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Powerful Salesman
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sHererD, WOR |]s Politico Conclave

MAY AGAIN BE
SWEETHEARTS

Of Juke Box Music

200-Selector Machines Bring to Focus
Prime Operator Need: To Sell Music

By BOB DIETMEIEPR

CHICAGCO — The 200-selection
juke box is proving itself to be a
powesful instrument for merchan-
dising selective recorded music.

In the same breath, however, it
must be added that it places bur-
dens on :he juke box operator
which requires him to exact the
most caretul management in mak-
ing it work for him.

It, therefore, brings into sharp
focus the compelling need of to-
day’s juke box operating manage-
ment; To sell music und the opera-
tor's place in it.

New  Dimension

It introduces & new dimension to
the juke box business by greatly
broadening the scope of selective
musie to include music beyond the
pop variety and for different prices.

But like any hard-heuded busi-
nessman, the juke box operator is
concerned with income in relation
to investment. All the evidence
now available points to the fact that
properly” merchandised, properly
programmed and properly located
the 200-selection machine can be
a boon to the operator,

These facts are based in part
on a poll of music operators who
operate  Tull-line equipment and
an ubove-average num of ma-
chines.” Here are the salient facts
contained in that poll:

2V's on Dime

That 92.9 per cent of 200-selec-
Hon equipment operates on dime-
a-tune playv. This contrasts with
just 54 per cent of machines with
50, 100, 104 or 120 selections.

That only about one new record
release more (on the average each
week) is plaved on the 200-selec-
tion murﬂiur as compared with
machines in the 80 to 120-selection
range, slightly more than two more
than on the 40 or 50-selection
I""I:h']‘i.

Favorites Boom

That in an operatar group aver
aging nearly 73 juke boxes pes
aperation, which f. above-avernge

Standards Get

Increased Play

NEW YORK—The great stand
ard songs are getting increasing
play these davs on virtoally all
important levels of t'.xrlnimtium
radio, records and juke boxes. The
expansion of the package record
business and the growing use of
LP programming by jockevs has,
of course, accounted for a tremen.
dous increase in performances of
standards over the air,

Coupled sith this we now have
the broader acceptance of the 200-
selection juke box, which poses a
programming challenge for opera-
tors and definitely forecasts an

even greater relinnce on the large
pool of recorded standards.

0.6 per cent are 2005, 71.9 per
cent 80 to 120-selections, just 18.5
per cent 40°s or 307,

That e:timgf album ml{}ﬁiﬂ}fi pro-
gramm 1 pet cent) thad ex-
tended plays {E.T per cent),

That the old favorite category of
inusic assumes great importance in
the 200-play machive, with 42 per
cent of the records programmed
falling into that categorv compared
to just 18 per cent in this classifi-
cation in machines offering 80 to
120 selections,

That music operitors want - |
chines available to them which|
offer 50 to 200-selections in order |
to be able to operate most profit-|
ably.

(Editor’s Note: Detailed an-
alysis of these facts will be
contained in a series of articles
in the Music Operntor Forum -
beginning in next week’s is-
sue,)

Disk Buving

The significant fact is that so
far there hasn't been many more
new records purchased on the aver-
age each week for the 200 than for
muchines with just roughly half
that number of selections.

Atter initial buying of records fo |
rogram for half the machine—old
avorites, show ‘unes, EP's—the re- |

mainder i programmed just as be- |
fore. The former group is left on |
the machine, changed very infre-
quently, |

For the operator who so far Ras
regarded the 200 as a bigger |'|1l~'.r.'|
box, with roughly twice as many |

(Continued on page 78)|

NEW YORK—Unpredicta-
ble Jean Shepherd, who was
axed for the second time in
two weeks as all-night disk
jockey at WOR here last
week, may vet air again on the
station if a reported new deal
Eﬂﬂs thru as scheduled. Shep-

erd was canned again Fri-
day (17) after being cut off
the air for urging listeners to
buy Sweetheart Soap, which
did not advertisce on WOR,
just to prove that he can in-
duce his “night people” [ol-
lowing to buy mng.

pending deal, it is
understood, calls for a new
Sunday 9 p.m.-1 am. time,
with Shepherd to be spon-
sored largely by the product
he had plugged gratuitously
—Swertheart Soap.

Shepherd had been given
notice by the station the week
before the soap episode on
the grounds that be was not
sufficiently commercial. But
he was retained after several
hundred of his ardent flock
rallied at the burmed-
out Wanamaker's department
store.

Friday night (24) Shepherd
drew several hundred fans to
a Times Square drug store,
where he autographed copies
1.: b & Lih-:a-rtint.'! the novel
that grew out of a gag in
which his followers had har-
ried book dealers all over
town asking for the tome
which at the time was
strictly imaginary, The auto-
graph seekers turned out in
response to spots bought on
the Long John Nebel show,
which replaced Shepherd.

Marriage to Video
Headed for Rocks?

Choice: Put on Show, Give Confabs
Back to Delegates for Nat’l Good

By SAMN CHASE AND
BOB BERNSTEIN

NEW YORK—It doesn’t tuke a
crystal ball to see that public i
Sy .t eecatin. o th (20 AL viwesdurng st o

5 itical convenlions must| .y . c ]
bring about vast changes four vears i'ffﬂ:i %w mtirl::n m“m mmf ust Iy
hence, Should this not ocour, it is viithiout Biicior ok e of Failing to
an ﬂllllﬂ:‘il I,H]ds-'ﬂ“ h".'l ﬂuﬂ T‘-. Y- Ii"-"ﬂ up o tthh' u Hf.' IEH*i{.'EEI‘Ur
erage will be drastically curtniled. | P

If changes come, the .I.I.Ill.'l'll.llli'l-'l.'h'm“nm ilities, it

What went wron
secr to be: two weeks? With both political

a) Reversion of convention stag- | parties consciously striving to tailor
ing to the pre-TV technigue of their proceedings to the cameras,
getting the political business done under the tutelage of top-ranking
regardless of the presence of a|TV and show business advisors,
viewing audience, with the vote- |land with the addresses being di-
seeking to come later. This would | rected at the viewing public rather
also almost surely mean a cutback | than the delegates, why did the
ir the amount of convention cov- | show fail to come off? Perhaps it
erage by the networks, was this Tatter factor, more than
any other, that undermined publie

interest.
Veepee Scramble

Apart from the final, hectic, un-
stuged scramble for the Democratic
vice-presidential post and the early
stages of Harry Truman's fight to
control that party’s presidential
nomination, the proceedings quite
obviously were as unreal as what
Alice found in Wonderland.

There seems little doubt, in the | Tt was dull because TV was not
backwash of the last two weeks | covering a live, unrehearsed slice
of paoliticking, that Viee-President | of history in the making, but rather
Richard Nixon was never more cor- | was making its Facilities available
reck than when he stated, in his | for quite obviously staged, timed

what has been said here will not
long be remembered.”

The network chieftains, fully
aware of the ennui which gripped

Cive Shows

b) A Further development ol the
direchon taken by the 1856 con-
claves, which were neither all pol-
itics nor all show business, but
leaned more toward the latter than |
did previous assemblages. In this |
case, they will be written, mounted
and staged with more care than a
Rodgers and Hammerstein musical,

acceptance speech, that “most of and caleulated political stamping,
complete with phony  demonstra-

Rodgers & Hammerstein Show

NEWS OF THE WEEK

tions and mock enthusiasm with
no more relation to actual emotion
than if they were being re-enacted
on "You Are There,”

Again,”

g -
Giant,” and many other tunes et

The GOP meet seemed even
worse than that of the Democrals

May Finally Get to TV ., . .

CBS-TV is about to secure the rights either
to “Me and Juliet” or “The King and 1" for
a color special next spring. .. ........ Page 2

Minnesota Mining Buyvs Division
Of Bing Crosbv Enterprises . . .
A race between two induostrial giants for the
development of color video tape recording
machines is seen in the purchase by Minnesota
Mining and Manofacturing Corp. of the

electronics  division of Bing Ellﬁh:-" Enter-
L A N T Page 2
Disk Dealers Conlirm Demise

Of Traditional Summer Slump . . .

The “end of the annual summer slump” in the
record field has been confirmed by a large
sampling of representative dealers across the
country. Record business—on the retail level—
in the summer of 1956 is at least 25 per cent
ahead of summer 1955, with the big increase
in packaged goods. = aia's s Page 16

Flock of Multi-Version Disks

Spurred By Strong Song Material . . .

Strong song materinl accounts  for a great
quantity of multi-version recordings, Newest
entrant in the music sweepstakes, “The
Friem"ll}' Persuasion,” from the film of the
same title. alrendy lands nine disks, with more
to come. “When the White Lilacs Bloom

heavy action by al&r execs. ........ Page 17

Strates Camival Purchases
10 Pullmans: Now 50 cars . . .

A leading Eastern railroad camival, the James
E. Strates Shows, has added o its size and
importance by adding 10 air-conditioned Pull-
man cars for its personnel. Owner Strales,
who now has 68 cars, will Hinish his tour as a

50-car show. .. Pace 64

Two Eastern Truck Carnivals
Sign With St. Louis . . .

Contracts have been signed bv the Coleman

~ Bros. Shows and 0. C. Buck Shows with the

Camival and Allied Waorkers Union (AFL),
Local 447, 5t. Louis. The agreemen! covers
workingmen only and brings to six the number
of camnivals signed by two union groups in

recent seasons. .. ... csssns s Poge b4
DEPARTMENTSE AND FEATLURES
Amusement Games .... 85 Migle = aee 16
El]mlll_i_l_-.-.d_l._lm_-_hﬂ. mlll-. L liars T TR BT |
Circus PR Muaic Machiney .ioeess TR
Coming Events ...sssss 17 i 1, 5
Classified Ads . ... ... T4 Pipes ey
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= Expositions. . ... o RS 4 e Ry |
Final “uriain . 57  BRouies =, 55
General Outdoar 13 Felevisiim -
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Merchomiiee . ....o... 73 Vending Machines ..... [

in this regard, because there was
not present even an clement of
competition for the nominations,
and so the proceedings from starl
to [inish seemed to follow a hard

(Continued on page [5)

Confabs Lose
Rating Power

NEW YORK — The politicians
are slipping. So it WDI.:I.!.I.I; seem at
least from a look at the late
Trendex reports on the political
conventions' ratings. Not only did
the conventions Fall below the
weekly average struck by other
types of ramming, but both
of them pped in ratings from
the 1952 coverage.

The usual Monday thru Friday
Trendex average for evening view-
ing is 346, The Republican Con-
vention coverage this vear came
elose to the mark with 34.4, while
the Democrats pulled only 26.9,

During the 1852 conventions,
the Trendex ratings for each politi-
L (Continued on_page 8)
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GIANTS SQUARE OFF

Minn. Mining Buys Crosby
for Big Tape Entry

‘Machine

NEW YOBRK—A battle of the
giants is shaping up in the video
tape machine field, the ultimate
benefit to accrue to TV in the
form of more rapid development
of the machine both for color and
black and white program record-

ing.

Minnesota Mining & Manufac-
turing, the multi-million dollar cor-
poration whose catalog of products
includes scotch and recording tape,

last week bought the electronic

engineering division of Bing Cmi:s
En i for an estima
91,000,000, the down payment be-
ing $75,000. With the weight of
the new owner’s capital behind it,
the perfection of the Croshy tape
maﬂﬂw, for color as well as black
and white recording, is said to be
sbout a away. The Crosby
tape ma is the most important
single item of its electronic engi-
neering division.

The Minnesota Mining buy of
the Crosby tape machine will un-
doubtedly accelerate the perfection
of the RCA tape machine which
has been demonstrated to the
Emu, tho it still has some prob-

ms to solve, mainly the size of
the spool. RCA was a purchaser

Hazel Bishop
Buys ‘Clock’

NEW YORK —— Hazel Bishop
has bought “Beat the Clock” on
the CBS-TV network Saturday
evening, 7-7:30. The quiz show
was under option last month to
Pharmacraft, which changed its
mind about sponsorship when
a sufficient number of markets
hadn’t been cleared on a live basis.

But Hazel Bishop is willing to
take the property in some markets
live and in others on a delayed
basis. The sponsor is dropping an
alternate week gquarter-hour of-the
Bob Crosby show on the same web,
Raymond Spector is the agency.

Toni to Drop
‘Scouts’ Time

NEW YORK—The Toni Com-
pany has decided to drop its alter
nate week sponsorship of “Arthur
Godfrey’s Talent Scouts™ Mondays,
8:30-9 p.m., on CBS-TV. Lipton’s
Tea remains as an alternate week
sponsor,

The probable reason for the can-
cellation is Toni's purchase of al-
ternate week sponsorship of “Stan-
ley” on NBC-TV in the same
time slot,

--_-l-——-l-i-—-—-lu-l-——--u._.— —— i —

of recording tape from Minnesota
Mining, tho it has alse been said
that it has helped Eastman-Kodak
with its work in tape development.

Ampex Work
At this stage, however, Ampex
which has nﬁead sold its tape

machine to more than 100 stations
and several networks ig first in the
field with 1+ machine ready for TV
use, tho it is enly in black and
white program recording, Ampesx,
of course, is also working on

development of its machine for the
recording of color shows. And Bell

& Howell and Reeves are also said
to be working on the perfection of
a color machine.

Sale of the Croshy division cul-
minates six months of negotiations.
Three other groups were said to
have made offers. Crosby will re-
tam a small interest in the ma-
chine. Two members of the Crosby
research staff, John Mullen and
Wayne Johnson will be retained,

According to Basil Grillo, vee
of Crosby Enterpri the other
divisions. of the company will con-
tinue to function as previously,

TO TV AT LAST?

R&H Stage Musical
Talked for Spring

NEW YORK — Tho neither
party had confirmed at press time,
CBS-TV and Rodgers & Hammer-
stein are said to have concluded
negotiations to bring the first R&H
musical to televition next spring,

The most famous writing team in

the industry has heretofore ex-

ssed antipathy to the medium,

ut a reportedly record sale price

and a sincere belief that the public

will be pleased induced them to
make move,

"Me and Juliet” and “The King
and I” are the chief contenders for
the special color telecast, which
will be done live from New York.
It the latter work is chosen, no
official anmouncement will be re-
leased this year, to avoid any con-
flict with the 20th Century-Fox
movie version currently playing in
tirst-run houses,

With many Cole Porter, and
Rodgers and Hart musicals already
telecast, the seven Broadway cre-
ations of Rodgers and Hammer-
stein remain among the theater’s

Chevrolef Gefs

'Wire Service’

- NEW YORK—With two divi-
sions of the same company bidding
for “Wire Service” unknown to
each other, ABC-TV has report-
edly sold alternate week sponsor-
ship in the dramatic series te
Chevrolet.

Pontiac and Chevrolet, both
divisions of General Motors Cor-
poration, have been seeking the
Thursday night hour-long show.
Pontiac, however, wanted short-
term sponsorship, so the decision
went to Chevrolet. R. ). Revnolds
will sponsor the alternate weeks.

T ——— S S . e
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richest, most im t properties
sought for transference to the TV
screen. Scenes from the shows
have occasionally been staged,
mostly on the Ed Sullivan show,
and R&H did do one spectacular
for General Foods in 1954 along
the same lines.

Since that time, however, they
have turned down 100 or more
offers to telecast any one of their
musical plays in its entirety,

Chances are good that Oscar
Hammerstein I and Richard Rodg-
ers themselves will appear on
camera before or after the perform-

Sweets Buys
‘Rangers’ Half

NEW YORK —- The Sweets
Corporation, maker of Tootsie
Rell, last week h-nught alternate
weeks of “Tales of the Texas
Rangers.” It will co-sponsor the
show” with General Mills in the
Saturday morning 11:30-12 slot
on CBS-TV.

Tootsie Roll, which last season
had several NBC-TV Saturday
moming shows, will replace Cur-
tiss Candy as alternate sponsor of
the CBS-TV Western stanza,

Chesterfield in
P&G Net Swap

NEW YORK —— The trend to-
ward altermnate nsorship con-
tinues as Chesterfield has begun
negotiations with Procter & Gam-
ble for a network swap. Half of
its “Dragnet” series (NBC-TV,
Thursdays, 8:30-9 p.m.) would go
to P&, with half of the latter's
“This Is Your Life” (Wednesdays,
10-10:30 p.m.) switching to Ches-
terfield,

Bemington Rand, Inc., is also
talking with Chesterfield about
takirg over alternate week spon-
%?hip of “Cunsmoke” on CBS-

ABC-TVY Weighs Show

For Martin Agronsky

NEW YORK—Martin Agronsky
may have won himself a show of
his own by his criticallv-acclaimed
convention job, ABC-TV is mulling
an 11 p.m. news-and-interviews,
quarter-hour strip for the reporter,
to start this fall.

ance for some brief commentary.

NBC Increases Fall
Telementary Fare

NEW YORK — NBC-TV will
offer more telementaries in prime
time periods next season. “Tele-
scope, the web’s newest program
of documentaries which was slated
to be programmed on Sunday aft-
ernoons this fall, will now be of-
fered in a number of pre-empted
hours during the evening.

The cause of the “Telescape”
switch is the slotting of the Ray
Bolger show on Sun
to alternate with “Wide Wide
World,” probably Sunday 5-8. The
network has Bolger half-sold to
Helene Curtis.

One of the “Tele " series,
that on the launching of the earth
satellite, has already been sold to
International Business Machines.
Deals are also pending with North

y afterncbons |

American Aviation for the majority

one about the Oceans. NBC's
“Project 20,” of course, will also
present four or five programs in its
series in prime time periods. No-
relco sponsors “Project 20.”

This will mean that the NBC
will be offering a telementary
abont every month during the
1956-'37 season,

CBS Packages
Shulton Shows

NEW YORK-——CBS-TV is put-
ting together a package of pro-
ams for Shulton to sponsor this
all,  Shulton will b: Il three

of the others. They include Mau-{ half hours of the new hour version

rice Chevalier's Paris, “Doctor,”
“Assignment Southeast Asia,” “H-
Hour,” “Crust of the Earth” and

Vick Moves
Into Web TV

NEW YORK—The Vick Chem-
ical Company has moved into net-
work TV. The maker of drug prod-
ucts has purchased half of “Big
Story,” NBC-TV, 9-9:30 p.m., Fri-
day, which it will share with
American Tobacco.

It will also alternate sponsorshi
of the Jonathan Winters show witg
the Lewis Howe Company, Tues-
day 7:30-7:45, on the same net-

work.

WWW americanradiohistorv com

of “See It Now" on Sunday after-
noons.

The sponsor is also picking up
two individual half hours of the
Bums and Allen show, which the
re%aiar co-sponsors, B. F. Good-
rich and Carnation, will relinquish.
Other programs not known are in-
cluded in the package, Shulton’s
sponsorship of Murrow's “See
It Now” last season was very
successful.

WRCA Ups Sam Dana

NEW YORK—Sam Dana has
been promoted from supervisor of
TV promotion for NBC Spot Sales
to head of advertising activities of

WRCA and WRCA-TV. He joined | maiie of

NBC in May, 1955.

Culligan Named
NBC Radio VP

NEW YORK——NBC last week
indicated its continuing faith in the
future of its radio network by the
appointment of Matthew J. Culli-

an as veepee in charge of radio.

e replaces Charles Ayres, who
resigned recently,

Culligan has been vice-president
and national sales director of NBC-
TV. In his four at NBC, the
network topper ﬁna compiled an
impressive record of achievement.

His first major assignment was
sales direction of “Today,” “Home"

and “Tonight,” which is
to gross about $18,000, this
year. He has also pioneered in the

use of closed-circuit TV to sell TV
to advertisers. Culliga
known for his development of sales
talent at the network, He is 38,

CNP Finishes
Exec Line-Up

NEW YORK —— California Na-
tional Productions, Inc., has com-
pleted its executive staff with the
appointment of five new directors.

William L, Lawrence will head
the Eastern unit of the Program
Development department, Robert
A. Anderson will direct business
affairs, Norman S. Ginsburg will
be manager of advertising and pro-
motion, Frederick Jacobi will serve
as publicity manager and Francis
X. O'Shea will be merchandising
director,
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ADDED SALES PUNCH

Stars’ Appearance
Hypo Product Sales

HOLLYWOOD — A TV pro-
gram corbined with personal ap-
“pearances of the stars in towns in
which the show is on the air can
have a tremendous effect on prod-
nct sales, This is being graphically
illustrated in the p.a.s the stars
of “The Country Show” are waging
for sponsors Pillsbury Mills and
Ballard Flour Company.

Pillsbury spot-books the series,
produced by Al Cannaway, nation-
«allv in 120 markets, Ballard picks
up the tab in 23,

The four stars of the program,
Webh Pierce, Faron Young, Marty
‘Robbins, -and Carl Smith, each
make approximately 200 personal

CBS Prepares
You, the Jury

NEW YORK—CBS-TV is pre-
paring a new dayvtime show, “You,
the Jury.” based on “They Stand
Aceused,” which formerly ran on
the Du Mont network in an evening
slot. The web has bought the

roperty: and revamped it to half-
]:{J-IH' strip form,

It will eonsider various cases of
interest to the daytime audience,
somie of which may run for several
davs. No time period has been as-
signed, but the web will have the
property ready if the need should

Arise,

Top Tunes Top
New Welk Show

HOLLYWOOD —= Top tunes of
the week will be highlighted by
the new Lawrence WE]E variety
show, goitlg into the 9:30-10:30
I;_m. slot on ABC Monday nights.
‘v be called, “Lawrence Welk's
Top Tunes and New Faces,” pro-
gram will also present a hand-
picked selection of outstanding
talent from all sections of the
conntry,

Accurding to Sam Lutz, Welk's
manager, and John Gaunt, Grant
ad agency exec, no methed of
picking the top songs has been
determined vet.

New talent will be picked from
local vadio and TV stations, col-
leges and universities,

Wesson Eyes
12 Web Shows

NEW YORK—Wesson Oil is
enusidering sponsorship of one of
two network properties. It is E}'in%
alternate half-hour bankrolling o
CBS-TV's  “Playhouse 90" the
Thursday 9:30-11 p.m. dramatic
vehicle. Also being weighed is the
purchase of one third of Sid
Cuaesar.

The latter buy would be for 15
weeks during the winter season and
five weeks during the summer,
Wesson was to have bought half
ol “Blondie” from Hal Roach, but
the deal fell thru.

Shapiro Heads Outlets

appearances per vear. Each p.a. is
a co-ordinated campaign planned
well ahead,

Generally, this is set up with
merchants, Banners and posters are
put up in stores, and both the TV
show and the star’s appearance
plugged. With most of the towns in
the 5,000 to 50000 population
range it becomes a big event.

An exee at Campbell-Mithun,
Pillsbury’s ad agencv, savs that the
appearances have been tremen-
dously suceessful in terms of sales.
Because of this, merchants have co-
operated wholeheartedly and sig-
nitied a new enthusiasm for the
product.

The agency exec stated frankly
that, on the basis of the program
alone, the series might not have
produced the sales effect desired,
but, with the p.a.s linked in, it's
done a tremendous job.

Cannawaw agrees on the impor-
tance the p.a.s have had on re-
newals of the series, now going into
its second year [or its two big
sponsors. Another plus is the fact
that openings and closings are
specially tailored for Pillsbury and
Ballard, thus giving them the ap-
pearance of their own shows.

Gannaway recently completed 26
new episodes for the Country
Show,” giving him a total of 53,
which, added to 43 “Stars of the
Grand Ole Opry,” being svndicated
around the country by Flamingo
Films, make a total of 85.

Additionally, Gannaway is bring-
ing out a new series with Faron
Young, titled “The Young Sheriff,”
of which five have been completed,
Flamingo will distribute this, also.

‘Famous Film’
Gefs Brit. Pix

NEW YORK — ABC.TV has
skirted its problem of secu. ing first-
run American lealures for “Famous
Film Festival” by scheduling Brit-
ish movies instead,

The films will coze from the 1.
Arthur Rank package, of whic{)
nearly 70 .emain unseen. Included
in these are “Hamlet” and “Gene-
vieve.” The question now i{s what
will thev use on “Alternocn Film
Festival,” which has been drawing
slowly on the Rank reserve.

Iﬁ.lmpp_-h-lmmrrll Company, mak-
ers of electrical appliances, is
the latest participating  spon-
sor to sign for the Saturday
7:30-9 p.m, stanza,

SUMMER SUBS BEAT ‘55,
FAR UNDER FALL-SPRING

Average 15-50 Per Cent Better Trendex;
Ratings About Half of Those Replaced

NEW YORK — The summer
programming story in 1956, seen
with the hindsight of approaching
fall, appears to have been slightly
better than that of 1955. But it
still doesn’t hold a candle to fall-
winter-spring. A studv of the
Trendex ratings of six representa-
tive summer replacements bears
this out,

These six summer shows did on
the average 15 to 50 per cent bet-
ter than their 1955 counterparts.
But they did hardlv better than
50 per cent as well as the shows
they replaced.

The first-run summer shows did
better than the rerums, but only by
a whisker. In 19535, the first-run
replacements did not do as well as
they did this year.

Sunday, 10-10:30 p.m., the live
“Man Against Crime” has proved a
stronger replacement than the live
“Cameo Theater” of last summer.
Its July and Auvgust Trendex rat-
ings were 11.4 and 11.5. The com-
parable ratings last vear were 7.7
and 6.7. However, it is still a far

from the Loretta Young show,
Eich from October thru March
had an average Trendex of 22.6
in this slot.

Meonday, 9-9:30 p.m., the Ffirst-

run Charlie Farrell film show was
slightly better than “Those Whiting
Girls,” also first-run film, of 1935.
Farrell's July-August averageTren-
dex was 12.9, while “Whitin

Girls'™ was 10.5. But it was stil
drawing only one third the popu-
larity rating of “I Love Lucy,”
whose O-tober-March average
was 36.0.

Tuesday, 9-9:30 p.m., the first-
run but oldie “Sneak Preview”™ was
a little better than the rerun “Sum-
mer Theater” of 1055, but only
half as good as the in-season “Jane
Wyman Fireside Theater.” Its
July and August ratings were 9.8
and 12.5, whereas the comparahle

ratings last summer were 10.5
and 7.7. “Fireside” had an
average 21.8.

Friday, 9-9:30 p.m., “Best in
Mystery,” using “Four Star Play-
house” reruns this summer, seems
to have had more appeal than the
reruns this show used last summer.
The August, 1956, Trendex was
8.7, while the August, 1935, was
6.6. “Big Story” this past winter
in this slot had an average Trendex

of 17.6.
Saturday Toell
Saturday, 9:30-10 p.m., “Festi-
val of Stars” (rerins of “Ford

KEY TO SUCCESS

‘Producer Showcase’

Buys With

. NEW YORK — Exploitation is
the key word in the selection ol
properties for presentation on “Pro-
ducers’ Showcase,” NBC-TV's
Monday-night spectacular, accord-
ing to Mort Abrahams, exccutive
producer of the series. Vehicles
booked for this season show a bal-
ance between music—longhair and
pop—and drama, using name stars
and name directors.

Music most obviouslv lends it-
self to exploitation, savs Abrahams.
He points to the numerous records
already circulating on tunes taken
from “The Lord Don’t Play Favor-
ites,” which will debut the season
of Monday spectacnlars.

Such artists as Kay Starr (also
featured in the musical), Louis
Armstrong and Mario Lanza have
already cut tunes which are getting
tremendous deejay play. They are
expected to do an impressive job
of pre-selling the September show,
the production topper reports,

Bally Angle

The same technique is also being
used for “Jack and the Beanstalk,”
the November “Producers’ Show-
case” spectacular. Am-Par is be-
ginning to cut disks. But Abrahams
declares that the nature of the ve-
hicle—being a fairy tale to be pre-
sented before the Thanksgiving
holiday—will offer other exploita-
tion potential, with exact promo-
tions still in the blueprint stage.

The other properties for the
coming season are expected to pre-
sell on the drawing value of their
names, Abrahams states. They in-
clude “Mayerling” with Audrey
Hepburn and Mel Ferrer, the Old
Vic's “Romeo and Juliet,” Sol Hur-
ok’s “Iestival of Music,” Sadlers
Wells ballet doing “Cinderella”
and Alfred Lunt and Lynne Fon-
tanne in “The Great Sebastians.”
This last is an instance of a top
Broadway drama, never made into
a feature picture, being offered to
TV viewers without prior theatrical

exposure.

. will be spelled out in a series of up-to-the-minute
features, statistical charts and detailed lists that explore
angles. Be sure to look for it in . ..

‘-h----ﬁ-----------

O .-

color TV from all

LB R B B B 4 L N B E _E_§E E_§L_J

The New Season’s
Opportunities in
Color Television

Theater,”) as the replacement for
“lTexaco Star Theater,” seems to
have proved more popular than
the reruns of “Star Theater” itself
last summer. In July and August
it drew Trendexes of 9.3 and 12.8.
In August, 1955, “Star Theater”
drew a Trendex of 9.0, This past
winter “Star Theater” with Jimmy
Durante had an average Trendex
of 20.1,

In July, 1955, NBC-TV in Sat-
urday, 9-10:30 p.m. carried the
“Allen in Movieland” spectacular,
[t drew an average 12.7 Trendex.

Saturdav, 10-10:30 p.m., the
“Encore Theater” dramatic reruns
seem to be about on a par with
the live Jonathan Winters variety-
comedv “And Here’s the Show” of
last summer. In July and August
it drew an 8.3 and 6.0, whereas
Winters drew a 6.9 last August.

7th In
manufacture

of leather

and

leather products

Amaong the telavision markets'
faramast in tha manufacture of
leather and leather pmdu:'r!,'
the Channe! 8§ Multi-City Mar-
kat ranks savanth, based ﬂnl
production figures for Amar-

-ica's top 100 counties ISALES
MAMNAGEMENT "'Survey of Buying
Powar™ —May 10, 1958),

wgal-tv
LANCASTER, PENNA.
NBC and CBS
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316,000 WATTS

STEINMAN STATION
_ CLAIR McCOLLOUGH, Prea.

TULSA. Okla.—The Griffin TV
interests  have appointed Mike
Shapiro managing director of
KTVX, here, and KATV, Little
Rack,
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TV FILM PROCRAMMING THE BILLBOARD Stptlr.'mbtr 1. 1956

From WTVN Columbus, come the
- FIRST AVAILABLE RATINGS
- ON WARNER BROS. PICTURES!

7

MONDAY NIGHT AUDIENCE CLIMBS FROM - FRIDAY NIGHT AUD!

Nitlic o 09 |
; 2 UF-19 |2 # I“THE PETRIFIED FOREST” : 8 b

- Bought by Leading Sponsors!
 AJAX-HELENE CURTIS-REVLON

~ ARRID-VASELINE ~ J oo
~ PROCTER AND GAMBLE ~ § rvourrmone

For complete details call..

ANVIN-BAVARIAN BREWING!
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ON MON.-FRI. EARLY

NCE CLIMBS FROM SATURDAY NIGHT AUDIENCE CLIMBS FROM

'4 W"HwTilt*hE“ RAE[}JYHMR'; | W Izo 6 N THE riatllllr;ﬁrﬁrﬂrfnunc"
HIS SUCCESS STORY CAN BE YOURS!

One look at these first available ratings is And these are only the first reporis! Just
all the proof you need that Warner Bros. wait till the ratings get rnlling..up..llp..ilp!
pictures ovt=rate all competition! On second thought— don’t wait! Act now and

get the big sponsors and the big avdiences.

o Associated Artists Productions, Inc.

345 Madison Avenve + New York 17, N. Y.
telephone: MUrray Hill 6-2323

This one
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TECHNIQUE

Unger Gives Thoughts
Re Ziv Approach

NEW YORK—"By the time we
produce a pilot film we know we're
oing to produce the entire series.”
gﬂ said Maurice (Babe) Unger,
roduction vice-president of Ziv-
'V, stopping off here on his way
to West Point for uction con-
ferences on the new Ziv show that
will go on CBS-TV for General
Foods this fall.
Expressing still another special
attitude toward the practice of pi-
lot making, Unger said, “If we

Alcoa-Goodyear
Budget Up 200

NEW YORK——The production
budget on next season’s “Alcoa
Hour-Goodyear Playhouse,” the
Sunday night 9-10 p.m. drama,
has been up to an estimated
$65,000 per show from last season’s
$45,000 production. The
drama wilﬁu in more for estab-
lished properties which have
greater exploitation possibilities to
awaken audience- interest,

Showcase Productions is lining
up a stable of top production tal-
ents to take over as ucers. Last
‘week Charles Russell was signed.
Also pacted are Sidney Lumet and
Alex Segal. Herbert Brodkin was
Jast season’s producer,

Britain Tries
Morning TV

LONDON—LK ey to the growing
confidence most commercial TV
operators are feeling here, despite
heavy losses by at least one over-
staffed contractor, is Associated
Broadcasting Corporation’s deci-
sion to bring back moming pro-
grams. Heralded as the housewife’s
choice, both the London contrac-
tors ran morning programs for the
first six months of Lﬁ:ir operation
here, then hustled them off the
creen as uneconomaic.

Now ABC has scheduled an
hour Sunday a.m. show which will
be networked. Contractors feel
that the morning shows may be-
come g again soon, now that
viewers have got used to the com-
mercial type of format,

Cig Sponsor
Adds Quarter

NEW YORK — Brown & Wil-
liamson for Viceroy and Kools,
bought its fourth alternate week
daytime quarter hour on the NBC-
TV network. Purchass was of
Tennessee Ernie, giving it a full
quarter hour sponsorship of the
variety show.

Advertiser is also bankrolling al-
ternate week quarter hours of “It
Could Be You” and “Queen for
a Day.”

NARTB to Distrib
Kits for TV Week

WASHINGTON — TV stations
shortly will receive a kit of promo-
tional materials from the National
Association of Radio & Television
Broadcasters to boost the promotion
35‘ EIgah'nnal TV Week, September

It contains news releases, slides
and a list of tie-in ideas for use
within the format of live programs.
Color will also be accented in the
promotional materials.

don’t know for Eﬂﬂaiﬂ we can sell
a property, we don't see any point
inﬂhuﬁlﬂ; a pilot film.” * For Ziv,”
Unger continued, “the main pur-

se of the pilot film is to guide
inal production decisions on such
matters as casting and scripting.
The breather after completion of
the first film is the last chance we
have to make any changes in our
basic approach to a series,” he
added. “It would be too late if we
waited until 10 or 20 films were
in the can.”

This point of view is obviously
made possible by the fact that the
Ziv field force can always be
counted on to put a new show over

national sponsor in due time.
Beats Air Force

According to Unger, the produc-
tion of so many speculative pilot
films is ridiculous. “Hollywood
now has more pilots than the Air
Farce,” he quipped.

Ziv itself is now known to have
at least two pilot films in the
house, "Annapuﬂs," which is in the
hands of its national sales force,
and “Martin Kane, Private Eye,”
which has just completed shootin
in E an&. One of these wi
probably - become Ziv's next syndi-
cation release, early in 1957.

Ziv now has four series in full
production: “West Point,” which
will bow on CBS in the fall; "Dr.
Christian,” which will bow in syn-
dication around October 1; “Sci-
ence Fiction Theater,” which is
near the middle of its second year
in the fall.

Ziv concluded uction of the
first cycle of 39 films in “The Man
Called X" two weeks ago. Pro-
duction of this series is now in a
hiatus pending a decision to pro-
duce a second year’s cycle,

Mickey Adds
Minn. Mining

NEW YORK — ABC-TV has
added the Minnesota Mining Com-
pany to its sponsor line-up for
Mickey Mouse Club,” reducing to
seven and a half the number of
quarter-hours still unsold.

The 26-week = contract will
match Minnesota Mining with
Miles Laboratories, in keeging with
ABC-TV’s policy of selling only a
firm 52 weeks,

M. Rountree
Show Slotted

NEW YORK —— NBC-TV will
program Martha Rountree’s “Press
Conference” Mondays, 7:30-7:53
pm.,, with a five-minute news
round-up by John Cameron
Swayze to follow at T:55.

This breaks the network's “news
and music strip” pattern to which
it adhered in past seasons in that
daily half-hour time slot.

WRCYV to Bow

Live Jazz Show

PHILADELPHIA — Dixieland
is the theme of "Midnight Jazz
Festival,” a live, local half-hour
program which will bow here
October 6 over WRCV-TV. The
show will feature such jazz stars
as Henry (Hot Lips) Levine,
Coatesville Harris, Al Leopold,
Bon Bon, Delloyd McKaye and the
Petit Fours dance foursome,

Dennis Kane will direct. There
will be no emsee, the transitions
from one act to another being
handled by dances, instrumental
riffs or vocalized rhymes.

in syndication if it does not find a

ADVISORY BOARD SURVEY

Keys to Fourth Web

Programs, Clearance &5

‘Which comes first, the chicken or the egg?
That has always been a good poser, and The
Billboard's TV Editorial Advisory Board has made
neat application of it in regard to discussion of a
possible fourth network.

The first question put to the Advisory Board
was: Do you believe there is a need for a fourth
web now? Voting throout the various facets of
the industry was pretty “even-steven,” altho the
“yes” replies got the nod with 55 per cent, against
41 per cent for the “no” voters. Curiously, the
station category, which would seem to beneflit
the most from another network, voted 52 per
cent against it.

The chicken-egg dilemma revolved around
clearances and programming. The moot point
was: If a fourth network got started, could it
provide sufficient good programming and get
sufficient clearances? Or would the growth of the
number of stations, etc., have to come first?

On the matter of clearances, many voters
operate in two and three-station markets, where
some outlets already have more than one net
affiliation. “So why do we need a fourth web?”
they asked. Many on the board pointed to ABC
and it's troubles in clearing markets.

Programming a Key

The second key factor—programming—actually
was the factor that tipped the voting in favor of
a fourth net. Better programming would result
from the added competition, some felt. Others,
agreeing, noted the SRO signs over the present

‘networks’ schedules and felt that there were

plenty of good ideas still to be developed to offer
a wider selection of fine shows. This, altho the
opposition was Tﬁﬂk to point out that the present
webs were handling a variety of program fare,

This discussion naturally led to a second ques-
tion: Would you use phone lines or film only for
such a network? “Film only” edged out the tele-
phone lines 42 per cent to 39 per cent in a close
voting, Immediacy was the main reason for ad-
hering to line use. Sell appeal, too, was a key
factor in favoring live pmg;mmming. The public
likes live shows, they said. “Multiple prints would
cost too much, and the fare would be too limited.”

When it comes to costs, said the film advo-
cales, the lines would be entirely too expensive,
Film also would eliminate time belt changes and
eliminate the problem of clearances. Flexibility
seemed to be a key word for those favoring a
film network.

Special Events

The voters for “film only”™ were not blind to
the lact that some programming, ie., sports
evenls, conventions, etc., would need the live
approach which could be provided only by the
lines. This presented no stumbling block to plan-
ning, m;::iy felt, because lines could be leased
when n . Regional and local advertisers, too,
they pointed out, would be able to get into TV
in more advantageous time periods.

If the voting on the first two questions was
about equally divided on the questions of why or

TV  broadcaster,

and film company.
how a fourth web, the advertiser question rounded
out the study. It was asked: If you were—or are—
& national advertiser, would you consider buying
time on a fourth TV network during the 1956-'57
season? :

“Well, sir, it depends,” came the replies from
a hedge-straddling majority, and with some justi-
fication. Altho those opposed to using an addi-
tional web made up un{,}r 20 per cent of the total
vote, their reasons were concrete: The three nets
take good care of the present audience, a fourth
couldn’t get clearances anyway and there’s no
track record on viewers, were their arguments.

The heaviest tally was in the “depends” cate-
gory with 41 per cent, followed closely by the
positive mt.'in&kf‘:ﬁl with 38 per cent. However, the
positive minded proved to be not so positive
either in their comments. They definitely would
buy if the time periods, markets and program-
ming fare were worth it. In other words, the
approach to a fourth net would have to be as
with any other purchase,

Many members thought rates would be
cheaper and that there would be an audience
in areas where the big nets don't reach. They
deemed it-an excellent chance for the newcomer
or for those forced out by SRO signs elsewhere.

More on time, payment formulae and pro-
gramming on this fourth hypothetical network
will be discussed in the next installment of the
Advisory Board in two weeks.

How They Voted

Do you helleve thers Is & need for & Fourth wetwork Im TV
inday? _ %

producer

Yea No No Oplnlon

Stutlons .........ccocsvnaasa 1B 1% 1
Agencles .....c.cvvusnnnnnaes 9 i _—
MWetwork Sponsors ........s.. & —_— 1
Reglonal, Local and Spol

Advertlsers .. ...covvvvuues 3 3 _—
Producers, Labs, Equipment.. 11 1 —_—
nm.l“r“l s d e mEd SRR i I I

TOTAL ....ivvosnnnnnnas &7 33 3

If yom were to try in organize 8 TV metwork foday. would
you plan to clrenlaie your programs by ifelephone Hnes, =2
ihe existing networks do, or would you clrculaie them siricily
by film, as has been often discussed over the past five yean?

Telephone Film

Lines Daly Boih

Biatfons .........covvennnusas 10 21 —_

AF‘I’-‘IH Rl B ma R EE I'l-llll'l-'ll 5 —_—

Melwork Sponsors .......... & — 1
Reglonal, Local and Spot

Advertliers . .......0000u0 p | 1 —

Producers, Labhs, Equipment .. 1 ] 1

Distribmtors  .......c0cnvnsea & | 2

NI, e i i o I8 n N1

If you were—or are—a nationsl sdvertiser, would yom con-
glder huying time on & fourih TV meiwork during ihe 1956
'57 season? '

Yes No Depends

!'hIh. ERESEEERS SN ELEREERE ] u . "
Apeneled ... .....c00mss00n X 3 |
TY MNeiwork Sponsors ...... — 1 b ]
Regional, Local snd Spot

Advertleers .......0c000 0000 3 i -
Froducers, Labs, Equipmemt.. 35 —_ X
Distributors ........cv0c0n00e 2 - 5

TOTALE  ....covevicsnnancs 2T 14 1%

Stations Say . ..

JACK GILBERT, station manager, KIIOL-TV, Hol-
drege, Neb.: “The third net is having trouble because
of a lack of outlets . , . a fourth would have a worse
time."”

CARL FOX, manager, KYTV, Springfield, Mo.:
“There are enough program ideas and stars, plus
good film properties , . . to fill four networks and
thus give the people a greater and more selective
choice,”
ROY E. MORCAN, executive veepee, WILK-TV,
Wilkes-Barre, Pa.: “The film network could be im-
plemented when necessary by leased telephone lines
to provide specific coverage.”
FRANK C. McINTYRE, veepee, KLIX-TV,
Twin Falls, Idaho: Fourth web time clearance
would be a problem. “For instance, in a very
small TV market we are being pressed to offer
good clearances for our present networks,”

BOB WATSON, station manager, KGNC-TV,
Amarillo, Tex.: “Lines are tremendously expensive.
Clearances would be very difficult in markets with
nn]‘f two or three stations. With film vou could pick
an Ehﬂﬂ.'i:.'.- times, trying for same time in all
ZONes . . .

REX HOWELL, president, KREX-TV, CGrand
Junetion, Colo.: “Present limitations of alloca-

tions precludes successful operation of a fourth

network in a traditional competitive pattern.”
HERB BRANDES, general manager, KDRO-TV,
Sedalia, Mo.: A fourth net would “give stations which
have been unable to secure a network an opportunity
to compete, It will also curb the monopolistic prac-
tices of the networks today. The networks have a
stranglehold on the growth of telveision as of now.”

Agencies Say . ..
ROBERT W. JENSEN, TV-radio director,
BEARDEN, THOMPSON, FRANKEL., Atlanta:
“1 think there is a great deal of room for a new
network with refreshing new pro ing ideas
s Ly a network refusing to play ‘follow the
eader.” "

S. LAWRENCE ROTHMAN, radio-TV director,
ROTHMAN ADVERTISING, Pittshurgh: “1 wonld
use film only to allow flexibility to stations in time
areas where competition is weak. . . . This film net-

work would give better quality prints and more
adaptability.”

Regional Sponsors Say . . .

JOHN W. HALEY, advertising manager, NAR-
RAGANSETT BREWING, Providence, R. L: I
would use a fourth web., “Too many medium-
sized regional advertisers are now barred from
effective television.”

In the next TV Editorial Advisory Board study:

WORKINGS OF THE ‘FOURTH WEB’
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NEW EXCITING RND INTRIGUING « s FAMILY APPEAL

The FIRST Television Shnw Of Its Kmd !

-

A REFRESHING NEW IDEA IN PROGRAMMING

. . distinctively different . . . more than a crime show . ., more than
a dramatic series . , . more than a situation comedy . . . a rare com-
bination of intriguing suspense and warm human drama the whole
family will enjoy. All episodes are true cases from the confidential

files of The Tracers Company of America.

A UNIQUE NEW CONCEPT OF PROMOTION

. . weekly lists of local missing heirs and persons will be furnished

(at no extra cost) to be telecast with each episode. Actual missing

persons will be found and millions of dollars claimed through pro-

A new star for Television,

James Chandler as The Tracer gram’s public service.* Promotion possibilities are unlimited.

*Missing heir to $1,000.00 found by the Tracer’s first telecast -
on KARK-TV, Little Rock (The Tracer’s first market)!

* Filmed against the background of 30 of America's
most exciting citiesl “The Tracer” offers outstanding

entertainment and a public service. Sponsor’s soles and P n O D l.l c T ' 0 " 5

community prestige will soar. Phone or wire now for

an audition, 1032 CARONDELET ST., NEW ORLEANS, LA.
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M-G.

M Covers Third of U. S.

In Week With Library Sales

Makes Rapid Deals to 12 Outlets,
Others Due; May Gross $50 Mil

NEW YORK—In the space of
one week M-G-M TV has covered
almost one-third of the United
States with its library of 725 pre-
1949 feature films. Three rapid-
fire deals to 12 stations were con-
cluded this week with thIEE im-
portant station groups, in addition
to the one firmed up last week
with KTTV, Los Angeles,

For seven years of unlimited
plays, M-G-M TV will receive
about $12,000,000 from CBS for
WCBS-TV, here; WBBM-TV, Chi-
cago; WXIX-TV, Milwaukee;
KMOX-TV, St. Louis, and WGTH-
TV, Hartford, Conn., if the ac-
quisition of the last two stations is
approved by the Federal Commu-
nications Commission. The Tri-

#1 SYNDICATED
SHOW IN

L0S ANGELES
16.9 RATING,
25.1% AUDIENCE
SHARE

Ill!?d in $an Diego: 27.4 rating,
#7.8% audience share

Highest rated in Its tima segmant:
Sacramento; 16.5

Portland: 17.8
Seattle-Tacoma: 22.7
San Francisco: 12.3

1Sﬂraral east coast and mid-west
markets sold for fall start,

Many good markets from coast to coast
already bought, Yours still available?

Raling source on request

Write, wire, phone

ABC FILM SYNDICATION, INC.

10 East 44th Street
Mew York City

OXford 7-5880

angle Publications ?rnu will pay
about $3,000,000 tor WFIL-TV,
Fhiladelphia; WNHC-TV, New
Haven, Conn.; WNBF-TV, Bing-
hamton, N. Y., and WFBG-TV,
Altoona, Pa. Another $1,500,000
is expected to be paid by the King
Broadcasting Company for KING-
TV, Seattle, and KGW-TV, Port-
land, Ore., now under construc-
tion. Since an estimated $4,000.-
000 is also to be paid by KTTV,
Los Angeles, for the features, the
M-G-M TV take will be about
$20,500,000, a tremendous volume
of business, which indicates a gross

in excess of $50,000,000 by the

Key fo Kiddie
TV: Curiosity

WASHINGTON—The “Guide-
light” for programming television
shows for ounger set is
“curiosity,” according to a group
of consultants on children’s pro-

. The group told the
ducational Television and Radio
Center that “the desire to learn
something about almost every-
thing” is one of the many factors
to be considered in planning shows
which will catch and hold the
interest of youngsters.

Children’s pmgammhg should
“broaden their knowledge about
things at their own level of under-
standing,” the kid e said.
This can be accomplished “with
the proper presentation and thru
a captivating personality.”

It was also pointed out that
programs should be developed for
each of three age groups—tots from
three to seven, juveniles eight to
11 and adolescents 12 to 16. Re-
search is also needed, the experts
claim, to discover “what happens
inside” the vyoungster when he
watches a television program.

Disney Net May
Double "35 Take

HOLLYWOOD—~Net profits of
Walt Disney Productions will prob-
ably double this year as compared
to 1955, according to the nine-
month earnings report released
over the weekend. For the period
ending June 30, 1958, net profits
were $2,091,975. The entire fiscal
year of 1955, ending October 1,
saw a net of $1,352,576.

Disneyland Park, operated as a
separate enterprise, had a net profit
of $187,891 up to July 29, 1956,
more or less its first year of opera-
tion, This was after deducting pre-
opening expenses of $887,692 and
depreciation of $1,792,437.

The Disney net is on a nine-
month gross $20 million plus,
Following the recent two-for-one
stock split, the profit is equal to
$1.80 per share.

RKO to Shoot TV
Pix, Hires March

HOLLYWOOD — RKO has

time sellout is achieved on all
Metro feature product.

A large number of other library
deals are also on the verge of
being concluded. Perhaps the one
most likely to be closed shortly is
with KEYD-TYV, Minneapolis,
which will repeat the KTTV Yat—
tern. KEYD is expected to sell a
25 per cent interest in its station
to M-G-M TV, and, in a separate
arrangement, buy the entire fea-
ture library.

M-G-M TV has found itself
faced with hachpy alternatives be-
cause of the desire of the stations
to acquire the strong library of

ictures. It can either sell the k-
Erar}' to stations, or sell them the
library and buy substantial inter-
ests in stations themselves. There
is little doubt that M-G-M TV will
wind up as 25 per cent owner of
about five stations, mainly in ma-
jor markets,

The deal with the CBS-owned
stations seemingly was dead early
last week when Chairman of the
Board Bill Paley returned from a
Bermuda vacation. It was he who
reopened it. M-G-M TV was then
locked in negotiations with WOR-
TV, but Paley’s offer was so sub-
stantial that it could not be re-
fused. Only KNXT, Los Angeles,
of the CBS-owned stations will
not get the features, but that is
because of the rapidity with which
KTTV acted. .

‘1,001 Nights'
Pilots Readied

PARIS—Scheherezade’s reper-
toire of stories will be made into a
color series for national sponsorshi
by Jean-Paul -Blondeau, Frenc
producer-director,

The half - hour, semi- musical
show, tentatively called “A Thou-
sand and One Nights,” may star
Alfred Drake and Yvonne De
Carlo. Filming of two pilots starts
sometime this fall in French Mo-
roceo.

Blondeau, who created “Dollar
a Second” in Paris and later
bought it to the U, 8., will reverse
procedures and air the new series
here only after A.nerican satura-
tion,

M-G-M Deals for
Only Black-White

NEW YORK—The deals made
by M-G-M TV for the sale of its
library of feature films to three
station groups and KTTV, Los An-
geles, permits the transmission of
the films only in black and white.
The stations which own the library
and wish to transmit the prints in
color must work out separate
terms. Of the 725 pictures, 60 are
in color.

C&C Television, which has the
RKO library of features, offers
color rights as well as black and
white. Associated Artists Produc-
tions, the owner of the Warner
Bros." library, has not sold color
rights except in the case of KTLA,
Los Angeles.

American Tobacco

F

BEHIND THIS WEEK'S NEWS.

Bud Barry: Man Who Kicks
Traces to Do Things Right

By SAM CHASE

HE ROGUISH smile on the leprechaun face pictured below be-

longs to Charles C. (Bud) Barry, 45—}ﬂmr=uld vice-president in
charge of TV for Loew's, Inc. He can't be blimed for feeling
elated at this moment, for he has apparently proved a pretty big
point, that Loew's could itself successfully handle the sale to TV
of the M-G-M library of 725 feature films,

Barry seems to have mafle a career of bucking established
Erm:tim, so mobody should
ave been surprised when he
resolutely opposed the sugges-
tion that Loew's sell the films
outright, or lease them to a
TV film distributor to handle.
Havi.n%] joned Loew's but a
few short weeks before the
fateful board decision was
made, Barry took a stance for
the firm's handling of the
film library itself,

The Pay-Off

Tht pay-off, as outlined
in the accompanying story, has
already rung up better than
$20,000,000 on the Loew's
cash register, something the
firm’s stockholders are unlikely
to look upon glumly after re-
cent lean years.

Barry has been going his
own way, and scoring pretty
well at it, for quite some time.
After working as a reporter with The Boston Globe and
Montgomery Ward as promotion writer, he entered broad-
casting as an announcer for NBC in Washington in 1937 and be-
came Presidential announcer to F.D.R, By 1941 he had been trans-
ferred to New York as assistant program manager of NBC’s Blue
network, and in 1943, when the Blue was sold to ABC, he became
national director of program rations. In 1945 he became the
web’s national radio program chief, the following year added TV
to his duties, and in 1947 was elected wveepee in charge of
programs at "‘ABC,

One of his first coups in that capacity was to pick up a Lou
Cowan package which had been rejected by the other webs.
Barry saw something in the show, titled “Stop the Music,” which
eluded the other web’s program chiefs, When it bowed, in March,
1948, it was against the best the opposing webs had to offer.

This reviewer wrote at the time that the giveaway Goliath of
its day “should bring in a sizable portion of the giant Sunday
night audience. But nobody, least of all ABC, thinks it will drive
Edgar Bergen and Fred Allen off the airlanes.” At least half the
latter statement proved very wrong indeed.

But if “Barry’s Folly” plaved a major role in underminin
Fred Allen’s own show, Barry himself later was to be instrumenta
in bringing the late comedian back to the heights. This was in
Nwemﬂer, 1950, when Barry had already shifted over to NBC as

rogram chief, and again bucked the standard thinking of the da
v devising radio’s first and only 90-minute spectacular series, wilﬁ
multiple sponsorship, as a last gasp device to keep that medium
exciting.

It was “The Big Show,” with scripting headed by Goodman
Ace and with Tallu%ah Bankhead as femsee, which at least sent
big-time radio down gloriously. Fred Allen's participation on this
series, along with a host of the biggest names around, will doubt-
less be recalled as constituting some of his finest work. This re-
Enrtf.-r’s review of the premiere said that “NBC’s program veep,

ud Barry, should be named radio’s man of the vear on the basis
of this show for giving potent evidence that there’s plenty of life
in the old AM carcass veb.” :

Shift to TV Sales

Barry later shifted over to become veepee in charge of TV pro-
gram sales at NBC, a unique position which combined his pro-
gramming and sales talents. He left the web to go to the William
Morris Agency at the end of 1954, and it was from the latter slot,
where he handled top-level contacts with networks, advertisers
and agencies, that he came to Loew’s,

When Barry left NBC, Bob Samnoff wrote him: “I, too, hope
that we will continue to see each other on various industry proj-
ects.,” Iromically, however, it was with CBS Board Chairman Bill
Paley that Barry last week closed the biggest deal yet on behalf
on the M-G-M leature library. :

But that's Bud Barry. He's a guv to whom wvou ‘can't sav
“Do it the standard way.” Not if thgru}is a differenf way to df- it

CHARLES C. (BUD) BARRY

that's as good or better,

Confabs Lose
Rating Power

® Continued from page 1

based on the number of sets in
use, figures on which the political
parties fared somewhat better. In
1952 the weekly Monday thru
Friday Trendex average was 41.5,
against which the Democratic con-
vention scored a 42.1, and the

taken its first step toward shooting
films for TV after the first of the
vear. It has hired Alex March,

! !
Hﬂs Lﬂg ]3 WEEI(S cal party were higher. The Re-

NEW YORK — The American | publicans chalked up 39.0 per

Republicans chalked 1:]1: 48.0.
Tobaceo Company will sponsor tha-ilﬂent, while the Democratic Con-

Altho neither Trendex nor The
Billboard make prognostications

former producer of the “Studio | first 13 weeks of “Navy Log” onvention tallied 31.4. Comparing about elections or party strengths,
One Summer Theater” for CBS, AHC;-T‘J Wednesdays, 8:30-9 p.m. | the two, the Republicans dipped |two things stand out: Viewers
as a producer. It’s still looking for an alternate | 4.6 per cent from the 1952 ratings, |didn’t find the current conventions

Beginning September 1, March |
will start assembling material for
the program of films.

week sponsor but it is committed
to picking up the full tab if an
acceptable one isn't forthcoming,

‘and the Democrats slipped down |as interesting as before, and the
1 1.3, usual programming averages are
l These percentage figures are | higher,
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GO GETTERS
New Featu

res Really

Pull in Top Ratings

NEW YORK—The earlv rating

reports eoming in on the big, new

feature [ilms continue to indicate
the stations are indeed getting |

what they are paying for. In a|

CGarfield.” On the evening show
they drew an average 12.5 against
a 4.9 that theater drew in Julv.
The davtime show had a 6.0 Au-
gust average with the Warners,

number of key markets in which | against a 2.8 average in July,

stations have started their big pic-

tures in the summer there has been | ]

a spectacular upgrading of the au-
dience on the theaters playing
these Films.

WEKRC, Cincinnati, more than :.
duubled the average ratings of its

“Home Theater,” Monday-Friday,
11:15 p.m., and its “Ladies’ Home
Theater,” Monday-Friday, 5-6 p.m.
when it started !.!'.E Warner Bros.
pictures in August. On Wedresday
(1) “Cod 1Is ’h‘l}r Cn-Pllﬂt on the
former show drew an American
Research Bureau rating of 13.4,
whereas the Wednesday rating on
that theater in July was 4.8, Other
Warner films it played during Au-
gusk r.ﬂmE week are “Border-
town” with Paul ‘I.Ium angd Bette
Davis, “Flaxy Martin” with Vir-
ginia Mavo, “Roaring Twenties”
with ]amrs Cagney and “The Sea
Wolf” with Ida Lupino and John

Dnii:r for E " N

You Can't Beat . . .

"“"WRESTLING
FROM

CHICAGO"
WITH THE CHAMPIONS

Commentary by
RUSS DAVIS

A new show each week,
available in coler, -
GET THE FACTS

TODAY .,
@ Chicage 11, -““I'I‘lll

imparial
Phens;: Michigan T-4200

WoRLD films, Il'll'-.
Gene I.'ug Salea ﬂr. e

|

11 E. Dalawara PL.

film show for

Every Product,
Every Market,
Every Budget

Oifices In
principal citiea
throughout th
United Stales

Preferred by
Theatrical World

Y ONVENIENT

idually lncatnd in 50 Laaly, tow dbard
luckn Pram the Urisa Tattes sl e
th canter af Hhe Whalsaala Distrisd
v &« Pralarrad, sbewayy by sxpacienoed
travabirs begszur of i subhamiing
-l-llﬂiqu—‘l:t“ﬂ-un-h
swmblastien vl sl whawnr . sl
cirealating fcn wabyr,

5 Owlislmuy fasd . . . shssdel ssreton,

4TS AIRCONDITIONED ROOMS
=== Special Theoiricol

: " OTEL Rates

LARIDGE

Locuat l-l" I.'I' EIANTEENTE

WITIVN Rises
WTVN, Columbus, 0., also
| started its Warner pictures in time
for the August survey week. and
mereased the average of its “Early

(Continued on page 12)

SEE BACK

NARTB TV
Pix Committee
Voted for 51

WASHINGCTON—Harold See,
manager of KRON-TV, San Fran-
Lisco, was again elected chairman

A

uf ﬂm TV Film Committee of the
National Association of Radio and

TV Broadcasters.

The rest ol the committee
elected to serve for the 19536-57
season consists of Elizabeth Bain,
WCN-TV. Chicago; Joe Floyd,
KELO-TV, Sioux Falls, S. D.; Gor-
don Cray, WOR-TV, New Yprk;
Elaine Phillips. WSPD-TV, Tol-
edo, 0.: Ken Tredwell Jr., WBTV,
Charlotte, N. C., and Ray Wilpott,
WRGB, Schenectady, N. Y.

Daytime Strip
For ‘Brooks’

NEW YORK — Another rerun
vidfilm series will go into daytime.
CBS-TV intends to slot “Our Miss
Brooks” in the 2-2:30 strip, re-
placing Johnny Carson beginning
October 1. This is the second day-
time network half hour to use re-
run properties,

The first is NBC-TV's “Comedy
Time” which has bought such re-
runs as the Joan Davis show, “It's
Always Jan.” “Dear Plioebe,” “It's
a Great Life” and “Topper.” There
are said to be 117 half hours in the
“Our Miss Brooks” series.

It is not clear whether the net-
| work has given up on Carson en-
tirelv or will trv to slot him in
another time period.

Metro Movies Won't Upset

Stations’ Program Patterns

NEW YORK —— The stations
which have bought the great
M-G-M librarv so far will not, by
and large, make any significant
changes in their programming pat-
terns because of this purchase. As
stated by the manager of one ol
the stations that last week bought
the Metro pictures, the stations are
using this product to "integrate and
upgrade,” meaning that thev will
use it to strengthen their estab-
lished programs rather thun start
anv new ones.

This, in fact. has been the main
tendency of the stations which
have bought the big packages and
libraries this ‘-ear. -

There are exceptions, of course,
pecurring almost solelv at stations
that dic’ not previously have a first-
run movie policy. But the strong
feature stations have made only
marginal changes at most. A few
have pul new titles on their feature
programs. A few have made slight
time changes, such as moving their
theaters a half hour into prime
Hme on a few nights.

The eight stations which will
definitely have Metra features in

the 1956-57 season are nol ex-
pected to stage any revolutions in
program structure. Consequently,
they each will have a healthy back-

show at a high level for a few
vears to come.

WCBS-TV here had effected «
lcumplete sellou* of its five feature
 programs last week even before it
concluded the Metro deal. It
would Lave difficulty making time
for any more feature programming
even if it wanted to. Ii will not
begin airing the Metro films until
January 1, at which time it will
also her.un its Warner Bros. pic-
tures, This latest purchase gives it
a backlog of over 1,000 titles, It
does not plan any change in rates.

KTTV, Los Angeles, the indie
that has heretofore ridden so, heav-
ily on half-hour syndicated series,
has not definitely decided what it
will do with the Metro films. But
at present it expects to install a
high qualityv movie show in prime
tme only one night. (It now has
features up until  p.m. on Sunday
and Tuesnlf.t} ) It -woes not expect
its new look in features to reduce

PENDING STEP

log of product to keep their movie |

lits use of syndicated film, except

for weaker reruns,
WFIL Retitles

WFIL-TV, Philadelphia, is this
week changing the title of its two
movie strips to “Movietime
L. 5. A" in accordance with its buy
of the RKO library. It also has the
20th Century-Fox package for thesa
plans, except that the station is
toying with the idea of adding ona
or two movie stanzas a week. It
now has a backlog of over 1,500
pictures not run.

WBBM, Chicago, has been start-
ing its “Late Show” at 11:30 p.m.
With the buy of the Metro films, it
is' expected to move the show up
to 11 p.m,

WXIX, Milwaukee, has been
starting its “Early Show” at 4:40
p.m. and its “Late Show" at 11:20
p.m. It is not expected to make

any change,.

20th-Fox Decision | !S ON

On Films Imminent

NEW YORK—A decision may
be forthcoming this week on the
TV future of 20th Century-Fox'

backlog of feature films. The board
of directors is due to hold a meet-
ing in the latter part of the week
that is expected to decide which
of several TV offers the movie
giant will take. That it will at
this juncture make another TV
deal on features seems a foregone
conclusion among trade observers.
The offers are said to be too
tempting to resist. The bidding for
the remaining pre-1948 librarv is

reported to have gone up from
$35.ﬂﬂ[lﬂ[][} to over $40.000,000,
which is about twice what was
paid for the Warner Bros, library.

The alternatives now open to
20th have been given precedent
by moves made already this vear
by 20th itself and other movie
Majors.

It could go into TV distribution
itself, as M-G-M has done. It
could sell off the entire library, as
Warner Bros. did. Or it could

lease a limited package, as it did
last spring.
NTA Refusal?

National Telefilm Associates,
which got the 52 pictures 20th let
into TV in May, was at that time
understood to have been given a

first refusal of sorts on any future
TV deal 20th would offer to make.

NTA is now understood to be
interested in a package for the
budding NTA Film Network, as
well as another one for distribu-
tion.

Pitching for the entire library
are understood to be the Lou
Chesler-Eliot Hyman group and
Matty Fox. The latter is said to be
concocting another complicated
station-time-sponsor plan of the
sort he has been working out with
International Latex on the RKO
library.

Spiros Skouras, president of
20th, was in New York last week
after his European trip and went
on to Hollvwood in the latter part
of the week.

- e .-

The New Season’s
Opportunities

color TV from all

Color Television

. will be spelled out in a series of up-to-the-minuta
features, statistical charts ond detailed lists that explore
Be sure to look for it in . ..

angles.

Brewers:—Liebmann, Miller, Stroh
Coffee Roasters: Fleming, Dining Car

Bakers: National Biscuit,
Mrs. Smith's Pies
Appliances: Crosley-Bendix

Various: Lee Optical, Petri Wine,
Gem Jewelry, Signal Oil,
Top Value Stamps

Hundreds of thousands of advertising
dollars have been allocated for

CODE 3 by some of the country's
smartest, most successful advertisersl

Many choice markets are already
gone — others going fast! For
big-time advertising results, put
your advertising dollars on CODE 3,

Write, wire, phone

ABC FILM SYNDICATION, INC.

10 East 44th Street; New York City
OXford 7-5880

' SEPTEMBER 22

L ————————— [ R F E B B 3 & R _E R _§ B B B R B _E L B _E_JR_B§_JL__}L_J} |

The Billboard's
TELEVISION DEPARTMENT
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RHEINGOLD

(LIEBMANM BREWERIES)

= - -

4TH YEAR OF
SPONSORING

“DOUGLAS
FAIRBANKS
IR, PRESENTS”

What better testimonial to a TV film
series than this long-time sponsor
loyalty from a successful advertiser?

Other top-notch “Fairbanks™ sponsors:
Stroh Brewery, Top Value Stamps, Oscar
Mayer, Sealtest, Sinclair Qil, Pearl
Brewing, Wilson & Co. Full sponsor list
Ilﬂd market availabilities on request,

117 half-hours available — many for
first run?

Write, wire, phone

ABC FILM SYNDICATION, INC.

10 East 44th Street
MNew York City

OXford 7-5880

All the mews of your Indusiry
every week In The Billboard . .

|eadex

New Sponsors
Pick Up Tab
On "Hudson

HOLLYWOOD — Start of sec-
ond year production on a syndi-
cated series can hypo sales of the
show in markets in which it pre-
viously hadnt been able to pick
up a nsor. This is apparently
whnt'sgﬁppening in the case of
“Dr. Hudson's Secret fﬂumal," sec-
ond-vear films of which will go
on the air in September.

Apparently some top sponsors
feel Lrimt they want assurance of
at least two years’ product before
making a buy, Eugene Sclow, one
of the producers, said last week.
Since the start of produetion on the
second-year films, MCA-TV has
sold the series in some 20 murkets
in which no sponsor had been
formd before.

Among these are such major
areas as New York, Boslon, Cin-
cinnati and Providence, most of
them hard-to-clear time areas. The
additions bring the number of
markets the show is in close to
the 150 mark.

Regional Deals

“Hudson” is attracting more and
bigger regional deals in its second
year, Wilson meat packing, which
had the show in only six markels
for the First year, will sponsor it in
more than 30 markets in the second
year, Bowman Biscuit has again
taken it for 17 markets and in ad-
dition took options for several more,

Pacific Cas & [Electric has
bought “Hudson™ for Northern Cal-
ifornia. Union Bank of Commerce
hought it for Cleveland. The Gill
Coffee Company has it in six mar-
kets, and Meister Brau Beer re-
newed it in Chicago.

From Febmary thru May, Vid-

%av& “Hudson” the highest
national averare rabting of any
syndicated show:,

Goild Sortes

On N. Y. Cops

NEW YOBK—=Guild Films has | paodorant
acquired the personal records and |
files of fofmer Chief Inspector]

85 Markels
Carry "Code’

NEW YORK — More regional
advertisers and single market buy-
ers have picked up ABC Film Syn-
dication’s new first-run “Code 3"
series, hiking the total number of
markets sold to over 83.

The new regional purchasers are
the Miller Brewing Company, the
Fleming Company (a wholesale
grocery firm) and Top Valu Enter-
prises, which merchandises .retail
stamps. '

Mill Brewing bought the show
for six Wiscousin markets, Mil-
waukee, Madison, Wausau, La
Crosse, Greén Bay and Eau Claire,
Fleming bought the show for Co-
lumbia, Mo; Kansas City, Mo,
Topeka, Kan.,”and Wichita, Kan,
Top Valn will sponsor the show in
Tulsa, Okla., Houston and Wash-
ington,

The purchase bv Miller Brew-
ing brings to six the number of
heer companies which have bought
the series from ABC Film, Others
include Rheingold, - Stroh  and
Koehler.

ABC Film last week reported
that its gross sales during June and
July increased more than 95 pe
cent over the comparable two
months of 1935. TE'E program-
ming properties it is selling in-
creased by only 38 per cent.

WCBS' Quick
SRO on AM.
Film Strips

NEW YORK — WCBS-TV's
two momning film strips were
quickly sold out last week alter
riding a high rating level all sum-
mer. "My Little Margie,” 9-9:30

am., was the highest rated day-|

time show in New York, and
“Amos n Andv,” 9:30-10 a.m., was
not far behind it. In three davs
last week the WOCBS salesmen
closed out 18 remaining one-
minute availabilities, to score a
40-spot sellout effective in about
two weeks, The spots sell at a
one-minute rate of $675.
Advertisers that bonght “Margie”
and “Amos m’ Andy” here last
week were Anahist, Fresh Pine
Thomas Bread, Im-
perial margarine, Buitoni spaghetti
and Bissell carpet sweeper. Signed

York City Police for a new vidfilm
series, a pilot of which is to be
shot in color.

Major filming wil take place in
New York, guided by Ed Rubv
and Jack BRieger, who negotiated
the deal. Rothengast will appear
in  the series, tentativelv titled

| Ami,

“New York's Most Important Police |

Cases.”

Presta Industries, Continental
Baking-and Baver aspirin. »

e ——— ol ma s

CBS Pix Ups Goldsmith

CHICACO—At CBS-TV Film
Sales, Donald Goldsmith has been
promoted to manager of the Chi-
cago office, replacing William
Perkinson, who now heads the Los
Angeles oflice.

i

CINCIMNATI,
MNEW YORK, HOLLYWOOD

CHICAGO,

23,

CHICAGO

“Mo. 1 among tv westerms and once-a-
week kid shows"—a goal few programs
reach. Ziv's CISCO KID does it with ease
in hotly competitive Chicago, beating at
the same time other favorites like Danny
Thomas, Milton Berle, Godirey and
others. * (ARB, Jan. '56

Write, phone or wire for
full facts on this fobu-
lous oudience producerl

1 ff‘.: .

TELEVISION

B e
#"_.1: o e

_ : it N
‘Len Louillo as. *'PANCHO
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COMMERCIAL CUES

OLD WINE, IMPROVED BOTTLES

Ideas are popping like crazy at Animation, Tne, The firm has
dusted off a successtul radio sound track, added visuals thm
animation and come up with a new TV commercial for Carling’s
Beer. The account was saved an estimated $2,000 on the spot.
The Lang, Fisher & Stashower Agencv, of Cleveland, savs the
experiment “has proved successful with viewers, the client and the
agency.” Animation plans to do more of the same. And if that
weren't enough, the production firm has also changed a system
which has been used in the industry for 30 years. Instead of the
hand tracing process on artists” sketches, a new camera transfers
the ariginal to . celluleid, thus “improving the picture quality”™ by
being “more faithful . . . to the original sketches.,” Another rime
ﬂ:nd ll'lﬂ-llf-'}l' SHVET,

NEW TO THE LISTS

Commercial Syndicated Films, Tnc., owned and operated hy
National Sereen Service in New York and Lewis & Martin Films,
Inc., in Chicago, has been formed to do just what its name implies,
The commercials will be shot in color and black and white,
utilizing fall animation, and will be sold on a svndicaled hasis
considerably under custom-made prices. The [irm, working then
and with its parents, will also otfer service and sales facilities,
National Screen, for example, has 31 branches in major cities,

Robert Lawrence Productions, Lid., Canadian subsidiary of the
U.S. hirm of the same name, has arranged for studio space in
Toronto for commercial production. The company will share the
new maotion, picture studio belonging to Meridian Films, Ltd,,
industrial and theatrical producer.... Playhouse Pictures com-
pleted 37 spots for six advertisers during the hst bwo maonths,
Two of their commercials wil be shown at the Cannes, France,
competition—the Ford “Balloon” and the Ford “Carpet” hlurps. . ..
Albert C. Cannaway Productions, Nashville, wrapped up 10 Ballard
Flour and six Pillsbury blurps last week. ... Richard Mulford has
replaced Ed Feldman as director of the commercial division at
Desilu, ... San Francisco’s KGO-TV landed a 13-week pact for
GO-second blurps for Dri-zit. ... Guild Films will do a series of
Esquire Show Polish ads, with Wally Gould directing.

-

TV Commercials in Production

A Guide to TV Spot & Program Plans
Of Competing Sponsors by Industries

This weekly chart lista commerclals produced during the last full
preceding month, with all industries covered over the course of & momh’s
issues. The following symboly designate the types of commercials listed:
LA=Live Aciion; FA=Fuoll- Animation: SA=Semi-Animation; SE—
special Effecis: J=—Jingles; M-—Musfo; S—3Slides;  ID—Station break;
MNA-—=Nol available.

(Continued from last week)

Type Cammiercisls
Sponsor, Product & Ageacy (Show, If any} No. (Secondsl  (C-Colar) Froducer
AGRICULTURAL AND FET FOOIS
Corn Producis Refining, €. L. Miller
iMariha Roumdiree). ... 3 (80 ... ..c.. | Y, A Fred A, MNiled
Ideal, Dog Food, LT, 5 Advg. ....... .04 3 (B0 | o Py e Fred & Miles
Rival Dog Food and Five Day Labs,
Grey Advg, (combined show open- -
ing “Dear Phoeba™), ... T 200, 1 {30.., FA, & ... ..... Tram=fitm
AUTOMOTIVE (Cars, Tires, Gas, Aceessories)
G. M., Oldimobile Division, Cors,
0. P, Brothers (Democratic, Repub-
licam Conventiom). ... # (1200 ........ T.&, M. .......... YViden
Leonurd, Gasoline, Wesley Aves. o...... 3 B0 .iovawes FA LA . . Fred & Niles
Standerd ©Oil, Space Heater O, DFArev.. 1 (680} ...eea.. LA ... ... Fred &, MNilea
Union Carbide. Prestome, Wm, Estv.... 5 (60} ...eeeee LA, FA ..., Lou Tilly
Mdsmobile Division of Gea'l Motors,
D, P. Bipithers { Demopcraiic, Repub-
' lican Convention).... 4 B60Y ...ouaans FA . i ed s LIPA
Rimonizr, Wax, S55CEF ..., ......c000s 4 (200 B e East Coust
Chrvgler Corp., Plvmouilh, MoCann-
Erickson (Climax), ... 1 {90 ........ | B, et Claston Conisens
De Soio, BBIRED .. ... . ciionnna — ssssscssssssss A L Liiiieseass Limiversal
=Siudebaker. Benion & Bowles ... ...eee =™ oiiessnssess MA L oiiinaiss Ulniversal
Ford, J. Walter ThOomMPRSom. . c .o imimisn ™ uaibassissns A i mans Liniversal
Chryslet Corp., MoCann-Erckson. covaee =™ tasasnnnnnnas MA snwnnan s Limiversgl
BAKERIES AND BAKE GIDNDDS
The Borden Co., Borden's Biscuins,
Young & Rubicam.... 3060 o.osieis LA o, Sound  Moasters
Continental Baking Co,, Frofile Bread,
Ted Bates,... F (600 sowuwsse LA, SAC M ... . Transfilm
Gladiola Biscuits, Biscuiis, Crook,..... T} sasiuans FA, SE, 1D}, .keilz &
Hermdon
REER AND WINE
P. Billantine & Sons, Ballaniine Beer,
Wm. Esty (Yankee HBaseball Game), ... 1 8200 oooiaivs B R e i R Transbiim
Lone Star Brewery, Lone Star Beer,
Glenn Advg, wove $(ID) caseweaw LA, FA, M I, .0 .
pnanees . Keile & Hermion
Gunther Brewing Co., Gunther Beer, ]
SCC&B.... 960, 10D ..... LA .......... FEast Civasi
Heileman Brewing, Beer, Earle Ludgin.. 2 (30} .......0 FA cavvneeo. Hay Palin
Pabst Brewing, Blue Ribbon Beer,
Len Burneit.... 2 (6, 2 (45},
Falstaff Beer, Dancer, Fitzgerald & 2 [20): aavias PR wiawunneins Ray FPaiin
Sample. ... = seiasssssanss MNA cevnevasssss Uiniversal
Budweiser Beer, D'Arcy AdvE, .vvvses = corismnrevsis - R . Linivessal

{Continued next week)

TOP SHOW PLUGGERS

A Weekly Digest of an Outstanding Audience Promotion Campaign
Entered in The Billboard's 18th Annual Promotion Competition

ABC

. Film Syndication: “Aniversary” Package

ABC Filin cleverlv combined the sales and andience promation
functions in one spiral-bound presentation. Each page of the
hrochure, containing a big picture on one side and quotes from
the reviews on the other, is actually a pocket. In the pocket are
the basic audience promotion materials including a glossy photo,
a mat proof, anmouncement copy, basic press release, biogriaphies
and synopses. _

The very first page, which lists the 13 pictures in the
“Anniversary” package, containg in the pocket in a memo suguesting
some over-all exploitation ideas and also a studv prepared I
ABC Film on the effectiveness of feature films on TV,

(Next week: WCBS-TV.(
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Thanks Again FOR TAKING CARE OF MY BOY AND
HIS BOOK “THE FUNNY MEN" o
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“Allen assessments . . . are . . .

puri-
gent and well lubricated with punch

L2

~TIME MAGAZINE

“Steve Allen can write . . "
—Allen Churchill,
SATURDAY REVIEW

“A humorous book about humorists is
rare. Mr. Allen achieves it with a cheer.
ful blend of shrewdness and gener-
oIty o v o —Charles Poore,

NEW YORK TIMES
“Very readable . . . at times excellent
« « » Allen is generally quite perceptive
. » » and generous without becoming
pale in his comments.”

—E, L. Holland Jr.,
BIRMINGHAM (ALA.) NEWS

“This book is a budget of ‘inside stuff
by a literate and amusing writer-per-

lines . . .

"
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“I have read (THE .FUNNY MEN)
twice and consider it full of insight . .."
—MEMPHIS COMMERCIAL APPEAL

“Mr. Allen is more than ordinarily
facile with the typewriter . . .
which adds up to an interesting and

—Dud Chamberlin,

thoroughly delightful book.”
COLUMBUS (OHIO) CITIZEN
“This is probably the most important
books about modern humor which has
vel been written.” —Ken Carnahan,
BERKELEY (CALIF.) GAZETTE
“Anvone who has seen Steve Allen per-
form must know by now that he's pos-
sessed ol a singularly curious and preb-
ing intellect . . . Of the various books
written dissecting humor, THE FUNNY
MEN seems to be the soundest because
it has blended the best elements of
them all . . . Delightful and rewarding.”

“Countless hooks about comedy have
bean written by persons with no sense
of humor, but here is a relaxed analysis
. « « by a man who is up to his horn-
rims in it . . . This is one of the most
searching and discerning analvses ol
comedy.” —Larry Wolters,
CHICAGO TRIBUNE
“Mr. Allen does (all things) extremely
well . . . THE FUNNY MEN is simply
an analysis of the top comedians . . .
written by a man who is a topflight
comedian in his own right . . . On the
whole, Allen is very kind to his fellow
comedians.” —John Crosby,
NEW YORK HERALD TRIBUNE
“Mr. Allen is one of the entertainment
world’s most versatile performers , . .
(and) he is an articulate writer , . . The
analysis is thoughtful and accurate,
—~Fred Remington,
PITTSBURGH FRESS
“Allen is an amazingly versatile young
entertainer whose latest work, THE

“Mr. Allen is one of the kindest eritics
I have ever encountered; there isn't a
nastv crack in the whole of (his) ap-
yaisal . . . THE FUNNY MEN is a
iihf['.‘l! education in humor by a man
who has a remarkably high rating on
the iumor list himself, It is a completely
entertaining book, well written and in-
formal.” —Elizabeth N. Hoyt,
CEDAR RAPIDS (IOWA) GAZETTE

“Allen in THE FUNNY MEN plays the
cataloguer with that combination of
easygoing tolerance and style that dis-
tinguishes his performances on TV . . .7
—NEWSWEEK

“THE FUNNY MEN proves what a lot
ol people have been saving . . . that
Mr, Allen is not only a very humorous
fellow bul an intelligent one, too . . .
His bouncy book (rates) tons in ils
class.” —Charles Lee,
CINCINNATI TIMES-STAR

“Steve Allen confirms what 1 wrote of
him after reading his short stories last
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former.” —William Hogan, ~Tom O'Malley and Fﬂh Cunniff FFU_?";NT MEN, EC"J]EIIIIEITI'}’ ]1?;'9‘ been year: '1_11EImuT: can write. He has taste r
SAN FRANCISCO CHRONICLE CHANNEL ONE “”"F," t'i'}j R"!:ﬂnﬂ plag o o Rpaw por and imagination and he puts one word L
“(nform: S Ermeaetd 4. A fascinating picture of (the) profes. CCPUVE things {0 sa) " Gerald Ashforth after "I'"“l}‘” in a fashion that will £43
ﬁi ormative, F”EE‘PH‘-E an ﬂ‘-li;ﬂ read-  conal performer at work.” G h"ﬁIT{]""iID i v cause even the most intelligent among &
able. . SSARETIR: ANAETARON, —Lucia Carter, ot b Y ug no ]I:mm at all .. . Allen has written
WASHINGTON STAR CHICACO SUN-TIMES “This book is interesting b}l.‘r.;luﬁri:_l (here) ;t\ wEn{ erfully entertaining, illuminating =
“It deserves millions (of) . . . readers “THE FUNNY MEN i 1 : is a comedian writing about his fel- ook, -]. B,
i sl b i e LI ’ ; FUNNY MEN is brisk and dis- " " y ‘ e
for THE FUNNY MEN is that rare arming . . . It is characterized by the lows . .. ] r—‘Hud Nordell, : ST. PET EHSE'I:.RG TIHEE L
achievement: a book on humor that is Fn e Fllr e ol g L g CHRISTIAN SCIENCE MONXNITOR A wonderful book . . . a fine book . ..
humorous at the same time that it's o o that mav be found in most of By virtue of the author’s own national —Charlie Andrews,
wise and Illihfj'lll:'[i:.’P, —Luther NH:!':-H-IS, Mie: Allan’s other woiki® recognition and the Ef't:.'.]-'“‘:'.h?':.] fame NASHVILLE TENNESSEEAN
SAN FRANCISCO EXAMINER —Gilbert Millstein, o©f his 15_ subjects THE FUNNY MEN  “Aj excellent tome . . ." —Herb Stein,
“The prolificacy of {Allen) is remark- NEW YORK SUNDAY TIMES should “r””!{ up "':E.,u read. It 3’.3”“ I}I"l" NEW YORK MORNING
ahle, Besides that he writes with clarity “This is the third book on the stands Its a {EE?H?ET:QD ;Eirln,. DFH‘:._III,].F’F: L ]El-'_l"f'ﬂ'“:_'“
and sometimes with humor, THE by Mr. Allen and can’t help but add za i g e An impressive work . . . written “I'r|l]'1
FUNNY MEN offers a little something to his stature . . . as a very erudite "..,a wise, smrnr:f:ing and 1.-;15111.- enler- quiet assurance and tn=.r;!1mr~.:t] skill.
for everyone.” —John Bird, voung man.” —Robert E, Kreger, taining work . ..” —Donald Freeman, —Harriet Van Horne,
FORT WAYNE (IND.) SENTINEL WORCESTER (MASS,) TELECRAM SAN DIECO UNION NEW YORK WORLD-TELEGRAM o
Sorry we haven’t room to quote ’em all -

JULES L. GREEN personat manager

wwWw americanradiohistorv com
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September 1, 1956 THE BILLBOARD TV PROGRAM RATINGS 13
This weekly chart covers the lalest Pulss ratings Buying statistics for each market are derived from The symbal f Is [or [ilm series booked on a na- FACE LI‘FT

in key local markets. It includes network, local lve Sales ‘Aanagement’s ennuval “Survey of Buying Power.™ tional spot basis. The symbol *u" indicates a UHF o

and locally originated film shows, By poioting oot For complete program and audicoce Informatios and outlet, The symbol “&" points ot programs origh

leading programs, the chart provides s ready guide

analysis, consull The Pulse, Inc, 15 W, 46 St., New nating In an overlap market yet securing ratings of
to outstanding spotl adjacencies In each market, York . 3.0 or better in the market under study. amera Adds

MINNEAPOLIS-ST. PAUL

4 TV STATIONS—362,300 TV HOMES
Population—1,247 600 {13th in U. 5.)
HUFIIHE'IhI Pcume—ﬂ.ﬂ 61,663,000

Retall Sales—35$1,657,379.000 (13th)
Food Sales—%5337 686,000 (14th)
Drug Sales—3554,010,000 (14th)
Automotive—5%290,4946,000 (13th)

Abave figures include Tollowing counties:
Anoka, Dakota, Hznntpin and Ram-
say, Minm.

TOP NETWORK SHOWS

1. Ed Sullivan, WCOO,; Sw. ...... 39,1
2. $64.000 Question, WCCD, T. ..37.0
3. 564,000 Challenge, WCCO, Su. .17.2
4. Jackie Gleason, WCCO, 8. ,.,.13.7
5. Godfrey and His Friends,

WCCD, W. .......iisssnsnsns.dd8
., Dragnet, KSTP, Th. ..........224
. Best of Grooche, KSTP, Th. ...22.0
. Phil Silvers, WCCO, T. ........220
Godirey's Talent Scouts, WOCO,
iR R R T
10. Allred Mitchcock, WCCO, Su. . .21.4

TOP MULTI-WEEKLY SHOWS

1. Todas's Hud!ln: (10 p.m.j,

o T

ESTP. --------- B oEEEE .!ﬂ.l
L. Weather, Epuru (10:15 pm.],
KESTP, M.-F. . A oo 1.3
I'I-'llul:ict;I Mouse l:'lul:, w‘l'l::H,
. M-F. ..... ee o IAT
4. TNews, Wmﬂur Ell.'l Jﬂpm ]I.
WCCD, M.-F. ..... .« 11.5

’-— E-s N‘Hh WEC‘U, Hl"F! W iI'l-'
6. C. Adams, Sporis (6 p.m.]),
WCCO, M-F. ... iiiveiinnas 0 1007
7. Weather, News, Misc. (6 p.m.),
“'-['EN M‘F R FEEFqEE 9.
B. Arl Linkletter, WCCB I'-I -F. oo B4
9. News—John Daly (6:15 p.m.),

“TCN. M.'F- R N I R R 9
10. Arthur Godfrey, WCC0O, M.-
T Saaasia L o o A e T A 8.8

10 !'I"HIIIEHEII FILMS

i. I Search for Adveniure (Bag-
nall), WCCO, T-8:3 ........22.0

1. {Tarning Polnt (Gen’l Electric),

WCOCD, So.-B:30 ... ¥ |
3. Life of Riley {NBE}. HHTI'.

M-B:30 ... RO | F
d. Rosemary C-IMI'IE:I' f.'HEM.

WOoCoD, MS9:00 ..... e L X |
5. Famous Fights IWIIIII.}, EETI".

F -H-H lllllllllllll A FdraEs U l”
6. Man Bekind the Badge IIHCM.

KSTP, F.9: M .......0000004.:170
7. Highway Patrod [EI*I]I. Wﬂﬂu.

H.-10:00 ..... vrassrnannes 158
B. 1 Led Three I..I'ru (Zl¥),

KSTP, W.-8:30 | e | L
9. Wild Elll I-Iltknﬁ 'EFlnlll,ln]Ir

WLOOD, S50 ...... 4.4
18. Dr. Hodson's Secrel Jnu.ﬂ'lﬂ

{(MCA), WCCD, Th.-T:00 ....13.2

11. Celebrity Playhouse (Screen
Gems), KSTP, Su-8:30 ........125
12. Championship Bowling (Schwim-

merl, WCCOD, Se.-1:0 ........11.9
13. City Detective (MCA), KSTP,

ThAA0:30 ....... SRRy § K.
11. Abbott and Cu;ulln [MC’M.

WCCOD, 510:008m. ...,....:.11.5
15. Ramar of the Jungle (TFM

WOOD, 5.-5:00 ...... 1.4
16. Badpe 714 (NBC), :{s'n-

il [t | | R DU R s T A i B
16, Amos ‘n" Andy (CBS), WCCO,

L TTEP EY ) 0 ety o I T i e e o 11.2
16. Anmie Oakley {CBS}. WCCO,

Eo-530 . .ioin.as e sprra ey & - )
19, Texas Rasslin’ !Tr: R.ll-i]m,

Inc.), KEYD, W00 ........11.1
20, Mr. District Attorney {II?L

KSTP, W.-10:30 ......... 0.8
21. Amos 'n’ Am:l'_lr (CBS), WEEE

Wb i ol Teparta s R G
22, Looney Tunes {Guil:l]n. WCCD,

5800 am. ..... . 10.2
22, Cisco Kid (Ziv), 'ﬁCCﬂ

S-10:30 mm. .... S

24, Greatest Fights -u.'rf m: Century
Baum), KEYD, Th.-8:45 ......100
25, Hopalong Cassidy (NBC),
WOCD, Su-1030am. coivvnee 2.9
26. Federal Menm (MCA), KSTP,

M.-10:30 . = I Y . i
27. Siudio 57 I’M{.'A.‘J KSTF

W0 ..., AR
28. The Whisl.ltr {CBS}, KETF

F-10:300 ...00. e, MR | 7 |

PHILADELPHIA

4 TV STATIONS—1,124,300 TY HOMES
Population—4,076,300 (4th in U, 5.)
Buylng Income—35%7 695,112,000
{4th )
Retail Sales—354,628.585,000 (5th)
Food Sales—%1,032,686,000 (5th)
Drug Sales—5130,616,000 (5th)
Automolive—3795,007 000 [5thi
g figures include following counties:
Burlington, Camden, Cloucester, M. J,;
Bucks, Chester, Delaware, Montgom-
ary, Philadelphia, Pa. E

TOP NETWORK SHOWS

1. 564,000 Challenge, WCAU, Su. 359
2. 564,000 Question, WCAU, T. . 33.0
3. What's My Line? WCAU, Su. .. 30.5
4. Boxing, WRCY, F. _........... 26.7
5. Ed Sullivan, WCAU, Su. ......24.5
5. Lux Video Theater, WRCY,

i P P A B R 24.5
7. Alfred Hiichcock, WCALU, Su. . 217
8. Life of Riley, WRCY, F. ....22.5
9. Vic Damone, WCAU, M. ....213
10. Steve Allen, WRCV, S0, ......21.8

TOP MULTI-WEEKLY SHOWS

1. Mews, Weather (11 p.m.),

WCAL, Mo-F. .. ... inins . N
. Mickey Mouwse Club, WFIL,
M-F. .. iiniinnnn I 12.3

3. Love of Life, WCAL, M.-F. .. l1.8
X Search for Tomorrow, WCAL,

L e e e R R 1.8
5. Guiding Light, WCAU, M.-F. . 11.7
6. Valiant Lady, WCAU, M.-F. .. 114
T. Arthur Godlrey, WCALI,

MI_.r-h'- ER R R RN RN R !“.q
B. Fun House, WRCY, M-I, ....10.2
9. Sports, Misc. (11:15 pl'lﬂ

WCAU, M.-F. .... PR, 1 |
10, Starr Theuter, wru_ M 1‘ R By |

TOP SYNDICATED FILMS

l. Blg Playback {(Screen Gemsl,

WRCY, F=l@:ds . ............ 157

1. Waterfront (MCA), WCAL,

L B R e e S e T e 139

X E'lipnm:u (Flamingo), WOCAL,

A WA e 1.5

4. San Franclsco Beat (CSB),
WRCY, W-l8:30 .............. i1.5

5. Crunch and Des IH!'E'!. WICAL,
FoTil ... s rnnns 10.7

6. Wild Bill Hickok (Flamingo),.....
WCAL, T-T:00 .. .. ......... 10.4

6. tTuming Point (Gen'l Electric),

O WCAU, S-10:30 .. ........... ([
. Highway Patrol (Zivi, WCAU,
Ww. g ol e g e 18.3

B. 15ky King {Nlhluui, wc&u.
8.-5:00 , I [ )

10. Lliile Ilunln Ilntrrsmtﬂ.

WROY, M-F-6:00 ,........... 10.2
i1 11. Annle Dakley (CBS), WCAU,
B0 o] i [ e, L St sl . B0

12. Great Gildersleeve (NBC), .
WCAL, M.-T2300 e 2.3

13, Badge T14 (NBC); WCAU,

s 1 R T . by

14, Victory ot Sea {hBl’_}. WAL,

o TR 1 e R T e 9.2

15. Passport to Danger -[A.HCJ
WCAU, Th.-10:30 ..:. ceeas B0

15. 1 Led Three Lives [l'l.'r},

WCEALL Th-T:00 .........00:. o0

17. City Detective (MCA), WRCYV,
0D et s k2

17, Looney Tunes (Guild), WRCYV,
Bl M. vneniisrasss s 5.2

19. Confidential File {(Guild),

WRCY, 51100 ,............. 7.9

20. Little Rascals (Interstate),

WREY, S5.46:00 . ..ouueiiissrens 7.5

21. Count of Monle Crisio (TPA),
WCAU, S6:00 ..iiveiiornnns 74

21, Greatest Sporis Thrills (Winik),
WFIL, Th-8:30 ...ic.ciiiinns 6.5

23. Susic (TPA), WCAU,

ML B i e s e 6.1

24, My Litile Margic l:ﬂffl.i.-lll.l'..
WERCV, M.-F%:30 ......0c0uus 5.5

25. My Hero (Official), %E&U
Too TR0 .\ vinrasnnnrronsas £4

26, D‘lltEiHE Europe (Dificial),

WCAL, S-3:30 . ..ocervrnnnes 49

26, My Little Margie (O0licial),
WRCY, 5-5:230 . . .......00.. 48

26. Range Rider (CBS), WFIL
Bl e e e 4.9

19, TDeath WYalley Days (Pacific

Borax), WFIL, 5.-6:30........ 4.7

SAN DIEGO SEATTLE-TACOMA
3 TV STATIONS—227.500 TY HOMES 4 TV STATIONS—302,600 TV HOMES n S
Population—E826,200 (19th in U, 5.) Population—7 77,800 (24th in U. 5}
Buying Income—3%51,551,950,000 Buying Incoma—31,528,480,000
120%h1 {19th}
Retail Sales—3882.813,.000 (26th) Retail Sales—5%1,071.272.000 (22d) .
Food Sales—$199,602,000 (25th) Food Sales—$219,877,000 (22d) ;
Drug 5ales—526. 708,000 (29th) Drug Sales—%32,9467 000 (24th] :
Automotive—$182,503,000 125th) Automative—3%165,873,000 (27th)
Above figures include following county: Above market statistics are for Seatlle
S5an Diego. :I:I'fll-; and Include following county:
1ng.
TOP NETWORK iﬂﬂ\“ NEW YORK——A new h}rdraulin
3. What's My Line? KFMBE, 5u. . 378 % ;&Eut;lﬂ';;;. qu Su. .+....=u shmu;d added sn-uplf and movement,
4. AWred Hitcheock, KFMB, Su. _.352 estion, KTNT, T. ..228 | gecording to Bob Finkel, its new
5. G. E. Theater, KFMB, Su. ....34.0 4. 564,000 Challenge, KTNT, Su. ..22.2 | oy cor” The camera which is
6. Boxing, KFBM, W. ........... 20.9 5. Best of Groucho, KOMO, Th, ..21.6 f Lad i 5l £ th ﬂ:
7. Private Secretary, KFMB, 5u, ..285 5. Medic, KOMD, M. ...... sarian 1.5 on e £ cony ot the thea-
8. Lassie, KFMB, Su. ........... 26.5 : 3”““,”',;‘“;‘:‘]..‘;5“;”T S, E:-. ter moves vertically, horizontally
9. Bourns and Allen, KFMB, M. ..260 o Lisncylan fe areinan = and even r
0. Jackie Gleason, KFMB, S. ....25.7 9. Dragnet, KOMO, Th. _......... 20,8 1 di :}lt“["ﬂ“"'":' about 20 feet
10, Warner Brothers, KING, T. ....20.7 in Int lm‘?]dm"ﬁ b
TOP MULTI-WEEKLY SHOWS should give the viewer an
; P TOP MULTI-WEEKLY SHOWS added dimension of movement es-
; Hrmh Sy :“ ews ( nll N i ;,:..:é;., Mouse Club, KING, = Eccml]:.' l_u dance pumhers and
% :_{ms (7:30 p.m.), KFMB, M., . 1 Rath. Batias A aiy those calling for action, ﬂ{.‘cnrdm
A e e e S 198 RING. M T jag |to Finkel. The Como show w
. ﬁ?u“;ﬂh“';-- r“’“’Fﬂlﬂ "-'jiu 3. Famouy Playhouse, KTNT, W., also add to its chorus. Being blue-
e M ek Tl B T e s |printed for the Saturday night
* :I-! hrmnm If,n“' 169 - Eﬁg T;.['"; (19:30 p.m.), e ﬁBC-T‘L’ stanza are several gﬂ.‘-
:, ;‘:;:“fﬂa::cﬂl; Eﬁ:’; n-;ﬁt 1.7 5. Sheriff Tex, KING, M.F. ....109 |motes, one of which may originate
" KFSD, T.. Th TR 6. Weather. Big News (9:30 p.m.), from Milwaukee during the World
T Juh.ﬂ.'n_;' J;ll x.E.i.r‘; % .h;i.‘.F.- R '.I |1ﬂ HWTp Mr-Fr ----------------- 1ﬂaj Ser'ies Ef tl.!.‘E Brav[.ﬂ ".1in tl-lﬂ_
’ 7 L FI R 7. Sian Boreson, KING, M.-F. .. 9.7 wh :
8. ﬂu::n for a Day, KFSD, - 8 Late Show, KTNT. MF. ovor® g7 |National League pennant.
9. News (64spm), XETV, | % Qeps Calsvan, Misc, KOMO, . :
L, [ 0.2 ik S L A R el Ot o DO -
10. At Linkletter, KEMB, M.F, ...89 | [0 tannel § Plavhouse, KING, :
10. Bob Croshy, KFMB, M.-F ... 89 M S e c e-ery
TOP SYNDICATED FILMS TOP SYMDICATED FILMS !
I. Badze 714 (NBC), KING, ......
1. Superman - (Flamingo), KFMB, e e T 0.4
=Tl s i S e %4 1 City Delective (MCA), KING, e'u rews
I, Code 3 (ABC), KFME, W.-%:30.17.7 L [ 1 e R 19.5%
r llr:ﬂén;: mnd Des (NBC), KF5D, 3. Sieve Donovan, Western Mar-
o SR ¥ [ shal (NRC), KING, W.-T:00 .. 194 ‘00D —

4. Badge 714 (NBC), KFMB, 4, {Death Valley Days (Paeific h Hﬂ[{*w:;; oD One of ﬂ‘]:
B L e R e 16.9 Borax), KING, Su.-9:30....., .. 18,8 | hottest feuds in recent TV annua
5, Ih:u T..?:H.ptﬂtﬂ (Ziv), KFSD, & 5. 1 Search for Adventure (Bag- appears to be brewing hetween the

L R T IR . nafll, KING, W.-T:30." . ....... i8.7 Wri Gl \ i
6. Annie Oakley (CBS), KFMB, 5. Code 3 (ABC), KING, F.-10:00 187 |« riters Guild of S and NBC
e e el 4.7 T 1 Led Three Lives (Ziv), KTNT, Matinee Theater” producer Albert
6. Dr. Hudson's Secrel Journal M.9:00 . 177 |McCleery. The WGA, issuing its
(MCA), KFMB, Th.-T:00 ...... 4.7 B. Celebrity Playhouse (Sereen hlast over the weekend, said that
6. Highway Patrol (Zlv), XETV, Gems), KOMO, Th-8:00 ......174 Cramming of hundreds if not
L &14.7 9. Confidential File (Guild), 8
9. Wild Bill Hickok (Flamingo), KING, Thoston " 173 |thousands, of scripts a year thru
KFMB, T.600 ..............142 | 0. Life of Riley (NBC), KING, a single set of brains . ., . can lead
9. Celebrity Playhouse [Ecrﬂ-l Th.-f:30

i s L 17.1 ; Gat]
Gems), KFSD, F-10:00 ......142 | 10..Mr. District Attorney (Ziv), to the worst desecration of the art
I1. Ray Milland Show (MCA), KING, F.9:00 .. .. . ... 7.4 |of drama in the history of enter-

KFSD, Su.-10:30 ..... ..14.0 12, Highway Patrol (Ziv), KOMO, tajn.nent." .
12. Man Called X (Ziv), KFMB, Th-100 ....... sesveiesaresus 169 | « WGA membership was incensed
I e e R 13.8 13. Science Fiction Theater (Ziv), b McCl Eat
13. Star and the Story (Official), KING, Th9:30 ......0.ovess 166 |oVer a recent hcl.ieery statement
KFMB, FoB:00 o0veinnnnnennn. 139 14. Waterfront (MCA), KOMO, about writers in a national maga-
14, cw":rnsnmd l;zw:r, HEW Wik i :i; 1Bll s .t.-l.r.ﬁ. ..... .},.-15.4 zine, ﬁppurently huwever the
> AT . i icko amingo), z 5 L
I5. I Led Three Lives (Ziv), XETV, KING, Th.&00 ... 153 |controversy goes deeper than this.
FoB30 oosvrnansnenosnsnenre-&132 | 16, Crunch and Des (NBC), KOMO, David Dortort, president of the
16. an;g:sﬂﬁ?n:; l!l;reu,;euu i i nF.fm:: i 'i"lil'ri.ﬁ“"“'u TV branch of the Cuild, asserts
...... . Man Calle (Zivh, KING,
17. Susie (TPA), KFSD, M.-10:30..12.7 TR0 .o i g e 149 ﬂ'l.ilt mme m-_l]ﬂlhs Ago hi{'ﬂiEEﬂ.
17. Confidential File (Guild), 18. Studio 57 (MCA), KING, called in a group of writers for a
KFSD, W.-10:30 ..\e0nnuennn. .12 L T R e T 14.8 |conterence, ther proceeded to lam-
19, &::fgrf;ill;zﬂ.n]dus}gnw (MCA), " i9. Il':a.l'lllllﬂ Oakler (CB5), EKING, hﬂst the.m ﬂbﬂ"l:lt the-i-r '.Tﬂdf' T]I'E
R T T R X ) St il 138 | .- B
20. Science Fiction Theater (Ziv), 20, {Turning Point {Gen'l Electric), writers apparently  have 0
o SIEW.I;-!,-E:JG ..‘;‘:..........&11.9 KOMO, M.-2:30 ............ ..12.7 | smoldering ever since. -
. ateve Donovan, Western  Mar- 21, Dr, Hodson's Secret Journal Mc{’j{gew on his Jway ck to
shal (NBC), KFMB, W.-6:30...11.9 (MCA), KING, Th.-7:30....... 132 | Hollvwood E Nowi two-week
22, +8ky King (Nabisco), KFMB, 22. Judpe Roy Bean (Screencraft), ollywood following a
F6:00 ..... B A 5 KING, M.-8:30 ........ 127 |tour of Army duty, was unavailable
22, Waterfront (MCA), XETV, 23, Federal Men (MCA), r;rn'r for comment.
Fr"'T:m --------------- BREEEE -itl-? T—'IU:M --------------------- 131
24, S:;:g-, Queen of the Jungle 24, The Three Musketeers (ABC), .
[ Y KF5D, T., Th-6:00....11.1 (KING), T-T:00 .. .oiincnninas i2.4 i
5. iﬁ;ﬂ lejﬂsm Beat (CBS), 25, Famous Playhouse (MCA), Eth?l Cﬂrpﬂrﬂ tion M“IIE
0, T 1. 1 A 1 5. ETHNT, MA1000 ... ininses 11.9
25, Rocky Jones, Space Ranger 15. Famous Playhouse (MCA), H““t fﬂ'r NEW Agenc?
(MCA), XETV, Th.-7:30 ......&10.9 KTNT, W,, Th-9:00 ..........11.9 Moy AL : "
25. Count of Monte Cristo (TPA), 27. Mavet of the Town (MCA), N}E} _1012[1[{! 121? ]]:':i_:]l}flfcu
KFSD, F.B:30 ... 0vevensseses 109 KOMO, 5.-10:00° .5............10,4 [|POTation is saxd Lo QOKITTE 10T &
28, | Search for Adventure (Bag- 28. Greatest Fights of (he Century new agency. It's current agency 1s
nafl), XETV, Th.-T:00 ........ &10.7 = (Baum), KTVW, 5.-10:30......103 | Batten, - Barton, Durstine & Os-
29, ']l:'h;q"a‘lr’hlstll:r ({CBS), XETV, s 29, Elﬁiﬂ_ﬁ;mb&rdn IMCA), KTNT, §a borm., The advertiser nyored
P PR R A RA R R EE R B E RS L L R R AT R o EE : 1 »gE n £
30, Jungle Mim (Screen Gems), 30. Little Rascals (Interstate), sfrf-'ﬂ" Gems’ “The Big Playback
KFSD, M. 600 ,...ooveesonns 103 KING, M.-F.4:00 ............ 9.7 |in 60 markels several years ago.

RKO SELLER

McLaglen
In Triangle

Outlet Bally

NEW YORK—A new exploita-
tion fillip has been added by the
Triangle stations. They will use
Academy Award winning Victor
McLaglen to ballyhoo their new
package, the HKG Library, which
their Ph:]adc!phm station will
present as the “Movietime U.5.A."
Series.

He will be. the host on the First
show, lead a downtown parade,
make appearances on the station’s
live shows and meet potential ad-

vertisers at a cocktail party,
McLaglen will also visit other

Heinz Into 3d Year
With ‘Studio 57°

NEW YORK — H. ]J. Heinz is
understood to have ordered a third
year'’s production of “Studio 57"
from MCA-TV. It has been spon
soring the dramatic series on some
30 stations on a spot basis. The
Maxon agency, for Heinz, is re-
ported to have placed full-year re-
newals on a number of stations
that have been carrying the show.

Triangle stations in Binghampton,
N. Y., and Altoona, Pa, McLaglen
has been made available thru
C.&C. TV, the seller of the pack-
age of features, which arranged
the trip for the movie star, Gene
Cogan, C. & C. director of adver.
tising, publicitv and promotion,
will conduct the movie star on the
tour.

|Sales Pass 100 e

On ‘Kaleidoscope’

“He's only

NEW YORK —— The sale of 2 one of
“Kieran's Kaleidoscope” to Great el ml“’rll'
Falls Breweries for telecast in all fallow. - EET; E:“
four Montana markets has pushed =] Great aclor it Hrrr"r
the ABC Film Syndication shnw'_‘-;;—_'._-: Gives top § eranis
over the 100-station mark. i perlorm: Sl

The John Kieran outdoor life|;{ ances for b D i
telefilms comprise one of tele- = millions of dozens of
vision's oldest film series. L o Piol" adverfisers.”
Yorkin to Produce :

HOLLYWOOL — Bud Yorkin |}

has been signed to produce ami
direct the mghﬂ:nmn “Tennessee |
Emie Show” which will debut on ?
NB _-TV this fall. Ork will be di- 3
rected by Harry Celler, with Wal- :
ter Schumann Choir also as h?%
vars, Bill Mauhoff, James
lardice and Tome Adair are script- _
ing. ~ Tk

B e C T Tas west 85th St
--"-.-'@“l-’rll:lnl FILMS, inc. ‘New York 38 N. Y.
. . _Ploze 7-0100

www americanradiohistorv com
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The Billboard Scoreboard

ARB Audience Composition Studies

® Web Situation Comedy Shows

JULY RATINGS AMONG WOMEN
. Women
Bmnk  Show, Sponsor & Web Rig. | Rank  Show, Spohsor & Web Per Set
1. Homeymooners 1. Homeymoosers
Buick (CBS) +..vvveevnrers Jesniive 29.1 Buick (CHS) .oovvnviviirananenns 1.12
1. Pall Silvers / 2. Charlls Farrell
) m.ﬂ... E J !-m]dl {clﬂ 1'.'! rm' GI.'.HL Fﬂﬂ*ﬁl {ﬂﬁﬁ] EEEEEEEE Ilﬂ
3 Burma & Allen A, Frivate Secretary -
Goodrich, Genl. Mills, -t:lmltlul Amer. Tobacco (CBS) ccvvnnnansess. 104
(CBS) ooovnvnnrnrmnnnnnnsininane 3| 3. Joe & Mabel
‘. “ m Ph"m.-mlk.:! (Cm ERsAEEEE R EE lim
R. ). Reynolds, Colgate (CBS).. 3. Faiber Enowy Best
§. Our Miss Brooks Scolt (NBC) ...ovvvsnsnsnrpmrnnnns 1.04
Genl, Foods (CBS) ..vvsessannnnes 21.3] 5, Mams
#. Father Knows Best Genl. Foods (CBS) ..uvsvavnnnes 1.04
Scott (NBC) ..eovvenanrsasnnnnnss 20| 3 Our Miss Brooks
7. Charlle Farrell Genl. Fooda (CBS) ......cciannnes 1.04
P&G, Genl. Foods (CBS) ........ 2031 g, People’s Chales
8. Private Secretary Borden (NBC) ....cccocnvsnnnasss 102
Amer. Tobacco (CBS) ..covvnneers 02| 9 Burms & Allen
. Life of Riley Goodrich, Genl. Mills, Carnation
" Gl (NBC) ....ccoovanvsssannns 1.7 (CBS) . A R £ |
People’s Chalee Y. Fhil E!Illm
o Borden (NBC) ...cecesesssvancnss 17.3 Amana, R. J. Reynolds (CBS)..... 1.01
AMONG MEN AMONG CHILDREN
Aem Children
Rank  Show, Spomsor & Web  Per 5S¢l Rank  Show, Sponsor & Web Per Sed
1. HoneymooniTs L Topper
Bulck (CBS5) sovvsnsssssssnsrannns -8 Genl. Fnuda (NBCY . . L
1. Pull Silvers 1. Mama
Amana, R. J. Reynolds (CBS) ..... B4 iGenl. Foods (CBS) ....ocsssissana S1
A, Dear Photbe 2. People’s Cholce
Aﬂﬂ:. Prﬂdﬂﬂ! {Nnm TET R .!l !ﬂfdtl'l !HH‘C:' R E ER e e R EE e -g‘!
4. Life of Riley 1 Life of Hiley
Gull (NBC) ... « +70 Gulf (NBC) .. c.consasincsnasaaass 91
d. Private Secretary £. Bob Commings
Amer. Tobacco (CBS) ...vvvevanvan o000 R. ). Reynolds, Colgate (CBS)...... B4
& Charlle Farrell 6. Father Knows Bexi
P&G, Genl. Foods (CB5) ...coueees .70 Seatt (NBC) ....oicinvanivnsnnanns B2
7. Our Miss Brooks 7. Charlle Farrell
Genl. Foods (CBS) ..... e BB P&G, Genl, Foods (CBS) viasssann o903
§. Burns & Allen 7. Homeymooners
Goodrich, Genl, Mills, Carnation Buick (CBS) .... . <13
(CBS) . cvarnissssssrsasanies BT 9, Private Secretary
8. Bab Eu--.hn Amer. Tobacco (CBS; .. ...ovvvenas 92
R. ). Reynolds, Colgate (CBS)..... 45| 10. Burns & Allen
5. Topper Goodrich, Genl. Mills, Carnation
Genl. Foods (NBC) ....ccsesnrvanan M3 - b1 ST e e ey .

NETWORK TV PROGRAMS

Films to Watch

STU ERWIN SHOW-0Official

Films

Official has a drive on now to
make this comedy series the
worthy heir to the “nighttime in
the daytime” success of "My
Lttt]a Margie.” Already it is
laying numerous markets as a
Rng,rhma strip, but not nearly as
many as S It is inter-
esting to compare these two
series in the Pulse run-down of
syndicated comedies in this
week's “Scoreboard.” “Margie”
is the sixth ranking co
nation-wide, “Erwin” is 10th,
“Margie” has the tup number of
viewers “Erwin” is
mghth ia.rgu'. hu the great-
Em rtion of men, “Erwin”
“Margie” ‘has the
E_.H.l-l.':.ﬁl’ proportion of women,
1'“-"1]]. 15 E

Web Winners

GENERAL ELECTRIC THEA-
TER—CBS-TV
Probably television's highest

hu&getﬂd half-hour  dramatic
stanza, “General Electric Thea-
ter” scored a 32.0 in the July
American Besearch Bureau rat-
ings. This represents 27,000,000
viewers, or more than half of the
total audience for its time slot
(Sundays, 9-9:30 p.m.), despite
the schedule of second runs of
films seen earlier in the season,
Now ranking as the No. 1 dra-
matic show, the series will go
all film this fall as it enters its
third year of programming.

vl

* ARB Top Shows Among Women

How Network Shows Rated
Among Women in July

This weckly audience composition analysis shows the relative popu-
larity of network series regardless of program type, by pumber of
viewers attracied according to sex or age. On consecutive weeks, this
chart shows popularity among men, women and children. For additional
information on sudience size or covernge, please comsult ARB, National
Fress Buoilding, Washington 4,

Women
Rank Show, Speasor & Web Per Set
Lo Patti Page, Armour, Gold Seal, Sunbeam,
Intl. Selucotton, Toni, Noxzema (NBC). 1.27
- AR Two for the Mmmy Bulmr:, Scheaffer,
P. Lorillard (CB5) .....000vevnenus « 126
3.....Masquerade Party, Lentheric, Emerson
(ABC) ..ovnvrveneresnsnnnnsernns .« 124
- Sl Ed Sullivan, Lincoln-Mercury [EHE] ...... 1.22
. A $64,000 Challenge, Revlon, P, Lorillard
{2 0L e e e R 1.22
6. ....Lawrence Welk, Dodge (ABC) .......... 1.21
6.....Amateur Hour, thnat:ﬁuhwls (ABC).... 1.21
6..... $64.000 Q’ueshun Revlon (CBS) ......... 1.21
%..... What's My LineP ]J. Montenier, Rem. Rand
P 1.20
10.....Robt. Montgomery Presents, Schick,
Jokmeory (NBEY i v i aa e bsiie 1 19
|} SO T've Got a Secret, R. |. Reynolds (CBS).... 1.19
12.....Name That Tl]l]E Whitehall (CBS) ...... 1.18
h 5 S *Do You Trust Your Wife? L&M,
Frigidaire (CBS) ....ccvverve S & § .
i . Russ Mﬂ an, P&G (CBS) ....... sssnase 1.17
15..... “Best of Groucho, DeSoto (NBC) ...%... 1.16
15..... Arthur Godfrey, Toni VEBS) sassivnnmais 1.16
15.....Godfrey’s Talent Scouts, Lipton, Toni (CBS) 1.16
18 s Meet the Press, Pan Amer. .» Johns Manville
ATEBMEY, v sss o rmsien S a ATR 1.15
18....."Medic, Genera. Electric, Dow (NBC)...: 1.15
18.....Alcoa Hour, Alcoa (NBC) .............. 1.15
b § . PR *This Is Your Life, Hazel Bishop, P&G
NP i s e s s s e 1.15
. JERIONT Arthur Murray.Party, Topi, Hazel Bishop
L L T T e 115
18. ... .0zark Jubilee, Antell, Amer. Home (ABC).. 1.15
24..... *The Millionaire, Enlgate 5 1.14
24..... Steve Allen, Avco, Jergens, Brown & Wil-
liamson {NBC’} ..................... 1.14

21.6
18.2

19.4
42.3

38.7
31.7
16.2
48.6

35.1

30.6
32.9
17.9

31.0
14.3
31.3
20.2
25.6

10.8
13.6

The Billboard Scoreboard

The Pulse Audience Composition Studies

* Syndicated Film Comedy Shows

® Pulse Top Pix Among Women

How MNon-Net Films Rated
Among Women in June

SYNDICATED FILM PROGRAMS

material for advertising, promotion or Gther purposes is
any rating service whose research provides the basis

www americanradiohistorv com

JUNERATINGS AMONG MEN AMONG TEENS Y —

June 100 Homes 1080 Homes popularity of mom-network film series by number of viewers atiracted

Rank Show & Distrib, Rig. Rank Shor & I.'!_Islrih. Tuned In | Rank Show & Distrib, Tuned In ?;,L;?;df;l#u:; ::u?'wijﬂr:‘:n‘ﬂt:t:lm-n:;:: l::d 'LE:I?::::.“ riﬂ'h::l I:Il:i?::um“r;

1. Life of Riley (NBC) ....... 16.3| 1. My Little Margie (Official).., 82| 1. My Little Margie (Official). .. 24 N T Ty wae. SL CONEIANG) i) el The. Fulen o,
2. Amos ‘n" Andy (CBS)...... 142 2. My Hero (Official) ......... 78| 2. Abbott & Costello (MCA) ... 23 T Women  Avg.
3. Great Gildersleeve (NBC) .. 11.9| 2. Life of Riley (NBC)........ « 19| 2. Great Gildersleevé (NBC) ... 23 g:;t‘r it Per 10 June
4, Life With Elizabeth (Guild). 11.2| 4. Great Gildersleeve (NBC) ... 74| 4. Life of Riley (NBC) ........ 03 : it = rTu . Homes Rir.
5. Laurel and Hardy (Governor) 9.8| 5. Amos 'n’ Andy (CBS) ....... 72| 5. Laurel & Hardy (Govemon).. 20| 27 Damgerous Assionncnt (NBG). .5 170" I -
6. My Little Margie (Official).. 9.0/ 5. Stu Erwin Show (Official) ... 72| 6. My Hero (Official) ...,..... 18|  2.....Liberace (Guild)........................ 94 7.3
7. Susie (TPA) . vsvvniinsess 6.5 7. Life With Elizabeth (Guild).. 69| 8. The Ruggles (Corradine) .... 18 4.....Celebrity Playhouse (Screen Gems)....... 93 17.1
8. Abbott and Costello (MCA) 5.3| 8. Susie (TPA) .....c0vuvuuens 64| 6. Beulah (Flamingo) ........ .. 18 *é-----guhha Eefehndir {lintersmte} .............. l}g 9.0
9. My Hero (Official) .. ...... 52| 8. Beulah (Flamingo) ......... 64| 0, Stu Erwin Show (Official) ... 17 8.....F c?rl;fgn ?r]ftr:igr‘]u: {C:EEE]?HEC} ........ gﬁ ]ég
10. Stu Erwin Show (Official),. 4.9|10. Lauvel & Hardy (Governor).. 38|10, Amos ‘s’ Andy (CBS) ...... 16/ 6.....Crosscurrent (Official)................... 92 119
10. Life With Elizabeth (Guild).. 16|~ o-----Man Called X El;:ic‘%'s} -------------------- oL g
AMONG VIEWERS AMONG WOMEN 110 . Confidential File (Guild)................. 88 130
Xiower Bits Women Per AMONG CHILDREN 12....Ellery Queen (TPA)....ccciorsnsannssns 88 6.0
100 Homes 109 Homes Kids Per| 12.....Follow That Man (MCA)......ovuueuu.ss 88 11.0
Rask  Show & Distrib, Toned In| Rank  Show & Distrib, Tuned In ik 100 Homes| 12, ... Guy Lombardo (MCA) . ....cvvvnnnnenss. 88 7.6
1. My Littla Margie [Dfﬁcia],l. . 9215| 1. My Little Md.rg:i:: I[{}Hicia]]l.. . B8 . A F. SN 2.....Mobil Theater fSﬂEﬂ-t‘l}l‘-Mﬂhi]} ............ 88 10.5
2. Life of Riley (NBC) ....... 211| 2. Life With Elizabeth (Guild)., 87 i ﬁ"ﬂt : giﬂrdem} émcm,. : .13; ﬁ e ti; Eﬂlﬁl:sh ﬁg;l; %&:ﬁ:ﬁl -------------- gg 3’%
9. Life With Elizabeth (Guild). 211| 3. Susie (TPA) ............... 831 3 The Ruggles Curdin " 83| 18.:...Condid-Camera (Assoc, Atiss),rennrseeies 81 25
4, Amps 'n’ Andy (CBS)...... 208| 3. Beulah (Flamingo) ......... 85| 4, Life With Elizabeth (Guild). . 39 18.... .Gangblfsters (General Teleradio)........... 87 5.9
5. Laurel & Hardy (Governor). 204| 3. Great Gildersleeve (NBC)... 85| 5. Amos 'n’” Andy (CBS) ....... 37 %g B 'hﬁe[;'ﬁfgc E}:;ﬂbfth ggmjld} --------------- gg }éi
6. Great Gildersleeve (NBC)... 200| 6. My Hero (Official) ......... 84| 6. Life of Riley (NBC) ........ 29 18.... ..Tl':e l}fmxpectegn}%‘;v] R e 87 11.1
7. My Hero (Official) ........ 197| 7. Amos 'n’ Andy (CBS) ....... ga| 7 Great Gildersleeve (NBC) ... 28| 38 . City Detective (MCA).................. 8 95
8. Stu Erwin Show (Official). .. 189| 8. ".ife of Riley (NBC) ........ 81 g: ifg é‘:;ﬂ; gﬂf&gﬁm” f; i*- : --Iﬂiﬂg'“ﬂ?h‘*ﬂkﬂ?“ﬁ“ icemﬂ- arrasasaaas g6 7.2
B. Susie (TPA) .....ovunnnn, 181 8. Stu Erwin Show (Official) ... 81{10, Beulah (Flamingo) ..... cees Y7|  24.... San Francisco lﬁit{Z{c}%s}:: SCHeRbd S 1
10. Abbott & Costello (MCA)... 174'10. Laurel & Hardy (Governor).. 52'10. Susie (TPA) +.vv'vvrrersnses 17!  24.....The Plavhouse (ABC)..... N T AR 86 6.4
Note: All material published in The Billboard’s TV Program and Time-Buying Guide is protected by copyright. Reproduction of any portion of this

possible only upon written consent from The Billboard, 1564 Broadway, New York, and also from
for such rhaterial,
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NETWORK REVIEW

Politico, TV Wedding
Headed for Rocks?

® Continued from page 1

and [ast script with no deviations
ermilted—not even for one Joe
anith,

To Delegates

Perliaps in 1960 the conventions
will be given back to the delegates,
who can again gather haplpilz' in
their Eiiiﬂkﬂ-ﬁuﬂdg rooms, safe from
the prving eve of the cameras at
least part of the time. In this case,
onlv kev sessions will be picked up
for TV at the discretion of the net-
works involved, and not of the

party being covered, as Democratic.

Chairman Paul Butler Wﬁl.l.ilﬂ* have

it

On  the other hand, SIJ.[ZIEUSE
Batien, Barton, Durstine & Osborn
or Norman, Craig & Kummel, or
their suceessors, should move even
more actively (if possible) in the
staging of these sessions? What
can we expect in 19607

We already have seen the sched-
wles and the speeches and even the
choice of speakers at the conven-
tions tailored to the fact that the
cameras are working. The GOP
cut manyv speeches down in length.
The Democrats added visual aids
in the form of a documentary film.
Scenerv and lighting already play
a kev role in the staging o
sessions. Make-up and hairpieces
are used by some :Eealmrs. Key
orators have gone thru long ses-
sions ol coaching in stage move-
ment, including waving, 1
smiling, quieting crowds and shak-
ing hands warmly, What still re-
miiins to be done? :

sSpec Treatment

If one were able to into a
crystal ball and view what the
1960 conventions might be like if
toduv’s trend were carried just a
few sleps farther, he just possibly
might see the [ollowing develop-
menils: :

1V Scenery and lighting as com-
plex as a Ziegleld revue, probably
relving heavily on rear projection.
Footage of natural wonders, na-
tional events and prominent citi-

Renaissance on TV
(Local)

T

Dr. Frank Baxter. Director,
Aley Bunciman, Producer, Bill Whitley.
(WCRS-TV, New York, 44:30 pm., EDT

Ajgusy 19.)

During a breather in the produc-
tion of Dr. Frank Baxter's “Shake-
speare on TV.,” WCBS-TV, New
York, has picked up the kines of
Baxter’s new “Renaissance on TV,”
which was also produced by its
sister station, KNXT, Los Angeles,
The stark classroom setting of the

Shukespeare show is here replaced |

by a smart-looking library. In sub-
sequent stanzas Baxter will inter-
view guest experts. But on the
preem he carried the ball solo

again with-a background talk on
the Middle Ages,

Rarely these days is a TV show
s0 dependent on a single person-
alitv.  Baxter, of course, is the
common man's intellectual and the
darling of highbrow TV. He
spouts erudition with healthy relish
and good humor, and without any
airs. But with so plain a format
even Gyvpsy Rose Lee can become
tedious.

Baster’s feat has been much
awarded and highly ised, But
when it comes to low ﬁd‘g&t edu-
cational TV, WCBS’ own “Camera
Three,” with its fluidity, variety
and imaginativeness, is much more
exciting lo watch and hear.

Cene Plotnik,

zens tied in to a speaker’s lome
State.

2) Each session to include sev-
eral cuddly children, a line of girls
and a tew pets, known to be sure-
tire devices on anv stage. The
Democrats already used a couple
of kids from the better-known
video quiz shows this year.

3) Local merchants to display
entertainment posters listing stars
and eredits for the show.

4} Convention busivess to be di-
vided into segments corresponding
with acts and scenes, each having
the dramatic elements of exposi-
tion, climax and suspense, with the
script the joint '---'urlk of producer,
director. network advisor and na-
tional chairman.

Sole Poll

5) Public opinion polls to pre-
determine on the basis of popu-
larity which officials and perform-
ers should be allotted solos. Run-
ners-up sought by the networks in
rival bids for high ratings.

6) Manufacturers to donate
products for live or screen credit,
much as a Broadwav plav uses
them in return for program credit.
The makers of the electric organs
used at both conventions this year
were duly acknowledged before
the entire nation.

7) Secondarv rights, such as re-
runs, souvenir programs, record al-
bums, books and merchandising
items, used to add revenue to the
‘networks and the ecampaign funds.

8) The new look to force politi-
cal élders to withhold the names
of favored candidates, not except-
ing an incumbent president, in or-
der to provide needed surprise and
suspense,

The influx of show business per-
sonalities can likewise lead to more
serious consideration of non-politi-
cos as holders of public office.
Under proper guidance there is no
reason why Marlon Brando or El-
vis Presley couldn’t become a Sen-
ator, for example. Easv to elect
and easy to guide, such popular
stars seem like good bets to many
party men.

Besides, Liberace has become

mayor of Sherman Oaks, Calif,
which may have broken the ice.

But should all this come about,
would it be in the real interest of
the nation?

1S EVERYBODY HAPFPY?
Jfk DAILY NEWS

Casi: Larry Parks. Ted Lewis. Screen-
play by Monte Brice. Direcior, Charles
Barton. Relessed by Columbia, TY
disiribaior, Screen Gems. Hunniong
fime: T3 minntes. How selling, Haolly-
wood Movia Parnde. Date reviewed,
MNovember 1%, 1943,

This is based on the life and
times of Ted Lewis, the well-known
night elub and reviue entertainer,
It purports to be a history of jazz,
altho it does no more than skim
over the top of that interesting
phase of Americana. Lewis appears
in the prolog and epilog as he nar-
nates the storv of a reluctant bride-
groom who is about to go overseas
on a mission for Uncle Sam. He's
afraid to marry the gal before
going olf to war. Michael Duane
plays Lewis as a young man, and
Larry Parks plavs his pal Jerry,

W
']

who forms a jaze band with him

DAILY &8 NEWS

HIW YORKS MITUREI MEWSPAFER

| Spy (Tv_rum_) SYND. REVIEW
sty 72 7 - ‘Blondie” Should Enjoy
miriguing  story presente

in spotty fashion. This is probably
as summation as anv of the
Nathan Hale tale on the Cuild
Films" “I Spy” series.

Hale, as portrayed by Bill Ber-
ger, comes thru in warm and hu-
man fashion, but in the character-
ization he was an incredible stum-
blebum as a spv. His one accom-

lishment seems to have been to

Eiwe a British olficer keep him
as a sort of pet, a “jumping bean”
on which he could make money
wagering.

Far too much time is devoted
to this episode, with the result that
Hale's subsequent attempt to re-
turn to the American lines, with
its several captures and escapes,
takes on the jumpy qualities of an
l.'.u];lH silent movie. Cutting, EFFT
cimdy, was not up to par, with

P

ocre at best. Bob Spielman,

Tonight (Net)

NBC-TV, Monday (20), 11:30-1 a.m., EDT
(Caught again).

Rudy Vallee held [forth last
week in the emsee spotlizht on
“Tonight.” Beginning with the
premise that Vallee is no comic,
he did very well. In the comedy
department it was a fumbling per-
formance. Either his humor was
too intellectual or too comy. Sadly,
the comny bits were more success-
ful with the studio audience.

If the above implies that the
Vallee appearance was unsuccess-
ful, it isn't true. Vallee possesses
a quiet charm an an easv manner
which demands attention. His
singing was a definite asset, too.

Assembled with Vallee was a
roster of top entertainers, including
KEenny Delmar, Felicia Sanders
and a fine calypso group headed
by the Duke of Iron. All of whom
contributed to a pleasant 90 min-
utes, tho short on the rib-tickling.

Dennis McDonald.

Alcoa Hour (Net)

NBC-TY, Sunday
(Caught again).

Davitl Karp’s “The Big Vote”
had the virtue of timeliness. What
could be more absorbing during
the: week of the national conven-
tions than a drama about grass
roots politics? “Big Vote” was no
“All King’s Men,” but it made
a valid observation and told an
interesting yarn,

The trouble was it had only one

E————

(19), 910 pm., EDT

uction on outdoor shots medi- | L ar

By BOB SPIELMAN

-

Cast:  Arthur Lake, Pamela Brilion,

Hal Peary, Florenz Ames, Writien by

John L, Greene, Directed by  Hal

Yates. Created by Chic Young. Execu-

tive producer, Hal Roach Jr.
{Reviewed at special screening.
time, hall howr.}

Bunning

Producer IHal Roach Jr's trans-
ference of the comic strip, “Blon-
die,” to the TV screen has come
off remarkably well, considerably
better in fact that the effort in fea-
ture pix did. Perhaps the primary

The Steve Allen Show
(Net)

o g

NBC-TV, Sunday (193, 89 pun, EDI
iCaught mgain).

The Steve Allen Show, counting
heavily on Frank Sinatra’s appear-
ance, was left in a rather weak-
ened state when its top star
suffered an attack of larvogitis.
Allen, in a frank pitch to the TV
audience, explained that they
would have to “wing” it and hope
for the best, The spot with Siuatra
included a rather stilted interview
about his new picture and the
spinning of one of his recordings,
with Allen providing the comic
mime. It was a tnuggh spot to be
in, and Allen must be commended
for 1Illis outward pgood grace about
it all.

Other guests included Eddie
Lawrence, who supplied the fun-
niest bit with a comedy monolog
called "Never Give Up"; Victor
Riesel, who reconstructed the acid-
hurling tragedy; Julius La Rosa,
who tried real hard but didn’t
quite make it, and John Adams,
eomedian, with a rather dull court:
room comedy routine. Mamie Van
Doren was there, too,

' Charlotte Summers,

well-rounded character. That was
Ed Begley in the role of the old-
time district leader who learns he
must adjust to the era on enlight-
encd electorate,

Walter Mathau, as the upstart

congressional candidate in a pri-
mary, did a broad caricature that
failed to make this vital character
likable or believable, And the
same was true of the rest of the

supporting cast,
Cene Plotnik,

and Bil

Iboard

The Amusement Indusiry's Leading MNewsweekiv

NONE SHALL ESCAPE
Jk Ak DAILY NEWS

Cait: Alexander Enox; Marsha Huni.
Screen play by Lester Coli from =
story by Alfred MNeumasn and Joseph
Than, DHrecior, Andre e Toih. Re-
leased by Columbla, TV disiributor,
Screen Gems. Running time: 3% min-
utes, How selling, Hollyrwood Mevle
Parade. Date reviewed, April 7, 1944,
This is a bitter indictment of the
Cerman leadership in the last war,
as it tells its tale of horror and bru-
tality in a bold and graphic man-
ner. It's a dramatic film bearing on
the trials of the Nazis for crimes
committed against conquered peo-
ple. It's told in flashback to show
why the trials are being held. Here
are given terrible glimpses of the
brutal nature of the Nazi commis-
sioners. Knox plays the embittered
Grimm, who goes back to his Pol-
ish village to wreak vengence on
his friends and former girl, plaved
beautifully by Marsh Hunt,
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"FEATURE FILM FILES

Capsule critiques of motion pictures entering TV, based upon reviews originally published in The Daily News

LIFEBOAT
e ts DAILY NEWS

Cazi: Tallulah Bankhead, Willlam Ben-
dix. Screenplay by Jo Swerling from =
slory by Johm Siecinbeck. Direcior, Al-
fred Hitcheock, Released by 28th Cen-
tury-Fox. TY disiribuior, National Teles
Film Assoclates. Running time: 9% min-

ntes; How selling, Fox packape. Date
reviewed, Jannary 13, 1944,

Hitchcock has made a picture
chock-full of suspense, replete with
suggestions of horror and overlaid
with touches of bright humor.. He
has managed to give each member
of the audience the sensation of
being with the small band of tor-
pedoed passengers. He suggests
their life stories without once re-
sorting to the routine of flashbacks.
Miss Bankhead contributes an im-
pressive portrait to the Hitcheock
llerv and gives the picture its
ghtest and amusing touches, All
nine help make the lifeboat adven-
| ture a real and exciting experience.

=

who defeats the boss' hand-picked |

A Happy Year Ahead

| reason is that, at least in the epi-

sode reviewed, it had remarkable
snap and didu't depend in dialog
to create its humor.

Whereas live characterization of
a comic strip creates considerable
diffienlties, a program based on a
strip does have the advantage of
an andience presold on certain run-
ning gags. “Blondie” makes good
use of this [actor. There's the post-
man who never manages to ring
twige, the terrible tempered Mr.
Dithiers, the hordes of kids and, of

| course, the dogs.

Combining the children and the
dogs, there is much pattering of
little feet, and the pups are by far
more lovable. Among other things,
they all come out of the wash,
after being shampooed thoroly.

Among the permanent members
of the cast Arthur Lake as “Dag-
wood” and Hal Peary as the neigh-
bor seem to have caught the spirit
of things best. Both the charac-
terizations of Mr, Dithers and Blon-
die herself could stand strengthen-
ing.

CGenerally it looks like a happy
vear ahead for the Bumstead fam-
ily, it not the postman,

NBC Bandstand (Net)

NBC-TV, Tuesday (21), 10:30-11 a.m., EDT
(Cuught againd,

Les Elgart’s band makes {ine
music, Bert Parks makes a good
emsee and even Dick Haymes,
somewhat trimmed down and re-
juvenated, is pleasant with a song.
It iz particolarly refreshing to see
a man who has slipped badly come
back strong.

The success of this half-hour is
still a moot question, the purpose
being somewhat obscure, It's mu-

1sic is entirely too [ast for moming

calisthenics, and the accent on
tunes certainly makes viewing op-
tional. It does serve as pleasant
background for morning chores,
which could be just what the
housewife needs,

Curiously_ for television, at any
rate, “"Bandstand™ favors the ear
over Lthe eve. There used to be
another medium that did the same

thing.
Dennis McDonald.

NBC to Hawk
News in Noyv.

NEW YORK — NBC-TV will
have Monday and Friday evening
7:45-8, its news strip, to sell be-
ginning in November, The Union
Carbide buv of the two quarter

hours for Prestone runs thro
October.

The web still has Mondays
7:30-7:45 open, and alternate

weeks of Tuesday 7:30-T:45 to sell.
Tums has bought alternate weeks
of Jonathan Winters in the Tuesday
earlv evening quarter hour, Nor-
man Frank will produce the show.

‘Ranger’ Up
For Regionals

NEW YORK — ABC-TV will
now offer alternate week sponsor-
ship of “The Lone Ranger” on a
regional basis, with a cross plug
available on the weeks already
bought by Ceneral Mills.

The film series, slated for Thurs-
days, 7:30-8 p.m., is to be mar-
keted in five geographic blocks,
Northeast, East Central, West Cen-
tral, West and Pacifie,
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Dealers Confirm End of
Dog-Day Business Slump

Upsurge Puts Volume 25% Ahead of
Last Summer’s; Huge Hike in Pkge. Sales

NEW YORK—The “end of the
gnnual  summer  slump,” pro-
claimed by most of the important
yecord companies recently (The
Billboard, August 4} now has been
confirmed by a large sampling of
representative  dealers across the
country. On the retail level, it ap-
pears that the record business in
the summer of 1956 is at ldast 25
per cent ahead of summer, 1935

Unexpectedly, in view of certain
heavy traffic-building promotions
by a few of the majors, a number
of dealers came up with their own
quite original explanations for their
upsurge. Cenerally, however, it
was revealed that the big increase
was in packaged goods, which in
most instances accounted for at
least half of the dollar volume.
Singles business was tagged “no
worse than last summer,” thanks
to Elvis Presley, and EP’s were
observed as “slightly increased.”

Many stores outside of New
York City named the Mercury One-
Cent Sale as a prime factor in the
package boom. Almost as many

mentioned Columbia’s Buy-of-the-
Month specials, and others named
RCA Victor Coupon Bonus disk.
In some instances where singles
'sales were improved, credit was
given—Ffirst to Presley, and second
to the large number of strong rock
I:md roll releases,

| In Washington, D. C., Campbell
| Music Company estimated ils busi-
| ness up 30 per cent over summer
lof "33, Outhit's Mr. Dreyius
credited the fact that he kept his
stock up, and also felt that the
Mercury sales helped somewhat.
He expects the over-all "56 sales
to run 20 per cent ahead of '55.
The Hecht Company's record de-

last summer’s tally. It credits the
minor labels, and also the Mercury
Land Victor deals. Woodward and
Lothdrop, another of the Capitol
citv’s leading department stores,
thas been running 42 per cent ahead
of last summer. The Mercury sales

“helped a lot” and the Columbia
BOM also gets some credit,

In Southern California a con-
sensus showed summer business u
between 20 and 30 per cent. Deal-
ers detected a general renewed in-
terest in all things musical, includ-
ing sheet musie, instruments, sound
equipment and fumiture for same.
In records the big thing is LP's,
in all categories. “Tt has now be-
come important, from the social
standpaoint,” said one retailer, “for
consumers to compare the extent
of their record collections. The
layvman who can discuss high fidel-
ity, the latest Jackie Cleason re-
cording, ete., in the course of a

partment claims it has doubled |

normal ennversation stands out in
a crowd.”

According to Mary Vaughan,
Denel’s Musie, the store had a
great influx of new eustomers who
had . recently purchased a new
phono. Dealers in this area ex-

(Continued on page 18)

DISK TAKES
SURPRISE HYPO

NEW YORK — Cadence
Records is re-releasing the
Four Tophatters’ month's old
waxing of “I'll Never Stand in
Your Way" to jockeys across
the country, following a sur-
prise sales resurrection of the
disk here in the East.

The label's promation chief,
Bob Kornheiser, is sending the
jockev plalters out in a spe-
cial sleeve. Copy explains the
sitnation and a{.!]’\nm!. ledges the
companyv's “original goof on a
potential hit.”

Lawrence to
Go It on Own

NEW YORK —— Bill Lawrence,
national pop singles sales manager
of Epic Records, is leaving the
label and will open an indie dis-
tributorship in Pittsburgh.

Lawrence, prior to his post with
Epic, had been with Columbia
Records as a salesman, He had
also been sales manager of United

Record Distributors in Chicage.
Pittsburgh is  Lawrence's home
town.

EVERYBODY WANTS INTO THE ACT

Frank Pockets
A Cool 756

NEW YORK — Frank Sinatra
walked off with $75,000 for his
Paramount Theater stage stint here
last week. Figure is believed to
be highest fee ever paid to an en-
tertainer for a single week's engage-
ment.

At the same time Sinatra was re-

isible for his movie, “Johnny
Concho,” chalking up a record box-
office gross of $149,000, biggest
non-holiday week in the history of
the theater. Only Martin and
Lewis" July 4 holiday appearance
topped it !

NEW YORK——How many la-
bels share the loot in the disk
business? According to The Bill-
board’s annual disk industry cen-
sus, the actual current tally totals
1,466, This figure represents a
healthy increase over the number
Inf achive labels last year and re-
| flect the healthy state of the in-
dustry,

The pattern of more companies
continually entering the field is
'alsu borne out by a report of the
'Music Performance Trust Fund,
which lists a total of 2,049 sig-
Cnatories as of June 30, 1936. For

Backbone

of Band

Business Is Album

NEW YOBRK —— LPs are the
backbone of the band business
today and wise batoners are using
the bulk of their promotional Funds
to stock up (at wholesale rates)
large supplies oo their own albums,
according to Harry Wuest, who
manages both Buddy Morrow and
Richard Maltby,

Wauest utilizes the LP’s as audi-
tion disks for prom dates and
makes sure jockeys in cities where
Morrow plays dances receive com-
plete sets of Morrow LP's as well
in advance of the dates. He also
concentrates a year-round deejay
promotional campaigns on Mor
row's LP's in areas where key ball-
rooms are located. Many of the
spols, notes Wuest, are in small
towns, and record companies rarely
service these grass-roots station
jocks with free LP%s,

Wuest credits Richard Maltby
and Associated BookinT with origi-
nating the idea of sending LP's to
%l'l‘r;m chairman as “audition” disks.

LP, says Wuest, is twice as
effective as any promotional piece,
and album liner notes provide extra

sales ammunition, Other band

leaders are building prom follow- 1

ings by sending their LF’s to col-

lege  stations, also msually  by-
passed by the record companies.

Wuest contends that 40 per
cent of dance promoters—parlicu-
Jarly in the Midwest—today won't
co-operale on  promolion.
thinking is echoed by General Art-
ists Corporation’s wveteran band
booker Howard Sinnott, who has
been pushing for stronger promo-
tional efforts by ballroom operators
for some time now,

However, Wuest opines that
New England dance promoters are
much sharper promotion-wise and
that Morrow’s grosses in these areas
reflect their industry, In line with
this, the Glenn Miller-Ray McKin-
ley band was accorded a plush
promotional campaign on its Totem
Pole Ballroom date August 15 at
Auburndale, Mass. Flack Buddy
Basch tossed a big party for jocks
and the press a couple of days
before the dance, and ballroom
operator Douglas Farrington hand-
ed out an orchid to every lady
attending the date, and prior to the
opening he gave away copies of
the $24.95 Miller Army Air Force
LFP as a gate prize at the ballroom
every night for a week, As a result,
the band drew 1,800 people and
went well into percentage,

This |

the Trust Fund, this too, is an all-
time high. Of course, not all of
these companies are active, Many
enter the field on an occasional
basis, and this accounts for the ap-
parent discrepancy between the
statistics of the MPTF and The
Billboare.

An interesting comparison im-
mediately snggests itself—namely—
the relatively small number of
dealers as against the large number
ot mawmbacturers. 1t is estimated
that some 8500 dealers do the
bulk of the business, althe racks,
supermarkets and chains are also
becoming increasingly  important
outlets,

Col. fo Releé;é'
8 Walter Disks

NEW YORK—-=The 80th birth-
day of the conductor, Bruno
Walter, on September 15, will cue
‘a special release of eight Walter
conducted LP’s by Columbia Ree-
ords, One of these will be a “sam.
pler” including excerpts from a
number of Walter disks, and re-
tailing at $1.98. Title of this will
be “Bruno Walter—=The Sound of
GCenius.”

Heading the list of Walter
releases will be ther Mozart Re-
quiem, taped following the per-

(Continued on page 20)

=

First Sampler
By Urania

NEW YORK—Urania Records
will issue its first sampler this
month. The LP is priced at $1.98.

The Sampler features selections
from eight different LP’s = both
classical and semi-classical—culled
from Urania’s fall line-up of new
album releases. All selections are
complete, rather than excerpts
from longer works,
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Active Labels Increase as More
Buy Tickets in Waxing Sweepstakes

Despite the growing number of
small indie labels i the record
business, and despite the suceess
of many indies in the production
of hit disks, it is nevertheless per-
tinent {o nolte that approximately
95 per cent of the contributions to

the Trust Fund are derived frnm|

approximately 23 top companies.
There are, aceording to the MPTF.
literally hundreds of marginal disk
operators who constantly go in and
out of the busimess and have vary-
ing degrees of success, For in-
stance, 941 signatories to the Trst
Fund reported no sales in the
last half of 1955, and 791 reported
no sales in the first half of 1955.

The total amommt of money al-
located bv the MPTF for musi-
cians’ employment for the (ull fis-
cal vear ending June 30, 1957,
totals $3.600,000. This compares
with %2 800,000 for the vear end-
ing
1955; $2.200,000 for 1954 and
$1.950,000 for 1953

These allocations represent
manies derived from both the re-
cording and TV funds.

June 30, 1956; $2.300.000 for |

Autry Exits
Columbia;
Inks Dot Pact

HOLLYWOOD — Ceie Autry
signed a long-term recording con-
tract with Dot Becords, ending a
29-year-long association with Co-
lumbjg _Records. Autry cut four
sides at his first recording session
with Dot. Autry’s first release un-
der the Dot bamner is tentatively
scheduled for early November.

Dot is ected to throw more
emphasis on Autrv album relcases,
both in the country and western
as well as kidisk fields, It was
Autry’s interest in more package
releases, among other reasons,
which prompted his change of
lahel,

In acquiring Autry, Dot adds an-
other strong TV personality to his
talent roster, It was Dot’s Randy
Wood who first unveiled TV's Cale
(“My Little Margie”) Stogn as a
top-selling disk artist. The Autry
deal will help Dot to further har-
ness TV's promotional powers,  In
addition to adding the Aubry star
to its banner, it is believed this
deal will further pry open the TV
door for Dot’s benefit. Duol is ex-
pected to sign Gail ("Anpie Oak-
lev”™) Davis to a recording contract,
with Dot producing kidisk albums
based on tie “Oakley” TV film se-

(Continued on page 20)

Coral Shifts
Eastern M'gm'1

NEW YORK — Tloward Kave
and Len Levy have been ap-
pointed Eastern Division Sapervi-

'sors of Coral Records, according
|ir'.l Norman Wienstroer, general
siles manager. Kave and Levy re-
place Frank Holland, who moves
to Boston to head the Coral Ree-
ord division for Mutual Distribut
ing Corporation,

Kave has been with the Decca
organization 15 vyears, and since
1952 has been New York branch
manager. Levy, during the past
vear, has held a top administrative
‘post in the national sales olfice.
'Prior to this he was manager of

the Coral Distributing olfice in

' Rochester, N. Y.

. Indications are that this month
could very well be a record-
'hres]n'ng one for Coral, owing o
'the recently released 35 LP's and
'strong reaction to the label's fall
program.

Victor Creates New Key
Posts in Disk Personnel

NEW YORK —— RCA Victor's
record department has scheduled
several key personnel shifts, effec
tive September 1, and invelving
several newly devised executive
positions.

Jack Burgess, former sales and
merchandising manager for the sin-
gles records division, has been
shifted into the custom records di-
vision, where he has been upped
to the title, manager of custom rec-
ords administration. ITe will report
to Emmett Dunn, who several
weeks ago was named manager of
the custom division. Replacing Bur-
gess in the singles sales slot will be
Harry Jenkins, who formerly
headed up sales planning. Jenkins
will work wnder singles department
manager Bill Bulloek,

! ]]Enkins' n]d[fm-sl. simultaneonsly,

will be expanded and retitled “co-
‘ordinator, singles records releases.”
' The post will be filled by Tom A.
Potter, who also will report to
Bullack.

In the artists and repertoire de-

artment, Brad F, McCuen, former
ield man for the singles division
in the Chicago area, will come in
to serve as an a.&r, assistant to
Steve Sholes. Sholes is manager of
specialty artists and repertoire, and
Mc¢Cuen'’s title will be “co-ordinator
of specialty artists and repertoire
planning.” His duties will include
planning of schedules, involving
auditions, artists and disking ses-
sions. He also will supervise some
recordirs session and sit in on
repertoire committee meetings.
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'Bandstand’ Seg
Scouts Talent

NEW YORK—NBC is sending
“Bandstand”  producer - directors,
Parker Gibbs and V'ard Byron, out
on the road to scout ork talent for
the daily two-hour network radio
show and half-hour simuleast.

The idea was conceived by exec
Billy Goodheart in an effort to get
advance reports on how the bands
sound and look on the stand todav,
rather than relying on records made
several vears ago or—in some cases
—with special studio crews.

It will also give Gibbs and Byron
a chance to size up the bands’
books and the broadcast potential
of their vocalists. Scale alone for
vocalists on the show runs from
$500 to %800 a week and thinking
is, that if the band warblers are
lacking in mike appeal, the web
would ratlier hire a name singer
for the spot.

Cibbs and Byron will alternate
the road assignment every two
weeks, Gibbs leaves this week *o
catch Ralph Marterie in Cincinnati,
Jan Carber in Indi.napolis; Johnny
Long, Detroit; Buddy Morrow,
Kansas City, and Joe Reisman,
Wichita, Kan.

Network Probe
May Include
Music Orgs

WASHINGTON — The House
Anti-Trust Subcommittee headed
by—Emanuel Celler (D, N. Y.,
scheduled to hold hearings on net-
work practices in New York be-
ginning September 12, may look
into the matter of relations be-
tween the networks and the music
licensing societies.

A spokesman for the committee
indicated that this is a purely spec-
ulative area of study, but that
committee staffers are looking into
the relative bargaining positions of
the different music organizations.

Cast Set for
Feld's R&R
Road Show

NEW YORK—The latest edi-
tion of Irving Feld's Rock and Roll
road show has been cast, and is
scheduled to tike off in Hershey,
Pa., September 28.

According to the Gale Agency,
which is booking the package, this
new version will be bigger, and
will play more dates than any of
the earlier shows., On the bill will
be Bill Halev and the Comets, the
Platters, the Teen-Agers and Buddy
Johnson's big band, plus Ella
Johnson, Chuck Berry, Shirley and
Lee, Shirley Gunther, the Flairs,
the Clovers and others.

The first two dates after Hershey
will be Toronto and Buffalo.

U. S. Rights to
‘Arms’ Bought

NEW YORK—Publisher How-
ard S. Richmond has aequired
from Francis Day & Hunter the
American rights to “Lay Down
Your Arms,” tune which is cur-
rently riding high in the British
Isles, Cut by Anne Shelton on
Philips and released in England
several weeks ago, the disk quickly
climbed into the best selling lists.
At least eight cover versions have
already been cut in England,

The Shelton version will be re-
leased here by Columbia Records.

Tune, written by Paddy Roberts
with musie by Leon Land and Ake
Gerhard, is in Richmond's Ludlow
Music firm.

TO DEEJAYS
WITH SYMPATHY!

NEW YORK —— The Old
Philosopher, it develops, has
a unigue understanding of the
problems that beset the disk
jockey fraternity. Many of the
nation’s jocks will discover this
next week when a special
disk, prepared for their own
personal edification and en-
joyment, reaches them with the
compliments of Coral’s artists
and repertoire department.

Eddie Lawrence, creator of
the smash nowvelty disk, has
etched a deejay parody of the
material calculated to tear at
the deejays’ heartstrings, The
flip, incidentally, begins with
the message, “This is a blank
side,” but jocks are advised to
play it thru,

Mercury Pacts
Legit Names

For Albums

NEW YORK —— Mercury Rece-
ords has signed some solid show
business names for its fall package
line-up. Artists include Harpo
Marx, Vivian Blaine, Celeste
Holm, and Blossom Seeley ‘and
Benny Fields.

Mercury's artist and repertoire
veepee, Art Talmadge, views these
artists as potent LFP attractions.
Miss Blaine will do two albums for
Mercury, including one tag

“Ziegfeld Follies,” which will fea-

ture memorable tunes from hit
“Follies” show. Talmadge has ob-
tained exclusive album rights to
the title “Ziegfeld Follies”. from
the showman's widow, Billie
Burke.

CLIMBING THE TUNE BANDWAGON

Strong Material Sparks Diskeries
Push on Multi-Version Singles

NEW YORK—A flock of multi-
version tunes have come along in
the last several weeks to create a
high level of excitement in the pop
singles business. Newest entry—
and leading the pack in the num-
ber of recorded versions—is Ieist’s
“The Friendly Persuasion,” from
the film of the same name, which
Allied Artists has scheduled for
early October release at the Radio
City Music Hall. Already some 10
or 12 singles have been scheduled,
and many of these appeared dur-
ing the past week. Included are
Pat Boone’s sound track version on
Dot; Four Aces on Decca; George
Cates on Coral; Lou Busch on
Capitol; Michel LeGrand on Co-
lumbia; David Rose on M-G-M:
Tony Perkins (one of the film's
stars) on Epic. Awaifed are a
Dimitri Tiokin version and other
sides. RKO-Unique, thru its attor-

ney Marty Machat, has just con-
cluded a deal with Dimitri Timo-
kin and Allied Artists for the
release of the original sound track.

Another big tune, already sell-
ing strongly over the counters and
reaping plenty of performances,
altho out only a few weeks, is
“When the White Lilacs Bloom
Again." Two versions, Billy
Vaughn's on Dot and Helmut
Zacharias’ on Decca, reached Best
Buy status in last week’s issue of
The Billboard. In addition, there
is action on versions by Lawrence
Welk on Coral, Florian ZaBach on
Mercury and Leroy Holmes on
M-G-M.

Another of the newer tunes
getting heavy action by the adr
fraternity is “Two Different
Worlds.” The first song in Princess
Music, the publishing tirm recently
established by Larry Spier and Nat

Pub Turns Angel to
Showcase Writers

Morris to Back Off-Broadway Revue
Series; ‘Shoe String ‘57° the First

By JUNE BUNDY

NEW YOBRK — In a move to
build a better showecase for his
writers, publisher Buddy Morris
(Edwin H. Morris Music) will be
the sole backer of Ben Bagley's next
off-Broadway revue, “Shoestring

'57," which opens here in.mid-

‘SAUCER PROFITS’

NEW YORK——As Leo Duro-
cher was wont to say, “Nice guys
finish last!”

In the disk business, this has
been emphasized by the “Flying
Saucer” case. Thus far most of the

thassling has centered around copy-

right angles. But one little-pub-
licized aspect of the case concerns
ethical disk distributors—many of
whom are doing a slow burn. -

These distributors, warned that
anyone who “touched” the record
would be implicated, held off.
Other distribs went right ahead,
stocked the disk and made a nice

What.Price Ethics
To Honest Distribs

profit. They sold thousands of
copies—including bootleg versions
—and ultimately came out in the
clear because the publishers and
the Luniverse 'abel worked out a
rate deal,

One important distrib in Upstate
New York, stated: “I think it is a
crime that the industry closds its
eyes , ., . Let us take the case of a

legitimate distributor . . . I was
offered uny number of bootleg and
original versions . . , anyone could
have gotten into the act. However,

(Continued on page 22)

November at the Little Carnegie
Playhouse,

The show is the first of a series
of off-Broadway musicals which
Morris expects to back in the
future, at the rate of two or three
a-vear, and an investment of from
$15,000 to $20,000 per show.
Even if he only gets one good
property out of the project each
vear, Morris estmates the invest-
ment will pay off.

In line with this he points out
that publishers today usually in-
vest at least that much money in a
Broadway show when they acquire
rights to its score, and they sel-
dom make anv real money on the

deal and have no control over how | €

material is written or presented on
stage. Morris may have been
thinking of his last two legit-score
ventures — “Shangri-La,” which
folded a few weeks after it opened
here and “The Amazing Adele,”
which was shuttered out of town,

In addition to acquiring all
rights to the score, Morris also
stands to make some money by

| offering the revue to TV for a

one-shot performance. Bagley's
last “Shoestring Revue” rated eg-
cellent reviews when it was aired
over the Du Mont TV outlet here
last vear, and Morris has several

(Continucd on page 20)

The Billboard's
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Cole, this has already been cut by
Dick Haymes on Capitol, Steve
Clayton on Coral, Dick Kallman
on Decca and Don Rondo on
Jubilee. At least three other ver-
sions are on the way.
Dean Memorials
The late James Dean is the sub-
ject of a quantity of sides. Two
tunes are extant, “The Ballad of
James Dean” and “"His Name Was
ames Dean.” The former has
en done by Dylan Todd on Vie-
tor, Dick Jacobs on Coral, Jimmy
Wakely on Decea and The Four
Tunes on Jubilee. “His Name Was
Dean” also has manv versions, in-
cluding Dick Jacobs on Coral,
Nathan Russell on Forest and Don
Sargent on Decca.
“Giant,” the film based on the
(Continued on page 20)

Gene Austin

Back With
RCA Victor

HOLLYWOOD — Gene Austin
signed a recording contract with
RCA Victor, thus returning to the
same label where 30 years ago he
reigned as one of the top-selling
pop artists, Austin was signed in
New York last week by Victor's
Steve Sholes.

Renewed disk interest in Austin
was generated by the filming of
his lite- story, titled “Lonesome
Road,” to be produced by Case
Productions in  association with
Desilu  Productions.  Austin will
sing in the film, with the acting
leads who will portray his life yet
to be signed. :

Austin is generally recognized as
being ene of the record industry’s
top sellers. In his comparatively
shart career (seven years), Austin
reputedly sold more than 80 mil-
lion records, collecting more than
$17.000,000 in royalties. He be-
an in 1922 with “Yessir, That's

My Babyv,” followed by “My Blue
Heaven” (a seven-million-seller),
“Loresome Road” (to be used as
the film’s title tune), “Ramona”
(more than four million sold),
among others,

Another Demo
By Yanguard

NEW YORK—Vanguard Rec-
ords’ own version of a promotion
“sampler,” the “Vanguard High Fi-
delity Demonstration Record,” is
now becoming a series, with the
diskery scheduling its third such
disk for release this month. The
new platter, which sells at $1.98,
is Rimskv-Korsakov's “Schehera-
zade,” by the Vienna State Opera
orchestra, conducted by Mario
Rossi.

According to Vanguard, this will
be a limited edition. The regular
Vanguard 12-inch line lists at
$4.98 per disk.

Waner Dies of
Heart Attack

NEW YORE — Art Waner,
M-G-M Records artist, died of a
heart attack in Detroit Thursday,
August 23.

Waner was a well-known figure
on the Broadway scene, and for 10
vears headed the band at the Latin

uarter. He was a partner, with

orge Albert, in Gala Enterprises,
which included music publishing,
management and band booking op-

wwWw americanradiohistorv com
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i:;.redict $500 Mil.
Hi-Fi Sales in '56

Phono Firms to Give

Units Hefty

Play in Fall Promotion Pitches

NEW YORK—U. §, dealers are
higher on high [idelity than ever,
with a sales potential of $500,-
000,000 seen for the hi-fi industry
in 1956, and an even greater mar-
ket predicted for 1957,

Meanwhile, the hi-fi industry is
holding seminars around the coun-
try this summer, and several na-
tional meets are set for this fall
and early next year. At the same

time }:hmm manufacturers indicate

that hi-fi units will play a major
role in their fall

il promotional
pushes.

The $500,000,000 sales poten-
tial prediction was made last week
by Lee Goodman, vice-president of
Radio Craftsman Company during
the second of a three-part hi-fi

Capehart Plofs
Big Hi-Fi Inro
For Late Fall

NEW YORK — High fidelity
units are expected to account for
n large share of Capehart’s total
business next year, and the firm's
new hi-fi line, which will be intro-
duced sometime in November, will
be sold on a direct-to-dealer basis
in most parts of the country,

Altho the line will be offered
initially to the more than 200 re-
tail accounts which Capehart has
across the country, it will not be
developed nationally at Ffirst. In-
stead, Capehart will be offered to
a limited number of key “depart-
ment stores and dealers in each
area and never to any two, con-
sidered direct competitors,

Capehart is aiming at a luxury
market, and hopes the combination
of direct distribution and limited
dealership will permit it to main-
tain a stronger control over prices,
advertising, promotion, etc., on the
dealer level. The firm will not
manufacture its own sets, but to
date Capehart execs have not re-
vealed the name of the company
designated to handle its produc
tion, :

The new hi-fi line will range
from portable and table models to
eombination radio-phono-tape re-
eorder consoles. Following the in-
troduction of the complete line in
November, there will be no annual
or semi-annual showings of new
merchandise, New models will
merely be added to the line when
needed, thereby protecting dealers
against obsolescence and inventory
losses. Advertising and promotion
of the new hi-fi line will be con-
cuntrated at the local level.

Sentinel Debs
New Hi-Fi
Phono Models

NEW YORK—Sentinel Radio,
a subsidiary of Magnavox, is bring-
ing out a complete new TV, radio
and phono line this month, high-
lighted by three hi-fi phonos and
two hi-fi radio-phono models.

The de luxe model, radio-phono
console model, priced at $229,
features three speakers and a four-
speed record changer. Sole porta-
ble phono in the hi-fi line is priced
at $89 and comes in a two-tone
ease with an eight-inch bass and
five-inch high Frequency speaker.

seminar in Los Angeles, sponsored
by the Inter-Industry Co-Ordinat-
ing Committee of the Institute of
Hi-Fi Manufacturers.

Goodman also advised his audi-
ence that the public is no longer
primarily concerned with sound
alone in a hi-fi unit, but now de-
mands more emphasis on styling,
either in cabinets or in built-ins,

The Institute will hold its next
hi-fi show September 26-30 at the
New York Trade Show Building
in conjuuction with the 1956 con-
vention of the Audio Engineering
Society. Then in February (6-9)
1957, the Institute will sponsor an-
other hi-fi show in Los Angeles.
Edward A. Altschuler, American
Electronics, Inc.,, will be general
manager for both affairs, which
will be open to the public,

At the opening session of the
New York show next month, Don-
ald J. Plunkett, of Capitol Records,
will preside a. a discussion on disk
recording and reproduction, and
Thomas ]. Merson, Audio-Video
Recording Company, will direct
the next session on magnetic re-
cording. Other speakers scheduled
include Clair Krepps, M-G-M Rec-
ords; Philip E. Erlorn, Audiofax

sociates, and Richard Olmsted,

ted Sound Studios,

Meanwhile, key dealers and de-
partment stores across the country
are also readying plans for their
own fall hi-fi shows. For instance,
Meier & Frank Company, Port
land, Ore., which held the first
large-scale hi-fi showing in the
Northwest last April, will stage a
second show in mid-September. On
the basis of sales response to the
April show, the store plans to en-
large its present hi-fi department
“about double.”

Hi-fi is also a big thing in Can-
ada this year, where, according to
a recent survey by RCA Victor
Company, Ltd., hi-fi is now the
“most wanted piece of home equip-
ment,” a position held the last four
vears by -TV. The survey also

REVIEWS PUSH
CLASSICAL SALES

PITTSBURGH—Raymond
Gregory, of the National Rec-
ord Mart Stores here (a chain
of 14 disk outlets), has de-
vised a unique method of
utilizing record reviews as in-
lerest-arousers to hf:lp ush
classical LP sales, pm‘ticu?arly
on the more obscure items.

Clippings of favorable clas-
sical album reviews from local
papers and national maga-
zines are applied (with Scotch
tape or paper clips) to the
covers of appropriate pack-
ages. If the customer pur-
chases the LP, the clipping is
merely transferred to the
cover of another copy in the
store. The display reviews act
as “silent sales” ammunition
for the stores, and Gregory re-
ports enthusiastic reaction to
the idea from classical buyers.

Philco Intros
4 Hi-Fi Phonos

NEW YORK——The Philco Cor-
poration last week introduced four
new high fidelity phonos, ranging
in price from $49.95 to $199.95.

The new models, which were
shown.at a mﬂetmg of Philco’s field
salesmen in Sandusky, 0. have
been added to Philco’s 1957 radio-
phono line, which now includes
12 portable phonos and hi-fi mod-
els and a portable, radio-phono
model, all available for immediate
delivery.

The new ki-fi models include a
partable radio-phono, a consolette
phono with removable legs, .and
two console phonos. All hi-fi mod-
els feature four-speed inter-mix
record players, a jack for AM-FM
tuner or tape recorders, and Philco
engineer transformer-powered am-
plifiers which deliver up to 14-
watt output. :

showed that over 40 per cent of
Canadian homes now have record-
plaving equipment, but less than a
quarter of it was bought within
the past three vears.

RING THAT CASH

BELL

Smart Dealers Use
Promotion Tools

By BERNIE GEBHARDT

DENVER —— The best mouse
trap in the world will not create a
heaten path to any door unless
people hear about it. This is es-
pecially true in record sales, Re.
tailers, who take advantage of the
manufacturer’s promotion  gim-
micks, push their products and
utilize every available means to
increase their sales, count their re-
sults with overflowing tills. Those
who don’t will probably not have
the opportunity to do so for long
because the money-spending pub-
lic soon forgets themn.

This has been especially evident
in Columbia’s recent Buy of the
Month promotion campaign that is
picking up speed each month. Hill
Radio and Record Shop here, along
with several others have pushed
the gimmick heavily and report a
sharp rise in their monthly busi-
ness. This is a result not only of
the month price reduction, but the
fact that the buver often takes the
money he saved on the Columbia
disk and buys at least one or two
more platters,

In midtown Denver, Tom Mar-
solek, alter getting hurt on other
less sunccesstul campaigns, has not
pushed the Columbia Buy of the
Month, and consequently admits
that sales have not been as strong
as they might have been,

Victor's coupon deal is doing fair
to good for Marsolek, in spite of
the fact that he has not pushed it,
While across town at Bernard’s, an
equal amount of effort on pushing
both Columbia’s and Victor’s pro-
motion has resulted in good sales

and a sharp increase for both la-
bels,

Like others in the metropolitan
area, Marsolek keeps only the top
15 current hits stocked in 78's, and
Hill’s, Bernard's and others are re-
ducing their 78 stock to a bare
minimum. Denver distributors re-
port that 78 sales from suburban
and rural areas has not taken guite
as sharp a nose dive as in the city

DOG-DAY SLUMP AT AN END

® Continued from page 16

pected the 25 per cent average
increase to hold for the entire

year,
Rendezvous Ahead

In Cleveland Record Rendez-
vous finds the summer 15 per cent
ahead. This ° enterprising outlet
attributes this largely to phono
sales and resultant LP purchases,
The LP increase has been jerked
up further by the various com-
pany promotions. Singles sales
elicit a nod in the direction of
young Presley.

Paul Kayser's Record Bar in
Durham, N. C., who handles large
munl'ri' and rhythm and blues
clientele, as well as pop and pack-
age trade, is up 25 per cent and
is one of the few shops to rave
about singles’ sales. “Rock and
Roll is at its height here,” was the
owner's: statement, and “Elvis has
been a tremendous hypo.”

Expect Singles’ Boom

Chicago dealers, almost unani-
mously, attributed their increase
to LP sales, but were fairly cool
toward the various promotions. All
believe that, starting with the fall,
singles’ sales will take over. The
anticipate a “flood of hits.”
Temerman, of Little Al's, reported
summer sales “about 50 cent
above last year” “EP's aren't
helping in the least,” he said, and
he doesn’t think the gimmick sales
are helping him. “I really don't

Al|f

know why business is so good.
“He's currently reshifting his in-
ventory to accommodate more
singles.

Fred Dumont, buyer for the

Hudson-Ross chain, estimates busi-
ness up 13 per cent. He does like

the special promotions and also
the pull of hot album artists, like
Harrv Belafonte. Sam Alexander,
of Alexander's Record Shop, also
expects to finish the summer about
15 per cent ahead. "LFP's, in fact,
are running about 10 per cent
ahead of spring business, let alone
last summer. EP’s are better, too.”
“The King and I" is one of his
big traffic builders. Bemie Skidell,
of ABC Recordteria, is another
who claims 4 50 per cent upswing.
Skidell has really promoted 5,
displaying about 800 covers. He
feels that his own efforts, including
remodeling, display and air condi-
tioning, have helped., Bill Ander-
son, of the Record Center, also
credits self-help in the form of new
location, modernization and dis-

play,
Special Pushes Aid

Pittsburgh, an area singled out
or several special company
pushes, has several big ers
claiming 50 per cent improvement.
Howard Shapiro, owner of the
National Record Mart chain, savs:
“Were well on our way to
biggest year in our history,” His
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packaged sales have doubled, and
the Mercury One-Cent sale is
named as a factor. To a lesser

degree he mentions the Columbia
and Victor plans,

Meanwhile, back in Cut-rates-
ville, otherwise known as the Met-
rﬁpﬂ]ihm area, Jim Landy, Eclipse

usic Shop, Paterson, N. J., finds
the ledger up “more than 20 per
cent, thanks to a flood of good
E]rp and rock and roll singles.” As

as packages are concerned,
Landay i: selling all $3.98 LP’s at
$2.98 in order lo compete. On
Long Island, in Jamaica, Jackie
Heller's Triboro Music is about 15
r cent up. “People out here are
i-fi minded, and new players are
being sold.” All of the special
plans have helped, particularly
Mercury's, according to Heller's.

Weatherman Goody

Mercury’s One-Cent Plan, Co-
lumbia’s BOM, ete., mean nothing
to Sam Coody. “I'm making the
same kind of deals myself all the
time,” said the constantly embat-
tled mahoff, who now operates
from both sides of 49th Street.
Not counting his new singles’ out-
let on the south side, Goody claims
to be about 25 per cent ahead,
and his strongest ally, he insists,
has been the cool weather. Some
of his competitors, hearing this,
declared, “It wmay be cool for
Goody, but he keeps things hot as
hell for us.”

but their eventual disappearance
from the market is seen.

Most small retail outlets reduce
their advertising or cut it out
a]tnget]ger during the summer.
Hill acts as the ticket oflice
for a majority of the large
musical shows that come to town
and reports this to be an excellent
method of keeping its name before
the lsal_ﬂﬂllil.'.‘,, building trade from
outside its immediate reighborhood
and often resulting in good sales,
Marsolek sticks to its policy of buy-
ing radio spots o2 one of the lead-
ing record stations in the avea and
leans heavily on The Billboard’s top
tunes for plugging its name and
address,

All retail outlets, from Pueblo,
Colo., to Laramie, Wyo., thruout
nost of the Rocky Mountain area,
report good sales of movie hit
tunes. Many stores tie in their pro-
motion with movie displays and
have worked out co-operative ad-
vertising with theater managers to
promote album sales. Such movies
as the “Eddy Duchin Story,”

Benny Goodman Story” and others

have lent themselves well to such
efforts and have resulted in excel-
lent sales.

Hill's Record Shop has periodi-
cally used a one-cent sale gimmick
to clear out it’s dead stock. When
a customer buys one record,
whether it's an album or a single,
regardless of speed or price, they
are entitled to buy another from a
special rack” of records, for an-
other penny. Good repeat business
]‘Hlis been built this way and the
gimmick is played up heavily in
their advertising, Hill has also re-
duced its pilferage problem by sub-
stituting card files of remni;. la-
bels and artists in place of large
files of records. “Manv of our cus-
tomers like to feel the record”
Mrs. Hill reports “but they have
come to accept the fact that all
they have to do is bring tlie eard
index to us, we'll get the record for
them and when they- bring it back
from the booth, we will replace
the card in the file.” Mrs, Hill re-
ports that nearly all of their easily
accessible LP’s are green-stocked,
and when sold, the records are
then placed in the album,

Currently, instrumental groups
seem to be moving better than vo-
cals, generally speaking. This con-
census is agreed ugon by nearly all
retail dealers except Leroy Smith,
whose record shop, located in the
hqm‘t of the rhythm and blues dis-
trict, gets a heavy play on vocal
groups with the minor labels, nov-
elty groups and even 78 r.p.m.
sales showing a good business, un-
like shops in other neighborhoods,

TRAFFIC WITH
A CAPITOL ‘T’

; PHILADELPHIA —— Traf-
fic is assured for the new self-
service record store recently
0 ened by Jimmy Myers, pres-
ident of Myers Music, Inc.,
and Vince Pale under the
trade name of Richloy, Inc,
in the heart of downtown
Philadelphia. The city traffic
court is located next door to
the outlet and soft music is
piped outside to scothe motor-
ists waiting in line to appear
before the magistrates.

Myers, who recently pur-
chased the three-story build-
ing at 208 North Broad
Street, recently held open
house for over 300 members
of the trade. A one-stop op-
eration is also operated in
conjunction with the retail
outlet,
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WAXINGS VIE

FOR TOP

DEAN EPITAPH HONORS

NEW YORK—The pop record
field is currently on an ode-to-the-
late-James Dean kick which may
well top the mourning-music
turned out in the country an
western market for Hank Williams
and in rhythm and blues for John-
ny Ace,

Latest entry in the Dean-dirge
field (which already includes two
LPs, and EP and a flock of sin-

es) is Coral's LP, “The Story of

ames Dean,” featuring Jimmy
Wakely, the orchestras of George
Cates and Dick ]]amhs, Steve
Allen and deejay Bill Randle.

ial pro-
which he recites
e Randel narrates

Allen has written a s

log and Epﬂﬂﬁil

on the LP, w

DON'T BE
(RUEL

Recorded by
ELVIS PRESLEY. . Vicior

Published by
SHALIMAR MUSIC CORP.
ELVIS PRESLEY MUSIC, Inc.

"l ALMOST
LOST MY
MIND"

Recorded by:

PAT BOONE

ST. LOUIS MUSIC CORP.

Sole Selling Ageni:
Hill & Range Songs, Inc

Recorded by
ELVIS
PRESLEY

RCA VICTOR

"HOUND DOG"

[Elvis Presiey Music, Inc., and
Lion Publishing Company, Inc.

e
“I WANT YOU,
| NEED YOU,
I LOVE YOU”

ELVIS PRESLEY MUSIC, INC.
Sole Selling Agent:

Hill & Range Songs, Inc.

YN
> 5 IIG&E:U%!;. "#

& "WHEN THE WHITE%
4 LIACS 2
4 BLOOM lGAIH”“

"'r'l"r-""

HELMUT ZACHARIAS=Decca
FLORIAN IABACH—Maorcury
LEROY HOLMES —MGM.
LAWRENCE WELK —Caral
BILLY YVAUGHN — Dot

—

HARMS, INC

Dean’s life story and introduces
each musical selection, several of
which are also being released as
singles. Wakely warbles “His Name

d[Was Dean,” and Jimmy Cates

plays themes from three Dean
movies, “Rebel Without Cause,”
“Giant,” and “East of Eden”; Ja-
cobs contributes “Ballad of James
Dean,” “A Boy Called Dean.
Single disks on the market in-
clude “Ballad of James Dean,” re-
corded by Jacobs, Dylan Todd on
Victor, and the Four Tunes on
Lubﬂea; “His Name Was Dean”
v Jacobs, Nathan Russell on For-
est and Don Sargent on Mecca; an
Art Mooney single “Tribute to
ames Dean” and a Mooney EP,
Music From Motion Pictures Star-
ring James Dean” (both featuring
themes from Dean films); Im-
perial Records” LP “A Tribute to
James Dean,” and a Unique Rec-
ords LP on the same subject. Wax-
ings of “Giant” and love theme
from “Giant” (Dean’s last picture)
have been cut by Rusty Draper,
Mooney, Cates and David Carroll.

Pub Turns Angel

¢ Continued from page 17

writers—such as Carolyn Leigh and
Mark (Moose) Charlap—who have
penned original TV scores for the
networks in the past.

“Writers today need more of a
springboard than records,” said
Morris, who pointed out that
George Abbott is about the only
legit producer today who is willing
to give new composers a chance on
Broadway. The project will also
give Morris’ writers an opportunity
to extend their talents into the
cial material and show tune fiﬁg:
rather than concentrate on strictly
pop tunes, Commenting on the
move, Morris’ general manager,
Sidney Komheiser, opined: “This
is something ASCAP should have
been doing for a long time.”

Co-produced by Morris and
Bagley, “Shoestring '57,” will fea-
ture material written bv the late
{:hn Latouche, Miss Leigh, Char-

, Phil Springer, Norman Gim-
bel, Mike Stewart, Bud McCreery,
and G. Wood.

Altho Morris denied that the
move was in any way prompted by
the recent itl'leruir for songwriters to
set up their own publishing rights
and retain complete control over
original cast album rights, the proj-
ect is an interesting switch on the
idea. Betty Comden, Adolph Green
and Jule Styne have set up their
own music firm, Stratford, for the
forthcoming Judy Holliday musi-
cal “The Bells Are Ringing”; Cene
De Paul and Johnny Mercer have
established Commander Music to
handle the sco.e for their fall
Broadway show “Lil Abner,” and
Beb Merrill will publish his score
for “Pay the Piper” (musical ver-
sion of “Anna Christie”) via his
Valyr Music firm. Both of the first
two teams are retaining all original
cast album rights, rather than
sharing them with backers.

Autry Exits

® Continued from page 16

ries. The “Oakley” series is one
of a aumber of TV film shows pro-
duced by Autry’s Flying A Pro-
ductions.

Autry’s conlract with Columbia
Records expired in April of this
i;ﬂ&]*. His switch to Dot marks
is first label change in his long
career as a recording artist,. He
was first brought into the Columbia
fold by Art Satherly in 1929. His
first record for Columbia was “Sil-
ver Haired Daddy,” one of rec-
ordom’s alltime best sellers,
which reportedly has gone past the
S-million-disk mark,

U. §. Pubs fo
CISAC Meet

NEW YORK——Several U, S,
Fuhlishers are planning to attend
he Confederation of International
Societies of Authors and Compos-
ers annual meeting in Hamburg,
Germany, September 17.

Altho the American music men
will not participate in the meet—
since the American Society of
Composers, Authors and Publishers
and Broadcast Music, Inc, are no
longer members—they will be pres-
ent as interested observers,

CISAC, which is made up of
performing rights and mechanical
rights societies from all over the
world, is expected to elect a new
president at the convention to re-
place its former president, the late
Swiss-French composer, Arthur
Honegger.

Also on the agenda will be a
discussion of ways and means, by
which CISAC might help Euro-
pean performers and brpadcasters
obtain proper recognition of their
sights, thereby helping strengthen
the position of CISAC members as
well. Neighboring rights between
European countries, including me-
chanical reproduction rights on
broadeasts, will be the focal point
of the discussion.

Another important subject for
discussion will be new copyright
laws currently being considered by
the French and British parlia-
ments, AmTﬁ U. 8. publishers in
attendance will be Buddy Morris,
E. H. Morris's headman.

Coral Tabs
Welk Winners

NEW YORK——Coral Records
last week announced the winners
of the Lawrence Welk Window
Display Contest, which was held
during July. Contest was open to
all dealers, and dislp!n 'S Were
based upon the labe nl}hum re-
leases of the Champagne maestro,
First prize of $§150 went to C. J.
Klingele, display manger of Wolff,
Kubly and Hirsig, Madison, Wis.:
second prize of $50 was taken by
the Lazarus Reco-d Library, Co-
lumbus, O., and third prize of $25
to C. R. Martin, of Melody Lane,
Palo Alto, Calif. Coral is pre-
senting a prize of $50 to Rolf
Voeglin, of Tell Music Distributing,
in Madison, Voeglin is the sales-
man responsible for the first-prize
wWinner.

8 Walter Disks

® Continued from page 16

formance this year with the New
York Philharmonic following his
Mozart Festival performance, with
soloists Irmgard Sieglried, Jennie
Tourel, Leopold Simoneau ~and
William Warfield. From the same
series comes his coupling of the
Mozart “Jupiter” Symphony and
Symphony No. 39.

Another new Walter set will be
a grouping, rare for the conductor,
of Strauss waltzes, The four LP’s
issued in 18954, embodying the
complete orchestral works of
Brahms, will now be issued as a
series of single LP’s, Formerly they
were available only as a unit, in a
de luxe album, Of this series, the
Brahms Second Symphony has
been tagged as the September

$2.98 Buy-of-the-Month.

Columbia also has cut a special
premium disk, carrying an inter-
view with the maestro conducted
by Arnold Michaelis, of the Colum-
bia Masterworks Division, Herein
Dr. Walter discusses such topics
as his childhood in Vienna, his
first meeting with Gustay Mahler
and his fondness for Johann
Strauss Jr,

www americanradiohistorv com

‘Roulette’ Is Richmond'’s
Newest Promotional Label

NEW YORK —— The wide.
ranging activity of the modern
music publisher is demonstrated
vividly these days by Howie Rich-
mond. Richmond has started a
new recording venture, Roulette
Records, by which he is promoting
several of his new songs and talent
properties,

According to Richmond, Rou-
lette is being used only where the
more traditional methods of song-
selling fail. Currently, he is push-
ing a Pat Ballard tune, “King of
Nothin’,” which he has recorded
with Bernie Knee singing. The
song reportedly was submitted to
all companies and turned down.
Richmond pressed 1,000 copies of
his Roulette disk, for deejays only,
and has had this selected as the
plug platter by a trio of Baltimore
jocks who are determined to prove
that “Baltimore can make a hit.”
These are Buddy Deane, Joel
Chaseman and Roz Ford, all with
WITH. Tune is in Richmond's
Essex firm, affiliated with ASCAP,

Meanwhile, Richmond has de-
cided not to market the disk com-
mercially, but is negotiating with
several majors for its sale. He has
made no secret of the fact that
any deal must include a contract
for Knee, who now is managed by
the pubber. This would be similar

Strong Material

o Continued from page 17

Edna Ferber novel, has also con-
tributed strongly to the current
pop singles picture. Rusty Draper
on Mercury and Art Mooney on
M-G-M are already out with sides,
and two instrumentals from “The
Love Theme” from “Giant” are
also making the rounds., Latter
are by Mereury's David Carroll
and Coral’s George Cates.

“Sadie’s Shawl,” an instrumen-
tal, also has several entrants

scrambling for the loot. These in-
clude Buddy Bregman on Victor,
Richard Hayman and Jan August
on Mercury and Bob Sharples on
London.

The upcoming musical *“L'il
Abner” has two tunes which al-
ready are getting heavy adr
action. These are “If 1 Had My
Druthers,” cut by the Voices of
Walter Schumann on Victor and
Don Cherry on Columbia, and
“Namely You,” done by Victor's
Julius LaRosa and Columbia’s Don

ITY.

Other multi-version tunes cur-
rently making the rounds are “Test
of Time,” by Coral's Alan Dale,
Capitol’s Dean Martin and Co-
lumbia’s Peggy King among others,
and “You Can't Run Away From
It,” cut by Decca’s Four Aces,
M-C-M’s Dean Jones and others.
Also released the past week were
two wversions of “Tall Boy,” one
by Peggy King on Columbia, and
the other by Ann Gilbert, new
Groove Records artist: Another is
“Two Innocent Hearts,” cut by
Bethe Douglas on Fraternity and
Ginny Gibson on ABC-Paramount.

And, of course, there are other
examples.

Not too long ago, diskeries were
making an ef&rrt to cut down on
multiple versions of tunes, the feel-
ing being that too many entrants
divided the loot too many ways.
Also, in the case of cover records,
there dﬂveluged considerable op-
position by deejays. In many in-
stances, however, multi-versions of
tunes are precipitated by the fact
that the material is strong, with
many of the disks appearing simul-
taneously, rather than because of

“cover” philosophy. This would

appear to be the case now, with
much of the aforementioned multi-
ple versions traceable to the
strength of the song material,

to the deal Richmond made last
year with Capitol on behalf of the
thrush Kay Carson, who first cut
his “Band of Gold” for Richmond’s
old label, Mars,

Roulette has another disk ready
for circulation, but this time Rich-
mond says he is willing to launch
it himself in the retail mart. This
one is an imported coupling from
Italy, with top warbler®Tenny
Reno singing “Hey Canastos” on
the topside. The master reportedly
is in the top five in Italy and is
No, 1 in most of South America.
It will be kicked off in a few
scattered areas to test reaction,
This, Richmond recalls, is the
method he wused for breaking
“Anna,” which was on Mars for
six weeks before being sold to
M-G-M, where it sold well over a
million.

IF I'M ELECTED

(TO BE THE ONE YoU LOVE)

EDDIE FISHER

Bourne, Ine.
136 W. 524 5. N.Y.C., N.Y.

America’s New W

PERRY (OMO

RCA Victor

JACK LEWIS

Crest
AMERICAN MUSIC, INC.

G109 SUNSET BIvD . HOLLYWOOD, CALIF

HERE'S ONE TO PLAY—

"ALL NIGHT LONG"
Dolores Fredericks

DECCA 29997

FUBLICATIONS I1MNC
i E St Sirpn]
CHESTER, PEMNN A

DARLING
% l'::ard:d hr"ﬁ I:i"

& KAY CEE JONES
' on Decca I

Theme Melody of ithe 20th Cenfury:Fox
CinemaScope Praduction

“BUS STOP"

& THE ¥
BUS STOP

= SONG -3'.P-

(A Paper OF Ping)

MILLER MUSIC CORPORATION
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Miss Fulchino Does
A Top Flack Job . . .

The corrent issue of Life
August 27 represents a king
sized coup for RCA Victor's pop

flack, Ann-Fulchino. The mag con-
tains no less than nine pages de-
voted to the diskery’s No. 1 meal-
ticket, Elvis Preslev,
Candlelight Records
Signs Susan Silo . ., .

Susan Silo, 14-year-old canary,
has been signed by Candlelight
Records. She will cut four sides

for the label this month. The deal

MUSIC AS WRITTEN

was set by the Thrush’s manager
Bill Smith, ex-Billboard night club
editor,

Covington to Head

Commanders Band . . ,
Trombonist "Warren Covinglon

is scheduled t1 take over this week

as the director of the Commanders

* (OMING UP STRONG

A listing of our newer pop recerds which have shown great
trade response during the past weeks. These records figure

strongly as potential hits.

Down Low-.

|

| 2. Speak, My Love .

i 3. No Rock ‘N’ Roll Tonight. . .

(Collins

‘ {BMI) Coral

| 4. Lonely Girl. ........

|

| 3. Travelin® Home. . ...

il 6. Gnmlbw e, So Long, I'm Gone

i Frankie -Castro

' {(BMI) Mercury
Walch for Lucky Seven

| 7. The Lonely One . .Kitty Kallen

|
!
|
1

1. After The Lights Go

. Al Hibbler

(BMI) Deccsa,

Vic Damone |

(BMI) Columbia

L ] L] - - L L] - @

. ﬂﬂnmﬂ' l'nu
King

Julie London
(ASCAP) Liberty

e s+ ess. lrudy Richards
(BMI) Capitol

lllllllll

llllllllllllll

Betty Wells
ABC-Par

i had been held by Tutti Camarata.
| The latter, who started the outfit

(BMI) Decca

[

1617 Broesdway, N. Y. C.

Published by

HARVARD MUSIC- INC.—BMI

|
|
l IVAN MOGULL MUSIC CORPORATION—ASCAP

Jll

A GREAT

&

SONG

"ONLY WHEN”

written by Sharri Pall"lls |
ecorded by 10MMY Durden

HOLIDAY RECORDS

#TT7

published by SNOrING Music

654 Chelsea Ave., Memphis, Tenn. |
Dick Gersh, Record Promotion-Publicity, 200 W, 57th St., N. Y., N. Y.

dance band. He suceeeds drum-
mer Eddie Grady in the post, and
reportedly will take over a large
chunk of the organization which

and cleffed its book, reportedly
will continue to participate in its
Dececa disk royalties,

Original "Wild" Platter
French Best-Seller , . .~

E. H. Morris Music’s new fune
HFJ" of the Wild" (Jaye P. Mor-
gan’s new release) was originally
recorded in France on the Barclay
label by Eddie Constantine and
was a best seller over there.
Michel Legrand wrote the melody
and Carolyn Leigh penned the
English lvric for Morris, who has
acquired U.S, publlshmg rights to
the song.

Crew-Cuts Off on
Four-Week Tour . . .

The Crew-Cuts this week start
a four week tour which will take
them to the Valaire Ballroom,
Des  Moines, Ia.; Shore Acres,
Sioux City, Saltaire Park, Salt Lake
City: Natatorium Park, Spokane,
Wash.: Vanconver, British Colum-
hia, mnl the Evﬂi'grew -Ballroom,
Olympia, Wash. They return to
the East Coast September 13 to
do the next Tommy and Jimmy
Dorsev Stage Show TV appear-
ance,

New York

Bob Thiele, Coral’s a.&r. direc-
tor, has signed juvenile actlor
Tommy Rettig to a pact. ~Reltig,
l»:nmm for his starring role in the

“Lassie” TV series, has already cut
“What Ts a Mom?” and “What-Is

a Dad?”’, both narrations. .., Her-

I.uhmsk}', the Newark disk
mﬂhuf!’, was in am auto m:cil:]entl
last Tuesday. His shiny Cadillac |
was smashed by a truck nnd'
Herman was guite shaken up.

Nonetheless he made his way to
the Savoy: plant where (we hear)
he cut some great sides,

Mr, and Mrs. Bud Katzel (Bud

e

handles East Coast deejay promo-
tions for Decca) became the par-
ents of a daughter, Susan Norma,
last Thursdav, The Katzels have a
son, Michael.

Dewey Bergman Jr., has joined
Don Gabor’'s Remington Records
combine in an artists and repertoire
capacity. . . . As a result of the
current spurt of James Dean ma-
terial, Victor is re-releasing the
original cutting of “The Ballad of
James Dean,” by the then new-
comer, Dtlan Todd, who made it
more than six months ago. Origi-
nally, there had been little or no
interest in the item. It's published
by Goday Music. . .. Jimmy EIl
Midwestern band leader, has
joined the Chicago office of Me-
Conkey Artists to take charge of
small musical units. He replaced
Phil Field, former McConkey vee-

pee. Agency currently is going on
a Dixieland jazz kick.

The Rover Boys are booked in
Honolulu, Hawaii, for four weeks,
starting September 1. . . . Chirp
Judy Gaye has been signed by Di-
rectional Enterprises for personal

management, . . . Savov Records
ent jazz LP's last week with pianist
Hank Jones and the I'rench tenor-
sax flnte man, Bobbhy Jaspar, win-
ner of this vear's jazz critics’ poll
as New Star on tenor,

Gene Krupa and his trio will
p]&}r a tep-day engagement at the
Ball and Chain, Miami, beginning
Friday, August 31, prior o going
on the nativnal tunr with “Jazz at
the Philharmonic.” . . . San Fran-
cisco Records is mm'ing to & new

» | San

location at 217 Kearny Sireet, San
Francisco, and coming ouf with a
new label, Talking Machine Rec-
ords, which will emphasize LP%.
. + » Perez Prado and his Latin ork
are taking off on a four-week tour,
September 6, and plan to Lit Ja-
pan, Korea, Manila and Australia,
Music Corporation of Amervica is
handling the booking. . . . The
Four Voices are set for the Godlrey
CBS-TV and radio morning show
for two weeks starting August 27,
followed by a one-week engage-
ment at the Congress Hotel St
Louis, Mo., from Septemhber 10.
.+ + In Texas a new label, Tome
Records, has just released its first
sides,

Dick Shelton, president of Me-
Conkey Artists, and Harry Carlson,
topper of Fraternity Records, have
formed a new publishing firm, Su-
Music, affiliated with Broad-
cast Music, Inc. Shelton will con-
tinue to operate his own firm,
Windy City: Musie, in addition te
his chores with McConkey. . . .,
Berkshire Recordinzs, a new firm
in Lenox, Mass., plans to promote
taIent from that lacale, specializ-
ing in Dixie. . . , Fred Lowery,
veteran whistler, will cut an al-
bum for Decea in September, . .
Susan Silo, I4-vear-gld throsh,
now beng handled by Bill Smith,
has been signed by l'.uuﬂlrlwht
Records.

Hollywood

Decca Records’ Joe Perry recup-
erating at home from suwrgery he
underwent last week, Freddy
Martin ork held over al H:P Cocoa-
nut Grove, and will be featured
with the Nat (King) Cole show
opening September 15. . . . Yma
Sumac returned to Los Angeles
after completing her two-week en-

gagement at the International
: . = | World’s Fair in the Dominican
Whnt P"CE Ethlcs Republic. . . . George Shearing

e Continued from page 17

I refused to hundle an item l'h&t
in my eshimation, could not have
been made 1Paa]]v . . » By refusing |*
to handle this guoestionable item,
I lost a tremendous amount of
profit, in my instance, 30,000 rec-

ords. At a gross of 30 cents this|Sign

would add up to $9,000-but all 1

‘accomplished was to feather the
» | Singer Herb Jeffries was set io

nest of the “no questions asked
h'pe. ol distributlor,”

This distributor adds: “In other
'words, the lepitimate distributor
wound up behind the eight-ball,

‘and mv industrv has encounraged
‘me to go in for gquestionable items
| - ¥
the next time one oceurs,

Another distrib remarked: “With
sitnations like this, what is to pro-

tect a vecord from bootleg? Why

should a company sign up an artist

if he can be used by another label.
I am not looking [or a shoulder tn

cry on . . . I am merelv ﬂi.r-i'urhecl
over a ridiculous sitwation,”

Another said: “If the record
manufacturers have
tion as I read thev do, u.]w don’t |
they see to it that lr:g:hma,te mer-

chandising will be in effect in lhE_

future.”

an  orzaniza- |

Quintet set for" a return engage-
ment at Zardi's beginning Novem-
ber 27. ., . . Julie Losch returned
from a promotion trip thra the
Northwest. British musical
composer Malcolm Amold named
to score M-G-M's “Barretts of Wim-
pole Street.” . . . Lillian Roth has
ed Bobby Kroll as musical con-
ductor for her August 30 engage-
ment at the Hotel Statler. . . .

headline the hill at the Bal-Tabarin,
Lake Tahoe, for two weeks starting
August 18. . . . Former harpist
Corky Hale, now cancentrating on
singing and piano, bagged the Jack
Ownes daily teleshow, in addition
to a spot with the Jerry Gray ork
for the band’s Palladivm date. Miss
Hale also inked a management

Lcontract with Barhara Belle,

— s e e

Sunny Gale
Shlfts to Decca

NEW YORK — Thrush Sunny
Gale moved swiltlv and quielly to
| Decca last week. Gal is known to
have been discontented at Victor
ever since the similarly stvled kay

In addition to those distribs wha | Starr moved in there two vears ago,

hf-]d off entirely, many pulled in
of the record because of the ap- !
| prehension, These later jumped on
' the bandwagon, but, of course, did |
not do as well, financially, as those

'who took the plunge immediately.

www americanradiohistorv com

Meanwhile, all segments of the
tndlmn—puhimlu-n diskeries, dis-
tributors—are in accord that none
of the basic problems inherent in
the case have been solved.  The
threatened publishers’ suits did not
materialize. The diskeries whose
property was used took the attitude
that the publishers could earrv the
hall = and many tradesters ey.
pressed the opinion that the disk-
eries were alraid to make a test
Case,

But there’s no doubt ahout the
distributors who heeded the advice
of publishers and did not touch
the record, They came in last,

| Decea lost no time in gelting
'1|H=:| horns {]lmm., the initial surge | Iw:r tirst release an the market. list-

ing two covers—"Two Hearts With
lan Arrow HEI‘-‘-{'PM and "Oue Kiss
Led to Another.”

The former tune did some shift-
ing itself last week, It first ap-
peared a couple of weeks ago on
the Sun Vallev label in Chicago as
chirped by Shirley Forwood, Ar-
nold Shaw, prolessional manager of
E. B. Marks Music here, beat out
the field and bought the song from
the diskerv-publisher and subse-
quently  learned that Dot had
bought the Forwood master, which
was stirting up some gusts in the,
Windyv Citv. Shaw, who had tried
ta submit the song for Miss Cale at
Victor, happened to spot the young
lady the same dav coming out of
Milt Gabler’s office at Decea, Ile
just happened to have a copy in
his pocket,
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PERSUASION
“Chains 0f

Love’

15490

% As recorded on the original Sound Track of the
Wm. Wyler, Allied Artists Production

* Friendly Persuasion™

Over 200,000
On Initial Orders

'@Ot RECORDS, Inc. « Sunset and Vine * Hollywood, Calif. « Phone HO 3:4121

THE NHATION'S BEST SELLING RECORDS

IN CANADA: QUALITY RECORDS
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The HONEY BEES

‘ENDLESS’
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ERNIE FREEMAN
‘SPRING FEVER’

‘WALKIN' THE BEAT’
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'chandises EP’s, said Dunn.
‘are selling well for us, they are a
profitable item, and fill a need
that can be supplied in no other
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BBA fo Meef
For 2d Year

NEW YORK—The second an-
nual conference of the Band Bet-
terment Associates, school music
organization, will be held here
November 23 and 24.

Attending the meet will be edu-
cators from all parts of the coun-
try, plus three visiting bands repre-
senting the best of three different
school age levels. These will per-
form 1m§er the batons of several
top conductors, Also, the meet
will hear a group of tup-ranlt in-
strumental pros in specially pre-
pared programs. The student units
will be the Wauke n Grade
School Band of Waukegan, I,
the Cleveland Heights Hig School
band, - and the Camegie Tech
Kiltie band.

In addition to the performances,
the agenda includes discussions of
current problems in the music edu-
cation and entertainment fields,
Sessions will be held in the 1,500-
seat auditorium of the High School
of Fashion DES: . Exhibits will
'be arranged in the corridors sur-
mundmg the audilurium.

Chairman of the executive com-
mittee 15] Tatian Roach, of Music
Publishers” Holding Curpuratmn
Chffﬂrd Carter, of Carl Fischer,
Inc., is head of the exhibits com-

'Imzttee. and Philip J. Lang, of Ed-

'win H. Morris & Company, is in

Eharge of the program.

!EP's Account
For Half of
Cap LP Volume

HOLLYWOOD —— Extended
Eln recordings account for one-
&l} the unit volume of LPs at
Capitol Records, according to
Lloyd Dunn, vice-president in
charge of sales and merchandising.
A comprehensive survey of the
EP market by Capitol points to a
plus profit for the dealer whn“nﬁ::v
b}

way,  Dunn declared.

“While the over-all sales of EP’s
have dropped somewhat, the single
EP has taken over and is maintain-
ing a goad level of sales.” Dunn
cited Eﬁpltnls package of music
from “Johnny Concho,” “Our
Town" and its series of pop tunes
by Dean Martin and Nat (King)
Cole as indicative of the -continuing
demand for EP's.

Dunn acknowledged that double
and three-pocket EP sales are di-
minishing, tho single EP sales are
ug. It's the decision of the mer-
chandising and repertoire depart-

GUIDE TO D.J."S
USING ‘FEMME’

HOLLYWOOD — There’s
maore to putting out an album
these days than the mere re-
cording of a given number of
tunes. And if proof is needed,
the current Capitol release
“La Femme" by Frank Pourcel
and his French strings is a
good example.

Disk jockeys receiving the
album, tho enthusiastic in
their comments, were stumped
when it came to pronouncing
the French titles. All of the
latter, incidentally, indicate a
particular part of a woman'’s
anatomy. The problem was
solved this week tho, when
publisher Mickey Goldsen re-
leased what might be called a

“rhvming dictionary guide” to
the titles for disk jockey use
only.

Not only is the album cover
tres chic, but the inner sleeve
has been scented with lily per-
fume by Perma-Scent of Chi-
cago<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>