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Ops Fight

Dollars With Disks

One QOut of Three Juke Box Firms Buy. |
More Records in Battle to Hike Net

By NICK BIRO

CHICACGO — Juke box oper-
ators are buving more records than
they did Inst vear in their battle
for more dollars.

One oul of three operating com-
anies are buving more disks than
[In'!. yvear, aud plan to continoe
buying more thruout 1957,

Equally significant is that one
out of two operalors plan to buy
more extended play records this
year Lhan last.

These figures are brought out in
a survey of 850 top music operating
companies representing all parts of
the country completed by The Bill-
board last week,

Most importantly, operators are
buving more records not because
they have more money lo spend,
but” because they want lto eam
maore.

Paradox

This Fact may seem paradoxieal,
but it's actially just pood hard-
headed business sense, Here's why:
Operators  pin  their hopes on
increasing net income largely on
two  methods:  Increasing  their
Erosses thru dime-a-tune pl:[].r and
they more equitable commissions
to location owners,

Theretare, in order to convert to
dime or get a better commission
arrangement or  both, operators
reason thev must provide better
service and  better equipment.

That's where newer juke boxes.

better programmed come in. In
short, their action in increasing
record purchases is designed to in-
erease customer play. by providing
a location ownes a better means of
inoreasing it

Operators buying more records
[eel that by providing better pro-
gramming and adding more new
records to their machines, or buy-
Ing more records to program 200-
play machines, they will be- able
to justifv not only to the location
ownier, but to the customer as well,

More Disks,
Less Jukes

CHICACO — While increased
record buying was indicated by
most operators as a means of at-
tracting more customer play, they
did not go along with the theory
on juke box expenditires.

A survey of B0 leading music
operating companies showed that
opemators bought more juke boxes
dirring 1958 than in the previous
yoar. But thev won’t continue to
increase their buying during 1957.

Increasingly pinched net in-
comes was the cause. While oper-
alors’ expenses rose to an unprece-
dented high, increases in gross take
lagged behind. )

Hforced

Drooping

the need for better commissions

and dime play,

Extremely tight compelition has
operators to offer much
more in order Lo earn a little Toare

Altho a bure majority of opera-
togs polled report an increase in
their gross income, this has been
more than offset by an even higher
rise in expenses, As a result, the
aperitor, the man who buvs, serv.
ices and pluees the machine into a
location l]ur usually 50 per cent of
the gross take, is finding his own
slivee of the income 1![[' gi'H:iug
thinner and thinner.

Expenses Up
A look at some [igures [s reveal-

mg. Fully 67 per cent” of the
operators  interviewed indicated
their expenses for the veur were

higher than in 1955, and 28 per
cenl more stiled thev were just as
high.

However, when it came to com-
paring their total gross in 1956 to |
the previous vear, only 49 per cent
could show anv increase, Fully 31 |
per cent more stuted there was no |
change, and & substantial 20 per |
cent noted they were lower,

How this has affected the oper-
ator’s net income is even more |
significant. Only 22 per cent could |
show any improvement in 1956.
But more than double this ligure,
45 per cent of the operalors, said
Hatly their income for 1958 had

drn{lpml from the previous vear,
with 33 per cent indicating no
change

Reasons for this are legion. Cer-
(Continued on page 84)

TV'S ON AUSIC
KICK IN DRAMA,
STARS’ SHOWS

AEW YORK — TV dra-
matic shows are on a music
husiness kick this spring. Duke
Ellington will play his own
life stoury May 18 on CBS-TV s
L. 8. Steel show, while Gene
Anstin - wvill be spotlighted in
his  biogmphy  early  next
month on NBC-TV's “Alcoa
Hour.”

Radio Disk Jockeys
Bar Doors to Stem
Record Artist Flood

Industry Reappraises Promotion
Trips With So Many on the Road

but are also hounded by

Record ersonalities  also
are hotter than ever with the
networks.  ABC-TV  signed
luliuvs La Rosa this week,

thereby giving the network
tour top singers—Frank  Si-
natra, Guv  Mitchell, Pat
Boone and La Rosa—each for
his own weekly show, and
each signed at fancy six-fig-

By JUNE BUNDY
NEW YORK—With more and

and minor=making the disk pro-
motional cirenit these days, record
compaties, music publishers, rec-
ol rﬂtlfu!l.lrf:m TR, distribulors
and the disk jockevs themselves
are beginning to reappraise the

more recording artists—both major |

| HOTS, _
'|'J-]nﬂf.,f-f"|- and managers botl in
person andd  wvia _ long  distance
phone. However, the spinners” Fivst
dity, of course, is to their tiwm-
tables; so the trade can hardly
blame them for slufling off an oe-
casional artist if they think his or
her pame is lacking in andience
| appeal.

ure salaries.

ABC-TV is also in the mar-
ket for a female singer and is
suditioning  top singers  for
still another weekly series slot,
The network already hias two
weekly Lawrence Welk slhiows,
one weekly Ray Anthony pro-
grum; o pn]]-:n show, Red
Foley’s “Ozark Jubilee”™ and
the Vaughn Monroe show.

NBC-TV, of course, has the
Dinah Shore and Perrv Como
shows, plus Nat (King) Cole
and Tennessee Emie Ford
Meanwhile, the network is
mulling another Cole show,
and has penciled in Xavier
Cugat for a 7:30-T:45 pam
slot, with Frankie Carle and
Jaye P. Morgan in the running
for the same time on another
night,

CBS-TV is readving Patti
Page's “Big Record” for next
fall, while Vincent Lopez’s
local TV show here went on

; . oyl since they not only have to eope
(Continued on page 24) . I

real value of sueh trips. -
In ecities recognized as “hit kick- Big Month
ofl " points (e.2. Cleveland, De. The disk jockey wcircuit  was
toit. Pittshurgh, ete.) the situation | really loaded this month, with the
often gets out of hand, with as following artists visiting disk jock-
many as 23 artists sometimes show- | €vs in one or more of ﬂl"_ ]‘;"." 'I!I”L:
ing up in one city at the same time. | cities: Johnnie Ray, the Four Lads,
As a result, many disk jockeys are| Tony  Bennett, Johony  Mathis,
' starling to tighten up on visitor | Eileen Rogers, the Four Vaices,
permits and are setting up strict| Don Cherry, Terrv Gilkyvson, Guy
| palicies of “no afr interviews with- Mitchell, Jill Corey, Jerry Vale—
out advance notice.” all représenting Columbin; Vines
Rough Trips Martin, Don Rondo. Cathy Carr,
The situation is alse something |the Tarriers, Robbin Hood, Sonnw
of a headache for distributors in|James, Tab  Hunter,  [ohnny
these cities, since it is becoming | Burnett, Dorothy Collins, Zigey
increasingly more difficult for them | Lane, Georgie Kave, Joy Lane,
to set up interviews, particularly | Leorge Hamilton 1V. Tommy
when the artist and/or labels in-|Sands, Joe Bushkin, Tommyv Mam,
volved lack name value. The situ- Steve Clayton,  Rusty  Draper,
ation is even tougher on the minor | Betty Madigan, Fay Morley, Tosi
league  artists, who  sometime Avden, Tommy Guamina, -'“_M-""
spend plenty of their own ecash on |tino,  Eydie Gorme. Joe Valino,
sich trips only to be brushed off | CGeorgie Shaw, Dick Jacobs, the
by munv of the kev disk jockevs. Chordettes, Andyv Williams, Bema-
" On the other hand, the top disk dine Read, Jesry Lewis, the Dream-
il'li'lz-:f':l'i have a real traffic ]“-"h[ﬂ”_ weavers and manv otliers,
RUA Treppers
RCA Victor, which hind a Hock

i =

| with wvigiting artists and distribo-

NEWS OF THE WEEK

of artists out on its reeent Mareh
(ot IDimes Train toor, has Dinah
Shore, Eddy Amold and George

Melachrino out this month. Armold
kicked off a three-week trip thow
13 kev cities Mondav (11), and

NBC Seecks to Lure “Rin Tin Tin,’

Welk, “Ranger” From ABC . .
NBC-TV is trving to lure away

siuceesses for next fall, Lawrence Welk, “Lone

Ranger” and "Rin Tin Tin.”

argantzations

- the American Society of Composers, Authors
and Publishers, it is felt in some aquarters that
a swilch in the administration of these rights
is advisable in view of difficulties posed by the

three ABC-TV

New Paviment Ideas Would Meet

High Cost of Movies for TV . .

Fedature [llm distributors are coming up with
new pavment gimmicks to reduee the financial

load on stations as the price of

up. Associated Artists Productions has a “Pro-
rassFAge 19

gram Prolit Plan.” ...,

Leibell decikion vears ago

Melachrino, who eame all the way
from F.u;]:uwl to make the trek,
lerIH.I i ”ll'-r‘i“-“ . SWINY arounid
the disk jockey cirenil here last
wieek

The revent trend toward

Traditionally administered by

I erge

Page 22

the pichires go

Remington Records Unveils Low
Price LP With Big Fromotion . .

Remington Records unveils a new, low price

LP label, Masterseal, and an ambitious rack-
jobbing operation in major grocery chains in
Chicago and Detroit, with other cities to be
invaded in upcoming months. Opening promo-
tion on the $1.49 label is exceedingly heavy
on the disk jockev level and in the consumer

1 T T L

Vending Trade Faces Boost

In Wholesale Price on Cigs . . .

Vending machine operators are expecting a
general increase in wholesale cigarette prices
within the next two months. Result would
probably be a l-cent-a-pack hike in relail store
prices, and would ereate headaches for n]{wr-
ators who have been on a Hat 25-cent vending

and more progriunming of LP se-
{Continued on pape 23)

Tape Ya Now,
Erase It Later

NEW YORK—A Leyv Midwest-

TRUE o asouwteisnon samnbhnechie s s ss Page 50 ern clisk jotkev has worked out an
DEFARTMENTS AND FEATURES effective — albeit a trifle under-
handed — method of coping with

Amuttment Gamed ... 9L - Music Pop Charti— unmwanted guest artists

AUd-ATENE ..ccoianaas Bb Album Biying Guide. 34 Rather than give them a flat
Carnival A Honos Ball uf Hiks, 4z : : o8 E : |
Circus T Bast Seller Lisis ... &8 I||]'|u|uun on air interviews, Le
Coming Events _..... .79 Tips on Coming Tops. 52 oliblv t‘_‘q.'[}lul'ni that his show is all
Classifsed Ads oe, T8 Parks & Pools ,....... 10 lined up [or the dav. but he'd like
4 8'e's P“g‘ 22 Coin Maching barket.. B8 Pipet .....ccocscasasas I8 ' I I : .

Cleffers, Writers Mull Collection
Of Film Performance Rights Fees . . .
Song writer and publisher execulives consider

the advisability of collecting [il

rovalties thru their own writer and publisher

to tape an interview with them and

ire & BExpoaiitiomi. ... 71 R | e g o L -

Rinksy anamsyesant IH

Einal Citrtain oo ..o 0, 67 play it the following day. "Thus
General Duidoor ,peee. B3 Hijife [T the artist leaves town that Ili!_',hl
e S i it e = gt ] happily oblivious ol the [act that
Merchandiss Find TV Fillmi A, el - . E ] -I I &

m performance Music ==y TV, TV Fiim Reviews. . 20 the tape wis erased before he le
Muslc Mochined .o.eoe. 4 Yenitins  STachines . 4] rl'llL ‘iTl'II:ll'iI.I.

1
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NBC

Seeks to Lure ABC's

Welk, ‘Rin-Tin-Tin,’ 'Ranger’

Makes Attractive Pitches to Dodge,

National Biscuit

By LEON MORSE

NEW YORK — NBC-TV last
week reportedly was on the move
to lure three kev properties away
from ABC-TV., They are Lawrence
Welk, “Rin Tin Tin” and “Lone
Ranger.”

Led by Robert E. Kintner,
former ABC president, who last
week was named executive vice-
president for TV network programs
and sales at NBC, the web is con-
tacting the respective owners of
these propertics—Dodge, the Na-
tional Biscuit Company and Gen-
eral Mills — and putting all its
weight into the effort,

The NBC intention is said to be
to program Welk in the Saturday
night 3-10 spot, where he would
replace Sid Caesar, who seems
destined to be shifted next season.
Welk, the occupant of the Satur-
day 9-10 spot on ABC, is the one
who has given Caesar the most
trouble this season and is responsi-
ble for the ecomedian’s rating
problem.

Nefworks Wob
La MacKenzie

NEW YORK—CQCisele MacKen-
zie is currently being wooed by all
three networks—=NBC-TV, ABC-TV
and CBS-TV. The singer, who
leaves “The Hit Parade™ at the end
of this season, is wanted by NBC
for her own program, which weuld
be paired with Dinah Shore’s.

The other networks, too, think
that Miss MacKenzie's talents rate
star showcasing. Among the other
parties interested in her future is
Young & Rubicam, which presum-
ably has a client, said to be Cen-
eral Foods, standing in the wings
and ready to feed her.

ABC Close to
‘Exclusive!’

NEW YORK—ABC-TV is re-
portedly buying “Exclusive!” from
ABC Film Syndication as a fall
entry. Negotiations followed on
the heels of the web’s purchase
last week of ABC Film's “Snow-
fire” series, another October debut.

The first film of the “Exclusive!”
scries arrived from England last
week and was screened for the
press February 11, The dramatic
show features adaptations of news
stories by members of the Over-
seas Press Club,

e e e —————— .

MONEY-SAVING SU

over single copy rates),

Enter my subscription to The Billboord for a full yeor
(52 issues) at the rate of $15 (a considerable saving
Foreign rate $15,

and General Mills

Welk’s newest show, the Mon-
day 9:30-10:30 presentation, has
also been received very well this
seasan, and a spot would also be
made for it on NBC. Since Welk
is one of ABC's most important
properties, his loss would be of
incalculable damage to that web,

Among
may be able to offer is a strong
line-up of stations, and a slot
which follows the high-rated Perry
Como show. Como is leading the
Saturday night rating parade,
Welk, consequently, would be in a
better position to benefit from au-
dience inheritance.

NBC is said to be offering

Kemper Buys Half
Of CB-TV Tilts

NEW YORK —— Kemper Insur-
|ance has bought half of the CBS-
TV basketball package for Satur-
day aflernoon telecasts March 16,
23 and 30. The games are the
East-West All-Star and National
Invitation Tournament opening and
finals.

Kemper, a division of Lumber-

the inducements NBC | o€

man's Mutual, has never been a
TV advertiser before,

General Mills Tuesdays and Thurs-
dayvs, 5-5:30, for “Lone BRanger,”
which means NBC will be ready
to fold its “"Comedy Time” rerun
series now in that slot at the end
of this season. ABC ocurrently
dominates the 5-8 p.m. strip with
“Mickey Mouse Club.,” The show
§ 5:30-68 next season, however,
and NBC feels it can profit from
its shortening. General Mills eur-
rently programs “Ranger” in the
Thursday evening 7:30-8 p.m. slot,
and the 1-1:30 p.m. Saturday slot
on CBS-TV.
Rate Advantage

General Mills, if it should accept
the offer, would not be paving
Class A rates as it does at ABC,
and it would be moving into time
periods which traditionally attract
a large kid audience..

The bait for National Biscuit
and its higl;-rated “Rin Tin Tin"
would prebably be a key spot in
the new NBC line-up of all-
family shows which is expected to
move into 7:30-8 across the board.
Nabisco could, of course, pick its
day in the half-hour strip.

It is expected, of course, that
ABC will move with all it force
to counter the NBC punch thrown
in its direction. The outcome, how-
ever, is still anyvbody’s guess.

| ABC, DISNEY TEST

NEW YORK — The first cliff-
hanger produced for TV will be
testing an ABC-TV proposition that
adventure serials can build larger
permanent audiences than current
episodic shows, when the web un-
veils “Lorro™ next fall.

The Disney - produced series,
based on “The Mark of Zorro,” will
have a running plot and continu-
ing characters, with a tense climax
each week designed to carry over
home TV viewers with maximum
suspense to the mnext week's
episode,

It is Walt Disney and ABC's
belief that the result will be a
smaller percentage of transient au-
dience and a mnch bigger percent-
age of permanent viewers, as was
true in the heyday of movie
theater serials. "It hasn’t been
done in TV, except for soap operas,
plus a few low-budget kids' movies |
transplanted in the early days of |
television,” savs a Disney 5]3-{11:&5-'
man. “But we are convinced this
can revolutionize the pattern and
formats. of mystery, adventure,
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‘Zorro to Try Out
Cliff-Hanger Idea

dramatic and Western series and
even situation comedy.”

Disney was encouraged toward
this decision by voluminous adult
mail praising the current serials on
“Mickey Mouse Club” and asking
for counterparts for adults or fam-
ily viewing during evening hours.

“Zorro” will be filmed on loca-
tion, this spring and summer in
Mexico, with an unknown actor
being sought to recreate the
Douglas Fairbanks Sr. and Tyrone
Power starring role of gentleman

bandit,

Fairy Tales
Mark Trend
For the Specs

NEW YORK —— TV's first pro-
gramming trend in spectaculars is
obvionsly fairy tales. NBC-TV has
already assigned one of ils top
production talents, Fred Coe, to
develop a series of children stories
for showeasing next season, prob-
ably on Fridays.

CBS-TV is going for broke with
“Cinderella” on March 31 with a
score by Rodgers and Hammer-
stein.  This week it signed S. J.
Perelman to wrile the book and
Ivrics to “Aladdin,” with no date
of presentation set.

Coe is scanming some of the
more important stories in Aesop's
Fables and CGrimm’s Fairy Tales,
to select some vehicles. It mav be
expected that such properties as
“Hansel and Gretel,” "The Snow
Maiaen” and others will get plenty
of consideration, The show that
started it ali was “Jack and the
Beanstalk,” which was presented
on “Producers” Showcease”™ this sea-
son and received top ratings.

‘Perry Mason’
Interests P&G

NEW YORK—=~CBS-TV's "Perry
Mason”™ show is reported to have
aroused considerable interest from
Procter & Camble, and a sale for
a fall start 15 expected imminently.

No time slot has been decided
upon vet, but it is understood that
both P&G and the network are
interested in planting the hour-long
film series in Satorday, 10-11 p.m.,
or a half hour earlier.

'Hit Parade’ Shops

For New Talents

NEW YORK—-="Hit Parade” is
shopping for new vocal talent to
be used next season, The show
will lose Gisele MacKenzie and
Snooky Lanson and may also lose
some of its other vocalists.

«  Also said to be under considera-
tion is a shake-up in its production
staff, “Hit Parade” is in the 10:30-
11 slot Saturday nights on NBC-
TV.

CBS-TV's

Daytime

Strongest to Date

NEW YORK — CBS-TV has
scored two sales goals in the past
couple of weeks, It sold four day-
time half hours, putting it SRO on
its four half-hour strips and giving
it its strongest daytime position
to date. And it sold out its evening
news show for the first time since
it moved it back to 7:15 p.m.

Its daylight goal was reached by
sales to two soap sponsors already
heavy in the petwork's dayvtime
line-up. Procter & Gamble, which
already owned three dayvs of “As
the World Turns,” 1:30-2 p.m.,
bought the other two days. Then,
Colgateé-Palmolive, which already
olwned three days of “The Big Pay-
off,” 3-3:30 p.m., bought the other
two davs of the audience partici-
pation show.

P&G already sponsored the full
strip of another half-hour soap

e ey B
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iopera, “Edge of Night” 4:30-5
pm. And Colgate already fully
sponsored another andience partici-
pation strip, "Strike It Rich,” 11:30
.11, -1H00N.

CBS achieved SRO on its Doug
Edwards news show by selling
alternate Fridavs to Hazel Bishop.
This followed on the heels of its

| sale of Monday, Wednesday and

alternate  Fridavs to Brown &
Williamson. Tuesdav and Thurs-
day were already sponsored by
American Home Products.

This is the second season in
which “CBS News” has been at
7:15 p.m., having been moved
back to make way for half-hour
shows at T:30 p.m. Back in the
davs when the news was at 7:30
CBS never had trouble selling it
out. Oldsmobile sponsored it for
years.

O -
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‘Whirly’ Hits
V2-Hr. Rating
Top for Indies

NEW YORK —— “\Whirlybirds™
established a new rating high for
half-hour shows on independent
stations, when it scored 12.7, ac-
cording to American Research
Bureau figures, in its premiere over
WPFIX here February 7. '

A tremendous promotion eam
paign, including an  unusual
amount of newspaper advertising,
helped boost the show to a figure
40 per cent above the previous
leader, “I Led Three Lives.” The
Desilu production, distributed by
CBS flm Sales, is seen in New
York Thursdays, 7:30-8 p.m.

Cornerstones
On Kintner

NEW YORK—-Color, sales and
programming, described as the
three cornerstones of NBC-TV
1957 planning, have been united
under Robert E. Kintner, newly,
appointed executive veepee of net
work programs and sales. Thoma
MecAvity, who held that post, has
been named executive veepee i
charge of staff, reporting to Presi-|
dent Robert Sarnofl.

Kintner, who joined NBC Janu-
ary 1 as color co-ordinator, will
continue to direct all color activi
ties, with the aid of Emanuel
(Manie) Sacks, programing vice-
president,  MeAvity will concen-
trate on development of new talent
and programs.
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Screen Gems

Adds Three to
Pilot Schedule

NEW YORK — Screen Cems
added three properties to its pilot
production schedule last week.
Briskin  Productions, headed by
Irving Briskin, will make two his-
torical shows for Screen GCems.
They are “The Man from Texas,”
based on the life of Sam Houston,
and “Daniel Boone.” In past years
a couple of other firms have an-
nounced pilot films on Boone, but
none ever came to fruition.

Screen Gems has signed a deal
with Crusade for Freedom for a
ﬂtﬁp@ﬂﬁ& series based on its rec-
ords. S-C also pacted Scott Brady
to [llla}r the lead role in “Johnny
Nighthawk,” a series about a free
lance pilot.

Revue to Film
'Six Shooter’

HOLLYWOOD—-"8ix Shooter,”

former radio program starring
ames Stewart, will be filmed for

V bv Revue Productions with
John Payne in the lead role. The
first episode goes before the cam-
eras on February 8,

In other pilot activity, Phil Rapp,
producer of “Hiram Holliday,” EES
scheduled a historical comedy,
“Merlin the Magician,” in which
Bert Lahr will probably play the
lead Ipart
Albert C. Cannaway is combin-
ing forces with Pinky Lee for a
venture titled “The Perils of
Pinky.,” Gannaway is financtng,
with Ray and Jim Allen scripting
the first segment.

“Champions of Sports,” initial
half hour of which tells the story
of the Los Angeles Rams, {s being
turned out by James Ellsworth Pro-
ductions, recently organized for
making TV and feature pix.

New carteon serial, “The Adven-
tures of Nip and Tuck,” featuring
two [riendly leprechauns, is being
shot by Hal Adelquist, independent
producer at Academy Pictures. The
pilot has been completed.

THE BILLBOARD

WeEhs Price’
As "Hiram" Sub

NEW YORK—NBC-TV is con-
sidering “The Price Is Right” for
its Wednesday, 8-8:30 p.m. slot,
replacing “Hiram Holliday." The
Goodson-Todman audience partici-
pation show will continue to play
daytime, 11-11:30 a.m. across the
board. The Wednesday evening
slotting is }ﬂanned only for the
remainder of this season, NBC-TV
is planning to put an hour-lon
show in Wednesday, 7:30-8:3
p.m. next season.

“Price,” which is emseed by Bill
Cullen, has made quite an impres-
sion in its daytime run over the
past six weeks, It is now under-
stood to be pulling over 1,000,000
pieces of mail a week.

Two sponsors are reported to be
interested in the evening booking,
one for a 13-week deal and the
other for 268 weeks. One of them
is understood to be Sunbeam,
which took the daytime version
briefly just before Christmas.

M-G-M to Produce

Beer Commercial

NEW YORK —— Jacob Ruppert
has been signed by MCM-TV as
the first account for its newly
activated film commercial division.

M-G-M will produce 10 one-
minute films for Knickerbocker
Beer, in which the Father Knick
trademark will become an ani-
mated character for the first time.

nings
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AFTER ‘WIRE SERYICE
1 e
Nets’ Hour Programming at 7:30
°
Due for S | Evenings in Fall
NEW YORK—Next season is|of “Disneyland,” since it is equally | 7:30 hour concept, and its reward
expected to see hour ﬁrugrﬂmmjng embattled at 8 pm. when CBS- hLas been dominance of the hour
at 7:30 become the key to audi-|TV's Arthur Codirey gets substan- | on Tuesdays with “Chevenne™ and
ence dominance on several eve-|lial viewing attention. | Wednesdays with "Disnevland.”
. ABC-TV's reslotting of| CBS is also said to be toying | The principle has a great deal to
“Wire Service,” T:30-8 on Mon-|with the idea of starting a strong | recommend it when a solid pro-
days, a shift from the Thursday |show at 7:30 Saturday nights. This | grum is being offered.

9-10 slot where it started the sea-
son, gives just a hint of what may
be cooking for next year.

NBC, which will reprogram its
music and news T:ﬂﬁ-él strip with
all-family presentations is, of
course, getting ready several hour
shows to see whether it can get the
jump on the opposition. One of
the evenings on which it is ex-
pected to use for an hour ]E'm
gram at 7:30 is Wednesday, where
“Disnevland” dominates for ABC.
What NBC wants here is an even
start against the audience power

would enable it to move out ahead If any

of the webs, how eVer,
of Perry Como, who currently wins

gets caught with aoclinker at 7:30,

the rating battle at 8 p.m. for it would be in double jeopardy,
NBC. The show that may be|since the program would lose au-
ticketed for the 7:30 time period | diences for the entire hour, thus

on CBS next season is “The Big|forfeiting the 60 minutes to the
Record,” a music and variety | rival networks.

stanza that stars Patti Page. The| It should be interesting to see
7:30-8 CBS slot is currently occu- | liow well “Wire Service” does in
pied by “The Buccaneer,” spon-|its ncw Monday time period, since
sored by Sylvanja, but it is mot|it is up against the powerful
considered likely it will be re-| “Robin Hood” on CBS, ABC, how-

newed. ever, [elt it didnt have too much
ABC Pioneers 'to lose, since the show was taking
ABC has pioneered with the a pounding in its Thursday time

prrlu-:'.

CBS to Boost Rates
For Half of Affils

NEW YORK—=Rumors to the
effect that CBS-TV was consider-
ing instituting an “AA" rate for
some of its nighttime slots have
been proved incorrect, at least for
the present. The issuance of the
new network rate card, which will

FALL PROGRAMMING

ABC Moves Up on
‘Gettin’ Better’ Plan

NEW YORK—Tlie signing of
Julius LaRosa and of new sponsors
for its boxing show and some
switching of time periods marked
the latest week of ABC-TV's

NBC & ABC Affiliations
Shared by Texas Outlets

DALLAS - FORT WORTH —
The who's-got-what situation in-
volving NBC, ABC and their joint
affiliates, WBAP-TV and AA-
TV, in the Dallas-Fort Worth area
continues into its eighth year in
the most unique network-station
relationship existing in TV today.

Both stations share both affilia-
tions and divide time between
them, switching back and forth
from ABC to NBC. In Class A
time WFAA-TV carries NBC Sun-
day, Monday, Wednesday and Fri-
day, and ABC Tuesday, Thurs-
day and Saturday evenings,
WBAP-TV's sked being vice-versa.
Some nights, however, an NBC
show will slip into an ABC sked
(“Big Surprise,” Tuesday; “Lux
Video Theater,” Thursday; “Peo-
ple Are Funny,” Saturday) due to
program conflicts on the other sta-
tion.

During daytime, WBAP-TV car-
ries NBC in the moming except for
“Today,” which goes to WFAA-
TV. Afternoons WFAA-TV carries
NBC, with KBAP-TV taking the
ABC net sked when it comes on at
5 p.m.

Execs at both stations agree that
the jumbled network Identity has
hurt both channels in their com-
petition with KRLD-TV, the CBS
outlet, The result is that Pulse gives
CBS 14 of the 135 top once-a-week

shows in Dallas, and 9 of the top
15 in Fort Worth

The situation is a carrvover
from radio days, and early radio
days at that. It dates back to
1922, when WBAP and WFAA
shared the only station in the mar-
ket. When another station, a
5,000-watter, was added to the 50,-
000-watt outlet, they shared this
also, switching ecall letters from one
to the other at different hours dur-
ing the day, altho the frequencies
remained the same. The NBC and
ABC affiliations which they had
at that time, and still have, were
also shared and switched.

With the advent of TV neither
network wanted to offend either
station, and so the situation was
continued, the stations themselves
working out which would carry
what programs when. It's been an
amiable relationship, even if a
somewhat confused one.

With ABC gaining in stren
(neither channel had wanted to
come the exclusive ABC affiliate
before) there now appears to be
some possibility that a division of
networks will be effected.

The primary problems for both
stations have been those of pro-

am promotion, and of realigning
%Eir own skeds whenever a change
in the net sked occurred, e y
in the switchover from and to Day-

J light Saving Time.

“Every day in every way [ am
getting better and better” pro-

gramming plans for next fall.
Amid day-to-day alteration of the
new schedule, tle following facts
emerged:

“Wire Service” will continue as
an hour-long show in the Mondav
7:30-8:30 p.m. slot, into which it
recently moved, instead of being
reduced to a half-hour series.
“Bold Journey” will likewise re-
main in"its new Thursday 9:30-10
p-m. spot.

“Navy Log"” is not expected to
cnntin:g be:-.g;]d the summer, with
the Pat Boone music stanza mov-
ing into the niche reserved for
“Log,” Wednesdays, 9-9:30 p.m.

Negotiations for the RKO fea-
ture films have taken a new turn.
A summer-fall schedule of Satur-
day and Sunday evenings, to com-
plete the cycle of RKO's “Finest
52" in 28 weeks, is now a probable
solution to meet the December
date on which these movies must
be turned over to the C&C Cor-
poration.

LaRosa Deal

The ABC-Julius LaRosa deal
has been firmed. The singer will
star in & 39-week variety format in
a five-year contract, penciled in
for Mondays at 9 p.m.

The Wednesday night fights will
return with three instead of two
sponsors. Mennen will continue,
joined by Marlboro cigarettes and
an unnamed automotive client.

By next January 1, ABC expects
to be programming four hours of
daytime shows, under its new
ABC-D (for daytime) rates, The
mﬂ ratﬂﬂlﬂna—t}ﬁ: of nigﬁhttime

es, will apply up to o p.m.
local time, whi wnﬂ allow the
web a strong advantage in Mid-
west and Western markets against
opposition shows which originate

ii::ll the 6-8 p.m. time in the East.

appear shortly, puts the rumor to
rest.

Instead, the network will adjust
the rates of fewer than 50 per cent
of its affiliates an estimated 5 to| |
10 per cent upwards based on the |
new Nielsen circulation figures. -
The move has been long pending, -
but was waiting on new Nielsen
statistics. Such station rate in-
creases on the networks are con-
tinually being made, with NBC| |
having raised rates on three-fourths | ©
of its affiliates within the last year.

CBS-TV points ont as justifica-
tion for the rate adjustments that |
its stations in cities such as Chi-|
cago, Baltimore, Cincinnati, Dal-
las, Denver, Houston and Kansas| = = =
City, Mo., are priced below that| @ o assem
of NBC outlets. | & mug

It furthermore also points out :
that the Nielsen average cost-per-|
thousand figures for November-De- |
cember show it with a cost-per-|
thousand $1.20 below that of its
nearest competitor., Some of the| = =
CBS affiliutes haven't raised their
rates in three years.
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NEW YORK—For the first time
in over a year of regular telecast- | =
ing, “The $64,000 Question” lost
the No. 1 rating spot in the Tues-
day battle last week. “Wyatt Earp,”
8:30-9 pm. time over ABC-TV,
beat the CBS-TV quiz, 30.7 to
27.3, according to Trendex.

Sar:

pr e -

mmmmmm

The Western's direct competi- @
tion, “Noah’s Ark” and “The Broth- | === == 20 = e -
ers,” scored 12.1 and lﬂ.t?ein the, LAMCASTER, PEN .
Trendex figures., Long the Tues- L i e
T s o ke, Jonaaty a0t op | £ Hnt‘mﬁ%;
lﬂ ].iﬁt! i.'ﬂ Eh.ﬂ anua ru or ¥ -::-:-I ® :..-:--\..-\.- L }
the first tjmgj smmry Eﬁcmher. Channal 8 Multi-City Marke!
1955. Harrisburg Reading
- w  York Lebanon
I ' i o % Hanover Pottsville ¢
s R k t S d | & “\ J'] Gettysburg Hazielon
Uc e quu ' b=’ Chambersburg  Shamokin =
= & / Waynesboro  Mount Carmel
. Fraderick Bloomsburg 1}
ac S p Ix 1 Westminsiar Lewisburg £
Carlisle Lewistown &5
NEW YORK—Six sales and two | | 7/ »u1iry Lock Haven
. £ | 3 Nartinsburg Hagerstown
renewals were racked up by

“Racket Squad” for ABC Film i

Syndication last week, to put the | & o s e
m};tﬂry series in 100 markets, Re-| |  STEINMAN STATION =
newals came from KTVR, Denver,|
and KIEM, Eureka, Calif, for
Italian Swiss Colony,

New sales include Japan, Cuba,
Australia and WNAO, Raleigh,
N. C.; KGO, San Francisco, and
KSTP, Minneapolis.
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AUDIENCES ARE UP, UP, UP!

In comedy, variety, mystery, quiz shows, spectaculars=—virtually every typa
of program, nighttime and daytime—NBC Is building bigger and

bigger audiences. Here are some representative examples of the dramatia
audience increases being registered at NBC:

% gain over last year for same time period

The Steve Allen Show...UP 53%

Twenty-One...UP 38%

Perry Como Show...UP 33%

Bob Hope Show...UP 30%

Dragnet...UP 83%

People Are Funny...UP 51%

Noon to 6 pm (Mon.-Frl.)...UP 41%

Spectaculars and "out-of-schedule' shows...UP 25%

DAYTIME OR EVENING, MORE PEOPLE VIEW THE

NBC TELEVISION NETWORK

THAN ANY OTHER NETWORK® iion Ot o T

i

iy

TeN0-022-1K02
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FEBRUARY 168, 1957

289 Post-'48 Movies
In Columbia’s Vaults

CDUMNTERSPFY MEETS ECOTLAND
YARD—1951
Howard 5St. John, Amanda Blake

The following list contains 289
feature films released to theaters
between 1949 and 1854 by Co-
lumbia Pictures. It will probably
be several years before any of these
get into TV. Screen Gems, Co-
lnmbia’s TV subsidiary, T‘}Juttmg
its pre-1949 backlog into
weal., Last vear it relea 158
pictures to TV, and it is e:qﬁeme&
10 veloass another package shortly.
It still has a long way to go with
its pre-1949 stock pile.

COLUMBIA

ACRDES THE BADLANDS—19%0
Charlen Starrett, Smiley Burneiis
AFFAIR IN TRINIDAD—1%51
Rita Hayworth, Glenn Ford
AR HOSTESS—1549
Gloria Henry, Ross Ford
Al JENNINGS OF OKLAHOMA—1551
Dan Duryea, Gail Storm
ALL ASHORE—I95)
Mickey Rooney, Dizk Haymes
ALL THE EING'S MEN=19%0
Broderick Crawford, Joanne Dru
AVIRUSH AT TOMAHAWE GAP—1953
John Hodiak, John Derek
AND BAEY MAKES THREE—194%
Robt. Young, Barbarm Hele
ANNA LUCASTA—1%4%
Paulette Goddard, Oscar Homolks
APACHE COUNTIMY=1951
Lienie Autry
ASSIGNMENT-FPARIS—1921
Dana Andrews, Maria Toren
BAD FOR EACH OTHER—I1%54
Chatleion Heston, Elzabeih Scoit
BAIT—1%54
Hugo Haas, Cleo Moore
BANWDITS OF EL DORADND—1%49
Charles Starreit, Smiley Burnetis
BEAHEBEARY PIRATE—1W%®
Donald Woeds, Trudy Marshall
BARBED WIRE—1552
Giene Auiry
THE BAREFDOT MAILMAN—1951
Robert Cummings, Terry Moore
BATTLE OF ROGUE RIVER—I19%54
Creorge Monigomery, Richard Denning
EEALUTY ON PARADE—I%50
Roberti Huiton, Lola Albright
RETWEEN MIDNMNIGHT AND DAWN—
1950
Mark Stevens, Edmund O'Brien
EFEWARE OF BLONDIE—1%%3
Penny Singleton, Arthur Lake
BEYOND THE PLURPLE HILLS—I%Z8
Giene Auiry
THE BIG GUSHER—1951
Preston Fosfer, Wayne Morris
THE BI: HEAT—I1953
Glenn Ford, Gloria Grahame
THE Bz SOMBRERD—194%
fiene Auiry
EILACK EAGCLE—1%48
Willlum Bishop, WYirginia Patton
BLAZING SUN—1%9%0
Gene Aulry
THE BLAYING TRAIL—194%
Charles Starretl, Smiley Burneite
ELOMDIE HITS THE JACK POT—I1%4%
Penny Singleton, Arthor Lake
BL.ONDIE'S BIG DEAL—I%49
Peony  Singleton, Arthur Laeke
EBLOMDIE'S HERO—1530
Penny Singleton, Arthur Lake
ELOMNDIE'S REWARD-—19%4%
Penny Singleton, Arithur Lake
BLONDIE'S SECRET—1%{1
Penny Sipgleton, Arthur Lakwe
BLUE CANADIAN ROCKIES—I1951
Giene Aulry
BODY HOLD-—1950
Willard Parker, Lole Albright
BOMAMIA TOWMN—1851
Charles Starretl. Smiley Burnette
BOOTS MALONE—1932
William [lalden, Johnny Stewart
EORN YESTERDAY—1951
Iwdy  Holliday, Broderick Crawlord,
Trudy  Marshall
BOSTON BLACKIE'S CHINESE VYEN.
TUHE—1%4%
Chester™ Maorris
THE BRAYE BULLE—]18%]
“el Ferrar, Airoslavia
BHAVE WARRIOR—1952
fon Hall, Christime Larsen
THE BRIGAND—I1952
Anthony  Dester
CALIFORMIA COMNQUEST—I%51
Commel Wilde, Teresa Wright
CAPTAIN PIRATFE—1951
Louvis Hayward, Paitricia Medioa
CAPFTIVE GIRL—1950
Johnny Weismuller, Buster Crabbe
CARGO TO CAPETOWN—1950
Broderick Crawlord, John Ireland,
Ellen [Dru
CHAIN GANG—1950
Douglas Kennedv, Marjorie Lord
CHAIN OF CIRCUMSTANCE—]911
Richard Grayson
CHALLENGE ©OF THE RANGE—I%49
Charles Starretd, Smiley Burnefie
CHARGE 0 THE LANCERS—1954
o Flerre Aumont, Paulete Goddard
CHIMNA CORSAIRE—195%]
Jon Hall, Liso Ferraday
CHINA YENTLURE—195)
Evmumd O Brien, Barry Sullivan
CHINATOWN AT MIDNIGHT—1950
Hurd Haifield
CONQOUEST OF COCHISE—198r
John Hodisk, Bobert Stack
CONVICTED—1%50
Glenn Ford, Hobert Crawford
CORKY OF GASOLINE—19%]
Jimrry Liden

THE DEYIL'S HENCHMEN—154%
Warner Baxter, Mary Beth Hughes

Randolph Scoit
DRIVE A CROOKED ROAD—19%4

Mickey Rooney, Diane Foater
DRUMS OF TAHITI=—I%54 3 D

Dennle O'Keefe, Patricia Medine
EIGHT ITRON MEN-—1952

Bonar Colleano, Arthur Franz
EL. ALAMEIN—1954

Scoit Hready, Rita Moreno

THE COWBOY AND THE INDIANS— |FL DORADO PASS—I1948

1951

Gene Apiry

COW TOWN—I1%%
Gene Autry, Gail Davis
THE CRIME DOCTORS DIARY—1949
Warner Baxter, Stephen Dunne
CRIMINAL LAWYER—I19%51
Pat O"Hrien., Jane Wyeil
CRIPPLE CREEK-—1951
Gearge Montyomery
CRUISEMNS
Dick Heymes, Audrey Totler
CUSTOMS AGENT—1950
William Eythe, Marjorie Reynolds
CYCLONE FLRY—195]
Charles Starrett, Smiley Burneile
THE DARK PAST—]1%4%
William Holden, Lee J. Cohb
DAVID HARDING,

1950

Willard Parker,
DEATH OF A BALESMAN—I951
Frederic March, Mildred Dunnock
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Charles Starrett, Smiley Burneile
EMERGENCY WEDDING—I1950

Larry Parks, Barbara Hale
THE FAMILY SECRET—1951

John Derek, Les J. Cobh
FATHER IS A BACHELOR—1%%0

William Haolden, Coleen Gray
FEUDIN' RHRYTHM-—1%49

Eddy Arnold. Gloris Henry
THE FIRST TIVIE—1941

Robert Cummings, Barbara Hale
FIVE=]1951

William Phipps, Susan Dougias

DOWN THE RIVER—1953

Peter Lind Hayes, Mary Healy
FLAME OF CALCUTTA—1%53
Denise Darcel, Patrick Knowles
FLAME OF STAMBOUL—I1951
Richard Dennlng. Lisa Ferraday
THE FLYING MISSLE—1951
iGlenn Ford, Viveca Lindfors
FORT SAVAGE RAIDERS—I1951
Chatles Starrett, Smiley Burnetie

COUNIERSPY—

Audrey long
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PERSON TO FPERSON (Time, CEE} .............. £2.85
MEET THE PRESS (Pan American, NBC). ........ 3.32
AIR POWER (Prudential, CBS).......... eraeeas 348
DOUG EDWARDS NEWS (American Home, CBS.. 3.50
WEDNESDAY NIGHT FIGHTS (Mennen, Pabst,

I o e e s P R R
NBC NEWS (Studebaker-Packard, Time, Remington

Shaver, Miles, ABC)........... G e e e A
CAVALCADE OF SPORTS (Gillette, NXBC........ 4,33
JOIIN DALY NEWS (Miles, ABC). .......... eeses B.00

SEE IT NOW (Shulton, Pan American, CBS)....... 643
NATIONAL BOWLING (General Tigar, NBC)...... 7.20

o cost pen THousawo MEN VIEWERS rer commerciar minure

L
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9, RED BARBER'S CORNER (State Farm,

PERSON TO PERSON (Time, CBS).... .. 3305
MEET THE PRESS (Pan American, NBC)......... 3.10
WEDNESDAY NIGHT FIGHTS (Mennen, Pabst,

BTN i i o i e e T L R S RN Y 321
AIR POWER (Prudential, CBS). . ... iinvnrennn 3.38
CAVALCADE OF SPORTS (Gillette, NBC)........ 3.81
DOUG EDWARDS NEWS {American Home, CBS)., 4.10
SEE IT NOW (Shulton, Pan American, CBS)....... 4.18
NBC NEWS (Studebaker-Packard, Time Remington

I L
NBC). ..., 7.31

Shaver, Miles, NBG), oo v vonvns

10. NATIONAL BOWLING (Ceneral Cigar, NBC)..... 7.66
o cos1 per THousawo WOMEN VIEWERS per commencia mimure
1. PERSON TO PERSON (Time, CBS)........c000.. $£2.17
2. SEE IT XOW (Shulton, Pan American, CBS)....... 2.64
3. MEET THE PRESS (Pan American, NBC), ........ 3.03
4. DOUG EDWARDS NEWS (American Home, CBS).. 3.44
5. NBC NEWS (Studebaker-Packard, Time, Remington
snaver: Miles,: NBG). v v e an, oo
AIR POWER (Prudential, CBS)........... calades e
CAVALCADE OF SPORTS (Cillette, NBC)., ....0.. 553

g 08

10.

o cost pen THousakp CHILDREN YIEWERS rex commencar minure
1.

Hp ok
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¥

JOHN DALY NEWS (Miles, ABC)..........000.. 6.24

WEDNESDAY NICHT FIGHTS (Mennen, Pabst,
ABC) .““..E.aﬂ

NATIONAL BOWLING EGmernI Cigar, NBC)..... 7.50

AIR POWER (Prudential, CBS)...........0000..8 443
SEE IT NOW (Shulton, Pan American, CBS)...... 528
JOHN DALY NEWS (Miles, ABC)........ ceiias 90
PERSON TO PERSON (Time, CBS).....0c0vunss 10.26
MEET THE PRESS (Pan American, NBC)........ 10.27
DOUG EDWARDS NEWS (American Home, CBS). 16.586
NBC NEWS (Studebaker-Packard, Miles, Nemington

Bhaver, e, N, . o eensossssnssonsos.as

W EEE‘QIL SDAY NIGHT FIGHTS {\Iennen Pabst,

CAVALCADE OF SPORTS (Gillette, NBC)..
RED BARBER'S CORNER (State Farm, NBC). ...

18.55

38.03

Theas llstings appear nowhers bul on these pages. They are cepyrighted by The Rillbeard

THE DOOLINS OF OELAHOMA--1%4%

THE 5,000 FINGERS OF DR, T—195)
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BY PROGRAM TYPE
Z’MZ’% FOR DECEMBER

The Top Metwork Programs in Class'A Time
Ranked by Cost Per Thousand
Per Commercial Minule

George

FROM

Lucille
Johnny

Larry

Gene

FORT Ti—1%53

THE FOLU'R POSTER—1853
Fex Harcicon, LilE Palmer

Burt Lancaster, Montgomery Clift, Deb-
orgh Kerr, Frank Sinatra,
FRONTIER QOUTPOST—1950
Charles Starretf, Smiley Burneiie
THE FULLER BRUSH GIRL—1%%8

FLRY OF THE CONGO—I1%%1
THE GALLANT BLADE—19%48

GASOLINE ALLEY—19%51
Scotly Beckett, Jimmy Lydon

GENE ALTRY & THE MOUNTIES=195] | HOME 1IN SAN ANTONE—1VP
Ciene  Auiry

GIRLS SCHOOL—19%0
Jovce Hevnolds, Ross Ford

THE GLASS WALL—19E3
Viclorio Gassman, Gloria Grahame Jon Hall,

THE GOLDEMN HAWK-—19%1
Sterling Hayden,

GOLDTOWN GHOST RIDERS—1933

GOOD HUMODR MAN—I959
Jack Carsom, Lola Albrighi

GUN FURY—1923 (3 I
Rowk Hudson, Donoes Reed

HAMGMAN'S KNOT—1952

Montgomery, Josn YVohs Handoiph Scott, Doona Reed

FORTUMNES OF CAPTAIN BLOOD—1950 | THE HAPPY TIME—I911
Louis Hayward, Patricie Medina

THE #9TH MAN—1953

John Ireland, Richard Dennin Joan Davis, Paul Marlon
> ¥ THE HARLEM GLOBETROTTERS—I%51

Charles Bover, Louis Jordan
THE HAREM GIRL—19521

Thomas Gomez
HARRIET CRAIG—19%8

HERE TO Joean Crawford, Wendell Corey

ETERNITY—19453
Donna Reed |  Charles Starrett, Smiley Burnetts
HER FIRST ROMANCE—]1%i1
Margaret O'Brien
Ball, Eddie Albert Mickey Rooney, Terry Moore
HILLS OF UTAH .
Gene Aulry
HOEDOWN—1950
Eddie Arnold, leff Donnell
HOLIDAY IN HAVANA—1%%
Treni Arnaz

Weismuoller

Parks, Margverite Chapman

Roy Acall

Charles Starrett, Smiley Buroeits
HURRICANE I1SLAND—]19%]
Marie Windsor
I SURRENDER DEAR—1%2
Gloria Jean
IN A LONELY PLACE—1938
Humphrey Bogari, Gloris Grahama
INDIAN TERRITORY—1958
Gene Aulry
INDIAN UPRISING—1931
George Monigomery, Avdrey Long
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This chart I the TV Industry’s enly gulde te the compare-
tive moothly efficiency of Class A tima network programa In
grlleering rsudiences to thelr sponsors. It. 0 the enly seurce
for the comparative analysls ef cosls for reaching men, women
ind children viewers. Each wiek, comparizons ars mads of
shows of the sam= program type and of shows Elring for Bd-
vertisers In the same Sponsor category,

The flgurs shown fer sach program repredents the sporscr’s
coit for reaching o000 TV hormes, men, women ar childran per
minste of commercialy, These Flgures were reached by divid-
ing each shew's total program and net tlme costs by the total
rumher of homes, men women and children under 1b reached
by the program, &1 determined by Amerlcan Research Buoresi,
These results then were divided by the allocated cemmarcisl
miutes In ke program. Net tieme #nd gregrim costy wied
arg !stlr.nar.u r'I1-II!|I by Thu Hllrhmrd after wxtersivd redearch,
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Adrenture Mystery & Westem Shows

Rhonda Fleming

Autry, Smiley Burnetls
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® (03T PER THOUSAND HGHE PER (OMMERCIAL MINUTE

1. LASSIE (Campbell, TBBY.ovavvrvemvamsnywmunss 2.2
2. WYATT EARP (General Mills, ABC). .. ... c0vvvas . 2.33
3. ROBIN HOOD (Johnsom & Johnson, CBS)......... 2.40
4. LONE RANGER (Swilt, ABC)........c000u. PR L )
3. LINE-UP (Procter & Gamble, CBS)........... eney 283
6. GUNSMOKE (Remington Rand, CBS)........000.s 2.85
7. DRAGNET (Liggett & Myers, NBC). ........... .. 208
5. RIN TIN TIN (National Biscuit, ABC)............ 3.01
9, BROKEN ARROW (General Electric, ABC).,...... 3.04
10, ZANE GREY (General Foods, CBS).....cociivnnas 3.40

o tost per THousaup MEN VIEWERS rer commerciaL mimure

WYATT EARP (General Mills, ABC).............. $2.72
GUNSMOKE (Remington-Rand, CBS)........ oo n
LASSIE (Campbell, CBS). ...t iiiiiinnnas 297
LINE-UP (Procter & Gamble, CBS)......cvvvuruns 3.28
DRAGNET (Liggett & Myers, NBC)......cc0nvua 3.48
ROBIN HOOD (Johnson & Johnson, CBS)......... 3.59
BROKEN ARROW (Ceneral Electric, ABC)....... 3.61
CRUSADER (R. J. Reynolds, CBS)........ccvne.. 415
NAVY LOG (American Tobacco, ABC). ........... 4.20
ZANE GREY (Ceneral Foods, CBS). ....ovivvunn. 4.22

o cost pex THousaxo WOMEN VIEWERS rer commencia wimme

LASSIE (Campbell, CBS). ......cvvrnrrnrsenesss 3240
LINE-UP (Procter & Camble, CBS)......c.vvvnnn. 2.63
WYATT EARP (General Mills, ABC). ........c0un. 2.63
GUNSMOKE (Bemington-Rand, CBS). ........ ..., 2.81
DRAGNET (Liggett & Myers, NBC).......00vues . 2.89
ROBIN IIOOD (Johnson & Jolmson, CBS)...evuuu. 3.20
BROKEN ARROW (General Electric, ABC),....... J.40
ZANE GREY (Ceneral Foods, CBS).........c0v.n. J.53
LONE RANGER (Swilt, ABC).....c00ve.s sians e 1B

o cos7 per Thousane CHILDREN VIEWERS »ex commmonr mimme

LASSIE (Campbell, CBS)...icvviviarinnnivusans $1.69
LONE RANGER (Swift, ABC)............ R 1.75
ROBIN HOOD (Johnson & Johnson, CBS)......... 1.91
RIN TIN TIN (National Biscuit, ABC)...... veaness 194

WYATT EARP (General Mills, ABC).......v00:4.. 2.48
ROY ROGERS (General Foods, NBC)....vvveuves 2.51
CIRCUS BOY (Reynolds Metals, NBC).. ey BST

TE R E R

ADVENTURES OF JIM BOWIE (Chesebrough-

Ponds AP f s e e s venees X798
MY FRIEND FLICKA (Colgate, CBS). ..\ vcvvusnns 3.23
BUCCANEERS {5:.‘1\:311ia CBS).ovvinnnnns A 3.24

Publishing Company and me use of sny kind may be made of ihem

withowt Tbe Billbeard's somsent., Hequents for aneh sonsent musi be aubmitted In wrliing te the poblishers of The Billboard, 1584 Broadway, New York 34, N, Y.
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THE HAWK OF WILD RIVER-—-]1342

HE'S A COCKEYED WONDER-—1%50

HORSEMEN OF THE BMERRAS—1MY
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THE BILLBOARD

TV PROCRAMMING

THE KILLER APE-—191)
Johnny Weismuller

THE KILLER THATY ITALEKED NEW
YORE 1959
Evelyn Keyes, Charim Korris

ENOCE ON ANY DDDDOR—1WMS
Humphrey Bogart, Joho Derek

THE LADY AND THE BANIDMT-—I1%81
Louis Hayward, Patricis Medina

LARAVIE MOUNTAINS—1951
Charles Siarreit, Smiley Burnsiis

LAST OF THE BUCCANEERS—1%%8
Paul Henreid, Jack Oakie ;

LAST DOF THE COMANCHES=1953
Brodecick Crawiord, Barabara Hals

VASIDN 1, . A—1%13
Gerald Moht, Peggls Casile

E IRON GLOVE—1%54

Robart Stack, Ursaln Thelsa

SHOLULD HAPPEN TO YOU<1954
Judy Holiday, Peter Lawford, Jack
Lemnioa

ACK MeCALL, DESPERADO—1%53
Georgs Monigomery, Angela Stevens

SE JAMEY VERSUS THE DALTONS
—1%54 {3 I

Bictt King., Harbara Lawrence

HMNNY ALLEGRUO—I94%

Cigorge Rull, Ming Foch

LSDMN SINGYS AGAIMN—I%5

Larry Parks, Barbura Fale

M—1951

Lulther

Broderick Crawiord, Joha Derek,
Wanda . Hendrix

LAST TRAIN FROM BOMBAY—1%1]
Jon Hall, Lisa Ferradav

LAW OF THE BAHRBARY CODAST—I1%4%

Gloria Henry, Stephen Dunne
LEATHER GLDY ES—19%48

Cameron Aitchell, Virginia - Grey
LET'S D0 IT AGAIN—I¥53

Jane Wyman, Ray Milland
LIGHTNING GUNS=—1952

Charles Statreit, Smiley Burocite
LOADED PISTOLS—194%

Gene Auntry, Bambara Britlon

Charles Starrell, Smiley Burnetis
UMNGLE JiIM—I1%i8
Johany Weismuller, Wirginia Grey
UNGIFE JIM IN THE FORBIDIDEN
LANIR—]9582
Johany Weimnller
NGLE MAMNHUNT—I®]
Jobamy Wermuller, Sheila Ryvan
EATAN=—174%
Stephien Dunne, [ois Maxwell
THE KiDd FROM AMARILLO—1951
Charles Nimrretl, Smiley Hurpetia
THE KIN FROM BROKEN GUN—I951
Charies Starrelt

Tuhnny

KILL THE UMPIRE—1958 LONE WOLF AND HIS LADY—1%49 | Lucille
William Hendix Fon Randell, Juna Vincent
I o k) .._.. i : - i - ._ -_--:_-\,;;.-'\ﬂ'\-- _-\._:.-_-\:-_,*w:...\::wh b Wﬁ?"‘ _.;,b -\.'.- __ B L, -'\-'_L':-::\'."-'r'.'_.
s 4 T £ 'k___q'. f\an_xf* Farts fo :'““:%ﬁm{ﬁ%ﬂ¢“$}%‘ }i. q‘jﬁ“‘q‘:“.’ﬁ_ﬁﬂ» i bty

FOR DECEMBER

‘ﬁ Bared on U, §. TV oudience research of the
552 AMERICAN RESEARCH BUREAU

VB, n A e i S
A S F L

AR e L L I LR e S -

SRR et D e B L ng il St
[ L s T Do e il " St I ok k e T
N :--\.bu.'..'h.:{u.x.h.h'x“...x:twﬂ:'.hiﬁﬂj: L e e e L MR T A O
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Toiletries & Toilet Goods Sponsors

o cost per THousawp HOMES »en commerciaL miwure

LORNA DODONE—1951
Barbara Hale, Richard QGreens
THE LOVES OF CARMEN—I%8
Rita Haywaorth, Gienn Ford
LUST FOR GO D—]1%4%

Ida [ upino, Glenn Ford

MDavid Wavne. Howard De Silva
MAGIC CARPFT—1%%]

Lucille Ball, John Agar
THE MAGIC FACE—I1931

THE MAN

Gilenn Ford, William Holden
MAN IN THE DARKE—195) (0 h

Edmond O'Brien. Audrey Tolier

Gloria Jean, Hoss Ford
MARK OF THE GORILLA—I958

THE MARRYING KIND—|9%52

Judy  Ioliday, Aldo Hay
MAKY KYAN, DETECTIVE—1%30
farsha Humi
MASK OF THE AVESGER—195]
John erek, Jody [awrence
MEMBER OF
Julieg Iareis,
AMILITARY ACADEMY—I%58
Sstanley Clements, Myron Wellon

MISS GRANT TAKES RICAMOND—1949

BY SPONSOR GROUPS

The Top Metwork Programs in Class A Time
Ranked by Cos! Per Thousand
Per Commercial Minufe

Household

o cos1 pen Thousano HOMES per commertiaL minure

TRENDEX OK,

— =

BUT—

Adler, Patrlets Knlght

FROM COLORADO—1942

and a half live spectaculur

Weismuller, Trudy Marshall

THE WEDDING—195]
Eiliel Walers

¥ JUGGLER—1953 LAST OF THE PONY RIDERS—I1%5) MAN IN THE SADDLE—I951 “Maverling” acai BC-TV. whi

: ! in. NBC-TV, whil
Kirk Douglas. Millie Vitale Gene Autry, Smiler Burneits Randalph Scoit, Joan Leslia ki y 1 i p MM
NCTION CITY—1952 THE LAST POSSE—1953 MANHATTAN ANGEL—1949 own io be p

ﬂ:wa been an additional $120,000.
hETl:ée ummual]*_n;l hig:n ha* Ldgtil of | of diminishing returns, a point be-
t rama is said to be the doing | yvond which sorshi .
of Anatol Litvak, the producer, | spansorship becomes
who is accustomed 1o spending
huge sums in the production of

Ball, William Holden features. The program started out,
(Continwed on page 18} of course,-with a big budget when
e ,%%ﬁh;ﬁrﬁt‘a&_&\}h*ﬁ,‘ o i v

This chart & the Y andustry's coly gede fo Lhe csmpara
thve monthly efficiency of Clasz A time netaork progeans in
delivering audlences 1o their sponso<s. 14 05 (e oolp  source
fpr &he comparative asalysls of €osts far reachiog e sbeiser
and childeen wiewers,
thows of Ehe mams program type and of skaas airing for ad-
wrtisers In the same sponsor caksgory.

The Timice ghown for exch pragrasn reacsienls |58 £a%0 of §
coat for reaching 1000 TV hoines men, wored gr childregn per
mibiule of cormmercials, Thess figures were reacted by divid-
ing each shew's total program and nsl Bhee costs by (he iolal
aumber of homes, men womern and cheideen uhder Ie reachsd
fy the progeam, m determined by American Research Boreau,
flisse results then were divided by the akiocited conriergial
mimias in tha program. Het time and program  cowls  wsed
are pitimates made by The Blilkoard alter estlensive peszarch

TR A i e e 2

SRR AR R '

(leanser & Polish Sponsors

1. REVLON (564,000 Question, CBS)....... T ]. GOLD SEAL (Perry Como, NBC)............... $2.50
a " . . ] " A
2. J. MONTENIER (What's My Line? CBS).......... 1.99 = PNOCIER & CAMBLE (Line L'p, GhOY wmaenssars S
3. HAZEL BISHOP (Beat the Clock, CBS)....uvess.. 2,10 3. 8. €. JOHNSON (Red Skelton, CBS). ....... creees 281
~4. REVLON ($64,000 Challenge, CBS)..vvuevnsrrnn. 2 3 4. PROCTER & GAMBLE (Jane Wyman, NBC)...... 3.5
5. TONI (People Are F SN i e T AL
A Dl S pix o cost vex iousano MEN VIEWERS pee commerciat winute
7. KLEENEX (Perry Como, NBC). .. vvuenronrnanses 2.50 1. GOLD SEAL (Perry Como, NBC)....... Ve vy b
B. COLGATE (The Millionaire, CBS).cuveursvsrsrass 2.53 2. PROCTER & GAMBLE (Line-Up, CBS).......... 3.26
9. JTERGENS (Steve Allen, NBC). o vvvvesaransensns 27 3. 8. C, JOIINSON (Red Skelton, CBS). oo vvviivnnnas 334
10. REMINGTON-RAND (Gunsmoke, CBS)........... 2.83 4. PROCTER & GAMBLE (Jane Wyman, NBC),...., 5.04
o it vei i MEN VIEWERS: v tomiasicad ki o cost per thousano WWOMEN VIEWERS per commencine minuie
i v , - 1. GOLD SEAL (Perry Como, NBC).....cvvueenenss $2.03
1, REVLON (381,000 Question, CBR..o.openpnosin e 243 2, PROCTER & GAMBLE (Line-Up, CBS)........... 263
E. J. ﬂfﬂIfTENIEH {"l‘l‘rh-ﬁt 5 ]'d-}’ L.i]lf? EES}! I R T E.E'I E. s. {:' ID}IHSGN {Hﬂd Skﬂltﬂu, CES]'. - E.E‘Ii
S: HAZEL BISHOR. (Beak.tha Clock: CHRuviewsseive St 4. PROCTER & GAMBLE (Jane Wyman, NBC). . .... 3.08
4. TONI (People Are Funny, NBC). vt icvcenranaesesi 204
5. JERGENS (Steve Allen, NBC). . vovoeivsansansscnns E'i.i o cost per THousako CHILDREN VIEWERS »er commerciar Misure
5. KI;]":EHI':K {FET[’}' cﬂmﬂ, NE[::I --------- iR om R e Ei i':-d-l- I {': ; ﬂ.'r"'" q_‘
7. REMINGTON-RAND (Gunsmoke, CBS)........v.0 296 E. Kﬂ?EF;E.‘:L (Perry Como, NBC)....... CERLIER Lrtf
58 MENNEN {"l‘l?{"{lllﬂﬁda}' Nig'hl Fightﬁi AEE:I- R 1.21 : . B 8 -CLARK {Dﬂl'l'l]?' Thl}mﬂﬁ, ﬁBL}. FEA A 5‘--:a
9, REVLON ($64,000 Challenge, CBS)....... sy St 4, PROCTER & SAMBLE \Lnerl g CI) . vonn svnse S50
10, WARNER-LAMBERT (Your Hit Parade, NBC)...., 3.37 4. PROCTER & GAMBLE (Jane Wyman. NRC)....... 7.20
o o5t per thousanp WOMEN VIEWERS rer commentiaL minure - ﬂmy & RE"IHY Sﬂ onsors
1. J. MONTENIER (What's My Line? CBS).......... $1.35 - ‘o
2. NEVLON ($64,000 Question, CBS)...evesvunseees 1.56 o cost per tHousanp HOMES per commencinL mimure
3. REVLON (564,000 Challenge, CBS). . ... U . 1. BRISTOL-MYERS (Alfred Hitcheock, CBS)........52.10
4. TONI (People Are Funny, NBC). .....ovuunnn, vaus 1,93 2. WHITEHALL (Name That Tune, CBS)........... 2.39
5. IIAZEL BISHOP (Beat the Clock, CBS).......u... 2.02 3. AMERICAN HOME (Doug Edwards News, CBS).. 3.30
6. KLEENEX (Perry Como, NBC)..vvevvivvrnnrasss 2.03 4. MILES LABORATORIES (NBC News, NBC):....., 3.52
e s o
by flf::{fiff {fﬂ’:ﬂ hﬂi‘”ﬁ'ﬂ?ﬂﬂ """""""" E‘ﬁ o ot per Tousawp MEN VIEWERS pee commenciar mumore
9. SHULTON (See 1t Now, CBS)....vvvenn.... R 1. BRISTOL-MYERS (Alfred Hitchcock, CBS)........52.3,
10. WARNER-LAMBERT (Your Hit Parade, NBC)..... 275 2. WHITEHALL (Name That Tune, CBS)........ ves 3.22
. 3. AMERICAN HOME (Doug Edwards News, CBS)... 4.10
o cos1 per thousano CHILDREN VAEWERS per commenciat mimure 4. SERUTAN (Amateur Hour, ABC).....oviuinnians Foaed
1, JOHNSON & JOHNSON (Robin Hood, CBS}....... $1.91 o cosy oex tousano WOMEN VIEWERS eee commenciae monure
9. HAZFEL BISHOP (Beat the Clock, CBS)...... PUPRPRRMPNRE i+ 1. WHITEHALL (Name That Tupe, CBS).....00uu..! +17
3. CHESEBROUGH-PONDS (Adventures of Jim 2. BRISTOL-MYERS (Alfred Hitchcock, CBS)........ 2.4
H'““-'if'l AHC} ............... @R E R B F R W B W W 2175 3. SE“LTT.!‘I.H {ﬁmﬂlﬂur I'Il}l.ﬂ.'l ﬂBG]‘I P8R E R EEE s RS FEEE 3.27
4. TONL (People Are Funny, NBC)...veveiaeanesans 282 4. AMZRICAN HOME (Doug Edwards News, CBS)... 3.44
5. JERGENS (Steve Allen, NBC)...... e R
6. COLGATE (My Friend Flicka, CBS). «.nvomrornerr 3.23 o o5t per THousanp CHILDREN VIEWERS pea commenciae mimure
7. KLEENEX (Perry Como, NBC)...... IO . 7 1. WHITEHALL (Name That Tune, CBS)....c0uue.. $4.34
8. LEVER BROS. (Sir Lancelot, NBC). ...ootauursnss 4.08 2. SERUTAN (Amateur Hour, ABC)........ 0000 eans B.08
9. REMINGCTON-RAND (Gunsmoke, CBS),....0000e. 4.2 3. BRISTOL MYERS (Alfred Hitchcock, CBS)........ 6.5
10. SHTULTON (See It Now, CBS)......... 00040 veens 2 . MILES LABORATORIES (John Daly News)....... 8.90
(See It Now, CBS) 5.98 4. MILES LABO John Daly News)
Theas Hsiings appear nawhers but on these pages. 'l'h'r are copyrighisd by The Rillboard Fubllshing Cempany and na use of any kind may be made af ihem
withoui The Billboard's consent. Requests for such consenl must be sabmiited ln writing to ihe publishers of The Billboard, 1564 Brondway, Now York 54, N, ¥,

#
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‘Mayerling’s’ 620G
Is Just Too Much Hay

NEW YORK—Chances are that [t Lircd Audeev Hepbum and Mel
TV will never see as costly an hour | |
HLA

‘errer as the starring couple, but
the production also offered sets,

eased over the aver- | tostuning and other aceoutertents
age 24.2 Trendex achioved by the [the likes of which have seldom
drama in its 8-9:30 slot Monday |1 ve1 seen on the medivm.

(4), has taken a dim view of the
estimated $500,000 speat on the |
rogram. Time costs are said to

The trade, however, has come
o the conclusion that even gn

| spectaculars there comes a point

Lenlruordinary

uncconomic, unless ratings reach
levels. This, of
course, is even more true of dra-
matic shows which do not gener-

late the kind of interest that musi-

cal comedy or comedy alone miglt.
And so “Mayerling” will prob-

ably be the first and last of its kind

i the hour-and-a-half class,
Each week, camporisoms are mane ol 1

Antitrust's Not

|Within FCC's

Power—Celler

WASHINCTON——The Federal
Commmmications Commission has
not and can not actually “sanction™
network  practices, althe some
courts appear to think so. This is
the conclusion of a Celler House
Subcommnittee staff report released
lust Monday (4) on the subject of
the FCC versus Department of
Tustice jurisdiction over antitrust
miattlers,

I a foreshadowing of future
antitrust inoves, the report wamns
that the FCC was specifically en-
ivined by the Communications Act
from “primary  jurisdiction” in
broadeast matters that have anti-
trust aspects. This was a strong
point at Celler Licarings held last
fall on network monopoly. The
I'CC does hiave primary jurisdic-
Lion over common carrier mergers
like the American Telephone &
Telegraph, that would otherwise
be subject lo antitrust prosecution.,

The report, in effect, warns that
if courts mfer the FCC has power
lo grant antitrust exemptions, they
might take the next logical step
and hold that “antitrust issues
should be referred to that agency
for primary adjudication,” in
lwoadeast areas, This would be
coulrury to the expressed intent of
the Communications Act, say the
Celler statters.

~ RESTLESS
PEOPLE

By CHARLOTTE SUMMERS

Polly Bergen has been signed by
CBS-TV to a long-term exclusiva
contract for variety and dramatio
wrograms, Currently, she is a regi-
ar panel member of CBS-TV's “To
Tell the Trath.” . . . William Kobin
has left his post at Du Mont
Broadeasting to join CBS News
and Public Affairs in Washington
as general assignment produocer. . .
Don Taffner has been promoted
to head the TV and theatrical film
department at the William Morris
Agency.

William Sackheim, Screen Gems'
producer, has been named head of
the newly formed program devel-
opment department at the Colum-
bia Pictures subsidiary, . . . Edgar
C. Shelton Jr., formerly director of
the U. S. National Security Train-
ing Commission, has joined ABC as
assistant to Robert H. Hinckley,
in chiarge of the Washington office.
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5th ANNUAL TV FILM
SERVICE AWARDS

For outstanding service in TV film

programming and sales during 1956

TV PROGRAMMING

e

THE BILLBOARD'S

THE BILLEOARD

FEBRUARY 16, 1957

ieialiorn e ———————— e NN N LS S NN N

ZIV. MCA, SG, OFFICIAL .

Over-All Winners Up Again;
Library Sales Group Upset

Voting in The Billboard's Fifth
Annual TV Film Service Awards
resulted in re-elections in five of
the seven syndication categories.

Ziv-TV was again voled tops
for over-all product quality. MCA-
TV and Screen Gems again came
in second and third. MCA-TV was
again voted the outstanding sales
staff, with Ziv and Official Films
egain coming in second and third

MINN'S BOYS

Breecher and
Corwin Best
Pix Salesmen

The real winner of the poll on
best salesmen in The Billboard’s
Fifth Anoual TV Film Service
Awards is the friendly city of Min-
neapolis. The top salesmen in the
feature film and the syndicated
film categories are both headquar-
tered in the Twin Cities, Art
Breecher for Official Films and
Gerald Corwin for National Tele-
film Associates.

This is the first time in three

ears that the voling on salesmen
];au been separated between syndi-
cated film and feature film. The
last time this division was made, in
the 1953 poll, Lou Friedland was
voted the winner on the syndica-
tion side and Fred Yardley on the
feature film side.

Friedland, MCA vice-president
in charge of station sales, came out
second in ‘the syndication voling
for 1956, Yardley, who also won
first place in the over-all voting in
the 1954 poll, was then with Mo-
tion Pictures for Television and its
successor, MPTV Films, a division
of Cuild Films. Yardley' only a
couple of weeks ago joined C&C
Television, distributor of the RKO

library.

Smaller Firms

In last vear’s poll, the top 15 list

in the over-all salesman catego
was dominated by big firms an
their Western and Midwestern-
based salesman. Splitting the sales-
men’s category has certainly spread
the laurels more, with a few more
smaller distributors represented
among the top 15 and a few more
Easterners. Examples of these are
Larry Stern, third in the feature
poll, who covers the East for
M. & A Alexander; John Leo,
eighth in the feature poll, who
heads United Artists TV sales out
of New York, and Leo Orgel, who

(Continued on page 10)

in that category. Ziv again won the
top awards for assistance to_sta-
tions in selling programs and for
assistance to sponsors in clearin
time. And Ziv's was again vote
the best technical operation in syn-
dication,

The only category in which theie
was a significant turnabout was
in station library sales.

MCA-TV, -ﬁiﬂh is generally
credited with pioneering this type
of sale, moved to the top again, re-
flecting & resurgence in half-hour
bulk sales last vear after the fea-
ture film situation became clarified.

: Official Films

Official Films, which was the
winner last vear on the strength
of the “My Little Margie” stripping
boom, settled into second place
this vear. Screen Gems, whic
1956 bundled all its half-hour
dramas into & 278-film group titled
“Top Plays of 1957," moved 1
from sixth to third place. Guil
Films, which expanded its library
sales in 1956 with its acquisition
of six series from Motion Pictures
for Television, moved up from fifth
to fourth place.

MCA's victory in over-all sales

in | Eram

service is further reflected in the
voting for individual salesmen.
MCA has three salesmen among
the top 15, the only distributor to
have so many, The only other dis-
tributor with more than one sales-
man on the whnin%] list is Official
Films, which ranked third in over-
all sales service.

Sponsor Aid

In specific sales assistance to
stations and sponsors, Ziv-TV, the
winner in these categories as long
as these awards have existed, was
winner again. The extent of Ziv's
sales assistance to stations that buy
its programs was revealed in a Bill-
board story only last month. In
1958, it stated, Ziv participated in
£3,260,000 worth of time and pro-
sales for programs that sta-
tions already had under contract.
Its skill in helping a sponsor clear
time is exemplified in Ballantine's
02 per cent Class A clearance for
“Highway Patrol.”

MCA’s alibity on this score Is in-
dicated in Falstaff Beer's 81 per
cent Class A clearance for “State
Trooper.” MCA came iIn second in
the clearance question.

AS INDUSTRY CHANGES

5th Annual Service Awards
Adds Five New Categories -

In recognition of the new status
feature films attained in 1958, The
Billboard's Fifth Annual TV Film
Service Awards added five new
categories that were not part of
this poll the past two years. Four
of these new categories concerned
the service given by the feature
film distributors. The other con-
cerned stations’ use of features, as
distinct from syndicated film pro-
grams. In last year’s ballot each of
the questions was directed at all
kinds of film programming, regard-
less of tvpe or length.

A sixth new category was added
in recognition of another new phe-
nomenon in TV film programming
in 1956. That was the resurﬁenﬂe
of cartoons and short subjects
brought into TV midst the influx
of major studio feature films and
often obscured by the excitement
over the bip movies. A question
was accordingly installed asking
the trade to pick the outstanding
collection of shorts,

Industry Vote

These annual awards are de-
signed to give due recopnition to
the film distributors and TV sta-
tions that have given exemplary
service to their customers and to
the trade in general in their han-
dling of TV film., As usual, the

winners were selected by an in-
dustry-wide democratic ballot,

Ballots were distributed as wide-
ly as possible thruout the trade.
So that the largest companies can-
not weight the results their own
way, only one ballot was sent to
each organization.

Each voter was given space for
a first, second and third choice in
each category, and the votes were
tabulated on a point system.

The returns were slightly larger
than in previous years. A total of
472 eligible ballots were tabulated.
These returns broke down as fol-
lows: 158 from TV stations and
networks, 120 from advertising
agencies, 92 from sponsors, 58
from producers and 48 from TV
film distributors,

Blurb Poll

The Billboard’s poll for the out-
standiﬁ% TV commercials was sep-
arated further this vear from the
Service Awards, Last year they
were part of the same ballot, but
the resnlts were published E:ﬁla-
rately. This year a separate ballot
will he distributed for the trade’s
selections of the best commercials
and commercial producers.

The Commercial Awards will be
gﬂnnunced in the issue of March

T AT e AN T a0 oS oY cor

Winning Syndicated Film
Distributors

® WHICH SYNDICATED FLM DISTRIBUTOR EXCELED FOR OVER-ALL
QUALITY OF ITS PRODUCT!

Place  Company Poinks
(I Ziv TV Programs ....... AR AT e Y | | |
SRR | © -\ | (R—— T — B &
- YRR Sormett DOl i e e R e O
4. Official Fllms ..........- 152 7. ABL Film Syndication ..... 1]
5. [B5-TV Film Sales ..... .128 7. Naticnal Telefilm Assoclales. 89
é. Talevision Programs of 9. ML Television Films ..... 11

Americs . RE | 1 10. Guild Films ... (1]
® WHICH DISTRIBUTOR OFFERED THE BEST LIBRARY PLAN!

Mace  Company Poinhs
Yoo MR i S S e s T 105
Ilvilliumm fim llllllllllllllllllllllllllll 1‘-‘!.!31
;R A B T | O U PP 145
4. Gulld Films ........... 133 8. Television Programs of
5, Mational Telelilm Bssoclates. 119 America ... .......ce00 &0
6. Sterling Talevision .......101 9. MBC Television Filmy ..... 13
7. Tiv TV Programs (en 10. (ES-TV Film Sales ....... b6

Economes) ............. 91

@ WHICH SYNDICATED FILM DISTRIBUTOR'S SALES STAFF DID THE MOST
OUTSTANDING JOB, REGARDLESS OF THE QUALITY OF ITS PRODUCTI

Place  Company Points
Yovinie MEETY oo snnmssammnrnmeseminssmsysmenss 138
2o DTV Programs ....cvcinncriananvnronannns Y3 |
. Official Films ........cocivieiicninnrnannasnns 182
A, Soreen Gems .. ......... 145 £. Televivien Programs of
5. (BS-TV Film Sales .......126 Americd ... ......ccies 1
& Guild Films ... ......... 109 8. Matiomal Telefilm Assecinles 84
1. ABL Film Syndialien ..... 4 10. MBL Television Films . .... 13

@ WHICH INDIVIDUAL SYNDICATED FiLM SALESMAN GAVE THE BEST
SERVICE!

Place  Salesman  Company Polnts
{......A Breecher, Official Fllms ................ccc0e0 97
l-l--l-lllnu'“ F.rhdml‘ ml'w ----------------------- - “
3 ------ Iich'"d nmr m hm --------------- e I!

75 10, MWaok Curth, WORTY ... i3

;f ﬁ"mtlﬂuw " 72 11, Jack Tebin, NBC Fiims ... A2
6. Al LoVine, Sporisvision ... 70 12, B Pomerey, Guild Films . 41
7. Lea Orgel, Sterling ...... &1 13, Bob Mewgerd, Iwlerstale TV 15
8. Bar CBS-TY Flim 14, Sphe Cofburs, TPA ...... 16

T 57 15. Don Joannes, ABL Fim ... 12
9. Paul Miles, ZisTV ....... 51

@ WHICH DISTRIBUTOR DID MOST YO HELP TV STATIONS OR AGENCIES
PLACE FILM SERIES WITH ADVERTISERS!

Place  Company Polnts
| PR Tiv TV Programs ........cveececcvnnscannnnnsss 166
- R, MCA-TY 1 oot g < i 107
. e SeToll B i s EN A 18
A, OMicdal Films .......... 118 ; ﬁTI!H ﬁl? :hﬁn . :;
. CAROE .....
i;ﬁf..ﬂi':.“"p',‘;n’i.““.f“"’" o, Hafiosal Telefiim Assochbivs. 71
America 10, Guolld Fllms ............ 1
@ WHICH DISTRIBUTOR GAVE ADVERTISERS THE MOST ASSISTANCE IN
CLEARING TIME ON TV STATIONS!
Place  Company Polnts
| AT Tiv TV Programs .......ccovvvvencnnsnnss R 195
y ity | 7 | R A IR T S O L
L AR Mational Telefilm Assoclates ...............ccceas 131
4, Officlal Fitms . ......... 105 8 Gulld Films ............ 76
§. (BSTY Fllm Sales L :!Ir g L“:E:m Programs of 5
iy e B o PO S il
@ WHICH SYNDICATED FiLM DISTRIBUTOR PROVIDED THE BEST TECH-
NICAL SERVICE (Le., DISTRIBUTED PRINTS IN THE BESI CONDITION,
WITH THE BEST LABELING AND LEADERS AND WITH THE MOST PROMPT
AND DEPENDABLE SHIPPINGH
Place  Company Polets
Tiv TV Programs ....ceevvnvanissssannsnnns ees 220
. Rpea Official Films .........o.cooiiviviiinniannns ees 156
4. Sereen bem . ... 140 B Golid Filmy ....... eyl | |
5. (BS.TV Fllm Sales .......120 9. MBL Televisien Films .. =.. 15
& ABL Fllm Syndicallen .... 93 10. Tebevision Program:s of
7. Mallonal Telefilm Amsociales, 84 Amerfea .......... e M

s
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Winning Feature Film Distributors

® WHICH DISIRIBUTOR OFFERED THE BEST OVER-ALL PACKAGE OF

FEATURE FILM3!
Placa  Company Poinks
i ------ HE“'W --------- R R R RS S EE R EEE T AL E I“
" (A Mational Telefilm Associafes ..................... 106
. Associafed Arfists Productions ................... 187

4. Screen Gems ...........141
5. C&C Telewision ..........108

8. Hygo TYelevision Films ... TH
9. Hollywood TV Service .... 6d

6. United Artish . __.._..... ¥ {0, MEA Almander ......... b2

1. RKD-TY canssava i

|
| @ WHICH DISTRIBUTOR OFFERED THE BEST OVER-ALL PACKAGE OF SHORY
SUBJECTS!

Place.  Company Points
1......Associaled Artisls Productions .................. . 246
2......National Telefilm Assaciafes ...........eeevvnnnes 191
- TN Sterling Television .................. R 151
4. Gulld Fliws _.......... A 5. (B5-TY Film Sales ...... 105§

® WHICH FEATURE FILM DISTRIBUTOR'S SALES STAFF DID THE MOST
QUTSTANDING JOB, REGARDLESS OF THE QUALITY OF THE PACKAGES

LT .

Placs  Company Paints
 [P— Wational Telefilm Associates ..................... 13
Bivuiis L ey et 167
 TA— Assaciated Arbists Productions ... ................ 144
L MEMTY ...l 133 1. Hollywoed TV Service ... .. B4
5. (&0 Televisien ......... 116 9. Hygo Telowision Films ..., 79
6. M&A Alexander .......... 91 10. Guild Films-MPTY Films .. 64
T, 880 ... 84

©® WHICH INDIVIDUAL FEATURE FILM SALESMAN GAVE THE BEST SERVICE!

Piace  Salesman  Company Poinks
| LA Gerald Corwin, NTA _.......... R T— 83
F SRR Henry Gillespie, Screen Gems ................... 18
3..... larry Stern, MEA Alexander ..................... "

| 4. Lea Turiledove, 10. Stan Dudelson, Hygs ..... 41
Tele-Pictares ... .. ..., .. L1 i1, Skip Stelelf, C&C ........ 36
5. Frank O'Driscoll, (8L .. .. &3 12, Jorry Hyams, Hyge ....... 34
6. Wormaw -(Buck) Long, AAP . 59 13. Pole Jasger, MGM_........ 30
T. jonmy Gralf, WTA ....... 51 14, Nick Russo, WTA ........ 18
B Sohm Leo, WA .. ........ 44 i5. Dick Finer, C&C ........ 14
9. Herman Kati, RAP ..., 43

| ©® WHICH FEATURE FILM DISTRIBUTOR PROYIDED THE BEST TECHNICAL
SERVICE (i.e., DISTRIBUTED PRINTS IN THE BEST CONDITION, WITH THE
BEST LABELING AND LEADERS AND WITH THE MOST PROMPY AND
DEPENDABLE SHIPPINGY)

Place  Company Points
I 1......Nafional Telefilm Associates ..................... 211
2......%reen Gems .......... SRR R e e 154
3...... Holtywood TV Service .......................... 143
4. Associated Artish 1. C&L Television .......... 9%
| * Produclions ........... A4 B. Hygo Television Filma ..., 84
L5 | P | | | 9. MEA Mewander ... . .... .1
6. MSM.TY P | 10. Gulld Films-MPT¥ Films .. 76

Winning Stations

@ WHICH TV STATION PROGRAMMED ITS HALF-HOUR FILM SERIES MOST
EFFECTIVELY AND IMAGINATIVELY!

Place  Siafion Poinks

| I KITY, Loz Angeles ..... e R e 198
F S WPIX, Mew York .............. A SR P i1
3...... WBNS, Colembus, 0.................00000ivioins 141
4 WIVLE, Dalroit ._....... 126 8. K(MO, Kanwaz City, Me. .., 77
5. WABL, New York A9 9. KRCA, Log Anmgeles ....... &5
6. WIB, Mflamta .......... 103 9. WABRD, Wew York ........ 55
7. WFBM, Indlanapolis ..., 1)

© WHICH TV STATION PROGRAMMED ITS FEATURE FILMS MOST EF.
FECTIVELY AND IMAGINATIVELY!

Placa Slation Palnis
i...... WCBS, Mew York ............. o .. 189
1...... WOR, New Yok ...... TR R R S 179
3...... KTTV, Loz Aogeles .........occviieinnnnnnns o [ ]
4 WGl ([ 0 iivearsas 161 8. KH), Loz Angeles . ....... 95
5. WATY, Mew York ........142 ¥. WP, Cinciomati ., ...... a4
6. WIVL, Delrell ..........117 10. WABD, Now York ........ 77

1. KNXT, Loy Angoles .. ... 106

@ WHICH TV STATION DID THE MOST OUTSTANDING JOB OF SELLING
HATIONAL AND REGIOMAL ADVERTISERS ON USE OF I'S TV FUM

PROGRAMMINGY
Placs  Station Polnks
'-*l-llml L“ m “l‘luuhi“l.ill#liillll|-|-lii
Iir-l--wm! H"' !ﬂ LR RN S N R R R R '“
3......WEBS, Mew York .............. Sa AR Dy vaveilDD
4. WONS, Celumbus, 0. ...... 146 7. WeM, Indlanapalls ...,.10}
5. WXYE, Delrodi .......... 135 9. WARD, Mow York ...... . N
’.h‘u[,ln'f-t L0910, KCMO, Kansar City, He. .., 79
- WiB, Aflania .. 108

FEATURE FILM WINNERS

M-G-M Pkg. Voted Tops;
NTA Best in Sales, Service

Separate categories for feature
film distributors were installed in
The Billboard’s Annual TV Film
Service Awards for the first time
since the 1953 poll. The revalu-

tions that churned up this side of
the TV business in the interim
have brouglt new faces to the top
of the Service Awards lists. In the
1953 poll, top honors for feature
film Ei‘;tribufinn were split be-
tween Unity Television tmr.‘i1 Mation
Pictures for Talevision. While these
two giants of the past are hardly
to be found among the current
winners, the firms that did claim
victories in  the Fifth Annunal
Awards were mostly not in the
field in 1953. '

The industry’s selection of the

best groups of movies in TV in
1956 reads like a standard list of
motion pictures majors. As indi-
cated by the standing of the dis-
tributors (see chart), the electorate’s
choices of top packages, in order,
are M-G-M, 20th Century-Fox,
Warner Bros., Columbia, RKO and
United Artists,
M-CG-M Length

The relative quality of the Metro
library was indicated in a study
released by MGM-TV a couple of
weeks ago. According to its tabu-
lation, the M-G-M library in TV
(723 pictures) included 333 pie-
tures with running time over 90
minutes, almost twice as many
long-running pictures as the War-
ner library and more than twice
as many as the RKO library con-

STATION WINNERS

KTTYV Ist in Sales
And Programming

KETTV did it again, For the third
consecutive yvear the Los Angeles
independent was voted tops for
programining and tops for sales in
The Billboard’s annual TV Film
Service Awards.

For this poll, covering 1936, a
new question was added about fea-
ture film programming specifically.
This resulted in & tight race, won
by WCBS-TV, New York, which is
currently plaving M-G-M, Warner
Bros. and Columbia pictures on its
“Late Show” and *Farly Show.”

WOR-TV, New York, which is
in its third year with its 18-repeat
“Million-Dollar Movie,” ran a close
second. KTTV, which launched
into a strong first-run feature poli
only this past vear, came in ﬂtiﬁ:

WOGN-TV, Chicagn, always a
strong movie programmer (it prob-
ably sells more full sponsorship of
feature film programs than any
other station in the country) came
in & close fourth. WATV, New
York, makes its first appearance in
a Service Awards winner list in this
category, as fifth for effective pro-
gramming of features, WATV only
this season began a top first-run
policy with its 16-repeat “Famous

All-Star Movie” using the: 20th
Century-Fox pictures.
Last Year

As in last year's poll, the categor-
ies on half-hour programming and
on sales resulted in a one-two fin-
ish for KTTV and WPIX, New
York.

KTTV's story of how it got into
a profitable position in a tough
market by aggressively program-
ming syndicated programs is now
legend. In 1956 KTTV turned with
the feature film tide, and has been
doing all right there, too. Its right-
off-the-bat sale of a top M-é—M
feature, prime time Fridays, to Cal-
gate-Palmglive — another industry
milestone—undoubtedly was a big
factor in getting it first place in
the station sales catepory of this
Fifth Annual Service Awards.

WPIX over the past couple of
vears has gradually developed its
Erime time schedule into a solid

lock of syndicated shows. It pro-
grams a total of 65 syndicated se-
ries per week, of which 51 are sold
to full or alternate-week sponsors.
The other 14 are sold on a particl-
Eaﬁng basis and generally run over
0 per cent sold out,

Winners Show Consistency
In Service Award’s History

While The Billboard’s Service
Awards have undergone gradual
changes over the years in the
wording of the questions and in the
calegorizations, a certain consist-
ency is evident in the record of
the winners.

Ziv-TV has won on the question | bee

of over-all produet quality sinee
the awards began. In the 1853
poll it was trailed by the NBC
Film Division. Since 1954, second

- Elaﬂe in the quality category has

een taken by MCA-TV,

Ziv has also been consistent win-
ner in the category on sales assist-
ance to stations. In 1953 and
1934, the NBC Film Division was
second in that category. MCA-TV
wag second in 1953 and again in
the current poll, for 1958,

The sales staff question has
brought out somewhat more livel
competition over the years. Bac{
in 1953, the NBC Film Division
wag voted the outfit that did the
best job of marketing its product,
and Ziv-TV ran second. In 1854
Zlv moved up to fist places, and

wwWw americanradiohistorv com

MCA-TV moved inta second. The
next year MCA overtook Ziv on the
question of which distributor’s sales
staff did the most outstanding job.
And in 1958 it was MCA first and
Ziv second again.

The voting on library sales has
n even more frantie. In 1953
Sterling Television was the win-
ner, with Motion Pictures for Tele-
vision second. The next vear
MPTV was winner and MCA-TV
second. In 1955 Official Films
was first, National Telefilm Asso-
ciates second and MCA-TV third.

The winning salesmen over the
vears were as follows: 1953, Lou
Friedland for syndication and Fred
Yardley for feature films. In 1954,
Fred Yardley over-all; 1955, Jerry
Lee over-all.

The last time the Service Awards
included separate categories for
feature film distributors was for
1953, At that time the distributor
that was voted tops for the way it
sold its product was Unity Televi-
sion, and second was Motion Ple-
tures for Television.

talns. In over-all size all threa N-
braries are about the same size.

Contributing to National Tela-
film Associate’s second place win
In the quality categorv wers un-
doubtedly the David O, Selzick
pictures, which 4t released in its
TNT package in the beginning of
1956, )

The wvating for the outstanding
sales staff was almost directly pro-
portional to the sales spread on the
major packages. NTA, the winner,
lias moved its first 20th Century-
Fox package and its TNT package
into 140 markets each. Screen
Gems, in second place, has sold its
“Hollvwood Movie Parade™ into
105 markets. Associated Artists
Productions is understood to have
sold Warmner Bros. packages in
about 60 markets. The M-C-M li-
brary has been sold in about 30
markets.

Three distributors hava threa
salesmen each among the top 15,
NTA, AAP and C&C Television.
If the two Hygo salesmen among
the top 15 are counted with Screen
Crems, for whom they have been
working since the absorption, then
Screen Cems also has threa win-
ning staffers.

Popeye, Bugs
Bunny Shove
AAP in First

With Popeye’s punch and Bugs
Bunny's speed, Associated Artsts
Productions smashed thru to vie-
tory in the shorts calegory of The
Billboard’s Fifth Annual TV Film
Service Awards. The 234 “Popeve™
subjects and the 337 Warner Bros."
cartoons constitute the product
with which AAP has been making
its smash in the shorts field. The
massive library of Wamer live-ap-
tion shorts, which AAP also owns,
has still not been put into distri-
bution.

AAP's cartoons, especially the
Popeves, are one of the big sleep-
ers of the season. Aside from their
strong competitive ratings (both
the Popeves and Looney Tunes,
plaving independent stations In
New York, dominate their tima

riods across the board), they
K;ﬂ: been blazing trails in the
technique of pre-selling spot par-
ticipations.

Flav-R-Straws has committed
about $680,000 weekly for partici-
pations on station programs using
these cartoons. This voung adver-
tiser nses TV exclusively, and in
the past vear it has grown into one
of the major successes using the
medium. Other advertisers, such
as American Character Doll, used
the AAP cartoons Ffor special
Christmas promotions.

NTA's Second

National Telelilm Associates wnn
second place in this category for
its library of Paramount shorts,
which it has packaged under the
over-all title of “Panorama of En-
tertaining Programming.” NTA.
bought this library from UM&M
last year. Sterling Television’s third
place is for its large, versatile and
constantly growing collection of
shorts.

Caild Films, in fourth place, has
the original group of Looney Tunes
to enter TV and now has takea
over the Walter Lantz cartoons.
CBS-TV Film Sales, in fifth placs,
brought a packaga of Terrytoon

[carl:uﬂ:u into TV in 1950.
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Profiles on First-Place Winners
The Billboard’s Fifth Annual TV Film Service Awards

ZIV TELEVISION
PROGRAMS

s

Rt
R

e
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e
o
o

FREDERIC W. Z1V
Chairman of the Board

In all five of The Billboard's an-
nial TV Film Service Awards, Xiv-
TV has won Frst place for over-all |
quality of its catalog in syvndication, |
All four of Ziv's first-place awirds |
in this Fifth Annual poll were also |
woir by Ziv in the Fourth Al
ol

Aftesting Lo Ziv's reputation [o
r*u;ﬂit}r in svndication is the Tact
that in 1856 it put two series into
second-vear  production,  “Scicnee
Fiction Theater” and "Highway Pa-

trol.”™ In 1936 Ziv also pul two
wew  propertics Cinto syndication, '8

Toree s Wynn Nathan, vice-presi-

for about 30 markets. And “State
Tranr" was sold lo Falstalf Beer
for about 70 markels.

In 1956 MCA-TV added 78
filng to ils “Famous Playhouse”
tramatic collection. And in the
fall its station library business
picked up new steam when, with
the uncertainty over {eature films

soothed by experience, it set up

hall-hour sirips for nnmerons sta- | ings, but also for their  sales | dozen regional sponsors. And it ac-
:liuli*: that were going strong with ' scheme. Ttis o wsial exionple of quired for TV distribution Para-

featlnres,
Heading MCA"s syndication sales |

dent. In charge ol its library sales
is Lo Friendhowl, vice-president,
who was personally voled second |
Favaorite H'.IE'HJ-H'.III it the Filth An-
nual Awards,

MGM-TY

“Dr. Christian™ and Men of Avnap- 5§

olis,” and it put a show on net-.
work, "Woest Point,”

In 1957 Ziv is expecied 1o put |
theee new shows inta svodication |
und may even, lor the lirst time,
put a [ourth show on the muarket, !

Operating head ol Ziv-TV s
John Sinn, president. In clurge of
the sales loree is M. 1L (B Ril
Lin. Ziv's praduction oliel is M-
rive (Babe) Unger,

MCA-TV

CHARLES €. BARRY
Vice-President
[nits Diricl seven months, MGM-
TN has been moving at a [urious
puce. Since Charles (Bud) Barry
was appointed” MON-TV topper
on Joewe 1, the e has nlt"f-.m.ll up

a shade vnder 8320600000 in sales o

e 249 fmpertant stabions  thruout
e ok,

It has also pichesd up Lirge equi-
Lies fnsoeli stations at KTV, Los
Angeles: KTVH,  Deover, and

RS Mieapaelis, as a direct |

comsecgquence ol the hnpressive -

Chear ol Teatures it has placed on |

e IV markel, Barrv, a veleran
broadcasting exeontive, has racked
up these npressisve achievements
with o minimuom of personnel,
MOM-TY i now getting ready

sometimes overshadow the fact that
AAP also distribntes Popeve and
Bugs Bunny, AAPs lirst-place

Caward in the 193568 Service Awurds

for the best package ol short suh-
jects is a striking reminder of this
side of its business,

These cartoons are remarkuble
not only for the extent of their dis-
tribution aud the size of their rat-

a Film  disteilmtor’s bringing  spol
advertisers and stutibns together on
a grand scale, -

AAP has set up exlensive par-
ticipating schedules on its cartoons
for Post Cercals, Flav-R-S5traws,
American Character Doll wod other
national advertisers.

AAPs future in short subject dis-
tribution is sHll prooising. It leas
et o put the many Warner Bros.
five-m:liun shorts on the muarket,

and it is understood to be acguir- | 88

ing the M-C-M short library,
AAPs sales chiel is Bab Rich,

In charge of station sales and -

tional sales is Don Klauber, The
man responsible for selling the par-

ticipating sponsors is National Sales

Director Paul Kwartin,

OFFICIAL FILNMS

*
A
i

e
P hrY

o e o
T

g
®y
AT BREECHIER

Arl Beevelior, whin Lidaes Lioniors
as best svielicated Bl saleanen,
Lias headed the Minneapolis office
of Official Filins, e, since 14934,
Early in his carcer he formed
Breecher il Prodoctions inoa
sales agrecment withe Hal Boach
Studios. In 1932 he joined WIDTV,

£l sales of TY dilin,

Service Awards, having won first
place in three of the categories and
second in the other two,

Altogether 1956 was a historic
vear for NTA. 1t drove off in four
directions at once and amazed
everybody by reaching all four des-
tinations,

It brought into TV some of the
best pictures of two at movic
makers, David 0. Selenick and
20th Centurv-Fox, and sold these
packages in 140 markets each. It
organized the [irst film network,
| got it on the air, and, a few weeks
ago, got it a sponsor, It got into
lirst-rim svndication, too, and sold
“The Sherifl of Cochise” to half a

wonnt's massive library of cartoons
wnel short subjects, which NTA is
arketing as the "Panorama of En-
tertmining  Progranmming.”
Responsible  for acquiring  this
product for NTA distribution is
Oliver Unger, executive vice-presi-
dent. Head of the sales staff is
Harold Goldman, vice-president,

KTTY, LOS ANGELES

;

RICIHARD A, MOORE
President

r

Fow the third snecessive year The
Los Augeles Times station has won

taapy hinens i The Billboard's Serve | _

e Awards for s programming
Its success
story 1 well known, An indie in a
sevensstation nurket, it bought the
Dest svnedicated shows it conld met
e bek the netwaork competition,
s contimed suceess on this basis
s confivmed by the Fact that the
ning top svidiciled shows in Los
CAngeles in December were all on
KTV,

I 1958 the <lalion also got into
slep with the featnre film craze in
ca big wav, lirst with the 104-pic-

WCBS-TY, NEW YOURK

.

SAM COOK DIGGES
Ceneral Mamager

A leader in the progranmming of
feature films for manv  vears,
WOCBS-TV, New York, continues
to excite andience interest with its

presentation of  prodoct rom
M-C-A, Columbia  amd  Warner

Bros. First under the leadership
of Craig Lawrence, and now under
the guidance of Sam Cook Digges,
the station has made its movies inlo
one of the most suceessinl local
programming ventures in the coun-
try. In 19368 WCBS-T\ s partivipa-
tion billings increased by 30 per
cent.

WOCBS presents an “Earlv Show™
five .davs weekly amd a "lale
Show™ and “Late Late Show” seven
nights weekly, Saturdavs it las a
“Breaktast Show™ and “Late Muli-
nee,” and on the seventh dav of
the week it Las "Picture for a Sun-
day Afternoon.” By progranuning
such a large number of featvre
shows alt different honrs, WCBS

Caeeonplishes two things, One, it

gets maximum use ol ils expensive
product. Two, it reaches all dilfer-
eut kinds of andiences

The stations tilm-buving depart-
ment headed by Bill Lawey keeps
on lop of the fust-lveaking Teature
filim product sibualion.

———— e — W

NATIONAL TELEFILM
ASSOCIATES

GERALD CORWIN

Cerald Corwin, named best fea-
ture film salesman, has been rop-
resenting National Telelilin Assoei-
ates for thiree vears in eight Mid-
western States. Looking backward
from 1933, his varied experience

Pittsburgh. leaving its Lilin deparl- | fore '-Hﬂl"“_ﬂ”il I_T'-“'kE'HE‘ and then
ment to hecome ollice nuager ! With the 725-pictire M-G-M  |i-
of the Chicuzo bruncli of Muotion | bearve It was the First station Lo
Pictures fowv Todiovisionn, T |1~jfi;].|El'l an NG dleal, Tts skill in

Vo move lo a dillerent area ol
IV —program production, Weork has
alveady commeneed on a nomber

includes assisting the general man-
ager of KVWO, Chevenne, Wyog
merchandising,  promotion and

ob series, with the trade eagerly

DAVID S5UTTON
Viee-Presicent

In the Filth Anonal TV Filin
Service Awards the MOCASTY Filin
Syndication  division dmproved  its
standing <5l Forther, Where Last
vear 1k won fivst place i one cale-
gory, this vear it was lops in two,
repeating its victory lor the ont-
standing  sales stulT and o
b Tivst for halt-hovr libraey sales,
In every other ssodicition  cate-
gory of the awards MOATY was
pecond.

In 1956 MCA-TV stk off
mammoth - multi-market  sales on
three ol ils syndicated shows. 1'he
Rosemary  Clooney show  was
Tannched with a 30-murkel sale to
Yoremost Dairies and then eanglt

avuiling the resnlis,
ASSOCIATED ARTINTS
PRODUCTIONS

FLTOT TTYMAN
President

Breecher opened the Detrait olfive  Tandling its featnres, with its 10:15
of MPIV as siles wnd wuge-  pan. stripped “Million Viewer The-
ment head. cater” and s Friday § pan. “Col- |
gale  Theater.”  was i11:'|.[',u'r'l-:.-;'i\‘l,'-|
enungli to win it thivd place in lhﬂl
fralure programming category of |
the Service Awards,

MATIONAL TELEFILM
ASSOCIATES

_ folm Vrha is K'TTV's sales vice-
Cpresident,  Boh Breckner is pro-
grannning vice-president. And Dick
Waoollen is the [ilm director.

1

Breecher, Corwin |

. ® Continned fram page 8

| manages Western sales for Sterling
' Telew ision.

The top six men in the syndi-
cation voting were also front run-
ners in previous editions of these
| awards, Breecher was tied for

| ninth in the 1954 poll. Friedland,
: | as stated, ix a former winner. Dick
Dinsmare, Western area manager
for Sereen Cems, was second in
1954 and 12th in 1955, Jerry Lee,
Official Films" Western manager,

was last years top winner. [Jim
Necessary, a Midwestern man for

ELY LANDAU
A MOA, was sixth last year. Al Le-

publicity  for WISN. Milwankee;
the reorganization of WDGY, Min-
neapalis; general manager of &
broadeasting Firm. nesws and special
evenls direction for WLOL, Min-
neapolis. and  newswriting  for
KSTP, Minneapolis-51. Paunl. e
I'I.H.S ﬂ!ﬁu I'.l-l."'l."l'l dii aceonunt i'\{'l'lllik-ﬂ
for Bozell & Jacobs wnd publie
relations and special services olli-
cer [or Lthe Air Foree during World
War 1. Corwin, a Minnesota boy
has been doubling as creator an

producer of TV shows in thut area.

side. But Larry Stern, in third
place, is one of the oldest winners
of all. Stern was tied lor ninth in
1954 and third in 1953, Also, Jerry
Hyams, now syndication direclor
of Sereen Cems, who is 12ih in the
feature {ilm column this VEAr, wis
third in the over-all voting last
yvear when he headed Ilvgo Tele-
vision Filins.

Henry Gillespie, who is second
in the [eature [ilm column of thesa
Fifth Anoual Service Awards, is
Midwest area manager [or Screen
Cems, which makes Screen Gems
the only distributor with salesmen

1
"—\-_."'_r e — i . . T

—

(R —

i e — i, i B -

such regionals as Clairol and Blatz| — Assaciated Artists Productions is President Vine, Chicago independent, was|among the top 15 in both the syne |
in -":'::“—ﬂff II'IJ.ITIiEl‘ii. l}ll: seeond vear | known these days us the ontfit that|  Natiowul  Teleliln  Assoviales | eighth last year. dication and feature film vothg, |
of "Dr. Hmlﬂr:ps Secret Journal” | distributes the Warner Bros. pic-| scored the best average in the fea There are fewer veteran Service| and, moreover, among the top |
was sold to Wilson Meat Packing | tures in TV, Those big movies| ture [ilm departinent of the 1956 | Award winners on the feature film | three in each calegory. ¢

":I

wwWw americanradiohistorv com


www.americanradiohistory.com

FEBRUARY 16, 1957

THE BILLBOARD

§

EASTERL.

-

Experts say the word sterling comes from

Easterling, once the popular name of Hanse-
atic traders in England.

They lived at a time when it was necessary
to measure, weigh, test the money paid
you . . . for it might be clipped, short-
weighted, faked in one way or another. From
long years of doing business with Easterlings,
people found that their money was always
of purest, sterling quality . . . could be ac-
cepted at face value.

That's the kind of reputation-building ABP
businesspapers have been doing for the past
fifty years. Associated Business Publications
—now celebrating its 50th Anniversary-—has
worked through the years to improve busi-
nesspaper standards and performance . . .

TV PROGRAMMING

emphasizing the importance of delivering full
editorial weight.

In fact, as you can see from the ABP Credo
shown below, ABP members are bound to
consider first the interests of the subscriber,

We at BILLBOARD subscribe to this Credo—
in fact, we've been at it a full 62 years our-
selves! And for a very simple reason: we
believe the better informed our industry is,

the better off we all are—readers, adver-
tisers,. us!

In short, our purpose is to help all the people
in the industry grow and prosper. We believe
we are doing that job best by earning—with
impartial, thorough reporting and construc-
tive thinking—the kind of sterling reputation
that gets our editorial content, and our ad-
vertisers’ messages, accepted at face value.

i

Publications pledges himaself:

his criticisms constructive.

.~ To encourage all constructive efforts to improve the standards and quaht:.r

* of advertising.
. To avoid unfair competition,

. To determine what is the highest nnd largest function of the field which he
serves, and then to strive in every legitimate way to promote that function.

= = e PR e R T ——

e Q) Cote of” Cthis

The publisher of a businesspaper should dedicate his best efforts to the couse of
business and social service. and to this end each member of the Asiociated Business

. 'To consider, first, the Interests of the subscriber.
. To subscribe to nnd work for truth and honesty in all departments.
. To endeavor to be a leader of thought in his editorial columns, and to make

www americanradiohistarv. com
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Lo GOLUMBIA PICTURES

television’s

oHOW ON EARTH!

OF STUPENDOUS QUALITY FILM ENTERTAINMENT! :

o6 HALT HOUR SYNDICATION PROGRAMS

*ALL STAR THEATRE *TALES OF THE TEXAS RANGERS =

+CELEBRITY PLAYHOUSE  +TOP PLAYS

« JUNGLE JIiM DAMON RUNYON THEATRE 5

*JET JACKSON S

PATTI PAGE SHOW *THE BIG PLAYBACK B

| Gseersmway | TUATUREPILMS B
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The Billboard’s

Promotion Competition

19¢h Annual

IS NOW OPEN FOR ENTRIES FROM
TV STATIONS AND TV FILM DISTRIBUTORS

To reserve a place for your entry, please fill in and mail coupon below immediately.

COMPLETE RULES:

I. PURPOSE: 15 give recognition 1o the best AUDIENCE pro-

motion—designed

to stimulate viewing by the public during the

calendar year of 1956, Audience promotion shall be defined as any
means of promotion, publicity, merchandising or exploitation de-
signed to be directed specifically at potential viewers to induce them

to view the entrant's programs.

DIVISIONS OF ENTRANTS:

A. TV Stations will compete against other stations in these
divisions:

1. One-channel markets
2. Two-channel markets

3. Three-channel marketis
4, Markets of four or more channels

B. TV Film Distributors

11l. AWARDS:

A. TV stations in each of the above divisions are eligible io
compete in any or all of the following award categories.
ONLY ONE ENTRY IS PERMITTED FOR EACH CATE-
GORY. A separate eniry ls required for each category
entered.

1. Audience promotion of a network program
2. Audience promotion of a syndicated film series
3. Audience promotion of a feature film program
4, Audience promotion of a local live program
9. General audience promotion uther than for a spe-
cific program
B. TV Film Distributors may enter one or both of the fol-
lowing award categories. ONLY ONE ENTRY 1S PER-
MITTED FOR EACH CATEGORY. A separate eniry
is required for each category entered.
1. Audience promotion for a single TV Film program
series
2. Audience promotion for a single feature film pack-
age or library

IV. FORM OF ENTRIES:

Only one entry is permitted for each award category en-
tered, with a separate entry required for each category.
Entries will take the form of presentations explaining (a)
objective of campaign, (b) methods used, and (c) results
achieved, and may include samples of promotions. Quality
of work in achieving the objective will be the determining
factor; size and elaborateness of presentations do not enter
into judging.

Intention to enter must be declared by sending in coupon
below. Each entry must be plainly marked as to entrant's
name and address, and the division and category entered.
Entries will be returned if so requested and if accompanied
by self-addressed mailing labels,

Y. JUDGES:

A panel of judges made up of leading advertiser and agency
executives again will select the winners. The decision of
the judges is final

V1. DEADLINE FOR ENTRIES:

All entries must be received by The Billboard on or before
Monday, April 8, 1957. To enter, fill out and mail reserva-
tion coupon NOW. When entry is ready, send to:

TV Promotion Competition

The Billboard

1564 Broadway

New York 36, N. Y.

Vil. ANNOUNCEMENT OF WINNERS:

Winners will be announced in The Billboard issue dated
May 11, 1957.

RESERVATION COUPON FOR ENTRANTS IN THE

V BILLBOARD'S 19TH ANNUAL PROMOTION COMPETITION

(Please fill in and mall NOW ¥ you plan to submit entries)

\4
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We plan to enter The Billboard’s 19th Annual Promotion Competition In the following division
and with entries in the following categories: FOR ALL ENTRANTS

I. FOR TV STATIONS

ll. FOR TV FILM DISTRIBUTORS

.

o

Company er Call Letters

A. Division (check one only] A. Categories {only ONE entry permitted In sither

One-channel market or both of these, If both entered, separate entries Siicit uddiiai
— Two-channel market are required),
e Three-channel market City and State

—Promotion of a single film program
series

Market of four or more channels

B. Categorles {only ONE entry permitted In any or Name of Genersl Manager
all of these. Separate entries required for sach cate-

goryl.

—— Promotion of a network program
—Promotion of a syndicated film series
=0 Promotion of a feature film program
—Promotion of a local live program
General audience promotion

- O . LR R B B Rk 4 _F 1 § 3 § B L 0 B 3 0 4 § 38 L R L 3 ¢ § § B 0 & & & & 4 % ¢ § &0 ¢ 0 4 & 0 @0 0@ ¢ 4§ 0 % § § ¢ J§ |

—Promotion of a single feature film
package or library

Nama of Promotion Manager
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Four Star to
Start Work on
2 New Series

HOLLYWOOD—Production on
two new Four Star series will get
under wayv within the next two
weeks. Several other pilots are in
the preparatory stage, with some
probably being aired on existing
Your Star series to obtain audience
reaction.

Definitely set is “Battleflag,’
based on Civil War stories to be
furnished by historian Bruce Cat-
ton. Everard W. Meade is execu-
tive producer, with John Forsythe
starring in the first episode.

Other show is “Richard Dia-
mond, Private Detective,” which
will replace “December Bride” for
Ceneral Foods during the summer
hiatus. David Janssen stars in the
program which Dick Carr will pro-
duce.

Liv Salesmen
Pushing 'Kane'

NEW YORK——Ziv-TV's national
sales department last week began
pushing “The New Adventures of
Martin Kane,” it was reliably re-
ported here. The presentation Ziv
is making to agencies, it's said, re-
views the run of this property on
NBC-TV several years ago, when
it was a live production titled
“Mattin Kane, Private Eye” and
sponsored by U. 8. Tobacco.

Ziv, it is understood, is seeking
regional business to get this show
into syndication in time for a spring
debut,

The new “Kane” show is to be
filmed in England, the first series
Ziv will have made there since the
start of "Favorite Story.” William
Gargan again plays the title role,

+Production on
ABC's ‘UF-61’
Pilot Starts

NEW YORK —— The ABC-
financed pilot of “UF-61," title
standing for designation of police
complaints, goes into production
this week, with Mare Daniels di-
recting and Stanley Niss and Nor-
man Frank producing. The series
on Manhattan detective exploits is
the only web projzct for New York
production, ‘ﬁ%ﬂﬂ 18 ABC shows
for fall viewing are gninE into pro-
duction in Hollywood this spring.

“UF-61" was prepared by the
Ashley-Steiner Agency, which this
week also delivers a new show,
“Blue Angels,” to NBC-TV for
West Coast filming. “Angels” is
the story of a famous Navy combat
flving team.

Guild Changes
Sales Line-Up

NEW YORK—Over the past
couple of months Guild Films has
gradually effected a complete re-
shuffle of its sales staff, The latest
move was to bring in Stretch Adler
as national sales mauager, Cuild
expects to have two properties for
national sales next season. Adler
was formerly with Screen Gems
and before that with the William
Morris agency.

In addition, Guild now has a
new roster of territorial managers,
Jerry Liddiard is now Eastern sales
supervisor, Irving Feld is Western
s;lll; supervisor and Lou Dickey is
Midwest supervisor.

They, all report to- John Cols,
sales vice-president.

'Sheena" Pulls
Good Rafings

NEW YORK——"Sheena, Queen
of the Jungle” is outpointing top-
rated network compelition in a
dozen cities, according to statistics
released this week bv ABC Film
Syndication. In Roanoke, Va,,
American Research Bureau ratings

ave the adventure series a 40.4,
Eezttin the highest-scoring net-
work show, Phil Silvers.

With 3.8 viewers per set in
Honolulu, a 72.3 per cent share of
audience in Fort Wavne, Ind., a
63.1 per cent share in Cleveland
and domination of its time period
in nine-tenths of its markets,
“Sheena” racked wp stronger fig:
ures in the November and Decem-
ber ARB reports than ARB’s top 10
listed national shows in these addi-
tional markets: San Diego, Calif.;
Dallas-Fort Waorth, Columbus, O.:
Atlanta, Toledo and the Lower Rio
Grande Valley in Texas.

World Video

Preps Series

HOLLYWOOD —— New tele-
series based on sunken treasure is
being prepped by Worldd Video
Froductions. Show, which is being
aimed for syndication, is sched-
uled to be ready for viewing in
early March.

Hal Davis, associate produeer
on the recently completed “High
Road to Danger™ series, will act'as
producer on the new program.
Bruce Bradford is to host, with

roduction getting under way on
ocation this week.

CHICAGO —- A programmer
who committed his faith to feature
films a few years ahead of the cur-
rent enthusiasm for them, J. E.
Faraghan, program director of

answer to one of the
questions in the feld.

The question: Do late-night first-
run pictures just provide new ways
to compete for an old audience or
do they create a new audience for
competitors to divide into bigger
slices?

The answer: According to com-
parative ARB statistics for Chicago,
where three stations are locked in
a feature film imbroglio, the late

asic new

WEN-TV, last week suigestcd an|’

night audience is fattening into a

sponsor’s dream, More people are
staying up later than ever -before
as a result of the [ilm war.

Last October the average set-
use rating for the 10 to 11 p.m.
period on Saturday night was 49.0.
But in January, after the war had
opened full blast, the set-in-use
total fattened to a robust 66.0. But
the more spectucular contrast ap-
pears in a comparison of the 11 to
midnight time seg. \While last Oc-
tober, sets were flicked off to de-
tate the rating to a 33.5, in Janu-
ary eves were fixed to sets to total
up a 62.7, alnest doubling the
viewing audience for all stations.

NEW YORK—With the rising
cost of feature film programming,
the distributors have come up with
some new payment methods. It is
expected in some quarters that in
time TV distributors will veer to-
ward the sliding scale payment
schemes traditional in the motion
picture biisiness.

The high financial commitments
that so many stations already have
on film will, it is argued, force
distributors to come up with plans
on future product that will make
it stil! easier for stations to pav. In

doing this the distributor in effect

WABD Claims Best
Indie for Audiences

NEW YORKE — WABD, here,
claims to have the largest audience
of any independent station in the
country. The station points to the
fact that Nielsen figures for Janu-
ary show it's reaching 9.2 per cent
of the viewers in this area from
6 a.m. to 12 p.m. during the week
and month. The next independent
station here reached 7.8 per cent
of the viewers during the same
time,

The outlet has devised a sales
presentation which calls attention
to its progress. It siresses five
points — programming, audiences,

operations, sales plans and adver-
tisers. WABD's programming and
andiences, of course, are tied to-
gether,

Ted Cott, general manager of
WABD, here, and WFTG, Wash-
ington, points out that the station’s
aim is to counterpoint the mass
audience programming presented
by the networks, In line with its
* eory, which also takes into con-
sideration the fact that a station
needs diversification of program-
ming if it is to reach all kinds of
audiences, WABD presents all

(Continued on page 16)

PAYMENT PLANS
FOR MOVIE COSTS

Distribs Devise Methods for Paying High
Prices; AAP Offers Stations Two Pacts

goes intu partnership with the sta-
tion and thus may in the long run
make more than it would on con-
ventional flat payment methods.

Cé&C Television’s scheme of hav-
ing stations pay for the RKO li-
brary at least partly in unused
spot time was the first major move
in this direction. The latest is As-
sociated Artists Productions’ “Pro-
gram Profit Plan.”

By taking this plan for Warner
Bros. features.or cartoons, a sta-
tion pays at least part of the price
out of its sales on the product.

Two AAP Plans

Actually there are two plans be-
ing offered by AAP,

The first has a station pay a flat
fee that is said to run about 20 per
cent less than the price on a con-
ventional contract. The payvment
is extended over three years, an-
other element of relief since in its
conventional contracts payment
was in two vears. It's an unlimited
play contract.

After the station has recouped
all its costs on the films, including
the fee, prints and musician repay-
ments, it shares all subsequent in-
come from sponsorship of the films
with AAP.

This plan was taken by WGN.
TV, Chicago; WABD, New York,
and KTLA, Los Angeles,

In the second plan there is also

a2 minimum goarantee runnin

about 20 per cent less than usual,

But in this plan the station pays a
{(?nntinutd on page 19}

More Late-Niters Staying Up
To Watch Feature Pix in Chi

While other nights of the week
which precede workdavs don't
show this spectacular increment of
aundience, a careful look at film-
heavy nights reveals a consistent
step-up of five to 10 points in the
total ratings. In Chicago a 10-
point rating increase represents an
addition of about 220,000 homes.

So WGN's hold on first position
in film audience, Farughan points
out is not only the biggest cut of
the old, limited audience, but
bigger cut of an expanded one. In
this sense, all three stations engaged
in_the struggle are helping each
other and their respective sponsors,

Faraghan clided the critics of
TV film who warn that stations
will soon exhaust their first-run
supply, then desperately shop
around for a substitute gimmick,
He insisted the outlrok is a mostly
healthy one, in terms of both length
of life and quality of product. His
station, for example, is consuming
first-run material at the rate of five
features a week. With more than
a 1,000 films presently under con-
tract, WGN-TV is well fixed by
present contracts alone for at least
200 weeks, or about four years.
He estimated that films can be de-
pended upon as a healthy audience
attraction for the next five to 10
vears. They present, he added,
the extra advantage of being re-
liable, pre-tested and pre-publicized
audience builders,

Pix Dependable

A form of entertainment as basic-
ally acceptable as motion pictures,
Faraghan said, certainly ought to
be as dependable of being main-
tained as network experiments with
new program forms and new per-
sonalities in which heavy commit-
ments are made. “"How can a net-
work talk about films fizzling out,”
he asked, “wher Milton Berle was
as big a network success as anv,
but they couldnt maintain him
either.”

A daring new step will be felt
out by WGN in April when the
NTA network fi Pr:r: series  is
launched. This will be a bid not
for the late audience, but for the
big prize during prime time on the
strongest nebwork night of the
week, Monday. The station steps
into the lion's den of competition
between “I Lov: Luey” and
“Twenty-One,” in the 8 p.m. slot.
Since “Twenty-One” has suceeded
in breaking the “Lucy” domination
of the audience, it's Faraghan's
belief that the competition of strong
film fare can succeed in fragment-
ing the audience even further.

Supporting evidence for the

(Confinued on page 16)

costs . . . NOWI|

ADJACENCIES AVAILABLE TO THE GREATEST
SPORTS FEATURE ON CHICAGO TV!!

CHICAGO CUBS AND WHITE SOX EXCLUSIVE BASEBALL

is the hottest feature in town ., . . and the adjacencies are going fast.

And why nof? Not only does your advertising deliver tens of millions
of advertising impressions through the season (April thru September), but
you have the most merchandiseable featurs on Chicage television.

If the nation’s second Iﬁrgui market is important to you—ask your WGN-TV
representative for the 1957 baseball audience analysis, availabilities and

www americanradiohistorv com
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congratulations,

CTTD BRANDT
KING-TV,
SEATTLE

m:a was f75¢ 1n 1ts time period
with a 17.3" rating!
Sponsor: Signal Oil

*Telepulse, Ccl

for yaur marke! availabinties,
call, write or wire
ABC Film Syndication,

————— . 3 o —

RETAIL EXECUTIVE

Presently in merchandising, wishes to learn promotion-
booking-entertainment business for future enterprise in large
midwestern city. | wish to make contact with firm in above
business, and werk in learning capacity. Will work for no
salary and pay my own expense. Available at once:

Please direct replies to:

BOX D-273

¢/o The Billboard

Cincinnati 22, O.

Creative, poce-sefting

TV commercials that sell!

L.
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when answering ads . . .
Say You Saw It in The Billboard

1501 Broadway, New York o LA 4-5050

WABD Claims

® Continued from page 15

kinds of shows—children’s, comedy,
mystery and sports,
Programming

The station, consequently, tries
to throw syndicated comedy shows
iagm‘ust Westerns, sports against
'dramia, mysteries against Westerns,
Fand it throws them in blocks as
'nmich as possible. \WABD is also
‘responsibie for the top local show |
in the market, “Nightbeat,” whicly
s already won Mike Wallace an
CABC berth and sponsor and is re-

Cceiving national attention.

- Insolar as operalions are con-
cerned, the oullet doubled its power
Hast vear o altract a grealer mum-
her of viewers, It
racted a large number ol class na
ional advertisers, among whom are
|virtually  all the major cigareth
'companies, American Home Prod

qucts, Corn Produets, National Bis
:l.-uit, United States Robber and the

Teans Company,
I &
Chicle Spots
The sales presentation also shows |

has also  at-

it g American Chicle buy of
live apols at a cost of $1.000
Iwonght it a 26.9 total weekly Niel- |
~en rating, with a 92 per cent un-
duplicated audience factor. '
The diversification of program-
ming, of conrse, is responsible for
the unusually  high unduplicated |
andience factor. The station has |
come up with a new sales lan |
.."u"ulfll-‘f.'l'l ﬂ'l:.il{f'g e !]Ellr-hﬂllr b Iﬂ-".'l.'i
'available for four advertisers, two,
ol which receive billboards [ore
and aft the show, with the other
|Iu'n Laking the billboards on the
alternite weeks, Benoet H. Korn
s recently been appointed m:nl-i
.. aser uf the station. |
|

|

" Chi Late-Niters

® Conlinued from page 15 !

power of film to compete with
| heavvweight network output  is!
found in Sunday night program- |
ming, when WOGN fields a Ffirst-|
run film in the 8 p.m. slot. Janu-|
ary ratings (ARB) showed "(G. E.|
Theater” leading the field with a:
13.4, but put WGN's filim in second |
with 15.0, beating ont “Alcoa’s”|

showing of 10.3 and “Omnibus’" |
6.3. '

Scheduling big-ticket films earlier
' than 8, however, is out, as far as
Faraghan is concerned. His ob-
'servations have showed that the
kid audience is nnt responsive to|
features and the kids evidently have

a lot to sav about television choices
i ¥
around 7 o'clock. |

COMMERCIAL CUES

NEW OFFICERS FOR EFA
The Film Producers’ Association of New York has elected Harold
E. Wondsel, 30-vear-old president of Sound Masters, Ine., as the
fifth president of the organization. Other officers include Nathan
Zucker, Dynamic Films, vice-president; Mrs. Elda Hartley, Hartley
Productions, secretarv: Edward J. Lamm, Pathescope, treasurer.
Elected to the board of directors are Mrs, Maxine Culhane. Shamus
Culhane Prodoctions: Robert L. Lawrence, Robert Lawrence
Productions: Walter Lowendahl, Transfilm; Peter [. Mooney,
Andio Productions, and Henry Strauss, Henry Stranss & Company.

MORE ROOM FOR UPA

L'PA Pictures has expanded its sales wing by opening an office in
Chicago to serviee Midwestern accounts. Other UPA okicers are
in New York, Lowdon and Burbank, Calif. Peter Del Negro will
b the grneral manager of the Chicago oflice, and Jerry Abbott
will serve as sales exeentive, operating iinder Negro, Both the
New York and Burbauk efflices will Tomish prodoction to the
hranel.

imns. ..
Super Anahist is now advertising nationallv with an annnal hudget
of $85.000.000. which is a 50 per cent hike. in hopes of incredsing
its sales b 30 per cent. . . . Production schedules: Cascade Pictures
is doing a ralt of commercials during Jhe next three weeks—six
for L&M Cigarettes and Falstaft Beer, and five for Clairol, Pepro-
dent, Dial Shampoo. Breast o'Chicken andd Good Season Salad
Dressing. Guild  Films has added Barricini Candy and  Stroh
Browery accounts to its list, MPO Television Films has done a
series for Best Foads, . . . Alan B. Cullimore. for the past two
vears director of TV for the McCann-Erickson Agency. is now a
veepee of Consens Productions, Ine., commercial film producers.
CSandra Dee. eonnmieredal gal. will star in the Universal pieture,
“Too Youne" . . . Winthrop Rockefeller has commissioned Peter
Elgar Prodhuctions to do a f{ilm documentary on his Winrock

Farm,

o

® TV Commercials in Production

A Guide to TV Spot & Program Plans
Of Competing Sponsors by Industries

This weekly chart lists commercials produced during the lagt f‘l-lfl
preceding month, with sll industries covered over the course of 8 mentn s

{ssues, The following ymhols designate the types of commercials lisned:
l A=Live Action; FA—Full Animation: SA—Semi-Animation; SE—
Special Effecis; J—=Jlingles: M—Music; 5—S5Slides; |D—=5alion bre-k;

A —Mol aviailable,
(Continned trom last week)

Tipe
Sponsor, Product & Agency 15how, If any) Na, (Secands)  (C-Color)

HOME BUILDING
Household Seaps. Uleanscrs, Polishes
Procier & Gamble., Spic & Span,

Soung & Hubicam. ... 29 (&} 5 e L o e Wopdii sm

Four Houwr [ewndry & Cleaning........ 2 (i) SA sesessssarss-Fiimack
Johnee Kleen, Toilet Cleaning Tablet,

Hidway Advg..... 1 {1 & eeevasarss Filmack

bagikist, Rug Clesners. Duoris A,
Greepwood, ... 4 (601, 3 (20) LA L.,

Pride, Furmitwre Polish, MNeedham,

veneea FTEd Nilea

1 owis & Brorby.,., 1 (60) LA ,..ivese...Fred Nile
Puhl Co., Linle Ro-Peep, Roche, :
Willhams, Cleary..,, 4 (80 e T TR e Fred Nilew
APFPAREL
Apparel, Foolwear ° ecessories
11 S, Rubber, Keds, Flewcher T,
Rivhards (Speciaculur=%RBCY, ... 1 (Al Y T R e L Paul Fennell
Cameo leather Goods, Bilifobds, .
Nations]l Progromming Service, ... .3 (1) L R LT venses-FIIMack
BUSIMNESS-FINANCIAL
Insurance .
Franklin Fimanve To. .. .o ooiiinannns 1IN ouvnnsnee FA L avesnssnsss-Flamivhk
Bank of Madison, Madison Advg, seeeee T U1 isasssss DA ciinianaas +us-Fumack
Independent Ins. ARents .........eosuces JAIO) opmnaens BA cisassassmanis Filmack
Bavings & Loan Insfitmie ..coiavvnmesnse AT Sogpanaas BA vissnmrssssssFHTACE

(Continued next week)

cover PITTSBURGH

...cover the TRI-STATE AREA
with LD ECA TN

"."".‘||j|||||.||.||‘.|||jlltl-.-Ilil]l‘lll'llllllllll-llllllilllIIIIiIl-l-ll'

Channel 2 has always been first in the rich
Pittsburgh market! No other station can
deliver more viewers in Pittsburgh and the
Tri-State Area. For facts on far-and-away
the highest tune-in you can buy in this
wealthy market, call John Stilli, KDKA-TV
Sales Manager, at EXpress 1-3000.

Only KDKA-TV delivers the entire Pitts-
burgh Trading Area. That's why in Pitts-
burgh no selling campaign is complete with-
out the WBC station.

| KDKALNTV

WESTINGHOUSE EROADCASTING COMPANY, INC.

KYw _ .
TELEVIBIOMN . .

RADIC . ., BOBTON-SPRINGFIELD; WBI+WBIA
, FORT WAYNE, WOWE , , | CHICAGD, WIND
BOSTOM, WEBZ-TV. |
CLEVELAMND, KYW-TV . . . BAN FRANCIECO, KFIX

WIND REFRESENTED BY A 'A RACDIO SALES* KPIX REPRESENTED BY THEKATI AGENCY,
NG, ALLOTHEE A EC STATICNS REFRESEMTED BY FETERS, GRIFFIMN, WoODWARD, IMC,

PITTEBURGH, KOKA |

FITTEBURGH, mDHA-TV . . .

s e e ————

., PFPORTLAND. ORE. HEX

Bavarian TV Buys
Fairbanks, Seeks
More Foreign Pix

LONDON — Bavarian Televi-
sion, the First station in the Federal
German Republic to use advertis-
ing, is looking abroad for filmed
material to fill the daily half-hour
section set aside for plugged shows.

The station has just completed
a deal far 15 of the "Douglas Fair-
banks Presents” series which will
also be aired over the West Berlin
transmitter, The deal was set in
Germany, with Independent Film
G.mb.H. of Munich acting as
agents for Dougfair. The German
company alse handled the dub-
bing, which was completed at the
RIVA sound studios in Munich.

TV (COMMERCIAL STUDIO

Complefely equipped. Terms to respor-
sible purchaszer.

CLEVELAMD,

BOX 88

g, 0 The Billboard, 1564 Broadway
Mew York 36, M. Y.
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A -


www.americanradiohistory.com

FEBRUARY 16, 1937

THE BILLBOARD TV FILM PROGRAMMING

17

BUGS BUNNY'S
A WINNER TOO!

Wed. 6-6: 30 P. M._-
- BUGS-18.3 '

AL‘WENTUHE“ _
LAND-142 .
- NEWS &..E,q;ﬁj;,s(_ o
sHow-82 = [/

......

el o P

mmmmmm

——— =mericanradiohi@Iory com

BEAT ALL
COMPETITION
For WCSH In F'c::rtland Maine

December ARB Ratings
(“Fun House” 5: 30 & P.M. Mon. thru Fri. )

WCSH WGAN WMTW

WARNER CARTOONS ~  ADVENTURELAND  MICKEY MOUSE CLUR

AVERAGE 18.7 14.2 6.2
MON. 15.6 16.1 5.1
TUES. 19.6 13.5 5.9
WED. 18.1 14.6 7.3
THURS. 20.0 14.2 6.1
FRI. 20O 12.4 6.7

PUT THESE RATING WINNERS
TO WORK FOR YOU!

wrrite or cail

345 Madison Ave,, N.Y.C. MUrray Hill 6-2323

'culcnﬁn  pALLAS  LOS ANGELES
75E. Hacharﬂtm . 1511 Bryan Strest 9110 Sunset Boulevard

ﬂiurhm‘ﬂzdm . Riversite 7-8553  CRestview 6:5886

mmmmmmmmmmmmmmm

WARNER CARTOONS
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|
289 POSt- OVleS ARB'S TOP 10 FILMS IN 15 KEY MARKETS
I COI b- 1 v I'l' By Program Iype for December
MISS SADIE THOMPSON—I921 (3 D) |SAVAGE MUTINY—1953 ARB's Top 10 fer film .
Rita Hayworth, Jose Ferrar Johnny Welsmuller - | it (%
MISSION OVER KOREA—I1953 SCANDAL SHEET—1941 series in the markets shown = = |2 ==
Joho Hmﬂ!k. ﬂﬂd-f:j' Tﬂ"f: nrud:ﬂ:k 'I:i'l'l"[ﬂld. nnn“. l“d i i m E E E E g
Broderick Crawford CH L. IVES—I1M9 —~ § = S | @8|l=|2| 5|l |@ =|u|yg
Richard MNey, Vanessa Brown = | B = ol E=E|la| = |l =1 a| x| 32| =
e SERIES (DISTRIBUTOR) S5 2|z =|E z = | e
Gene Autry SERPENT OF THE NILE—1953 = | 2| 8 g = Elg|Z|E|2 =|=|3
THE MUTINEERS—1949 Rhonda Fleming, William Lundigan = | = S |s|d| 8 | a|l2 || = || 3| 8|=
Jon Hall, Adele Jergens SEVEN ELEVEN OCEAN DRIVE=19%0 L | |!
MY SIX CONVICTS—1951 Edmund O'Brien, Josnne Dru
John Beal, Gilbert Roland SHOCK PROOF—1949 ADFEHTUHE SERIEE
O e Wir S Mk Cornel Wilde, Patricia Knight WATERFRONT—MIA ............ l G —= [BI === |= |= [— |— [— [ #811TT—1—
e RIXET; AL LIRS, THE SHOWDHOWN—I1950
THE NEBRASKAN—1853 (3 D) Willlam Ellicit, Marie Windsor COUNT OF MONTE (RSTO—TPA ... ] — |— [P | = | == = | = |=|=|=|=|=|=— | =
“E:ﬂ Hii;ﬁ:hraﬂr‘f’;w"“ SILVER CANYON—1951 | LED THREE LIVBS—IWV ........ | — [1BB|116[165) — [— |— |—= [— [150]| — I
Randolph Scott, Dorothy Malone B gl B i SUPERMAN-—FLAMINGO .......... | 28.1| — |187) — | — | — [220|223| — | — | — |220|172|20.7| 144
NEI:]"'EF g;ﬂ‘:nmhmﬂﬁnﬁg:fﬂr'“[ Hoosier Hot Shots THREE MUSKETEERS—ABC ........ —_— | = |11 = | = — | === = |- =
R LT y ne SIREN OF BAGDAD—1%53 SOLDIERS OF FORTUNE—MCA ..... — |180| = | = |=— D227 | — | = | = | = |[1907|— | — |21
NIGHT STAGE TO GALVESTON—1851| p.y| Henreid, Patricia Medina JUN6L SEMS 08 F
Gene Autry SIROCCO—1951 E JIM—S(REEN L el e ol S ol et (Rl il Sl ekl [t Sl el e B
HDM ﬂrﬂ:ﬁﬂmﬁﬁilﬁ““wﬂﬁa“!&;“ Humphrey Bogart, Marta Toren RAMAR OF THE JUNGLE—TPA . ... — | = | = — | | | = === |= |130
a ] SKY COMMANDIND—195]
ﬂ“m‘t‘?’h_]ﬂ] . Pl Dty HIGHWAY PATROL—IIY ......... 207) — | — |152]159'29.9 338 | 265 (150|162 158|183 27813871713
Pat O'Brien, Richard Denning SLAVES OF BABYLON—1953 (RUNCH AND DES—NBC ......... —|=|=|—|—-|23|=|=|=|—|— |— |222]|19.7| =
TEN QLR eI Richard Conte, Linda Christian SEARCH FOR ADVENTURE—BAGMAL | — | — |— | = | = [= | = | — [184]166| — | — [33.4[305| —
Gene  Autry SLIGHTLY FRENCH—1949 . ;
m; mlf]]ui[ér. OF c’t::m_“" Dorothy Lamour, Don Ameche (HINR SMITH—NTA ............ - |=]=]=|=|- 0= | = |=|=|=|= J—- —
OIF ARy A SMOKY CANYON—1952 SCIERCE FICTION 'I'HEHEI—IW . RS — (D126 1T | — | — (151 — |13.4) — |234] — | —
Gene Aulry SMOKY MOUNTAIN MELODY—1948 E—ABL . . = |= |=i=pF = la= J==ry — : | — | = | =
et Clo Mooke . | SMUGGLER'S GOLD—195) COMEDY SERIES
; T Cameron Mitchell, A da Blak n——r Y
Charles Starrett, Smiley Burneile ﬁﬁﬂliu m;'l:gn nnéagn]l;"_‘;u:g_"ﬂ FE OF RILEY—NBC ........... = =, _ i = — —_ = — [168] — = e — [340 ] —
'*’:}':“ Tﬁﬂm—éﬂ?w S Charles Starrerr, Smiley Burnette THE GOLDBERGS—6UILD . ........ ] — |— |— | |—|=|= |—=|=|—|T4d|=|=|— |—
ene Autry, Smi urn THE SNIPER—1952 . A N A VAR SO, (D A N W I e A U
THE PALOMINO—1950 N AaIh, ARRTHE ket Biap ABBOTT AMD COSTELLO—MCA ..... . 83
Jerome Portland, Beverly Tyler SON OF DR. JEKYLL—I951 GREAT GILDERSLEEVE—MBC ......] — |—= |— [RT W6b| — | — | — | = | == |—=|—=|—=|—
PARATROOPER—1954 Louls Hayward, J-dv Lawrence SUSIE—TPA ... 09| — | — 121 = | = | = | = | = | = | = | — [124]| — | —
Alan Ladd, Les Genn SONG OF INDIA—1949 ‘N AND 240 17.5
FARIS MODEL—I195] Sabu, Gail Russell AMOS ‘N AWDY—[BS . ... TR IET] . —= — p— ey — = _— —_ _— - ot | = —_ —
Marilyn Maxwell, Paulette Goddard SONS OF NEW MEXICO—1950 LIFE WITH FATHER—C(BS ..... —_—|—_ - === === | = | = | = | = | =
b L B ilon Gene Autry, Gail Davis MICKEY ROONEY—SCREENCRAFT 112.4
George Montgomery, Helena Parker SOUND OFF—1952 b e il Wty Bl i cpll Eesll [Eas il Mecll i Bl s i bl R
PALULA—1952 MI'EEI!}' HCH:IHI:}"
rl}gﬂﬂsmlt[:?;!- il;i;'nt Emith SOUTH OF DEATH VALLEY-—194% BRAMA EERIEE
o Charles Starrett, Smiley B i t_"'_""" IO, [ R T Py PRy [T (I T [ e
Charles Starrett, Smiley Burnetie STAGE TO TUCSON—I9SE ELEBRITY PLAYHOUSE—
PEI'I'Y GIEL—I!‘H - Rod cimcmn' w::lrnl Mﬂ'f”i stiEE" E‘EH: ....... PR T L R — — — — — — S il — In.!‘ ?.q — — — I...‘
Robert Cummings, Joan Caulficld STATE FENITENTIARY —1950 STAGE T—IPh . ... vvivnvccnnes i o - -3 = sig E=T i v | e PR3 = — [perd Tl i
FICKUP—1551 . Warner Baxter, Onslow Stevens STUDIO  57—MCA 19.4 11.1
Beverly Michacls, Hige Haas STORM OVER TIBET—1952 | =&W@ J/—WLA . ..... rasnass _— | — | —_—f— | — | = | = M| - d|l— | — | = | = | =
";;mtm E’EDLE:D;-'F,]—“;' i Diana Douglas, Rex Reason SECRET JOURMAL—MIOA .. ....... — | | = 12EBID | = |= Il = [Bi | =] = |= | | =
arles Starrett, Smiley Burnetts STRANGE FASCINATION—1952 SN I S ey .. ai [N Sl N Sy
PRINCE OF PIRATES—I1953 Hugo Haas, Clco Moore SAN FRAMCISCO BEAT—(BS ...... 13.5 | 1 25.8 | 1.1
; ﬁ':gﬂaﬂﬂwhggrqhw:“l;mh THE STRANGER WORE A GUN—1953| PUBLIC DEFENDER—INTERSTATE . .. — =] === M2 | = | = |=|=|=|= | =
LsHES 3 D) AIRBANKS PRESENTS—ABL —_— === ] === | == =19 = | = | = | =
Warner Baxter Randolph Scott, Claire Trevor DOUGLAS FAIRBANKS PRES I
H!}l:’s’?_jﬁl:gshﬂF C'HE EASB.‘.H—'H'EJ STREETS OF GHOST TOWN—19%5) HEADLINE—MOA ... ... ... . ... el Mg il Kot 5t ot st KB PO [icgacll Ve S 46| — | — | —
LR ] AT ML o, SRR -1 SR ATRE R Charles Starretl, Smiley Burneiie i
PROMLEM GERIS-THY SUNNY SIDE OF THE STREET—194] MYSTERY SERIES
elen Walker, Ross aft Frinkis Laine’ Toni Ard _ Ciss et : _ane .
PURPLE HEART DIARY—195] TARGET HONG KONG- 195 WAN BENIDID TREBADGE—MIR ... ] — |— (28 — |— = —1— 1—1—=1—1—1— | — [—
Frances Laneford Richard Denning, Nancy Gates BADGE T14—MNBC .. ............ B — | —]|—=]=]=|=|= [Hb|1Nb]| — | — | — |262]| —
sl ez b TELL IT TO THE JUDGE—1949 MAN CALLED X—II¥ — L1 ==l e (0l Vo | = [ e [ Fos
Jaknny W:Jsm_ul']:r ' Rosalind Ruossell, Roberi Cummings S o e g X X
l-:;j'!:“‘fﬂ I}Uﬂ?lﬂr 2 TEN TALL MEN—195] RACKET SQUAD—ABC . .......... — 'l ==+ [HEll= = s [=l=l= =15 T
Oria emry. tanley tT_I'IL'I!Itl Burt L.n::s[:r' J,nd_l'l L.wr'“-j e ) . I!.I = = ‘!“.‘ = o = Ay o = == —_— == e —
e B R e ol IR Y S e Y SN
— 1850 ] ] R e — — o e [ o u oy —— — —— e o B
Charles Starrett, Smiley Burneile Evelyn Ankers, James Ellison
RAINEOW ROUND WY SHOLLDER—|TEXANS NEVER CRY—135] WESTERN SERIES
- A il Davi - v
Frausic Laine, Billx Danieis nE;:; ;{’ﬁhﬁlﬂ—[ﬁ;; ANNIE OANLEY—(BS ............ 188 — |Ilﬂ — 160224 — [ — 1”.1 — [— [1Td] — |18 111
“}E “EE:‘LEEEIM“-‘:;E”T—W“ Charles Starrett, Smiley Burnette SHERIFF OF COCHISE—NTA ..... iis —_ | = (182 — [193)|18.4 234|206 — |193| — | — |[18.6|287 | —
ames Muason, Joan Benneit FEXAS RANGERS—I951 N
Guy Madison ‘ THIEF OF DAMASCUS—1952 WILD BILL HICKON—FLAMINGD .... | — |[19.0[17.1 124163 | — | — [17.6(12.9|13.5) — [14.4|148|20.5]10.9
RENEGADES OF THE SAGE—(943 Paul Henreid, Jeff Donnell ERONTIER—MNEC DU (SR T S N 1T R R SR [N SN, W S S
Charles Starretf, Smiley Burmeiie TOEYOD JOE—I94» = | oo o= T rReerEmssmamsss '
THE RETURN OF OCTOBER—1948 Humiphtey Bogart, Alexsnder Knox BUFFALO BILL W.—(B3 ........ === |=|—|1T9|194| - | = |— | — [144]| — [129
Glenn Ford, Terry Moore THE TOUGHER THEY COME—1950 BRAVE EAGLE—CBS ..... siivans | = | = | b fm e e JRLTEI] — L= o | | [ 0
REVENUE AGENT—195] Wayne Morris, Preston Foster WESTERN MARSHAL—MNEC e o | Jme 150 e Jome Jomam | o Vo b | | o H'I:I'f —
Douglas Kennedy TRAIL OF THE RUSTLERS—1950 . '
“Igef:ﬁ All{':rrTHE SKY—1949 . Charles Starrett, Smiley Burnete DEATH VALLEY DAYS—Me(E .....| — |13 | — |— |— |— |— |— |[61|—= BV | = | = | = | =
THE TRAVELING SALESWOMAN—1950 —_— _— —_— i _— — — — — — w— — - I
EIDIH* TI'“IE ﬂl'.:"'n...-'\.“' l’ﬂ:hll.—ﬂ‘” Jﬂin 'D.\:FH‘ ﬁl'lﬂj' Dt‘-‘lf‘lt IIHE lm“_-t“ prmmsmmmmmme j IT‘B
Charles Starrett, Smiley Burneite TRIPLE THREAT—]9%48 SO KID—IIY .......ccnvss. — |28 — B0 | = | = | = | == =]=|=|= | = )
l“li": n:]';utl;;m CANYON—1949 Richard Crane, Gloria Henry FRONTIER DOCTOR—HTV ........] — |— |—=|— |80| = | = W] | = |=|=|=|=|— | =
]
ROGUES OF SHERWOOD FOREST—1550 (Continued on page 19)
John Derek, Diana Lynn
ROOK'E FIREMEMN—1950 -
Bill Williams
ROUGH, TOUGH WEST—1952 i
Charles Starrett, Smiley Burneite |
RUSTY LEADS THE WAY—19%43
Ted Donaldson
RUSTY BSAVES A LIFE—I%d%
Ted Donaldson |
RUSTY'S BIRTHDAY—194% !
Ted Donakdsan ] =
SACKNAW TR I8 That special, hard.-tu-get audience— |
Gene Aulry, Smiley Burnetite plenty of enthusiastie, loyal male
SALOME—1953 CONSHmMers—i for 6solid
Rita Hayworth, Stewart Granger, . sumers=1s yours for 6 solid months
Charles Laughton of '57 I
BANTA FE—I195]
Ranmdolph Scoit - i H
SATURDAY'S HERO—I1951 Choice Pr ogram aend Announcement Adjacencies around the |
o P o R NEW YORK YANKEES
—on the nation’s Top Sports Station
_ —in the nation's Biggest Baseball Town!
film show for
Every Product, check
Every Market, |
her'f ludget |
PR Hmciwi cities K 49 :" : ll
MEER, (hrosehout the | SRS o Call us today at MUrray Hill 2-6500— t
N B or Peters, Griffin & Woodward, Inc. i
= [

—_—-- L]
WWW americanradiohistorv com


www.americanradiohistory.com

FEBRUARY 16, 1957

THE BILLEOARD

TV PROGRAM RATINCS

-
THE TELEVISION INDUSTRY'S MOST COMPLETE INDEX OF TOP LOCAL TV PROGRAMS AND SPOT ADJACENCIES
COLUMBUS, 0. CHARLOTTE, N. C. DALLAS KNOXVILLE, TENN.
3 TV STATIONS—163.400 TY HOMES { TV STATION—51,800 TV HOMES 4 TV STATIONS—206,400 TV HOMES 3 TV STATIONS—B3,500 TV HOMES
Population—>585,300 (35th in U, 5.} Population—324,300 (65th in U, §.) Population—T792,400 (21st in U, §} Populalion—358 600 I161st in U, 5.}
Buying Incomes—3%34%9 253,000 Buying Income—5%385,921 000 Buying |ncome—3%1,505,285,000 Buying Income—%5481,181 000
1291th; (90th) (21st) i (77thh
Ratail Sales—%57681,591.000 {334 Raotail Sales—3254,138 000 [(83d) Retail Sales—31.231,752.000 (19th) Retall Sales—3%367 252000 (T70th)
Food Sales—%164,157.000 (33d) Food Sales—5486.603.000 (113th) Food hales—%5230,643,000 (21st) Food Sales—585 372 000 (67th]
Drug Sales—%25.718.000 (30th) Drug Sales—%11,048 000 (67th) Drug Sales—%35 357, 000 (21st) Drug Sales—35%11.033,000 (68th)
Autamotive—%140,830,000 (33d) Automotive—553 943,000 (98th) Aufomotive-——5306,0858,000 {12th) Automolbive—5%735,565,000 (6T71h
Abova figures include following counties: | Abave figures include following countles: | Above figures include following counties: | Above figures rnl:lude following countias:
Frarkiin Mecklenberg Dallas Anderson, Blount, Knox
TOP NETWORK SHOWS TOP NETWORK SHOWS TOP. KETWORK SHOWS TOP - NETWORK SHOWS
1. l t.ﬂ'l'l I.DI"- “!‘Nﬂi hl- - r--"z-T I-I Ed H“““l“i WH'I"". -E'H'r YRR -H-j ll ":‘ Eunhllﬂh IH-lll---l:'l 5‘- ®ESEES --aluq I'r Fl-‘fl'.!‘ Eﬂl’l’“j. wATEI 5. -------- M-"'
2. Ed Sullivan, WBNS, Su. ...... 40.8( 2. I Love Lucy, WHBTV, M. ,.....638| 2.1 Love Lucy, KRLD, M. .. ..... 3.3 1 Name That Tune, WBIR, T. .. . 41.5
3, Godirey's Talend Scouts, WBNS, J. Crosuder, WBTV, F. ...,.....600] 3 Wha's My Lioe? KRLD, So. ...350| ) Dvagnel, WATE, Th. _......... 8.0
MG cesnnsnan. ALT| 4, Godfrey's Talent Scouts, WIHTY, 4. 564,000 Questlon, KRLD, T. ...338| X Groucho Marx, WATE, Th. ...3%.0
A, Jack luu_r. 'Hll"ﬂlﬁ-, T F— . ) M. ....... tirssscssnasnss BB 5 364,000 Chollenge, KRLE, Sp. .. 328 5 People Are Funny, WATE, 8§, .. 178
5. Lassie, WBNS, Su, .....c00ne:.3.T| 5 Dragnet, W'IT\' T ciceiveiaans.B23] 6. GE Theater, KRLD, Su, .....31.B| 6 Hey Jeannie, WHIR, 5. ......1568
6, G.E. Theater, WBANS, S0 (....:.33.5 | 6 Climax!, '.H.-'mv Th. iecesna-BLO| & Burns and Allen, KRLD, M. ... 318 | 6 Ed Sullivan, WHIK, S0, ....... 068
7. Burns ond Allen, WBNS, M. ...30.9 ] 7. Arhur ﬁndrr:j', WRTIY, W. ...60.5{ & Alfred Hitchcock, KRLD, Su, ,.30.3( & Life of Rileyv,. WATE. F. sac... 6.3
B. Juckie Gleason, WBNS, 5. ....3L5| 7. Burns and Allen, WATY, M. ...60.%] B Juckie Gleason, KRLD, 8 ....30.3| B Oh Susanna, WRIR. 8. ........36.3
9. Lawrence Welk, WIVN, 58, ...30.8| 9, G.E, Thealer, WBTY, 54, .....5% 8| 10, Decembér Bride, KRLD, M, ...27.3| 10, Lone Ranger, WATE, Th, .....}5% 8
9. What's My Line? WBNS, Su. ..30.8 | 9, Jackie Gleason, WBTYV, §. .....%98 10. Rin Tin Tin, WATE, F. ......358
11, Allred Hitcheock, WBTV, Su. ..59.3 TOP MULTI-WEEKLY SHOWS
T0P MULTI-WEEKLY SHOWS 1. Kit Carson, WEAP, w., F. -.12s|  TOP MULTLWEEKLY SHOWS
E i Iﬂp H”I.“'WEEHI.T 5““‘#5 1. My Liitle Maorgie, WFAA, 1. Rumar of the Juugle, WATE
1. CBS News, WBNS, M.-F. ...... 225 ! | = MR s 1L% M. The " s
1. t:':u; Long (7 p.m.), WHENS, e 1. Arrhurrsullh, WBTV, T, Th. . 4601 o oot Newt (18 pm), WHAR, % Cax Wallis, WATE, M. W 294
MF. oLl TR 1. CBS News, WRTV, M.-F. .....30.7 MoF. ooiiinnrannsnssrnersson 13| 3. Fddie Fisher, WATE, W.. F. . 17.0
3. I::":" Mouse Clu 207| 3 Spannorama, WETV, V-F. ....38.6| 4 News (10:30 pm.), WFAA, 4. NBC-News, WATE, M.-F. ....268
"""""""""" g R T -y Mla=Fe ovvivvirnsnsrnsrnnsnnsnss100) % Llitla Rascaly, WATE, M.-F. ..10.4
R B O D 8 T Mo T
§. Western Roundup, WEBXNS, 5. Looney Tunes ]"“""“' 4, Edﬂl: Fisher I'l-'lr'l”l...ln W., F....108| 7 Mm:h:m Ru;11n:;r:=s : “r.n;LLFIE L
MoE. ..... SRR | WBTY, T., Th, ceennnnn MB | o o g Dight, KRLD, M.-F. .. 9.8 MoF ' i3
6. Arthur Godirey, WBNS, j25| 6 Weather, News Final (11 pm., 7. World Today (6:15 p.m.), B. News (5:43 r.lm}. WATE,
MTh, ..... aaearenyesl L WBTV, M.-F. R, L] KRLD, M-F. .... 1SS = M-F. ..... 173
:- Pl ““”“”“B“- seen e 125 o o ding Light, WBTV, M.-F. T | 9. NBC News, KFAA, M.-F. ..... 97| & Sporis Look, Weather (5:30
' Mlpr m:m ......... i 11| 8 Love of Life, WBTV, M.-F, ..15.9 10. Big Payolf, KRLD, M.-F. ..., 9.6 p.m.), “_’ﬁTE ME. eIl
9. News, Wenther (11 pm %, 8. Scarch for Tomorrow, WHIY, 10. :;"f};—h for TE'“*D"'JW- KRLD, e 10. i:f;_;_FFt;;l..FMru':- (1t p.m.), P
WERNS., M-F. cisssranansnsnvan 11.3 M.-F. Ws B S R L t ‘Iapﬂxluniniﬁ ----- . e T e e e 2
0. Weather, Sports (6:45 pml 10, Secret Slurm wrrw M. F ....15_"i
WIVN, M-F. oovvvievneenend 108 | 10, Edge of Night, WBTY, M.-F, .,.153 0 Weekl TOP FEATURE FILMS
nce Yreekly Once Weeakly
10P FEATURE |:||_Hj TOP FEATURE FILMS 1. 20th Century Thester, I. Action Thesler, WATE,
WFAA, F-11:000-12:00 mid. .,..10.4 To-6:000-T:00 pomw, ....... —L
Once Weekly Onca Weekly 1. Western Theater, KRLD, 1. Cinema Clrele, WATE,
1. Warner Brothers, WIVN, L ‘Allllon § Movie, WBTY, . 53304530 P ...eninninn..., B SoS0-T00 pam, ... ..,e.... 200
B-T:M-%00 pot. .....000s RS b | WLl M-12:00 mid. ....coonnsesllF 1. Saturday Playhouse, 'H'FAA. 3. Saturday Thealer, WBIR,
1. Miflion % Movie, WIVN, Mulli-Wulr.!y S5.-3:45.5:3 pm, ..... . B9 Bo1:30-5:30 pm, ... ....., saanes 98
S-10:M-12:00 mid, ............12.4 1. Late Show, WBTY, 4. Chunnel 8 Theater, “'I!'.ﬁ.-'i 4. Star Western, WIVK,
3. Gold Cup Thester, WLW-C, M., Th-S.11:30-12:00 mid, ... 14.8|  Sue-10:00-12:00 mid. ....... vee BT S-130-4:00 pom, ..., R r
"] 8.-6:00-T7:30 pom, ..... cans DB M i Movle, WRTY 5, Unlied Artists Theafer, WFAA, K. 5 Star Western, WIVK,
4. Sunday Showboat, WIVN, 1 ““';}‘ ;,'ml':‘_'"; i 9.2 §.-11:00-12:00 mid. ......... vee B4 B.-4:00-7:00 pom. .......00000. BT
Su.-10:30-1:43 pam. . ...oooae... B ol pray : e s Multi-Weekly Multi-Weekly
5. Double Feature, WBNS, =5 TOP SYNDICATED FILMS 1. Million $ Mavie, KFIZ, 1. Movletime, WATE,
ﬁ.-lﬂ.—'h"‘ Fq?’q EEERREERE T LT RN u L n F.Imlnk rmm‘l M‘ﬁ'll‘:’“"ﬂ! F-ll- o l-l" MFF-. 5“1".1!5:“-]31“. mld- 1.|.|-.I|!'|-i
Multi-Weekly A“;E wm'\fl'r-i'ﬂl 23| 1 Nighttime Movie, KRLD, 2. Movie Matinee, WATE,
L. Western Roundup, WBNS, { et B Ll LA : T.-F., Su.-11:00-12:00 mid, ..... 8.2 M.-F.-1:00-2:30 p.m, ...,,......10.8
M.-F.-5:00-6:00 powm. ...........142| 2. Walerfront {’“Eﬁ.h WETY, 3. Starlight Theater, KFJZ, 3. Feature Theater, WHRIR,
2. Armchair Theater, WEBNS, TN . POCAMPERIERI TR . = M.-F., Su.-10:15-12:00 mid. .... 5.3 M.-5.-11:00-12:80 mid. ......... 9.1
M.-F., Su-11:15-12:00 mid. .... 89| 3, Hudson's Secret Journal 4. Matinee, KRLD, 4. Late Show, WIVK,
). :‘:::! :lm l';‘h:-ln, WIVN, 23 (MCA), WBTY, Th.-5:00 . ..51.3 MF . -4:00-5:45 prr, ......00... B Foo S5.-10:45-12:00 mid. ......... 21
ek L=A] ¥ P ..iosssasense _!_ ““I‘jm H.I'tln“ “‘Fhﬁ
4. Selence Fletion Theater IIIﬂ. 1
e B c3|  WBIV, suT00 ... 4w MoFe12:00-3:00 pom, o 4T TOP SYNDICATED FILMS
K. Home Theater, WIVN, g, ;imrlt:l'ra (NBC), WEBTY, ik TOP SYNDICATED Hl"ﬁ L :“3:,;; n:llh;hh::;:: (TPA), -
= .= [ § - IR R R N ] r . =T FFPEN T e TR,
ML-Fo=11:15-12:00 mid, ..... T @ t?H. HBC:' WHTV, 1. Code 3 {ARC), KRLD, T.-8:30..20.8 | 2. Highway Patrol {zln, WATE,
TOP SYMDICATED FILMS TR0 40| % Studlo 37 (MCA), WFAA, R e A R e 16.8
o o el I < T e 19.8| 3, Wild Bill Hickok (Flamingo),
1. Highway Patrol (Ziv), w.:qg. 6. tPatii Page {ﬂlmmubll-ﬂ. 3. Dr. Hudion's Secret Jouwrnal WATE, M-&:80 ...............%.3
g P L PPN . WHIV, Fo6:43 ...........00...400 (MCA), KRLD, T.-7:30 ........ 19.3| 4. Frontier (NBC), WATE, )
1. San Francleco Beal [EESI. B. Frankie Laine Show {Gulld}. 4. Highway Patrol (Ziv), “'F-l.ﬂ-, A e S R | |
WENS, Su-9:30 | .. 26.7 WBHBIY, Th.6:4% ....cvvsernnss 9.0 " W.-10:00 ..16.3| 4. Frontier Doclor lHnllrwnnm,
3. Sherilf of Cochlse (NTA), - , " Dr. Christian (Ziv), WFAA, WATE, E.8:30 ... ........... 6.3
e I | Bioaciol M il o Y g4 - i ceeeesnerinss163| 6 Count of Monte Cristo (TBA),
4. Man Called X (Ziv), WBNS, . i Gutid 8. Sheriff of Cochise (NTA), WATE, W.-6:30 , .15
e R e 34| 10-JmRY ST {”:J » ape| - WFAA, TA10:00 ....ooii..00 160 7. Superman (Flamingo), WATE,
5. Rosemary Clooney (MUA), r Dap ATWESAEN tresassannafn | 6. Sclence Fictioa Thenter I{Iw}l, W.-6:00 , L.a38
WITVN, T.1:00 ...... oo ...209| 11, Superman (Flamingoy, WBTYV, WFAA, £.9:30 , ) cee 160 B My Little Mdmh- {mmlnjh
8. Guy . cmbardo (MCA), WBNS, L T30 coavovaiinnniiieens. 3081 8 Frontier {NBC}, WFAA WATE, T., 5.-7:00 . L300
S50 | . 9.4 12, Buffala Bill Jr, (CRHS), 5.-7:30 . vensssens 13| 9. Cisco Kid (Ziv), 'Ill'l.',-\.TE
7. Crunch and Des {NHCJ. WBT\E WHIV, 5.-11:00 a,m. ....00e...30.0( 9. Man Called X [Elﬂ, F6:00 ..... AT 1 (1.
T ... LIBY WFAM, 5.-7:00 . o L1430 10, Annie Caklev i.[.ﬂ": . WBIH
8. Soldiers of Fortuns {MLA}. i f._,“:;’-}i':' of Forune (MCA) 54|10, Star and the Story. UII-fﬁ-:I.-.IJ. M.-T00 ... 3 sl
WBNS, W.-6:30 g | K N WHLY, WFAA, M.-10:00 . ..14.0| 11, Code 3 mnc;. wam
9. Annie muley (CHS), WENS, 14. *Ek;’m[“ (Mabisco), aqg| 11 Ciseo Kid Ziv), WBAP, ThaT:H0 vt ceevinener 60
1-J|_Em a4 ke pEE SRR lin M‘ e g Th'ﬁm s EEEwE sFEAEERdEE 1||+|1113-5 I:- HHFI-'.E'. Sqllld IJ'.B-L]‘.
0. wild Rill chtn]: {F!lmlngﬂ], 15, Cisco Kid (Ziv), “Bl\’ F-‘ JH 27.5 112, Fabian of Scotland ¥Yard WBIR, P.-T:00 ..... . a4
WHNS, T.-6:00 , vavesrrss 170 16, Wild Bill Hickok (Flamingo), (CBS), KRLD, §.-10:00 ........13.3| 13. Dr. Hodson's Secret Formrnal
11, Litle Rascals (Interstate), WHTV, W-530 ..............248] 13. Kit Carson (MCA), WBAP, (MCA), WATE, Su.-5:30 __ ..., 238
WHNS, M-F-4:30 ............165 ' W., F-6:00 ....... ..12.8 | 14, Swudio 57 {Mr;m, w,rrE
12, Range Rider (CB5), WTVHN, 7. E::::;ﬂ?tg?:}ﬂ;t_glﬁf:ﬂml 724.3 3. hla:r! of the Grand {]i: ﬂpry M.-10:30 . LR
T.-6:00 ... JA6.2 h AR y ST (Flamingo), WFAA, 5.-6:00 ,,..12.8 | 15. Susis I'II"‘A:I WHIH WJ III! «21.3
1. Buffaio Bill Jr, (CBS), wT‘-'N 18. Big Playback (Screen Gems), 15. Buffalo Bill Jr, (CBS), KRLD, 16. Dangerous Assignment {h;m:].‘
F. 600 ..... e 162 WBTV, 5-11:15 ....o0oivnne. 240 R LT T A T - WBIR, T.-7:00 . ..., ..21.0
14, Hopalong -I:'_"unld-jr (HBEJ. 19. Hopalong Cassidy {HHE}. 16, Eddy Arnold T[m: {.Echwlmm::}, 17, Dr. Christian l:?nr}. wmy_
WIVN, Mi00 o\ ooensansiess 160" WBTV, WeS:100 ....oio0i0ee00.238]  KRLD, $.-10:30 , i 120 TERATI0 L., 208
will find the films useful in heir

Balaban Offers
Behind-Scene
Films for TV

NEW YORK —— Short “behind

the scenes” films on current theat-
rical motion pictures are being of-
fered TV stations gratis by TV-
Movie News Service, The Firm is a
new operation set up by Bruce
Balaban, formerly producer of the
“Hollywood  Preview” syndicated
show. Balaban’s first offering is a
four-minute film about the produc-
tion of “Zarak,” the current Colum-
bia Pictures release in which
“Ekberg dances for Mature.”

Balaban has tied up with Mod-
ern Teleservice, which will handle
distribution of these “behind the
scenes” films. This fits into Mod-
ern’s normal operation, distributin
various industrial films free to T
stations. Balaban believes stations

loca daviime shows and also as
openers to their fealure [ilm pro-
grams,

In addition to these films, Bala-
ban is offering stations a ‘varied
line of merchandising aids for their
feature films. He offers star photos
and current sound tracl recordings.

These offering are made in a
semi-monthly  newsletter, which
also contains anecdotes abaut
Hollywood and programming and
merchandising ideas by which sta-
tions can make tie-ins with current
theatrical releases.

NEW YORK — Bernard L.
Schubert, Inc., has worked out a
deal with The Reader's Digest
whereby the magazine will carry
a listing of every station playin
“TV Reader’s Digest,” which Schu-
bert distributes. The magazine will
also list plavdates and sponsors for
each station. Schubert has sold
%he rerun series in 50 markets so
ar, B -

Gross Gets Rights
To Dane Kid Show

COPENHACEN, Denmark
——Hal Gross, New York TV pack-
ager, has ar*quu-a-::'l the U.S. rights
to Denmark's most popular chil-
dren’s TV series. The title trans-
lates rnugl:ﬁ as “Weather Stories.”

Cross will return home with a

ilot film in English March 1. The

ramatic format hinges each tale
pn exotic weather conditions.

Wormser Ankles KTLA

HOLLYWOOD — Howard
Wormser left his post as head of
ETLA's press department to enter
tte magazine puoblishing FHeld.
Wormser joins Wayne Berk as a
partner in publishing “Hollywood
Talent Emut Wﬂrmsers duties at
the Paramount Pictures TV station
will be absorbed temporarily by
Jim Rue, head of L"I'LAI promo-

tion deparhnenl:

starring

John HﬁRT
Lon CHANEY:

James Fenimore Cooper's all-
family classic has a readye
made audience. Howkeye's
everybody's idol! Thrilling
outdoor action—an "Eastern”
filmed on location in actual
French-Indian War Country,
You get better sponsor idens
tification, Excellent markets
still available, Wire or
phone collect right now for
your markat before another
sponsor beats you fo it

Television Programs of America, Ine.
m M.ﬂiﬂl‘l ﬁ“-l N- Y- ﬂ L Pl.“ 'E'zlm

FEBRUARY

HEART SUNDAY

Welcome your
Heart Fund
Volunteer

-

www americanradiohistorv com
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"1 hear you,
Oid Boy.”
55 5 maans
SALES
SUCCESS
STORY and
“MARGIE” and
“TROUBLE
WITH
FATHER™
prove (fl

25 West 45th ‘5t
MNew York d&6, N. T.
PlLaza 7-0100
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SPA Pubs May Take Over

Pic Income Administration

Move to Collect

Film Performance

Money, Traditional ASCAP Baby

NEW YORK—Film perform-
gnce money may fall under the
administration of the Songriters
Protective Assoviation and the
Harry Fox office, it was admitted
last week by highlv-placed writer
and publisher execufives. Tradi-
tionally administered by the Amer-
ican Society of Composers, Authors
and Publishers, performance
money accruing from films has
been  disappointingly . small  for
years.

Abel Baer. president of SPA,
stated that the possibility of SPA
assuming the collection of film in-
come on behalf of writers was
delinite, but that development of
this idea had not vet erystallized
becanse of the crowded SPA
agenda. Speaking of the necessity
of safeguarding all facets of in-
come accruing from a copyright,
Baer said that “SPA is becoming
the watchdog of the industrv.” He
added that "evervbody passes the
buck, but that SPA was gald to
assume these problems.”

A similar confirmation was ob-
tained from publisher sources.
*You are not smoking any pipe,” it
wias stated. in response to a query
as to whether publishers were con-
sidering the establishment of their
own film peformance rights
set-up.

Abel Baer mentioned that it had
not yet been determined whether
SPA would tackle the matter on
its own, on behalf of writers, or
whether it would trv to act in
comjunction with a pu[-jifshmﬁ' rep-
resentative, such as the Harry Fox
olfice.

Problem of how writers and

Victor Inks Bing
For Jazz LP

NEW YORK—RCA Victor has
inked several significant new artists

pacts in the pop and classical
fields.
Pop-wise, Bing Croshy was

signed for a one-album deal, ne-|

gotiated for Victor by jazz depart-
ment chief Fred Reynolds. This
calls for the Groaner to cut a set
of jazz classics accompanied by
Bub Scobey’s Dixieland crew, Slic-
ing will begin this week on the
Coast wnder the snpervision of
Victor's Dennis Farnon.

The company also has signed its
retiring musical director, Henri
Reni, as a recording artist (see sep-
arate story), and Paunl Evans, a 19-
vear-old rock and roll warbler
from New York.

In the classical category, Vie-
tor broke its long-standing front
against chamber music with the
pacting of the all-star Festival
Quartet. At the same Hme, the
company  indicated that other
chamber artists would be added
in the near future. The Festival
group, whose main activity centers
at the Aspen, Colo., Festival and
Music Schnol each summer, con-
sisls of William Primrose, wviola:
S#ymon Goldberg, violin, Victor

{Continned on page 30)

formances has grown increasingly
acute, since Judge Vincent Leibell
rendered his decision some vears
aro. Prior to the Leibell decision,
ASCAP collected a per seat tax
from exhibitors. Leibell ruled this
out, the decision stating it was il-
legal to levy a tax on the produe-
ing and distributing ends of the
| film business.
| No Overall Set-Up
Currently, no overall agreement
with the [ilm studins exists, One
publisher active in the film musie
field stated that in the last several
vears, deals beinween publishers

publishers can best tackle film per- |

and film studios have contained a
contingency clanse: shonld ASCAP
fail to conclude a general per-
formance rights contract within
one vear, a siun, generally equiva-
lent to the syvochronization right,
would be paid to the publisher,
This particnlar publisher stated
that this mode of direct dealin
between publisher and studio lmﬁ
worked to his advantage, In the
old davs, performance funds ac-
| eruing from studios went into the
general ASCAP pot, and there was
1o attempt at segregating these
]'fundﬁ. “Iasmuch as the vard-
(Continued on page 54)

By BERNIE ASBELL

CHICAGO — Bemington Rec-
Lords, followimg months of quiet
| preparation, exploded a new Jow-
price LP label, Masterseal, and an
' ambitions rack-jobbing operation in
'major grocery chains in Chicago
Thursday (7). A week cadier it
was launched in Detroit and a new
Narge city will be invaded each
week in upcoming months. The 12-
inch LP's, a catulogue of 15 in all,
are priced at $1.49,

Out of a helty advertising bud-
Ip.’f."t, more than $20,000 in each
lof the twe cities, to launch the
E];‘tbel, the maost significant Feature
is the heavy coin expended for
disk jockey spot armonncements
with the clear understanding that
tdeejays wonld program the new
disks profusely. In Chicago, dee-
jays enlisted on one kev stalion
alone, WCN, included Jim Louns-
|h1:|r3'. Eddie Hubbard, Norman
Ross and Steve Schickel. Others
were lined nwp on WMAQ and
WBBM as well as Norman Ross on
WBKB, a TV station. Biggest
single advertising wallop was a
bwo-page spread in the Chicago
' Tribune Thursday, costing over

Remington Records
Bows Low-Price LP

New Line, Masterseal, to Go for $1.49;
Ambitious Rack-Jobbing Used in Chicago

1 84,000, and a page in the Sun-
| Times.

Distribtion s F‘.‘it'Tl'Iﬁil'Fl}' thim
the 230-store National Tea chain
here. In Detroit, the deal is with
Wrigley Stores.

(Continued on page 30)'

ASCAP MEET IN
HWD. FEB. 28

\ HOLLYWOOD — The
semi-anmul dinner and busi-
ness meeting of the American
Saciety of Composers, Authors
& Publishers (ASCAP) will be
: held here February 28 at the
i Beverly Tlills Hotel, Meet
| was disclosed by L. Wolfie
Cilbert, chairman of the So-
cietvs West Coast comumittee,

ASCAP President Paul Cun-
' mningham. along with Herman
v Finkelstein, Ceorge Holffman
andd Sanl Bourne are scheduled
to altend the meeting, Annmal
report of the Society, in addi-
tion to a report on Lhe recent
special general meeting held
in New York are expected to
be ou the agmlﬂa.

McGuires Get
‘Multiple Disk
Push by Cordl

NEVW YORK—Taking a leaf
out of the Preslev-Belafonte book,
Coral Records this weck got on
| the multiple singles release band-
twitgon with the issue of a MeGuire
»Sisters disk of “I1e Cot Time,” and
CBloe Skies.”

| This release follows by Tess than
Monr weels the issue of the tiio’s
“Kid Stufl™ — "He's Gone” sliving
st now starting Lo move ont. The
diskery is kicking off a strong push
on bhoth disks, with the sisters
|sluted 1o cover a broad cross sec-
Hon of Eastern jocks starting Thurs-
cday (14). Gals will push both disks
(Continued on page 40)

Cleffers in Ring

For New BMI Bout

By MILDRED HALL

want a reprise bout with Broad-
cast Alusie, Inc., this time wilh
Senate Commerce Commillee as
referee. SPA’s Washington repre-
sentative, Walker Bue], reportedly
will offer some new angles not
brought out at House anti-trust
hearing in New York last fall, but
is not vet ready to disclose them.

BMI Jawvers would also like to

WASHINGTON — Songwriters |

BMI Legalites Also Eager for Return
Match With Solons in Referee Slot

ttell it to the Senate group, whose
lengthy hearings on television last
session did not take up the Broad-
cast AMusic angle. BMI legalists
point to recent failure by ASCAP
songwriters to repeat under oath,
in  court,  their  [{ree-wheeling
charges of pressure and bﬂ}‘l‘.‘ﬂtt
made against broadeasters during
the Celler (D.. N. Y.) hearings.
Backgroumding the songwriter-
(Continued on page 40)

DEMAND AHEAD OF OUTPUT

HOLLYWOOD— Are sales run-
ning away from production?

The accelerated volume of disk
sales achieved by the record in-
dustry in 1958, with indications of
continned growth during the enr-
rent year, has cued widespread in-
terest in  mounting  production
problems disk manufacturers ap-
pear to be rnnning into. The ques-
tion is posed by mumerons trade-
sters, not as an acute sitnation but
certaimlv one that bears serious ob-
servation, they declare,

Increased sales by all the major
record companies and independ-
ents, particularly during a peak
season when several firms Eiw
million-plus record sales going for
them, can and has caused a serious
hottleneck at the record pressing
level. It's axiomatic in the disk
business to get out on the market
as fast and with as muoch disk
product as is possible when a hit
is breaking.

The current pressing situation is

indeed a curious one which finds!

Mounting Disk Sales Point
Up Problems in Production

record firms farming off their cus-
tom acconnts to less active press-
ing plants in order to be able to
handle their own production. This
is currently the case of man
firms, ie., Columhia, BCA Vie-
tor, Capitol, ete. Virtually every
major plant in the country is cur-
rently working on a 24-hour
aronnd-the-clock basis, with no let-
| up in sight. Plant managers in the
' Hollvwood area report they are
overloaded with production sﬂifted

(Continned on page 30)

YOUR NEXT MILLION SELLER!

PATSY CLINE %

WALKIN' AFTER MIDNIGHT

9-30221 & 30221

¥ |madge had

White New Nat.
Sales Head of
Col. Phonos

NEW YORK—Jumes F., Wlite
has been appointed national sales
manager of Colnmbia  Phono-
graphs, according to an announce-
ment last week by James Sparling,
general manager of Electronie
Products for the Companyv. The
appointment  of White [ollows
shortlv upon the exit of William
F. O'Boyle, who recently left Co-
lumbia to become manager of Cap-
itol Records’ ]}]iﬂllﬂﬁrﬂ.]'ﬁl division.

White has had a highly success-
ful career in electronics, with such
posts as general sales manager of
Crescent Industries, Inc., where he
was responsible for all phases of
the sales push on tape recorders
and phonographs; CBS-Columbia
Contracts Division Manager, where
he directed production, engineerin
and service operations; F_!'."l‘li.‘l':'ﬂ
manager of Grav Audograph, man-
ufacturers of dictating machines,
and sales manager of the Andrew
Corporation, producers of compo-
nents for radio and TV truns-
mitters,

White will headquarter at Co-
lumbia Records’ New York offices.

Plan Hillbilly - |
Overseas Trek

NEW YORK—Country musie,
corrently making a strong come-
back domesticallv, will invade
Europe on a grand scale on April
1. Package, entitled “A Concert in
Country Music” has been set np
by RCA Victor's veteran country
disking chief, Steve Sholes, and
will consist entirely of Victor art-
isls.

Going along will be artists Jim
Reeves, Jim Edward, Maxine and
Bonnie Brown, Hank Locklin, Del
Wood, Janis Martin, the Wagon
Masters ork and emsee-comic Dick
O’'Shanghnessy.

Package idea originated via a
two-way request from the U. 5,
Army and the Victor distributor in
Germany for American country art-

(Continued on page 30)

Denies ‘Door’
Injunction

NEW YORK — Federal Tudge
Archie O. Dawson last week denied

a motion for a preliminary injunc-
tion brought by Trinity Music and
Dot Records against Mercury Rec-
ords. The action had been bronght
by the plantiffs in connection with
an alleged Mercury album project
involving the title “Jim Lowe Sings
Behind the Green Door.” Trinity
is the publisher of the hit single of
*The Green Door,” sliced by Jim
Lowe on the Dot label.
When the action was originally
filed, Mercury Records’ Art Tal-
:i;nied any intent to
proceed with such an album. In
the decision, l]udge Dawson held
that, “In the face of these denials

and in the ahsence of competent
proof that the defendant intends to
use the title complained of, there
would seem to be no proper basis’
for the issuance of an injunction
in the form sought.”

www americanradiohistorv com
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Vox-Paris
Own French
Distrib Org

PARIS—Vox Records, which has
been represented here during the
past several vears by Pathe-Mar-
coni, will open its own  distribut-
ing organizntion, Vox-Paris, on
March 1

Since the purchase of Polvdor
several vears ago by Philips, Vox
has been manutactured and dis-
tributed by an outlit named Pathe-
Vox, actually a snhﬂ{imr}' of Pathe-
Marconi. which is the local arm
of the British-based Electric and
Musical Industries, Ltd. Previously
Vox (American) had a reciprocal
arrangement with Polydor
(French).

In addition, Vox President
Ceorge Mendelssolin, who makes
his headonarters here, has signed
a deal for pressing and distribu-
tion of his Vox catalog in Chile.
His rep there will be Sureo, Lid.,
IIEI!(I.(‘LF by Diego Coluboff.

On the artists and repertoire
frout. Vox has lavnched a chamber
music series featoring the Austrian
pianist, Friedrich Wuoehrer, and
American cellist, I]nseph Schuster.
I'irst release will be a coupling o
the Strauss and the Brahms F Ma-
jor cello sonatas. The <duo also will
do the entire set of Beethoven
cella sonatas.

Dot Records
Names Smith
To New Post

NOLEYWOOD — Dot Records
continned hroadening its scope last
week, naming R, J. (Bob) Smith to
the newly created position of di-
rector of distributor relations.

A Midwest promotion man for
the firm for several years, Smith
will liencefosth make his headquar-
ters liere, reporting to Dot Presi-
dent K mrh Wood. In his new
asstgnment, Smith will be respon-
sible [or direct contact with the
firm’s distributors in 33 key cities.
He will continve to be active in
manyv phases of disk jockey and
dealer promotion as weli Cunent!
organizing -the operation of Dot's
first company-owned branch in
New Orleans, Smith will remain

ir that location for another month, |-

and subsequently move here,

Rocky Rolf, with RCA Victor for
seven vears, replaces Smith as Mid-
west promotion divector, while.Bob
Creen will man a similar post in the
South, replacing Webber Parrish
who has been inducted into the
armed forces.

ist Pop Price -
[ape Hits Mki.

NEW YORK——The first move
to bring pre-recorded tape into a
popular-price class was made last
week by Phonotapes, Ine. The out-
fit has released its first reels in a
new “Cameo Secries,” to sell for
$2.08 each.

According to Phonotape exec,
Cene Bruck, the new series paral-
lels in principal the extended-play
disk record. The works released
are sliort selections, and each reel
runs about 16 minutes. Like EP’s,
thev are aimed at the younger
buver, with the limited pocket-
book. Also like EP's, some of the
selections are the “cream” extracted
from the regular-line $6.95 and
$8.95 reels, and others are com-
plete short works that are avail-
able only on the Cameo Serles,

Bruck stated that dealers will
get their full discount on this se-
ries. In this respect, it differs from
the previously released Phunutn‘:}:oﬂ

(Continued on page 30)

|MAESTRO MAKES

A BOO-BOO

BOSTON — 5Shy, gentle
British maestro George Mela-
chrino wore a red face around
town one dav last week, and
he couldn’t place the blame
on the brisk New England
air.

It seems that the Victor
recording artist was making a
disk jockev tour and one stop
wag WVDA, where . he was
being interviewed by Joe
Smith. Smith queried Mela-
chrino regarding the aim of
his tour.

Replied the visitor, “I'm
here to meet friends and make

people.”
e malaprop brought a
titter from Mrs, Melachrino.

Yictor Inks
Henri Rene
To New Pact

HOLLYWOOD—Maestro Hen-
ri Rene inked a new recording con-
tract with RCA Victor last week,

fland at the saume time resigned his

berth as West Coast
repertoire director.

artist  and

temt*ding contract to perform as
an artist only, and will return here
to devote more time to work in the
maotion  picture and television
fields, A wveteran RCA staffer,
Rene has been with the company
as an a.&r. man [or the past eight
Aears.

A replacement for Rene is vet
to be named, with Joe Carlton,
i:rop singles a.&r. chief arriving

last week to interview a num-
ber of candidates, Buddyv Breg-
man, & previous nominee [or the
post, is reportedly no longer being
consid for the job.

While here, Carlton along with
Hugo Winterhalter, will record Ed-
die Fisher, Dinah Shore, Kulh Dip
Singh, Tony Martin, Kay Starr and
the Decastro Sisters.

Rene signed a new three-yvear

NEW YORK — Nearly $200,-
000,000 worth of disks of all cate-
gories were sold during the first
nine months of 1936, according to
a guarterly report of record sales
hy factories, issned by the Record
Industry Association of America.
On the basis of this report for
three-quarters, it would appear
that the total dollar volume for
the vear 1956 would surpass
$260.000,000. The figure could
actually  go Dﬂl‘lsldﬂrﬂﬁl higher
'ﬂ“[‘{' more 'I.]'Iﬂ.ﬂ OrHe- q'l'lﬂ.'l'tﬂr F
vear's total business is normall
done during the final three- muntﬁ
r.l'i.llllf.r

The actual figure of $193,000,
000 in sales eompares with $1386,-
000,000 during the same nine-
manth period of 1955, representing

a gain of over 40 per cenl. l

In unit figure:s there  were
marked trends toward decreasing
sales of 78 r.p.m. disks amd a cor-
responding incrcase in 453 r.pon.
sales, Eﬂlis of the 10-inch 78
declined from 33 million in 1955
to 21 million in 1956. a decrease of
about one-third. On the other
hand, 45 r.p.m. singles increased
from 43 million in 1935 to nearlv
56 million in 1956. At the 12-inch
album level. unit volume almost
the | exactly donbled, from about 13
million in 1955 te better than 26|
million in 1956. All these figures|
TE']}T'EHE'IIL' nine-month  comulative
totals, but the trends of the diree
tion uf the business are nnmistak-
able.

Unit-wise, the LP share of the

NEW YORK——Rock and roll
}HIIF'{ Broadway this month with
two big stageshows and three
r.&r, movies scheduled to open on
the Main Stem. Deejay Alan
Freed, ‘-:‘:’1’\5 will emsee the N. Y.
Paramount Theater's first rock and
roll stageshow, in conjunction with
the screening of his movie, “Don't
Kuock the Rock,” starting Februa
22, Jocko Henderson local WOV
clte; w, will head up another r.&r.
\mgm]um+qlsu a first—at Broad-
way's Loew's State Theater, start-
ing  Febroary 19, Meanwh*le.
Jockev Tommy (Dr. Jive) Small,
WWRL, is taking another rhythm
and blues stage unit into the

STEREO SOUND GETS ‘EM

HOLLYWOOD — Sterenphnnic
sound and stereo tape equipment
appeared to be the In hlight of the
1957 High-Fidelity Music Show
held at the Ambassador Hotel here
last week (Febroary 6-9), with at-
tendance e:..Fnected to pass the
40,000 mark tor the event,

Sponsored by the Institute of
F.ll Fidelity Manufacturers, the
| show had a total of 68 txhrhﬁﬂﬂ

40,000 Attend. Hi-Fi
Music Show in Hwd.

participating, with domestic and
foreign manufacturers dlﬂ%lavfng
every conceivable high-Fidelity
product. Show was restricted to
manufacturers of components only,
tho a number of exhibitors dis-
played r:::-mpiete packaged assem-
blies.
Unlike former hi-fi fairs here,
there was a noticeable lack of rep-
{Continued on page 30)

R&B.Is Broadway's
Current Lullaby

¥ | roll movie=features a flock of r.é&r.

Apollo Theater in Harlein, begin-
ning Febrnary 22,

Film-wise, rock ana roll kicked
off to an early start last week,
when the new Jayne Manshield pic,
“The Girl Can’t Help It,” opened
at the “oxy Theater liere, The
picture=first big-budget vock and

Hichard,
and

artists, including Little
the Platters, Fats Domino,
Gene Vincent,

Munev-\wse the rock and roll
artists “never had it so good.” It's
a seller’s market, and Freed, Ilen-
derson and Small reportedly are
offering considerably more money
than usual to the top acls in an
effort to line up potent bax office
bills for what promises to be a

(Continued on page 30)

Belafonte Sets
New Pub Firm

HOLLYWOOD — ITurry  Bela-
fonte firmed the organization of
another music publishing firm last
week, setting Elara Musiec Corpo-
ration (ASCAP) as a new entry and
naming veteran tradester Jesse Stool
to supervise its operation.

Stool will make his headguarters
here, with the appointment of an
Eastern representative under dis-
cussion,

TS b ey
P +Whm~hhﬁh~3\'b§hﬂ$ﬁq

mmmg. . march 300 !
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The Billboard’s
Spring Merchandising " Issue
and Dealer Survey of the 1956

Phono grapll- Radio Business

active muterial, for removin

1
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Disk Sales Close to $200 M||
For First Nine Months of 1956

78’s Vol. Drops; 45s Hypo;
LP’s Account for 60% Sales $$

tatul -bnsiness rose from less than
15 per cent in the nine-rmonth 1958
perind 1o hetter than 26 per cent

' for the same time segment in 1956.

Dollar-wise, however, LPs in-
creased from 44 per cent of the
total 1955 market to over G0 per
cent in the 1956 Ffirst three-quar-
ters.

Figures from all major record
companies and a rmmber of ndies
were nsed in compiling the report,

Must Warn of

Radioactive
Materials

WASHINGTON — Two firms
selling  devices Emp]ﬂ}"lng radio-
statio
electricity from phonograph rec-
ords. have signed agreements with
the Federal Trade Commission not
to sell the devices without accom-
panving them with a warning of
possible danger. Eby Sales Com-
pany, N. Y., and Mercury Scien-
titic Products Corporation, L. A.,
have acreed not to advertise their
prochuct as “safe” and to imprint
warnings that the radium EI.E[EIIE
element used should mnot. be
toniched, to avoid possible harmiul
effects.

* The Iirmﬁ,

which manufacture
“Stati-Mute,” and “Mercury Dis-
Charger.” respectively, were told
by FTC that while the products
contain only minute amounts of
raclium sulfate, inhalation or inges-
tion “in amounts however minute
are cumulative.” FTC wants firms
to warn users to k it away
from the children. e devices
containing the radium sulfate are
clipped to the pickup arms of
record players.

Capitol Adds
Fred Waring
To lts Roster

HOLLYWOOD — In a move
deemed particularly  significant,
Capitol Records last wee added
the veteran Fred Waring orchestra
und chorus to its talent roster.

Wiaring, a Decca recording art-
ist for almost 20 years, is scheduled
lo primarily be featured as an al-
bum star, tho he will wax ;:n::»ipf sins=
gles as material presents itself. .

* Waring thus joins an ever-grow-
ing list of other artists who pre-
viously  were Tun&]-serm Decca
pactees.  Among se are Guy
Lombardo, the Andrew Sisters,
Dnm:.' Kaye, and Les Brown, the
latler a former Coral artist. Bing
Crosby, altho not a Cap recordin
{Continued on page 30

Decca to Plug
‘Midnight’ LP’s

NEW 1"31—1!{ —— Decca Record
has lined up a strong all-level pro-
motion in mnnentlun with its new
multiple album “Midnight Series.”
Kicked off last week, the seven
package set will get promotion
beamed at jocks, dealers and con-
sumers, in the successful pattern
set with the 153-album Holiday unit
last summer.

A specially designed jockey sam-

'pler contains selections from all

seven sets, Dealers will get color-
ful point of sale material, including
mounted lithos and streamers. The

{Continued on page 30)
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ganadu Sets Music

License Tariffs

By HARRY ALLEN
TORONTO—A wide range of
locations are subject to payment
of license fees to Composers,
Authors and Publishers Associa-
tion of Canada, Ltd., and BMI

We're On

Canada, le,é&flﬂ ttilllu tariff Tﬁ_
cently approv y the Copyright
1 gn:m’]_

Appea
&PAC may collect license fees

in spots where music is provided
solely for the benefit of employ-

the Ball!

RIDGEWAY MUSIC

Thanks YAl

From The CASH BOX BULL'S-EYE of

January 26, 1957:

“SUGAR BEET” (2:30)
(Tannen BMI—B. Bryant)

“(I'LL BE WALKING) ALONE IN
A CROWD” (2:30)
(Ridgeway BMI—E. Woolford, King)

PEE WEE KING

(RCA Vicler 20-6793; 47-67%3

® Pee Wee King's outfit, 8 top money-
maker among the bands throughout the
years, comes up with a deck that has the
makings of another “Slowpoke.” ]
the newest slicing, “Sugar Beet” dupli-
cates half the success of hiz tremendous
pop-couniry smash, Pee Wee will have a
big hit on his hands. I
guick beat novelty charmer on which
King's band tastefully showcases a top
noteh voeal effort by Lee Russell and the
Coquettes, -
Walking) Alone in & Crowd,” is a tearful,
slow-moving lover's ballad that the crew
portrays in heartfelt fashion.

And i

It's a tantalizing,

The lower deck "(I'll Be

Upper lid

ig the one to watch,

ek 2

OF Newr RECORD RATINGS
8Y THE TRADE PRESS

ANOTHER LOVE HAS ENDED

{Ridgewey-lu Tal)

CHUCK mn.tm}
SHORTY LONG (Victer)
BOBEY BARE (Cepitol)
CLIFF CROFFORD (Tolley)

Mliboard | Cash Bex
Bpctiight Best Bet
78 B
iVery Good)
L] B i
{Very Gocd)
T2 B
1Very Cood)

FOR PROFESSIONAL COPIES -

RIDGEWAY MUSIC—CHAS. ADAMS

S0B7 Sunset Bivd.

Hellywood 28, Calif.

Prices go up March 1. -

BOX 4, STA. C

SONGWRITERS—PUBLISHERS

Professional demo records—6 Vocalists (male-femalel. Vocal Groups of all types—
1T Instruments—45 or T8 HI-Fi Eguip. Flane or Organ & Vocal: )
add any or #ll thesa instruments for $2.50 each per scng—Cuitar, Clarinet, Bass
Fiddla, Steel Guitar, Sax, Violin, Accordion, Drums,

DEMONSTRATION RECORD COMPANY

Song, 39.00;
Writea for free info shest.

LINCOLN, NEERASKA

SAVE MONEY

ORDER YOUR
BILLBOARD
SUBSCRIPTION

TODAY

The Billboard, 2160 Patterson 5t., Cincinnati 22, Oh

Plecte enter my subscription to The Billbeord for one full yeor (32 lasves),
| enclose $13 paymeni (soves $3.20 on single copy rotes)h

] i
| i
] 1
| :
|

: [0 poyment snclosed O bill me &3 -
i ; ]
) MName !
: '
: Cccupation or fitle :
[ ]

X Company E
: Addres :
3

= City Zonae State :

ees, Including factories, business
offices, banking institutions and
stores, The scals, based on the

mises, begins at $15 for under
00 employees. Top flat fee is
for 499 employees, when a charge
of $75 is imposed. For each
employee over 499, the rate is
15 cents an employee.

For establishments mnot falling
under the sbove group, a sum
equal to 4 cent of the gross
amount paid or payable in 1937
to the person supplying the music
is to paid. This is payable
quarterly.

Fifty cenis Is pavable by each
establishment for the right to
“transmit for performance in
domestic establishments by means
of amplifying loud speaker sys-
tems transmitted by telephone
wires or other conductors from
a central studio.”

Even the person supplying the
music is subject to a further
tariff. For any premises not spe-
cifically included, payment of three
dollars must, be made for each
premises. Shopping centers, office
buildings, professional building.
apartment. house and “other mul-
tiple tenancy building” the sum of
three dollars per month for each
device is payable. The tariff be-
comes more complicated with the
installation of a sound system in
supermarkets, wvariety stores and
haotels. '

Steamships are also Included in
the new tariff. Minimmm fee pay-
able per wvessel is $26.25. This

s to $288.75 where the ship
3,000 passengers.

Railroad trains and other pub-
lic conveyance must pay five
dollars a month for each lounge
car, dinning car and club ear,
while $2.50 a month is charged
for each chair car, sletper or
other car or vehicle where music
is played.

Radio-TV Included

The Copyright Appeal Board
approved the collection of $98,-
6468 from the privately owned
stations by BMI Canada, Ltd.
This sum is apportioned amon
the various stations. BMI also
may collect $30,000, from all
privately-owned TV stations,

A schedule also defines the
amount of money to be collected
by BMI from cabarets cafes,
Ef:lm, cocktail bars, dining rooms,
hotel lounges, restaurants, road-
houses, taverns and similar estab-
lishments. The fee is based on
the ampunt paid for entertain-
ment ranging from a base of $10
for $2,000 spent durin_f 1956 to
a top flat g]nf‘ $175 for ex-

ditures of $35,000. Up to

50,000, the fee is one-half of
one per cent of the expenditure,
while in excess of 551},%9, it is
one-quarter of one per cent to &
maximum fee of $750.

Two-tenths of one per cent of
the gross receipts is to be charged
ballrooms, bandstands, dance halls
and skating rinks. BMI is to collect
$6 a vyear for each location in
which music is furnished either by
means of a tape library, record
1 or wire transmission. Pay-
ments are to be made guarter-an-
moally,

Kappy Jordan
Flair Prexy

NEW YORK—Kappy Jordan,
blonde disk promoter, has been
elected prexy of Flair Records and
its subsidiary V.LP, Records, effec-
tive February 1.

Miss Jordan, active in the music
business since 1935, and origina-
tor-hostess of the trade’s annual
Patti Page picnic each summer, is
currently luukinﬁ for & new artist
and repertoire chief for V.LP,

As soon as the post is filled, she
will make a [ive-week tour of 35
key cities across the country to set
up a distribution network for Flair
and V.LP. Miss Jordan will head-
quarter in Flair's offices here. Pub-
licity for both Flair and V.LP. will
be handled by the Marvin Drager
oifice,

www americanradiohistorv com

Coast Musicians

£ | plaintiffs and appoint a receiver.

Win Round in
AFM Court Fight

HOLLYWOOD — Dissident
Coast musicians won a round in
their legal battle with the Ameri-
can Federation of Musicians and
the Music Performance Trust Fund
last week, when the District Court
of Appeals ruled that the Superior
Court “probably does have juris-
diction” in the actions brought
against the union and the fund re-
cently.

ungudge John ]. Ford was in effect
ered not to dissolve the tem-
porary restraining order previously
entered in behalf of the plaintiffs,
which have thus far halted pay-
ments by the record companies
and the TV film industry to the
trust fund. Ford previously had
ruled that his court did not have
jurisdiction because trustee Samuel
R. Rosenbaum was “an indispens-
able part to the action.”

The case is scheduled for a show-
cause hearing on February 21, the
outcome of which may finally de-
termine whether or not an injune-
Hon is issued and a receiver ap-

pointed by the court to handle pay-
ments which might normally gi:: to |
the fund. Regardless of which
party is sustained in the action,
the case is expected to eventually

go to the U. 5, Supreme Court.

The ﬂFpeIIate Court action will|
have little effect on the suit re-|
cently filed by Rosenbaum in New |
York, an action aimed at testing the |
validity of the fund.

During Superior Court hearings
here, record companies and tele-
vision film companies argued they
might be subjected to double pay-
ments should the court hold for the

Attorney Harold Fendler success-
fully argued that they would be re-
quired to make payments to a
receiver only, and not to the trust
fund as well.

"T100 MUCH"

Recorded by

ELVIS PRESLEY

{RCA 47/6800})

Hvis Presley Music, Inc.
Southern Belle Music

"A 600D LOOKING
BLONDE"

Recorded by

EDDY ARNOLD

IRCA 47 /6773)

"MILL AND RANGE SONGS, INC.

Sole Selling Agent:

HILL AND RANGE SONGS, INC.

By You, By You,
By You

Recorded by

Published by
TRINITY MUSIC, INC.

TV’s on Music
Kick in Drama,
Stars’ Shows

® Continued from page 1

the CBS network this month.
Meanwhile, Ed Sullivan has been
spotlighting more and more record
names on his CBS-TV show—as
many as eighi top artists a couple

|weeks ago. The network is also
making plans for some kind of mu-

sical show—country and western
preferred—as a replacement for its
“Moming” program, '

Ellington’s new Colimbia album,

|“A Drum Is & Woman,” will be

spotlighted on the “U. 8§, Steel
Hour,” while Austin has cut sev-
eral new sides for RCA Vietor, .
some of which will be kicked aﬂ

on the Alcoa show.

Theme 'ﬂhlﬂdr -r.;-.f 1.hr :'-i.}m {:fl"‘lru Foe
{.._ n!lr."1::|5-:|;1.:||_- Pr-l:-l:!ut‘.lnr'.

TANASTASIA”
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