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- Artists Play Record

Company

Leap From Label to

Object’s to Pick Up Those Green Dollars

By REN GREVATT

NEW YORK, Feb. 11.—The ebb
and [low of recurring talent, From
obscurity to initial record contracts,
as well as from one major com-
pany to another, is moving at near
maximum speed, with more than
a soore ol sigoificant switches
chulked up in recent months.

The marked talent trend stands
oul against a backdrop of more
companies lurning out more sue-
eessful record sellers than ever.

FFram the companies” standpoint,
its become purely a competitive
situation, In the past six months,
the majors have signed more than

o grub off more of the consumer

dollar.
Talent Ranks

In the talent ranks, there’s a
restless movement as never before,
©nee hot artists who have gone
eold seek greener pastures. Others
swho have never made it big con-
dinue to shulfle, hoping to hat pay-
it on another label. With the
voung talent, there is an ever-
present  struggle for recognition
with a record pact. And the talent
is moving in l]hﬂ greatest number,

Recent major artist shifts are
highlighted by moves of Ella Fite-
gerald from Decea to Verve, Guy
Lombardo from Decea to Capitol,

uling La Rosa from Cadence to
RCA Victor, Billy Ecksting from
M-CG-M o RCA Victor, Vie Da-
mone from Mercury to Columbia,
Duke Ellington from Capitol to
Bethlehem, Spike Jones [rom RCA
Vietor to Verve, Harry Jumes from
Columbia to  Capitol and Les
Brown from Coral to Capitol.

In the more distant past, trade-

sters still point to the Frank Si- |

matra shift from Columbia to Capi-
tol as a prime I‘Iq'-llll['rlt" of how the
movement strulegy can click. On
the other hand, I:{w hazards of a
switch are highlighted in the case
of Kay Starr, More than a year
after Miss Stamrs move to HCA
Vielor came her first hit on the
new label, the current top selling
*Rock and Roll Walt2"

Lower Rungs

Other  artists, too, al various
lower levels on the ladder are also

Come to Us,
Says Miller

CHICACO, Feb. 11. — Mitch
Miller, Columbia Becords” pop art-
ity and repertoire chief, made a
public pitch Thursday morning
for the record services of Capitol's
Les Paul and Mary Ford over a
CBS coast-to-coast radio hook-up
vel!

Miller happened to be sitting in
the WBBM studio here, while dee-

jay Howard Miller was doing his |

regular  long-distance artist inter-
view, this particular day with the
Puunl family in Mahwah, N, J. “If
Les and Mary were recording for
me, said Miller, “they could re-
cord anvthing they wanted to, any-
wity they wanted to, any Hme and
any plice.”

Hopscotch

Label at Dizzy Pace;

on the move. Most heralded recent
move was thal Elvis Presley
from the Sun label to RCA Victor.
And Gloria Mann, lollowing a
stand-out hit on the Sound label,
has tumed out her [irst disk for
Decea.  Recent months also  saw
shifts by Eydie Gorme From Coral
to ABC.Parumount, Betty Johnson
from RCA Victor to the new Hu”;.-'
label, Bill Damell from Label “X"
to London, Don Cherry from
Decea to Columbia, Joe Loco from
Tico to Columbia and Jimmy
Wiakely [rom Coral to Decca.
The thythm and blues fiel
usually  charscterized by liltle
movement amang estublished per-
formers, has seen its share of
changes too. In recent months
Mercury Records lended the Plat-
ters from De Luxe and the Pen-
puing  from  Dootone, while just
a month ago, Varetta Dillard
| switched [rom Savoy to Groove
Records.
Others Coming

Also among the major artists, il
lis reported that various deals in-
| volving shifts have been or are now
in the talking stage for Doris Day,
| Bing Croshy, Les Paul and Mary
Ford, Errol Gumer and others.
| From the record company angle,
| the number of new pactees is sub-
| stuntinl, Decea, [or example, has
recently signed at least 15 artists
| mcloding  the Dream  Weavers,
| Ralph Young, the Marv Kave Trio,
t]ll" verberiin *I.l"'.jlll.. !{l_"? illl'.l [.'Iji
| Kirby, star of the Steve Allen |
[ (Continued on page 17)

MARTHA RAYE
FILLS BREACH
FOR MARINES

NEW YORK, Feb. 11. —
Martha Raye, who usually
goes into seclusion for three
days after each TV show to
recuperate, next week  will
give up her rest to entertain
6,000 marines who will be
going thru hard buttle mancu-
vers on a—small Caribbean
isle, When ebforts to build an
entertuinment troupe bogged
down, Miss Rave volunteered
o make the four-day trip,
contributing her services gra-
tis, despite the fact that she
must leave two mornings alter
next week’s TV show on Tuoes-
day (14).

Also going on the lrip to
Vieques, island off  Puerto
Rico, will be Rocky Graziano,
singer Paul Stewart, pianist
Burt Bacharach, comedy duo
Clara Cedrope and Damian
Mitchell and eight Hoartford
Agency models, with Kirbey
Stone to supply music for the
unit. Legit press agent Mike
O’Shea is producing, and Nick
Condos, Miss Raye's onal
manager, is staging the four
performances, to be done in
two days under battle condi-
tions.

The O'Shea production
does not fall under USO aus-
pices, and the difficulties in
securing name taleat to volun-
teer for militury entertainment
in peacetime is underlined by
the difficulties éncountered in
setting up a unit For this trip,
The Army's Special Services
division fools costs, with Caol,
{Ht" C.oels, head af the Pro
Sntertainment Branch, travel-
ing with the troupe to the
isolated islet, |

NEWS OF THE WEEK

—
|

- Independent Group to D, C. With

Plea Vs. Network Domination . . .

Several importund jluh'!:lr'rutl Hl apersibors in the
TV industry are moving on Washington with a

plan to curb alleged network

station  program sehiediles.

, network option  time and
alfilinted stations to reserve an
evening time  each  dav
PrOEUAMININE. o ooasassanssas

Rep. Celler Strikes Again at What

|
| He Calls ‘Gas Meter' Video . . .

One closely co-
| ordinated group ol stations and film distribu.
tors will propose that the Feder:
tions Commission disapprove the concept ol
direct

[Ty

AMusic Op Exec
Plans ftor Sell-0)
Music O
the r-.w.-nrril biisin

domination of
least temporaril

il Communica-

netwaork venhure,

yrator
member operators, came tumbling down—at
tive meet. Paragon Records and National Juke

Box Music, two principals in the proposed
diskery, failed 1o come to agreement on the

THE AMUSEMENT INDUSTRY'S\]READING NEWSWEEKLY PRICE: 25 CENTS

IStop-and-Shop Fun
Centers Mushroom

Across the Country

Offer Choice of Amusements in One

Spot for Public’s

Bv CHARLIE BYRNES

CHICAGO, Feb. 11.— A new
tvpe outdoor shopping center is
springing up thruout the nation—
establishments whose main com-
modity is fun.

Like their counterparts, the
shopping centers—which are made
up of many type stores and shops—
the amusement centers include a
wide variety of amusements de-
signed to please varied amusement
tastes and ages.  Kiddielands,
drive-in  theaters, goll driving
ranges, miniature golf courses, bat-
ting ranges, skating rinks, ete., are
some of the features found in the
new one-stop centers bul any com-
bination of these qualifies.

The development and growth of
these centers stems from a mum-
ber of reasons. There are more
people with more money and more
time to spend on amusements,
Population in the U, 5. is now 1687
million. The move to the suburbs
is phenomenal. Since 1950 the
total populition his  incrensed 8
per cent.  But growth ol the sub-
urbs of cities over 100,000 is np
28 per eent.  Totul  spending
amounts to upward of 5355 BilTion |
as compared with $285 billion in |
1950.° And shorter hours—the five-
day week is here, trend toward |

Leven a 33-hour week continues,

Of eqguul importance (5 the fact

Group Shifts

wned Diskery . , .

s of America’'s plan to enter
ess vin @ eorporittion owned by

v—il g Chicoro MOA execu-

............... Page 18

hour of prime
non-network
cenas Phge 2,

Songwriters Pre

the matter al so

SPA Execs to Study Publisher
Cut-In on Cleflfers’ Royalties . . .

I |
itectve Assoculbion executives

this week indicated their intention to examine ,

ngwrilers relinguishing a share

Rep. Emmanuel Celler this week manifested of their royalties. It was stated that this
more opposition o what he calls “gas meter practioe mnkes a |IIHH_'L1'T:- ol the -.t.un‘.T.uﬂ
IV, his term for pay TV. The Congressman publisher-writer agreement. ... .. ... Page 17
s urging enrly action on his bill te bar fee SEFARTMENTS AND FEATURES
- TV from ever becoming a realitv. . .. -PREE 4 ' = !
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QOutdoor Pleasure

that 4 million children are being
born  annually, a record number
of cars are traveling on betler
highwavs, people are becoming
shopping center conscions and each
year more people are taking up one
or mare sparts or hobbies,

Growth of kiddiclands, a post-
war development, has been  big
with close to 600 now operating
thruout the country.  Out af close
to 20,000 motion picture theaters
in the country, 4,000 or more are
of the epen-air varicty. Miniut-ire
golf courses, currently estimated at
1,500, now out=number those in
operation in: 1928 when the craze
swept the nation.  Swimming poaols
are likewise on the boom, ice skat-
ing rinks are mushrooming and
roller rinks ure on the inerease.

More significant, however, is the
trend toward grouping of one or
more af these at one location. Basie
amusement elements are, in most
cases, kiddielands or drive-in thea-
ters. A recent survey by The Bill-
board indicates that  Kiddielands
are no longer just Viddielands, Its
collection of amusement rides now
Form the hub of ot least three other
types of  cotertsimment  [eatures.
And of the drive-in theaters sur-
veved, a whopping 32 per cent of
them also operate a kiddieland.

New Pluns

Plans for new,  Jarge-scaled
amusetment centers now are in the
works.,  In most cases the planning
holds to the established pattern
with kiddielands or drive-in thea-
ters as their hubs, but the luvouts
will integrate the various elements
for greater offect than many  ex-
isting  locations.  And the entry
of big money into the field is
|_p:|'1'||_1_[1'u-:;_1; along w ith it carcful |.'|'|-.m-
ning—hbased on surveys of locations
and entertuinmeént features,

Typical of this is Claude Ezell,
who operates chain of 20 drive-in
theaters in  the Southwest,  He
visualizes the drive-in theater of
the future as more than an entér-
tainment center, altho this will al-
ways be s prime function.  In

L addition to the motion pictures; at

will offer supervised playgronnds;
kiddielands, a swimming pool,
bowling alley and other entertaine

{ ment features.

Ezell points ont that shopping
(Continued on page G4

Fun to Come:
Fly-In Theater

URBANA, I, Feh. 11.-The
outdoor f[un-secker of  tomorrow
may take to the air, and drive-m
theaters conld becoime Fly-in thea
lers.

The TFamily Drive-In Theater
here, which operates as the hub
of a 1}'[‘li-‘.‘n| outdoor amusement-
recredtion center, also lists an ad-
jacent airport as one of its features,
in addition to a kiddieland, golf
driving range and a ministure golf
COuUrse,

B diohicio R el -
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GROUP TO BATTLE WEBY'
HOLD ON PROGRAMMING ;

Independent Stations, Distribs to File
Plea With Senate Group and FCC

WASHINGTON, Feb. 11.—For|presdent of KTTV, Los Angeles,
the first time the battle against|has hired a firm of altorievs here
network programming domination | to prepare its case. Thev have al-
is coaning out into the open. In- |readv had infermal talks with
dependent trade interests around | Magnuson, with  his  committee
the eountry are rising up to march | counsel, with Dean Barrow, chair-
o the Washington inveskigators {man of the FCC's Network Study
with a hill of particulars on the ! Committee, and with other officials
alleged network monopoly and a ! here.
sweeping proposal for its allevia- | The aroup is und=rstood to have
Eros. Creceived some enconramement from
that has  been meetine in New

OWN FACTS
York the past two months will pre- |

sent _h\ u-p_:m p]an to the SOVETT- n
e The GOt of etk 0 Dodge Thinks
|
Rafings Are
l’M I F
alarkey

tios Linne, 23 Dhireet network a
ane hour
NEW YORK, Feb, 1L.=Unigue

aled stations o reserve
example of A sponsor who thinks

Tlwe zroup of leading III.L]E[‘!FHE]—I
ent stations and Tilm distributors |

i each sewment of the broadeast
{I.I_\.' El"' IHT“'IZH'!'&'I.'TT"L I'ﬁT['ﬁEI';:l.n]Thi'l'lg, !
The gronp will thus rally be-
hindd wlb least some of the major
points raised in the famous Plotkin |
icmaranchion of 1954, (Harry |
Phikin  was  minorits L*uuu'-.ls"l E:J
the Senate Inlerstate aned ]nrrt:p,n
(. Aneree Commillee when it took |
its first steps to study TV net- |r1!mlr~. are "a ot of malarkey”™ s
works lwo years ugo.) fack Minor. He is sales manager
Senate and FCC |.u=|d head of rld‘pl’Ftl‘r'll!"' anegd mer-
This group, which is understood | chandising for Dodee, which bank-
o consisl of about u hall dozen!rolls three ne twork shows—"Break
stations backed by a lik number | the HIIIL “Make  BRoom for
of distributors, intends to pn.’-‘-:m'.t-]}lfiih and the Lawrence YWelk
its proposals to both the Senate ! | show, all on ABC,
cominitter headed by Sen, Warren | AL 4 press conference here this
\Lu:mh-:m and the Federal Com-'week. Minor stouth
munications Commission. It con- that he doesn’t believe in ratings,
gich rs them of equal importance - Hiv criterion of whether a4 show iy
e achieving its aims,
The group. which is apparently | are the reports that dealers send
being  spurked by

!.‘-hﬂ"-"-’.‘:- have had in luring in ous- |
| tomers. "Nielsen meters only tell |
vor whal shows people are seeing;
the dealers tell vou what

Producers Sign

With SCG After

NLRB Uppercut - Mickey' May
i Hike Tab 30%

Nearly a[[ of t.'rw Hnlluﬂmd com-
1] Dbt "H.]"l (&[] {.-..lltlllllll"'\.!"ﬁ {Jilll{ Coti- |

mercial producers have signed the

R R : 1 NEW YORK. Feb. 11.—Bank-
tract after a National Labor Bela- rollers. of  ABC.TVs  “Mfickex

tivns Board ruling earlier this week

|
|
|

a number of network-affiliated sta-
tions. However, it does not expect
anv of those stations openly lo
align themselves with its presenta-
tions here,
Objectives

The principal objective of the
vlaumants is to stake out an hour
of prime evening time for syndi-
cated film programs. For an indie
like KTTY the enforcement of this
plan  has two possible benefits:
1) Principallv, by belstering the
mirket for syndicated Film, it will
give such a station greater assur-

achieve thru
B:ll'lk!’-IJHFTH who buv,

noon Film Festival,”

GUNSMOKE-CBS-TY

IR TR
I

Cdare expect their proposals to he

mainbained |

doing 4 good or bad job for Dodge |

Dick Moore, | him mentioning what effec: the-p'

Cars | ]
(Cemitinged on page 4)) the most 1nI.T1gmn-1' prﬂ[{hmmum:I]“.]",_. ..q|-,m.|,, on

Lin a belter

| \hl']}

ance of o continning supply ol 'LI':::""“"" Ceorge Gubel,
goml first-run  product. 2} See urRdM Fabings,

omddlv, b vacating network shows

trom & prime evening  hour, il

would put the independent station
position to pull audi-
amainst  the competing  nel-
work atiliutes.

The spirit witlin the group s
saidd to be determined and  opti- |
mistic. While the members hardly |

hour  Sutorday night

progratnming available,

“Famous Film P&tw.ﬂ and five spots a week on
will spend a total of $16.000 a week.

On the basis of the latest Nielsen ratings. thev would be
hitting a lotal of 9,943.000 viewers for that price, which
is a¥ many viewers as many prime time shows pull in for
several times that amommt in time and program costs.

The adult Western has justitied the
which slotted the program apposite the hig hit of last

the series drew a 21,1,

most populur network adventure show,
first among men and second among women,
iclentical appeal. in the adventure. class.
sented. but that’s no doubt due to the Fact that it airs in
the [0-10:30 p.m. time perind.
rutines of Gobel somewhat.
increased the total viewing audience o that particnlar hall

Web Winners

FAMOUS FILM FESTIVAL=-ABC-TV
The latest Nielsen, the second report for January,
this show a whopping 11,2 AA rating,
double what it picked wp in Nielsen's previous report. The
latest rating is being greeted by the web joviully,
provides it with powerful evidence of the effectiveness, and
exceedingly low cost per thousand,

rticipation buvs of its feature Hlm shows,

for 13 weeks, one spot a week on

FIVeSs
which is almost

f'l.':l'l' it

that advertisers can

“Alter-

laith of CBS-TV,
In the Janvary American Hesearch
making it the sixth

The Program I8
with almost
Kids aren’t repre-

The show has hurt the
but mainly it seems to bave

becanse of the better  over-all

acvepled e toto, they feel the
principles underlving their propos
als are sneh that government can-

nat jumore then, -T'FW}- will argne
that  their  plan will  result i
preater local autonomy in slation

programming and that it will en- |
abile dndependent and  local pro-
aram packagers and regional and
Hocal advertisers to En‘:-mp-?l'v with
(Continued on paze 16)

From ‘Aft. Festival’;

Cimove by ABC-TV to ]'l.ll'l e up ks |
Monduy night programming sched-
wle s imminent. The web is pre-
paring to throw into its line-up, |
sturting  next month, & new

General Foods
Puzzles Trade ==

| | tiallv o on the air \MI:11 rerins a‘:rf
NEW YORK, Feb. 11.-Oue of | e . Arthor Rank Hims that are

l;:[

“Afternoon Film

my wt{ ru_u nf the meel. one 'u.'l.lutlt,luﬁ“.,.” lhf. W{‘h is already out

0- |

minitle Feature Film show 9-10:30

o tuu rui.,hh is th:- question ol l]“ chiir FoF I.'hE L{"

what plans General Foods has up | tigns with Warner Bros. for part or

its sleeve for its Thursday and Fri-! 301 of that Firm's library of pre-
duy night time slots on CBS. 1948 features (The Billboard, [:tl:l-
Tho the bankroller this week fuary 280 have Fallen thre.  The

picked np alternate week sponsor-
of CBS Saturdav moming | dickering with & nomber of other
“Mighty Mouse” show, it gave no ammu of feature film product, In
hint ol it intentions [*{}IIE'FE'!IIIIL | all pmhlin]:t\ among  the Frms
the atorementioned evening hmél ABC s talking with are General

periods, VTelerddio. which has 130 top-vali-

shattered  the  Commercial  Film Mouse Chib”™ next season will have | The only definite move it has her RKO  features available for
Producers” Association’s month-old  to shell out a reported 30 per cent | made in those areas is the cancel-:nctwork  showing, and  Screed
wealliad Fesidanige Xl PR solieed Lution of the Johnny Carson show | Gems, which is getting set to mar-

more in program cosls if they want -
ta stayv with the top-rated series.
The reason for the hike is that

te recognize the association as a
bargaiving it and  sanctioned
SCC to negotiale conlricts with the
inclividual producers. At press time Disney is demanding more dough
the sole holdouts to signing in- from ABCL pointing to the Fact

cluded TV Spots, Tne., First tareet| that he's Tos e
of SO0 steike action. and Swift- ll 1t e’ ]'}t R “I“HIE oW
thiis “Disneyvlund

(Continued on page 1) : :
Cslated Tor o rise
writlen o

T-H-T" Shows :

is  also
tha the
bankrollers have known all aloug
of this [aet, it

VL,

i comlts,

s e
the  conlbracts

H Wit

riezht

CThuesduy 10-10:30 pom. effective ket to TV 104 Columbia features,
in the sest few weeks, Indications | In addition to first-ron product
Lare that General Foods will hold | Tor the new Monday night feature

ton 1o thal time slot and place a!lil series, ABC-TYV i seeking
Wow cost show in it until the Tall | First-eon Teatores for its Sunday
whoen CBS will probably take the | niglt “Famons  Film Festival”

i £r lll '
perioed  over for "Plavhouse 90.7 L and  ils davtime  acvoss-the-board

Pwhich General Foods  appurently § “ABernoon Filin Festival™ for next
does not Fancy, Paeason, By that time. of course,
S0 Lur oas ity Friday 89 pan, the 200 Baok Films being ajred on

timie slots are concerned, General | the Sunday night show, and the
Foods is known to be lnj.'fru; with (100 Rank filos shown on “Alter-
the  ddesn af II'ITﬂ\‘;I!Itg in o4 R (SRR Filim Festival” and on the

! (Comtinued on pave il npeoming Mondav night show will

Get Stamps

NIEW YORK, Feb
Todav.” “"Hame" :llld
this+ week landed an  important |
client.  new 10 network TV ,!
wlien Sperry & Hutehinson Green |
Stamps placed an order Tor lhﬂltt!
1250000 worth ol participations |
on the three shows. S.&IH. Creen |
Stamps has used Joeal TV only
prior to this NBC purchase. -

Most ol the participations are
for “Today.” but a large number
Tve 4I.i‘-f5 been placed for “Home™
anedl "Tondeht,”  S.&H.  Green
stamps are sold to retailers who,
in turn, wive them to their custom-
ers bor their porchases. With the
s, the consumer can tien get
goonds fisted i the S.&T1. catalog.
The sty are said to pay for
thetselves by upping the volume
ol i rebailers,

The order was placed by Sulli-
van, Stanlfer. Colwell & Bavies,
e, which had had the account
lur vnly vne wonth,

|
1.=XNB( |
“Tonight™

WATCH

The Members of the
Television and Advertising Indusiries
are cordially invited to the

Exhibition of Entries for

THE BILLBOARD'S 18th ANNUAL
PROMOTION COMPETITION

FOR THE ANNOUNCEMENT 0OF THE
THE BRILLEODARIS [55UE DATED MARCH IT,

et

Monday,
February 20, 1956
2 ta 4:30 p.m,

BEN FRANKLIN ROOM

Adverlising Club
of Mew York -

103 Easi 35 Sireel

e

R

WINNERS
5

I

i T 1 i O . e B G e ae |

r oomoeaf = o

v withw americanradiohi@tiory com

weh, however, ix understond to hel

.ts negotia- |

ABC Features for
Mon. 9 P.M. Boost

Readies 90-Min. Program; First Films
New Ones Sought

NEW YORK. Feb. 11.—A m.a]'ur|]:|-.n'r'- outworn  their weleome  ag

programming  muterial on these
network programs. .

The use of Rank rernns on Moa-
vdav nights durng the spring and
siunmer, however, will be exceed-
ingly economical for the web, in-
asmuch as these Rank Features re-

{Continued on page A1)
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['-l'lew_n- B_ur:u.u
FPhone: MNAtronal B4740

Advertising Managers

Dutdgor - Addse C. 4 Latscha Cirreirrat
Music-Radio -Dar Colling New York
Televisien , oArdrew Ceoda, MNew Yark
Lair Machine Himer Stark, Chicagse

Circulation Departrment
8 A Bruns, Directos Cincinmat

Main Advertising and Circulation CHficey
2160 Pattersorn 31, Cmonnate 22 Ohio

——

Subscription rates pavable in advance Onas
vear, $12 in L5 A, and Canada.  All Tereign
countries, 534, Subsrribers, whien roquesting
change of address, ahould give old as wall an

new addre«ss. Pub

lished weekly, Enteira

as serpnl class muElier

June 4, 1897 at Paost
@ Office, Cineinmatld @

Dbz, under act af
March % 10879 UCopyright 1985 @@y The
Billboard Publishing CUaimpany The Rill-
board alse publishes Tide, the fortnightir
magarins of cales amd adveriigineg reads,
one :.rvin.r. rlH . kr;_d Vend. the moanthily
magacine of aulomatic mer
chandiang, oos year. bd wlilcls |9
Yeol. 68 Na. T
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AGENCIES’ SCOREBOARD ON
SHOWS GRABBING VIEWERS

HOLLYWOOD, Feb. 11.=Following is a breakdown of
how the top advertising agencies stacked up, according to the
success of their TV shows in attracting  audiences.

plained in the accompanying
adjusted and non-adjusted:

More Than

As ex-
story, ratings shown are both

Five Shows By BOB SPIELMAN

| the mumber of programs an agency

What Agencies Are Pickers
Of Hits for Net Nighttime?

BB Survey Stacks Admen Against
Ratings; BBD&O Leads the Group

| bracket, To a large extent, the Jif-

. Y o MALAGEN ANM. MN.A. I B ; £ 7, 4 o

AGENCY AD). N.A Su;!lluuf\rﬁlaufrﬂ HOLLYWOOD. Feb. 11 —Haw s, @ flop thus being more ]1I-.uI};|IL.mnui::-. are due to the fact that
DBINED) ~snzenemaspssmesnrsas 42 M6 Colwell & Bayler...........215 204/ do the top ad agencies rate when 1@ €ancel out a hit and vice versa.[a good many sponsors cannot af-
: 3 2.2 - . s : ' aim irh-cost high-

Young & Rubcam.....;......232  24.3]Benon & ?E‘:r:::—;ﬁnni;: .21t comes to picking the shows the | BBD&O Leads Group Ir."f- to aim at ilwﬂh:gh cost 1|_+_{I5]1
MeChm-Britloon: «oveonnsord2h  IMTUBIoW Lo s s e b e 1.6 17.1| 1V public goes for? Are lhere sig-| In the first group of agencies !;;;E" EH:{'{[]J:“‘"I;:. “‘“’_'}’.E uul_ ':j
| nificant diflerences in these ratings BED&O leads the pack with an Eﬂm[‘gﬂm “qi:“rﬂ “;,“T]‘ "“_':T-I‘“]- dan
Two to Five Shows \“nd' if so, what aré the reasons? | adjusted average of 24.2 for all of |° Seaflte fo hl l:fl ed%ll;‘r- A A

AGENCY | AD). N.A. AGENCY ADL. N f’i -‘FI"['_{'i'dl study by The Billboord | its programs. (The Adjusted Aver- P it & : ime 3lots.. .
> 1 : ! L g _ “% brings, for the first time this yvear, age weights the show according to| Its interesting to note, for in-
ET,;',"{ iy F‘tki‘j‘,:}:"”fﬂl igigﬁgﬂi”“‘ Lowis - & Hmrh"’""’lz': :2'1; the pictore into focus. The survey | its length and whether or not it has | stance, fh'-lff_ I. Walter Thompson,
NOMN o oeeor e i 376 275 Mae Mamas U e jes|embraces all net nighttime pro- multiple or alternate sponsorship. |Well down in Group 1, holds that
W BstY ....................213 212 Warwick & Legler............190 193 grams of half hour or longer dura- | The Non-Adjusted Rating, also | position primarily because of the
;._:m::rl;-::llgﬂfmn P ?;:;'.; i’:'i maqmn ressnsrnsTresnre, .. 0BG I'?._Jl" tion; Saturday it begins with shows | given. is (he program average with- | T8¢ l"_"'ﬂhf'l' (six) of ﬂ"-'m}-‘-“'-' pro-
o i e 0L D0 Wele & Delares s wrsuthd :;'Eih[“”i"g at B p.m. or later, and Sun- | oul regard to these [actors.) _gr““i" lm the IIHHHE‘ “']"{I'h draw
Bates ........... SRLEEEEEEEER 25,1 26.1| Ludgin, Eirle & Co. oouveu... 17D n_u;dll}' al 2 pn. L i | A close second, at 23.2, s Young -H.h:‘-llf} [‘Hll rl‘lll‘e'} Epi..i.{ieu:l]l .i.if .'_1]|:uh-
'Eui::;ll:flfhﬂm & Walih,........ T R Souds ouiiiiliiiia foliiio 159 183 Agencies are divided into three & Rubicamn, with McCann-Erickson ;"“_"ﬁl' c::i addition, JWT has three

--..-........-..-.a.p...;'q-.-; 4.2 | Dancer, Fli]'g-l:'[uh.l, ﬁil.ﬂ'l]"lllf....l..‘ Bh 3 g’ln"j]};: !].]H."iE‘ -“_H_h mﬂﬁ' t]-““-. Ii"l"" Iiljrli Al a5 H H'bl.rH ]‘Ed l.!“.' II.E'I. Ll]]li] ““"Ilit Pm‘ihgﬂ ROTIES.

Leo Burnen .........ce0000...242 13.2 | Houston, Bryan, Inc can 108 139 |5 ame: thos rith : live | i o ! 7 | Biow i] ther hand, womld

Gurdner cerene s d06 . 266 Kletter, Bdward, Asoc, ... .6 137 Programs; those with two to live, Revlon  moved  its  account  to! JEres . O LI OROEE JLEI0, WO
':'_-‘ﬂllrrmhun‘!L ...... EREEE T 20.5 In.sjlﬂulht, Bascom & Bonfighi....105 105 and those "ﬁ‘:l[h only one, All l‘.,|1l!|:bf_l|‘_'~: BBD&D. the “$64.000 Question’s” | !:IF one of the top agencies il omly
chien Newell.oiosenneen.. 204 195 used are Nielsen Average Audicnee | 46.8 rating hoosting the latter (irm 1% CBS and NBC ralings were

_ g D rating boosting the latter Lirm | : -
o h for January. ~|into the top spot. (counted, but half of its shows .are
ne Shoew I 'im:m re.uulpt::: are clear -.nlnu'liﬁ_!_ im- In Group 2, Foote. Cone & Beld- | 00 ABC, dropping it in the stand-
AGENCY ADL N.A. AGENCY ans. ~a, mediately, There are significant jng garners first place with a rous- | M85
G cenneemninnenerernen Bl TAOED P Beotlier Be oo TR prg [ TRLNE differences between the jng 30.3, challenged by Kenvon & In Group 2, Foeote, Cone & Beld-
Brooke, Smith, French & Fuller & Smith & Ross........164 16,4 Fekhardt  with 293 Closely ; ing draws its top rating from the
h[:umrnr;;ccqp&l;.! ............. ;r;t;r i;l: :!ln_w_J:rt“n;% =" RS ::1 1:: In assessing the relative | bunched, but a step behind, are fact that it ."-']Uf‘-ﬂnl have a '-I”ﬁ n
Erwin Waser 1000 el ! S e M4 piting success of the advertis- (the North  Agency. 27.6; William | the house (it's programs are Ceorge
Maury, Lee & Marshall.. ... .. 263  26.3| Mogul, Emil Co. ............136 136| ing agencies in television, it | Lsly, 27.3, and ffdrr‘l;ﬂ:-t*il-?nliihuu,_qﬂh'-'L People Are Funny,” Perry
::::'“"E-ufd]::‘h“ b E; 3?3 g'a:hr;-'r s 1LY 133 is important to note that the |27.2, | Como and Red Skelton). Kenyon &
Worman, Ceaig & Kymmal. .. 347 3467 G‘r‘c';'“idf OldER. s evvarerens 1;'5 ',}-; agencies are not alwuavs re- In Group 3, where one show 15:F-Il'kh'ﬂl'$3f: ]_!iif'*"ﬂﬂ‘: 15 -a h'fl“t‘ of
B e —— o O e S RS e T oi| sponsible for shows being -’_‘_‘-1]::1“ f.'rr_hrl!atk, Cever, and Brooke, | hits, with Ed Sullivan leading the
el MG e 224 224|Cohen, Marey B. ............. s5  s&| aired under their banner. In | Smith. French & Dorrance are tied | pack.
erry, Huker & Tilden....... 0.4 204 many cases, the sponsor has | at 34.0 ("Disnevland™. with Ray-

NBC SHOW

NIPS AT CBS LEAD

Gridcasts, Firmer Sunday, Daytime Help
Move Up on Col’s Billings Dominance

e : : [ : .
NEW YORK, Feb. 11, — Tho|than NBC, because so much ol its | Various agencies. The spread, h““"l
CBS5-TV had the best vear in its | time is already sold out,

history during 1953, indications
during the last quarter of the vear
were that NBC-TV wus beginning
to cue into its billings dominance.
Aiding the NBC cause was its pro-
gramming of college {ootball this
past full; the commercial statug of
its Sundiay afternoon schedule and
the relative bettering of its daytime
sponsorship position — all recent
developments.

In 1955 CBS grossed 3189,018,-
121, as against NBC's $163,3584.-
Y04, In 1954 CBS grossed $146 -
323 660 compared to NBC's $126,-
- 074,597, Thls shows a CBS per-
cenlage gain of 28.3 and an NBC
gain of 29.6 in 1955 over 1954.
But in the last gquarter of 1933
CBS grossed $50.,343.366 com-
pare.d to NBC's $47,118,861, Dur-
ing the last guarter of 1954 the
take was %43,232.769 and
NBC made $37,774,780.

Consequently, the CBS fourth
quarter lead of 14.7 per cent in
1954 over NBC was shaved to 7.3
per cent in 1955, And NBC
showed a 24.7 increase in its fourth
euuarter  billings as compared to
CBSY 169 per cent. CBS, of
course, has much less room for im-
provement in its billings  picture

Madison Sefs
‘Mathias’ Pilot

HOLLYWOOLD, Feh, 11.-=Madi-
son Productions, Ine., will start the
cieras rolling on its “Mathias”
show pilot reel for XBC-TV Films,
the ™ lormer NBC Film Division,
Madison has tumed over actual
filming to Filmaster Productions,
currently  producing  the “Gun-
wnioke” series for CBS.

“Mathias” series will co-star Bob
amd Melba Mathias with Don Me-
Art and Dub signed as permanent
cast members, William Karn is the
director. Madison Productions owns

TV, motion  picture, commercial
and Ifwrr-;nmﬂ :1prt-.-1mnue rights to
"Mathias.” TV film deal with NBC-

TV Films was set by Bob Stabler,
president of Filmaster, and James
Fallon, president of Madison Pro-
ductions, with NBC Vice-President
Carl Stanton and Ted Sisson, NBC
film division director.,

rcame from “Mickey Mouse Club™|

selected a program personally,
and the agency merely per-
forms a service function on be-
half of the client, Thus, it is
not alwavs possible to either
credit or blame an ad agency
tor the performance of some
programs, selection of which
wits not made by the AEenCY
itsell.

SAVVY

mond Spector third at 30.3 (“This
Is Your Life™.

The range in spread is self-evi-
dent, In Group 1 it's from 24.2 1o
15.6, In Growp 2 [rom 30.3 to 10.5,
el in Gronp 3 [rom 34.0 to 5.8,

Interpretation

Caution should be uwsed in any
interpretation of these ratings. An
agency with a low rating may actu-
Lally be doing a better job for a
sponsor in terms of sales and cost-

ever, becomes smaller the greater | per-thousand than one in the top |

The best comparative showing
wis made by ABC-TV which in-
creased its billings nearly 50 per |

cent from $34,713,098 iu 1934 to |
$51,393,434. A greal deal of this!

land other new shows such

“Warner Brothers Presents.”
Together the three TV networks

increased their combined billings

s

nearly 33'c per cent, [rom
23070103535 in 1934 to $403.-

796,351 the past vear. All these NEW YORK, Feb., 11.—ABC-TV
figures are furnished by the Pub-

| lishers’ Information Bureau.

Foreign-Made

concept of spectacular programs,
or specials, as the web terms them,

will be programmed [lexibly and
nol be anchored to any particular
evening or time period,

Thev will be presented when-
ever and wherever ABC thinks it
can do the most good for its clients
and its programming. This will

‘Boone’ Draws

(]
Council Boycott :: »
| during the season and mav give il

HOLLYWOQOD, Feb, 11,—The|an advantage over its compelitors.
AFL Film Council landed its tist|  Currently being blueprinted as
actual blow against runaway pro-| specials are six dramas which will

| duction by declaring a nationwide | he produced by the Theater Guild.
| consumer b?}'t‘nlt amamst a !llf"iil;l'f— Also cooking is a deal with the
cul movie, |}=l[li"] Boone,’ mildﬁ"‘,".trtrnpuiit.m Opera which wounld
L"_!" {":"""““'*'*}'1""" ““I'i'”_ Produc- | offer between two and lour of its
tions in Mexico, TV signilicunce of
the Film Councils action was ob- |
vious to producers who have been | -
C!]H.‘ii-l.]i.‘.‘l‘iﬂ.j_! fﬂl:l:lﬁn;.{ in |4|]1-nr'-1-||1';{p -
foreign  lands. eu‘ne lo &
The Film Couneil consists of
(Continued on page 4)
G r As Exec V.-P
“Game of Wk ek
| " | NEW YORK, Feb 11—
F, Kenmeth Beime, former presi-
Cdent ol  Biow-Beime-Toigo, now
jS.R.O. ai CBS Biow Company, has joined Ruth-
ra Ryan as executive veepee
NEW YORK. Feb, 11.—CBSTY | in charge of plans and creative
hoisted a “sold out”™ sign on ity | Services.
forthcoming “Game of the Week” | Beime, considered one of the top
Saturday alternoon baseball series.  voung executives in advertising cir-
The web this week sold the re- cles, is expected to spark a drive
maining half of the package to on the part of R&R to come up
Falstalf and American Safety Ra- | with some new and solid accounts.
zor, each of which bought one-| His close alfiliation with the Amer-
fourth of the bundle, 'ican Home Products account while
Falstaff previously had picked | at Blow-Beine-Toigo would seem
up the first half of the weekly to make that account a natural
event., Its latest buy provides it | target for his attention, tho it since
with three-fourths sponsorship of lhas left that agency to go to
the 26-week package, ITHJ Bates.

[top prescntations  as SPPL'LJ.I:i L‘."i—l

NEW IDEA ADDED:

'ABC-TV’s Flexible
- Spec Programming

pressiv stuged for TV and contain-

has added something new to the . ing some of its top niwmes. The rest |

‘ol the specials will probably be
Cproduced by the network: or tnI:
s indie producers who come up wit

e - . 7 . P | : ! ; s
I'he ABC specials of next season | good ideas. The series is for sale

to one or several bankrollers but
'will not be produced unless sold,

!
L&M Account
Shifts fo DFS

| NEW YORK, Feb, 11.—A ling-

| time agency alfiliation was severed

| this week when the Liggett & My- |

ers Tobacco Company shifted its
| L& M. Lilter tip cigarette account
from  Cunningham &  Walsh to

| Dancer - Fitzgerald - Sumple, pos- |

|sibly eueing a revamping of its
programming line-up [or next seu-
tson. Cunningham & Wulsh  re-
|mains  with the Chesterfield ae-
!L'Hllll!. the Ligoetl & Myers name
;in'-.inr.] cigarette bhehind which the
| major portion of its advertising is
pliaced.

| The move was made, according |

to the trade, to see what another
cagency  could  contribute o the
L.&M. advertising push. The filter
brand, while doing relutively well
Cthis  vear, has not been as oul-
standing as Winston, the R. .
Revnolds filter cigaretie,
| In the cards for next season is a
reshuffling of TV programming,
Liggell & Mvers is said to be dis-
appointed over the showing of
“Cunsmoke™ and "Warner Brothers
Presents.” The Western is to be
shifted from 10 p.m. on CBS-TV
to another as vet undesignated
time period, but it is not known
| whether Chesterfield will ride
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|
‘ - sales results
|

1]

in the Channel 8
Multi-City Market

WGAL-TV

LANCASTER, PENNA.
NBC and CBS

: Profitable selling is the only trans-

| lation when you study this uniyue

market. Here is a vast, wmulli-rily

. region with 3!% million people

| who have 912,950 TV seis and
an annual spendable mcome of
§5!2 billion,

Chonnel 8 Multi-City Morket

\\ Harnsburg Feading
Sy York Lebanon
' Hanaver Poltsyilie
[ ¥ Geltyshurg Hazleton
| 17~ Chambersbuorg Shamakin

Mouni Carmel
Blpoimishurg

| i

Wayneshoro
Frederick

: Westminster Lewishurp
Carlisle Lewistown
Sunbury Lock Haven
/ Martinsburg Hagerslown
| 316,000 WATTS

; STEINMAMN STATION
Clair McCallough, Pres.

Baprausabolives:
- MEEKER TV, INC.
| MNew Yerk Chicoga
| Let Angelss San Frantives

his One
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Brief & Important

TO 'QUEEN FOR DAY'. . .

NBC-TV this week added Youngstown Kitchens, the American

Radiator Company and Standard

Sanitary subsidiary, to its list of

“Queen for a Day” clients. Beginning April 10, the advertiser will

sponsor Tuesdays 4:45-5 p.m. for 13 weeks on the daytime show, P.&G
Miles and Dixie Cup are now bankrolling the show, which is more than

s

half sold out and is getting impressive ratings.

NBC-TV SETS REAL COLD
WEATHER PROGRAM . . .

Sponsors interested in cold weather programming, with

$42,000 to s

pend for a show, may be interested in “Antarctica,

Third World,” the William Hartigan films of Byrd's expedition to
the South Pole. The show will be aired Sunday (26) in the 4-5

slot on NBC-TYV.

‘LUX THEATER' EYES OSCAR-
WINNING DIRECTORS . . ,

“Lux Video Theater” is trying to promote its ratings by tving in

with: Academy Award film directors. Four Academy Awa

directors

are being considered to meg the 10-11 p.m. dramatic show on NBC-TV
Thursdays in March. Two of them will work jointly on one show,
Frank Capra and William Perlberg are reported to be already pacted.

CIBA WEIGHS NBC'S SUN.
10:30-11 TIME SLOT . . .

Ciba Pharmaceutical Company is eving NBC's Sunday
10:30-11 p.m. spot, which was recently canceled by American
Tobacco. Ciba, which is dropping its “Medical Horizons” pro-
gram on ABC next month, is probably thinking of another show

for the NBC slot.

CBS TO ADD PERRY MASON
HOUR FILM IN FALL . ..

Another hour-long show, this one on film, is being added to the
roster of CBS-TV properties for next season. The latest addition is a
Perry Mason detective series, based on the Earle Stanley Gardner
stories. CBS this week aequired TV rights to Cardner’s catalog of

272 books and stories.

ABC PLANS ‘TALENT PARADE'
SUN, COUNTRY SHOW . . ,

ABC-TV is planning to come up with another country and
western show, “Talent Parade,” for airing Sundays, 9-9:30 p.m.,
when “Chance of a Lifetime” switches over to Saturday night.
RadiOzark, which packages “Ozark Jubilee,” owns the “Talent
Parade™ property, which aired on the web a while back.

Rep. Celler Strikes
Again at Fee Video

WASHINCTON, Feb.
Viewers will never pay
a television program if
Emanuel Celler can help it. The
Congressman  said Thursday (9)
that he intends writing Chairman
‘Percy Priest, of the House Com-
merce Committee, to urge early
consideration of the Celler Bill to
bar toll TV.

A statement by Federal Com-
munications Commissioner Robert
E., Lee to the Senate Commerce
Committee broadeast probers that
he felt toll TV r:hnulf_l be consid-
eredd as a possible financial aid to
UHF, is one of recent develop-
ments that have interested Repre-
sentutive Celler. At the Senate
hearing, Commissioner Lee pro-
posed confining the payv system to
UHF only, but later agreed it
would not be Fair to exclude VHF
stadions from its use eventually.

Gas Meters

In introducing his anti-fee TV
bill H.R. 6899 last June, Repre-
sentutive Celler said that “gas
meter TV cannot guarantee good
shows, “He felt pay TV would
“siphon off” the best shows and
“divide TV audiences along eco-
nomic lines,”

Fee TV has also cropped up in
the reply comments on the FCC's
request for over-all allocation
plans, Both Zenith and Skiatron

11, —
to see

Rep.

snggested pay TV for hard-pressed

UHF and VHF stations in their
original comments. Only the re-
doubtable Zenith came back at the

deadline  Wednesday

e S e —

over single copy rates).

(8), |

rEEEy
asking the commission to “decide |

el i E R R ———

Enter my subscription to The Billboard for a full year
(32 issues) at the rate of $12 (a considerable saving
Foreign rate $24.

immediately”
“save” UHF.

Answering Zenith, ABC went on
record against tolls. The joint com-
mittee on toll TV wamed that the
FOC might not be able to control
rates if it authorizes subscription,
provided it has the right to permit
it in the first pluice—which the
committee doubts,

ABC Features

® Continued from page 2

to use pay TV to

quire no additional outlay of pro-
gramming money.

The new Monday night feature
tlm series, as vet untitled, will
yrobably be sold along the same
ines as the other two feature film
programs, tho the cost per partici-
pation on the Monday show will
no doubt be less than that on
“Famous Film Festival” until next
fall. This would be due, of course,
to the Fact that the features on the
Monday night show will already
have been aired a number of times
on “Afternoon Film Festival.”

The web no doubt feels, how-
eter, that these features wili be
first run to a vast number of men
and women viewers who work dur-
ing the day and havent seen the
features,

ABC’s latest move demonstrates
again its firm belief that feature
Flms can provide it with a saluble
and profitable supply of network
programming material, even in
prime time hours,

(] Payment enclosed O Bill me
T3R8
Hame
Occupation or Title
Company
Address
City lone State

Send to: The Billboard, 2160 Patterson St., Cincinnati 22, O.
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Producers Sign

® Continued from page 2

Chaplin  Produnetions, Kling Stu-
dios, still unsigned, reportedly had
accepted SCG terms and was ready
to sign.

New wage minimums will raise
animators from $160 per week to
$185, and apprentices from $44.38
to $72.50 per week with six-month
periodic raises to reach a minimum
of $85 after two years. The short-
age of skilled animators had forced
te producers to pay the cartoonists
substantially above the old $160
weekly minimum so as to make the
new %185 demand acceptable. The
producers, however, were opposed
to the great boost in pay for ap-
prentices, claiming that this would
curb their chances of training new
talent in a [ield already feeling an
acute shortage of skilled hands.

The producers were able to beat
down SCG’s demands for residual
payment. The Guild asked for 50
per cent of original payment for
commercials vsed for 26 weeks
after the first 13-week run and 25
per cent of original payment from
39 to 52 weeks. Under terms of the
new contract SCCG keeps the resi-
dhual issue open, with the producers
agreeing to continue exploring the
problem, The producers must also
pay back wages for all animators
who were on strike or were layed
off during the month-long dispute.

General Foods

® Conlinued from page 2

Bolger live variety show, which
would displace “Mama™ and “Our
Miss Brooks.”" The latter could be
given a slightly longer lease on life
when and if General Foods moves
it into the Thursday night spot,
but indications are that this would
not be done.

Trving to guess what General
Foods will do was a favorite pas-
time among many TV exees this
week, Chances are, however, that
General Foods, itself, isn't yet
(uite sure,

Ratings ‘Malarkey’

® Continved from page 2

people are buying,” is the way
Minor puts it.

Minor also has his own unique
method of judging what's similar
to cost-per-thousand. He knows,
for instance, that a DeSoto dealer
payvs 325 towards sponsorship of
Croucho Marx on TV for every
DeSoto he sells, A Dodge dealer,
Minor says, pays only $15 for
sponsorship of all three ABC
shows for every Dodge that's sold.
The Lawrence Welk show has
done a particularly outstanding
sales job, ‘Minor said.

Cauncil Boycott

® Continued from page 3

unions  and guilds representing
more than 24,000 film industry em-
ployees. It has long threatened to
take boycott action against run-
away producers. The American
Federation of Labor's national
convention in New York three
vears ago unanimously approved a
Film Council resolution aimed
against foreign-made TV films pro-
duced abroad to save costs. The
resolution cautioned sponsors
against trving to escape paving
American standard of living wages
in advertising their products when
those wages are necessary to buy
their products. The threat of a
consumer boyeott at that  time
brought production of “The Schlitz
Playhouse of Stars” back to Holly-
wood and later prompted the re-
lurn  of “"China Smith” from ity
Mexican Hlming site.

The Film Council accepts the

\need for foreign locale as g legiti-
' mate reason to take filming abroad.

It is understood that the Couneil
has been eying the “Douglas Fair-
banks Presents” series with disdain
inasmuch as most of the footage, it
feels, consists of interior filming
and could be done in Hollvwood.
The Film Council holds a far bigger

stick over TV film producers than
the theatrical movie makers since
the threat of a consumer ]JEEI}'L'{]It
against a sponsor can be far more
effective than a box-office bovcott
against 4 movie.

—wara-americanradiohistorv com

Future National
Contracts Being

Deals Sel

®*New TV Spot Campaigns

Spot Drives—
Signed Now

During Two Weeks Ending February 4

This tabulation is the result of a survey made by The Billboard

among all L. 5 TY stations.
for which contracts were reported
above, regardiess of the starting air

It shows new national spot campaigns

during the survey period lsted

date of those campaigns.

NATIONAL SUMMARY

{Campaigns placed in more than one regionm)

Frodeci and Adveriiser

Appliances, General Electric

Captain's Cholce Frozen Fish, Safeway

Carter's Pills, Carters Products

Colpate Dental Cream, Colgate-Palm-
olive

Crest Toothpasie, Procier & Gamble

Crown Zippers, Coats & Clirk's

Folger's Coffes, J. A. Folger

Gleem Toothpaste, Procier & Gamble

Hacksaw, Grant Co,

Kellopg Speclal “K.” Kellogg Co.

Leshie Sale, Leslie Sali Co,

Life Magarine, Time, Inc.

Lipton Tea & Bags, Thomas J. Liplon

Mux Factor Cosmetics. Sales Builders

Muaxwell House Coffee, General Foods

Mair Lotion, Carter Products

Product and Adveriiser

Nytal Sleeping Tablets, Biock Drag .

Old Gold Cigareites, P, Lorillard

Dldsmobile Cars, Oldsmobila Div,

Oaydol, Procter & Gamble

Phillips Milk of Magnesia, Chas, H.
Phillips

Philip Morris Cigarettes, Philip Morris

Poll Parrot Shoes, Roberis, Johnson &
Rand

Ilqhiu Hood Flour, Inlernational Mili-
ing

Shaler Rislone Oil Allov, Shaler Co.

Speedy Ross Exerciser, Specdy Ross

Super Lanolin, Charles Antell

View Master Stereoscopes, Sawyer's,
Inc.

REGIONAL SUMMARIES

Easte

Bab-0O, B. T. Babbin

Bond Bread, General Baking

California-Oregon-Washinglon Pearn,
Pacific National Advertising

Candeties, Prizer Labs

Capt. Choice Frozen Fish, Safeway

Cascopak Automatic Hot Compress,
Casco Froducls

Colgate Dental
olive

Crown Zippers, Coats & Clark's

Dog  Riscuits, Keebler Biscwig

Dog Food, Kasco Products

Empire Cards, Empire Card

Fanny Farmer Candies, Fanny Farmer

Gallo Wines., E. 1. Gallo

Godd Star - Matiress, Gold Sitar Bedding

Hiacksaw, Gram Co,

Instant Chuse & Sanborn Coffes, Stand-
ard Brands

Imstant Maxwell House Coffee, Generil
Foods

Lava Soap, Procter & Gamble

Lipton Tes & Bugs, Thomas J. Lipton

Cream, Colgale-Palm-

rn

Lipton 5oups, Thomas J. Lipion

Long Distance Lines, MNew York Tele-
phone

Muxwell Hoose Coffee, General Foods

Morton's Froren Foods, Morion Pack-
ing

Mrs. Filbert's Margircine, J, H. Filbert

MNabhisco Wheat & Rice Honeys, MNa-
tional Biscuir

Nytol Sleeping Tablets, Block Drug

Oxydol, Procter & Gamble

Power Blenders, Power Products

Reddl-Wip Cream, Reddi-Wip

Robin Hood Flour, Internationsal Milk-
ing

Roll-a-Ton, J. C. Bramsombe

Salad Dressing, Pleiffer

Super Lanolin, Product Services

Yarious Products, Taylor-Heed

View Masler Siereoscopes, Sawwer's,
Inc.

Welch's Grape Wine, Welch Grape Juiow

Wine, United Vinters

Southern

Appliances, General Eleciric

Beer, Ceriel Brewing

Bexel Witamin B Complex Capsules,
MckKesson & Robbins

Carler’s Pills, Carier Products

Crest Toothpaste, Procter & Gamble

Dash Soap & Flakes, Procter & Gamble

Decal Coffee, Mestle Co, |

Direne Shampoo, Procter & Gamble

Evercady Batteries, MNational Carbon

Friskies Ddog Food, Carnation Co.

H & C Coffee, Wood Brothers

Hollingsworth Candies, Fine Products

Ivory Filakes, Procter & Gamble

Kellogg Special “K,™ Kellogg Co.

Boonl Cipareties, Brown & Williamson

Life Magarine, Time, Inc,

Louisiana Sitate Rice, Louisiana
Rice

Luzianne Coffee, Wm. B. Reily

Biate

Midwes

Atlas

Anlenni, Radio Art

Adlas Praver Beer,
Prayer

Bryvlereem. Harold F. Riwchie

Carter’s Pills, Carter Products

Chemicals, Chas, Pileer

Colgate Dental Cream,
olive

Comel, Procier & Gamble

Cream ol Rice, Grocery Store Products

Crown ZLippers. Coals & Clurk's

Ellis Cunning, Ted Levy Adv,

Folger's Coffee, J. A, Folger

Formuln No, 9, Charles Antell

Cileem Toothpasie, Procier & Gamble

Hacksaw, Groant Co,

Hy-Line Pouliry, Hy-Line Poultry Farms

Ivolon Sponges. Simoniz Co.,

Janny's Best Paints, Janney-Hill

kalynos, Whiehall Pharmaca)

Kraft Mimiature Marshmallows, Kraft
Foods

Lan-0-5heen Cleaner, Lan-O-Sheen, Ine.

LeHigh Acres, Arthur Meverhoff

Lipton Tea & Bags. Thomas J. Lipton

Lull:h:ﬂ'i Menthol Cough Dirops, Luden's,
ne.

Marlboroe Cigarettes, Philip Morris

Mox Factor Cosmetics, Sales Builders

Southwe

Bird's-Exe Froren Foods, General Foods
Brisk Flowride, Colgate-Palmolive
Carter’s Pills, Carter Products

Crown Lippers, Coats & Clark's
Defiwood Finish, Desmond Brothers
Fodger's Coflee, J. A. Folger

Grand Price Beer, Gull Brewing
Hicksaw, Granl Co,

Kelloge Special “K."” Kellogg Co.

Leslic Salt, Leslle Sali Co.

Direwrys

Colgate-Palm-

Maxwell House Colfee, General Fooda
Madinola Cream, National Toilet Co.
Nunnally’s Candy, Fine Products

Oldsmohile Cars, ddsmobile Div.
DOzydol, Procter & Gamhble

Phillips Milk of Magnesia, Chas. HL
Phillips

Poll Parrot Shocs, Roberis, Johnson &
Rand

Proiex Soap, Manhattan Soap Co.,

Eeader's Ddigest, Reader’s Digesd Asen.

Robin Hood Flour, Inleroational Mill-
ing

Saginaw Steering, Geperal Molors

Salad Mixer, Hatner Promolion

Shaler Rislone DIl Alloy, Shaler Ca.

Super Lanolin, Charles Antell

View Muster Stcreoscopes, Sawver's,
Inc.

tern

Meadow Gaold Tee Cream, Buiter &
Milk, Beatrice Foods

Mair Lotion, Carter Prodocts

Morthern Tissue, Northern Paper Mills

MNutrena Dog Food, Mutrena Mills

Nytol Sleeping Tablets. Block Drug

Oh Henry Candy, Williamson Candy

Old Gold Cigarettes, P, Lorillard

Pabst Blue Ribbon Beer, Pabst Hrewing

Pepsi Cola Beverapes, Pepsi-Cola Co.

Peter Paul Mound Candy, Peter Paal

Philip Morris Cigareites, Philip Morris

Poll Parrol Shows, Roberts, Johnson &
Rand

Red Ball Footwear, Mishawaka Rubber
& Woolen

Rise Shave Lotion, Carter Products

Robin Hood Flour, International Milling

5.5.5, Tonic for Blood, 5.5.5 Co.

Salad Mixer, Arthur Meverholl

Shaler Rislone il Alloy., Shaler Co.

apecdy Ross Enerciser, Speedy Ross

Spray Gun, T.A.A. Assoc,

Super Lanolin, Charlées Antell

Vetlerinarian Products, Chas, Plirer

\’j::w Muster Stereoscopes, Sawver's,
i,

Westinghouse Elecirical Appliances,
Westinghouse

Wisk, Lever Brothers

stern

Manischewitz Kosher Wine, Monarch
Wine

Oldsmobile Cars, Oldsmobile [iv,

Salad Mixer, Grant Co.

shaler Rislone Ofl Alloy, Shaler Cao.

Speedy Ross Exerciser, Speedy Rosa

Phillips Milk of Magnesia, Chas. H
Phillips

auper Lanolin, Charles Antell

Rocky Mountain & West Coast

Amm-1-Dent Toolthpowder & Paste,
Black Dirug

Appliances, General Eleciric®

Bluck Label Beer, Carling Brewing

Camay Soup, Procier & Goamble

Capt. Choice Frosen Fish, Safeway

Carter (nl, Corter 00l Co,

Carter’s  Pills, Carter Prodoct
Charmin Toilet Tissue, Charmin Puper
Mills

Churles Anlell Cosmetles, Charles Aniell
Cloverbloom Muarzgarine, Armour & Co,
Conoco Super Gasoline, Conlinental il
Crest Toothpaste, Procier & Gamble
“Forever Darling" {moviey, M-G-M
Folger's Coffee, J. A. Folger
Clamorene Carpetr Cleaner, Glamorens,
Inc,
Cileem Toothpasie, Procter & Gamble
Cirnwy Quik, Loma Linda Foods
Haley's M0, Chas. H. Phillips
Hasel Bishop Cosmelics, Hazel Bishop,
Lo,

Hep Oven Cleaner, Bostwick Lah,

Hormel Frankfurters, Geo, A, Hormel

Kelloge Special “K." Kellopg Co,

Kendall Dog Food, Standiurd Brands

Lamb, American Sheep Producers

Leslie Salt, Leslie Sali Co,

Life Magazine, Time, Inc.

M. J. B. Coffee, M. 1. B. Co.

M & M Candy, Hawley & Hoops

Max Factor Cosmetics, Sales Bullders

Mair, Carter Products

Old Gold Cigareties, P, Larillard

Phillips Milk of Mapnesia, Chas, H
Phillips

Philip Morris Cigarettes, Philip Maorris

Pillsbury Bakery Flour, Pillshury Milks

Premivm Salted Crackers & Coke Mix,
Matiomal Biscuil

shaler Rislone 041 Alloy, Shaler Co.

Tree Top Apple Juice, Charbonnean
Packing

Undisclosed, Colgaie-Palmalive

Viceroy Clgarettes, Brown & Wiz msom
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TV FILM

Top Caliber Features

NEW YORK, Feb, 11. - Two
oves on the part of two Holly-
vood majors this week brought
fnto  sharp focus the fact that
plenty of top caliber first-run fea-
ure film product will be made
available to TV shortly,

Screen Gems s gelting set to
11 a batch of 104 Columbia fea-
s within the next two weeks,
thich, judging from the 14 tilles
parnegl  this week, will contain
plenty of top siars and a goodly
mumber of box-office smashes.

SERIES FOR U. S.
Towers Firm
To Film List
Of Properties

LONDON, Feb. 11.—After his!

esignation from Associated Tele-
vision and Independent Television
Programs, Harry Alan  Towers
came out this week with a list of
his forthcoming commitments. The
Towers of London group has been
busy buying properties, many of

MAJORS NEAR
BIG TV RELEASES

Gems Has 104; Hyman, Warners Talk

i Ford and Randolph Scott; “You'll

Aplenty; Screen

Meanwhile, Warner Bros. this
week was deeply involved in ne-
gotiations with Eliot Hyman for
the sale of the entire catalog of
re-1948 Warner Brothers' feature
i'ms, as well as a large quantit
of shorts. Hyman, it’s undcrstﬂo&t
would shell out approximately
521,000,000 for the negatives of
the Warner Bros. backlog for both
theatrical and TV rights,

Among the Columbia features
that Screen Gems is preparing to
sell to TV are: “Adam Had Four
Sons,” starring  Ingrid Bergman
and Susan Havward: “Commandos
Strike at Dawn,” staring Paul
Muni; “Doctor Takes a Wile,”
Loretta Young and Ray Milland;
“Fuller Brush Man,” Red Skelton;
“Guiit of Janet A nes,” Rosalind
Russell and Melvyn Douglas; “Let
Us Live,"” Maureen OSullivan and
Henry Fonda; “Music in My
Heart,” Rita Hayworth and Tony
Martin; "Night to Remember,” Lo-
retta Young and Brian Aherne;
“Pennies From Heaven,” Bing
Crosbyv: “Sahara,” Humphrev Bo-
gart; “The Desperados,” GClenn

(Contintted on page §)

Stevens Signs
Davis Show

which Towers plans to film inde-
pendently. These include a series |
of 90-minute plays by such well-|
known scripters as James Bridie, |
This series will be premiered |
over Associated-Rediffusion here |
shortly, Towers will negotiate its
sale in America when he visits the
States next month carrving  the
pilot of his half-hour costume
drama, "Dick Turpin, Highway-
WA,

Third on Towers’ list is the Hora-
tio Hornblower property, which he
owns with Peter Rathvon and Sol
Lessor. Currently he is mulling a |
motion picture sequel to the pro-|
jected TV series. Another major
property is the Edgar Wallace
African short stories, “Sanders of
the River,” for which Towers is
lanning a pilol in association with
‘elevision Programs of America,

Guild to Shoof
"Tobor" Series

NEW YORK, Feb. 11.—"Here
Comes Tobor” will be the first
1956 vidfilm series to be produced
by Guild Films. The half-hour pro-
gram will detail the adventures of
Taobor, the mechanical man who is
the companion and instrument of
a little boy,

It will be produced in conjunc-
tion with Carl Dudlev, president
of Dudley Pictures. Actual pro-
duction supervision will be by
Richard Goldstone, veteran maotion
picture producer, with Arnold Bel-
gla:rd doing the writing. Maost of
the 39 films will be produced in
Hollvwood and some on location.
First print will be available in
April.

Terrytoons for
CBS Pix Sales

NEW YORK. Feb. 11.—-CBS-TV
Film Sales is placing 156 Terry-
toon Cartoons on the market next
week. The shorts, 7 to 8 minutes
in length, are being sold on a two-
year unlimited rum basis,

Of the total, 52 are FHrst tun,
the others having been seen pre-
viously on the Barker Bill show,
Characters appearing _in the syndi-
caled cartoons will all be different
from those which will air concur-
rently on the nel. according o
Fred Mahlstedt, CBS director of
operations. The shorls are part of
the 1,000 which the web acquired
from Paul Terry several weeks ago.

=r

=

=

HOLLYWOOD, Feb. 11.—First
step in the expansion of the Mark
Stevens TV Company was taken
this. week with I!m signing of a

JUICY PROGRAM PICKINGS

NEW YORK, Feh. 11.—Shop-
ping for dramatic reruns for net-
work summer replacemenls has

{just begun, with sponsors finding

juicier pickings than in any pre-
vious season. There are in excess
of 200 new half-hour dramatic
films available for second run,

enough for 15 separate summer
deals.

Official Films, by virtue of its
deal this week with Four Star Pro-

ductions, has the biggest collection
of this product. Of the 143 dramas
it gets out of “Four Star Play-

house™ and “Stage 7.” a little over |

100 will be available on a second-
run basis.

MCA-TV has the next largest
collection. It is understoad still to
have 26 episodes of “Studio 577

that have never rerun and 22 films | “Four Star” and “Stage 7 mukes

Irom last vear’s “Pepsi-Cola Play- a total of 1,404,

been |
groups of 39 enter livst-run syndi-

Screen Gems will again have 26 | calion, raising the total to 1,551.

house” that have

repeated.

naver

stanzas  of the "Ford Theater”
available. (Ford itself re-uses 13
of the 39 over the summer.)

ABC Film Syndication is offer-
ing 15 segments from the “Schlitz
Playhouse of Stars™ for second-run
deals.

The supply of half-hour dra-
raatic films keeps growing, making
a lush market not only for summer
replacements but also for the many
national spot sponsors, local spon-
sors and stations who favor such
product.

Up to the bepinning of this
season 4 tolal of 1,283 dramas
were on the syndication market.
Of these, 457 came into syndiea-
Hon om a fFirst-run  basis,. The
Fi‘]'ll'.l[ll'lll"l' came iﬂ s FEernis,

Official’s addition of the existing

In the current season, four more

5-Day Week Forces
Early Film Plans

HOLLYWOOD, Feb, 11. — It able to reshuffle their schedules
will be more important than ever | se that thev are vow turming out
for program sponsors and ad agen- | the [ilm, in five and a half instead
cies to prepare and schedule pro- | of six davs, According to Sidney

dvetion, both of entertainment and
commercial films, well in advance

next season. This is the principal | Studios, this means hat the cost

contract for the firm to produce
the Joan Davis show, The pilot is |
being lensed [or ABC-TV.

The aim of Stevens, who now
confines his filming to "Big Town,”
is to furnish production {or a half |
dozen different properties next fall,

| shows a week, generally have been

a1 | *n a ¥
conclusion to be drawn from the |[of a hall-hour film is increased by

imception of the five-day week to
which the industry switched I_u'{-r|
weeks ago,

Those producers whe, in

past, have been shooting twa

Official Aims Four

Star Films

NEW YORK, 1 1.—-Official |
Films' initial effort on the product
it acquired by its purchase of Four
Star Productions will be for net-

work summer replacement deals.
It has not yet set its packaging or
sales plans for svndication. Tt will
not make these films available for
station library deals at this time.
The immediate addition to the
Official catalog is the group of 98
films of the first three vears, “F our |
Star Plavhouse,” plus the 24 of
“Stage 7." The "Four Star” grou
consists of 20 starring Dick Powell,
2] starring Charles Boyer, 23 star-'

‘eh.

at Webs

ring David Niven and about nine
starring Ida Lupino.

The remaining 49 in the batch
of 122 headline such stars as Morle
Oberon, Ronald Colman,
Fontaine, Brod
Edmond O'Brien.

already had their second run on

network, Official also pets the 31 | ren believes the five-day week is
raduction for | lewding to, or has already led to,
the current season, but about 13 are tighter writing with fewer sets
of those are being rerun within the |and better transitions, better or-

“Four Star” films in

current “Four Star” show itsell.

Thus, for summer sponsors Ofi- | and premium demand for directors [the 4-3
cial has about 110 films which  and erews who know how to work |
| fast.

have had only one run so far.

nal alffects

| prodgrams
Lnnist e rushed into production in |

——

200 New Half-Hour Dramas
Up for Summer’s 2d Runs

Then, the current season’s “Four
Star Plavhouse,” "Cavaleade Thea-
ter” and “Ford Theater™ are virtnal
certainties to go into svndication
next season. That would be an-
other 96, raising the total to 1,847,

There are four other dramatie
anthologies on network now that
must be considered possibilitics
for rerun syndication next season.
These are “General Electric Thea-
ter,” “Alfred Hitchcock Presents,”
the Loretta Young show and the
“Campbell Star Stage.” At the end
of this season these series among
them will total about 234 films,
which would rise the stock in
syndication to 1,871, If the new
“Stage 77 and the “Celebrity Play-
house™ go into second years on First
run synclication, the grand total
next season would be 1,949 halfk-
howr dramatic TV films.

WBNS' Local
Filming Routs
Rival Net Seg

-

5. Van Keuren, veepee and pro-
daction manager of Hal Roach

Lt

COLUMBUS, O., Feb. /11.
WBAS-TV here is demonstraling
even the toughest network
Programming competition can be
snecessfully combatted thru use of
lncal film prosramming.,

The station, whose program di-

unl:. aboul $250,
A

Lhirrront,

there was a sale backlog on hand
by the time of the actual air date,

Traditionally, however, many
are ordered late and

order to et on the air in Lime.
(On oceasions they haven't made
it, and the date has had to be set
back.) It is sponsors of these who |
may be hurt seriously by excessive |

Loverlime pavinenls, i

Similarly, commercials which
have o be rushed before the cam- |
erit at the last minute will cost|

Other changes which Van Keu-

ganization of production EEt-llp&!

Service Awards Poll Marks

of instability for TV film syndi-
calors generally because of increas-
ing network demands on station
time, The Billboard’s Fourth An-
opual TV Film Service Awards con-
tinue to indicate a trend toward
domination of the industry by its
pacemaker in past compelitions—
Ziv Television Programs.

In spite of its strong showing,
however, several other syndication
firms, notably MCA-TV, have be-
gun to make important challenges
to its leadership. The same kind
of domination is also revealed in
an analysis of the stations winners
—with KTTV, Los Angeles, the top
dog—and in the competition among
laboratories — where Consolidated
Film Industries led the pack.

This years Service Awards were
notable for the strong industry par-
ticipation in the balloting, The
percentage return oo ballots cir-

/

returned. There were 168 cast by |
TV stations and networks, 121 by

advertising agencies, 77 by TV |
equipment firms, and 47 by [lilm
distributors, The ballots were tal-
lied on The Billboard’s mechanical
computing equipment to assure
complete accuracy and full secrecy
of voting.
Consolidations

The voling 1n the syndication
category in some measure reflected
some of the changes that took
place in the business during 1935,
There was a trend toward consoli-

| dation which saw MCA-TY pur-

chase United Television Programs
and UM&M TV Corporation take
over the vidfilm properties of Mo-
tion Pictures for Television. MPTV

film catalog to C&C Super, with

Ziv Pacing an Unstable Year

NEW YORK, Feb, 11, — In n'I{'I.IIutEd was 20.3 per cent. That is | Guild Films acting as the distribu-
year marked by a certain measure | 2 273 ballots were sent and 463 | Hon organization.

arms ol the networks,
sponsors, B0 by producers, labs and | i*"i]m division

|

A surprising resull of the voting
was the relatively unimpressive
showing made by the syndication
The NBC
placed fifth in two

number of TV shows w'f_*w-!m,:_.{_..:.{_.{j,.d
. d at all, since they had | phenomenally high-rated “"Mickey
the  been on & one-per-week schedule | N oise
Production on these be- |WTVN

gan early in the summer, so that | geainst it a solid wo-hour line

of the categories, and CBS Film
- Sales got a third in another. Bul
| both firms had relatively prosper-
ous vears, with CBS Film Sales
| achieving its best gross since going
into  business.

Ziv's awards were won for the
quality of its product, its aid to

stations and advertisers in sclling,
| for its assistance in Ltime clearances |
|and for the general technical con- !
dition ofi ts shows. Ils greatest
challenge came from MCA-TV,
which won an award for the ex-
cellence of its sales staff, and |
| placed second in three other cate-
gories,  Official Films was repre-

(Continued on_page 7))

atrical
also turned over its ald feature |sented among the leaders because I{Hti;ilvs. Ity expected that 18 will

rector is Jerome R, Reeves, has
in blocking ABC-TV'

airs
throwing

which
by

Club,”
here,

(E131

up
-up
ol kid shows, uniquely stageered
and heavily promoted to provide
maximum effectiveness in the eru-
cial 3-8 pom. Evidence of WEBXS
suceess against “Mickey Monse” iy
provided by American  Research
Bureau ratings, which over a pe-
riod of lour months has given
“Mickey Mouse” an 185 average,
while WEBNS competitive show,
“"Western Round-up.” has pulled
an average rating of 17.0.

WENS method of meeting the
challenge of “Mickey Mouse” is to

.Iurmn!L'-:}nr.i:lm'uhf_\' more than they cw.*-r: grab off the kid audience an hour
erick Crawford and | did before, since they are almost|before the ABC show hits the air,
| certain to need production beyond

About 30 of these films have | regular hours.

It does this theu a “live plus car-
tooms” show that airs 4-4:30 p.m,
and “Little Raseals,” which airs
4:30-5 p.m.

The former pulls close to three
times as high a rating and the
latter close to live times the rating
that the WTVN local shows do in
pan. period.  All during
this hour WBNS continually pro-
moles its 3-8 p.m. show, “Western

¢ Round-up,” for which it especially

purchased the Aunbry-Rogers fea-
tures, in an effort to keep its audi-
ence  from  switching over o
“Mickev Mouse” at 3 p.m. Another
thing WBNS does is to run its 4-3
yan., programs over or nwnder the
wlf-hour mark, so that their start-
ing Limes vary from day o day.

Flamingo Has
100 Brit. Films

NEW YORK, Feb. 11—
Flamingo Films is taking over the
distrilbation of 100 British features
previously syndicated by Cinema-
Vue and American-Beitish Televi-
sion and is putting the package on
the market immediately, In addi-

[ ion, the company has siened an
§ .

agreement with Eros Films of Eng-
land to distribute future pix to the
American TV market.

The new pictures will be re-
leased singly in the United States
and may go either into TV or the-
distribution, as the case

be lilmed during the current year,
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THE BILLBOARD'S

4th ANNUAL TV HLM
SERVICE AWARDS

For outstanding service in TV film
programming and sales during 1955

e —— e e

DISTRIBUTORS

MCA Sales Noses Out Ziv:
UTP Staff's Force a Factor

MCA-TV was vo-~d the out-
stuncling sales force in TV film in
The Billboard’s Fourth Annual
Service Awards. This is the First
time that anvone has beaten Ziv
Television Programs in this voting
category.

MCA’s victory comes just one
year after it absorbed United Tele-

SALESMEN

- 146 Named:
Voting Close
For Best 15

Of alraost 500 men and women
currently engaged im selling TV
film programming in the U. S, a
fotal of 146 were named in The
Billboard’s Fourth Annual Service
Awards in answer to the question:
Which TV film salesman gave the
best service? The majority of those
146 received only one mention, and
most of those received only one
point under the system of first to
third choice.

The voting, naturally, was close.
Only five ints separate third
from first place. Sixty points sep-
arated 15th place from first,

Most of the top 15 belonged to
half-hour syndicators. Most of
them were members of sales staffs
of 20 men or more. Only two of
the top 15 salesmen this year were
among the top 10 in last year’s
poll: Bill Hooper of Ziv-TV and
Dick Dinsmore of Screer Gems.

All of the top 15 .re what any-
one would consider industry wvet-
eruns. Most of them have been
with their present companies for
more than a year.

The Midwest and West Coast
were the most productive of votes
for their territorial salesmen.

Jerry Lee

Jerry Lee, the winner, covers
Southern California and the South.
west for Official Films, Hen
Curth heads MCA-TV’s Atlanta of-
fice. Jerry Hyams, the one feature
film salesman among the top 10,
is J:)msidﬁut of Hyro Television,
and he holds the sales reins in the
combined Hygo-Unity operation.

Hal Colden works out of MCA-
TV’s Bulfalo office. Bill Hooper
covers Eastern Pennsylvania for
Ziv. Jim Necessary headquarters
in Kansas City, Mao., for MCA.
Hap Eaton was this year moved
up to supervisor of Central division
sales for the NBC Film division.

Al LeVine works out of Chicago
for Sportsvision. John Howell cov-
ers sorre of the major agencies in
New York as well as Baltimore and
Washington for CBS TV Film
Sales. Bob Greenberg is Western
division vice-president in charge of
station sales for MCA-TV. Phil
Mergener, who worked out of Chi-
cago for Official thru 1855, quit
the erganization last month,

| _II

vision Programs. It was the caliber
of UTF's sales force that was said
ko be the principal motive in MCA's
buy at _he time the deal was made
in December, 1954, In least year’s
voting, MCA was second to Ziv on
“outstanding sales stafl,” and UTP
was third.

Further confirmation of the cur-

rent popularity of the MCA-TV sor gets on the air by either of two
sales force is the wvoting on indi- ' routes, this subject wes covered by

vidual salesmen. Four of the top|

15 salesmen are MCA staffers. Two
of those four (Hal Golden, fourth,
and Jim Necessary, sixth) were in-
herited from UTP. The only other
distributor that has more than one
man among the top 15 salesmen is
Official F"?Jms, with two., Last
year, MCA had only one man

among the top 10 salesmen, and
uTp %a& two.

The race between MCA and
Ziv on over-all salesmanship—242
to 212—was ~lose, compared to the
standing of the other distributors.
How close they rank in the opinion
0: the industry-wide electorate is
indicated in the voting on ques-
tions specifically related to sales to

SPONSDLS.

| Official and Television Programs |

e ———

On this score, Ziv was still the
leader. MCA ran a fair second.

In previous years polls, distrib-
mors’ sponsor-directea sales efforts
were covered by one question:
Which distributor supplied the
most  assistance in  making and
helping make sales? Thi: year, in
recogniion of the fact that a spon-

two separate questions: Which dis-
tributor helped stations and agen-
cies sell their shows to advertisers?
And which helped advertisers
place their shows »n stations?

Ziv won on both counts, and
MCA was second on both counts. |
The results ran almost parallel all
the way down, suggesting that a
break down between ike two cate-
gorics may not have been neces-
gary after all,

Two distributors broke into the
front ranks in saies skill for the
first time in this vear’s contest—

of America,

Third, Fourth

These two frms took third and |
(Continued on page -8)

DISTRIBUTORS

Official,
Program

Top honors for program quality
in this year’s Service Awards agmin
went to Ziv-TV and MCA-TV in

{that order, with the third and

fourth places going to two .irms
which ‘at last year’s voting were
preoccupied with national sales.

The voting on library plans re-
sulted in a complete upset in com-
parison to previous years stand-
ings.

Official Films, which a year ago
ran in ninth place with a mere 11
votes, this year was winner. Mo-
tion Pictures for Television, the
past winner in library plans, was
out of the picture entirely this
ear. MCA-TV, which pioneered

alf-hour ' library sales, moved
down a notch, making way
for National Telefilm Associates,
which started its pay-as-vou-sell
plan in the latter part of 1954,

Ziv opened 19535 riding the
“Eddie Cantor Comedy Theater.”
In the spring it shifted to the open-
air adventure format, which it pio-
neered and perfected with “1 Led
Three Lives” and “Mr. District At-
torney.” First it introduced “Seci-
ence Fiction Theater,” which is
just now going into a second year
of production. In the fall came
“Highway Patrol” with Broderick
Crawford. It has just launched
“The Man Called X" with Barry
Sullivan.

Renewed Efforts
MCA-TV's first-run svndication
efforts were concentrated last year
on “Dr, Hudsons Secret Journal.”

Ziv C

D . . @
It also continued to bring in such
reissues as “Headline” and the Ray
Milland show. Screen Cems,
which ran a weak sixth place on
program quality last yvear while
operating most successtully in na-
tional sales, moved into Frst-run
syndication bigger than ever in |
1855 with “Celebrity Flayhﬂuse’*l
and “Jungle Jim." Television Pro- |
grams of America also re-emerpged
mn first-run syndication with “The |
Count of Monte Cristo” and is pur- |
suing solid rerun sales on “Susie.”

OfHeial’s victory in library plans
concludes a year in which its ag-
gressive program acquisitions and
creative selling schemes made top
industry news. The size of such |
rerun series as "My Little Margie”
(128 episodes) and “Foreign In-
trigue” (156 episodes) made pos-
sible daytime programming plans
that syndication had been hard
pressed to fulfill. The daytime
stripping promotion on “Margie”
proved a national spot bonanza.
Official last year also experimented
with percentage pavment schemes |
on the pattern of the motion pic- |
ture business, J

NTA was one of two feature. |
film distributors among the library- |
plan winners this year, reflecting |
the new look in TV movies, The!
previous year there were four fea- |
ture houses among the library win-
ners.  Ziv, in launching Economy |
TV this past year, became a factor
in the library category, moving
from seventh to fourth place.

Winning Distributors

® WHICH TV AILM DISTRIBUTOR EXCELLED IN OVERALL QUALMY Of
i3 PRODUCT!

Placa  (ompany Poinis
| P—— Iiv TV Programs........coovnvnnnes PR |
r T MEATY ociaiiievieninn TSR e = ERES 241
! ------ krm m' i E R TS ETEEE FeEEEFSEFFIRETFREE RN 11‘
4. Telsvision Programs of T. Official Films. . ........... [ 1

Amarien. ... ... ..ciaiees L ) 8 Gulld Fibmz .............. é0
5. MBL Film Divizin_....... 34 9. HaKemal Teloflm Associades. . 43
16. ABL Fim Smndicafion. ...... 4

6. CB5 TV Film Sales.........7]

® WHICH TV FILM DISTRIBUTOR'S SALES STAFF DID THE MOST OUT-
STANDING 108, REGARDLESS OF THE QUALITY OF IS FiLM PRODUCT!

Place  (ompanmy Poinds
I ------ Hu—“------'|-!-rrr!!!!!!rrll#!!!-!t!!q ----- m
: FET— Tiv TV Programs....... SR e AR
31 ..... Mﬁlﬂ“ oA W kN EEE AR RS E l-iirlllllllll'ts
4. Television Programs of 1. ABC Film Syndication. .. ... .67

Amarded. .. ... ..oiiiaain 91 8. CBS TV Film Sales. ........ b6

5. Guild Films . .. .. PPRTRMIN. . ¥ Soroem bema ... ....... 31

6. WBL Film Divisien......... 0 9. Nefional Telefilm Associabes 52

® WHICH DISTRIBUTOR'S LIBRARY TYPE SALES PLAN DO YOU COMSIDER

BEST!

PMace  Company Points
f...... Official Films .........ccomiriiiiiiiiiinnens 115
: J——— Nafional Telefilm Associales.............ceevveeee 97
L e MERIY - crainsnsiim s e 83
4. Iiv TY Programs.......... To 3. NBC Film Division ......... r
5. Gaild Films .. _.......... bb 9. Television Programs of
6. Scresn Gems .. ......... 42 T R 13
7. Sterling Televisien ..... | 9. Hollyweod TV Servics.......23

©® WHICH TV FILM SALESMAN GAVE THE BEST SERVICE!

Place  Salesman—{ompany Poinks
1......Jerry Lee—Official Films. ...............cc00000... B3

.. ..Jarry Hyams—Hygo Television...... vessssnnnanses 1B

3
4. Hal Golden—MCA-TY . ... .64 10. Phit Margener—Otficlal Flims. 39
£. B!l Hooper—IZiv TV Pregrams. 64 i1, Dick Dinsmors—Screen Gems. 34

& Jim Mecapsary—MOA-TY . .57 13. Bob DeVinmp—6uild Films . 32
6. Hap Ealon—MNBL Film Divizlen 57 14. Howard Andersan—ABC Film
B Al LeVine—Spar'svision . .51 Syndlcatlon . . ... ... R £ |
8. Joha Howell—{B§ TV 15. Ed Gray—HKalienal Telefilm

Flim Sales SRy | | Assoclales . .............. 13

10. Bob Groenberg—MCA-TY .. 39 15, Bod Newgard—Intecstale TV, .23

® WHICH DISTRIBUTOR DID MOST TO HELP TV STATIONS OR ADVER-
TISING AGENCIES PLACE FLM SERIES WITH ADVERTISERS!

Place  Company Polnis
| PR Iiv TV Programs. ........covvvvevnvnvancanrass 207
I ------ Htl"w .................... i----i-tlitilianil.‘sg
- A Television Programs of Amerlca. ........c0000e0...113
4. Official Films ............83 3. ABC Film Syndicalion...... .43
5. Gulld Films .............T1 9. Soreen Gems . .......... 33
6. €85 TV Film Szles.........58 10. Mational Telefilm
7. NBC Film Divisien.........54 Ausoclales . ..... FPPETRTORE. |

® WHICH DISTRIBUTOR PROYIDED THE MOST ASSISTANCE IN SECURING
OR CLEARING TIME PERIODS ON TV STATIONM

Place  Company Points
Yoouors N TY Programs. ......cocvvessnannssssssnnsesses 198
1 ...... ch"“ ......... u--..----------t--pt-.-n-....-'H
3......Television Programs of America............000.... 146
4 Guilld Filmg . ........... 125 8. Screen Gems .. ...... T
5. MBC Film Divisien. . ... ...108 9. ABC Film Syndicafion....... 63
6. Offckal Films ..-~...... 90 10. Flaming> Films .......... 51
T. CBS TY Film Sales. ....... IB

® WHICH DISIRIBUTOR PROYIDED THE BEST AND MOST PROMPT
TECHNICAL AND SERVICE BACNING TO ITS PRODUCT (INCLUDING FILM
IN BEST CONDITION, BEST LABELING AND FILM LEADERS, AND MOSY
DEPENDABLE SHIPPING SERVICE)?

Place  Company Poinds
| PRI T TV ROOrmS ..icivisiiincinnssanssssinasi 114
S MCATY...... H e S e RS AN v 129
3..... N TN SR . om0 78
4, Scroem Gemz ............ 62 3. NBC Fllm Divisien__........ 3!
5. Official Films ... .. PR TTRTE.  | 9. Television Programs of
6. Hollywsad TV Servicw. .. ... .48 Amerlcd ... .......00.....30
1. Guild Films ............. 43 10. ABC Film Syndicafion...... . 24

i —— s e
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TV FILM -

Winning Stations

® WHICH TV STATIONS PROGRAMMED ITS TV FILM SHOWS MOST EFFEC-
TIVELY AND IMAGINATIVELY!

Place Station Points

| P KTTV, los Angeles .........c.ccvnvviivnnnrinnennn. 194
2. .....WPIX, Mew York. .. .....cocvvvennnnn AR - .
il .. WBNS-TY, Columbas, 0............ N 121
A, WOR-TY, MNew Yark. ....._110 8. KPHO-TY, Phoenix, Arir...... LY
5. KRON-TV, San Framcisce. ... B1 9. KLLTV, Denver .. .........53
6. WGN-TV, Chicage ........ T4 10. KTLA, Los Angeles......... ib
6. WABD, New TYork........ 14 10, KINGTY, Seatlle ..........46 °

® WHICH TV STATION DID THE MOST OUTSTANDING JOB OF SELLING
NATIONAL ADVERTISERS ON USE OF ITS TV FILM PROGRAMMING!

Place  Slation Poinis
Towooo BTTY, Los Amgeles ... .ooiiiiiiiiviviniainavonas 182
Touuuc.WINE Bl ok v inavaiiisasivasa 136
. IR WORTY, New York............ccciiininnniin.t. 108
A Wol-TV, (hcage . .. ... " E. KPHO-TY, Pheenix, Arir.. ... 54
5. ARON-TY, Sam Framtisee ... .77 9. KINGTV, Seaflle  __....... 42
6. WOBL-TY, Mew York........75 10, WISH-TY, Indiznapells . .....38
T, NLL-TV, Damver ........... 56 10. WBNS-TY, Columbus, @......38

® WHICH TV STATION DID THE MOST OUTSTANDING JOB OF SELLING LOCAL
AND REGIONAL ADVERTISERS ON USE OF ITS TV FILM PROGRAMMING!

Place Station Points
;| S— WORR, B T . oot b i b aaas e 185
2...... KITV, Los Angeles ......ccvvcvvnuvennnnnnrnesss il
3...... WOR-TV, New York .............00ivrriirrrnnn. 128
4. ELI-TV, Denver .........105 8. KINGTY, Sealle ... .. ..... &7
5. IPHO-TY, Phoemix . __.... . % 9. WYET-TY, Rochesler, M. V.. .. .54
6. KRON-TV, San Franmcisce. ... B1 10, WCPO-TY, Cimcinmali ....... 46
§. NTLA, Loz Angeles. ... .... i1

® WHICH TV STATION WAS MOST CAREFUL AND CONSCIENTIOUS IN
HANDLING TY FILM PROGRAMS AND/OR COMMERCIALS, AKD MOST
PROMPT IN RETURNING PRINTS! '

Place  Slafion Poinks
Virsean WENTY; KNEMID o rimiman s s s Ev e 132
2......KITV, Los Angeles. . ... e A o e e 91
[ R WRCY-TY (WPTI), Philadelphia. ................... 84
4, WBLTY, Boglem . .........74 8. KRCA-TV, Los Angeles...... 52
5. KROM-TY, San Francisce..... 63 9. WEWS, Cleveland ......... 49
6. WBS-TV, Columbus, 0...... 60 10. KTLA, Los Angeles ........ 44
7. KING-TY, Seaftle ......... 58 10. WPIX, New York .......... 44

Winning Laboratories
® WHICH LAB EXCELLED IN QUALITY OF ITS WORK:

Place  Company Points
| PR TL Consolidated Films Industries. ..................... 151
¥ PRI L T e e S i o i PP S 126
AR e e o R e ST e, - |
4. Precisien Film Labs, ... ... .89 8. Gulfanli Film Labs......... 43
5 Deluwe Labs _...........75 8. Flim Assoclatles ........... £3
6. General Film Labs ........ 59 10. Du-Arl Film Labs.......... 16
7. Aeme Film Labs. .. ........ 56

® WHICH LAB EXCELLED IN SPEED OF ITS PERFORMANCE!

Place  Company Points
1......Consolidated Film Industries. ..............ccounn. 137
r DRI LI ccononion a0 114
L Precision Film Labs.................. R 93
4, Mewialab ... ............ 80 7. GuMlanti Fllm Labs........ 56
5. Delune Lizbs . ............ 14 9. Film Asvociates . ......... 51
6. hems Film Labs, .. . ....... 69 10, Metca Film Labs. .. ....... 40
7. General Film Labs. ........ 56 10. Hollywood Film Enterprises. . .40

® WHICH LAB WAS OUTSTANDING FOR THE ECONOMY OF ITS WORK!

Place Company Points
| P Consolidated Film Industries.............ccccuen.. 149
f St g T 7 | R i ekt SN O S A T (I St 131
r R Precision Film Labs.............ccoivunnn NIRRTty 7
4, Pathe Labs ............. 98 8. Film Associales ........... 63
E. Movielab ... . ........... £5 9. Aema Film Labs, .......... 54
6. Gullanti Fim Labs........73 10. Filmservice Labs . ......... 47
7. Du-Art Film Labs........ &5 10. Mecea Film Labs. . ......... 47

ISTATIONS

Two independent stations, KTTV,
Los Anguicﬁ, and WPIX, New
York, copped top honors for their
imaginative and effective program-
ming of TV film and for outstand-
ing sales of their film shows to na-
tional, regional and local advertis-
ers, according to The Billboard's
Fourth Anpual TV Film Service
Awards poll.

KTTV has won first place [or
effective and imaginative program-
ming and for an outstanding job
of selling TV film to :mtiun-.ﬁ ad-
vertisers. It also won second place
for outstanding sales efforts aimed
at regional and local advertisers.
These winnings serve as continued
recognition of the role the station
has been playing for many years
as a leader in the use of TV film
programming. Thru film shows,
KTTV's Dick Moore has been able
to establish and maintain his sta-
Lon's position as a successful in-
dependent outlet in his highly
compelitive seven-station market,

Ziv Sets Pace
In Fluctuating
Syndicator Yr.

® Continued from page 5

cf its library sales and because of
the efforts of its award-winning
salesman, Jerry Lee,

Aside from the victories won by
KTTV, the next best showing was
made by WPIX, here, which
topped the voting for sales results
with regional and local advertisers,
And WON-TV, Chicago, continued
to rack up another victory for the
handling of film programs and
commercials.

Among the laboratories, Consol-
tidated Film Industries held sway
| with three top awards. Second
place victories were scored by
Il’hn:-c well-known names, Movie-
| labs, Pathe and De Luxe, all of
whom have impressed in past
| years.

idoes not indicate any
changes from Service Awards of
the past. It does, however, indi-
cate a need for most of the win-
ners to keep on their toes and not
to rest on their laurels,

! To sum up, the voting this vear
major .

it height.

TV Hlm.

standing sales to local and regional
advertisers, second place for out-
standing sales to national adver-
tisers and second place for effec-
tive and imagiiative programming.
These awards catapult this station
for the first time into the charmed
| vircle of TV stations recognized as
[leaders in the Feld of program-
ming and sales.

Another station that did quite
well in the balloting was WOR-
TV, General Telesadio’s New York
independent, which rocked the in-
dustry in 1954 by the establish-
ment of the “Million-Dollar Movi=’
concept, one that has been exceed-
irgly successful. WOR-TV copped
third place in this vear’s balloting
[or an outstanding sales job on na-
tiomal advertisers and also  third
place in the sphere of sales to re-
gional and local sponsors.

The stutiow this vear increased
the number of participating spon-
sory in U Million-Dollar Movie™ {roimn
it-i_ght to nine, Of these nine, many
ot them top national advertisers,
ceight renewed after the first 13
' weeks and the ninth was immedi-
|ute1}' replaced by another bank-
|rui]|3r to  keep “Mlillion-Dollar
| Movie” on a sold-out basis. In the
tarea of ellective and imagina-
tive ;}rugr;nnming. WOR-TV won
fourth place. The station is headed
| by Gordon Gray. Its film director

Lis Milford Fenster.
WBNS Shows

The outlet that won third place
| for effective and imaginative pro-
| gramming of TV FHlm was WI3NS-
TV, Columbus, O. Under the
leadership . of program  diector
iT{{d Reeves, the ouatlet, a CBS
iaf!'iliale, has relied heavily on film
to bolster its local programming
vand has gone to great pains lo
come up with the best film shows
and the best ways of utilizing
them. One of its most successful
ettorts, launched at the beginning
of this season, was the replace-
ment of music and news shows
' 6:30-7 p.m. across the board with
'a block of adventure and situation
comedy series of familvewide ap-
peal.

| WPIX's newly realized stalus as

'LABORATORIES

Keeping pace with the increas-
ingly important role that film labs

lay in a TV industry that hus em-
iEm-':Ed film more and more, Con-
i:-;ﬂhduled Film Industries has
gﬁla}'ﬂd atop its competition -and
‘again this vear copped all three
| [irst - place  service awards in
the laboratories category. Consoli-
duted, a subsidiary of Republic
| Pictures, was voted tops of all the
labs in the quality of its work, the
speed of its performance and the
economy of its work. [Its [eat in
winning all three first-place awards
vin this vear’s balloting duplicates
Lits showing of last vear.

New strength was shown this
vear, however, by Pathe Labs,
which won  third place for the
quality of its work, second place
or the speed with which it serves
its customers and fourth place for
economy of its service. Last vear,
Pathe, which is the largest of the
independent labs in the East, was
judged relatively weak in all three
of these ecategories, polling no bet-
ter Lhan fifth place position in each
calegary.

Pathe Showing

Pathe's showing this year proves
again that the industry is a dy-
namic, ever-changing one wherein
Firms can, by constant successful

efforts to improve their service,

oy Americanradionieiorny com — - C

f Consolidated Repeats
~ 3-Way Win for Labs

| jump ahead in comparison to their
| past performance and the standing
o: their competitors.

Movielab, another independent
processing firm, also improved its
industry position in the quality of
the work it turns out, as indicated
by the fact that this vear it copped
' second place in that category., Last
' year, it was in third place,

The top three winners for econ-
omy of lab service costs remained
unchanged during the vear, Con-
solidated, De Luxe and Precision
copped [irst, second and third-
plaice awards [or economy this
vear, just as they did in 1955. Pre-
'cision, which is owned by John A.
'Maurer, also won third-place hon-

iﬂrs this vear for the speed with
which it turned out its processing
work.

All film Jabs, it should be noted,
have stepped up tremendously
| their [ilm processing activities 1o
keep pace with the increased de-
mands occasioned by the steady
expansion in the amount of [ilm
programming being aired on TV,
(']nnml[d:ttutt for example, last
week opened up a brand new mil-
lion-dollar processing plant in New
York to help handle the growing

| need of 5u:_'ii! facilities on the Enﬁtl

|[Zuu_~.'L

WPIX took fust place for out-|

sible.

KTTV's Imagination, WPIX's
Sales Savvy Earn Honors

where network competition is at]leader in 1V [iln progrmming
Last year, KTTV won |
tirst place in The Billboards poll |
for its programming and sales of |

and sales is the direct resall of the
station’s decision early last veur o
de-emphasize  feature  film  ro-
gramming, in view of WOR-TV's
and WCBS-TV’s sueeess in hat
sphere, and ¢ concentrite on
building up its roster of half-hour
syndicated shows. Thr  shrewd
buving tactics, the outlet’s chief,
Fred Thrower, succeeded in ac-
quiring quite a few excellent half-
hour shows at enviable prices and

also enticed several sponsors of
spot-booked series to  air  their
shows on - WPIX., The station,

which last month was able to raise
its rates, is still busily engazed in
acquiring additional half-hour se-
ries and selling them almost as
fast as they come in.

Other Winners

Other fourth and fifth place sta-
tion winners in The Billhoard's poll
included KRON-TV, San Fran-
cisco, which picked vp fifth place
for effective and imaginative pro-
gramming and a second fifth place
position for sales to 11:1t:|'n|1;:{ ad-
vertisers.

WOGN-TV, Chicago, came in
fourth for the job it did in selling
n-ttional adve<tisers. Stations that
took Fourth and fifth spots for their
performance in selling to loeal and
regional advertisers were KLZ-TV,
Denver, and KPHO-TV, Phoenix,
Ariz., respectively.

PIX HANDLING

Ziv, WGN
Operations
Win Again

The most significant fact cbout
the awards for film handling is
that the same two outfits keep
winning, thein, Among the distiibu-
tors, Ziv-TV; among the stations,
WOGN-TV, Chicago. The second
most significant fact is that the
winners on both the distributor and
station side undoubtedly traffic the
largest volume of prints in their
classifications. Ziv and MCA-TV,
WON and KTTV, Los Angeles,
these companies have for vears
been the busiest depots for TV
film and thus have long been
aware of the necessity to gear for
the most efficient operation pos-

Elizabeth Bain’s film department
in Chicago is an industry legend
and living proofl of the motto,
“Never underestimate the power of
a woman. (It has vwsually been an
all-female department.) Ziv does
the bulk of its shipping out of its
Cincinnati headquarters, where it
is understood to have close to 50
emplovees assigned to print han-
dling.

Traffic Firms

In connection with film servie-
ing, mention should be made of
two trafficking organizations that
handle the prints for some of the
large multi-market deals of the
three winning distributors, Modern
Talking Picture Service traffics the

rints of "Mr. District Attorney”
or Carters, “"Highway Patrol” for
Ballantine, “Studio 57" and “Saol-
diers of Fortune™ ont of MCA, and
“Amos n’ Andy” for Duffy-Maott
Bonded TV Film Service traffics
the large deals on “Annie Oakley.”

NODS DUE SPOT
REP COMPANIES

A nod must go to the spot
sales representatives of the
stations that won top honors
for selling their film program-
ming to national and regional
advertisers. So here are the
winners reps:

KTTV, Los Angeles—Blair
™

WPIX, New York—Free &
Peters

WOR-TV — H-R Represen-

tatives



www.americanradiohistory.com

TV FILM

THE BILLEOARD

FEBRUARY 18, 1956

Profiles of First-Place Winners
The Billboard’s Fourth Annual TY Film Service Awards

Consolidated Film
Industries

Ziv Television Programs \

FREDERIC W. ZIV
Chairman of the Board

Out of six distributor categories
in this year's Service Awards, Ziv- |
TV won first place in four and was
second in one. Thus, as far as this
poll is concerned, Ziv-TV in 1955
maintained its leadership in TV
film svndication. In this vear Ziv
put three new shows into First-run
sales, repeating its release pattern
ol 1954. But in 1955 Ziv also
broadened its sales operation more
than any -revious vear. It estab-
lished a separate national sales
department under Walter Kings-
ley. It launched a sales develop-
ment program for national spot,
spearheaded by Bernard Musnick.
It opened a big Chicago office, its
fourth sales base, under Alvin
Unger. And it starts a separate
subsidiary, Economy TV, for rerun
library sales, under Stan Flor-
sheim,

A couple of weeks ago Ziv|
anmounced that for the Hrst time
it will handle distribution ol out-
side shows on a percentage basis
it the producers use its studios and
Eacilities,

MCA-TV, Lid.

DAVID V. SUTTON

Vice Presitent

For MCA-TV, this vear has bee
a very successful one. It was the
first vear that the hlm syndication
firm has had a chance to capitalize
on its pur~hase of United Televi
sion Programs. The film distribu-
tor's showing in The Billboard's
 Fourth Annual TV Film Service

Awuards s ample evidence that il |
has done just that, both financially |

and in terms of service to the |
industry, '
A muinstay  of the MCA-TV |

operation is its library sales plan
which is used by a large number
of stations thruout the country.
Firm also moved an important bfjlg;'
of product into TV this yvear when
it purchased the Autry-Rogers fea-
tures from Republic. And it has
dime well with individual half-
hour programs this fall, notably
“Dr. Hudson's Secret Journal,”
which is now plaving in more than
100 markets. In addition to Dave |
Sutton’s notable contribution to
MCA-TV's fortunes, Wynn Nathan, |
veepee in charge of syndication
sales, and Lou IFriedland, veepee
in charge of station sales, have |

v major factors in the Ffirm's |
SUCCSss. !

Official Films

HAROI D L. HACKET
President and Chairman
of the Board

Ofticial Films' rise to the win-
ning ranks in the present Service
Awards s meteoric. In the 1934

poll, the best Official did in any |

of the distributur categories was
ninth place. In the present poll, it

won [first place for library sales
plans, third for over-all salesman-
ship and fourth for sales assistance
te stations and agencies. This re-
markuble climb reflects the root-
ing of the sales organization and
the flowering of its production in-
terests that took place in 19355.
Hul Hackett, who became presi-
dent of OFficiul in 1953, was also
elected boar 1 chairman in July,
1953. Herb Jaffe, who had joined
as sules vice-president in 1954, wus
prometed o executive v.p. in Au-
gust. At the same time, Vice-
President Herman Rush took over
sales supervision,

Official acquired a couple of top
rerin series such as "My Little
Margie”™ and "The Hunter,” on
which it had spectazularly [fast
siales returns. It effected a produc-
tion tie-in with the Independent
TV Progrumme Company, Lid., in
England. Last week Ofiicial was
reported to be close to another
major production tie-in, this time
with Four Star Films.

KTTV, Los Angeles

gy

RICHARD A. MOORE
President

KTTV, one of the leading inde-
pendent stations in the nation is al-
s one of the heaviest users of TV
film thruout the prime nighttime
hours. The station consumes al-
most twice as much film as anv
of the other Los Angeles outlets,

During the afternoons and late
evenings, the station relies heavilv
on  half-hour reruns  across  the
board, It buvs the best Ffirst-run
programs available and pits its best
against the weaker spots of its
competition. Slotting film back to
back is routine procedure,

Besides outright buvs of com-
plete programs, sponsors can also
make use of the station’s “triple-
play plun.” This plan offers spots

it three different programs in Class |

A time. A hustling operation,
KTTV has also been known to buy
regional rights to a  particular
show, and sell it remionally to a
sponsor who puts it on the Los

| Angeles outlet,

WPIX, New York

HERBERT J. YATES
, President, Republic Pictures

Consolidated Film Industries,
the Republic Pictures subsidiary,
has been much in the news lRl'f:i}f
because of the opening of its new
$1.000,000 plant in New York
which contains the latest in Film
processing equipment. The [irm
made more news this week when
it topped three eategories in The

FRED M. THROWER
Vice President

The year 1955 was a great one

| for WPIY The Daily News-owned . Billboard's Fourth Annual TV
\i.dependent. It dropped feature Film Service Awards,
fiime out of prime week nighttime | Consolidated  Film  Industries,

a1 T2 B B rowth, in a sense, has paralleled
and began building vp individual it of TV. and i has reaped e

f = i i b | L
evening scheduies with :E}-'nd“_&lﬂl.'l ' bountiful harvest fram the process-
half-hour shows, following up on|jns jt has provided the medium,
the success of the Sunday night expanding both in New York and
mystery block, which it had started | Hollywood in recent vears. Veteran
in the fall of 1954. Fred Thrower | Filmmaker Herbert J. Yates heads

W asa A up Republic Pictures and is the
himself is credited with some of | niding ganivs behind  Consoli-

the shrewdest film purchases in 5;“5{], Douglas |, Yates, his son,

this market. Only a couple of
weeks ago he made news when he
bought “The Man Called X From
under the nose ol a competing
station.

Spot and sponsorshin sales have
been mounting. WPIX brought in
- such national sponsors as Seven Up
and Heinz this season. It got such
important regional business as Bal-
lantine on “"Highway Patrol.” The
station’s resulting audience build-
up hus been spectacular. In De-
cember its average share was up

16 per cent from the previous year. |

. Hence, it should be no surprise
| thut WPIX, which placed no
! higher tha., sixth in last vear's poll,
fought KTTV for top honors this

vear, winding up a close second
|un ettective programming and na-
| tional sales and topping the list for
| regional and Iﬂﬂﬂr sales.

Last month, WPIX raised its
rates for the first time in several
| Vears.

WGN-TV, Chicago

R i N
L s S T
o i

—
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IR L R

will take charge of the new film
processing plant in New York.

Official Films

o

JERRY LEE

What makes a top TV film sales-
man? Jerrv Lee, who edged out
the competition for the service
awiard this vear, started in radio.
|I[E' joined the Hollvwood staff of
NBC as an announcer-producer in
11940, After three vears in the
Navy, he went to ABC, Holly-
|wm}{|. until 1946, Then he joined
WOAL San Antonio, as commer-
cial manager. TV came into Lee’s
life in 1949, when WOAI started
ik video operations. Lee was com-
m.ercial manager of KBTV, Denver,
when it went on the air in October,
1952, He returned to Hollywood
in Mayv, 1954, to work at KABC-
TV until he joined Ofticial Films

= in August of that year.

ELIZABETH BAIN
Film Direclor

WON-TV is an old hand at
winning honors in The Billboard's
annual voting. Again the station

has earned top honors for efficient |

handling of film.

Elizabeth Bain, the station’s Flm
director, has been keeping her op-
eration well oiled for the past
seven years. In fact, she organized
the department back in 1948,
when the station’s  equipment
amounted to only one 16-mm. pro-
jector for screening purposes.

The wmulti-winring Miss  Bain
was triaffic director of WCFL, Chi-
cago, and music librarian at KFI,
Los Angeles, before joining WON-
TYV.

WPIX’s ‘Manchu’

. | Buy From H'wood

TV Puts Tally at 6

| NEW YORK, Feh, 11.-WPIX
' bought still another Fiest-run film
series this week, "The Adventures
of Dr. Fu Manchu,” from Holly-
wood TV Service. That's gix syndi-
| eated shows that the station has
bought in the pust three weeks.

A major share of the station's
siales is on spol announcements, on
which it offers an excellent cost
per  thousand.,  Maxwell House
Coffee, for instance, runs 15 [D's
per weekh on WPIX, mostly night-
time. The stution’s  researcher
tinds that the client thus reaches
32 per cent of New York's TV
homes, 1.8 times per week, at a
cost of 35 cents per thousand
homes.

| advertising, a new post.

|

MCA Tops Ziv

® Continued from page 6

fourth positions, respectively, |
over-all salesmanship. In the pre
vious year, these two position
were taken by UTP and the NB(
Film division in an extraordinarily
close battle. In that competition
Official ran ninth an TPA 10.

Official had been going thru
period of readjustment under il
new management in 1954, I
1955, the sales reins were turmes
nver to Vice-President Herma
Rush, who expanded and rallied
the corps on a group of choice
rerun series. Official’s unique sale
plan on "My Little Margie,” i
which it had one salesman pitchin
participations in the daytime strips
to national spot advertisers, wa
undoubtedly instrumental in bring-
ing home Official in fourth place
for sales assistance to stations.

TPA's National

In the second lLalf of 1954, TPA
had turned its attention so thoroly
to national sales, that its syndica-
tion activities became virtually =
hobby. Thus, in last vear's poll,
TPA was 10th for over-ull sales-
manship, eighth for sales assist-
ance. In the spring of 1955 its
newest syndicated series was "El-
lery Queen,” which had then been
on the market a full vear. But in
the interim it had landed national
sponsors for “Halls of Ivy,” "Las-
sie,” “Captain Gallant of the For-
eign Legion” and "Fury,”

Then, last summer, TPA moved
back into syndication with “The
Count of Monte Cristo” followed
closely by “Susie.” The skill of the
TPA sales staff in tying all the
strings of a deal together brought
it third-place accolades on both
counts of sales assistance, an area
in which it ran ninth last vear.

Warner-Gems

® Continued from page 5

Never Get Rich,” Rita Havworth
and Fred Astaire; “It Had to Be
You,” CGinger Rogers and Cornel
Wilde, and “Once Upon a Time,”
co-starring Carv Grant and Janet

Rlair.
Batches of 13
Screen Gems, it's understood, is
making the 104 features available
in packages of 13, so that stations
which cannot absorb the entire
bundle of 104 would he able to
buy quantities to fit their budgets
and needs. The number of runs
involved in the deal would also be
fexible and may range from a
minimum of one run per feature to
unlimited play deals.
If consummated, the sule of the
Warner Bros.” backlog would be
the largest Hollvwood to TV trans-
action of feature Ffilms. eclipsing
momentarily Matty Fox’s purchase
from General Teleradio of TV and
overseas theatrical rights to the

REKO. library, which involved
a commitment by Fox of
£15,000.000,

Wamer Advantage

The purchase of the Wamer
Bros." library by Hyman—or who-
ever gets it—would give the buyer
several inportant advantuges over
Fox's RKO buy.
For one thing, the Warner Bros.
features would be cleared, accord-
ing to the reports, for TV use be-
fore they are turmmed over to the
buver. Thev also would be avad-
able for domestic theatrical dis-
tribution, as well as overseas sale.
In addition, Warmer Bros. would
not retuin any TV rights to the
package. General Teleradio tied
up the RKO features for airing by
its own stations in the six markets,
including New York and Los An-
geles, where it owns and operates
TV stations. Also it retamed the
right to sell for one-run network
airing 150 of the best BKO [ea-
ey,

Harris Joins TPA
As Ad Director

NEW YORK, Feb. 11. — Elihu
Harris this week joined Television
Programs of America as director of

Pete Zunphir will continue to
serve as advertising consultant. as
he has since the birm's formation
two and a half vears ago. Harris
was formerly adverlising and iro-
motion director of Screen Gems.
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Films to Watch

campaign which it kick

field.

market) in the 8:30-9

MAYOR OF THE TOWN-MCA-TV
A high-rated series for the past 15 months that reached its
top audience last summer, this Thomas Mitchell starrer
may show a considerable rating climb as result of its West
Coast regional debut for Richfield Oil. Richfield has owned
but kept the show off the air in the West for the past year
and a half in order to use it for an oil conservation

ed off a few weeks ago. An added

factor in a probable rating climb is the fact that the
company is giving the series the biggest promotional splash
any syndicated program has ever had.

The program is currently 25th among syndicated series with
a national average Pulse rating of 10.8. Last vear il:'%ma
first among non-net programs in Chicago and among the
top three in the nation.
Awards Mitchell was chosen as best actor in the syndicated

In the-annual Billboard TV Filn

THE MAN CALLED "X"—ZIV-TV
No general ratings are available for this new mystery-
adventure series but it’s already obvious that it’s a show to
watch. In a special coincidental survey conducted by the
American Research Burean in the Los Angeles, the program
rated 16.3 on KHJ-TV (the No. 6 station in a seven-station

p-m. time period, Monday. The

rating placed the show No. 1 in its half hour,

Station Survey Finds
Syndication; Quality

PITTSBURGH, Feb. 11. — The
National Association of TV Film
Directors this week released its
ledinitive  survey of station Film
H]_"l.'l""r"-'.

Its copclusions on the program-
ming aspects of film buying were:
Mystery is the most popular format
u syvndicated series, adventure is
ecomd, Westerns third, comedy
tourth. The primary factor in the
suceess of a show is its quality,
promotion is the second most im-
portant factor and the time slot is
third. ~ Slightly over 50 per cent
{ind that across-the-board schedul-
g of syndicated film is increasing.
Sixty-three per cent find that fea-
ture films are increasing in import-
anve. Sixty-eight per cent find that
quarter-hour  series  are  fading
away.

NATFD RELEASES
FILM BUYER POLL

Mysteries Tops in
Is Key to Success

A majority favored a one-vear hia-
tus between first and second run,

Two-thirds were against buarter
deals. Four-fifths were against
percentage deals,

The results were released by
Dick Dreviuss of KDKA-TV here.
He'’s chairman of the NATFD's
film procurement committee,

4 Liv Series
Get Regionals

HOLLYWOOD, Feb. 11. — Ziv-

TV this week came up with four
regional deals for two of ils series.

On buying. practices, the station |
film men  indicated that cost was |
the most important factor in buy-
ing syndicated series. But in buy-
ing feature films, cost is a rela-
tively minor factor. More import-
ant in a featore film packare is its
quality, its age and its star value,
In Hylldimteg series, quality was
second to cost.

Straight Series

On svndicated series, stations
prefer  straight  series  bodking
to muoltiple-run or  unlimited-run

deals.

On pricing. the stations- had no
particular argument with the usual
practices, They think the prevail-

T‘-"-'U I'E'I!E'“'ll.li were lJTIlL‘I‘L‘d fﬂl‘
“"Secience Fiction Theater,” and two

inew sponsors bought "The Man

Called X.”

“Science Fiction™ was re-ordered
by Olympia Brewing for 21 West
Coast markets, and by Arizona
Public Service Company lor a
number in that State.. Original re-
signing ‘for the series was hy Emer-
son Drug Company for Brome-
Seltzer for 17 cities in the East and
Midwest (The Billboard, January
21).

Cities Service Qil Company will
spomsor X" in Washington and
Baltimore, plus severul other East-
ern marsets as soon as thev can be
cleared. Second regional is by the

inge price level should be the prin-
cipal factor in settin

second run should sell for half the
first run.

Half the respondents said reruns
wite well received in their cibies.

NEW ... for DAYTIME TV

IS FUN
. O
REDUCE

s Five guorter-houis
] o SR

#* Bocked by o mer
chandizing “"hooker"
thot mokes il o
sales-wanning noturall

ICUILDQFILMS

A60 FARKE AVE

MO A

SQUARE DEAL

call

\CIRCLE S

PiLe LABORATORIES
COLUMBUS 3-1180

& Compleir Monon Fiiure Lok
Serving the Indusiry
OVER & DECADE

3wl adee 51 v FomE 33 & ¥

HEW YORK MU B-53451 |

Hamm Brewing Company for the

the price on | Narth-Central area.
a show, and they think that the | o SEAS e

Single market buys of the show
are by Piel's Beer and General
Cigar for Schenectady and by
stations WAXEL-TV, Cleveland,
KARK-TV, Little Rock: WREX-
TV, Rocklord, 11l., and KTTS-TV,
Spuinglield, Mo.

Ziv also gamered eight single-
mearket  renewals  for  "Science
Fiction,”

CBS Film Talks
L'Showcases'

NEW YORK, Feb. 11.—Stuart
|| Reyvnolds reportedly  has  started
negotiations  with CBS5-TV  Film
Sales [or the distributor to take
over “Your Star Showcase”

r.Rﬂ'}'T]l]ld.‘i' contract with Television

Programs of America, the present
syndicator, expires March 1.

Included in the package are 26
old “G. E. Theater™ reruns pro-
duced by Revnolds, 19 of "Your
Jeweler's  Showcase,” two other
Revnolds half-hours and five films
originally obtained from Gil - Ral-
ston. The 52-segment package is
hosted bv Edward Armold, who
lensed special footage for the
SETIES.

; | reported

50G CUT FOR 10 FILMS

Stations Get “TNT’ 15% Off, If NTA
Delivers Ist-Run Selznick Sponsor

NEW YORK, Feb. 11. — If
National Telefilm Associates brings
in a national sponsor for the first-
run of the 10 David O. Selanick
pictures, its station customers will
get a reductHon of about 15 per
cent in their over-all price for the
40-title “TNT"” package. This was
to be the formula by
which NTA will “buy back” the
tirst runs of the Selenicks for play-
ing as national spot spectaculars.

Even with the 15 per cent differ-
ential, the market prices that NTA
has set on “TNT" are understood
to be a record high. But, accord-
ing to seasoned observers here,
they are not inordinately high in
view of the quality of the Selznick
product.

For instance, in Los Angeles
NTA is reported to be asking
$350,000 for the entire package.
Tkat's $8,750 per picture, If NTA
gets a national sponsor for the first
run of the Selznicks, the Fri:_'t-.- will
drop to $300,000. Thats $7,3500

er picture, NTA would thus be
Eu}':'ng back the First run of the
Selznicks for $35,000 apiece.
Tops So Far

It's understood that the top price
that has heen paid in Los Angeles
heretofore is $6,500. That was on

Integration of
RKO and 6T

NEW YORK, Feb. 11. — RKO
Teleradio Pictures is preparing to
integrate the DSenera! Teleradio |
Film division to a considerable |
degree with RKO Radio’s theatri- |
cal distribution operation. The GT
Film division will maintain its own |

identity, it is understood, and will |
continue under the management of |
Pete Roebeck, who will heneeforth |
headquarter here in New York. |
However, it will begin to make
extensive use of RKO's 31 ex-|
changes across the country, To this |
extent it will resemble the co-
ordination between Hollywood TV

Service and Republic Pictures.

Completion of the integration is
apparently still about a month
away. This will prepare Teleradio
for re-entry inte hall-hour TV Fim
production.

the open market. It is not known
how much General Teleradio’s
KH]-TV paid for General Tele-
radio’s 30 big “Bank of America”
pictires, but it was reporled to
have been written on the GT books
at about $7.500 per picture.

In another example, Terre
Haute, Ind., which has paid up to
$100 for a good picture, is being
asked about $250 per picture for
the “TNT” package.

The package is reported to be
selling nicelv. Some 15 stations
have signed up already, with the
Selenicks in the contract, There
was no deal in Los Angeles vet
this week, but the top NTA execu-
tives were out on the West Coast
on production problems, and it
was considered probably that they
would come back with a sale.

KHJ-TV Cops
Rating Honors
With ‘X" Series

HOLLYWOOD, Feb. 11. — The
fact that it's the show, not the
station, that counts in regard to
viewer preference was  demon-
strated here again this week when
KH]-TV, traditionally the No. B
of 7 station in a seven-outlet mar-
ket, copped rating honors in a
prime nighttime slot,

The GCeneral Teleradio station
performed the feat with “The Man
Called X, new Ziv-TV property.
In a special ARB coincidental Jan-
pary 30 “X” scored 16.3 in the
8:30-9 p.m., Monday time period.
What's more, another indie, KTTV,
was second with 153 ("Life of
Rilev™, CBS-TV ("Godfrev’s Tal-
ent Scouts”) coming in third at
12.4, and the other web outlets
trailing far behind. (ARB lists
stations as A, B, C, ete., but these

|can be identified thru knowledge

of the local situation and past rat-
ings.)

For KH]-TV it marks a distinct
triumph of its new policy of pro-
gramming syndicated film. The
only other times the channel has
scored so high is on the premiere
nights of a number of the top fea-
tures in the Million Dollar Movie
package, which the station

Third Platean

Oliver Unger, executive vice-
president of NTA, said recently
that he thought TV stations have
now reached a hird historical
plateau in their feature tilm pro-
gramming. Henceforth, he asserted,
they will have to pay more for

ictures, will have to slot them
Eﬂlt{*r and merchandise them bet-
ter. Otherwise, he said, they will
have to take a back seat or exit
entirely from feature film program-
ming.

His explanation was that there
were no longer any foreclosed or
s distressed
picked up tor a bargain. Producers
will let produet go into TV only if
the money is attractive. He con-
ceded that movies ar  coming into
TV in greater quantity than ever,
bat he noted that in most every
case they are being wedeed in by
top pictures that are demanding
top dollars. '

Osgood Heads
KTLA Studio

HOLLYWOOD, Feb. 11. —
Stanton Osgood this week was
named to head vp the new Para-
mount-KTLA  studios being  ex-
pressly refurbished for TV prodice-
tion. Osgood leaves Theater Net-
work TV where he was head of
production.  Before that he was
with the NBC Film division lor
several years, where he was in
charge of production,

He will have complete charge
of the multi-million-dollar utmﬁu
lot which is being readied for TV
production beginning sometime in
May.

GE May Okay

“Turning Point’
urning roint
NEW YORK., Feh. 11.—Ceneral
Electric's spot-booked dramatie
series will probably be called "The
Tuming Point.” The sponsor had
not yet approved the title, but this
is said to ]IvaE gained its [avor.
The series bows on some 60

stations in two H.'_E-FL:-;. The 13
films were bought from MCA-TV,

| placing the business.

Screen Gems
Names Levift

NEW YORK, Feb. 11.—Screen
Gems this week bolstered its na-
tional sales operation with the
appointment of a new director of
national sales, Robert D, Levitt,
who up to now has been publisher
of Hearst's American Weekly and
Puck,

Levitt’s background includes 20
vears with the Hearst organization
as reporter, columnist and adver-
tising promotion manager for the

New York Journal American. He
spent seven months as Eastern di- |
rector of advertising and publicity |

for  Selenick  Productions  alter
World War 11 before rejoining
Hearst,

Levitt will report to  John

vitchell, Sereen Gems' sales vice-
it evident.

WPIX Buys AAP

'Holmes’ Features

NEW YORK, Feb. 11.-WPIX
here has bought the 12 “Sherlock
Holmes" features from Associated
Artists Productions.

It is the 1l4th station to sign
for the group, which has been on
the market close to two vears.
WOCBS-TV had them here previ-
pusliy.

Hollvwood TV, after a one-week
sales effort, has also sold “Fu” in
Boston and San Francisco,

IT’S
HE GREA

Lyron Nelson s
NEW

TV SPORT SHOW &g

TEST!

o

“LET'S GO GOLFING™

NOW AVAILABLE FOR IMMEDIATE DELIVERY

13

Fileon-minute shows in nolurol color.

SEE THESE BIG
HAMES N ACTION:

SMEAD — LOCKE — WOOD
MANGRUM — WORSHAM.

Getl ready for
the big seasen NOW

#

CONTACT
Byron Nelson
“Let's Co Colfing”

20 Mo, Wacher Drive Chicago &, L
Fhone: Contral 6-E955

TV DISTRIBUTORS WANTED

ictures that could be -

Young & Rubicam is the agency

CSESES TR S D |
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Leading Web Programs
This breakdown of nciwork program ratings shows the 25 leaders
[or the past rating moath, listed in rank order. This chan uns ocle
monthly, and appears io the issue of The Billboard dated the third
Saturday of each month. For additions] information on audicnce size
and coverage, please consuli ARB, Mational Press Building, Washingios,
D C
Findicates Flm)
danm
Raok Shaw, Sponsor & Web Wi
1.....%564,000 Question, Revion (CB5). ... oveennvessse il
2.,...Producers’ Showease, RCA, Ford (NBC)........... 454
& e Ed Sullivan, Lincoln-Mercury (CBS)....coivnuunns IR
4..... *Disneyland, Putic. (ABC). ... ... ... iniiiinen. 431
5.....You Bet Your Life, DeSoto-Plymouth (NBC). ....... 42.9
I *]1 Love Lucy, General Foods (CBS). ... .cvvewue. A0S
i AT George Gobel, Pet Milk, Armour (NBC). ..avas 00 308
Rosina *Dragnet Lagzett & Mvers (NBC). ..... ETETIETERPPRE T, .
B, i I've Gol a Serrel, R J. Revnolds (CBS)............ 3.6
10. . ... Your Hit Parade, Lucky Strike, Hudnut (NBC)...... A
il..... *December Bride, General Foods (CBS)........... B
12, ... Climay, Chrvsler (CBS) ... oe e e v rsnaranennnn- 455
13.....°Honeymoonzars, Buick (CBS). ...vcnvviviinnnann. 13,3
13.....hed Skelton, Pet Milk, §. C. jnhnmn {C BS} R,
[ PR What's My Line? Jules Montenier,

H{f'rning_,tun RBand (CBS).vvsvevnosns ) 3.3
16.....Perry Como, Armour, Gold Seal,

Dormever, Int'l. Cellucotton (NBC). . vvvvvnnnn.. 4.7
16.....°Phil Silvers, Amana, R. ]. Reynolds (CBS)........347
I8..... *Loretta Young, Procter & Camble (NBC)......... 354
19, .... G. E Theater. General Electric (CBS). ....... PP, o
19.....Person to Person, Elgin, Hamm, Amoco (CBS)......55.2
3 [FERPAe Lux Video Theater, Lever, (NBC). ... ............ 334
22 . ... "Private Secretary, American Tobaeco (CBS)....... 328
22.,...This Is Your Life, Hazel Bishop,

Piocter & Gamble (NBC), . ..o v ciiinanscnesncn J2.8
24.....%The Millionaire, Colgate (CBS). . ... .c.vvvciannnn 32.4
5 T *Our Miss Brooks, General Foods (CBS). .. ........ 01T

T he Billboard Scoreboard

SYNDICATED FILM PROGRAM

The Pulse Audience Composition Studies

® Syndicated Film Adventure Shows

DECEMBER RATINGS AMONG MEN AMONG TEENS Leading Film Shows
ATE, Men Per Teens Per
e, 108 Homes 00 Hones . "
This breakdown of non-neiwork fiim ratings shows the 15 leadery
Wk o M- Dsinor Wiy | Vowuk o & Distributer Tuncd x| Rank Fhaw. & Distriwaar T 1n for the past rating month, listed in rank order, This chart runs once
. Superman (Flamingo). ...... 14.4| L ' Leo Three Lives (Ziv)......83| L Superman (Flamingo). ....... 25 ::::Emf; :P'J:;:_';“‘r:;"ml': 11";"“ Hﬂimﬁc Eh;ini'”iﬁ;‘:t:“;f‘d .;T' ';t'!::
. Wite MEA) .o auoa 3.2 T ; - 2 | seare : X scored by each show in the 22 basic markets studied monthly by The
2 te rfr:n-nt '["'.IF' A) - 13 2. Highway Patrol (Ziv), ........ R4 I ;;":r;l:ui;m Adventure {Geo ” Acared by Such shaw. n. the 13 bast’ miarken sudied iomiiz by Fhe
3. 1 Led Three Lives (Ziv) ... . 13.0 3. China Smith (NTA) g3 Bt e S T Each markei s weighted in proporsion (o its TV popalation. For addi.
s A : 5 i T R e g = 2. Foreign Intrigue {Official). .. .2% tional infofmation on audience size and coverage, please consult The
4. High-vay Patrol (Ziv)...... 12.8 3. The Falcon (NBC) ga : 1 Pulse, Inc,, 15 Wesi 46th Sireet, N Y. C.
a. Passport to Danger (ABC). . .12.5' ' ' A .- - | %Lomy. oo liver (CES). ... 34
8. Count of Monte Cristo (TPA). lﬂ-.ﬁj 2. Danegerouns Assirnment (ABC), :'!Cil 4. Count of Maonte Cristo {TTA), _EIr Eank Show & Distributor
F, . " L LT : [ Bl
7. soudiers of Fortune (MCA)..10.3 | 9+ Waterfront (MCA) ... 8 6. Mlciervioc Fortune (MCA)- 2831 ¢ Mr. District Altorney (Ziv).....euvseesneasannas
8. Jungle Jim (Screen Gems). .. 'a.al! v Pumport Y Dunger (ARE. .. TT1 7. Wallhont (XICGRY, .0 venonss- - 2R Life Er! Riley 'LI*-’"HC} ............. Ty ;.
9. Rumar of the Jungle (TPA). . 8.0/ 8. Secret File, U.S.A, {Official). .T;:l 7. Tungle Jim (Sereen Gems), ., .22 g . .ﬂ{‘iil:gliihi]:;]tél L;]l:.; hfxligE[?;{[Et;Jf&B[} ............. {ﬁ:
i s 3 1 - ) TR : § % o]l 09090 e d e owaa 1 u . LR ST BOE R OE B E T o = .
£. I Search for Adventure {Ceo. 3. Soldiers of Fortune (MCA). ...701 7. Passport to Danger {ABC). ... 33 5.....Celebrity Plavhouse (Screen Gems). . ooonviiina. 138
Bagnll) . ciavesensiinns 8.0 10. Count of Monte Cristo f'E'I’.‘ﬂ 'f:"" 10, Highway Patrol (Ziv), ......, 20 G.....Tne Ruggles (Tom Corrading).....cicnsnnasansss 14.8
l T onee s Supeiman (Flamingo). .. .vveviiniiineaserananas 144
B.....Badpe TI4 (NBC)....ccveves e Lt G £ 3
VIEWERS /100 HOMES AMONG WOMEN E AMONG CHILDREN - R Little Hascals (Interstate). .. .vooerrenicnninarannas 13.49
Viewers Per | Women Per Kids Per | [/ . Ranpge Rider (CBS). ... vrsansqrmrnsnnmnsaras 5.5
18 Homes | 100 Homes 190 Homes 1 . & Fiei 39
Rk Sty & Oriutor Tl in Wank  Show & Diwibuor Tuncd n Rk Show & Dosebwor Tunet 10| 1177 Watenfront (MOAL -+ o 0121010011 1
.. Highway Patval (Ziv)....... 224 | 1. Foreign Intrigue (Official). .. 94| 1. Ramar of the Jungle (TPA). .. -‘.-'Iﬁl 4 TR 1 Led Three Lives (Ziv)...... e e R e 1-'% A
| Pl
2. I Led Three Lives (Ziv)..... 2231 2. Dangerous Assignment (ABC). .‘{H}I 1. Superman (Flar ngod. .. .... qﬁ'l :,:jl- """ T:E;:“ ‘rl:' JLI:;:{LH}[{"E;;;;J """""""""""""" :||2;
3. Soldicrs of Fortune (MCA). ..221| 3. 1 Led Three Lives (Ziv)...... sal 3. Long John ~Tver (CBS)......94 ¥G. Passport to Danger {;,Ec} e AR i
4. Foreign Intrigue (Official). . . .25‘.[1' 4, "Vaterfront (MCA). .......... 85 | 4. Jungle Jim {Screen Gems). .. -T‘E-'i'l |__I:. . oo Eddie Cantor (Ziv). .. .. N S P A S o L
5. China Smith (NTA). ........ 914| 5. Count of Monte Cristo “TPA) .81| 5. Soldiers of Fortune (MCA)....85] Lle-se- City Detective (MCA)...oovuenuiiiiiiinnnen, 12.3
: il : : = . i I ! Dr. Hudson's Secret Journal (MCA), ....ovvenen0. . 122
6. Dungerons Assipnment (ABC). 2053 | 6. Highway Patrol (Ziv). ........7T9] 6. Highway Patrol (Ziv)......... 11 20 ... Annie Oakley .LB"’) ___________________________ 12.0
7. Secret File, U.S.A. (Officiul). 194 7. The Falcon (NBC).vvaviinnns T81 7. Chica Smith (NTA), ceesses. 371 21..... Confidential File (Guild). . . .. ovveiirerireeanans 11.9
¥ 1 3 ke L iz 7
8. Count of Monte Cristc (TPA).192| 8. China Smith (NTA). .. v..... .T'.l 8. 1 Led Three Lives (Ziv)...... qi S ‘}Eilﬁ; Iﬂi ?ﬁffl* (Flamingo). . cvvavierinnennnns, Hg
9. The Falcon {H‘H{.:} .......... 191! 9. Pussport to Dinger (ABC)....75 9. Count of Monte Criste (TPA), .f'tﬂl 2_1: :.‘illi'lifnl.'.'ﬂ Fi[.;im{ Tht:.'"ltf‘r f;.;wj' : : : . :: : 1 irg
10. Passpori to Danger (ABC). .. 187 10, Secret File, U.S. A, (Official). .73 10. Sccret File, US.A. (Official). .27  25.....Mavor of the Town (MCA)........ . ara el e DO

'® Pulse Top 25 Non-Net Shows

December Ratings of

Note: All material published in The Billboard’s TV Program and Time-Buying Guide is protected by copyright.
material for advertising, prometion or other purposes is possible only upon written consent from The Billboard, 1564 Broadwoy, New York, and also from

any rating service whose research provides the basis for such material.
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- adventure, intrigue, and romance—
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Brand new—a tremendous sales opportunity

Contact your nearest office of

ABC FILM SYNDICATION, Inc.

10 EAST 44TH STREET, NEW YORK 17 « OXford 7-5880
HICAGO « HOLLYWOOD +« DALLAS « ATLANTA +« SAN FRANCISCO « NEW ENGLAND (Westfield, Mass.)
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Fris charl supplies ratings (or the lop 15 ooce-weekly shows and for
the top I multi-weekly shows in each tocal markel studied, regardiesa (T
live or [ilm.
provides ratings lor the lop M) film series aired locally in gach markel,

aof shether these programs are nciwork or lacal,

in rank order according lo ratings.

It also

All films lisied are svndicated onless title §5 preceded by a dazper
indicating nationally spot-booked. Stations are YHF except where
the svatbol "u™ dendtes UHF. The symbol “&'" shows that a program
originates in another clty, bt has scored & raling of 3.0 or more,
Complete raiings are puoblished over a apan of one month's weekly

——
-

BUFFALD -« o v e e et e e e e et e e e e

———m

.3 STATIONS

THE TOFP 15 ONCE-WEEKLY SHOWS (* ladicates MNamn-Metwark)

1. $64.008 Question, WREN, T. ............5L7
3 Ed Sullivan Show, WBEN, Su. .......... 425
3. George Gobel, WIGR, 5. ... .. ciinannse. 805
4. Jack Benny. WRBEN, Se. ... ....c000ec... dBd
5. Lut Vieen Thesder. WGH. Th., .. ..........289
. FPhil Silvers, WEEMN. T. . ... ciceiinven..04
7. Groichn Marzs, WGR, Th wsgessdlal

fTHE TOF 18 MULTI-WEEKLY

1. Alkckey Mouse Clob, WOR, M.-F. .. ........ 5.9
2. Eddie Fisher, WGR, W, F. ... .ovivaean 164
A Gulding Lighi, WABEN, M.F, .............160
4. Range Rider, WHEN, M., W.. F. 154
4. Searck Tfor Tomorrow, WBEN, M.-F. ...... 158

B

.
1.1
11.
12,
13
| IS
15,

.Texaco-Theater, WiH, 5. . ..icivrnaninnnn

Percy Como, WGHR, 8, ..., ... .00eee.
Goidirey and His Friends, “'IE'\I. w.
Climax, WBEN, Th. ... CR A . . |
Raoherl Monlgomery, WI."H M. MR Y
I Love Lucy, WREMN, M. g5 i A R R
I've Gl 2 Secrel. WHBEMN, W, ..cciccsnnsn

Ferson Io Person, YWREN, F. ... A e

SHOWS (™ Indicates Non-Melwork)

.
1.
B.
7.
{5

tMNews, Weather (11 pom.t, WGR, M.-F. ,...15)3
CRS Mews, (6:45 poon). WEBEMN, M.-F. ......
*Mews (11 pomah, WEBEN, M.-F. ... ...c0.... 1T
Love of Life. WHREN, M.-F. ... .ccieiie.
Mews Caravan, WGH. M.-F.

FEFIEESFERIE R E

THE TOP 3 LODCALLY ORIGINATED FILM SERIES

Rankl [itle (Ivistributoc) Stalion, Day-Time Rating Ragk  Title (Dvistributory Station. Day-Time Raling
I Anme Cakley (CRS), WBEN, T-T:H...... 217 16, Sieve Donovan, Western Marshal (MBC),
I. Csco Kid (£ivi, WBEMN, Th-T:00,,,.....24.9 WEHEEMN, S-M: . e iaaee s seneise 15.9
3 Superman (Flamineoy, WEBEN, W.T:00, ., .. 242 6 Saoldiess ol Fortune (MOAYL WHESN, M.-T:00.15.9
4, Mr. Disirict Afiorney (Zivy, WGR, F.-7:00..23.9 IE. Range Bider (CB%. WEREN., M., W, F.-8:15.158
D Hudwon's Secrel Jourmal (MO A WGH, 19, Ramm of the Jungle (TPA), WGR. 5.-12:30, .14.7
L ) |1 15 M Conlidential Fele (Guild), WOOR, Su-00030,0 14,2
B, Sherlock Holmes (LUM&EML WEBEN, B.-2:30,22.0 20, vAndv's Gang (Brownih WK, 5930 gom. 14,2
7.1 Led Thees Lives (Five, WOHR, 0030, 117 220 vPati Page ((Mdsmohile), WHEN, T.,
B. Mun BEehind the Badpe (MCAYL WOR, 0 1 e 14.0
WA I o e e e R e T e T e 215 23 i5ky King (Mabisco) WHEMN, 5-500...... 137
B Ware-lromt (MO A, M-T:00 L, ERE 20.2 4. Mavor of the Town (MOA&L WGR, ThT:00.13.5
I Liherese Goild), WOOR., Su-6:30. .. ..... 19.5 25, Gene Aurry (CHS), WHEN, M-F.-5:00 .., ..11.4
11, Count of Monte Cristo {(TPAI, WHEMN, 26. Latle Rascals (Imieérsiwies, WHEN, M.-
e e 1 v e T L e e e ol o ) ST 17.4 e i I e N = e i2.0
12, [ Fairpanks Jr. Presents (ARC), WBEN, 27, Championship Bowlimg (W '-h.hwnrnmerr.
e A W o s e a S CLINERE: | 1 L 1 F S e L e P W S e 11.5
13, Wild Bill_Hickok [Fl.unmr:cl] i.'erF"«. 28 Sigdrs 57 (MOCAN WOH. F-6:00. ... ... ..., 10.7
TN 1 O P 16.5 29 Amos A Andy (CHSL WHEN, Sue-1:00., .. 98
14. Bulialo &ill Ir, (CHBS5). WHREMN, M. Mre. and Mrs, BMorth (ATPS), WGH. T--Eﬂﬂll} 2.5
MR i e i e e b e R e e G4 30, Science Fiction Theater (fivy. WBEN,
15, Hizhway Patrol (Ziv), WGR, T-10:30. . ... 162 S 0.5
SPRINCFIELD, MASS. ..... R RARRsE e e s e STEXTIONS

THE TOF IS5 DNCE-WEEKLY SHOWS (¥ Indicates Noda-MNelwork)

I %6444 ﬂuﬂtm. WHNHC 233 WHYN 13.3)
L o e T g s B T e e B 47.1

i Fd ’iuliiv:n. WHN(‘. LT A4
J. Gronchs Mare, WWLF, Th, JALS
4. Boxing,. WYWLF 188, WNHC 1585, W. 418
3 Make Ronm Tor Daddy, WWLF 283,
WHNC B8 T oo asiiniodadaiediud 4.3
b, Big Story, WWLE, F. ... ... . eceiriannnns 42.0
T. Your Hit Parade, WWLPF, 5. .. .. ........ 275
THE TOrF 10 MULTI-WEEKLY
L. Mews Caravan, WWLF, M.-F. ............2L&
I Eiddie Fisher, WWILF, W., F. R
J. Mickey Mowse Club, WNHC, M.-F. (... I6.%
4, inak Shore, WWLE, T., Th, _........... 143
4. *Hopalong Cassidy, Misc., WWLEP, M., W., .

8. Honeymooners, WHYMN 218,

WHMHL 133 8B ... ivivnvrssning —— Y |
9 George Gobel, WWLP, B, . ... . 0e... %
10. Private Secretary, WNHO 193,

VNI By B e vm b m i b o e ise
11. Dragnet, WWLF, Th. . .. ... . . cicisrnssnss il
12. Lar Video Theatfer, “'“'LF Th. e o, ¥ |
11, Percy Comioy; WWLEF, 5 .. .. ciirensressddd
4. Studiec Ome. WMHC 16.1,

WHYNMN 159, M. . .ciiimscsssnsssrssnsinnssdil
I5. Boxing, WWLP, F. .......ccrvonnncnasnne T

SHOWS {* Indicales Nos-Meltwork)
& YEdition, Sporis, Yyeather (11 pom.y, WWLE,

M= e e e e e e el ek A48
T. *Highlights (T:15 pom.), WWLPF, ML-F. ..., L1RT
& *Channet 22 MNews (645 pom. b, WWLE,

Ml e i L D i S T e R 135
9. “Wenlther, Spotliphi-Music (7 p N .

“'H"LP “'F bR .........larl
0. *Sparis, Misc. I:'ﬁ::!-l' p.-.n. w'ﬂr‘l.h M.F. .. 129

THE TOF ¥ LOCALLY ORIGINATED FILM SERIES

1. The Whstler (CBS), WWLP, Th.-9:00...,ul0.3 17. Capt. Gallant of the Foreign Legion [TPAY,
2. Highway Patral (Ziv), WWLP, Th.-8:30,..,u30.0 WhHEHC W-T:00 ... B AR LRl b
?1 ]. 4. [’ - : d r__l |
3, Sieve Donovan, Wesiern Marshal (NBC), 1 h-_ﬁ:lggunki Jr. Presenis (ABC), WNHC, 128
WWLPE, Snahd oo s R ull.b 19, +Death Valley Days (Pacific Borax), WHNHC,
4, Budge T4 (MBC)L WHYN, W90, ...... ulfhg i1, | A e L e 12.3
5. Waterlrant '[M{'.A'I,I WHMNO, T-10:3),..... &3 19. Mr. District Attorney (Fivi, WMNHOC, M.-7:00.12.3
6. Annie Oakley (CHS), WHYN, M.-T:300 ... wl60 | 21, China Smith (NTA), WWLP. T.. Th-6:00, . ul20
7. Loone Woll (MCA), WHYSN, 5-8:00......ulss 21, Great Gildersleeye (NAC), WNHC, F-10:30, . 120
B. Ciseo Kid (Livy, WHYN, 5-6:30.,..,..... uld R ¥ 20. I Led Three Lives (Fvy, WHY N, F-%:00,.ui2.0
8. Hopalong Cassidy (MBC), WWLP., M.-6:00. uld g 24, Amos ‘n" Andy (CBS), WHNHCO, S-6:00,.,,..11.8
10. Passport 1o Danger (ABC), WHNC, 24, Man Behind the Badge (MOCAL WNHC,
T - s A e e T o e i 6 14.3 e || woull.B
L0, Mr, Districe Altorney (Zivi, WHYHN, 26, Swar and the Story (Odficialy, x!.-wuc:,
Th-10:00 _.......... L TR R e 43 = S e L e L T s e 11.8
1Z. Play ol the Week (NTA), WWLE, 7. Favorile Story l...'"wl WHY N, W ey A TRL ]
o T | L N N 27, Jet Jackson, Flving Commando {Screen
13, Highway Patrol (Fivi, WHNC, The1i:00. . 118 Gems), WMNHC, SaT0M L. ieerasiannns 10.8
I4, 5':_1H=1rl‘ﬂn (Flamingo), WNHC, T.-7:00, ., 128 27. 1 Led Three Lives (Fivy., WNHO, F.-11:04..10.8
14, Likerace {(Gusld), WWLP, T.-10:00, ., ..., TR 37, Sherlack Holmes (UM&M, WNHC,
4. Sludio 57 (MOAY, WNHC, Su-6:00........ 12,8 Su.-11:15 .. 10.8
BINGHAMTON, N. Y. .. it iiiinnrennna verenea] STATION
THE TOPF 15 ONCE-WEEKLY SHOWS (® Indicaler Non-Metwork)
L. Ed Sullivan, WNEF, 5. .. 6R.} 7. Groucho Marx, WNBF, Th, .....0000ess... 648
i Honeymooners, WNBF, 8, ... ............ 67.3 l:l :I“-"'h“““;‘j"'[“m"""‘* WNBF, F. ..o §3.8
: . Burns and Allen, WNEF, M. | vaay B
‘}" I‘Ial.“":l “HBFI F' ; ESEwrsTadorEd ..ﬁ“'ﬁ"‘ I.1| Eﬂlﬂd!rq Whn". F. : PR e lr1rrn-ijl-3
d, 1 Love Locy, WHEF, M. ... ... .00iiviion. fhA 11. Fireside Thenter, WNEF, T. ... ...........63.]
5. G. E. Theater,. WNEBF. Su. ... ....c0000000. 0= 13, Four Siar Flavhoose, WNEF, Th. ,......... 6.8
& Dur Miss Brooks, WNRF, F. ... 0cveenan, 65,0 1L Sid4.000 Questlon. WNAEF. T. .............. LT ]
To Climax, WNBF, Th. ........covcvmiinnnans 4.8 iY. Two for the Money, WNBF, 5 ............6L8
THE TOP 18 MULTI-WEEKLY SHOWS (* Indicates MNon-Metwork)
1. Mews Coravan, WHNREF, MeF. .oeeenan. 822 b, *Patti Mage, WHNBF, T.. Th. ...cociecinn.. R3
2, DMinuh Shore, WMNBF, T, Th. .. ovvvnnners £1.5 7. *Short Show, WNEBF, T., Th. PP 1 &
Y. Eddie Fisher. WNBF. W, F. ............. 49.3 8. Mickey Mouse Club, WNEF, \1 F Pt et | S
4. =Carrsll Caravan, Mixc., WNAEF, M.-F, .. 32 9. *Late News, Mise, (11 pom.y, WNBF, M.-F, 335
5. FNews, Mise, (6 pom.), WNBF, M.V, ., ..., . 18, *TY Ramch Clok, WNREF, M.-F. .......... 279
il
THE TOPF W LOCALLY ORIGINATED FILM SERIER
1. Highway Patrol (Fiv), WikEF, W.-0:0H, ., . 598 7. Wild Bill Hickek (Flamings), WHNRBP,
2. atories o the Century (Hollvwoody, WNABFE, F et | P S e il i e ) T 44 §
Y s e e i R e A R | id i F B A o R %
1. Range Rider (CRS). WNBF, F.7:00. 538 e JT"_“_ e _“ SHUHE ) -{’ di Ry '“"ﬁ"jﬂ‘"m'"
4. Swudio 57 (MCA), WNBF, T.7:00.......... C.st.3 | 9 PPalti Page (Dldsmobile). WNBF, Th-6:43..38.]
5. Waterlront (MCA), WNAF, 'W.-T:00. ... ....49.3 10. Buffalo Bill Jr. (CAS), WNAF, 5.-10:30,.,.238.0
5 Col, March of Scotland Yard (Oficialy, 1. D Fairbanks Fr, Presents (AHC), WMNBF,

WiNBE, [h.-10:30

LE R R LR LENLREERESEN SRS ERSY -‘u

Fl.-11:15

e B O LR AR LY EEEREERERE TN I-I---Hrn

= P -~
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The Billboard Scoreboard PULSE LOCAL RATINGS
THE INDUSTRY'S MOST COMPLETE RATING INDEX POINTING UP OUTSTANDING TV SHOWS AND S5POT ADJACENCIES IN EVYERY LOCAL MARKE

programs,

Isspes, beginning with the issue of The Billboord dated: e this
urday of each month,

For complete information on audience gize,
audience composition and other details ool mdluded |
chart, piease consult The Pulsze, Inc.,

coveErags, oph

15 West 46th Street, Mew Yor

e e ——
=
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2 STATION
THE TOPFP 13 ONCE-WEEKLY SHOWE (* [ndicates Mos-Metwork)
I. $64,000 OQuestlon, WCSC, T. ..ovvvenrenn 543 8, Climax, WCSC, Th. grrsssvinarans —
Ed Sulli WOSC, S . spm % Meet Millle, WOSC, T. ......c..eiii0est
;’_,, "':.: e .-:1: ics':: = 1o 10 Buras and Allen, WCSC, M. ..o..o..uce
v T ceeenveee 493 ) Disneytand, WOSC, 5W. ...ovosuverissss
A, Milllonmire, WS, WW. ... ciir e snn 4%9.3 Il 45, E. Theater, WCSC, 50, .. cccenvaavns
5. Godirey and His Friemds, WOCSC, W. ...... 446.8 1), Navy Log, WOCSC, M. ... -
6. Jack Benay, WOSC. S0, ... ciinvnennnans 6.5 ). *Power l'lll:bnnlt, 'H’I:EE.. T+ vy e
T.1 Leve Lucy, WOSLC, M. ......cc....... .50 15. Boxiag., WICSC, 1 o
THE TOF I8 MULTI-WEEKLY SHOWS (™ Indicaies Mon-Metwork)
I. Micker Mouse Club, WCSC, M.-F. ., ... ...287 %. *FEsso Reporier {6:45 llli!-"ﬁ:.i" “EEE-.F M.-F
& : 7. *Frieads Bob Time, - a K
I *Howdy Wapon, WCSC. M., W, ... .. ... 26.5 8. $Weather, Sporiscope {6130 '-‘L LIS
3. Mews-Joba Dals, WOCSC, M.-F. L | M.oF. ... = ¢
. *Loomey Tumes, Misc., WLSMN, M.-F. .. 245 9. Seeret qm w.r_:s(;, H,r e
E ok 1S, WOSC, T.. Th. ......cninnocseian 238 1. Or Your Account, WCSC, M.-". ke
THFE TOPF 30 LOCALLY ORIGINATED FILM SERIES
Rank Title (Distributor) Siation, Day-Time Rating Rank  Title (Distribolor) Statiom, Day-Time
I, Waterfront (MOCAY, WOSC, Th-7:30, ..., LATR 12. Highway Pairol (Ziv), WLUSN, So.-8:50
2, 1 Am the Law (MCAY WOCSC, Su.-%:20,,,. 305 13, Looney Tunes (Guild), WUSN, .M.-F -!I--HJ
1. Kil Carson (MOCA), WOSC, Su-5:10. ... .. 17.3 i14. Soldiers of Forlune {MCA) “’U'&H._ Fa=: 30
4. Eddie Cantor (Zivy, WOCSC, W70, ... ..360 15, Annie Oakley (CBS), WUSM, T.-T:00,
5. Hopalong Cassidy (NBCY, WOSC, Su.-6:00..35.5 16. tAndy's Gang (Brown), WCSC, 5.- Hl[l-l:r.ut
6 Amos n Andy (CBS). WCSC. Tho8:00....3357] 17. Follow That Man (MCA), WCSC, F-8:00,:
7. Sherlock Holmes (UM&M), WCSC, Th-9:30.32.3 | 17, Superman (Flaminge), WCSC, Su-11:3 0
B. Heart of the City (TPAY, WOSC, 593, ., . M.3 19, Buffalo Bill Jr. (CBS), WOCSC, 5.-11:30 am
8 Secrel Flle. U5 A, (Ddficiall, WUSK, M. The Pendulum (Koch), WCSC, T.- }Iﬂ'ﬂ' ]
BeTEML . wdvaen i re s R A R e B {1 21, Oral Roberts [(Kling), WUSHN, Su-1:00,
10. 1T Led Three Lu.-d.. L?WJ WLISH, &, -H:u L 30D 21, Looncy Tunes (Guild), wUrﬁ"-l Th.-H:4
11, Stars of the Grand e Opry (Flamingo, 23, Looney Tunes (Guildh, WUSN. Su.-6:00,
WESC, ST:30 vovvvarninrrannereacnarees 288 | 24. Soldiers of Fortune (MCAY, WUSHN, S-1:00
GHEEN"HJLEHS f.:-a-q.|----|- ------ LI ,,.._.....,....n...-'d'ST-‘tEi’{-}j
THE TOF |5 ONCE-WEEKLY SHOWS (* Indicates Moa-M etwork)

c 48 WRYTY 174, F. . 516 8. Life of RHey, WFBC, F. ...coccnnnnnnnss
1 !&IIM.GHVF!C‘:F’F L 415 9. Big Et“n. “'Fﬂr_'.. B iiiwrnsbnasmusany
+ Gentge ! T R % Your Wil Parade, WFBLC, 5. ......c00n
X ﬂ-ml.l-l'_"hﬂ h‘lll’.‘.r ‘H-'FHL’. Th- ------ FEEET A B 40.3 it. F‘tl‘r! Ciomuo, w*.{h | - atrnll o
4. Texaco Theader, WFBC. 5. ... ..cvccuvinas L8 12, *Greal Gildersleeve, 'H'PI'E T ---------
£, Caesar's Hoer, WFBC, M. . ocvenenee, . 394 i3, *Amoi o' Andy, WFBC, F. ......ccc000n
6. People Are Funny, WFBC, 5. ... ..ooc00 RS i4. Fireslde “ul}‘h WFBLC, T. ......cona0cc
T. Dragnel, WFBC, Th. ........... Pt e IR 14. Medic, WFBC, M. .....ccccciviannnnnnns

THE TOF 1&# MULTI-WEEKLY SHOWS (* indicaies Noa-MNetwork)

oy . | HORURER 3s 5, ®Llitle Roscals, WFBC, M., W, F. ......
. SN 5?“1‘ I“IIII:'..B-.I{: 19.1 6. "Hid's Horml, wWFEC, T., Th. ..-:x- .
2. Mews Coravan, WFBC, M.-F. ..o cavanns 5 7. Sparts, Misc, 16:45 p.m.), 'H’Flﬂ. “.—F
3. *Fsso Reporler (6:30 pm.), WFBC 1M1, 8. Modern Romances, WFBC, M.-F. ........

“’IT\" 5-1 H-"’F ........................... “ ' ,_ “‘[“‘H H Mn Hﬂm! wFB[‘- -’lla-l'u L

4. Howmdy Doody, WFAC, M.-F. ...... .. 2aT 10. *My Litte Margle, WFBC, M-F. ......

THE TOP M LOCALLY ORIGINATED FILM SERIES
1. Great Gildersieeve (NBC), WFRC, T.-7:00..36.0 19. My l.iul;:ﬂ Marple (OHicial), WFBC,

: a1 - - - g M-.-F..—"-.' ------------------------- -_---'
2. Amos ‘o' Andy (CBS). WFRC, F-9:30....33.3 . Greatesi Drama (Gen Teleradio), WFBLC
3. Studie $7 [MCA), WFBC. Su.-7:00,.......345 F.-10:30 . ...
4, Long Joha Silver (CBS), WFBC, 5u.-5:30., .. 34.0 | 21, Johnny Juruu:f i-’k'ﬂ-uc A:'I.a W'FB'E

¥ Western Marshal HBE’.r Th-6:00 ... -

R ﬂ?;{'nn;ﬁ‘;';m “ ....................... 20 | 22 Stories of li‘lt C:rlll-lrl' {liﬂﬁfﬂﬂﬂd’ WRTY
6. Meet Corliss Archer (Ziv), WFBC, F.-T:00,..3LE T cinnnnrnrsranrenrsrscccaiansrsnne
7. Highway Patrol (Ziv), WFBC, W-B:00....  J1L3 | 23 Gr-.tn-:l Ole Opry (Flamingo), WLOS, -
. El peen (TPAY WFBC, W0, .. ... il.0 R 1 I el A e Praeiesiin W
g. ‘!:'uflrry A."ﬁ 'E'.fn Theater [(Screen Lremis), "q"rl BL, 24, . Fairbanks Jr, Presents (ABC), WBTY,
TN T L Ay S S S S R i L3R T et s i ﬂ}"'l..f T:I,].ll} ........
10, Liberace {Guild), WFRLD, Th-T:0M, ... ...0us 30,3 25, Waterfromt (MCA) W s TR ...
11, Flamingo {Thmttr {(Flanmngo), WFBL, 26. 1 Am the Law (MCA)Y WLOS, Su-6:30. 1
7 R T e e L300 | 26 Amos 'n” Andy (CBS), WBTY, So.-1:00...
12 {..-nnu Ole Opry (Flamingo), WFBC, ‘s E O 26,8 26. Johnny Jupiler (Assoc. Art), WFBC, 5.-1:30
13. Little Rascals {Intcrstate)r, WFHC, M., W, 29, Highway Patrol (Ziv), WE'TH", F-10:M. ..
Bl o e R N AR A i A 25.5 | 30, Science Fiction Thester (Ziv), WHTY,
14, Waterfront (MOCAL WFBLD, W.-TuHL ....... 25.0 2T Ty ] | e e e S e el e
14, Fl:j'hnuii: 15 (MCAY WFBC, M-T:M),,....350 3% Soldiers of Foriune (MOCA}, WL{'IE .
16. | Led Three Lives (Ziv), WFBC, Su-10:30, /23.0 | - L TR PR
16 Texas Basslin® (Sterling), WFBC, $-11:30...23.0 | 30. Meet Corliss Archer (Ziv), WLOS,
18. Superman (Flamingo). WFBL, W.-6100. ... . 1.3 B T il i i mom a6 i B paaal
SPRINGF‘IELD,[[J[!- ------ ||i+l|-|+l--l!--llluli-lll-lI---i--l-!l+I3 STA!_;{]%-
THFE TOF 15 OSNCE-WEEKLY SHOWS (* Indicates Non-Melwork)
A, wiis 193, 7.1 Love Locy, WCIA, M. ......iconpunns
& iﬂ_ﬁrnt:ff;-tw'ﬂfl M ...... ﬂ .............. o1 E. Lux Video Thealer. WICH, Th. . ..c000.s
¥ 4.5 9. December Bride, WCIA, M.
2. Roxing, WICHS, s g 10, Dragnet, WICS, The oo rrerevensrrs i
3 It's a Great Life, WICS 1"-3 11. Meet the Press, WICS 223,
WCIA 18 8w, .. ..., ,-q-pa-....."T.l WA l"-.—!, By e e i
4. U, 8. Sieel Hour, wll‘_ﬁ I-H. 12. Honeymooners, WCIA, 8. ... cveccacnss
WA 196 W. .. ivedsicssannsannessnnsed 34.0 13. Georee CGobel, WICS, & ... ... . iciues
E Crowche Marx, YWICS, Th, ... ..ccvancenins 418 14, Blg Story, WICS, F. . ... LA
'Ea Ed 5““!".!. WLIA, L R e R L b 40.8 | £ l‘Hrﬂd Htl:htﬂth wt-“ 5‘“ remE R EEEEEE
THE TOPF 10 MULTI-WEERKLY S5HOWS (* Indicates Mon-Metwork)
p dy Doody, WICS, M.-F. _.....c00000-- 153 6. Eddie Fisker. WICS, W.. F. ... A —
:u f—h" JIL : w“::q W.-F 13.1 T. Mickey Mosse Chih, “-T"'F . -F i
INEY. 1% Pa e e b g : $. Dinah Shore, WICS, T., Th. ...........
3. *News Final (10 pam.), WICS, M.-F. ... ... 19 9, *News (6:30 pom.), “.-.[:1,1', M. ..., )
4. *Weatker, Sports (10:15 p.m.). WICS, M.-F.. 2069 10, *Sports, Hnlh-rm 'lm‘lll,r (5:45 p.m.),
K #Mpwy, Sporis (6:45 pom.i, WICS, M-F. .., 197 WICS, M.-F. o e
THE TOF W LOCALLY ORIGINATED FILM SERIES
L Sleve Danovan, Western Marshal (NBC), 16, Wild Bill Hickok (Flamingo), WICS,
WOLA, TG . eeisssassssnsssannnnnnis 27.5 . i-ﬁ:ﬂﬂ U”[[Hl,.g.wu_g,hf.ln .....
: : r T, Annie akley 5 o e MY L
te -?1:2-,’?{5”“ Atloruey WEI), Yl ulls [7. Racket Squad (ABCI. WCOIA, Th-9:30..
S et el RS R S T S R 19. 8§ Flamingo), WICS, W.-7:00,....
3. Boldiers of Fortune (MCA), WOIA, F-7:300.27.3 | oy l“f:;’“{f;r:: L“?:Lf;'zml WOIA, 80,900,
3. Warerfront (MO A WICS, F-R:M L., ... 0273 21. 1The Hunter (Tafon), WICS. 5-5:M......
% Spldiers of Foriune (MCAY, WICS, Su-5:300026.8 _'.1"!1 Range Rider {(CBS). W{'M._“;.-_Eliﬂﬂ---j---.
6. Superman {(Flamingn), WCIA, M.-6:00......260 | =" EJ‘I:::";__P’?T_T:MEU“I“'E (W. Schwimmer),
7.1 Am the Law (MCAL WICS, F.-7:400....u25.5 | 24, Man Behind the Badge (MCA), WCIA,
B. Wild Bl Hickok (Flamingo}, WCIA, Erlidl i i s s i s e R e ek
S O g e 4.8 25, The Unexpected (Fivy, WCIA, F.-T:1M0. ...
9. Cisco Kid (Fivi, WICS, Su-6:M _....ee., U245 25, Follow That Man (MCA) WIS, Th-10:30,
10, Star and (he Story (Odficial), WCLA, 27. Long John Sitver (CBS), WUCIA,
Bl -0 L eniescssmars e ra e 24.3 L T | - Ol e L e
10, Lone Wolf (MOCAY, WICS, T-RM, ., ... ., utd. 3 28, Biff Baker, U5 A, (MCAN WICS, T.-19%. 4
12. Famous Plavhouse (MOA), WICS, 5-8:30, .uXl3 29. Judge Roy li.nun (Screenmcraft), WTYP,
12, Famous Playhouse (MCA), WICS, T.-9:30, ull3 P r | R xRS 01O N
14. Mobile Theater (Sacony Mobiley, WICS, 29, Buflfalo B Jr, (CRES), WCIA, 5-10:3 &M,
wWoEH .., R T . 2%, Pride of ithe Family {HL'.-'A:I WIES.
145, Liberace {{.mll:l;, WIC.'&- Su -!HII ........,.J.ll]ﬁll L 1 T T O R G ] (P

(Continued on page
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STORE'S 8TH

“Macy Heralds

Music Tele
With Ballyhoo

NEW YORK, Feb. 11.-R. H.
Macy & Company kicked off its
Eighth Annual TV and Music Fes-
tival here this week with promo-
tion and ballyhoo characteristic of
the giant df]p-ru'tment store. The
show got under way Thursday 5;‘]]'

y

with a personal appearance-
Sammy Davis Jr.

The large-scale merchandising
etfort will continue for two and
one half weeks. Personal appear-
arrces by Lee Ann Meriwether; the
entire “Super Circus” TV cast, in-
cluding Jerry Colonna; Phil Sil-
vers, the cast of “The Threepenny
Opera,” Robert Q. Lewis and vari-
ous stars of the Metropolitan Opera
will be used as bait to swell the
daily attendance. '

More than a dozen diskeries, in-
cluding all major labels are dis-
playing packaged merchandise in
one of the most impressive self-
service record lavouts seen here.
Other exhibitors include numerous
hi-Fidelity component parts and
phonograph manufacturers as well
as most major TV set makers. Addi-
tional exhibits caleculated to draw
the crowds include models of the

earliest thnn ﬂgra]?hs, radios and TV |

sets and a complete display of all
types of music boxes.

~ According to John Reeves, man-
ager of the store’s music depart-
ment, this vear's show carries a
record number of industry partici-
pants and figures to break all past
altendance records.

Summon Reps
To Meefing on

Juke Box Bill

WASHINGTON, Feb. 11.-Le-
gal representatives for interested
parties on both sides of the contro-
versial Kilgore bill are being asked
to attend an inlormal meeting here
on February 29, '

The session has been called by
the Subcommittee on Patents and
Copyrights of the Senate Judiciary
Commiltee for exploralory pur-
poses, with the hope of determin-
ing if there are any areas of agree-
ment between proponents and op-
ponents of the bill. The measure,
which would legalize the collection
of royalties on juke box perform-
ances of records, has been the
subject of long and bitter wrang-

VALENTINE DAY
IS FOR ALLEN

HOLLYWOOD, Feb. 11—
In case vou didn't know it,
Tuesday, February 14, is Val-
entine Day. 1t's not the holida
usually scheduled on the cal-
endar, but. one solely devoted
to the many talented Steve
Allen.

Seems as if Allen has a mid-
dle name appropriately
enough, Valentine, and to
make it known far and wide,
promotion man Irwin Zucker
is asking disk jockeys thruout
the nation to play something
by Allen on “his” day.

There’s no telling how far
these promotion men will go.

Dot Records

Sign Three
Off-Shore Reps

NEW YORK, Feb. 11, — Dut
Records expanded its globular
coverage again this week, signing
three new distribution deals in as
many foreign countries,

also handle local production of the
disks on the Dot label.

In France, Dot now will be
handled by Ray Ventura’s S.E.P.A,
disk outlit. In Finland, the line
will be handed by  Ackmulator
Industri Ab. And in exotic Thai-
land, the Randy Wood label will
be produced by the Bhan Thavee
interests,

The only areas still open for the
line are part of Scandinavia and
most of South America,

BMI Pacts
Dutch Rights

NEW YORK, Feb. 1..—Broadcast
Musie, Ine. notified its publisher
members this week that it has en-
tered mte an agrzement with the
Dutch performing rights society,
Hel Bureau Voor Musiek-Anteur-
srecht (BUMA).

This latest agreement of the
American organizatior gives BMI
collection powers for the Nether-
lands, Surinam, the Netherlands
Antilles, the Republic of Indonesia
and Netherlands New Guinea.

In each country the distrib will!

By PAUL ACKERMAN

NEW YORK, Feb. 11.—Execu-
tives of the Songwriters’ Protective
Association this week stated they
would make a far-reaching study
in‘o the matter of publisher cut-
ins on tunes.

“This practice,” one of the SPA
execs noted, “makes a mockery
of the standard writer-publisher
agreement, and is unfair to those
publishers who meet their rﬂ}’alﬁv
poligations.” Further, he said,
wrilers must be prutﬂutei

One of the first cases coming up
for perusal is that involving the
song, “I Need You Now," f:::mwrl;;
titled “If I Ever Needed You,
written by Jimmy Crane and Al
Jacobs. This tune, on sMarch 20,
1933, was centracted for by Miller
Music, of the Big Three, whose
general manager, Abe Olman, re-
sisned recently (The Billboard,
February 11),

The tune made The Billboard's
national best selling record chart
via an Eddie Fisher record on Vie-
tor, and was also cut by Les Paul
and Mary Ford on Capitol, Har?'
James, Stuart Foster and Ken Gril-
fin on Columbia, and Betty John-
son on Bell.

Jacobs, it was reportea, had re-
linquished D]'Iﬂ—l']'li.l'l:f of the writer's
share un the song. Queried in Mi-
ami, he said he did not wish to
discuss the matter, feeling it was
a personal thing. “How is the
weather in New York?” he added.
Crane could not be reached in
Providence,

It was reported that on this par-
ticular song the relinguished roval-
ties amounted to $6.800. There
was neither denial nor wflirmation
ol the matter at the Big Three. The
sum is not regarded as having gone
into the firm. However, in the
view of SPA execs, it should all go
to the writers, lest the practice

CHICAGO, Feb. 11. — Price,
Waterhouse & Company, one of
the nation’s largest and most rep-
| utuble accounting firms, has been
retained by the juke box industry
to conduct a fact-finding survey
among music operators,

The move is an effort to present
authenticated statistics concermning
the industry at forthcoming hear-
ings of congressional commiltees
slated to hear arguments apropos
pending juke box %egi,s]aﬁﬂm

Music  operators thruout the
country late last month received a
two-page letter, along with a ques-
tionnaire from C. T. McKelvy,
sales direclor of the ], P. Seebur
' Corporation, enlisting the operator's
aid in compieting the query..

i The letter infers that operators
might possibly receive duplicate
copies of the guestionnaire, indi-
'cating the probability that other
manufacturers of phonographs have
|joined Seeburg. “In urr%er to reach

RCA Breaks

—

NEW YORK. Feb, 11.—The in-

Ii"g l]et“'f"ﬂ]] m}p}rrig]]l ux‘:nerﬂ_litiﬂi ':].d.": ol Hf:f‘l \I'itt{]rsﬂ HDPEI‘“'
led by the American Society of |tion Spinach” broke last weekend

Composers, Authors and Publish-

in the company’s three test areas—

Bonus Coupon Plan

New

-

tord history,” The test offer closes
|m1 March 1 in those areas, and the
to be launched on
basis during the

' plan is likel
a4 nationwide

ers. and juke box interests, headed | those covered by distributors in | month of March.

up by the MNusic Operators of
America,

A committee spokeman stressed
that the talks wil; last two davs at
the most, will include only legal
representatives of opposing  sides

{(Continued on page 56)

Boston; Kansas City, Mo., and Los
| Angeles.

The central pitch in all ads for
the new bonus coupon plan is “A
$35.94 Value for Only $3.98." Tt'y
billed bv the company as “the
greatest monev-saving oller in ree-

Disk Talent Plays Hopscotch
With Labels for Public’s Coin

- ® Continued from page 1

TV'er, as well as Gloria Mann.
Coral has signed at least a dozen,
including Daorothy Colling and Na-
nctte Fabray,

RCA Victor has inked paets with
at least two dozen jazz and pop
artists in the past six months, in-
cluding neweomers Diahann Car-
roll and legit star Gwen Verdon,

During 1935 Capitol Records
‘brought into the fold 36 artists,
mcluding Patti Andrews, who for-
merly worked with the famous sis-
ter act oul of the Dececa stable, the
Jodimars and Kay Carson.

Of M-G-M Records' current ros-

_.ll.“[' of some 20 artists, at least 14 |
are new to the label in recent

~maoniths, Columbia Records lists 30
‘new artists signed since last fall,
'while its subsidiary lubel, Epic,
‘has added 10 new performers to
the fold.

With firms oulside the disk busi-
ness known to be mulling moves
into the field, and with peak rec-
ord sales levels showing no present
signs of slackening, the dizzy pace
ol artist shuffles is almost certain
to continue indefinitely.

| The promotion works this way:
A customer goes into his dealer’s
' store and purchases a coupon book
for $3.98, The book contains 24
“regular” coupons, plus three free
bonus coupons. The customer fills
out the first coupon immediately
and gives it to the dealer and in re-

|I f‘f.’ﬂ”ﬁ!]”’ﬁd o P!':I',,".If_! Eﬁ}

Alfrey Given
New Cap Post

HOLLYWOOD, Feb. 11.—James
R. Alfrey will shortly take over the
newly created position of staff
assistant in the administrative unit
of Executive Vice-President Alan
Livingston's office at Capitol Rec-
ords.

Alfrey will handle administrative
details pertaining to budgets and
special assignments for Livingston,
and will report to Joe Zerga, ad-
 ministrative  repertoire  director,
| Associated with Capitol since 1950,
Alfrey moves to his new post from
the firm's accounting department.
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Fact-Finding Study
Set by Juke Trade

all operators, all available mailing
lists are being wused,” the letter
states in parl.

There appears to be little doubt
that the music machine manufac-
turers are organized in their cam-
paign to fight the legislation, in-
troduced at the last session of
Congress and largely supported by
ASCAP and BMI.

“Our industry may soon be
called upon to present to congres-
sional committees our reasons why
the Co yright Act should not be
changecf: " the letter reads, “ASCAP,
the constant enemy of our indus-
try, will be pressing for changes
which would put it in a position
to demand the payment ol royal-
ties by every music operator in
America.”

George Miller, president of Mu-
sic Operators of America, was
scheduled to leave for Washington
next week in an eflort to dela
congressional hearings (The Bill-
board, February 11).

The questionnaire sought to de-
termine ol operators: (1) How
many juke boxes were in opera-
tion, {2) operators’ total share of
collections in 1953, (3) total ex-
penses less salaries, (4) value of
juke boxes and other equipment,
(3) total record purchases in 1935,

Army Contest
Prelims Start

NEW YORK, Feb. 11.—Pre-
liminaries of the 1956 All-Army
Entertainment Contest, under the
sponsorship of the Adjutant Gen-
eral, are getting under way this
month at U. 5. Army bases across
the country. The contest, open to
all militiry personnel, covers both
live and recorded talent, with [inals
for the latter category sel for May
in Wiashington, Finals on live talent
will be held early in June at Fort
Dix, New Jersey.

The recorded section includes
barbershop quartets, country and
western groups and various chorus
divisions—Army band, battalion,
post and platoon. Live categories
include allpstj.'les of vocalists (pop,
classical, etc.), instrumental solo-
ists, wocal groups, instrumental
groups and specialty soloists and
groups. Winners, as they did last
vear, will appear on network TV
shows and entertain at oversea
military -installations. -

Cleffer Org Turns Spotlight
On Publisher Tune Cut-Ins

Examine 1/3 Slice on Fisher Click;
‘Big 3’ Policy Statement Expected

jeopardize  existing  writer-pub-
lisher contractual relations.
Statement to Come

Meanwhile, Ch-rles Moskowilz,
vice-president at  Loew’s, Ine,
stated this week that he had no
developments to report as vet with
regard to the situation at the pub-
lirhing [irm. He said he wished to
thoroly digest the lindings. "I will
then have a meeting of myv board
and discuss the aatter,” he said,
and added that he would subse-
quently make a stalement relative
to the operation

There was considerble specula-
tion in the trade as lo whether
Moskowitz® statement might con-
sider some music business prae-
tices which, in some quarters, are
considered basic—such as the dilfi-
culties publishers encounter in se-
curing recordings.

It was also known al press time
that some stockhnolders had  ex-
pressed concern.

No Loss of Efficiency

At the Big Three, its administra-
Hve executive, Mickey Scopp, loos-
ing to the future, stated there was
a constructive job to be done”
What is already past,” he said, “is
dead.” There wil' be no loss of
efficiency, he added, and expressed
the belief that something constroe-
tive may result from the entire
miatler. _

Scopp has been personally grati-
fied by the reaction of the person-
nel in the Iast 10 davs. “1 have
no doubt as to the capacities of

(Continued on page 36)

Tape Recorder
Sales Jumped
50% in '35

NEW YORK, Feb. 11.—About 30 g,

per cent more tape recorders were
sold in 1955 than in the previous
year, according to a report just is-
sued by the Magnetic Recording
Industry Association, which pre-
dicted a still greater increase for
1956.

Total 1955 production was given
as 360,000 recorders by John Skin-
ner, chairman of MRIA's marketing
and research committee, OF this
number 300,000 were home-type
units selling at less than $300,
About 50,000 were more expensive
machines ranging in price up to
$600. Half of the remaining 10,000
were in the over $1,000 class.

Total recorder production in
1954 was about 235,000 machines.
Createst percentage increase in
1955 was racked up by higher
priced units.

Brettler Joins
S-B-Pubbery

HOLLYWOOD, Feb. 11.—Leon
Brettler, a graduate industrial en-
gineer of the Muassachusetts Insti-
tute of Technology and related by
marriage to publisher Louis Bern-
stein of Shapiro, Bernstein & Com-
pany, has joined that firm in the
position formerly held by Elliott
Shapiro, who died last week.

Brettler was associated with Du-

ont as industrial engineer in the

uilding of the hydrogen plant for
the U. S. government. Both Dick
Vollter and Sammy Fricdman—the
latter the firms West Coast repre-
sentative—will remain in their pres-
ent posts, tho Vollter is expected
to assume additional top-level man-
agement responsibilities.
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Dealer Not Liable
On Royalties: Goody

Answers Publishers’ Suit, Claims
‘Unfair’ Demand Would Hurt Diskeries

NEW YORK, Feb. 11.=If record
dealers are té be held’ responsible
foe the Failure of reco-d manuface-
turers to pav their copvright roval-
ties, all but a lew of the largest
disk companies will be forced to go
owt of business. This was predicted
this week by Sam Goorly,

This was included in the rvetail-
ers replv to an action brought
against him and several ocher retail
and whaolesale parties recently by
olients of publishers” agent Harry
Fox in connection with Goody's
selling of alleged!s “pirated” re-
cordings of the Glenn Miller Air
Foree Band (The Billboard. Febru-
ary 4). The disks in question were
thinse pressed on the A FN, label,
opcerated Iy Joseph Krug,

When Congress passed the Copy-
righl Act. said Goody_ it never in-
tended that retuilers should police
the rovalty requirements and eol-
focbioms, 1T the baeden is placed
o retailers” he .1IIE£!,E'!I-|.‘L‘[1. “lh[—‘}',
like muyselt, will be able to deal

100G WAXER
Whiz Kid
Sianed to
RCA Pact

NEW YORK, Feb, 11.—George
Wrizght, the 4-yvear-old ‘whiz kid
who hyponed NBC's “The Big Sur-
prise” TV show into the headlines
in recent weeks and prabbed off
the $100.000 jackpot prize, has
beon sipned as an RCA  Victor
recording artist.

_ The  youngster, who proved
himself an  authority on  many
things, including songs of the

1920, immediately recorded his
TV - specialty, “Me and My

Shadow” ard “Five Foot Twao, |

Lyes of Bhue.” which coupling will | Coody, for manv vears the most

only with the very large organiza-
tionis which can effectively indem-
nify themselves against lawsuits
such as this one. The small man-
ufacture: operating on a limited
capital wondd soon be out of busi-
ness . . . for no retailer would deal
with a record producer except on
orerous conditions of proof of li-
cense and indemnity.”
Dealer Hardship

Condy supgested that. if the ac-
on brought by the publishers is
upheld. relailers would be re-
quired to determine whether any
recorded musical comoosition “was
copvrighted or in the public do-
miein:  whether #f copyrighted, il
was  copyrieghted  betore 1909,
whether it had ever been recorded
before; whether the offered record-
irg was an “wrraagement” under
the law;: whether the manulfacturer,
who might or might not be the of-
ferer, had [iled thwe reguisite no-
tice in the Copyright Office and
had sent the appropriate notice to
the proprietor of the copyright,
-'-Illd. ‘n-‘l-].ll."r.tlf'r I'I"IE"' IIIllI!'II.[.I.{_'tI_lrt"r Wilk
cnrrent in the pavment of his roy-
alty obligations.”

Goody's realy also disputed the
claim of Abeles and Bernstein, at-
tornevs for the publisher plaintiffs,
b counsel  fees  amounting  to
57.500. charging that the state-
ment of services elers to consid-

(Continued o page 62}
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Record Dealer
Sets Volume at

$5-Mil Gross

NEW YORK. Feb. 11.-Sam

be released as earlv as next week, ' controversial ficure in the record

“-‘ri;:r;h_t recorded with his own
vocal trio and a chyvthm section,
He was scheduled to plug the disk

on the Perry Como program
tanight,
Victor thus  grabbed off its

second big prive winner in several
weeks, Just a few stanzas back
the diskery signed school marm
Dovothy Olsen, winner of the
$25,000 prize on “Name That
Tune.”

Rev. Alvin Kershaw, who settled
for $32,000 on “64.000 Question™
Lust vear, after answering a series
of questions on jazz, is not a per-
torming artist, but he was drafted
recenlly for a special jazz album
project at Decea,

Local Disk
Dealer Assn.

In the Making

NEW YORK, Feb., 11.—A new
record dealers’ association, aiming
at a national organization of deal-
ers, has been formed here by
Charles Lichtman. Latter, wha
headed up several similar moves in
the past, claims a current member-
ship of 22 local stores. “But it is
growing fast,” he said.

The org, named the Association
of Record Deualers, Inc., lists a
series of alleged abuses which it
secks to correct. They involve pric-
ing, marketing and distribution
policies on the part of manufac-
turers.

Lichtman discluimed any connec-
tion with a West Coast dealers’
group which also mulled [ormation
of a national association at a4 recent
meeting in Los Angeles (The Bill-
board, Febronary 11), He did state,
however, that his association ex-
pects to recruit many members of
the Long Island Dealers’ Associa-

(Continuved on page 62)

business, has built his  business
to a volume of almost five million
d[l‘”.ﬁ'l"‘h el }'f.'lll'.

He spends more than $100,000
anmuially on advertising, emplovs
125 people in his over-the-counter
and muil order operution, For the
latter he claims customers in about
70 fﬂn.'ign countries,

These facts were revealed in the
retailer’s reply to the earrent court
action brought by a group of music
publishers (see separate story). He
also volunteered that he sells one
and a half million records each
vear, which records are manufic-
tured by more than 365 manu-
facturers.

“And 1 buy records from hun-
dreds of manufacturers, distribu-
tors and wholesalers, and also ob-
tain many records by exchange
with other retailers in the busi-
ness,” he confessed,

FEBRUARY 18, 1956

Political Unrest
And Duties Cut
S. A. Markef

Col. Disk Execs

Foresee Recovery

And Expansion

NEW YORK, Feb. 11.—Paolitical
unrest and prohibitive import reg-
ulations have cut into record con-
sumption in Brazil ar-d Argentina,
but diskery exeecs there look to a
gradual recovery and expansion of
the industry.

These views were expressed by
top representatives of Columbia
Records iv the two Soutl. American
countrizs. The execs were here
this week for huddles with Arnold
Berrv, director of international re-
lations, and other Celumbia brass.

Dr. Henry Jessen, who heads up
the diskerv’s Brazilian subsiciary,
said that the companmy’s disks are
now pressed by Odeon and RCA
in his country, but that it is
planned eventually to set up wholly
owned pressing Facilities.  About
2,300,000 records a vear are pro-
duced by the industry as a whole in
Brazil, Dr. Jessen saia,

In Argenting Columbia operates
its own plunt, set up in 1933,
Peter de Rougemont, general man-
ager, said the entire mduostry in
Argentina sells somoewhat less than
a halt million singles a vear. LP%s,
just beginning to catch on, are

moving at the rate of 235,000 a

maonth.

In both countries the major me-
dium of record exploitation is the
disk jockev, with network and indie
station programming reaching into
b e smallest cities. A hit single in
each country sells about 40,000
copies, all T8%. Hardly any 45
r.p.m. disks are manufactured due
to o scarcit of 45 players, While
most of the h.ts feature local talent,
Ken Griftin and Percy Faith are
among the artists on the parent
label who have found favor below
the equator, stated the South Amer-
ICAT eXecs.

Delaney Inks
Buddy Greco

HOLLYWOOD, Feb, 11. — Joe
Delaney, president of the recently
formed Delaney, Ram management
firm, this week added singer-pi-
anist Buddy Greco to the firm’s
talent roster. Firm currently has
six acts working in Las Vegas; the
Dukes of Dixielund,” the Block-
busters and Joe Burton at the
Thunderbird; Sam Butera at the
Sahara, the Pengnins at the Fla-
mingo, and Greco at the Sands.

Delaney left here for Chicago
and New York this week, setling
the appearance of the Platters on
the Perry Como teleshow Febroary
18. Group will receive the tradi-
tional gold record for selling one
million copies of “Only You.”

Policy Spli

Halts Venture; Assn.

By JIM WICKMAN

CHICACO, Feb. 11. — Music
Operators of America’s plan to
enter the record business vin a
corporation  owned by member
operators came tumbling down—at
least temporarilv—this week as
Irving Gwirtz, who heads Paragon
Records, and Barnev Young, who
heads National Juke Box Music,
the two principals in the pro-
posed operatorowpred diskery,
[ailed to come to anv kind of
agreement regarding the venture,

Meeting with MOA's seven-man
advisory committee at the Morrison
| Hotel here, Cwirtz and Young
hattled policy for three davs and
| were no nearer agre=ment wlien
I il 2
l'l'l{‘}' Finished  than  when thr.‘}-
walked into the meeting. The end
result was that Gwirtz, as well as
the Paragon Records label, with-
icln-w from the corporation pro-
posal.

|

Paragon Oul

With Paragon Records out of
the picture, MOA was again
foreed to alter its disk plans.

As it now stands, MOA's record
approach  features some  of  the |
characteristics of all previoosly |
tried plians as well as a few new |
tvvists, [

Busically, the new plan is as
tollows:

1. MOA will support a record
company to be formed by Barney
Young, :

2. Records released by the new
company will feature both NJBM
tunes and ASCATP and BAMI tunes.

Convention Decision

3. Music operators will decide
during the MOA convention in

Marx Set as
Free-Lance Rep

t Stymies

MOA Recording Plan

Disagreement Between Gwirtz and Young

Shifts Approach

Chicago. May 8-8, whether or not
MOA should go ahead with aa
operator-owned diskery program.

4, Music operators have a one-
vear option te purchase at least
51 per cent of the new record
company,

3. At least two records are ex-
pected to be released before con-
vention time.

6. All records will be pressed
bv major diskeries on a rotating
basis.

Altho the new company is still
rnameless, Young said that it would
be incorporated and would

probably issune rapital stock of
$300,000.

New Diskery
The new company will be

formed within the next two weeks,
Young said. He added that one of
the Hrst objectives of the new firm
would be to set up some kind of

facilities for national distribution.
As done with MOA's [irst sup-
ported record venture—a disk bear-
ing an NJBM label and featuring
two NIBM tunes—Young will con-
tact operators thruout the country
seeking record buving orders. He
" (Continued on page 104)

DISK BREAK

Knee Cuts
22 Sides for
Mars Label

NEW YORK, Feb. 11. — The
singer whe ha$ made more than
3,000 demos in the past few years,
and who has helped numerous
publishers in getting their tunes
recorded by top singers, may
finally make it as a disk artist.

He is Bernie Knee,

Recently, publisner Howard S.
Richmoad quietly cut a couple of

Scout by Kapp

HOLLYWOQOD, Feh, 11.—Albert

Marx, veteran disk industry Figure

now defunct Trend Record Com-
pany, will work as a free-lance rep-
ertoire scout for Kapp Records,

Marx will reportedly have the
freedom to both sign talent and
record for the label on the Coast.
Move marks the establishment of
Kapp Records’ first personnel other
than in New York.

Dave Kapp, president of the
label that bears his name, recently
acquired the Trend catalog {The
Billboard, February 4) for a figure
running well into five figures. Both
Capitol and Columbia Records had
liens on the masters prior to the
sale, Capitol for an
$19.000 and Columbia for approxi-

and recently associated with the*'

estimated |

sides with Knee on the Mars label.
Following some action in Cincin-

'nati, Boston and Hartford, Rich- °

mond made a dea’ with M-G-M
to put out the disk.

Major diskeries have alveady
called for copies, and Tennesses
Ernic may do one of the ditties on
his TV airer. Tunes are “City
Boy” and “Indian Fighter,” respec-
tively, in Cromwell Music and
Hollis Musie.

Knee, in addition ' moking
demos, is currently heard over
some 20 national jingles on AM
and TV. In the last two vears ha
has made over 50 of these,

mately $6,000,

Pop Crapehangers Hex

But R.&B. in '56 Boom

By JUNE BUNDY and
JOEL FRIEDMAN

NEW YORK, Feb. 11.—In spite
of  wishful obit-prophesying  for
rhythm and Dblues this year by
chauvinistic pop music characters,
r.&ch. gives every indication of be-
coming bigger than ever this vear.
More and more pop jovkeys across
the country are moving into the
field, and more and more movie
houses are reviving sagging box
office returns with deejuy  spon-
sored rock and roll stageshow, thus
setting up what could develop into
a 1956 maodification of the old
vaude circuit dayvs.

The r.&r. jockey cult has been
big locally lor some time now,
but is only beginning to hit its
stricde thruout the Midwest, with
Detroit and Clevelund particularly

hot right now from the r.&b. siugﬂ-l

show angle. The West Coast hus
also been r.&b. conscious [or some
time, but its big interest in dee-
pay-sponsored stageshows is com-
paratively new,

At least six movie houses in De-
troit are setting up r.&b. stageshow
schedules on a regular basis. Dee-
jav Robin Seymour, WEKMH, will
emsee at least one three-day show
at the Riviera Theater every six
weeks, while Mickey Shorr will do
at least four shows a year at the
Fox Theater. Meanwhile the Saul
Kirman circoit has  inaugurated
r.&b. shows in its four local movie
houses, with stage bills presented
at each house one or two days a
week, and attractions moved
around on a rvotating basis, thus
creating a little circnit.”

The Riviera Theater also has a
“ircuit” operation in mind, call-
ing for a “joint-Dooking™ arrange-

www americanradiohistorv com

Big B.0.'s for

Birdlanders

NEW YORK, Feb. 11.—The
Birdland Stars of 1956, Morris
Levy package, racked up a set of
exceplionally heavy grosses for the
first six davs of the tour. Packape

"ment with movie houses in Toledo.
VO, and Flint, Mich,  Acts booked |
to play three davs alt the Riviera
will also be booked by theaters in |
the other two cities the same week, |
thus providing talent with a full
'woeek's booking in the area, and |
| cirenmventing  recent agency
ccharges  that  short-term deejay-
sponsored  r.&b. stageshows  are
‘messing up  transportation  sched- |
'ules for their artists.

Meanwhile, Sevmour |has
worked out an  unofficial  joint-
booking plan of his own for his
Hfortheoming Riviera show Febru-
ary 20 and 27. The bill—featut-
ing Bob Crewe, the Bonnie Sis-
ters. the Jewels, Frankie Lyman
and the Teenagers, Emmie I'ree-
man, the Teen Queens, the Five
Kevs, and Tvory Joe Hunter—will
'also be presented in Clevelund by

(Continucd on page 56
i i

includes Sarah Vaughan, Count
Basie, Al Hibbler, Lester Young,
Toe Williams, Johnnie Smith, Bud
Powell and the East-West All-Stars
Jawz Septet. Grosses are as [ollows:

White Plains, N. Y., Communily
Center, Friday (3), $13,600 for an
8:30 p.m. show; same day, mid-
night, Carnegie Hall. N. Y., $10.-
340; Saturday (4), 8:30 p.m. at the

Mosque, Newark, N, [, $13,260;

same date, midnight show at Car-
negie Hall, $14.960; Sunday (5),
Symphony Hall, Boston, $17,160
for two shows: Monday (7), at War
Memorial, Syracuse, N. Y., 810,120
despite a rainy day; Tuesdayv (8),
Auditorium, Bochester, N. Y., §9,-
T90; Wednesday (9) The Forum,
Toronto, $11,700.

Package will tour until February
28, closing at the Paramount Thea-
ter., Brooklyn, N. Y. Grosses are
33'% per cent ahead of last year
thus far.
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TOKYO DISK BLUES

Nippon's P

latters in

Sharp Sales Slump

TOKYO, Feb. 4. — The record
business in Japan is in such a
slump that some diskeries and
-pressing firms have been forced
into marketing other items in order
to keep the fires burning.

Gu the Leels of annownced plans
by Columbia, Victor and Teichiku
{Japanese Decca) to step up pro-

NEWS REVIEW

- Top Turnout,
Greets 'King’
At Waldorf

NEW YORK, Feb. 11.=This re-

rter wouldn’t know what the el-
ects of a hydrogen bomb might
be on the Empire Room of the
Waldorf, but Thursday (9) opening
had a customer jam-up to set the
staid room a-rocking. Benny Good-
man is back in town for a four-
week stand with a personal appear-
ance that s super-timed for the un-
veiling next week of Universal-In-
ternational’s “The Benny Goodman
Story.”

Practically never, in recent years,
has there been such a turn-out of
the trade to greet a veturning maes-
tro. Major ecording outfits, Vie-
tor, Columbia, Capitol and Decea,
were out in force at the ringside. |
“Alter all,” one exec impishly re- |
marked, -eferring to the up-coming |

ic, “he’s the omly artist in the |

usiness with four original cast al-
bums.” Be that as it may, there
were reps from every branch of
show business on haml)' to add their
tiibutes. Cuy Lombardo had a
table. So did Lily Pons and Andre
Kostelanetz.  Jane Meadows and |
Steve Allen were on hand, as wore
Nanette Fabray and Horace Me-
Mahon. It was a night clear across
the show business board.

The King responded in top form,
both musicianwise, and as if he
were informally entertaining a ot |
of old pals. He has backed himn-
sell with a top-Hight aggregation,
altho only two members, Jim Mux-
well and Sol Schlinger, are really
Coodman vets. Most of the rep is
made up of old faves, and this is
completel:r to the good. The old
“Bach Goes to Town” bit is still |
wonderful, and his tric interlude |
with Hank Jones at the kevboard

—

and Mousie Alexander on  the |
drims is a gem, |
New singer with the band,

Mitzie Cottle, is a personable red-
head with a pleas nt command of |
swing tlunes such as “Lucky Day™
and "8 Wonderful.” However, at
this writing, she is just another
band singer, subject to improve-
menl,

New Twist for
Col. Kidisks
Next Month

NEAY YORK, Feb. 11.—Calum-
bia Hecords around March 1 is
Lumching a new variation to its
51.98 House Party LP series. This
will be a series of children’s disks
to be called the Plavhouse Parly
Serivs, and it will consist of the
cream  of  the  diskery’s  kidisk
singles.

The first release will include
three 10-inch LP's. There will be |
wddividual programs of “Children’s |
Fuavorites” by Rosemary Clooney |
and Burl Ives, and a package of
“Easter Favorites” by Gene Autry.
Latter will include such as “Peter
Cottontail” and “Easter Mornin”.” |

In the fall, according to kidisk
topper Hecky Krasnow, the line |
will be augmented by disks fea- |
toring Art Camey and Dotlie
Evans, “The Singing Princess.”

b

duction of phonos, players, radios
and TV sets, Nippon Polvdor is
about to enter the phono field.
Units will be sold under the Poly-
dor tag and will be produced by
the Fuji Electric Company, a Poly-
dor shareholder and afliliate of
Siemens, a German firm,
According to tradesters here,
disk output has slid in some
months as much as 30 per cent
beneath previous normal monthly
averages, Reasons given for the
woes are numerous. It's been said
that teen-agers, who form the big
single record buving group, just as
in the LI, 8., “have been unable to
spend much money for buving, be-

ingg fascinated by too many other
other attractive entertainments.
The

¢ have been caught by the
E;-.lm%:liug craze.” Leaders in drain-
ing off the voungsters’ coin are
Pachinko (pin ball games), hicvele
races, motorevele races, motor boal
races and horse races.

On the other hand, stagnation
has reportedly set in among the
composers and lyvricisis here, For
a long time there have been no hit
somgs produced. The svstem as
practiced here, of record compa-
nies themselves holding song copy-
rights, makes it even more cﬁﬂ’iﬂn!t
for a song lo achieve hit status,
Even if the writers under contract
to o record Firm manage lo come
up with a good piece of material,
it 15 still not available to any other
diskeries for cutting,

Another contributing factor s
the activity here of more than 20
American labels, which serve to
only increase the alreadv acute
competitive factor, The debut of
TV in Japan only three vears ago
ras ilso cut into the record market.
Many sets have been bought on
the mstallment plan, leaving little
spare cash for records until the sets
are paid for in full,

Tho the foreign trade balance
has become mereasingly Favorable,
reflecting a generally  improving
domestic economy, it is felt here
that the entertainment industry
and the record business in particn-
lur, will be one of the last to
benefit from the trend,

ASCAP Execs

To Coast Meet

HOLLYWOOD, el 11.-Cene

Buck, president emeritus of the |

American  Society  of Composers,
Authors and Publishers, will muke
one of his infrequent Coast appear-
ances al the npeoming semi-unnual
dinner meeting of the Society Feb-
ruary 23 al the Hotel Statler here.

Also coming west [or the meet-
ing  will be President Stanley
Adams and Comptroller George
Holiman. Adams’ visit will be his
lust as president, with elections
ﬁi_"hﬁdult*l.i shortlv  thereafter. L.
Waoltie Gilbert, Coast chairman of
ASCAP, will helm the meet here.
Gilbert left for New York and an
ASCAP board meeting Jate Jast
week From Las Vegas,

Last Rites for
lke Berman

NEW YORK, Feb, 11.—Funeral

services for the late lhke Berman,

president of Apollo Records and a

was held at the Riverside Chapel
hore Wednesday (8), Berman, who

'was 0B, died [rom a heart alttack

in Miami Beach last Sunday (3).

A pioneer in the coin machine
business, Berman was active in the
field for 26 vears, In 1943 he
tounded Apollo Records, one of the
carlv independent diskeries. The
lubel has been known primarily
tor its rhythm and blues and spir-
itual records,

Berman is survived by his widow,
Bess Berman; a son, Jack, and a
danghter, Mrs., Charles Meren-
stenn,

GAL BARBERSHOP
QUARTET CUT

NEW YORK, Feb., 11.—
Decea Records is releasing a
12-inch  LP by the Sweet
Adelines 1935 Medalist Win-
ners, an organization compris-
inﬁ girls’ barbershop quartets.
The champions, who were se-
lected in October, 19533, in
Grand Rapids, as well as the
winners of the second, thivd
and fourth places, are repre-
sented in the album. The pack-
age also containg the 1933 and
1954 champs. The disk marks
the first time 2 pirl’s barber-
shop quartet has been cut,

Diskery has long had a cor-
ner on the barbershop quartet
ficld, and the release of the
nc]w disk was sparked by good
sales.

NEWS REVIEW

Damone and

- Hackett Score
At N. Y. Copa

By BOB FRANCIS

NEW YORK, Feb. 11.—Vie Da-
mone last week got himself off to a
solid start for his current Copa
date. Considering a rather ominous
chore in following comic Buddy
Hackett, who leaves an utterly
convulsed audience behind him,
singer comes bunm with a right
smart brand of niterv chanting.

Damone has culled a diversified
rep, and some slien  arrangements
which, coupled with ingenuous de-
liverv, add-up to mighty pleasant
listening. He opens with “This
Thing Called Love” set to Latin
rhythm, and switches to a beau-
tifully planned and delivered "Au-
tumn Leaves.” Naturally, a couple
of show tunes from the pie, “Kis-
met,” are included, with a real out-
standing job done on “Stranger in
Paradise.” There is nostalgia in
some of his oldies, like "Don’t
Blame Me,” "Vagabond Shoes”
and "April Dreams.” He even es-
savs a bit of time-stepping to the
evident delight of the customers,

Jules Podell’s emporium hasn't
Chad a better comie on it's floor in
ages than Buddy Hackett. Mister
Four-by-four literally Javs ‘em in
the aisles, and he doesn’t have to
go too blue to do it. Hackett is
preat.

Also on the agenda of the new
show are the Cheers two lads and
a cul) contribbing suitable rock 'n’
roll pyrotechnics with the help of
slip horn and bonga drums, The
handsome Copa line, chanting of
Chic Lane and Barbara Hammond,
and the superlative stepping of
| Grace Centeel and Mickey Calin
continue as heretofore,

Atlantic Hits
Sales Peak
In Jan., Feb.

NEW YORK, Feb. 11.—Atlantic
' Records chalked up its two higgest

P

company during Jannary and De-
cember, with the Latter month
establishing the first record-break-
ing sules period, and the former
fopping it.

' In line with the sales upheat At-
lantic had [our records in the r.&b.
best seller chart Jast week, with

foy Sy

Ifurnwr jobber and distributor for | Clvde MePhotter's “Seven Davs,”
many coin machine manulacturers, |

the Clover’s “Devil or Angel,” Joe
Turner’s “Chicken and the Hawk”
and . the Dhwilter’'s  “Steamboat,”
This week Atluntic’s subsidiary la-
bel Ateo moved on the list, with
| Lthe Sensations’ "Yes, Sir, That's My
Buby” tagged as No. 15,

Langham Forms Firms

HOLLYWOOD, Feb. 11.—Ray-
mond Langham, formerly associ-
ated with indie D-7 Records, last
week anmounced the formation of
two new labels, Biblical and Down-
beat Records. Former frm will re-
lease eonly religious recordings,

1

sales months in the history of the |

NEW SPONSORSHIP

Expect 20,000 at

Coast H

HOLLYWOOD, Feb. 11.-A
total of 20,000 persons were ex-
pected to atlend the annual Los
Angeles High Fidelty Music Show,
with more than 2,500 passing thru
the turnstiles on the abbreviated
opening night here Wednesday (8).

Show is actually the First under a
new sponsorship, the West Coast
Electronic Mamifacturers’ Associa-
tion and the Institute of High-Fi-
delity Manufacturers, and is also
the first to charge an admission of
50 cents. Previous shows were han-
dled by Audio Fair, Inc., in co-op-
eration with the Audio EuFinecring
Society and were open to the public
free of charge.

Few changes from revious
shows were noted, tho the esti-
mated attendance ligure is a de-
cline of last year’s attendance of
nearly 30,000, Mamufacturers - of
complete assemblies, i.e., RCA Vie-
tor, Hoflman, Philco, Admiral, ete.,
were again excluded from display-
ing their wares. Only high Fidelity
components manufacturers, in addi-
tione to sugpfit‘l'ﬂ. recording com-
panies and tape manufacturers,
were inviled to exhibit. A total of
835 eahibitors from the United
Stites, Canada and Europe oc-
cupied four [loors at the Alexandria
Hotel for the four-day meet, Feb-
ruary 8-11.

Unlike previons showings, ex-
hibitors indicated that the majorily
of the audience consisted of 11igj;
fidelity enthusiasts who had some
basic knowledge of the feld, with
a minor sprinkling of neophytes.

Interest in the show appeared
to center about the many develop-
ments in stereophonic sound on
both tape and disks. Many exhibi-
tors relied on their progress with
higher and better frequencies of
stereo soumd as their chiel selling
point, Entertainment features of the
show included the guest appear-
anves of the Conley Graves Trio,

- Margie Ravburn and Mel Blane,

Another feature, the educabonal

sound slide [ilm, “What Is Hi Fif"|

Cleffer Sues
Bobby Mellin

NEW YORK, Feb., 1L—Papors
have been served on Mellin Music
topper Bobby Mellin in connection
with a suit to be filed in New York
State  Supreme Court by song-
writer  Jack Lawrence, it was
learned this week.

The suit is based on a song
titled “Music From Bevond the
Moon,” with lyrics by the plaintiff
and music by Guy Wood. The com-
plaint alleges that when the song
wig submitted te Mellin he re-

swrote the lvries and published the

somg under the title, "My One and
Only Love.” When published, it
is claimed the tune carried credits
for Wood on music 1nd for Mellin
on lyrics, with no mention of the
original hricist's name,

On the contention that this is an
infringervent of the original writer’s
rights, Lawrence asks that he be
awarded all the Iyricist’s share of
the income received on the tune.

Coral Push on
Fabray Disk

NEW YORK, Feb. 11.—Coral
Records is planning a, big promo-
tion drive on its first release by
Nanette PFabrav., The thrush, just

|signed to an exclusive Coral pact,

appears regularly on the “Sid Cae-
sar Show” over NBC-TV aud was
recently voted “TV's Woman ol
the Year,” The first sides by the
thrush are "How Soon” and "Don’t
Take Me for Granted.” She will
intraduce “"How Soon” on the Cae-
sar show Monday (13),

while the latter will handle pop,
countrv and rhythm and blues.
First release is set for next week
by Jimmy Widener. Langham is
currently mapping nabional dis-
tribution plans.

Ve YT SO Can e @ ke e ———-

I-F1 Show

wis shown publicly for the First
Hme al the show. Screenings of the
film alternaled witk live entertain-
ment in the hotel’s main ballrpom.

Peter Jensen, president of {E‘I’I-
senn Industries, Ine., and his close
associate, Edwin §. Pridham, were
named honorary life members of
the Audio Engineering Society. Jen-
sen, inventor of the loudspeaker
and other numerous audio devices,
wag the principal speaker at the
show banguet.

Record companies in attendance
included Capitol Records, Califor-
nia Record Distributors, Dondon
Records, Mercury and Westminster,
Many producers of pre-recorded
tapes shared exhibit space with
ather suppliers and manufaclurers.

TEAMED AGAIN

Don McNeill
Cuts Disk
With Bleyer

CHICAGO, Feb. 11.—=Cadence
Records, that haven tor Arthur
Codlrey “ex-Friends,” came full cir-
cle this week, when its prexy,
Archie Blever, arrived here yester-
ity to record o special session with
Don MeNeill, emsee of the ABC
radio petwork  “Breakfast Clab”
show,

Blever's [irst session with Me-
Neill cost him his job when God-
frey objected to his musical diree-
tor's recording activities on behalf
of a rival performer. The first
MeNeill disks were | ever released,
but the new one is slated for ex-
| tensive plugging on and off the
' show, with the kick-off date set for
i Washington's birthday.

The disk is tageged “Make Amer-
ica Proud of Yon,” und all proceeds
Lwill be donated by MeXNeill, Blever

Cand the writers of the tune, Jack
Pulton and Lois Steele, to the Boy
Sconts and the Girl Scouts,  Me-
| MNeidll will be backed on the platter
ih}r a 1,000-voice chorus, made up
of local high school students and,
tof course, bov and girl scouts.

Almeida Fields
Scoring ‘Lady’

HOLLYWOQOD, Feb, 11.=Mup-
sical score for the upcoming Wayr-
ner Bros.” production, “Goodbye,
My Lady,” will be penned by gui-
tarist Laurindo Almeida and har-
monica virtuoso George Fields in
ta deal consummated here this week,
Almeida and Fields will also record
the soundtrack—the sole musical ac-
companiment for the Film,

In anather [ilm deal, Capitol
Records condnctor Les Baxter was
signed as music director for Bel-
Air  Productions, which releases
'thru United Artists. Baxter's first
assignments are to be “Rebel in
Town”™ and “The Black Sheep.”

THIS GUY’S GOT
WHAT IT TAKES

HOLLYWOQOD, Feb, 11.—
It takes a certain amount of
intestinal  fortitude to  keep
pacve with the constant change
in the music business  these
davs, and in the case of a
LR LESIL f:ulhliﬂhm'. more than the
normal amomnt of guts is re-
guired o seek recordings and
then get them performed,

Such was the ease of pub-
lisher Mickey Gaoldsen, presi-
dent of Criterion Music, Ine.,
who this week acquired a new
tune penned by writer Jack
Brooks. Somg, to be ajred on
the "Colgate Comedy Hour™
by Counie Russell shortly, is
the sort that can only hope for
a shortly period of popularity
and that only once every [our
VEars,

The title, “Leap Year”
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| leason Disk  |MiLLs' TuNES  |Subway Sale
MUSIC AS WRITTEN  |Gleason Di Bk g [ ey Sele
ADELAINE-FIDDLER based on his Mercury Record HOLLYWOOD, Feb. 11.—

AGENCY ON COAST . ..

Adelaine Landau and Grace Fid-
dler, wives of promoter Mars,r
Landau and columnist Jimmy Fid-
dler, have formed a talent manage-
ment agency to be known at the
Adelaine-Fiddler Agency in Holly-
wood. Acts already inked include
Hank Penny, Sue Thompson,
Charlie Aldrich, Nancy Marlow,
Fuss DeMarco, Bill Stewart, and
_the Armenta Brothers’ dance band.

STEVE BRGDY FEATURED ON
FIRST TABB SINGLE

Ben  Barton, associated with
Frank Sinatra in Barton Music, has
formed Tabb Records, which this
week issued its first single. Platter
features Steve Brody. Tabb will
also release LP's. The diskery is
now setting up its distributor net,

“Goober Peas.” At the same time,
Draper has been inked for a g iest
appearance on a forthcoming epi-
sode in Danny Thomas™ ABC-TV
film series “Make Room for Dad-
dy,” and is regotiating to star on
a special half hour seg for “C zark
Jubilee” o1 the same web.

New York

Vik Records, the BCA Victor
subsidiary label, issned its First
catalog last week, listing its active
line-up of LP's, EP’s and singles.
. . . The Jo Hamell Trio, pacted
to Jubilee Records, is at the
Waldorf's Peacock Alley for a min-
imum of four weeks, Publisher Paul
Kapp manages the unit.

The Crew Cuts follow up a series
of college dates with a two-week

booking at Carl Liller’s Supper
RUSTY DRAPER SIGNED FCR Club, New Orleans, starting th—
CAMEL SINGING BLURBS ruary 21. , . . Jazz instrumentalist-

Camel Cigarettes has signed
Rusty Draper to dc a group of
radic and TV singing commercials

vocalist, Don Elliott, signed a disk
contract with ABC-Paramount last
week, and also signed a paper
guaranteeing him 20 weeks this
year at the Composer, local nitery.
+ «+ Lee Kraft took over this week
as manager of the Jazz Messengers.
« « « Paul Werth is promoting a jazz
concert at Town Hall April 22, The
program will be built around pianist
Billy Taylor and his trio,

Thrush Patty McGovern, wife of
deejay Leigh Kamen, is cutting an
independently produced jazz LP
this  week, = with backings by
Tommy Talbert.

Kermit Schafer, producer of the
“Pardon My Blooper” series on Juh-
ilee, goes to Washington for his
next album. It will be a collection
of governmental fluffs and be titled
“Pardon My Filibuster.” , , . Mid-
West Distributing  Company, St.
Louis, has been named distrib for
Abbott Records in Missouri. Kan.
sas, Eastern Nebraska and parts
of Illinois. Line was formerly }imrh

[{HEd by Roberts Records of St
- ; ' ' | Louis,

HELEN
 of TROY

3 OUTSTANDING RECORDINGS

LERDY HOLMES—M.G.M.
| LES BAXTER—CAPITOL
| MAX STEINER—R.CA. VICTOR

.+« and more recordings te comel!

[ HARMS, Inc.

SEE YOU LATER,
ALLIGATOR

Hecorded by
BOBBY CHARLES .. ... Chess
BILL HALEY & COMETS Decca
OTTO BASH. . ...... Vidor _
ROY HALL. .. .. ooDeta B

Published by

ARC MUSIC CORPORATION

' Hollywood

Sig Bart, president of American
Sound Corporation, in town work-
ing out retails of the new venture
with Allied Record Manufacturing
Corporation, while Allied Vice.
President Sam Salzman flew east
to help set up the new plant in
Belleville, N. J. . . . Margie Ray-
burn opened at the Kevnoter for
four weeks, along with a voeal-
instrumental group, the Sabres. . . .
Rusty Draper, wgu just closed an
engagement at the Crescendo, hold-
ing forth at the Seven Seas, Omaha,
thru February 16. . . , Leighton
Noble orchestra has been held over
at the Cocoanut Grove. . . ., Nelson
Eddy set for a two-week stint at
the new Statler-Hilton, Dallas,
opening Februarv 23, . . . Danny

omas, with the Spencer-Hagen
ork conducting and arranging, cov-
ered “Nobody Knows But the
Lord” for Decca last week, . .
Calypso singer Maya Angelou be-
ing wooed by disk executives dur-
ing her stand at the Kevhoard.
-+ « California Reeord Distributors
will sponsor a one-hour jazz show
via Station KPOP each Sunday,
with disk jockey Don Clark named
to emsee. . . . Louis Armstrong off
to Miami Beach for a two-week
engagement at the Beachcombers
\after a week’s vacation in New

From The M-G-M Picture
"FOREVER DARLING"

FOREVER

DARLING

|York. . . . Bing Crosby cut the
final song in M-G-M’s ‘High So-
ciety,” "True Love.” . . . Dick

Bock, Pacific Juzz Recordst inked
Bud Shank.to an exclusive record-
ing contract. . . ., Fred Raphael
| will call the theme music from
“Man With the Golden Arm” “Main
Tile,” with three versions due on
the market. . . . Freddy Martin re-
Ll newed his pact with RCA Victor,
|his 19th vear with the label, . . .
Mickey Goldsen unveils Earl Grant
on his Prince label this week, . . .
Lew Raymond, who formerly ar-
ranged for Frank Sinatra and Andy
Russell, has been engaged by Carl
Doskay, who plans to reactivate his
Campus label,

AMERICAN ACADEMY OF MUSIC,

NEW RELEASES

"WANTED SOMEONE
10 LOVE ME”

Don Cherry—Doces
e ——

"BEN, BEN,
QUAKER BEN"

neeres—Rama

“SIXTEEN TEENS"

Hoy Jackson Quintet—Josia

MYERS MUSIC, INC,

122 N. 12th 5t., Philadeiphia 7, Pa.

Cincinnati

Charlie Crean, associated with
Joe Csida in Trinity Music, New
York, was in town early last week,
visiting the deejays and music
shops on record promotion with
canary Betty Johnson,

.|stints  in Liverpool,

Project Gets
Into Motion

Dickens’ Novel
To Cover 18

12-Inch LP’s
NEW YORK, Feb. 11.—Jackie

Gleasons ambitious project to re-
cord uncut LP versions of great lit-
erary works is already under way
here, with Frank Papp, formerly
executive producer of NBC's “Mon-
itor” in charge of nroduction.

Cleason’s plan calls for the read-
ing of such well-knovn works as
Dickens® “Tale of Two Cities” with
professional actors on the dialo
and backed by original mlmIc:ﬁ
scores and a 100-piece orchestra.
The Dickens novel alone—sup-

edly scheduled as the first pro-

uction—wil' cover about 18 12-
inch LP'%.

Altho Glezson and company are
currently working at Capitol’s Cus-
tem Service Department from 9
a.m. to 1 pm. on a three-day-a-
week basis, a spokesman for the
comic said that the project is still
in the preliminary stage, with aec-
tors still being auditioned for roles.
English star Cyril Ritchards’ name
has been mentioned as narrator,
but the spokesman said no one as
vet has been signed. It has also
been reported that Gleason himself
may compose some of the original
scores, :

Gleason reportedly has been try-
ing to work out some kind of special
scale arrangement with the Ameri-
can Federation of TV and Radio
Artists, but as soon as these nego-
tintions are completed he expects
to get into actual production on the
series in about two weeks,

According to the Gleason spokes-
man, Capitol (Gleason’s own label)
will not release the series. How-
ever, he said, Cleason hasn’t made
a deal with any other company
either, and probably won’t decide
about release arrangements at all
until the first novel-series is com-

pleted.

British Tour

In Works for
Haley Comets

NEW YORK, Feb, 11. — Bill
Haley and the Comets, soon to ap-

ar with jockey Alan Freed in the
ilm, “Rock Around the Clock”
may do an overseas tour.

If negotiations between Jolly
Joyce and Lew and Leslie Grade
Elan out, the Haley crew would

ick off the tour in June at the

London Palladium, followed by
Edinburgh,
Glasgow and Newcastle,

Following the Comets’ recent
successful tour of the South, the
group has been inked for a seven-
week coast-to-coast tour of one-
nighters by Irving Feld, of Super
Attractions, Washington, Feld has
options on the group for similar
tours next October and in May of
1957.

Plus Records
Inks Delaney
As Consultant

NEW YORK, Feb. 11.—Joe De-
laney put one foot back in the
record business this week with the
laymching of the Plus label here.
The former Cadence and “X” sales
manager is “consultant” in a set-up
headed by Samuel Kaufman, an
attorney, who also is the attorney
for Leslie Distributors.

The first release on Plus consists
of two disks by pianist Don Shir-
ley, taken from tapes that were et
by Delaney some time ago. Shirley
most recently has been contracted
to Cadence.

So far, the only distributors set
for the new line are Alpha in New
York and Leslie Distributors in

ord,
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Purely by coincidence rather
than design, Mills Music is
currently engaged in promot-
ing the nation's hamlets as a
result of interest in two of the
company’s plug tunes, “Small
Town” :mciFI F Went to the
Village.”

Firm is stimulating interest
in “Small Town,” penned by
Pony Sherrell and Phil Moody |
for the Desert Inn revue, by
asking disk jockeys and ecivie
representatives of the smaller
cities to observe National
gmull Town Week, February

-13.

“1 Vent to the Village” was
originally released here by .
Mae Williams under another
title. Tune has been recorded
in Europe and of late garnered
Stateside attention.

Sherman to MCA
As Legit Counsel

NEW YORK, Feb. 11. — Paul
Sherman this week resigned from
the legal staff of ASCAP to join
Musie Corporation of America. He
was with ASCAP for six years as
right-hand man to Herman Finkle-
stein. At MCA he will be the chief
counsel on all legit deals. Sherman
is treasurer of the Copyright
Society.

® Best Selling
SHEET MUSIC IN BRITAIN

For Week Ending February 4

A cabled report from the Music
Publishers' Association, Lid., Londomn
List s based upon their weekly sur-
vey of England's leading musie dealers.
American  publishers in  parenthesis

The Ballad of Davy Crockett—Disney
(Disnew)

Love and Marrisge—Barion (Barion)

With Your Love—Mocmelodiss

Sixteen Tons—Connelly (American)

Young and Foolish—Chappell (Chappell)

Love Is a Many-Splendored Thing—Robbins
(Milier)

When You Lose the One You Love—
Bradbury (Chappell)

Shifting, Whispering Sands—Maurice
{(Gallatin)

Love Is the Tender Trap—Connelly (Barton)

Picking a Chicken—Berry

Suddenly There's a Vallev—Aberbach
(Warman-Hill & Ringe)

Yellow Rose of Texas—Maddox (Planetary)

Rock Around the Clock—Kassner (Myers)

Robin Hood—MNew World (Officialy

Meet Me on the Corner—Berry

Seventeen—World Wide (Lois)

Dambusters March—Chappell (Chappell)

Arriverderci Darling—Berry (Connelly)

Hlue Star—Victoria (Young)

Twenty Fingers—Day (Hampshire)

® Best Selling
POP RECORDS IN BRITAIN

For Week Ending February 4

Published thru the courtesy of
The New Musical Express, Britain's
Foremost Musical Publication.

Thia Last
Week Week
1. SIXTEEN TOMNS
Tennessee Ernie Ford (Capitold,., 1
2. LOVE 15 THE TENDEHKR TRAP
Frank Sinatra (Capitoly ......... 3

L, THE BALLAD OF DAVY
CROCKETT Bill Haves (Londom), 2
. MEMORIES ARE MADE OF THIS
Dean Martin (Capltol) .....000...
. LOYE AND MARRIAGE

printed
test runs in 25 of the 88 New

York subway newsstands operated
by the company. If prelimin

shelved
other important projects arose_ re-
quiring undivided attention
compan

very well

eventually become a major

Pigeonholed

NEW YORK, Feb. 11.—Indica-

tions were strong this week that
ABC Vending Corporation’s previ-
ously announced plan for subw
stand, rack sales of p-us remg
has been pigeonholed in

52
The operation, original ue-
last D ber, called for

tests were successful, plans call

for expansion into the firm's thea-

ter, sports arena and airport

CONCEssions.

William Benson, treasurer of the

firm, disclaimed knowledge of any
further moves into the project since
the original announcement, and
said that no mon
and no deals have work
with any record labels.

chairman, Charles O'Reilly, said

has been spent

out
ABC's
that original plans had to be
ast December when two

rom
execs,

OReilly indicated that altho he
still hoped to see the tests made,
ﬁe Tu.-; not sure ?l: this time that

is Firm's of operation was

tﬂ}gd to :E}Zl'mg records,
Meanwhile, H. Marshall Scol-

nick, special consultant hired to

set up the record operation, main-
taineg the firm's move into the
field may come momentarily. He
said he believed ABC Vending will

actor

in the record business,

THE POOR
PEOPLE
OF PARIS

Recorded by
Les Baxfer

DIRECT From The Orient. . . . sur MEW HIT
“.‘Iff"f;r;f_f;’*:';f#f

ph e, T

gt #
-

JAPANESE
FAREWELL

SONG

Sensativnally retorded by

KAY CEE JONES

an Mdrgues
| RANGER MUSIC, INC, ' o

Smoldering

“"WHITE
BUFFALO"

Bill Hayes—LCadence
Jimmy Brown—MG6M

1 134 W, 53d 5§,
M.Y.C., N.Y.

Bourne, Inc.

Frank Sinatra (Capitol)
. ROCKE A BEATIN' BOOGIE

Hill Haley Comets (Bronswick)... 6
 FAMBESIA

Lou Busch (Capitol ,,...
. DMLY YOO

Hilltoppers {Londonr) ..
, ROCK ISLAND LINE

Lonnie Domegan (Deccad..... ...

I0.THE BALLAD OF DAVY

e I~ T ¥ T

LE R E X EEE] lT

EEEER RS E 15

b

Promolional Records

Are wasted unless pr ¥ seEnted,
publicized and -:Il‘ucmill.lr ];Trg-mul:ud.
DN exploitation, independont
production and national publicity,

TIM GAYLE

B.J. Seng Exploitstion
P. 0. Box 1155 Studie City, California

CROCKETT, Tennesses Ernie
Ford {(Capitol) ...vveervinsnsnins 5
1. ROBIN HOOD, -
Gary Miller (Niza) .......0000ee. 10
DREAMS CAN TELL A LIE
Mat (King) Cole (Capitol)........ 11
13, LOVE IS A MANY-SPLENDORED
THING. Four Aces (Brunswick) ... 7
14. ROBIN HOOD l

BREAKING BIG IN BUFFALO! — |

Great teenage group, THE THREE s
{Cind¥., Carol. Carl), snging "“"WHO
STOLE MY SWEETIE PIE” b'w “IN A
LITTLE COUNTRY TOWN,"™ F.101 45
rym. Distributors wanted d0e-309% de-
posit on C.0.D.%s). DJ's, write Al Ken-
nedy for samples,

FAN RECORDS

171 Washingten &, Barrs, Vermant

Dick James (Parlophone) .,...... 16
15. PICKIN A CHICKEN

Eve Hoswell (Parlophone)........ 9
16. IT'S ALMOST TOMORROW

Dream Weavers (Brunswick). . ...
YOUNG AND FOOLISH

Ronnie Hilton (HMV) .. ..0evnsns
I8, WITH YOUR LOVE

Malcolm Vaughan (HMY). .. .eiee =

1%. BAND OF GOLD

Don Cherry (Philips)
MY BOY—FLAT TOP

17,

llllllllllll

HELF WANTED

Entertainer-Musician who ls ticed of
travelng, here ig an opportunity in radio
in progressive Southeastern town of
20,000 ax Announcer, Entertatmer,

man. Write qualifications to

BOX D-183
¢/e The Bilboard Cincinnatl T8, O,

Fraakie Vaughan (Philips)...ces.. 20

§ P LR ety
il l'!_\-ﬂé_'-'tl-;';- P
F Y e e
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€ @3 BEAT ME DADDY,
ARY CROSBY @84 ' "7 15 RiPBxEICHT
& - ¥  AC-CENT-TCHU-ATE
SAMMY DAVIS JR. Y/ VY THE POSITIVE sarir & S

NOBODY KNOWS BUT
THE LORD

LITTLE MISSMTIPPY TOES

29842 ® 9.29842
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From Muslcul Production “Mr. Wonderful®

LEE - -/ CRAZY IN “?HE HEART

29834 * 9.29834

0y SO N (T
ar i f3 “-i.p'--',:_
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" THE POOR PEOPLE
OF PARIS

ANNABELLE

and his Orchestra F | 29835 ® 9.29835
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COME DOWN TO EARTH, MR. SMITH

and

| GUESS I'LL DRESS UP FOR
THE BLUES

From Universal-International Pictura
"The Square Jungle”
29793 ® 9.29793
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PICKIN’ UP THE PIECES

(Of A Broken Heart)

and

(| Love You, | Love You, | Lova You)

SWEETHEART OF ALL MY DREAMS

29785 ® 9.29785
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R F YOU WERE ME

{(And | Were You)

OUR LOVE AFFAIR

29717 ® 9.29717

-

1IITOLUT V. LUTTT
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PRICE TAGS WITH

NO STRINGS ATTACHED !

-

\

- ' _J

New from Decca . . . this great new series of consumer-priced portables! These newly
designed, hght-we:lght value-packed phonographs are priced right for fast sales . . .
and theyll build up steady year-round business in records and accessories for you!

Contact your Decca Distributor now. Then expose them in your windows and on your
counter, and watch 'em go

.
i
:
X
:
o
s

The Rover . . . 45 RPM .

* s only, manual portable - o e

. phonographweighsonly

95 - o » 5% Ibsl Has beautiful .
i : copper colored base .* i

with white lid.
Model DP-930, (UL)

'H_-r—--—.m---ﬂ—g-r-ﬂ -
F
=
s
L)
L |
-

¥ .
* 3-speed manual phono-
S, graph. Decorator de-
. ' signed, comes in black
e with white, or blue with
- light pink.

Model DPS-7, (UL)

The Lark . . . portable
45 RPM only phono
with super-sensitive,
super-heterodyne radio.
Weighs only 6 lbsl |
Comes in black base
with red lid.

Model DP-940. (UL)

The Deluxe Lark . ..

3-speed manual porta- :

ble phono with super- *
sensitive, super-hetero- = &7 70

dyne radio. Luxu