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B ”“L  DIETMEIEF r d split y the cal- continue their ip on feature Imi :
““‘m e i bk, onb & prodction T 2 A i New Optimism Prevails Despite
| location owner—and still make a igger slice of Eastern TV . « o
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the be pressured into giving better By PAUL ACKERMAN

ig gun :khhgm “And the problem of breaking| all-round co-operation of any NEW YORK—There's been a

sy target to see, even tho an operalor can| film makers”™ - sudden spurt of optimism among

ard one to Commis- ¥ it'’s an economic necessity, is That's the opinion of pro- |music publishers with regard to
% t}# or ih.uu}» one. ducer Elin Kazan, who's shat | the outlook for sheet music sales,
restaurants and other| Many tavern owners are con-| Jis last two features in the |This facet of song ircome—once

| Fronted with declining revenue. East and who now bases him- |the most important to publishers

1 hgﬁg :_:? m:fkﬂd}f _5};:: York film talent pool is smaller, |dived to an all-time low in recent

1 which means vou've got to get | vears. But today, according to
o | =€Ven at the expense of *lhc 1ul'-:'a in first. But it's j.,gguud Em- | Walter Douglas, chairman of the
hbmi is now a standard fixture in better than Hollywoods. |board of Music Publishers ‘Protec
1 for - More kinds of Aluse-1  We've got all the rebels here | tive Association, the sales picture
- |meats are bidding for the public’s who couldn't stand the Coast,” |is much brighter.
: Eﬁll't-. Kazan says, “Today's Number 1 song,” ac-
_ Therefore, today, more than ever Foremost advantage in New | cording to Douglas, “is selling more

| belore, many tavern owners look| York filming is the cost factor. |than twice as much as the top

|t any source of income as some- By his own estimate, Kazan's |52 of several months ago, and

: to be jealously guarded.| latest b - : today's fourth ranking tune is sell-
ﬁ because nif. the f‘&tﬂd—ﬁg]ﬂ med_!-exszn:ﬂ- I;:;?ﬂl:t Il;ehs: ing more than the Number 1 of

“(see | bu - , they don’t have : ; this, is in the nature of the song
. mhnppmhe:ﬁr:_ - ;l&l:n*;jﬂlﬂ;g:: mth:::g [;"mdéﬁ material. A goodly number of bal
wn | . Al of this complicates consider-| 3t a major Hollywood fodtory: lnds have been making it these

] - ! ' i and
ably the fob of the for bva even tho we had to stock |93¥s. Douglas points out, anc
?!II l’ﬁ'&*ﬁm owner on Iml-'mg scenery and had to build 80 these have always autsold all othes

| 1 iy : ies—including rock dnd roll,
of say, 40 per cent to the location,| €W sels, cu egones—including
a even tho lﬁuperu!ur could pro- “The anl‘.‘“ﬂﬁd campaign,” E‘-'-!!']“Uh E;C- e
ide better equipment and service | 5ays Kazan, “is backed by the ome Disagree

Eq' And better equip-| majors, by a Washington lobby Whether or not the emergence
service are bqunTm and even by the entire citv | ©f 2 number of ballads—and a con-
s | Drodice more income and hence Hummmm]t_'gj[ Los .ﬁngr]e%. sequent rise i sheel sales—consti

* Iwork to the advantage of the lo-| A New York producer just gets |futes a trend cannot as yet be
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'I'Cﬂ_l'l“mlﬂf on_page 94) - some quarters is not considered
B
e mw’ﬂhl'nl.'flh Over TV: Capitol Records Initiates New
| %25 Million for 40 Series . . . Discount and Exchange Privilege . .

*y | T'HD -m Westerns which have taken Capitol Records last weel unveiled a new dis-
| over TV as its main form of programming will count and exchange privilege program week
nel  run up a bill of about $25 million in produc- for retailers, operators, one stops and rack

self in New York. The New |and songwriters — bas of course |

itive picture in the operating | 1o shoot at New York's Cold | 5¢veral months back.” Reason for|

a hard time from City Hall® [stated; and the optimism vaiced in |

| warranted in other segments of the
| trade.

Dave Kuperman, of Kuperman
& Del Guerico, leading musio
| printers, late last week stated that
pop sheel music sales have not
significantly advanced. “The edu-
cational and standard business is
terrific; it's going ahead by leaps
and bounds—but pop sheet sales
Ilt.n-'e remained static,” Kuperman
said. Kuperman, too, could see no
| velid comparison with sheet snles
of a couple of months ago. “That
was the Lenten season, and that's
always very poor in sheel sales—so
it stands to reason that there would
be some pickup several months
later,” he added. Kuperman opined
that kids today buy records in-
stead of sheet music. Most pub-
lishers, he added do not even put
out dance orchestrations unless
Music Dealers Service guarantees
them an Army order.

Educational Keynote

Kuperman & Del Cuercio are
currently revamping their plant
and moving into new quarters. The
capacity is being tripled. Com-
pletely new equipment is being in-
stalled, But this, according to Kup-
erman, is because of the thriving
educational feld. “We will handle
pop business—take whatever comes
in, but whereas it used to be our

chief work, it is now a sideline™
Kuperman added that whereas his
music printing used to be TO per
cent pop and 30 per cent educa-
tional and standard, the propar-
tions currently are 10 per cent pop
and 90 per cent educational and
stunclard.

Other tradesters are conserva-
tively optimistic. Larry Richmond
of Music Dealers Service, stated
that copy sales sre showing con-
siderable improvement, “It the
trend continues,” he added, “the
pop music business will be much
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SPONSORS MEET AT PASS

" The Westerns Take Over:

$25 Million for 40

NEW YORK— Home on the
Range” will be TV's top lune nest
goason, Estimafes are that about
$25,000,000 will be spent by the
nation’s sponsors for the more than
40 Western series which will be
seen an the networks and o ally.
A large number of these properties
are in rerun, with production cosis | ences,
nlready expended, jilml' about $20.-| Jolm Wayne,
(00,000 will be spent for new and | Autry, Johony
old network oaters, and the rest for | wild Bill Elliot
local Western programming |

The insatiable appetite of the |acco

'Inlﬂ-ﬁd warrants,

In addition te the tremendou
|nmnhrr of oat buymers made ex
T""'“h" for TV and to be seen nex
fall. there are about 1,0MM) West
ern features competing for the al

Rov Rogers,

into cirenlation if sponsorship de-

bention of the nation’s viden andi- .
Thev feature such stars ax | T®
Gene | W

Mack Brown and |

Then also to be taken into the
il are TV thows which, while

Series

not orothodox Westerns, are mare
than country cousins. Wﬂuﬂ!
s |such properties as “Rin Tin,"

“Corgeant  Prestom,” “My  Friend
Flicka” “Fury,” and others Yoo
numerous (o mention,

Oune of the few rules of TV is
that no one progrian category can
tain the interest of the public
hen the trend has Rowered 1o the
point that viewers' tastes are more
than satiated. Tt will be interesting
I'n1 e i Westerns adbere to this
TLANE.

Il'l!‘lﬂl!ﬁl]l..l'-’ is to be tested as o
never has been belore ns thev =l
helare their video sels and watch
the l'!-':t'rlihh'-]inf! prl:l-l.!u-.l vitillate |
their psvches, The national TV pic '
tuge has never pnwn-n-.h fonld
a program type that will dominate
the medinom as Weslerns W il de
neat fall

American public for the hoolbeat |
862 MIL TOTAL

AllFamily Draw

The shoot-'em-ups will be used
to !ll."“ E‘-'t‘!ﬂlhinﬂ from soup O VEW
safety-gla-s. Westerns are consid Ihompson laoks
ered to have all-family inte rest,"bul top ARENCY
while it always has been known |ypic fall, witl
that dad and the boys like the out- | by of altemate wee
door drama, the little waman 1 the | Hiyvan pushing it shead of the e
big factor in the tremendous ap
I‘H'.'.ll of the show for the nation's
advertiser. The so-called woman’s
{romance) has seemingly lost out,
with sponsars certain  that  the
oat bumers will more than take up
the slack. Procter & CGamble,
American Home Products, lLever
Bros. and Wamer-Lambert are
betting millions on the continued
niCeeas of Westems.

..u].Hiuw IH"JIH.:

Jye
|-1.1||||!?'|-L. 1,,a
evclusive of healthy davime hall
inge The Kaodak-Sullivan
fon

L‘l:l-il!". r:.. i

|Jgr'rn v's expanded video activily

Among the networks ,\E_t‘-T"u"i Other shows set include Eve
will start off the season ""'”_‘ ati avden and Lever Bros. alternate
least seven Westerns, NB{ 'I\']ur,-l.., £1 300,000, “Zane Grey ua’ter Hrs
with five and CBS-TV [our. Bub|Theater™ and Forl '1‘1'“"“""1'.1 :
it is NBC that is embracing them| g ele $2.500000; “Have Gun |
whole hog. The web’s first West- [ \will Trave!™ and Lever Bros al- | NEW YORK—CBS-TV woved|
O e ear was “Wells Fargo,” |remote  weeks, - $2.600,000; Imull fiather toward solving its daytime

and it since has added four others | “Sohlitz  Playhouse,” §5,500,000,
for next fall, topped by the hour| )l on CBS-TV; and “Zamo and

*Wagon Train™ w ith its ET?IHH],H“I”_FP alternate weeks, 84

baacdet 000.000° "Real Mooy o and Sy |: 1€
Local H_crnnl vanin. $3.400.000; ant: “Qzzle and
The local station markel for | Harmnet® and Kodak, $4 (WD 00,

Westerns. on the ather hand, las | TV
» L B lony ABC-TY
slackemed off this year. Maost of |
the shows being seen are rejuns, |

Ford

Also Emle

JWT Top Agency
In Night Billings?

VORK — |. Walter 45 000.000. “Crisis™ andd Ford, al-|

o EmErTEe as the  temale

tlie Fastman Kodak|$ 3, N, D00,
ks of Ed Sul- | and Lever and Scott, $3 500,000 |
| “Kraft Theater,” $7.000,000; and |

.|,r| ftrllll,llrli "%l'l.:_l'h"h"!'_'llll'l'l ill A
nual TV rdlings goes with the 15 wieeks §2 5000 (NN all on NBL-
W W hich chenls ol
Vil ..'|L|l.'1-'1|"|1 Iiir 'l-J"

deal
L5 000 (M aril = guuh.rh]r
Howeman Clooney  show deal. ex-
| e tedd om NBC-TV los 45 SN (M)
L are the latest developments in the

and Ford,
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|'WESTERN cHART'
33 Western Shows A !
Next Season; 7 More on
be seen on the networks an wil ssasan.
take into account the numerous Westem e

the process of being sold and may yet
neal srason:

Network Westerns iy ndieated W ey
o, I

im Bowie Adventures fventnres of L

cyenne Adventures of
Broken Arow Annie Oakh
The Califomians e Eagle
Cunsmake 11
Colt 45

Have Gun Will Travel

Lone Ranger

Vuaverivk

Restless Gun

Sugarfoot

Ta?:! of Texas Rangers
Tombstone

I rackdown

Wagon Train

W 'l"ﬁi Faigo

Waegtt Ewrp
Zane Grev

Theuter

Upceming Syndicated
and Weslems

Boots and Saddles
Famous Outlaws and Sheridfs

weeks, 85 000 0080 Steve

o Allen and Pharmacraft, one-third,

“Life of Riley™ and Lever, allernale

(CBS Filling Up
lts Days; Sells

| problems with the sale of about
| seven  quarter howrs in the last
|woek. New husiness includes &
shine Biscuit, two quarter hours
L irom the Athmts Sules Corpora-
tion, allermate guarter hour from
Purex, and an  allemate quarter
hour [rom the Wine Corporation

T I NEG Se
Colgate Sets | For Drackett
‘Man’ on NBC .waf s

MNEW YORK—Colgale has se- | other
lected MCM-TV's “Thin Man™ to
carry the bull in its Friday night
0:.30.-10 slot on NBC-TV. Interest-
ing part of the deal is said to he
that Calgate can ewrn up to $10,-
000 on the property when it goes
it reruns. Below that Dhigare ot
will share 50 per cent of the recun
profits. Package will cost $41.000
per half hour.

—
|
|

for Windex,
household  products,

ter-hours and two

tal cost is $600,000,
Drackett will have

and Groom.” alternate Fridays

“The Price Is

“Today.”
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VEW YORK—Drackett Com-
Twinkle and
has
bought five altemate week quar
articipations in

a 13-week deal with NE STV, To-

alternale
Wednesdays and Fridays of "B;iﬁ
Right” and “Tt Could
Be You,” and two participations in

of America from Mogen David, In
addition, Cerber Baby Products
has added a quarter hour of day-
ime Lo its commitment, which in-
cludes a quarter hour on the web.

The Sunshine buy includes two
alternme quarter hours of Garry
Moore and one of “Our Miss
Brooks.” General Mills too has or-
dered two alternate quarter hours
of Moare, and Purex has bought
“Our Miss Brooks.” "You the P“ 7
is the Wine Corporation ve 1i-.:rr.
Altemate quarter hours of "Jury,”
“Hotel Cosmopolitan,” “Brooks,”
and “Edge of Night” were bought
by Atlantis. The Gerber Step-up
inclodes alternate weeks of "Our
Miss Brooks” and a daytimer as
et undesignated. CBS is anly of-
ering Moore in quarter hour seg-
ments which can be split mto
alternates if desired.

Sweets to Sponsor
‘Rangers’ Segment

NEW YORK — Sweets Com-
pany of America has bought al-
termate weeks of “Tales of the
exas Rangers™ for the fall oo

BC-TV, day T: 308 p
o PR

-

“Father Knows Best”™ |

!CBS Builds

Yurlrr hour and & half [rom Sun- |

| ment. He will add Bob

wals | el here |
er Saturday daytime dur- w WBLE-TV, ¥
ing the past season, ~[Fufeilly ' outlet 1 Jarksbu
Sweels v w buying a|W. Vi, were annaunced, |
healthy ol Satuw VBC-alfiliated statian
thme on o for the fall. October 3.~
i " =J1 W - ':Hl_l“'_;_\:g Y i':',-,_. o -,

Rov Rogers
The Last Marshal
Twentyv-Six Men

Kaiser Sets Suli'duy;_%}:'-
Slot for ‘Maverick”

CEW YORK — Kaiser Alumi-|half dozen other shows'
pn will sponsor ".‘lli'lﬂi:k.-lw for Kaiser. o
o

. k
-

k
ar .

| Wamer Bros. adult Westem, on With the fin ._.;, ;
| Sunday  wights over ABC-TV for | deal . Kl

13 weeks this fall, The advertiser worked
has reserved the 7:30-9 pom. time ﬂli
stiartingg January 1, in wihich “Mav- | be ready b
etk may continue or any af &

v
Fa
] 4

g gt
ture Tilms, B

Sales Staff

NEW YORK—CBS-TV is build-
ing up its network sales staff. The |
web s shilting Frank Smith, assist-
ant head of sales development,
into sales s an account executive.
Also adied to sales has been Bill
Vartin, with another sales evecu-
tive yel to join its staflt. The
pl.*m is to intensify coverage of

pgencies,
will con-

Fdward Hidl_.t'ﬂh!ﬂ e s
tinwe to head up sa 0
Philpot

and Bill Ashley 1o his staff.

Jolly Joyce Goes
Radio-TV-Films

PHILADELFHIA — A
televinion - films
istinet unit

been set up as a o

the first tiime by mwﬁln,

Theatgical  Agenc

here and in New York City

Kozak, who had been w

William Muoiris office for the T

mnn. covnes ﬁ;n to .thndh |
tient, 'Y $

York branch., |

DU
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Friendly Group Holds '_
Personnel Meetind
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v et Elgnrr;r to star in & mu-
vork affiliates {185, Loursday 10-10:30 pm. slot on

i .____;-- - m.“' ¥
Max Fuactor is negotiating with

7 L
N TE—

. '. 'HW Lee for its Saturday 9-9:30 today (1), bs in the recently-issued | praise” of Committee Chairmun

ends that slot on .ﬂ,g- same web which it House Anbitrust Subcommittee re. |Magnuson (D., Wash.). ranking

es corree .ﬂﬂ' llllr!:._mﬂl_l:hu;?erﬁuld. The latter | port. The Senate Commerce Com. |GOP  member Bricker (Oliio), |

s e

sluntanly, | Y 14 1 ! oydle, endorsement to the report and | e Chairman John O, Pastore (D).,

: . : hm The idea would be to combine recommendations of specinl hear- | K. L), among others, was sent 1o

v film tion, it |Martin with Lee so as to ease the |in2s counsel Kenneth Cox, pending | the FCC and to Justice Depart-

e Y Eﬂm“f“ thl:lﬂ halith pﬂrfﬂll';nm by |further data from FCC network |ment. Magnuson wants the Com.

ey T g them alternate. Factor is|study and Justice Department’s in. | Mission’s views on the Cox report

| : ihe' . ﬁ? t_ﬁ:ﬂ !'nhhi::mt on "T“hlﬁseﬂf“’};lt; vestigation of networking. Il;lﬁ I!:“'I mths after lhf nur;p[etiuu

[ ; = ' umimner acemen b : SO 0 A8 own network study, now
s S show, a2 al Sutordey ight |, 0P8 e and sty prac 06 FCC own petvoy

but Chesterfield wont go
along.

Other female singers with their
own network showcases are Dinah
turh: Shore, Cisele MacKenzie and Patti
to ‘normal competition “do  not | Page.

[ S CBS Readies

Bellamy to Make _
Tycoon Series |Science Show
i iy In "Conquest’

NEW YORK =
- nelwork is prep
- Ralph '
| NEW YORK—CBS-TV has put
ther a strong entry in the field
o “Cmﬂ:mncem_ prﬁlgmmr;‘ﬂng, Til]eld=
' big business. A aqu with six Liour specials
Tt - |to be readied for nﬂtsempri the
e e show will consist of u science news-
Y e reel whi ill give the newest
*, ﬂ!@'ﬂ{lm_eut: in capsule form in
the field, two maj

0 major science fea-

pendent syndicator has no such

potentially presold customers.” Cox
mm-ludu“m&t o

e ] {
R T T

tures relating recent achievements,
Amusaman! Indesins Loning Nowrwesty an vard gmh_gﬂ 2 young scien.
M by W. H Doralden | i5t, and a orin te
. / I'm e Mrtrey ory £ a veleran
Py U - No host has been selected. but
i *  |nmames such as Charles Cnlim“
W Erana ey PR Thomas Jr, Clifton Fadiman and
S T =S e 2 | sidered. mwwﬂlmmp
St fm g : ,!MEHDE“‘E CBS news staff, in-
. Musc-Radis Eanor A . | cluding Doug Edwards, Bob Trout,
5 [ Swuart Town
....... ai | Sen Eﬂﬂé probably be
e C on sunday ﬂhﬂ!‘l!ﬂﬂrﬂi
fansecs and fand spell “Seven Lively A" i the
LS. Lithieterd br. . Music-Radka Div,, N2 [s0ld. It b Jeodhiced with the
3 :'_',H.. ::'—r' ;r:._.:ir::.t_ -_l.:.:.-.-!ilil-"‘_r an h ; ;
hila. .. Wt Coast 57l e ook a v of

s
i

e

~ |NO RECOMMENDATIONS YET

- Option Time and Must-Buy
Blasted in Senate Report

- | 13-week cyole is over and having

dramatic films, are two items ear-
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By MILDRED HALL

ming competition and program-
ming variety to the public get the
same drubbing in the staff report
on the Senate TV hearings, out

the 100-page memo, with recom-
mendations that Justice Depart-
ment continue studying the “per
se” antitrust as
alfenders. FCC is advised to look
toward curtailing option time thry
an amendment to the chain broad-
cast rules. It is asked to substitute
a “minimum dollar” buy for adver-
tisers, with free choice to repluce
arbitrary station line-up required
by networks' must-buy practice.

Further Study

Fuuihle_ tiz in of net time and
programming sales is “not con-

further study by Justice and the
FCC, the Cox report concludes.

WASHINGTON — Network
practices  that reslrict program-

ts of these main |

clusively proven,” but in need of |

The same goes for complaints at
hearings that nets had power to
force participation in independent
programming, and even to buy the
program producing concern or si-
phon off its “top personnel,”

The: Cox report, which had the |

Magouson wants Justice Depart-
ment views on the Cox recommen-
ditions “at an early date.” In Jan
uary, the Commerce Comnittee
Chairman gavs he [‘I-'[.ill-'. o review

reports avuiluble, ecven including
the 1954 Plotkin and Jones reports, |

‘Effect of webs' |

The Cox rundown does not ad- |
vise the Commiltee to write any |
corrective |1*£,T,|h!.11iun, pending com |
pletion of all studies of networking
It does point out that saomething
needs to be done to stemn the grony-
g dominanee of the nels. The
three majm nets, “in effect, deter-

ABC Sets

NEW YORK — ABC-TV has
lined up a number of January
starts in an attempt to euse the
annual J-An-uum of dozens of new
shows debuting within a Few Ffall
weeks. Web  programmers feel
they have a double plus in delsy-
ing some premieres till the first

better planned, longer thought-
out perties  ready  to replace
possible cancellations.
“Mystery Street,” the M-C-M
ir-long series, and Van John-
son’s “Amazing Stories,” half-hour

matked for Janu

“Tin Saﬂl-}'." *Amazon

Pun

ABC FLEXIBILITY

e R

PR | ————— : :
BELRD | ‘Sponsors Pin-Point
% | Via Local Cut-Ins

48

of types of cut-ing as an induce-
ment to multi-product - advertisers,
| signing one
{search show

dog food and powdered milk, three
| of the spmlmlg:u products, required

| entirely  different
3 | The smartest answer, the web felt,
_;Immmﬁtﬁmb

onsor after web re
that instant coffee,

station line-ups.
ins.

i
B

-

Starts to Duck Jam

1

January

| Trader,” “Publicity Girl™ and other
| shows which have just reached the
pilot stage are also marked for

post-Christmas debuts, with more
time for production and selling.
At the same time, several ﬁm_.'[jrn{-
half-bour strips will join whatever
afternoon sl?mw_t have been
lavnched in September. |

The web has asked Tallulah |
Bankhead to act and host a live
drama show, agnin with Kaiser mi
mind, the January premiere Hiting
in with ber commitments. !

“It's time someone hroke out of |

premieres hug Octobe: 1"

time for polishing, and uleers.”

Insurance Firm
labs "Omnibus’

NEW YORK — Two insurance
5purwur5+ ane a new nebwork |_;Iu'*||l
moved onto NBC-TV next  fall
Connecticut . Ceneral Tonsurance
thru Cunniugham & Walsh picked |
up the third quartes of “Omnilus,”

TV PROCRAMMING

and evaludte the whole teles ision | “howuses of r
picture un the basis of all data and | Evidence at hearings shows them

‘mine  what the
| watches,” the report says,

In addition tn]h;unmeriu;.; a2l net
practices, the Cox report questions
whether the nets haven't "excseded
their needs” in ownership of sta-
tions in the country’s top markets,
It also feels net exercise too much
program  control” thrn affiliates,
and recommends that terms of Tiets
affiliation contracts be made puly-
lic by the FCC. It asks why FCC
should not have nets under the
same licensing arrangements, in the
public interests, as stations have.
It breaks down some of the net
claims of extensive public service
programming, and scolds them for
not doing enough in the area of
religion, education, discussion of
niational and local events.

‘Not Essential’

Cox takes particular pains to
| counteract net arcuments that the
tramework of option time and
must-buy are “essential™ to their
operation. Networks are not
ards,” the report states,

entire  nation

to be substantinl and successful.
The “valuable partmership” be-
tween nefs and affiliates, extolled
at hearings, would assure a sound
basis for national net programming,
without need for restriotive prac-
tices like option time and nwst-
buy, the report cliuims,

On network production of pro-
grams, the report gives a positive
side: “It is in the public interest
for networks to prugm:f a limited
amount” of commercial program-
ming, along with public servies
types. “There may be new, experi-
mental tvpes of programmine that
no one else can develop.” All this
15 true only as long as nets don't
tavor their own programs above
independent products, regardless of
quality, the report says.

Await Conclusion

The question of divestiture of

net-prodoced programming would
{Continued on page 25)

Seek Curb on
‘National’ TV

WASHINCTON—Netwark pro-
gramming may be of “high qual-
ity, " bul it is “tailored to national
tastes and carrying the advertisin
messoges of national sponsors
This 15 not, and should not be, the

the strait jacket which demands all | total function of American televi.
an ABC | sion, is the conclusion of the Cox
exee expliins, “Such coincidence [report on the Senate Commerce
brings a higher rate of failure, lest | Committee hearings on netwack
practices,

The report would like 6 500

competitive saleguards  set ap o
keep the door open to. local fnter-
rsts, local sponsovs, und loeal pro-
gramming—not only in independent
stations, but in net atfiliate stations,

O,

Cox Report Asks
'Ban on Web Use
Of Station Time

WASHINGTON—The desire of

i
next season on NBC. These two

mhbnglﬂximq;éh

are
| clude

Sunday afternoons, 4-5:30. Two
other quarters have already been
sold to Aluminum and the Union
Carbide & Carbon Corporation.

The Lumberman’s Mutual Casu-
bought the guarter hour Sat-

ternoon  Football Score-
following the NCAA games

list of in-
have an

network TV,
%&L John m

iz%%

uuuuuu

soaq,

of Omaha and, next sea-

net affiliates to maintain “friendly
relations” with the nets may have
led them into giving up tod much
non-optioned time to net pro-
ramming. The claiim was made
ﬁuring Senate Commerce Commit-
ork practi

tee hearings on netw oes
by Counsel

last year, Staff report
Cox, released today, su that
the FCC * ely forbid or

completely
sharply limit™ t{':i i B nuﬁ
;ﬁmpﬁ 10T ﬂu!;%“l

Allstate.
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City Locale,
New Faces

: NEW YORK—Next season the

Phil Silvers Show will eoncentrate
on moving out of the Army camp
and onto various civilian locales,
mainly in cities. Next season's third
show will be set in New York and
Tﬂ[ﬂkl.. Kans., while the fourth
goes to Detroit.

Also upcoming is a trip to Ew
rope, where both new faces and
new Jocales will be included. The
new faces theme will also be ac-
cented whenever possible so as to
find mew foils for Silvers’ talents.
Silvers and the new production
team headed by Ed Montagne are
out to better his record during the
past several seasons. The comedian
does not dismiss the contribution of
Nat Hiken, who has retired, but
feels that his new production com-
bination can keep the program’s
quality as high.

The first seven scripls bave ak |
lrml'r been wrilten JJIIE p;mhu-lum
starty here July 8

Doerfer fo
Chair FCC

WASHINGTON—FCC Chair-
man Ceorge McConnaughey offi-
cially retired from the agency at|
the end of his term, June 30, 1957. |
Comr. John C. Doerfer has been
report the White House r|.||-,«\'-I
for the chairmanship. Doerfer, a
jlhh-\-ﬂlt’lﬂ' “t"[h‘rhhi an, WwWas for-
merly chairman of the Wisconsin
Public Service Commission, and
has been with the FOU since 1953,

No official candidate for the |
vacancy on the commisson has |
been named. Ceorge R. Perrine, |
chairman of the [llinois Commerce
Commission s 'IT'TI']TH"[I to have
the backing of Sen. Everett Dirk-
sen (R . 1), Othiers na ned in the
mmning include Ceorge 5. Smith, |
Washington broadeast  attomey;
Warren Baker, FCC general coun-
sel, and Mary Jane Morris, secye- |

tary to the FCC,

In an exchange ol letters rrvl
Jeased by the White House Last |
week (26), McConnaughey said he |
was retiring because of “personal
considerations.” The President sald
McConnaughey had  rendered
*able and distinguished u"nn:fuk

NBC to Appoint
Knode as Veepee

|

NEW YORK—Tom Knode will
be mamed vice-president, station
relations, at tha July 12 NBC-TV
board of dwectors mecting. A re-
pent acquisition to the department,
Knode will report to Hamry Bao-
nister, vice-president fn charge of
station relations.

Knode at one time was a fop
executive in the network’s station
relations ment, but left do

thé Edward Petry Company,
which he recently rosigned.

WFIL, WRCYV Join
To Build Tower

PHILADELPHIA — WFIL-TV
and WRCV-TV lere have hegun
construction of a 1,000-foot joint
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pir minite of commercial time, Thess flgures renft from
gndding wach show's mel commietiomabile Lime pnd tafent couty
by te momber of allscated commercial mipies, &nd than by
ihy tolad nueber of  homeds, mep, wampas snd chlldrea under
16 reached @uring the leat rating perfod, =2 delermined By
American . Research  Bosesd.  Altsal Ltime
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" Sees Stations

Loyal to Webs

WASHINGTON — If net time
pptions are reduced, to allow indie
programmers and regional and In-
cal advertisers some prime time,
seems certuin the networks will bﬂ
wage | able to hold their own,” is eonclu-
sion of staff report on hetworlk
practices for the Senate Commerce
Committee, Even without option
time, net clearances  “wonl
.r.'-.:m*ri" by affiliate lovalty to
valuable network partnership.”
“The network programs would

alhor

T L .mmw..&-'.mﬁwm e

in all likelihood still be the hlg'hﬂ.t
rated and most talked abont and

1. DISNEYLAND 'Derby. Switt, Amer. Dairy, Amer. Motary, ABC). S1.71
$ CIRCUS BOY (Reymolds Metal, NBC, L o N vy therefore extremely valuable in
3 LAWRENCE WELK (Dodge. ABC) ... ... csscesrasnssssasns LIS providing attractive adjacencies for
4 1 LOVE LUCY (P&G, General Foods, CHS) Lo el national spot sales” aecording to
E DECEMBER BRIDE (Genceral Foods, CTB5I. ... cossesescsssnns 121 . 1]“"-"1.' I]F-]rlnﬁ‘i ':.nu“-qt-.] hfmth
& LASSIE (Campbell, CBS) ... .... T g S P LT 1.5% Cox:
7 CHEYENNE (G, E. Cheschrough-Ponds, lu'.{. ............. Ly
R LONE RANGER (Swilt. General Milla, ARLC) A b An B R B 5 |
9. WYATT EARP (P&G. Genersl Mills, ABC) -...o..ooen.seeess 204 fc I ’ l AB
10, ROBIN HOODD (Wildroor, lohmson & Jobhnson, CTHS5). .. LA D t 5
IiL FERRY COMOD (RCA, Sunbeam, Gold Secal, Sperry Green >

Siamm, Mourema, Kimberly-Clark, NBCH A T

BROKEN ARROW (G, E. Miles Lab, ABC) LSt s iy 200 BeSt BEt for

RIN-TIN-TIN (Nutional Biscuit, ABCY ..... .
GUNSMOEF (Liggcii & Myen, Sperry Hand, H‘n
L. 5, STEEL BOUR (L. § 5Seel, Revion, CHB%)
BOBR CUMMINGS Colgaie R, J. Roynolds, CBY)

R=RT

ED SULLIVAN (Lmdcoin-Mercury, CBY .
NAVY LOG (U. § Rubber, ARC)

THE BUCCANEERS \5ylvania, CBY)

JIM BOWIE iAmer Chicle, Chetchrounh-Ponda,
OH! SUSANNA (Neswe, Helene Curnip, CBS)

ROY ROGERS (UGeneral Foods, SNBCH, ...

I'VE GOT A SECRET (R. J. Reynolds, THS)
OFZIE & HARRIET iFasimen Kodak, ABLC)
WELK'S TOF TUNES (Dodge. ABRL)

FHIL SILVERS (PAG, R. J. Ecynolds, THY)

iF. THEATER (General Blecine, CHS) R
SCHLITE MAYHBOUSE {Schlite, CBS).....c..
JACKIE GLEAMON (P Lornllard, CHS)

ON I'RIAL (Campbell, Lever, MBCH, ... o000
DANNY THOMAS (Armour, kimberly Clork, AL
KRAFI THEATER Sairnal [airy, N80

YOU ARE THERE (Prodemiiai, CHS)

TP T T T T T P

Beh

FANE GREY (Ford, Grooral Foods, TBS) .......

FATHER KNOWS BEST (Scoin, NBL)} ..occeeis

OZARK JUBILEE i(Amer. Chicle, Williamson Dickie, ABC)...
PFEDPLE ARE FUNNY (Tom, B, J Resublds, NBC). ... coucus

RED SKELTON (Pet, 5. C Jobhseon, CHS). .

DRAGNET (5chick, Ligectl & Myers, NBC). ...

............

WELLS FARGOD (CGieneral Foogs, American Tobaceo, NBL) .00

.0

35 |"3-Play’ Seg

L L

i:. NEW YORK — Colgate-Palm-
“_: olive hus dropped plans to join

ABC)......

4m 45" on

FLAYHODUSE # (Philip Worme, Amer, Gaons, Hrl'-ml \1 €I, { H‘ii. i
STEVE ALLEN (Gresbwund, Polarold, Drackett, Bulova, NBC)..

Campbell Soups
4,80 10:30 P11

in  Friday 10-
sponsorship of “Colt
ABC-TV next season.
484 |Campbell has alternate weeks of
408 the Westemn, u!m:h is now the

. 410 et nossibility for the web's “triple

any | play” sales offer.

a1t The latter, which will include
.. 427 alternate half-hours of “Sugarfoot™
,,,,,,,,,,, .4 and “Jim Bowie,” is a plan afford-
::: ing three advertisers one-minute
i kia spots in three properties, positions
B W T revolving,. “Bowie™ and “Sugar-
. 4,59 toot ™ both bave American Chicla
........ :;: as alternate-week buver.
e X :
oot | Sterling Seeking
-]

== | To Sell Version

). WEST PHOINT STORY (Genern! Foods, ©TR% e R P S - 25 .

& M. ADAMS & EVE (Colgaie, B ), Reynolds, CH%. . : — .t Of B M

df, JACK BEMNMY iAmer. Tobacco, CHSI . aues S Ig ﬂment

ds, CROSSROADS (Generul Mosoms, ABC) - Ry k] | i . 3

&7, NAME THAT TUNE (Kellogy, Amer, Home Prod . CBS) . ;:E NEW YORK — Sterling TV Is
48. CONFLICT (G.E., Chewbrough:Pongs, ARC) R L rvinm 1l ; arter- ! 3
& 364000 QUESTION (Revion CHS) .87 trying to sell a quarter-hour ablire

5L CLIMAX (Chrysler, CBS) .

51 LIFE DF RILEY {(Cull, NRC)H .. o

3 THE MILLIONAIRE (Colgate, CRS5). . :
5. HIT FARADE 1Amci. Tohacbo, Waingrs l;*nhr'i
S5 PANIC (Liggett & Myeny, Sales Bullders, NBU)
55 S5IR LANCELIFY [lever, Amer, Home Frod., NEC)
17 YOU RET YOLU'R LIFE (Tonl, De Soip-Mymouih
3. AURNS & ALLEN (Goodrich, Camation, CHS)
2% THE LINELF iP&G, Brosn & Wlllamson, CHS)
60, SERGEANT PRESTON (Duuker, CBS).

8L LORETTA YDUNCG (PAG, NHCY........

0. ALFRED HITCHCOCK 1Brivol-Myers, €051, ......

L .
ve i? Spoarts,
. 025 programming after or before the

ML), csann

: & N menl

588 viated version of “The Big Mo-
to other sponsors for use
598 lafter its half-hour series winds up
this suTmmer. Titled “"Time in for
the property is ticketed for

network foothall games this fall.
sas |Sterling, of course, has high hopes

... ss6 |that it will find a fall sponsor in-
— terested  in

“The Big Moment,”

#L. TO TELL ITHE TRUTH (Pharmaceuticali. CHS). ..civuvuicen... 699 too

&) JANE WYMAN (PAG, NBCH, ...oovovvivenniinninnns . 7.0 -

). TREASURE HUNT «Mogen David, ABCH. .. ....ccvivescinass Tod

45, BEAT THE CLOCK (Hase! Biahop, CBSI .....oc.vuvsnssssnnas 7.40 5 d

# GODFREY'S TALENT SCOUTS (Lever, Tonl, CBSy. ........... 7.49 Heuvy Spot ke

&7. SRD PLAYHOUSE (Helene Curils. Amer. Home Prod, CHY).... 7.54

M CAVALCADE DF SPORTS (Moml, Gillebie, NMBCH. oo ceiains .o 1.8 Set by BuurIOIs

. AMATELUR HOUR (Pharmaceuticaly, ABC). ,...... S pan e sans Totl

70. BOLD JOURNEY (Baliton, ABO), ... ... ccpescescreciboncans 199 NEW YORK — Bourjois, Ine.,
Tlr *lrm* Hm'. Imm“l““m 'Eﬂ'... HHL-. jaesAEER SRR RS R l""

7. THIS IS YOUR LIFE (PAG, NBC). ... ......

T3 PEOPLE'S CHOICE (Borden, PRG, NBO)..

T4 MASQUERADE PARTY [Aswoc Products, F.ui .l hll'-.m.l "’"uB[.J

75 YOU ASKED FOR 11 (Bemt Foods, ABCY. .,

76. MR, BROADWAY (Swift, NBCY. .. ...cve couers
T NAYY LOG (U, S Rubber, Amer, Tobacco, ABC)H,
Th. BIG STORY (Ralston, Amei, lobdcco, NBC), ......
™ GODYEAR PLAYHOUSE (Goodyear, NROCY ...
). WIDE WIDE WOHRLD (General Mobom, SBCH ..
Bl LUX YIDED IMEATER iLever, NBC).....coiicsnns
‘BL STUDMD ONE (Westingbiwize, CBS). .. ...c..cnvn--

B3, WEDNESDAY NIGHT FIGHTS (Mconen, Pabst, ABC).....

.............
RS
AR L |

TIIE AR R E L

‘84, MARGE & GOWER CHAMPION (Amer Tobaccs, CBS)......

BS. $64.000 CHALLENGE (Revion P. Lorillard, CHS)....... |:.:‘1 SEN A TE REPOR T

Bé, TELEPHONE TIME (Bell, ADC). ......coueviicss
87, TWENTY-ONE (Pharmaceuticals, NBC),.
-' m“ n’ “m l'rhw‘lﬂ] fﬂsi- EEaRpA@FREE RS
#. GIANT STEP (General Mills, CBS), ...... phasshes

TLETI T

. CIRCLE THEATER {(Arsmstrong, Kaber, NBOY .,

L ARTHUR MURRAY (Speidel, Porex, NHC). .. ..
1. FERSON TO PERSON fﬁm‘u:u Oll, Time, CH5),
81 CIRCUS IIME {(Hnriz, ABC),.

4. KAISER HOUR (Kalwer, Armatrong,
7. WIRE SERVICE (Mulcr, R ). Reynolds, ARC)..

M. WHAT'S MY LINE? (Helene Curiis, Sperry Rand, {'I'i-l-.......l.'l-.-ll
S Cox notes that when a viewer

#%, RED BARBER (State Farm tne, NBCh......o ...

T T ITLELER

SL FORD THEATER (Ford ABCL . ........sccesrssnsssessssnness |28
#5 BENGAL LANCERS (Gen. Foods, NBC)..,.eeelessesssnsasss 1286
e SRR SRR T T

----- LR L R

Adsdadsiasnsals
gEEEEEE AR

YT T TT R E RS

T T TR

1. ARTHUR GODFREY (Bristod-Myers, Kellogg, Amer, Homs

h"‘lm mlir--....p.1-q....'..

EEaETE .

Tobacco rm-mm
R

Bpaa @i i@ e ®E

miay be mafde of them
New York 36, N. Y.

Spnnm. Cigarette-

Sponsors,

« 19

say |has bought its heaviest schedule
~#ss |of spots to date for Eveéning in
K.6d Paris perfume, concentrated m

» AT4 the three weeks before Christmas.

::: Arlene Francis will do the day-

w16 |pime spots on NBC-TV, with one-
026 |minute films feuturing Natalis
sss |Core, fashion headed for

956 |nighttime spots in 111 eities,

10.45

1w |RIBS STANTON

BT - WASHINGTON — CBS
e S W President Frank Stunton’s
A SR AT A R staternent during Senate Come
#essavsanss nn merce TV hearings last vear,

that the “public is monitor-in-

chief” of net progrmming,
1Ll takes a ribbing in of
Counsel Cox, released today.

comparison test of a Sereen
iy Gemy’ pilot of “Yau Can't
Tuke It With ¥ou,” and CBS’
own. " Joe and hinbel WH[ln'l-
Egsdm uHI Hﬂ
ht!t‘d‘the committes tl'l
Emm couldn’t .br.liutl hl.

popularity contest.”

l P

Drug

[ ——


www.americanradiohistory.com

TV PROCRAMMING

Nielsen Gives NBC
Edge for Daytime

NEW YORKE—NBC-TV is using | average of 342 for the hour com-
the latest Niclsens to crow loud |bination of “The Big Payoff™ and
and long about its daytime rating|Bob Crosby. And the favorable
--pm:mcr over CBS-TV network | NBC share-of-andience re-
Nielsens from May 26 thru June 5 |peats itself except for 10-11 am
f“ NBC an 11 per cent advantage | now jed by “Home,”™ which is

1-1 pm. over CBS, and a 16 per
cent gain over the same web 2:30- rating for the whole day is, how- | v
5  CBS, however, has pointed out
in the past that NBC's morming ral-
ingy are not reflective of the tme TrE)‘I ﬂnd Kuiser

picture, since they do pot include -
the 10-11 a.m. hour. Confer on Series

fence standings NBC's “Price Is| ABC-TV chiel, has been conferring |

|Hazel Bi

to he sxed NBC's average audience | Wyman, Thursday 10:30-11

ided sufficient stations
ever, 1.1 to CBS' 8.4 'be clrared—and alternate
l“l"almhmw.' Fridays 9-9:30 pm.

business was in error. The story
reported that Doyle, Dane & Bem-
bach was losing thess hillings.

Instead Cuild, Bascom & Bon-
fighh will handle Sof-Set and Dri-
Mist, but the counetic division of
Max Factor will continue to be
ruclisively repreented by Doyle

‘Guy Mitchell Seg
On the important share-of-audi | HONOLULU —— Ollie Treyz, 0“ BlﬂCk Ut ABC

r | here with Henry |. Kaiser on co- NEW YORK — ABC-TV is!show's success keying a Bevion re-

| Dane, Bembach, -,
| * ok RCAA natioe

Hr;l.l" hit a 451 to 38.0 of Arthu
Codfrey’s last half hour, “Truth or
Consequences” a 50.8 to “Strike It
Rich™ 38.0 on CBS. In the alter-
noon NBC's “Matinee™ averaped 4

_mmmy-ﬁm. The S-minute serws
39 2 share agamst the inal web's would debut next spring.

production plans for & lilmed dra- | seeking & Christmas advertiser for | newal. The necessity of Mitehell | ot with i“ .
matic series 1o be made in the | seven aliemate weeks of its Caoy ':h.-lunn to score fast was set by the | and Bristol-M
lattexr’s Hawaii studios now under Mitchell show this fall. Revion i:[ﬂllnﬁrfi recent decizion to undes- tere. m & L

has committed itself only for cight | take the Walter Winchell drama IW' ard ag
telecasts of 8 15-week cycle, the 'series on the same web.

bomes. (NBC)

CHANNEL 3, CLEVELAND

IN CLEVELAND, EYW.TYV,
Channel 3, Northern Ohioc's new
Sight and Sound delivers America’s
th TV market, 1,200,000 TV

et (T

America’s 6th, 7th, 8th and 9th markets

— |M-M-P Plo

k .-

o

&
-

L]
_
¥

_WBC television delivers them all! -

Boston. Pittsburgh, Cleveland, San Francisco . . . in every one of these key
cities. the WBC television stalion covers more than & million TV bomes.
So Lo reach these big audiences, for big sales action, put your spot campaigns
io work where they’ll do the biggest job—aon the WBC stations.

To plan that campaign, check availabilities direct with the stations. Or
call A. W. “Bink” Dannenbaum, WBC VP-Sales, at MUW Hill 7-0808

in New York.

No selling program is complete without the WBC TV stations
WESTINGHOUSE BROADCASTING COMPANY, INC.

FAD O DOETOM. WEI+WERBIA PITTERURGH, = "= 4 CLEVELAND, =7
FORT WATHE wOWDo. CHICAGD, wWikD PONTLAND, = LK

Tl EVIEION BOSTOM, WEI-TV. MITTESURGH, mOrA Ty,
CLEVELAND, ©¥W TV BAN FRASNCISLO. L

YisD ei=epnewTEE BV A u Bapes BALCE

EME sgragsrsTel 87 Tug Mavl Asgwcy, IsC
Aii oTEre WIEBC §TATIOWE arracsCNTER BY Prriad Gerns WeSLaanD Twl,

CHANNEL 4, BOSTON

IN BOSTON, WBZ-TV, Chan-
nel 4, New England’s st TV
station delivers America’s 6th
TV market, 1,400,000 TV

%

Im

IN SAN FRANCISCO, KPIX,
Channel 5, Northern California’s
pioneer TV station delivers
America’s 9th TV market, 1,100,000
TV bomes. (CBS)
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]. “]AC " O'IMAR-A

& Herclmﬂdi‘ing

pertising

We're p[@ed for you, and for ourselves, too, because your award-winning entries—
as judged by advertiser and advertising executives who represent tv expenditures in
excess of a quarter of a billion—were built around ABC Film Syndication Shows.

When a show lends itself well to promotion, publicity and exploitation, it offers
stations and advertisers a plus-value that’s bound to deliver extra audience
and extra sales,

That factor is part and parcel of all ABC Film Syndication Shows—another
- of the reasons why it pays to check first with...

" ABC FILM SYNDICATION, Inc.

A Immwar. New York City » LAckawanna 4-5050
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IN MAKING FOR FOUR MONTH
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'‘Barter Network’ Launched

By NTA

By CHARLES SINCLAIR |

NEW YORK—A "barter nel-
work,” involving up to 54,1H!{],1Hlﬂi
in gross station bime on nearly. 150
outlets for a  starter, is being|
Yaunched by National Telelilm .‘n-i
sociates in the form of a new sub- |
sidiary company headed by NTA's
Hollvwood sales chief, Vice-Presi
dent Ed Gray.

First custamer for the new NTA
offshoot is already in  sight
New York's merchandising-con- |
scions Grey Agency, on behalf ol
Exquisite Form bras. Actual nel
warth of the time which is cur
rently  being  packaged lor  Ex-
quisite Form in one ol the biggest |
barter deals vet is reportedly over |
i: hll"nlll—r-'-- i | tho the TPOts rep
resent an averagy of 20
peT cenl off the stations rate ardl
prices

Swrs PIng deal, which re presenls
s three-pronged task force of NTA
'[:H'“‘_l. A gency and Exgguisile Faorm,
with Dick Rosenblatt's Time Mer
chants, Inc., acting a catalvst and
aidvisar, has been in quiet prepara.
tion for over four mouths. Spear
heading the .;H.[l"rh‘.l'\. Erou lias
Iiil"!"ll veleran "1.] “ll"r'!n]f'l with
'I"'-_I‘.'.'i l’:lil Larey ..'IIIl! ]-'1..|1|n|r|-
Form's Irwin Roseman, ad man
ARgrT, i"llllii'llll"l'tj."" the |||n'-_' L)
iInE T in the Formation ol t e

4.:!|1|'1'||||r

L |

I'-hu-!'nr LiTneE o rly

New Sales Foree

Contact with the 100 w0 150
stations projected for the “barter
network™ will be handled by M TA
bt not thm  ils ordinarv  sales
i ]'|,J|il|+ !1-. "4_1. eamny 4% A |{||. T TH™%
!.I"":IIH'H_ EXTeETIETH i :T in i ahan

operalion, are b Ing hired to report
to ey
fMicts with NTA's
packages and syndicats d drals, the

i 1:'1| i leEalure

I""'-IIF." 1:'-1“"”'[ i ol roang o he

lown over the barter M raliliwns
HI:HH”'.‘ are "lul]. {0 i'r- -'.'1.1||.:l_'_'

“hittle reqistance to the NTA-Lrey

Exquisite Form deal, with the tar-
el quotas ot lined ey
.I'lﬂ't_'l]"\ m l|!'III”| IJII'.'ri'I-:'j' -nf sl alpng
llhﬂ !u!‘.ll volume |iF sl Time U..-H
on their wav o bty et

Reason for the f[ast station ac
ceptance, basically, is a double

h‘l.

Goldwyn Features
Stir Distributors

NEW YORK — The Samuel
Coldwyn feature hilms are getting
bot distributor interest. The pack-
age of 31 includes “Dead End,”
= A rrowsmith,” Cary Coopers “The
Westerner,” several Ronald Cole
man starrers, and Eddie Cantor
vehicles such as “Strike Me Pink.”
Pictures date from the late 1930

v

-. \
e, )
" ; an®
-.*. r

Ziv shows dom-
inate the syndi
cated scene in
Pulse Feb. '57
survey of Augusta,
Ga., audiences, A

Time after time . . . in city

ZIV TELEVISION, INC

II"“l"l-'l' today (July 1), Hitherto
miscel- {most of the blueprinting of the |

H—l’“l'..-lll'-l" uF -r|||'.:-'h:l'i M=

 Filty™ feature package in the past
' 15 davs, accordimg to NTAs Hu

| 20th-Fox package by WCBS-TV,
| New York, wit

i
| ]

With $4 Mil Deadl

appropriations, with print media
receiving usually a whopping 78

“You're not losing oul on n',-,II.ILIr']'H‘I' cent and TV in for ﬂ“'!l' 15
business because Exquisite Form is | per cent or less in & total ad budget
an advertiser who 15 r1|[u1'||ﬂ_1,' rlﬂ'l‘llll .'I!'I'Illllll ::! m““ﬂ". F:m“i!“l'-

barrelled pitch w hich

goes like 5
this.

active in TV and @s ||r-.u|'h-|l"nrlu is also not after morgioal
in print  media, Ordinarily, vou |time periods; the solt-goods Firm
wouldn't get this business, And |is said to be seeking Class “A" |

your station rep won't be hurt, |H and “C” slottings.
cince the kind of time we're seeking| The station time s being

- —
2 AR e S
: &L T, g -

aunches
"Harbor’ Sale

NEW YORK—Ziv will humch
its field syndication sales this week
on “Harbor Commund,” hall-hour
police adventure series, with a to-
tal of 75 murkets committed in ad-
vance regionai and local sales,

Miles Laboratories, lor -
Seltzer, has signed [ull-sponsorship
comtracts for the three major West-
et states, and is clearing such key
cities for fall starts as Los ﬁn#lﬂ,
San Francisco and San ' Diego,
with others in the works.

First sale on the series, scored

i« not the kind of cream avail- | swapped for a big roster of NTA

ability he likes to sell.” 1|||1|h which will be a misture ol
Bigger Budget several hundred” Teature filims—

Exquisite Form, on advice from | none of Wi Frevirh e

Crev that the deal would be de- | Performance™ movies—and a

livered. has however, already set [able library, some of it still to he

aside a “substantial television ap- |acquired, of half-hour syndicated

|'|r1:]ui-J|I|'nn,,h th.npq as much as | product.

80 per cent, for the 1957-1958| Time Merchants, Ine., who re-

r'"~rim'|—~.ﬂ lnr-i'ﬂrf whar celves fts commissions from the

'y I NTA offshoot, is said to have doue

h i intn

had been lumped undes |
lancous™ in the ] adjinsile Form ad "IFEUMI Il].ul..

EYES ‘CASEY JONES'

P&G New Entry
In Syndie Market

NEW

YORK == The biggest
Jo il l IV today, Procter &
L.amble getting rmeady to go
into syndlication on a majr basms
For litf Peanut Butter, a new |1u|-tl-

it s lookng al " Casey Jones,”
the S propernty,
about B0 markets

L anry |”r;- y
solidd to the Westinghouse stalions
Wl KTTV. Los Angeles, and
\W PFIX here, which means the ad

vertiser would buy the time on
those stations. The stations also
have an interest in the new rail
road seres, sance lfh'l."}' invested in
il

[ T |

Procter & GJ[II-I.}II“ ]I.‘.'L maide use
of syndicated programming mainly
on a scattered basis to lest new
products and to bulwark others ol
its line where they peedod added
support. Resulls are said to have
been satisfactory. Leo Bumett,

reens Gems il

has already been

the deal for the advertiser.

regional deal for Hamm Brewing,

“Premivre | 2 1)

“I_:is made up of sales to stations

Chicago, is the ageney handling | chamlising thra the solely spon-

early this spring, was a 55-market

w user of TV on a
lsasis. The rest of the advance deals
including WNAC-TV, Boston;
WTV], Miami; WOR-TV, New
York, and WHC-TV, the new VHF
i Pittsburgh.

Main uft-l target when the Ziv

ih rolls this week therefore will
| be regional buvers and stations in
the East, South and parts of the
Midwest, “Harbor Caommand”™ stars
Wendell Corey in his first tele-
' series role,

E‘Pure Oil Near
‘Big 10’ Deal

CHICACO—Sportlite, Inc, &
on the verge of setting a 19%-mar-
iLrt deal for the 13-week Him
serws, ~1957 Big Ten Football
Highlights® with Puwre Ol Co,
l'|1r+r|||.'f| the Leo Bumelt agency.
Markets are all in the Midwest,
where Sportlite has  distribution
rights for the series produced by
Sl IV, Inc., of Hollywood,

last vear, Pare Oil held a part
sponsorship of live Big Ten games,
Switch to lilm s I'ﬂ'lh‘:"‘l»l'd to be a
mive  linwards geater  sponsor
identilication and illlp!mﬂ[ﬂm-

u;urql p...n, L.J;Il".

NTA's "Big 30’
NEW YORK—Total of 23 sta- |
tions have signed for the “Big|

HOLLYWOOD—Wi
pec tecd 25 peT

amount of Hlm

old Coldman, sales director.
Sales drive kicked off in early
June with the purchase of the

ra

the four Storer | (The Billboard, June 24)
half dozea programs that h
'to find even one advertiser, man
roducers are ex

stabions In...1'|r1.1|g a group by so0n
alter .
The 50-title package is the third | p
20th-Fox feature group to go into |ust will
TV distribution Fll}lﬂ NTA. The h’f;[:f"‘t Flm]'llli-'tllm jam-
package is basically reruns, since | history,
3% of the titles have been playing
'the “Premiere Petformance” cir-
cuit. with 11 new titles added.

OUT OF TOP 1

SHOWS IN AUGUSTA, GA.

4
e

o\
o
i3

v
4 #1 MEN OF ANNAPOLIS. ... 385

§2 HIGHWAY PATROL ...,..343
#5 MAN CALLED X.........27.8

46 CISCOKID .. . .........268

48 DR.CHRISTIAN . ........ 253

| ¢9 BOSTON BLACKIE . ..... 233
i #12 MR. DISTRICT ATTORNEY 21.8 |

after city | = #15 | LED 3 LIVES. .. .. e

=

Hollywood Facing
Production Jam

th an ex-
cent increase in the [tern has made it a
procduction (The |and it is this di
' Billboard, June 17) and 16 shows | n
' still looking for altermate sponsors n
plut & | concem
ave yel
¥ | expecied
cting that Aug-
find Hollywood with the |sitvation regarding directors, cam-
up in jts | eramen, crews, etc., is

While the selling season, uip to
this time, has not appeared to be
'much “later” than most others, the

mowing alternate sponsorship pat-

lot ditterent;
flerence—the delay

getting h:||l+cr7rlll'ﬂ| shows
to production—that & cause for

No shortage of stage space is
1, with all majors now mak-
ing their [acilies available. The

'ent. Most of the unions have
it & practice to permit only a
increase  in their

number ol qualified

ductiop expansion, an 1
is that the six-day week has been
cut to five davs .

Producers generally are aware of
what to expect, but can do little

ite differ-

me b
yearly, and the additions in the [
has [allen far off the pace of pro- }

it

fall. Tt incln
—M“ Q -
Rogart and
“Moulin Rouge™
“Red River”™ with
"Night of the Hun
Mitchum. WA LY
Many of the films are %o
that 1G-mm. prints, for e
analler stations, have not yet
made. To “'I:. l}lf#
stations as KNG TV, CGalyeston,
1-\?!.. Ua ﬂ,w -H i -__g“- .
Army camps and remote Kir Force
bases for 16-mm. versions, which
are widely used in showings 10
military personnel. -

'NOSTALGIQUE'
Gale Preps
Film Series

NEW TDHI'E;‘IM Hewp
to “program” features into: weeks
m-wﬂmm onsiste .

ience appeal s '
Ceorge Gale's

Jannching

-

-

e

¥ -
15
;i
|
[
-

lllll

about it smtil the agencies move.

a al, when two ; are
hﬂgﬁ‘rd. usually enta

able changes and

The tesult is that shows will

they ea them. The later a
:wﬂiu grrts l:ufilrr way the more
difficult it will be. Many programs
have to

hh‘ h m .
- . 1% . _“;.I'- .
o~ G S R -

An added problem is that seript |

further delay.
have to seramhble for crews wher- |

into

]
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s NeeSf,* Hottest country music star!

Now available on the
syndicated TV film show,
“Town and Country Time”

READ THESE RAVE PRESS NOTICES:

VARIETY. June 26—"Jim Dean ean't miss! . . . Dea

polential piece of entertainment TNT—he can

nis a
explode into a top
name &t Just about any time. A handsome vour gster . . ., Dean
has developed a naturalness and poise, along with a topllight
voice that can handle any kind of music. that should project

him into the top ranks of performers.”

= .

TIME. July 1—"At 28, ... Jimmv Dean was making hi:

- '1|=:|.!!.|‘I'l‘
TV bow as the dandy of country music. and showing a late-hour

audience just why millions have been petting up at 7T AM

five I’iﬂ}'& a week to cateh hig glick Texas h}d1|g and ¢ Ut tw .+'i.;_;.“

NEWSWEEK, July 1—“Dean’s winning and 1

manner . . . lig]l the main reason for the ghow's success."”

inassuming

O IO Y RO R G W 1SS G B bood 20 D O |

. o

Available through

PHONE OR WIRE YOUR RCA SALES REPRESENTATIVE TODAY

New York—155 East 24th Sireet ® Murray Hill 9-7200
Chicago—445 Loke Shore Drive ® Whitehall 4-1693
Atanta—1121 Rhodes-Haverty Bidg, ® Jackson 4-7703
Dallas—7901 Freeway No. 83 ® Fleetwood 2-3911
Hollywood—1016 N. Sycamore Ave. ® Oldfield 4-1650
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for April THE TELEVISION. INDUSTRY'S MOST coum”imx'# 0 w
For complrte information on programs, ralngs, plidience sl Bf EDVETERY, lUFfﬁLﬂ WLUHHUS. ﬂ-
pleste consult The Pulse, loc, 13 W. &b St, New York, N, Y TV STATIONS—347,300 TV HOMES
iatlen—I1 213 (14th in U, 5.0
'“'f'm..'. 518,712,000
" i Retall Sales—51.449717 {14in)
" 1T i Food (14th)
_ The Pulse Audience Composition Studies m"‘,:jljo‘-‘",. i1 600 1AM
A.b:; ﬂ horwe| g Colan ims - Frank
B
* Syndicated Film Adventure Shows T0P NETWORK SHOWS 10P NETWORY SH0WS
'. I m “‘.—". “-l l-il“‘" L m‘“lfflw I'-I'-Illm
APRIL RATINGS AMONG WOMEN 3 Lawremes Welk, WGR, 8, ... 428 | 2.1 Leve Lavy, WENS, M. ... .08
A Y. 564,000 Question, WHEN, T. . 413 | X Plohouse 98, WENS, Th ... 274 L
Mook Show A Disarib, ll:t:l 1_"'"“-:‘"' L m—; and SNew Talent, 4 Gusumoke, WENS, K, s t
 ELELL! LR illil!l!-m t “ m ““ r‘. ‘lﬂ
i gﬂmt* ﬂﬂiil_llljl'l“’;‘— s ‘I:H' il-l Shuw & Distrib. Tuned in . P 99, WREN, Th. -...088 | & Burs and Allen, WENS, M. .. M0
1 blmmn[:ﬂ ﬂ'{li‘ﬁ: """ 133 | . Man Belind the Badge :— W yail %:E‘l- 1. ,....".:-I! 1. Chimax, WHNS, anisads s sl t
i AL \, A 6w an e R T Y -ﬂ.l.h-.,. u FisempddBaEE l!m m.w ' - -
4 1 Search for Adventure | 1 '111"2*'{]- 1l { X (Ziv) E 7. Warnet Bvor., WGR, T, issnssiiad 9, Perry Comn, 'ﬂld'l"?c“l‘!" 3 ;:; (3
. : BN N NEAV] 2gumeeeds 9, Ed Sallbvan, WHEN, Su 368 Mok . 6
1 'Ha'_‘ "j Il-1l‘_ l:l 1 "'Itfa‘t“' .rl"ll-l'll'lll'f f\l{"‘..' E".I "]r Clhanas ';-JIF.H T S TILLL r o lLawrence Welk, WITVN. !- l--q.-‘l--" ‘r
5. Soldiers o mtunr l'\li A) .. 108 { Dangerous Ass N L ' . p AR auvaes
. AN griment L
8 ;};;mﬂ“ﬂ;;ﬂ‘_ X (@) oA NBG) vers 8 [0P MULTLWEEKLY SHows | , JOP MOLTWEEKLY SHOWS | o
- (Guild) - 114 % | Lﬂli Thrrr Lnﬂ hﬂu : . ..KT L. ::Hh-.l Meuse Owh, WOR, Mm pm.l, mﬂl.
S e R e 6, Lt E (O A e L Ai4 o bt - L g
8. :Tﬂlr;:}t of Monte Cris !u 1( . & 1}1.,:1'1?1111111;;';* s u:l: L e 'hﬂrl». WAENS, M.F, .. LD % w Messe O, I'I'\'H. e |
.......... iaes T ] = Bar | L) e L Guiding Light, WREN, M.F. . 147 Flippe's Gens., WENS, M.-F. . :
0. Men of Annapolis zZiv) ....103] = :;1.“" Ti -Ihm'"'::!“ (i) » 0. .22 4 News, Wenther (11008 pom.i, t Western o Lol
A | i (& dii=m | H'l""! ........ h& WGH, LTI m L1111 i
0. Whirlyhinds (CBS) ........ 104 R . L e L 143 WENS, MY,
Waterfront (MOCA) . ooieaes R 1, Semrch for Tomorow, WEREN 108
ML, - o £ Casper Capers, WIVN, MF, .l.'l.'l ™
AMONG MEN $riA & Lowe of Life, WOEN, MsF, ;'lﬂ' 4 A Liste Mﬂl'm-ﬁh.‘:!.r' ; s
108 Masses AMONG CHILDREN - :‘;‘:’ ;:’:’: ::'r:, ":l :"' e ::: pml WANS ToF. .. ..o 138)] g
.;'.“ 1 ':.." . m““—" Tuned iu .:""" hnd 9. Arthar Godirey, ﬁ'lll;‘-l' o 1 ! Lﬂ:‘ Kingarea, WANS, na 2.
. Waterdmont (] ~A) . 51 180 Homes MLTh. Y o, Ry ) | £ ..
% {IL{.&F l]:mrtl_;.r‘ Tiv) :E -:]ul[t Sk Il l:hnﬂl. | I--lt: i Amses -'i-ih L e L) :r;;‘“:::-rrllh oo ), Yl 3 o
= sfan Called A | ) IR, a2 . gniar of the Jungle (TFA) L 10 As Gy R e “:‘ln _ﬂ'
4, State Trooper (MCA) .......58] 2. Supernnan ¥lamingn) ...... .02 m mm m 2 i t;“: | ot h‘l‘-ﬂ. e 1S M.-P. : TRl i_,'_
5. Dangerous Assigmncnt 1. Captain \idhighl Mwﬂlf b . m- s
INBC) .... , Ik Soreen Laoins) .o T80 I Firsd Wun Theater, WER, Se. m mm m v
8. The Faloon \Hl e o £ 70 3 Jungle Jim (hcreen Lavin !'i"'i1 2 ES-430 P 178 Once-Week
7. Dateline Europe (MM Ti-iall . % Long lobn Silver (CRS) . A5 : -“:_-4;_ :-' “m' L.u 1. Sundsy Showbost, « S,
7. Federal Men (MCA) .... 78 | 8. Whirlyhirds (CBS) . 3 Sundes ANl POpRINS- EBBE . .heeaisbadiiaas :
9. 1 Search for Adventure 7. Flash Gordon (Guild i WEEN, Sa., L8010 T L %08 Theater, WTVN, 8, T.-1as- of
s 4 b i NLE “ mid. ---in--"
13]:7“11" L R L ELE A * Rowkv Jones, Space Finger 4. Wiphan's Theater, WREN, I'., V08 |0: 00 .32 L Meie 3, WRCY, .
10, China Smith INT#) ....cau. .70 M ficaal) ™ DM 1200 mid, | T | N Meie, WENS, S 1245380 119 SoTlM-I00 mid, e ;
10, 1 Spy iGuild) .. o i 7. Sherna, 'rlurru ol the Jungle % Film Festival, ““'ﬁ - 4 Prembere Performance, m‘” A Sewday Mysiery Theater, " :
10, Man Behind the 1I4+| L NBC) P! P00 mid. .. .. 12 fm., BM-IILN 1. WCALL S -1 1000 11008 ﬂ_“
o 1 1. Celd Cup l“'. ‘L“-f. 4L Command m .
MCA) .... cc-- : 3 | 10, Forrign tmmw..“- IFA) . .84 Multi-Weekly )
E L .‘I! ““-H' _-4 '.'l'-"ll‘.- T, T T '-l' h‘“ — """"'r".l""-"‘ -| -
Y. Th, S | Multi- Weeklv L Favorite Playbowse, WIIL, ¢
| Y. Th, Su. 11:30-11:00 wih . 95 | o Arecbal Thealer, WENS, it e o A
B ekl €] VR u.m.w..u,""-fﬁ"f'
.S - 1 3, Mid-Duy Matiner, m.n,qu.. mem s | 1t Theater, WEEL g
| g e al v il 5 e Vg ntnr-r-l--i-l-t:in-' !
yndicated Film Drama Shows ™, b Lot e, WPV, L 2 el Rt Wi
| TOP SYNDICATED ﬂulu o B e Wiv ST A, ST
APRIL RATINGS AMONG WOMEN L Dr. Oheivian (Ziv), WG, gt N | o e ok, WEAL.
(AT W amre Por | L= L N 5. liwese Thasber, -:T‘H B [YRCURTTS ST I AE——— L
Bank Show A Distrik Rati ' & Warld's Bes Movie,
; . " 108 Moty 1. Annle Oubley (CAS), WEEN, | MFa 1 il "4 M., WoF. L 1200
1. Ewso Galden Playhouse Hamk sho= & [istrik Tuned In T.-1:00 LY 5. Milies ""' MI M
{Oificiall . TR 1. Colebmity Playhonse | L Sppirmas l.'l'-hnli. WHl ™, I m mm m MLF e o e :‘u"'
2 Dr. Hodsan's Sceret Jonmal Sorertn Lo X W1l ... 108 | Highway Patrel (Ziv), 'ﬂ'lhl. ' =
(MCA) ..... 17 4| 1. Dr Cheistian (Ziv) 0. 2| A Mway Pat (), WGR, | T4 I, T0P SYNDICATED F y ,|[
N Sedencw Fiction Theates L Stupe T (TPA) ... vecssnasssl ] T ... 1 | Lwﬂ'fﬂ*l‘“*h 1. Superman (Flaminga), |
L?j‘rr o AT e T_I i i I|"'||'11I!ill -IT ‘li{ 'il . !"T L el I‘m ‘.r.l'.h. | g “‘.“l ‘1‘ Liﬁ.“éhh‘m 'Hﬁ, "'l,_ blnvq-'q-.lp.-"‘l :
4 Dr. Christian (Ziv) .. T ) 1I. Henmy Plavisanne | WREN, MmN ..... 1r1 | Y e L Ih "-‘ 1iwi, W
% Stage 7 (TPA) . ol T Y (Gross  hrasnwe) 53 . Staries of the Century Pl | A San f ranchen Rest (CHS), + o boam gus _-., vass :_':-'
8. Studio 57 (MCA e Tag | 6 Dy Hodion's Secrot Journal wuadi, WGR, M1 1 WENS, St
7. O. Henry Plavhouse (MICA) - 04 | T Sllent Sorvice Jh'l{l. WREN, L Men of Annapuiis (Eivh, F’m
iCiroes Krasme ) a~ | B Star Performance (M Ficial) 44 B-4ER - .. | FAN oo viriaapinans na
- T ; e “mhelle Wl 6. Sherill of l'n.mu |th, | & PFrosller Ihadtor llldilrlunih
B Celebrity Playhonse 8 Fso Colden Playhouse : -
Benes { omms) " Odficial) <1 2 W:l'-d F8 ..... o R . h‘:iu'd‘-lmf-:::d ............. 7| 5 0 Hesry P
(Sereen Coems) .. ] : W i .-m_j i
8 Ster Performance (Olficial) . 751 5 Your ] V. Theator (div) 52 M. ."I’Hhh. (RS, WREN, e wnl:wm M6 u: . T10 B— :
10. Star and the Stor 10. The Unespected (Ziv) . ¥l 1. Svadie 57 MCAL WHEN, T Walerfromi (MCA), 'A'll‘.'d"l. . M;m Cam
O ficial : =4 (10 Your All Star Theates 1 Th-1:0 .. L1t | F N ... POy i Anisn), W
Sopeeny o) . 81 1. Hisemary Cloower, I‘I-H. M ®. Hopulong Cnad-.'ij IHE'}. ] w
mnH’G ME" | “'{JT. Ewi:‘. ‘ ] P L% m “1” ;i ,-“':_* . % . :.-h -.--iqf,.
AMONG CH 12 Dy I8 L] red u-uul [ of Fofiing 1 I,.
Sies Per | 0 ¢ “‘nlEHh“‘ l"‘ni' iMCAL WGR, Pl .. 155 WENS, M- 10w .l LT R “i- 1'"__ ._,._
1 Moy 108 MSamts | 11 15hy King INabico), WGR, 11, Amaig Oukley (S, WIHl. L3 Hﬂﬂ“ N Ko r‘
. 8 g ppentbat b e e B T Tuned 18| (4 Jungle Jim (Bcreen Gema), BAL o Haftae 80 B, [CHS, WTVN, e . m“- -ll . (e
L Dr. Hudwm's Secret Journal | L. Your T. ¥ Theater [An) i3 S G SRR, SH: g Ry “ m .. 'l‘
(MCA) . M| 2 The Unespected (Ziv) 15 e T % T A A T el WA,
8 Headli '3 .ll‘u .. ' e = } pecied | o ECRTRL " 1% Mopalong Cesiddy (NHEL), 'Ikﬁll 11 M, Chshtlan CEiv), "l‘l'!., 1 F“ WHRLY,
& TURRCT ICA) : 77 | 3 Your All Star Theales Th-400 ... v eee LY SN0 einiionarsnras . =133 .,....,.,.. .1 .
= Sijenee _l‘111lﬂl‘t heales (Ziv) .77 Sofeetl L) Lo T 1l i6 {Death Yalley Ijrn U, i 1 |omnry Tunes (Guild l _ k I ﬁ‘. |
4 l_'l'r. ﬂ_trn_-t_l.ul (Ziv) . . =51 4. Celcbrity Playhons _ Rarar), WHEN, S-7:00 a4 Artins), WTVN, T-400 ... a1 T.a“_
: 2|.u:.-i,. Ii{ll’;‘m ..... .74 (Seveen Cemmg) ooo-cveee. =1 1 ::f gh:imjlh;; . 142 9 ‘;:1;1“ b 7 “m-‘ Wy - o
. Star Performance (Official) 1| 5 Star Fe lfnmmn v |ll-f|l g@al) .28 ™ ’ balibrki ¢V e g - : .. _',“ .
- - ¥ - ‘lnh [ W ) ] ’ -
§ SuF et i 7| 3 R g O B S S el S o
!"F'!'”u ] | N e T0 | A Scewnen Pichion '[Iunrln Livl .24}
1. ""r_hltlil'h 5T (MCA) - & O Nemy Plaghnie | '
EI fl']rh.ﬂl‘\f ‘Plj_'htjlhﬂ'il"_" '{-:-I'U"-'l HLL'UH"I! ....... METE :]1
e s S STATION SIGNALSHE Hee
L0, lenry Playhouse (O] % v snvnsasensnnass B3 o) ""'
({CGroda Knane) .. L7 1100 Sidin 57 l\'lf' ﬁ.'l i P S 3

WANE-TV hus bogun constroe-  Chares V. Hm:llcr ‘who becomes | A
tion of its new home in Fort pm&d.un sales -nrdhuln_r for 4

Oﬂe SPOHSOI' 1ABC Offers 3 'E‘;f;f:l';;m{‘fir'{ni.mf rﬂl%uﬁﬂn:l joined “F“*‘fj;‘;ﬁm ;

masimum power, 158 kw.
in a nine-month construction

) FOI’ AI'II'IIE TO Reglons | sohciule costing laun 000. , . .|Alvin H,
' NEW YORK—"Annie Oukley” | “MH;H ai[?ﬁ::n ﬂ:li.'u EMMTIE.HHT?
i 1Y n in B tor

:::Lh]-ﬁll: T :.‘:-:::qj?u:lﬂ ;.TLLT.;;; CHICAGO=ABC Fil Syudi rnnm . Franklin Tuberculosis | neer. . . . Frank
cation is opening three new shows | Hospital in Columbus, O., s the [of KOTY, Tulsa,

wherein a nalional spol geponsor
will pay ouly a single bl The 't offers from regional - sponsors. fiﬂl jital to open a privite TV tion

Western series Is currently running | “Exclusive,” the dramatic  series station lor patients, closed |
clusive,” the dramatic se Dage m

fo 118 markets. based on  storics [roin Overseas FI:“\::““ i tes under the call letlers Elﬂ“ﬂlll
ng R

The new [HLI-.I.I:F e .'Imlrn [rnuhi
shipping, personal aranoes, | £ Tess Club reporters; “Snowfire,”

contrat pnm it h| inE, star I the tﬂihi““ Ilﬂl\'l.'. I-'.'i'llh'l.-ﬂ-'}' F“."ﬂ"l"'ﬂuil?
commercials and exploltation and | headed for ABCTV and  then
mercliandisin t aids. CBS Televi- | NBCAY, and “Twenty-Six Men,”

ghonr Film distribotors of the
Wt rated series, calls lllm nn':lr Western, all originally sarmatked
munllllg ltntrnmnl :hn for web sale, will go into first- | Mat
ﬂ:lini buy™ it has ever offeved it}ludrﬁim this fall. |
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-Mgl ﬁm:lhlu Hmn:mnn current

“Survey of Ruying Power,”
0 wreas, as defined by government Spccifications.  Altho  they

chiet

30 oe better in

Include complets TY coverage or
mﬁﬂm centers of TV stailons,
The symbol t In for
outlet. The symbol “&"
the market

consult The Pulse, [nc., I; “I*mdtr

TV PROCRAM RATINGCS

film series booksd om & mations
paints m:mpdrnlrlm. originating In

Y.
46 5t., New York.

IIH:lI banis.

ko

For complets program and

or trading areas, they do provide comparative mf:l:liu for e

The symbol "u* Indicates s (P

overlup market, yet Becuring ratlngs of

audience Information and analyuin,

MILWAUKEE NEW ORLEANS
4 T’f STATIONS—287.000 TV HOMES 2 TV STATIONS—207,700 TV HOMES S‘LNBFHHEIECU- YORK, PA,
' B wﬁﬂmg '5'1“" Elﬂ-tlil' s, Fupulnt]m—?ﬂ.mﬂ 1200h in L. 5.0 AKLAND 3 TV STATIONS H 000 TV HOMES
"f‘? ncome—3§1,%135.081 Huﬂ'&l Incame—31,211,480,000 f‘ TV STATIONS—T06.600 TV HOMES "'Eﬂi-'f'-lldﬂ:m—-EH 400 (104t In U, 5
apulation—=2.613.100 | uying |ncome—3344, 197 000
Retail hln-__i;-!;hﬂﬁ-ﬂﬂﬂ (71 | Reral Salés—$805.253,000 1281h) Buying Incame—85,696 328,000 45,
m"“ﬁﬂﬁ——hl : iﬁ;&fﬂﬁ'ﬁ“ ey Food Sales—%155,853,000 (36th) | 6th) Retail Sales—$262,.319,000 (97th)
Mmﬂh‘_ﬁﬁiﬁ 1iuﬂm"f1mm Drug Sales—3%32.520,000 125th) Retall Sales—%3 134 262 000 (7Hh) Food Sales $49,929.000 {109th)
Abiove figures include followin colntisg: Autamative—5129,261,000 (40th) Feod Sales—$515,868.000 (7ih) Drug Ssles—%54,374.000 (167t
me 4 Above figures include fnﬂuwinl coumnt s Drug Sales $102.169,000 (Trh) Automative §54,014 JO00  (97th)
Lhes. . Jetferson, Orieam, St Barnard *ha:tum-mmwe £580.360,000 (THhi WF HE“\\‘I]IIH SIIDM
TOP NETWORK SHOWS ve figures include following counties:
TOP NETWORK SHOWS Alamedn, Contrs Costa, Marin, San | 1. 1 Loy .
= 4 ¥ ! 5 Iu'rjl “'-I‘II— “1- & iaE‘J
'-.!j L Lawrence Welk, WISN, §. .. 308 | 4 peooies Cholce, WDSU, Th, . S8 Francisco, San Mateo, Solano 1, Grou :n Ll Wi 7
=<l v 2. Loretts "Young, WEMY, Sx. .. 309 | 2 Eimke Ford WDSU. T -z 3 Doae e e voisnLs TREEICS RS
o <358 | 3 peery Como, WIMD, 8. ... 34| 3 Loeests Young wHSU B, | o0 TOP NETWORK SHOWS i Perry Como, WEALY S, 1111o 468
wns 4. Bob Hope, WTMJ), Su. . ... 313 Coemr's : T R 1. Boh Hope, KRON, = " w v WAL, 8 .o0io 468
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NON-CA

WASHINGTON — Out of 30
network affiliates queried about
making non-cancelable long-term
contracts with non-network adver-
tisers during option time periods,
only six told the Senate Commmerce
Committee they had made such
contracts within the past two years,

The answers came to light w ith
recent publication of an :nﬁdiiiun.;l
supplement to hearings held on
network practices by the Magnu-
gson (D, Wash.) group last vear.
The chairman bad asked if the
alfilintes had entered into " hm,
non-cancelable®™ 39 or 52-week
contracts with non-netw ork adver-
tisers “during the past two years.
Affiliates t]u:'ﬂiﬂrn'd were the ones
who had testified in defense ol net-
work practices at Magnuson hear
Ings.

A doren affiliates gave a flal
*00" to the guery. Among them
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J. Carrol Naish
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J¥ adventures of

CHARLIE CHAN

Brand-new half-hour TV series!
Excitement —thrills and chills
of Hollywood and exotic
European locations captured on
film. Veteran characler actor,
J. Carrol Naish, makes Charlie
Chan live and breathe, James
Hong is the Number One Son
Beloved by millions, who've
paid out their dollars to match
their cleverness with Earl Derr
Biggers' most famous detective!
Wire or phone collect today to
reserve your market before
some other quick-thinking
advertiser snaps it up.

Hrey ¥ Wghal s 5w
EBeing retedvad
today! Wire ar
phore for preate

elevision Programa | o
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TV FILM PROGRAMMING

NCELLABLES

Few Outside Sales
In Option Periods

was  Westinghouse Broadcasting |
Company, which spoke for its three
TV stations,

Westinghouse, altho it hadn’t en- |
tered into any Firm commitments |
in the past two years with non-net
advertisers, said it proteets local|

'was one from the Hollywood AFL

| MOVIES IN FAYOR |

Unions Split
Over Test
For Toll TV

WASHINGTON-—The question
of a test for toll TV has put a split
in the labor ranks. Among the slow
trickle of comment coming into the

Federal Communications Commis-
sion before the July 8§ deadline

Film Council, representing some
24,000 employees, to ask for an

[ ‘_-l: - "l '1'1_ ..-_!';:' I..t -_I.- i - ' .‘. -'I B ¢ - il
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NEW YORK—A 13-title, budg-
et-priced package of feature as- |ils
sembled by National TV Station | Such
Representatives,  Ine. which | T
sonnds like a station rep, but isn't
=has been scoring “limited run®

sales quietly in some 20 ma

markets in the past three W&E !
Feature package is entirely Brit- |

ish product. However, WETE

prochiced  after 1954, when the

oo 0 N
: 1 . L“ i
i
B

-
ey
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Sells to 20 Mar

Ltrn;l I Briﬂ.n]r'll-U. S. deals on co-
production and star ]Nl-lﬂdplﬁﬂlll
was well established. A selling

SEEKS SUPPORT

NARTB Asks

TV Coverage
Of Hearings

WASHINCTON—The National
Association of Radio and Television

A learly and large-scale test of toll
sponsars for a one-year period | 53 Ty :
\-!-Iu'n the latter tuke a mon-spon- TV. AFL-CIO -Prosident George

net | Meany has put the labor move-
| ment on record as opposed-to any
form of pay television,

Most answers begged the ques- | The film councll asked that
tion by saying 'hl"'j !“"":“t""! with paid TV without advertising “he
non-network advertisers under cer- | snalyzed and compared with tele-
tain conditions, but contracts were | vision controlled by advertisers and
not “non-cancelable.” The non-net | yarworks, so that decisions may be
ﬂl.]-'l ertiser § lune Was \III!!I"’.t o re- l"'-"“'-ﬁ""“"ﬁ' Wilf‘]“"‘t] as lo L'l“:-. I'f-
capture by the network. Most sta- | fuet on the national economy, and
tions said they would try to move | gy employment in the entertain-
the non-net sponsor to  a different | jpent industry, of a combination of
time™ or “try to negotiate with the | both types of serviees”
network”™ when conflict arose. Anti-toll bills are in both House

Exceptional cases included an {and Senate. Senate Commerce | g . 4. cers last week (28) asked
extended market station which was | Committee, under Strom Thur- Ilmllltl:'ll.!-h'ﬁ “;' support resolutions

not interconnected with a net and {mond (D., §. C.), author of an | Chich would make public hearings

sared “sustaining” piece ol
option time,

e -
No |ntermix::_;; :
In Albany, 2
Other Areas

WASHINGTON—DBv and
it was a week at

Incident,” “Mail
“So Lovely, E;B

ol
I
- .

| ABC  alfiliate SWMAL-TY,
Washington, D €. Latter said
there had been enough “gaps™ in
| ABC programming over the past
feww wvears to allow firm, non-
1u:.Jll.i.i'”.H!ﬂrl agrecments with non

1[1.1*[1.-.-!1L addvertisrrs l.!ulm_!.: that
Lime

in | anti-Pay TV bill, hopes to get|
Eu}- :
ree |
swal- ]
who can't afford | WeT®

consideration of his measure, I
TV “gets its foot in the door,”
v prngr.u'nm'mlg will be
lowed, and people

the tall will have to "give u
television sets,” I'lmrnmmr

their
told

reporters.

|
Roach Stock
N. Y. Studio

| NEW YORKE—Hal Roach ]r.,
moved closer last wesk to conclud
ing two deals hlm h have Ilh.ﬂjﬂlﬂ'
him Fast—the issuance ol some
175,000 shares of stock on Hal

_]_'[r:l..u_'h Studioz via a ]{‘..Iljlll.l.: Wall

| Street  underwriter, and a long-
range leasing deal on the old
Pathe film studios in New York for
Fastemn commercial and Program

Prow L 0n

| A ;1':|'..Tl._1l|lr” IR & ".'..Jl!l ||I-L"
Securilies & ]‘_iu_lull!.!r" L OoMmiinisason
is in process of being drafted by
5. D. Fuller & Company, the

AAP Makes 2
Cartoon Sales

1
i

NEW YORK—A AP, Inc., has | for p,‘;ﬂial TN rjg]]h ko some 1,150 | (96)
sold its Wamer Bros. cartoon pack- | short subjects in the Wamer back- | (07 i orowing number of con-

age to WON-TV, Chicago, and the
| Warner and "Popeye™ package, to-
talling 571 cartoons, to KSLA-TY,
Shreveport, La. American Re-
search Bureau figures give "FPop-
eve  an average rating of 183 in
its current 29 nl-lfLrl'.'., with the
Warner Bros. group averaging 15.0
in its 19 markets

. A "Popeye” promotion in Mucy's
| department  store in_ New York
drew 2,500 childrer and parents in
two hours last month, part of
AAP's sell-liguidating merchan-
dise campaign,

|
100 Markets Take

§ | Rooney’s Series

| NEW YORK — Screencraft
Pictures racked up seven sales of
its Mickey Rooney comedy series
‘to put the show in a total of 100
1m.:|rlst~l.1. New sales include KEYT,
' Santa Barbara, Calif.; KF]Z, Fort
‘'Worth: KITTG, Washington;
KODE, fJoplin, and KFEQ, 5t
Joseph, Mo.; WILK, Wilkes-Barre,
Pa.: and KTACG, Lake Charles, La.

Screencralt last week made five
sales of its “Judge Roy Bean™ se-
ries to KARD, Wichita, Kang;

'WAGM, Fruqlwe Isle, Me.; KTAG;
and  KBAK, Bukersficld,

Deal,

Near

underwriters, for [iling this sum-
mer, The stock may go on the
market — at a price not yel an-
nounced—in late summer or early
fall, writing an end to the Hal
'Roach Studios position as the last
‘of the one-man empires on the
| Coast.

Roach Jr. is working out an ar-
rangement with CBS, which has an
‘option on the Pathe stages, for
CBS to become a rental customer
of the film studio with Robch hold-
ing-the lease. He is also thinking
of mounting a huge Roach Studios
siem on the studio overlooking the
New York Centrdl tracks “to catch
]'Ihr Madison Avenue crowd whao
pass it every day as they commute
' to Westchester.”
| While in New York, Roach has
also concluded a deal with A.AP.

| log, mostly live-action and. sports,
'which Roach will then expand into
hall-hour shows for stripping, with
A A P. in on a percentage.

‘Marshall’ Out
Of NTA Trio

NEW YORK—NTA Film Net-
work has evidently reduced its
“Triple Exposure Plan® to a
“Double Exposure Plan,” dropping
“The Last Marshall” from the trio
of fall entries which it is offering
to advertiser§ for joint Spon-
sorship. “Thhiis“}’;m Alice™ and Hu;:
to M a are” continue’
the mh:mr shows which , will

ive a sponsor opening and closing
i illboards plus a ane-minute spot
within each telecast.

Harmon to Produce

And Star in ‘Bozo” .
NEW YORK — Larry Harmon

i

| futive processes.” A
| apportunity now exists” for the in-

|[1

of the House open to television
and radio coverage,

The association’s 2,000 members
asked to let Capitol Hill
s "on the right of
informed on legis-
An “excellent

know their view
the public to be

mix

dustry “lo  reiterate its position”
againgt Speaker Sam Raybum’s re-
il to sanclion broadcast covera
of public hearings held by House
Cammittees, according to NARTE
i President Harold Fellows and ch-
I1]|.||||| of Information Committee |
Chairman Robert D. Swezey.

| Furore over TV and radio cover- |- + -

‘age of hearings began when news
| aecounts hrought to Raybum's at-
tentinn pointed out the a
I;Hh,ilj.f' ol a wilness 'H:'htd'ﬂ

ed to | Sl

appear  before the House Un-| e
'_-\.Ilrr-til'.-m Activities Comumittee at | preserve Ultrn High in i
'San Francisco hearings. A “fierce | Ind., area, brought _
resentment of being te evised” was | from Commissioner Bart
'noted i a farewell Jetter left. by | had dissented* from othe

| the

‘Enders Enters
N. Y., Hollyw'd

WASHINGTON — Robert J.
Enders, lne, advertising agerrcy,
has opened offices in New Y

| and Hollywood. Agency last week
added two new bases to serv-

prospective witness.

tracts signed recently.

The Enders Washington office
produces industrial and _ govemn-
ment films. Hollywood office, lo-
| cated on the M-G-M lot, handles
television production under the su-

rvision of Vice President Robert
I’_(. Friend. Friend is now in active
production on the Curtis Publish-
g Company TV series, "Best of
the Post,” 39 half-hour color
shows based on stories that have
appeared in the Saturday Evening
Post, ‘
Eﬂrw York uifl'ienhh the hnﬂtli‘:,

warters of 1 organiza '

huun?itll'n'lg negotiations with authors

and writers of TV adaptation, Pilot

films for several new TV series are |
“under consideration, ngmcq

v}

Belgia ‘
‘Riley’ and ‘Victory’

Bel The
= 55#3.“_ " has bought

FCC, Las
tion to affirming its earlier
to make the New York State Tri-
Area all VHF, instead of

commission firmed its decision to
leave the \'s in Hartford and Mad-
ison, denying petition to deinter-

E.EH;

arent | Wd&"d _
The commission’s decision

' o | et
n Network: Buys |

n
¢ Monday (24),

hE:;}n;mfnimtJﬂIﬂdhun s
% om Alhm!-ﬂ'ﬂ. -
vﬂl:u], which leaves General Ele
tric its Schenectady d'ﬂl:!ﬂ_
in Vail Mills,

a il

VHF moves. The agency also
not to add a second Very High to
Columhbia, §. C. It denied pie

tculh)'.hBC ktog
“s in Colum’sia, because the

in addi-
decision

ted
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SE petts ﬁ:‘“; ethin :lmami
- Inal er, says Valentino
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:"Sita rk and Simple |

ff. The Burt and Harry Piel cam-
is one of the hardest sells |

mminﬁv. i
3. Gags and stunts, unless so ter- |
months after you've thought them |
up, should be avoided. Stick to|

R TS e

i
9
i
i . L]
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¥

Aessag

wi

still thrill you six

realism,
4. Eight-second, ten-second and
au spots are the commer-

]
| ..+"
]
i
x
[
£l
o
r
|
-
-

commercial messages. They used
‘to want to put as much as possible

spots induced by the arrival of fea-
ture films in good time periods are
a passing phase. Why waste time?
Unless you have a mew product
which needs elaborate explanation

messige across better with speed.
5. nﬁﬂ}'nu can be slic™ or enter-

cials of the future. The one minute | |

and introduction, you can get your |

taining as a by-product, fine. But |-

into every one hecause it was cost- | the

ing cash, but now
worth of sta-kness, pauses, simplic-
ity lng concentration a nparrow

aim of commercials is to sell,

they realize the | not to entertain.

“The commercial is the sole

reason for TV's existence in this

target, iy Sarr
“The ~ome-here-and-bu . o .

y-this ap-
w rked for many e
. sontinves, “but its appeal fell
imto disfavor. I'd like to try going
back to it." Some of the Sarra rules
_ [for guidance follow:

1. Com 1 reials should never ex-
ceed one minute, except for educa-
tional or institutional purposes,

2. Artistie values are
to campaign policies and selling

“Therefore
it must--and has—improved every
day, simulating life believably.”
Sarra, Ine., frequently-handles the
commercigls from conception to
airing, on"the theorv that unity can
be F;aln« from hm‘nianﬂe person
in full charge. The bane of the
firm's existence is the client brand.
new to TV who refuses TV-se-
soned advice.

“A lne commercial is taken into

- FTC WARNING

Better Not

the family,” Sarra fecls. “Tte

ing cigarettes were so loved
that Lucky Strike sales wen! down
when they were replaced by other
commercials. The Pet Milk mood
studies of babies at play, revolu.

Needle the
% Competition

By MILDRED HALL
~ WASHINGTON — TV com-

tonary in that no sell was included gl
at all, are retuming by viewer re-

Some of the 1957 Sarraisms:

Eﬁm is still impracticeal, costing
tan

];'mnenl more just to separate
green so their values show

- mercials will have to “Ac-cent-tchu- up.” “It's wiser to do your own

research and create a whole job of-

I....,Ihr ‘iﬂ ,:EE: e “PI":E a-piece.” “It takes eight weeks to

e rotns o e theerent, o um ont . quality job

This is the path ﬁg;l."' _ for MWH!I a stefl of 100-0dd creators

br st pommercia v Sarm, Inc., earns

Lm‘m.hﬂﬂﬂlhﬂ ederal | seve al million dollars a year mak-

Teade Commission’s Broadeast |ing commercial: which, they esti
Aomtoring 4% 2 mltﬂ.hﬁl‘ﬂ I'EEI!EEHII 994H r

g.i-::lhﬂruﬂnp ":f unimportant and

shows and

_ "'___f'f_ﬁl_:_ﬂjmmﬂﬂnmuud:h...........l:l
1 20 FTC Wams Against Kuifing Rivals. ... .....13
oot | pow 1. Walte Thompson Does It. ...........16
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Integration and Mood Com'ls

Sell Much Polish for Esquire

By LEON MORSE

The Knomark Manufacturing
Company, makers of uire Boot
Polish and other shoe polishes, has
become a major power in its field
thru the use of network TV. This
past spring, on the March 30 Sid
Caesar telecast on NBC-TV, the

company introduced still another |
product to its line, Lano Wax, |

a liquid polish which gives a high
oss shine,
The commercial campaign for
Lano Wax for the season of 1957.
58 will follow pretty closely the
outlines of others blueprinted for
the client by the Emil Mogul
Agency in the past. It will stress
demonstration, the soft-sell and
mood commercials. Handling the
commercials will be an announcer
as yet unselected, who will deliver
a relaxed pitch. And the commer-
cials are expected to be mainly live,
as they have been in the .
The copy themes for lﬁﬂpmd-
uct have already been established
They are “At Last a Real Wax Pol-
ish in Liquid Form" and “Tt Really
Works Because It's Really Wax.
Key to the sales pitch will be
strong demonstration and end-re-
sults to show consumers the prod.
ucts’ virfues. The sponsor has al-
ready t an altemate third of
the Perry Como show on NBC-TV
for its oetwork ride next season.

~ In the Beginning

The company began in TV dur-
ing the season of 1049.'50 when it
brught “Blind Date” on a 14-sta-
tion ABC-TV . Up to that
tim it had used every other adver-

sing medinm, including radio, on
wiich it relied heavily,

Knomark’s Esquire Boot Polish
was at that time a relatively minor
factor in the industry, partially be-
cause it was selling a t item

CONTENTS
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FPA Plans Fall "Education”. ....... wEaibea
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TPA Forms Local "“Task Foree™............21

as against the competitions 10-
cent sellers, A commercial cam
paign was created, the principles
ot whicr are used to this day

The stress was on  integration,
demonstration, lieht humor and
even satire, which was aimed at
showing the public how secure the
company was in the knowledge of |
its superior product. Rex Marsnall |
Lanaiec the announcer’s chores,

For the season of 195051, Kno-
mark bought “Hold That Camera.”
an inexpensive varety show on
ABC featuring Kyle hluchnnoll.g
Tho the show was dropped after
13 weeks, it sola plenty of Esquire
Boot Palish.

The commercials, in additior to
Marshall, featured a quartet, the
Pastels, and Morgan, the basset
hound. On one “tch his ears were
used as a shine rag as a means of |
getting humor into the commer- |
cials. The kev slogan was "Don't |
shine vour shoes, Lanolize them.”
And viewers were told the prod.
uc* wonld give them “The Look-
ing Class Shine,” another slogan
that was to be used over and over
again thro the years,

Part of the Kate Smith davtime
hour strip was purchased during
the seasons of 1951-'52 and 1952-
'53. The adverticer did not have
the same scope for commercials
becaus. they could not be easily
integrated, but mood commercials
took the slack. It was an the
Kate Smith show that ScuH-Kote,
an old Esquire product. but new
tv T\, was introduced. In the sea-
gor of 1953 another major step was
taken when the Arthur Codfrey
momning show was bought. This
was an upgrading of Esquire’s pro
gram hases and had an im
mediute effect in the trade., With
Gedfrey delivering persanal pitches.

o —— e G [ W ey 7 e nm =

the company’s sales again soared
forward.

"Masquerade Party” on ABC was
the program vehicle during the sea-
sons of 1953-54 nnd 1954-'35. And
it was in the second season of spon-
soship of this property that Nel-
son Case replaced Rex Marshall,
a change that had nothing to do
with he effectiveness of Marshall.
"Masquerade Party™ allowed for
maximum concentration of integra-
tion as commercials were worked
out which involved panelists. A
Gallagher and Sheean routine was
created which used the comedy
talents of Peter Donald.

Popular Satire

Also devised was a satire on
"Medic,” which proved to be one
of Esquire's most popular commer-
cials. Viewers were told that Lan-
ol-White “Makes Shoes Whiter
Than New, Keeps Them Kitten
Soft, Too,” and that Scuff-Kote is
the “Miracle Polish Made Especinl-
ly for Childrens Shoes.” They
were shown how easy it is to slap
on the palish,

During the seasons of 1935-56
and 1956-'57 Esquire went  big
time again with Sid Caesar. For
the hour show the advertiser put
his two-minute commercial portion
into one ninning a minute and a
quarter and the other three quar-
ters of a minute. This allowed for
one longer mood or sotire commer-

cial, and one fairly straight pitch.

Caesar’s program hue proven an
effective property for Esquire, in
spite of criticisms in the trade that
its rating was low. On its March
30 show Esquire’s newest product,
Lano Wax, was introduced via
trumpet, banner and fanfare, =
commercial which has aleo been

| repeated becnuse of requests. Again

the demanstration is used as the
basic TV sales tool, especinlly im-
portant because the product is neiv.

Esquire is completely sold on
TV, as indicated by the consistent
increase in its TV appropriations
over the years. It works very close-
ly with its agency, Emil Mogul,
but once the campaign is set, in
contrast to many other clients, does
nol ask to see every detail, It does
not see its commercials before they
are presented, but views them on

L

TV. .
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SPOTLICHT ON TV COMMERCIALS

CARTOON DOES IT

THE BILLBOARD

How to Spice Up the Com’l
Break With Extra Hard Seli

By GENE DEITCH

Creative Director, Terrvtoons

(The writer of this article is one
of the bright voung lights of the
bright new era of animation. He
was with UPA when Bert and
Harry were created and had a
hand in the ornginal drawings.
When John Hubley set up his own
Storvboard operation, Deitch wenl
with him. He then went to Robert
Lawrence Productions, When Ter-
rvioons was bought by CBS and
entered the commercial Field,
Deitch joined it as creative direc-
tor.)

If an advertiser can pn‘-t!m'r f
lsmile on the consumer’s face and
lan image of his brand in the con-
sumer's mind=al one and the same
time—then, by gum, he has a mice
little thing going for himsell.
Chances are the consumer will buy,

consume and (if the pim:]'.ll:t i'i|

good) buy again=regularly,

One way to achieve this IH;I["';-
juxtaposition s with the contin-
uois  cartoon The car-
toon character, i bandled honestly,
can get thru the wall every TV
i, ,4.'|_,|.|'|' il o ] i.]lIT:I'.p.: l'ilITlu'n"H'I.ll
|'I-t'r'.».'-1[i A cartoon oomes on AsS A

waleanan

bit of spice in & movie program
‘and can be just as tasty on TV, If
vou give the viewer something—
| name y & little entertainment and
the feeling you are “leveling”™ with
hitn—then he might feel like giv-
ing you something: His patronage.

A cartoon character can some-
| how project this honesty and good
humor where a live announcer
;mu;ht not. For the true cartoon
character, altho frnnlu.ljr [ ] I'.mla.'-‘.‘_i',
is a caricature of reality that can
be accepted as reality. The “real
live” pitchman is publicly known

to be a hired salesman, the people

copy (while a to
kid it} that a “live"” %
would have trouble in delivering
canvincingly.

A good cartoon character must
personify the product. M he is
unique and well liked, people will
| feel the product is also unique and
will want to buy it

To be most effective the cartoon
galestnan must be a product iden-
tifier. As soon as the viewer sees
the character on the screen, he

should identify the product brand.
Secondly, the viewer should look
| forward to more than just a sales
|pitch. Unusual animation  and
| clever design are not enough. An
|nnimulrd figure becomes a “char-
acter” only when he has definite
ascceptable  characteristics  othes

AMERICAN CAN

AMERICAN
STANDARD

GERITOL GILLETTE B8R GOODYEAR

CARAVEL
PRODUCES

THE 60 IMPORTANT SECONDS = - b

HIT PARADE
CIGARETTES

BALLANTINE

ALE & BEER

THAT ADD UP TO

A GOOD L MINUTE SPOT "

NABISCO

REMINGTON
ELECTRIC
SHAVERS

THESE ARE JUST A FEW OF OUR RECENT CLIENTS!

Qur advertiser and agency list of TV clients includes some of the top
names in the business. They choose Caravel because they know that
they can be certain of quality TV spots (live or animation) ...délivered

on time and in line with their budget. .
Our complete TV facilities consist of our own studi
tion and editing departments; all headed by highly

Call us for your next TV assignment...we'll be glad to arrange a show-
ing of some of our current productions.

CARAVEL FILMS, INC.
730 Fitth Ave., New York 19, N. Y.ClI 7-6110
PRODUCING BUSINESS FILMS FOR AMERICA'S LEADING ADVERTISERS FOR &7 YEARS

-E'ﬂ.i'. : L d
rda 'EE':!'.:*-'- g
Does he mean what
be a “real E“!'?; acter .
A cartoon |
“kmn "h'l h
i a
sage. Nor fhmdoup?
or
life prodact, The Siewaciel

contemporary experience in speech
and action. d

To create a cartoon
anilyze vour product. Is
theme for the character to
for? A well-known slogan, a
device, mgredient, quality? Ca
the name of the product be
name of the character? (That ,
usually best.) When you :
upon the character idea, build him *
a background—make him real. He
'must be sincere and convincing
but still unrestrained.

T
L
g

SOCONY
MOBIL

. |salesman can be the periect em=

| client is never troubled »

There is no need 1o com
| You are now in the world of fan-
tasy. Be willing to kid yourself
and the product a Tittle to put
vourself on-the-level with the
viewer. Make yoursell likable,
Bv developing his own char-
| acter, a client benefits. He has a
|pm;wn}' with the inherent quality
| of his product, an advertising cam-
' paign  that has wearing ability.
With each new story situation, his
cartoon salesinan grows in aceept-
L ance,
| To use a character that lias
 already been estublished in another
| medium is the animated vession of
| testimonial advertising. In such a
| case, the cartoon salesman may
| tend to dominate the product: AS
a selling tool, he may not have the
| “memaory vahie” associated with a2
'original product identifier. Hows
ever, there i no denving the tre-
mendous h}'a]'l"_-* a hera li
| Mouse can generate with _
| For the film producer and the ™
advertising  agency, the  cartoon - S

 ployee, He is nol be
 drink soda pop

' He honestly typifies the .
He is apeless, sitting on the :
ing board, ready fo

at any hme, nNever HTﬁ'bg'

Taise. _ _

Being always available has many
llcchnir..ﬂ assets, too. Onee the
desin of the salesman has beem
be-
he

-

formulated and his pattern of
havior charted, any anin film
company can take the I

and produce a mm-n‘inhﬂnl
scries of spols Itﬂull'g- e car

toon star can be by one
film company and another series
can be produced by a complelely
different studio, with no apparent
variation in the total effect, Jus
have been drawn by a bere
arti:l:! with nn
to the reader same

an established television

apart '

'r:r.n_a.'
from the .'t'_-;
actor. Even the voice 3
tated. . '
With <  cartoon

mmhw cia) stoeis

. Terryto well - ki
Ewmnl L 1iglw
company, has only been @

0, ﬂﬂtiﬁlp anima- 1 ” ',
{E‘mhﬁui# PAge. #47
e
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SPOTLICHT ON TV COMMERCIALS

THOMPSON TESTING

J. Walter's Workshop
‘Airs Tomorrow's Ads

The production of commerciuls
at J. W alter Thompsen is rendered
unique by the agency 's TV wurk-
shop, a private channel sver which
bl.lnk and-whitr and now color
commercials can be pre-test=d,
The development of .alent person.
pnel as well as produts wvia this
closed-circuit operation saves the
agency and its clients a lot of
money m ¢ eliminates guesswork.

Beginning with a request from
the a souut supervisoi, the live or
film commercial is ~mtia. d thru a
traffic schedule sheet to creative
meetings, in which copywrite. for
all media pool their ahilities, and a

scr'pt and/or storybowd results,
The clien: gves the green light on
the basis u? the script, storyhoard
wnd budget estimate,

vost, time and talent availability
arr th prime considerations, ac-
cording te Fred Raphael, business
manig. for flm commercial pro
duction. Raphael asks trusted p.o-
ducers for competi I~ bids on the
budget estimates excludirg talent,
since Thompson maintains its own
casting department.

One of the special features f
Thompson's set-up It the Fashion
Department, responsible for cast-

(Continued on page 22}

L

-_'-“ﬁ*

EPA Mol

NEW YORK —— The general
ﬂum in the TV commer-
g ield {ﬂm.'. story elsewhere in
is section) has brought with it
a delermination on the part of
members of the Film Producers'
Association to avoid repeats of the
situation in future,

The FPA, members—who pro-
duce the bulk of the vidfilm com-
mercials and industrial foatage
lensed in the East—are convinced
that the “Wait-and-see” attitude of
the blue-chip advertisers has al-
ready pmdun:d a record log jam
of commercials to be produced for
fall telecasting.

The log jam is currently begin-
ning to crack, and wﬂ.h it vul]

wm‘"* -"-'fi_-g‘ T

—'fll' = |

biggest burst of activity in

rush, but most members feel i

commit them to as much as 40 or
r cent of their production ca-
for several weeks. Normally,

50
pecty 4
nnlyﬂﬂtnﬂﬂpetmntn!ﬂ
is devoted to commercials, wi
the bulk goin
cording to FPA.

the deluge of comme

may rack up total hudgﬁu in Iht

million bracket.
The situation will only ch
FPA feels, with mn:l-dmhlu

van praag productions 1=

| HOLLYWOOD
7417 SUNSET BLVD,

NEW YORK
1600 BROADWAY

DETROIT
2301 DIME BLDG.

| MIAMI

3143 PONCE DE LEON BLVD.

PRODUCERS OF COMMERCIAL » THEATRICAL - EDUCATIONAL AND INDUSTRIAL
MOTION PICTURES « SUDE FILMS » TEIEVISION « STAGE SALES PRESENTATIONS

I Algminiom Lid.

Amwrican Cancze Sty
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Desge Can

Dedge Trocks
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Evterhrocn.  Pemy

Evide Baturry

Flagg Seony

Fiendlum Yeretlin Bilay

Fud Cany

Ford Mitar Campany
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bers Prere o
Bust Biggest Log-Jam Ever

E. Wondsel predicts will be "'thu!
years.”

even FPA can estimate the
dollar extent of the almost-certain

t will

to mdiuh'iah. ac-

Firms involved
only with commercials are likely to
be jammed to capacity. Evmtuallr.

come what FPA President Harold cation directed at agency film huy—

- — e ———— =

.rl, 1*

with rush
added cons’ g 8
extras.

......

tives, supervisors and copy pe
sonnel not at the previous H
seminar. ! 5 3
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SPOTLIGHT ON TV COMMERCIALS

A column sponsored by one of the leading film producers in television

SARRA

Chicago: 16 East Ontario Street

“Sunday breakfast is a sunshiny meal, isn't it? Peaceful. Relaved” And
this 60-second Sarra spot for Pet Evaporated Milk sustains the mood of the
opening lines. Yet the leisurely pace is more artful than it seems, because it
allows time to show the product in use thronghout the commercial, Selling
by understatement, this live action commercial shows what can be done
with friendly atmosphere and strong viewer identification. Produced in
black and white and color, another in the continuine series by SARRA for
PET MILK COMPANY throngh GARDNER ADVERTISING COMPANY.,

SARRA, INC.
New York: 200 East 561h Street
Chicago: 16 East Ontario Street

Sarra shows how television commercials Fr pharmaceutical products can be
kept lively and interesting in this series of one minute and 20-second spots
for MUSTEROLE, Full orchestral accompaniment, jingle, and different
stylized animation treatment are used in each spot. Believable live acHon
sequences added to the animation show the soathing “baked heat comfort™
Musterole brings, as well as emphasize the availability of the product in
three strengths. Produced by SARRA for PLOUGH, INCORPORATED,
through LAKE-SPIRO-SHURMAN. INC.

SARRA, INC.
New York: 200 East 56th Street
Chicago: 16 East Ontario Street

This 60-second commereial for Breck Hair Set Mist successfully translates
the “soft sell” technique of Breck print advertising into television. Charm
and simplicity characterize' the live setion that is used throughout. An
original score, a carefully chosen cast and tasteful sets bring the “jov of
living” mood to life. Natural use of the product makes identification an
integral part of the action. Produced by SARRA for JOHN H. BRECK,
INC., through H. B. HUMPHREY, ALLEY & RICHARDS, INC.

SARRA, INC.
New York: 200 East 56th Street
Chicago: 16 East Ontario Street

The top award winner of the 1957 Chicago Federated Advertising Clubs
for dramatized one-minute commercials, this spot for Stopette features an
enchanting water ballet. Both setting and action underscore the sponsor’s
message: “How clean you feel . . , with new Stopette,” whose “deodorant
ingredient is actually used to purify the water you drink.” Another example
of agency-producer teamwork that results in winners at exhibitions and on
the selling line, Produced by SARRA for the Stopette Division of HELENE
CURTIS INDUSTRIES, INC., through EARLE LUDGIN & COMPANY.

SARRA, INC,
- New York: 200 East 56th Street
Chicago: 16 East Ontario Strect

As everybody knows, the quality of television prints has a lot to do with
viewer acceptance of your television sales message. But not everybody
remembers to check prints for dirt and scratches that are, of course,
inevitable after long, continuous use. Yet it obviously doesn’t pay to risk
your original investment with poor home reception . . . especially when
damaged prints of Sarra productions can be replaced at small cost with

- SARRA VIDE-O-RIGINALS, the best in duplicate prints.

SARRA, INC. ,
New York: 200 East 56th Street

Chicago: 16 East Ontario Street

ﬁ
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;this chair is
occupied

A Kling client is a mature executive who knows best
how to market his product. He sees in Kling an organization
of creative and production services which knows best
how to facilitate his job and complement his thinking.
Our repeat client list of major national and regional ad-
'wertisers gives testimony that a Kling Quality Film is top
value for your motion picture dollar.

Motion pictures, slide films, live meetings.
Script and Production for any industry need.

ilm
. PEEEEA L ions

chicago: 1058 west washington bivd. seeley 8-418]
hollywoed: 1416 north lobreo hollywood 3-2141

Film Men Become
Creative Ad Men

Studios’ Personnel Contribute Nwldm
To Art of TV Com’l; Help Plan Fnrrimiﬁ:-_,

By ROBERT LAWRENCE  |come more and more instrumen!
President in the actual creation ol comine

RN Pindacat cials, And agencies have come g
Robert Lawrence Productions | oent and solicit the produce
(Bob Lawrence set up his own |contribution as welcome, profess
company in 1952 specifically to |sional, specialized help. =~ =

product TV film commercials, It

operations in this field. In the past

opments in the filmed commercial
field has been the emergence of the

verlising figliw

Ever cinse commercials came to
| be Hlmed. the film producer has
been to a certain extent “in"™ ad.
vertising, Bot his involvement at
first went thir [ar; he was the man
with the camera, the man with the
studio, the man responsible for
ph sically transferring to celluloid

the concepls fully developed by the
agency and advertisers, and noth-
ing more. Like the printer of direct
miil advertising, he was an outside
service

|
| This aspect of the producer’s role
|||.1l. not, of course, been relin.
'quished. But something new has
heen added. With the advent of
[ilm producers who specialize n
'V commervials. partirularly over
the past live vears, producers have
I'|.-4-u-u||- adverlising pt."u;ﬂr_', The
gracdual development hcguu when
| agencies began to consult produ-
cers  before pﬂr{lllrliﬂll—ln thrash
anl the practicability of executing
dorvboard ideas, to anlivipate pro-
duction lmlh'Ft'm'L helare “1!:'}* arise
in actual production.
The relinement of agency-produ-
cer relations worked to everyone's
benefit. Just as advertising agencies
had to learn [ilm prodiction, so did
producers need to grasp advertising

fined their contributions o pre-
production olanning sessions 1o

matters relating directly to produc.
tiowr. Soon, however, their interests
and knov wdee widened and their
ale ook on a greater scope. Now
thev ha « become a vital service
to agencies in helping to conceive
and plan commercials.

Animators Led

The animation producers took
the lead, of necessity. A
were more prone lo give them a
free hand in the congeption of tele-

creative animation process can
stand less predetermined restriction
than the live action process. Ani-

commercials.

is one of the largest New York |that the producer is expects
perform for his agency-clients,
year he has been expanding his |5 word, it's oreativity, The pre
firm wapidly, with the addition of | dycer can offer it now becaus
a Canadian Studio, 3 Hollywood |knows advertising. Those prody
animation shop, a New York ani- | cers w" 3 can provide ageqcies will
mation shop and an industrial film | more and velter creative TV
division, Belore selting up Ilil-‘m stand to profit mast from the

One of the most striking devel- | business is manifested by the addis

concepls. At first prﬂdﬂ-ﬁfﬁ con- |

vision commereils, sivee the highly |

mators weye active almost from ﬂlﬁ b .B_
very beginning in the ﬂﬂﬂﬂa.f

. |

=l

o T
\-_..*

It all adds up to a key servic

il

T

oy
:.,:.

studio Lawrence was vice-president | valopment.
in charge of Eastemn operations lor | 1y bona fide entrance of 2
Jerry Fairbanks.) film producer into the advertising

tion of creative talent to the pro-
ducer’s team, people not d

uuTr['H:'ul.it'nl ;'Ill.Hllll:i'r 45 a kﬁf ad- r_mnmmnﬂ with the pmﬂuﬂim ?

fort, but who are concerned with
the advertising effort. Their fune
tion is to help the agency with the
most important ingredient of tele-
vision commercials—ideas, For juct
this purpose a creative department
was formed at Robert Lawren.e
Productions, headed by Creative
Supervisor William Bemal and
Creative Art Director Stanley Mills
Haggart.
New Concepts

The trend has already bom
It is clearly seen in the great num-
ber of highly imaginative and £ %6
cessful commercials that have comeé
out of the combined agency-pre
ducer mill. P
A more profound outcome of th
trend, one that holds greal promis
for the future, s the emergence ¢
new concepts that may very wel
change the complexion of television

commertials. One such concep
developed in our studios by Bil
Bernal was used with great effe

in commercials for American Dee
Arpege, B/A Gas and Frizrin, af
is gaining in popularity with eae
successive applica‘ion. Called |
“High Fashion Effect” wd 1
Poster Etect,” it s exemplified

Hﬁ:—hl“l ﬂiﬁiﬂﬂ.l' J -.__ 11}

sence of MIWES. DOOLNE: | L
bo, high lighting, Tuminous spa
quality, the climination of K
loris, and abstraction over reall
This upproach i a foreeful 3
cation of the film medium to

| Without a full appreciation

| creative help to their cliegls

Now live-action producers have |0 o ol
followed their leads With  tae He is, now, prep

Lnowledge they have accumulated
about advertising, they have be-
2 i o

that don
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*

MORE*
-~ ADVERTISERS

ARE

DISGOVERING...

the vast technical facilities and
tremendous creative resources
i available at M-G-M's 185-acre lot
in Culver City for the production
and creation of TV film commer-
cials and industrials.

.......

*¢ To mention just a few:

Alemits Division of Stewart Warner Corp.
Duncan Hines Cake Mix
e A MG
Knicasrbocker Boer A SERVICE OF
Maybelline LOEW'S
Pure OIl Company : INCORPORATED
Schiitz Beer '__ Contact: VIRGIL “BUIT™ ELLSWORTH
. ~ Standard Oll of Indiana Dircto of v Commercial and Induatna! Dapt
: NOM Stodios, Culvar Qify, Calit. TExas 0-2311
Ty RICHARD A. HARPER, General Sales Manager
: iy £, - : 701 Seventh Avanue, New York 35, N.Y. JUdsor 22000
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voted

ualt

smeed

By 1,148 advertising ng:n;y

executives in Billboard's

4th Annuval TV Commerciols Awords

MPO TELEVISION FILMS, INC.

15 East 53rd S1., New York 22, N. Y.
MUrray Hill 8-7830

y BERNIE ASBELL
Ttie little man who, like a jockey,
can whip a spot campaign home to
I a pu}'nfpur ll:-:.'n.'e it Jost in a field
of competitors is the anonymous
jingle writer.

While his end of the race—con-
ception of the ginp_h: and super-
vision of its production—represents
a cost ranging from a few hundred
dollars to perhaps a couple of

and, he nides t#m back ot hun-
ﬁi'r:ds of thousands of dollars in
time buys. His jingle, if it's an ear-
catcher, sells the product; if it's a
dud, the jingle, the cash outlay,
the campaign—and perhaps the
agency—go down the drain.

Sa critical and so ephemeral is
the effectiveness of a TV jingle
that top agencies are lurning to
Tin Pan Alley's most celebrated
tunesmiths in the hope ol coating
the commercial with the luster ol
the hit song. Such talents as Frank
Loesser, Hoagy Carmichael, Cole
| Porter, H.‘lrr.rh‘! Rome, Ogden Nash
'and the "My Fair Lady™ team of
Lemner and Lowe have been turned

soft.
I The backbane ol the cralt, how-
ever, is still the anonymous (and
frequently prosperous) professional
jingle writer. The trend to the big
name, in the opinion of one such
prafessional, won'l last. “A top
sonig writer like Frank Loesser,”
I'thii craftsman feels, “has to have
the world to dream by. He needs

getting ‘$19.95" Into the tune just
as the sponsor wants it, or playing
.|]|'|||1g '-.'l.i”'l AgeNCY por x-.m-lllhlﬁ .tllii
 client politics.- The agencies will
| have to come back to the successiul
['ll"lﬁill'ut'l."h-—lil.lr.‘. (45, he cont ]L'-l[t"-
' cheerily.

j.u:__'ju creation is a highly de-
velope d eralt and there aren t many
| praclitioners who have mastered it
i(]lm who has is Larry Wellington
| of Chicago, who forspok a going
'; Carécr as one ol Lll_!.iu"-. most active
| choral directors and arrangers in

| jingles. Among his credits are
| Slenderells, Helene Curtis, Swilt,

‘{,hmhl.: Oats, Dial Soap, Tom
Home Permancnt and Norge.

{to the “song sell.” either hard or|

headroom. He'll never get used to |

|favor of penning and producing |

o COLOR CORPORATION

Jingle Spinning Is a Fine Ar
Best Left to Successful Pro

An agency calling in a man like
Wellington needs to have made
anly one basie decision before do-
ing so: How long is the commer-
clal? One minute? 30 seconds? Or
10 seconds?

Very few musical messages will
hold up for a Full minute. Such
commercials are usually broken up
o include a 20-second jingle, 30
seconds of an announcer's pitch,
followed up by a 10-second reprise
of the jingle.

Once a full-minute commercial
is prepared, however, the rise
Fmight effectively be sliced :l!ff tor
use in 10-second s, An inexe
pensive way (via “transference”)
of reminding the televiewer of the
whole commercial message.

The 10-second jingle, little more
than a slogan set to music, has been
notably effective all by itself. Twe
| striking exam les are "You w

where the ye low went, when you

| brush vour teeth with Pepsodent™
and “You gmet a lot to like with
a Marlboro=filter, flavor, tlip-top
| box.”

But the staple is the standard
‘ jingle, a verse of music with a few
| lines of spoken pitch for the 30-
second spot. “Pepsi-Cola hits the
spot,” etc., is one of the classic
examples. Sometimes the agency
furnishes the jingle writer with the
' basic slogan, and just as often he is
'assigned the task of dreaming it

up

in making the message roll oft
easily, sometimes the inexperien
RAEENCcY exec is fooled into thinking
it really is easy.

“Our biggest competition, says
Wellington, “doesnt come from

other professionals. There aren't]

enough to go around. It's from the
amaleurs in the :lgrnriﬂ them-
selves, particularly small ones,”
The guy to watch out for, warmns
Wellington, is the client who says,
with a vague smile, that he wants
“something offbeat.” The jingle
writer, himself, always wants some-
thing offbeat. 1t’s the only way he
can make his product stand out.
But the client is the pluhirrm*
'Recently he was asked by a freezer

NOW in the East it's 5 MUVIEI.AB

« 16 35mm EASTMAN COLOR
Wegalrve-Positive Processing
. 5“"'.'."-' eaperenced COLDR

« Ao KODALHROME snd MSCO-
COLOR Printing

Since the jingle writer's skill is/|

"
»

L. - o -
T, SR
ks L .1‘|
. :rr:r -.I
. 4 ; g
a B .
=

T S

manufacturer to come up wil
something offbeat” for an -
food encasement. W n pro-
duced a merry jingle s sk
ing motif, to suggest cold
and a pleasant em SPOn S
B gu time the di:w hap
e message con Was
cubic footage of the coldbox. =
A prize example of an offbeat
commercial is the series for Hamm's
beer, which has no surface sell at =
all, or so it seems. There’s just &
leasant taste illusion in the “The
of the sky-blue waters”™ pie-
ture and the tag, “Refreshingly
yours. N
“The less you say,” Wellington
holds, “the more the listener re-
members,” .
But the client, for better or for
worse, is a faect, and both the
agency and fingle writer have to
keep hix personal  prejudices in
mind. To make matters more diffi-
cult, his musical prejudices must
be kept in mind and they're not
always easy to pin down. As an
obvious example, the agency man
who wants to cater to with
a rock-and-roll treatment will hit
a stone wall if his client is a starchy
canservative, no matter how etfec-
tive the message in the lyric.

Another stumbleblock is the
method of demonstrating the musi-
cal idea to the client belore serious
production expenses are incurred.
| The obvious way—in fact, almost
the only way—is to record a single
singing voice with piano accom-

niment. The record, of course,

cks punch. Too often, the client’s =
musical imagination is too limited
to conjure up the possibilities of a
full-dress production. For this =
problem, there’s no easy way out
except effective salesmanship. ‘

Usually, al this stage, the j
writer-prodpcer will set a _
tion, or “spec” fee, pending ac-
ceptance by the client. He Lq- -
it low because frequently the agen-

is stuck with this selling cost
the proposal flops. OUnce ac= -
cepted, this fee is inmpn!ﬂ%

b1 |._
L

a*

'*...

- ' ' d ) 5 ]
:... IIﬁm?ﬁl: Tl A e = P — . T

e
MOVIELAB BUILDING, 819 W. 541h ST, NEW YORK 13, N. v -
JUDSON §-0380 o

the fatter writing-production fee.
(Continued on page 22)°
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Tho local advertiser in need of
A TV hilin commercial is often led
to the big city in search of quality
and style that his local cameraman

cannot provide. Without big-
town quality i his TV mmmnrdaﬁ‘

his chances of making impact
against network and regional com-
pelitors are minimized.

Now one New York outfit has
get up an operation that will save
those advertisers their carfare.
Television Programs of America has
organized n  “Commercial Task
Force™ that will tour the country
to produce commercials right on
the local advertiser's home ground.
Wally CGould, the Task Force's
commander, sayvs he will be able
to produce commercials locally for
no mare than it would have cost
the client to {Iv to New York.

The TPA caravam is due to hit
the road this week, heading west.
It will consist of a bizg truck and
two station wagons, which will be
earrving. in addition to Gould him-
self, a director, cameraman, assist-
ant cameraman, electrician, prop-
erty man, sound engineer, stage
hands, lights. basic set elements
and three 35mm. cameras.

The Task Force will be preceded
by an advance man. Ha will hit

Commercial Caravan Will
- Work for Local Advertisers

a town three davs to a week be-
fore the caravan to arrange for
studio space when necessary, hire
talent and any other needed per-
sonnel and equipment, and set up
shooting s-:lman!es.

New York Service

The exposed film will be sent
back to New Yark for processing
and optical work. TPA is also set-
ting up a storvboard and art service
in New York for Task Force clients

This studio on wheels has been
a dream of Gould's for vears. A
movie and TV veteran. Gould wrote
sereen plavs with Harry Langdon
and foo W. C. Fields and Laurel
and Hardy, He wrote and produced
the TV film senes, "EmJuh," one
of the Ffirst situation comedies. He
came over to TPA recently after
hE:ldi[lg the comrercial depart-
ment of Cuild Films.

TPA had for a long time been
worrving about the local advertis-
er's commercial message, Its sales-
men hnd seen these local clients
buy syndicated fil n shows that pro-
vided vehicles any network sponsor
could be proud of, but when they
got to the problem of the commer-
cial more often than not they were
stumped to come up with some-
thing worthy of their show. If

Spring Slump Spurs Diversity

® Continved [rom page 18

will undoubtedly start moving
again in due time, but then it will
probably be a worse rush than ever
before.

Agencies don't seem much con-
cemned about the situation. But for
producers the increased severity of
the usual feast-or-famine pace is
most critical.

Many smaller and marginal oper-
ations may be driven out of busi-
ness. For the larger studios the
present slump seems to point
the value of diversification, When
comnmercial business dries up, “he
studios must have something else to
keep them busy or else their over-
head can [all in on them.

And this indeed has been the

trend, Transfilm, which has al-
ways been a highly diversilied op-
eration, seems to be doing quite
well right now, its indpstrial film
production humming along, and
space expansion imminent, But it
is planning to get inlo program
production. Bobert Lawrence,
which for its First few years was
strictly a commercial house, got
into the industrial field only re-
cently when it absorbed Loucks.
Norling Studios. Filmwavs, which
was originated as strictly a com
mercial operation, is making serious
plans to get into other areas of
filmig, including features.

In all probability, the fit furms
that survive this crisis will come
out even Fitter,

Im graphics nc.

INDU'ETF‘_JIAL FILMS

b §

B television g

[d

cS Inc. |

"TELEVISION COMMERCIALS

245 W, 656 ST., N.Y.C. J JUDSON &6-1922
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they couldn’t find a package of
open-end commercials suitable for
their product, they had to resort
to a live commercial produced by
the station, which often would nat

tell their stories adequatelv. Or |
they did the best they could with
a local 16mm. cameraman. ‘

A road-show ecommercial opera-
tion has been telked aboul and
tried before, Gonld noted. He him
self tried it years ago. But as far
as he knows there has never been
such a concentrated and well-or- |
ganized effort.

Could insists his Task Foree will
be able to produce any and every
kind of commercial the client may
want. He anticipates that a greal

F ki d work will b '
|'1.1rl of 0I5 road work w € on
pcation, since local ﬂdrortasct‘&:[

S ———————————
Cartoon Does |t

® Continued from pace 14

often like to use their own store,
plant or office as background for
their sales pitch. He also expects
a lot of orders for running road
shots and helicopter shooting,
Studio Space

Where studio wroduction is re- |
quired, the advance man will sign
up space. “T'm nol waorried aboul
tinding studio epace out on ”“"i"f America. The campaign of three
rond,” says Gould, “Virtually every | 9Pe-minute directed
city in this eountry has a [ilm studis | mainly to children According to

; i
I‘l! !':‘rlllh:l' 1__““.] or 51].' £ IEI-Ir “'ill | AT ||Iliﬂ !'lq"rll.]-ﬂ"rll AlTg Ll {lf “I[]l"‘ﬁ‘

—F. |. Tootsie and Bert and Harry
Piel.

P. ]. Tootsie, the Candy King,
was created by Terrvioons to sell
Tootsie Rolls for Sweets Company

spols  was

serve. The fact that the HIOeS we sters, the commercials rated ns
can get may he small is only a| MED as the [‘rnlr‘ﬂ.ljhlﬂﬂrﬂ on the
minor handicap because if vou [Same program. Mr. Toolsie was
::;11: I,:,,H: 3_';'::!1|:-.n|||1].1Ir]{|f:hflu._-..1 ;i',u:u1|u_rlnu.1~l!:- identified as “The Candy
_t“._: a | £ 0ooth 1t you have L...p

I'e Hambovant executive, P I.

“We'll k
ell keep the caravan out on | . . Z
the road as long as it takes to com Tootsie, is intent on selling his

plete all the husiness we sien up |TTr-dl|L't m each spot. Hig tech-

The TPA sules force is peddling | nigues are  so exageeraled that

tilr.F l,rllr."l.'l{"." EI'I Anr "'-\.'1,"-':'|"'1|l'_.!t]r”-| qpﬁﬁl II“I-H" :il.rllll"'i-ll._-ll‘ul g‘-l--}:h--li t}'": _-'.:j!ll-,' ut-.
SOTS |'|_f_[i|l fios ||u-rrh‘ been a

terrific. need nround® the eobmti (titude of an advertising executive.
for a complete workine production Everytime P. |, Tootsle repeats tha
unit like this. I think there's|5logan, " Everybody loves me, be-
enough business w :li[FIIILI.E o keep us | eause | make Tootsie Rolls,” ha
out there indefinitely, \gets & firm plug for his product

|}
Eastern

E
Engineered Effects..:

. . . The optical house voted First by the
Television industry having the Greatest

technical and

creative ingenuity in the Nation

and voted First for fastest service in the East.
ART to FILM » FINEST and FASTEST

Eastern ERecrs, [ne.

Circle 5-5280°

‘333 _West 52nd Street * New York 19, N. Y.



www.americanradiohistory.com

SPOTLICHT ON TV COMMERCIALS

" 22 West Hubbard Street
the address of Chicago's

PACE-SETTING

FILM COMPANY

In TV commercials and shows, industrial
and public relations films, Fred Niles
Productions is setting the pace with

@ CREATIVITY, the combination
of originality and good advertising logie
in television commercials.

-

0@,

@9 TALENTED STAFF of film
speciabists in Chicago and Hollywood,
each with an average of 10 years experience
in the active film feld.

> @
COMPACT FACILITIES,

conveniently lecaied in the center of Chi-
cago's advertising world, with sound stages,
outstanding editing and sound departments.

(._Q"HGLLYWIDGD DIVISION,
also operating as RKO's animation unit,
Creating and executing animated custom
and syndicated spots.

0@

@O “CAMTRONIC", cost cutting
fiming method, saving up 1o 35% [rom
the cost of filming TV shows, industnals,
lectures, musicals, conventions, eic.

SERVING THE NATION'S
LEADING ADVERTISERS

Kraft Foods
Johnson's Wax
Campbell's Soups
Standard Ol
Pabst Beer

Proctor & Gamble
Colgate-Palmolive
Swift & Company
Admiral Corp.
Quaker Dats Co,
Kellogg American Dairy Assn.
Wilson & Co. Aunt Jemima
Corn Products Refinery

Call or write for & sample reel of
pace-seiting TV commercials.

FRED A. NILES Productions, Inc.
Films for theatre, TV and industry

22 W, HUBBARD ST., CHICAGO 10, ILL.

hlw:lmmnmmmﬂ# .
T '

3
- ! § &

| man, radio-TV wveepee,
| vear stint for Kraft h‘h incloded |

cia” beging with copy (three weeks),

| in the studio for colorcasting (one

| V'ideo. Theater,”

| quires a kind of no-nonsense dedi-
|

| on a paper napkin,

THE BILLEOARD

Thompson Testing

® Continved from page 16

ing, props and costumes and it
at all limited to fashion in the sense
of clothing models,

Raphael’s staff began working in
color in 1952 and, tho Lux has
gane all-color and live comm sreials
have headed: that way at a Fast
rte, Thompson today is producing
a maximum of 10 per cent color
commercials, The figure is ex-
{:m_'tr:r.l to rise stehdily, of course,

ut Thompson's painstaking ap-
proach to experimentation reflects
the watch-and-wait attitude of most
advertisers in TV,

A special  armangement  with
Filmways, Inc., provides 16-hour
wrvice fo. two Thompson clients,
Ford and Eastman Kodak. Film-
ways files all commercial footage
shot for these two sponsors, and
ca. it any scenes together into a
new commercial in record time,

The lamous tabletoy demoustra.
| tions nurture vl by Thompson are an
l‘l. irli:|'l|i o. the live commercial on-
leration’s  golicy of fiting the
method to the need. Originally

Don’t Needle the Compe

® Continued from page 13

| ereated for Kraft, the -.-|n--.'r~-|rp tech-
' nique began on the studio foor

Currently, the Kraft commerciale, |
' of which 14" are produced weekly |

in a period of 20 hours, we sur-

faces about 18 inches off the

ground,

In charge of the back-bri JLj-mgl
swchedule of putting the “4 on cam.
| era between Wednesday night and
Thursday aftermmoon is "arry Her.
whose 11. |

trama direction, Two of the orig ;

nal lacies still r-m]ﬁu'.' their hands |
in todav's food th'mcarn!:.}h--u.

-.Hll' processing Hf a r:i'u" CTNTYITT - |

leads to the permanent kitchen st
SNBC-TV [two weeks) and winds up
week), It is an accepted miracle
that “Medical’ Hoqzons,” “Queen
for a Bay,” Gai v 'Moore, “Lux
Tennessee Emie, |
“Art Linkletter's Hunwp.ﬂrh ,“ Bab
|I-IHJ1]I‘- illlf:l lrt|'|.| L |,:'||r,;:|! 1-]'H:H': 1 are
dovetajled into a schedule
features such a job as the
marathon,

“It can omly done
hands, nu pun intended,”
man. " Ihe staff for such n opeTa-
‘or must be tried, familiar and
permanent, including the camera
crows.” Thompson, incidentally,
has a smaller tumover of em-
plovees than the average agency.
Clock watchers would not be h.l[‘.l
'|'-‘_. at this office. "We feel that to
e proud of our comnercials re.

which

hralt
hg.- ald

says Her.

be

caliom to

Raphael,

The Workshop tests everything
from pilot films to the embossing
It offers a liv-
to a'vertisers.

improvements,” says

img storyboar

.‘ .

|.f ok e r! from page 20

| Frequently, this “spec” fee is $100

| board and visualization, as a rule,

{in the sound studio may losé in-

Jingle Spinning

or less,

Then the jingle writer auditions
and selects the talent and super-
vises the sound recording.  Story-

remains inside the agency art de-
partment. It's a mistake, Welling-
ton feels, for sn agency exee to
take over the sound supervision.
It takes a musician to draw the
best out of musicians and imgi'rs
Even with a sparkling jingle, a
so-so performance will make it lay
an egg.

The client who watches a clock

finitely more than he =aves in
trying to chop an hour off studio
time. For the few dollars he saves

in such false economy, he imperils
ﬂlm lm.;nl:t“lui his n:.llti-l:hmm“d-

antd has newver risen to table height, | , . :
| FHirms -J-“-rnnﬂ I.mhn[n: COMme-an

dollar expenditure for station time. |

unit pounced on the false claim,
saying that none of the products
“is an adequate, effective or re-
liable treatment”™ for the ills they
clalmed substantially to correct.
S0 miich for the negative. Here's
the FTC's own definition of the
positive about puffing vs, false
claims: “Permissible puffing would
be to exaggerate the qualities o
product has, while illegal adver-

tising would be to claim for al'®

product any gualities which it does
not have,

The producer of hroadcast com-
mercials is warned that he is get-
ting out of bounds when he “does
not simply magnify an opinion
which he has (about the good
qualities of the produet), but goes
on to “invent advantages and
falsely assert their existence.”

No Decoy Deals

the hmadcast bait-switch
the FTC monitoring unit
went after a number of alfiliated

hl

Area,

bargains in storm doors and win-

substan endorsed b .

fcal prof as A W

as they're within the bnunduiﬂ

a legitimate pitch. 1f the mﬂuf-

ing umnit deh:nmm: thutul:nﬂnl

case, showing a doctor or

in connection with the

would not bring complaint,
However, if the unit finds that

only a dew of the prafession can

be found who mdnm the product

—out goes a complaint on t'hu ime
lications in !}u:r “white coat™ sd.

cnl at canﬁﬂi‘lli';uy‘ if the m—ﬂ:ﬂ
mercial specifically points ont
this man is not :pulnn; for the

dows. Not only were the bargain
ul[l s ;umh l!l'"ﬂ'l for more ex-

150,000 doctors in this country,
*Capyright Dee. 1844, Etwin 7. Morris & Cs,

of your

smart

simple
effective

MUSICAL
COMMERCIALS

'Anldﬂiﬂnallluﬂﬁ—
commercials,

the Jingle

140 West 57th Street, MM‘I!
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 Must-Buy,
Option Time

® Continued from page 3

only arise if it wore “conclusively”
shown that the nets exercise their
“undonbted power” ot crush com-
petition and force advertisers to
mﬂl?':o net-owned programming.
Cox hopes FCO network study will
give “sound conclusions™ on this
wigle, He recommends continued
watchfulness by Justice and the
FOC, with special attention to any
complaints received by independ-
ent programmers and stations, and
local- advertisers that nets are ex-
erting pressure.

One remedy suggested for net
dominance in programming would
have FOC corsider a rule barring
network buvs of interest in inde-
pendent programming or lmiting
the ninount of participation tluuﬁ
they eould make,

Another method would be to
limit the amount of prime time
given to “any one program source”
diring course of o year. (75 per
cent was Hgure set by independent
station owner Dick Moore during
hesrings, and quoted in the report.)

Warns of .Dﬂd#ﬁ‘

To be on the safe side, the re-
part warms that FCC would have
to see to it that “informal ‘wnder
standings” didn't accomplish  the
same results as the outliwed “for-
mal contracts™ for option time be-
hween et and uffiliate.

The report points out that
wherever the  independent  pro-
grammer  gains, the independent
station owner, the local and re-
gional advertiser and: the public
also guin by improved program
cumpetition, and the opening of
better bours to non-network buvs.

A further good result would be to fthe  status

halt the slide of independent film

NTA

i NEW YORK—The deal for the
20th Century-Fox Howm™ Lilms last
week puts NTA now in the odd
position ol competing briskly with
itsell, E

About 10 of the titles in the 37-
episode package of Lhaur-long Films,
which General Electrie and later
Revion  originally sponsored on |
CBS, are actually scaled-down re-
makes of mojor featores alveady
being handled hy NTA's "["rmuiq_'r;'!
Performance”™ filim web, |

These include “Five PFingers”
(done ~un. TV  as “Operation
Cicero’), "Lauen.,”™ “Miracle on
34th Strect,” “Sitting Prettv” (done
on TV as “Mr. Belevedere™), “The
ke George Apleyv” and “Oxbow
Incident.”

NTA bopes ta duck the problem

- _IHF ‘.F:-.'.l

'ﬁ: FILM PROCRAMMING

L. B o ol F'-rFq |}

E = - ]

ey - - -
i

L
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Places TC
‘Hour’ on Block

the first-vear, second-vear and new
group of 20 shows will I evenly
distributed as to age over two 52-
week oyeles, including summer re-
peats, This, however, does not
solve vet another problem with the
hour-long rfu]h‘.‘rﬁ{‘&: What's to be
done in the vacunm ecreated by
I-;um'LFug ont the 10-minnte sog-
ments of the origingl seres in
which emsee Joe Cotten was giving
backstage “previews” of upeoming
20th-Fox films? NTA exees are
mulling several possible solutions,
but no one's found the right
answer,

Sale of the package lo sponsor
this full will give viewers a tliree-
way chbice of at least one prop-
erty. There is the original feature
version of “Broken Amow,” ex-
pected to make the TV rounds

by selling the Fox hour-long Films.

including 20 new ones sti 2 ~ e : :
& s still to Im! giomn in the TV series, with Rieardo
iviime A

lensed, as o budget-priced d
drama steip on the NTA film net-
work., Failing guick advertiser ac-

ceptance, it is likely to be lionched |

(i stenighit syndieation,
NTAs Oliver Unger plins to
scramble up the package o that

soon, There is the oul-dlown ver-

mtalban and Rita Moreno, Fi-
nally, for viewers who can’l get
enongli, there is the “Broken Ar-
roww. network hall-houre film serics
|on ABC-TV.

NEW DIVISION

synitlication toward cheaper prod-
juet. The Hlm packager can’t in-
\vest heavily in better shows unless
the is ussured of wide clearunce,
| which is now “blocked off™ by et
Loption time

Re net’s insistence that they are
entitled to the protective praclices,
the report concludes: “When anv
business inlerest contends its serv-

lice is so churged with the public

interest that it musl be preserved
and that this requires protection
agamnst cempetition — it 15 . gel-
ting perilously  elose to  seeking
of rigid Government
regulation.”

COMMERCIAL CUES

ELAMM SPOTS TOPS

Viewers love those Hamm
Brewing spots. For the fourth
time i eight ARB survevs, the
regional beer firm’s film commer-
clals, prodvuced for Camphbell
Mithun Agency, have landed in
the top spot in “Best Liked
Commercials” list,

ARB's May c¢heckup rated
another regional beer in second
place:  Piels. Both  accounts,
altho not seen nationally, piled
up enough votes to hit top spot
on a national basis.

Neweomers to the list include
Swilt, S&H Stamps, Budweiser
and Falstaff, all appearing for
the First time. Kleeoex made a
major jufmp, moving from 17th
spot in March to 12th i May.
Datu came from a special ques-
tion in ARB diaries of the week
of May 6-12. Figure at right
represents percentage of com-

i+
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2. Plels Beor ... .. ....04
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WITIIN THE CODE "
A survey of TV stations whi
bieribe o the Television Code

o

of the National Association of
Radio and Television Broadeast-
ers revealed that the amount of
time devoted to “participating

commercials in teature film pro- |
grams is well within the stand- |

ards set by the Code. More
than three-quarters of the sta
tions studied wuse only half or
less of the established allowance,
The survey, ordered by the
Code Bourd, was based on
acte | monitoring of 226 feature
film programs telecast by 49 sta
tions in 24 cities across the coun-
try. Only programs one hour or
longer, aired after 6 pom,, were
nnnle-zm].
The average number of com-
mercials per program was 3.0,
The majority of the commercials
(52 conl) were of one and
one-half minutes duration or less,
and 43 per cent were from one
and one-half to two and one-half
minutes.
RHODES PROMOTED
Leon S. Rhodes, production
manager of Loucks & Norling
Studios, succeeds: the late John
A, Notling as vice-president.

Rhodes hos been with the com-

Commercial
Films Set
By WCAU

FHILADELPFHIA — WCAD
Stations started a new division for
the creation and  production  of
_l'rmmrl:tl.'i.'ﬂ Films }nr television,
| Charles Vanda, viee president in
|charge of TV, will supervise the
| new  division, o be cilled the
WCAU Comnercial Film Produe-
| ion Division.

L “Our new Flm unit,” said Vanda,
“will answer a need long felt by

Philadelphia advertising  agencies,
who have had to Eirrﬂ-:'m] on New
York and Hollywood for adequate
commercinl ilms, With our tech-
nival experience, talent, and facil-
itivs, we can cast, set, film, record,
and - edit all flms and |]'.IIIE!'||'II'.”I-'-'
them over closed civouit television
in both black and white.and in
color, This will mean considerahle
savings, in both time and money,
to the agencies and to their
clients. 4
-Assisting Vunda in the new op-
eration ure Jerome B. Sumuelsolin,
pioducer-director ot WCAU-TV,
and John ]. Burke, a veteran of 21
vears in emematogeaphy, holder of
seven major awards in national
and intermational film competition,
George G, Steele Jr., formerly of
the WCAU-TV sales staff, is sules
representative.
The WCAU studios, on t_llll
fringe of Philudelphia, are consicd-
ered the most complete broadcast-
ing center outside of Television
Citv in Los Angeles. Its saund
stages are capable of handling a
t’ulﬁlun;ﬂh Hollywood feature, and
did. “The Burglar,” recently re-
leased, styering  Jayne Mansfield
and Dan Diryea, was filmed there,
All new;kcqllﬂpm:nt, {::luﬂ
the latest developments in soun
camera  and labordtory Facilities,

any since 1942, . . . Claite Al-
Esun and Victorin  Allchuarch

have joined the production staff
of  Pmtaff-Laowrence  Produc
tions. . . . Syduey Banks, execu.
tive producer at the Caldsell
Queensway Studio in Toronto,
was in New York recently for
the discussions with a U, §,
client, . . . More than one hun-
dred people were tested to do a
“eough™ for the Vicks Vaporub
animated TV commercial. Zel
DeCyr, known as “TV's hig girl
with a little boy's voice™ wa's
chosen to do & congh of a

seven-year-old boy, Morse In-

l Aernational was the agenoy.

has been acquired by WCAU in
neéw v Iﬂﬂi

reparation for the new
?n pndditiuu, three studios  hav
been sot nside for film M?ﬂiun
cuch with its »wn soundprool con-
tral room: complete facilities foe
sereening “rushes” on either
ative or positive film io black and
white o color; the most complele
art and scenic department ol any
stution here; and the same crews
that desian and build the sets used
1. WCAU-TV. Also availshle are
rectors, producers and promotion
pmmr_r of the stations, plus
on-the-nir talent. Speciulist
formers  can  be  secured

l

WCAU's outside-talent section.

the Z
thru
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the complete staffs of writers, di- -
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The Billboard Scoreboard
SPORTS HIGHLIGHTS

- '‘Big Moment’ Has
Winning Formula

well.produced,  interesting  show
that should draw big andiences,
It includes something o interest
to virtually every sports lover, And
it offers nol only record-breaking
evenls, but also o great deal of the
pathog, the humor and some of
the novelty of the world of ath-
letics, Amomg the highlights of
the show were Bobby Thompson's
The American Tobacco Com- | homes in 1851 to win the pennant |
w has scored a bulls-eve with | for the Giants, Ro H.umilirr'ti
Eu summer show, “The Big Mo-|win over John l..uuﬁl—rln the “Mile
ment.” The film program, which|af the Century,” the Seabiscuit-
consists of highlights of the last | War Admiral match race in ]‘Hﬁ.!

By LEON MORSE

The Rig Mlomenid
er., Bud Palmer. Prodacer,

Eaail Turrell amd Harry Roberin  Co-

, American Tobacwe and MWal

pigm Putlna  thre  Sullivan, Soulier,

Cobeell snd Bayles and the Gariner
AgEoT .

WeRC-TV, Frilay

special srerning.)

WSh 0. mevkewed mi @

27 years of sports activity, I8 8] and Panche Corzales’s win over| American wives to  domesticate | he niot really ¢
——— | Ted Schroeder in 1949 at Forest | their hushands was a pointed ves- | ciliows,

Kingdom by the Sea M

(Local)

Wiritten, prodiaed asd mareied by
Melwm Dimated Prodoorion by WRICA-
TV iacal walf,

Far humor, viewers saw a boat
‘with a helicopter blade attuched |
soaring 100 fect over a loke. For
drama, there was Jim Peter's -
 ability, dmgged as he was with
(WRCA-TV, 14113 pm, EDT, Juse 13 ;'l-ahg'hr', to find the linish line of
e, > . | the marathon races at the British |

la Leon Pearson's three-week | Empire Games in . 1654 Emlll
absence from his regular -.u".xuu.:il"d:nrr handles I|.r. sports  com- |
chores. Nelson Olmsted is [illing | mentary well, It might be advis- |

e

this Sundav-altemoon slot with ..1:.lh|r- o move Paliner out of the |
modest bul entertaining variation |office locale and on to various | ¢ uter Fishman and his wile, both |

of the old-fachioned lecture ae- Lsports locales to mamitain the mood
companied by slides |of the show

retelling the famous hoax perpetu.
aled on the New York Sun by

Kick-off seement had ﬂlunlrd.ﬁ!

| Froncesca (Local)

Edgar Allen Poe, who made the| Pioduced by Lun-Biill o Fowm |
front page with a phony interview | :‘:::L: nr"l':l..-..r.'.}""{":-.. r"l-l-:]'rll;::- |
with the balloonists who MIP- | fessonals |
"‘HH-I:'L""b erossed the Atlantic. | (WRCA-1V, 191 pm, FRT, lasse 2).)

— e — —— —

m] !r i . {" i =
1:1..,] th :“ F.:] “H._"ml””:_:-;ﬁ h_l:::ll Many a [lmed  documentary
. o il %, O N handed free 1o telestations could
page, artwork of the balloon, F

| - . .
- give the commercial program pro-
man s chald hIHE r [

A Young man, hi - | thicers wmething to th

sl s0 on.

O lmctedd “r-rpp-'i_] up with a
briel review of Poe’s later life, his .
Jdecline. and the little cottage o lused as a Sunday-aftermoon one
the Bronx—his “Kingdom by the shot filler, is such a doenmentary.

Cra"—where he lived, hringing in
strongly the New York tourist pos-
gibilities of an interesting visil, and !

3

wound up with a reading of Poe's | -
=pnnabel Loe.™ |some 25 miles lrom Rome

Chades Sinclair. | midentified little Italian girl pro-

traying “Francesca.,” a r, bomely
' waill with a sick mother a 0

Slimnﬂ (Net)

- - T |little face, huge brown eyes and
V. T 7. £30930 5% | ferce air of deflance
—~ — | The tragically simple pleasures
Fo- sheer drama there’s nothing | and  ever-present hunger i her
better than a good legal trial, and | fight merely to exist were skillfully
*Climax!” came up with a whopper | woven by produces Dubleman into
~brilliantly acted and directed for {a compelling problem. The "mes.
sspense, empathy and overtones. | sage”™ of the film=how the Foster
The military trial of Captain Wirz, | Parents Plan helped Francesca and
head of the infamons Andersomille  her mother—therelore  hecomes 2
fail during the Civil War, was con. |matter of vital interest. The “sell
into an hour with clarity | Is minor bul memorable: “There
and] insieht, lare thousands of Francescas wan-
. Saml Levitt's seript had great ling. You have but to 'I‘?ﬂ'fh1 oul
fmpact, tho its ending, as il to an- | o one. Chatles Sinclair.
gwer ~The Caine Mutiny,” olfered |
the questionable moral that econ. |
goience should make even wartime |
soudiers disobey their superiors.
Charlton Heston, as the mentor;
Everett Soane, as Wirz, and Harry
Townes, as the defense attormey,
beaded an excellent and large cast,
with Philip Pine and Robert Bur-

CESTV,
EDT

Call for Help (Local)

Mosd, Verme Willlana, Furddtive pro-
giscer, Ray Hobbard, Frosludes<Hieior,
Gearge Mospihan. Amsmivem o o
ducer, Mud Jéan Couun Poegram oofi-
seiffant, M. Jane MNagle. Panicipsting
wpomsors, Iaiernational Latey aod Wesd
imghoate Electrkc

—_—

|4'.'-.ll.'.‘ TV, 9300 pm DT, Juse

ink about .in |

| Jensing their ball houwrs los “ul'!m:tn and get, away with b

work or syndication, “Frantesca,” . . assed | on a visit.
Ilup'pﬂ.n to have pretty well passed | contender here

| In eszenee, it & a sort of latter- |
day Cinderella story minns the |
wicked stepmother, taking place |

in an impoverished Italian ‘~i|***ﬂ“i ST sl;z:]:- last Saturday like | airports, j.‘.ll!lll'll‘ﬂ customs sheds,
The [

ton outstanding in small roles.

Ralph Nelson’s debut as pro-
ducer of this particular series was
of the highest quality and, excepl
for vocasionally confusing dissolves,
Don Medfor's direction  brought
the script to pulsing life. It was
an mpu:n_u w o n;ﬂure from the
repular imax! formats.

Baly Bematein,

The Billbeard . . . lelevision’s
WEHEKLY PROGRAMMING and

GUIE
speciacular

IWHETY, Frdsy (1), %930 pm Mon
ikiu Fri, EDT,)

A good deal of fun as well as
help seems to be geoerated by this
month-old quiz-audience participa-
tion program wherein viewers can
assist needy persons and at the
sume time win prizes for them
selves. The fonnat somewhat fol
lows the “Queen for a Day™ type,
gives two participants each day a

chance to acquire some
deemed woarthy.
Viewers, called n ndvnn%
arran
blocks which spell out ~Call far

Help™ The correct answer carries

an amount which is contributed to

s "
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Outlook (Net)

NRCTV, 5306 pm. EDT. June 23 (Caught
againi,

NBC-TV Ix overlooking a bet in
not throwing more of 'EPI
behind "Duﬁou " The news f[ea-

ture show has been continuousl
reslotted on Sunday t.]fnm“hn}g: a
has never gotten Lary
support that some of the class pub-
lic service stanzas get on CBS-TV.
It's a pity because the potential
is there. Chet Huntley, maomd-
erator, can pale with the best in
the business. He's a sonahle
news man who has authority and
knows what he's talking about
The frature gram i now also
using Marva Mannes for commen-
tary on various subjects. This hand-
somne lady proves that intellectuals
doa’t have to be stuffy and she,
too, rates a bigger buildup. Her

disconrse about the tendency of

Gesige Samders Mastery Theader (Nei)
Cart. Howi, Gearge Sanders. Don Hag-
geriy, Duorothy Green, Paul Pelersen,
Written by lLeonard Lee. Produced and
ditwcted by Fletcher Markle Spomored
by Fabst Brewing Compeny,
(NBCATY, 9830 pm. FDT, June I1.)

Screen Goms cast Emgﬁ Sand-
ers as a sort of dilettante’s Alfred
Hitcock in its “Mystery Theater
series and, as in mosl imitations,
the result turns out only second-
rate. Oune yeason may be that
snlmhfi “] k u:rp;y rapier
where Hitcheook's a 3l
and the host a therefpre, to

Second-Rate Hitc
By BOB SPIELMAN __tain b marcie, the wiou

I dyarhiss

er, merely super- | youmgster next ad |

bal essay. In the opener a retired sea cap-| at some 18 words nim

Also of al interest were two an egradio operalor this re
ather features. The first was about Puss rt {Luun is of the apinion ﬂn_tﬂll .
William Randolph Hearst's San | po the captain sent was nol
Shnean estate recently Bken oVer |  pumed. protwed  and smrad by | the andience got, and
by California. The gargantuan €go. | Richard Joseph, Travel Editor  of matter what it was, a Eﬂg
and the munificent aesthetic tastes | “beuite.” sih W RE *--T"’m"-Tﬂl' *ﬂ'-m would not have been sble to
of the millioniire newspa m WRLA-EV. BRSO  p Koo it at that speed. This m
lisher were imdicated in ; Altho Dick Joseph lacks the considered a minor point,
[l]ll“"‘[l tﬂ[‘.l ﬂlTHlTlﬂ i‘hl!' !Tmlll'lll _'I-"-ﬂ'-“"_b' ul‘ i Hliﬂlﬂl Huhm i-“ t]“

devoted 10 an  interview with

of whom were in ocomcentration | New Yorkers who take their holi-
|camps. Here was where Huntley's | Jays anywhere in the world.

commentary took over 10 give sig-
nificance to their |hormble ex-
perience. Leon Morse.

Dollar o Second (Egt)

Bt Grasaft, Directesd by Fhil Levees
Suilaining. =

The day when a television quiz
program can make fools oul ol its

Linto history, or at least _into day-
time programming. ~Dollar a Sec-
ond,” which is merely a different
version  of. “Trmuth or Cotise-
quenees,” came waddling onto the

a sleepy-eyed dinosaur wondering
i-v.l-h..ll' commeotion had bmoken ils
etemal rest.

The show dresses its contestants

|[i.11|1rr. is memorahle for ber gaunt | Jike cirous clowns, makes them|

| toot tubas, explodes bombs over
their heads, squirts whipped cream
| in thelr eyes and. in general, makes
them look as ridiculons as possible.
For 10 minutes of inanity theyre
paid well, but they don’t seem
to like it, and this viewer didn't
either.

Emsee Jan Murray puts out a
line af glib patter and keeps the
show moving at a fast pace. His

ality would seem to
ideally suited for daytime televis-
ion, and middle-aged housewives
waonild probably love him.

As a matter of fact, the énlire
quiz is one whith might do very
well in davtime TV. As far as
nighttime viewing <is concemed,
tho, it’s strictly a throwback. Oh

t last, forever.

Bob Spiclma

the st cu: pnﬂdpmt' . A Jackpot
also Luhum up for the viewers and

and at this

. . . -
wawww americanradiohistorv com

The last segment of the show was |

“Caravelle.”™ Shots s
| I
| " Cast: Hawt, Jan Murmy. Produced l'1' " Lealvin in light, as well as shols ql'

i profitable  Latin-American ﬂ

.;I '*Il -l- 1..I' :I:'LI;-

Joss of Travel Department, the
“Passport” series is a neat capsule
.:imrq‘ at the growing number of

Program viewed dealt mainly
with some Joseph-lensed  silent
footage (which he narrated ad lib.)

of the new French ‘ﬂ airlimer, the
wwed it land-

taking off and interiors of the

New York's Idlewild and Chicago's
O Hare lields during a demonstra-
tion (for the press) flight. Filming
was in the Jt]huncﬁl-m?lﬂ-lut::l cate-
gory, but caught some « speed
and swiltness of the new French

Show concluded with a quick
interview with Bob Jones, Tralfic
Procedres  Officer . of BOAC,

which touched lightly on the hot
potato  subject crowded U, §,

'slow handling of hwggage. The

lage of ;:itlu hﬁtnl, : !.k:-yd
ones a . will mean 1ha

iiiiﬂ will have to overhaul their

airports for [aster passenger
rs.:[i’:m. a sentiment any air traveler
swiﬂ rach. Charles Sinclair.

NTA to Peddle
Lafin Package

NEW YORK—The

is being eyed by National Telefilm
Associates, which s
Samuel Gang on o sales
For the first time :
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~_HOLLYWOOD — RCA Victor
E appears, will establish a major

- base of operations in Los Angele

around August.

- Altho official confirmation could
.:mth obtained this past it
- was hrul'm'ed ﬂmtt Robert Y

- currently pational sales manager
~  for albums, would move out here
from New York in August to as-
sume a newly oreated ag re-
gional .gﬁm-mr. mprsri:ing both
sales articts and repertoire
functions. :
. This would be just one of an
anticipated  half-dozen shifts  de-

SIEm )

o
i

.

L to strengthen Victor's
tion with West Coast show
ness interests and artists.

~ It also was rumored that Mercick
Kitk, a package field man in this
area, would be transferred to the
New York office,

. However,  it's considered - un-
likely that the reorganization will
be  completely mapped until

George Marek. vice-president and
general manager of the record divi-

gion, returmns from Europe some
time in July.

Dot Names
Bailey to
Exec Post

HOLLYWOOD — . N. (Jim)
Bailey hus been narmed director of
administration and linance for Dot
Records, succeeding L. Lo Thom-

e ton, who recently resigned that

~ RCA for the past 14 years, and
(- the past five years served as
- director of planuing and ne-
‘tion for RCA Victor's Indianapo
plant.

).
-
-

Bl -
i’fbeccu Debuts
;@ouble Feature

.:ﬁ‘ NEW YORK—Decca Records,

L

just set two different sound
from one
ot Smell of Success,” has

» |LAST ‘TRIPLE’
 |GOES TO BOONE

Bosi |

ve’ -
Communications to 1

564 Broadway, Mew York 36, N. Y.

THE BILLBOARD

NEW YORK—The last of
The Billboard’s Triple Crown
awards has been nted to
Pat Boone, who achieved the
distinetion with his Dot disk,
“Love Letters in the Sund.”
Altho the format of The Bill-
board’s juke box chart has
been changed, the tabulation
last week showed the Boone
disk indisputably on top in all

Production at Full Blast With
Steadily Expanding Facilities

By REN GREVATT at the dealer level. Even now,
NEW YORK — If there's albusiness in stores is still being de-

categories—retail sales, deejay
ormances and juke plavs.
The RBillboard i formulat-
ing a new award, to be an-
nounced in the near future,

slump in the record business, ﬂlt:t-ttiht'd as spottv. Despite  this,
]:rt:i-ln;l:: plants have heard very pressing plant activity is going at
itthe about it. Major and indie | tull blast. . :

plant  spokesmen, queried last] A, L. McClay, general plant
week, admitted to “seasonal soften. | manager for RCA Victor, for ex-
ing” of business, but highly opti- ample, says that Vietor's plants in
mistic prophesies were voiced for | Rockaw ay, N, |, Indianapolis and
the balance of the vear and the|on the Coast are all working three

Casanave Disk
Premiums Free

NEW YORK—ABC-Paramount
and the Fred Astaire Dance Stu-
dios huve joined promotion:l
forces to push Don Casanave’s
new waxing Deep Within Me."
A dance lesson certilicate, valued |
at about $10, will be given free
with the sale of everv Casanuve
dlisk.

Free dance certilicale  pro-
motions are fairly common in the
LP feld, but Am-Par believes this
is the first time that thev have
been offered on the purchace of a
single platter. Ouly one certifi-
cate to a customer will be honored
by each Tocal dance studio, .

anave platter from Am-Par, a cer-
tified copv of their orders will be |
forwarded to the Astaire Studio |
headquarters here. The studios in
tum  will ssue an appropriate
nmumber of lesson certificates, and
send them directly to the distribu-
tors, who will then pass them along
to dealers for distribution to cus- |
tomers. I

future, Ipu_rtjmhrly from the stand- | shifts, 24-hours-a-day
point of LP product, He suid ‘that the plants. between

These reports come in the wike | them, are tuming oot close to 30
of widespread recent indications of | per cent more product than they

operations. |

| heavier-than-normal May  slumps | were a vear ago. Furthermore, Vic.
Dance Lesson ‘

Richmond

Expansion

Cues Global Sweep

Established Broad Offshore Network
For Full Copyright Exploitation

NEW TUHE*——HLE Iiu‘-t‘ahi 5. [l..;]*-, France, H--'Tg_:illm, ”u“.llldi

Richmond publishing operation is |and in the Scundinuvian countries, |

o 1]'.{" "l:"ml,' nl: NN ONCTSELS F"L'['lfl“*
sion which will give it a plobal

When distributors order the Cas- | aspect. Some 19 months ago Rich- |

mond set ap Essex Music, Litd.,
in Englund, followed some 10
months Iater by Cromwell Music,
Lid.., Richmonds Germuan frm,
Essex Musikvertreib, as is the Aus-

tralian btirm, Essex Music of Aus- |

tralin, are already quite active. As
a result of Richmond's recent trip
abroad, Firms are being set up to
secure  copyright exploitation- in

HOLLYWOOD — The first
mnhlu Natignal Academy

rording Arts and Sciences held
at the Beverly Hilton Hotel here
last week (26) saw the election of
a temporary board of governors,
officers, and an executive commit-

_Meet was chaired by James
.Wﬁ;ﬁmpu;ry cha In of
» with Nat (King) Cole mak-

tee of the Los Angeles chapter.

o
i

.. - .*
&g pl
."‘:’j D . ol S o LLLESY
Ly |
'r'l | LN — . Dg
"l:- .4 I- ~ :

T ey
- Froc

tol Unveils
iscount Plan

Dealers
of 16 weeks

date to ex-

" (Continued on_page 32)

|

L. A. NARAS Body
Holds First Meet

 Elects Officers, Governors, Exec
- Committee; Paul Weston First Prexy

ing the introductory address to the
more than 80 members of the in-
dustry assembled. A similar meet-
ing is to be held in New York
shortly, and when both chapters
are in operation, the national or-
ganization will be formed from
representatives of each group.
First business of the Los Angeles
chapter was to determine rules and
qualification for membership. The
Board of Governors was empow-

{ered to select five additional mem-

bers, four from the elassical field
and ane from the documeritasy and
educational field. New York and
Los Angeles chapters will elect
trustees to the National Board, with
a membership drive to begin at the
eatliest possible date.  Officers
elected were, Paul Weston, presi-
dent; Lee Gillette, vice-president;
Sonny Burke, treasurer, and Tom
Muack, secretary. The lutter group,
m addition to Benny Carter, will
also serve as the executive commit-
tee, empowered to act in interim

The Board of Governors includes
Nat Cale, Jo Stafford, Henri Rene,
cuwwﬁ*émm'f'h' Mack,

om
Lowell Frank, Val Valentine, B
e e, Saay
ay
Felix !ﬂl and Spike Jones,

| Expansiou in other arcas is also
| being  blueprinted.

Richmond's new [talinn firm 5
just about organized and is known
as Edizione Aromonde of Milan,

The same is true of the French-
Belgian operation, which s known
as Editions Essex-Paris, Richimond
is currently waiting for final papers
of incorposation for the birms i
Holland and Scandinavia, One ol
| the last details to be consummated
| coviers |n+ﬂ.nhr1-.||i|'.~ in the Scandi
| navain Perlorming Rights Society
H||:}|.|||um_l |1,|,5 .[]'L-.:‘r rﬂlirhir.i{‘d tilE
preliminary  arrangements for set-
ting up lirms in Spain and Portu-
gal. This fall. he will go to South
America to estublish firms in Brazil
and Argentina

According to Riclimond, the in-
ternational nature of today's mmsic
business demands that a publisher
establish a broad network ol Euro-
pean fiems in order to fully exploil
a copyright. Following this line of
thinking, he points out that in
order to supplement American
disks released abroad, it 15 neces-
sary to secure the release of British,
French and Italipn-originated , rec-
ords—because in so doing a song
gets the benefit of plugs by tem-
torinl artists. This in tums assures
plugs on radic and television,

Income Vanes

foreign areas varies fram very small
(Continued on pape 62)

Col. Appoints
Post Exchange
Sales Head

NEW YORK—Columbia Ree-
ords has appointed  Laurence
Coughun to the newly-created post
of manager of military sales.
Coughan reports to Al Ead, ad-
ministrative vice-president.

Coughan will develop sales and
merchandigsing campaigns cover
ing nll Columbia products on sale
in Post Exchanges.

Coughan was with the Euro-
pean Post Exchange system [or 12
years, and more recently was exec-
utive of the Operations Division
and merchandise manager for some
7.500 items carried by the Post
Exchanges.

TATATATATAT i‘illﬂllﬂililﬁlll[.]llbi(.“‘

i |

Income derived from :li"r:tnll

Disk Pressers See Little
Sales Slump Reflection

tor has just announced constric-
tion of a new warehouse and dis-
tribution center at ﬂm'l-uw;i}'. n-
tailing 10,000 square feet of
| space. “This will allow us to con-
| vert much ol the space in the origi-

| nal plant to strictly pressing work,
which will increase our ca acity

by 40 per cent” said :"nli."r'a“. Hea
adcded that similar plans woers
aloot at the other pﬁ.u:l.'-. This

' would indicate little fear of a sed-
s d||t|||1 in the disk business, for
Victor or its numerous larege custom
aACTounis,

Col. Under Full Steam
Ht'!hr‘r! f-:'q'L'r-ﬁ]‘lull_ '.1E_-f'-l'i:i"-'-|'
ce=nt in charee of Illitrirlffﬁ'tlllillﬂ it
iruhmlhi.i Records indicated that
| altho over-all volume was down
| for parts of April and most of My,

| the dip was strictly seasonal and a

‘ normal occurunce, Columbia plants

are noww W |!'I|L.'|H': {II“ hL'I!ﬂ on I:“E

summer and fall merchandise and
4 pace 62)

] ——
| g2 FAR T L

Prep Pacts 3
'‘New Distribs,
'3 New Artists

NEW YORK — Prep Records
chiet, Irving [erome, has lined wp
three new distribotors — Frontier
Distnputmg Company, El Paso,
| Tex.: Oklahoma Record and Sup-
iph' Company, Oklahoma City, and
|FI:ITREH'1II.II1 Distributors, Hawaii

At the same time, the label hns
signed three new  artists—thimsh
| Janice Harper, warbleér Anthony
| Roma, and as vet unnamed vocal
eroup. Jerome will discuss ks
plans for Prep and general vecord
Cindustry 1rt~|||!l:~ Mondav (1) night,
| in an interview session with decjay
'Gil Henry on “Regal Tune Table™
| over the CBS 11-State West Coast
| network

STEREOPHONIC
DISK STILL IN
EMBRYO STAGE

NEW YORK—Last week
The Billboard carvied a Chi-
cago-datelined storv on RCA
Viclor's rescarch relative to a
stereophonic record. Bill Mil-
tenberg, Monager Recordings,
RCA Victor Records Dhvision,
has tssued a clarifving state-
ment on the subject:

"My recent remarks in Chi-
caga ahout current rescarch
involved in possible develop-
ment of a stercophonic phono-

aph record apparently have
ﬁ:'en misinterpreted in some
quarters. It is true that thers
have been limited demonstra-
tions of such a disk but they
certainly have nol been satis-
factory. There are still many

roblems that have (0 bd
woned out. Just how, whors
and particularly  when  this
will happen, we don'l know.

“On the other hand, stereo-
phonic tape is a reality and is
steadily becoming a more and
more important [actor in our
business. 1 cannot emphasize
too strongly 'll'ﬁnt the stereo-

wnic disk still is just a pos-
lr‘:]bﬂih' and r:rrtni'.nlr will not
become commercially accept-
able in the foreseeable future.
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MUSIC-RADIO THE BILLEOARD

1 JERRY LEWIS ¥

(FEATURED IN THE PARAMOUNT PICTURE, “DELICATE DELINQUENT™) |
930370 o 30370 -

MISERY’S CHILD
RICHARD HAYES

9-30376

=~
_',‘1.
MONEY, MARBLES |

g

% and GHALK
REX ALLEN

with the Anita Kerr Singers
9-30364 e 30364

UP THE PATH AND
IN MY DOOR

4 s/w UP YAANDER

COUSIN“HERB"HENSON 4

lllll 9 30383
SR 30383

A NEW WORLD OF SOUND
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- Now in Effect”

-

R opish et consst OF Jeramo. Ko andCol
e en Comriht O3 ol s &Yoot oo

~ bhas been advised that Britain in-
- tends to ratify the Universal Copy-

New Britis

- on British copyright made on the

The new laws follow

 statutes and requi :ﬂ.ﬁu on |
~ records in pmml, pay-
~ ment, unless other arrangement is

-
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ment unless the latter also owns
the music

hkﬁmjuﬂkﬂa Com-
with additional
filed by hotel and tavern
X n:%h "pg;‘ comment from
Copymight ice,
new wrinkle was introduced
session, when chairman
tried informal  get-

tr =

the
A

ty 5 €& | poonther with iides, , hopi
: held ':I" the bill before “’;'f for a mmﬂ\fwn MOA re.
- session. “|fused any compromise meeti
ever, the ] with ASEJ\.P, g’:lﬂnn}' w:::

ahead with legislatian, as Le had
wamed. (The Billboard, April 27).
" “J'l'hi: ﬂ'Mnhnin 'chilll wonld make
: : e operator lin or juke -
nut:} the Committee to get the [ formance  royalties. The Imﬁ;}
Hearings of any considernble]™ q " “.wi,nh:t;l:“{:ﬂ :P 11:

: _ unless he
fength on th"" Ph‘ww juke Dox. This &s the main differ-
—|ence between the O'Mahoney (S.
1870) bill, and the old sweeping
Kilgore bill (S. 590} to wipe out
all juke performance royalty ex-
emption, , - i
The- O'Mahoney bill frees pro-
mt_ﬂn of taverns, hotels, “milk
" and other locationswhere no
admission is charged, from any
linbility in performance of mechan-
ical music.

h
Copyr't Laws

WASHINCTON — First orders

basis of Britain's 1956 yesision of
its copyright statules came into
operation June 1, 1857, 1956
Atﬂ mikes no ;:hnrigu in-‘ﬂ-_lhu stut-
utes governing manufacturers’
rights to record copyrighted mu-
sical work, if n of the work

ve been previously made in, or
imported into Britain, by or with

1Mendé.|§so'|m It

Here to Set
Yox Projects

Eﬁmt of the copyright owner, NEW YORK — Ceorge Men-

of retail sale, delssohn, president of the interna-

Sl tional. Vox  diskery, retumed to
et Y bt O el
cOpY- ' week visit 1o o

e Tocal jﬁudqﬂar-

|, Among athe new projects
‘Eﬂmﬂaﬁl*_ ed here by Mendelssolin &
a4 new series with the pianist
Ceorge Feyer, backed by a full [
orchestrd® The. firft two LPs will

right
retail selling price

packages conducted by an English

lined up distribution,

m::ll e
i e i R

§ o,

4 _‘.:.LJ- THE ' “lm. “'
" 'm’ - -I o

gs |BLEYER GROOVES
il

PERSONAL BIT

- NEW YORK — Cadence
mh Bleyer is rapidl
g known as “the A

fred Hitcheock of the record
buisness.” In that be manages
to leave his audio trade-mark
on each record, just as the
director a “hm on the screen
in some ion in all i
oo of his
. Blever's latest sound con-
tributions are made on the
Kirby Stone Four's new Ca-
. dmm“wn:ing of “SS-5Won-
dedful™ for which he imper-
sonates a “rattlesnake rattle”
and Hlm.'s two soda bottles on
the flip, “Raven The exec
also did the “knee slapping”
on the Eﬂmrdettﬂ's “Mr. Sand-
man, um~ singing on the
Chordette’s 'Lmﬂ-l? Lips,”

who" singing on his own

MUSIC-RADIO 7

Drastic Price Cut
On Diamond Stylii

New Walco Mfg. Process Cues Trebling
Diamond Needle Traffic Over Next Year

- NEW YORK—The less expen-
sive diamond needle is here to stay.
That's the natural consequence of
a new diamond needle manufac-
turing process antnounced this week
by the Electrovox Company, East
Orange, N. J., manufacturers of re-
placement needles and record care
accessories. The new process is
completely automatic in some of
its important stages — putting the
radius on .and polishing — an

eliminates the need for expensive

hand labar. -
The first effect of Walco's “push-

and thereby stimulate sales at the

dealer level

At the present low price, Walco
feels that the diamond needls
' should become standard squipment
(in_most phonographs. Among ex-
|isting phonographs selling for $50
and more, the birm estimates thut
| less than 5 per cent now use a dia-
imond stylus. Based on an estl-
matedd 10 million wnits now not
using a diamond, this replacement
| market alone represents a potential
| of $150,000,000 at retail

Regarding existing inventories of

“Rockin’ Chost™: dog barkin button™ proeess is an immediate :

» : . cut| their product i 3
on the Chordette’s “Walkin® |in the price of Walco diamond 1,1,,'_L|,;..,.T:5.,_:..,.,,'t h::-'i:'r:-l:f l.!:; ::;P,r,::
the Pq_l-mﬂe,r and struck the [needles on a nationsvide scale. | ment  ic necessary .lm.-r_-nt:nri-rl
match for his b&st-s&!]ing ver- |The tfew price for 4 $23 dia- |\weren't long enough to have had
sion ‘_?E Hernando's Hide- |mond stylus is $14.95. moch  effect on  dealers M;}..
away. The more long-range elfects, ex- | the firm.

Rrefetz Sets
Up Own Label

NEW YORK — Lou Krefetz,
one-time national sales manager
for Atlantic Records, has set up his
own label. Tagged Poplar Records,
the diskery will issue its first re-
lease in several days.. Krefetz

stated the firm will operate in the
pop. thythm and blues and coun-

Kretetzz who manages the
Clovers, Atlantic Record artists, is
setting up a stafl. He has already
ineluding
Alpha in New York; Schwartz

tand and others.

L

pected by the firm, is the trebling
of diamond needle sales. The firm
expects to sell 3,000,000 of the
automatically-produced stylii dur-
ing the vear ahead.

Robert Waleutt, the firm's presi-
dent, says it will take competition
two years to cateh up with this
new way of doing things. He said
also that his automatic process is
four times faster than the present
wiy to produce a diamond-tipped

‘needle. It &, in addition, possible
to produce & diamond needle for |

one-fifth the cost.

Will prices go still lower? Waleo
suys “np.” The fiom paints out that
a share of gross income from dia-
mond needles sales is earmarked
for a continuing educational pro-

Bros., Washington: Benart, '[_:|!J\'I3-!_EI‘UII-'|. designed 1o inforny the pub-

lic about the Facts of negdle

wWienr

HOW FRUSTRATED SONG

NEW YORK — Hurvey Geller,
of Joy Music, and the secretary to
a key jockery were kicking around
the problems and frustrations in-

volved in the record promotion

field and came up with the fol-
lowing quotes most often used by

!-_bﬁﬂllﬂml:"ﬁ!nm Et.lBl-tEh near future, mﬁ:ﬂh I{Igm-ﬁlhmiﬂnlm, the (5} jays _in discussions with song
I ‘mmgt mwiiﬂ y o come up with a Francets 1=
;lllﬂ e copyright a Ve M, | "What a sensational record!
= gives all ting na- ype rpriced pack-{ro;pag 1 1 for tl
. tions approxima m‘!ﬁ' pro- | Bog™ the all, %o be called “Var two weeks PR e nt
Tﬂrwnrhnffmignﬁ:ﬁm Fecardings. F“i’]]he'l :
EE. e Vox recently purchased its own in New York on the 19th
et own nationals. ! hﬁ]dﬁﬁ‘h. Paris, and is planning | ~What Broadway shows do you
s _ to do the same here in New York, H:I.l::ilt'I should ecatch?
| .—; . bber Enters In the fall, F_almdf.!:!mlm intends Listed it No. 3 in myv news-
"y | _ to make his first visit to the Mid- |letter, but the station won't let me
R - - |dle East and to India. and def-|play it."
2 TISTEer P - b :ﬂ'ﬂ“l'ﬂ h - # L / a - : #
> lnﬂuhuufmmmtm“ ml l::cr.ia]ﬂ“ BREve oty it

I

'play it.”

PLUGGERS GET ULCERS

“Its certainly eommercinl, ~but
I don't like at.”

CAt first it was yout side) but
now everybody’s beginning to turn
it over.”

"Il certaitfly lay on it if she
makes my record hop”

“I'm doing only LP’s today.”

“You say il's doing so well
Then you really don't need me”

"1 certuinly riﬁln't claim to be a
critie, but that ane’s lousy,”

“But Mitch calléd me vesterday
on the other side.™ * :

"} never play eovers.”

"Tll néver play one of his rec
ords again. Playved his last every
day :l:ld that bum never called me
once.

“"When it makes the chart=I'l]
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t Sales

_that sheet music
between 10 and 20
some 10 yvears ago.

: [ into t-]'u: p;p' Iinﬂ is br:lpin# shieet
there | musie. “Songs like "Find Me »

sScoricandiohistopmrcom

according te Hansen.

Bluebird,” he adds. “Melodies are
coming back,” he says “and the
stuff doesn’t sound all alike:™ Han-
sen also claims that the educa-
tional field is terrific at present,
and he adds that the appetite of
music educators for good pop songs
is very strong. The coming fall, in
the educational field, is v to

be a record-breaking one,
by advance orders ?-:u‘ Erepm

Masters Sale
Launches New
Kaye Diskery

PITTSBURCH Deejav Barry
Kaye, WIHAS, here, has officially
launched his new Spectaoular Reéc-
ords Company, via the sale of the
label's first four mosters by the
Premiers — a rhythm and blues
group—to HCA Victor (see separate
story in this issue),

Spectacular Records s a sub-
| sidiary of Kave's Spectuculars, Inc.,
| whereby Kave manufactures rec-
ords, publishes all tunes waxed by
the labe) in his new BMI Firm,
 Ror-Ron Music, and has all artists
| signed 1o the label (20 to date)
under [R"f'iHrHI] management  con-
Lrucls.

|  Altho Kayve eventually hopes to
| branch out on a large scale, right
now bLe III.’IILH to concentrale on
| selling as many masters as possible
to established labels and making
| similar deals on his tunes witly im-
Elmt'i;ml publishers.

¢ Kave recently aonditioned 142
Hoeal music acts at a general audi-
|Hon here, out of which he signed
| 20 artists, including the Premiers;
the Three Vales, a rockabilly trio
formerly with Coral: the Dream
Tunes, a fem trio; the Blanders. a
rock and roll group; the Blue
Rhythim Boys, a rockabilly  duo;
land the Margraves, a vocal quar-
tet.

The jockey has all 20 artists
untder personal management con-
tracts and exclusive publishing
rights to anv songs they might
write. Each artist currently under
contract, said Kaye, has written
from two to 25 tunes, all of which
are available to Ror-Ron Music.

Kave made the master of “Co
Baby Go™ by the Four Larks three
vears ago, and more recently oot
"Dear Elvis,” which stirred up

| some local action.

Spectacular Records, tho, marks
his official entrunce into the man-
ufacturing field under his own
]-'!E‘t']. .

Rosenberg to Screen
Youmans Life Stary

NEW. YORK — The Vincent
Yonmans Company,. Iue, has
reached an agreement with Edgar
Rosenberg granting the latter the
film rights to the life story of Vin-
cent Youmuans and to his musice—
including some of the unpublished
songs, The company has also ap-

a screen tl;;nhnmt. writlen
or Rosenberg Hobert Alon
Aaﬂmrmmms peaned the noted
scores of “Hit the Deck,” “No, No

Nanette,” ete,
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MADDOX

Tomorrow Land b/w
Old Man Blues ‘
with Bill Strange i
Orchestra

ors DY | | 4

Through the Eyes :
of Love b/w
Nothing in the World

S )

and his Orchestra

pB YANKOVIC
My Favorite Polka b/w EI I-EEN
Let's Be Sentimental

Frankie Yankovic S
with his Yanks RODGER

4—-40950

Py g

Crazy Dream b/w

Third Finger—Left Hand

with Ray Conniff ' g
and his Orchestra

A4—-40856

- Q -'

- .

1

THE SURE-FIRE (NN corunms:a -EEETEEIE
LR HOTTEST COMPANY IN RIS o “Cui” ¢

@ “Colmbia” @ Maras Reg.
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ges Excoriate

~ Album Packaging

By RALPH FREAS
- NEW YORK — Disk manufac-
turers this week were on the reciev-
ing end of brickbats hurled by
leading E:'furﬁ in the field of
industrial design, The oceision was
the judging of album covers in The
Billboard's 20d  Annual  Album
Cover Contest. The judging took
place Tuesday (25) at ﬂ:e Lotos
N Club here,

The pancel of judges included
such top-drawer design personali-
ties as Roy Larsen (VP, Raymond
Loewy Cormporation), Freda Dia-
mond (head of her own design
firm), ‘Walter Murgulies (Lippin-
cott & Murgulies, Inc.), Alan Berni
(Alan Berni & Associates, Ine.) and
Will Burton (Graphic Arts and
Visual Design specialist).

Closeted for several hours with a
brilliant wivay of 170 album covers
(in seven different categories), the
i:m:'] frequently disagreed, argued

atedly but, in the end, managed
to come up with 21 winness, three

NEWS REVIEW
Capitol’s
‘History
Of Jazz’

NEW YORK—Some of Capitol
Records’ most ambitions jazz ef-
forts of the past have been re-

uped into four new 12-inch

Ps. Attempts have been made
to demonstrate the various jazz
styles and trends of the four pe-
riods that the series covers.

Yolume One, “N'Orleans Ori-
gins,” could appeal to folk collec-
tors, as well as jazz enthusiasts,
and includes selections by Lead-
belly - Lizzie Miles, Wingy Ma-
none’s Dixieland Band and the
Mount Zion Church Choir of Santa
Monica, Calif,

The second volume traces the
path of jazz to Chicago and pre-
sents the changes it underwent
during the "20's. The most signifi-
cant feature of this set is a selee-
tion by Jack Teagarden’s Chicago-
ans. Sides by Paul Whiteman's ork
and Red Nichol's Pennies which
also are used as examples, are re-
creations.

The entrv of big bands into the

of jazz is covered in Volume

~ Three, “Everyhody Swings.” This
covers the Swing Era of the '30's
and early "40's, as exemplified by
re-creations  of typical fare by
Benny Coodman, Duke Ellington,
(Continued or. page 32)

Pee Wee King
Resumes Chi
TVer July 12

CHICACO—Pee Wee King re-
tums “'ﬂh -h-il E.&‘Iﬂ'- unit
- WBBM-TV here July 12 for a new
i series nmni:faﬁnm 11-12 p.m. on
~ Fridays. Redd Stewart, wIIJJo left
.ﬂ_mﬂ;ng combo a year ago, is re-
~joining ns featwred vocalist.
1K who records for RCA Vie-

i & tly readying his

" presently  readying
’ i%tlu._' ipe, featuring ﬁn}'DﬂﬁTnﬂ His
s rans plus other acts, for a string

in Minnesota,
pwa, Wisconsin and Micl that
ill keep theimm busy most of the

o re-

i
B
k..
-
=

1,";'- e thei writing acti
They hi’?:%ﬂ?hmtﬂd on zﬁ
e _ -Slﬂ'ﬂ
Jelong to Me™ and

in each of seven categories, During
the luncheon that followed, they
were unanimous on one important
point; to wit, the disk industry
shows a distressing lack of imagina-
tion in packaging their product.

Alan Berni underscored the cur-
rent trend toward consumer one-
ltuj]: buying in supermirkets, He
feels that disk firms are really miss-
ing the boat in this area.
‘Manufacturers of other prod-
ucts,” said he, “seem to have a
better grasp of what is happening.
In the cosmetic field, for instance,
they realize that they have to com-
pete with many other products, and
not necessarily products in their
own Feld, ey package accord-
ingly. In a supermarket, records
compete with beans and bread [or
the consumer dollar. To get that
dollar, record companies need to
have more imagination in their
packaging.”

cover art. And much of that is
pretty low in quality. As if to sub-
stantinte Bernis claim, the other
judges considered tossing out the
“Classical-Vocal” category from the
album ecover contest because the
appeal was uniformly low in the

' (Continued on page 32)

Victor Active
On Master Buys

NEW YORK—More and more
of the majors are buving masters
today on t}m open market. Newest
and most active participant in the
field is RCA Victor's artist and
repertoire  chief Joe Carlton, who
has purchased more than 12 mas
ters within the last manth,
Carlton picked up four masters
from Pittshurgh decjay Barry
Kaye; five™ =ides from publisher
George Pineus; and four sides from
Milt Yackus of Boston. The Kave

masters (originally eut an the Spec-
luhe%i[}enturu the Premiers,

tacular
a rhythm and blues group.

Two of the sides—"Run Along
Baby," and “Hey, Miss Fanoy'—
were released by Victor last week,
and two entals by -the
group aré in the can, Kaye's deal
with Vietor calls for a small ad-
vance, Flm royalties,

The five Pincus masters feature
19-year-old New England deejay
Art Wood, of WLYN, Lynn, Mass.
His first sides—"Hey, Tibbo™ and
“Sunshine Blues"—will released
by Victor July 10. One of the
masters purchased by Carlton from
Yackus — Pat O'Day’s waxing of

" — was a Billboard

.JThree =
m,j@_ﬂh iy

Roulette Inks

=9 New Pactees s

3 |was likel
: | Hement could be reached by the
¥l ' :

fﬂ "'—":*Bﬂuicﬂc Ree- |
signed nine new artists to
_singles

Tﬂgw Roster

and LPs. New pactees include
L e, Bhave G
aro]l Hughes.
iﬁmn.lu , Rodgers, the
and
chestra,
Comedian

s, Mitchell-Ruff
Herb Pomeroy or
- Com Storch and folk si
Rodgers have already rmr&nilm nﬁ
’ i i
Contor Siom.® wil
warblin

i
ﬁ"‘%ﬁm

He pointed out that disk firms |
are curreptly relying entirely on |

PRESLEY SCORES

NEW YORK—Elvis Pres-
lev vontinues to knock ‘em
oul.

We're referring to million-
disk sellers, and by Victor's
count, the phenom now has
had eight gold-plated platters,

The latest is Ei!r [‘f]llElliﬂg of
“Teddy Bear” and "Loving
You" which tallied 1,600,000
soid just two weeks after its
June 11 release.

Previous disks

to top a
million were “Heartbreak
Hotel,” “I Want You, Need

You, I Love You,” “Love Me
Tender,” “"Too Much,” °‘All
Shook. Up” and the coupling
of “Dont Be Cruel” and
“Hound Dog” which scored
first on one side, then on the
other, hitting a total sale of
well over 4,000,000,

8 GOLD PLATTERS

WASHINGTON — “Tlie ouly
concern of the Senate Communi-
cations Subcommittee in broadeast
music matters is whether the lis-
tening public can call up its sta-
tions and ask for a tune and get it
played—regardless of who wrote it
ot what licensing outfit cleared it "

‘No ASCAP
Compromise”
States MOA

Reject O’'Mahoney
Request; Ask for
Congress Hearing

OARKLAND—Music  Operators
of Americn, in a letter to Senator
Joseph O'Malionev turned down a
reqquest that they work out a com.
promise solution with ASCAP 1o
their copyright problems.

open hearings to Congress,

The compromise had been urged
by Senator O'Malioney in a report
issued November 30, 1956, relat-
mg to Senate Bill 187, which
would remove the current royalty
exemption toward juke hox oper-
;]tm's tor payment of performance
ees,

by President Ceprge Miller, and
legal counsel Sidnev H. Levine,
stated  the association’s  position

(Continued on page 98)

What MOA asked instead, was)
a chance to present their case in

MOA's letter, whicl was signed |

senator Pastore, D, (R, 1.) Com-
merce Subeommittee Chairman told
The Billboard last week (26).

The answer was to a question
on wheher his group would lLiold
hearings  on  the Songwriter’s
Protective Association complaints
against broadeasters and  BMIL
lodged with the Senate Commerce
Committee last spring.

_The interest of the listening
public is the onlv concern of my
committee in this matter,” said Pas-
tore. “We are not here to settle a
business dispute. Charges of unfair

Granz Back .on
Hefty Verve
Grooving Sked

NEW YORK——Jazz impresario
Norman Granz planed in from his
European vacation lust week and
jumped right into an  all-week,
around-the—clock recording selied-
ule for his Verve label.

Major preject launched was the
up-coming “Duke Ellington Song
Book™ with Ella Ffl}:;\jm;lh!, contin-
uing the thrush’s highly successiul
series of top cdleffer anthologies,
The Ellington project will total
five 12-inch LP's, and will have the
actual Ellington band, plus smaller
groups of Ellington sidemen, past
and present, as accompaniment on
some ol the tracks.

Other dates produced by Granz
wWere a jam session set with Stan
Getz, Coleman Hawking, Pail Fon-
salves, Dizzy Cillespie and others;
m set by the Cene Krupa Quartet

and one by the Stan Cetz group.

$$ Hassle

NEW YORK—TJugev Gale and
Jackie Cayles, long-time co-propri-
etors of several music publishing
firms, are splitting up.

The split-up, over a financial
dispute, ends a lifelong partnership
between two men who, tho unre-
lated, had been taken for brothers
since bovhood.

At presstime, the situation stood
with {En}rlm in full possession of all
stock in  their United Music
(ASCAP) &nd Cule and Cavles
BMI) Firms, and Gale with noth-

g Gale's attorney, Mark A.
Bogurt, indicated thal court action
y unless an Hiuitnhie set-

The hazzle developed over a

I loan obtained by Cale
Jast vear, ﬁ]:rrhﬂm sum ni’ ﬁlsﬂ.ﬂﬂﬂ.
lak collateral, he put up his 50 per
cent stock interest in the publish-
ing firms.

(United Music reportedly sver-
ages §15,000 a year from ASCAP,
and Cale and Cayles gets a similar
amount from BML)

According to the Gale argument,
Cale’s loan came due June 10,
but there was the stipulation that
Gavles thereafter had 15 days in
which he could make the sum
and pick up the stock for himself,

lﬂalﬂ ﬂlﬂirﬁ considered himself

Lifelong Partners

Splits

covered by his friend and partoer,
and armnged to turn over the
310,000 himself on June 20,

Cale’s lawyer stated that, on June
18, Jackie Gayles picked up the
stock without Cale’s knowledge,
and subsequently informed Juggie
that he was oul, According to
Bogart, Gale has the $10.000, buit
Cayles refuses to turn back the
stock.

Estimates on the worth of the
catalogs in today's market range
up to $100,000.

Cayles, when queried, referréd
the matter to Gale.

Trade-Ins Cue
Red Seal Hype

NEW YORK—TFinal tallies on
RCA Vietor's May trade-in promao-
tion indicate that the push was a
grand success in hypoing sales of
classical LP's.

According to W. W, (Wild Rill)
Bullock, manager of the company’s
album department, Red Seal sales
during this traditionally slow
manth were 400 per cent ahead

(Cantinued on page 32)

Public First With
Pastore Committee

Proof of Disservice to Listeners a
Must for SPS-BMI Broadcast Action

business practices belong in court,
Charges of monopoly ar violation
of antitrust laws belong over with
the Celler Committeg (House Anti-
trust). I don’t call hearings just to
hold hearings,” Pastore said.

He added: "If broadeasters can
prove that Joe Doakes, sick in bed,
can call up a station and get the
tune he wants plaved—then we on
this committee are satisfied. The
rest of the argument between mu.
sic. publishers or licensers doesn't
belong with my committes, I'm
aware that ditferent stations broad-
|cast different kinds of musie. But
if & member of the American pub-
lic can call up some one of them
and get his request plaved. this
committee is satistied that publio
interest is being served.”

Pastore said that before any
hearings would be held on the
music’ dispute by his committes:
I would have to have proof that
\the listening public is not being
;:-Evr-rx'{'ﬂ. The matter is still under
| mvestigation by the staff. T have
not as vet got proof that this situn-
tion exists, and hearings are
!II"!'[]'."_-I %

NEW YORK — Name-dropping
[.LI:T:]'I,'J.J';_'!M 0rt a liit_{*!jmf' ]I:"n_"] Witrs
launched last week, in the most re-

tcent chapter of the ASCAP S0T1 =
| writers vs. BMI battle.

Hing Crosby started it last week,
| wheni—in a letter to the Senate In-
terstute Commerce Committee—ha
opined that the quality of cwrrent
music on ridio and TV is “the re-
(sult of p