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Fairmen on Toes
For New Season

Public Ir.iferesll' Climbing Steadily
Via Mounting Unique Local Appeal

3y HERB DOTTEN

CHICACO — “Our premium
books are in the mail.”

“We're painting our bhuildings,
adding to our grandstand and im-
proving oir sewerage svstem.”

“The steel arrived: our youth
building is going up.”

“We're budeeting more money
for television.”

“Our admission price is going up
23 cents because of higher operat-
ing cosks.”

Reports such as these pour in
from 2,000 communities thruout
the L. §. andd Canada. Spring, for
Fairmen, is here, and the make-
reatly for summer and [all [airs
5 0.

Fair board members, most of
thim serving without pay, are busy.
Wintertime planning is over. Work
on executing these plans has started
for their big event, the big event
of their area.

Fairs are different things to dil-
ferent people. Distant  outsiders
my see them as quaint collections
of pumpkins and cows, but to the
55,000 000 American and Canadi-
ans who will throng to the Fair-
gronnds this season, a fuir is that
and far more, Their accomplish-
ments—in both entertainment and
educational aspect—are as modern
as this mmute.

Kick-olf for the make-readv is
the preparation of the premium

bools. These define the rules for| st :
| Hags, and rich in kinp-sized pump-

' kins,

competitive exlibits at Fairs, wheth-
er for the best dahlia or the best-
ol-lieed in the livestock division.
deaxd Carefully

Breeders, farmers, housewives,
4-H and FFA voungsters, and
hiobbyvists will mull these premium
books carefullyv, They will be given
mni‘ﬂr_' time to decide whether to
make entrv and, if so, on what,

Prizes vary, ranging from 50

Year-Round
Fairgrounds

CHICACGO—TFairgronmnds, once
used exclusively once a year, are
becoming yvear-round centers for
nmusements, trade shows, sporting
events and meetings,

A pace-selter in year-round utili-
ration of its facilities, the Tulsa
State Fair and Exposition at Tulsa
Last vear had a total of 2,103 events
on its grounds.

The May bookings give an indi-
cation of the scope of activities at
the Tulsa plant. Besides minor
league basebull (the Tulsa Qilers
play their Texas League games on
the grounds), the fair during this
month has scheduled junior base-
ball on 153 diamonds, auto racin
wrestling, a rodeo, automobi
sales, picnics, horse shows, and a
one-dav appearance of the Lassie
show and the Lone langer.

| appeal of fairs,

cents for placing third in the quick
cucumber classitication at a county
fair to several hundred dollars (and
a valuable reputation) for the best
of breed in a State fair livestock
show.,

The classifications are many.
Therz are conlests for evervthing
from speed crocheting to  horse
pulling. It doesn’t cost much to
enter and the thrill of triumph is

at. Small wonder tha* the num
ver of entries moun!.

There are other reasons for the
rising number of entries. Member-
gliip in the 4-H clubs and in the
Future Farmers of America has
been rising sharply and brought
many additional voungsters into
the field, and more than ever be-
fore, livestock breeders recomize
how important it is for them to
take blue ribbons.

Interest in fairs has been climb-
ing steadily, and veternns in the
Field expect it to continne to rise,
The reasons rest with the unique

Quite apart from being a com-
petitive arena for ribbons and cash
awards, [aits throw out strong ap-
seal. This appeal varies fair by
nir, sometimes by areas,

Nostalgic Tinge

To the Madison Avenue set, for
imstance, a fair is o quaint, folksy
get-together; peopled  with pic-
turesque  farm  Eamilies, alive in
bunting, banners, pennants and

Percherons and  hamess

(Continued on page 77)

STARS DEVELOP
MEGAPHONE YEN
FOR TV FILM

NEW YORK — There's a
trend among Hollvwood stars
toward confining their TV act-
ing. to live shows while jump-
ing into directing via TV film
shiows, according to Don Tay-
lor, who has abandoned acting
to direct two pilots of pro-
posed [all servies,

"The really big uames of
the picture business, like
Cable, Tracy, Crawford and
Hepburn, will continue to
stay awav from a tax-oppres-
sive venture into more of the
same film making they do year
in and year out,” says Taylor.

“Others,  specifically  Ray
Milland and Ralph Bellamv,
state their experiences with
film series proved mnot too
profitable [from anv  view-
paint.” the aclor continues,
"On the opposite side, the rush
to get into directing has en-
gulled Milland, Gene Kelly,
Dick Powell, Jack Benny, Dun
Dailey, Peter [ orre, Bob
Stack, Burt Lancaster, Greg-
ory Peck and manv othiers, all
of whom have TV shows in
the works:

“The switch gnined momen-
tum when Lucille and Desi
announced the Finale of the
"Lucy” show and the adult
Western pilots finished casting,
Now, evervone and his brother
has a directorial assigument
lined up, breaking their teeth
in on single half-hours of es-
tablished anthologies,” Taylor
stutes. "It's often a financial
sncribice, working [lor less
money and giving up offered
acting jobs, but it seems to
have more of a future.”
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Singing Commercial
Dollars Cue Tin

Pan Alley

Respect

Writers, Artists & Publishers
Climbing Jingle Bandwagon

By JUNE BUNDY
NEW YORK—The once lowly

radio-TV jingle is now a subject of |

respect up and down Tin Pan Al-
ley. Big time writers, music pub-
lishers, record manufacturers and
recording artists are actively par-
ticipating in the singing commer-
einl Feld today, with tunes pub-
lished bv the Amerlcan Societv of
Composers, Authors and Publish-
articularly potent sales-
wise, on the markeL.

Writers of stature—Hoagy Car-
michael, Vernon Duke, Cole Por-
ter, Harold Rome, Ogden Nash,
Lemer and Lowe, Frank Loesser,
ete.—are not only allowing their
tunes to be converted inlo jingles,
but in some cases have also ex-
pressed a willingness to write origi:
nal jingles themselves.

In line with this, Frank Loes
sers new firm, Frank Productions,
Ine., was recently appainted “Gen-

tup writers as Rome. Carmichael,

INash and Duke availoble to the

agency s clients [or evervihing [rom
TV musicals to jingles=both origi
nals and cdaplations. At the same
time. Rayvimond Scolt, who penned
the famous “Be Happy, Go Lucky,”
singing L'unlllu.'u-]:ﬁ- has set up a
“Jingle Workshop™ here, which will

NEWS OF THE WEEK

Matty Fox. Product Services
In Universal Movie Deal . . .

sent before wage increases, won for them in
collective bargaining, could be diverted into

Matty Fox is reported to be working oul a
barter deal for TV sale of the Universal library
along the same line as the one he made with
International Latex on the BKO library. The
client in this case is said to be thru Product
Services, . .... I T o a e tn e ressans HAPE-§

So Many Cooks 57 Called

TV's Year of Indecision . . .

Industry spokesmen are calling 1957 a vear of
big indecision in which too many hesitant
advertisers are relving on too many ad ageney
opinions, delaving network program schedules
i ST S e cavas Page 2

Recording Companies Bidding

High for Sound Track Rights . . .

With recording costs and production overhead
continuing to spiral, the major record compa-
nies appear to have settled on the movie
sound track packages as one of the few
premium products. Consequently Blin ecompa-
nies are currently enjoving a sellers® market,
with labels bidding heavily on practically all
new film sound tracks of any consequence.
sssassss Fage 31
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House Bil Would Prevent

Diversion of Wage Gains . . .

A bill was introduced in the House Tast weel
which would require employees” written con-

any union fund. Bill is sponsored by Rep. Phil
Kandrum who was chairman of a House sub-
comimittee which investigated the AFM Trust
Fund last year, and is partly an outgrowth of
the subcommittee report on its hearings.

e T R W hwin 8 o A8 sasaes FAEE 31

Heavy Rains in Southwest

Brighten Outdoor Prospects . . .

Heavy drought-breaking rains in the Southwest
United States, particularly in Texas, have
hrig]itanﬂd amusement prospects in an area
that has suffered for seven vears. Outdoor
amusement operators believe that nothing but
Eﬂﬂ-l'] times ecan lie ahead I:'II." the rest of l1'u'-
o T A R N R AT «ss.Pope T7
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concentrate exclusively on fingle
production,

Artists in Field

Artist-wise, the jingle field las
been invaded by evervbody from
Mitech Miller (who produces the
Ford mmsical commercials for .
Walter Thompson) to Sam “The
Mun®™ Tavlor, featured on a series
of rock and roll jingles for Schaeler
Beer, Also represented in today’s
jingle market are Louis Armstrong
(for  Rheingold): Rosemary
Clooney, Frankie Laine, Tony Ben-
nett, Guy Mitchell, Vie Damone,
the Four Lads, the Chordettes,
Tennessee Ernie Ford, Kitty Kal-
len, the Mills Brothers, Jackie Cain

|aad Roy Kral and many ace jazz
| musicians.

Newest trend in the singing come-
mercinl field is toward the simul-
tuneous development of a pop tune
and a jingle based on the same
melody.  Wherens, herctofore a

h 0 : | tuneé wsually had to hit the best-
eral music consultant” by Young |

iﬁ-.' Rubicam, thereby making such

seller charts before agencies
deemed it worthy as jingle ma-
teriad, thinking now is that wo
Jersions of a song are better than
one tor puposes of radio end TV
CXpOsure,
Strong D] Play

In the jockey field,-for instance,
a pop version of a jingle is prac-
ticully certain  of strong  deejay
plavs — by official or unofficial
agreement—when agency is buving
an extensive schedule of spots on
local stations. In some cases, agen-
vies personally service stations with
the pap !|‘.+Iultr*1' versions of their
fineles, | tf'rt'hj.' n‘m!»-:in;-T even n

(Continued on pape 34)

Vet Jinglers
Take Steps

NEW YORE—In a move lo
cope with the invasion of pop
songwriters into the radio-TV jin-
gle lield—=long dominated by sing-
ing commercial specialists — many
of the latter firms are mapping ex-
pansion plans,

Dela McCarthy Associates, Ine.,
for instance, are setting up their
own disk company, Viaphonic Rec-
ords. The firm's jingles will henee-
forth also be written in pop song
form, and released on Viaphonic,
thus offering advertisers and agen-
cies an opportunity for a pop rec-
ored tie-in.

Attists signed by McCarthy—all
ol whom have been used on sing-
ing commercials in the past—in-
clude Eddie Mercer, English con-
cert singer Roy Buckingham and
Rudy Williams,

S
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INDECISION

Communications te 1564 Breadway, New Yark B8, N, Y,

Fall Decision Fouled; Many
Minds to Decide So Much

NEW YORK——Indusiry solons
are calling 1957 the “Big Year of
Indecision,” with networks and
packagers facing the baffling ad
agency and client phenomenon
known as group thinking. Because
many advertisers were burmed in
1958, the choice of fall shows is
being divided among as many
executives as have a half hour to
screen a pilot film.

Tho the lack of a deeision at this
crucial time can hurt the client,
inasinuch as producers need three
months’ notice to meet a premiere
date and networks can sell desired
time periods out, the big sponsors,
among them Colgate-Palmolive,
American Tobaceo, Lever Brothers
and General Foods, are refusing to
make, or are perl:mps unable to
make, firm commitments.

The reasons for the blank swall
this spring are numerous and all
hinge on the “pass the buck” phil-
osophy disguised on Madison Ave-
nue by the rule of “let’s get another
opinion on this.”

The Heasons

1. Big advertisers, as a rule,
have several agencies. Tho one is
“agency of record,” the client sub-
mits a given show to the others for
their opinions. Lever Bros., for ex-
ample, relies on Batten, Barton,
Durstine & Osbom, J. Walter
Thompson, Foote, Cone & Belding,
and Sullivan, Stauffer, Colwell &
Bavles.

2. Too m:mi Lf;en:-p‘.le in each
agency are asked to assess the
roperty in question, complicated
y the fact that many of the
Judges have screened so many new
shows in a short time that the
pilots blur in the mind.

3. While the client is checking
each possibility with a maximum
number of execs, each agency is
offering as many as 10 shows to
the client, hitherto unheard-of

ractice, but this vear conditioned

y last year’s mistakes. The mathe-
matical carousel whirls  more

BB PROMOTION
WINNERS NEXT

NEW YORK——Next week's
issue of The Billboard (May
30) will carry lists of the win-
ners of the 19th Annual Pro-
motion Competition, along
with details of the wiming
campaigns,

A board of judges com-
prised of top mjveﬁisﬁ'r and
ad agency executives again
made the selection of winners
from entries submitted by TV
stations and film distrihutors,
showing their best andience
promotion efforts of the past
year.

MONEY-SAVING SU

Enter my subscrlption to The Billboard for a full year
(52 issues) at the rate of $15 (a considerable saving
over sin%le copy rates). Foreign rate $15,

dizzily each dav with this kind of
figure compounding,

4. Each sponsor’s indecision ties
up adjacent time periods and is, in
turn, prolonged by other sponsors
holding up other time periods,
leaving the webs in a position op-
timistically described as “fluid.”

5. The traditional selling season
finds all the producers bringing in
their presentalions at the same
time for an embarrassment of
riches. Producers fear early pitches
are forgotten, but simultaneous ex-
posure make each merely one in a
very big crowd. This year, the
crowd is bigger than ever.

CBS Waiting

As one example of dozens, CBS5-
TV waited at least three weeks for
Lever Bros. to make up its mind
whether it would sponsor alternate

weeks of “Slezak and Son” in the
Tuesday 8:30 p.m. slot. The de-
cision affected co-sponsor Shulton,
Erem:ding sponsors Procter & Gam-

le and R. J. Reynolds and follow-
ing sponsor Pharmaceuticals, Inc.,
not to mention the-web program-
mers who had to leave the 9 p.m.
program choice open. With the
question just settled and Lever
keeping the time but rejecting the
Slezak show, CBS has a brand-
new set of indecisions to [ace.

Multiply this Ee-r:rmelji-:-aﬂ\-‘, say
the industry spokesmen, and it is
amazing that the three netwaorks
have locked in as many fall stars
as they have. The old psychiatrist
jokes about “can’t make a decision”
are getting a big play, which helps
producers and weh brass while
away the days of waiting,

FOR ABC IN FALL

is now in the midst of negotiations
for post-1948 pictures to be used
in the 7:30-9 p.m. Sunday slot on
ABC-TV next fall. The adver-
tiser would pick up alternate spon-
sorship of the time period in early
fall and go with RKQ product un-
til the other is ready.

One of the packages desired by
Kaiser is the group of post-1948
features nwnu-:lgrhy United Artists.
"Moulin Rouge,” “Alrican Queen”
and Gary Cooper in "Retom to
Paradise.” The problem here seems
to be that the entire UA package
would have to be bought, and it
conlaing some pictures the client
would not like to use. He would
then have to sell them off.

Also being negotiated for are
lop pictures  from 20th Century-

Hill and Dairy
Eye ‘Record’

NEW YORK —— A combination
of National Dairy and Hill Broth-
ers may wind up with the last
quaster of “The Big Record,” next
season’s Wednesday 8-9 pom. entry
on the CBS-TV network,

I1ill Brothers, a coffee company
new to network TV, would be the
sponsor on the West Coast and in
Florida., National Dairy would
have the rest of the country, Other
sponsors  already locked np are
Oldsmobile, Kellogg and Fillsbury.

BSCRIPTION ORDER
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Kaiser Negotiates
For Post-'48 Pix

NEW YORKE—Kaiser Aluminum |

Fox, Paramount and Columbia,
Here several features from each
company would be bonght. The
big question in the situalion is
whether Kaiser would ke able to
stand the stiff tab for the {eatures.

CBS Lines Up
Properties for
Playhouse 90’

NEW YORK —— CBS-TV s

remdving its list of properties for

its “Plavhouse 907 series next fall,
They inclnde an adaptation of
Cene Fowler's biography of Jehn
Barmmymore, “Good Night, Sweet
Prince™ “The Fabulous Irishman,”
the story of Robert Briscoe, the
Jewish Mavor of Dublin, by Elick
Aloll: an  adaptation of Marcel
Pagnol's "Topaz,” "The Ziegleld
Story,” which 1s to be written by
Leomard  Spigelgass, the movie
scenarist, and® an adaptation of
Irving Stone’s hiography of Clar-
ence Darrow, “"For the Defense”

Other material being considered
includes Clilford Odets” "Clash By
Night,” "Brat Farrar,” by mystery
writer Josephine Tey; "The Bull-
fFighter” from the play by Leslie
Stevens, three originals by Rod
Serling and originals from Hagar

i —
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LATE TV FLASHES

NBC WRAPS UP SPONSORS

NBC-TV wrapped up itwo alternate week sales last week,
Mogen David Wine has placed an order for "Masquerade Farly™
in the Monday 7:30-8 time slot. And Quaker Oats has bought
half of Saturday might 10-10:30. Negotiatiens are also underway
with Armour and International Cellucotton,

CLIENTS EYE 'DUCHESS’

Two sponsors last week were showing strong interest in “Dick
and the Duchess,” the new CBS-TV property. Wesson Oil and
Hazel Bishop both are ready to place altemate week orders for
the situation comedy which is a contender for the Saturday 5.30-9
slot on CBS, if Old Gold does not renew the time periud.

TWO NBC SPECS SET FOR FALL
Two more spectaculars were firmed up on NBC-TV this
week, General Motors has bought 8-10 p.m. Sunday in November
For an all-star variety spectacular on which talent has not been set.
And NBC will program the ice version of “Hans Brinker” in the
Friday 7:30-9 p.m, slot on December 20, as a pre-Christmas show,
Tab Hunter and Dick Button will be starred.

SE&F CALLS ON ‘DR. B’

Smith, Kline & French has bonght “Dr. B.”

an hour film

documentary for showeasing on NBC-TV next fall. The program
tells the story of a small town practitioner.

BORDENS CUTTING "QUEEN’
Bordéns is reported

to have dro

d two quarter hours of

“Queen for a Day™ on NBC-TV, The program is telecast 4-4:45.

FOUR STAR CLOSES CLIENT DEAL
Foor Star Films last week wrapped a deal with Coodyvear
and Aleoa to provide an anthology series for Mondav 9:30-10 on
NBC-TV next fall, The dramatic series will present eight shows
featuring David Niven, eight shows with Jack Lemmon, six with
Hobert Ryan, five with Jane Powell, two with Charles Bover and

eight with other guests.

SINGER OPTIONS TUES. 10, NBC

The Singer Sewing

Machine company has an

option on

Tuesday 10-10:30 on NBC-TV for an anthology series which
probably will be produced by Screen Gems.

MARX. STONE IN CBS PACTS
CES-TV has pacted writers

Marvin Marx and Waller Stone,

six-vear Jackie Gleason staffers, to a Fve-vear $1,000.000 contract
for the creation of new comedy programs and special seript

assignments.

CBS WEIGHS ‘BROOKS,' ‘SCHLITZ'

CBS-TV is considering two

half-hour prograsns for its 12-1

pan. Saturdav slot. They wounld replace “The Big Top” and be
rerims.  The shows are “Our Miss Brooks” and the “Schlitz Play-

honse” series.

FELDAMAN NAMED CBS VEEP
CRSSTY last week named

Philip  Feldman  its Vige-

FHEAY

president in charge of talent and contracts, Hollvwaodd,

U. S. RUBBER, REVLON

ABC Pins Down ‘Log’
And Winchell Shows

NEW O YORK —— Revlon  has
bought the “Walter Winchell File”
for season, to be telecast
Wednesdays 9:30-10 pm.  over
ABC-TV. In making its fourth net-
work buy, Revion nosed out Jer-

et

malling  the drama show for a
Mondav berth,

. 5. Rubber carmmitted
itself to 35 weeks of (]l sponsor-
ship of “"Navy Lop.” which will be
moved by ABC ta Tharsdavs at

l!:l.."f

pens  wul  Speidel, which were| 10 pam., now that Bristol-Myers is

Wilde, David Davidson, Tad
Mosel, Nathanial Benchley, Gore
Vidal. Merle Miller, Don Man-
kiewicr, Robert Allan Arthur and
Louis Peterson,

Weaver May Produce Delco
Specs With Lowell Thomas

NEW YORK — Sylvester SPai]l,

Weaver seems about to conclude
his first deal since leaving the
NBC mnetwork as chairman of the
hoard. It is expected he will pro-
duce between xix and eight video
spectaculars for the Deica division
of General Motors featuring Lowell
Thomas.

The program will be presented
on the CBS-TV network. It is ex-

cted that Thomas will lean
eavily on news, special events
and [eatures to comprise the bulk

www americanradiohistorv com

of the programming. Also to be
used in the show will be inter-
views with leading national and
international figures, The pilot
featured an interview with Herbert
Hoaver.

This iz the Ffirst of several big
deals that \Weaver is expected to
wrap up for the new season, He
has also been talking up his live
regional concept with  several
apencies and may get sponsorship
action on it shortly,

firm in “Log's” eurrent Wednesday
8:30-9 p.m. slot.

Also on the ABC f[ront, Bristol-
Mwvers has turned down “The
Californians™ and s mulling several
other new webs pilots, Buick, until
last week in an identical situation,
has settled on a musical revue for
its Friday 8:30-9 p.n. altemate
week buy, Patrice AMunsel, Met
Opera star, will head the cast, with
the series leading into the Frank
Sinatra show at 9.

Brown &  Williamson  has
dropped its eption of the web’s
“Broken Arrow,” leaving Mliles
Labs set for alternate weeks, Tues-
day 9-9:30 p.m.

“Kukla, Frun and Ollie” will be
replaced on June 3 bv an ABC
sportscast running  7-7:10 1ir-m 3
with the next five minutes a local
cut-off. Howard Cosell, ABC-
Radio interviewer who uses the
Mike Wallace technigque on ath-
letes, will be featured.
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PUBLIC AFFAIRS PROGRAMMING

9 ABC Affils Form Own Net to

Carry Dave Beck Senate Quizzer

CHICAGCO—Nine ABC affili-
ates hastily organized an ad hoe
network of their own last week to
carry the Dave Beck Senatorial
quiz show after the parent net-
work decided it wouldn't do so.

Kev points in the temporary net
were  WMAL-TV, Washington,
which handled the origination, and
KING-TV, Seattle, Beck's home
town, from where the station’s gen-
eral mandger, Otto Brandt, tele-
phoned two dozen ABC affils to
solicit cipation and to com-
plete the complicated arrange-
ments in just a few hours last week,

The Citv of Seattle, Brandt re-
ported, was at a “complete stand-
still” Wednesday and Thursday
(8 and 9) as business houses gath-
ered up street traffic by turnin
on TV sets inside. Locally, he said,
interest far exceeded that of the
Armyv-McCarthy hearings in the
summer of 1954. He predicted that
the interest would sustain Monday
and Tuesday, when the quiz show
is expected to continue revolving
around Beck. Brandt said he thinks
the network will stay together so
long as Beck and other Seattle

AITI.‘ Hﬁme II'I'I'O
‘People’s’ Buy

NEW YORK——American Home
Products has bought altemnate
weeks of “People’s Choice,” NBC-
TV, 9-9:30 p.m. Thursday thru
Young & Rubicamn. The advertiser
will share the show with Bordens,
its longtime sponsor.

Procter & Camble will bow out
after one season’s sponsorship.
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characters remain in the focus of
the Senate committee investigating
alleged labor racketeering.

Other participants in tho ad hoe
net are WEWS-TV, Cleveland;
WTVN, Columbus, 0.; WCPO-
TV, Cincinnati; KTVI, St. Louis;
KJEO, Fresno, Calif.; KTVX,

wenix, Ariz., and KGW-TYV,
Portland, Ore., a sister station of
KING-TYV.

WBKB, Chicago, an ABC o.%&o.
outlet, was set to join the “Beck
network” Thursday (9), but sud-
denly pulled out late Wednesday
night. The official explanation was
that the station had no assurance

that other participants would stick
it out and drop-outs could cause a
sky-rocketing of costs to the others.
It was learned, however, that
Leonard Goldenson, ABC prexy,
requested abstinence by the o.&o.
so that the venture would not carry
the aura of official network bless-
ing. Numerous affils had re-
quested cmffrn%a by the net, and
in the face of the decision by
Goldenson and John Daly, news
director, not to carry the hearings,
rticipation by an o.&o.. might
embarrassing.

ABC did, however, lend its
(Continued on page 6)
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UPBEAT

ABC Plans
Fall Teen
Tune Show

NEW YORK —— ABC-TV has
stepped up its activities to bring a
teen-age music stanza, combining
rock 'n’ roll and country and west-
ern tunes, to its fall line-up, follow-
ing encouraging ratings on its
three-part “All About Music” try-
out and the first of two Alan Freed
jam sessions,

Trendex gave Freed's “Rock”
revile of May 4 a 13.3 rating with
a 29.8 share of audience, compared
with a 9.4 for CBS-TV and “The

Buccaneers” and a 17.0 for NBC-
TV and “People Are Funny.” A

CBS_Buys for
Fla. Citrus?

NEW YORK — The Florida
Citrus Commission is expected to
move into daytime heavilv on
‘CB5-TV. The advertiser is nego-
tiating for quarter hours and
alternate quarter hours of several
Erupertiﬂs on the web. Benton &

owles is the agency.

General Mills, meanwhile is re-
evaluating its daytime shows on
the same network. It will drop
some and add a few.,

month ago, ABC was pulling a 3.4
'I;rﬂnde.t in the same Saturday night
slot.

Web programmers are trying to
cut the $79,000 cost of Freed's
one-shot without depriving the pro-
posed series of big name artists.
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® 1,015,655

o $£3% billion
e $6% billion

STEINMAN STATION

Rapresentative:

New York
Los Angeles

® 917,320 TV sets

e 32 million people

WGAL-TV

LANCASTER, PENNA.
NBC and CBS

The MEEKER Company, Inc.

e

This one television station
delivers four standard
metropolitan area markets plus

families

retail sales
annual income

. Clair McCollough, Pres.

Chicago
S8an Francisco
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“H|ghway Patrnl’

IN SALT LAKE CITY

I8 414

BEATS: Ed Sullivan, |
Love Lucy, $%64,000
Question, Perry Como
and many others. ARB

IN BIRMING HMII

2F -

BEATS: George Gobal,
Lawrence Welk, Dis-
neyland, Steve Allen,
and others. PULSE

“The Man Called X"

IN HIDHFDLK

9.3

BEATS: :I'HI']I' Comao,

Lawrence Welk, Ford
Theatre, U. 5. Steel
Hour, and many
others. ARB

IN HOUSTON

37.

BEATS: Ed Sullivan, |
Love Lucy, Disneyland,
Phil Silvers and many
others. ARB

IN BALTIMORE

BEATS: George Gobel,
Kraft TV Theatre, Sid
Caesar, Robert Mont-
gomery Presents, and
many others. ARB

IN SYRACUSE

BEATS: Lawrence
Welk, 1.5 5teel Hour,
Kraft TV Theatre, Ford
Theatre, and many
others. ARB

IN PITTSBURGH

BEATS: Dragnet, Law-
rence Welk, What's
My Line, Phil Silvers
and many others. ARB

IN PITTSBURGH

380

IEATE.: Arthur God-

rey, Playhouse 90,
'ﬂhnt 5 My Line, Wyatt
Earp, and many
others. ARB

IN BUFFALOD

=3.0

BEATS: Perry Como,
George Gobel, Sid Cae-
sar, Ermie Ford, and
many others. PULSE

IN NEW ORLEANS

A6.3x

BEATS: Sullivan,

iﬁlﬂﬂﬂ I]ul::tmn I
Lucy, Climax,

and others, PULSE

IN SAN FRANCISCO

3L

BEATS: Playhouse 90,

Steve Allen, Red Skel-

ton, G.E. Theatre, and
many others. ARB

IN COLUMBUS

=e2.0

BEATS: Playhouse 90,
Phil Silvers, Sid Cae-
sar, Robert Montgom-
ery Presents, and
many olhers. ARB

IN SAN FRANCISCO

BEATS: Dragnet, Play-
house 90, Red Skel-
ton, Steve Allen and
many athers, ARB

IN PORTLAND

49.8:

" BEATS: Perry Como,

Bnh Hope, Playhouse
., Disneyland, and

many others. ARB

IN SAN ANTONIO

30.2

BEATS: Dragnet, Ar-

Ahur Godfrey, George
'Gobel, Steve Allen and

many others. PULSE

IN BALTIMORE

=20.3

BEATS: Ed Sullivan,
Perry Como, Groucho
Marx, Playhouse 90
and many others. ARB

IN ATLANTA

=21.6

BEATS: Playhouse 90,
Phil Silvers, Arthur
Godfrey, Steve Allen,
and many others. ARB

IN ALBANY-SCHENECTADY-TROY

26.9

BEATS: Ed Sullivan,
lack Benny, Lawrence
Welk, Arihur Godirey,
and many others. ARB

IN SAN ANTONIO

BEATS: Climax, Drag-

IN SANTA BARBARA

BEATS: Ed Sullivan,

IN SOUTH BEND-ELKHART

BEATS: Groucha Marz,

net, GE Theatre, Perry Como, Climax, Sl
What's My Line, and Lawrence Welk, and Dragnet, Disneyland,
many others. PULSE = many others. ARB = E::::sﬂfﬂll and many

& = IN DETROIT
AUG 56

BEATS: Ed Sullivan,
Groucho Marx, Climax,
ﬂf-lﬂl'lll'. and many
others. ARB

IN NEW ORLEANS

BEATS: Ed Sullivan,
$64000 Question,
Lawrence Welk, Dis-
neyland, and many
others. PULSE

IN BALTIMORE

=0.1

BEATS: Groucho Marx,
Dragnet, Phil Silvers,
Disneyland, and many
others. ARB

BEATS: Ed  Sullivan,
Groucho Marx, Climax,
Dragnet, and many
others. ARB

IN SEATTLE-TACOMA

=20.4

BEATS: Climax, Drag-
net, Godirey's Talant
Scouts, Steve Allen,
and many others. ARB

IN BOSTON

BEATS: Disneyland,
Steve Allen, What's
My Line, This Is Your
Life, and others. ARB

IN BOSTON

2 .

BEATS: What's My
Line, Dragnet, George
Gobel, Sid Caesar and
many others. ARB

IN SALT LAKE CITY

23.1

BEATS: Lawrence
Welk, Disneyland, Red
akelton, Wyatt Earp,
and many others. ARB

IN NEW ORLEANS

0.5

BEATS: Ed Sullivan,
Dragnet, | Love Lucy,
$64.000 Question,
and others. PULSE

IN COLUMBUS

BEATS: Ed Sullivan,
Groucho Marx, Climax,
Lawrence Welk, and
many others. ARB

IN SAN ANTONIO

=29 .4

BEATS: Perry Como,
Wyatt Earp, This s
Your Lile, Fireside
Theatre. and many
others. PULSE

IN BIRMINGHAM

S4.8

BEATS: Climax, Bob
Hope, This Is Your
Lile, Lawrence Welk,
and olhers. PULSE

IN CINCINNATI

. 522

BEATS: $64.000 Ques-
tion, Red Skelton,
What's My Line, Phil
Silvers and many

IN CHICAGO

others. ARB

BEATS: Groucho Marx,
Wyalt Earp, Dragnet,
Godirey & His Friends,
and many others. ARB

IN MILWAUKEE

BEATS: Climax, Arthur
Godirey, Milton Berle,
Studio One, and many
others. PULSE

TIME IN CITY AFTER CITY!

“SG\EHI]E FI[:TI[IH THEHTHE" _f

Not just one survey, not just one month, but

| almost always! That's how often you find
Ziv shows at the very top of the rating lists.

if you want the CONSISTENTLY BIG
AUDIENCE of a CONSISTENTLY HIGH-RATED
SHOW, join the big happy family of Ziv
show sponsors,

This One

NN IIIWH\IN UM

- : DO71-DRX-UT8X
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THE BILLBOARD

NBC Issues Ratings Again,
But Values Trends Only

NEW YORK—NBC-TV has re-
turned to the issuance of rating lig-
ures because of “pointed and sin-
cere expressions of unhnppmess
from sponsors, agencies and stars,
savs Robert Samoff in his latest
president’s letter to editors.

“As long as the press finds rat-
ings newsworthy, there will be
ways of getting them,” says the
web exec. “Broadcasters will al-
ways want seme yardstick to mens-
~ ure national circulation and viewer
preferences. Ratings are here to
stay.”

But Samoft is opposed to a “top |.
10" label, which inches good pro-
grams out ol the success class by
fractions and eliminates shows
which do not coincide with rating
weeks. Hoping for an eventual
single all-industry service that
could report findings within hours.
he feels thal even then NBC would
use ratings as a tool in charting
programming or sales
rather than the end-all of TV.

9 ABC Affils

® Continued from page 3

leased circuits to the nine-station
network at no cost for the time
they were not in regular network
use. Overtime costs were shoul-
dered jointly by the participants,
however, and during network hours
the stations had to rent their own
telephone lines.

Pickups were made from 10
am. to 1 pm. and 2 to 5 p.m.,
EDST. West Coast stations carried
only the afternoon portions of the
hearing, but KING-TV aired the
morning sessions on radio, starting
at 6 a.m. local time,

The Seattle station largely cov-
ered its time pre-emption cost by
selling the whole hearing package
to the Marketime Drug chain and
Art’s Food Centers, a snpermarket
chain.

Line charges and other technical
costs  were prorated amone the
stations ronghly on a basis of mar-
ket populations,

Backeround of this unusval sta-
tion-linking venture is in itself a
case study in aggressive public
affairs programming by a locul stu-
fion. When the Beck storv [irst
broke several weeks apo, KING's
Brandt hired CBS newsfilm in
Washington to shoot special cov-
erage for his stations, On the first
night of two davs covered. the film
was flown to Chicago. The film
was rolled in the WBKB studios
to be fed to Seattle and Portland
by wire on a live-voice cne from
Seattle. Meanwhile, KING news
cirector Chuck Herring furnished
live commentary from Washington,
. On the second night the film was
fed from Washington to Los An-
geles, where it was kinescoped
pending the availability of the
ciable to Seattle three hours later,
again accompanied by live com-
ment by Herring in Washington,

So great was the local interest
that when the hearings began again
last week, Brandt seized an offer
to carry them live when the offer
was made by Fred Houwink, man-
ager of WMAL-TV, Waslunbtun
after Houwink had decided to air
the hearings for local consumption
in the capital. Brandt then pro-
ceeded to cut his costs by organ-
izing the temporary network,

‘Bride-Groom’ to Come
Back to NBC on July 1

NEW YORK — “Bride and
Groom” will retum to NBC-TV
LUI? 1, replacing the Tennessee

rmie show across the board, 2:30-
3 p.m, The five-a-week series has
married more than 2,500 couples in
its 10-year history, l.'-‘liﬂﬂ in
A t, 1954. Roger Gimhel will

oe,

courses | i

Admitting the help high figures
give in snagging renewals, Sarnoff
singles out the showing of broad
trends as one of the real values of
ratings. “We got extended com-
mitments for Steve Allen's show
against the toughest competition in
the business” because every rating
service “confirmed he was building
a hard-core andience and growing
in popular appeal.”

The web chief hopes NBC will
continne to refrain from rushin
into print with victory claims haseﬁ
on one show in one mght

GF May Nix
Y2 of Fri. Time

NEW YORK—General Fﬂnﬁs
may cut back to alternate week
sponsorship of 8-8:30 p.m. Fridays
on CBS-TV next fall. The adver-
tiser is already looking for a re-
placement for “West Point." this
season's entry which will not be
renewed.

Along with Ford Motors, GF
sponsors alternate weeks of “Zane
Grey Theater,” 8:30-9 pm. on
CBE—T‘U’ Fridays and will continue
in a similar position in that half
hour next season. It will. how-

Ever, pd;-,r fnr full spun.mrshlp of

"INBC-TV for

Joan Davis

NEW YORK — NBC-TV has
h-uu t the Joan Davis show for
but in an early evening time
I:u:'! The comedy serles was on
ast fall's ABC-TV schedule, with
the web failing to sell the pilot it
co-financed.
The William Morris Agency has
been offering the show since.

Danny Thomas and “December
Bride,” CBS-TV, 9-10 Monday
evenings. Procter & Gamble will
bow out of 9-9:30. The advertiser
is also expected to increase its
spﬁ-nding for daytime shows next
fall,

MAY 13, 1957

CBS 2d Only to |
Govt. in Production
Of Educational Film

NEW YORK——CBS-TV has be-
come by far the largest non-Gov-
ernmental producer of educational
films in the world in less than two
vears, according to Merle Jones,
web president, Between five and
6,000,000 people view these shows

as 16-mm. films annually thru
schools, civic and religious groups,
libraries and industrial firms,
Among the principal network se-
ries receiving wide distribution are
“See It Now,” “You Are There,”
“Air Power,” “The Search” and
“Adventure,” a total of 145 stanzas,
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This chart Ts the TV Isdustry’s only gulde to the com-
parative monthly cest efficiency of Class A time nelwork
gnd of rcest efficiency by eudience cemposition.
Hawewer, since many factors cther than the porely statistical
in determining the wafue of sy pregram to s
ipengor, reacers are urged to utilize this material & & gulde

programsy

are  nuglaed

fhe Billboard Cﬁntfnuf§

COST-PER-THOUSAND

Analyses of Network TV Shows in Class A Time

merils gf different programs,

miimste &F commercials.

Drug & Remedy Sponsors

o tos7 rer Thousaue HOMES rer commerciat minure

PHARMACEUTICALS (Twenty-One, NBC)
2. BRISTOL-MYERS (Alfred Hitcheack, CBS)

1.92

3. AMER. HOME PRODUCTS (Name That Tune, CBS) E 15
4, BRISTOL-MYERS (Plavhouse 90, CBS),.......... 2.48

o cost pen THousasp MEN VIEWERS eer commencian minute

1. PHARMACEUTICALS (Twentv-One, NBC)........ $1.35
2. BRISTOL-MYERS (Alfred Hitchcock, CBS)........ 1,99

3. BRISTOL-MYERS (Plavhouse 90, CBS). .

. 269

4. AMER. HOME PRODUCTS (Name That Tune, CBS) 2.7
o tos1 per THousakp YWOMEN VIEWERS ren commerciar minure

1.

(2]

3.
4,

PHARMACEUTICALS (Twentyv-One,
BRISTOL-MYERS (Alfred Hitchcock, CBS)
AMER. HOME PRODUCTS {Name That Tune, CES) 2.04
BRISTOL-MYERS (Playhouse 90, CBS). ....vv0vn.. 2.24

NBC)...... .§1.04
1.65

111111111

o tos7 per Thousano CHILDREN VIEWERS rem commerciar minure

1
2
3
4

. JOIINSON & JOHNSON (Robin Hood, CBS)......
2, CHESEBROUGH-PONDS (Chevenne, ABC).......
AMER. HOME PRODUCTS (Name That Tune, CBS) 2.58
. MILES LABS (Broken Arrow,

-$1.99
2.56

ABC Y wnmammadions 3.04

Household (leanser & Polish Sponsors

o cost per Thousano HOMES per commenciar minute
1. GOLD SEAL (Perry Como, NBC). ..\ vussvesssnsss $2.44

2. LEVER BROS. (Lux Video Theater, NBC).,
3. 5. C. JOHNSON (Red Skelton, CBS)
4. PROCTER & GAMBLE (Fhil Silvers, CBS), .

2.48

LI I ] ﬁ-]'a

o cost per THousawo MEN VIEWERS per commerciar mimure

1. GOLD SEAL (Perry Como, NBC).
2. 5. C. JOHNSON (Red Skelton, CBS)
-3 PROCTER & GAMBLE (Fhil Silvers, CBS)

. LEVER BROS. (Lux Video Theater, I\EC}I. e 5 "ﬁ
o cost per Thousano WOMEN VIEWERS rer commerciar mimure

1. GOLD SEAL (Perry Como, NBC)......... SR, Ly |
2. LEVER BROS. (Lux Video Theater, NBC)......... 2.25
3. 8. C. JOHNSON (Red Skelton, CBS). .......cvun.e 231
4, PROCTER & GAMBLE (The Line- Lp, CBS)i e 253

o cost per Thousawd CHILDREN VIEWERS per commercian minure

1. PROCTER & CGAMBLE (Phil Silvers, CBS).........52.55
2, GOLD SEAL (Perry Como, NBC)......u. IRTRPRRPPRPR 1 1Li .
3, UNITED DYE (Circus Time, ABC)......co.cruses 3.47

4. AMER., HOME PRODUCTS {Su:' Lancelot, NBC). ... 3.99

Thess listings appear nowhers bul on ihese pages. They sre copyrighted by The Billboard Publishing Company and no ose of any Kind may be made of Them
without The Billboard's consent. Requests Tor such consent must be swvbmitted In writing to the publishers of The Billboard, 1564 Broadway, New York 36, N, Y.

COMING COST PER THOUSAND ANALYSES:
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ralher than as Che shsolute yardsiick In #ssezsing 'he relaiive

The {igure shean fer each pregram represents |he stensor's
cgst for reaching 1,000 TV homes, men, woneg er children per
These tigeres were reached by divids

By Sponsnr Groups:

Based on Mareh TV audience measurements of AMERICAN RESEARCH BUREAU

TOILETRIES, DRUGS AND
HOUSEHOLD CLEANSERS

ing each show's tebal program end net time costs by the tetal
rumber of homes, men, women and children under 18 reached
by the pregram, as determined by American Regsarch Bureaw,
Theze results then were divided by the elfocated cemmercial
minutes In the program,
are ealimates made By The Billboard #fter extensive resarch,

et time #nd program coets  woed

Toiletries & Toilet Goods Sponsors

o cost per THousawp HOMES »er commerciaL mivore

1. REVLON (564,000 Question, CBS)...... AR 1 P
2, GILLETTE (Cavalcade of Sports, NBC)........... 1.82
3. BRISTOL-MYERS (Alfred Hitchecock, CBS)......... 1.92
4. PROCTER & GAMBLE (I Love Lucy, CBS5)........ 1.95
5. TONI (Godfrey's Talent Scouts, CBS). . ........... . 1.96
6. IIELENE CURTIS, REMINGTON SHAVER

(What's My Line? CBS)...vvirrrnivenrnnssnnas 1.99
7. TONI (You Bet Your Life, NBC). . cvvrreeeennnnns 213
8. REVLON (564,000 I.'_.Iml]izngﬁ~ 5} L) P i P e
Y. TONI (Peaple Are Funny, NBC). ..........c00000 220

10, MENNEN (Wednesday Night Fights, ABC)......... 223

o tos7 per THousakn MEN VIEWERS per commertiaL minure

1. GILLETTE (Cavaleade of Sports, NBC).......... $1.58
2, MENNEN (Wednesday Night Fights, ABC)........ 1.94
3. BRISTOL-MYERS (Alfred HJiLhEﬂLL CBS)xe vt 1.9%
4. REVLON (564,000 Question, CB5).....cveniurans 2.07
5. REVLON (864.000 Challenge, CBS)....... vesteeae 210
6. HELENE CURTIS, REMINGTON SHAVER
(What e Xy Linerf CBS). ..ivivvvwsamiiissinoress il
7. TOXNIL (People Are Funny, NBC)................. 2.39
8. PROCTER & GAMBLE (I Love Lucv, CBS)....... 2.41
9. TONI (Codfrev’s Talent Scouts, CBS). ............ 2.49
10. TONI (You Bet Your Life, NBC)......ovvenneres. 254
| o cosm per mhousano WOMEN VIEWERS vex commenciat minure
1. PROCTER & GAMBLE (I Love Lucy, CBS)....... £1.17
2. REVLON (564,000 Question, CBS)........ svvnaas Jared
3. BRISTOL-MYERS (Alfred Hitchcock, CBS)........ 1.65
4. HELENE CURTIS, REMINGTON SHAVER
CWhnt s N Eine? CBEY covwmies wwwm s s i3 e 1.69
5. REVLON (564,000 Challenge, CBS)....cvvvvven.. 1.80
f. TONI (Godfrev's Talent Scouts, CBS). ............ 1.51
7. TONI (You Bet Your Life, NBC). . ... cvvrvvenrenes 1.88
B. TONI (People Are Funny, NBC).....covvivenennss 1.91
4. NOXZEMA, KLEENEX (Perry Como, NBC)....... 2.00
1, COLGATE (The Millionaire, CBS).......c..0vv... 2,08

o cost per Thousano CHILDREN VIEWERS rer commerciar mmute

1. JOHNSON & JOHNSON, WILDROOT

{Robin Hood, CBS). o vvr it i ivnvnvnencnnnnnns 51.99
2. PROCTER & GAMBLE (I Love Lucy, CBS).. . —1‘5‘
3. CHESEBROUGH-PONDS (Chevenne, ABC)....... 2. 2.56
4. PEOPLE ARE FUNNY (Toni, NBC)...ovvvnninnss 273
3. COLGATE (Boh Cummings, CBS).........co0vueee 2 257
6. BULOVA RAZOR (Jackie Gleason, CBS). ........ . 287
7. PROCTER & GAMBLE (Wyatt Eﬂrp, AEE}. vesens .49
8. NOXZEMA, KLEENEX (Perry Como, NBC)....... 3.04
). HELENE CURTIS (Oh!l Susanna, CBS). .. ..evvee.. 314

10,

HAZEL BISHOP (Beat the Clock, CBS)........... 3

1 |

e

Mext week: The Top 20 for April
May 27: Food-Beverage & Cigarette-Tobocco Sponsers
June 3: Automotive-Petroleum & Appliance-Furnishings

Sponsars

June 10: Toiletries, Drugs & Household Cleanser

Sponsors
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H-H-L to Film
‘Counsellor’

NEW

filin

Lancaster
dramatic hall-hiowr series based on
Fliner Riee's prize-winning  play,
“Connsellor
Donglas will
that madde Panl Muni a Broadway
23 veurs aoo,

Burt Lincaster Lias no plans to |
appestr in any o the H-H-1L
vels Bt oy dliveet the pilot of |
“Connsellor.”

star

COMT Y

CBS Sets Hiatus
And Fred Waring

MNEW YOBRK — CBS-TV
week set two SUmmoer

ments.
{Clarry

YORK — The feature
of Heclit-Hill-
will enter TV with a

at  Law.” Moore

ay

Melven
the title role
weeks,
variety  and  will originate
Wiaring's  Shawnee - on -
| Delieware Conntry Club.

proj-

Bernie  Smith  will | “Pantomitme Quiz”

Subs—'Pantomime’

Last
replace-
Fred Waring will replace |-
in the 10:30 aan.
Lstrip  beginning Julv *22 for six |
The shovw will be musical-
from
tlie-

The perennial swmmer soldier, !
will also sub | September 6 iy ﬂ"-‘ Fridav 10:30- Winchell, Winehell's variety show,

Durante Rerun
For Lorillard

NEW YORK——The P. Lorillard
Company will spousor reruns of
the Jimimy Duorante show in its
5 -.1tl||LLW 5-8:30 p.m. slol on CBS-

this summer.

Ilahut in The Billbourd thut it ma,ﬂm"-‘ ol ils time periods,
AWiLs mnu{! imnto Mondhis

A report pub-

produce, tor “Person to Person™ Julyv 5 thri 11 slot, of conrse, was at 8:30, bt “Lile
? AFE Wl : L"‘.E.‘:E "ﬁ
¥ . . “ Z
2 The Billboard Continuing i By Program Type:
=5 - = 4
£ i §
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Next Week: News-Commentary and Adventure-Mys-

tery-Western Shows
May 20: The Top 20 for April
May 27: Quiz and Comedy-Variety-Music Shows
June 3: Dramas and Situation Comedies

NBC’s Late Season
Subs Boost Ratings

SEW YORK — NBC-TV: late
season program substitntions have
paid olf in improved ratings for

"Willy

of Rileyv,” which wis moved iuto
the 8 pan. half Lhowr, was moved
back to 15 old time period.

The most successful  show s

I.I"-'II'I{_ reviins of  Juckic Gleason's /1 argo” Wells Pargo,” which averaged a

“Hovevimooners™ series was erron- | 9:00-5) Lali L ”I'-'I wemenl for 1.0 Average Aodience Niclsen I-:-r
cons, e -.|1n::||~.u| lae not decided | Standey ™ “Panie,™ into "Tiesd: lits April and  Mureh  rating a8
cwhether to continne on CBS Sat- 5:30-9 to "\‘!j‘li“-"» "Noal's Ark” | amist "Stanley 57 19,1 AA [}L'tnh:'r
| nredluy hights wext I|H cund “Blondic” into Friday 8:8:30 | 17, March, o 65 I‘vr- cont im-
e S where it took over for Walter :

provement. “Furgo” also Lit a 31.9
“ielsen Lo Ancil, which wis sub-
|?~|il1lliil”} better than amthing
achieved by ats predecessor,

The  other  programs  made
I‘-.Illl]i!'l rating maing Lt |rH|umml
[the welys showing,  "Blondie’s™
Jaunmary thene Apil KK i 21.1,
e against Wineliells 17,1 Ootober

| thm December,

“Panic” averaged a 21.6 AA for
Mareh and April, 0 compurison
“ANoades Ark” which got -an
157 AA September to March, The
shiowing ol the newe NBC entries is
especially nopressive when it s
cousidered  that for two of the
three shows only the fivst two rat-
ings are being used.

FFor next scason ondy “lFargon™ i
cerbain of a network  berth, tho
“Panic” may bee shifted oo luter
hour, and a place may be found
for “Blondie.”

(BS Contracts
Producers on
Lengthy Deals

| ONEW YORK—CBS-TV is mov-
Lt i the diivection ol |:ui]1_[[1|_5_: up
a stable of prodocers ander Tong-
term contraet. The network’s con-
ceepl, as expressed by its executive
vier-president and Progrmn L|mf
Hubilwell Robinson, @ not to “ro-
manee talent ot to marey it o
give the wely more control, stability
and o ofler elients better service,

SU on the prow for production
talent. the wely already Lus three

top Broadwas [:rl'n{l'u: ey under
eomtracl, Le Ll Havwarl, Jorline
| Hovsenin and  Howard Erskine.,

Others pacted but with an iinpres-
sive record of TV achievement are
Gordon Dufll, Martin Manulis Nor-
man Felton and Herbert Brodkin,
I has wlso upgraded Rulph Nelson
to [lmdm:('l status alter his click as
director of Rodoers ann Himmer-
stein's “"Cinderella,”

The eventual goul of CBS-TV is
to have a stable of producers who
cate compare with M-C-AMs lop
level group o the 1930Ys. Hay-
wird, Erskine and Honseman are
sigmed to contracts  which allow
them to Tunetion on several levels
—as producers ol spectuculurs, or
producers of regulur hour and halk
hiour series, Not only are they as-
sigmed to shows, but they are given
i substantial percentuge of what-
ever packages they creade.  Hay-
waurd will be vsed primarily as o
producer of spectuculurs.,

Two Clients Keen
On ‘Take a Trip’

NEW YORK —— The CBS-TV
kids" public service show, “Lets
Tuke a Trip.” has two strong spon-
sorship nibbles for next  seuson.
Thev are the Ideal Tov Company
and the American Character Doll
Company.

The program is elecast Sunday
12-12:30 p.m. and has got excel-
leut ratings thra the vears.

HOLLYWOCGD—Mel Schilank,
v.-p. in charge ol sales for Gross-
Krasne Productions, will move from
the West Coast to New York this
montl. Move is in conjunction with
greater emphasis on national sales

eltort by G-K.

www americanradiohistorvtorm
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FILM WEATHER REPORT

Syndication Field Is Fertile
As Drought Hits Web Sales

NEW YORK—Talk to a [ilm
buyer and hell probably rtell
vouir he hasn't seen so much pro-
gluct coming down the syndication
line in vears. Talk to a film sales-
man and hell tell yvou he hasnt
seen so many syndication deals
ripe for the picking. Either way
vou look at it, the field is higger
right now than

fore.

And while the syndication busi-
ness has been imdua]i!}‘ IMproving,
network sales have become stead-
ily tougher in this “big vear of
indecision.”

That in essence is the reason
why the major TV film distribn-
tors are coming around to regard-
ing syndication as their lifeblood
(The Billboard, May 6).

Once regarded as the worst of
the two hazards, syndicatien ‘s
now being regarded in many quar-
ters as the safer route. With wise
panagement, a syndicated show s
almost sure to return a profit on
the first roond. “Hawkeye and the
Last of the Mohicans” out of Tele.
vision Programs of America is un-
derstood to have covered its ol
already.  “Silent Service” ount of
INBC Television Films is said Lo be
practically over the hump.

Pilot Losses

As against this, an investmenl of
$500,000 in pilot films to barrage
the national market may well leave
the distributor holding a lot of
film,

A lot of the bugs in syndication
have been flving away., Feature
films? As staunch a feature film
station as WOR-TV here has be.

m  buying first-run  syndicated
shews., Time clearances? Even in
the worst days, distributors and
regional sponsors found they conld
break the time barrier. Now with
new stations opening in once tight
markets, the prospects are even
better.

In national sales, the longer a
property is on the market the worse
its chances seem to get. Aller

TE Prepares
‘Westmore TV

NEW YORK —— Theatrical En-
terprises, Inc., is preparing a new,
across-the-board, davtime TV show
starving Em Westmaore, beauty ex-
perl, a prominent fem personality
and guest authorities from various
fields,

Claire Mann  would
featured on the show,

Planned are 260 Lilmed segments
devoted to self-improvement in a
complete woman's service program
without gimmicks,

also

ARB Tops for Yr.:
Sullivan, ‘Lucy,’
‘Question,” ‘Life’

NEW YORE—The four mnst
popular shows of the 1956- 1957
season were Ed Sallivan, ™1 Love
Lucy,” “S$64000 Question™ and
“You Bet Your Life,” according fo
the American Research  Borean,
The research agency finds tha
these four were among the top 10
in every one ot its eight monthly
raling reports from September thim
April. Appearing among ARB's top
10 seven times in that period were
FPerry Como and “I've Got a
Secret.”

“Disneyland” was up there five
times, and “Alred Hitcheock Pre.
sents” was there four times.

possibly ever he-!

be .

awhile, the agencies don’t want to
look at it anymore. But in syndi-
cation, a show ean improve with
age. s salability inereases when
it establishes a sales and rating
track record, Thus, “Dr. Hudson's
Secret Jowrnal” went on the mar-
ket without any big regional
deals and then m ils second vear
ot a big order from Wilson., "Si-
lent Serviee” was sold in about 75
markets hefore it picked up its big-
pest regional sale.
National Sales

In national sales there is one
relatively short, frantie selling sea-
som. It a distributor doesn't make
it in the spring, he may get another
fleeting opportunity for a winter
replacement, but that's all. In svn-

dication, on the other hand, there
is no veal selling season, and thus
a distributor can pace his sales ef-
tort around the year.

The national field is relatively
far more limited, For every nation-
al advertiser that can be regarded
as a sales prospect, theve are 10 or
more aclive adverlisers.

A final consideration, expressed
by TPA's Mickey Sillerman, is that
the educational period in svndica-
tion is over. "For the past fonr or
five vears, distributors had to sell
the philosophy of syndication
first and their own product second.
But now we just go m and sell
our program. Syndication’s great
suceess is known to all lecal and
regional advertisers.”

LIKE LATEX DEAL

NEW YORK—==Matty Fox, pres-

Ctident of C & C Television, is re-

ported to be working out a deal
on the Universal pictures along the
same lines as he did with Inter-
national Latex on the RKO library,
The interested party in this case is
suid to be Product Services, the
ad apency.

Product Services {or some time
has been looking for a syndicate
series, but conldnt find a deal to
its liking. Then it shifted its in-
terest to feature films, a type of
programming on. which Product
Services made a hit vears ago. It
was repourted to be interested in
the new United Artists package,
which is being called the Award
group.  And, indeed, it may yet
wind up with that deal too.

IF it takes a deal on the Univer-

New Hwd. TV
Pkg. Selling

NEW YORK —— Hollywood TV
strvice 15 reported to have begun
racking ap sales on its new pack-
age of features, It is onderstood
=lo consist of 26 pictures, some of
them made after 1948,

WRCA-TV here was reported to
have bought two of the strong
pictures i the gronp: "Wake of
the Red Witeh” with John Wavne,
1948, and “TI've Alwavs Loved
You” with Artur Rubinstein and

Kathy MeLeod.

Lorillard Picks Up
‘Ct. of Last Resort’

NEW YORK—P. Lorillard has
picked np ‘Court of Last Resort™

on NBC-TV pext Fall The prop-
erty, which is owned by Erle Stan-
ley Gardner, will be produced by
jules Goldstone.

It was sold without a pilot.

Howard Works on Last
Six of ‘Dogtown’ Skein

HOLLYWOOD —-— "Daogtown,
L. 5. A" series of 15-minute films
starring canine expert Ierb Weg-
ner and his pooches, + being pauf
aged by Howard Productions.

Twenty episodes are alveady in
the can, with six additional ones
to be shot. Program has been ap-
pearing locally on KTLA,

tor the Fridav evening 8-8:30 slat |

 Product Services,
Fox Talk U-l Pix

sal library, Product Services will
probably do so for more than e
of its clients. Other clients of Pro-
duoct  Services that  are heavy
users of TV are Roto-Broil and
Clamorene,

The party that was wnderstood
to be closest to the Universul deal
wtil now was Sy Weintraub in
association  with  Westinghouse,
Storer and other slations. It is

to a deal between Fox and Pro-
dhuct Services.

not unlikely that these are porty |

MUSIC IN FILM
SANS AFM TOLL

HOLLYWOOD —— The
intricacies of the TV fhim
business and the varions de-
vices by which money can be
saved were demonstrated in a
recently  shot “Blondie™ epi-
sode by producer Bill Har-
mon. The program was lensed
using live music, but without
rovally pavment to the AFM,
and it was strictly Jegal,

In the picture Harmon had
a piano-plaving episode. To
hire a professional musician,
who would, of course, be a
member of the AFM, he
woilld bave had to pav the 5
per cent musicians’ rovalty as
well us inenrring  additional

costs, the total of which
wauld have ron over $3,000.
Iistead, Huarmon  hunted

aronme until he found an ae-
tor wlio aiso happened to play
the piano. Tho a member of
the SAC. lie did not belong
to the AFM, and Harmon,
who uses canned music on the
series  generallv, thereby -
cimvented  the  nusicians
wirbon completely,

Total cost for the actor and
mnsie: 330,

M-G-M Movies
Beat Sullivan

MEMPHIS—~The M-G-M fea-
ture  [illms  are puiling  almost
double the ratings of Ed Sullivan
in the Sunday 59 pm. slot on
WHBQ, here.  “Honky Tonk,”
listed as less of a proven rating-
getter than others of the package,
guvered a 300 with a 503 audi-
ence share, according to an Ameri-
cant Research Burean coincidental
survey Aay 3,

Sullivan got a 172 with a 29.8

& i'ti:l FeE.

'FOR THE SUMMER

SG Sells 2

NEW YORK —— Screen Gems
will, undoubtedly be the largest
independent producer of network
summer fare for TV this vear, SG
last week sold the second of its
two new film properties, “The
Web.” A film version of the former
live package, it's been suld to
Procter & Gamble for simmer use
in the 10-10:30 Sunday night
NBC-TV slot. The mystery anthol-
ogy series, which is co-produced
by Coodman-Todman, will replace
Loretta Young.

Last week Pahst picked up the
"George Sanders Mystery Theater”
for a summer run on NBC in the
Saturday 9-9:30 pom. The 13 half
howrs in this series had already
been shot.

Reruns of ‘Cisco’
‘Get Higher Ratings
Than Competing Pix

"Cisco Kid™ are chalking up higher
ratings in many markets than Ffirst
run shows and feature pix opposite,
aceording to a study by Ziv-TV.
In Knoxville, for instance, "Cisco”
rates 21.6 (ARB) versus 17.3 for
the early show. In Kansas City
its 20.4 against the next highest

“Cisco” 24.8, Dinah Shore 8.7: in
Jacksonville 24.7 versus “Sagebrush
Theater’s” L.1: in Sacramento “Cis-
co” beats "Hev, Mulligan” 25.2 to
7.8, and in Buffalo the score is 25.0
to 7.4 for "Playhouse 15,

www americanradiohistorv com

HOLLYWOOD — Reruns of |

rating of 7.9 in South Bend ils|

d Net TV,

‘Web" Goes to NBC

Using its “Ford Theater™ as an
all-purpose velicle, SG has seld
rerun series for five different half
thowrs. They will be on ABC-TV
Friday  9:9:30, and Wednesday
9:30-10 and on CBS-TV, Tuesday
9:30- 10 and 10:30-11. and NBC
Saturday 10-10:30. They will be
replacing  respectively  “Treasure
Hunt.” “Ford Theater,” Red Skel-
ton, "The Line-Up” and George
Gabel.

e

Syndication on
‘Mama’ Begins

NEW YORK — CBS-TV Film
Sales has got off to a flving stavt
on syndicated sales of "Mama™

sitmation comedy  has  been
sold to BWB Foods of Syracuse, a

new TV sponsor, for nine np-State
cities. The slogan of the advertiser
is "Foods like mama vsed to make™
s0 the property ties in directly with
its other advertising.

Best Foods has also taken option
on the property for showing here,
and the new Storer station in
Wilmington, Del., has also bonght
the show, There are 268 half hours
available.

26 IN ALL
Some Pix

In NTA's
‘Big 100’

NEW YORK—Some of the top
new Z0th Century-Fox pictures in
}’aﬁtiunnl Telefilm Associates” new
‘Big 100" package are reported to
he “The Shocking Miss Pilgrim,”
“Thanks for FEvenvthing.” "Clandia

and  David”  “Fallen  Angel,”
I"W:fm Up and Dream™ and “Thin
iy o8 >

The package mcludes 26 pie-
twres that are getting their first
run in the “Premicre Performance”™
program on  the XNTA Film
Netwaork,

“"High Noen,” “"The Men™ and
“Cyrano de Bergerac”™ are also on
the list that N'TA has begun show-
ing stations, but it secins likely
that one or two of these will be
given their first yun on the NTA
network.

NTA apparently has uwot  vet
closed any orders on the new
package.

NBC Slates 13
"Matinee” Films

¢ HOLLYWOOD—NBC will pro-
duce another 13 of fis hour-lon
Cameo films for “Matinee Theater.
Project is under direction of Albert
McCleery, "Matinee™ producer. and
Frank Cleaver, supervisor of NBC
film production.

Original 13 color pix shot this
year came in at $32.000 apiece
and will have repaid their negative
cost after twa runs on “Matinee.”
Cost saving is made possible thra
using Cameo lechnigue. stripping
sels down te their essentials.

pendent production company con-
e to exist with the expansion
of the major stndios in television
and continning growth of the net-
warks? David Niven, one of the
partners in Four Star Productions,
helieves ves, and provides some
compelling reasons.

The two chief assets which an
independent  company withont a
stidio has are [lexibility and the
ability to produce at lower cost.
In the case of Four Star there is a
third, and that is that the owners
of the company are aclors.

In the teievision market today
this is perhaps the key asset, since
stars  have become increasingly
more  diffienit to obtam. Niven
feels that, by appearing every
week, an aclor in television soom
|begins playing epposite  himself,

Indie Can Live Despite
Heavy Competish—Niven

HOLILYWOOD—-—Can an iﬁde~'|

and that to protect his own career
he should limit himself to 13 shows
a year (as was the case with Four
Star Playheuse).

Since many other stars have now
come to feel the same wiay about
TV, a considerable shortage of act-
ing talent has developed, and a
company which ean command three
top actors is in a much better
position than one which has 1o
draw from outside sources,

A small compuny 15 at the big-
gest  disadvantage, according  to
Niven, when it comes to obtaining
network time. An example of this
was the “Hey Jeannie” series,
which ether advertisers weve inter-
ested. The trouble is, Niven savs,
that CBS never gave Four Star a
chance to resell the program, but
vanked the time right out from ug-

it,
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A spokesman for Official said
last week that the company had

been pulling somewhat over 11.0.

In Los Angeles, where the pix

and to serve as chief producer o!
its Cominercial division. Could's
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THREE SERIES UP FILM COSTS p " AR R
ers § SPORTS SELL!
. i

m FII s Co’- Group m S Buy sors . . . year “round

e OS u e m . II.a ' r Made é package = individual show. Build

_ Commaﬂd, ng I 0 - © summer rafings . . . fimely impad
[] ® 5 ‘ = programs slanted to sell services or :
ear dyndication | Top Prices : o
_ ommercials ST,
]l'.' IIGL[:ﬂ‘Imn"—'—DEE ite ﬂ'lﬂ l--"=‘t‘.‘....---9‘-4.'5~!“."‘?1?..'-«i]-‘r'ir'."..-.ﬁ.k.".fﬁ.'...“.".c.- ::‘."-;"..‘-Cé:"."—-.-t:l":
NEW YORK—Three costume [that it had not closed anv deals | fact that 2,000 feature films have — . g ' 1
series  that were about to be|with stations, ’ been released during the past vear,| NEW YGRL-‘_T?IEN?;'ID;} o1, ® LET'S 6D GOLFING i
waved off the networks last week| Meanwhile, ABC-TV last week p}i:::tnll:t pricr-t:j-: are conlinuing to E’ﬂ-“mﬁeﬁ;‘;‘;ﬁi ";d.]:“;;;:"izﬂttﬂq | '
leoked about ready to go into the |had made no progress in its lan | ¢imb upward, | L rCh 140 & "
:t_:f?idimtiuu“marl:e[. Uffirial Films | to put five advintﬂ Terung inli} its | _ This is demonstrated by the fact |and regional advertisers. It wil' || ©Bi6 10 FOOTBALL HIGHLIGHTS !
was reported to have talked to|5-5:30 p.m. strip. that the latest Columbia package |send its CGommerefal Tusk Force' || ® BUD WILKINSOM SHOW i
some stations about the sale of | “Buccaneers” lor Svlvania has|of 39 is E"—"-‘lﬂlﬂélﬂdi"n’ the Iliﬂl!lﬂﬁl f[‘]"!f' place in 'HIIE 'E‘E"“;‘]U‘!-' to 51““:' : .
“The Buce: 5" and “Sir Lance- |been drawing ratings around 14.0 | prices ever paid in most markets. | the commercials I the spousors | .
]ﬂt.]F J\allln:irf;l-‘:i-ijn Etjms w.;s said to | lately. "Lnnc'gelnt" ﬁrr Lever Bros. | In San Francisco, for instance, the|home town. Tt will do its shooting || © ADVENTURE OUT 0F DooRs ;
have about made up its mind to|and American Home Prodncts. has package went for $3,200 per pic, |on location and iv local "'l“'l‘“f' ' @ FAMOUS FiGHTS '
syndicate “77th Bengal Lancers”|been drawing in the 17.0%. “Ben- | in Seattle for 81,500, in Salt Lake TIP*"'L has  just hired  Wally :
soon il not immediatelv, gal Lancers”™ for Ceneral Foods has ié%ﬂ for $1,100, and Denver for|{Gould to head the “Tusk Force ¢
R |
L]

not made a final decision on the
syndication of its two shows and

Kine Com’cials for
Plymouth’s ‘Angels’

HOLLYWOOD — In a new
twist Plymouth is kinescoping its
commercials for the “Date With
the Angels” series, debuting this
week. Its one of the few times a
film program is going onto the air
without filin commercials.

Move is to permit the same
flexibility and change by commer-
cials which a live series would
have. The kines are being pre-
integrated nto the films.

Enders Screens Post ]

Pilots for Bow in Fall

NEW YORK—Robert |. Enders.
Inc., is screening pilots of “Best of
the Post™ this week bere and in b
Chicago. The color series, based 1
on stories from the Saturday Eve-
ning Post, is marked for fall net-
work debut, No distributor s |
been set.

LONDON —— Associated British
Productions has mude two pilots
of "The Colden Age.” costume
drama series stirring Flora Robson
as Queen Elizabeth L Films will
arrive in New York late this month
for network and client screenings

t

thru the William Morris Agency, | s

ave not been sold yet, the askin

price is $12,000 per picture, with
$8.000 being offered. Up to a short

ime ago $6,000 to $7.000 was

considered the absolute top in the
L.A. market, and even “Cone With

he Wind” wonld probably have
el a difficult Hine getting $8,000.

NBC Film to
Synd. M-G-M

Tele Series

HOLLYWOOD—MGM-TV s

entering iute an agreement with
NBC Film Division whereby the

tudio would produce one or more

FOR THOSE
WHO CAN
AFFORD

THE FINEST

ROUND-THE-CLOCK: SERVICES

NEGATIVE DEVELOPING

CFIRST PRINT DEPARTMENT.

' ULTRA VIOLET AND .
. FLASH PATCH PRINTING

T6MM AND 35MM:
RELEASE PRINTING

| ® 83 EDITING ROOMS
. ® SPECIAL TV SERVICES

. For Color it's |

MOVIELAB FILM

LABO

| ture sales, 15 not

RATORIES, INC.

MOVIELAB BUILDING 619 W. G4th BL, N. Y. C. 19« yUdsan 60360

series for syndication thru the net’s
distribution arm.

According to Bud Barrv, M-G-M
v.-p., no decision has as vet been
made as to which property will be
[ilmed for syndication. The studio’s
First TV pilot, aimed at national
sile, will be the “Thin Man,” roll-
ing May 27 with Peter Lawford
and Phyllis Kirk in starring roles.

Decision to syndicate thru NBC
Film Division came about, Barry
said, because it was felt that the
company’s TV sales force, which
will continue to handle feature pic-
extensive enough
for syndicaled properties. Pact
with NBC would not be exclusive,
and deals may be made with other
distributors also.

CNP, the production company
for NBC Film, will shoot one of
its series, “Union’ Pacific,” at the
M-C-M lot, but the studio is only
Erpviding physical facilities for

1is,

SG Pilot to Follow
Up ‘Fogg’ Doings

NEW YORK — Screen Cems
will film a pilot of “The Further
Adventures of Phineas Fogg” in
June for fall sale. Based on the

department will also produce in
dustrial films and documentaries.

Gould was formerly head of the
commercial department of CGuild
Films.

TPA has produced commercials
before, but not on a truly formal
basis. It recently produced a series
for Drewerv’s Beer starring Don
Ameche. The brewery is using
them on TPA's “Stage 7.” which if
has titled “"Don Ameche’s Plav ol
the Week” in its Midwestern mar
kets,

The idea of a mobile commer-
cial producing unit for local adver-
tisers has been discussed in the
trade over the vears, but uas Far
as is known few of them ever lell
home for 'ong.

Zenith Picks V4
Of NCAA’s Grid

NEW YORK—Zenith last week
purchased one quarter of the Na-
tional Collegiate Athletic Associa-
tion football games on the NBC-
TV web next fall,

Sunbeam and Bristol-Mvers have
also bought quarters of the pack-
age, with only United States Rub-
ber to be heard from on a re-
newal,

Tom Judge Named
WBC Sales Mar.

NEW YORK—Tom Judge hus
been named national TV sules
manager  of  the Westinghouse
Broadeasting Company, a post cre:
ated “to meet the stations’ continu-
ing growth in sales.” according to
Alexander Dannenbaum [r., sales
veepee for WBC.

Iudge is currently sales veepee
for Closed Circuil Telecasting, Ine,

Jules Verne characters of “Around
the World in 80 Days," the “Iogg”
series wil' feature on-location ad-
ventures at the turn ol the century.

SPONSOR INTO SHOW

Interest in

TORONTO~—Lever Brothers of
Canada has bopght a minority in-
terest in the "Tugboat Annie™ film
series. One of the few instances
'in which a sponsor has been in-
volved in the financing of a film

2 il :  show, it is probably the only in-
KODACHROME PRINTING

stance in which a foreign company
has done so. Lever of Canada,
which is completely independent of
Lever Bros. in the U, S., will spon-
sor “Tugboat Annie” on the Can-
‘adian Broadeasting Corporation in
the fall.

The majority owner of the show
is Normandie Productions, Ltd.,
the Canadian sister” of Television
Programs of America, vhich pro-
duced the pilot of the series in
Hollywood some time ago. TPA
will distribute the show outside of
Canada.
| PFroduction of the series will

Lever of Canada Buys

“Tugboat’

start at the Canadian Film Tudos-
tries  studios here next  month,
Based on the Saturday Evening
Post stories by Norman Reilly
Raine, the TV shiow will star Min-
erva Urecal in the title role.
‘Hawkeve' Producer

Normandie is the outfit that pro-
duced “Hawkeve and the Last of
the Mohicans,” which TPA is syn-
dicaling in the U, 8. The CBC co-
produced that one and will put it
on the air here in October.

In view of the “full speed aliead”
production on “Annie” and the
time-tight situation on the net-
works, it is deemed likely that TPA
will also shoot for syndication sales
on this new show. TPA is known
to have had interest from at least
one large regional sponsor, but no
deal has yet jelled.
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We've always cherished the idea that you don’t have to rattle your
tonsils to prove your worth. Take a look at the Sphinx. She’s been sitting pretty for years,
without ever opening her mouth. And why do you think Mona Lisa made out so good?

When we placed our hot new submarine-adventure series, ‘‘The Silent.
Service,” into TV syndication, we said to ourselves: “Okay. We want the whole wide
world to know. But do we have to scream our heads off? Do we have to announce a new
series with the usual 4-color foldouts, pushups, pullouts. Maybe even hydrogen fallt}uts?"':

“Up your Eeriscnpes, fellows! Take another look around,” we tnld‘.:'
ourselves. ‘“‘Maybe it isn’t always possible in every line of business, but can’t we try for
once to build sales volume without noise volume?” We gave ourselves a resounding yes/!

So we launched our seagoing series without a big splash. We didn’t
break a bottle of champagne over its prow in the trade press. We drank the champagne.
And we let CNP’s prime product, created exclusively for local, regional and spot adver-
tisers, speak for itself. We discnvered that if you really have something to say, they’ll

Iiﬂten. Even b you “’hiS}]‘E‘l‘ it Like this: In less than a month, *'The Silent Service'’ has been sold in more than 75 markets,)

Including 17 of the 25 largest population centers in the United States, NBC TELE V ISION FILMS

a division of CALIFORNIA NATIONAL PRODUCTIONS
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Follow Leader
Doesn'f Pay,
Says Cinader

NEW YOBK —— "There are no
trends, only good shows and bad
shows,” savs Robert Cinader in an
attack on "Lhe follow-the-leader

game producers and networks

play

each spring during fall planning.”
The director of program planning
ind  development for California

MNational Productions thinks

“the

trend is always in the mind
of the trade, never the audience,

"It only pays off on Madison
Avenue in helping to sell a medi-
ocre  series,” maintaing  Cinader,
“With top brams working wunder
the trend delusion, an artificial
sitnation is made to seem real to
the press and some advertisers,
And, since experiment is danger-
ons, the temptation is lo copy.

“*Youre as good as vour

last

instinct,” notes the epigrammatic

exee, A current hit is al
followed by a number of
pilots, which give sponsors
to choose from and hence gu

Wavs

new
mare
ardn-

tee a better quality. But unless

the quality of the imitation
ﬁﬂﬂd that the show would

is s0
have

een put on against all ‘trends,

the show will quietly fold, no
ter what the original is rea

mal-
ping.

“In the 24 minutes vou produce

for each half-hour show,
death to do a series where

it 1%
each

week the hero, locale or format
must be explained. When Sergeant
Friday, Wyatt Earp or Robin Hood
appears on screen, the viewer in-

stantly  knows what  all
elements are.

“The local buver wants ©
concludes Cinader. “You

the

lass,”
musk

give him a big star, the U. §,
Navy or a fresh concept and avoid
the fallacy of copying being insur-

ance for success.

a fop
quality
film show for
Every Product,
Every Market,
Every Budget

Oifices in i
principal cities

througheul the
o United Stakes

ldeal for

Executive Svite Avaoila

be ApprecTﬂied.

210 West 55th Stree
S.E. Corner of Broadw

| 7-2000

BROADWAY LOCATION

1200 Square Ft.---Light, Airy

Office or Professional Use —

School — Studios — Rehearsals

There is also a Six-Office

Busy Hotel Llobby Entrance
if Desired. Must be Seen to

@ Surprisingly Low Rental @

Inquire at Hotel Desk ar Office
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ATLANTA

3 TV STATIONS—181.500 TV HOMES
FPogulaborn—-TTE.900 173d in LY, 50
Buying Incorme—% 17361 091,000
12Eing
Retail Sales—51 093 106,000 1 21st)
Food Sales—%5211.835.000 (23d}
Drug Sale:—535% 608 000 1234)
Automolive=35201 453,000 22d)
Above Hpures include following caunfies;
Cebbh, De Kaib, Fulton

TOP NETWORK SHOWS

T Love Luey, WAGA, M, 199
Credfrey’s Talemt Scouts,
WARGA, W o i ima wamidlani 8.0

Bl ==

A Burns & Allen, WAGA, M, ... 354
4. L, E. Theaier. WAGA, Si. ..J35.1
E Ed Sulilvan, WAGA, Sa. ,,....054
E 1'e 2ol a Secret, WAGA, ... 3550
T. Red Skelwon, WAGA, T. ......14.7
B oAllred Ilncheock, WAGA, So, 144
BoORnd 000 Cestion, WAGA, T, ... 1389
1, December Bride, WAGA, M, | 318

TOP MULTI-WEEKLY SHOWS

b piveen For m Dy, WSB, M.-F. 1510
1. Wickey Mouse Cluh, WLW-A, -
\I-F ............ a.ll|l-l3-|

A NBC News, WSB, T.- F. R § XY {7:0¢ p.m.), WRBL, M.-F. ., ... Ji.z2
4, Clubh Howse CGang, WSE, 3. Mickey Mouse Club, WHEL,
ML i A e ey s 151 e e PR S - 17.%
I Modern ﬂnmnn“g, WEE, 4. Bobh Brandy—Kids, WRBL,
0 R e R ey ST T 1.0 A o LR ) Pt 214
. UBS News, “At.ﬁ M-F. ....H.5 5. Late Edition (11:00 p.m.},
7. Wealher, MNews (625 pm. r WREBL, M-F. ..coivvvivmisviin 1.3
WSH, M-F. ... il 6, CQueen for a ay, “Dﬁ?{
7. Mavier Cugal, W5RB, W., F. ...I1.4 M-F, ..., . 164
R, Armchoir Plavhouse, W5H, 7. MNews Rmmdum !-.'I:_'.u: [E -|1"ij-l
L T B [.4 WDAK, M.-F. ........ Lo 16,0
#. Search for Tomorrow, WAGA, T, Sporis, Weather, Mis:: -rll 15}
MR e whe s by bk 1.0 WRBL, M-F, ....... 16,0
g Mews, Wnathzn Sr-:rm i,ll ﬂllil'l
TOP FEATURE FILMS WDAK, M.-F. RESRRs FY
Once w:lklf B, Ean;_h' .|'|.IILII'IE|HI1 “I:IAI-. S
1. M-G:-M Flayvhouse, W5SE, oo
T B F | 9.7
Z. Ik Ceatury Plavhiuse, YWSB, Iﬂp m“’“ ﬂle
Su-10:30-12:00 mid. ..., ..... 18. Onca Weekly
X Gold Cop Thealer, WLW-A, I. Thul!r 18, WDAK,
5. Trlu"r“ .................. 11.6 "l: H'II“ .Id ----- -I+lllI-I’lT
4. Plln!u Sage Fln}h-uu, WLW-A, 3. .'iund.u Festore, WRBL,
Moed0-4:00 e 1.0 Sucil:B0-11:080 mid. ...... pansdTcY
£ & Gun Thealer, WLY:-A, A Saturday Show, WDAK,
E-—'li”lj“ P N S g &R Tu! b'ﬁlt‘ﬁm 0mi Ha iiquTI-J'
Multic- Weekly 4. Western Theater, WDAK,
I. Lale Show, WAR, i" R-TRe30-2000 .. ...l e, v 135
Th-S-10:30-12:00 wmild, ........ 13,3 £, Sunday Movke Time, WRBL,
1. Armchair Mavhouse, WS, SulA230 L ireeinaae 127
MAFAL00-2:00 ... 10.9 Multi-Weekly

X Vovietme 1T.S.A., WLW-A,

F., Si-00:1%-172:08 mid. ...... L
4. 5ky Theater, WLW-A,

A=W, Se-10:3-12:00 mid, ..., &3
X Mavle al 11, WLYY-A, s

Mh-Fo-d0cib-02:30 ............. A28

TOP SYNDICATED FILMS

1. Badge 714 (NEC), WW5E,
ML= e L s S e 4.1

I, Amos "'n" Andy (CHSR), WAGA,

3. Xuperman (Flamilago), WHH,

L 12.1
4 Hlnlnlrnj Fatrol (Zlhv), WAGA,
TR T . PR . | 2i.5
E. State Trooper (MUA), WALGA,
Ao R e R i .20y

& Search for Tomarrow  2King-
6. 1 Sesrch Tor Advenlure (Bag-

nally, WSB, T ..., .. ... 0.2
T. Stlion 57 (MUA), WAGA,

IS L 1 | RN, | , s |
2. Science Fioviom Theater 1£:v0,

WAlsA, T.-T000 . ... ... __., B0
000y Delective {MOAY, WLEW-A,

R S e e L e ket 17.3
T Wosenmry f.lrulnt".' IS,

WAGA, M-Tan e

18, Vl¥esrly Nalley l'.r.al.'-. -If'mlllc
Horax), WLW-A, Th-s3. ., . 160
12, Tl Christinn (£iv), WSH,

e .6 D FE e L et - 1%.%

13, Tr, Vludsom™ Seceet Jogrmasl
(MOCAY, WHB, Moo, ...,..154

| 4. Waid Bl Hickok 4 Flamingo),
WLEW. A Th-fod. ... SR Tl

S o T SRR S 134 |

COLUMEBUS, GA.

1 TV STATIONS—A40.800 TV HOMES
Population—220.700 11015t in L. §.)
Buying Income—%32% 268,000
110t
Retall Sales—3176. 738,000 (1351h)
Food Sales—5%40 165000 (13118
Crug h.'u—.';—'i,ElElEﬂD-l] LI4L‘|Ihb
Automotive—=535 805,000 1135th)
Above figures include following counties:
Rus=ell, Afp. ; Chatlahoochee, MMusco-
ges, Ca,

TOP NETWORK SHOWS

. 1 Love Lovy, WREL, M. . _....50.8
. 364,000 Question, WRBL, T, ,.49.0
. fane Grey, WRBL, F. ...... 47.8
« Burns & Allen. WRABL, M. ... 458
. Ed Sullivan, WRBL, 5w ,,...4%8
. Phil Silvers, WREBL, T, ....,..455
. Millionaire, WRBL, W, ......453
. Disngviond, WREBL, W. ...,..44.%
. lack Benny, WRBL, Su. ...... 424
. I've Got a E:cr:t WREL, .
B i s R S A S SR 420

TOP MULTI-WEEKLY SHOWS

1. CBS Mews, WREL, M.-F. ... 119
1. Evenlg Edlilun. ‘H'ﬂllltr

D ] (O e dm L e P

I. Studio Foor, WHEIL,
I spe=11 mmy, MoF, ... ..., 7.8

TOP SYNDICATED FILMS

1. Men of Aonapolls (Fivl, WHRBL,

W e L L R 44.0
1. Siate Trooper mu.a, WHEL,

Th-9:30 . .... 8.8
3. Mighway Patrol 13|T'!I 'HI'.'"H[

F.-%:30 ..., ; . R ]
4, Bclence Flﬂlpn ‘“utﬂ- i_I,l-r‘p,

{ WRBIL, Th-10:08 _. . _......... LN

5. Mr. Distrliel Altorney (£,

WERHL, Sa-T00 .............. M8
G 1 Led Three Vives rfn'}l

WRBL, Su.-10:30,, AR 11 )
7. B, Christain i.r"n‘l “D.-'Lh

WM e rinan B
B, 5y King :"-.ﬂhll.n.n]n \'-.HB;'L

B 1 PR .| .
9. Anmig Oakley fLEi«} WHBIL,

R | b |

| 1 Spy (Guild), WIDAK, F .94, 250

L. Rosemary  Cloomey (30 A),

WDHAK, Th-9:00 ... .. 00 240
12, Cronch and Des (NBC),

WAR, WM e 123
12, Dateline Enrope (90 al),

WDAK., So-l0:00 . e, 32
14. Paiti Page, (Screem Gems),

WHEBL, W.&45% ...... AL 1]
b, 13aflv's Tavern (Goild) ‘LHJ‘-F't

o B o i e i
I, Fddie Armold (Schwimnes)

WIDAK, "SBAY i cscansy 7.8
17, Sherdock Hinlmes oGuoildy, |

WihAK, FaTamr ..., 168

STATION

By NOBRMAN MORRIS
The Westinghouse Hroadcasting |
irﬂmpﬂu}' has drawn up a conlr; mt‘|
(o purchase ABC television affili-

ate WAAMN, Bualtimore, [rom its
prosent owners, WAAM, Ine. The
transaction is still subject o ap-

Cproval by the board of directors of
the Westinglionse Electrie Cor-
yporibion and the Federal Communn-
eabions Connnission. Accordinge to
the linaneial arcaneements, thero
will be an exchange of H!.I.H'Ir'{ baee-
tween Westinghonse wed WAANL
Ine. At the time the agrecment
Wy reached  between  the oo
ujmp mjes, it wus reported that the
| dollar eguivalent of the stock in-
|1rn|‘-.'r{! cime o about S4 K000,
| Westinghonse also owns WEBZ-TV,
i Boston; KDKA-TV, Pillsburgly

SIGNALS

KYW-TV, Clevelawd, and KPIX-
TV, San TFrancisea,

O Mav 7, when the 1Touse Un-
American Activities Cominitiee be-
gant to probe into Commmmism in
Marvhind, Baltimore's  television
outlets were on hand te report the |
proveedings. WAAM-TV, AWMAL-

PULSE LOCAL RATINGS FOR MARCH

THE TELEVISION INDUSTRY'S MOST COMPLETE INDEX OF TOP LOCAL TV PROGRAMS AND SPOT ADJACENCIES

LUBBOCK, TEXAS

2 TV STATIONS—34.300 TV HOMES
Populatorn=<132,500 (14CHy in U, 5.]
Buyirg |lncome —-E--l?l.ﬁﬁi-:.':'ﬂﬂ
112241
Retail Sales—%704 452 000 {1224}
Food Saies-—535 488,000 1i41s0)
Crug Saley -.,,.IH.E 000 1 1481h)
Automaslive —55 B42 000 (95K

Above figures ! '.u:le following counties:
Lubbock,

TOP NETWORK SHOWS

« 1 Love Lucy, KDUB, M, ... 513
. FRll %ifvers, KDURE, T. .,... 368
LG, E. Thenter, KIDUR, Sp. ., 44,3

|
1
i,
4. Alfred Hiicheovk, KDUB, 8o, , 433
5. Jane Wyman, KCBD, T. ...... 420
6. December Boide, KDUB, M., ... .41.8
Tol've ot g Secret, KDUBR, W, .41.3
8. Gummoke, KDUB, 5. ...... 4005
9. Hey! leanie, KOUHB, 5. .....000 405
W

. Warner Brothers, KCBR, T, ..40.9

T10P MULTI-WEEKLY SHOWS

1. UBS Mews, KDUR, M.-F. .., .20.F
. Lowney Tunes, KDURB, M.-F. ..10.1
3. Laurel 'n' Hardy, KDLE,
o Tl R Ry S O L 19.5
4. MWews, Weather, Seciions 6 ..., ,.
p.mud, KDUR, MaF. .. ....... %3
5. News, Sports, Wenther 0§ p.m.),
KRCBIY, M.-F. .. : . L]
G, Here's Hollyvwood, l-;J_BJ;Z:rr
M.-F, .... L TES
1 Ih'limla]ll'ﬁ' 1Jm: hCHD "'-i
W F raen. R I .
B Mews, ‘l-"-tlu:h:r hhm;.m [14,1 ll};u
KDUuB, M.+F. ...... eyl il
9, Mews, ‘L'l-'fu'.hﬂ |11.1-3-u pm]l,
KCBD, M.-F, . vaae. 153
10, Queen for a D:v I-.LHD
M.-F. 14D
IﬂP FElIIII!IE ﬂlHi
Once Weekl

I. Movie Canteen, KCEIDD,
Bolicnm-r2:00 mid, ... .eopes..10.7
Mulri-Weekly
1. Alovie. RINL'K,
ML-W., SeSu-10:00-12:00 mid. ..1%.1
Y. Channel 11 Theater, KCBD,
MAF-10:30-12:00 mid. ,.......10.0

TOP SYNDICATED FILMS

1. Doug. Fairbanks Presenin
{ABCH KDBUR, M-T:30 _.,., . 388

1. Mickey Rooney (Secreencrafi],

KDUR, F.-B:3 .. . ....veeinn. A3
3. T.V. Readers" Trigest {Sehebert),

KDUR, Se-%:3 ..............5348
4, Crunch and Des (NBO), KDUB,

Th-S:00 e 3.3
5 Annle Qukley (CBS), KDUR,

R i g G e R e B M.b
B, D Hodson's Seceel  Journal

iMCA), KOBD, F-T:30 ......798
7. Code Three IAB['JJ EDLUR,

M.-Tieon ... PR L. I 1
B, Frontier i~H( '| I-.LED

LT B T e ey Ly e .48.4
9. State Trooper (MOAL, KI}L-B

T8 st st st a2 .Iﬁ.l}
I 1 bed Thiee Lives (£iv),

EOCHD, Tholienn L,..... P . T
1L, Sherifl of Cochise (NTA),

ECHEY, S0 a e eevnmnnen 214
12, €¥Henry Plavhouse (Gross

kraspe), RCBD, SosR3., ... 118
13, Camain David Griel {Ciufle?,

KRB, Tl iy 200
14, Superman (Flamfngo), KOBD,

e A eI 1 B,
14, Looney Tunes (Guild), KDUB,

. S S L 1 R SRS R 0.5
B, Breve Donovan (NBC), KCBD,

%I (e PP | B
17. Rosemary { hmn{'!.- L'ﬁif. .'U

KCBLI:, Wi ... eweonu, ooy 2.0
18, Fooney Tines iGuildy, KDUB,

BE-F RS o vvileeduninmida 129
12 Freal  Dlysm  (King-Shar},

RODLE, Wl L e 188
20; Lavrel ond Mardy r{_..';wrn-r_uj,

KILR, M, T, F-5:15..19%
21. Eooney li'nt'-s |{i|Lil:I], kOB, I

MBI i rerrr e a e 1.0

Laceur in Washington,

WOAN-TY, Portland, Me., last

week  introduced  "Along  Maine

Street,” a daily procram block pro-
duced and emseed by Jim Fite-

Cgerald,  The new moming show |

Cinehudes Maine news, weather and

features and s still open for par-

ticipating  spousorship. . o o The |

Martin Block  slimw, viewed on
WABC-TY, New York, from 11:30
to noon, nukes an exit on June 14,
The stativn is secking a film series

OMAHA

2 TV STATIONS—170,900 TV HOMES
Fopulation—aG1 500 (534 in L. 50
Buying Income—3$697,153.000 153d)
Retall Salea—S8502 402 000 (5580
Food Sales—597,182 GO0 (5%4h)

Drug Sales—516,744.000 15241
Automotive—S% 107, HE 000 {491k
Atcve figures inelude fullnw.rg COLInT e
Fottawattamie, lowa; Douglas and

Targy, MNeb.

TOP HETWORK SHOWS

1. 1 Love Lucy, WOW, M. , . .. %1%
2. Godfrey’s Talenl Scounls, YWOw,
T | [ |
« Red Skelton, WOW, T. ._.... 4R
« What's My Line? WOW, Sy, ., . 47.8
« Burns & Allem, WOW, M. ... 473
. 364,000 Question, WOW, T, ... 41.%
. December Bride, WOW, M, , 418
. 3, E. Theater, WOW, Su., ,..42.3
. I've Got & Secret, WOW, W, ,.42.3
Millionaire, WOW, W. ...... 41,8

T0P MULTI-WEEKLY SHOWS

o0 o b o UR i L

¥Y. Weaiher, News (100 p.m.),

WOW, M-F. ... . ociiiiiinan 19.4
2. Sports, Misc. (10:15 p.m.),

wWOwW, M-F. ...... ......... 8.8
3, Mickey Monse Club, KMTY,

L A N S R L 16.%
4, Command Performance, WOW,

W e R e e 1.7
5. Report (10:08 p.m.), KMTY,

M-'F- T T TR T 1...11..

b, MBC Mews, KMTV, M-E, ....1%6
1. Queen for a Day, KMTY,

M-F, ... R e I -
#. Mavier Eu.n::!‘ RM n-' W, F. ..1%28
9. Hawk, KMTV, M-F., .........12.7
10. Comedy Time, KMIV, M.-F. 113

TOP FEATURE FILMS

Once Weekly
L. Milion % Movle, WOW,
Su-10:05-12:00 mid, .. .........193
2. Sunday Thealer, KMTYV,
Su-l0d0-12:80 mid. .. ........ 6.8
Mulb-Waeekly
1. Command Performance, WOW,
W., F.,, 5.-10:30-12:00 wmid, ... 24.6
1. Academy Thentsr, WD'W,
M-p T-u Th-.'-‘ll"l-liﬂl mid. .,Ilai
3. Moxle Malloes, WOW,
“'F“'-H'EJ' a4 b e ey R '-"

T0P ﬂﬂlllﬂliﬂ I’IiHi

L. Whirlybirds (CBS), WOW,
T-“:'“ llll LA R RN ERERE S EREERENIESNE JT'!

1. Dr. Hidson's Seeret Journal
IMCAY, KMTY, W93 ...... 333

3. Sherilt of Cochise tT*.TA],

WoOow, 5.3 ...... . r 1
4. Soldiers of Forlune -[\H:H,

WOW, F&3 .........00000.. p L |
4. *5ky King l,'HabilmIr, WOw,

S-500 ... L
4. Mr. [Il!l:l‘]l:t Aihmy |?,IH,

WoOw, E-10:3 .............. I5 8
7. Annie Oakley (CBS), WOwW,

Ml e e J58
8. Buffala Bdl Ir, rcnh;, WOW,

S~30 ..., SR |
9. llighway Faﬂml I:Eﬁ? IIl"«"_il"-‘l-'

FARID oviiaaui: A1
1k State Trooper :_\.-Il‘."h“r HMI\’

i | 213
10, Superman  (Flamingol, K‘uﬁ\.'

Fol:dl .aue _..-:I.]
1. Code Three mnc;, WOW,

s e | I L
£3, Jungle Xim :‘iu.run ‘rl’.]‘l‘l'ﬁ]‘

Wow, S-aon ... PR | B |
14, Bowling (Sterling}, h'-.i]‘»

Su=10 ... PR 1
15. Sosie (THFAY, "l.'ir -{:ﬂ-l] <198
16, Passport o Danger mHL:

WOW, MG .o, i 184

17, Captain Midnight {Scresn

Gems), KMTY, 5-2:30 am, .., 173
18, Falvon (NBC), KMTY, Su-9: 3. 160
1%, Flazh Gordon {(Guild), KMTV,

W00 .
19 L onp .lu]m .‘_'uJ'.Er [-I‘."H‘!.] U. -I'.'.I"-"-

R-3:30 =T ..15.8
=1. “Death "k"l'h."_kf Il*nt l]‘.l.uluz

Borax), KMTV, F.-ilkag ..., 4.8

A. Samuels, assistanl wanager of
KHAD-TY, Laredo, Tex., las as-
sumed  managerial doties uatil a

replacement s named for Cleo E.
| Long, who left the station. . .

Sportscaster Sam  Balter, .'f'-..I]_."-.
Los Angeles, has Lded P [crni-
lard Company, Inc., for full spon-
sovship of his Tuesdav and Thurs-
clay telecast, "Sam Bulter's Sports-
book.” The B&52week deal was
| eclosed with Old Gold by the Paul
Raymer Office, national rep for

T and WMAR-TV i X B mded |10 replace the deejay music- and- | KTLA in New York.

together amd pooled their Lr'rn:slanl
fr give complete TN 0N Erage af |
the  hearings. . . . KING-TV, |

Seattle, lias disputclied  sewsman

Charles Herring to Capitol 111 to

cover  the appeaiance of Dave
Beck, teawmnsters boss, belore 1IJ“|
senpfe  commnittee dove a.tn:mtm;:
vacketeering Wi gonent mul

interview stanea, and Block will |
coneenivite on |.:'1 vadio chores.

Popular WHZ-TV  sportscaster

Curt Gowey, absont from the TV

seene His Eu' this season due to o

back injory; returned to the air on
Moy 4 to comment on the Red Sox-
Cleveland game. Tho Fe's stll re-
couping ok “lome, WEZ. arranged

The Shell Oil Company hns
.Hl::ﬂril a 22awveek contract with
IWRCA-TYV, New Yok, for the
sponsorship of bwo news programs,
The contract takes effect today
3) and inchudes sponsorship of a
lnew local newscast, with Gabe
|Prt5-;mm called “Shell  Local
News,” to he seen weckdavs at

|.|he‘.|r Arrungements have been | to have him do his play-by p!d‘j.' 645 pan. Shell will Fﬂhﬁ _Sponsar
description  as he watched t].f*lfn:' focal news mserts in “Today™
shown in Seattle the same day they | game on his own TV set, o o o Mg, [w ith newscaster Bill Ryan.

made to have the TV Im_j]h"hh

www americanradiohistorv com
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THE BILLBOARD TV PROGRAM RATINGCS 13

This weekly chart covers the latest Pulse ratings
in key local marksts, It includes nztwork, local lve
and locally originated film shows. By pointing out
leading programs, the chart provides a ready guoide
{0 ouistanding spot adjacencies in each marked.

Market siatlzstics shoem are derived from Sales The syvmbol + is for film serics booked on a na-
Management’s current “Survey of BRuying Powee,™ ticmal spot basis. The symbol “u" indicsies a UHE
and cover only each market’s metropolitan  areas, oullet, The symbol “&" poinls oul programs origl-
s defined by government specification. Altho they miting in an overlap market yet securing ratings of
thus cannot include complete TV coverage or trading 3.0 or better in the market wnder study. For com-
areas, they do provide comparative statistics for the plete program and audience information and analysis,
chiel population centers of TV stations. consult The Pulse, Inc, 15 W. 46 5i, New York

Outrates all

#

Quincy, lll.—Hannibal, Mo.

Keokuk, lowa

2 TV STATIONS—28,500 TV HDMES

Population—_58,100 (247th in U. 5.)

Buying Income—5$599.072,000

1 250th)

Food Sales—3516,323,000 (247th)

Retail Sales—3574,945,000 (250th)

Drup Safes—%2 582 000 (223d)

Automotive—3511,770,000 (259th)
Above market statistics are for Quincy,

111, only and include following county
Adams,

TOP NETWORK SHOWS

1. T Love Lucy, KHQA, M., .....513
1. 564,000 Questlon, KHQA, T.....49.8
A December Bride, KHOQA, M.... 463
4. Ed Sulllvan, KHOQA, S5v....... 159
5. Do You Trust Your 'Wife?

EHOA, T....... PREPATR——. - | 1| |
'c..:”mxl “Ht}.l‘.. Th.. l-!--l-l-ll.ll-ll‘s-.u
Hi.l"ﬂtllll’l:. K-HQ-’I-, |, [S——
Playhouse 8, KHOA, Th.......41.8
564,000 Challenge, KHOQA, 5u...47.8
Fane Grey, KHOQA, Th.........41.8

TOP MULTI-WEEKLY SHOWS

1. Stage News, Wea. (10 p.m.),

=om e

H“ul*ll H-F- R T A m
i. World News, Sports (10:15),
KHOA, MAF, ......c.oucuaiss 1%.0

3. Hal Barion Bhow, KHOA, M.-F, 244
4, CBS MNews, EHOA, M., Th....230
5. Children's Houwr, KHQA, M.-F..192
6. Might Owl Theater, KHQA,
MI-F' 1".1..111F.1+'.P+I.TFI.III1’
7. Mews, Wea, (10 pm.), WGEM,
H{ Fl- CEERE N O ms memd hdEEa 1Eﬁ
B. Cactua Club 'I'hulcr. EH{]A
M.-F,
9. Flylng Reporter, WGEM, M.-F.. ISS
10, Gulding Light, KHQA, M.-F...152

TOP FEATURE FILMS

Once Waekly
I. Family Theater, Su., KHQA,
J-:"-‘:“ ---------------- p-IlllITJ
3. Late Show, Su., WGEM,
l'lﬂ-u -Id" LE SRR RN RN L TR N EN] T‘I':

Mult-Weekly
1. Might Owl Theater, M.-F., Bu.,
“qu"ll ‘.'-“'“I“ (RN rl-'!l“
1, Circle 7 Roundup, 5., Sa.,
KHOA, 12:00-1:00 ............158
Y. Weslern Theater, M.-F., WGEM,
S:00-6:00 ........ . «r o123

Top SI'HIHI'EII FI’I'.HI

1. State Trooper (MCA), KHOQA,
“'.’IH I'--I'F'-I-FI!-'F'!-‘I!‘-FI!I'“’

2. Siage Seven (TPA), KHQA,

MMM . iisciisasasnens s 300
3. Dr. Hudson's Secret Journal

‘Mm.. lﬂ“’li Elr"t-" l-!-l-ill-nj
4. Sherdlf of Cochlse (NTA),

KHOA, -5 .....coccvnnnns
5. Wild Bll Hickok (Flamlngo},

H-“nﬂlp M.-T:00 FEERAEEES I'lll-lm
5, Crunch and Dhes '.'HIEI. KHQA,

F-8:M ..... o - ll--l-l'lnj
7. Jungle Jim tﬂ-:-m:t l.‘]-uml:l.

KHOA, Su~6:00 ..oovcvneoness2Bd
B. Highway Patrol (Ziv), WGEM,

2T S 253
9, Confidential File (Guild),
WGEM, W.9:30 ...... L g 24.8

#. Judge Roy Bean (Screemcraft),
WEEH| 5“-*;3“ EFEAFEERAAERD lli‘ﬁl
11. Public Defender {Interstate),
“HQM Th-'i-:]n Illi--illil'llli-‘l-i!'n-
12. Man Called X (Ziv), Su.-10:15..21.8
1A, Sheena, Quesn of the Jungle
(ARC), WGEM, Su.-5:00....... 2.8
14. 15ky King (MNabisco), WGEM,
F { m --------- FEEEFEE g liiJ
15, Captaln Gl.lll.m (TPA), wunm
F -'E'-m lllllllllllll [ FEERER N E B zﬂ"'"
16. Soldiera of Fortune [(MCA),
WGEM, Su-5:30 ...ovevennss-203
17. Annle Oakley (CBS), W‘EEM
3, P 1 TR e e «1BE
18. Ellery Queen (TPA), WGEM,
M-r‘ﬂ:]-ﬂ --------------------- 8 'Ilﬁr.
19. Steva Donovan (MBC), WGEM,
w'ﬁmli--!-li-Fli-i-Flll-Fl lllll - Ii"’
20, Doug., Fairbanks Presents (ABC),
rﬂ'EM...H W'Iﬂ.m +ll-ri-r'|-!j-1

DES MOINES

3 TV STATIONS—T3,000 TV HOMES
Population—249,200 (92d In U, 5.}
Buying Income—35485,059,000 (75th)
Retail Sales—5337,357,000 (734}
Food Sales—3565,911,000 (Bathi
Drug Sales—511.391,000 (66th)
Automotive—579 992 000 164thi

Above figures inelude fellowing counties:
Paoik.

TOP NETWORK SHOWS

1. 564,000 Question, KRNT, T, ....44.0
2. H.-J'hn!l “-p “hT| Thr AR r'aj"!
. G.E. Theater, KRENT, So. ... 365
4. 1 Love Luey, KRNT, M. ,.....363
5. Ferson (0 Person, KRNT, F, ... 358
5. $564,000 Challeuge, KRNT, Su. .. 358
7. Allred Hitcheock, KENT, Su, ., M8
T. 1've Got o Secret, KRNT, W, 48
®. This Is Yoour Life, WHO, W, .. 118
9. Whats My Line? KRNT, Su. 328

TOP MULTI-WEEKLY SHOWS

1. News—¥omn Doke (10 p.m.),

KRNT, MsF. .. ..........00u..310
. Mews (LB:15 p.m.), HR"‘T.

M.‘F FEFfrs bdEerrr iRl E R AR ARE R Hl'
3. Mickey Mn“-! Club, H-ﬂl,,.

M.-F. i o AT
4. News, :Epuﬂr l_i p.l'l.l. IINT..

M.-F. .. R, |
L. Gordon Gmmn:l:. IEIIH'I'

M.-F. ... . cviveenircsnnsns anss 1P
6, Caplain Kangoroo, KENT,

M.-F. b raetans Ba

&, Love nl Lifr. HH‘.HT M. F, -k
6, News (10 pom.y, WHO, M-F, ...13.4
#, Search for Tomorrow, KRNT,

Mq'F— R A TN N T T N T R R R S S I-}ﬂ'
#. Vallant Lady, KRNT, M.-F. ....12.0

TOP FEATURE FILMS

Once Weeklv

L 20th Century Theater, WHO,

S -10:15-12 mid. .., . ....cenens 1.8
1. Selmick Theater, KRNT,

Su.-1:00-3:00 ..., LS
3. Saturday Nite Ihnrn. EII.NT

Bo-10:30-11 mid, P . L
4. Hollywood rh:hnuu, wuu,

B.-10:15-11 mid. ....., cane BB
5. Premlere Theater, wm,
FaelM-1130 ....covviamsanes hB

Multi-Weekly
1. Movie Date, KRNT, M.-F., Su.-
15:00-1L mid. _........co0000.. L5
L Red Dash Show, WOI,
M.-Th.-10:30-11 mid, P i—— ]
3. Fllm Theater, WOI,
'll] !'.-'ll-m'l-: -Ii- LT T TR T 'r‘

T0P SYNDICATED FILMS

1. Soldiers of Fortune (MCA),
ml I""“ EEEWE s i-II-Fl--i-i--m

2. Sherlff of Cochise (NTA),
wnﬂ. Bu.-9:30 ARSI ) &

3. Swle (TPA), WHO, W..9:30 ,_ .18
d, ln"- Eagle 1CB5), KRNT,

Bl mml cooneiiiiiiniias 188
8. Code Three mm:r. wnﬂ.
H"I“ L e hlli-i-r‘,i.

6. Hnmlnn: C-mdjr [HBEin.
KRNT, S5.-12:30 ,........
T -Eupunnlu lﬂ:.mlni.u}, '-'n"l:ll
T 'ﬁ M ----- A BEFEEA AR A B E RS Do !ﬁ.!
7. Captuin Midnight !Et:ruu Gems),
KRNT, S5.-1:00 am. ......,...163
9. Science Fictlon Theater (Fiv),

WHﬂi EI.I.-ﬁ:W LRI RN EREEEEEE X 1ﬁrﬂ'
10. 75ky King (Nabisco), KRNT,
E-']I:M e e eyt ]5..!

1M, Frontier (NBC), WHO, S5.-6:00..15.3
12. Wild Bill Hickok (Flamingo), y

WOIl, Th.-6:00 ., — .
12, Unnmmnnn ‘-"aJnr {Rliﬂ].

KRNT, Th.-10:3) . .14.8
12. Erunr.'h and Des LHBE}, WEI‘J.

Foallidl oooiiiviens vhaene s LGB

15. Badge 714 (MBC), m 15 ...13.3
16, Suite Trooper {MEM. WHO,

F-1:30 ... A e g
17. Life With Father {EISI ERNT,

H‘“ '1 3“ LE R RN RN N NN N RN 1!r!
18. Buffalo Bill Jr. {(CRS), WOI,

i o RS Sl 2.3

19. Ranger Rider (CBS), WGI
M snasssscssaiiniisnnnnselnd

PORTLAND, ORE.

4 TV STATIONS—223,100 TV HOMES
Population—T783,600 (23d in U, 5.)
Buying Ipcome—351,301 021,000
I 26th
Retail S5ales==3%393 480,000 (23d)
Food Sales—S5231,416,000 120th)
Drug Sales—%23 877,000 1324
Aufomotive—S185,512,000 1 241k
Abave figures include following counties:

5. Academy Theater, H'..I..DH-,
5-7:30-59:30 PO | . B - L

Multi-Weekly
L. Armchalr Theater, KOIN,

TOP SYNDICATED FILMS

1. Sclence Fiction Thester (Flv),

W.-10:00 ....... sresuian .- 15.2

Above figures include following counties:

L. Sheriff of Cochise (NTA),

12. Swudio 57 (MCA), KOIN, 13,

syndicated
shows!

TUCSON, ARIZ.

3 TV STATIONS—50,500 TV HOMES
Papulation—217,200 (102d in U, 5.}
Buying Income—5315,997 000

IRRE 111!
Retall Sales=—%231.266.000 (112th}
Food Sales—356.064,000 (100th)
Drug Sales—S%8,127.000 (90th)
Automotive—539 356,000 (128thi

Clackamas, Multnomah, Washingtan, Pina |
S TOP NETWORK SHOWS
TOP NETWORK SHOWS e

1. I Love Lucy, VOIN, M. ....... 9.7 | 2 iﬂpﬂ“&'&:ﬁg?n?ﬁ '1"."."';':
1. Ed Sulllvan, KOIN, Su. ........ 390 | 3 Alcos Hour, KV, Su. L ]
3. Alfred Hitcheoek, KOIN, Su. «. 364 | & Groucho Marx, KYOA, Th, ... 347
"p “‘J.l' EII'F. EG“It T- aa I'FI-FI'-H"I L. F!rrj cm th"p H‘rﬂ.ﬁp H! --JJI-‘
3. G.E. Theater, KOIN, Su. .....35.0 | 6 wyatt Earp, KGUN, T, ........31.9
6. Disneyland, KGW. W. .. ......38 | 7 Tennesses Ernie, KVOA, Th, .. 1.5
7. Lawrence Welk, KGW, S, ...... 3.5 | g [ Love Lucy, KOPO, M. ...... 34
B. What's My Line? KOIN, Su, ...32.2 | 9 Do You Trust Your Wife
9. $64,000 Question, KOIN, T. ...31.9 KOPO, T. e
10. Burns "n' Allen, KOIN, M, .. 3.7 | |n, Big Story, lnL'l."ﬂA F | g

T0P MULTI-WEEKLY SHOWS T10P MULTI-WEEKLY SII'IIH‘i

L. Mickey Mouse Club, KGW, f. Cartoon Corral, KYOA, M.-F, .,19.2
¥, sevenaceni IR | 3 News Mise. (9:30 p.m.), uvm.
;: Etlﬂl:lﬂl'l Ti.l!l'l!, I'.I:]IH. M,.[r M)LK M.-F. AR5
r. Moon, KOIN, M.-F, ..... 9.1 e, KV
4. CBS News, KOIN, MoF. . ... 167 | 3 o ’;',“I;“h':uﬂf“;'],; sriaeilBS \
5. :r.;::"hmm Mews l'ﬁ Pom. .. “'_“ F. e E 155
: '-F- .... e I.!. -|I--|-|lir-|--
6. Art Linkletter, KOIN, MAF, . 1B | s " ' .B"' &voa, e STAGE |
1. ;"'{i“#'h“* Misc. (10:30), KGY, /14| 8 Matince Theater, KVOA. M-F. .14.4
S EEEEAE o i E. ¥
1. Anhur l‘.}ndi'rt;.r, KUIN ':;"t-;!her Plunkeit, KOPO, S |
M.-Th. ... S | Ty | q 7 T R e
9. NBC N‘em. hPW M.-F wao DL b Kp[?;a_;l'::ﬂr {ﬁ !5 _F_T_.' I I I S . |
10, Newsbeat (6:30 p.m.), KGW, 9. Headline, Weather (6 B N Fl:ﬂz;rcmm— lmgl: rated
MP'F- "lll---l'-I+I-I-II-I---|I--1---1“|I K_ﬂm- M..F. .‘._.Il.h‘rl.‘lilil*_ﬂ Illd-llm me P'l.l.h!‘.
"W m'uﬁ Hlm 1, Hl!ﬂd”r“ﬂl Tl.ll"!l.'ll'l. h‘"_'ﬂ:, ﬂfﬁ?} uumml Gmﬂ“ Gﬂ!ﬂ-
(10:45) KOPO, M. -Th. .........139 ?mmmuk_ k&.l Zane GreLsr 'Mv a:re.
Once Weekly AcCKle eason, Lux Video :
1. E (] I":‘Iullllﬂrt. KGW, TOP FEATURE FILMS Theatre, ete. '
Flu" ll"!'l-rl-l-ill-i--rlll-l UI'I:H WHH"' Twmﬂmm_ = 'Imt“td-
L ?:ﬁ,ﬂlﬂ Falr, KGW, " l. Sunday Nite Playhouse, KOPD, dicated mp‘mijgm Minnea
seinne Se-10:00-12 mid. ............. 16.9
3 Gl 8 Horsoms, KGW, ™" | 2. parade o Stars, KGN, St Paul (180, Pue, 11/56)cut-
------------- g T"*H"I!}I" TR L. J1aD ;
4. Meadows-Movle, KLOR, 3, Showtime, KOPO, S.-10:15-10:30. 12.2 Knows Best, West Point, etc.
F.-8:30-10:00 ..., connes 2B | 4 Movie of the Week, KGUN,

Outrates nll competition in

Th.-B:309:30 .. LIRS | P Atlanta, Indianapolis, Portland,
. Sunday Evealng Theater, Oregon, etc. ]
KGUN, Su-8:00-10030 . _.......113

Multi-Weekly Stage 7's a_dramatic anthology

M.-Su-S:0-6:30 L., ... ... 183 which can do a fine-rating, fine-
2. Channel B Playbouse, KGW, " :,'f_ﬁ“f::hﬂ;“:ﬁ s selling job in your market, as it
M-Su-10:30-12 mid, ........... 9.3 | 3 Hollywood's Best, ll:ri..lrf'.'i' et i8 y doing in more th‘n a
3. Showtime on 6, KOIN, M-S 110512 mid, ...l $LD hundred others. Better check
Mkl lﬂ'.l. 0 MW < wess sssses 18| 4 Western Matince, KOPO, Stage 7 for your market today.
" h‘lllll‘l m’ L3 H'nFH]'H“ e 44 paEsanERmE R wl.l'! wnte‘l mm or F‘hﬂm mlleut f“ |
h'L-M:!lll:ll' ....... sEmmEmE 1-. !n h‘“l"ﬂi.l.l “"H" ﬂ_“ “EL” l?lﬂlhﬂltlﬂl.
5 Mﬂl‘.l‘ﬂ MMovie, IEI:;'I'I", L “fl'ﬂm:! s . 54
MF.o1000-11:30 mmm. ........ 6.7 : ik
T0P S'I'IIIIHIE FILMS

KOPO, M990 ... . .....,.... 008

‘um H"“ir FRdrmwn 1l|M-r.
2. Highway Patrol (Ziv), KOIN, I RO T
i Ul 3| 3 Stage Seven (TPA), KVOA,
3 I Search Tor Adventure (Bagnalli, Bu.-8:30 ...... AR IRE - . L .
KOIN, Th.-T:30 ..... wee-ah® | 4 Schence Flrliu Tinln- ll:m,
4. Code Three (ARC), EIDIH. KOPD, W3 ..... .. i 1 )
T.-10:00 , 199 | 8 Swale Trooper (MCA), IH]H] |
5. Cllhlu!dillllllll tE-ran Gﬂm. W ..., R | L,
KOIMN, S.-10:M am, ,..00000a0s 17.% | & Badge 714 [HEE;, E‘FDA, |
6. Annie Ookley (CBS), KLOR, T00 . onvnnnonss .| T |
F4:00 ...... veea 178 | 7. Highway Patrol (Ziv), KOPO,
6. Last of the Mohicans m*m F.-B:30 . AP | % |
EGW, W00 ...cvnnvinnrnen. i17.8 | & I Spy [ﬁuﬂdl. I-IL{JH'.I- Su-R:M). 249
. Soldiers of Forune (MCA), 9. Man Called X (Ziv), k.\fcm
KOIN, 8-6:00 .......c00000 S ) S-9:00 .. ... .40
9. Sherifil of Cochise [MTAY, 106, Judge Rov H::m {hcrl::m:mﬂ},
* KOIN, Wa6130 ....ovvnirnnnse 163 KVOA, S0.-9:00 . 3 B
10. Jungle Jim (Screen Gems), 11. Dangerods M.!E,]:I'Imﬂﬂl. l_'HB{'.'l.,,
KLOR, Fofi:30 .. .iviunnrsiias 160 KVOA, Th.-6:00 . : .. 208 :
11. Siate Trooper (MCA), KGW, 12, Dr, Hudson's Secrel Journal Television Programs of America, Inc.
Thi{:m -llllllllI'I'lllllll-l-l'll--i--ljl-! {Mcﬁ-l “ﬂﬂ] ‘l“"?!“ ;...--.--:D-.J' 'ﬂ'“‘-ﬁ-‘&“qﬂi‘.’lﬂ 'Plﬂﬁ'zlm

Frootier Doctor (Hollywood TV,
KOPO, Th.-7:00

---------------

12. ¥5ky King [H:lhl.ﬂ:u:ln. l;'.'}lhl 14. Ruay Milland Show {MCA),
- F L T T ........::.2 KVOA, T.-6:30 . S | |
14, Wild BIl Hickok (Flamingo), 15, Dr, Christian tzm, :nm. e e pe
KLOR, M.-6:00 . aras e A LT A B RN | © PROGRAMMING—
15, Buffalo Bl Jr. {{:ls;. 16 Code Three mm:] KOPO,
KLOR, Th-6:30 ,.....000urrn. 140 S41.-7:00 . oIt Ibe key o suctesalul TV advertising
15. Superman (Flamingo), i;u:ru. 17. Range Rider {EBEL n;c:rru THE BILLBOARD-—
T'-"ﬁ:m -|--a-l'-ll-l-rdl!-.--l-l--r--r--l'.ln F.."‘im --------------------- |.-1.'«-5 Ilh t.r h mhl "“'.mi"

over to CBS-TV as an account
executive in its Chicago metwork | seseconmmsoransssmmaim st s

SHORT SCANNINGS sales department . . + + Armand
Crant has been appointed to the STRIP FOR S#LES
By CIHIARLOTTE SUMMERS | comes to ABC from Schwerin Re- [newly created post of ABC-TV
Oliver Treyz, head of the ABC|search where he was assistant di- | axecutive producer for daytime
net, has been elected a director of | rector of operations. rograms  effective  immediatel
the Better Business Bureau of New| The Metropolitan Educational programs Gt Y-
York City, for a three-yvear term.| Television Association has chosen Grant will be responsible for the
. Robert F. Stanton, formerly | Mrs. Mervle Renie Evans as ad- |P€W “live prc:ﬁgmmmmg F"'“l}ﬂh‘“f
of ]. Walter Thompson and Albert | ministrative assistant in promotion ghf"-h ""B{-I_':l;] ]“ Eml;ﬂﬂngﬂ or it
Frank-Guenther Law, has joined |and public relations. Mrs. Evans|daytime schedule this fa dﬂ s
Ketchum, MacLeod & Crove as|was formerly supervisor of public formerly “':“'F"“:-"“!f“t[ an E']-"‘
advertising account executive on | relations for the New York Histori- eral manager “[D‘ I"*KT IGI'}HIN
the Westinghouse Broadeasting | cal Society. ... Helen Koss, exce- | City, L. L. . . . Don 1} 1“["‘ “H o
account. utive secretary to Jack Gross, head | been upped by Ehﬂ William ¢ orris
Serge Valle has been moved up | of the American Rescarch Bureau's | #gency to its TV department.
to manager of research for Cali-| New York office has been pro-|, z .
fornia National Productions., . . . [moted to administrative assistant. U HEI‘II’}" to IGEI’I. Clgur
George Litto has left William| Robert Young, star of Screen - i
Morris to concentrate on the stage, | Gem'’s “Father Knows Best,” will | HOLLYWOOD — 0. Henry
sereen and TV affairs of Eddie|be the kevnote 'i]_]ﬂflk{.'!: at the | Plavhouse™ was sold to General
Bracken, . . . Bernet G. Hammel | Seattle- ng County Safety Coun-|Cigar Company of Baltimore last
has been named assistant manager | cil campaign kick-off on Thursday week by Gross-Krnsne. Sule brings

“'Qulte, old
bay, and al
15% the cosl

Whit! ol a lsature

883
programs

package. Need
| say morel

:5 Wui -l!i'h'iﬂu
MNew York 36, N. Y-
 Piaxo 7-0100° Nl

_. OFFICIAL FILMS, nc.
of research for the ABC-TV net,|(23). . . . Alter eight years with |total markets to 188, according to| FESSES i il g '

H.unmc-l ABC, Patric Rastull lias mmed the distributors. . - =¥

elfective immediately,
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B BEST FEATURES!

One of the best features of wcss-Tv’s feature film
programming is that everyone—viewers, advertisers
and the industry itself —agrees it’s the best.
The trade: The Billboard’s Fifth Annual TV Film
Service Awards (a poll of hundreds of stations, spon-
sors, agencies and producers) voted wcss-Tv ‘“‘the
best station in the nation for imaginative and effec-

tive programming of feature films.” (Gratifying but
not new: this is wess-tv’s third win in five years.)

The viewers: wes-Tv's feature films are command-

ing the biggest audiences in their history... far
bigger average audiences than feature films on any
other New York station (The Early Show 33% larger,

The Late Show 105% larger).
The advertisers: Sponsors cuﬁsistently invest more

in weBs-Tv’s features than in any other feature film
programs In New York—and get far bigger returns

s

S et
e -

s

on their investment!
But the best feature of all, from the advertisers’

point of view, is that Channel 2 commands much
larger average audiences than any other New York

statiun not only during feature film periods—but
throughout the entire week as well, And has done

. o
e

e
—
=

so month after month, year after year!
Channel 2 in New York

wc B s £2] v CBS Owned - Represented by
y - i CBS Television Spot Sales

Bouree: NEI, March 1957, multi-weckly featuran.

e aMericanradiohistorvy com
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Feature Use Takes
Big Upturn in Year

Statistics on New York, Chicago, Frisco
Attest to Increases; Also More Pic Billings

Stations have increased their pro-
gramming of feature film over-
whelmingly this season. This was
made clear in a station survey by
The Billboard eomparing March,
1938, with March, 1957.

Chicago is one market in which
feature films have been given much
more exposure this season, WBEB-
TV is .ow running 15 feature tele.
casts per week. In March, 1356,
it was carrying seven, The lotal
amount of time it is devoting to
feature film is 22'% hours per week
as compared to 10%2 last March,
The station programs the “Movie-
time U. 5. A."” package, the United
Artists group and National Tele-
film Associales’ “Rocket 86."

Fven a stution like WOR-TV,
New York, which 1as been a heavy
user of feature film for three vears,
upped its programming of features
this season. This March it was
presenting 47 feature Film telecasts
per week, which consumed 62%
hours. Last March it was earrying
40 telecasts, which consumed 332
hours per week.

KPIX, Frisco

KPIX, San Francisco, the West-
fnghouse outlet, has also stepped
up its use of features. It presents
23 telecasts per week, as against
17 last March. They consume 27
hours per week. Last March they
were only taking up 21 hours,

One of the few examples ol a

Feature Pkg.
Sales Tabbed

Here is a rundown of the total
sales to date of the major groups
of feature films on the market:

MGM-TV, according to its last
report, has m ‘o sales to 44 sla-
tions. Almost all of them have
been for the entire library of Metro
pictures, 723 titles. The deals

ending at this moment would
El'ing the M-G-M total to close to
ol s*ations.

AAP, Inc., has made sales on
Warner Bros.” pictures to about 80
stations to date. About half of
those stations have brought the en-
tire librarv. The others average
about halt the library.

C&C Television, distributor of
the RKO librarv, “Maovietime

USA,"” tries to keep its sales a dark |

secret, but it is understood to have
deals with about 70 stations.
National Telefilm Associates has
sold its [irst package of 20th Cen-
tury-Fox pictures, the 52 released
nearly ong vear ago, in 150 mar-
kets. The “Rocket 86" package,
containing 78 Fox films, which

went on sale the end of last year, |

has been =old in 112 markets.

Sereen Gems' lalest prime Co-
Inmbia package, the 39-picture
“Hollvwood Premi»re Parade,”
which went on sale in March, is
now sold to 53 stativns.  its low-
budget “Hollywood Value Parade”™
Is just going on sale now.

United Artists” *“Top 39" re.
leased last fall, is understood to be
booked in about 100 markets now.
UA has still not taken station orders
on its new package, since it expects
to have a national sale on it

Signet TV has sold the “Action”
pachage~35 Pine-Thomas pictures
—in about 50 cities in its four
months on the market,

Interstate Television has sold its
new package ol seven pictures in
about 30 markets,

station that is using less time for |7

features is KTLA, Los Angeles.
Last March it was telecasting 17

feature fi'ms per week. This March | ;
it

presented 13. Last March it
was devoting 25% hours per week
to features, as compared to 19'%
hours now,

Those stations which program
primarily feature films show a large
amount of their billings contributed
by regional and national advertis.
ers, as might be expected. KMCM.-
TV, the Vinneapolis independent,

for example, reports that 50 per|:
cent of its feature billings is from |:

national and regional business.
WITL-TV, Milwaukee, reports that
68 per cent of its billings is national
and regional business,

Texas Market

Another majur-market station in
Texas reports that 40 oer cent of
its billings is from national and re
gional eclients. This station also
reports that 60 per cent of its gross
for 1956 was contributed by tea-
tures, as against a 50 per cent share
attributed to features the year be-
fore. And in January, it was de-
riving B0 per cen' of its gross [rom
features, an increase of 5 per cent
over the previous vear.

10.1 Trendex
For NTA Net

The NTA Film Network feels its
first rating indicates it carried its
fair share of the audience as the
fourth netwc_k.

The 15-city Trendex for April
gives it a rating of 10.1 and a share
of 22,1 per cent, or, in other words,
nearly one-fourth of those watching
TV while he show -vas on in the
big markets covered.

. It is difficult to chart the rating

of the competitio. on a 15-city
basis since the NTA show, “Pre-
miere Performance,” plaved in a
different slot in each market. How-
ever, Trendex figu-ed that the
cumulative rating of all the com:
petition was 38.9.

The rating was taken on the
debut picture, “Suez.,” The series
of 20th Century-Fox [eibues com-
prising “Premiere Perfirmance” is
sponsored in over 123 markets by
Warner-Lambert, P. Lorillard, Sun-
beam and Hazel Bishop.
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rvey Portends Exhaustion of

Feature Films for Video by ‘63

Increased Production a Necessity
If Heavy Usage Is to Be Permanent

By BOB SPIELMAN

HOLLYWOOD —— The feature
film supply will e exhausted by
1862, if the current rate of use
continues. The term supply in-
cludes all features r:urrmtﬁr on the
market, pre-'48 backlogs not wvet
released and all post-'48 pix that
will, presumably, have been made
m-‘aﬂuile by that time.

According to a survey conducted
by The Billboard in 10 key mar-
kets (three-station and up), feature
programming of the m]iﬁver which
is being done today ecannot con-
tinne for more than five vears.
Altho there are a number of vari-
ables which could, possibly stretch
this out for another year or two,
unless there is a radical increase in
pic production cwrrent feature
use (in Class A time) is of a transi-
torv nature.

Some other conclusions: (1) Cur-
rent packages now on the market
will last for approximately another
18 months (2) pre-'48 backlogs not
vet released stretch the period of
relatively plentiful feature supply
to three years, (3) unless post-'48

ix residual problems are settled

y 1960 feature sources will dry
up, (4) stations in planning
program policies should keep in
mind that features aren't here to

stay forever, (5) feature usage is
outstripping production more than

to one, and (6) the situation
uFEns for exploration the pessibility
0 Bz_'-::-ducing feature-length pix for
TV. ;
This is the market-by-market
breakdown of current feature use,
including the number of Ffirst runs
ployed weekly, the number of re-
runs weekly, unplaved first runs in
stution libraries, total number of
features in the market, total play-
dates per annum (first and re-
runs combined), and projected
length of time that packages pres-
ently in the market will last.

ALBUQUERQUE
57 T L S * . 1,800
First Runs (Weekly). .o00as. 12
Reruns (Weekly) .......... 20
First Runs Remaining...... G835
Playdates (Yearly)........ 1,664
ExpirRton . .covvomes 1-1'z vears
CHICACO

First-Run Features Will Run Out in
FAvE YRR oo swinie e es

Past Year . ....

Table of Contenis

. Page

.+ 13

Great Inerease in Feature Telecasts in

1...1.---1.15

Tatal P s stanineeds e aa s 2000
First Runs (Weekly) ...... 19
Reruns (Weekly) .......... 39
First Runs (Remaining)....1,893
Playdates (Yearly) ....... 4 3,016
theic Expiration ... ... e a00B Vears
DALLAS-FORT WORTH
Total PiX cevesnss R < %o § |
Page
How a Big Local Feature Sponsor
Picks His Films, ...... T e S
A BBD&O Time Buyer Speaks Out
on Station Relations. . .......... 24

Up-to-Date Sales Total: on Mnjﬂr

Packages ....

E R R E 8

Six Months’ Picture Ratings on 11

Programs ...,

Some Strange Turns in Feature

E & 8 ¥

TYB's List of Top Participation

Advertisers in 1956............29

-

Cosl-Per-Pulse-Point Keyas Feature

Rﬂu“gﬁ t------b-----t--litttIT

List of Features Released to TV in
L L% oy S St |

The Big Pictures Cause Greater

Rating Fluctuations

Program Efficiency ...

“Millien-Dollar Movie"” Rerun Policy

www americanradiohistorv com

Holds Tts Level. . ... ccovvuuns

.26

Variety of Rerun Techniques
Practiced In New York..........27

First Runs (Weekly)..... 18
Reruns (Weekly) 40
First RBuns (Remaining) ....2,000

L R

Playdates (Yearly) ........ 3,016
Expiration ..........2-2% vears
DENVER
Total Pl oooooammayiseis 2 750

First Runs (Weekly)........ 23
Reruns (Weekly) .....vvnes o7
First Runs (Remaining). .... 1.963
Plavdates (Yearlv) ........2,600
Expiration . 1% years
FRESNO
Tﬂll‘ll Fit @ & & @ @ B 8 & & B B B BB B 11355
Pt Bns e b e ka b e 18
BETINE. s sain e b es 5
First Runs (Remaining) .... 708
Playdates {Yearly)......... 2 236
Expiration . ..coereaiases 1-vear
LOS ANGELES
Totol PIR oo vesowam ey 3,200
| IFiest Runs (Weekly)........ 15
Beruns (Weekly), .. ..., evs B9
First Runs (Remaining)....1,157
Plavaates (Yearly) ........ 5,408
Expiration .....s00000.1% vears
PHOENIX
Tobtay Pho sneadansdsae s 4,3ﬂﬂ
st Runs (Weekly) . vovanee 29
Reruns (Weeklv) ... ..., .. e R
First Runs (Hemaining)....2.300
Plavdates (Yearly) ........ 2,912
EXHEAtion v evvss oo 1% years
SAN FRANCISCO
Tatal Pik o enssaes . oo 2,600
First Buns (Weeklyv). ....... 10
Reruns (Weekly) ......00u a7

First Runs (Remaining).... 770
Plavdates (Yearly) ........2,444
Expiration 1'% years

------------

SALT LAKE CITY

Total PIX .. .ccinsesivsssins 2700
First Runs (Weekly)........ 12
Rerums (Weekly). ......... 21
Firts Runs (Remaining)....1,312
Plavdates (Yearly)......... 1,716
Expiration . ...eiesesives 2 years
SEATTLE-TACOMA

Total Pix ...ovvvvnnnnass 3,100*
First Buns (Weekly) ...... 25

Reruns (Weekly) ........ 9l

First Runs (Remaining) ...1,540
Playdates (Yearly) ........ 3,952
Expiration +.........1-1%% vears
*Does not include KOMO library.

It can be seen that the five-
(Continued on page 28)
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| pick a number from

to

No matter how many feature films your station programs,
MGM-TV has a plan to fill your needs—a plan thar will
bring you Zigher audience ratings and bigoer sales increases
than you ever imagined.

For *““one-time’” impact, choose single pictures, individu-
ally priced 1n keeping with their fabulous audience appeal.

Or, for maximum economy, choose one of the already-
packaged groups, consisting of from 100 to more than
700 titles of the greatest motion pictures ever produced.

‘ Write, wire or phone
“‘E’E now to determine if

!/ your market 1s sull
available,

Vi MGM

A SERVICE OF
LOEW'S INC.

701 Seventh Avenue, New York 36, N. Y.
Richard A. Harper, General Sales Manager

the fabulous features that

www americanradiohistorv com
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Strange Things
Can Happen in
Picture Ratings

The picture-by-picture ratings of
11 feature film programs listed in
this section demonstrate the impact
of the 19536 crop of big features.
But the list contiins a number of
surprises. There are instances in
which high-grade pictures that
must have cost the stations budget-
breaking prices utterly failed to live
up to their reputations,

There may be reasons [or these
disappointments—market
crasies, special competition—that
are not readily apparent in this
listing. We can only note them and
raise the questions.

In Chicago, on WBBM-TV's
Saturdav night “Best of M-G-M,”
it's sad to relate that "Mrs. Mini-
ver” slipped and fell. The Metro
blockbusters that played that show
in the December and January rat-
ing weeks scored over 40.0 But
“Mrs. Miniver” couldnt keep the
pace. Her 268.4 was only 58 per
cent of the previous month’s pic-
ture.

‘Miniver’ Ratings

It couldn’t be because the lady
had lost her touch. On Seattle's
“Command Performance.” a late
night strip, “Mrs. Miniver” got the
Lighest rating in the six months
covered. even beating that same
“Thirty Seconds Owver Tokyo” that
had so far ouldistanced her in
Chicago. And on New York’s “Late
Show,” the Miniver woman got the
fourth highest ratimg in the six
months, just a shade less than
“Thirty Scconds.”

On  Milwankee's “Six  Million
Dollar Movie,” A nighttime strip
on WITITYV, occurred the maost
extraordinary  rating mix-up, Pic-
tures that in any major market are
likelv to be considered old and
weak, pulled higher ratings than
some of the cream of the 1936
influx.

The highest rating of the two
Awerican Research Bureau reports
in the period covered was 9.8,
pulled by a 1946 Wurtzel arodne
tiom, “The Dangerous Years,” in
which a featured role was plaved
by the then unknown Marilvn
Monroe. - This picture was brought
into TV fom vears ago by Unity.
Oue of the lowest ratings in the
two months listed way Selznick'’s
“The Farmer's Daughter,” which
won an Academy Award for Loret

ta Young, [t got unly 2.0,

Not S0 High

On the same show, a 5.1 was
dravvn by "Clue From a Corpse”
out of Unitys old “"Lucky 137
package, and also by “The Sicilian,”
an Italian-made picture from For-
tune., This was almost as good as
the 5.7 pulled two months later
by “Notorious.”

There is an explanation for this
apparent paradox. In November,
indie WITI was trying to fight
fire with fire. It booked “Farmer’s
Daughter” Saturday night, when
the four-way feature competition
in Milwaukee is [ierce. WTM{'E
long entrenched “Saturday Night
Theater,” which got a half-hour
head start and which was prob-
ably that oight playing a Warner
Bros. Dblockbuster, had ratings
ranging from 32.0 to 36.0

In January, WITI changed its
tack and threw the old “Prolile”
out of the “Lucky 13" into Satur-
day night and let it die with a 0.9.
Its Selznicks it plaved midweek,
when the competition is mixed,
and they drew up to 8.5 for “Spiral
Staircase.”

KMGM Movies

In Minneapolis, KMCGM-TV last
fali, when its "Tonight at 9" ratings

idiosvn- |’

11 Top Feature Film Programs

e A e

Picture-by-Picture Ratings

September, 1936, tlhea February, 1957

WER-TV. Bujffalo
“OPERATION SWINGSHIFT''
Sun.-Sat., 12:00-1:30 a.m. ARB

Ocl, 15—Thunderpass (Alex) ... 3.9
0cl. 16—Scatterbrain (Hwd. TV) ... 2.0
Oct, 17 —Counterfeit (SG) ....... 19
Del, 1B—0ne Man's Journey (Afex.). 3.5
Oct. 19—That Breanan Girl

(Hwd. TV) ..... e &Y

Jan, 7—Deserl Storm (Alax} ..... 1.5
Jan, B—CLrime Takes 2

Holiday (56) ..... PR -~ |
Jan., 9—Key Witnese (56) ........ &1
Jan. 10—Mr. Winkle Goes fo

War 360 . ........... 54
Jan, 11—0u! of the Depths {5G) .. 6.3
Feb. 11—Sign of the Ram (30} ...10.2
Feb. 12—Sahara (36) .......... 1.4
Feb. 13—Escape to Glory (8G) .... 2.9
Fab. {d—Africa Screams (Alex) .. 3.2
Feb. 15—That's My Man (Hwd. TV) . 5.3

W BBM.-TV Chicage
""BEST OF M-6-M"
Sal., 10:00 p.m. ARB

Dec. 15—Honky Tonk (MGM) ... 423

Jan, 5—Thirly Seconds Over
Tokyo (MG:M) . ..., 447
Feh, 2.—Mrs, Miniver (M-GM) ...264

F'BKB, Chicago
"MOYIETIME USA”
Sun.-Fri., 10:00 p.m. ARB

Dec. 3—The Velvel Touch (CATY . 119

Dac. 4—Riff-Raft (C&C) ,........133
Dec, 5—Tutiles of Tahifi (CAL) ...13.3
Dec. 6—Powderlown (CEC) ...... 10.6

Det. 7—1, the Jury (UK ...... 169
Jan. 6—Man With a

Mitlien (UAY . ........ 94
Jan. T—This Land is Mine (C&CH. . 150
Jan, B—Three Sons (€80 ....... 15.4

Jan, 9—Monsoon (WA} . ........ 143
Jan. 10—Jackie Robinson

Sfory (UA) ..oinvaiins 11.4
Jan, 11—Adt of Love (LAY ...... 17.7
Feb, {—He Walked by

Hight (U8 ....... cviy 1Y
Feb, 3—Sirangers (RKO-TV) . .... 4.3

Feb. d-Persoral Affair (UL ... 125
Feb. S5—Hifler's Children (CAL) .. 114
Fsb. 6—Body 3nather (CAO) ....10.%
Fab. 7—Man in Hiding (UA) ..... 8.3

W ILTE, Detrait
"FILMLAND'S FIKEST™
Sat., 11:20 a.m.-12:40 p.m. ARB

Sepl. 15—Lady of Burlesgue (A1) .~ 38
Oct. 13—Gang's, Inc. (M. C) ..., 38
Mov. 10—Crash of Silence (ABD) .. 4.2

Dec, 1—The Magnet (ABC) . ..., 1.B
Jan. 5—Federal Fugitives (M. L} .. 3.5
Feb. 2—Black Beauly (Alex) .... 34

WITLTY, Milwaulge .
"MILLION DOLLAR MOVIE"
Sun.-Sat., 10:00-11:30 p.m. ARB

Nov, B—Deafh Tide (NTA) ...... 1.8
Nov, 9—Thunder in fhe

City (Hygo) ..... vee.. BB
Mov, 10—The Farmer's

Daughter (NTAY _...... 2.0
Moy, 11—Clue From a Corpsa

(Hyge) ...o.iien.s 3
Mov. 12—The Devil's Brothe

(1 §7 + e  A 7.1

Hov. 13—The Sicilian (Forf) ..... 5.1

L]
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Nov. 14—The Dangergus

Yoars (Hygo) ......... 9.2
Jan. 5—Profile (Hygo) ......... 09
Jan. G—Nolorious (NTAY ........ LN

Jan. T—Porlrait of Jenny (WTA) .. 1.9
Jan. 8—The Spiral Stair-

tase (NTAD .......... . 8.5
Jan. 9—CLharlia Chan in

Monte Carlo (Hyge) .... 6.3
Jan. 10—I'll Be Seeing

You (NTA) ........... 6.3
Jan. 11—lourney Together (Hyge) . B.S

KEMGM.-TFV, Minneapolis
"M-G-M SHOWCASE"

(formerly “TONIGHT AT 9.00")
Mon.-5un., 9:00 p.m, ARB
Sepl. 9—Angel on My

Shoulder (Qual) ....... 1.8
Sept. 10—Caplure (Flamingo} ....13.2
Sepl. 11—High and

Happy (Hwd, TV} ..... 4.1
Seph, 13—Pitfall (Qual) ....... 24
Sepl. 14—ULady for a Night

(Hwd. TV) I 7.
Oct, 8—0Once a Thied (AAP) ..... 3.1
Ort. 9—Almost a Bride (Qual) .. 1.4
Oct. 11—Tom Brown's

School Days (AAPY ... 20
Dct. 12—Babes in Bagdad (AAR} .. 4.1
Moy, 8—Inspector Calls (RAP) ... 1.9
Moy, 9—Man With a Millien (UA} ., 10.0
Nov, 10—Eight 0'Clock

Walk (ARAP) ... ...... . 2.8
Nov, 11—Act of Love (UA) ...... g.1
Nov, 12—Syncopation (AAPY ... 1.3
Nov. 13—Happiest Days of

Your Lila (AAP) _..... 2.1
Moy, 14—Holel Sahara (UA} ..... 5.0
Dec, 1—The Big Might (AAP) .... 1.8
Det. 2—Scarlet Spear (UA) ...... 6.5
Der. 3—Heal Wave (Tele-Pixd .... 4.6
Dec, 4—Woman an tha Run (AAP) . 4.0
Det, 7—1U, the Jury (UA)
Jan. 5—Thirly Seconds Over

Tokyo (M-G-M)} ........284
Jan. 6—Babes in Arms (M-G-M) . 132
Jan. T—Honky Tenk (M-G-M) .... 9.6
Jan. B&—Confession of Boston

Bfackie (860 ......... 4.7
Jan, 9—G0G (UA) ......eiae. 8.8
Jin. 10—Boston Blackie Goes

to Hollywood (36} . .... . 85
Jan. 11—Saber Jet (LA) .......16.4
Feb, 1—Canyen City (UAY ....... 11.0
Feh, 2—They Were

Expemdable (MGM) .. 11.7
Feb, 3—Balaan (MG-M) ....... 2.0

Feb, 4—Night at the Opera (MGM) 7.6
Feb. 5—Min and Bill (M-G-M). .. 101

Feb. 6-—Monsoon (DAY ......... 8.7
Feb. T—Llone Woll
Shrikes 00G .......... 4.4

WCB5-TV, New York
“LATE SHOWY

Mon.-Sun., 11:15 p.m. PULSE
Sept. 9—Ir's a Wonderiul

Uit (AMmE) oot 1B
Sept. 10—Ii Had 1o Be You (3G) .. B0
Sepl, 11—Mr. Winkle Goes

to War 36) ... ... il 1y
Sept, 12—XKiss and Tell (56) .,... 5.6
Sepl. 13—Zlamba (Alex) ....... 8%
Sapt. 14—Five Guns West

{(Realart)
tepl, 15—1 Am the Law (3G) ....12.3
Oct. 11—Guilt of Janet

Ames (36) .......... 62
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were going from 2.4 to 5.8, ac-
cording to the station’s records,
suddenly got a 13.2 for a Monday
night airing of “Capture,” which
was released two vears ago by
Flamingo. Even when its rating
level was jacked up by the United
Artists package in November and

was not until it got into the Metro

ictures in January that its ratings
Furg&d ahead of that of “Capture.”

In St. Louis, KSD-TV started
the season with the Masterpicce
package, which admittedly in-
cludes some of the Ffinest pictures
ever to get into TV, but which

December, it did not beat this. It |has been in TV five years. The

Ocl. 12—Flying Tigers (Hwd, TV) . 9.3
Oct. 13—Pennies from Heaven {5G) . 83

Oct. 121—Western Union (NTA) ... T0
Oct. 13—Farmer's Daughler (NTA) . 9.0

Oct. 15=52nd Sirest (MP) ..... 6.7
Oct. 16—Gitbert and Sullivan (NTA) 6.3
Nov. 8—Black Magic (TPA) ..... B9
Mav. 9—Hudsan's Bay (NTA) ..... 7.3

Nov. 10—Porfrait of Jeany (NTA) . 7.7
Nov. 11—Quist Pleass, Murder

UMERY, e s v sy 6.7
Nov. 13—Man in the lron
Mask (TPA) ........7. 9.0

Dec. | —Lles Miserables (NTA) .... 9.3

Oct. 14—Coast Guard (56) ....... 7.5 Dec. 2—Pardon My Sarong (NTA) .. 6.7

Ocl. 15—Crime Takes & Dec, ‘—-5"“‘[’ Queen {HFJ ...... Fﬂ
Holiday (56) ........ . 63 Dec. 6—Lowhey and fhe

Oct. 16—Hard to Hold (361 ..... 6.8 Blonde (NTA} ........ . 9.7

Nov. T—Dark Command (Hwd.) .. 7.3
Nov. 8—Doclor Takes a Wil (SG) .. 8.5
Nov. 9—Lady From

Shanghai (5G) ........ 93
Hov. 10—More the Merrier (36) ..10.
Hov, 11—RAir Strike (Tele-Picl) .. 6.7
Wov, 12—Fuller Brush Man (3G) .. 6.2

Wov., 13—Mrs. Mike (Alex) ..... 5.4
Dec. |—CLommand Decision
(MGM) ... .........2020

Dec. 2—Lome Live Wilh

Ms (MG-M) .......... 12.1
Dec, 3—Random Harvest (MG-M) .. 116
Dec. 4—Sahara (Scresn Gems) ... 9.7
Dec. 5—Above Suspicien (MG-M) 11.8
Dec. 6—Together Again (36) ....113 °
Dec. 7—Johnny Eager (M-G-M} ...14.8
Jan, 2—Sea Wolt (AAP) . ....... 9.2
Jan. 3—You'll Hever Get

11 L ) —— 103

Jan. 4—Lomrade X (MGM) ... 160
Jan, 5—Thirly Seconds Over

Takyo (MGM} ....... 0.6
Jan, B-—Angel and the

Badman (Hwd. TV) ... 107
Jan, T—Ths Bribe (MGM) .....13.2
Jan, 8—Two Mrs, Carrolls (AAF)Y . 113
Feb. |—The Fountainhead (AAP) . 199
Feb, 2—Mrs, Miniver (MGM) ,..19.2
Feb. 3—They Mef in

Dec. 7—Son of Monte Criste (TPA} 8.7
Jan. 3—Leng Yoyags Home {MP) .. 9.3

Jan, 4—Boomerang (NTA) ...... 9.3
Jan. 5—Drums Along fhe
Mohawk (NTA} ........ 1117

Jan. 6—The Creeper (TPA} . ..... 6.0
Feb. 1—Garden of Alfsh (NTA} ... 9.0
Feb. 2—Yank in the RAF (HTA) .. 117
Feb. 3—Bermuda Mystery (NTA) ., 6.3
Fab, 1—CLaribbean Mysiery (NTA) .. B.T

KPIX-TV, San Francisco

“FABULOUS FEATURES"
Sun,, 5:30-7:00 p.m. ARB

Sepf. 9—Intermezza (NTA) ...... 16.0
Ocl. 14—Farmer's Daughier

(TR} .. ..., 19.8
Hov. |1—Wing and a Prayer (NTA) 227
Dec. 2—Paradine Case (NTA) ....18.4
Jan, 6—Mr, Skeffington (AAP) ...20.2
Feb. 3—Boomerang (NTA) ......14.2
March 3—Llifeboat (NTA) ,...... 23.1

KING-TV, Seattle

"COMMAND PERFORMANCE"
Sun.-8at., 10:43 p.m.

Oct. 8—Night al the Opera

(MGM) ... ...... L 14T
Oct. 9—Edward My San (MG-M) | 138
0ct. 10—Random Harvest (M-G-M) 153
Oct. 11—Woman of fhe

ARB

Bombay (MGM) ......10.0 Year (MG.M) 16.7
Feb. 4—Edward My Son (MGM) . 103 o) II--ThIr]Iry Seconds Iher R
Feb. S—Dive Bomber (AAPY ..... 9.7 Tokyo (MG-M} .2...... 49

Feb, 6—A Bedlime Story (36) ... 8.3
Feb. 7—35irange Cargo (MGM) .. 118

WOR-TV, New Yark
“MILLION DOLLAR MOYIE"
Mon.-Sun, (same film, 16 Hmes),
Al-Bu., 7:50-8:00 p.m.
AlL-F., 10:00-11:30 p.n.
Sat, G:00-7:30 pom,
ity B:00-T:50 pan.
Sn., 10:30-midniglit
Sepl, T-13—MNocturne (3 days)
Boom Service (4 dayst 47.5
Ocl. 1117 —Molarious (4 days)
Champion (3 days), .. .62.3
Nou, T-13—Farmer's Davghter (5 days)
The Paradine Casa
F | [, 335
Dec. 1-7—Experimen! Perilous (1 days)
Mr. Blanding's Dream
House {5 days) ....... 584
Jan, 2-8—Spiral Stalrcasa (5 days)
Sister Kenny {2 days ... 00.B
Feb, 1-7—Intermerza (3 days)
Fallen Sparrow (4 days) 533

K5RBR-TV, 5t. Louis
“LATE MOYIE"

Tues.-Sat., 11:15 p.m.;
after Jan. 1, 11:45 p.m. PULSE

Sept. 4—Golden Madonna (NTA} .. 7.3
Sept. 5—I Married a Witch (MP) .. 5.3
Sept. 6—Young and Willing (MP) .. 8.0
Sepl. 7—Foreign Correspondent (MP) 9.3
Sept. B—Long Voyage

toma (MP} . ......... 1.1
Sepl, 10—Blockade (MP) ....... 1.0
0ct. 11 —Qutcast ol the

{sland (NTA}

PULSE

8.3
TR EF RN "
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ratings it achieved with this old |

product were hardly exceeded by
the fresher 20th Century-Fox,
Selimick and Korda releases that
KSD subseguently ran on its “Late
Movie.”

In September “Long Vovage
Home,” out of the Masterpiece
group, was plaved ‘on Saturday

D<l, 13—Mrs, Miniver (MG-M) ...30.5
Ocl. 14—Test Pilod (M-GM)- ... 173
Ma. B—Farmer's Daughter (KTA)...15.5
Nov. 9—It Happened in

Brooklyn (MG:MY ... 10.1
Nov. 10—Skike Up the Band

1 R EE ) A ¥ N |
Nav. 11—Slightly Dangerous

(MGM) oniiiniinnns 1.7

Hov, 12—{omrade X (M-G-M)} ,..149
Moy, 13—Paradine Case (NAY ... 123
Dec. 1—Command Decision

MGM . ... ... 213
Dec. 2—High Barbaree (MG-M) ..139
Dec. 3—Spiral Slaircasa (NTAY ... 15.1
Dec. d-—Madame Curie (MGM) ... 12.5
Dec. 5—The Firefly (M-G-M) ,...10.2

Dec, 6—Kinofchha (MG-M) .. .... 11.6
Dec, 7—DuBarry Was a
Lady (M-G-MY . ..... ..189
Jan. S—Anchors Aweigh (MG-M) . .28.3
Jan. b—Intermezro (NTAY .. ..... 1017
Jan, T—HNavy Blug and Gaold
MGM L, 10
Jan. B—Parlrait of Jeany (NTA) .. 127
Jan, 9—Copquest (M-G-M) ....... B8

Jan, 10—Nolorious (WTA} .......16.0

© Jan, 11—They Were

Expendable (MG-M) ... .22.1

Feb. 1—Balaan (MGM) ........ 9.7
Feb, 2—Greal Ziegfiehd (M-G-M) .. 20.0
Feb. 3—MNew Moon (MGM) ..... 126

Feb. 4—Song of fha

Thin Man (MGM) .... 8.6
Feb. S5—Presenting Lily

Mars (MGM) . ...... T.7
Feb, 6—Home Coming (M-G-M)} ...1T7.1
Feb. T—Julia Misbehaves (MG-M) . 14.9
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night and drew a 7.7 Pulse. Four
months later, in the January rat-
ing week, it was played Thursday
night and got 9.3, as good as the
freshly released “"Boomerang™ got
the next night.

Such are some of the strange
fortunes of feature film programe-
ming.
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135 Movies Into Distribution
So Far in 1957; More Due

So far in 1957 a total of 135 fea-
ture films have been put into TV
distribution. This does not include
any pictures that are having their
first run on network, such as the
39 on the NTA Film Network.
The 133 are made up by four pack-
ages, plus two odd pictures.

What is the outlook for lurther

roduct this year? Pretty good.
Enil‘-ﬂd .I'i.}l':ﬁ is dulE: at arfty mo-
ment to a of up to
65 t-1948 pil;:ucr:fﬂ Natignal
Teletilm Associates is due lo start
selling another package next month,
Tentatively labeled the “Big 100"

FEATURE FILM PROGRAMMING

it is expected to consist of another
batch of 20th Century-Fox product
plus some top indie productions
such as “High Noon."”

In addition, there is a good pos-
sibility that Screen Gems will put
in another package of Columbia
pictures before the end of the year.

In terms of quantity, the greatest
tentials are the Paramount and
niversal backlogs. The Universal
deal has been hot the past few
months and looks as if it may be
settled at almost any moment. The
Paramount situation, which looked
hot a couple of months ago, has

THE BILLBOARD

M, & A. ALEXANDER
PRODUCTIONS
6040 Sunset Blvd., Hollywood

been quiet lately. There seemed
for awhile to be a serious possibil-

THE SA

1 pictures
TV release—April, 1957
NON CHARM-—1%44
Robert Monigomery, Susan Hayward

| RED CANYON—184%

Ana Blyibe, Howard Dulf

ity that Paramount would set up
its own TV distribution operation,
as M-G-M did. Bunt since the filing

Interstate Television
445 Park Avenue, New York

of the mﬁ:we:nment‘s antitrust suits
on bl booking, the chance of
this has been considered far less
substantial.

The list of pictures put on the
TV market this vear follows. The
figure following the title is the
year the picture was released the-
atrically, The figure following the
performers’ names is the total run-
ning time in minntes.

T pictures
(TY release—March, 1937}
BABE RUTH STORY—1948
William Bendix, Claire Trevor.......107

HLLINGER—1945

Lawrence Ticrney, Ann Jelfries...... 89
BLACK GOLD—I1%47
Anthony Quinn, Katherine de Mille.. 89

SHORT GRASS—1950

Rod Cameron, Cathy Downs. Jeveessas 82
SKABEMGA—1959
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On the Second of May._iha r.:i of Washington witnessed the laying of

IN THE

the cornerstone for WRC-TV's new $4 million plant, the first building
in the world designed from the ground up for Color Television. It
also incorporates the most complete, up-to-date radio facilities.

For metropolitan Washington and for the nation as a whole, the
cornerstone stands as a promise of bright and colorful things to come.
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For advertisers to the Washington market, it represents a strong

connecting link between a successful

past and a more brilliant future.

-

More than ever, you'll find that WRC-TV is the solid cornerstone for
your advertising plans in Washington.
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MAY 13, 1957

AFFAIR IN MONTE CARLO—13)
Merle Oberon, Richard Todd ....... T4
UNDERWORLD STORY—1939
Dan Durvea, Gale Storm ........... 90

SCREEN CEMS
711 Fifth Ave,, New York

HOLLYWOOD VALUE FARADE—39
Columbia
TV Relsmse—April, 1957
MILLIE'S DAUGHTER—1347

Gladyn Georpe, Gay Nelsom ........ 70
IT'S GREAT TO BE YOUNG—1%4§

I_ﬂllﬂ ml‘ Jl‘l:!l.l'l!l:.l' ['I«tl]rﬂ YT ELEL] “
FPERSONALITY KID—I1%44&

Anpita Louise, Michael Dusne ,...... 68
NIGHT. EDNTOR—1946

William Gargan, Janis Carler ,...... &8
PFRISON SHIF—1945

Mina Foch, Robert Towery ....ccuuea 60
THE GAY SENORITA—15%45

Jinx Falkenburg, Steve Cochran ...... 70
BLONDE FROM BROOKLYN—I%3

Robert Stanton, I.!'I'I.T'I' Merrick .cauis &3
TEN CENTS A DANCE—1945

Inn: FI'IJEE.. l:IT“ Ltl]j'd FEESFFEEEGREE “
SERGEANT MIKE—1%44

Jeanne Baies, Loarry Park® ......000. L1
THE UNWRITTEN CODE—]1%44

Ann Savage, Tom Meal .. ... ...cas . K1
SHE'S A SOLDIER TOO—1%44

Mina Fﬂl:l'l. ].Il:l!'d Bﬂdm FeiEEBBEEE a7
TWO-MAN SUBMARINE—1%44

Ann Savage. Tom MNeal ..oooves sanss B
KLONDIKE KATE—1943

Ann Savage, Tom Meal .. ..ovsnnnsns il
POWER OF THE PRESS—1943

Lee Tracy., Otio Kruger ......ccie0s 63
A MAN'S WORLD—19%42

Marguerite Chapman. Edwerd Norrie.. 62
JUNIOR ARMY—1941

Freddie Bartholomew, Billie Halop. ... &%
STANDBY ALL NMETWDRKS—1%41

John Beal, Florence Rice ............ 64
SUBMARINE HRAIDER—I1941

John Howard, Marguerite Chopman. .. 64
BLONDE FROM S5INGAPORE—1%41

Florence Rice, Leif Erickson . ....... 70
RICHEST MAN IN TOWN—I194]

Frank Caven, Roger Pryof ...oiviaasss 10
HER FIRST REAL—I1941

Jane Wiiher, Jackie Croper...coecenes TH
BABIES FOR SALE—1%40

Glenn Ford, Rochetle Hudson .. ... ea 64
OUTSIDE THE 3:MILE LIMIT—1%40

Jack Holt, Trene Ware ...covvvioeas 63
CONVICTED WOMAN—1%40

Glenn Ford, Rochelle Hudson ... .. 86,

KONGA, THE WILD STALLION—1939

Rochelle Huodson, Fred S0me ... .e.e. 63
A1Y SON 1S GUILTY—193%9

Bruce Cabot, Jacgueline Wells ..iaa.. £3
SCANDAL SHEET—1938

Otio Kruger. Ona Munson .., ...e0ass 67
SNORTH OF SHAMNGHAI—193

Betty Furness, James Craig ., .....00. 39
ADVENTURE IN SAHARA—I918

Paul Kelly, Lorna Grey ....... - |
WHEN G MEXN S5TEP IS—1938

Robert Paige, Jacgocling Wells ..., 6l
WHD KILLED GAIL PRESTON—1938

Robert Paipge, Rita Haywonth ........ 61
JUVENILE COURT—I1938

Rita Havworih, Paul Kell¥ covivenawa o8
HOARING TIMBER—1%37

Iack Holt, Grace Bradley ......cc00n.. 63
THE DEVIL 158 DRIVING—1937

Richard Dy, Joan Peery ., ... . cs:2:a. BB
WOMEN OF GLAMOUR—I937

Virginia Broce, Melvyn Douglas. .. ... 68
DEVIL'S PLAYGROLUND—1937

nn!ﬂr:‘ DC1 R"“a “.I-Llh:ﬂ[d Dll Edd@EAT ?‘
SHAREDOWN—I1736

Lew Astes, Joan Perry covvcinsvmsnns o7
ALIBI FOR MURDER— 1934

Willlam Gargsn, Marouerite Charchill. 39

AMINE WITH THE IRDN DMMIH—]%35

Richard Arlen. Cecilin Poarketr ,....... 66
PRIDE OF THE MARINES—I1934

Charles BickTord, Word Bomd ... fid
YOU MAY BE MEXT—I934

Ann Sothern, Lloyd Molan oisesvnnnns B7
CARNIVAL—1915

Lee T'I._i-ll.'!i'q qﬁ“!!'_'ll F“:T‘ PEdE e EEEEEE EES TE
PARTY WIRE—1%35

Jean Arthur, Lyle Talbot ......00600. B9
TOO TOUGH TO KILL—I1935

Victor Jory, Ward Bond .......cce0a. 3B
LUSWELCDME STRANGER—1918

Jiack Holt, Ralph Morgan .. ... .0ess 67
SHE COULDN'T TARKE IT—19158

Gearge Raft, Joan Benneit ... ...... B9
WHOM THE GODS DESTROY—1%

Robert Young, Walter Connolly ...... L3
CAPTAIN HATES THE SEA—1%)4

Vietor McLaglen, Wynne Gibson ... %2
CRIME OF HELEN STANLEY—193

Ralph Beflamvy, Shirley Grey . .ooven.. 5B
BEFORE MIDNIGHT—I1%34 .

Ralph Bellamy, June Collyer ., .... 63

BITTER TEA OF GENERAL YEN—I933

Barbara Siapwyek, Nilg Asiher ....... B9
SHOPWORMN—1912
Barbara Stapwyck, Repgis Toomey ... T3

HOLLYWDOOD PREMIERE PARADE—39%
Columbin
TV Release—Fehruary, 1957)

YOU CANT TARKE IT WITH YOU—1939

James Stewart, Jean ABUT ...pas0..127
DEAD RECRKONING—1947

Homphrey Bogart, Lizabeth Scott..,. 100
WTH CENTURY—I19M

John Barrymore, Carcle Lombard , ...
GOLDEN BOY—1539

William Holden, Barbara Stanwyck, . 101
MISSING JUROR—1%44

Jania Carter, George Moacready ....... 71
THE AWFUL TRUTH—1938

Irene Dunne, Cary Grant ... .ccceeeees 52
BLACK ARROW-—I1948

Louis Hayward, Janet Blalr ..... |
CRAIG'S WIFE—19%36

Rosalind Mussell, John Boles ......... 73
WALK A CRODKED MILE—I%48

Louis Hayward, Dennis O'Keefe ,.,... 91
ROUGH, TOUGH AND READY—1945

Chester Morris, Victor McLaglen. . .., 0
HE STAYED FOR BREAKFAST—1940

Loreita Young, Melvyn Douglas ...... B9
TALEK OF THE TOWN—1942

Cary Grant, Jean Arthur ... ........118

(Continued on page 28)
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The girls deserve a break—and take it.
Frequently right in the middle of the day.
Especially when Warner Bros. features

" are shown on television,
I g  For example: WOAI-TV, San Antonio,
_runs a Warner Bros. feature in the noon-1:30
” | time period — Monday through Friday.
t I m e February ARB ratings showed a healthy 12.6
average for the program, against 3.5 and 1.0
. for the two competing stations. And KRCA-TV,
- Sacramento, ran Warner Bros. features three
a t h l h weekday afternoons, 2-2:30 p.M., with a
February ARB average of 13.5 against 2.2
and 0.5 for the competition. '

. n 0 0 n All of which proves that good programs
win viewers, daytime as well as nighttime,

For complete details about Warner Bros.
availabilities in your area, write or phone

CL.ALP:-

Distributors for Associated Artists
Productions Corp.

NEW YORK 345 Madison Ave., MUrray Hill 62323
CHICAGD 75 E. Wacker Dr., DEarborn 2-4040

DALLAS 1511 Bryan St Riverside 78553
LOS ANGELES 9110 Sunset Blvd., CRastview 6-3885

Bertoia Chair by Knoll Assoclates

e \WWW_ AMENCaRrati o SIony com
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THE BILLBOARD

Blockbuster Features Cause

Greater Rating Fluctuations

When the 1958 erop of big fea-
ture films hit the air ?nst fall and
the first fantastic ratings began hit-
ting time buyers in the eye, there
were skeptics who scoffed that
after the loud opening shot the
ratings would settle down to more
modest levels,

The evidence to date refutes
this. Picture-by-picture ratings over
the past six months—as listed in
this section—do not show the level-
ing off that was predicted.

For instance, WCBS-TV, New
York, had its big M-G-M premiere
on Saturday, December 1, when its
“Late Show” played “"Command
Decision™ and Srm'.r a 22.0 Pulse,
almost twice the peak that show

had achieved in the previons three
months. But that was not the end
of high altitude flying for the “Late
Show.” The next month it hit 20.6
with a Saturday night airing of
“Thirty Seconds Over Tokyo.” A
decline of 1.4 points can hardly be
called “leveling off.” The next
month it was up to those heights

again with a Friday night airing of
“The meta.inheud,E which
reached 19.9.

The same trend may be noted
in the Sunday evening “Fabulous
Features” on KPIX, San Francisco,
whose campaign this season has
been based on the David O. Selz-
nick and 20th Century-Fox pic-
tures. After playing Selznicks Eu:

ing the September and October
rating weeks, it hit a high in No-
vember with the Fox "Wing and a
Prayer,” drawing 22.7 from the
American Research Bureau. While
the ratings did go down again in
the succeeding months, it exceeded
its “Wing" rating in March, when
“Lifeboat™ got 25.1.

Where the skeptics seem ta have
miscalculated was in  expecting
stations to blow all their power in
the opening blast, leaving them
weak and depressed for subsequent
rating surveys. But, so far any-
how, stations seem to have saved
sufficient programming and pro-
motion ammunition to fight again.

Nevertheless, the rating pat-

MAY 13, 1957

terns as indicated in these picture-
by-picture listings, dictate more
time-buyer caution than ever be-
fore, even more than if the ratings
had indeed leveled off.

For, while the new look in fea-
tures seems to have raised the gen-
eral level of the ratings in the
fringe time in which features are
programmed, the rating fluctua-
tions appear Lo be more extreme
than ever. The most manifest trend
in previous listings of individual
picture ratings, was the rela-
tive lack of rating fluctuation from
one picture to another,

But with the emergence of the
blockbuster picture, the rating
mountains have become higher,
and the valleys, relative to the

| Pulse ratin

peaks, have become deeper. Under
these circnmstances, a program’s
average rating becomes a less reli- |
able guide lo the audience it may |
be expected to deliver at any given
moment,

WCBS-TV's “Late Show" again |

offers an excellent example. Firmly

WIAR-TV, PROVIDENCE,
SERVES NEW ENGLAND'S LARGEST-
AND STILL GROWING -

TV MOVIE AUDIENCE.......

u|§ ever there
best available

was an award for

[
movies, here's of

WIAR-TV evamnerso PROVIDENCE

“There mﬁy be seriov
1sland.” — Ted Holmberg,

iudicious present
e vote which wo

ation of the
uld have to

www americanradiohistorv com

< effects on the movie hou
Providence Journal

ses of Rhode

anchored at 11:1% pom., with a
different picture every night, this
show for years maintained a re-
markable level of rating consist-
ency.

From January to June, 1958, its
ranged from 4.8 to
10.4, a difference of 5.8 Pulse

ints, with the high exceeding the
ow by 217 per cent. From Sep-
tember thru November, with its
schedule beefed up by the Co-
lumbia pictures, its range was 5.4
to 12.3, a difference of 6.9 Pulse

oints, with the high exceeding
the low by 228 per cent. Then in
December the show got a hot in-
jection of M-G-M and Warner
Bros. features. Its rating range,
December thru Febroary, was 8.3
to 22.0, a difference of 13.7 Pulse
points, with the high exceeding
the low by 265 per cent.

In this case both the mountain
and the wvallev approximately
doubled their ﬂtitudzs, but the
effect was to increase the differ-
ence between them.

Add to the picture-to-picture
fluctuations the inevitable concen-
tration of cream in the Pulse and
ARB rating weeks, and add to that
some degree of post-midnight aud-
ience attribution suffered by late-
night movies, and add to that the
additional strength the late night
movies display on Friday and Sate
urday nights, and it becomes pain-
fully obvious that it makes a tre-
mendons difference just where in
a feature film program vour spot is

laced.

Undoubtedlv the heavy or con-
sistent feaure film campaign gives
less coneern in this regard than the
light or in-and-out buy. The very
diversity of placements in a satura-
tion eampaign means that the rat-
ing of the average spot will be
close to the average rating of the
program as a whole.

But in any event, there is sure -
to be a best time and a worst time
on any participating feature film
program. But all the advertisers
cannot be crowded into the peak
rating segment,

f..’

i
}hiﬁﬁ

STAND,
Ek3cupr"=

0
<NLy

KOLX-

! Vs

£ Big Show

i (Thursdoy &
Friday's

Big Moviea)
SOLD
ouT

in first
week!

COMING
SOON

Wednesdaoy
night BIG
SHOW.

Participotiona
ovaileble
Moy 212,

S0 Your
Avery-Knodel
Reprosento-
five,

KOLX-TV
Channel
10

CB5 & ABC,
Lincoln,
Mebrosko

A Fetzee
Stotien.
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PRIZE PACKAGE

Presenting KNXT'S FABULOUS 52, the all-time l;[uck—
busters from a million-dollar library of Warner Brothers,
20th Century-Fox and United Artists features, never
: before seen on Los Angeles television. 52 star-studded
hits, including such screen classics as “'Jane Eyre,”

“Saratoga Trunk,” ""Sergeant York,” “Johnny Belinda"

-~ and “The Snake Pit,"" are available for the first time on

Southern California's most-viewed television station.

www americanradiohistorv comes = mmii

i

Telecast in their entirety every Saturday night at 10
(when better than half of Los Angeles’ television sets
are turned on), and backed by a tremendous on-the-air,
magazine and newspaper advertising and promotion
campaign, KNXT'S FABULOUS 52 is packing 'em in. Yet
your price of admission is an attractive $800 flat,
per 60-second participation.

Reserve yours by calling... K.NXT
Channel 21in Los Angeies

Representad by
CBS Television Spot Sales

21
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'Pic TURE OF SUCCESS

“Malcolm-Howard Agency’s Story
Keys Chicago Boom in Features

By BERNIE ASBELL

With the outburst like a mush-
room cloud of first-run feature
films for local sponsorship in mar-
kets from the largest to the
smallest, eyes have been tuming to

go where erience in the
effective use of them has been
accumulating for a long period of
time,

To find this ce in its
most concentrated brew, one might
well look into the nperation o
single Chicago advertisin agenc:,r

n.lmn in television for local
which uestionably,
Rt BEmiAe and el tore B

for local merchants than any in
America. This is the Malcom-
Howard agency, rBPrHEnting Jim
Moran's Courtesy Motor Sales, the
nation’s pioneer in big-time use of
first-run features, and currently
four other major film-using clients,
Four WGN Shows

Of the seven features shown
weekly by WGN-TV, Chicago, in
the choice 10 p.m. slot, Malcom-
Howard controls four of them. In
a | addition, the agency handles the
Friday 10 p.m. show on WBKE
for Courtesy. Its other film clients
at present are Mages Sporting
s | Goods chain, which has grown

from four stores to 11 in recent
years, largely due to its effective
promotion via TV film; the Fair
Store, which recently became the
first of the major downtown de-
parIInBlll: outlets to embark on a
TV budget; Evans Fur Company,

budgeting a film for nine months
a vear, and the Coral Stone Con-
struction Company, which takﬂs
over the Evans slot for the s
In |quarter. Each of these iEnts
handles a full-length feature on
its own, with Courtesy sponsoring
twao.

Ed Drucker, film director of
Malcom-Howard, has watched the

field grow from the time five years
ago when he could pick up a run-
of-the-mine pictwre for a few
hundred dollars and a top Crade
A specimen for $2,500 to today’s
toug
he's frequently slugged with a
$7,500 price tag.
Buying Changes

Also he has experienced the
change-over from dealing with
picture distributors, when buyers
were [ew and enjoyed the driver’s
seat, to dealing with stations who
resell out of the big packages re-
cently made available to them.
Buying directly from stations is
administratively easier, Drucker
says, but the buyer is no longer
dictating t]le terms, particularly
g | regarding

But the ntm-e of feature films as
a merchandising vehicle, Drucker
insists, is sound, despite the in-
creasingly competitive terms. Live
television has never paid off as
well for the agency’s clients, In

It's your move...

{o the TOPS n

Cleveland Television

.

W-TV

CHANNEL 8

GREATER CLEVELAND
the nation’s 5ith market
in total retail sales™

A CLEVELAND LANDMARK.WELL-RNOWN.TO

YIEWEHS

THROUGHQUT NORTHERN_ OHD

GREATER CLEVELAND

the nation's 7th market

in population...
and still growing!*

W W-TV

“A Leading Citizen' in
A Ohio’s First Market
B, serving 1,200,000

| GREATER CLEVELAND
Cisthe nation's bth-market
fnanet effective

. ibuying ‘ingome*

More productive local program-

R households 8

W W-TV

Represenfed Nationally by the

Kaiz Agency

a. BASIC
TELEVISION NETWORK

CBS

* Sales Managemaent, May 10, 1954

WJ/W-TV— Storer Broeadcasting Company « 1630 Euclid Avenue, Cleveland 16, Ohle » TOwer 1-008¢0

www americanradiohistorv com

ming on WIW-TV. Top feature
films for participating sponsors,

including 20th Century-Fox,

Columbia and Selznick groups. -

AFFILIATE OFTHE

lfv competitive market where
e

the case of Courtesy, in fact, the
Friday night WBKB picture re-
places a long-running live variety
show in the same spot for the
same sponsor and is payving off
much more handsomely.

While films have amply demon-
strated their talent for building
huge viewer ratings, the agency
is careful not to be satistied by
rating alone. The test is whether
the whole effort—film plus com-
mercial-succeeds in moving
enough merchandise to warrant the
cost. It is essential, Drucker has
found, to tie up the strongest of
the season’s promotional campaigns
with the strongest films. A great
film, accompanied by a so-so
commercial is no more potent than
a sensational commercial before
the slim audience of a second-rate
film,

Fair Store

When the Fair Store made its
decision to dip its toe into the TV
pool, after other downtown stores
previously had tried it with dis-
satisfaction, it placed the Malcom-
Howard agency under the most
severe of tests. The series opener
was ' Till We Meet Again,” cer-
tainly an audience-getter, and the
sture scheduled a warehouse sale
for the next day, The sale was

out of newspaper advertising,
50 the effect of the TV effort could
be cleanly isolated and measured.
The agency struck hard at the
broad array of merchandise at
attractively cut prices. After a
sleepless night of anxiety, agency
execs turned up at the sale next
moming to find 700 customers
lined up before the unopened
doors and to watch brisk business
continue to the 8:30 p.m. closing.
When the store’s annual event,
“Spring Opportunity Davs” came
by, the agency coupled the com-
mercial with the showing of “China
Clipper,” a Humphrey Bogart-
Marie Wilson vehicle, and enjoved
another merchandising success.

Drucker formulates three basie
rules which, he savs. guide the
agency's selection of tilins.

(1) The kind of audience a film
can gather, aside from the obvions
advantage of size, must be an an-
dience which relates to the product
sold. A film with strong ntellectual

(Continued on puge 24)

2% BILLION DOLLARS
WAITING TO SEE
YOUR SALES STORY!

Your product won't “catch it cold™
with exposure in this red hot, tri-
cities (Bristol, Va.-Tenn., Jochneon
City, Tenn., and Kingsport, Tenn.)
market! Saturation selling on

WCYBTV

EFON 100F. ERISTOL. VIAGINIA-TENNESSLE

44
R, ©5

NBC-ABC AFFILIATE

\

J REF: WELD TELEVISION CORF.
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WIW-TV—Cleveland, Ohio

WSPD-TV—Toledo, Ohia

WBRC-TV—Birmingham, Ala,

WJIBK-TV —Detroit, Mich,

Storer Breodcasting Co.—Home Office, Miami, Fla,

FAR MORE THAN BRICK AND CONCRETE BLOCK

The Storer Broadcasting Company is naturally proud of
its television station studios and facilities. IThE latest,
most modern equipment in the hands of trained, profes-
sional people will obviously provide (he best in tele;risiun
programming and advertising production.

But we prefer to think of these structures as monu-
ments to Storer success—and certainly not just financial

achievement. Every brick and every block, we think, is

WSPD-TV  _ WIW-TV WIBK-TV
Toledo, Ohia Cleveland, Ohia Detroil, Mich.
WSPD Wiw WJBK WAGA
Tolado, Ohia Cleveland, Ohio Detroit, Mich.

Allanta, Ga.

mule lestimony to thellarge audience response lo Storer
TV programming—lo entertainment ability—to a consci-
entious recognition of community needs—to faith in the
integrity of our advertisers. i

And the Storer Broadcasting Company is grateful for
its good fortune in being a part of America’s most influential
medium—broadcasting, both sight and sound. To process

our opportunity zealously; our obligation and principle.

STORER BROADCASTING COMPANY

WAGA-TV WBRC-TV KPTV
Atlanta, Ga. Birmingham, Ala. Porlland, Ore.
WEBRC WWVA WGBS
Birmingham, Alo, . Wheeling, 'W. Va. Miami, Fla.

MNEW YORK—825 Madison Avenue, New York 22, Plara 1-3940
. BALES OFFICES CHICAGO—230 N.Michigan Avenus, Chicage 1, Franklin 2-6498
BAN FRANCISCO—111 Sutter Sireel, San Francisce, Sutter 1-8689

wwWw americanradiohistorv com O
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THE HIGHEST RATED
FILM PROGRAMS

ARE ON

WSLS-TV

PLAYHOUSE OF STARS ........ ....41.0
LONE RANGER . . ........... civi a3
HIGHWAY PATROL ............... 394
MY Kl cen e 11,
SHEEMA, QUEEN OF JUNGLE ........33.8
RN IN-cvoaaminaii ..338
RS ... .. adhieas PPt | 1,
155 [ ——————— S 30.1
ANNIE QREEY viisamanins 29.0
“Lasi of the Mohicans ......... el 29,

WILD BILL HICKOK ........... ....188
SOLDIERS OF FORTUNE ......... ...259

DR. HUDSON'S SECRET JOURNAL ..... 24.1
B R T T T 21.5
*Waterfront ........ cevinnina... 106

(*) Denotes other Roanoke TV siation
ARB SURVEY MARCH ‘57
IN ROANOKE...

The “Best Looking"

Film in Town Are On

WSLS-TV
CHANNEL 10
316,000 WATTS

Represented Nationally
Avery-Knodel, Inr:.

{1
il

- SELL YOUR PROSPECT WHEN HIS MIND IS ON

TV PROGRAMMING— The Billboard falks pregramming , , , creales fhe
perfect ediforial almosohere for TV adverfising.

Malcolm-Howard

@ Continued from poge 22

appeal, even tho a fine and pepular
one, would probably not be the
best choice for Mages Sporting
Goods who wants to interest the
outdoorsy, he-man type. But it
might be good for Evans Fur, for
whom such a film might gather
up better prospects for a $2,000
mink than the best of bang-bang
Westerns.

2) The film must have pick-up-
and-go in the first 15 minutes. The
andieence must quickly be en-
grossed in the story. Often, Druck-
er says, a film salesman declares,
“"Here’s a picture you don’t even
have to screen—it was a box-office
sensation.” But a' great theater film
might be a siuwI}ﬂ:Buﬂf]ing one and
by the time it builds, the TV au-
dience has taken off for another
channel. As a general rule, Drucker
finds British [ilms are out on this
count. When he has allowed excep-
tions to this 15-minute rule, the re-
sitlts have almost always been pain-
ful. Once agency execs screened
“Thunder Rock”™ and were tempted
by it because it was such a power-

MONTHS OF PLANNING
GOES INTO A TIME BUY

A?‘J ANALYTICAL mind, per-
sonality and the ability to see thru
availabilities are kevs to success
in the time-buving field, accord-
ing o one respected time buyer,

Mickey McMichael, a stable
force for Batten, Barton, Durstine
& Osborn, Inec, in a constantly

ful drama, but shied away because
i bnilt slowly. Then one night
Drucker heard the opinion on a
panel show that “Thunder Rock™
wiis the finest picture ever made,
an opinion with which he did not
entirely disagree. Encouraged by
the comment, he persnaded his col-
leagues to run ti?e movie. Unfor-
tunately, he was right the first
timwe, Business the next day, he
sadlv recalls, just plain died.

(3) The final consideration, of
course, is price. But no matter
how astutely he negotiates, Druck-
er linds, he’s still resigned to pay-
ing for an average quality film to-
dav what he paid for the cream
of the crop three to five vears ago.

Consistency Is Key to Viewer
Loyalty, Says AAP’s Bob Rich

To many in the field rne of the
key problems in feature [ilm pro-
gramming' today is eslablishing
viewer loyalty. One of those work-
ing toward this end if Bob Rich,
general sales manager of VAP, Inc,,
distributor of the Warner Bros.’
library,

Rich says he is surprised at the
number of stations he finds that
have not [irmly anchored their

prime feature film programs. This,
he believes, is the first requisite to
building the viewing habit. With-
vut doubt the most elfective pat-
tern is a fixed starting time right
across the board,

He notes 1ecent impro-ements in
this direction. Station after station
that has bought the Wamer pic-
tures have promptly set up a strip

theater in choice time.

Aside from consistency of time,
consistency of quality is another
basie requirement for viewer Joval-
tv. If possible, Rich believes, the
station shond seck some identi-
[iable value in the picture it selects

[or a particular program. The use
of the studio nare for those pro-
grams that use films only from one
library helps accompiish this. “If
they know they can ree a Wamer
Bros.! featuri at a regular time,
they are much .iore liely to ar-
range their routine to watch them
often witheut regard for specific
titles.”

He concludes, "When people get
into the habi* f watching a good

'movie at dinnertime, or before go-
(ing to bed, or every Friday night,

the station will find its ratings high-
er overall and will be performing
a better programming service.”

DO YOU REALLY WANT TO BUY A

A BILLION DOLLAR PLUM...

WREX-TV

HERE I5 FRUIT
FOR THOUGHT: i

GBS ABC

AFFILIATIONS

WREX'TV -t'hun.nﬁl 13

ROCKFORD, (ILLINOIS

. J. M. Baisch; General Mgr.

represented by.
H-R TELEVISION, INC.

T

. 'tf:mﬁﬁfﬂ‘:'. -

Ty
T
Py b

PLUM?

256,600 TV sets . . . =erv=
ing over a millien people
Only VHF station covering
this billion doellar market -
Well outside *the range of

either Chicago or Milwou-

kee television signals (90

oir milesk.

Only VHF cstotion feeding

top CBS and ABC metwork

chows to this fruitful market
Combined rural and indus-

trial f[ﬂl!-ﬁ:wing e [+ | |

for test campaigns,

YES, THERE'S REAL SALES
POTENTIAL INMN REX-

LAMD
l
ﬁi‘h!
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changing time picture, works from
six months to a year ahead on
planning buys, principally for
American  Tobacce and Vick
Chemical. Feature film spots are
one element of time buying that
has grown recently to a tremen-
dous degree, requiring her and
other time buvers to iwestigate
as many movies as the Johnston
Office.

"Buying time is only the climax
of months of thinking and dissec-
ton,” says Miss McMichael. “Wa
give our clients’ requirements to
station reps or individual stations,
but these requirements are the re-
sult of much planning.” Chief
factors for a time buver in b