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@ THE AMUSEMENT INDUSTRY'S LEADING NEWSWEEKLY )

Bowling Congress is to be one of
of | the Mls speakers; ABC's an-
nual tournament is big-show busi-
ness the arena field. The
American National Theater Acad-
emy will have a man at the con-
vention to confer with building
managers about the possibilities
of fﬂrn:ng a new route for stage-
shows. Such nfmmes as the Music
Curpmntinn of America will take
m the IAAM program, and
package shows mmrdmg
artists and booking of music units.
The wide interest of arena-au-
ditorium managers quickly includes
conventions—which are important
as users of show talent and as cus-
tomers of shows in the cities where
they meet. The TAAM therefore
be trading information with
the International Association of
Convention Bureaus at the New
York convention.

Hockey continues as a big part
-|of the business done by several
arenas, and amateur hockey will
be represented on the TAAM dias.
Sure to come up for discussion,
tod, is the recent court decision
about the International Boxing
Club, Madison Square Garden, and
other arenas controlled by the TBC
owners. [AAM members will be
trading opinions on what this anti-
trust_action might mean to their
own 'hui!dmgs in the way of more
fight promotion.

Managers will be taking formal
note of the econtinued m in
: ml::uru nrennti“ and m&dllmi
nums. ting u trend will
be the new fages gmnng the TAAM
members themselves. Veteran sec-
(Continwed on page 60)

TV AIMS FOR
CONTINENTAL
FALL FACADE

Television stars, directors,
producers and staffers are -ex-
iting the country in grenter
numbers than ever before,
combining summer vacations
with the search for new talent
and properties. The 13-week
hiatus has become an industry
treasure hunt concentrated in
Western Europe.

The Ed Sullivans and Steve
Allens, logical voyagers in
search of wvariety acts, have
been joined by the brass of
every kind of format with one
exec predicting the result of

“more Continental faces and
scripts debuting this fall than
in all of TV's seasons put to-
gether.”

The elassic situntion of run-
ning into no one but friends
from back home in exotic Eu-
ropean locales is already re-
curring in talent centers like
London, Paris, Rome and Vi-
enna, with asking prices spi-
raling for names as vel com-
pletely unknown here.

For example, Dilys Lay,
British musical comedy in-
genue, had a small role on
Broadway two seasons ago in
“The Boy Friend.” When it
closed, she couldn’t get $75 a
week hn:n-: and returned home.
Now, she is being wooed with
offers of $1,500 per week and
$2.500 per guest shot, after
being “discovered” in a West
End revue,

Still distrustful of TV per-
haps, European writers, direc-
tors and performers never fail
to include round-trip passage
ns first provision of the con-
tract.

| live property for TV. Now in the

Pilot Films From
Amateur Volunteers

Pepper TV Market

Outside Financing Estimated at
3 Mil Loss for Current Season

By LEON MORSE

NEW YORE — Television has
joined the older forms of show-
Luamess as a prime target for "un
solicited” outside capital. As in the |
case of the music business which
creates amateur san;‘mnh:*rb and |
the theater which has its legion of
sugar daddies to call on for capital,
TV iz finding that it, too, has a
multitude of followers outside the
business who volunteer readily to
get -into the Hscal act. They fi
nance pilot films, on which the to-
tal estimated loss this season is
running well over £3,000,000. On
a few- occasions, they decide to be-
come program producers, in addi
tion to their regular occupations

A case in point i that of a|
Philadelphia attorney, Joseph N.
Corcoran. He has spent at least six |
vears and 835,647 in developing a

pilot stage with no buvers evident
yet, the quiz program is titled
“Fortune in a Name.” It is owned |
by the Americnn Features Com
any, a firm set up by him and his
Eﬁ.(’h‘l‘i to finance the venture.
[dea Hatched in 51

The 53-yvear-old attormev, bald
and distinguished, got the idea for
the show back in 1851. N.lmesl
were his hobby, havirg studied |
them for 20 vears, during which
he collected a library of books
about names. In his lectures on the
subject, he found that audiences

NEWS OF THE WEEK

Sullivan-Allen Rating Duel Hides
Flﬂl ﬂ -ﬂrﬂﬂhn]lpEr l“&iﬂnm_ L

Minute-by-minute Nielsen study shows leader-
ship exchanged up to 14 times or more during
hour as audience tune the cream acls on

Indie Disk Field Crows Rougher;
Tough to Maintain Fluid Economy . . .

Sullivan_and Allen variety programs..

Station Groups’ Unit-Buving Brings

A tightening up of the indie disk Feld has been
noted. Some operators have [olded,
have switched to making masters and turning
Page 2 them over to other lnbels.
. this slow season is the difficulty of obtiining
ready money—with distributors [avoring the

others

A chief obstacle in
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were entranced with it and con-
sequently reasoned that there
might be a TV show in the idea.

Corcoran prepared a small bro-
chure about names and sent it to
advertising agencies. His next step
was to oblain a live try-out on
WFIL-TV, Philadelphia, which
was not well received. The lawver

?mr_L to take the blame on him-
hc'i for the failure of the show,
blaming it on his lack of et[wri-
ence with the medium.

After the blow. Corcoran took
his time about his next move, but
m 1953 made a kinescope of still
another version of the show on the
samé station. At the same time, he
sent an expanded prospectus 57
pages long to the major advertising
agencies in the countrv and found
them receptive to the material,

First Pilot Unsuccesful

This, the first pilot, was also un-
successful because Corcoran acted
as the interviewer and expert all
in one. However, he peddled [l]E‘
property from agency to agency
and found they believed it still ha-rl
the makings of a good program.

Still undaunted Corcoran then
called on a program consultant
who agreed the property had value
but decided it needed improve-

| ments in its format and slicker pres-

entation, Under the consultant’s
guidance a tape transcription was

made n 19568 with [Johnny Olson
as the emsee and Bill Rogers as
announcer and reworked later that
vear. And in 1957 a kinescope was
again made with the same talent.
In this one Corcoran functions only
as the expert. Tho it was an im-

(Continued on page 6)

Chi Agencies
More Helpful

NEW YORK—Are the agencles
here or in Chicago more receptive
to sales pitches from packagers
oulside the industry? ]ﬂ'sﬂ'i]-l:l N.
Carcoran, producer of “Fortune in
a Name,” reports that in Chicago &
mere plunnn call ¢ould secure an
mterview with top level agency
personnel,

Corcoran also states that Chi-
cago ngency personnel had maore
specific suggestions for improve-
ments in the program. Their sug-
gestion covered talent, music and
format, They were also willing to
discuss price they would pay for
his program. New York agency tal-

lent, howev=r, ha maintains tend to

be more cursory in their evaluation
of his program. They are more in-

clined to want to see the program

in-its perfected form.


www.americanradiohistory.com

A e A p

TP

g -~

1 R
4

PR T
: 2

‘-‘-
i
i
s

THE BILLBOARD

¥ -Il'
i L

oy -_J el !
I et L)

-
L
Fom el o e

8 4

LE ik

i T I-_."'L.
- '-.l.
._q__'-.

TELE

MINUTE-BY-MINUTE CHANGES

VISIC

b
f

=t

4 s
A,
™
B
¥
o .

N

- -

Audience Plays Leapfrog
Between Sullivan and Allen

By CHARLES SINCLAIR

for bear against Allen, and can com-|
NEW YORK—Any concept of /mand a lead during most of the | dulum swin

network audience loyalty becomes show, there's no guarantee the au-

virtually a joke during the Sunday-

night hour in which the Ed Sulli-

van and Steve Allen variety shows

are battling it out, research now
5.

Even though “average audience”
ﬂli.nzl of both emsees are in the to
brackets, special minute-by-minute
analyses by A, C. Nijelsen Com-
pany reveal a startling backstage
picture. As often as 14 times within
the hour, audiences leap back and
forth between the two shows, like

tators on an electronic midwav.

m Sullivan will hold the lead. |

Then Allen. Then Sullivan, and
$0 on. Lovalty™ average is—hold
your hals—a litile more than four
minules,

So serious is the problem that
the familiar netwaork practice of
slotting “look-alike™ shows against
each other may weli be a matter
for serious advertiser questioning at

NBC and CBS executive rr'hf:hn|

levels,

Changing Peaks
Underliming the fact that com

parisans of "average” or “total” an- |
dienices om the two shows tell anly |
partial story was a typical mid-|

&
peason  Sullivan - Allen duel in
which Sullivan was a winner for
the night on “average audience.”
Allen, however, made a major
spurt during the middle of the
show, as aundiences jumped in
from the Sullivan show, scoring a
momentary peak miing of 346
Sullivan’s high point for the same
rating duel: a lower 33.5, earlier
in the program.

Nielsens minute - bv - minute
curves, which reflect viewing of
gsome J35% of the nation’s TV
homes in the 14 cities where Niel-
sen measures full-scale three-net-
work comnpetition, show other dan-
gers of programming a variety show |
eEamst a vanety show

Even when Sullivan is loaded

‘Lady Tiger’ |
Intrigues CBS

NEW YORK — CBS-TV Is bers hard to sell with, but had no | for network programming,
evincing interest in "The Lady or | sympathies for the sharp station- | NBC move of this kind was a

the Tiger,” new live daytimer from
Screen Gems. Host  would h-e|
Robert (). Lewis, Gene Ravburn,
Monte Hall or Bobby Sherwood.

The quiz would have half-right
conlestanls (there are 10 questions.
choose between two doors, one

|

concealing big money gilts, the
olher a conductor stumts.
“Lady,” mspired by the famous

Frank Stockton short story, also
bas a home participation gimmick.

|
|
.

‘dience won't desert to Allen the
| minute the star act is over.
j Sudden Desertion

In another minute-by-minute
study of the Allen-Sullivan duel,
| Sullivan managed to hold a fair

P|lead over Allen for a total of 42

minutes out of the hour, peaking
a momentary 358 rating at one
pomt against Allen’s 24.7. But with
the star’s exit, the audience demon-
strated its fickleness—bv deserting
whaolesale to Allen for the last por-
lion of the show, giving him a sud-
den peak of 35.5 to Sullivan's 29.0.
|In the same show, there were a
total of five exchanges of leader-
ship spot, despite Sullivan's 42
minute hold on the top position,

There’s little doubt that the pen-

of the two shows are
cansed by Sunday-night audiences
 dinling back and forth during va-

i riety  performances to catch the
| cream acts on both shows. Ratings
| for the competitive “Amateur
'Hour” om ABC are almost rock-
'steady, with a  gentle-but-steady
decline during the hour, with the
rating at mid-point virtually Equlll-
ling the average for the program.
| In almost every case the loss of
Sullivan  audience exactly equals
' the gain in Allen's, and viee-versa,
. Checkup on other Nielsen min-
 ute-by-minute studies shows that
variely ratings are far steadier
when the opposition consists of dra-
matic or situation comedy shows,
- which cannot be “sampled” readily,
thus affording better continuity of
viewing and commercial attention.
’

ANSWER TO ATTACKS

ARB Say

Backs L.

NEW YORK — Siill sdrtmg
Illl.tit'l' L'Jut't”.;hmn froun § OAaT uf
the seven Los Angeles video out-

lets, plus WPIX and WCBS-TV in

New York, for having shown day-|

time TV rating figures noticeably
lower than competing research
hirms. American Research Burean
ofificials are now facing up to the
threat of more defections by firing
otf a counter-blast of their own.

' methods

To charges that ARBs diary-
sample methods are “deflating day- |
time viewing,” ARB is now reply-|
ing with details of a $2.500 survey |
conducted in Los Angeles which |
shows a 90 per cent correlation be- |
tween ARB's diary findings and |
those of a special coincidental |
study done for ARB involving over |
6C.000 interviews. '

Admitting “the issue is clear and
it poses a question of lrrmendmi-l|
importance to both buyers and !
sellers of television,” ARB officials |

sympathized with the Los Angeles

| stations who found the low pum- across the board—from its affiliates

originated critiques of ARB's
methods.

In a '?H"tiil] field test conducted
during the May 8-10

riod, ARB
found that the '.rml-;;f:* Los An-
geles daytime TV viewing average
between 2 and 5 p.m. came out at |
12.7 on a “personal coincidenlal”
study, 12.8 on a “telephone coin-
cidental” and a closely-correlated
11.4 oh the regular ARB diarv. All [
three were noticeably lower — and |
more acourate, acconding to ARB
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s Survey
A. Ratings

—than Pulse’s roster recall method

which showed a 21.6 level,
Method Checkups

A similar correlation showed up

in checking average daytime TV

program ratings for the week by

the diary-personal-telephone trio of

ARB also checked the “personal
comeidental”™ and “telephone coin-

lon GF with i

NEW YORK—The
Ceneral Foods are being stormed
by the West Point Corps of Cadets.

So effective is the neatly-aimed
barrn? that the big food Firm is
now thinking of retreating from its

ramparts of

Ziv's “West Point” series has al-
ready played a command perform-
ance before the firing squad.

The Kaydets have sent over
1,000 “save-our-show™ dispatches
to Ceneral Foods, CBS, their Con-
gressmen, and just about everyone
in sight. Acsdemy officials are
spearheading the pubserve charge
ntelligence data that
the show has pulled “over 10,000
applications from high school sty-
dents in the past nine months—400
per cen’ over normul” and that the
USMA is now attracting “8,000
visitars per week—eight times over

previously held position, in which |

normal” as a direct result of the
shonw
According to Ziv-TV, which

wants 0 mamtan s network |
beachhead with “West Paint”
Ceneral Foods #& now willing te
continue the show for another sea-
son—if a suitable time slot can be
foumd. Its present slot, Fridays at
8 pm. on CBS-TV, is already due
for fall tendncy by a Westem,
Trackdown,” under Socony-
American Tobacco co-sponsorship,
so ‘that's out.

There's Ziv talk of slotting the
show for CF on Mondays at 7:30
pm. on ABC-TV, but this was
denied lust week by the web. Offer
of a firm contract from CF, how-
ever, might change the military

(Continued on page 10)

situsation.

NBC RECLA

12 DAYTIME HRS.

Billings Soar, With 582 Slots Seld,
So Affiliates May Give Up 1-2:30 P.M.

NEW YORK — Indications are have more mass appeal. NBC

that NBC-TV aims to recaptine an
hour and a half of daytime—1-2:30

Last

switch in which the affiliates azl-
lowed the network (o m
2:30-53:30 p.m, instead of 3-6 p.m,

The NBC expansion into more
daytime hours is being considered
because the web's daytime hillings
have soared this vear. Last July,
25': guarter hours were s ex-
clusive of the participation business
in "Home" At the moment, the
web has 58': quarter hours sold,
out of a possible 100. The figure
will rise to 120 quarter hours
when "Home™ is replaced shortly
with Arlene Francis and “Treasure
Hunmt,™

The network has already sold a
sizable number of guarter hours
for the fall and expects to begin

Seplember with about 70 rter | NEW i,mtr " —
hours sold. It hopes during the fall | Schackner, former
to sell as many as 30 quarter|exec and more n

hees more, to move it into dn even
stronger  billings position.  Indi-
cations are that it may have to
retwrn Tuesday 10:30-11 pm. to
its affiliates because of dwindling
sponsorship interest.

NBC cumrently has two co-op
shows 1-2:30 across the board, Tex |
and Jinx and “Club 60," which are
cargied on about 79 outlets
signs point -to the fact that

be repluced by others

e r 2 eiil,
_'_b .'

i

IMS

maove into the 1-2:30 strip, when
is made, will obviously act as
ir to CBS-TV and may result
the latter network asking its affili-
ates to give up the same hours,

Frazier, Baxter

New Storer V.-P.’s
MIAMI——Storer station group,

Ee

increasingly a power in group pur-
chase of telefilm and festure pack-
ages, has appointed two new veeps. |
Upped from m 3 .
level are Claude H. Frazier of
WACGA-Radio, Atlanta, and |
Baster, of WIBG-Hadio, Philadel|

is said by executive
decisions.

Lec Wailes “to strengthen their| Outdos

voices on lop company ¢ ,

‘is slotted Saturday 7=3

| Californiany.. - N2G-TV. Tl

aviation, will have as

Jimmyv Stewart, H Coms
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Libby-0ford

NEW YORK — CBSTV kst
time status when it soldig .
nate half hour of “Py

to Libby-Owens-Ford
hours of the mvstéry serip

have already been e

Purex.
Libbv-Owens-Ford
ering altemate half

,}_uh:lﬂ?'m. but the P
spoisor, however, et p
chased one quarter of [E N ation
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presented September 8 to Decem-
be IE! Two ufhdﬂm lﬂstuhna:h
Vil presen on Saturday
* afternoons, the rest on Sundays.

monwg\r:‘:' National Brewing; Chi-
cago and Bears (one umit)
farlboro, Fallstaff and Standard
Oil of Indiana, each one-third;
Creen Bay  Packers, Marlboro,
Pabst and Standard Oil of Indiana;
. Detroit  Lions, Goebel Brewin
- Speedway Oil, and perhaps Marl-
| baro, and San Francisco Forty-.

Niners and Los Angeles Rams (ane

umit), Marlboro and Fallstaff Brew.
. ing have each bought oné-third.

- Marlbore has bought one-third
- of the New York Giants, with four
of the 15 commerciai mmnns
bought by Ballentine, the identical
sponsorship commitments slready
- made for the Philadelphia Steelers.
- Each of the teams be fed out
| 10 a regional network of stations.

-
-

I

k.

| WY of National
- Hockev Eﬂ]%ﬁik;:g!mli]‘uﬂ and

com-
- mencing. ey will be telecast
¥ November 2 thru March 22,

'RKO Lot May-
' Be on Block

SHOLLYWOOD — Is Tom
ONeill planning to unload the
stadio lot of RKO in order to fi-
i telefilm production?

on new si%iﬂt:mu lute lust week
‘with O'Neill’s arrival here for hud-
dies on the long holiday weekend
f ith L.A. brass of Ceneral Tele
radio.

- O O'Neill's slate, it's reported,
\are meetings with Desilu, currently
one of the major rental producers
L the sizable RKO lot. Altho
iy already owns studio prop-

88, Lucy and Desi have green
Wing larger space on whigh to
shoot their h;trgﬁ_riim list 'lmtele*

™ e EF--
The "“!hitin Cirls” and up-com-

W pilots. us, Desilu may be

| il Ci’:tliim for a disposal of the

-
e
Fir
'
]

igen Gets WBNQ
Show; Eyes Web

CHICACGO — Jack Eigen, con-
troversial  interv last seen
ssing Cleo Moore coast-to-coast,
s gottens his own TV show here.
agen’s coloscast, Tuesdays 10:30-
p.m, over WBNQ, debuted two
eks ago and is now being

BC-TV us a network .

I

e

Selling on CBS-TV's Saturday |of

gt

N
S
=l “ r L F =
IKE'S KRU-CUT
DRAWS A REPLY
- WASHINGTON — CBS
President Stanton ad libbed
a retalintion last week for
President Eisenhower's dub-
bing the network’s Khrush.-
chev interview a “commercial
matter.” Asked at the National
Press Club luncheon (2), why
CBS did not give full tele-
vised coverage to Presidential
neéws conferences, Stanton
‘said dryly: “That's a matter
of news judgment.”

‘Annie Oakley’
Clients fo Get
Flexible Deal

NEW YORK—CBS Teélevision
Sales is marketing “Annie Oukley™
along network lines, but stréssin
flexibility and offering availuble
alternate week in as many as 118
and ns few as 76 markefs. Poten-
tial sponsors can pick and choose
their markets as long as they select
the minimum number, Continental
Buking has signed for altermate
weeks in the 76 markets.

The packing program cost of
$189.802 per alternate week in-
cludes free prints, shipping, inte-
gration of commercials, production
SiX one-minute commercials,
contest prizes, Annie Oakley bill-
board and point-of-sale endorse-
ments, and double exposure in

-

=3

F

run, 19 second-run, and New York, |
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READY—IF IT HAPPENS

TV PROGRAMMING

For Toll

CHICACO — American Broad-
casting-Paramount Theaters is re-
ported here to have filed 10 appli-
cations for pay-as-you-see TV out-
lets, with the other networks about
to follow suit. The story was
broken by Janet Kern, columnist-
critic fo: the Chicago American,
as direct information from Leonard
Goldenson, AB-PT president.

Coldenson and most web execs
have "been outspoken in their op-
position to toll TV, but are pre-

ring for the eventunlity, Miss
‘e stated in an interview on
WBKB, the ABC-TV owned-and-
pperated station here. The inter
viewer quickly changed the sub-

Report ABC Bid

Outlets

number of Texns markets this fall
as its chief test of the "box office
in the home™ concept. The first
major test of toll TV tukes place in

a few weeks when Video Inde- |
pendent Theaters offers movies in |
Bartlesville, Okla. Both trials are
utilizing closed circuit facilities,
ABC-TV brass has admitted that
successful tests would result in ap-
lications by stations in the web
ine-up for licenses from the Fed-
eral Communications Commission
to trunsmat toll TV shows. This
spring, reports filtered from AB-PT
sanctums that the web and its par-
en' company would soon unveil a
svstem of transmitting two pictures

ject.

loratory investigation of toll TV
y its subsidiary, Interstate Cir- |
enit, Inec., which has scheduled |

B | showings of new feature filins in a

for which 20 episodes are first and |
Six are second-run |

A cost-per-thousand projection
for next season, based on Nielsen
ratings and homes of last seuson,
uses the gross time cost of 327 060
tor a total gross cost of $46.86G2.
Based om Nielsen st.dies, CBS |
Film expects an average rating of |
23.1, with audience composition
evenly divided between adults and
children, and a cost-per-thousand

New York and Los Angeles, f\-.-ujl—!
able markets include seven first- | scheduled mostly between 5:30

of 81.79, lower than most of the |
top-rated web shows. '

“Annie” in its current markets iy

and 7 p.m,

WILL USE LOCAL TALENT

Godfrey to

NEW YORK—Arthur Codirey
i5 ance again hitting the hinterlan

trail for CBS-TV. The TV person-
ality will spend two weeks in San

and

Wash., for one week in August. |
Godfrey plans to originate both |
“Talent Scouts,” his Monday night |
show, and his daytime strip from
the West Coast cities. Not only will
talent from both cities be utilized,
but the redbead will originate via
remoles from points of interest in
the localities. Local entertainers

will get their big chance to break

From 2 Coast Cities

Do Show

into big time as they will be fea-
tured on “Talent Scouts.'

The reason for the West Coast
junket is Godfrey's appearance at

En!die, his show horse, and exe
cute dressage. Codlrey has traveled
sporadically in the past, his visit (8
Lake Plucid being his most recent |
remote. He does, however, inh'-urjt
to visit another six cities during the
coming season. The trips should |
provide a unigue opportunity for |
Codfrey’s. elients to fegture local
promotions in these cities.

In March, AB-PT approved “ex- |

| ber 8.

| ternate quarter hour of "Queen for

at once within the same spectrum,

often called multiplexing,
Such a device would allow

without additional channels,

merely by selling or mu;‘-l:rh.im; un-
scramble attachments to home sets

Welch Weighs
‘Queen,’ Adds
To NBC Time

."'"-’['."l"- '“r.Hrl{\. — 1'l-1'|-{‘[li| {-I'.L}u'-
Juice and Sandura will add more |

NBC-TV davtime this fall. Welch
15 expected to go for an alternate
gquarter hour of “"Queen for a
Day,” Frndays, beginning Novem
It will sluft its alternate
quartes hour sponsorship of “Com
edv Time,” Thursdavs to Fridays
starting in September so it can gain
the advantages of contiguity.
Sandyra, which now has an al-

a Day”™ Wednesdays, will add an-
other HE.L"‘L!H"-”H:- davtimer later
this yeur.

I!hr,
web to schedule pay TV shows |

‘Oswald Rabbit’
Slotted on WABC
5 Times Weekly

NEW YORK — "Oswald Rab

Diego, Calif., at the end of July,|the Fiesta Del Pacifico in San | bLit,” which started here as a once
then go north to Seattle, | Diego. He will appear there with | a-weel portion of a strip, moving
[0 twice

ind then three times a
week, has become a five-a-week
strip on WABC-TV in the G-8:30
p.m. slot. The eartoon package
displaces “Jungle Jim™ and “Hawlk-

eve and the Last of the Mohicans.” |
Higlwest mted of the station’s 20- |
odd cartoon shows, “Oswald” fol

lows ABC-TV's “"Mickey Mouse
Club.”

Kenreienlal ep

America’'s
10th TV Market
917,320 TV sels

Lancaster
Harrisburg
York
Lebanon
Reading
Hanover
Gettysburg
Chambersburg
Waynesboro
Lewistown
Sunbury
Carlisle
FPottsville
Shamokin
Lewisburg
Hazleton
Mt. Carmel
Bloomsburg
Hagerstown
Frederick
Westminster

STEINMAN STATION
Clarr McCollough, Pres.
MEEKER

316,000 WATTS
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Meet Laurence Roslow, Associate Director
PULSE, Inc. He and his staff of statisticians
are constantly converting home interview
ports into reliable program ratings. Their impat
tial findings, as you see in this ad, emphasize
the fact that Ziv shows rate great!
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“HIGHWAY
PATROL”

Starring

BRODERICK CRAWFORD

Ist AMONG ALL
SYNDICATED SHOWS
IN MARKET AFTER

MARKET!

“MAN CALLED ¥

Starring
BARRY SULLIVAN °

Ist AMONG ALL
SYNDICATED SHOWS
AGAIN AND AGAIN!

FALL

38.2

#1 in Cleveland

BEATS: Ed Sullivan, Climax,
Perry Como, Dragnet and

many others. ’
ARB—O0ct., '58

38.7

#1 in Seattle-Tacoma

BEATS: Ed Sullivan, | Love
Lucy, Groucho Marx, $64,000

Question and many others
AHH—Fen o

'
30.7

#1 in Baltimore

BEATS: Ed Sullivan, Perry
Como, Groucho Marx, Play-

house 90 and many others
ARB—Dct,, *

34.3

#1 in Birmingham

BEATS: Dragnet, Lawrencas
Welk, Playhouse 90, Wyatt

Earp, and many others.
PULSE—Feb. *57

FALL

_SPRING |
36.

#1 in Nashville

BEATS: Ed Sullivan, Drag-
net, Jack Benny, th Hope
IHI:I many others.

ARB—Mar. 'S57

__SUMMER |
35.3

#1 in Detroit

BEATS: | Love Lucy, Perry
Como, Groucho Marx, Drag-

net and many others.
ARB—Ilune, '56

=4.3

#1 in Providence

BEATS: Wyatt Earp, Danny _
Thomas, OQzzie and Harriet,

Studio One and many others.
PULSE—MAY, '56

_SUMMER _
7 g

#1 in Dayton

BEATS: Ed Sullivan, Law-
rence Welk, Disneyland, Phil

Silvers and many others.
ARB—Iluly, '56

PRI T | T

. ]
[ - .*._'ij 1 g _ _
: s #1 in Portland #1 1n Chicago
=4 I BEATS: $64,000 Question, BEATS: GrouchoMarx, Drag-
w7/ ; Your host Perry Como, Bob Hope, Play- net, Wyatt Earp, Sid Caesar
: house 90 and many others any many others.
TRUMAN BRADLEY ARB—Nov., *56 ARB—April, ‘56
w

0.7

#1 in Omaha

_SUMMER |
39.5

#1 in Jacksonville

1st AMONG ALL
SYNDICATED SHOWS
IN MARKETS LIKE

HES A BEATS: Perry Como, Grou- BEATS: GrouchoMarx, Drag-
T E. cho Marx, Jack Benny, Drag- net, Wyatt Earp and many
net and many others. others.

PULSE—July, "56

ZIV'S NEWEST CHALLENGER FOR TIME AFTER TIME ...

NO. 1 RATING POSITION!
“THE NEW ADVENTURES OF

MARTIN KANE™

starring Academy Award Winner

WILLIAM GARGAN!

For an eyeopening audition
and an eye popping sales pian,

g \ ( 7 4 //44(07?

l-I| FH - I e P
'd'lt_'. b __:h_ -.-"i‘i::. _‘ ..} ~,.1’ L.._..

m o :J

wire or phone ZIV today. You

will be the most happy fella

with the No. 1 show in your
market!
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TV PROGRAM MMING

CBS PRESTIGE SHOW

Perelman to Script
7 Arts’ Love Study

NEW YORK—CBS-TV is mov-
ing ahead with “Seven Lively
Arts,” its prestige Sunday after-
noon lprupﬂrry of next fall,
plans

Filmed a number of scenes of a
show

titled “The Evnng!-llst
which will study the sociological
with | implications of the breed. It will
or the debut stanza set. The | cover such Bible Belters as Billy
series will originate around Octo- | Graham, Aimee Semple MacFPher-

erts, -rnh the Eul wnp-up
on Graham.

Another program in work fs
“Jazz. Concert,” which will run the
?a.mut from blues to rock and m]l.

t would showcase one big m
name after another, among the:m
Kui Ory Fats Pichon, Lonis Arm-

g, Eddie Condon, Dﬂkﬂ El-
Hngtnn Dave Brubeck and others,
il available, Still another is to
study a novelist thru the eyes of
his writing. The web has bought
bive short stories written by Ernest
Hemingway and he may be the

ber with "The Changing Ways of I‘iﬁﬁ El""r’ Sund.ly nnd Oral Rob- suh;m:-l under st*ud:..

Love,” and S. J. Perelman-scripted |
study of the agony eolumns,
drama, the novel id\'ﬁ?rli.‘-.iﬂﬂ.
crooners, movies, and movie idols
such as Carbo,
Gilbert—and their impact on the |
love buds of American ecitizens.

The First show is indicative of
the tenor of“upcoming presenta-
tions, which will take a popular
approach ta the arts and combine
name value wherever possible with
social study. Among other pro-
grams being considered is “The
American Sports Hero™ as seen thru
the eves of one of the nation's
leading rte  columnists. The
m‘rtmgs of such sports writers as
Crantland Rice, Westbrook Pegler,

Valentino, John ||

Red Smith and ]lmr.n}r Cannon will
be utilized, and a top sports writer |
drafted to appear on the show.

Ray Bradbury is already untmrf'
& seript titled “2.000 A. D.” which
will show the part machines will |
play in the life in the future.

“Seven Lf‘-'t!]}’ Arts™ already has |

Amateurs Aim

For TV Gold ;.

® Continued from page 1 |

provement, he fekls that stll an-
other kine will bring the project to
the point where strong sales inter-
est can be developed and vet an-
other kine has already been sched- |
uled fur the near future.

So again more money must be |
Invested. Where was the monev |
consumed? Kinescopes and tapes
cost about $19.000 and the rest
went for travel and miscellaneous
expenses including a reverse index
in which names are c -hlnu d ac
cording to their meanings

The low budget show, $22.500
weekly, questions three {‘|‘|f'||:t_-1.|_']|'ﬂ‘-.|
about their names, with prizes
starting at %250 and running to

$1,000.

‘Bowie’ R
owie Kates
First in Period

NEW 'H"JHL.-— Adventures of
Jim Bowie,” on the verge of a fall
gale, racked up its El“rl'.rl'lj.IESI ratings
to date last month. Nielsen, Tren-
dex and American Hr:sﬁarch Bu-
réan place it No. 1 in its time pe-
riod, ahead of “Blondie™ and “West
Point,”™ with a 39.1 audience share
according to Nielsen.

American Chicle continues as al-
termate week sponsor next season,
with sale of the other half immi-

nent, Fridays, 8-8:30 p.m. Scott
Furhes. whn stars as Bowie, begins

rance tour Aug
ust & ml:tIJLEI'IE the 15 Trendex
ﬂhﬂ.

Report Gen. Cigar
Turning to Loculs

NEW YORK—~GCeneral Cigar is
reportedly shifting its TV advertis-
ing focus into Jocal station pro-
gramming. The cigar company is
said to eying top-rated Iu-t.':ﬂ

:ﬁﬂrts and news shows for sponsor-"|
ip. General Cigar

Ihﬁ‘lhut

wm'l-t .'i]ﬂn!h wasinab
ph on NBG“IV Young &
hubicam

is the agency.

= a—— v ——

e i S i A —
™

- ;__ T

The Bfﬂbaurd Cnnﬁnuing

This chart B it TV indiatry's enly guide T U EomEniy
eificioncy of Clara A time mebwork programa compared

o i
by pregram bype and wponier  greul and
audience compoeililon
Easch prograrmd o
=y

if flgures represent N toeesar'y &l
repching 1000 TV Femes. men, womin o children

brekan down by

the tolsl number of bBomes, men, mosen and children urser
16 reached during ihe imst rating peried.” v determined
Amaricgn Prssrch  Burssu.

I

RISy “ﬁ’m’bﬁ EE
By Progrnm Type
GENERAL DRAMA

COST-PER-THOUSAND

Analyses of Network TV Shows in Class A Time
Cnmpulcd I::.r Umw:-: nnd hnsad on Mu'f TV ocudience measurements of AMERICAN RESEARCH BUREAU

nr minuie of commercial time. These fgures
dislding wach show's rel commisiesabie time

rezult frem proviged ts The Bilboard on 8 confldestinl basiy reErage
and lalest rzita show 20t ower 8 S)-weeh perled - e \
By Mts number of allocated commercial mirster and Whes by iﬂ_ﬁ m'“'”'“:-ﬂ l'“":l,‘l'ul i
o ﬂrn:1“lrt Hﬂllhtlhl\lw“Iml_lﬁ'
Aciual thre and talems costs. of proprém. - 4 O S e

V“u Dlreci- in
Delayed Tﬂms

the National Education
here last week,
g?wnh:“;ﬂ{‘mtiuufm
ecast and direct wire reports
immediate newscasts, -
The sixth major ﬁduu!:hum
ference nm-u-r.-d by WBC in

Association
with taped sessioms |
delayed

-

- ==

COMEDY

GENERAL DRAMA SHOWS

COST PER 1,000 HOMES
PER COMMERCIAL MINUTE

1. PLAYHOUSE 0 (Amer, Gas. Philip

Maorris, Bristol Myers, CRI) $1.29
1. KRAFT THEATER (Mall. Dalry,
MEC el . 2.19
3. STUDIO OME | u'r'mmghuuur [Bil 280
4. 6. E THEATER (Gen. Eleclric, CBS) 2.83
5. LORETTA YOUMG (P&G, NBL) . 480
6. THE MILLIONAIRE (Colgate, (B} . 3.31
| 7. LUX VIDEO THEATER (Lever. NBC) . 338
5. ROBERT MONTGOMERY (Mennen
5. €. Jobnsen, NBO ..... . 3.48
9. SCHLITI PLAYHOUSE (Schiitz, CBS) . 3.61

0. ALCOA WOUR {Aluminum Co., NBC) 3.68
11, MASOUERADE PARTY (Aumoc

Products, Park & Tilord, NBD ... 3.13
11. RAISER ROUR (Kaiser,
Armstrong, MBL) ............. 3.76
i3. CIRCLE THEATER fllmﬂrung;
Eniser, N ... o et R A 3.78
14. GOODYEAR F'I.l“'lmﬂE
Goodyear, MBO) . .........oous 3.82
5. IANE WYMAN (PG, NED) ...... 383
' 16. YOU ARE THERE (Prudealial CBS) 389
17. U. 5. STEEL MOUR (L. §. Sieel
Yevien, (BY) ..... ..o .02
18, HORD THH.T'EI I.FIH# lﬂD B U
19. (ROSSROADS (Gen. Molore ABL) . 4.52
10. 20TH CENTURY FOX (Revien,
U, 5. Steel, CBS ..... e 198
11. SRO PLAYHOUSE (Amer. Hﬂml
Prods., Helene Curtls, CBS) ..... 5.05
' 11. TELEPHOME TIME (Bell, ABD) .... 6.63
' 23. DU PONT THEATER Du Ponl, ABC).. 7.6

COST PER 1,000 MEN
PER COMMERCIAL MINUTE

MEN
INUTE

COST PER |
FER COMMERCIAL

COST PER 1,000 CHILDREN
PER COMMERCIAL MINUTE

1. PLAYHOUSE 90 (Amer, Gy,

Philip Morris, Bristol Myers,

s ... $2.45
1. 6. E THEATER (Gen. Emtri:. (B9 2.84
J. KRAFT THEATER (Mail, Dairy,

NBL) . . 1.88
4. LORETTA YOUNG (PEG, NBD) . 3.10
5. TOU ARE THERE (Prudenilal, (8s) 3.88
6. STUDIO OME (Westinghouse, CBS) . 4.05
7. ALCOA HOUR (Aluminum Co, NBD 4.10
8. GOODYEAR PLAYMOUSE

Goodyear, NBL) : l ]|
9. THE MILLIONAIRE (Colgate, CB) . 4.17
10. LUX VIDED THEATER (Lever, NEC) 421
I1. ROBERT MONTGOMERY (Mennen,

S. C Johnson, NBD) . 4.56
12. SCHLITL H.ITI'I'IIIIIE !.‘.:Mih' El‘il 4,80
13, (IR(LE THEATER u.mslrmu.

Kalzer, NEO) . ... eee 457
14. NTAISER HOUR miur Am- "

L M R T 5.0
15, HIII T!IEHEI (Ford, ABD ..... 5.40
16. U 5. STEEL (U, §. Stesl,

L 541
7. (ROSSROADS (Gen. Molors,

un Sp TN 515!
18, JANE WYMAN [FIE L R 551
19. 20TH CENTURY FOX (Revion,

LS Seal. BD .........%.., n
20. SRO PLAYHOUSE (Amer. Home

Prods, Helene Curis, (8%) ..... 5.82
21, MASQUERADE PARTY (Assoc.

Prods, Park & Tillord, NBO) .. 6.17
12. TELEPHONE TIME (Bell, ABD) ... 9.06
13, DU PONT THEATER (Du Fun'l ABC). 11,55

1. PLATHOUSE 90 (Amer. Gas,
Philip Merris, Bristol Myers, CBS) $1.72

1. NRAFT THEATER (Matl. Dairy. MBO) 1.98
3. LORETTA YOUNG (PRG, MBO) .. .. 2.45
d. STUDIO ONE (Westinghouse, CRS) . 2.52
5.'6. E THEATER (Gen, Eleciric, e

a9 ...
6. THE MILLIONAIRE (Colgate, CBS) . 2.90
7. GOODYEAR PLAYHOUSE (Goodyear,

WY SRS b i e e 3.08
8. LUX VIDED THEATER (Lever, WBO) 3.16
9. ROSERT MONTGOMERY (Mennen,

5. C. Johasan, NSO .........

10. MASQUERADE PARTY (Asec.

Prods., Park & Tilferd, NBO)..... 332

11, JANE WYMAN (PLG, NBO) ...... 336
12. SCHLITT PLAYHOUSE [Sthlrn. cas) . 3.60
13. RAISER HOUR( Kaises, Armsirong,

| e, T A ce S, 3.65
U. 5. STEEL MOUR (U. 5. Steel,

Revion, [BY) ... 3.08
15. (IR(LE THEATER r.lnm'rmug,

Kaiser, NEO) . AL D L
16, ALCOA HOUR (Aluminum Ea..

| o T T o D 3190

17, YOU ARE THERE (Prudential, (BS) 4.10
18. (ROSSROADS (Gen. Mofors, ABD) .
19. 20TH CENTURY FOX

(Revion, U. 5. Steel, (BS). . . 415
20. FORD THEATER (Ford, ABD) . .... d.4b
21. 5RO PLAYHOUSE (Amer. Homs

Prods, Helens Curtis, (BR) .., 536
22. TELEPHONE TIME (Bell, ABD . 6.17
23. DU PONT THEATER (Du Ponl, ABD). 7.62

COMEDY SHOWS

413 |

1. U S STEEL WOUR (U5

Steel, Revion, (BS) ...........5139
2. PLAYHOUSE 90 (Amer. n-; '

Philip Marris, Bristel Mysrs, CBS) 4.04
3. 6. E THEATER (Gen. Elechic CB5) 478
A SCHLITI PLAYHOUSE (Schiity, CBE) 480
5. NRAFT THEATER iNail, Dairy, NBC) 5.01
6. YOU ARE THERE (Prodential,

RS, et inars s ros et 513

8. THE MILLIOHAIRE IEuhlh.fﬂl' i 607

9. LORETTA YOUNG (P&G, NBD) ..., &.77
10. JANE WYMAN [P&G, WBO) ... .. 103
11, SRO PLAYWOUSE (Amer. Home

Prods., Helame Curlis, (BS) ... . 7.54

12. ALCOA ROUR (Aluminum Co., NEC) £.01
13. MASQUERADE PARTY (Assoc.
Prods., Park & Tilford, NBO) .... B.6d
14, GOODYEAR PLAYHOUSE (Good- :
ﬁ.m .................. 2
15. YIDED THEATER (Lever, mlﬁ -
16. STUDIO OME (Westinghouss, CBS) .
1]. TELEPHONE TIME (Bell, ABD . 1&.&5

COST PER 1.000 MEN

COST PER 1,000 WOMEN

COST PER 1.000 HOMES
PER COMMERCIAL MINUTE PER COMMERCIAL MINUTE PER COMMERCIAL MINUTE
|. DECEMBER BRIDE (Gen. Foods, 1. DECEMBER BRIDE (Gen. Foods, 1. DECEMBER BRIDE (Gen.
o R -k (85) SRRy - S R R $1.96
2. | LOYE LUCY (PEG. Gen, 2. 1 LOVE LUCY -:PIE,Em 2. | LOVE LUCY (PG, Gen. Foods,
Foods, CBS) ..... 232 Foods: OBD) ..o ol T T O St [ et &
3. FATHER KNOWS BEST (Scofl, N8O 3.10 | 3. JACK BEMNY (Amer, Tob., (BS) .. 425 | % FATHER XNOWS BEST ﬁuﬂ. 242
4. BOB CUMMINS (R, ). Reynolds, A, PHIL SILVERS (PaC, R. I I
Colgale, '8y .............,. 3152 Reynolds, (BS) . e ! B0 CUMMINGS (R. umun |
5, PHIL SILVERS (PaG, R. J, 5, PEOPLE'S (HOICE (P45, Celgate, [BS) . cinev 25
4 EH:EM:.IEBH‘“E.'. s il ons 0 Borden, MBO) ' ........cc0nee , 490 5 HII!II.II ll.lEI Mr.h. am
HaRRl 6. FIIHEIIH’A‘IIHIiS:ﬂI, N0 457 '-'lﬂﬂm“ - oo swnaagh
 Coloals, CBD) suronensoinonn 2 ALt L
Tobacco, (BS) . 3.92 . ML SILVERS (PG, B. L 5
8. BURNS & ALLEN (Goodrich, 8. BURNS AND ALLEN {Hﬂd; Reynolds. (CBS)
Carnafion, CBY) . . 3.98 Carnation, (BS) ............ T I. OINIE AND HARRIET (Kedsk, ABO) .m
9. DANNY THOMAS ﬂ:Emhrl'g 9. OILIE AND MARRIET (Xodak, % BENNY (Amer. Tobace,
Clark, Armour, ABO) .......... 408 MY, Sl R, . 7 - A AR L cvibuyon SIE.
10. mnrs CHOICE (PAG. Borden, arl 10. m mn? (Helene Curls, b 10. DANNY THOMAS (Armaur, e
1. m lm'iﬁé':ﬁiﬁﬁ """ {1, DANNY THOMAS (Kimberly 11, ML uun' AND EVE (Colgale
R. L Reynolds CBS) . .. A4S Clark,s Armour, ABO .......... 6.35 kL O 5ic. ol anwiliO
12, ONI SUSANNA (Helene Curfis * 12. LIFE OF RILEY (Gull, NBO .. ... 6.94 | 12. o M-. m )
Nalle, OF) ... coseed 456 | 13, MR ADAMS AND EVE (Colgate, Cartls, CBS) .
13. LIFE OF RILEY (Gull, MBO) ..... 5.79 R J s, (B9)-......... . 177 | 13. PRIVATE m * o
14 IIII‘IIE SECRETARY (Sheaffer, 14, MARGE GOWER Lover, B0 .i . ciibiliessiain 0
O .. 59 (Amer, Tobacco, CBS)-, ... 1.85 | 14 MAReE “aﬁiﬂ_ 3t
(5, HIHE & GOWER CHAMPION i5. m'rm IHI:HII'I M (Amat. o ... oaues 83
(Amer. Tebacco, CBS) ....... .. 1.01 lowee OB o v ety ...1039 | 15 LIFE OF RILEY (Gulf. NBC)
i6. DATE WITH THE AMGELS 16. DATE WITH THE AMGELS 16. DATE WITH THE m-_m
Chrysler, ABD .....overenens 10.85 Chrysler, ABC) ...............1132 M) s ialhesion _:lﬂ
These fstlugs Sppiie Sowhars pages. copyrighted By The Billbosrd mu- W
-m—u'm umm"nm-n.mmhﬂ:h writing 1o the publishers of

3. 108 mlﬁﬁf 3 6

;m'm' m_: "

wEdE e

1" I-H I’JIH

12, BURNS AND Al

u.%
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An&lym of Network TV Shows in Class A Time
Computed by Ilﬂ'mt and based on Mur ™ audience measurements nF AMERICAN RESEARCH BUREAU
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Anna Magnani
Pilot Film Set

ROME — Anna Magnand will
make a pilot film bere next week
of “Angelica,” romantic dramn se-
rics being prepped by Kaufman-
Lerner, Italian reps for William
Morris Agency. The star plays a
tempestuous actress with a streou-
ous private life. Pilot will have
both an Italian and English sound
track, with cazting ~onfined to per-
formers who speak both lmguages.

Furniture Firm
In Big Coast Buy

SAN FRANCISCO — Biggle

s : In Seterminlng e werlh af any pragram to I EponT,
siflents eompmitian the tatal mumber of hamen, men, women and children under ad 8 wiltie th ' i
ik prewrans Cut Myt repreark. U sycy actid Lh Trached dorrg the it Tatig serot. a1 drlermived by gl P gt i B et R R
@ai fer reaching 1,000 maf, wymen & chiidnen daperican  Research Borwsy. Astoal t)me and  D3lend  oosis ol sragram
—_— o ——
- COST PER 1,000 ES : COST PER 1,000 MEN COST PER 1,000 WOMEN COST PER 1,000 CHILDREN
I' ' PER ﬂIHHEIEIﬁ.'L NUTE PER COMMERCIAL MINUTE PER COMMERCIAL MINUTE PER COMMERCIAL MINUTE
J:L PABST (Wednestay Migh Fights, L PABST (Wesnesday Night Fights, 1. GEN. FOODS (December Bride, 1. AMER, DAIRY, DERBY, SWIFT
m SRR W ---“" ‘m T T I T e g ’ lr?l Eﬁl ............. n I- 1“- Iu.-'lflllﬂlhd. “uuli ...... - ‘ 1?1
i'. GEN. mu ln-miu- Irlln. .. 21 L. GEN. MILLS fWystt Earp, ABLL ... 299 2. NATL, DAIRY [wraft rhuu— L PEG, GEN, FOOODS (1 Lowe Lucy
lMum m m 1““'- mlﬂ ':m lliiu'_" HH‘EI [ EE R R S LSRR i 1"‘ ‘:-'}E' ...................... ?-‘E:
?'. ;j_m dI.-l-li-l-l-.r-lipl-l-l-l-ll-ll.l--i---lll-ll- u‘ H.ﬂ} A '- > i zm ll E:f EEH- FWH {I m Lﬂ:]', 3 EEH anns rnr masr B-'lﬂ"
o e _ , TN TR 5 L L e ST 251
..‘ -lv- -.m mm E.'l’ -*m---n ll“ ‘- EEM ms D.mﬂﬂ'r I'I‘ .Ii EHE' e 1“ q. IHE-H EHTM “}'” J".h”‘!’! ‘ I:IHFEEL" i gvin, ':E':' L EE?
3. PES, GEN. FOODS (1 Low Lucy, 3. AMER. CHICLE tDzark Jubiies, ASCT . 2.99 ABCY . ov.aa- . a2 5. SWIFT, GEN. MILLS (Long Ranger
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‘Next Week: Toiletry & Toilet Goods—Sponsors, Drug &
Remedy Sponsors.

- )

Fumiture Company has hought a
| nightly show, a weekly show and

| 300 spots ner month on KCO-TV

| here, called "the largest 52-week

Bay Area buy on a single station.”
Commercials embrace six-a-week
feature films and the retum of
| “The Biggie Show,™ a variety hour,
| Saturdays 10:30-11:30 pm., star-
:m::g Don Sherwood.

NOW:

J. Carrol Nalbh

adventures of

CHARI.IE CHAN

Brand-new half-hour TV series!
Excitement —thrills and chills
of Hollywood and exolic
Buropean locations captured on
film. Veteran character actor,
J. Carrol Naish, makes Charlie
Chan live and breathe. James
Hong is the Number One Son.
Beloved by millions, who'va
paid out their dollars to match
their.cleverneas with Earl Derr
Biggers’ most famous detective!
Wire or phone collect today to
reserve your market belore
some other quick-thinking
advertiser snapa it up.

———
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WASHINGTON — The war is
on for closed-circuit wired pay
television service. International
Telemeter Corporation told the
Communications Commission last
week (3) that it was going in for
“large scale” use of subscription
television on a wired basis, which
requires no aunthorization. Tele-
meter says it will gladly go to its
originally  proposed  on-the-air
“scramble”™ technigue if and when
the FCC finally authorizes the pay
SeTVice,

Telemeter beat the gun on the
July 8 deadline sct by the agency
for answers to its lengthy tall TV
questionaire (The Bil'board, May
27). Other pay proponents, Zenith,
Skiatron, and rival wire-advocate
Jerrold Electronics, have waited
for the final hour. Reply comments
will be allowed up to July 22.

meter Guns

Wired-TV Race

in wide open competition for wired |
service, the firm is pushing hard |
for authorization of broadcast-by- |
air pay TV. Telemeter claims that
a "for keeps™ basis is the only way
to truly test the service, nnJ ciles
previous FCC history to prove thal
it hasn't authorized any other
broadcast services on any tempo-
rery basis. Technically, Telemeter
savs, the pay service meets FCC
requircments of non-interference
with free, availability to the pub-
lic, and no hardship on station
operation

Telemeter outlines ils wired op-
eration. which it claims is lested
and ready to roll, and "now in the
yrocess of negotisting  franchises
E;f selected territories.” Price per |

home will tally $100 for the “‘]’I{]]l'-:
ooeration, which Telemeter savs
cOmpares favorably with current

In its reply to the FCC ques-|cost of $400 per seat for regulas

tions, Telemeter advocates that

1|

movie theater. Fr territories al-

The FCC should not hesitate any | ready wired, Telemeter has a “pay-

longer to classify subscription TV
as a broadcast service. 2. Pay TV
should be autherized immedintely
on a permanent basis—"No test ol
the svstem 1 opeérahon 1% TE-
muired.” 3, Telemeter believes
large-scale use of pay TV on

on potentials of the =ervi
broadcasters,

Telemeter would offer the pay
gervice to as many stations, In as
many cities, and to as many sub-
scribers as asked for it—"To guar-
antee a true cross-section of the

country.” It savs most test stations
would be relyingz on regular spon-
gored free-TV incoms and so
would not be able 1o give “exces-

sive amounts of time™ to the pay
programming
Altho Telemeter has put itself

its |
i | programs

wired basis will furmish much |t.}!.t | sports, concerts and other spe
= 10r

as-vou-see  attachment which can
be mstalled at a cost of S50 P
home
Thiree Channels
There will be three channels in
its systermn—providing for three pay
{best movies, pla *1

events” }—orf two pay and one pub-
lic service channel, Telemeter savs
its wired pay-TV will pave the »

¥
to on-the-air pay service by sl |

J|'_| L& g

ing broadeasters the route to more |
programs and maore revenue. (Com- |
missioner Craven recent made

the same point in wa

that it couldn’t hide from new|vide a “ready-built” audience for
competitive developn €V En if|1b|f:-h high stations when sub-
pay television went ouly by wire} | seription TV is authorized, putting

Pay service will constitute an |the ultras on the same plane as

equlazire between ultra and wvery|the very high, as far as pay pro-

! I"l. Cves

high stalions, Telemetes

Toll TV Would
‘Short-Change’

Public: Stanton

WASHINGTON — CBS Presi-
dent Frank Stanton said lost week

that pay TV would mean “short-

changing the public,” with pay
viewers setting the pace lﬂf:nfll]'
! ent

TV “siphoning off" program
from Iree service,

The comment came in answer

after  Stanton

to questions

ad-

dressed the National Press Club

(2) on the duty of television

in

hard news coverage and its need
to bring the “presence and words
of world leaders™ to Americans.
CBS also has "FCC authorization
to editonialize,” but would move

YOy

slowly in this area. If and
when the network does decide to

editorialize, Stanton told newsmen
the method would be for “manage-
ment to express its editorial views

in its own name.

In further comment on toll TV, | tOWD _I“"“‘” and with living heroes
Stanton told newsmen that fights of episodes from the series, com-
' land new movies seemed to hlm'","“'”d'mm?!. from Congress and
the only new aspects offered h}":"'“"l "'HJE_'%I’- “-”“lifﬂ_ﬁf"fﬂ}“ﬁﬁ
pay—that is, until it got going. and  recruiting campaign  tie-ins
Stanton pointed out the temptation
to talent and writers in free pro-

gramming to go over to pay. “If|

one-tenth the present viewers of | 2re better than a star name in the
the Ed Sullivan show paid half a
ay TV, the
our to Five|

| times as much as the sponsor now
Continued on paga 1?;'

dollar 1o see it on
.'l.}lﬂ‘l\ 1! ﬂ'l_l,}d m.i].hﬂ

gramiming goes.

ree TV | The wired-in pay service will pre

WICHITA

HUTCHINSON
ALL OF KANSAS Y

KTVH

.

5 FIRST IN

Thask you most sincerely, judges, for anothes oulstanding mational award Tor KTVH —

this one lor Genersl Budience Promotion among threestation television markets
Billboard's 19th Annual Promation Competition

We're proud, of course, to be the only Kansas station 10 win such an award
Viest m pur market, and o e for third place mationally!

We pledge 10 contmue to deliver the bevt in television — and 1o back it
wilh Ihe kind of premotion koo how that gels the b'i’-

sl winning audience.

_Wichita- Hutchinson, Ransas
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NEW YORK—Inhereut promo-
tional possibilities in “The Silent
Service®™ have helped establish
good ratings early for the Cali-
fornia National Productions series.
Working with the United Stales
Navy, its recruiting posts and vet-
erans’ groups, local stations have
successfully whipped up exploita-
tion excitement resulting in in-
creased publicity and higher rat-
ings,

In Chlicago, the submarine show's
first American Res-arch Bureau
figure of 174 placed it third
among syndicated shows. In Balt-

more, with a 17.2 ARB, it stunds
second; in Cleveland and Seattle,

fifth. In Tulsa, “Service” scored al|P
Monday B-8:30, a decision on the

future of “Wire Service”™ is expected

25.5 in its first report.

Submarine wvisits and under-
water screenings, perades, weapon
displayvs, interviews with home-

have lent a “class and dignity™ note
to the hoopla.

"Such possibilities in a property

Seek Web Slot
For ‘Rangers’

NE WYORK — The Sweets
Company of America is shopping
for a network berth for its *Tales
of the Texas Rangers,” a property
which i leased from Ceneral Mills
for the l'ﬁ?-;ﬁﬂiwasm&. The ad-
vertiser thought he had wra
up Tuesday F'.':."!{'I-S an Hﬁ"{
which he would sponsor altemate
weeks, but the deal fell thru last

week, Screen Cems produces,

GE Appliances to
Seek Web Show

NEW YORK — The General
Electric major appliance division is
beginning to think about shopping
for a [all network show. The GE
division, whose last video property
was “Broken Armmow” on ABC-TV,
has found sales slumping without
the benefit of the hypo that net-
work TV can give. Young & Rubi-

Proméi‘lons de
For “Silent Ser

cast,” says Robert
gramming

are
ket debuts and tend to wear out

olds favoring the Sunday

@
.,

vice

i T

verpee. for NP, “Staes
seldom available for local mar-

their welcome in the living-room
much faster.”

CNP sees similar potential

g

"Union Pacific,” its next
along transportation znd hi

"Wire Service’

Decision Near

NEW YORK—With R. J. -
8300
am, slot and ABC-TV favoring

this week. The version

cut

of the hourlong melodrama will

return if web and sponsor agree
on a time period. The show's most
recent Nielsen  share-of-andience
was 232 an improvement of about
25 per cent over lis last share-of-
audience.

A Sunday berth following Kaiser
Aluminum's “Maverick”. buy would
make “Wire” a key part of ABC's
pew push to crack CBS-TV Sun-
day dominance. The current
“Wire™ slot, Monday at 7:30 pm,,
remains open for the fall, the “Do
You Trus* Your Wile?”, "West
Paint Story,” and the Jack Carsom
show have been offered as candi-
dates.

TvB Opens Western
Office; McNiff Heads

SAN FRANCISCO—Television
Burean of Advertising has opened
Western Division offices here,
headed by Walter MeNiff, newly-
named division director. The of-
fices will serve TvB members in
the 11 Western states and Western

advertisers and ad agencies.

Frederick W. Ford
Named for FCC Post

WASHINGTON — Frederick
W. Ford, Republican of West
Virginia, and one-time communi-
cations counse]l with the FCC, has
been proposed by the President for
Commission mem ip. Appoint-
ment will not be [ until ap-
proval by the Senate Commerce
Committes,

cam is the agency.

BEST TELEBLURB
Plavhouse Pictures has walked
off with first place in the Adver
tising Association of the West's
annual TV commercials compe-
tition for the best local teleblurb.
The winning entry was a 60-
second animated commercial for
Frank Tavlor Ford, sired over
KTLA, Hollywood. Playhouse
also won an honoruble mention
award for its animated commer-
cinl, Dream Whip (Ceneral
Foods), produced for Young &
Rubicam in the nat
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" Dr. Bergen Evans and. Jobn
Mason Brown deci “like" as
used