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Try Pop Displays
To Hike Juke Play

Ops Promote  Range of Music Offered

On 200-Play Units With Album Covers |

By BOB DIETMEIER
CHICAGCO — How can juke|

baxes win new customers?
If retail stores sell all kinds ol
misic, why can’t juke boxes?
Does the public think of the
julee box today largely as a rock
w roll menagerie for teen-agers?
Music operating- companies will

seck to determine answers to these!
guestions in coming months with |

an extensive use of :Hlilllvﬂ[-plﬂ‘—
chase displays,

The fact is that despite greatly
broadened programs available on
20i-selection juke boxes, little has
l:-~=4-|. done so [ar to alert IH"L'I-[:I]'E"
to this development.

Other-Than-Hits

Iiven tho the juke box provides

misic for millions, there are mil-

lious more, in all prnhuhﬂit:.“ who|
virely. if ever, plav a juke box. Of
this group of non-juke box patrons,
there are probably a majority who
would play a juke box if they
kuew they conld select from a Iurge
oftering of music in the other-than-
hit categories.

The potential” play-producing
abilitv of other-than-hit  tunes—
standards, show tunes, instru-
mentals, calvpse, jazz—cannol be

measured if the people to whom
this music appeals are not aware
they can play it on a juke box.
Extended-play  album  covers
mounted on  wall display  signs,
color pictures ol recording arlists,
isplay  cards promoting a par-
ticular tune or several tunes, and
even slide films projected on a
large screen above the juke box
sliowing color pliotos of recording
artists with the name of the tune
]uu{_:,l;m'unf'd. all these and more
mre in the olfing, some already
being used with good results,
Ope juke box manulacturer has
macde available wall displays which
ean accommodate four album cov-
ers, so designed that covers can

Juke Display
Can-Cannots

CHIC. CO — What point-of-
purchase ke box ‘isplavs i and
pannol do is being explored by
mrusic operators by the bme-hon-
pred trial-and-ere  mett ad. P.OP,
displuvs car arrest a.tention mnl
¢ win increased plavs for the juke
box when properly used, operators
are discovering

One thing, howsves, thut PO P
diaplav: eannol do apparently was

demonstri ted recently |.|:.' an up-
erntor who attempted to use it to
promote a new tune by a local
artist. Pe made ap 20 signs for
as many juke boxes showing the
picture ol the artis! and the name
of the t ne, Several weeks later,
I removed them, concluding that
display. or no, the disk was not
“taking oft.”

be easily changed when programs
are clianeed.
Slide Films

An independent industrial flm
producer s corrently testing a new
slide-film  projector housed in a
cabinet designed for mounting on
the top of anv model juke box. Re-
sembling a table TV set, the unit
accommodiates 14 slides of record-
ing artists which are projected on
a large screen, each for a lew sec-
onds. The wunit is antomatic and
can be operated continnously (The
Billboard, June 3).

5{!“‘1" Ill”"’li‘L |b11['!.|l|“"| ]ll.l.‘l-‘." L]l'
sitned their own point-of-purceliase
displays. lacking up to now suit- |
able cisplay  material  available |
from either the juke Lox or record
industry.

Of this group. a sizable mnnber
design simple cards with the name
of a tune or several tunes pro
erammed on the machine, together
with a picture of the artist. 1Ws
nsually positioned inside the glass
dome of the cabinet. Results with
this kind of displav have varied
The h]'p', drawback to it is the great
amount of time an operator must |
put in to make it up. Even il the |
tung or tunes gel an unusual
amount of plav, an aperator is re-
luctant to keep it up becanse of
the time it requires.

Album Caovers

Other operators have revamped
album covers to it varions parts
of the juke box seleclor panel to
show either the name of a time or
the picture ol the artist or both il
space permils. A voad example ol
an operator wlo did this and
showed excellent results is Jack

(Contintied on page 100)
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Exactlv how many relail
ontlets tor phonograph rec-|
orcdls are there in the U, 5.2
What kinds of stores are thev?
Where are they?

Questions like these have
im'r:f.h*ﬂ the record industry
or vears. But they were only
a few of the questions faced
by crack research teams From
Nev York Unive-silv's School
ol Retailing, and The
board, during the past vear,
as they set up j\]m‘m for the

continuing  study  of  retail
phonograph record sales,
upon which The Billboard's
music pop charts will be

based, sturting next week.

These are sone of the Facts
they came up with:

1} There are almost 8,000
ontlets for phonograph rec-
orels in this country, excluding
stores serviced by rack fob-
bers; one -tops; and chain or
variety chains who do not buy
from a local distributor.

21 About seven out  of
every 1™ of these stores are
located in 15 States, Whil . no
estinate is yvel available as to
the percentuge of the total
retail ecord business dene by
the strres in these 1) States,
iv is known that almost 70 per
cent of the total retail sales ol
the country are made in them,

3) Califormia, second in
population and in total retail
sales, has the most retail rec-
ord ontlets, with Pennsvlvanin
second, and New York third.
California has almost  hall
again as many record outlets
as either Pennsvlvania or New
York.

4 F. W. Woolworth Com-
panv leads all chain groups in

(Continued on _page 32)

\KEY FACTS ARE |
ANSWER BASIS
F NEW CHARTS

Bill- ==

|

The Billboard Cues
Precedential Step

For Chart

Accuracy

Actual Record Sales Basis of
Weekly Log by NYU Research

NEW YORK — Music pop

of the 1957 record industry and
bearing the stamp of authenticily
of a famous university, will be

lof - disk  popularity  than  dealer
| charts, geared to the rapid pace|opinion. The research methods by
which the dealers are selected and

the information tubulated are un-
der the direct supervision of New

| brought exclusivelv. to readers of | York University’s noted Schiool of

. lorms.

The
wirek

[ & move unprecedented in the
inclustry, each week a different
sumiple o record dealess, scientif-
ically -elected to be representalive
of all U, S, dealers, will list their
actual salvs to customers on special
These sales diaries, air-
mailed to The Billboard’s Cincin-
nali tabulating  center, will form
the basis for thie new charts, These
charts, therefore, will be based
upon actual sales to customers,
nol on apinion.

Carelul pre-tests of the entire
operation reveal that each week
almost 10,000 individual record
purchases will be logred bv the
rotating dealer s mple. Each ol
these record sales will be put on
an individual  tabulating eard.
sorted.  eollated, counted  and
Hnshed to the printer. Each week’s
charts will be based upon sales to
ceustomers made up to 10 dayvs be-
fore the Monday upon which the
issite appears.

Factual Mirror

Fre-testing has proven that the
new charlts will mirror national
sales much more mapidly than any

Billlwooard  be tinning next

previously-published  research svs- |

tem. In other words, customer sales
are a quicker, more valid retlection

NEWS OF THE WEEK

TV Film Production Passes

§100-Million Mark, Pushed by NBC . . .

TV film production. soared. for the first time
aver $100.000,000, NBC's increased use of Hlm
for the fall is the largest single contributing

foctor

AFM Meet Marked by Harmony;

annual
Denver in

Page 2

Screen Gems Looking to Co-Operative
Deals With Talent Agencies . .
Screen Gems is mulling deals with all the top
talent agencies f[or co-flinanced, co-produced

TV ilm

convention
an

Gun for Foreign Soundtrack . . .
The American Federation of Musicians’ 60th

week In

held

peace

lust
and harmony,

Wwils

1l1

HIRE

sharply contrasting with last vear's strife-filled
convention. The meet was climaxed by the
approval of a measure aimed at halting the

recording of canned [oreign soundtrack.

.. oge
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| Betailing. These methods havae
been developed thra sound  re-
search technigues and have beea
field-tested by crack research
teams from the school, and from
The Billboard, working in co-op-
| eration for over a vear to lind a
way to get the fastest, most ac-
| curate and timely facts that could
be produced.

Each chart based on the new
dealer diary method will be clearly

identified by a special seal bearing

th- school's name.

\  Record manufacturers and theie
distributors m-ﬂ[&:"]‘ﬂ.t{.‘(] in ]'I-I-I:I'dtll:-

ing the complete list of almost
9,000 retail record outlets from
which the sample is drawn. A total
of more than 100,000 outlets con-
taining, of course, many duplica-
tions, were initially processed. The
lists were then collated, duplica-
tions eliminated and checked to
bring the list down to its Final size.

All types of retail record outlets
are included in the list, with tha
exception of those serviced by rack
jobbers: chain or variety chain out-
lets who do not buy from a local
distributor, and one stops.

Cash Register Accuracy

Thus, cash register accuracy will
' be brought to The Billboard musie
pop charts thru the co-operation of
a different sampling of dealers,
cach week, located in more than
100 eities and towns thruout the
country, The careful and accurate

| listing of their sales by these deal-

ers brings a new and grealer con-
fidenee to all dealers in their use
ol the charts as buying guides.

NYU Approach
To Retailing

NEW YORK—The New York
University  School of Retailing
lcame into being vears ago as a
res it of joint efforts by educators
und leading merclimts—the luttee
including Samveel W, Bevharn, di-
recto~ of Lord and Tavlor and the
Assochited Dry Goods Corporation;
Percv S. Strous, of R. H. Maocy
tand Company, ete. In 1919, tho
{school started to train competent
teachers in the bnsiness ol relail
ing. By 1821, the school’s purpose
was amplified to include not only
the education of teachers, but also
of persons who intended to engage
in retailing. The new school soon
achieved national scope and hos
given educators and the public o
new ides of the dignity and impos-
tance of retailing and of the value
of vocational education in this

Geld.
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VIDPIX TO RULE THE ROOST?

TV Film Product'n Expected
To Top $100 Mil Next Year

By BOB SPIELMAN

"HOLLYWOOD —— Television
film production is expected to top
$100 million for the first time next
season. It is estimated that 1957-
58 will surpass the present year
by about $20 million in value of
films produced, the total reaching
approximately $112 million. .

NBC, with a 70 per cent -
crease in the amount of hlm it
will use this coming year (see other
story, this issue) is primarily re-
sponsible for pushing the figure
past the $100 million mark. ABC
is some 20 per cent. CBS is
down slightly, but will probably
equal 1956-'57 film usage once the
remaining few open time slots are

filled.

Studios will be turning ont film
at the rate of 40 hours Fer week.
Of this, 35 hours are slotted for
net airing, another [ive hours for
syndication. (Ed. note: This is
roughly four times the amount of
film produced in Hollywood dur-
ing the heyday of feature pictures.|
The total wiii probably be even

HAYWARD

Hayward to
Splash With
‘Year’ Spec

NEW YORK — Leland Hay-
ward’s major project for CBS-TV
next season is expected to be a
blockbusting spectacular, “What a
Year.” The format of the show
will be a roundup of top enter-
tainment and social events of the
preceding 12-month period, with
the accent of course on names and
properties.

Thus, for example, Hayward is
likely to slot “My Fair Lady” on
the show becaunse it is the top
Broadway musical of several sea-
sons. And he will also take advan-
tage of developments in other en-
tertainment fields. The show will
be programmed around the Christ-
mas holiday season for maximum
sales impact. It is hoped to repeat
the show each vyear.

Farmer Gets Col.
Record Club Post

NEW YORK—TJohn R. Farmer
has been appointed IBM Flan-
ning Manager of the Columbia Re-
cord Club, according to an an-
nouncement by Norman A. Adler,
Columbia club topper. Farmer for
the past two years was staff engi-
neer for Management Systems,
Ine., and was in charge of install-
ation of electronic systems and
procedures now utilized by the
Club.

g R —— - - - -

SUBSCRIPTION ORDER

MONEY-SAVING

Enter my subscription te The Billboard for a full year
(52 issues) at the rate of $15 (o considerable saving

slightly higher once all spousor or-
ders are in,
Network hours of film in prime
time break down as follows:
1957-538 1956-57

ABC

N e LY 9

| i G 11'%
CBS

| o 17 (e e 122 14

T IR R .11 1215
»MBC

Film ....oc.... 12 T

LINe vveensesrs 104 17

Percentage-wise, ABC will have|
almost 65 per cent of its program-
ming on {ilm, CBS 35 per cent,
and NBC 55 per cent, Last season

CBS, 55 per cent, and NBC, 30
per cent.

With NBC taking a 25 per cent
jump and ABC a 20 per cent leap
in {ilm programming, the television
industry will, for the first lime,
see a preponderance of film over
live on the nets. As of right now,
some 33 out of 62'z Class A hours
will be devoted to film, as against
30 out of 71 the past year.

Reason for Rise

What has happened to enable
film to breach the platean on
which it has been for lﬁﬂ past two
yearse

First, the change of administra-
lion at NBC made that network

the figures were ABC, 45 per cent;

(Continued on page 28)

SG TALKING TO
WM, MCA, ETC.

Seeks Cn*Oﬁemt-ive Deals, Using 5G
Production & Sales, Agency Talent

NEW YORK——Screen Genis be-
gins talks this week with MCA,
Famous Artists, General Artists
Corporation and other top talent
agencies to explore co-operative
production deals for TV Him
shows. Jrving Briskin has already
formulated a possible contract with
Abe Lastfogel, head of William
Morris Agency, for production of
live series.

The idea of all such arrange-
ments would be a wedding of the
production facilities and sales force
of Screen Gems with the writers,
stars and name directors of the
talent agency. It would give Screen
Gems a roster of talent to meet the
strongest kind of competition, com-
petition which won the Alcoa-
Goodyear business away  [rom
Screen Gems because of talent
availabihity.

For William Morris. the pro-
posed deal represents a major pol-
icy change, said to be the result of
MCA's wide snccess during the
past two years, Instead of being a
middleman, the agency would co-
finance and co-produce TV shows,

Roster of Stars

The Morris acting roster ranges
from Tallulah to Marlene, from
Durante to Lamas. Among the pos-
sibilities for joint series with Screen
Gems: Jane Powell, Claude Rains,
Don Murray, Greer Garson, Ed-
ward G. Robinsan, Walter Pidgeon,
Lloyd Bridges, Eddie Albert, Judy
Holliday.

In addition, Morris reps many
top directors, including Fred Zin-
neman, George Cukor and Orson
Welles, all inteiested in  TV.
Welles owns the rights to “Mercury
Theater,” still a strong name in

]
i 1
; I
] 1
i 1
i :
i over single copy rates). Foreign rate $15. E
E ] Payment anclosed 1 Bill mas 6 E
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show business, which is being
mulled as a dramatic show.,

Thru Foster's Agency and Chris-
tepher Mann, its British reps, Mor-
ris can tap Leo Genn, Mai Zetter-
ling, Ralph Richardson, Joyee Gren-

(Continued on page 25)

LATE TV

BULOVA MULLS SEASON BUY

alternate houwrs in the spring,

he Prograinm med

severil blocks have appeared,
Armstrong Cork Company

BRISTOL, CARTER AIR GOLF

<Jot.
13-WEEK DEALS ON "'WAGON’

minimum of 28 weeks,

considerable upgrading in the _
deliver greater impact for its commercial messages. Ch
is said Lo be talking about Martin for its Saturday 9-9:30 slot on
NBC which it sponsors along with Max Factor,

COLGATE INTERESTED IN ‘FLACK'
“Colonel Flack” seems to be winning the favor of Colgate
for the Friday 9:30-10 time period on NBC-TV. The advertiser
is still talking to MCM-TV about its “Thin Man” series, but

FLASHES

Bulova is close to buying 13 hours of *Crisis,” the Monday
night 10-11 dramatic show on NBC. The advertiser would
sponsor about seven alternate hours during the fall, and six

to jibe with both fall and spring

selling seasons. The Ford division of the Ford Motor Company
has bought 26 hours of the show,

BRECK, SEALTEST EYE FAIRY TALES _ _
Breck Shampoo and Sealtest are interested in purchasing 18
Henry Jalfe fairy tale shows which would be slotted on NBC-TV
Januvary 1958 thru January 1959. They would not occupy any
yegnlar time periods, but would be keyed to holiday season
bmving. Shirley Temple will act as hostess on the series, which is
to be co-produced by Sereen Gems and Jaffe,

PRESTONE BUYS DEAN MARTIN SEG o
Prestone has bought half of two Dean Martin Shows on
NBC-TV, a purchase which is subject to the sale of the other — —
half of the hour stanzas. The budget on the hour variety shows to

=

in late fall is about $200,000, which marks a
Prestone advertising in order to
Chesterfield

ARMSTRONG TAKES TUESDAY SLOT

has bought the Tuesday 9:30-10

p.m. slot on NBC-TV for a summer run of anthology dramas.

Bristol-Myers and Carter Products bought the NBC-TV tele-
cast of the U, S. Golf Open tournament June ]3 in the 6-T p.m.

NBC-TV has opened “Wagon Train” for 13-week deals,
either consecutive or alternate weeks. The adult Western, slated
for Wednesdays, 7:30-8:30 p.m., formerly could be bought for a

BE MY PARTNER

NEW YOBK—With 13 hali-
honr shows and one honr show half
sold on the fall network schedule,
sponsor compatibility has become
a bigger ]]j'ﬂllﬁlfll‘l than before in the
search for advertisers. 'The cry has
become “Who's gonna be my part-
ner?” Both network and committed
sponsor bear the burden of finding
an advertiser who is willing to bny
alternate weeks of a property he
has not chosen, does not control
and which may not be aimed for
the same audience he needs.

Time was when alternate week
buys were confined to shows with
track records. Today, advertisers
are leaning heavily on new wntried
programs and 5]'%1]}']15! with the
deliberate knowledge that a part-
ner must be found to share the
sponsorship.

The invitation “shall we dancer”
is weighted with a dozen stnm-
bling blocks: Whom can the origi-
nal advertiser accept as a co-
sponsor for his own products’ sake?
Whom can he accept without run-
ning into network product protec-
tion conflicts? Who is still inter-
ested in an alternate week buy?
Who wants to reach the same pro-
portion of men, or women, or
children, that he does?

These limitations are plaguing
“The Price Is Right™ and Speidel,
“Restless Gun” and Warner-Lam-
bert, “Crisis” and Ford, "Tie Tac
Dough”™ and Warner - Lambert,
“Lux Video Theater” and Lever
Bros., “Life of Riley” and Lever,
and “Manhunt” and American To-
bacco, all on NBC-TV.

They are plaguing “Sugarfoot”
and American Chicle, “Navy Log,”
on which 17 weeks is open, and
U. S. Rubber, “Jim Bowie” and

American Chicle, and “Guy Mitch-

VWW\VV A - A atiio) Orv. O

14 Shows Need
Second Sponsor

Lell”
| Similarly, “Scott Island” and R. .
| Reynolds, “Mr. Adams and Eve”

and Revlon on ABC-TV.

and Reynolds, “Perry Mason” and
Purex, and “Wally and the Beaver”
and Remimington Rand.

In addition, there are advertisers
looking for partners without hav-
ing actually bought network time,
Singer wants one for “George
Sanders and the Stars,” which it
would like to place in the Tues-
day, 10-10:30 pm. slot on NBC-
'TV. Both Singer and Quaker Oats
want one for Jane Wyman's “Fire-
side Theater,” the first advertiser

(Continued on page 28)

Curfain Near
For Lux Video

NEW YORK—Indications are
that the “Lux Video Theater” has
reached the end of the trail. This
longlime radio and TV dramatic
property which was used so ef-
[ectively to merchandise the LUX
brand name is expected to. be can-
celled at the end of its current run
this season. It has not been de-
cided whether Lever Bros, will
retnin  10-11:30 Thursday eve-
nings on NBC-TV for a new series.
Lux Video is now in the 10-11 slot
that evening on the web,

Lever Bros., which has bought
“Life of Rilev.” 8.30-9 p.m. Fri-
days, NBC, for alternate week
sponsorship next season, will spon-
sor the sitnation-comedy every
week during the summer. J. Walter
Thompson is the agency,
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V'S WESTWARD SWING

70% of Net Shows
To Come From Hwd.

HOLLYWOOD — Seventy per
cent of network television pro-
ﬁrammmg during prime evening
ours will originate from Holly-
wood nﬂt season, as against less
than 25 per cent from New York.

(The remaining fraction is made
up of sports shows, ete, which
will have differing originations. } It
marks the biggest westward swing
in anv single year since CBS Tele-
vision City was dedicated and film
first came into u:deqprend use,

COST-PER-THOUSAND

Analyses of Network TV Shows in Class A Time

Based on April TV audience meagsurements of AMERICAN RESEARCH BUREAU

Thit chart B tha TV Industry’s only guide to the menthiy
cost eificiancy of Class A time nelwork programs, compared
by program type and sporscr group End  broken down by

sudiencs campasitian,

Each program's cost flgures represant the sponsor's actial
eait far redching 1,000 TV homes, men, women oF children,

Compared to last season, when
the split was only 54-46 in favor
of Hollywood, the swing takes on
the aspects of a mass migration.
It appears that the patiern of the
motion picture industry, in which
business and financial} headquar-
ters remained in New York while
the entertainment portion of the
industry centered on Hollywood,
has just about completed repeating
itself.

Two factors are primarily re-

Amserican  Resaacch  Buread,

Drug & Remedy Sponsors

o cost per Thousams HOMES ren commencia minure
1. AMER. HOME PRODUCTS (Name That Tune, CBS).52.15

" par minute of commarcial time. These figures reesult from
diwiding each skow's mel commisionable Cime and talent costs
by its mumber of allocated commercial minutes, and then by
the total mumber of homes, men, women and children under

16 reached doring the last rating period, a5 determined by

Actual time ond talent eosts,

sponsible for the immigration: The
increased use of film (see other
story this issue) and expansion of
NBC's Burbank facilities, When
CBS-TV. City is completed next
yvear and ABC begins constructing
its television center, New York may
well take the has-been TV produc-
tion center atmosphere of Chicago.

This is how the East-West origi-
nations compare for this season and

next:
1957-'58 957-'58
E W E W
ABC ... 4 14> 8 1345
CBS .... 8% 14% 11'% 15
NBC .... B 16'2 13 11
Total ...18% 45% 38 J32%|

At both NBC and ABC Eastern|

originations have fallen to half of
what they were the past year. At

CBS, which already had the largest

Sewe LR R
The Blﬂbﬂard Cuntmumg

“_..

By Sponsor Groups:

amount of Western production, the
change is less.

The move is most notable at
NBC, where even most of the big|;,
live shows will be originating from

Burbank the coming season. Basic-
ally, the only programs remaining
in New York are the quizzes, the
variety shows, e.g., Steve Allen,
Ed Sullivan, what old-time dra-
matic programs there are left
(“U. S, Steel Hour,” “Studio One”),
and a few of the musicals (Pat
Boone, Guy Mitchell).

The prime reason for the West
Coast g'l.lumtmn is that, due to
pre-TV facilities, crowded
Harlh:lltan traff:c and eertain union
problems, production costs are con-
siderably higher in New York than
in Hollywood. Additionally, much
of the talent had already made the

SRR e
Bl et Ll £ TR H';-}E"ﬁ% i

of e 3T,

TOILETRIES, DRUGS AND
HOUSEHOLD CLEANSERS

'\J':.v-'\-\. e

R R I R
A T i - e,

......

pravided to Tl" Billbgard on & confidential basis, sse averags
show E0sis over a S2-week parlod,

Sincs rany fackors atnes than et efficlency sre Trvalved
In determining the worth of #ay programi to [t sponsar,
readery ars wrgtd to wbillze this malerial a5 & guide rather
than @n  Ehealuts

pardstick din amsessing the relative vatue

| Toiletries & Joilet Goods Sponsors

@ (05T PER THOUSAND HDHB PER COMMERCIAL MINUTE

week sponsorship of “Su

Western trek due to the lure of

combination TV — telefilm-motion

picture work., The shift is one

TV execs have been predict-

or several years, but it could

]'Iﬂl'd|} have occurred more dra-
matically.

Kellogg's ABC
List Amended

NEW YORK —— The Kellogg
Company purchase of six half-hour
programs o1 ABC-TV, while still
the web’s largest multiple program
sale, will consist of one weekl
series and five alternate wee
shows rather than five weekly and
one alterncte week buy, previously
announced,

Kellogg will sponsor

“Woody

. Wnud[:-f.'cl-:ﬂ'" each Thursday in the

strip, mth altern ate

pﬂm‘lﬂn
“Sir Lancelot,” “Wild Ell] Hickok™

|]_'|]l :ﬂ F m

and “The Buccaneers” in the Mon=
. | day, Tuesday, Wednesday and Fri-

d:w slots. 'I'hE advertiser will also
aitcr_rmte weeks (with Mars, Inc.)
on “Circus Boy” Thursdays 7:30-

|8 p.m.

Ackerman Ends
CBS Connection

HOLLYWOOD—Harry Acker-
man severed his long-time connec-
tions with CBS last week to pro-
duce the new John Forsvthe com-
edy serics for Revue Productions.

W

1%

1. REVLON (! it R R R :

2 BRISTOL-MYERS (Playhouse 90, CBS).......... 2.52 - Guzﬂéﬁﬁfﬂ{; ‘;;““";“*E Ftﬂb}riﬂm +oo$L6T e progeam will alternate with +
3. CHESEBROUGH-PONDS (Cheyenne, ABC)........ 2.71 : el ) seerenens LT hthe “Iack Benny Shoiw.” /
4. PHARMACEUTICALS (Twenty-One, NBC)........ 2.87 3. PROCTER & GAMBLE (I Love Lucy, CBS)..,.... 1.99 Ackerman was CBS v.p.

4. TON1 (Godfrey’s Talent Scouts, CBS)............ 2.00 charge of p;w:mmming on the ‘.‘::lest
5. TONI (You Bet Your Life, NBC). ... .. .00rnnnn. . 208 Coast until two years ago, then

o cosr pen tHousa MEN VIEWERS per commercia minure e el e e 298 | resigned to form his own packag-
1. CHESEBROUGH-PONDS (Cheyenne, ABC)........52.82 7. REMINCTON SHAVER. HELEN : ing firm, Ticonderoga Productions,
2, AMER. HOME PRODUCTS (Name That Tuue, CBS). 2.90 : SLBNE CURELY while remaining in a consultive ca-
3. REXALL (Steve Allen, NBC).........000vu0a0040 3.05 (What's My Line? CBS)........................ 2.12 pacity with the web. Tlmmif-rug.l
4. BRISTOL-MYERS (Playhouse 90, CBS,) .......... 3.17 8. REVLON (364,000 Challenge, CBS}............. v 2.20 turned out two series for CBS, “Fre-

' 9. TONL (People Are Funny, NBC). . .. .cvvueerinns , 2.28 mont the Pathefinder” last season
® (05T PER THOUSAND onE" viiwms PER COMMERCIAL MINUTE 10. SPERRY-RAND Eﬂunﬁmnke. GBSY. . vnais pesive s Bl anﬂf"ﬁﬂilﬂq{nmli li}.‘lelx':::‘?n Ej.];ﬁ‘] .!il_::
S0 Tar, nercher Do
= ;‘ﬁ%ﬁt}%ﬂﬂn’:ﬁmﬁﬁﬂgﬂﬁiﬂlﬂﬁf?ﬁl”"-‘ CBa) 4 o o5t per Thousako MEN VIEWERS rex commerciar minute oAzl
3. BRISTOL-MYERS (Playhouse 90, CBS)...........+ 2.41 1. GILLETTE (Cavalcade of Sports, NBCj........... $1.70 3
4, PHARMACEUTICALS (Twenty-One, NBC)... 2.45 2, REVLON ($64,000 Question, CBS!. .. ’ SR 1 1 | Vun JDhﬂSOn
3. NOXZEMA (Perry Como, NBC). .. .oveieerninns. 2.24 p

o cost pex tovsawo CHILDREN VIEWERS pee conmeriat miwure 4. REVLON ($64,000 Challenge, CBS).............. . | Skein for ABC
1. CHESEBROUGH-PONDS (Chevenne, ABC).......582.31 9. SPERRY-RAND (Gunsmoke. CBS'. . ....covvrinnns 2.28 HOLIYWOOD — ABC-TV is
2. AMER. HOME PRODUCTS (Name That Tune. CBS). 3.22 6. TONI (You Bet Your Lite, NBC). ..... =L 1 finalizing u deal with Van Johnson
3. REXALL (Steve Allen, NBC)..........ciiivinans 3.8 T HELENE EUFTH REMINGTON SHAVER wherebv the actor would star and
4. MILES DRUGS (Broken Arrow, ABC)............ 3.83 (What's My Line? CBS.. ... ... .. i nnnnns 2.37 Imstliu his own vidseries on the neltj

. 8, TONI {Pﬂuplﬂ Are Funny, NBC!. . ..o viiinencnsna 253 work next season. Program woulc
HD"SEMIJ aEEﬂ.'FEl' & Pﬂ!f’h spﬂﬂiﬂﬁ 9, TON1 (Godrey's Talent 5,3_-"15__._1 CBS e v vnesnes 257 [H'.ﬂl}_'.llj}:r' lt utntﬂ for a January
10. PROCTER & GAMBLE (I Love Lucy, CBS)....... 2,61 IR Ga s t s T
o cost oen THousa HOMES »er commertiaL minure son would star in al'out half of the
o cost ez thousawo WOMEN VIEWERS rex commenciar minure 39 pix and host the remainder.
1. GOLD SEAL [PE[I’}’ Como, NBC). .........¢ccnu.. 52.09 Filiniue is v-'-ntf_-mplult*:.l for both
7 PROCTER & GAMBLE {Thg Line-Up, CBS)....., 215 1. REVLON (564,000 Question, CBS!. .............. $1.45 A e et i et
3. S. C. JOHNSON (Red Skelton, CBS). . o s 2 43 2. NOXZEMA (Perry Como, NBC).......... FYRPITNPRTORN C1yf ¢ ’ R O Ay
4, PROCTER & GAMBLE (Phil Silvers, CBSI. .. onon. 975 3. PROCTER & GAMBLE (I Love Lucv, C I:'F;l cvanas LT0
4. ﬁf?ﬂwﬁu{ SHAVER, HELENE CURTIS' NBC-TV Renewal of
hat's My LineP CBSY. cicicwii ok svwie EBL .

o cos1 per Thousawp MEN VIEWERS per commencian minure B NN Vet Bk s T i e Lo 'Panic’ for 21 Wks.
1. GOLD SEAL (Perry Como, NBC)................ $2.24 6. TONI (Codfrey’s Talent Scouts, CBS! . .......00ves 1.91 HOLLY\WOOD—NBC-TV last
2. 8. C. JOHNSON (Red Skelton, CBS).............. 2.63 7. REVLON (%64,000 Challenge, CBS). . .oviviinnnns 1.93 Ganl vermriad e il
3. PROCTER & EﬂiMBLE (The Line-Up, CBSi...... Gig g gf?é\gﬁfgﬁlﬁﬁh?gunny,iﬁﬂf:{ iy %ﬂ'g program has  been canraled by
4. LEVER (On Tral, NBC). .o vovvevinisns P . - . -RA?D unsmaoke Divesaviansnnsns 21 i 5

{ } , 10, BRISTOL-MYERS (Alfred Hitchcock, CBSY........ pe  |ouseishicbng Mgk Fiesirand

o cost pen rHousanp WOMEN VIEWERS sen commerciar minure

1. GOLD SEAL (Perry Como, NBC). ...........c0nt, $1.7

2. PROCTER & GAMBLE (The Line-Up, CBS)....... 2.20
3. 8. C. JOHNSON (Red Skelton, CBS)......ccvveuea 227
4. LEVER (Lux Video Theater, NBC}......i.00000.. 2 49

o (051 pem Thousano CHILDREN VIEWERS e commenciar minure

1 GOLD SEAL (Perry Como, NBC), ..
3. PROCTER & GAMBLE EPenpla's Choice, NBC)....
4, PROCTER & GAMBLE

............. $2.75

PROCTER & GAMBLE (Phil Silvers, CB5)........ ggg

Hey, Jeannie! CBS)....... 4.31

o cost per thousans CHILDREN VIEWERS een commentia mmmure

1. CHESEBROUGH-PONDS (Chevenne, ABC)........ $2.31
2. PROCTER & GAMBLE (I Love Luey, CBS)......, 270
3. NOXZEMA (Perrv Como, NBC). ....vivivvnanns 2.75
4. TONI (People Are Funny, NBC) .. .. .cveveeennns «« 2.80
2. COLGATE (Bob Cummings, CBS). .......c.u.. ees 292
6. SPERRY-RAND (Gunsmoke, CBS)........civuuus 3.16
7. TONI (Codfrev's Talent Sr:uuts.‘ CBS).vveenssnsese O.28
7. TONI (Blondie, NBC)............... caasssaser Dbl
9. HELENE CURTIS (Oh! Susanna, CBS)......... .o 3.29
10. JERCENS (Steve Allen, NBC).........oveiiveies 3.58

Thesa listings appear nowhere but on these pages. Ther are copyrighted by Ths Billboard Publishing Compiny and no reproduction muy be made of fhem
withoul The Blllbonrd's consenl. Requoests for such consent must be submitted Im writing to the poblishers of The Blllboard, 1564 Broadway, Mew York 36, N. X.

COMING COST PER THOUSAND ANALYSES:

Next Week: The Top 20 for May

July 1: Food-Beverage & Cigarette-Tobacco Sponsors

July 8: Automotive-Petroleum & Appliance-Furnishings
Sponsors Z

July 15: Toiletries-Drug & Household -Cleansers

www americanradiohistorv com

g0 ftar Lias no takers for next sea-

501,
The show, prodvced by Al Si-
mon, his made steady progress

since mid-season when it replaced
“Noah’s Ark,” and in the latest
Trendex outpointed Wyatt Earp.
Tho no time slot is set, the renewal
is for 21 weeks, bringing the series
up to a full 39 half hours.

Murray, Shriner
May Get Quizzes

NEW YORKE — CBS-TV s
P']J"u II'IE J.ﬂ'..'lf'liﬁd “-Ith q'l.'l.lI bllm"i-s
propertics for Jan Murray and
Herb Shriner. The Murray prop-
erty is called “Sweepstakes,” with
the detailed format yet to be
worl * put. Shriner, too, hasn't
worked out his format. The shows

are to be ready for late fall. -

-
T Y L
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AROUND THE WORLD
IN 52
ADVENTURE-
PACKED
HALF HOURS
ON FILM...
WITH MCA'S “TOP TEN"
ADVENTURE HIT...

JUST MADE AVAILABLE
LOCAL ADVERTISERS'

YOU KNOW IT IS “TOP 10” IN 49 MARKETS! (latest available ARB ratings as of May, 1957)...with a
world-beating average of 26.9! You know you are going on the air with a huge and happy audience!
YOU KNOW WHY IT ALWAYS RATES HIGH! . . . because the REVUE PRODUCTIONS seal spells television’s

finest film programs. Made on seven seas and five continents, SOLDIERS OF FORTUNE takes viewers
adventuring in the mountain fastnesses of Tibet, the jungles of the Amazon, the menacing waters off
Hong Kong! Everyone claims to spend a fortune on production — Revue really does.

YOU KNOW ITS TERRIFIC SALES RECORD! Seven-Up, exclusive national sponsor, ran 26 of these programs,

took a look at the results, aske& Revue to produce 26 more! Consistently high ratings are matched by
ideal audience composition — 50% adults, 50% kids.

Call your MCA TV Film Syndication representative for details on TV’s most sucecessful adventure hit. ..

| starring JOHN RUSSELL and CHICK CHANDLER

SOLDIERS OF
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MAG ADS LEAD WAY

Joint Commercials
Reported in Works

NEW YORK — Reports are
filtering thm closed ad agency
doors that a number of advertisers
are planning joint commercials for

fall shows which they share. The
problem scems got to be one of
making products of entirely disimi-

lar nature to fit together smoothly | 25
ito a single commercial, but of |7

whether such alliances should re-
place the second commercial in
each telecast or the alternate week
sponso’s cross-plug, hitchhike or
closiug spot. :

The success of magazine ads,
which have been linking Aunt
Jemima pancake flour with Lo
Cahin Syrup in a “natural tie-in,
or Eastman Kodak, Johnson out-

WM Planning
(afe Locales

HOLLYWOOD—William Mor-
ris Agency is working on plans to
bring casts of TV series into night
clubs for hour-long floor shows of
material from their TV scripts.
Such packages wounld play Miami,
Chicago, Los Angeles, Dallas and
Las Vegas, timing engagements to
to avoid live telecasts or filming
dates,

Specilic programs to be involved
in these tours have not been set,
but the capsule musicals, pocket
comedies and even drams chosen
have already had the ground
hroken for them by night club per-
formances of Broadway shows.

Pride... <

« « « and wouldn'l you
H some of your bes
tuslomers — and some
you'd like lo have as
customers — said you
were “the besil”
That's prelty much whal happened
when Billboard ran ils 19th Annual
Promotion Competilion this year. Iis
panel of lop adverliser and agency
judges named . . .

WSUN-TV

First in Florida
for Syndicated Film =
Program Promotion =

it .
bl e -

and
Third across the
Nation in all 3 i
Station Markets!
We're extremely grateful, of course,
1o ba chosen for such an oulstanding

honor. I's another reasan, we
feel, why WSUN-TV is so solidly =
enfrenched in the $770,000,000
Tampa Bay Suncoast Area! i

.....

s
VR

&Y. PETERSEBURG-TAMPA
ABC on the Florida Suncoost.

Represented by
Venaord, Rintoul & McCannell, Inc.

Jomes 5. Ayers, Southeasiern

board motors and MacGregor sport
shirts in a “designed tie-in,” has
prompted the advertisers to con-
sider the device for TV as a means
of maintaining their identity with
the show more strongly during the
off-weeks and spreading their mes-

sage over more viewing homs at
uo grealer cost,

Among the irs of sponsors
committed to fall shows who are
sail to be planning joint commer-
cials are Wildroot and Johnson &
Jolinson for “Robin Hood,” “Ral-
ston Purina and Miles Lahs for
“Broken Arrow,” Buick and Frigid-
aire for the Patrice Munsel show,
Pet Milk and S. C. Johnson for
Bed Skelton, and Schick and Scott
Paper for Gisele MacKenzie.

In daytime, three sponsors of
“Mickevy Mouse Club™ are mulling
a round-robin version of the same
idea.

Hazel Bishop
Takes Dean

NEW YORK —— Hazel Bishop
has set ils summer plans at CBS-
TV. The advertiser has bought
the Jimmy Dean Show for 13
weeks in the Saturday 10:30-11
pam. slot and will continue to
spomsor alternate weeks of "Beat
the Clock,” Fridays 7:30-8, thru
the summer. The other half of the
latter show is available,

Truman Weighs
2d ABC Offer

NEW YORK —— Harry 5. Tru-
man, who will be aired via tape on
ABC-Radio next season in a hall-
hour weekly session of political
analysis, is mulling a similar ABC-
TV offer for a TV commentator's
role or a live simulcast.

The former President will record
his broadcasts wherever he hap-
pens to be during the vear,

- b
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i The Billboard Continuing i By Program Type: *ﬁ;
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. COST-PER-THOUSARND | News, COMMENT AND SPORTS %
Analyses of Network TV Shows in Class A Time | ADVENTURE, MYSTERY, WESTERNS g,.f;

A

i

Bosed on April TV audience measurements of AMERICAN RESEARCH BUREAUD
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2 .;-*.:‘::-.-':': :.-_ 1.:.?-.::.. «;““ -:_«_x_'-:;?:__'«.'t_._ x.:':" a..__.'-.“"_. i :; AR ﬁhxﬁﬂ‘“ﬁ%‘“%*ﬂwgsig% \;::‘??_ﬂ,_g?_‘-?{:}%- E "‘{_ i e o ne ¥ -ﬁiﬁhhﬁfﬂhxﬁw -3;___ '@“‘-{F"ﬁ:‘} i ! A N
Bl Erbn et s ke o LR R DI R e i e -..-.-x:'“*-.:?i?-..-.--. T A 3 1-'-x*-n-ﬂﬂ~& S .-:53.1:%"% R by

ger minute of commercial flme. These figures setelt from
dividing each shew's net commissienable time and Lalent costs
by s rumber of aliocated commercial miriles, and them by
the totnl pummber of hemes, wen, women @nd children upder
1 reached during the last ratlng perlod, as determinsd by
American Research  Buredi, Actual thme end  falent  costs,

erovided 16 The Blllbeard an & confidentisl batls, gre fierige
ahow codts over @ S2-week pericd,

Slnce many factors other than cest efficlercy fre Iovooed
In debersrining the worlh of any program fo (68 s@ersar,
reiders aré urged o wflbize this materfal as & goide ratber

This chart Iy the TV industry’s only guide ta the manthly
cest efficiency of Class A time network progréms, compared
by progeam type end Sponsor  geoup  @rd  broken down By
pudience compesition.

Each program's cost frpires represent 494 spomsce’s achial
cest for reaching 3,000 TY dicmes, men, scnen or children,

than an absplute yardstlck

|I1 355!!.5“1‘ e rEIQTIYE o B
of programs.

News, Comment & Sports Shows Adventure, Mystery & Western Shows

o o571 pex thousako HOMES pem commenciat minure
1. CAVALCADE OF SPORTS (Gillette, Tomi, NBC)....$1.97

o cost per THousao HOMES rer commemciaL mimute

2, fﬁ%r}mﬁsn_w NIGHT FIGHTS (Pabst, Mennen, 243 . I&ﬁﬁ;ﬁ cﬂ%ﬂﬁ‘i}g}fﬁﬁhﬁﬁ e 52, 313
3. PERSON TO PERSON (Amer, Oil, Time, CBS)..... 255 % i crisy e Willlmen, Tmclec e
4. DOUG. EDWARDS NEWS (Brown & Williamson, 4. WELLS FARCO (Ceneral Foods. Amer. Toharea :
Amer. Home Prods., Hazel Bishop, CBS).......... 2.99 NBC) ...... Gﬂ{ﬂeneml Fﬂﬂdﬁ’ ﬁmer Tubac:.:-u. _______ =2
5. AIR POWER (Prudential, CBS) ..........cc0uea eow 3.23 5. LONE RANGER (General Mills, Swift, ABC)....... 261
f. MEET THE PRESS (Johns-Manville, NBC)........ 3.51 6. DRAGNET (Schick, Liggett & Myers, NBC)........ 2.62
7. NBC NEWS (Quaker, Time, Miles, Sperry-Rand, ; 7. ZANE GEFY (General lel!_-- Ford, CBS) ........ 2.64
Amir, Coan BN a5 rosie caini s s san .. 4.01 8. CHEYENNE (General Electric, Chesebrough- .-
8. JOHN DALY NEWS (General Cigar, Du Pont, ABC).. 5.89 o _{'ﬁ*ﬁgssﬂﬁ% RS s e o 3
9. RED BARBER (State Farm, NBC).......o00eeenes 783 | 0] ALFRED HITCHCOCK (Bristol-Myers, CBS) ... ... 3.23

o o5t per THousako MEN VIEWERS per commenciaL minure o cost pex Thousano MEN VIEWERS sen conmeRciaL Mimure

1. CAVALCADE OF SPORTS (Gillette, Toni, NBC). ...$1.75
2. WEDNESDAY NIGHT FIGHTS (Pabst, Mennen, 1, GUNSMOKE (Liggett & Myers, Sperry-Rand, CBS). .$2.28
Y o S U T A L s R 8. 2. gﬂﬁfEﬁéiﬂmeralElectﬁc.Eesehmugh- o
m : - onas, SRR I T T PR
W SDu R, OBR s et Sa 3. LASSIE (Campbell, CBS) ©-orromrineroneenenin, 296
4. P (Amer. O, Ttue, CBSL,areis & 4, ZANE GREY (General Foods, Ford, CBS)......... 3.04
5. MEET THE PRESS (Johns-Manville, NBC)........ 3.56 5. DRAGNET (Schick, L{gg:_-ﬁ & Myers, NBC)....... . 3
6. DOUG. EDWARDS NEWS (Brown & Williamson, G THE LINE-UP (Brown & Williamson, Procter &

Amer. Home Prods., Hazel Bishop, CBS). . ..oveues 3.65 Gamble, CBS) .......ooviuus, ey 3.10
7. NBC NEWS (Quaker, Time, Miles, Sperry-Rand, 7. l":'rLLLE FARGO (General Foods, Amer. Tobacco,

Amer. Can, NBC) ...vvvvvinvrenrnsnarinansnsss 493 el B e e e ey e LR e 3.15
'E: H.ED BARBER [Slﬂiﬂ F'ﬂrm NEIC}. ettt eerenes E.TE E‘. .hLF;ftED HITEHEBEK {BﬂEtD]—M}’ETS, CES:' PR Y 3#23
9. JOHN DALY NEWS (General Cigar, Du Pont, ABC). 8.11 S Ry MO (amer. Tabacen, Uy 8. Rubber, ABC). ... 358

10. BROKEN ARROW (Miles, Ceneral Electric, ABC).. 3.83

o cost per THousann WOMEN VIEWERS rer commencian minure

o 051 per thousane WOMEN VIEWERS e commmeiar mimure
1. PERSON TO PERSON (Amer. Qil, Time, CBS).....$ 2.,‘_‘;’-2 “

2. DOUG. EDWARDS NEWS (Brown & Williamson, 1. GUNSMOKE (Liggett & Myers, Sperryv-Rand, CBS). .%2.16
Amer. Home Prods., Hazel Bishop, CBS)......... 298 2. THE LINE-UP (Brown & Williamson, Procter &
3. CAVALCADE OF SPORTS (Gillette, Toni, NBC).. 3.05 Gamble, CBS) .......coieiivrrireniniasioranis 220
4. MEET THE PRESS (Johns-Manville, NBC)...... . 349 3. ALFRED HITCHCOCK (Bristol-Myers, CBS)...... 2.22
5. NBC NEWS (Quaker, Time, Milcs, Sperry-Rand 4. LASSIE (Campbell, CB5). ..................c.000 253
i ’ v ’ ’ 18 3. DRAGNET (Schick, Liggett & Myers, NBC) ....... 261
NI ST IR |y cormmssonsapconnscmginmn i e s A o 84 & ZANE CREY (G I Foods. Ford. CBS 2 64
6. AIR POWER (Prudential. CBS) 414 . ZANE GRI {‘,en[‘m oods, Ford, 1T 2.
. lential, CB3)yvevevreiniiinnes . 7. CHEYENNE (General Electrie, Chesebrough-
7. WEDNESDAY NIGHT FIGIHTS (Pabst, Mennen, Fands AR T I e i e s wa s R
ABC)-coevanusvsanssvnsviinsssnsnsssannsonss 4.32 8. WEST POINT (General Foods, CBS)........000ue. 313
8. JOHN DALY NEWS (General Cigar, Du Pont, ABC} 5.13 Y. WELLS FARGO (General Foods, Amer, Tobacco, .
9. STATE FARM (Red Barber, NBC)ovevvninnns 14.95 NBC) i aeeseiesinaas 3.18
10. LONE RANGER (General Mills, Swift, ABC)....... 3.89

CHILDREN VIEWERS
Doy P am R o cost ve THousawo CHILDREN VIEWERS per commenciar minure

1. AIR POWER (Prudential, CBS} ... ...covvurrnne $ 4.01
2. CAVALCADE OF SPORTS (Gillette, Toni, NBC).. 8.15 1. LASSIE (Campbell; CBS) oviviviviiumvvisss 1.61
3. PERSON TO PERSON (Amur. Qil, Time, CBS).... 9.80 i :fﬁtfvltﬁr?&ﬁ {?e:LerEJ Mimggfh ABC)...... _l"g:v;
4. DOUG. EDWARDS NEWS (Brovwn & Williamson, » BAAN-AIN-BIN [Sational Biscuit, R
Amer. Home Prods., Hazel Bishap, CBS). ......... 10.94 4. %';EHEHYEPBP{%‘? (General Electric, Chesebrough- 331
5. WEDNESDAY NIGHT FIGHTS (Pabst, Mennen, - BT ANEERE (el e
ABC) .ovooveisve s e 1204 | g WELLS FARGO (General Foods, Amer, Tobaceo,
8. JOHN DALY NEWS (General Cigar, Du Pont, ABC). 13.22 o R R T
7. NBC NEWS (Quaker, Time, Miies, Sperry-Rand, 7. ROY ROGERS (General Foods, NBC).....v00ee.. 3.03
Aer, O NBEY .. oo easimssmmwms i s met s . 17.47 8. CIRCGUS BOY (Reynolds Aluminum, NBC)........ 3.08
8. MEET THE PRESS (Johns-Manville, NBC)........ 33.44 9. GUNSMOKE (Liggett & Myers, Sperry-Rand, CBS).. 3.16
9. RED BARBER (State Farm, NBC).......vvuve.. 4186 10, SERGEANT PRESTON (Quaker, CBS)............ 3.37

These lstings appear nowhere but on these pages. They are copyrighted by The Rillboard Publishing Company snd no reproduction may he made of them
withow! The Billboard's consesl. Requests for such consest must be submiited In writing to the publishers of The Billboard, 1564 Brosdway, New York 36, N. Y.

Next Week: The Top 20 for May

July 1: Quiz and Comedy-Variety-Music Shows

July B: Dramas and Sitvation Comedies

July 15: News-Commentary and Adventure-Mystery-
Western Shows

COMING COST PER THOUSAND ANALYSES:
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END OF CBC'S HOLD?

Commercial TV May

Get Break

TORONTO — Commercial TV
in Canada may find more oppor-
tunity with the election of the Con-
servative Purty lo the government
this week.

While no poliey as regards TV
was laid down in its platform, the
Conservative Party was after the
Liberal Government many times in
Parliament asking for second sta-
tions in the kev markets of the
country. )

Until now the kev markets of
country have been the exclusive
monopoly of the state-owned Cana-
dian Broadeasting Corporation, and
in many of these markets time is
short, with the result that adver-
tisers have had to bide their time
or place their ads with TV stations
south of the border,

The Liberal Party, proceeding
along the lines of the Massey Com-/
mission report on  broadcasting,
sought first to have a national TV
service provided by the govern-
ment, before allowing private TV
to enter into the key markets,

Its policy was in the middle of
being changed, as the resnlt of the
report by the Fowler Royal Com-
mission on Broadeasting which rec-
ommended the second stations.

The change, therefore, will come
in the speed-up of the permission
to erect the second stations.

The Conservatives were elected
only with a slight majority, and it
is mot expected that they will make
any extensive changes in the oper-
ations of the TV industry which
might be construed as contentious

SCORE BY LANE

' Junior Miss'
- Set as Spec
For Du Pont

NEW YORK — Howard Ers-
kine's first CBS-TV assignment will
be as producer of “Junior Miss,”
one of the spectaculars for Du Pont
next season. The Sally Benson
property will have a seore by
Burton Lane and Dorothy Fields,
and a book by Will Stein and Joe
Clickman. No casting vet. Erskine
is also preparing a series for pilot-
filming at CBS-TV. Aim is to get
Walter Pidge.n as host in the
anthology series.

Mean vhile, “Crescendo,” the
kick-off show in the Du Pont scries
‘of spectaculars, has been sched-
uled for Sundav, September 29,
9:30-11 p.m. The Paul Gregory-
produced program will be a suge
of American music covering seven
categories—musical comedy, Latin
American, folk songs, symphonic
jazz, religions music, blues and
Western music. HRex Harrison is
being talked about as the star per-
sonality, with singers like Peggy
Lee, Jo Staflord and others being
discussed as talent. -

Mayflower Is
WBZ Splash

BOSTON—WBZ-TV here pro-
vided New Englund viewers dith
extensive live coverage of the ar-
rival at Plymouth, Mass., of the
Muayvflower II last week. Three
five-minute segments were fed into
NBC-TVs “Today™ show, with
another two” hours of local cover-
age scattered in short segments.
thruout the day. The tie-in with
the re-enactment of the Pilgrims’
landing is part of the station’s year-
long “Let Freedom Ring” project.

in Canada

until they have a strong wmajority
in Parliament.

Toronto was particulurly a sore
point with the advertisers, They
were  restricted greatly in  what
was offered them to purchase. As
a result they followed the lead of
many of the brewerics. They pur-
chased time on U, 8. stations which
beamed towards Canada. The
breweries are unable to purchase
time on Ontario stations to sell
their products becanse of limita-
tions by the laws of the Province,
s0 they used the American stations,

‘Californians’
Slot Sought

NEW YORK—NBC-TV is try-
ing to move its new property, the
Lou Edelman - produced series,
“The Californians” into the Sun-
day 7-7:30 p.m, time period which
is, as vet, open for sponsorship.
NBC is hopeful that it will be able
to enlist Edelman, producer of
"Wyatt Earp,” and “Jim Bowie” on
ABC-TV, to produce several more

new Emws to work under its ban-
nertia the future,

No one in authority in the Con-
servative Party will be quoted on
what his party will do, because
"We said nothing in our platform,
All one can go by is the record in
Parliament”™ said one source,

TV PROCRAMMING

NBC Wrapping
Up Summer

NEW YORK —— NBC-TV last
week virtually finalized its summer
programming. It purchased reruns
of the Charlie Farrell Show from
NBC Television Films and will slot
it it Tuesday evenings 10-10:30 for
13 weeks during the warm weath-
er. A film anthology series will
precede ity 9:30-10. Neither show
has been sold.

The web is also slotting a half-
hour Nat (King) Cole music series
at 10 p.m. Mondays. His Monday
7:30-7:45 show will be replaced
with another program featuring a
singer as yelb unselected,

7

American Eyes
Comedy-Dunit

NEW YORK — America To-
bacco is tuking a long look at “The
Reluctant Eve,” a new wvidfilm
series produced for NBC-TV by
Jack Chertok. The comedy detec-
tive series stars Bobby Van,

It is not known what plans the
advertiser has for the property, tho
the word is that it could conceiv-
ably be substituted for “Manhunt,”

another new show. which the ad-
vertiser bought, but which has had
trouble finding an alternate week
sponsor, American Tobacco owns
Friduy 9-:30 on NBC,

APITAL

EVENT ...

the cornerstone for wrc-Tv's new four million

dollar color television plarft in Washington, D.C.,
was ofhicially installed by Vice President Richard
M. Nixon and NBC President Robert Sarnoff.

Beginning this Fall, wre-rv will fulfill the

promise in Mr. Sarmmoff’s dedication remarks:

"Soon the nation will be able to see in living color
the events, personalities, and scenes of the Capital,
and from this added dimension our people will

gain a truer picture of the institutions that are part

of our national heritage. In a real sense, they will

acquire a better picture of their government.”
And in the words of Mr., Nixon this was “an

historic occasion, for

this 15 the hrst structure

ever built expressly for color. It is also a symbol
of wre-Tv's integration with Capital life, and of

ils pontinuing service to
viewers and advertisers.

WRCTY-4

Wa&hingtnu. D.C. Sold by NBLYSpor Sales

e C
gl
e
e
=

"...-:'1 T
'“;'?"'H.‘.-';:- "
R OO okl

T
o

3 oo P
B T N O o e

A
ke
e
!
-2
:

ol

o
© e o T
1



www.americanradiohistory.com

NN AN ETrCanTadiciishasymmms s — g —


www.americanradiohistory.com

PROJECTING THE BEST...

. From CBS Television Film Sales come the best film programs for

T

all stations: expertly-made, wide in appeal, easy on the budget.

Fast-moving action dramas like “Whirlybirds,” “Assignment Foreign
Legion” and “San Francisco Beat”...the western adventures of
“Annie Oakie}r’* and “Brave Eagle”...wholesome family entertainment
like “Mama” and “Life with Father”...are part of a catalogue

listing more than 20 top-rated syndicated properties. Each meets
CBS Television Film Sales’ quality-first standards; each comes backed
with plenty of hard-hitting merchandising and promotion aids.

- Hundreds of local, regional and national advertisers in x;mre than
200 markets (who last year pushed CBS Television Film Sales’ billings
to a record hig]g!) make their best showing with programs from...

CBS TELEVISION FILM SALES, INC.

. ..the best film programs for all stations™

Distributing San Francisco Beat, Whirlybirds, Winning of the West, Annie Oakley, Brave Eagle,
Life with Father, Fabian of Scotland Yard, Amos 'n’ Andy, Gene Autry, Buffalo Bill Jr., The Whisties
Files of Jeffrey Jones, Assignment Foreign Legion, Cases of Eddie Drake, Under the Sun, Mama,
Gray Ghost, Champion, Colonel Flack, Navy Log, Range Rider,Terrytoons and Newsfilm.

=

WWW americanradiohistory.com
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NBC OPTIMISM:

3 Web Battle
Will Lift Usage’

NEW YORK — With three-
network competition expected to
be intensified because of the host

 of new programs, especially at

ABC-TV and NBC-TV, the ques-
tion being asked in sponsor circles
is whether ratings will dip down-
ward.” The answer being given by
NBC-TV is that quality program-
ming will again™ maintain ratings
and push set usage higher.

An NBC study of the average
Nielsen rating of all nighttime pro-
grams shows that in 1955 it was
21.3, in 1956 it was 22.1, and in
1957 it was 22.1. The network
points out that 1956 was a vear of

strong competition from ABC,
when such shows as “Jim Bowie,”
“Broken Arrow,” and the second
Lawrence Welk show really moved
in and made their presence felt
with aundiences. In spite of such
competition, the program average
in 1957 remained as high as in
1956.

NBC maintains that ratings don’t
have to give if sel usape is
increased. This increase can be
achieved by aiming at different
audiences. In other words, instead
of meeting the competition head
on, try to get a different part of
the same audience, and also try to

interest viewers whe don’t usnally
watch the front-running show.
Stable Factor

The web has come up with some
interesting figures which bear out
its contention. Sunday 8-9, accord-
ing to the January thru March
Nielsen national figures for 1956,
saw set usage pegoed at 63.0. la
1957, when Steve Allen was pro-
grammed, set usage went to 66.8,
a 3 per cent increase.

e 14-city Nielsen figures for
the same months, which are a bit
more accurate because the pro-
grams meet head on in those cities,
show set usage at 67.3 in 1958, as
against 70.9 for 1957, a 5 per cent
increase, Tho the 3 per cent in-
crease may not seem large, set
usage is a relatively stable factor
and 5 per cent is considered
unnsual,

The NBC analysis of the
increased set usage in the Sunday
hour attributes it to Allen’s appeal
to voung married people, The web
believes Sullivan’s main appeal is

to older women. Its research has
demonstrated that 30 per cent of
Sullivan’s homes, according to his
AA ratings, were young marrieds
in the 16-34 class, 38.9 were peo-
ple in the 33-49 age bracket and
40.1 were over 50 vears of age.
Another Pickup

A study of the Monday 9-9:30
time perio:]l befoie "Twenty-One”
also shows that better program-
ming increases set-usage. In March
and April of 1956, set usage in the
half hour was 70.4 with "I Love
Luev” dominant for CBS-TV. It
went to 72.0 in 1957 for those
months ‘“vhen *“Twenty-One” moved
in, ]

An even more unnsoal increase
in set-usage came in the 7:30-8:30
Wednesday time period. Before
"Disneyland,” the January to
March, 1954, Nielsen showed set
usage as 61.8. In 1955, when he
was already on ABC for severil
months, set usage was 71.2. Inter-
estingly enough set usage in the
7:15-7:30 strip also climbed be-

The 4 hig million-plus markets of

iN BOSTON...

WBZ-TV, Channel 4

New England’s first TV sta-
tion delivers America’s 6th TV
market, 1,400,000 TV homes.
(NBC)

IN CLEVELAND...

KYW-TV, Channel 3

Northern Ohio's new Sight
and Sound delivers America's
Tth TV market, 1,200,000 TV
homes. (NBC)

If you want the big sales, you need the big markets of

WBC. WBC programming

and promotion give 3uuthe® @
big audiences in America’s 6th, Tth, 8th and 9th markets, e

For availabilities, call the stations. Or, A. W, “Bink”
Dannenbaum, WBC VP-Sales, at MUrray Hill 7-0808, in

New York.

" Noselling campaign is complete without the WBC-TV stations

WBC TELEVISION

IN PITTSBURGH...

KDKA-TV, Channel 2

Number One TV station in
western Pennsylvania delivers
America’s Bth TV market,
1,200,000 TV homes, r
(NBC) (CBS) (ABC)

IN SAN FRANCISCO

KPIX, Channel 5

MNorthern California’s pioneer
TV station delivers America’s
9th TV market, 1,100,000 TV
homes, (CBS)

& |sen - multi-network report,

£ | ABC-TV

cause ' the Joln Daly strip was
being programmed there, F?l]:lr the
same months in 1954 set usage was
50.1, but it jumped to 55.9 be-
cause audiences wz2ee tming in to
get ready for "Disnevland.”

NBC has also come up with a
unique example of the climb in
set usage during davtime hours. 'n
the old “Home” time, 11.12 set
usage increased from 17.6 for the
first three months of 1956 to 19.3
for the same period of 19537 when
“Home” was moved out and into
the 10-11 a.m. strip. And set usage
has gone down from 14.4 to 14.0
for the same periods of 1956 and
1957 now that "Home” is being
programmed 10-11 a.m., which, no
doubt, accounts for its cancellation,

‘TIMIDITY' HIT

FCC Exec

Blasts TV
‘Confusion’

WASHINCTON —— “Confusion
and indifference” of broadcasters is
largely responsible for the increas-
ing amounts of government regu-
lation and investigation of the in-
dustry, FCC Commissioner Craven
told a group of Marvland-D. C,
broadcasters last week (14). The
fear of giving toll TV a trial is
one aspect of the broadeaster’s
“divided” and “apathetic” approach
toward risk and innovation in the
progress of television, said Craven,

The comuaissioner’s erackling on-
slaught was directed at the tend-
ency of certain broadcasters to let
the government legislate their se-
curity, at the cost of independence.
“lI consider the industry its own
worst enemy,” Craven said. On the
nm:_‘ hand whzrﬂ the few who ran
to Congress because their ju nt
“didn’t pan out as rxpcctcd%
the other were those who “took
advantage of every legal proce-
dural device in the commission to
stop competition.”

Craven insisted that no one
could predict reaction, good or
bad, to toll TV until the public
“has had a chance to pass iis own
judgment.” He noted that paving
for television was common practice
in community antenna arcas. Chal-
lenging the broadcasters to face u
to paossible risk, Craven w:.mmﬁ
that closed cirenit toll TV might
not prove such a “safe” solution.
In the long run, such artifical ij-
tection from competition would do
them no good, Craven believes.

‘Telephone Time'
Makes Inroads on
‘Playhouse,” Lux

H NEW YORK——The arrival of
| | “Telephone Time™ has boosted
ratings for Thursday

night sharply in the space of a few

weeks, according to the latest Niel-
The

08 | March 28 figurc for the 10-10:30

p.m. slot was 3.9 against 24.1 for
CBS-TV and 20.2 for NRBC-TV.

' | Tt e April 18 rating for the second
. |week of “Telephone Time” gave
¢ (the web an 11.3 against 23.0 for

¥ |CBS and 14.8 for NBC.

WESTINGHOUSE BROADCASTING COMPANY, INC.

RADIO— BOSTON, WBZ - WEIA, FITTERUNGH, KDKA | CLEVELAND, KYW:
FORT WATNE, WOWO; CHICAGD, WIND, FORTLAND, KEX

TELEVISION—BOETOM, WBI-TV: FITTEBUREH, KDHEA-TV;
CLEVELAND, KYW-TV. BAM FRANCIBCO, KPFIX

WIND FEFRESENTED B¥ A M RADIC BALES
EPIN mrrmEsEsTED BY THE KATT AGENCY, INE,
ALL OTHEA WEBC STATIONE REFFESENTID BY FETE™E, GRFFIN, WoODWARD, 1N

wwWWwW-americanradiohigtcrv Eom B

“This proves no show is invnl-
nerable,” an ABC exee savs, noting
the progress was made against
“Playhouse 90" and “Lux Video

¢ | Theater.”

Women Open-3-Mo.
Fight Against Slums

NEW YOBRK — American
Women in Radio and Television
has launched a three-month assault
on slums in co-operation with The
Advertising Council. -Working with
a special kit prepared by, Young
& Rubicam, e broadcastin
group has tied in with a nation
public service campaign on
of the American Council to Im-

- | prove. Our Neighborhoods.
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You can increase the numher of viewers,
however, who wateh your particular
channel at any given hour. And forgive us
for being ebvious—but b}; 50 doing, you
must automatically IHEI'EEEE the value of

L i yourairtioel
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A SERVICE OF
LOEW'S INC.

RICHARD A. HARPER, General Sales Manager ; ‘
701 Tth Avenue, New York 36. JUdson 2-2000

- - - ¥ ] - a ' - O —— B e e -
www americanradiohistorv com



www.americanradiohistory.com

JUNE 17, 1957

THE BILLBOARD

FILM PROGRAMMING

TV

2

1

s
e
e

u........ﬁ.....:......

wxmv .nM.n.n.f..n.v.:.n.F .

A i
wr...,.i,..e.u.m.,.s,.x.u.,....t.

iR e e s
L -

e

=

S

e

e

AN

a0

B S IT T ———



www.americanradiohistory.com

-
SNYITH0 3N - LI0WL30 « O3VIIHD - oOMATIOH "R "N ‘22 NYOA MIN “INNIAV HLAI4 TTL ALIOIXIN - OINOYOL - NOONOT - XUOA WIN
z SIUNLIId VISWNTO0D 40 A¥VIQISENS NOISIAITIL .
=
: SINFAODE NIFHOS
=
m _
i
=
=3 S e
2 iIS3ILID 401 00T NI A3SIAIT3L FYV SMOHS SIW3ID NIFYIS 8SSC-MIIM A¥3AI
b= ;
"ou] ‘pIeT-WeyIe], '0)) JopuBM Y], jodg [euoljEN 1q3up ureide)
"JUj ‘BouIaUIy
SNOOLYY) tEE® "du] ‘ussty 3 S[PSOIN H.w ‘0D s}9OMG (pooumoutry 3¢ OL) S1ofusy 88X 9HL JO SOI°L r S9SSANY) FIUL
ouj ‘Aueduro) JPwIng o] ‘00 850[PY 'IN'd 08:G9-00:¢ 'sen], 28Y Enuﬂ ur MqﬂHu
"ou] ‘Aueduo)) j39uIng 09 ‘00 d30[PH 'W'd 00-1-0€-¢1 'Ung $8I HOoqoTH ' PI'M ru,“_m”wwmﬂ_ﬁh
«MOM MOd 10 STUNINIAQY., CSe U] ‘sajmog 7 uojuag s[quien) % 193001g "W'd 08:01-00:01 'S JEN qOM YL | s1eSuvy sexay, ang jo sopE,
= "ou] ‘Aueduro() 13auing 097 "0 duismerg Isqed ‘W'd 08:6-00:6 "¥8S 29N aqyea], A1sAN Emunﬂ.wﬂwﬂﬂu HH
M U] “IPIBYHOF % UoAUSY '00) }INoIsIg [BUOI}BN ‘Wd 00:8-08:L 11 28V UL], UL], Ui}y JO SINJUIAPY i sjdung
m S123r4nS 1MOHS ‘ouy ‘Auedwion) JgeuIng 09 -auy ‘st Ay g | = — | LS6T Jo sked dog,
= NV S3103W09 00t ® 0%q'd'd '0) SIPAN-[0ISUY ' 00°T1-0€%6 'SIYL, S8 06 9SnoYAB[g asjeaq, uoAuny uours(y
™) U] ‘[PMON p UBUUD]  "J0SSY SBY) UBdLIOWY ssnoygAe|g AjuqaE))
taid " 1 "
T ouy ‘Aueduwo)) JPowIng o097 o)) 330[?Y p— ; iges £ 2138, 19I5 NIV
i DU “SMSHRAPY SSAIR] XU ouangyy  RSISReT R S - SWYYD0Yd TILVIIONAS
STYINIS £5 "0 wosdwoy, ], I3 BN [ '00) J030JA] P10 'IN'd 00°0T-08°6 ‘PP 28V alleaq] piog INTNNND @
10 S300Sid3 619 ® ‘00 uosduwroy,J, 1938 M [ ‘0 19deg 13008 ‘W'd 00:6-08:8 'PM 28N }sog smouy] I8YI8 ] ) :
ssomsng A st Jofue(y
AJNIDV 4OSNOdS AWIL  HYOMILIN WYd90ud fueg nhwwn”m
sauop Aase))
SW1L 3unLvid SWYYO08d GILWOIANAS
HLONTT TN T69 @ SWY¥904d HYOMLIN TUNOILYN NOY LSHI4 MIN ®
iwesSoad wiy SINTH NIFYIS 1948 Jaijjoue saod ady
i .
P
o
~
z
=

weeme=aman i caNradiohistory com



www.americanradiohistory.com

TV PROGRAMMING

Mentholatum, Brillo

THE BILLBOARD
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Take NBC Day Slots

NEW YORK —— NBC-TV lastget. New Mentholatum schedule

week wropped up several impor-
tant daytime sales. Mentholatum
virtually doubled its network bud-
get when it purchased one and a
half quarter hours of daytime on
the web.

One week the advertiser will
sponsor, on Fridays, alternate

quarter hours of “Price Is Right,” |spon

“Bride and Groom,” and “Comed
Time.” The second week the a

vertiser will use, on Mondays, al-
ternate quarter hours of "Queen
For A Day,” and “Price Is Right.”

By the standards of ihe big net-
work advertisers, the Mentholatum
buy is not large, but it represents
virtually its entire advertising bud-

for its cold remedies begins Octo-
ber 11.

NBC also received a daytime
order from Brillo. Sponsor, begin-
ning September 10, will add al-
ternate Tuesday quarter hours of
“Bride and Groom” and “It Could
Be You.” Brillo will continue to

sor alternate Thursday quar-
ter hours of “It Could Be You" and

alternate Tuesday quarter hours of
“Matinee Theater™ and “Modem
Romances,”

The last NBC deal was with
Star-Kist Tuna, which bought an

alternate Friday quarter hour of
“Tic Tac Duugﬁ" to begin August
18.

Faraghan to Take |ABC Billing Will

Job With WFLA-TV

CHICAGO—WGN-TV late this
week will announce the resignation
of Jay Faraghan, veteran program
director who engineered the sta-
tion’s pioneering exploits in use
of feature film, He will leave July
15 to take a similar post under an

old associate, GenTrga Harvey, man-
ager of WFLA-TV, Tampa, Har-

vey is former sales manager at
WCN-TV.

Howard Johnson
Buys ‘“Today’ Seg

NEW YORK ~—— Howard D.

Johnson Company, restaurant

chain, entered network TV this
week with a 13-week icipation
on NBC-TV’s “Today™ show. The
purchase was made thru N, W.

Top $100 Million,
Treyz Predicts

ST. LOUIS—ABC-TV will top
the $100,000,000 mark in gross
billings for 1957, Oliver Treyz,

web chief, told an ad agency and
press audience here last week, at a
presentation saluting ABC's new
affiliate, KTVI,

The web is four months ahead
of last vear on its selling schedule,
according to Trevz, quuﬁn? Pub-
lishers Information Bureau figures.
They showed ABC 24.9 per cent
above the 19568 billings totoal at
this same time of year, with NBC-
TV up 0.8 per cent and CBS-TV
up 8.3 per cent,

Ayer. Joinson's first web buy
comes aftter four years of local spot
buying. E

Sales Office,

NCS #2, 1956.

fas -
BT Y s e
- TR e s T

NOW OVER 900,000 TV HOMES o '

In a 14-county area covering 902,089
TV homes, sign on to sign off, seven daysa ©
week, WNHC-TV delivers average audiences:
4 210% greater than top New York City station!
4 244% greater than Hartford!!

A 174% greater than New Britain!!!

WNHC-TV nearly triples monthly coverage
of next Connecticut station, delivering all
of Connecticut plus entire Springfield-
Holyoke market area. Katz has
proof: ARB, Nov. 1956; Nielsen

485 Lexington Avenue,

.ESPECIALLY IN HARTFORD!

A TRIANGLE STATION

'WNHC-TV

NEW HAVEN-HARTFORD, CONN.
Channel 8

ABC-TV*-CBS-TV
Represented by KATZ

‘operated by . Radie and Television Div. | Triangle Publications, Inc. J 46th & Market Sts., Fhll_ldﬂphlf as, Pa.
WEIL-AM = FM * TV, Philadeiphia, Pa. | WNBF-AM » FM ¢« TV, Binghamton, N. Y. | WHGB-AM, Harrlsburg, Pa.
WFBG-AM ¥ TV, Altcona, Pa. f WHNHC-AM = FM » TV, New Haven-Hartford, Conn. f WLBR-TV, Lebanon, _Fi.‘:

— -_ - - TTE—
www americanradiohistorv com
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New York

ASSORTMENT

CBS Readies
4 New Shows
For Daytime

NEW YORK — CBS-TV has
daytime shows in various stages of
develr nient, making them ready
for whatever weaknesses might oo~

Leur in its programming.

Twao are guarter-hour strips. The
first is “A Sign of Strength,” based
on the files of the Family Service
Association. Semi-documentary in
content, this program, to be pro-
duced by Jack Kuney, will con-
sider cases which have come to the
organization for help, Series will
be centered around a caseworker,
who will participate as well as
guestion and narrate.

The second is “The Will to
Dream,” a soap opera, out with a
difference. It concerns the rela-
tionship of an atomic scientist and
his wife, the difference being that
the backgrounds will be contem-
porary and many of the problems
topical. Seript is by Doris Frankel,

Two quiz shows are being blue-
printed which will be half-hour
stripi, One is "The Search for
Cinderella,” to be produced by
Stark-Layton, which will be an
andience-participation with Tom
Reddy as emsee. The show will
honor a woman who las lived
selflessly,

The other quiz show is to be
produced by Entertainment Pro-
ductions Incorporated, with no
title as yet selected. Details of the
property are being kept under

WTaps.

Kay Francis
Sues ‘Rich’

NEW YORK — Those pretty
gals that conduct the guests on
and off stage in the audience par-
ticipation programs can be mighty
important. “Strike It Rich” has just
been slapped with a §150,000
damage suit by Kay Francis, who
claims she tripped over a dolly
track causing her severe injuries,
She charges negligence in failing
to conduct her stage and pro-
vide adequate lighting.

The alleged injury occurred
when Miss Francis was a guest
star on “Rich” December 29, 1954,
Her suit names as defendants
CBS, Walt Framer Productions
and Colgate Palmolive.

LUXURY LINERS
GET TV SETS

NE' YOFK — Luxury
liners and freighters headed
for Europe will be equipped
with "V sets from now on,
with reception estimated at
270 miles from any transmit-
ter. A transatlantic crossing
would allow TV re~eption for
two wull days out of the aver-
age five-day trip.

Caribbean crui.e ships will
have TV all the way, as will
Stan “a.d Oil tankers and other
cargo boats which make
coastal runs. Next vear's
schedule, according to a Cun-
ard Line spokesman, calls for
private sets in cabins,

The Billboard . . . lelevision's
WEEKLY PROGRAMMING and
TIME-BUYING GUIDE

—{rom spol o spedacular
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adventures of

CHARLIE §
CHAN

starring

J. Garrol Naish

with James Hong as the Number One Boy

Here it is! Television’s own brand-new half-hour R hm

series now being produced in Hollywood and in the : .
intrigue-filled Hydrogen Age capitals of Europe —
The NEW Adventures of Charlie Chan. He’s the
master mystery entertainer of them all—Enter-
tainment’s only Chinese detective. Loved by
millions . . . eager audiences have laid down their dollars at box offices
everywhere to thrill to the exciting cleverness of Earl Derr Biggers' famous
fictional sleuth. Want to enjoy yourself and profit seeing Charlie Chan solve
“The Case of The Profit-Building Program’? Just wire collect or phone

tpa today for a private screening.

EXTRA! INTEGRATE YOUR COMMERCIALS WITH THE STARS—Charlie Chan and his
Number One Son have filmed commerical lead-ins and lead-outs for you. At
small additional cost, you can wrap your local announcements with the prestige
and power of introductions by Hollywood’s stars!

Television Programs of America, Inc.
tpa st

EDWARD SMALL * MILTON A. GORDON * MICHAEL M. SILLERMAN
Chalrman President Executive Vice-Presiden!

488 Madison Ave., New York 22, N. Y. * PL. 56-2100

e @R STOrV CoOmM———

e el B e e T M W e i § g ok



www.americanradiohistory.com

TV PROCRAMMING

THE BILLEOARD

JUNE 17, 1957

TV Looks to Europe to LEGISLATION ON Doerfer Tells Johnson:
l L L] L
Expand Its Operations wancro 1 | 1 €l€VISion Cleans Films
' r i 3 TR i1 ti i TV, at le;
qu ]::':":r gﬁﬁiﬁ;ﬁ nfm Hff;ggi’“ ;IE fﬁ-li{;:t}?ﬂ:ﬁﬂi IIE:II,_ }:}'rllLfi[f?;'i':1 [mE!E:- EEII':H'l.E:r‘ﬂemmqlt rf:;ith:li WASHINCTON—Last word in |code compliance by prospective
fields. The aim oF the networks |America, and one in the Fir East by two Senators dml.nj., |!IE a rhubarh between the movies’ | TV ."slum'ings.l =
Presidents Budget,” a special | Eric Johinson and the FCC's Comr.| Doerfer said that many com-

and of program producers to [ind
ialent, properties, increase station
investments and to find markets for
their properties.

NBC last week formed NBC
International, Ltd., a whollv-owned
subsiciary, to conduct its expand-
ing TV . operations thriout the
world, The new Canadian Cor-
Fo ration which opens Montreal of-

NBC's management services, sta-
Aion investments, and program sales
bah of the network and of Cali-
fornia National Productions, Inc.
Alfred Stern has been named
chairman of the board, and Rom-
ney Wheeler, current director of
Euvropean operations, president,

ces in July will conduct all of:

during 1938,

On the talent front, CBS-TV has
named Michael Burke to head wp
its Continental operations  with
headquarters in London, Executive
veepee  Hubbell Robinsen Jr.
currentlv in London where the
search is keginning lor new prop-
erties and talent that can be used
by the web in the futvre, Mean-
while, Trving Gitlin director of
CBS-TV's public alfairs program-
ming is also in Enrope on a com-

telecast May 19, resulted fast
week in the mtroduction of an
amendment to the Mutual Se-
curity Acl on the Senate floor.

That Congress should be
fully advised on how foreign
aid funds are spent was the
conclusion of Karl Mundt and
Joseph O'Alahoney during the
TV debate. The Senators met
the next day to draft it as an
amendment,

bined vacation-hnsiness trip, He |
will scan the documentary  field nmLeq
| abroad. 'Europe bnt with talent in such
Also abroad is Ed Sullivan look- |ahﬂrl supply for variety shows it is |
ing for new acts for his "':un{lavlmure necessary than ever that he
|ﬁenmg show, Sullivan  often ' come up with a few new faces,

talent hunting hlp*; to

Daoerfer, over “objectionible” mate-
rial in old movies, had Doerfer
sticking to his original assertion
that television has had a clean-up
effect on Hollvwood features,

The Doerler letter (1) replied
to a note from the Meotion Picture
Association of Amervica prexy (8)
objecting to the commissioner’s
“slurs” on the movies, given in the
course of an INS interview. Doer-
fer wrote Johnson that he had no
intent to disparage the movie in-
dustry, but the Fact remained that
the movie oldies had to be brushed
up for TV showing.  Alsa, Doerfer
said, the newer features were in-
thwucfd towurd better NAR™B

Anather Major Victory for the Champ!

Th’e Only TV STATION

nation
tion.

j“ﬁFirsi

FIRST in the nation for prnmmmn of
syndicated film programs.

SECOND in the
tien of local live progroms.

to win

FIRST in Louisiana and third in the

for general audience prnnw-

"'I.
L

=

netien fer prome- 1056-57.

with 4 out of 5

FOUR

major Billboard
PROMOTION AWARDS

FIRST in the natien for promotion of
network programs.

Thunk You,
Blllboarcl

i Reps: Blair TV Associates’

f

WAFB-TV is tops in oather merchandising contests, too
« « » with 7 major awards in 7 national contests during

WAFB-TV is tops in ratings and entertainment, too . . .
top night time shows, 8 out of 10 top

morning shows and 16 out of top 25 week day strips,

BILLROARD'S T9th ANMNUAL
PROMOTION COMPETITION

in Baton Rouge ”

WWW americanradiohistorv come s =

El:liuls about violence on TV were
ased on old [ilm showings: that
many old {ilms had to be edited or
rejected by broadeasters, including
cartoon strips, or carryving racial or
religious bias. Johnson had ob-
jected strongly tc this point, claim-
ing that siation seensees do no [ea-
ture editing, that they depend on
the mtegrity of the nm!:mtm'-: ta
provide good films. Jolimson also
claimed TV's code of good praciice
was a follow-up to the movies” own
code, founded in 1930,

As for present-day film on TV,
Doerfer said some movie prodicers
of TV [ilm have recently agreed in
adoption of the NARTB code of
good practice. Also. he feels that
possible rejection of film by ende
subseriber stations {30 out of 375
total) has made many present-day
mewvie producers anxions lo comply
wilh TV eode regulations.

In the disputed interview. which
was based on a talk in New York
in Mav, Doerfer had pointed out -
the difference betw2en kids' [are on
TV today and the uninhihited
movies ¢ “half a generation ago—
10 or 20 years back.” This refer-
ence also nettled Jolinson, wha
claimed that racial and religions
bias had been the ohject of a
counter-campaign  in Hollvhwood
before TV vame alive.

Another disagreement involved
the comparative “lreedom”™ of Brit-
ish commeraial television. Jolmison
pointed out that the British com-
mercial TV used about $1 million
waorth of American movics annn-
ally, and that the BBC, with its
high-quality standards, also uses
substantial amounts of American
films., Americans were said 1o nse
about $2 million worth of Britich
lilms anmally,

Docrfer called the British TV
“paternalistic,” with “papa knows
best”  altitude  that  conlrasted
sharply with the American freedom
in programming.

Academy May
Trim Emmies

NEW YORK —— Local E‘]ulfﬁlh"‘l'.‘i
in  Philadelphia, Chicago and
Washington, a kinescope library,
better publie relations and a redic-
tiom in the number of Ewmmy
Awards—these head the plans for
the coming season of the Academy
of Television Arts and Sciences,
Among the other projects: classes
for TV tyvros, continnance of the
Writers” Worksliop, a lecture sevies
in Westport, Coun., and a new
method of balloting for nomina-
tions.

“Television merely louks like
theater or movies on the surface.”
savs Mark Goodson, new Iv-elected
Academy president. “But its pro-
gram types are innumerable, hence
more awards are mecessary, and its
hasis of existence is so different as
to prevent the winning an Emny
from bringing the recipient any in-
erease in box office or gain of any
Kind.”

“The Emmies are not Nielsen or
Trendex and do not measnre popn-
larity,” adds Goodson. “Thev arve
coveted for prestige and status be-
cause they represent recognition by
one’s peers of a contribution 1o the
imcustrv, That is why there's noth-
ing odd about the Sid Caesar show
winning five dwm'{!s just belore
going off TV.

Whether winning an Emmy will
ever increase a show's ratings is a
moot  point, the exec  thinks,
“Movies are a one-shot concept,
while TV is continuons and cant
look for hig rewards in a specilie
month following awards.”
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Buy in All .

Audience Groups
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Buy in All
Audience Groups
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B

g. OH! SUSANNA (Nestle,

9. EEIT.IE AND H:‘H‘-.'IHET (Eastman
£, OF RILEY (Gulf, NBC)owzee~

...........
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+++++++

-----------

4 ‘["['lﬂ'i’L'I:.h
PEOPLES UL o, Goodids €B5)
5. BU ANS AND ALLEN (Carnation. Coodi
6. OH! SU GANNA (Nestle, Helene Curtis, CBJ- 2
5 LIFE OF RILE} S NBO). oo i "Gl Pt
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. ¥l vs BEST (Scott, o R e s 430
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..........
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Both are Produced by

Desilu Productions

Hollywood, Calif.
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‘MARGIE,' ERWIN STRONG

Official Strips Prove
Power of Rerun Films

NEW YORK—One of the acid
tests of the effectiveness of rerun
film is in the “strippable” shows, a
programming pattern pioneered by
Official Films two years ago and
now a daytime standard on local
schedules across the country. The
strips are a test of reruns be-
cause, however many films there
are in a series, this pattern plays
them out so fast that inevitably
they have gone into a number of
subsequent runs,

Official, which has now begun
to rack up the renewals on the
strip sales it began making two
years aEg-::l. has made a cursory
study of the latest ratings of the
stripped- “My Little Margie” and
the Stu Erwin show.

Wells Bruen, syndication sales
manager, says he is frankly amazed
at the number of times the Erwin
show, which he admits is not one
of the best properties in syndica-
tion, outpulls such formidable at-
tractions as the “Mickey Mouse
Club” and top feature films. Con-
sidering the stations’ outlay, sales
records and rates, these comedy
strips may well stack up as one of
the most efficient participation
buys and one of the best money
makers for stations,

Bruen picked Phoenix, Ariz., as

an example and took as a basis of
compazison the powerful “Best of
M-G-M" on KPHO, Its latest Amer-
ican Research Bureau was an av-
erage 18.0, and it cost 5100 a
minute with no discounts, The
fourth run of the Erwin show on
the same station had an averag
8.8, or not quite half of what the
big movie got. But on a five-a-
week buy with a 13-week discount,
a minute on the Erwin strip costs
$21.60, or less than a quarter of
what the movie ecost. In other
words, Bruen concluded, the re-
ruim comedy is giving the partici-
pant about twice as many sales
calls per dollar.

Here in New York the third runs
of Erwin are currently plaving 9-
9:30 a.m. across the board. The
five exposures get a total ARB of
20.5, Bruen pointed out. The Er-
win strip in April had a 5.4
average in  Chicago, where it
faced “Truth or Consequences”
and “Strike It Rich,” which drew
3.6 and 2.5 respectively. In At-
lanta, the “Margie” strip at 5:30
pm. had an average 1.7, while
the opposing “Mouse” had 17.4.

22 Renewals

Official’'s original deals on these
two series were mostly for two
vears covering four runs. Renewals

FIRST REAL TEST

SG to '‘Program”
Universal’s 550

NEW YO —— The program
packaging of first-run feature films
is expected to é!ﬁt its real try in
Screen Gems' distribution of the
Universal backlog, the TV rights
to which it acquired last week.
Screen Gems is understood to be
planning to parcel the pictures ac-
cording to ]E::-nnnl‘s and stars, It
will offer horror, erime and comedy
packages. It will probably offer
special groups of Frankenstein, Ab-
bott and Costello, W. C. Fields
and Leon Errol comedies.

This kind of packaging of fea-
tures has been d about before.
M-G-M, before actually starting
TV distribution, had been thinking
of selling “Maisie,” “Andy Hardy”
and “Dr. Kildare” groups. But it
never developed that way. The
important feature film distribution
to date has been on the basis of

libraries or so called “balanced™
packages.

In addition to these special pack-
ages, Screen Cems may also make
up balanced packages, possibly
mixing Columbia and Universa
product.

The acquisition of the 550 Uni-
versal features gives Screen Gems
the largest feature catalog in TV
history, With the 350 Hygo-Unity
pictures, the 250 Columbia pic-
tures already on the TV market
and the 400 pre-1948 Columbia
pictures still unreleased ta TV,
Screen Cems has a supply of 1,550
feature films for TV.

Screen Gems is reported paying
a total $20.000,000 for a 10-vear
lease on the Universal product.
Some sales experts have predicted
a TV gross of $40,000,000 by the
time Lthe lease runs out,

have been chalked up in 22 mar-
kets in the past three months. In
two markets, Bruen said, .options
were put in by stations competing
with those that were carrying the
shows over the past two vears. The
renewal campaign was sparked by
new deals on “Margie” with WCBS
here and WOGN-TV, Chicago.
Many of the stations that renewed
signed for both “Margie” and Er-
win again.

The effectiveness of reruns have
been questioned recently by some
key spot sponsors. The criticisms
were on the basis of sponsor iden-
tification rather than on cost ef-
ficieney. As far as spot participa-
tions are concerned, identification
is somewhat beside the point. For
those advertisers the power of re-
runs seems to have been proven
by the experience of Df[icia{l’s two
strippable series.

‘Martin Kane’
In New Areas

NEW YORK—Ziv-TV's "New
Adventures of Martin Kane” has
picked up a couple of small re-
gional deals lately, and in indi-
vidual market deals it has been
sold to half a dozen new automo-
tive sponsors.

Schaefer Brewing bonght “Kane”
for Philadelphia, Hartford, Conn.,
and Springfield, Mass., Kroger
Stores took it in Memphis and Co-
lumbus, O. Gallo Wine bought it
in Los Angeles and San Francisco.
And Texas State Optical bought
it for San Antonio and Austin, and
is expected to pick up other mar-
kets in Texas.

Busch Bavarian Beer now has
“Kane” in 16 markets.

"Tell Truth’

Is Picked Up

NEW YORK—Confounding the
prophets of gloom, “To Tell the
Truth” has just been renewed for
another 26 weeks, which assures
its run thru to next winter on CBS-
TV in the Tuesday 9-9:30 slot.

The Coodson-Todman panel
show has been rising stemfihf. Its
latest Nielsen is around 24.0, an
increase of more than 20 per cent
over its starting rating,

The sponsor that renewed is
Pharmaceuticals, Inc.

Stern to Push
Ziv Sales in
Scandinavia

NEW YORK—Ziv-TV 15 apout
to move into the Scandinavian
market. Ed Stern, head of Ziv-In-
ternational, left on a month-long
sales swing of Europe over the
weekend. He expects to visit the
Scandinavian capitals next month
to discuss dubbing and sales of
Ziv shows.

Stern recently sold three more
dubbed packages to the RAI net-
work in Italy. They are “Highway
Patrol,” “Science Fiction Theater™
and “The Unexpected,” which are
now being Italian-dubbed for a late
summer debut. Ziv will then have
a total of eight properties on the
air in Ttaly.

Republic Plans
6 New Stages
For Total of 27

HOLLYWOOD — Six new
stages will be built by Republic
Studios as part of an expansion
program to cost $1.5 million. The
addition will bring the total num-
ber of stages at the lot to 27,

Republic is the largest TV rental
lot, with revue productions alone
set lo lurn out a dozen series next
Season.

The studio will, at the same
time, construct companion  facili-
ties for the stages, including 22
new culhing rooms.

Glassley Joins
All-Scope Staff

HOLLYWOOD——Chester Glass-
ley, president of the expiring Five
Star Productions, has joined All-
Scope Pictures, commercial depart-
ment of TCF-TV, as associate pro-
ducer under Gordon Mitchell. He
brings two other Five Star veterans
with him, Joe Orlando and Howard
French.

Kaiser-ABC
May Go Live

NEW YORK — Kaiser Aluimi-
num and ABC-TV are mulling live
shows as a substitute for the [irst-
run feature films plan which ran
into major snags last week, For the
Sunday 7:30-9 p.m. slot on the
web, Kaiser is now interested in a
live drama or musical series.

Among the packagers who have
submitted properties are Goodson-
Todman, Ashley - Steiner, John
Gibbs and Theatrical Enterprises.
Kaiser is also considering a switch
to the 9-10 p.m. time on ABC's
Sunday schedule.

‘Private Sec’
Segs to NBC

NEW YORK — NBC-TV has
bought several episodes of “Pri-
vate Secretary” {or inclusion in its
2 pm. strip, "Comedy Time.” The
network will probably soon be
picking up still other comedy re-
rums for this show.

Television Programs of America
has been :i?'m]icating the rerims of
“Secretary” under the title of
“Susie.” It is understood that the
films sold to NBC do net include
any that have been on the syndi-
cation market.

NBC Sales Force

Convenes at Spa
NEW YORK—XBC Television

Films will convene its sales force
for a weekend convention at The
Greenbriar, White Sulphur Springs,
W. Va. Jake Keever, sales director,
will review the 1957 sales record,
to date 40 per cent higher than
last year, and will announce a new
compensation system for salesmen,

Weintraub and
Schubert Cook

NEW YORK —— Sy Weintraub
has bowed ont as a minority
owner and officer of Flamingo
Films and is reported setting up a
new distribution operation with
Bernie Schubert, independent pack-
ager. Weintraub has been making
his office at Schubert’s headquar-
ters here for the past three weeks.

At - Flamingo, David Wolper,

®

K

one of Baltimere's favornite ctane

"my little margie”

AVAILABLE FOR ONE-MINUTE F_ARTICIFATIO.NS

Here's one of the favorites of Maryland's
star-gazing homemakers; part of our strong
weekday afternoon program lineup.

WBAL-TV [

:00 to 1:30 p.m.... Monday thru Friday

CHANNEL 11..-BALTIMORE
Nationally represented by Edward Petry & Co.,Inoc.

Give your product a sparkling setting in this
show! Any WBAL-TV or Petry astronomy
expert will gladly give you full details.
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former West Coast manager, has
taken over the sales helm with the
title of executive vice president.

Flamingo may be dispensing
with its own ficl(f force. It is plan-
ning to turn over handling of its
syndicated series to another dis-
tributor. Official Films is men-
tioned as the most likely to take
over the Flamingo product, which
includes “Stars of the Grand Ole
Opry,” “Top Secret” and “Beulah.”

The conclusior of any such deal
seems to be a long way off. One
difficulty is understood to be that
some of Flamingo's contracts with
its producers prohibit sub-distri-
bution deals. The resolution of this
would probably necessitate having
Official, or whatever outfit takes
over the product, assume the iden-
tity of Flamingo in its handling of
those icular series.

Wolper denied reports that Fla-
mingo is being sold to new in-
terests, What has happened is that
the Essex Universal Corporation,
parent of Flamingo, has bought
controlling interest in the Conti-
nental Thrift Company, an indus-
trial loan outfit, and Concord Se-
curities, a brokerage firm.

Flamingo now has two national
deals going, with Kellogg for “Su-

rman. and with Mennen for

alf of “0S5.” In syndication,
Ballard has renewed “Stars of the
Grand Ole Opry” for 40 markets,

Wolper said Flamingo plans to
produce at least two pilot films
a year for national sale. He said
the firm is now in negotiation for
two new properties.
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< honorable
; report:
:  Miami prefer
i . "Destination
“.  Tokyo"

Miamians had a choice of two trips

to Tokyo one recent Sunday night from
10:00 to 12:30. Station WTVJ showed
Warner Bros." “Destination Tokyo",
starring Cary Grant and John Garfield,
while WCKT had MGM's “Thirty Seconds
Over Tokyo", starring Spencer Tracy

and Van Johnson.

Results: a 25.4 ARB rating for the

~ Warner Bros. film distributed by A.A.P.;
a 9.1 rating for the other Tokyo story,
shown during the same time period.

This kind of pulling power for
Warner Bros. features is being repeated
in market after market from coast
to coast. For rates and availabilities,

write, wire or phone

inc.
Distributors for Associated Artists Productions Corp.
345 Madison Ave., MUrray Hill 6-2323 NEW YORK
75 E. Wacker Dr., DEarborn 2-2030 CHICAGD

DALLAS
© LOS ANGELES

1511 Bryan St., Riverside 7-8553
9110 Sunset Blvd., CRestview 6-5886

iR e el LSOy COM
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NTA INTERESTED

SG Group Deal

May Set

NEW YORK—The partnership
deal that Screen Gems made with
a group of key stations for the pro-
duction of “Casey Jones” is likely
to establish an industry pattern. A
number of other important distrib-
utors are known to be interested in
making such deals. And the fact
that Screen Gems was able to
carry it off proves that stations are
willing to go along with it.

It turns out that National Tele-
film Associates has been trying to
effect such an arrangement for
some time. NTA was apparently
trying to work it into the operation

Pattern

of the NTA Film Network. It is
reported to have held a meeting
with a number of its key affiliates
a couple of months ago at which
it proposed that the stations enter
the financing of five series to be
produced by Desilu and TCF Tele-
vision Productions. Among the
properties understood to have been
propased to them are “How to
Marry a Millionaire,” “Alice,” “The
Last * arshal” and *(*fficial De-
tective.” The stations would have
been able to play the shows as
sustainers, with preemption privi-
leges guaranteed feed the NTA

Batjac Films Pilot

Of "Calamity Jane'

HOLLYWOOD——Pilot of “Ca-
lamity Jane,” based on the famous
Western character, was completed
by Batjac Productions last week.

The show, which stars Elaine
Davis, was produced by Donald
Barry and directed by Frank Me-
Donald. “Jane” is Batjac's second
TV project, the first having been
“Flight.”

web if a client was found.,

NTA has not been able to carry
olf its deal, but as far as is known
it is by no means dead.,

Screen Gems' deal with KTTV,
Los Angeles; WPIX, New York,
and the Westinghouse Broadeast-

ing Corporation is understood to be
a 30-50 partnership.

Expansion by
All-Scope: 4
Added to Staff

HOLLYWOOD — All-Scope
Pictures, TCF-TV subsidiary for
the production of commercials, took
the biggest expansion step since
its formation with the addition of
four new staff members last week.

Joining the firm are Chester
Classley, former president of Five
Star Production, which went out of
business 10 days ago, and three
others.

According to All-Scope prexy,
Gordon S. Mitchell, the company
is now in production on commer-
cials for Young & Rubicam, Grey

Advertising, Compton, and Doyle,
Dane & Bernbach.

NOW top ad men

offer up-to-minute proof

of what we've been saying about Buffalo since 1948

“YOUR TV DOLLARS count for MORE on channel 4~

Coverage and continuity of acceptance as the prime
media in sight and sound are what make a television
station tops in its area, WBEN-TV through provable
coverage facts and consistant rating superiority is tops

WBEN-TV

first in Buffalo and Western New York

SECOND IN THE NATION

for network program promotion

in three station markets

in Western New York.

And now we offer our advertisers an important extra:
proof of our ability to effectively promote our adver-
tiser's programs. Add promotion to our coverage and
acceptance and you have all the reasons you need for

deciding why WBEN-TV is your best buy !

Our sincere thanks to the distinguished BILLBOARD
panel of top ad men for voting us these newest honors
— in competition with over 40 leading stations.

WBEN-TV

CcCBS

Represenied nationally by
HARRINGTON,; RIGHTER AND PARSONS, Inc.

THE
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We will be happy to send you our
colorful new brochureé covering markel

Write Depl. B.

iN WESTERN

Wwww americanradiohistorv com

and sales [acis abont the 14 Western
New York and 4 Northwestern Penn-
sylvania connties served by WBEN-TV,

CRACKDOWN

AFM Acts to
Halt Foreign

Canned Music

HOLLYWOOD — Measures to
tighten up on importation of
canned music for TV film programs
were taken by the AFM at its con-
vention in Denver last week.

The musicians passed into law
a proposal which may have sig-
nificant effect on foreign produc-
tion of musie for U. S. shows. The
new article states that “no federa-
tion member may perform services
. + . where the uct is intended
to result in or Ee embodied in re-
corded music made outside of the
United States and Canada.”

The fine for violation is up to
$5,000 plus possible loss of mem-
bership rights.

The measure is primarily aimed
at the arranging and composition
of musical numbers in the United
States _for recording in a foreign
country. Thru hiring U. 8. com-
posers, then recording elsewhere,
telefilm producers have to a large
extent been able to get around the
5 per cent AFM trust fund formula,

A second practice, not as exten-
sive, hag been clandestine record-
ing of a sound track in the United
States, shipping it into Mexico,
then hn'n%ing itiar:k into the coun-
try as a “foreign” track. The new
article, and the stiff penalties pro-
vided for violation, will probably
mean that producers wiﬁ either
have to get their music abroad
from start to finish, or pay into the

| trust fund.

Colgate Renews
Skein on KTTV

HOLLYWOOD — Colgate last
week picked up the option on its
“Colgate Theater” M-G-M film
Egn:r]mge on KTTV for another year.

hen originally concluded ~ last
summer, for $15,000 per picture,
the deal presaged a new pattem
in feature film programming and

u}rmg.
Under terms of the original con-
tract, the pact runs three vears
with options at the end of ‘each
season. Ratings for the two-hour
program have averaged in the mid-
20°s for the past year.

Colgate will not continue spon-
sorship thru the summer, but is tak-
ing a 12-week hiatus. During the
interim the program has been sold
to the Dodge dealers of Los An-
geles for half sponsorship. The
other half is vet to be contracted.

TPA May Vend
Gosch Series

NEW YORK—Television Pro-
grams of America iz reported to
have made a deal with Martin
Cosch for the distribution of the
B series he produced in Spain..
The title on the show is “It Hap-
pened in Madrid.” It is expected
to be 5-:11‘ on the market this fall.

Gosch was trying to make a dis-
tribution deal on a Spanish-pro-
duced show about a vear ago, but
nothing ever came of it. Whether
this is the same show is not known,

Roach Promotes Koenig

HOLLYWOOD — Edward L. .
(Ned) Koenig Jr. was appointed
vice-president in charge of sales of
Hal Roach Studios last week.
Keenig has been executive assist-
ant to Roach, and prior to his join-
ing the studio operation was a
vice-president of the Vitapix Cor-

poration,
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CHARLES BOYER, DAYID NIVEN, DICK POWELL AND FOUR STAR FILMS, INC.

Congratulate
- £
THE NO. 1 HIT of the NEW SHOWS '56-57

"HEY JEANNIE!"

“THE BEST NEW STAR ON TELEVISION"

JEANNIE CARSON

L FEONELUEY, oowumvesvamsssa 38.4

7. RED SKELTON SHOW ......... 29.5
8. ED SULLIVAN SHOW ......... 27.9

17. MR. BROADWAY (Spectacular) . .26.6
18. CHEVY SHOW -BOB HOPE . .... 26.3
19. YOU BET YOURLIFE .......... 26.0
20, PEOPLE'S CHOICE ..o svi5 600000 26.0
21. ALFRED HITCHCOCK PRESENTS . .25.7
22. GO E-THEATRE «inisomsasnmn 25.2

24. YOUR HIT PARADE ..........240
25. $64,000 CHALLENGE ......... 24.0
26. THE MILLIONAIRE ............ 23.9
27. CHEYENNE ..... e :...23.8
28, WYATTEARP .......cvvunnn. 23.7
29. TWENTY-ONE ............... 23.5 ;
30. WEDNESDAY NIGHT FIGHTS ...23.1

31. STEVE ALLEN SHOW ......... .22.6
32, FATHER KNOWSBEST .........22.3

33. PERSON TO PERSON .........223

SRR R 34. GALE STORM SHOW ......... 22.2
Nitlonel Averdp Asillakte 35. BROKEN ARROW ............ 22.1
e e _ 36. LAWRENCE WELK SHOW ...... 22.0
**TV RADIO MIRROR'S 37. TOTELLTHETRUTH .. .uvene.. 22.0
Annval Audience Poll 38. SHOWER OF STARS ..........21.9

1936-'57

39. ARTHUR GODFREY’'S SCOUTS ...21.8
40. LASSIE. .iseivevevianinieees 21.8

llllllllll
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Lz——

ARB’'S TOP 10 FILMS IN 15 KEY MARKETS

By Program Iype for April

AN railpge lisied were in
ARBs Top 10 for film

gerien in the markets shown.

SERIES (DISTRIBUTOR)

BALTIMORE
BOSTON

ATLANTA

CHICAGO

CINCINNATI

15 KEY MARKETS SURVEYED EVERY MONTH BY ARB

SEATTLE-TACOMA

CLEVELAND
COLUMBLS
DETROIT

LOS ANGELES
MINMN.-ST. PALL
HEW YORK
PHILADELPHIA
SAN FRANCISCO
WASHINGTON, D.C.

DRAMA SERIES

CELEBRITY PLAYHOUSE—

SOREEM GEMS ...............
BR. CHRISTIAM—IW ............
PUBLIC DEFENDER—INTERSTATE . ...
SAN FRANCISCO BEAT—CBS .. ... ..
SECRET JOURMAL—MCA . .. ... S
STAR PERFORMER—OFFICIAL ......
STUDIO 57T—MCA ............. ae

12.8
15.2

144

20.5

15.9

MYSTERY SERIES

BADGE T14—NBC ..............
CITY DETECTIVE—MCA ..........
MAN CALLED X—1IV ............
MR DISTRICT ATTORNEY—IIV ...

301
15.1

16.8 |

11.0

COMEDY SERIES

ABBOTT & COSTELLO—MCA ......
AMOS ‘W ANDY—CES . . .
GREAT GILDERSLEEVE—NBC
LIFE OF RILEY—NBC

SUSIE—TPA

183 386

WESTERN SERIES

ANNIE OAKLEY—(ES
BRAVE EAGLE—C(BS ,
BUFFALO BILL, m.—(BS
CHI00 HID—IIY . ..ovvinvnecaran
DEATH VALLEY DAYS—U. 5. BORAX .
FROMTIER—NBC . ... ...........
FRONTIER DOLTOR—H-TV |
HAWKEYE, LAST OF THE

MOHICANS—TPA .. ...........
RANGE RIDER—LBS
SHERIFF OF COCHISE—NTA . .......
WILD BILL HICKOK—

SCREEN GEMS

I T EFRETRE

14.2

14.4[19.8[18.7

16,

16.6

154

16.8
18.5

F==1

14.8

.._1.._

13.5 | 20.3

|

1.9

nr'.ailr.n
s | —

21.5

148308

[ 14.9]14.2]19.4]

182

ADVENTURE SERIES

BYLINE—M&A ALEXANDER
CHINA SMIH—NTA
BIGHWAY PATROL—IIY
| LED 3 LIVES—IIV
JUNGLE JIM—SCREEN GEMS ... ... .
MEN OF ANNAPOLIS—IIY ....... :
RAMAR OF THE JUNGLE—TPA
SEARCH FOR ADVENTURE—BAGNALL
SCIERCE FICTION THEATER—IIY ...
SILENT SERYICE—MNBC
STATE TROOPER—MCA ......... .
SOLDIERS OF FORTUNE—MCA . .....
SUPERMAN—FLAMINGD .....
WATERFRONT—MIA .............
WHIRLYBIRDS—(BS .............

........ | —

25.1

TR EN

12.8

—

12.1

11.4
13.7
15.8

=

16.8

21.1

—

24.5

12.6

15.1

15.3
16.8

6 OUT OF

top

IN C

Ziv sets the pace
in syndication!
Time after time...
in city after city!

syndicated shows are ZIV shows

OLUMBUS GA.

Fulte hl‘.a!. -I:J:r

MEN OF ANNAPOLIS

llllllllll

#3 HIGHWAY PATROL ...... e R
#4 SCIENCE FICTION THEATRE....32.3
#5 MR. DISTRICT ATTORNEY...... 30.8
#0- VEED 3 LIVEY. oo caviinini 29.8

DR. CHRISTIAN

--------------

ADVERTISING MANAGER of a large Eastern Bank says: “Billboard is a most useful
and helpful publication, jam-packed with information that any TV user should read.”

www americanradiohistorv com

CHICAGO — WBKB hows a
new moriing show [ormat ]u]}' ]
aimed, savs manager “Red” Quin-
lan, at “going after the second
hour of NBC's "Today".”

Called “ANL in Chicago,” the 8
to 8:35 opus will featnre a “mil-
lion dollar™ bundle of pre-1948
short subjects, produced by Para-
mount and released by NTA, In
the package are six-to-12-minute
items including Robert Benchley
and W, €. Ficlds comedies; Betty
Boop and George Pal cartoons;
Grantland Rice, Bill Corum and
Red Barber sports films; musicial
shorts by Hal Kemp, Artie Shaw,
Lawrence Welk amll Lillian Hoth,
and travelogues and exercise bits,

Paul Gray, comie and after-din-
ner monologist, lias been signed as
the personality foeus for the show.,
He'll sprinkle lis light banter with
frequent news - time - weather re-
ports and perluips an  occasional
I'{'{'EII'LI.

The station said the supply of
short subjects in the p-h_‘L".‘lg{: is
endless.

In another new program installa-
v tion, the 3:30 to 3:45 pam. seg will
bhe filled with an mR ice to the
lovelorn approach, but with a novel
| psyvehological twist. The advisor,

Cameras Roll
On 'Vagabond'

WINTER PABRK. Fla. — A
series ol 260 vidfilms has begun
lensing at  the wew Shamrock
Studios here. The series stars Alan
Keyvs, who las been airing on
Miami TV as “"The Vagabond,”
which will also be the title of the
new series,

Para Productions of New York,
which is shooting the series, has set
Ariel Millais as director and Hall
Carrington as co-producer and di-
rector of cinematography.,

The Para “Vagabond™ is not to
be confused with the Official Films

show of the same name.

AAP Rings Up
Library and
Cartoon Sales

NEW YORK—==AAP, Inc., made
another complete library sale of its
Warner Bros, features, this one to
WWL-TV, the ncw VHF station
in New Ovrleans, The station also
bought all the Warner and “Pop-
eve” cartoons, The deal was re-
ported worth $300,000.

AAP also made its second sale
of Warner featires in Washington,
this one to \WTOP-TV,

WWL-TV, which is due to go
on the air Angnst 1, will be the
second VI in New Orleans,
which was one of the few remain-
ing major markets serviced by only
one VHE. It will be a CBS affiliate
operating on Channel 4. It is
owned by Lovola University.

Cinema Vue .Sets

Western Series
With Rex Keane

NEW YORK—Cinema Vue is
repackaging a group of its West-
ems as an hour-long series. Rex
Keane will film introductions here
this week, The 52-installment se-
ries will be titled “Rex Keane,
Texas Ranger.,” Keane will do
songs as well as introduce the
stories.

The Westerns to be used in this
series star Buck Jones and Rip
Russell among others. ;

WBKB to Bow a New
Morning Format July 1

who will be identified as Ruth
Jamison (but is really Virginia
Marmaduke, former Chicago Sun-
Times feature writer) will never
be seen by her audience. She'll
talk from behind a screen, only
a silhouette visible to the camera,

"We decided,” a station spokes-
man said, “that people are much
more likely to listen to advice
from somebody they can't see.”

AAP BUSY

Push Store
Promotions
On 'Popeye’

NEW YORK——AAP, Inc., has
begun iinin% up department store
promotions for the “Popeve” pro-
gram and merchandise. The Ffirst
took place at Macy's toy depart-
ment here Saturday (8) moming,
Allen Swift, host of the show on
WPFIX here, appeared at the store
to autograph AAF's “Popeye” rec-
ord. Over 5,000 balloons were
handed out to the kids. WPIX
promoted the event all week.

The next store tie-in was at Jor-
dan Marsh’s in Miami Jast week.
Skipper Chuck, “Popeve” host on
WTV] there, originated his intros
for the 5-6 p.m. strip right from
the store all week.

WPIX last week began plugging
the second "Popeye” item in AAPs
“"Program Promotion with Profit”
plan. It is a T-shirt. The first item
so promoted was the record. The
station was supposed to pitch it for
two weeks, but it was moving so
well that it continued the promo-
tion for four weeks.

Under PPPP, the station inte-
grates the merchandise pitch into
its on-the-air promotion for the
“Popeye” program and then parti-
cipates in the prolits from the sale
of the item in its area.

Solow Saluted
On 25th Year
With CFl Firm

HOLLYWOOD — Sid Solow,
vice-president and general man-
ager of Consolidated Film Indus-
tries, last week was saluted on the
occasion of his 25th vear with CFL
The event was marked by a ban-
quet attended by top television and
motion picture industry leaders.

Covmeilman Ermest Bebs pre-
sented Solow with a special cita-
tion from the City of Los Angeles
in recognition of his contributions
for the betterment of the commun-
ity. He was given a gold watch on
behalf of Herbert ). Yates, presi-
dent of Republic Pictures, parent
firm of CFIL.

He was also presented an “award
of outstanding achievement in tele-
vigion [ilm™ by The Billboard as a
result of CFI being named the top
film processing lab (April 6) in The
Billboard's annual poll.

Solow, in turn, presented Ted
Hirsch, CFI lab supervisor and for
the past 22 vears member of his
staff, with a gold watch, thereby
sharing the honors,

Guild to Handle

African Series
NEW YORK——Chuild Films has

acquired distribution of a new
satari documentary, “The Michaels
in Africa.” The series was pro-
duced by E'Eﬂl‘ﬁl.‘- Michael, big
game hunter, and reports the ad-
ventures of Michael, his wife and
two daughters.

The package consists of 39 half-
hour films in color.
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‘TRIPLE EXPOSURE’

NTA Plan Blocs
3 Shows a Week

NEW YORK—The NTA Film
Network is committing itself to
three half-hour shows for fall
debut, It has begun presenting a
plan to ad agencies by which an
advertiser buys a third sponsorship
of each one, giving the sponsors
broader audience exposure than is
possible by full sponsorship of a
single show.

Dubbed the “Triple Exposure
Plan,” it olfers advertisers, in addi-
tion to one minute within each
show, an opening and closing bill-
"board on each,

NEGOTIATING
Post-'48's
May Be Sold
By Warners

NEW YORK —— The post-1948
pletures produced by Warner Bros.
may be getting into TV before
long. Eliot Hyman, president of
AAP, Inc.. which distributes the
Warner Bros. backlog, is reported
to. have been negotiating with
Warners for a TV deal on the
post-"48s,

Meanwhile, AAP is reported
brir:jzing a group of eight recently-
produced pictures into TV, Most
of them are British.

The pictures are “The Devil Girl
From Mars,” produced by the Dan-
ziger Brothers; “The Stranger
Hanud,” with Trevei Howard and
Richard Basehart; “Walk the Dark
Street” with Chuck Connors: “I
Killed Wild Bill Hickok” with Tom
Brown; “The Angel Who Pawned
Her Hurp” with Felix Aylmer, and
“Son of the Benegade.”

Coast ARB Rates
KSBW's ‘Digest’
Top News Show

SALINAS, Calif. — “TV News
Digest,” a nightly half-hour seg-
mented show on KSBW-TV here,
has racked up a 32.0 rating, ac-
cording to American Research Bu-
reau’s latest figures, and is the
highest-rated news show on the
West Coast.

The 6:30-7 p.m. strip is divided
into six five-minute portions for
national, local and regional news;
weather, sports and names-in-the-
news interviews. Six KSBW staff-
ers handle the segments,

‘Own Rerun Tops

‘San Francisco’
LOS ANCELES—More proof

of the power of reruns to outdraw
their originals was furnished by
American  Besearch Bureau last
week, which gave “San Francisco
Beat™ a 17.6 liere and “The Line-
up,” its parent first-run series, a
120 in its May report. Both are
evening shows locally.

“Badge 714" has been topping
“Dragnet” her= for some time, as
have the reruns of “My Little
Margie” been beating its original
first-run ratings.

Ravmond C. Fox, controller at
ABC Film Svyndication, was
awarded the degree of Master of
Business Administration by New
York University last week. . . .
Roger Bumstead, media director o
the New York office of MacManus,
ohn & Adams, was wed to the
uré‘nerh Lila ili[cFadden, '.Erhn }s
with the TV department of C. ].
LaRoche.

!

|

So far the NTA Network has
only one show on the air, “Premiere
Performance,” the series of 20th
Cenlury-Fox features, which is
firmly sponsored thru January 1.

The three shows that NTA is
proposing for its “Triple Exposure
Plan” are “How to Marrv a Million-
aire,” “This Is Alice” and “The Last
Marshall.” NTA is assuring the
agencies that the programs will be
aired Monday, Wednesday and
Friday between T and 1 p.m. It
predicts a cumulative audience on
the three shows of between 14,-
000,000 and 25,000,000 homes per
week.

NTA has been working on clear-
time for these three shows for the
past couple of months,

It has also been talking to its
affiliates about clearing for a day-
time strip and for a kiddie spectac-
ular for Saturday or Sundav. The
kiddie spectacular has been on
NTA's planning boards since the
network made its debut last fall,

The film network recently added
two new salesmen, giving it four in
New York and two in Chicago:

Iraq, Cyprus Buy
3 Cal-Nat Series

NEW YORK —— TIraq and the

island of Cyprus are the world's

newest TV markets, as reported by

California National Productions,
which has sold its “Frontier,” “Vie-
tory at Sea” and “Medic” in Eng-
lish for local subtitling in those
areas.

CNP has noted a sharp increase
in overseas visitors who are buving
U. 5. shows in New York and
Hollywood for their countries.
Among the glube's latest commer-
cial TV markets are Finland, Bel-
Eiiul Congo. South Alrica, Luxem-

ourg and Pakistan, The Cyprus
and Iraq stations (Baghdad and
Basra) went on the air lust moputh.

‘Racket Squad’
Hits 150 Markets

NEW YOBRK —— Thle sale of
“Rackel Squad” to WCPO, Cinein-
nati, and CHCT, Calgary, Canada,
l.st week put the ABC Filin Svn-
dication series in a totul of 150
markets.

ABC Filim also sold its “Piss-
port to Danger” series to WTIV,
Jackson, Miss.; KOLO, Reno, Nev.;
and three Canadian stations

Jor outstanding achicvement

i

FRESNNTED T

WBNS-TV

Cobimbeie. (Ho

Fim

HRST PLACE

i ]

Program Promobion
ol Network Shows
in Three - Station Markets

Tiha Fbbaard s 15 fempp Pt & s

1957

e v L R e ot

'WBNS-TV REPEAT WINNER

Columbus Station Named “First in Promotion”
for Robin Hood . . . United Appeal Tie-Up

WBNS-TV became a 6 time winner in Billboard's recent promotion compeli-
tion. A top rated panel of admen sat in judgment. We're mighty grateful.
This latest winning promotion brought Richard *Robin Hood™ Greene in
. person to spearhead the $3,000,000 United Appeal in Franklin County. This
talent for promotion creates bonus benefits for advertisers. They cash in on
the place WBNS-TV has won in Central Ohio minds and hearts:

If you want to be seen in Central Ohio . . *WB N S -TV

ADVERTISING MANAGER of a large Eastern Bank says: “Billboard is a most useful
and helpful publication, jam-packed with information that any TV user should read.”

tunes, filmed sports highlights, guest stars ...

HRO cK 5N RALLYH

with Dick Crest

", .. good show, good kids, o good lime"’
Dwight Newton, 5 F Examiner

Available now! Cail Lou Sim
on

z Agency representative.

or your Kat

KPIX® 5 saN FRANCISCO

@ m G WESTINGHOUSE BROADCASTING COMPANY

www americanradiohistorv com
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HOLLYWDOD . = 1414 NORTH LA BREA

FILM PRODUCTIONS

(HICAGD = 1058 W. WASHINGTON BLVD.

13 FIRST RUNS

| SUEZ—1938

‘Big 50’ Package

Parceled

NEW “YORK—Talking to sta-
tions about a new 100-picture
package, National Telefilm Associ-
ates has decided to parcel out
only 50 at this time, Titled “The
Big Filty” package, it includes 39
that are getting their first run on
the “Premiere Performance”™ pro-
gram on the NTA Film Network,
All the pictures, of course, are from
20th Century-Fox.

Following are the pictures that
are rumming on the network first:

Tyrone Power, Loretla Young
SITTING PRETTY—1948
Robert Young, Maureen O Hara, Chilion

b o | - - ST SRS IS P 4
THE LATE GEORGE APLEY—1%47

Ronald Coleman. Peggy Cummins ..., %8
MOSS RODSS—1%47 ¥

Victor Mature, Pegegy Comming ....... )
GHOST AND MRES. MUIR—1947

Gene Tierney, Rex Harrison . o.wveea 194
GUADACANAL DIARY—I1%43

Preston Foster, Lloyd Melan L ei0e0..%3
IMMORTAL SERGEANT—I%3 bl
13 RUE MADELEINE—]1%947 L L]
THE LODGER—I%44

Merle Oberon, Georpe Sanders ... .. ... B4
FILURY AT FURNACE CHEEK—IFI-!

Victor Mature, Colleen Gray ... ...0.. 828
FOREYER AMBEHR—1%47

Linde Doarnell, Cornel Wilde . ........14%
GENTLEMANS AGREEMENT—I1%4

Grepory Peck, Dorothy MeGuoire ... 118
LEAYE HER T HEAVEM—]945

Gene  Tiermev, Jeanne Crain, Cornel |

IR -2 e o i kbl o i 8, T 110

BUFFALDG BILE—i%44
Maureen O Hara, Thomas Mitchell, Linda

LRl s e L i)
SWAMP WATER—1941 L
Waller Brennan, Walier Husion . .e.. . 90

LUCK OF THE IRISH—I1948

Tyrone Power, Anne Barier ...ouneees
KENTUCKY—1%40

Loretta Young, Walter Brennun ...... .96

99

L YOUNG MR, LINCOLN—193%

Henry Fonda, Arlgne Whalen .. ......100
DAVID HARUM=—1938

Will Rogers. Evelyn Venable
CHAD HAMNMA—I%40

Henry Fonda, Linda Darnell ....c000e.

PLURPLE HEART—1544

. ES

'lf‘_‘l-!!-

B8

by NTA

PFRISONER OF SHARK ISLAND—]1%40

Warner Baxter, Gloria Stuarn ...... - L
MARYLAND—I1940

Walter Brennan, Fay Bainter souwsass. %l
IN DLD KENTUCKY=—1%3%

Will Rogers, Bill Robinson ......
SUBMARINE PATROL—I1%40

. B4

Richard Greene, Noancy Kelly .. .ou....95
DOMN JUAN QUILLIGAN—I19%45

Phil Silvers, Willlam Bendiz .......... 75
Tid THE SHORES OF TRIPOLI—1%42

John Payvne, Maureen O'Hara ovovnaos ¥
EVE OF ST. MARK—1%44

“Anne Haxter, William Ewthe .....c.....B6
DAYTIME WIFE—1%40

Tyrone Power, Linda Damnell ...o0....0
EVERYTHING HAFPENS

AT NIGHT—194d

Sonja Henie, Ray Milland, Robert

CUMIMHAEE, o e a v ¥ et e s 8 T

CONFIREM DR DENY—I1%1

Joan Benmett, Don Ameche ....,.....73
THE THREE MLUSKETEERS—I1%40

Don Ameche, Ritz Brothers .......... 125

The followlng pletures In NTAS new
“Big 50" package are firsl run:

IT HAD TO HAPPEN—1918

Georpe Raft, Rosalind Russell ........7Y
MAN TN THE TRUMNK—1%41

J, Carol Maish, Lynn Roberis, .. ......70
NEWS IS MADE AT NIGHT—I19%

Preston Foster, Lynn Bagd ..........0. Tl

THEY CAME TOD

BLOW UPF AMERICA—I1943

Georpe Sanders, Annn Sten .......... 73
INTERMATIOMAL SETTLEMENT—I1928

George Sanders, Dolores Del Rio
YIVA CISC0 KID—1%40

Cesar Romero, Jean Ropers
WHILE NEW YORK SLEEPS—I1918

Jean Ropers, Michael Whelan
I WAR AN ADVENTURESS— %40

Richard Greene, Peier Lorre ... ..c...
CRIME OF DR. FORBES—193%

Gloria Stuart, Robert Kenl ....cvvens
" MEET THE GIRELS—I1%M
Lvon Bari, Gene Lockhart

| CAREFUL, 50FT SHOULDERS—I1%42

Yirginis Bruce, Jaumes Ellison

‘Marco’ Gets 3d
Tentative Title

NEW YORK—The title ol OIli-

NTA Keeps
Climbing; Net
Is Up 328%

NEW YORK —— National Tele-
film Associates chalked up a gain
of 328 per cent in its net income
for the nine mounths ending April
30, which continnes the financial
crescendo it has been playing the
past conple of vears. Its gross sales,
or total exhibition contracts writ-
ten, i those mine months amounted
to $12,346,081, Compare that with
$3.560.5898 for the same period in
1956, and you find a 247 per
cent.

NTA last week filed its state-
ment with the Securities and Ex-
change Commission for an offering
of $3,000,000 in 6 per cent sinking
fond subordinated notes and 350,-
000 more shares of common stock,
The notes, due June 15, 1962,
hi':'."l-'E' hi[!t‘k warrants ﬂl’tﬂﬂhﬂ'l’]. |

Senate Moves
To Air Report;
Form Not Set

WASHINGTON — The Senate
Commerce Conunittee’s staff report
on the television hearings of last
session anoved toward airing this
week - (18], Chairman  Magnuson
(., Wash.) saud at the conclusion
of a full committee meeting last
week (12) that he hoped for final
decision on the issuing of the docu-
ment either as staff or committee
report by this Tuesday.

It is yumored that the original
and lengthy document of Special
Counsel Kenneth Cox, on TV Net-
work practices hearings held last

” : [ areay 35 , -ear, would be considerably axed
LLOYDS OF TonpoNis % |cial Films' new syndicated show | bfore it conld get by as 4 com.
Tyrone Power, Madelaine Carroll .... 117 Il-ms EEE“” '.:-!;hﬂng‘Ed El.'i" Sword of mittee document, (A previous try
OLY MATRIMONY—]1943 3 it is still ¢ ativ 3 AN ik,
SOMEWHERE IN THE WORLD . . . ol el e v o P U li:ﬁf‘ ITI::.«"H F]i:ttsltt l:; ;f:'u ;;E:}:I'I:f;:; with a Cox report recommending a
There's a buyer for your ROADHOUSE—1958 th .BL’I Ff 3 £ bef s l|l t‘ N trial for toll TV, never officially
talents — services — or Ida Lupino, Comnel Wilde ........00. .95 | (06 STSENLUCENL,  BEIOTE THAL 451 6pyoraed from a stormy meeting of
merchandise, MESSAGE TO GARCIA—IM The Blade. It was conceived as | o Sanators in March.)
Barbara Stanwyck, Wallace Berry ....90 | T i 1 % et ¥ . R ;
o P a Tl BAE Mm Ame| riii NOE— 19 The Florentine, The chairman has given the
classifind columms every week, And (- | SOnIa Henie, Tyrone Power ..........75| The show, set in Rennaissance |report high praise, and would be
g him this quick, saty wey can cost as | PEE? WATERS—1948 Florence, stars Edmund Pordom | willing to have the document come
littie @8 §3 — 0§ Dana Andrews, Jean Peierd ....c.e.. 85 . | ; .
SENTIMENTAL JOURNEY as a painter - lover - swordsman, [ont as a staff memo. (The Bill-
John Payne, Muaureen O'Hara ........9% | Marco Del Monte, ]I:'H]:l]"l:]:I :"'ul;'l}' :ﬂ} :
i

CBS ABC

AFFILIATIONS

DO YOU REALLY WANT TO BUY A

=N

PLUM?

A BILLION DOLLAR PLUM...

WBBK*TV channel 13

ROCKFORD,

ILLINOIS

J. M. Baisch, General Mgr.

represented by

H-R TELEVISION, INC,

WR

EX-TV

HERE IS FRUIT
FOR THOUGHT:

256,600 TV sets , . . serv-
ing over a million peocple

Only VHF station covering
thiz billion doilar market
Well outside the range of
either Chicago er Milwou-
kee television signals 190
oir miles}.

Only VHF station feeding
top CES and ABC network
shows ta this fruitful market
Combired rural and indus-
trial following . . . ideal
for test campaigns,

YES, THERE'S REAL SALES
POTENTIAL IN REX-
LAND

WWW americanradiohisters corassss:
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Toll TV Would
Be Banned hy
Thurmond Bill

WASHINGTON—A bill to pro-
hibit toll TV was introduced in the
Senate last week (1) by Strom
Thurmond (D., 5. C.), member of
the Interstate and Foreign Com-
merce Committee, The Senator
told his colleagues that to]l TV
would be “the same as having the
Congress impose a new lax on the
people of this country.”

“The one sure thing about pay
television is that it would cost the
public more than the present sys-
tem costs,” said Thormond. He
took the FCC to task for deciding
it has the right to authorize the
pay service, in advance of anv de-
cision as to whether it would be
contrary to the public interest (The
FCC has said it can't decide this
question until pay has had a trial
of some dimensions).

Thurmond wants Congress to
“act promptly” in this matter of
“policy” before a lot of money is
invested in something which can
be abruptly ruled omt as against

blic interest. The . alleged
scientific progress” involved in
subseription TV euts no ice with
Thurmond. He claims Congress has
the right and the duty fo interfere
here, since policy is primarily in-
volved.

The hill (S. 2268) to prohibit
the charging of » fee.to view tele-
casts in the home parallels the
House bill introduced last session
and this by Rep. Emanuel Celler
(D., N. Y.), chairman of House
Antitrust Subcommittee.

‘Silent Service’
Given Big Push
Via Navy Review

NORFOLK — California Na-
tional Productions scored a conp
in its publicity campaign for “The
Silent Service” when the show's
premiere on WTAR-TV, here co-
incided with the International Na-
val Review last week. CNP bought
20 spots during the Review broad-

cast, attached streamers to re-
cruiting posters, took daily news-
paper ads tying the events to-
‘gether.

The opening telecast ‘was pre-
viewed aboard a submerged sub,
while Admi-al T. J. Watkins, senior
sub officer of the Atlantic Fleet,
guested on the premicre show,

*

*=

America's No. 1

Disk Jockey—Comedy King

N

* ZEKE

ANNER)

Broadcasting 4 Hours Delly
STATION WINS, NEW YORK CITY
2-4'P.M. & 10-12 Midnite

v Sure-Fire for
Personal Appearances

WRITE @ WIRE ® PHONE

JOLLY JOYCE

Theatrical Agency
Philadelphia: 1001 Chestnut Steaet
Phone: WAInut 2-4677

*

Mew York: 234 W. 48th Streaf
Fhane: PFlLazas 7-1788

) e
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* New TV Spot Campaigns

Contracts Set in Every Region
In Two Weeks Ending May 25

This chart provides live sales leads for TV stations and their reps,
and informs advertisers and agencies of TV spot activity by other com-
panies, It summarizes new national spot business actually set during tha
period listed above, repardiess of when the campaigns begin airing. Thin
feature, based on a survey made by The Billboard of all U, 5, TV

stations, rups on alternate weeks,

Where available, the ad agency placing the bosinesa is listed. Typea

of contracts are indicated, when known, by (he
(1D —Identificalions;

(Anm l—Announcements;
{Prog. }—Program Buy.

following symbols;
{Part. J=Participations;

On Eastern Stations

Aeroihave, American Home Products
thru Gever (Ann.b

All Products, Marathon thro Young &
Rubicam (Ann.)

Arrid Whirl In Deodorant, Carter thro
S5CEB (Part)

Art Course, Art Iostruction thro Knox
Reeves {Prog.) 1

Bliue Dol Due, Procier & Gamble thro
Compton (Part.)

Bread, Hathawav Bokeries thra Friend
Reiss {Ann.. Part.)

Clairol Hair Treatment thru Robert W.
Orr {Prog.) g

Colgaie Dental Cream, Colgate-Palm-
olive thru Ted Bales [(Ann.)

Cream of Wheat Cereal” thru BRD&EO

(1D

Flav-RB-Strawa thra Bothraolf & Ryan
{Part.h

Fosta Sunpglasses, Foster-Grant dhirg
Fairfax (Pari.)

Gallo Wines thru BBD&OD (Prog.)

Oravy Master Seoasoning thru  Samoel

Crool (Part.)
Heinz Soups thro Maxon (Prog.)
Ivory Flakes, Procter & Gambile thra
Compton {Part,)

Jello Chiffon Pie Filling, General Foods
thiu McCann-Erickson (Ann,, Part.)
Kool Afd, Generasl Foods thru Foote,

Coas & Belding (Ann., Part.,, [D)

On Southern

Arrid Whird In Deodorant, Carter thro
SSCEBR (Ann)

Big Top Peanut Buiter, Procier & Gams-
ble thru Compion. {Ann)

Biz. Procter & Gamble thro Dancer,
Fitrgerald & Sample {(Ann)

Blus Dol Dur, Procter & Gamble thro
Compton [(Ann)

Bulova Walches thru MeCann-Erickson

{Ann)

Coco Mali, R. B, Davis thre BBED&OD
(Part}

Duz, Procier & Gamble (hrw Complon
{Part)

Frosties Root Beer, Dr. Pepper thru

Caton (Progh

Kelly Foods thra Mobie-Thiry {Ann)

Kool Cigarelies, Brown-Williamson thra
Ted Baies (LD

M & M (Candies, Hawley
thro Fed Buaies (Ann, Partl)

& Hoopi

Lestoll, Adell Chemical thru  Jackson
[Ann,)

Parker Pens thro Tatham-Laird {(Ann,,
Par.)

Farkeite Pens, Parker thro J. Walter
Thompson {Ann.)

Philip Morris Clgarettes thru N, W,
Aver (Ann.)

Prell Shumpoo, Procter & Gomhble thru
Benton & Bowles (Ann.. Parl.)

Rival Dog Food, Associated Producs
thru MeCann-Erickson {Ann., Part)
Rolaids, American Chicle thru Ted

Bates {Pari.)

Saran Wrap, Dow Chemical thru Mae-
Manus, John & Adoms {(Ann, 1D,
Part.)

"The Little Hut™ (Mowiel,
Donahoe & Coe (Ann)
Tartan Sun Lotion, McKesson & Rob-
hins thru Dancer, Fitrgerald & S5ample

{Ann., ID)

Tide, Procter & Gambie thru Benion &
Bowles (Ann., Part.)

Twentieth Century  Fox  Film
thru Charles Schlaifer (Anm)

Tydol Gasoline, Tide Water Dil thru
Buchannan {Anmn.)

Valcream Hair Tonic, Chesebrough
Ponds thru Complon [Ann)

TRT Buaby Powder, Sterling Dirug thru
Carl 5. Brown (Ann.)

MGM thru

thru

Stations

Phillips Milk of Magnesia, Sierling Dieug
thri Thompson Kochli {Ann)

Red Siar Flour, General Mills  throo
Knox Reeves {Ann)
Eolaids, American Chicle thru Ted

Bates (Part)

Royal Crown Cola, Mehi thou Complon
{ID)

Tartan Sun Lotion, MckKesson-Robbing
thru Dancer, Fitzgerald & Sample
(1D}

Tide, Procler & Gamble ihrw Benion
& Bowles

Twentieth Cenfury Fox
Charles Schilaifer (Anon)

Vel Beauty Bar, Colgate-Palmolive thru
Carl 5. Brown {(Ann)

Viceroy's Cigareties, Brown & William-
sont thru Ted Bates (Anmnj

Yellow Pages, Southern Bell thru Tucker
Wayne (Ann, 1D, Pany

Film thru

On Midwestern Stations

Art Course, Art Instructions thro- Kaox
Reeves (Parm. )

Biua Dot Duz, Procier & Gamble thra
Complon (Ann,, Parcl)

Charles  Anlell Cosmelica thru Paul
Venze (Ann., Parl.)
Orant Robot  Gardoer  thro Arthor

bleverholl (Prog.)

Grant Salad Miser thra Arthur Mever-
hoff {Prog.}

Helena Cortia Shampoo Plus Egg thro
Gordon Best (Ann., Part.)

Instant Maxell House Coffee, General
Foods thru Benton & Bowles (1D)

Jello Chiffon Pie Filling, General Foods
thru Young & Rubicam {(Ann.)

Kool Aid, General Foods thru Foole,
Cone & Belding (Ann., 1D}

Lipton Tea, Lever thru Young & Rubl
com (Ann., Parl)

Neptune Sacdines (hro Simmonds, Pay-
son (10

Purina Dog Food, Ralston thru Gardner
{Ann.}

FPrell Shampoo, Procier & Gamble thiro
Benton & Bowles [(Ann., Part)

Prom Home Permancni, Tonl
Tatham-Laird (Ann., Part)

Quick Home Permanent, Richard Hud-
out thra SSC&B (Ann.. Pari.)

Saran Wrap, Dow Chemical thru Mae-
Manus, John & Adams (Ann., 1D)

Shell Gasoline & -Motor 0Oil thro L
Walter Thompson (Ann.. 103

Tartan Sun Lotion, McKesson-Robbins
thru Duncer, Fitzgerald & Sample
(1D} '

Texaco Petrolevm Products, Texas thed
Cunningham-Walsh [(Ann., Part.)
Tide, Procter & Gamble thro Benton

& Bowles (Ann., Part)

thru

Vel Beauty Bar, Colgate-Palmolive Ihl'l-l‘

Carl 5 Brown (Anm.)
Zest, Procter & Gamble ithruy Benloa
& Bowles {Ann., Part:)

On Southwestern Stations

Buver Aspinin  thru
{Ann.)

Dairy Producls, Superior Dairies thro
Bermard Brooks {(Prog.)

Dri-Zit Deodorizing Products thro Yong
{Ann.)

Evergreen Fges & Feeds thru Galloway-
Wallace (Anmn.}

Grant Roboi, Gardner
Mevecholl [(Prog.)

Karl's Shoes thru Charles N. Stahl
(Ann.}

Kool Aid, General Foods thru Foole,
Cone & Belding (Ann., [D)

Lipton's Ice Tea, Lever«thiu Younmg &
Rubicam (Ann.) -

Thompson Koch

thru Arihor

F

Mexsana Skin Cream. Plough thro Lake,
Spiro & Shurman {(Ann.}

Meuhoff bMeats thro Wendell Muench
{Ann.)
Prom Home Permanent, Toni thro

Tatham-Laird {Ann.)
Purina Dog Food, Ralson thru Gardnes
{Ann,)
Baran Wrap, Dow Chemical thru Mac-
Manus, John & Adams (Ann.)
Valcream Hair  Tomic, Chesebrough
Ponds thru Compilom (Anm,)
Wale-On-Tintz, Fleetwood thra O'Mail,
Larsoa & McMahon (Ann.)

On Rocky Mountain & West Coast Stations

Dove Soap, Lever thrn Ogilvie & Ben-

son (Ann,)

Florida Valencia ©Oranges, Florida
WCltrus Commission thiu Benion &
Bowles {10V

Hamm's Beer thro Campbell-Mithun
(Ann.)

Jello Chiffon Pie Filling, General Foods
thru Young & Rubicam (Aon., Part.)

Lipion Tea, Lever thru Young & Rubl-

camy {(Ann., Parl) -

M & M Candies, Hawley & Hoops thru
Ted Baies (Ann.)

Red Devil Fireworks thou General Ady,
Agency (Ann., Part)

Saran Wrap, Dow Chemical thru Mac-
Manus, John & Adams (Ann., ID)
Tarign Sun Lotion, MocKesson-Robbina
thru Dancer, Fitzgerald & Sample

({§5)]
Tide, Procter & Gamble thru Ted

Bates (Ann.)
Valcream Hair Tonic, Chessbeough

Fonda thru Comploa (Ann)

HORSE OPERAS

‘Jim Bowie,’
‘Arrow’ Get
Song Plugs

NEW YORK—Encouraged by
station reports of record requests
and sonccessful promotion stunts,
networks and packagers are more
and more going in for theme songs
with marketing possibilities. Latest
hallads out: “Broken Arrow” and
“lim Bowie,” for the ABC-TV se-
ries of the same names. Decca
Records will release both this
summer,

Cuing- the adult Western ballad
| trend is “Wyatt Earp,” for which
| ABC affiliates have been receiving
constant  streams of inguiry and
purchase requests. Prior to the
Earp tune, “Davy Crockett” was a
national  best-seller. Upcoming
Western entries include "Wagon
Train,” “Sugarfoot,” “Restless
Cun,” “Chevenne” and “Wells
Fargo.”

Disks are being offered to sta-
tions for resale or giveawav before
release. In addition to innumer-
able special records made by TV
performers for similar purposes,
there have been pular hits
among theme songs like “Dragnet”
and “Robin Hood.” Liberace’s
theme, his own composition, had a
million copies distributed by banks
and other sponsors of his Ffilm
Series.

COMMERCIAL
CUES

MORE VIEWING

“Three oul of every four per-
sons say., they watch TV today
more than, or as much as, a year
ago.” “People generally say that

rograms and commercials are
RET.TEI.’ than, or as pood as, those
on the air in 1956." These com-
ments are the sum of a nation-
wide study directed by Dr. Al-
bert D. Freiberg, vice-president
ol the Marketing and Social Re-
search division of the Psycholog-
ical Corporation, New York.

The principal comments vol-
unt{-r:rcg by the public about
comn ercials included: Commer-
cials are more interesting and
explanatory; get the point over
better; . show products better;
use jingles, personalities, car-
teons, humor and drama.

The main complaints about
commercials were: They appear
too often; too much talking: too
long: use “hard sell”; .cut in at
the wrong times; talk down to
viewers.

The Psvehological Barometer
(personal interviews with nearly
1.250 men and women thruout
the United States) is conduct d
six s a year and represents ull
wrban households in the conti-
nental U. S. Dr. Freiberg points
out that the sample eliminates
the possibilitv of bias in the
selection of localities or places
within those localities.

NEW ANIMATION |
» Kellopg's Special K High-
Protein %‘md, Lux Liquid Deter-
gent, Olympia Beer and Wilson
Ham are the first advertiser. to
sign with Robert Davis Associ-
ates for filming of Mobilux TV
commercials. Mobilux is the
new continuous-movement ani-
mation technique originated by
John Hoppe which created quite
a stir on the Emie Kov. 2's show
recently. . . , Max .lerschmann,
Fastern sales manager of Fil-
mack Trailer Company, recently
underwent  surgery at St
Joseph's Hospital in Fer Rock
away, New York. . . . George
Bookasta, formerly commercial
director for [1al Roach Studios
in New Yok, is directing a
summer package for the straw
hat circuit.

WWW americanradiohistorv com

® IV .Commercials in Production

A Guide to TV Spot & Program Plans
Of Competing Sponsors by Industries

This weekly chart lists commercials produced during the last full

preceding month, with all indusiries
issued,

LA—Live Action:

covered over the coorse of 2 monih's

The following symbols designate the vpes of commerciafs lisled:
FA—Full ., Animalion:

SA=5emi-Animation: SF—

Speclal Elfects; J—lingles; M—Music; S—Slides; D—Station break:

MA—MNol available,

" (Continued from last week)

FOODS AND BEVERAGE

Food Ingredients
Mrs. Filberi's Margarine, SSC&R
Cuiaker Dals Co,, Auni Jemima Pan-
cake Floor,. J, Walier Thompson, ..
Lever Bros., Good Luck Marporine, *
Young & Rubicam....
Pillsbarry Mille, Mixes, Len Burnef. ... ..
Canned sed Packaped Goods
Canadian Canners, Avimer Products,
; F. H. Havhorst, ...
Mars, Inc., Three Musketeers Candy,
Enox Reeves (Circus Boy Mickey
Mouse Clib), ...
Geperal Mills, Wheaties, Knox Recves
(hlickey Mowte Club). ...
(Lone Ranger). ...
General Foods Corp., Jell-0,
Young & Rubicam....
General Foods, Post Cereals.
Benicn & Howles, ...
Food Manulacturers, M&M, Ted Baiex. ..
Kellogg, Keliogeg Cereals, Leo Burneif. ..
Cieneral Foods, Grapenuls Flakes,
Benion & Bowles....
Heinz, Kelchup and Soup, Maxon
(Caplain Gallanth. ...
General Foods, Post Tens,
Henlon & Bowles,...

Food Beverages (fea, coffee, fruit joices,

General Foods, Kool Shake, Foole,
Cone & Belding (Annie Qakley). ...

Bailev's Coffes, Donahue & Coe....... 2
Mational Mugrape, Sunm Crest & MNo-
Grape, Liller, Neal & Bailile....
Nehi Corp., Mehi & Roval Crown
Cola, Complon. ...

Fleetwood Coffee, MNelson Chesman, . ... ,.
sSchweppes Tonic, Cgilvy, Benson &
Mather..,.

Hills Bros. Coflee, Instant Cofiee,
. W. Aver.,

The Nestle Co.. Quik Cocoa, McCann-
Erickson (Valiant Lady, Our Miss
Brooks, Garry Moome), ...
Siewarts, Collee, Roche, Williams &
Cleary., ...
Pepsi-Cola, Soli Drink, George Hariman. .
Cotton Club, 5ol Drink, Lustig ...0u.e-

Alcohnlic Beverages

Echaefer Heer, BEBD&D . ... . c.iinnees
Molson™s Brewery, Beer, Maclaren......
Minneanolis Brewing, Grain Belt Beer,
Enox Heeves. ..,
" chlitz Brewing, Schlitz Beer,
1. W, Thompson. ...
Pabst Brewing, Bastside Old Lager
Heer, Leo Burnetd....
Liebman Breweries, Rheingold Beer,
Foote, Cone & Belding....
Pabst Beer. Lea Burnett ...o.vvvvvnvanes
Ruppert’s Knickerbocker Beer, Warwick
& Legler (Giant Games). ...
Schimide®s Beer, Al Paul Lefion. .. .......

Josenh

E&B Beer, Simoas Michaelson [(Club
Polka and 5_!LI'I'|-'-'I‘JI'I'IE al the Apollo). ...
O'Keele’s Brewing, O1d Vienns Lager
Beer. Comsfock. ...
Molson's Brewery, Golden Ale,
MuacLaren. ...
Crown and Anchor Lager, Maclaren. ...
Export Ale, MacLaren. ...
Hudepohl Brewery, Beer,
Stockton, West, Burkhart. ...
Griesedick Bros,, Bn:'gti'_r, Maxon. cocaua

Pledler Brewing, Pleiffer Beer, Muxon...
Eeefe Brewing, Ale, Comstock........

P. Ballantine, Ballantine Beer, Wm,
Esty (Yonkee Boseballd. ...
Pabst, Old Tanka®l Ale, Leo Burneil. o..

E. J. Gaillo Winery, Palsano Wine,
Dosle, Dane & Bernbach....

Various Wine, Doyle, Dane &

' Bernbach. ...
Anheuser-Busch, Buodweiser, D'ATIC) Lo nves

[ Em} EEEEEEEE LAq g* r-lr-lv ﬂ'hl.[ﬂﬁl:l

— asssasnssnse DO gassiadasedsnis s MUCTE

c ] I e T TA .....Robert Lawrence
1 (e, 1 (M)... LA ..... Robert Lawrenca
I3 0M . niinnns | o AT Academy

1608, 1 (2. .. LA ... . Robert Lawrence

1720% .. enes LA L nrrnrnnns Rill Baird
1 {6y y: LA .....Roberf Lowrenim
(1) — FA cicveenes..Ray Patin

(PR . . — 1 o T

. LA A R L R E LR LR HI‘ '-Ilfllililﬂ'-me
-_— sagsane MA Ceaaua, oo, .MPO TV

1 E—— s TR Robert Lawrenca
Gie0Y o.ovinene LA .....Robert Lawrencs

T MA,  Elliof, Unger & Ellint

3 (6, T (300,

Li20) coninas EM, ER ovoeivcesiivian
e oo cicademy Piclures
2 (607, 2 (200... FA .oiicaicaies Academy

2060 ... FA ... Reilz & Herndon

(o0, 5030, ., LA .. ..... TV Graphics
I(&0p, 1 0200... LA, SA ....c....Sousdss
— virinrenrsees NA civreriee .MPO TV
T A L eernsmns LA ..... MRobert Lawrenca
1 5A .....Robert Lawrneacs
) O [ | LA .......5und Masters
B 1 1 1 R —— La, 5M (Ch.....Filmack
1 {200 wusennnss SM L. ieeeeses Pilmack
I 't-'.ﬂ. 4y, Filmack
B L | ) R B s Mendemy
10300 vovmannas FA ‘e wees s ACAGEMY
1 (60) . FA ...Grantray-Lawrenca

1 0600, 1 (00,.. A . v« « Playhouss

*+ SR ERY

I 200, 1460)... FA ......

4.(80) ..nuennna LA, 5E ......Hal Roach
cebiwmana varsanasesssWilding

o u e = Playhopusa

10 (600 sonnnoves LA FA . oiiii . .MGM
LA

L6} seimemcana LA o.iuiay s«-%an Prang
I P | . LA, 54 ......Van Prang
b | "1 ) [P e T, o T TV Carloon

b IR SR e R

d60Y woviinens LA oiisinssssnnnnss Pathe
B (6D} coveaians | o LR L cone. Patha
1) | LA Pathe
4oy _........ LA, FA ... Fred A, Niles
5 (6, B 20, °

6 (300, 9 (W00 SA ....iliieee. Majestic

2 6y, 20200, .. LA ....Robert Lawrence
3 [0y, 5 200,
2008 ..veee. SA ... Robert Lawrenca

A0 seeenrees LA, SA, Shamus Colhans

R SOt .. 1 S
.o« Elliot, Unger & Elliot
N [ 7| R | P R A L O Warner
G B [ e o T ol e Cascada

1 (603, 1 (200,

R [ 1] R LA ucessnmssnsnsTrarner
1 G20L T 0I0) oo SA concninsensnns Warner
20, 20(100... FA ...... Sherman Glad

—

(Continued next week)

FRED A. NILES Productions, Inc. |
Films for theatre, TV and industry

* the address of Chicago’s
PACE-SETTING

FILM COMPANY
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DISK TRADE APPLAUDS
FORMATION OF NARAS

NEW YORK—Disk industry leaders loudly applanded the
newly formed National Academy of Recording Arts & Sciences
last week, all generally agreeing the project to have long been

overdue and a welcome one,

Coddard Lieberson, president of Columbia Records, de-
clared, “I heartily welcome the news of the formation of NARAS
under the temporary direction of Jim Conkling. I feel that an
academy of this type will be of great assistance in making the
public aware of the enormous creative contribution made by the
record business to the entertainment industry as a whole.

Clenn Wallichs, president

of Capitol, pointed out, “The

promotional force that such an organization can create thru
annual awards and other devices is immeasurable, and it is high
time that record people participated in such an activity,

George

R. Marek, vice-president and general manager of

RCA, stated, “The foundation of the National Academy is the

culmination of man
industry. We long

vears of intensive study by the record
ave felt that recording artists as well as

others involved in the creative aspects df the bysiness should be
honored because of their tremendous contributions to the en-

tertainment field.”
~ Similar sentiment
executives,

was expressed by

disk biz

other

WEEK-LONG ‘EXPOSEE’

Chi Gazette Blasts
DJ's, Labels, Radio

By BERNIE ASBELL
CHICAGO—Record compan-
fes, disk jockeys, radio stations
and what was termed “the vulgar,
cheap junk™ on pop records were
the target of an “exposee” splat-
tered across the front page of The
Chicago Daily News every day
last week (10-15). For two of the
davs, Monday and Tuesday, the
stories  were emblazoned under

headlines six columns wide.

London Issue
Ork Classicals

NEW YORK—London Records
classical album releases, issued
now on a biweekly schedule, will
each be devoted to a specific type
of repertoire. Next week's release,
For example, will be all orchestral.
The last release was all-Spanish
repertoire, and the one previous
was all vocal.

The upcoming release, set by
classical artists and repertoire chief
Remy Farkas, will consist of 11
disks featuring eight different ma-
jor svinphony orchestras and nine
major conduectors.

The orchestras will be the Lon-
{(Continued on page 34)

Atlantic Debs

1-For-8 Album
Sales Bonus

NEW YORK—-Atlantic Records’
summer plan just unveiled, brings
record dealers one free album for
every eight different albums or-
dered. The progrom, now in effect,
covers the entire Atlantie eatalog.
Previpusly, it was incorrectly re-
purted that the program covered
ouly the six new rock and roll
albums and four recently issued
1200 series jazz albums.

Tho a special promotion, includ-
ing dealer easel cards, is in the
works for the new 8000 rock and
roll series, a spokesman for the firm
emphasized that the special sum-
mer one-for-eight plan covers any
and all catalog items. The only

ialification is that in order to get
the free kage, each of the first

eight

Deejavs sustained incessant on-
the-nir chatter about the series,
sometimes kidding, sometimes sore.
Dealers reported o great deal of
customer conversation, particularly
from teen-agers, offended over the
attack on their tastes. Numerous
record execs hollered they were
misquoted, with one mulling a
lawsnit. - .

Written by Henahan

Series was written by Don Hena-
han, newly appointed music critic
of The News, who timed the series
for the seasonal wane in his long-
hair concert reviews. His researc
for the editorial salve apparent]
was erammed into a single wee
of interviews and this slim ground-
ing is evident in frequent superfi-
cial observations about what he
termed “active connivance in help-
ing to load the dice in this multi-
million dollar floating crap game.”

In general, the burden of Hena-
han’s articles is that pop hits are
the produet of “manipulation by
money-hungry adults of the half-
felt cravings of teen-agers.” He
{Luuted record execs as blaming

e hit-making system on deejavs

(Continued on page 36)

Major Diskeries Discount
Slump; See Solid Summer

Dealers, Distribs

Tab Sales Still

Off; Pick-Up in Eastern Sector

NEW YORK — Despite indica-
tions that the slump which started
in the ILIE-EMET period has not
appreciably eased up, record com-
panies are oplimistic about pros-
pects for another banner summer
sales period. Major diskery execs
admitted in some cases that there
has been a mild recession, but all
played down the import of the
slump,

Still, Dealers and distributors re-
port that business remains some-
what off. Only in the East have
signs recently emerged that the
worst may be over,

Spot checks from wvarious areas
obtained last week by The Bill-
board, broke down about as fol-
lows: Hartford: “A definite pick-
up in business in the last week.”
Pittsburgh: “A slight upsurge in
business.” Atlanta: “Traffic is defi-
nitely on the increase.” Richmond:
“Good signs currently indicate a
satisfactory  summer.”  Boston:
“Business has improved in the past
month.” New York: “Sales have

not regained the losses yet but
there is a break for the better.”
that's the general Eastern picture.

Other territories have not been
quite so favorable. St. Louis re-
ports a fair-sized slump with de-
clining singles sales and lack of
customers in stores. In Seattle busi-
ness is “way off.” In Texas, heavy
rains and flood damage are blamed
for poor sales. Slacked sales in
New York are blamed by many
stores on a devastating price war.
This is now easing u[-[{;

Discount CofL. Index

Practically all spokesmen dis-
counted the ever-increasing cost-
ol-living index as any reason for a
continued levelling off of business,
The concensus is that the so-called
slump is relative only to the tre-
mendnus sales of this year's first

quarter,

The Eastern upswing may be
attributable to the fact that earlier,
many dealers held up on buying

and stood pat with the fear of a
possible LP price drop. These deal-

Fall Huddle Set for
SPA-Pubs Contract

NEW YORK—Negotiations be-
tween the Songwriters Protective
Association and publishers, leading
to new contracts will get under-
way in September, according to a
report delivered by SPA prexy,
Abel Baer, at tha Association’s an-
nual meeting here Thursday (13).
The old contracts expired last De-
cember but an extension was a
upon at that time to allow both

ublishers and the SPA to give a
ong look to new conditions bear-
ing on use of songs—such as radio
and TV use and the importunce of
records as against sheet sales—be-
fore new agreements were made.

Baer also pointed out that ne-
gotiations which have been going
on for some months with the Com-
posers and Lyricists Guild of Amer-
ica may soon terminate in an

Col. June Release
Covers Wide Field

NEW YORK — Columbia Rec-
ord's new album product this

| month spotlights 15 packages with

notable talent in the classical, pop,
jazz, country and children's fields.
Cued by the slogan, “Passport to
Profit,” the diskery notes that
strong merchandise has gradually
exploded the theory that the sum-
mer months must necessarily be
slow in sales. A strong national
ad campaign, point of sale ma-
terial and other promotion will
back up the present new product
release.

New product is headed by the
classical and pop “Buvs-of-the-

Month.” The Masterworks pack-.
age contains Stravinsky's “Fire-
bird Suite” and Tchaikowsky's

“Romeo and Juliet Overture Fan-
tasy,” with Leonard Bernstein con-
ducting the Philharmonic. The
pop “Buy” is Les Elgart's “For
Dancers Only.” This mmarks El-

ered must be different, igm second “Bu}fﬂf—the-hiuuth."u

The Classical release includes
the following: “Finlandia,” includ-
ing repertoire of Sibelius, Crieg
and Alfven, with Eugene Or-
mandy conducting the Philadel-
phia Orchestra; “Nights in the
Gardens of Spain,” with pianist
Robert Casadesus and with Mi-
teeppulos  conducting  the New
York Philharmonie: Violin-
ist Joseph 3zigeti, accompanied by
Carlo Bussotti at the kevboard,
plaving sonatas of Ravel, Hinde-
mith, Prokofiev: a package of
works by modernists Stefan Wolpe
and Alan Hovhaness—an addition
to Columbia Modern American
Music Series, which issues Ffirst
works of contemporary compos-
ers.

Pop packages, in addition to the
Elgart, include Percy Faith's “Ad-
ventures in the Sun,” Juliette
Greco; Buddy Cole's “Pipes, Peed-
als and Fidelity;” guitar virtuoso

(Continued on page 34)
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agreement for merger of the two
groups. This may come about be-
fore the end of this year, according
to Baer. The SPA and the CLGCA
earlier were involved in a jurisdic-
tional dispute on the representa-
tion of composers whose music is
used in TV and TV film.
Following these revelations, the
meeting was turned over to Arthur
Schwartz who discussed at length
the Association’s activity in con-
nection with the Celler Committee
report on use by broadcasters of
song material. The report reco-
mended that the Justice Depart-
ment investigate the networks re-
lationship to Broadcast Music, Ine,
Schwartz discussed the press
conference held last Monday by
SPA which was attended by lead-
ing songwriters and such Ffigures
as Helen Haves, Al Capp, Paul
Whiteman, Abe Burrows, Paddy
Chavevsky, Tony Martin and Rex
Stout, and at which the import
of the Celler committee’s findings
was discussed. Schwartz claimed
that the networks almost com-
pletely blacked out coverage of the
conferehce in their news broad-

{Continued on page 34)

Rip Thornton,

Dot Veepee,
Resigns Post

HOLLYWOOD — L. L. (Rip)
Thornton, vice-president and treas-
urer of Dot Records, has resigned
his post to join the public account-
mﬁ firm of Emst & Emnst in Nash-
ville,

Thornton joined Dot in 1954,
assuming certain accounting and
administrative duties, later becom-
ing a vice-president and treasurer
in 1956. Thornton declared his
major interest lies in the fields of
accounting and taxation. Tho no
successor has been named, A. E.
Price, of Nashville, will assume

FTh'.:lml;s:m.'ﬁ duties.in the interim,

ers are now beginning to restock
depleted shelves.

Some pointed to the fact that
last vear at this time there were
two distinet factors pulling custom-
ers to the stores. The Presley
phenomenon was new. Likewise
was the phenomenal “My Fair

(Continued _on page T3)

2 Soundtracks
For Same Flick

NEW YORK —— For the first
time in its historv, Decca Records
will simultaneously release two dif-
ferent soundtrack albums from the
same picture. Pic is the upcoming
Unitedd  Artists  release, “Sweet
Smell of Success,” starring Tony
Curtis and Burt Lancaster. Score
is composed primarilv of jazz
themes cleffed by Fred Katz and
Chico Hamilton. The music is per-
formed in the pic by the Chico
Hamilton Quintet.

The Hamilton segment of the
score ©n prises one of the two
soundtrack LP releases. Other in-
cidental theme music from the pic-
ture is composed by Elmer Bern-
stein, who conducted the ork on
the track of “The Man With the
CGolden Arm.” The incidental ma-
terial appears on the second track
package,

Other album developments at
the label include desipnation of
une for “A Tribute to Wayne
dng,” o the occasion of the
miestro’s 30th anniversary in show
business. Dealers will get special
display material to help promote
the label’s five catalog albums by
the veteran waltz king,

Angel Dog-Day
Discount Plan

NEW YOBK — Effective today
(17), Angel Records is accepting
stock orders on its annnal fall-
summer discount plan. This vear,
the company is spicing its offerin
with extra discount benefits buetgl
on shorter term biling.

Dealers who make full pavment
by August 10, will be granted a
straight 13 per cent discount off
regular wholesale. Those who pay
in full by September 10 will “ﬁlet
an extra 12 per cent. Dealers who
avail themselves of a third plan will
take an extra 10 per cent. This
latter plan calls for one-third pay-
ment on October 10, one-third on

(Continued on page 34)

Morris Snares

Pub Rights in
Three Media

NEW YORK——Publisher Buddy
Morris nailed down publication
rights on scores in three different
media last week, via purchase of
rights to the scores of a Broadway
musical, a feature length film, and
a 26-week TV film series.

The musical, “Thirteen Daugh-
ters,” which will be trmﬂu{ﬂﬂ on

(Continued on page 34)
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Big Play for
Chris Connor
Dual-LP Pkg.

NEW YORK—Atlantic Records
is set to release the bigpest single
packaging project in its history—
the new two-LP de luxe album
titled “Chris Connor Sings the
Ceorge  Cershwin - Almanae  of
Song.”

Long in the planning stage, the
album contains 32 different Gersh-
win songs which were cut «t seven
ditterent disking sessions. At each
session, ditferent ensembles were
used, ranging fro  large Fands to
small combos.

The album has been speeially
prepared to crack the artist into
the pop field, via copious liner

notes on the composer, on the |

song as represented in chronologi-
cal order on the record, and by a
spread of photos in the center of

(Continued on page 48)

No Staff Memo
From SCCS on
ASCAP Plaints

WASHINCTON—PRumors here
lust week that ASCAP songwriter
complaints  against broadeasters
had become (he subject of a Senate
Commerce Communications Sub-
committee  staff memo, and had
been submitted to chairman John
0. Pastore (D., R. L.), were denied
by the Subcommittee’s general
counsel, Nicholas Zapple. A flying
wedge of songwriters brought their
story to the Senate group, among
others on the hill, in March, (the
Billboard, March 16.)

Zapple, who was to investigate
the songwriter charges to deter-
mine if thev had grounds for hear-
ings, said: “The situation remains
unchanged, and the investigation
is still in progress.” No report has
yvet been submitted, Zapple said.

Rumors could hiave been sparked
by recent release of the Celler
(D., N. Y.) House Antitrust Sub-
committee report on its hearings
covering the BMI-ASCAP contro-
versy, (The Billboard, June 10.)

Prestige Back
On 45 Groove

NEW YORK—Prestipe Records,
L:w:?. LP specialty label, is going

ack into the 45 r.p.m. singles
business. Present plans call for the
release of four or five singles per
month, most of which will be
extracted from LP’.

First singles artist to be pro-
moted by the label is thrush
Burbara Lea.

CAN'T FIGHT
CANNED MUSIC,
SAYS PETRILLO

DENYVYER —— Labeling
canned music the “most serious
problem confronting the musi-
cian today,” AFM Prexy James
C. Petrillo told The Billboard.
“But we can't light canned
music either, weve got to
work with them.”

Petrillo acknowledged |is
cognizance of the changes in

~the music business brought
about by new electronic de-
vices. There are no plans,
he said, nor have there been
any discussions with regard to
the effect of pav-TV' on the
musician, for example.

Re-elected to his 15th term
of office as president ol the
AFM, Petrillo conceded he
might retire, “If 1 don’t feel
good.” The union president
was prevented from making
his usually dramatic opening
address by a recurring ailment,
averring “if a guyv only has a
few good vears lelt, there's no
point in continuing. The Fed-
eration needs a leader, and a
sick man can't lead.”

Speaking of the disprte
within Local 47, Petrillo re-
ferred to ex-47 President John
te Groen, declaring, “He
should have been a priest or a
rabbi, not a labor leader. Thev
kick him in the teeth, and
what does he do, he kisses
them for it.” :

Daniel, he indicated. has no
bed of roses either. “That guv
keeps Tetiring,” said Petrillo,
“and one of these days that
bunch will take him up on it.
What he (Daniel}) necds most
now is support from Local 47,
and that'll take time.” The
rank and file studio commitlee
who will sit in on studio con-
tract negotiations will have
“damn near the last word,”
Petrillo said, “but thev've got *
to accept responsibility, too.”

Wax Pressers
Meet in Hwd.

HOLLYWOOD—==A joint meet-
ing of the Western Record Pressers’
Association and the Societv of
Plastic Engineers aived methods for
testing the quality of phonograph
records from a material and mold-
ing standpoint here Thursdav (6).

Representatives from Dow
Chemical Corporation unveiled a
new polvstyrene compound, in ad-
dition to discussing existing dif-
ferences between vinyl and the
newer poly resins developed.

Meet was open to recording en-
gineers, record distributors and all

record company personnel.

NEWS REVIEW

Fine Groovings by London
On Spanish Album Series

NEW YORK—Under the gen-
eral caption, “Espana, the Music
of Spain,” London has issued five
individual albums covering varied
asprets of Spanish material, all
conducted by Ataulfo Arpenta,
Thev are brilliantly recorded and
unified by the sensitive and under-
standing direction of a conductor
who excels in this idiom.

Velumes 1 and 3 represent some
of the greatest accompli nts by
modern Spanish ecomposers, with
important scores by De Falla, Al-
beniz and Turina  and pleasant
Basque dance settings by Guridi,
Volume 2 is devuted to some even
better-known compositions, chiefly
by uon-Spanish composers who
drew inspiration from the penin-
sula, Volumes 4 and 5 feature or-
chestral material from =zarzuelas,

including preludes and inlermezzi,
together with fantasias on impor-
tant themes. Each record must be
considered among the top mer-
chandise in its category: all should
enjoy good sales.

Four zarzuela disks also are in-
cluded in London’s massive Span-
ish release this month. They are
prime examples of authentic styl-
ing, fine recording and good pres-
entation, complete with summaries
and libretti. The Serrano pieces
have also been ably executed un-
der Montilla and Angel auspices.
“El Ultimc Romantico”™ is a first
recording. Among the outstanding
performers in the series are Ines
Rivadeneira, Ana Maria Iriarte,
Pilar Lorengar and Teresa Ber-
ganza, sopranos; Carlos Munguia,

(Continued on page 48)

Aura of Peace and Harmony
Keynotes AFM Convention

Acts to Curb

Recording of
Foreign Track

By JOEL IFRIEDMAN

DENVER—In sharp contrast
to last vem's strife-filled conven-
tion, the American Federation of
Musicians elosed its 60th annual
convention here last week (10-13)
in an aura of peace and harmony,
amid the oft-repeated declaration
that the “Administration of Local
47 is sincere in working within the
framework of the Federation.”

The convention was climaxed
by the refusal of nearly 1,300
delegates to rid President James C.
Petrillo of the appellation “dic-
tator,” and the approval of a meas-
ure aimed at halting the recording
of canned foreign track, the latter
carrving a fine up to $5,000 and
expulsion.

Following the defeat of a resolu-
tion proposed by Los Angeles Lo-
cal 47 to strike the controversial
Article 1, Section 1, from the by-
laws, Petrillo asked the delegates
to reconsider their action. T would

(Continued on page 36)

HATCHET BURIED
BY AFM & AGVA

DEXNVER —— The long--
standing - feud between the
American Guild of Varietv Art-
ists and the American Federa-
tion of Musicians has offlicially
come to an end, with Jackie
Bricht, national administrative
secretary of AGVA, promising
some 1,200 delegates to the
AIM  convention, that “no
member of AGVA would ever
work with musicians who were
not members of AFM.”

Bright, who just returned
from the AGVA convention in
Miami, declared, “If anvbody
had told me two years ago
that I'd stand up at an AFM
convention, 1'd have said they
were crazy.” Newly developed
amity between the unions is a
two-way  street, with -AFM
members reciprocating by not
working with performers not a
member of AGVA.

AIF'M Prexv James Petrillo
lauded Bright as a man of de-
cency, honesty and integrity,
averring, “That's the kind of

P -
men we want to work with.”

JIMMY DORSEY

That Gold Record
Fitting Epitaph

By BILL SIMON

NEW YORK —— Jimmy Dorsey
never did get that gold record. As
of Wednesday (12), the day he
died, his Fraternity recording of
“So0  Rare” has sold 800,000
copies, but was picking up steam
and seemed certain to crack the
golden eircle.

Harry Carlson, president of Fra-
ternity, had the gold platter
made up and waiting, but then
Carlson has been certain all along
that J. D. had it in him to make it
big apain. When Carlson ap-
proached the saxophonist last year
to record for him, Jimmyv was de-
lighted, but told the disk man,
“Harry, let me pay for the date.
You know I don't sell records.
Youll only get stuck.™ Carlson,
we're pleased to relate, wouldn't
hear of it

Jimmy, it is reported, made the
date despite objections from his
brother-partner Tommy, who, him-
selt  died accidentally shortly
therealter, last November. Tommy
reportedly was working on a deal

Savoy Preps
Singles From
Jazz Catalog

NEWARK, N. |. — —Answering
demands from various distributors,
Herman Lubinsky, mahoff of Savoy
Records here, is now supplying spe-
cially selected and edited jazz sin-
gles for the cool juke trade. Mate-
rial on the disks will be taken from
the growing Savoy jazz catalog.

Lubinsky reports that a good bit
of jockey demand for jazz singles
has also shapped up and the new
disks will be used to fill that de-
mand as well. The records will
also be available in stores at §9
cents each, First four sides will
be taken from the album “Jazz
From London Town,” featuring
Tabby Hayes and Dizzie Reese.

www americanradiohistorv com

with a major label. Jimmy went
into the studio with two sidemen
from their joint band plus a set of
top studio musicians. His most re-
cent recording under his own name
had been a seri.  of Dixieland i, -
for Columbia half a dozen vears
ago. He hadn’t had a veal hit
since his Decca days, in the early
“40°s. For the latter label, he re-
corded such smash hits as “Green
Eves,” “Amapola,” “The Breeze
anc. L” "Yours™ and Maria
Elena"—aided considerably by the
vocal team of Helen O'Connell
and Boh Eberle and arranger Tutti
(then Toots) Camarata.
'20°s Jazz Darling
Aside from the O'Connell-Eb-
erle period, Dorsev thruout his ca-
recr had put musical standards
above commercial considerations,
In the "20’s, he was the darling of
the then modern jazz set — the
Charlie Parker of his dayv, His re-
(Continued on page 36)

Petrillo Sees
Steady Growth
Of Trust Fund

DENVER—AFM Prexy James
(. Petrillo prophesied that the
“Music Performance Trust Fund
will damn near double™ its 1959
allocation, in a statement to The
Billboard here lust week.

Swelled to a total of $4,400,000
in 1958, compared to 1957
43,600,000, Petrillo told The Bill-
board, "and it'll double again and
again.”  The employers want the
Trust Fund, Petrillo declared.

Union leader flaved the right-to-
work laws of many States, and in
no uncertain terms told the con-
vention that *We've got to make
up our minds that we’ll have to
pay for our protection. The right-
to-work laws mean the breaking
up of unions. If you don't fight
for vour rights, vou're not gouna
get them, and you can’t Fight with-
out mmm}'."

AFM prexy averred he antici-
pated no membership assessment,
tho he had previously pointed out
that the litigation in Los Angeles
has already cost the Federation
$122.000 and “the end i5 not in
sight.”

Petrillo, William F. Schnitzler,
secrelarv-treasurer of the AlL-
CLO; Jackie Bright, national ad-

(Continued on page Jb)

AFM Foreign
Track Action
Cues ‘So What'

HOLLYWOQOOD — West Coast
reaction to the newly passed effort
to  thwart working on foreign
carmed track, was greeted gen-
erally with a “so-what” attitude,
with a number of those active iu
the [lield declaring they'd just as
soon guit the union,

One musician, who declined per-
mission to use his name for Fmr
of reprisal, declared, “There are

some guys who are making $30,-

000 a year working on canmed
track for television. Do you think
thev’ll give up an income like
that for the AFM?”

Coast tooters predicted the AFM
would have a difficult job in polie-
ing the mew policy which poes
into effect July 1, declaring that
composer and arranger members
of the union would either usa
bogus names or merely guit the
Union.

Sidney Mills Exits
Firm for Own Org

NEW YORK — Sidnev Mills,
general Erﬂlﬂssinn manager of Mills
Music, has left the company. He
will shortly set up his own pub-
lishing organization. Mills  has
spent 24 years with the firm, which
was created and developed by his
father, Irving Mills and the latter’s
brother, Jack.

Sidney Mills last week stated
that he wished to operate his own
organization, and that his venture
~would inclnde a personal manage-
ment and the making of masters.
T~ disk operation wo 1ld Fe solely
for the purpose of exploiting copy-
rights — the aim being to sell or
lease these masters to diskeries.

Mills will not use the family
name for his own operation, nor

will he take any of the Mills copy-

rights. Tt is expected that he will
set up a BMI operation in addition
to an ASCAP firm. In addition to
entering the pop field, he said his
plans included the building up of
catalogs in the educational, sym-
phonic and band ficlds—categories
which have proven so important to
the Mills Music operation.

Details are not vet crystallized,
Mills is currently outlining his pro-
jects with attorney Lew Drever,
and he expects to have moved into
new offices in a couple of weeks.
Initially, he will work .sith a s.ll-
ing agency, leasing out his printing
and s Liﬂing operation,

It is known that Sidnev Mills is
presently in the midst of negotia-
tions whereby he will acquire cala-

(Continued on page 36)
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Jack

Stapp Shifts

From WSM to Tree

By BILL SACHS
NASHVILLE~Jack Stapp. pro-
am  director of Station WSAM

ﬁ:‘-w, home of the “Crand Ole
Opry,” Tuesday (11) severed 18
vears association with the station
to take over the sole management
and operation of Tree Puhlishing
Company, New York, ellective
July 1,

Leading ta Stapp’s resignation
was his purchase from his former
pariners, Harry Fleischman, presi-
dent of Entertainment Products,
Tne,, New Yok, snd Lounis C.
Cowan, execulive vice-president of
the Columbia Broadeasting Sys-
tem, of their interests in the Tree
firm. Stapp says he has had no as-
sociation with the Tree Publishing
Company for nearly a vear, or

since |, H. DeWitt Jr., W5M pres- |

iddent, issned-an edict to all station
executives to give up all outside
interests.

Robert E. Cooper, general man-
ager of WSM-Radio, Thursday
(13) announced the appointment
of Olis Devine as program direc-
tor of WSAL replacing Stapp. De-
ving has been chief announcer of
the 50.000-watt station and is one
of the top prodncers of radio shows
in the South. He joined \WSM in
september, 19353, as a stalf an-
NONneer,

Stapp says that when le gave

2 Free for 10
Is Tico’s LP
Dealer Bait

NEW YORK — Tico Records,
one of the leading manmlacturers
of Latin  American was, las
lannched a special sales merchan-
dising plan, where dealers buving
any 10 Tico LP’s will receive two
free albums of their choice [rom
the label’s catalog,

The plan, according to sales ehief
Joe Kolsky, is part of Tico’s long-
range program to bolster today's
sagging Latin American disk mar-
ket by persuading more “general”
dealers to handle it. Heretofore,
says  Kuolsky, the records have
mainly been sold by dealers who
specialize in Latin American lines,

In line with this, Kolskv reporls,
Tico is readying a special promo-
tiemal drive tu win exposure from

op jocks and acquaint them with
Tico's citalog, Virst single pushed
will be Muchito’s waxing of the
movie film theme “Affair to Re-
member,”

The new sales plan, First such
program oflered by the label, will
it thra Angust 15, Meanwhile,
Tico is readying six new LPs [or

release this fall, Tico’s corrent LP

catalog, largest in the Latin Ameri-
can lield, includes 40 packages.

4 Execs Upped
To New Posts
By BMI Board

NEW YORK——Al a meeting of
BAMI's board of direstors Jast Mon-
day (10.) Bob Burton, formerly
vice-president in charge of writer
s publisher relations, was moved
up to the new post of vice-presi-
dent in charge of domestic per-
forming rights administra-
tion. Bwrton continues as secre-
tarv of BAMIL

Othier appointiments are:  Bob
Sour o vice president in charge
of writers relatinms; Mrs. Theo-
dora Zavin to assistant viee presi-
dent in charge of publisher rela-
tiong; Richard Kirk to assistant
vice president in charge of pub-

up his interest in the publishing
firm, elforts were made to sell the
company. When no takers ap-

| peared, Stapp says he decided to

acquire the firm on his own, feel-
ing .t was too sound of a venture
to let it slip by, Stapp wouldn't

reveal the amount of money in-
cvolved in

the latest {rausaction.
He stresses the [act that he left
WEM with the [riendliest of rela-

eculives.
New York office of the Tree
company will be closed, Stapp |

savs, with headqguarters being set
up at 319 Seventh Avenme, Novth,
in Nashville. With his shift to the
publishing business, Stapp will con-
tinme his duties as loeal represen-
tative of the Williany Esty Adver-

tising Agenev, handling the Prince
|.e"i|bert “Grand Ole Opry” seg,
heard each Saturday wight over
the NBC radio network.

Stapp started in radio with
WIST, Atlanta, and moved [rom
there to the Columbia Broadecasting
Svstem in New York, where he rose
to acting director before joining
VWSM 18 wvears ago. During his
long tenure with WSM, Stapp dis-
covered and promoted many of the

“Grand Ole Opry" names of the
past and present.

Coincidental with the announce-
'ment of Stapps resignation came
| word that Irving Wangh, WSM-
TV commercial manager, who re-
centlv resigned to become vice-
president and general manager of
WSIX-AM-TV here, has returned
to his duties at WSM aflter serving
onlv a few days in his new posL.

WSM President DeWitt, com-
menting on Stapp’s departure, said:
"We accept regrethullv the resig-
nation of Jack Stapp. Evervone at
WSM has a deep allection tor
Jack, We are deeply sorrv to lose
his services, but we wish him all
the sueccess that we know a man
of his many talents will have.”

Tenn. Readies
For Hillbilly

Homecoming

MARYVILLE, Tenn.—The filth
annual Hillbilly Homeeomig, pro-

of Tennessee and celelwated by an
act of the 83d Congress, will be
celebrated here July 1-6, with the
local eitizenry busy with plans for
parades, exhibits, costumes and
parties o celzbrate the event.

Fealured guests this vear will be
lim Beeves and I munv Leonetti,
the new star of “Your Hit Parade.”
Jalinny Aaddox, the Crazy Otto
ragltime planist, will return to his
native T unessee for the event.
Folk singers Grace Creswell and
Gene Wirdell, both native East
Tennesseans, also will be guests of
the festivities,

Exhibits will include the usial
antiques, art and mountain crafts,
New [eatures will be an Irventor’s
Fair, showing models of old and
new inventions, an historical Bib.e
exhibit, and products of Jocal in-
dustries. A special display is being
prepared by the Ford Motor Com-
pany, and Ceneral Motors will
show its Futurama,

Contests have been exnandel,
with over §5(1) in prizes being given

beards, fox-hom blow g, hog all-
ing and soulf dipping  The big
parade of the week will be held
| July 4 and will display 80 antique
automobiles of the East Tennessee

tions with the station and its ex-|

claimed by Cov. Frank C. Clement |

for hest hillbilly  ecostumes, best |

NEW PRICE EP
'DEBUTS IN K.C.

KANSAS CITY, Mo.—The
new Ray Price Columbia rec-
ord, “The Ray Price EP.” had
its premiere here last Thurs-
day and Friday (13-14) in
conjunction with the second
annual  convention of the
Comntry Music Disk Jockeys’
Association.

In a deal arranged by Bob
Burrell, Columbia’s c.&w. pro-
maoational ace, one tune of the
record, “A Fallen Star,” was
lieard on the hour thrmout
the lwo days, from sign-on to
sion-off, over KCMO . and
KO KN, Other tunes on the EP
are “Gane,” “Four Walls” and
“Byve, Bye, Love.”

Advance copies were given
| to the .deejays in attendunce,
|

40 Sign In
For CMDJA
Meet in K.C.

KANSAS CITY, Mo.—The sec-
and annnal convention of the Coun-
try Musie Disk I]n{'kE}'Ts Associa-
tion held here Thursday and Fri-
day (13-14) pulled meager atten-
dance, with some 40 registrants
signing in at corvention head-
guarters at the President Hotel.

the CMDJA board meeting and
the general membership session
held Thursday at Memorial Audi-
torinm are reported to have been
productive of some sound plans
for the Futwre. Further details will
appear in next issue.

' Most active among the decjavs
‘at  the various sessions  were
Tommy Sutton, Smokey Smith, Bill
Price, Nelson King, Don Ramsey,
Earl Davis, Dal Stallard, Jim
' Brooker and Skeéts Yaney,

' Among music men present were
Dick Linke, Harry Hostler, Bob

Burrell and Dan England, of Co-
lumbia; Harry Silverstein, Decca;
| Bub Kreuger, RCA Victor and
| Pappy  Dailey, Mercury-Starday.
|.'|w]<'_n.-' Moeller represented “Qzark
Jubilee,” and Tom Perrvman did
likewise [or “Grand Ole Opryv.”

At press time Fridav, the ad-
vance sale for the Friday night
show  at Memorial
open to the public, was described
as “fair.” On deck to show their
wires at the show were Bobby
Lord, Billy Walker, Webb Pierce.
Faron Young, Billy Grav and band.
Rill Wimberly
Blackwood  Brothers,
Strack.

and Bob

Cap Contract
To Leinsdorf

HOLLYWOOD — Erich Leins-
darf, vet longhair musical conductor
who gained fane at the City Cen-
ter Opera Company of New York,
has been signed to a long-term
‘contract by Capitol Records,

Agreement was concluded by
Francis Scott, head of the [lirm's
i:ﬂbum department, with initial
plans calling for Leinsdorf 1o con-
duct the Los Angeles Philharmonic
and Concert Arts Orchestra in al-
bumn sessions here.

'New Mich. Music Firm

LANSING, Mich. — Artlur ]
Harger, president of the manufac-
turers’ representative firm bearing
his name, has joined with Law-
rence H. Palmiter and Robert Di-
Vietri to form Michigan Musie As-
sociates, with headguarters at 130
Shepard Street here. Firm will dis-
| tribute  records and phonograph
supplies in Michigan. Harger is
president  of the new  firm;
| Palmiter, vice-president, and Di-
Vietri, secretary-treasurer.  Phillis

lisher and writer relations at BMI's | region of the Antique Automobile | Holmes is handling the firm's pro-

Hollyvroud office,

| Club of America.

motion,
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Despite the slight attendance. |

Aunditorivm.

and band, the

LONDON——Local disk dealers
fast week protested to the House
of Commons about the recent in-
crease in disk prices.

Just recently, FPhilips carried the
ball and initiated the increases,
which almost immediately were
duplicated bv the EMI group
(Capitol, Columbia, Columbia-
Clet, HMV, M-CG-M, Parlophone
Regal-Zonophone), In the pop and

- juzz lists, single record increases

range from 10 cents to about 28
cents at the retail level, Increased
production costs were given as the
motivating factor, Still, the com-
panies claim, that of this increase
their net take will be less than 2
cents per 10-inch T8 rpom. or 43
r.p.m. single,

According to one .member of
Parliament, if there is enough pub-
lic concern manifested, he <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>