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By BOB DIETMEIER

CHICACO—]Juke box operators
v be missing the boat when it
dnes  to  programming  records

s are

~ the |:||lf -l]-jln-lulh classifica-
pns—old lavorites, show tunes,
gz, semi-clossics—in an effort to
nd better returns Iul:Itlll %ugmul?t
ggru T nr greatly
[ Em-uhhf‘ﬁ#n machine.

At the same time, of the opera-
4 who are exploring new possi-
bilities in these classifications, the

“majority report such rrimenta-
tion can be very mm
R

Up Program Time
The fact is that most opéerators
y spending more  time on
Programming mHviHﬁ utiln last
g and -Jﬂm 200-selection juke
. Bul, more often than not,
§ additional time is spent in

g Ot new programming
hes in these musical cate-

Operator testimony points to the
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pased I w customer er-
ces—seasoned  with  an Pmﬁt-
tunes

ot ewrrent top pop hits,
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_ Boxes Missing
Boat on Standards?

- Operators Exploring Other Than Hit
Programs Find Digging Can Bring Gold

| wuo

whatever the location-ewner likes
and ecut down both on servicing
and record costs?

Dutdated View

That philosophy mav already be
outdated, according lo operators
who are concentrating on other-
than-hit programming. Findings of
these operators suggest thal it is.

The simple fact is, the
El?rrimnt'trn claim, that on 200-
gelection music machines especi-
ally; it is necessary that the other-
than-hit selections begin paving
their keep, What value are 200
selections if half of these selections
are virtually ignored by operators,
and in turn by customers?

Another reason advanced for the
experimentation is that operators
are beginning to take a long, hard
look at age-groups in their locations
to check income against musical
preferences. Results of what they
see are often surprising.

For example, in a spot check by
The Billboard of 16 operators in as
many cities, it was learned that |
half of these operators figure their
best income locations are princi
pally peapled with persons in their
20°s and early 30,

Teen Spots

Teen spots, traditionally felt to |
be way oat front in point of income
with nearlv all operators, were
voted by just five of the 16 opera-
tors as being best.

Musical  preferences  divided

sharply I e wroups. Those 16

(Continued on page 124)

APPLY THEATER
ANGEL SLANT |
FOR FILM CASH

NEW YORK — Independ-
ent movie producers here are *
beginning to  use theater
money-raising  techniques  to

get funds for their ]u'lrduu-
tions. Everett Chambets, Da-
vid Cogun and Charles Weiss
recently completed production
ol "Run Across the River,” a
feature length film  which
raised a large portion of its
capitul by selling 140 shares
al $100 each to numerous in-
vestors

The initial shooting cost of
the feiture was $6,000 which
included only necessary  ex-
penses, the rest being deferred
salaries and costs.  Among
those who bought $100 shures
were a Chinese bartender, a
policeman’s widow, a teacher,
a secretury, a  delicatessen
coumterman, TV extras, and
such well-known Broadwav
actors as Jack Warden and
Nita Tualbiot,

Each share of |1|-"lr:t-‘{1
stock carries an  impressive
senl and signature, Each $100
investor gets a first money po-
sihion, well COMmon
stock which enables him to
shire in profits. The produe-
ers decided to raise the money
in sinall sums whien they had
difficulty attracting large in-
vestars, The final cost of the
]‘Jit‘htlt' which uses 17 new
[uces will require consider-
able additional financing but
most of that money 8 being
comtributed by large investors
who will have seen rough cuts
of the picture. Everything was
shot on location. The picture
ig a chase melodroma filmed
docimmantary stvle,
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| pOp music picture First became no- | artists

‘Where Do We Go
From Here?' Is

A. & R. Question

Undefined Trends, Hybrid Records
Pose Current Repertoire Problem

By REN GHEVATT

NEW YORK—Repertaire-wise,
the music business is currently in a
less stable position than at  am
Hime in the past three vears. Sel-
dom: has there been more hvbrid
tyvpe records and fewes clearly de-
fined trends than now, a fuct whicl
hos lead moany tradesters to ask:
“Where do we go lrom here?

| which made the pop charts, Now,
sume months later, skiffle is still
strictlv a British fad with no [ol-
lowing to speak of in the United
States. At the present moment,
there is even some talk of A new
Hawaiiom movement with such
tunes as In the Middle of an
[sland,” and "No Hu-Huw" receiv-
ing some action on disks. It is too
earlv, however, to detnil such a

Muny in the trade have pointed trend.
o a decline in the ]ILFI'HI.I.H'I“' -Z_*!| Ballad Trend
rock and roll. Tho artists associ- The one definable change

nted with the idiom continue to do
fabulously well i personals and
on the packnge circuit, the current
Billboard best-sellug pop  charl
line-up shows a definite ll{lilﬂgl" In
non-rock and roll matenia |lsd trend now appears to have
Changing Pop Piclure | made itsell felt wit's not only what
The changing character of the | are generally classilied as pure pop
3 but  with country and
ticeable as much as eight months |chiythm and blues performers ag
ago—not in terms ol pop clart list- | well,
ing, but rather in the varying types | Much of the material which was
of material being released. The |once considered strictly country or
markel was suddeuly deluged witly | roc k and roll has 1_..':,1".!.'!.'11.!”:-' been
calypso disks, both singles and ul absorbed into the pop told with
bums, Calypso clubs sprang up | increasing use of “‘Tﬁhlh.ﬂ e
right and left and fans went on a [mgs of full ork and chorus sup-
West Indies musical binge. How-|port. The noticeable upsurge of
ever. of literally hundreds of ca- | walties and blues material also
Ivpso disks released. few made any fulls into the all-inclusive pop cate-
i-"ﬁ!?.i!-llﬂl'lll sales headway. gory with the nse of smoother pop

which seems to have made ﬁr1|f1I
headway on singles, is one which
many felt started a year ago, with
the Vie Damone hit of "On the
Street Where You Live.” This bal-

Later. there was talk of a so-|instrumentations and arrange-
called new sound — skiffle. The ments _
British import of an originally Meanwhile, many labels are

American form got itself exposed | quietly but Firmly putting increased
on a EEW l‘.ﬁ&kﬂ- ﬁ.‘“,"_. '-"'”IT one ol ;-mphuﬁi_ﬂ an ]'.l.i"i" n_'r_m'l]mgh, not
only in  their traditional album

'NEWS OF THE WEEK

packaging, but in single form as
well, All of the major labels have
[ocussed  increasing  emphasis  on
iz in fall package programs and

(Continued on page al)

Weaver Pitches First Show;
No Spousor Catching Yet . .

Svlvester (Pat) Weaver is havin

- launching Lis Program Service

mijor nighttime property, the liour and a half
SIhil':l‘ﬂl‘.lj night dance party from Chicago's

Aragon Ballroom, is pushing

clients, with po takers ax §

H. & R-Witmark Suit May Cue

. New Legal Inheritance Battles . . .

A suit involving renewal rights to maore than
400 songs written by the late Ernest A. Ball
was filsd in New
week by Ross Jungnickel, Inc. (Hill & Range)
a t M. Witmark & Sons.
the first of what may develop inte a flock of

his troubles
etwork. His

hard for net-

et ... . Fane S

TV Webs to Geét $40,000,000

| In Filter Gigarette Billings . . .

- The cigatette companies will be
ated ""-T;_u.'l.l ME O on networ

thelr rampaging filters

.....
el "L

“for ads

£

Wi

legal

battles ns a result of the U. §. Supreme
Court’s decision last vear awarding equal
rights to widows and children of composers
Ill":{i ﬂl]'tliﬂ'l'iu x5 b R

Pop Charts’
Broad Scope

NEW YORK—The Billboard's
hest selling pop record chart this
week shows a broad scope of rep-
ertoire, ranging from Mantovani to
Little Richard, from the Everly
Brothers ta Debbie Reynolds. The
contrusts bear out the currently

‘ark Federal Court last

The action is

Page S0

ding an
TV nest

DEPARTMENTS AND FEATURES

fluid state of pop disk preferences.
A rough tally shows a dozen

rock and roll items, including three

«=133 Muslec Pop Chars—

ch are rolling wp massive salos. s st anr S e e A bk Buyita Gulda.. 38 rhythm and blues entries by Little
"""""" e Page 2 Carnival '"“""""':ﬁ T Ty . Richard, Larry "-\'illiulms and} F.iu
| SN tazrssaivanphsesy o gt i~y Doming, a pair of what might be
i 0 il | B LR L

?Mhdgﬂl.::: :f?:'.ﬁ'-’ Parks lmr;*;'-m: Sy termed quiet rock and rollers—Pat
in Package Push . .. Coin Maching Matket. 133 Flpes .....coooonennrn 10 Boone and Nat Cole, and 11 le-
antity and blanket dis- tom i Rk ooontey . |gitimate pop ballads, Al in-
3 d.tn [“- ﬂ;ﬂfl! L‘ut*‘ﬂ'r ...... ] ﬂ'ﬂlﬂ“ .-m.li.in-tijqq.-lm “l‘]d“d Aare !E'l'ﬂl"ll mtriﬂ m‘l in
1 1Y Spottighee::. T Televlslon W the country and rockabilly Fields,

W kl ,m l'n'l: Il : ]
s those from Lon- W‘-‘%{% T Pl |5 well as a straight nnv?ilzrtl‘li.r_k-
Golden Crest and RS eaemmne @ TV TY Filin Reviess. . 48 Buchanan and Goodman's “Flying

Pages 49, 50, 51 Muslkc Machines ......1231 Vinding Mahios . 199 Saucer.
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NO PUFF EITHER

Filters to Barrage TV Nets
With $40,000,000 Volley

NEW YORK — An estimated
$£40,000,000 barrage of network
programming for the leading filter
cigarette brands will be launched
on the major networks this [all,
marking what tobacco industry

execs feel will be the tuming polnt |

in the rocketing f{ive-year growth
of filter smoking.

The regula
dustry leaders, Lorllard and

be eclipsed this fall on the net-

works by filter brands, straight or [putting a sizable network cam-

| paign behind Marlbove.

cems. And, the race for TV bud |
s within firms like American To- |

mt"rllhﬂ]:llrd, from the Same con-

acco and Liggett & Myers I8 now _
virtually a dead heat between the
filters and the veteran regulars

[S{"E ﬁl'hﬁ.‘ial chart elsewhere on
this page.)

Consomer "l'k"l"'.ill:ll.l_': (1] .‘I]tl".
beands — a phenomena likely to

spell $2,000.000,000 in filter sales

and a 40 per cent share of the

total cigurette market this year, 10

tunes l!hf‘ ]ﬂ'ﬁ.] ]1.’\1‘1—-H .l1'--"- R LI

ing a farreaching shake-np and

face-lifting of shows and TV talent
L&M Series

Two veteran Ligrett & Myers
SCTIES :ﬂhﬁ associated with Chest
erficld, -Dl.l’EIH‘tu and T
smoke.,” are being quietly shifted
over o L&M filters  with
jor merchandising campaigns  on
the lines of “1've 'ﬂ.tlh'l‘.!'l‘ to LAl
being planned lor Jack
WI.']}I‘.I .H'Ii_!. Iﬂ:ITH".i & rivimas “f'.u-
}b'il.t‘tlll “'ll] CaITY the banner om
NBC with a new series lor the new
mentholated filter, Dasis, with the
same brand featured on the new
Sinatra series, which is basically
for Chesterfield.

American Tobacco’s Pall Mall,
Jong a 'iilng-ai;rll gales hit, s
I-hlfl'lnﬂ hlll’l‘l "ng "‘:'-hu.h,' wlin ,'I| 1
dropped, to a lowes priced “Man-
hunt series. The [inu's new Hiller
entrv. Hit Parade, will take oves
an the musical show from which
jits name was derived, having al-
ready generated a complete re-
vamping of the “Hit Parade cast—
which American Tobacco is said
10 have feared was too closely iden-
tified with the regular  Luocky
brand — and a media shakeup al
Batten. Barton, Durstine & 0Os
borm. Hit Parade will also tuke
full sponsorship of the “Bachclor
Father™ series alternating with the
Lucky-sponsored Jack Benny show

Lorillard Moves

Lorillard is making one of the
most drastic moves toward full fil-
ter sponsorship of TV shows by
its brands. Alwuys a s0-20 brand
in sales, Ol Go peguilams wan'l
even have a major network show.
case this fall, having dropped ont
of their Jackie Gleason sponsorship
At the same time, OG hllers ure
slated as the major produmt on

wlzir

firm's Xent hilters—now

Lon "S64

r hrands of two in- | brands,

'two web shows, “Suspicion™ and
Brown & Williamson, will actually |

“Court of Last Resort,” with the |

oI |

rapidly npward in sales, thanks to
a big plug inl:. rr?:nt Reader's
Digest story—taking the prime spot

llil Challenge,” with men-
tholated Newport taking a minor
| spol,

Ouly Philip Morris and R. ].
Revnolds are really putting a ma-
jor budget share behind
Philip Morris will

v

the Mike Walluce series, this fall
for the veleran regulars, but is

R. 1. Revnolds is in an unusual

wition, Their Camel brand is the
}:.u]n in reguilar cigarette sales:
their Woston brand heads the list
of filters. Accordingly, the Hrn's
siv-show line-up is fairly evenly
div ided between these brands, with
the mentholated filter Salems play-

ing a minor mle to both Camel

and Winston on network vehicles.
Varket Change

With tobacco industry officials

predicting that anywhere from 65
per cent to 90 |il1ﬂ' cent of the ciga-
rette admen have been under-
standably switching network ad
dollars from regular brands ta fil-
ters and creating new network
budgets for new brands.
Backstopping network activily
by the filter brands will be nearly
$15.000,000 worth of TV spot
campaigns, u,-nin1 everything from
icipations in local telefilms and
eabires to  station  Dhreaks and
LD.s. In spot, the [ilter activity
will add up to more than half of
all the cigarette non-network ac-
tvity in TV.
commercial “sell” in the
heavy filter penctration of TV s
not iﬂmh‘ to be of the scare or
hard-sell nature. Fall filter com-
mercials being lensed are generally
location jobs featuring sports, out-
door scenes, waber ilu.n'ull.:, nice
young people and a sort of under-
stated l;'rtu.llh' theme tied in with
nature,

Weaver Target Set;

Shoots for

CHICAGO—FPat Weaver .
wet September 21 as target date
launching a major. weekly

variely show from Chicago's Ara- |

gon Ballroom over his still "H"l}—i

retical Program Service network,
but several big “ils® are still
dungling loose. The I]Iﬂgi‘"'ll =i is
pinning down  $Ponsors But if he
can get them, it is understood that
Weaver I'ln-'H- |1f-l'l"f1" l'ﬂ ﬂﬂfﬁ!‘“,
p-'m.ihl'.'
Also, it was ]r*.u:hh]. wential S

sore have already E:m:l-.nrﬂ wilhi
Weaver and Aragon ballroom of-
ficials to work over program plans,
v inkings mav be imminent.

The show would be a 9-mimute |
musical extravagauza from 9:30 tao|
Il pm, Central time. (fnﬂlrmiﬂcﬂ'|
atiraction w

Ii'l.ﬂ_l-

foor

18. to carry the show._|

Sponsors

Weaver effort as a step toward
cracking big time TV in his fa
miliar role as a power in the rec-
ord feld.

A specinl advantage to Weaver
of Miller's presence a1 emnsee
would be Hﬂﬁw'! formidable clont
in lining up musical talent with
what will probably be an economy
budget, at least in the early
months. Miller's disk shows ave
recognized for being among the
few which can have critical valne
in determining the success of rec-

ords. a clout which Miller is
skilled in employing.
Weaver's l'.‘li.l'.-illdlll:'t of statioos,

howeves, Is contingent uUpon the
signing of sponsors. Besides, as one
interested party put it, “when you
buy up that much in telephone

Jd be a big name|lines, you've got to be prepared

bant. mtating a different one each | to pay for them.

show. Variety acts would be spot-|
ted thruout, but a general rule|
wonld require that all acts be ae-|
pompanied by danceable music, so |

dunce party listeners can souk up | An I"“ﬂt )
without gaping st their | falling short of sufficient spowsor-|
ship to force clearance of station | .

the music
screens if they wish, I':.Tﬂ[]imi!- will
he placed on musical names h‘ﬂmi
the record world

To buttress this appeal, Weaver
Appearns to have I{-I'IW.'."L! ‘Iﬂ]ﬂ;
top Chicage disk jockey, ready to
degn as emnsee, Besides his éﬂl
radio segs, Millor bows this week
as toastmaster on NBC's dnylmu
“Club 60" and he conducts &
record show each momi an
CBS radio net. Miller has ated
greal eageniess 1o lie up with

e

a 1
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the | ists over a petw

werk Weaver was foreed
to cancel his network debut of
Frances Horwich’s “Ding
School” originally scheduled for
268, because of apparently

time and eovering line
duction costs.. The show will be
cdrried on WON-TV locally as a
demonstration showcase.
Weaver
time

uires no
his in-

the difficult burden n!‘.lmrh;m._

how before it ex-
ﬂ.;: gy B

. He's
m:&i uﬂfl Satwrday Ara-
gon show will be his hreakthi,

heavily

.
| L [

=

e
'y N

Billboard, lists th

a5 well ns brand &j s’ weh 5
uﬂmmllg the boom in filter Ho dollas

AMERICAN TOBACCO
Tareyton)

Ll whks,
:lr'l'ltm ather, alt wks,

Trackdown, alt wks, CBS.
Tareyton.

Manhunt, alt wks, NBC. Pall Mall exchusiy

Hit Parade, alt wks, NBC. Hit Parade e

, alt wks, NBC, Pall Mall exclusively.
WILLIAMSON  (Raleigh, Viceroy, |

Wells-F;
BROWN
Du Maurier)

The Line-Up, alt wks, CBS. Viceroy majors, puﬂ:ll _Inuh

minors.
CBS News, 3 a wk, CBS.

\"ker? exclusively.
LIGCETT & MYERS (Chesterfield, L & M iy
Dean Martin, alt wks, Polly Bergen, NBC. Tentatively Oas

Onlv,

Frank Sinatra, weekly, Some Bulova] ABC, C

major, Oasis minor.

Dragwet, alt wks, NBC. L & M Filters exclusively,
Gobel, NBC. On Fisher shows, ;
- fiedd major, Oasis minor. On Gobel shows, minor for
ilters with H{:ﬂ-‘\vhia-lﬁl '
Gunsmoke, alt whks, CBS. L& M §
P. LORILLARD (Old Gold, OG Filters, Kent, Newport) =
Court of Last Resort, NBC. Old Gold Filters major, ot

Eddie Fisher-Ceorge
L. & M

O minor,

$64.000 Challenge, CBS. Kent Major, N
PHILIP MORRIS (Philip Morris, Marlboro,

B&H)

Suspicion, alt wks, NBC, Lon

Mike Wallace, ABC. Regular

Playhouse 90, CBS, Participations for Marlbore,
v e Shared ip for Marthe
Came of the Week, regional on

Professional Football, CBS.
for Mariboro.

R. ]. REYNOLDS (Camels, Winston, Salem, Cavalier)
Phil Silvers, alt wks, CBS. Camel exclusivel
Bob Cummings show, alt wks, CBS., Winston .
F've Got a Secret, CBS. Winston major, hitchhikes for S

Harbormaster, alt wks, CBS.

Adams and Eve, alt wks,
Salein minor,

People Are Funny, alt

whks, NBC. Salem exclusively,

:.j."‘-. 5 -

L
e

L{ ¥

L4 -
¥
Ll
-

1
i

it 1 { ol
R
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ters primanly.

L

minor. a )
Parliamoent,

Morris 'mgllﬁ“lft g
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C | major, Sal g
CBS. Winston major, possil
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ON THE INCREASE

vertising. Total
Dong |:

Spot Dough Up |

Over 1956

NEW YORK——A 10 per cent
increase over the second quarter of
1956 in spot expenditures by na-
tonal and regional advertisers was
reported for the S

1957 by Television Bureaw of

/| r: .
Quarter
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~In New
SAN FRANCISCO — Agency
g in the creative TV field
| s to be o strong factor in
landing new business.
~Cild, Bascom & Bonfigli—one
Cof the hottest medinm-sized agen-
ies and now billing up to 85 per
ment in TV of its annual $10,000.-
000 total—is landing n major re-
nal beer, l-[ﬂiilt'lﬁerg Browing,
nse of its fumiliarity with TV-
minded beer muarketing and its TV
teack record,
Heidelberg, whose account s
orth over §1,000,000 annually,
amoves otficially to CB&B on Octo-
|'H!l‘ I From Chicago’s MacFarland, |
Avevard, It is the latest coup in
the CB&B new business program
stinted early in 1956 which has
already bagged Best Foods' Nucon,
of Miux Factor, Mary Ellen’s
Eln-:._b and Breast-O-Chicken Tuna,
Actpuisition of Heidelberg also
marks a4 neat recoupment of the
recent loss, by resiomation, of the
Regal Pale account, The Regal-
CGB&B  strains  developed,  one
sonrce reports, because of differ-
ences over the agency's lively
amd sometimes-unconventional ap-
ch to TV selling. One com-
ipleted CB&B [ilm commercial for
waumple over which Regul split
wits a no-dinlog, all-visual tike-of
oo TV Westerns, The result is said
o be hilapious=but wus  never
: Wl on TV, as Regal got cold
oot about the lack of spoken

EL IR

l.-.. :
T

Rl

Heidelberg officials frankly ad-
it thiev were attracted by

the “unconventional creathre ap-
L proach.” so GB&B may have con-
L siderable freedom o its TV depart-

'@arﬂ\' as @ result of new business
" housts, GB&B expects to double
+ Space and personnel in the
vs Hollvwood offices, is

1

mﬁg a New York branch, ex-
panding its howe office and open-
. dng o Seattle sevvice branch, The
agency  billed $200,000 in 1949,

ity First vear.

Carter for Slot Prior
{ To CBS Pro Football

B
RN

: !h.';i L ] th ter hour be-
e 'ﬂmium]m&fmml Foot-
on OBS-TV this fall.
The - 'r' ?mml P'“Ea?ﬁ" "I;Iiﬂ:-
s 1158 ool “ u vidhilm -
1 *“'I':hﬁ by was made thr Sul-

15
i, .

|

-
iy
I '§ﬂ' |

Acct |

YORK——Curter Products | p

Stouffer, Colwell & Bayles,

" B
A
4 L

THE BILLBOARD

TV PROCRAMMING

Kramer, G-T
Talk Hr. Pix

HOLLYWOOD—Talks are un-

ter way between Gondson-Todiman,
Inc.? and Stanlev Kyamer for the
production of an hour-dong anthol-
ORY series.
The program, tentatively titled
“Stinley Kiamer Presents,” would
eature  Krmer in host-director
chores, and would prabably  be
built along the sume lines as the
Alfred Hitcheock series,

Irvin Hoff Shifts to

Warner-Lambert .

NEW YORK—I¢rvin W, Hoff,
the Colgate-Pilmolive Company's
advertising manager, last week re-
signed to move over to Warner-
Lambert. He will become vice-
president in churge of its  mer-
chundisig.

Holf wus the No. man  in

s ]

Colgate’s advertiging department,
topped  only by Stuat Shermun,
its advertising veepee.

1
1

Tape Looms Large in Plans

For CBS’ Tele City Addition

HOLLYWOOD—The new ad-|
dition to CBS Television City on
the West Coast will be geared
specifivally to the coming era of
TV tupe. This, basically, is the
feason for the present re-evaluation
of network needs being condocted |
by the Robert Heller Associates
manpgement engincering  firm.

The reason why constroction on
the TV City extension was sud-
denly halted last Junme—alter the
ground had alveady been cleared
—ix apparently twofold: The ex-
cellent results obtained [rom TV
lape in experiments, recordings
and actunl  integration into  live |
shows, and the beliel that costs)
are nearing  their oltimate level |
and cannot be allowed to climb!
much higher,

Officially the network is main-
gining a “no comment attitude. |
loward Meighan, vice-president in |

|

I
I

STATION ALERT

Look to Pricing,
Says McFadden

NEW YORK TV stations
soondd tuke a carelul look at their
pricing steactore to work ont -1-':11_-~'-!
and means of making the medium |
EVEn more attractive to acdy l"'T-lH"l?*.!
according to Thomas MeFadden, |
NBC vice-president in charge of its |
plcn  stations and its Spot H;llt‘h:
division, |

Thie station execulive pointed to
the existing sofluess in spot sules

during the spcond guarter of 1957 | communities al considerable cost I r

as an indication of advertiser. cau- |
tion in making commitments this|
vear. It was lLis belief that the
availabilities on other facilitics, the
recent comeback of rvadio and the
ability of advertisers to buy spots in
TV murkets where new stutions are |
DOW  PrOEramming Lut where they
were al a premamm i past Vears
are mainly responsible [or the rela-
tvely slow uplurn in advertiser
buving so0 bur thils stmei

Moladden. hiwever, maintained |
thait stations generally were having
i ]lt‘illlll:.' heur, tho they were nok
seoring e sensational gains of
ast years. Tho WNBT, he said,
could not count on an approxi-
mately 25 per cent hike an illings
ns between 1955 and 1956, Mce-
Fudden observed, he expected it
ta do as well as 1956 when the
station had its most  prosperous
yean
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Business

TCH, which has specinlized in
Tanting prizes on quiz shows . in
ﬁarter ﬁeds, with all the pll}"ﬂltﬂ]
for loca
— sets, poops, forniture,
rizes and so on. Stations
ide local talent for the shows,
el pay off TCH it bartered spot
3 TCH  will trade out
st of Hac Ht{!rt:“_ S
¥ [ ,".lhet‘ﬂﬂ“ FI
concern the live-show pack-
e Thall-hours will
stution at card
is at the discre-

sold by the

veliemiently denied that shie woule

will | small electric appliances,

MeFadden believes that heavy
spot buying on the part of national
advertisers will begn about Angnst
15 this year, as against the begin-
ning of August lust year and even |
earlier in past vears. In talking
about the NBC's owned-and-opey
ated stations and theiv profit pic- |
ture for the year, he poitted oul
that all these stations had installed |
polor equipment to service Lheir |

The executive does not feel that |
any of the printed media are guin-
ing at the expense of TV stations
antl eited print linage losses to bol- :
ster his beliel, |

Miss Clooney

NEW YORK—Mike Nidoef, I|n?1"
week ;
| s dorimal,

Stalford's  manager,  lust
repluce Rosgmary Clooncy at the
start of the season for Lever Brok,,
Thursday 10-10:30 p.m. NBC-TV.

Nidorf stated that a reporl
vinted in The Billboard that she
I::.d been set for the stint was
erroneous. “Its not  troe.  She's
never been approached, and if she
;t'ﬂﬂ 1 wouldn't consider it lor
W=

He further reported that Miss
Stafford hae under consideration
an hour network show, subject to
time clearances. The female vo-
culist will make her [ist appear-
ance for Ed Sullivan on his Sep-
tember 22 show [rom Hollywoed
and will retum for an appearaice
from New York some montlis later.

Miss Clooney, meanwhile, s

| | recovering from childhirth sooner

than expected and will be ready
for the September 26 debut of the

show,

VHF outlets in Detroit, Los An-
geles, Denver, Syracuse and other
major markets, and eyen such New
York outlets ns WATV and WPIX,
Also under security is Dahlman’s
sponsor list, but this, too, is said to
be replete with manufactorers of

,: include many m
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arginal | gift items and household p

Backstopping the operation ae
Mike Michaels, former New York
attorney, and lumberman Louis G.

partners in Fort Lauder-

Ao | Gordon, p
. q!l!?" htl:l

I m

cappointed  Jack Foreman to  the

No Sub for

Ldueed by Johin Guedel, is adding

charge of West Coast operations,
mvers that all such . reports  are
Sspeendation,” and that “there are
only hull a dozen persons who
know the veal reasons, and 1 as-
sure thev're not talking.” He adds:
"We'lre  in a highly competitive
business and we're certwinly  not
going to tip our hand™

Nevertheless, even tho  the
pitces liuve 1o be [igﬁu\\rt'{] Lis-
gether, enough are wvailable to|
lead th the conclusion that the
moves being contemplated hy CBS |
eould liave a proftound elfect on
the illl.'i'l.l.'\.“‘_i}

The net's execs apparently have
come to the conclusion that the
best way to out costs, yet still
maintain quality, is te convert as
mch programming as possible 1o
tape. This includes the probability
ol soupe Hlm series,

In line wiath this, the network

newly created post of West Coast
divector of film production operi- |
Hions Lt week. ITis duties will bl
to determine the availability, ade- |
ey and cost of film production |
[acilitios,

Likely Conversions

Prime candidates for conversion
oo Billm 1o VTH—which, at a|
mininwmm, is probably two  vears |
oll=would be such prograoms as|
“December Bride,” the Eve Ar-|
den Show, et, al., that are now
being shot in front of 4 live audi
ence, basically using live tech-
e,

These programs—ar other siini-
iy ones which may have |'r1ﬂ.u_'i.'u.]_
them by that tme—would be
maved mte Television  Center, |

Parfy’ Adding
Sunday Sfanza

ter’s “House Party,” ©BS strip pro-

i Sunchiy alternoon show, the Fist

dastimer to find a slot in pro-|
crilinming. |

The show is scheduled for 1:30-2
. (during the week it’s 2:30-3
pan.), and will retain basically the

in stripping, and Goedel says it's
being noclertaken in the belief that
Sunckay abteroon is still a relatively
unexplored Teld in programming.

The Guedel organization is also
prepping  another  davtime  pro-
gram, “Anybody Can Play,” with
Ceorge Feneman emsee. The show
was First tried ont locally on KRCA,
Los Angeles, several years ago on o
13-week basis,

NBC Steps Up
Program Plugs

NEW YORK — NBC-TV is in
the mids. of a saturation campaign
to promote its Lall program line-up,
nsing every one-minute availability
between August 1 and Septem-

Its a new wrinkle |

where vnity of prodietion Facilities
would enable a further cat in costs,
The web is already moving in thae
direction by gradoally taking over
casting and  othor above-the-line
operations of its Hlm series,

Fitting into the overall picture
is the recent increase by the net
in its order of Ampex video tupe
vecarder  production models Trom
7 o 13, With the live protolvpes
now on hand CBS will huve a
total of 15 recorders.

Altho the production models will
not he capable of frame by frame
editimr=something  tor which the
Ampex recovder is not  geared—
they will be equipped with devices
making simple. or scene by seene
editing possible, Further, the [ield
of  electronic  editing  has  only
started to be explored,

No serions union. problems ams
anticipated, IBEW, which controls
the eameramen, Lins already given
its okay for stop-wnd-to recond-
ing: that “is, taping which is not
merelv a continuois recordine of o
live prooram. Talks betweon TREW
and TATSE, the other 11-|il|t":l|'||
union invelved. are being held in
the East to iron out anv conflicts
that may exist, An IATSE snokes-
man on the Coast declared, “We'va
never .'1IIt'i'rr]'1l-:'l| to tell the net-
works what they can do at their
own facilities.”

If the net's long-range plans

| don't hit a snag, CBS could very

wiell =teal a LI|.|.:|L"| on the other
webs, erven tho NBC's Buwrbank
facilities are the most modem in
TV today, and ABC is planning «
830 willon TV Center. Ws, ok
COrse, much ton early to tell to
whit degree the telefilm '.H-.]u*rhj.'
itsell 1n'|:4l|| be alfected.
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E. W. Evans oo Pres. O Tram,
VT T T A e Ui:!-frﬂ.
Lowrence W, Catlo . ... = . s S LY s

Editors

Paul Ackerman . . MNugic-Radin Editar, N. Y.
Herh Datien ... Ouldeor Editor, Chicaga
Relit. Distmeier. Coin Mach, Editar, Chicags
Wimn, J. Sachs . Exec. Mews Editor, Cincinnals
Lean Morse , . . Televiglon tews Editar, N, Y.

Managers and Divisions

E. W. Evam. ......Nain OHica, Cincinnatd
R, Littletard Ir, . . Musie-Radio Div,, N2 Y.
2am Chate .. Televivion Division, New Yook
Lee Zhito, .. .West Coatt TV Division, L. A.
L. Reuter Outdoar Division, Chicago
Hilmer Stark. .Coin Mach, Qivivien, Chicage

OHices

Cincinnati 22, 2180 Pattersan 5L
E. W. Evana
Thane: DUnbar 1-§450
Kew YWark 36, 1564 Hroadway
W, D, Littielord
Phone: PLaza 73000
Chieags 1, 188 W, Randolph St.

Aavynard L. Heuler

Phone- EEﬂI!rl:HI-g;IIh e
Huliswaeod 2N, 1520 Moy AL
Sam Abboti
Phone: HOllvwond 05831

€1 Louls 1, 012 Olive S&
Frank B, Joerilng
Phope: CHestnul 10443

Washington 8, 108 G S, N.W.
Kewr Buredu
Fhono: NAtlonal §-4748

Advertising Managers

Outdoor-Mdie. . ...C. J. Latscha, Cincinnatl
M“uﬂgflrhdin ...... Dan Collins, New York

ber 1 for airing of 12 special films
dealing with segments of the up-
coming schedule. The campaign,
dubbed “August Theme,” wus de
veloped by the on-theair unit of
the web's advertising and promo-
tion department. Edward Vane,
manager of Aodience Advertising,

was the braintrust behind the idea.
Each fall show, both new and
old, will get 30 exposures in the
370 spots. during the month. The
web's seven oo stations will de-
vote all availabilities locally to the
same campaign, beginning  Au-
gust 16, Closing of this campaign
will dovetail with the start
individual show promotions.

1

Talavision .. ... Andrew Csida, New York
E:iﬁ MIIII:I'Iiﬁ. Richard Ford, Chicags

Circulation Department

A Bruns, Director. ..., . v = e CinCinRaH
il'-hirl ﬁdwrl‘lrﬂn; ang Cireulation Offices
2160 Panenan 51, Cincinnati 12, Qhio
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TV PROCRAMMING THE BILLBOARD

NBC 1s the only television network
that increased 1ts national average
audr_ience rating, both nighttime anc
daytime, during the 1956-57 season.

SOURCE: NIELSEN TELEVISION INDEX AVERAGE AUDIENCE |
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THE BILLBOARD TV PROCRAMMING 3

'he average audience rating of each
f the other two networks de_creasedg-,-f;'

RI. AND 6.11 P.M., SUN.-SAT.: OCT.-DEC.; 1956 VS. APRIL-JUNE 1, 1957.
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NEW YORK — Harrison La & :
e ey | COST-PER-THOUSAND | =
WROA. WOBS,  WABG and| 8 Analyses of Network TV Shows in Class A Time * Nm Spom,

WABD for 20-second, one-minute | |

and 10-second 1D, announcements, | -

backed by heavy radio and news-|
aper advertisin PIERL b

. I["!m manwhc'i NEWCTTIET 1St | oo SRt s ST T oo

completed a similar test success

fully in Cleveland.

Computed by Univac and bosed on June TV audience rn-l:lumm'! nf AHEII‘CAH Iﬁm m
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CBS w l hs by pegeem tppe bed mpemer o Al bealea deem Iy by ity mushher of sllocaisd commertial mimden and (hen by hﬂ_ L “h“m J X
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NEW YORK—CBS-TV is con-
sidering the progn AN g of the!

Philbarmonic Youth Concerts on |
Sathrday momings over ils ne twork |
ihulnL the COMming sSCason. It 15 nol

ADVENTURE, SUSPEN SE, WESTERN SHOWS

koown exactly how many eoncerts COST PER 1,000 HOMES COSTY PER 1,000 MEN | COST FER 1,000 WOMEN COST PER 1,000
will be progr: ammed, but they I,m PER I:GHH!ICFAL HIHI{II_ ] PER COMMERCIAL MINUTE PER Cﬂllllllﬂll.. MINUTE
pnﬂnhd about onee monthly dur I "l WYATT E"'F (Gan. H"l PEG. 1. GUNIMOKE m_h“' 1. GUNSMOLE 1. LASSIE m'"”
g the winter and spring season, ] A0 ! STAN Y Liggett & Myert, (3D, ... ... %3 2.04 l m ivazonsd IHN 1. WYATT EARP Gem, Milly, PRG
William Paley, CBS topper, is 4 3 GUNIMOKE * (petry-Rand 1. WYATT EARP (Ges. mh. ns. 2, CLIMAX! Jﬂm:lu. tln ....... o ) kN Pkl e
member of the board of the I'!Hl-l Liggett & Myers, (BY 113 ABD) . . 141 3. WYATT EARP Gen. Milly ﬂﬁ., 3. RIN TIN TIN oxaf’] Bescuit,
harmonic Society of New York 1. CLIMAXT (Chrysler, CBY) . 241 3. CLImAX! Eul'l'ﬂll' . 450 B i cclidieseianes JAE N R R A e e
4, THE uutﬁ iPaG, Brown & g 4 :ru umrm{rl.& Brawn l. 138 4, ;"Em!m Brows & T 4 LONE RANGER (Swift, Gen, Milly
W men, || i mipa sy ee 3300 @ WEHER BN .........>:04%
. ALFRED WITCHCOCK (Brigtel 5. ALFRED Lﬁw (Brivtel 350 ¥ mu;rmunu iBnistol 274 & m‘ﬂfmﬁn Eiec. (hese.-
] (.34 1.11 Myers, H : M, kP - A Perds -
& I.lr;.':?é {Campball, (BI) . 10 & mﬂm (Miles, Asser, 398 6. I‘.'HE'I'EIf.:;E- Eler, (hewe 248 b ll":ﬂ.é“ (Miles, Rosed.
). [HEVENME (Cea. Elec. (hete - . Fonds, oh o i
hnt!.l-l[l‘.l 118 T.[Hﬂlillfﬁllﬂvltﬂﬁl. llll.lﬁlﬂill“ﬂlﬂgux T. GUNSMOKE (Sperry-Rand,
5. DRAGNET (Liggent & Mymn, Ponds, AB() ... in Schick, NBD) . 150 L & My, (B} .. ... .
Schich, lI'J.'.I:l:WII : 137 b mﬂ' 1Unlﬂ L Hm e [ II.II GREY (Gen. Foods, Fﬂ, .55 i . BOT (Reyvoldy Mefahy \
. 9. BROKEN A (Milet, Assex. - Bl KRN Gulerssrsraseabsrnisal-dd BT W dniaesssrrvas il g
Pt ABD | 144 0. [ANE GREY (Ges. Feody Ford, I tmm:mm 9. ROBIN HOOD (L1 'Wildres!,
10. JANE GREY iCen Foads Ford m ... 450 Pota. ABD . 159 [ 1 [ S L
Ly 151 | 10, MAVY (OG (UL 5. Rubber, Amer. 10. PAMIC (Max Facler, Liggett & 10. BUCCANEERS (Sylvanla, (85} ..
11 WELLS FARGO (Amer. Tob. Gen Tob, ABD . 150 Myers, NSO 166 | V0. WELLS FARGO (Amer. Tob. Gen.
Foads, MBO) 395 | 10, WELLS FARGO (Amer. Tob, Gen. 11 ON TRIAL (Campheil Lever,
1. LONE RANGER (Swill Gea. Milly, Foeds MDD .. 485 L o iieieess 3T6 | VL IANE GREY (Gen. Fesds Ford
ABC) 178 | 12 MG STORY (Amer. Tob, Ralsien, 1. LASSIE Momphwil, (B5)....... 32 ] OBD ... cooiinrnnnnnne:
12. PANIC (Max Facler, Liggelt & NBO) ceee ST | 13 WELLS FARGD (Amer. Tobh, Gen IS.IIHMMI-*
Myers. NEC) 1.78 13, LASSIE (Compbell, (B3, .. .... 3510 Foods, NBL) " 402 Chiche, ABD) .. .....
fd. ON TRTAL (Compbell. Loewes i 14 E&]TILH Campbeil. Lover, .8 :; :‘Igﬂﬂml'l:: mntﬁ-. an
Wal) 1 - : \
15, NAVY LOG (L. 5 Rebber, Aoy 15, WIRE SERVICE (Millee, NB() 439 " Teb, ABD ...
leb. ABD s 188 P 1 Peysolds ABD) 5719 16. IM BOWIE ﬂﬁthﬂtlﬂd 16. THE LINELP PRE, Bross L
16. ROBIN HOOD (ML Wikdreel 16, WEST POINT 1Gen. Foody (BT). . 602 Chicle, ABD L9 Wmson, (20
{80 400 1], BUCCANEERS (Sytwenis, (B5) 650 17, NAYY LOG (UL 5. Pubber -l-lll
1 :Télnmm .:ﬁ-ﬂ :antli‘- .13 18 Ii.:f RANGER (lwift, Gea. Milly 100 % T&lu&n l.l *H'-t . 4%
15. B ¥ (Amer. Teb. Palson, L i i
. KB s = 440 | 19, PANIC iMax Fector, Liggett & (N soin S}
19, BN TIN TN ONar) Besew! Myscn, NBD) . . LIT | M. I!IIE SERVICE (Miller,
ARD) 474 | 20, ROBIN HOOD UL Wildreel L Peymeidy, ABD. .. .. .17
| 10. H.R;[élﬂgirliiﬂ.’i-plum. (B} 4 86 L) E‘I:] RN T 0 | 20 :#]E RANGER Swift, Gea, Mills, 548
21. WIRE § (Ml . |
| R ) Beymelds ABC) in [hicle, ABC) 722 | 21. BOLD JOURNEY (Ralges, ABDY . 633
11. IM BOWIE (Chese-Ponds Amar. 72. BOLD JOURNEY (Ralsion. ABC). . 735 | 22 CIRCUS BOY (Reynelds ﬂlhh. ABCY. ..
| Chigle. ABC) 27 | 13 ROV ROGERS (Gen, Foods NBOD,. B16 L . 876 | 23. BOLD (Ralston. ABD .
3. CIRCUS BOY (Reymelds Metah .3 I, &m BOY (Reyzalds Hﬂlll. 231 13 El:llilmﬁﬂ hﬁ. Eﬂ. ¥'ea 4, umglm |Bristal- )
RO [ } . : = - M‘. il P |
14, BOLD JOURWEY (Raiston, ABD 5.67 | 75 CONFLICT (Chede Ponds. Gen, 14 BUCTANEERS m .. .« LIB | 25 %G1. MRESTON Owbes, (B3... 1
25, CONFLICT (Chese. Pondy, Gan Elec, ABD o 900 | 25 RN TIN TIN (Nel) Biscelt, 26. ON TRIAL (Campbell Lever, -
Bler, ABD 61l 16 Hl TN TIN (st lhuﬂ BT s s i B s | T o
26. ROY ROGERS (Gen. Foods NBO) = 622 . 931 | 26 SGT. PRESTON Qsaber (BS). ... B3 | 27, SIR LAMCELOT (Lewer, Amer
17, 567, FRESTON (Owaker, CHS) 674 | 27. SET. PRESTON Ihﬂlr. %), .. 1054 | 27, THE VISE Dierling. AKD. ... B4 Home Prods. WBC). . ... . . -
There are all kinds, bul in B2y THE YISE (Serling, ABD) 691 | 20 THE VISE (lerling, ABD ... 1308 | 28, ROY POGERS (Gen. Foeds, NBO). . 849 | 28, BIG STORY (Amer. Teb, nun.
Scuthern California there’s 8 8129 §ip LANCELOT (Lever, Amer. 29. SIR LANCELOT (Lever, Amer, 29. SR LANCELOT flever, Amer. N8O)
viewing revolution going full 8| jome Preds, N8O .. . 190 Home Prods. WBO. ... . ..... 15.02 Home Prods. N8C) . .. .. 12.52 | 29. DENGAL LAMCERS Gen. Feedn
plast... | 30. BENGAL LANCERS (Gen, Foeds, JO0. BENGAL LANCERS (Gen, Foeds, 30. BENGAL LANCERS (Gen. Foods LY . . o Bt s e v ol ll
It's those senals... | I . e l PIY - sakebacsnivisnai ety nn M) .. iiasnssinaesen 1020 1IN 1K TIE m .ﬁiihr!—-
You remember. Every 51“::’- - = L
day you fell into ranks at the
neighborhood theatre to see NEWS, SPORTS AND MISCELLANEOUS SHOWS
the latest cliff-hanger. Pretty
good, huh? ;
Well, they're back and KTTV COST PER 1,000 HOMES COST PER 1,000 MEN COST PER 1,000 WOMEN COST PER 1.000 Cl
R e A0S fagt ackion ?pi PER COMMERCIAL MINUTE PER COMMERCIAL MINUTE PER COMMERCIAL MINUTE PER COMMERCIAI
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bering competition in 40 teie- B | 2. WED. MIGHT FIGHTS Wi, | 3 wep wichT FIGHTS O~ | 3. CRVAL oF SHORTT (Pesmcah 3 CAVAL
Vi eyl | 2pR e ot | RS . R
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Iyses of Network TV Shows in Class A Time
Computed by Univac and based on June TV audience measu
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FOOD & BEVERAGE SPONSORS

COST PER 1,000 MEN
PER COMMERCIAL MINUTE

CO5T PER 1,000 WOMEN
PER COMMERCIAL MINUTE

UGEN. MILLS (Tyatt Ewp, ABD) ,.5 2.01

2. GEN. FOODS (Dpe. Bride, CBS) .... 242

a.m E‘EI mns IT Liow Luty,

"!l' IEU.!H e m: Tire, CES),, 293
L 5. PET MILKE (fad Sieltan, CHS) ... %08
§. LEVER Godivey's Scouls, 0851 .... 319

. CAMPRELL (latsie CBS) ........ 320
B OLEVER [low Videa, WBC). .....v00-e BB
9 AMER. DalAY, ODERAY, SWIFT

IDismeyland, ABT) .. ioio.- e B

RATL. DAIRY [Kralt Thasmier, l'tﬂ"'l . 340

« SCHLITZ (Selitz Pisd, CBS)...... 344

2. AMER, CHICLE (Dsat Jabilea,

O AR O . K+ |
{u. GEN, FOODS iZsma Grey, cAS).... 331
uﬁ‘ FOODE (Wells Fargs, N321 ., 355

“ 1;‘“"" hnl:wf, 'Hﬂ'c'. ‘EET 1 !'-“

SWIFT, GEN. MILLS (Lbes Runger,

' b m; LT PR ok e e 3.78
ol ]} CAMPRELL u:|-| 'rrI.I NBC) . ....¢ 3H]

; BORDEN |Peopls's Choice, WEC). 401
H. NESTLE 0w Sesanea, CBS)...... 410
0 JOHNS-MANVILLE (Weel the Prem,

] necl .. caravy 2L
" #1. GEN. FODDS (West anl.. r.am.... a1

ﬂLlH.S‘I'IH iBig Sy, MAE).cssns 440

23. CARNATION (Biret & Allen, CRSI.. 444

24, MATL. BISCUIT (Rin-Tin-Tin, ABDY, . 474

25. BEST FODDS (Ves Asked for (1,

m S IIrTLE FgimesrFrasarwli Fa sl "'“

B MILLER (Wire Service, ABDY...... 497

. AMER, CHICLE (lim Bawie, ABD),. 5.37

J:H..I..IIH. AMER. WOME PRODS.

L. [Arihr Godley, T85! Liuuieoene 532

99 MESTLE iMisadis, NBC).......... S56b
H RALSTON I'I'qﬂi Sourngy, ABCH...s 55T
' 31, GEN. FDODS (Rey Mogeen, NBC).... 6.22
S22 QUAKER (541. Predtss, CBS)...... &74

3. MOGEN-DAVID 1xsj Club Play.,

T Y LSRR TR e [
‘M, LEVER 1% Lawelet, NBC) ...... 090
35 HARTL (Thoa Timw, ABC) ...... 1031

36 GEN. FODOS (Beogal  Lamces,

...........

~ COST PER 1,000 HOMES

isiserrvaes VAR

ER COMMERCIAL MINUTE

L GEN. MILLS twystt Earp, ABDY, .3 242
£ AMER. CHICLE (0zark Jihiles,

ABED Ceeinbi'ea 3.48
3. GEN. FOODS l:IHi Htﬂr* l:ﬂ- 3.5k
4. PET MILK [Red Sieitsn, 3% 3151
B HE GEM. FOOD (1 Lom Liicy

L!.il b 157
6. QUAKER u'.-mm r.ntul NBD) . 408
7. KELLOGG (Mame That Tume, CHSI! 414
B, LEVER (Lux WVided, NOCH..... ... 449
9.-GEN, FOODS (Tame Grey, CHSI.... 450
10, WATL. DAIRY (Krall Theater,

T R S e e, L L LR
11, LEVER IGHF:HI E:um, uﬁ-r LN
12, JOMNS-MANVILLE (Msst Lhe F"rn..

L LI e A 470
13, GEN. FDODS tWalls Fargs, KDCI.. AES
14. RALSTON (Blg Sisry, NEC). ..... 497
15. CAMPSELL (Lamlw, CBY), ......- 510
16. SCHLITZ (SeMitz Play, T8S)...... S21
I7. CAMPBELL (On Trial, WGCI. .. 5.25
18 AMER. DAIRY, DERBY, SWIFT (D0k-

arpland, ABD . 51
14 BEST FOODS I'|'u..| Muﬂ Fra i

ARy e ! L &2
20. MILLER (Wire Emtu ABCY...... AW
21, NESTLE {OM Susanma, C6%) 580
22. GEN. FOODS (Wear Paint, CHY),. &02
23, BORDEN (People’s Chalice, NBTH b 25
24, CARNATION (Bures & Allen, OB b Al
2. SWIFT, GEN. MILLS (Lone Parger

ABRDT ... 7.049
26, AMER, :HI:LE uw ﬂ..- g, ABC 1.2
27, RALSTON (Bald Jowemey, ASC) i
26. KELLOGG, AMER. HOME PRODS

(Arther Godfrey, CBS) ... R
29. GEN. FODDS (Ray Mogers, MEZ 2 i6
30. NATL. BISTUIT iRin-Tin-Tin

7 T T M A L]
31. QUAKER (Sgt. Prestan, €859, ..... 109
32. MOGEM/DAVID (Mey Chib Flay.

ABTY ..o . R e L
3!‘ 'IE_".E ’! Gﬂdlh H!'EJ EEEEBEES :"'H

3‘.- -llm II'II'M 1””, ‘l:l TYTT LY l.%
35, LEVER (51r Lascelet, NBC).....,.. 15.02
36. GEN. FOODS TBengal Langers, WBCI, Z217

Food & Beverage 5
Drug & Remedy |
Automotive & Accassnry

rements of #MEHIQ&H RESEARCH BUREAU

COST PER 1.000 CHILDREN |
PER COMMERCIAL MINUTE

1. GEN. FODOS (Dec. Rride, CO85)...5 1.15
2. GEN. MILLS iwymt Earp, ABDY.. 2.20
3 PAG, GEN. FOODS (] Lewe Llrr".',

CBS) : 252
4, KELLOGG miame Teat Tu-n l:'li lew 255
5. PET MILK (fod Skeifan, 85, ... 2.8%
B, LEVER' fLuw Vidoa, MBC s NG
T. LEVER (Goadfrer's Scsite, C8S).... 301
B ANER. CMICLE (Ozark Jubiles,

N . AR ].m:r
9. MATL. DAIRY Ilrif Tl'-:ﬂl"‘. HETH. 311
10, QUAKER [Cszrge Cobal, NBCH, ... .. 124
10. SCHLITZ iSewlite  Plag, CHS)..,. 3.24
12, GEN. FOODS (ZIabs Grey. CHS)..x. 35S
13 CAMPHELL 0w Trial, MBLY...... 374
14, CAMPEELL iLsssle. CEY)........ IBR2
15 CARMATION (®vra & Allen, CHEY., 399
15. BONDEN [Pesele’s Chalce, NBCY.. 4.00
17, GEN. FOODS (Wells Farpa, WNBEC §.02
18, | MESTEE [0 Sassmti, 085, ..... 419
19. GEN. FOODS IWeni Paint, CBSY,... 421
20, BRALSTOM [Big Stary, HEC) . 419

L. AMER. CHICLE illm Bowis, AEC)H 4 55
2. DERDY, AMER. DAIRY, SWIFT

(Tipneyiand, ABCI 4.7
23, KELLDGE. AMER. HOME PRODS

(Arihur Godirey, CH® : 4.76
24, BEST FOQO0S (vou Asked for It

ABCY - m ‘ 4.80
25 JORNS-MARVILLE (Meet the Pren

MAC) - g 4.50
26, MILLER [wise ZTpeilze ABC) 517
Z0. SWTFT, GEN. MILLES {Lsmé Ramger,

A ; . 5.5
280. RALSTDN (Dol Juormey, ABCH.... 633
29. NESTLE (Ainndie; WNYC).......00s 673
0. MDGEN:DAVID f(key Clab Flay,

anch .. T
1. WATL, E-JSI:I.IIT Iﬂlu Ln r- aHC) J.98
32 QUAKER 531, Preiton, CBS B.13
3. LEN. TDUDS iRy Wogers, NBCI., BA9
M. HARTZ [liroan Time ABC , 10.25
. LEVER iSly Lassslpt, MED 12.52
35. GEN, FOODS (Bengal Lancers, NBG). 19.21

DRUG & REMEDY SPONSORS

CO5T PER 1,000 MEN
PER COMMERCIAL MINUTE

H ,-'m. mm i®Layhoue w0, 1. MILES (Wied. Bighi Fighds, ABZ ;5?1
B e 77w ars seonnsvssd LOL 2 BRISTOL-MYERS (Plashose 90,
L2 MILES twes, Might Fights, ABC).. 25 cBs) 72
m"]m Twesty0m, o | 3 awer oncee Ozt Jobiie, ABL), 348
""" = et Ay 4. un:nnL—m'Hs CAMred  Hitchesc,
o Ml s " 0| < e
;. AMER, HOME PRODS. (Ma~e mn 5. PHARMACEUTICALS ![T-r'l; O,
- P e Ty 253 NBEY ... « 354
rﬂmﬁfuu (Alfved mr.uﬂn. 6. PHARMACEUTICALS (Ta Tall the
ﬁ’ sErpfipressreaasdedni @ F b e ol :-11 '- LT“?‘[EHE:‘“P‘i.H-‘H-L i & ::’
‘-.r CHESE.-PONDS (Cheyeres, ASZ).... 328 : i ar Bt 1
'-l. HlIlI! e El-u-. ABCH..osus 34 B. MILES (Broken Arrow, ABCH ..... 193
Avvaw, ABC)...... 38 1!. ﬂﬁﬂﬂ:‘ﬂiﬂwh ABCI.., 3197
Maark bl o, {ame That
"' l.l-m-lu'-‘--t sgmE P -ri:‘-i !H TJ-'.I'!' ”m'. -fiﬁ'-.lﬂii- Rl R .1‘
JONNSON (Bobls Hosd, 11. PHARMACEUT (Amatsar Hm.r,
ha i1 ?.-.-l.--rrr----l-l-llvrl**'l .-'.m ABL) . assivat srEFE 474
'm PADDS. (5RO Play- 12, AMER, HOME PRODS. (SRO Play.
h ‘...............i---p-r--l ut n i.:E-IIIF-IIPlIII ST A ’H
IHI!E PRODS, (Douy. HOME PRODS. 1Doug.
Hﬁ'l' ..-ll ﬂ“‘l‘f TIITEE RS RETE "!ﬂ Ed-.“ h" m]. A iﬂ'l
CAMER, CHICLE Clim Bowls, AR, 527 | 14, JONNSON & JOHNSON (Rahin Haod,
mmlﬂﬂ IAmateus Hagr, T R = SR T )
sy eEeEr VSRR EE T ELEN S8 E 5"“ ui mEﬂl m“:l-t L”m m l‘n'ni & Tl.u
B IRISTOL-MYERS (Arther  Cadlrey, 15. BRISTOL-MYERS (Ariher  Gadleey,
.I..- ;..,,-..,_.,._..I-'-l.lilln-d--illlll-l !—H Eﬂ'ﬂ T L e AL r T I A TR R R T N 1.“
= m“ Hh"' .“-l' Fessanny w ‘"'- MILES iuBC Rowt, RRBCY.......: LEL
: m e Viia, ASC)...... 691 | 10 STERLING (The Vise, ABCI ..,... 13.08
mmmtm-um 2 19, AMER, HOME PRODS. 151 Lancalol,
890 TR T IPRA PR o 15.02

'm EEEEEE I:rr'-'lrili-'l'llli LR R S
B

)

COST PER 1,000 WOMEN
PER COMMERCIAL MINUTE

1. BRISTOL-MYERS (Plebouse 90
casi LT S 1L
2 FH#HHIEELI‘HE!LS '.ri'.fl'..-l.l'-'!_

TE T B . ; 1%
3, AMER, HOME PRODS. (Hame That

Tiemer CHED 1 258
4. BRISTOL-MYERS (&4iljee I:-h.h::-:.'r

CBS) . 274
1 ruanulcl‘unuui ula 'l'l-l e

0 Ly | e B R I | 276
b, WARKRER 4Hit Parage, NBLD)...... 290
7. AMER. CHICLE 1Dsark dubliee,

ABD T
B CHESE - Fﬂr.!ns n::l-.rw- AEIE1 148
0. SILES (Broker Arrow, ABCT...... iss
10. AMEN. HOME PROOS. (SRO I'ilr,

OREY A o 17
11. F’HI!H“IUHULS l-lull.l':rJr Ilqu'

ABC) 5 inase .« 418
12. MILES h"i'ﬂ ll.l'ih't Fﬂahu Htl 420
13, AMER, WOME PRODS. (Dowg. Eds

wieth Mews, (RS . ........ van 459
14, AMER. CHICLE riim Bowie, ARG ., 4,69
15. BRISTOL-MYERS (Astlwe - Gxdlrey,

L T PR e e 4. Th
14, JOMNSDN & JHHH'!M IiH'llnn Mued,

o] R : o -
17. MILES [nu8cC nm [ .. B28
18. STERLING IThe Vise, ABC) ..ivs « Bla
19 AMER. HOWME PRODS, S Larcelat,

R R I e v il i m A

1
r 2
3,

& 0

¥

11

13,
14,
15,
¥

17,

18
19

20,
el

2

23

[ -

24
25,

27
8
9.

L1

7

-

13,

uug—-|

«+ =4 o n

11
12
13
14,
13,
&
17.
18.

19.

_AUTOMOTIVE & ACCESSORY SPONSORS

cri[j.l ua-u.-'-: . AEE 11:?
MILES Bnle= & ARL 120
JOHKRSON & J"l"'l-:-'ll Fasin Haod
L33l 137
AMER. CHICLE riim Bowie, AGC) 4
BRISTOL-MYERS  (Plymanse 90
cat i.T9
AMER, HOME Prﬂ'.'l-:.-i Nimw That
Tuee, CBS 5.00

: FHIHMIEEUTVth Tj Tell ke
T rudl LAS | R A |
ANER, CHICLE Dzark Juniier, ABE 545
AMEN, MOME PEODS. LSRD May..

Cas5) 5.85

. WARNER i Parzia, WEC [ S
PHARMACEUTICALS (Tamisly-Ouos,

(] | . b9
BRISTOL-MYERS ikilrad Mijchzas,

CESD . 101
'HlH“lEEUTIClL:- Il. -_|'+ . h.n

ARCH . 145
AMER. IHIHE PRODE. I.u L.n.r n-:,

HECH ceies 4
MILES [Wed. HI;I-! Fu.|h!;_ ABCH.. YL.46
STERLING 1The Wae, ABCI 1356
BRISTOL-MYERS (Arihes Coaifrey,

|- e N - 1377
AMER. I1DHE PAODS. IDaug. Ei

worms Neas, CHSY ...... 2344
MILES (NBE Mesz WNBE) ..o 29.14

5~ |t TP

“|of “The $064, ['.'[.‘IJ Question”
| T I:‘ihl'?. The singer came up with
a

| of andience on  his Tm:s-.clu ()
stanza, which featured Harry Bela-

Nat Cole Nlps
Into ‘Question’

NEW YORK—NBC.-TV's Nut
(King} Cole is cutting into the
Tuesday 10-10:30 p.m. dnrmmm.u

on

Trendex and a 27.8 shure

faute as guest and  Pearl Bailey,

“Question” got a 164 and a 32
shire of andience, [n'li-s Trendex
has riven everv week since his half-
T|m1| show made jts debut  with
| ﬂ

Sylvania 0pen Hnu=es

To Preview ‘McCoys’

NEW YORK — Sylv: u-m hins
seheduled 50 “open hovses™ in top
markets to preview its up oming
“Real MceCovs™ series for de alers

land distrilnitors. The August par-

tics will cost the electrig Company
#0000, with arcangements being
handled by advertising director
Terry Cunningham and Sylvania's
agency, . Walter Thompson.

CAMPEELL (Lamie, e E ]

WEN. WILLS (wyatt Earp, ADCI 514 |

AMER. DAIRY, DERBY. SWIFT

{Ofsneplond, aDC - i 13
+ NATL. BISCUIT iMle-TinTis

ABD ; r el

SWIFT BES. MILLS TLomé Ranger,

ABL | 2.77
. GEN. FOODS (Dec @eide, C3%) .. 209
» PRG, -GEM. FOODS il Les L

Cag) - " 3.13

GEN. FOOOS Fargn, RBCH 19

NESTLE (©W! Susamea,  CBS 3 By

GEM. FOODS (Zame Cowy, CHS 421

AMER, CMICLE (hvm Bowis, ABCH.. 4.2%

GEN. FOODS (Poy Fpeen. WBLCI.. 433

BORDEN iPronie s shiE. - HBO § 3

NESTLE (Blandie, WO . 4.53

KELLOGE [Mare That Tome, CHE 5 4

GEN. FODOS (weet' Polne. CHS 5.7

PET MILK 12¢d Stetton, (B 5.3

SCHLITE iS00t #ia d8s 5 40

AVER. CHICLE ih v e

ABLC - 5AY

MILLER I'Wire Sevaice, ABCIH ooo.  B371

LEVER IGas i T . - . 25

RALSTON i8ald Journey, ABI {91

QUAKER iZai., Pradbnn CAS 749

uu-'lh'-':'ﬂ‘ Georga ol MAC iL?

NATL. DAIRY. (Wraft Theaie=- MBI .57

BEST FOODS i¥ou Amed fa

ABC = 820

CARMPBELL (0w Trial, mi .« B

CARNATION iMerms & Allen, CHSY.. B39

LEVER i ancelgt. MBLY...... B3

LEVER ilus Wides, NEL). Jsmas B.T1

HARTE TCirony Time ABCY. . .ousss BT

RALSTON &l Siery, WELDY,,..... 995

MOGEN -DAVID (Key Cigh Piay,,

ADC 2184

GEN. FOODS 'Remgyl Lensevs, NBO).. 1310

F{LLI}EL‘. AMER rm'ai PRODS

(Ariir Dol 13,87

JOHNS-MANVILL [ ¢ Predi

NBC| .o 5706

COST PER 1,000 CHILDREN
PER COMMERCIAL MINUTE

IWIIHIIHI'HII.

GETS YOU ALL OF

EL-0-LAND

¥ takss Five aidines aad as

many railroods le  Crise=crosa
huge, husiling KEL-O-LAND. v
takes more than a million people
ring wp it $1,220,150,000
refall  sales

10f-man

L] -]
annual Yot Jow
Floyd and hu craw
all of KEL.O-LAND

your one wenderful

delivar ‘o

you far
single-market buy.
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Aotidesn — Huran E— ""!I""')
gt 1"1
“FL&MELB

COST PER 1,000 MEN COST PER 1,000 WOMEN COST PER 1,000 CHILDREN R e RN
PER COMMERCIAL MINUTE PER COMMERCIAL MINUTE PER COMMERCIAL MINUTE Pherns = Wiing
1. OOODGE L. Welk, ADC) ,.........5 L17 1. DODGE (L. Walk ABCL, ..oieeee B 93 1. DODGE (L. welk, ABCH. .o 196
2. GEN, MOTORS (The Marrisge, MBL). 199 2. GEN. MOTORS (The Marrisge, NBCI 137 2. AMER. MOTORS (Djuteyland, ASCI. 223
3. DODGE iWeli's Tap Tumes, ARG, .. 191 3. DOOGE (Welk's Top Tunes, ABCL. . 142 3, GEM. MOTORS (The Marcisgs, NBC), 312
W"‘ 4, LINCOLN-MERCURY (£d Sulljou, 4. LINCOLN-MERCURY (Ed Sulllvin, A. DODGE [Well's Top Tumes, &8C),. 372
"‘Ji'-in‘lr ; r .. I;.' . & i' I--Illi.lil--ll.rl dpgRiewEpdnl 1'!1' m' S e A LA W A R Iu 5‘ LIHE#LH.M{H:UHT = 5—-|1|FI=“.
-i 5 : SLER (Cllmasd €OS) ....... 290 5. CHRYSLER (Climasl COS) ,....... 211 T SN R SR 385
. CHRYS - El ET (Chevy m;.“ B, &, CHEVROLET (Chevy Show-Pat Boore, & FORD flare Grey, CBSY, ......v.« 421
i J R T MBCE voveevssvannpnsioanionses 2A8 | 0 1L S. RUBBER (Newy Log ABC), ;.. A.53
et t’ E 5 Masi Bet Your T. AMER, OIL Pyrsq te Paran, B GULF fLite of Riley, NBQ) ... 0uae 404
-......-.'“.".ﬁp. m" I ) f e LTI 7 ) . | 1 PR N e T ok T g DO vas 245 9. CHEVRDLET (Cheew Show- F.n Duibind,
BLET (thery Stow-Pat Boorw, -I,.m oL "t Persan, §. DE SOTO-FLYMOUTH (vou Bet NHC] LA
i : WEE s "“'""'I""' @'I [}mrm - 'll-l'“'lr-pr-l-ln-til :-“ 1 Y L"'. Hﬁl‘.l ......... YL 256 10. GEM. “J}Tﬂlilf-:-u-nﬂl AIEL.“ - W
i R ﬁg hlm......-.... . 9% FO m e 9. FORD (Emie Ford, NOO ...eece. 2.6 11. CHRYSLER (Climan! CHS), .....ss 599
m ANCH .. 33 | 10 mwﬂ Lowis, N8CI., 434 | 10. FORD (Zase Grey, €05) ......e00e 353 | 12 FORD (Frmie Furd, HOCI.......... 5,57
‘ Bl 3501 IL \ h:h.. 450 | 11, GODORICH (Buros & Allen, COSY. ;.. 389 | 13 GEN. MOTORS Lierry Lewis, NBCL.. &.11
RUBBER (Wosy Leg ABCI.... 308 | 11 CHEVAOL MM Share, . 12, GEN. MOTORS (Jvery Lewls, NBC),, 392 | 14 CHEVROLET (Clevy Shaw-D. Share,
. ,,1.,::::_}4'4 i 5 m"’---hi“ 4.29 L e T I T m H-Fm (Fard  Theater, ABCH. ..... 408 Hes ... cizssngnsane B84
| A"_‘“ ABCY, ... i.!l' 1’8 iMeaey Leg, ASCH.. 480 | 14 GEN, MOTORS (Crosssoady, ABC)., 420 | 15. FORD iford Theater, ABC) ..:.. . 148
| i CASL.. 448 |1 10 AMER. MOTORS (Dlgfant, ARC).. 538 | 15, AVER MOTORS (Oieyisnd, ARC). . 473 | 16 DE SOTO-PLYNOUTH (vou et
.||l'; ] 1 "' .H" E = ;Imm m reampEw | “lru- '!1- '".m m LH- m"" l.“ ?ﬁ.lf *”r ““. o Ear i Bt T.ﬁ‘
‘}_rf I',,: % LY, - ix oo+ 5 16, ATOR 17, GULF (Lite sl Mileg, NBC) ....., 514 | 17 GOOORICH (Barms & Alien, cash.. 829
EVID) o Shia Snare, 17, GOODR! R | 18 FIRESTOME (vaice of Firestana, 18, AMER. OIL [Persan 1o Perian,
|.'|- f.l 5;" 'l'l II 1.- 'Iflili-'lllrlllllllll'll'"""" "‘l nul ML S e R SRR R N In'ﬂ
(% L0 S L 19, CH (Dwte Wikh the Angeis, _ 19. CHAYSLER (Date Wilh Anpels,
X " 1.‘-llq|llllllii.-iri.-‘l‘-" ﬁr‘ ..EI @ raAmsrnrahpiearrimganmh Ilq?l
20, Fii 20. (Oliah Share, NBC) .. TAT | 20. CHEVROLET (Dinah Shere, NAC).. 1528 D i ¢S e+
i H T (Chey ShoweD, Shirs 21, FIRESTONE tvoice af Firmany, M H-R
':. .m "'.‘l."l-f-"-l"-l.'l. ,-H ] “E. FEAEEEEREREReEEdEE R AR A HL‘!J :
Y 1
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DJFFEREN NT TWIST

ZivCombines Old,
New in Rerun Plan

NEW Tﬂﬂh-—-—“u
*39 and 137
wvidfilms may be blown wide open
this seavon by a new rerun for-
mula from Ziv-TV. The new pat-
tern 18 qllll.lh be ||l:|.., |1IILIIHI afi
the socon-to-expire " West Point
serics, bt a |"lllt:- just as easily o

for two or more seasd s, A s
ahother case in point, "My Friend
Flicka." recently bouglt bw NBC-

TV for Sundavs 6:30-7 p.m. (This

Iil'l!'tlp-lll"- of which at least 30 half |shows from the 26 Ilhm not re-

traditional | hours sre available, can be bought
pattern of network | with 13, 26 or 39 new programs | every other week, and a rerun in

in the series.)

“West Point™ would [ilin 28 e
socles for a possible second vear of |

peated by General Foods In the

present cycle. This group,
the 28 new shows, will F”Ehl'

basic 39,
At this point, a sponsor can elect

hiatus, Or, if he wanis a full 52.
week r}'t'lr. 13 shows for the sum-
mer of 1958 ean be selected from
the new batch of 28, to avoid
double repeats. A year-long sched-
ulin rmhﬂ even be worked out
50 that the series has a fresh show

tht. alternute spot,
Others to Follow?
1t the idea catches on, many

\the U SMA-localed series in the | [ilin series going into thelr second

| Monday
TV, uluu it

*\IH

Liv wil

SN,

7:30-8 p.m. slot on ABC
would shift from | stunt.
soores of vidigm shows which last [( H‘* IV and General Foods spon- | bages to it
WS Tnp under an option deal with |

tor third seasons may borrow Ziv's
There are several advan.
It enables Ziv to keep

a show on a network for another
Fseason At less than the cost of a

Under the Ylm if a sponsor | 19- f';u-ntlr: ﬁhn{lﬂnﬂ schedule. It

13 |r|u|||l..,l"-r1 the sponsor an  immediate
price break of up to $250,000,

WRC-TV's share of audiences:
87.8%. A 20.7% advantage
over second station. A 23.4%
advanlage over both of the
other two stations combined|

@

AN

EEP

to knock off for a 13-week summer|up the |

Mhlllul’l round sched- |
ule Id e
g “ﬁ?m
weeks. I'hn]

volved mi
runml frnm tha first-
yeur hutt-h

Beoton & Bowles brass s sald
to have eved Ziv's novel
with mterest, altho most B
clients have long since committed
their fall TV budgets,

Gen Genovese Readies
‘Flying Tigers” Series

NEW YORK — Gen ("l:nmma
Is preparing “Flying Tigers,”
halt-bhour vidiilin series, with ﬂ'lvl!
pilot  script  written by  Allan
Sloane.  ‘The
gramned some vears back on the
DuMont Television Network., Gen-
ovese was a member of the Flying
Tigers during World War 1L

WRC-TV's share of audience:
26.3%. A 5.6% advaniage
gver second station. A 16%
sdvantage over both of the
other two siations combined|

WRC-TV's share of audiance:
36.5%. A 6.4% advaniage
over second station. A 265.4%
advantage over both of the
other two stations combined!

propesty 'was pro- p-m

" LT

e T

'BS Starfs
5 New Dhcoml
Plan on Spofs

has Sanipaiet A N
u NEW e
hnlu]urrhtf:uhi g national ad-
vertisers with heavy coin to spend
an saturation spol campaigns. The
!Iithnl- maximum discount previ- |
jl' was ﬁﬂruﬂinrwm

P :

lumhut&hwum?'ﬂlmd

Now the station Thas
discount lures for sponsors o
hur 24, 48 and TE

n{ g:rnll, advertisers whao ﬁyﬁ
spots per week will receive a 10
Ec!ﬂtntnﬂdllcmmt those wl o

uy 45 spots per week a ﬂ
cent net disconmt and the |
chasers of 72 spots, & 30 per ¢
net discount.

WCBS-TV believes the nesw dige
count plans will inferest clienls
who buy the station up to its pre
vieis maximum disoount, bt “E
shopping elsewhere with their ﬂi'ﬁ1
tra ﬂﬂ')lﬂpnﬂl”ﬂlﬂ The stat
meanwhile, has been hooking
bnsiness heavily. Among the new |
clients are the National ity Bl‘ﬂl‘,
the Manufacturers Trinst Comipany,
Rheingold Beer and Proctur Elec-
tric.

WHO FOR WHAT

ARB Tallies
Audiences’
Preferences

NEW YORK—More than h
of the summer andience of “Arth
Murray Party,” “Privale S 1
and Vie Damone ahe _
women, There are as maay kids i ")
the audience of “Blondie™ as thera®
is for the “Lone Ranger.' And
"What's My Line™™ captures somes
what more male viewers in its sifis
mer audience than docs the males
slanted "Cunsmoke.” -

These ars highlights of curres
analysis by American Reseasci®
Burcau of summer neiwork

ing which reveals shuup ditfes

in the ability of shovis 1o att it

Dramatie muw: like the
and Lux vehicles, musicals like
Damone and "Name That Tune,
plus and quiz shows, ag

y to women, with
the leaders drawing 49 per cont £
hdk:.n:!n] P by 2

a 11114 Ilt'r.
sports, with seven. uuu oh 1

~a

v

lup lﬂmn.'l ws heing
sports-slanted. h oppet=
appeal lhiw'ﬂh '-'l_ui;'r..
which drew 51 l:t'u!

dience from

:Eimﬂh“tlmu Ha;:g!&
ugunm wiis a close

BT
“Lassie™ lnll"llnhl-nH ™
ing the Jeaders.

Storer Outl
Name Mg

This clean sweep is clear evidence that your product stands to gain a greater share of cuslomers on WRC-TV.

(AL SEFONTS. TOTAL WEEX. MAY WOt wnc -“ '4' WASHINGTON, D. C. SOLD BY@SFGT SALES

-
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+*

Famous on the local scene... _ =
. yet known throughout the natior

- - ¥ -

=

e .
- -
' W

Plymauth Rock. . . just another rock on the New Englun-d. shore. .. until the Pilgrims touched it.
.Then it -become @ national monument.

i

Broadcast stations, too, lie unknown as "rocks,” or achieve national recognition— depending
upon how they are "touched” —and by whom. Storer stations are known fo have the "fouch."

- - - -

A SIEI‘-E-.I' sluﬂiﬁn iﬁ_-_u local stuliq’ni

CASTING COMPANY

S waeR-TV WAGA-TV , WPFH-TV
. Dalroil, Mich, Aslanre, Ga. Wiimingran et

s e ol ; S Mlemte, Ga. . Philgdelphia, Pe. | Whedling, W, ¥e Pigai. Fho:
H‘ -:'ﬂl | N l.i- l ‘r
: 1 g "f'l‘ YORK — 825 Modizen Avenve, New York 27, Flaza -3940

ol o TG

<

o

e A :"-rt-r A Rl 2o :

% ¥ ‘*%‘:&- ﬂhﬁﬁkﬂ:ﬂtﬂg;—ﬂ_ﬂ. Michi gun Aveaws, Chicage | hlnﬂ*l*ll
S

o
4 L

- A
. » o FRa CIRED <111 Suter Shust, San Francises, Jumer TESES
] - i - = : .
e
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TV PROGRAMMING THE BILLEOARD

RENEWED IN 72 MARKETS BY FALSTAFF — FOR 52 MORE HEII'S' Falstaff, Ameries’s

4th largest brewing company, is moving up . . . with STATE TROOPER. Terrific sales Eumfﬂr ﬁﬁm

now Falstaff wants 52 more! So does 3-stnte sponsgor Schmidt & Sons, Bn!wers. SU dﬂ domnu of

other regional and local STATE TROOPER sponsors, [t sells! e s i :

--

NO. 1 NATIONALLY, AND “TOP 10” IN 120 ARB EEPO“S' Checkall the rating ei s

ARB, Videodex, Pulbe . they all rate this MCA TV thriller right up at the top. STATE TROOFER

is the No. T Sdeentute hit < highest rated! — in St. Louis 40.7, Milwaukee 20,4,,113;:;&111 39,8

Chicago 19.9, Boston 23.3, Cleveland 20.9, Davenport-Rock Island 29.6, San Antonio 82.

Hanta Bar lmra 26.3, Columbia-Jefferson City 40.1, Jackson 33.3, Peoria 33.0, M’E’f
2, Minneapolis-St. Paul 17.2, Phllade!phm IBT Atlanta 22.7, Hau__"" |

Phuenﬂc 28.1, Jacksonville 41.3.

i
o L

a-r*r “"-*".:
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...18 HALF-HOURS
NOW
AVAILABLE!

starring ROD CAMERON

,
-
i

a I =
i -_ iy ) I| 1 Ly e % . n b S X -:\. L . -
o = — 2 R TR T e e e T 4 . ; ]
F Fomuma o - E L
'E-\. oo

Write, wire, phone

e L S

. ) - e - T I:-l:. o

, e ’ i NS = e

| - -y .“ -"-'_: . ¥ [ ___,-;5. -

gy s LI o

7 - 3 - o L g W'y i - s Ty oy -
i‘r-".'r-?"‘ . e 8. =
= x 2 | il T L

. i


www.americanradiohistory.com

12 TV FILM PROGRAMMING THE BILLBOARD

$35,000,000 IN 58 | |

Barter to Make Up 20% of
Spot TV, Says Forecaster

NEW YORK—Twenty per cent jnot net) spending of $1.380,000 Produet Services agency. The ather
of all spot television time bought |10t the quarter, T'!'_i!'f"l't‘_ . har- s & deal wtibh Bon Ami that was
in 1958 by national advertisers will | ' deal with C&C Television's fea- handled directly, and not thr the

tures. Other bartering clients like  Rutheaulf & RAvan » nev. And
be |Sterling Drug, Charles  Antell, [ the Exquisite Foun deal lTor hir
;!r IE"I lil‘rllh IH!-.',_ .'Illlrl-l.l]I el .I_-II Py = | frl.ll'l'l ]']rl‘llllli.'T\. Il'l-'li-"nl"' hl'llu‘t‘] .IIH1 'Il‘l"'ll "““ﬂ “,"h NI’A IﬂlﬂH]m‘
11{'ru“lll|1"ﬂ. totaling over 35000 - | Bymart-Tintair are now muking o | cooked nip h_\' the [;ﬂ:y- Aﬂ-ﬂ'w ix
U0 predicts Dick Rosenblatt ol | strang bid on the TvB list, with | now said to have reached the 50
Time Merchants, Inc., the 11--H!Hr1.: Bross 'n|'l'l'rhilhl.{ Tllhi-l:lll_l: gver  per cenld le=s :l i1 terms of its .le.
time-for-film swappern %4,500, 000 targets of over $4,000,000 in gross

lined up thra telefilin  barter

Rosemblatt’s crvstal-balling s Major Deals tiine
glready  being borne  ont i the| Mauajor barter deals, meantime In the near rlililtl", telefilin h:,ﬂ'"’_-
ranks of tap nabonal anvd u-:.:u:|1.1'||3~'i'!';'| rolling along in an ever | by sources eipect o see a number
viclieo spot olients |1.1Il'l|'h|lr i "y I'\"ﬂ.‘l I‘"lﬂl{ ticle, l.“ljll Films Is il tiEew eulries dn the I.H"-"- ol hm:_
Television Burean of Advertsing, | ported closing two deals, each in- | ing clients, notably such firms us
check-up by The  Billboard [ volving net cash spending of more | Warner Foundations, Burlington
rrveals . than SO0 (0K and many of Cuild's "rll”'i., B.V.DD. Underwear and
Latest TvB Findings for the sees [ top Alm series. One Is with a pair- | Peter Pan Brag, plus & number of
£l -I'-'.-.."r: ol LET how  total {1 & ol ‘-.1.|I'|:*".l | b I'l: .||.||: i 1% “lll..l” cosmmelic Hirmd ;""i npphn“m
capeiditures of SLIENGO KL, of "Tmetic-making Nestle-LeMur  thim | mukers,
w hiich  an umportand liee 18 2D
harter or semi-barter dealings. In

12th ranking, for exampli ¢ Inte
.'-'II-J| Latex with a i i

HOT MOVIES

Films for TV Arouse

4

Racial | Questi
“J. Carrol Naish W ¢ v
. ) 3 ’ NEW YOHRK i IE otal nes or N TAS TP g I|"ll'rllll"fg. Tl*tupTr
P ORUSNICSS Snrrouhdingg ch corrent foursome of “holiday specials™ in
films as Island o | r I s | which H":il'll"_'- dances with the lute
causing new Jim Crow huedles in| Bojangles Robluson.  Such  films
AL ue either all-Negro, or portray the
United Artists s nin Negro in B oservant! role
slationy soulh of the Maso } e ———
hl.lllll'!l’ |'I-l"|ll-r-.-|'|:| iy il :-I_'I 4 i I F -
fures out ol existing UA packag Trﬂﬂper Reglﬂnul
=i the stationis deem them kel

Sold to Paper Co.

iy st ol raciil hoasslis

'wo films involved "Co SEW YORK — MOCATVY last
g [Man, Gol.,™ a Dune Clark starper | week sold "State Trooper™ to the
* about  the Harlern Globetrolters tort Howard Papes L.ompany f g
b jand Maort  Briskin's The Jackie A limited regional deal- Milwap
Rohinson Story.” Actually, neither | ¥ee, Matlson, Green Bay and Wan
jealure cantains anv racial dvna- sati=all i Wiscousin
e | LY e ] pll"l il ||“|] ' | .iil" LA RL FLy '*1f11|[' III' ]'llf'll
'll'”ll-'r o mBsceEtenabion as l_ill["'l. LSl ""I Ik .:: I'h.lI:J'*‘n 1'-'- i I."| il
I-..],Lr"]. I. H”Ih 111411& l‘:l.'l"-i‘il |I|¢-_||. Hll'i'-.nhl-,{ F”l-s.l 111 158 HI.I.Ii-I1‘\- l-.

Scloudt & Sons Brewers

—— e e ——

SG 'H'wd Serial '
‘Casey’ on Upbeat

NEW YORK — Soreen Gens
last werk I_tllll!.‘lllll_'ll ila L.Ir'g up-
beat with “Casev ]1_||H."1.H and it
"Hollywood Serial Parade.”™ “Casey”
s now 45 markels. the latest
being WON-TV, Chicago; KGNC-
TV, Amarillo, Tex., and KOAT.-TV,
Albwquergue, N, M.

"Serial Parade.” now In 52 mar-
kets, has been ht'.ll||1|';|1 by \WHRZ-
TV, Boston, and the Storer stutions
in Cleveland and Philadelphia.

rical circuits in the South without
i ident,

H'll 'Iui" {1 rTremit 1.i|l.|l|l|!u-'|. *'-III-!-'
il Ir!lL "'-1||fr Fl‘l]lllul Wl L*l.r-\1||lln

al segregation |s CAUNInE sDie | 5
cal-level TV execs in the l]l:'l'l'l
sonth to wvalk a tightrope—and to
luke no chances. Kather than air a
film w which whites and Negroes
e seen on any kind of an equal,
coimpsitable ot lets
south of Washington  apparently
would rsther dock the issue, UA
brass leammed in recent pn:.nqml
contacts with statior men

The situation isu't likely to upsel
telecasting pﬂ..l.!l"- for sauch  other
| filiny as Metro's "Cabin in the Skv™ |

adventures of

CHARLIE CHAN

Brand-new half-hour TV series!
Excitement —thrills and chills
of Hollywood and exotic |
European locations captured on
film. Veteran character actor,
J, Carrol Nawsh, makes Charlie

I-I.l"'il‘ SONme

s

SEEING u UBI

NEW YORK—There ix & grow-|
ing trend amonyg advertivers towwardl
donble exposure in the lﬂﬁ!llll'kl‘h

of the conmitry, industry solons say,
with the two-stution pattern be-

oasting a program twice on the
game stalion

Muany sponsors are asking sta-
tons to line vp second outlets in
a given muket, I pb Jeast three
Istaces ey, & stalion

ADDED ACC'TS
Col. Stores,

bl

Sponsors

combng more  populir 'mt tele- ‘

3 l? ol kg
Ex*pos ur g
w discover that willing spos

want the double
birst station has had to negotiate
deal and allow the second  stath

Usually Hali-Hour

Habitant to
CBS Film

SNEW YORK = CBS TV Filin

Sabes lust week came up with two
mnmportant  reglonal clients. Hala-
funif and Colonial Stores
r|lil "I!I-I,l', {}JunL" The 'H-F‘h HI!-I.':I
plisced another property iolo svn-
dication “Chir I\;:!:' Hl‘ﬂ:h!,-‘}#
which there are 130 qﬁtﬂdl!'l-.
“Brooks” has  already been sold
here and in Detroit, Philadelphia,
.o \llqv:rh and Cleveland.,
C Hubnant. a new syndicated oli.
ent, thr Charles F. Hutchinson
| bonght “"Corany Chast™ for the entire
|\uf*‘.\ England area, the exact nom-
ber of markets not deternnned. The
whorw celuins October 18 at 10.30-
11 P, on WHA-TY, H{H[HII‘ I.H'I'j
warts on other New ["ngl.lml shi-
tions that sanwe week,

The Colonial Store buv of the
i lor

l""-iﬂl'l‘l'i-

L F”H-I'Illt'h I'l\-i-tﬁ',iﬂ-il.l,
North  Caraling, South  Caroling,
| Coorgia and Alabuos, and gt top
[Irifes.

[T five.city “Brooks™ buy rep-
resenls 8 TH i cent ﬂ{ "E‘ lﬂ'll
tsets o the United States: The se-
ries, which Ees off CBS-TYV tl;u. *
e this September, s available
Ein two lorms: An ediled version
E[‘m‘ Class € and B vieme which al-
lows tor Tour mibnates and  thirty
| seconds of  commencials, and an
edited version for Chiss A lUme
which allows for
Land thirty seconds of commercials.
The former version will, of conrse,
be used for mltigle runs and com-
mands the 1u||'|l:i1]|l'.' nm UBS-TY
Film Sales discount. The
can also be used in 4 combination
of mnltiple dastime runs snd an
Levening slot,

there minles |

i to Ed Stern, its head.

. Past amd mt - deals
' been to half-houe F
i|u||.r Many execs eve vanpti
e doe this year, sich a5 the
station  buys, 15-minute and |
| minnte  films and expansion
mlti-market use of the dew
Some  advertisers, like Ce
Mills with “Lone Ranger™ §
Sterling Drug with “The Vise:
have used networks for Jdodli
CXPOSUTE.

Other advertisers ploneering i
device include Rheingold. one 0
LI"IE very earliest experimeniers w |

Dong Fairtbanks  Presenls,
Faultless Starch with 0. Henr
Plavhouse,” Countinental Oil onp
rently with “Whirlybieds,” Hammn
Boer with "My Little Margie®y
now  “Harbbr Command,™
creem, Augpist Wagner Beg
anel Seaboard Dings. 4

I
I

Ziv Vidfilm Shows
Score in Britain,
Sell to Germany
NEW YORK—T¥wo t{: id
Kingedom "'_'-T?:Lf'"n%"'~.r )
' been bonght by ATV for the |
straight vear, and "Cisco Kid,
.im;u*-hlrdmﬂndm for the
eitl vear in Birmingluam. 3
Al Ritghly skicunl
| run ﬁ'"}-w ETutin’ l"

German Natiooal TV nelwork
sulted in the “of the o

series by the west Devisolign]
rty | Rundfunk in v Tnlie |
national has its sale .

per_cent over last year,

-

b

Chan live and breathe. James
Hong i the Number One Son.
Beloved by millions, who've
paid out their dollars to match
their cleverness with Earl Derr
Biggers' most famous detective!
Wire or phone collect today to
réegerve your market before
come other quick-thinking
advertiser snaps it up.

there is 20th Century Theatre at 11:1

Hurrit Warnely ore
being resersed
Todey) Wire war
Ehione far privale
furaanmngl

Programs of America, Inc.
Ave, NY. I3 » PLasa 5-2100
e e e ————— e,

ACADEMY
THEATRE

ONE OF THE 5 “FANTABULOUS” WEEK-END FEATURE FILMS ON CHANN

5 great films are presented every week-end
on WBAL-TV. Besides Academy Theatre

snd Million Deollar Movie from 1:00 to
4:30 pm, both on Saturdays and Sundays.

WBAL-TV ’ N ALY

Spm,

- - F
T o L 2] n

6:00 &
7:30 p-m.
 SATURDAYS

,
2 P B BB BB ERD

A great and enthusiastic sudience
Wi gerly 1o see work

like "hil:_l’l",; ﬂhmu
Was My Valley". Each
sn outstanding spot for

DN

= i
e ™ T W, e

B B BN B B OB B

-
L

AT
gt
)

¥
e gt

I Al I
B tll y i '.‘.l
...,.'|. g=! ]} M
= o --‘I' 'l’-\.‘- T o

i il » = g

e
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g 2 g 1
) T ARE R Iy . g
I " R 'Ji_ . !
- - ..-‘.
- ﬂ'-hh: IIL;"
y ST |
T 1

NO. 1 PULSE JUNE ?
NO. 1 ARB JUNE
NO. 1 VIDEODEX JUNE

HUDSON’S 7
SECRET
JOURNAL

HIGHEST RATED

FILM DRAMA IN THE U.S.
WITH A 21.1

NATIONAL AVERAGE

e

e “Realistic and dignified portraval . . .
' an outstanding contribution te the
_____ publie interest and welfare.”

-u .- : = ..- S ..::.E...L ; .l - |.."'!J_I _1;;--.‘_!;.__._:.I -I. 1300000 oM

“These human interest tales have an

uncommonly high degree of eredibil-
ll}i“ Var ely (recemt i=5ue)

“Can't recommend the show or John
Howard's cooperation too highly.™
Wilton & Co. (29-marke! sponsor)

ot iy RENEWED by Wilson & Co. in 29 markets
¥ ! i « « « RENEWED by Bowman Biscuit Co. in
17 markets . . . RENEWED by Carolina
Power & Light in 4 markels . . . RENEWED
by Sunshine Biscuits, General Electric,
Drewrys Ale & Beer, Sears Roebuck,
Meister Brau, Kraft Foods, Sun Drug Co.,
Ceneral Tire & Rubber Co. and scores
more’

“TOP 5" EVERYWHERE!

Rating Rank

BOSTON 27.1 1
MILWAUKEE 25.5 1
IIAMINGHAM 36.4 1
CHICAGOD 17.0 s
KNOXVILLE 274 2
SAN FRANCISCO 206 3
CINCINNATI 2% 8 1
DALLAS 236 1
OMAHA 341 2
GCRAND RAPIDS 30.1 |
OKLAHOMA CITY 232 2
LITTLE ROCK 37.0 2
SAN ANTONIO 25.2 4

‘ ' = 2 | 73 HALF-HOURS NOW AVAILABLE!
] . BL‘ “.""-.'rl- 1" in Your .-Uﬁr'f;i‘f with

oy

®&f " mca tv

Staszing JOHN HOJ .

ﬂ.

Fim Syndication
595 Madizson Avenue
New York22. N. Y.
Laza 8.7500
and principal cities everywhers
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THE BILLBEOARD

TORONTO OKAY

|1|.|.|,J'I| .pj ..JIII! il '|_.:-I-II.'| 1|L.-J=w

HOLLYWOOL -

privduction has proven

TPA Plans to Extend
Film Work in Canada

by American |||Iui1||'|'.,
L.0tHie |'l

Storm Show.”

Canadion
It vty

an
wha recealls

1
-.I||| L sl L

Alex |

helms s

SG SERIES
Viewers to

Get ‘Shock’

T reatment

NEW YORK — The progrim-
I |n|.|li'. I“-H.]l' for Hhhl}l.‘l:“ i}}'
KRON-TYV, San  Francisco, the
bl L haser of the first SCreen
Cems-Universal package of 52 fea-
Mz ute the manner in whirh
olther stations will e the |
roup. KRON expects 1o program

'uHI'.

TEE RS

the ledatures Thursday 10:30-12
| miduighit under the title * .‘Hy',lll
mare.

The group mainlainsg a conkist
S11 ||I-I|“-| ||||| Tk ._!II.'I- h.l! ] I,llﬂ"
nuimber of T Frankenstetns “Muom-
I gl “Draculas in addition
ina  Frozen Ghost,” “Mad Clioul ™
“"Mad Doctor,” “Spider Womun
and a "She Woll.”

jnig the past year, and TPA plans | Films are I.,....-.,-..--..! i'lj lahs i
o conlinue ||[|rr!_'u,: m! ]!' I O |‘|Il:-II'.|"_ "-'l-lrll Fusies Jdvia -l.ll'lll' |
ET N & Yeur 11 |._,, L0 [ GO | YIeWinE '!11' TR 4.'.11. \i-lill r”H'r
]"-nrnl i i) and execulive [ AL :.1”} !1.11 it !'l-'lil'r"ll al 1|r'.'l-! |
ducer of the company, said last | centl 1o production, wltho shootin g
W I-..|- et dlivive i s shotiris i
1,. .,.1,;.l“-|-_1 tid |'1q|1:|i.| o i fi ,'.'.:. il WS -"-lll n Lhe i |.|1'i1lf.| 1|||
AR Laxl ol thie: MMohieans ot | blizeard condilions
there last seasom, and ° ]|r'l.""" Altho labor and talenl odils are
Annpe,  camently Hy  fu Wluction ]-:-.1; TR ..II.||].1 .'I-.l.ll TR |.|
ATE CasieT 1o wince in Toronto Stales, the ullimate cost s abodal
than they wonld be in Hollywood | the same, since kev personnel as
I-” Tt of b bio 5 1 :| ||1.-i.-.|’| ‘I Py (g Le '.l 1;”__.' he | & anid oo
LTI ol "!'ll' i raila duction 1€ slowe e L L il
Produce: direcion wWirite ind | hour .’ll-!l:.: five o tiy shool
stars of the programs are all Anw Canada as against thiree bt
an, bul supporting ) e | & il e ailva
crews are Lanadian JLt LA RN | pndinena b by
Fhe actual [lming don residt in reduct I & al |}
 Canadian corporalion, Mo e | nancmg by 1 (e ) plac
I I"'ll" AT L i U [ weniim | II.' L L ol I.i' '|Ll'.. iy L A |Ii
{ BC and [P A Ludio Films Siw network  and  opouadil ieat s LTI
i contlming 1w 1T '1 & | thi ipunta svatem (or Caael M
oaly m exstence i Toronto and frecdom Trom resioloal
vsed for mdoos production | i wenl on subesi - I

siuchio, sl

Foir i | il X ! ’
AN EcIy Enonaen, 1 oW R

BARTER and TRADE-OU
Lhere Is a 1/1'/7'(7'(*”(1*

Thare hes basn muih el = Il."lrl'll'lli. ciriles and amEsg T T

sxles repreventetives about Barter and Bartar marchanii

'”Il .l"ldiﬂ-lr'r bai bewn taniemad m fhs laid manihs h' e Bearigy
wnd  prejudis seletien e ihe bartering af telaviien times end the dawn.

grading of the card rute,

ramplete DEFINITION f ihis anw
af 139

pinge wa ere mvelved la & leem ol

Nawhoia Ban hise asppéared =

misuted ward. We, tharefere, s tenmibanis te ths pragream

Telavisien Yimilees lind B ARERL Ly

barter, te clows the el

There ore twe types af Barter

I'he exchange betweey a slatlon and & Nim company wherehy
# ElELIGHD PUrchingrs infge amiunies of flm prodiuct and pays for
s proguet in tme. 1hla me I then rescld st a4 varlety of die-
Counia depEnainE ofi 1he aales department o Lhe r‘lspuilr_'l'[l balrw
repressniatives of e fllm mpany. There I a possibilily thal
despite the coniroversy over this trapesctlon, the fllm coenpany s
!'rrf"rﬂl-l-f'-ﬂ' B CIsTLEE End i EERAT Tami = ] G | e i3 .-._| mid
i the station, by resselling the fllm to 1la sponsors, gets buck 10
Cafy rale
i2) The job |.| al i & combany By & statln Lo peeclires Foe LI0e
FROGHAM “}}' LIRTMENT, not Sales Deparimen many #lemenls
of proguetion and promotion P Alge qQuantiiles 0w iR LAt
108 Ita curren? Rl TLlETILS Lhe alr a« that they can be mers
chanleEd JTurnliure propa. and phyelcal elemenis of progiueilon Lo

+ ¥ 4 i [}
ennance e looks and quality of local Jlive progrems; prizes and

Eiveawiays Iof 1helr particitpation ibows: soptest Weas, propiad lom
I:r_H'.tl H.:..II| Progam gy LIVE, EASY-TO-PFRODUCE ORMATS
COMPLETE WITH THE PHYSICAL AID® TO PRODUCE THEM:

snd Lthe funcilon of & merchandising department located in & prins-
cipal market which i .nl‘”f‘r ally Inpcoeanible Lo the alstion r-r i hieae
EFryvices 10 Lhe similo 11 s nmedvissble o uss the termm “"Bartes™
since the sintion |I-'-H ll:-'. awnp Ume Instesd It recognizses the facl
'h:n.'l. the needs expressed abuve must be pald for and dors 8o In the
raditlonel Tashlon of radio and 1@lavision siatlonas since thes birth
|f the Industry on & LIMITED THADE-OUT of & il portion of
La IHlﬂ'lr ratending the right to offer surh s trade-otil O mMenid-
urers or Jirms with the merchandising company =8 an agent

Ihis trade-out time I8 glilckly recaplured by Lhe incressed valiie
ihe loonl programs and b and WAS ALWAYS an lnvalusbis sid
the loral anlea department of the siation. THIS TRADE-OUT I8
DONE WITHIN THE EXISTING CARD HRATE OF THE ETATION

ol
i

The latter in what Telavisien Clouring Hevis dews lor the pregrama
ol 139 Telavision Stetiens

In conduiion, we de ner believe that wll herter is geed, byt sn the
siher hond we mew firmly mointwin, ex slfice, the right of any pregram
wepuriment e enhonca the volue of I locel pregrami se thal it con beiter
il it Il sdeertisen

L. J. Dahlman, President

Let it be noted that whether barter or Irode-out Iy lnvelved, the
pretection af agences und wation sules representatives les in the
foct thet the bartered er traded.out speis are PRE-EMPTIBLL.
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Sereen CGems [eels this g ol
e TR L IHL'THH'.‘. W F" I]Till II_II" 1]

avdlience alttrnction  that

NiTOM

gowei Devond  mdmvidual stars whao
LAY & L | |‘| N i ”Il.‘l'!' ”'H'III -i'l'.l".
it The intembtiom = to throw
e prariwiuom behind the pack
L1 e I Hie |||-.H|hl1llr1' :lll‘--f.r has an
TUITE; i hage of 52 PACIures W ith
Lhie e theme gt will be made
availalyle o stations oooe  this
FIOum AN :J1.nt'q| il It 'In alw
i s ring i L.l'_:lu'l: .|I-tl!i|l'F
gronp o 12 comedy Hlmis to stas
et takent ol B W L lIlJf;' .|’|!i
Abilbswoddt aomd ( ln.lr'Hu

G-K Conmenetesuly
Tally 350G Since

First of the Year

HOLLYWOOD - Inco
N fromn e des

s e 1L FSEHEE LN

TR N r;‘l '.'f.r

e} I 4 first ol v "
o tops $350,000, with 70 spots
lia .,' brew ]ll-u‘r:'nl this far

Sorme Dl 1:”" SPesore II'II]" 'nhum

LENTIRTT ":.l;' h,J.".r_' !'ll'rn i:llllr'i! aAre

Pacilwe Cas & Electric, Serta Mul
tress Company, Texco Chemicals,
A’hase Federal Savings & Loan
Rank of America, Fisher Foods and

Robert Burns {lguT‘i
\

j:'ll (Pl =

ol V1 .||-|h

h commercial also took [irst

for regional advertisers in
made by the Advertising

Associabon of the West,

COLOR CORPORATION

TTPA AddsTo

t T]lf Ly, ruiu['llnl

| "'!-ﬂ"'ll.

Foreign Sales

NEW YORK—Television Pyo-
grovn of Americn bas sold “Mys-
tery 1 My Butiness,” the setitling

ol the Ellory Quicen series, 10 all
mitlets of the United  Kingdom.
Previous TPA sales to Britnin in-
f'llltll‘ -'l-lnlr : "'!'-i-n-.u‘." "Fur!,',
“Lone Ranger,” "Hawkeye,™ "Coant
Lof '\quh Cristo,” “Charlie Chan™
and “Ramar.”

TPA also racked wp fonr Latin-
Amirrican sales last week, "Slage i

L L Hllh a Sulvadoo I San '-'jutl"..l—
dor il (€ -:Ilihll.ulllln Puliliciaria in
Venesels, "Funv® to WAPASTV
i Puerio Rico amd “Movte Cristo™

o General  Elecinie  in

Muetto oo

Foreign Sales
At ABC Film

NEW YORK—ABI
eighit  foreign
ek i thie I':|i|:|1|'lll'll"‘i.

e 'll!ll

dicatson  ruikesd
!-.Ill:f"-r Last w

I1|Ia

Cooatemuala, Venespelas and Poerto |
Foiiis i H:i wing IH!HL]I!
"Code 37 and “Sheenn.” In Span-
iy, lor Poerio Rigvo, with the Lese
{jl” K |l1 ‘ 1II'I1| A% IT'III-I ll..l"'.“‘l": | 7
dubbed “Theee Musketeers”™
“Sheena,” "Caode 37 and "Racket
o T8 1T pald wele h-lrl'l'lﬂll by DLAG-

'V, Manilsa. In C e A, Viceroy |
cigareties  bought FJu.]:ert Lo
Danger, the suine sfries ﬂllllll.,' 1o
Ford Motors for TBOL-TV, Cuat-
eimala

MCA Activity
Jams Studio

HOLIYWOODD —MOUA-TV un
['l"t‘lilj-l 1I1li.i. F"- ]'l*ul AUty ||..H
panmed Republic Stodios 1o such
an eutent that, for the FHrst thne,
two of the company = series will
be lensedd swavy brom the San Fer-
nando Vallev lot

“State Trooper™

Production
At $3 Mil

HOLLYWOOD——Filnwd *
cial” shows and spectaculars §
aeeount for spprosimately 33
lion of production this sedsm
first vear doring which the
shows are being mass-eecorded’
eelluloid, Only two specs 00
[ilmed thues far weme " --.:'I
Carol™ and one by Bing C
two. years ago. (A pair of Teatim
leﬁ:ml IM™ and “The )
Box,” had their premeres i
last season.)

! Thiz year thetell be Five E
Amaz-Lucille Ball ' estran nganss
| costing  $250,000 apiece; [roun |
to 16 Shltlrg Temple-"F airy Tl

loced by Screen Cems R

enry Jafle, and possibly as
:Ii throe 90-minnite  slmes
duced by the Hal StanlewP

Film Svn-|

Como combine
The Latter ivolve the maost 28
hitious project of sll. The Fiets
the specs, “The Pied Piper,” helng
fi"lutril in color for tw '
Myers' Chesterfield, hus a ot
"of S500.000.
Music and lyries are by 8
| and Irv Tavlor, based on F -
| Grieg’s Peer Gynt snite l}uh‘
|m meter, with Van |
Clande Raine, Kay Starr, Lani }
| $on and Jim Ba ks cast in stiem
| rales, e
An wysual aspect af the spae
that it is bemg pnulmn! el
Elm‘k'p-rmltnll} and, tho it willB
| telecast (powsibly twice) on )
it was sold to Chesterfield ¢
of netwark chansiels S e -
the pie will be relessed Illtj‘l'ﬂﬂ a3
One reason for the vew nle
i filming spees is obviously
meeess. of  such  prograns
. Peter TPan™  and Candeg
| which could probubly have I
reran any number of times -

they been on film.

NEW YORK—The Trais-14
TV Corporation has sold s enl
Encyclopedia Britanvica library §
KING-TV, Seattle, and KGWIR

1_

'i'l'

WA

].

'I.

&

and new “"Mickev Spillane™ shows|

are being moved to Paramonnt Sun-| a total of 52 new markets thiss

LT | .""l-h.ldrl'li-r L el wl 1o Ledefilin pro-

duction aboul & year ago, in "u"}'- Cilo whsch 1o pLu'E groups

| 700-0dd properties,

NIW i s .. MOVIELAB

Portland, Ore., putting the Fil '

Both stations are prepping

MOVIELAE BUILDIN L]:H sS4t “‘n{'
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NEW YORK—With four first-

~ with others being examined for
possible fall slotting, New York's
indie WPIX will give over the big-
gest single segment of its weekly
schedule—=more than 40 per cent—
to the showcasing of half-hour tele-
films: as sponsor vehicles or spot
carriers,

The guartet of new shows —
*Grey Ghost,” “Decoy,” “Toma-
hawk™ and “Casey Jones"—will be
backed by such continuing first-run
syndicated shows as “"Code 3.
"ﬁir'lljrly'hirtls" and “Highway Pa-
trol,” as well as siich rerun telefilms
as Four Star Il.nlhulugit's. Ahbott
and Costello, “Amos 'n" Andy” and
“City Detective,” '

The [ilin tota] for the station will
be Turther swelled by the weekly
NTA “Premiere Performance™ net-
work series, the “Popeye™ eveninge

\ strip, now due to be stretclied to o
E scven-day affair, and the four Shir-
- Governor TV Gets

- Distrib Rights to

~ Hickman Series

! NEW YORK—Covemnor Tele-
: vision Attractions has acquired dis-
I tribution rights to “On the Goal

Line With Herman Hickman,”™ 13-
'- week, 15-minute football forecast
series packaged by Derel Produc-
ing Associntes. Ten station sales
have been made during the fiist
week of selling.
Derel is prepping “Crime Club.”
a new half-hour series based on
the Doubleday mystery novels.

W1
Y2 HOURS OF BOXING

Jock Drecs, famous ABC
Sportscaster ol Ringside

i FULL HOURS OF
WRESTLING
LML Both Men and Woman's

C LT hu*i

Y2 HOURS OF
COUNTRY MUSIC

o al @ Tenneszes Ernig—Homar
[ and Jethro—Poo Wea King
. Tex Williams and other
B V2 HOURS OF MUSICAL
Hond AINMENT

L
L]

ver 40% of WPIX's
in Half-Hr. Films

 un properties recently signed and

: THE BILLBOARD

ley Temple “Specials™ from NTA.
The balance of the schedule is

TV FILM PROGRAMMING

WBKB Sells
Half of ‘'V.1.P./

CHICAGCO—WBKB sold half of
Norman Ross® “V.ILP.” interview
show featuring class celabs, to Tal-

: - : LI ” !
f_l"l'f.E ot h bl'lﬂdl'ﬁnrl L [:';"'d{*tl. ﬁﬁ&'iiﬂ?ﬂl Sﬂ‘! "]gs & I...-U'-n.ll_'l
evenls, newscasts and other live| :
featiires. _ live What makes the show significant

Strong Bid

The heavy film scheduling on
WPIX is expected by station offi-
cials to be a strong bid for national
TV spot business and to snag some
i3 per cent of station revenue from
this area, And, with the emphasis
shifted away from sports, it's also
expocted to serve notice on the
New York Giants, currently lirting
with a shift to L. A. and pay-as.
vou-look TV, that the station can

| operate successfully in New York

without the entropreneurs  of
Coogans BluHF — it their bluH

is called,

rectly on the heels of the “Mike
Wallace Interview” taken off the
ABC net, thus extending a local
variation on a network theme thru
an additional 30 minutes. Previous
guests  have included architect
Frank Llovd Wright, author Ben
Hecht and pianist-conductor Ru-
dolph Canz
sor bowed last night (11), guest
was Mrs, Robert R. MeCarmick,
widow of The Chicago Tribune
publisher,

Interview tone emploved by Ross
is a gentle one, avoiding the Wal-
lnce needle technigue.

is its Sunday night spotting di-|

When the new spon-|

15
Laura Entertains | P

With Soft Lights | 1alent Co-Op'
L oghts a Week  Plan af TPA

‘night date with a pretty bachelor
girl in her apartment, complete
with soft lights and intimate atmos. | 1h7ee ways, via salary, own show
phere? | protits and participation in world-
This is what Milwaukee’s W1TI. | Wide operation profits, in Televi-
| TV is presenting free to viewers | 5™ Programs of America’s new
every Sunday and Monday o | PU o attract big-name produe-
111:30 p.m. A new five-minute live |91 and acting personnel. TPA
| series, titled “With Love, Laura " | opes to sign stars for vidfilm
Heatures a witching hour chat with | %55 vin this “creative talent co-
| Laura,” a cute local mystery ga) | 2Perative” which lessens the tax
who will “visit” with viewers in a | bite by means ol stock interest and
|setting that is supposedly her apurt- | long-term profit sharing,
iment. WITI is using the capsule |  TPA prexy Milton A. Cardon
show to wrap up s evening TV |who just bought out |1.|rtrm-;'
| Fare, and it's out pitching it to local | Edward Small for about $2 250.
SpOnsors, (00, i« alloting & healthy p-.:;l c;f
A similar stunt was tried a|Small's stock for this purpose, tha
'r‘mlf']ﬂl{:il seasons back by New |first time tulent has ever been
|"ITur s WRCA-TV, featuring model | offered part of over-all company
Nancy Berg. | profits '

SEW YORK—Talent will win

Latest Bell System control units

speed accurate network switching

o Al Giel Orchastra—ans of

o
e

- " ¥°F pROGRAMS ni FILM READY
 FOR TE DELIVERY AND IT'S
AL AT KLING AS LOW AS
~ ONI A MINUTE?
—Write NOW—
' . Scalay 84181
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. New Bell System control unil permils nelwork

- gwilches to be 52t up ani doubije-checkad in advanca,

Network switches can be set up in
advance and double-checked, thanks
to new Bell Svstem control units.

Ten or 15 minutes before actual
switching time, buttons representing
incoming and oulgeing circuits are
punched on the control panel, Then,
at the appointed split second, ons
masler button is pushed and all
swilches are performed at once.

The first new operating center
utilizing the control unit began oper-

ation in Chicago during the summer
of 1956, followed by similar instal-
Intions in Los Angeles and New York.
In the near future, operaling centers
will be added in Des Moines, Dallas
and Washington, D. C.

This development, which makes
switching faster and more accurate,
is another example of how the Bell
System is constantly finding new and
belter ways to serve the broadeasting
industry.
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TV PROGRAM RATINGS

=

May

For complele Information o0 programi ralings, sudience slte of covergs,

Pledie consiidt The Pulwe, Inc,, 1% W,

48k 81, New Yaik, N. Y.

The Pulse Audmnca Composition Studies

® Syndicated Film Western Shows

|

MAY RATINGS ’ AMONG WOMEN
Avg Wamen Per
Rask  Show & Distrib, Rig 100 Homes
1. Sheriff of Coclise (NTA). ... 141 Rank  Show & Distrib, Tuned In
2 Clsco Kid (Ziv) .....0004,.135] L Stories of the Centuary
3. Annie []'ul-;lr}' (CBS) .eu- 13.0 | (Hollywoodd) . .... A anenwail
4. Death Valley Davs 2 Frontler INBC) ...civevns . 8l
(U. 5. Borax) .......00. 125 3 Death Valley Davs
8. Frontier Doctor (Hollyvwood). 11.6 (U, §. Boray) b dnid'e. NTD
8. Sky King (Nabisco) . 115 4 Frontier Doctor rllnlhumul} 75
1. “'ﬂll Hill Hickok 'Il'.r-llugg_l 1131 5 Sherifl of Cochise (NTA)... 62
E. Steve Donovan, Western 6. Annie Oakley (CBS) ...... 57
Marshal (NBO) : 1LY T, Gene Autry, 1| hour (CBS).. 58
9. Buffalo Bill Jr. (CBS) ...... 95 8 Cene Autyy, = Hour (CBS) 54
§. Frontier (NBC) . B85 B Hop |in||.g Canidy, % Hour
iNBC) .. ; .
AMONG MEN 10 Hupalmg C nm:l-. ‘1 Hour
lem Ferr lq"'-[.“ | . *T
1@ Hn-rll '
Rk Slew * Diwrih Tuned In | AMONG CHILDREN
1. Death Vallev Dhiava Kids Por
{(U. 5. Borax) ... - - 100 Homes
2 Sheriff of Cochise (NTA) ... 77 Rask  Shew & Distris, Tuned I
3. Frontier NBC) .- .. ...... T4 1. Annie Daklev ICRBS) ... L1
4. Stories of the Century 1. Butfale Bill Jr. (CBS)...... ™0
{Hollywood! T1! 3 Kit Camsom (MCA) . ..oonese KN
8. Frontier Doctor ["il];hu.mhlr S0 4. 5ky LIHE (Nahlwo) . L T
6. Hopalong Cassidy, % llow | 5 Choo Kid (Ziv) . .. 1]
INEC) . .... . .o 8] 8 Cowboy -Men (F LHIH.FII.I‘-"J' 15
7. Ciseo Kid (Ziv) . W T ”tlp.llnuﬂ Canidy, 1 Hour
7. Gene Autry, '8 Hour (C BS). . 59 v R R R R S . |
7. Range Hﬂll o (CHS) 59 7. Slewe ILIIH:H-'..“. '#'H sle T
10. Wild Bill Hickok (Kellogg) 57 Marshal (NBCY . ... . M
| 8, Gene Aulpy, | Hour (CBS).. 83
10, "t‘gg]ﬂln[ Camidy ‘& Hour
- ENBL) i nnnnns %2
* Syndicated Film Misc. Sho
y icat nm misc. ws
MAY RATINGS AMONG WOMEN
Avg W emen Per
Rank Show & Dhiserik Rig. 1 Homes
1. Popeye (Asso Krtiula) 124 Mask Show A [eatrih, Tueed la
2 Rosemary Clooney (MCA) 118! 1. Conlidential File (Cuilld). ... 91
a. IIH:nr\- Tunes (Guild. Assoc. | 2 Pati Page (Screen Gemsld.. B8
Artists) 106, 4 Rosemary Clooney (MCA).. &5
4. Pati Fage (S5creen Gensl L . Lilerace (Cudld cem B
5 Kingdom of the Sett (Cuild) 58! 5 Victory st Sea (NBXY) ... ... B8
8. Victory at Sea (NBC) 7.1 6 Floras ZaBach (Guild) 64
r £ Fﬁﬂ’ﬂrl;lia.‘i File (Guild 87 6 Kingdom of the Sea (( llll-dl il
A Champlorship Bowling 8. Championahip Bowling
INchwimmer) . ... ..ccvnnnn 6.3 (S hwomner) ae OB
q, I.,_H!l[r H._,|1. .|Ei ] Lz r'|.L|li R i1 L F!I'l’“'hl'li lll‘l‘ll‘ Il'ﬂ'r'l'lzlph"' g 2
10, Bowling Tune (Stesling 19 10, Popeve [Awoc. Artists ., K
AMONG MEN - AMONG CHILDREN
Arn Per Khls Par
it Mlome i M omes
Mank Ehow & [istrih, Vunrd In Mank Show & [Fedrid, Tuned In
1. Champiomship Bowling . Looney Tunes (Guild,
[ Schwimmer) Py K1 Anvor. Arfbta) .. ..cocsnens 095
2 Conlidential File (Guikd),.. 52 2 Popeye (Awmon. Artists). ... ™
1. Victory at Sea (NBC) 77 L Lintle Rascals (Intersiale). .. 91
4. Bowling Time (Sterling). .. 70 4. Confidential File (Culld). ... 19
5. Roseman {_.lw_mr*} (MCA)Y... 71 5 Rosenuoy Clooney (MOCAY. .. 18|
6. Patti Page (Screen Gens), .. 70 B Kingdom of the Sca (Guild), 1
7. Kingdom ol the Ses (Guild). 67 7. Lilersce (Guild) 13
B. Florian ZaBach (Guild 51 K. Victory il Sea (NBOC) i ta 12
8. Liberace {Guild) M Champamshiop Bow ling
9. Popeve (Assoc. Artists H | Salvwhimneet ) enas M
B Fath IIJ.HI_' (Screen e, .. 11
WSVA-TV, Hamrisomburg, Va.,! Walter €. Dunbare, sports di-

'"“'l-l.'lh't! slli UIIFEH]Le ‘ul‘-”ll Ll all

tation to the press demonstrating - Muass., s mos g to the new il.lhunr“ﬂ\h
WEFLCA-TY, F"
Another | sand
S. | staffer signed on for WFCA-TV | is | | newly im
Army relledl map, five feet by hive Aubrey Gene Mclntosh, TV an- rFll-"!lﬂ'll

the station's i |u-mr1 COVET e ol
the Shenandoah Valley area and
'.'I-i.'l-l."l'f‘il regions. A standard |

feel, equipped with twowers and
pilot lamps for stations in Wash-
ington, Hoanoke, Richbond and
Harrisonburg, was emploved in the |
demonstration,

Mike Schaffer, promotion direc-
tor of WDBJTV, Roanoke, Va,
has resigned to take over e pro-
motion and  publicity duties  of
WAVY-TV, Portsmouth, Va
Carl T. Koester, treasurer and con-
troller, The Register & Tribune |
Company (KRNT-FM and WNAX), |
has been elected president of the
Towa Control of the Controllers In-
stitute of America. . . . Robert E,
Newsham huis boen named assistant
sales manager of KYW-TV, Cleve-
land, succeeding Joseph P, Dough-

» Wha moves to Westinghouse's
Ba TV station, WJZ-TY, as
sales manager,

of WBET-TV, Brockion,

rector
in  Jucksonville, Fla.,
in the same capacity

nonmeer with WIHP-TV, Hg will
fill an anmouncer and weatherman
_spot. . ., Fred R. Fritz Kleibacker,
former wmill:lmm chief of WSM-
TV, Nashville, and producer-direc-
tor of ABC-TV s Eruud Ole Opry,”
hias joined WIIC, Pittsburgh, an
other new stution. J. Robert ﬂul-
land has also been signed for

. . . |WIHC, He was formerly nows direc-

tor for WCAU-TV, Philadelphia.

WTRLTV, Troy, Schenectady
Albimy, N. Y., has urnhn.m.{
Screen  Gems' Hu]l:mmti Serial
Parade,” a _Faa:h of 31 <liff
hangers. WTRI plans a live
wrap-around for the leru in i

u-long  strip between 5 and

W0 pm. ... General Petroleun
Iluleu and Distributors of the
Yakima Valley and

]
» i g
. ._1

L S

|Wash, have joined mm

" L

ACKSON, ums. | _:s
STATIONS—37,300 TV HOMES | W ;mm_1
lation— 163,000 (13 s¢ *H f bon—6T5 "q
:LM 7,856 .-I- o H*T incon "~r.1 ] _"v X
u-mhu-- 1667 el | ;“' i 5’*"3‘
11ﬂm' A B v 5
; nmn..l gs-lm. 3amn | “-f 130
almlmﬂ ".‘,.“ m ""!_H“._ I-.--il'h-n-l3 m .r'\.;ﬂg‘*h:r |
H'ﬂpmmi‘ﬂlmn:mﬂ ) . .ﬂ Fm Imd. . Jetfgres
TOP NETWORK 'f—-;- P NETWORK SHOWS
L. Zawe Grey, WITY, b Gmote, WHAS. 8. TOP NETWORK sHOwS
L Uve Gol & Seerst, WITY, W, ::ﬁ 3 Py mﬂi‘é-‘
3 554,808 Challenge, WITY, Su. . 5| & poh ‘WAVE S,
. B lﬂﬂl‘-llﬂ.'!".l'l"l".l. .“,....m ¥ _'_hll"'" "m..'"“”
L West Pulnt, WITY, F, .. ..., LT e 'T“rw e .
6 Millasire, WITV, W, ... .... 49 ¥ "'""“F
& L4000 Quistiom WITYV, T, ... M3 L Palaes o0 wrmae +n "
8. Gumsmoke, WITV, & .. .......M3]| % '
% Porms & Allem, WITV, M. ..
¥ Decembar Bride, WITV, M. .,
8 Flayhouse 99, WV, Th
% Climan! W.I'T"!" Th .
TOP MULTI-WEEKLY m 3
L Mishey Mawie Clak, WITY,
M.-F. Lamal A
i. CRs "HII'II—IM H-ll"l
x M .-F, ARl 4 b
. News, Sports, Hllllﬂrlip.n.l 5 Wichey I..lﬂh-hll“ﬂlll 1lll"l"lt.lr. -
4 rm 1“ «F. A | A ML-F. .......m.-.,....__ 157 M-F. ... l’-hl Illiil!" -
. Lowwey Tumes, WLAT, ¥, . 158] & CBS mmﬂ,’";'j;” 5. Jack of AN Sports, Westher
S Litthe Masesbe. WLNT, 6 News, Ml (10630 pm) - (el WTVE, M.F, ..., P T T
M, W, P \ X WAVE, MoF. o nnn127] & Movie 7,°WCKT. M . up cana 14T ©
& Came Autry, WLBT, M..P 107 & My Lide Margle, 7. News, Weather (11:00), WIV),
T. News, Weaiher (& pm ), WLNT M.F = et 113 M-F. . sednen
M .F . .e-104] ® qu.m_._ 'Ir‘Hﬁ.I. H:F Tk .lll b Merning New, '-i-r--u.. M,
L] tm;“' Sise. 019, WLNT, I Sm Erein, WHAS, M.F. ....120 WIW, M-F. ..coccsnnns .”..IH
F L C
¥ Tenliilles Theaier, wiIly, "mm Hm - ;-T:m lwﬂﬂ-“‘ﬂ 129
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SHORT SCANNINGS ‘L‘;:'“"ﬂf.,:zﬁ;”“ﬁﬁ;d; Jey | 7004 of Proctor’s |2 Sales on ‘Boots’
fnger s pomn migned by enc.|(Ad Dough for TV 10k Prodetons has made it

first two sale? on “Boots and Sad-
dles” to WNAC-TV, Bostan, and
KRCA, Los Angeles,

The adult Western wus pul inlo
first-run  svndication sales last
week, with 39 stanzas in produce
tiom beforehand.

Dare has joined the ABC net as an et e
account ‘exeoutive, Dare was for-| NEW YORK—DBy the end of
merly with the Katz Agency since [ 1957, Proctor Electric will have
*!BEE. v Reed M. thb::rh ,II.‘.E spent more than 70 per cent of its
armeTiy a senior associale o ﬁdvﬂr'iﬁiﬂg Il[lpl'ﬂpﬂﬂhﬂﬂ an TV
ggmmlmrznrndt;ﬁt&w!:ﬂgﬂayznﬁ Spots.

CBS vice-presi-
news and publie
guest at the

to be shown on CBs Felbroary 21
As iously announced S, J.
P will write the book.

Because of illness in his family,
Bill Weldon, of Blai~-TV, is tnkmg
‘lan indefinite leave of absence,

s o honored
Miami and Salt Lake City
are being added to the 22 major

MIH will take over dur- [ the newly formed budgeting serv- , o
his Jeave. . . . Everett Sloane | jees BFI muarkets cwrrently  on Proctors
' as the star of the g e e A R NEED A PART-TIME
T'Hnm Associates | pointed a senior vies-president “E UPA-created films are called " "
l?ﬂdiﬂlﬂd ﬂﬂﬂﬂﬂ & Newell. Duavis comés to ’.II ] ihle for & 35 per RIGH' Hl"n!
' an in- | Lennen & Newell from General S R A e ilabl i iv
. Detective | Foods where his 20-vear :um In cent increase in business over 1956, :‘:-:'lrl'l : ;;ﬂ:lﬂ:nﬂgrl.:::-r :T:
' enforce- | ¢luded numerous un es ca es, : ' : 4
et ol D Pk B fert ¢ Fiod, mery | Drink's Closed-Circuit || 5051108 Seisoc
e s e _ b .
Time,” the Bell Sys- E’ S Inslmnr;:-h'.-, 5 upennd al NEW YORK — Cunada Drv || ground: Radio-TV, Music Biz,
: 'I'?miu on ABC. Inew publie relations agency at 22 becomes the first beverage firm to [| TV Film, Media Research, Ad-
er A. Unger, executive vice. .Em 40th Street, New York. . . . luse closed-circuit TV, with a Sep- || vertising. References from top
L W _ Telefilm mﬁﬁ ﬁl‘mhu.,wh . ILIEMW Eﬁ tﬂﬂ;hﬂt‘éﬂ nine-city show l'l:.1rI bot- || men in sach. Write
August 11 He will alo | conferénces with. the kot | i ourlong. telecat via. kine.|| , BOX 110, The Biltbessd
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NG BA 'l"Tl;ES_
ER cos 'PREDICTED

_ By SAM CHASE
= 'fﬂn& 1957-1958 netwark TV season undoubtedly will see
er rating differentials between the three webs thun any
In ‘the A{éﬂ, at Ian;t in one.abserver's crystal ball,
t{ be in the midst of the scramble in more
time slots Ilun in n past, due in part lo a stronger schedule
and to a better station line-up than it had had previously
. NBC, coming up with a Ilig influx of hard-fisted bread-
. m’. butter prnpwﬂm,, -Im s due to improve itself. *
. CBS knows it is in For a battle und has been preparing
~ for it ¢ v as well as assiduons!
- The advertiser's outlook would iIEIE"rHI‘E seem o call for
greater nﬁe:p-uhl‘mn of what's delivered for his dollar. rather
than on any hope for outstanding rating domination.  Perhaps
in oo previous season have cost per thousand and audience com-
position played so vital a role as they are apt to do in the
Ctoming year.
ts will continue to rise. The time and talent cost for
the averuge evening hall-hour show this fall is expected to run
between $80,000 and $105,000 weekly, depending upon time
~ diseounts accruing to the advertiser.  The figure which perhaps
most nearly can be regarded as the likely average is $94,000,
Oun the whole, a 5 per cesit rise in costs may be considered
average for last season's stanzas which have strvived to start
the new season. This is the result of such fictors as increasing
station line-ups, talent escalitor clauses, and generally rising

program costs.

The latter point is mast aptly reflected in the outlook for
hourdang shows. These, during the 1957-58 season, are likely
tr cost well over twice the tab for a half-hour show's Hme and
tulent.  This is a unique situation, inasmuch as a hall-hour
show’s time cliarges are considerably higher, proportionately,
eonning in at 60 per cent of the hourly time rate.  The difference
is more than made up, however, in the suowballing trend toward
more elaborate and more costly hour-long prodisctions.
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And the Far-Between

Paramount Uncertain, But Deals
Brew in New Universal, UA Blocs

By CHARLES SINCLAIR

The star-studded flood of pre-
1048 pictures released for TV lust
season has slowed to a trickle, with
TV stations largely forced ta hus-

leased a total of 91 filins made
after I‘JLiH in two packazes of 39
and 52, is smid to be bulding an-
ruthtt premivm=price group of 16
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NETS FACE DECISIVE
RACE WITH 37 ENTRIES

Music, Mysteries and Oaters Are
‘Play-It-Safe’ Web Keystones

By LEON MORSE “Maverick™ ond "Wagon 71 _l'.|i||.'

The uwpcoming season may well H|I”{Irrl h“"ihm" Com Will Teauel
- L = 1 o [mtn"; "Have Gun, Will Travel,”

be a decisive one for network TV o0 *ooe 45" are carrving the

After a year in which PIOLLmS | !:rlpr s of mujor ne stwiork SPONSors
Et d| I.I"- the wavside in Hocks, I-III They must contend not n;nh with
season will |:-L"'-'|n with a mintmum | e veellent network  Westeris  now
al 37 new pruﬂmlm making thei I | bl ing e Jecast. bt with a heave
[1".‘].]"1"’; .qu.lll'.l sinee |1l.|."|“~”l]' B | il nl I;IITHI ‘I i""'-ﬂgl ”f"‘tnl“' L0

| Gisele Muackenzie and f:r-u:'gﬂ
':-I..IIH'i .'lIIl_i ELIL[IL‘ ]-i'~.||l.‘l. -l-Jl.Iu LI%I‘
15 a4 new form of music wl-viriety

i that it pairs two pedformers, one
" come I|I i, the ﬂl'ilu A SINeer, oA

| major mmru relationship from weel

to weeks Just as Westerns will com-
peie llnr'ru_t_ themselves, musical-
vanety shows will be i the same

band  their [eature [ilm resources

neencies and sponsors are all play-
ing it safe in their selection ol pro-|
prams, it will be up to a majority
of those programs to deliver, ol
else  the succeeding  vear  will
likely see revolutionary changes
take place in the medium,

The fall network proge HIIT'IIIIIL
trends are clearly established,
turing  Westerns, mlﬁlt.llumrh
.uu.] mysteryv-adventure shows, And
it i the First ;1rr:-]:,r|.|=u||‘.|'.un tvpe ol
which the most is being asked
Such  hour -long  Westerns  as

| win svodication on local stations.
Euch new onter must be individual
—bul not too different. A massive
search for new Western slory ma-

fix, but the competition will ha
mainly for name euests. Interest-
melv enough, most of the musieal
I,t'.'uil-l_r shows will be headlined by

terial s thos currently under way | performers who accent the solt
in Hollvwood. | sell. A good deal of the t'11||:1mni‘-i

Waorthy of note is the late rush| in these shows is likelv to be on
to the musicol-variety format, al the “how™ of utilizing talent. This

not-mnlooked-for
the [ace of the

would enable wea men to show-
case old talent in new Wavs, Due’

development  in
stceess of Steve

:-i'ﬂully for the fall-winter period
ﬂnly one major studio
the Universal-Interma-

VIDFILMS UP 600% IN VALUE

tHltrﬂ, totaling some 650
ﬂﬂlﬂ-—iﬂ due to be fil]h:ll:ﬂ mto the
TV market this year, thr a deal
"ﬂﬂl Screen Cems.

The only other sizable pre-1948§
hnldug- " ﬂlnt of Paramount Pic

urity enrtain around its TV plans
‘esecutives shop for the
deil on the 500 or <o
ttn!l in its Hollywood vaulls.
Tiere's little likelihood of a Pura-
mnu!l:ll.* distribution formula before
~ thw end of the year but it’s a strong
t for the spr‘mg of 1658, hlm

As n!wnys Ih& big question mark
haugs over the estimated 2,700
ictures that hmr been tumed ont
E the movie industry since 1948,
ew major d few indi-
prudum. for that matter—
to control full
W rights on
of such

By BOB SPIELMAN

A totul of 39 different produce-
tion companies will turn out 108
soparate  television  [ilin  series
vilued at approximately $115 mil-
lion this season. As the television
industry thus mioves into the 10th

vear of production, it marks the
hnit time that its gross is expected
to top S100° million.

It was onlv in December, 1947,
that Jerry Fairhanks filmed the
first pilot, “Public Prosecutor,” a
20-minute  chase and mystery
drama, at a cost of $8,000. Five
| ¥ears later, for the 1952-53 season,
289 shows (18 network, 11 syndi-
cated) were being turned out at a
cost of nprn:unmu-h $20  million.
Thus, in the past Live years, the
number of Flmed programs has
mereased more llrm 350 per cent,
|theic value almost 600 per cent.
|lin effect, producion cost has al-
ot mput doubled, altho quulinr of the

hnm&hﬂ v, im-
H! g lhl: ast vear alone film pro-
has risen some 27.5

o E :-':l .II:'. ; - ',.._.:-I [
@ one aaime %ﬁ fro “!Jhu 390 million mar

[ Yhoap 1 p II
he postw e to b r.:;-mlr

u:;

' 3

wﬁd Ir'1::nmnu.'lrumtu-:r on turnin

$100 Mil Barrier Is Smashed by
Booming Telefilm Production

and the Shirley Temple “Fairy
Tales" series Screen Cems is pro-
ducing for Henry Jalfe Enterprises
(Bing Crosby Filmed 4 spee, which |

received generally bad reviews, two |

seasons ago.)

There is also a trend, it appears,
of doing more and more one-hour
programs on filin. There will bel
no less than sever hour uril g (plus |

Allen, Perrv Como and Lawrence | approach to the problem of get-

Welk. Among the newer entrants| ting personalities,

in this category are Rosemary|  New mysterv-ndventure entrics

Clooney, Put Boone, Dean Martin, | include  such  programs  as  the
| hour-long  Perry  Mason, “Man-
hnt,” “Suspicion,” “Court of Last
Resort” and "Thin Man.” The last-

named combines comedy with mvs-
tery. These programs will not be
under as much pressuwe From other
shows chrrently on TV which are
17 tfu.' same caleoory,

There will be a Feww new shows
ullh ereat potential which do not
|11: qu" to any of the three eate-
Teleradio (Gower Street lot), which rorics mentioned, Thev include the
are not engaged in TV ;mulnr!lnn Walter Winchell Show. and in the

themselves. ure. renting space tol| he Jd ol situation-come d\. Sl
'IIH.I[II'. ||||1||'~ L "Leave Tt to Beaver, “The Real
| McCovs pod "Dick and the

Some stuclios such as Repubilic A
{which, |1|-:|1'|[t' the fact thut ll-.L-| Duchess
ture production has ceased almost|  What do the advertising agencies
fl.nl‘:ll'lTl tely there, is in the midst| expect from their selections? They
ol an expansion program) and Mo-| are hoping for respectable: ratings,
tion Pictore Center are bulging at) leased clients and no major de-

| "
13 one-and-one-half-hour “Pla v-|the scams. Desily, for instunce, | bacles. The time - has |“T'!1 sinece
house 90" on celluloid, most of |which owns MPC, has the over-| passed when they have tried for
them Westerns, flow scattercd over three other| smash hits. They now seek to ad-

A breakdown by
vidpix shows these r{'-"ltll'i West-
erns. 21; comedy, 20; detective-
mystery, 19; udv{'ntuw: 13; kid
programs, 11; anthology dramas,
10; series dramas, 8; miscellany,
4, and musicals, 2.

The only mild surprise is that
comedy, altho having declined in
over-all programming, still ranks
right among the top in Hlm, altho
it does not dominate as it did three |~
years ago, Film anthologies seem
ulso - to hl! muking a comeback.

" Production Spreads o

e great preponderance of the
series is being produced in Holly-
wood, but ill‘.'?l!ﬁlm mdunhnn has
become almost globe - circling:
There are shows filmed in Evrope
, in Africa (3), in New York
in Arizona (1), in San Fran-
dﬂ.-u 2) and in Canada (1),
nll ywood itself, only three
.p.Jlied Artists, the 20th

| {:uﬂury- ox main lot, given over

ta oil drilling, and U-L
out

commercials) now do not have

type of the

minister the TY budeets of their
accounts so as 1o minimize the
risks. And their clients, many of

studios now,

The largest production company
by lur is Revee, gronding out series
(estimated gross $20-plus million), | whom have been burnt o the past
with Desilu, 13 (315 million) .mtl scason, are now ufilizing several
Screen Cems, 11 (510 million) | agencies to help them with their
Following, choiees.

Costs this season, altha rﬂs.,:nr.: With so mmch
up slightly doe to an automatic | carefully  selected so as not to
Wil e increase in uurl “yenr, are not | alienate anvange, and w hn:ll 1%
appreciably higher than in 1956 | geared to follow in the hoofprints

,-"un:thu,r vear will see the end | of successhil ['I'I'l.l.l:hl.'.'ll types, nithi=
nl ‘most of the present contracts, | cations are that viewers will have
however. and could result in a new | to be content with the stercotypes

that of the | they have liked in the past. The in-
qufi splﬂgeri;ﬁh iy ipdREali dustry is making certain that it does

Costs and Sponsor not get out of step with the tastes
Whether advertisers can  bear | of its avdiences, and, if anything,
nm further sach increase is doubt-| wants viewing tastes to show the
ful (tho so far higher prices haye | Way before any mvestments are
not stvmied the growth of the in- mace in programming,
distey), and the guilds are as aware|  The probability is that the new
of this as the producers. seasor will not see us many casie
One factor often overlooked is| alties as during 1956-57. Three-
that n rise in basic costs, such as neh-nrk competition is being in-
labar, nutumuhmlly result in com- | tensificd, and viewers are lkely
parable inoreases in indirect costs, | to show mare interest in TV this
which que ap 35 to 40 per tmlt fall purely on the novelty of the
of any package=15 per<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>