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Fly Thru the Triple
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TALENT CRY

Buyers of

With Greatest Ease

Young Folks Doing Best Trapeze Work

In History, Including

By TOM PARKINSON

CHICACO — The movies and
their publicists have spotlighted
the flying trapeze and its most sen-
sational stunt, the triple somersault,
Present-day daring young folks on
the flying trapeze are up to the test
of public attention. They are show-
ing some of the best Hying in his.
tory, including  the demanding
triple.

Among the arts of the circus;
manuy of them ancient, that of the
flying act is relatively new and the
skills' rest in the hands of a small
number of people,

Today there are probably no
more than 75 active leapers and
catchers. A check tums up only
ahout 16 flving-return troupes. One
of these is altempting the triple
everv day and making most of
them, A second throws frequent
trys lor the trick that Europeans
call the somersanlt of death,

47 Times 3

Leaper Tony Steele, of the Fly-
ing Malkas, bas thrown 47 success-
ful triples, with the owner of the
act, Mike Malko, catching, They
still don't make promises in ad-
vance, but when they complete it

———thE announcer is readv to tell the

audience what it has seen.

I's much the same with the
Flving Palacios, where the artistry
of Lalo Palacio, who has completed
triples, brings applause.

These two leapers and their
catchers join a seleet few, but ex-
actly who else in circus history has
accomplished the triple is some-
“times in doubl,

Codona, Clarke, Concello

There is no question, of course,
but that the late Alfredo Codong
threw his triples with finesse and
held n nine-ont-of-10 suceess ree-
ord. Before him, Emest Clarke, of

Rubber Cuts
Hazard of Net

CHICAGCO—While flying tra-
peze performers are soaring along
ns usual, one of thelr incidental
hazards has been lessened. It used
to be that falling into a net, which
looked so easy to the audience, was
one of the more dangerous opera-
tions,

Now al least part of the hazard
Is ended. The troupes are making
their nets with rubberized shockers,
which act as large springs at the
sides of the net. When a performer
falls into the net now, the rubber
gives and the net absorbs the blow.,

There’s still danger, and learning
to fall is parl of the procedure.
However, the nets no longer are so
tight when they are guved out that
they Hip their flvers out to possible
injury, as the older stvle frequently

L

Difficult Somersault

a wversatile roval circus Lamily,

completed triples regularly, Alter |

Codona came Cancello,

Arthur Concello, who later be-
came manager of Ringling Bros.-

Barnum & Bailev Cireus and now |

is with one of the groups trving to
buy the show, set the triple as one
of his goals and achieved it, as he
has most of the others. The name
gained even greater trapeze fame
when his wile, Antoinette Coneello,
also prefected triples while they
were [lving for the Ringling show
She is the only girl in modem
history to do that trick, and certain.
lv their’s is the only double-threat
triple-somersanlting Family.
Another triple performer is Har-
old Vpise, who completed some
with his Flying Harolds, Wavne
Larey and GClavton Behee are
among others who have made the
triple grade, present active Hvers
recall. Some say there have been

two dozen triplers, but the number |

of those who could do them often
or regularly is mu-h smaller,

Teamwork Credited

The Malkos say that the triple is |
the “greatest sensation” and that

it calls for the most demanding
co-ordination and spilt-second tim-
ing. At Toronto recently they

missed several attempts before thev |

discovered the reason. Al Maple
Leat Cardens their rigging was
higher than usual and the cables

(Continued on page 60)

NEW YORK——The annua]
ery for new TV faces has
stirred up unusual activity this
month. CBS-TV is reviving its
talent showcases, American
National Theater and Acad-
emy has bid for TV support
to train actors and writers,
|‘111LIE-:-J'H! Wallace Ross has
nunched a campaign to win
recognition for new drumatic
stars ‘and a group of realtors
has formed a workshop in
which networks, agencies and
packagers can tesl shows,

CBS last week staged the
first of a new series of show-
case auditions for producers,
directors and agencies, featur-
ing dramatic seenes and va-
ricty acts, Under the pguid-
ance of Robert Dale Martin,
network casting director, the
series, at one time a monthly
web Fixture, will present writ-
ing and performing tyros in
formats whieh themselves
might be usable as shows,

Basil Rathbone and Celeste
Holm kicked off an ANTA
drive for TV money at a Radio
and Television Executives So-
ciety luncheon October 10,
They outlined the ANTA plan
for organizing 40 repertory
theaters thruout the country
o give experience to ac-
tors and playwrights lacking
enough credits to crack TV,

The realtors, headed by
Ralph Mark, are opening a
creative arts center in New
York next spring, a part of
which will be a showcase the-
ater where possible TV pro-

(Continued on page 20)

Records

Find Big Salesmen
In Their Mail Boxes

Clubs’ Strong Pre-Selling, Other
In Home Media Stimulate Industry

By BILL SIMOXN
NEW YORK—As the phono-

graph record business continues to
climb to a new peak, it becomes
mare and more apparent that some
of the most effective “selling” is
being done right in the consumers'
own homes. The public is being
pre-sold on records and, in effeet,
is being driven into the shops by
unprecedented pitches on TV, ra.
dio and, perhaps most important,
by direet mail.

By a conservative estimate, the
various mail-order clubs and cou.
pon-buving plins will have sent a
total of more than 33,000,000
mailing pieces to consumers during
1956.

Publications, Too

[n addition, of course, there are
the various music and high Fdelity

magazines and an vwr—in.c:rmraim.'i'
i

prevalence of record review an
chatter columns in daily and
weekly periodicals. Also, there are
the wvarions record publications
sent out by local disk shops in
nearly  every moderate-size com-
munity.

However, a glunce at the litera-
ture emanating lrom cerlain  of
the record companies themselves
would seem to indicate that a [an-
tastic job is being done by them to
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Goldenson and Noble in Pitched
Battle lfor Control Over ABC .

A battle for control of ABC las pitted the
Paramount Theaters faction, led by Leonard
aguinst ABC  President Robert
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educate the public to the plessures
of all types of records and to [a-
miliarize the public with the names
and works of performing artists and
composers, In view of the con-
| stant increase fn record dealers’ in-
| come. it s reasonable to assume
that direct mailings, the bigpest
rercentage of which are instigated
iy the clubs, are gﬂﬂd for the en-
tire record business.

The pitches themselves become
more and more effective as com-
petition is intensified. Multi-color
brochures, packed with information,
are becoming the rule. RCA Vie-
tor even has “experimented” with
sending its monthly Save-on-Rec-
ords pitch on a small record, in-
cluding excerpts from the monthly
specinls,

‘Education’

Several outfits get their best re-
sults dangling the “edueational™ or
Csell-improvement™ angle of their
product. Whatever the pitch, the
public is souking the stuff up like
the proverbial sponge. It's }i'"cE!!}?
that before the vear is out, the
folks at home will feast their eves
and t1-:-|]|'.ar11i thiir ears on sales ma-
terial that the record business of
I Iwo vears ago Hu';.',hl' never have
| dreamed possible,

The biggest mailings currently
emanale from the four leadin
club groups and from Victor wit
its S:O-R program. Combined,
these dre believed to have about
L.750.000 members. While statis-
tics are kept closely guarded, trade
estimates  place * the Sutliff-Stev-
enson - group,  Book-of-the-Month
Club group and the Calumbia Ree-
ords Club at the top, with over
LOOG.O00 members between them,

Concert Hall

The Concert Hall group, re-
cently sold to Crowell-Collier, was
transferred with o guarantee ol
250,000 members, Victor's origi-
nal 5-O-R book holders also are
believed to number around 250.-
000. Capitol’s Children’s Record
Club, still comparatively small,
contributes to the growing list.

Inclided in the Sutliff-Steven-

(Continued on page 20)

Mails to Hypo
Yule Buying

NEW YOREKE — The effective-
ness of direct-to-consumer mailing
ditches on  retail vecord sales is
Iil:i-|5 to manifest itself this yvear in
Christmuas holiday buying,

It is expected that “educational”
selling and the econstant reminders
concerning records will help stimu-
late retuil as well as mail-order
buving to an all time high (s

above st ory).
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TARGET JANUARY

NBC Studies 7:30

Strip for

NEW YORK —— The NBC-TV
network is giving serious thought
to reprogramming its 7:30-8 strip,
with January, 1957, the target date,
if strong enough programming can
be assembled.

Initial ratings so far this season
have seen the network take a belt-
ing from the competition whose
shows slanted at the kiddies very
often better than doubles the NBC
rating. The Tuesday (9) Trendex

ave NBC's combination of Jona-
Winters and the “News Cara-
van” an average rating of 5.9 to the
16.9 scored by “Name That Tune”
on CBS and the 19.5 gotten by

the first half of ABC-TV':
“Cheyenne.”
Such a handicap obviously

greatly damages the andience im-
pact of the bulk of NBC’s evening

programming and gives them little

Survey Shows
Double Punch
Of Color TV

NEW YORK——Color doubles
the audience of TV programs and
more than doubles the impact of
co ial messages, says NBC
and Batten, Barton, Durstine & Os-
born at this juncture in its “Color-
Town” survey. The poll of 4,000
homes in a medium-sized U. 5.
city is a continuing study of color

's growth and impact.

At this pcint, with a relatively
small num of color sets and
color shows, findings reveal that
color boosts viewing, that more
color homes watched the shows
than did black and white owners
and that twice as many people
were watching the programs in
chromatic homes. The survey fur-
ther says that these people watch

the show in hue when they
wouldn't care for it in black and
white.

On the commercial side, color
has proved some specific points. It
increased the number of viewers
who recalled at least one of the
products advertised and also it in-
creased the number of products

(Continued on page 6)

Pan-Am to Drop

‘Meet the Press’

NEW YORK—After a long net-
work ride, Pan-American Airways
has canceled its sponsorship of
“Meet the Press,” Sundays 6-6:30
on NBC-TV. The cancellation be-
comes effective Deember 30.

Johns-Manville will remain as
co-sponsor of the show which has
been a network standby for many
years. The network is hopeful it

can find another client.

R -

Revamps

to build from. The main question
facin:: the network is what pro-
gramming to substitute for its pres-
ent combination of music and
news. Some of the NBC program-
ming brass lean toward the idea of
offering a revitalized news stri
which would contain feature an
human interest material.

This would allow the web to
capitalize on the talents of its two
new news commentators, David
Brinkley and Chet Huntley., And
as important, it would make the
problem of switching most of the
current 7:30-8 sponsors = Stude-
baker-Packard, Chevrolet, Life
magazine, Sperrv-Rand and others
—less difficult, There are two al-
ternatives, a beefed-up musical
strip and kiddie half hours. The
first is considered too costly, and
the second a duplication of pro-
gramming already being offered by
the other webs.

McNeill Nears
NBC-TV Days

NEW YORK—Indications are
that Don MeNeill's “Luncheon in
the Clouds” is getting nearer to
daytime presentation on NBC-TV,
The network is already culling
MeNeill's radio clients to see how
many might sign for his video
stanza, even before it debuts on
the network.

The debut is expected to be
about the beginning of next year,
with no time slot selected, The
show is, however, expected to go
somewhere between 12 and 1 p.m.,
and make for some program
switches at the web, The program
would originate from Chicago at a
well-known hotel.

QUADRUPLE

TV Power
~ Proved by

Sandura

PHILADELPHIA—The poten-
tial in daytime television for small
advertisers is underscored by San-
dura Company, Inc., here which
credits the quadrupling of its busi-
ness this yeaf to its altemate week
buy of a quarter hour on NBC-
TV's “Queen for a Day.”

Sandura, thru Hicks & Greist,
Inc.,, put $231,000 of its 1958 ad-
vertising budget of $300,000 nto
the alternate Tuesday purchase of
the 4:30-4:45 p.m. segment of the
NBC series, Two months later, the
firm recorded double its business
for the same period in 1953, After
nine weeks on the air, Sandura ex-
tended its original 13-week con-
tract o 39, doubling its advertising
budget.

Sales staff and dealer enthusi-

(Continued on page 6)

NEW YORK—Color is the key
word today in NBC-TV promotion
plans. Color kits, color mats and a
few color trailers top the web’s
campaign in behalf of each show,
according to John Porter, network
| director of advertising and pro-
motion. ton 3ad

Support in print is spearhea
| by twice-monthly ads in Life and
Colliers. Debut ads appear in
newspapers on premiere day, with
| block ads’listing the evening line-
up running seven days. NBC also
participates in co-operative adver-
tising bought by its affiliates.

At the request of stations, NBC
offers a mat service to affiliates
| which includes samples of ads pre-
Ipared by the web. As each new
|Erugram comes up, an “Slaborate
| kit, including press releases, photos,
station-break copy and slides, is
sent to the stations. With the in-
‘crease in color use by stations, these
' materials are now made for color.

NBC-TV'S PROMOTION
PLANS KEYED TO HUE

One-minute and 20-second trail-
ers are prepared by the web for
most of its shows, including all
spectaculars. In  addition, NBC
has already increased its network
identification breaks from five to
10 seconds (the only web to do
this) and is using them as minia-
ture trailers. The peacock has be-
come the NBC symbol for color
and is now used by many affiliates,

The network also makes avail-
able to its advertisers a number of
services, prime of which is its mer-
chandising department, a staff of
12 under Murray Heilwell, These
men create point-of-sale material
which clients can plant in retail
outlets and, in essence, merchan-
dise the shows to their advertisers’
dealers and distributors.

Emphasis seems to be evenly
divided between newspaper and
TV, as contrasted with CBS-TV
preference for TV, for maximum
promotional aid to sponsors.

NEW YORK — With more
variety shows in the sweepstakes
this year and fewer fresh faces to
perform on them, top stanzas have
added the “living newspaper” look
in hopes of arousing viewer interest
and gamering higher ratings than
their competitors.

Increased emphasis on topical
segments has sent producers scram-
bling for stars and non-celebrities
who happen to be making today’s
headlines. This has unleashed a
flood of salutes, audience hows,
| quickie interviews and walk-on
 hellos involving people who are in
ino sense of the word entertainers.

Most popular non-pro guests of
September were various pilots of
the Suez Canal, who were featured

News Names Made
Acts on TV Variety

on 23 network shows, The latest
case in point is no-hit pitcher Don
Larsen, who will a $50,000
worth of wvariety appearances in
| the next month. Money is no de-
| terrent for big shows like Sullivan,
\Cnmu, Winchell, Allen and Glea-
son, Quiz winners, crime victims
and James Dean's 'uncl]:t and aunt
are eaming vast sums by m
before the camera, Pmcedﬁﬁmﬁ
harken back to the vaudeville hey-
day when smash circuit tours were
made by acguitted murderesses.
Previous big change in TV
vaudeville was Ed Sullivan’s pio-
neer effort which broadened the
definition of wvariety to include
drama, opera, sports, film clips and
government. In the past year, a
news edge has been applied to the

BATTLE RAGES

Goldenson, Noble Square Off
In Fight for Control of ABC

NEW YORK—The battle for
control of the ABC broadcasting
empire was raging here over the
past weekend. The two factions
joined in the struggle are headed
by Leonard Goldenson, president
of American Broadcasting-Para-
mount Theaters, and Edward
Noble, the chief minority stock-

holder in the company and former

owner of ABC before its merger
with United Paramount Theaters.

The betting seems to be that
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Goldenson will prevail. If he does,
it is expected that Robert Kintner,
Noble's protege and president of
ABC, will hand in his resignation
at the meeting of the buarfn of di-
rectors Tuesday (16). Goldensen is
expected to take over temporarily
the president’s portfolio as Eﬂﬂl‘_‘] of
ABC, but cast about for a top
Iilght executive to move into the
slot.

Names mentioned for the posi-
tion are Sylvester (Pat) Weaver,
former chairman of the board of
NBC, who would not be available
until the middle of next year; Rob-
ert O'Brien, financial veepee and
secretary of AB-PT; John H.
Mitchell, veepee and head of
ABC-TV; Bob Weitman, now a top
programming executive at CBS bul
formerly with ABC, and Paul Rai-
hnum, a veepee at Paramount
Pictures,

Nothing New
This bhattle is not a new one.

Once before it took place, but at
that time Noble won out and
ousted O'Brien, then attached to
ABC. But what are the reasons for
its current flare-up? An official of
the Paramount group, who pre-

ferred to remain anonymous, said

his group felt that Kintner has not
produced the results expected of
him this vear. Kintner's reply re-
portedly is that he has done as
well as possibly could be expected,
pointing to his success in snaring
major automotive clients and the
continuing increase in ABC billings
during the last two years.

Another aspect of the struggle is
said to be that the Paramount
gmuE feels that it must move
quickly to take over control of the
broadcasting side of the operation.
The past year has seen a further
' shrinkage of the revenues received
 from theater ownership and a con-
comitant growth in the importance
of TV to the corporation.

Should Noble remain in control
of TV, the trade speculates, he
could well take over the dominat-
ing position in the entire operation.
It has been reported that Noble
was considering the purchase of
more stock to streng]ghen his hand,
but whether he can buy enough to
win control, estimated at 35 per
cent, is not known. The directors
of AB-PT cannot be replaced ex-
cept on 48 hours notice, which is
said to put Noble at a great dis-
advantage this week.

format, introducing a rash of jet
pilots, scientists, senators and Iron
Curtain escapees. Now firmly
classed as variety acts are plugs
by stars and producers for upcom-
g plays and movies,

More often then not, the topical
name provides the big attraction
of the week in luring dial tumers.
Faced with a barren stretch of
news feature stories, TV producers
now slight circus acts and singers
in favor of beauty contest winners,
humanitarians and those whose

strength is a vear of fame rather
than a fortnight.
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A.R.B. NETWORK RATINGS
for September

For complete information on programs, ratlogs,-avdience size or coverage,
please consult American Research Bureau, Natlonal FPress Bldg.,, Washinglon

4, D. C,

*Top 20 Network Shows

m..... Allred Hiicheock, Bristol-Myers {(CBS) ..ovvvvsnns

Top Net Shows Among Men

AVE
HRunk Show, Sponsor & Webh Rating
1.....FEd Sullivan, Lincoln-Mercury (CBS) sievarsnees +.......u.“...._.5?.1
2.....564000 Question, Revlon (CBS} ......uc04s cannnananseely
:I . .Robert Montgomery Presents, Juhnauni Wa.x. Echn:-lc !'*:BE'] ............. g2
4,. P':n}' Como, Sunbeam, Gold Seal, Noxerema, RCA, Celucotton, 5&H
Green Stamps (NBC) ....... F R I I
£ ... What's My Line? Montenler, Rl:mm,gt:m Rand {CB".:.:I e e e L L i
fo....I've Got a Secret, R. J. Ht}'nu]d: {CBS) . R gL e L L R 3
?,, L 564000 Challenge, Revion, P. Lorlllard {CBS] ........................... 349
R.... . Gunsmoke, L&M (CBS) ...... I L PR LT R L AR R L
, SRR G. E, Theater, Gen'l Electric {n..BEJ e e R e L TP P R B & e
9. ....Lawrence Welk, Dodge (ABC) . AT P PRSP 1 5 &
. 1t_... JYour Hit Parade, Amer, Tnhnr::u. WHmcr-l.lmh:rL QHBCP PRI DRt i |
12, ....Climax, Chrysler (CBS) .... i wh s nae bay e T
I‘l.... Best of Groucho, ]’lznnnuih-'Du Sntn fI'uBEJI T R e DY
Il‘ ..... ThE M[“!ﬂ]‘Lﬂ]r: cﬂm‘ﬂ {EBS] P FiEEEEEEE +|--l------.----------- -'“:.-z
15, Ph”. E]h‘ﬂﬂ-. Cﬂl“tﬂ H. I nt-:"]ﬂld! {CBS] S YEYYEILIT] R TR O |razns
Iﬁ_... Honeymooners, Buick (CBS) . i e A e o84
1T, eral:t Enl‘p Pa'k:r ﬁﬂ'l-"l hl"“-i [AH{:J FEABEEFEIBANEREEE (R .,.:ﬂ,l
I's ..... Medic. Revion (NBL) ....ciisnrassirnnsananannes u..unn”n..-”.iﬂ.ﬂ
19-.....-1-'1“[ I'l'lr:l"l'l'll.‘“.I P&ﬂ {HBE:‘ ------------ FEEEEE AR B EEEEE RN E R Famas BT B :.;Iq

:
P A L LA

Men AvE.
Runk Show, Sponsor & Web Per Set  Hatlng
: Wednesday Night Fights, Pabst, Mennen (ABC) . EISEE R R 263
S Mational Bowling, Gen'l Cigar (NBC) . o ...............,I.H 1.4
3.....Ed Sullivan, Lincoln-Mercury (CBS) ........."..........-,.-.Ill 57.1
4..... Grand Ole Opry, Ralston-Purina (ABC) ....ccevvnivnnnns I 1.08 12.2
5. ....Cavalcade of Sports, Gilletie (MBCY .. ..covisassssssssnsrnennss 1.07 19.1
[ - Red Barber's Corner, State Farm (MBC) .. ..ceeenccnnnccancans 1.04 0.9
7. oo Deark Jubilee, Partle., (ABC) ....... T N T e (6| 0.9
y U Amateur Hour, Pharmaceuticals {ABE} T A T TTpun (e [ 20.9
. I $64,000 Challenge, P. Lorillard, Revion {C BS'_i .................. 59 4.9
9.....Lawrence Welk, Dodge (ABC) |, .....eooci vesvannrsnscnssacsss 39 32.2
? B G. E. Theater, Gen'l Electrle (CBS) ...vvvvinavisisnnsanannsins I8 321
12.....0unsmoke, L&M (CBS)  ........nna. e e e e ST LA T ) EEN |
H, «usAlfred Hitchcock, Bristol-Myers (CBS) ...cvvnnnnsniss .1 27.8
1A, ....Caesar's Hour, W:mn. Bibbitt, Quaker, Knomark (W ECJ ..... o B 24.7
15, s.s-Frontier, Reynolds Metals (MBC) . .oovisosnsnmsansnins PEEE——— - 16.0
16, see.What's My Line? Remington Rand, J Montenier (CHS} wa N 372
17.....You Asked for It, Skippy-Best Foods M!E] I, | 12.4
17.....Goodvear P‘Euyhum: Goodyear (NBC) . PR T P Ry, | 15.3
IT, e ,Hlilh Finance, Mennen (CBS) ...... a1 16.3
20.....Perry Como, Sunbeam, Gold Seal, Hnmm:, RCA Cellm:nmn
S&H Green Stamps (NBC) . . .90 17.4

® Jop Net Sﬁo WS Amng Women

Women AVE.

Rank Show, Sponsor & Web Per 5ei Rating

l.....Grand Ole Opry, Ralston-Purina (ABC) . P I L 12,2

1.... Bd Sullivan, Lincoln-Mercury (CB8) .......conievnivnnsirarass .34 57.1
1.....Perry Como, Gold Seal, Noxzema, Celucotton, HEA Eunhnm.

S&H Green Stamps (NBCY ..vvvvivinnas ST D 174
d.....What's My Line? Remington Rand, J. Munlenier [{.‘BSI 1.2 17.2
- gl Amateor Hour, Pharmaceuticals (ABC) ., A ok e e P P R P ] 0.8
B...a. 564,000 Challenge, Revlon, P. Lorillard {CHSJ e el 4.9
6.....Goodyear Playhouse, Goodyear (NBC) ......conenvcovasnsnnnens .25 15.3
B..ua.Ozark Jubilee, Partic. (ABC) ...... .. 1.25 10.9
B.uine Caesar's Hour, Wesson, Babhbitt, l‘.}un'nr Enumurl: [NECJ 125 24.7
10, .. .. Two for the Money, Sheaffer, Bulova, P. Lorillard (CBS) . . .I 23 19.3
11, ....Person to Person, Time-Life, Hnmm. Amoco (CBS) . .12 26,8
11.....Lawrence Welk, Dodge (ABC) . ; .....,.”.......,I.EI 322
13.....Eddie Fisher, Coca-Cola (NBC) ... .-”..‘..“-I-:'_ﬂ 1.6
14, ;... Hollywood Summer Theater, Gen'l Fmdu {CB.EJ ___________ 1.19 120
14, ....0n Trial, Campbell, Lever (NBC) ..... A et S Tl DA e T 17.3
16..... Hey, Jeannie, PEG (CBS) .......cocvivnvens Pl ey WA T B 12.7
tﬁ--li-lprivnt: S‘ﬂ:“““. m“! Tﬂh.:m {":BE.'I IR TI TR |------]-Il 25.3
lﬁ""‘"'G1 E' Th“t'r. Etn.l EIE:‘-"EI :’cBE] E AR FERAE RN, R llilil111tn ETIH
Tﬁ """ Iﬁ-!ffﬂd Eit:hmtl Bﬂ““"“ﬁ"“ {cn‘sj R llirllvlvvu---i--!!-._l-]l 21-3

Loretta Young, LI, PEG (NBC)....ccuencesnsssnnnssonenannns 1.18 253
* Top Net- Shows Among Kid

op ows Among Kids
Eids AvE.
Rank Show, Sponsor & Web Per Sel  Rating
Yimwu Uncle Johnny Coons, Sust. & Swift (NBC) ...oocvvvvininna.. . 1.98 4.9
2.....Mighty Mouse, Gen’l Foods (CBS) .....ccvvnvonvarsnassninsess .96 12,9
3.....Howdy Doody, Sust. (NBC) .... . conuesnesinnns A A BT 1.91 7.7
4. ....Mickey Mouse Club, Partic. (ABC) ..ceuveermrssncsssnsiansans 1,90 10.6
5.--11F“1-?, Eﬂnll Fm {HBE} -.-Jl--.-.-..l.l...--l-.--.......,q.....-......!..EF! ]H.j
6.....Captain Kangaroo, Partic. (CBS) .....ccevciasesnnncefossonncens 1.83 6.3
T.awa.Captain Kangaroo, Partic. (Sat-CBS) ..oveverirennsnvnssssnsss. .BD 8.5
B.....Winky Dink & You, Sust. (CBS) . SRR 4.8
Voceis Tales of the Texas Rangers, Eurliaa.. Gen'l .'M:IJ: {EHEI PR . 15.0
10, ... .Rin-Tin-Tin, National Biscuit (ABC) ..veivvvivnee R, U 16.0
11 niﬂg m“t S'Ehﬂﬂl EI'I"L {NBCI PR EFENE AT NN E R W llrllrlli:sz 4;3‘
: ..... Roy Rogers, Gen'l Foods (NBC) ..uueveversnnssnnnnnns P SIS i b 12.6
cacosisneyland, Partie, (ABC) .....ccesssaeronrrsssnsssnsssstonss 1.40 26.5
14..... Big Top, National Dairy (CBS) ..... A e Rt o i L et e 1.3% B4
15.....Lone Ranger, Gen'l Mills (CBS) ....cveconranssnsssecasssasssns 1.32 0.0
) . . Wild Bill Hickock, Kellogg (CBS) .uveeescornrancnssnsnssnnsss 1.32 10.1
Y acvns Lassie, Kellogg, Campbell (CB5) ,.vuveuececcsnsrssannsssnnnes. 1.2 332
13 .My Fricnd Flicka, Colgate (CBS) ....covvevvrosnasnsascnsonsss 1.26 12.1
Let's Take a Trip, Sust, (CBS) ....cvevuns R PR R I | 5.8
..Lone Ranger, Gen'l Mills, Amer. Dan‘}' EAEEI R 1 | | 11.2

’Comedy Time'
Blurb Revamp

NEW YORK — NBC-TV has
made two changes in its “Comedy
Time" series, the 5-5:30 strip, to
enhance it commercial value to
advertisers. Dick Stark, the vet-

e e i . 1 e P i

eran announcer, has been signed
as host-emsee of the strip and will
also do commercials for sponsors,
if they do not conflict with his
nighttime clients,

The web has lengthened its
commercial time on the show from

two and a half minutes to three|u

minutes per quarter hour. This
increases the value ol the strip for
sponsors with multiple progucts
which now get Eﬂ r cent more
commercial or the same
price.

THE BILLBOARD

TV PROGRAMMING

CHARTS CHANGE
ANSWERS NEED

NEW YORK — The new
TV Spot Cam feature
F pearing in alternate issues
of The Bll]hmrd (see Page 6)
this week starts a new service
requested by many station
readers. In addition to listing
the products and advertisers
placing spot campaigns in
each region of the country,
the feature now will also in-
clude the advertising agency
placing the business and the
type of campaign being set.

These new additions will
provide still more specific in-
formation designed to give
specific sales leads to com-
mercial managers of TV sta-
tions,

Livingston to
Spur NBC-TV's
Coast Emphasis

HOLLYWOOD — Program-
ming emphasis at NBC-TV is ex-
pected to swing toward the West
Coast following appointment of
Alan Livingston as vics pre-sident
in charge of prnﬁrammmg last
week Livingston, who assumed the
presidency of Kagran (changed to
California National) Productions
last summer, will take on a con
siderable pan‘. of the duties prev-
iously performed by Dick Pinkham
in New York prior to the NBC
shake-up.

It's to be noted that no program-
ming v.-p. has been appointed in
New York, and it's expected that
Livingston will function on both
eoasts, at least.for the next several
months, reporfing directly to ex-
ecutive v.-p, Tom McAvity,

Altho the scope of Livingston's
position has not been clearly de-
fined yet, it's a new one in the
NBC organization structure, "'The
former Capitol Records v.-p. will
helm program development, and
at the same time have strong ad-
visory powers in programming it-
self.

Livingston said that he plans
a reali nt and expansion of
the staft on the West Coast, aimin
especially at a division of personne
in regards to live and film shows.
He'll also continue to function in
an executive capacity at CNP on
program development and produc-
tion,

Cenerally, it appears that the
network is aiming to concentrate
more programming authority in the
West. Livingston’s appointment, the
formation o%x CNP, and the expan-
sion of studio Facilities and con-
struction of a large office buliding
in Burbank, Calif., all point in that
direction.

NBC Ticks Off

Plenty of Sales

NEW YORK — NBC-TV last
week continued to pick up new
business and renewals. Corn Prod-
ucts Refining bought two alternate
quarter hours of “Matinee” and “It
Could Be You,” giving it Friday
daytime continuity with its present
commitment, “Queen for a Day.”
“Today” and “Tonight” picked

$544 000 worth of business
when Absorbine Jr. placed an
order for 39 participations on each
shnwed And Procter &hlﬂamhle ex-
tend its sponsors commit-
ment of its “Queen a Day”
quarter-hour strip thru June 28.

www americanradiohistorv com

z| SCORE SO FAR

Ratings Take Tabs
On Hits and Misses

NEW YORK——With initial rat-
ing *returns already in, what net-
work trends relating to prngmrn-
ming strength are beginning to
come evident? What are the hitﬂ
and misses that are beginning to
show themselves this season?

Taking it by days of the week,
the CBS-TV mastery of Monday
night still seems as strong as ever.
The one new positive note struck
by another network is the new
Lawrence Welk show. Its ABC-
TV debut hit an average Trendex
of 16.7 for 9:30-10:30 to Robert
Montgomery's 17.1 on NBC-TV,
down from a 28.0 the previous
week, But Montgomery, of course,
has yet to get the carryover benefit
of Revlon’s “Most Beautiful Girl
in the World,” which will debut
October 22 on NBC.

Tuesday has seen ABC take a

solid grip on 7:30-9 p.m. when-
ever the combination of “Cheye-
enne” and “Wyatt Earp” is pre-

sented. The average Trendex for
the three half hours on ABC Tues-
day (9) was 23,6, CBS scored an
average 17.5 for its three shows,
“Name That Tune,” Phil Silvers
and “The Brothers.” After 9 p.m.
CBS took over solidly.
Wednesday Pattemn

Wednesday, so far, has repeated
the pattern of the previous years,
with Disneyland still the hngpm
7:30-8:30 for ABC. “Navy Log,”
ABC'’s new 8:30-9 show, debut
this week, and if it can retain the
“Disneyvland” inheritance, the rest
of the web's line-up may also give
the other networks trouble.

Thursday night sees CBS
stronger than I.'he past season. Its
Fla}r%mw-.e 90," 9:30-11, was off
to a flying start its first week, and
flgures to do better, if it can main-
tain story interest. Tennessee Ernie
at 9:30 for NBC is still an un-
known quality, but he must dp -
duce ratings if NBC's “Lux Video,”
which follows, is to battle for au-
diences, ABC seems cruwded out
on Thursdays with its “Wire Serv-
ice,” 9-10 unhappily on an island.

Friday seems NBC's best chance
to capture viewers. Winchell's de-
but rating a 21.1 may herald the
beginning of an important new ca-
reer for him. He topped CBS’
“Zane Grc:y 168 and ABC's

“Crossroads,” which received a 9.1.

It may already be assumed that
NBC 15-. mnmdcnng |&ngt]mmnﬁ
Winchell’s show to an hour an
using it wherever it can do the
most good in its schedule.

Jackie Gleason
Saturday has seen Jackie Glea-

son’s hour show make a comeback,

its past two ratings topping Perry
Como, but the question here is
whether “Oh! Susanna”™ and “Hey,
Jeannie” will retain  audiences.
Welk, so far, has more than held
his own with Sid Caesar, who
hasn't done quite as well as ex-
pected.

Sunday is still the big CBS night
of the week, tho I']‘.lc debut of
“77th Lancers” on October 21 at 7
p.m. may aid “Circus Boy,” a half

‘250G Bank’ 1st

Quizzer in Color

NEW YORK — "Break the
$250,000 Bank” will be the first
quiz_seen weekly in color, when
NBC-TV begins n::ulurcashng the
new stanza w:th the show of
November 13. Web feeling is that
unusually fine sets and props give
the series a visual value which can
be potent in color.

Commercials for its sponser,
Lanolin Plus, already mostly live,
will become all-live when tint is
added.

!

hour later, which hasn’t done too
well against the CBS opposition.
NBC’s Steve Allen has improved
his ratings recently, and the com-
bination .of Bob Hope and Dinah
Shore is yet to be hem-d from on
that web. Neither “Amateur Hour™
nor “Omnibus” seems to have made
any great audience impact as yet
on ABC.

At present it is much easier to
tag those shows which haven't
done as well as expected. Aside
from Walter Winchell, “Playhouse
90" and the new Welk stanza,
nothing outstanding seems to have
appeared, tho later weeks may see
other shﬂus improve their viewin
impact. -“sbpﬂmhnents, acco
ing to the trade, are “Stanley” nn-.:l
“The Brothers.”

RHEINGOLD

(LIEBMANN BREWERIES)

NOW

ATH YEAR OF
SPONSORING

“DOUGLAS
FAIRBANKS
JR. PRESENTS”

What better testimonial to a TV film
series than this long-time sponsor
loyalty from a successful advertiser?

Other top-notch “Fairbanks" sponsors:
Stroh Brewery, Top Value Stamps, Oscar
Mayer, Sealtest, Sinclair Oil, Pearl
Brewing, Wilson & Co. Full sponsor list
and market availabilities on request.

117 half-hours available — many for

first run!

Write, wire, phone

ABC FILM SYNDICATION, INC.

10 East 44th Street
MNew York City

OXford 7-5880
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OCTOBER 20, 1956 THE BILLBOARD TV FILM PROGRAMMING -

IF YOU HAD
- A MILLION

(THE MILLIONAIRE)

NEW TO SYNDICATION! Clean up in your region or market with
the dramatic powerhouse that has a 32.4 average Nielsen rating
for 19 months on the CBS Network ... plus a 51% higher average
ARB rating than competing “Kraft TV Theatre” during the same
period! As THE MILLIONAIRE, this film series is now in its third big
year on CBS for Colgate-Palmolive!

2nd HIGHEST RATED NETWORK DRAMATIC SHOW (July Nielsen)
—and if it can do this nationally, imagine what it will do for
your product in your markets! Audience composition? Couldn’t
be better!...

MEN 32% WOMEN 46% CHILDREN 22%

Source: ARB 18-month average

A DON FEDDERSON PRODUCTION from the same master showman
who brewed sales magie with ‘‘Do You Trust Your Wife”. ..*“The
Lawrence Welk Show”...‘Liberace”...‘Life With Elizabeth.”

All hits, no misses!

Call MCA today for your finest film availability in years!

MCA

TV

FILM SYNDICATION

YOU CAN NOW SPONSOR, IN YOUR MARKETS, THESE 39 HALF-HOUR FILM
HITS FROM AMERICA’S 2ND HIGHEST RATED NETWORK DRAMA SERIES

his OnNne

(U

DKJG-DFA-QES

==
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WBUF's Start May
Be UHF Crossroad

NBC Hopes That Launching With Giant
Campaign May Point the Way to Others

BUFFALO — —The dedication
here last Thursday (11) of WBUF,
the first NBC-owned UHF outlet,
may prove to be a turning point
in the annals of ultra-high fre-

y TV broadcasting. At least,
ﬁ:ﬁmi: the hope of NBC, which
expects to put the station’s opera-
tions on a profitable basis before
a year has gone by, thus pointing
the way for other UHF station
operators to get their own stations
into the black.

To achieve this fiscal objective,
NBC undertook an eldnhumtefan&

nsive campaign, dating from
tﬁuge beginning of this year, when
the station moved to a new site
and resumed operations as an
NBC station after having sus-
pended broadeasting when its for-

FIRST WITH

AUDIENCES
IN 807 OF
MARKETS
RATED

Highest in sales opportunities for

sponsors, the highest rated show in its

time segment in most markets against

focal and network competition.
Atlanta: 53.95; share of audience:
Chattanooga: 63.5% share;
Cleveland: 58.3% share;
Columbus: 45.65% share;
Los Angeles: 32.85% share;
Memphis: 45.9% share;
Phoenix: 36.7% share

For rating and sales success stories on

SHEENA, QUEEN OF THE JUNGLE,
Source: ARB, June, 1958

Write, wire, phone

ABC FILW SYNDICATION, INC.

10 East 44th Street
MNew York City

OXford 7-5880

mer owners proved unable to con-
tinne. The budget for promoting
UHF and the station in Buffalo
during 1956 is $100,000,

What NBC confidently believes
will result from this expenditure is
the saturation coverage of its mar-
ket with an understanding of the
hasic facts about UHF, the instilla-
tion of the desire in the public to
convert existing receivers to get
WBUF's si and the fll co-
operation of set dealers and serv-
icemen in making the fastest possi-
ble headway in satisfying this
public demand.

Spearheading this drive under
the station manager, Charles C.
Bevis Jr., is its promotion staff,
aided by the network’s director of
special projects, Hank Shephard,
who has been 5![)canding most of
his time in Buffalo gearing up the
drive,

A unified plan, called “Project
I7,” il'l"-’n]"-'Etf selling the UHF
concept to set dealers and service-
men at the same time as the publie,
and this has bheen done. No sets
other than all-channel receivers
are coming into the market or be-
ing sold here. Converters for
existing sets have been stocked in
quantity, but even so the extent
of public response has been so
great that supply has been unable
to keep pace with demand,

The bulk of the station’s
$100,000 promotion expenditure
was reserved for the period since
July, when work on the new 740-
foot tower began. By constantly
keeping the station in the public
eve, tremendous progress has been
made in building the UHF audi-
21ee, i
In Januarv, only 105,000 sets in
Buffalo’s 337,700 TV homes could
receive UHF. This increased to
124,000 in March, 160,000 in July
and 178,000 last week, the last
figure representing a 57 per cent
conversion figure, One manufae-
turer alone has sold over 30,000
converters in Buffalo,

Among the stories which the
station has had to tell are the con-
struction of its new $1.500.000
Eiant, of which the first stage has

en completed; the new antenna,
300 feet higher than any structure
in town; its 500,000-watt signal
embracing a ater coverage
area; the onset of exclusive NBC
service in Buffalo last August, with
the attendant flow of big-name
Emgramming into the market, and

eavy promotion of loecal activities.

Among the Jatter were a “Miss
Channel 17" contest, in which
100,000 ballots were cast for the
six semi-finalists. Also, the station
acquired a 1921 Hre engine, which
is available for use by the city as
emergency equipment but mean-
while is seen all over town pro-

Y&R in Pilof
Of 'Rob Roy’

NEW YORK—7Young & Rubi-
cam is re to be producing a
pilot film on “Rob Roy” for Cen-
eral Foods. The shooting is to be
done in Séotland. Y&R has as-
signed one of its top executives to
supervise the filming of the show
in the hopes that it can duplicate
the success it has had with “Robin
Hood” for Johnson & Johnson, an-
other client,

Rob Hoy was a Scottish hero
who lived in the 17th century and
who was immortalized in print by
| Sir Walter Scott, He was the sub-
'Bﬂt of a feature produced by Walt

isney, which has been running

past couple of weeks on
“"Disneyland.”

Survey Shows
® Continued from page 2

remembered, The hues also com-
manded more attention. Net re-
sults: double the impact of black
and white,

An additional result so far in
this continuing study is the pin-
pointing of who owns color sets.
Not surprisingly, seven times as
many color owners as black and
white fall into the high income
groups. A quarter more own their
own homes. They are also bwice
as gregarious.

The study was begun by Adver-
test Research, Inc., last November,
and a study of color set owners
was made in February. More on
this survey is pIannad?'ur sometime
arpund the end of the year.

TV Power Proved

® Continued from page 2

asm, new sales and repeat orders
for its product, Sandran, a vinyl
floor and wall covering, have
flooded Sandura since the first
telecast last March. (The minimum
normal consumer buy in [loor and
wall coverings is $75 per pur-
chase,) According to Stokes Clem-
ent, president of Sandura, the com-
pany is here to stay in TV, "and
it'’s not hard to see why.”

moting WBUF. It carries the ap-
propriate license number, UHF-17.
On Labor Day,. the station staged
a “Safety Spectacular” in an eight-
hour outdoor show which drew
75,000 people to a public park.

It is by the example of this
carefully conceived and executed

iplan to stimulate dealer, service-
‘man and

ublie interest in the func-
tinnin% of a model UHF plant air-
ing solid programming that NBC
he!iieves it is setting an example
for other UHF broadcasters which
cannot but strengthen their posi-

tion of the industry.

TOP SHOW PLUGGERS

A Weekly Digest of an Outstanding Audience Promotion Campaign
Entered in The Billboard’s 18th Annual Promotion Competition

KTEN, Ada, Okla.—Patti Page

The entry which won this station second place in The Bill-
board’s 18th Annual Promotion Competition for one-channel mar-
kets was centered on its exploitation of the Patti Page show for
Oldsmobile, With “Jetaway you really get away” as a theme, the
outlet began early in July with on-the-air promotion, The first

such wasAam July 3, with increased
and August. All told there were 25 p

Nor did the station sto

]pmmﬂtiﬂn running thru July
ugs for the show.
there. Announcers on sister Okla-

homa stations, KWSH, Holdenville, Wewoka and Seminecle, and
KDKA, Ada, tub-thumped for the program. Additional live pro-

motion was made by Helen Moreland on her home show called

“Domestic Doings With Helen,

¥¥

Naturally, local ads and photos in the lobby of the station
were designed to stimulate additional interest. Not to be over-
looked was a Happy New Year prometional report stressing “how
much extra you get when you advertise on KTEN."

(Next week: WGEM, Quincy, Ill.)

Wwww americanradiohistorv com
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® New TV Spot Campaigns—

Contacts Set in Every Region
in Two Weeks Ended September 30 *

This chart provides live sales leads for TV stations and their reps, snd
informs advertisers and agencies of TV spot activity by other companies,
It summarizes new national spot busipess actually set during the period listed
above, regardless of when the caompaigns begin airing. This feature, based on a
survey made by The Bllboard of all U, 5. TV stations, runs on alternate weeks,

Where avallable, the ad agency placing the business is listed.
by the foliowing
{Part. )—Participations;

indicated, when
(ID}—I1D"s;

conlracis are
Announcements;

known,

Types of
symbols: (Ann.)—
iProg.)—Program  buy.

On Eastern Stations

Agilon MHosiery, Deering-Milliken thrao
Amos Parrish (Fart.)

Amitone, MNorel Labs thru Grey (Part)

B & B Mushrooms, thru Grocery Siore
Products (Prog.)

Beeman Gum, American Chicle thru
Ted Bates, (Pari.)

Camel Cigarettes, R. J. Revnolds thro
William Esty (Anmn.)

Carlings Beer & Ale, Carling Brewing
thru Tang, Fisher & Stashower (Prog.)

Cars, Chrysler-Plymouth thra N. W,
Aver (Ann.)

Cigarcites, Philip Morris (Ann.)

Clark Bars, D. L., Clark thrd Grabt
Advertising (Part.)

Clorets, Amirican
Bates (Part))

Comet, Procter & Gamble thru Compton
{Part.)

Chicle thra Ted

Cosmetics, Avon thru M, F. Drcher
{Part.)

Covgh Svrup, WVick Chemical ithro
BBD&O (Part.)

Duz, Procter & Gamble thru Compton
(Part.)

Ehler's Coffee, Albert Ehler thru Dowd,
Redield & Johnstone (Ann.)

Enden Shampoo, Helene Curtis thru
Weiss & Geller {Part.)

Fab, Colgate-Palmolive
Esty (Ann.)

Ford Car, Ford Motors {(Ann.)

Ford Car, Ford Motor thru J, Walter
Thompson (1D, Ann.)

4-Way Cold Tablets, Grove Labs thru
Hirry B, Cohen (1D, Ann.}

Gallo Wines, E. J. Gallo Winery {Ann.}

Genesce Beer, West End Brewing (Ann.)

Glamorene Cleaner, Glamorene thru
Product Services (Part.}

Golden Esso, Esso Standard Oil (Prog.)

Imperial Margaringe, Lever Bros. thro
Foote, Cone & Belding (Ann.)

Instant Coffce, MNestle (Part.)

Junket Frosting, Junket Brand Foods
{Part.)

Kitchen Bouguet, Grocery Store
Products (Prog.)

L&M Cigarettes, Liggett & Myera thru
Dancer, Fitzfferald & Sample (Ann,,

Prog.)

thru  William

1

Manischewitz Wine, Monarch Wine
fARD. )

Mapleing, Crescent Mapleine (Ann.}

Mars Candy, Mars thru Leo Burpeit
iPart.}

Mr. Potato Head Toy, Hassenficld Bros,
(Part.}

Necco Sky Bar, New England Confec-
tionery thru €, J. La Roche (Part,
Ann.) .

Mu-Saoft, Corm Products thru MeCanm-
Ericksan (Part.)

Olga Coal, Olga Coal thru Bayless Kerr
(Ann,, Part.)

Parliament Cigareites, Philip Morris thra
Benion & Bowles (Ann., Pari.)

Petroleum  Jelly, Chesebrough Products
thra  McCann-Erickson (Pari.)

Plymonth Cars, Plvmouth {Ann.)

Pontlac Cars, Gereral Motors
MacManus, John & Adams (ID)

Procter Electric Appliances, Procter thra
Weiss & Geller (Ann,, Pari}

Progresso Foods, Progresso thru Carle
Vimti (Prog.)

Owip. Avoset (ID)

Rath Chopettes, Rath thru Esrle Ludgin
{Anm., Part)

Rise, Carter thru Ted Bates {(Part.)

Robert Hall Clothes, Robert Hall thro
F. B. Saudon (Ann., Part.)

Rolaids, American Chicle thru Ted
Bates (Part.)

Shave Cream, Colgate-Palmolive
John W. Shaw (Ann., Part.)

Slinky Toys, James Industries (Ann)

Snippy Scissors, Ungar Electric Toll
thru M. H. Kilso

anow Crop Froren Foods, Minule
Maid thru Ted Bates (Ann.)

Table MNapkins, Kleenex thru Kemberlys
Clark (Ann., Par.)

Tintair, Bymart Tintair {Ann., Pari.)

Tootsie Roll. Sweets {Prog.)

Toys, Ann Carriage Doll (Part.)

Tovs, Toy Guidance Council thru
Friend Reiss (Prog.)

Vam, Wildroot (Ann,)

Wax-O-Matic, Master Mig. thru Lang,
Fisher & Strashower (Ann.)

Winston Cigarertes, R, ). Revnolds thra
Willinm Esty (Ann.)

thra

thra

On Southern Stations

Alka Sclizer, Miles Labs thru Geoffrey
Wade (Ann.)

Auto Wax, Huichinson thru Henry
Senne (Prog.)

Banking, First National thru Henderson
{Ann.)

Beer, Bodweiser thru D"Arcy (1D)

Beer, MNational Brewing thru W,
Dover

Beverage, Seven-Up thru J, Walter
Thompson

Black Draught Medicine, Chatianooga
Medicine thru Henry B, Cohen

Bliss Coffee, General Foods thru Benton
& Bowles (ID)

Candy, Peier Paul thru Dancer,
Fitzgerald & Sample

Cars, Chrysler, thru McCann-Erickson
(Ann.)

Coffee, Luzianne thru Roman (Ann.)

Dexter Sewing Machine, Dexter thro
Arthur Meyerhoff (Ann.)

Duz, Procter & Gamble, thru Compton
(Ann.)

Eveready Batteries, National Carbon thru
William Esty (Ann.)

Food Products, White Provisions thro
Lowe & Stevens (Prog.)

Ford "57, Ford thru J, Walter
Thompson  (Ann.)

Gum, Fleer thru 5. E. Tubrow

Gasoline, Shell il thre J. Walier
Thompson (Ann, 1D)

Instant Maxwell House Coffee, Genersl
Foods thru Benton & Bowles (1D)

Kool Cigarettes, Brown & Willlamson
Tobacco (Ann,)

Mpeats, Redfern thru Bearden, Thompson
& Frankel (1D}

No Bugs My Fair Lady, Paper Products
thru Wade (Ann)

Peak Aniifreeze, Peak & Norway thra
Fuller, Smith & Hoss (Ann.)

Pontiac Cars, Pontiac thru McManus,
John & Adams (Ann.)

Pops Rite, Blevin (Part.)

Purina Dog Chow, Ralston thru
Crardner (Ann.) . -

Qwip, Avoset thru Harringion-Richardas
(1D}

Records, Gil-Mar thru Martin, Gilbert
{Ann.)

Resiaurant's Food & Ice Cream,
Howard Johnson thru M. W. Aver
Prog.)

Saladmaker, Grant thru Arthur
Meverhoff (Ann.)

Shredded Wheat, MNational Biscut thra
McCann-Erickson {Part,)

Super Anahist, Anahist i Ted Baies
{Ann.)

Whirlpool, Yancey thru Kenyon &
Eckhardr

On Midwestern Stations

American Character Dolls, Webb (Part.)

Anahist, Anahist thru Ted Bates (Ann.)

Anti-Freeze, Commercial Solvents {hra
Fuller, Smith & Rozs (Ann.)

Anti-Freeze, Peak & Norway thro
William Esty (Ann.)

Arrid, Carter thru S5C&B (Ann.)

B & B Mushrooms, Grocery Store
Products thru Ted Bates

Brauty Demonstration, Charles Aniell
thru Paul Venrie (Prog.)

Bon Ami Cleancr, Bon Ami thro
Ruthrauff & Rvan (Ann. 1D, Parl)
Bromo Quining, Grove Labs thru Benton

& Bowles (Part.)

Cars, Chrysler-Plymouth thru MN. W,
Aver & Son (Ann.)

Certs, American Chicle thru Ted Bates
[(Ann., Prog.)

Coco-Wheats, Rogers & Smith (Ann,)

Coffee, Folgers thru Cunningham &
Walsh, (Ann.)

‘Cream Oil, Wildroot thru BED&O

{Amnmn.)

Becaf, Nestle thru Dancer, Firgerald
& Sample (Ann,)

Democratic National Committees,
Morman, Craig & Kummel (Prog.)

Dexter Scwing Machine, Gramt thr
Arthor Meverhoff (Ann.)

Dz, Procier & Gamble thru Compion
(Ann., Prog.)

Farm Egquipmeni, Walsh thruo Weston-
Barnett (Ann.)

Ford Cars, Ford Motors ihru J, Walier
Thompson (ID, Ann., Prog.)

4-Way Cold Tablets, Grove Labs thro
Harry B. Cohen (Part.)

Fitch Shampoo, Grove Labs thru Harry
B. Cohen (Ann., Part)

Records, Gilmar thru Martin Gilbert
{Ann.)

Glamorene Cleaner, Glimarene thra
Product Services (1D.)

Granite Grits, Stone Mountain
thru Wildrick & Miller {Ann.)

Grocery ltems, The Great Arlantic &
Pacific (1D

Hi Land Potata Chips thra Hurley {1D)

Hy-Line Chicks, Pioneer Hi-Bred Corn
thru Wallace {(Prog.)

lowa Democratic State Ceniral
Commitice thru Menough-Martin,
Seymor (Prog.)

Fowa Republican State Central
Committee thri Ambro (Prog.h

Kitchen Aid, Grocery Store Products
thru Ted Bates

Liver Pills, Carter, thru Ted Bates

Girite

{Ann,)

Marz Candy. Mars thru Lep Burpett
{Ann., Parl)

Milk Products, Carnation thro FErwin
Wassey (Prog.)

Mounds & Almond Jov, Peter Paul thru
Dancer, Fitzgerald & Sample {Ann.)

(Continued on page 15)
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Newsfilm
sends you
the best

Into Newsfilm's four big processing
ﬂ centers pours more than a mile of
/ film a day . . .speeded from some 250

camera correspondents throughout

g the world. This footage, equal to two
full-length feature films each day,

1s expertly edited to select only the
very best footage for each news story.
Then the final result—12 minutes

a day of complete world news coverage
—1s rushed direct to you.*

e e

It’s the best news in television,
because it’s the only syndicated news
service that’s produced exclusively for
television station use. Newsfilm
15 planned, shot, scripted and edited
for home viewing, not movie screens . | ,
— \ and is produced with the needs of
& 4 Al l S stations and sponsors in mind at
3 y \ every step. The result is letters like
~ . this one from KRNT-TV, Des Moines:
\_\ ﬂ : | i “Newsfilm service is excellent and
~ _ gives us one more exclusive feature
NS o b = with which to impress our viewers and -
. : : _ _ chients. The viewers must be impressed,
@ e b ' N _ because Russ Van Dyke’s nightly
~ [ ; | news-weather program at 10:00 pm
" : ' pulls ARB ratings of 43 and better . . ]
iy ‘ PN TNERE .' - . winning 779 of the audience (in a
. e ] /, NG f:- | _ three-station area). It’s the highest-
S o S wl | '\ rated program among all multi-weekly
-~ > W - \ - programs in the Des Moines area.
X e /. : ik - And our sponsors must be impressed,
e - because this show went on the air
_ sponsored and still has the original
v - two advertisers it started with!™

+ Newsfilm, a product of CBS News (the
. . top name in broadcasting journalism),
Ll i D, is available to all stations. For details,
: : ] call the nearest office of . . .

‘* CBS Television
8 Film Sales, Inc.

- . .,- *Of course, not all of the ediled-out foolage “dies
. : ; on Lhe cutting-room floor."” Much of it is carefully

- ==

e : ||

filed in Newsfilm's vast library for subscribers’
f future use . ..as background material for special
commemorallve news programs.
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AUSPICIOUS DEBUT

M-G-M Features Premiere
Surpasses Expectations

By BOB SPIELMAN

HOLLYWOQOD —— The M-G-M
features bowed on Station KTTV
here Friday (12), and the results
of the premiere may begin rever-
berations in TV programming pol-
icy from coast to coast. It was
probably the most anspicious debut
any show has ever had in Los An-
geles since it became a seven-sta-
tion ' market.

Because of the wunprecedented
interest in the initial showing,
“Thirty Seconds Over Tokyo,”
starring Spencer Tracy and Van
Johnson, and how it would fare
against network pnfr&mming‘ The
Billboard conducted a special co-
incidental telephone survey. The
ratings follow:

8-8:30 p.m.,
KNXT-CBS (West Point) 4.2
KRCA-NBC (Crunch and Des) 3.7
KTLA (feature pic) 1.1
KABC-ABC (Jim Bowie) 3.7
KHJ (War in Air) 2.6
K (30 seconds) 23.6
KCOPF (Johnny Otis) 4.7

8:30-9 p.m.
KNXT-CBS (Zane Grey) 4.8
KRCA-NBC (Winchell Show) 8.7
KTLA (feature pic) 2.9
KABC-ABC (Crossroads) 3.2
KHJ (Gangbusters) 2.9
KTTV (30 seconds) 22.3
KCOP (Johnny Otis) 4.4

2:30 p.m.
KNXT-CBS (Crusader) 5.0
KRCA-NBC (Eisenhower) 8.2
KTLA (Westem Var.) 3.5
KABC-ABC (Treas. Hunt) 3.8
KH] (feature pic) 2.6
KTTV (30 seconds) 19.7
KCOP ({feature pic) 1.5

9:30-10 p.m.
KNXT-CBS (Schlitz Playhouse) 8.6
KRCA-NBC (Big Story) 5.0
KTLA (Western Var.) 4.5
KABC-ABC (The Vise) 3.1
" KHJ (feature pic) 3.8

KTTV (30 semndsg 23.8
KCOP (feature pic) .6

The most remarkable aspect of
the ratings is the fact that KTTV
not only dominated the entire eve-
ning but easily outdistanced all
three networks combined in each
hal-hour period. The first half hour

Pinkham Noted
As CNP Prexy

NEW YORK—Dick Pinkham is
being mentioned to take over Alan
Livingston’s slot as president of
California National Productions,
the NBC subsidiary. Livingston
last week was appointed NBC pro-
gramming head for the West Coast
and is to be proposed for election
as a vice-president shortly,

Pinkham, the former head of
programming for NBC, has to his
credit much of the programming
suceess of “Today,” “Home” and
“Tonight,” and several of the pro-
gramming innovations the network
is presenting this season,

‘Nightwatch’ to Be
Aired by KCOP-TV

HOLLYW OOD — “Night-
watch,” CBS radio program of sev-
eral years past, will be aired as a
TV show on local Station KCOP
here beginning next month,

The show, partly on film and
partly live, is being produced by
Bill Burrud, originator of the series.
Films are shot actually as cases
develop, with a specially equipped
camera car following the sgua
car. Eastman Kodak Tri-X film is

being used.

the station had more than half,
54.8 per cent, of all sets in use,
following this with figures of 45.3,
44,5 and 48.5.

The results far surpass the most
optimistic expected by station
prexy Dick Moore, sponsor Colgate
and ad agency execs. They will un-
doubtedly hypo further buvs of
the M-G-M package, and at the
same lime must raise serious ques-
tions for networks and net pro-

am sponsors as to how to com-
rat top feature product.

The factor of promoting cannot
be overlooked in the success of the
premiere. KTTV spent $20,000 for

newspaper advertising, ran 175
station spots and used numerous
Fimmiaks to plug the pic. Whether
uture product will score as well
without such a heavy publicity
barrage is to be seen.

The Billboard utilized regular
rating service methods In conduct-
ing its survey, placing approxi-
mately 1,400 calls (350 per hour),
or about the same number ratin
services use for coincidentals in this
area, End-of-month ratings, ob-
tained by diary method, are ex-
pected to be proportionately some-
what higher, a phenomenon com-
mon in the rating feld.

SOUTH SEA MAGIC

NEW YORK—Guild Films has
wrapped up two important re-
gional deals on its new vidfilm
series, “Captain Grief.” Standard
Qil of California has bought the
series for 11 Pacific Coast markets
and Honolulu, They include such
cities as Los Angeles, San Fran-
cisco and Seattle, And Stroh Beer
has bought it for 21 important
Midwestern markets in Michi-
gan, Indiana and Ohio,

The deals are firm and for 52
weeks, which include 13 reruns,
The buys contradict a storv in last
week's Billboard which said that
regional clients were awaiting the
completion of more than the two
shows in the series. Both advertis-
ers were more than satisfied with
the shows already shet.

Guild is already dickering with

Distrib "Carol
As Yule Spec

NEW YORK —— CBS-TV Film
Sales is planning to offer the hour-
long filmed version of “Christmas
Carol” to TV stations as a holiday
spectacular. The program stars
Frederick March and was produced
in color last year for Chrysler’s
“Climax!" series.

The distribution operation is also
considering offering stations the
two-and-a-half-hour biography of
Abraham Lincoln which was pro-
duced for “Omnibus” several sea-
sons ago. The show could be pre-
sented as a half-hour strip around
Lincoln’s birthday, ar as a spectac-
plar at the holiday.

CNP Improves
Film Handling

HOLLYWOOD —— ,New tech.
nological and  clerical methods
have been adopted by California
National Productions to insure high
print quality and streamlined ship-
ping service, Among the former
are dust filters, humidity controls,
machinery to expedite cleaning of
film with a newly developed East-
man Kodak detergent and pliofilm
(bags for sealing of prints for
storage and shipment,

The NBC Film Exchanges,
which the NBC subsidiary admin-
isters here and in  Englewood

d | Cliffs, N. J., will use these and|b

new booking systems for its weekly
schedule of 500 prints.

Guild Sets 2 Big

'Grief’ Regionals

several other big regional advertis-
ers. It i85 said to be asking top
prices for the property, which re-
portedly cost $51,000 per program
and 15 also shot in 35-mm. East-
man ¢olor. Cuild President Reub
Kaufman does not expect to get
the entire production cost of the
show back on the first run, but
believes that because of the beauti-
ful South Seas locale the series
will have an entirely new life
when color becomes an important
TV factor.

The show features Maxwell Reid
and Helen Westcott and is being
directed by Stuart Heisler, Cuild
is also working on a series involv-
ing the files of New York's retired
Inspector Conrad Rothengast,
whose career covered 25 years of
dealing with crime.

g

Screen Gems
Synd. Sales Up

HOLLYWOOD—S8creen Gems
has reported an upbeat in syndi-
cated business for the first part of
this month, with more than $300,-
000 in contracts signed for the
West Coast since October 1.

The more significant of the sales
are those of the new mystery fea-
tures package in Salt Lake City;
Phoenix and Tucson, Ariz., and
117 "Ford Theater,” “Damon
Runvon,” and “Celebrity Play-

‘house” reruns to KABC-TV, Los

Angeles; KJEO, Fresno, Calif., and
other markets, It marks the first
time in recent vears that the local
ABC outlet has bought a large
telefilm package.

Modern's TV a
Separate Enfity

NEW YOREK — Expansion
maoves continue in the field of TV
film shipping and trafficking, Mod-
ern Talking Picture Service has
just spun off its TV division to
make it an independent corpora-
tion under the name Modern Tele-
service, Inc. Dick Ritenour, For-
merly vice-president and general
manager of Modern TV, becomes
president of Modern Teleservice.
The two outfits will remain under
common ownership, but the spin-
off, described as a policy change,
is expected to give the TV opera-
tion greater flexibility. It will con-
tinue all its established services.

Modern set up its TV division
six years ago. The parent com-
pany distributes sponsored films
non-theatrically. The TV opera-
tion distributes them to TV, but in
addition handles the shipping of
spot commercials and programs,

This move by Modern comes
almost simultaneously with an ex-
pansion move by its chief competi-
tor, Bonded TV Film Service,
which has just absorbed Video Ex-
pediting to make it its spot traffick-
ing subsidiary,

‘Annapolis’ Regional

Deal Set by Wasey

HOLLYWOOD —— The Erwin,
Wasey Agency here has put to-
gether another alternate-week re-
gional deal, this time on the new
Ziv-TV series “Men of Annapolis.”
Erwin, Wasey bought the show for
18 markets for the Albers Milling
division of Carnation Milk, It then
got Young & Rubicam to bring in
Fuller Paint on alternate weeks in
those 16 markets. And Fuller has
taken a few additional markets on
its own.

Wasey just finished putting to-
gether an alternate-week jigsaw
puzzle on “Sheriff of Chochise,” on
which it got four of its own ac-
counts together over a spread of 34
markets, the four s ors being
White King Seap, Carnation, A-1
Beer and Star Kist Tuna.

The skill with which Wasey has
pieced these buys together appears
to have attracted quite a bit of at-
tention. A couple of ad agencies
with major regional accounts are
said to be giving serious study to
putting together more deals of this
sort either by themselves or with
other agencies,

“Men of Annapolis,” which goes
into local level sales at the end of
this month, also seems to be in line
for business from the members of
the Quality Bakers of America Co-
Operative. Quality, which does not
uy programs itself, has recom-
mended the show to its members.
This is expected to result in firm

www americanradiohistorv com

deals in about 20 markets, tho it
could wind up in as many as 50.

Quality got a number of its
members to go along on one show
once before. That was on the
Cene Autry show,

Albers for the past vear has been
sponsoring the reruns of “Water-
front” out of MCA-TV.

Filming Sfarts )

On Crusader
Rabbit Again

NEW YORK —— Crusader Rab-
bit the indestructible cartoon char-
acter that sneaked into TV about
tour years ago and made some-
thing of a hit in syadication about
two years ago, is now back in pro-
duction. The group that originated
the show has just set up Crusader
Rabbit, Ine., to distribute the new
serics, They are said to be plan-
ning production of about 260 more
five-minute episodes, of which six
are said to be in the can already,

They are reported to have sold
the new show to American Baker-
ies for about 15 markets, with the
possibility of 20 more. They have
alto sold “Crusader” to the RKO
Teleradio stations. WOR-TV here
plans to use them on its 7-7:30
p.m. show, “Crusader Rabhit
Terrytoons,” which also uses the
“Baker Bill Terrytoons” bought
from CBS-TV Film Sales.

The new Crusaders are being
Emdumd in color at a cost said to

e around 84,000 an episode,

Bagnall Pix

The original group of 190 films
is still being distributed by Ceorge
Bagnall Associates. Bagnall ae-
quired distribution of the series
about three years ago, when Shull
Bonzall bought Consolidated TV
Sales and tumed its catalog over to
him. Consolidated acquired it from
Jerry Fairbanks, who had become
associated with the production of
the animated show after NBC had
turned it down,

“Crusuder” was probably the
First and is still one of the [ew
animated programs produced spe-
cifically for TV, P >

NARTB Code
For Films, Too

WASHINGTON —— The Na-
tional Association of Radio & Tele-
vision Broadcasters’ television code
board has approved a plan de~
Ei%}&d to bring producers and dis-
tributors of TV Flm programs un-
der the code as associate subsecrib-
ers. Code chairman, G.
Richard Shafto, WIS-TV, Colum-
bia, 8. C., told a regional meeting
of NARTB members here Thurs-
day (11) that the plan has been
forwarded to the alliance of tele-
vision film producers, and that
their approval is “sincerely” anti-
cipated, The alliance is composed

(Continued 01 page 16)

Ziv to Start ‘Annapolis’
Drive for Local Sales

NEW YORK —~= Ziv.TV is ex-
pected to start local level sales of
its new Annapolis series around the
end of this month, with air debut
tentatively scheduled for . January
13. The show, the full title of
which is “Men of Amnapolis,” has
a couple of regional sponsors tied
up already (see separate story.)

A theme anthology, “Annapolis
is being produced ?}, Bill Castle.
It will be the 16th show Ziv put
into first-run  syndication since
1948, It is the second show Ziv
put into syndication sales in 1936,
the other being “Dr. Christian,”
which just went on the air.

This represents a slight retrench-
ment for Ziv's syndication opera-
tion, In 19535 it put three shows
into first-run syndication. In 1954
it also put three shows on the
market,

» | turned out

The reduction in Zivs svndica-
Hon output this year may be ex-
plained to some extent by the [act
that a third show, "West Point,”
was sold for network sponsorship
({CBS-TV, Friday, 8-8:30 pumn,
General Foods)., Thus, over the
past three vears, Ziv has in fact
three new shows a vear,

Four of the shows that Ziv put
into syndication since 1933 have
gone into a second vear’s produc-
tion. One of these, “1 Led Three
Lives” went on to a third vear
of production.

“The Man Called X, which
bowed in January, 1938, is another
possibility for second-vear produc-
tion. But star Barry Sullivan has
just gone into the legit show, “Toa
Late the Phalarope,” and may be
tied up ifitisnﬁt.



www.americanradiohistory.com

OCTOBER 20, 1956

THE BILLBOARD TV FILM PROGRAMMING 11

Sales fo Start
On "Mohicans’ -

TORONTO — Television Pro-
grams of America plans to start its
regional sales effort on “Last of
the Mohicans” about November 1
and local level sales about January
1. Production of the first 13 films
have been completed here by TPA
and Normandie Productions, and
two of the films have been de-
livered to TPA in New York for
auditioning.

The Canadian Broadcasting Cor-
poration will unveil the show De-
cember 6. “Mohicans”™ has also
been sold to the Independent Tele-
vision Program Corporation in
E‘:F]anﬂ for airing on the commer-

jal stations there. CBS gets a par-
ticipation in all sales outside
Canada.

King-Shore
Distribs Flynn

NEW YORK—A new TV film
distribution outfit named King-

Shore Films, Ltd., has taken on the
syndication of “The Errol Flynn| =

Theater,” anthology series

pro-
duced in England this year,

The chairman of the board of

the new outfit is Charles King, for-
mer salesman for Television Pro-

s of America. The president
is Sig Steven Shore, formerly of
Cavanaugh-Shore Advertising and
Buchanan Advertising.

King-Shore now has four sales-
men. It is in negotiation for a
couple of more TV film series,

The Flynn series was produced
by International TV Film Services,
headed by Marcel Leduce, and
Robjou Films of Canada, headed by
Robert Jouglet,

KTLA Drops 2
TV Music Segs

HOLLYWOOD — Two of
Southem California’s oldest musical
TV hours are being discontinued
as Lew Arnold, installed as KTLA
general manager last week, began
a sweeping change in programming
structure at the Paramount station,

Being axed are “Bandstand Re-
vue,” which, with the “Sunday
Movies,” at one time gave KTLA
Sunday night dominance in the
market. Latelv, however, the rat-
ings have been slipping, and re-
cently dipped to Yreluw 5.0 for
what, reportedly, was the chan-
nel’s most expensive show.

Also dropped is the

“Orrin

Tucker Show,” which went into
the place of Lawrence Welk Fri-
(Continued on page 16)

“He's Just Greal”

says JOLLY JOYCE about

JIMMY
CASANOVA

@ GREAT lor his Inimifable comedy

@ GREAT for- his original
characiorizalions

@ GREAT for his lerrific singing wvolce
@ GREAT lor hls class pressalaiions

AVAILABLE JAN. 7, 1951

Exclusive Booking Directiom for
TV—FILMS—CLUBS—THEATERS
WRITE ® WIRE @ PHONE

JOLLY JOYCE

Theairical Agency

Philadeiphia: 1801 Chastnut Street
s Phone: WAInut 2-467T

Hew York: Hotel Pratident (3nd FI.)
PLata 7-1786 &k Clrole &~E500

UA PROVES A POINT

Buyers of Big Pkgs.
Still in Mart for More

NEW YORK—Continuing evi-

Eddy Arnold
Sold for Can.

NEW YOBRK—The syndicated
musical TV film series, “Eddy Ar-
nold Time,” has been sold in Can-

ada for six weeks under sponsor-
ship of Sterling Dmi in four mar-
9 wee

Colgate Talks
Flicka" Again

NEW YORK — Colgate-Palm-
olive is currently engaged in I:r}'intﬁ

to work out renewanl terms wi

a one-man sales force: John Leo.
20th Century-Fox, the producer of

kets, and for 3 ander spon- | Sy of ox, i _ )t | dence that a station does not take| The UA package is probably one
sorship.of Maher Shoes in 10 r[:[ﬂr. di{?; l'.;‘;ﬂflﬂ Fh.;.‘f:;* ETE;E, EE; itself out of the feature film market [ of the highest PHE@E on a per-
kets, - l}ri‘ginaliv controlled. by CRBS-TV, | once it has bought one of the major | PlOture basis of all the first-run

prﬁduct now Eﬂ the market. UA is
selling it strictly for limited periods
It appears, after 10 months of
the greatest flood of feature films
into TV, that this stil may be
characterized as a seller's market,
Quality Interest
The explanation seems to be that
the average station plaving first-
run features is as much or mors
(Continued on page 186)

The Sterling buy, handled thru
Dancer, Fitzgerald & Sample, cov-
ers CBWT, Winnipeg; CBMT,
Montreal; CBUT, Vancouver, and
CBOT, Ottawa. The Maher ac-
count spots the series on CBLT,
Foronto; CHCH, Hamilton; CFPL,
London; CKWS, Kingston; C]IC,
Sault St. Marie; CHEX, Peters-|count, bows out. Ted Bates will
borough; CKVR, Barrie; CKNX, |handle the “Strike It Rich” strip,
Winghorn; CKGN, North Bay, and |and Bryan Houston “The Big Pay-
CKCO, Kitchener, off." Both are on CBS.

company libraries is provided by
e experience of United Artists,
which sallied into the TV business
during the thick of library sales.
After less than two months of ac-
tive selling, UA has placed its
package of 39 pictures on more
than 35 stations. About 75 per
cent of those stations are m]cf'e :
stood to have deals on at least one
of the major company libraries.
UA has accomplished this with

which got the rights from the film
producing organization. Lennen &
Newell is the agency.

Colgate has also assigned two
new agencies to take over servicing
of its daytime properties at the be-
ginning of 1957, when William
Esty, which has resigned the aec-
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Guild Films has lined up the most |~
powerful combination of prime-time
programming—including color—to
round out and fill all station
programming needs.

ey e

e

For the first time, Guild Films makes |
available to you this A-time programming | f
for any slot you may wish—morning, =~
afternoon or evening. |

MUSl[:Al_S FRANKIE LAINE

FLORIAN ZABACH

Here's your opportunity—with top stars,

top production values, top audience appeal,
top participation sales response—to make
your station tops in showmanship.
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SHERLOCK HOLMES
PARIS PRECINCT

and

We suggest you lose no time. Write, wire
or phone us now for full facts—and for
our realistic, down-to-earth prices.
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‘Odyssey to
Outdo Ulysses

NEW YORK—"Odyssey,” which
CBS-TV will launch Sunday (8),
looks to be more extensive than
Ulysses’ 10-year trip. With the co-
operation of the world’s museums,
CBS is plotting programs which
will bring to life a 2,000-yvear-old
diary of a Roman G.I., hei’p write
the log of man’s first venture into
space and trace the dhistﬂr}f of the
po express, modern surgery,
mncrem jazz, the circus and the
riddle of Stonehenge.,

The program will visit ancient
Egypt, the watery graves of old
Spanish galleons, the antarctic,
the treasures of the Louvre, a

secret Haitian ritual, Tibet, a
Salem witch trial and Virginia City
from its birth to death. Some dis-
tinguished narrators will guide the
tour—John Ringling North for the
circus, Prince Peter, of Greece, and
Prince Lhandrop Dorje, of Bhutan,
for the Tibet journey, etc.

Extroordinary existing [ilm and
new film; dramatization, anima-
tion and special effects; new studio
origination ideas, live remotes,
some under water, will be some ﬂf
the techniques used on the show,
Charles Romine will be producer,
and Charles Collingwood will be
the week-to-week narrator.

NEW YORK——Digest Produc-
tions has been [ormed to create
and film TV properties. First on
its docket is “The Fress Agent,” a
situation comedy series. Officers of
the firm are Edward Fields, presi-
dent, and David O. Alber, veepee.

794 Wamer pictures from Associ-
ated Artists Productions,

Oberon Show Into
Syndication Jan. 1

NEW YORK — CBS-TV Film
Sales will place its new half-hour
series, “Assignment Foreign Le-
gion, * on the syndication market
about January 1.

The show, which features Merle
Oberon, is already being shown in
Eng]and where it placed fourth in
one recent rating study,

NEW YORK—REKO-Pathe has
completed for its fourth vear a
series of 11 15-minute [ilms for the
Toy Guidance Council. Titled
“Toyland Express,” the series will
be sponsored by retail members of
the council in about 100 cities be-

fore Christmas. I{imm}f Nelsan,
ventriloquist, and his dummy pals
are the stars,

r---------‘--—l----—--1

- MEDISTRICT

starming DAVID BRIAN

ATTORNEY

--------.------‘--J

ZIV TELEVISION PROGRAMS, Inc.

LIV SHOWS RATE GREAT!

= ao
< 5
o ; -
e,
- - .
= el
= g
) oy
e

in 3-station

HARTFORD

beating Phil Silvers, Jackie Gleason, Arthur Godfrey, Fireside
Theatre, Lux Video Theatre, Kraft TV Theatre and many others.

ARB—Feb, "54

Cincinnoti, Chicogo, Hollywood, New York
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r— : b -
® TV Commercials in Production \Narner Movies PULSE FILM RATINGS
A Guide to TV Spot & Program Plans ’ for Augusl
. |
Of Competing Sponsors by Industries X . ‘ _ _ :
rl e s For compleie information on programs, ratings audience size orf COvVETage,
This weekly chart lists commerclals produced during the last full please consult The Pulse, Inc., 15 W. 46 Sit., New York, N. Y.
preceding month with all industries covered over the course of a month's —
fssnes The following symbols designate the types of commercials listed: s .
LA—Live Action; FA—Full Animation; SA—Semi-Animation; SE—
Cpacial Eitecs: I maens M Mose5-—~Shders 1D Sution’ break Evemng ARB ® Jop 20 Film Shows
MA—Mot available,
: ‘ - Avg.
(Confinued from last week) BOSTON——The Warner Bros, | Rsok e Raticg
2 1. .. Life of Riley [(NBCY"™, . cossrsiassnnnnnnissssrsrnisssnnsininsssessss. il
Typa Commerclah | hinjures tripled the audience| 2707 ‘Highway Patral (Ziv) 14.8
!“m.m.“lﬁ“n? '5."'. Il“,‘}h : ﬁm“l! [{..—':hhﬂ m “’ﬂt&!l‘g “vaz-W m ﬁ]e 553{] 3: |IJAnHI-= ﬂ“hrtf ‘EHS} -1r-ll'-ll-ll-lr--l!!li-lilll-|l'l'l-l--‘-ll-ll-ri-Il-l---llll-ill-l.l‘-l
DIIUE-I'I;E&.I:'DT?‘:L%THES p.m strip where the station has| 2-----DBr. Hudson's Secret Journal (MCA) sovvevvrrsaviersnrsssrarrssnarsasna: 141
Tolle t Goods - et L 5. .... Rosemary Clooney (MCA) ....... S e P VAT AR B 1 1.
Jules Montenier, Stopette, Farle Ludgin.. — ......o.vvens NN Sarrs | installed its “Bostun Movietime.” | """ "Man Called X (Ziv) 2.....o0ooos LY R T Y
Colgate Palmolive, Halo, Carl Brown,.,., 6 (60), 6 (20) .. LA, FA, q‘;!f- J'.SE{,M' . The American BResearch Bureau's| 6.....Mr. District AUOTHEY (ZIV] o oooormor oo 128
I an 1 B, M- B.....Man Behind the Badge {HEA} PR SR ST o S o A PR, |
QTIF! GHMhlnna Aim’l-}l AL R 1 r&n} ERE IS F""' "";ham“l C““’;"E 5.-.E-I}tlE[[I]}E:r-IE'p‘]It gl"re_s thE \I?alg q-- _,Hﬂ}'ﬂr D[ 'hl Tﬂ"ﬂ !MCA] Fr PSR PR R B EEEE R R ERES EE G Ed g A BEEaE rl+l'lll-1
Theradan, Dandruff Remedy, DCS&S.... 1 (60) .oveees FA woiien Shamus Culhane (IMm&  slTIp  an  average 15.0,| g'' " ceiebrity Playhouse (Screen Gems o e R AR RO & R |
. x - .r 3’ { } FEwEAW v " [N ]
Bristol-Myers, Ipana Toothpasie, . |whereas that period had received | 11.,,..1 Led Three Lives (Zi¥) ...oo.vinieiiriinniisrenernrnsisecssinconsssscas1L8
E{:S-lts [Mi‘kf:}' M'L“JTIE Eluh.}---i- : [12“‘.’ FEmEsETE I.A, EA . AMErICAN Fllm a EE‘ETII: 4.4 ﬁRB i].l ﬂugtlﬁt. 12 ..... rﬂd!‘ Th": faB{'—:. L e n L S A T B e o] ML D -|.-...|-...|.1II-4
Drugs and Remedies ; 130 5cience Fictlon Theater {ZI¥), couvsrronnnmersssrrsnsnrsssvsvainsasvassnss 1l
Whitehall Pharmacal, BiSoDol, In- M“"‘;m“".r’ the Warner pr_ngriz.]m 14.....5an Francisco Beat (CBS)........n. L AMES e SRR T
IIFI H-uhq SSCﬁB--ii =' [:“:“1 l {mL Put ‘I‘I Bz m"n !ﬂp F}Elhnn 1'?. thlt 15 ----- Erﬂif Gildtrﬂf:“ﬂ ':NB’C] r---i-il-r-i---lll--i-l-i-l--;--r-.---.---------i----lu-:
L. ﬂ A D v_ l {.IE} "FENE R LA L] 'Eﬂ“nll M:ltl.n ﬁme l\VhErE lt ‘t‘ag P[’Evlnuﬁi}l ]E'! EnE Ic‘ﬂnfld:n*ill th "Gu'i!d} inEFEiddvadiaseidFaed fSamabrndi i b reenEdianadad Illulﬁ
Miles Laboratories, One-A-Day Vita- “Th : / 16, ....Crunch & Des (NBC) . e ST PU R || - |
m]ﬂ’l Gtﬂfrr:! “r.d'c""' 1 {'ﬁn} EERNERER] !-"ﬁ' """‘""""‘"'Hil“t ETEE.Pi E%r-mﬂﬂ‘%{lc%?s:;?;ﬁle 1-H Amﬂ! 11"" *ﬂd:ﬂ' {EH} TR R TR IR R OE R Bk N B SRS d m S g EE F R E mE G mdE R R R gg
Plough, Inc., Mexsana Medicated y; ol | 19.....Doug. Fairbanks Preunu EABI:J A
. in-;;.r. Lake-Spira-SHUrmatl. ;oo = oveavsreraons NA oxsusnse veseesi.Sarra |ber WBZ drew a 14.5 average| 20.....Annie Oskley (CBS) ............ A R AR Y
gtheastern Drug Bureau, Drugs, . iy .
Walter J. Klein.ooe & (10) weeseres SE 1vonn. Walter J. Klein ‘;‘;‘E fm EIE.E‘E*E PT iga”]‘r'tt l";hﬂ
Feenamint, Gum, DCS&S ............ 2 (60) ....eees LA, FA. Shamus Culhane £ &‘:f WI :}’- Erﬂ Ugushrmﬁ" °
HOME AND BUILDING U A8 Yy LN PRCIITES Qe T F I Sb s A M
Appliances, Household Equipment, Supplies WBZ had a 4.5 against "Mickey's” ﬂp ’ m ﬂw moﬂg eﬂ
Admiral Corp., Radio-TV, Henri, 15.7.
Tonight).... 1(24), 1(26) ... LA ...... e AP (P Kling . H
Hir & WsSeania ({odu, TomgH) R The line-up of the pictures on| ..
. f . a . am " . an er Vi
Hurst & McDonald (Today, Tomight). ... 2 (10) .ooowns BA weviesnneen Eéﬂ:: Movietime” during the September | ;20 Titke & Disiributor R (i
Alcoa, Aluminum, Fuller Smith & Ross.. 1 (120) ........ s 10-18 rating week, when the show | 1., .. Highway Patrol (ZI) ...ooiiirivissarssssossrassriesrsssinin. #E 14.8
Amaricon Moioos, Ewtsinator WA . g quamsniont) bowed, was as follows: 3o JCoRnial EUR GUIN! oo rxreeeanmnensnessungtnnssisnssin) 86 10.0
1080 e LA ........Roland Reed| Monday, “Petrified Forest” —| 3.....Man Called X (Ziv) ...coocinnniimmmmnnnnni, 83 12.6
ke Al Al D 127 4,....%n Fm“'i-'l“u E;:n]l: {EHS!:FI ........ A A 24 10.9
2, ; T : p 4, . ..,Hnlt'l:mll all ame | &mmkﬁ] R S g L E4 29
tributors, Young & Rubicam.... 100 ....oooo FA wovveren . Playhouse | - poacday “Santa Fe Trail” with | aoo.. Ellery QUEen (TPA) .ooovvnesnsns oo g 9.0
Remington Rand, Reminglon Shavers, 1 120 FA. LA Plavh Errol F]},.m] and Olivia de Havi 4,. Dauiuu Europe (Official). . E4 6.7
YWM-!-RUWEHH‘J---- II P e H R :_}l ouse L I et ER R R R T I N T O R R I O R 1
Magea Power Tool Corp., Shopamith land—15.5. b M R
Tma.- B:mkul Em“-hl FWE:::Ta:CE 2 {m': "L EEE] I--I‘ = .---'---al‘" sfﬂm ‘vegnesld'ayl 'lSI-LirlE n" Hﬂrvﬂst lIﬂ- --‘- I'Th! Filt'nn {HEC] N R R e R T A “-1 ‘-.‘
U 00 et FA vvveressev. Al Scope | Moon” with Ann Sheridan and | 10.....1 Led Three Lives (Ziv) ..ooevviniinissnenaiinirassiianinna. K2 1.8
Kakser Aluminum, ﬁllll'l;;:ﬂl.ll'll I[:mf_ o s e Dﬁ}ﬂ'h Mmgan__ls_l_ :gu'][;::thw:rl::::; éfi?f}‘r.“.c.“;l.c..ﬂum:] .......................-.:E ;T
H bic t  EPaL crirvare K R A O gy = a PEEE FEEEN R RE A B P kB e B i
T Yﬂ““‘ l Ruuli:‘]:-jr[F:Ii::' ?nnu“:: { } ﬂpﬁ T]J-!urSdaF.l LLFE GE LUUIS Pash IJ-- B § rlmwctﬂr M“rk thr ‘Thnmm“} T N TR R R T T I E I T N O B O e P Al Sr!
& Rubicam.... 1 (60}, 1 (90) .. LA ............All Scope [teur —14.0. 13.....Lone Wolf (MCA) ............... AR hamo s RS 18
General Electric, Bulks, BED&O . G Friday, “Confidential Agent” H-----:‘Er&r& l{:!rru- ;'iurt'h] is-:r:u:u}rn REAEr T RR AR S i o ) :: g;g
(Cheyenne).... 2 (60) : <. Sound Masters | g 3.....Public Defender (Inferstale] .......oveivevasnnsesnernssssnessn.
RCA Whirlpool, Washers & Drvers, Elilh Lil'l.::I‘SEI‘.I Bacall and Charles 13.....Racket Squad (ABC) ........ S PR T | | 7.3
.H.m}’ﬂ“ l Efkhlrd[ {Eﬂmﬂ-. Mﬂliﬂﬂ u':!:rer_l'l' x . i I 1? IIIII 'ﬂﬂslﬂn BIE‘:EEH ':Zh"l N e | AEABA BB AR AE RPN R 'y -|r1r-|-Hn A.E
l1heater, Producer’s Showcase and I ¢ D Boston Movietime” has Alan ll; ..... Eiﬂﬂ;mﬂ ﬁﬁlilﬂntrrllnlll ENH‘E} o B e :R ;‘ll,'r
MNBC Spectaculars), .o 4 M5 oo nius A i issssssssanssRIINE 1 . | sseea LT Pl Manchu BUFWEOH) . iiiisirssnssmsdisnnrassnrsmennnnns !
4 140), 1 (120), :113-'4;.5 i h‘f'?'tt't T%E oW ODE | e TFSOn). oo L atanseanstssatbns yens enensane il 27
3(90), 2 160). LAIC) ,...ns e Kiing | 2t 4.4 p.m. with a Popeye cartoon | 4. inner Sanctum (NBC)........., e e S e ...80 Y
Ray-O-Vic, Batteries & Flashlights, and an RKO short subject. WBZ | 19.... . Man Behind the Badge (MCAD. .. 00vuresanseirirnss T 50 12.5
Howard Monk & Assoc. .... 60600 ........ LA, FA ..........Kling reﬂfiyed aver Earﬂ[}ﬂ. pieces of ma‘l | TR T, R v T B TR T 11 R L et e I et AL Hi 12.8
Mirro Aluminum Goods, Small Appli- on “Movietime”™ in #ts first week 19 s Sherlock Haolmes (Guild) . va NEESERPILLy | | 4.7
ances, Cramer-Krasseit.... 1 (60), 1 (50) .. LA, SA ............Kling : : :
General Electric, Dishwasher and Dis- The show is SRO.
posall, Refrigerators, ... # 500 ........ LA . .oseesannssss RIIDE WERBZ hag the entire ]ibr:u-!,,- af
ﬂ. tiD: BEmEsEE®E I--A ‘l'r'l-l-l-ll--ll.-l-lrlulina

* Jop Film Shows Among Women

Women
Raonk Fer 108 AvE.
Order Tidle & Distributor Homes Rating
1.....Doug. Falrbanks Presents (ABC). . ocvivinniiiiiseinnsnnnass u4 o8
p A Dangerous Assipamienl (MBOY ... ..icunscnricsicnionsnssennns g 1.0
2eeas Liberace {(Guild) .......c0cciinnnans R et T a1 .4
2. Tnp Plays of '5& (Screen Gl:rns} ............................... 91 7.3
5.. LCelebrity Plavhouse [(Screen GEMS), .o.ussrsssnnnsnssonensosress on 12.1
5.“..F|:rrriur| Indrigoe (Official) ......ccccnnnes 0 PR et L 1] 53
T.....Ellery Queen (TPA) .......000. A A A T AT B e A k9 9.0
T.....Daleline Europe (Official) ......... el e e 8.7
(R I Led Three Lives (FIv) . .ovveomrsnnsnansssssss M o B B ] 11.8
Teeeu-Life With Elizabeth (Guild) ....ccivsvcersssasssssscsssasarss N9 6.1
Tieao . Mr. & Mra. North (Schubert) ..iescccsisiecrssscanrnarareans B9 6.0
Tovas-My Little Margie (OFicial). . ccvioisanccesanniisscssnesssanssss K9 7.7
Teaay Public Defender (Interstafe) ....occsivnacsanassasasessnsansaikP 7.4
14, ..M. District Atorney (Ziv) oovnianmrnssamrrnnnss PRl et i | 12.8
14..... The Whistler {CBS) .......c.civicsvncscsnnannan PORRERE: | ) 50
16.....Famous Playhouse (MCA) ......ocovivnnne I W e . R 0
16.....5tars of the Grand Ole Opry (Flamingo) .....cccoceeresnsnsass H& 4.6
16.....Guy Lombardo IMCA) .....c.onieiunnnnmnnans ‘s ..k 6.8
16..... Man Called X (ZIv) i iiiniesiarnsnnnsssssnsnns A 13 12.6
16.....50age T (TPA) . o e T T T I T A - 1 £.4
Iﬁ ..... Slar and the Sl-n-r:.l l.ﬂ"lv:ln!} Y L P T f et ..o E6 7.3

* Top Film Shows Among Kid:

op Film Shows Among Kids

Kids
Rank - Fer 100 Avg.
Order Tirle & Distributor Homes Rating
1.....Liitle Rascals (InleTSIaAted ... covsrurncacnssnnns AT A s f.8
2oeos.Ramar of the Jungle (TPA)Y .....c.cecenmnnissssscscesssrnccss 0 5.8
J.....Abbott & Costello (MCA) .. .cuviisvsccsnnanacssssnsnncnsssnas 35 %5
4. ....50pcrman (Flamingo) . .....ccecissenisasnnass T ph ey« | 9.4
§.... Looney Tunes (Guild) ... cccesisnassssnnnosnnnsnns crranssssss B2 7.1
B.....Annie Oakley (CBS) ... .ccovesinnrnainntnasnas vess 91 9.7
Teeen.Laurel & Hardy (Governor) ..... T — e B 57
l-... Wild Bill Hickok (Flamingo) ...seess<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>