}
{1 year at siegle copy prien USA .-; 'i:'.-"—ﬂ-.:r"'
ad Canada is 5130 ot s P F P XS ot |
| SR R
EAd T
‘ Foreign Rale. .ocuvsvnnnanns 320 ;,;"E;:Eélfﬁ
T st pos e
1 : .'r':l;‘ﬁﬁ--'ﬂ_"';n.'\-:-'.?
Payment enclosed ‘ﬁ:q_f.---'; G
| |?*?
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HHI of I:I-ﬂlﬂﬂﬂl il I T R E e T PR RS RN L

CMPIY . ...icosavasninsannsnnsrsnsses I
mofure Ol BUSIORS. . .ovonssnssssismnsnsnnsnsaasnns —— i
T R e S P R L L o ey ]
Gty o s s s R ]
The Bilbeard @ 2168 Pallecssa 51 @  Cincinnall 22, Oble |
L. bl

® Most Played by Jockeys

For survey week ending Oclober 20

RECORDS are canked In order
grealest number ol

of the
plays on disk jockey
radio shows thruout the country. Resulis '

are bassd oo The Billboard's weekly sor-
This vey among the nation’™s disk jockeys. The East
YWeek reverse side of each record it also listed Week
1. HEY, THERE-R. Clooney.....,... . 1
This Ole House—Col 40266—ASCAP
2. I NEED YOU NOW-E. Fisher....... 2
Heaven Was Never Like This—
Vo O20-580—ASCAP
3. HOLD MY HAND-D. Comell. ...... 4
I'm Blessed—Coral S1206—ASCAR
: 4. IF 1 GIVE MY HEART TO YOU-—

Bods DaV. oocvemiesieimaimeie 2
Anvone Can Fall in Love=Col 30MRE-—ASCAP

3. THIS OLE HOUSE—-R. Clooney..... T
Hey, There—=Cnol 40266—BMI

6. SKOKIAAN—R. Marterie, . ....c0vens 6
Crazy 'Bout Lollipop—Mercury 70412 —ASCAP

7. SH-BOOM—Crew Culs. . ..oovevunnnn 3
I Spoke Too Soon—Mercury T0404—BMI

8. PAPA LOVES MAMBO-P. Como,... 8

10.
11,

2.

13.

14,
15.

L.
7.
18.
18,

20.

Things | Didn't Do—% 205857 —ASCAP

. TEACH ME TONICHT-

Delastro Sisters. . ... .. P |
It's Love—Abbott B —ASCAP

WHITHER THOU GOEST-—

L. Paul & M. Ford. . ... .coneuer..
pMandolino—Cap 292E—BMI

IF 1 GIVE MY HEART TO YOU-
Hello Darling—Majar 27—=ASCAP

SMILE—Nat (King) Cole. ..
It's Crazv—Cap 2897—ASCAP

T R O -

IF 1 GIVE MY HEART TO YOU -
G L E LT T R

Tennessee—Dee 49148-—ASCAPF

MR, SANDMAN-Chordettes. . ....... -

| Don’t Wannmi See You Crying—
Cadence 1247—=ASCAP

SHAKE, RATTLE AND ROLL-
B Bhdew oo pvmanmuieaiives w v i

ABC Boogie—Dec 29204—BAI

SKOKIAAN—Four Lads. ............
Why Should [ Love You?—Col 40306 —ASCAP

CARA MIA-D. Whitfield...........
How, When, or Where—Lon 1486-=ASC AP

COUNT YOUR BLESSINCS—E. Fisher —
Fuanny—Y¥ 20-587] —ASCAP

SKOKIAAN—R. Anthony......eevens

18
Say Hey—Cap 2896—ASCAP
WHAT A DREAM-P. Page......... -

I Cricd—Mercury 70416—BMi

Weelin
(=
Charl

8
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yow'll Wo this

GREAT recording by

=S
-

the most commercial side Sarab ever recorded

coupled with “"IDLE GOSSIP” N
MERCURY 70469 o 70469X45

| sEEdany |

CHICAGO 1, WLINOIS
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e vy | The Billboard Music Popularity Charts

N/ A SRl POPULAR RECORDS
- ' ® Territorial Best Sellers

For survey week ending October 20

Lislings are based om late reporis secured [rom top deilers in each of the markeis listed

Atlanta 9. That's What I Like

z Don, Dick & Jimmy, Crw.
1. Hey, There, R. Clooney, Col le Sh ot
2. I Need You Now, E. I"J’*.-ihET.. V. 10. Little Shoemaker, Gavlords, Mer.

3. Hold My Hand, D, Cornell, Cor, Los Angeles

4, This Ole House, R. Clooney, Col. 1. if 1 Gilve My Hearl to Y
“& Teach Me Tonight, J. Stafford, Col Doris Day, :;.:,1. o

; “ -
- t =

. 6.0 1 Give My Heart to You 2. Hey, There. R. Clooney, Col.
Doris Day. Col 3. Papa Loves Mambo, P. Como, V.
T. Skokiaan, R. Marterie, Mer. 4. This Ole House, R. Clooney, Col,
8. Sh-Boom, Crew Cuts, Mer. 5. 1 Need You Now, E. Fisher, V.
2. Whither Thou Goest 6. Smile, “Nat (King) Cols, Cap.
L. Piul & M. Ford, Cup. 7. Hold My Hand, D. Cornell, Cor,
....... . : 8. Cara Min, D. Whitficld, Lon,
& e n“':";.wm!!‘. 9, Skokiman, Four Lads, Col,
. + There, R. Clooney, Col.: 16 Hey, Th Ir.. '
1. This Dle House, R. Clooney, Col, FeSheetoR Dars I e
3. Shake, Rattle and Roll, B. Haley, Dec. Mi'"ﬂ"k.ﬂ
4. Papa Loves Mambo, P. Como, V. - 2
: : F ; i v E, s
__ _JONI JAMES .. o D i 2 P Love N, oo, :
Gkt : S R N G Gt 3. Hey, There, R. Clooney, Col.
4 __ f nin : £ ‘;#' il et 4. 1 Need Your Lovia®, Cheers, Cap.
e : iy 'f‘. ' H Tﬂ' Hﬂ'[ Er. Fuhl::l', 'l.l'. P 5 w”mr Tllﬂ'l.l Gm'
: i 5 ; 8. Skoklaan, R. Marterie, Mer. . i L. Paul & M. Ford, Cap
. = " i . A 9. Hold My Hand, D. Cornell, Cor. 6. Hold My Hand, D, Cornell, Cor
10, High and the Mighty, V. Young, Dec.| o iy 1 : '

7. Dop Shoop, Créw Cuis, Mer.
#. This Ole House. R. Clooney, Col.
Boston 9. Cara Mia, D. Whitficld, Lon.

MY WEDDING

= G gl 5‘,':“;;“’:]’;"""{* g AT 10, If I Give My Heart to You
PA PA PA 1 5-¥!. Nut (King) Cole, Cap. C. Boswell, Dec.
: 4. If I Give My Heart to You o
Doris Day; Col.' . ' 3D G?IFH{S'HS": § F:""'
' e < '5_:_-:'-_':,'.-:-_'5::.:.:;' : 1"-':.- 7 5. 5h+.ﬂﬂlﬂ1. Crew" Eﬂtl. Mer. h Dori D'I él:ll e n___.-"
o ST 6. Hey, There, R. Clooney, Col, sfpipie . :
s LY E 7.1 Neod Yoo Novi B ohbr V. 2. I Need You Now, E. Fisher, V.
i . .. “T."‘.h‘!r Thl!l'l.l EI 1 -3'1- {o-l" BI“" 1. %ll[':ld. L'D“.
2 L. Paul & M. Ford, Cap. 4. Hold My Hand, D. Cornell, Cor.
: 9.. Fanny, E. Fisher, "r: : “Eﬁ' E‘Fr:w E::!" :__.“{
: . Skokinan, Four s, Col.
. Mr. !h-l:-u, Chordettes, Cdc, 7. Skokisan, R. Marterie, Mer.
5 Buffalo 8. :I'm- Dle I'Ennf:e. En:. camn?. Col.
%. Hey, There, R, Cloonev, Col,
. L,:.'f:_,f:,“ﬁ:;fﬁ'g;ﬁ:;%_ 19. Mood Indigo, N. Petty Trio, LBX
LIfX Give My Hearl to You
Doris Day, Col. HEW ﬂrlenns
d, Smile, Nat (King) Cole, Cap. 1. I 1 Give My Heart to You
E. This mﬂ Hounse, H. Clooney, Cal, Doris Day, Col.
6. Hey, There, R. Clooney, Col. Z, 1 Need You' New, E. Fisher, V.
7. I Want You Al to Myself & Hey, There; R. Clooney, Col.
K. Kallen, Dec. 4. Hold My Hand, D. Cornell, Cor.
5. Papa Zoves Mambo, P. Como, V.
Chicago 6. Skokiaan, R, Marterie, Mer,
, x 1. Cara Mia, D, Whitfield, Lon, 7. Sh-Boom, Crew Cuts, Mer,
— : e bREE L ST | 2. This Dle House, R, Clooney, Col, B. This Ole House, R. Clooney, Cal,
g SR R s | 3. Hold My Hand, D. Cornell, Cor, 9. Smile, Nat (King) Cole, Cap,
T B e, e e R S5 | & That's What 1 Like 10. Skokiaam, L. Armstrong, Dec.
i N L g i T Don, Dick & Jimmy, Crw.
e, You LEAVE ME BREATH lESS y e L, “' b ; ‘_ 5. Hey, There, R. Clooney, Col. . "Ew rﬂ'rk
and ? T el = | & Papa Loves Mambo, P. Como, V. 1. Hey, There, R, Clooney, Col.
: ouv OLAY l'l i - s e e g 2 | 7.1 Need You Now, E. Fisher, V., ; Papa Loves Mambo, P, Como, V.,
[ & : B. St. Lonis Blues Mambo, B. Maliby, X . If 1 Give My Hearl to You
j r H e B’I.l“flﬂhiﬂl'i Sﬂﬂg} . Shake, Raitle and Roll, B, Haley, Dec. Doris Day, Col,
; . I 1 Give My Heart to You 4. Cara Mia, I}, Whitlield, Lon,
MGM 11803 78 rpm @ K 11803 45 rpm = D. Lor, Mjr. 5. Sh-Boom, Crew Cuts. Mer.
" & ) 6. Mr. Sandman, Chordeties, Cde,
i . i Cincinnati 7. They Were Doing the Mambo
e e e R R e i : R Sy e HOSIA[GIA | L U1 Give My Heart to You V. Monroe, V.
g BETTYMAQIGAN i Daoris Day, Col, B. Hold My Hand, D. Cornell, Cor.
S B R Sl b T . 8 . MGM Extended Play Album X259 §: 2. 1 MNeed You MNow, E. Fisher, V. 5. High and the Mighty, L. Holmes, M-G-M
rha gt “'."'-I_I-I—I-H-I-l-ll-ll-hlul—hi-i—-..-_,__ 'L (4% rpm] _:.:-.:. ':: ). HE‘}'. Thﬂﬂ, R. l::l-l:ll:ll‘l:}l'_ Col. 18, 1 Need fm Nﬂ'| E. Fijl‘":-[_ 'ﬁ'r

MGM Extended Play Album X112° Ji - This Ole House, R. Clooncy, Col.
« Sh-Boom, Crew Cuts, Mer.
. Hold My Hand, D. Cornell, Cor.
. Skokiasn, K. Marterie, Mer.
. Shake, Ratile and Roll, B. Haley, Dec.
Skoklaan, Four Lbds, Col
Papa Loves Mambo, P. Como, V,

Cleveland
Hey, There, B. Clooney, Col.
1 Need Your Lovin', Cheers, Cap.
« This e House, B, Cloonev, Col,
Fapa Loves Mambo, P. Como, V.
Teach Me Tonight
DeCuastro Sisters, Abb,
+ 1 Weed You Now, E. Fisher, V.

Philadelphia

. Papa Loves Mambo, P. Como, V.
Teach Me Tonight
DeCastro Sislers, Abhb,
« Hey, There, R. Clooney, Col,
Shake a Hand, M. Pedigan, TC.
« I T Give My Heari to You

D. Lor, Mijr.
. That's What [ Like

Dan, Dhck & Yimmy, Crw,
7. 1 Need You Now, E. Fisher, V.
8. Hold My Hand, D, Cornell, Cor.
9, Shake, Rattle and Roll, B. Halev, Dec.

10. This Ode Honse, R. Clooney, Col.

. Dop Shoop, Crew Cuts, Mer.

. Drink, Drink, Drink, M. Lanza, V. Pittsburgh

Shake, Raitle and Roll, B. Halcy, Dec, | 1+ Hey, There, R. Clooney, Col.
. Sh-Boom, Crew Culs, Mer. 1. Teach Me Tonight

DeCastro Sisters, Abhb. M
Dallas-Fort Worth 3. Papa Loves Mambo, P. Como, V.
. Hey, There, R. Clooney, Col.

4. Hold My Hand, D. Cornell. Cor.

ond X1113 (45 rpm)
MGM Long Ploying Record E3134
{331 rpm])

THAT WAS

| ALWAYS |
YOU '« | i

MCM 11812 78 rpm o K 11812 45 rpm

W da L e

LOVE WALKED IN

The Music of George Gershwin
MGM Extended Play Album X1107*

I Meed You MNow, E. Fisher, V.
. This Dle House, R. Clooney, Col.
Skoklaan, R. Anthony, Cap.

1 Gie My Heart o You
Diaris Dy, Col,
« Smile, Nat (King) Cole, Cap.

High and the Mighly, V. Young, Dec.

S. Drink, Drink, Drink, M. Lanz, ¥,
6. I MNeed You Now, E. Fisher, V.
7. Sh-Boom, Crew Cuts, Mer. Bl
8. This Ole House, R. Clooney, Col.
9. i I Gixe My Heart o You

C Wright Brothers, M-G-M

10. I Need Your Lovia', Cheers. Cap.

" .
| - - Hold My Hand, O Cornell, Cor. H
- et R : : s e MGk L Fths .*F'""]H Gk - Skokiaam, R. Marteric, Mer, .5t. Louis
That unforgettable Trio with that unfo i 4 e o el + Whither Thou Goest 1. Shake, Rattle and Roll, B. Haléy, Dec.
pm L. Paul & M. Ford, Cap. L 1 Need You Now, E, Fisher, V.
: : ! 1. Skokisam, R, Marterie, Mer,
- DICK HYMAN TRIO . Sikhs Denver 4. This Ole House, R, Clooney, Col.
S . - : - e Hey, There, R. Clooney, Col. 5 My H Y
e : Dick Hyman ot the : : Thi§ Olr Houose, R. Ciooney, Col, L gﬂ'":}g:r E-u;-ﬂﬂ . dat
. Harpaichard I - Sh-Boom. Crcw Cuty, Mer. 6. Papn Loves Mambo, P. Como, V.
T : ; « 1 Need You Now, E. Fisher, V. 1. C ;
: : _ . « Count Your Blessings, E. Fisher, V.
; e Ak L Rrhve '“3_, Heart to You R. Dop Sheop, Crew Cuts, Mer.
. _ E:;E-ﬂ”htﬂm[; o 9. Mood Indigo, N. Petty Trio, X
] ; % e g t « Muskrali Ramhble s :
NI RIST178 iy N . Little Shoemaker, Gaylords, Mer. s
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8. High and the Mighiy, L. Baxter, Cap.
9. This Olg House, 5. Hamblen, V.,
10. Hold My Hand, D. Cotnell, Cor.

Detroit

Run Around, Chuckles, X
. This Ole House, R. Cloopey, Col.

. Fapa Loves Mambo, P. Como, V.
Hey; There, R. Clooney, Col.
. I MNeed You MNow, E. Fisher, V.

Shake, Raftle and Roll, B. Haley, Dec.

Muoskral Ramble, McGuire Skiters, Cor.

San Francisco -

- 1. This Ole House, R. Clooney, Col,

I I I Give My Heart
Doris Day, Col,

3. Hey, There, R. Clooney, Col,

4. I Need You Now, E Fisher; .

5. Hold My Hand, D. Cornell,” Cor,

6. Skokiaan, R. Marierie, Mer.-

7. Dop Shoop, Crew Cuts, Mer,

3. Skokisan, Four Lads, Col.

#. They Were Doing the Mamba

o You:

Rain, Hain, Rain V. Monroe, V. ’
FUN F. Laine & Four Lads, Col. 0. Papa Loves Mambo, P. Coma, V.
Rock-a-Heatin® Boogie
MGM E d Esquire Boys, Rbw. SEHH'IE
xtended Play Album X237 . 1f 1 Give My Heart to You 1. This Ole House, R. Clooney, Col.
MOM L 'E‘I“‘ 'F'""]'l Doris Day, Col 1. Hey, There, R. Clooney, Col.
eng Playing Record EJ108 3. Cara Mia., D, Whitlield, Lon.
Kansas City 4. Teach Me Tonight
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This Ole House, R. Clooney, Col.

Hey, There, K. Cloon