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Dawn of Juke Box

EP Use Sti

| Faint |

Records’ Day Promising; More Choice, ‘
Dime Play Tip Scale Only Slightly as Yet

By JIM WICKMAN

CHICAGO. Feb, 15
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However, the future for EP juke
hox programming looks promising
Andl of course, there are i
exceplions to the current rule
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Sl others are wsing EPs as
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are vnable to get « requesiod stamil-
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parl of the J. . Secburg Corpora-
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Moving Slow
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of operators acrnss the country the
FNryey "'.L-‘I"'-"'l.|1
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Title Squinting
Near the End |

CHICAGO, Feh, I5.—The days
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1. P. Sechwg Corporation, and
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was back to singles again
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manager of Capitol Records [Dis-
tributing Company, Memphis, said,
“1 believe operators will eventually
use EPs on their juke hoxes ex- |
tensiviey programming singlies only
when a hit is unavailable on an
A
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Memphis  operators however
said they saw no big Intire lor P s
aon thelr juke boxes, 1y
ment wius voieed by Allen Dixon,
head of § & M Sules Company:

“"As [ar as we're coneerned, we will
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'SONGS SLATED
FOR RINGLING
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menl of tunes. There will b
several from  the “Guvs aniel
Dolls™ musical

Ay in previous vears thivre
will be four production num-
bers. and the 19568 spec will
be “Sav It With Flowers, lor
which the Vertes-designed cos
tuines will be lavishly decked
ant in a Horal motif. Work on
the costumes reportedly i
ahead of schedule in Sara
sirta. and the tloats conbam
more animated parts than eves
helore.
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Television te Carry Shows
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CFE Sad Over Shows; Lo Start

Farly Indoor Circus Lales
Cue Big Season lor Majors < . .

Fhe coming season will be a goodd one Ton 1iTs |
g tops. Big |4r.--:h|:-| s
Lo l:"-1'|1'|||r-'|'_ [ |.| 'I| INereEses 1 oSS, iLL=
tendance ut spots like Detroit, Memphis Fort
Woavne, Plint,

TV Can Be a Lot o
Fun Even Tho Your
Set's Not Working

' Parlor Games Adapted From Video
. Shows Let Public Be Own TV Star
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YVew York Show License Hike

Alresh With S5 0040 (44}

Ceneral Electric, highlv unhappy with the
results it's been getting Irom s currenld batch
of nelwork properties, is reportedly prepared
lo sweap the slite clean and start afresh with
nitw  shows next senson I 'he SPHMIROT has
58,000, 0() to program-
M. . - - L R T, - Paze 2
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ASCAP Board in Dither

Over Potential Appoimtment . . .

American Society of Composers, huthors and
Publishers hold storms bowrd meehng. Move
o appoint a man Lo handdle complaints on
writer classification raises strong protests Final
decision is tubled for several weeks. , . Page 16

Capitol Plang
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Cupitol
ol
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Would Hit Arcade Ops Hard . . .

“New York Citv's park and resort pe |1!1' will
be among those attending a -.|nr--u|.1| maeviing
this week over the city’s plan 1o hike drastically
its common show license lees. | III"|'|L[|j~ 5ol
per locabion, the revision would be $5U per coin
] |
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Waiting for Someone

To Fill GE Program Need

100G Movie Shows Don’t Pan Out
On Nielsen Points; Names Lacking

NEW YORK, Feb. 18.—Report-
edly dissatisfied with the results
this season of its video properties
produced by 20th Century-Fox
and Wamer Bros., General Electric
this week was flourishing $8,000,-
000 before the noses of networks
and packagers and asking them
to supply its programming need,
CE is currently sponsoring “The
20th Century-Fox Hour™ alternate

Census Figure
Warns of New
Show Angles

WASHINCTON, Feb. 18. = TV
mgmmmurs will have to pay more
to collegiates, between 1960
and 1965, when the first wave of a
10,000,000 upsurge in college-age
Americans will be watching their
sets. The Department of Com-
merce’s Census Bureau reports that
by 1973, US. college-age popula-
tion will come out of its present
all-time low point and exceed
26,000,000 as present-day war and
postwar babies don caps and
gowns.

Todav's teeners may start losing
the spotlight to the collegiates by
the end_ of this decade, census
figures indicate, Little pressure has
been felt by today’s 15,100,000
college-age group. The product of
depression birth rates, they number
lowest in 23 vears in the age
bracket of 18 to 24.

With  the 10,000,000

increase

(Continued on _page 3)

Parker Hunfs
‘Wyatt' Su

NEW YORK. Feb, 18, — Parker !

Penn is out combing the bushes

for a bankroller who will take over |
its alternate week sponsorship of |
“Wyatt Earp” during the spring

'ADIEU TO STUDIOS
Programming Trend Takes

and summer. General Mills, the
other alternate sponsor will re-
main with the show.

Most of the ABC sponsors are
expected to stav with their shows
all summer long. Bankrollers of all
ABC film shows are contractually
obligated to -i;I'-mmnr their programs
52 weeks of the vear, tho “Disney-
land™ bankrollers, it's understood,
have an agreement, dating back to

their original contract last year, to|

take a summer hiatus if they so
desire.

American Motors reportedly s
seeking to drop out of “Disnev-
lund” for the summer. ABC, it's
understood, is willing to go along
with the move and would protect
the bankroller’s interest in the
show provided it comes across with
a firm commitment to return as
"Disneviind™ sponsor next season.

R e R R

MONEY-SAVING S5U

over single copy rates).

] Payment enclosed

Name

weeks on CBS-TV and one-quarter
of “"Wamer Bros. Presents™ om
ABC-TY.

The major disappointment has
been with the hour 20th Century-
Fox effort, its prestige stanza,
which was supposed to produce
high ratings. Costing an estimated
$100,000 per program, the show
has hit a 27.0 Nielsén as its top,
but has not reached the 30.0 Niel-
sen expected. On most occasions

the show does not reach a 27.0
Nielsen. It rates about even with
“The United States Steel Hour™
which alternates with it and costs

at least $25,000 less per show.
The Warner Bros, show has
been another disappointment, since
it has not been productive of rat-
ings above a 20,0 Nielsen, and, in
many cases, below that. The show
has been up against strong CBS
Continued on page 3)

NEW PROGRAMMING

NEW YORK, Feb. 18.-NBC-TV
will trv to make Sunday night
family night on its network next

BSCRIPTION ORDER

Enter my subscription to The Billboard for a full year
(52 issues) at the rate of $12 (o considerable saving
Foreign rate $24.

ABC Weighs
Day Expansion

NEW YORK, Feb. 18.—ABC-TV
i5 thinking of expanding its day-
time programming next season,
with specific thought being given
to the 10 a.m, to noon |1{‘:':'1:.-§1.

The web is still in its early
stages of thinking about what to
put into those periods. Nothing
definite has vet been set.

Its cuarrent davtime program-
ming is limited to the 3-5 p.m.
“Afternoon Film Festival” and its
highly successtul 5-6 p.m. “Mickey
Mouse Club,” both of which ap-
peared on the scene for the Ffirst
time this season,

ABC had made an abortive |
effort the vear before at morming |
daytime TV programming in the |
form of a simuleast of “Breakfast
Club,” but the TV portion never
got off the group in i
sponsors and was {Iruppc‘tl a few
months ubter it went on the air,

attracting |

NBC Eyes Sunday
Night for Families

Fall, The web is trying to put to-

gether  three  half-hour packages |
aimed at kids to run from 6:30.8
consist of ils |

p.m, This would
present Rov Rogers show, 6:30-T;
“Lassie,” which it hﬂpes to altract
from CBS-TV as part of this live-
up, and one of its newer proper-
ties, “Circus Boy,” in the 7:30-8
stot where it would replace “Fron-
tier,” which would be shifted else-

where,

The networ.. will also emphasize
the programming of Sunday night
spectaculars aimed at the family
audiences. It believes that

~ Web Winners

THE LORETTA YOUNG SHOW-NBC-TV

Here iz a show that's

doing a whale of a job for its

sponsor— not only in terms of total number of viewers it's
delivering, but, even more important to its bankroller, the
type of audience it's reaching. The fact that it's the No. 1

network dramatic show in app

EII.I to women vIiewers -

doubtedly makes its sponsor, Procter & Gamble, very happy

indeed. According to

the January American Researc

Bureau audience composition report, Miss Young pulls in
1.24 women viewers per set, more than any other network
dramatic show. The fact that it alse happens to be the
third most popular network dramatic show on the air, with
an ARB rating of 33.9, is added reason for Procter &
Camble to rejoice. The only web dramatic programs that
topped it in ratings were “Dragnet”™ and “Climax,” accord-
ing to the January ARB report.

FATHER KNOWS BEST-NBC-TV

The past six weeks has

in “lather's” popularity.

seen a sharp and significant climb
The latest Nielsen report, for the

two weeks ending January 21, gives “Father” a 28.8 rating,
the highest it’s scored to date, in comparison to the 20.9
rating it pulled in [or the Nielsen two weeks ending
December 24, 1ts latest 28.8 rating puts it onlv 2.5 poinls

behind its CBS competition, “Arthur Godfrev anc

His

Friends,” which six weeks ago was leading “Father™ by 14.4
points,  Judging from its rising rating strength, “Father,”
which stars Robert Young, looks as if it mayv be finally
hreaking thru into the big time rating sweepstakes, thereby
justifving the faith of Scott Paper Companv, which picked
up the .'-Eimw this season after Lorillard gave up on it as a
Sunduy night programming entry last season. The show,
produced by Screen Gems, has been exceedingly popular
among newspaper critics and execs in the industry right

from the start.

FEATURE PLAN:

ABC Affils to Sell Part
Of Mon. Show Locally

NEW YORK, Feb, 18. — ABGi

affiliates will he able to- sell lo-|

“Babes in Toyland” kind of vehicle | workes: new Monday nignt feature |

is eminently suited to attract this | film show and pocket 100 per cent |,

kind of viewing public. Conse-
quently, the concentration next
season wil! be in offering this kind
ol specltacular to bear out its
theory,

of the proceeds, ﬂc'r_ﬂrﬂing to the |
plan the web has worked out. |

The network is turning the |
10:30-11 p.m. segraent of the 9-11

: . " | program over to the stations for
Should the Sunday night “Com- | them to sell at whatever price and |

edy Howr™ not improve enough, in whatever way they wish, The |
chances are also that a family bype | move was made to give stations an

of show would be presented 1||'imrf-ntj~,-c- to pick up

the 8-9 Sunday hour.

the two-hour
show, the last half hour of which |

The show, however, displaved | runs over into station option I:il‘m.“.|
sharp comeback powers’ lust Sun- | The advantage to the stations is|
dav evening when it nearly” hit a |that it gives them saluble pro-|

200 Trendex, doubling its show-
ing of the previous week, The
network and its brass have conli-
dence in the property and will give
it everv break belore calling it
quits.

gramming for their 10:30-11 p.m.
period at no cost,

The weh, meanwhile, s making
available o maximum  of three |
spots per half hour for the First 90
minutes of the show, These spots |

would be sold to national bank-
rollers at a price reportedly in the

A cally a full half hour of the net- neighborhood of $5.000 each.

The program, as vet untitled,
ill use reruns of J. Arthur Rank
features that were aired Ffirst on
ABC's “Afternoon Film Festival.”

| Paul Ackerman
| Herb Dtten., .,
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Shows to Grassroots Amer.

NEW YORK, Feb., 18.—Takin
TV outside of New York and Hol-
lywood studios and to grassroots
! America seems to be on its way to
' becoming the newest trend in the
| trade. The kick-off will be Rew-

lon's newest show, “The Most
Beautiful Girl in  the World,”
which goes into  the 10-10:30

Thursdayv evening slot on CBS-TV
in early April.
Produced by Adrian Samish, the

. S -

] Bill me

Occupation or Title

LCompany
Address

City

T . .

lone
Send to: The Billboard, 2160 Pattersen S5t., Cincin

Mate -

program will travel to wvarious
citics around the country. There,
live audiences will select voung
[eraales  with  talent, intelligence
and beauty and vote prizes for the
winners in a contest among them,
The top pay-off will be $250,000,
at the end of season.

Another example of the interest
in this burgeoning trend is the
plun of one of TV's most important
persomlities—Arthur Godfrey. The
Redhead will spend next week at
Lake Placid, N. Y., but this just
seems to be the beginning of his
plans to travel this spring and sum-
mer. Under consideration are trips
to Miami, New Orleans, Chicago,
St. Louis and Cheyvenne, Wvyo.,
with possibly e dae '
the last stig

WwWww americanradiohistorv com

matic tulent would be [eatured, |
This show is already sold to an
unnamed elient, the no network
commitment has been made.

The impetus behind the drive to

:ln‘ini.{ TV to the hinterlands is Lhel

local promotion it will give spon- |
sors, plus whipping up excitement |
in each town about the progrums.
This last Factor can result in in- |
creased ratings, And nation-wide
viewing interest can be spurred
when events are covered—as for
example, Godfrev skating at Lake |
Placid, or Frontier Week at Chey-|
ennc—that make good TV, -

Tuking TV outside the two ma- |
jor cities lus been done in the past. |
Swilt's ill-fated Horace Heidt !'ﬁlﬂ"r'r'

e Ll many nighttime

" : - P

ol Sullivan's, have
Hings at it In|

s¢ has been

e ].l.:'- o
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Brief & Important

REVLON, LORILLARD REPLACING .
"ADVENTURE’ WITH ‘CHALLENGE' . . .

Revlon and Lorillard have finally reached agreement on replacing
their Sunday night 10-10:30 “Appointment With Adventure” show with
“The $64,000 Challenge,” another Lou Cowan package. The new quiz
program, which debuts March 23, will utilize “564,000 Question™ win-
ners as panelists,

CBS, SCREEN GEMS PLAN 5
TO 5§ 'PLAYHOUSE W5’ . . .
CBS is working out a deal with Screen Gems for production

of five to eight 90-minute dramatic films for its “Playhouse 907
series for next season. Screen Gems reportedly will spend more
for producing these films than it will obtain from CBS, but the
TV film firm expects to make a profit thru sale of the films to
rmmeus theaters and American TV stations for use as feature
ilm fare.

TODAY TO SPRUCE UP MAG
WITH NEW FEATURES . . . .
Beginning Monday (20) "Today”™ begins the programming of fea-
tures which are expected to enhance its maguzine type of format.
There will be nows segments on medicine, business, industry, finance,
fashions and travel. Most, if not all, of these features have been pro-
grammed on “Home” and have proved extremely salable in terms of
getting sponsors with related products to pay the bills,

NBC SETS MISS CORNELL,
BASEBALL APRIL SPECS ...

NBC has scheduled two spectaculars for April. The first,
which will air April 2, will see Katharine Comell play the star-
ring role in “The Barretts of Wimpole Street,” while on April 15
the weh will tum out a spec saluting baseball.

TALENT ASSOC., AFTRA TALK
ADDED ‘JAMIE' PAY . . .

Talent Associates is negotiating an agreement with the American
Federation of Television and Radio Artists concerning additional pay-
ment to actors who appeared in the “Jamie” series. Talent Associates
wants to turn over the kines of “Jamie” for syndication by a TV film
distributor. Up to now, AFTRA rules required payvment to actors of
100 per cent of their original wages when kines of live shows were
aired. AFTRA, in an effort to encourage greater distribution of kines,
is now lowering its re-payment demands, reportedly to approximately
35 per cent.

REDI-WHIP BUYS, CURTIS
NEAR ON "QUEEN’ . . . ;
NBC this week sold an altemmate quarter hour of “Queen
for a Day” to Redi-Whip and is close to selling the other alter-
nate quarter hour to Helene Curtis. The sale of this quarter-
hour period, which would be on Thursdays, would hring “Queen
for a Day” close to a 70 per cent sellout.

ABC READIES AFRICA SERIES
FOR NATIONAL SPONSORS . . .

ABC is getting set to offer national bankrollers a jungle, doen-
mentary, adventure film series for next season. The film series, which
is described as a visua! diary of a jungle safari, will be shot by Attilio
C:atli on his upeoming expedition to Africa. Galti is known to the TV
industry as a producer of commercials.

Demands for Packages
In Color Moves to Fore

NEW YORK, Feb. 18.—A mar- | network is committed to begin a
ket for program packages that can |st-onger programming push this
be produced in color is beginning | summer to help create s demand
to manifest itself. Those packagers |for its parent company'’s produet.
Who have such programs will have | And the usual rerun product of
an advantage over their competi- | dramatic anthologies, because it is
tors &t NBC-TV, which is looking (ot in color, is mot the program-
for new ewler stanzas for this sum- {ming answer, tho much of it is
mers schedule. Most of them will | certain to beon the network.
be live. The answer, of course, is new

A number pf the current NBC | programs that can be done cheaply
shows now being produced in coler | in eclor and which will offer the
will not be on this summer. Milton full potential of the new medium.
Berle js a case in point, and he is | NBC's Brooklvn studios, which are
the big regular color attraction, | equipped for color. will not be
aside from the spectaculars, which | able to be used this summer be-
will continue thru the warm|cayse they are being refurbished.
weather months, The big color shows will eriginate

Because RCA will have tooled | fram the Coast.,

up this spring for greatly increased
STEVE ALLEN'S

production in color receivers, the
Screen Gems - |4 WONDERMAN

A d ds 2 Shows Steve Allen is currently one

of TV's wondermen. Allen is
currentlv dickering with Uni-
=Ty e ersal-International  for  his
NEW YORK, Feb. 18.—Screen ‘?rﬂ , e
Cems this week added two more second feature. [he Benny
properties to its already bulging
roster, of programs it will have

Goodman Story,” his first, is a
solid box-office’ success. On
aviiluble for sule to national spon-
sors tor next season.

the disk front, he has five al-
Buth  properties  are  heing

bums and a record out
“Music for Tonight,” the top-
hruught__ into Sereen Cems by HHEHEJ J'l:'f:,'?..I:h.m;l;:m,z:,ﬁth:_n
Harry Sauber, who will own them two books and a third s about
jointly with Screen Gems and will to be pﬁh]i-ﬁh;d. His latest
f_'-‘_'f as producer. One show, titled will Be “The Funtviian™ s
]-'!l.].ﬂ npody, the Face and the| goioc study of comedy. The
l:hr.un, ‘“i a situation comedy about twa others are “Bop Fables”
ree g]l' L5 d u]::'. 'l . f T P, t -
The second, titled “Share Leave,” - : o it i un-'gh -
is a comedy series about two sailors {f Allen does another picture
and their adventures in different
ports of eall, A pilot of the first is

for U-1, it will mean that “To-
night” will have to be shifted
scheduled to go before the cameras
late in April

to the Coast for another two
months,

Clients Must Be Early Birds
To Get Fall Program Plums

Competition Puts Networks Ready
To Work on Time, Package Deals

NEW YORK, Feb. 18.—That old
adage, “The early bird catches the
worm,” uptfaren v is going to hold
true for advertisers seeking choice
network time for next season.

With the current season pretty
much over, the webs are already
beginning to pick up steam in their
efforts to solidify their program-
ming and advertiser line-ups for
the full. Some preliminary push-
ing of their fu]lp Programming is
already under way at the networks.

Those bankrollers willing and
able to move early and swiftly in
committing themselves for the fall
should be able to grab off a choice
time. slot and program before com-
petition becomes too intense.

The networks, of course, are
anxious to get their own packages
anchored down with sponsor con-
tracts tying them to time periods
where the webs feel they will do
the most good. CBS-TV, for in-
stance, will no doubt waste little
time in lining up bankrollers for its
new “Playhouse 90" series, which
its planning to put into its Thurs-
day 8:30-11 p.m. time slot next
season.

Up for Grabs

American Home Products and
General Goods, two of the buank-

IV Fun Minus
A Set: Games
Built on Shows

® Continued from page 1

alities have drawn record-breaking
crowds to toy departments at Mil-
ler's department store in Knoxville,

' Shillite’s in Cincinnati, Hallibur-

ton’s in Oklahoma Citv, Gold-
smith's in Atlanta, Brown-Durkin’s
in Tulsa, Harvey's in Nashville,
Block & Kuhl m Peoria, I, and

'Klein's and Woolworth's in New

York, to name a few. -
Possibilities of exploitation of
games derived from TV shows are
vet to be fully tapped. Tho the
industry was quick to step into the
field, it's an ever-changing and
growing market, From March 4
to 15 the Toev Fair will be on in
New York and many new TV
games are expected to be shown.

Others which have had their day |

will likewise be missing from the
show. Tho there’s little mew in
these gumes — most of them are

adaptations of older ones — the

manufacturers’ grosses have en-
joved an increase from %322.000.-
000 in 1947 to about $449.000,000
in 1954, due in part to the TV
influx. And there are continually
new sources on TV to be tapped,
Over Licensing

One factor which has caused
concern to the games manufactur-
ers is the “over licensing” on the
part ol the TV interests. Without
exceplion, “Dragnet” was praised
for its refusing to license anything

that has no direct, bearing on the |

show itself. “This really serves to
the program's advantage,” said
Ralph Shipman, of Toy Manufic-
turers of the U.S.A., Inc., “since it

Jprevents early saturation of the

market.”

It was pointed out by local deal-
ers that one of the main factors
in the quick demise of Davy Crock-
ett licensing was the issuance of
too many licenses for merchandise
that had absolutely no bearing on
the show itself, viz., bicveles, tele-
phones, etc.
quick-in - and quick-out
with little stability,

market

rollers  which currently  occupy
that period, have reportedly both
indicated they don't want to buy
into the new show, which means
that the show will be up for grabs
‘on a “first come, first served” basis,
‘tho Bristol-Myers and Singer are
cstill to be heard [rom.
[ With the competition from ABC-
TV expected to be stronger this
coming season, NBC-TV and CBS
will probably not want to k po-
tential advertisers waiting too long,
Tho the demand for prime time on
' NBC apd CBS is still greater than
the supply, these webs ar. not sold
out completely even now at night.
CBS is  still smarting from
this season’s experience with its
Wednesday and Fridav 7:30-8
ram. time slots, while NBC still
;im:-; its problems in selling its elee-
| ons package,
CBS Properties

Among the new properties CBS
has awvailable for the fall are an
hour-long Herb  Shriner  variety
show, ticketed for Saturdays 10-11
pau.; an hour-long Perry Mason
detective series, which may be
aimed for a Fridav night berth;
the  above-mentioned “Plavhouse
90, “Whifevhirds,” a  half-hour
Desilu [ilm series slated for an
early evening time slot; a UPA
half-hour cartoon  series, “The
Trailblazer”™ adventure series and
“Joe and Mabel” a sitwation com-
edy series, which is ready to start
on the air at any rime bnt would
be held for the fall if no sale is
made.

ready has lined up for fall pro-
gramming are “Circus Bov,” “Im-
pact,” 'Ehe Marriage,” stwring
Hume Cronyn and Jessica Tandy;
“Johnny Mocassin® and “Stanlev,”
|a situation comedy starring Buddy
| Hackett that would be produced
by Max Licbman. Other shows it
is working on include a half-hour

' nessee Ernie Ford and probably a
new Friday night series of spec-
taculars.

ABC, meanwhile, is already re-
portedly out showing several of its
new film properties. Its line-up of
shows available for fall sale thus

Har inelude "RFD, USA.” “Frontier |

Judge,” “Wire Service,” “The Tem-
pered Blade,” the new title for
lim Bowie series; a Joan Davis
situation ecomedy, “International

8 Mil Waiting
- f:-::-rimumd_‘fmm it 2_

and NBC-TV opposition, which has
undoubtedly hurt it.

CE is reported to feel that 20th
Centurv-Fox has not presented the
caliber of names on the show that
were discussed before the deal was
signed. The top name presented
so far was Bette Davis, and that
was in a clip from an old film. The
client believes that better ratings
would have resulted [rom stronger
names.
| The movie producer is said to
have told GE that top names could

' not be had without giving the stars |

| residual rights, and this Fox was
| not prepared to do, since it was
already  investing more than the
cost of production in the film pack-
age, Six of the summer shows
con CBS will cost the advertiser
' nothing as part of the deal, bring-
ing down IJ1|e price considerably,

| GE is also reported to be toving
with the idea n!] discarding its Sun-

day night half-hour anthology se- |
rogram has |

ries on CBS., This
done veryv well for the client. It
' hus also had some of the top talent

in the medium, including Henrv |

| Fonda, James Stewart, Joan Craw-

However, the advertiser is said
to maintain that the program is too

Among the ﬁmpertiﬂ NBC al-| gipir

live nighttime series starring Ten- |

Theater,” “Publicity Girl,” a scries
of once-i-month, 90-misute live
specials, “Command Performance,”
“It's a Sreat Country” and “The-
ater Guild Caities,” a live mmsical
variety show to be produced by
the Theater Cuild.

Politicos May
Get Segments
0f ABC Shows

NEW YORK, Feb. 18, —ABC-TV
ti$ putting the finishing touches to
a plan which will enable political
candidates in the Fortheoming elee-
tion to buy five-minute sepments
in its regularly schedvled pro-
grams, incloding such  top-rated
shows as "Disneyland.”

The price per five-minute seq-
ment would vary from show to
show, depending on program cost
and station line-up. The regular
sponsors would have as much com-
mercial time on these pre-empted
shows as they ﬂrclinuriﬂ:f de, but
they would receive a pro-rated
percentage rebate on program
cosls,

Live shows would be produced
'so that they run five minutes
| shorter than normally. Hour film
shows would have five Eﬂinuil%ﬁ of
ir program content edited out.
Half-hI:Jm shows would be Lreated
similarly, altho the editing problem
with these shows would be more
eritical because of the proportion-
ately greater amount of program-
ming material that would be
eliminated.

ABC doesn't plan to permit anv
one series to carry the brunt of
the political pre-emptions. The
web will probably set a limit on
the number of times any one series
will lose five minutes for this
purpose.

CBS Mulls
Summer Sked

HOLLYWOOD, Feb. 18.—CRS-
TV is considering continuing its
series of color spectaculars throout
the summer. Hubbell Robinson Jr.,
CBS® vice-president in charge of
programming, is currently studving
the prospect of continuing the TV
extravaganzas in his meetings here
with Hurry Ackerman.

Up-coming on the CBS spectacu-
lar calendar is “Twenticth Cen-
tury,” scheduled for April 7. with
Robinson this week signing Betty
Grable to co-star with Orson Welles
in the Ben Hecht-Charles Mac-
Arthur play; Neel Coward will
star in a new comedv-drama he
Lis writing for a May debut; Arthur
Schwartz is currently preparing a
musical version of A Bell for
Adano” scheduled for June. Both
the Noel Coward and “Adano”
spectaculurs have as vet to be cast,

New Show Angles

® Continued from puge 2

expected in 1973, collegiates could
pressure for more sophistication in
musie, comedy and drama, and
tmore of an ivy league approach

This makes for a | ford and others of similar stature, [ all around. 1f 1970° college cut-

|u|:|5 repeat the 1920 paltern, gag-
| men and admen will need a whaole

Manufacturers with some of the | institutional in nature, and that a|new line of patter. The Marilyn

largest steady sellers in the busi-
ness are Lowell Tovs, Pressman
Tn&a Corporation, Transogram Toys
and Cames, Hassenflel

and Bettyv-B, tho there are hun-

dreds in the game,

| show with a stronger merchandis-
ing slant might be more productive
of sales, But anv cancellation of

fully because of its proved track
| record. :

www americanradiohistorv com

Monroe idyvl could be replaced by
' the prom girl; Jim Tully, by a col-
legiate sleuth, and the stand-hy

Brothers | this property will be weighed care- | juvenile delinquent drama might

give way to a Noel Coward or
F, Scott Fitzgerald tyvpe.

-
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NTA

Nears 25 Stations on

Buy of 10 Selznick Features

Bought to Build Up Established
Programs; May Be Start of Trend

NEW YORK, Feb. 18.—Close to
23 stations were ed this week
to have bought or be close to buy-
ing the 10 David 0. Selznick pic-
tures from National Telefilm Asso-
ﬁiates. t"i;irtﬂuilf all of them aﬁ

uyin e ictures as part
the 4—[{ﬁﬂe i %' pﬂnknfe

Tho it's really too early to tell,
the trend so far among stations
seems to be to use the big new
movies to build their dy
established programs rather than
to create new feature program-
ming, If the trend actually de-
velops that way, it is considered
likely that there will be a wave of
increases in participation rates on
feature films.

WOR-TV here was expected to
close a deal with NTA momen-
tarily, It is buying the 10 Selz-
nicks only. WCBS-TV previously

REED HADLEY

starring in

Yy -

PUBLIC
DEFENDER

Americans know
that and love him for it
But Public Defender doesn’t only
swing juries. Entire segments
of the population are influenced
in their choice of food labels and
merchandise brands by what they
see advertised on these
bristling-with-action Public Defender
shows, In your market too,
whatever you have to
gell, Public
Defender will tip
the balance of

public opinion

in your favorl

69 HALF HOURS

First run in many markets!
Powerful re-run value in
ALL markets!

bought 23 other pictures in the
“INT” package.

There were contradictory reports
as to how much WOR-TV was
paying for the Selznicks. One ru-
mor, apparently reliable, was that
the price on the group of 10 was
319£ﬂim+ On a per picture basis
that would be over 50 per cent
more than WOR-TV or anv other
station here has ever paid for a
feature. Other reports were that
the price came closer to $13,000
apiece, which would still be record

‘MDM’ Run? :

WOR-TV is expected to run the
Selznick in its “Million Dollar
Movie,” beginning in the fall. It
appeared likely that WOR-TV
would apain raise its rates onm
"MDM" next season.

A station that may go against
the incipient trend is W]AR-TV,
Providence. A spokesman for this
station said they are not buving—
the deal is not closed yet — the
Selmicks for their late night “Mil-
lion Dollar Theater.,” He said if
they get the firs* runs of the Selz-
nicks, they will try to set them up |
as local spectaculars, once a
month, They will run in the latter
part of the evening in prime time,
They would sell the series at spe-
cial premium rates.

None of the stations checked
seemed to be banking on NTA's
bringing in a national sponsor for
the Selznicks before its July 1
deadline. For the most part, the
stations considered the pictures
theirs to sell. Howewver, a number
of them seemed befuddled by the
several “if” clauses in the NTA
contract. The paper sets up vari-
ous price differentials depending
on such contingencies as whether
the first run is sold to a national
sponsor; if so, whether the sale is
spot or network; if the latter,
whether they then come in via the
buying statiod or one of its com-
petitors.

Unlimited Plays

In a couple of instances NTA is
said to be offering unlimited-play
deals, In a couple of such situa-
tions the distributor is said to be
offering to let the stations buy
their own prints with the provision
that NTA will buy them bhack
again at the conclusion of the con-
tract.

Other stations that were re-
ported to have bought or ready
to buy the "TNT" package are
WGCTH-TYV, Ilnrﬂﬂrd, Conn,;
WHRQ-TV, Memphis; WEAT-TV,
West Palm Beach, Fla. (these

three, all Ceneral Teleradio sta-

tions, beught jointly); KPIX, San
Francisco; WBZ-TV, Bmhnlxlﬂm
two, both Westinghouse stations,
bought jointly); KFJZ-TV, Dallas;
KFDA-TV, Amarillo, Tex. (both
owned by Texas State Network,
bought jointly); WCCO-TV, Min-
neapolis; KUTV, Salt Lake City;
WLAC-TV, Nashville; KMBC-TV,
Kansas City, Mo.,; WHAM-TV,
Rochester, N. Y.; KING-TV, Se-
attle: WILK-TV, Wilkes-Barre,
Pa.: KBET-TV, Sacramento, and
KBOI-TV, Boise, Idaho. '

Magoo fo Plug
Rheingold Beer

HOLLYWOOD, Feb. 18.—UPA
Pictures’ Academy Award winning
cartoon character, “Magoo,” will
be giving Miss Rheingold some
stiff competibon in selling that
beer in the Southern California

| market.

A deal was concluded for a
three-way campaign using the Ma-
goo character between UPA pic-
tures and Foote, Cone & Belding,
the Rheingold ad agency. Mark-
ing the first ime the Magoo char-
acter will be used for commercial
purposes, the campaign calls for
TV spot announcements and news-
paper ads featuring Magoo as well
as the use of Magoo in point-of-
sale displays, carry-home ecartons
and other merchandising devices.

TPA Re-Signs
l. Fromkess

H{}LLTWGUDEIFEIJ. lﬂ.-—Tealt-
vision Programs America this
week re-signed Leon Fromkess to
a new two-year contract as vice-
president and executive producer
of all its shows. The deal scotched
rumprs that Fromkess was talking
to Screen Gems about joining them
to produce spectaculars for CBS-
TV.

The film company has just
finished shooting a pilot of its new
vidfilm series, “Hawkeye and the
Last of the Mohicans,” starring
Jolin Hart as Hawkeve and Lon
Chaney Jr. as the Mohican.

WOR’S ‘"MDM’
TO START RKO
PIX VIA ‘KONG’

NEW YORK, Feb. 18.—The
first picture in the big RKO
catalog to on the air will
be “King Kong.” WOR-TV
has scheduled the classic for
its “Million Dollar Movie™ of
the week March 5 thru 11,

WOR-TV, of course, gels
the RKO package directly
from its parent, RKO Telera-
dio, which