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Demand Grows for
Recreation Housing

All Types of Building
in Population; More Spots Open for Pros

By TOM PARKINSON

CHICACO — Concentration of
F"Mic money on the chore of meet-
ng school needs is creating a giant
backlog of demand for recreational
and entertainment facilities. Time
fs coming that bonding authorities
will turn to wholesale construction
of new arenas, stadiums, coliseums,

I;m:th centers and commumity
ouses, fair buildings and fair-
gT‘-l'FT'IHL!i.

The wery population increase

that makes the schools a necessity
will build the need for play places.

Paralleling the tax-and-bond-fi-
pnanced projects will be private en-
terprise construction of additional
fun facilities. There will be Kid-
dielands, ontdoor amusement cen-
ters, parks, auto race tracks, resorts
and junior Disneyvlands, to name a
few, And all the new places will
set the stage for greater expansion
in the Fields of traveling shows,
stoge and arena attractions, promo-
tion :'”“1 CONCEess10ns,

A stand-out trend that is taking
shape indicates there will be much
doubling up on faciliti=s, Schools
witl e municipal arenas. Arenas
will be Sullt on tairgrounds. Publie
grathiering |‘1.11-ﬂ-f will angment col-
lege campiises

Bonds Voted Down

Current action on federal and
State budeets and their relation to
taxes points up the lact that voters
these cdavs are thinking at leasl
tiice before casting ballots in favor
of new tax Joads.

Upshiot is that more than a few
of the bond referendums for new
['1:1b|iu eonstruction have failed to

w85. Generally, those bond issnes
F-Jf schools have been winning ap-

School Eves
Fair Building

LOUISVILLE—A plan for the
University of Louisville to lease
the new coliseum and ‘other facil-
ities at the new Kentuckv State
Fairgrounds s under consideration
here. Plan wiuld bg in line with
the national trond for combination
of educationat and entertainment
facilities,

Ciant lavoul of the new Fair-
grounds was built with long-term
growth in mind. It's not only
aliead of demands on it. but it's
ﬂl'i-fl more I]l:l""l AT I.'IE'| ‘\lll'.l!]ﬂ!'tl_"l:l H.!
present. University, which is short
on Fl.mt facilities, on the other

hand, mav find advantage in leas-
1

ing the buildings for all but the
Fair season and operating as Feld
house as well as commercial arena.

Needed for Rise

proval, while many of the others
are rejected.

Caught up in the rejected bundle
are I]trlﬂﬂ:i:lL for new Fairgrounds,

gome municipal anditoriums, sta-
diums—including even some school
stadiums that might not be counted
as essentinl—and both vouth centers
and community centers. It's tme
that in specific cases, the voters |
have okayed some in each of these
classes, but the overall picture
remains the same: omnly school
bonds generally are assured of pas.
sage,

It is apparent that vuters aren't |
in the mood to spend monev for
other projects when their schools
arc forced to overcrowd classes,
cperale on double shifts or ["l’*‘.‘i}.’l'l-
kindergartens. Planning agencies |
usually :|‘th*|_|j:_'l that the hrﬂu-"_-.' load
for schools will bie met and ease
off in the mid-1960's. |

Thus there is reason to believe |
that in the [uture — perhaps five |
vears—bond issues for recreational
and entertainment purposes will |
find a new climate of acceptance,
Then the need for school facilities |
may have been overcome and the
question of filling free time will be |

uppermost. |
That is when a big rush of con-
(Continned on: page 103)

GOVT. EXPECTS
$277,000,000
IN EXCISE TAX

WASHINGTON — The
Amusement industry is ex-
pected  to contribute $277,-
000,000 in excise taxes to the
Federal coffer for the 12
months beginning July 1, ac-
cording to the President’s
budget. Estimate is $23,000.-
000 below the current fiscal
vear's figure, and §72,673,000
helow actual eollections for
fiscal 1956,

The governmenl expects to
take in %171.000 000 from ex-
cises on radio and television
sets, phonographs, phono-
graph records and musical in-
struments. The 1957 estimale
was the same for this cate-
gory, while 1956 actual col-
lections totaled $186.199,000.

Excises on admissions are
pstimated at $45,000,000 for
fiscal 1958, against $68,000,-
000 estimated for the current
fiscal year, and $104,327,000
actually collected for fiscal
1956. The cabaret tax is ex-
]H_'L'tL‘Li to add %43.000,000 to
the treasury in 1958, the same
amount as 1957 and higher
than the actual collection in
1956 of $42,255,000.

Coin-operated amusement
and maming devices are ex-
pected to  yield the same
amount in 1958 as was esti-
mated for Fiseal 1957 — §15,-
000.000. Actual collections in
this category totaled $14,246,
000 in fiscal 1956.

' By GENE PLOTNIK
NEW YORK — The first con-

| inuons publication of comparative

cost-per-thousand  estimates for
network TV programs starts in
this issu. of The Billboard.

opens with a triumph for four well
established gentlemen of TV:
Lawrence Welk, Ed
| Arthur Codfrev and Walt Disney.

The, tirst three, Welk, Sullivan
and Codbhey, have the maost effi-
cient programs in reaching adull
Viewers, \
cient in reaching childven. Their
shows reach the biggest audiences
per dollar. They are the best buvs
in evening network TV.

November ARB

At least thev were in November,
19568, The “Best Buy" list in this
issue is  based on the
Research Bureau's study of the
U. S
ber 8§ thru 14. Next week's issue
will start the "Best
for December

The Lawrence Welk show was
bv far the outstanding buy in
November. This is one musical
that is a virtual giveaway. It-cosl

'NEWS OF THE WEEK

What's Best to Buy
On Night Web TV?

BB Gives Answers

Welk, Sullivan, Godfrey and Disney
Top First Cost-Per-1,000 Lists

Sullivan. |
Disnev is the most effi- |
American |

™ audience made Novem- |

Buv™ listing |

ABC-TV Weighs an All-Western
Night on Tuesdays Next Fall . . .
ABC-TV plans a radieal programming depar-
ture with an entire evening of Westerns
scheduled For Tuesdavs next fall, ....Page 2

Caesar, Gobel May Join Gleason

In New Tack for TV Acting . . .

Sid Caesar and George Gobel are likely to
join Jackie Gleason in the long Lﬂnrilfif of
comedians who will not be used on TV in the
same mannet next season. INO answer has been
found to prevent comic talents from burning

up at an appalling rate: ... ... .- Page 2
Some 1,350 Movies Up for TV

If Repayvment Plan Gets Set . . .
Approximately 1,350 feature [ilms were

released by the Hollywood majors, 1949 thru
1954. This is the additional quantity of fea-
tures that would be in line for ultimate TV
distribution in the event the producers reach
a rtepavment agreement with the talent
gUiidS, v o iees Page 11

Victor Revises Save-on-Records

Plan: More Profit for Dealers . « «

RCA #Nictor revamps its  Save-on-Records
coupon plan, with a wview toward winning
Fullest clealer support, Profit for dealers hiked
to 39 per cent. Changes are the resull of a
recently completed dealer survey. ... JPage 37

Calgary Expo Booking of Polack

Circus Cues New Trend by Fairs . ..

A trend toward booking of circuses as fair at-

tractions was demonstrated last week. Major

booking was the sigoing of the Polack Bros,

Circus as the building attraction al the Calgary

(Alta.} Exhibition and Stampede.........
_Pages 105, 111

Stage Sel for Consent Decree
In Seeburz Antitrust Case . . .
J. P. Seeburg changed its plea of not guilty
to nolo contendere to the federal indictment
charging restraint of trade, thus setting the
stage for a consent decree settlement in the
civil suit against it and its distributor organiza-
tion. Indications are that agreement will be
made to a set of Seeburg trade practices ac
ceptable to the firm and the antitrust division.
............................. Page 120
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Daodee, the SPONSor, n-i|1y. $7.10 for
each 1,000 homes reached by each
one-minute ::nmmf-rri.ﬂ

Hme  on
the show. Tt cost only $1.12 lor
each 1.000 men that saw each

minite commercial. It cost only
92 cen's per 1,000 women viewers
per minute commercial

This study doesn’t show it, but
the average cost per commercial
minute on nighttime network TV
is probably more than 33.50 [or
ench 1,000 homes in the audience,

Cost-per-thousand  is  undoulbt-
'edly the most decisive yardstick in
evalnating a television program, or,
for that matter, any advertising,
To be sure, it is not in itsell the
'last word. The valpes that an ad-
| vectiser wants in the TV show it
Sponsors mayv be various and some-
times may even pe peculiar. Ulth
'mately what most sponsors want
| their TV shows to do is sell their
products. But in the total advertis.
ing scheme, it is often difficull oe
impossible to attribute sales eli-
| rectiv to o |::|ﬂflif~|1T.'L|‘ programi.

Responsibilities
Besides, il's usually the comimer.
cial that's supposed to do the sell.
ing. The program {s supposed lo
gel Lhe viewers in the correct
mond to receive the commercial
The cost-per-thousand in a sensa
tells the sponsar how much of the
popnlace he got to listen to his
commercial for each dollar he in-
vested in the show: or, in otliee
words, how efficient was his ex-
penditure.
Sponsors. Aim
Some sponsors may occasionally
be reckless about eost elliciency
(Continued on poge 2)

CBS-TV Tops
Best Buy List

NEW YORKE — The networl
with the most billings is the net-
work with the most best buyvs, The
Billboard’s iisting of the most ebli-
cient Class A network programs
indicates this. CBS-TV had most
of the best 10 shows in all but
one program category.

In the over-all tabulation, CBS-
TV had 10 of the 20 shows that
| cosl the least per thousand homes
|"||‘I commercial minute, NBC-TV
'lmﬂ six of the 20 most elficient
| shows, and ABC-TV huad four,
| However, ABC-TV shows
topped the list in the “"Comedy,
Varielv and Music™ eategories ang
in the "Adventure, Mvysterv and
| Woedtermn l;';i?i‘!,_.'rr\]'ii“w.
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TV Comedians’ Lives Short
And Not Very Merry Either

NEW YORK—-Life in TV con-
tinues to be short and not very
merry for the nation's video come-
dians whose talents are being
bumed up at an appalling rate.
On the heels of the seeming bow-
out of Jackie Gleason from his Sat-
urday night 8-9 CBS-TV slot at the
end of t%is season, indications are
that both Sid Caesar and George
Gobel will not carry on in the
same manncr for NBC-TV nest
year.

AmnuitF s season’s gie cusn-
alties alreadv are Herb Shriner and
Buddy Hackett. And virtually cer-
tain to be canceled are Danuy
Thomas and Wally Cox, whose
“Hiram Holliday" has been one of
the disappointments of the season.
They, of course, follow such tal-
ents and Imogene Coca, Jimmy
Durante, Martha Raye and Milton
Berle who were knocked off last
S84as0n.

The CGleason story is a simple
one. He finds the task of present-
ing a weeklv hour show too tough
a grind. He is expected to do
about nine specials for CBS-TV
next year. The end of his weekl
stanza has thrown the comedy tal-

Gen. Foods for
Half of 'Fargo

NEW YORK—-Ceneral Foods
last week purchased the aother half
of “Wells Fargo” which tees off
sometime in March in the Monday
night 8:30-9 spot on NBC-TV,
American Tobacco has already
agreed to sponsor one-half of the

estern.

GF, howeve:. will drop “Hiram
Hollidav"™ ai the end of March, the
end of its second 13-week cycle
on NBC. The show is in the
Wednesday evening 8-8:30 spot.
Possibilities to replace "Hnl]idl;?r“
are the “Arthur Murray Party” and
“Medic,” which is returning to
production.

NBC Studies New
Caulfield Series

NEW YORK — NBC-TV is
evincing considerable interest in a
new vidfilm series tentatively titled
“Molly,” which stars Joan Caul-
field and features Marian Lorne,
It is produced by Frank Ross, Miss
Caultield’s hushand.

The situation-comedy is about
the misadventures of a young wom-
an who acts as a traveling com:
panion to an elderly lady. It is
also I.'{Eing shown around the local
agencies,

MONEY-SAVING SU

Enter my subscription to The Billboard for a full year
(52 lssues) at the rate of $15 (a considerable saving
over ﬂnglu copy rotes). Foreign rate $13.

ents of Art Camney, his No. 1 foil,
on the TV market, with both NBC
and ABC-TV bidding for Camey's

services,
Caesar, Gobel

Both Caesar nor Gobel are said
not to figure in the NBC plans for
next fall in their present formats
and time periods. Both have had
rating trouble so far this seasonm,
indications being they would be
difficult to sell unless their formats
are revamped and they are slotted
yin tiype periods where the compe-
' titiun would pe lessened. But both
‘are valuable talents not easily re-
'plived. The network is expected

to do everything possible to see
that they stay. CBS is known to
be interested in acquiring the serv-
ices of Caesar should his NBC
contract be terminated,

Trade observers see the tremen-
dous rate of consumption of these
comedy talents as being, at least,
partially to blame for the program-
ming weakness of the current sea-
son. Season after season top come-
dians fall victim to the demands
of TV, but few replacements are
found to step into the breach,
Some answer must be found, but
up to now it has been conspicuous
by its absence.

ABC Eyes

All-West

Line-Up on Tuesday

NEW YORK—In a radical ex-
eriment, ABC-TV is considering
avorably an all-Western schedule
for Tuesday evenings. The line-up
of three hours of adult Westerns,
to debut in October, would o
with “Adventures of Jim Bowie™ at
7:30 p.m., moved from its Friday
berth of this season.

“Cheyenne” would follow at 8
p.m., instead of the current 7:30
p.m., and would alternate with the
new Wamer Bros. hour-long “Colt
45" instead of the present “Con-
flict.” The latter will probably
exit in June even if this program-
ming departure falls thru, “Wyatt
Earp” will likewise move up a hall-
hour to the 8 p.m. slot, followed
by “Broken Arrow,” which has

zoomed, according to December

reports of all rating bureaus, to
lead its current time period,

A strong possibility for 10 p.m.
is a new halt-hour series to be pro-
duced by Lou Edelman, w]lli::h
Benton & Bowles is developing
with ABC for one of its clients.
Tom MecDermott, the agency's
broadcast programming veepee,
has been in Hollywood prepping
the show with Edelman. The story
hinges on an amateur detective
who roams the West to settle do-
mestic as well as criminal matters,

"Rin-Tin-Tin" and "The Lone
Ranger,” both now seen in 7:30-8
pan. time perfods, are alternate
Eugsibilities or the Tuesday night

loe. ABC's pioneer efforts in the
adult Western field have paid off
in top ratings this season for “Earp,’
“Arrow,” “Bowie” and “Cheyenne,”
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‘BEST BUY' YARDSTICKS ~
START IN THIS ISSUE

In the pages of this section, The Billboard is proud to
introduce a new and unique yardstick for the evaluation
of network TV programs. These are the “Best Buy” charts,
which will clearly show the relative efficiency, in terms of
delivering audiences for their sponsors’ expenditures, of
network shows in Class A time.

The charts in the current issue examine fully the No-
vember network scene, using audience measurement statis-
tics provided by the American Research Bureau. Commenc-
ing with next week’s issue, these charts will be a weekly
feature of this department. For the coming three weeks, the
December ARB figures will be analyzed, with subseguent

issues utilizing later ARB audience analyses as they become

available.

We believe our readers will find these charts of con-
siderable interest for several reasons.

In themselves, we feel neither ratings nor cost-per-
thousand figures can be the sole criterion for measuring a
program’s true worth. There is no doubt that several shows
which are not at the top of the rating heap and do not offer
potent cost-per-thousand figures nevertheless represent

good value for their sponsors, via great loyalty of their au-
dience. Other programs make up in prestige or public serv-

ice what they do not have in audience size alone, Neverthe-
less, one significant aspect of analyzing a program’s relative
progress is its popularity with the wide mass of viewers,

It is to this facet that these charts are applied. And in
this regard they will provide information not available

from any other source.

No other service currently breaks down cost-per-thou- l
sand information beyond homes delivered. These charts
also show men viewers, women viewers and children view-
ers delivered, to better enable agencies and sponsors deter-
mine whether they are reaching the proper audiences.

No other service currently provides a cost-per-thou-
sand comparison of programs of the same entertainment

type. These charts will cover all major types of network
})mgmms, comparing them by their relative ability to de-
iver homes, men, women and children.

No other service currently provides a cost-per-thou-
sand comparison of the programs sponsored by advertisers
who are selling the same type of product. These charts

cover programs of all major divisions of sponsors, again
breaking down those shows’ delivery of homes, men, wom-

en and children.

We are anxious to make this new feature of The Bill-

board as valuable as possible for our readers, To this end,
we will welcome comments, criticisms and suggestions.

Answer to

® Continued from page 1

What's Best Buy

Per-1,000 on Night Web TV

and be willing to spend almost
anything to reach the maximum
possible audience. But generaﬂg
sponsors want a dgl:mﬂ buy. An
generally, as In icated by this
‘Best Buy” listing, the shows with
the largest audiences are the best
buys.

}Trhera are mm:sguns, of course.
The Welk show ittedly reaches
a big audience. But it is more
conspicuous for its efficiency than
for its total audience. ARB's No-
vember study: These were Arthur
Godfrey, “Welk's Top Tunes and
New Talent,” “Robert Mmlt;
gomery Presents,” “Wyatt Earp,

BSCRIPTION ORDER
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“Kraft TV Theater,” “The Million-
aire” (which was 22d in rating
rank) and “Lux Video Theater.”

Conversely, shows that were
among the top 20 in ratings but
were not among the 20 most effi-
cient buys were “1 Love Lucy,”
Red Skelton, “Your Hit Parade,”
Phil Silvers, George Gobel and
“Dragnet.”

The Billboard’s new feature
gives not only the best buys
among all programs in Class A
network time but also the best
among each of several program
and sponsor types.

The Welk, Sullivan, Godfrey
and Disney shows were all slotted
in the “Comedy, Variety and Mu-
sic” category, which, with the help
of another efficient gentleman,
Perry Como, shﬁged up as the
strongest grou all. The best
10 shows in this category had an
average cost of $2.27 per thousand

hemes reached per commercial |k

minute,
Drama, Quiz

The next two best program

ups were drama and quiz. The

st 10 dramatic shows, headed
by “Climax!” averaged $2.57 per
t{uusimd homes. The 10 most effi-
cient shows in the “Quiz, Panel
and Audience Participation” cate-
gory averaged $2.53 thousand.

On the face of it the suto spon-

www americanradiohistorv com

sors seemed to ‘be the luckiest
oup in November, since it is they
that sponsored Welk, Sullivan,
Disney and Climax] But, no.
Averaging the best 10 in each
sponsor group, it is the toilet
goods that come out best as a
group. Their best 10 buys aver-
aged $2.31 per thousand homes,
The 10 top auto buys averaged
$2.43 per thousand. Next came
food and beverages, averaging
$2.52 per thousand, and then
cigarettes and tobacco at $2.80.

Comedy-Variety

The comedy - variety up
scored the best average in deliver-
ing men and women viewers as
well as homes. The best 10 deals
in this category averaged $2.09
for each 1,000 women delivered to
each minute commercial,

But to reach kids it’s the adven-
ture shows that are most efficient
as a group. The best 10 deals
ere averaged $2.82 for each
1,000 kids delivered. The comedy-
variety-music group, as a group,
did nt:};t do quite as good a job on
the kids (avera gﬂ.ﬁﬁ for the
best 10), but “Disneyland,” Welk
and Sullivan, the top three in this
category, all of them sponsored by
autos, did as slick a job reaching
kids as the best adventure shows.

Best Buys for November start
on page 14 of this issue,

MM&M Buys |
60 Quarters

NEW YORK—D\linnesota Min-
ing & Manufacturing last week
bought heavily into NBC-TV day-
time. The advertiser has bought 68
quarter hours thru Batten, Barton,
Durstine & Osbom,

Quarter hours of “Queen for a
Day” and “Tic Tac Dough” will
be sponsored on alternate Thurs-
days shortly, A buy of 14 more
quarter hours has E-Ium been made
on two other daytime shows to be
designated later.

Greyhound Takes
Third of S. Allen

NEW YORK—The Greyhound
Bus Company has picked up one-
third of the Steve Allen Sunda
night, 8-9 show on the NBC-T
web, It renlaces the United States
Time Corporation and Polaroid,
which shared the one-third,

u{ergmls and Viceroy are the
other sponsors.

Buick Eyes Big Races

NEW YORK—Buick is inter-.
ested in buying the Triple Crown.
telecasts of America’s three biggest:
horse races, the Kentucky Derby,
the Preakness and the Belmont:
Stakes, froon CBS-TV. CGCillette
sponsored the races last season,
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Ayer Execs Set
Mike Wallace

For P. Morris

MIAMI BEACH, Fla, —— The
ABC strategy sessions here got a
hig hoost 1.1.'f1r_1n two top execs of
the N. W. Aver Agency flew in
from New York to ink a long-term
pact on behall of Philip Morvis
for the web's new Mike Wallace
show. The deal calls for Wallace.
who has aired loecally in New York
via WABD, to make his ABC bow
Apiil 28 in the 10-10:30 p.m. slot
Sundays,

Walluce will follow Ted Mack's
“Amatenr Hour,” which will oe-
cupy the 9-10 p.m. period begin-
ning +the Ffirst Sunday in April
However, Wallace's premiere effort
will air directly after the one-shot
hour-long Kate Smith spectacular.
which pre-empts the amateurs
April 28,

Plans for “"Omnibus,” which cur-
rentlv is in the 9-10:30 p.m. slot
Sundavs, are oot set but it seems
likelv that the show,, which winds
up its ABC run March 31, will re-
turn next fall in a Sundav after-
noon slot, with no network deal
firmed as vet,

SELIGMAN LIFE
OF ABC PARTY

MIAMI BEACII, Flu, —
Selig [. Seligman, who has had
a colovful eareer in several
fields prior to becoming gen-
eral manager of KABC-TV,
in Hollvwood, has convineed
IJi."i ff""ﬂ'i-'l-' L ﬂ.mﬂ‘ltg ['EIE
ABC-owned stations that he
can successiully turn performer
at anv time, Seligman had
the ABC group hysterical in
the course of ils sessions here
with his antics and stories,

Amid the countre-club at-
mosphere of the lush Balmoral
Hotel, Seligman walked off
with first place honors in a
dance compelition open to all
guests by his fantastic tripping
with the terp instructress. At
a Thursday night “champagne
hour,” competitors were se-
lected by a (rawing of names
of would-be entrants. To the
mystification of the other
guests and the hilarity of the
ABC contingent, among thaose
called upon to perform were
some wellknown ex-ABC
brass and some corrent ABC
officials not present, all of
whom had been quietly en-
terecd by Seligman. The latter,
in his winning appearance,
hopped up when the name of
Sy Siegel. ABC treasurer nol
on the premises, was called.
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By SAM CHASE

MIAMI BEACH, Fla. — Top
ABC network brass met heee last
week with the ABC-TV affilintes'
board of governors and exees from
the web's owned stations to formn-

late battle strategy for ABC’s [ight
to overtake CBS and NBC.

The network’s programming and
sales plans for next fall came in for
lengthy review in advance of Lhe
forthcoming February 13 presenta-
tion to advertisers and agencies at
the Waldorf-Astoria, While details
cannot be revealed at this time,
the stations were told that the
web is in the midst of pacting
some top new names for fall shows,
and has concluded some handshake
deals.

Altho Miami's Fabled weather
turned wintry after the First two
davs, the assembled network and
station execs exuded sunny conli-
dence over next season's prospect

team headed by AB-PT President
Leonard Goldenson

under the youthful new leadership |

| Trevz, ve-p. in charge of the TV
network,

One indication of the apgressive
attitndle evineed here was a move
by the owned stations to sel up a
new and unigue position tentatively
eilled owned stations eo-ordinator.
AWhen hired, the exee who Fills this
| post will devote his Full time to
vorking with pational advertisers
and their agencies, as well as with
Film distributors, in setting up joint
programming and sales efforts for
the owned outlets, He also will
work  intimately  with  Blair and
with Kate the two stution reps
handling these outlets.

On  the programming side, he
will meel with the Hlm distributors
as new  series are developed to

Ssereen them and recommend joint

purchases by the stations, He also
will work closelv with the distribs

sorship of the shows on all ABC
outlets which pick them up.

On the sales side, a joint selling
effort on behalf of the owned sta-

and Oliver| tions as a group also will be pre-

Goodson Blasts Sneer Given
Panels, TV's Only Original

NEW YORK — Television's has resulted in todav’s eontingent | record and a minimum mail count

greatest contribution bas been the
pi.nel show and other tvpes of au-
dience-participution rograms, ac-
eording to Mark Goodson. of Gond-
son-Todman, one of TV's earliest
and most suceesstul expone: s of
such Formats.

“All other shows are derived
trom older media, which seems to
give them dignilyv in the eyes of
the induostry.”  savs  Goodson,

of panel shows being reduced to
three, all on CBS-TV.”

The biggest enemy to  panel
shows and manv other kinds of
' shows, Goodson thinks, is the spon-
'sor and network tendency to de-
mand top ratings in 13 weeks, The
hiuge turnover in programs should
'be cut in half, while each has a
chance to ecatch on. "I've Got a
Secrel,” a Goodson-Todman pack-

tob 3,000 letters per week.”

“Puart of the show's power cer-
tainlv stems from the long tenure
of John Dalv and the three regolar

their conti
cout  detracting  from  them,
game formal is essentinl. No mat-
ter how attractive, a panel must
have a game to plav. Critics who
did Herb Shriner the disservice of

|p:=.n£'|i.-il:-; and the Family feeling of |
|

o presence. But, with-

ABC Shadow Boxes for Fight
To Overtake CBS, NBC Rivals

Owned Stations Co-Ordinator Job,
Fall Programming Get Once-Over

pured, on the strength of the wide
coverge of the uation’s viewers
which can be achieved via the five
ABC TV O.&0. outlets, A sales
plun invodving ag esealutor disconnt
strocture for use of two or inore
lof the stutions also is being de-
veloped,

Several canditdates for e co-
ordinator’s post already are up for
consicleration, with the final selee-
tion in the hands of James €. Rid-
dell, president and general man-
EIFI.‘I of WXYZ, Detroit, who
chaired the owned station’s sessions
here,

A considerable amount of  dis-
cussion was devoted, not onlyv to
the hig new shows being prepared
for the evening schedule, hut alin
to the netwaork’s plunsg for revision
of its duvtime structure (The Bill-

\ “board, Janoary 19).
to sell national accounts on spon- !

In this regard, the wel plans
to lewn heavily on the expericice
of the stations” davtime program-
ming, Prior to committing itsclf
to specifies on a new davtime line-
up, the web promised to consult
activelv with the stations for opin-
ions and advice on the tvpe of
programs to be utilized for each
slot, and possibly on specific prop-
erties as well. By so doing. the
network cxecs expect to cash in on
the vears of experience of the in-
dividual outlets in davtime pro-
gramming, feeling that what has

the

paid off on a loeal basis might
very well prove to be a nationl
answer as well,

One aspect of the davtime re-
vision seemed clear: The web is
unlikelv to make any single, miss
programming upheaval. Rather, it
is apt to make its changes one slot
at a time, leaving no islands in
the course of the revamp, As in-
dicated in  earlier stories, the
change will involve three hours of
programming, backing up from the

“Drama or varicty or situation com- | apge, lost such a sponsor but sur-
edv, often inferior, is given prime | vived a year before the ratings
time periods by networks and ad- | climbed to a satisfactory high. The
vertisers without argument, while | American Research Burean figures
patiel shows draw an  execulive [or December name it the 10th
sneer,” most popular show in the eountry

“Yet to do a panel show is and, as reported elsewhere in The

saving he was too good for a silly |5-5:30 p.m. period, which is buing

'game  helped blast him ofl TV opened up April 1 with the cul-

when he took their advice.” ‘back of "Mickey Mouse Club”
“Unfortunately, fresh games and | to a half-hour strip.

' new formats for panel shows must |  The content of the forthcoming
he sold cheaply because evervone 'Waldorf presentation was thoroly

Lis either afraid of experiment or | gone over, the edification of the

harder, with no production talent
pool to draw upon. A bare dozen

people in the United States can !

put together a pgood panel, and
each muost value his employees as
irreplaceable,” CGoodson goes on.
“But schools and  the training
groundls of theater and movies have
given TV hundreds of people cap-
able of turning out a gond musie,
drama  or comedy  series.  The
brush-off tendency, in the face of
good ratings and product sales,

!Eillhnmd this week, the filth best

buy,

"What's My Line®™ the first
Goodson-Todman  success,  cele-
brates its eighth anniversary, next
week with the air of an institution
surrounding its Sunduy  10:30-11
'p.m, telecasts. The original spon-
sor, Stopette, is still present. “This
show built slowlv, which is saler
than leaping o fame,” Goodson
states, “and, whether in or out of
the top 10, maintains its [ine sales

9-MIL. ABC ORDER

Disney to Film 130
Hrs.: ‘“Zorro’ New

NEW YORK —— ABC-TV will
pav Walt Disnev Produetions more
than $9,000.000 for 130 hours of
programming for the 1957-'38 sea-
son. Under the pact Disnev will
deliver 26 lour-long "Disnevland”
stanzas. 39 weeks of “Mickey

Aounse Club” in the new halt-hour
format and 39 episedes of 4 new

series, “Zorrn.”

Based on the Johnston M Culley
novel, which twice has been made
into a suceessiul movie called “The
Mark of Zorro" the new swash-
buckling adventure show, using
live action et animation, is

slated for an early Fridav evening
berth.

For “Disneviand,” Disnev will
film “The Saga of Andv Burnett,”
the story of a Kentucky tur trapper,
in four or five segments based on
novels by Stewart Edward White.
| Other programs in this series will
linelude “Man and Mars,” “Opera-
tion Decpfreeze-Part 27 and “Buek.
skin,” the storv of cowboys as told
by a horse. Two new serials for
“Mickey” will be filmed in Europe,
in addition to continuation of the
current adventures of the Harndy
boys, Spin and Marty, and the Dis-
 ney cartoon family of characters,

insistent cn imitation of TV's latest
hit,” Coodson bristles, “And imi-
tatioms picked for security alwavs
vanish, while the primary show
continues,”

| Coodson  considers "Secret” a
| rare exceplion to this rule, "It be-
gan as a copy of “Line” by re-

quest, but soon pursued its own |
(Continned on page 36)|

'station brass. The network’s ability
(to deliver andiences to its adver-
tisers also was stressed, with cost-
per-thousand  Figures showing a
| iighly  Favorable trend (as also
revealed by The Billbourd's new
| “Best Buvs” charts on other pages
of this issue).

Present for the network, in uddi-

(Continved on page 30G)

Advertisera aiming fo establish a

a8 a basic
advertlaing -

| b e Jﬂlum.-
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Radio and Television."

strong new product persconality are

HENRY J. MUESSEN, President and Chairman of the Board
of Piel Bros., puts it this way: "'There's no doubt that Bert and
Harry sold themselves, However, without Spot's flexibility and
great cumulative audiences, they never would have made the
grade so fast. They are established
salesmen and stars in their own
right, thanks to Y& R and Spot

"
M op R Tl ke

NBG) SPOT SALES
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Antone!

ABC adds KONO-TV...makes
San Antonio the nation’s
newest J-network market

Now there are three in San Antonio! No longer is this major city a
two-network market, ABC-TV’s newest primary affiliate, KONO-TV,
has filled out the network picture in San Antone,

San Antonio is the 71st market to be added to the ABC Tele-

vision Network in which it has a full-time exclusive affiliate. Now

75.6 per cent of the country’s TV homes can see ABC-TV programs
“live”—a figure which will definitely grow in 1957.
That’s why we couldn’t keep it under our Stetsons a minute

longer. San Antonio’s in our corral!

-

Ealovinon _nacwoiil
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Custom-Made Specs
Due for Next Season

NEW YORK—Next season will
probably see an accent on the
custom-made spectacular. In light
of a considerable improvement in
ratings over last season’s spectacu-
lars, reports are that a large num-
ber of advertisers are shupﬁing for
them, both at NBC and CBS,
Among the potential clients are the
automotive companies,

NBC, of course, is expected to
continue to use its Saturday, Sun-
day, Monday pattern for spectacu-
lars, but probably program a lesser
number on those evenings. Friday
the accent will probably be on
“kidult” spectaculars such as the
W'IE successful “Jack and the Bean-
stalk” which hit the rating jackpot,
in spite of a lackluster press. An
other nights will also be used more
for special shows.

The accent, however, is expected
to be on catering to the needs of
clients, or asking them what they
want and producing it. ' A current
example in point is the Buick-
Pepsi-Cola situation at CBS-TV,
These clients were to have spon-
sored Judy Garland before her
abrupt exit. They are still inter
ested in sponsorship of a spectac-
ular, but the network has asked
them for suggestions, The custom-

CBS Plans Two
AM Revamps

NEW YORK—CBS-TV is re-

rted moving forward on two ra-
Hi'nﬂ mystery properties, “Richard
Diamond” and “Suspense.” The
latter, an old CBS radio and TV
favorite, is being developed into
an hour-long series.

The former has already been
geen in TV in several episodes star-
ring Dick Powell, used as part of
the “Four-Star Playhouse” series.

Warner Garments
Buys 2 NBC Hrs.
For Fashion TY

NEW YORK — Warner Bros.
Foundations has bought two un-
designated evening hours on NBC-
. TV to present its color fashion
shows, The sponsor has already
used hwo Saturday afternoon hours
this season on the same network
te sell its product.

One hour will be presented
gsometime in September this year,
and the other about four weeks
before Easter in 1958. C. ]. La
Roche is the agency.

SRA to Offer List
Of TV Who's Who

NEW YORK—Members of the
Station Representatives’ Associa-
tion are being fumished with a
complete and up-to-date list of the
2,300 time buvers and media direc-
tors of agencies nationwide, as
well as a list of the 500 top adver-
tisers in TV and radia,

The list will eliminate the neces-
gity of member firms maintaining
their own l"ﬂ;;ﬂ. It will be available
orly to members of SRA,

CBS Sets ‘Flicka’

Rerun Schedule

NEW YORK—Beginning Feb-
ruary 9, CBS-TV will program re-
runs of “My Friend Flicka™ in the,
Saturday 7-7:30 p.m. spot. The
vidfilm series had been running in
the Friday evening 7:30-8 slot on
CBS before it was canceled by
Colgate.

Interestingly enough, it will re-
place “Beat the Clock” Saturdays,
a program which has been switched

into its former Friday time period.

made pattern is currently being
emploved by Hallmark and Swift.
Both use Sunday nights on NBC,

WRCA’s Sun.
Pix Part of 7-
Program 'Deal

NEW YORK—WRCA-TV hcre
is selling participations in its new
Sunday night feature film as part
of a seven-program package, It is
trving to get adwvertisers to buv a
spot in its “Evening Theater,” 5:30-
6:45 p.m. right across the board

d|as well as on the big movie it will

play Sunday starting at 10:30 p.m.,,
the time just turmmed back to the
stations by the NBC-TV network.
The whole deal is being offered
for $3,000 a week,

The station bought two individ-
ual pictures to kick off the Sunday
night show. It got Columbia’s
“You Cant Take It With You”
from Screen Gems and Warner
Bros. “Roaring "20s" from Associ-
ated Artists Productions. The for-
mer debuted the show this Sunday
(20).

WRCA-TV interrupts the movie
11-11:15 p.m. for its news and
weather shows. “Hy Gardner Call-
ing,” which used to play Sunday,
11:15-11:45 p.m., has been shifted
to Saturday, 11:30-11:45 p.m.

Ivan Reiner Fills
Program Director

Post at WOR-TY

NEW YORK — WOR-TV last
week appointed Ivan Reiner to the
job of program director, a post
that has been vacant since the sta-
tion went into a strong film policy
with the “Million Dollar Movie”
more than two years ago. This
move is understood to presage some
increase in live programming (such
as WOR-TV's new bowling show
as well as various public service
efforts) but not a basic overhaul
of its prugmmnincf approach. He
was formerly production manager.

Simultaneously, WOR-TV pro-
moted Bill Dix from general sales
manager to assistant general man-
ager in charge of sales,

Standard of Calif.
Ups ‘Grief’ Marts

NEW YORK—Standard Oil of
California has increased its spon-
sorship of “Captain David Grief”
to 14 markets with the addition of
Boise, Idaho, and Bellingham,
Wash. The Cuild Films series has
moved its shooting location to the
Southern California coast.

Lou Dickey, sales manager of
KMGM, Minneapolis, has. joined
Guild Films as Midwest supervisor
of sales,

Corn Prods. Asks

Buy of ‘Romances’

NEW YORK — Corn Products
may bankroll alternate Wednesday
and Friday segments of “Modern
Romances,” NBC-TV’s 4:45-5 high-
rated davtime strip.

It wil]y take over sponsorship of
the alternate quarter hours, if
Sterling Drug which now owns
them can be persuaded to buy the
Monday quarter hour of the
stanza.

Sponsor for 'Heckle’

NEW YORK—]Johnson & John-
son has hought an alternate half
hour of “Heckle and Jeckle,” the
Terrytoon cartoon color show seen
Saturdays, 1-1:30 p.m., over CBS-
TV. Sweets Company of America’
is the alternate sponsor.

(An a
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WOR's 'MDM'
Keeps Strength
Despite Others

NEW YORK—WOR-TV's 16-
repeat “Million-Dollar Movie,” now
in its third year, is maintaining its
strength against the territic build-
up of feature film programs on
other stations here. The first three
months of this season its ratings
were 9 per cent ahead of last year,
vance Wednesday and
Thursday Telepulse for January in-
dicates its fourth month will be the
best of the season. The two-day
total was 18.5, whereas the highest
it received for those two days any
previous month was 16.6. The
January attraction was “Spiral
Staircase.”

Right after competitor WCBS-
TV kicked off its M-G-M pictures
the first week in December, WOR-
TV had Pulse interviewers show
500 adults here a card listing seven
local multi-weekly movie programs
and ask: “If it became necessdry

‘o take all of them off the air, ex-

cept pne, which one would you
want to stay on?"

“MDM” was picked by 46.8 per
cent. The next two were picked
by 14.4 per cent each. The rest
were picked by less than 5 per
cent each,

A week later, December 15,
WOR-TV had Trendex asked 561
televiewers: “What is your favorite
movie program on TV The re-
sults were roughly the same, with
MDM getting 42.2 per cent of the
nods, and the second best drawing
23.0 per cent,

Bell Sets 2d
Science Show

NEW YORK—"Hemo the Mag-
nificent,” second of the Bell Tele-
hone System's one-shot science
ilms, will be aired March 20 on
CBS-TV in the Wednesday 9-10
p.m. time .Perimi, displacing “The
Millionaire® and “I've Got a Se-
cret,”

Frank Capra has directed and
produced this story of blood, its
nature and wnrkings which com-
bines animation an iive action, as
did Bell’s first special, “Our Mr,
Sun.”

‘Rocket’ Purchase
Makes KNXT Top

Feature Buyer

HOLLYWOOD — KNXT last
week bought the new “Rocket”
package 868 20th Century-Fox
features from NTA. The first NTA
20th package of 52 pix was pur-
chased by KTTV.

The new purchase makes the
CBS outlet the biggest buyer of
features among network stations in
the market, having already ac-
guired 104 Warner Bros. pix, as
well as others, KRCA (NBC) has
confined itself mostly to second-
run features, and KABC-TV is pro-
gramming telefilm reruns.

“Trooper’ Adds 3

Big Beer Firms
NEW YORK —— Three more

major breweries have brought
MCA-TV’s “State Trooper” adven-
ture series: Hamm Brewing Com-
Eznfi for KSTP, Minneapolis;

hlitz Brewing for WNBQ, Chi-
cago, and Carling Brewing for
Cleveland. Fn]stn%f Brewing al-
ready has the show in 71 markets
and Schmidt & Sons in five.

Among other "Trooper” sales
last week were Coca-Cola for two
North Dakota markets and Kroger
Supermarkets for WEKRC, Cin-
cinnat,

® New TV Spot Campaign Chart

Contracts Set in Every Region
In Two Weeks Ending January 5

This chart provides lHve salea leads for TV astations and their reps,
and informs advertisers and agencies of TV spot activity by other com-

panies.

It summarizes new natonal spot busioess actuslly set during

the perlod listed above, regardless of when the campaigns begin akring,
This feature, based on a survey made by The Billboard of all U, S,

TV slations, runs on alicrnate wecks,

Where available, the sd spency placing the business is listed.
Types of contracts are indicated, when known, by the following symbaols:

(AAN —Announcements;
(Prog. }=FProgram Buy,

{(ID}=Identifications;

(Part.})—Participations;

On Eastern Stations

Anacin, Whitehall Pharmacal thru Ted
Bates (Anm, Part.)

Avon Cosmetics thru Monroe F. Dreher
(Ann., Part.)

Ballantine Ales, Beer thru Wm. Esty
{Prog.)

Band-Aids, Johnson & Johnsom thra
Young & Rublcam (Part.)

Bayer Aspirin, Sterling Drug
Thompson-Koch (Ann.)

Big Top Peanut Buotter, Procter & Gam-
ble thru Compton {Ann.)

Bowey's Egg Nog thru Sorenten (Ann.)

Cities Service Ofl Products thro Ellings
ton & Co. (Part.)

Cookies & Crackers, Sunshine Blscuit
thru Cunningham & Walsh (Ann.)

Colonaid, Carler thru Kaston-Farrell-
Chesley-Clifford (Part.)

Comet Cleaner, Procter & Gamble thro
Compton {Part.)

Cracker Jack thru Rogers-Smith (Part)

Crest Toothpaste, Procter & Gamble
thru Benton & Bowles (Ann.}

Dr. Lyon's Tooth Powder, Sterling Drug
thru Thompson-Koch (Ann.)

Decaf Coffes, MNestle thru Dancer-Fltz-
gerald-Sample (Ann, & Pari.)

Energine Lighter Fliud thru Dancers
Fitzgerald-Sample (Ann.)

Glim Cleaner, B. T. Bahbbirt
Dancer-Fltzgerald-Sample (Ann.)

thra

thrm

Great Seal Cough Syrup, Siyron-Beggs
thra Byer-Bowman (Part.)

H-D-Cream Farina & Oats, Best Foods
thm ™ Dancer-Fitzgerald-Sample {Ann,)

Haley's M.0., Sterling Drug thru Dancer-
Fitzgerald-Sample [(Ann.)

Hometown Bread, Mational Biscuit thra
McCann-Erickson (1D

Iromized Yeast, Centaur-Caldwell thro
Thompson-Koch {(Ann.)

Keds, United States Rubber thro Fleicher
D. Richards (Anmn.)

Eool Cigarettes, Brown & Willilamson
thru Ted Bates (1D

Lanvin Perfume thru Wesley Associales
(D)

Mapo, Heublein thru BHryan Houston
(Ano.)

Marlboro Cigarettes, Philip Morris thra
Leo Burnett (Ann,, 1D

Old Gold Cigareties, P, Lorillard thro
Lennen & Mewell (Ann,, 1M

Phillips Milk of Magnesia, Sterling
Drog thro Dancer, Fiizgerald-Sample

(Ann.)

Poligrip, Block Drug thru Grey {Ann.)

Texaco Super Gas thru Cunningham &
Walsh (Ann)

Tip Top Bread, Ward Baking thro J.
Walter Thompson (Ann., Part.)

Wine, Monarch thru Emil Mogul {Ann.)

Zest Besuty Soazp, Procter & Gamble
thru Benton & Bowles (Ann, Far.)

On Southern Stations

Anacin thru Ted Bates (Ann)

Bull of the Woods Chewing Tobacco,
Ameriean Snuff thru Simon & Gwynn
{Ann.)

Butay Rain Drop Disper Sweet thro
Dan B, Miner (Part,)

Coca-Cola thru McCann-Erickson (Ann,,
1D)

Colonaids, Carter thro Kaster, Farrell,
Chesley & Clifford (Ann.)

Crackers, MNational Bircuit thru MeCanne-
Erickson {Frog.)

Cracker Jacks thruo Ropers & Smith
{Anin.)

Decaf, Nestle thru Dancer, Fitzgerald
& Sample (Part.)

Dentvne, American Chicle thra Dancer,
Fitzgerald-Sample (Ann.)

Derusto  thr Walter & Jaster
{Ann,, Part)

Du Mawrier Cigareties, Brown & Wil-
amson thru Ruthrauff & Ryan {Aon,
Puri.)

Fertilizer, F. 5. Rowyster
Vansant, Dugdale [Ann.)

Foods, Colonlal Stores thru Forjoe &
Co, (1D}

Ford Cars thro J. Walter Thompsoo
{Ann,, 110

Foremost Dairy Products thru Batien,
Barton, Durstine & Osborn

Gasoline & 0il, Phillips 6 thru Lamben
& Feasley (Prog. Buy)

Stern,

Guano thro

On Midwestern Stations

Anacin, Whitehall Pharmacal thro Ted
Bates (Part.)

Art Instruction thru Knox Reeves (Part.)

Beech-MNut Beaby Food thru Kenyon &
Eckhardt (Ann., Part.)

Brylcreem, Harold F. Ritchie thra Ather-
ton & Currier (Ann,, 10

Burger Beer thro Midland {Ann.)

California Wine, Wine Advisory
thru Hoy 5. Durstine (Part.)

Candeties, Clayton Labs thru Dowd,
Redficld & Johnatone (Ann., Part,, 1D}

Chick Remedv, Nitra-Furazone Soloble
thru E. H. Brown

Chunky Chocolate Candy thru Grey (1D}

Clorels, American Chicle thru Ted Batea
{Part.})

Colonaid, Carter thru Kastor, Farrell,
Chesley & Clifford (Anmn., Part.)

Crest, Procier & Gamble thru Benton
& Bowles (Ann.)

Board

Deep Magic, Tomd thru North Adv.
(Part.}
Dove Soap, Lever Bros, thru Ogilvy,

Benson & Mather (Amnn., Part)

Green Mint Mowth Wash, Block Drug
thru Harry B. Coben (Part.)

H-A Hair Arranger, Boyver International
thru R. Jack Scott (Part.)

Hunt Club Dog Food, Standard Brands
thru Ted Bates {Anm, Part.)

Ladies’ Home Journal, Curtis Publishing
thru Batten, Barton, Durstine & Osborn
{Part.)

Lydia E. Pinkham medecine thra Harry
B. Cohen {Ann.)

Manischewitz Wine, Monarch thru Emil
Mogul (Ann,)

On Southwestern Stations

Beer, Falstaff thru Dancer, Fitzgerald
& Sample (Prog.)

Crest, Procter & Gamble thro Benton
& Bowles (Ann,, Part)

Hit Parade Clgarettes, American Tobacco
thru Hatten, Baron, Durstine & Os-
born (Ann, ID)

Ladies Home Journal, Cortis Publishing
thru Bawen, Barton, Durstine & Osborn
{Part.)

Maybelline Eye
Best {Ann.}

Mild Dental Smaff, American Snuff thra
Simon & Gwynn (Ann.)

Mounds Candy, Peter Paul thra Dancer,
Fitzgerald-Sample (Ann.)

Mabisco Products thru McCann-Erickson
{Ann.)

Purasnow  Flour, General
Knox Reeves (Ann.)

Pure 0il thru Leo Burnett (Ann., ID)

Reader's Digest thru Schwab & Beatty
{(Ann., 1D}

Rolaids, American Chicle thro Ted Buies
(Ann.)

Salad Mixer, Grant thru Arthur Meyer-
hoff (Prog.)

Skin Beautifier, Dermogene thri Product

Lotion thru Gordon

Mills  thra

Services (Prog.) |

Southern Bell thru Tocker Wayne {(Ann.,
1D}

Sweet Peach, American Soufl ithro Simon
& Gwynn {Ann.)

Utica Club Beer, West End Brewing
thru Harry B, Cohen (Prog.)

Wisk, Lever Hros. thru Batiem, Barton,
Durstine & Osborn (Part.) |

Zestas, Sirietmann Biscuit thru Ralph H.

Jones (Ann.)

Marlboro Cigarettes, Philip Mormis thra
Leo Burnett (1D} I

Miatiress, Land-D-Nod thru Colle {Ann.)

Maxwell House Coffee, General Foods
thru Benton & Bowles (1D) |

Maybelline Mascara thra Gordon Hest
(Ann.) |

Medimlst, Vick Chemical rthru Morse
(Ann)

Mahisco Products thm MceCann-Ericksom
(Ann.) |

Mestle's King Mallows thra McCanp- |
Ericksan (Part.)

Mestle's Products thru McCann-Erickson

{Ann., ID) |

Nytol, Block Drug thru Harry B. Cohen
{Part.)

0ld Gold Cigarettes, P. Lorillard thra
Lennen & Mewell (Ann., 1D)

Polident, Block Drug thm Grey (Part.) |

Frell, Procter & Gamble thru Benion
& Bowles {Ann.)

Peader's Dagest thre Baten, Barton,
Durstine & Oshorn ({TD) |

Rolajds, American Chicle thro Ted Bates
(Part.) i

Sealy Maitreza thru Cary-Hill {Ann)

Skippy Products, Best Foods thru Guild,
Bexcon & Bonfigli (Prog)

Gas & Dil, Standard Oil of Ohio thra
McCann-Erfckson (Prog.)

Vel Beauty Bar, Colgate-Palmolive thra
Carl 5. Brown {Ann)

Wiedemann Beer thru
(Frog.)

Tatham-Laird

Hit Parade Cigareiiea, American T
bacco thru Batten, Barton, Dursii
& Osborn (Ann.)

(Continued on page 26

Wwww americanradiohistorv com
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. Write, wire, phone your MCA TV Film, Syndication representative foday!

NEW TO TELEVISION!

No. 1 in the big 1957 parade of new MCA releases for local & regional advertisers...

i
CR

=

HEADLONG EXCITEMENT! TRUE-LIFE DRAMAS!

Insure your sales success in 1957 with this great new TV film program. '

| The Call Letters of Show Business m c a |

B98 MADISON AVENUE, NEW YORK 22, N. Y, {Ploza 9-7500) AND PRINCIPAL CITIES EVERYWHERE

Fa—

e ——— www americanradiohistorv com
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THE BILLBOARD

TV PROGRAMMINC 11

ABC Makes
Some Friday,

Sun. Changes

NEW YORK—A news analysis
series from Washington, tentativel
titled “Story of the Week,” wiﬁ
debut in the Sunday 8:30-9 p.m.
slot on ABC-TV February 3. The
extended telecasts of Ted Mack's
“Amateur Hour” which filled the
time have ended, with a one-shot
originating in Detroit occupying
the spot January 27,

Other programming changes at
the web include the moving ahead
of the Ray Anthony music show to
9:30 p.mn. Fridays to improve its
station clearance, “The Vise,” eur-
rently seen in the 9:30-10 p.m,
period on Friday, will be resthed-
uled.

On the personnel front, Robert
Stone, general manager of WABC-

TV, will be named a network|
veepee early in February. John |
Kellv of the advertising sales staff |
of the recentlv-folded Collier’s’
magazine has joined ABC as an|
account execittive,

‘Code’ Replaces
D. Fairbanks

NEW YORK—DRheingold's long
association witl, the Douglas Fair-
banks’ series will soon end when
Liebmann Breweries replaces it
with “Cede 3" in the Monday
10:30-11 p.m. slot on NHC-’[\}.
Rheingold is already sponsoring the
ABC Film Syndication show in sev-
eral West Coast markets,

Liebmann is also considering
double exposure for "Code 3" in
the New York market, Its Fair-
banks buy has bee - four years, one
of the longest in syndication his-

tory,

‘Gillis’ Into Production

NEW YORK—Interstate Tele-
vision is going into production with

“Affairs of Dobie Gillis,” a comedy |d

series based on the Max Shulman
book, which was made into a re-
cent movie. Joel Grey will have
the title role.

RKO-TV May
Distrib 104
‘Schlitz’ Films

NEW YORK—RKO Television
will probably take over distribu-
tion of the last 104 films in the
“Schlitz Plavhouse of Stars™ that
were produced by Meridian Pro-
ductions. A deal was being
wrapped up last week between
RKO-TV and John Cibbs for
Meridian.

RKO-TV is not expected to put
the_ reruns into s:-rngicntinn until
the fall. It will probably offer
them for network summer replace-
ments first. That is also RKO's
plan for the reruns of “Screen
Directors” Plavhonse,”

The first 104 “Schlitz” films are
distributed by ABC Film Syndica-
tion. The first 52 of them, under
the rerun title, “The Plavhouse,”
was the first package handled by
ABC Film when it went into busi-
ness three and a half years ago.
The second 52 are sold bv ABC
Film under the rerun title, “Herald
Playhouse.” ABC did some sum-
mer replacement business with the
latter, and is now pushing the en-
tire group for station stripping.

1.350 Movies Available for

TV If Repayment Plan Is Set

HOLLYWOOD — How many
pix are available to TV stations in
the post-August, 1948, group? With
efforts of major studios to come to
agreement with the talent guilds,
or, that failing, break the features
loose thru court action (Billboard,
January 12) it's become important
for buyers to know what they may
expect in terms of product,

The answer, as far as quanity is
concerned, is that when compared
to the pre-'48 backlog the number
of post-'48 pictures is small. Ex-
cluding films shot in 1955 and
18956, which would not be available
anyway, and those already released
or being released to TV, approxi-
mately 1,350 pictures were pro-
duced from August 1, 1948 thru
1954.

300 to 400 Good

In general, are the pix better
than the pre-1948 backlog? This
is a difficult question to answer,
They're definitely more up to date.
But they were also produced dur-
ing the period which has come to
be regarded as the dog days of the
motion picture industry. There
are very few smash pix in the

El;:]up, Perhaps 300 to 400 could
rated as good.

Numerically, Columbia leads the
list with 381 feature releases, fol-
lowed by MCM, 191: 20th Century
Fox, 174; Universal-Intermational,
160; Republic, 148; United Artist,
142; Warner Bros., 133, and Para-
mount, 117,

Of the studios listed this week
(U-I, M-G-M, Paramount, 20th
Century-Fox M-G-M probablv has
the most attractive group, with the
vast majority being in the A cate-
gory. It includes such pix as “An
American in  Paris,” “Executive
Suite, et al.,, with most of Holly-
wood’s top stars represented in one
or more of the shows.

Paramount has a solid list, high-
lighted by “A Place in the Sun,”
“"Roman Holiday,” “Shane” and
“Sunset Boulevard,” but the studio
has not yet released even its pre-
'48 backlog. U-I, which is more or
less in a similar position, having
released onlv a group of westerns,
has few big pix but lots of adven-
tures and comedies which would
probably go over well on TV.

20th-Fox Group

Twentieth Century-Fox has a

3 CASES IN POINT

AAP Study Shows Movies'
Ratings Can Hold After Bow

NEW YORK—Associated Art-
ists Productions pulled a study last
week to disprove the growing im-
pression that the big new movie
programs do not hold up the rat-
iﬂjs they get from their opening
b Ifhm' According to AAP, there
really isn't enough experience to
prove or disprove this idea. But
AAP presented figures on three im-
portant situations in which the au-
ience for the time period was
held quite firmly at the new high
level.

A choice example of AAP was
WBZ-TV's “Boston Movietime,”

TOO MANY EXPERTS

Creative Programming
Hurt by Agency Beefs

HOLLYWOOD — Ad agency
interference in creative program-
ming is making it increasingly dif-
ficult to devise a format that will
have mass audience appeal, pro-
ducer Herbert B. Leonard said last
week, and he's getting surprisingly
strong supfort, even from among
agency ranks,

Leonard, who's formula of action
and adventure geared towards the
family has produced the “Rin-Tin-
Tin,” “Circus Boy” and “Bengal
Lancers™ series, avers that agency
sensitivity has been growing to
such an extent that almost any
show on the air today runs the
danger ot stepping on somebody’s
toes. In sucﬁ an atmosphere it’s
hard to create a new program that
will be strong ﬂnuugﬁ to lure an
audience, vet still avoid all the ta-
boos agencies have built around
television,

A top exec from one of the
agencies which handles Leonard's
shows agrees. In his opinion
agencies should get out of telling
producers what to put and not put
in their programs, as long as it re-
mains within the bounds of good
taste. He feels that agencies are

overstepping their jobs of selling

product, and should take the same
attitude in TV as in the magazine
and newspaper fields, where they
pace the ad and let the editors
worry about the editorial matter,
Before anything like this can come
to pass, however, he believes there
must be a “guaranteed circulation”
in TV similar to printed media,

Cuy Della Cioppa, CBS vice
president, thinks one of the prob-
lems is the increasing grav area in
television, This, he defines, as
material which is not offensive or
in bad taste per se, but which a
sponsor may feel is offensive to the
tvpe of person who buys his prod-
uct

Since, in such an instance, there

are no definite rules, the issue has
to be settled on a give and take

basis. When, as in the case of
“Plavhouse 90,” there are five
sponsors involved, there can be a
lot of pulling back and forth be-
fore the issue is resolved, however,

Generally, there seems to be
agreement that agencies themselves
are at least partially to blame for
lowered ratings, both thru the
process of elimination m buying
and by emasculating shows once
they get on the air,

5-6:30 p.m., which the station
kicked off with a tremendous pro-
motion late in August. The Ameri-
can Research Bureau rating for
that time in August was 4.4,
Since the start of the Warner
Bros. pictures, the five-day average

ARB for that strip has been as|h

follows:

September ....eeens.:.13.7
DGO uiswsminaions 13.1
November .ovvveenvesel?.T
December ............ 14.6

KTLA Build-Up

Another station that enjoved a
build-up as it continued to play its
new product was KTLA, Los An-
reles, probably the first station in
the U. 5. to air Wamner Bros. pic-
tures.

Since starting to play these pic-
tures in July in its Sunday, T7:30
p.n. movie program its ARB rat-
ings have been as follows:

Jalv Civiiaana SR o
August ..... A el 7.6
S'Eptemlmr ‘ii#iilliillz'T
October . oo smsssnass 11.3
November ....cc.cvves 17.7
December .......c00u 16.0

Another station that held fairly
steady thru the entire run of its
Warner pictures so far is WKRC-
TV, Cincinnati. Its “Home Thea-
ter,” 11:20 to sign-off daily, had a
pre-Wamner July ARB average of
49. Since starting the Warner
pictures the “Home Theater” ARB
averages have been as follows:

AUgust ,.eovevmnreneny 9.0
September ...i.is0000..94
Detober  iiciasinseii 6.5
November ....ce00ueas. 8.1
December ....cevvvsans 6.5

These were the only stations
AAP's research could find that
have been playing Warner films
steadily for at least four months
and bave been researched by ARB
every one of those months, AAP
believes that for this short a time
span fewer ratings would not be
conclusive,

Not Necessary

While admitting that the big
new movie shows may fall off in
some cases, AAP contends that the
experience of these three important
stations at least proves that this
need not happen.

What is probably as important

WwWWwWwW americanradiohistorv com

as the actual ratings is the fact
that the impression is clearly
stﬁreading thru advertising eircles

at the big movie shows are ac-
tually not as strong as they seem
at the first rating. Conceivably
this is a reaction to the tremendous
oopla that so many stations are
known to have staged for the de-
but of their big libraries. This
should prove food for thought
among stations and distributors of

these films, While undoubtedly ef.
fective among the viewers, those
big opening blasts may be causing
unsought for skepticism among
time buvers,

Connolly, of CBS-TY

Program Sales, Dies

NEW YORK—Thomas D. Con-
nolly, manager of program sales
for the CBS-TV network, died here
last week, a victim of a heart at-
tack. Connolly was a well-known
figure in broadecasting and adver-
tising circles for the last 35 years
and joined CBS in 1939,

variegated group leaning somewhat
towards features like “How to Mar-
ry a Millionaire” and “Centlemen
Prefer Blondes.” Some half dozen
Marilyn Monroe pictures are in-
cluded.

There are relatively few 3D and
Cinemascope pictures, which would
be difficult to adapt to television
at all. How other wide screen pix
would fit, and how much would be
lost if the features, a large per-
centage of which were filmed in
color, were transmitted in black
and white is problematical.

One interesting aspect is that
since most of the pix were released
during the period when television
exerted its greatest influence on
the box office, many of them -will

have a tremendously large Ffirst-

run audience on TV.

The Billboard herewith presents
a list of post-1948 features, which
listing begins on page 18.

Hope Prepping
"Hall .of Fame’

HOLLYWOOD —— “Police Hall
of Fame,” based on police cases
from major U. §. cities, is bein
readied for telefilming by B-ng
Hope Enterprises.

Hope will host each show and
ﬁresent an award to the police of-
icer honored in each program,
Several scripts are in the works by
the James L. Saphier agency, and
pilot production is expected to be-
gin next month.

Series would not affect Hope's
pact with NBC, for whom he'll
continue to do several shows a
season. '

WBC to Sponsor
Pubserv Confab

BOSTON—The Westinghousa
Hmadeasﬁng Company will spon-
sor an industry-wide, three-da
conference here, February 27-
March 1, on local public service
programming. Waestinghouse sta-
tions WBZ and WBZ-TV, here,
will play host to about 75 repre-
sentatives of stations.

Rfﬁhard M. hPack, “-E'-.’BC vice-

resident in charge o am-
El[ng; William ].rﬁdnn&,%ﬁﬂm!
ﬁmgmm manager, and ]J. B. Con-

y, special assistant to President
Donald H. McGannon, are making
nrrangemerjts.

Hamm’'s, Ziv Huddle

On Big Se

MINNEAPOLIS — Hamm's
Beer is reported to be working out
g deal with Ziv-TV for a new half-
hour film series that the sponsor
“-"ﬂl.lld PI.:].E’E OVer a '“-’i.dﬂ sprEﬂ.ﬂ,
possibly covering as many as 40
markets, depending on time clear-
ances. The property under con-
sideration is understood to be Ziv's
nautical show, which has had the
working title “Harbor Master.” But
several different titles are said to
be under consideration,

Should this deal jell, the “"Har-
bor” show would undoubtedly be
Ziv's syndication release for spring
debut. Ziv's winter release, “Men

ries Buy

of Annapolis,” made its air debut
only a week ago. Ziv is still mak-
ing local sales on the “Annapolis®
show.

Hamm's, one of the top 10 sell-
ing beers in the U. §,, has been a
big user of syndicated film, but it
has never used a single show over
its entire territorv. Its territorv ex-
tends from Indiana to the West
Coast.

In addition to syndicated pro-
}.',rams, Hamm’s has also sponsored
ocal sports and CBS-TV's “Person
to Person.” Hamm's agency is

l'[:nmpheﬂ-h{ithun here.

|
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‘i Reqiiem For A Heavyweight'
by Rod Serling preseated
last night on ' Playhouse 90'
was a play of overwhelming
Jorce and tenderness. ..
an artistic triumph."”
= The New York Tintes

YA dramatic knockout.”
— New York Daily Neics

“ A masterful eontribution to
TV Drama."— Broadeasiing-
Telecasting

“‘Playhouse 90" in its opeiing
wmonth produced four plays of
distinct merit and wide-
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“Moviag, hearticarning and
Sitnuy. .. Kaye, Murrow aud
Friendly did their work for
nothing: the money that would
have gone to them went fo
UNICEF."— New Yorl: Post

“. oo Not only grand televizion . ..,
but - . . great stutesmanship."
— Variety

“In wionths to come it will
probably win all the awards,
serolls and citations there
are, It will deserve every last
one of them," — New York
World-Telegram and Sun

As television ended its first decade
Lwo programs eloquently testified to
its boundless vitality: the regularly
scheduled weekly dramatic series
Playhouse 90 and the hour-and-a-half
one-time special broadecast,“The
Secret Life of Danni Kaye.”

Each presented a great actor in a
stunning performance, won vast

=
YD %) audiences and unstinted praise as

o) D 2 major television contribution,

o

L5 @ took infinite pains to produce.

' One earned for its producers
tangible financial reward; the other
nothing but critieal acelaim,

It would be difficult to say which was
more profitable to television.

In these two programs the medium
again b;-illia,ntiy demonstrated its
unique capacity to respond to the
varied needs, interests and aspirationg
of the American people. Broadeast on
CBS Television, they were produced
with the enthusiasm and imagination
that characterize the entire program
schedule of the network,

This kind of programming for profit
helps explain why Americans spent
nmore time watching television during
1956 than during any previous year,
and why they spent as much time
watching CBS Television as the other

two networks combined.

CBS TELEVISI®N

www americanradiohistorv com
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Vltal VHF

Due for Key Marts

WASHINGTON—Informed ob- |
servers here look for several vital
decisions to be made by the Fed-
eral Communications Commission |
sometime in  February. These
moves, involving new VHF alloca-
tions in the key markets of St |
Louis, New Dr]e1n_5 and Baston,
could have a major influence on
the competitive status of the TV
networks in getting their program- |
]'I'II.'I}E. S£en ]'I:'i tll[ﬂﬂ f_ll'.“'_'h

In fact, the FCC's decisions
conl give rise o a scramble for
afliliation contracts which could be
called a form of “musical channels.”

In St. Lonis, the nation’s ninth
mirket, the FCC has allocated but
not vet assigned a fourth VHFI
channel as a result of shifting UHF
Chanel 36 out of the city to
Springfield, IlIl. The question aris-
ing is, which UHF will be left
without a network alfiliation? |
MNBC,

of course, 15 set with KSD-

TV, md CBS seems certain to tie | .
up with the new KMOX-TV, Chan- |

nel 11. ABC will be in a happy |;
position  of choosing h{'lucn:'n
KWEK-TV and the new,
signed Channel 2, which

New Orleans Situation
New Orleans offers an even more

intriguing situation. Here, WDSU- !
I'V for over eight vears has been

the sole VHF outlet, its only com-

petition coming from UHE station |

WIMR-TV. Now, the FCC is ex-
pected to add not one, but two new
VHF's. Channel 4 is seen going
to the Jesuits’ Loyola University of
the Smlth and the commission
also is seen adding Channel 12 to
the market. Should these develop-
ments ocenr, WDSU, the "*-EL
outlet, will face determined com-
petition as the other two webs
also secnire VHE  footholds. To
date, \WWDSU has dominated with
an 85 per cent hold on the local
andience. '

With the changed situation in
New Orleans, the sole remaining
outlet in the country with a no

KHJ-TV Sets

Its Sight on
Monday Night

HOLLYWOOD — KHJ-TV, the
Ceneral Teleradio station here, is
tuking a cue from another indic,
KTTV, and aiming its programming
to capture one night at a time.
The first target is Monday evening.

In the 79 p.m. time slot, KH]
is programming “Soldiers of For-
time,” “Whirlybirds"™ "State
Troope:™ and “Man Called X,” all
bat the latter Frst rom. When a
new property can be found for the
5:30-89 p.m. time slot, that will be-
come Ffirst run also. The station
owns "0, IHenry Pluvhouse,” which
it has not put on the air vet, but
Ceneradl  Manager John Hﬂnulrlﬁ
feels that this does not fit into the
“Family Advenlure” pattern he is
setting for Monday evening,

Most significant is the fact that
KH] was in direct competition with
KTTY for most of the programs
and was helped to some degree by
Ceneral Teleradio’s new policy of
buying a progiam for all its sta-
tioms, this being in effect a re-
grional, According to  Reynolds,
other nights will be built up as soon
/S 51.n{|1mter_l properties can be
found.

PROGRAMMING—
the hey lo successful TV adverlizing

THE BILLBOARD-
the key lo mocemsful pregramming

| shifts could occur.
| being asked are whether West-

- | will be grapped off by ABC. Here

still unas- | | ;
SOMe | |-
inr-'iders feel will go to Harry Ten- | o
enbaum, who has operated Chan- |

nel 36. o Spmsne
|
|

= —

. -

Decision

VHF competition free ride will |
be KDKA-TV, Pittsburgh.

In Eﬂﬁlnu, a third commercial
VHE chamnel is seen being granted
by the FCC, with the inside track
given to the Herald-Traveler. In
this situation, it's conceivable that
some interesting web alfiliation
The question

inghouse’s WBZ-TV will remain
linked with NBC, whether Tom
O'Neil's WNAC-TV will stav com-
mitted to CBS and which VHF

is a situation which could give rise
to a real scramble in the “musical
channels” game getting under way, |

A
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. Based on U. §. TV audience research of the

ABC Mulls Three

Baseball Series

NEW YORK — ABC-TV is
mulling three baseball comedy se-
ries for next fall: "You Know Me,
Al," based on stories by Ring Lard-
ner; “Casey at the Bat” starring

former Yankee captain Phil Riz-
zuto, and “Butterball Jones.”

All are proposed film shows,
whose 39 episodes culminate in!
World Series plots.

Benjamin Joins CBS;
Pub Affairs Show 1st

NEW YORK — Burton Benja-
min has joined CBS-TV as a pro-
ducer. His first assipnment will be
to develop a program For the pub-

lic affairs department. Benjamin
has extensive experience in
motion picture [ield as a producer.

THE TOP 20

Z’M /?% FOR NOVEMBER

The Top Network Programs in Class A Time

Ranked by Cost Per Thousand
Per Commercial Minute

A it

COST PER THOUSAND

HOMES

PER COMMERCIAL MINUTE
1. LAWRENCE WELK SHOW (Dadge, ABC)........ $1.10
2. ED SULLIVAN SHOW (Lincoln-Mercury, CBS) ... 1.49
3. ARTHUR GODFREY (Toni, Pillsbury, CBS) ...... 1.62
4. CLaMAX! (Chrvsler. CBS). . ..t iivnns 1.57
5. I'VE GOT A SECRET (R. ]. Reynolds, CBS) ...... 1.90
6. 864,000 QUESTION (Revion, CBS) ........00vunn 1.93
7. LAWRENCE WELK'S TOP TUNES (Dodge, ABC). 2.07
8. WHAT'S MY LINE? (Remington Shavers, CBS). ... 2.13
9. PEOPLE ARE FUNNY (R. ]. Revnolds, NBC) ..... 2.16
9. DISNEYLAND (Durby Foods, American Motors, ABC) 2.16
9. YOU BET YOUR LIFE (DeSoto, NBC), .....v0v... 218
12. ALFRED HITCHCOCK FRESENTS
(Bristol-Mvers, CBS) .. ovvri i i annnns , 2.28
13. PERRY COMO SHOW (Sunbeam, Noxzema,
S&H, NBC) .. i iiiinannnns 237
14. 864,000 CHALLENGE (P, Lorillard, CBS) ........ 2.38
15. ROBERT MONTGOMERY PRESENTS
Johngen™ Wax, NBCY .o nivesers Sl
16, WYATT EARP (Procter & Gamble, ABC) ......... 245
16. G. E. THEATER (Cenerul Electric, CBS).......... 243
_ 18. KRAFT TV THEATER (Kraft Foods, NBC) ....... 2.47
19. THE MILLIONAIRE (Colgate, CBS) ...... A
20. LUX VIDEO THEATER (Leéver Bros, NBC)...... 2.52

COST PER THOUSAND

MEN VI

EWERS

PER COMMERCIAL MINUTE

the I
Secrel Journal”

1. LAWRENCE WELK SHOW (Dodge, ABC)........ $1.12
2. ED SULLIVAN SHOW (Lincoln-Mercury, CBS). ... 1.42
3. ARTHUR GODFREY (Toni, Pillsbury, CBS) ...... . 2.03
4, LAWRENCE WELK'S TOP TUNES (Dodge, ABL} 2.14
5. I'VE GOT A SECRET (R. ]. Reynolds, CBS) ., . 231
8. CLIMAX! (Chrysler; CBS). oo i ndrnnsvsosins 2.34
6. ALFRED HITCIICOCK PRESENTS

(Bristol-Myers, CBS) ...... AR
8. PEOPLE ARE FUNNY {H ]. Reynolds, "'»IEC} . 2,39
8. $64,000 QUESTION (Revlon, CBS)......... sesus ol
100, WHAT'S MY LINE? (Remington Shavers, CBS)..... 242
11. 564,000 CHALLENGE (P. Lorillard, CBS)........ 243
12. PERRY COMO SHOW (Sunbeam, Noxzema,

SEH, NBC) ... ..iiiiiiiiininnricnannnannes 248
12. G, E, THEATER (General Electrie, CBS)..vvesves. 2,48
14, YOU BET YOUR LIFE (DeSoto, NBC) ....vuvnvss 2.53
15. WYATT EARP (Procter & Gamble, ABC).......... 271
16. DISNEYLAND (Derby Foods, American Motors, ABC) 2.87
17. PRIVATE SECRETARY (American Tobacco, EEE], . 2.89
15. STEVE ALLEN SHOW (Brown & Willinmson,

Jergens, Maybelline, NBC) ..........civivienas 2.90
19. ROBERT MONTGOMERY PRESENTS

(Johnson's Wax, NBC) ..... cererusnnes 2.98
20. YOU ASKED FOR IT (Best I :][:[IE REE} ......... 43.04

New MCA-TV
Films in Works

NEW YORK — MCA-TV is
planning to put four to six more
| film series into syndication in 1937,
 Wynn Nathan, sales vice- prEudeut
stated last “E"F‘L As of the mo-
‘ment there is no decision as to
how many of these will be new
propertics and how many reruns.

In 1856, MCA put four shows
into syndication, two of them new

productions  [Rosemary  Clooney
and “State Trooper”) and two of
themy nebwork reissnes (U1f Youo
Had a Million” and “Crusader™).
In addition, it tnmed out second.-
vear production on “Dr, Hudson's

- . -

and “Soldiers of

delevering 3idlemess (e Lheir sponsers. 01 15 the oaly source
for the comparative analysis of costs for reaching men, women
and children wiewers, Eath wesk, comparisons are made of
chows of the same program type and of shows airisg lor #d-
werlisers I the same spansor category, -
The figure shown for each program represenis the sporscr’s
cost for reaching 1000 TV homes, men, women o chibldren per
minife ef commercials; These Tigures were reached by divid=
frg =ach show's tatal program and pet Blme cosls by the leial
nimber of homes, men, women and childeen under 16 reached
by the program a: determined by Ametican Research Bureay
The-# resmlts Lhen werg divided by the alfocated commorcial
misites i the program. MNet time and program costs used
gre gslimiles madse h:r The Billbeard alter u*m w2 research,

£ 1 VRO
ek

Para Remains
Cool to Video

HOLLYWOOD —— Paramount
still does not have any plans to
release features to television or en-
ter TV {ilm production itself,
Bamey Balaban, president of the
company, said last week.

This does not mean that the
studio is not studving and watch-
ing the features situation closely,
Balaban said, He indicated that
if Paramount execs feel that cir-

cumstances dictate, some or all of
the studio’s backlog woulid prob-
ably be released.

Fortune.” And it put 78 more

dramas into its “TFamous Plav-
L " "

house™ stockpile, which now ex-

ceeds 300 half hours.

s —"
This chart is the TV industry’s caly guide to ithe comoara- = 7
tive monthly efficiency of Class A time neiwerk programs in *:

P A R

""\-"‘"“-'“"'3;"'" b e

COST PER THOUSAND

WOMEN

VIEWERS

PER COMMERCIAL MINUTE

1. LAWRENCE WELK SHOW (Dodge, ABC) .......% .92
2. ED SULLIVAN SHOW (Lincoln-Mercury, CBS) .. 1.17
3. ARTHUR GODFREY (Toni, Pillsbury, CBS) ...... 1.49
4. PERRY COMO SHOW iSl'I!IlJPdI:Il Noxzenm,
Sk, NPT s T T I T T . 1,66
4. CLIMAX! (Chrysler, CBS). .. ....0ouu-. ceas .00
6. $64.000 QUESTION (Revlon, CBS) ......... SRR ) |
7. I'VE GOT A SECRET (R. ]. Reynolds, CBS) ....... 1.74
. WHAT'S MY LINE? (Remington Shavers, CBSY. ... 179
9. LAWRENCE WELK'S TOP TUNES (Dodge, ABC) 1.88 ’
10, YOU BET YOUR LIFE (DeSoto, NBC) sevevven... 159
11. ALFRED HITCHCOCK PRESENTS
(Bristol-Myers, CBS) ... ciciiiiiininarnanes 1.94
12. PEOPLE ARE FUNNY (R. ). Reynolds, NBC) ...... 1.97
13, %64,000 CHALLENGE (P. Lorillard, CBS).......... 2.00
14. G, E. THEATER (Cencral Electrie, CBS) ...vvvve. 2.10
15. ROBERT MONTCOMERY PRESENTS
(Jolmson's Wax, NBC) ... .o 219
16. KRAFT TV THEATER (Kralt, NBC) . 2.20

i. PRIVATE SECRETARY (American E'uh.u{_u (: Hb}

18, THE MILLIONAIRE (Colgate, CBS) ... iy i |
19. LUX VIDEO THEATER (Lever Bros., NBC) ...... 2.29
20. PERSON TO PERSON (Amoco, CBS) ............ 230
COST PER THOUSAND
PER COMMERCIAL MINUTE
1. DISNEYLAND (Derby TFoods, American
1 e e M N e bl A PN S - 1 Dt
2. LASSIE (Campbell, CBS) ... viiiiii i iiiannnnn 1.89
‘3. LONE RANGER (Swift, ABC) ...cvovivvvvnnsnnes 2.23
4. ROBIN HOOD (Wildroot, {"EE:] .......... N, 1 Ja"
5. LAWRENCE WELK Sllﬂ'ﬁ" (Dodge, J'tEC]I AR ¢ |
6. RIN-TIN-TIN (Nahisco, ABC). .....ooviviiiains . D42
7. ED SULLIVAN SHOW (Lincoln- chrcm}. LEB} ks N
8. ROY ROGERS (General Foods, NBC) ........ . 2,89
9. PEOPLE ARE FUNNY (R. . Reynolds, '\BL} e 908
10. WYATT EARFP {Pructcr & Gamble, ABC) ........ 298
11. MY FRIEND FLICKA (Colgate, CES} ........... 3.04
12. THE BUCCANEERS (Sylvania, CBS) ....... ceees 317
13. PHIL SILVERS SHOW (R. J. Reynolds, CBS) ..... 3.18
14. ADVENTURES OF JIM BOWIE
{Cheschmugh-Punds, ABCY ..ivis ClREERER TR AL
15. PRODUCER'S SHOWCASE
(Buick, Whirlpool-Seeger, RCA, NBC)........... 334
16. PRIVATE SEGRET ARY {American Tobacco, CBS) .. 3.56
16; BEAT THE CLOCK (Hazel Bishop, CBS) ......., 3.56
15. PERRY COMO SHOW
(Sunbeam, Noxema, S&H, NBC)............... 3.066
19. JACKIE GLEASON SHOW (P. Lorillard, CBS) .... 3.68
20. BOB CUMMINGS SHOW (R. |. Reynolds, CBS) ... 3.86

These listings appesr nowhere bul on Lhese pages, They are eapyrighted by The Billboard Publishing Company and no wse of any kind may be made of them
without The Billboard's conseni. Keguesis for such consent must be submilted In wriling to the publishers of The Billboard, 1604 Broadwary, New Xork 3, N. T.

www americanradiohistorv com
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*’56 Olympic’
To Pure Ol
For Midwest

CHICAGO —— Filmed. "High-
lights of the '56 Olympic Games,”
a series of six half hours, has peen

utchased for four Midwest mar-
:ets by Pure Oil Company, in one
of its rare ventures into TV
gramming, Al Levine, of Sportlite,
Inc,, distributor of the package,
announced. Agency is Leo Bur-
nett.

The markets are Fort Wayne,

Jacobi Quits CNP
For Harvard Job

NEW YORK—Frederick (Fritz)
Jacobi has resigned as publicity
director of California National Pro-
ductions, effective February 1.

He will become public relations
counsel for Harvard University's
upcoming $1,000,000 fund-raising
campaign,

George Cahan, NBC-TV pro-
ducer-director, has been I'I-EI.I'E‘I-E'[F
California National to the new pnst
of executive producer, with head-
quarters in Hollywood. He will re-.
port to Robert Cinader, director of

. . : : lanning and develop-
Ind.: Indianapolis; Madison, Wis. program
and Milwaukee. An agency .'.-'pukes: et Koix tﬁe NBC subsidiary,
man said that markets were picked

where the sponsor’s distribution
warranted the cost.

Meanwhile, Levine estimated
the series has been booked for more
than 50 markets, including areas

'k."\-"!-\.'\h.- ,:- H
B
d"uﬁnﬁh --'ih

. Billboard

A i e
e T R I O %ﬁ‘f‘

.{_.{ 1 :. i
T

Bazed on 7. 8. TV audience research of the
AMERICAN RESEARCH BUREAU

where he does not have distribu-
tion rights. In manv cases, he
said, stations pre-empted time for
the short series, handling it in the
nature of a speeial event,

SN

S

Gl Z"w FOR NOVEMBER

The Top Metwork Programs in Class A Time
Ranked by Cost Per Thousand
Per Commercial Minule

NTA, Off to Good

Start on ‘Cochise,’
Maps Aditional 39

HOLLYWOOD—NTA is plan-
ning to go ahead and film another
39 episodes of “Sheriff of Cochise,”
produced by Desilu, as a result of
the flving start which the series has
made,

“Cochise,” starring John Brom-
field, was put on the market last
September when there were prac-
tically no other first-run syndicated
chows available, and was immedi-
ately sold in 130 markets. With
the show on the air less than six
mmths it's not expected that the

new set of 39 will go into produc- st

tion until next summer.
'-':.c\ H-h:‘*-:%«;_ g é}T‘i\‘} ooy :-.
thh % R

"‘.‘&wﬁ-«.‘.

cost for reaching

by the program,

minutes In the

This chart 15 the TV In:luﬂry! nn!r uurﬂl io the compara-

tive monthly efficiency of Class A time network programs In
delivering audiences o Lhelr sponsors. It Is the enly source
far the comparalive analysls of costs for reaching men, women

and children viewers, Each week,

shows of Lhe same program type and of shows alring for ad-
wertisers In the same spomsor chlegory.

The figure shown for each program represents the eponsor’s

minste of commercials,
ing each show's tolal program and nel time cosis by the total
number of homes, men, women and children under 16 reached
These results then were divided by the allocated cammercial

are m.lma!!s rrrn'-e by The Billboard after extensive research,

STAMPEDE
Rush on

Aboard

HOLLYWOOD — “Calamity
{El.ll.ﬂ is being regarded as the
ogical successor to “Annie Dakfev
nud the rush to mine the ° ‘Calam-

" gold is almost equal to the
'49&1- stampede.

“Annie” has been a phenomenon
in TV reruns, drawing almost as
high ratings in its several reruns
as the first time ar,und. Further-
more, Gail Davis, the star, has
drawn phenomena! crowds in per-

e result is that advertisers
are looking for another western
heroine, anmrﬂmg to I"mdun:&r Al-

comparisons are made of

1000 TV homes, men, women or children per
These figures wers reached by divid-

‘Mﬁ%‘?ﬁ%&%

as delermined by American Ressarch Bureau.

ﬁi

program. Net time and program costs wsed

sonal Fﬁlpearancﬂs around the coun- |«

apveit e R e SO i L e
Drama Progm:s S:tumnn C omedies
e (057 per Thousano HOMES per commerciar mimure o cost per rrousand HOMES pe commenciaL minure
1. CLIMAX! (Chrysler, CBS)..0vvenerenerannnsnnans $1.85 1. 1 LOVE LUCY (Procter & Gamble, CBS).......... $2.67
2. "‘Lgﬁ:“ HITCHCOCK PRESENTS (Bristol-Myers, 208 2. PRIVATE SECRETARY (American Tobacco, CBS).. 2.70
-------------------------------------- = 3. PHIL SILVERS SHOW (R. J. Reynolds, CBS)...... 2.71
Wax, NBC) +iveiiinrrennnnnnrsessssnnnsnsns 2432 : ¢ Al e ettt :
4. G. E. THEATER (General Electric, CBS)..v.uv0.. 243 5. FATHER KNOWS BEST (Scott Paper, NBC)....... 3.09
, e T 6. LIFE OF RILEY (Gulf Oil, NBC)...........uvn. . 3.32
5. KRAFT TV THEATER (Kraft Foods, NBC)........ 2. 47 e :
: 7. BURNS AND ALLEN (Carnation, CBS)........... 3.45
6. THE MILLIONAIRE (Colgate-Palmolive, CBS)..... 2.49
. e 8. OZZIE AND HARRIET (Eastman-Kodak, ABC).... 3.46
7. LUX VIDEO THEATER (Lever Bros., NBC)...... 2.52
; : S = 9. BOB CUMMINGS (R. J. Reynolds, CBS).......... .55
8. JANE WYMAN SHOW (Procter & Gamble, NBC).. 2.96 T SRR CEICE e s e s
9. SCHLITZ PLAYHOUSE (Schlitz Brewing, CBS).... 3.00 ' {Horden; Jovimaesieai e ‘
10. STUDIO ONE (Westinghouse, CBS).............. 3.05
o o5 per THousad MEN VIEWERS »er commertiar mimune
o cost v thousiwo MEN VIEWERS vee commencns monre 1. PRIVATE SECRETARY (American Tobacco, CBS). . . $2.89
1. CLIMAX! (Chrysler, CBS)....uvuvrerrenrnnnrnns $2.34 2. 1 LOVE LUCY (Procter & Gamble, CBS).......... 1.13
1. G. E. THEATER (General Electric, CBS).......... 2.34 3. PHIL SILVERS (R. J. Bevnolds, CBS)........ccuun 3.18
3. ROBERT MONTGOMERY PRESENTS (Johnson 4, DECEMBER BRIDE (General Foods, CBS)....... 3.66
Wax, NBC) +oovverevniinininiiiiiiiininn 2.93 5. BURNS AND ALLEN (Camation, CBS)........... 4.11
4. THE MILLIONAIRE (Colgate-Palmolive, CBS).... 3.13 6. OZZIE AND HARRIET (Eastman-Kodak, ABC).... 4.39
g- Eﬂﬁfﬁ TVGTHEHEE IEIEH F ﬂgﬂS- Hr?é:r}:} ------- gf* 7. FATHER KNOWS BEST (Scott Paper, NBC)...... 4.45
. LUX VIDEO THEAT ver Bros., NBC)....... 3.2  LIFE OF e NBEY coiow onomsvia 4.48
7. GOODYEAR PLAYHOUSE (Goodvear Tire, NBC).. 3.38 3. EIEE Ol TULEL (Dutk Ol I_*m"‘:}
8. STUDIO ONE (Westinghouse, GBS}, - .+ o ovv .. e 9. BOB CUMMINGS (R. J. Reynolds, CBS).......... 4.86
9, LORETTA YOUNG SHOW (Procter & Gamble, NBC) 3.86 10. OH! SUSANNA (Nestle, CBS).........cvnuuss rees 5.29
10, BIG STORY (Vick Chemical, NBC). .. .vvvvvnnn... 4.19
R ¢ T | Leman—— o cost per Thousawo WOMEN VIEWERS per commercia minure
1. CLIMAX! (Chrysler, CBS). ... veussvsnssosssanis $1.60 L BRIVALE SRCRETARY (aesican Tohnong; CLS)irh bl
9. ALFRED HITCHCOCK PRESENTS | 2. I LOVE LUCY (Procter & Gamble, CBS)........... 2 35
(Bristol-Mvers, CBS)......vovevenennns erennn 1.94 3. DECEMBER BRIDE (General Foods, CBS)........ 255
3. G. E. THEATER (General Electric, CBS).......... 2,10 4. PHIL SILVERS (R. J. Reynolds, CBS)...... ccnuss 2.83
4. H%ET&E{;”TG“WHY PRESENTS (Johnson = 5. FATHER KNOWS BEST (Scott Paper, NBC)...... 2.86
5. KRAFT TV THEATER (Kraft Foods, NBC). . ...... 220 6. HEY, JEANNIE! (Procter & Gamble, CBS)......... 2.93
6. THE MILLIONAIRE (Colgate-Palmolive, CBS)..... 2.23 7. BURNS AND ALLEN (Carnation, CBS)........... 3.10
E . Lgﬂﬂ%ﬁ;] E{ESTEE Eé_.eivﬂler Bros., NEC& e ggg 8. LIFE OF RILEY (Culf Oil, NBC)........00ceessan 3.25
. 5 TZ PLAYHOU chlitz Brewing, CBS).... 2. ‘ 9. BOB CUMMINGS (R. J. Reynolds, CBS).......... 3.38
8. STUDIO ONE (Westinghouse, CBS). . . 372 {6 ORIE D mm{mi:'lr {gi:;ai-xndu{:} 258
10. JANE WYMAN SHOW (Procter & Gamble, NBC).. 2.82 ; el sk G o T R, o
o cost per THousand CHILDREN VIEWERS ver commenciaL mimure o cost pen Thousan CHILDREN VIEWERS rpen commenciar mimure
‘1? Erﬁﬁ*ﬁ;: {TE{]EFIH}J cus}} e — 51&2 1. PHIL SILVERS (R. J. Reynolds, CBS). ........... $3.18
j ESEDrougn-ronas, AL ). s s sssssanns ]| 9 PRIVAT E ' BS . 2.568
3. C. E. THEATER (General Electric, CBS). . . 555 3 %60 ‘:‘:Uﬁiiﬂiﬁl"&m} e E‘g’;m' Coa)ew 98
4. THE MILLIONAIRE (Colgate-Palmolive, CBS).... 5.93 : ! + Jo Beynolds, Likhks)ieesie i
5. CROSSROADS (Chevrolet, ABC) .....coverrnrnnns 6.25 4. FATHER KNOWS BEST (Scott, NBC)............ 3.88
6. ALFRED HITCHCOCK PRESENTS (Bristol-Myers, 5. LIFE OF RILEY (Gulf Oil, NBC)....cvvurreunnns 4.19
: wggﬁ? R R e T E.ET_L 6. OZZIE AND HARRIET (Eastman-Kodak, ABC).... 4.39
gl : c TEWiL i n e S 7. 1 LOVE LUCY (Procter & Gamble, CBS)..... canis 449
8. ROBERT MONTGOMERY PRESENTS (Johnson . ’
1{rﬂx‘ NEE]‘ ............................... 68.70 9. OH! SUSJI‘-N& {NESHE. ':BS} .................... 4 TEI
8. KRAFT TV THEATER (Kraft Foods, NBC)........ 6.88 9. DECEMBER BRIDE (General Foods, CBS5)........ 5.33
10. JANE WYMAN SHOW (Procter & Gamble, NBC)... 7.42 10. PEOPLE’S CHOICE (Borden, NBC).....v0vuuanes 6.49

Thess listings appear nowhers bol on thess pages. Ther are coprrighlied by The Blllboard Poablishing Company and no uwse of any kind may be made of them
wilhout The Billboard’s sonsent. Requesin for such consent must be submiiied In writing do ths pullishers of The Billboard, 1568 Broadway, New York 34, N. ¥,
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‘Calamity’

bert C. Gannaway, and the only
other one is “Calamity.”

Gannaway, who had nnl:lung to
do with “Annie Oakley” sories, is
trying to be first to get Calamit}r
Jane™ on film and has scheduled
a pilot fo. next month. Packager
Donald Barry, who produced
series on radio, will function as as-
sociate producer.

Competition is being offered by
Warner Bros., which filmed a
Calamity Jane" feature some years
ago, and by Doris Day, who starred
in the pic and wants to do a tels
series for her Arwin Productions.
One or two others are also tryving
to get into the pre-sold program
derby.

Poor “Clementine,”

apparently,
just doesn’t rate.

Lawrence Tube

Looms as Rival
"|0f RCA System

HOLLYWOOD—Is Paramount-
Du Mont’s Lawrence color system
going to give RCA a run for its
monev?

This seems to be the big ques-
tion as far as the TV industry is
concerned following Litton Indus-
tries’ aequisition of experimental
and development facilities of Chro-
matic Television Labs, the Para-
mount subsidiary in Emeryviile,
Calif,

Litton, an advanced electronics
firm which specializes in industrial
and military production, has been
licensed to produce the tube for
these purposes. Du Mont holds
the commercial license and, ac-
cording to Paramount Pr Bar-
ney Balaban, will start production
sorr.etime this summer,

Charles B. Thomton, president
of Litton, said that the firm chose
the Lawrence color tube because
its light sensitivity is 212 times that
of present color systems, e.g., RAC;
its circuit is smpIEr and it is a
one-gun system in which colors are
subject to variations than in a three-
gun tube (RCA).

According to Paramount V.-P,
Paul Raibourn, it's planned to price
sets at :l[]pl'ﬂ!.‘[l’ﬂ&tﬂl}' two-thirds of
present color receivers. This would
bring cost down to near that of
higher priced black and white sets.

Providing that in commercial ap-
plication all this proves true, it
could be a tremendous shot in the
arm for color TV. It would also

robably result in a battle royal
wtween the Lawrence and the
RCA color tubes.

‘Fox Hour
Taken Over
By Revlon

NEW YORK — Revlon last
week relieved General Electric of
the uncxPjrcd portion of its con-
tract for “20th Century-Fox Hour,”
the alternate Wednesday 10-11
p.m. dramatic show on CES-TV.

Revlon will bankroll the remain-
ing 20 shows in the vidfilm series,

obably c:hmu:mg the name to the

Revlon Hour.” The new bank-
roller has an option on the time
period for use after the dramatic

series ends.
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CHICAGO

42.4

WBBM-TV— TRENDEX
Sat. Dec. 15
10 P.M. to Midnight

When the imn maxs-—-the
NEW YORK LOS ANGELES ratings soar. The stnrys the

28 4 30 8 same fmm cnaﬂt tn c:ﬂastl Széj

WCBS-TV — TRENDEX KTTV —SPECIAL A.R.B
: Sat. Dea. 1 Fri. Oct. 12
11:158 P.M. to 1:158 A M. | 8 to 10:30 P.M.

DENVER Minneapolis -St. Paul SEATTLE

20.31125.3]126.2

KETVR — SPECIAL A.R.B. KMGM-TV — TRENDEX KING-TV—A.R.B.

Thur. Nov. 8 Sat. Dec. B Sat. Oct. 13
9to I0P.M. 9to 11 P.M. 10:48 P.M. to Midnight
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PULSE FILM RATINGS
for November

For complete Information on programs, ratings, audience size or coverage,
plaass consull The Pulse, Inc., 15 W. 468 St., Mew York, M., Y.

The Pulse Audience

Composition Studies

® Syndicated Film Adventure Sho WS

NOVEMBER RATINGS
Ari.

Rank Show & Distrih. Hating
1. Dateline Europe (Official). ..12.1
Superman (Flamingo), ...... 11.0
Man Called X (£iv)...... .. 10.8
Soldiers of Fortune (MCA). .10.6
1 Search for Adventure
(Bagnall) ....ve nuniiea e 103
Count of Monte Cristo (ITA) 9.
Waterfront (MCA)......... 8.7
Captain Midnight (Screen
T 8.3
1
T

DM MWL

9. Ramar of the Jungle (TPA).. 8.
10. I Led Three Lives (Ziv)..,. 7.

AMONG MEN

Men Per |

100 Homes |

Rank Show & Distrib, Tuned In

Dangerous Assignment (NBC).83/
The Falcon (NBC)....... R ]
Dateline Europe (Official), .. .81
BMan Called X (Ziv) .........81
Waterfront (MCA), .. .. ksl |
China Smith (NTA)....... ees19
| Led Tliree Lives (Ziv), .....79
The Hunter (Tafon). .. ..o0e..77
I Spyv (Guild)...... GALHE TR, v
Federal Men (MCA). ........78

—

L3

SeREomtam

=i

AMONG WOMEN

Women Per

10 Homes

Hank Show & Dstrib, Tuned In
1. Dateline Europe (Official). .. .50
3, Dangerons Assignment (NBC).89
3. Man Called X {(Ziv). .0 ovveee .87
4. The Falcon (NBC)....vveas. .58
5. Waterfront (MCA)......... . .84
6. 1 Led Three Lives (Ziv).....83
7.1 Spyv (Guild)........ RIS )
8. The Hunter (Tafon)...... PR,
9. China Smith (NTA). ..... 000.T9]

4. Passport lo Daneger (ABC). .. .'?‘:'il;

AMONG CHILDREN
Kids Per
100 Homes
Hank Shaw & Distrih, Tuned [n
Roamar of the Jungle (TPA)...92
Superman  (Flamingn). . ... ... 81
Captain Midnight (Screen
Gems) ...... T T 87
{nnulu Jim (Sereen Cems). .. .84
song John Silver (CBS)...,..82
Sheena, Queen of the Jungle
GARE Lo et
Flash Gordon (Guild)., ....... 77
Foreign Legionnaire (TPA), .. .62
Joe Palooka (Guild). . ........ 56 |
Rocky “Jones, Space Ranger
A T e e ke 59

= _
SDEN oA o6

SAPPHIRE RUNS
TALENT SCHOOL

LONDON—To provide a
pool of upcoming actors and
actresses for their three filmed
productions — “Robin Hood,”
'The Buceaneer” and “Sir
Lancelot"—Sapphire Films is
opening the first TV actors'
training school in this country,
Initiated and controlled by
Sapphire’'s casting director,
Basil Appleby, the intensive
course is designed to cover
[ilm  technique, with special
attention to Sapphire’s par-
ticular production schedules,
At the end of each compre-
hensive course, pupils will get
a full color test, available to
them alterwards [or their own
use. Successful or promising
candidates will automatically
be given roles in the Sapphire
productions.

Talent Assoc.
Takes Reins

On ‘Kaiser’

NEW YORK—Talent Associates

BUYING CHANGES

Todman Sees Shifts in
Sponsor-Agcy. Pattern

HOLLYWOOD — This season
will see significant changes in the
buying pattern of advertisin
agencies and sponsors. Bill Tod- |
man, of the Goodson-Todman pack-
aging firm, forecast last week,

The days of pell-mell rush buy-
ing late in the season are over,
Todman thinks, the fact that so
many advertisers were burned this
vear being primarily responsible,
To a large degree it's the late buvs
that are folding first, e.g.,, The
Brothers,” “Noah's Ark,” Stanley,”
et al., because the rush to get into
production did not permit time for
proper evaluation and assessment. |
In some instances the agencies pan-
icked and, after plowing thru
evervthing that was on the markel
for two orthree months, bought the
first thing that came along when
the deadline was suddenly at hand.

This vear a much more careful
evaluation is being made of prod-
uct availahle that will fill the ud.
vertiser’s needs. One big factor n
making a purchase is expected to
be the time slot, with the type of

up, with reruns being used much
earlier in the series,

Pointing up these changes is
Procter & CGamble’s decision to fi-
nance three vidpix series (The Bill-
board, January 19), This, in effect,
heralds a new concept in Sponsor
thinking, that it is better to take
a calculated risk in the creation of
programming than in simple pur-
chase of t at a later date,

As fur as the type of product
towards which sponsors are lean-
ing, Todman thinks that it is still
adventure with a family slant, espe-
cially in the earlier time periods.

M-G-M PRINTS

New Sef Per
Sale Causes

- 5 J'_ JF', B Sb -,:‘i: expected :n take over ]lhe pro- nippns[tinn gaining recognition in DI i f
: ; (duction of the “Kaiser Aluminum | the success-failure pattern than be- l cu les
Hyuffm.,raﬁi ’ m r ﬂ”’ﬂ 0“"5 | Hour,” -il"‘f"ﬂl':l[‘l‘t Turf:dn}'s 5;1};'][}- fore, 1If, for instance, the time
BER INGS AMONG WOMEN | 10:30 on NBC-TV early in Febru- [ available is spposite an entrenched 3 ' iev
. Ay RI:I;:;: ‘ T&m;ru:::.nr}-: It will r.?p]ur,-e Unit Four | situation comedy, thr; spupmr‘dﬂcs M_gﬁ'ﬁ?‘[ﬂﬂ?ﬁ&i lﬂ,:‘;l sg:
1. LEsso Golden Playhonse |Rlnh Show & Distrib, Tuned In | which now consists of George Hn? L o e Sgnimt 1t-yith, 3 of prints for each sale that it makes

IQE elnl) .5 T 14.5 |

2. Science Fiction Theater (Ziv) 11.
3. Doung. Fuirbanks Presents
AR s Rt i
4. Studie 37 (MCA)Y, ........ . 95
oatage T (TPA). o vieiiiiun 9.4
5, Celebrity Plavhouse (Sereen
LT R T e S A 9.4\
T. Dr. Christian (Ziv). .. .0uoes 8.7
B. Your All Stur Theuter
Sereen Gems). ou . i . 1.6
9. Star Performance (Official). . 8.7
10, Headline (MCAY, ., ... ..... 4.9
AMONG MEN
Men Per
1000 Homes
- Rank Show & Distrib, Tuned In
1. Headline (MCAY, . ..0.00.....78

1. Science Fiction Theater
F A S L e 76

3. Stage T ITPAY. .ovvvinionn. 751
4. Douyg. Fairbanks Presents

LAY e e 74
4, Dr. Christian {(Zivh. .. v.ve a7l
6. Esso Golden Plivhiouse '

(9082 Y . —— 73|
g, Stidko 5T (NMOCA)Y, ... i eriedh
9. Your TV Theater (Ziv). ......T2
10. Celebrity Plivhonse (Screen

Cacinis)

L. Doung, Fairbanks Prosents
(ABC)

)

................. ik

2, Celebrity Plavhonse (Screen
SeinsY oo e L PR 43
3. Your TV Theater (Ziv), .. ...90
4. Stege T (TPA) ;.. it ieaussnesB9]
4, Dr, Christian {Ziv). .. oaiesss B4 |
6. Isso Golden Pl honse
(OFHel AR
6. Star Perlormunee (Official), B |
9. Your All Star Theater !
(Screen Gems), ..., o, B4
10 Headline MCA). .o iinsvis 832
AMONG CHILDREN
Kids Per
100 Homes
Rank Show & [Distrih, Tuned In

I. Your All Star Theater

(creen Gems). oo, o, oneas .."
Star Performance (Official), .. .26
Celebrity  Plavhouse
(sereenm Gems) ooy ivnnenes 20
Fsso Colden Plavhionse

O e e
Dr. Christian (Ziv), .. ....... 23|
Seience Viction Theater (Ziv). .23 |
Studio 57 (MCA), . ... RO 1 §
Your TV Theater (Ziv)......18]
Doug. Fairbanks Presents, ... 15
IMeadline (MCA) .. ...vvvvunn 3

1212
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Believability

Balievability Ir o key

factar in the affectiveness

of o sales message.

In the skilled hands of
spacialists, avery slage in
the production of o tele-
vision commercial can
add significantly fa the
believability of the mes-
sage. Coravel guarantees
complete conirol of EVEry
slemant of production by
whaose
function is the imaogina-
and

craglive Prndu:linn of 1+

eraftymen enly

tive development

spati.

Over thirty-fire years of erperi-
efnce in the making of business
Jilmz for America's leading ad-
vertiaers, -

AVEL FIi

incorporated

ACTORS—TV AR

prompiing. AMemorize anything guickily.
foll refund. Only 81.00.

BOX I13

TISTS — SPEAKERS

Do you have tronble remembering your lines? The MAGIC MEMORY (s (he answer,
Revalulionary method van be mastered in twa hours,

HEREER THOMAS

Mo more need {or noies or
L not amazed and delighled return for

FIERRE, SOUTH DAKOTA

[Till, Vielder Cook and Franklin
Schulfner.

Warthington Miner, who headed
up Unit Four, had previously been
eased out via a settlemnent. Talent
Associates now  produces “The
Armstrong Circle Theater,” which

g alternates with Kaiser,

Adults for NBC
Sat. Afternoons

NEW YORK — NBC-TV last
week threw open early Saturday
alternoon for adult programmin
when it found a buover [or such
shows.  Sterling Drug bought a
quarter hour each of two shows,
one a filmed drama “The Vise”
going 12:30-1 and the second, “My
True Story,” a new stanza, for the
following half hour.

“Cowboy Theater,” now in the
11:30-12:30 slot, is expected to he
vanked shortly because of its fail-
ure to find commercial acceptance.
The network is tryving to persuade
Heinz to switch its “"Captain Gal-
lant” from Sunday afternoons into
11:30-12, "and will find another
kids" show for the second half
!i[}lll’.

similar type show,

Agency execs with whom he has
talked are of the opinion, Todman
said, that the davs of the firm-39
buv, even in film, are just about
over.  The pattern towards which
most are leaning seems to be one
consisting of 26.week pacts with an
option, however, at the end of 13
weeks to evaluate the accomplish-
ments of the program and decide
whethes or not to continue (this
would bring film buving more ‘nto
line with the pattern of live-pro-
gram purchases). At the same time
the traditional summer rerun for-
mula wonuid probably be broken

‘Adams and Eve’
Take Big Step Up
In Trendex Rating

NEW YGRK—"Mr. Adams and
Eve,” which met with generally
dubious eritical notices, climbed a
big step upward in its second Tren-
dex ratings,

The Ida Lupino-Howard Duff
comedy (CBS-TV, Fridavs, 9-9:30
p.m.) scored a 24,3, with a 42.8
share of audience, compared with
its first Trendex figures of 15.4 and |
20.2 share. B. ]. Reynolds and
Colgate-Palmolive are the spon-

of its feature library is causing
some  problems, especially  for

smaller stations, but, according to

Charles (Bud) Barrv, TV division
Vi-pi, the practice will be econtinued.,

The print cost for a set of the
entive librarv—and M-G-M for the
time being is making sales in no
other wav—is 575,000, This is in
addition to the licensing fee and,
for many stations, is a large bill
to swallow,

Barry, however, believes that the
auality of film that the station re-
ceives as a result i3 worth it
(M-G-A does not make a profit
in turning out the prints), The
practice of bicycling, he thinks,
deteriorates [ilm quickly in trans-
shipm=it [rom station to station.

The solution being developed is
for a large station, or group of sta-
tions, to purchase a set of prints
in ecosiunction .tith one or more

‘smaller stations, apportioning the

cost, Dor instance, the Meredith
stations (Omiha, Phoenix, Kansas
Citv, Syracuse) bought one set, as
did Portland-Seattle, and CBS for
itsits o.&0. outlets,

The Billboard . . . lelevision's

WEEKLY PROGRAMMING and
TIME-BUYING GUIDE

—Ifrom spol te spectacular

5015,

WWW amercanradionisiory com

DRAGNET -

$64,000 CHALLENGE
CLIMAX

I LOVE LUCY

JACK BENNY

AND MANY OTHERS

SYNDICATED
SHOW IN
HOUSTON

PULSE,
May, 1956

G

#6 AMONG ALL NETWORK =~

SHOWS, ALL WEEK

BEATING:

TELEVISI

e e e
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Leo Corrille ps *


www.americanradiohistory.com

TV PROGRAMMING

THE BILLEOARD

JANUARY 26, 1957

1350 Post-'48 Pix
In Hollywood Vaults

PARAMOUNT

AARDN SLICK FROM PUNKIMN CRICE—
1952
Alan Young, Dinah Shore

THE ACCUSED—1%4%
Loretta Young, Robert Young

ALASKA SEAS—19%4
Robert Ryan, Jan Sterling

ALIAS NICK BEAL—1%49
Ray Milland, Audrey Toiter

ANYTHING CAN HAPPEN—1%1]
Jose Ferrer, Kim Hunter

APPOINTMENT WITH DANGER—1%51
Alan Ladd, Phyllis Calvert

ARROWHEAD—1%53
Jack Palance, Charlton Heston

AT WAR WITH THE ARMY-—19%3]1
Dean Martin, Jerry Lewis
ATOMIC CITY—1952
Michael Moore, Nancy Gates

THE BIG CARNIVAL—1%%1
Kirk Douglas, Jan Stetling

THE BLATING FOREST—1951
John Paynpe, Susan Morrow

ROTANY BAY—I1953
Alan Ladd, James Mason

BRANDED—1951
Alan Ladd, Mona Freeman

BRIDE OF YENGCEANCE—T949
John Lund, Pauleite Goddard

CAPTAIN CHINA—1%50
John Payne, Gail RBussell

CAPTAIN CAREY, 1. 5. A —]%49%
Alnn Ledd, Wanda Hendrix

CARIBREAN—I%52
John Payne, Arlene Dahl

CARRIE—1952

Jennifer Jones, Lawrence Olivier

CASANDVA's BIG NIGHT—1954
Hob Hope, Joan Fontaine

CEASE FIRE—1954
Mo Stars
CHICAGO DEADLINE—194%
Alan ".add, Donna Reed
COME BACE LITTLE SHERA—1913
Burt Lancaster, Shirfey Booth
A CONNECTICUT YANHKEE AT KING
ARTHUR'S COLRT—194%
Bing Crosby, Rhonda Fleming
COPPFER CANYON—1950
Ray Milland, Hedv Lamarr
CROSSWINDS—1951
John Payne, Rhonda Fleming
DARK CITY—1%50
Don DeFore, Lizabeth Scoit,
Heston
DARLING, HOW COULD YOUT—1951
Joan Fontaing, John Lund
DEAR BRAT—1951
Mona Freeman, Eddy Arnold
DEAR WIFE—1550
William Holden, Joan Cauffield
DENYER & RIO SRANDE—1951
Edmund O'Brien, Steriing Hayden
DETECTIVE STORY—1%51
Kirk Douglas, Eleanor Parker, Willlam
Bendix
DYNAMITE—1%4%

William Gargan, Virginia Wells
EAGLE AND THE HAWEK—1950
John Payne, Rhonda Fleming

EL PASD—1%4%
John Payne, Gall Russell
FANCY PANTS—1950
Bob Hope, Lucille Ball
FLAMING FEATHER—I1951
Sterling Hayden, Arleen Whelan
FLIGHT TD TANGIER—I1%5)
Joan Fontaine, Jack Falance,
Calvet
FOREVER FEMALE—I1954
William Holden, Ginger Rogers, Faul
Douglas
THE FURIES—1950
Barbara Stanwyck, Wendell Corey
GIRLS OF PLEASURE [ISLAND—1953
Don Taylor, Leo Geénn
THE CGREAT GATERY—1949
Alan Ladd, Beity Fields
THE GREAT LOVER—1949
Bob Hope, Rhonda Fleming
THE GREAT MISSOURI RAID—I1951
Wendell Corey, Macdonald Carey
THE GREATEST SHOW 0N EARTH—
1953
James Stewart,
Wilde
THE HEIRESS—1%49
Olivin de Havilland, Montgomery Clift
HERE COME THE GIRLS—1953
Bob Hope, Rosemary Clooney,
Dzhl
HERE COMES THE GROOM—1951
Bing Crosby, Tanc Wyman
BONGEONG—I1952
Ronald Reagan, Bhonda Fleming
HOUDINI—1951
Tony Cuartis, Janet Leigh
HURRICANE SMITH—]1951
Yvonne De Carlo, John Ireland
JAMAICA RUN—1953
Ray Milland, Arlene Dahl, Wendell Cnu'_l,r
JIVARO—1954 -
Fernando Lamas, Rhonda Fleming
JUMPING JACKS—1952
Dean Martin, Jerry Lewis
JUST FOR YOU—1952
Bing Crosby, Jane Wyman
THE LAST OUTPOST—1951
Ronald Reagan, Rhonda Fleming
THE LAWLESS—1950
Macdonald Carev, Gail Russell
THE LEMON DROP KID—1951
Bob Hope, Marilyn Moxwell
LET'S DANCE—1953
Betty Hutton, Fred Astaire
LITTLE BOY LOST—I19%53
Bing Croshy, Claude Dauphin

Charlton

Corinne

Betty Hutton, Cornel

Arlene

MANHANDLED—1%49
Dorothy Lamour, Dan Duryea

THE MATING SEASON—1951
Gone Tlerney, John Lund, Thelma Rilter

MOLLY—1951
Gertrude Berg, Philip Loeb
ME. MUSEC—1950
Bing Crosby, Nancy Olson
MONEY FROM HOME—1954 (3D}
Martin end Lewis
MY FAVORITE SPY—195]1
Beb Hope, Hedy Lamarr
MY FRIEND TRMA—1949
John Lund, Ddana Lynn, Marle Wilson
MY FRIEND IRMA GOES WEST—1950
Marie Wilzon, John Lund
MY OWN TRUE LOVE—I%49
Phyllis Calvert, Melvin Douglas
MY SON JOHMN-—1952
Helem Hayes, Van Heflin
NO MAN OF HER OWN—1950
Barbara Stanwyck, John Lund

0OFF LIMITS—1%5)
Bob Hope, Marllvyn Maxwell

PAID IN FULL—1%950
Robert Cummings, Lizabeth Scott, Disna
Lynn
PASSAGE WEST—1951
John Payne, Arleen Whelan
PEKING EXFRESS—1951
Joseph Cotlen, Corinne Calvet
A PLACE IN THE SUN—1951
Montgomery Clift, Elizabeth Taylor, Shel-
ley Winters
PONY EXPRESS—I15%53
Charlton Heston, Rhonda Fleming, Jag
Sterling
QUEBREC—1951
John Barrymore Jr.
RED GARTERS—I1954
Rosemary Clooney, Jack Carson
RED, HOT AND BLUE—I1%4%
Beuty Hutton, Vicior Mature
RED MOUNTAIN—1952
Alan Ladd, Lizabeth Scort
RHUBARB—1951
Ray Milland, Yan Sierling
RIDING HIGH—1950
Bing Crosby, Nancy Olson
ROAD TO BALI—I1953
Bipg Crosby, Dorothy Lamour, Bob Hope
ROMAN HOLIDAY—1953
Gregory Peck, Audrey Hepburn
ROPE OF SAND—1949
Burt Lancasier, Paul Henreid

Corlnne Calvet

BAILOR BEWARE—1951
Martin and Lewis

SANGAREE—1953 (ID)
Fernando Lamas, Arlens Dahl

THE SAVAGE—1952
Charlton Heston, Susan Mor: iw

SCARED STIFF—1953
Martin and Lewis, Llzabeth Scotf, Carmen
Miranda

SEFTEMBER AFFAIR—1951
Joan Fontaine, Joseph Collen

SHANE—I%53
Alan Ladd, Jean Arthur, Van Heflin

SILVER CITY—1951 _
Yvonne De Carlo, Barry Fitzgerald
SOMEBODY LOVES ME—1951
Betiy Hutlon, Ralph Meeker
SOMETHING TO LIVE FOR--1951
Joan Fontaine, Ray Milland,
Wright
S0ON OF PALEFACE—1949
Bob Hope, Jane Russell
S0OMEG OF SURRENDER—19%49
Wanda Hendrix, Claude Eaines
SORROWFUL JONES—1949
Bob Hope, Lucille Ball
SPECIAL AGENT—1%49
William Eythe, Laura Elliott
STALAG 17—1953
William Holden, Dom Tayvlor
THE S5TARS ARE SINGING—1953
Rosemary Clooney, Laurence Melchior

Teresa

——
THE STOOGE—1%53
Martln and Lewis
STREETS OF LAREDO—1949
Macdonald Carey, Willlam Holden
SUBMARINE COMMAND—1951
Williamsm Holden, Mancy Olson
SUNSET BOULEYARD—1%50
Gloria Swanson, 'William Holden
THAT'S MY BOY—195]
Martin & Lewis
THELMA JOHRDAN—19%0
Barbara Stanwyck, Wendell Corev
THOSE REDHEADS FROM SEATTLE—
1953
Rhonda Fleming, Gene Batry
THUMDER IN THE EAST—191)
Alan Ladd, Deborah Kerr
TOF OF THE MORMNIMNG=—1949
Bing Crosby, Ann Blyth, Barry Filzgerald
TROPIC TOME—]951
Ronald Reagan, Rhonda Fleming
THE TURNIMNG POINT—1952
William Holden. Alesis Smith
UNIDN STATION—1950
William Holden, Nuancy
Fitzgerald
THE VANQUISHED—1953
John Payne, Jin Sterling
WAR OF THE WORLDS—18583
Gene Barry, Ann Robinson
WAR PATH—I1%51
Edmund O'Brien, Dean Jngger

(Continued on page 22)
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o cost per THousawo HOMES per commerciaL minure

1. I'VE GOT A SECRET (R. ]. Beynolds, CBS)........%190
2. THE $64,000 QUESTION (BRevlon, CBS)......... . 1.93
3. WHAT'S MY LINE? (Remington Shavers, CBS).... 2.13
4, PEOPLE ARE FUNNY (R. J. Reynolds, NBC)...... 2.16
4. YOU BET YOUR LIFE (De Soto, NBC)...... ..., 2.18
6. $64,000 CHALLENGE (P. Lorillard, CBS)........ 2.38
7. NAME THAT TUNE (Lanolin Plus, CBS)........ 2.73
8. BEAT THE CLOCK (Hazel Bishop, CBS). ......... 2.77
9. THIS IS YOUR LIFE (Procter & Gamble, NBC).... 3.35
10. DO YOU TRUST YOUR WIFE? (Frigidaire, CBS).. 3.76
o cost per Thousaxo MEN VIEWERS per commenciar minure
1. I'VE GOT A SECRET (R. ]. Reynolds, CBS)...... $2.31
2. PEOPLE ARE FUNNY (R. J. Reynolds, NBC)...... 2.39
2. THE $64,000 QUESTION (BRevlon, CBS).......... 2.39
4. WHAT'S MY LINE? (Remington Shaver, CBS)...... 2.42
5. $64,000 CHALLENGE (P. Lorillard, CBS). ......... 2.43
6. YOU BET YOUR LIFE (De Soto, NBC).......... 2.53
7. BEAT THE CLOCK (Hazel Bishop, CBS).......... 3.34
8. NAME THAT TUNE (Lanclin Plus, CBS)........ - 354
9. THIS IS YOUR LIFE (Procter & Camble, NBC).... 4.29
10. TREASURE HUNT (Mogen David Wine, ABC).... 5.20

o cost per THousao WOMEN VIEWERS rer commerciar mimure

1. $64,000 QUESTION (Revlon, CBS).......covuuees $1.70
2. I'VE GOT A SECRET (R. J. Reynolds, CBS)....... 1.74
3. WHAT'S MY LINE? (Remington Shaver, CBS)..... 1.79
3. YOU BET YOUR LIFE (De Soto, NBC)..... cisaes 158
5. PEOPLE ARE FUNNY (R. J. Reynolds, NBC)...... 1.97
6. $64.000 CHALLENGE (P. Lorillard, CBS)......... 2.00
7. NAME THAT TUNE (Lanolin Plus, CBS).......0.. 2.38
8. BEAT THE CLOCK (Hazel Bishop, CBS)....... vae 281
9. THIS IS YOUR LIFE (Procter & Gamble, NBC).... 2.97
10. DO YOU TRUST YOUR WIFE? (Frigidaire, CBS).. 3.53

o cost per THousawo CHILDREN VIEWERS rer commenciar minure
1. PEOPLE ARE FUNNY (R. ]. Reynolds, NBC). .....$2.92

2. BEAT THE CLOCK (Hazel Bishop, CBS)
3. NAME THAT TUNE (Lanolin Plus, CBS). . .v0uuess
4. YOU BET YOUR LIFE (De Soto, NBC). ..
5. I'VE GOT A SECRET (R. J. Reynolds, CBS).

....... err 3.56
4.77

sais wwwes 4hH3
vawaes 2l

6. TREASURE HUNT (Mogen David Wine, ABC).... 5.99

7. THE $64,000 QUESTION (Revlon, CBS), ..

exnesse B3

8. WHAT'S MY LINE? (Remington Shaver, CBS)......10.33

9. BIG SURPRISE (Purex, NBC). ..
10. MASQUERADE PARTY (Olin-Mathieson, ABC). ..

T TR .. 1.
.13.28
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The Top Metwork Programs In Class A Time

R i B A L B MU R

i m%‘ﬁ%m‘ "

This chart 1s the TV industry’s only guide to the comparas food
tive monthly efficiency of Class A time network programa In Bod
defivering audiences Lo Lheir sponsors. It 15 the oaly source 553
for the comparative analysis of costs for reaching men, women Foj
and children wiewers. Each week, comparizons are made of
thows of the same program iype and of shows airing for ad-
vertisers in the same sponsor categesy,

The figure shown for each pregram represents the sponcer's
cost for reaching 1,000 TV homes, men, wemen or children per
minule of commercials, Thess [fgures were reached by divide &5
Ing each show's total program and net time cocls by the total £
pumber of homes, mem, women and children under 16 reached =03
by the program, as determined by American Research Bureau. Z
These results then were divided by the allccated commercial 25
minutes In Lhe program, Net {ime and program costs wsed
are estimates made by The E:Ilhnr-:} after extensive research,
S ' ; 5
ST e T R 5 A h

( nmedx, Variety & Music Sbo WS

by Cost Per Thousand
Per Commercial Minufe
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GODFREY'S TALENT SCOUTS (Toni, CBS). ...
RED SKELTON SHOW (Pet Milk, ABC)
JACKIE GLEASON SHOW (P. Lorillard, Bulowva, CBS) 2.81
YOUR HIT PARADE (Warner-Lambert, NBC)

-----------------------

3. PERRY COMO SHOW (Sunbeam, Noxzema,
6. JACKIE GLEASON SHOW (P. Lorillard, Bulova, CBS) 3.68
7. STEVE ALLEN SHOW (Brown & Williamson, Jer-

gens, Mavbelline, NBC). ....covvuviuninsnnnnns
8. ARTHUR GODFREY (Toni, Pillsbury, CBS)........ 4.57
9. CIRCUS TIME (Participating, ABC).

10. YOU ASKED FOR IT (Best Foods, ABC)..........

st el e s nphd e mim . b g

" '-" -
%"hﬁ g Pty o AT

o cost per THousawD HOMES per commenciar minure

1. LAWRENCE WELK SHOW (Dodge, ABC)........$110
2, ED SULLIVAN SHOW (Lincoln-Mercury, CBS).... 1.49
3. ARTHUR GODFREY (Toni, Pillsbury, CBS)...... 1.2
4. LAWRENCE WELK'S TOP TUNES (Dodge, ABC) 2.07
5. DISNEYLAND (Amer. Motors, Derby Foods, ABC) 2.16
6. PERRY COMO SHOW (Sunbeam, Noxzema, S&H,
NBC) v vvrenrnssrsnnsansarssresenessssssss Dol
7. RED SKELTON "iHﬂW (Pet Milk, CBS).......... 292
8. GODFREY'S TALENT SCOUTS {Tum CBS)...... 2.99
9. JACKIE GLEASON SHOW (P. Lnnl]nrr] Bulova,
215 - - § o SO ——— 3.00
10. YOU AEKED FDH IT [Eesl Foods, ABC)......e0.. 3.08
o o5t per thousawp MEN VIEWERS per commenciar mimute
1. LAWRENCE WELK SHOW (Dodge, ABC)........ $1.12
2. ED SULLIVAN SHOW (Lincoln- \IEI’ELII"'F.. CBS).... 1.42
3. ARTHUR GODFREY (Toni, Pillsbury, CBS}........ 2.03
4, LAWRENCE WELK'S TOP TUNES {Dudge, ABC).. 2.14
5. PERRY COMO SHOW (Sunbeam, Noxzema, S&H,
N ) e e L e e ] 2.48
6. DISNEYLAND (Amer. Motors, Derby Foods ABC).. 2.87
7. STEVE ALLEN SHOW {Hrnwn & “Williamson, Jer-
gens, Maybelline, NBC)........cvvvvvvvnen.ss 290
8. YOU ASKED FOR IT (Best Foods, ABC)..... ceee 304
9. JACKIE GLEASON SHOW (P. Lorillard, Bulova, CBS) 3.23
10. RED SKELTON SHOW (Pet Milk, CBS)........... 3.36
o cosr per THousao WWOMEN VIEWERS pen commenciar mnure
LAWRENCE WELK SHOW (Dodge, ABC). ....... $ .92

ED SULLIVAN SHOW (Lincoln-Mercury, CBS).... 1.17
ARTHUR GODFREY (Toni, Pillsbury, CBS).......
PERRY COMO SHOW (Sunbeam, Noxzema, S&H,

1.49
.. 1.68

LAWRENCE WELES TOP TUNES (Dodge, ABC) 1.88
DISNEYLAND (Amer. Motors, Derby Foods,

ABC) 2.67
eo L
.......... 2.79

2.81

o cost per Thousawp CHILDREN VIEWERS »sen commencia minute

1. DISNEYLAND (Amer, Motors, Derby Foods, ABC), .$1.72
2. LAWRENCE WELK SHOW (Dodge, ABC)
3. ED SULLIVAN SHOW (Lincoln-Mercury, CBS). ...
4. PRODUCER'S SHOWCASE (Buick, Whirlpool-

2.31
2.58

S&H,

1 4% 2 F 0¥ 0 F 8

3.66

3.98

4.85
9.09

T T R L ]

Thesa listings appear nowhers bui on thess pages. They are copyrighted by The Billboard Pobllshing Company and no mse of any kind may be made of them
without The Billboard's consent, Beqguesis for such consent musi be submilied In wrillng to the publishers of The Billboard, 1504 Broadway, New York 36, M. Y.

WwWw americanradiohistory com
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THE BILLBOARD

Thrilling musical starring Rory Calhoun,

Danger Is My Business

A man for hire anywhere, any time.

Clipper Ship

Stirring sagas of the sea.

The Shape, The Face
and The Brain

Comedy starring Mamie Van Doren,
Gail Robbins and Virginia Fields.

Shore Leave

Comic Paul Gilbert joins the Navy.

‘Tom, Dick and Harry

Gene Nelson, Joe Mantell and Marvin Kaplan
star in this situation comedy.

You Can’t Take It With You

Pulitzer Prize-winning fun for the family.

Casey Jones

Alan Hale Jr. as the fabulous engineer.

Johnny Wildlife

World-wide adventures in color.

B T e e
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z W Standing Room Only

lvanhoe

Based on Sir Walter Scott’s classic, starring
Roger Moore.

The Book of Books

Historic spectaculars in color,

University Award Theatre

Dramatic anthology plus contest excitement.

Dr. Mike

Human interest dramas in big city hospital
starring Keith Andes.

The Leathernecks

Peacetime adventures of the Marine Corps.

The Web

Brand new suspense filled dramas,

Johnny Nighthawk

Adventures of a free lance pilot.

Ranch Party

Informality, music and humor with
Tex Ritter.

— ——

Top stars in top dramas,
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couple of months ago a milestone was passed when McCann-Erickson TV-Radio billing hit
a rate of a hundred million dollars annually. A glance at the accompanying charts shows
that this covers every radio and TV network, hundreds of local stations— every kind of
progromming —every type of commercial.
Like all agencies, and most people, we like to set ourselves goals. Probably it was one of
our goals to be the first to reach the hundred million mark in this field—but right now there's
only time to thank the many people responsible for having done it. The networks and stations
who have done so much to bring these media to their present high point of effectiveness. .,
the producing outlets and the talent agencies who have contributed so much to the quality
of our product.

McCann-Erickson, Inc.

New York, Boston, Atlanta, Clevelend, Deftroit, Chicago, Louisville, Houston,
Dollas, S5an Francisco, Los Angeles, Portland ond offices throughout the weorld.

www americanradiohistorv com
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Network and Regional TV Programs

NIGHTTIME

Special Programs
Cinderella

Great Sebastians, The
Mayerling

Mr, Broadway

Romeo and Juliet
Ruggles of Red Gap
Shower of Stars

One Hour

Climax

Disneyland

Jackie Gleason Show

Robert Monigomery Presents
Studio One

Warner Brothers Presents
Wednesday Night Fights

aTa® Ny
R Wl
£ e B
Lo b dal Tl
3 #!‘l‘

Half Hour

Adventures of Jim Bowie

Crunch and Des

Death Valley Days

Dragnet

Esso Golden Playhouse

Gale Storm Show, The

Lone Ranger |

National Biscuil Theatre

MNoah's Ark |

Texas in Review ‘
|

Quarter Hour
Coke Time

Esso Reporter
Powerland U.5.A.
Sohio Reporter
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DAYTIME

Half Hour

Lone Ranger

Sky King

Quarter Hour

Bob Crosby

Don McNeil

Garry Moore

Home

House Parly

‘It Could Be You
Mickey Mouse Club
Ohio Story

Dur Miss Brooks
Queen For A Day
Tennessee Ernie Ford
Today

Valiant Lady

THE BILLBOARD

Clients using other than Network Programs:

TELEVISION

American Safety Razor Corp.
American Trust Co.

Bell Brand Foods, Lid.

Bulova Walch Co.

California Packing Corp.
California Spray Chemical Corp.
California Wine Association
Chesebrough-Fond's Inc,

Chrysler Division

Cleveland Electric llluminating Co.

Coca-Cola Boltling Companies
{Various Cities)

Columbia Records, Ing

Cowles Magazines, Inc.

Columbus & Southern Ohia
Electric Co.

Esso Standard Oil Company

Gray Drug Stores, Inc.

Liggetl & Myers

Lincoln Bank & Trust Co.

Lucky Lager Brewing Company

Mead-Johnson & Co.

The Mennen Company

Milk Foundation, Ine.

National Biscuit Company
(Various Producls)

National Lead Co.

The Nestlié Company, Ine.
{Various Fmdur.'lsj

*Ohio Bell Telephone Company

Pacific Power & Light Company
Rival Packing Co.
5. 0. 8. Company

lSuulh:m California and Soulberm

Counties Gas Companies

www americanradiohistorv com
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Standard Oil Company (Ohio)
Stegmaier Brewing Co.
Swift & Company

(Various Products)

RADIO
Allied Chemical & Dya Corp. )
Barretl Division
American Safety Razor Corp.
American Trust Co.
Bulova Watch Co.
California Packing Corp.
{Del Monte)
California Spray Chemical Corp,
California Wine Association
Central Yermont Railway
Chesebrough-Pond's Inc.
Chrysler Division
Cleveland Electric NMuminating Co,
-Cola Boliling Companies
{hmu:%mn}l "

Columbia Records, Ing.

Esso Standard Oil Co.

Gray Drug Stores, Inc.

The Halle Bros, Co.

Hampden Brewing Co.
Humble 0l Co.

Liggelt & Myers

Lucky Lager Brewing Company
Lyon Tailoring Inc.
Manufacturers Trust Company
Mead-Johnson & Co.

The Mennen Company

The Milk Foundation

The Milnot Co.

National Biscuit Com
(Various Prod "m}ﬂﬂl

National City Bank of Cleveland

‘i’hl Nestlé Com Ing.
*(Various Prod “?j

Norwegian Canners Assoc.
Ohio Bell Telephone ﬂnmlllllﬂ

m

Pacific Power & Light Company
Rival Packing Co.

Seeck & Kade, Inc.

S. 0. 5. Company

Southern California and Southern
Counties Gas Companies

Standard Oil Company (Ohio)
Stegmaier Brewing Co.

Swilt & Company

Tidy House Products Co.,

o
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1,350 Post-1948 Movies

& Continued from page 18

JUNGLE PATROL—1%48
Kristine Miller, Arthur Franz

KANGAROOD—1952

Dan Dailey, Anne Bancroft

WHEN WORLDS COLLIDE—1%51
Richard Derr, Barbara Rush
WHISPERING SMITH—1949
Alan Ladd, Brendas Marshall

20TH CENTURY-FOX

ALL ABOUT EVE—1%50
Bette Davis, Ann Baxter
AMERICAN GUERILLA IN THE
PFHILIPPINES—1950
Tyrone Power, Micheling Prelle
ANNE OF THE INDMES—1951
Jean Peters, Louls Jouwrdan
APARTMENT FOR PEGGY—1948
Jeanne Crain, William Holden
AS YOUNG AS YOU FEFL—1951
Monty Wooley, Thelma Riuer
. BEAUTIFUL BLONDE FROM BASHFLUL
BEND—19%49

Betty Grable, Cesar Romero
BELLE STARR'S DAUGHTER—1%48
George Montgomery, RHuth Roman
BENEATH THE 11-MILE REEF—1%3)
(ClnemaScope)
Terry Moore, Robert Wagner
THE BIG LIFT—1%50
Montgomery Clift, Paul Douglas
THE BLACK ROSE—1%50

HOW TO MARRY A MILLIONAIRE— | KING OF THE KHYBER RIFLES—1%54

1953 (ClmemaScope) (ClonemaScope)
Marfllvsm Monroe, Betty Grable, Lauren

Bacall Rennia

1 CAN GET IT FOR YOU WHOLESALE | LADY IN THE IRON MASK—1951
Louis Hayward, Patricia Medina

=—1951
Susan Hayward, Dan Dailey

1 WAS A MALE WAR BRIDE—1%49
Gary Grant, Ann Sheridan

I'D CLIMB THE HIGHEST MOUNTAIN
—195]

LET'S MAKE IT LEGAL—1%51

LES MISERABLES—1951
Michael Rennle, Debra Paget

Suvsan Hayward, William Lundigan
I CHEATED THE LAW—1949

Tom Conway, Steve Brodie
I DON'T CARE GIRL—1%953

Mitzi Gaynor, David Wayne
I'LL GET BY—1%950

William Lundigon, June Haver
I'LL NEVER FORGET YOU—19%1

Tyrone Power, Ann Blvih
INFERNO=—1953 (3Dy)

Robert Ryan, Rhonda Fleming
IT HAFPENS EYERY SPRING—I1%49

Ray Milland, Jean Pelers
THE JACKPOT—1950

James Stewari, Barbara Hale
JAPANESE WAR BRIDE—1951

Shirley Yamaguchi, Don Taylor
JOURNEY INTO LIGCHT—1%51

Sothern
LOYE MNEST—1951
William Lundigan, June Haver
LOVE THAT BRUTE—I950
Paul Douglas, Jean Peters
LUCKY NICK CAIN—1951
George Raft, Coleen Gray

Jean Peters, Jeffrey Hunter
LYDIA BAILEY—1952

Dale Roberizon, Anne Francis
MAN CRAZY—1953

Meville Brand, Christine White
MAN IN THE ATTIC—1%53

Moore

Maureen O'Hara, Peter Lawford
THE KID FROM LEFT FIELD—1913

Tyrone Power, Terry Moore, Michael

Claudette Colbert, Macdonald Carey

A LETTER TO THREE WIVES—1%49
Jeanne Crain, Linda Darnell, Ann

LURE OF THE WILDERNESS—1%51

Jack Palance, Constance Smith
MAN ON A TIGHTROFE—1353
Frederie March, Gloria Grahame, Terry

THE MAN WHO CHEATED HIMSELF—
1951
Lee J. Cobb, Jane Wyatt
MEET ME AFTER THE SHOW-—1951
Betty Grable, Macdonald Carey
A MILLIONAIRE FOR CHRISTY—1951
Fred MacMurmay, Eleanor Parker
MISS MINK OF 1949—1949
Jimmy Lydon, Lois Collier
MISS ROBIN CRUSDE—19%4
Amandns Blake, George MNader
ME. 880—1950
Burt Lancaster, Dorothy McGuire
M. ﬂEL\r‘EDEHE GOES TO COLLEGE
e b
Clifton Webb, Shirley Temple
MR. RELVEDERE RINGS THE BELL—
1951
Clifton Webh, Joanne Dru
MISTER SCOUTMASTER—1%%3
Chifton Webb, Edmund Gwenn
THE MODEL AND THE MARRIAGE
BROKER—1951
Jeanne Crain, Thelma Ritter
MONKEY BLUSINESS—1952
Cary Grant, Marilyn Monroe
MOTHER DIDN'T TELL ME—19%50
Dorothy McGuire, William Lundigan
THE MUDLARK—1951
Irene Dunne, Alec Guinesg
MY BLUE HEAVEN—19%8
Betiy Grable, Dan Dailey
MY COUSIN RACHEL—1953
Hivia de Havilland, Richard Burios
MY PAL GUS—]1943
Richard Widmark, Joanne Dra

el
MY WIFE'S BEST FRIEND—1%%1
Anns Baxter, Macdonald Carey

NEW FACES—1954
Eartha Kiit, BEobert Clary

NIAGARA—1953
Marllyn Monros, Joseph Colien

NIGHT AND THE CITY—19%0
Richard Widmark, Gene Tierney

NIGHT PEOPLE—1%54 (ClnemaScope)
grtgﬁr}' Peck, Broderick Crawford, Rlita
arm
NIGHT WIND—1948
Charles Ruossell, Virginia Chiicling
NIGHT WITHOUT SLEEP—19%52
Gary Merrill, Linda Darnell
NO HIGHWAY IN THE SKY—1%3]
James Stewart, Marlene Dietrich
NO WAY OUT—1530
Richard Widmark, Linda Darnell
0. HENRY'S FULL HOUSE—1951
All-Star Cast
0OH, YOU IEAI.TTII-'L[. DOLL—1%4%
Mark Stevens, June Haver
ON THE RIVIERA—1951
Danny Kaye, Gene Tierney
DUTCASTS OF POKER FLAT—1951
Dale Robertson, Anne Baxier
FANIC IN THE STREEST—1%50
Richard Widmark, Paul Douglas
FEDFLE WILL TALE—I1951
Cary Grant, Jeanne Cran
FHONE CALL FROM A STRANGER—
1951
ahelley Winters, Gary Merrill

Sterling Havden, Viveca Linfors

Tyrone Power, Orson Welles o e ” e
BLOODHOUNDS OF BROADWAY—1951 | &% b

Miizl Gaynor, Scoii Brady
A BLUEPRINT FOR MURDER—1%53 :

Joseph Cotten, Jean Peters, Gary Merrill | 250
BROKEN ARROW=—19%%0

James Stewart, Debra Paget
BUNGALOW 19—1%4

Tom Conway, Margaret Hamilton
CALL ME MADAM-—15%53

Ethel Merman, Donald O'Connor
CALL ME MISTER—1%51

Betty Grable, Dan Dailey
CANADIAN PACIFIC—194%

Randelph Scout, Jane Wyatt
THE CARIBOO TRAIL—I1950

Randolph Scoit, Gabby Haves
CHEAFER BY THE DOZEN—19%0

Jeanne Craln, Clifton Webb
CHICKEMN EVERY SUNDAY—1%4%

Dian Dualley, Celesie Holm
CITY OF RBAD MEN—1953

Jeanne Craln, Dale Roberison
COME T THE STABLE—1%4% *

Loretts Young, Celeste Holm
DAKOTA LIL—1%50

George Montgomery, Rod Cameron,

fﬂaminued on page 24‘}
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This chart I3 the T'il' lndustu‘l mh' guide to the compara- &£
ilve monthly efficiency of Clazz A time network programs in 259
dellvering audiences Lo Lheir sponsors. It 15 the enly source ki
for the comparative analysis of costs for reaching menm, women &
and children wiewers. Each week, comparisoms are made of 7o
shews of the same program type &nd of shows Airing for &d-
dertisers In the same sponsor category.

The figure shown for each program represents ibe sporser’s 550
cest for reaching 1000 TV bomes, men, women or children per
micuie of commerciale Thess figures were reached by divid-
Ing each show's total program and nel time costs by the fotal =0
number of homes, men, women and children wnder 16 reached
by the program, @s determined by American Research Bureau, ¥
These results then were divided by the allocated commercial o=
menutes in Uhe pregram. MNet time and program costs used
Sy estimates made by The I!Iibwﬂ -Itu extensive research,

The Top Netwerk Programs In Class A Time
Ranked by Cost Per Thousand
Per Commercial Minule

i L S R I e fj "
”ﬂﬂ' fmt & Sﬂﬂm 5‘0“ Adventure, Mystmf & Western Shows

o cost per Thousano  HOMES pex commencia momne o cost pen THousawp HOMES per commemciar Minure

§
X

Marie Windsor 1. PERSON TO PERSON (Amoco, CBS)......... v+ 32,08
B it M S 2. SUEI‘LDS?Y NEWS SPECIAL (Pharmaceuticals, Inc., e 1. WYATT EARP (Procter & Gamble, ABC).......... $2.45
Bake o kRN . a1 9, ADVENTURES OF ROBIN HOOD (Wildroot, CBS) 2.60
D et Crain, Michacl Remie. - oG D5 NEWS (American Home Prod- - 3. LASSIE (Campbell, CBS). + ... .vvvvvesreenssens.s 268
" Gecgory Petk, Shsgas Favwhed. 4. NBC NEWS CARAVAN (Various, NBC).......... 3.56 4. THE LINE-UP (Procter & Gamble, CBS)........... 287
THE DAY THE EARTH S$TOOD STILL— 5. CAVALCADE OF SPORTS (Gillette, NBC)........ 3.65 5. LONE RANGER (Swift, ABC)...occivrrnannesaas 291
2 : ohns-Manville, s sebea . ick, NBU)..ooetunirssnnssineans o
i et i S et * 6. MEET THE PRESS (Johns-Manville, NBC) 4,04 6. DRAGNET (Schick, NBC) 3.07
DEADLINE U. §. A—1952 7. WEDNESDAY NIGHT FIGHTS (Pabst, ABC)...... 4.22 6. ZANE GREY THEATER (General Foods, CBS)..... 3.07
Humphrey Bogart, Ethel Barrymore 8. JOHN DALY NEWS (Miles Labs, ABC)........... 4.51 8. CUNSMOKE (Li kM CBS 1.39
" Richard Basshart, Gary Meril s TOERE. OB (State Farm Insurance, 5. RIN TEHITIH{{HEEBu:aI Biscuit, M?E;” ''''''''' 356
R R g R 0 T W e 2.37 : g 3 TeAdssaaeanes
" larees: Mason, Jesica Tesidy 10. NATIONAL BOWLING CHAMPIONS (General Ci- 10. CRUSADER (R. J. Reynolds, CBS) +.vvvvvevsser.. 3.62
e il e A R d L R R e S T SR vesa 6.48
D Richasd Widmark, Don Taylor o cos7 pen Thousiw MEN VIEWERS pex coummer mimure o cost per Thousane MEN VIEWERS »ex commerciar mimure
DIPLOMATIC COURIER—1952 1. CAVALCADE OF SPORTS (Gillette, NBC)........$3.13
o Divome Power, Pattels Neal 2. PERSON TO PERSON (Amoco, CBS) ............. 3.21 1. WYATT EARP (Procter & Gamble, ABO).......... $2.71
Richard Widmark, Marilyn Monroe 3. MEET THE PRESS (Johns-Manville, NBC)........ 3.91 2. ADVENTURES OF ROBIN HOOD (Wildroot, CBS) 3.33
IH:.:FII:I Hﬂ&ﬂf THE SHELTERING 4, DOUG gﬂ;}?’ﬁﬂﬂﬂ NEWS (American Home Prod- o2 3. LASSIE (Campbell, CBS) 1.62
: ucts, CBS) .....covvurvnnnronnnrvanrnnnnnin, . 3 : Rl e R AR,
J&Hg%ﬂ%lgﬁfﬂﬁa gﬂuﬂﬂf A X SUNDAY NEWS SPECIAL {I'hitrmllctut:ir:lh .IIIII:'-,, 3. DRAGNET {I.-.l,ggﬂtt & Mym. NBC}-.- R 3.?2
Richard Widmark, Lionel Barrymore ) s e e e L A AR R s o 08 5 ZANE GREY TEFE&'I‘EH (General Foods, CBS)..... 3 7 3
n%I_!:.:;H trﬂh'-l'—lﬁl 8. NBC NEWS CARAVAN (Various, NBC}. sviressas 2B 6. GUNSMOKE (Liggett & Myers, CBS)..... S e AT
ELOPMENT—1981 P 7. RED C‘?}HBEH’E CORNER (State Famn Insurance, = 7. THE LINE-UP (Procter & Gamble, CBS).......... 3.79
Clifton Webb, Anne Francis R om omm R R N R R R R RN R BN R B RN mEE W WS 4 3 ﬂ EHHS.&D‘ER I:R I E'E ﬂ]dS 'EES} 445
EVERYRODY DOES IT—1949 8. JOHN DALY NEWS (Miles Labs, ABC)........... 4.74 : gy A i Bt ni sl s :
Paul Douglas, Linda Darnell, Celests 9. WEDNESDAY NIGHT FIGHTS (Pabst, ABC)...... 5.04 9. NAVY LOG (U.S. Rubber, ABC)....ccvninvuncnnnn 4.49
- 10. NATIONAL BOWLING CHAMFIONS (General Ci. | 10. LONE RANGER (Swift, ABC). .« veuvveensn... .. 474
J in, an T T N T A ;
ot TARMER TAKES A WiFE-— o5 micen - o
iy G, e toion e | @ st it w0 WOMEN VIEWERS vex comncs womre o cosr e st WOMEN VIEWERS vex commct woure
Fred MacMurray, Maureen ('Hara 1. PERSON TO PERSON (Amoco, CBS).....0vuev.. $2.30
hﬂ:‘d:lﬁ ;;I: FpgTﬂlfn:Lms_lm 2 EU&‘IB]II{;.;.Y NEWS SPECIAL (Phannacﬂuﬂ::n]s, Ine., 208 1. WYATT EARP (Procter & Gamble, ABC).......... $2.64
™ EBALL — 194 2. THE LINE-UP (Procter & Gamble, CBS).......... 27
Mickey Rooney, Pat O'Brie 3. DOUG EDWARDS NEWS (American' Homo Prod- 3. DRAGNET (Liggett & Myers, NBC). . uu.ueuun.. 2,83
FIXED BAYONETS 1951 el BRI Y e e e SRS 3.48 88 y
m!f&a# %Slgwaﬁ.ulzfchmd Baschart 4. NBC NEWS CARAVAN (Various, NBC). ...vuve.. 3.58 4. LASSIE (Camphf:ﬂ. GBE) i s iR . 2.89
Ainw Buimor, Gletts Tort 4. JOHN DALY NEWS (Miles Labs, ABC)....c00e... 3.58 5. GUNSMOKE (Liggett & Myers, CBS)............. 3.29
H::lltjrﬂu‘l.:ifsj SAKE—1950 f? EIEET THE PRESS {’]ﬂhns-]:r{hr;;rﬂ]e, NEC; ..... b g,ﬂl 8. ZANE GREY THEATER (General Foods, CBS).... 3.43
L ans. Bennel AVALCADE OF SPORTS (Gillette, NBC)........ 35.00 7. ADVENTURES OF ROBIN HOOD (Wildroot, CBS) 3.45
™ . . »
rlﬂgﬂmiﬂu‘?ﬁﬁﬁ 8. i WLING CHANTIONS (ol o 8. CRUSADER (R. J. Reynolds, CBS)............... 3.68
Richard Widmark, Dana Andrews 9. RED BARBER'S EﬂHHEH{St:tnF:rm '1]1'5[,;;“'..:,_. 9. BROKEN ARROW (General Electrie, ABC)........ 4.37
e N AR MLANIES— 10 BT T e e 758 | 10. LONE RANGER (Swift, ABC) ..... v 485

10. WEDNESDAY NIGHT FIGHTS (Pabst, ABC)...... 9.87

o cost per whousamo CHILDREN VIEWERS rex commeomar mivure
1. JOHN DALY NEWS (Miles Labs, ABC),.... coaea ¥ 6.80

THE GIRL NEXT DOOR—1953
June Haver, Dan Dailey

GIRL ON THE BRIDGE—1951
Hugo Hass, Beverly Michacls

THE GLORY BRIGADE—I%9%53

e cost per Thousawo CHILDREN VIEWERS rer commmmana nnmll

Victor Mature, Richard Fgan 2. WEDNESDAY NIGHT FIGHTS (Pabst, ABC)..... 9.15 1. LASSIE (Campbell, CBS).....uvvurarenaaeanenn .$1.89
L Ca e 3. DOUG EDWARDS NEWS (American Home Prod- 2, LONE RANGER (Swift, ABC) ...0cvvieverinnens 2.23
THE GUNFIGHTER—158 ucks; OB} sovevasepnorsonnanton sunssanres JL00 3. ADVENTURES OF ROBIN HOOD (Wildroot, CBS) 2.25

Gieay Pack, HE Wocat 4. PERSON TO PERSON {Amoco, CBS). ......0e.r. 13.56 = i g
THE GUY WHO CAME BACK—1951 5. NBC NEWS CARAVAN (Various, NBC). .. v0ess.. 14.26 4. RIN-TIN-TIN (National Biscuit, Jorronaainaia. 24
;}2ul Douslas, Joan Beaner 6. MEET THE PRESS (Johns-Manville, NBC). ....... 15.64 5. ROY ROGERS (General Foods, NBC).............. 2.89

- Locsils Youss, Feassi Gl 7. CAVALCADE OF SPORTS (Gillette, NBC)...... 29.45 6. WYATT EARP (Procter & Gamble, ABC). ......... 208
HALLS OF MONTEZUMA—1951 8. NATIONAL BOWLING CHAMPIONS (General Ci- 7. MY FRIEND FLICKA (Colgate-Palmolive, CBS). ... 3.04
MELL AND HIGH WATER G954 BAn, _NBO): & s mnss sonn b s g e xoee RELS 8. THE BUCCANEERS (Sylvania, CBS)............. 3.17

;mdhul Bella Darvi, David o BET'%EBMEH S : EDR NER {Stntu Farm Immm,iﬁlﬂ 9. ADVENTURES OF JIM BOWIE (Chesebrough-
Wayne ' ' 10. SUNDAY NEWS SPECIAL (Pharmaceuticals, Ine., Ponds, ABC) ..ovvvernnrianneanens Crernrenes 3.41
BOUSE OF STRANGERS—1949 CBS) vuvennsrnrennasssnsnnsrannsnssnsnssss DBJ4 ' 10. CIRCUS BOY (Reynolds Metals, NBCK ivv covicess 3.87

ard Conie, Eumm Havward, Edward
G. Roblnson

HOUSE OM T‘EI.!EEMH HILL—1951
Valenting Cortess, William Lundigan

Thess Hrll pear nowhers bat thesa pages. They are copyrighted by The Billbeard Fublishing Company and no was of any kind may be made of them
I‘lﬁll nn:-lﬂmﬂ‘- (TITITN l::ltl‘ll for snch u:,nni must be submitted ia writing to the publishers of The Billboard, 1584 Broadway, New Yerk 8, N. ¥.
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Every night the premiere of an

outstanding MGM hit, telecast

-

in its entirety. Monday thru

Friday at 10:30 P. M. and

Saturdays at 11:00 P. M.

et

Full 723 picture MGM |

L
e
s

et
s

e T
S L
L A
e

library, now available on

)

Ry

program, partial program

Ll

R

or participating basis

at low, low rates.

MBC pepresented Nationally by EDWARD PETRY and COMPANY INC,

W americanradionisiory com = —_—— g = L o)
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1,350 Post-1948 Movies

® Continued from page 22

ALL I DESIRE—1953
Barbara Stanwyck, Richard Carlsom

APACHE DRUMS—1951
Stephen McNally, Coleen Gray

BACK TO GOD'S COUNTRY—1953

FICKUF ON SOUTH STREET—1953
Richard Widmark, Jean Peters, Thelma
Ritter

PINKY—]1%49
Jeanne Crain, William Ludigan, Ethel
Barrymore

PONY SOLDIER—1%51
Tyroné Power, Cameron Mitchell

FOWDER RIVER—195)

Rory Calhoun, Corinne Calvet

PRESIDENT'S LADY—195)

Susan Hayward, Charlion Heston

FRIDE OF §T. LOUIS—1%%2
Dan Dailey, Joanne Diruo

FRINCE OF FOXES—19%49
Tyrone Power, Orson Wellea
FRINCE VALIANT—1%34 (CinemaScope)
James Mason, Janet Leigh, Robert
Wagner
RACING BLOOD—I1934
Bill Willams, Jean Porter
RAWHIDE—1%51
Tyrone Power, Susan Hayward
RED SKIES OF MOMTANA—1951
Richard Widmark, Constance Smith
RETURN OF THE TEXAN—1%E1
Dale Robertson, Joanne Diru
ROAD HOUSE—1943
Ida Lupino, Cormel Wilde, Richard
Widmark
THE ROBE—195) (ClnemaScope)
Jean Simmons, Richard Burion,
Maiure
THE ROCKET MAN—19%4
Charles Coburn, George Winslow
ROSE OF NIMARRON—1952

Jack Buectel, Mala Powers
RUBY GENTRY—I195)
Jennifer Jones, Charlton Hesion

SAILOR OF THE KING—I93)
Jeffrey Hunier, Micheael Bennie

SAND—1949
Mark S1evens, Coleen Gray

Victor

Rock Hudson, Steven Cochran
BAGDAD—194%

UH"A"EHEAL Maureen O'Hara, Vincent Price
BATTLE AT APACHE PASS—19%1
llHTERHATIuH“'L John Lund, Beverly Tyler
ABANDONED—1949 BECAUSE OF YOU —]952

: Loreita Young, Jeff Chandler
Dennis O'Keele, Gale Siorm BEFDTIME FOR BONZO—1951
1953 BEND OF THE RIVER—1952
A&C James Stewart, Arithur Kennedy
ABRBOTT & COSTELLO IN THE FOR-|THE BLACK CASTLE—1951
EIGN LEGION—1950 Stephen McMally, Richard Greens
A&C BONZD GOES TO COLLEGE—I1951
ARBDTT & COSTELLD MEET DR. Edmund Owenn, Maureea O"Sullivan
JEKYLL & MR. HYDE—1953 BORDERLINE—1950
A& C Fred MacMurray, Claire Trevor
ABBDTT & COSTELLD MEET THE IN-| BORDER RIVER—1954
VISIELE MAN—I1951 Joel McCrea. Yvonne De Carlo

A& C BRIGHT VICTORY-—=1951

ABROTT & COSTELLO MEET THE Arthur Kennedv, Peggy Dow
KILLER—1%4% BRONCO BUSTER—1952 =
A& C John Lund, Scoit Brady

AGAINST ALL FLAGS—1951
Erroll Flynn, Maureen ©'Hura
ATR CADET—1%51
Steven McMally, Gall Rumell
THE ALL-AMERICAN—I1953
Tony Curtis, Lori Nelson

BUCCANEER'S GIRL—1930

Yvonne De Carlo, Phillip Friend
CALAMITY JANE & SAM BASS—1949

Yvonne De Carlo, Howard Dulf
CATTLE DRIVE—19%4%

Joel McCres, Dean Stockwell

THE SECRET OF CONYICT LAKE—195] | 74

Ethel Barrvmore, Glenn Ford
SILYER WHIP—1953
Rory Calhoun, Dale Roberson
SLATTERY'S HURRICANE—1%49%
Linda Darnell, Richard Widmark
ENOWS OF KILIMANJARQ—195]
CGregory Peck, Susan Hayward, Arms
Gardner
BOMETHING FOR THE BIRDS—1952
Victor Malure, Patricia Meal
THE STAR—195)
Bette Davis, Sterling Havden
ETARS AND STRIPES FOREVER—1952
Clifton Webb, Ruth Hussey
STEEL TRAP—1951
Joseph Cotten, Teresa Wright
STELLA—1950
Ann Sheridan, Victor Mature
EWORD OF MONTE CRISTO—195%1
George Montgomery, Paula Corday
TAKE CARE OF MY LITTLE CGIRL—
1951
Jeanne Crain, Jean Peters
TAXI—1953
Dan Dailey, Constance Smith
THAT WONDERFUL URGE—1%4%
Tyrone Power, Gene Tierney
THIEF OF VENICE—1953
Muoria Montez, Paul Christian
THIEVES' HIGHWAY—1%4%
Richard Conie, Valentia Cortesa
THE THRITEENTH LETTER—1951
Charles Boyer, Linda Damell
THREE CAME HOME—1%50
Claudette Colbert, Patric Knowles
THREE YOUNG TEXANS—1954
Mitzi Garnor, Keefe Brasselle,
Hunter j
THY NEIGHBOR'S WIFE—159421
Hugo Hags, Cleo Moore
A TICKET TO TOMAHAWEK—1%5p
Dan Dailey, Ann Baxter
TITANIC—1953
Clifton Webb, Barbara Stanwyck, Robert
Wagner
TONIGHT WE SING—195)
David Wayne, Erio Pinza
TREASURE OF THE GOLDEN Cﬂ"ﬂ}ﬂll
— 1951
Cornell Wilde, Constance Smith
TWELYE OCLOCK HIGH—I950
Gregory Peck, Hugh Marlowe
TWD FLAGE WEST—I1950
Linda Darnell, Joseph Cotlen
UNDER MY SKIN—1950
John Garfield, Micheline Prelle
UNFAITHFULLY YOURS—1948
Rex Harrison, Linda Damell
VICKI—1953
+ Jeanne Crain, Jean Peters
VIVA ZAPATA—1952
Marlon Brando, Jean Peicrs
WABASH AVENUE—I?30
Betty Grable, Victor Mature
WAIT 'TIL THE SUN SHINES NELLIE—
1952
Jean Peters, David Wavne
WAY OF A COUCHO—1952
Gene Tierney, Rory Calhoun
WE'RE NOT MARRIED—[952
Ginger Ropers, David Wavne
WHAT PRICE GLORY—1952
James Cagney, Dan Dailey
WHEN MY BABY SMILES AT ME—1948
Betty Grable, Dan Dailey
WHEN WILLIE COMES MARCHING
HOME—1950
Dan Daifley, Corinne Calvet
WHERE THE SIDEWALK ENDS—1950
Dana Andrews, Gene Tierney
WHIRLPOOL—19%50
Gene Tierney, Jose Ferrer, Richard Conte
WHITE WITCH DOCTOR—1953
Susan Hayward, Robert Miichum
WITH A SONG IN MY HEART—1951
ousan Hayward, David Wayne
YELLOW SKY—1%48
Gregory Peck, Anne Baxter, Richard
Widmark
YOU'RE IN THE NAVY NOW—191
Cary Cooper, Janue Greer
YOU'RE MY EVERYTHING=1949

Anne Baxter, Dan Dalley

Jeffrey
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Autmtwe & Petroleum .S'ponsm

o cost per THousano HOMES eer commerciaL mimure

1. DODGE (Lawrence Welk Show, ABC)............$1L10
2. LINCOLN-MERCURY (Ed Sullivan Show, CBS).... 1.49
3. CHRYSLER CORP. (Climax! CBS)........... AP (= i
4. DODGE (Lawrence Welk's Top Tunes, ABC)...... 2.07
5. DE SOTO (You Bet Your Life, NBC)..... erneess 2,16
5. AMERICAN MOTORS (Disneyland, ABC)......... 2.18
7. FORD (Emie Ford Show, NBC)........cvienneees 309
8. GULF OIL (Life of Riley, NBC). % .. evvvrrnens . 332
9. COODYEAR TIRE (Coodyear Playvhouse, NBC).... 3.44

10. STUDEBAKER-PACKARD (NBC News Caravan,
NBC) v vvvvvnnrnnnernnsns e e vienes 3.50

o os7 per THousaNp MEN VIEWERS per commeruiaL minure
1. DODGE (Lawrence Welk Show, ABC)............ $1.12
2. LINCOLN-MERCURY (Ed Sullivan Show, CBS)..,. 1.42
3, DODGE (Lawrence Welk's Top Tunes, ABC)....... 2.14
4., CHRYSLER CORP, (Climax! CBS).......... R P
5. DE SOTO (You Bet Your Life, NBC)........000ee. 2,53
6. AMERICAN MOTORS (Disneyland, ABC)........ 2.87
7. GOODYEAR TIRE (Goodyear Playhouse, NBC).... 3.38
8. FORD (Emie Ford Show, NBC). ....«vvvveirrienaa 3.64

9. STUDEBAKER-PACKARD (NBC "».’ews Caravan,
' 1 o PR S R e p L ARl .
10. GULF OIL (Life of Riley, NEC} P e . 4.48

o cost per Thousakp WOMEN VIEWERS per commemciar minute

DODGE (Lawrence Welk Show, ABC)............ $ .92
LINCOLN-MERCURY (Ed Sullivan Show, CBS)... 1.17
CHRYSLER CORP, (Climax! CBS)..... TSP, - 1.
DODGE (Lawrence Welk's Top Tunes, ABC)...... 188
DE SOTO (You Bet Your Life, NBC).......... PSS B
AMERICAN MOTORS (Disneyland, ABC)........ 2.67
FORD (Emie Ford Show, NBC).......covuun. . vee 285
GOODYEAR TIRE (Goodvear Playhouse, NBC).... 3.22
GULF OIL (Life of Riley, NBC)......0cv0vvaeeve 3.25
STUDEBAKER-FACKARD (NBC News Caravan,

NBEL sasiimiam s TP PP O M R R D Py S e, i

@ (05T PER THOUSAND [HIlD-REH VIEWERS »er commentiar minute

AMERICAN MOTORS (Disneyland, ABC)......... $1.72
DODGE (Lawrence Welk Show, ABC)......... sl ol
LINCOLN-MERCURY (Ed Sullivan Show, CBS).... 2.56
BUICK (Producer’s Showecase, NBC).....ovvvveee. 304
GULF OIL (Life of Riley, NBC)....ocviusvsnssrs 419
CHRYSLER CORP, (Climax! CBS)...vovvevesnnses 442
DE SOTO (You Bet Your Life, NBC).vvvvevunnsen. 493
U. S, RUBBER (Navy Log, ABC)...cveuvrcanssies 073
CHEVROLET (Crossroads, ABC)..vevevnavsnsess 625
FORD (Ermie Ford Show, NBC). ...-vevvvsrsssres 1.28
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CAVE OF THE OUTLAWE=1951

Macdonald Carey,
THE CIMARRON KID—1953

Aundie Murphy, Beverly Tyler
CITY ACROSS THE RIVER—194%
cﬁl:phr: Léih;flrlly. Tmué Curtis

Y BENEATH THE SEA—19%3

Robert Eyvan., Mala Powers J. Scott Smart, Julle London
COLUMN SOUTH—1953
Murphy,

Sterling
COMANCHE TERRITORY—1%50 )

Maureen O'Hara, Macdonald Carey

COMING AROUND THE MOUNTAIN— | FLESH & FURY-.1911

Abbolt & Coatello

CREATLRE FROM
GO M—1954 (3D)
Richard Carlson, Julla Adams

CRISS-CHOS5—1949
Burt Lancasier., Yvonne De Carlo 1

CURTAIN CALL AT CACTUS CREFK— | FRANCIS GOES TO THE RACES—1%51

J Donsld D'Connor, Gale Storm

DEPORTED=—I1%50
Marta Toren, Jefl Chandler
DESERT MAWK—I1950

DESERT LEGION—I1953
Alan [add, Arlene - Dahl
DOUBLE CROSSBONES—I951
Denald O Conner, Melene Carfer
DUEL AT SILVER CREEK—1951
Audie Murphy, Faith Domergue
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e cost per THousAND CHILDREN VIEWERS per commencia minure
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EAST OF BUMATRA—1%5)

Alexis Smith
Quinn

FAMILY HONEYMOON—=19%4%
Claudette Colbert, Fred MacMurray

THE FAT MAN-—1951

THE FIGHTING O'FLYNN—19%4%

_ Douglas Fairbanks Jr., Helene Carter

Evans, Robert| ynDERS KEEPERS—1951
Tow Ewell, Julie Adams

FLAME OF ARABY—I1951
Maureen O'Hara, Jeff Chandler

Joan

Tony Curtis, Mona Freeman
FORBIDDEN—1954

Tony Curtis, Joanne Diru
FRANCIS—1%50

Donald O'Connor, Patricia Medina
FRANMCIS COVERS THE TOwN—195)

Donald O'Connor, MNancy Guild

THE BLACK LA-

Donald O'Connor. Fiper Lavrie

Donald O'Connor. Lorl Nelson
FREE FOR ALL—194%

Robert Cummings, Ann Blvih
FRENMCHY—1951

Joel MeCrea, Shelley Winiers

De Carlo, Richard Greene

Yvonne De Carla, Charles Coburn
GIRLS IN THE NICHT—I1953
Joyce Holden, Glenda Farrell
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This chart In the TV Industry’s anly gulde to ﬂ'll' COMpRra-
tive manthly efficlency of Class A& time netwerk programs In

thows of the same program type and of shows wiring for ads
verlisers im the same sponsor category,

The figure shown for each program repreients Lhe sponser’s
eost for reaching 1000 TV homes, men, women er children per
minute of commercials. These figures were reached by divid-

by the program, &3 defermined by American Retearch Bureaw,

CE T T L 8 R RN R R R R

minutes In Lhe program. MNet time and program costs used
ll'l' estimates made by The Billboard if'l.:r ;;tpncw: research,
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Home Applmme & Fumfsllmys .fpnnsnrs

o (o5t per THouswp HOMES per commerciaL minure

SUNBEAM (Perry Como Show, NBC)............ 237
GENERAL ELECTRIC (G. E. Theater, CBS)....... 2.45
WESTINGHOUSE (Studio One, CBS).......c00nu. 3.05
SCOTT PAPER (Father Knows Best, NBC)......0. 3.09
ARMSTRONG CORK (Circle Theater, NBC)...... 3.53

FRIGIDAIRE (Do You Trust Your Wife? CBS).... 3.76

SYLVANIA (The Buccaneers, CBS).......covevuns 3.584

JOHNS-MANVILLE (Meet the Press, NBC)........ 4.04

RCA and WHIRLPOOL-SEEGAR (Producer’s Show-
oage. MBI o i vames e s S s R . 4.04

GENERAL ELECTRIC (20th Century-Fox Hour, CBS) 4.19

o cost per THousakp MEN VIEWERS per commerciar minure

GENERAL ELECTRIC (G. E. Theater, CBS)......$2.48
SUNBEAM (Perry Como Show, NBC).......... oio 248
WESTINGHOUSE (Studio One, CBS)......0000s. 3.83

JOHNS-MANVILLE (Meet the Press, NBC)..... P 1.7 )
ARMSTRONG CORK (Circle Theater, NBC)....... 4.23
SCOTT PAPER (Father Knows Best, NBC).,...... 4.45

GCENERAL ELECTRIC (Broken Arrow, ABC)..... 4.76
SYLVANIA (The Buccaneers, CBS)............ o 4.51
REYNOLDS METALS (Circus Bov, NBC)......... 2.29

GCENERAL ELECTRIC (20th Century-Fox Hour, CBS) 5.38

o cost per THousako WOMEN VIEWERS rer commenciar minure

1,

SUNBEAM (Perry Como Show, NBC). ..... T
GENERAL ELECTRIC (G. E. Theater, CBS)....... 2.10
WESTINGHOUSE (Studio One, CBS). .. ..vvveues. 272

SCOTT PAPER (Father Knows Best, NBC)........ 2. 86
ARMSTRONG CORK (Circle Theater, NBC)...... 3.43
FRIGIDAIRE (Do You Trust Your Wife? CBS)..... 3.53
RCA and WHIRLPOOL-SEEGAR (Producer's Show-
L L L e e e S e e R e 3.73
JOHNS-MANVILLE (Mect the Press, NBCY. ... ... . 391
GENERAL ELECTRIC (20th Century-Fox Hour,
CBS) ........ . 4.05
CENERAL ELECTRIC (Broken Arrow, ABC)...... 4.37

SYLVANIA (The Buccaneers, CBS).............. .$3.17
RCA and WHIRLPOOL-SEEGAR (Producer's Show-

= o Y T Rt S A O S s 3.54
SUNBEAM (Perry Como Show, NBC} ............. 3.68
REYNOLDS METALS (Circus Boy, NBC)....... R B |
SCOTT PAPER (Father Knows Best, NBC)..... R 7.7,
GENERAL ELECTRIC (G. E. Theater, CBS)...... 5.55
GENERAL ELECTRIC (Broken Arrow, ABC)...... 5.58
WESTINGHOUSE (Studio One, CBS)............ 9.589
GCENERAL ELECTRIC (20th Century-Fox Hour,

GBS 5o 0w e A R W B N e 10.44
ARMSTRONG CORK (Circle Theater, NBC}....... 10.76

Theas lstings sppenr nowhers but on thess pagesr. They are eopryrighted by Tha Billbeard Publishing Company and ne wee of any kind may be made of them
wiithewi The Billbaard's eonseni, Esguesin for such sonseni must be sobmiiied im wrilleg (o ihe publishers of The Billboard, 1084 Brosdway, New Xork 34, N. ¥.
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Jeff Chandler, Marilyn Maswell, Anthony

FRANCIS GOES TO WEST POINT—1%51

THE GAL WHO TOOK THE WEST—1951

(Continued on page 31)

gelivering mudiences to thelr sponsors, It Is the only wscurce
for the comparailve analysis of costs for reaching men, women ¢
and children wiewers. Each week, comparitons are made of 3

Ing each show's tolal program mnd net time costs by the iotal
rember of homes, men, women and chlldren under 16 reach=d 773

These results then were divided by the allocated commercial ;o0

T *“%“ﬂmhw A Rl LU
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THE BILLBOARD

- TAKE
A LOOK

Here are the nighttime
television programs that
will carry advertising

for our clients this season

AT THESE

COMMERCIALS

Trand, Purax, B23ds-0-8leach

Paper Mate Pens

Da’sa Tisaia, Dial and Liguid Chiffan
Good Seasons Salad Dressing Mix
Rhaingold Beer

Dial and Liguid Chiffon

Paper Male Pens

Fallmark FE" ards

Kraft Marsshmaliows and Kraft Carameis
Peaosadent

Breast-0'-Chicken Tuna

Paper Mate Pens

Kfeenax Tissues and Kisenax Table Napkins
Johnson's Wax—Carnu, J-Wax, Rala
Johnson's Wax—Carnu, J-Wax, Ra/d
Clairol

Kool-Aid

Roma Wina

BIG SURPRISE

CAVALCADE OF SPORTS

DANNY THOMAS

DECEMBER BRIDE

DOUGLAS FAIRBEANKS PRESENTS traonay

GEORGE GOBEL SHOW

* GODFREY TALENT SCOUTS
HALLMARK HALL OF FAME
KRAFT TELEVISION THEATER
LUX VIDEO THEATER
MAURICE CHE?ALIEH'IE “PARIS"™
PEOPLE ARE FUNNY
FPERRY COMO SHOW
RED SKELTON
ROBERT MONTGOMERY PRESENTS
ROSEMARY CLOONEY SHOW (risionan
ROY ROGERS

STAR PERFORMANCE (rzcionaw

FOOTE. CONE & BELD'NG NEW YQRK CHICAGO LOS ANGELES HOLLYWOOD

SAN FRANCISCO DEIRQIT TORONIQ LONDON

“Www americanradiohiStory com
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. New TV Spot Campaign Chaort

® Continued from page 6

On Rocky Mountain & West Coast

Baver Aspirin, Sterling Drug thru
Dancer, Fitzgerald & Sample (Ann.)

Beer, Burgermelster thru Batlen, Barion,
Durstine & Osborn (Ann.)

Borax, Pacific Coast thru McCann-
Frickson ‘Prog.)

Bromo Quinine, Grove Labs thru Ben-
ton & Bowles (Ann.)

Chiclets thru Dancer, Fitzgerald & Sam-
ple (Part.)

Coca-Cola thru MeCann-Erickson (Ann.,
FPart.

Crest, ]Fm:m' & Gamble thru Benton
& Bowles [Ann,)

Deodorant Beauiy Bar, Colgate-Palmolive
thru Lennen & MNewell (Ann., Part.)
Folger's Coffee thru Cunningham &

Walsh (1D .

Frostings, Town Pride Topping thru
Mottl & Siteman (Fart,)

Haley's M.0O., Sterling Drug thro Dancer,
Fitzgerald & Sample [Ann,)

Hit Parade Cigareties, American To-
bacco thru Baiten, Barion, Durstine
& Osborn (Ann.)

Insurance, Siate Farms thru MNeedhoam,
Louis & Brorby (Prog.)

John Roberts Men's Shoes. Inlerna-
tional Shoe thro D'Arcy (Ann.)

Ladies' Home Journal, Curtis Fublishing
thru Batten, Barton, Durstine & Os
born (Part.)

Maxwell House Coffee, General Foods
thri Benion & Howles (1T3)

Old Gold Cigaretres, P. Lorillard thrw
Lennen & MNewell (Ann., 1D}

Phillips Milk of Magnesia, Sterling Drug
thru Dancer, Fitrgerald-5ample (Ann.)

Reader's Digesl thru Schwab & Beatly
(Ann.)

Rize, Carter thrit Sullivan, Stauffer, Col-
well & Bayles (Prog)

Sealy Matthress thrm H, Richard Seller
{Ann., Part.)

Sinclair Petroleum Producis thro Morey,
Humm & Johnsione {Ann,)

Tea Council of U, 5. A. thru Leo Bur-
nett (10}

Tree Top Apple Juice, Charbonnean
thru Miller, Mackay, Heeck & Harling
{Ann., Parl)

Union Pacific
{Ann,, Part)

Varied Oil Prodicis, Standard 01 of
Indiana thru D'Arcy (Prog.)

Railroad thra Caples

‘Kangaroo’ Buys
‘Pow-Wow’ Films

NEW YORK—"Captain Kanga-
roo” has bought a series of 26
"Pow-Wow" cartoons from Screen
Gems for inclusion in its daily
CBS-TV telecasts. The five-min-
ute films, produced by the Tempi-
Toon Company, introduce a new
cartoon character, Pow-Wow, an
Irdian boy.

Screen Gems will syndicate the
package in the 11 Western States
which do not receive “Kangarco.”

NEW YORK — Lewislor Pro-
ductions has packaged 26 episodes
of the Loretta Young show, in
which Miss Youg does not appear
other than as hdstess, for a new
dramatic anthology series.

A new opening and closing, with

anuther name personality, will be
filmed soon. -

Features in New NTA
‘Rocket 86’ Package

Herewilh is a list of the pictures
in the new "Rocket 86" package
distributed by National Telefi
Associates. All but eight of these
pictures are out of the 20th Cen-

tury-Fox vaults, Seven of the 20th |

titles have already played the
NTA Film Network.

NTA is understood to have sold
thi} package in over 40 markets
50 far.

CAPTAIN FROM CASTILE—1948
Tvrone Powers, Jesm Peiers

MIRACLE ON MTH STREET—=1%47
Maureen 'Hara, John Payne

SOMETHING FOR THE BOYS—1948 .
Viviin Blaine, Perry Como

LALRA—]944
Gene Tierney,
Wiebb

TAMPICO—1944
Edward G, Robingcn, Lyoo Bard

LADY IN ERMINE—]948
Beity Grable, Douglss Feirbanks Jr.

Dsne Andrews Clifton

PINPOINT

your spot campaign
for peak coverage

and sales

Right across the map, the facts and figures speak
for themselves. Or rather, for WBC-TV stations.

They’re all standouts in their rich market areas

because of:

¢ Big, loyal audiences
* Top talent

“ Leading local personalities
¢ Top-rated shows

IN BOSTON, WBZTV, Channel 4, New England's first TV station
delivers America's 6th TV market, 1,420,000 TV homes. (NBC)

IN CLEVELAND, KYW-TV, Channel 3, Northern Ohio’s new

Sight and Sound delivers America's 7th TV market, 1,217,000 TV homes.

{NBC)

IN PITTSBURGH, KDKA-TV, Channel 2, Number One TV sta-
tion in western Pennsylvania delivers America’s 8th TV market, 1,200,000

TV homes, (NBC)

IN SAN FRANCISCO, KPIX, Channel 5, Northern Cali-
fornia’s pioneer TV station delivers America's Sth TV market, 1,100,000

TV homes. (CBS)

No Selling Campaign Is Complete

Without WBC-TV Stations

TELEVISION:

B la s T LT PTLOL LI T Y
WESTINGHOUSE BROADCASTING COMPANY, INC.

RADIO: BOSTON, WBZI-WBZIA: PITTEBURGH, KDKA: CLEVELAND, KY'W;
FORT WAYNE, WO'WO; CHICAGOD, WIND; FORTLAND,

BOSTON, WBZ-TV: PITTEBURGH, KDKA.TV; .

CLEVELAND, KYW-TV: BAN FRANCISCO, KPIX.
WIND REFRESENTED BY AM RADIO SALES * KPIX REPRESENTED EY

THE KATZ AGENMEY, INC.

FETERS, GRIFFIN, WODDWARD, INC.

H'Exi'ill

* ALL OTHER WEC STATIONS REFRESENTED BY

-
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GENTLEMAN AT AEART—1541
Cesar Romero, Milion Berle
RIDERS OF THE PFURFLE SAGE—I1%48
George Monigomery, Lyen Roberts
JUST OFF BROADWAY—1%4]
Phil Silvers, Lloyd Nolan
CLUNY BROWN—1%48
Jennifer Jones, Charles Bever
TIME TD EILL—]1%43
Lioyd MNolan, Heather Anpel
A BELL FOR ADAND—]%48
Gene Tierney, John Hodiak
JANE EYRE—1%44
Joan Fontaine, Orson Welles
OVER MY DEAD BODY—1%43
Milton Berle, Mary Beith Hughes
THE MAGNIFICENT DOFE—19%41
Henry Fonda, Don Ameche
CRASH DIVE—194)
Anne Baxter, Tyrone Power
SWANEE RIVER—I1%40
Don Ameche, Al Jolson
DR. RENAULT'S SECRET—1%4]
J. Carrol Malsh, Lynn Roberis
SECRET AGENT OF JAPAN—]%41
Preston Foster, Lynn Hari
GATEWAY—1938
Don Ameche, Gregory Rateffl
SUN VALLEY SERENADE—1%41
Sonja Henie, John Pavne
HANGOVER SQUARE—]9%45
Laird Cregar, Linda Darnell
GREEN GRASS OF WYOMING—1%48
Pegey Cummings, Charles Cobhurn
MANHUNT—1841
Joan Bennett, Walter Pidpeon
ISLAND IN THE SKY—I193
Paul Kelly, Gloria Stuart
HOUSE OF ROTHCHILI»—i19%34
Robert Young Loretta Young
DOWN ARGENTINE WAY—]%8
Betty Grahle, Don Ameche
THE MDOMN IS DOWN—1841
Lee J,"Cobb, Cedric Hardwick
RIDE KELLY RIDE—1%41
Mary Healy, Rita Quigley
I WAEKE UP SCREAMING—184]
Beity Grable, Victor Maiure
GOLDEN HOOFS—1%41
Jane Withers, Charles Rogers
A ROYAL SCANDAL—1945%
Charles Coburn, Tallulah Bankhesad,
Yincent Price
WAKE UP AND LIVE—1937
Alice Faye, Joan Davis
JUNIDR MISS—19%45
Pepgy Ann Garner, Mona Freeman
WHO WAS HOPE FCHYLER!—1%41
Sheiln Ryan, Harry Howard
HEAVEN ON A BARBED
WIRE FENCE—I%M
Glenn Ford, Jean Ropers
DOWN ON THE FARM—I%W
Spring Byington, Jed Frowny
A NIGHT IN RID—194%
Alice Fave, Don Ameche
THE MYSTERIOUS MR. MOTO—1%4
Peter Lorre, Mary McGuire
LOVE ON A BUDGET—1918
apring Byington, Jed Proww
KNG OF BURLESQUE—1%33
Allee Fayve, Jimmy Duranie
LITTLE TOKYD, TS5 A —]1941
Preston Foster, Brenda Joyce
LOYE I5 NEWS—I1%37
Tyrone Power, Loretis Yourg, Dcn
Ameche
WAY DOWN EAST—1738
Heary Fonda, Pochelle Hudwen
BARRICADE—153%
Alice Faye, Warner Baxier
AMANILLA CALLING—1%32
Lioyd MNolan, Carole Landis
MARGIN FOR ERROR—1943
Joan Bennett, Milton Berle
TONIGHT WE RAID CTALAIS—1543
Lee J Cobb, Annabelia
WHISPERING GHOSTS—1941
Milton Berle, Brenda Joyce
A VERY YOUNEG LADY—1%41
Jane Withers, Mancy Kelly
RIGHT T THE HEART—1%41
Stanley Clemenis, Brends Jovee
TRID—1951
Jean Simmons, Michael Rernie
ENCORE—1952
Cxlymis Johns, Migel Patrick
GOOD SAME—1%48
Gary Cooper, Ann Sheridan
FOLR WAYS OUT—1%54
Ging Lollobrigada
PRINCESS CINDERELL A
CHAMBER OF HORRORS—1%48
Lilli Palmer
HUMAN MONSTER—I1%M
Bela Lugosi
INTIMATE RELATIONS—1954
Marian Spencer, Russell Enoch
FIN-LUF GIRL—1%44
Betty Grable, Martha Rave
RADIONA—I®}s
Loreita Young, Don Ameche
3 LITTLE GIRLS IN BLUE—]%4&
June Haver, Vivian Blaine
CLAUDIA—1I%3
Dorothy McGuire, Robert Y oung
CHINA GIRL—1941
George Montgomery, Gene Tierney
SECOND HONEYMOON—1937
Tyrone Power, Lorelia Young
JOHNNY COMES FLYING HOME—1%44
Martha Stewart, Richard Crane
TOBACCD RDAD—]%1
Gene Tierney, Dans Andrews
ENAKE PIT—I1%40
Divia de Haviland, Lew Avres
CARNIVAL IN COSTA RICA—1%47
Dick Hayvmes, Vera Ellen
THE DARK CORNER—I1944
Lucille Ball, Mark Stevens
STANLEY AND LIVINGSTON=—1539
Spencer Tracy
CHY OF THE CITY—19%48
Wicior Mature

JOHNNY APOLLO—1%40
Tyrone Power

SOMEWHERE IN THE NIGHT—1%44
Lioyd Nolan, John Hodiak

(Continued on page 33)
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- current

network series

DICK POWELL'S ZANE GREY THEATRE
HEY, JEANNIE!

MR. ADAMS AND EVE

(For Bridget Productions and CBS)

in syndication
STAGE 7

STAR AND THE STORY
FOUR STAR PLAYHOUSE
CAVALCADE THEATRE

in preparation
TWO ANTHOLOGY SERIES
TWO COMEDY SERIES

TWO WESTERN SERIES
ONE TRAVEL SERIES

COMPLETED
HALF-HOUR
PRODUCTIONS

FOUR STAR FILMS, INC,
Executive Offices: 141 El Camino Drive, Beverly Hills, Calif.
Studio: RKO Pathe, Culver City, California

DICK POWELL-DAVID NIVEN-CHARLES BOYER |
WILLIAM CRUIKSHANK -

/£

President g Vice President & Executive Producer: .
WILLIAM CRUIKSHANK JACK RAYEL = @

et R
aaaaaaaa
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HOW ZIV-TV MAKES
BI-COASTAL FILMS

‘Annapolis’ Producer

Does Trick Yet Keeps Costs in Hand

HOLLYWOOD——How does a
producer go about i'ilmint%l a TV
series simultaneously on the East
and West coasts? This was the
problem confronting Ziv-Tv pro
ducer-director William Castle on
the “Men of Annapolis”™ series, and
he's developed a sort of schizo-

hrenic camera technique in com-
1g up with the solution,

To be specific, “Annapolis” is
bein filmed at both the U, S.
Naval Academy in Marvland and
on the Ziv lot iere. Such a dich-
otomy of production has never be.
fore been attempted in TV film. As
a matter of fact, it has even been

R R IR I
ﬂmuﬁ',ht about very much, tho some | 28 liiiiainiannannna e e
have talked about it. But|®

that was before thinking,

Why did Ziv en?age in the ven- |7

It would |
be much simpler mere!u to shoot |
process plates at Annapolis and |7

ture in the first place?

confine actual pmduetmn to Holly-

wood, a method that is standard
operating procedure in TV and|
even tho costs are raised consider- Sutes .on L8, TV suditnos TrieqTel 0f ke
ably above norm by the bi-coastal |4
filming, Castle believes the authen- |7

most feature production. However,

ticity that results is worth it. It's
suspected, also, that this promise
of authenticity was to a large de-
gree responsible for the Am&emy 5
vonsent to the series.

The pattern is to film two weeks
in ﬁnnnpuhs two in Hollywood,
shooting footage for four half hours
rt a time, e Ziv keeps some
equipment in Annapolis, most of
the heavy equipment, includin
lights and camera, are trucked bac
and forth from coast to coast. So
are crews. Actors are imported

HOLLYWOOD

1416 NORTH LA BREA

ARG

FILM PRODUCTIONS

CHICAGD = 1058 W. WASHINGTON BLYD

_ | Casting is done in both East and

William Castle

from both Hollywood and New
York; in one Instance at least they
also came from Maine and Miami.

West.
Key to Reasonable Costs
The key to keeping costs within
reason in such an operation is logis-
tics. Ziv has every move timed
is |like an assault, with crew, cast,
equipment and producer all bemg

at the same place at the same
time, shooting the scenes without
ado, and departing. At least that’s

the i-:]ea

AMERICAN RESEARCH BUREAU

RN
e R s.tx G e H‘“—mm‘ﬂ“\

R

e e

At times, however, the Naval
Academy has jdeas—and especially
schedules—of its own. Castle is
ESEiFIEﬂ class rooms, buildings,
outdoor areas, ete, for so long,
and so long only. He may be in the
middle of a frame, but if four bells
strikes the boatswain is there to
blow his whistle, and that's the end
of the scene.

This is a new experience for Hol-
lywood producers, whose philoso-
phy of time is that it is a continu-
ing process and should not be paid
too much attention, The classic
example Castle relates is one in
which he was shooting a foothall
scene. A halfback had just been
sprung loose for a touchdown
when 09:46 arrived, the officer in
charge blew his whistle, and the
team, halfback and all, disap-
peared.”

“At least,” pleaded Castle,
“leave us the football.”

“You can have it tomorrow,”

(Continued on page 31)
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Food and Beremye Sponsors

o (o5t per THousano HOMES per commerciar mimure

1. PILLSBURY (Arthur Godfrey, CBS).evvevieerrann. $1.62
2. DERBY FOODS (Disneyland, ABC)........... N .
3. S&H GREEN STAMPS (Perry Como Show, NBC),.. 2.37
4. KRAFT FOODS (Kraft TV Theater, NBC)........ 247
5. LEVER BROS. (Lux Video Theater, NBC)......... 2.52
8. GENERAL FOODS (I Love Lucy, CBS)..vveserr. 2.67
7. CAMPBELL SOUP (Lassie, CBS).......... veerss 2.68
8. GENERAL FOODS (December Bride, CBS)........ 2.87
9. SWIFT (Lone Ranger, CBS)......c.cvvuvusronns » 2,91
10. PET MILK (Red Skelton Show, CBS)....... PRSROBE 1L.:
o o5t pe Thousawo MEN VIEWERS e commenciaL minure
1. PILLSBURY (Arthur Godfrev, CBS)......ccovevnn %2.03
2. S&H GREEN STAMPS (Perry Como Show, NBC),. 2.48
3. DERBY FOODS (Disneyland, ABC). .. ..0cvuerunn. 2.87
4, BEST FOODS (You Asked for It, ABC).......00u. 3.04
" 5. GENERAL FOODS (I Love Lucy, CBS)....00vv.. 3.13
6. KRAFT FOODS (Kraft TV Theater, NBC). ......evs 3.24
7. LEVER BROS. (Lux Video Theater, NBC)......... 3.26
8. PET MILK (Red Skelton Show, CBS)......eeveies 3.36
9. CAMPBELL SOUP (Lassie, CBS).....cuevunenn.. 3.62
10. GENERAL FOODS (December Bride, CBS)........ 3.66

o cost per Thousawo WOMEN VIEWERS per commenrcia minure

1, PILLSBURY (Arthur Godfrey, CBS).............. $1.49
2. S&H GREEN STAMPS (Perry Como Show, NBC),.. 1.66
3. KRAFT FOODS (Kraft TV Theater, NBC). . .ov v 004 2.20
4. LEVER BROS, (Lux Video Theater, NBC)......... 2.29
5. GENERAL FOODS (I Love Lucy, CBS)....c0vcuus 2.35
6. GENERAL FOODS (Deccember Bride, CBS). vvvvues 2.55
7. DERBY FOODS (Disneyland, ABC)....ocvuvinnss 2.87
8. SCHLITZ BEER (Playhouse of Stars, CBS)....... .
9. PET MILK (Red Skelton Show, CBS).....covvvues 2.79
10. BEST FOODS (You Asked for It, ABC). . cvvvvrvenns 2.81

o cost per thousakp CHILDREN VIEWERS per commercial minure

1. DERBY FOODS (Disneyland, ABC)....c0v0iee...51.72
2, CAMPBELL SOUPS (Lassie, CBS). . vovvvvvavsnnns 1.89
3. SWIFT (Lone Ranger, CBS)...:cciecianannsnnnns 2.23
4, NATIONAL BISCUIT (Rin-Tin-Tin, ABC)...vveees 242
5. GENERAL FOODS (Roy Rogers, NBC)....... venas 2.89
6. S&H GREEN STAMPS (Perry Como Show, NBC).. 3.68
7. GENERAL FOODS (Zane Grey Theater, CBS)...... 4.38
8. QUAKER OATS (Sgt. Preston of the Yukon, CBS). ... 4.44
9. GENERAL FOODS (I Love Lucy, CBS).....0004s 4.49
10. PILLSBURY (Arthur Godfrey, CBS). e vvvvsnnnnns . 457

.!.\H: _'_'-"'""-'-_'-C"'t"-"""""' TM“\."},}‘% x\-\ﬂwxm o R\gx\h&w“}\\ﬁh-rw;rm.eﬂ::.. o
R SRR

The Top Nefwork Programs in Class A Time
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COMMERCIAL CUES

BUSINESS AS UNUSUAL
Criterion Film Laboratories, New York, has enlarged its color
facilities by 50 per cent and also has some new custom designed
equipment to insure rapid delivery of 35mm. black and white
rushes. . , . Shamus CtIilhﬂnE for Esso of Canada, has set up a
{ras station with seven 1957 cars in the Bio uph Studios, New
York, for an industrial film., . S. W. Caldwell's Queensway
Film Studios, Toronto, has -::'ﬂmpltted four spots for the Cﬂnadmu
Cancer Society. . . . Holiday cigarette blurbs are pushing a “get
mur premium n:m, pay in your coupons later” campaign. . . .

- Film Producers’ Association members have bepun negotiations
with New York stagehands, Local 52,

NAMES IN THE ADS

The American Heart Association’s TV spots-were done by Walter
Pidgeon, Mark Stevens, Ann Blyth, Ernest Borgnine, Dan Dailey,
Edward R, Murrow, Clen Ford, Mel Allen, Lowell Thomas, l'red
MacMurray, Quentin Reynolds, }EH: Chandler, Donna Reed, Eddie
Cantor, Ida Lupino, Thomas Mitchell and Burt Lancaster. , . .
Joe Pepin has been musical director for a vear at Plavhouse
Pictures. . . Voices: Shep Menken will do the voice behind the
new Burge rmeister beer bII)urhi Allen Swift will do the voice of a
turtle for Benrus.

"\. “\‘““'*"'.--. 'l:'
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This chart 15 the TV Industry’s enly guide to the compara-
tive monthly efficlency of Class A time network programs im 5058
delivering audiences to Lheir spomsors. It Is the only souree &
for the comparative mnalysis of costs for reaching mem, women 2000
and children viewers, Each week, comparisons are made of 2.3
shows of ihe same program iype and of shows airing for ad-
vertizers in the same iponsor category. ik

The figure shown for each program represents the spomsar's §
cost for reaching 1000 TV homes, men, women or children per £55
minute of commercials, These figures were reached by divid- =
Ing each show's total program and net time costs by the lotal %74
number of homes, men, woemen and children under 16 reached 3%
by the program, &5 determined by American Ressarch Bureaw. I
These resulls Lhem were divided by the allocated commerclal 5
minutes in the program. Met time and program costs used B
are mfm:ul made h:r The Billboard after exteniive research, 04
1:-~ Wﬁ,w&m o wm;wt. e ..
rr ...'H.".'. mnhﬂq\ = I‘rﬁﬁ.ﬂm&? -\:“H" ¢ b

(iynrette & Tnbarrn Spmsnrs

by Cost Per Thousand
Per Commercial Minule

L R 0 0 0 3 u b a0 Rl

e

o o5t per THouso HOMES »en commemciar minure -
1. R. J. REYNOLDS (I've Got a Secret, CBS)........ $1.90
2. R. J. REYNOLDS (People Are Funny, NBC).,..... 2.18
3. P. LORILLARD ($64,000 Challenge, CBS)......... 2.38
4. AMERICAN TOBACCO (Private Seeretary, CBS).,. 2.70
5. R. J. REYNOLDS (Phil Silvers Show, CBS)........ 2.71
6. P. LORILLARD (Jackie Gleason Show, CBS)...... 3.00
7. LIGGETT & MYERS (Dragnet, NBC)............. 3.07
8. BROWN & WILLIAMSON (Steve Allen Show, NBC) 3.14
9. LIGGETT & MYERS (Gunsmoke, CBS)............ 3.39
10. R, J. REYNOLDS (Bob Cummings Show, CBS)...... 3.53
e cos per Thousawp MEN VIEWERS per commerciaL minure -
1. R. J. REYNOLDS (I've Cot a Secret, CBS). ........52.31
2. R. J. REYNOLDS (People Are Funny, NBC)........ 2.39
3. P. LORILLARD (364,000 Challenge, CBS)......... 2.43
4. AMERICAN TOBACCO (Private Secretary, CBS).... 2.589
5. BROWN & WILLIAMSON (Steve Allen Show, Z\EE] 2.90
6. R. ]J. REYNOLDS (Phil Silvers Show, CBS)......... 3.18
7. P. LORILLARD (Jackie Gleason Show, CBS)....... 3.23
5. LIGGETT & MYERS (Dragnet, NBC)............ 3.62
9. LIGGETT & MYERS (Gunsmoke, CBS)...vvunrnnes 3.78
10. AMERICAN TOBACCO (Big Story, NBC)......... 4.19
o (o5t per tHousano WOMEN VIEWERS e commenrcinr minure
1. R, J. REYNOLDS (T've Got a Secret, CBS)...,..... 81.74
2. R. J. REYNOLDS (People Are Funny, NBC). ....... 1.97
3. P. LORILLARD (%64,000 Challenge, CBS)........ 2.00
4. AMERICAN TOBACCO (Private Secretary, CBS).. 2.21
3. P. LORILLARD (Jackie Gleason Show, CBS)...... 2.81
6. LIGGETT & MYERS (Dragnet, NBC).,.....000uv. 2.83
6. R. J. REYNOLDS (Phil Silvers Show, CBS)........ 2.83
8. BROWN & WILLIAMSON (Steve Allen Show, NBC) 2,90
9. LIGGETT & MYERS (Gunsmoke, CBS)........... -‘3.29
10. R. J. REYNOLDS (Bob Cummings Show, CBS).... 3.38
o (o5t per THousaNd CHILDREN VIEWERS eer commerciar mimute
1. R. J. REYNOLDS (People Are Funny, NBC)........$2.92
2. R. J. REYNOLDS (Phil Silvers Show, CBS). .......+ 3.18
3. AMERICAN TOBACCO (Private Secretary, CBS). ... 3.50
4. P. LORILLARD (Jackie Gleason Show, CBS)........ 3.68
5. R. J. REYNOLDS (Bob Cummings Show, CBS)...... 3.58
. 6 BROWN & WILLIAMSON (Steve Allen Show, NBC) 3.98
7. LIGGETT & MYERS (Dragnet, NBC)............ 428
8. LIGGETT & MYERS (Gunsmoke, CBS). .. .coveenss 4.79
9. R. J. REYNOLDS (I've Got a Secret, CBS)..vv0uuss 5.21
10. R. J. REYNOLDS (Crusader, CBS)..o.vvvuas . 5L 1.

These listings appear nowhere bhul on these pages. They are copyrighied by The Blllboard Publishing Company and no use of any kind may be made of them
withoot The Blilboard's consent, Bequesis for such eonsent must be submitied In writing 1o the publishers of The Billboard, 1664 Broadway, New York 34, N. ¥,
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1,350 Post-1948 Movies

® Continued from page 24

THE GLASS WEB—=I933 (3D
Edward . Fobinson,

THE GLENN MILLER STORY—1954
James Stewart, June Allyson

THE GOLDEN BLADE—I1%53

Rock

THE GOLDEN HOARD—I1951
Ann Blyth, David Farrar
THE GREAT S10UX UPRISING—I95)
Jeff Chandler, Faith Domergue
THE GROOM WORE SPURS—I951
Ginger Rogers. Jack Carson
GUNSMOKE=195)
Aundie Murphy, Susan Cabot
HARVEY—1951
James Stewart. Josephine Hull
HAS ANYBODY SEEN MY GALT—1952

Piper

HERE COME THE NELSONS—I1952

Dizzie

HOLLYWDOD STORY—I1951
Richard Conle, Julie Adams
HORIZON WEST—I1952
Bobert Bvan, Julie Admms
I WAS A COMMUNIST FOR THE FBI—

1951

Frank Lovejov, Darothy Hart

I WAS

Scott Brady, Mona Freeman

\.l\.q.--.l_.li“ b H.:., <k, "\. 15.

:_ Based on U. §. TV audience research of the
, AMERICAN RESEARCH BUREAU
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ILLEGAL ENTRY—1%49
Howard Duff, Marta Toren
THE TRON MAN—I1951
Steven McNally, Evelyn Keyes

John Forsyihe

(DN

Richard Carlson, Barbara Rush
IT GROWS ON TREES=I1952

Irene Dunne, Dean Jagger

Hudson, Piper Lauric

Loreita Young, John Forsythe
JOHNNY STOOL PIGEDN—19%49

Howard Duff, Shelley Winters
JUST ACROS5 THE STREET—I7%51

Ann Sheridan, John Lund
EANSAS RAIDERS—I1950

KATIE DID IT—1951
Ann Blvth, Mark Stevens

THE KID FROM TEXAS—I1950
Audie Murphy, Gale Storm

THE LADY FROM TEXAS—1951
Howard Duoif, Mona Freeman

THE LADY PAYS OFF—I1%51
Linda Diarnell, Stephen McNally

LAW & DRDER—1953
Ronald Reagan, Dorothy

LAWLESS BREED—1%51
Rock Hodson, Julis Adams

Laurie, Charles Coburn

& Harriet Melson

Malone
A SHOPLIFTER—I19%0

et
&“ﬁq R
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jronhd B 1 x o _"'_.

-l'ﬁnxmw i

S *%%@ “i‘*‘*ﬁ“’% e

:'-.m:h -:'\-.ﬁ'-i‘. «'ﬂx\w-“'

Tndetnes 8 Toilet Goods Spnnsnrs

@ (05T PER THOUSAMD HUHE PER COMMERCIAL MINUTE
1. TONI (Arthur Codfrey, CBS).....coveveuinrnne... 53162
2, REVLON ($64,000 Question, CBS).ueeusurernsrns 1.93
3. REMINGTON SHAVERS (What's My Line?, CBS),.. 2.13
4. BRISTOL-MYERS (Alfred Hitchcock Presents, CBS) 2.26
5. NOXZEMA AND TONI (Perry Como Show, NBC).. 2.37
6. PROCTER & GAMBLE (Wyatt Earp, ABC)....... 2.45
7. COLGATE-PALMOLIVE (The Millionaire, CB5}.... 2.49
8. LEVER BROS. (Lux Video Theater, NBC)..... Viswi Bl
9, WILDROOT CO. (Robin Hood, CBS). ..., .veeesnss 2,60
10. LANOLIN PLUS (Name That Tune, CBS)..c.0evvas 2.73
o cost per Thousano MEN VIEWERS per commencia miwre
| 1. TONI (Arthur Godfrey, CBS). v .t vvnvrnernnennsen. $2.03
2. BRISTOL-MYERS (Alfred Hitchcock Presents, CBS). . 2.34
J. REVLON (564,000 Question, CBS)................ 2.39
4. REMINGTON SHAVERS (What's My Line?, CBS),. 2.42
5. NOXZEMA AND TONI (Perry Como Show, NBC).. 2.48
8. PROCTER & GAMBLE (Wvyatt Earp, ABC)........ 271
7. JERGENS AND MAYBELLINE (Steve Allen Show,
VB oo e A e A T B R e 2.90
8. GILLETTE (Cav 1It:zuie of Sports, NBC)........00un 3.13
I 8., COLGATE-PALMOLIVE (The Millionaire, CBS).... 3.15
| 10. LEVER BROS. (Lux Video Theater, NBC). .. ....... 3.28
o cost per THousako WOMEN VIEWERS rper commerciar minure
1. TONI (Arthur Godfrey, CBS)......coviivivasaass $1.49
2. NOXZEMA AND TONI (Perry Como Show, NBC).. 1.66
d. REVLON (564,000 Question, CBS)...........0.u0 1.7
4. REMINGTON SHAVERS (What's My Line?, CBS).. 1.7
5. BRISTOL-MYERS (Alfred Hitchcock Presents, CBS).. 1.94
| 6. COLGATE-PALMOLIVE (The Millionaire, CBS).... 2.23
| 7. LEVER BROS. (Lux Video Theater, NBC)....00v.. 2.29
8. LANOLIN PLUS (Name That Tune, CBS).......... 2.38
9. PROCTER & GAMBLE (Wyatt Earp, ABC). ....... 2.64
10. TONI (Codfrey’s Talent Scouts, CBS)........ viias BRL
o cost per THousawo CHILDREN VIEWERS rper commerciaL mimure
1. WILDROOT CO, (Robin Hood, CBS). . ........... $2.25
2. PROCTER & GAMBLE (Wyatt Earp, ABC)........ 2.98
3. COLGATE-PALMOLIVE (My Friend Flicka, CBS).. 3.04
| 4. CHESEBROUGH-PONDS (Jim Bowie, ABC)....... 3.41
5. HAZEL BISHOP (Beat the Clock, CBS)...ovvvuns 3.50
B. NOXZEMA AND TONI (Perry Como Show, NBC).. 3.68
7. JERGENS AND MAYBELLINE (Steve Allen Show,
IOBSY wviiaiimninne R e A e a0 e SRR T e . 3.98
8. TONI (Arthur Codlrey, CBS)...vicvniianransnnas 4.37
9. CHESEBROUGH-PONDS (Conflict, ABC)..... s¥es A1
9. LANOLIN PLUS (Name That Tune, CBS). .+ cvuven. 4,77

Audie Murphy, Marguerite Chapman

.,:::':' .\.::E:' %ﬂ R’R\\-\“\"%}. \"\':3-:"

IT CAME FROM OUTER SPACE—([%5)

IT HAPPENS EYERY THURSDAY—195}

FOR NOVEMBER

The Top Metwork Programs in Class A Time
Ranked by Cost Per Thousand

AR
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LIFE OF RILEY—19%4%
William Bendix, James Gleason

LITTLE EGYPT—1%51
Mark Stevens, Rhonda Fleming
LONE HAND—195)
Joel McCrea, Barbara Hale
LOST IN ALASKA—I1952
Abbott & Costello
LOUISA—1950
Ronald Reagan, Ruth Hussey
MA & PA KETTLE—1%49
Marjorie Main, Percy Kilbride
MA & PA KETTLE AT THE FAIR—1951
Marjorie Main, Percy Kilbride
MA & PA KETTLE BACK ON THE
| FARM—1951
Marjorie Main, Percy Kilbride
MA & PA KETTLE AT HOME—1954
Marjorie Main, Percy Kilbride
MA & PA KETTLE GO TO TOWN—1950
Marjorie Muain, Percy Kilbride
MA & PA KETTLE ON VACATION—1953
Marjorie Main, Percy Kilbride
MAN FROM THE ALAMOD—1953
Glenn Ford, Julia Adams
MARK OF THE RENEGADE—1951
Ricardo Montalban, Cyd Charisss
MEET DANNY WILSON—1952
Frank Simatra, Shelley Winters
MEET ME AT THE FAIR—]19%53
Dan Dailey, Diana Lynn
THE MILEMAN—1950
Donald O'Connor, Jimmy Duranie
MISSISSIPPI GAMBLER—1953
Tyrome Power, Piper Lauris

MYSTERY SUBMARINE—1950
Macdonald Carey, Marta Tores

NO ROOM FOR THE GROOM—1951
Tony Curtis, Piper Laurie

ONCE MORE, MY DARLING—1949
Robert Monigomery, Ann Blyth

ONE-WAY STREET—1950
James Magon, Marta Toren
OUTSIDE THE WALLS—1%50
Richard Baschart, Marilyn Maxwell
PEGGY—1953
Diana Lynn, Charles Coburn
THE FRINCE WHO WAS A THIEF—15%51
Tony Curtis, Piper Laurie
THE RAGING TIDE—I1951
Shelley Winters, Richard Conte
THE RAIDERS—1%51
Richard Conle, Viveca Lindfors
RAILS INTO LARAMIE—1954
John Payne
RED BALL EXPRESS—I1951
Jeff Chandler, Alex Wicol
RED CANYDN—1949
Ann Blyth, George Breni, Howard Dulf
REDHEAD FROM WYOMING—1953
Maureen O'Hara, Alex Nicol
REUNION IN REMNO—1951
Mark Stevems, Pegey Dow
RIDE CLEAR OF DIABLO—1%54
Aundie Murphy, Dan Duryea
BALLY & ST. ANMN—I951
Ann Blyith, Edmund Gwenn
SASKATCHEWAN—15%4
Alan Ladd, Shelley Winters

Thll -:Hlﬂ. H the TV indusiry’s nl'tlj' gurﬁ: to lhe compards
tive monthly efficlency of Class A time network programs In
delivering audiences to their sponsors.
for ke comparative analysis of costs for reaching men, women
and children viewers, Each week,
shows of the same program type and ol shows airing for ad-
vertisers In the same spansor category.

The figure shown for each program represznls the sponsor's
cost for reaching 1000 TV homes, men, women or children per s
minute of commercials, These figures were reached by divids Fe

2
%

Per Commercial Minule

2

s - -
-

]

%ﬂ” R, .

1. JOHNSON WAX

4. PROCTER & GAMBLE

ing each show's tolal program and net time costs by ihe iotal
number of hames, men, women and children under 16 reached
by the program, as determined by American Research Bureau. =
These results then were divided by the allocated commercial v
minutes In the program. Net time and program costs wsed &
are ::umm: mad: I:'.r 'l11r Billboard after extensive research.

It is the only source

comparisons are made of

_______

xxw%mﬁnm*ﬁ“‘w* e {Q
"“'ﬁf”“x e l{' x. ‘“w.-.

Houmbold Clennser & Pnhsb Sponsors

o cost pen Thousawp HOMES per commerciaL minure

(Robert Montgomery Presents, NBC) $2.42
2. LEVER BROS. (Lux Video Theater, NBC)
3. PROCTER & GAMBLE (The Line-Up, CBS). .

ane Wyman Show NEC}

2,52
. 2.87
2.96

o cost per THousas MEN YIEWERS pen commenciar mimure
1. JOHNSON WAX (Robert Montgomery Presents, NBC) $§2.93

2. LEVER BROS. (Lux Video Theater, NBC).......... 3.26
3. PROCTER & GAMBLE (The Line-Up, CBS)....... 3.79
4. KNOMARK MFG. (Caesar's Hour, NBC).......... 46§ |

o cost per THousawo WOMEN VIEWERS pen commenciaL minure

1. JOHNSON WAX (Robert Montgomery Presents, NBC) $2.19
2, LEVER BROS. (Lux Video Theater, NBC)......... 2.29
3. PROCTER & GAMBLE (The Line-Up, CBS)......
4. PROCTER & GAMBLE (Jane Wyman Show, NBC)..

o o5t per THousanp CHILDREN VIEWERS eer commerciaL minure

1. JOHNSON WAX (Robert Montgomery Presents, NBC) $6.70
2, PROCTER & GAMBLE (Hey, Jeanniel CBS).......
3. PROCTER & GAMBLE (Jane Wyman Show, NBC)..
4. PROCTER & GAMBLE (The Line-Up, CBS). ....uu.

2.7
2.82

6.73
7.42
7.82

Drug & Remedy Sponsors

CBS)

---------------

News, CBS) .....cc00s

News, CBS)
CBS)

---------------

CBS)

lllllllllllllll

4. MILES LABS (NBC News Caravan, NBC). ...

o cost per THousako MEN VIEWERS rer commercian mimure

1. BRISTOL-MYERS (Alfred Hitchcock Presents, CBS).$2.34
2. AMERICAN HOME PRODUCTS (Doug Edwards
3. PHARMACEUTICALS, INC. (Sunday News Special,

-----------------------

4. PHARMACEUTICALS, INC. (Amateur Hour, ABC),

o cost per THousao WOMEN VIEWERS rer commerciar minure

1. BRISTOL-MYERS (Alfred Hitchecock Presents, CBS).$1.94
2. PHARMACEUTICALS, INC. (Sunday News Special,

lllllllllllllllllllllll

3, PHARMACEUTICALS, INC

o cost per THousaNp HOMES pex commenciaL minure

| 1. BRISTOL-MYERS (Alfred Hitchcock Presents, CBS).$2.26
2. PHARMACEUTICALS, INC. (Sunday News Special,

3. AMERICAN HOME PRODUCTS (Doug Edwards

....................... 3.18
.................... veus 3,32
cisees J00

4.21

3.28
. (Amateur Hour, ABC). 3.35

4. AMERICAN HOME PRODUCTS (Doug Edwards

News, CBS)

lllllllllllllllllllllll

o cost per THousawo CHILDREN VIEWERS eer commenciar mivure
1. BRISTOL-MYERS (Alfred Hitchcock Presents, CBS).$6.51

2, MILES LABS (John Daly News, ABC)

6.80

iiiiiiiiiiii

3, PHARMACEUTICALS, INC. (Amateur Hour, ABC).. 7.02
4. VICK AND LEWIS HOWE (Jonathan Winters

Show, NBC)

-----------------------

8.10

Thear llstings appear nowhers bui on these pages. They are copyrighied by The Blllboard Publishing Company and mo mse of any kind may be made af them
wlthout The Billboard's consent. Bequesis for such consent musi be submitied In wriling to the publishers of The Billboard, 1564 Broadway, New York 34, N. ¥,
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1 SCARLET ANGEL—1952

Yvonne De Carlo, Rock Hudsoa
SEMINOLE—1953

Rock Hudson, Barbara Hale
SHAKEDOWN—1950
Howard Duff, Briam Donlevy
SIERRA—1950
Audie Murphy, Wanda Hendrix
SMUGGLER'S ISLAND—1951
Jeff Chandler, Evelyn Keyes
0N OF ALI BABA—1952
Tony Curtis, Piper Laurie
SOUTH SEA SINNER—1950
Mandonald Carey, Shelley Winters
SPY HUNT—1950
Howard Dufl, Marta Toren
STAND AT APACHE RIVER—I953
Stephen McMally, Julia Adams
STEEL TOWN—1952 -
Ann Sheridan, John Lund
THE STORY OF MOLLY X—I194%
June Havoc, John Russell
THE STRANGE DDOOR—1951
Charles Laughton, Boris Karloff
SWORD IN THE DESERT—I1%4%
Dana Andrews, Morta Toren
TAKE ME TO TOWN—I1953
Ann Sheridan, Sterling Hayden
TAKE ONE FALSE STEP—194%

William Powell, Shelley Winters
TARGET UNKNODWN—I95]

Mark Stevens, Margaret Douglas

TAZA, SON OF COCHISE—1954 (3D
Rock Hudson, Barbara Rush
THUNDER BAY—1953

James Stewart, Joanne Dru, Dan
THUNDER ON THE HILL—1951

Claudette Colbert, Ann Blyth
TﬂH&II..ItH’E—:IISl

Yvonne De Carlo, Van Heflin

TREASURE OF LOST CANYON-—1951
William Powell, Julie Adams
TUMBELEWEED—1951

Audie Murphy, Lori Nelson
UNDER THE GUMN—I195]

Richard Conte, Audrey Totter
UNDERCOVER GIRL—1950

Alexis Smith, Scott Brady
UNDERTOW—1949

acott Brady, John Russell
UNTAMED FRONTIER—1952

Joseph Cotten, Shelley Winters
YEILS OF BAGCDAD—1953
Victor Mature, Marie Blanchard
WALKING MY BABY BACK HOME—
1953
Donald O'Connor. Janet Leigh
WAR ARROW—1954

Jeff Chandler, Maureen O'Hara
WEEKEND WITH FATHER—1%51

Van Heflin, Patricia MNeal
WILLIE & JOE BACK AT THE FRONT—=

1952

Tom Ewell, Harvey l_cmh:r:k
WINCHESTER 73—19%58

James Stewart, Shelley Winters
WINGS OF THE HAWEK—1953 (2D)

Wan Heflin, Juliz Adams
WOMAN IN HIDING—I950

Ida Lupino, Howard Doff f
WOMAN ON THE RUN—I1950

Ann Sheridan, Dennis O'Keefo
WORLD IN HIS ARMS—1951

Gregory Peck, Ann Blyth
WYOMING MALE 1950

Stephen McMally, Alexis Smith
YANKEE BUCCANEER—1952

Jeff Chandler, Scott Brady
YANKEE PASHA—1954

Jelf Chandler, Rhonda Fleming
YES SIR THAT'S MY BABY—I%49

Donald O'Connor, Gloria De Haven
YOU GOTTA STAY HAPPY—1949

Joan Fomdaine, James Stewart
YOU NEVER CAN TELL—195]1

Dick Powell, Peggy Dow

(Te Be Continued)

How Ziv Does It

® Continued from page 28

the officer was firm, and departed
with the pigskin.

Castle was still wondering about
that on the “tomorrow” when he

was alreacdy i a flight back to Los
Angeles.

There are other problems. Once
the Annapolis scenes have been
shot the pix are completed in Hol-
lvwood in sets which must be *he
exact replicas of Annapolis settings.
Ir one instance a set had to be torn
down and reconstructed, the grain
ir the floor was different from that
ol the ﬁc-adem}'.

Scripts in themselves are a
triumph of survival and persever-
ance. The writing, apparently, is
the least part. Once completed
they go to the Ziv offices in New
York, thence to the Navy DEER-
qnent in Washington, from there
to a board ol officers at Annap-
olis, back to Washington to the
Department of Defense, from there
to Ziv in New York, and Finally
back to Hollywood. If anything
remaing of the original by that
time, it is produced. Otherwise—
it's happened in two or three in-
stances—it's discarded,

Despite these problems, the
Navy-Ziv relationship has been
amicable, with the Academy co-
operating as much as possible.
Castle says that the Navy is inter-
ested primarily in two things: that
the finished product is good, and
that the can in which it comes
floats,
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Jack Ba rry

and

Dan Enright

Productions

President
AMERICAN FEDERATION OF MUSICIANS

RICH DECRIES
SARNOFF BLAST
AT FEATURES

The Billboard has received
the fallowing letter from V.
Robert Rich, general sales
manager of Associated Artists
Froductions:

“Hot on the heels of the re-
cenl Miami comments against
feature films by Robert Sarn-
off, his own NBC [lagship,
WRCA-TV, is oplanning a
seven-night a week late movie
program. And one ol the par-
licipating sponsors of WRCA-
TV's current Sunday night
movie s none other than RCA.

“How does this come about?
The answer is wvery simple,
Every station . . . indepen-
ent, mnetwork afliliate or
owned - and - operated station
. . . altracts sponsorship and
shows a proflit by providing
circulation, the same as any
other advertising mediom.
Circulation in TV is measured
by ratings, which are obtained
by telecasting the mosl pop-
ular programs possible.

“At the moment, the most
popular programs as a whole
are the [ine major studio mo-
tion pictures, The manage-
ment of WRCA-TV mav be
risking Saruolfs disapproval
by plaving these audience-
pulling favorites, but they
know full well thev'd be risk-
ing more than disapproval by
failing to come up with ex-
pected protfits,

“Despite Swmoll’s forecast
of doom for those stations
which program features, such
stations are enjoving ratings,
sponsorship and profits greater
than ever before, . . . Sold-
out status for movie programs
is a commonplace, olten at
premium rates Fealures
scheduled late at night or in
other “fringe” time have ex-
tendled manv stations’ ellec-
tive broadcasting day several
hours bevond previous limits,
Blue-chip national sponsors
have come into [eature film
programs, Rate increases [or

(Continued on page 34)

* TV Commercials in Production

This weekly chart lsts commercials produced during the last full
preceding month, with all Industries covered over the course of & month’s
issugs, The [ollowing symbols dezsignate the types of commercials listed:
LA—Live Action; FA—Full Animation; SA—Semi-Animation; SE—
Special Elffects; J—Jingles; M—Muzic; 5—5lides; 1D—Stution break:
MA—Notl available.

(Continued from last weck)

Type Commercials
Bponsor, Product & Agency (Show, If any) No. (Seconds) (C-Color) Producer
FOODS AND REVERAGES
Food Ingredients
General Mills, Institutional, Ballen,
Barton, Durstine & Oshorn
iant Step).e.oe 1 LMD oovnewene FA L. TV Graphics
Canned and Packaged Foods
Campbell Soup, Bilten, Barion,
Dorstine & Osborn. ... 1 60 .ooeveeu. LR 00TV Graphics
Quaker Oais, Puss 'n' Boois, Lynn

Baker (Caesar's Hourd, ..o 1 (60} ..ivuann. LA ...veees.Roland Reed
Quuker Oats, Puffed Kice & Wheat,
Len Burneit.... 2 (60 ......... LA ...ovvves.Fred Niles
Kellogg, Supar Pops & Snacks,
Leo Burmette... 1 060) o....o... TA .ooveesssFred Niles
Kelloge, Corn Flakes. Leo Bumett.... T 000 ...0uee.s LA L .iverennressVidicam

Froren Foods
Mimuie Maid Corp.. Snow Crop
Beans, Ted Boles.... 1 06D) L ..eveaes LA SE L.ievei. Vidicam
Bakery Foods
Aunt Jemima, Corn Bread,

John W Shaw.... T 060Y «.vevasns FR oot Fred Nilea
Food Beverages

Cotton Club, Sparklin. Soda, Lustige.es T 0I0Y uiuninns 5&% cuvivins evnes Filmack
Coton Club, Ginger Ale, Lustig, .oosvee 1 0100 ooisnnnne SA L oiisiinasnsss. Filmack
Bon Jour, Coffee, Tustig ...t cviisvanns LTI Gicsiines SA y.ussrinessnssEilmack

Americon Coffee, Ruiledge &
LilienTeld coosr 103 cuiswnmss B e vresnassrFilmack

Don DeMixzon, Coffes, Losiiz,
A, D Phitlips. oo 300 ovsiense BA . ...sreeenesss Filmack

FAN civeeriee LA EE Gl ieee cFilRTE
M. ). B. Colfee Cn.. Coffee, Ratien,

Bucion, Durstine & Oshorn.... 10200, T 00N FA LLoocieniss Plavhouse

Flarida Cirrus Commission, faice Pro-
motion, Benton & Bowleg.. .o 20600 1 (000, 1A L ..einesssais Vidicam

Challenee Creamery, Nilk, Hixson &
Jurgenson. oo = 60 1 €200 .. LA L ieiiianias All-Scope
Fla=R | SR i e i an b Favanane B e |, R S AR Condor

The Mestle Co., lovant Coffee,
MeCann-Erickson. ... 3 (608 5 {200, .. LA L. ... %0mind Mavers
Adeoholic Revernzes
Great Flils Select. Beer,
Ill"":n'-“ -'J"|-|"';"”|"‘h':|g'-Il'I| 1 r'F'I'” TEREREEEE 5"‘5 Hp“.........Filmﬂu‘i
Sehlite Brewing, Schling Beer,
J- Waller 1*'“”'”“”---- 1 'rf"ni A EEEEEEE FA PE G EE R R E R Fl‘n:.hl:'l.lll
C. Schmidi & Sans, Heer,
Al I.""'I'I I.':f”.'ln..-.-. : ':F'”']' PR B A R B FA --r-i.-.Pil'”J I- F'I'H'H:T.I
Anhewser-Rusch, Inc., Busch

Bavarian Beer, Gardner...o I (200 soveerses LA L cisivascsness Gurdner
Oiher Foods
Sunrise Ments. Ridpwav Adv. .. covavess T 0I0Y oooaa. wei SR u s iesanesssss Filmack
Sessions Co,, Gold Craff Peanut
Buiter, Moble-Durv...o 1 060) covnnsnnse FA couvieens Fred Niles
California Prune & Apricol Growers'
Assn,  Sunsweet Prones, Long.... 5 (80) covvavens FA, LA ooviins All Scope

(Continued next week)

SELL YOUR PROSPECT WHEN HIS MIND IS ON

TV PROGRAMMING— The Billboard falks programming . , , creates the
perfect edilorial atmosohere for TV advertising.

P

Management: Jules L. Green
ublic Relations: Arthur Cantor

www americanradiohistorv com
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, 9:30 p.m., NBC-TV

THE TENNESSEE ERNIE FORD SHOW

Thursday

“THE FORD SHOW”

30 p.m., EST, NBC.-TV

Mon. - Fri., 2
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AT FEA TURES THE TELEVISIOM INDUSTRY'S MOST COMPLETE INDEX OF TOP LOCAL TV PROGRAMS AND SPOT ADJACENCIES
® Continued from page 32
BEALTIMORE DENVER LOUISVILLE LUBBOCK, TEX.
the entire schedule have been 3 TV STATIONS—406,800 TV HOMES 4 TV STATIONS—192,600 TV HOMES 2 TV STATIONS—190,100 TV HOMES 2 TV STATIONS—34.300 TV HOMES
made possible by the drawin Population—1 481,600 (12th in L. 5.1 Population—125,100 (26th in U, 5) Population—=&75,500 (28th In L. 5.) Population—152,500 (140th in U. 5.)
€ pos ¥ B Buying Income—32,360,849 000 Buying Income—3%1,247.924 000 Buving Income—=5%1,117,330,000 Buying Income—5%272 555,000
power of top feature film pro- {13th) (28thi (33d) [122d)
grams Retail Sales—%1 652 028,000 (12th) Retail Sales—5007 431,000 {24th) Retall Sales—5TH0,222.000 (3HR) Retail Sales—5204 452,000 (12240
> . A Food Sales—5S3BE, 142,000 {12fh) Food Sales—%210,722,000 (24th) Food 5ales—5171,641,000 {30th) Food Sales—%35 SBR.000 (14714
“The NBC chief’s warnings Drug Sales—$66,537,000 (12th) Drug Sales—$46,729.000 (15th] Drug Sales—3$30,701,000 (26t Drug Sales—$5,182,000 (146th)
against overloading schedules Automotive—5254,051,000 (16th) Automotive—5214,609,000 (21st) Automotive—5165,858,000 (26th) Automotive—552,842,000 (95th)
W‘.ith fE!Elh.l e film might hEﬂI Above figures include following counties: Above figures include following counties: Above figures include following counties: Above figures include following countiess
g{lt if i rogram gtnrm Arugdel. Baltimare City and Adams, Arapahge, Denver and Jaffer- Clark, Floyd, Ind.; Jeffersen, Ky. Lubbock
more wei more program- alfimere Cos., M. son
ming provided by NBC were T0P NETWORK SHOWS . T0P NETWORK SHOWS . “‘!E.P Wﬂnmﬂwi o MWFLH:HE?]EJH SHOWS
r1 1 + i eifion, 5T .478 i ¥E ¥ B, M. ...... 19.5
d?“"'i_;“% top T}?ﬂgﬂlﬂ N? 'ﬂﬂtﬂ 1. Ed Sullivan, WMAR, Su. ....39.3 1. 564,000 ﬂﬂ!-'lﬂﬂlw: KLZ, T.......454 1. Ed Sullivan, WHAS, Su. ......45.1 2. Ed Sullivan, KDUR, Su, ...... 48.4
winis 10 see ihe €nd 0OI nei- 2. Producer's Showcase, WBAZ, 1. Ed Sulllvas, KLZ, Su. ..,......42.] 3, Millionalre, WHAS, W. ....,.42.3 3. G.E. Theater, KDUB, Su. ..... 473
work creative programming, M. ... T 3. What's My Line? KLZ, Su. ... .40.4 4. I've Got m Secret, WHAS, W, , 420 4. Alfred Hitchcock, KDUB, Su. ., 44.3
much of swhich has been ex- 3. Alfred Hitchcock, WMAR, 4. Producer’s Showcase, KOA, M...37.1 S. Red Skelton, WHAS, T. ... ... 4.8 5. Phil Silvers, KDUB, T. ....... 440
cellent. But there are many B s ol g S it ol e 6. Prodacer's Showsate, WAVE, 6. Burns and Allen, KDUB, M. ,..42.0
« heater, WATAR, Su. ... 312 : PR A e e L L 7. December Bride, KDUR, M, ... 418
quizzes, filmed dramas, so- 5. Playhouse 90, WMAR, Th. ... 326 A .. 355 7. Dragnet, WAVE, Th. ........ 39.3 8. Hey, Jeannie, KDUB, S. .......39.9
called comedies and similar 6. $64,000 Question, WMAR, : E’fﬁl‘;“‘én’f‘."éﬁf‘; -;;-: ;. Euusmukt WHAS, 8. .voccuns 8.3 9. Ernic Ford, KCBO, Th, ...... 39,3
P P PRS- | . . £l e . Grouche Marxr, WAVE, Th. ,,178 8. Gunsmoke, KDUB, 5. ......... 39.3
network fare that don't come 7. Climax, WMAR, Th, ........32.2 | % $64000 Challenge, KLZ, Su. ..30.2 | 10, Disneyland, WHAS, W. ......31.3
tﬂ thﬂ lua]lt}’ or FD Uiﬁ.l‘ll!r' 8. Jackile 'l:'lrl:':l;s.ﬂﬂ, WMARI - 5 | 10 I Lowe :[.l.ll.'-'_l'r EL?.-. ., R e 8.7 Tup Hul]l.wE“,f mnw!
the libraries Vamer 9. Robert Montgomery, WBAZ, T0P MULTI-WEEKLY SHOWS 1, CBS News, KDUB, M.-F. .. ... 20.4
Bros. and the other fine M. e 1.7 “.'IF Fﬂ]lﬂ-m“ﬂ SHI'.IWS 1. Mickey Mouse Club, WA'.-"E._. 2. MNews, Sports, Weather (6 Fﬂﬂn
Hﬂ].l}""ﬁ’ﬂ[ld studics. “'Fh}" de- 10, Millionaire, WMAR, W. ....30.5 1. ".-!Ii:tu;' Mouse Club, KBTV, 2 ?-—F aasanes : i, ’ e ¥ KCBO, M.-F. .......... 191
. M.-F. ..... 117 . s News (6 n-n ’ 2. News, Sports, Weather (6 )
prive the public of programs | TOP MULTI-WEEKLY SHOWS . o 7 Ripring 0 i, wits, MoF, 18 s | X iRy mete a)
which they have overwhelm 1. Mickey Mouse Club, WAAM, KLZ, M.-F. .. i 16,8 3. News, Misc. (10:30 p.m.), 4. Here's Howell, KCBD, M.F. .. .18.3
mghr EH.]'II"E'RSEd a desire to MG R K 3. M-G-M Theater, |[']'\|'n M ]r J16.1 WHAS, M.-F. ...oocvinnness 9.8 5. Looney TI!IIhH. KCBD, M.-F. ...lT.I
SE-E Eu'" ] hcr_lam,g thﬂ ha 1. CBS H"S. “I"T-"-“ ]'HI.FF. ..... 11.B ‘. Eﬂ'ﬂt SHUF (18:15 pm. L HLI.., 3. Small T.Ikr “A-H. M.-F "TE lj.l [ Huﬁpﬂal[ly Tiﬂ'll I{EBD
Py i 3. Final, Misc. (7 pam), WHAR, M.-F. 160 | 5 News, Sports (10:30 p.m.), T S 171
Pﬁﬂﬂd not to have originated MoF. ... rieireen 108 | 8 News, Weather (10 p.m.), KOA, WAVE, M.F, ........ BeERRas 1 7. News, Weather, Sports (10:30
with a network? 4 Amos 'n' Andy, WMAR, MF. ... .+.....”1s| 6. CBS News, WHAS, M.-F. ....15.9 p.m.), KDUB, M.-F, ._........169
M.-F. . S | ¥ | 6. Dick Lewis, KLZ, M.-F, .......13.4 7. NBC News, WAVE, M..F. ....15.1 8. Bunny Theater, KCBD, T., Th...15.8
£, Guiding Light, WMAR, 7. Clubhouse Gang, 7. :;Hf;:'t# Theater, WAVE, r . Queen for a Day, KCED,
M.-F. ... 105 KBTIV, MF. .. icoogeirassnans 11.7 AEAREREERE M-F. ... 50
6. Search for Tnmnrrnw, WMAR, 8. Academy Theater, KOA, M.-F...10.0 1:- E:::; ﬁ:‘:kﬂﬂb‘:’rﬁ\ﬁﬁ&f’r 148 10. Comedy Time, KCBD, M-E, .. 14.1
!"i'F B4 EREEE bE 4 b radFEEEE "].-" 9 ﬂ““ﬂ 'ﬁi'l"n'l:!' .:ﬂA 3 A B'
T., .ﬂlﬂ;l‘ll.lr Gﬂdfl’t}'. WHAR, H_F. erall: ; g? M-'Fa lll.IIlI--Ii-l!I‘lirl'!II1IIII14J‘ mp mm[ FIle
M~Th. .... ey e [ L | 10. Modern Hnmmct:. il'-'-ﬂ'i ‘M.-F.. 8.1
7. Officer Happy, WBAL, TOP FEATURE FILMS Once Weekly
MF. ooiiiinsnssrnsssnpnannsil TOP FEATURE FILMS Once Weekly L Movie, KCBD, 8.-12:00-
_9. l['l"l'ﬂ of LI[:, WHAR un:' w.-.klr 1. H’!t!" m-. msr 1"! . P Fpe L1 5
M.-F, I ——— | i 8.-11:00-12:08 16.
1. David 0. Selanlck Theat - 3 H Palli sivavnsinnas L] Hulh-WuH]‘
10, Report, Corrallin, Misc, KOA, M.-8:30-10:00 Fh_f"_l__”"‘, 1. Laie Show, WHAS, 1. Movle, KDUB, M.-W.-F.-Su.-
{1] l.'-lrl‘l'.lu WM&R M 'F- FEEEWE 9'11 F-*I-I'-III" -lin I"u! ]].“_]1:" .-H ]J‘
10, Sports, Weather, Misc, 1. Wamner Brothers, KOA, Su.- - : feeeasiesian -
g . 9:30-1:00 pom. ...............063 3. Cowbor Theater, WAYE, 2. Channel 11 Theater, KCDB,
(6:43 p.m.), WMAR, M-F. ..... 8.3 3. Million § Maovie, KBTY, ’ mhwu# p.m. ..,,¥.,...,1u M.-Th., S.-11:00-12:00 mid. .. .. 9.4
; . rday Theater, WAVE,
TOP FEATURE FILMS i ;izaﬂ;mm“.'i?vﬁ;'"“"“ b §-11:30-12:00 mid. ..........,. 8.5 T0P SYNDICATED FILMS
Once Weekly SueS30-T:00 pm ... .ceuue. 5.6 Multi-Weekly 1. Doug. Falrbanks Presents (ABC),
1. Theater of the Afr, WMAR, 4. Sunday Cinema, KTVR, 1. Starlite Theater, WAVE, (ABC), KDUB, M..7:30 .......40.8
. :.:.1[ 'F.-HE ;mh __HWMH J16.8 Su~:00-5:3 pm, .....iieea.. BT M.-F.-10:45-12:00 mid. ........15.1 1 Alnlhﬂlihj (CBS), KDUB,
aymouse, " fe 1. Movle-Midday, WAVE, Th.-6: o b L3318
starring F-10:3-12 mid. .... LA13 Multi WIIH]' H:!' =12:15-1:0 p.m. 9.9 3. Mickey Rooney {&mﬂl‘”
: -: : 3, Park Circle Theater, WAAM, 1. M-G-M Movie Theater, KTVR, Lt KDUB, F.-8:30 _ .3t
Joh H ART % Wool0:45-12 mid T M.-Su.9:00-10:45 pam. ......... 16.9 T0P SYNDICA =}
n n ; el 3 e e 3. Academy Thesier, KOA I “n Fl'l“s 4, Siars of the Gl'm 'ﬂll‘ npl'_l
x = 4 Milllon Dellar Movle, WBAL, ¥ ' . {Flamingo), KDUB, Th.9:00 ....30.3
- et M.-S.-18-11:00 pmi. .........,..10.9 1. Highway Patrol (Zlv), WHAS, B gyt
L CH ANEY g Su-11:45-12 mid. ............. 8.0 i g P gt -
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TOSCANINI WROTE HIS
OWN EPITAPH IN WAX

NEW YORK——Arturo Toscanini, who died last Wednesday
Slﬂ}, wis responsible for $33,000,000 in retail disk sales between
20, the vear of his first recording, and 1954, the vear he
retired. During the Jast two vears, his rate of sale accelerated,
but to a degree which had not been determined by press time.

RCA Victor, to whom the maestro’s pame an

exclusive

recording services during his career lent the aura of supreme
art, has rushed into production what the company considers
its most fitting memorial, Toseanini’s recording of Verdi's “Aida.”
The set originally was scheduled for release on March 23, which
would have been his 90th birthday, Most of the work was
recorded from the NBC Symphony broadcasts of March 26 and
April 2, 1949, The maestro, however, was not completely
satisfied with some of the vocal portions, and in 1954 he came
out of retirement to re-do these in the studio. This was his Jast

recording  date.

The cast of “Aida,” which will be issued on three disks,
includes Herva Nelli, Eva Gustavson, Richard Tucker (cour-
tesy of Columbia Records), Giuseppe Valdengo. Norman Scott,
Dennis Harbour, Virginio Assandri and Teresa Randall.

The Victor Talking Machine Company first signed Tosca-

nini in 1920,

In December. 1937, with this company, now like

the National Broadcasting Corporation, a subsidiary of Radio
Corporation of America, NBC sponsored his organization of the
great all-star NBC Symphony Orchestra. Several vears later,
Victor began eving the orchestra’s broadeasts as a source for
recordings. In recent years, most of the Toscanini sets released
have been pleaned from those broadeasts,

Last fall, two of the best selling Toscanini albums of the
shellac era. cut with the New York Philharmonie, but since
superseded by newer NBC version were released on the low-

priced Camden subsidiary label.

Once again, the Toscanini

name proved its magic, and the entire Camden line took a sen-
sational spurt at the disk counters. Camden now has scheduled

the old version of Beethoven's Seventh Symphon

for April

release, and sHll another set of orchestra excerpts, for Septem-
ber. The April set will carry Camden’s first four-color cover,
and first liner notes, by Irving Kolodin.
150 Ditferent Works
In the 33 years of his recording activity, which ended in
1954, Toscanini recorded about 150 different works which thru

March of ‘54 had sold 20 million records.

This time span in-

cluded, of course, some of the industry’s leanest years. His
Beethoven's Ninth Symphony, issued in 1952, is listed as the

No. 15 classical seller of

past month (see classical Best

Selling Chart in this issue) and, altho it is a two-disk LP
volume, it has sold more than a quarter of a million packages all

told. His “Nutcracker Suite,” which {s No. 3 this month, also has

been up there for several years.

But Toscanini's value to RCA, NBC, Victor and even the

(Continued on page 90)

Down Under & Asian
Cats Dig R&R, Jazz

MELBOURNE, Australia—The
Down Under cats are digging the
American rock and roll l‘:ﬁe most,
with “standing room only” tags
hung out on all dates of the cur-
rent Bill Haley package show tour
of Australia. The unit, which fea-
tures Haley and the Comets as well
as American thythm and blues
stars, Joe Turner and Lavern Baker,
opened in Newcastle January 8
and since then has played to sell-
out congregations in Brisbane, Ade-
laide, Sydney and here,

Prior to the outfit’s January 3
take-off from Los Angeles, dates
had been set for Manila, but de-
mand for the big outdoor concerts
(i* is now summer here) in Aus-
tralia forced cancellation of the
Philippine stop-over in order to
open up additional dates here.

When the tour winds up January
26 the entire company will fly
back to the States. The Haleyites
will return to their Chester, Pa.,
home base long encugh to pick up
clean clothes before sailing on the
Queen Elizabeth for England on
the 31st,

Starting February 6, Haley and
the Comets will play 17 dates in
Britain and Scotland in 14 days,
including stops in London, Birm-

(Continued on page 42)

WASHINGTON — Benny
Goodman and ensemble played for
a staggering total of 1,100,000
people on a recent two-week stint
at the U. S. Central Exhibit at the
Bankok (Thailand) Fair. Accord-
ing to the International Trade Fairs
ufﬁm here, this i3 as many as
Goodman would have reached had
he played seven nights a week for
three years in Bangkok's biggest
commerecial theater, which seats
1,000.

KUALA LUMPUR, Selangor—
One of Uncle Sam’s most powerful
weapons in the battle of ideologies
in Southeast Asia is jazz, accord-
ing to final attendance figures just
toted up for Benny Goodman's re-
cent appearance here. The Good-
man group invaded this city of
half a million and swept it away.

Sponsored here by the Art
Council Federation of Malava, the
Goodman crew received cash for &
complete sell-out house of over
3,000, when it landed at the air-
port. Tickets were on the black
market a full week before the con-
cert. On the night of the session,
Chinwoo Auditorfum was ablaze
with lights and festooned with
applauding thousands of Malays,

By BILL SIMON

NEW YORK — RCA Victor's
Save-On-Records eoupon plan will
be radically revised as of March 1.
The changes, inspired by a re-
cently completed rurvey of retail-
ers, are aimed at eliminating the
last vestiges of dealer resistance to
the program.

First, dealers will make their
normals 38 per cent profit on
monthly selections, rather than the
25 per cent previously allowed,

Second, the monthly SOR selec-
tions will be available in the deal-
ers shops. Formerly, the book
holder received his album directly
from the Victor factory thru the
mail after the dealer had for-
warded the

factorv.

his certificate to

Victor Irons Out Final
Kinks in SOR Coupon Plan

Direct-Shop Pick-Up by Buyers;
Full 389% Profit on Selections

The customer now will be able
to buy all three monthly selections,
rather than two, at $2.98, with his
coupon-of-the-month.

Instead of the one bonus album
offered in July and October, the
customer now will be able to
choose one of two oHerings.

EP’s also are included in the
revised set-up. Hereafter, all se-
lections will bhe issued as three
single EP’s rather than in multi-
ple-disk sets. The coupen holder
may take one single or all three,
at the special price of 99 cents,
instead of the regular §1.29,

Powerful Kick-off

In order to kick this SOR phase
off powerfully, the March SOR
pop selection will be “An Evenin
With Belafonte,” The classic

choice will be Vlidimir Horowitz

NEW YORK—An atmosphere
of turbulence continued to g
over the American Society of Com-
posers, Authors and Publishers
this week. In an indirect reply to
various publishers and writers, who
have become known as the dissi-
dent group, the Society adopted
measures  designed to eliminate
false performance reports from sta-
Hons; Capitol Hill in Washington
was the scene of a visit by Society
prexv, Paul Cunningham, and gen-
eral counsel, Herman Finkelstein
(see separate story), following up
a similar visit- last week by a
group of outspoken dissidents; and
a writer and a publisher ex-
pressed in writing to The Billboard
additional comments on the Soci-
ety’s hectic general membership
meeting January 3.

Cunningham announced a set of
new regulations directed against
“the procurement by any of its
members, of false reports of per-
formances of their musical compo-
sitions by the Society’s licensees.

The regulations provide: (1) Any

Mitchell to
England for
10-Day Tour

LONDON—TFollowing the up-
swing in Guy Mitchell’s fo ularity
here after the success of his cur-
rent disk hit, “Singing the Blues,”
the singer has been booked for a
10-day tour opening on February
10 with an ap ce on the
Val Pamell Associated Television
“Sunday Night Show,” and ending
with another ATV appearance on
February 16 in a Jpeci‘f.]]!ﬁ' created
spectacular  titled, e Guy
Mitchell Show.” The deal was set
by Lew Grade on his recent wvisit
to New York. A vaudeville tour

{(Continued on page 42) worke

for the summer was also offered
the singer and dates are now being
out.

ASCAP Prexy Cues
Some New Rulings

member inducing a [false report
shall be subject to disciplinary
proceedings; (2) the Society’s com-
plaint committee may initiate in-
quiries into any alleged violation
of the rule and can require a mem-
ber to appear before it to answer
questions; (3) where the complaint
committee finds evidence of con-
spiracy to cause a false report to
be made, the matter will re-
ferred to an “impartial panel of
three members”; (4) if the impar-
tial panel finds a member guilty,
it may censure, fine, suspend or
expel a member.

ith this announcement, Cun-
ningham also revealed that the
Society is withdrawing its pend-
ing petition to interpret or modify

the Societv's consent decree,
Meanwhile, two ASCAP mem-
(Continued on page 42)

SKIFFLER

Donegan Set
For U. S.

Tour

LONDON — Chanter Lonnie
Do iegan is set for a United States
tour with the Harlem Globetrot-
ters, exhibition basketball team,
Donegan will arrive in the States
March 26 and will open two days
later at Madison Square Garden,
Between halves, Donegan will en-
tertain with his Skiifle Group,
Donegan and the Globe Trotters
will do 28 dates.

The chanter last week popped
back into England’s Top Ten with
his Pye-Nixa disk, “Don’'t You Rock
Me Daddy-0." Meanwhile, Brit-
ish diskeries are combining the
provinces for skiffle ps, and
one is already doing well on Brit-
ish Decca. This is Bob Cort's skif-
fla group, which is selling well
with “It Takes a Worried Man to
Sing a Worried Blues,” backed
with “Don’t Yo1 Rock Me.”

-

r]u}riug the Beethoven “Moon-
ight” and “Waldstein® Sonatas,
“Polka Dots and Moonbeams,” b

the Tohnny Hamlin Quintet, wi_ﬁ
be the jazz selection.

Dealers will be permitted to buy
any quantity of the monthly selec-
tions they wish up to the number
of ecoupon books they have sold.
For example, if the dealer has sold
500 books, he may order up to
500 of each album at the bargain
price. He is supposed to sell these
to subscribers only, and make his
38 per cent profit, at the bargain
$2.98 rate during the month the
selections are issued. Nonsubscrib-

(Continued on page 42)

Decca Pacts
3 New Acts

To Roster

NEW YORK — Decca artists
nI:ud rEpertﬂir[i: men were] active ei:
the pacting department last we
wil']:l::|| I:'I'.ireeg new additions to the
roster—trumpet man Wi:lljg)' Man-
one, Calypso cat Ray Land, and the
Toppers, vocal group featured on
the Arthur Godfrey CBS-TV air-
ings.

Manone, horn man of note, re-
turns to the disk scene with an
album, “Trumpet on the Wing"
featuring his blowing and gravel-
voiced vocalizing, and a single, just

(Continued on page 42)

Cricket Sets Up
Pop Subsidiary

NEW YORK — F.A.R. (Full
Audio Range) Records has been
set up as a pop subsidiary label
by Cricket Records, a leading
manufacturer of kidisks. Marge
Cameron, a well-known nitery
comedienne, who produced a num-
ber of children’s records for Cricket,
is the First artist pacted by F.A.R.
Her first record, “A Promise Made
a Fool of Me,” is scheduled for
releasé this week. In it the singer
says she is converting from “Rock-
a-bye” to “Rock and Roll." Dis-
tributors now handling Cricket line
will handle F.A.R.

THE BRAVES
DON’'T POLK

NEW YORE — Walter
Dana, a.&r. chief of Dana
Records, sends us a breezy
note about one of our stories:

“In the current issue of your
great magazine you stated that
Polka Records are holding
their own with the surprising
exception of Milwaukee,
where polkas dropped.

“What is surprise to you is
not surprise to us. Why? For
three years Dana Records are
not promoted, distributed or
sold in Milwaukee . . . and
polka territory without Dana
is like American League with-
out Yankees. Enough said!l”

That’s laying it on the line,
Walter!

L

“"ROCK, PRETTY BABY"

Music from Sound Track of Univarsal-International Picture “Rock, Pretty Baby”

9-30163; 30163
{Alie availoble in album DL 8429 ® ED 2480-81-82)
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For '58 ‘Ambassador

Hefty Backing From Diskeries
Expected on Talent Diplomacy

By MILDRED HALL

WASHINGTON—A fine fiscal
future for Ambassador Jazz in 1958
is indicated in the President’s
budget requests, released last week
(18). The message asks $20 million
for the International Exchange

which includes talent
tours for State Department, and
Trade Fair showings — with $11
million earmarked for U. S. dis-
Fln}r in the gala Brussel's World
‘air opening this spring.

“Music-USA,” the government’s
two-hour pop and jazz beat that
circles the globe, will benefit from
the round %140 million asked for
the United States Information
Agency—a jump of $27 million over
1957's fiscal estimate, Out of this
increase, an extra $6 million will
swell the Agency’s overseas broad-
cast program to a total of over $27
million, as compared with 1957
estimate of $21 million.

“The world situation calls for
increased emphasis on this pro-

m, the President said of the
nternational Exchange of Talent
and Trade, A new showcase in
the spread of U, S. jazz overseas
will be the huge Brussel’s Fair ex-
hibit, headed by a special com-
missioner general, with a Broad-

way information office to keep the

First: WDB)J
Early-Morning-
Folk Tuner

ROANOKE, Va. — The first
early-morning, all-country music
television show in the nmation has
been inaugurated at WDB] here
by promotion director Mike Schaf-
fer. Program is beamed 7-8 a.m.,
five days a week. Show kicked off
50 per cent sold, according to
Schaffer, with such sponsors as
Dr. Pepper, Rainbo Bread, Vir-
ginia Home Improvements Com-
Bnn}r and McKesson - Robbins

rugs,

Each Thursday’s program is
designated as The Bﬂﬁ:unrﬂ Day,
when the front page of the pu{»
lication is prominently displayed
and the top 15 selections from the
country music charts are read off
and played.

Friday is termed Salute Day,
when tribute is paid to some city
within the viewing area, which
takes in 67 counties in Virginia,
West Virginia and North Carolina.
The latter feature is heavily pro-
moted in the territory and a lead-

entertainment world informed of
what talent is getting into the
World Fair act. The aforesaid tal-
ent will have an audience of over
35 million souls, it is estimated,
representing 50 countries, during
the April to October showings at
the Fair,
Talent Diplomats

State Department also plans
more international audiences for
America’s talent diplomats, with
59 of the expensive jaunts sched-
uled in the 1958 budget as against
47 planned for H 1957. The
international success of Coodman
and QGillespie jazz appearances
during the past year is expected to
reduce the kind of objection voiced
in the last Congress by long-
hair Appropriations Committee
members.,

Jazz emissaries sent by State
Department will be booked at
U. 5. exhibitions at international
trade fairs, whenever Commerce
Department can arrange it, The
Trade Fairs office will have Uncle

Asks Big Budget Hike

Jazz'

Sam exhibiting in 33 fairs during
fiscal 1958, as against 24 in fiscal
1957, if the budget is approved.
Commerce spokesmen expect a
repéat of record companies getting
on the bandwagon on overseas
sales promotion. They hope for
more on-the-spot waxing of jazz
artist disks like the thumping sue-
cess of the Goodman performance
during the Bangkok Fair recently,

Worldwide promotion for all the
Intemmational Exchange Programs
will be carried on by the U.S.LS.
If budget requests are honored,
the Agency will also step up its

own broadcast activities m
about 44 hours daily to over 51
hoars, The “Music-USA” program
will be maintained on the wider
scale effected in the past year.

Here at hunﬁﬂ.gutha E]ise[iihl_'éwer
message specifically aske on-
gress to establish a Federal Ad-
visory Commission on the Arts.
This would give performing artists
federal representation.

Riverside Label
Goes Big Time

NEW YORK—Riverside Rec-
ords, which started as a jazz label
with exacdr)l $500 in cas]h a little
more than four vears ﬁg, will issue
more than 150 new LP’s in 1957.
This number will include jazz,
folk, slpuken word, sports car and
specialty-pop packages. The line
will be backed with $30,000 worth
of consumer-slanted advertising.

According to partners Bill
Grauer Jr. and Orrin Keepnews,
the company is buving its own
three-story ilding on West
51 Street and will consolidate all
of its operations there on or about
April 1.

Riverside's 19568 volume, accord-
ing to Grauer, was nearly six times
that of 1955. There are 200 LFPs
in the active catalog, of which 80
were released in '58. During ‘57,
the company will release at least
12 new panka%es in its Jazz Ar-
chives Series, gleaned from historic
masters which were obtained from
such defunct companies as Gennett
and Paramount and various piano
roll firms. About four modemn jazz
disks will be issued each month
and an average of three folk disks.
In the new Spoken Word series,

six complete plays are scheduled,
plus a variety ﬂf;,' readings, scenes,
ete.

Three or four new sampler spe-
cials will be added to I:EE three
n]remii; in the line, These $1.98
specials will remain in the catalog
permanently,

Enters Tape Field
Starting in 90 days, Riverside,
via Livingston, wﬂ]y be in the
steren ta field. - At least 70
stereo reels will be issued in the
(Continued on page 42)

MERC. TOPS IN
BILLBOARD'S
LP COVER DERBY

NEW YORK — Mercury
Records has taken first place
in a tally of the winners of
The Billboard album cover
contest during the last 25
issues in 1958. Since the
weekly feature started in the
July 14 issue, Mercury has
placed five winners, four of
which were classical album
covers. The diskery also tied
RCA Victor and Dot Records
in another derby, placing 14
of its 1956 singles releases on
the best selling pop singles
chart,

Columbia placed four al-
bum cover winners, with Epic,
Decca, RCA Victor, Capito
and Liberty Records all Hed
for third place with two coveér
winners each. Coral, River-
side, Verve, ABC-Paramount
and Bally all had one winner
apiece,

ASCAP Brass fo
Capitol Hill

WASHINGTON — Another
march on Capitol Hill by members
of the American Society of Com-
posers Authors and Publishers took
place last week (18). This time
it was a higher echelon perform-
ance, ASCAP President Paul Cun-
ningham and the Association's
counsel, Herman Finkelstein, pre-
sented their views on the current
civil war over ASCAP distribution
and logging practices to Rep.
James Roosevelt (D., Calif.),
following in the footsteps of the
dissident spokesmen the previous
week, (The Billboard January 19).

Details of the informal meeting,
held in the office of House Small
Business Committee member
Roosevelt, were not released by
ASCAP representatives here, The
Association'’s Washington spokes-
men, Newmyer Associates, would

(Continued on page 42)

GIMMICK DISK

{ what one GE exec describ

AUSSIES HOT
YANKEE DISK

HOLLYWOOD — Australians
are avid disk fans, and above all,
fans of American recording artists,
So reports Stan Freeberg, fresh
from an apparently highly success-
ful Down Under tour. Disk satir-
ist Freeberg was part of a troupe
booked by Lee Gordon which in-
cluded vocalist Don Comell, Joe
(Fingers) Carr (Lou Busch), the

{Continued on nage 42} : mry

NO WAY OUT OF
THIS WRANGLE

NEW YORK—RCA Victor
found itself unexpectedly in
the 49-cent pop-disk business
last week,

The company has been put-
ting out 45 r.p.m. children's
records on its 49-cent Blue-
bird label, aiming these at the
supermarket set. Last week it
issued a new version of the
fast - moving Disney click

Wringle Wrangle,” warble
by none other than Vaughn
Monroe, on Bluebird.
Apparently Monroe re-
ﬁl1l}d this as more than a

disk, and he kicked it off on
“the late-evening Hy Cardner
TV show. Reportedly, the or-
ders came Ei]ingtrhin. And Vie-
tor is stuck with the 49-cent
tag.

BARNEY BALABAN lleft), president of Paramount Pictures Corpo-
ration, and Randy Wood, president of Dot Records, Inc., seen after con-
tracts were signed whereby Paramount bought Dot Records to make it a
Paramount subsidiary firm (The Billboard, January 12). As part of Para-
mount's purchase agreement, Wood remains at the h8lm of Dot, the label
he founded in Gallatin, Tenn., in 1951 and built it to a multi-million-
dollar firm. Wood will also serve as a vice-president of Paramount Pictures.
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FANS OF
ARTISTS

Nillson Twins and batoner-drum-
mer Buddy Rich,

Gordon booked the group for an
eight-day tour, but record tumouts
from 10,000 to 13,000 people at
the stadiums and arenas where the
Americans appeared prompted
Gordon to lwlﬁ them over for an
additional seven days, Freeberg
took a three-week breather follow-
ing the 15-day (two performances
nightly and three on Saturda
toww and then joined Frankie
Laine’s tour to play a fast retum
engagement in three of the five
cities where he had just rppeared,
Laine and Eileen Barton shared

. |billing on the tour with Freeberg

as featured guest stars. Freeberg

- |attributes his personal success in

(Continued on page 42)

| Jones Heads

Cap’s Custom

HOLLYWOOD — George R.
Jones was named manager of Capi-
tol’s custom service division to re-
place Tom Mack, who recently re-
signed to join Dot Records. Jones
lett his post as West Coast man-
ager for Langlois Filmusic, Inc., to
switch to the Capitol custom posi-
tion. Prior to his association with
Langlois, Jones served C. P. Mac-
Gregor Transcriptions firm for 15
years where he had been elevated
to general sales manager.

GE Denies
Any Diskery
Ambitions

NEW YORK—General Electrie,
international industrial titan, which,
until recently has shown little if
any interest in the record business,
now turns out to be re ible for
a minor hit around Louisville,

The disk, with a GE label, cred-
its writing and- production to the
outfits" ad agency, George R, Nel-
son, Inc. The tune is “Kentucky,”
and it’s sung by Julie Conway, with
the Nelsonics. The same recordin
is on both sides. It's being plugge
heavily on local radio, is in the
juke boxes, and is on sale in the
record shops.

Actually, the record was cut as
a community relations project for
GE's Louisville plants. It praises
the locale and people, and gets in
as a
“low key commercial” for GE ap-
pliances,

A GE spokesman denied, how-
ever, that the company was plan-
ning to enter the record business
beyond this venture. Rumors that
some such move was afoot had
circulated in the trade last week.

Jungnickel

Suit Goes to
Federal Court

NEW YORK—Raoss Jungnickel,
Inc.’s Supreme Court suit against
Music Plﬁ:tlishers Holding Corpor-
ation—involving renewal rights to
more than 120 tunes written by
the late Buddy DeSylva in eollab-
oration with other writers — has
been moved to Federal Court juris-
diction as a result of a motion by
the defendants. Inasmuch as copy-
right claims were involved, de-
fence held that Federal Court had
proper jurisdiction.

The suit seeks an accounting of
moneys due to the late DeSylva,
and one-half of the late author’s
royalties on renewals, Tunes in-
clude “Somebody Loves Me,”
“Birth of the Blues,” “Black Bot-
tom” and many others,

Sonotape to

Release First
Ork Stereos

NEW YORK—Sonotape, tape-
recording affiliate of Westminster
Records, will release its first stereo-
phonic orchestral tapes in Febru-
arﬁr. At the same time, the outfit
will release its first monaural dem-
onstration tape, or “sampler” at
the bargain price of $3.50.

Several Sonotape stereo reels,
released in the past few months |
have featured color or chamber
works. The new orchestral reels
will include Beethoven's Fifth
Symphony, Tchaikowskv's Fourth
and the Nutcracker Suite, all con-
ducted by Artur Rodzinski.

The monaural sampler will
carry eight excerpts from top re-
leases, all in a light concert vein,
In addition to this issue, Sunntalze
will bring out four tapes at the
regular $7.95 ‘tag, and two at
$9.95 in February.

Belter Album Wins
Spanish Accolade

BARCELONA, Spain — Belter
Records’ LP, “Exitos De Aver Y De
Hov"” (“Hits of Today and of Yes-
terday”), recorded by the French
maestro, Bernard Hilda, has ob-
tained the “Gran Premio Del Disco
1956 here. The disk, which s the
First of Belter's carried out in Spain,
has proved a big seller in Europe
and South America,
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KEEPING UP WITH e BE H 'TS‘“ .
M BI\NDY SINCE | MET

SNINN

i nﬁ'l: #111&

Lavern poket e _' You BABY 1/ .

ory Jge Hunte
. Atlantic #1111

 MIDNIGHT _
SPECIAL TRAIN

Joe Turner
Atlantic #1122

 BABY, BABY
OH my DARLING

The Clovers ' f{
Atlantic #1118

Chris Conner
Atlantic #1105

JUANITA BARRELHOUSE |

Chuck Willis Chuck Culhuun

and The All Sta
Atlantic #1112 Atlantic #1120

<l NEW HITS

“FOOLS FALL IN LOVE” ~ “LUCKY LIPS”
“IT WAS A TEAR” “MY HEART IS
The Drifters BREAKING OVER YOU”
Atlantic #1123 ~ Ruth Brown Atlantic #1125
“AINT THAT LOVE” “NEAR YOU”
“! WANT TO KNOW” “ONE LOVE”
Ray Charles Aatantic #1124 The Cardinals  Aantic #1126

ATLANTIC RECORDING CORPORATION ¥
157 WEST 57+h St NEW YORK 19, N. Y.
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Sefs Song
Swap Sights

NEW YORK — The recently
organized publisher combination
of Francis, Day & Hunter-B.
Feldman-Robbins Musie, Ltd,, is
blueprinting plans for the inter-
national exchange and promotion
of song material.

A chief move in this direction
will be the organization of a com-
pany in the United States by B.
Feldman-Francis, Day & Hunter,
to exploit its own copyrights and
to represent other British and
foreign catalogs here. The de-
velopment, expected shortly, is ex-

ected to include naming the Big

lhiree to handle selling and man-
egement arrangements.

In London, Feldman-Francis,
Day are also increasing their ex-
ploitation activities in order to at-
iract American and other foreign
publishers for British and Conti-
nental representation. Already this
firm is credited with top perform-
ances in the British territory.

One of the deals n the making
is for Feldman in London to han-
dle British rights for the American
catalog of Joy Music. Feldman
already handles a large block of
copyrights from the Music Pub-
lishers Holding Company and
other important American publish-
ers in the British and French mar-
kets, The new combine—Francis,
Pay & Hunter-B. Feldman and
Raobhins Music, Ltd.—will continue
1o use its continental chain of af-
filiates to handle exploitation out-
side British territory. The new
combine also intends to make
available to independent foreign
publishers sufficient material to at-
fract their music on an exchange
basis.

These plans arise out of discus-
sions by Fred Day and Mickey
Scopp, heads of Francis, Day &
Hunter and the Big Three respec-
tively, during Scopp’s recent visit
to London. Scopp and Day are
expected to crystallize additional
details in forthcoming conferences.

Krasnow Now
Reynard V.-P.

NEW YORK—Hecky Krasnow,
until recently director of children’s
and educational recording at Co-
lumbia Records, has joined Revn-
ard Publishing Company, Inc., as a
vice-president,  Revnard is a sub-
sidiary of Sam Fox Publishing
Company.

Krasnow, a composer and au-
thor, will join with Reynard’s Leo
Israel in the creation, recording
and exploitation of material in his
field for release on major labels
and on a Revnard label which will
be instituted specifically for the
educational market,

SPOUSE WOULD
‘CALL THE TUNE’

NEW YORK —— Harvey
Celler, promotion -wan for
Oxford Music, reported the
ereatest excuse he's heard yet
from a deejay for not playing
a publisher’s plug tune. Ox-
ford is now working on “Take
Me Back, Baby” (recorded by
Cuy  Mitchell). “How come
voure not playing the ree-
ord?” asked Geller, The jockey
replied. “I'd like to., but I
can't. I've broken np with my
wife, but she still listens to
my program. If T plav vour
fune, she'll think T'm plaving

it for her, and feel I've
changed my mind.”
P
— | S — T o Er—

S.&S. PLUGS
DISK-BOOK TIE

NEW YORK — Simon &
Schuster. book publishing firm
and producer of Colden Rec-
ords, will make one of its oc-
casional forays inta the pop
music publishing field in Feb-
ruary,

S.&S."s Walton Music firm,
an ASCAP affiliate, will work
with Columbia Records to

romote the Walton hine,
he King of Paris,” which is
based on the best selling
5.%&S. book of the same title.
Musie was writtea by Colum-
bia's Paul Weston and cut b
his wife, Jo Stafford. It will
be in the stores by Februa
4' v

S.&S. is supplying Colum-
bia with copies of the book,
which will be shipped to disk
jockeys along with the record,
S.%&S. also is negotiating cur-
rently to sell the story-and-
song package for films,

S5.&S.s first publishing push
was on another book-based
tune, “Second Ending,” which
was cut by Jerry Vale for Co-
lumbia last vear,

Angel Adds
$3.98 Line

NEW YORK —— Angel Records
February package release will in-
clude the first disks in a new $3.98
“Library Series” of chamber music.

Recognizing the limited market
for this tvpe of musie, the company
has designed a new, simple and
highly durable jacket for the se-
ries. Angel’s regular factory-sealed
disks continue at $4.98 and the
“standard” packages at $3.48,

Heading Angel’s regular-line re-
leases in February will be the
Mozart opera, “The Abduction
From the Seraglio,” conducted by
Sir Thomas Beecham, with a cast
that includes Lois Marshall, Ilse
Hollweg and Leopold Simoneau

The release also will include
the first recording of the complete
Handel Oratorio, “Israel in Egvpt,”
conducted bv Sir Maleolm Sar-
gent. This, like the Mozart, will
ocenpy bwo disks,

The series of Schumann orches-
tral disks hy the Israel Philhar-
monic will be completed with the
issuarice of the "Rhenish” Sym-
phonv and “Manfred Overture.”
Otto Klewperer's series of the Bee-
thoven Symphonies, with the Phil-
harmonia  Orchestra, will be con-
tinned with his new version of the
“Fifth.”

Another dealer highlight will be
the Brahms “Double Concerto,”
plaved by David Oistrakh and
Pierre Fournier with the Philhar-
mania.

The Library Series will feature
the Smetana Quartel in two Mo-
zart works and the Quartetta ITtali-
ano in some early Italian musie.
Other sets in the regular line will
featnre such artists as lgar Marke-
vitch, Lovro Vov Matacic, Mal-
cuzvnski, Ashkenazy and the Louis
de Froment Chamber Orchestra,

Angel is recording the new Me-
notti  ballet, “The Unicorn, the
Gorgon and the Manticore,” which
had its premiere performance here
last week at the New York City
Center, -

Capitol Inks
Tommy Sands

HOLLYWOOD—=Capitol Ree-
ords last week sipned Tommy
sands  and  immediately  mapped
plans to build the 19-vear-old
guitar- strumming  Elvis - flavored
vacalist into a teen-age idol,

Capitol is mshing into releases
two sides recorded earlier in the
week of songs Sands will perform

Urge 10% Tax
On Tape, Wire
Recorders

WASHINGTON-A 10 per cent
levy on tape and wire recorders
was urged last week (14) by the
House Ways and Means Excise
Tax Subcommittee in its report on
the Forand (D., R.I.) Excise Hear-
ings held last November and De-
cember,

The Subcommittee report also
approved Rep. Forand’s proposal
to tax phonograph record players
as components rather than as end
articles themselves. It further rec-
ommended that the tax pro-
posed by the Forand Bill, H. R.
12298, be extended to include tape
and wire plavers and tape end
wire recorder-players.

Industry spokesmen told Sub-
committee Chairman Forand at the
December hearings that Congress
should stick to its traditional policy
of not taxing a new industry that
is not firmly established.” Forand
said he'd rather "have no excises
at all,” but Treasury spokesmen
were reluctant to lose any revenue,
The new tax on tape and wire
recorders would yield about $3,-
000,000 a year to the Treasury.

There was no congressional ac-
Hon on the Forand Bill last session,
and it will have to be reintroduced
this session before it can become
law. Recommendations made by
the Subcommittee in its report,
however, must be approved by the
full Wavs and Means Committee
before the bill can be reintroduced.
Committee spokesmen say “it will
be a matter of months” before any
definite action is taken.

Frank Music

Ups Ostrow
To Exec Post

NEW YORK —— Stu Ostrow,
who has been heading up Frank
Musie's Hollywood office, is sched-
uled to return to New York where
he is being promoted to executive
assistant. The move will take place
in March according to Herb Eise-
man. general manager, who stated
the cﬁange is in lime with the
expanding operations of the firm,

Joe Linhart, of the New York
office, moves to Hollvwood to take
over the West Coast operation.
Charles Janofl continues as the
professional representative in the
New York office.

Frank Music’s affiliated  firms
are Frank Distributing Corpora-
tion: Frank Produoctions, Inc.;
Saunders Publications, Ine; Em.
press Musie, Inc.: Audubon Musie,
Inc.: Desilu Music Corporation,

Liberty Songs and Globarry Music, | minnte segment sponsorship basis

Muit;r Artists
Adds Pubbery

NEW YORK—2\lajor Artists, lo-
cal personal management firm op-
erated by Jim Tvson and Jerry
Rappoport, has entered the music
puglishing business, and also has
signed five new acts.

The new publishing wings are
Sewan and Typort Music. Veteran
song pluogger Solly Loft has joined
the organization to operate these.

New astists and their present
disk atfiliations include Dick Todd,
Decca; Anamorena, Vik; Annette
Warren, ABC - Paramount; Jackie
Burns, Vik, and Johnny Hartman,
Bethlehem. All are singers, except
Burns, who is a pianist.

in his starring role on the January
30 “Kraft Theater” production of
“The Singing Idol” (NBC-TV). The
teleplay calls for the songs to get
rominent treatment fn the hour-
I:'mg show,
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‘"HEART® REWARD
FOR TALMADGE

CHICACO—Mercury Ree-
ords’ Art Talmadge, who
elaims that any talent prospect
who comes to his l::fFif.:E will

et a listen, is taking bows
this week before evidence
that the hothersome policy
pays off. The firm’s number 1
F{Iug is a trealment of “Wild
eart” by Layne, a 13-vear-
old school girl from Park
Ridge, Ill, It's been getting
heavy deejay action here,
with sales taking off hand-
gomely in  stores and one-
stops.

Given a routine, audition,
r.&r. staffers at Merc were
taken by the youngster's hard-
voiced, steamed-up  siyle,
suggestive of Kay Starr and
Teresa Brewer. Verv next day
she recorded the tune,

The company’s audition pol-
fev 15 not without its obsta-
cles, however, for talent hope-
fuls., Talmadge admits that
young Miss Lavne had been
badgering him for a hearing
for two solid vears.

Marshall Exifs
‘Ballroom’ Seg

NEW YORK—For the second
time {n its 22-vear-history WNEW's
“The Make Believe Ballroom” has
changed helmsmen. With the de:

rture of Jerry Marshall, whe had
K:en with the station 14 vears and
who succeeded Martin Block on
the Ballroom show three vears ago,
Art Ford was named as successor.
Ford begins his new tenure Mon-
day (21),

In a statement, Marshall said
that “After 14 vears at WNEW it
has become clear that differences
of opinion between me and the

management of the station with

respect to the programming policy
of the 'Make Believe Ballroom’
have made necessary a severance
of my relationship with the station.
I view this with a great deal of
regret because of my loyalty both
to the station and to my listeners.”

Marshall’s contract with the sta-
tion had six months to run and his
attorneys said that on the basis of
negotiations being concluded Fri-

dav {18} with the station’s man-

agement, a completely satisfactory
settlement had been made.

One reason for the split was be-
lieved to be the station manage-
ment’s desire to progran  spot
transcribed annouwncements during

segs of “The Ballroom.” Marshall
reportedly preferred at straight 15-

fo: the show, Substitution of spots
would have reduced the jockey's
come.

A source close to Marshall indi-
cated that the jock, who enjoys
one of the nation’s highest ratings,
has in mind not only TV waork but
radio jockey work on a national or
network basis.

Cap’s Dunn
Visiting East

HOLLYWOOD—Lloyvd Dunn,
Capitol Records, Inc., vice-presi-
dent in charge of sales and mer-
chandising, left last week for a
three-week Eastern business trip.
Dunn will econfer in New York
with Capital Becords Distribuling
Corporation’s new national sales
manager, Max Callison, and will
visit CRDC branches in Boston,
Philadelphia and Hartford, Conn,

Dunn will address the annual
midwinter conference of Associated
Business Papers in Chicago on Feb-
ruary O,

CAIDEN FRP

Collector’s
Iltems to Be
Re-Issued

NEW YORK—The Jack Caiden
collection of rare records, avail-
able in the shellac era on the Col-
lectors’ Record Shop label, is now
being made I\'ﬂj};blﬂ on LP.
Caiden, owner-operator of the Em-
pire Records pressing plant here,
has launched a new IEEEI for the
LF’s, called Famous Records of
the Past (FRP), starting out with
eight disks,

Caiden’s material embraces early
operatic, theatrical and documen-
tary performances. Some of the
sides date from 1900 disks and
from even earlier eyvlinders. Next
month, for example, he will re-
lease a musical comedy LP with
the voices of Eva Tangunay, Lillian
Russell, Joseph Jefferson and Marie
Dressler, S

In his operatic series, he has
such artists as Battistini, Lilli Leh-
mann, De Luea, MacCormack and
Kurz.

Caiden is selling his disks direct
to stores rather than thru distribu-
tors, His 10-inch LPs retail for
$3.98 and his 12-inchers for $3.95.

Disk Talent
Draw to Test
At Paramount

NEW YORK—Three top-notch
disking names have been pacted to
kick off a possible revival of the
famous two-for-one show policy of
the Paramount Theater here.

The fabled home of the name
bands of vesteryear will bring in
Ella Fitzgerald, Nat (King) Cole
' and Count Basie and his band with
| Joe Williams in a one-week book-
ling commencing Wednesday (23),
The management was said to loak
upon the show as a “test” of the
current selling power of a movie
plus stage show policy,

Altho Henry Spiegel, flack for
the theater, declined comment as
to whether future shows might fea-
ture disk stars primarily, since rec-
ord acts are among the hattest on
the “in person” circuit todav, the
Faramount could again take its
place as a prime exposure level for
platter talent. On a special book-
ing  last sommer, Frank Sinatra,
working with the Darsev Brothers
ork, set a new record for a one-
week take at the theater.

ROCHESTER, N. Y—A new
record company. Ken Records, has
been formed in the Flower City
hy Ken Charles, of Ken Charles
Productions. The first sides will
be released this month.

Heading the talent roster is the

Chuck Alaimo Quartet, a rock and
roll group. Also signed are Bernie

George, the Four Echoes and the
Len Hawley ork.

CHEVRON ALBUM
ART GOES COMIC

HOLLYWOOD—Chevron
Records has signed two well-
known cartoonists to provide
cover art for its LP albums.
CGeorge Carabedian, Chevron
president, has acquired the
services  of  Virgl  Partch,
whose pen-wark has been seen
in Look, Collier's and other
national magazines, and has
made an exclusive agreement
with Paul Welh, known for his
hillbilly cartoons in Esquire,

Chgvron feels the humorons
but simple line drawings will
provide ils albums with a
freshness in appearanee when
contrasted to the multi-colored
covers ol competitive produoct
to arrest the »~yve of prospective
huvers,
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ETHEL MERMAN f
"HAPPY HUNTING"
FERNANDO LAMAS

Lyrics by Music by

MATT DUBEY ~ HAROLD KARR

Book by

HOWARD LINDSAY ~ RUSSEL CROUSE

“MUTUAL ADMIRATION SOCIETY" | | |

Teresa Brewer—Coral
Eddy Arnold & Jaye P. Morgan—RCA Victor
Charlie Applewhite—M-G-M
Jimmy Blaine & Dotty Evans—Grand Award

HIF:NH
Jaye P. Morgan & Eddy Arnold—RCA Victor ' |

Richard Hayes—ABC-Paramount
Jeannie Carson—Decca

“A NEW-FANGLED TANGO"

Dinah Shore—RCA Victor ' N

Ceorga Cates—Coral ' i
Hugo Winterhalter—RCA Victor l

“THIS MUCH 1 KNOW” | .

Tony Martin—RCA Victor
Denise Lor—Liberty

Jeannie Carson—Decca

Lurlean Hunter—Vik

Bob Eberle—GCrand Award | ; ' |

“I'M A FUNNY DAME"

Eartha Kitt—RCA Victor

“I'M A FUNNY GUY”

AL B U Ms Al Martino—Capitol

ORICINAL CAST ALBUM “'THIS IS WHAT 1 CALL LOVE"
—RCA Victor Diahann Carroll—RCA. Victor
Modernaires—Coral
HUGO WINTERHALTER Bob Eberle—Grand Award
—RCA Victor
LAWRENCE WELK—Coral “SHE'S JUST ANOTHER GIRL"

Jeffrey Clay—Coral

“THE GAME OF LOVE"”

Ames Brothers—RCA Victor

c H AP P E L L I N c RKO BUILDING, ROCKEFELLER CENTER,
| - & NEW YORK 20, N. Y.

TED STRAETER—Kapp

|
\
|
|
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sllop SMOK'NG { bers took written exception to cer- [ers are expected to pay $3.98.|Chinese, Indians, Royal Air Force
c-o-u-a-h 41:1 Pe rso na, tain phases of The Billboard’s ac- | After the month is over, the price |troops and Americans from the
e BEE 1 count of the January 3 meeting |becomes $3.98 to all comers. small colony here. Every soloist

A 1957 HIT

Good Music—Many Laughs

Piano and wolte one side—
Organ and voice gthor vide.

Keeps Juke Boxes Busy

A Money Maker

- W W

RECORDS

74 4% RPM
One RECORD $1.00 Postpeid
Two or More b&5c
PER RECORD delivered

fand check with erder, payable o

JOHN L. GOINES

BiA M, Caldwell 5., Chartoite &, M. €,
A Hetional Record Difributer
Wanted,
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ON MY WORD
OF HONOR

Racarded By
BB NING .......RPM
TRE PMLATTERS ... Mercury

Published By

Wi. MUSIC COMPANY
ARTLER MUSIC PUB. (0.

A Solid Hitt -- =
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THE STAR
YOU WISHED
% UPON - *:
LAST NIGHT

K
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; 1.*"&. Somefhin' Smith and &4
gty The Redheads on
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AMERICAN . MUSIC, INC.
9109 SUNSET BLVD,. HOLLYWDOD, CALIF.

AND ALL THROUGH
THE WINTER SEASON
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Promotion

NEW YORK—Importance of a
hit record to top-ranking TV stars

tis illustrated by the concentrated
effort Dinah Shore has been {':[I‘::-

‘ting behind her new Victor
'q_“C%nntez Chantez,” backed with
| “Honky Tonk Heart.” In order to
find good material, Dinah opened
her ﬁ-:-me to songwriters, finally
‘coming up with the “Chantez”
tune by Irving Fields and Al
' Camese and "Heart” by Red Skip-
wine. "Chantez” is getting the ini-
(tial reaction, and was preemed
strongly on Dinah’s TV show, be-
ing reprised several times. Addi-
 ionally, Dinah has found time to
personnally promote the disk with
a flock of deejays in key areas,
Following the initial TV p]lﬂ]f,
| disk kicked off with a strong sale
| and the tune sold 6,500 sheet mu-
' sic copies in several days. Hanson
' Publications are now issuing the
tune—which 1s in Manchester Mu-
sic (ASCAF)—in a choral edition.

|

Celeb Series
Blueprinted
By Mercury

‘ CHICAGO — Mercury Records
will soon launch a new singles
series to be based on recouplings
lnf standard tunes performed b
| established artists, Art Talmadge,
 vice-president, announced recently.
‘It will be called the “Mercury
| Celebrity Series” and a new set of
| iqatnlﬂg numbers will be established
tor it

| Thinking behind the move s

| the belief that a hidden adult mar-

ket for singles can be built for
| catalog items which feature ever-
 greens back to back, added to the
| steady demand for such material
| from juke ops. Thus an old stead

| like Patti Page’s “Tennessee Walt

| would be strengthened by backing
| it with another tune for the
long pull, and the deadwood which
previously backed such numbers
would be dropped from the catalog.

:{ Hormel Pubs

'Realign Help

HOLLYWQOOD—Georgie Hor-
mel, president of indie yr Rec-
ords, continued the realignment
and addition of personnel here
‘recently, naming Mary Lyon to
 the pn}tlessiuna] manager's post of
 his Westwind and Gale musie pub-
| lishing firms. Miss Lyon formerly
'was production manager for the
;f]h'm, with Roland Gay replacing

er,

Al Horwitz has joined the staff
| as Western office manager, with
Pierre Riolland added as a full-
time photographér. Hormel previ-
‘ously apoointed Irv Marcus as
| vice-president in charge of sales.

Cap’s Kepler
‘Trekking East

| HOLLYWOOD —Leo Kepler,
| Capitol’s classical records mer-
| chandsing manager, is devoting the
next three weeks to visiting record
dealers In various Eastern markets,
Kepler will huddle with dealers in

land, Boston, Baltimore, Philadel-
Kepler will report dealer reac-
tion to Capitols new classical
catalog to Capitol’s national mer-
chandising director, Bud Fraser,

New York, Chicago, Detroit, Cleve- | th

{The Billboard January 12 issue).
S. J. Ottinger of Gateway Music
said the published report of Oscar
Hammerstein's statement was out

of context and did not reflect "the:

true import of his antiquated view-
point which rE;‘)]rﬁsents the philos-
ophy of the Robber Barons of the
15th Century.”

According to Ottinger: “"Ham-
merstein  words, et the devil
take the hindmost,” and “vou know
who the hindmost are,” do not
define the aims of an ethical
moral, organized, capitalist soci-
ety, but rather that 1:.'rlP the jungle.”
The Billboard quoted Hammer-
stein to the effect that there mever
could be an equal vote in the
Society, due to the vast difference
in size of the various catalogs
represented.

In another letter, Hans Lengs-
felder said his speech was not in-
terrupted by disturbances, as re-
ported in the story, and that he
actually received considerable ap-
plause, Lengsfelder also stated
thyt tho several members remarked
about his foreign birth, these re-
marks were not made publicly. He
alluded to a number of “top
brackel” members who were also
foreign bom. Lengsfelder con-
cluded that “barring the press
from the meetings accounts for in-
accuracies and misunderstandings
and thus does not serve the best
interest of ASCAP."

ASCAP Brass

Y1 ® Continued from page 38

unir say that both Cunningham
and Finkelstein had departed the
city right after the meeting, and
“could not be reached for com-
ment.”

While Rep. Roosevelt also left
town after the meeting, it was
learned from his office that
Committee jurisdiction for the
ASCAP dispute i3 still undecided.
Congressional investigation of the
ASCAP situation — which appears
fairly certain to take place—will
be conducted either by the House
Small Business Committee, or the
House Education and Labor Com-
mittee, which recently reported on
the AFM trust fund wrangle (Bill-
board December 29; January 12).
Roosevelt is a mem of bo

groups.

Aussies Hot Fans
® Continued from page 38

Australia to the fact that three of
his recordings are among the cur-
rent best sellers Down Under.
The Aussie’s intense interest in
U. 8. recordings was evident, Free-
berg said, when the crowds cor-
rected him whenever he altered
the lyrics of his own selections,
He purposely Injected some Aussie
expressions to give the selections
local i;]'-l:leﬂl, but found that the
fans had memorized the original
lines from the American record-

in%

espite the wide distance that
5 ates America from Australia,
disk tastes are the same, according
to Freeberg, with rock and roll
riding high and Elvis Presley the
current rage.

Down Under
® Continued from page 37

ingham, Manchester, Leeds, Glas-
gow, Liverpool, Cardiff, Plymouth
and Southampton. Lew and Leslie
Grade are Euul:ing a series of
British acts to work with Haley in
ese shows.

American booker Fﬂ]ly Joyce as
well as wﬂﬁ? wivﬁa ﬂthmnﬁﬂ of the
group make the an
trek with them. Joyee ha“:oﬁen
authorized, while In England, to
negotiate for British hnﬁﬁmm for

Wwww americanradiohistorv com

Naturally, Victor does not antici-
pate that all subscribers will
take gJl offerings. This then will
afford the dealer the chance to
make an extra doller profit on all
unclaimed “specials.”

The monthly SOR bulletin,
which announces the forthcoming
selections each month, will con-
tinue to be mailed, with each deal-
ers imprint, by the Victor factory.
This bulletin will be the medium
whereby subscribers will be ad-
vised of the chanpe-over in the
SOR operation.

When SOR was last revised, in
November, it was set up for the
customer to buy, from his dealer,
a coupon book containing 15 cou-
pons. The cost was, and is $3.98,
which immediately entitled him to
pick any Victor album out of stock
gratis. The other bonus coupons,
one each for July and Oectober,
entitled him to receive two addi-
tional free albums, for a total of
three.

Each of the other coupons en-
titled him to buy two $3.98 pre-
selected albums each month at
$2.08 each. Ome each is offered
in the pap, jazz and classical cate-
gories. Now, as stated, he may
take all three.

Riverside Label

® Continued from page 38

first year, with six coming on the
first release,

Riverside personnel will be ex-
panded, particularly on the pro-
duction staff. Currently Grauver
and Keepnews handle sales as well
as over-all a.&r. Barrett Clark,
former scripter with CBS, has been
retained to handle Spoken Word
roduction and editing. Kenneth
Eoldstein is in charge of the folk
division, Ray Fowler s staff en-
gineer, and Harris Lewine handles
promotion. The label has swelled
its distributor list to 21, and has a
deal with Decca-London for most
countries outside the U. 5. A.

Grauer and Keepnews have been
supporting their expansion in part
with fees obtained from other
diskeries, A couple of years ago,
in their roles ﬂ? prominent jazz
archivists, they put together the
Label “X" Vault Series for RCA
Victor. They also worked with
Victor and the ]. J. Little and Ives
Company in preparing the RCA
Victor Encyclopedia of Recorded
azz, wl}}ch Little and Ivis have

n selling in supermarkets at

98 cents per disk,

Decca Pacts 3

® Continued from page 37

issued, of “"Party Doll” and “Real
Cone.”

Ray Lang and his Calypso group,
now appearing here at Jamai-
can Room, had their first disk au-
dition last week. Reportedly, a.&r.
man Hal Webman was so carried
away with the audition that after

the first half hour, he called for|

the release of two great sides, “Last
Train,” and “Keetch.”

The Toppers, veterans of Le
Ruban Bleu, local bistro, and other
Manhattan and out-of-town club
work, have been Godfrey regulars
for a number of months. Group
consists of Bob Harter, Ed Cole,
Bob Flavelle and Paul Friesen,
First disk couples “Stasu Pandow-
ski,” with “The Purple Hills.,”

various stars of the Grand Ole Opry
as well as for Steve Gibson and
the Redcaps, and Damita Jo.

Following the completion of the
tour of the Isles, the group will
spend two more weeks appearin
in Germany, France, an
Ireland before sailing for home
March 10.

and number was greeted with up-
roarious applause, with the sextet
offerings and “Sing, Sing, Sing”
coming in for the noisiest reception.

In addition to Thailand, the
Goodman Asian trek covered Sing-
apore, Malaya, Cambodia, Burma,
Hmlf Kong, Korea and Japan. In
all locations the story was the
same; wild crowds of Asian jarz
fans, ecstatic with joy at seeing
their first live American band, In
Hong Kong, Goodman played to
acked houses scaled from $25 to
5 in a four-day engagement, Dur-
ing the safari, Goodman annexed
s'ch honorary titles as fire chief
of Singapore, govemor of Kuala
Lumpur and mayor, traffic com-

missioner and police chief of Bang-
kok.

WDBJ Folk Seg

® Continued from page 38

ing disk jockey from the city se-
lected appears as guest on the
program. :
News, weather and sports are
also featured on the g:lmg;rmm
WDR] is the CBS outlet here,

Recorded by

ELVIS
PRESLEY

RCA VICTOR

"LOVE ME TENDER"
Eivis Presley Music, Inc. -

"ANY WAY YOU
WANT ME”

(That's How | Wil Be)

Ross Jungnickel, Inc.
®

3ole 3elling Agent:
HILL AND RANGE SOWGS, INC.

DEALERS, DEEJAYS,
ONE STOPS

DAVID SEVILLE

The HIT Version

ARMEN’S
THEME

LIBERTY-F-55041

DREAMY
- EYES

THE FOUR PREPS—CAPITOL
THE YOUNGSTERS—EMPIRE
THE SQUIRES—ALADDIN
MARGIE RAYBURN—-LIBERTY
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6 BIG RECORDS
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