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Juke Boxes Missing 
boat on Standards? 

Operators Exploring Other Than Hit 
Programs Find Digging Can Bring Gold 
By BOB DIETMEIER 

CHICAGO -- Juke box operators 
may be missing the boat when it 
tomes to programming records 
other than current hits. 

Evidence is mounting which 
n.ggests that relatively few opera- 
tors are experimenting with tunes 
in the other -than -hit classifica- 
tions -old favorites, show tunes, 
Jazz, semi- classics -in an effort to 
find better returns in this segment 
of programming enlarged greatly 
In the 200 -selection machine. 

At the same time. of the opera- 
11 who are exploring new possi- 

bilities in these classifications, the 
majority report such experimenta- 
tion can be very rewarding. 

Up Program Time 
The fact is that most operators 

^Vre spending snore time on 
ograniming activities than last 
Iear, largely' because of the bigger 

Hands of the 200 -selection juke 
s. But, more often than not, 

additional time is spent in 
'Clanging records. It is not spent 
11 ír1 ing out new programming 
approaches in these musical cate- 
:g ones. 

Operator testimony points to the 
AaVsct that most operators are prone 
'Ï.0 let location -owner requests -as 
opposed to tasted customer prefer - 
nces- seasoned with an eenie- 

tenyminey -moe philosophy dic- 
te programming choices of tunes 
filch are not current top pop hits. 
The primary reason for this, 

according to operators loathe to 
ange their hit-tune-only program- 
ing outlook: l-lits are the top juke 
x money-makers, with usually a 
all percentage of the total 
mber programmed accounting 

for the lion's share of the receipts. 
So why bother much with dozens 
of other selections in the other - 
than -hit categories? \Vhy not fill 
them with a changing parade of 

rt4:lditional old -time favorites and 

Key Artists 
To All Ages 

CHiCACO- Operators delving 
into the mysteries of top -money 
standard programming on juke 
boxes come up with some clearly 
defined ndes about which artists 
get the best play in locations 
classified by ages of customers. 

One operator, for example, 
Irving Taube, of Manchester Mu- 
sic, Mant4iester, N. H., says it 
simply: For an older crowd we 
pick a large-number of Lawrence 
Welk or Cow Lombardo extended 
plays; fur a young adult group, jazz 

'basso'& as Shearing offers; for teen- 
agers. Pat Boone. Elvis Presley and 

ittle Richard EP's go best. 

whatever the location- esctier likes 
and cut down both on servicing 
and record costs? 

Outdated View 
That philosophy may already be 

outdated, according to operators 
who are concentrating on other - 
than -hit programming. Findings of 
these operators suggest that it is. 

The simple fact is, the 
experimenters claim, that on 200 - 

selection music machines especi- 
ally; it is necessary that the other - 
than -hit selections begin paying 
their keep. What value are 200 
selections if half of these selections 
are virtually ignored by operators, 
and in turn by customers? 

Another reason advanced for the 
experimentation is that operators 
are beginning to take a long. hard 
look at age -groups in their locations 
to check income against musical 
preferences. Results of what they 
see are often surprising. 

For example, in a spot check by 
The Billboard of 16 operators in as 

man)' cities, it was learned that 
half of these operators figure their 
best income locations are princi- 
pally peopled with persons in their 
20's and early 30's. 

Teen Spots 
Teen spots. traditionally felt to 

be way oat front in point of income 
with nearly all operators. were 
voted by just five of the 16 opera- 
tors as being best. 

Musical preferences divided 
sha,pl, hs a'. }roeel3 7hesc le 

(Continued on page 124) 
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APPLY THEATER 
ANGEL SLANT 
FOR FILM CASH 

NE11 PORK - Independ- 
ent movie predr.cers here are - 

beginning to use theater 
money- raising techniques to 
get funds for their produc- 
tions. Everett Chambers, Da- 
vid Cogan and Charles Weiss 
recently completed production 
of "Run Across the River," a 
feature length film which 
raised a large portion of its 
capital by selling 140 shares 
at $100 each to numerous in- 
vestors. 

The initial shooting cost of 
the feature seas $8,000 which 
included only necessary ex- 
penses, the rest being deferred 
salaries and costs. Among 
those who bought $100 shares 
were a Chinese bartender. a 
policeman's widow, a teacher, 
a secretary, a delicatessen 
counterman, TV extras. and 
such well -known Broadway 
actors as Jack Warden and 
Nita Talbot. 

Each share of preferred 
stock carries an impressive 
seal and signature. Each $100 
investor gets a first money po- 
sition, as well as common 
stock which enables him to 
share in profits. The produc- 
ers decided to raise the money 
in small sums when they had 
difficulty attracting large in- 
vestors. The final cost of the 
picture which uses 17 new 
faces will require consider- 
able additional financing but 
most of that money is being 
contributed by large investors 
who will have seen rough cuts 
of the picture. Everything was 
shot on location. The picture 
is a chase melodrama filmed 
documantary style. 

ALL OVER 

THE WORLD 

'Where Do We Go 
From Here ?' Is 
A. Cy R. Question 

Undefined Trends, Hybrid Records 
Pose Current Repertoire Problem 
By REN CREVATT 

NEW YORK -Repertoire- ssise, 
the music business is currently in a 
less stable position than at any 
time in the past three years. Sel- 
dom has there been more hybrid 
type records and fewer clearly de- 
fined trends titan now, a fact whirls 
has lead many tradesters to ask: 
"Where do we go from here ?" 

Many in the trade have pointed 
to a decline in the popularity of 
rock and roll. Tho artists associ- 
ated with the idiom continue to do 
fabulously well in personals and 
on the package circuit, the current 
Billboard best -selling pop chart 
line -up shows a definite upsurge in 
non -rock and roll material. 

Changing Pop Picture 
The changing character of the 

pop inusic picture first'became no- 
ticeable as much as eight months 
ago -not in terms of pop chart list- 
ing, but rather in the varying types 
of material being released. The 
market was suddenly deluged with 
calypso disks. both singles and al- 
bums. Calypso clubs sprang up 
right and left and fans Went on a 
West Indies musical binge. How- 
ever, of literally hundreds of ca- 
lypso disks released. few made any 
substantial sales headway. 

Later, there was talk of a so- 
called new sound - skittle. The 
British import of au originally 
American form got itself exposed 
on a few disks here, only one of 

NEWS OF THE WEEK 
Weaver Pitches First Show; 
No Sponsor Catching Yet . . 

Sylvester (Pat) Weaver is having his troubles 
launching his Program Service Network. His 
major nighttime property, the hour and a half 
Saturday night dance party from Chicago's 
Aragon Ballroom, is ushing hard for net- 
s, oil, a lie,ll, ss iii. 110 lassos as vet. ....Page 2 

TV Webs to Get $40,000,000 
In Filter Cigarette Billings . . . 

The cigarette companies swill be spending an 
estimated $40,000,000 on network TV next 
fall for advertising their rampaging filters 
st -hiell are rolling np massive sales };airs ...... ......Page 2 

Additional Fall Plans Unveiled 
Six More Labels in Package Push . . , 

Bonus disks, special quantity and blanket dis- 
counts and dealer extended billing dates fea- 
ture various plans announced this week. [calf 
dozen fall programs include those from Lon- 
don, Liberty, Brunswick, Golden Crest and 
u...wert Hall labels..., ....Pages 49, 30, S1 

H. & R.-Witmark Suit May Cue 
New Legal Inheritance Battles . . . 

A suit involving renewal rights to more than 
400 songs written by the late Ernest A. Ball 
was filed in New York Federal Court last 
week by Ross Jungnickel, Inc. (Hill & Range) 
against M. Witmark & Sons. The action in 

the first of what may develop into a flock of 
legal battles as a result of the U. S. Supreme 
Court's decision last year awarding equal 
rights to widow's and children of composers 
and nnthors. Prge 511 

DEPARTMENTS AND FEATURES 
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which made the pop charts. Now. 
some months later, skittle is still 
strictly a 3ritish fad with no fol- 
lowing to speak of in the United 
States. At the present moment, 
there is even some talk of a new 
Hawaiian movement with such 
tunes as "In the Middle of an 
island," and "No Hu -Hu," receiv- 
ing some action on disks. It is too 
early, however, to detail such a 
trend. 

Ballad Trend 
The one 'definable change, 

which seems to have made solid 
headway on singles, is one which 
many felt started a year ago, with 
the Vic Damane hit of On the 
Street Where You Live." This bal- 
lad trend now appears to have 
made itself felt wit', not only what 
are generally classified as pure pop 
artisis but with country and 
rhythm and blues performers as 
tytll. 

Much of the material which was 
once considered strictly country or 
rock and roll has grtdu:tlly been 
absorbed into the pop fold with 
increasing use of pop -styled back- 
ings of full ork and chorus sup- 
port. The noticeable upsurge of 
walts.es and blues material also 
falls into the all -inclusive pop cate- 
gory with the use of smoother pop 
instrumentations a n d arrange- 
ments. 

Meanwhile, many labels are 
quietly but firmly putting increased 
emphasis on jazz recordings. not 
only in their traditional album 
packaging, but in single form as 
well. All of tile. major labels have 
focussed increasing emphasis on 
jazz in fall package programs and 

(Continual on page S1) 

Pop Charts' 
Broad Scope 

NEW YORK -The Billboard's 
best selling pop record chart titis 
week shows a broad scope of rep- 
ertoire, ranging front Mantovani to 
Little Richard, from the Everly 
Brothers to Debbie Reynolds. The 
contrasts hear out the currently 
fluid state of pop disk preferences. 

A rough tally shows a dozen 
rock and roll items, including three 
rhythm and blues entries by Little 
Richard, Larry Williams and Farts 
Domino, a pair of what might be 
termed quiet rock and rollers-Pat 
Boone and Nat Cole, and 11 le- 
gitimate pop ballads. Also in- 
cluded are several entries each in 
the country and rockabilly fields. 
as well as a straight novelty disk- 
Buchanan and Goodman 's "Flying 
Saucer." 
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NO PUFF EITHER 

Filters to Barrage TV Nets 
With X40,000,000 Volley 

NEW YORK -- An est'mated 
340,000.000 barrage of network 
programming for the leading filler 
cigarette brands will be launched 
on the major networks this fall, 
marking what tobacco industry 
execs feel will he the turning point 
in the rocketing five -year growth 
of filter smoking. 

The regular brands of two in- 
dustry l e a d e r s . Lorillard and 
Brown & Williamson, will actually 
be eclipsed this fall on the net- 
works by filter brands. straight or 
mentholated, from the same con- 
cerns. And, the race for TV bud 
gets within firms like American To- 
bacco and Liggett & Myers is now 
virtually a dead heat between the 
filters and the veteran regulars. 
(See special chart rlscohere ou six -show Tine -up is fairly evenly 
this page.) di, ided between these brands, with 

Consumer switching to filter the mentholated filter Salvos play - 
brands - a phenomena likely to ing a minor role to both Cancel 
spell $2,000,000,000 in filter sales and %S instcn on network vehicles. 
and a 40 per cent share of the Market Change 
total cigarette market this year. IO With tobacco industry officials 
times the 1953 level -is also cams- 
hug a far -reaching slake -rip and 

rapidly upward in sales, thanks to 
big plug in a recent Reader's 

Digest story- taking the prime spot 
on 364,000 Challenge. with sawn - 
tholated Newport taking minor 
spot. 

Only Philip Mortis and R. J. 
Reynolds are really putting a ma- 
jor budget share behind reguLsr 
brands. Philip Moms will have 
two web slows. "Suspicion" and 
the Mike Wallace series, this fall 
for the veteran regulars, but is 

putting a sizable network cam- 
paign behind Marlboro. 

R. J. Reynolds is in an unusual 
position. Their Camel brand is the 
leader in regular cigarette sales: 
their Winston brand heads the list 
of filters. According! , the firm's 

face -lifting of shows and T\ talent 
L&M Series 

Two veteran Liggett & \lyrie 
series long associated ss ith Chest- 
erfield, Dragnet" and °Ctttn- 
snwke," are being quietly shined 
over to 1.&M filters a ith ni.i 

}or merchandising campaigns nn 
the lines of Tve switched to 1.&\1- 
being planned for stars Jack 
Webb and James Arntss. Dean 
Dtartin will carry the banner on 
NBC with a nets series for the nw 
mentholated filter. Oasis. us tilt the 
same brand featured on the new 
Sinatra series, which is basically 
for Chesterfield. 

American Tobaccos Pall Mall. 
long a king -sized sales hit, is 

shifting from "Big Stony" which it 

dropped, to a lower -priced "Man- 
hunt series. The firm's new filter 
entry, Hit Parade, will take over 
on the musical show from which 
its name was derived. having al- 
ready generated a complete re- 
vamping of the "Hit Parade" cast - 
which American Tobacco is said 
to have feared was too closely iden- 
tified with the regular Lucky 
brand - and a media shakeup at 
Batten, Barton, Durstirre & Os- 
born. Hit Parade will also take 
fill sponsorship of the "Bachelor 
Father series alternating with the 
Lucky- sponsored Jack Benny show. 

Lorillard Moves 
Lorillard is making one of the. 

most drastic moves toward full fil- 
ter sponsorship of TV shows by 
its brands. Always a so-so brand 
in sales, Old Cold regulars won't 
even have a major network show- 
case this fall, having dropped out 
of their Jackie Gleason sponsorship. 
At the same time, OC filters are 
slated as the major procbtct on 
`Court of Last Resort : ssith the 
firnís Kent filters-110W !nosing 

r 

predicting that anywhere from 65 
per cent to 90 per cent of the ciga- 
rette admen have been under- 
standably switching network ad 
dollars from regular brands to fil- 
ter and creating new network 
budgets for new brands. 

Backstopping network soils ity 
by the filter brands will he nearly 
$15.000,000 worth of TV spot 
campaigns, using everything from 
participations in local Ichfilms and 
features to station breaks and 
I.D.'s. In spot, the filter activity 
will add up to more than half of 
an the cigarette non -network ac- 
tivity in TV. 

The commercial "sell" in the 
heavy filter penetration of -IV is 

not likely to be of the scare or 
hard -sell nature. Fall filter com- 
mercials being lensed are generally 
location jobs featuring sports, out- 
door scenes. water skiing, nice 
voting people and a sort of tinder- 
Stated "health" theme tied in with 
nature. 

Weaver Target Set; 
Shoots for Sponsors. 

LIIICAGO -Pat Wearer has Weaver effort as a step tossard 

set September 21 as target date cracking big time 7V in his fa- 

for launcIting a major. weekly 

variety slow from Chicago's Ara- 

gon Ballroom over his still theo- 
retical Program Service network. 
but seseral big "ifs" are still 
dautglittg loose. The biggest it is 

pinning down sponsors. But if he 
can get them. it is understood that 
\\'eavn has cleared 16 stations, 
possibly 18, to carry the show. 
Also, it was learned. potential spon- 
sors have already huddled with 
Weaver and Aragon ballroom nf- 
1kials to work over program plans. 
so irtkin may be imminent. 

The show would be a 90- minute 
musical extravaganza from 9:30 to 
11 p.m., Central time. Centerpiece 
attraction would he a big name 
band, rotating a different one each 
shmv. Variety acts would be spot- 
ted thnnant, bunt a general rule 
would require that all acts be ac- 
companied by danceable music, so 
dance party listeners can soak up 
the music without gaping at their 
screens if they wish. Emphasis will 
he placed on musical names from 
the record world. 

To buttress this appeal. Weaver 
appears to have Howard Miller. 
top Chicago disk jockey, ready to 
sign as enure. Besides his local 
radio segs, Miller bows this week 
as toastmaster on NBC's daytime 
"Club 60" asad he conducts 
record show each morning on the 
CBS radio net. Miller has indicated 
great ragttnr,B t0 tie up with the 
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millar role as a passer in the rec- 
ord field. 

A special advantage to N'cascr 
of Milky s presence as ennsee 
would be Miller's formidable clout 
in lining up musical talent with 
what will probably be an economy 
budget, at least in the early 
months. Miller's disk shows are 
recognized for being among the 
few which can have critical sabre 
in determining the success of rec- 
ords, a clout which Milky is 

skilled in employing. 
Weaver's clearance of stations, 

however. is contingent tapota the 
signing of sponsors. Besides, as one 
interested party put it, "sslten your 

buy up that much in telephone 
lines, you've got to be prepared 
to pay for them." 

Last week \Veaver was forced 
to cancel his network debut of 
Frances Horssich's "Ding Doing 
School," originally scheduled for 
August 26, because of apparently 
falling short of sufficient sponsor- 
ship to force clearance of station 
time and covering line and pro- 
duction costs. The show will be 
cdrried on WCN -TV locally as a 
demonstration showcase. 

Because Weaver requires no 
network option time of his in- 

formal affiliates. he is saddled with 
the difficult burden of having to 

heavily sell a show before it ex- 

ists over a network which itself 
is not yet a reality. Iles optimistic, 
however, that the Saturday Ara- 
gon show will be his breakthnt. 

NBC Nears 
'Wagon' Sale 

NEW YORK - NBC -TV this 
week reportedly was on the verge 
of wrapping up its first sale of 
"Wagon Train. Wednesday 7:30- 
8:30 p.m. to the Drackett Com- 
pany. The advertiser intends to buy 
13 alternate half hours of the prop- 
erty. seven to be used in, the fan 
and the remaining in the spring. 

The advertiser has liad good 
success with its other network TV 
bays. Young & Rnbicam is the 
agency. 
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'NEW LOOK' TO CIGGIE WEB 
SHOWS AS FILTERS MOVE IN 

Filter cigarettes compete strongly this fall with rrg.11.0 
brands on networks allows. The chart below, compiled by The 
Billboard, lists the top tobacco firms and their key brands, as 
as well as brand activity on the web vehicles sighed for the 
upcoming season. See story elsewhere on this page for back- 
ground of the boom in filter tip dollars on TV. 
AMERICAN TOBACCO (Luckies, Hit Parade, Pall Mall, 

'rareyton) 
jack Benny, alt wks, CBS. Lucky Strike exclusively. 
Bachelor Father, all wks. Benny, CBS. Hit Pararle exclusively. 
Trackdown, alt wks, CBS. Luckies major, hitchhikes for 

Tareyton. 
Manhunt, alt wks, NBC. Pall Mall exclusively. 
Hit Parade, alt wits, NBC. Hit Parade exclusively. 
Wells-Fargo, alt wits, NBC. Pall Mall exclusively. 

BROWN & WILLIAMSON (Raleigh, Viceroy, Kools, 
Dm Maurier) 
The Line -Up, alt wks, CBS. Viceroy majors, possible l:' .! 

mirrors. -Ia. 
CBS News, 3 a wk, CBS. Viceroy exclusively. 

LICCETT & MYERS (Chesterfield, L & M Filters, Oasis, 
Dean Martin, alt wks. Polly Bergen, NBC. Tertativcly 

Only. 
Frank Sinatra, weekly. Some Bulova; ABC. Chesterfield 

major, Oasis minor. 
Dragnet, alt wks, NBC. L & M Filters exclusively. 
Eddie Fisher -George Gebel, NBC. On Fisher shows, f 

field major, Oasis minor. On Gabel shows, minor for 

L & \t Filters with RCA- Whirlpool. 
Ctumtoke, alt wits, CBS. L & M Filters primarily. 

P. LORILLARD (Old Cold, OC Filters, Kent, Newport) 
Court of Last Resort, NBC. Old Gold Filters major, 

O(: minor. 
364,000 Challenge, CBS. Kent Major, Newport minor. 

PIIB&li) ILIP MORRIS (Philip Monis, Marlboro, Spuds, Parliament, 

Suspicion. alt wits, NBC. Long -size Philip Monis exclusively. 
Mike Wallace, ABC. Regular Philip Morris exclusively. 
Playhouse 90. CBS. Participations for Marlboro. 
Professional Football, CBS. Shared sponsorship for Marlboro. 
Came of the \week, regional on NBC. Shared sponsorship 

for Marlboro. 
R. J. REYNOLDS (Camels, Winston, Salem. Casalier) 

Phil Silvers, alt wks, CBS. Camel exclusively. 
Bob Cummings show, alt wks, CBS. Winston exdusit rt 
I'sr Cot a Secret, CBS. Winston major. hitchhikes for Salem. 

Ilarbormaster, alt wits, CBS. Camel major, Salem minor. 
Adams and Eve, alt wks, CBS. Winston major, possible 

Salem minor. 
People Are Funny, alt wks, NBC. Salem exclusively. 

ON THE INCREASE 

Spot Dough Up 10% 

Over 1956 Quarter 
NEW YORK -S 10 per cent 

increase oser the second quarter of 

1956 in spot expenditures by na- 

tional and regional advertisers was 

reported for the sattte quarter of 

1957 by Television Bureau of Ad- 
vertising. 'total spending for the 
:320 stations reporting was $118,- 
870,000. 

Many sponsors are taking ad- 

vantage of plan discount buys, giv- 

ing them greater frequency and 
larger discounts. the TsB analysis 

states. Parttcipatfotu enjoyed the 

largest dollar increase. For the first 

tinte, Scott Paper, Tidewater Asso- 

ciated Oil, Helene Curtis, Calcite 

Products. Bsmart- Tintair, Wilson 

& Company and Interstate Baker- 

ies appeared among the top 100 

spot spenders. 
Doubintg their spot expenditures 

over the saute quarter of 1956 

sere Continental Bathing, Lever 

Bros., Phillips Petroleum and 

Anhettcer- Busch. Tripling their 

spot expenditeres were American 

Chicle, Quaker Oats, American To- 

bacco. Seven -Up and P. Lorillard. 
Ili the 31 major product classifi- 

cations, clothing-furnishings was 

up 54 per cent over last year, 

gasoline -lubricants was up 52 per 

amt, conefctions -soft drinks was up 

42 per cent. 
Procter & Camble remained the 

No. 1 spot advertiser ($6,519,000). 
follmved by Brown & Williamson, 
Continental Baking, Cenral Foods 

and Sterling Drug. Filling out the 

top 10 serre Lever Bros., Na- 

tional Biscuit, Colgate -Palmolive, 
Carter Products And Miles Lab- 

oratories. 

CBS -TV o. &o. statics also ue 

port a 16 !ter crut rise oser 
year, according to Craig Lass 

web veepee in charge of a 
geographically spread in NO, 

York, Milwaukee. Los 
Chicago and Hartford, Corm. 

TvB, which computes 
trues at the gross one- tfrett 

based its figure of IU per 
the 279 stations common 'to 

years out of the 321) rrpurtitnq. 

NEW STEP 

ABC Starts 
Sponsored 
Sun. Daytim 
T \V YORK -ABC 'C \' move 

Sunday daytime with s}wnsor 

for the first time chu fol 

st results of a concerted wr 

s drive are Hartz Mount - 

Products' buy of new Paul \Vì 

ll comedy stanza for. the 4: 

& Telford' 

into 

ship 
First 

cite 
5 p.m. slot and Park 

buy, for lintel, of the 6-6:30 p -f» 

time period, the property as yet 

mü committing itself to 

stations for network shows is 

4.1 :30 and 6:30 -7 p.m. slots. 

beyaoce are a lumber of 

cesvice shows, indnadiug 

Pike. Bishop Sheen, T 
Conference and "Open 

which may be utilized 
spots. 
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OFF-BEAT PAYS 

Creative Style 

Of GB&B Pulls 

In New Acct 
ti \\ I R \ \CISCO - Agency 

soling in the creative TV field 
,,ndinues to be a strong factor in 
i.0 ling anew business. 

coil', Bascom & Boufigli one 
of the hottest medium -sized agen- 
cies and now billing up to 85 per 

t in TV of its annual $10.000, 
total is landing a major re- 

beer. Heidelberg Brewing, 
use of its familiarity with TV- 

ded beer marketing and its TV 
k record. 
eidelberg, whose account is 
It over $1,000.000 annually, 
es officially to GB &B on Octa- 
1 from Chicago's MaeFarland, 
yard. It is the latest coup in 
C:B &B new business program 
ed early in 1956 which has 
dv bagged Best Foods' Nucoa. 
of Max Factor, Mary Ellen's 

5 and Breast -O- Chicken Tuna. 
cquisition of Heidelberg also 

s a neat recoupmcnt of the 
it loss, by resignation, of the 
d Tale account. The Regal - 

&B steaius developed, one 
ce reports. because of differ - 

over the agency's lively 
sometimes- unconventional ap- 

ch to TV selling. One com- 
cl CB &B film commercial for 
plc oser which Regal split 
a no- dialog, all -visual take -off 
\' Westerns. The result is said 

be hilarious but W;LS never 
on 1'y, as Regal got cold 

about the lack of spoken 
sell. 

Heidelberg officials frankly ad- 

. mit they were attracted by 
the "unconventional creative ap- 
proach." so (:B &B may have con- 
siderable freedom it its T\' depart - 

t- 
rtly as a result of new business 

ts, (:B &B expects to double 
space and personnel in the 
cry's Hollywood offices, is 

Mug a New York branch. ex- 
ling its home office and open - 
a Seattle service branch. The 
cy billed $200,000 in 1949, 
rst year. 

rter for Slot Prior 
CBS Pro Football 

'E \\' YORK -- Carter Products 
purchased the (mater hour be- 

the National Professional Foot - 
games on CBS -TV this fall. 

e advertiser will program "High- 
,lights of Football," a vidfilm pack- 

' a g e . The buy was macle thrtl Sul - 
5 ,i,. Stouffer, Colwell & Bayles. 

Kramer, G -T 
Talk Hr. Pix 

HOLLYWOOD- -Talks are un- 
der way between Godson- Toduran, 
Inc.: and Stanley Kramer for the 
production of an hoar -long anthol- 
ogy series. 

The program. tentatively titled 
"Stanley Kramer Presents,' would 
feature granter in host- director 
chores, aid would probably be 
built along the same lines as the 
Alfred Hitchcock series. 

Irvin Hoff Shifts to 
Warner -Lambert . 

NE11 IOGt --I,.n, \\. Hoff, 
the Colgate-l'.,lin'ise 
advertising m:urag,,. I.,.I ,,,,k re- 
signed to move ,,, L. \\ .uncr- 
Lambert. Ile w ill bce ouu vice- 
president in charge uf its mer- 
chandising. 

Hoff was the No. 2 man in 
Colgate's adw ert ising department, 
topped only by Stuart Sherman, 
its :aberlisittg wceptt. 
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Tape Looms Large in Plans 
For CBS' Tele City Addition 

iiOLLY\VOOD- -The new ad -' 
dition to CBS Television City nn 
the West Coast will be gc-ated 
specifically to the coming era of 
TV tape. This, basically, is the 
season for the present re- evaluation 
of netwsork needs being conducted 
by the Robert Heller Associates 
management engineering firm. 

The reason why coast-vortical on 
the TV City extension Was sud- 
denly halted last June after the 
ground had already been cleared is apparently twofold: The ex- 
cellent results obtained from TV 
tape in experiments. recordings 
and actual integration into live 
shows, and the belief that costs 
are nearing their ultimate level 
and cannot be allowed to climb 
much higher. 

Officially the network is main- 
taining a no comment attitude. 
Howard Meighan, vice-president in 

STATION ALERT 

Look to Pricing, 
Says McFadden 

NEW PORK - T\' stations 
should take a careful look at their 
pricing structure to work out wways 

and means of making the medium 
eyen more attractive to advertisers, 
according to Thomas McFadden, 
NBC vice- president in charge of its 
ohm stations and its Spot Sales 
division. 

The station executive pointed to 
the existing softness in spot sales 
during the second quarter of 1957 
as an indication of advertiser, cau- 
tion in making commitments this 
year. It was his belief that the 
availabilities on other facilities. the 
recent comeback of radio and the 
ability of advertisers to buy spots in 

TV markets where news stations are 

now Nog :mining but where they 
were at a pre iiinm in past years 
are mainly responsible Inc the rela- 
tively slows upturn in advertiser 
buying so far this sunnier. 

McFadden, however. maintained 
that stations generally were having 
a healthy hear, tin they were not 
scoring the sensational gains of 

past years. Thin \ \'NB'l', he said, 
could not count on an approxi- 
nnately 25 per cent hike in billings 
as between 1955 anti 1950. Mc- 

Fadden observed, lie expected it 
to do as well as 1956 when the 

station had its most prosperous 
year. 

'Live Barter' Puts 
SCH Into Business 

I 

$ 

i 

local 

slumber 

LAUDERDALE, Fht. 
live barter "' deal now being 

underwritten to the extent of. 
$3,250,000 by a Florida real estate 
firm is putting Television Clearing 
Horse into the national field with 
a prefabricated program package 
of 90 different live formats for 
local telecasting On as many as 144 

stations. 
The deal follows the familiar 
tteru of film bettering, but with 

'a live switch. Lou Dahlman, TCH 
topper. has closed deals with a 

number of small live program 
pnekagers for the rights to mostly 
quiz, half -hour formats with titles 
like "Win the World." Happy Go 
Lucky. " "lily Child Has Talent," 
"Stars in the Streets" and Dahl- 
titan's own. formerly NBC "City at 
A ttloight." 

Furinnts woo ill be combined by 

TCH, which hats specialized in 

planting prizes on quiz shows in 

barter deals, with all the physical 
production aids needed for local 
staging sets, props, furniture, 
scripts, prizes and so on. Stations 
provide local talent for the shows, 
and pay off TCH is bartered spot 
time. which TCIi will trade out 
to a list of manufacturers. 

The trade -out, incidentally. does 
not concern the live -show pack- 
age. Time of these half -hours will 
be sold by the local station at card 
rate. Barter time is at the discre- 
tion of the station and wvill 
probably include litany marginal 
and otherwise hard -to -sell slottiugs 
at a big diseonnt. 

Dahlman is keeping under 
wraps the list of stations known to 
be interested in the live barter 
deals, but they are said to include 

McFadden believes that heavy 
spot buying on the part of national 
advertisers will begin about August 
15 this year, as against the begin- 
ning of August lust year and even 
earlier in past years. In talking 
about the NBC's owned- and -oper- 
ated stations and their profit pic- 
ture for the year, he pointed out 
that all these stations had installed 
color equipment to service then, 
communities at considerable cost. 

The executive does not feel dial 
any of the printed media are gain- 
ing at the expense of TV stations 
and cited print Ifnage losses to bol- 
ster his belief. 

No Sub for 

Miss Clooney 
NEW YO11K-- \lil,c \icl,nf. Jn 

Stafford's manager. Led cek 
vehemently denied that she iunld 
replace Rosemary Clunney at the 
start of the season for Lever Bros., 
Thursday 10-10:30 p.m. NBC-TV. 

Nidof stated that a report 
printed in The Billboard that she 
had been set for the stint was 
erroneous. 'It's not troe. She's 
never been approached. and if she 
were I wouldn't consider it for 
her." 

He further reported that Miss 
Stafford has under consideration 
an hour netbork show, subject to 

time clearances. The female vo- 
calist will make her first appear- 
ance for Ed Sullivan on his Sep- 
tember 22 show from Hollywood 
and will return for mi appearance 
from New York some months later. 

Miss Clooney, meanwhile, is 

recovering from childbirth sooner 
than expected and will be ready 
for the September 26 debut of the 
show. 

l'HF outlets in Detroit, Los An- 
geles, Denver, Syracuse and other 
major markets, and even such New 
York outlets as WATV and WPIX. 
Also under security is Dahlman's 
sponsor list, but this, too, is said to 
be replete with manufacturers of 
small electric appliances, luggage. 
gift items and household products. 

Backstopping the operation are 

Mike Michaels, former New York 
attorney, and lumberman Louis G. 

Gordon, partners in Fort Lauder- 
dale's Broadview Park develop- 
ment. 

charge of West Coast operations. 
avers that all such reports arc 
"speculation." and that 'there are 
only half a dozen persons who 
knuse the real reasons, and I as- 
sure they're not talking." He adds: 
"We're in a highly competitive 
business and we're certainly not 
going to tip our hand." 

Nevertheless. even tho the 
pieces have to be jigsawed to- 
gether, enough are available to 
lead to the conclusion that the 
proses being contemplated by CBS 
cool' have a profound effect on 
the industry. 

The net's execs apparently have 
cone to the conclusion that the 
best way to cant costs, yet still 
maintain quality, is to convert as 
much prngiattuning as possible to 
tape. This includes the probability 
of some film series. 

In line it nth this. the network 
appointed Jack F01,nt:111 to the 
newly created post of \Vest Coast 
director of film production opera- 
tions last week. Ilis duties will be 
to determine the availability. ade- 
quacy and crust of film production 
facilities. 

Likely Conversions 
Prime candidates for conversion 

(min film In \'TR which, at a 
minimum. is probably two gars 
off should be such programs as 
"December Bride," the Eve Ar- 
den Show, et, al., that are now 
being shot in front of a lire ands 
mice. basically using live tech- 
nique. 

These programs or other simi- 
lar ones which may have feplaced 
them by that tine would be 
moved into 'Television Center; 

'Party' Adding 

Sunday Stanza 
III it 1 1 \\ h OD -- Art Liuklet- 

t.r's '11;,,,, Party," CBS strip pro- 
duced I John Cuedcl, is adding 
it Sunda\ afternoon .:how, the first 
dtstimee to find a slot in pro - 
gramming. 

The show is scheduled for 1:30.2 
pin. (during the week its 2:30.3 
pan.), and will retain basically the 
same I:nniat. Its a new wrinkle 
in stripping, and Cuedcl says it's 
being andertakei in the belief that 
Sunday alitmoon is still a relatively 
unexplored field in programming. 

The Cuedcl organization is also 
prepping :mother daytime pro- 
gram, "Anybody Can Play; with 
( ,'orge Feue-man cinse-e. Tatty show 
was first tried out loyally on ERCA, 
Los Aìngeles, several scars ago on a 

13 -week basis. 

NBC Steps Up 
Program Plugs 

NEW 1011K -- NBC-TV is in 

the mills, of a saturation campaign 
to promote its tall program line -up, 
using every one -minute availability 
hetneen August 1 and Septem- 
ber 1 for airing of 12 special filins 
dealing with segments of the up- 
coming schedule. The campaign, 
clubbed "August Theme," was de- 
veloped by the on- theair unit of 
the web's advertising and promo- 
tion department. Edward Vane. 
manager of Audience Advertising, 
was the braintrust behind the idea. 

Each fall shoe, both new and 
old, will get :10 exposures in the 
370 spots during the month. The 
yetis seven o &o stations will de- 

vote all availubilities locally to the 
same campaign, beginning An- 
gust 16, Closing of this campaign 
will dovetail with the start of 
inch\ idual show promotions. 

where unity of production facilities 
would enable a further cut in costs. 
The web is already moving in that 
direction by gradually taking over 
casting and other above -the -line 
operations of its film series. 

Fitting into the user -all picture 
is the recent increase by the net 
in its order of Ampe's video tape 
recorder production models from 
7 to IS. \Vitt the file prototypes 
now on hand CBS will hale a 
total of 18 recorders. 

Altho the production models will 
not be capable of frame by frame 
editing something for which the 
Ampex recorder is not geared 
they will lie equipped with devices 
making simple, or scene by s else 
editing possible. Further. the field 
of electronic editing has only 
started to lie explored. 

No serious union. problems are 
anticipated. IBE \\r, which controls 
the cameramen. has already given 
its okay for stop -Intl -go record- 
ing; that -is, taping which is not 
merely a continuous recording of a 
live pro "r:un. Talks between i(}EW 
and IATSE. the other prmctn :d 
union involved. are being held in 
the East to iron out any conflicts 
that may exist. An IATSE s,xnkes- 
man on the Coast declared. "\Ve'w e 
never attempted to tell the net- 
works what they can do at their 
own facilities." 

If the nets long-range plans 
don't hit a snag, CBS could very 
well steal a march on the other 
webs, even rho NBC's Burbank 
facilities are the most modem in 
TV today. and ABC is planning a 
$30 million 'l' \' Center. It's. of 
diurne-, nulcla too earls to tell to 
what degree the telefilnn industry 
itself 'night lac affected. 
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NBC is the only television network 
that increased its national average 
audience rating, both nighttime am 
daytime, during the 1956 -57 season. 

SOURCE: NIELSEN TELEVISION I\'I)E\ AVERAGE AUDIENCE RATING-7 P`1 
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THE BILLBOARD TV PROGRAMMING 

'he average audience rating of each 
Yf the other two networks decreased. 

()N.-FRI. AND 6-11 SUN -SAT.: OCT.-DEC., 1956 VS. APRIL-JUNE 1, 1957. 
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Saturation Plugs 
For Nail Polisher 

NEW YORK - Harrison Labs 
has begun a saturation campaign 
of indefinite length for Ten -Day 
Press -On nail polish here, using 
\VRCA. WCBS, WABC and 
AVABD for 20- second, one -minute 
and 10- second I-D. announcements, 
backed by heavy radio and news- 
paper advertising. 

The cosmetics newcomer just 
completed a similar test success- 
fully in Cleveland. 

CBS Weighs 
Youth Symph 

NEW 1011K- CBS -1V is con- 
sidering the programming of the 
Philharmonic Youth Concerts on 
Saturday mornings over its network 
during the coining season. It is not 
known exactly bow many concerts 
will be programmed, but they are 
presented about once monthly dur- 
ing the winter and spring season. 
1Villiam Ailey, CBS topper, is a 
member of the board of the Phil- 
harmonic Society of New York. 

1 

There are all kinds. but in 
Southern California there's a 

viewing revolution going full 
blast... 
It's those serials... 
You remember. Every Satur- 
day you fell into ranks at the 
neighborhood theatre to see 
the latest cliff -hanger. Pretty 
good. huh? 

Well, they're back and KTTV 
has 'em...406 fastaction epi- 
sodes. New to Los Angeles. 
these serials have been clob- 
bering competition in 40 telm- 
vision markets. 
Let's look at the marquee... 

RED RIDER 
GANGBUSTERS 

TAILSPIN TOMMY 
THE PHANTOM RIDER 

LOST CITY OF 
THE JUNGLE 

For depth in the afternoon, 
KTTV programs an episode 
from each of three different 
serials each day. Dick Whit - 

tinghill, top KTTV sales per- 
sonality. is on stage to turn 
your sales story into gold. 
Join the revolution. Your Blair 
agent has complete inflamma. 
tory literature... 

KTT`v 
los Angeles Times -MGM 

Television n 
nrprneneed nooa.aul LAIR-TV 

The Billboard Continuing 

COST- PER -THOUSAND 
Analyses of Network TV Shows in Class A Time 

By Program Type 
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ADVENTURE, SUSPEN SE, WESTERN SHOWS 

COST PER 1.000 HOMES 
PER COMMERCIAL MINUTE 

I. WYATT EAR' (Gen. Mills, PIG. 
ABO S 1.01 

2. GUKSMOKE (Sorry lead, 
Uggrtt B Myers, CIS) 2 23 

3. CLIMAX! (Chrysler, CBS) 2.42 

1. THE LINEUP (PBS. Brown I 
Wiesen. CBS) .. 2 ...... 54 

5. ALFRED HITCHCOCK (Bristol. 

Thus. CBS) 3.11 

6. LASSIE (Campbell. CBS) 3.20 

7. CHEYENNE (Gee, Elec. Dew. - 
Ponds, ABC) 3.28 

8. DRAGNET ¡Liggett I Myers. 

Schid, NBC) . 3.37 
9 BROKEN ARROW Ales. Assoc. 

Ms.. ABC) 3.44 
10. ZANE GREY (Gee. Foods. Ford. 

CBS) 3.51 

I I WELLS FARGO IAser. Tot.. Gen. 

Foods. MBD . .. 3 55 

12. LONE RANGER (Swift Gee. Walk, 

ABC) 3 18 

12. PANIC Mai Factor, Liggett 8 
Myers. NBC) 3.18 

11. ON TRIAL iCampbell. Lon. 
NBC! 3.81 

15. NAVY LOG U. S. Rubber, Amer. 

lob.. ABO r, 3.18 
16. ROBIN COD IJU. Wiliest. 

(BS) 4.00 
17. WEST POINT (Gen. Foods. (BS) 4.13 
18. BIG STORY iAmer. lob. Peden, 

NOCI 4.10 
19. RIM TIN TIM (Nell Bites 

AK) . 4 74 

10. BUCCANEERS iSylewie, CBS! 4 86 
11. WIRE SERVICE (Miller, 

R. J. Remolds. ABU 4.97 

22. JIM BOWIE (Dese.Peedl Amer 

Chide, ABC) 5.17 

13. CIRCUS BOY (Renal& Metals, 

NBC) 5.31 

11. BOLD JOURNEY IRalstee, AK) 5.67 
25. CONFLICT (Dese.Ponds. Gen, 

Eta_ AK) 611 
26. ROY ROGERS (Gen. Foods. N&) 612 
27. SGT. PRESTON iOwker, CBS) 6.74 
28. THE VISE ISlnling. AK) 6.91 

29. 510 LANCELOT (Lever. Amer. 
Nome Prods.. NBC) 8 90 

30. BENGAL LANCERS (Gen. Feeds, 
NBC) 14 42 

COST PER 1.000 MEN 
PER COMMERCIAL MINUTE 

I. GUIÖMOEE ISperryReed, 

Liggtll B Myen, CBS) S 2.24 
2. WYATT EARP (Gee. Mills, PUG, 

ABU 
3. CLIMAX! (C1rysier, (BS) i9Ó 
4 THE LINEUP (P&G, Bross I 

Women, (BS) 3 38 
S. ALFRED HITCHCOCK (Irishl- 

Myers. CBS) 3.50 
6 BROKEN 4220W (Nita, AsslL 

PM.. ABC) 3.95 
7, CHEYENNE (Gee. Eke.. Dow: 

Ponds. AK) 
8 DRAGNET 11. Myers. I Myer 

3.97 

Schick, NBC) .. .... 4.43 

9. LANE GREY (Gee. Feed. Ford. 

CBS) 4.50 
10. NAVY LOG (U. S. Abbe. Amer. 

106. AK) 4.80 
II. WELLS FARGO (Amer. T.0., Gee 

Feeds, NOCI 4.85 
12. BIG STORY (Amer. Teb, AWoe 

NBC) 4.97 
13. LASSIE (Campbell, (IS) 5.10 
14. ON TRIAL (Campbell Lae. 

NK) 5 25 
15 WIRE SE1VI(E 1M1Ne, 

R J. Reynolds. ASO.. 5.19 
16. WEST POINT (Gee. Foods, CBSI 6.02 
11. 
18. LONE RANGER (Stitt, Gel. MAIL 

ABC) 7.00 
19. PANIC !Mar Fedor, Liggett B 

Mmrl NBC) 7.17 
20- ROBIN HOOD IJBJ, Wildreel 

CBS) 7.20 

21. JIM BOWIE IDae.Peeds, Amer 

Chicle. AK) 7.I2 
21. BOLD JOURNEY ihlslee, ABO 7.35 

13. ROY ROGERS (ewe. Foods. NBC 8.16 

14. CIRCUS BOY (Rnytohts Metals. 

NK) 8 37 

25. CONFLICT Odd Ponds, Gee. 

Eke., AK) 9.10 

26. PIN TIN TIN Merl Ilmail 
ABC 9.31 

27. 561. PRESTON (O-km. CBS) 10.54 

28 THE VISE (Sterling, ABC 13.08 

29. SIR LANCELOT (Lone, Amer. 

Home Prods.. IISO .... 15.02 

30. BENGAL LANCERS (Gee. Foods. 

NBC) 22.17 

COST PER 1.000 WOMEN 
PER COMMERCIAL MINUTE 

1. GUNSMOEE ISperryReed, 

Liggett t Myers, CBS) S 1.91 
2. CCIMABI (Our«. CIS) 2.11 
3. WYATT EARP 16ee. Nall PSG, 

ABC) .... . 2 20 
1. THE LINEUP (PIG, Brian B 

Wiesen. CBS) .. . 2.35 
5. AURED 0(101(0(0 lleiskl- 

M »n, CBS! .. .. 2.14 
6. CHEYENNE iGee. Elm.. Doe.. 

Ponds. AIC) 3.48 
7. DRAGNET (Liggett B Myers. 

StOOO. NM 3.50 
8. LANE GREY (Gen. Foods. Ford 

CBS) 3.55 
9. BROKEN ARROW iMilei. Reset. 

Pills. tEl . 3.59 
10. PANIC Mao Fedor, Liggett B 

Marrs, NBC 3 66 
II. ON TRIAL 'Campbell Lem, 

MK) . 3.16 
12. LASSIE iCarebett. COS) .. -. 3.02 
13. WELLS FARGO .Amer. Tot., Gee. 

Foods. NBC) . 4.01 
II. WEST POINT (Gen. Foods, î1i5) 4.21 
Is. 116 STORY (Amer. Tob., Alston, 

439 
16. JIM IORIE (Cbese. Feeds, Aster. 

Dick, AIO 4.69 
17. NAVY Amer. 

Tob. AIL) .. ...... .. 4.96 
18. ROBIN HOOD 'JILL Wstdroot 

CIS) 5.11 
19. WIRE SEIVKE (Milks, 

e. J. Reynolds. ALC) 5.17 
10. LONE RANGER 'Suitt. Gee. Mall 

ABU 5.65 
21. BOLD JOURNEY (Radon. ABCs 6.33 
22. CIRCUS BOY (Reynolds Wish. 

N&) 6.76 
23. CONFLICT i(ese. Ponds Geo. 

Elec.. AK) .. 7.10 
24 BIKCANEEIIS (Sehmia, CIS) ,.. 1.18 
25. RIN TIN TIN (Merl Biscuit, 

ABC) .. 1.98 
26. SGT. PRESTON iOuaker. CBS! ... 8.13 

27. THE VISE (Sterling, AK) 8.14 

18. ROY ROGERS (Gen. Foods, NOCI 8.49 
29. SIR LANCELOT (Lever. Amer. 

Home Predi_ NBC) .. 1152 
30. BENGAL LANCERS (Gen. Foods. 

NOCI 19.21 

COST PER 1,000 CHILDREN 
PER COMMERCIAL MINUT 

I. LASSIE (Campbell, CBS) 

1. WYATT EARP (Gel. Milk. PIG. 
ABC) 

3. RIN TIN TIN (Merl Biscuit 
ABC) 

4, LONE RANGER (S.M. Get 
ABC) 

S. CHEYENNE (Gee. Elec.. Dew 
Ponds, ABO 

6. BROKEN ARROW (Miles. Asses 

Pdh., ABO 
7. GUNSMOKE ISperny hid. 

LIg9.0 B Myers. CBS) .... . 

8. CIRCUS ICY (Reynolds Mehls, 
NBC) 

9. ROBIN H000 litt, Wlkroot, 
CBS) 

10. BUCCANEERS ISYlrmk, CBS) 

11. WELLS FARGO (Amer. Tob.. Gen 

Foods. MK) 3 91 
12. ZANE GREY (Gee. Feeds Ford, 

CBS) .._.. _._._ ... ... 421 
13. JIM BOWIE ICbese.Poeds, Amer. 

Glide. ABC) .. . . ...... 1.25 
14. ROY ROGERS Ike. Feeds, NBC) . 4.;,; 
15, NAVY LOG lU. S. Rubber, Amer. 

Tob., ABC) 

16. THE LINB)P (PBG, Breen I' 

Meson. CBS) 

17. WEST (Gee. Foods. 

18. (ONF1ICT l(ese.Peedl Gen. 
Elen_ ABO 

19. DRAGNET (Liggett B Eyen. 
Schick. NBO 

10. PANIC IMia Feeler, Liggett B 
Man, HIC) 

21. CLIMAX) (Dmler. îóS).. _. .. 
22. WIRE SERVICE (Miller, 

R. J. Reynolds. ABU . 637 
23. BOLD JOURNEY I /Wm Alti . 6.91' 
24. ALFRED NnmICOCK (Bristol. 

Mums. CBS) 7.0 
25. SGT. PRESTON (Osaka. CBS) 7, . 

26. ON TRIAL (Camobell 
NBC) í1)i, 

27. SIR LANCELOT Item, Amer. 
Home Prods.. 118[1.... . R.3 

28. BIG STORY (Amer. Tob.. Ralston, 

9.9S 
29. BNNGAL LAKENS (Got. Feeds. 

1310 
30. THE VISE (Sterling, AK) 13 56 

.93 

NEWS, SPORTS AND MISCELLANEOUS SHOWS 

COST PER 1,000 HOMES 
PER COMMERCIAL MINUTE 

1. UVAL. OF SPORTS (Papermale. 
Gillette. Toni, NBC) S 2.23 

2. WED. NIGHT FIGHTS (MNes, 
Montee, AK) 2.58 

3. PERSON TO PERSON ITlme, Amer 
Oil. CBS) 2.71 

4. DISNEYLAND (Amer. Deity, Derby, 
Swift Amer. Motors, ADO. 3.34 

5. RED BARBER IS1ale Farm, NE) 4 51 

6. D. EDWARDS NEWS (Amer. Nome 
Prods., Brown I Masse, Hazel 
Bishop. (BSI 4.12 

7. YOU ASKED FOR IT (Best foods 
A &) 4.96 

8. MIKE WALLACE (PtI1. Morels, 
AK) 6.01 

9. NBC NEWS (Amer. Can, Miles, 
SPorry-Rand, NBC) . 6 21 

10. SOHN DALY NEWS (Gen. Cigar, 
Du Pont, AK) 9 83 

I I. SEE IT NOW 'Pan Amer., CBS) 19 57 

COST PER 1.000 MEN 
PER COMMERCIAL MINUTE 

1. CAVAI. OF SPORTS (Papermde. 
611.11e. Tool, MK) 51.92 

2. WED. NIGHT FIGHTS (Miles, 
Mennen, AK) 2.13 

3. PERSON TO PERSON (Time. Amer. 
Oil. CBS) 3.83 

3. RED BARBER (Stale Farm, NE) 3.83 

5. DISNEYLAND (Amer. Dairy, Derby, 

Soin, Amer. Motors. ABC) 5.38 

6. YOU ASKED FOR IT (Rest Foods. 

ABC) 5.62 

7. D. EDWARDS NEWS (Amr. Homo 

Prods . Brown I Wmwn, Haret 

Bishop, CBS) 6.01 

8. MIKE WALLACE iPhil. Morris, 
ABOI 6.53 

9 MC NEWS (Amer. Can, Mlles, 

Sperry Rand, NE) 8.13 

COST PER 1,000 WOMEN 
PER COMMERCIAL MINUTE 

I. PERSON TO PERSON iline. Amer. 

Oil. CBS) 52.46 

2. UVAL. Of SPORTS (Papermate, 
61Ilette, Tool, NOCI 3.31 

3 WED. NIGHT FIGHTS Wile. 
Monson, AK) 1.20 

/. D. EDWARDS NEWS (Amer. Home 
Prods., Brown B Wawa. Here) 

Bishop, CBS) 4.59 

5. DISNEYLAND (Amer. Daily. Derby, 

Swift, Amer. Motors, ABC) 4.73 

6. YOU ASKED FOR II (Real Feeds. 

AK) 1.80 

7. MIKE WALLACE (PAIL Norris. 
AK) 5.17 

8. N& MEWS (Amer. Can, Hilo, 
Spwr'rgand, NOCI 6.28 

9. RED BARBER iSlate Farm, NBC) 7.53 

COST PER 1.000 CHILDREN j 
PER COMMERCIAL MI NUTE 

I. DISNEYLAND (Amer. Dairy, baby. 
Swift. Ama. Motors ABC) ..$ 1 

2. UVAL OF SPORTS (Papemate, 
Sillon.. ions, NBC) 

3. YOU ASKED FOR IT Ilefl Foods. 

ABC) 

4. PERSON TO PERSON (Tim, Amer. 

Oil. CBS) ... 10 

S. WED. NIGHT FIGHTS (Mlles, 
Mennen, ABC) ... 11 

6. RED BARBER (Slott, Fans MBO.. I 

7. D. EDWARDS NEWS (Amer. Ness 
Plods.. &ono B lrmsoo. Nad -i 

Bishop. CBS) ... 73.44 

8. NK NEWS (Aar. Cae. MUn 
I9.10 Sperry Rind, MOO 

9. MIKE WALLACE put. Mates, 
S0.1í AK) 

1hr1e 1511ne1 poser nmwhrre bas ,n shr.e 1r7 en roprrteIrd by T 91114e4rd hbll.blee Camps, sod ta npesdertlee 4447 N e.ade ed IMM 
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AUGUST 12, 1957 THE BILLBOARD 

The Billboard Continuing 

COST- PER -THOUSAND 
Analyses of Network TV Shows in Class A Time 

By Sponsor Groups 

Food & Beverage 
Drug & Remedy 
Automotive & Accessory 

Computed by Univac and based on June TV audience measurements of AMERICAN RESEARCH BUREAU 

TV FILM PROGRAMMING 7 

FOOD & BEVERAGE SPONSORS 
COST PER 1,000 HOMES 

PER COMMERCIAL MINUTE 
COST PER 1,000 MEN 

PER COMMERCIAL MINUTE 
1. GEN. MILLS (Watt El , ..S 2.01 1. GEN. MILLS (Wyatt Earp, ABCI..O 2.42 
2. GEN. FOODS (Dec. Bride, CES) .... 2.42 2. AMER. CHICLE (Ozark Jubilee, 

3. P&G, GEN. FOODS (I Loto Lucy. 
CBS( 2.67 

ABC, 

3. GEN. FOODS (Dec. Bride, CBS( 
4. PET MILK (Red Skelton, CBS) 

3.48 
3.56 
3.61 

4. KELLOGG (Name That Tune, 0051.. 2 93 5. P&G, GEN. FOOD II Lore 1115, 
5. PET MILK (Red Skelton, CBS) .... 
6 LEVER (Godfrey's Souls, CBS) .... 

3.08 
3.19 

CBS) 

6. QUAKER (George Gobes, NBC) 
3.97 
4.05 

7, CAMPBELL (Lassie. CBS) 
8. LEVER (Lux Video, NBC, 

3.20 
3.26 

7. KELLOGG (flame That Tune, CBSI.. 
B. LEVER (Lux Video, NBC) 

4.14 
4.49 

9. AMER. DAIRY, DERBY, SWIFT 9. GEN. FOODS (Zane Grey, CBS( 4.50 
(Disneyland. AOC( 
NATL. DAIRY IKraft Theater, NBC( 

3.34 
3.40 

10. NATL. DAIRY (Kroft Theater, 
NBC) 4 53 

11. SCHLITZ (Schutz Play., CDS) 3.44 11. LEVER (Godfrey's Stouts, CBS).... 4.66 
12. AMER. CHICLE Meat Jubilee, 

ABC( 3.51 
12. JOHNSMANVILLE (Meet the Press, 

NBC) 4.70 
22- GEN. FOODS IZane Greg, CBS).... 3.51 13. GEN. FOODS (Wells Firs', (NBCI 4.85 
14. GEN. FOODS (Welk Fargo, NOCI .. 
15. QUAKER (George Gobez, NBC) 

3.55 
3.76 

14. RALSTON (Big Story, NBC) 
15. CAMPBELL (Lassie, CDSI 

4.97 
5.10 

16. SWIFT, GEN. MILLS (Lone Ranger, 

ABC) 3.78 
16. SCHLITZ (OVVIO Plaÿ., C85) 
17. CAMPBELL (On Trial, ANSI..... 

5.21 
5.25 

17. CAMPBELL (On Trial, NBC/ 3.81 18. AMER. DAIRY, DERBY, SWIFT 10'1. 

18. BORDEN (Peoples Choice, NBC, 

19. NESTLE IOh! Susanna, CBS) 

4.01 
4.10 

nryland, ABC) 
19. BEST FOODS (You Asked for It 

5.38 

20. JOHNSMANVILLE (Meet The Press, ABC, 5.62 
_ 

NBCI 

21. GEN. FOODS (West Point, CBSI,.,. 
4.21 
4.23 

20. MILLER (Wirt Service, ARC) 
21. NESTLE (Ohl Susanna, CBSI 

5.79 
580 

22. RALSTON 184 Story, NBCI 
23. CARNATION (awns 6 Allen, CBS(, 

4.40 
4.44 

22. GEN. FOODS (West Point. CBS,.. 
2.3. BORDEN (People's Choke, NBC)... 

602 
6.25 

24. NATL. BISCUIT (Rio- TinTln, ABC, 

25. BEST FOODS (You Asked for It. 
ABC, 

4.74 

4.96 

24. CARNATION (Burns 6 Allen, C451 . 

25. SWIFT, GEH. MILLS (Lon Ranger, 
ABC( 

6.81 

7.00 

26. MILLER (Win Serf., ABC( 4.97 26. AMER. CHICLE (Pm Oo,,I , ABC( 7.22 

27. AMER. CHICLE Ulm Bowk, ABC, 5.27 27. RALSTON (Bold Journey, ABC(.. . 7.35 

28. KELLOGG, AMER. HOME PRODS. 

(Arthur Godfrey, C35, 5.32 
28. KELLOGG, AMER. HOME PRODS. 

(ArHvu Godfrey, CBS) . .. 7.75 

29. NESTLE 1810nd1e, NBCI 5.66 29. GEN. FOODS (Roy Rogers, NBC, .. 8.16 

30. RALSTON (Bold Journey, ABOI 

31. GEN. FOODS (Roy Rogers, NBCI 

5.67 
6.2.2 

30. NATL. BISCUIT 1RinT5015 
ABC) 9.31 

.32. QUAKER ISet. Preston, CBS) 

. MOGEN -DAVID (Key Club Play., 
ABC( 

6.74 

7.34 

31. QUAKER (Sgt. Preston, CBS, 
32. MOGENDAVID (Key Club Puy., 

ABC) 

10.54 

1232 

24. LEVER (S.r Lancelot, NBC) 8 90 33. NESTLE (Blondie, NBCI 12.34 

35. HARTZ (Ctrl Time, AOC( 

36, GEN. FOODS leengat Lancers, 

NBC 

10.31 

14.42 

34. HARTZ (Ciras lime, ABC( 
35. LEVER (Sir !.ocelot NBC) 
36. GEN. FOODS (Bengal Lan:es, 1,8C' 

14.96 
15.02 
22.17 

COST PER 1,000 WOMEN 
PER COMMERCIAL MINUTE 

1. GEN. FOODS (Utc. Bride, 0(5L á 2.15 
2. GEN. MILLS (Wyatt Earp, ABC(..,, 2.20 

3. P&G, GEN. FOODS (I Love Lucy, 
CBS) 2.52 

4. KELLOGG (Nerve That Tune, CBS,., 2.55 

5. PET MILK (Red Skelton, CBS,..., 2.85 

6. LEVER (Lue Video, NBC) 2.96 

7. LEVER (Godfrey's Scouts, CBS, 3.01 

8. AMER. CHICLE (Otork Ju611ee, 
ABC( 3.06 

9. NATL. DAIRY (Kraft Theater, NBC/ 3.11 
10. QUAKER (George Gobe), NBC, 3.24 
10. SCHLITZ (515)15 Play., CBS( 3.24 
12. GEN. FOODS 12ane Grey, CBS) 3.55 
13. CAMPBELL (On Trial, NBC) 3.76 
14. CAMPBELL (Lassie, CBS/ 3.82 
15. CARNATION (Bums 6 Allen, CBSI 3.89 
16. BORDEN (People's Choice, NBCI 4.00 
17. GEN. FOODS (Wells Fargo, HBCI 4.02 
18. NESTLE (Ohl Susanna, C45, 4.19 
19. GEN. FOODS (West Point CBS( 4.21 
20. RALSTON IB(g Story, NBC, 4.39 
21. AMER CHICLE Ulm Bowie. ABC(. 4.69 
22. DERBY, AMER. DAIRY, SWIFT 

tmioey(and. ABC( 4.73 
23. KELLOGG, AMER. HOME PRODS 

(Arthur Godfrey, COS( .. .. 4.76 
24. BEST FOODS lieu AOLld for It 

ABC, 4.80 
23. JOHNS- MANVILLE IMett the Press, 

NBC( 4.90 
26. MILLER (!Vire Service, ABC)... 5.17 
27. SWIFT, GEN. MILLS (tom Ranger, 

ABC, 5.65 
28. RALSTON (Bald Journey, ARC) 6.33 
29. NESTLE ((Poodle, NBC) 6.73 
30. MOGEN -DAVID (Key Club Play., 

ABC, 6.96 
31. NATL. BISCUIT 101n.010.721, ABC( 7.98 
32. QUAKER (Sgt. Preston, CBS( . 8.13 
33. GEN. FOODS (Roy Rogers, NBCI 8.49 
34. HARTZ (Circus Tlnle, ABCs 10.26 
35. LEVER (Sir Lancelot, NBC, 12.52 
36. GE>.. FOODS (Brn9al Lancer, NUCI 19.21 

COST PER 1.000 CHILDREN 
PER COMMERCIAL MINUTE 

1. CAMPBELL (lasse, CBS) á 2.10 
2. GEM. MILLS (Wyatt Earp, ABC( 2.14 
3. AMER. DAIRY, DERBY, SWIFT 

I0(s,ee :anel. ABC( 2.23 
4. NATL. BISCUIT IRin. Tin -TIN, 

ABCI ... 2.74 
S. SWIFT. GE). (MILLS ILOne Ranger, 

ABC( 2.77 
6. GEN. FOODS (Dec. Bride, CBS/ 2.99 
7. PSG. GEN. FOODS II Lon Wry, 

CBSI 3.13 
8. GEH. FOODS IWrt's Fargo, NBCI 3.91 
9. NESTLE ICI! >usanna, LEI 3.96 

10. GEN. FOODS IVAN) Grey, CAS) 4.21 
11. AMER. CHICLE IJIm 0ow4, ABC( 4.26 
12. GEN. FOODS (Roy Rogers, NBCI , 4.33 
13. BORDEN (People's Clalce, NBCI 434 
14. NESTLE 101010,), NBC( 4.53 
15. KELLOGG (Name nut Tune, CBS, ,. 5.00 
16. GEN. FOODS (West Point, CBS( 5.27 
17. PET MILK fined Skelton, CBS) , 5.34 
18. SCHLITZ 15chllt1 PLty., CBS) 5.40 
19. AMER. CHICLE Mark Jubilee, 

ABC. 5,45 
20. MILLER (Wire Service, ASCI .. 6.37 
21. LEVER (Godfrey's Scouts, CBS) 6.88 
22. RALSTON (Bold Journey, ABC/ 6.91 
23. QUAKER (Sgt. Prestes, CBS). 7.49 
24. QUAKER (George Gob.), NBCI 7.67 
25 NATL. DAIRY (Kraft Theater, NBCI, 7.87 
26. BEST FOODS 1Vw Asked for It, 

ABC( 8.20 
27. CAMPBELL (On Trial, NOCI 8.25 
28. CARNATION (Burrs 6 Alien, COO( 8.29 
29. LEVER IS), Lancelot NOCI 8.34 
30. LEVER (Lux video. 11801 8.71 
31. HARTZ (Circa Time, ABC( 8.76 
32. RALSTON (014 Story, NOCI 9.95 
33. MOGENDAVID <Key Club Puy 

ABC. 11.44 
34 GEN. FOODS 'Bengal Lauren, NBC) 13.10 
35. KELLOGG, AMER. HOME PRODS. 

(Arthur Godlret, CBSI 13.77 
36. JOHNSMANVILLE (Meet the Press, 

NBCI ..... 57.66 

DRUG & REMEDY SPONSORS 
COST PER 1.000 HOMES 

PER COMMERCIAL MINUTE 

1. BRISTOLMYERS (PlayNaute 90, 

CBSI S 2.01 

2. MILES )Wed. Night Fights, AOC( 2.58 

3. PHARMACEUTICALS (TwenlOn4, 
NOCI 2.54 

k 
4. PHARMACEUTICALS (To Tell Un 

TnIth, CBS( 2.92 

5. AMER. HOME PRODS. (Hama That 

Tune, 0351 2.93 

6. BRISTOL -MYERS (Allred Hitchcock, 
r85, 3.11 

7. CHESE..PONDS (Cheyenne, ABC) 3.28 
B. WARNER (111í Parade, ABC) 3.34 

9. MILES (Broken Arrow, ABC) 3,44 
10. AMER. CHICLE (Ozark Job))«, 

ABC( 3.51 

11. JOHNSON 6 JOHNSON IRO61n Noad, 
4.00 CB, 

'12. AMER. HOME PRODS. (SRO Play 

haw, CBS, 4.11 
13. AMER. NOME PRODS. (0-w4. 

r iwada News, CBS, 4.72 

14. AMER. CHICLE (Jim BourI,, ABCI , 5.27 
PHARMACEUTICALS (Amateur Hour, 

AOC( 0.29 

16. BRISTOL -MYERS (Arthur Godfrey, 

CBS, 532 
17. MILES (NBC Newt, NBC) 6.27 

10. STERLING 10* VIN, ABC) 6.91 

19. AMER. HOME PRODS. (Sil Uncelol, 
8 NOCI 

COST PER 1.000 MEN 
PER COMMERCIAL MINUTE 

1. MILES (Wed. Nillt Fights, A3;' S 2.13 

2. BRISTOL -MYERS (Play)aloe 90, 
0851 226 

3. AMER. CHICLE (Ozark Jubilee, ABC!, 3.48 

4. BRISTOL -MYERS (Allred HIlchcoci, 
CBS) 3.50 

S. PHARMACEUTICALS (Twenty -Our, 
NBC/ 3.54 

6. PHARMACEUTICALS IT Tell eke 
Truth, CBS) 3.68 

7. WARNER (Olt Parade, NBCI 3.84 
R. MILES (Broke) Arrow, ABOI 3.95 
9. CHESE.PONDS (Cheyenne, ABC( 3.97 

10. AMER. HOME PRODS. (Name That 
Tune, CBSI 4.14 

11. PHARMACEUTICALS (Amateur Hour, 
ABC) 4.74 

12. AMER. HOME PRODS. (SRO Play , 

CBS, 5.09 
13. AMER. HOME PRODS, (Doug. 

Edwards Newt, CBS) 6.01 
14. JOHNSON 6 JOHNSON (Robin Hoo0, 

CBS) 7.20 
15. AMER. CHICLE Ulm Bowl,, AOC( 7.22 
16. BRISTOL-MYERS (Arthur Godfrey, 

CBS) 7.75 
17. MILES INBC Neon, NBCI 8.43 
18. STERLING (The Vise, ABC( 13.08 
19. AMER. HOME PRODS. (511 Lancelot, 

NBC) 15.02 

COST PER 1,000 WOMEN 
PER COMMERCIAL MINUTE 

1. BRISTOL-MYERS IP1ayllause 90, 
CBS( S 1.73 

2. PHARMACEUTICALS (TwentOne, 
NBCI 251 

3. AMER. HOME PRODS. (Name That 
Tune, C851 2.55 

4. BRISTOL -MYERS (AI'red Illteheak, 
C85, 2.74 

D. PHARMACEUTICALS (TO Tell the 
Truth, CBS) 2.76 

6. WARNER 111;1 Parade, NBC) 2.90 
7. AMER. CHICLE IOtatk Jubilee, 

ABC, 3.06 
I. CHESE.PONOS IChetenne, ABOI 3.48 
9. MILES (Broken Arrow, ABC( 3.59 

10. AMER. HOME PRODS. (SRO Play , 

CBSI 3.76 
11. PHARMACEUTICALS (Amateur Hour, 

ABC) 4.18 
12. MILES IWO. Night Fights, ABC). 4.20 
13. AMER. HOME PRODS. (Doug. Ed- 

wards News, CBSI 4.59 
14. AMER. CHICLE (2im Book, ABC) 4.69 
15. BRISTOL -MYERS 141thur Godfre), 

CBSI 4.76 
16. JOHNSON 6 JOHNSON (Robin Hood, 

CBS) 5.11 
17. MILES (NBC News, HOC) 628 
18. STERLING (The Vise, ABC( 0.14 
19. AMER. HOME PRODS. (5(r Lancelot, 

IISCI 12.52 

COST PER 1.000 CHILDREN 
PER COMMERCIAL MINUTE 

1. CHESE. P0605 (Cheyenne, ABCI 5 3.03 
2. MILES (Broke. Artery, ABC( 3.20 
3. JOHNSON 6 JOHNSON (Robin Hood, 

CBS, 

4. AMER. CHICLE 1J1s, Bowie, ABC( ,. 
5. BRISTOL -MYERS IPIaylloau 90, 

CBSI 4.79 
6 ARJR. HOME PRODS. (Name That 

Tun, CBS) 5.00 
7. PHARMACEUTICALS (To Telt the 

Truth, CBS/ 5.29 
B. AMER. CHICLE IOrart. Jubilee, ABC) 5.45 
9 AMER. HOME PRODS. (SRO Play., 

CBS) .. 5.85 
10. WARNER Not Pa-ade, NBC( 6.22 
11. PHARMACEUTICALS ITwentyOIR, 

NBC, . .. 6.69 
12. BRISTOL MYERS (Alfred Pitchoo 1, 

CBS, 7.01 
13. PHARMACEUTICALS (Amateur (lour, 

ABC( 7.45 
14. AMER. HOME PRODS. 151r Lance'ot, 

NOCI 8.34 
15. MILES (Wed. Night Fights, ABC( 11.46 
16. STERLING (The Vise, ABC( 13.56 
17. BRISTOL MYERS (Arthur Godfrey, 

CBSI 13.77 
le. AMER. HONE PRODS, (SOW. Ed 

wards flews, CBS, 23.44 
19. MILES NBC Neat, NBC/ 29.14 

3.37 

4,26 

AUTOMOTIVE & ACCESSORY SPONSORS 
COST PER 1.000 HOMES 

PER COMMERCIAL MINUTE 

I DODGE I.. We'., ABC/ 51.20 

2. GEN. MOTORS (The Marriage, NOCI. 1.22 

3. DODGE IWeI,'t Too Tue., MCI.... 1.69 

4. LINCOLN- MERCURY (Ed Sullivan, 
CBS! 227 

3. CHRYSLER lClimal COSS 2.42 
6. AMER. OIL (Person 10 Pe son, COS) 2.77 
7. DE SOTOPLYMOUTH (You Bet Your 

- Life, NOCI 2.84 
8. CHEVROLET MI,evy SlowPat Oeon,( 

NBC) 2.99 
9. FORD (Ernie Fad, NBC, 3.21 

SO. AMER. MOTORS (Disneyland, ABC( 3.34 
SL FORD IZane G47, CBSI 3.51 
12. U. S. RUINER (Navy Log, ABC) 3.88 
13. FORD (Ford Theater, ABC( 4.29 
14. GEN. MOTORS (Crotaroeds, ABC( 4.30 
15. GOODRICH (Barm A Allen, CBSI 4.44 
16. GEN. NOTORS 1Jrry Lewis, )IBC) 4.58 
17. GULF IL)I. of Riley, NBC) 5.10 
U. CHEVROLET (Chet, Slaw.0, Snore, 

NBC, 5.75 
19. CHRYSLER (Date WIh Alpelf, ABC( . 6.84 
20. FIRESTONE (Voice of 1(1000),, 

ABC, 7.30 
21. CHEVROLET t01naN Shen, NOCI 7.80 

DU PONT LIMet Daly Meal, ABCs 9.83 

COST PER 1,000 MEN 
PER COMMERCIAL MINUTE 

COST PER 1.000 WOMEN 
PER COMMERCIAL MINUTE 

COST PER 1,000 CHILDREN 
PER COMMERCIAL MINUTE 

I. DODGE IL, Welk, ABC) ..5 1.17 1. DODGE IL. 1,11, ABC/ S .93 1. DODGE (L. Welk, ABC( f 1.96 
2. GEN. MOTORS (The Marriage, NBC). 1 3 2. GEN. MOTORS IT. Marriage, 1(BC) 1.17 2. AMER. MOTORS IDisneyIt O, ABC(, 2.23 
3. DODGE (Welk's Top Tunes, WI.... 1.91 3. DODGE (WWI Top Tuns, ABC(.. 1.42 3. GEN. MOTORS (Tne Merriaga, NBC). 312 
4. LINCOLNMERCURY led Sulu.,, 4. LINCOLNMERCURY (Ed Suil!van, 4. DODGE (Welk's Top Tunes, SOCI,. 3.72 

CBSI 2.34 CDS) 1.83 S. LINCOLNMERCURY lEd Sullivan, 

5. CHRYSLER (Climax! CBS, 2.90 O. CHRYSLER ICHmaxt CBSI 2.11 CBSI 3.0' 
6. CHEVROLET (Chevy Showport Boone, 6. CHEVROLET (Cher, ShowPat BoIPe, 6. FORD IZane Grey, CBS) 4.2' 

NBC) 3.16 NB Mary CI 2.44 7. U. S. RUBBER Log. ABC(.... 4.5, 
7. DE SOTOPLYMOUTH (You Bet 00,11 7. AMER. OIL (Person to Person, 8. GULF (Life of Riley, NOCI 4.6.) 

Life, NOCI 3.41 CBSI 2.46 9. CHEVROLET (Chevy Show -Pat Boone, 

8. AMER. OIL (Person to Person, B. OE SOTOPLYMOUTH Mu Bet NBC/ 4.8n 
CBS) 383 Your Llfe, NOCI 256 10. GEN. MOTORS (Crossroads, ABC).... 0.22 

9. FORD !Ernie Ford, NOCI 4.12 9. FORD (Ernie Ford, NBC) 2.86 11. CHRYSLER (Climax! COS, 5.48 
R rn1 Fwd NBC) 5 99 10. GEN. MOTORS Derry Pewit, NBCI.. 4.24 10. FORD (Zorn, Grey, CBSI 3.55 32. FORD lE e , 

11. FORD (Um Grey, CBS) 4.50 11. GOODRICH (Burns 6 Allen, 0051.... 3.89 13. GEN. MOTORS (Jerry tells, NBCI.. 6.11 
11. CHEVROLET (Chevy 511ewD. Shore, 12. GEN. MOTORS (Jerry Lewis, NOCI.. 3.92 14. CHEVROLET (Chevy Show -0. 5101a, 

NBC, 4.50 13. FORD IFord Theater, ABC) 4.08 NBC.) 6.84 
13. U. S. RUBBER 111avy Log, ABC).. 480 14. GEN. MOTORS (Crossroads, ABC)., 4.20 15. FORD IFOrd Tiroler, AGCI 7.18 
14. AMER. MOTORS (Disneyland, ABC),. 5.34 15. AMER. MOTORS IOlsny(and, ABC(.. 4.73 16. DE SOTOPLYMOUTH (You Bet 

15. FORD (Ford Theater, ARC( 5.61 16. U. 5. RUBBER (Nary Log, ABC(.. 4.96 Your Lile, NBC/ 7.69 
16. GEN. MOTORS (Crosroads, ABC).. 662 17. GULF Mlle of Riley, NBC) 5.14 17. GOODRICH (Burns 6 Allen, CBSI.. 8.29 
17. GOODRICH (Burro A Allen, CBS,.. 6.81 18 FIRESTONE (Voice of Firestone, 10. AMER. OIL (Person to Parton, 
18. GULF (LIIN of Riley, NBCI 0.65 ABC( 6.41 COS( 10.02 
19. CHRYSLER (Date With Angele, 19. CHRYSLER (Date Wlth the Angelic 19. CHRYSLER (Oste With Angelt, 

ABC) 11.73 ABC) 6.BB ABC/ 11.73 

20. FIRESTONE (VO. of Firestone, 20. CHEVROLET (Dinah Stare, NBCI .. 7.17 20. CHEVROLET 101346 Share, NBCI 15.20 
ABC( 11.70 21. CHEVROLET (Chet, ShowD. Shore, 21. FIRESTONE (Voice of Firestone, 

21. CHEVROLET 11)!nah Shore, NOCI 12.55 NBCI 7.34 ABC( 30.45 

Nat Cole Nips 
Into 'Question' 

NEW YORK- -NBC -T1', Nat 
(King) Cole is cutting into the 
Tuesday 10 -10:30 p.m. dominance 
of "Tlie $64,000 Question' on 
CBS -TV. The singer carne up with 
a 14.1 Trendex and a 27.8 share 
of audience on his Tuesday (6) 
stanza, which featured Harry Bela - 
fonte as guest and Pearl Bailey. 

"Question" got a 16.4 and a 32 
share of audience. Cole's Trendes 
has risen every week since his half - 
hour show made its debut with 
a 7.0. 

Sylvania 'Open Houses', 
To Preview 'McCoys' 

NE11' YORK - Sylvania has 
schedided 50 "opto houses" in top 
markets to preview its ur_oming 
"Real McCoys" series for dealers 
and distributors. The August par- 
tied will cast the electric cornpany 
40,000, with arrangements being 
handled by advertising_ director 
Terry Cunningham and Sylvania 's 
agency, J. Walter Thompson. 

WONDEHFUL 

BUY!! 

GETS YOU All OF 

T. DAKOTA 

KPLO 

NEERASI(A 

KEW 

MINN. 

IOWA 

KEL»O»LANII 

If takes five airlines and o 
many railroads to criss -cross 

huge, bustling KEL- OLAND. le 

takes more 'bon a million people 

to ring up its 51,220,150,000 

annual retail soles Yet Joe 

Floyd and his 101 -moo crew 

delive, all of KEL.O -LAND to 

you for your one wonderful 

single -market buy. 

KOL0 
Aberdeen - Muroe 

KELO 
Sioux Falls CHANNEL 

CHANNE( 
Watertown 

KPLOZ` 
NNft 

Pierre - Winner - Chamberlain 

ana KEL O- LÂND'r 

new, big 

radio voice is 

KELO-AM 
I(Et0 RiEho's 1.000 -ft, Tower 

13,6O4Vatt Power, EqE. 

Sioux Fells, S. D. 
JOE FLOYD, President 

peter 00,0. 0.1. air. to ". e..P..e. OA. 

Represented by H -R 
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DIFFERENT TWIST 

Ziv Combines Old, 
New in Rerun Plan 

NEW YORK -7íe traditional 
"39 and 13" pattern of network 
vidfilms may be blown wide open 
this season by a new rerun for- 
mula from Ziv -TV. The new pat- 
tern is quietly being pitched on 
the soon- to-expire 'West Point" 
series. but applies just as easily to 
scores of vidf Jin shows which last 
for two or more seasons, as does 
Anther case in point. "ltfy Friend 
Flicka," recently bought by NBC - 
TV for Sundays 8:30-7 p.m. (This 
property, of which at least 39 half 

hours are available, can be bought 
with 13. 26 or 39 new programs 
in the series.) 

"West Point" would filin 26 epi- 
sodes for a possible second year of 
the USMA- localed series in the 
Monday, 7:30-8 p.m. slot on ABC- 
TV. where it 'would shift from 
CBS-TV and Cenral Foods spon- 
sorship under an option deal with 
ABC. 

Under the plan. if sponsor 
signs. Ziv will select 13 renn 
shows Irons the 26 films not re- 

peated by General Foods In the 
present cycle. This group, plus 
the 26 new shows, will give a 
basic 39. 

At this point, a sponsor can elect 
to knock off for a 13 -week summer 
hiatus. Or, if he wants a full 52- 
week cycle, 13 shows for the sum- 
mer of 1958 can be selected from 
the new batch of 28, to avoid 
double repeats. A year -long sched- 
uling could even be worked out 
so that the series has a fresh show 
every other week, and a rerun lu 
the alieniate spot. 

Others to Follow? 
If tine idea catches on, many 

filin series going into their second 
or third seasons may borrow Ziv's 
stunt. There are several advan- 
tages to it. It enables Ziv to keep 
a show on a network for another 
season at less than the cost of a 
39- episode shooting schedule. it 
gives the sponsor an immediate 
prieo break of up to $250,000, 

since half of a year -round sched- 
ule would be paid for on a rerun 
basis as against the usual 13 
weeks. 'fine lengthy tunic span in- 
volved might well tend to freshen 
up the 13 reruns from the first - 
year batch. 

Benton & Bowles brass Is said 
to have eyed Ziv's novel proposal 
with interest. altho most B&B 
clients have long since committed 
their fall TV budgets. 

Gen Genovese Readies 
'Flying Tigers' Series 

NEW YORK -- Gen Genovese 
is preparing "Flying Tigers," a 
half -hoot uiclfihn series, with the 
pilot script written by Allan 
Sloane. The property was pro- 
grammed some years back on the 
DuMont Tries ision Network. Gen- 
ovese was a member of the Flying 
Tigers during World War IL 

WRC -TV's share of audience: 
87.9 %. A 20.7/ advantage 
over second station. A 23 4% 

advantage over both of the 

other two stations combined! 

CLEAN 
SWEEP 

WRC -TV's share of audience: 

36.9 %. A 5 5% advantage 
over second station. A 16% 

advantage over both of the 

other two stations combined! 

This clean sweep is clear evidence that your product stands to gain a greater share 

,aca avottrS WWI. 0. tyr WR C- 1 V e 4 WASHINGTON, D. C. 

'!'rend ex 

WRC -TV's share of audience: 

36.57... A 6.4 % advantage 
over second station. A 26.4% 
advantage over both of the 
other two stations combined! 

of customers on WRC -TV. 

AUGUST 12, 1957 

WCBS Starts 

New Discount 

Plan on Spots 
NEW YORK- 1VCBS -TV here 

has inaugurated a new discount 
plan to lure the big national ad- 
vertisers with heavy coin to spend 
on saturation spot campaigns. The 
station's maximum discount previ- 
ously was 45 per cent for sponsors 
who bought 12 spots a week any- 
time but between 7:30 and I1:tS 
p.m. 

Now the station has created new 
discount lures for sponsors who 
buy 24, 48 and 72 spots weekly. 
in addition to the usual 43 per cent 
of gross, advertisers who lauy 24 
spots per week will receive a 10 
per cent net discount, those wino 
buy 48 spots per week a 20 
cent net discount and the 
chasers of 72 spots, a 30 per 
net discount. 

WCBS -TV believes the new 
count plans will interest dieu 
who buy the station up to its pr 
visits maximum discount, but 
shopping elsewhere with the 
tra appropriations. The 
meanwhile, has been bookin 
business heavily. Among the 
clients are the National City 
the Manufacturers Trust C:u 
Rheingold Beer and Proctor 
trie. 

WHO FOR WHAT 

ARB Tallies 
Audiences' - 

Pref erences 
NEW YORK -More than 

of the summer audience of "A 
Murray Party," "Private Secreta 
and the Vic Damone show 
women. There are as many kid: 
the audience of "Blondie' as thrre 
is for the "Lone Ranger.' Asad 
"What's My Line ?" raptures soar - 
what more male viewers in its 
mer audience than does the 
shouted "Cunsmoke." 

These are highlights of 
analysis by American Re 
Bureau of summer rretwdrk 
ing which reveals sharp ditty 
in the ability of shouts to a 
audience segments. 

Dramatic shows like the 
and Lux vehicles, musicals lit 
Damone and "Name That Tu 
plus panel and quiz shows, 
pealed strongly to women. 
the leaders drawing 49 per 
more of their audience from 
ladies. Male viewing fancy tu 
to sports, with seven eut, of the 
top 10 male- appeal shows being 
sports -slanted. Top of the moppet 
appeal list uvas "Rin Tin Tin, 
which drew 51 per cent of its att- 
dienen from the kids, but 
"Blondie"-"Lone Ranger" tie 
48 per cent was a close neuter -t 
with shows like "Disneyla 
"Lassie" and "Robin Hood" follow 
ing the leaders. 

Storer Outlets 
Name Mgrs. 

CLEVELAND - Peter Storer 
has been named general sales man- 
ager of W JW -TV, here, outlet of 
que Storer Broadcasting Company. 
Frank Barron will serve as local 

sales manager and Bill Kelley as 

New York sales manager. 
Lewis P. Johnson', of the tuner 

Midwest sales office. has txewne 
sales manager for WK.'''. new 

Storer station in the Philadelphia - 

Wihnington, Del., market. Glenn 

Lau will be local sales manager 
inager for WPFH, being replaced the 

New York sales office by Robert 

Buchanan. 
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Famous on the local scene... 

yet known throughout the nation. 

Plymouth Rock ... just another rock on the New England shore ... until the Pilgrims touched it 
Then it became a national monument. 

Broadcast stations, too, lie unknown as "rocks," or achieve national recognition- depending 
upon how they are "touched" -and by whom. Storer stations are known to have the "touch." 

A Storer station is a local station. 

30 
e7.S 

STOKER 
WSPD-TV 

_l9vd.. .. 
BROAOCASTÏáG COMPANY 

WJW-TV WJBK-TV WAGA-TV WPFH-TV 
D.Iro i, Mi.h. A,Ianin, Ga. Del. 

wSPO wJw wJBK WAGA 
1ded.,,Oh.de- ;d. ..w,M:N. AlWnlo,G.. 

WIB6 ' WWVA 
Ph:todelPFo. Po. Wheolin9, W. V.. 

NIA, YORK-62S Madnon Avenue, New Yo.k 22. Ptose 1-7940 

.rtJ' 
-s= 

± 

, 
...' 

. ri, i A R S O CT S KAGOr110 N.Mfi.yon Avenue,CKeov. t. g 1 9R 

1 , R -, 
. 

` A f, 
L 

a 
s y0 __ i 

SAN FIG NCICO-111 Suttee Snot, Sun Ttenr.co SOW 1.11099 

- 

... ... 
. 

` _kMt< 
« ..,,.r' , 

. f. . , ,, -74- .rZ' y 
e 

. 7 ti d. r 
`e ' 4A11...4. ' . n 

' , 
Sr... "_ } c 

. - J. . * u to. -...s 
. A. : 

s 

:.+a - 

WGBS 
Flu. 

www.americanradiohistory.com

www.americanradiohistory.com


10 TV PROGRAMMING THE BILLBOARD AUGUST 12, 1957 

N0.1 IN RATINGS N0.1 IN RENEWALS! 

RENEWED IN 72 MARKETS BY FALSTAFF - FOR 52 MORE WEEKS! Falstaff, Americas 
4th largest brewing company, is proving up ... with STATE TROOPER. Terrific sales success for 52 weeks, 

now Falstaff wants 52 more! So does 3 -state sponsor Schmidt & Sons, Brewers. So do dozens of 
other regional and local STATE TROOPER sponsors. It sells! 

NO. 1 NATIONALLY, AND "TOP 10" IN 120 ARB REPORTS! Check all the rating services ... 
ARB, \'ideodex, Pulse ... they all rate this MCA TV thriller right up at the top. STATE TROOPER 

is the No. 1 adventure hit - highest rated! - in St. Louis 40.7, Milwaukee 20.4, Pueblo 56.9, 
Chicago 19.9, Boston 23.3, Cleveland 20.9, Davenport -Rock Island 29.6, San Antonio 32.3, 
Santa Barbara 26.3, Columbia -Jefferson City 90.1, Jackson 38.3, Peoria 38.0, Chico 57.3, Birmingham 
34.2, Minneapolis -St. Paul 17.2, Philadelphia 18.7, Atlanta 22.7, Montgomery 37.0, 
Phoenix 2S.1, Jacksonville 41.3. 
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LUST ADDED: 

39 MORE 

ALL -MEW 

ADVENTURES 

...78 HALF-HOURS 

NOW 

AVAILABLE! 

starring ROD CAMERON 

17, rill your market, sell your market with STATE TROOPER 

/OS' 
pFTf6 
tt* 

AS \\ 
.> f >láìïsoìt 

. ,,. ... ,0d7lCPLL. 

the 

N;;. 1 Lìistrit,u-tvr !,/ !'t' Fil:, I',, n,:,,c 

l_ 1. 1 !'!.<u.ì 9,7500 

;ii;i pr;ìu'ipal iítie !t i ' }'!' C' 

FILM SYNDICATION 
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$35,000,000 IN '58 

Barter to Make Up 20% of 
Spot TV, Says Forecaster 

NEW l ORK- Twenty per cent 
of all spot television time bought 
in 1958 by national advertisers o 

lined up tint tclefilnt barter 
deals involving annual net cash ex- 

penditures totaling over $35 :000,- 
000 predicts Dick Rosenblatt of 
Time \Itrchartls, Inc., the leading 
time -for -filet swappruv. 

Rosenblatt's crystal -balling Is 

already being borne of in the 
ranks of top national and regional 
video spot clients compiled 'by 
Television Bureau of Advertising, 
a check -up by 'the Billboard 
morals. 

Latest TvB findings for the sec- 
ond q{uarter of 195: show total 
rupcndihtres of $118,870,000. of 
whieb an important slice is in 
barter or semi- barter dealings. In 
12th ranking. for example, is Inter 
national Lates with a gross (but 

Th e kw advent s o f ad e 

CHARLIE CHAN 
Brand -new half -hour TV series! 
Excitement- thrills and chills 
of Hollywood and exotic 
European locations captured on 
film. Veteran character actor, 
J. Carrot Naish. makes Charlie 
Chan live and breathe. James 
Hong is the Number One Son. 
Beloved by millions, who've 
paid out their dollars to match 
their cleverness with Earl Derr 
Biggers most famous detective! 
Wire or phone collect today to 
reserve yogi market before 
some other quick -thinking 
advertiser snaps it up. 

la 

H4rr10114a Aanar bInt arvC +oavt son o. woos for pinar 
a, raan.na I 

Television Programs of Americo. Inc. 
4es Madbow Ave N. Y. n PLas t -2100 

not net) spending of $1,380,000 
for the quarter, primarily in a bar- 
ter deal with C &C Television's fea- 
tures. Other bartering clients like 
Sterling Dnig, Charles Anteil, 
Corn Products, Helaine Seeger and 
Bymart- Tintair are now making a 
strong bid on the TvB list, with 
gross spending totaling over 
$4,500,018). 

Major Deals 
Major barter deals, meantime, 

keep rolling along in an ever - 
swelling tide. Guild Filets Is re- 
ported closing two deals, each In- 
volving net cash spending of more 
than $500.000 and many of Guild's 
top film series. One is with a pair- 
ing of Clamorene. Ire., and cos - 
metic -making Nestle- l.r \lur slut 

Product Sen-ken agency. The other 
is a deal wtili Bon Ami that was 
handled directly, and not than the 
Ruthrauff & Ryan agency. 'And, 
the Exquisite Form deal for bar- 
tered time with NTA telcfilms 
cooked up by the Grey Agency is 
now said to have. reached the 50 
per cent level in terms of its spot 
targets of over $4,000,000 in gross 
time. 

In the near future, telefilm indus- 
try sources expect to see a number 
of new entries-in the lists of barter- 
ing clients, notably such firms as 
Wanner Foundations, Burlington 
Mills, B.V.D. Underwear and 
Peter Pan Bras, phis a number of 
small cosmetic firmt and appliance 
makers. 

HOT MOVIES 

Films for TV Arouse 
Racial Issue Question 

NEW YORK -The racial nrrv- or s VA s npcoiii ing Shirley Temple 
trimness surrounding such current foursome of "holiday specials" in 
films as "Island in the Sim" is which Shirley dances with the late 
causing new Jim Crow hurdles in Bojangles Robinson. Such films 
TV. are either all- Negro, or portray the 

United Artists is now offering Negro in a semant role. 
stations south of the Mason -Di.., 
border permission to drop two I. 
fires out of existing UA pack.+ . -if the stations deem them lit 
to stir off racial hassles. 

Two filma involved are "c., 
Man, Col," a Dane (lark starter 
about the Harlem Globetrotters, 
and Mort Briskiu's The Jackie 
Robinson Story." Actually. neither 

'Trooper' Regional 
Sold to Paper Co. 

I:W YORK - MCA -TV last 
«err k sold "State Trooper" to the 
Fort Howard Paper Company for 
a limited regional did- Milwap- 
key, Madison, Creen Bay and \Vau- 

feature contains any racial dyne- nati-all in \l'iscunsin. 
mite, UA execs point out, and *err- The urnperty recently has been 
tainly no miscegenation as does 
"Island." Both have played theat- 
rical circuits in the South without 
incident. 

But the cm-rent tinderbox stage 
of black -white feelings at questions 
of segregation is causing some lo- 
cal.Irvel TV execs in the Deep 
South to .talk a tightrope -and to 
lake no chances. Rather than air a 
film in which syjtitrs and Negroes 
arc seen on any kind of an equal, 
compatahle basis, some outlets 
south of Washington apparently 
would rather duck the issue. liA 
brass learned in recent personal 
contacts with statine men. 

The situation isu't likely to upset 
telecasting plans for such other 
films as Metro's "Cabin in the Sky" 

renewed in 72 markets by Falstaff 
Brewing and in six markets by 
Seinuidt it; Sons Brewers. 

SG 'H'wd Serial,' 
'Casey' on Upbeat 

NEW YORK - Screen Gems 
last week contiiutel its sales up- 
beat with "Casey Jones" and its 
"Hollyw nod Serial Parade." "Casey" 
is now in 45 markets. the latest 
being WCN -TV, Chicago; KCNC- 
TV, Amarillo, Tex., and KOAT -TV, 
Albuquerque, N. M. 

"Serial Parade," now In 52 mar- 
kets, has been bought by WItZ- 
TV. Boston, and the Storer stations 
in Cleveland and Philadelphia. 

'SEEING DOUBLE 

Sponsors 
2- Outlet 

NEV \' Yt)IiK -There Is a grow. 
ing 4. 11 among advertisers toward 
double exposure in the top markets 
of the country, industry solo' ns say, 
with the two-station pattern be- 
coming more popular than tele- 
casting a program twice on the 
same station. 

Many spmuuus are asking sta- 
tions to line alp seraind outlets in 
a given market. hr at least three 
instances this slimmer, a station 

ADDED ACC' TS 

Col. Stores, 
Habitant to 
CBS Film 

NEW l()IiK -- CBS -TV Film 
Sales last week came up with two 
important regional clients, Habi- 
tant Scrips. and Colonial Stores 
for "Gray Ghost," The web also 
placed another property into syn- 
dication, "Oar Miss Brooks, of 
which there are 130 episodes. 
"Brooks" has already been sold 
here and in Detroit, Philadelphia, 
Los Angeles and Cleveland. 

Habitant. a new syndicated cli- 
ent, thn, Charles F. Hutchinson 
bought "Cray Ghost" for the entire 
New England area, the exact num- 
ber of markets not determined. The 
show debuts October 16 at 10:30- 
11 p.m_ on \VBz-Tv. Boston, and 
starts on other Nrw England sta- 
tions that saur week. 

The Colonial Store bur of the 
sane prgtcrty is for Virginia. 
North Cambria, South Carolirr,+, 
Georgia and Alabama, and at top 
prices. 

The five -city "Brooks" buy rep 
resents 28.78 per cent of the total 
sets in the United States. The se- 
ries, which goes off CBS -TV day- 
time this September, is available 
in two firmus: An edited version 
for Class C and B tinte which al- 
lows for four minutes and thirty 
seconds of Ls sercials, and an 
edited version for Class A tinte 
which allows for three is ' tes 
and thirty seconds of commercials. 
The former version will. of course, 
be used for multiple runs and com- 
mands the multiple run CBS-TV 
Film Sales discount. The pprpperty 
can also .be used in a coin motion 
of multiple day time rims and an per cent over last wear, arc 
evening slot. to Ed Stem, its head. 

Turn to 
Exposure 

here has bought a property, 
to discover that willing spoui 
want the double exposure. 
first station has had to negotiate 
deal and allow the second staIiâ 
to schedule the series earlier i 

the week -and in a better tin 
period. 

The coming season will see ri 

increase in New York and !s 
Angeles use of this device, swl 
firm footholds gained in almo. 
every four- station market, WABI 
TV here, for example, cartfil 
double exposures this past sea' 
on "Passport to Danger, "CorI3 
Archer." Dangerous Assigmn 
and "Hawkeye,' with the 
of shows expected to it 
seven this fall. 

Usually Half -Ilnur 
Past and present dr 

been confined to half -h 
but many execs believe 
are due this year, such 
station buys, 15- minute 
m' to films and exp 
multi- market use of lb 
Some advertisers, like 
Mills with "Lone Ran 
Sterling Drug with `I- 
have used networks for 
exposure. 

Other advertisers pion 
device include Rheingold. 
the very earliest experimenters we 

"Douglas Fairbanks Present 
Faultless Starch with "O. H 
Playhouse," Continental Oil 

Q- 

rently with "Whirlybirds." Ha 
with "My Little \ largir* 

now "limber Command" 
creem, August \Vaguer B 
.,al Seaboard Dregs. 

Ziv Vidfilm Show 
Score in Britain, 
Sell to Germany 

NEW YORK -Two Ziv vidfllita 
shows are scoring in the United 
Kingdom. "Highway Patrol" hat 
been bought by AT\' for the Vol 
straight sear, and "Cisco Kid, by 
Assenuated Redifftukm fur the seer 
mid year in Birmingham. 

Also, a highly sutu essful trial 
nun of "Favorite Stories" on the 
Cerneau National TV network 
suited in the purchase of the 
series by the Northwest Dents 
Rnndfuitk in Hamburg. Ziv Iii 
national has increased* its sal 

ACADEMY 
THEATRE 
ONE OF THE 5 t1FANTABULOUStt WEEK -END 

nadáta 
In rims 

Ma mid* 
rrnMirrNra{ 

S great films are presented every weekcu d 

on WBAL.TV. Besides Academy Theatre 
there is 20th Century Theatre at 11,15 pat, 
and Million Dollar Movie from 1:00 to 
1:30 pat, both on Saturdays and Sunday 

6:00 to 

7:30 p.m. 
SATURDAYS 

FEATURE FILMS ON CHANNEL 11 

A great and enthusiastic audience watches 
these shows eagerly to see wonderful films 
like "Laura ", "Snakepit ", "How Green 
Was My Valley ". Each and every one is 

an outstanding spot for your commercials. 

WBAL-TV CHANNriL 11 BALTIMORIt 
Nationally Rprr.aantad by EDWARD PETRY a. CO. INC. 

44A 
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NO. 1 PULSE JUNE 

NO. 1 ARB JUNE 

NO. 1 VIDEODEX JUNE 

DR. 
HUDSON'S 

SECRET 
JOURNAL 

HIGHEST RATED 
FILM DRAMA IN THE U. S. 

WITH A 21.1 
NATIONAL AVERAGE 

"Realistic and dignified portrayal ... 
an outstanding contribution to the 
public interest and welfare." 

American. Medical Association 

"These human interest tales hate an 
uncommonly high degree of credibil- 
ity." Variety (recent issue) 

"Can't recommend the show or John 
Howard's cooperation too highly." 

Wilson & Co. (!9- market sponsor) 

RENEWED by Wilson & Co. in 29 markets 
RENEWED by Bowman Biscuit Co. in 

17 markets . . RENEWED by Carolina 
Power & Light in 4 markets ... RENEWED 
by Sunshine Biscuits, General Electric, 
Drewrys Ale & Beer, Sears Roebuck, 
Meister Brau, Kraft Foods. Sun Drug Co., 
General Tire & Rubber Co. and scores 
more! 

"TOP 5" EVERYWHERE! 

Ratina Rank 

BOSTON 27.1 1 

MILWAUKEE 25.5 1 

BIRMINGHAM 36.4 1 

CHICAGO 17.0 2 
KNOXVILLE 27.4 2 
SAN FRANCISCO 20.6 
CINCINNATI 23.8 1 

DALLAS 23.6 1 

OMAHA 34.1 2 
GRAND RAPIDS 30.1 1 

OKLAHOMA CITY 29.2 2 
LITTLE ROCK 37.0 2 

SAN ANTONIO 25.2 4 

78 HALF -HOURS NOW AVAILABLE! 

Be "No. 1" in Your Market with 

mca tv 
Film Syndication 

598 Madison Arenue 
New York !!, N.Y. 

PLaza 9 -7500 
and principal cities everywhere 
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TORONTO OKAY 

TPA Plans to Extend 
Film Work in Canada 

HOLLYWOOD -- Canadian 
production has proven itself both 

practical and of good quality dur- 
ing the east year, and 7-PA plans 

tu continue filming at least one 

series a year in Toronto. Loon 
Fromkess, v: p. and executive pro- 
ducer of the company, said last 
week. 

According to Fromkess, "Hawk- 
etc., Last of the - Mohicans," shot 
there last season. and 'Tugboat 
Annie," currently in production, 
are easier to produce in Toronto 
titan they would be in Hollywood 
because of locations and unspoiled 
scenery available in Canada. 

Producer, director, writer and 
stars of the programs are all Amer- 
ican. but supporting casts and 
crews are Canadian. - 

The actual filming is done by 
a Canadian corporation, Normandie 
Productions, a joint venture of the 
CBC and TPA. Audio Films Stu- 
dio. containing two stages, the 
only in existence in Toronto. is 
used for indoor production. The 
studio. strangely enough. is ras nrd 

by an Amrlican pluducer, Ales 
Gottlieb, who recently helots the 
"Cale Storm Show. 

Films are processed by labs in 

Toronto, with rushes available for 
viewing the next clay. Weather 
generally has not proved a deter. 
rent to production, alum shooting 
has been done in snowstorms on 
occasions when the script called for 
blizzard conditions. 

Altho labor and talent costs are 
lower in Canada than in the United 
States, the ultimate cost is about 
the same, since key personnel are 
imported from the U. S.. and pro- 
duction is slower. the average half 
hour taking five days to shoot is 
Canada as against three here. . 

There are three definite advan- 
tages, however, which ultimately 
result in reduction in ioni: (a) Fi- 
nancing by the CBC., Ih) place- 
ment of the shcnv on the Canadian 
network and qualifieation tinder 
the quota system for Great Britain. 
and (c) freedom from residual pay- 
ment on subsequent runs of the 
see ins, 

ISG SERIES 

Viewers to 
Get 'Shock' 
Treatment N I Olt K -- 'l he program. 

ming plans made for "Shock" by 
KRON. V, San Francisco. the 
initial purchaser of the first Screen 
Gems-Universal package of 52 fea- 
tures. indicate the manner in which 
many other stations will use the 
group. KRON expects to program 
the features Thursday 10:30-12 
midnight under the title "Niglot- 

group maintains a consist- 
ent horror Hoene and has a large 
number of "Frankensteins" "Mum - 
nays" and "Draculus" in addition 
to in "Frozen Ghost." "Mad Ghoul." 
"Mad Doctor. "Spider Woman 
and a She Wolf." 

Screen Gems feels this group r,t 

gimmick pictures will provide a 

strong audience attraction that 
goes beyond individual star 
more nr less. cancel then, I.i 
out The intention is to throw , 

head promotion behind the pack- 
age. The distributor piso has an- 
other package of 52 pictures with 
the same theme that will be made 
available to stations once this 
group is played out It is also 
cohuidering packaging another 
group of 52 comedy films to star 
such talent as W. C. Fields and 
(blast amid Costello. 

BARTER and TRADE -OUT Tally 350G Singces 
First of the Year 

There is a difference 
.4 Stdr -,nrnt by TELEVISION CLEARING 11OCSE, INC. 

157 West 57th street 
New York 19. N. Y. 

Those h, been much Nell, on ad..,i.r.ng circle. end .'.ng coronet 

sole. p..s.mrari.es icon earn., end Berrr m.rchnt.. 

The industry has beer cn.umd no the lost month, he rum, h.tvey 
e nd prrrjudic. ,loon to rh bartering of t.lvi.in n° end rho down- 
grading 1 the cord root.. 

Nwh, he. ,M. rd rnal., DEFINITION I rho nor 
m,ws.d ward. We. therefor., es cents/hints to rh '.gram. 1 131 

Television Station. find , ,.i.ttery, Ono, w r mvl.d in loom 01 

ban.,, to cler the e:.. 

Th era hire typos. of Barrer: 
11 The exchange bets eels station and a film company *hereby 

the stntlon purchase* large amount* of film product and pay. tar 
tine product In time. This time le then retold at a variety of die- 
counta depending on the sales department or the appointed eel** 
repre.ntativei of the film company. There le e possibility that 
despite the controversy over thug transaction, the film company i. 
performing distinct and necessary service for the station and 
that the station. by mulling the film to its sponsors. gets back to 
Lard rate. 

121 The Job ghee to a company by a Mallon M secure for Its 
PROGRAM DEPARTMENT. not Sales Department. many element.. 
of production and promotion. e.g.. long, quantlinw of premdmm. 
for Its current local clients on the Ir w that they can be mer- 
chahtred: furniture. props. and physical elements of production to 
enhance the looks and quality of local live program; priers and glveawaye for their participation shows. contest Wens, promotion 
Ideas and program Ideas: LIVE. EASY -TO- PRODUCE FORMATS 
COMPLETE WITH THE PHYSICAL AIDS TO PRODUCE THEM: 
and the function of a merchandising department located in prin- 
cipal market which la generally inacceulble to the station. For the. 
eervlcee to the elation it is Ined,usble to use the term "Barter" riote the station dolt not swap Ume. instead It recognizes the fact that the needs expressed above mint be paid for and does en in the trndltional fashion of radio and television station. since the birth 
ter the Industry on a LIMITED TRADE -OUT of a minor portion of 
Its time, extending' the flight to offer such a trade -out to manu- 
facturers or firme with the merchandising company ae an Agent, 

This trade -out time is quickly recaptured by the Increased stoma 
Of the local programs and u .nd WAS ALWAYS an iinvtuable Id 
to the local soles deportment of the station. THIS TRADE -OUT IS 
DONE WITHIN THE EXISTING CARD RATE OF THE STATION! 

The latter i. whoi Television Clearing Hou. dors for th poesy... 
e l 130 T.Ivi.ion 11015.111. 

In conclusion, w do not believe that all barn, it good, but en the 
other hand we most firmly rnointain, ea ffi,:,, Nh right of any progra° 
d eportment to ,chop,os the vola, f its local programs se Nhoo it con bet., 
s.11 ,rt lacet dvenisert 

L. J. Dahlman, President 

let 1, be noted that wh.thr barrer or trade -our It invivd, th 
pretet.on I .gns: end .morion cales rprsntolivs list in th 
fact that th berterd or crodedout spot. are PRE- IMpTial/. 

11ULL11VDOD -- income 
(:rose -Krause from television in 
menials since the first of the sr 
now tops $3150.000, with 70 sow', 
having been produced thus far. 

Some of the sponsors for whom 
commercials have been filmed are 
Pacific Cas be Electric, Serta Mat- 
tress Conhpany, Tesco Chemicals. 

-Chase Federal Savings as Loan.' 
Bank of America. 1. wiser Foods and 
Robert Burns Cigars. 

A C -K commercial also took first 
prize for regional advertisers in 
awards made by the Advertising 
Association of the %Pest. 

TPA Adds to 

Foreign Sales 
NE1V YORK- 'Irlesisanh Plo- 

grans of America Ives sold-"Mys- 
tery la My Business." Ors entitling 
of the Ellers' Queen series, to all 
notes of the United Kingdom. 
Previous TPA sales to Britain in- 
clude "Lassie." "Susie," °Pury," 
"Lone Ranger," "i lnwke%e," "Cont 
of Monte Cristo," "Charlie Chau" 
and "Ramer." 

TPA also racked np four Latin - 
Amerir,.un sales last neck. "Stage 7" 
to Banca Snlsadonh in San Salva- 
dor and Cor onion Publicitaria in 
Venernurla, Fury" to VVAPA- PV 
iu P roto Rico and "Mollie Cristo' 
re-sold to Gen, i. I Electric in 
Puerto hito, 

Foreign Sales 
At ABC Film 

YORK -AB(: Film Syn- 
dication rat -Led tip eight foreign 
sales last week in the Philippines, 
( :uatenula, Venezuela and Puerto 
Rico. Corona Brewing bought 
"Code 3" and "Serena, in Span- 
ish, for Puerto Rico. with the Lee 
Optic -al Company pisechasing die 
dubbed "Three Musketeers" 

"Sheen..." "Coale 3" and "Racket 
Stpead" were bought by DLAC- 
TV. Manila. in Caracas, Viceroy 
cigarettes bought "Passport to 
1)iisget " the saune series geing to 
Ford Mut» f,rr l'ROL -TV, Cuat- 
etnala- 

MCA Activity 
Jams Studio 

.l 1V(X)O A.7V tin - 
pretedentcl 'IA' film activity has 
j td Republic Studios to such 
an extent that for the first time. 
two of the company's series will 
be lensed away from the San Fer- 
nando Valley lot. 

The syndicated "State Trooper" 
and new "dickey Spillane" shows 
are being moved to Paramomit Sun- 
set Studios. opened to tekfilin pro. 
ductjnn about a sear ago, in Holly- 
, oral. 

Film 

lully- 
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BIG SHOWS 

Film Specs' 
Production 
At $3 Mil 

11OLI.Y1V000- -flnttd " 
riar shows and spectaculars 
account for approximately 113 
lion of production this scrim[¡ 
first year during ss'hich the 
shows are being mass-recorde 
celluloid. Only two specs to': 
filmed tous far were "Chris 
Carol" and one by Bing C 
two-sears ago. (A pair of feat 
"Richard ill" and "The M 
BOX.' hud their premieres ou 
last season.) 

This year there'll be fisc 
Atnuz- Lucille Ball estravaga 
crating $250,000 apiece: from' 
to 16 Shirley Temple- "Fairy T 
produced by Screen Gems 
Henry Jaffe, and possibl 
as three 90-minute 
ducel by elle Hal St 
Como combine. 

The latter ihwolse the ni 
bilious proiest of all. The 
the specs, "The Pied Piper, 
Noted in color for 
Myers' Chesterfield, has a 

of 5.500,000. 
Music and lyrics are by 

and Iry Taylor, based 
('.ries s Peer' Gynt snit 
in meter, with Va 
Claude Rajas. Kay Sta 
son and Jim Backus cas 
roles. 

An unusual aspect of the 
that it is being produced 
independently and, tho it 
telecast (possibly twice) no 
it was sold to Chesterfield 
of nrtwnrk Amulets. Sub 
the pic w ill be released theatrics 

One reason for the new fut 
in filming specs is obsinnsly 
anrcess of such progsauhs 
"Peter Pan" and "(antic 
nhich coal(' probably have 
rerun any manila, of tintes 
they been on film. 

iE\V YORK-The Trans -T 

TV Corporation has sohl its en 
Encyclopedia Britannica library 
KiNG -7V. Seattle. and KGW- 
Portland. Ore., potting the fil 
a total of 52 new markets this 
Both stations are prepping 
into which to place groups 
700 -odd properties. 

NOW in the East it's... MOVIELAB 
for 

COLOR CORPORATION 

1órnn limm IASrIWI COlOI 

Negnne Pr.,hve Procrs:ml 

SuNed trr s.penenced COLOt 

letM,t,Mi 

oso I00tCIROW una TOSCO 

coa 

MOVIELAB BUILDING, Sig W. 54th ST, NOW YONG IB- N. n 

JUDSON 103 10 
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Over 40% of WPIX's 
Sked in Half -Hr. Films 

NEW YORK -With four first - 

run properties recently signed and 
Avith others being examined for 
possible tilt slotting, New York's 
indie WPIX will give over the big- 
gest single segment of its weekly 
schedule -more than 40 per cent - 
to the showcasing of half -hour tele- 
films as sponsor vehicles or spot 
carriers. 

The quartet of new shows - 
"Grey Ghost," "Decoy," "Toma- 
hawk" and "Casey Jones" -will be 
backed by such continuing first-run 
syndicated shows is "Code 3," 
"Whirlybirds" and "Highway Pa- 
trol," as well as sich rerun telefilins 
as Four Star anthologies. Abbott 
and Costello. "Amos 'n Andy" and 
"City Detective." 

The filin total for the station will 
be further swelled by the weekly 
NTA "Premiere Performance" -net- 
work series, the "Popeye" evening 
ship, now due to be stretched to a 
seven -day affair, and the four Shir- 

Governor TV Gets 
Distrib Rights to 
Hickman Series 

NEW YORK- Governor Tele- 
vision Attractions has acquired dis- 
tribution rights to "On the Coal 
Line With Herman Hickman," 13- 
week, 15- minute football forecast 
series packaged by Derel Produc- 
ing Associates. Ten station sales 
have been made during the lust 
week of selling. 

Derel is prepping "Crime Club," 
a new half -hour series based on 
the Doubleday mystery novels. 

KLING HAS IT NOW! 

'/2 HOURS OF BOXING 
fact Drees. famous ABC 
Sportscaster at Ringside 

FULL HOURS OF 

WRESTLING 
Bath Men and Women's 
Boras 

Y2 HOURS OF 

COUNTRY MUSIC 
Tennessee Ere -- Homer 
end Jethro -Pee Woo King 
Tox Williams end other 
great stars 

Ais' HOURS OF MUSICAL 

ENTERTAINMENT 
All Girl Orchestra -ono of 
the country's finest 

POWERFUL DRAMATIC 

VIGNETTES 

I14PROGRAMS ON FILM READY 

FOR IMMEDIATE DELIVERY AND ITS 
ALL AVAILABLE AT KLING AS LOW AS 

ONE DOLLAR A MINUTE f 
Right now -Write NOW - 

Wire or t611 collect. Seeley 8 -4181 

KLING 
/WA PP.000CTIONS 
iota W. Woshinylos Boulevard 

Chicago .Ys 01 so% 01e11oN 

ley Temple "Specials " from NTA. 
The balance of the schedule is 
filled with Madison Square Carden 
events. newscasts and other live 
features. 

- 

Strong Bid 
The heavy filin scheduling on 

WPIX is expected by station offi- 
cials to be a strong bid for national 
TV spot business and to snag some 
75 per cent of station revenue from 
this area. And, with the emphasis 
shifted away from sports, it s also 
expected to serve notice on the 
New York Giants, currently flirting 
with a shift to L. A. and pay -as- 
you- look TV, that the station can 
operate successfully in New York 
without the entrepreneurs of 
Coogan's Bluff - if their bluff 
is called. 

WBKB Sells 
Half of 'V.I.P.' 

CHICAGO -WBKB sold half of 
Norman Ross' "V.I.P.," interview 
show featuring class celebs, to Tat- 
man Federal Savings & Loan 
Association. 

\1`lrat makes the show significant 
is its Sunday night spotting di- 
rectly on the heels of the ' Mike 
W'alface Interview," taken off the 
ABC net, thus extending a local 
variation on a network theme thin 
an additional 30 minutes. Previous 
guests have included architect 
Frank Lloyd Wright, author Ben 
Hecht and pianist -conductor Ru- 
dolph Ganz. When the new spon- 
sor bowed last night (11), guest 
was Mrs. Robert R. McCormick, 
widow of The Chicago Tribune 
publisher. 

Interview tone employed by Ross 
is a gentle one, avoiding the \Val- 
lace needle technique. 

15 

Laura Entertains 'Talent Co -Op' With Soft Lights 
2 Nights a Week 

Pian 
al 

TPA MILWAUKEE-Want a mid- 
night date with a pretty bachelor 
girl in her apartment, complete 
with soft lights and intimate atmos- 
phere? 

This is what Milwaukee's WITT- 
TV is presenting free to viewers 
every Sunday and Monday at 
11:30 p.m. A new five -minute live 
series, titled "With Love, Laura," 
features a witching hour chat with 
"Laura," a cute local mystery gal 
who will "visit" with viewers in a 
setting that is supposedly her apart- 
ment. WITI is using the capsule 
show to wrap up its evening TV 
fare, and it's out pitching it to local 
sponsors. 

A similar stunt was tried a 
couple of seasons back by New 
York's WRCA -TV, featuring model 
Nancy Berg. 

NEW YORK -Talent will win 
three ways, via salary, own show 
profits and participation in world- 
wide operation profits. in Televi- 
sion Programs of America's new 
plan to attract big -name roduc- 
lion and acting personnel. TPA 
hopes to sign stars for vidfilm 
series via this "creative talent co- 
operative" which lessens the tax 
bite by means of stock interest and 
long -term profit sharing. 

TPA prexy Milton A. Gordon, 
who just bought out partner 
Edward Small for about K1,2.50, 
(100, is alloting a healthy part of 
Small's stock for this purpose. the 
first time talent has ever been 
offered part of over -all company 
Profits. 

Latest Bell System control units 
speed accurate network switching 

MINK . 

New Bell System control unit permits network 

twitches to be set up and double-checked in advance. 

Network switches can be set up in 
advance and double -checked, thanks 
to new Bell System control units. 

Ten or 15 minutes before actual 
switching time, buttons representing 
incoming and outgoing circuits are 
punched on the control panel. Then, 
at the appointed split second, one 
master button is pushed and all 
switches are performed at once. 

The first new operating center 
utilizing the control unit began oper- 

BELL TELEPHONE SYSTEM 

ation in Chicago during the summer 
of 1956, followed by similar instal- 
lations in Los Angeles and New York. 
In the near future, operating centers 
will be added in Des Moines, Dallas 
and Washington, D. C: 

This development, which makes 
switching faster and more accurate, 
Is another example of how the Bell 

System is constantly finding new and 
better ways to serve the broadcasting 
industry. 

Providing intercity channels for network radio and television throughout Ihn nation 

www.americanradiohistory.com
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PULSE FILM RATINGS 
for May 

For complete Information on programs. tannic audience ere or commie, 
please consult Thc Pulse, Mc.. 15 W. tech St, New York, N. Y. 

The Pulse Audience Composition Studies 

Syndicated film 
MAY RATINGS 

Asa. err Shots A Dbtrib. RI. 
1. Sheriff of Cochise (NTA)....14.1 
2. Cisco Kid (Ziv) 13.5 
3. Annie Oakley (CBS) 13.0 
4. Death Valley Days 

(U. S. Borax) 129 
5. Frontier Doctor (Hollywood) 11.6 
6. Sky King (Nabisco) 11.5 
7. Wild Bill Hickok (Kellogg) 11.3 
8. Steve Donovan, Western 

Slarshal (NBC) 11.1 
9. Buffalo Bill Jr. (CBS) 9.5 
9. Frontier (NBC) 9.5 

AMONG MEN 
Mee ter 

Ia Monte. 
Rook diary Dbulb, tuned is 
L Death Valley I).' . 

(U. S. Borax) 
2. Sheriff of Cochise (% I A) 
3. Frontier (NBC) 
4. Stories of the Century 

(Hollywood) 
5. Frontier Doctor (Hollywood) 
6. Hopalong Cassidy, 4 Hour 

(NBC) 
7. Ciao Kid (Ziv) 
7. C.ene Autry. 4 Hour (CBS) 
7. Range Rider (CBS) 

10. Wild Bill Hickok (Kellogg) 

Western Shows 
AMONG WOMEN 

N nuns M 
IM Homes 

Tuned la Ralik Show a DKab. 
1. Stories of the Century 

( Hollywood) 83 
2. Frontier (NBC) 81 
3. Death Valley Days 

(U. S. Boras) 79 
4. Frontier Doctor (Hollywood) 78 
5. Sheriff of Cochise (NIA) 62 
8. Annie Oakley (CBS) 
7. Gene Autry, 1 hour (CBS). - 

8. Croc Autry. 4 Hour (CBS) 54 
9. Hopalong Cassidy. 4 Hour 

(NBC) 53 
10. Hopp:rdons Cassidy, 1 Hour 

(NBC, 47 

AMONG CHILDREN 
tn. Pre 

141 Homes 
Trued In 

90 
90 
88 
87 
86 

57 
58 

tit 

N."nk Shaw A Desert. 
74 kettle Oakley (CBS) 

1. Buffalo Bill Jr. (CBS) 
71! 3. Kit Canon (SICA) 
70 4. Sky King (Nabisco) 

5. Cisco Kid (Zio) 
61: 6. Cowboy GMMen (Flamingo). 
59 7. Hopalong Cassidy, 1 (lour 
59 (NBC) 
59 7. Steve Donovan. Wrslcrn 
57 Marstal (NBC) 

9. Cale Autry. 1 (lour (CBS) 
10. Haadooi Cassidy !4 Hoar 

(. 1C) _ 

as 

84 

84 
83 

2 

Syndicated Film Misc. Shows 
MAY RATINGS AMONG WOMEN 

5,r Nores Per 
Rank Sam i DIM A- Not ;to Homey 

I. Pope)'( (.1sxx . Artists) .. 1 _ 1 

2. Rusetna v (:looney (MCA) 11.81 
3. Irone Tunes icuild. Assoc 

Artists) 10.6 
4. Patti Page (Sema Gens) 8.81 
5. Kingdom of the Srs (Guild) 7.6i 
6. Victory at Sea (NBC) 7.1: 
7. Confidential File (Guild) 8 7 
8. Championship Bowling 

(ScbwinmRr) 6.31 
9. Little Rascals (Interstate) 6.0. 

10. Bowling Time (Sterling) 3.9 

AMONG MEN 
Men Per 

141 /Lome. 
M& Shod a Plata. luoed I. 

1. Championship Bowling 
(Svhwimm ) 83 

2. Confidential File (Guild). 112 

3. Victory at Sea (NBC) 77 
4. Bowling Time (Sterling) 73 
5. Rosemary Clooney (MCA) 71 
6. Patti Page Screen Gems) 701 
7. Kingdom of the Sea (Guild) 87 
8. Florian ZaBacb (Guild) 51 
9. Liberace (Guild) il 
9. Popeye (Assoc. Artlrts) 

Ka. SM.. nistti. loom/ le 
1. C. .,1I. 1...,1 1 de 1Ciuld l. . . 91 
2. l'.,11 I .I 1. r,rn Oculist.. 88 
3. Rosemary Ch1.1,.cy (SiCA(.. 85 
4. L.iberace ((uild) 81 
5. Victory at Sra (N 89 
8. F7crrian ZaBach ,r;.&1) 64 
B. Kingdom of flu- Sea (Guild) 84 
8. (:hamplonsllfp Bowling 

( Schwimmur) 62 
9. Bowling Time (Sterling) 81 

10. Poprye (Assoc. Artists! 29 

AMONG CHILDREN 
Ab, 144 

10 Homes 
Ka. Now MUD'. leerá I. 

1. 1 ..,,n. y 7 .nu (Cudd, 
.A..,1, krl..t.l 9S 

2. l'np.". k.sa. Artists) 94 
.3. lattl, H.I..als (Interstate) 91 
4. Cotafnl. nllal -File (Carlin) 19 
5. R...,....l.ln (looney IMF' {1 58 

on M ten S..1 II ,I.Ii(I). 17 
7. l.i(.,.1,. 1(:uii( 13 
8. V,. to, ..t sr., \H('1 12 
9. t)1.,,.pinn.hap Bossing 

l'.11111111111TH .. 11 

9. P.,rll l.,4, S...1, Ii, Il 

STATION SIGNALS 
WSVA -TV. Harrisonburg. Va.,' 

unveiled an unique visual prawn - 
tatfon to the press demonstratin 
the stations exclusive coverage of 
the Shenandoah Valley area and 
adjacent regions. A standard U. S. 
Army relief map. five feet by five 
feet, equipped with towers and 
pilot lamps for stations in Wash- 
ington. Roanoke. %eta:loud and 

- Harrisonburg, sous employed in the 
demonstration. 

Mike Schaffer, promotion direr 
for of \VDBJT\'. Roanoke. 
eus resigned to take over the pro- 
motion and publicity duties of 
\\'AVY -TV. Portsmouth, Va. . . . 

Carl T. Koester, treasurer and con- 
troller, The Register dr Tribune 
Company (KRNT -FM and WNAX), 
has been elected president of the 
Iowa Control of the Controllers in- 
stitute of America.. , . Robert E. 
Newaham has been named assistant 
sales manager of KYW -T\'. Cleve- 
land. succeeding Joseph P. Dóugh 
erry, who moves to Westinghouse's 
Baltimore TV station, WJZ -TV, as 
sales manager. 

Walton C. Dunbarc, oports di- 
rector of \\'BET -T', Brockton, 
Mass., is mot iug to the new station 
in Jacksonville. Fla.. \VFCA -TV, 
in the same capacity. Another 
staffer signed on for WFCA -TV is 
Aubrey Gene McIntosh, TV an- 
nouncer with \VJHP -TV. Hq will 
fill an announcer and weatherman 
spot.... Fred R. Fritz Kleibac1cer, 
former productions chief of \VSM- 
'IV. Nashville. and producer- direc- 
tor of ABC -TV's "Grand Ole Opry," 
has joined WIIC, Pittsburgh, an- 
other new station. J. Robert Hol- 
land has also been signed for 
\1/1IC. He was formerly news direc- 
tor for WCAU -TV, Philadelphia. 

WTRI -TV, Troy. Schenectady, 
Albany, N. Y., has purchased 
Screen Ceins 'Hollywood Serial 
Parade," a package of 31 cliff 
hangers. \VTR( -TV plans a live 
wrap- around for the films in an 
hour -long strip between 5 and 
6:30 p.m.... General Petroleum 
Dealers and Distributors of the 
Yakima Valley and Ellensburgh. 
Wash., hava joined to sponsor a 

PULSE LOCAL RATINGS FOR JUNE 
THE TELEVISION INDUSTRY'S MOST COMPLETE INDEX OF TOP LOCAL TV PROGRAMS 

JACKSON, MISS. 
2 IV STATIONS- 37.300 TV HONES 

Population- 163.000 1131st In U 1.1 
Bann' Income -1217.096,000 

1144101 
Retail Sole.- 1166x00,000 1142d) 
Food Sales- 134,725.000 11491h) 
Snag Styes -55,418,000 11341h) 
Automotive-543,6013,000 ( 1 15th t 

Above figures Include laliow,ng counties: 
Hinds. 

TOP NETWORK SHOWS 
1. lacer Go,. 5111 V. P. ..3x1 
L I. Cal SeerO, WITV, N. ..373 
3. S44,000 Challenge, WJTV. SO. ,.353 
3. Wyatt tarp. NITV, a. 133 
5. West Point. NITV. 
6. Maliamalre. WJTV, W. 34.3 
6. 564,000 Question. WJTV, T. 14.5 
I. Gunamoke. WJTV. S. 34.) 
9 Rare. Ate.. WJTV, M ----- 32.3 
9. December Bride. W1TV. M. .,32.3 
9. Playhouse 90, WJTV, 1h .... 32.3 
9. Climes! WJTV. Th. 32.3 

TOP MULTI-WEEKLY SHOWS 
1. \Ilrkr. \Inue (lira, 5111 \, 

203 
3. CB, .re._fd.ud.. N))5. 

1L2 
3. VAS, Spurts, Nrelhet .6 p m I, 

NITS', M: P. 17,4 
4. Lamer Taiga. N1.01. 51 t. -..111 
5. Leak Rama. WLaI. 

M. W., V. 15.0 
6. Ores Autry. WLBT, 31. -F. 13.7 
7. Mr , wean. (6 p.m.). WIRT 

M :F. 13.4 
t. SPnm, Mier. (6:13), WIRT. 

M. F. 1).2 
9. Ten-Gallon Theater. WJTV, 

M.F. 110 
10. Spats. Wralber, Na l. 110 pm.) 

WI BT. 11 .W. F 

TOP FEATURE FILMS 
Once -Weekly 

I. Female.. Prdurmawr, N 1 1. 
9.10:41.12:0 mid. 111.41 

L Matto Feature. 51161. 
.. U.S 

3. Nmime I rehire, 51101, 
9,-4:911-!:a 14.1 

4. Sowllme, 51115, 

5. Fbaalor Themes, NI IF. 
%..II:H -12:0 mid. ... . 6.9 

Multi -Weekly 
I. Two-Ca/km Theater, NSIV. 

M; F.á:45 -5;41 I: 
1. Vartkhl Ihearer. NIIl. 

1: F.111.4'. 12.0 min. I3 

TOP SYNDICATED FILMS 
1. R4h.ay rand 170.1, 5111), 

Sa.4:34 b 1 

1 9We beeper IMCAI, 
T :7:.10 'I I 

3- Mao ('all. V 17.01. 55111, 
S0.7.311 11 

l M) 1 ask Slate t tOfrkien. 
NIJT. 16.41:311 .. 173 

9. Women Cleve) 111154 
NJTV. 1.4Á0 101 

5. Mardi al CWM 15,1S1. 
WIRT. w.-951 . ... .161 

7 I spy (Cate% WITS 
M.4:00 253 

t Badge 714 INBCL w I N l 

F: 7:tO .. 23.0 
1- nr. Hudson's Seas Journal 

/MCA). WLBT. So.e.ta 24.5 
10. Suprrm.. IFIuningo 55115 

Th 6:.10 . .23.3 
10. Science Flnfaa Theurer ILn I, 

Wrrv, W. -6:J0 23.3 
12. Heart of UM City IMCAI. 

WJTV, T 4,30 . .. 22.0 
1). Studio 37 INCA). WIRT. 

111.100 
14 O. Henry Playhouse Kira. 

Kn0101, WIRT. T.7:00 l'.3 
14 Ramat of the Junk (IPA¡ 

w1T'v, S. -11:00 mark 17.3 
16 Buffalo Bdi Jr. (CBSL 

WERT. 5.10:13 ..la 16.0 
to Looney Tunes ¡Guild A MPI. 

WIRT. M., W. P. -4:13 - 13 

LOUISVILLE 
2 TV STATIONS -195,)00 1V NOMES 
Pooala,on- 675.500 ¡28th In U. S.) 
Buying Income -11,117330,000 

I3M) 
Mtatl Sales-$7130,222,000 130101 
Food Sales- 1171,641,000 130101 
Drug Saks -530,701,000 126th) 

Above figures include following count ts: 
Clark and Floyd, Ind., Jefferson, Ky. 

TOP NETWORK SHOWS 
L C..mokr, N HAS. 5. 44.3 
1- D1ee.ber Brlde, WHAI, M. 40.8 
3. 1 Love 1.ur1. N HAB, M. 3" 4. Jerry LAIs, WAVE 0. ]1.a 
5, Perry Coma W'AVt, S. 33.6 
6. 564.000 Queuwn. WHAS, T- 17.3 
6. W,all Earp. WAVE. Su 171 
I. Playhouse 90. WIIAS. Th 17.3 
9. I've Ga a Secret. WHAS. u .6.3 

10. Naito (me, WHAS M. 14.3 

TOP MUITiWEEKLY SHOWS 
I. rw., Mlle. 110:391 p.m.,, 

NH49, M..6. Ig.1 
L Io4Ys Mews ,6:14 p.m.., 

NrtAS, M: F. 17.6 
3. sgxlnlls Misc. 410:45 P.O.). 

NHAS, M.-F. 17.3 
4. Nona Talk. N1165, M: F. 16.1 
5. Mickey Na.,. (:lab, N.(Va, 
M :r. ....... 

13.7 
6. l'BS News. WHAS. M.-F. 13.7 
6. Neal. Mia. 110:30 P4a). 

WAVE. M,-P. 13.7 
0. My Lahr Marak. WHAS. 

M :P. 13.1 
0. Mos,nlme. WHAS. M F. 12.4 

10. Stu From W11AS. M:F.. 12.0 

TOP FEATURE FiLMS 
Once -Weakly 

Mtlery ides 511115, 
9.41:1412 mea. 14.3 L Cobo, lemma, NH45, 
9..:01-5:60 13.3 

3. lalurda5 I broyer. 55 55 1, 
3:11:0 -12 mid. 7.1 

Multi- Weekly 
I. Moskelme. NH55, 

SI: 1. 11:00.12 mid. 
1. Simi, al 514áa,, 511 \F, 

41.1. I1: 1! -1:30 
). Smelt Theater, N 151.. 

M..1.11:4512 mid. 103 

TOP SYNDICATED FILMS 
1. NlsO -a, Patrol 11, .F4 55. ': s:.M 37.3 
1. Roseman ('lover. tar O. 

NH45. 5:9:.0 383 
3. Coach gad Dr. 1'.1C., NH Oc. 

10. -11:.M .31.1 
4. Sale I f P 11, Si SSE. IS ..; 0 113 
5. O. Heat, Playhouse 1Grmm 

Bravi. N 4S F. 16.-:51 363 
5. sole 7 (TPAI, WAY& 5..- 0310 363 
7. Stale Trooper (MCA). WHAS, 

1..9,10 23.7 
t Stadia 37 MCA), WHAS, 

T. -x:00 ....... 241 

1L/' 

H1 

9 S.prrrn eflamuyo). WHAS. 
sa.q.an 23.3 

10. GrFat Gflderslreas INK". 
wave. 5.--sto 22.1 

11. (Sky Kim lNabhrol. WAVE, 
Su.-SAO 21.3 

11 Rolar Dsrby (NTAL WAVE. 
P.9:41 20.2 

13. Dumb Volley Days (ll. S. 
Botask WAVE, T:9:30 V19-3 

14. Meo at Amapola 17iv1, 
WHAS. Tb.10:00 17.0 

IS. Cowan David Grief Ilitradk 
WHAS. 1..10:00 173 

IA Seldlen of Fonuna IMCAk 
W H AS, S.-0:30 . -. 16.0 

17. tWBd 8111 Hirkob 1KellOpk 
WHAS. 1-3:00 160 

10. Ciao Kid al.. V. S\ F. 
15 3 

13. Buffalo MR 1 11, 15 15 1. 
5.-4-10 13.3 

10. Trams IMbntl, N 55 F. 
Su.-10:10 14.3 

21. My Link Margie tOefkias), 
w'lI SS, M-F.4 15 ...... 11 1 

MIAMI 
4 TV STATIONS- 217,800.TV HONES 
Population -- 743,700 112510 in U. 5.1 
Buying Income - 3),306,015.000 

122d1 
Retail Salas -51.133.071.000 120th) 
Food Sales -5234,589,000 1 19th ) 

Drug Sees- 139.813,000 119m1 
Automotive-1230,577.000 119101 

Above figures Include following counties: 
Dade. 

TOP NETWORK SNOWS 
I. leery Leo, 51(01. 5. ...41.6 
2. Plarboau 90. SSTS), Ih. 41.2 
3. filma: WTVJ. Tb. 40.2 
3. Vve Gol 0eere( N 11 J. N. 40.1 
5. Gammohe. WTVI, S. .393 
5. 1 Love Lacy. WTVI. M. .. .. N! 
7. Millionaire. WTV), u V.4 
S. Arthur a..l; err,, u I. I v. 4.7 
9, Mr . 5 , ^ 1 1 , I\ I\1 1 142 
9. Per.,... l'. t: 1\ I r 4 2 

TOP MULTI -WEEKLY SHOWS 
I. CBS Seer -1 dward.. (51)1. 

.21.6 
L Popeye Playhouse. N r 5 1. 

N. -F. 111 
3. VAS, Weather 16:441. N(A r 

.. 16.3 
kk R t. ReoeaOnMs ¡6:151, N11). 

14 . -F. . . . . . . . . . .1 4 . 0 
3. lack M All Sporta, Weather 

16 :51) WTVJ, M.-Y. 14.1 
6. Movls 7.WCKT, M.-P. 14.7 
1. News, Weathef (11:00). w1V1. 

M. -P. 14.d 
I. Morning Nara. News, Weather, 

W1561, 61..F. 13 1 

9. Cagala Kantarao, WTV). 
M.F. .., 12.6 

10. Guldioo Light, 147 V), M F. , 124 

TOP FEATURE FIEMS 

Once -Weekly 
1. Teo &Clock Feature, 55151. 

Ses -10 :10.12 . . . . . 7 1 ( . 5 5 

1 Premiere Preforms.. 16T'I. 
S.:1 :441-1:'u 17.4 

3. Saturday Mond. Wotan, 
N TS'J. 5.4 :00.9:51 

. 

.a. ...16-6 
4. Unwary Flatboat, , WCKT, 

5.41304:51 ... ... ........113 
I. Moderar, NCKT. 

3-- 11,41 -I1 mea. I 4.1 
Multi- Weekly 

I. Monk 7. N(oT, M. -F 
5404:34 14.7 

L Iowa star Feature. ISIS). 
SI.-S.I1:)0.12 mid. . .14.9 

3. Wedem Senate. 0111. 
S1. -F. -4:01.!:41 1.1 

TOP SYNDICATED FILMS 
1. Code Three (SEC, 5515 1, 

UA 
1 Stare Troaerr IMCS,. 55T5"3. 

3. O. Hnn P4,booe afros. 
Krasrl. N 151. 51.6:3I ..... .31.4 

4. NbktJblyd. .C119,, .TV), 
TÁ-11:51 10.7 

S. si.db 57 ,SIt 5., 55(k1, 
7.4.1311 24.4 

6- Highway Patty) 17.. ,. 55 15 1, 
T.-10.10 .. ..24. 

6. Foamier NEC. t1 WTV1. 
S.-10:10 24. 

I Rootlet poctor 1(I.d 1% I. 

MTVI, F.-10:30 . .. .. 
9. Buffalo Bill Jr. IC85,. , 

}VT V l, S..9100 am. . 

I0. Men ot Annapolis 11n1. S51VI. 
Tr9:30 ................ ...... ::.4 

11. Wh411hada 1C851, WTVI. 
5.10:10 o.m _.... 211. 

it Papere Wgyboux tAAPI. 
WTVI. 

13. 15ky LUIS INallsco), WTVI. 
S.-IO:00 am. , 

1k Superman IFas(gol. WTVI 
W.4:30 

13. Ime. Sanctum (N8C), WTV 
M.10:W 

16. ¡Wild BIB Hickok (Kellap), 
W11/1. W.6:30 

16. MAIM-TM (Screen Gem), ' 

WCKT, T1.7:00 11.f 

a/ 

26 -NCrk series of ".1. lie Sdcnl 
Service" over KIMA =1' \', Yaki17L1 
Wash.... A special series of foul 
programs aimed at helping thou- 
sands of Hoosier drivers pass then 
newly imposed driver's test, will be 
presented by WISH-TV, Indianap- 
olis.... WSVA. V, Harrisonburg. 
Va., recently premiered a new 
Virginia travel film featuring the 
historic Shenandoah Valley area. 
The film, titled "Virginia Woncter- 
land," was made by Tantamount 
Pictures and is now available from 
the Virginia Conservation Com- 
mission. 

French Buy U. S. Pix; 
One Dubbed, Some Not 

NEW YORK -Radio Diffusion 
Francois has bought the Guild 
Films musical package ( Liberace, 
Florian ZaBach, Frankie Laine) for 
French network telecasting this 
fall, without dubbing. Currently 
being dubbed for France, how- 
ever, is Guild's "Kingdom of the 
Sea." 

tiolls airing eartnor and 
De V i n n y Sets strips for kids, for integration ' 

Stich $MOWS. 

Up Own Willie The new fion will open 
1ork offices shorty, but fs 

Wonderful Co. rcntly hcadgnartering at 2'30 
¡robe Street, NorthEirld, 111. 

CHIC'GO - Robert C. De- 
Vinny, who resigned recently as Roizman to Head Afidwest sales manager of Guild 
Films, has set tip his oun film dis- 
tribution company under the name 
of Willie Wonderful Productions, NEW YORK -Morrie Roizman, 
Inc. First properties to go into currently supervisor of short sub- 
sale will be a series of 195 short Jects at NTA, will become director 
films, running four to five minutes of the editorial departme.t of 
each, of a kiddie puppet series Transfilm. Inc., effective ivegevt 
titled "Willie Wonderful." 19. He will assist arec 1.p. 11 alter 

The filou ¡care originally pro- 19. Ho nlll in the exec vplueut and 

dace(( by comic Eddie Bracken, production 0f telefilm and thcat 

whose voice Is used over the hand cal properthes. 
puppets. DeVinny bought out all While at NTA, Roinnan pro- 
rights to the films from Bracken. duced the pilot of the George 
The story line concerns a little Jessel show, now being pitched as 

boy's adventures with a cirrus. a fall series. Earlier, he was silper 
DeVinny is placing, the filtra on vising editor ou free -lance basis 

the market now, for September 1 for the "Mr. Lincoln scuts ward 

delivery, and is aiming them at sta. on "Omnibus." 1_ 

www.americanradiohistory.com

www.americanradiohistory.com


AUGUST 12, 1957 THE BILLBOARD TV PROGRAM RATINGS 17 
TM. weekly cheer covers the latest Pu1se ratings In key local markets. It Includes network. local live 

and locally originated film shows. By pointing out leading programs, the chart provides ready guide to outstanding spot adjacencies In each market, 
7 

Market statistics shown are derived from Sales Management's current "Survey of Buying Power," 
end cover only each market's metropolitan arras, ., defined by government specifications. Altho they 

thus cannot Include complete TV Coverage or trading areas, they do provide comparetly awhile, for the 
chief population centers of TV stations. 

The symbol t Is for film series booked one national emit basis. The symbol "u" Indicates a UHP 
outlet. The symbol "A" points out programs originating In an overlap market, yet securing ratings of 
3.(t or better in the market under study. For complete program and audience Information and &Wylie, 
consult The Puh, Inc., 15 W. cab St., New fork. 

OKLAHOMA CITY 
3 TV STATIONS- 119,100 TV HOMES 
Population- 394,000 155th In U. S.) 
Buying Income -5662,111.000 

154th, 
Retail Saks -5506.348,000 5381 
Food Sales -5101,389,000 (58th) 
Oro, Sale.- $18,321,000 146íh1 
Automotive -5106.755.000 50th) 

Above ).starers include following counties: 

TOP NETWORK SHOWS 
I. Father Knows Best, KVIT\', 1- 40.4 
2. F:d Sulllvas, KWTV, Su. 37.3 
J. Private Secretary. KWTV, T....,14.1 
4. 544,000 Quesllon, KWTV, T....33.5 
5. Perry Como, WKV, S. 32.3 
6. Jerry Lewis. WKY, S. 12 1 

7. What's My Line? KWTV, Su 32.0 
0. Gunsmoke, KWTV. S. 29.7 
9. I Love Lucy, KWTV, M. 29.0 

10. Grm,cho Mars, WKY, Th. 28.3 

TOP MULTI- WEEKLY SHOWS 
t. News 110 p.m.,, 9)hI, 51F 13.2 
2. News le Yo,.), WKS'. M.-F. - , 21.4 
e. Weather. Sports 110 :15 p,m.), 

F- 21.4 
4. Walher. Mix. (IS p.m.). 

KWTV. M..F. 21.1 
5. Welber, Mise. (6:15 p.m.), 

WKS', M, -F. 20.9 
6. News, Scoreboard. KWTV. 
M :F. 20.2 

7. NBC News, WKY, M.-F. 17.3 
0. Helen O'Connel, WKY, M.-F. 15.1 
9. News (12:00 Noon), WKY, 

k1.-F. 14.0 
10. Weather (12:15 p.m.). WKV, 

M. -F. 13.1 

TOP FEATURE FILMS 

Once -Weekly 
1. Sunday \Ile Show, NKY, 

Su. 6:30.10:00 17.2 
1. Million 9 Mok, KWTV, 

So.-1:00.2,30 ... 14.2 
3. 91,s1eoi Pla.euure, KW I V -, 

9.- 11:31.12 mid. 103 
4, ...stern Trans, KN I \ 

9- 3)15.5:00 9.9 
4. Serurdoy N11e S09 , WKY, 

9.-11:00-12 mid. 9.0 
Multi -Weekly 

1. Silllloa S 91,1e. KWTV, 
91.-F., su.- 11:60 -12 mid. 11.3 

1. Giant KIM M.tlnee, WKY, 
111: F: 5:00.6:00 10.2 

3. Malkin, Oklahoma, KGEO, 
M.F.. Su. 9:30.11 :00 11.6 

4. Vint Snow. W Kl, F.- 
3,3e -5 :00 6.1 
Family 

e3 

TOP SYNDICATED FILMS 
I. Hghwy Patrol 1Ier, KNTV, 

Th.J:311 32.0 

2. Whirlybirds (CBS). KWTV, 
1. -11:30 31.9 

1. 3Desih Valley Days (U. S. 
Borer,. WICK, 01.40 :30 263 

4. Stale Trooper 1V(CA). WKV, 
F.-4:00 27.9 

5. Frontier (NBC, WKY, 
P: 9 :30 24.4 

6. Science Fiction Theater air). 
WKY. W..9;00 210 

7, Sheol( of Cnchíse (NTA), 
WWI', F. -7:00 23.5 

8. Or ('hrishan (Zlv), KWTV. 
Th. -9:30 23.4 

H. Dr. Hudson's Secret Journal 
)MCA(. KWTV. F ;9:00 22.9 

10. Men of Annapolis (Zit), WKY, 
T.-8:30 20.3 

IL O. Henry Playhouse (Gross - 
Kresnel. WKY, W:9 :J0 17.5 

12. Annie Oakley (CBS). KSYTV, 
Th. -6:08 141 

12. Studio 57 (MCA), WKY. 
s 10:3o (4.$ 

14. ( apts. David Grief (Guild). 
KWTV, F :7:00 14.2 

15. Code Three (ABC), WKY, 
Su. -3:)0 13.9 

16. Superman (Flamingo), KWTV, 
F..6:00 13.7 

PHOENIX. ARIZ. 
4 TV STATIONS -131,900 TV HOMES 
Population- 505,000 (46th in U. S.) 
Buying Income -5705,500,000 (52d) 
Retail Sales -5525,547,000 (51st( 
Food Seim -$) (9,604.000 150íh1 
Drug Sales- 5104,208,000 140th) 
Automotive -$19,707,000 (52dI 

Above ligures Include following counties: 
hearkens. 

TOP NETWORK SHOWS 
I . Perry Como. KS: 5 K. . . . . .1 1 6 

2. Whale My Line? K001. Se. 29.7 
3. Red Berber, Mire., KVAR, 
4. Boxing, Misc., KSAR, F. 21.2 
S. Ed Sullivan, K001., Se. 263 
6. 164.000 Challenge, KOOL. M. 26.2 
7, Lawrence Welk. KTVK. S. 26.0 
8. Boxing, Mise., KTVE, W. 247 
8. Studio One Summer Theater. 

KOOL, M. "4 7 

10. Gunsmnke, KOOI. ti '2.9 

TOP MULTI-WEEKLY SHOWS 
1. Mickey Blouse Lio k7 \ h. 

16.7 
2. An Llekletter, K001.. 51.4. .. -(4.0 
3. Our Mho Brooks. KOOL, 

M:F. 11 0 

4. Final Edition, Washer, Sports 
110 :30). KOOL, 01: P. 12.0 

5. 111 Wollaee, KPHO. 91:9 12.7 

6. Queen for a Day. KVAR, M.F 12.6 
7. Headlines (10 p.m.,. KPHO) 

8. Tennessee Emit. KVAR. hr: F 12.0 
9. M the World Toms. K001. 

M.F. ItI 
10. 0)g Payoff, KOOL, M. -F 11.7 

10. Movielime, Mho.. KPI1O. M..F 11.7 

TOP FEATURE FILMS 

Once -Weekly 
1. Stardust Theater, KPHO, 

T..7 :00 -8:30 16.4 
2. Best of M-G -M. KPHO. 

Tb.-7,00-9:04) 15.0 
3. Movie S1a.teepteet. KPIIO. 

M -7:004:20 14.9 
4. NrA Feature. SPHO, 

Su.-10,15-12 mid. 13.1 
3. 20th Ceotery -Fos )baler, 

KPHO, N :7:10 -0:30. 13.2 

Multi -Weekly 
I. Morletime, KPHO, 

M..F.10:30.12 mid. 11.9 
1 Mlllloa S Movie. KOOL, 

M. -F.- 10:15.12 mid. 103 
3. Aftermoe Moslrthee, KPHO, 

M. -F., Sa.2:00 -1:0 02 
4. Ladles' Matinee. K001, 

8.1 
S. Academy nearer. KS (R, 

91.-F.-10:45-12 geld. 6.6 

TOP SYNDICATED FILMS 
I. Sheriff of Cochl.e ) 0 l Ai, 

KOOL, T.OWS ... 21.5 

2. New Orleans Polite Department 
INIA). KOOL, Th.-10:011 20.2 

3. I S.reb for Adralnre 
(sen.n). 1.001.5.1 :30 193 

4. Stale Trooper (MCA). KOOL. 
M.9:00 11.7 

S. Balte 714 (NOCI. KSAR. 
W :9:00 ILS 

6. Star Performance (Offici45, 
KPHO, Th.-9:30 18 2 

6. Highway Palled (Ziv), KPHO. 
T.. F. -9:30 18.2 

8. Code Three (ABC). KOOL. 
5.9:00 17.7 

9. Dr. Hudson's Secret Journal 
(MCA), KVAR, Su.-9:00 17.5 

10. 1 Led Three Lives (Ziv), 
KVAR. M.9:00 15.9 

W. Men of Annapolis (Ziv), K001., 
E.-9130 15.9 

12. Dr. Christian (Zio), KVAR, 
M. -9:00 13.8 

13. Studio 57 (MCA), KOOL. 
Th.-8:00 IS 2 

la. I SPY (Guild). KOOL. M.-10,00 14.9 
IS. Captain David Grief (Guild), 

K001, Su..9:W 14.7 
16. Top Plays of '57 (Screen Gems), 

KPHO. W. -8:30 14.5 
16. Annie 04510) ICIS1. KOOL, 

Su. -6:30 ... 14 3 

PITTSBURGH 
4 TV STATIONS- 432,400 TV HOMES 
Population- 2,292,900 (Bth in U. Si 
Buying Income -$3,969,271,000 

19th) 
Retail Soles- $2,537,520,000 (8th) 
Food Sales -5664.343.000 )8th) 
Drug Sales- $76,905,000 (9th) 
Automotive- $456,532.000 (5191 

Above figures include following counties: 
Allegheny, Beaver, Washington and 
SVestmoreiand. 

TOP NETWORK SHOWS 
1. Perry Como. 1(0S5. 55.0: 

WJAC 1.7. S. 977 
2. Jerry Lewis, KDKA 54.5; 

WJAC 0.9, S. 55.4 
3. 364.000 ()wales. KDKA 49.7; 

MSTS, 4.2, T. 53.9 
4. Sieve Allen, KOKA 48.4; 

WJAC 5.3. Su. 53.7 
4. Wert Point, KDKA 49.5: 

WSTV, 4.2, F. 53.7 
6. Alcoa Hour, KOLA 50.0; 

WJAC 2.7. Su. 52.7 
7. Loretta Young, KDKA 50.2; 

WJAC, 2 2, Su. 52.4 
I Dr(Onet, KDKA 49.7; 

WJAC 2.2, Th. 51.9 
9 Groueho Mare. KOLA 49.5; 

WJAC 2.3. Th. 51.8 
10. Marriage. KDKA 49.5; 

WJAC 0.7, S. 40 2 

TOP MULTI -WEEKLY SHOWS 
1. New. Tnnlehl 111 p.m.,. 

KDKA. M, -F ...36.2 
2. New. al Noon. KOKA SI.E. ..24.6 
3. Goldin' Light. KDKA M.- E....23.3 
4. Key Dee Kanoohs, KDKA, 

ht. -F. 23.1 
5. Saheb for Tomorrow, KDKA, 

23.0 
6. Big Adventure. KDKA, 

M: F. 22.9 
7. Gateway Studio. KDKA, 

21.6 
S. Queen tot Day. KDKA 19.5; 

WJAC 0.7, M..F. 20.2 
Strike It Rich. Misc., KDKA 
15.2; WSTV 1.3, M. -F. 16.5 
Secret Storm. KDKA. 511..F. 15.9 10. 

TOP FEATURE FILMS 

Once -Weekly 
I. Star Diamond 7he4ler, KISS b, 

30.0 

2. Siamger 7heWer, lollh 5, 
F.. 11:15.12 geld. 23.6 

3. Weekend Welkin, 1 5 ( 0 , 0 

S..2 :66.3: w 3.4 

4. Weekend Newer , 99505, 
Su.- 4:00 -5:(I ...... 3.1 

S. Willard Thealrr, WSIS, 
1.- 11:13 -12 mid. 2.1 

5. Armchair Theater, 11.11C, 
S..1530'12 geld- 2.1 

Multi -Weekly 
I. BIg Adenlure, KDKA. 

61: F. -5 :00.7:00 219 
2. Gateway Studio. KDKA, 

M..Th.. 11:15.12 geld, 21.6 
3. Slt Movie, NORA, 

91..F..11,00-2130 14.1 
t. Tr48Wle Theater, WSTV, 

W.. Th.. Su..l las -12 .Id. 2.6 
9. Aracbalr Theurer. WENS, 

T., F.. S.. 9:00.10:00 1.7 

TOP SYNDICATED FILMS 
I. I Spy IGulld,. F11h t, 

F.9,00 40.2 
2. Highway Patrol 1Z1s), 

KDKA, 19, -9:00 453 
J. Sludlo 57 (MCA), KDKA. 

T: f:00 45.4 
4. Mao Called 56 (Z1v1. KDKA. 

T..10:10 .......... 41.9 
S. Slate Trooper (MCA), KDRA. 

Su.10130 413 
6. I Starch for Adventure 

(Regnen), KOKA. M:9.30 40.2 
7. Sheriff of Cochise (NTA), 

KDKA, M:8:00 39.3 
S. Dr. Christian (Ziv). KDKA. 

51.9:00 . .. 189 
9. Combat Sergeant (NTA), 

KDKA, Su.-7:00 37,5 

SEATTLE -TACOMA 
4 TV STATIONS- 311.600 HOMES 

Population- 777.800 (24th in U. S.) 
Buy1 ing 

19th) 
Income -$1,628,460,000 

Retail Sales -51,071.272.000 12281 
Food Sales -0219,877,000 (224) 
Drug Sales -$32,967,000 124th, 
Automotive-5165,873.000 1271 h 1 

Above figures include following mantles: 
King. 

TOP NETWORK SHOWS 
I. Warner Brothers. KING. T. 35.3 
2. Wyuu Faro, KH'G. T. 33.4 
3. Perry Como, K091O. S. .. ... 32.1 
4. Disneyland, KING. W. ..... 31.0 
S. E. Sullivan. KTNT, Su. 261 
6. Top Tunes and Nev. Talent, 

KING, M. '60 
6. Boring, KING, W. '60 
B. Broken Arrow, KINO. T. 25.4 
9. Lawrence Welk. KING, S. 24.3 

10. Grouchy, Mats, li(SI)), Th 24.1 

TOP MULTI -WEEKLY SHOWS 
I. Early Edition 16 p.m.l, KOMO, 

M..F. 19.0 
1. Mickey Mouse Club. KING. 

51.-E. 11.0 
3. All Star Movie, Misc., 1(TN E, 

M: F. 12.5 
4. Stanley Roreso0, KING, 0,1: F, - 12.2 
4. World, Harwood (10130 p.m.). 

KING. M..F 12.2 
6. Cartoon Festival, KING. M.-F. ,11.5 
7. KING'S Performance, KING, 

M. -F 11.3 
8. NBC News. Mite., KOMO, 

M: F. 10.9 
9. Deadline, KOMO, M. -T0,. 10.6 

(o. Wund Wanda, KING. NI -F 10.2 

TOP FEATURE FILMS 

Once- Weekly 
I. Andy Hardy Thratrr. 5196, 

S.-9,30.11,00 .. 

1 Armchair Theater. him.. 
Se.4:00.5 :30 

3. Premiere Performance, h 1 NE. 
s.- le:wr mid. 
Maler Studio Pre..., KOMI). 
S.-10,00-11,30 

S. MIdday Murinee. hiN(;. 
S.J:00 -4:b .. ....... ..... 

15.6 

14.6 

13.1 

11.7 

10.3 

Multi -Weekly 
1. All Star Moyle, KIST, 

91-1.-9:30.12 mid. .... 12.9 
2. Correla Time. 1(031(1, 

M., T., So.9 ;30.10,3n 11.0 

3. KING'S Performance. SING, 
M.-Su.-10:45-12 mid. 11.0 

4. Queen, 91,1e. KING. 
M: F: 10:00 -11:00 a.m. 5.7 

5. Movletime 13. KT, SS, 

911.4.-10:15-12 mid. 4.9 

TOP SYNDICATED FILMS 
I. Hlehwae ',Ina /I,.. 0,11910, 

Th.-7:M .. . 

2. Silent Service iNn1,. 1..7:30. 2426.0 1 

3. Lire of Rik, (Nor,, kING 
00 7 :30 .. 21.9 

4. Sheriff or Coeds, 1 \ 1 \ 
KIN( ;, SI: 7 :00 .....21.7 

S. 19111d Bal Hickok 1Kellooll, 
KING. Th. -:00 -. .. ....211.7 

6. (Death Valle) Days (U. S. 

Borax). KOMO, Th. -0:00 20.3 

7, Whirlybirds (CBS). KING. 
Th. -1:30 19.3 

I. Studio 57 1510 5, Fist, 
17.9 

9, Badge 714 (450'. SIN(,. 
Su. -9:30 (7.4 

Io. tool 01 th, Muhrsas 
KING. M..6:W ... 16.9 

11. Supermen (Flamingo,. KING. 
T.-6:00 16.8 

12. Annie Oakley (CBS,. E)'.(., 
F.ú:00 .. .. .. I66 

13. Walerfronl (MCA), KTNT. 
F.9:00 16.2 

13. Code Three (ABC), KING. 
Su: 10:00 16.2 

15. Man Behind the Badge (NCA) 
KTNT. M.9:00 14.7 

16. Kingdom of the So (Guild), 
KOs10, \S .0 10 14.6 

TAMPA -ST. PETERSBURG 
3 TV STATIONS -161,000 TV HOMES 
Population- 552,800 139th in U. 5.) 
Buying income -$785,996.000 148th) 
Retail Salas- 5601,146,000 (36th) 
Food Sales -$139,031,000 144th) 
Drug Solos- $23.756,000 (33d) 
Automotive-5138122.000 134th) 

AMve ligures include following counties. 
Hillsborough. Pinellas. 

TOP NETWORK SHOWS 
I. I Lore Lucy, WTVT, NI. 341 
2. (64,000 Chalenge, WTVT, Su, , 31.5 
3. Girnsmoke, WTVT, 9 31.4 
4. $64.000 Question, WTVT, T. ,.,303 
5. Red Skelton, WTVT, T. 29.5 
6. Alfred Hitchcock, WTVT, Su 29.2 
6. G.E. Theater, WTVT, Su. 29.2 
6. Playhouse 90. WTVT. Th. 29.2 
9. Ed Sullivan. WTVT. Su. 29.1 

10. Godfrey's Talent Scouts, WTVT, 
Su. ., ... 28.9 

TOP MULTI-WEEKLY SHOWS 
Newsroom 16 p.m.). W 1ST, 
00.4' 18.5 

2. CBS News, WTVT, Mel' 18.4 
3. Weather, Sports 16 :30 p.m.), 

WONT, 91.-F. 17.3 
4. Sports- Flelshmae 16:45 p.m.). 

WTVT, M. -F. IS s 
S. NIIe Desk News (10:30 p.m.), 

WFLA, M: F. 14,3 
6. Sports. Misc. (10:45 

WFLA. M.-F. 14.1 
7. Tic Tac Dough, WFLA, M.-F 11.7 
8. Garry Moore. WTVT, M.-F. -13.6 
8. Tennessee Ernie, WFLA, M.-F..13.6 

10 Captain Kangaroo, WTVT, 
51. -F. 13.3 

TOP FEATURE FILMS - 

Once -Weekly 
I. Sword40 \1aIi0ce, WFLA, 

S.- 1230.5:00 16.6 
2. Best of Hollywood, WTVT, 

S.-11:00-12 old, 93 
3. Malone Sunday Movie, WSUN, 

Su.-910.11,00 9.1 - 
4. Premiere Performance. WSUN, 

Th.- 10:30 -12 mid. 9.6 
4. Bouts and Saddles, WFLA, 

Su:12:30.1 :30 00 - 
Multi -Weekly 

I. sitste Thaler. WELA, 
91-1,12:00-11:30 16.4 

2. Premiere Tboter, WEER, 
S. -Su: 10:30.12 mid. 19.3 - - 

3. Staunte show. WTVT, 
SI: F.-d:00 -5:311 9,3 : . 

4. Circle 8 Ranch. WFLA, 
M.F: s:no -ó:0o ea 

S. Early Bird Theater, WSUN, 
91.-11.. F.. 5.40,30.12 geld. 7.2 - 

TOP SYNDICATED FILMS - 

Crusader ISICA), WTVT, 
á.9:3o 29.2 , 

2. D. Hudson's Secret Journal 
_ 

191C4), WTVT, T:9 :30 26,0 
3. Slate Trooper )MCA), WTVT, 

M.-10:00 25.7 
4. Highway Patrol IZlrl, WFLA, 

Th: 10:00 23.9 
5. Slr. Distrkl Attorney (ZIO), 

WTVT, T.-10:00 ,...21.3 
6. Badge 114 (NBC), WOOS. 

F.9:70 19.7 
7. Crosscurrent (Official), WTVT. 

M.-10:30 19.5, 
g. Soldiers of Fortune (MCA), 

WTVT, Su -10:00 18.7 
9. Manin Kane (Zlv), WTVT, 

SV,.10:00 18.4 
10. Annie 036107 (CBS). WFLA, 

Su .5:30 17.9 
I1. Famous Fights (Wink), WSUN 

W; 9:45 17,7 

12. Overseas Adventure (01550M), 
WTVT, T.-10:30 170 

12. Count of Monte Cristo (TPA), 
WFLA, W..10:00 17.0 

14. Stage 7 (TPA). WSUN, T.- 9:30 16,7 

15. Whirlybirds (CBS). WTVT, 
F,.10:00 16.5 

IS. Superman (Flamingo), WSUN, 
Th. -6:30 16.5 

117. ,Sky King (Nabisco), WELA, 
S.-6:130 16.0 

SHORT SCANNINGS 
Sig Islickelsol, CBS vice- presi- 

dent in charge of news and public 
affairs, was an honored guest at the 
Air Force Association's annual con - 
vention in Washington last Friday. 
Mickelson received the A.F.A. 
Award for CBS -TV's 28 -part "Air 
Power" documentary series. . 

Cole Porter has been signed to 
write the music and lyrics for 
"Aladdin," the 90- minute musical 

GUY OR DOIT WANTED 
Hotshot typist, stenographer, 0010000 
Person, right -hand man or worm. In 
dingy, frantic public relations office. 
Tremendous possibility for genius who 
should have seen* background In TV. 
low alerting salary $75, but steady in- 
creases UP to 5125 In or,0 year to the 
right person. Write 

Box 114, The Billboard 
1564 Broadway New York 06, N. Y. 

to be shown on CBS February 21. 
As previously announced S. J. 

Perelman will write the book. 
Because of illness ill his family, 

Bill Weldon, of Blair -TV, is taking 
an indefinite leave of absence. 
Jack Dcnninger will take over dur- 
ing his leave.... Everett Sloane 
has been signed as the star of the 
new National Telefilm Associates' 
"Official Detective," syndicated 
film series. He will portray an in- 
vestigator for Official Detective 
magazine, rather than an enforce- 
ment officer.... Dr. Frank Baxter 
will become the host and narrator 
on "Telephone Time," the Bell Sys- 
tern's weekly TV series on ABC. 

Oliver A. Unger, executive vice - 
president of National Telefilm As- 
sociates, was scheduled to arrive in 
London on August 11. He will also 
visit Paris during his mouth -long 

I nsiness trip abroad. . . . Jerry 
Lee Lewis, Sun Records' newest 
singer, has been signed by the Wil- 
liam Morris Agency. . , , Keith G. 
Dare has joined the ABC net as an 
account executive. Dare was for - 
merly with the Katz Agency since 
1952. . . Reed M. Roberts Jr. 
formerly a senior associate of 
Cresap, McCormick & Paget, man- 
agement consultants, will head up 
the newly formed budgeting serv- 
ices department of CBS. 

Clifford W. Davis has been ap- 
pointed a senior vice- president of 
Leunen & Newell. Davis comes to 
Lennen & Newell from General 
Foods where his 20 -year career in- 
cluded numerous sales capacities. 

- Robert J. Flood, formerly 
public relations director of Dancer - 
Fitzgerald- Sample, has opened a 

new public relations agency at 22 
East 40th Street, New York. . 

Bob Rich, general sales manager of 
A.A.P., Inc., is in Los Angeles for 
conferences with the West Coast 
offioe. 

70% of Proctor's 
Ad Dough for TV 

NEW YORK -By the cold of 

1957. Proctor Electric will have 

spent more than 70 per cent of its 

advertising appropriation on TV 

spots. Miami and Salt Lake City 
are being added to the 22 major 
markets currently on Proctor's 

schedule. 
UPA- created films are called 

largely responsible for a 35 per 

cent increase in business over 1956. 

Drink's Closed- Circuit 
NEW YORK - Canada Dry 

becomes the flot beverage firm to 

use closed -circuit TV, with a Sep- 
tember 10 nine -city show for bot- 
tlers. \Vestem meetings Will see 

the hour -long telecast via kine- 
scope a week later. 

2 Sales on 'Boots'. 
HOLLYWOOD - California 

National Productions has made its 
first ESvo sales? on "Boots and Sad- 
dles" to WNAC -TV, Boston, and 
KRCA, Los Angeles. 

The adult Western was put into 
first -non syndication sales last 
week, with 39 stanzas in produc- 
tion beforehand. 

NEED A PART -TIME 

"RIGHT HAND!" 
Available. evenings only, for 
typing, dictation, r es ea r c h, 

handling correspondence. 
Poised, fast, efficient. Back- 

ground: Rodio -TV, Music Biz, 

TV Film, Media Research, Ad- 
vertising. References from top 

men in each. Write 
BOX 110, The Billboard 

13M Broadway Now York 36, N. Y. 
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"Let us 

raise a standard to which 

the wise and honest 

can repair 

. 

KUDNER AGENCY, INC. 
NEW YORK DETROIT LOS ANGELES 

SAN FRANCISCO WASHINGTON 
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CLOSER RATING BATTLES, 
HIGHER COSTS PREDICTED 

By SAM CHASE 
The 1957 -1958 network T\ season nmloubtedh' will see 

narrower rating differentials between the three webs than any 
in the past. at least in one observer's crystal ball. 

ABC will likely be in the midst of the scramble in more 
time slots than in the pact, due in part to a stronger schedule 
and to a better station line -up than it had had previously 

NBC. coating tip with a big influx of lard- fisted bread - 
and- butter properties, also is due to improve itself. 

CBS knows it is in for a battle and has been preparing 
for it confidently as well as assiduously. 

The advertiser's outlook would therefore seem to call for 
greater interpolation of what's delivered for his dollar. rather 
than on any hope for outstanding rating domination. Perhaps 
in no previous season have cost.per thousand and audience com- 
position played so vital a role as they are apt to do in the 
coming year. 

Costs will continue to rise. The time and talent cost for 
the average evening half -hour show this fail is expected to run 
between $90,000 and $105,000 Weekly. depending upon time. 
discounts accruing to the advertiser. The figure which perhaps 
most nearly can be regarded as the likely average is $94.000. 

On the whole, a 5 per cent rise in costs may be considered 
average for last seasons stanzas which have survived to start 
the new season. This is the result of such factors as increasing 
station line -ups, talent escalator clauses, and generally rising 
program costs. 

The latter point is most aptly reflected in the outlook for 
hour -long shows. These. during the 19 :57=58 season. are likely 
to cost well over twice the tab for a half -hour shows time and 
talent. This is a unique situation. inasmuch as a half -Itotr 
show's time charges are considerably higher, proportionately, 
coning in at 60 per cent of the hourly time rate. The difference 
is more than made up, however. in the snowballing bend t ist and 
more elaborate and more costly hour -long productions. 

Features: The Few 
And the Far -Between 

Paramount Uncertain, But Deals 
Brew in New Universal, UA Blocs 

By CHARLES SINCLAIR 
The star -studded flood of pre- 

19-IS pictures released for TV last i 

5,..e.011 has slowed to a trickle. with 
TV stations largely forced to hus- 
band their feature film resources 
carefully for the fall -winter period 
ahead. Only one major studio 
backlog -. the Universal- Interna- 
tinual pictures. totaling some 650 
titles -is due to be filtered into the 
T\' market this year, thru a deal 
with Screen Gems. 

The only other sizable pre -1948 
backlog- is that of Paramount Pic- 
toms. now busy maintaining a se- 

curity curtain around its TV plans 
while its executives shop for the 
best dollar deal on the 500 or so 

pictures in its Hollywood vaults. 
There's little likelihood of a Para- 
mount distribution formula before 
the end of the year but it's a strong 
bet for the spring of 1958, filin 
buyers believe. 

As always, the big question mark 
hangs over the estimated 2,700 
pictures that have been turned out 
by the movie industry since 1948. 
Few major studios -and few. indi- 
vidual producers, for that matter- 
are in a position to control full 
negative rights and TV rights on 
the, filins. and packages of such 
pictures will be few and far be- 
tween until the "spring-'em- for -TV" 
formulas are perfected. 

For one thing, a trend to In- 
dependent production has left 
many of the biggest post- 1948's str- 
ronndcd by a legal welter of in- 
volved contracts covering a yard - 
long list of producer's rights, talent 
participations, union agreements, 
foreign co - production payments 
and other factors. Clearing such 
new films for TV often must be 
doue strictly on a one -at -a -time 
basis. as every case is different. 
For another, many of the postwar 
filins are actually low -cost "pro - 
grant" films slanted at a teen -age 
audience and which, with jazzy 
titles like "Drag Stria Girl.' The 
Cool Cool and the Crazy, and "I Was 
a Teen -Age Werewolf," are not 
likely to appeal to the conservative, 
basically "adult audience watching 
telecast features. 

Some break -thins will be macle. 
'United Artists. which spearheaded 
the indie trend and which has re- 

leased a total of 91 films made 
after 1948 in two packages of 39 
and 52. is said to be building an- 
other premium-price group of 26 

t rrze 36) 

ANNUAL TELEVISION 

program showcase 
. . . a world -wide window on the valises and trends 

of the 1957 -1958 season 

NETS FACE DECISIVE 
RACE WITH 37 ENTRIES 

Music, Mysteries and Oaters Are 
'Play -It -Safe' Web Keystones 

By LEON MORSE 

The upcoming season may well 
be a decisive one for network TV. 

After a year in which programs 
fell by the wayside in flocks, the 
season will begin with a minimum 
of 37 new programs making their 
debuts. And since networks. 
agencies and sponsors are all play- 
ing it safe in their selection of pro- 
grams, it will be up to a majority 
of those programs to deliver, or 
else the succeeding year will 
likely see revolutionary changes 
take place in the medium. 

The fall network programming 
trends are clearly established. fea- 
turing Westerns. musical- variety 
and mystery-adventure shows. And 
it is the first programming type of 
which the most is being asked. 
Such hour - long Westerns as 

" \I.iverick" and "Wagon Train." 
mach half -hour entrants as "Track- 
down"; "Have Gun. \fill Travel," 
and "Colt .45" are carrying the 
hopes of major network sponsors. 
They must contend not only with 
excellent network Westents now 
being telecast. but with a heavy 
crop of filmed horse operas seen 
via svialication on local stations. 
Each new pater mint be individual 
-but not too different. A massive 
search for new Western story ma- 
terial is thus currently under way 
tit Hollywood. 

Worthy of note is the late rush 
to the musical- variety format, a 
not- nnlooked -for development in 
the face of the success of Steve 
Allen, Perry Como and Lawrence 
\\elk. Among the newer entrants 
in this category are Rosemary 
Clooney, Pat Bonne, Dean Martin. 

ViDFILMS UP 600% IN VALUE 

$100 Mil Barrier Is Smashed by 
Booming Telefilm Production 
By BOB SPIFL \i \\ 

A total of 39 different produc- 
tion companies will turn out 108 
separate television filin series 
valued at approximately $115 mil- 
lion this season. As the television 
industry thus stoves into the loth 
Year of production, it marks the 
first time that its gross is expected 
to top $100 million. 

It was only in December. 19.17, 
that Jerry Fairbanks filmed the 
first pilot, "Public Prosecutor," a 

20- minute chase and mystery 
drama. at a cost of $8,000. Five 
years later, for the 1952 -'53 season, 
29 shoves (18 network, 11 syndi- 
cated) were being turned out at a 

cost of aproximately $20 million. 
Thus, in the past five years, the 
number of filmed prngruns has 
increased more than :350 per cent, 
their value almost 600 per cent. 
(In effect. prodncion cost has al- 
most doubled, alaho quality of the 
shows Las. generally, also im- 
proved markedly.) 

In the past year alone film pro- 
duction value has risen some 27.5 
per cent from the $90 million mark 
of 1956. Whether this season will 
prove to be the high water mark, 
or merely noodle! step on the stair- 
way upward, will most likely be 
determined in how the film shows 
up against the live programs (nm- 
sicals- sariety- quiz). The battle lines 
are fairly clearly drawn. 

One of the more notable aspects 
of the coming season is that it will 
see, for the first time in any quan- 
tity. the filming of special shows. 
such as the Desi Arntz- Lneille Bull 
hours at a cost of $250,000 each, 

and the Shirley Temple "Fairy 
Tales" series Screen Ceins is pro- 
during for Henry Jaffe Enterprises. 
(Bing Crosby filmed a spec, which 
received generally bad revieses, two 
seasons ago.) 

There is also a trend. it appears, 
of doing more and more one-hour 
programs on film. There will be 
no less than sever hour series (plus 
13 one- and -one- half -hour "P 1 a y- 
house 90's ") on celluloid, most of 
them Westerns. 

A breakdown by type of the 
vidpix show's diese results: West- 
erns, 21; comedy, 20; detective - 
mystery, 19; adventure, 13; kid 
programs, 1I; anthology dramas, 
10; series dramas, 8; miscellany, 
4, and musicals, 2. 

The only mild surprise is that 
comedy, altho having declined in 
over-all programming, still ranks 
right among the top in filet, ahho 
it does not dominate as it did three 
years ago. Filet anthologies seers 
also to be making a comeback. 

Production Spreads 
The great preponderance of the 

series is being produced in Holly- 
wood, but telefilm production has 

become almost globe - Cil'C'ling: 
There are shows filmed in Europe 
(7), in Africa (3). in New York 
(3), in Arizona (i), in San Fran- 
cisco (2) and in Canada (I). 

In Hollywood itself, only three 
studios (Allied Artists, the 20tíí 
Century -Fox main lot, given over 
largely to oil drilling. and U -i, 
which concenerates on turning out 
TV commercials) now do not have 
telefilm production companies on 
then[. Even such studios as Para- 
mount (main studio) and REO- 

Tcicraulio (Cower Street lot). which 
are not engaged in TV production 
themselves. are renting space to 
vidpix makers. 

Some studios such as Republic 
(which, despite the fact that fea- 
ture production has ceased almost 
completely there. is in the midst 
of an expansion program) and Mo- 
tion Picture (:enter are bulging at 
the seams. Desilu, for instance. 
which owns MPC, has the over- 
flow scattered over three other 
studios nose. 

The largest production company 
by far is Revue, grinding out series 
(estimated gross $20 -plus million). 
with Desilu, 13 ($15 million) and 
Screen Gems, 11 ($10 million) 
following. 

Costs this season, allho edging 
up slightly clue to an automatic 
wage increase in mill -year, are not 
appreciably higher titan in 1956- 
'57. Another year twill see the end 
of most of the present contracts, 
however, and could result in a new 
cost spiral such as that of the 
1954 -56 period. 

Costs and Sponsor 
R3tether advertisers can bear 

any further such 'increase is doubt- 
ful (tho so far higher prices have 
not stymied the growth of the in- 
dustry), and the guilds are as aware 
of this as the producers. 

One factor often overlooked is 

that a rise in basic costs, such as 

labor, automatically result in com- 
parable increases in indirect costs. 
which make cup 35 to 40 per cent 
of any package -15 per cent act 

agency comrnission, It) per cent 
agent's cxnnrnissiot and IO to 15 

per cent studio overhead. 

Cisele ?MacKenzie. aid Ceorge 
Cobel and Eddie Fisher. This last 
is a new fool, of musical- variety 
in that it pairs two performers, cote 
a comedian, the other a singer. in a 
major -minor relationship from week 
to week. Just as \Vesterns will com- 
pete among themselves, musical- 
variety slows will be in the same 
fix. but the competition will lie 
mainly for naine guests. interest- 
ingly enough. ninst of the musical 
variety show's will be headlined by 
performers who accent the soft 
sell. A good deal of the emphasis 
in these shows is likely to be on 
the "how" of utilizing talent. This 
would enable idea mien to show- 
case old talent in new was. ore' 
approach to the problem of get, 
ring personalities. 

New mystery-adventure entries 
include such programs as the 
hour -long Perry Mason. " Niaut- 
hunt." "Suspicion." "Court of Last 
Resort" and "Thin Man." The last - 
named combines comedy w íth uw S- 

ttry. These programs will not be 
tinder as much pressure from other 
.howvs currently on TV which are 
in the sante category. 

There will be it few eew 5110, s 

is lilt great potential which do not 
belong to any of the three cate- 
gories mentioned. They include the 
Walter \Vinchell Show. and in the 
field of situation- comedy "Sails," 
"Leave it to Bcawec" "The Real 
McCoys" and "Dick and the 
Duchess." 

What do tie advertising agencies 
expect from their selections? They 
are hoping for respectable ratings. 
pleased clients and no major de- 
bacles. The time has long since 
passed when they have tried for 
smash hits. They now seek to ad- 
minister the Tr budgets of their 
accounts so as to minimize the 
risks. And their clients, many of 
whom have been burnt in the past 
season, are now utilizing several 
agencies to help them with their 
choices. 

With so much programming 
carefully selected so as not to 
alienate anyone, and which is 
geared to follow its the hoofprints 
of successful program types. indi- 
cations are that viewers will have 
to be content with the stereotypes 
they have liked in the past. The in- 
dustry is making certain that it does 
not get out of step witr the tastes 
of its audiences, and, if anything, 
wants viewing tastes to show the 
way before any investments ate 
macle in programming. 

The probability is that the new 
season will not see as many casu- 
alties as during 1956 -'57. Three- 
network competition is being in- 
tensified, and viewers are likely 
to show- more interest in T \' this 
fall purely on the novelty of the 
Hess attractions. Individual ratings 
of most old shows are likely to 
feel the pressure of the new proper- 
ties, however. 
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The Billboard 

ALL -WEB COST -PER -THOUSAND AVERAGES 
By Audience Composition, for 6 Program Types and 7 Sponsor Groups 

Computed by Univac and based on June TV audience measurements of AMERICAN RESEARCH BUREAU. 

HOW TO USE THE ALL -WEB 

COST- PER -1,000 AVERAGES 
I arc air myriad uses for the chart chid runs Ixlu\' 

npi 'cots a pioneer effort to break down the efficiency y , t .,I 

Class A Time network TV shows by indicating the rclatise costs for 

each web of each key program type and each basic sponsor group. 

The chart also shows the averages for these division's on all networks 

combined and breaks down the audience by cost- pet -thousand homes, 

'men, %sunken and children. 

An advertiser or agency may utilize this chart to determine how 

his own properties compare with the average of other advertisers of 

the same group. Ile can also make' compairisons wills other programs 

on the same network as his own, and on other neMnrks. 

This chart cyan also be utilized to see which type.of shows are 

"lest buys" for reaching specific segments of the audience, and on 

which networks the best results have been achieved. It discloses similar 

.infurnsaion about sponsor groups. 

For best results, this information should be used in conjunction 

%s ill, The Billboard's continuing cost-per-thousand anal} ses which break 

5,55,55 the ccists of each individual network program and sponsor using 

!Class A network time. The current issue carries analyses of two pro- 

' ram types and three sponsor groups; the lame of August 26 commences 

publication of new figures, based on July measurements of American 

'Research Bureau, with all July figures covered over four issues. 

. The cost figures shown here represent the actual cost for reach- 

ing 1,114111 TV homes. men, women or children per minute of commer- 

,Is. 71. I ,ores result from dividing the rrelcotmoissiouable costs for 

bs it, nomlrer of commercial miuntes. and then by the 

children reached. as dete'rnriued by 

iii ,.mc type, or sponsored by advertisers ni the same 

beau averaged together, as hate shows on each network. 

Spier many factors -other than cost effiçiency are involved in de- 

-: mining the worth of any program to its sponsor, readers are urged 

utilize this material as a guide rather than an absolute yardstick. 

- This matercil is copyrighted by Tlhe Billboard Publishing Campan} 

lend no teprodnction may be made without the consent of The Billboard. 

BtÑ uests;'4or such consent must be submitted in uniting to- the pub- 

Billboard, 1564 Broadway. \ass York 36, N. V. 

COST PER 1000 

HOMES 

PER COMM.. MIN. 

Quiz Shows, Cleanser Sponsors 

Prove Tops in Cost Efficiency 
The average network show in 

Class A time during June cost its 

sponsor $4.52 For earls commercial 
minute to reach 1,000 TV homes. 

This is a key result of the analysis 
of all 117 such programs in the all- 

web cost per 1,050 analysis chart 
published below. 

here are some other nnlstanding 
facets of the study: 

The cost of reaching 1.(Klo urine 
en is considerably less than to reach 

the same number of men or chil- 

dren. the $4.51 mining more than 
$1.50 per thousand less than the 

cost of reaching 1,00(1 men. 

CBS produced the lowest cost 

figure of the three networks for 

reaching all four groups: Homes, 

men, women and children. It also 

dominated most program types and 

sponsor groups. 

The most efficient program buy 

Was a quiz or panel show, directed 
at reaching women, and aired via 

CBS. Average for such shoves was 

only $2.62 per 1,000 women. the 

best figure on the chart. 

Similarly, ahnoñg sponsor groups, 

the most efficient specific snore 

setts racked up by automotive and 

accessory sponsors playing to fe- 

male audiences via CBS, with u 

$2.77 cost per thousand figure. 
In tenus of reaching homes, tine 

aspect Studied most by advertisers 
and agencies. the advertiser cate- 
gory that made the most efficient 
buys was the household cleanser 
and polish group. At a cost of 
$3.51 per I.0i0 homes, this group 
was snbslantia liy letter than the 

nest sponsor category. toiletry and 
toilet goods advertisers, whose 

shows averaged $3.81 per 1.(100 

homes. 

Ilowevar. quiz and panel shows 

easily topped all other program 
types is cost efficiency. not only 
in reaching homes. but also in 
reaching men. scoriae') and children 
viewers. While these shows also 
proved most efficient ou both CBS 
and NBC. they ran behind the 
adventure -susp u usse- \\'esteni caytte- 

gory on AB(', in terms of reaching 
homes. 

There turre a few caller sur- 
prises. too. Altho CBS has,garnered 
a considerable reputation for as- 
tuteuess in programming its notes 
and speviad events programs. in 
that category it ran behind NBC in 

its efficiency in reaching both 
!games and men. NBC's dramas, 
similarly, had more apparent fe- 
male appeal per dollar invested 
than those of the other webs. 

CBS showed up best in most 
advertiser categories. but NBC evi- 
deuced superiority aiming cigarette 

and tol,acco sponsors across the 
audience composition hoard, and 
also did best in reaching homes and 
men for home, building and gen- 
eral sponsors. 

On behalf of ABC sponsors, that 
web did best for the toiletry and 
toilet goods group in reaching 
homes, but only by a 1 -cent aver- 
age margin over the automotive 
and accessory sponsors. This re- 
sult tuas all the more surprising 
in view of the outstanding cost -per- 
thousand success of Dodge with 
its two Lawrence Welk programs 
on ABC. 

With women viewers continuing 
to outnumher the orales, and ap- 
p inntlr dominating the purchasing 
habits of many families, bankrollers 
are keenly interested in who and 
what succeeds best with the ladies. 
.After quiz and panel shows. an 

outstanding first, general dramas 
racked up the best averages, with 
comedy shows running third. 

Cigarette and tobacco sponsors 
seem to have succeeded in their 
efforts to key their shows to the 
ladies' attention. since their shows' 
average among women proved 
best. followed closely by toiletry 
and toilet goods sponsors. The to- 
bacco bankrollers also proved tops 
hi reaching men efficiently, but 
in the program category, the news. 
sports and miscellaneous group was 
the runner -up to quiz and panel 
shows among maties. 

COST PER 1000 

MEN 

PER (OMiML. MIN. 

(OST PER 1000 

WOMEN 

PER COMMI. MIN. 

COST PER 1000 

(HIIOREN 

PER COMM.. MIN. 

ALL 

WEB AB( CBS NB( 

AVG. 

AVERAGE OF ALL WEB SHOWS 

IN (LASS A TIME 4.52 5.15 4.10 4 51 

(I 17 SHOWS) 

General Drama (23 Shows) 4.44 5.91 3.72 4.25 

Comedy (18 Shows) 4.65 6.20 4.31 4.41 

, Variety 8 Music (22 Shows) 5.64 11.13 3.61 
I 

4.23 

Quiz 8 Panel (13 Shows) 3.11 5.29 2.85 
I 

3.19 

Adven lure- SuspenseWestern 

130 Shows) 4.69 4.55 3.68 5.98 

News, Sports. Miscellaneous 

(11 Shows) 

ALL 

WEB ABC 

AVG. 1 

6.04 6.79 

CBS 

5.21 

NBC 

1 

6.14 

All 
WEB I ABC 

AVG. 1 

4.51 4.98 

(BS NBC 

AIL 

WEB ABC 

AVG. 

(BS NBC ' 

3.18 4.72 8.59 8.76 7.14 9.92 

COST- PER -1000 ANALYSIS BY PROGRAM TYPE 

6.07 5.34 9 02 4.34 

6.20 8.39 5.46 5.69 4.40 5.92 

7.28 111.12 6.11 1 7.20 4.54 6.09 

6.94 12.94- 5.11 I 5.17 5.22 9.93 

3.84 
1 

4.16 3.64 1 3.94 2.90 4.18 

6.89 6.73 5.23 8.94 5.56 5.38 

4.85 4.92 4.92 4.73 4.14 4.88 

4.08 3.91 

4.11 4.48 

3.73 3.89 

2.62 3.03 

4.11 7 31 

3.52 5.72 

9.11 
1 

9 08 7.45 111.97 

6.18 I 7.83 6.54 1 4.48 

10.55 19.89 7.62 1.74 

3.85 
I 

7.45 7.71 11.71 

5.48 4.98 4.73 ', 6.94 

17.12 18.04 16.73 16.15 

COST- PER -1000 ANALYSIS BY SPONSOR GROUPS 

Cigarette & Tobacco (23 Shows).... 4.22 6.11 3.94 3.55 5.06 I 5.11 5.04 4.19 3.88 5.30 3.73 3.48 9.54 20.39 I 8.74 
1 

526 

Home Building- General (37 Shows).. 5.83 9.33 { 
5.16 4.41 6.88 11.46 I 5.61 5.49 5.44 I 8.98 414 4.48 11.92 1 12.55 1 

1.96 1 13.96 

Toiletry 8 Toilet Goods (49 Shows)... 3.85 I 4.73 
I 

3.50 3.86 5.72 I 7.21 5.20 5.67 3.94 I 5.14 3.55 3.88 1.28 I 6.38 I 
1.72 

1 

7.11 

Household Cleanser & Polish 

(18 Shows) 331 
I 

8.20 3.59 3.95 6,02 15.79 4.63 5.70 4.05 7.10 f 3.57 3.91 1.12 

1.58 

11.39 

8.091 

10.04 1 

1 

13.93 I 

9.80 7.06 

5.68 I 
1.36 

8.56 1 12.60 Food 8 Beverage (35 Shows) 5.66 7.96 I 3.79 5.58 1.89 10.20 
1 

5.51 8.37 6.02 8.13 3.16 6.58 

Drug 8 Remedy (19 Shows) 5.92 8.85 1 4.64 5.34 7.39 I 9.99 4.95 1.11 5.85 8.41 3.63 I 6.05 

Automotive 8 A«essory (22 Shows) 4.66 414 
i 

3.08 5.56 5.90 
I 

6.12 14 07 16 82 4.32 4.20 2.77 5.15 8.68 8.41 5.41 
1 

10.33 
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PREVIEW REPORT: 

Musical Season 
Upcoming at NBC 

Major musical packages have a numerical edge in the new roster 
of teleshows bowing on NBC this fall, spearheaded by the Eddie Fisher - 
George Gobe) live series, in which Lonesome George will make a new 
bid for viewer interest, and the showcases of chanteuses Gisele Mac - 
Kenzie and Rosemary Clooney, and singer Dean Martin. 

Previews of NBC shows below were gathered by The Billboard 
in contact with network, producer and talent sources, and are arranged 
by day and time. 

THE PRICE IS RIGHT (LIVE) 

Monday, NBC, 7:308 p.m. 
A nighttime version of the very 

successful daytime across- the -board 
show, "Price Is Right" will main- 
tain the same basic format. It con- 
sists of two parts; studio contest- 

ants guessing the retail prices of 
objects, and home contestants 
guessing the total retail prices of 
a special group of related objects. 
Bill Cullen may emsee the Good - 
son-Todman nighttime quiz show, 
in addition to the daytime series. 

RESTLESS GUN (FILM) 

Monday, NBC, 8 -8:30 p.m. .- 

John Payne will be "The Rest- 
less Gun," another of network TV's 
quick- drawing heroes. Situations 
will center around Payne, who 
will also act as executive producer. 
David Dortort will supervise this 
series about a rambling cowboy 
whose fast reflexes deal death to 
frontier villains. 

ALCOAGOODYEAR THEATER (FILM) 

Monday, NBC, 9:30-10 p.m. 

The 1957-'58. Alcoa -Goodyear 
sideo vehicle will be an anthology 
series produced by Dayton Pro- 
ductions, a subsidiary of Four Star 
Productions. The big attraction of 
the series is the stars connected 
with it. Jack Lemmon, Robert 
Ryan and David Nivens will star 
in a total of eight shows. Jane 
Powell will be starred in five. and 
Charles Boyer in three. The rest of 
the dramas will feature names of 

similar stature. Producer is Robert 
Fellow s. 

SUSPICION (FILM) 

Monday, NBC, 10-11 p.m. 
"Suspicion" is an hour -long mys- 

tery anthology series which will 
utilize top writing, production and 
acting names. Of the 42 hour 
dramas to be produced. Alfred 
Hitchcock and Alan Miller will 
film 10 each. The remaining 22 
shows will be presented live with 
S. Mark Smith as executive pro- 
ducer and Mort Abrahams as pro- 
ducer. Stories by such writers as 
John Steinbeck, 'Patrick Hamilton 
and Daphne du Maurier have al- 
ready been purchased for adapta- 
tion. DCnuik O'Keefe will be host. 

EDDIE FISHERGEORGE GOBEZ DIVE) 

Tuesday, NBC, 8-9 p.m. 
This musical- variety show is 

something new in that it combines 
the talents of a singer and a come- 

THE 

DANNY THOMAS SHOW 
FIFTH YEAR ON TELEVISION 

Produced by 

MARTERTO ENTERPRISES, INC. 

CBS -TV 
STARTING OCT. 7 

dian, each of whom will base his 
own weekly show, but complement 
the other on the week- each is not 
featured. Consequently on one 
show Cobel and comedy will be 
featured, with Fisher for support, 
and on the next Fisher and mti- 
sical -variety will be featured, with 
Gabel for support. The Gabel 
shows will be produced by Alan 
Handley. 

THE CALIFORNIANS (FILM) 

Tuesday, NBC, 10-10:30 p.m. 

San Francisco and the Cali- 
fornia gold camps of circa 1850 
will be featured in this new .West- 
ern series. Playing the lead will 
be Adam Kennedy as young Dion 
Patrick. Sean McClory w ill be his 
pal Jack McCiver. The Califor- 
nians, a NIarterto Production, will 
be produced by Robert Bassler. 
Louis Edelman and Robert Si.k 
will be executive producers. 

WAGON TRAIN (FILM) 

Wednesday, NBC, 7:308:30 p 

A class Western series 
at $75,000 per hour. 
Train" is the story of pion 
prairie schooners making their v 
to California in the 1850 peri 
An anthology, it will star W 
Bond and Feature Robert Hor 
Names will be featured in each 
story, with Ricardo Montai 
set for the first show, Ernest 
gaine the second and Mir 
Rennie the third. Richard Le 
is the producer. 

TIC TAC DOUGH (LIVE) 

Thursday, NBC, 7:30 -8 p M. 

This Barry - Enright da> ti 
package has nosy made the g 
at night. Its evening version, b 
ever, will not feature Barry as 
emsee because of product con- 
flicts with his daytime sponsors. 
A new emcee and production tcam,!i 
is being sought by the packagers. -,. 
"Tic Tac Dough" lets the studio 
audience play "Tic Tac Toe" with I 
rewards for those participants who 
complete the three -in -a -row lines. 

ROSEMARY (LOONEY SHOW (LIVE) 

Thursday, NBC, 10.10:30 p.m. 
"Conte -Chu A lIy- flouse" gin l 's ill $ 

have her second TV show. nose . 

1 live, her first being a vidfilm prop- 
erty which is being retrieved from 
syndication. The program will be. 
musical -variety, No production or . 

performing talent has been signed 
by Miss Clooney, liant Nelsrm 
Riddle and his ork men may gr t 

the call to handle the nurci..:.l 
chores. 

COURT OF LAST RESORT (FILM) 

Friday, NBC, 8.8:30 p.m. 
Titis favorite brainchild of ms s- 

ter , writer Erle Stanley Gardner 
and magazine publisher. Hans, 
Steger, will consider cases in which 
men who consider themselves un- 
justifiably sentenced ask their cases 
be reopened. There will be a . 

board of crime detectors and a 

chief investigator to be played by 
Lyle Bettger. Jales Goldstone 
will produce for Walden Plo,Is:c- 
tions. 

MANHUNT (FILM) 

Friday, NBC, 9-930 p.m. 

A police- action ntystcis 
gram, "Manhunt" still cvu.i f 

material taken from files of tine 

Chicago Police. Star will be rare: 
film actor Lee Marvin, w 

Smith a possibility as his 
superior officer. Setting is present- 
day Chicago. Producing will be 
Lee Marvin and Michael Abel f.ir 
Revue Productions. 

THIN MAN (FILM) 

Friday, NBC, 930-10 p.m. 

TV will welcome two old 
M -G-M favorites, Nick and Nola 
Charles, who will now be played 
in this vidfilm series by Peter L,rw- 
ford and pretty Phyllis Kirk. Based 
loosely on the literary property Iry 

Dashiell Hammett and the old 
Powell -Loy films, `Thin Man will 
concentrate on the adventures of 
this charming couple who consist - 

(Continued or page 
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r CAPITOL 
RECORDS 

...clearly the nation's most 
successful producer of albums! 

AGAIN -PROOF FROM DEALERS 

In the recent issue of Billboard 
containing the results of its 1957 

record -phono dealer survey, 
dealers rated Capitol first in the 
categories that count: 

Billboard's comment : "Capitol can take a boy' 
for coming up 'first' in half of the categories 
-a record equaled by no other company. 
It's interesting to note that they far out - 
pointed the other companies in providing 
display material and 'packaging!" 

Packaging 
(one point for each mention) 

Twl Over l'sder 
sta. Pe OM $50.000 

Capitol....120 3l 89 

RCA Victor.... 31 B 25 

Angel.... 20 7 13 

Columbia.... Io S 5 

London.... 4 0 4 

Display materials 
(one point for each 

mention) 
Tool Out 
store. $ea.wa 

C+pitol....126 28 
RCA Victor.... 76 H 

Columbia.... 44 12 
Mercury.... 11 S 

Deere.... 7 2 

Ua4.r 
WAN 

98 
6S 
32 

B 
5 

Co- ordination of promotion (deejay 
exposure, point -of -sole material and Quickest service 
other sales aids) with delivery of (one point for each 
merchandise (one point for each mention) 

Marl Oar crier 
mention) :tues 850.000 uewe 

To I.1 Om Cadet Capitol....104 " 21 83 
t00.1 usw. $-usw. RCA Victor.... 69 II 58 

Capitol.... 65 19 46 Columbia.... 42 I1 31 

RCA Victor.... 57 16 41 Decca.... 20 1:3 7 
14 

Columbia.... 24 0 18 
Mercury.... 14 4 

Mercury.... 7 2 5 

London.... e S 1 

/ 

AGAIN -PROOF FROM SALES 
In the same Issue of Billboard, Capitol topped the charts with 66%% - 

of the country's best -selling albums! 
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To us, there's only one way to operate a train, and that's to get all the bugs out, our - 
seh'e , place it squarely on the tracks, turn on the 

lights and let 'er rip on a pre- established course. 

Others seem to prefer starting out by putting a blueprint of a caboose before a hypo- 

thetical iron horse, 

Then calling in a lot of potential ticket -buyers to suggest ways and means. 

But the trouble is, what if some of them insist on square wheels and outside latrines? 

That's why, even though our new syndicated series, "Boots and Saddles -the Story of 

the Fifth Cavalry," is just now released for sale, 

we're already deep into the actual production of 

"Union Pacific. "* 

It's-not that we're ambitious to be flamboyantly prolific. 

It's simply that "Union Pacific" passed all our own home -grown tests of a 

fine show (and show is what we're in the business 

of) so we're makin' it. 

And mind you, we not only don't have a customer for it, we don't even know when we'll 

go looking for one to purchase a stake in it. 

The CNP method of running a railroad is to create entertainment and produce it on film 

at a pace that's at least steady, 

And have it ready to go when the market is ready. 

We like to think that over the long haul our ticket -buyers enjoy a ride with all 

lights showing; 

That is, they have a reasonably accurate_idea_of what they're riding in and also where 

they're going., 

*with apologia* to Ogden (Ulolj 

NBC TELEVISION FILMS A DIVISION OT 

CNP 
CALIFORNIA NATIONAL PRODUCTIONS. INC. 

www.americanradiohistory.com

www.americanradiohistory.com


26 TV PROGRAM SHOWCASE THE BILLBOARD AUGUST 12. 1957 

PREVIEW REPORT: 

Oaters Ride Tall 
In ABC Corral 

ABC has hog -tied another passel of Westerns to blaze the trail 
among new shows upcoming on that network this fall, with five new 
entries -from "Tombstone Territory" to "Colt .45" -tow slated. Musical 
entries, primarily the Frank Sinatra showcases, are also strong in the 
new ABC crop. with scattering of drama, mystery and comedy round- 
frig out the picture. 

The "preview capsules" below of new ABC fall programs were 
gathered by The Billboard from network, producer and talent sources, 
and are arranged by day and time. 

MAVERICK (FILM) 

Sunday, ABC, 7:30-8:30 p.m. 

basically decent instincts put him 
on the side of the law whenever 
a crook appears on the scene. 

Junes Camer starts as Bret Mar- William Orr is producing the 
trick, a handsome gambler whose adult Western for \Varner Bros. 

GUY MITCHELL SHOW (LIVE) 

Monday, ABC, 88:30 p.m. 

Recording star Guy Mitchell 
will sing and chat in a variety 
format, with guest stars rerouted 
from the pop music field and Hol- 
lywood. 

SUGARFOOT (FILM) 

Tuesday, ABC, alternate weeks, 

7:30-8:30 p.m. 
A companion Western to "Chey- 

enne." this adventure stars Will 
Hutchins as an easy- going, naive 
cowboy who wanders the cattle 
towns. Every new job he takes 
brings trouble. Another Warner 
Bros. series. 

TOMBSTONE TERRITORY 

Wednesday, ABC, 8:30-9 p.m. 

An , adult Western anthology 
from Ziy= l'V with cast and story- 

line not yet definite, but with a 
location in Tombstone, Ariz., in 
the 1870's. 

WALTER WINCHELL FILE (FILM) 

Wednesday, ABC, 9:30.10 p.m. 
Drama and mystery stanzas, 

based on newspaper stories covered 
by Winchell as a reporter. He will 
act as host -narrator for the half - 
hour films; and occasionally appear 
as a character in the plot (as rim - 
self) Bert Crauet is producing at 
Denilu. 

IORRO (FILM) 

Thursday, ABC, &8:30 p.m. 
A serial from Walt Disney, with 

cliff -hanger endings. Guy Williams 
stars m Don Diego Vega, scion of 
a wealthy Spanish family in early 
California, who masquerades as 
Zorro. the masked rider. Based on 
a popular novel of 1919 and sov- 
eral feature film hits. 

The 
GEORGE BURNS 

and 
GRACIE ALLEN 

SHOW 

BOB CUMMINGS 
SHOW 

Created dc Produced by 

PAUL HENNING 
(A LAURMAC PRODUCTION) 

The 
PEOPLE'S CHOICE 

Starring 
JACKIE COOPER 

Created by 

IRVING BRECHER 
(A NORDEN PRODUCTION) 

PANIC! 
Created & Produced by 

AL SIMON 
For NBC 

In Preparation 

Carol Channing Show 
Created by George Burns 

Written by Norman Paul 

June Havoc Show 
Created and Produced by 

William Spier 

The Plumber and the 
Four Models 

with Howard McNair and Four Dolls 

Created by George Burns 

The 
MARIE WILSON 

SHOW 
Created by 

GEORGE BURNS 
and 

BOB FALLON 

McCADDEN 
COMMERCIAL 

CORP. 
Spot Commercials 

and Industrial Fi/ms 

MAGGIE 
Starring 

Margaret O'Brien f4 

Leon Ames 

Created and written 
by Bill Manhoff 

THE REAL IkCOYS (FILM) 

Thursday. ABC, 8309 p.m. 
Walter Brennan heads the cast 

as Grandpa Ake,oy in this Situa- 
tion comedy Series about a Vir- 
ginia family which Inherits a Cali- 
fornia farm. Kathy Nolan is his 
romantic granddaughter. Mickey 
\Vinkleman his impish grandson. 
Trying Pincus produces. 

PAT BOONE SNOW (LIVE) 

Thursday, ABC, 9.9:30 p.m. 
Teen -age idol and new movie 

star, Pat Boone mill sing his way 
thou a thread of a plot each week, 
with guest stars joining irr warm, 
relaxed chatter. 

O. S. S. (FILM) 

Thursday, ABC, 9:3010 p.m. 
Ron Handel' stars in an adven- 

ture- mystery show based on war- 
time intelligence service exploits of 
the O.S.S. LSQ Produetiorts is 
shooting the series on location in 
Europe. 

PATRICE MUNSEL SHOW (LIVE) 

Friday, NBC, 8:309 p.m. 
Metropolitan Opera star and sea- 

soned 'r\' mrester, Patrice Munsel 
will cavort in a musical comedy 
format with guest stars. combining 
opera. and pop music. Live. 

FRANK SINATRA SNOW (LPIE AND FIN) 

Friday, ABC, 9.9:30 p.m. 

The versatile Sinatra will host 
ten dramatic stanzas. host and star 
in 13 musical variety shows and 
two hour -long specials and appear 
in about ten drainas in roles rang- 
ing from hit parts to leads. Ilse 
and film. 

COLT .45 (FILM) 

Friday. ABC, 1010:30 p.m. 
Wade Preston stars as Chris- 

topher Colt, pephew of the maker 
of the gun that need the \Vest. 
He pretends to be a .salesrnan, but 
is in reality President Grant's spe- 
cial agent. A Warner Bros. film 
production. 

NBC Shows 

aptly get into anti out of trouble. 
Dialog and situations are often 
mildly racy. Executive producer is 
Metro's Salo Marx; producer, Ed 
Beloirt. 

DEAN MARTIN (LIVE) 

Saturday, NBC, 9 -9:30 p.m. 
The singer, mirras partner, will 

be starred in a umnber of half 
hours next season. The show will 
be basically musical -variety. with 
no special gimmicks and an ern 
phasis on big name guest stars. No 
)production team has been assigned 
by Martin. who w ill probably use 
his old associates. 

mat NADINE SNOW 

Saturday, NBC, 9:30.10 p.m. 

A veteran rKng artist and 
T\' performer, Miss MacKenzie has 
finally gotten her own show. To 
be produced by Charles Isaacs for 
Jack Benny's J. ik M. Productions, 
the musical -variety show will show- 
case the relaxed talents of versatile 
Miss MacKenzie and guest start. 
Joe I.andis will produce. 

whurs IT FOR! (LIVE) 

Saturday. NBC, 10 -10:30 p.m. 

Entertainment Productions new 
show for nest season is a panel 
session to be tmseed by Hal March, 
if agreement can be reached with 
Revlon. Panelists, as yet urine. 
lected, are supposed to tell the 
purpose for which various inven- 
tions were conceived. No produc- 
tion staff assigned as yet. 

SALLY 

Sunday, NBC, 7:308 p.m. 

"Sally" will combine the talents 
of Joan Caulfield and Marian 
Lorne, with Miss Caulfield as trav- 
eling companion to Miss Lorne 
whose role is that of a whimsical 
and wealthy lady. Producer of the 
situation-comedy is Frank Ross. 

Director is William Asher. Loca- 
tion shooting is espected to be in- 
volved. 
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Up go the ratings when You reach for the stars! 
Greater audiences, increased billings; higher 
rate cards -all are attainable when you have 
the star -power that is available only in M -G -M 
features! Why not reach for the 'phone right 
now -and let the MGM -TV representative tell 
you how the big names can mean big business! 

The su4atr 

is toward 
Lea. 

MGM 
TVII 

A SERVICE Or 
LOEW'S INCORPORATED r 

RICHARD A. HARPER, General sales Manager '- 
701 7th Ave., New York 36, N. Y., JUdson 9 -9000 

, 

OM Goble Ingrid Berge,.. SpcncerTroN Lora Tumer Grew Garin loon Cra.vford Fronk Sinatra . Ahoy Rooney Gens I..e!ty lvdy Gorlord John 1S'o, ̂ s tiro Sorhero Vin lohntop. 
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28 TV PROGRAM SHOWCASE THE BILLBOARD 

PREVIEW REPORT: 
ecntive pmducrr is Robert Sparks; 
producer, Julian Claman, and di- 
rector, Sheldon Leonard, best 
known for movie gangster roles. 

omeay nigniignrs 
CBS Fall Sked 
Having carved out a sizable alice of viewer Interest in the past 

few seasons with situation comedy shows. T :BS is continuing its footless 

for the type with comedies easily taking the numerical lead among the 
new program entries making their appearance on CBS this fall. New - 

comers in the chuckle field on CBS range from the new Eve Arden 
series about a lady lecturer to Sheldon Reynolds' comedy -mystery about 
an American investigator married to a titled British beauty, 

A sprinkling of Westerns, straight mysteries and dramatic vehicles 

rounds out the CBS roster of fall Impeffils. as noted in the "preview 
capsules" below, gathered be The Billboard from network. producer and 
talent source's, and :arranged b . clay and time. 

THE EVE ARDEN SHOW (FILM) Me Great Pleasure." The show 

Tuesday, CBS, 8:30 -9 p.m. 
consists of her adventures and mis- 

t' P adventures as a widowed lechtrer. 

Eve Arden returns this fall io a Supporting Miss Arden will be the 

new series based on the Emily Kim - veteran character comedian. Allyn 

brough autobiography, It Gives Joslyn, and Frances Bas ter. Ex- 

THE BIG RECORD (LIVE) 

Wednesday, CBS, 8.9 p.m. 

.1 hi....nor musical sl1Ow ein 0111- 

passes everything in the world of 
records from Bach to bop, with. 
of course. the emphasis on current 
recordings and recording talent. 
Executive producer is l..ester Gott- 
lieb; producer, I.ce Cooley and di- 
rector, Jerry Shaw. 

HARBOURMASTER (FILM) 

Thursday. CBS, 8.8:30 p.m. 

"Harbourmaster" concerns the 
New England adventures of David 
Scott. a municipal functionary re- 
sponsible for all the maritime ac- 
tivities within a harbor. The action- 
adventure series was lensed en- 
tirely on location near -Cape Cod. 
Barry Sullivan is featured and Paul 
Burke will play his sidekick in the 

'Liv production. It is to he co-pro- 
duced and co- directed by Felix 
Feist and Henry Kessler from an 
idea developed by William Esty's 
saw \orthclu,. 

LEAVE IT TO BEAVER (FILM) 

Friday, CBS, 7:30.8 p.m. 

This warm family comedy has 
been described as portraying the 
life of adahs as seen thnr the eyes 
of two brothers, six and. eleven. 
The youngsters are played by Paul 
Sullivan :real Jerry blather, who 
portrays Beaver. the six -year -old. 
( :re :ded and written by Joe Con- 
nolly and Bob Mosher, the show 
is nscned by Gnonalco Productions 
and will have Harry Ackerman as 
executive prnducer- 

TRACKDOWN (FILM) 

Friday, CBS, 81:30 p.m. 

Set in Texas of the 1870's. 
stories in this series ssill be con- 
cerned with Texas Ranger Hobe 
Gilmour and his efforts to deal with 

di» NI VJ'41. r1 
MUSICAL DIRECTOR 

"TWENTY ONE" 
NBC -TV 

"HIGH LOW" 
NBC -TV 

"TIC TAC DOUGH" 
NBC -TV 

"BRIDE AND GROOM" 
NBC-TV 

"EDGE OF NIGHT" 
CBS -TV 

Composer and Musical 
Director for Films on 

"CAPTAIN 
KANGAROO" 

CBS -TV 

Contact Thru: Rodio Registry 
JUdson 2 -8800 

PAUL TAUBMAN'S 

Or/4 
30 Sokol tank South 

NEW YORK CITY 

Public Relations: 
TED NUDES 

AUGUST 12, 1957 

Texas wrongdoers. II i. I,;, .,i on 
the files of the Tease R:n1K.-rs, 
and will feature extensive location 
photography. Robert Culp will 
star. Vincent Fennelly will produce 
and 1110111.1S Care .lir..t. 

PERRY MASON (FILM) 

Saturday, CBS, 7:30 -8:30 p.m. 
Another of the 1:rle st.ndey 

Gardner properties due to appear 
on TV, this new writs bus as its 
central character the famous twn- 
fisted legal eagle. Perró\facnn, 
portrayed by Raymond 13urr. 
secretan', Della Sheet. st ill be 
played lay Barbara Hale, anodize 
experienced movie performer. Ben 
Brady will produce aced 'f.- t I' .t 

direct. 

DICK AND THE DUCHESS (FILM) %of- 
Saturday, CBS, 8:30 p.m. 

One of the trs, filet 
necetlat.s to he utu luc I entirely 
abroad -in England, to be cpecifib. 
-"Dick and the Duchess' has been 
created and packaged by Sheld 
Reynolds. It concerns an Amer' 
insurance investigator and.. 
pretty, titled English' 
leading roles si-ill b 
two newcomers to TV 
Pat O'Neal and Britil 
Hazel Court. Remolds ss 

funetton as producer- direct` 
ers are Ray Allen and Ile 
lock. Executive producer is 

Millinaire, who produced Reyno 
"Sherlock lfnlna's" series. 

HAVE GUN, WILE TRAVEL (FILM) 

Saturday, CBS, 9:30.10 p.m. 

Richard Bootie plays :n sup11ic- 
ticatcd Western man .client -tms n, 
Mr. Palladin, with an ngnal taste 
for wine and women in "I -lave t; , 

Will Travel.' He is outfitted 
an all -black monkey snit and lei 
to match. as well as a taste for 
china. Prodneer is Julian Claman, 
director Andrew V. \ls Ltrglen. 

BACHELOR FATHER (FILM) 

Sunday, CBS, 7:30.8 
A new entrant s,lrich shares the 

time with Jack Ben y,. "B:uatelor. 
Father" stars actor John Forsythe 
as a contented bachelor who s 

deftly inherits the crl,ytocly of ; 
bouncy teen -age niece. H 

Ackerman w 
producer of 
The property 
Productions. 

The August. 26 ISSIIe 

ni The Billboard 

II-iII Spotlight... 

- - , a type of programming 
that bas done an out- 

standing job, selling an 

endless variety of prod- 
is and services for 

111.111. , litany advertisers 
in all television markets. 

You'll find scores of s :d- 

oable facts and figures 
to help you in your day - 
to-clay work , .. in the 

statistical and feature 
material on . , . 

SYNDICATED 

FILM PRI)rR 11I 

P:IRTICIP:1'l'I(lIS 
ill the 

Angubt 26 
issue of 

The Billboard 
t+_ 
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THE BILLBOARD 

ADVERTISERS GO 

TV PROGRAMMING 29 

WHERE THE AUDIENCE GOES 

and the 

audience goes for 

OFFICIAL FILMS 

America's 

Leading independent 

Distributor 

of TV Films 

Network Programs 
The Adventures of Robin Hood 
Sir Lancelot 
The Buccaneers 

NEW Syndicated Programs 
Sword of Freedom starring Edmund Purdom 
Vagabond Travel -Adventure 
The Big Story Burgess Meredith -Host 
Decoy starring Beverly Garland 
Errol Flynn Theatre 

Established Syndicated Programs 
My Little Margie 
Star Performance 
The American Legend 
Trouble With Father 
The Star And The Story 
Dateline Europe 
Overseas Adventure 
Cross Current 
Rocky Jones, Space Ranger 
My Hero 
Colonel March of Scotland Yard 
The Hunter 
Willy 
Terry And The Pirates 

OFFICIAL FILMS INC. 
25 West 45th Street New York 36, New York 

Plaza 70100 

REPRESENTATIVES IN: 
Beverly Hills Chicago 
Dallas San Francisco 

St. Louis Boston 
Minneapolis Atlantis 

Philadelphi 
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Iiieoi'j)oi'a led .á, Lead* ?Malin 

Television 
Impas) 

Programme Company Limited 

Regent lints., 
235. Regent Slrert 
London. ß .1. 

I l.eirn..w 

l'IiI1:F: 1.1"I"17kR, C.I3.E. 

IJ.s.eRinF Director 
I VW CM 'WE 

1957 PRODUCTION SCHEDULE 

.TIIE 111EITI RES OF 000I1 1100D 

Third SeMtS 
(.w ...oriels.. e..L 11.w..h /....Meow. '..prL.r J... 
LfJ. .wJ l)Ibci.l /J... l....) 

11111141E . Ile THELISTOFTHEIOIII1.111 

THE IDIEITI RLS IF IRIRIJF. 1 1111 

1 iw ...i..... Nish i.I..i.i.. r.t.. r. o/ I0.014r.) 

1. S. S. 
(.......:..... area V. r..J...l... ..J 

! a...l 

I111.1.1111 TELL 
(r.J..rid 1. J.T1. h, 111.+r4 .e..) 

WORD OF MIMI 
f .e .e..r ...h H....A I...M.i.. 
..rrh... )J I ..4 ..1r....l IJ. J... 

Li re Shl)1r11 

SI 1D11 1I6HT IT THE. I11101 11 111II N 

J0l1 111 LE.1I IE 

THE J lf l .11114\01 1H011 

ilL PlR1ELrS 11TI RD11 VII T11I I IR 

THE IRTHI R 11111E.1 1II011 

III PII;III \TIRTINE 

Sw b aidiar. l'w.. /.en. 

I.T.P. TeleN i.ion Program. Incorporated 
Free-wiry I it* rreiidrn!-HI1 N %I7. NIIH)RP 

2 e.l .i 11h Sorrel, \e.. 1 orl 17R(].t: 654115$ 
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Gov't or Private? 
TV Systems Vary 

Veteran Adman Surveys Worldwide TV 
Growth Patterns, Finds 3 Key Systems 

By JAMES VON BRUNN 
Formerly TV Film Producer, 

McCann- Erickson Intl. 
Now associated with 

Erwin, Wasey & Co., Inc. 

There are three fundamental 
structures of TV systems around 
the world. These are: the multiple 
enterprise system (as used in the 
United States and Latin America), 
the monopolistic system (as used 
in Belgium and France) and the 
combination system (as used in 
Italy and Great Britain). 

These systems are financed 
either by: 1) Advertising revenue; 
2) Revenue from licensing of sets 
and'or taxing sets and sale of 
equipment; 3) Grants from public 
funds; or 4) Combinations of these. 

In the United States and most 
Latin American countries, news- 
papers, motion picture companies 
and equipment manufacturers pro- 
duced the original capita] for set- 
ting up TV stations. Educational 
fl WAS initiated by State Depart- 
ments of Education. universities 
and private foundations. 

Under the multiple enterprise 
system, the principal object of pro- 
gramming is to obtain commercial 
profit, that is, to satisfy the demand 
of advertisers for a maximum au- 
dience at the lowest cost per unit, 
expressed in audience ratings. 

In order to capture the full at- 
tention of the audience, advertis- 
ers spend millions of dollars on re- 
search. A relatively new area in 
motivation research, which is con- 
cerned with our psyches, our hid- 

" den anxieties, repressions, aspira- 
tions and frustrations. Its findings 
sometimes dictate: Don't sell cos- 
metics. sell hope; don't sell auto- 

. mobiles, sell a sense of prestige or 
power. 

Many countries regard the mul- 
tiple enterprise system with erne 
siderable apprehension because 
they feel it tends to degrade pro- 
gramming. If television appeals 
only to the mass mind, will it not 
have a debasing effect on our 
greatest cultural advances? 

However, if broadcasters do not 
reach a large audience, they fail to 
utilize the basic nature of TV, 
which, by necessity, is a medium 
of mass communication. Herein 
lies the rub. 

"Combination" Systems 

companies get their revenue from 
commercials sold adjacent to, or 
within their programs. 

ITA now regularly commands 70 
to 90 per cent of the TV audience. 
Older sets that can only receive 
BBC: T1' are now being converted 
at the rate of 2,500,000 a month. 
Altho 528 million in advertising 
was sold the first year, this fell 
about $8 million short of the break - 
even point. 

According to Sir Robert Fraser, 
this was because of lack of es- 
lwriencc in planning campaigns 
and failure to fudge costs in re- 
lation to sales. Sir Robert believes 
that commercial TV will break 
even this year. make up its initial 
loss next scar, and go swimmingly 
on from there. 

On February 16 another decision 
was reached. The 6 to 7 p.m. hiatus 
in TV programming designed to 
get the children to bed was de- 
clared mssmircessful. A survey 
showed that the children peeked 
thru bannister railings. and in gen- 
era) stayed up by the thousands 
watching TV until 10 p.m. or later. 

The great difference in U. S. 
and British 'fV is that ITA forbids 
progrnn sponsorship. Advertisers, 
therefore, du not control program- 
ming. 

lit Italy (another example of the 
combination system), ouly four 
ca nmuveials are transmitted each 
day between 8:50 and 9:00 p.m., 
seven days a week. falling be- 
tween the m ws and the big show 
of the evening. No live commer- 
cials are allowed. The film com- 
mercial is two and one -fourth min- 
utes long but only 20 seconds of 
this time may be devoted to actual 
selling, the remaining one minute 
and 55 seconds of the "commer- 
cial time can show anything con- 
sidered duality entertainment. 

Great Britain's answer is the 
combination system. Prior to 
1955, British TV viewers on a par - 
ticular night were treated to a P.4- 
hour program called "The Devel- 

.- opment of the Lung Fish." View- 
ers were either left gasping for 
breath or irrevocably opposed to 
"culture" in such large doses. 

And many Britishers still turn 
blue when they recall the TV pro- 
gram of the thrilling. matches at 
Wimbledon and the cricket play- 

. offs occurring simultaneously a few 
years ago. Thu TV mobile units, 
the audience was switched visually 
from one field of play to another. 
between innings and sets. The 
games reached a pitch of excite- 
ment, the United Kingdom was 
glued to TV sets -when the an- 
nouncer interrupted and said: "We 
now return you to our studios for 
the regularly scheduled children's 
hour." 

it's rumored that at least one 
fnistrated sports fan in Wales 
thereupon blew his brains out. 

In September, 1955. the British 
government decided to form the 
ITA -Independent Television Au- 
thority. ITA, a government agency 
under the Postmaster General, owns 
all TV facilities. 

ITA normally doesn't broadcast 
but grants concessions to four pri- 
vate program contractors. These 

Y 
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TALLYHO! BRITISH -U. S. 

JOINT FILMING BOOMS 
Seven Co- Productions Rolling 
For Anglo- American TV Markets 
By LEIGH VANCE 

LONDON -With the end of 
the second year of commercial tele- 
vision here due in a few weeks, 
there is an increasingly heavy in- 
flux of American capital and tal- 
ent now flowing this way after 
the hiatus which followed some 
of the disastrous joint Anglo- 
American film ventures which 
maned the early days 

Altbo individual film deals vary 
widely. the kind nosy generally 
being set between American and 
British interests involves an equal 
investment stake For this the 
American tracker gets the full U. S. 
return and the British contractors- 
who generally chip in sise of their 
own studios as part of the deal - 
get the screening of the series for 
their own stations here plus pro- 
portionate global T\' and screen 
rights elsewhere. 

Some scared producers claim 
that the benefits of production here 
are almost equally offset by the 
snags, but the remaining plusses 

No commission is allowable and 
the ad agency must negotiate with 
their client for charges. Radio Tele- 
vision Italians (RAI) also receives 
revenue from licenses on receivers 
and taxes levied on sales of equip- 
ment. The .peak Italian TV audi- 
ence is 8,000,000, and averages 
about 4,000,000. 

Monopoly Control 
Radioditfusion Television Fran - 

cais A -peu ds directly on the Min- 
istry of Information and is a good 
example of the monopoly system 
of TV control. 

No commercial broadcasting is 
allowed. 

By 1959 there will be 45 trans- 
mitters covering 95 per cent of the 
population. At present there are 
443,000 receivers. TV clubs have 
developed and 700 schools have 
receivers. 

Regular telecasts were first made 
in 1935, therefore it is one of the 
oldest services in existence. Gen- 
eral programs are varied in scope 
and content, including drama, 
filins, newsreels, sports, panel 
shows and Eurovision. France pro- 
duces its own equipment, and li- 
censes its receivers. 

RTF and BBC -TV pioneered 
Eurovision programs, a network 
linking together eight European 
countries: The United Kingdom, 
Switzerland, Netherlands, Italy, 
German Federal Republic, France, 
Denmark and Belgium. This net- 
work has stimulated TV in all 
countries concerned and has been 
enthusiastically received by all who 
view it. 

Eurovision and similar projects 
elsewhere offer great hope for a 
world of peace and mutual under - 
standing. There is an increase of 
broadcasts between the U. S. and 
Canada, a Stratovision relay to 
Cuba, increasing exchange of film 

seem high enough to attract a 
steady flow of American film mak- 
ers and would -be producers, who 
hit town bearing anything from 
a synopsis on the back of an en- 
velope to a full, signed distribution 
deal. Because the unions have not 
yet got around to an effective 
global residual contract the cost 
advantages to producers from that 
field alone can be substantial. On 
the other hand, production costs 
are no longer sensationally lower 
than those of an equivalent- quality 
series in the States. 

But despite this there is a grow- 
ing tide of joint Anglo-American 
series being lensed hem this mo- 
ment. At British National studios 
there is Jules Buck's "O. S. S." 
sharing the roof with Television 
Programs of America's "Ness- Ad- 
ventures of Charlie Chan." Of- 
ficial Films has just lensed the 
first thrust in the Sword of Free- 
dom"' series at Twickenham, while 
continuing that Sherwood ever- 
green "Robin Hood" over at Net - 

tlefold, in deals with Hannah Wein- 

stein, Sapphire Films and 1. T. P. 
The camera has just opened its 
eve on Sheldon Reynolds' "Dick 
and the Duchess" on the M -C M 
lot in Boreham Wood, while across 
the way at their own studios the 
Danziger brothers are into their 
fourth year of the London -localed 
"Mark Salter" series. At Associated 
British "The Ness- Adventures of 
Martin Kane." produced by Harry 
Alan Towers in association with 
Ziv. has racked up the thirtieth 
picture in the first British -based 
series ever deliberately designed 
for American syndication sale. 

There are also some fancy proj- 
ects stacking up in the wings. 
Screen Gems. which has Jack Kron 
planning a big schedule which 
should see six series in production 
by the end of 1958, is currently 
readying "Ivanhoe" under the ex- 
ecutive hand of Irving Starr. 
Bennie Luber's Ardleigh Films, 
whose first 13 'Overseas Press 
Chili" are now being screened on 
ABC Television here are waiting to 

(Continued on page 48) 

U. S. Vidfilm Branch Offices 
Selling in Other Lands 

Dearth of a Salesman -that 
might well be the story of foreign - 
based sales reps for U. S. com- 
panies selling language -dubbed 
telefilms in the overseas market. 
With the exception of a handful of 
companies like CBS Film, Screen 
Gems and Ziv, most American 
vidfilmeries can't afford to main- 
tain a full -time or even part -time 
salesman in a permanent overseas 
location. 

The existing world -wide market, 
however. is usually covered by 
means of another type of sales 
exec -high -level sales brass who 
travel on a smile and an interna- 
tional plane ticket. Making peri- 
odic safes swings, such veterans as 

TTA's Manny Reiner, NTA's Sam 
Gang, Official's Seymour Reed, an 
exec v.-p., Guild's Art Gross are 
likely to pop up in Rio or Hong 
Kong or Monaco to close telefilm 
sales deals, with a New York cable 
address as their home base. 

As the foreign market expands, 
these jet -age "drummers" are likely 
to be in charge of growing teams 
of permanently based overseas 
salesmen. Meanwhile, list of sales 
offices below - which excludes 
purely British and Canadian reps - 
are chief telefilm outlets in foreign 
lands. 

and kinescopes between countries. 
There is a tremendous move to in- 

crease relays between nations. 

In the near future, a twist of 
the dial may bring you a horse 
race from Cuba or a Geisha dancer 
from Tokyo. 

CBS TELEVISION FILM SALES 

MADRID. CBS Television Film 
Sales, S. A. 

Castillane Hilton Hotel 
Henri Grunman, Sales Dir. 
(Covers Spain, and covers as 

well Latin -American market) 

STOCKHOLM: CBS Television 
Film Sales 

18 Sturegatan 
Wilfrid Fleisher, Sales Agent 
(Covers Scandinavian countries) 

PARIS: CBS Television Film 
Sales 

11B Champs Elysees 
Jean -Paul Blondeau, Sales Agent 
(Covers Continental Europe) 

FREMANTLE OVERSEAS TV 

LONDON: Paul P. Pieck & 
Assoc. 

156 Kingshill Dr. 
Kenton, Middlesex 
Paul P. Pieck 
Phone: Wordsworth 0-489 
(Covers Great Britain and 

Europe) 
CARACAS: TV Programs de 

Venezuela 
Apartado 2769 
Jules Rosen 
Phone: 56-315 
(Covers Venezuela and 

Latin -America) 

GUILD FILMS 

LONDON: Guild Filins, Ltd. 
41-43 Wardow Street 
Geoffrey Bernerd, Maimager 
(Covers Europe) 

PANAMA CITY: Guild Television 
International, S. A. 
8-411 Central Ave., Carolus, S. A. 
( Covers Latin and South 

America) 

SCREEN GEMS INTERNATIONAL 

MEXICO CITY: Screen Gems 
de Mexico, S. A. 

Monterrey 104, Desp. 107 
John Manson, v. -p. and sales 

manager 
Phone: Mexico City 11 -8804 
(Covers Mexico and Latin - 

America) 

LONDON: Screen Gems, Ltd. 
142 -150 Wardour Street 
John Cros, managing director 
Phone: Girard 4321 
(Covers Great Britain and 

Europe) 

ZIV INTERNATIONAL 

MEXICO CITY: Ziv Interna- 
tional de Mexico, S. A. 

Villalougin 196 
Monte Kleban, Sales Dir. 
Phone: 11 -4409 
(Covers Latin and Central 

American market) 

PARIS: Ziv International 
PARIS: Ziv International 

de France Cie. 
11 Rue Jacques Dulud 
Neuilly s /Seine, Paris 
Joseph Brandel, Sales Dir. 
(Covers European area) 

CARACAS: Ziv International do 
Veneniela, S.A. 
Apto. 6353 
Don Omeara, Sales Div. 
(Covers South America) 
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WHEREVER THERE'S TELEVISION...PEOPLE ENJOY 

-- 
PHIi.IPPINES 

114 NONG 
KONG 

IN THIALA 

ZIV PROGRAMS ARE AVAILABLE NOW IN SPANISH, ITALIAN, 4 

CHINESE, JAPANESE, FRENCH, GERMAN AND.TAGALOG. 

197 HALF 
HOURS 

"HIGHWAY 
PATROL" 

w. 
Starring 

Broderick 
Crawford 

NEW ADVENTURES 

OF MARTIN KANE" 

Starring 
William 
Gorgon 

HARBOR 

COMMAND 

'`The CISCO 

KIDTT 

3a4 ̂ : 

.> 4 >. 

, 

Son:' Dvncon Renoldo 
Ot -c.c.. 
to o 

o " PQncl. " 

;`SCIENCE FICTION 

Y THEATRE", 

a ' Your host host, 
Truman 
Bradley 

``THE 

TED" UNEXPECTED" 

BOSTON "BOSTON 

BLACKIE" 

,;, A. 
i & b 

rt` 

/ 

A Slowing Kent Toy 
rote ' aroi: , 

tolr (oter os 

"Morr',FronkOH 
as 'Forredo 

xtl 
Starring 

Barry 
Sullivan 

(_ 

"YESTERDAY'S 

NEWSREEL" 

"MR. DISTRICT 

ATTORNEY" 

Starring 
David 
Brian 

" EDDIE CANTOR 

COMEDY THEATRE" 

w. Starring 
Eddie 

Cantor 

"FAVORITE 

STORY" 

HERE'S A PARTIAL. 
LIST OF SPONSORS 
OF ZIV SHOWS IN 
FOREIGN LANDS! 

AMERICAN AIRLINES, INC. 
AXTECA CHOCOLATE 
BORDEN COMPANY 
BRITISH AMERICAN TOBACCO CO. 

CERVERCIA CUAUHTEMOC, S.A. 
CERVECIA TRONCAI 
GENERAI MOTORE CORP. 

CROSSES APPLIANCES 
RMERSON RADIO 
FIRST FEDERAI SAVINGS l LOAN 
FORD MOTOR CAR CO. 
GENERAI ELECTRIC CO. 
GOODRICH TIRE a RUBBER CO. 

RICHARD HUDNUT CO. 
K. L. M. AIRLINES 
LUCKY STRIKE CIGARETTES 
NATIONAL BISCUIT CO. 
PET MILK CO. 
PHILIPS RADIO I TV 
NON PETRERO 

SEARS ROEBUCK CO. 
STANDARD BRPNDS 
H. UPPMAN C OARS t CIGARETTES 
VENEZUELA 6E 'ABACO CO. 
SAN MIGUAL BREWERY 
PROCTER AND GAMBA 

ESSO STANDARD OIL CO. 

MAX FACTOR i COMPANY 
CORNING GLASS 

ANDERSON CLAYTON 

SHAEFFER PEN 

HAZEL BISHOP 

COLGATE 

PEPSI COLA 

SHELL OIL CO. 

BRISTOL MYERS 

GOODYEAR TIRO 1 RUBBER 

LA TONDENA 
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IN LUXEMBURG 

_ . ,H 
SA«vppOR NG qA/0 

IN MONACO 

Itst ._PBaNAMA fNp BELGIUM 

ARGENT,NA Jj 

IN Nt 
Y 

EZUtitA 
N 
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LAST YEAR OVER 10,750 
ZIV HALF HOURS APPEARED 
ON FOREIGN TV SCREENS! 

ION LANGUAGES! 

air 

Starring 
Wendell 

Corey 

With a 
brilliant new 
cast every 

week. 

Television 
Highlights of 
the News of 
Yesteryear} 

with your 
star and host 

Adolphe 
Menjou 

ZIV SHOWS GET RATINGS, RENEWALS, RESULTS! 

Starring 
Richard 
Carlson 

Starring 
Macdonald 

Carey 

Starring 
Ann sass as 

.(erli,i 
lobby alb al 

" CISCO KID" RENEWED 4TH YEAR IN PUERTO RICO BY 

PET MILK. In special "outograph photo' offer, CISCO 
pulled 134,000 Pet Milk labels. 
"FAVORITE STORY" SPONSORED BY GENERAL ELECTRIC 
IN MEXICO CITY complelely sold out entire stock of 
steam irons within two weeks ... a heavily loxed "lux- 
ury item" in the Mexican market. 
"HIGHWAY PATROL" RENEWED 3RD YEAR IN UNITED 
KINGDOM. Consistently rated among England's "TOP 
TEN," HIGHWAY recently rated No. 3 among all pro- 
groms all week in London. 

WHERE RATINGS ARE AVAILABLE 
ZIV SHOWS ARE FAVORITES 

HIGHWAY PATROL 53.5 in London 
I LED 3 LIVES 51.0 in London 
SCIENCE FICTION THEATRE 42.0 in Mexico City 
CISCO KID 69.5 in Puerto Rico 

WHEREVER YOUR MARKET .. . 

WHATEVER ITS LANGUAGE 

ZIV SHOWS ARE 
READY TO WIN 
YOUR AUDIENCE! 

ZIV INTERNATIONAL 
530 Maxwell Street, Cincinnati, Ohio 

ZIV INTERNATIONAL DE MEXICO 
Villalongin 196, Mexico City, Mexico 

ZIV INTERNATIONAL DE FRANCE 
I1, rue Jacques Duled, Paris, Fronce 
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INTERNAT'L FILM SPOTLIGHT THE BILLBOARD 

CI.CI Inc. 
Distributors for 

AUGUST 12, 1957 

Associated 
World's Largest - 

Now making available to 
the unrivalled riches of 

Over 1200 Great Motion Pictures 

WARNER BROS. FEATURES* 
The best pictures from the best years of Hollywood's foremost studio! Over 40 
major Academy Awards. Grossed a Billion Dollars in admissions. Hundreds of 
the finest stories ever filmed. Dozens of the world's most famous stars. Great 
entertainment now drawing millions of Americans to television screens and 
theatre box -offices. Setting new records everywhere. 

MAJOR STUDIO FEATURES* 
A harvest of Hit Movies from United Artists, RKO, Fox, Universal, Paramount, 
Allied Artists and other top producers. Loaded with internationally famous stars. 
Overflowing with all -time high audience entertainment values. 

Thousands of Great Cartoons and Shorts 

WARNER BROS. CARTOONS* 
The best loved cartoon characters in all the world! Merrie Melodies and Looney 

Tunes, Bugs Bunny, Porky Pig. Sylvester The Cat, Tweety, Elmer Fudd, Pepe le 

Pew, Foghorn Leghorn, Daffy Duck, Henery Hawk, Sniffles, Hippety Hopper, 

Yosemite Sam and all the other favorites. 

POPEYE CARTOONS* 
The beloved and laughable spinach -eating sailor known all over the world 

through comics and films. His heroic and laugh- provoking antics have made him 

a favorite with children and adults. With Olive Oyl, Wimpy, Bluto, Sweet -pea 

and all the other familiar comedy characters. 

WARNER BROS. SHORT SUBJECTS* 
The cream of the audience -pleasing one -, two -, three -, and four -reelers to which 

this great studio has devoted as much care as to its features. Many exciting 

and wonderful subjects- humor, sports, music, history, adventure, travel and 

many more. 

* Right, reserved by pruJurers in certain terriluria. a \` ,¡ i 

www.americanradiohistory.com

www.americanradiohistory.com


AUGUST 12, 1957 THE BILLBOARD INTERNAT'L FILM SPOTLIGHT 35 

Artists Productions, Corp. 
Distributor of Films for Television and Theatre. 

World Television markets 
major studio film vaults! 
on theatrical release and re- release 

Hundreds of Greut Made -for -Television Programs 

"DOUGLAS FAIRBANKS, Jr. PRESENTS" 

One of the top internationally famous stars has personally produced this high - 
ranking series of half -hour dramatic plays. In addition, he acts as host and fre- 
quent star of the dramas, set in the most glamorous and exotic world capitals. 
A long -time favorite United States and United Kingdom television program. 

"The GABBY HAYES SHOW" 
The be- star built a and television of 

lions and millions in his long and colorful acting career. In this specially -pro- 
duced series of half -hour television Westerns he combines authentic Western 
action and adventure with laughs and human interest, aided by some of the 
old -time great Western heroes, including Hoot Gibson, Buster Crabbe, Eddie 
Dean, Tex Ritter and others. 

"CANDID CAMERA" 
People in their unguarded moments are often more fascinating than the best of 
contrived stories and elaborate productions. The hidden camera catches people 
from all walks of life in unrehearsed reactions to unusual situations in this 
extremely well received series of half -hour and fifteen -minute films. 

"JOHNNY JUPITER" 
Space travel is the newest and most interesting subject to hold the attention of 
younger television viewers, as has been amply proved on stations in every part 
of the United States. This specially -produced series of half -hour space- adventure 
films aimed at children attracts a good share of adults as well. 

JAll SERIES 
Nothing cuts across international borders of language and customs as quickly 
as good American jazz. This series of one -reelers features such musical greats 

as Billy Eckstein. Lucky Millinder. Dizzy Gillespie, 
Ann Mae Winburn and others, playing and sing- 

ing the music that is America's greatest con- 

tribution to international entertainment For complete details on the 

exhibition of these pictures for 

television or theatre, write or cable today. 

MR. NORMAN KATZ, Foreign Department 

Cl.a.r.... 
Chef... for A..xiarrd I Apr.. , P,.. r Copa 

345 Madison Ave., New York City 
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U. S. TELEFILMS DUBBED 
INTO OTHER LANGUAGES 

The It below is a ... minan of 
American telefilurs dubbed into 
foreign languages for sale in the 
overseas market. Virtually all. un- 
less noted otherwise, are hull -I 
telefilms. All are iß mm. .onions 
The number of episodes availahle 
follow the title. 

i-istings are divided h) the four 
language groups which represent 
about S3 per cent of the re- voicing 
of sound tracks which bus been 
dohs to dote- Spanish. French, 
German and Italian. Not listed are 
English- language sersiuns for Eng- 
lish-speaking markets - which is 
usually any and every film prop- 
erty to which a distributor has 
overseas right-and subtitled film 
and features for use in countries 
not as set rconnnricaUy able to 
support dubbing operations. 

U. S. telefilms, using subtitles to 
hurdle the language harrier, are 
now .avoidable from Ziv Intenna- 
tioaal, Screen Gems, NBC Trk- 
shioi Filin and others in a wide 
satiety of other languages, ranging 
from Danish and Portugese to 
Japanese and escn Tagalog. Other 
firms like Official, Guild or CBS 
Television Film frequently sell 
tele(rlrm to nun in English on 
overseas, non -English -speaking TV 
notlets. hose are primarily films 
which are fairly obvious io their 
meaning to audiences, such as ay- 
110f1 show s, i..nrt. 01 ü, or music. 

SPANISH 
ABC FILM SYNDICATION 

Passport to Danger 
Itacket Squad 139) 

CBS TELEVISION FILM SALES 
I Love Lucy (39) 
You Are There (39) 
The whistler (39) 
Assignment Foreign Legion 
San Francisco Beat 139) 

FREMÀNTLE OVERSEAS TV 

.Armchair Adventure (104) 
Jangle (39) 
Animal Time (104 -13 mina.) 
Movie Museums (160 -15 ruins.) 
Crusade in the Pacific (26) 
The Big Fights (.2) 
Encyclopedia Britanuica 

(300 -1 reel) 
Feature Films (Approx. 100 - 

subtitled) 

GUiLD RIMS 
l'aptain David Cif 

!Dubbing 39) 
1 Spy (Dubbing 39) 
k.iogdom of the Sea 

lhnbbing 39) 

MU -TV, LTD. 

Alfred Hitchcock Presents 
(Dubbing 39) 

Dragnet (û,hhbing 39) 

NATIONAL TEI,FFILM ASSOCIATES 

Sheriff of Co -I ise (78) 
Official Detective (39) 
!'bina Smith (39) 
Feature Film Package (9 -Sub- 

Ihth(l) (Contains "Trio," "Fal- 
con, "Good Sani.' "Guest 
Wile" with deals pending for 
Lamer group including "High 
Noun.') -- 

OFFICIAL FILMS 

Foreign Intrigué (3 c)sles of 
39 era.) 

This is Your Music (28) 
Robin !food (39) 

SCREEN GEMS INTERNATIONAL 

Adseulures of Rio Tin Tin (78) 
All Star theater (121) 
Father Knows Best (39) 
77th Bengal Lancers (26) 
Jungle Jim (26) 
(3renx , &w (38) 
Talcs of the Texas Rangers (26) 
Patti Page Shon (78-15 min.) 
Feature Films Packages 

1Sutbtitled) 
t Features -49 
\lystery Fratuires -32 
Other types -20 

T\' Cartoons (English) 
Krary Knl. Scrapp)-l56 

TELEVISION PROGRAMS OF AMERICA 
t count of Monte Cristo 139) 
Inr} 1391 

II.rssleye and the Last of the 
\l hir.uw (39) 

\,,s sdsentmres of Charlie 
I Is.ur í3t9) 

l .tssir i_ °(ü 

1,1 
\I:' I, \I stn. a 12) 

ILV INTERNATIONAL 

New .ldscntun-s at Martin Kane 
(30) 

Science Ficti o !'heater (78) 
Harbor Command (30) 
(: isco Kid (104) 
Bottom Mackie (52) 
The Unexpected (39) 
Favorite Story (78) 
Highway ay Patrol (117) 
Man Called X (39) 
\Ir. District Attorney 178) 
I Led Three Lives (39) 
Dr. Christian (39) 
l estrrlay's New sreel 1101) 

FRENCH 
ABC FILM SYNDICATION 

Julius kirran's Kaleidoscope (104) 
There \!.dreien Ìi)) 

CBS TELEVISION FILM SALES 

Brase Eagle (261 

FREMANTLE OVERSEAS 1V 

Armchair Adventure (39) 
Movie MUSEUM (180) 
Animal Time (104) 
The Big Fights (26) 
llopalong Cassidy Features 

(27- Subtitled) 
Cartoon Shorts (100 -Subtitled) 

GUILD FILMS 

Kingdom of the Sea 
(Dubbing 39) 

MCA -TV, LID. 
Alfred llitchusxk Presents 

(Dubbing 39) 

NBC TELEVISION FILMS 

Life of Riley (39) 
Victory at Sea (39) 

SCREEN GEMS INTERNATIONAL 

Adventures of Rin 'for tau 
All Star Theater (84) 
Patti Page Show (78) 
Circus Boy (78) 
Feahra Films (Various. 

(Total 60) 

TELEVISION PROGRAMS OF AMERICA 
Count of Monte Cristo (39) 
Hawkryc & the Last of the 

Mohicans (39) 
R.unar of tiro Jungle 19) 

117 INTERNATIONAL 

Mr. District Atton.ry (I3) 
Science Fiction Theater ( Ill 
Ciao Kid (13) 

AROUND THE WORLD IN 
80 SECONDS, V I A VIDEO 

Penetration n) television its a rumrnunications medium is now world -wider Inchuding the U. S., more Chap 60,000,900 lanuilies now look to 'IV for entitliliimsent, information and ue\ss. 
Set figures on wiehl- widOsTV below were compiled by Tite Billboard from various induetg amurccs, including film distrilm- tors, TV broadcasters and UNESCO. Arranged by geographic ,.ears, they represent a cousecvative estimate of operatipg sets. 

international TV Set Count 
European Area -Total 9,047,125 
Algeria 125 Holland 

Austria 10,000 Ila!y 

Belgium 135,003 Luxembourg 

Denmark 40,000 Monaco 

(inland 2,000 
Morocco 

Norway 
France 550,000 Poland 
Great Britain 6 600,000 Span .... 
G:rmary (West) 1,C05,003 Sweden 
Germany (East) 100,000 Switzerland 

100,000 

500,000 

1,500 

5,000 

5,5(0 
503 

6,000 

3,000 

30.003 

25,000 

Latin- American Area -Total 1,672,000 
Argentina 

GERMAN I Brazil 

(olomb:a 

13) 

ABC FILM SYNDICATION 

Douglas Fairbanks Presculs 
Three Musketeer (28) 

FREMANTLE OVERSEAS TV 

$tosir N111,411111 IRO 
Encyclopedia Britu ' .n 

(300 -various length) 

SCREEN 6EMS INTERNATIONAL 

Adventures of Rio Tin l'in 39) 
All Star Theater (26) 
(:irchus Boy 113) 
Big Playback (32) 
Patti Page Show -15 oin 1 

Father !snows Best (21) 

TELEVISION PROGRAMS Of AMERICA 

Lassie, ilu) 

Fury Iß) 
Susie (6) -- 

IIV INTERNATIONAL 

Favorite Story (13) 
Mr. District Altonrr) I ìl 

ITALIAN 
SCREEN GEMS INTERNATIONAL 

Adseuturrs of Riu Tin l its .26) 
All Star 'theater (2(i) 
Circus Boy (13) 
Jet Jackson (13) 
Jungle Jim (13) 
77th Bengal Lancers (13) 
Feature F ilms (various) 13.30) 

Krazy Kat, Scrappy Cartoons 
(156- English) 

IIV INTERNATIONAL 

Cisco kid (26) 
Boston Blackie (7) 
The Unexpected (13) 
Favorite Story (26) 
Mr. District Attorney x61 

Science Fiction Theater 113) 
Highway Patrol (13) 

HONG KONG CALLING! 
Following is an excerpt from o letter received by Screen Gems Sales 

Vice- President, John H. Mitchell, from Roy Dunlap who, Mr. Mitchell 
states, "runs the television station in Hong Kong." 

"In the June 10 issue of THE BILLBOARD, we noticed a full page advertisement on 
"The Adventures of Pow Wow," being 5 minute animated cartoons for Children. 
These look interesting, and we wonder what the license fee might be for the entire 
service." 

100,000 

650,003 

100,000 
Cuba 350,000 
Dominican Republic 5,000 

EI Salvador 

Guatemala . 

Mexico 

Panama (Canal ione) 
Venezuela 

Eastern Pacific Area-Total 791,000 
lustra ha 

Hong Kong 

Japan 

15,000 

2,500 

100,000 

1,003 

12,500 

300,000 

3,500 

150,000 

Korea 1,000 
Philippines 12,500 

U. S. and Canada-Total 47,000,000 

Canada ... 2.150,000 I United Slaves . . 44,000,000 
Puerto Rico 250,000 

Features: The Few 
And the Far-Between 

Continued from page 19 

titles for January release. possibly 
tapping such titles as "Barefoot 
Contessa, "Summertime," "Alex- 
ander the Great" and Sheldon 
Reynolds' feature- length "Foreign 
Intrigue," as well as the liecht -Hill- 
lancaster o u t p u t, including 

Atlantic Tekvision is now put- 
ting a 134itle package into release 
which, according to v.-p. Dave 
Bader. will consist of films- mostly 
lensed overseas with American 
stars in the leads in varions co- 
production deals-all of which are 
only a year or two old, except 
for two titles dating previously. 
Titles iuclnde "Coud Intrigue" 
with Madeleine Carroll. "Men of 
Sherwood Forest° with Don Tay- 
lor. "Passport to Treason," with 
Rod Cameron, and "Devil and 
Miss Jones" with Jean Arthur. 

Ln the "passibility" category of 
post -1948 product for TV release 
is J. Arthur Rank Film Distributors 
of America. This U. S. distribution 
offshoot of the British film giant 
is currently avoiding talk of TV- 
preferring to concentrate on the- 
aters. with such films as `third 
Key" and "Doctor At Large" - 
but is reportedly thinking of start- 
ing á trickle of (ulm to TV in small 
packages in about six months. 

Rank film product has already 
played TV circuits in previous 
deals set by Robert Beniamis and 
J. Arthur Rank, inc. (not the same 
firm) with ABC. which includes 
such titles SS "Man in the White 
Suit." "Seventh Veil" and "Great 
Expectations." 

Universal's first batch for TV via 
Saron Cents is likely to be in the 

fono of a special package of hair - 
raisers and horror films, fratnring 
the "Frankenstein' cycle, the "Dra- 
cula" and "Mummy" pictures, and 
various other filmed fugitives from 
Charles Addams, nearly all lensed 
before 1948. In the works, too, is 
an across- the -board package of 
about 50 "general" features to he 
released by Screen Gems, probably 
a mixture of Columbia Pictures and 
Universal product ranging from a 
few first -rank blockbusters down to 
some studio potboilers to fill ont 
the list. Similar "general" packages 
are due to come out of Screen 
Gems every six months or so until 
the combined Columbia -Universal 
backlog -some 1,300 filets -is in 
ciradation. 

Stations which have bought the 
Warner or Metro libraries will have 
regular controlled feedings of film 
product coming their way. Associ- 
ated Artists Productions has been 
holding back 52 titles, like "Casa- 
blanca and "White float," forthe- 
atriral distribution until after Sept. 
15 (it's next July 15 in the New 
York market), and many of these 
will be finding their way onto TV 
screens this fall. Metro will also 

feed some key titles along in small 
batches in a deal that stretches 
over five years, with the first 
13 pictures due to come some two 
years after a station signs for the 
hletro buy. 

A further checkup by The Bill- 
board among other feature distrib- 
utors shows a number of deals for 
new and old product being 
hatched, but nothing having do- 

veloped to a package stage. 
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ATIONAL ELEFILM SSOCIATI:..1.\( 
ATIO. MAI), 7.2,c aa_e 

60 wEiT SSrA ;rRiEr NEW YORK 19. N. Y 

To Our English 'TV Friendst 

)ms d o g 
Télé US iii ' 

Ims documentaires o¢ ¡de ¡a prog +mores 1,assionantsld une der B, des finire langue, d Pusao 
desmC r erés du public, 

et tés eart 
et 

animes p f 

parce que snus ociez 
avec 

que 

télévision et onor pr °!eCt1Of1 d`D1E vot+s +nchetez 

Quand vous négcie roen ' 

NTA. vous voulez t °`'ot+resdis que 
vous permet de choisir les hetez qui 

seque opus co+t ez. ra hiez -nous pour 
dstailgt +Ts 

Veuillez i r, . lirS, ez la liste. delég p 

Veuillez agrcer, Dlessieurs, 1'eLpression den 
OliverrA.Unger ) 

- disponibili nella Vostra lingua. Per 

raonibu filmai 
Vostra 

a lungo , r 

Desideriamo informarvi.d' avere ora disp 

pi Nostrl Amici liollant ole 
razioni Televisive 'a Cinematog 

re irroro 
ro rammi di mezi ora, famosi cortimetraggi e 

o io, affascinanti p g vorrete semp q 

metraeg 
Popolar cartoni animati. Nel trattare con la NT 

darVi il miglior son 

comprerete 
perchè acquisterete solamente ciò che vorrete. Il Vostro buon 

giudizio g Telegrafateci per ulteriori informazioni. li uiderà netta scelta dei successi atti a 

vitto 
attesa 

d. 
Vostro 

lstrenco. Tel =e 

Oliver t Unger 
In attesa d. Vostro gradito riscontro, distintamente Vi salutiamo. 

idioma, 

'ros aml9os de la TV en español: 
rato comunicarle que actualmente tenemos disponibles 

de largo diamo, 

A pues. Nos es muy 8 las crujas 

fa televisión Paro 
de media 

en 
nteresantisimos 

tópicos Meres 
1y 

las 
com- 

pro 

.. para me 
trata con la NIA, siempre quiere las film- 

\ '> extraordinarios Cuando viere. Usted mismo es el que escoge 

favoritos de 
solamente 

lo que quiere. 
r ora p q 

rafienos solicitando detalles. 

porque s 

Veacu usted la lista. Cableg amigos. 
que' más le sus 

órdenes, nos subscribimor, ss. ss y 
9 

sus gratos A. Unger 

E , -- Sempre a 

ielfilme. atemraubende 
halbstündige Programme, 

jetzt grosse Sp tache iür de 
r rnseh- 

ehen frnsehaktu leen rhnen j 

Wenn Sie finn NTA beeiFern. h 

An ustssrs dauts 
zur Verfügung aktuelle Ku 

ielhaus Vorlültbuntgbtesten 

Tricklilmá in 

Sie wirklich wüntit 
und Lichtsp bestellen I 

so 

Sc immer b mi igt. denn Sie bes 

Kabeln Sie uno um EinzeMitfre 
Ihrt Geschicklichkeit 

wählt die erfolgreicfien 

M t freundlichen Grüssen 

diencn (ciel +e Liste). 
Oliver A. Unger 

Were now making available, for TV and Theatrical Exhibition, 
fea- 

ture 
famous short subjects and favorite 

great 

half -hour programs, 
ou always want what you buy be 

films, 
When 
exciting deal with NTA, you picks the bus that 

cause Wnly you 
what you want. Your showmanship p 

cause you only buy 

serve you best. Check the list. Cable us for 
A. Unger 

Executive Vice President 

long nrétrage, des 

MOTION PICTURES 
HIGH NOON 

Gary 'Cooper 
Grate Kelly 

BELLS OF ST. MARY'S 
Ingrid Bergman 
Bing Crosby 

CYRANO DE BERGERAC 
Jose Ferrer 

And Many Others of Equal Quality 

HALF -HOUR PROGRAMS 
OFFICIAL DETECTIVE 
Exciting new action -packed thriller pro- 
duced for NTA by Desilu, 
THE SHERIFF OF COCHISE 
!in Spanish/ 
Terrific adventure series that will dupli- 
cate its great success in the U.S. 

HOW TO MARRY A MILLIONAIRE 
"Oh, those beautiful girls" - produced 
for NTA by 20th Century Fox. 

CARTOONS AND 
SHORT SUBJECTS 

LITTLE LULU 

UNUSUAL OCCUPATIONS 
Fascinoting woys people earn o living 
all over the globe. 

SPEAKING OF ANIMALS 
The academy award winning series in 

which the animals talk. 
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Smart 
customer... 
Trust MAMA to spend money wisely. 

Her newly syndicated series is helping 
advertisers across the nation get the 
most for their dollars. Nationwide 
Insurance Company has bought MAMA 

in 32 markets in a ten -state region, and 
a number of other major areas have 

been sold, but your market may still be 

available. If you're a smart customer, 
you'll place your order now for 26 

half -hours of MAMA (16 are brand -new). 
Because, as Variety notes, "MAMA is 

burning up the syndicated track! " 

CBS Television lib Sates, Inc. 

"...the best film programs for all stations "S 
'Here are three other typical press comments: 

HARRIET VAN HORNE, N. Y. WORLD- TELEGRAM & SUN: 

"t wouldn't dream of going out and missing Afama. - 

Here is television at the top of its form." 

BEN GROSS, N. Y. DAILY NEWS: "Mama is one of the 

most entertaining series on television." 

TV GUIDE: "Probably no other show in history has 

wormed its way more solidly into the affections of the 

viewing public." 

Audiences agree. Mama averaged first in her time 

period during a four -year run on CBS Television, 

with an average 45.3% Nielsen share of audience. 
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NEW FACES, ANYONE? 

Strong, Silent Types 
Rule Roost on Webs 

By BOB BERNSTEIN 

There was a time in TV. when 
blight young musical comedy 
types got the big break on regular 
TV shows in droves. Jonathan 
Winters, Pat Carroll, Jeannie Car- 
ton, Dick Shawn and a hundred 
others were catapulted Into 10 
million homes and new faces be- 
came new stars by renewal time. 

The coming year promises intro- 
duction of a smaller number of 

newcomers than any of the past 
five seasons, few, if any, headed for 
song. dance and snappy patter ex- 
posure. Hugh O'Brian will be mul- 
tiplied tenfold by the ascendancy 
of strung, silent 'Western heroes, 
followed by a few trenchcoat debuts 
and a couple of comedy charac- 
terizations. But the week -to -week 
jokesters, the zanies, the twinkle- 
toes and the song belters will be 
confined to video veterans. 

The three networks have com- 

bined efforts to promote a film 
leading man, whose composite Is a 
8'2" rugged darer, with black hair, 
slow smile, cleft chin and low - 
pitched voice. Into this composite, 
with minor variations, fall the idols 
of our coming fan clubs: 

Wayde Preston, "Colt .45 "; 
James Gamer, "Maverick"; Guy 
Williams, `Lorro' ; Will Hutchins, 
"Sugarfoot"; Ron Handel!, "O,S.S. "; 
Lee Marvin, "Manhunt"; Bob Hor- 
ton, "Wagon Train "; Adam Ken- 
nedy. "The Californians "; Pat 
O'Neill, "Dick and the Duchess "; 
Robert Culp, "Trackdown' Ray- 
mond Burr, "Perry Mason. 

They're mostly contract players 
or free -lancers working for major 
Hollywood studios. Some, like 
Randell and Burr, have a healthy 
list of feature film credits but no 
real national fame in any media. 

Their average age, 33, Is half - 
dozen years above the revue per- 
formers nurtured by the webs in 
put seasons. 

Showcases for live talent will be 
absent, except for the perennial 
Ted Mack Amateur Hour" and 
Arthur Godfrey "Talent Scouts." 
Guest performers will be utilized 
more than ever, but the webs, 
producers, hosts and sponsors want 
big names. Debut opportunities 
will come, however, to European 
stars unknown here, with a mad 
rush on this summer by the Ed 
Sullivans and Steve Aliens to line 
up acts from the Continent. 

The ono performer who may 
emerge in a regular berth on the 
live TV aide is Dick Clark. lie's 
8'2 ", rugged. slow smile, cleft chin 
and low -pitched voice, too, tho his 
ABC -TV "American Bandstand" is 

BOSTONIANS ARE WATCHING TOP STARS 
IN GREAT FILMS ON ws zÄ,zv 

"Hollywood Playhouse" 

"Boston Movietime" 

"Hollywood's Best" 

"Saturday Movietime" 

"Measure Playhouse" 

BOSTON 

Mon. -Fri. 1:00 P.M. 

Mon. -Fri. 4:45 P.M. 

Everynite 11:15 P.M. 

Sat. 5:30 P.M. 

Sun. 5:30 P.M. 

FOR AVAILABILITIES CALL JIM ALLEN. \\ BZ -TV SALES MANAGER, at ALgonquin 4 -5670, or 
A. W. "BUNK" DANNENBAUM, WBC Vice- President - Sales, MUrray Hill 7-0808, New York. 

WESTINGHOUSE BROADCASTING COMPANY, INC. 
WOWO, Fort iVayne; KEX, Portland, Oregon; KPIX, San Francisco; WIND, Chicago; w1ZTV, Baltimora; 

WBZTV a war t WBZA, Boston; KDKA a KDKA -TV, Pittsburgh; KYW a KYWTV, Cleveland; 
B:PL4 represented by THE HATZ AGENCY. L'`C. 

AU other WBO stations represented by PETERS, GRIFFIN. WOODWARD. INO. 

daytime variety rather than West- 
ern or mystery. 

A rash of stars will be getting 
series for the first time, including 
Ouy Mitchell, Pat Boone, Cisele 
Mackenzie, John Forsythe, Walter 
Brennan, Patrice Munscl and John 
Payne, but it's a stretch to cal: 
them new faces, even in television. 

\Vith the emphasis of fall pro- 
grammers weighted heavily towarc 
quiet virility, the fair sex takes s 

talent beating this year. The men 
handful of pretty girls who wil 
be afforded a stepping -stone vi 
weekly exposure includes Haze 
Court, "Dick and the Duchess' 
Kathy Nolan, "The Real McCoys" 
Barbara Hale, "Perry Mason," wht 
is new to TV but a minor Holly 
wood luminary, and Phyllis Kirk 
"The Thin Man.° 

The casts of the numerous filmei 
series include many old hands a 
TV. Some, like Paul Burke, er 
getting a second chance at makin 
weekly friends. Burke was fea 
tured in "Noah's Ark" last year 
now he has a plum role in 'Has 
bourmaster," supporting Barry Su: 
livan. Others, like Sullivan, Ev 
Arden and Joan Caulfield, will ra 
appear this fall in new TV guiri 

CBS -TV, which expanded i+ 

casting, department last year an 
leaked plans for a talent develol 
men program. and NBC -V 
which gave up the ghost on its ai 
tiye talent development prop -an 
are seemingly relating all suc 
efforts in favor of "ttame" pe 
formers. "They are and alwa. 
will be insurance," says one NB.. 
exec. Even audience participatic 
producers are sticking to namr 
for new quiz hosts, panelists at 
variety entrees. 

The bright spot on the horize 
is "Your Hit Parade," which h. 
gathered an entirely new cast 
such as Tommy Leonetti and J 
Corey -and staff, after riding f 
years with bunch of regular 

CORONET PRODUCTIONS 
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thundering 

out of 

the West 

....The 26 daring Arizona Rangers tamed 
America's last wild territory ... rounded up over 

4,000 rustlers, desperadoes, gunmen and 

swindlers at the turn of the century. All the flavor 

of the historical conflict between law and outlaw 

is in 26 MEN ... filmed for TV on scenic Arizona 

locations capturing the impact and excitement of 
the last frontier. Producer - Russell Hayden. 

//6v/ADULTdwft/ 

WESTERN 

o 
weeks of ceieasa 

in 

vertisccs 
as' 

within 
first 

tw 

SOLO, srksts, t0 such 
Hood SoTewag 

H. P' rd ill of 

Br8tcreem Standard Baking 

A Kroger Co' 
Maw Ros5er Battery 

Caca 
oia Sic-L.-Silver ic- 5t t+ s 

Battery 

Fritos Mrs' Stores 
Bardant umpty "Oumpty 

Stores 
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Syndication Upbeat: Buyers 
Face 31 -Show Choice Today 

Station Purchases, Client Interest 
Spark 25 -40% Gain in Launchings 

There will be an increase of at 
least 25 per cent, and possibly as 

much as 40 per cent, in first-run 
product made available for syndi- 
cation this fall. The figure is es- 

pecially significant in that, for the 
previous three years, the number 
of new programs released remained 
exactly the same (see accompany- 
ing chart.) 

According to a check of distrib- 

utnrs, 31 first -run syndicated series 
will be made available to stations 
this season. Altho a few of these 
are still indefinite, it appears that 
the past yeyr's total of 22 will be 
topped by at least four or five new 
programs. 

Actually, the fact that over the 
span of the 1956 -'57 season 22 
first -run shows were produced for 
syndication is 'perhaps more re- 

markable than anything else. Only 
a year ago many execs in the in- 
dustry felt that syndication was a 

sick creature, and might not even 
survive. 

What has happened to change 
the picture since syndication stood 
at the crossroads a year ago? At 
that time it was felt that there 
were seven factors contributing to 
the letdown in business: 

(1) Tho lapse of lime between 
investment and income for a pro- 
ducer; (2) a paucity of Class A 
time on stations; (3) rising produc- 
tion costs, not balanced by a con- 
comitant increase in income; (4) 
the 40 per cent distribution fee; 
(5) the opening of more network 
time to sponsors, due to the rise 
of ABC; (6) the trend toward mul- 
tiple sponsorship, and (7) the net 
practice of spotting reruns as strip 
shows. 

Unmentioned, but perhaps as 
significant as all the above factors 
combined, was the indecision or` 
the part of producers and distrib- 
utors because of the flood of fea- 
ture films, and how they would 
affect the buying habits of sponsors 
and stations. 

Underwritten Costs 
Most of these factors have now 

BOSTONIANS ARE WATCHING TOP STARS 
IN GREAT FILMS ON ws z®rry 

"Hollywood Playhouse' 

"Boston Movietime" 

"Hollywood's Best" 

"Saturday Movietime" 

"Pleasures Playhouse" 

BOSTON 

Mon. -Fri. 1:00 P.M. 

Mon. -Fri. 4:45 P.M. 

Everyniie 11:15 P.M. 

Sal. 5:30 P.M. 

Sun.. 5:30 P.M. 

FOR AVAILABILITIES CALL JiM ALLEN, AWL-TV SALES MANAGER, at Algonquin 4 -5670, or 
A. W. BL?iI" DANNENBAUM, Wile Vide- President - Sales, MUrray Hill 7.0808, New York. 

- WESTINGHOUSE BROADCASTING COMPANY, INC. 

Q o WOWO, Fort Wanne: eta, Portland, Oregon; nsa, San Francisco; WIND, Chicago; WIZ -Tv, Baltimore; 
WBZ -TV WBZ t WBZA, BOStotr; KOKA a KDKA -i V, Piftsbtrrgh; row KYW -T V, Cleveland; 

KPI% represented by THE KATZ AGENCY. INC. 
All other NBC Staulose WOODWARD, INC. 

been resolved to varying degrees. 
The emergence of station buying 
groups (K'I-rV- Westinghouse, Du 
Mont- Parantcnnt, General Telera- 
din) is enabling producers to have 
a large part of the cost of their 
shows underwritten prior to pro- 
duction and, possibly, e't,eri pre - 
financed by the stations, thus eas- 
ing the investment- income lapse. 

Stations also, by and large, are 
running first -run programs in Class 
A time (Billboard, June 3). As 
ABGTV has gained strength and 
More' channels have gone on the 
tir, stations have found that they 
needed to increase the quality of 
their programming in order to hold 
the audience. Syndicated series 
have proved excellent shows to 
lead into and follow the net sched- 
ules. In some instances, by no 
means isolated, stations are knock- 
ing off net programs to make way 
for syndicated product. 

The nets, by using reruns, have 
actually helped to create a more 
favorable climate for first -run 
product. Multiple sponsorship 
and the availability of more net- 
work time have not hurt the syn- 
dicator to any great extent. Altho 
a few spot sponsors. e.g., Soconv- 
Mobil, are using the webs for the 
first time, others, e.g., Alka- Seltzer, 
have gone into spot. Distributors 
and acRertising agencies have be- 
come adept at setting up multiple 
and alternate sponsorship patterns 
in syndication as well (e.g., "Sher- 
iff of Cochise "). Some pro- 
grams are being sold to one spon- 
sor on an alternate basis, then 
to individual stations for local 
sponsorship on the open week, a 

resolution which in some cases has 

simplified the problem consider- 
ably. 

Features, altho they have drawn 
some money away from the net- 
works, do not fit into the pattern 
of most regional sponsors, and 
have infringed only superficially 
on the syndicated film field. As 
a result .of this, and the growing 

nn pige 44) 

Many Thanks 
... to dl of the advertisers, 

ad agencies and TV Stations 

who voted TWENTY ONE 

"Best Quiz or Pond Show 

h, Billboard', 5th Animal 
TV Program and Talent 

Awards Competition. 

e7_14AOtBON AVENUE NEW YORK 21, N. Y. 

,topreeented by 
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--- this is RALPH EDWARDS 

-these are RALPH EDWARDSTV S. WOWS 

"THIS IS YOUR LIFE" 

Ralph Edwards, Creator, 
Producer, Narrator 
NBC -TV Wednesday, 10 P.M. E.D.T. 

"IT COULD BE YOU" 

Bill Leyden, Emcee 

NBC -TV Monday through Friday 

12:30 P.M. E.D.T. 

"TRUTH OR CONSEQUENCES" 

Bob Barker, Emcee 

NBC -TV Monday through Friday 

11:30 A.M. E.D.T. 

Available Immediately 

"END OF THE RAINBOW" 

"BONANZA" 

"PLACE THE FACE" 

"FUNNYBONERS" 

"FORTUNE UNLIMITED" 
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FILMS SHOOTING NOW 
FOR 1957 SEASON 

Following is a complete list of Film series in production for 
the upcoming season, broken down by production companies, 
and also showing the studio or location of which each Is being 
shot. 

A question mark ( ?) indicates a series that Is not 
definitely set. 

Advenco Prods. 
Bold Journey Gen. Svc. 

Arsla Prods. 
Citizen Soldier Europe 

Brennon -Westgate Prods. 
The Read SkCuys RKO -Pattie 

California National Prods. 
Boots & Saddles ..Calif. Studios 
Life of Riley ....Calif. Studios 
Union Pacific ....Calif. Studios 

Caul -Ross Prods. 
Sally Paramount 

CBS Film 
The Grey Ghost 

CBS -TV 
Phil Silvers Show New York 

Desilu, Inc. 
December Bride 

Mot. Pict. Ctr. 
Lucille Ball -Desi Ant,. Show 

Mot. Pict. Ctr. 
Official Detective 

Mot. Pict. Ctr. 
Sheriff of Cochise 

Mot. Pict. Ctr. 
Those Whiling Ciels I ?) 

Mot. Pict. Ctr. 
Walter Wiuchell File 

Paramount Sunset 
Whirlybirds ....Mot. Pict. Ctr. 
The Californiat.s (for L. F. Edel- 
man) RKO -Cower 
Jim Bowie (for L. F. Edelman) 

R KO -Cower 
Wyatt Earp (for L F. Edelman) 

Mot. Piet. Ctr. 
Eve Arden Show (for CBS) .. 

Mot. Pict. Ctr. 
The Lineup -(for CBS) 

RKO`Pathe 
Danny Thomas Show (for lilar- 

Pict. Ctr. 

yet 

Walt Disney Prods. 
Disneyland ....Disney Studios 
Mark of Zorro ..Disney Studios 
Mickey Mouse Club 

Disney Studios 
Robert .1. Enders, Inc. 

Best of the Post 
Don Fedderson Prods. 

Date With the Angels (filmed 
by Desilu) ..Mot. Pict. Ctr. 
The Millionaire Republic 

Rimester Prods. 
Cunsmoke (for CBS) 

Calif. Studios 
Have Gin, Will Travel . 

Calif. Studios 
Filmcraft Prods. 

You Bet Your Life 
Film:raft Studio 

Flamingo Films 
O. S. S. Europe 

Four Star Films 
Alcoa -Goodyear Theater . 

RKO -Pattie 
Hey! Jeannie .. .. RKO -Pattie 
Richard Diamond (?) 

RKO -Pattie 
Trackdown RKO -Pattie 
Zane Grey Theater RKO -Pattie 
Mr. Adam & Eve (for Bridget 
Prods.) RKO -Pattie 

Gallu Prods. 
Navy Log ..Gen. Svc. Studios 

Gross- Krasne 
African Patrol Kenya 
Jungle Boy- Kenya 

John Guedel Prods. 
People Are Funny 

PAF' Playhouse 
Guild Films 

Captain David Grief 
Goldwyn Studios 

REED HADLEY 
starring in 

w 

"PUBLIC 

DEFENDER" 

69 Moll -Hours of Excitement -Jammed 
Courtroom Dressed 

When. the "Public Defender goes to work for you you'll 

hove the best possible cola for your product or service. 

Whatever you sell -whatever your market -"Public Defender" 

con savoy the buying jury in your foyer. 

Small- but chi Mow those little Rascals rock up the rotingsl 

Wh they live their mischievous adventures, whole families 

crowd around the screen. Those same families show their apprecia- 

tion- too . . they go out and buyl 

Verstate 
TELEVISION CORPORATION 

NEW YORK CHICAGO ¡ HOLLYWOOD 
ü5 rs.i sae. 1250 S «4550 l 4376 Sunset Wm 

suan M.0 s 2545 *Rash 77937 MOinurdf 2 -9191 

Rusll Hoyden Preda. 
213*Men ..Cudia Studio, Phoenix 

Hobart Prods. 
Frank Sinatra Show 

Goldwyn Studio 
Lewislor Films 

Loretta Young Show 
Goldwyn Studio 

McCadden Prods. 
Bob Cummings Show 

Gen. Svc. Studio 
Bums & Allen 

Gen. Svc. Studio 
Panic (for Al Simon) 

Gen. Svc. Studio 
Peoples Choice 

.Gen. Svc. Studio 
MGM -TV e 

The Thin Man M -C-M 
Official Rims 

Big Story New York 
Decoy New York 
Robin Hood Cart. Britain 
Sword of Freedom 

('rt. Britain 
Revue Productions (MCA) 

Alfred Hitchcock Presents .. 

Bachelor Father Republic 
Dragnet (Mark VII) Republic 
G.E. 'Theater Rebublic 
Manhunt Republic 
Mickey Spillane Republic 
The Restless Gan Republic 
Schlit. Plus house Republic 
Soldiers of Fortune Republic 
State Trooper Republic 
Studio 57 Republic 
Suspicion Republic 
\Vagon Train Republic 
Wally and the Beaver (for (:o- 
m.dco) Republic 
\Veils Fargo (Overland Prods.) 

Republic 
Jane \Wy uta is Theater 

Republic 
Sheldon Reynolds. Prods. 

Dick and the Duchess .. Europe 
Hal Roach Studios 

Gale Storm Show Roach 
Telephone Time Roach 

Bernard L. Schubert Prods. 
White limiter Africa 

Screen Gems 
Casey Jones Columbia 
Circus Boy Columbia 
Danger is My Business .... 

('.olbia 
Father Knows Best Columbia 
Ivanhoe Grt. Britain 
Playhouse 90 (fur CBS) .. 

- Columbia 
Baruch Party Columbia 

AUGUST 12, 1957 

SYNDICATED FILM 
BY PROGRAM TYPES 

Following is a breakdown of the number of syndicated film serles made available for sale year by year beginning with 1952. 
These are shown by each type of syndicated film series. Shows listed under the letter "N" are those which were new or first -run films. Those listed under "R" were reruns. 

1952 1953 1954 1955 1956 1957 
NI NI NI NI NA NR 

Drama 2.3 21 1.0 4.1 5 -5 56 
Comedy 0.0 1-3 3.0 2.6 0 2 0 -4 
Miuel. 1 -0 0 0 5 -0 1 -0 1 0 0-0 
Musicals 0-0 0 -0 5.0 0.0 2 -0 2.0 
Adventure 1 -0 00 1.0 6-0 4.1 10-2 
Detective- Mystery 4 -0 2.5 6-0 4.1 4-2 6-2 
Westerns 0.0 0 -0 1 0 2.0 4.1 6 0 
Kid Shows 3-0 3 2 0-0 1 -0 2 -1 1.1 
Document. 0.0 1 0 0-0 2.0 0-0 0-1 

Totals 11.3 9.11 22 0 22 -8 2212 31-16 

Rin Tin Tin Columbia 
Shirley Temple Fairy Tales (for 
Jaffe Enterprises) Columbia 
Tales of the Texas Rangers .. 

Columbia 
Wild Bill 11K -kook ..Columbia 

Sharpe -Lewis Prods. 
Sleet McCraw(Filmed by Desi- 
ht) Mot. Pict. Ctr. 
\Vire Sen-ice (?) '(Filmed by 
Desiht) Mot. Pict. Ctr. 

Stage 5 Prods. 
Ozzie and Harriet 

Gen. Svc. Studios 
TCF -TV 

Broken Arrow 
....VT- Western-Ave. Studio 

Perry Mason (for CBS) 
.TCF- Wcstcm Ave. Studio 

TPA 
Adventures of Tugboat Annie 
Fury KTTV Studios 
New- Adveunres of Charlie Chan 

Walden- Paisano Prods. 
Court of Last Resort 

Paramount Sunset 
Warner Bros. 

( :heenne 
C gqlt .a5 
1kftverick 
Sngatrfoot 

World Video Prods. 
Treasures Unlimited 

KTTV Studios 
Jack Wrather Prods. 

Lassie KTTV Studios 
Lone Ranger KTTV Studios 

Warner's 
Warner's 
Warner's 
Warner's 

Sgt. Preston of the Yukon .. 
Paramount Sunset 

Ziv -TV 
llarlwr C d .. 7.1v Studios 
Highway Patrol .... %iv Studio; 
Martin Kane e Crt. Britain 
ilárbourmaster Giv Studios 
Tombstone Territory 

Lie Studios 

Syndication '57 
Continued from para" i_ - 

assarene-ss' of stations that syndi- 
cated programs serve a specific 
need, syndication is today prob- 
ably in the healthiest state it's 
ever been. 

Adventure flot Item 
Adventure shows (Drin the back- 

bone of the new pr«Inct, with mys- 
teries, \\'esteras and series drainas 
close behind. its interesting to 
note that not a comedy has been 
produced (or syndication in the 
past two years, ami only a total of 
six since 19.52. the year when the 
field is generally regarded to hare 
become an important one ill the in- 
dustry. 

The amount of new product 
available this year triples the ]952 
figure. Of the companies that 
were in the field then. 'only four, 
CBS Film, Guild Filins, MCA -'('V 
and %ir.T \', remain on the accise 
list today. 

The 

STEVE ALUN 
Show 

SUNDAY NIGHTS 

8 -9 PM 

NBC -TV 
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Always the HIGH NOTE of 

TELEVISION -RADIO - NIGHTCLUBS -HOTELS- RECORDS 

GUY LOMBARDO 
and his ROYAL CANADIANS 

4ri. 1 
Second Straight Year Among the TOP TEN 

X Rated in TV Markets from Coast to Coast 

I::VR 

THE 

GUY 
LOM BARDO 

SHOW 
(Distributed MCA-TV Ltd ) 

j.. 

Opening SEPTEMBER 17th j4 weeks) 

DESERT INN 
Las Vegas 

Returning November 18: 

HOTEL ROOSEVELT 
NEW YORK 

.... 
;r 

A GREAT GUY! 

A 

A GREAT BUY! 

Newest Capitol Single Release 

"KLINGALING" 
and 

"RAINBOW OF LOVE" 
#3765 

Current 

BEST SELLING ALBUM Releases: 

YOUR GUY LOMBARDO MEDLEY 

GUY LOMBARDO IN HI -FI 

DECADE ON BROADWAY 

Direction Publicity, David O. Alber Associates; Gene Shefrin 

www.americanradiohistory.com
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THANKS . . . 

station, 
advertiser and 
agency executives: 

THE 
PERRY COMO 
SHOW 
BEST COMEDY, VARIETY 
OR MUSIC SHOW 
DURING 1956 -'57 

SEASON 

Produced and Staged by 

ROBERT S. FINKEL 

President 

AMERICAN FEDERATION OF MUSICIANS 

SYNDICATED FILM FROM 1952 THRU 1957 
Following Is a complete list of all syndicated film shows 

being released this season, as well as of those Issued In each of 
the five preceding years. A question mork ( ?) Indicotes that 
release for this season is not yet definitely set. (R) Indicates 
rerun series. (C) Indicates a new cycle of a previously Issued 
series. 

1957 
ABC Film 

New -26 Mete. Exclusive (P). 

Arsla 
New- Citizen Soldier. 

CBS Film 
New -The Grey Ghost; Assign- 

ment Foreign Legion ( ?); 

Whirlybirds (C); Fire Fight- 
ers ( ?) 

Rerun -Air Power (avail. March); 
The Brothers; The Honey- 
mooners; Marna; Our Miss 

Brooks; San Francisca Beat 
(C). 

California National Productions 
(NBC Film) 

New -Boots and Saddle.. I Mon 
Pacific (avail. %%'inter). 

Rerun -Medic ( ?); Badge 714 
(C:). 

Gross -Krasne 
New- African Patrol. 

Hollywood TV Service 
New- Famous siwrifls and Out. 

laws (7). 
MCA -TV 

New -Mickey Spillane; State 
Trooper (C); Soldiers of For. 
tune (C). 

Rerun -If You Had Million 
(C); On Trial ( ?). 

NTA 
New -Official Detective; Sheriff 

of Cochise (C); The Big Little 
Show; The George Jesse' 
Show. 

Rerun -20th Century Foci lour. 
Official Films 

New -Big Story; Decoy; Sword 
of Freedom. 

Rerun-Tite Buccaneers (P); Sir 
Lancelot ( ?). 

RKO Teleradio 
New -Sailor of Fortune. 

Bernard L. Schubert 
New -The White Hunter. 

Screen Gems 
New -Casey Jones; Ranch Party; 

Tales of the Texas Bangers 
(C). 

Rerun -77th Bengal Lancers; 
Ford Theater (C). 

TPA 
New -New Adventures of Char- 

lie Chan; Tugboat Annie. 
Ziv -TV 

New -Harbor Command; The 
Sea Hunt (?1; Highway Patrol 
(C); Men of Annapolis (C ?). 

Rerun -West Point (P) 

1956 
M&A Alexander 

Byline. Steve Wilson (R). 
CBS Film 

Whirlybirds; Brase Eagle (R); 
San Francisco Beat (CR). 

Gross -Krasne 
u. IIeury Playhouse. 

Guild Films 
r aptain David Grief. 

Hollywood TV Service 
Frontier Doctor. 

Medallion TV 
High Road to Danger. 

MCA -TV 
State Trooper; Dr. Hudson's Se- 

cret. Journal (C); The Rose- 
mary Clooney Show; Soldiers 
of Fortune (C); The Crusader 
(R); If You Had a Million (R). 

MPO (UM&M) 
The Tracer. 

NBC Film 
The Silent Service; Frontier (R); 

Badge 714 (CR). 
NTA 

sheriff of Coehise; Lillie Painter 
Theater. 

Official Films 
agabond. 

RKO General Teleradio 
.1fgie; The Big Idea; Screen Di- 

rectors Playhouse (R). 
Screencraft 

Mickey Rooney Show (R); Judge 
Roy Bean. 

Screen Gems 
Talcs of the Texas Rangers (C). 

Bernard L Schubert 
Reader's Digest (R). 

TPA 
Last of the \Inhicans; Foreign 

Legionnaire ;R1; Susie (CR). 
Ziv -TV 

Dr. Christian: Men of Annapolis; 
Highway Patrol (C); Martin 
Kane. 

1955 
ABC Film 

Sheens, Queen of the Jungle; 
Three Musketeers. 

CBS Film 
Long Joint Silver; San Francisco 

Beat (111; Life With Father 
i R). 

Douglas- Lesser 
I Search for Adventure. 

Guild Films 
Confidential File; I Spy; The 

Coldbcrgs. 
MCA -TV 

Dr. Hudson's Secret Journal; 
Mayor of the Town; Ray Mil- 
land Show (R). 

NBC Film 
The Great Gildersleeve; Steve 

Donovan, Western Marshal. 
NTA 

Police Call. 
Official Films 

The Scarlet Pimpernel; Margie 
(R); Trouble With Father (R); 

Waterfront; Rock Jones, Space Willy (111. 
Ranger; Lone Wolf. 

RKO General Teleradio 
Gangbusters; Uncommon Valor. 

Screen Gems 
Jungle Jim; Talcs of the Texas 

Bangers. 
TPA 

Count of Monte Cristo; Susie 
(B); }Ialls of Ivy (R). 

UM&M 
. 

New Orleans Police Department. 
Ziv -TV 

Highway Patrol; I Led Three 
Lives t (C); Science Fiction 
Theater. 

1954 
ABC Film 

Passport to Danger. 
CBS Film 

The Whistler. 
Guild Films 

Florian ZaBach; Frankie Laine. 
Hollywood TV Service 

Stories of the Ceutury. 
Jan Productions 

This Is Your Music. 
MCA -TV 

Man Behind the Badge; Pride 
of the Family; Touchdown; 
Telesports Digest; Cuy Lom- 
ba do Show. 

MPTV 
Paris Precinct; Sherlock Holmes. 

NBC Film 
Badge 714 (C). 

Official Films 
The Star and the Story. 

Telefilm Enterprises 
Fabian of Scotland Yard. 

TV Co. 
Tales of Tomorrow; This Is 

Charles Laughton. 
UTP 

\\'here Were You? 
Walter Schwimmer Assoc. 

Championship Boo ling; Eddy 
Arnold Time. 

Ziv -TV 
Meet Corlist Archer; Eddie 

Cantor Comedy Time; I Led 
Three Lives (C). . - 

1953 
ABC Film 

Racket Squad. 
CBS Film 

Art Linkletter and the Kids; 
Amos 'n Andy; Annie Oakley. 

Guild Films 
Life With Elizabeth; Joe Pa- 

looka. 
MCA -TV 

Follow That Man. 
MPTV 

Flash Cordon. 
NBC Film 

Badge 714 (R); Captured (R); 
Inner Sanctum (R); Watch the 
World; The Visitor (R). 

Official Films 
My Hero (R); Terry and the 

Pirates. 
TPA 

Ellery Queen. 
UTP 

WIIBUR 

STARK- LAYTON 

Film, Television & Radio Productions 

6 EAST 45TH SL, NEW YORK 

Oxford 7 -6860 

Ziv -TV 
I Led Three Lives. 

1952 
Arrow Productions 

Ramat- of the Jungle. 
William Boyd Enterprises 

Hopaiong Cassidy. 
Bing Crosby Enterprises 

Crown Theater (R); hank Mo. 
Cane Show. 

CBS Film 
Files of Jeffrey Jones. 

Explorer Pictures, Inc. 
The Big Came Hunt. 

Guild Films 
Invitation Playhouse (R). 

Interstate TV 
Ethel Barrymore Theater. 

MCA -TV 
City Detective; I'm the Law. 

Lou Snader 
Dirk Tracy. 

UTP 
Hollywood Off Brat clic. 

Louis Weis L Co. 
Craig Kennedy. 

Ziv -TV 
Favorite Story. 
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it mandatory for the other papers to provide at least token coverage of the field, however grudgingly. Were glad v. had a part in bringing this about.. 
%'e won't forget the NARTB Convention in \1'ashing- ton in May of 1955. When TV Film discussions were dropped from the regular agenda, we were able to make a move that kept film one of the most talked -about subjects anyway. Were glad we were able to stage the film panel at that Convention, with some of the biggest and brightest names in the industry. 
Only this year, when the NARTB again was about to cut TV Film off the agenda due to time limitations, we were once more glad to be instrumental in our personal protest on behalf of the TV Film industry, and the film panel went back on the agenda. That it still got insufficient time we know very swell; we're fightihl even now for a much -expanded film agenda at next yens Convention. 
11'e're mighty proud that we've played a part in chronicling the fantastic growth and increased stature of the TV Film industry over the past fis-e years. and that we've done it with thoro and accurate news coverage, honest analysis and really useful service features, most of which were inaugurated at the request of the industry or our readers. 
We look forward with tremendous anticipation to the 

years ahead, to more of the same excitement that has marked the past years of formative growth. In doing so, 
WC feel it might not be amiss to look backwards just once 
more. 'Here is what we printed in that very first TV Film 
section of The Billboard, just over five years ago, when we stated our policy relative to coverage of TV Film: 
'The Billboard wishes, and intends to strive with event facility at its command. to publish genuinely useful material which will be truly helpful to the greatest possible number of people in the 

industry. Without co- operation on the part of the people in the industry, there is little any trade paper can do to be of real service. 
And conversely, with co- operation on the part of industry 

leaders, a conscientious and honest trade newspaper may make 
an invaluable contribution toward solving industry problems, 
improring industry standards, and helping all participants to 
operate snore profitably." 

Looking back from today's vantage point, The 
Billboard can say, with immense gratitude, that the 
co- operation we sought five years ago was forthcoming- 
with enthusiasm and with understanding. 

We trust we are not being totally immodest in hoping that we also, at least in some measure, have met the 
challenge which we set for ourselves half a decade ago. 

AUGUST 12. 1937 
THE BILLBOARD TV PROGRAM SHOWCASE 47 EDITORIAL 

TV Film -Our Year 6 
For some time prior to June 1952, The Billboard had been covering on a fairly consistent basis the development of film programming for television. From the beginning, it appeared to us that this was an area which would grow in significance, both financially and in terms of its impact on the audience. It was in the June 14 issue in 1952 that we formally began coverage of TV Film as an entity in the television field. 
You may remember the issue. A lot of the companies represented with advertising in that issue are still around and doing mighty well. There were Ziv, Screen Gems, NBC Filin and CBS Film, among others. And quite a few companies which have since merged or undergone other basic structural changes. In all, we kicked off our formal coverage of TV Film with a 32 -page special section, which was the first direct TV business paper recognition of the field. 
And here we are now, starting our SIXTH year of coverage of the TV Film industry. There were a few jokers around in 1952 who told us there wouldn't even be a TV Filin business in another five years. 
Very conservatively, The Billboard has run more than THREE MILLION' words of editorial coverage on TV film in that span. Plus better than 25,000 column inches of chart material, to help indicate the directions in which the industry has been moving during these seasons. This 

is pretty near as much as all the other papers in the field, 
combined. 

We're also extremely proud of the fact that The 
Billboard, over the years, has carried more advertising 
messages from the TV Film industry to more of the buying 
influences, than any other business paper in the field. 

We have, thnt our coverage of TV Filin, learned that 
each business paper has its own raison d'etre. Ours is 
specialization in one single facet of the TV business: 
Programming. We happen to think that this is the most 
important single commodity of this industry. iVhat we 
learned about this from our coverage of TV Film has 
subsequently been employed in our editorial coverage of 
all other facets of the TV business, local as well as network, 
with what we hope have been worthwhile results. 

It's been a challenging five years for us. It's been 
challenging for our contemporaries, too. The fact that 
The Billboard took the lead in covering TV Film -and, in 
fact, covered it all alone for so many years -finally made 

The August 26 

Issue of 

The Billboard 

iliill Spotlight ... 
. . . a type of program- 

ming Thot has done an 

outstanding job, selling an 

endless variety of products 

and services for many, 

many advertisers In oll 

television markets. 

You'll find scores of valu- 

able facts and figures to 

help you in your day -to- 

day buying . . . in the 

statistical and f eat u r e 

material or . . 

SYNDICATED 

FILM PROGRAM 

PARTICIPATION 
in the August 26 issue of 

The Billboard 

JltESdDi 
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The Billboard Scoreboard 
LOCAL REVIEW 

Delinquency Problem 
Skimmed by WCBS 

By LEON MORSE 
WCBS -IV. New York. Sunday (4) 1141:30 
p.m., EDT lCaught again), 

This local show grabbed a hot 
Issue. but barely began to explore 
it. The subject was juvenile vio- 
knee - neurotic, hat- filled delin- 
quency that erupted into three 
murders within the last week. It 
has been selling plenty of papers 
and causing adult consternation 
here. Local TV stations, in the 
main, however. have been asleep 
at the switch. They have not been 
alert to be of some service to the 
communit and to take advantage 
of natural interest in the subject 

Kraft Theater (Net) 
NBC -1V. tam p.m., PDT, NeJnevday (') 
0..-14101 aamt. 

Up Char in the mountain country 
they count sort o' strange: like three 
and three makes six, and what's the 
difference till some flatland furriner 
comes along and starts raisin' a 
mighty holler 'bout it all. 

'That's the basis for John J. Mor- 
rio's satiric "Sextuplets." a Thorn- 
ton Wilderish teleplay about what 
happens to a family when it ap- 
pears six children have been born 
at the same time. 

Actually Frank Jeffers (Fred 
Gwynn) and his kin think nothing 
of it, until a gushing television en- 
gineer (William I edfield) stumbles 
onto the find. What he doesn't 
know is that, altho all six babies 
were horn the same day, three be- 
longed to Jeffers' sister, who died 
in childbirth. and are supposedly 
little bastards. 

When the news gets nut the 
robin is beset by invasion, but Jef- 
fers stands off the Army, and the 
governor. who threatens to have 
the family declared a "natural re- 
source." It all ends happily when 
the late sister is discovered to have 
bad a husband, and the father is 
put to laundering diapers. 

The production was handsomely 
moumted and. except for some jar- 
ring film clips, contained both 
scope and pace. Morrin's drama, 
despite its good many faults, points 
lip some of the puerile conceptions 
still extant in TV -e.g., that audi- 
ences can't take satire" or that 
"comedy can't be done" -and if it 
serves to knock even a small breach 
in the wall it will have done it's job. 

Rob Spielman. 

To Tell the Truth 
(Net) 

raS -T V, Tuesday t 301, 9 -9:30 p.m., EDT 
(:aught againl. 

What started as a mild, vaguely 
familiar panel show has developed 
into a fascinating game with fun 
and suspense. In addition viewers 
can play while watching, a valu- 
able device long forgotten or dis- 
torted by such shows. 

Ralph Bellamy, frequent panel- 
ist here, served as ennsee on the 
stanza caught and did a wonderful 

. job for the vacationing Bnd 
Collyer. His ease and geniality 
fitted neatly with the relaxed air 
of regulars Hy Gardner, Polly 
Bergen and Kitty Carlisle. Mary 
Ellen Moslan, prima ballerina of 
the Met Opera, made a particularly 
piquante guest contestant. 

Guessing which of three strangers 
is the real guest is a simple, almost 
childlike basis on which to hang a 
series. But it's amazingly absorbing 
and delightful and wears well from 
week to week The Geritol com- 
mercials remain irritating. 

Bob Bernstein. 

TV 

"Eye" devoted the major part of 
its program to Ilse subject, but it 
was far from enough. Juvenile de- 
linquency certainly rated a special 
show that woudd go down deep to 
the roots of the problem, not one 
which presented a hastily gathered 
group of guests. Compared with 
other stations, tho, WCBS must be 
conunetelnl. 'Ile show opened 
with Deputy Ins' ector Costello of 
the Youth Stluad telling of the 
work of his police unit. Ile was 
followed by a former juvenile de- 
linquent, now rehabilitated. who 
reported that the gangs used girls 
to hide their weapons. He later 
maid tribute to the Youth Board 
for helping him. 

Next on the slow was the 
mother of one of the boys appre- 
hended for murder. She stated 
that her son was scared into the 
gang. Her feeling was that the city 
was responsible for his delin- 
giiency. "Putt much is going on," 
she said. The last spited was Judge 
Nathanae1 Kaplan, of the Youth 
Board, who told t iesvers not to 
blame the majority of teen-agers 
for the recent blooelletting. Ninety - 
Seven per cent of them (Io not 
cause trouble. The question the 
show neycr answered was what 
about the other 3 per cent? 11hy? 
What are the reaao is behind their 
senseless and harmful violence? 

The last section of the show was 
devoted to all inters icw with a 
Quaker st ho was part of a group 
going to Nevada to protest the 
atomic bomb tests. 

did his aural com- 
petent job as the cormntentator and 
Osten iew r 

As Others See Us 
(Net) 

Commentator. Intetvirwrs and narrator: 
Joe Michaels. (uest: Sen. William 
Xsun*Iaad. Producer, Larry Picard, 
Director. Robert Panni,. Cameraman, 
Sy Avnet. Sustaining via she NBC -tV 
net.ork- 

(NBC -TV, 4:104 p.m.. F.DT, Angus, 4.) 

How the people of the world, 
exclusive of our hemisphere, view 
the United States was the subject 
of this program. The °pinion poll 
was gleaned that film intrnl iews 
conducted by Joe Michaels, who 
also did a fine job as 'narrator and 
commentator of the show. 

It was interesting, amusing and 
dismaying ao see the esleut of the 
misinformation prevalent in the 
world about this comma-. One 
female university professor, an In- 
dian, claims that the United States 
is responsible for the current world 
influenza epidemic. Another of her 
compatriots belies-es we furnished 
arms to Pakistan so that it could 
attack India. An Egyptian main- 
tains that World Zioessni controls 
this country. 

An interview with a Formosan 
showed the extent of the resent- 
ment over the Reynolds case which 
caused a major riot there. I:tmope 
was the one area where we kernuut 
to have friends. Even there. how- 
ever, a young German claimed 
America had no culture, and a 
smirking British Laborite remarked 
on our selfishness. 

Senator Surprised 
Sen. 1 'illiant Know land biter- 

viewed near the end of the half 
hour displayed surprise that so few 
of America s positive qualities had 
been sold abroad. His reaction was 
similar to Michael's. who felt the 
necessity for the American story to 
be better told in Asia. The neces- 
sity is apparent, but whether Amer- 
ica can compete against the mas- 
sis-e propaganda niachhtes, the 
simple -mindedness and jealousy of 
the have -not countries is an open 
question. Leon Morse. 

COMMERCIAL CUES 
JUNE I uVORITES 

In the June tally of favorite 
TV commercials, conducted by 
the .American Research Bureau, 
lia- mu tt,s. Piels and Dodge main- 
tained the "top three" positions 
they held in May. Then. as now, 
Hamm; was No. 1, with Piels 
and Dodge following. A new- 
found favorite. Colgate, appears 
for the first time in the 20th 
position, Ford moved from 
eighth place in 1larch to fourth 
in June, Winston jumped from 
10th place to fifth and Bardahl 
watt Irma pith spot to lath in 
Jute. Results were tabulated 
from answers to a special ques- 
tion in ARB's diary of television 
viewing for the week of June 
1 -7, The figure represents pref- 
erence and does not reflect audi- 
ence size or resulting sales. ARB 
changes its sample families with 
each survey, resetting in votes 
submitted each time hum a tuff- 
firma cross- section of the TV 
public. 

BLl'RB REIDLNG 
H. B. Humphrey, Alley t5r 

Richards, has completed a new 
book entitled "Ar. Introduction to 
I onumercial Television Advertis- 
ing." The book is designed to 
act as a primer for the inex- 
perienced 1'V advertiser and as 

guide tc the initiated. The 
13 chapters cover many facets of 
the medium, including the cost 
of commerrciale, view ing habits, 
programming and the brand 
image to the future of color. 
Aldo the boors is intended pri- 
marily for the agency's TV 
clients, additional copies will be 

trade available to qualified 
advertisers. 

AWARDS 
Sweepstakes Trophy for the 

best TV commercial for 1957 
has gone to Animation, Inc.. for 
a spot produced for the Kroger 
Company. In awards made by 
the Advertising Association of 
the West. Animation also took' 
first place with a color spot 
made for H. J. Heim. Company. 

The Society of Motion Picture 
and Television Engineers has se- 
lected Wadsworth E. Pohl, tech- 
nica! director of the Motion Pic- 
hire Division of 'Technicolor 
Corporation, Hollywood, An re- 
ceive its Herbert T. Kalmtaa 
Cold Medal Award. The award 
is given each year to "an indi- 
vidual who has made an out 
standing contribution in the 
development of color films, 
processes, techniques or equip- 
ment useful in making color 
motion pictures for theater or 
TV use." 

The Fifth Annual film festival 
of the Screen Cartoonists Guild 
will be held September 2S at 
the Ambassador Hotel in Lin 
Angeles. A total of 2.5 U. S. ani- 
mation studios, plus several for- 
eign firms, will screen reels.... 
Glenn Grossman has joined the 
staff of Animation, Inc., as pro- 
duction manager. Ile was for- 
merly with the Hughes Aircraft 
Company.... Paul J. Sommers 
has moved from Swift- Chaplin 
Productions to Song Ads, Irte. 

PROGRAM REVIEWS 
NETWORK REVIEW 

'Bandstand' Sociology 
But Not Entertainment 

By BOB BERNSTEIN 

Rea. Dick Clark. Director. Edward 
Vales. remittal. Tony Mammaretla. 
seamen. participating. 

tata -iv, s-n ie p.m., EDT, August J.) 

As a sociological study of teen- 
age behavior, the premiere was a 
mild success. As relaxation and 
eulertainment, it wasn't. Except for 
an hilarious series of scrambled 
commercials, which paired sound 
on picnics with hospital film and 
sound on Boy Scouts with nail 
polish film, the record show was 
rough going. 

Dick Clark, a handsome and per- 
sonable host who deserves a better 
network debut, chatted briefly with 
two 'attest acts before they mimed 
to their own platters. The bulk of 
time 90 minutes was devoted to 
colorless juveniles trudging thou 
early American dances like the 

Studio One (Net) 
(-BY.1t', Monday (3), 10.11 pat., EDT 
t CI. ttyst again). 

"My Mother and How She 
l'ndid Mc" was tune to the tradi- 
tions o( "Studio One" in presenting 
pkasantly off -beat entertainment 
tar its summer series. The Eddie 
Bracken starrer (Bracken was 
heard, but not seen) was partic- 
ularly appealing to any parent 
who has sweated thou the after- 
math of a blessed event with do- 
it- yourself determination and a 
well -thumbed copy of Dr. Speck. 

Ted Apstein's script was a 
melange of relatively familiar situ- 
ations surrounding new parents 
Larry Blyden and Anne Jackson, 
who carried off the roles of young 
snburbians with more conviction 
than is usually found in half -hour 
situation comedies, and such cast 
meunliess as Grandma Margaret 
Hamilton and Family Doctor Fred 
Stewart, who were, frequently 
hilarious with bits of character TV 
business. 

Off -heat quality of the script 
came mostly then the disembodied 
conning comments of Eddie 
Bracken as the new baby, whose 
veteran comedy timing and 
squeaky voice made him a good 
choice. 

The moral of the stony -that a 
tyrant baby could be effectively 
squelched by proper budgeting of 
mommy's time, complete with a 

grimly efficient example of a miol- 
ern mother-made for a tidy wrap- 
up, but is likely to cause post -show 
guffaws from many a moppet's 
parents, Charles Sinclair. 

Oiler Takes 'Kingdom' 
For Saudi Arabia TV - 

\LW YORK - The Arabian 
.American Oil Company has 
bought "Kingdom of the Sea" for 
telecasting in Sandi Arabia, be- 
ginning this fall. The Guild Films 
underwater series will be played 
in English, rho it's currently being 
dubbed in several languages. 

Robert Schultz has been 
named sales manager of Slut - 

Culhane Productions. , . , Roger 
Wade Productions has added 
three new staffers in line with 
its recently announced expan- 
sion plans. They are: Bill Buck - 
ley as production chief, Frank 
Furie as art director and David 
C. Bigelow as product ion 
co- ordinator. 

Lindy and the box step, to re- 
corded tomes of the day. If that's 
the wholesome answer to the "hor- 
rors" of rock 'ti roll, bu ing on those 
rotating pelvises. 

Technically, the opener was a 
shambles, reportedly due to an 
engineering strike at the show's 
point of origination, Philadelphia. 
A local smash, the series isn't going 
to help that city's reputation na- 
tionally as a quiet town. ABC - 
radio has jest banned records. Why 
doesn't ABC-TV? 

Sports Final (Local) 
Sportscaster and producer, 5:5,11 Schrn- 
kau. % poncer. Ma /throe. a KUM tPhtLp 
Morrie) Ihm Leo Burnett Company. 

u W ABC -TV, New lark, u:10 -iii) P.a.. 
EDT. Amnia '1) - 

Another concise wrap -up sports 
show was.not exactly a TV neces- 
sity but this one makes an appro- 
priate companion to the John Cam- 
eron Swayze newscasts at 11 p.m. 
Chris Schenkel relie on his written 
notes too much, but he delivers 
ball scores and anecdotes with 
clarity and sincerity. 

The chief shine of the show is 
its unhurried air, no mean feat for 
a five- minute stanza. Schenkel de- 
serves ap Emmy for conquering the 
wit-of-breath style which leaves 
viewers gasping at so many other 
news, weather and sports shows. 
The sponsor's iusignia is liberally 
sterns ti about the set. 

$64,000 Challenge 
(Net) 

CILS-tv, Sunday 4: 1010 lo p a., EDT 
((aught agate). 

Recent changes of rules and pro- 
cedure has t'n t helped the suspense 
and excitement quotient. The 
players answer different questions 
instead of the sane ones, also pro- 
nouncing their rivals' answers right 
or wrong. Why the complication is 
a mystery; it drags each round out 
longer. 

Ralph Story is a likable, serious 
entsce who does his best to keep 
things moving. Former quiz kill 
Joel Kupperman, currently a classi- 
cal music expert. makes an unsym- 
pathetic contestant, a quality 
whose sheer novelty lifted the 
stanza caught into the realm of 
interest. Those girls who open the 
doors and act as seeing -eye dogs 
remain visual assets, but the chief 
ingredient of this program type - 
drama -seems to have been diluted. 

Bob Bernstein. 

Joint Filming 
Continued from pige 31 

clinch a deal to shoot the remain- 
ing 28 of the series in the fall. 
Guild Films is planning a "Sabo- 
tage" series to be lensed in Britain. 

So far the only direct American 
invasion into British live packag- 
ing has-come from MCA -TV whose 
ambassador, Bob Fushko, is hassling 
with the problems of readying a 
serial for network production via 
Granada Television in September. 

Altogether, this constitutes a 
fairly active and healthy report on 
Anglo-American co- operation, altho. 
so far. there is only one major ven- 
ture in the opposite direction. As- 
sociated-Rediff,rsion, which pro- 
grams the London station Monday 
thou Fridays is setting up the "Tug- 
boat Annie series in Canada joint- 
ly with Television Programs of 
America. Many executives here 
look forward to this being the spear- 
head of equal participation on 
both sides of the Atlantic. 
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Membership in 

Teen -Age, MO 

Deal Grows 
HOLLYWOOD - The Forts/- 

Five Record Club. which made its 
debut here recently, already has a 
membership of some 2)500. ac- 
cording to C. S. McClellan, presi- 
dent of the Santa Moniéa -based 
firm. He predicts an enrollment of 
10.000 by the end of the year. Finn deals only in 45 r.p.m. 
records. Burd thus far has restricted 
its mail order operation to teen -age 
publications. Ads are currently 
runumg in such books as Dig, 
Modern Teen. Teen Magazine, 
Song Craze. Hit Parader and the 
Ideal fan magazine group. 

Ads list 20 popular records. 
from which potential club mem- 
bers select two records which will 
be sent to them free. As a member 
of the club. fans will receive the 
firm's publication. "Tite Record 
Review; with membership fee 
costing SI. in addition to the free 
two records, members also will 
receive four records thee have se- 
lected from the same list on an 
approval basis. These records may 
ise returned if the club member 
deckles Ire does not care to keep 
them. Four records are Priced at 
53. three records at 82.50, hvo 
records at $1.73 and one record at 
89 cents. 

With cart' purchase of records. 
)tae 52) 

RCA 'Best Buy 

Huddles on Way 

I 

NE \\ YORK -- RCA Victor's 
animal Ldt "Best Buy" program 
will be unveiled for the company's 
distributors this week at regional 
meetings. 

The program, complete details 
of which will be carried in these 
cvinmus next week, involves a total 
of 34 new LP's, 2:2 EP's, and eight 
stereo orthophonie tapes. 

Introducing the plan will be al- 
halms planing manager D. J. 
Finn, albino department manager 
W. W. Bullock. ad manager Bill 
Alexander, Red Seal artists and 
-repertoire manager Allan Kayes, 
Personal Music Service manager 
John Trifero, manager of field sales 
I.. I,. Parkhill and West Coast 
manager Robert Yorke. 

Immediately folio se- i n g the 
meets, each distrib will schedule 
his own confabs for local dealers. 

MISS HAMILTON 
TO DOT VEEPEE 
NOT CAPITOL 

NEW YORK-- I..i.t week's 
issue carried an 'incorrect 
headline. Cluistiee Hamilton 
was elected vice -president of 
Dot Records and not Capitol 
Records, as reported in the 
headline. 

I\fiss Hamilton has Lain 
with Randy Wood's firm since 
its inception in 1949. 

Golden Crest 

Offers 2 -Part 

Dealer Hype 
11UNTINCTON ST:\TiON. 

N. Y.- Colder (:rest Records. el- 
fective iurmedirtelsi,. is kicking oft 
a two -part fall sales plan involving 
special pre -pack selections and 
bonus disks. It will ram thou Aug- 
ust 31. 

According to President Clark 
Gatehouse and Sales Manager Har- 
old Friedman, first segment of the 
pitch is a ':Special Starter Deal." 
aimed at dealers who have not 
carried the l i n e previously. This 
is a pre-pack of 25 1.1's. sampling 
the entire catalog. including the 
special $4.98 lab series, plus 
doubles of the two C. C. best sel- 
lers, Phil Krauss "Percussive" anal 
Lou Carter's "Louie's Love Songs." 
'List price of this pre -pack would 
run $101.50. Under the 'kill deal, 
it will cost distributors 532 for re- 
sale to dealers at as suggested price 
of $40. 

Number of these deals sold to 
distibs will be limited, based on 

(Continuer/ on page 52) 

Major Hassle Brews in AFM Threat 
Over Default in New Wage Scale 

Diskeries Balk on Orchestrator- Copyist 
Pay Hike; Union Sets Deadline 
By JOEL. FRIEDM.SN 

11OI.1.111'OOD - The Ameri- 
can Federation of Musicians "will 
refuse the services of any of its 
members" to those recording coin - 
p'orris ie default of their payments 
to the union- latter due under the 
new scale for orchestrators and 
copyists in effect since July 8. 

\ \'hile the ultimatum was not 
construed to be a threat of a strike 
by auiou officials, there could lue 
uu doubt as to the intent of the 
union to firmly adhere to the scale 
raise pot tint last month. Union 
.t -red untie to diskerics here that 
unless such payments were re- 
ceisccl bi the close of business on 
'11 ursrias Magus! 8. its members 
world not play for auv recording 

sesciutts. At press use nu cota 
promise has been arrived ad. 
Among those companies held to 
he in default by the anion arc 
RCA Victor.,Cupitol. Dol, Liberty. 
MGM and a lengthy list. of inde- 
pendents. Other diskerics con- 
tacted resealed they would refuse 
to pay the increase. 

Issue ievoled is the hike in 
scales for orchestrators miel eupy- 
ists, increased recently to $5 i u 

page for scoring instruments, $3 
per page for voices and 90 cents 
per page for iustnnnental copying. 
Latter increase ranges from 5 to 
30 per cent over the old scale. 'fhe 
diskerics have balked at paving 
the new rates. contending that 
their contract is with the Federa- 
tion and that Local 47 has no au- 

London Gives Dealers 
Extra 10% P'kge Break 

NEW YORK --An extra 10 per 
cent discount, with extended pay- 
ment dates of the first day of No- 
vember. December and January, is 
being offered dealers by London 
!records in connection with its fall 
release of 27 new rackaged items. 

Lee Ilartstorre, weeper in charge 
of sales for the label,, said: "The 
clement of quotas is completely 
absent from the program. A dealer 
can get the extra discount even if 
he purchases but a single LP." 

Because of the volume of new 
and catalog merchandise, London 
is dividing its fall push into five 
separate programs, of which the 
current plan, ezteriding from now. 

Pabst Will Put a 

Head on Tony Cabot 
NEW YORK- -One heir claims 

to have "made Miloaukee famous." 
Now another outfit. Pabst Blue 
Ribbon, proposes to do the sane 
tiring for an RCA Victor album 
artist, Tony Cabot. 

Three albums ul college football 
songs, first released last year, are 
the peg of a big hmtball season 
push, on which the brewery will 
carry the ball. The pitch will 
blanket all media. and will hit sev- 
eral million beer consumers s is 
Pabst cartons. Disk jockeys. the 
2,000 -plus w Ian :are un \ iclou s pop 

LIBERTY UNVEILS PROGRAM 

Disc'ts to 12 %, 26 New 
LP's Highl't Fall Agenda 

11U1L1- WOOD -- Liberty Rec- 
ce its unveiled its fall merchandis- 
ing program this week, with deal- 
ers and distributors offered dis- 
counts ranging up to 12 per cent 
and a roster of 26 new albums for 
release during August and Sep- 
tember. 

Theme of the program is "Lucky 
Thirteen for You." Under the pro- 
sisions of the program, record deal- 
ers who purchase a minimum of 
10 LP's of the 13 to be released 
during August and September will 
receive one LP free, purchase of 
2.5 will earn three free LP's, and a 
purchase of 100 will entitle deal- 
ers to 13 free packages. Similar 

discuuuls apply tr the eetiia Lib- 
erty catalog. 

Liberty plan for distributors yv- 
ies slightly. with the latter group 
requested to order all of the firm s 

new releases for August and Sep- 
tember, with discounts on mer- 
chandise applied in the same ratio 
as for dealers; )0 per cent, 11 per 
cent, and 13 per cent. 

The number of free LP's will be 
determined by the order placed for 
each catalog number, free I,P's to 
be of the same number. Alter an 
initial order of 26 different LP's 
has been placed all subsequent or- 
ders of any 1.P released in August 

(( :Batman ref Out Pa g, 5:, 

all.nut plug list, will receive free 
six -pinks of either Pabst Blue Rib- 
bon Beer, or the saune company's 
Old Tankard Ale. 

Pabst dealers are getting 90.000 
w iudaw banners and pole- toppers, 
with illustrations of all three al- 
bums covers. About two million 
Pabst sis -packs will carry a pic- 
ture. plus a special coupon offer- 
ing any Otte of the three albums 
tor $2.50. which includes mailing 
and b:nulling. The carrying handle 
limn the ale packs carries a similar 
deal 

Cunsnuucrs will be tinged, in 
most of the ads, to visit their RCA 
Victor dealer. Such plugging took 
utf with a full- minute spot daring 
the 'l'V broadcasting of the Ait - 
Star game. Two commercials are 
scheduled nn N.BC's George Scan - 

'(' utinuueI ms ¡-iv. _. 

Tony Perkins Cuts 
First Victor Sides 

NEW YORK - Stevie actor 
-funs Perkins, formerly under con- 
tract to Epic. has been signed by 

icier. lle is cutting his first 
two sides - ",Moonlight Swim" 
backed by "First Romance" -im- 
mediately in Los Angeles. Perkins. 
who is currently starring in "Desire 
Uncles the Elrns" with Sophia 
Loren, is rated Hoiivsoood's No. 1 

new male star property, and Victor 
hopes to build him on wax, a la 
Tab blunter. 

until September I. is the first. Only 
in the current promotion, however, 
will new releases be involved. Se- 
lections to lie promoted for the 
balance of the campaigns, each 
running for approximately three - 
week consecutive periods and 
carrying flair the Christmas pro- 
gram from November, 4 to No- 
vember 22, will all be catalog 
material. 

:Alceste' Tops Classics 
Current release carries 12 pop 

and 15 classical packages. 'l'Ire 
latter is headed by the four-LP set 
of the complete version,of Chick's 
opera, "Alceste," with Kirsten Flag - 
stad, and a five -disk package of 
the complete opera "Die Fran Ohne 
Schatten," by Richard Strauss. 

Other sets include performances 
of Benjamin Britten's "Prince of the 
Pagodas" ballet: Vaughan -Wil- 
lianls' Symphony Nn. S: Hayden 
Symphony Nos. 44 and 55. as well 
as sondas of Mozart, Brahms, 
Franck and works by Chopin, 
Bach,`kionegger and Stravinsky. 

On the pop side are four sets 
of Scottish material by Kenneth 
McKellar, Cbum Kennedy. Seumas 
MacNeil and the Jin Cameron 
Scottish Dance Band: 'The Crean 
Isle," by Fred Hanna's Irish Dance 
Band; sets by Cracie Fields. Frank 
Chacksfield, Robert Eamon and 
calypso chanter Frank Holder. and 
three jazz packages, including 
Titled Festival of British Jazz," 
with an all -star lineup. 

Vik Execs Set 

Distrib Huddle 
NEW YORK -- Vik Records 

executives will hit the road this 
Friday (Ill) to begin meetings with 
their clistribunors in introduce their 
fall "Sound Buy 1937' program. 
Sessions will rue tlirut August 29. 

Full details ul the plan. which 
will !mulch Vik as a potent force 
in the package market, will be 
disclosed -next week. It's known to 
include 22 LP's and 44 El's, fea- 
turing such artists as Eddie Can- 
tor, Gliele MacKenzie, Helen 
O'Connell, Julie Wilson, Marty 
Cold, Sid Bass. Dick Maltby, pearl 
Hefti, Russ Case, Art Blakey and 
the Jazz Messengers, Ceorge Si- 
ravo and Teddy Randazzo. 

dimity to set new SCaIM. Union 
rxiints to the fact that Eliot Dan- 
iel. prexy of Local 47, has been 
:udhorized to represent the Federa- 
tion and that no violation of the 
basic recording agreement is in- 
volved. 

Q Statement 
R. D. Quinn, director of indus- 

trial rel ;lions for Capitol Recvirds, 
declared: "We have no dispute with any of the members of the 
musicians' union. We have tun 
agreement with the national Fcd- 
cratinr which governs the employ- 
ment of musicians and the scale for 
arrangers and copyists l u the re- 
cording industry. We are abiding 
by this agreement. This is a na- 
tional agreement that was ne- 
gotiated in 1954 alud will tent be 
open for renegotiation until De- 
cenilicr 31, 1958." 

The position of Capitol Records 
is one that is expected to lue simi- 
larly carried out by the other ma- 
ins' diskerics involved, namely not 
to nay orchestrators and copyists 
under the new scale. 

TWO meetings have been lucid 
between renresentatives of the re -' 
cording industry and the union, 
and a third to have been held was 
recently called off at the behest of 
the disk biz reps. Latter claimed 
that the increase should at least 
have been a matter for negotia- 
tion. Union merely notified the 
industry of the new rates and gave 
them approximately 30 days in 
which to comply. 

Desnite the deadline issued by 
the AFM, recording sessions were 
in progress late Thursday night. 
Radio Recorders, Master Record- 
ers and the Capitol studios were 
all netiye. A number of musicians 
contacted revealed that they would 
not observe any strike call by the 
union, but would continue record - 
in 

Asked whether such "refusal of 
services" would also include mu- 
sicians in New York and Chicago, 
union officials declared the lan- 
guage of their statement referred 
to all members of the AF \1 re- 
gardless of geographical location, 
and aims ostensibly would include 
recording activity anywhere in lure 
jurisdiction of the AFM. 

Am -Par Gives 
Middlemen 
New Break 

NESS- YORK- -ABC- Paramount 
Records Last week inaugurated a 
new retool privilege policy -retro- 
active to July I, 1957- whereby 
distributors will be given a flat 10 
per cent on lief purchases semi- 
annually for the periods ending 
lure and December. The 10 per 
rant covers LP's, EP's. 45's and 
78's. S's. 

At the same time Am-Par has 
rescinded its exchange policy on 
LP's. Henceforth a charge of 20 
cents will be made for each I.P 
Mid 71/2 cents fur eadt EP returned 
for new jackets. Overstock will ho 
accepted semi -annually only as part 
of a distributor's return privilege. 

An interesting aspect of the new 
Am -Par return privilege policy is 
that if a distributor's return is be- 
low 10 ter cent of his purchases, 
the label will allow him a bonus 
in the form of a cash credit equal 
to one half of the difference be- 
tween his actual return and 10 per 
cent. For example, if a distributor i 
purchases total $100,000, his al- 
lowable return would be $10,000. 

(Continued on page .52) 
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H&R- Witmark Suit on Ball Tunes 
Cues New Legal Inheritance Battles 

DeSylva Decision Seen Precedent for 
Composers' Widows -Children Hassle 

By JUNE BUNDY 
NEW YORK -A suit involving 

renewal rights to more than 400 
songs written by the late Ernest A. 
Ball was filed in Federal Court 
here last Friday (2) by Ross Jung - 
nickel. Inc., (Hill & Range) against 
M. Witmark & Sons (Music Pub- 
lishers Holding Corporation). 

H. & R. acquired all renewal 
rights to Ball's songs from his four 
children earlier this year, while the 
songwriter's widow, Mrs. Maude 
Lambert Ball (not the mother of 
the children) assigned her renewal 
rights to Witmark some years ago. 

The action is regarded by trade - 
sters as the first of what may de- 
s elop into a flock of legal battles 
as a result of the Supreme Court's 
decision last year in the DeSylva 
ease (see The Billboard, June 23. 
J956) awarding equal rights to 
widows and children of composers 
and authors. 

At that time, lawyers filing ami 
ens curiae briefs for the American 
Society of Composers, Authors and 
Nahlishers, the Songwriters' Pro - 
teethe Association and the Music 
Publishers' Protective Association. 
predicted an unholy snarl of inter- 
ests, which would bring "chaos" 
to publishers involved in renewal 
contracts with. widows of C010- 
posers. 

ë considerable sum- is involved 
in the H. & R.-Witmark suit, since 
Ball died (in 1927) prior to the 
beginning of the 28th year of time 

copyright of any of his Imes. Hill 
& Range, which acquired the Ste- 
phen William Ballentine s share of 
the renewals to the 
U. S. Supreme Court's 1956 deci- 
sion, is asking for an accounting of 
all renewal royalties paid ont by 
Witmark on the Ball tunes since 
time first day of the renewal period 

of each of the copyrights, claiming 
the children's share was 80 per 
cent of the share attributable to 
Ball on any of the songs. 

Charge \Vitmark 
Following H. & R,'s acquisition 

of renewal rights from the four 
Ball children (Ernest A. Jr., Ro- 
land. Mrs. Ruth Miry Ingraham 
and Mrs. Helen Jewitt) last May, 
the complaint claims that the 
plaintiff demanded an accounting 
of all sums received from the use 
of the Ball tunes, but that Witmark 
has refused and still refuses to 
make an accounting or snake a 
payment to the Ball heirs. 

It is interesting to note that 
H. Sr. R. currently is involved in 

litigation against MPHC in re an 
accounting of renewal royalties clime 
young B:dlentine on the DeSylva 
tunes. 

Another interesting angle of the 
case is that the Ball children have 
been sharing in ASCAP recruues 
from their father's songs, altho 
they have never received any pay- 
ment from Witmark. 

Among the hundreds of copy- 
rights involved are such famous' 
standards as "When Irish Eyes Are' HE DEPLORES 
Smiling." "Will You Love Me in 
December As You Do in May." 
"Love Me and the World Is Mine." 
"Boy of Mine." "Mother Machree," 
"A Little Bit of I leaven." and many 
others, 

MORE IMPETUS 
TO KEOUGH BILL 

WASHINGTON - T h e 
Keough Bill, which %%mild 
aid music publishers by ex- 
empting them from the per- 
sonal holding rate when roy- 
alty take constitutes 50 per 
cent or more of the firm's gross 
intake, was approved by the 
tax - writing House Ways 
and Means Conarnittee Last 
week (7). 

Bill is a stronger version 
of legislation proposed by 
Keough earlier this year. (lime 
Billboard. March -°_3- .August 
5.) Measure now faces action 
imm the House. 

POP DISK ARTISTS 
HIT SILO CRCUIÎ 

Warblers Proving Potent Legit 
Draws; Pitch Boosts Disk Sales 

NEW' YORK -Pup record art- 
ists are oil a Stanislaysky kick this 
sunuuer, with several major platter 
names toiling in silo circuit this 
season. The move appears to be 
mainly motivated by a desire to 
demonstrate and develop their 
dramatic ability. thereby enabling 
the warblers to move in on TV 
dramatic shows and the movies, 
a la Elvis Presley, Tonuny Sands, 
etc. 

rrodding the barn boards this 
saumner are -Cony Bennett, Eartha 
Kilt, Fran Warren, Jaye P. Mor- 
gay, Eileen Barton, Tony Travis, 
Julie Wilson. Jane Morgan, Sylvia 

Unique Sales 
Sims, Vaughn Monroe, Gisele 
MacKenzie, Lillian Roth, Denise 
Lor, and Dorothy Collins, while 
Les Paul and Mary Ford and Art 

Deal Unveiled 

By Concert Ha 
NEW YORK - Concert Hall 

Records has unveiled a unique 
Dealer Stock -Protection Plan, as 
part of its fall LP program. 

At any time during the run of 
the plan, from August 15 to Sep- 
tember 30, dealers may order a 
small sampling of the label's new 
releases as well as current catalog 
items, all at an extra 10 per cent 
discount. As soon as a dealer finds 
ont which items move best in his 
territory, he can re-order those 
specific disks, still at the 10 per 
cent extra price break. Ile then 
may order again and gain mm the 

\looney s Orchestra play Manhat- 
tan's new Central Park Theater 
this week. 

Also scheduled for summer stock 
appearances later this summer are 
Jim Lowe and Betty Johnson. Jill 
Corey, Tommy Leonetti June 
Valli and several other artists were 
forced to cancel summer stock en- 
gagements because of personal 
appearance and TV dates. 

The legit department of General 
Artists Corporation, under the di- 
tailor a vehicle to an artist's meas- 
ure. He also notes that sales of 
artists' records have picked imp in 
areas where they appear in stock, 
since their platters are plugged 
rection of Arthur Treffeisen, has 
conducted a concentrated cam- 
paign this summer to showcase 
record names in summer stock. 

same discount structure until the Set Plans for 
expiration of the plan. 

Dealers are advised by the disk- SM 
DJ Fest ere to try the plan which allows 

them to "wait and tee" which disisks 
are best. After October 1, normal Nov. 15 -16 discounts apply. 

Cap Adds Three to 
Artist Roster 

HOLLYWOOD-Capitol Rec- 
ords added three names to its artist 
roster last week, inking Joel Gray, 
Don Carroll and the Ben Hall Trio 
to term recording contracts. Cray 
has previously recorded'for a num- 
ber of labels, and will etch both 
singles arid packages for Capitol. 
Both Can'oll and the Ben Hall 
group will record corder the super- 
vision of Ken Nelson, director of 
c. &w, repertoire. 

NASHVILLE-Officials of Sta- 
tion \VSM last weekend mapped 
preliminary plans for their Sixth 
Annual National Disk Jockey Fes- 
tival to be held here November 15- 
16 in celebration of the 32d an- 
niversary of the stations "Grand 
Ole Opry." As in the past several 
years, more than 1,200 disk jockeys' 
and representatives of recording 
companies, music publishing firms 
and trade and fan.puhlications are 
expected to attend the two -day 
event. 

Jack Stapp. former \VS\f pro- 
gram director, has been called in 

( Continued on page 52) 

Treffesen reports that to date disk 
artists have proves potent box 
office attractions along the summer 
Circuit, and notes that in at feast 
two spots-Municipal Opera Thea- 
ter, St. Louis, and Starlite 
Theater, Kansas City, Mo. - the 
platter artists' pay almost equals 
their night club ices. 

Helps Disk Sales 
In many eases, says Treffeisen, 

producers are so eager to sign imp 
record stars that they offer to 
heavily by the theaters before and 
during their dates. 

Jaye P. Morgan made her legit 
(Costirrnerl on pogo 52) 

lubinsky Says 

'No' to 18 

Pike Hike 
\l\\ II; I:. N. i. -- Henn. 

i ,,lrn.km man and p r.,;,,r ,,I m! u.11 11. label here, 
lashed back .ml m.m, ,, mm competitors 
last weer: fur raising the price of 8 r.p.m. disks to 51.15. 

Pointing out that many distrihs 
and dealers are operating on the 
y1.15 price across the board, 
whether or not the 'abat itself tun 
authorized .the increase, Lubinskv 
rmmdly deplored the practice. 

sticking to the 98 rent 
price." he declared, "We owe it to 
the dealers and the public to show 
who hasn't raised the tab." Lubin - 
sky averred:. "We hase un intention 
of placing any obstacle in the way 
of people buying our artists or 
pnrducts." 

Racking up his "stand pat" 
policy, Lnbinsky said that his sales 
in the spiritual field are 90 per 
cent in 78's and in the r. &b. field 
70 per cent in 78's. 

NLBA Gets in Juke 
Exemption Picture 

Minimum Requirements on O'Mahoney 
Bill Seem as 'Conciliatory Step' 

By DELORE S \EWCOMB I 2. \laxinmm royalty of from $15 

WASHINCTO \- -The juke box to S 25 per machine- depending on 
the number of records in the ma- 
chine. 

3. Review of rates by Congress 
after five years. 

While the proposal is being 
hailed in some c]carters as a solu- 
tion to the juke box royalty hassle, 
NLBA spokesmen say the present 
exemption has not "outlived its use- 
fulness." The Association is op- 

)(: m ,! urn ri on page .i'' 

exemption from p. iurtnance roy- 
alties came in for more attention 
last week when the National Li- 
censed Beverage Association an- 
nounced that it had set up a 

schedule of rates for inclusion in 
pending copyright legislation. 

At a meeting in Milwaukee Judy 
22 -24, director of NLBA instructed 
their Governmental Affairs Com- 
mittee to oppose the O'Sfahoney 
bill unless it includes three mini 
mum requirements: 

1. Protection of the location 
owner from infringement suits. 

Savoy Special 
Fall LP Bonus 
'NEWARK, N. J. - A special 

album bonus plan for dealers high- 
lights Savoy Records' fall LP pro- 
motion program. Dealers can get 
any two albums free in the entire 
Savoy $4.98 catalog of 110 12 -inch 
LP's for am; 1.5 ordered at regular 
price. 

The program, which lasts 30 
day's, starts August 15. Dealers 
get the benefit' of a 30 and 60 -clay 
deferred billing plan. The plan also 
applies to the label's August 
release of six new packages. 

Mercury Brass 

On 'Take All' 

Goodwill Tour 
CHICAGO L. Virtually the 

Whole corps of top Mercury brass 
took to the road Lut week for a 
five -day tour (5-9) designed to get 
their ears to the ground in l4 
major cities. Main effort went 
win refreshing deejay aerations 
and touting nine new pop singles, 
which the company figures to be 
its most potent release of new 
material in some time, 

Iu Chicago, only Irving B. 
Green, prcxy, and Irwin Steinberg, 
treasurer, stayed home to mind the 
store. Art Talmadge, executive 
veepee. headed for Cleveland, De- 
troit, \Vasbington and Baltimore.' 
Sales Veep Morris S. Price made 
Milwaukee, Buffalo and Toronto. 
Kenny Mers, sales manager of 
singles. luit Slinneapolis, Omaha, 
k.uuas City and St. Louis, while' 
Johnny Sipper, album sales chief,: 
did `Pittsburgh; Charlotte, N. C.,i 
and Cincinnati. 

From New Turk, regional diree -I 
tor Lou Mims man covered Gotham 
as well as Newark. N. J: and Hart- 
ford, Conn., while Bob Shad. East -, 
ern a. &r. chief. went to Boston, 

(Continued on page 52) 

BLUEPRINT 

Lansing Pub 

Plots New 

Disk Club 
J.ANSI \C, Mich.- Itarger Pub- 

lishing, a local book publishing 
outfit, is readying plans for a 

nation -wide LP record drib 
fall. The club will be introclm 
s is a premium offer, focal pain 
of a $200,000 advertising cam- 
paign primarily built around ads 
inn Sunday sections of leading net 
relrnirt:an newspapers. 

The operation. as yet untitled, 
is expected co start in September. 
Meanwhile Hanger is lining imp rev, 
and labels. The climb will be set; 
imp so that record distributors wilt 
receive some kind of bums for 
every member enrolled in thei 
territories. 

The new record climb operatio 
is part of a multi -million dolla 
expansion program recently under' 
taken by Arthur J. Hanger Com- 
pany, parent firm of Hanger Pub- 
lishing. Thom. Rasmusson, plans - 
veepee of the parent company will 
helm the record club until a per- 
manent manager is named to the 
post. 

Angel Skeds 22 Albums 
For September Release 

NE \\' YORK--After a summer) 
hiatus on product. .Angel Records 
is breaking one of its biggest re- 
lease-22 new LP's for September. 

Ileading the list in general inter - 
crest is the complete Lt Scala re- 
cording of "La Boheme," with the 
label's top stars. Maria Callas and 
Giuseppe Di Stefano, tiimis Anna 
Moffo, in the leading roles. It will 
be a two-disk set. 

The 50th anniversary of CrieFs 
death will be marked by a mis- 
cellany of his music 'matoned by 
Sir - nommas Beecham, with soprano 
Ilse llollvveg, _horns and the Royal 

Philharmonic. There also will be 

two sets of the composer's Lyric 
Pieces, played by the late pianist, 
Walter Gieseking. 

The orchestral scciion will be 
headed by a hi -fi special. \ban: - 

sorgskys "Pictures at an Iabmhi- 
lim.; by the Philharmonic under 
Von Karajan. A group by the Paris 
Opera Orchestra, minder Cauytens, 
will carry live Berlioz Overtures. 
The well-received renies of Mozart 
Symphonies conducted by Klew 
parer will be continued with a 

( Corrtiun«'ai C ^. t, :,7u ,S ^ }'_, 
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GRANZ BOILS NEWPORT 
DISKINGS TO 11 LP'S 

NEW YORK- Qiiantity -wise at least, the Newport Jazz Festival has produced a disk bonanza for Norman Grassi Verve Records outfit. The jazz impresario, who signed up the recording rights to the fourth annual "all -star jazz circus, has edited the proceedings down to no less than 11 LP's. Verve will issue these simultaneously, along with a specially- selected group of five disks in a single separate package, ou or around November 1. 
Here's the lineup: 
Volume I will be "Dixieland at Newport' with the bands of George Lewis, Turk Murphy and Red Allen, iglus Kid Ory. Volume II will be "Ella and Billie at Newport, with Misses Fitzgerald and Holiday, respectively. Volume III will couple the Teddy Wilson Trio and the Gerry Mulligan Quartet wills Bob $rooknrever. Volume IV will be "Dizzy Gillespie at Newport." midi Mary Lou Williams. Volume V is "Count Basie at Newport," with guest stars Jimmy Rushing. Joe Williams. Lester Young, Illinois Jacquet, Jo Jones and Roy Eldridge. Volume \'I is a grouping of performances by Toshiko, Mat Mathews. Eddie Costa, Rolf Kuhn and Dick Johnson. Volume VII has the Cigy Gryce -Don Byrd Jazz. Lab and the Cecil Taylor Quintet. Volume VIII is "Jackie Paris, Don Elliot and Leon Sash at Newport." Volume IX. Oscar Peterson Trio plus Roy Eldridge, Sonny Stitt and Jo Jones. Volume X. Coleman Hawkins, Roy Eldridge, Pete Brown All -Stars and the Ruby Braff Octet with Pee Wee Russell. 

'Volume Xf will be "Spirituals at Newport." 
C:onspi morte by their absence are such artists as' Louis 

Armstrong. Stan Kenton, Mahalia Jackson, Dave Brabeck, liman' Giuffre. Jack Teagarden, Sarah Vaughan, Chris Connor, 
Bobby Hackett. Erroll Garner and several others. Problems 
were several: some of the artists could not get releases from 
their regular disk labels; some elected to play only material 
they had already recorded, and others demanded "unreasonable' 
payment. 

Granz, in return for -disk rights, picked up the personal 
appearance fees for all of the talent he waxed. The saine 
procedure' was followed last year by Columbia Records. The 
shorter Festival then limited Columbia's disking to four LP's, 
all of which became best sellers. In fact, today. one year 
later. they are still leaders. 

Brunswick Fall Plans Highl't 
Quantity Discount, 8 New LP's 

NEW YORK -A special 10 per program outlined to distributors 
cent quantity discount and a re- this week. Five new EP's are also 
lease of eight new LP's highlight included in the release. 
Brunswick Records' IdI package Dealers are offered the 10 per 

cent price break on purchases of 
20 or more LP's or any combina- 
tion of LP's and EP's in Ure,amount 
of $50 or more. The discount is in 
effect from August 12 to October 
12. A special extended dating plan 
is available to dealers turn distrib- 
utors. For distributors who handle 
both Brunswick and. its parent la- 
bel, Coral the programs for the 
two labels are consolidated as far 
as discount orders are concerned. 

The LP release is headed up by 
"Let's Get Acquainted," with the 
Lennon Sisters and "Make Room 
for Tiny," featuring Big Tiny Little. 
pianist with the Lawrence Welk 
band. Others in the group are 
"The Swingin' Herman Herd." 
with Woody Herman; "Here's 
Charley," with Charley Ventura; 
"Jackie Cain and Ros' Kral"; "Pas- 
sion," with Herb Jeffries; "That's 
Auld," with Ceorgie Auld, and 
"Concert Jazz," with such artists as 
Tony Scott, Terry Gibbs, Don El- 
liot, Coleman Hawkins, Dick Hy- 
man and others. The group of 
eight LP's brings the Brunswick 
package catalog to a total of 33 
albums. 

The EP release consists of one - 
pocket sets by Ray Conniff. Teddi 
King, Cathy Carr, the Diamonds 
and the Lennon Sisters, the latter 
of which contains 'selections from 
the LP by the same group. 

Crix Lix 
Flip Hip 

GRANITE SPRINGS, N. Y.- 
The Chalet, a roadside club in this 
Northern \'estehester County vil- 
lage. normally operates on a live 
combo and juke box dancing kick 
but on the evening caught Satur- 
day (3), the feature group sud- 
denly caught fire and put on a 
sensational display of showman- 
ship for a large and appreciative 
audience (including friends and 
relatives of the men on the stand). 

Bill Simon and his quartet had 
the fans with them from the start 
with a sharp display of versatility 
and musicianship. The group, con - 
sisting of maestro Siuron, doubling 
oil tenor and alto sax; Danny 
Ìtizzi, drums; Duke Jessup, piano, 
and Jerry Levine, bass, played 
waltzes, rumbas, polkas, tangos - 
literally anything the crowd 
wanted. Highlights were Simon's 
sly warbling of "hoe Cot a 
Rose Between My Toes." and a 
mad spree of honking. rock and 
roll tenor sax, winding tip in a 
blaze of "One ri Clock Jump." The 
only style missed was the square 
daue', but there wasn't a square 
in the house, anyway. At one point, 
when somebody turned on the 
juke box during a set, the band 
rose to the challenge and blasted 
the box oll its hooks. 

Interrnissintr combo of Howie 
Cook out piano and Burt Korall on 
drums gassed the crowd with a 

great display of rhodern technique. 
Proprietor Erich Meier quickly 
signed the group for a series of 
return engagements and a bevy of 
top guest stars are in the offing. 

Other highlights of the show 
were classy vocals be practically 
even lrod ' r 'arid an informal Charles- 
ton display by one of the less 
inhibited female patrons. 

Ben Grevatt. 

Troy L. Martin 
To Southern -Peer 

NASHVILLE -Troy L. Martin, 
veteran music main, well known in 
the county music field has re- 
signed as vice- president in charge 
of Eastern operation of Golden 
West Melodies to accept a position 
as representative for Southern Mu- 
sic Publishing Company and Peer 
International. 

Martin has been with Golden 
West the past three years, and 
prior to that had been with South- 
ern Music and Peer International. 

MUSIC -RADIO SI 

Shifting Taste Picture Poses 
Difficult Repertoire Charting 

C urrfinneal )Tossi fuge l 

more inches are active in the jazz field than at any recruit time. Pres- 
tige. Savoy, Blue Note and Atlan- 
tic have all recently released jazz 
singles or EPs, as a direct result 
of distrib and juke operator re- 
quests. 

Admittedly, the music market 
today is highly fluid and uncer- 
tain. Traclesten point rip at least 
two important reasons for the con- 
dition. 'fire disk business, particu- 
larly at the singles level, has gone 
thin something of a slump since 
last spring. Record men outwardly 
believe this w ill all be cleared up 
by fall. But the knowledge of 
slumping sales and the fact that 
there are mare new Labels coming 
nn the market than ever sharpens 
the scramble to come up with some- 
thing new, that roar take the buy- 
ing public by storm. Thus diskeries 
and defiers for that matter, are 
probing. seeking soft spots in pub- 
lic taste, in a desperate attempt to 
come up with a new trend or at 
least a new aspect of a current 
trend that will catch on. 

Adult Jockey Appeal 
Secondly. and perhaps most im- 

portant, is the grow jug pressure on 
disk jockeys bu station manage- 
ment to hro:aden the appeal of 
their programming to include the 
adult, as well as the juvenile mar- 

BRENDA LEE 

Crossroads 
Sues Mother 
Of Moppet 

NASHVILLE - Crossroads TV 
Productions. which originates 
"Country Music Jubilee" from 
Springfield, Mo., over ABC -TV, 
filed suit here in Chancery Court 
last week against Mrs. Annie C. 
Rainwater, mother of 12- year -old 
canary Brenda Lee, Dub Allbritten 
and Charles E. tloselu. 

The suit seeks to hold Mrs. Rain- 
water to a five -year contract, which 
she signed Last se.ir, w it e r e b v 

Crossroads was aPpointed "sole and 
exclusive" personal manager of the 
child's career. Crossroads contends 
it advanced money for the Rain- 
water family to move to Spring- 
field, and that it has since been 
instrumental in raising Brenda 
Lee's personal appearance fee 
"from $35 to as much as $1,250 a 

day" and also is responsible for 
negotiating a Decca recording con- 
tract for the girl and setting up net- 
work guest appearances. 

Crossroads claims that the Rain- 
waters proved to Nashville last 
June without giving them prior no- 
tice and that since then Mrs. Rain- 
water has permitted Mosely, the 
child's recently appointed legal 
guardian, to name Allbritten-for- 
rued), Red Foley's manager - as 

her personal manager, "with latter 
stating for publication that Brenda 
Lee will no longer appear on 
"Country Music Jubilee" and will 
no longer accept engagements con- 
tracted for her by Crossroads." 

The cogrplaint asks that the 
court declare the Crossroad con- 
tract valid and that the defendants 
submit an accounting of Cross- 
road's "share of any sums collected 
by them since the breach." 

Altiro the defendants had not 
filed an answer to the suit at this 
writing. it was understood that 
one of their stands world be a 

claim that the alleged manage- 
ment contract between Crossroads 
and Mrs. Rainwater was not en- 
forceable because Brenda Lee did 
not have a legal guardian at the 
time the pact was signed. At- 
torney for Allbritten is William F. 
Carpenter Sr., of Nashville. 

bet. It's a known tact that many 
advertisers have put the heat on 
stations to program material to at- 
tract grow -up listeners rather than 
teen -agers. "How can you sell cars 
or television sets to teen -agers" is 
the general query. 

Record men, conscious of the 
value of jockeys in the over -all disk 
sales picture, are becoming aware 
of the pressure against such idioms 
as rock and roll. Thus they are try- 
ing to come up with ideas that 
have over -all appeal. In short. the 
singles field may mure dostls ap- 

Pic Moguls Ask 

AFM Relief on 

'5% Formula' 
NEW YORK -A Meet: 

sought by the major motion pi, 
producers, with the American Fed 
eration of btusicians, seeking reli.I 
from the "5 per cent former,' 
on post -1998 pictures released fu 
TV use, was held Tuesday (61 at 
the AFM offices here. 

The original agreement by rLr 
producers to pay the musicians 5 
per cent of gross TV time charges 
in addition to recording fees, was 
made more than 10 years ago, 
prior to the emergence of T\' as a 
prime feature film market. 

Now the producers. faced with 
increasing costs, and contract re- 
newals early next year with other 
Categories of production personnel, 
seek a ness agreement with Pe- 
trillo which would ease the provi- 
sions of the old formula. 

Reportedly, no headway was 
made at the meeting. but Petrillo 
invited the producers to come back 
with specific proposals which 
would be fair to the musicians as 
well as to the producers. He said 
he "would be glad to listen to any 
proposals." 

No definite dates were net for 
future meetings. 
proximate the wide appeal of al- 

bum repertoire now being released 
in ever-growing amounts. 

The next definite trend in singles 
can't be strictly anticipated. But 
it's safe to say that perhaps less 

'POP PARADE' 
BILL SOCK DRAW 
IN MILWAUKEE 

MILWAUKEE -The "Pop 
Parade of Stars" held here 
last Tuesday (6) drew 19.000 
people to pack the Temple of 
Music in what reportedly was 
the biggest turnout for such 
an event in Milwaukee his- 
tory. The bill featured RCA 
Victor recording stars exclu- 
sively. 

Event was emseed by Julius 
LaRosa, who_ also sang. ap- 
pearing along with such as 

Pat O'Day, the Lane Brothers. 
guitarist Chet Atkins with' the 
Rhythm Rockers, comic Jackie 
Kannorr and guest conductor 
Hugo Winterhalter. 

Winterhalter, Wig) Con- 

ducted the 68 -piece Mil- 
waukee Symphony. so im- 
pressed the locals that he was 
booked back for a separate 
guest appearance with the 
ork next year. 

The event co- sponsored by 
Victor, the Park Commission 
and the Milwaukee Journal, 
will be repeated next year. 
and may become an annual 
affair. 

at the wilder types of rock and 
roll and the crazy gimmicks will 
make: headway. More refined and 
polished stylings may hold sway in 
the pop market, . vitti the rhythm 
and blues and country fields re- 
verting to more of the accepted 
traditional and authentic fare, for 
buyers in those specific fields. 

It is also a safe bet that the 
gathering impetus of jazz at the 
personal appearanc: level in both 
clubs and outdoor affairs, is going 
to make itself Felt in the disk field. 
Jazz, contrary to rock and roll and 
its offshoots, does have a broad 
ieceptance that goes considerably 
beyond the limited confines of the 
teen -age market. Distributors, deal- 
ers and juke operators have shown 
interest in more jazz and their re- 
quests are being met. 

As one tradester put it, jocks 
may orse day greet the word "teen - 
ager" with a shudder. This thought 
in itself may be a guiding factor in 
forthcoming disk trends. 

Fydhe, Steve 
Set Up Own 
Pub Firms 

NEW YORK -- Singers Eddie 
Come and Steve Lawrence have 
filmed their own individual pub- 
lishing lions. Each will have an 
ASCAP and BMI company. Both 
artists tue managed by Ken Creen- 
grass, 

Miss Cornics companies are 
Twinkle Music. Inc. (BMI) and 
Fort u n a Music Corporation 
(ASCAP). Lawrence's firms are 
NI a s a n a Music Corporation 
(ASCAP) and Pixie Music, Inc. 
(BMI). 

Stanley Cation. formerly with 
Jerr Lewis, will be general man- 
ager of the four companies and an 
officer of the corporations. 

The companies will not be lim- 
ited to songs recorded by the art- 
ists. A number of writers are being 
signed tu exclusse contracts. 

Cook Sues on 
'Lights' Disk 

NEW YORK -An infringement 
suit.was filed in Federal Count last 
week against Bregm :m, Voceo ar 
Conn, Sammy Gallop, Chester 
Corso. Capitol.Records, and Capi- 
tol Records Distributing Company 
tunesntith by Charles L. Cooke. 

The alleged infringement con- 
cerns the recent Nat (King) Cole 
disk "Night Lights," which the 
plaintiff charges was copied from 
Sweetness; a tune co- authored 

with the late Bernie Grossman in 
1951. The rights were assigned to 
handy Bros.' Music Company, 
Inc. in 1951 and returned to the 
comprise: in 1956 according to the 
complaint. 

Fete Wright 
On Mil Mark 

HOLLY\1()OD - Vet organist 
George \\'right will be feted at 
ceremonies here this month, mark- 
ing the cumulative sales of 1,000,- 
0011 of his albums. 

The figure. according to High 
Fidelity Recordings prexy, Richard 
Vaughn, covers a two -year span 
since his company started in busi- 
ness and is derived from seven 
albums that have been issued on 
Wright. 

Vaughn will release two new 
packages by Wright later this 
mouth. "The Genius of George 
Wright," and "Hymns That Live.' 
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ON THE BEAT 
RHYTHM & BLUES -ROCK 8 ROLL 

By REN CRE\ ATT 
Don Robey, of the Houston - 

based Duke -Peacock empire, has 
unveiled the new "Back- Beat" 
label. First release carries three 
singles, by Doug and Josie, a girl - 
boy duo; Tic and Toc, a rocking 
male duo, and the Rob Boys, a 

Jock -and -roll vocal group. Robey 
said: The artists appearing under 
our new label are in most in- 
stances 'teen- agers' in actual age 
count or at heart. And as such, 
our new baby- 'Back- Beat' -is dedi- 
cated to the teen -age market." 

Clef(er, personal manager, 
band leader Buck Ram has 
been not only a busy. but a 

widely traveled operator as 
well. Last week he was on 
the West Coast for film studio 
meetings on the latest pic ef- 
fort by the Platten, to he 
filmed on location in the Ar- 
gentine and Brazil. Working 
title of this flick is The Fly- 
ing Platters," and Ram is set- 
ting up appearances in the 
film of pop acts in those South - 
of- the -Border nations. Ile re- 
turns to South America in 
three weeks. Meanwhile, Ram 
has arranged for representa- 
tion of his New York and l.os 
Angeles pubbing and talent 
enterprises in Latin America. 
Under a reciprocal deal, hell 
work thru Ediciones Interna - 
cionales Fermata hi Argentina 
and Fermato Do Brazil in 
Brazil. While on a recent 
trek in Latin America, Ram 
signed Tito Mach. referred to 
as the Frank Sinatra of 
Brazil," for world manage- 
ment. Mali's disks are in the 
top 10 of Brazil and he is also 
billed as a top defier. First 
two disks for American con- 
sumption are "Senorita" and 
"Sad River," both on the Rio 
hit parade in Portuguese ser- 
SiolLs. In addition to these 
frantic actisitics on the inter- 
national scene, Ram is busy 

BAND 
OF ANGELS 

Volces or Welle, Schumann 
TICA Victor, =10- 17.6906 

Okk Hyman MGM 
= K1l516 

Soroh Vouphmn (Mercury' 
= 7t157x45 

A.d mom ro reffee 

M. Wllmork Sons 

A Solid Hit! 

VOW° 
ROBBINS MUSIC CORPORATION 

Two Big Smashes!! 

by PAT BOONE 
PAT BOONE sings 

"THERE'S A GOLD MINE 

IN THE SKY" 

PAT BOONE sings 

"LOVE LETTERS IN 

THE VIM" 
BOURNE, INC. 

136 West 52nd St., N. Y. C. 

here plugging his new bands 
Camden EP release. 

Calypso apparently is still alive, 
Lenore Martin, of Buffalo, reports 
she has cut The Lovely Moon in 
Kingston" for the Ace label... . 

Mop Dudley, whose organ trio 
works in the Hotel Dixie, Annap- 
olis. Md., is interested in road 
bookings by interested agents, , . . 

Aladdin has brought out the first 
encase of its new pactee. Johnny 
Flamingo, Sides are "My Teen - 
Age Girl" and "When I Lost You." 
Other new releases from the label 
are by the Velvetones and vocalist - 
pianist Aggie Dukes. Little 
Richard, without benefit of news- 
paper or radio advertising, drew 
1,800 paid admissions to the Vet- 
erans Auditorium in Des Moines. 

(Continued on page 94) 

Angel Skeds 22 
Cuntinurrf from page 50 

coupling of Nos. 38 ('.Prague ") 
and 39. 

In the "soloists" section arc 
several artists who will make 
highly -publicized Stateside appear- 
ances livid season. These include 
violinist Johanna Martzy, swho does 
two Schubert Sonatinas in the first 
of three scbeduled'albnms of the 
composer's violin works, and 
Russian siolinist Leonid Kuggan, 
who couples the Prokofiev ("un- 
certo No. 2 and the Mozart No. 3. 
A novelty is the two horn concerti 
of Richard Strauss, played by 
Dennis Brain with the Philhar- 
UNlrrla. 

Vocal Sets 
Among the vocal sets is a group 

of \t'olf lieder sung by Fischer - 
Dieskau, with Gerald Moore at the 
piano, and a net of madrigals, folk 
songs, etc., by the English Singers 
of London. Tenor Di Stefano does 
a collection of "Songs of Naples." 

The budget "Library Series' 
includes Vol. 4 of Boccherini Quin- 
tets. some Bach clasier music, and 
port- dramatist T. S. Eliot reading 
his Four Quartets. 

A program of "symphonic cari- 
cature." described as a sort of 
highbrow Spike Joues vein," is 
"The Hoffnung Music Festival 
Concert." Angel also has a new 
collection by the Deutschmeister 
Band of Austria, which will tour 
the States next season. Among the 
more "popular" releases is a group 
of original songs sung in French 
by Varel and Bailly, who appeared 
here last year at the \\'aldorf, and 
who will tour the country this 
season. 

Exemption Picture 
Continued from page 50 

posed to changes. but if changes 
.ere necessary, "the requirements 
outlined would have to be part of 
the change" if NLBA is to be con- 
tent. 

Spokesmen for the Senate Judi- 
ciary Committee, currently study- 
um the O'Mahoney bill, label the 
\LBA proposal as a "step toward 
uuciliation. They would neither 

confirm nor deny rumors that hear- 
ings would be held on the bill cafter 
Congress adjourns. 

Juke activity raine in the House, 
too, when Rep. Ralph Cwinn 
(B., N. Y.) introduced a bill identi- 
cal to the O'Mahoney measure. 
Both bills are substantially the 
sanie as the old Kilgore bill. New 
versions, however. would protect 
the location owner from liability 
unless the proprietor owes the 
juke on location in his establish - 
ment. They also free proprietors of 
hotels. taverns, "milk bars" and 
otter locations where no admission 
is charged, from any liability in 
performance of mechanical music. 

WSM DJ Fest 
Continued froid page .50 

by WSM execs to again handle ar- 
rangements for the deejay con- 
clave. He has had a hand in con- 
vention planning since Its incep- 
tion. Stapp recently left the station 
to devote his full time to his 'Tree 
Publishing Company, with head- 
quarters here. 

To accommodate the huge turn- 
out expected, WSM's festival plan- 
ners will move the Friday morning 
welcome and awards meeting and 
the Friday afternoon Digit Jockey 
Clinic to the 2,000 -seat War Me- 
morial Auditorium directly across 
the street from WSM's studios. 

Official headquarters for festival 
registration will again be net up in 
the lobby of the Andrew Jackson 
Hotel. As in previous years, WSM's 
invitation to the festival will be 
mailed a month prior to the big 
weekend. Pre - registration forms will follow the invitations by a 
week. 

D. Kilpatrick, director wf the 
"Grand Ole Opry," has announced 
that the entire "Opry" cast will 
be on deck that weekend to greet 
festival guests. 

Plans for the entertainment 
events will be finalizes] and an- 
nounced early in September. 

Mercury Brass 
Continued from page 50 

Philadelphia, Los Angeles and San 
Francisco. 

One reason the front office 
corps scheduled the good -will tour 
now, said Steinberg, is that local 
branch and distributor personnel 
are flooded with work arising from 
the apparent overwhelming success 
of Mercury's "Five for Ore. Take - 
All Plan" announced a week ago. 
The plan allows dealen to turn in 
old 78 wax of any label for 71 
cents crecht per piece against the 
purchase of Mercury LP merchan- 
dise. Credit up In one -Fifth the 
purchase price of the LP's is al- 
lowed. 

After six days of the plan, Stein- 
berg said, the dealer response hur- 
dled the company's expectations 
for the whole month -long cam- 
paign. Ife predicted that sshen the 
deal closes August 31, orders will 
amount to three times shat the 
company had originally planned 
for. 

Teen -Age Deal 

SCREEN TAPES 

Jazz Fest 
Seeks New 
Talent 

NEW YORK- Randall's Island 
Jazz Festival promoter, Don Fried- 
man, will present one completely 
unknown group at his upcoming 
two-day bush, net for August 23 
and 24. 

Friedman has been screening a 
number of audition tapes sent him 
from various sectors of the country. 
The final group of tapes will be 
judged by a special panel of jazz 
experts Tuesday (13) at Green- 
wich Village's Cafe Bohemia. 

The panel will consist of Don 
Else., of 'The Ness- York Daily 
News: Dom Condli, Downbeat; 
Bill Coss. Metronene, Jazz Today; 
Leonard Feather and jockeys Mort 
Fege and Jack Lazar. Tapes will 
be played over a special hi -fi sys- 
tem and tico the cub is normally 
closed on Tuesdays, the doors will 
be open to anyone who wants to 
listen. ' 

Winning combo will 'get a 
special booking at the dub in 
September. 

Pop Disk Artists 
Continued (guru page .50 

dramatic debut a couple of weeks 
ago at the Cape Playhouse, Den- 
nis. Mass., in 'Tice Tender Trap." 
Last month Eileen Barton played 
the (cm lead in "Oh Men, Oh 
Women" at Lake Hopatcong, N. J., 
while Vaughn Monroe made his 
legit debut in "Annie Cet Your 
Gun." 

Cisele MaeKenzie, veteran of 
several stock seasons, again played 
"Annie Get Your Gun" at the 
Dallas State Fair. Julie Wilson 

"Panama Hattie" last 
week at the Starlite in Kansas 
City, with Tony Bennett starring 
in Silk Stockings" at the same 
theater shortly. 

In line with this, CAC has 
arranged for Julie Stymie to fly out 
and catch the show, with an eye 
towards putting Bennett into his 
forthcoming legit musical on 
Broadway this fall. 

Dorothy Collins plays her name- 
sake, Dorothy, in "The Wizard of 
Oz" this month nt the Starlite and 
the St. Louis Municipal Opera 
[heater. 

Continued leona page 49 Liberty Unveils 
the club member is sent a miese ass. Coil from page 49 

' 

new selection of records for mem- 
P ros'al card listing a complete r lete y 

ben to choose from. 
According to McClellan. records 

are purchased thru uorin l distri- 
bution channels at the existing 
trade prices. In some cases, dis- 
tributors have indicated discounts 
would be available. 

McClellan declared that he ex- 
pects the dub membership to sub- 
stantially increase when be gets a 
big advertising carnpaigu under 
way this fall. Tho it's premature, 
he averred, plans have been dis- 
cussed to include TV advertising, 
other national media, and if and 
when the club gets big enough. a 
record company of his own would 
be organized. 

Golden Crest 
Contained (corn page 49 

a percentage of their total number 
of active accounts. 

Second part of the program is an 
"Incentive Plan." Thereby, dealers 
may get two albums tree for every 
10 purchased. Terms are offered: 
one half due in 30 days, and the 
balance in 60 clays. All sets carry 
the line's standard 100 per cent 
exchange privilege. 

New albums released in August 
will he included in the plan as 
they become available. 

Pabst and Cabot 

de Theater later in the summer an *sly fall. The Chicago arca 
soi ':=get plugs via the "This is Yruur Town" show. On radio, 
there will be 40 spots on NBC's "Monitor" between now and 
Thanksgiving, and additional plugs 
on broadcasts of all Creen Bay 
Packers games, which broadcasts 
are now sponsored by Pabst. 

Pabst's "Football Facts" book of which 2.50,000 are distributed 
annually, will advertise the albums 
with a full -page spread. This will be a straight consumer ad 
plugging Victor dealers. 

The redemption coupons for al- 
bums are governed by State laws," 
and thus will only,be valid in 23. 
Stat,J!g, Other States, however, will g last as heavy plugging for 

The Cabot albums are "Tony 
Cabot Swing (East)." "Tony Cabot 
Swings (Midwest)," "Tony Cabot 
Swings (South Slid West)." Deal 
applies to the single LP's and also 
to the equivalent material on three 
single EP's for each LP. 

Deal was set up for Victor by ad 
manager Bill .Alexander. 

and September will be entitled to 
free LP albums in the same ratio. 

Similar plan prevails regarding 
catalog merchandise, with distrib- 
utors required to order not less 
than 10 each of 26 different al- 
bums, with the same discount 
schedule (in free merchandise) pre- 
vailing. 

New August albums include sas 
by Bill Ward. Eddie Cochran. the 
Spencer -Hagen orchestra, JJ e fi 
Chandler, Russ Garcia, Ricci Whar- 
ton, Myna Fox with Monts- Kelly, 
Lionel Newman, Bill Per7dns h' 
Richie Kamuca, Iry Orton, Gr,ccie' 
Fields and two classical sets. 

September release has package 
by Julie London, Martin Denny.' 
Johnny Duffy, Don Swan, Calvin 
J a c k so n, Spencer- Hagen, Meg 
Myles, Si Zentner, Barney Bigard. 
David Seville. Tommy Hendrix. 
and two additional longhair sets. 

Correction 
Last seek's review of the Jimmy 

Bowne recording, Roulette 4017, 
"Ever Since That Night" h-w 
"Don't Tell Me Your Troubles," 
erroneously reported that "Don't 
Tell Me Your Troubles" suas from 
the artist's latest album. The flip 
side, "Ever Since That Night," is 
the number in the album. 

Am -Par Gives 

However, if his actual return is 
only 59,000, he will receive a cash 
credit of $500, and Am-Par will 
consider his return complete for 
fhc perio. 

True nedw return privilege policy 
does not apply to Colonial, Chan- 
cellor, or any of the other labels 
distributed by Am -Par. The return 
privilege on these Libels will re- 
main BUa per cent of net purchases. 
The .policy also :mains the same 
on the Mickey Mouse catalog. with 
Am -Par continuing to accept ex- 
dsamges on this merchandise but no 
returns. 

Meansshile. Am -Par pPrex), Sam 
Clark, reports that the label's new 
"Lucky Sewed" album promotion, 
whereby dealers receive nice addi- 
tional album free for each seven 
albums bought during August and 
September, is sparking immediate 
action sales -wise. 

Com.np Up Iron rh pen of 

Leroy Anderso 
H,s nee, big o 

FORGOTTEN 
DREAMS 

Recorded by 

Leroy Anderson on 
Deco Records =30403 

Cyril Sropleron on 

London Records 2175: 

MILLS MITSIC, INC. 

DRIVE 

IN 

SHOW 
Eddie Cochran 

liberty 

,,tMERICAN _MUSIC,' INC. 
.:8i09 SUNSET BLVD.. HOLLYWOOD. CALM 

THOUSANDS WILL BE MINA ONE .. 
MILLIONS WILL BE 1lltINS OOOLT 11 .. . 

imMONEYMOON" 
Calypso recorded by AL IACOSSON ,na 
IN CAVEDWlllllS on CAUL accords. 

"OPEN WIDE" 
Thu Dentist Song 

'Novelty in Swedish Dialecte 

For Irae pre,totlowal record wrote; 

LES RANGAS Music Pub. (o. 
71102 Dewey Ave. SPA Gabriel. Gal. 
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WAN/W .... 

C 

C/ / 

a reat new IRVING BERLIN 
g 

song with a fabulous p erformance 

by. 

Plierv Grifffri .. 1 ..MI.... M... =II .....N MI NM 

KEEP 

RUNNING 

AWAY 
FROM You 

vocal with Anita Kerr Singers, 
orchestra directed by Jack Pleis 

DECCA 9 -30380 

A NEW WORLD OF SOUND 
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Merchandising 

News & Sales Tips 

Columbia Makes 
Pitch on Phonos 

Columbia Records has schycl- 
tiled meetings'thnrout the etìnn- 
try during August t o..ac Ruin( 
dealers with their new pp onq, 
line. The extensive Tine &bated 
before an enthusiastic distributor 
meeting in !Shunt Beads, Fla., 
two weeks ago. The line em- 
braces 38 different models rang- 
ing in price from 529.95 to 
31,995. Included arc porlahles, 
table models and consoles; radio- 
phone combinations. r a d i n- 
phono-tape cumbinatious, stereo- 
phonic tape recorder reproducers 

In Me under-5100 class. the Model 
51s is a popular model. The unit 
town here is th 518 R. which in- 
chid*, radio. It tatures elide -rule 
Mahon tuning; has four controls. 
eight -inch speaker end tw 
eoaaially mounted. 

and a transistor portable radio. 
Jn creating ,what they refer to 

as the 'irtdittísfrttj s most compre- 
hcítsivcly_-pprioed line;" -Columbia 
has dcveToptd -Models for 24 
price categories in which they 
had no representation heretofore. 
The result is an easy step -up in 
price from model to model. 

One of the important Innova- 
tioru in the line 4r a speaker 
set -up referred to as DEP. The 
letters stand for directed elee- 
Ronotn a power which, in terns 
of results, means an unusual 
smoothness its bau frequencies 

.without tyre use of larger space - 
consuming loudspeaker cones. 
The DEP system is used in 14 
of the models priced abose 
3159.95. 

('ol uuhia s tape recorder stereo 
players are sell cvndamrJ. i.e. 
they are capable of pdasing back 
a stereophonic tape w it)uott using 
other amplifier-speaker facilities. 
ltosseser. the lino has also in- 
corporated a stereophonic tape 
input jack in its photo models 
priced above 3159.95. no that the 
tislo:ner has a choice of using 
either the tape recorder facilities 
or the higher-powered phono 
amplifier and speaker system. 

Three important models from 
the C'ohtrolcia phone line are il- 
lustrated below. 

THE BILLBOARD 

R/ AIDS 

Firms Offer 
Sales Aids 

Aurong the new dealer aids 
for fall business are those from 
Fidebtone, Andcerg File and In- 
dex Company, and Andio Rooks. 

Rillditotie is packaging seseral 
retort) care items in e single, 
flip -up box that conseils Into a 

counter -top display car t o n. 

Placed nest to the ,ash register, 
the colorful carton attracts lots 
of impulse dollars. 

lue Amberg File and Index 
Company, irramHfacturers of Am- 
file record -s irrving cases, is in- 
troducing the u ire display rack 
shoe it heir. Amberg picks up 
part of the cost ,of the rack; the 

distributor also picks rip part and 
thé dealer gets it for a nominal 
amount. The rack makes it pos- 
sible to display all the various 
units iii the Amfik liar. Ask 
your Amfile distributor about it. 

The Audio Book Company has 
a display reek that ships flat with 
a representative order of its "talk - 
lid books." The firm expects to 

Columbia's 542 it a four -speed censobtte, boasting th DEP speaker 
system. Stro and tuner imput lack arc proridd. Th sit -watt amplifier 
is pable s1 slt -wtt pbs. Completely automatic. Suggested list price 
I. 5159.95. 
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These brow sere are faceted In the main traffic area In the front of fh 
et ore and contain bargain disks- samplers and low- priced labels. These promotional disks are tuccrasful in pulling in customers. the Music Room 
reports, 

Dealer Club Has 
Important Twist 

By RALPH FIIEAS 
SOUTI1 BEND, ind. - Al 

Rester, owner -manager of the 
Music Room. has a disk chub of 
his own with an important, sales- 

lpotent twist. He places a time 
imit on the collection of club 

benefits. 
Club Similar to Others 

Roster's club operates the same 
as most dealer clubs. i.e., he gives 
a free 33.98 LP :titer the cus- 
tomer purchases 10 LP's at full 
price. The club membership card 
states the terms of the deal, but - 
omitairts the proviso that the 
records t be purchased 11'ithm 
the fair -month period between 
the date of the c estomer s join- 
fog the club and the date four 
inontbs hence. 

Time- Limit Benefit 
All duplicate dub cards, kept 

Cu file in the store. are summed 
...cording tu date. A month 'he- 
fore the i-spiration date. a re- 
minder card is send to the cus- 
tomer. This serves to . jog the 
cosloi i-ci memory about the 
free offer -a unite that cus- 
tomers appreciate. It also is a 
re der that tho' Music Room 
is.ttie place to buy *cords. 

The club isn't old enough (it nu started in April) for Koster 
to determine how effective the 
timelimit g 'ek will work. So 
tar. he has enrolled about 300 
'istmners. Fifteen bane so far 

qualified for the free disk. 
Whether or nrot'tlit. 5 per cent 
return is due to the time limit iS 
moot. Koster thinks it is effee- 
Lise and will coltlitttie the plan 
indefinitely. 

325 Purchaseiti.Rewarded 
Another Erie record ginunirac 

used by the Mbrsic Room is the 
gift of a $3.419 1.P ss ith every 
purchase of 325. 

"When we sell far or five 
l.P's for 310 or 320," Al Kester 
explains. "it is pretty easy to 
peuh the customer up to a $25 
purchase to qualify him for a free 
record." The Music Room aver- 
ages about one $25 customer 
day because of the gimmick, Kos- 
ter says. 

Unexpected Opposition 
A relative newcomer to the re- 

tailing acne in South Bend. Kes- 
ter has tried a ber of promo- 
tion stunts regarded as mrortho- 

doe by his well- established corn- 

petition. After having been in 
business for a while, lie decided 
to get rid of the dogs on his 
shelves by offering them at a 
discount. He figured he would 
release the money he had tied 
up in the bad bliss and put in 
fresh new merchandise. 

He advertised the special dis- 
eount oil. a letal radio station. 
Then, as he tells it, "the roof fell 
in." Other disk dealers in town 
complained to their distributors 
and the distributors threatened 
to cut Al off if lie didn't stop ad- 
vertising the discounts. Nor 
would they allow him to adver- 
tise the chit -price merchandise 
with signs in his window. So he 
withdrew the deal. 

Newt - he relies on clever dis- 
Isplass and promotionally priced 
Mites. 

I fell i ran sell any thing," he 
sass. "Take bullfight records. I 
liad a lot of them and they 
weren't mos'irrg. I put in a special 
bullfight window. with posters 
and that sort of thing. and I 
completely sold out of bullfight 
records." 

He carrier Camden, Somerset 
and Cram' Asvzrcl as promotional 
lines. These are prominently dis- 
played in browsers right in front 
of store. If a customer looks into 
the store, he can't mim set-brg 
them. 

The Music Room has been 
open only a year in Smith Bend. 
But in dint sltorl turn Al Kesler 
has convinced everyone that he 
nears btlsiuesr 

Doter*, Ritschard is chief clerk and 
big aid to wner- marasar. Al Kns- 
rer. She has her finger ow the local 
musical pulse and handles the all - 
Important buying function. Sh 
shows how the Music Room demon - 

ords from behind the ferr- 
ic counter. 

The Model 710 console is an AM -FM radio -high -fidelity phono combination. 
It has fire speakers, including the DEP system. The 25 -watt amplifier ta upside of 40 -wan peaks. Tuner contains what the tiret calls e "hyper. Kure" MC for non -drift honing in FM channels. 

ship a lot of these. Most of the 

new phonographs on the market 
today hiclnde the 18% r.p.m. 
talking -book speed at which 
Ancho Books spin, and dealers 
report good action on the line. 
This display piece reminds the 
customer to ask for demon- 
stration, helps turn inquiries into 
sales. 

Having pegboard on the walls simplifies rho lob of racking up the 45 

singles. A title strip and hook are all that are needed to make a good, 

efficient display. Teen -,gets often are reminded of additional disks they 
wanted when they WI them on display. 
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CASH 
IN 

WITH 
COMO 

-_ 
Now you can offer 
40 Perry Como hits 
for $5 with every 
RCA Victor 
Fabulous 45 
"Victrola" you sell. 

Charcoal gray -anti <roral, blackand-grap or antique white- and -flame red. (7E11) $32.95. With larger speaker, more powerful performance, model 71:1-2,'I'Srotonr gray or two -tone grenu. $36.9;x. 

IT'S ONLY NATURAL -people come clamor- 

ing when you offer them real value.11tat a what 

this new promotion is -a real dollars- and -cents 

bargain. Ilere's the story: every time you sell 

a new Fabulous 43'rVictrola." your customer is 

entitled to a special Perry Como album of ten 

"45" EP records for just $5 -a fraction of the 

$14.90 value. There are songs like "ffot Dig. 

gity, "'Temptation" and `Talk Of The Town." 

As an extra bonus, the album also includes a 

fascinating booklet about Percy and bis, songs. 

EVEN THE "VICTROLAS" HELP YOU SELL. 

The RCA Victor Fabulous "45" is a great buy 

in itselL It offers more music for less money. 

-world's most popular, most trouble -free auto. 

matíc record system -IliFi or "ColdenThroat" 

tone -almost 2 hours of music with one full 

load of '45" EP records. 

Low- PRICED PORTAELE automatic 45 

"l'ictrola. Luxurious luDggage -style case In 

net- and -pebble white nr green andpebble 
white. Model 8E131 $39.93. 

oeLUXe PORTAL a automatic 45.'1' J '1 tr'trela. 

Luggage -style rase is richly fashioned in rich 

brown- and -tan. teen tone blue, or two-tone 

green simulated leather. Model 6E13 $12.95. 

POWERFUL ADVERTISING, TOOL Nation - 

wide ads and commercials wíllback you. 

CASH IN on this profit- making promotion - 
contact your RCA Victor distributor now! 

e I-iCAA ICTnTI 

DELUXE automatic 43 "1 ictrola." 

Extrapowerfut performance. Smartly 

styled in black- and.gray or maroon. 

and buff. Model 8E14$49.95. 

MULTI-SPEAKER 45 1-1I -PI.3 
Mood bnidtie. A lark FIB (711F45) 

$79.95 in Slating. Portable "45" Hi 

Fi -Mark XII. (811F45P) $69.95. 
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MEET THE MONEY-MATE 

New RCA Victor 2 -speed "Victrolas" specifically designed to 
Today'. hi1;g -.i .alum in music is RCA Victor's great new 2 -eperd 
"% ictrola." Its entirely new -an automatic "45" that also plays one 'S':.. 
I pm record automatically. That means you can now offer customers the 
two speeds they want most, for little more than the price of a "43" alone. 

Practical! As a "45," the 2 -speed "Victrola' plays up to 2 hours of "45 
EP's. As it 33!'a, it plays any 10- or 12 -inch record. Your customer ma 
only for his favorite speeds -not for a speed he doesn't use. 

Easy to operate- ,irtually trouble -free: World's most dependable 
record changer. 'Tone arm k feather -light to protect records. Deep, clear 
"Golden Throat" tone adds new brilliance to records. 
Olen a complete new market. Sell the people who want both "4:;',.." 
and 33's s but who don't want to pay for outdated or less popular speed... 
Order 2epecd "Victrolas" from your RCA Victor distributor now. 

401 
I.....r.t priced 2 -.peed t.owprierd with .1.01.1. 1:ctrapn..ertul. Tnr 

a$tar b men t. Plugs into on Throat" tone. Charcoal. gnoi..- aniln.L gw .hits rar 

phonn.iack of radio. Black- ndroral rar ttrrrn'aadehite. .andalroal-and.trn c.tta. 
andwhite. t9JD1) $32.95. i9ED1) $44.95. t9ED2) $49.95. e RCA.AT(-:TO R 
tt.nulo.t.rn. n.tsoull, J It t,i.,. ,li. ...i¡-.i L,nr R e. }Ilu'lr 
kiah.r lay West sad South. altl:A uid...ar Ix tJ rl,tt.. 
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TOE-THE FABULOUS "45" 
Priced in th e ra p ye Aost Qte your custowers 
are ready to pay-$32.95 to -54.95 

t;, 

Portable 2-Allred Virrrola" in? -tone blue. e, un and lunes omnlat.d kad,ot. Model (9LDJU $49.95. Ewa-partial delose model 19141121 1131.95. 

give your customers the speeds they want most -33'lí and, " ! 5" 

Perry Como helps you sell! Offer 40 hits for $5 

All pour r ntnmrts do to vi in n du. great oil,/ I. L "1 an!. au,. i 
maim 'Vielrola" (including 2,speed mndel.l. Then, lot I oI 1 

you give them an album of ten "45" EP roe. 

orda (original cost $14.901. Album includes 
all -lime hill like "Hot Diggity, "Temp- 
tation" and "Prisoner of Love. inoptse 

Mighty advertising program 

helps pave the way to sales 

RCA Victor Lacks cour selling ef. 

fort with a "powerhouse" national 

campaign in publications like: Life, 
Reader's Digest, and Seventeen. 

TV and radio shows like: Monitor, 
The George Cohel Show, and The 

Eddie Fisher Show, 
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fHE BILLBOARD'S WEEKLY 

STORE 

RECORDED 

SALES 

eartari 

Packaged Records Buying Guide 
Best Selling 

Pop Albums 
FOR SURVEY WEEK ENDING AUGUST 3 

The Information eisrn In this chan tir bared on actual ries ro 
eurtomers in a stimuli, sample of the ..0 retail record out 
kls during the week ending on the dale shown above. Sample 
design, sample une and all methods used In this continuing study 
ur retail record Wei are under the direct and continuing supeni- 
slon and control of the School of Refuting of Nev. York UMvers.. 

1. LOVING YOU -Elvis Presley RCA Victor LPM 1515 
2. AROUND THE WORLD iN SO DAYS - 

Sound Track Decca DL 9046 
3. LOVE IS THE THING-Nat (King) Cole Capitol W 824 
4. HYMNS-Tennessee Ernie Ford Capitol T 756 
5. A SVVINGIN' AFFAIR -Frank Sinatra Capitol \V 803 
6. MT FAIR LADY -Original Cast Columbia OL 5090 
7. FILM ENCORES- Mautovalni Laudon LL 1700 
8. SPIRITUALS- Tennessee Ernie Ford Capitol T 818 
9. THE KING AND I -Sound Track C npitol W 740 
9. SONGS OF THE FABULOUS FIFTIES - 

Roger Williams K Ipp KXL 5000 
I. OKLAHOMA! -Sound Track Capitol SAO 595 

12. CALYPSO-Han Btaafonte RC' Victor LPM 1248 
13. HERE'S LITTLE RICIIARD- Little Ricdard..Speci.Elty SP 100 
13. 'JUST A CLOSER WALK WITII THEE - 

Pat Boone Dot DEP 1056 
13. PEACE LN TILE VALLEY -Ellis Presle .Itt \ Victor EPA 4054 

No wMabk as a Pop Alb.m, Asaaabk rA on RCA ewe FPt 4I51. 

Nd a.arlabk a. a Pop Albe.. Available nab on Dort DIP LSO. 

Pop Albums 

Coming up Strong 
FOR SURVEY WEEK ENDING AUGUST 3 

The Information given in this chart ,s based on actual sales to 
customers m a scientific sample d the nations retail record out- 
lets during the week ending no the date Ono. abo.e. Sample 
design. sample sae aid all methods used in this continuing oust, 
of retail record se. are under tha direct and continuing omens - 
emu and control of the S:hoot of Retailing of New lack University. 

Dukes of Dixieland. Vol. 3 Dukes of Dixieland 
Audio Fidelity AFLP 1651 

For Dancers Also Les Elgart 
Columbia) CL 1008 

Lena Horne at the Waldorf Astori i Lena Horne 
RCA Victor LOC 1028 

New Girl in Towel Original Cast r Victor LOC 1027 

Most Played by Jockeys 
FOR SURVEY WEEK ENDING AUGUST 3 

Athums ate ranted In order of the greatest number of pmts on disk 
tocLey radio shows thruout the country. Results are based on The . 

Billboard's pettily wncy amonn: the natiuns disk I0cke71. 

1. SWINCIN' AFFAIR -Frank Sinatrl Capitol W 803 
2. LOVE 1S THE THING -Nat IKiegl Cole Capitol W 824 
3. AROUND THE WORLD IN 8h) i)AYS- 

Sound Track Deer, DL 9046 
4. RING AROUND ROSIE- 

Itosemary Clooney & The Hi -f.o Columbia CL 1006 
5. 'S WONDERFUL -Ray Conniff Columbia Cis 925 
6. ABOUT THE BLUES -Julie London Liberty LRP.3043 
7. STEADY DATE WITH TOMMY SANDS - 

Tommy Sands Capitol T 848 
S. JUNE, FAIR & WARMER -June Christy Capitol T 833 
t,. ESDIE GORSIE -Eydie Conne ABC -Par. EPA 150 

10. SUDDENLY IT'S THE 111- LOS-}IFL. s......Cotnmbia CL 052 

Review Spotlight on .. . 
The following new pakaltes, to-lessed during the put weer, hale been 
selected for outstanding sates potential, artistic merit, new talent, sound 
recording or display valor, as indicated. Thesis "Spotlights," In Ure 
opinion of The Billboan-1 staff, merit prime consideration from dealers. 

Popular Albums 
OTiIER VOICES (1.12 ") -Erroll Canner ssith (1rk. 

Columbia CL 1014 
Camer's debut with full orchestra is the artists 
best commercial effort to date. Lush settings 
by Mitch Miller allow the pianist more area 
for his inventive mastery. "Concert by the 
Sea" is still high on the best selling jar'. chart, 
and this set figures to go even better with 
its greater appeal in pop markets. Seltctious 
include "On the Street Where You Live," 
"Misty" and the album title tune. 

SONGS OF TI1E SEA (1- 12")- Norman Lrtbnff 
Choir. Columbia CL 948 
Solid merchandise here. The Liftoff choir dul- 
lows rip a series of previous successes on spe- 
cialized song fare with 14 of the great seas 
chanteys, beautifully arranged and rendered. 
Excellent programming ombination of rollick - 
ing sailor songs and soft, simple folkish ballads. 
Sole accompaniment is by George Van Eps oil 
guitar and Dom Frontiere on accordion. both 
of whom add much color to the material. 
Handsome enter. Highly re, maim-oiled. 

Classical Albums 
THE ROMANTIC MUSIC (11 RACH\LANINOFF 

(1 -12 ") -Andre Kostelanetz Orb. Leonid }tim- 
bre, pianist. Columbia 1001 
Columbia's August "Roy of the Month" at 
$2.98 blends the infallible attractions of 
Kostelanetz and Rachmaninoff for a smash 
package. Program draws on excerpts from pop- 
ular orchestral works and transcriptions of 
piano and vocal originals. LeonidnIlambrn pro- 
vides deft pianistic assist. 

GLIERE: SYMPHONY NO. 3 ( "LLYA MURO- 
ME'IZ ")-The Philadelphia Orch. Eugene Or- 
mandy, cond. Columbia ML 5189 
Superb playing, dramatic reading and first - 
rate reconling combine for went effect. Pop- 
ular Russian "symphony," actually closer to 
tone -poem, benefits from breadth of concep- 
tion and of recorded sound. Without rxcessise 
opposition. should do well in shops. - 

Classical Special Merit Albums 
SCHUBERT: ROSA\iUNDE, OVERTURE 'TIIE 

MAGIC HARP," SERENADE. PSALM 23. 
Diana Eustrati, Alto; Michael Raucheisen, 
Piano; Berlin Phil. Orch. Fritz Lehmann, Cond. 
Derma DXB 144 
Complete recording of incidental music for 
" Rosamunde" includes exquisite "Romance 
for solo voice and three delighted choruses. in 
addition to more familiar instnimental selec- 
tions. Good contributions by all performers are 
adequately recorded. Dealers have no problem 
of competition here for customers who accept 
hvo-record wt. 

MOZART; 6 QUINTETS FOR STRING QUAR- 
TET AND VIOLA (COMPLETE) (3-12") - 
Budapest String Quartet. Columbia M3L -239 
Each multi -disk complete series" release by 
the Budapest has been a major event for the 
chamber music connoisseur. This grouping, 
with Walter Trampler as the added violist, is 
another monumental achievement, especially 
since it includes, in the Ç Minor anti the other 
three of the liter quintets. some of the greatest 
music ever written. Earlier edition of several 
of these by the group left little to be desired. 
but collectors will want the complete set stich 
the uniformly good sound of the new sit-inns. 

Country & Western Albums 
RAY PRICE SINGS H ART SONGS t- 1'_ "1- 

Ray Price. Columbia CL 1015 
Price has been a powerful seller this scar. and 
altho "Crazy Amts," his big pop siuclr, is not 

included in this collection. the effect of that 
smash will surely help to melt the present pack- 
age right off the shelves. The tunes are country 
torch songs -weepers, a country blues with a 
Yancey bass figure in the guitar. Hank Wil- 
liams' "Mansion on the Hill," "Letters Have No 
Arens," etc.. in the traditional country style. 
Strung mercllantlise. 

Rhythm 8 Blues Albums 
1111S IS FATS (1 -12 ") -Fats Domino. Imperial 

2040 
A collation of several previously released 171 
Domino singles and others cut for this seF 
which his legion of fane is certain to gobble 
up in short order. "\`alley of Tears," an instru- 
mental cutting of As Time Goes By," "Hey 
1a Bas" and other getns in the inimitable 
Domino manner, are included. Sell on sight. 

Special Merit Jazz Album 
RAY BRYANT TRIO (1 -12"). Prestige 7098 

Bryant, a fast -maturing modem pianist, in 
set of sensitively homed performances_ Erg 
cially laudable for his excellent touch and deg 
velopnent of ideas to a point of eloquence 
without unnecessary adornment, Bryant is most 
compelling in his ballad renderings, i.e. "Angel 
Eyes. -Django," and notable on the faster 
selections for the rhythmic thrust and rigor of 
his playing. Support of bassist I. Isaacs and 
the exceptional dnnming of Specs Wright add 
appeal. 

Special Merit Jazz Documentary 
ESCAPADE REVIEWS THE JAZZ SCENE 

(1 -12")- Various Artists. Liberty SL 9005 

facets of jazz, moderated by Bobby Troup, 
with Ziggy Elman, Johnny Otis, Jack'reagarden, 
Jatk Costanzo and Howard Rummy perform- 
ing and discussing swing, rhythm and biers, 
Dixie. Afro-Cuban and modern music respec- 
tively. The commentary, is loose and not 
hampered by any rigid requirements such s3 a 
script may have imposed. The musicians take 
a 12 -bar blues theme and play in the varions 
idiotes- There's good pro and con for j.vz buffs 
to follow, and likewise some excellent music 
to be found. An excellent idea, and one wen 
north promoting. 

- Album Cover of the Week - 

SONGS OF THE SEA. Columbia CL 9t8- Norman L ib.tf 
rim,, The coven for the preneur Lober seas. Stmgs of 
.I.e N'est" and "Soots of the South," prayed successful 
aneottnn getters. This beautiful coton photo of the sea 
follows rbe same formula et relating come art to contenta 
without copy, and snouki apart as 111 .11 curiosity. Groap 
display of send, or tndisidoal exposure of the scus 
should Minet. 

Reviews and Ratings of New Albums 

Popular Classical 
ROY MEETS GIRL g< 

Sammy Davis D. end Carmen 
tt -t2 "1 

Dacca DI. $410 
Powerful package lut. no great 
personalities in numbers spur chosen 
for duo trcatmrnt. Volces and styles 
blend well, both rtists Protect cynics 

( Continued on page (0 

re'.ItA1K0Y'SIiY: SI.RE\ADE C 
FOR STRING ORCH.: ItORODINt 
NOCTURNE FOR STRING ORCH.: 
RARBERh ADAGIO FOR STRINGS; 
VAUGHAN WILLIAOIS: FANTASIA 
UN e:REF.NSLEEVES tt-t2"1-Jtip 
ag M PetRadetpkh Otek.. Roane Orv 
mod, GM. Columbia OIL I1117 I2 

fl..:,tittt.af eft pnge G) ' 

Jazz 
ROLLILAS PLAY! FOR RIAD 7) 

Sonny Rollur Q00101. Kren' Drohart, 
Slat Roach (1 -Ir') 
Fin it.. 7092 

A subnamlal let festering mien- 
selection tribute roe., to 

et 
bieby 

Rol. Putter, proon'W 
Ios and ermpeatie wtka / sees: R. Doe - 

(Continued of pot' 91) 
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introducing 

a new teen- 
sensation!!! 

JOE L 
GREY 

with Orchestra Conducted by Jack Marshall 

ASK MY HEART 
"w MOONLIGHT SWIM 

record no. 3777 
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The Girl with the 

Voice full of "Heart" 

Martha 
Lou 

Harp 

First with a vocal version 

BY THE 

BEND 

OF THE 

RIVER 
PREP F113 

P E P 
RECORDS, INC. 

Reviews and Ratings of 
New Popular Albums 

Continued from page 58 

ko.Mnlly In numbers femuring 
"You're the Top, "Baby, It's Cold 
Outtlife :' "People WIII Say We're In 
Loo: 'Two Sleepy People." Should 
prove a top seller. 

TAMMY AND THE acunon 
AND INTERLUDE 7$ 
Sound Tracks 
Coral CRL 57159 

Here's one of the first double deck 
sound -track lobs, all on one album. 
Each side of the package le sepa- 
rate color coyer which 01101.11 lilt 
double display value. Inside. there 
are two Ileum.lc. Ir not monumental 
tracks, the 'Tammy' side of whkh 
contains the Debbie Reynolds hit 
version of sense. Either Ode. the 
material qualifier a gord background 
music and names of plc eues Debbie 
Reynolds 1'Tammy" side) and )urn 
Allywn end Rossanu Bra 7t1 en the 
Rip will help sales. 

AN AFP.CIR TO REMEMBER 72 
Sound Track (1.12 ") 
Columbia CL 101) 

Beautiful score by Harry Warren and 
Harold Adamson includes the already 
popular title tong sung by Vk Da- 
mon,. Interest In the picture sr 
result id flattering reviews will help 
with sales. Several ch.nnlne sew 
melodies and themes are also Included 
In Ne set whkh should move ell. 

MR DEE GOES TO TON I% 76 
I espy Dee 11.12") 
Decca DL 1497 

Dee dlaplaY$ bis usual. aurai the or- 
gan wizardry with a nicely varied 
and very Bstenable selection of toms 
Including 'This Can't Be Ice, 
"Melody of Love" and "Peanut 
Vendor.. The aides arc a danceable 
grouping and can scie with Shore 
seeking dance sers. 111.11 bues .1 
probably lac the w wan reproductlonl. 

A YOUNG MAN'S FANCY 79 
Frank Comstock Ork. 11.12" 1 

Columbia CI. 1021 
Comstock s stock has ',ten u his 
work for the 1914*'. has beta. 
recognized. This cet, however. k 
fairly routine Instrumental mood fare, Ithout many of the especled ,,aakrn- 
lams. Never-Net. , a mu airy quality 
pervades the several COmbineIMn 
used. and UK lunes soil appeal In 
many. Includes, for rumple, 'Touch 
of Your Lips," "Let's 7ú Walk 
Around the Block." etc. Al part of 
se label's fen push, muse command 
SOT. attrntlon. 

THE FOLLIES GIRL 
NI Sn -der 71.12') 
D,..e !IL $495 

Tunes gathered from 7.Ieglield Fol- 
Ike 11907 to 19271 are worked Oyer 
In Bill Snyder's sr,. popular 04.00 
stole, ilh orchesiral hacItne. Among 
the Bence -known son. are. "Shine 
On Harren Moon." Bolo 'Farce." 
"0011. Maybe It's You" end "A 
Pretty Girl I. 1 A a Melody." 
Snyder's marry fans will want NI. 
and locks emsld find it useful for 
nilatalik session. 

TILE JOLSON STORY 'AMONG 
MY SOUVENIRS" .... 72 
Al /oboe (i -12 ") 
[sees DL 9050 

CoOallat stressing wistful, sentimental 
tide of lohoei s varied repertory M 
eludes tine song, 'Rows of Picardy." 
"Lille Pal" and "That Old Ogee of 
Mint." Original Kraft Musk Hall 
B roadua material "ant avertable on 
any other tingle or longplay record 
today." 

DANCING ON A RAINBOW 71 
Roger Kin/ Stotlan (I -12 ") Dan DI. 2556 

A tasty package for dancers that 
ebould stroke pOIIUI chord wlrh 

wide audience on etrenglh of di- 
verse program and colorful orchestral 
erneing of leader Meru,. D. /.'a have 

good selection for dance seamen, 
ben. "Pectin Kinds Blue" is IN 
excellent demo-band. 

DRIFTWOOD AND DREAMS 72 
Henry Mancini Ork (1.12 ") 
Llbeny LOP 3049 

A musical lour of Shanerit a, domi- 
nated by nautically IsSplred tuna, 
I.,.. "(NI Shore :' "Ebb Tide," 
...Pr Lagoon Set le superbly 
recorded mood piece. capturing the 
fluid wands of accordion, organ, 
guitar and a number of obbllgenw by 
Lulu lean Norman, Well worth 
stocking. 

REMEMBER WAIKII(I 73 
Ray Kinney end Ilia Coral islanders 

(1 -12 ") 
Liberty LOP 3054 

One of Ne belles Hawaiian eels 
being rushed on the market. by an 
excellent group. The Hawaiian ever - 
grcens are there. "lolcly Hula 
(lands,' "Cockeyed Malec." and 
"Litt!, Brown Gal," with Kienev's 
e,,nge and melody autheniec for even 
the moor discerning. This one 
well worth featuring. 

Miff MR DOWN ON MAIN ST, 71 
'Ih5 Slellomen Barber Shop Quartet 

0.12 ") 
Disneyland WDL 3012 

Ancnher package aimed at Selling 
Moth the mule and Walt Disney's 
n,sne,land amwement park. Tun,. 
are venerable standard long sane by 
barbershop quartets, Myth the vocal 
trio. reawonablY appealing. A four. 
rotor booklet entitled 'The Story 
of Disneyland" b. enclosed with each 
package and may be used at bait. 

GOI.III.N HORSESHOW REVIEW ...,71 
Varios Mink (1.12") 
Dnnr,land WDL 3013 

Attempt to capture tb spirit of all 
old- fashioned Western review Is 
above par here, with wings by tenor 
Donald Noon, Betty Taylor, the 
Mellomen, the Strawhatten, and 
Mt by Wally Boa R. Package is a 

frivolous one and should gain great 
favor with oldstcrr who remember 
when. Good coyer art heightens the 
ampoule possibilities. 

BEAU JAMES 
Sound Track Il.12 1 
Imperial LP 9040 

Package Is disappointing from an 
aural viewpoint, with much of the 
schmaltzy heart songs offered by 
Bob Hope and Vera Miler lost In a 

man of distortion. Name value of 
the snit. in combination with such 
gems as "klanbatt an," "Sidewalk. of 
New York.' sad "S cecuoe to Watch 
Over Me." help. some, No it would 
hoe been better if they could be 
decently beard. 

71 

DERIDE $9 
Marcy Lutes ,1.12.1 
Decca DL 1557 

M1t. Lutes' debut album Is pleas nt, 
Mel nor mnmentdrt. Former band 
singer her lkhí, pleasant quality, 
and 0n ballads eortylintea reminds 
M Ted& King. (irking by such sa 

Ralph Burns. Marion Evans and tail 
Evens It break for tined, but eh. 
Nat lacks scope 10 ...in Interest 
oser 12 -Inch disk. Good tune to- 
ly(la'0 may help tonie. 

HAPPY PIERRE IN HI 11 
11.12"1 
Liberty I.RP 3052 

Another foul into the gay '90'11 
field via wired pian,. rh.Nm and 
sound effects. The aime is mas- 
querade l bau. Iho se's in keeping 
with the rePrrtoire and the mellow 
mood of the ut. Richly k excelled. 
Ilse sections Intl the eeeeptlnn of 
"My Man- will be foreign to Anted- 

ten audiences. Limited marient 
appeal here. 

STRINGS OP MY HEART M 
Mimi Allen at lb* Harp Il.12'1 
Decca DL $562 

ReallatIC recording of fairly elaborate 
harp 011105tmtnts of N.Jards like 
"PonOhouse Serenade:' "Begin the 
Resume." "sweet Sue" and "I Can't 
Oive You Anything But Love" Ca- 
pable Soloist, with occasional aid from 
/alun and violin, creates good ma- 
IerW for mood -musk field. 

W 

Children's 
CAPT. BURL IVES' .01í1k u 

(1.12 "1 
Dace DI. 65.7 

Ives contributes a number of his 
happy animal wry. -"the Monkey 
and the Elephant," "Mb+ouri Mute,' 
'The Whirtllna Rabbit,' for the bene- 
fit of the kiddie audience. There 
are 17 tuner In ell and Ivei unique 
delivery -almost like telling a Nmy 
In youngster on his knee -make 
Me album a toad selectlrn for the 
very yrmng. Name le strong enough 
to lure a good many "grown.up" 
gift buyers. 

CLOONEY TUNFS 7$ 
Rosemary Clamer 
Columbia CL 969 

Mitt CUOÚty elrge dozen kiddie 
tune, Mole of which have bad suc - 
cso at desks. The Sa1 la tnsly a 
pro with her handling of the material 
deplte the lack of distinction between -1 

Ihee and her ..town op" style. Cover 
le an attractive two-Uded art lob wish 
photos of the Singer. Tho title 
daan't necerurily stamp this as kiddie 
fare, a selling iob by dIlcrs should 
brine gooL) sales movement. 

A DAY AT DISNEYLAND 74 
Walt Disney and Jimmy Cricket (1 -12 "1 
Dhneylnod ST )901 

JJJ An dira de lune triple lacks, (cairn. 
Int for -color an or musical loot 
Ana Disneyland at the established 
$3.9S lia. Wilt Disney narrater it.. 
with Riff Edwards as liminy Cricket. 

(Continued on page ti 1) 

CAROL 

On Lang Plait 

ATLANTIC'S 

EXCITING 

new 
VOCAL 

DISCOVERY 
SENSUOUS 

STEVENS 
with Phil Moore's Music 

tha satin doll 
nlllr,ftlir 1256 

liar Swinge.' Summer, 11,1111 0511! 

Available Under 

ATLANTIC'S FALL PLAN: 

Buy 8 Different 

LP's and Get 1 FREE? 

tianficlsiw si15i.M vi ,p..7. 
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441 

A New Smash ! 
For 

JITLIE 
IO11)ON 

(The Gal That Makes Hits Out of Standards) 

"IT 

HAD TO BE 

YOU " 
b/w 

"DARK" 

F-55076 

auu vil nlwuBn19m1wMunnnn1wm11wuiIluupunlNUmInWSUpMnIYOwmuplMannaYUIIIA/NUmuemIuumn mn ifiWUUmunnnnOmnnunnunmu41NnnWnuummu9uuum1wwunmu10aua 
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IB ;7filY RECORDS Inc . 

1556 No, La Brea, Hollywood, Calif. 
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SENSATIONAL NEW LP ALBUMS 

FOR YOU IN AUGUST 

EXCITING NEW LP ALBUMS 

FOR YOU IN SEPTEMBER 

PROFIT BOOSTING DISCOUNI 

FOR YOU MR. DEALER 

PLAN 

FREE ALBUMS FOR YOU MR. DEALER 
See Your Distributor Salesmen for Complete Details 

STARTS IMMEDIATELY 

Aug. Release Delivered Aug. 15 

Sept. Release Delivered Sept. 15 

1[P -7056 -5(A OF GLASS - 
11.11y Word and Hn Dom.non 

12P-3050- Mm -rn MYRNA- 
Myrna Fan with Merely Kelly and Nit 

Orrh.lra 

SWL1500/ 
CLAUDE DEDUSSY-Ovarlel in C 

Op IO 

IENJAMIN IEFS-OuarlN No. 1 11152) 

Th Paganini String Ovanel 

12" LIBERTY POPULAR ALBUM SERIES RETAIL...$3.98 

SUANTITY 
'WV. ORD. - - -- 

CATALOG DSSCRIPTION RuANrlrr 
NUME INN GRD. 

CTAIRIP/ION 
MUMOO 

OtSC 
NR Ì17V. ORO. 

CATALOG 
MYM \!R 

44111-11/11 4 .7/117 
11 /INE 
L R PJNt 
L P-UN 

LR-7EM 
LRI-)EN 

LR/ NN 
l41101 
LRP7EIS 
lRI-MIS 
lP-lll7 
LF2011 
LR1111S L14 
L7E17 
L,7/1S 

MUCHO CNA CHA- O. SIP. and NM Oralw4.0 
\O\ \r TROVI AMO NIE TRIO 
RAR[ -VT WILL DONE- 

TM J..n.. Rer1n Trio 
JONOLN DVFFT AT 7N! MIONTY CVMIIA SOVAR! WURl1T2f 
NIGNTFALL- 

NerrT Sa3mow N TM SNlnrn Coworl 
OraM IUII! IS NE NAM!- 

J..14 leMew IeNUrIM EarMI' Rewl 
V.1.. iVlRr IMPORTANT PIAMIST- 

TM Con. Crws TrN 
ALEKAND! THE OREAT- 

Tommy A4aewNr and NN OrtMelrP 
SONIC SOUNDEII- 
LN rnPIrO e Mlo OrthoMti 

TIAMO-/er.[ N Lne T CA Comm. 
SONGS FOR A LAIT AFT[[NOON- 

RM M<Ilw- Komi OrtMe.rF 
LON\LY OIRL- 

Ju1N London r.lh AI Vre1P, OmNer 
OUR NEW MILLI[- 

L VIChPr rill. Rue Gerale Or[Mllr 
PAIULOUIIII-DOrn FrsnlNn Ot1P1 
OW[RNOUf\-\NOT Hamm. Overin 
TN MIST THINGS IN LIPS ARE R!!- 

11oM1 Nrman (M.O. 
SIDEWALKS Of PRIS- 
Ind WharlOn and MVlalle f Pltyorf 

LRRSIII I {KINOTIM[ IN PARE CARNIVAL IN 
DAIRI-Narele 7PIne a 3440 I [AKNIVAL IN 10- 

Loo Arnaue and H1 OrrMH.e 
LRI-1071 I NIONT-TM JMnn.1 ALnn SiMrI 
LW. 3011 I JAI! POR JEANAOERS- 

CIPYH Or1:2' ene NN Ort M.IrP 
LRP f017 ROCH AND ROLL \EACH METY- 

Nlno Tam FR one N.1 Ortlm0. 
L /1071 POOLIfN NEART- 

1 O n e Fuller rg! Pole R Irlo Orr Mllre 
LRI011 AF /AIR A STORY OF A GIRL IN LOVE 

1.11011 DO.RgMI- 
I Wore, and Musk OY Sob. Tnm/ 

L211,701T ALS OF LOVII-Tho Mo 
LRJ071 I MISS CALYPSO -A4Y Andalou 
LOI.» JUST ROLLIN' WITH JOHNNY MINN 
LINTY.* I WILL YOU RFM[MS[RT -Tho London 

PMllYal SYmhonY -Cyril O L Cor.- 

LRP 1011 DOM FINONTIIIRS PLAYS THE CL ASSICI 
LIOT7 MY FAIR LADY MNral Su., 

Lende' fYmIM100Y- 
Cyrll Om Nol, CeMveHl 

LPMOC lIIOTICA- 
I Tho Pa lllnt Soon. of Marlin Denny 

LRP -1011 AD ll\- 
I Roo Norm Fealúrind mealy LoNello 

LfN1 
L041/07 

lRN7EN 

R -707 

-INO 
R -7117 

E17 
12171144 

LR1,7044 

LRP>a1 I 

LP'IRII 
LRP-741411 

lR-bS1 
1RP71M 

O EfcRlr/lold 

DRNOO IOrltlnal MVnI1rKl>- 
Cerwfe,ee eM CMOUa1ae N 

Elmer \orne.w 
SOLIDI SOUTH IACIFIC- 

The RoO6Y Nemmac0 OVln.af 
NMI fXADIS OF GRAY - Thr Ner 
fwntll W Jrry Gray end NI, Ortha.11 
In M'717 omit -SevM 
FROM TN IS MOMENT ON - TM Fwr 
Glae, Wllh Oool1 Levo PM NH Orc M71rA 
TN[ DA IIIINO SOUNO- 

MUSIC 011 
h 
TVIVI L 

enO 
L OOM- 

HP 

P alo KIM and NI Orchnlrt 
*ROUT THE RLUf3- Jo Leeen. 

ó/lh 

RU OrclOa 
RO:aM- 

Hro 

TM Jon O Soy, The S NeNn 
Orchestra 
OOV\l[ OR NOTNIN'-NerPrO Rummy, 

Lidh/ 11 flera-Host CMrlìe FnIFl Jele SlNOlr..rn 
LET'f ALl fINO WITN JERRY COLONNA 
fTwalldee Medley of FO11 Throe Ole 
SldMerdfl 
WAEM WINOS- 

NONYreee M Own. 
DRIFTWOOD AND DRlA11lf- 

Nonry MFMinI OrahnlrE 
NAIPY PIERRE IN MIFI 
RFMtMIER IINI W R.nWMAy 

K 
n0 N- I, GOrel I,lenwn 

IBERTY RECORDS Inc . Hollywood, Calif. 
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THE BILLBOARD 

MUSIC -RADIO 63 

LW FOR YOUR 
AUGUST ALBUM RELEASES 

119111Kiallieg 7i sí. 
. ..e 

1F A 

lRP-2061-SINGIN i0 MY BAST- 
Eddie Cochran 

lRP3063-ESSENCE OF ROMANCE- 
Th SpncrHogen.Or<healra 

LRP -3067 -JEFF CHANDLER SINGS TO YOU 1,RP- 3065 -HI -FI MUSIC FOR CHILDREN LRP- 2066 -SIDEWALKS OF ROME - With Ih Spencer -Hagen Orchestra (From 2 M 92) Rud Wharton and His Mum.. Street Ployer Rusa Garcia and His Orchestra 

LRP -3058- ROARING TWENTIES IN FI -FI- 
Lionel Nwmon and Nis Orchestro 

LAP -3051- TENORS HEAD ON- 
Sell Perkins and Ritchie Komuca 

LRP -3069 -ALONE WITH YOU - 
Iry Orlon and His Orchestra 

LRP- 3059 -OUR GRACIE - 
Gracie Fields 

SEPTEMBER ALBUM RELEASES 

LRP -3060 MAKE LOVE TO ME- 

LRP3071 EXOTICA -VOL H 
Th Exciting Sounds of Morten Denny 

1RP3053 CAROUSEL MUSIC IN HI-FI 
Johnny Duffy at Ih Mighty Wurhtsr Pepe Organ 

LRP3068 All THIS AND CHA (HA TOO 
Don Swan and Hit Orchestra 

LRP301I VARIATIONS ON GEORGE GERSHWIN'S 

RHAPSODY IN BLUE 
Colvin Jackson, Peones, With Concert Jam Orchestra 
Conducted by Calvin Jackson 

Julie London 

with Russ Garcia and His Orchestra 

LRP3013 THE MUSIC OF DAVID SEVILLE 

LRP -3010 OUT Of THE MIST 
Tommy Hendrix 

LRP -3016 THE EXPLOSIVE LINCOLN (HASE 
With th Spencer -Hagen Orchestra 

LRP-3041 JUST MEG AND ME 
Meg Myles. With Jimmy Bowles and Het 

LRP -3055 SLEEPY LAGOON 
Th. Trombone Artistry of Si Znrnr 
With Russ Garcia and His Orchtro 

Orchestro 

SWL -15002 
MOZART -Symphony No 25 in G Mina 

K. 183 
BERLIOZ- Overlur to Waverly. Op 1 

BEETHOVEN- Lenore Overture No 
The Leningrad Sale Philharmonic Orche 

No. Conducted by Nasalai Rabinovitch. 

LRP -3012 JAll HALL OF FAME 
Barney Regard 

SWL -15003 BEETHOVEN SYMPHONY NO. 5 IN C MINOR, OP. 6 

EGMONT OVERTURE 

Sinfonia of London. Condv<led by Hon, Swarow:ky 
SW1-15005 T(HAIKOVSKY CONCERTO NO. 1 IN B FLAT MINO 

FOR PIANO AND ORCHESTRA 
Kyle Greenbaum. With Sinfonie bf London 
Conducted by Richard Austin 

BRAHMS- HUNGARIAN DANCES, NO. 1, 5, 6 and 1 

Sinfonia of London. Conducted by Richard Austen 

12" LIBERTY "JAIL IN HOLLYWOOD" & 

"JAll UNLIMITED" SERIES RETAIL....S3.98 

QUANTITY 
ÌÑV. ORO. 

CATALOO 
NUMBER 

DESCRIPTION 

EEE) I HEIM( HA RPER -BVO SN4NK- e00 GORDON 

LJH40W 1' MR. CLARINET -Abe Moft 

1.114400 HOLLYWOOD SAXOPHONE QUARTET 

1.114.4406 JAIL MAO -Sty Whit* 

LJR4M/ 
SHAD" °' THINGS TO 

Jeck M101mMEan', All Stars 

L1NN00 SMORGASBORD -Bobby Eneroldwn 
11.40011 SAM'S SONO -Ruddy Ch,lders Guenter 

1.11111401111 JAZZ -SAN FRANCISCO STYIE- 
Versa Oonsalvea ouintrt 

L1N411 THE BROTHERS NASH- 
Ted end Click Netn 

L1114012 VIBERATIONS --Rd Nervo In HI.TI 

1/114011 BUDDY CNILOERS QUARTET 

I2" LIBERTY DELUXE ALBUM SERIES RETAIL... $4.98 
QVANTITY 

1NV. ORO 
CATALOO DESCRIPTION 
NUMBER 

fit -1001 I SWINOIN' WITH THE STARR- 
Key Starr with AllSter !Mx e nd 

SL -7001 CALENDAR GIRL - 
Juhe Lonaon w,1h The Pete Kin? Orchs1r 

SL1W7 AN ORGAN EXCV RSION IN H4F1- 
a00 DW1y et the Meanly -WAY 

SL -70M I ALONG THE OI %TEL AND HI- FI -WAV- 
Jerry Colonne playa Trombone with Hie 
Chloe Hiahwaymen 

SL,O1IS ESCAPADE REVIEWS THE JAZZ SCENE 
-Bobby Trou P. Howard Rummy, lack 

Zcny Elman, lack Conlf safe 
.nd Johnnr tf 

12" LIBERTY CLASSICAL ALBUM SERIES REIAIL....S3.98 
QUANT CATALOO DESCRIPTION 

INV ONO. NUMBER 

SWLISR00 PAGANINI STRING QUARTET 
QUARTET NO. 1 IN A MINOR, OP. 41 

Reber) Scnum saes 
QUARTET NO. 1 IN D MAJOR. 

Britten 
25 

SWL 13001 THE COMEDIANS y,ky -MOHOw 
Phnharmonic Conducted by Diml /rl 

SUIK TE O 
bel.N vfky 

CN INESE TH E ME S.O . Ile - vsitenke 
SINFONIETTA FOR STRINO ORCHES 

TRA -JOY koysky 
RHAPSODY R .IAN THEMES -v.,wv st.te Rare orcneatr. ei the 

U.S.S.R. - Conducted . Alexander 
Gauk 

7" LIBERTY 45 RPM EXTENDED PLAY ALBUMS RETAIL .. $1.29 

OVANTITY 
INV. ORD 

CTALOG 
NAUMBER 

DESCRIPTION 

CSXIOI I 
CRY ME A RIVER - 
Julle London 

LEP1 -3004 
OVehe lrS 

HER' AMveE - 
Or<ia antl Hit 

Julie Lonaon wefh Barney Keswl 
LéP- ] -]00 JVLIE IS HER NAME 

Julie Lontlen with Barney Kettet 
LEPJ -]006 JULIE IS NER NAME 

lulie Lontlen ,lh Barney Ks4N1 
LEP- 1701] LONELY GIRL 

Juhe London with AI viol+ 
LEP -2.31112 LONELY GIRL 

Julie London with Al Viola 

LEP -] -11 

LEP -1 -101 

L E P- 1.1014 

LEP -11014 

LEP- 14001 

E P- 2-7001 

E -11001 

LONELY GIRL - 
Julie London with AI Viols 

OUR NEW NELLIE -141111 uHhr with 
Rua, Wria +n0 Nis QrM,1 r+ 

OUR NERum 
EGat,. 

N 
' d H`s fOrchmt 

OUR NEW NELLIE -N+IIh Lll:g with 
Ruf, Grci and Mn Orchettre 

CALENDAR GIRL - 
Juli London with Pete King WO. 

CRLENOAR GIRL- 
Julie London with Pete Kent (inch 

CALENDAR GIRL - 
luR Lontlen wHh Pete K.rt7 Orc n 

SPECTRA-SONIC-SOUND A HIGH FIDELITY RECORDING 
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64 The Billboard's' Musie Popularity Charts . 

NEW RELEASES!! 

BILL DOGGETT 

SHINDIG 
b/w 

HAMMER HEAD 
King 5070 

EARL BOSTIC 

VIENNA, CITY OF 

MY DREAMS 
b!w 

JUST TOO SHY 
King 5071 

DONNY ELBERT 

BELIEVE IT OR NOT 
b/w 

TELL ME SO 

Deluxe 6143 

THE "5" ROYALES 

THINK 
King 5053 

ROY MILTON 

ROCKING PNEUMONIA 

AND THE 

BOOGIE WOOGIE FLUE 
King 5069 

TINY TOPSY 

MISS YOU SO 
b/w 

AW! SHUCKS BABY 
Federal 12302 

WING 
RECORDS 

i 

2 PAçKA9L9 RECORDS 

Sani tXilsskel Reviews and Ratings of 
New Popular Albums 
Continued fron /Mite 6'0 

with mood music by Camarala, 
George Brune and Oliver Wallace. 
Aids who have been in Ihs park 
will delight in 11, and foe those who 
haven't it Is certain to whet their 
appel tics. 

Latin American 
FANTASIA ESPANOLA 69 

Ora De Camara De Madrid: lose Luis 
LloreI.. Cnnd. rl -12) 
Montilla FM 100 

Se Includes folk, popular, classical 
and semi -classical selections by some 
of Spain's outstanding cemposcn_ 
C.ranadel. Vives and Guerrero. Set- 
tings vary from lush mood to CR- 
riting bolero Repel. and all are st- 
uacii.ely ',granted. Package should 
most rainy well in limited mike, 

Sacred 
HYMN TIME S4 

Jimmie Davis and the Anise Kerr 
.S'int'ers (1.12') 
Drin 1572 

mmfe Davis tolu. in Mt aacrsd 
Yield Is secure, and his fans will lout 

addition to his albums. The 
material comprises sacred and SMpel 
songs. sung with -lalle and high dig- 
nity. Included are '-The I nid Has 
Been Good to Me," "Led by the 

Msatei Hand," "I WIil Not Be 
elranatr," tic. Suons merchandise 
for both the country and sacred mar- 
kets- Including many urban out/eta 

Falk 
FLAMENCO 

Carmen Atesya 11.12 ") 
Deets DL 9927 

Exceptional presence of recording 
projects atmosphere created by ex- 
pert dancer and ringer. Amaya, aided 
by fine Flamenco sultanas. Sahlee,. 
Sounds of castanets. hand-clpping, 
stamping of heels and enherlarions 
by company ad Illusion. Cover photo 
successfully carries Ihru theme. 

EP 
SONGK FROM WITH PACIFIC 

Giprgio TOM 11 -EP) 
RCA 'Victor EPA 400 

'lorri. Metopes bassbarf find. marred 
opposite slaty Marlin In California 
production of musical, and biggest 
Inhfal roles llsur to Coms from 
Coast. Healthful warbling- uhmallry 
cover, and popular title insure treat 
rack action. Strops EP merchandise. 
Includes "Some Enchanted Evening, 
"Ball 11'31." "Young Then Spring- 
time" and "chi. Nearly Was Mine.' 
Not duplicated on I P. 

$o 

$5. 

MONEY -SAVING SUBSCRIPTION ORDER 

Enter my subscription to The Billboard for a full year 
(52 issues) at the rote of $15 (a considerable saving 
over single copy rotes). Foreign rote $15. 

Q Payment envoud D gin ens 

750 
Name 

Occupation or Tille 

Corn pan) 

Address 

(ity tone_ Stale 

Send to: The Billboard, 2160 Patterson St Cincinnati 22, O. 

AUGUST 12, 1957 

MISHEL PIASTRO CONDUCTS A 
"TOPS" CONCERT IN HI -FI 

Decca DL $573 
Contenu of disk see divided between 
familiar works of clasrlcsl or151n and 
mote popular semi- claselcal and nov- 
elty selections. Anions former at 
Raval. "Pavana" end Biset'. "Inter- 
incurs From Carmen Sulu No. 1 "1 
liner Include. Robert Farnmi s "lump - 
Ins Bean' and Dinicu's "Hers Stac- 
cato." Skilled instrumentalists pet - 
form gllbty for acceptable "pops" 
packets. 

75 

Specialty 
DON FRONTIERE 

PLAYS THE CLASSICS 
Dom Feentiere (1-12') 
Liberty LRP 3072 

A pelrourcl of warhene light elasst 
cal pieces, e.g., "VaLse Brillianle;' 
"To a Wild Rose ;" "Minute Wall'," 
Paired with OP 71A from "TM 
Nulcrxclee Suite." in a Ilelless 
accordion presentation. There may 
be a market for Chit .none aluJent., 
but not Inc the broad middle- or -the- 

road album buyer, 

u 

Reviews and 
Ratings of New 
Classical Albums 

('nulinnCrl frrirll 

Splendid recording not only shows o11 
prowess of Philadelphia on:home s suing 
section. but also enhances escellent l 
tical program. Sealers might go beyond 
anticipated classical sales by soagcstina 

toles Quality package to nomc,semis-laul- 
cal for esen mood -musts') buyers 

THE MAGIC FLUTE. BS' SIO /.ART 
ií12 "t -Rira Streich, Maria Mader, 
Dferrkh Fischer. Died.. khn Ems, 
etc. RIAS Symphony Orch., rte, Fee. 
tee Friewy. Cad. Decca DI. 9932 ..79 
Escerpta from the distinguished complete 

recording which has enjoyed wide accept- 
ance. Among selectiens,are the Overture; 
"Der Vouelbandter Bìó Bch la "; "O Isis 
end Osfria"; and the Aria of the Queen 
of the Night. This alternalixe lo the 
three -record album should eeloy lively 
sales. intensified by the absence of cont- 
perition. 

(Continued nn page 94.1 

the IG versi®nt. t. l. 

"In The Middle of an Island" 
b ». 

"Sweet Annabelle" 
V-10068 - V-10068X45 

orchestro conducted by Ruby Rakiin 

SOON!!!! 11 

VER Y 

A GREAT, GREAT ALBUMI 
Coral No. 57140 

ustrumustrxramantuntsurrtuttutt 

Destined for the (hartsL 

'DREAM BOY' 

Clyde Slaty 
CA 1015 

1650 Broadway. New York 19 
!Phone; Circle 7.5945, 

Audio Books Sell 

` Just So rk.. Series i 

Storrs' Religious, 
Greco 

literature, 
Children's 

Scot les 

hY 

Radyard Kipling. 

12 stories for 
children reed 

ey 
Gen Lockherr. 

$5.93 list 
Send for 
Catalog 

AUDIO BOOK COMPANY 
St. Joseph, Michigan 

Another Sig Hit for 

THE CHORDETTES 

"JUST BETWEEN 

YOU AND ME" 

A BILLBOARD SPOTLIGHT 

"AN AFFAIR 
TO 

REMEMBER" 
Vi %'Jenne 

no RECORDS 
ITS Weil 51ih St., MEC 

GETTING STRONGER 

"BY THE BEND 

OF THE RIVER" 

JOE. LEAHY 
RKO- unto.. -ì97 

RECORDS 

451 NORTH CANON DRIVE, BEVERLY HILLS, CALIF. 

CIVE TO DAMON RUNYON 
CANCER FUND 
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isn*jland RECORDS resen p ts. 
THREE EXCITING NEW ALBUMS FROM DISNEYLAND, U. S. A. 

Walt Disney's Magic Kingdom in Anaheim, California 

BARBER SHOP CUAl'er -r 

MEET ME 

DOWN ON MAIN STREET 

The Mellomen Barber Shop 
Quartet stylize 12 of the favorite 
time -tested musical selections 
of "Turn of the Century" Amer- 
ica. Included are such favorites 
as: "Old Oaken Bucket, "I 
Want a Girl," "Sweet Adeline," 
etc. 

WDL -3012 

.., 

* 
r,r 

GOLDEN 

HORSESHOE REVIEW 

A music, song, dance and com- 
edy album taken from the popular 
"Golden Horseshoe Review" at 
Disneyland Park. Features Wally 
Boag's jokes and comedy capers, 
the songs of Donald Novis, Betty 
Taylor as Slue Foot Sue and the 
Mellomen. Really a lot of fun 
and laughs! 

WDL -3013 

A DAY AT 
DISNEYLAND 

with 
Walt Disney and Jiminy Cricket 
Music and word tour of Main 
Street, Adventureland, Frontier - 
land, Tomorrowland. Fantasyland, 
Narration by Walt Disney and 
Jimmy Cricket. This story teller 
is colorfully illustrated and pro- 
vides six feet of panoramic car- 
toon pictures of Disneyland plus 
plenty of music. The children 
will love it! 

ST-3901 

Every album of "Meet Me Down on Main 
Street" and "Golden Horseshoe Review" 
contains the beautiful full color booklet 
"The Story of Disneyland, U.S.A." 

This is Walt Disney's own story of the creative 
planning and skill that produced the Magic 
Kingdom. Now world renowned, this gigantic 
project has become one of the truly great 
realities of our time. 

In "The Story of Disneyland" Walt Disney 
provides a fascinating word and picture de- 
scription that takes the reader through all 
stages of the Magic Kingdom's development 
and construction. You'll learn how the silo 
was selected, the plans laid and the work 
and artistry employed in building what has 
become the "Wonder Place of America." 
Visiting it is a must for everyone who comet 
to California. 

We're sure you'll enjoy "Th' Story of Disney- 
land, U.S.A." It offers delightful reading 
for young and old alike! 

WONDERFUL LISTENING FOR 

THE ENTIRE FAMILY 

These other great albums also bring the 
music, fun and songs of Disneyland, U.S.A., 
right into your home. 

"DISNEYLAND BAND CONCERT" 
"ECHOES OF DISNEYLAND" 
"WALT DISNEY'S MUSICAL TOUR OF 

DISNEYLAND" 
"LIFE OF THE PARTY, VOL. I" 
"LIFE OF THE PARTY. VOL. 1I" 

Year 'Round Fun for Everyone! 

isuehtnd zw..,Al.m.d.f« 

RECORDS w,b° ̂ k, cold"' 
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MUSIC -RADIO THE BILLBOARD AUGUST 12, 1957 

AN EXTRA 11:.p.. o 

London's fabulous fall release 

Please sh;p the order below on the following )elms: 

EXTRA 10% DISCOUNT 
ayo e 'o -.3 +Gv. 

1,3 Dec. 1, 1957 
ti Jan. 1, 1958 

A'o7E ---i 
Car, Na. 

XLLA' 
(._12" 1 

XIIAK 
13-12"I 

XII 1651/2 

ll1'0;1 

IL I442 

El 1440 

U1671 

U1601 

LS 1s6/ 

U16211 

LL 1621 

u 1690 

u 1621 

uux 

LL 1637 

IL 1631 

ORD. DESCRIPTION 

Glua: AMISH - compl.l. pare 
Fbanod, Weis, Cher. Or.h - Jonas 

R. Slrau.s: DIE FRAU ORNE SCHATTEN - comp.. apara 
Soto,, Vinne N.il. Orch.- Bo7.m 

N.n.ggar: LE ROI DAVID 
Slrev'ms4y: l'HISTOIRE DU SOLDAT - ContM Soda 
Soloists. Chorus. Ore. Sviss. [o- o ^d.- Anso.mot 

1r:nen. THE PRINCE OF 1HE PAGODAS -compl. bollet 
[oal Opra T. Odh, Co.. -r Gordon- Mir.- 
Vaughan Williams: SYMPHONY No.R IN D MINOR 
Vaug4en W :Ilion.: PARTITA FOR DOUBLE STRING 

ORCHESTRA 
tendon MAI Orth - Po, 
Haydn: SYMPHONY No. 55 IN E FLAT ' 5./loot...r«" 
H aydn: SYMPHONY N.. 45 IN F SHARP MINOR 

"Far.w.11" 
Aldeburgh Festive! Or.,- Fr ;ll.n 

OPERATIC HIGHLIGHTS FOR ORCHESTRA No S 

Void:: LA TRAVIATA - P,.Ivd. Acts 1 t 2 

Mesto..: CAVALIER.. RUSTICANA - Int«mtro 
Aanain.14: CLEOPATRA - Or«rvr 
Verdi: I VESPRI SICILIANI - O.enur 
Manned. NOTTURNO 
Mnchioni: LA GIOCONDA - Donte of the Hour. 
tendon Sym, O..h. -Gembo 

Mosan: QUINTET IN E RAI FOR PIANO AND WINDS 
11.4521 

Meant: TRIO IN E RAT FOR PIANO, CLARINET 6 VIOLA 
(RAIS) 

Wm... el the V..,u.o O.t.r 

Mahn.: SONATAS Nos. 2 i 3 FOR VIOLIN AND PIANO 

Co, No 

ll 1577 

111402 

ORD. 

u 1512 

it 1511 

1571 

ll 1614 

hood; VIOLIN SONATA; Four.: VIOLIN SONATA Na. I 
Elwyn - Sr:fM 

MISCHA EEMAN ENCORES 
D voroL, SLAVONIC FANTASIA; Mondel..ohn, SONG 
WITHOUT WORDS; Millet: CUDANAISE; Kr :.N,: LIEDES. 

LIED; Ehnen: TANGO; I.pjo: AIRS TSIGANES; Sammor 
CANTO AMOROSO; W:en:aw,L :: CHANSON POLON- 

AISE: Mnjer.in: FROM SAN DOMINGO; Sen tann. FROM 
MY HOMELAND Ne. 2 
..;M J. Sipe. pioro 

U.1147 

LL 1677 

M.4ms: SONATAS Nes. 2 i 3'f05 VIOLIN AND PIANO 
omen - Sonser 

MISCHA LIMAN RICITAI 
Eammenini; PASSACAGLIA; ViraE: CIACCONNA, Wendt! 
SONATA IN D; Rach: AIR ON THE G STRING 
with F. Siger pone 
WILHELM BACKHAUS PLAYS CHOPIN 
S M.cu,Les; Wal. In A Rat; BoIladt In G mina . 

17 leude. 

WILHELM BACKHAUS PLAYS BRAHMS 
Int.rm..i; Belled. In G stmt; Copricda In 

R6epsady in 1 minor 

WILHELM BACKHAUS PLAYS BACH 
Gph.h Sui. Na. 4; Month Su:. N. S; P.lud.. B 

F.,. 15 A 3/ 

ut6» CMPin1 NOCTURNES - Vol. 2 
Rer;n, nenn 

1L1712 

DESCRIPTION 

SONGS OF SCOTLAND 
lach Lome, Ca...on led, My love I. liL a Red Rose; A 
Dream O. Nome: Come Hon. to Me Hphb.da: Mr Seng; 
átetlen M Mo.. The Read to Dv... Stwoch Bono. 144 
Nrl :n Sono. LW.. A B:1 C;umhn. Aptd_ Hosto 7ou Boil: Gad Chuannahodh: Geordie. 
Rsonele Mat. 106 Ca. Kelm., 
INE VOICE OF SCOTLAND 
Pino TM IlwMll. e1 Scotland Deeom Angus, O. The Thistle 

$rerlon: Granny.. H; :Z Nom: Bonnie Srrothw.n; TM 
Hous: Matl TM Moue: 

Bloom 
TM on'r ;the TM 

Co 
Hen. 

Loyy. llnam is On rho be: Far 
Wor Ido: Cam Neon. To 144 Highlonds. No.aq'. Fory Glen. 
Kfaaetle NcISIW. _ 

HIGHLAND RAGPIPES 
Irv.:Ik., lint M.ol Pipis, S «on Meal Yprs: ORA.í Moss 
P;pre, Dr... Fa broil., 5M1.1 Pared: Fall In; Ioww. HigA- 
londns; loir maid of Roda: John s / 1 Assynl MevW Mo.... of Room. Sony Comm., 10 Whom- 
Soosas Muffed. 

GAY CORDONS 
Mon:sh Woltz, 2nd Goy Garden.: lode. Foncr: Condign ThraS.p: MuMII; Watts Country Don.: Grand Maeda; 
Inds WS.... Bowen Two S.p; Gr on Grow Th. lushest 
144 Bottom. el TM Punch Bowl. 
lis Caserta Sun. Rao. We. 
THE GREEN ISIS 
n,sh M:lhery Two31p Mill. 

SAc.or 

c .. Inbred, live On; TM 
e G N 

Caoali : 

of Donogpol. N Town n Old ounty O ewITrnips; 

ph 

O 

ro 
D.y 

nnrN 
sl 

l 

Abu, 7 others. 
!IN Maw INS CPMIrF OaMS bail (nit[ tsaals). 

LOVELY LADY 
I m In The Mood Foe Lova: le..ly ledr. O. TM Sunny Sid. 
OI I. Ares. Dont nome M.; I Con 't Gin You Anything 
Bur lore. nue Ago.: V. Shoo., High: A lesel War To 
Spend An Een.p. Cube. love Sena E« . tlr je You; 
Con. U ..e Thot You.. In ton With M.; Good.Bs. 10.4 
L1:6117...4111.:& 

A W.nL lest N;lrhrt Dinner AI Epos. 
aw Rif awn.. 

PICTURES IN THE FIRE 
Yluers to The ire; lare I3 A Mons SpNndesd 7h: Ta A 
Yevp lads; H.r TMn, e.; if Doe. oo, 
«swsian: Seoh Horatian Wolfs. Wh 1 Poll In tete; 

Summa. are; TM Seery 1 Tno; iM Nwrnes. of Yw. 
RNM iarna W leis Or[lentra. 

OUR GRACIE 
M.. ihr F :shrmon: Come Bo.L To Sodrnp: The E:loest 
Asp. ..no In TM World; TM Wdedness Of Men; Coon. Your ',waif., Bless This Heusi I.d Soils In Th Sunset; OM, A 
Glow+ 01 Chom..o... 1 Toc' 7 N.! To A one. Wob«, 
Wan «, Ar TM En OI 144 Doy; Nor I+ 144 Noue. 
4ac:e Fí[Ms. 

FRANK HOLDER SINGS, CALYPSO 
Gumbo ter; Johnny Gon., Rod I..n. An Ide; Nlee Woman; 
Leos Bot 1zo; Jvmo ; <o F.r.wrll; CalrrpiIN, 5.eh; Swwtle 
Chorhe; Klp+.n M.rtl, Bongo1N: M Pavoi d Tie' V.4 
Arirro, lump In 1S. line 

111631 THE THIRD FESTIVAL OF 55171511 JAZZ P.n... Phil Somas leant. 
Sohn Dell; Wolf Fear 6W CWs ewrtet. 
5.01 r: With Some b.b «ue. CworneySennem OfcMSUR. 
Dot/pi Around: Swip;N 1hn Rtur+ lus 1[41 Dell. 
Fast Th Sun. J:ssT ran« 4wrt. 
JcDo. R[«ls CHENIL -Cela CMnli. Oulnht. 

LL 1672 KINSEY COMES ON 
leva For Soto; In A Mellow Ten.; NoNeme Firer. Combndp 
Iles: Tek. TM "A" Mein; Wu. Wor' I1 You Con Get n; 
S7.7 Aid lovely; Yov Ar. Too Heur: /vl; Cere.en. 
TM T..y 44.3[ RMHat. 

U1673 KEN MOULE ARRANGES FOR... 
Nit Wo. You Con Go It Makin Whoop.. Son W 
Pandit, hIu.N Ta A Kiss, Cobblr; The T;sd Roder. lulu'. 
Ba\ In Town; Mr Funny Voln o, You Da. Som.th;p 
Te Mr Wow.: lulbby W TM lwss; WO. Po,o. 

DIALER NAME DATE 

DEALER ADDRESS .._.._._.- ......- .- ._............__..... _. . .. 
_ 

-_. _...._... C.,. .. .. ...... - _.._..... 

Tear out above order blank and mail today to your authorized London distributor 

OIITP 01V 
RECORDS 

539 West 25 St. 

New York 1, N. Y. 
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a SENSA TIONA L 

2 SIDED HIT! 

14 
IMPERIAL RECORDS 

25 Hollywood Blvd., Hollywood, Calif. 
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6$ The Billboard's Husk Popularity Charts ... POP SONGS AUGUST 12, 1957 

HOftOR ROLL OF:H115 
rrk 

THE NATION'S TOP TUNES 
Weelo 

Lail on 
Ren Clean 

I. Teddy Bear 1 7 
By Kal Stann-Bcm,, Lone-Published by Gladys Slus(e (ASCAP) 
BEST SELLING RECORD: Elvis Presley, Vic 4:- 7000, 

2. Tammy 4 _4 
By lay Livingston -Ray Evans- Published by Northern IASCAP) 

REST SELLING RECORD: Debbie Reynolds, Coral 01851; Amc, Brothers, Vie :0.6930. 
RECORDS AVAILABLE: Ricbard (layman, Mercury :1123; Josepb Gent:non Ork, Coral 
0984); Pat Kirby. Dec 30317. 

3. Love Letters in the Sand 2 1'1 
B y NI, Kenny, C. Kenny á Coots -Published by Bourns (ASCAP) 
REST SELLING RECORD: Pot Boone, Dot 15570 
RECORDS AVAILABLE, Charlie Carl, Songbird 207; VI Vienne, V.I.P. 100); Mac Wiseman. Dot 15578. 

4. I'm Gonna Sit Right Down and Write Myself a Letter 5 7 
By Joe Young -Fred Ahlcrt- Published by De SO,. A Brown A neodersoo (ASCAP) B EST SELLLNG RECORD. Billy Williams, Coral 01830. 
RECORD AVAILABLE: Larry Storch, Roulette .014. 

5. Bye Bye Love 3 11 
Be B. Bryant A P. Bryant -Published by Acuff -Rose x83.11) 
REST SELLING RECORD: Esniy Brothers, Cadence 1115. 
RECORDS AVAILABLE: Chuck Stiller, Mercury 71118; Webb Pierce, Dec 30321; T. Tommy, Dot 15576. 

1. Send for Me 
By Allis lone ,-Publshed by Winnetou u8Mn 
B EST SELLING RECORD: Not IKirsg) Cole, Cap 3717. 

2. Searehin' 
By Leiber- S :oPer- PUblished by Tiger IBM() 
REST SELLING RECORD: Coasttta, Atcó 6067. 

3. Short Fat Fannie 
By Mary SV-,lliams- Published by Venice :BStI) 
BEST SELLING RECORD: Larry Williams, Specially SIA. 

-1. Rainbow 
By Roo Mulme- Published by Robbins IASCAPI 
B EST SELLING RECORD: Rum Hamilton, Kapp III. 
RECORDS AVAILABLE: Bobby Rinn. Chic 1011; BAt Darnell, lobules 5290. 

4. Whispering Bells 
By S. Lowey-C. Quick -Published by Gil -FttBce iBMI) 
BEST SELLING RECORD: Del Vikings, Dot 17592. 

6. Diana 
By Paul Aola- Published by Patneo Music, Inc. 083.11) 
RECORD AS AIL.ABLE: Paul Anka. ABC -Paramount 9871. 

TOM 

Reek 

TRADE MARK REG. 

For survey week ending August 3 

tree. 
Lase w 
Week ChM 

6. White Silver Sands 
By C. SI,tthews- Published by Fellows -Peer 15011 
REST SELLING RECORD: Don Rondo, Jubilee 5288. 
OTHER RECORDS AVAILABLE: Owen Bradley, Dec 30363; Doe Gardner, O3R 1002; Lennon Sisters, Brunswick 55013. 

7. :Around the World 
Br Victor Soong- Published by Victor Young Publications (.ASCAP) REST SELLING RECORDS, Victor Young and Bine Crosby. Dec 30:62; 0.010,anl, Loa,km 1746. 
RECORDS 'AVAILABLE.: George Barnes. Dec 30398: Charlie Carl. Songbird 309; R. Charles Singers, S1 -(351 12507; D. Continu, Mercury 045; Don Costa. ABC -Para- mount 97.0; FiAdie Fisher, Vic 20-6947; lock Haskell. Thunderbird 1956; Manny I ope, Via 206455; McGuire Sisters, Coral 61856; Jane Morgan, Kapp 185; L.tw,oace Welk. Coral 61741. 

8. Old Cape Cod 
By Rota, k- VValns- Jr(trey- Published by George Pincus á Soos ASCAP) SCSI' bEI.UNG RECORD: Patti Page, Mercury 71101. 

9. So Rare _ 
By terry tlerm.14,6 Sharpe -Published by Robbins IASCAP) 
B EST SELLING RECORD: Jimmy Dirtsey, Fratcreiry 755. 

8 4 

7 9 

10. It's Not for Me to Say 10 12- 

Second Ten 

12 6 

11 11 

13 6 

19 2 

14 4 

29 3 

2. Shangri -La 
Rs S,gman, Sfainrc, R. Maawcll- Published by Robbing (ASCAP) 
RECORD AVAILABLE: Four Coins, Epic 9211. 

By A. Salmon 6 R. Allen- Pnblisbed by Korwio Music (ASCAP) Bohr SELLING RECORD: Johnny Mathis. Col 40851. 
RECORDS AV.AD.ABL!: Jane Morgan, Kapp l85; Cyril Stapleton, L902oä 17.4. 

17. Dark Moon 
By Ned Miller- Published by Dandelion IBSIt) 
B EST SELLING RECORD: Gale Storm. Dot 15558. 

RECORDS AS AIL RI.F: Bonoia ()oilu. Dot 15550; Natasha. 20.0910. 

17. Whole Lotta Shakin' Goin' On 
By D. Wili;.ms -S. David -Published by Marlyn 453.11) 

B EST SELLING RECORD: Jerry Lee Lewis, Sun 207. 

19. In the Middle of an Island 

11...1 My, V'jd 

15 17 

By 7.n;c[ A Acquaviva-Published by Edw. H. Morris IASCAP) 
BEST SELLING RECORD: Tony Bennett. Col 40965. 
RECORDS AS AILABI.E: Tenons:: Emit, Cap 3761; S:ao Wilson, Verve lu, 

19. Love Me to Pieces 
Rv En,1.'ey- Published by A,./t -Rose (HMI) 
RENT SELLING RECORD: till Corey, Col 40955. 
RECORDS AVAILABLE: Janis Starti:, Vic 204832; Roily a Doug. Hickory 

I9. Stardust 

Third Ten 

17 5 

3. Gonna Find Me a Bluebird 23 9 
By Martin Rainwater- Published by Acuff -Rose IBS11) 
RECORDS AVAILABLE: Eddy Arnold, Vic 20.6905; 10 >re Hahn, Cadence 1:18; Feu Parker. Disneyland F 53; Marlin Rainwater, M -GM 

3. Fallen Star 28 5 By Joiner -Published by Tree (BO)> 
RECORDS AVAILABLE.: tlilltoppera, Dot 15594; Ferlin Husky. Cop 3742; Bull Monroe, Dec 30327; Jimmy Newman, Dot 15574; Nick Noble, Mercury 71124; Roy Price. Co! 2137. 

5. Flying Saucer 25 3 
By Buchanan A Goodman -Published by Crary Mosie 
RECORD AVAILABE:: Buchanan á Goodman, Luni,ese 105. 

6. White Sport Coat 
By Manv Robbins -Published by Acuff -Roo 1BM11 
RECORDS AVAILABLE, Johnny Dnmond, Coral 81(35; Doe Lanes, Esta 287; Marty Robbins, Col 40864. 

- 16 

AA \'1(ì -1Le ti1M "HU1ss IP itl/Ll OF H.S. u et:,err(d 1roAC -mark end the listings of the kt4 has bee. copyrighted by nit Billboard Lap of eitiva may not bs mode without The Billboard's nano Requests for sorb consent aboold be submitted u writing to we p.bObes ra/ TN Billboard M Ils Billboard, 1564 Broadway. New fork 36, N. Y. 

By Hoary Carmich.e, Pari.b- Published by Mill, tASCAP) 
EST SELLING RECORD: Billy Word, Ltbeny 55071. 

27. Jenny Jenny 
Ry ).noon -lcnolcma,.-Publisbed by Venice Music IBM() 
RECORD AVAILABLE: Little Richard. Specialty 606. 

28. Bernardine 
By Johnny Mercer- Publshed by Palm Springs (ASCAP) 
RECORD A'. AILABLE1 Pal Boone, Dol 15570. 

28. Four Walls 25 
By Marvin Moore á George Campbell- PublJsed by Sheldon IBM)) 
RECORDS .AVAILABLE: Dorothy Collins, Coral 61828; Jim Lowe, 104 15569; 
Ball Mourne, Dec 30327; Igo, Reese, Vic 70.6874. 

28. Mr. Lee 
BY R.bbrtres- Published by Progreasiee 15911) 
RECORD AV4ILARLE: Bobbetta, Atlantic 1144. 

28. Teenager's Rousanee 
By Gilliam- Pobii.htd by Arec I ASCA P) 
RECORD AVAILABLE, Ricky Nelson, Verve 10047. 

13 

19 12 

The Honor Roll of Hits comprises the nation's top tunes according 
to record soles, sheet soles and disk jockey performances as 
determined by The Billboard's weekly nationwide surveys. 

-Y 
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JIMMY BOWEN_ 
DON'T ELL ME YOUR 

TROUBLES 
EVER SINCE THAT NIGHT Roulette 4017 

,TTE RE ORDs 

á w 
'E ̂íßf 13;fir{yFe,r.. . . 

659 Tenth Ave. New York, N. Y. 
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The Bi! !board's lion:le Popularity Charts . . . l'OP RECORDS & SHEET MUSIC 

711t 
I 'Reek 

fest Sellers in Stores 
The information given to this chart Is based on actual sales to customers In scientific sample of the 
nation's retail record outlets during the week ending on the date shown above. Sample design, sample 
size, and all methods used in this continuing study of retail record sales are under 
the direct and continuing supervision and control of the School of Retailing of New York University. 

{5't!4ì 
lass Oa 

Nrel Chart 

1. TEDDY BEAR (ASCAP) -Llkis Presley.. 
LOVING YOU (BMI) -Vic 20-7000 

2. LOVE LETTERS LN THE SAND 
4ASCAP) -Pat Boone " 

BERNARDINE (ASCAP) -Dot 15570 

3. BYE BYE LOVE (BMI) - 
Everly Brothers 

J Wonder If I Core as Much 10M))- 
Cadence 1315 

4. SEARCHIN' (B\II)-Coasters 
YOUNG BLOOD (BMI) -Auen BIS7 

5. TAMMY (ASCAP)- Debhie Reynolds... 
.French Heels (ASCAP) -Coral 61x41 

n 

3 

6. SEND FOR ME (B\Ir- 
Nat (King) Cole S 

MY PERSONAL POSSESSION 
Cap 3737 3737 

7. I'll GONNA SIT RIGHT DOWN 
(ASCAP) -Billy William' 9 
Dato klith Uro Blues !ASCAP) -Curai 61010 

8. SHORT FAT FANNIE (BM1)- 
Larry Williams 5 

HIGH SCHOOL DANCE (B\11)- 
Specialty 808 

9. SO RARE (ASCAP) -Jimmy Dor.rv.... 7 
Sophisticated Swing (ASCAP) -F raternoy 's5 

ti 

6 

I 

Weeks 
ThI% Lass ea 
Neck ssre4 Cb.o) 

10. WHISPERING BELLS (B\II)- 
Del Vikings 
Don't Be a Fool (13511)-Dot 15592 

11. WHITE SILVER SANDS (B\IIl- 
Don Rondo 
Stan Fell on Alabama 1 ASC API -- Jubilee 5_rr 

12. ITS NOT FOR ME TO SAY 
(ASCAP) -Johnny Mathis 
Warm and Tender (ASCAI5 -Col 4051 

13. RAINBOW (ASCAP) -Russ Hamilton 
We Will Make Love (ASCAP; -Kapp 174 

14. OLD CAPE COD 1SCAP)- 
Patti Page 

\VONDERINC: ß\U -NI, ctn.!: 71101 

15. STARDUST (ASCAP) -Billy 1t', i-l... 
Lucinda (BMI)- Liben) 53071 

15. DIANA 03141)-Paul Ank.t 
Don't Gamble With love 016111 - 

ABC- Paramount 9031 

17. WHOLE LOTTA SII.AKIN C01\' ON 
(BMI) -Deny Lee 1.4.,i, 
1070 On Me (11611)-Sun 267 

I S. FLYING SAUCER - 
Buchanan 11t Goodman 
Manían Melody -Ennis rrse 105 

19. GONNA FLND ME A BLUEBIRD 
(BMI) -Marvin Rainwater 
So You Think Your, Gol Ftouhle Ill011r- 

M-O.91 12412 

10 5 

21 

12 s 

ll 12 

n_S 2 

13 10 

14 

IS 

25 3 

21 

Thla 
Week 

20. DARK \IRON (B\ll) -calé Slutru.... 17 15 
1 iulc loo Laic !BMI} -1)04 153558 

AlJCUST 12, 1957 

FOR 

SURVEY WEEK 

ENDING 

AUGUST 3, 1957 

Wetka 
last an 
IV Mg (Urt 

I I LNACER'S ROMANCE (ASCAP) - 
Itl(ky Nelson 16 15 

1'M \VALKIN' (B \II) -Verve 10074 

21. Loki' NIE TO PIECES (B\II)- 

L. uyl)-Col 40955 

231, JEN \Y. JENNY (BMI)- Little Ricliàrd.. 15 
MISS ANN (B \II)- Specialty 608 

23. AROUND THE WORLD 
(VOCAL) (ASCAP) -Deeea 30262 

\ictor Young 

I \ TIIE MIDDLE OF AN ISLAND 
hS(.API -Tony Bennett 
son (ASCAP) -Col 40965 

26. T\\I\IY I5511)-.imes Bmther9 
IIOCKI\' SHOES (ASCAP)-Vic 6930 

27. SiR. LEE (BMI)- Bohlsettes 
Look or the Stan 18M1)- AlWmic 1144 

23. REMEMBER YOU'RE MINE 
(ASCAP) -Pat Boone 
There's Gold Mine io the Sky ,ASCAP) - 

Dot 15602 

29. SHANGRI-LA (ASCAP( -Four Coins... 30 4 
I "l in 1 inn (ASCAP) -Lpc 92I7 

Mantosanl.. _5 4 
11+0 Road In Ballingarry IASCAP)- 

London 1746 

Most Played by Jockeys 
SIDER are ranted In order of the greatest nuenbrt or r1 .. nn disk lackey radio 
shows thruout the country. Results are based on the 0,1)bOnd's weekly runty 
among the entions disk tackcys. The reverse side of cash record ta also listed. 

1 a.t 
N rtl 

1. TEDDY BEAR (ASCAP) -El is Presley.. 1 

Losing You (13611)-Vic 7000 

2. LOVE LETTERS IN THE SANI) 
(ASCAP) -Pat Boone 
Bernadine (ASCAP) -Dot 155 -0 

2 

3. TAMMY (ASCAP) -Debbie Reynolds.. 8 
Fsench Heels (ASCAP) -Coral 61851 

4. I'M GONNA SIT RIGHT DOWN 
(ASCAP)- Billy Williams 3 
Date Wob the Blues (ASCAP) -Coral 61010 

5. OLD CAPE COD (ASCAP) -Patti Page.. 4 
Wondering (13M1)- Mercury 71101 

6. BYE BYE LOVE (BJII)- 
Everly Brothers 5 

1 Wonder If I Care as Much (BRII) - 
Cadence 131S 

7. WHITE SILVER SANDS (13\11)- 
Don Rondo - 9 
Stan Fell on Alabama (ASCAP) -Jubilee 5241 

8. IT'S NOT FOR ME TO SAY fASCAP)- 
Johmry Mathis 6 
Warm and Tender (ASCAP) -Col 40851 

O. SO RARE (ASCAP)- Jimmy Dorsey.... S 

Sophisticated Swing (ASCAP(- Praleinity 

FOR 

SURVEY WEEK 

ENDING 

AUGUST 3, 1957 

s5 tel 
Clan 

Thus task 
Meek Neel 

N eel 
re 

(keel 
741% 1.2 

N'teh 

19. WITH ALL MY HEART (ASCAP) - 
.1 

N 044 

Weele 
04 

Chart 

15 10. DIANA (BMI)-Paul Ank, 
Don'1 Oamble Wilh Iorr 18SI0- Jodie Sands 17 9 

ABC-Paramount 9F.1 
More Than Only Friends (ASCAPI- 

C'hanccllor 1003 

14 11. TASJ\IY (.ASCAP) -Ames Brothers 111 4 

Rockin' Shoes (BRIO-Sic 6930 20. SHORT FAT FANNIE (B\lI)- 
J.atry Williams 15 4 

4 12. 1 UNBOW (ASCAP) -Ross Hamilton.. 20 
o'c Will Make Losa IASCAM -Kapp 194 

High School Dance (0511)- SIn.01),y 6001 

20. AROUND TILE WORLD (ASCAP)- 

S 

13. SEARCIILN (BMI) - Coasters 11 
Young blood (13311) -51,0 6907 

11 Victor Young 
09 rornd are World (Vocal) IASCAP)- 

16 5 

Dcc 30_63 

14. SIIANGRI -LA (ASCAP) -Four Coins.... 14 5 
11 First in lise (ASCAP) -Epic 9213 20. WIIISPERING BELLS (B \11)- 

Del Vikings 
14. LOVE ME TO PIECES (B\ll)- Don't Be a Fool 30041) -Dot 15592 

i I 

Jill Corey 24 
Love 10041) -Cot 40955 

^_ 

23. WONDERFUL, WONDERFUL (BMO- 
Johnny Mathis 23 18 

16. WHOLE LOTTA SIIAKIN' COIN' ON 
(BISE!) -Jerry Lee Lewis 
í1.l1 Be Mc 3004() -Sun 267 

When Johnny Gets Btu, 03M1)-Col 40784 

24. MY PERSONAL POSSESSION (BMI) - 
17. SEND FOR NIE (BMl)- Nat (King) Cole 21 2 

Nat (King) Cole Send for Mo (0041) -Cap 3737` 
My Personal Possession ,BMI) -C+.p 3737 

I 

18. AROUND THE WORLD 707 tC - 
1%lautovani .... 

25, WHITE SILVER SANDS- 
OSCen Bradley Quintet 18 3 

The Road to Ballingarry 1.4S). AP,-London 1'46 Midnight 00,11 /BMI) -D<c 30363 
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72 The Billboard's Muais Popularity Chart 
t s s POP RECORDS AUGUST 12, 1957 

°CMAggreat.4-- 
MARVIN 

RAINWATER 

MY LOVE 
IS REAL 

BRAND" MY BRAND OF BLUES 

. K12511 MGM 12511 

Still Sock Seller 

GONNA 

FIND ME A 

BLUEBIRD 
K12412 

t 

11111111111111111.111111111111111111111 
Hit single From 

SPECIALS 1 hit album released 
by popular demand 

SAM "MAÑ) TAYLOR MURRAY ARNOLD 

I TA N GANYI KA QUARTET 
(From album "Overheard in o 

ana Cocktail lounge") 

A TOUCH OF 

THE BLUES 
K12529 MGM 12529 

MOONLIGHT 
BILLBOARD SPOTLIGHT 

K12530 

im11111111111111111111111111 

DAVID ROSE 
AND HIS ORCH, 

A NIGHT IN 
TRINIDAD 

and 

CAPTAIN'S PARADISE 
K12525 MGM 12525 

CHUCK ALAIMO 
QUARTET 

HOW I LOVE YOU 
and 

LOCAL 66 
K 12508 

®11111®®ee11i1.1e111111®1,11'111111111 
RAY DOUG ROSALIND DONN 

CHARLES HUDSON PAIGE REYNOLDS 
SINGERS 

MOUNTAIN 

GREENERY 
and 

LAZY 

AFTERNOON 
K12524 

HONEY LOVE 
and 

WHAT THE 

EYES DON'T 

SEE 
Vc %sus with The Chicks 

K12521 

WE COULD 

and 

LATE DATE 

1(12522 

ROSE OF 

OL' 

PAWNEE 
and 

AIL ALONE 

K1 251 2 

ev..sv krr 
STORE 

RECORDED 

SALES 
Territorial Best Sellers 

FOR SURVEY WEEK ENDING AUGUST R 

The Information given ln Nis chart is based un actual .tes to cos - 
tome. In a aclemlfie sample of the nation's retail record owlets dating 
the wok sewing on the dard shown above. Sample design, sample 
siu, end all methods uud In this continuing study of .tall record sales 
are under the direct and continuing supervisioo and control of the 
S.hnol of Retailing of New York University. 
TOP RECORDS LISTED ALPHABETICALLY BY TERRITORIES 

BOSTON Bearebln' /Yost Blood. Coasters, Atco 
So Rare, Timmy Dorsey, Fly, 
Tammy, Debbie Reynold, Cur. 
Teddy Itear ;Loviag non, Flrn Presley, VIe, 
Whin Miser Sands. Don Rondo, Job. 

NORTHERN OHIO 
Bye Bye Lnve. Fvetly Brothers, Cdc, 
[.ose Letters la Ibe Sam, Pal Boone. Dal 
Sb,,. Pat Fennk, Larry Williams, Sot, 
Tammy, Debbie Reynolds, Cor. 
Teddy Bear. Elvis Presle /, Vic, 
That -u Bt the Day, Crickets. BM. 
White Stl..r Sends. Don Reedo, Jub. 
Whul. Latta Shawn' Gala On 

Jerry Lee Lewis, Sun 

NORTHWEST 

Bye Bye lave. Everly Brothers, CA. 
C. C. Rider, Chuck Willie, Atl. 
Pm Gagna SII Right Down 

Billy William., Cot. 
Love Liners In. Me Sand /Rernardln 

Pat Boone, Da 
Old Cape Cod. Patti Pen,, hrcr. 
Searehin': Young Blom. Coaster.. Afro 
Send far oiS. Nat Mint) Cole, Cap. 
Tammi, Debbie Reynolds, Cor. 
Teddy Bear /Lorin. Iron. Elvis Pleaty, Vie. 

PHILADELPHIA 
Around Ne World, It -_,.r '10uot. Dec. 
I'm Gonna Sil Mehl Dunn 

Billy Williams, or 
In Ne M$l , or na Islands I As 

Tony Bennett, Col. 
It's Nol 1 ( !i. to Say. Johnny Mathis, Col. 
Old Cap.,COd. Patti Pam. Stn. 
Rainbow. Rea llamrltoq Kap. 
Sem for Mindy Persemal Posseasd.. 

Nol IKil) )Colt, Cap. 
So Rare. 1leilmy Dnrsty, Fly, 
Seardu.t, Billy Ward, Irl. 
Teddy Bea,iEasing You, Elsn Presley, Vit. 
White Sinn Sands. Don Rondo, Job. 

Bye Bye t.o... Frefly Brothers, Cdc, 
LHana, Paul Anka, ANC -Para. 
Lose Letters In the Sand Bernaedleo 

Pat Boone, DOI 
Rainbow. Rues Ilamdlon. Kap, 
Short Pat Panay, Larry Williams, SPI. 
Tammy, Debbie Reynold, Cor. 
Teddy Bear /Lonna You, Elvis Prealty, Vic. 
*That'll Be the Dal, Crickets, BM. 
Wéole Latta Skakia' Cota' O. kin Ice Lori, Sun 
Young blom'Starehln', Coasters, Meer 

CHICAGO 
Bye Rye lose, Eseriy Brothers, Cdc. 
I's /sonna SR Rlcbl Dora 

Hilly William, Cur. 
It's 1n1 for Me to 510. lohn,y Mathis, Cnl 
Lon Letters ln Me Sasd, Pal 800ne. Dut 
Rainbow, Russ Hamlllen. Kat'. 
Stardust. Billy Ward, Lib, 
Teddy B.., loslag Yoe, Elvis Presley, Vic. 
Wblle Miser Sands, Don Rondo, Jub. 

DETROIT 
Rye Rye tole. Esrey, Wroth.., CA. 
In Me SlIddio of an Island 

Ton. Bennet, Col 
i_ose I cam la Oa Sand; Bernardino 

Pat Home. Dot 
Old Caire Cod, Patti Pane. Mer. 
send Mr Me. Hal ¡Kings Cole. Cap. 
t.mmy. Debbie Reynolds, Cm 
teddy gem, Lanett 1M.. Etna' Vic. 
1001,nrrIng Bell., Del Vikings. Dot 
White Miser Sand, Don Rondo, Job. 

EAST TEXAS 
Use aye Bob,. Nappy Brown. Sae. 
(. C. Rider. Chuck Willis, All, 
Farther l'p the Read, 8. 8. Bland, Doke 
SII.a Vos So, I.111100 Ottio, Esc. 
Marylon' Smog Blood. Coaster, Aleo 
Seed for Me M/ Panama Pomessloa 

NaI (King) Cale, Cap. 
Teddy Bear /Lashag You. Elvis Presley, Vi.. - SAN FRANCISCO AND OAKLAND - 
!bleat, toe Royals, King 

FLORIDA 
B y. Bye lase. F.erly Brother, Cdc. 
I'm Goa. Sa RIM. Down 

Billy Milian, Cm. 
WS Nee far Me in Say. Johnny Mathis, Coi. 
Lave Lrttm In the Sa.d /Bmurdim 

Pat Boone. Dot 
Tamar, Ames Bralhen. Vie, 
Tammy. Drbbte Reynolds. CM 
Teddy Rear. Lisle Prelim Vie. 
Teeming. Roman.. /IRO Nei..ney. Vey. 
le the Ala , Salins rmb, 

LOS ANGELES 
Bye Bye lose. F.0111 Brotheu CA. 
I,. (:mm Sb Right Down 

Billy Wiliam, (or, 
L ost loners Is Me ,fain Bermrdla. 

Pal Boom, Dot 
Sea/ebls% Coasts. 41co 

So Rare, Jimmy Dorsey. Fiy. 
Teddy Ben Lally Y'ou, 01111 Presley, Vic. io Gonna SR 1(1111 Dow. 
MShl.Mrlog Bolls, Del Vikings. Doe Billy Williams, Cor 

Love Leas la the Sood/Beenardins 
Pal Boone. Dol 

Stardust, Billy Ward, I bL 
Tammy, Debbie P1.110141. Cor. 
Teddy Best oslm l'os, Elvis Presley. Vie. 
While Miter Sands. [ln, Rondo. Jub. 
Young Bland /Searehln. Ccaslers, Ale, 

Bye Bye toge, Ina, Braaten. Cdr, 
1'm Gonna Sit R1Mb1 Down 

Billy Williams, Cor. 
Reny Jenny /Silas Ans, I iule Richard, Spe. 
Love Letts M the Sasd'Bemardisa 

Pat Boone, Dot 
Oser the %Mimesis. Johnnie A le.. Cl,.. 
Searehln' /Young Blood, Coasters, At. 
Shore Fat Lanek, Larry Williams, Spe. 
Teddy Bear I oing l'in, Elvis Presley, Vie. 

SOUTHERN OHIO 

Bye Rye Loy r, Es riiy Brothers, CA. 
Lose Letters la Ne Sem /Beesardls 

Pat Boone. Dint 
Loge 51e to Pans, 1i11 Corey. Col. 
Old Cage Cod Wosdeely. Patio Page, Met. 
Sesrealn' /Yaseg Blood, Coaster, Ate* 
Tammy. Debbie Reynold, Col. 
Teddy Beat In,ln. VIII,. Elvis Ptnl.0. 

-ST. LOUIS AND KANSAS CITY 

I Like Your Kim of Lose 
Andy William, CA. - NEW YORK AND NEWARK - 

Bye Byr Lott, E.rrly Brothrn, CA. 
Diana. Paul Anka, ABC -Pan. 
l'in Gm.. SII Rill, Dow. 

Billy Williams, Car - 

Il'. Nol far St. la Say. Johnny Mathis, Col. 
S eartbl.', Coasters, Atoo 
So Rare, Jimmy Dorsey, Fly, 
1,44. Bear /I osim Yon, Elvis P101111, Vic. 
W hisnerine Bell., Del Vikings. Dot 

- NORTHERN NEW YORK STATE - 
B)e Byr 1.1110. F1c110 Brothers, CA. 
Dark Moon, Gale Storm, Dot 
Lon Lenin he the Sand. Pat Boone, Del 
Send for Ste My Personal Possession 

Nat tKins I Cole. Cop. 

- WASHINGTON AND BALTIMORE - 
Atoond the World, S actor 1oint. Ucc, 
By Bye Lose, Eerly BroNo., (de. 
Lave Letters lo the Sand. Reminding 

Pat Boom, Dot 
_ 

Ray Tams Dint Dom. Cellas. Apo. 
Short Pol Fanner. Early Williams. Six. 
So Rut, Jimmy Dnucy, Fie. 
Teddy Bev /Lolly You. Ellis Pinky. Vic. 
Young Blood,'Searrbl', Cassou, Arco 

SAVE MONEY 
ORDER YOUR 

BILLBOARD 

SUBSCRIPTION 

TODAY 
The Billboard, 2160 Patterson St., Cincinnati 22, Ohio 

Plrale .nn, my rubleripiion to the Billboard for on fell year 152 isws). 
I .cela. $15 payment 1.00.1 55.20 on angle coPY gale,). 756 

ooym.nl enclo.0 bill me 

Nome 

Obeupolion or Mks 

Company 

Addeo. 
City Zan- Mao 

t 
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The Billboard's Wale Popularity Charts WORDS AUGUST 12, 1957 

WITH THESE BLOCKBUSTERS 

YOU'RE THE LEADER 

IN YOUR TERRITORY!! 

Checker 872 

"HAPPY HAPPY 
BIRTHDAY BABY" 

Tune Weavers 

Argo '5273 

"IT WON'T BE LONG" 
b(w 

"I FOUNDA HOME" 
Frog Man Henry 

Argo 5277 

"FLAT FOOT SAM" 
Oscar Wills 

Chess '1665 

"LONG LONELY NIGHTS" 
Lee Andrews and the Hearts 

Argo 5275 

"MAID OF THE MIST" 
Johnny Kay 

Argo '5276 

"DEAR ONE" 
b/w 

"THAT'LL BE THE DAY" 
The Ravens 

CHESS-C HEC KER-ARGO 
RECORD COMPANY 

2120 So. Michigan Ave. Chicago, Illinois 

All Phones: CAlumet 5 -2770 

Top 100 Sides 
IOW SURVEY WEEK ENDINO AUGUST 1 

This G a tabulation of dealer unit Nles listed according 
W the ;pectFlc ride requested by :customcn. No attempt 
is made to add sides together to reflect actual record 
aalet. It is therefo,e tabulation of sides or songs, and 
not records. This fact, together with longer four -week 
survey periods, espial.. variation between the top 30 
sides as reflected in thy. chart, and top 30 record 
sellers u reflected in "ant sacra in Stores. 

Pa. 
Pw. Sona. ArMU W IaAd lad WI. 

1. I11DI PtR, EI,.. Presley, Victor t 
L Rl'r 1R I.OVE, 1,rrly Brother., Cadex. 3 
3. IAI r I,f rI/.Rt IN 7HR RANO, Pu Baon., Doc 1 
4. 30 11051. Jimmy Dome, Prueraity 4 

II. 01 \5('0(0 . Coaster , Alec 
a. 1HOR1 III FANNY, Larry William. Spakhy 
7. tOMMY. Debbie Rira tà, Coral 
s. St:11a FOR Mr. Nat Was) Cols, Capte( 
t. CI11SPRRIOG BELLS, Del Viking, Dahl 

le. I'M GONN \ SIT RIGHT DOWN, Billy WRliares,, 
I1. (11 11 Core 1 ODM, Paul Pare. Mercury 
IL 71141 11 III tit SANDS, Don Rondo, Jubilee 
IJ. 01 (Rea 01. Billy Ward. Liberty -.. 
14. It's 1Ot FOR MI TO 14V. Johnny Mattis, Columbia 
11. Is\RK 1100N. Gab Storm, Dot 
Ia. J1111 JLNNY, Lillie Richard, Specially. 
(7. Dl I1 I. Paul Alta, ABC.Paramoum 
IL O, FR IHR MOUNTAIN, Johnnie i Jot, Chms 1 

le 11 IL1/. O \VCR[, Buchanan a D,O'J(tan, Curtin,. 
D. ll1 tí.110 ROMAYC /, Rosy Nelson, Vent 
11. R \11811 N, Run Hamilton, Kapp 
21. GONNA VINO MR A BLUEBIRD, Manea Ram+ter. M -0-4 
13. WHOLE LOTT ( SHARPY' GOING ON, Jerry Lee tears. Sun 

H. YOUNG 5(000. Coeur., Alco 
u. 11101 NO ORI WORLD, Maalo,aei, London IR 
2.. snot ND TOD WORLD, Victor Young, Decca 34 

27. OHM SPORT (000, Mans Rpbbt.a, Columba IB 

2L DINE. Pat Roost. Dot. 31 

Mt. 111111.RI.I.A, Four Cois, Epic le 
ia. 1TAR1 MOVITO. Set Mra.o, Pyre: L 
31. YALI.I 1 O TV ARS. Fat. D,xruno, Imperial 14 

M. ALI. SHOOK l P, Elvis Presley. Victor u 
31. LOVIN(. 101. Elvis Parsley. Victor 71 

31. Mill 111 s t.It SANDS. Day. Garda'', 01 21/ 

3$. C. C. RID/[. /.suck N'itli., Aila.tíc i 
Ib. RO'DYRPl1 WONDERFUL. Johnny Mathis. Columbia IR 

37. PRIIGNI 11141N, Rutty Draper, Mercu, 
JR. IVY LOU I LOYl, ru. Domino. Imperial 27 

11. 10 INN. AI31.1.. Fir. Sari.., Ember M 
M. IOl R N ALl3. lira Ream, Victor 41 

M. 11 M111, Arse. Brothers, \'Ma 51 

41. I I Ulf VOIR KIND OF LOIR. Andy Witham., C.,koce , b 
Q. 51011. O. Data Haalim, (lrrrler ., 41 

M. 1 f t THE (01 5 WINDS BLOW, Roy Brea, Imperial 44 

M. LOIR ME 20 PIRCIS, 1811 Co., (drunba 
eta. 151.0ND LN rat It N. Harry Betalonte. Valet 
47. F.AI LIN ft AR. Fa.s Itu+y, Capita 
M. GOODY 00001, Teeaaatn, Gee. 
N. MR. I.if, a.,bbette., Atlantic 
Sa. 1 11 11 . ROMR1.IN', 11,,0Jad1. Mfr(.?' 
11. In (HI MIDDI.R Or AN ISLAND, Tor. Bennett, Columba 
SL SCHO01 DIO, (noel Berry. Chen 
53. 111 051011. Plauen, Mercury 

53. VOOi. SHAKE, Del Viia1e. Mercury 
N. '51511 All MY . Jodie Sands. Chancellor 
54. COME GO WITH MV. les Videla, Do, 
57. OH AV 0011. Chuck Berry. (711!1.... ....... 
D. ROCK 101 R I.Iff1.E $11V 70 NJEP. Buddy Kea0, Roulette 

M. OIL ILO YOUR LOON, J.,bnnit Ray. Columbia 
M. AROUND TDB WORLD. B,sa Crabby. Decca 
M. CM MALKIN', Ricky Nttsos, l'en. K 
62. HER MWE. Matters. Mercury 
M. FALLEN STAR. Hllltopper., raw 
aL IS IT WRONG' Warner M.-k, Data 
M. THA1'l.1. BR THE DAY. ('rickets. Inonvkk 
IC PALI.r1 VAR. Jim ybt,rmaa. DOI 
67. MI PI0501 Il. P055 S%1O1. Nu (K1og1 Cale, C.p*tel 
aL GIRI 1111H 110 GOLDEN BRAIDS. Perry Como, VIM 
aL RlSil 11 R .R SOt'tt. MINE, r. Boone. Dot 
M. R Nr. I %NG orne 001[:. the (kllrn, Apollo 
71. 1t ORDRUPS 110M OIL HEART. !ere. Brewer. Coral 
71. 1111111. SPI. /RR SANDS, (Jsin Bradley. Dena 
73. n ORK MOON, Rotmle Goiter, DM 
73. LONG 1,O'RLY NH:HIS. Clyde McPbales, Atlaplb' 
75. 51110 ANN. 1111k Richard, spalal* 
76. ROI BYE LOVK Webb tierce, Decca 
77. DYNAMITE, Bread. Lee. Decca 
17. GONS. F.rlea Ilu.ky, c'aplla 
71. PRALLR.IN. Robby Ham,, Decca 
N. FOUR WA1.13, Jun loot, Dot 
N. MISS TOG SO, i Ulan Utr,ll, Frcello 
/IL FARDHER VP THE ROOD. Bobby Blue Bleed, Duke 
OIL THINK. Fire Royal.. Klee 
N. WHAT WILL 1 111.1. MY HEART. Fait Gurus°, Imperial 
U. 1 LOVE VOIT SO MUCH IT HURTS, Charlie Grade. Camera 

SS. LONG LONELY NIGKIT, Lee Andrea.. Chas 
P. COIN' STEADY, tommy' Scads. Capitol al 
17. FM WALKIN'. Fat. Domino, Imperial 
17. PASSING SIR ',NGr RS. Sarah Vane., a Billy Ecdtiar Mercury 

Ra 
dy. PLIASI SI1D III IooIrONE To LOVE. MooNlORI.'Chto 
01. ARROW Or Lott. Sir Irai,. Flip 
M. P\VI.OLIS. Charlie Oracle. Cameo 
fl. H0N1YC0111. /Irmak Rodken. Roulette 
M. lOLST KISS. Norman Pally Trio, Columbia 
M. IT HURTS TO UK IN LOVE. Mimic Laurie. De Lore 

M. NEST TT1s& VOU UM MI. I.htle Jr. Parker. Dale 
M. WHAT CAN I DO? Douai* Green, De Lure 
M. WHEN I STIR YOU, Fus Domino, Imparted 
W. GONNA FINIS MP A II.UrUD. Eddy *moll. Victor 

M. JUST 10 HOLD MY HAND. (lyse MWPMU,, Atlas 
M. LUCIU.E. 1.1111e Riylurd, Specially 
M. Rot -RING INRVMONIA. Ham Smith. Ant 
M. SHüN KRIA. Rupb MerIto, Menmy 

74 
71 
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aa 
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BLOCK OF BLOCKBUSTERS 
FOR A SALES -SIZZLING SUMMER! 

9831 

DIANA 
c/w 

DON'T GAMBLE WITH LOVE 
NOW THIS SIDE'S GETTING .4 LOT OF PLAYS, TOO! 

PAUL ANKA 

9844 

I'LL WALK ALONE 
c/w 

LADDER OF LOVE 

JOHNNY NASH 

9840 

9838 

HIGH SCHOOL 

ROMANCE 
c/w Everybody's Body 

GEORGE HAMILTON 1V 

9843 

SOMEDAY 

SWEETHEART 
c/w Roamin' Along With You 

EARL WILLIAMS 

LATER BABY 
c/ w 

ALL TH E TIME 

JOHNNY JANIS 

9842 

DESERT FANTASY 
/w 

THE CAMEL'S JUMP 
TOMMY STEPHENS 

and Orchestra 

1 

THAT'984S RIGHT 

WHAT OU'VE 
DONE TOME 

i' ocal A,sist by Paul Ankes; 

MICKI MARLO 

Sure -Shot Follow -Up 
to "With All My Heart"! 

C-1005 

(Please Don't say) SAYONARA (Goodbye) 

c/w IF YOU'RE 

NOT COMPLETELY SATISFIED 

Hottest Thing 
That's Happened All Summer - 

Climbing Like The 
Temperature! 

CR-435 

1,000 

CONCRETcE 
I'w 

BLOCKS II 71 

In My Simple Way MEMO 

JODIE SANDS 
Still Racking Up Stunning Sales! 

CUPID 

JOHNNY DEE Distributed by 

AM PAR Record Corp. (D ;.rrrt uttd in Canada by Spartan W Canada LaJ 
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AUGUST 12. 1957 
THE BILLBOARD 

MUSIC -RADIO 77 

JUBILEE 5292 

jubilee 

Product of SAY -GEE RECORD CO., INC. 
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NEW AND HOT! 

FROM A JACK TO A KING 

Jim 

SLOW TRAIN 
/i DOT 15611 

Their First 
on 

DOT 

Whistle 

Don Robertson T 
"` 

"aPPy 

and Lou Dinning D/NHA.faM /y Si g r 

SO LONG 

NGING T0 
OLD You AGAIlI 

aot 
DO 5609 

www.americanradiohistory.com

www.americanradiohistory.com


AUGUST 12, 1957 
THE BILLBOARD 

MUSIC -RADIO 79 

15601 -GOLD MINE ,iHN E SKY -REMEMBER YOU'RE mlNE--o"T B°°"E 

15606-LOVE Ev 1HE JUKE BOX LIGHT -ON MY MIND AGAIN -MME sum' 
15591 -WHISPERING 

BELLS -THE DELL -VIKINGS 

15594 - A FALLEN STA -TEE OPP IfILLTERS 

15510- LOVE LETTERS IN SAND- REPSNAITINS -PAT BOONS 

15610 -600DY GOODY -u"E GRANT 

15586 - REBEL- WHIRLPOOL OF LOVE-m" ""is 
15538 -TOME GO WITH ME-TNE DELL -VIKINGS 

15604 -RHYTHM 
M HEART -THE CRYIN' SIDE Of TOWN -BILE ULAN N 

15588 -SAWING 
mE STRINGS -SWEETHEARTS 91 HEAVEN-N" RENO AND RED 

NEW DOT RELEASES 

16513 -WHAT'S THE USE -UNDER THE DOUBLE EAGLE -LEON McAULIEE 

16514 -ROCKIN' BOOGIE -MY FUNNY VALENTINE -THE BROTHERS (ANDOLI 

SMILEY 

THE GREAT NEW E. P. 

ALL AMERICA IS TALKING ABOUT 

FOUR BY PAT 
PAT BOONE 

DEP -1057 

fron Bcrnarl;nt 

TE(HNIOUE- CATHEDRAL IN THE PINES 

LOUELLA- WITHOUT MY LOVE 

.9),ot- RE CORDS. In Sonsel and Vole Hollywood, Calif. Phone HO 3.4181 
THE NATIONS IFS? SELLING RECORDS 

.d www.americanradiohistory.com
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se The Billboard's Music Pop.laridv Charta ... POP RECORDS AUGUST 12, 1957 

IT'S TIMED FOR TAPE 

AND TAPE RECORDER 

FALL SALES 

ISSUE DATE, AUGUST 26 

AD DEADLINE, AUGUST 20 

Best Selling Sheet Music in U. S. 
1 un.s are ranted In order of (belt current national 

mutts( Importaxt t the sheet musks lobbst leak. 
Weeks 

TTwit 
Wait UM am 

We. Qom 

1. ABOUND TUF. WORLD (Young) ' 1 k 
2. LOVE LETTERS IN THE SAND (Bourne).., 2 12 
3. TAMMY ( \attigent) 4 4 
4. OLD CAPE COD (Pincus) 3 7 
5, I'M CANNA SIT RIGHT DOWN (AND WRITE 

MYSELF A LETTER) (De Sylva- Brown- 
Hendrnum) 5 1 

I. WHITE SILVER SANDS (Fellows -Peer) 9 4 
7. SO RARE (Robbins) R 11 
S. TEDDY BEAR (Gladys) 7 4 
9. BYE BYE LOVE (Acuff -Rose) 6 5 

10. ITS NOT FOR ME TO SAY (KoOvin) 10 7 
10. SEND FOR ME (Winneton) 13 I. BERNARDINE (Palm Springs) II 3 
13. DARK MOON (Dandelion) 12 13 
14. IN THE MIDDLE OF AN ISLAND (Morris). - 
15. WHIM SPORT COAT (Acuff -Rose) 13 

Best Selling Sheet Musk in Britian 
(For week nding August 31 

A .abled +r ç--n front the Music Publisher' Association, Lid.. 1 

1 iw Is lased upon thelr .eddy surrey of England's leading akt'rf Anserkan publishers in pa ruches, . 

Around the Wald- Stirling (Vouai) 
Mr. Wondertut- Chappell (Lsorelt 
We WIn Male. :anse- Mekbet -Tolf (Artists) 
Lose Leven Ip the S.,W -Day IRtwune) 
Nier 1 Fall IA I rire -New World (Young) 
Fnr.rntn Ittgrn -Mdl. (MINI 
White Span Coat-Frank (Acuff -Rose) 
Puttfo' on the Si)Ie -Etw (Melody Trails) 
Waderh,l W- .ndrmul -t tels (P_ R. Merkel .. Nard in ,Ise wn- Feldman (Clara) 

Th. tape market today is big business and last year sold over 517,000,000 worth 
of tape recorders. 2 out of 3 retailers in this market sell tape. All indications point 
to '57 being a banner year for tape and tape recorder sales. 

GET YOUR TAPE MESSAGE across to this growing market. 

CET YOUR TAPE RECORDER MESSAGE across to this expanding market' 
PHONO- RADIO- RECORD RETAILERS WILL READ THIS THIRD TAPE SPOTLIGHT 
BECAUSE: 

Billboard will tell them the companies that make pre -recorded tapes, and the 
kinds they make and prices. 

Billboard will tell them ten ways for a dealer to increase tape recorder sales. 

Billboard will tell them what the New Tape Recorders offer the dealer and the 
consumer. 

Billboard will give the Tape Business Forecast for the fall. 

USE THE BILLBOARD TO PRESENT A POWERFUL SALES MESSAGE TO THESE RETAILERS 

This important issue of The Billboard delivers your advertising 
message to more record dealer PAID SUBSCRIBERS' than the 
next three publications combined. 

(RECORD RETAILING, CASHBOX AND VARIETY) 

For proof of The Billboard's paid circulation, see your Billboard salesman. 

r 

Ra tole la M.uc ++ .- Awa i[r Iaselw 
la Oiloton.a, 

THE COMMUNICATION CENTER 

OF THE MUSIC INDUSTRY 

Your nearest Billboa d talesman stands ready to give you 

any information or assistance yov may want. Call him today! 

Chicago 1, III. 
188 W. Randolph St. 

CEntral 6 -9818 
Cliff Strom 

St. Louts 1, Mo. 
812 Olive St. 

CHestnut 1-0443 
Frank Jorling 

Hollywood 28, Calif. 
1520 N. Gower St. 

Hollywood 9 -5831 

Bob McCloskey 

r Now York 36, N. Y. 
1564 Broadway 

Plaza 7.2800 -Don Collins, 
bob O'Brien, Norm Wieland 

Ron Carpenter 

REMEMBER -ADVERTISING CLOSING DATE ... AUG. 20 

All Shook Up- Belinda (Pres1ey - 
014nel of the Roses -Victoria (T 
I'd Glee You the World- Macmet 

(Shapiro-Bernstein) 
Who AU My Heart -Bran (Delmar) 
Bonerlly- Aberbach (MoylandPrrwey) 
Dark Moon -Day (Dandelion) 
Yes Tonight. Josephine -Berry (AO.) 
Freight Trio- PanMtnot (Maurice) 
Slam Marts'- Bn,lbury Wood ($heldm 
NinetNloe Wars -Good Musk (May 

Best Selling Pop Records in Britain 
(for w1( nding Augott 3) 

TM Printed lhrn tl courtesy of the 'Non Muskat Eapress;'.tJll 
Neva Bruuó s Foremost MeeieI Publkation. Wut 

t. Al I. SHOOK UP -ehl. Presley (HMV) I 
2. PllITIN' ON THE STYLE /OAMBLLN. MAN -Lois). Dooeuo (P)e -Nlaar ) 
). LrITLE DARLIN+- Diasonor (Mercury, 4 

41 

4. WE WILL MAKE LOVE --Rua Hamiton (Oriole) a 
7. LOVE LETTERS IN THE SAND -h1 i.e... o (Loados) 
6. TEDDY BIAR -Reue Peea4y (RCA) ,t s 
7. ISLAND LN THIS SUN -Harry Re ).fort. s 
a. BYE BYE LOVE- F.verly Brothers (London) lo 
e. AROUND THE WORLD -Auen HRtos (HMV) T 

to. LUCILLE-I htle Richard (loodool 
11 D. YES. TONIGHT JOSEPHINE -Johnnie Ray (Philip) 13 

1te7 

12. LAST TRAIN 10 SAN FERNANDO- Johnny Donne (Cohnnbla) 17 M 
1t. BUTTERFINGERS -Tummy Stele (Decca) a (I, 
14. WHITE SPORT COAT -King Brothers (Pari phoee) 14 ¡( 17. WITH ALL MY HEART- Petula auk (Po-Na. I 
16. AROUND THE WORLD -Bing Creel. (Emeawickl 
17. WHEN I FALL'IN LOVE -Nat (Kksge Coln (Capitol/ 
Ill. MR. WONDP.RFUL -Peggy Lee (Bruserick). 
le. START MOVI \' Sal httnoo (PhIllpse 
20. ALL STAR HIT PARADE-Be-re/fry Slams, Mao Hymneta, Billy Cate; 

Johns,..n'Rrether,, TOMMY Steele and Jimmy Young (De:cal 

Tunes With Greatest Radio TV Audience 
lu I,tcd .1phaDe,lcally, hase the greatest audiences on , :s near. 
station proernn in New l'ont, Chicago and Ins Angeles. Lists aie 
h, --J i.. 1.1,ßs C,. ',,man's copyrighted Audi.., Coseraso 

Radio 
An Atlas, to Benumb. (Rt (T'St, -rau- 

ASCAP 
Around the World (R) (P) -Yoo.g -ASCAP 
Band of Angels (Re (F)- Wttmark -ASCAP 
B, Ilse To. 11U- AcnffRose -Bhtl 
Dandle. (R)--Brenner -BM I 

Emery LIN. Movement ,R,- Witnurt.- 
ASC'AP 

Fascination) (R) (F)- Southern -ASCAP 
Foryotten Dreams (R)- Moly -ASCAP 
Gotta Gel to Your House (R)- Larrabce- 

RMI 
I Could Have Darned All Night (P) (M)- 

Chappell- AS('AP 
I'm Gonna Sit Right Doers and Write 

S1nee Letter- DeSylrs, Brown Hen. 
demon -AM-AP 

In tel Mold)! M an Island (R)- Morria- 
ASCAr 

It'. Wonderful Thing tu R. Loved (R)- 
Gnnmme -ASCAP 

It's Good to Be Nive (RI (Ml- S'al,r- 
ASCAP 

It's Na for Me to Sa) (R) (F)- t:orwin- 
ASCAP 

)une Night (R) -Fohl -ASCAP 
Lows Lettes In the Sand (R) 11-1- Bourne- 

ASC Ar 
sir Heart Reminds Me (R)- Symphony 

Hoick -ASCAP 
Old Cape Cod (R)- Pincon -ASCAP 
Shangri-La (R)- Robb,m -ASCAP 
Solt Sands (RI -We. A Ewer -BM( 
Swinging Sweethearts (RI- Marri. -ASCAP 
Tammy (R) (F)- Nonheen -ASCAP 
Ton My Love (Re (b)- Famous -ASCAP 
There's a Gold Mine In th. Sky (R)- 

lburne -ASCAP 
Through !ha F.ya et Mt Lon (R) -Pick- 

wnck -ASCAP 
TM (R)- Chappell -ASCAP 
White Silver Sands (R,-F.11ows-Peec- 

BMI 
Write to Sts From Napier (R)- Bregmaa, 

Voceo R Cons -ASCAP 
(You Can % 1o.. the flou With) Coton (R) 

-Berths-ASC AP 

Television 
A Fallen Star 1Rf-- Tree -HMI 
A White Opon Coal (R)- Acuff -Ruse 

HMI 
AB Shook Up (R)- Shalimar- Prr)leY- 
Atowd IR. World (R) (F(- Young -ASC 
Bye Or. Lore (Re-Acuff-Rose-BM! 
CT.oALuoa Rock and RoO (R)- Longridge 

-DMZ 
Dark Moon (R)- Dandelion-HS(I 
Goody Goode )RI- DeS.lea, Brown A Ilrr- 

denon -ASCAP 
Hey Doll Baby (Re- Progrenvi.e -SMI 
Honeyeonsb (R)- - Hawthorn( -ASCAP 
j Could Have Danced AU Night (R) (1111-1" 

Chappell -ASCAP 
I'm Gonna Sit Right Down and Well 

Myself Letter illy- DOS,ha, Broce t 
Heedeaaan -ASCAP 

In the Middle of an Island IR)- Morcb -- 
ASCAP 

Island In the Sus (R) (Fi- Clara -ASCAP 
ICs Not for Mn to Say (R( )F)- Konekr- 

ASCAP 
lust Between You and Me )R)- Winnaos- 

HMI 
Little White U. )R)- Bregmas, Yoe. 

C0413-ASCAP 
Lonely Trumpet (R)- Moonlight-ASCAP 
Love Letters is Me Sand (R, )F.- Bourn- 

ASCAP 
Lore S'ou Till I DO (R(- .Amber -ASCAP 
Oa die Street Wiser You Ii.e (R) tSU- 

CTappeu -ASCAP 
Rainbow (R)- Robin -ASCAP 
Send for Me (R)- Wlnneton -86111 
Shangri-La (R)- Robbina -ASCAP 
Toddy Beat (R) (F)- OladO -ASCAP 
Today I Lon Everybody (R)- Ilarwls- 
BMI 

While Silver Sands (R)- Fellows- Pear --Belt 
Wnh Lin!. BR of Lick (R) (M- Chappell 

-ASCAP 
Worlds Aloe (01- ColYruoa -BMI 
Zip Zlp (R) -Put -BMI 
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MERCURY 71168 

www.americanradiohistory.com

www.americanradiohistory.com


AUGUST 12, 1957 
82 The Billboard's Music Popularity Charts ... POP RECORDS 

. next week! 

THE 
BILLBOARD'S 
THIRD 
DISK JOCKEY 
QUARTERLY 
ISSUE 
DATED AUGUST 19 

Featuring a Spotlight on Jan 

Jain is mushrooming all over... 
on records in concerts and clubs 

on radio and TV in tours, U. S. & 

Internationally 

Titis issue will contain a wealth of information on music and jazz that will: 

1. Help the record dealer in buying and 
displaying for more profits 

2. Help program directors, disc jockeys 
and librarians in music programming 

3. Help juke box operators keep abreast of 
fast- moving trends for better buying and, programming 

4. Plus on impressive array of other features oll written 
to help dealers, disc jockeys and juke box operators 

Every Record Manufacturer and Artist will want to be 

Represented in this Issue 

Advertising Deadline: August 13 

This important issue of The Billboard delivers your advertising 
message to more record dealer, disc jockey and juke box opera- 
tor PAID SUBSCRIBERS ` than the next three publications com- 

bined. (RECORD RETAILING, CASHBOX AND VARIETY) 

For proof of The Billboard's paid circulation, ses your Billboard salesman. 

d The i. 1.ja_ it 

Bog Bono tut t his . . - Aurcan Peed*, i 

In Oklahoma' 
Your nearest Billboard salesman stands ready to give you 

any information or assistance you may want. Call him todoyl 

THE COMMUNICATION CENTER 

OF THE MUSIC INDUSTRY 

Chicago I, 111. 

188 W. Randolph St. 
CEntraf 6-9311 

Cliff Strom 

St. Louis I, Mo, 
812 Olive St. 

CHestnuf I-0441 
Fra nk Iosdino 

Hollywood 2e, Calif. 
1520 N. Gower St. 

H011ywood 9 -5831 

Bob McCloskey 

New York 16, N. Y. 

1564 Broadway 
Kota 7 -2800 -Dan Collins, 
Bob O'Brien, Norm Wieland 

Ron Carpenter 

vox pox 
By JUNE BUNDY 

MANHATTAN JOCKS TALK 
BACK: In reply to WERE, Cleve- 
land. deejay Tom Edward's recent 
comments in Vox Jos anent New 
York spinners being behind the 
times, Jack Lazare, WNEW, Ness. 
York. writes: "Tom's comments 
seem to me to he primarily the 
reason why out -of -town disk jock- 
eys generally don't make it in New 

YESTERYEAR'S TOPS - 
Th notion's top tunes on records 

as reported in Tho Billboard 

AUGUST 16, 191 
I. Peg O' Me Heart 
2. That's My Desire 
3. I Wonder. I Wonder. I Wonder 
-I. I Wonder Wht s Kissing lier 

Now 
5. Ch-Baba. Chi -Baba 
6. Across the Alley From the 

Alamo 
7. Ask Anyone Who Knows 
8. Tallahassee 
9. I Wish I Didn't Love You So 

10. Mam'selle 
AUGUST 16, 1952 

1. Auf Wiederseli n Sweetheart 
2. Half As Much 
3. \Valkiti My Baby Back Home 
4. Botch -A -Me 

.5. Here in My Heart 
6. I'm Yours 
7. Wish Yon Were Here 
8. Delicado 
9. Kiss of Fire 

10. Blue Tango 

York -no matter what their home 
town reputation may be. The only 
disk jockeys who 'duri t know what 
they are playing are the ones who 
dos t know what to play for their 
audiences. 

As far as someone elf 
picking our records," he con- 
continues." "quite frankly I 
thought out-of -New York dee- 
jays had all their records 
picked for them. So maybe 
it's just that we don't know 
.enough about each other. A 

little trade of information 
wouldn't be amiss instead of 
a somewhat derogatory and 
quite unkrsowing appraisal 
based on no experience. Two 
weeks as a sub for someone 
else hardly qualifies anyone 
in an area not his own.- 

NEEDLE TIME: U. S. publish- 
ers and record manufacturers fight 
for deejay "'plugs.' but in London 
the labels o alter "needle time." 
..cording to Arthur Maslow, sales 

'banoger of Capitol Records in 

England. In line with this, the 
exec. who recently visited this 
country', skid that it is hoped that 
more "needle time" will be avail- 
able for disk progcvnming this fall. 
via new arrangements with the 
anions. 

At the present the BBC 
is only allowed to devote a 

comparatively brief period of 
time to was show's. "With rare 
exceptions," Mudow said, "a 
new release is played only 
about once a month." Conse- 
quently. many labels (includ- 
ing Capitol) buy shows (fea- 
turing their own disks. of 

course) over Radio Luser- 
hourg, which is heard in most 

parts of England. 

CHANGE OF TIIEME: Leonard 

Cop le has replaced Dick Camp 
as the "Night Mayor' of KOFA 
(formerly KOLD). Yuma, Ariz" ... 
Bob Green, formerly with WPTV, 
Palm Beach. Fla., has joined 
WINZ, Miami. in the 7 to 11 p.m. 
slot. . . . 'Bob Johuison, formerly 
program disector of KRIZ Phoenix, 
Ariz., has joined 'KHEP. Phoenix. 
a top.rated country and western 
station of Arizona. 

Meanwhile. KOWII. Oma- 
ha, has been spoofing its own 
commercials, via a gag -spot, 
reading. "KOWH, Omaha- 

sent to you with a full money 
back guarantee! If you are 
not completely satisfied-in 10 
days . tear off the un- 
used portion of your radio dial 
and mail to us." The station 
has actually received a num- 
ber of used radio dials. In 
yew of this response, KOWH 
is understandably a p p r e- 
hensive ' over its up -coming 
eat-copy, which reads, "And 
-we fully goras tee our prod- 
uct. If you are not completely 
satisfied with the results in 
111 days . mail us your 
oldest child, and by return 
mail you will receive a self - 
addressed, s t a m p e d disk 
jockey." 

PALLAN'S MIME-GROOVED 
THEME: Art Pallan's new the 
song for his KOKA, Pitts 
show. is a real do- it- yourself p 
dnrtion. The theme was cut 
KDKA jockey Rege Cordic's c 

panisa funnyman. Bob Trois. 
his vocal quartet. with Co 
supervising the date. Trow a 

Warren Carson (a member of tti 
quartet) wrote the theme, which 
blends into a Les Brown recording 
of "Lullaby in Rhythm" over 
which Pallan greets his listeners. 
True/ is particularly proud of one 
sine in the Pallan theme-lyria 
which ends with the devastating 
"rhyme " -"Here Comes the Man 
With All the T.lertt ... Art 
Pallan 

AUTO LOT HOPS: Used 
car lots are evidently the new 
remote outlet fad for jocks. 
At any rate, Floyd Ryel, 
WHHH, Warren, O., recently s 

aired his show from a local 
used auto dealer's lot, where 
he played records, interviewed 
the crowd and rode an ele- 
pliant in free circus held 
on the grounds. . . Mean. 
while, Herh Chafin, WRIC, 
Richlands, \'a., staged a siati-' 
lar stunt on a local used car I 

lot, which he "borrowed" for 
a Saturday afternoon "Open -t 
air Hop.' The dealer moved 
his can off the lot, and Chafin 
broadcast his rock and roll 
dance party fir three hours, 
while local police helped con-: 

trol traffic, estimated in size. 

by Chafin as "about 1 M00.' 

MONITOR MUSICAL 
SURVEY 

According to a survey ruade' 
by the NBC radio network 
show, "Monitor," here are the 
records which received thi 
most local air play over NBC, 
affiliate stations last week iar., 

the following areas: 

Billings, Mont. 
"No flu Hu." Rusty Draper. tl 
Mercury. 

Oregon City, Ore. 
"So Rare," Tommy Dorsey. 
Fraternity 

Eau Claire. Win. 
Tammy'," Debbie Reynolds, 

Call 
Mòntgomery, Ala. 

"Something Wondetful Hap 
io Sumner," Frank Sinatra, 
Capitol. 

Omaha 
`Old Cape Cud." Patti Page,', 
Mercury 

Cincinnati 
"Around the World in 80 Days, 

Victor Young, Decca 
Phoenix, Ariz. 

"Fascination; Dinah Shore, 

RCA Victor 
Jackson, Miss. 

.'Lace fetters in the Sand,' Po 

Boone, Dut 
Providence, R. 1. 

-With All My Heart, Jodie 
Sands. C leult.+llor 

West Palm Beach, Fla. 
It s Not for Me to Say, J 

Mathis, Columbia 
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"SOFT SANDS" 
is Blar- 

ind it's 

the way . . . 

VIK XJ4X -0283 

and now three more BIG BUYS front vjk 
MARTY BROOK LEE 

GOLD BENTON DENSON 

ONE IS A 

LONELY 

NUMBER 
b/w 

ACAPULCO 

VIK X/4X-0284 

I WANNA DO CLIMB 

EVERYTHING LOVE 

FOR YOU.. MOUNTAIN 

COME ONBEeNICE 
NEWSHOES 

VIK 

Yik record s 
.T.,.. 

VIK X/4X-0281 
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PAUL EVANS sings Caught , Poor Broken Heart 47!206992 

AUGUST 12, 1957 

DAVID HOUSTON sings Teenage Frankie & Johnnie , ry, I'll Follow You 47'20 1 
(from the film Carnival Rock ") 

DAVE HOWARD sings Fourteen Hours 5 ,,They Remind Me of You 47/20 7004 

DAVID HILL sings By My Side eiw Everywhere I Go 47120.7005 
with Joe Riesman's Orchestra & Chorus 

Now on NBC-TV every Monday 7:30 -7:45 pm (EDT) "Million Record Show," starring Georgia G b 

America's favorite speed... 45 RPM RCAMÇTOR ® 

R 

To 

rR 
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THE BILLBOARD'S WEEKLY 

The Billboard's Music Popularity Charta ... POP RECORDS 115 

on Coming Ti s p Tops 
THE RECORD INDUSTRY'S MOST COMPLETE GUIDE TO FUTURE BEST SELLING POP SINGLES 

This Week's Best Buys 
Special telephone typo" indicate these recrnr teleasel 
base broken out to one Or more key areas and have es,enent 
potential for placing on The Balboa d's best seller charts. 

IONEYCO'IB (Hawthorne, ASCAP)- Jimmie Rodgers- Roulette 4015- 
T The record has broken out in major urban markets and has all 
the signs of becoming a hit disk. Flip is "Their 11t:,rts Were 
Full of Spring" (Raphael, ASCAP. .1 precious Billboard 
-'Spotlight" pick. 

LOVE YOU SO MUCH IT HURTS (Melody Lane, BM- Charlie 
Gracie -Cameo 111 -Gracie's version of the oldie has begun to 
click and is registering strongly in all of the top 'mirkcts. Flip is 
"%Vonderin' Eyes' (Lowe, Shapiro- Bernstein, :1SC'Al'!. 1 prey ions 
Billboard "Spotlight" pick. 

STORE 

RECORDED 

SALES s " aunot-a 

Recent Pop Releases 

Coming up Strong 
FOR SURVEY WEEK ENDING AUGUST J 

The Information then In this chart Is based on actual sales ss 

eustomen in ulentltic sample of the nations retail record OW- 

lets during the week ending on the date shorn above. Sample 
design, sample size and all method, used in this continuing randy 
of retail record sales are under the direct and continuing supervi- 
sion and control of the School of Retailing of Na e York Us..r',ity. 

Alen Star 

;oody Goody 

lone eontl Jimmy Rodgers 

Ferlin Husky 
(BV11) Capitol 3628 

Teenagers 
(ASCAP)- Gee 1039 

Lo'e You So Much It hurts 

one Night Jimmy Dorsey Ork 
(ASCAP) Fraternity 777 

eng, Lonely Nights 

)h, Baby Doll 

bat'11 Be the Day 

'o the Aisle 

What Will I Tell My Heart 
When I See You Fats Domino 

(ASCAP); (BMI) Imperial 5454 

MONEY -SAVING SUBSCRIPTION ORDER 

Enter my subscription to The Billboard for a full year 
(52 issues) at the rote of $15 (a consideroble saving 
over single copy rotes). Foreign rate $15. 

D Payment ...mod O eon me 

(ASCAP) Roulette 4015 

Charlie Gracie 
(BMI) Cameo 111 

Clyde .11hPhatter 

(BAl1) Atlantic 1149 

Cltuck Berry 
(BM!) Chess 1664 

The Crickets 
(BMI) Brunswick 55009 

The Fire Satins 
(RAMI) Ember 1019 

760 

Rame 

Otcupallon or Tille 

Company 

Address 

Ione_ Stale 

Send to: The Billboard, 2160 Patterson St., Cincinnati 22, O. 

Review Spotlight on .. 
POP RECORDS 

RICKY NELSON.... Verve 10070 YOU'RE MY ONE AND ONLY 
(Vivid, ASCAP) Nelson registers strongly on a medium -tempo rhythm ballad with l)ommo -type hacking. Sock selling here can be a smash follow - up to his hit ' Tern -Agers' Romance." Flip, "Honey Rock," is a danceable blues- rocker instrumental with a chick purring "Honey" Uosiont and should click with jocks. (Vivid, BMI.) 

BUDDY KNOX....Roulette 4013 HULA LOVE 
(Kahl, BMI) DEVIL WOMAN (Kahl, BMI) 

'I svo strong renditions by the artist. Top side is a Hawaiian -type study theme in the rocker vein with listenable chorus backing. Flip is a rockabilly rhythm weeper delivered in an equally attrac- tive manner. Previous efforts have gone well, and sides here 
can also score. 

BONNIE GUITAR.... Dot 15612.TIIERE'S A NEW MOON OVER MY SHOULDER 
(Peer Intl., BNB) 

MISTER FIRE EYES (Dandelion, BMI) 
Very attractive thrushing by the singer on two strong sides. 
"hoots," the oldie, has a distinct country flavor which could make 
it M this era of mixed idioms. Flip is a sweetly intoped effort 
of an unusual slice of material set against a rumbling guitar 
rhythm. Coupling has real potential. 

TIICKI MARLO AND PAUL ANKA; AIICK] AIARLO....ABC- Paramount 9841 
WHAT YOU'VE DONE TO ME 

(Gil, B-Vt1) 
THAT'S RIGHT (Weiss & Barry, Pamco, BMl) 
Sexy rendition by Miss Mario with a vocal assist from new success 
miatbler Paul Anka on a cute Ca(un -type country number is a 
strong bid. The thrush solidly belts a solo delivery on the flip, 
iyrittcn by Anka, with fine rock and roll backing. Sides are bound 
to get plenty of attention and could pull a lot of coin. 

TUNE WEAVERS ....Checker 87.2 HAPPY, HAPPY BIRTHDAY, BABY 
(Arc- Donna, BMI) 

See Review in POP spotlight section. 

FIVE KEYS....Capitol 3786 FACE OF AN ANGEL 
(Planetary, ASCAP) 

BOOM BOOM (Danby, BIB) 
Pace, a pretty ballad. is beautifully interpreted by the group 

with soft, lush backing that could easily go over with teens. Side 
is their strongest pitch since "Wisdom of a Fool." The flip hits 
.r danceable groove on a blues -rocker with cheerful backing. - 

POP TALENT 
DAVID HILL.... RCA Victor 7005 BY MY SIDE 

(Sheldon, BIB) 
EVERYWHERE I CO (Duchess, BMI) 
Talented newcomer is a cleffer and warbler and has a smart 
country -oriented, pop sound. "By My Side" shows a frantic vocal 
delivery with swift guitar and jew's harp backing. Equally effec- 
tive is the warm chanting effort on the flip, a slow tender ballad. 
Both sides can have heave teen -age appeal. Good coupling with 
talent worth watching. Hill, incidentally, cleffed "Rockin' Shoes" 
:old "All Shook Up," and cut his osen version of latter tune for 
Aladdin. 

The correct number for "One le n Lonely Number." b/w "Acapulco," by the 
Marty Gold ork, which was a "Pop DJ Programming" pick last week, is Vik 0284. 

Reviews and Ratings 
FRANKIE LAINE AND JOHNNIE RAY 

Up Above Me Head 
(1 Hear Music in the Air) 82 
COLJMBIA 40976 - First pairing of 
popular team is certain to get full dcejay 
support. Tune is the exciting ospel 
concoction that was a big hit for Sister 
Thorpe a few years ago. An outstanding 
shout that could go all the way. (Beech - 
mond, BMI) 

Coed Evening Friends. ... 74 
Starting on the familiar musical phrase, 
this number takes off for a rousing, 
happy side. Prime value would appear 
to be for a deejay opener and for the 
jukes. (Korwin, ASCAP) 

BRENDA AND EDDIE 
, What You've Done to Me 82 

DOT 15615- Master, bought front pub- 
lisher's Pincus Platters, is the original 
of opus also cut effectively by Micki 
Mario and Paul Anka for ABC - 
Paramount. It will be a battle between 
the two versions. (Gril, BAH) 

Gee, I Love You....77 
Rather shrilly -recorded chant by r. &h.- 

accented team is quite effective. Strong 
rhythm and simple, direct Material could 
do business, (Gil, BMI) 

RANDY SPARKS 
Once They Were Young 81 

VERVE 10066 -Delicate, crooning style 
here with arpeggios of guitar in the 
hacking. This voice could make itself 
felt with the teen -aged chicks. Worth 
watching. Sparks wrote both sides. 
(Oakland, ASCAP) 

Bright Moon, Bright Star....74 
A slightly offbeat tune that manages to 
pack a lot of lyrics into a line. Nice 
performance by Sparks, who has a strong 
teen -aged quality. Upbeat side might 
snake some noise. (Oakland, ASCAP) 

THE CREWCUTS 
1 Sit in My Window 

Mercury 71168 -Cover of the tone which 
is going well for Russ Miller on VIP. 
Jimmy Gavin has also done the tune for 
Cameo. Version here could still attract 
big loot. (Hill & Range, BAIL) 

Hey, You Face....70 
Gay calypso-type melody with cute lyrics 
gets a pleasant go by the group. but 
flip will probably be top side. (Sequence, 
ASCAP) 

81 

(Cunti surtl oh tage 88) 
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Randy 

Starr's 
Great Follow Up To 

"AFTER SCHOOL" 
On DALE 

"A DANCE 

A KISS AND A 

PROMISE" 
and 

"DOUBLE 

DATE" 
Dale No. 102 

The 

Trade Press 

Agree... 

CASH BOX 
SLEEPER OF THE WEEK 

"Sounds lil0 another big one for 
Dale " 

BILLBOARD SPOTLIGHT 
"Two strong sides ...rich sock appeal 

that should attract many spins" 

VARIETY 
"Good ¡ire angled tune slated for plenty of spine" 

DALE RECORDS 
140. 

PL 3.26361 

Reviews of New 

Pop Records 

,rtfiraurd from : 

ROSEMARY CLOONEY 
(More IY.e Can't Low 

lb* Blum 141111 IN 
COLUMBIA 10961 - Irving Berlin's, 
lira) Inmeniaa In rack and roll is a 

fairly typical Berlin melody, set to a 

moderate-paced triplet hackie . T ía 
(looney gal handles It nicely and side 
is bound to get some attention dug to 
the collet ans.. locks will gita It 
a go. 411114116. ASCAPI 

That's flow It E.....7S 
Some romantic obrntlom set to 
slow but straw beat. Chick walla as 

45111 but this material Wit likely to 
break her out. More atom due on 
flip. (Roma. ASCAPI 

LES PAUL s MARY CORD 
Strains' aloes ,............10 

CAPITOL 1776- Thrush. backed by 
her own multltncked chorus. mains 

leisurely-paced, old -timer typo tuna 

for best motu U several tria by tha 
lean. It tb locks met on this ore, It 
could mail, put them back In the 
charte, Tune was written by the 
Easy Rlden_ tslosehre, 50110 

1 Dart Waal Yo. No Mock, ...7t 
Mlw Ford chirp( a almple chorus - 
sense Isms with folk flavor. Pleasant. 
If somewhat mechanical tteatmenk 
Mon Ist oa the flip. tire- Trojas, 
NMI, 

D.st'ID HOUSTON 
171 Volow 

RCA VICTOR 7001- Ureamy, noó 
Witte watts tun. Warm. tonttncIES 
warble ami claay backing tat IOW 

apart. Has prong deeper prwtibllhla. 
t Toon, ASCAP) 

ION Stemma Croatia sod Jobnnlf ...7g 
From flct "Cantal Rock.` Root 
and toll adaptation of folk tune Is 
wcil .. .anted and recorded. but flip 
o the one to watch (TRW/ SKI) 

1)O\ ROBERTSON á LOU DINNING 
Imagist to !Iola YOU kgals N 

Doi 150(0 -Debut by pair on 0tw 
1.ór1 it a soft. appeahmt tradition of 

weeper. Snow. wiling here makes 
side a strong coattndn. Has a Lea 
Patti Mary Ford sound- IBbrbwooi, 
ASL' APi 

So Low ...TS 
7lappt'. up-tempo tamper'In'rooerse is 
unvgly read by the duo. Srde can 
5150 attract, but lawn share of loot 
will probably m to flip. Styli it 
cottony. t5(eebweod, ASCAP) 

ANISA KERR Ot ARTIE 
S. the Mladat of an Wood .. ......7! 

1)l.C('A 20117 -Tony arosett and 
"fermente Fevre Ford are considerably 
ahead win tilt tune, but Was very 
strong version by the Kerr group. with 
bappy. Hawaiian like sounds, could 
cop pleaty of play. (Mayfair. ASCAP) 

Pur Yon....71 
The stylish mated troue gives anotbsr 
god read.. on thus ode. Tbs, time 
it's the standard from the Casa Loma 
band'. heyday. (mod tuff worthy of 
nroaramming. but main merest has 
W ao to the nip. OAR:mark. ASCAP, 

RoSBY MARE 
AReam ............ .. ..........11 

C API flit. 1771 -Number, imrodoced 
some monte back on a small label, 
le effective lo a couatn-typo root 
and rot ballad Hy11nm. "Different" 
material e wurtb tto. I'Lo 'Os 
BMit 

Tb. litho' End....67 
Rhythmic ro.tma chant ta blues. 
Bates country sound is backed by 

Stoop, Light. peasant stuff, but un 
Wely lo beat tint- tha(sway, 50I1) 

can you TOP this 
talent for $ALES? 

chuck willis 

THAT 

TRAIN 

HAS 

GONE 
e 

Love 

Me 

Cherry 

la Vern baker 

HUMPTY 

DUMPTY 

HEART 

Love 

Me 

Right 

1150 

ivory joe hunter 

EVERY 

TIME 

I HEAR 

THAT 

SONG 

She's 

Gene 

1148 1151 
ATLANTIC RECORDING CM, ATLANTIC 1S7N.S7St.N.T.Ig,N.7. 

Leon Miller 
cod tito 

MILLER BROS. 
with their new 

4 Star Release 

suss LAWRENCIL 
P ratiel. 75 

('ORAL 61676- Another 'retsina of 
the much- recorded tune onaineity a 

tcottony hot for Bobby Het.. Tho 
ie platter follows other pop eftorta 

of Was tuna, CI smooth treatment 
hors caa 6út( pull ploy. (Fairways, 
soll) 

Ina Rho Remtaberla' You ...77 
Mildly awlnaln' tone done In cuts. 
danceable fashion comes across wall. 
Floe Paekloa from Disk Jacobs helps 
0015 platter. (Earl, ASCAP) 

Fut It PREPS 
How Aboal drat 77 

(:APIT()L 1775 -Group, styled some- 
what Ina the Four Lads, tutor in a 

ballad In the Idiom of "40 Not 
Hoch." If plutced could do soma 
hpstness. (Bkaeman. ASCAP) 

B ona of Agde....75 
One of the maya attractlt versions 
of the much- recorded tllm tine ton 
Sarah Vaugban's version will be a 
touch ana to lop. however. (W'hlt- 
eaaA. ASCAP) 

Rf1. Lk' EC7(STIN1 
All of My Ire 76 

MERCURY 71161 -Strongest Aldo tot 
the dome recently. Slow ballad U 

5n'M warm, blarney treatment and is 

backed by chorus. Change or blew 
for the sinner is effective. (Raphael, 
ASCO ?) 

Poor tittle Heart...,0 
Latta -beat sldr is also well handled. 

(Continued on page 88) 

ILL AT EASE 
fcowrng M -B TRIO 

8 W 

TRIFLIN' KIND 
JIM McGRAW- vocalist 

0 -J Copies Availobt 

SAM GIBBS -1540 HANOVER- WICHITA FAILS, TEl M -B TRIO 

Sensotional 2 Sider 

Charlie Gracie 

"I LOVE YOU SO 

MUCH IT HURTS" 
end 

"WANDERIN' EYES" 
Coma* 11 11 

C t D O 

S0. CALIFORNIA'S NEWEST 

AND MOST COMPLETE 

ONE STOP 
45's 60c 
78's 65c 
E.P.'s 98c 
L.P.'s 2 98 

NORTn'S MUSIC CENTER 
Ins W Pr. iivs -, t A.. calif 

Phots: R\ t.y I-VI y.le 
OPTN r OAY\ A With 

THE MUSIC BOX 
1701 W. 79)6 St.. CMcagw 20. III. 

All Phonon ARordoan 4 5600 

111E LARGEST SELECTION OF 45's-EP's- 
LP's FOR IMMEDIATE DELIVERY 

ORDII SHIPPED SAMS DAY RSCIIVID 
-IRIS f17(! 5111IPS 

when answering ads . . . 

Say You Saw It in The Billboard 
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PiÙ11. 

MARY 

on the blues and a waltz 

STROLLIN' I DON'T WANT 

BLUES 'YOU NO MORE 
record no.3776 
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*/r 
9 ", 11" and 14" and 16" 

Quick Pitch QualateiBallooiis 
0 4 Color Polka Dots ... on white or transparent balloons. 

0 4 Color Stripes ... on white or transparent balloons. 

O 2 Color Patriotics ... on white or transparent balloons. 

0 White Snowflakes ... on assorted color 
and transparent balloons. 

© 2 Color Stars ... on white balloons. 
Also white stars on assorted color balloons. 

THE BILLBOARD 
JULY 29. 1957 

For Immediate Delivery...Order Today 

407 Tiffin Road, Wilford, Ohio 

//////////////////////////////////////////%/////////////////////////H//////////////////////////////% 

COMING EVENTS 
Arkansas 

Booneville -South Logan Co. Llveftook 
Show, Sept, 2.7. Olen M. Catlett. 

Hope -Third Dist. Livestock Show. Sept. 
23 -28. Bob Daniels. 

Little Rork -Ark. Livestock Expo. gc Rodeo, 
Sept. 30-Oct. e. Clyde E. Byrd. 

Mammoth Springs- -Soldiers, Sailors & Ms- ,Ines Reunion, Aug. 12.17. E. E. 8terllog. 
Plne Bluff -S. Ark. Livestock Show, Bebt. 

9 -14. George Hestand. 

California 
Modesto- Walnut Creek Festival, Sept. 

16-22. 
San Diego- Fiestadel Pacifie, July 24 -Aug, 

10. Wayne Dullard. 
San Francise: --AID- Arabian Horse Show 

l Cow Palaces, Aug. 3 -4. 
Sen Franck /co - Ban Francisco flower 

Show. Aug. 22-23. Walter O. Brendel, 
1227 Hayes St. 

Colorado 
Wnver - Pood -O -Rm (Coliseums, Aug. 

29 -31 Continental Enterprises. 416 Mer- cantile Bldg. 

Delaware 
Wilmington- Delawre Home 8how, Sept. 

7 -15. P.W Waters, 16584 Doti Blvd., 
8t. Petersburg, Fla. 

Illinois 
Bladlnavllle- Sfreer Pair. July 30 -Aug. 2. 
Calumet City- Celenntion, Aug. 29 -Sept. 

2. Lou Allen, Room 814, 32 Kest Ran- 
dolph, Chicago. 

Chicago - Associated Variety Jr Novelty 
Mfrs. Show Motel Morrison., Aug. 441. Cicero- Centennial, June 17 -Scot 32. 

Maywood -Italian Festival of Chleagoland. 
Juli. 24 -Aug. 4. Joseph De Serto, 1815 N. 
f2lh Are. 

Newman -Centennial. Aug. 21 -25. 
Palestine-Celebratlon. Aug. 31.8ept. 2. 
Ridge Farm -Tomato PeftirI, Aug. 30 -31. 

Glenn E. Donaldson. savnn- Celebration, Sept. 44. 
Indiana 

Columbia City-Old Settlers Day A Legion 
Festival, Aug. 7 -10. Byron Beaber. 

Delphi - Old Settler, Reunion, Aug. 7 -10. 
Huntington --VFW Street Pair, July 29- 

Aug. 3 W. O. Rendol. Markle. 
Odors -0Id Settler.' Meeting, Aug. 14 -17. 

Lex Beneff. 
Pan.on- Celebration. Sept. 2. 
Petersburg -United Mine Workers' Pic.. 

Aug. 31-Sept. 2 

Terre Haute -Miners' N.M. Aug. I.4. 
Jock Wilfon. 

Veederaburg Old Settlers' Day, Aug. 21. 
Iowa 

8a!em -Old Settlers' Reunion. Aug. 30-31. 
M. Ballei'. 

Sibley-Osceola Co. Lirestock Show. Aug. 
19 -21. Gene Alexander. 

Kansas 
Wellsville - Franklin - Wellsville Prole. 

Sept. 5 -I. J. H Cramer. 
Louisiana 

Kentwood -Tel -Put. Pood, Feed R Dairy 888.. Sept 19.22. C. B. Temple. 
Loulsvllle- Wluto, Co. Livestock Show. 

Sept 2.0. Claude E. Ming. 
Natchtt'achu -Le. Broiler Festival Asan., 

Sept 26-28. L. J. P1eaunl. 
Starkville- OktIbbeha Co. Livestock Show, 

Sept 30 -Oct. i. O. P. Parker. 
Tallulah -Centennial. Aug. 26 -30. M. C. 

Stone. 
Ville Platte -La. Cotton Festls II. Sept. 

20 -22. Dallas DevUle. 
Maryland 

Baltimore -National Home Week Expo. 
Sept. 24.29. Patrick J. O'Toole. 1010 8t. 

Paul 
Pam Hill -Cecil Co. Breeder.' Fair, Sept. 

7.14. W1111.3 Shelton. 
Michigan 

ledwsrdsburg - Lion.' Club Celebration, 
Aug 23 -2S. H. T. Smith. 

Flusni0g- Homecoming. July 30-Aug. 1 
Fowler -Centennial. Aug. 21 -24. Pelklr- Baraga Co. Dairy Show. Aug. I. 

Donald Lento 
Minnesota 

Buffalo -Celebration, Aug 1 -4. 
Cokto-- Cefebranon, Aug. 12.18. 
Tracy -Box Car Day., Sept. 1 -3. 

Mississippi 
Oathoon City- Calhoun Co. Livestock 8how, 

Sept. 25 -27. C. B. Duke Jr. 
Hasston- Chickasaw Co. Livestock Show, 

Aug. 28-31. Mrs. A. J. Harrington. 
McComb -- McComb State Dairy Show, Sept. 

9.14. Dr. D. W. WUlums. 
Newton -Newton State Dairy Show, Sept 

16.21. Paul W. McMullan. 
Pontotoc -Pontotoc Co. Livestock Show, 

Sept. 17.21. Ernest Weatherly. 
Missouri 

Concordia- Concordia Pall Festival, Sept. 
28.28. Dr. F. O. Comm.. 

Gallatin- Davlea Co. Jr. Lesestock 8how, 
Aug. 26. Geo. H. Schmitt. 

Jsmesport- Jameaport Jr. Livestock Show, 
July 31 -Aug. 1. Frank Howland. 

King City -Tel- County Livestock A Lotse 
Show, Aug. 14.15. Herschel L. Yates 

Lucerne- Lucernn Stock Show, Aug. 29-31. 
K. K. Blanchard. 

Maryville- NOdaway Co. Baby Beet A Pig 
Club eohw, Sept. 16. Kenneth Walk.. 

Monett - Lawrence - Berry Dairy Show, 
Sept. 6.7. Helen Sager. 

Mound Clty- Centennial, Aug. 23.25. Mre- 
E. K. 0,11(1íh. 

Montgomery City - Centennial, Aug. 30- 
Sept. 2. M. E. Anderson. 

Queen City-Schuyler Co. 4 -H Corn A 
Stock Show. Sept. 12 -14. Rex Sloop. 

Republic- Osarla ?FA Fat Beet Show, 
Sept. 18. Vencll G. Mottoes 

Shelbtns- CenlennlaL Aug. 4 -7. Chart.. 
011rer, 3612 Lafayette Ave., 8t. Louis 

8t. Joseph- Buchañon Co. Livestock Show, 
Sept. 14. Webb Embrey. 

St. Joseph- Interstate Honte Economics 
Show, Sept. 17.18, Webb Embrey,, 

St Joseph- I000,21at9 Baby Beef 6 PIO 
Club Show, Sept. 17 -19. H. M. Garlock. 

Tuacumbla- Plenie, Aug. 1 -3. 
Wardell- Cotton Carnival. Sept. 23 -26. 

Bulle E. Crabtree, Rotary Club. 
Nebraska 

Bellevue- -Sarpy Co. Centennial, Aug. I.10. 
Herold Wander. 

Pella City- Centennial, Aug. 38 -31. J. O. 
8tephenbn, P. O. Box 6. 

Oman. -Ak -Bar Ben Livestock Show M 
Rodeo, Sept. 20 -29. J. J. Ism... 

New Mexico 
Gallup - inter -Tribal Indian Ceremonial, 

Aug. I -11. Edward. 8. Merry. 

Lae Vega. --S.n Miguel Co Jr. Livestock Show. Sept. 17 -18. Jame. Lodger. 
Santa Fe-- -Santa Fe Fleet, Aug. 30-Sept. 

2. Mrs. Helen R. Bata. 
New York 

Fsleoner V. J. Celebration, Aug. 7 -10. Port Jervis -Sesquicentennial, Aug. 12 -17. 
Ohio 

Cincinnati -food and Home Show IZool, 
8Au. 

1- -2on 
eeJr 

FD. 

ay ration. Sept. 
4 Hubert H. Dickman, Box 137. Nelmnvllle- Parade of Hills Aug. 26.31. Vantlalla- Homecoming, July 29 -Aug. 3: Wueon- Street Celebration, Aug. 14-16. 

Oregon 
Portland - Portland HI - Fidelity Music Show, (New Heathman Hotels. Sept. 12- 

15. Jack Matlack. 
Pennsylvania 

Harrisburg -Pa. Jr. Dairy Show (Farns Show Bldg.s, Sept. 19. Rex Carter. Oliphant -Northeastern P. Vol. Firemen's 
Federation. Aug. 26 -Sept. 2. J. Chichi.. 

South Dakota 
Aberdeen - Jaycee Sportsmen's 8how, 

Aug. 4. 
Colton -Horse Show, Sept. 2. 
Deadwood -Dane of '76. Aug. 2.4. 
Palth -Tri- County Stock Show and Rodeo, 

Aug. 9.11. Hugh Millard. 
10.O0r10-4-H Achievement Days. Aug. 

14 -15. 
Gregory -4.8 Achievement Days, Aug. 19- 

22. 
Kadoga Celebration A Barbecue, Sept. 2. Lead-Celebration, Sept. 3. 
Mitchell -4 -H Achievement Days, Aug. 14- 

Sherman / 
MUTER PAINTERS 

PRODUCTS 
FORMULA W I T N / 
TITINIUM.l5.108, 

O 
outWe, ready 
n Ix<w va nob / 
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or nOmh 
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ñteed. 
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t 

nn 
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/ / 
u guaranteed. Parked gallon cans to 

SHERMAN MASTER PAINTERS PRODUCTS / 
/ eRn 

mu 
abee, m. et 

d 
tctenrh 

rlD e 

n 
rG 

n 
land N 

r 

. / eo cry ' ounce 
sulare 

oto ed. 

I Pn aCkade l. goonÌ 
f2o OCD.etnawld 

3 -0IECE PAINT BRUSH SET, pure tort 
A 

Ilea, vulcanized in rubber. Self. / eltplay window front box, coolish of 
/1 ", 2" Ind Sri" tlre.. A brush !or evert DYlntln[ parpou. Intl { rfduotY 

AOboed. Pocked 12 boxed sets to master eartnn. fí.00 Der set 
25TH deD, money der or bank perk. Bala C O.D. P.O.B C.Irago 0 
COOK BROS. °1". "'°° gt 

Ch tea.*, in. 

SELL TO UNCLE SAM! 
That's how 1 made 520,000 o year Mitchell -4 -H Show A Bale. Sept. 10 -11. selling junk j w 1 r y to the U. S. Mllob -8. D. Market Fog 8how, Seat. 24. Government without v r Ieavin Newell -Celebration, Sept. 2. 9 Newell -Western S. D. Stud Ram Show A: home. Send m your name and l'Il Bale. Sept. 20 -21. 

Slssetox- Klwanl Horse Show. Sept. 1. Vermllllon -Dais of 'SR.-Aug. 22 -23. 
Wagner -- Celebration, Sept. 2. 

Texas 
Corsicana- Conlcna Livestock Show At 

Rodeo, Sept. 24 -21. R. W. Knight. 
Fredericksburg- Angora Goat Show and 

Sale. Aug. 1 -3. P. E. C 011er. Kaufmn -Kaufman Co. Lesestock Show, 
Sept. 5 -7. Wm. D. Percy. 

Longview -East Tex. Quarter Horse Show Ram, Aug. 19.20. W. C. Holcombe. 
Utah 

Belgium City -Peach Days, Sept. 6 -7. Ross 
How<n. 

Cedar City -Southern Utah Livestock 
Show. fiept. 6.7. 

Ferrol- 8outheutern Jr. Livestock Show, 
Aug. 1 -10. 

Nephl -Utah State Suffolk Sheep Show A 
Sale, Sept. 6 -7. 

Richfield - Souther: 01.8 Jr. Livestock 
8how, Aug. 21.24. 

Salt Lake City - Food-O -Rama IFalr 
grounds.. Aug. 1 -3. Continental Enter - 
prlaea, 501 Newhouse SId6. 

Salt Dyke Clty - Western Riding Club 
Show. Aug. 16 -17. 

Culpepper -Tel- County Farm Show, Sept 
4 -7, Herb Houser, Box 101. 

Culpepper- TTI-0000ty Perm Show, Sept 
4.7. Herb Holier, Hox 101. 

Washingtor 
Forks- Wranglers Horse Show. Beet, 2. 
Issaquah -Celebration. Sept. 0.2. 
Monroe -Celebration, Sept. 1 -2 
Morton- Loggers Jubilee, Aug. 31 -Sep1. 1. 
Port Angeles- Centennial, Aug. 2S -Sept, 1. 
Wapato- Harrest Festival, Sept. 2. 

West Virginia 
Charles Town -Firemen's Celebration. Aug. 

5 -6 
Kingwood- Preston Co Buckwheat Pestivsl. 

Sept. 26.28. Alton J. Anderson. 

Wisconsin 
Ttted. burg -Dairy Festival, Sept. 12 -14. 

Earl Skinner. 
Kewaunee -Wt. Historical team Rodeo,' 

Sept. 7.8. O.. C. Burmeister. 

Wyoming 
Casper -Rocky Mount 011 Show, Sept 

19 -21. 
Riverton -- Square Dance Festival. Sept. 21.. 
Sheridan -All- America: Indian Days, Aug. 

2 -4. 
Thermopolis -Gift of Oe Waters Indian 

Pageant, Aug. 10 -11. 

show you how I did it. 
Learn at home in one eseninf. 
Thta Ls the most fantastic way 
of -eel., sou ever heard of 
because you have to 
milks "cote. pack" -any lima 
or anywhere. 

With my plan you Ao 11 your selling be il -to CM customer -the Unlle 1 State. Cos ernmenl. Even here there is no 'xll- ing." l:tute Sam Is eager to buy all the old Junk Jewelry you sod In t the enact vrlee o[ 875.00 AN OUNCE for the [old In lt. 
Just follow my Plan and you can walk down any 

15731 
In your town and e e home with n gold m your Docket -not Just pop day, but even' day in Me year no mapler where you Slvr -vnall town or alb. I! you t to make ones like te1o. Just let know. 

much 
You rItre to find the Cold -how much b pas' for It -now to test It and how to all n b UntieSam who will DaY you fe3.Op AN OUNCE SPOT CASH !or all yeu Bend !n. 

You wilt be following the very same plan that I used when I was making f20.rxio a year. L \- en'lttln[ I eland you noW 4 frca and no Mleanan W411 edit to try to tell you anylhln[. Jua[ put your n e and ad= 
n a pssrieartl and mall Its tom 1 think 

3'ou71 any the t the mo# fahutoua wa> of king bl[ m+ ey ever 
o!. Leal: Pollen, 725 W Modison 31., 
P1e7, Chice90 a. Illineif. 

CANADA 
Ontario 

0e0 Sound- Centen01a1. July 27 -Aug. 4.I 
Tom Ringlet., Box 100. 

Owen Sound- - Intern811onal Marathon 
Bairn, Aug. 3. Tram Rinc!er. Box 100 

PUSHCARDS 

PUSHCARDS 
PUSHCARDS 

l 

Just in Time for the 
Forthcoming Holidays 

Order Today 

S & S MFG. CO. 
660 N. DEARBORN ST. 

CHICAGO 10, ILLINOIS 

ATTENTION 
CARNIVEN AL MIN /I 
PITCHM 

We Carry a Complete line Of 0 / SLUM NOVELTIES 

CLOSEOUTS PENNANTS 
10003 of Feat -srlhnq Items to 
Choose from. Be SDn to Vint 

/Showrooms. / RODIN NOVELTY COMPANY 
0 /1217 N. Clark sl. Chicago, Illlnola 

L Anon: BINr.ruf 8.6225 

PLUSH 
from 
A4rR. 

21" FRENCH POODLE 
°""dtha. colt 

n 14 °t ßn0 collar. 

32" SUPER BEAR 
V,n YI Rubber 
Painted NDas1 1.115 

31" PLUSH BEAR 
Coiron 

11.00 Ais /, 
COIOr1 .. dL 
F.0.5. N.Y.. 7S °6 Dep. 1. .D. 
TEE JAY TOYS, INC. 
48 West 20th St., NYC 11. WA 9 -6865 

EXPANSION 'DENTS 
FOR LADIES, GIRLS, BABIES 1ND BOYS, 

MEN'S and ME, 'S PHOTOS, $4.00 DOZ. 

HEART and ROUND DISC NECKLACES 

and BRACELETS, $21.00 GROSS 
Whit or gold finish. 

bend 111380 for our complet 
erg raving lin. 

Sorry, ne realm 
JACK ROSEMAN CO. 
307 Fifth Ave. New York 16, N. Y. 

Watch Makers' Special 
Used Men'. and Ldief Wrist Watches, 

also Pocket Watches. As is- 
5 for SlO 

W hehf le only 2J°y with ortlr, 
balance C.O.O. Immd.afe dellvt rya 

JOSEPH BROS.55 
eb.h A.r 

th,cnna , ell 

NEW COPORT CATALOG 
Just :ubltehed, contain'. hundred. of 
different ion- -cote Import Roma with 
Plenty of FLASH. 

SEND FOR YOUR FREE COPY. 
NALARY'f IMORT 

CO. 
a DISTRIg UTINO 

1617 Cedar Aye. Cincinnati 74, Ohle 
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BALLOONS 
FOR STREETMEN 
THESE A0.E ALL 
S- T- R- F- T.0 -N -ED Ii Mickey M 

.26 Two In OMs- Epirals -Etir 
le clear /1l Long. Gr. fS.SO Mouse. Gr. .. 11.00 

476 Spirals 

BALLOONS 
Gr. 7.50 

Werkan Avail - 

FOR STICKS OR GAS b' 

Club. Or. f 7,50 
70 Army Target \` ° 

EaO -k 
ver 

ll:loo ne, 
10.00 

FEATHER 

DOLLS 

w. Nu'a Skirt 

Gross 
7" $13.00 
9" 20.00 

14 
17.00 

Fresher back 
dresses 9.00 

dangling 
Hula Doll- 
White or 
Nrgro .. 15.00 

cross 
411 Two In Ones. 56.75 

11 Pastel Circus 
Prink 4.75 
r11 All Over Stars 600 
X11 Tricolor.. 4.75 
F10 Moosehead.- 5.00 
414 Tiger Kat 7.50 
49 Patriotic 4.75 
411 Patriotic..., 5.75 
r17 Paddle Tricolor or agate . 50 
-17 Paddle Polka Dot 5.50 
r Paddle Tricolor 
r 
l7 

agal0 7.00 

Dol 
Paddle P0111e 

7.00 
414 Km Pastel 6.00 
114 Kat Tricolor 
or agate .. 6.50 
24" Heavy Re. Sticks .50 
16" Heavy Reed 
Sticks 1,13 
Weed Dowels - 
3/16aJ11" Per 100 1.73 
Darf Balloons .75 

PANDA 
Á 

BEARS >; x 
5" black á while. 
Gr. $111.00 
5" Honey Bear. Gr. 18.00 
7' Pants a. r.. 20.00 
11" Panda. r. d1.í0 
13" D .40 
Sittinng Penda w. voice. 
Gr. 42.00 

4" plush Squeaker 
Dogs .$18.00 gr. 

7" plush Squeaker 
Dogs 3.50 dz. 

Fine plush dangling 
Animals 3.15 dz. 

FUR MONKEYS 

4" $ 3.15 Gr. 
8.00 Gr. 

10" 15.00 Or 
11" 27.00 Gr. 

FEATHER MONKEYS 

7" S9.00 Gr. 
1r' 3.75 Da. 
18^ 5.00 Dr. 

CONTAINER DOLLS 

Asst. In plastic case 

$6.50 dz., $72.00 gr. 

BLACK METAL 
Ï 

, 

SABER & SHEATH r p 

L ' SPARK 

RIFLE 

POP GUNS 

$1.75 dz. $20.00 gr. 

Rubber Saber á Sheath 
$1.60 De. 518.00 Gr. 

Rubber Dagger á Sheath 
754 Di. S8.00 Gr.. 

MECHANICALS 

Per Or. 

Hopping Fur Dogs. 576.00 

Hopping Fur Rabbit 36.00 

Hopping Fur Cal w 
Bulle Hlr .. 

Bolt Action 
Spark. 

Di. $3.75 
Combat Rine 

G'Rubber. r.. $72.00 
ld" double 
Cork R;IIe 
Di. $5.70 

BOY ON BIKE 

w /BELL ... $39.00 
Playful Puppy w shoe 

in mouth 71.00 

Twirling Snake w frog 
in mouth 7600 

Chimp wcymbals S72.30 

Drumming Bears 72.00 

Swiss Warblers .60 

Tissue Dancing Dolls w. 0393 .... In stock 

MERCHANDISE 89 

RELIGIOUS ,I 

ITEMS 
12" PLASTIC 

CRVCIFI% 
$6.00 doz. 

PLA 
CRVCIFIX 

STIC 

$3.25 doz. 
6" PLASTIC 
CRUCIFIX 

$1.80 doz. 
4" PLASTIC 
cauclr -1x 
75c doz. 

Water Balls -Made in Italy $6.00 dz. 

Rosary Beads in Plastic (are. 4.80 dz. 

FLAGS 

TRAMP CLOWN Ix ,_ 

r' Stuffed 

Dr). $1.80 doz. $21.00 gr. 

NEW HOT NUMBERS 

2' /o Foam Dice-MI 
Colors. Dz. $ 3.75 

Foam Hal -All 
Colors. Do. 6.75 

Crane Arrow -Thru 
Head. Dz. 18.00 

PlYxtic Fencing Sword 

Dz. 1.75 

Indian Snuar- Rubber 

Poirot. Dz. 2.25 

8x12 U. S., 

$10.00 gr. 
12x18 U. S., 

$18.00 gr. 

8x12 Pirate, 
$15,00 gr. 

12x18 Pirate, $22.50 gr. 

8x12 Confederate -Rebel. $15.00 gr. 

12x18 Confederate -Rebel 22.50 gr. 

8x12 Starter, Checkered.. 17.50 gr. 

12eI8 Slarler, Checkered. 26.00 gr. 

FLAGS OF ALL NATIONS 

Aluminized 
Fire Chief Hat, 

$13.50 gr. 

SPICY NOVELTIES 

PLASTIC 

FIRE HATS 

Red or White, 

$20.00 gr. 

Heavy Grade 
w /Chin Strap, 

$33.00 gr. 

Bpwhlln 
eov, 

Nvle. 
9 

er. 024.00 
Corkscrew Be., 
leweletl. Da.. 7.75 

Wutu Girl, arks 
5. 

BATONS -WHIPS 
atone, RWB w,bell. 

01.73 Da. 010.00 Or. 
11: Whips, ellk lash. 

51,50 Or. 517.00 Or. 

CANES, SWAGGER STICKS 

Pennsns Canes, 515.00 Per 1,000 
Bamboo Canes 510.00 Gr. 
Bamboo Canes, hevy.. 20.00 Gr. 
Birch Parade CMS 27.00 Or. 
Emr heavy Birch Cnm 45.00 Or, 
76" Swagger Canes 10.00 Gr. 

PLUSH 10CK0 

MONKEYS 
$^ stuffed. Gr.. $21.00 
111;í" Nulled. Gr...539.00 
10" fur trimmed %Min. 
Gr, 11.00 
15" fur trimmed selin. i. ..e0 
10" brown á ""w 
Plush. Gr. 24.00 

JOCKO CLOWNS 

T' Blue Satin, 

$20.00 gr. 

12" Clue Satin, 

$36.00 gr. 

Spicy Comic China Ashtrays..$ 1.50 D . 

Swinging Legs China Ashtray.. 5.40 D . 

SP." of Life Busty China Salt and 
Pepper 4.80 De. 

Peek A -Boo w'pholos 1.10 Dz. 
Photos in plastic key chain .., 75 Di. 
Welt Deck Playing Cards 12.00 De. 
Comic Post cards 7.70 G 
Pee Wee Boy 9.00 Gr. 
Poo Poo Cushion. Di. 52.00 
Buball 

Dsrlesoy3 . 

Stripper w soucete 
... 1.7 

HATS- NOVELTY, CARNIVAL -HATS 
STRAW HATS 
.loved Cowboy- 

boys' s'tes 
$4.50 doz. 

Painted 
Cowboy 

lots six s 

54.50 doz. 
Nal oral Straw 
Cowboy 

$24.00 gr, 
Silver, Nigh 

$36 
0D 

Crown Cowboy i tl g 

SAILOR DOLL 

1" $1.80 dz., $21 gr. 

12" $2.75 dz., $33 gr. 

INDIAN DOLL 

VINYL 

T. $2.02 dz., $21.00 gr. 

8" $3.00 dz., $33.00 gr. 

DRUMMER 

MONKEY 
rubber y 
ball 

$2.00 07. 
$21.00 Gr. 

-Drummer Bear w/rubber 
bNl sl.00 Ot. slloo Gr 

lumping rubber Donkey 
wbNl 1.70 D:. 20. Or 

Monkey Batting 
Baseball 1.75 De. 

RUBBER SQUAWKER 

MONKEY 
w bow tie 

$21.00 gr. 

BOMBERS, PLASTIC 

Propellers. 
Gr. ...:16.00 

6 Propellers. 
Gr. ... 20.00 

+ Oolnt decor,fad 
poinf, dcorafed 

Lg. 11 Poinfel 

PINWHEELS 

9.00Or. 
10.$0 Gr. 

CUB KNIFE 
w,f r 

4" 1.11 Handle $12.00 Or. 

4" Threecolor handle 13.00 Gr. 

qy" Beaded Sheath 27.00 Gr. 

7" Hunting Knife 3.00 N. 
Hunting Knife 2.78 De. 

BREAK PISTOL 

SPARK GUN, 

$36.00 gr. 
$21.00 Gr. 

7914.00 0 
Gr. 

0 Gr. 

W Ilhouf .park 
Wood bindle O Pistol 
Re peNIM Cork Pí5101 

10 `"°" P $16.50 doz. anam wcsterntr 

COOLIE HATS 

16" 520.00 gr. 

12" 18.00 gr. 

8" 8.40 gr. 

6" 6.00 gr. 

STRAW SUNBONNET 

Imported, 

$20.00 gr. 

CALYPSO 

FUZZY HAT 

$1.50 dGir 

$25.00 750 

ETON CAPS 

W /POMPON 
Kiddie $2.75 doz. 

M^ $3.25 doz. 

PLASTIC 

l (RASH HELMET 

- { ,f w vogvles rot car rares. 

$3.25 doz.; $39.00 gr. 

PLASTIC ARMY COMBAT HELMET 

$3.60 doz $42.00 gr. 

COWBOY 

EMBROIDERED 

$5.50 doz. 

$63.00 gr. 

10 GALLON 

WESTERNER 

$7.50 doz. 

$84.00 gr. 

MOUSE HATS 

$3.00 doz. 

$33.00 gr. 

Alpine -Robin Hood 

$2.00 doz. $21.00 gr. 

Rock G Roll Beanie 

$3.25 doz. $36.00 gr. 

INFLATE ELEPHANT 

w. Squawker 
á Tie $21.00 gr. 

10" inflate 
Elephant $21.00 gr. 

TELESCOPES w /Compass 

Two Section $ 8.50 gr. 

Three Section, Chrome 20.00 gr. 

Three Section, Pearl. 21.60 gr. 

OPERA GLASSES -BINOCULARS 

CONFEDERATE 

GARRISON (AP 

$4.50 doz. 

$50.00 gr. 

UNION GARRISON (AP 

$4.50 doz. $50.00 gr. 

CONFEDERATE 

OFFICER'S HAT 

$7.50 doz. 

$84.00 gr. 

UNION OFFICERS HAT 

$7.50 doz. $84.00 gr. 
IVY LEAGUE CAPS 

$6.00 doz. 

$2.50 doz. 

(LOTH HATS 

MEN'S TOYO CAP 

$27.00 gr. 

A 

MOTORCYCLE 

CAP 

All Colors 
$6.25 doz. 

$72.00 gr. 

LADIES' TOYO 
eyelets 

$4.80 dz.; $54.00 gr. 
Ladles' Cap w metal, 
wear $3.50 

doz. 

Pearl wehrome 
1r;m ... 27.00 Gr. 

Black Binoc. w Irp 
á <Cmpass 76.00 Gr. 

Black Super 
Bioc. .... 7.50 Di. 

FLYING 

-- BIRDS 

Imported, Inside Whistle... $6.00 gr. 

310 Domestic, Stapled ... 7.50 gr. 

Plastic, Stapled 1.50 gr. 

Imported Nested Tissue Birds 6.00 gr. 

RUBBER SQUAWKER HORSE 
bow lie 

$21.00 gr. 
Small inflate Hoá,2rse. 
Gr. .O0 
Medium inflate He.00 rse. 

1. orge loll sla Horse. cr. 40.00 
DOnkCY k2 iRUaw7 
8 rie. Gr....,, 11.00 

ETON CAP 

$2.25 doz, 

$24.00 gr. 

JOCKEY (AP $2.25 doz. 

w. pompon $24.00 gr. 

DERBIES 

$4.00 doz. 

$45.00 gr. 

TOP HATS 

$6.00 doz. $69.00 gr. 

FOOTBALL SOUVENIRS - FULL STOCK 

AVAILABLE WRITE FOR SPECIAL LIST 

UMBRELLA 

HATS 

$6.00 doz. 

Hs ;il; s "PUBBER SQUAWKER lnflal 
BAMBI 

$3.75 Ds. $42.00 Gr. 

FELT HATS 

Tyrolean w :braided 
band, fancy feather. 

55.25 Dr. 560.00 Gr. 

JR. ROCK & ROIL 

$5.25 Dz.; $60.00 Gr. 

PORK PIE W/ PINK BAND 

AND FEATHER 

$5.15 Dz.; $60.00 Gr. 

25% deposit with order, boront C.O.D., F.O.B. New York 

CHARLES SHEAR 
ISO Park Row, New York 7, N. Y. Phone WOrrh 2 -2495 

All orders shipped same day. All prices subject to change. Write for complete list. 

SPECIAL PRICES TO QUANTITY PURCHASERS WHERE POSSIBLE 

/lc 

$21.00 qr. 

MUSICAL INSTRUMENTS 

Rock áRoll Guitar.. W330 Dr. 
Plastic Bnso. 4.60 Dr. 
Plastic Violins 7.10 Di. 
Rhythm sel- Maracas b 

Claves 6.00 

CHROME 3 KEY TRUMPET 

$21.00 gr. 

M.' Trombone $2.25 doz. 

Pl.eli< Bvgle, 
Sav $ 1.75 doz. Clarinet or 

BIRD CAGES tiç Chirping Jag 

$8.00 gr, 
Chirping Jr , 19 

$20.00 gr. 
Domestic -456 

$4.20 doL 

w, 
/4\ 

} 
I 

DRUM MAJOR DOLL 

7 sl "nod 

$1.80 doz. $21.00 gr. 

www.americanradiohistory.com

www.americanradiohistory.com


90 MERCHANDISE THE BILLBOARD JULY 29, 1957 

¡i; \ ` t' k l 
>\,` 
. " ; 

' Its Y 
EMPIRE MUITI'LISE 

t REVERSIBLE WINDOW FAN 
Adlustab. Rs... stale 

Mr * Pm. car drawn In Iron t outdo*" No tl , tllrecte 
I; .;r urdewn-sval4nt Ocala 

:scar mod for mx,mum 
velum I1P1]0 V. A.C. only 

Pckd 1 te Talon Carrie 
b ris tee of SP.. 

$.50 8a a. In loir of 

Sample ISM ea. 
KCLVSIV RXTRA FREE 

Pertabl St. Pen Slend In- 
k clod, path. to a.m.*. 

..-.- 
s\ .'1S. 

AUTOMATIC ELECTRIC 
Comp.. with coy 
Aufommic contr.. 
light slonal. R sien slue 

$6.25. ..le 
of a -- 

COPPER(lA0 

AUTOMATIC 

(OOKEo FRYER G 
Cem,,,. with Bine 
K I N G Ovenelms 
Cover,osrat. reh 
Thrmos.t. Large 
tulematic sign. 
Underwriters. 

ApPf Dv 
Lber 

Mori.. One -r 
rot.. et..., 

Retell Price SM.*. 

. 
nitr(- 

1 

. 
SKILLET 

Ws. peu. Thrmosr1. . 
bat. Jig ...iv. Pilot 

SM.M. 
sample 7.50 

j 

1. 

`p 

r 
\ 
s$ ,' -- . 

$L.25 
6' ea. lnlele 

Nd 

23% dep., bal. C.O.D., P.O.R. Chicago 
WRITE FOR ERIE WHOLESALE PRICE LIST 

LOOP STAR SALES 
27 S. wlis St. Chicago 6, Illinois 

N ///// / / / / / / / / / / / /I/ / / / / /// 
.- /.:. -. pµAW ASV ./¡/ //// ., 

ONLY $8.80 FOR SAMPLE 
ó 10 of Our laies( and HOTTEST pmotional item 
\ 

R-order just the items you dari.. Yeu murl b delighted 

\\` wok our sample Oit or money refunded immediately 

k Send us SS. SO today for your kit or write for FREE listing 
1 

When In Chicago win Our Modern 
3341 W RootevIt 

DIVISION SALES Phone- LAwndale 

.1 . 

KIT X102 
WRITE FOR FREE t. 

` LASKO 1 
s FAN t 

BROCHURE 

Showrooms 
Rd.. Chicago 24, HI.. . 

2.7377 
/ / / ////.1 /2,M ' / / / /N // % / / /// Wib,//d / NLr/ AN/ N/ b14 W////////////////// byH/////// Ay / /// / / / //f10.9W / / / 

- 

IIIIIii FT. , 
¡III II 

I II t .;i 

` -<ti 

1111 

M -G 
17 South Walker 

i _ .gll'III 
VIII ¡III 

III 
I 111'11 I ̀  ,/111. Iihll 

NOVELTY 
Street 

Day f0 5.5114 

% 
i¡i I 

! I 
II 

Il. 

LAST CALL 

WIRE BIRD (AGES 
371/2, each 

Ne 290 -61) 51) 51) Inches Assort colors. 
In cite lots of 200 cages i O E Newton. Times 
Ne leu sold Cc . iT FOR. Oklahoma Cny, 
e0t euh caked knackN deco swrrN 
col art. 
Sm Fui lumping Doge, 10 deg. fe 

rem Pr ca. - 350 00 
LE Fur lumping Dap w /woke, 

I Rr «. tocan ... 12 00 
2S'. *port sails R COO. Orden 

Send 11 orders te 

COMPANY 
Oklahoma City. Oklahoma 

Nir WI 3 -3176 

SEND 
«NOLESALE 

IM;' ¡\ 10E ryG1 iwstnling 
Morelli. 

(ii) 
Marc..., 
Je0 Sels 

i k A GENUINE 
11 

4 I Premium 

G 

TODAY FOR YOUR FREE COPY 
OF OUR GENERAL CATALOG 
IT IS NOW Al 11L:1RI.F. 

In Orn un :::.7.:::** 
end oemttk 

ne NhenRr Nm RnM 
in<1u41n* Neu. raca !1e- lr.t AaPlran<e 

ry, Wel<bes,Gl.cka StuflN L'it're.., Crn.a 
Intl Ootns N Nhr FNI RNlin Line. 

MONEY SAVING GUIDE FOR 

Users, Auctioneers. Wagon Jobbr., 
Agents, Salesmen. Distribute., 1e-. 

Ou, 75:veu ncpre el Honest and Oq.ntl- bl S... veux Ho.ntr er Bu.HT 
Mrcnne,. t towacr woo... .alise 

1 

NOTICE, ENGRAVERS -26 NEW NUMBERS READY AT LOWER PRICES 

--r..a .-P' 7, 

$221° 
r H 0r1 or Round. fi - rill 

- ... Bra... - .e( 
¡shed G d r 
NI <ke1 Mal.. 
fl400 Or 

Mal.. 
Girls . Laois', Boric M i, Photo 

'Vile Mnu lectur 1.1. -Cham. Plat. 114.50 Dos. 
Ours" 

N. DEXECO, INC. ?tleñ<ítl.ntién ream. /.f.COH IEOx Doi 
Mo ulorrurcrs of Engraving Jewelry p.IN with n w numbers rdr 

for n g.rs end dmenstnlen. 
191 South S1. Provide ne- 3, R. I. Srr row aviins. 

Merchandise 
kmer. Clocks. Enamel 
B very kind of lai)ware, 
Whlea B,11Nne Hale, 

Catalog 
IMPORTANT! :,!,,,:',:"14:",,P,`:°:; 

lid' 1111[1111E 

You Have Been Looking for 
wars, Hou.wre Aluminum Wars tee Tin... Tara 

alankela H,mere, Hays*cks, P.slr Slum 'iv'. Brrae. 
Calla BII Oum Sg(1 Dinyo Mr[hantlise- 

Now Ready -Write for Copy Today oli u LiStmds B Sur. end SINnrn D. Your 
Ooods sou Ar Inr.ld i 

tPR1EMIUM SUPPLY CORP. 
2201 Washington Ave., St. louis 3, Mo. 

CALYPSO HATS 
(Formerly Mexican Beachcombers) 

100 Nets te Baie. Shipped Immediately ¡rom Si ea.. Tetas. Imaurrres Inell.d. 

S. NEPUS, IMPORTS 
MN S. Robertson Blvd., Loa An.. 73, Cal,. anis Phone: CRestvl.w 47741 

Letter List 
L$.o. and peIWRN addreevd b Defeo. In «n of TIN HIIIbOard will be 

advertised In this II<t two Hmea ally. Il you an (wring man addressed to you In 
our care, look for your name EACH WEEK. Mail y listed awarding to the an. of 
The HIIIDoard where It 4 1.11, Olnotnnati, New York, Chicago or et, touts. To De 
tided In follulflg week's IMUe, mall mnt reo0h New York, Ohloago or II. Lou. by 
Wrdn«day morning or Ci oinneti office by Thursday morning. 

MAIL ON HAND AT 
CINCINNA 1 OFFICE 

2160 Patterson St. 
Cincinnati 22, O. 
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Trenholm. J. A. 
Vanewaes, K. O. 
VinMn, Jack 
Weils, Mn. V«na 
WeN, Mrt. Ralph 
N'ttderb«, IrW.e 
Whalen, Dkky IF, 

Wideman. An<t4 
Wlitah, K. T. 

ITen aaeat 
Wtessell. Mro. l'rleda Zunrsl, Mess 

TELE -CIGARETTE HOLDER 

CLOSED 

OPEN 

HELPS TO KEEP YOU 

AWAY FROM CIGARETTES! 

It opens.... it closes . - H sells on sight: 
FORMERLY RETAILED FOR $1.00. 

ORDER NOW: 
NICKEL /1)( IIn q,.,t tot. of 
PLATED I ` EA 500 or 

25% Dep., Bal. C.O.D. 
labels Available. 

Adage. Gsrry. L. 
AOrn, Roben E. 

Gitarri. wiilr.rn 
Jacobe, Terre,: 
Jorge, Jame. 
Jamkwon, Jahn Ka.. Fred 
lavereea, The Fn. IAb, Buch 
Yd- ou/AUn, the .trag, John F_ 

tabu Murr. J1mmM 
DR emml Yue, (Talt L 

Ben Risen, Joseph DuPont. 
*erase. Bud 

Warw. Lee Butane Witt... Leu. L. 
Fó00., Bern. Wrteri. Mn Hr 

Goister, Boden Harrison a 

Geiger. Mr Rowe { N'Hd, JOA prey 
G01. Dar 

MAIL ON HAND AT 

CHICAGO OFFICE 

leb W. Randolph St. 

Chicago 1, III. 

OW. TM Walker 
(nllml. LeeMta Marckrea, gngWrw 
nimmg . Jr R. C. MaCA.ieNr 
Dodd. Renn.0 Narkwtll, Ilelea 
OsrYsws, ainme YsrsB. J. R 

:71.111:.%411' 

Nm. gdw Martla, Jaek C. inlch Marlin, Ronald 
a1. Dunr alawn. Horma 

Kdn, Ted Mal.r, 1o> d Ror 
Edwards Jo00 M,yaa Frrd 
PJNd. Mn. C. H. Yerr, WNter 
RmwWr, Mry. aadle Frderlr4 
rahr.w. ToNfsmy Ney re Ce<U 
Fxl,, C11 i Hedda MlklotcAp. JowVh 

If.nat 1 Ylner, Arl 
F.tlenn<. Jean YUler, f:Wa 
Y.vnr00, Mfa Annle MWr, Mn r. 
Rvsna. Hlllle Mn. Iformr add' 
Evans Fair ...rt.., OJ 
Fagn Firl W. 
Farris. J,rk MtHler, Krr1 ks rawbueh, Glen Y 

/COwboyl Mllier. J« 
FercnaL Jimms. MYfef. Wwse 
F'errow, Jerry a tHMhell, Iouu 

M 
1.12:11711e, 

l RhIrItY 
FI Curtis rry 

MAIL ON HAND AT 

ST. LOUIS OFFICE 

390 Arced Bldg. 
St. Louie 1, Mo. 

Antre, D/au. Dunn Dans 
Aaaa. Pawgeie Ru1B Cneaaid. C. 1.. at.") 
Allan, H. S. Flannagen air. as 

A nker, Nn. M. Ire. W- Y- 

Brptt N'arlam S. ruOOwsU, Leonard 
k SVN.r rJmer N. 

Ream, Merle A Tor, Andre ]. a 
Beebe. 

I p W. Harare 
Beuors, 1 R. Fox. Baralt 

ra ,lrnnrtl, Mae Glbaoek Ras mord ES 

Nd. 11 
(Sample Gilbert, Mn. Al 

FIe1h, Chet Melr00r, Mra B.ulaA Botta IM.de Roy GUI, Milo W. 
Flakier, Dud Moe... Jame- T. Bln+k.nenip, B44 Griever, Robert . 
Fidler, Goo. Kyle Moore, Frank Rlrroal, Clarence a Hmmnne R. 

note Wxnne It o Rv< pua11+ Dolor« Hewitt, earl F. 

no. CTaa. MorrlexY. John A. BuuAnau, Mr. i Herrick Roo M 

Fnwlvr. Carl Jack Slmx. R °ber[ )eon Mrs. A. A. Holbrook, Spbcks a 
1e- t Pal RNRnr.rl toga, TOn, v 
Numv, Meelen Rrxer Bunny Hallenbeck, Herold 
Nathan, AIII[un Brown, Mr. Mrs C. 

NIcho.. 
John Nlahal, John Buchaftan PW 

K. 
NichaL Mrs R. R. Burt*. ERs. 
No Cheater In A Joan Burton, J C. 
Nol., Irvin E. öuw+ne. Jam« A. 
DM.. G. W. C.141an. CaA 
O da. Kathryn Campbell, Bill 
gwens Ralpyh W. Marna 
Oo «lh, RI,t Cnln1L Frei 
Poop. o 'Chamber.. Louise 
PanneDaker, G. D. i 

Mrs. Clark, Mr. Alma Lev 
Packs BIII Cote, Wiles C. 
Pur.. Boma Collins. ).orna 
Pykk. Judith Cr d..,. Mn. 
Paull. NubY Mamie 

Ceronnn, Wally Peanw,a Nike Ororell. M. H M,:. 
OraY. C. }I. PHI.. Cñuck 

rrrom N. J.1 Perkins, Jr., Mn. Dau Z'y ek, R. 
Green. Johnny Harman M. Devoe. CO'd 
Linen. Johnny Phillip, Mr. Connie Davie Mr. Mra 
Grotto. .n.r R. lILrI WlI R. 
Groh, Pool. Al AI pegt eUsr. In1n 
Iloloy I..n Pou., N B t:ro . Mr. 
IIa11seL Yarrrel M Porter, (:Icon M. Yn OeOU 

Fox, ,. C 
Fnnk, Tama 
Frawley. Demie 
rriie. Ram 
Finch. Chu. ICh 
C.l.ehar. John Jos 
Gantt. James Lee a 

aire. 

0.4,,.n , Skip 
Cawnn, Rlrhard Gail 
Grntrr, Rye 
George, Frank 
Cscree, J. 

GCab 

Paul 
lrouard, AnMOn/ 

Goodman, Helen i 
t-eu 

Gordon!' ! 
Mr. 

. Doty 

HoWOn, J. F. 

11=7, x arold 
Hoyt. ot. Clyde 

Te 

Hubbard,, Wright 
Hubbard Vent. 
1.s-1.n, Walter IL 
Jacque. Galen 
Juplln, William 0. 

erau, J1m 
Kt.. Roo ,Snlokyl 
KInswilY, Ralph 
K1«. 
KoM, Lindy 
Krlegsrbert 

oGrou. 
. Al:,vet 

L namtt Hower.' 

Larson, OMn rear 
Winner, N'llllam 
¡Man. 
Leonard. Robert L. 
Levels. I.. D. :w4, ?la. Itll, Grams n 

Ilo4 Wolf. Joanne 

SS Leonard St., N.Y. 13, N.Y. COrtlandt 7,51476 

A 
/// t, 

Aí r v s : Non. 

th cord. 

A NATURAL! 
Now In demand for 
can, home or of4,.. 
Make nra<try sift. 

SPONGS DICE. Pries M.00 per dot. 
MS* wet *rose NET 

ELVIS PRE SLlY HATS: 
M.70 nr tloaen. Mg.00 per *area. 

ROCK ROLL CREW HATS: 
as s Pr ae.n .TOO nr er «r. 
75% with Order, balance C.O.O- 

FREEDMAN NOVELTY CO. 
formerly TRADER HORN 
10531055 Mission Street 

Francluo, Celitomm 
TM Klondike 2-1225 

IMPORTERS WHOLESALERS DISTRIBUTORS 

WORLD'S SMALLEST LITER 

!MILER THAN A POSTAGE TAMP 
All meMI chrome frnilh, sure-firs anion. 
InerviduIty Doad. Cn eW be tern on 

en's ksv, chain ar INM' 
charm bracel... 

$2.75 $30.ó° 
Plus'T°Pdnd ",lime,. 
Mm. 7 tloa.n. IC 1 
Charm ....le $1.$4 
per Or. xl.. N Fdr,l Excise Tat. 

Fr. cat... 
STERLING JEWELERS 

1975 East Main St. 
Columbus, Ohio 

Id. for enervn. Stahl Your Butmu. 

FOR ENGRAVERS 

) k 

Necklaces and Bracelets 

Boy Alone - Girl Alone 
Or Combination 

r,e° r a,`,7:;r an° Gtd 
N akrr p..e 

MILLER CREATIONS 
Wan H S.nce IMP -If to. Avalon Ave Chirac, 'IS fil 

Phone: WAtettall 1111111 

DAY AND NIGHT SERVICE 

PAPER MEN 
Contact Don Knight for good deal on 

Tenn... and Kentucky Stol Form 

Popery. Write 
STATE FARM PAPER UNIT 

1529 Demnbr.un Nashville Ton 
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RUBBER SQUAWKING 

ANIMALS 

se bower 

HORSES 

ELEPHANTS 

MONKEYS 

BAMBIS 

DONKEYS 

$1.80 dt. $21 gr. 
Special Jumbo 

Assortment. 55.40 d:. 

CELLO HEAD 

MONKEYS 
BL 'K 

METAL 

SABERS 

SI.15 du 
S20.00 gr 

r Plitt 
da. gr. 

7- IT .70 F 11 Co 

l'a 1.20 17.50 
u° ..... 2.40 27.00 

1111" Jumbo Fur 
Monkeys M.20 dr. 

PANDAS ' 

s.. 51.60d2. $18.00 gr. Qq' { 
7 2.00 dz. 21.60 gr. 
8" 2.75 Ax. 30.00 er. est,,,40 

10.. 3.50 da. 39.00 gr. 

12" 5.25 d:. 60.00 gr. 

Setting Panda, $3.50 dz. 

4 STUFFED 

1{ SCOTTIES 

, w squeak 

4 1 "1S ", $3.25 dz. 

5" Setting kott s $1.60 de. 

6" Sestine Scottie 2.00 de. 

7" Setting Seoltie 3.50 de. 

RUBBER REINDEER 

INFLATES 

l3" .. S 1.75 de. 

23" 

SOUEEZE BALL 

ACTION TOYS 

51.60 dt. 518.00 gr. 

MONKEY w /Maracas 
M.eek.y Beating Drum 
,fide Hating Drum 
Clee. Bating Drum 
H ar Seating Drum 

ttv, BUBBLING SODIRT 

BOY 

$2.00 dr.; $22.50 gr. 

11'a IEDDY BEAR 

e 

rIlf 
54.00 doz. 

Plush C. zar 
$3.60 iuddl .ao er. 

g R.. Dml 
f7.7S hc. 

Dos cal Asort m.nt 
3.10 tl[. 

{triped Zebrt gn 
laflíc 

11 nil. 

HOPPING FUR DOG 

$3 dot. $35 gr. 

Swill Warblers S .60 sr. 
Hoping Fur Cats 

Bee $3.25 de. 36.00 gr. 
P lush Monkey pl Ying drum 6.00 dc. 

SILVER 3 KEY TRUMPETS 

51.80 doz. 

$21.00 gr. 

SILVER 

TROMBONES 

$2.00 doz. 522.50 gr. 

Plaslic Banjos and Guitars. 54.80 dot.. 
Accordions, $3.50 dot. 

SHRUNKEN HEAD 
Replica of the Amason 

$3.00 

DOZ. 

(([[O HEAD (PANS 
8" Clowns 

51.80 da. 521.00 gr. li^ 
10" Fur Trimmed Clowns 

$1.80 dz. 621.00 gr. 

g" Cop in Uniform 
51.80 de. 

6" Cowboy 0 Clrl 
SI. 60 da. 

INDIAN DOLLS <á á:;Y: <ne 
<eitRme, 

S1.35 doz. $15.00 gr. 

Twin Indian Boy tr Cirl Doll 

$2.50 do. $18.80 gr. 

THE BILLBOARD 

BALLOONS 

zip Meute Heatl fá.50 
15 Mouse Hese teso 

T side 
Nlne w: In 

side Mouse 
Head 6.7! Star BItoon.. 

: : 6.00 Circus Aram. 
Print ..7! T,eer Kal 7.50 fpi.I Balloons, 

cetl I.Sp 
Alel 

rr 
em 

r 

ehomD 
Balloons 5.00 

Jumbo Kul 
Balloons 1.00 Gr z11 Ptr,ot,c !tars 6 Strip. 5.50 14' Clown Toss Up with 

Cardboard Fe. 7,10 
a 17 Paddle THColor 5.50 t14 R., Assorted Colors 6.00 :11 Patriotic S tars t Stripes 6.50 Special, Slim Jim 

Balloons, 15.00 gr , free 
worker w each gross. 

MERCHANDISE 91 

DANGLING SPONGE RUBBER 

DICE tor 
< meat 

40 doz. 

BEE BOP (APS 
w oampcn 
Polke Det 

53.60 dot, 

RAYON PARASOLS 
floral eT4;pn- 

besl tla 

5' Spread S 2.50 de. 
28.00 gr. 

29" Spread 3.25 d:. 
36.00 gr. 

33' Spread 4.00 d1. 
45.00 e' 

RELIGIOUS ITEMS 

Gold Blauelle on Cross 
intlow boa, Cal " 

dial beckgroune. 

f1.ú0 tl:_ 571.00 gr. 
B' . 3.25 Or. 36 00 gr. 

17' .00 
Crucifix on SInd, 

Beere slop da. 
Reli9 Teuf wale. 

Balls on Bland 4.00 dr. 
Religious Allar ).)S tlx. 

DANCING 

DAN 

52.00 doz. 

New Design 
MOTORCYCLE (AP 
Terrific Seller 

Mad 01 fine ouhtY e nfoined twill in 
Black, Ora nut. Helio, Red arse Blue. with 
) Fl rapt, nickel buttons, rmbroidere0 
mblem, while v r Trimmed in black, 

while co rdin0 On court with :lacs on Lonl of rep. 
$6,50 dot. 575.00 gross 

jsp o 

r 

CHIRPING BIRD 

IN (AGE 

Small. 75c dr.; $8 gr. 

I3ge, 51.75 dr.; $21 gr. 

HI HAT TEATr,ER DOLLS 

... s .80 da. 510.00 sr. 
7'.... 1.20 d[. 13.50 gr. 
/ ...1.31d1. 16.00gr 

... 1.71d[. 20.00 sr 
17' 3.00 de. n.eo gr 
Fether Ba<ks 9.00 gr 

Danghng Hwnn 
Doll w Bell 

S1.20 dr. 113.50 gr. 

RO K d ROLL 

DOGGIE PIE 

55.25 dr.; S60 gr. 
Pock i Ron Crew 

Hals 5 .00 dr. 
Rock 8. Roll 

Beane, 2.75 dz. 

UNION OFFICERS- 

CONFEDERATE OFFICERS l>Y"; 
57.50 dor. $84.00 gr.- 

Union Garrison 

Caps- Conlederate 
Garrison Caps 

$4.50 dz.; 550 gr. 

9" 3 SECTION TELESCOPES 

Bronze, $1.15 dot.; 520.00 gr. 

Pearl, $1.80 doz.; $21.00 gr. 

Dr. Gr. 
Imported Flying Birds f 6.00 
Amri<.n Mad Flying Bird1 7 30 
Cowboy Leih Whips. 11 30 17.00 
B atons 111W w Bell . .. 1.75 16.00 
Bamboo canes lets 15.50 
Heavy Bamboo Canes 1.50 70 50 

Or Gr. 
Maple Parade Canes .... 12.40 527.00 
swagger slicks .. 10.10 
1.1 Coolie, 1.10 20.00 
Felt Foreman Hats 1.71 15.00 
Plsst.c Fremn Hes 1.75 10.00 

Sit' Assorted Comic 
Buttons, per 100 / e co 

Ile" Assorted Elvis 
Bolton.. per 150 1.00 

Assorted Picture Burrons, per 100 1000 
SPECIAL: Arrow through he. Sens. lion. seller. 52.75 tl[.: 514 00 

FLAGS w/SPEAR: 
Or. Or. 

6 17 US Flags ........./ 80 110 50 

12 4.b.1 or irela 1 15 15 00 

1 SO 17.50 

1.40 11 00 
7.00 12.30 
2.25 26 00 

I.i10 la 00 

1.20 17.50 

1 60 21 00 

1 20 13.50 

., .w 900 

12 St.,. Ch.., 
12.12 US Floes 

11 I. R.b.l or Pinl. 
17, 12 Starts Check. 
weed Cork Pop Guns 
P. W Bubbling Babies 
Tramp Clowns .. 
.kBOO T.lascope 
B oy 1 Oul Mouse 
D. 41 Fireplug Athrras .. .!0 9.00 

Toaster 5.11 and Pepper Set 4 30 SO 00 

.. cimpu 
FIELD GLASSES . ,rep e $1 dot. 

4 "a4" 
$3.25 dz. 

$4.80 dz. 

BADGEBOARD ITEMS 
07. Gr 

Cub knives w S"eIh .51.00 *II MI 
Cub Knives per1 "a ndle 1.75 15.00 
Cub 

Dogs, 
s, pearl hnult 1.75 10.50 

Fur Dogs, colors I.75 16.50 
Padlock w Keys .75 1.40 
2 5o[tiOn ]aloe 005E 7ái .. 75 t!0 
1 S.clion, 1.]S 70.00 
Miniature Knife Key Chains .60 6.00 
Mmiluri NarmOnl<af 

w Chain .60 6.00 
Ind,n Tom Tom Drums .75 .40 
Indian Dolls .10 +.00 
Cowboy Girl Dolls .10 8.00 
Pearl ó1.3s. 1.65 11.00 

Sailor Dona .60 1.00 
Coin puff w. Spy Glass .IS 1.10 
10C B Fl, Cowboy. 

Comic, FIq per 100 1.7! 

1,000 Slum assortment .. $5.50 
Includes Rattere, Daoeers, 
Autos, P,n. Pipes. Pill Games. etc 

1.000 5c assortment .... $25.00 
l ncludes Harmonies, !Baal. Brace 
lots, fur Monkeys, Boat Whistles. 
Shell Flowers, Meien straw Halt 
g m Y Olhrr item,. 

500 10.15c assortmenl $25.00 
Includes Spring Tops, Yo -YOB. Water 
Pistols. Dare Gui Panda,, Tur 
Iles, Plastic islets, Telescopes arse 
many other items. 

ADMIRAL 

YACHT 

HATS 

$6.25 doz. 

SAILOR GOB HATS 
heavy twill. ,I HATS 

55.25 doz. 

KIDDIE STRAW 

ETON (APS 
w pompon 

$2.75 doz. 

KIDDIE FELT 

ETON (APS 
w pompon ISO $1.25 dot.; 514 gr, 

Fell Jockey Cap, 
w Peindr 
1].75 

pon 

JOCKO PLUSH 

MONKEYS 

1" S1.65 dz. 

S18.00 gr. 

8" 51.80 dz. 

521.00 qr. 
10" 52.75 dr. 

S3I.50 gr. 
12" 55.40 dz. 

560.00 gr. 

METAL BREAK 

ACTION PISTOLS 

$2.00 dz. $21.00 gross 

SPARK SHOOTING CORK PISTOLS 

S3.00 doz. $33.00 gr. 

Tri Motor Bcmbers ....$16.00 gr. 
Five Motor Bombers .... 20.00 gr. 

10 GALLON 

WESTERN HATS 

57.00 doz. 

$78.00 gr. 

{15"xS1.S 

56.00 dz. 

BIRD'S NEST 

STRAW HATS 

51.50 doz. 

$25.00 bale 

350 hats! 

RUBBER HORSE INFLATES 

12" $1.25 doz. $14.00 gr. 

IS" 1.80 dot. 21.00 gr. 

18' 3.60 dor. 41.00 gr. 

toro (101K 

(APS 

For beach L 
.e.rlwe.r 

P .e .d 2 doz. &swotted colon and sixes. 

$2.25 ¿IL $25.00 E. 

KIDDIE WESTERN 

STRAW HATS 

$2.40 dor. 

$27.00 gr. 

BEST MADE 

STRAW 

COWBOY 

HATS 

54.50 doz. 

Masks 90c gr. 

CINDERELLA 

DOLLS 

In piasli< coal alno! 

$6.50 doz. 

Kiddie Porkle Pie Hats 

w /Feathers $5.25 doz.; S60.00 gr. 

Adult Porkie Pie Hats 

w / Feathers $5.25 dot.; $60.00 gr. 

Black Derbies $4.00 dor.; $45.00 gr. 

Fell Top Hafs $6.00 doz. 

Pirate Hat w /Sword S3.75 doz. 

Mouse Hals S3.00 doz. 

Robin Hood Hats.$2.00 doz.; $21.00 gr. 

PRICES F.O.B. NEW YORK 25% deposit with order. 

SEND FOR PRICE EIST 

SCHATTUR NOVELTY CO. 
144 PARK ROW NEW YORK 1, N. Y. PHONE: CORTLAND 7 8986 

(02N RIFLES 

break 

CORK RIFLES 

18" break 

action, S3 der 

10 Ben Achars w spark 57.35 Jr. 
21" Break Action, shoots 

,park i ,m Wke 3 i5 0 
29" Long Rìlle .double cock 6 30 ei. 

PEARLIZED 

OPERA GLASSES 
Aslortee <olert 

w compass i 
p 

5x31:'La 52.50 d1. 
22.75 a4 .. 1.73 d1. 
31.65 gr. 

HUNTER KNIVES 

w leather sheath 
11" MelI 

Hndl. 
f7.0 03. 

4" 51.9 Hand 
Sl.00 d:. 5!0.50 

le 
gr. 

4" Plastic Stndle, 
s1.4áSsort.d colors 

tlr. 5!5.00 .r. 
4 DeLu.. Pearl 

nets da. 
H and1 

s10 00 er. 

SAILOR DOLLS 

8" 51.80 dt. 

$21.00 gr. 

10" $3.00 dz. 

$33.00 gr. 
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92 MERCHANDISE THE BILLBOARD 

4-PC. PEARL SET 
ncrude 

FREE eed .010. Oreralel N 00.0 PR./ rah 
of 375.96 Or 

merit from WIONMANS 
L,m,rd rime only. 

, 

lr 
aJh 

r; i OG !jl f taP 
P RVEN 

(iY01.0 BULpV 
LIKE WATCHES 
NEWT 

1 
MEN'S 

WOMEN'S 
New 
Style 

Choice Lot 

'6.45 
SPECIAL LOT -Men's 

Elgin, Waltham Watches 

CLASSIFIED SECTION 
A Market Place for Buyers and Sellers 

NEW ADVERTISING RATES 
REGULAR CLASSIFIED ADS DISPLAY- CLASSIFIED ADS 0/.0 mes 011.1mn and erode. quick., and froe/or results thy. th +l I INN/ typa and white spec.. 

Typa up te 14 pain, permitted. No illustron., te.160 
plates, INN N .Iha, dóeretiv reotrial. 
I.perm role Lord, p6,eni11ed ., odi of 1 incht or more. 
RATE: Si per agate line -5.14 per inch. 

Minimum $10. 
CASH WITH COPY 

(unless [rader hot bean ..tobIirhd) 
FORMS CLOSE WEDNESDAY FOR FOLLOWING WEEK'S ISSUE 

Send all Order. and Corrrpondenc to 2160 PATTERSON ST.. CINCINNATI 22, OHIO 

Set In .,ual w.nyad .rrle e 
n 

paragraph, ne display Fl,st 
11n. wt in regulo S pr <ap..bNanc In rrgolar S pl trpp 
bnd lewer care 

IMPORTANT 
In dereÿm^n Inf eo.t. b lure to count your name and ad,rcf. 
When i g foe Number in n el The BIIlboar4. Ilow 
We NM. ter 110 0100r. 
Al. include ISe per insertiew edddin.l . 444.4 <6.t el 

RATE: 20c a word- Minimum $4. 
CASH WITH COPY 

ACTS. SONGS 8 PARODIES 

LOOK' EITHER LOOS O \r. LINERS OR LS. NKLter Stapyrs, 61 Roth, 11.731 
LW face Ktlmuod Onto. 7661 Filbert, Sen Fran. . Calif, u19 
TONG ROLE/LT. GTAC'.'.1 A 

seller. Neoara a.úß. aua, MIe1. 
IYA.YTSn -ACTS AND ORCHESTRAS 70 

11M WIN R. for 411wuu., boo/mugs le 
RaW.Kd ekI lI Nod Motor. .st and rke PPotr I.rt hare. rner 
Orehemr A Enlrlaln « 

wenl surr... Ba %l, Rockford. 111. 

AGENTS IL DISTRIBUTORS 

AMERIi \\ /LAGS-11EI Lill I. LARGA 
a.IdWr C. b. r166L frwN e3111 ; Nrr wrplu. +.I, newi h17 (.L /u1T ralw, 

114.N p,wy ald. S&L Surplus. Bo: IN 
oearn. L13h. w>f 
ATI'RNTIO., HW110RYI LOW Pa1CM IOR 
lohhen. ptd 0 N .Meameni ras 

Irte . La)ei end MrRa le 

one 
N, {1 dar« y Idyl, ardor 

Oe dntel Nls ht to a Perk. u1JUl alle ber.. N. 0,6066 d.lsmin4 
and YG/ettlIun .oer.t. d monq 

74ew fund«. for Prulrd MI.. [e. I}1D }D. 
I1LIB Yn.l it , (1.1.M,rgt Tan. la7A MOM1 

<k ALTOMATC CIGNT7:RO Do7EN a.7t, O Dollar .11.1.1 dyes f1.í1 R.N.. 104. with ere,. bat COO Send ,MM fry. ELM. Samples, catalog 1,01 baM1 ender 40 I:en,r» chore t eve6d s1r 01.00. Ylllw e.. M/ Brudr Ar +M in ch,emenr .sL 
414 11fti.NEyd 

'GLI A BETIER DEAL AT 

WEINMAN'S 

DIRECT 
IMPORTERS 

ME X IC AN PURSES WALLETS 

LEATHER NOVELTIES MEXICAN RINGS 

NAND-PAINTED SKIRTS WOOL 

JACKETS IARAPES FEATHER 

(BIRD) PICTURES MARACAS 

STRAW HATS TOOLED BELTS 

MEXICAN KNIVES COIN PURSES 

CARVED CANES and BASEBALL BATS 

TIN MASKS and ASH (RATS 

ONYX NOVELTIES OTHER NOVELTIES. 

Writ. ter catalogs 
t coal ..rear re, IeDye re an. wn.»r.r. 

FLEISCHER d KASTEN IMPORT CO. 
O 64. 1391 et w roam 

JEWELRY CLOSEOUTS 

E1- TaUmed Earrine. Men Gr SIN 
P,2 -Lion tarring.. Amt Gr. 11 N 
E7- Plerc. Noon Earnn. Gr. 8.70 
AS-Stone E RM., [lr., Awl Or ll-N TI- Tailored T. Nt5 Bad Ot 370 Ti -And. Tie Sala. Bad .. 
01 -Ode Lot Neer. Omega IN. 1311 91- Bnrelel- Ant. (:r > N 
MI -Yen. }Pier Watch bel .. 8117 WI- Ladles SPIN. Mate. Set ... 6.13 
wS -Men' Slone Uul N'le1 ,- 6.70 
P12 --You'. ICPtero Match Nt .,. 7.66 
P17 -Men'. IDPiec W.. WI 7.70 
W t-Gene Stone R,Mt, Art Da 177 9114- Re11.lo4u Me Cir°n, BsO. r 11.3 
470 -Stone Neck. A r ira. 7 -N 
670 --Naar Neck. Fara. Bad. Oa B.N P1n react .. Bad D. S 
Try wmbs of n. .0. e potes. 

bal. C.D.O. Free carlo. 

NEW ENGLAND JEWELRY BUYERS 

124 Empire SI., Depl. 8 Prov., R. I.. 

WITH IT AND FOR IT 

FOR THIRTY -FIVE YEARS 
Attention: Carnival Men 

211" Mule Mfr ...... 524.50 per dl. 
is" flesh Nu 22.50 per dl. 
R.. Io load 11111Ní 1.75 per tr. 
24" hid loll. indu .65 pet 5f. 
have carded Sohn 

Jewelry 2S0 per r. 
7340 deposit ,gnat , bel C0 D 

*"""re, sh»ved m 
Lier 

nul Vii Wr CRRY A LIN OP CA.NtVAL tV PLI{{ 
WHITIE'S NOVELTY HOUSE 
110 Are.. R.N.., Tenn, 

O ar Phone. 7.6610 Mae Phon: 7.1714 

CANBR-0YE1111.OADKD ON MANyAC- wnr. cool r y.lorr ds . 71 Inrbe 1300; b.3.IlrulU (INded. sVaad. tap pallor. N per IN. I.YyIeL / fa 11. Nrbert A. 1lunter. 3N IIIn.NO A4r IM./on e, Ohb, 
CIOffOUTtr SCIAL PURCNAfBI 

MOU S/VKg 
I laming.. M /sAD dg- 

Rf Seeks ., arm . Aar .- amt- Itaamee. IJ. de. 
Rl Charm War do. 
e4 P/ereea a.rr.n. I T6 tY. 
R1 Rded WwN Pi.. C l. , . LNdL 
Ba 11 Pamaua bee. Perfumes 7.N. 
R7 Neck., 4r.. JeweltW Pon. 

boe« 16.00 da. M C L, Tb tlIW. Lutter. beim, RN. 
U p C L. Tb Wide W. based ---. i11 OL 

RIO LOleí Cuff I Ink - , 7,71t 
111 ` sr Salt l'erpr. tened ..-, LaOdL 
1111 Genti Stone Rio. a.. ..-., iB{eL 
917 Spray Farr.gr, erL f.N`. 
914 Mn., W. . Lat. 

m 1111 G (111? Pean rb Nevi 1NdL el Copper Cul/. rar 4r. Jd.. BI: Tatlor.e Norkwrt. a«I. 4AgdL 
RN Lloned %.Krore1. ..1 S7de. U LaTaur. Ibrl rin 
a3f Te. (owm54mrn1 Now 0.16161. 
871 IS amt. GWNIr ae-1Nw fedb. 
B37 rann hKWsn.. Natal. Non. 1.66 t4. 
671 Amt INN Was. 3,11 et 
B 31 Yams Romer -. 71N N. 

rC RC 
a 

ó ceU1 I ITaVL 
. dO K. 

ORIOINAII, oNl. 4f Na, aeNR {I. HMN. Cemn. 
BARRINGS - ASSOTILD STONED AND lallor.. tr. kw plul Doetag e.Ld Gror lota ew Regbna Jetre.rr Mt 111 fmNn St. rro.ueKN..R. 1 

G ..M.N3 new 
l'"^ÿ ` MA 

M1aa 
Cards. 03 base. ¡Ne KI. P.rwsalrud Cat. N for SIN. Amorlmenll On PP.. 

al, h« wnsule Ibum So=da. 1 61..4 
c:fft Im /or Tan rOUNn. 711 TItoU »oed. DPL 4}C. MempW 

.LAS 
f. 

LAS EXCELS IN BOTANY! FASK EL OMO 
Herb Sage Tea and bekw! 701 N peur . M100. Sto. lWa,Rl.gan, 11Nken. 

4 Jones. 

FAMOUS MFR. CLOSEOUTS 
SPECIAL PURCHASE! 

166/4;661 114.6.Ira .,. si 30 area ne tl. . r.rded 7 N ear (6.661 mare ;ale 720 
binned 1.1o1 7.90 /roes 

20: depoall with order, baleen C.O.D. 

SAMUEL SILVERMAN b CO.. INC. 
1.211 WMrwIMtr N. raMdeneo, R. I. 
HUNTNG 6608 \71 -hT[E^ 14- INCI /. LT. 

1610eó, 117.70: «m blowln., Naen, 
Club.: gre.l yy e. Mama. : raillr trod. 
urta Co., 3166 Ib II «., Lando, Ter.__ 

FAMOUS MFR. CLOSEOUTS 
Auoned Stoned B.orhe. 6 77 pa. 
Stoned A Talton. rrrmg 1.3 dt. 
Pierced !-amines o DINO, 1.25N. 
( harm Bracelet., on 1.60 d.- Fbr. 1-ord. r4>'er Neer, Iw.. -, 
Amt. 

Jewelry. sor 116 dr. 
Arm- 

Seta, 
dad 

Summer belt Na. 7.20 N. 
TN A C Set. eaN. 3.30 de. 
4Pe. Nhlnedos bell tweed 111,0n m. 
Summer ttrr.n... Neel. 
Perl NMLbrrs ime, 

boxed 
111%. 

Neer .acarne. art.. based 3.11 
Cuff11nY6, carded. amt. di 

etklare. aal. I.r 
rend vor on e 

Jewelry 
other ter m. Hues on xw.Iry rar II éeacrb 

C.O.D. 020'.. Á660o11 LV Farr. Á1.n O. 
SILV RMAN l CO.. INC. 

IBN WafwlMNr N. reriNM., R. I. 
JOK[RA FUN SHOP - FULL CRRDIT A. 

lowed w Items neu JoOb.n erf.r ores bole . aalen- .a.le SPectalt7 Ce. 
Akron ]S, Orb. ír11 
LIVR MEXICAN JUMPING BEANS -11167 

Crops red /m« Sod 0466,. wllh pekt . N7ß beNn Wnl Olt Dort nmponn 
OEaraD:M.1=u, 

KNL Ohio. WW1... 

MAN'S MAI.I.[TS-PLASTIC ALLIGATOR 
SOn..11Onal Drk., /11 N Der o<t PyIW noNa/ f.D.D. (:ro6r lot tar .Lew aaB .wJ wNund, 124 mst M Prorldwone 

PITCIIMLN-SIDE LINZ fALf34ILY - EK eelbnl dmontnUon 11a. Irula1 se. eeplnc. n dtd b7 .r3n .vomn. N'rll 
f erlIb MNNnrefl, 2 Ne. Jerwy. 1137 
RUN SPARE TIME CREATING CARD ASO Girt Shoo Y home Ulna bien. aatoole 0 our Mw 1967 Clowns and All Oces.n Green. Crb end Gifts. Td their aider. 
354 erre 100 : /y17411. %o M'.ear7. CM 

approval. 
4 1101. soda, fer y. . yprora.. Rryal Gre 

ragmen{ Wye. i, FarMala. Ykh. eb-rld 
SHEII EARRINGS, HAND MADE 

\ira Serbe e. lo. pnn /37.30 ¡red., lfm le Ib ira, L1. Pr «d. Il.m Plia 
3 doe. 10.00. 

NORMA'S SHELL JEWERY 
66111 ONI0 Court Tam. S. Fla. 
SIGNATURE "RITEOTAMP" (POCKET 
"IlrpllrInri /i. Praalab», rmPlUted uboSl,mp" Mwhlne, 67O.tl: u.tl Ad.rnlad, gwroN P 6t0, ea n 1 196: ANC.. a Labelle. Barm. 
130 UNl'LED ALUMINUM ARTIST OR 

Dreftsmtn Urewlns bla54 0111 adlueaabl 
11¡1.u. hample INN /oMMte- INaWII, 
01 Bo+lur, Y11 Rt4er, Yepa auS 
TS Merl IO. RIBBON, 53 A NOS. 1 00010 Rebba4, 12 dus: HW Nelk 2 /r NW. 
INN. C.a.) uvely, TPMa fl Mary . heeler Yam ON 
}LI %A RU... STAMP. 1I: !NO I1'S1. r Carda, 1113; Did Nemetblee. mwlNe, 91.. Ports. No C 0.0 RAbr 
rump King. Bea 1103, ...too. Cant 

ANIMALS. BIRDS. PETS 

ALLILA\ UR - 13. DISCO! NI TIIRU Ararat. ,stele Nos. Bam- AN- 
LaNeon.. Ifra. Ueya4 Giant R.Y. adorn. o <Ylw. Sna1 Perm. I. sta.. Louden rota 
ALIT BEARS. .23. KINKAJOUS. $5 M.kets Ng. Bab, Tam. 1.Ionp s.3 an 
660, feed. from NI.: Rabe ClfwM 

ea, Nbr Sacras., Baby I5.. Mb" 
113: Meek roa. tamo. Q! Cg115, bara. q 1: Condor, ma. PAK 11100K. . 1gg 11100K. 
MtanKoa. Cy 

lean. 

.Lai" CHIDIPANZII. MALI. s 00617101. If 00 tatty N /M1... .ear, rtolb 6610 Yr. You4. SIN Na<Oa W . 

Bore.. IIaN. 

brg 7oriolw. dor , 17 30: 6.o4Úd lore TuneL da., N; ml.ra T.nl.. rriN d..., dat. M: ArmOIIIy. ü w11dn1A 
1170 roun¡ esml-I3N OtIoL b71; r41RB 1Sulrnts. ea., g7.N, aae. AweN4.. prune., 7e.u. W f.al.toa. 4lU3webe, 

1111ALT T SNAKES,. ALL KINDS. NOUN= 
Toad. A o, 1:W MNdn- Ten. 

pans. A.eutI. l, Fos n Cabe. Pral. Doga. Arm. dills, Peafowl, Monk"... Guinan Plge. RIs. 
1wu1m IL whim Don., Ringnerf .a.L 
Deodorbd Sku K6. .66¡6,0. WINN, Kiska... Baby Reroene One Marl. 
LKke, Phone MA .333. New Naee(e.. Teso 111 
HUNGARIAN SIER[P DOG. DON SIGHT 

Looks. 1100; Mantbe Monber, rida 
Weigle. other tricks. 6330; om bur Mar. 
Penh. Son 131, Terry. 21 
BHNIATUIIE CHIMP 0TUMPT (ILS, 034G.. 

ON: anon.. hardy Afr1M2 03e095; 
Mynah. 14 pairs roe.... IN Price Me 
S ronwn Sleds. 149A Port .eor.e, New lost 
40, N. Y. Milner . 11130- .12 
PARA...TS. 500 L'P: MINIMUM ORDB 

Birds: car.L {I.N da.; faMs. 
rta 

>y a c.e.. Nt rI «. Iw+sedtete .11. 
72::1,71.771.47,4,111..1.;: e te. elf 
OTL'MPTAD. MACAQUE, gad; 5111.1 4. 660; 

óx4G4t 
ol l dn Gibbon. 

1Ua'nsh 
" 

LL7S.: 
.V..l. 66: 

AYm toSn N3. 
. 

Mapa. wr.L 
SIA ELEPHANTS. CALEPORNIA SULA 

e..,1.14.5x; .b, r Seals II G, opn e r. st Red 

P B., is , m.5S' N52<te.. COS. 
6611 

TRAINE) C111M1', 65 I U remAL0. SACRI. 
fke, íG0; pWerfect coed Uaa. fen w 

Deer. Anlwl /'ore., Pepar, York Mach. Y. 
TRAINED ANIMAL ACTS 

Ou1N.ndang Dos -AO. Five pure nhlte res. 
German shepherd., 7 ye. aid. dning ell tea. 
tetro Intr. won vrov. ard be :... r.s1. 
9.IUll(ul 1 Puny DnU wllh Pu4 orbit, Sl1 
Iene ,nA 3 blarY ael0ln ¡e. II / ira Id. 

Nthe beNFos1'!.100. . . Lt a. Ns. Paterson, Junction Cfr, Kan. Pile.. 4219. 
1 P5. MALE MINIATURA 

mUe mlMturo Cnlmp. Ith whll b.0)) wnlu old; 1 pr. golden Rbo.L 1 bIK` 
SPlder Irealel, 7 INnnemon 51n¡411r 1 Ja. Mankyy femde; v t dew'enbd dunk WWI. ;at nd White Mir, IS lTtiunllln CH" Velrfluac,' 11,>qlt.I, r. O. 
Boa IH, Ilot Springs. ArY. 

BUSINESS OPPORTUNITIES 

A L'.-:1 
(r r'1tU1161 AND (W\ roh Pnnabl ugho mebina bak1M 

new 
Norbert RN. 7606 b. 1311, MI neapoIo 7 Mh1Mq., ras 

CARNIYAI. AND PARTY SUPPLY .0ßS 
foNwNa Joker Novelties. Carnival Met- 

h.ndbk., ibaon3:1 4rad volume Owner ha Inlefea. PA.W rutt N ß3.1. Ehrl.'g 1717 L Nil.. TWw. Oka. Nlf 

/DR SAI.[ O\ Ari'OI'NT Or DEATH, tblo a4ff.enl lu lay mOgr w.Ww. .I grouP .ee, le.ated ! BarJ: r 1.r. Prt, es reeb otter M furd- 111.r. bre !O7. Mu.tog Boa 407, BnderN Lake. Ohlo. 

NOW TO MAKr. MONEY WITH CONCE, don. std Gmn! New Illustrated Show miro, Gob. I trade moot end short rut,. (:IoM 01 l principal ES.. te. Potpallt 61 Globe Eon... Co,. Mann B, 44 

reivw ARCADE. CONEY LAND IN- 

t S wMlk. ue b 

. . 

. and G 
Noc e: reme line f 

Mp3 b end 041.6 LIN Aneen. 
eon Brea ISIOBr Newlrr.n BIvO.. fob Ixei,.... l'li( 

COSTUMES. UNIFORMS, 
WARDROBES 

COSTUMES - BARGAINS 
THEY HAVE TO BE MOVED BECAUSE 

WE HAVE TO MOVE 
We have lost ao Im 60 dv, to 011 
60.000 coaltane., parer or colt na, 
pee., nary, uroorms, {POD Curlairy- 
arRrvth,nf in stock 
Cnas wardrobe. parked, character, Os- 
fwieal. eblerrs 
You curse 11 -e Dare It and you can 
0Ktca110 rare Yaw own INN*. 
Trunk, .drape 1,01, balkats. rot- tun. for Halloween. Wganrs. dark of 
taboo. r In:4 than a rental price. 
NO MAIL OSDI0S. CASH ANO CARAT. 

OPEN IVIES DAY. 
from neon until S 00. .err Sunday. 
You will ail. your Imo hem anywlKre 
to grab up Kama bargains. 

THE COSTUME MART 
ST R. Lake St. I Ind IIN,,. Chicago 

P 
ET 1 

Gowen b 
PINK 

TAN. KS i 
es aL 1100..11 Rhl sertoo. .own, d4aa 1O4, 

aso: whlV m.rlrw x66.. 133- c. carear. 
766 N'. Ntn R1. Nw tal ){. N. Y. 

2201L66211 P.\"K1 ern. OTJS. revive. 
7L5 w6v need Cantons. eaMlent íK 

ball,. ,teeny Clown CeNN . Rhlaytews, u 1..a rarpemo. NIB 
rare Ave , w«hawbao, N. J, Pha.. lNI. itYd 
TNKAMICAL AND PIN-CF ACC134.501111.2- 

bins Tool.. Bn., KW. How. Tide, 
011er Item. /Imo NM.. Mall or.. only. 
M. K. ... Suite 1104. 1471 Broad.K, Now 
Tort, 1 1. 

CONCESSION SUPPLIES 
FOOD AND DRINK 

ASOI 7 SI.L M.SKET OI POPPETS ('A\ 
mou fan aaromem, stem raenln.L 

ptaavmal KNllpa fer all rnpp.r. SIYPy 
Kor s. laD f. Halal.. fhkaro. ell. wed 

C orro 4 
CAN 

(tamed, Qwork SSS' "i Nao 
i -I.. Dow 

511,1.154 Isom Machine, 7,000 

NN. l, OnIL Li.o1OLu. 3bif bee'Site 40. 

FOR SALE 
In cream end Custard Machine ernk harden 
le¡ ',bloat In Melt. St... surd. 0 

narli 
Ma capacity. le Twee. lem /.0400 

REFRIGERATION SALES E SERVICE 
SABINA, 01410 NON/ Ife+ 

PCRCNASA YOUR SNOW CONE SI \ 
chinos Newt from U.. fir \II prier 

god Wee. P, o. Bua 7907, Douse. Trt 117 

FOR SALE 
SECONDHAND GOODS 

SVST rE.k 
pal r prootTatt.VlnÌn. 

Kat, Liao SWr,ton BI4 d.. 86001.50.1., 
hllf. phranr: GI 0-0.77. 

6 TX AIL. MOBILE TRAILS. N FT. LONG, 
tandem with Indoor, Ir l. 

mod I, for nomme took houes, ceal:1 
end.. steel d luminum. Them an 
not made f. but farter" test.. reed" 

e. /4; Co.. Iron Mountain, Meth. 
Po . 

FOR SALE -SECONDHAND 
SHOW PROPERTY 

BI'O,D KIDDIE. 11113174' -TEST. PLANS? 
C.no,Ir 1, rlrbm Norw.i0117,1111;,1:11: 

ChYrFr .... try 711 -vare teta) « - BrUI, Boa 873. 
Peoria. DI. 

BUILDING PLAN, FOR 1.0660066 GHOST 
Ride. llghl n41.11010n. fully 

Pr. 
d1.W}tle. 

Iea4 Irkkr. Sul. Ne money ma= 
a6. 73 -Dye plea ratable, MALL, Ma 88 

,aorta. 
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BEST SELLERS 
No EY. 

, AN EYE 

,»:\,;:, 
:1: CATCHER!! 

Oro++ ---- Oe. 
wn.re nt c 

finis. 
Theee. Spare %, OMn. LT' 

No. 817 ,1 - , 
A Real ;/t 1® 
Money 'f 

' s -` Maker 

03..Dß 

533' Ago 
s \ . J RE. 1sS 

x\ - - a EIIH 

tg/r! t1' I ual 
Lr`. .AQ4 Fin! 

BM. . 11i RCy 

Gard Imish, W.I. brilliant 536.00 
.eter. R. or Green rider. Gro 

110.1 d sow esNrn, 0.116 far smol s 
PROVIDENCE RING COMPANY et Weilmmstr S[. rovtdanto R. I 

LIME -LITE 
UNSPEAKABLE 

, Multi- Purpose 
- Can be used for 

Don, .dream, Ital., 
mint, Clewr, Lee. 
Room, TV, Stud. 
Vanity, MO10, Noes 
m. Kitchen. PinU 
Or SPOILeht- 

Made of I;ber Wm.. 
will net burn -er briar. 

torture htohl 11,, 
I nc .r. 1 n- 

/shad 
Elber el:: pan 

+ 

noestsr mast, tartest. 

$2.50 In lots M 0 
Sample 0.93. 

234. we 
c o.D. 

a( 
.n 

SMART a USEfUL S DICORATIVE 

ADJUSTABLE 3-WAY LAMP 
Ins ANT' TYPE OP FURNISHINGS 

ARTISTIC GORDON LAMP MFG. ' 

41Lí1, No. Ind 51., naodelph, 71. P 

DIRECT FROM _mio 
0 Coslume Jewelry O 

Manufocture 
Per pot. I/ /M,ra<la Ir.YS Crwter, bead. M.ri I 

Man'. }RhinesteM RIMI. .71 
INtM' htnaaten. AK. Rin... 

baYd lN beM sine Nbd:r:d 1N 
Tadr.d í. I D.luu MellrN urrirl« 
1c.nr P:nt. Y 
BrKeet., 

111N6<k.<.. [. . I. 16rnM SM 
/ be.ur:Wll boe. r BKh 1,7/ / 
0 SIND FOR /RII CATALOG I 

4. Illustrated P«eL 
136. w«arl an C.O.O. 

P.ICYí.IRD JEW, F:IRl CO. 
4 W. rith St.. Dept. , N. Y.19, N. Y. I 

S.S. batid 
3 »c. ser,_. -.1.1 Matee 

Wt(IN MET'S JEWELED 

GOZA -TONE WRIST WATCH 
With MarchlM [xpan- 

53.5%l06 una 
a, In bra et 

or m 

orne. J.wa.e a.u. 
ron worm .inn 
LNhr .. 
53.25 .,,:: 

4 

Samrl 61.30. 

114. am.. b1, C.O.D. .O-. ChI<ao. W 
Carry eOmpryte line 

41 Mr<hand,e. 
0646 cana.... 

(ENES TRADING CO., INC. 
173. S Nal,teo ft. [nice. 7. Ill. 

Phone: TAYIOr e -1534 

Nss 

ee 

SorlA', tar1eN m.r.n.nalwr 
of Cord. ,N e..rlWa 0x11 Nart 

éun tir vrobu: únftlory. Áhicu kinnd r<atcngon alrlN tam. I 
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1,m1n 

U 
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Bagged in 
polyelhyle'n... 

KEEP LONGER, SELL FASTER! 
Sprout in bag. No spoilage. Get 
your stock when you need it. Wo 
ehtp day order received. Choice of 
red or green. Excellent growing 
Aaeh. Free promotional nida. Write 
for details. 

LAVENDER 
SACHET BASKETS 
'rightly woven bleach- 
ed rattan baskets with 
plwtic stoppers: 579.00 
per 1000, 545.00 per 
A0. Dried lavender 
flowers 10 
Ms. 13.50. LOWEST 

PRICES 

?wlq 
. 

ANYWHERE 

altic,' W. 

THE FIRST 

"NEW LOOK" 
PENNANTS 

in over 2,000 years 
Send for our free Utentur Illustrative 
the 1 I Une of traffic etopDera et., 
eranufarlured under one ref. Make 
sour place stand out tike a sore thumb 
Vou eel attention with Mirlo products 

MYRIO CO., Dept. B 
1231 Mln Avs. Cleveland 13 Ohio 

COMPLETE MINIATURE STEAM RAT, road, J care. 909 foe track, all aerenerley, Fred DeanW, 97 est. Malo St., Wappingere Falla, N. Y. 

FLYING RETURN ACT FOR SALE. RIG - Rin la h; !Ion, mm let. who net. W/e Feaster, Aouu 4, FTnrPlay, Ohl. 
FOR SALE. --Ò0E 10X10 CENTER JOINT Canvas Top with Awnlnóe and Rally and complete wood framework for salve. Used 4 weeks. A)w Counter Popcorn Showcase. Weidner Concesalow Hamburg. N. Y. nnerson 1755. 

FOR 5ACE -SMITH CHAIRPLANE 22'. tike new, reasonable. Ulehla, 126 Mom.. lon Ave., Stamford, Conn, au5 
FOR SALE - 1952 OVERLAND KIDDIE Fln Engine. 61,500; wale 24 children. 110 .co. St,. South Orange, N. J. So 2 -5141. 

GIANT SEARCHLIGHT, SPERRY; RID FILE -o k. Need Boatrlde, Coaster, Band eon, tao 
Shafer. Heater er 

Ca Cruiser. F. k Park, Evansville, Ind. 
"GOING OUT OF AMUSEMENT PARK BUST NESS"-Rides for Sale al Sacrifice Prices: tit -G -16 Mlnlature 1361 Pameneer Train with engine and three Cars with aoproxl- mate!). 1.700 feel or double 1121 pound back, complete willt signal switch, track [ange. äe10 apik etc. Approbo 000 actual t'o. Manufactured Dy new...re Train ('o.. Rengels Ind, Like 0.20 ls- Slangelo J2 (t. Air erryGoNouod. 20 honey, with eeetional aluminum lop. [!so- Ilex motor, good co ter Small 'Kiddie Rocket 16 

aluminum ter, eleclr /c motor. w'IIh sectional aluminum 
(ZSeifDrb'en Midget Motor Core. manu Iselu00d Dy Hockney SIf /. Co., ua one 
eeaaon each Ili -Tank Boat Ride, operated, with Boite recently painted, 12 em-en ter taeaelly. 

only. nowW 
wad for cash All 

Inspected 
are now lo operation and can Dc Invpected at 

ray three at Crulchfleld Laka Amusement Park, NMeb Logan E. 

Phone: 
P. Box cals Mebane, N. C. Mord: Logan E. Crutchfield, Telephone 

through 8utt(nffen, N C. -Canal í4911. 
KING- TRAIN. 1436 MODEL. EXCRI-LENT 

oo 
o dta0n 

HTek 
bore. 

7Hlonx o ryinec, 
luBdoex d , 

2p12ri, 

c eIUd 

ltto- 
o 

Ohio. 
LITTLE DIPPER-GOOD CONDITION. NEW 

paint 3,500. tfn nearby. 
Or o would c.o.d. loca- 

N. E. AUanta 6. Ga. ru. 1T.6 Noble Drs 
au 

MERRY- GO.ROUND. OCTOPUS, KIDDIE 
Rides, All like new, Taylor. Rt. I. Box 

199.8. S.naw'ay, Wnh. LEnoox 7- 6_410, aa3 
MINIATURE TRAIN CARS FOR SALE. Adult else 14 Inch gouge Wagner make 
equipped alto air Drakes. Now In opera - Ilon at Chicago. 6500 each. ln lop operating condition For pictures and de.. write 
Bog C -2111, c: o The Billboard, Cincinnati 22. 
Ohio. u3 
PARKER M G - R. 36 FT.: OTTb W AY Tsin, awllne motor operated: Auw, 
'Copier, r., Truck, Van, Booth, 
Houes 10..a*r, 00ndy Floss, SroU. 6 Try, ere.. Polo. r1 Ferraro. 3726 Tuurosa, b Raw. Tex. Logan W53002 
ROLL-A- WHIRL, COMPLETE ITH P.A. Se m 

nker Road. Racine, 
e 

6.IpVV 1 

Wee. 

NEW $41.95 

RUSSIAN AUTOMOBILE. 1961 LIKE NEW 
20x50 Top Rannen. PA Sr... Ticket 

Box. 0,650. Orville S. Truesdell; Alben 
Lea. Minn. 
TENT STAKES. "FORD AXLES.- 1.600 

Mock. fl each. F.O.B. Dallas. G. B. Wit. 
lard. 1321 god Ave.. Dallas. Tex. sett 
TRAIN O -ALL SIE95. CAUCES. TYPES 
detour. fI bW fnRehesel. Ministure 
TYa1M, 338 Winthrop, , Rehoboth. Mao. au5 
TRACKLESS TRALN. KIDDIE AIRPLANE 

Ride, Cotton Candy and PoDOrn Machine, 
Ford Dus, cheap. Julian Bruce, 516 -74 Place, 
Carmody HUN, Maryland. Phone: Redwood 
541709. 

1A.B.T. SHOOTING GALLERY -JUST OFF tweet., complete w. Ri fles Com 

6, 7177 
n pEet llpak 000rnrn Sp. Co1o. Melrose 35412. au3 

a-t. Mens 

Ó WATCHES 
With Expansion Bantl, Lwis' with Cord 
a.ne. 
G /UEN- WALTNAM -a BULOVA 

Sample Walch eá. 

C.O.D. 

Recondition.o... 11. new. l rHt1Y Moe with bat.. 
C.O.D. nDer Money-Back Guano 

check. Send money once o c e.l. <hck. 
Writ for FREE 7457 Calalo9 

MIDWEST WATCH CO. 
s wrsh ASH AVE . CHICAGO 1. ILL 

"CLOSEOUT EARRINGS" 
Also Scatter Pins, Necklace red Brac- 
Iets, better grdo, usually 56.75 per dos. 
and over for 53.75 per do.. 

LOW PRICE EARRINGS 

Stone L metal, well made. nice delisn.. 
n- larnlsh, clan, SI.80 dos ; S20.00 

grross 
NOVELTY SCATTER PINS 

53.75 doe. In cotton idled boeet.l 
20 °q with order, balance C.0 D. 

Princess Fashions, Inc. 
1 Washington Ave.. Dept B 

Providence 5, R. I. 

P D 0 - World's Greatest 

PHOTO BOOTH CAMERAS 
Dependable - fflclena Maker 

DIRECT 
POSITIVE plc 
tore. In 3 min- 

Camrrsa 
Ìn 

t 
2er1 for 
y Isle photo. 

Boothe are at- 
Irartve, ea.y 
lo lrantPOrt 
and qulcklY As 

tale lnlruh 
tionr. F u 1 1 7 
guaranteed. 

Atro portante rame, a.. Write for detail. 

P D Q CAMERA CO. 
1644 W. Conan Chic . 72, M. 

FORMULAS 
SUCCESSFUL "SHOESTRING BUSINESS 

ventures' .Isl. Formulas Se Ida. Man 
$5. 1.1mlled supple- Sam Enloe:Ws 1436 
Pomona, San Jose, Cant 0uó 

INSTRUCTIONS 
BOOKS & CARTOONS 

/10W TO SI SEE: MONEY WITH CSNNIVAL 
Games. 144 -nce honk, 35 Ill na, 

S2 pompa . Theron Fox, 1296 Yosemite, 
han Jo 260. Ca!If. u26 

MAGICAL APPARATUS 

NEW 132 PAGE ILLUSTRATED CATAL. 
Mind rr... Mentalism. Spooky. Hr.. 

flan. HOr Irur, Cryrulf. frrDholOg). 5e 
wholtaale Subminf.ture radiophone [o 
menlelbl ally ionnaled Brochure Drlac. 

reo Nelwn Erltemtlsee, 335 South 
Hash. Columbus, O. 1729 

VENTRILOQUIAL FIGURES 36 INCHES. 
vat hale, volte dnwd, át750 and $20. 

11 
BonE s. 1713 S.. W. IBIh 51.. Hlaml 4S, 

MISCELLANEOUS 
SOUND SYSTEM AMPLIFIERS REPAIRED. 

Expert repair on all makes and models 
of sound wotem amplifiers regardless of 

chalk Radle 11. u5V Senkre Falth. O.LDoM 

PARTNERS WANTED 

PARTNER WANTED - NEED SERVICES 
and capital. Nee 500 weekly. Entertain 

ment flNd. flyna fldt proD011lon I AT 
dealen 'hataevcr. Box C -2111, rÌ0 7Te BEI 
board, Cincinnati 22, O. 

PERSONALS 

ATTENTION - SIR. JOIIN K. BENNETT, 
please contact me. Jamra V. kMnenn. 

136 B111. Blvd., Columbus 4, O. au5 

MR. ILOPE, $53. ALL FUNDS RRACh7VFJS; 
ehfdnn 500wtn[- Debt one Year Wd: 

I'm Aloe. AlwaYO. Faye. 
REWARD - ANYONE KNOWING Wl0 E' 

AD01rtl Or nformataOn leading to BMW 
Taubort. cFoo .h Y In Florida. Pla.e writ. 
Lou TauaerL Aaocb Oultthere, Cate; 
Wyoming. 11 

WILLIAM "POPCORN BILL" MOORE, CALL 

M. 
Ester. . 8 

Memphis. 
364 CeamaRoot. 

Tenn. Urgent. 
o 

$20 RE gAR whereabouts f AIMA 
INFORMATION 

CON. 
mer bROO 029. Auto Ts0k. Shows. 
Wr/ta cox 729, c;o BWbOard Pub. Co., sL 
Louis, Mo. 

PHOTO SUPPLIES 
DEVELOPING -PRINTING 

DIRECT POSITIVE OPERATORS IN 01110. Indiana and Kentucky wanted for Chrlw- maa Picture Deal. Write at once. Stashes A ltrac.irm 
o. 

7240 Beechmonl Ave C.c. natl J0, Ohl 
PHOTO BOOTHS, CAMERAS. D.P. PAPER. DevcloDen, Frsmes, every. for dl podtive 'WC for pur low ptieea PDC Camera Co.. I546 W Cortex, Cllcago 22, IU, cDHn 

PRINTING 
Al TESTED SHORT RANGE TARGETS, 53 per thine" d' ova day eervlce. le. ymplK Flpe Art! Pre4. 1018 DoOald. PeOrla. 111. au5 
ALWAYS SPEEDIEST SERVICE ON QUAL. Hy Window Card[. Three color 14x22 Posters, $/ hundred; 17x26 the, $12.50 Paters for all amummcntr, dances, 10400 ColonO day -[la Bumper Sllckera, 4x15 Inches, adhesive back. 57 hundred od.td Tnbune Preu, Uept 357 Earl Park. Ind. 

ae23 
BALL POINT PENS IMPRINTED WITH Your a0, Bw'o Omen, fs; 100, 514. on pald, Marvin LlDkln, i08 Flalbuah Arooklyn 23, N. Y. 

POSTERS 
of oll descriptions. 

In an ..e of specialization - Deal with 
"Specialists." Posten of all deecriptaong, 

IN A.M. -OUT P.M. 

WINDEX SHOW PRINT CO. 
5809 Woodland Ave. Philadelphia 43, Po. 
TARGETS FOR SNORT RANGE GALLERY, 

$5 per thouund. Sample on reg000t. Admiral PrbUoo Co., 420 E. Salto Sl., Halt! 00000 2, Maryland. 
200 055X01 LETTERHEADS AND 200 654 Envelopes 63.75 black or blue Ink. Mello Press, 767.8 Leith SL. Flint S. Mick. au12 
1,000 EMBOSSED BUSINESS CARDS. 53.75 

postpaid. Quality printing, request tree price list. John Peper, P. O. Box 822, Chat- tanooga, Tenn, 

SALESMEN WANTED 
GOLDMINE OF 600 MONEY 

n 
SIAKE- RS 

Frce copy. No tOly Soloma 50001000 
Desk 22.8, 307 NorW Mlchlgan, CDtea[o 1. 

ch -oc26 

TATTOOING SUPPLIES 
At TATTOOING MACHINES - WORLD'S 

finest; best design., colon and a. 
Free catalog. Owen Jensen. 120 West Bard 
SI Lw Angeles. Calif. *e16 

WANTED TO BUY 
ORCA-AI GRINDER MONKEY WANTED. 

fully halved. reawtble, Organ Grinder, 
$040 Collinsville Road. Easi SL Lou.. III. 
WANTED 

opes. etc. Al. Organ Rolle. Price and 
condition that letter. Box 23. Atlantic. loon. 

1E29 

USED FERRIS WHEEL t5 OR SMALLER; 
2 LowrOY Vans, wY Games, Framen, 

Rc oe =bra Fault/V nL Hox 
C-212, c'o The BWDoard, CIprÌMatl 22. 
Ohio, 

HELP WANTED 
REGULAR CLASSIFIED ADS . . Set 
In usual want -ad style. one paragraph. 
no display. First line regular 5 pt. Caps 
RATE: 20c a word -Minimum $4 
CASH WITH COPY. 

Forms close Wednesday for 
the Following Week's Issue 

A -t PHONOGRAPH MECHANIC: FLORIDA 
co=stal eily: good salary , hours, etc.: no 

drIften; mly ol Seeburg L AMI. Our ens 
Yylorea know of fhb ad Box C213, ego 
7'be öUlboard. Clpelnpatl 52. ON_o. 

AI SIGN PAINTER - ART WORK ON 
building.. algn painting. Work now to 

October 1. Living ac0ovunodationa Danbury 
FM, 130 White SL Phan* ,jaret person to 
gp-oá collect. Danbury. Conn.. Plop 
MUSICIANS FOR TRAVELING DANCE 

Orchestra. Stea0r pay. Ibeet tnnfporla- 
thon vallabit. LUU. John Beecher, 1611 
l'Ity Nat'l Bank Bldg., Omaha, N.b. Jo29 

BALES POSITION OPEN WITH MAJOR 
agency band department. Excellent ols 

Be0.5s nd squOtal 
ed 

Billboard. Cbelmata 
. 
T 

o 
b 
OB. '207. 

tio al aTri7e . 

íY49 

SALESWOMEN-AGES 
20.40. Óhb:V 

[.R, September October : .glary. expenses 

?o;:.ç6::K:;tOo ER 
ual 

215elnnatl 

22, O. 

W Tenor Sax:Gexpe nce ; NFtl'orida lo- 
cation 

000000 
Leader, Vparalso Lon, 

Hotel lso, Fla. 

AT LIBERTY 
ADVERTISEMENTS 

Sc a Word Minimum $1 
Remittance in full must accompany all 

ads for publication in this column. 
No charge accounts. 

Forms Close Wednesday for 
the Following Week's Issue 

AGENTS Cr MANAGERS 

EXPERIENCED AGENT UESIHES TO 
roule a d book Allrsetl One 140I! fur 

.iods' crttr.... etc.ndterem siren 
high 

or 

rte ór' ;e't aAÓx C 
011121°' Cie 

The 
BUÍbo.rd, CIOcTMaU 32. Ohio. 

CIRCUS & CARNIVAL 
SOLICITING OFFERS 195[ --R AI'S CIRCUS Res., tut, People, Dr? Slnnno Bleds, Mule, Ponv, Brouetter on request. Roi r35I, Faltlee, l "t, 

MISCELLANEOUS 
ANIMAL ACTS A VARIETY NOVREila Aote 1 ll trS flan. Phone NtIFt. Wan 2015 Oliver S , Varltty Artbta, F't. WaYM. Ind. 
AVAILABLE WESTERN DJ. PART -TIStE 
TRW 

Peke, 'Root Troller P0000hteCktthagé Mhaouri. 
au5 

HYPNOTIST - FOR STAGE. PRIVATE 
InrCrlla and lerlare demonatrallona- r ormatbn write Nelee F. Diehl, Aoule 5 Staunton. 

L 
a. 

M 
leS,'Sd 

PERSONAANAGER OR PUBLICITY, OR agency 'Warted situation. WIII relocate! Good, aggressive perm Y Robert Adam., 59 W North, Chicago, SUPCrIor 7 2G8p. 

MUSICIANS 

AVAILABLE -TOP VIOLINIST. FORMER- 
loo 41. odd perapa'nalltye' V1o11ol/L 04 N. B1we%, Chicago, Ill. 
BASS MAN AVAILABLE IMMEDIATELY, double valve trombone, vocals, combo 

Flack .110 u th to 
a05 

COWBOY STUART AND HIS WESTERN swim donee band, the Beaver Volley 
00 available for radio. TV and thaws coast b easel. Write Box Ill Han. 

1.e4euud am. .12 
DRUMS -EXTENSIVE LATINS. RANGOS. Timbal., also shows, vocals Prefer combo small hotel greu.. organ duo: he caftan work only Photo, ces, Lee 

lento, 
2520 Jonesboro Rd.. S.E. At- lams, Ca. 1).29 

STRING BASSIST: AVAILABLE ISIMEDI- 
alely, Interested locatlnt stern area 

.somao: 
Name. Wckero. good 

ppearsn00: locate /002 and 10, Musiclaa, 553 Filr(ax Ave.. Nociolk, Va. 
PIANIST. CORRECT CHORDS. GOOD TWO 

or four boot. nad tymholo OK. Commet 
0101. no orogrt>efvt. amante; sober and 
sertaos. Wayne Powell. Irvine. Ky. Phone 
Igloo. 
PIANIST. HALE. SINGLE. GENTILE: tnIMd mode and wide professional tx 
perlen00: popular. classic. wloltl, 

22 

anompa- 
alose: orchestra; 

nataeh. 
Box 0.214, cis Tot 

h; 
Bf1lDOard, Cbelntl , Ohio. 

PARKS & FAIRS 

ATTENTION. FAIRS. PARKS A NO CELE. 
Maltons. Wilma Lee and Stoney C alt Clinch NeerVer Clan. rira. Roo 

ordo, rtes t Grand Ole il ry. the n 
Boma Marton and 

and 
a. 

Bub Whips. KnUe Throwing" and Tram - polfM; Anhle Vdeir'o W rom RtvOR of 
Sharp 5holm. 

Std Monkey., 
Raoe. and Comedy Pord, available as om- 
Dltle show or Ingle Or ta0Dlned onus, 
Contact 

Ave.. 
Atnlph 

Ohio. 
WT-OB 

High .. New Philadelphia, Oft_b. _1y2tt 
BALLOON ASCENSIONS. PARACHUTE 

lumDli. 
Tie 

fats. esebrtaons 
Claud! 1. Inditrs 1001 S. Deoiaon, Indun- 
apolb 21. Ind. a019 
FEARLESS STARS - HIGH CONTORTION 

31.0.10 AO available for Southern Fain 
aurtbg Labor Day week. For open tame 
onuct Jerry D. Martin. Billboard Publishing 
Offlee, Cincinnati, O. se9 

JAMES COGSWELL. STROLLING CLOWN 
Fears, atebratlens. epeeist events. Write 

today for detail., descriptive literature. 
ete. 1433 Rose SL, Lincoln 3. NeD_ant2 
"MYSTERIES OF .DIA STAGE SHOW" 

presented the amasine Stotts, Inter 
Mu famous Doo,o fatudnt 30 
of the aorta's most famous and th.Flor 

y, IA Ghl Burned Alive, tot Floal- 
InI{ catty. óawln[ a Wom.n fn HeU. Ma/I 
cal PouoWn o! Water, Shoollne 71ru a 
Gtr!, etc.! Combined with g1frr/teu cos 
lnmte, rrppeeeeul lfl muAle, beaut![ul end 
ulna A otage aelttrnge, gimsle, comedy and 
3 Pretty N. Y. Mwhit rZiorle For Indor 
and outdoor dates afar Curr 

Ro- 

ar/as 
plas1ng leading Amusement Parks 6 

Proven crowd [rater. Contact: 
3453 Norlhamauo 

St., Easton, Pa. Phone: 56531._ 
OUTSTANDING PLATFORM TRAPEZE A.. AvW.ble for all types of outdoor 
events Flashy paraphernalia, real sel. For 
literature, deuils, .dross: Charles La Croix, 
1304 South Anthony, Fort Wayne, Ind. Tale. 
phone: Eaahrook 3312 
THE DEATH PLUNGE. AS FEATURED BY 

Pox Movie Tone. Is bringing In more cos 
tome. than some arenas, Nln and carnl- 
val celebrations can handle. It's the assign 
ment etnntaneO far mol. 11 really separates 
the men from the baya Benda iVri/ 
tarp et of bOta on here W 

S. It Bbs made a hot b South 
and drawn h eavy Patron /e on the of 
Bermuda and Honolulu. TLb bleb dlving 

after 
b talked town. and Capt. 

toe after It has left own, Contact Capt. 
Mae, ProducUona. e *r Plea, War- 
nn, Ohio E. Tel. 45337. 0019 

VOCALISTS 

MERCHANDISE 93 

A A R SIAN -SMALL CALIFORNIA LA- 
bel, former pre.ent of Sonewriten 

C1uD !slaty o p. 11216 Romp, Whitt lar call oxford fi2s4. aasd 

GIRL DEEJAY- ANNOUNCER. COUNTRY 
and Western GultarbL Voallet. No en 

umbnnrer. Go anywhere. \That tara ou 
offer! B2. 

Ohio 
ox C27, e The Billboard, Cin- 

cbnall 
SMNN4NttNlm+wvgwww+wee... ...... _ _ _ 

Amherine hibreakable Combs 

THE NEW SENSATIONS FOR 1957 -8 
LIFETIME COIN PURSES -MITE MIDGET 

Now you can make more peer,, then before The famous Mite wooer nape. 
purse celeb :ts minion sales r cars wile Ihlt Z111"IOn ,n price. These 

WO possible dVe to Its deco embossing, extra lonq rip Per, tales na, hantl Ia<Ina, aW henlic w:Irn enign end IIS ne counur d;!pr fhH 1s I ru1v Amarlc.'f fastest teller 
3.h ch tia n $3.75 doz. reduced 

Mch 

m 

sere 55.75 doz. ndYC1d 10 .. 
Jobbers' Prices on Request 

rWa Are the West's Largsst D,s 
Iributor of HandToolcd Han 0 e ( 

FREE CATALOG ON REQUEST.. 

We have the biggest line of Western 
I Bolo Tics in the country. Free ` 

catalog on request. 1 

Open account to well -rated concerns 
otherwise send money order plus 25 
cents for postage and handling with 
order. 

ATLAS NOVELTY CO. 
1128 16th Slrcct Denver 2, Colorado 

8" Hunting Knife 
with Lellher Sheath 

Imported 

Brilliant nickeled steel blades 
with colored metal handles. Ger.. leather with 
snaclaaP. 

4 

OUR SPECIAL PURCHASE PRICES: 

DOZEN S 3.00 
GROSS 28.80 

InclYtle peftaga with Ordr. u °° deposit w, /h c.o.d. orders. 

fPP BROTUrRS 
7U/.e0OAd/e Viafrr! fats Slercc /380 
240 -42 SOUTH MERIDIAN ST. 

INDIANAPOLIS 25, INDIANA 

WE MANUFACTURE 
Over 100 varieties of Flower, 
Feather, Metal and Plastic 
Earrings. Jobbers. Distribu- 
tors and Salesmen, write. No 

closeouts. 

Milore Jewelry Co. 
1190 Haddon Ave. 

Camden 3, N. J. 

PLASTER 
KANSAS CITY ART STATUARY CO. 

4313 East Ninth St. 

Kansas City 24, Mo. 

for DEMONSTRATIONS 

I 
j:IltI.41..Ji f L <. UII111.i IlIWI üut 

THE ORIGINAL 
eta in U. S S. Ca.. Pal. Orr. 

Avoiloblo Direct From Manufacturer 
Price L,sl on Request 

Stock on hood Orders Shipped Day Received 

Send 51.00 for Sample Set 

"AMBERINE" 2020 F Street, South Belmar, N. J. 

414NNK6 tt1NbNNNN.NN 

www.americanradiohistory.com

www.americanradiohistory.com
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FAIR SPECIALS FOR ENGRAVERS 
NEW SHIPMENT JUST ARRIVED All NEW HIGHLY POLISHED 

No. 1 100 Chll'a Aluminum Identa 
47.61 Gross 

20" or 24" NECKLACES 
N. 1'1111 Di. Gr. 117.711 

Na. 1'111 Heart Or 7.73 

No. 1 112 Clover Gr, 7.711 

14" CHILO'S NECKLACES 
No. 1 120 Disc Gr. 34 50 

Ne. 1 121 Hoare Or, 4.50 

No. 2 111 Clover Or. 4.. 

JUST ARRIVED- HIGHLY POLISHED 
24" CHROME PLATED NECKLACES 
He, 1 114 Disc Or, 01.. 
No. 1 111 Heart Gr, 71.00 

No. 7 114 Closer Or. 21.00 

Lei.\ than Gross earn Item 51 75 per doe. 
COLO PLATED NECKLACES Assort. 
ßf1.40 Dot -: Or, 317,00 

Et 
CHILD'S ALUMINUM JOINTS 

N. 1 104 Onc Gr. 11341 

No. 3 101 N.art Or. 3.40 
No 1 1N . Or 1.40 

1957 Catalog Now Ready 
Write for Copy 

Ns 3 101 Double -Heart 'dents 
u.50 Gross T T - rTlr 

Ne. 3 101 Men's Aluminum Idnta 
11.50 Gross 

CHROME PHOTO !DENTS 
No 3 131 Men', Idnrs Doz. 54.1E 
No. 3 134 Ladies' Aden's Dor, 4,75 
Ne. 3 135 gara' 1dents Dos. 41{ 

GOLD PLATED PHOTO !DINTS 
All Sires 444.00 Gr. Dol. M.le 

CHROME ENGRAVED PHOTO JOINTS 
No l Ira Men's Engraved Oot 55.40 
No 1 117 Ldis' Eno roved Dot 5.40 
No 3 1311 ore En or flot 5.40 

GOLD PLATED ENGRAVED 
PHOTO !DENTS 

ORIENTAL TRADING COMPANY 
;Phone Jackson 61151 1115 Farnom St OMAHA, NEER, 

Dar 3? SO 

25% dep., bol. 
C.O.O., f.o.b. Chicago 

ATTENTION!! 
THE NEWEST AND MOST SENSATIONAL 

NOVELTY (RAZE OF THE COUNTRY!!! 

CALYPSO SCATTER PINS! 
AHractieIT packaged se of 2 pins! On a specially 
designed card. Also each set individual., giJ bet .d! 

$36.00 se;,cret, $3.25 
ORDER NOW AND GET ON THE MONEYMAKING 

BAND WAGON! 
12 DIFFERENT PAIRS TO EVERY DOZEN! 

All orders shipped day received. 

Damen- Lawrence Sales, Inc 
'727 Na Damn A 

Chica[o 25. Illinois 
. hone. UPtsrn [ -1112 

MEXICAN 
REVERSIBLE PURSES 

They Come in Two Sizes 

6" x 8" ... S 8.90 ea, 

1" i 10" .. 10.90 ea. 

If one only, 51.00 extra 
Milady actually acte two 
different color purees In 
one. Just turning the nap 
around, sise w III bave 
different color pur.. Mode 
lu maul different color rum 

PEARL SALES CO. 
Ark sir 'nee C.s.lo. 

o. ore. 471 el v.ao, Tex.. 

HOT OFF THE PRESS -NO. 151 CATALOG 
Containing everything for the ENGRAVER. FAIR WORKER. etc., such as EXPANSION 
I PHOTO (DENTS -HEART A DISC PENDANTS -CHAIN IDENTS- RINGS -PINS- 
PEARLS- CLOSEOUTS A LEATHER GOODS FOR EMBOSSING If your copy huh 

not been received -SEND FOR FREE COPY TODAY 

-Pleose stole tool business- 

" FRISCO PETE" All Phones. FRonAlin 2 -2567 
126 S, WENS ST., CHICAGO 6, ILLINOIS 

ATTENTION NOVELTY WORKERS! 

ILLUSION ARROW! 

¡,,. 

Meo of nigh is,NC 

Special rice 

75!. DeOfil, Bolan ce C.O.O. 

LS 

colon. Pck.d 
ton, ross er carton -1 

peer gross; Samples 3 for $1.00 
ad den and Chin Stores, 

CRAFT MODE t MODELS, INC. Fitchburg, Moss, 

JULY 29. 1957 

1957 Fair Dates 
Copright 1957, The Billboard Publishing Company 

Co ltinued fron{ page 74 

Enumclaw -Klug Co. Jr. Foie Assn. Aug. 
23 -25. 

Friday Harbor -San .loan Co. Pair Aun. 
Sept. 6 -7, Cecil L. Carter, 

Grandview- Yaklma Valley Jr. Pair Assn. 
Aug. 10.17. Mrs. E. A. Hardell. 

Kennewick- Benton -Franklin Pall A Rodeo. 
Aug. 53.25. John Neuman. 

Wngleyrlsland CO. Fair Assn. Aug. 23.26 
Benjamin Herring, 

Longview- Columbia Empire Far Assn. 
Aug. 28.11. W. £ Rnaebraugh. 

Menlo- P.011e Co, Fair Assn. Aug, I5-17 
Mrs, Raymond Klemp, 

Monroe-Evergreen State Fait. Aug. 22.31. 
.1 Paul H011oman. 

Mosre Lake -Orant Co. Pair Assn. Sept. 

Odessa- Trl -CO. Fair A Wrestort Ault. 
Aug. 20.21. A H. Lupen. 

Okanogan -Okanogan Co, Pair As.. Sept. 
13.15 

Port Angeles -Hallam Co. Pair Assn, Aug 
23.25. Nellie Parr. 

Port Townsend -Jefferson Co, Pair Ms . 

Aug. 16 -1L 
Puyallup- Western Washington rar. Sept. 

14 -22. John H. McMurray. 
Roekford Sout Spokane Co, Mr 

Asen. Sept 70.77. Jack L. Olson. 
Rhayllle -Adams Co. Fait Assn, Sept. O- 

It. Mud'. WeUcandl. 
Spokane ka0. tn.TIIII, Fur, III 

Bens te- 2. Chu, T, 
Pair Sumner- Pletea CO, Jr Pal. Asst. Aug 

IS -17 Ml's, E. P Aldrewa. 
V.100111-Clark Co- Pale Aase. Aug 

23 -35 
Walla Walla- Southeastern Wash. Pair 

Aun. Aug. 20 -Sept. 1. Howard Burgess. 
Waterville - North Central Washington 

Pair. Sept. 13.15. Mrs O. Merton Dick 
Yakima-Central Wash. Pair Alsn. Seen 

25 -29..3. Hugo King. 

Wagt Virginia 
Berkeley Springs- Morgan CO Pelt Alen. 

Aug 1t -17. Mn. Poster L. 21115.015 
Charles T0DI1- Jefferson Co Pair Aun. 

Sept. St -St. Mrs. Marjorie McGarry. 
Clrclellle -North Pork Community Pali.. 

Sept. 36 -SL 11yr1 L. Law. 
Clay- -Cla- Co. Pair Assn. Aug 6 10- W. M. 

Bmlth- 
D.Tbrook --Clay DUt. Pair Assn. Aug. Si -31. 

Nettle Tennant, 
Dunbar-Southern W. Va. Pair, Aug- *- 

Sept. 7. C. Prahm.1 Johnson. 
81tIna- MOUnt11O State Pores% Festival 

Assn. Oct. 2.5. Mn. Darrel flanket'. 
Follansbee-Goodwill Orange FILI AYp 

Aug 26.31, W. A. Williams 
P ort Aeh6y- Mtneea Co Pill Assn. Aug. 

12.17 Mrs William Welch 
oo...ay- Oaasale. Lions Club Prre ran 

July 20 -Aug. 3. 0.110 N. 5415111W. 
a1reo Sulphur Borings-Green Sulphur 

Dnt. Pair. Aug. 1-3. Mrs. Howl 0111. 
Helsel17- Helvetll Community Pur. Sept. 

U -It Mrs. Arnold Letter. 
Lewlabutg- -Brats Pair of W. Va. Aug_ lt- 

34. C. T Syde-utrirkee. 
Mahntngton- Mannllgtoo DISC. Pale stun 

Aug. 20-:1. Gotte H. Sturm. 
58.rliogt0n - P°eahontu Co. Fate Ass* 

Aug. 17 -11. Mra- Libby Reitode. 
Martinsburg- Berkeley Co. Youth Pale, 

Aug 51.30. Mrs. Harry Staubs. 
Matewan- 541/1011 Pair, Enc. Aug. 12.17. 

Ralph Vinciguerra 
Moundsville -Morahan Pair, Ina. July 31. 

Aug. 3. /Hal.. Allen 
New Hope -Braver Pond Dist. Pan. Sept. 

A -7. C. P. Hylton. 
Oat Hill- Payette 00. Pelt Aast. Aug. 30- 

31. 8. J. Crouse. 
Parsons-Tucker Co FAIT Mao Sept. 4.1 

Mn [outs A. Williams. 
Penuboro- Ritehle Co. Fall Aun Aug 28- 

21. Rebecca Wortley. 
Petersburg- Trt- County Pale AsIn. Sept 

11 -14 R E. Spencer. 
Philippi -Barbour Co. Street Pair. Dept. 

II -21. L. Glenn Zioo. 
Princeton- Beaver Pond Dist. Pal, Daps 

6 -T. C. P. Hylton. 
Ptuntytown- Taylor Co. Pur Assn. Aug. 

77 -31. Mrs. Prances B. Walen. 
Rfvearlle -Paw Paw DIG. Pair Aun. Aug 

13 -11. Ars Bower Thorne. 
8ummerevtlle- Nichol. Co. Pair. Ina. Ana. 

5 -10. Mrs. Joule D. Hume. 
Sutton -Braxton Co. Pal: Also. Aug 1 -11. 

E. Morrison. 
Tars Alta -Preston Co, Tale. Assn, Aug. 

30 -fiept. 2 Harry &sodars. 
Wadellown- Battelle Dist. Pale Ass.. Aug. 

21 -11. Raymond D. Tennant. 
Webster Springe-WewtEI Co. Pair Anna 

Sept. 2 -7, Pero Dotaey. 

Wisconsin 
Antlgo- Langlldo Co. 4 -H Club Ludt.. 

Mao. Aug. 2 -4. Herrin C. Hanson. 
Athena- Athens A.A Asan. Aug, 32 -2/. 

Graydon Peterson. 
t ItRbOo -Sauk Co. Agrl. Boo, Aug, 12 -TI. 

A. H- Thayer. 
Beaver Dam -Dodge Co. Pall AI.. SW. 

S -6. Po11011 Kaaup. 
B lack River Pals -Jackson Co. Agri, too. 

Aug. 33.23. Douala. Curran. 
Bloomington- Blake' Prairie AgrL 6í0e. 

Aug. 31-23. Mrs. Robert Brodl. 
Cedarburg- 0110011 Co. Agri. Eo.. Aug. 

6.11. Arnold Oreth. 
Chilton- calumet Co. Agrl. Soc. Aug. N. 

Sept. 2. 011óe11 Harder. 
Chippewa Falls -Northern W13. Diel, nlr 

Assn. July 30-Aug. 4. A. L. Putnam. 
Crandon- Forest Co. Agri. Soc. Aug. 1-4 

Lester Orandlne, 
De Pere -Brown CO. LEO. A Far A.R. 

Auf- I4 -11. R. O. Planere. 

Durand -Pepin Co, Jr. Pair Ails. Aug. 
11 -II. T. A. Parker. 

Eagle Royer -Vila. Co. Agrl. Soc. Aug. 32- 
25. Herman R Smith. 

Eau Clolre -Eau Clalrc Co. Jr, AIrL Soo. 

Aug. 12.15. Willard Hamm. 
Elkhorn- WOJIOrlh Co. Agrl. Boo. Aug 

30 -Sept. 2. R. B. Howls. 
Ellsworth- Plerce Co. Fair Asap. Aug. N- 

IB H. O. 00510115. 
Florence- ylore01e Co. bole Assn. Aug. 31. 

Sept. 3. Fritz Johnson. 
Pond du Lac -Pond du LEO Agil. Soo. Aug 

7.11. Wm. B. SchweMl. 
FIIWdship -Adams Co. Agri. Soc. SeDt. 4- 

t. Robert W. Roeeberrv. 
Clay Mille-Crawford Co. Pair Agri. 

Soe. Aug. 9.11. Paul L. Paulson. 
011lell -Ocontn Co. Youth Fall Assn. Aug 

I6 -16 Otto Neuman. 
01151504 0110--131 droll Co. Pair Assn 

Aug. 6.7 O10. Steffen. 
DrSOIASUrg- Burnett Co. 00-Op Agrl, Son. 

Aug. 32-24. MLU* Sundquist. 

Oreeo Lake -preen, take Co. Jr. Pair Assn 
Aug. 3 -4, Franck J Ptatek. 

Hayward -Sawyer Co. Agri. Fair Assn. All 
19.21 Sherman W. Wei.. 

Iron River- Bayfleld Co. Pali. Lon. Aug 
11 -18. Harry 1451. 

Janesville -Rock Co. 4.0 Jt Pair, Aug 
6 -10. Alfred Meer. 

Jefferson-,Ietferson Co. Fair. Aug. 1 -4. 

Adam Pancake. 
La Crosse -L Crow. Enter -Brat [VI 

Assn. Aug. 7 -II. Joseph W. Frisch. 
Ladysmith -Rust Co. Fair Assn. Aug. 20- 

JR. Ed Shek. 
Lancaster -01151 Co. Agri. Boo. E.L 1- 

E. A B Dttohr. 
Lodi -Lodi Union Agri. Soc. Sept. 37 -29 

Marie Haberman. 
Lusemburg- Kewaunee Co. Seel. Soo. Aug 

3I -Sept. 2 Elroy C. Hopfe, 
Mentowo0- Manitowoc Co. Pt, Assn Ai. 

31 .35. Dr. A. F. Rank. 
Merengo- Ashland Co Pale Ás15. Aug. 30- 

Sept. 2. David H Holt, 
Marahtt entry WM. State Fur, A0g 

30 -Sept. 2. W. A. Olhmeler, 
Mauston -June. po. Agrl. Sol. Aug I- 

I 1, Francis PII 
MMlord- Taylor .CO. Co -Op Youth Pelt 

Aug. 33.25. Joe .1. M. Tune. 
Merrill- Llocoln Co. 4 -5 Leaders' Asia 

Aug, 5.5. Wm. 0115111e. 
Muw utee- Milwaukee Co. 4.0 far. July 

70.31. Leonard Luce. 
Mllwautee -WI, State Pale, Aug. 17.35 

Willard M. Masterson. 
Miners Point- Southwestern WA, Pall 

Soc. Aug. 30 -Sept. 7 H. S. I1ey. 
Mondort -Buffalo Co. Agri. pur AooS. Aug 

-11. John Bollinger. 
Monroe -Croon Co. AIII Soc. July 21 -Aue. 

4 Wm. A Brown 
Nettlsrule -Clark Co- AgrL Soo. Aug. I- 

ll- Harold Huetstead. 
Othkuh- Winnebago Co. Pair Man. Aug. 

35 -20. Taylor Brown. 
Phillips-Price Co. 0411. WC. Ault. 22.75. 

L. P- Wlemer. 
Plymouth- Sheba.Ean Co. Agri. Soo. Aug 

21-Sept 7. Phlltp Awdersoo. 
Rhinelander -The Hodge Pall. Aug. IS- 

II. Harvey Seeker. 
Rios Lake -Barron Co Co -Op AgrL Soo 

Aug 22 -35. Brit . Dalrymple. 
Richland Center- Rlebland Co. Fate Aua 

8e9í. 13.14. Ruby Tallldee- 
Rosholtr- ROOSOLt Pree Commumty Pair 

Assn. Loe. 2I -Sept. 2. Russell Wrolntad. 
1axon -1101 Co. Pair Aan, Aug. 22.23 

Mrs. froren. Hardee. 
Sermotr- Outagsmle Co. Pair Assn. Aug. 

1 -1. Mlehael B.rns. 
Stun an°-- Snawano Co. AgrL Soo. Aug 

30 -Sept. 2- Robert 54rots 
Spooner- Washburn Co. Jr, Fli, Aug. 13- 

le. Wm H. Dougherty. 
St Cert. Palo -Polt Co. Per Soo. Aug. 

2.4. weine 54WKeriney. 
Sturgeon Bay -Door Co. Pair Awn. Aug. 

32 -25. 0 1 610111ndor e- 
Superlor -Tel -State Eyir Aun. Aug. 13 -18. 

beeear 8wSson. 
Tomah -Monroe Co. Aale Assn. Aug. 1 -4 

R. L. P1neel. 
Onion Grove- Racine Co. Agrl. Soo. Aug 

I -l. Orts 0. 1.eet. 
Menace- Vernon Co. Agrl. 8o0. Sept. 1/- 

32. Fred Rogers. 
Waukesha- Waukuha Jr. Show, July 23- 

7/. W. D. Rogan. 
Wausau- Maratho° Co. Agri. Boa, Aug. 14- 

1E C. J MoAleasy. 
Wausaukee- Marinette Co. Agri. Soo. Ang 

10.11. Victor gut.. 
Wageoma- Wausbara Co. Pair Also. Aug. 

IL -Ie. Burnett Johnson. 
Webelen -Central BUlnel! Co, Pill Alan. 

Aug. 16 -17 Ms. O. L Malone. 
Westheld- Marggett. Co. Youth Amu; 

Aug. 1.11 AI Tschudy. 
Weyauwega- Waupatw Co, Agrl, 800- Sept 

5-1. A. A Slroseheln, 
Wilmot- Kenosha Co. Pair Assn. Aug. II- 

II. 5411111 Schnurr, 
Wyoming 

Afton- Ll°cas Co. Pair Asr1. Aug. 2,1- 
34. Devi. P. Child. 

13.11 -Bee Horn Co. Pair. Aug. It -7I. 
Dr. M. B. Walt.:. 

Causer -Central Wyoming fair. July 31. 
Aug. 3. Bob Roney. 

O 000111- Wyamlil Brate Pat. Aug, TA- 
IL P. W. Tetreault 

E vanitoo -171ota Co. Palo stun. Aug. 1i- 
17, 

011lelte- Camobell Co. Pale Assn. Aug. 22- 
34. BIII Parks. 

Newcastle- Westo. Co. Pale Rodeo 
Aug. 22.25, 

Quyos- Ponitae ESST. Asse. Sept. II -31. 
0111lOe O'Reilly, 

Riverton- Premont 00. fur Asses. Log. 
31-23. W. L. Duncan 

Sundan11.Crook Co. Pair Au,. Aug. 36- 
34. Mrs. Dorwby Telford. 

Thcrmopoll, -Rot Springs Co. Pal, LUe. 
Aue. 1/ -17. Mrs. Alma Haynes. 

Torrington- 9o0em Co POD A Rodeo, 
Aug. 21 -24. Kee Klthhert. 

Wheatland- Platte 00. Pale i PestMa. 
Ang. 33.33. 

Alaska 
Fairbanks- Tanana Valley lair Assn. Aug. 

13 -1L Babette L.Vol.. 
CANADA 
Alberta 

Atlabsea- Athabasca Kahn. Aug. 
W. C. Donohue. 

Barrhead- Barrhred óshn..AUg 0.7. 
Battle River-Battle River Agri Boa, Aug. 

13.14. Hubert Derhan , Manning. 
Cameo. -Cameos' Agri, Soo. Aug. 0.1. J. 

E. Stuart. 
Cardston -Clydaton Airl .800. Aug. 23 -24. 

Bert 0150. 
Barwel- Darwel Agrl. Boo. Aug. 34. Dolly 

Klepper. 
Donnely - Donnelly - nlher- OltouIIIUe 

Agrl. Soc. Aug. O -t. Charles Cimon. 
Goole Creek -Ooofe Crest Agrl. I.e. Aug. 

14. D111d Black, Lougheod. 
Orand Centre -Grand Centra Agri. Soc. 

Aug. 0.7. Mts. 0. J. Adair. 
Hlee, Frolrlo -High Prattle Agri. Soo. Aug. 

11.10. A. R Turner. 
Lamont -Lamont Ext.. Aug. 3 -7. 
100110111000500 Loll. Soo, Aug. II. M.. 

O. M. Green. 
Muyertlsorpe-=- Mayerthorp. Agri Soo. Aug. 

Olds --0141 Agrl. Boa. Aug. 0.10. L O. 
Mulet, 

(Continued on page 96) 

Enamel Lighters FREE 
One included with every MtnsWatch 
Set, Minimum order. 4. A C.M. 

Porknd with "SELL' 
Priced for PRO!1T! 

f 

ort 
(4./1 Ea. 

llpnnag ea.aty is FIVE 15, 
3s^ar11Y esurhlnl Biases! 

Lru tale /ewelry ward::: 
ILUE qae /lose l4wet4d 
YN16' 
6617.11 11 Ogler. alts. e.sw 
!hurl boat/- Min, Mdu L 

NATIONALLY ADVERTISED 
It's terrific! High styled Cuff Links 

. Full le Ke Ch . Ti. 
Si, Fine 

ngth 
Expay mion 

ain 
Band 

. , 

seed 
Handsome Jeweled Watch , 

luxuriously packed . , . Sensation- 
ally priced! A sample will convince 
you' 2585 with order. balarc. 
C.O.D. Writs for new catalog. 

Ce! -Max Extra! 
Ladies' 6 -Pc. Rhinestone Watch Sei 

Sparkling, Jeweled 
Watch Sleek Sand 
Smart Necklace 
Matching Earrings and 
Stunning Bracelet, 
Beautifully Boxed, 

$1295 
,17 or 
more N/a 
{7 -IS .1 

PLUSH BEARS 
26" BEAR 

$24.60 OOie" Milwauka 

$22.00 
Deren 
F.O.e K.C. 

29" BEAR 

$30.00 Milr.uke 
$21.00 F.O.- K.C. 

Cemlera Alaortment of All Plusn Tote 
-DOIIS-COnce44ion Mefcnn0ia. 

Wisconsin Deluxe Co. 
1902 No. 3d St-, Milweuk.. 12, Wis. 

WT ATOM 
WORLD'S SMALLEST PISTOL 

:lath/ iWt51t... (a:s 

111rll44:r 

ç f. S nlEg, CP. 

ALL -WEATHER 

Plastic Pennants 

Durable.- Tough-S'1P Pl 

44 assort. color -Minch Mottle 

MIOU 
Cie 

fe .Ogd ONLY 14. 0 0: I. ren 

o e sefoe eiNII price. 

0Y0rre Dd e corollor et All Kind. 
Write for Pre. Catalog. 

A & A NOVELTY CO. 
Catcinnall K Ohio 

NEW FALL d XMAS MDSE. 

Jobbars-Carnlsa-Parlimen Mmn..Wm. 
hen N CTT0ll TI our show' rooms 

Amllp la T07í - Ma. MO Dole -Fur 
11 -CmW7 Sma. htoR. out 

3utty now. L11 R. 51101Ká 

pllq P avonmg'orr Svnis ys epwoint ant 
linon. HA 74357, 
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I CARNIVALS' PA RIGS CIRCUSES FAIRS RESORTS 
Lord's Prayer 

_ Cathedral Pen 
Read the Lord's Prayer 
magnified thru lens at top of Pen. 

1 -Pc. MEN'S WATCH SET 
Includes Cuff Links -Tie Slide -Pen ¿. Pencil -Watch 4 Expansion Band to match. Advertised. in Life magasine, pow. .10 seller. Choice of Key Chan or Metal old Tone 0 Pencil Set. 

2 Year Service Guarantee 

$5.50 per set 
Sample Set, $6.50 
$62.00 per doz. 

SPECIAL 
FLASH! 

PEARL SET 

$8.00 
DOZEN 

SAMPLE SET 

$1.00 

SENSATIONAL 

LOW PRICE 
Imported World 

a 
s Miniature 

Candid Type 

16MM 

"HIT" 
CAMERA 

Takes clear, sharp pictures. For day or 
night use, Indoor or outdoor, with many 

of expensive models. Com- 
plete with pigskin carrying case and trap. 

AMAZING VALUE -SI 1.00 Per Doz. 
Wm for above -12 Rolls. 90c per dos. 
Sample Camera and Film, $2.25 post- pid. 

KIDDIE FELT CAPS 
with POMPONS 

A'sortrd sixes and celer 

Gross $24.00 

Fully Automatic 

CHROME POCKET 

LIGHTER 

$4.50 

per Dozen 

$45.00 
per Gross 

Men's Full -Size 

BLACK FELT DERBYS 
With binding This hat Is now 

sweeping the country. 

$5.00 Doz. $52.00 Gr. 

HARRIS SPECIAL 
4 -PIECE CAMEO d BRILLIANT 

STONE JEWELRY SETS 

Necklace, Ealing, 0, Flexible Bracelet 
to match. 24 Kt. gold plated. Satin 
fined gift box. 

$12.00 dozen 

$1.50 sample sel 

ENAMEL POCKET LIGHTERS 

$5.00 per Dozen 

RETRACTABLE 

BALI POINT PENS 

All Colcr: 

$14.00 per gross 

PLASTIC FOAM 

KOOL LID HATS 

$6.00 doz. $66.00 gloss 

PLASTIC FOAM 

DICE 

$3.15 per dozen 

BE BOP HATS 
Afso 'lea CblOrs 

$3.15 per doz, $42.00 gross 

$6.00 per dz. 

The 

Dancing 

Ballerina 

BELLA 
She whirls and she twirls. Watch her dance. 

Action Toy! Fun for all! 
52.25 per doz. $24.00 per gr. 

Lord Nelson or Mercury waterproof, 
shockproof, antimagnetic 

MEN'S WRIST WATCH 
With split second hand, stainless steel ..With 
back and combination leather and metal 
E.p -avian Band. Advertised in Life 
magazine. Bored with $49.75 price lag. 

$6.50 each Sample $1.50 

ROCK & ROLL 

GABARDINE CREW HATS 

SEASON'S GREATEST VALUE 
Most Se nfIlon 1 Pen Otal In Veare. SIk PEN POCKET SECRETARY SET- In- eluding: 
in Six Retractable Ball Point Pens, Gold Pelith Metal Tops, Assorted Colors. Red, Green and Blue Inlet. 
I1 leelher Grain Vinyl Poke! Secre- ary, handsomely styled end dumb) will built -M pocket for <ely nti ats. 

171 Slendle Memo Pee, 
popular 

L 
with peaceable. This set Is pepuler w.rn 

very 
men both in business and 

ocA l lv. 
All Pens Fully Guaranteed, 

Specially Priced, $7.00 per doz. Sets 
Sample set ,1.00 Pmtpn,d. 

$81.00 per gross 

ARMY AIR FORCE 

MOTORCYCLE (AP 
WITH TWO BANDS 

Terrific number selling like wildfire. 
Made of good quality gabardine. 

These hats have embroidered insignia. 
With sears and piping. 

56.50 dor, 575.00 per gross 
Th se hats i 

n 
colored material, pink, yellow. 
blue, black, etc. 

LADIES' 5 -PIECE 

GENOVA WATCH SET 
Watch 6 Expansion Band to match. This 
also includes Necklace Lr Earrings ex- 
quisitely styled. Beautiful plastic hinged 
leaf -like box which can be used as candy 
dish. 

$6.00 Complete Set 

Sample Set, 

$7.00 

LATEST CREATION 
SELLING LIKE WILDFIRE THOU - 

OUT THE ENTIRE COUNTRY 
Assorted colon and sic., Small, 

medium and large. 

$6.00 per doz. 
$65.00 per gross 

PLASTIC FIREMEN'S HATS 
with F.fafcncn 

$21.00 per gross 

CUB HUNTER KNIVES 
with Shcarh 

$2.00 per doz. 

$21.00 per gross 

$5.00 doz.- 

The New 

MIRACLE 

(ROSS 

& (HAIN 
With magnified 

d Lord's Prayer i 

center of Cross. 
Each Cross i 

beautiful box. 
Assorted colored 
Stones. This 
makes a beauti- 
ful and practi- 
cal till 

\: í 

SUN GLASSES 
In beautiful Leatherette Case, gold 
finish frame and adjustable fle... 
Ear Piece. 

$5.50 Doz. $63.50 Gr. 
Complete with Cage. 

MEN'S JEWELED GOLD TONE 

WRIST WATCH 

$4.00 each 
$45.00 doz. 

LADIES' 

GOLD TONE 

WRIST WATCHES 
With Expansion Band 

fa match. 

$4.50 each 
Add 51.00 each for sample Watches. 

CONFEDERATE AND 

YANKEE HATS 

With crossed metal Guns. The betr 
Confederal and Yankee Hol, on 
the morLet. 

$4.50 per dozen 
$50.00 per gross 

25 °0 deposit required -money order or cash. 
We Ship Some Day We Receive Order. We Ship All Over the World. 

HARRIS NOVELTY COMPANY 
1102 ARCH STREET THIS IS OUR ONLY STORE PHILADELPHIA 7, PA. 

Phones: Markel 7- 9848 -WA 2.6970 Send for Late, Catalog 

STUFFED TOYS OF ALL KINDS 

alum - 

00 block on 
Ilst. We ere 

East 
still in 

.es thee 
Due to coma to 

SPECIAL SERVICE 

INDIANAPOLIS STATUARY CO. 

49 MADISON AYENUC INDIANAPOLIS 25, INDIANA 

Phone: MC 7 -7575 R,t ST 6.2603 

OCyfJy0'- y/`J.- p`y-" 
GET ON THE BAND WAGON! 

Sell o new, unique item, hot off the prase. The "LOBSTER CLAW," ell. plastic dress 

hanger. Designed for "off Ih shoulders." Made of hi- impact polyst yrane, 

unbrsoLoble. Retail S1.98 for Ihree. Terrific markup. Sella like wildfire. Writ 

ORIGINAL TIT-RITE HANGER, INC. 
WYOMING, 

HOT CARNIVAL EXCLUSIVE 

r9 CALYPSO JOE 

Inch, hand 
painted, lexl- le figure hich c. be dlusted 

Into wide variety 
or different poti 
;ians 

- ailling or 
tanding. 

, Ma. of rubber 
Complete ,r which` will 

will ` never break, 
hmovDI ` J pI Or crack, 
e" guttat nor will pall) 

r.ae. 
ONLY 510.50 
a pnpeid. elate, Indivld- 

gmple 11.00 e<h, Lallt cellcphn 
prepaid. packed. 

Send check or men, order, 

Com: In ssort- a ftrcrlv 

IRVING READER 

IMPORTED CIGARETTE LIGHTERS OF ALL KINDS 
SAVE AND COMPARE OUR LOW PRICES Doten Gratf 

Small round Iwo hand type pocket lighter 52.25 521.95 
Small alligator key chain pocket lighter . - 3.75 40.00 
Automatic pin -up girl's pocket lighter 5.00 55.00 
Automatic chrome Ronson type pocket lighter 4.75 50.00 
Plitt automatic pocket lighter. pearl handle 7.50 00.00 
Zippo -type windproof pocket lighter 6.S0 75.00 
Automatic alligator Ronson type pocket lighter 5.40 57.00 
Porcelain labia lighter, part chromed 12.50 130.00 
Horse head chrome table lighter 15.00 160.00 
Camera type cigarette lighter. bakelite body 14.75 157.00 

TERMS: 40íe Deposit With Order, Balance C.O.O 

CHESTER SNYDER IMPORT 260 Flagarni Blvd. 
Miami, Florida. 

SALESBOARD DISTRIBUTORS, JOBBERS & OPERATORS 

LOWEST PRICES -WRITE FOR PRICE LIST & CATALOG 
Monufacl Of America's finest Salesboords 

PEERLESS PRODUCTS, INC. 

AN INDEPENDENT MFG. 
633 PLYMOUTH CT. Phone: NArrison 7 -2071 CHICAGO 5. ILL. 
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PITCHMEN... 
-Y. can't do butines4 from an 

empty wagon." 

Most gadget workers and placing 
their Chop -O -Matit orders for the 
faire NOW. 

Our stroke Is dependable. Our 
price is right. 

For your protection. we always 
maintain seeable inventory to in. 
sure prompt shipment to you. 
During fair season the demand 
Is always heavy. 

i^. 

So May Sala 

DON'T WAIT. 

PLACE YOUR 

ORDERS NOW 

Coll Seeley 
d -1774 

NEW I 

CHOP -O -MATIC 
FOOD CHOPPER 

POPEIL BROTHERS, INC. 14N 
PHONt SEe!es,T! 

C121CA607 

THE TE1 l'ONti1.11011E1TS 

CH.1R11 BR 11'I?11ET 

Ten highly polished lightweight discs, each 
clearly inscribed with a Commandment on o 

fine quality curbed chain. In Hamilton -gold 
plated, individually packoged in cellophone 

bags and pocked in dozen lots. 

y. 
RETAILS FOR Ora 

$1.00 vim+ 

YOUR PRICE 

$4.25 DOZ. 
Check or Money Order 

Ne. C. O.D :. pleas 
IMMEDIA EE DELIVER YI 

ill you ore rrolt,ng 
give your add.... one 
week from ard., dut..I 

Also PERSONALIZED JEWELRY 

135 Gels' Nomee Aa.duble. 
Ask ter Catalog Shea 

R. I). ROBINSON CO. 
II Bridge Si.. Cremates Sy R. I. 

att ik 

pdnum 
SIIOTER 

.,tb n'..,,enc and .,Ih tiled end wore. ..slats. 

.Para.... C.. be used Indoon as well n outside. 

THIS IS A GOOD FAIR AND CARNIVAL NUMBER 
1 -A Parachute packed In red and Sr... toll tabeK 

1 -AP Parachute packed In .d and green plastic tubes. 

Tne, Mae. grill Porechut N someth ire nee M sensational In rechutes. 

7YBl 
is 

a good 
item 
for 

demonstration 
This Ace. Israel... for 
clos last 21 yeas has been 

one of the mast fascinate 
Ing and taat moan. Toys 

ter offend te the Nis. 
Mad as e canon. ., .a 

Pas.. by semper. 
It Is simple and foolproof In 

ACME TOYS 
2333 ABBEY AYE. Fer Toy Parabola be 

CLEVELAND 13, OHIO Tlm.T..hd 
Acme. 

ae 
h 

Personal All- American Name Emblem 
Red Flock Shield on Wool Felt . . . 

The Hottest Item for 

Shows Fain Carnivals 

They sell on sight, Beautiful, in 2 colored 
nboasad .Sect. Th.y',d a knosboutl 
Si. S inches by S inches- Personahred 
with a.sertrnnr of 288 popular n mu 
Also Monks to stomp in any n m.a Tre- 
mendous profits. Fovea selling novelty 
you aet low 

Sand for Fr camp:, price Hat 

Clod lull particulars 

EMBLEM CORP. 
18 Easi 160ú Street New York 3, N. Y. 

1957 Fair Dates 
Copyright 1957, 7h. Billln.erd Publishing 4ompouy 

Corfinurd froru page 91 

Pincher Creek. -Pincher Creek. Isba. Aug. 
f0 -21. 

PHddte- Prtddle:óWterrIlle Agri, Hoe. Aug. 
24. Mr.. Orate Bull, R R. I, Mldnapore. 

Red teer -Red Deer Agri. SOT. Aug. 1.7. 
D. W. Robertson. 

Tet ahall-elan :hall Kahn, Sept. It 
Vegrevllle- Vegr.rlll Rahn. Assn. July il- 

21. IS P. Norton. 
Weulork- Westleck Zahn. Aug. I7 -13. 

Michael UtralaetT. 
Wetastlwln- Wetukt.ln Atrl. Sae. July 

30-31, Mr.. Doris Kirkwood. 
Wlld.00d- Wlldwodd Agrl. Hoc. Aug. 23. 

Ms. Henry Schroder, 8tyal 
Wllllndon- Whfingdon Rahn. Aug. io. 

British Caluntbie 
Abbotsford -Central Fraser Valley Psis 

Assn. Sent. 4.1 
Ag.ula- Agana AgrI. Hort ANS. espt 

12. 
Aide rrrrre- Aldergepr Agti. Aasa. Sept. 

20. 
Armtresg- taterler Provincial Lass Sept 

10.13 
Arrow Park -Arrow Park Agri,. Sec. Aug. 

Bella Coeu --Bene Con. Pair Ann Sept 3. 
Bridge lake- Bridge lake Paturerr IneU- 

lule Aug 31 
Burne Lk. -Late Dlst. Pale ANn Sept T. 

Darllear- Culletar DI.. Pan Pate 
Awn. Sept- k.0 -21 

C.w.ton -d,utb Blmllkameen Pall Pals. 
Sept t. 

Clia.ae -Chu.. Pall Pale. Osad 3 

Chllllwak- Cbttuwa5 Agri. Man Aug. 12- 
1S. 

Cimerdale -lower Fraser Valley Agri, 
Man. Sept. 13.14 

Cobble I11- Shewplgsn- Cobble Blu Ag?L 
Mao. Sept 4 

Coombs- Arreesmtlh Agri. Assn. Aug. 73- 
74 

Courteny-Cemos Valley Pall Pat, Aug 
21 -71 

Crawford e. -Crawford Say Pell Pall 
Sept 1. 

Crealon- Creston Valley Pall Pats Man. 
Sept 20 -21 

De.... Creek -Dawson Creek Lahn. Lae. 
Aug 15-11 

Disarm- Catlenae AgrL Inn Rahe. 
Sept. S -T. 

But Kelowna -Esst Kelowna Pall Pate. 
Oct 12 

Eagewood- tneewtlle Parmarf Nut Agri. 
Pair Sept- 1 -2. 

Part Prager -Pert Prayer PlU Palr. Aug 
lt. 

rrultaie- Prnit.a:. Pals dun Seei 1 
Polford Harbour- Llanete Partner. l.- 

NItaN Aug. 2k.. Mrs- W. Derlwrsght. 
Oread Porb-Grand Perlt Dist. P.11 Pslr 

Sept. Mrs Carolyn Palm. 
Oangeariatand. Ptmerí In Hlla il. Ang 

2k. 

Olbsons-- Sas.hln Oo..t W Pair. Aug 
1.17. 

H.ngT --Msph Rldga Agrl Awn Aag. 11. 
17. 

Rope -Rope DIR. P.O Felt Mee- Sept. 

Inrermere -E. [oélepy Agri,. 1 Ind 
Bann. Lag. fi -24. 

Iadner -Della Agri Hoe Aug 0 -10 
Ladysmith-Ladysmith Agri Sie Sept 

11-Ill 
Langtry -Langtee ASH. Acne. Sept. -T. 
la.quell- Laa4uet1 bland Agri,. Mw. 

Sept. It 
Lilloart-- Ltliooel Pall Pslr Assn. Beet. 

10.20 
fouls Creek -N. Thompas Pak Pa1r Asse 

Lustas - Mtthosls Farmed Institute_ 
Aug. 24. 

M.Tn bisnd -Main. bland Hart. Assn. 
Aug 74 W. W. Hunt- 80orey 

Mcmrtde- NcDrtd DLO. Alti. Pals Laus 
Aug 77-2 

Mrrrett- Nitoia Vallee Eaha. Ain Sent 2 

elation -N lntoe plat. Ag... Assn. 
Sept. 14- 

Nanalmo- Vateomeor Island Lahn. Ann. 
Sept I2-14. 

Nelsen -West Kootenay Agri. Led. 
Rahn Seel 12 -14. 

North Burnaby -N. Burnaby Rat. Soc, 
Sept 12 -14. 

North Delta -North Delta Pall Psis. Sept. 
17.20 

North Pln- -North Peace Plea Pall Palr. 
Aug 14. 

Pnnttcrtun- Pemberton Pall Palr. Sept T. 

Peuhlaud- Ps.c110o4 Womus a insiltata. 
Aug. 70. 

Penticton -Penticton Mat. Peach ichschal 
Aup. Aug. 15 -IT. M. A. Allan. 

Port Alberni- Albatnl Dtal. Fall Palr. 
Sept 5-7 P. Domtat. 

Port Cogtuttam- etendlBn Heights Perm- 
s' Inlltut Sept. 7. 

Powell It1,es- Powell River DIa1. Agri. 
Ana. Sept. 0.7: 

Prier. Oorge -Prince O.ert Agri,. A 
Ind. Aaan. Aug 30 -Sept a. 

Que.uI -- Cariboo AgrL Hort. Aaan. 
BIOL. 0 -T 

Re.Hatoke- Reerlstok DM. Adel. Aaan. 
Sent. 2. 

Ruck Creek -Rock Creek Boundary 
Mt. Pair Ann. Sept 111_ 

Routaud--- Ooldee City P.11 Palr Aasa. 
Sept. 10 -17. 

Saaalchton -N 8. 8anlch Agri. Aaan. 
Aug. 71 -dept. 7. 

Seim. Arm -Salmon Arm Pall PAU Mtn. 
Sept. 19 -70. 

etramoue -tagte Valley Pall Pair. Aug. 71. 

8mltben- BUlkley Valley Agrt. Led, 
Man. Aug. 23-7L. 

South Burnaby -8. Burnaby Hurt, Aua. 
Sept. 20 -21. 

SOuntlsh-Elquamitb Valley Pall Pair. 
Sept. 1 

Vancouver -P.13e Nat'l Lahn. Aug. !1- 
Sept. 2. 

Vancouver- V.nCDII.r Hort. Soo Beni 
27 -7e. 

Watch lake -Watch Lake Pail Put. Sept. 
11, 

Westbank -Westbank Pats Board. Slept 4. 
Westwald-- Wat.old Pall Palr- Sept. 3. 
Wllllam Lake -- Cariboo ahlr Man. Aug. 

70.11. 
MeeLsobe 

Altopa- Altopa Cahn. Assn. Sept. It 
Arberg- Arborg Rahn. Ara. Aug 14. 
Sewaelour- B:vumi ur tabs. A.u. Atlg. 

L 

Btnaterth- Bln.oerth Zahn. AW, Aug 7 HaduhslUe- Had..ttrttle Lahn, Assn. Sept 
Lundar- Lunche Rahn, Asaa. Ott. 21. 
'Plumes -Plumes Echo. Man. Aug. 2. 
RobIM -ROUnn /Zahn. Assn Aug. 1. 
St Agacho -9k.. Agathe Exam Ases Oct 

17. 
St Anne --St. Anne Rahe Auk. Aue 
Swan R1ser -Swa0 Rl,er Aga. Bo, Jell 

30 -71. Mrs. L. M. Wrap. 
Teuldn- Toulon att. Awn Aug 1. 
Waakede- Wa.kad g[hn. Aun Ont. It WMkler- 8tuley Apt. Boe. Sept. 0. J. R 

Dyck. 

Tiew Brunswick 
Albert -Albert Co. PIr. Sept. 1. -10. 
Bathurst- Otoueeater Co. AseL,lalr. Sept 

2 -e, 
Chatham- C1tstham Rahn. Aug 20 -71 
Prederlslon- Prsdrrisun Kahn. Sept 1 -7 

W. R. Crewdwn 
Gagetown- Queen Co. Pale. Best IT -14. ...Irk-Knack Pir. Sept. Is -11. 
8k. Andre -.Madawaska Co. RealonI Pats 

Sept. S -1. 
at John -St. Joho Raba Aug. 24 -It. D I 

Neel 
SteNc7- 9tntr7 Pair. Sept t0 -I1. 
St. Htephm --0t 8lepO t 1400. Aug. Is -31 

Nova Scotia 
Amherst- Marlttme Winter Pair. Mow. 3 -0. Acht Thomson. Truro. 
Bear R1ver--D1gby Co. Eth. Sept. 11 47 

R. O. Yorke. 
altagewBter- Lwnenburg Co. Leb. Sept 

24.37. W. J Cross. 
Caledonia -Queen, Co. Elbe. Sept, 17.30 

Chen. Cu../ 
L..renueton -1 Annapolis Co. iah. Aug 

20 -72. R R Ois... Lost Ohio- Shelburne CO. Loh. Sept. is- 
le, P. W. Bower 

l.tlnenbura -Nor Scone PlehsHee Cohn 
and rlahetmm'a Resin.. Sept. 10 -11. 

William Closet 
Mloda Musquodobelt - Italfaa Co. Rah 

Aug. 20 -22. Oreg Kelley. 
North Sydner--Cape Breton Co. Esst SeM. 

7 -4. B. R. lackwn 
Osroro -CtIM stand Cb. tuts. sept. 1e -13. 

Claude Ttaampeon 
Pictou- Plctou Co. Rah. Sept. 2 -0. A. Z. 

0111. 
Truro-Noes Bean. Provincial Koh. Aug. il -10. Alva Thomson 
Wlndaor -Rants Co. tall Sept. 10.17. J 

W. Moaner 
Yarmouth- Yermatth Co, Rah. Sept. 17- 

20 J.T.. Buncrerelt. 

Ontars 
Aberfayl.- Morfalle Zahn Sent. 17.111. 
Acton -.trial Echa. Sept 30 -21 
Nennte -.Almnut. Rahn Sept 5 -7 
Mauston Zahn. 8.-pt 2T -24 
Ancuter- An:uler Agri,. See. Sept. 20- 

31. Oerdon Neatness 
0W1s-1 -AS.lry Est. Sept t -7. 
Arnprtor Arran., v.05 Sept 14.11. 
Arthur- Arthur Kahn Sept. 34 -25 
.Aonmare- Aronmor Estin Sept 10.11 
Aylmer- Arlmer Pelf Sue. Aug. II -21. H 

R..ta.hbrook 
Anon -Aron Eahn Sept 20.11. 
Bar Rlnr =gar RISn- BChn Sept. 1e -ti 
Searle- Brrl. Agri_ Soo. Sept. 74 -25. 3501 I P Hersey 
B.sterid- Bayfletd Kahn Sept- 25 -24. 
tinSchbuig- Beuhburg Ihthn Aug. 21.11. 
Brantantle-- Llneols Agli. 83. Sept. 5 -7. 

O- B. Minable. 
Besserten- Searerton Eahn. Sept. 12.14. 
Berton Seetun Rahn Oct 1 -7. 

Betlerllle -Betleallle zahn Aug I3-15. 
Belmont -. Belmont Rahn Sept. Ill 
Blaekstoek-- Blackatock Kohn Aug 77.14, 
611th -Birth Agri Set Sep. tT -tg 
Bohrs /Bens- BObca,geoa Ichs. Sept. 21- 

IÁ 

S,.ton- Bolton Ishn. Oct 4 -5. 
Ilontletd- Banfteid Eshn. Sept II 
Solowella Corner. -Roth.. Camera 

Cs is Sept 20. 

Hraoebndge -aoatb Muskoka Agri Sae. 
Sept 12 -12, Edith O Simmons 

Bromaloe -Brampton Cohn Sept. 12 -14. 
Brlide -051edee Rahn. Ort 1 -2. 

Bitghton- Brlgbus AgrL 8W. Aug. 7T -7s 
Red Me1en 

Bruce Mina. -Brut Ulna. Echn. Sept 
10 -11. 

Brus..ls -- Brussels Eshn. Sept- 24 -27. 
Bisscord -Safford Li. Oct. 17 and il. 
Burka Palls --Harty Palls Eahn. Sept. 11- 

17 

Oa ledon- Caledan Rahn Sept. 20-21. - 

Clisdonl.-- C.irdonta Rahn Sept. M -M. 
Campbeliford- Campbellford Isha. Sept. 

74 -25. 
Ctirp -Caro Rahn Sept 2T -75 
Centrealle-- CenteerUle Rehn. Sept T. 

Chatsworth- CM..nth Zahn. OM 
Chutes Chraley Eshn Sept s -T. 
Ohe.tenvUle- Cne.tervuh Lehn, Sept 7 -4. 
Clarence Creek- CLrence Crest rd. 

Sept. 1 -1. 
Cl.rkubure -Clarkabusg 'tans Sept tT -la. 
CUItard-- ClIttord Eshn. Sept. 11 -17. 
Ctute -Clue Bonn. Sept. 7 -0. 
Cobden-Cobden Agn. Son. Sept. 74 -38. 

Milton Durwsll. 
Cochrane- Wochnne Eahn, Sept. 10 -IL 
Coe H111--Coe HUI talon Aug. 70.71. 
Collisgwood- Collingwood Fah.. Oct. i -l. 
Comber -Comber Zit.. Aug. 22 -20. 
Cookstown -Cookstown Ulm Sept. 10-]0. 
Delis -Dolts Agri,. Soo Aug. 12.1t. T. M- 

Otint. 
Demoreetrllle- Drmorestrtn ' Sohn. Sept. 

Ss 
Denbigh -Denbigh Lahn. Sept. 15-20. 

Dow:onto IMOhawks- De.oronto Eshn. 

Sept. 71, 
Dercheater- DOrchwler Eaten. Oct. 1. 

Drayton- Drayton Rohs. Sept. il -14. 
Dresden- Dresden Isba. Aug. 27-20. 
Drumbo- Drumbo Esher Sept. 20 -24. 
Dryden- Dryden Cassa. Aug. 71-29. 

Duncltultlt-- DUnchurch Zahn Sept. 19 -71. 
Dundalk -Dundalk Dtsf. AgrL Sod. Ott. 

2 -2. Mrs. A. D. Xoehlcr. 
Duman -Durham AgrL Soa. Suet. 27 -21. 

Mn. Gordon MACLaen. 
Elmira-Emirs Rahn. Aug; 70 -Sept. 1. 

Elmrt,e- Elntyele AgrL Soo. Sept. 23 -71. 
Are M. Pinney. 

Emhro.- tmbro. Eahs- Sept. Ti. 
Emo -Rainy Rivet A4rL Sod. Aug. 11-31. 

R, naher. 
Emadsle- Enanisl Eanp. Sept. t94T. 
Engieharl- tnglehart Kahn. Sept t -L, 
Erin -Erin Eaha. Oct It -14 
Exeter - Exeter Eaba Sept. tt -le. 

8A RR EL 4511 

THE LINE FOR STREET MEN 

AND CARNIVAL MEN 

NO. 26 -ROUND BARR PLASM! 
Beautiful mottled colon Melees 

to Ciani Sit.! 
NO. 560 -GIANT BARR PLASH! 

Assorted Knobble. and Spiralo. Intia- 
lion up to 6"460- In brilliant 
mottled colon . rrr.rcited out BIGI 

NO. 1214-BARR PLASM LARGE 
MOUSE HEAD! 

Inflates to 15' raw In design toe 
Lsrrys. 

NO. 11- 
BARR FLASH 

ALLOVER SFAR 
IMPRINT 

Red, whit .rd 
blue for top Petri 
Orin holiday sales! 

SEE YOUR LOCAL JOBBER 

lItó BARR RUBBER PRODUCTS CO. 
SANDUSKY, Otto U.S.A. 

NFw 11.14 OFFICE 200 MP lit OIS 1194 P 

1 and 10 color so.óal. 
4-5.6 and 7 ups 
Midgets, 3.000 wit.- 

' 7 colors 
Paver and Plastic Marken 
Wír and Rubberised Cu .s 
Pencils -Crayons -COP. 
5.7 Heavyweight Cards 
Electric Blower. L Flash- 

board 
Lnsboards Mud. lei Order 
Fr.. Catalog Available 

J A ".E' ROBERTS INC. 

Si 7 Broadway, Newark, N J 

POLISHED ALUMINUM IDENTS 
No. (32 
ladies' 
Gtoii 

S6.95 

No. (33 
Men's 

k. 56.95 SIND FOR FREE CS7 

CARNIVAL CATALOG 
2ssu Deposit W,Ih Order, 

Balance C.O.D. 

OPT+cttS 
700 W. NINTH ST. KANSAS CITY 6. MO 

FAIR SPECIALS "- 
BEAR it / 
A.wrtb Ce1on. / / 

dos. 

1 O.r. min vom / 

dc M.O. 
cart. hell. tot. 
C.Oo.D.. .O. g. tr. 
co9e. 
OPEN SUNDAYS 

BELL SALES CO. 
11 `t 

SECRETARY WALLET alth aloha* 
/nAe a. pockla, memo pad d rtltrwcettFF 

ban pon- te 11.00 Ur 
Gross .rl complete. í0s.00. 

Dep... 
Value. DOZEN 

BOYOB e yerta. 
Sampler. catalog 1001 barest. a 00. 

MILLS SALES CO 
oes /ROADWAY. New York 7. N 

www.americanradiohistory.com

www.americanradiohistory.com


JULY 29, 1957 
THE BILLBOARD 

r MEN'S 

JEWELED 

WATCH 
With Expansion 
Bond. One year 

written 
Buprons. 

$ 
.11 

.50 
lots of 6 

Sample $4.00 
Matve APc. Jeweled Watch Sel. 

$4.90$5.50 

Portable Radio with Powerful Sneaker. 

$10.50 ei ; slob 
s11ÁÓ }Strand Pearl íe1 -Necklace, Earrings 

d ercelet. , 

$7.20 Per dol. ln 5amP1e oar. 
] tlor. lors 31.00 

0 Pen Pocket Sec rllry gel. 
$7.00 Per doe. In sample Doa. 

9 rosa lofs $7.50 Dura Foam Spores Caps. 
$6.90dos. in Sample Doa. .V 7 arpa, lais 57.5p 

25% dep.. hat. C.O.D., F.O.B. Chicago. 
Write For FREE Prico List. 

Open Sundays. 

ABBOT SALES 
633 W. Roosevelt Road, Chicago 8, III. 

Phone: MOrime 6 -1718 

HARRY KEINER & SON 
50 Bowery, New York 13, N. Y. 

Original Alps Rollover 
Mechanical Cal Dos. 

Alps Mechanical Jumping 
3.00 Colored Fur Dog Da. 

Stretched Spiral Balloon . Or. 6.00 
Extra large Workers Ea. .50 
a'14 Large (at Balloons ..Gr. 6.00 
Jumbo Fur Monkey Gr. 24.00 
Dangling Panda Bear Pr. 18.00 
Walking Dog w /Shoe .. Ds. 6.00 
Walking (at w /Hall .... Df. 6.50 
7" Hula Doll Gr. 12.00 
&if on Bicycle ..Dor. 3.00 
Asstd. Rubber Animals 

21 DO wi,h squeakers Gr.. 
8" Sailor Dolls Gr. 11.00 
McLi Swords Gr. 18.00 
Neaoy Balloon Slicks . Gr. .50 

ALL ORDERS SHIPPED SAME 
DAY. ONE -HALF DEPOSIT 

REQUIRED 

CHINA TABLE LAMPS 
with FIBER GLASS SHADES 

Hane- 
painted 

{ l4 Kgold 
dtcora- 
/,ons: 

d[corattd 
.y7 lustre 1ìn 

ih. Cames 

narad me co f 
styles lors. 

Hgl. 

28" 
Overall 

Rn 

$2.95 
In doe. lots. 

Sampple t. so 
rovaiSe 

16 -Piece Din- 
ner Sets, 25 kV 
gold, 52.50 per 
set, Writ for 
Caslo9. 

26x0 China decor led modern and 
Iraditonal tamps and 
shades, comp! t SLID ea. 

15D0 Boudoirs as bove..51.00 ea, 

25 ^.e dep. bal: C.O.D., F.O.B. Chicano 

CAMBRIDGE PRODUCTS CO. 
1451 W. Irving Perk Rd. 

Chicago 13, Ill, 

Sell WILD LIFE from 
FIELD AND SEA! 

Bingo tPrises. etc. Big Profiti(Ore70urat 
our x Tad whl. Price'er' ea. pp No 
COD's, Fach Field ar Packe hales 
4 Aaheasa Pates -Smoked Turkey 

doe le , (tom AÌtukakfcy watery. 
rabmca[. 

MARTtH GAMS FARM 
.6 Unigin Seattle 1, Wn. 

Yatrground- Palrgrcued fake. V t. ]7. Provide-We/la. Co. Agri. Bot rapt. 10- 14. R. H. Tram.. 
Pergua- Wellhnglon Ce. Pair Set Sept 1 -7. W. A. Trimble. 
Peeeraham -Cepre Agri. Hoe. Sept. 18 -19. Ws. Velma Hudson. Florence- Ploreuca Agrl. Sae. Sept. 84.76. Warren Ellenbeek. 
Porbwich- Porbwich Latin. Sent 8429. Porevt-- POreat Rahn. Sept 17.1a. Port William- Canadian Lakebead Exhp Aug. 5-10 W. Walker. 
0811 -Galt Exhn. Sept. 19.21. Ororgetown- Georgetolwn Eahn. Oct. 4 -5. Gante- Gorrle Zahn. Sept. 26. Grand Valley --Grand Valley Exbn. Sept. 27 -28. 
Hamilton- Blnbrook Pair SOC. Sept 13 -14. DaVld Woodwork. 
'Hanover- Hanover Exhn. Oct. 4 -3. Harrieton- Harelston Exhn. Sept 111-19. Harrow -Colchester -South Harrow Agrl. Pair. Aug, 29.31. J. L. Capstick. Hearst -Hearst Exhn. Sept. 3.4. HIghgste- Hlghgnle Sohn. Oct. 11 -12. Huntsville -Huntsville Exhn. Sept. 19 -20 Hymers -Hymen E.n. Aug. 31 and 

Sent. 2. 
Ilderlon- Ilderton Cahn. Sept. W. Ingersoll -Ingersoll Exhn. Aug. 31 and Sept. 2. ' 

Iron Bridge -Iron Bridge Exhn. Sept. 17 -18. Kemble- Keppel at Sarawak Agrl. Soc. Sept. 17.18. John Ireland. Kenos- Kenora Exhn. Aug. 16.17. Klncaedlne- Kineardine'Kahn. Sept. 19 -20. K1nexzen- Klnekton Cohn. Sept. 14 -28. Kinmount-- Ktnmount Rohn. Aug. 30 -31. Klrklon- Klrletan Exhn. Oct. 1 -2. Lakefleld- Lakefleld Exhn. Sept. 13.14. Lansdowne- Lansdowne Agrl. Soc. Sept. 
16 -18. L W. Mosley_ 

Langton-Langton Exhn. Sept. 25. Leamington- Leamington Dist. Agri, Soc. Sept. 2 -7 Mrs. Ray Lockwood. Lindsay- Lyndsay Central Exhn. Sept- 18- .2. Mre. M. Jamieson. 
Lions Hend -Won Heads Exhn. Sep,. 11.12. Lb:towel- Listowel Agrl. Soc. Sept. 25 -24 L. Elmer Bean. 
Lombardy -.Lombardy Exhn. Sept. 13-04. London -Western t'aie Assn. Sept. 0 -14. E D. McGugan. 
Lucknow -Lucknow Exhn. Sept. 24 -25 MCDOnIds Corners - McDonalds Corners Exhn. Scot' 27. 
McKellar- McKellar Agrl. Sloe Sept. 12 -14 Moberly- Mabcrly Exhn. Stmt. 24 -25. Ntadoc- Aladnc Exhn. Oct. 1 Magnetawan- Magnetawan ExhB. Sept. 13- 

14. 
Markham -Markham Othn. Oct. 3 -5. Alarkdale- Markdole Agrl. Soc. Sept. 12 

13, Russell Graham. 
Marmora- Marmora Agrl. Eot. Aug. 31- 

Sept. 2, Thos. Bateman. Matheson- Matheson Exhn. Sept. 10 -11. Massey- Massey Agrl. Soc. Sept. 20-21. 
Rev, Alan Scott. 

Aleaford- Meaford Exhn. Sept 20-21. Melbourne- Melbourne Exhn. Oil. 11. Merlin- Merlin Exhn. Sept, 11.12. 
Merrlckvllle- Merrlckrllle Exhn. Sept. 9 -7. 
Metcalf -Metcalf Exhn. Oct. 3 -5. Mlddlevlile- Mlddlevllle Rohn. Oct. 2. Midland- Midland Exhn. Sept. 12 -14. hllldrtlay- Mlldmay Exhn. Sept. 17 -18. 
Milton- Halton Agri. Soc. Sept. 27 -28. Mrs. 

G. E. Readkead. 
Mllverton- 8ltivenun Agri. Sor. Sept. 20- 

21. W. J. Smith. 
Minden Exhn. Sept. 7. Mitchell- MIlcheli AgrL Soc. Sept. 24-25 K. J. Reancy. . 

MOOrelleld- Moorefield Jr- Pall. Sept. 19. 
Mount Srydges -Mount Brydges Exhn. Oct. 

1. 

Mount Forest -Mount Forest Exhn. Sept. 21 
and 23. 

Mur1110- Murillo Exhn. Aug. 72-24. 
Napanee- Napanee Exhn. Sept. 2 -4. 
Navan- -Navan Exhn. Aug. 30 -31. 
Neustndl- Neustadt Exhn. Sept. 13-14. 
New Hamburg -New Hamburg Exhn. Sept. 

13 -14. 
Newington- Stormont Agrl. Soc. Sept. 3 -4. 

M. W. Helmer. 
New L:skeard -New Llskerd Agrl. Sec 

Sept. 12 -14. G. C. Krick. 
Norwich -Norwich Exhn. Sept. 24-25. 
Norwood -- Norwood Exhn. Oct. 11 -14. 
Oakwood -Mariposa Agrl. Soc. Sept 16 -11 

W. E, Weldon. 
Odessa-Odessa Satin. Sept. 10 -11. 
Ohsweken- Ohsweken Exhn. Sept. 20 -21. 
Orangeville- Orangesllie Exhn. Sept 10 -11 
Orlllia-- OrtSta Agri. Soc. Sept. 30 -Oct. 1. 

W. P. Bacon. 
Oro -Oro Exhn. Sept. 10 -11. 
Orono -Orono Othe. Sept. 6 -7. 
Oshawa- Oshawa Eahn. Aug 15 -17. 
Ottawa -Centrai Canada Exton. Aug. 23 -31 

L. K. Clarke. 
Ottawa Winter Fair. Oct. 28 -Nov. 1. L. K. 

Clarke. 
Owen Sound -Owen Sourd Exhn. Sept. 23- 

25. 

Paisley -Paisley Exhn. Sept. 16 -17. ' 

Palmerston -Palmerston Exhn. Sept. 30- 
Oat I. 

Parham -- Parham Exbn. 14. 
Parla -Parle Exhn. Sept. 27 -28. 
Parkhill- Parkhill Exhn. Sept. 20. 
Perth Perth Satin. Aug. 30 -Soot. S. 

7 -10. 
Peterborough - Peterborough Exhn. Aug 

7 -10. 
Petrolla- Petrolla Es.. Sept. 6 -7. 
Formals- Pore.ls Orlin. Sept. 6.6. 
Port Elgin- Port Elgin Exhn. Sept. 13-14. 
Port Hope -Part Hope Exhn. Aug. 30 -31. 
Port Perry -Pot Perry Exhn. Aug. 31 and 

Sept 2. 
Powssun- Powaasan Exhn. Sept. 10 -11. 
Providence Bay -Providence Boy Exhn. 

Sept. 19.20. 
Rainy River_-Ralny River Exhn. Aug. 

15 -17. 
Ram0lfa- Ramona Exhn. Sept. 25. 

Renfrew-South Renfrew Agrl. .0 Sept. 
11 -14. A. R. Donnelly. 

Rleeville- Rlttvllle Exhn. Seal. 20 -21. 
Richmond -- Richmond Exhp. Sept. 19.21. 
RidSetown- Rldgetoun Exhn. Aug. 10 -22. 

Ripley -- Ripley Exhn. Sept. 27 -28. 
Rockllm- ROCklyn Exhn. Sept. 26 -27 
ROCIMOn- Rockt. Exhn. Oct. 12 Md 14. 

Rodney -Rodney Exhn, Sept. 24 -25. 
Roseneath- Roatnealh Exhn. Sept. 27-28. 
'Hosteau -Rameau Exhn. Sept. 12. 

Russell -Russell Ochre. Sept. 13 -14. 
St. Marys -Se. Marys Exhn. Sept, VC 
Seaforth- 3eaforth Exhn. Sept. IF-20. 
Severn Bridge -Morrison Age]. Sae, Sent. 

14. W. C. KelworthY. 
Shedrhn- Shedders Es. Sept. 20 -21. 

Shelburne- Dutferen Central Fair, Sept 
20 -21. John Rost. 

Simcoe- Norfolk co. Agri. Boa. Beat. 30- 
Oct. 5. Harold I. Pond. 

3mlthvllle- Sml[hrllle Eabn. Aug. 23 -24. 
South Mountin -South Mountain Exhn 

Beat. 5.6. 
Spencery Ille- Spermersille Et.. Sept. 13- 

14. 
Spru[edale- Sprueedale Exlm Sept. 13 -14. 

Strwlhroy- Slralb000 Exlan. Aug. 19 -21. 

SUrltng- 8U111ng Zahn, 18tuL 10-21. 

Stratford-Stretford Agtl. nro. Sept. 'IB- IS Frank f. Sell. 
Bonderfand -Sunderland /mho. Sept. 10 -11 bundrldge-- Sundrldge Exhn. Sept. 17.11. 
Sutton West -Sutton Agrl. Soc. Aug. t -10. 

Fred M. Wilmot. 
Tura -Tara Saito. Sept. 28 -28. 
Tulatock- Tavlelock Exhn. Sept. 6 -7. 
Twawater- Temweter Exhn. Ott. 1 -7. 
Thedford- BOSanpull Agrl So, Sipe. 26- 

27, Mrs. Edna love. 
Thesealon- Thessalon Exhn. Sept. 12 -I1. Thorndale- Thorndale E1yhn. Sept. 51. Tllieoo540g- Tlllaonburg ¡Exhn. Aug. 27.29 Timmins -Timmins Exhn. Sept. 16.20. Tiverton -Tiverton Exhn. Sept. 26.27. Toronto -Royal Agrl. Winter Pair. Nov 15.22. James R. Johnston. 
Toronto Canadian National Eahp. dog 22 -Sept. 7 H. Il. McCallum. Trout Creek -Trout Creek Kohn. Sept. 0 -7. Tweed -Tweed Exhn. Sept. 10 -11, Upsala- Upeala Exhn. Sept. 7. Uxbridge- Uxbridge Exhn. Seat 3425. Vol Gagna -.Val ORpe Exhn. Sept. 7. Walkerton- Walkerton Exhn. Nov. 6 -2 Wnlaltelown -W at10cetowo Exhn. Sept. 26- 

27. 
Walsh -Walsh Exhn. Sept. 28. 
Warkw'or;h -- WCrkworth Ex.. Sept. 19- 

20. 

Warren- Warren Agri. Soc. Sept. 17.18 
Mrs. R Dale. 

Watertown -Wtertown Agrl. Sut. Sept. 
17.18. W. H. Drummond. 

Welland -Welland Exhn. Sept. 10 -14. 
Wlkwemlkong- Wlkwemlkoog Eahn. Sept. 

11. 
Willtantstown- Wllllamatown Eahn. Sept. 
Woodbridge-Woodbridge Agri. Soc. Oct. 

11 -14, W. AI. Myers. e.' 17 -18. 
Woodstock- Woodstock VMS. Aug. 22.24 Wyoming- Wyoming Exhn. Sept. 20 -21. 

LOB ÑMÉN 
PI - 

NEW FOR '57 
+TWO TONE, FVLLV AVTO 

MATIC fpP acli0n /el raclabl[ 
ball pen, no clip mechanism- 
W ifh Ilver tipped refill, 
ATTRACTIVELY PACKAGED. 

$15,84 per ero:> 
l0 dross lots 

-SAMPLE GROSS $16.50- 

S.PIECE POCKET SETS 
3 ditferenl color ball pens 

womb 
ink lo match, 

sever b ntl plastic pocket 

$49.50 
10 

per gross 
erosa lata 

-SAMPLE GROSS 551.00- 

5 T A Nt:=3 GOLD CAP RE- 
TRACTA8L5 

$13'50 ,po 0 ostnah 
-SAMPLE GROSS $15.00 -- 

Individually packaged 

SILVER TIP REFILLS, $6.48 GR. 
Buy the bea in bulk a Save 535.00 M 

MODERN PEN MEG. CO., INC. 
384 Broadway New York 13. N. Y. 

PRICES SLASHED! 
SAVINGS UP TO 50% 
51 Chrome Cigarette lighters $ 3.15 dr. 
$2 Enamel Cigarette Lighters 5.40 dl. 
$5 Boxed Leather Wallets 6.00 dl. 
51 Asst. Deluxe Wallets 3.00 dr. 

Booed Steller Pin Sels 2.00 di. 
U. S. A. Earring Assortment . 1.20 gr. 

$1 Earring Assortment 17.50 gr. 
Zipper Handbags 3.00 As. 

Stocky Bag & Wallet Sel 7.80 dz. 

Nylon Brush 6 Comb Sel .. 3.60 dl. 
Ladies' Dresser Sel .. 7.20 dl. 
520 Handbag d Umbrella Sel 4.00 ea. 

525 Musical Jewel Chest 5.00 ea. 

9 pc. Steak Set In Chesl- 
SheilieldBlack b Gold 3.75 ea. 

6 pc. Pen Secretary 1.10 dz. 

l0 pc. Comb Package 17.50 gr. 
Needle Book w /threader 3.00 gr. 
Jumbo Needle Book 7.20 gr. 
7 pc. Watch Sel S.00 ea. 

Rhinestone Jewelry Sels ... 18.00 dl. 
$1 Sall d Pepper Sels- assld. 4.00 ds. 

I5 ;é Deposit -Bel. C.O.D.- 
f.o.b., N. Y. C. 

IMPERIAL MDSE. (0. 
893 BROADWAY -N. Y. C. 

WATCH SPECIALISTS 
- rUQ 67 YEARS 

Men, Copy $275. Di Watch, 3 New Styles 
Every Looker A Buyer $6.50; Boxed $7.75 
Nell AO ,0 pc melts 55.95; a Pc $a.60 
Thin Model Mare's $9.$S; Ldìti' 7J 31.95 

C al aloe Avilablt 

RESULT SALES IDrrI Bt 

580 FIFTH AVE., NEW YORK 30, N. Y. 

Sell $7.50 boule PERFUME for is 
To introduce tray Davis PERF(-s1E dur- 
ing July and August you can offer your 

stoners a f7.30 tos. bottle oI Utls fine 
Perfume for )ut lI wltb Purchase of 
hnlNe at exuhr price. Your coil Ia 
52.50 Per buttes. 7Th Promotion offer 
you two bottles 

postpaid 
for $2.51. As samples. e, 

two bottles rod 
over Items. Wren direct salesmen over 4110 Verna 

Write 
GooOirr, Dept. BB, 400 N. Bishop, Dallis, Tea. 

MERCHANDISE 

ALY 
THE GATOR 

ALY is a Genuine Alligator 
Stuffed and Preserved 

5 1 0 0 . , 1. he attracts attention. Over 500,000 sold to data 
A natural fer any Carnival or Fair 

In 100 lots: 
15 inch 

21 inch 

26 inch 

30 inch 

$ .75 each 

.90 each 

1.25 each 

2.00 each 
ORDER TODAYI 

Write For 

Catalog Sheets 
On Other 

Alligator Novelties 

PAN -COAST BAGS, INC. 30 N. 6 Flo da' 

INTRODUCING A NEW -NOVEL -SENSATIONAL 

LIVE ACTION FUN FOR All AGES! 
Individually =ruled en 1- 

s -0° Ire<fivelY illu at rated multi- 
colored cards. 1 doren packed 
to an aUrmtive display boa. Dr. 

SAMPLE DOZEN: $6.00 POSTPAID 

PAIR OF UNBPEAKABIE 

COMIC GLASSES 
manufactured by Priel Novelly! 

Nationwide Response 
Tremendous. Grearest 
Item to hie novelly 
business in years! 

Slìgheeat nod o1 head brinws 
about c notate ppenìne and 
elZ "' 

S lon e 

a 
sold as 

i 

n a 

most uninterested 
oat ue to 
* * 

Manufacturers and Distributors 
of the Famous Gagmada Prodeds 
1000'5 of items. venoletate Only 

JOKERS NOVELTIES 

MAGIC TRIERS PARTY GAGS 

DIS63ISES PUZZLES 65MES 

TOYS PROMOTION AND 

ADVERTISING SPECIALTIES 

FREE CATALOG! 
WE INVITE JOBBERS INQUIRIES PRITT rOri` 

11 West 27th St., Deft 
New York, N. Y. 

When n N. Y. visit our large showrooms. 

ENGRAVERS 
We Hove the Highest 

Cuolity 00 

Lowest Prices Possible 
All Items Are Hof Nickel 

Gold or silver Plated. 

Free Catalog 

Send for yours 
NOW! 

aNl -Navvy Disc. 
14" Chain, 17.75 Cca. 

John J. Toner Jr. 132 Pinewood Dr. 

f 

rN- Bridal T 
14" Chain, $3.00 Da. 

Levittown, Pennsylvania 

FAIR WORKER'S 
SPECIALS 
(FAST MOVERS) 

Plastic Rainbonnels, cased .. 5 7.20 gr. 

Hong Kong Folding Fans 24.00 gr, 

Popit Beads 1.50 dl. 

Hearts on chain for Iegne.rs 
(gold and silver) 24.00 gr. 

Assorted Earrings, $2, $2.50 on 3.00 d) 

Salad Sots (6 pieces) 8.00 dl. 

Rings of all types 6.00 dz. 

The new lanlastic "STRUMA- 
GUITAR" Salt and Pepper 
Shakers 8.40 di. 

Novelly Slatier Pins 2.50 di. 

Bubbling Boys ..... 2.00 di. 

Asstd. Genuine Leather Wallets 6.25 di. 

ALL KINDS OF FLASH 
FOR MIDWAY JOINTS 
25.. D, FO.-d FeeiPitd ilk 

BARBARA DELMAR'S 

CHAIN STORE NOVELTY CO. 
19 West 34th Street New York, N. Y. 

WE MANUFACTURE 

SHRINE CIRCUS FEZ 
Novelty Flare for oll occasion*. Per 
teeth. blocked -- took< Rke real Fra 
Also 
ne t 

Per Jr.... Plastic Pen- 

THE G. B. FELD CO. 
1256 E. 75th ST Chicago M, 111. 

Phone: Essex 5-aea 

tl FOX TAILS 
We have fine and complete 
Mock of genuine fur fox tads In 
all airc <at lowest pricer. All talla 
cor[ qulpDdd ss rah elr,nR ear 
atlaching d vara be auDDUld 
wllb o 

rad 
v tho -comic sfnx- 

carda St for 
u! 

Pelee list Lod «7 - 

EllabliaMd 1930 

HM1 FUR CO. 
Dept. B, 150 W. 18 S1., N. Y. City 

CARNIVAL JEWELRY 
GIVEAWAYS & RESALE 

Slum Jewelry for all Games. pwraving, 
Rina> and Rei V7'a for Slrúght 6alaw 
6eod for oar 1957 Cats toe. 

SAMUEL B. IPOCKAPI CO. 
477 Smith st. basil, Providence 1, R. 1. 

JEWELRY SALE 
De>rl Necklpcce 11.20 to $2.10 Aa. 

tcel Flow'r Eartlage 1 .60 to 1.80 da. 
Pearl Shin[ Color 

avocet.. ; .20 
Send 55.00 for vara old Ire 

NATIONAL SOUVENIR MF6. (O. 
P. O. Boa 296 North Miami. F.: 

WE ARE MANUFACTURERS ALL 
KINDS PULL TICKET CARDS 

TiP CARDS 
BASEBALL CARDS 

very reasonable prices. 
Phone: wbutino -Ceda 2.2112 

COLUMBIA SALES CO. 
302 Main St. WMItrt9, W Va. 
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Dime Conversion 
Association Public Relations and 
Location Calls Cited Key Factors 

LITTLE ROCK -- Most of The only known counties at this Arkansas is on dime play except a time which are not on dime play 
are St. Francis. (Forrest. City is the 
county seat), Phillips (Helena is 
the county seat). Miller (Texarkana 
is the county scat) and Columbia 
(Magnolia is the minty scatl. 

few counties and music operators 
fn those are expected to make the 
conversion within a year or two, a 
recent survey by The Billboard dis- 
closed. 

Dime play has been spreading 
fast in the State. since Little Rock 
operators made the change -over 
Late last year. 

Calif. Ops, 

Servicemen 

To Unionise 
V. Passaro Heads 
New Group; Plan 
AFL Affiliation 

LOS ANGELES -Local No. ^_ 

National Vision of Automatic 
Equipment & Coin Machine Opera- 
tors Service & Repairmen. is being 
organized here with Vince Passaro. 
former California Music Merchants 
Association lncad representative, to 
carve as the business agent. 

Passaro, mho resigned his 
COMA post July 1. said that a 
charter for the union for California 
has been received at his office 
here on Monday (22). 

The union. Passaro explained, 
w ill hase in its membership both 
operators and sen-icemen. Voting 
will be limited to the senicenen. 

NC'AECMOSR is headed, -Ras - 
saro said, by John Testo of Cary, Ind. At present there are 11 local, siith the union heading for affilia. 
lion milli the AFL when 25 units 
have been organized. Testo, who 
is the general organizer, is now in 
knovsille. John Varek, third vice- 
president, is here to assist Passaro 
in the organizing of local music 
men. 

The union will have its offices 
at 2822 West Pico Blvd., the fors 
mer site of the CMMA local head- 
quarters. - - -- 
New Quarters 

For L. A. Ops; 

Launch Drive 
LOS ANGELES--Following a recent move to new c carters, the 

local division of the California Mu- 
sic Merchants' Association sailed into their planned expansion pro- gram with the launching of a 
membership drive, under the direc- 
tion of local business manager, Ham M. Creen. 

Creen said the drive would ex- tend thruout the entire Southern 
California territory. 

George Miller. State president 
and massaging director of CMMA, 
said the move was needed by the Los Angeles chapter as a result of Increased membership and planned 
expansion of association member- ship to offer increased operator 
services. 

Associatiotí s new address Is 
30(r7 %Vest Pico Boulevard. Phone 
Dumber is the same. 

There may be a few other coun- 
ties. but information on those was 
not immediately available. 

The ,important thing, operators 
oser the State point out. is hoes 
ssell the public and location owners 
hase accepted the change. That 
has accelerated it far more than 
it was believed anything could. 

Arkansas has ont -distanced its 
sister tri -Slates in the mid -South, 
Tennessee and Mississippi. in 
spreading dime play oser the en- 
tire State with the reception of the few counties listed. 

Factors 
Several factors have led to the fast Arkansas Conversion. but the main ones are the good economic 

(Continnrrl ou rage 102) 

PAY $200 IF 
JUKES TOO LOUD 

CLEVELAND --The 
peaceful citizens of neighbor- 
ing Maple Heights gave juke 
boxes and pinball machines 
slap on the wrist last week. 

A new law was passed by 
the city council providing for 
a $200 fine if ju3;e boxes are 
operated "too loud" in the 
community. Unfortunately 
the law (lid not specify just 
how mans- devilries of sound 
"too loud" meant. The fine 
also applies if pinball display- 
ers permit anyone under the 
age of 18 to play them. 

F. Marks Starts 
Conn. Operation 

HAIITFÓRD, Conn.-Veteran 
Connecticut coin machine man, 
Frank J. Marks. is listed as presi- 
dent and treasurer of a newly char- 
tered operating company, Frank 
Marks Music Corporation, in New 
London. Subscribed capital is 
317,000. - 

Other officer is Joseph Cuslirier, 
Waterford, Conn. Direct6rs are 
the officers and Marie E. Marks, 
also of New London. 

NO SPECIALISTS, BUT- 

Well Planned Route 
Runs Like Clock 

By BENN OLLMAN 
MILWAUKEE - Teamwork 

and planning have combined to 
single oint P. & P. Distributing 
Company as one of the top rank- ing coin machine outfits in this 'territory. (Contrary to pm naine. 
the first is an operator and not 
a distributor.) 

A good number of runic and 
gaines firms are in business here that outrank P. & P., if the only criteria used in comparison is the umber of machines out on loca- 
tion-. Talk to experienced coinmen 
here, however, and they will tell 
you that partners Joe Pclligrino 
and Rob Pucrio are developing 
their 13 -year -old firm into 0qe of 
the most 'efficient, solid oper,ttiens in the Beer C.iti. 

They perform all of their own 
maintenance and repair work in 
their modern, up-to -date shop. In 
addition. they are equipped and 
have the know -boss that enables 
them to lmild and assesishle their 
awn sieakers, cabinets and even 

Lewis Feels FM Radio Can Solve 
Ops' Background Music Problems 

NF.N' YORK-Doi Lewis, head of the Multiples Service Corpora- tion is attempting to perform a 
marriage ceremony between the 
jugjae box and radio industries. 

Lesvis. who is a tonner musician, 
telesisitm executive and economics 
major at the Unisersity of Illinois, 
feels that nay be an Musser to the 
juke box operator's background muck prolo nec, axai he is attempt- 
ing to usas .s t his Multiplex radio 

FORE! 

45 Attend 
Music Box 
Golf Fete 

CHICAGO-Approximately 45 
operators and record distributors 
attended a gul outing- thrown by 
Music Box. Chicago one-stopper, 
at Navajo Country Club, July 8. 

Operators and record unen were 
treated to a full day of golf. along 
with dinner and refreshment, with 
Jim O'Dwyer, Music Box head, 
picking up the tab for the whole 
affair. 

Joe Cererai, office manager at 
Capitol Records, posted the low golf score of the day and stalked 
off with the grand prize. 

Nuunerous door prizes were 
awarded. Winners included Ed 
Bukala. East Chicago operator; 
Chuck and Al Pachki, Chicago op- 
erators; Frank Peters, Columbia 
salesman; Joe Moss, Mercury sales- 
man; Phil Hotelman, of James H. 
Martin distributors, and Herb 
Chapman, Decca salesman. 

Other operators at the event In- 
cluded Rat Gullet. bred Tuffanille, 
Richard Kamingo, Steve Walsh, 
George %Vales, Lowell Scott, Ralph 
K i e k, Morrie Lathowers, Iry 
Febrow, Ed Walker, Ed Bandyk 
and Larry Swanson. 

Also representatives from Swing 
Music, Smithtown Music Company, 
Blackstone Music Company, Bou- 
levard Music Company, Little 
Amnsements, Music Time, .Inc., Acme Music, Royal Music, Uni- versal Music Company and World Wide Phonograph Company. 

system to automatic music sswr- 
chauts. 

The system, devised in 1950 by W. S. Halstead, enables one FM 
stations to broadcast simultaneously 
two different programs. In opera- 
tion, the main channel broadcasts 
r commercial program which may 
be received on any FM set. How- 
ever. a sub -channel on the same 
frequency transmits background 
music which may be received only 
sets hating the \lultip(rx adapter. 

Commission Set -Up 
Lewis said he either sets up a 

station for ass operator o(_ entera 
into ari arrangement with an exist- 
ing FM station. The operator gen- 
erally gets a base of about $30 a 
moral. from each location. plus en- 
tra charges for installation. Multi- 
plex gets a percentage of the gross 
ranging from 10 to 20 per cent 
Multiplex retains title to the station 

All programming is done b 
Multiplex, altho suggestions from 
tl:e operators are heeded. The re- 
ceiver, which costs nixie; $ 130, is 
bought by the operator. The oper- 
ator, not the location, retains title 
to the receiver. 

Music is played on 14 -inch reels with a Presto tapie machine. If two 
operators can use the sanie station, 
the cost for each operator is pared. 
Lewis explained, tho, that a mini- 
mum number of .locations are re,- 
quired before the company still en- 
ter into a contract with an opera- 
tor. Contracts arc for three years. 

Lewis explained that }M radio 
on a commercial basis is not always 

:OE?g proposition. 
Boys 

the same t for backgrnd. music 
doesn't .always break even. How- 
ever, by using the same frequency 
for commercial and background 
use, the possibilities of making 
mousey are strong. 

Lewis says he has about 24 sta- 
tions turnout the United States 
using the Multiplex system. The 
local outlet is WFMZ in the hotel 
Pierre. 

Even tho Multiplex will set up 
ar FM station for an indiv ideal 
juke box operator, the (ism will 
operate both the main and sub- 
channel. Lewis explained that the 
music machine operator knobs 
about as much of the broadcasting 
business as the radio station owner 

knots about the juke but business. 
Most of the operators of Multi- 

plex backgrouwd music routes are 
the -sta- 

tion will hire a background music 
roan to st -I pp and sell the system to lec-ationí`. Sometimes they trill 
use regular staff neembers Qith no 
particular knowledge of the busi- 
ness. 

Lesu is feels that the average me- 
dium to large -sue juke box opera- 
tor is better equipped than the 
radio Station to operate a back - 
grounJ music route. 

He also feels that systems using 
leased wires may prose to be es- 
pensive. while tape systems on lo- 
cations can rcgnire exteusise sen-- 
icing. , 

- 

RMSA Names 

Committee for 

Sept. 14 Dance 
(I II('ACO J'1,,, Ior Recorded 

!shish, Service Association's forth- 
coming dinner -dance are taking 
shape. with co- chairmen Earl Kies 
and Joe Filetti announcing the ap- 
poiutmeqt of "a Chicago disk jockey 
and two one -stop operators to han- 
dle entertainment. 

Named were \1'GN decjay Stese 
Schiekel, along with one- stoppers 
Jim O'Dwyer. \toxic Box, and 1red 
Singer, of the firm bearing his 
name. 

Record Stars 
Dwyer indicated the committee 

had already made tentative program 
plans, with talent to lie drawn trom 
all available recording stars in the 

'Chicago arca at the time of the 
event. 

The affair, to be held September 
14 at the Morrison Hotel's Terrace 
Casino Room, is being held by the 
association in place of their annual 
golf outing. 

RMSA President Phil Levin 
stated ticket activity has faro live- 
ly, and he estimated attendance 
would be dose to 1,000. 

produce in quantity games of van OM types. 
Responsible. in large measur for P. & P.'s enviable position i the efficient pattern of operation they follow; 

4 Points 
1. Systematic planning of eacl day's work in advance for the firm's routemen and collectors en ables them to cover their stops it minimum of time. 

,2. Emplotee turnover is low The 10 men who make up the personnel roster all receive exper on the job training" in ever) phase of the coin machine busi tress. 
3. Record buying is careful! handled by Mary Pelligrino,' Joe's 'sister, under the careful super visions of shop foreman Carl Betz, a veteran of more than 10 years in the business.. 
4. "We have DO specialists itere,' 

says Joe Pclligrino. "The work is 
divided up in order to promote 
efficiency, but we train our rncm to be able to handle any of the 
repair and maintenance problems that arise on the routes and in 
the slop."- 

Marking their lath year in husi- 
(Continued on pave 100) 

OPS HOPEFUL 

Tourists May 

Bolster Minn. 

Coin Receipts 
!MIN N E. POLLS - Coinnen in 

Minnesota's sacationland area were 
keeping their fingers crossed as,re- 
sult of a sudden influx of tourists 
from almost es-cry section of the 
nation to the resorts here. 

The summer season to date has 
been a serious and miserable flop 
for the counter,. principally be- 
causse of the lussi weather which 
has kept the entire State within its 
grip for weeks. 

As a result, tourist business took 
a terrific beating at a time when 
normally they were playing to fall 
houses -or. rather motels and cab- 
ins. And with the tourist business 
off, all other types of business fell, 
too, especially coin machines. 

Last week, however. saw a sud- 
den change in the picture. Vaca- 
tioners frosts everywhere were 
heading for Minnesota's 10,000 
lakes area for rest. relaxation and 
fun. 

Operators who were contacted 
(Cotinued on page 10.2) 

CMMA Appoints 
H. M. Green to 
Los Angeles Post 

LOS ANC:ELES - Marry M. 
(Mike)Green has assumed duties 
as business .tanager of the Los 
Angeles division of the California 
Music Merchants Association. 

Creen replaces Vince Passare, 
who resigned. Passaro had held 
the post for 11 months, assuming 
the post in July, 1956, when it was 
vacated by Ben Chemers, the first 
local representative. 

Prior to entering the music field, 
Green was in the investissent busi- 
ness and also served with the 
United States Air Force. 
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,., ..... 

THE 
SHOWS 

does these simple things: 
makes the patron's eye see faster... 

his ear hear truer... his hand 
move surer, swifter with the coins. 

by doing these simple things better, 

the ShowBox "H-200" gives you 

leadership ...gives you more profit. 

IIncorporated 
1500 Union Avenue, S. E. 
Grand Rapids 2, Michigan 

Originator of the automatic selective juke box in 1927 

. . known by operators for rein-operated music instruments 

4 unrivaled dependabildy since 1909 

Licensee: Jensen Music Automates -building the 

IMAAMI Juke Box sold through Oscar Sieabye A /S. 

6 Polairgode, Copnhagen ti.. Denmark 
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Well Planned Route Runs Like Clock 
Conlin:led !WM pate bS 

ness together, Joe Pelligrino and 
Bob Puccio this year realized a 

long held ambition when they 
moved into their new headquarters 
at 3728 \\vest Pierce Street on 
hfilwaukcc's Near South Side. 
Their new place provides them 
with sufficient room to put into 
practice many of the ideas they 
were unable to institute in their 
former, cramped quarters. 

Joe Pelligrino brought to the 
partnership 13 years ago when he 
)pined forces with Bob Poecio r 
background of training and skills 
as a master cabinet maker. This 
knowledge and aptitude has been 
a major factor in keeping overhead 
costs down. Ilis ingenuity and 
ability has helped P. & P. Distrib- 

uting Company keep repair costs 
to a minimum from beginning. 

Own Repair 
"The only repair work that we 

have to send out says Joe Pelli- 
grino, is some of the more com- 
plicated amplifier work that has 
to be doue on our music equip- 
ment." 

In the past few years a large 
share of the shop and route super- 
visory chores have been hunted 
over to foreman Carl Betz. who 
also possesses plenty of equipment 
and route savvy. Delegating in- 
side responsibilities to Carl Betz 
has enabled Joe Pelligrino and 
Bob Pticcio to devoto more of 
their time and efforts to overall 
planning and route contact work. 
As a result. they have been rapidly 
boosting the number and quality 
of their locations. 

There is nothing haphazard 
about the daily pattern of opera- 
tion here: 

Fint of all. on reporting for 

P. G P. DISTRIBUTING COM- 
PANY foreman Carl Betz shown 
masking s juke box bung prepared 
for a repainting job in the firm s 

finishing department. Old copies of 
The Billboard are used to mask the 
machines for two reasons, says 
Betz: "First of all, the pages are 
lust the right size. Secondly. it's 
the only paper we have around 
here." (Benn Oilman photo) 

A FILE BOX IS USED to store 
each location's new records. keys 
and other pertinent items at P. G P. 
Distributing, Mary Pelligrino is 

shown putting the next day's rec- 
ords for locations in their proper 
place. (Benn Oilman photos 

work at 8 a.m., the collector and 
servicemen find their route sched- 
ules all Juid out for them. Girl 
Friday Mary Pelligrino has busied 
herself the day before blueprinting 
the list of stops each man is ex- 
pected to make. She has arranged 
and scheduled the records that are 
due to be changed, and set aside 
the key's for the equipment, along 
with a slip bearing pertinent in- 
formation and instructions for each 
location. 

A specially printed form is toed 
on which notations are made when 
locations ask for special disks, or 
request service on equipment. 
Trouble calls phoned in are 
written on these slips and passed 
out each morning to the routemen 
to alert them to the problems they 
will face. 

Trouble Calls 
According to Carl Betz, the bulk 

of the trouble calls are handled 
by the collectors when they.tuake 
their stops. 1f any machine failures 
are considered serious enough to 
rc'q ' removing equipment to the 
shop. the collector calls the offir. 
aid the two -man crew of equip. 
meat movers haul it in. 

"I feel that it is important to 
have the collectors be the on!: 
ones who contact the location,... 
suns Carl Betz. "Location owner 
get to know the collectors and . 

have confidence in them. It also 
cuts the extra work and time that , 
could be taken up if the shop and p 
servicemen were also directly con- 
tacting location owners with their ,. 
problems." 

Final Instructions 
Before leaving the shop with tl.r 

records and call slips each mors: 

BOB PUCCIO ILEFTI AND IOE PELLIGRINO, partners in P. G P. Distributing Company, are shown looking over some of the amplifier wall 
boxes they produce in their completely equipped repair shop. The byes were designed, built, assembled and finished by the firm. (Been Oilman photos 

TITLE STRIPS ARE ALL TYPED OUT by Mary Pelligrino on her 
ing, the routemen stop for a listal electric typewriter which she claims is just right for turning out neat, easily 
check with foreman Carl Betz.! read copy. She Is shown here preparing the selection of disks needed to 
Frequently he bas additional in- I spryer o O P. t) tr.but,ng Company location needs on the following day. 

(Continued cot page 10211 (Benn Oilman photo( 
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Route Runs Like Clock 
Continued from page 1ii 

formation for them concerning 
locations. such as whether certain 
ghoul are ripe for a switch to dime 
play, or a more realistic boost In 

commission rates. 
The collectors check back at the 

office at 4 p.m., and spend another 
hoar until 5 pm. going over route 
needs with Mary Pelligrino, giving 
her the list of record requests that 
lase fumed up in the day's 
rounds. and checking in the days 
mute receipts. 

Music programming gets high 
priority. Special requests from 
locations nun very high, according 
to Mary Pelligrino. Part of her 
lob is to fill as many disk requests 
a: possible. "If it is not too much 
tumble to find a specific record, 
s' a s+ ill do so," she says. "After 
all. what we are basically selling 
to the public is music, and if a 
particular song or artist has been 
asked tor. chances are it will keep 
a customer happy and earn money 
for as if we can get it." 

A constant check of musical 
tastes and desires in each location 
is kept on file by Mary Pelligrino. 
Spots that cater to country nod 
western music fans are increasing 
ù. number, she has found. As a 

moult, a heavy proportion of the disk purchases lately are of the 
c.ikw. variety. 

Trend to Standards 
A noticeable trend on the disk front, according to Carl Betz has 

been the demand for standards by 
the public. 

" t'e have spent a lot of money 
in the past couple of years in building up our library of stand- ards," says Carl Betz. We used 
to discard them, but with the heavy use of 100 and 200 -play sic machines we find ulve are 
miming more and more on stand- 
ards to keep the machines filled. 

" Operators sa ho overlook the importance of standards are miss- ing a chalice to earn more money. Tbn bring especially good results in the plush lwurges and nice din- 
ing spots." 

Front Money 
In addition to the attention paid 

to more effective programming, 
P. & P. Distributing Company is 
also engaged in drive to obtain 
front money in all of its locations. 

We guarantee every location 
that works with us on front 
money basis, at least five new rec- 
ords per week," says Carl Betz. 

"According tó our experience. 
any location costs an operator a 

Ops Hopeful 
ConNmred frone Trage 9.4 

said the influx of tourists helped 
their business, too. The weather 
has been touch better than it has 
been for some tine. altho a heas-y 
rain accompanied by strong winds 
did hit most of the State Filday 
night, July 19. 

"We can take some rain if we 
don't have to take a fall -off in tour- 
ist trade usith it," one operator said. 
"Business Is far From booming and 
I doubt whether. we will be able 
to catch up with what we have 
lost. At least there is some activity 
and if it continues we may be able 
to come close to breaking even for 
the season." 

Another coinman wasn't quite as 
optimistic, however. He said that 
the resorts where his machines are 
on location are pros ding very lit- 
tle play from tourists who seem to 
l.eep watching their ntoutey more 
than they base in loin time. 

minimum of $3 per sleek Just to 
keep on the books. This figure h 
based on normal overhead, not 
taking into consideration the cost 
of new records. There is no sense 
in having a location that you can't 
afford to service properly." 

'Vow,, 

4m6z44ador 
o 
9htentationd 
5sellittf" 

The Billboard 
INTERNATIONAL 
At 
Your 
Service 
. new diplomat . .. world traveler ... marketing authority for juke boxes, phonograph records, amusement games and vending machines. Make him YOUR International Soles Representative. 

If you are seeking to share In a healthy growth market that will approximate 555 - 
000,000 in 1957, the bimonthly BILLBOARD 
INTERNATIONAL will carry your advertising 
message to bona fide outlets in more than 
100 countries. 

Moreover, because BILLBOARD INTERNA- 
TIONAL Is designed to provoke world trod. 
In a highly specialized field, it is printed in 
four languages -English, French, German and 
Spanish- Insuring international absorption for 
your sales message. 

A minimum guarantee of 8500 copies per issue means that 'The Ambassador of International Selling" circulates the globe to all of the Important Manufacturers, Distributors, Exporters, Importers, Buyers, Sellers and Users of Phonograph Records, Juke Boxes, Amusement Games and Vending Machines. 

Closing date for advertising copy for the next issue of BILLBOARD INTFRNATIONAL -the September number -is August 10, 1957 Tell your sales story in any or all of the four priociool world lonquag^_s and let BILLBOARD INTERNATIONAL do a real sales jab for you. 

Billñföard International CHICAGO NEW YORK HOLLYWOOD 188 W. Randolph St. 1564 Broadway 1520 N. Gower St. CEntr,l 6 -9818 Plaza 7 -2800 H011ywood 9 -5831 

ST. LOUIS 
812 Olive St. 

CHestnut 1-0443 
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Ark. Ops Detail Conversion Continued from page 09 

conditions of the State now com- pared to past times. 
The conversion usas set off ap- proximately sic or seven months ago by Little Rock operators, all of whom are prospering well under dime play. 
They were aided in the move by George Sammons of Memphis, 

president of Sammons -Pennington 
Company, Seeburg distributor, who travels Arkansas once or twice a Tooth calling on music and game 
operators. 

Sammons made speeches to 
groups of operators thruout the 
State, pointing out the great in- 
crease in operating costs compared 
to 19.39. In almost every instance, 
he pointed out with details, costs 
were at least doubled -and on some 
items it was more. 

Ops' Stove 
The operators themselves got 

busy after that, talked to location 
'milers, explained their precarious 
and unhealthy financial condition 
and the location owners went 
along. Public acceptance followed. 

In some sections of the State, 
operators used newspaper ads in 
their public relations program to 
explain to the people why the con- 
version was necessary. There was 
little or rio objection from the 
public. It ryas. as one operator 
said, post a matter of "getting the 
facts across." 

Little Rock vhaugeoser was 
substantially aided by the Little 
Rock Operators' Association. 

This group, which helped spread 
word of its conversion movement 
to other operators in the 'Stute, 
consisted of: 

Harold Dunaway, Cecil Hill, J. 
D. Ashley. C. E. Craig. Dan Levin, 
C. W. Holmes, Andrew Cassinelli, 

Yancey, Robert Kirspel and 
Jeep Thomas. 

The conversion in East Arkan- 
sas was carried ont smoothly by 
the officers and members of East 
ArkausaoNorth Missouri Operators 
Association. Leaders were Henn 
Hitchcock, John Bnrtincr Jr., and 
the late Robert L. F.hlin. 

In subsequent weeks, change- overs took place at Pine Bluff, 
Paragould, Stuttgart, Brinkley. Newport, Flot Spring., Blytheville, El Dorado and other cities over the State. The move kept spread- ing until now it's almost solid. 

COINMEN 
YOU KNOW 

Chicago 
By NICK BIRO 

Al Warren. Cenci" sales manager 
reports Ken Brake, Rock City Dis- tributing Company. Nashville, do- 
ing a whale of a job for the finn. 
Rock City, is a relatively new Censo 
distributor.... Harold Schwartz, 
Atlas Music, said the firm was 
"swamped" with repair orders for 
hideaway installations following 
the recent record rains and floods 
in the area. Between 50 to 80 lo- 
cations were involved, with Atlas 
personnel working overtime to 
couyslete all repairs within the 
week. 

Cil Kitt, Empire Coin M 
chine Exchange chief, in the 
midst of a frill -scale remodel - 
ing job on shop and show- 
rooms. Joe Robbins, sales 
manager, making quick phone 
call between blasts of noise 
from the construction crew. 

Alike Spagnola, hard- working 
lead nl Automatic Phonograph on 
s aeation, expected back July 29 .. , . 

Fred Skor, games exec at World 
1c'ide. also taking time off for a 
trip to N1'iscnnsin.... Joel Stern 
reports World Wide going strong in 
the export market, with 5 -ball nov- 
elty pin gaines creating chief in- 
trust.... Ed Ratajack, AMI sales 
head- back from a trip to Grand 
Rapids. u isiting the factory. Ed 
plans to start this week on another 
sale. junket, visiting- distributors 
and operators. 

Joe Kline. First Coin Ste- 
(Coot 'rl oar prize Ill) 
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Each reflects tl,e experience of Wurlitzer sty! - 

:ng, engineering and tonal leadership. Each 

offers 50 -cent play. Each represents a value 

h' enakie;_Wu,li#zer . erators to land, hold 
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Rowe Open Sales, 
Service on Coast 

Stanton Exclusive Rep; CAVA 
Members Hear Policies at Meet 

LOS ANGELES - Rowe Cor - 
poration is making sales and serv- 
ie. on Its machines available on 
the West Coast with E. F. Stan- .. ton & Company named exclusive 
representatives. 

Charles Brinkmann, Rowe vice - 
president, made the announcement 
fo California Automatic Vendors 
Association members at a dinner 
meeting Friday evening (12) in the 

'Colonial Room of the Ambassador 
Hotel here. 

Frank C. Bonelli, California as- 
sanblyman, and Irving C. Bjork, 
U. S. Department of Commerce 
business analyst, also were tea - 

hired speakers. 

FTC Approves 

Denver Firm's 

Consent Order 
Prohibits Superior 
Distributing Corp. 
High Profit Claims 

WASHINGTON - :\ consent 
order prohibiting Superior Distrib- 
uting Corporation, Denver, from 
misrepresenting profits froto its hot 
drink sending machines was ap- 
proved last week (26) by Federal Trade Commission. 

A commission complaint, issued 
in February, charged the company 
with falsely claiming that a pur- 
chaser of 10 of its machines would 
have a monthly income of 31,834: 
73. FTC also charged that Supe- 
rior does not gise exclusive terri- tories to purchasers. despite state- 
ments to that effect. (The Bill- 
board. February 16.) 

Under the terms of the c , 
(Continued on tai_. 

FTC Charge 

Trust Violation: 

H. Tareyton 
\VASIIINCTON -A complaint that "favored cigarette vending ma- 

chine operators, were paid E8 per 
machine in 1955 to promote Her- bert Tareston cigarettes was listed along with other charges made by Federal Trade Commission against 
American Tobacco Company, July 19. 

FTC alleges that American To- bacco headquartered in New York. 
"pays promotional allowances to some customers but not all." Com- plaint further alleges that when 
the company pays allowances, "it 
does so in amounts not propor- tionately equal." 

Proportional Allowances 
The Robinson- Putman Act re- quires that promotional allowan- ces, when given, must be made available to all competing custom- ers on proportir.nately equal terms. Nantes of vending machine oper- ators in the complaint were not re- - leased by FTC. American Tobacco has 30 day's to file an answer. A hearing is scheduled September 3, in New York City, before an FTC hearing examiner. 

Communications to 188 W. Randolph St., Chicago I. H. 

The installation of the show- 
rooms with factory- trained service 
personnel for the line completes 
the first step after 18 months in 
the campaign for such a set -up by 
the association and its president, 
B. J. (Bob) Grenier. The move 
to give immediate delis-cry and 
service on Rowe equipment in the 
area was praised from the floor by 
several of the CAVA members, in- 
dicating that, generally speaking, 
the Rowe company had gone be- 
yond expectations in establishing 
the local division office. Edward 
F. Stanton, who heads the firm 
that bears his name with his son 
F. F. Stanton Jr., also disclosed 
that larger quarters will be sought 
to properly serve the operators. 

Seated with Brinkmann at the 
speakers' table was Joe hiendcll, 
Rowe representative. He will work with the Stantons. The plan as 

(Continued on page 111) 

NEW LOCATIONS? 

Detroit Eyes 

Second Chain 

Store Tests 
DETROIT - A long ignored 

source of potential vending ma- chine locations -chain store super - markets-are receiving a significant 
trickle of interest from operators 
here. 

In the space of less than 
month, two vending machine com- panies, contracting with two dif- ferent major chains have entered the field. And results to date have been repotted as "encouraging" by both. 

Try Ice Cream 
Latest entry into the field has 

been Quality Vending Company, with an installation of ice cream venders in a National Food Store. While installed on an experimental 
basis, early response has been ex- 
cellent, according to Joanp Mc- 

(Continned on page 105) 

JULY 29, 1957 

Industrial Vendors 
Sells IVI Interest 

Schroeder Products Buys Stock; 
No Policy Changes Contemplated 

CHICAGO -industrial Vendors, 
Inc., Hammond, Ind., oJrerating 
company, has sold its total stock equity in IVI Products Corpora- tion, manufacturers of hot bever- age venders, to Schroeder Products 
Company, Woburn, Mass. Schroe- 
der is a supplier of vending coffee 
lines. 

Albert Schroeder, President of 
IVI Products, and former head of 
Schroeder Products, said Industrial 
Vendors would continue to-do the 
research, engineering and develop- 
ment for IVI Products, as well as 
spend increased time in engineer- 
ing and field-testing new develop- 
ments for the firm. 

Reasons 
Reason for the change, said 

Schroeder, was the greater amount 
of time Industrial Vendors is de- voting to their expanded route op- 
erations. 

New officers of IVI Products 

New England Vending Firm Thwarts 
Teamsters in Forcing Unionization 

Union Bows to Company Demand for 
Employee Election; Pickets Withdrawn 

MEDFORD, Mass. -The larg- est vending firm in New England this week successfully thwarted the strongarm tactics of the Team- 
sters Union to force unionization 
of its employee force of 150. The union has claimed jurisdiction over the vending industry and attempted 
to make Automatic Merchandising 
Corporation here accede to its demands. 

Threatening to lull the firm's 

operation by throwing pickets 
around the 
claimed the workers wanted the 
"protection of the Teamsters and 
refused to go into any discussion 
with AMC management. But Wil- 
liam C. McConnell Jr., president 
took the stand that if the union 
was going to corne into the plant 
it would do so in the legal way, 
that of holding a secret ballot. 

After a couple of days of picket- 

Reshuffle Cigarette 
Prices: Utah (.7. Ark. 

SALT LAKE CITY- Cigarette 
vendors in Utah have recently been 
hit with the double -trouble of 
both a rise in cigarette prices and a 
new tax imposed by the last State 
Legislature. 

This double price increase has 
forced complete revamping of 
vending price structure plus a new 
look at the general business pic- 
ture. 

blost vending machine operators 
have hiked prices directly to 30 
cents per pack -no matter wheth- 
er regular, king size or filter 
tipped. Former prices ranged from 
25 cents for regular to 30 cents 
for king and filter -with 2 or 3 
cents returned with the package. 

A few operators now charge 28 
cents for regular and 30 cents for 
king and filter. 

Tax Unpopular 
The new tax is unique in Utah 

history. Legislators, scraping the 
bottom of the tax barrel and meet- 
ing irate disapproval of new prop- 
erty taxes. automatically went to 
the highest taxed items and added 
more. 

For a number of years the State 
has had a four -cents -a -pack ciga- 
rette tax. But the Legislature, 
rather than add another penny 
stamp tan, merely changed the 
State laws to include cigarettes 
and beer (beer only when sold in 
grocery stores or similar estab- 

(Continued on page 108) 

LITTLE ROCK, Ark. - An 
across the board penny hike by 
wholesalers caused Arkansas ciga- 
rette vending machine operators to 
take another look at their price 
structire, with many raising their 
prices as much as 2 cents per pack. 

Most operators thnrout the State 
were receiving 28 cents for all 
types- regulars, filters and kings. 
The 2 cents change from 30 cents 
was packed into the package. 

A spot survey of top operating 
companies showed they will re- 
spond to the wholesale increase by 

(Continued on page 10.5) 

ing the Teamsters called off pickets 
it became obvious that the 

firm was able to frustrate the 
moves to win over the workers. 
The trouble started with few 
men who were recently hired. 

Between the newly hired work- 
ers and a few who had been let 
go after they had proved unsatis- 
factory in the training period. union 
organizers claimed there was a 
demand to have the union in the 
plant. McConnell pointed out that 
while he was impartial in the mat- 
ter of unionization, he was unwill- 
ing to let the employees sign away 
their rights ssithout a secret ballot. 

Theater Violence 
Despite the fact that McConnell 

told the Teamsters that the firm 
had filed a petition for an election 
with the Massachusetts Labor 
Commission the organizers refused 
to agree to wait for the result of a 
vote. They then served notice 
that the plant would be picketed 
and threatened violence and bodily 
harm to workers and their families, 
according to McConnell. 

McConnell said the question of 
unionization wasn't too important 
to him súmce AMC paid as good, 
and in some classifications, better 
wages than the union called for. 
However, he said it was important 
to hiru and to the firm that the 
workers received a free choice in 

(Confirmed on page 10 

Lyon Industries Cites 
Patent Infringement 

NEW YORK -Lyon Industries, 
manufacturer of cup drink venders, 
last week charged that several ma- 

bojor 

equipment manufacturers of 
th pre -mis and post -mix units 

are violating the patent rights of 
the firm. 

Stuart C. Lyon, president, cited 
13 patents which he says are 
owned by Lyon Industries. These 
Patents are 2,227,196; 2.321.844; 
2,511,172; 2,571,283; 2.501,611; 
2,278,013; 2,328,689; 2,532,118; 

2,585.172; 2.28-1,880; 2.481,612; 
2,548,241, and 2,475.511. 

Unlicensed users will be given 
until September 1 to refrain from 
further manufacture, use and sale 
of drink machines or parts that 
embody features covered by the 
patents, Lyon said. 

30-Day Notice 
He added that retailers and 

wholesalers will be given an ad- 
ditional 30 days in which to dis- 

(Continued on pa 'e 114) 

Corporation, are Albert L. Schroe- 
der, president; George A. Schroe- 
der, vice- president; Walter E. Da- 
vcrin, treasurer, and Daniel V. 
Kelley, secretary and general man- 
ager. 

Schroeder added that the basi, policies of IVI would remain un- changed, and that the company - would continue in production of all products. 

Federal Grand 

Jury Indicts 

Pittsburgh Ops 
Charge Violation 
Of Antitrust Act 
In Cigarette Sales 

WASHINGTON -Three vend - tog machine corporations, an asso- 
ciation and seven individuals were 
indicted by a Federal Grand Jury 
at Pittsburgh, Pa., July 17, on 
charges of violating the Sherman 
Antitrust Act, according to Justice 
Department. 

The indictment charges that the 
"defendants and co- conspirators 
have engaged in a combination 
and conspiracy pursuant to which 
they fixed and maintained prices of 
cigarettes sold thru vending ma --. 
chines in the Pittsburgh area. De- 
fendants allegedly pay a commis- 
sion on cigarettes sold. The asso- 
ciation's members operate over 60 
per cent of the cigarette machines 
in the area. according to Justice. 

Defendants 
Those named as defendants arec 

Automatic Merchandisers Associa- 
tion of Western Pennsylvania: Al- 
legheny Cigarette Service Compa- 
ny, Pittsburgh, and Harry Rosen, 
its president; Royal Cigarette 
Service, Inc., also of Pittsburgh, 
and Irvin Frank, president; Penn- 
sylvania Music Company; Gilmore 
Bales, trading as Washington 
Cigarette Vendors. Washington, 
Pa.; Lawrence Daurora, trading 
as Automatic Cigarette Sales Com- 
pany. Pittsburgh; Andrew Kama - 
vas, trading as A. Karnavas Com- 
pany, Ambridge, Pa.; and Joseph 
hieGlenn, trading as McGleno n 

(Continued on page 105) 

A.B.T. HIKES 
CHUTE OUTPUT 
FOR WASHERS 

CHICAGO- Demana from 
washing machine manufac- 
turers for coin chutes has tri- 
pled in the past three years, 
George Kuzy, A.B.T. Manu- 
facturing Corporation sales 
manager, reported last week. 

He termed the demand 
`terrific" with output now 
at 4,000 to 5.000 coin chutes 
per month compared to 
usual production of 1,000 per 
month for the washing ma- 
chine trade. 

The coin chutes are pro- 
duced for washing machine 
manufacturers, makers of 
washing machine meters and 
dryers. The chutes are adapt- 
able to any washing machine. 
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CIGARETTE AND 

(ANDY MACHINES 
Tully reconditioned. complete with 
hose, ready for location. Machines 
are factory sproyud and look Ilk 
new. Lowest pricer anywhere - 
compar 
STONER &COLUMN CANDY, 

160 capacity, prewar model $110.00 
STONER 6 COLUMN CANDY, 

102 capclly, prewar model 80,00 

STONER 8COLUMN CANDY, 

160 capacity, postwar model 165.00 
ROWE 8 (OIUMM CANDY. 

120 capacity 60.00 
NATIONAL CANDY, 9 column 15.00 
ROWE CRUSADER CIGARETTE, 

8 column. 251 6 30c comb. 97.50 
OuGRENIER ELECTRIC CIGARETTE, 

10 or 11 column 81.50 
UNEEDA 8- COLUMN "E" CIGARETTE, 

King Site 45.00 
All equipment Unconditionally 
guaranteed. Fait delivery. One. 
third deposit balance C.O.D 

NATIONAL 
VENDING SERVICE CO. 

308 Furman Sf, Brooklyn, N. Y. 
TRiangle 5.1857 

FINEST RECONDITIONED 

VENDORS 
Silver King, lc or 5c. $ 8.50 
Acorn. 5c 10.00 
N. W. Mcdel 49, le or 5c 12.50 
Master. 1c and 5c 8.50 
3 Col. Hol Nut 22.50 
Asco Hot Nut 1.50 
Victor Model V 8.50 
Du Grenier 6 -Col., 1c Tab. 14.50 
5c Card Machines, 3 tor Sc 19.50 
Mills 6.(61., tc Tab 17.50 
Asst'd le love Meters 19.50 
factory Reconditioned "Pop. 

corn Set" Machines 5125.00 
Mills Drop Picture 19.50 
Victor Baby Grand, lc, BA 10.00 
Mufoscope Picture Machine 19.50 
A. B. T. Total Score 22.50 

send for 1957 CatelooMose. 
All machines OOmplllllY <heckeo 
end retly cor IOCtiOn Ortler ,Ih 
tom niera <onl,denca. 

1 3 Deposit, Balance C.O.D. 

Rake Coin Machine Exchange 
609.A Spring Garden St., 

Philadelphia 23. Pa. LOmbard 3 -2676 

Meade Soups 
Cuts Prices; 
Change Name 

ESCONDIDO, Calif. - The 
name of the processors of Meade 
Soups has been changed to Meade 
Foods, Inc., from Barvend Foods, 
and a special 10- cent -per -pound 
reduction in the base price of the 
seven varieties will be allowed op- 
erators tbru August, Roland Finch, 
Meade general manager, said here. 

Finch declared that the reduc- 
tion is applicable to each pound 
and is being made to help opera- 
tors increase profits during the 
summer. 

Meade soups available are beef 
onion, cream of chicken, cream of 
onion, pea, cream of potato, cream 
of tomato and chicken bouillon, 

Little Rock Prices 
Cunliuued from page 104 

vending cigarettes at 30 cents a 
pack, across the board for all 
types. 

The price increase on cigarettes 
also went up in retail stores, vary- 
ing from 27 cents to 30 cents a 
pack. 

'No More Pennying 
Cigarette vendors said they do 

not think the 2 -cent price increase 
will hurt their business. Some king 
size filter brands were already sell- 
ing at 30 cents a pack, they said, 
They said they will leave the stock 
in machines now with 2 cents 
change in each pack until they 
are sold. New stock will replace it 
and save vendors a great deal of 
time and labor in that the new 
cigarette packs will not have to be 
"penny-packed." 

The major cigarette operators in 
Little Rock are: J. W. Renner, 
owner of Little Rock Cigarette 
Service; Andrew Cassinelli, owner 
of Little Rock Amusement Compa- 
ny; Frank Hofer, owner of Auto- 
matic Cigarette Service; June Lytle 
owner of Lytle Cigarette Service; 
C. E. Craig, owner of Arcade 
Amusement Company: and Robert 
Kirs el, president of K 1r s p e 1- 

Hollenberg Amusement Company. 

t 

FAST 

PLAY 

COIN SPECIALTIES 
BASEBALL VENDOR 

BIG 

PROFITS 

Th small fry as well as grown -ups will stand in line waiting to don Dennie, 

Into this exciting and colorful vendor which delivers a ball of gum with every 

pitch end every penny. Attractive front shows emblems of 16 American 

and National League ball clubs. 
Three -view showcase display window attracts 

Vendor Holds S Lis. .ttentìpn 

of 210 Ball Guns 

Taker In S31.50 
Cost of Gum 4.50 
Pay Loca- 

tion 25% 7.88 
Tour Profit It ..19.12 
Max or Harry Hurvich for Al.. ora. 

Birmingham Vending Co. 

540 Second Avenus No., 

Birmingham 4, Ala. 

Proven troubla -free mechanism and flipper 
Sise: 14' high, 10,3" wide, 57, deep 

Packed two machines to shipping carton 

CALL, WIRE OR WRITE TODAY I 

(MAO' YOUR NEAREST DISTRIBUTOR 

Moe MndII for Nw York Ara. 

-i 
rrhwslrn Salas end Slrvlca co. 

lea W, lash 51., New York 7i, N. Y. 

Ben Ross for Moss, area. 

Graben Vending L Coln Machine Corp. 

1246 Washington St., Boston, Moss. 

KING & COMPANY EXCLUSIVE 

CHICAGO 12, ILL DISTRIBUTOR 
2700 W. LAKE STREET 

American Can Works 
On Can Vending Unit 

NEW YORK -The American 
Can Company is currently attempt- 
ing to develop vending machines 
for canned soft drinks. Five com- 
panies are now engaged in making 
canned drink machines, altho their 
output is limited. 

Lead by Cantrell and Cochrane, 
several can manufacturers attempt. 
ed to popularize tinned carbonated 
beverages three years ago, but the 
results were disappointing in most 
cases. 

In 1955, some 340,000,000 soh 
drink cans were shipped. Last year, 
the figure slumped to 314,000,000. 

However, according to J. Whit- 
ney King, sales and marketing 
manager of the American Can 
Company, this year's figures are 
running well ahead of 1955. 

Fittest Survive 
Whitney feels that canned car- 

bonated beverages got off to a 
slow start because many bottlers 
who were equipped to go into 
canning operations rushed in and 
fell flat on their faces. Now, he 
explained, the fittest have survived. 

One factor which has slowed 
up the acceptance of canned soft 

New Locations 
Continued from page 104 

Ceagh, vice-president and general 
manager of Quality. 

The Quality experiment follows 
on the heels of a multi -product 
outdoor installation, in a Kroger 
store, by Jobber Service, Michigan 
distributor for Vari -Vend (The 
Billboard, July 15). 

Quality's set -up, consisting of 
only ice-cream machines, is no- 
where near as elaborate as Jobbers 
Service's multi- product battery 
but it is just as ambitious m 
scope. 

While the finn is snaking no 
future promises, the current ex- 
periment is bein eyed carefully, 
and will play a Tignificant part in 
future plans. 

7 -Day Schedule 
One advantage noted by Joann 

McGeagh, is that the stores are 
open seven days a week, consider- 
ably expanding the potential sales 
volume of most industrial locations 
that are on a five -day schedule. 

Sloe noted that Quality's ma- 
chines were selling out, on the 
average of twice a week. Biggest 
buying day for the ice cream cones 
occurs midweek - Wednesday 
But this could be just a local 
condition. 

The store's family shopping in- 
centive plan- offering double the 
usual trading stamps, on this day, 
could well be responsilbe for this, 

Meanwhile, Jobbers Service's in- 
stallation, at the Woodward Cen- 
ter's Kroget store, continues to 
flourish. The battery was installed 
July 2, and has been running 
continuously, ever since. 

Grand Jury Indicts 
Continued from page 104 

Cigarette Service Company, Pitts- 
burgh. 

Victor R. Hansen, Assistant At- 
torney General and head of Jus- 
tice's Antitrust Division, said: 
"Price fixing and other methods of 
tampering with prices are per se 
violations of the Sherman Act. It 
has long been the announced poli- 
cy of this department to prosecute 
such activities by criminal 
proceedings." 

J. SCHOENBACH 
For Victor Vending Corp. 

Machines, Paris, Globes 
Charms, Merchandise Supplies 

1615 BEDFORD AVE., BROOKLYN 25, N Y 

PResident 2.1900 

PHONE or WRITE FOR PRICES 

VENDING MACHINES 105 

drinks has been the reluctance of 
the big three -Coca -Cola, Pepsi - 
Cola and Seven -Up - to go into 
domestic canning operations. 

According to American Can, the 
biggest problem in can venders is 
the development of a can opener 
that can be made sanitary after 
each use. The manufacturers of 
hot food machines would also be 
interested in such a development. 

the 

FUTURE 

with a 

promise 

GIMMICKS CHARMS ` 1 CHARMS 61 M 

l 
_ "RELIGIOUS MI)( 

Consists of five Religious Items -1" 
Gilt Metal Miraculous Medal, 9h" Gilt 
Miraculous Medal, 1" Gilt Metal Identi- 
fication Crucifix, Gold Vacuum - 
Metolited Crucifix and Gold Vocuum- 
Metolised OVAL CROSS. 

Religious Items Are Good 

5,000 and Up 
$6.25 
per L000 

1,000 -4,000 
$7.75 
per 1,000 

F.O.B. Jamaica 
Items 

SAMUEL EPPY &COe,iNC Jam,1ca35 il! NY- 

TAN DARD 
PECIALTY 
Now offering 

V%CtOF ,6 SUPER MART 
VENDORAMA 

"Symbol of Progress to the Bulk vending l Ad. 
U.s. Patent eenama. 

write for complete dltaila ana peseta. Our apecielty 
is helDlog more operators make mon money. 

STANDARD SPECIALTY CO. 
5115 E. 14th St. Oakland, Calif. 

FACTORY RECONDITIONED 
and GUARANTEED lay 

MILLS AUTOMATIC MERCHANDISE CO. 

Don't be misled. Buy rebuilt. as only 
a Mills mechanic can rebuild them 

. . using original factory parts. 

MILLS Famous 107 
TAB GUM VENDOR 

We <rry <omplele clock 
01 bulk merC hantlìaa charms, 
ball gum, parts, globes, 
brackets and stenos for all 
machines. Anything an op- 
ertor needs, including 
Complete line or ve tl,ng ma. 
chines c.' age, ball gum, 
bulk'., ell. Writ! for 
American ...de candy coated cab type n"m 
Also h P<pperm,nt or spp a arminl J C slab 
gum, c1C boa of 100 el. 

Order Today- Prompt Deliveries. 

Only 

$15.00 
F.O.B. Factory 

J. SCHOENBACH 
1647 Betdord Ave., Brooklyn 25, N. Y. PResident 12900 

In CLEVELAND, OHIO 

oak's famous 
ACORN 

all- purpose vendor 
The all -time favorite of the vending 

business. Vends all 16 and Sit bulk 
merchandise. Tamper -proof with a 

pick -proof lock, fills from top through 

wide globe opening - dispenses from 

bottom. Guaranteed mechanically 
perfect The one machine with virtu- 

ally no depreciation - today's Acorn 

looks the same as the original! 

Contact your distributor or 

West Coast Factory Sales 0flice East b Midwest Factory Sales Office 

OPERATORS VENDING MACHINE SUPPLY M. 1. ABELSON. Phone M 14478 

1023 So. Grand Ave., Los Angeles, Calif. 2033 Fifth Ave., Pittsburgh, Pa. 

SAC MANUFACTURING CO., INC., 11411 Laigtitsbriige Ma, Colter City, Calibrate 

X'odeat Zúcd sarx 

"There are Iwo principal reasons that 
we prefer Oak Afachines: first, excel- 

lent factory cooperation, and second, 
we consider Oak Machines to be the 
best operating bulk vendor available 
in America today." 

Cleveland's largest operator, 51x. Lind 
advises us that he uses Oak machines 

exclusively what better proof of 

the statement that you get maximum 

profit from Oak Machines. 

www.americanradiohistory.com

www.americanradiohistory.com
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i 
JOBBERS 
WANTED 

Wrlh euIltld a nnite- 
tlns te handl 
LOW,RICSO 

LINS Or 
CISARETTa 
v1OORr 

Z lNIZE! 

coon .r wnnul 
ltkrl a r.nnv 
thna. n. 

Hen Innen 
éuy.lrl v: 

I In weil 

Alm cm*. 
cookie. ona 'Iren ntl prtum, 

OUe 2SIh TEt,II 

SHIPMAN MFG. CO. 
LOS ANGELES 23. CALIF. 

Ball and 

VENDING 

GUMS 
LOW Factory 

Prices 

L, 

BUBBLE CHICLE 

CHLOROPHYLL and TAB 

abl a1 Gum, 14.170 
n1 tl 2)r Ib 

Glade 11 Gum. 170 CI 771 lb Clono.Vnb Chit Gum 404 lb 
ele. -evne Chit's., no <i. as lb 

Z.:I: 
Chrc k*, 770 a 7771 tt. 74r 

III Tubos Chicks. 770 a tf 77f Ib 
tab unen 1011 1tc cr ]If be. 

S Sr.« Gum 100 cycles f1.N 
F.0 .1 factory 150 Lb Lot. 

AMERICAN CHEWING PRODUCTS 
40` a N Pleasant Newark 4 N 1 

MANDELL GUARANTEED 

USED MACHINES 
NW. W. Mdt N, 1t er !t 1117-M 
N W. OLSy It a h Comb, 12.01 
N.W, 279 11 Pert, 7.97 
N W. a 77 le Pert- ,C CM 
Columbus A bulk 4-M 
Bitm it .G. r MdN- ,..- 
ART Owns 
Amen, If r Sf 1-M 

MERCHANDISE & SUPPLIES 
r.ch Nuts. Jumbo Outman 30 
P nch.e Nuls- LrE. TUG/ ,aa 
P,Itach Nuy, Vnder's Ws . 
Psrethue Nur*, SMfk , 47 Cah WhI. .M 
CsM; 17 ,a 
sPe.nu 

t, 
VTe tl 

-RS 
..d r 57 

Tbbrl.Nut. s79 <I. 16 
Rambo.. Is .12 
oslon ked *mob .75 
leltv ns -M Lrt Gem`. - 
..INh. 430 f. M 

M a M, f31 <I. M Nnhy-els A] 

Ra4n lo Gum, 40 Cf. ! 11 
R,n 1 bell Our, IM et 170 c1., 

ne t .a1 
e,n 01 u Gum. 100 <r.' .57 

toe Ib. m 
e ut ble a ZIT= en Si 

Adam* Gum, al 11 150 c/. AS 
is Gum, all 11 100 ft... .43 ...Hut, 100 <I, N',",e<e1bH, 700 <r. I.aO 

M;en: 
s tana C 

Ortler. 23 A.sor tad 

Crntt urn 1 arts, Surlfes, ]land, 
Glebes, rackets, Chan. E in0 1 Ma rr.ler 

1 7 Cl bear, unc C.O.O. 

STAMP FOLDERS, Lowell Prices.. Write 

NORTHWESTERN 
SALES AND SERVICE CO. 

MOE MANDELL 
-46 'N 361h SI.- New York 18. N 

Lö,,g,<re 6467 

IULY 29, 19S7 

COIN CALENDAR 
Following 10 dates of interest and Importance to all coin 

machine operators, distributors and associations. Check the 
Calendar weekly for new events in your area. 

Tuly 29- Central States Phonograph Operators' Association, 
monthly meeting, 805 Main St., Peoria, Ill. 

August 1- Springfield Phonograph Operators Association, 
monthly meeting, association headquarters. Springfield. III. 

Au nst I- California Music Merchants' Association, Sacra- 
mento Division, monthly meeting, headquarters, Sacramento. 

August 1- Cleveland Phonograph Merchants' Association, 
monthly meeting. Hotel Rollenden, Room 278, Cleveland. 

August S- United Music Operators of Michigan, monthly 
meeting. Fort N'asme Hotel. Ballroom Floor, Detroit. 

August 6- Washington Music Merchants' Association, 
monthly electing, Seattle. 

August 6- Anthracite Music Operators' Association, 
monthly meeting. Wilkes -Barre, Pa. 

August 7 -Music Operators' Society of St. Joseph Valley, 
monthly meeting, offices of Carl Zimmer, Mishawaka. 

August 7- Summit County Music Operators' Association, 
monthly meeting, Akron. 

August 8- Massachusetts Music Operators' Association, 
monthly meeting. Beaconsfield Hotel, Brookline, Mass. 

August 13- Western Massachusetts Music Guild, semi- 
monthly meeting. Ivy House, West Springfield, Mass. 

August 13- Automatic Phonograph Owners' Association, 
monthly meeting. lintel Sheraton -Gibson. Cincinnati. O. 

August 13- California Music Merchants' Association. Los 
Angeles Division. monthly meeting, headquarters, Los Angeles. 

August 14- Retail Amusement Association of Canton. O., 
monthly meeting, offices of Elmo Music Company. Massillon. O. 

August 19- Westchester Operators' Guild, monthly meeting, 
American Legion Hall. White Plains, N. Y. 

August 21- Automatic Equipment h Owners' Association 
of Indiana, monthly meeting, association headquarters, Cary, 
111d. 

August 27- Western Massachusetts Music Guild. semi - 
1mnl,tttfs meeting. Is, House. Wrst ti t ing(irld. \lac<. 

Salt Lake Cig Price Reshuffle 
('"nflase(! Rouf page 10i 

Iishments) under the Stale salol 
lax pl'ogram. 

That means that the 2 per cent 
sales tae now applies WI cigarettes 
and since the law requires payment 
of a cent on any item over 20 cents. 
the tas is a Cent a pack on all 
vended cigarettes. 

Lawrence C.rccroft, manager of 
Rrnienwav and Moser, one of the 
largest tobacco and candy sales 
linos in the State and nue of the 
largest such vending operators. said 
the Finn moved prises up to 30 
cents a pack for all kinds of ciga- 
retles. 

It has riot apparently affected 
business much. A recent check in- 
dicates we ate doing about the 
sane b less on individual ma- 
chines as we did last year at the 
same time." he saisi. "The com- 
bination of sales tax, price increase 
and the probability of further price 
increase on sonic brands or types of 
cigarettes that we will have to ab- 
sorb, precludes any thought of in- 
creasing commissions paid to loca- 
tions." 

Cracrtlft said the revolution in 
the cigarette business during the 
past two years hits added to his 
problems. "We have some 20 
brands doing the business five did 
a few years ago. making it neces- 
sary' to have larger, more expensive 
machines. In only one mouth this 
year we had to invest $220.000 in 
new equipment and it takes a lot of 
sales lo amortize that sort of invest- 
ment," he said. 

He rented that the old machines 
-which had liven in use up to 15 
years and might have been good for 
another 15 -are so outdated they 

......... rrrsrrrrtn ivEPPrT rtrt . rs re; 

Experienced Operators Say: 
"YOU MAKE MORE MONEY WITH.. 

OD 

Model 09 

VENDING EQUIPMENT" 

PROVE IT TO 

YOURSELF! 

luit try 
ell- product v ender on 
your route end se Mr 
your.e if how you mn 
make more money. 
HO ara,labl In 1!. 
Se or 107 play. writ for complet 
d.fds of Ib,s and of,. North., 
money mken lodst 

haseto be junked- unless a compa- 
ny wanted to cut its own throat by 
selling the old machines to loc'a- 
tions- 

(.auteell Service of Utah, which 
has largely industrial accounts, I. 
charging 30 cents for king and 
filter rigs. and 28 cents for regular. 
Phillip Saffron, manager of Cuban 
Cigar Company, said all their ma- 
chines are charging a straight 30 
Lents per pack, no matter the type 
of cigarette. 

"It hasn't affected business 
much," Saffron said, "since we 
have a large business now in the 
filters. % %'hen we were at 2.5 cents. 
we used as many regular shied 
cigarettes as possible to keep a 

profit. \Ve might be able. unless 
prices keep going up, to increase 
the commission to the location." 

Tobacco production is forecast 
by Agriculture at 1,861 milliot 
pounds, down nearly a fourth from 
last year and the smallest crop 
since 1943. Flue -cured, forecast at 
963 million pounds. is down 32 
per cent from 1958 production. 
Burley, estimated at 490 million 
pounds, is about 3 per cent below 
last year's production. 

ITHE NORTHWESTERN CORP. 
7775 ARMSTRONG STREET MORRIS ILLINOIS 

Available! 
Better! 

"Star -Brite" Quality( 
SOUR GRAPE 
210 -110 -140 BALL GUM 

Also Cramer's "KING" 

slzs SOLID BALL 
Ask ',our distributor to stock 

-Strfirst, for reu' 

CRAMER, QwC04,INC. 
Iso orl.n. a.r..l El eNen L. MnachuMNa 

MmMr N NNrena Vndes' AaM 

Almonds, Walnuts 
C :alifornla almond crop for 1957 

is forecast by Agriculture Depart- 
ment at 44,000 tons, 25 per cent 
below last year's record crop, but 

I O per cent above average. Produc- 
tion of walnuts is forecast at 77,- 
600 tons, 8 per cent above last 
year, and 6 per cent above average. 

J. SCHOENBACH 
Disrributo, For 

oak Manufacturing Co , Inc 

1645 BEDFORD AVE., BROOKLYN 25, N Y. 

PRes,dent 2 -2900 
PHONE or WRITE FOR PRICES 

Reconditioned 

ond Refinished 

CIGARETTE 
VENDING 

MACHINES 
Ready for Location 

NATIONAL 
ROWE 

DU GRENIER 
PI* mont' Oka, makes and model( 

(VERY MACHINA GUARANTEED 

Prid from 

$15.00 to $150.00 
WAIT,. WIRE OR 

REVERSE CHARGES 

Paducah 20591 

T. O. THOMAS CO. 
1572 Jfferen 

/ 
Pndu;ah Kv 

Sc 
HOROSCOPE SCALE 

TOP OF SCALE PAYS BIC 
DIVIDENDS NOW YOU 

CAN REALLY MAKE MORE 

MONEY operating scales be- 
cause you get Sc as well lc 

$25.00 
DOWN 

BALANCE $10.00 
PER MONTH 

WATLING MFG. CO. 
4410 W. Pu11n f1.. Chlcao 44, in 

C 
a.l. tue rI.rnen olumbus ov7s 

veil. Addy..: 
WATLINOITl. Chlca 

VICTOR S 

SUPERMART 
VENt)ORAMAg' 

AIL- Copsuhr Vendor Si or 10, 
ploy with Iher Nnsnlienal 
LOOKSEE VIEWER that molly aa. M BIG REPEAT PLAY. 
c.r<ar: 4aa c.p.ul.. wtih vow.. -11 cwI. wnneut VIwr. 

FOR PERFECTION IN 
CAPSULE VENDING USE 

SUPERMART VENDORAMA 

and "V" CAPSULES! 

VICTOR'S New Sensalional 
1111 

CAPSULE 

tor* ap.re In vend., May 
to tit sy to nsmbl holds 
moot mdm Will rend *Owl, in 
all c pwl vender. Th cep comes 
In d colors end is unbrassbto. 
Um 'V" CAPSULES in your venders 
act neat' 

See Your Nearest VICTOR 
Distributor OUICK. 

Victor Vending Corp. 
57011 W Grand Am 

Chomp. 19, 111, 

HELP YOURSELF 

TO MORE 

YENDIN6 A 
PROFITS 

Get PEND 
loamy Month 

TM, e 

Money -Scala, 
Subscription 

More vntl,n1 men In Il ohm* o1 rit 
In 7.4: r Sin r 

"V7'40.7714 me y- lk,nl uldas 
onth- -ro m. prof,.. -re u da e u'Imronnr 0racomept 

ln 
IM held. 

yse rMn /nnY ear -brines r0s 
Ina <eute ,! . n rortun. ro w,d -,web 
antlna 

seer""'". manutacturr. end 
urnbmort 

SIGN UP NOW- MAIL THIS COUPON 

TODAY 

Vend Magoon 736 
2160 Patterson St. Cincinnati II. Obi 

I rear $S- 0 3 roars SIO 

Payment endured O Pleas* bill am 

¡Foreign ear, OM mar, Ill 

Nm 
Addeo. 

City 

Otcurtlon 

GIVE TO DAMON RUNYON 
CANCER FUND 
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EVERYONE IS 

GETTING TERRIFIC 
RESULTS WITH 

WEDDING RINGS! 

HIS HERS 
Kids want to "go steady" when 
they we your Wedding Rings and 
you will hve steady flow of profits 
from your machines. ORDER NOW' 

Assro SIZES j0,75 
IAssl'd Plaled, Silver 

C0 
and Hamilton Hold) per M 

Labels available at your distributor or: 

Real 

Ball -Rolling 

PUZZLE -GAMES 

$15.00 Per Ihowond 
assorted 

of your distributor or . . . 

uggenheim 
33 UNION SGUARL 

N. Y. C. 3, N. Y. AL. 5-8393 
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1 

N. E. Firm Thwarts Teamsters COIN Amu E T pun - 
lhe National Etching' for Co CìonliNnrtl limit page 104 
Hethint Personnel. Prod., 

the matter. He said he had no 
intention of signing away his em- 
ployees' rights without their voice 
in the situation. 

Election 
It soon became apparent that 

the Yyorkers wished to have the 
election and the Teamsters' organ- 
izers withdrew the pickets. Word 
is expected on an early date for 
an election from the Commission. 
It was also pointed out the AMC 
has been a prime target for organ- 
izers since it is the biggest operator 
in the area. The firm is in the 
process of a big expansion program 
and it was assumed that the Team- 
sters had sought to take advantage 
of this. 

McConnell said they are natural- 
ly hiring a lot of help during this 

VICTOR 
Standard 

TOPPER 
IC 

SALL GUM 
VENDOR 
$13.25 

Each 

$12.75 Each 
100 or mor 

30 day money 
back guarantee 
It not satisfied 

s :s deposit on all orders 
Write for lowest prices on filled 
capsules. Immediate delivery. 

SPECIAL 
IRADEIN OFFER 

As High as S6.00 
Per Machine on 

VICTOR TOPPERS 

Send Us Your Us? 

VEEDCO SALES CO. 
2124 Market St.. Philadelphia 3, Pa. 

Phone: LOcust 7 -1448 

VEND -PUBLISHED BY THE BILLBOARD 

HUNDREDS OF MONEY- MAKING 

VENDING IDEAS 

MONTHLY 
FEATURES 

Candi Cum 
Nuts 

BevenROr 
sTobac<p 

Now Product. Cori sot o fraction o1 a veuf o 
plece -when you subscribe to Yend -the Trends 

Industry New 
magoiln of aotomafic merchandising I Market Place 

FIII in -feor out -mall today! I Articles 

_______________ 
VEND Magazine. 2160 Patterson St. Cincinnati 22, Ohl. 

yes -Piene sign m up for Vend for 

OI year SS D1 yews at $10. 
IFurelgn rate en year $5r 735 

Nam 

Address 

Coy 

Occupation 

Zan. .. slate 

ATLAS MASTER 
PENNY -NICKEL 

BALI GUM CHARM VENDOR 
Pennynickel meelianicnl ... une turn for 
a penny. five loins for e nickel. 'This 

means 30°íp more business because of the 

nickel play. The Atlas -Master exclusive 
coin meehanittn will not toni, skip nor 

tate washers. 

Send 150 
for Semple 

Kit of 
Charms 

SURELOCK. th perfect capsule. 
Outstanding Items. Send $2.50 
nd receive 100 high quality 
filled psuln. Contains our 
immolate line. 

"World's Largest 
Selection of 

Miniature Charms" 
;,A -L, SALES HEADQUARTERS FOR ATLAS MASTER MACHINES 

PENNY KING COMPANY 
a 2531 MISSION ST, PITTSBURGH 3, PA. 

period and a number of trainees OSSIFIED ADVERTISIÑGj St'orno sud Oppormr rtes 

are either let go because of being 
unsuitable to the work or leave 
of their own accord when they find 
they have no liking for the stork. 
The Teamsters made the point that 
tloe firings constituted unfair labor 
practice and attempted to take over 
under this pretext. 

The Teamsters have been active 
in the area for some time in the 
vending industry and have also 
done some negotiating with the 
music industry -so far unsuccess- 
fully. They recently took over the 
employees of ABC Vending Cor- 
poration's branch in Cambridge 
and the Enterprise Cigarette Serv- 
ice, operated by Julius Karger in 
Revere. Picketing marked the 
acquisition of Sloe Revere firm. 

A spokesman for AMC said the 
firm would not object to the union 
if the workers voted for it, but he 
pointed out that he did not believe 
the union was committed to the 
best interests of the workers. In 
this area, he said, a private individ- 
ual who could put up the money 
could be granted a charter and 
could then rim the union as a pri- 
vate business paying only a small 
amount to the L7ternational union 
which, he said, exercised no super- 
vision over the local so long as 
certain dues were paid. 

Meanwhile, AMC is operating 
all of its routes without further 
interference from the Teamsters 
and is ready to hold the election 
as soon as the Labor Commission 
passes the word. 

Victor's Money Maker 

PLAY BALL 
Delivers 

dollars 
worth of 

fun and a 

ball 0l 

gum lot 

every 

Denny. 

19.ís 
Holds 12 

lbs of 710 

Ball Gum 

eaymenss evadable. 

JL1.1' SPECIAL 
Spanish Peanuts, 30 Ib. bulk, 

30c lb. 

PIONEER 
VENDING SERVICE 

SyrS Rubenstein 
590 Albany Ave. Brooklyn 3. N. Y 

PRasident 45558 

CIGARETTE & 
CANDY OPS! 

25` & 30' 
CONVERSIONS 

rYPES ROWE Machines 

30' Mechanisms 
for `E,' 'A,' `500' 
UNEEDA PAKS 

USED 

CIGARETTE & CANDY MACHINES 

SPECIAL BARGAIN PRICES! 

Write Wire Phon 
Send For Catalog EL Price Sheets 

CENTRAL 
VENDING MACHINE SERVICE Co. 
3967 Parrish St., Philadelphia 4, Pa. 

EVergreen 64244 BAring 2.8710 

REGULAR CLASSIFIED ADS DISPLAY CLASSIFIED ADS 
Set in u[uI wanl.ad Oyle. one pugraph, Sot m larger gy up to 14 , no dnpny_ Fust else sot Inn 'soul S pr 

o and Tens 
6 played to bell ad gr. Ne rllu err alites ap or usa prmlel<d. 

RATE: 20c a word -Minimum 54.00. RATES: $1.00 hue -514 00 per, inch. 
CASH WITH ORDER CASH WITH ORDER Unless credit has been estabtnhed. 

In determining cost of regular Classified Ads be sure to count your n And address when computing cost of set. When usin. a Boa Number in Care of The Billboard allow tot 6 additional words On Bo. Number Ads s special service charge el 25e per insmIAn 
is made for handling regd.. 

ADDRESS ALL ORDERS AND INQUIRIES TO: 
THE BILLBOARD PUELISHING CO., 2160 PATTERSON ST.. CINCINNATI 22 

Positions Wanted 

13 YEARS' RAPERIE " 11N A1.1. TYPE Phonos, bingos ana games; A1 celer- 
entes: alylrO shop IY. and Peterson, 2209 HxkeU. Kansas Clly. Kan. 

Routes for Sale 

250 KIDDIE RIDES 
On good locations. 

A good going business at 5330 each. 
If you don't haw cosh. don't Gnaws. 

BOX M -202 
BILLBOARD CINCINNATI, OHIO 

Used Coin- Operated 
Equipment 

Candy -Cigarette -"Swami" - l c Quiz Napkin Holder - 
USciect.lt Candy, Mercury & Rosa' Ciga- rette Machines, Watling Stales. While's Latex & Comb Sliehlnes & renll.. 

Texas Associated Enterprises 
P. O. Boa 10611 Amarillo, Texas 

SHIPMAN DUPLEX STAMP MACHINE,. 
110; Triplex. 119.50 each, till. new Folders direct f.iory prices. USP ace, W 100 Grand, terhury 5. Conn. r29 

STANDARD METAL TYPIIRS. GOOD 
condition 08200 ea.; 6 excellent, 1275 ea.: namaN Metal TO O. 6160: Hanlon come Venders, oew 611,6500 N. Play, MuwN co., 

1020 Par Ave., Orlando. Fla. 
VENDING MACHIN-ES- PARTS, ALL SUP. 

Plies: Ball Gum ail Rees: le Tab Gum. 
70 Package Gum. Spanish Nuts, Virginia's 
Red Skins, on. Cashew , small Almond.. 
Nixed %1.1 all vacuum pack ur bulk: 
candy-Coated 

anMd Candles; 1 HrMcY, 310 
ware 

Stamp 
Gam 

Sanitary 
Coln pns 

itut Stamp olden, lary 
Iron toute Cords, Charms, Capsule*, Case Iesn 

'tot'sr 
WW Bracket., gtetraelable Ball 

Point Pena, new antl used Vrntlen. Write 
Mor ppikes and order blank. Kent & Ce.. NortlswMern Dnlnbuton, 2700 West Lake 
St.. Chkago 19, fU. sub 
40 GOTTLIE ' 3WAY GRIPPERS. IÑ 

seos.. coadltk.. fe each, littler, 
8l{ No. Jester Ave.. D+11a tl. T. x. 

Wanted to Buy .e. -tees .....r 
ALL TYPES USED VENDING MACHINES 

anted. 4911, Acorns, Tripper.. Meer El.., Counter Games, mend us your lists 
Rake, 6090 Spring Garden St., Philadelphia 
25. Pa. ekIfa 

This is a 

DISPLAY CLASSIFIED AD 

Your Advertisement displayed in a 

Space this sire 
will cost only 

$14 per inserticn 

USE THIS HANDY FORM TODAY 

Forms close Wednesday for the following week's issue 
Please use pencil when filling in this form 

1 Clip scut ad ro this form 
2. Check class,fieatton s.0 want cour sd 

to appear under 

Business Opportunities 

Help Wanted 

Parts, Supplies d Services 

Positions Wanted 

Router For Sale 

Ó Used Coin Operated Equipment 

Wanted To Buy 

3 Check whether sou want Rogulat cr 

Display Classified. N Displas is wanted 
indicate on sour ad the words w u ant 

'mphas,sed. Rolm ahoy,. So," no 

llusrrarions or cuts 

Retinar 

d. Count all words, then enclose cheek or 
money order Insufficient ,em,rtance 
will delay u ad. Prompt refunds 
made even' t of overpayment. To 

men figure charges when boa ber Is 

s ^d. read 'Important Information- 
abose. 

Th. Billboard 
Coin Market Pile< 
2160 Patterson St. 

Cincinnati 22. Ohio 

Please insert my ad In "Market Place" and run as indicated below: 

Next 6 Issues " Neyl 4 Issues --" Next 3 Issues 1 Next issue only 

S Payment enclosed 

Address 

Address 

City 

IL 

Ione- Stale 

MAKE MORE MONEY IN VENDING! 

Read The Billboard Every Week 
for th brggesl vending opportunity -lot the late[- Prl[re on 

w and used vending equipment -for every bit of significant 
news in your Industry. 

Enter a Money'Saring Subscription Now 1 

FIII ouf this coupon and mail today 
Saves you more than 20 °b on newsstand pd. 

The Billboard. 2160 Patterson St.. Cincinnati 22. Ohio 

Yes _ Pteace send m The Billboard for one rear of SIS 
lFereign rate, one year. 5151 

7:6 
Nam. 

Address 

City 

Occupation 

Zene....Slate 
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Communicatlont to 188 W. Randolph St., Chicago 1. III. 
JULY 29, 1957 Ops Speak Out on Games, 

Current Market Conditions 
Hit 'Too Frequent' Design Changes 
By Manufacturers; Price Hot Topic 

This article and the one to 
follow next week gives indi- 
vidual operator opinions on 
the current amusement game 
market. It is the second of 
three articles based on a spot 
survey of operators thnuout 
the country. The first article 
in last week's issue, outlined 
the results of the survey. 

By KEN KNAVE 
CHICAGO - Operator opinion of the current ganse market, while 

running from cold to hot, seems to 
center most often on two favorite 
topics: Design changes and price. 

Indications are that there exists 
block of operators who feel that 

manufacturers make too frequent 
design changes on new model 
games; another block that calls for 
economy in new ganse prices. In a nationwide spot survey. 
game operators were invited to ex- 
press their views on current Bgarises 
and market conditions. While the ing to operator income. survey was limited in numbers (75 C. M. \\ampler, Pearson & 

questionnaires were sent, 29 re- 
hinted), it does provide some defi- 
nite patterns of thought from a 
representative group. 

The majority of returns carried 
opinions in addition to replies to five questions related to limy games 
and the current market. 

Fast Depreciation flit 
A typical opinion, stressing de- 

sign changes and pricing, was that 
given by John A. 7aanot, Rimers- 
burg. Pa. Said Zanot: "Manu- 
facturers keep changing the same 
type of game many times, forcing 
operator to keep buying and mak- 
ing the operators' games depreciate 
more gtrickly." 

Similar comment came from an 
Iowa operator: "Once a new game 
is out, and a hit, manufacturers 
then quickly bring out similar 
gaines with a new feature. This 
naturally forces down the value of 
the original machine without add- 

Used Game Prices 
Show 6 -Month Hike 

Only In -Line Pinballs Register Dip; 
Guns, Shuffles, 5-Balls, Arcade Units Up 

CHICAGO - Prices on used 
games showed a decided boost 
over the past six months, with 
identical models holding steady 
and even rising in price rather than 
depreciating. 

Only in -line pinballa shops- a de- 
cline in price over the pact six 
months, reflecting the adverse fed- 
eral tax action on these games. 

Gun games, shuffle games, Ar- 
cade pieces and especially five -ball 
pinballs, are registering strongly 
on the used market. 

Here are the reasons for steady 
and strong market for used games: 

1. An equally strong export de. 

NUDISTS NOT 
NEW TO BRITISH 
GA ME BUSINESS 

LONDON - Nudist Colo- 
nies are nothing new to our 
inventive British coin machine 
cousins. It seems that merry 
England had these things on 
coin operation long before 
America had heard of them. 

The machines in question - 
Exhibit Supply's Nudist Colo- ny machines, which expose to 
the viewer's eyes a colony of 
ants after the coin is de- 
poisted. 

The Billboard referred to 
these machines as "new," but waì rebuked by an English 
trade paper which pointed 
out that a Mr. Bryan of Keg - 
worth produced ant colony 
machines years ago which op- 
erators liase long had on loca- tion. 

Actually, Exhibit imports the ants for the machines from 
England. The game first took 
shape as an American attrac- tion at Riseitlem Park, Chica- 
go, where several home-made 
colonies were set up several years ago, and got top re- 
ception, 

11.u51 for ai: lost all hped of used 
equipment. 

2. A slowdown in new ganse 
market activity. 

3. Absence of production on. 
new shuffles, limited production 
of new Arcade pieces and gum 
games, arid controlled production 
on five -ball pins. 

The gradual drop on used in- 
line pins was beginning to be felt early in the year; st hen the. U. S. 
Supreme Court indicated its inten- 
tion to act on the Korpan Case. 
This was brought to a head June 
17, when the court ruled in -lines 
subject to the $250 federal tax. 
Since free plays are not affected by the decision, five -ball pins and other games continue to fall Into 
the $10 federal tax category, with 
the exception that any game on which cash, merchandise or tokens 
are awarded as prizes are subject to the higher tax. 

The rise in used game prices is 
reflected in The Billboard's Used 
Price Index. 

Comparing mean aserage prices 
(Continued on page III) 

Wampler Music Company, Harri- 
sonburg, Va., said: "Too many new 
numbers force operators to buy too 
much equipment, and we can't 
make a decent return on invest- 
ment." 

More radical views were given by a Texas operator who preferred 
not to be quoted. He felt that 
"too man games fail to operate 

(Continued on page 110) 

Pro & Con of 

Pins Disputed 

In Penn. Test 
UNIONTOWN, Pco:, --A test 

case on Penasvlvania piuballs, 
which intends to detennine whether or not the games are gam- 
bling devices in the State is being 
heard here in Fayette County 
Court. 

The State seized machines in a 
series of actions late in June, and is 
trying to prose that all pinballs 
are gambling devices in the same 
category as slot machines under 
law of the Commonwealth. 

Prosecuting attorneys have main- 
tained that proof of cash payoffs 
isn't necessary. 

Should the State be upheld, 
(Continued ou page (10) 

STOP, SHOP 

Signs Pull 
Sales Thru 
Op Window 

ST. LOUIS - Sales of used 
equipment come in right thou the 
window for John Cazzoili, Star 
Novelty. Company operator here. 

One of the towns biggest and 
busiest operators, Gazzolli keeps 
his front showroom filled with used 
games, and with the help of signs 
drawing attention to the price of 
each game, attracts motorists and 
passersby. 

Result: Many `impulse sales" 
from people seho want an old 
game for their dens or recreation 
rooms. Garzolll refinishes each 
machine and checks over electrical 
and mechanical parts before offer- 
ing It to the public. 

COIN FRONTIER 

Will Games Move 
Into Store Chains? 

CHICAGO -Chain stores pose 
as a new frontier to amusement 
game operators. Can they be sold 
on coin games? And would they 
be profitable locations? While the 
tavern, the old standby, is gradu- 
ally fading as a high gross loca- 
tion, operators might do well to 
take a searching look at the many 
challenging new potential locations 
springing up. One such is the chain variety store. 

Trade figures show that there were 12,527 such stores, operated by 1,873 chain companies in 1955, 

doing an annual volume of 53,191,- 
335.000 in sales. 

While coin-operated kiddie ride 
operators have been quick to cater 
to the chains as outstanding loca- 
tions, game operators, who operate 
machines equally appealing to kid- 
dies and grown -ups alike, hase 
held back. 

What is required? Kiddie ride 
op peerators hase captured the chains 
tluu solid sales effort, attractive 
equipment and top service. 

Some ride operators have al- 
ready combined their operations, 

EDITORIAL 

Needed: Round Table 
\\'e think the time is ripe for game manufacturers, dis- tributors and operator, to sit down together for shirt- sleeves round table discussion on the coins- operated amusement game business. 
This Idea is not new. It has been suggested formally and informally by persons both within and outside the industry for a number of years. The last formal suggestion for such a meeting came from Al Schlesinger, managing director of the National Coin Machine Distributors' Association. It is natural that this kind of industry -wide meeting would be widely suggested. It is also understandable that there should be some reluctance on the part of all three groups to meet fora discussion of industry problems. But thoughtful members in all groups feel that the potential benefits of such a meeting far outweigh possible bad feelings among some. 

Poor Relationships It is no secret that poor relationships exist between some manufacturers and sonic distributors; between many distributors and many operators, and between operators and manufacturers -all of which hurts the business. More often than not, each group Ls suspicious and resentful of the actions or motives of the other hwo. Little trust exists between the groups. No Pollyanna meeting in which representatives of all groups warmly shake hands and exchange witticisms and cliches about the business will help. 
\%'hat io needed, we think -and very badly needed -is for representatives of all three gmtrps to get together -not once but regularly -for the purpose of understanding. 

New Gaines 
One primary objective of this publication that the years has been to effect -wherever and whenever possible -a better level of understanding among these groups. Such is the purpose of the current series on what operators say they want in new games, the second article of which appears elsewhere on this page. 
And such is our purpose in suggesting the industry -wide meeting. A widely -held precept of doing business in the coin - operated equipment field in many quarters for wean has been to say little or nothing. The philosophy nos something like this: "Don't tell sour enemies because they won't believe you and emu friends don't need to be told." We think this kind of thinking was all right for the 30's and 40's in this business. We don't think it works well in the 50's. And in all probability it won't work at all in the 60's. 

Understanding Needed There is a need for manufacturer, distributor and operator to understand each other better. For example, operators polled in the present survey overwhelmingly favor a brand -new type of game. Of course, they are not alone. Distributors surveyed by NCMDA last year voted overwhelmingly that what the industry needed most was a brand-new hype of game. This topic, we think, would be at least a good starter for an industry-wide meeting. It might very well provide fuel for a number of meet- ings. And it rnighl be very productive in terms of sparking some ideas for games. 
At any rate, at the very least, the discussion would afford manufacturers au opportunity to discuss fully with both opera- tors and distributors the exceedingly difficult job of designing new hypes of standard games, let alone a brand -new type of game that would be profitable and adaptable for location use. And by so doing. manufacturers could bring themselves much closer to both of the other groups. 
Each of the three groups have plenty of questions to ask of the other two which are neither easily answered nor -in many cases -are nobody else 'l business. Therefore, while the meeting would have to be no- holds- barred in order to be of real value. it would also be wise to set up an agenda which participants would be required to stick to. 

11here? When? Who? 
Where should the meeting be held? The logical place for at 

least the first meeting would be Chicago at a hotel. 
When? We think sometime in September for one day, possibly on a Monday or Saturday. if this time is too soon, it could be set back without any trouble. But the main thing would be to make definite plans to hold one soon. 
Who should attend? We think representatives of all amuse- ment game manufacturers, distributors representing all amuse- ment game lines and any game operator. 
How could such e meeting be set up? We think a logical 

choice of one to organize such meeting should be Al Schles- 
inger. His first job would be to determine whether there was 
enough interest for such a meeting. If there were, he could 
then sit down with representatives of all three groups to csork out an agenda, meeting place, date, 'invitations and other details. 

What could be discussed? That would be determined by 
the all -industry committee mentioned above. But here are some 
possibilities: New gaines, distributors' operating, location selling, 
manufacturers, distributors and operators costs, operator buying 
practices, operator associations. 

We think modest attempt at openly discussing two or 
more of these subjects would be a great step forward in further - 
ing the understanding among the three groups of the industry 
which b going to be more and more necessary in the years 
ahead. 

providing gun games, novelty 
pieces and Arcade -h a equipment 
along with their kiddie rides, and 
chain, liase been receptive. 

Leading chains, based on sales 
volumes in 1955, were ranked in 
this order: Woolworth, Kresge, 
Grant, Murphy. Newberry, Dress, 

Creen, DfcCrory, Nelsner, McLel- 
lan, Butler Bros. Individual Juin 
sales among these organizations 
ranged from $767,799,000 to $34; 
002.000. 

Two trends are evident In chain 
store development: Shopping oen- 

(Continued on page 110) 
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THE BILLBOARD WEEKLY 

Coin 
How to Use the Index 
(UGH AND LOWS. Equipment and prices listed below 
are taken from advertisements in The Billboard for the 
period shown. Listings are based on the highest and 
lowest prices on all equipment which have been 
advertised either at least 10 times for the period 
shown or at least 5 times together with a computation 
based on annual average. 

Machine Price Index 
PRICES given in the lodes are in no way intended to 
be "standard," "national," "set," or offer an authoritative 
reflection of what prices should be on used equipment. 
Prices in the Index are designed, however, to be a 
handy guide for price ranges Any price obviously 
depends on the condition of the equipment, age, time 
on location. the territory and other related factors. 

(For 10 -week period ending with issue of July 22, 1957) 

MEAN AVERAGE. The mean average is a computa- 
tion based on all prices of which a machine has been 
advertised for the period indicated and reflects the 
dominant advertised price level It is not a simple 
average between the 'high' and low." High and 
low indicate price range; mean average indicates the 
price level at which most of the machines are advertised 
for. Therefore, when the mean average is nearer the 
"high," indicates the 'low' is a unique price probably 
for "as is" or "distressed' equipment. 

MUSIC MACHINES 

Nigh I.ow 
AMI 
Model A 146) 40 sel., 

78 RPM $ 99.50 F Model B 148) 40 sel., 
78 RPM 179.50 

Model C -40 199.50 
Model C 1501 40 sel., 

78 RPM 135.00 
Model D -80 ( 51 1 40 sel., 

78 RPM 325.00 
Model E -40 153) 40 sel., 

78 RPM 365.00 
Model E -80 (531 80 sel., 

45 RPM 395.00 
Model E -120 (53) 120 sel , 

45 RPM 450.00 
Model F -80 154) 80 sel., 

45 RPM 595.00 
Model F -120 154) 120 sel , 

45 RPM 675.00 

Y 

$ 35.00 

89.50 
85.00 

89.50 

145.00 

265.00 

295.00 

350.00 

545.00 

395.00 
ROCK -OLA 
1428 148) 120 sel., 

78 RPM $ 99.50 $ 49.50 
1434 150 -511 50 sel., 

78 RPM 300.00 149.50 
1434 Fireball 195.00 175.00 
1436 A-153) 120 tel., 

45 RPM 295.00 145.00 
1438 1541 120 sel., 

45 RPM 395.00 395.00 
1442 1541 50 sel., 

45 RPM 550.00 495.00 

SEEBURG 
HM -100 -A Hideaway $275.00 $189.00 
M -100 -A 1491 100 sel., 

45 RPM 225.00 169.50 
M -100 -B 100 sel., 

45 RPM 150) 450.00 340.00 
M -100 -G 1521 100 sel , 

45 RPM 595 -00 445.00 
M -100 -G (54) 100 sel., 

45 RPM 625.00 545.00 
M -100 -R 725.00 650.00 
M -100 -W '53' 845.00 625.00 
14F -100 -G 153) 775.00 645.00 
M -100 -G 625.00 595.00 

WURLITZER 
1015 1461 24 sel., 

78 RPM $ 95.00 5 39.50 
1100 1471 24 sel., 

78 RPM 75.00 50.00 
1250 1501 48 sel., 

45 or 78 RPM 145.00 75.00 
1400 1511 48 sel., 

45 or 78 RPM 195.00 125.00 
1450 1511 48 sel., 

45 or 78 RPM 250.00 175.00 
1500 1521 104 set., 

45 -78 RPM Mix 295.00 195.00 
1550 -A 153) 104 sel., 

45 -78 RPM Mix 345.00 245.00 
1600 (531 48 sel., 

45 or 78 RPM 295.00 245.00 
1650 1531 48 sel., 

45 RPM 395.00 285.00 
1700 1541 104 sel., 

45 RPM 
1800 (W) 

BALLY 

695.00 500 00 
12 =.51 795.00 495.00 

PINBALL GAMES 

Atlantic City 15/221 
Beach Beauty (1/55) 
Beauty 111/52) 
Big Time 11/55) 
Bright Lights (5 /511 
Bright Spot ( 1 1 / 5I ) 

Broadway 112/55) 
Dude Ranch (9/51) 
Frolic 110/521 
Gayety .13/551 
Gaytime (6/55) 
HI -F) (6/54) 
Ice Frolics 11/541 
Miami Beach (9/55) 
Nile Club 13/56) 
Palm Beach 17/521 
Palm Springs 111 /521 ... 
Spot Lite 11/521 
Surf Club 13/54) 
Variety (9/54) 
Yacht Club (6/53) 

$100.00 $ 35.00 
300.00 225.00 
60.00 40.00 

225.00 100.00 
95.00 40.00 
95.00 35.00 

395.00 250.00 
250.00 60.00 
135.00 40.00 
115.00 45.00 
200.00 115.00 
235.00 50.00 
265.00 45.00 
225.00 125.00 
455.00 295.00 
65.00 55.00 

235.00 49.50 
55.00 40.00 
95.00 60.00 

135.00 75.00 
65.00 45.00 

Meaa 
A *, 

$ 75.00 

125.00 
125.00 

125.00 

295.00 

295.00 

375.00 

395.00 

545.00 

595.00 

S 95.00 

225.00 
195.00 

250.00 

395.00 

500.00 

$245.00 

179 50 

410.00 

495.00 

625.00 
695.00 
775.00 
735.00 
625.00 

S 6500 

60.00 

125.00 

165.00 

219.00 

195.00 

2E5.00 

295.00 

295.00 

560.00 
675.00 

S 65.00 
275.00 

60.00 
185.00 
65.00 
85.00 

135.00 
115.00 
90.00 
90.00 

175.00 
130.00 
115.00 
195.00 
195.00 

60.00 
120.00 
40.00 
75.00 

110.00 
60.00 

CHICAGO COIN 
Basket /99IJChamp $175.00 $125.00 $145.00 

EVANS 
Saddle & Turf Club Model 

(10/531 $150.00 $145.00 $1'45.00 
GOTTLIEB 
Chinatown 110/52) 5 75.00 $ 40.00 $ 75.00 
Crossroads (5/521 75.00 45.00 
Daisy Mae 17/54) 155.00 125.00 
Derby Day 14/561 240.00 215.00 
Dragonette 16/541 225.00 125.00 
Duette 13/551 265.00 185.00 
Easy Aces (12/551 215.00 195.00 
Flying High (2/531 99.00 64.50 
Gold Star 18/54) 200.00 150.00 
Grand Slam (4/531 110.00 75.00 
Guys Cr. Dolls 15/53) 95.00 45.00 
Gypsy Queen (2 /55) 210.00 165.00 
Happy Days 17/521 95.00 60.00 
Harbor Lites (2/561 215.00 175.00 
Jockey Club 14/54) 165.00 100.00 
Knockout (12/501 49.50 45.00 
Lady Luck 19/54) 190.00 134.50 
Lovely Lucy (2/54) 175.00 114.50 
Marathon ( 10/551 285.00 245.00 
Marble Queen (6/53) 135.00 75.00 
Niagara 112/51 1 65.00 29.00 
Quartette (2/52) 110.00 59.50 
Queen of Hearts (12/521 110.00 55.00 
Quintette 13/53 I 99.00 60.00 
Score -Board (3/561 275.00 225.00 
Shindig 19/531 120.00 65.00 
Skill Pool 18/52) 75.00 35.00 
Sluggin' Champ 14/551 .. 190.00 175.00 
Stage Coach 111/541 195.00 165.00 
Sweet Add -A -Line 17/55) 250.00 165.00 
Toreador' (6/561 295.00 275.00 
Tournament (8/55) 275.00 245.00 
Twin Bill 11/551 225.00 125.00 
Wild West 18/511 265.00 250.00 
Wishing Well (9/55) 245.00 165.00 

UNITED 
ABC 12/521 $ 75.00 $ 25.00 
Caravan (1/561 295.00 165.00 
Havana (2/541 70.00 45.00 
Hawaii (6/541 75.00 40.00 
Leader 110 /511 85.00 75.00 
Manhattan 14/551 150.00 75.00 
Mexico 13/541 60.00 45.00 
Nevada (8/541 65.00 50.00 
Pixie (9/551 185.00 110.00 
Singapore (10/54) 85.00 60.00 
Stardust (4/561 245.00 165.00 
Starlet 111/55) 215.00 145.00 
Stars 16/521 65.00 40.00 
Tahiti 18/531 175.00 50.00 
Triple Play 18/551 225.00 95.00 
Tropicana (1/55) 295.00 100.00 
Tropics 17/551 75.00 45.00 
Zingo 110/51) 65.00 65.00 

WILLIAMS 
Colors 111/541 $125.00 
Dealer 121) (2/541 125.00 
Deluxe Baseball 125.00 
Disk )oceky Ill/52) 75.00 
Four Corners 111/521 80.00 
Fairway 16/531 45.00 45.00 
Grand Champion 18/531 95.00 75.00 
Gun Club 111/531 95.00 39.50 
Hayburner (6/511 75.00 35.00 
Jolly Joker 110/551 140.00 95.00 
King of Swat 245.00 225.00 
Lary Q 12/541 125.00 59.50 
Major League 12/54) 150.00 150.00 
Peter Pan 14/561 225.00 134.50 
Quarterback 110/491 285.00 215.00 
Race the Clock (1/55 / 210.00 140.00 
Regatta (10/551 145.00 145.00 
Screamo (4/54) 45.00 45.00 
Sea Jockeys I 1 1 /51 ) 75.00 40.00 
Singapore 110/54) 250.00 125.00 
Sky Way 19/54) 65.00 65.00 
Spitfire (2/551 75.00 65.00 
Times Square (4/531 49.50 40.00 
Thunderbird (5/541 165.00 110.00 
Wonderland 15/55) 175.00 140.00 

Mea: 
low Aei 

145.00 
240.00 
175.00 
225.00 
195.00 
85.00 

150.00 
110.00 
95.00 

185.00 
95.00 

210.00 
134.50 
49.50 

155.00 
130.00 
245.00 

95.00 
64.50 

110.00 
99.00 
95.00 

250.00 
120.00 
65.00 

175.00 
175.00 
175.00 
275.00 
275.00 
185.00 
250.00 
205.00 

$ 50.00 
235.00 
45.00 
45.00 
75.00' 

115.00 
60.00 
60.00 

150.00 
65.00 

.225.00 
175.00 
60.00 
90.00 

125.00 
185.00 
50.00 
65.00 

$125.00 $125.00 
65.00 110.00 
89.50 125.00 
50.00 75.00 

70.00 
45.00 
90.00 
75.00 
75.00 
95.00 

245.00 
99.50 

150.00 
175.00 
215.00 
155.00 
145.00 
45.00 
65.00 

195.00 
65.00 
75.00 
40.00 

135.00 
140.00 

SHUFFLE GAMES 

Ace Bowler (CC) 19/501 .$295 CO $ 

Banner (U) (8/541 135.00 
Bikini IK1 16/54) 130.00 
Bonus Bowler (K1 13/54) 95.00 
Bonus Score Bowler (CC) 

14/551 395.00 
Capitol IUI (6/551 350.00 
Carnival 1K) (5/531 185.00 
`Ctampion (B) (5/54) 300.00 
Chief (UI .111/53) 95.00 

95.00 S 195.00 
105.00 115.00 
75.00 75.00 
95.00 95.00 

275.00 
225.00 
145.00 
125.00 
75.00 

145.00 
295.00 
185.00 
195.00 
75.00 

snit -ow 
atea: 
Ara. 

Clipper IUI (5/551 $385.00 $215.00 $295.00 
Clipper Deluxe tUI 15/551. 425.00 225.00 325.00 
Clover Shuffle (U) (1/531 125.00 39.50 75.00 
Club íK1 (4/531 50.00 45.00 50.00 
Comet Targette (U) 

111/541 350.00 125.00 250.00 
Comet Deluxe IUI 

111/54 345.00 125.00 245.00 
Criss -Cross CCI (11/53) 135.00 95.00 135.00 
Criss -Cross Targette 

Regular ICC) 11/551_ 95.00 75.00 85.00 
Crown ICCI 14/531 150.00 45.00 85.00 
Diamond 110 15/531. , , . 235.00 100.00 175.00 
Domino IK) 15/531 95.00 50.00 95.00 
Fireball (CC) (11/541.,. 225.00 150.00 225.00 
Flash 1 CC ) 19/541 335.00 195.00 195.00 
Gold Medal Ill/ 13/55) 195.00 175.00 195.00 
Holiday Match Bowler 

(CCI 19/531 450.00 225.00 325.00 
Hollywood (CC) (5/55) 225.00 175.00 185.00 
Imperial (U) 19/531 90.00 50.00 55.00 
let Bowler IBI (8/541 350.00 175.00 200.00 
King ICC) 200.00 65.00 120.00 
League Bowler 1UI 11/54 . 135.00 75.00 95.00 
Lightning (U) 12/551 295.00 225.00 275.00 
Magic IBI 112/541 165.00 110.00 145.00 
Mars Deluxe l U I 195.00 195.00 195.00 
Match Pool (Gel 12/541. 99.50 75:00 80.00 
Mercury '(U1 (2/541 155.00 150.00 150.00 
Olympic IU) 18/541 135.00 70.00. 75.00 
Pacemaker 1 K ( 19/53) 149.50 50.00 85.00 
Rainbow Shuffle Alley lUl 

(8/541 265.00 99.50 175.00 
Royal (UI (8/541 80.00 75.00 75.00 
Score -A -Line (CC) 

19/55) 295.00 275.00 295.00 
Shuffle Pool (Ge) 111/531 99.50 39.50 85.00 
Six Player ICC) 50.00 45.00 45.00 
Six Player 10th Frame 1U1 . 75.00 55.00 70.00 
Speedy IU1 18/54) 325.00 150.00 165.00 
Star 10th Frame IU) 

(9/521 110.00 29.50 60.00 
Starlire ICCI 15/541 160.00 95.00 95.00 
Super Bonus Deluxe 1U) 425.00 345.00 375.00 
Targette IUI 135.00 85.00 95.00 
Team Bowler IU) 11/541. 75.00 75.00 75.00 
Team Bowler (KI 110/521 75.00 49.50 50.00 
Tenth Frame I 1 75.00 35.00 60.00 
Tenth Frame Bowler ICC) 75.00 35.00 75.00 
Thunderbolt ICC) 225.00 145.00 225.00 
Triple Score Bowler ICCI 

16/551 195.00 50.00 85.00 
Triple Strike Bowler (CCI 225.00 160.00 175.00 
Victory Bowler 181 (5 /541 95.00 75.00 75.00 
Vinus Bowler 385.00 225.00 325.00 

ARCADE EQUIPMENT 
Code: AP -Auto Photo; B -B alb; CC- Cblraco Coln; Es -Es nett 

I r- tehlbll; 0- Geogin; cl,-Coltlleb; k- Keene7; tl -tat( 
tluloscope; R- stoosern; S- Seebure; :x- Sclenlltic; Sb- 
Shipmen; T- Telecoin; -I_ ailed; It wa -w at. 
ling. 

ABT Challenger (5/461 $ 30.00 $ 29.50 $ 29.50 
Air Raider IK) 1'481 150.00 125.00 150.00 
All Star Baseball (WI )95.00 100.00 175.00 
Atomic Bombers (M) 125.00 125.00 125.00 
Auto Photo 1AP) 1795.00 1495.00 1795.00 
Balloonamat (Capitol PI 

11/55) 295.00 295.00 295.00 
Basketball Champ ICC / 195.00 195 :00 195.00 
Basketball (Gel 225.00 185.00 195.00 
Bat -A -Score IEv) (18/48). 145.00 95.00 105.00 
Bat -A -Score Sr. (Ev( 

18/481 65.00 65.00 ' 65.00 
Bert Lane Merry-Go- Round. 350.00 315.00 325.00 
Big Broncho 1 1 /S I 1 395.00 395.00 395.00 
Big Inning IBI 1471 85.00 50.00 85.00 
Big League Baseball (WI 

13/511 195.00 175.00 175.00 
Big -Top (G) 16/541 395.00 315.00 335.00 
Bingo Roll 150.00 125.00 150.00 
Bonus Gun (UI (1/55) 350.00 250.00 275.00 
Card Vendor (Ex) 50.00 50.00 50.00 
Carnival Gun IUI (10/54) 185.00 17500 175.00 
Champion Baseball (Gel 275.00 225.00 225.00 
Champion Hockey ('461 125.00 125.00 125.00 

Coon Hunt (S) 12/54) 150.00 100.00 100.00 
Dale Gun (Ex) 85.00 20.00 50.00 
Defender (81 040) 125.00 125.00 125.00 
Derby lExl ' 100.00 95.00 95.00 
Derby 4 Player (CC) 

(3/521 145.00 99.50 145.00 
Drivemobile IM) (7/541. 195.00 195.00 195.00 
500- Shooting Gallery (Ex) 

13 /551 210.00 210.00 210.00 
Flash Hockey (Coinexl 

19/461 225.00 225.00 225.00 
Football (M) 85.00 85.00 85.00 

(Continual on page 110) 
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Continued from Page 109 

al... 
IIIa Lew Ara. 

Goatee ICC) 11/46) $ 99.50 $ 50 00 S 95.00 
Harvar8 Metal Typer 275.00 125.00 125.00 
Heavy Hitter (BI 40.00 35.00 35.00 
HI -Ball (Ex) 12/38) 95.00 95.00 95.00 
Hockey (CCI 85.00 39.50 75.00 

Home Run, 6 Player (CCI 
(3/541 200.00 

Jet (8) 10500 
et Fighter (W) (10/54) 225.00 

Jet 
Kicker E Catchers 

(Exl 
/511.. 

150.00 

K O Fighter 325.00 
Lite League (W) (2 /541 75.00 

'Lord's Prayer (MI (6:56) . 395.00 
Midget Movies ICCI 125.00 
Moon Rides (B) (5/54) 295.00 
Panoram (Mitts) 325.0C 
Pennant Baseball (WI . , 135.00 
Photomat is I MI 11/50) 350.00 
Patch'm G Bat'm (S) 175.00 
Polar Hunt (W) 395.00 
Pop UP 18.00 
8.11. Gallery (GI (6/54) 175.00 
Round the World Trainer 

ICCI (10/531 425.00 
Rayai Mustang Horse 375.00 
Safari (WI (2/54) 275.00 
Set Shot Basketball 

IMunvesl (6/521 295.00 225.00 
Shoe Brush UP 95.00 95 00 

175.00 
85.00 

150.00 
110.00 
20.00 

325.00 
75.00 

395.00 
100.00 
200.00 
325.00 
99.50 

295.00 
95.00 

325.00 
15.00 

125.00 

42500 
375.00 
225.00 

195.00 
95.00 

225.00 
110.00 
20.00 

325.00 
75.00 

395.00 
125.00 
250.00 
325.00 
125.00 
350.00 
175.00 
345.00 

18.00 
175 00 

425.00 
375.00 
275.00 

275 00 
95 00 

. Mesa 
Hla I ow Aq. 

Shoot the Bear (S) $135.00 $125.00 3(25.00 
Shooting Gallery (Ex1 

(6/54) 175.00 65.00 175.00 
Sidewalk Engineer (W) 

(5 /55) 175.00 125.00 
Silver Bullets (Ex l I 1 I /491 1 25.00 125.00 
Silver Gloves (MI 225.00 165.00 
Six Shooter Mal . 125.00 50.00 
Sky Fighter I I (9/53) .. 135.00 11000 
Sky Gunner (GI (9/531... 135.00 125.00 
Sky Gunner (CCI 135.00 125.00 
Sky Rocket (G) 15/551 260.00 215.00 
Space Gun (Ex) 95.00 55.00 
Space Ship 350.00 200.00 
Sportland (Ex I (1 1 /51 1 165.00 95.00, 
Sportsman (KI (11/541 195.00 125.00 
Standard Metal Typer F. S 325.00 199.00 
Submarine (K) (1/421 125.00 125 00 
Super Home Run (CCI 

(3/54) 250.00 125.00 
Super let (CCI (4/53( 295.00 224.50 
Super Slugger WI (7/551 395 00 295.00 
Telequiz (T) (1 /491 95.00 50.00 
Treasure Cove (Ex) 16/55) 295.00 215.00 
Undersea Raider 12/46) 125.00 125.00 
World Series 1W1 (4/511 99.50 85.00 
Zing° (UI I I /51) 65.00 45.00 

VENDING MACHINES 
Acorn . 5c or 1c S 1000 $ 8.50 
Columbus lc Bulk 8 50 6.50 

150.00 
125.00 
195.00 

95 00 
135.00 
125.00 
125.00 
260.00 

95.00 
325.00 
140.00 
175.00 
275.00 
125.00 

225.00 
225.00 
350.00 
90.00 

295.00 
125.00 
99.50 
65.00 

$ 9 50 
650 

are. 
Uhl. Lee Ara. 1 

Du Cramer I 11 Co1.1 5 87.50 3 87.50 5 87 50 1 

Du Gremlin. Tab Gum 
16 Col.) 15.00 14.50 14.50 Electro (8 Coll 95.00 95.00 95.00 

Electro (10 Col.) 
1 25.00 125.00 125.00 

Keeney Cigarette Vender 99.50 50.00 85.00 Master Ic G 5c Bulk 8.50 8.50 8.50 Master Sc Bulk 6.50 6.50 6.50 Mills Candy (5 Co).) 65.00 65.00 65.00 Mills Tab Gum (6 Col.) .. , , 19.50 17.50 17.50 
National M -9A 19 Col.) 165.00 95.00 125.00 
National 930 95.00 95.00 95.00 National 950 110.00 110.00 110.00 Northwestern 39, Ic 7.95 7.50 7.95 
Northwestern 33 Ball Gum 6.50 6.50 6.50 
Northwestern 49, Ic 12.50 8 50 12.00 
Northwestern Deluxe 

lc G 5c 12.50 1200 12.00 
P X 18 Coll 85.00 85.00 85.00 
P X 110 Col.) 110.00 110.00 110.00 
P X Electric 95.00 75.00 85.00 
Rowe Candy (8 Col ) 60.00 60.00 60.00 
Rowe Candy Merchant 

17 Col.) 165.00 165.00 165.00 
Rowe Crusader (8 Col.) 97.50 97.50 97.50 
Silver King le 8 50 7 45 745 
Silver King Ic Mdse 8.50 ' 7.45 7.45 
Silver King 5c 9.95 7.45 8.50 
Stoner Candy (8 Col.) , 110.00 80.00 110.00 
Stoner Candy 18 Col.) 165.00 110.00 110.00 
Uneeda Model E (8 Co).) . 80.00 75.00 75.00 

United Ships 

New Bowler, 

85 lbs. lighter 
CI1((::\GO - Deluxe Bowling 

Alley, a new regulation scoring ball 
bowler in 11, 14 and 18 -foot 
models, was shipped to distributor 
last week by United Manufacturing 
Company. 

Biggest change Is in cabinet 
style. The new lightweight, 
streamlined cabinet is 85 pounds 
lighter than that on the previous 
model, making it easier to move. 

Other changes include an im- 
proved drop chute coin mechanism 
utilizing a National slug rejector; 
an improved ball lift mechanism 
designed to eliminate ball jamming, 
and a reduction of operating noise. 

All of the game's operating 
nhec'ha m hiss are located in theroback- 
box, for simplified servicing. Came 
can be broken down into two sec- 
tions. and can be installed on loca- 
tion with a two -wheel truck. 

Play features are similar to those 
of the regular United Bowling 
A llt,. 

Pro & Con in Pa. 
Confirmed from page 1 a 

pins of all types mould be de- 
clared illegal in Pennsylvania. 

Attorney Louis Glass% repre- 
senting a Pittsburgh distributor is 

defending pins as perfectly legal 
tinder the law. 

"The law says that pinballs can't 
to classified as gambling devices 
because they pay off in free genres. 

"Just because some owners have 
rewired their machines so that 
players can collect their winnings 
in cash is no reason to outlaw some- 
thing that has been a source of 
amusement to people for years," 
he said. 

The defendants say if Fayette 
County (butt's ruling is against 
them they will appeal to the Penu- 
sy'hania Supreme Court. 

Sitting in on the hearings was 
Attorney George Lindsay, counsel 
for the State Liquor Board. Ile 
Indicated he would recommend ci- 
tations against pinball licensees re- 
gardless of the outcome. He said 
that in cases where payoffs are 
proved, proprietors definitely face 
cancellation or suspension of their 
permits. If the machines are de- 
clared gambling devices, he added, 
ss holcsale complaints will be is- 
sued and the proprietors called be- 
fore the liquor board for hearings. 

p......................................, 
GATEWAY DISTRIBUTING (0. c( óÿ 47 :ill 

1 

0 WURLITIER 2000 (NEW)....WRIIE AMI E 120 $385.00 

0 WURLITIER 2000 (USED). _WRITE 100 A -WITH NEW 

AMI E 120 $585.00 45 RPM (ONVERSION 245.00 

6- POCKET POOL TABLE, $99.50 0 / 1399.30 and your old bump.' pool rob). p4 / And Many Other Model. . Pried RIGHI I 
Fred Minter 

4 Arl M,,) ,., Slam- Clond and Rcond;r;oned. Term. 25', D.p e "1 C O D 

a\\\\\\\\\\\\\\\\\\\\\\\\\\\\\0 

Phew.: Disk... 2.1114 

577 TENTH AVE., N.Y 36, N Y. BR .. "r 9.6677 

THERE IS STILL TIME TO EARN BIG PROFITS 

WITH THE TOP 2 ARCADE HITS OF 1957! 

'S000111 
r 

FUN WITH WATER 

DALE'S 

BURP GUN' 
WORLD'S LARGEST LINE Of ARCADE a AMUSEMENT MACHINES 

Ax.,,io'. Finest NEW and Recondi- Jobber.} Export Ayent.l 
Coned Equipment. Good Terrilor;es Available. 

SEND EOR FREE CIRCULAR SEND IOR 1957 ARCADE CATALOG 
MIKE MUMS CORP. 577 TENTH AVE., N. Y. 36, N, Y. BRyanl 9.6677 

Pin Free Play 

In Ga. County 

Gets Fed. OK 
COLUMBUS, Ca. - Opera- 

tors and distributors of free play 

Ppin 

gaines in Muse-ogee County 
ave been assured of the legality of 

their machines by the U. S. De- 
partment of Internal Revenue. 

Revenue officials said pinballs 
are legal so long as they are not 
used as g;unbling devices: that is, 
do not pay off in cash, merchandise 
or tokens. (See The Billboard, 
July 22.) 

Local police and tradesmen say 
the machines are not used us gam- 
bling devices and offer only free 
games for high scores. 

While there is an ordinance 
against pinballs in Columbus, the 
pins in operation in the County are 
outside of the city. 

The recent U. S. Supreme Court 
decision caused local operators to 
worry about whether they were 
treading on Uncle Sam's toes. But 
Internal Revenue has clearly stated 
that free play pins are not subject 
to the $250 federal tax on gam- 
bling devices. 

However, operators in many 
parts of the country, as well as law 
enforcement agencies, appear to 
still be confused by the high court 
decision. 

Free play pinballs In many 
arcas were removed by operators 
or confiscated by enforcement of- 
ficiuh on the pretext that they 
mere subject to the $250 federal 
tax. They are subject to the higher 
tax only when free playa are re- 
deemed in cash or merchandise. 

A.B.T. Vacation 
Runs Aug. 2 -18 

C.III(AGO -- A.B.T. Manufac- 
turing Corporation has scheduled 
its summer vacation period from 
August 2 to 18, with plant opera- 
tions to resume August 19. 

George Kozy, sales manager, ad- 
vised that orders for coil mechan- 
isms be made in advance of the 
vacation date to insure an ade- 
quate supply during the period. 

Deliveries of sugar for U. S. 

consumption during May totaled 
776,000 short tons, rtus value, up 
7.8 r cent from May, 1956, ac- 
cording to Agriculture Depart- 
ment. Spot prico of raw sugar, duty 
paid New York, which had aver - 
aged 6.37 cents per pound during 
May, continued to increase during 
June. On June 11, price reached 
6.55, the highest since October, 
1952. 

Coin Frontier 
Continued from page 108 

ter locations and self- service mer- 
chandising. Chains are aiming at 
suburbanites as the fastest growing, 
heaviest buying market. Some 375 
new shopping center traits were 
opened by the chains in 1955, 
with 700 more suburban openings 
slated by the chains for 1958. 

Chains expect self- service to be- 
come the predominant merchandis- 
ing pattern within a few years. In 
a years time, from 1954 to 1955, 
the number of self -service units 
shot tip one -third, with over 3,000 
stores self -service in 1955. 

Op Appeal 
Both these two trends -shopping 

center locations and self-service - 
should appeal to the coin game op- 
erator wPo has long since ex- 
panded to the suburbs and whose 
own operation is already fully au- 
tomatic. 

Here Is a breakdown on the 
number of stores per State for 
chains of three stores or more: 

Alabama, 197; Arizona. 100; Ar- 
kansas, 132; California, 828; Colo- 
rado, 101; Connecticut, 104; Dela- 
aware, 27; Florida, 248; Georgia, 
307; Idaho, 58; Illinois. 526; In- 
diana, 285; Iowa, 163; Kansas, 
196; Kentucky, 176; Louisiana, 
170; Maine, 91; Maryland, 121; 
Massachusetts, 376; Michigan, 405; 
Minnesota. 118; Mississippi, 178; 
Missouri, 225; Montana, 21, 

Nebraska, 107; Nevada, 16; New 
Hampshire. 53; New Jersey, 265; 
New Mexico. 58; New York, 721; 
North Carolina, 376; North Dakota, 
25; Ohio, 538; Oklahoma, 191; 
Oregon. 100; Pennsylvania, 668; 
Rhode Island. OS; South Carolina, 
216; South Dakota. 41; Tennessee, 
242; Texas. 760; , Utah, 45; Ver- 
mont, 37; Virginia, 221; Washing- 
ton, 134; West Virginia, 111; Wis- 
consiia, 213E Wyoming. 21. 

Ops Speak Out 
Continued front page 108 

properly and are too cheaply built 
for the money'." Ile also suggested, 
"eliminate the distributors and buy 
direct from the manufacturer." He 
took a pot shot, too, at "too much 
false promotion of gaines by coin 
machine magazines. He didn't 
specify any by name. 

Price Spreads 
On price: Lawrence Schillinger, 

Schillinget Amusement Company, 
Knapp, \\'is., said: 'There is too 
big a price spread between manu- 
facturer and operator cost." 

Commented Louis J. Shudnow, 
Reliable Coin Machine Company, 
Chicago: "Any amusement game 
that is in excess of $100 is an 

invitation for a lass to the opera- 
tor" 

Said a C.ultOn, O., operator; "The 

prices of new games are getting 
much too high to be able to oper- 
ate at a profit." He felt that "legal 
games are not and will tint make 
any money due to the high price 
and in trade -in value." 

The price was frequently men- 
tioned in individual comments. It 
ranked far behind "earning poten- 
tial" as a buying factor in overall 
operator votes. It wound up close 
behind factor of "novelty apppe.d" 
and legally secure" among the top 
three factors in purchasing a new 
game, but well ahead of "servic- 
ing," "size" and "trade -in." . 

The consensus in the survey (see 
last week's issue) was that opera- 
tors scant a brand new type of 
game that st ill have a long life ors 
locations. They prefer a game that 
takes in average receipts over a 
long period, one that 
takes high receipts in a short pe- 
riod. They believe that manufac- 
turers produce too many types of 
new models. 

(Next steel's article will feature 
more individual operator comments 
on the new game market.) 

We ONLY 
Advertise 

What We Have 
in Stock 

ALL MACHINES l000ó 
CLEAN AND CHECKED 

Refund in 10 Days 
if Not Satisfied 

MUSIC 
Specter! Special! Special! 

Rock -Oha 1448'. 5595.00 
can't teN freue new. 

Rock -Ol Cornets 5445.00 

SEEBURG 
Model R $675.00 
Model V200, I,k now 745.00 
Model G 595.00 
Model hi IODA 175.00 
Modal B-45 RPM 375.00 

AMI 
Model A converted Is 

45 RPM S 99.50 
Model B converted to 

45 RPM 179.50 
Model C converted to 

45 RPM 19950 
Model 040 249.50 
Model DSO 295.00 
Model 100 375.00 
Model E120 445.00 
Model COO 545.00 
Model F120 645.00 
Cellar lobs converted to 

45 RPM 245.00 
Wall Boxes for nano. Ea 19.50 

ACT OUICKtY -ORDER TODAY 

wirk order, balance C D. 

Send for Complete Lists 

DAVID ROSEN 
tuldswr A IA Dill. EJ P. 

855 N. BROAD STREET PNILAOEIPHIA, 23, PA 

PHONE: STEVENSON 2-2903 

SAVE MORE MONEY - 
MAKE MORE MONEY 

Sabsolbe to Psi Billboard TBDAYt 

7 

a 
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Rowe Opens Service on Coast 
(:cttllínfle/1 fr, tell page i04 

outlined by Bt.:Imam includes: 
machines stocked for immediate* 
delivey, installation of a parts de- 
pot. acceptance of. trade -ins, re- 
conditioning of equipment for sec- 
ondary locutions, aid operators in 
working out ( redit plans -6 pep- 
rent simple interest with 24 
months or more in which to pay, - 
and make available Rowe's expe- 

ricnce in the field. On the credit 

e 

I 

Now Delivering 

6-POCKET 

POOLS 
The Tables of 

'Cadillac Quality" 
. built to insure years 

of profitable operating! 

/ Write, Wire, Phono YEAR OF 
F 

QUAUTV 
PRODUCTS 

for Details Today! 

VALLEY MF O. 
333 Morton Ave.. By City. Mich. 

TWinbrook 5 -8587 

K!DDIE RIDES 

FOR SALE 
"LARGEST SELELTIO'1- LOWEST PRICES" 

lane MerryGoRound 
Deco Space Ranger 
Bally Space Ship 

At -mic let 
yhibit Space Patrol 

Bally Boat 

"Miss Amor;ca" Boat 
Treasure (ove Rille Gallery.. 200. 
Erhillit Western Pistol Game. 95. 
Harvard M:13I Typer 250. 

5250.00 
200.00 

t155.00 
100.00 
100.00 

175,00 
225.00 

00 

00 

00 

te as is, operating condition 
Ala ports complete 

TFRMS: FOB CHICAGO. 1'3 CERTIFIED 
DEPOSIT, BALANCE COD OR 

-SIGHT DRAFT. 

We Buy- Sell- Trode- 
Whal Do You Need? 

KIDDIE RIDES, Inc. 
2557 W. North Avenue, lhiczgo 41, Illinois 

Phone: ARmilage 68180 

FINEST RECONDI110NED 
EQVIPMENT 

plan, Brinkman. said that 'ac- 
counts will be carried or that the 
Stanton organization can make ar- 
rangements with local baulks fur 
the handling of the notes. 

As was expected at a meeting 
of operators, Brinkinann was ques- 
tinned by several of the-members 
as to what recognition independent 
operators would, be given in- the 
event canteen wanted equipment. 
The Rohe executive explained that 
the Rowe Corporation's sales in- 
cluded from SO tu 85 per cent 
those made to independent opera- 
tors, and that this business was 
appreciated. 

The Rowe Fresh Brewed Ceffee 
machine was shnwn 'It the meet- 
ing, and was attributed with brin - 
lug out one of tine largest crowds 
-definitely the greatest number of 
operators -to such a gathering. 
Don Reynolds, director of drink 
equipment 'research for Rowe; 
Ralph Phipps, Rowe field man; 
Ken Young, Stanton sales repre- 
sentative; Ed ,Manton Jr., and 
Mendell were on h.Old to explain 
the new machine. The Rowe or- 
ganinzation hosted the cocktail 
hour which preceded the dinner. 

Ronelli, a member of the As- 
sembly taxation and revenue com- 
mittee, stressed the important.* of 
vending operators making Legis- 
lators cognizant of the value of 
vending in industrial plaints. He 
urged that the .operators, partic- 
ularly those of the association, to 
familiarize themselves with the 
mechanics of legislation, partic- 
ularly at the State level but with- 
out overlooking city 'and county 
governments. 

Bjork gave a factual outline of 
the various divisions nf the U. S. 
Department of Commerce. Under 

-.tile Office of Technical Service, 
he said, the 
largest reseal-di 't and concen- 
trating on the study of meats, 
vegetables and -fruits. The bureau 
is studying 26 items in Lathrop, 
Calif., and by 1960, Bjork pre- 
dicted, will make these newly de- 
veloped items available to the pub- 
lic. When the research is com- 
pleted, foods in variots-fortos, in- 
cluding prepared lunches and din- 
ners, quite different from those 
now offered, are expected to be 
marketed. 

At the speakers table, in arldt- 
lion to those named, were lad, Memphis 
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chine Exchange, finally 
slowed up his frantic pace 
last week, when he broke his 
toe. Joe's easing about in slip- 
pers these days. What with 
brother Fred just recovered 
frorn injuries suffered in an 
auto accident, this has been 
a bone -breaking season for 
First. 

Soft Lake City 
By STAN BOWMAN 

Burt Taylor, Brigham City, Utah, 
recently sold out his music box 
and games route to Valley Music 
Company of Salt Lake City.-% . 
Most coin machine distributors 
note that the business is ln_the 
middle of the summer slump - 
steady, but not using. They blame 
it on slower location business ,due 
to the summer fishing season, va- 
cations and people going to the 
mountains Milo Nechaniki, 
operator of Canted Service Com- 
pany of Utah, is in Las Vegas for 
a brief vacation. 

Tom Sheldon,- music opera- 
tor from Payette, Idaho, was 
in town on business last week. 

In the opinion of Tommy 
Thompson, of R. F. Jones 
Company, Seeburg distribu- 
tor, all top spots in the State 
have switched to clime play. 

J. Ha Rutter, of the lVurlitzer 
distributing company bearing his 
name, is on a business trip in 
Idaho this week. Speaking of Rut- 
ter, the one stop operated in con- 
junction with his business and 
managed by Laura Robinson, is 
going good. The one -stop has been 
in operation only four months but 
Laura said she now has accounts 
in Utah, Idaho; Wyoming, Nevada 
and Colorado. Besicles, she is,.now 
getting orders from Montana, Kan. 
sas and Nebraska. 

. 

Laits said a new factor in 
her business is the record 

.stores now ordering from her. 
"Tuley are switching to my 
one -stop, so they tell me, be- 
cause of the fast service and 
the fact that I have been aver- 
aging 90 per cent fill on tine 
orders." she said. _ 

Powell, CAVA vice- president; Syl- 
van Howard, association secretary - 
treasurer, and Hugh McManus, as- 
sociation legal emidset James Es- 
posto, Jay Friedlnan, Herhert Hy- 
man and lean Wheaton Sr., newly 
appointed board members, were 
introduced and took bows- 

By ELTON W!lI E \Ili' \T 
Four top operators are scouting 

for a Buildings to house a plum- 
graph distributorship they're going 
in partnership on. They are Drew 
Canale, Canale Amusement Coto - 
pany; Jack Canipe, service man. 

Used Game Prices Show Hike 
Continued (rout liege 108 

/ listed January 12, with prices in 
BIG TIME 

F 
. . . . $135 the July 22 issue, shovstt many 

MIAMI BEACH a a 115 2 drop, re mained erred our!' a sag 
pane 

instances jumped far ahead. u. 

Here are some of the compari- 
sons: 

Ameng the goo games, Cenco's 
Big Top (late 19.54) stood at $325 
in January, and increased in value 
to $335 in July. Similarly, the 
firm's original Rifle Gallery (mid - 
1954) remained at $175 over the 
six -month period. Sky Rocket, an- 
other Geneo model (mid -1955) was 
listed at $257 in January. $235 in 
July. United's Carnival Gun (late 
1954) remained at a steady $175, 
from a $195 January listing. 

Other Arcade -type equipment 
which held steady or increased are 

Williams Sidewalk Engineer (mid. 
1955) which dropped only $15 
from its $165 January.listing; K O 
Fighter, which dropped $25 from 
a $350 January mark; United's 
Super Slugger baseball game (mid - 
1955) which skyrocketed, from a 

$ 
LAITE CLUB .... 300 

VARIETY 90 0 

g 
BROADWAY . e 115 

0 
/GAY TIME 150 

GAYETY 
80 

BEACH BEAUTY . 100 

TRIPLE PLAY . . 100 

CLASSY BOWLER 115 

0 SINGAPORE 60 
. ONE -THIRD DEPOSIT 

THE HUB ENTERPRISES 
32 S. Charles St.. Baltimore 1, Md 

LEX 9- 64.46 -7 

January listing Of $295 to aJuly 
figure of $350. Genco's Champion 
B;isebaall slid from $295 -to $222.5 

and Telequiz from $95 to $90% in 
the six -month period. 

In the shuffle game field, 
United's Lightning (early 1955) 
climbed from $195 in January to 
$575 in July. Chicago Coin's Fire- 
ball (late 1954) rose front $195 to 
$225 in the six months. Keeney's 
Diamond (mid -1953) jumped from 
$165 to a Jul $175, and Keeney's 
Carnival (mid -1953) jumped from 
$75 to $175. Some types of -shuf- 
fles showed high depreciations, 
however. 

Five -ball pin - games remained 
steadiest of all, with little' change 
in price of used models over the 
six -month period. Cotilieb's Derby 
Day (mid -1956) jumped from $225 
to $240; baisy Mae (mid- 1954) 
climbed $5 from a January $145 
mark; Gypsy Queen (early 1955) 
remained at $185, harbor Lites 
(early 1956) stayed at $210: Wil- 
liams' Wonderland (mid -1955) 

agrr of Cauipc A senlcnt Coin- 
P.111!;; Edward H. Newell. Onnall 
Amusement Company, and Johnny 
Nosarese, Poplar Tunes Record 
Shop.. , , George Sammons, presi- 
deul of Salmtlunls- Pennington Com- 
pauq, back in town briefly he. 
tneeu trips. ale took a swing Ono 
North Mississippi reantle, 

Notes from %Vest Tennes- 
see: Charles Eaker is doing a 
good job building-up P ác N 
\ftlsic Company at Paris, 
Tenn. Ile bought it from his 
partner, Bill Pierce, Faker is 
interested in going to dime 
play and plans to soon, when 
IWO or three others nearby 
change. 

Jourd White, Jourd White Sales 
Company at Paris, says be will 
make the change to dune play 
ss'hen taker "is ready to couvcrt, 
White reports he is putting out 
some cigarette ntachitic's...- , Paul 
Essary, Paul Essaey . Music Com- 
pany at Lexington, mens a sport- 
ing goods stole as well as his Imisie 
and game route and reports the 
fishermen are giving both his bus- 
inesses- a big play.. Luther 
White, L & R Vending Compauly, 
Henderson, reports a gaud increase 
in his collections. 

W. E. Foote. Foote Music 
Company at Selmer, Tenn., 
reports his business is going 
great guns what with many 
tourists flocking to Shiloh 
State Parka (This is the site of 
the famous Civil War battle 
of Shiloh.) Foote reports many 
tourists also come to the area 
for fishing and he's kept 
jumping all- summer long. 

Back to Memphis, Clarence A. 
Camp, president of Southern 
Amusement Company, enjoye the 
summer weekends at his caltilï of 
Horse Shoe Lake in nearby- Arkan- 
sas. He flies over in his private 
plane, even has a landing strip - 

nearby he can use, thus averting 
all the heavy traffic motorists en- 
dure. , .. Douglas Highflll, popular 
owner cl Rainbow Amusement 
Company, seen seryiciug .t nla- 
ciljne at a re5(,nu-ant recently. He 
had it norking again in .hurt 
order. 

Seen fishing recently was 
a Allen Distei. vie: - president 

and general manager of S & 
M Sales Compara.. . . . Joe 
Cuoghi, who has a one - stop 
as well as a music and game 
rouas, reports the new Presley 

(Continued on page 112) 

dropped from $149.50 to just $140. 
Deeper drops_'. were apparent in 

used in -line pin prices.' No gains 
were noted, with Bally's Beach 
Beauty (early 1955) dropping $60 
from a January $345; Big Time 
(early 1955) dipping $35 from a 
January $22.5; Gayety, (early 1955) 
from $110 to $90, and Miami 
Beach (late 1955) from $225 to 
$195. - - - 

United's Caravan (early 195tí1 
dropped from $350 to $235 in the 
six -month period; Pixie (late 1955) 
from $f95 to $165, and Stardust i 

(early 1956) from $250 to $225. r ... r ».u.w «.l..a «IS.SrtS2S «.. ......Sr. «SS»:..t« «..... «.... «2 

6 POCKET POOL CONVERSION KIT 

NOW... 
REGULAR SIZE 32" t 48" 

6- POCKET 

POOL TABLES 
COMPLETE includes new 6. 
Mole Panel with 4 Corner and 2 Side Pockh, Set or Aramith Balh Mas I. 10, Ovenia C. Ball. Set nt Ptas 
Noe. 1.10, Plastic Pea Bottle. 
100% Satisfaction 

$119su Guaranteed! 7 
Mus tale P.t. T. 

DO -IT- YOURSELF 
CONVERSION KITS avafab' to make your own tits . 

new bPO<kat Pool Tables hem am 
aka ngular frac !rVIV Pet Qom. NII <Onlalna eve rylhmf yOV need. 

Complete $69.50 Plus F.E.C. 

ORDER TODAY f 

MONARCH cola MACHINE 
2257 N. Lincoln Chicago 14, 111 

Lincoln 93996 -7 

-EQUIPMENT- 
LIKE NEW IN APPEARANCE 

AND CONDITION - 
NOTE THE VERY IOW PRICES 

BOWLERS: 
Exhibit Rinser .11 .... St..00 

ARCADE: 
Gence Champion Baseball 111.5.00 
Gence Quarterback 175.00 

PIN GAMES: 
Williams Paratrooper 70.00 
Williams Bandit. 40.00 
7 Watiarns Scream* 55.00 
Williams Gun Club 44,00 
Williams Jolly Jekr 50.00 
7 Williams Pennant Baseball, 

Deluxe .... 100Ás 
2 Willisms Worltl óe rie. ".M 

l Rac Clc<h - 
1t Player) ........ r 130.00 

Gottlieb Gelo Star 130.00 
.1111. .1111. Que um or Hearts a0.ao 

GUNS: 
Gence Big ToP ... 11745.00 
Gance Ririe Wllery 130.00 

KIDDIE RIDES: 
Cpltol MItlfN Racer. 

11 

15.00 
C aPHOI Junior Carouul .. 150.00 

BINGDS: BIly Ni.trc Cal" S 35.(0 
Bally Beach Club 57. a0 
Bluy Coney bland 30.00 
1 BIly irellcs 50.00 
3 Bally NFFi 65.00 
3 Bally PNm Beach 54.00 
9 Bally spotlit. 40.00 
united Tript Play 175.0: 
3 united Mexico 35.00 
Vniletl ale 40.00 
Unitetl TrPcana 60.00 

We re distributors for Rnch -Ora. 

MODERN DISTRIBUTING COMPANY 
1222 Teton St. Denver 11, Cele. 

Phone: ORand 7.61174 

Sandy Moore Gabe Fonnan 

BUYING 
PIN BALL GAMES 

JUKE BOXES 

ARCADE 

EQUIPMENT 

HIGHEST PRICES PAID 

Send Us Your List 

Used- Resondilioncd -Ar Is 

YOUNG DISTPIBWIWG 

LONG ISLAND CORP. 

-EXPORT 5 ?EC141.15T:,- 

2a0 E. r. +cr a Rd arree.I a 

NA yf air 3 -7471 

Change Your Old 32,48" Bumper Pool Toble and Increase Your Collections to 

New Come Status. Simple and Easy to Install. No Special Tools Needed, 

$60.50 
s 10% F.E.T. 

Consists of 6 -Hole Novoply Top. Covered With Finest Rubber-Bocked Billiard 
Cloth, 6 Pockets, Extensions, All Plywood toll Runways, Counting Board, Roil 

Cloth, Glue and Hardware, and Asumbly Instructions. 
ALSO 

=1.10 Amarith Bolls and 244 Cu,. Boll, -1.10 Peas and Shake Bottle, Triangle 
Rack, Rules. 

3833 W. Dlvlsion St. 
Champion Distributing Co. Chicega S1, III. Albany 2 -3272 

«:u. =ttzu>ä=nun xtusttttitmsrsnrr :u runutt 
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GUARANTEED MUSIC! 
ROCK -OLA 1448 5595 
ROCK -OLA 51 -50 , 150 
A.M.I. D -80 295 
A.M.I. D -40 165 
SEEBURC 100 -R 695 
WURLITZER 1400 195 

M -100A 45 RPM 
$69.50 CONVERSION KIT . 

NEW!' 
RALLY 

AB( TOURNAMENT 

KEENEY 

BOWL0RAMA 

VALLEY 

6P0(NET POOL 

CHICAGO COIN 

BOWLING LEAGUE 

PHONOGRAPHS STEAM CLEANED, 
RECONDITIONED, REFINISHED 

LIKE NEW 
Term,: 1r Dep. Rol, C.O.D. 

;P.P.!, Century 
of Servine 

r1 2O N. WESTERN AYE CHICAGO 47, ILL., U S. A. ARm,tag. 6-5005 

. 
I.J 

, 

I 

CLOSEOUT 
1 AMI G200 
2 AMI G120 
4 ROCK -OLA 1446 
5 WILLIAMS CRANE 
2 GENCO SKILL BALL 

1 WILLIAMS ROLL -A -BALL 
1 GENCO QUARTERBACK 
1 GENCO CHAMPION BASEBALL 

WANTED 

$650.00 
600.00 
500.00 
150.00 
300.00 
350.00 
175.00 
175.00 

100 LOW -PRICED BINGOS 
lea UNITED, CHICAGO COIN, RALLY, KEENEY SHUFILI ALLEYS 

GOTTLIEB AND WILLIAMS PIN GAMES 

GUNS ANO OTHER ARLRRDE EQUIPMENT 

-Tend in Compier Lift- 

Eclusiv Gottlieb, W;Ilioms. Seeburg. Cbiapgo Coin, Genco and 
Internationol Mutoscope Distriburorr 

Remember 

IN NEW ENGLAND 

lip TRIMOUNT TRI WU Nik 
40 WALTHAM STREET 

BOSTON 18, MASS. 
Tel Liberty 2.0480 

SERVING THE WORLD 

ç#,pipe .. 
Located in Chicago, the heart of the 
coin machine industry. This insures 
us of a constant source of all types 
of coin -operated equipment and 
phonographs. 

Shipments from all ports, Including 
the port of Chicago. 

Careful reconditioning and export 
packing assures you of safe arrival 
and trouble -free operation. 

We carry the largest stock of parts In 
the Midwest. 

We are exclusive distributors for 
United, Williams, Genco, Auto Photo. 

NN11t11111H11NN11N1N11111ta11 N1NN11, 

WRITE FOR NEW 

EXPORT CATALOG J -5 1 
Cable address: 

EMCOMACH 

Chicago, Ill., U.S.A. 
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record is going fast as hot 
cokes. Elvis got back from 
Hollywood recently and it 
wasn't long before he jammed 
traffic wherever be went. 

Parker Henderson, general man- 
ager of Southern Amusement 
Company, reports sales on the 
new 200 line he handles are better 
than any previous year. He attrib- 
utes it to the all -round superior 
model this year... AIM Iill Forsythe, 
owner of Forsythe Music Com- 
pany at nearby Millington, Tenn., 
is also on the city's Board of Alder- 
men. Ile reports political affairs in 
Millington are going smoothly and 
his music and game route doing 
well. 

Operators from around the 
terrilon in ;Memphis fur 
shopping recently included: 
John Stafford, F & W Sales, 
Bernie, Mo.; Bill Ult.. Dixie 
Novelly, Covington, Tenn.; 
John Dowdy, Ole bliss Music, 
Pontotoc; Guy Taylor. Taco 
Music, Oxford, Miss.; Johnny 
Allegrama, Ace Music, Shaw, 
Miss. 

Also, Sam Torjusen, B & T 
Amusement. Blytheville. Ark.: 
Charles Cole, Melody Music. Para- 
gould. Ark.; Tes Dickens, Arkansas 
Music. Magnolia. Ark.; Grady 
Wallace, NVallace Amusement, Co- 
lumbus. bless.; John Haley, Haley 
Music, Canton. Miss.; H. C. Cress - 
well, Cresswell Music, Milan. 
Tenu.; James Howard, Dixie 
Amusement. New Madrid, Mo.; 
Joe Lavuiie, Laver4 Music. (:larks - 
dale. Miss.; Charles Gist, Gist Mu- 
sic, Helena, Ark. 

Jack's Music Shop. 14 East 
Ninth Street. is being re- 
modeled and air conditioned 
hs its new owners, James R. 
Hill, Tom Bright Jr., C. W. 
flays and Hershel Nation. hill 
says the new owners plan tu 
begin selling record players in 
the fall. 

Twin Cities 
By JACK WEINBERG 

Congratulations are due to Har- 
old Lieberman, head of Lieberman 
Musts Company, and Mrs. Lieber- 
man on the marriage of their eld- 
est child, David, to Sara Silverman, 
in Chicago. duly 14. The tressly- 
wweds are honeymon ' g on the 
West Coast and n j11 live in Min- 
neapolis on their rRturn. David is 

assistant manager of the wholesale 
record division at Lieberman Mu- 
sic. Among the guests attending 
the wedding was Hy Sandler, 
wholesale record do ision mana- 
ger, and Mrs. Sandler. 

Solly Bose, Sandler Distrib- 
uting Company, back from a 

swing this Central and North- 
easters Minnesota where the 
Stales vacationland area is 

concentrated, reports mired 
feelings among operators as 

to the kind of a season they 
will be able to salvage after 
a poor start due to weather. 
... Stun Woznak, Little Falls, 
reported business fair, gener- 
ally, but great disappointment 
in results from the National 
Guard training site at nearby 
Camp Ripley where his equip- 
ment is on locahón. Ilé said 
the guardsmen, from Illinois 
this session, are spending sets- 
little money. 

Bun Mraz and Andy Theisen, 
operating Northland Music Com- 
pany, at Brainerd, Minn., report 
tourist trade- off because of bad 
weather, with income way behind 
that of last year at the same time. 

Lew Ruben, of Lieberman 
Music Company, is travclhtg thni 
Southern Minnesota for several 
days. , .. Irene Lake, Lieberman 
bookkeeper. is on three -week va- 
cation visiting in Las Vegas and 

Los Angeles. . . . Operators who 
came to M irrteapolis for the an- 
imal Imperial sessions of the 
Shrine included Norman Ceffke, 

RA1.1.1 
10 Nieht Clubs u10.01 

S broadwr. 730 00 b.e Tlrn. 17oá! M.,mi Ma<h 17p.Pi 
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D/STR/BUT/AfG /NC. 

BINGO GAMES 
All equipment reconditioned 

I 

1 

I 
AIA FOR HEN HACKIE or HAROLD IIOFPbtAN 

3726 KeNhen Ave., Cincinnati, O., IIIOntana 1 A. 

SEEBURG I I AMI 
Reconditioned by factory- trained mechaoict. Cleon inside and our 

M100W - $515 

M100( 415 

M100A 115 

6120 $695 
6200 795 p F120 595 / 
E120 450 / 
D80 295 

Terms: 6200 -New -Write for Special Price 
3i Cath with corder, bal. C.O.O. or drab. 

e MUSIC SALES CO., INC. .4 
fr<lyr,ve Factory Dntr, buto,r AMI Ph_noraph L Uso, Eu,pmcnt 

Riddle L Hawrd Sta. Phone VErnon 7 -6119 Sanimore 1. Md. 

b4% BINGO SPECIALS 
CLEAN ORMES -READY r00 LOCATION 

NITE CLUB $350.00 GAYETY $90.00 

BROADWAY 215.00 PALM SPRINGS 90.00 

MIAMI BEACH 150.00 DUDE RANCH 80.00 

GAYTIME 150.00 HI -FI 10.00 

VARIETY 100.00 YACHT CLUB 60.00 
Immedror Delivery. r , Deposit. 

FRANK MILLS, Mgr.. Dept. R -6 

SUPERIOR SALES CO. 
7855 Stony Island Ave. Chicago BAyport 1 -1616 

J 

JOE ASH SAYS: 
Thank You Gracias! Merci! Danke khoeol 

tot the wonderful reception you gave 
our .port mores..... . during hit visit to 
Europe Your refpens fe our Export PI . ,s 

very [r hying. W look tonewd coo lent 
and balk, business msocianon wrth you 
Cable COMAC, PhlladaIpbu. Penns. for im 
Watt, Export Plan Informant. and personal 
en, with you at later dale 

Sincerely roues, 
Jot ASM 
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INVENTORS 
Of (OINOPERATED DEVICES 

Who have working or 

location- tested models are 

- INVITED 
to submit them for manufac- 
ture fo a well -established 
quarter -million West Coast 
corporation. 
36 rears' Experience in she Coin Machine 
Field. All Carrespondenc Confidential. 

Send Details for Consideration to 

BOX A -19.1 
th. Billboard Publishing Company 

1520 North Cower 5t. 
Hollywood 28, Calif. 

ONCE IN A LIFETIME 

VALUES!! 
W hove just completed o sate of 100 

new phonos, which leaves us with 100 

A -I used phonos for sole. 

EXCEPTIONAL VALUES!!! 

FOR EXAMPLE 

Seeburg V- 200.... $600 

WURLITZER 

Wurlitzer 1600 
Wurlitzer 1400 
Wurlitzer 1700 
Wurlitzer 2000 
Wurlitzer 1800 

AMI 

AMI F 120 
AMI E 80's 
AMI 'D 80's 

WE WILL SAVE YOU $$$ 

CALL US COLLECT FOR PRICES 

`e 4/)Oa,CA701sIrihuttng Co 

Exclusive Wurlitzer Distributor 
1301 North Capitol Avenue 

Indianapolis, Indiana 
Phone: MElrose 51593 

ora 61,000 ACTIVE BUYERS nad 

The Billboard tlanilled colorant sac, net 

Sioux Falls, S. D.; Glen Addington,' 
Bismarck, N. D.; Art Ilagness, 
Grand Forks, N.D., and Ed Petek, Ely, Minn. 

Frank Mager, Grand Rap- 
ids, Minn., is one tourist area 
operator t,ho can't 'complain 
about business. He said it has 
been good. Sirs. Mate Hop- 
ped, Red Wing, Minn., wife 
of an operator is convalescing 
from a broken shoulder,' sus- 
tained in a fall. which hospit- 
alized her. . Business was 
just so-so for Fran Beffara, 
Hibbing, Minn., so he took 
time off to core to the Twin 
Cities for a golf game with 
Harold.- Lieberman. . Jack 
Tomar, Two Harbors, Minn., 
reported coin machine busi- 
ness off but his premium dis- 
tribution enterprises doing 
swell, 

Leo Barkowitch and Earl Berko- 
witz, B & B Novelty Company, at 
Ashland, Wis., have worked out 
a pretty good summer deal. Each 
one goes fishing, every other day. 
They report business holding up 
in fair fashion. . . Frank David- 
son, Spooner, Wis., operator, who 
has a cottage on a lake eight miles 
from town, starts every day off 
with a clip in the lake as a means 
of continuing to progress from the 
illness which hospitalized him for 
so many months.... Mr. and Mrs. 
Floyd Shaw, Eden Valley,' Minn., 
came to town to buy 11111ste and 
reported they are revamping their 
route.... Vern Howard, operator 
at Virginia, Minn.. has opened a 

record and novelty store on the 
main street of his town. 

Russell Cherity, Baids%in, 
Wis., bought new howlers on 
his trip to town... Earl Lack - 
ley, St. Paul. added music and 
bowlers to his route last week. 

Harold Rose, Fargo, here 
with stories of what the tor- 
nado did to his city a mouth 
ago, bought games 4l 
Stephen came in from La 
Crosse, Wis., for music. . 

So did Mike Young, Soldiers 
Grove, Wis., ... Darwin Hots- 
man, Bayport, Minn., bought 
games and bowlers on his 
stop -over.... Jim Stansfield, 
Winona, Minn., made a trip 
in for bowlers. , , Clacton 
Norberg, C &N Music Com- 
pany, Mankato, Minn., bought 
music on his visit here. 

Detroit 

THE BILLBOARD 

Music Company and Perry Music 
Company, among others, sen- 
fining in a new direction and 
establishing the Chase Vending 
Company. 

Albert A. Weidman, pioneer 
cigarette operator, writes 
hello from Vero Beach, Fla., 
schere he makes his home. Ile 
manages to commute occa- 
sionally to Detroit where he 
still has a principal interest 
in Weidman National Sales, 
now under the management of 
his partner, Leo Fournier. 

Harry R. \Miler, 75, pioncer 
vendit]g machine manufacturer, 
died July 11 at his home in subur- 
ban Crosse Pointe. He was well 
known for years as the developer 
of the Miller -Schorr Rapid Transit 
System. He manufactured vendors 

PHONOGRAPHS! 
SEEBURG V 200 $195 

SEEBURG R 695 

SEEBURG C's 495 

WURIITIER 1800 595 

14 FT. BOWLERS! 
Write for s price 

6 POCKET POOLS 

$265 

WANTED 

5 BALLS & GUNS! 

PURVEYOR 
DISTRIBUTING CO. 

4322 -24 North Western Avenue 
Chicago, Illinois 
Juniper 8 -1814 - 
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for candy, gum and siintlar prod- 
ucts which were used in parks and 
resort areas, such AS the St. Clair 
Flats, Miel., alined SO years ago. 
His swidoss', Frances, survives. ln 
terotent nos in Mount Olivet 
Cent/ -I, it'. 

Los Angeles 
By SAM ABBOTT 

George Secelman or Roue Sers. 
ice Company here and Mrs. Seed - 
man are on an extended European 
lour and still return to Los Angeles 

about the muddle of August. horn 
Californl* they flew over the North 
Pole route direct to Copenhagen. 
Then they visited London, Madrid, 

(crlirrinri -,I un page 114) 

FOR SALE 
I Seeburg MH 100A 5185.f0 
N.cAln < n tned ro 45 e.P.M. wish Mw Calmly Conversion. earls .nh 
creer, balance C.O.O.. F o e L A 
CALC'OI\ CORPOR rtO\ 

11167 W. pko Blvd. 
Los Angeles 64, Caht 

NEW EQUIPMENT 
BALLY 
Sun valley 

Bowling Lanes 
6 Pocket pool Tables 

Kiddie red., -n.ee, Th. Champion, 
Model T. 

ROCK -OLA 
50- 120 -200 Selection 

Phonographs. 

O 

BALLY 
IN -LINE CAMES 

A good supply is on hand, but 
because of doy- to-doy activity, 

Iplease <all for games available / and prices. 

/ USED BOWLERS 
Keeney Carnival 114500 
Keeney Bonus 

/ 
/ 95.00 

United Team Bowler 75 00 
/United Chief Bowler 95 00 
Ccnco Skill Ball 375 00 

/ USED PHONOGRAPHS / RockOia Comet 120 Selection 5445.00 

GUNS 
Banco circus cue iWnrst 

5 -BALLS 
Balls-' -. -pippin 
s,,.amo 
Regatta 

Sky Way 

Amos Sauar 
sparr 
Cue re 
Naybumer 

Fatrwey 
W.00 

/ 

/ 
62z5.oe / 

4500 / 
14500 / 
65.00 / 
40.00 / 
75 00 / 
40.00 / 
35.00 or 

Club. hoar, 

SllinOinderland 
1:0: AO 

140.00 

BALLY BULL'S-EYE I I' 
iKtddle 
Like Now 5225.001 0 

All games and plionosl ihoronghty 
reconditioned 0 

V 450 Mossochuretts Ave. Phone. HEIros 4-8468 Indianapolis, 1ndion 

410 

45.00 0 
Big Hit 
Colors 

4000 Ì 
195.00 

. Z Z IJ UI v I 
By HAL RENTS E% g 

James A. Passanante, who for $ ßgUIS 
years was one of the city's leading 

l1ATAlt1Et coin machine operators and dis- 
tributors, was on the sick list with . ah °no9<aphs °am "0- C 

a severe cold upon his return from u.oned hauled ' p 
. Me<honlsm vp<d / Portland, Ore. Mrs. Passanante, / 

WV, ^pan, geP 

who has been suffering from ar- Ampl.,fier g.w ̂ d'i'pped / thritis, entered University Hospital I ds0,,.i. ' "d 
/A L L B OX f S I at Ann Arbor for treatment. Louis / sp..k.rEr °m' ^.e 

Berman, veteran music operator, I I 
who has been a47rincip:d in Bell 0 / 

I »A / 
S_EEB U R ' O 

/ 
o ATTENTION, OPERATORS in I % HFl00R ..... $700 ` Ire 9 / I I / HFl00G ..... 615 _ I 

:: $ ' N. INDIANA -N. ILLINOIS -IOWA! $ 
% 100W , ,. 595 =;1 ; 

FA 

s. CHROME COVERS IA 

Si 

WE'RE DELIVERING 
$ # AMI r ó ,_ 100 SELECTIONS I 

5 l 

I GOTTLIEB'S LATEST, GREATEST 
0 

El p X350 Special Volume Prices 

rA 

2- PLAYER GAME WURLITZER Reconditioned -Davis Guaranteed 

/ p? 1700 500 

C 0 NT I N E NTA L CAFE / 1 400 175 Income can be doubled in many locations by 

I $ / 1250 125 adding 100 -selection wallboxes / 
LOCATION TESTED AROUND THE WORLD! ji / TERMS: 

/ ,e1elion lilt -Up Holes Colored Rollovers Lila Matching Color Pop I $ DEPOSIT REQUIRED WORLD EXPORT g 

$ 
Bumpers Bull's -Ey Targets High Score to 1900 Pointe 2 Super- 4 / y - .E, 

Powered Flippers and "Cross -Board" Cyclonic Kickers Avoilablu with / .1NESTl RN' EXPORT'' 
Twin Chutes. / ji . a'iA. DISTRIBUTING / 

BEGIN NOW TO BOOST YOUR EARNINGS- t 
_ Exclusive Seeburg Distribdtors / / / t t Y`'' I WRITE-WIRE-PHONE YOUR ORDER TODAY r ,.i^¡'S 

U.S.A. / 1 ''"' 738 Eri Boulevard Bost, Syracuse S, N. Y / iij .},.. Í 
. 
áyX - Coble Address: "DAYDIS" Phone: GRonit 5 -1631 `tt \ \ \ \ \ \ \ \ \ \O \\ \ \ \\ \fit \ \ \ \ \ \ \ \ \ \ se d N 11' 11IN-AI, l .s-1 ln l `cla 
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Shaffer Guaranteed 
RECONDITIONED PHONOS 

* Mechanisms Completely 
Overhauled and Tested 

* All Worn and Defective Parts 
Replaced With New Parts 

* Amplifiers and Tono Arms 
Reconditioned or Replaced 

* Cabinet Refinished and 

Plastics. Glass Replaced 
Where Needed. 

New Plex -Tone Finish 

SEEBURG 
HF 100R $700.00 

H F 1000 615.00 

M100C 525.00 

M1008 425.00 

New Plex -Tone Finish 

WURLITZER 
Model 2000 1200 Sel.) $695.00 

Model 1900 675.00 

Model 1800 595.00 

Model 1700 425.00 

Model 1250 129.50 

SEEBURG 3W1 
loo Wall Boa Special 

Chtom. Cosecs 

Near Buttons 

Complctel, Recond.tionca 

New Instruction Plat's 

$49.50 

AMI 
G -200 1200 Se1,1 $695.00 

G -120 595.00 

E -80 325.00 

E -120 395.00 

WRITE FOR ILLUSTRATED CATALOG 

Shaffer COMPANY 
In the Coin Machine usin Over 23 Mara 

Columbus Ohio Cln<Inntl Ohle Indosna Poln. 
840 N. WO St. 1200 Walnut St. 1321 Capitol Ave. 

A %min.r e -4614 MAIn 1.6310 Mtho1. 4.3571 

COINMEN 
YOU KNOW 

Continued born ¡rage 113 

Rome, Florence. Venice. Lucerne, 
Frankfurt and Paris, according to 
the last report. From Copenhagen, 
Seedman reported. "Trip is fabu- 
lous and my survey of European 
vending machine operations is off 
to an interesting start. Denmark is 

11 land of honest people. Automatic 
venders are everywhere, all on the 
outside of buildings and no one 
attempts to steal from them Ot 

tamper with them. Am learning 
much about how the other half 
operates." 

The man' friend, of )(thinly 
Ketchcr.id, Long Beach oper- 
ator. 33'ill regret to Loon that 
he suffered a relapse and is 

again in the hospital, ... Dick 
Norton, Whittier operator 
made tone of the West Pico 
jobbers and distributor. 
William R. (lappet Jr. of 
Badger Sales Company is al- 
ready planning his annual va- 
cation which he will take 
soon after Laing Day. Ile 
plans to go to a spot on lie 
Hogue River in Oregon to fish 
and relax ... A. J. Peterson 

!Confining on ¡race 115) 

Lyon Industries 
C untinnrd Iron page MI 

pose of such merchandise before 
any liability for infringement will 
be incurred. 

Lyon said that his firm is willing 
to enter into license arrangement 
with patent users. Ife' adderi 'lug 
mud action is not contempLrtrd at 
this time. 

The action Was taken as a re- 
sult of consultation with the Lyon 
patent attorneys and with lawyers 
nl the \1'orthington Pump Com- 
pany, a 49 per cent stockholder 
in Lyon Industries. 

Meanwhile. Lyon Industries an. 

flounced the appointments of three 
Ia!w distributors. They are E. ft 

Rames Scies Company for the St 

Itmis 'area; Fortino Vending and 
l'gnipment ,:nmpiny, Oklahoma 
City. Oklahoma. and Kansas. and 
the Stiller- Yewerk Distill nting 
ja}mpany. Craud Rapids, and De- 
Irbil, for Miehican. 

FTC Approves 
c erased from pote 101 

order. Superior must not misrepre- 
sent eantings, or clam contrary to 
fact that it (lb obtains locations 
tan machines, (e) trains parc-liaseis 

allots exclusive territories, or 
i Iv conducts surveys where ma- 
chines are sold. The order also re- 
quires the company to meet prom- 
ised delivery date. 

Glenn E. Mercer, Superior presi- 
-dept. was named in the order. Ac- 
cordifig to FTC, the agreement is 

for settlement purposes only and 
does not constitute an admission by 
the company or its president that 
they have iolated the lass." 

Yiíaonó 
Now Delivering: 

ARROW HEAD 5 -Ball 

HI -HAND 5 -fall with 

High Card Hand. "Wild" Jokern 

1957 BASEBALL 

CROSSFIRE Gun Garne 

6'Pockel POOL TABLE 

See Your Winton[ D' 'boor 

GÍ1% /.ernm 
MANUFACTURING CO. 

4242 W. r.11.ner St.. Ch.cage 24. IE 

BUY! METAL TYPERS 
VENDING ALUMINUM IDENTIFICATION DISC 

Wu 
1. LITE -TIMR INCOMB 

fl 1. 'TROUBLE-FRER OPERATION 
3. ONLY 1E"c1E" S rANDAP1411111 ANVAnD 

METAL TYPLP,Inc. 

la1a N. WESTERN AVL 
CHICAGO 22, ILL 

IV 43120 

I. 

KEENEY 
bolt.[ for Individual and 
loom ploy . , . EARNS MORE I 

6- PLAYER RrGUUrION COMIC. 

FEATURING: 
TEAM Jam -Proof Boll Lift 

r. Actual Gutters 

TOTAL. * Colored Reels for 
Team Scoring 

MARKS! a- Black and White Reels 
for Team Marks 

NANO NION EAII Rf TURN fU/10N1 PRgfiono! St, ReiM« 

TOTAL 

SCORING! 

TO 
TEAM 

MA 

Coin M v<ltgnielhe 

e a co., INC. 7 CHICAGO 32, ILLINOIS 

2600 W. FIFTIETH ST. 

NOTHING SOLD AS IS 
All ma m r[h.nd., "lore, ....lien.- reds Nndd an tec0utl -.anal 

to new. You wall ...mt., , the quality long after price os forgotten. 

RIDES 
. 

P ools MeeI 
h 

- {310 
anr s/.te Si alle MON. Bìka 773.N 

Nlv Chem/Nn . e71-110 
Cae.l1 EINe 777.N 
Ca,I31 IalOinln. Nen i. 7N.M 
Ga.tal See-ia7r 7M.M 
Comte wnate" 

ouck f33.M 
Lane Lantar Name teS N 
lene Mne AnN.K 7N.N 
leM fìre Eneksa .311-M 
Dec. 7-141t[N 

CerwNl 37f.N 
O.aCO 4NOrM 

CarevNl _. 333.06 
f a. trMe 334.06 

C fst. fhìl 33! M 

CIGARETTE MACHINES 
L.hNh n ca., 

"Eli; saern I} CN new }33 -N 
Ee.lrn 7f COI,. nee 111.30 

USED 
Me nun O 

e 

... {IN.N 
Nlìsnel I6 

N.. 
01.00 

NNrenM e31 110.00 
NaNOnel M , 100_00 
PK I CM. 115.00 
K 1e Cel. 11000 
LahNh 11 COI. ISO.M 
,17.11.4'..';'471. lecrr 1 Cel. e3.00 Itea. le col. 123.00 

DRINK VENDORS 

Slecaab f o""!' 
lose 377311111 

31:ó1ío . orlltr. 
33saa 

64.11[ 0001 Ch0[Olat 173.. 
R.vice 1[. c..am 

Cup. IM .. 03.00 

B ert M.IIr Coffee. 
MNe1 S00 .... S. -M 

Mila[ CNt, 
: 107. w,M hN 
cne<-atla[h...., Iy.N 

Male CM.., 
Mac 

ARCADE EQUIPMENT 

Make this seat Arcade Headquarters. We c.n con, 

PION" pule end help f 
Atonic Mien., 1173. 
Auto Phone 
Rear IN lamas 13.00 
Baldr Defender -. 173.00 

alleonomar . -. 1.3.00 
7 Pl. NkN.all 773.00 
mreno .. .. 1300 
Coon Hine .. -.. 100 00 

C C. No[km 13.00 

Cham.en Hmkm 173.110 

Ch Pollard 
Foot NI HOC 

C.C. 7.MSn NKk r 333.00 
Dale Gun . 30.00 
Evans at -A -Setae .1 Oe 

a. Nt Rail 03.00 

NOlv.rd Metal 
TOP. ..... MOO 

NOrtsurnen- ., }3.00 

Heave HMO. 73.00 
Wine- JO FN.r . - 713.00 
Keener All folder 113.00 

Keene. 5,500r0. Ils.00 
LIN A Le.. -- FS. 
MI.1 Never 11100 
Mure. card Vendors MOO 

MUSIC 

- Seebure ... 0073.00 
Seebun 700V 03.00 

moo Internal 3130.00 
Meno. Legs 

P Wr.le 
MW VNCa 

Rcerper 373.00 
Oraae of tn. Iriuna 

Nlh certls .. 1M.N 
Pne.eins n3.0e 
/a<h'm t .slim .. I7SJN 
Pe. f.r 6f.M 
Once RI[1. Oallan 175.00 
Reck N Rell OS M 
silver oiler. 173.00 
Shoe Brenn Ile e3.N 
Shea Ste ., 130.00 
Ea Sn >N' Gallen 1».64 
rdewetk Enp, ee 1M.M 
Skin JGlo .. 15.00 
Seem evra 103.00 

the 
Raider 

175.00 
untenea Raitlr .. 173.00 
Fool Vtb .-. ISO.N 
Warr Crane raste 
ABT tf1e Rann 1,110.64 
2aM .3.00 
leeiee Vencer[ 

BINGOS 

Fot BALLT-S LATEST 

WRITE FOR 

SPECIAL PRICES 

B N Shewr .. Nn-00 
B each Beauty ....- 713.00 

ls Times .... 130.00 
RreMwaer -......- WSW 
Broil 3!1.00 

AMI ModI A ... 33.00 Kr OS1 .73.00 
Miami a.«h IN.N 

AMI Medal C 135.00 N. ChM iSO.N 
AMI Model D -N 313.00 173.00 

11NNt 163.64 
AMI Model E 100 333 -011 

AMI Model FIN 613.00 

AMI Model 0. 100 373.00 

CANDY VENDORS 

Mille f Col. 1 41.00 

US.NCt It 35.00 

vanes!,1 Col.- 300 
Stoner'[ 6 Cet: 110.00 

Dv Grener S Co, 
new ..... 331.00 

Ntonal . Col.. e3 00 

WE WILL ACCEPT IN 
TEADE ALL YOUR 
BINGOS NO ¡-SALE 
PIN CAMES AGAINST 
PURCHASE OF SIX. 
POCKET POOL TA 
RLES. MVSIC. SNUf 
FLE 4LLEY30R AMY 

Mf NT. A L LVOR 
W EITE. 

e C 

wualrrrEe 
DISTRIBUTOR 

(11(VE ND Co 
N/14%.=1-111,110. E)( 

2029 PROSPECT AVE . CLEVELAND IS, OHIO 

An Phones Tice' 1.6115 

tt 

"2 

GIVE TO DAMON RUNYON CANCER FUND 4 
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ROUTE FOR SALE 

Including Music, Pin Bolls and 

Shuffle Alleys In Midwestern 

State. Must sell because of 
health. No blue sky. 

BOX D -7 
,/c The Billboard, Cincinnati 22, Ohio 

"CONSOLETTE" 
Replaces from 4 to 8 Wallboxer I 

Write for Prises and Literature 

AUTOMATIC 
$500. HOSTESS 

COMPLETE STUDIO 

30 UNITS 
Turm.ele. 3 swirchbeardl ud vecero Ra.kf.1000's of Recova., 

N.Ir m san at Any asonaf Off., 

REX 
COIN MACHINE 01.1RIICUNC CORP. 

821 So Salmi SL Syracuse 3. N Y 

Yeleononei Harrison 11231 

THE BILLBOARD AMUSEMENT MACHINES 115 

COINMEN YOU KNOW 
('ontinned from rage 114 

of the T. II, Specialty Com- 
pany in Iionolulu was a Las 
Angeles visitor recently. He 
stopped off at the Badger 
Sales. 

Dave Yates, who was assistant 
to Jack Leonard in the Badger 
Sales parts department, has re- 
signed and is now employed by 
one of the railroads kl Bettel- 
man of C. A. Robinson Company 
returned from his vacation during 
which he combined pleasure and 
business. He spent several days in 
Chicago Where he visited the fac- 
tories of United, Chicago Coin and 
Exhibit. The trip to the Windy 
City was primarily made to attend 
the awarding of a Master's Degree 
to his kid brother -in -law at the 
University of Chicago.... flank 
Tronick of C. A. Robinson reports 
that the second shipment of United 
Manufacturing Company's phono 
graphs has arrived and is being 
shown. - - . Bill DeSelm, United 
Manufacturing Company's sales 
manager, left here for San Francis- 
co and Chicago. Bob Beaver, 
United's factory representative, is 
remaining in titis territory a few 
more days before returning to his 
home base in Salt Lake City. 

Don Peters of Paul Laymon, 
Inc., service department, is on 
vacation in Colorado.... Jack 
Simon of Simon Distributing 
Company is on the road visit - 
ing operators in Northern Cali- 
fornia and Nevada Myron 
Forst is entering the hot foods 
field here on his own. Ile 
formerly worked for Davidson 
Bros. before going into the 
service.... The W e s t e r n 

Vending Machine Operators 
will hold their 

regular monthly meeting 
Tuesday night (30) at the 

Unique Restaurant at the cor- 
ner of 1Vashington and Figue - 
rot Stan Rousso. Stoner 
sales representatise, is out of 

%il 
A 
N 
T 
E 

-D 

* It is imperative 
that we buy this 
equipment im- 
mediately. 

Gottlieb Pins 

* We will pur- 
chase quantities 
greater than 
those listed. 

Bully Alleys 

Victory 

Champion 

Jet 

Rocket 

Magic 

Mystic 

ABC 

ABC Deluxe 

United 
* 4f you have 

them, CALL, 
WRITE OR 
WIRE TO- 
DAY. 

'21 Pa obues 

25 Auto Races 

20 Derby Dam 

SO Aces High 

2S Classy Bowlers 

IS Frontiersmen 

10 Easy Ace. 

10 Queen of Heatls 

10 Draeane r., 

10 Grand Slams 

to Gypsy Que. ". 

to Stage Comb.. 

SluggirrChamps 

10 Southern Belles 

10 Sweet Add -A Lines 

10 Wishing Wells 

S Daisy Maes 

S Four Bells 

S Twin Bills 

I Gold Surs 

I Lady Luck, 

Alleys 

Ace 

Che! 

Leader 

League 

Rainbow 

Shuffle Targette 

Speedy 

nth F1lClne 

Llehtt$$Tna 

Clipper 

INTERNATIONAL SCOTT CROSSE COMPANY 
SCOTT CROSSE. COMPANY 

1473 SPRING GARDEN STREET PHILADELPHIA 30 PA 

Rittenhouse 6 1117 

IIISAIdTS OW. Ise telly Is E Pe. sod lolit-Ols I. t. Pa., Se. Huey all iel 

town on one of his frequent 
trips into the San Francisco 
and Northern California areas. 

Washington 
By DELORES NEWCOMB 

The tourist trade is still 
helping raise the profits of 
local coinmen. Roger Squite- 

tT. 

Phonographs 
WURLITIER 2000 $695 

WURLITIER 1900 615 

WURLITIER 1800 595 

ROCK OLA 1448 595 

Atlas Music (o. 
of Iowa 

12th ES Walnut Street 
Des Moines, Iowa 

Atlantic 04331 

ro,secretary- treasurer of Hirsh 
Machines says sightseers did 
much to help business in May 
and June. The thousands of 
Boy Scouts who stopped in 
Washington this month on the 
sway to and from their annual 

(COW irtnr'cf on page 116) 

Panoram Operators! 
FOR .SALE 

P noramryProl.ctof lieelso_tsoelénwi, 
monaYback eur.nle.. 

Phil Gould 
7133 Mrket St. 

2-.N175 
.w.rk r, N. J. M4rk.t 

WATCH CENCO! 
for NEW and DIFFERENT GAMES 

that give you 

MORE OF EVERYTHING! 
MORE Player Appeal ... 
MORE Exclusive Features ... 
MORE Quality Construction ... 
MORE Profit for the Operator! 

WATCH LENCO 
for news of the NEWEST Industry Sensations. - COMING SOON IN THESE PAGES! 

KEEP "ON THE GO" WITH GENCO. 

GENCO MANUFACTURING 
Division of Chicago Coin Machine Company 

2621 N. ASHLAND AVENUE CHICAGO 14, ILLINOIS 

IT'S 10 to 1 

'F /RSl" 
HAS WHAT 
YOU WANT! 

2 RECONDITIONED 

114 -FOOT 
BOWLING 

GAMES 

WRITE OR PHONE FOR PRICE I 

QUANTITY LIMITED! 

3 OHM 
HIM 

1 
IT'S THE 

GREATEST! 
New G i o n t 21, 2 -Pound 
Balls ACTUALLY HIT the 
New Giant Bowling Pins! 
BROTHER - THAT'S BOWL- 
ING with Chicago Coin's 

CLASSIC BOWLING LEAGUE 

4 ® L.J NEW GAMES 
Gottlieb CONTINENTAL CAFE 

Wtile Bally SUN VALLEY 

5325 Bally SHOW TIME -Special! 
260 Valley 6 POCKET POOL GAMES 

125 

Lsj NEW CLOSEOUTS! 
Chicago Coln STEAM SHOVELS 

Genco DAVY CROCKETT GUNS 

Write -Phone tor Special Prices! 

GENCO 

Noe DAVY (RO(kETT 

STATE FAIR 

SKY RO(NET 

SKY GUNNER 

esule1T 
JUNGLE HUNT 5395 

JET GUN 

WILLIAMS 

1E1 FIGHTER 

110 

5155 

streuoG 
SHOOT THE BEAR $121 

l 
MW LOAD'S PRAYER Write 
E. C. TWIN HOCKEY 5231 

(. e. STEAM SHOVEL 145 

Gen. 2-PL. BASKETBALL 185 

E. (. BASKETBALL CHAMP 125 

(. (. 4-PLAYER DERBY 145 

Cap. MIDGET MOVIES 125 

Been, SUPER BOMBER 115 

Evan 8616S(ORE 105 

TELEOUI2 of/Film 90 

Mil. ROCK 'N' ROIL 85 

Win. OUARIERBA(t 85 

St. BITTING PRACTICE 75 

6 SPECIAL! 
Large selection available for immedi- 
ate delivery. W,i for listing. and ( Exhibit's 
pries. 

SLATE 
WANTED! POOL 

Original. aufhontic Exhibit 

GOTTLIEB and WILLIAMS slate Sumac. Pool, *Oh 

5-BAL L GAMES 
speclai: 

cabinet keaNew 
Cloned like New! 

Also Late SHUFFLE GAMES 

Cash or Trade 
Write of Phons Today I 

for BEST DEALT 

SPECIALS! 
Chicago Coin 

MIAMI SHUFFLE, Ilke Hew .... $ 65 

Exhibit 
RINGER BALI, Like New 135 

KAYE SUPER DeLUXE 

SLATE POOL GAMES 10 
Most luxurious Bumper Pools ver 
model Finest mahogany cabinet! Rich 

Furniture Finish! Genuine Slots ropsl 

Jumbo Plossic Bumpers) 

BRAND NEW! $215 

IMPORTERS! 

SEND FOR 

OUR BIG 

NEW 

CATALOG! 

COMPLETELY ILLUSTRATED 

COIN MACHINE 
I EXCHANGE, INC. 

Is. r' +c wo'Iv Finks 

CHICAGO 17 'll'Nn's 011.n, 2.0500 

i 
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WORLD WIDE 
Continued from page 115 

Ijamboree also upped the take, 

IRoger adds. 

I Michael Bushdid, operator of 

V A L V E 5 , I the Came Room at Washington's I National Airport was recently I awarded a contract enabling him 

IIto 
keep the operation going for five 

more years. Contract is awarded 
Iby the government, because the 
Iairport is on federal property. 

Bushdid is planning to add several 
new pieces of equipment, including 
50 -cent picture machines,.. , An 
extended spell of hot weather has 

Ihurt coffee sales at Kwik Kafe, I says manager James Bowen. Milk 
esales are high, lie adds. 

/ Milwaukee 
By BENN OLLMAN 

I A dozen local music and games I operators gathered recently at the :' Mayfair Lounge for their regular I monthly meeting. Doug Opitz, 
Ii Kendou. Inc., president of the 

group, presided over a discussion 

WANT TO BUY -- I current problems. No flatter I meetings will be held during July, 
and perhaps the balance of the 

All TYPE 5 -BALL GAMES 
according to cords . 

Ray Ruch, M -CrM Records sales 
rep, claims that Marvin Rain- 

WILL PAY HIGHEST DOLLAR ! 0; 
comi g ahbigjuke boxRfa'orite áü 

Iover his territory. 

Karr Distributing Com- 
pany, Woodruff, Wis., has 
added candy and tobacco job- 
bing to its list of activities. 
The firm will continue to op- 
crate a string of vending ma- 
chines as well. To handle 
the new volume, Karr has re- 
cently built a big addition to 
their warehouse. . Don 
Reynolds, Wayne Candy (:om- 
pany, reports that venders 

COINMEN 
YOU KNOW 

BINGO GAMES 
QUANTITIES AVAILABLE- 

LOW-LOW-LOW PRICES! 
SHOW TIME PARADE 

KEY WEST MITE CLUB 

BIG SHOW BROADWAY 

DOUBLE HEADER GAYTIME 

MIAMI BEACH GAYETY 

VARIETY 

BIG TIME 

BRAZIL 

STARDUST 

PIXIES 

IMMEDIATE DELIVERY! 

/ 

Trmt ulartc 
SBht D,It. 

BINGO MECHANIC WANTED 

GOOD PAY 

NO DRIFTERS 

WRITE TO BOX 903 
The Billboard, 188 W. Randolph St., Chicago 1, Illinois 

WE HAVE THEM 
5 BALLS 

Gottlieb HARBOR LItES...S 
HAWAIIAN BEAUTY ... 
CHINATOWN 
HAPPY DAYS 
SKILL POOL 
SHINDIG 
QUINTETTE 
CROSSROADS 
TOUR STARS 

USED ALLEYS 
210.00 Gent* 0 Pl. DELUXE 
105.001 SKILL BALL $395.00 
65.00' Chi. Coin 6 PI. SKI BOWL 395.00 
65.00 Exhibit RINGER BALL 05.00 
65.00 United SUPER BONUS 275.00 
65.00 LEADER 75.00 
65.00 11th ERAIVti 95.00 
55.00, LEAGUE 100.00 
65.00 ROYAL 65.00 

Chi. Coin BULL'S -EYE 350.00 
FIREBALL 150.00 
FLASH 115.00 

150.00. BOWLING TEAM 195.00 
175.00 THUNDERBOLT 195.00 

GUNS 
Genco RIFLE GALLERY ....$ 
Keeney SPORTSMAN GUN. 

William 4 BAGGER $345.00 United STAR SUPER 

Genco CHAMPION BASE- SLUGGER á325.00 
BALL ................ 225.00 Genco HI FLY BASEBALL 225.00 

UNIVERSITY COIN MACHINE EXCHANGE 
BSS N. HIGH ST., COLUMBUS B, OHIO 

TEL. AXmin,ter 4 -3529. 

L6a 

LOCATION TESTED AROUND THE WORLD! 

3 Holes Lite in Rotation for 200 Points 

Red and Green hollovers Lite Red and Green Pop Bumpers 

to Score 10 Points 

2 Bulls -eye Targets Score 50 Points for Center Hit 

High Score to 1900 Points 

2 Super -Powered flippers and "Cross- Board" Cyclonic Kickers 

Available with Twin Chutes 

Subject to 
AMUSEMENT TAX 

Only! 

( ,±:ti ti tiaVbE'/t11.Qi.t Lí l{tii.lC.(,Q 
a.f ArcetE:zrK aa eaatádi.r.rá Nnr,Ciajs.% 

1140.50 North Koctner Aenwe Chicago 51, Illinois. 

ALL GOTTLIEB MACHINES ARE EQUIPPED WITH NATIONAL SLUG REJECTORS 
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REDD -HOT SUMMER BUYS! 

MUSIC 
10 ROCK -OLA 1446 $ 10 ROCK -OLA 1446 $495 
WURLITZER 2000-1900--1800 

1700- 1500A- 1550.. Write, Wire, Call 
SEEBURG V- 200.... Write, Wire, Call 

AMI G- 200 -F- 120 -E -120 Write, Wire, Call 

SPECIAL 
(HI. COIN 

STEAM SHOVEL 

In or4Vlnel crate 

WANTED 

(lean RecandIlloned 

BALLY 
CHI. COIN 

UNITED 
14 FT. 

BOWLERS 

BINGOS 
200 -used 

SHO'WIIME REY WEST 

BIG SHOW KITE CLUB 

BROADWAY 

Write -W7r. -colt 

CHICAGO COIN BLINKER -BULL'S EYE 

6 PLAYER SKI -BALL 

DISTRIBUTING CO., 

198 IINCG(N SI. 

AMIN 34. MASS.-At 44040 

a.J..l.. fl..,..,« r.. 
WURLITZER 

BALLY + 
EXHIBIT 

GIVE TO DAMON RUNYON CANCER FUND 

have been ordering heavy on 
his new Mint Cream Bar, 
nickel seller. 

New office gal in the Paster Dis- 
tributing Company front office is 
Janice Lukasezck. Out-of-town 
operators stopping in last week to 
see Sam Cooper, included Starry 
Kososki, Niagara; Johnny Barros, 
Merrill; Dewey Wright, Wausau; 
Val Andreas, Oshkosh, and Joe 
Volk, Madison. 

Avenue Arcade, says Ken 
Kulow, is being air condi- 
tioned this vveek.. Vend- 
ing receipts are holding up 
well during the summer, re- 
port Carl Millman and Asher 
Rabin of Automatic Merchan- 
dising Corporation. Firm is 
experimenting vv'ith fruit juice 
vending, and getting good re- 
sults with the Home Juice 
Company of Chicago's variety 
of half -pint and third -quart 
cartons of assorted juices at a 
dime. 

Window Records is the label re- 
cently activated by Bill Schwartz 
in Sheboygan. Recent release by 
the Dick Metko band is getting a 
lot of juke box action, he claims. 
Numbers are "Happy Days Are 
Here Again" and "Yearning Heart." 
Distributor for the line is Don 
Smith, of Records Unlimited. 

Exclusive Distributors for 
CMI- CHICAGO COIN -UNIBIT -GINCO- GOTTIIEe- KEENEy- Wnl1AMS- VIC1011 VENDING 

NEW GAMES 

Gott. Continental Cafe 

Williams Arrow Head 

Williams 6-Pocket Slate Pool 

Williams Hi Hand 

Williams Yukon 

Exhibit Tru Bowler 

Chicago Coin Classic Bowling league Wurlilter 1250 

USED MUSIC 

AMI (45 RPM 5109.50 

AMI D 40, 45 RPM 224.50 
AMI F -120 595.00 
AMI 6-80 650.00 

AMI G.200 150.00 

Wurlilter 1100 50.00 

95.00 

195.00 

595.00 

675.00 

Keeney Bowl.A Rama 

Genco Humber Roll 

Genco Gypsy Grandma 

Banco Rotation Pool 

Valley 6 Pocket Slate Pool 

WANT ... Late Gottlieb 
and Williams 5- Balls. 

Wurlitter 1500 

Wurlilter 1800 

Wurlilter 1900 

1800 Wurlitter Hideaway 

w /Seeburg Stepper .... 449.50 

NICMDA ® 
MI er- Newmark distributing company 
42 Fairbanks, N. W. 5743 Grand River Avenue 
Grand Rapids, Michigan Detroit, Michigan 
GI 66807 TYler 82230 - 82231 

when answering ads . . . 

Say You Saw It in The Billboard 

Chicago coin Brings You REAL BOWLING-ALL THE WAY!!! 

the Pais- BALJ$ 
Now player gets full im- 
pact of REAL BOWLING 
as GIANT BALLS make di- '. 

rect contact with GIANT 
PINS. Pins actually fly up 
04 o hit Is made FOR 

REALISTIC ACTION. New 
plastic pins have been 
specially developed and 
tested to take continuous 
heavy play. 

GIM 
p%S 

REALISTIC SIZE 

Larger Than 

Ever Before! 

r 

BOWLING 

LEAGUE 

NEW 
HIGH SCORE 

Of The Week 
feature! 

(Key 
Controlled) 

NEW PROFIT 

MAKING FEATURE! 

2 gam'''.%25) 
Choice of 3 Site Cabinets 

13 ft.-16 ft.-18 ft. 
Shipped In 2 sections! 

Wider Cabinet! 
Striped Mayfield! Genuine Gutters! 

Also available as 

One Game for 25c 

Easily convertible to 

regular 10e play! 

1725 W, DIVERSEY BLVD. CHICAGO 14, ILLINOIS 
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See Sensational New 

All 25 numbers in Magic Squares 

or Magic Lines! Results: more 

score-juggling fun for players 

... more profit for operators! 

Get your share ... Get Bally 

SUN VALLEY today. 

See husky 3A in. ball actually plow 

into pins...just like real bowling... 

and you see why ABC TOURNAMENT 

is out earning all other bowling 

equipment. For top bowling profits 

get ABC TOURNAMENT now. 

SEE YOUR DISTRIBUTOR 

BAIN MANUFACTURING COMPANY 2640 BELMONT AVENUE, CHICAGO 18, ILLINOIS 
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BOWLING ALLEY 

NEW 
DIRECT SCORING 

DIRECT SCORES 

TALLIED INSTANTLY 

EACH FRAME 

SPARES 0 SCORE 200 

STRIKES © SCORE 300 

THROUGH 9TH FRAME 

Ality 

TENTH FRAME 

DOUBLE 

SCORES 

ROPOY 
ORE GAMES PLAYED PER HOUR 

MEANS 

MORE COINS Pf R HOUR _. 

FOR SPARES AND STRIKES 

WITH 

TENTH FRAME FEATURE 

ON SCORE 1800 IN TENTH FRAME) 

151;fg,10"71,41T :' AND 9TH RAMP.'" 

, ̀ " . 
BLE SCORES 

UNITED'S 

HI -SCORE 
BOWLING ALLEY 

is the 

FASTEST 
BOWLER 

ON THE MARKET 

UNITED'S 

BOWLING 

ALLEY 

IS ALSO AVAILABLE IN 

REGULAR 
AND 

TEAM 
MODELS 

SEE UNITED'S GREAT 

IN -LINE GAME 

PLAYTIME 
NOW AT YOUR 

DISTRIBUTOR 

3 SIZES: 

18 FT. LONG 

14 FT. LONG 

11 FT. LONG 

llCTIONAl CONSTRUCTION 

IOR RASP INSTALLATION 

AND HANDLING 

VN.X\VCO V"vM.NvIAV WMAZ\ 

3 40\ !. <A\\EOQ.H\a 
aVEwE 1 \a,\ \*o\z Order from your 

UNITED DISTRIBUTOR 

NOW! 
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lll 
casi 

It's quick and easy to make selections 

at the Revolving Drum Program Se- 

lector. That's because the 200 selec- 

tions are cataloged -40 at a time - 
under five basic musical classifications. 

Dual 
Pricing 

The selection panel of the Seeburg 200 

is perfectly matched to the principle of 

dual pricing. This permits program- 

ming single records at one price and 

album records (two tunes per side) at 

a proportionately higher price. 

Ceebura 
L=MD _%IM._ DEPENDABLE MUSIC SYSTEMS SINCE 1902 

J. P. SEEBURO 
eniooo 22. Illinois 

TAVIs n of for( P9(1 Industrie; Moorporotoil 

4tate.% frdir 
aid#007-empiez 
ruaG ,y7 
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