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ioneer Operators:
uke Displays Pay

Tho Majority of Ops continue to Ignore
P-O-P Items, Experimenters Get Results

By BOB DIETMEIER

CHICAGO—]uke box Ij.lri]li.'t_'».'l
material designed to boost record
lay, tho still stubbornly iguuu--.l b
i:g.* most operators, is beginning
to pay off }nr a handful of deter-
mined progressives.

Tho it appears unlikely now that
large numbers ol operalors will
ever mike extensive use of display

ords, By using 50 extended-play|
Ll :‘I.ll]_”.lill.\] ]._L"I:_:Ill'lq'\; o A :':I-H-h_ 11”'.
number of tunes programmed can
v 45 many as 300

Today most display activity
centers around the 200-selection |
| iuke box and EP record promotion |
lto alert people to the greatly
| broadened programs possible with
| this combination

r"-lh'.l.hll]‘. |'I'“'||.|]l-1 I_“_.i.“u' tﬂ-”jt"l.i I'H.Il llil'l gk 21 I .El.lj I.IIH_II |||'!||: Ili“l'.",'
: i number ol operators |.|'l:.‘1.{..-ll £X-

a small cirele of operating birms : : : ]
cannot be dismissed without close | Perimenting with display materials |
stndy by all companies. aimed Im”'l_ll'!u“" at pushing EF
Traditional arguments :u:uihﬂ"'hﬁ]"ﬁ }.]-1" using a ready-made dis-
wide nse of disk promotion para-| play piece: "!""m”‘. ek |
F'!ﬂ'l':hlﬂu'l. for fuke boxes — location | At the -:;I.|_II£-' tme, II'II‘I"L'L"'nt‘Ii.I a
owner objections, unsuitability ol r'"_"" operators l““—’--“{ K "~'L'-*"”-""'_““I”'-:
materials, Hme® consumed in han- :‘""”' designing their own display

dllng it, |||||-_~-.ti|m-1L|1|_' value in pro _'h"]‘l"" to promote single play as|
ltllljn'.: imnare lut.l'l ey r.':ll1|1'—.l.“ (TSt “'_ : y :
he re-evaluated [n the light of cur- e history of both of these

rent findings. moves during the past vear Hfrulll:ﬂ.:h'
1 | suggests that pl'.‘h[n*r[_'. used, well-
‘Home-Made' Items | planned display material can help

In fact. some firms put so much | not only increase play, but can
stock in the over-all value of dis-| cement valuable location owner-
play items that they make their | operator relationships as well.
own on & continuing basis, chang-
ing thiami as :r]_'.ll!.t:'l} L 1.1&1'} do
TFI'I'IT!1"|.

_|nl;1-' bvox |:|:fni}1.1'n; of any kind
have neves 4.1m,r_]|l the [ancv of
the bulk of music operating com-
panies. A o until the advent ol
thie 2Mkselection phonograph, there
was tun substantial reason for using picture of the artist, the tune s

"j""]*]'l"""'l R 4 : : the selection ccombination—all are
1] L 1 (Tl 1 = I :
ven: today there 1s not as im- | L.ine ysed with impressive result

F'”.‘f”__’:l a W;;:;"'H:‘"; ;I‘T; ‘{“'ll'l'::ll Significantly, altho the number
PRSI H. T ‘ or 1=V-!of operators employing these de-|

selection machines as on a well-
rogrammed 200, Altho all pop |
[:EH and a sulficient number of
standards in most {nstances can be
filled with 40 to 680 records, there

e St o Al who makes extensive use not only
4 no possibility ol extensive Pro-igf - display materials supplied by
gramming of the broad musical | : s

: . ' iuke box and record manulacturers,
eatezories possible with 100 rec-| |

| but of his own making as well,
' (]
Coior Slides

Various Types |

Album covers mounted on wall |
display signs, color pictures of re-
cording artists, :11'III[!']L' hand-let-
tered cards promoting a single lune
.|.iIHJ artist, and even colar u!n!-*
flms |1n:||'.;-4-[r*ti on @ !:IJ'_&.H' sCTer |
above the juke box showing thie

vices are few, they are unanimous |
in their reports that these materials
| pav off,

A good example of an operator

NEW YORK—In the past
decade, the growth of the tel
evision incustry has more than
done its share in swelling the
ranks of business tirms listed
in the Manlattan '1'r=|1~;1||---u-
Directory.

'I‘IJI..{-I.}, there are a total of
38 firms whose name begios

‘n'n.i.l!l ”.H.' Lk I.Il'-.i “Television v
[hey range from Television
Age, the trade publication,

thru Television Zoomar
poration, the outhit il.Ll':l.“IH;._.!
the trick TV camera lens that
iz a sort ol ulﬂii_';ﬂ tromibone,
There are others in between
like the Television Answering
Service, Television Credit
Company, Television Fashion
Shows, Inc., Television Li-
|1|':|r3. Television Benters, Inc.,
'.uu_i T:_‘h_"nlhuli. H|:.|.|1"5 -"'.-!.lll-
agement Corporation

L.Or-

Just 10 wvears ago today,
awocording 1o the New York
Telephone: Company, there
were onlvy 17 listings begin-

ning with the air mediom’s
Hame

The growth Is even more
striking in Firms
starting with the initials “TV."
In the current Manhadtan
shone book there are 44 such
irms to be found, in even
wider variety. 'There is, tor ex-
ample, a TV Beauty Salon
.mLi a TV Cale. Theres TV
Girls & QGags, a cheesecake
book, and TV Key, the svndi
cated news  senvice [1i the
fashion field, theres Ty-
Clam-O-Rama and TV Sports
Coats. And, of TV
Cuide

By contrast, ten vears ago
there was only one—yves, one
~listing in the Manhattan di
rectory that started with “TV.”
“These things run in cveles,”
said an offivial of the New
York Telephone Company, ~A
decade ago, the rage was to
NI 11|-in;|g_~.' after radio. Cur-
rently, it's TV. Ten vears lrom
now it mav be Alomic Some-
thing-or-other.

terimns ol

COUrnc

Tecevision-v. (U, S. Disk Talent

LISTS SWAMP
PHONE BOOK

Exports Cue New
58 Traffic Boom

- TV-Kinescopes of Top Shows Will
' Abet Personal Appearances Abroad

By REN GREVATI

| NEW YORK—The new vear of
1958 is likely to see records set all
| along the line in world wide tratt
| of Unele San'’s musical talent, with
| a particular emphasis on  bans-
Atlantic travel. And the swelling
lists of talent visiting abroad will
.lll' abetted in one country al leist,
with kinescopes of America’s top
TV shows featuring disk stars
| On the TV side, & deul has been

et o wesekly showing via the
| BBC in Britzin of Perrv Comos
| disk star studded NBC-TV show,

On the other hand ABC-TV has

l'ﬂlllllir'llf'L-.I. A Il[":’l1 I'-I"llf' i 1'Z'il'lr'"-|'-".|i'H"'
|~'.}um:=|;5 of the network's recent
‘l‘..trmq.ﬂ Motars Anniversary Shaw
on the ATV commercial TV net-
| work In England. The show, w hiich
| hhas been retitled for viewing on
| December: 7, features Pat Boone,
' Dinab Shore and Steve Lawrence
I.un-‘.]nu the disk {raternity. This 1)

on January 4 and 5 respectively,
both of which ure sold put.

The Willard Alexander oltics
tHhias set British  appearances  tos
bands as well as single acts.

| Charlie Gracl  retums lor Lhis see-
ond six-weeker ot thie end of Feb-
il H T Al Hibbler starts a LO-week
tour in March, Sarali Vanghan will
do two and a half weeks in Brit-
|ain, starting April "12, o be ol
']-I'.-|'|! |J‘- .1!|.-|l|.|u'|; ||HII;' ‘;'Ll'l'].-'.‘-- {hil
e combinent. ;i"-flh‘.t”..'hf-' i||¢|lln|:it-al a
in Stockholm. Not wvel
I1|| med, bt in the negotintion stags
are visits by thrush Margaret Wiit-
e and organist Ethel Smith, bott
| for the spring. Violinist Florkan Zn-
| Bach, meanwhile, flys. to London
lfor-a TV date on “Sunday at the
Palladium” o1 December 29,

Other Toppers

-|_.-|l| i1

_'hlr':limllih', three othies top o al-
(tractions [are tr:'!ilg !illhl L L
Britain, Jerry Lee Lewis is expected

| EXIOS0Ie.  canl be t".lh‘l'h'lE o | o 'O OVel earlyv in the new yELT
crease Lhe British  appelite  tor | for TV as well ag personals. Johnny
American record performers | Mathis is being sought by top Lom-

i 'hl-Fl.'l".-iﬂH. ].l:'u:l | dan hookers and negotiations hnve

Al |]|1‘ Irl'lq-i}l'lwuflh !';."-L_"I_ o,
::-:n'L and roll ana country exporis
now set for Britain read like a list
of American disk best sellers, Paul
:.-"I.H!-;.Ll leaves tor l.UILLII_![I this wieek

Crickets, the Everly Brothers and
the Diamonds plus Lillian Briggs
are set for tours right after the
| first of the vear. These dates are
being sel by GAL.
Pranist ]':t'ﬂ.l|: Gamer

Qe A1

cember D tor a three-weck stint.
j'-H”H‘-".'lll;.{ 1|il'“-, there [l be a noun-

land and ollher WWesl
nations. After this, he » il o«
| certs In Amsterdam and Brissels

i LrOE R

lis Stanley Sigismund, a Denver
Up Juke Play |

| area operator. He rarely allows a
CHICAGO—Using colos slide |

'NEWS OF THE WEEK

(Continugd on page 81}
film mounted in a large projec-|
tion cabinet on top of a juke box
sounds a little [ar-fetched as a
means of getting people to play
more tunes
But six months of experimenta-
Hon in Davton, O., tavern and
rastaurant locations strongly sug-

TV Shows Ratings lmprove
By Switching Networks .
Every TV show which

_ switched
network to another this season has increased
its audience, according-to Nielsen figures, This
l-||."':| f;L‘.u..'J.Irlr rl;'t._'nul Iy ENCourage ImiHe
advertisers to chanwe webs in 1958 ... Page -

executive vice-president, with added responsi

bilities.
from one

highlight

gperations.

gests that such a device may have
gomething.

In fact, its dinventor, GClenn
Walters, a Dayton music operator,
reports that the units have boosted
income on every location in which |
they are being used, in some in- |
stances spectacularly.

Slides show pictures of artists,
pame of tune and selection com-
bination to press to hear tune on
machine. Many record companies
have given Walters pictures o
use or permission to use those on
album covers. In’ some cases, he
tukes his own,

|
1
I

M-G-M

to Ltake over

Okeh,

Columbia Records Announces
New Executive Alignment

Walker to Leave M-C-M Records;
Epic’s Maxin Accepts Exec FPost .
Frank Walker will resign as president of
lecords at the end of the year to
assume & consultant post with Loew's, Inc
| Armnold Maxin, present a.&r, chief of Epic and
active management ol
M-C-M. Pressing plant becomes separate divi-
sion of Loew's with no direct link to diskery
No othér immediate personnel changes seen at
the label for the present. ......

Columbia Records President Goddard Licber-
son announces executive realignment to further
label's expansion. Herbert Greenspon named

i audience.

thau ever.

DEFARTMENTS AND FEATURES

A &r.. club, and loreign operatiois
continue to report to Lieberson. Other changes
Zrowing

I_!| 110 I:
Page 15

impartance ol

TV Specs Ring Bell for deason

As Pullers of Audiences

Spectia ulars continue to draw large shar
Indications fo
ane-shot shows more highly valued by sponsars

F L=

next season reveal

Page =
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Hfor TV spots and a briel tour. 'i'In:I

' the Paris Olympian Theater ou De-

perforining good-will tour of Eng-

been held. Nat King Cole, who
|n1|| wind up his NBC-TV
| on December 17, may be aviilablo
to go to England in April or May,
LIt completion of current night
club commitments. Tt is known thal
hie is w anted there and some dis-
cussion 18 -:x;rr:;lr.'tl to take LJLH'H
when Lew Grade arrives in the
| States this month for talks with
(CAC ofhicinls here

Tho the British Musicians Union
hiats quietly sought to slow the pace

sCTIES

% British-American  band  ex-
chunees. at least three such ex
|T.'|'Hjh'rr|'.'-"ff I Ly 23)

Cole Clicks
Down Under

MELBOURNE—Nat Kiug Caole
|is the latest American disk star (o
| appear in this down-under nation
where summer is just beginning (o
bloom. Between his American TV
| shows, Cole is hiere tor six '-l"'."" of
appearances during which he s
competing with the traveling Davis
| Cup tennis stars for the Dominion's
attention. Cole’s short tour here
| as sparked talk of possible ap-
pearances in Britain for the singes
next Mayv.
| Last month, American ex-rock
| and roller, Little Richard, fractured
| local audiences and later caused a
| sensation with his declaration hera
that he was giving up rock and
roll for the world of gospel. Mean-
while, promoter Lee Gordon has
hooked the great New Orleans star,
Fats Domiuo, [or shows here at the
end of January, Doming is in tor
Lone week with an option tor
u;!!L'-.iHLI. week,
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HAMMER AND GONG

TV’s Specs Ring Season's
Bell on Share-of Audiences

NEW YORK—In an undistin-
guished TV season one type of
Emgram is consistently ringing the

ell with viewers — spectaculars.
A partial study of this season’s
Trendex ratings shows that the
majority of these shows are getting
well over a 40 per cent share of
audiences. Two, the Edsel spec-
tacular featuring Bing Crosby and
Frank Sinatra and the Lucy-Desi
hour and a quarter show, got
63 per cent of the share of aud-
lence.

Results like these presage a con-
tinning swing to the big impact
shows. Not only have they beefed
up ratings all thruout the week
wﬁmnevﬂr they have appeared, but
they have also increased set usage
considerably.  Wednesday (27)
“Annie Get Your Gun” got a 61.1
Trendex share on NBC-TV in the
B:30-10:30 p.m. period. The av-
ernge share in the same time
period all last season was 58.1-

Some NSG .

Not all the shows have done
well. A few which were slotted
badly were hurt. Last Tuesday’s
“Pied Piper” got only a 35 share
but it started at 7:30 on NBC and
was hested by the ABC-TV
Western opposition, its competition
for the kid audiences. And Hall-
mark’s “Green Pastures” got solidly

dumf}ed by the Mike Todd spec-
tacular. “Pastures” had a 21 share

as against Todd's 37.
Here are some of the Sunday

Dentifrice Orgs
Hunt for Bomb

NEW YORK — With sales of |

plastic-buttled Ipana Plus already
ghaping up as one of the most suc-
cessful new-product launchings of
recent seasons, competing denti-
frices are now in a backstage
scramble to see who can be first

on TV with a toothpaste that
works with an Aerosel-type pro-
pellant.

Discussions are known to have
been held between top toothpaste
fivms 'and such chemical giants as
General Chemical and Du Pont
concerning laboratory tests on
“canned” tnnthpnste that would
squirt out when triggered. The
problem so far has been to avoid
any toxic effect from the standard
propellants, which are fine for
shaving cream but open to criti-
cism in an oral product, altho the
answer may lie in using a pressur-
ized form of harmless nitrogen.

Ipana Plus, with its head start,
s meanwhile making the most of
it with an extensive schedule of
network and spot TV,

e - e e

MONEY-SAVING SUBSCRIPTION ORDER

spectaenlard and their ratings. Bob

Wynn,” 10-11 p.n., received only

Hope s#first show, 9-10 p.m., Lit |4 35 share

il l-_”:

O

mark's 5:30-7
Time" receiv '
Marlin's special, a 38, and General
Motors' spectacular, a 54. Mon-
day's last two DuPont dramatic
spectaculars, “Prince and the Pau-
per” and “Beyvond This Place,” on
CBS-TV got a 38 and 39.7 re-

spectively,

On a Tuesday, Jerry Lewis gol
a 568 share in the 9-10 slot, Dhut
“"High Adventure,” the Lowell
Thomas vehicle, got only a 30

W‘;h e AT wharc on
tober 13 a ﬂ%ﬁrmf}m}? a -4?‘

share on the same date. Hall-|
. “On Borrowed |
a 28 share: Tonv

share, Among the Thursday spe-
cials, Texacos "Salute to Ed

Sinatra  Show

The first Sinatra shows-an hour
special, got a 531 Trendex share.
And among the Saturday speeiils,
*Dean Martin hit a 36 share,
Texaco's “Salute to Ethel Barry-
more a 33 and the Las Vegas Spe-
cial, which featured Ann Soth-
emn, & o2l

These fignres would support the

| theory that the spectaculars so far

this season are more than pulling
their weight, They are better plan-
ned, bigger budgeted and seem
even more attractive by compari-
son  with regolar programming.
Their place in TV is more than
assured,

Ratings Rise When
Shows Switch Nets

NEW YORK —— Network hrass
and ABC-TV in particular, which
has Sid Caesar and “Harbourmas-
ter” arriving next month, should
examine the second October Niel-
sen report, which lists gains for
every program which switched net-
works for 1957. All nine mi-
grants improved their aundience
shares and number of homes and,
in most cases, their ratings by
moving this fall to other webs—

and not always in better time slots,
either,

NBC-TV. which lost two shows
in this switching, gained four,
“Omnibus,” “Amateur Hour,” “Sa-
ber of London™ and Bob Cum-
mings. They have averaged a 2.3

Coe Quits Job

Enter my subscription to The Billboard for a full
(52 issues) at the rate of $15 (o considerable saving
over single copy rates). Foreign rate $15.

rating gain and about 2,000,000
more homes. CBS-TV. which lost

three shows, added two, “Arm-|

strong Cricle Theater” and Danny |

watch in the new time. Some call
it pure coincidence,

The fact remains that this season
is the [irst to provide a record of
100 per cent improvement and
could influence more advertisers to
consider web - swapping come
spring, especially since it's now
clear there’s no such thing as a
safe, sacred time slot or unbeat-
able continuons line-up of shows
on any night of the week,

At NBC-TVY

NEW YORK — Fred Coe last

week resiened from NBC-TV. The |

rdrama producer, who recently
finished producing “Billy, the Kid”

Thﬂ]ﬂ‘ilﬁq Thﬂ}! hﬂ‘n'E ﬂ!,_r{!r:tgc.r_] ﬂ!Fﬂ'T Wamer Hi'ﬂs..' is now in '.hﬂ

9.5 rating increase and abont |
5.000000 more homes. ABC,
which lost four, added three, "Cir-
cus Boy,” “Telephone Time” and

“West Point” They have averaged |

a 2.8 raling increase and about |
2.000,000 more homes. '

Reasoms Differ

There's a difference of opinion
as to the reasons for the general
gain. One veepee credits the new
publicity, promotion and advertis- |
ing campaigns the new nebtwork
naturally launches to kick off what,
te it. is a new show. Another
excc stresses the newly adwvanta-
geous slotting each show switching
receives; even in a time period with
smaller total sets-in-use, the shows
which surround the newcomer are
more appropriate or helpful tc it
while new viewers who weren't
available in the old time hegin to

year

[0 Paymen! encloted O] Bill me e
Nama
Occupation or Title
Company
Address
City Tone State

Send to: The Billbeard, 2160 Patterson 5t., Cincinnati 22, O.

-------- —— . .

midst of producing a Broadway
a - B
show “Twn on a Seesaw.

He will imdoubtedly return to

TV, but most likely not for the

balance of this season.

Transogram Launches
Heavy Spot Campaign

NEW YORK——Transogram has
launched heavy spot campaiens
for its Little Country Doctor Kit,
Pyrocon Maodeling and Do-It-
Yourself Staimed Glass Windows
on WAVE-TV, Louisville; WGAL
and WTPA, Harrisburg, Pa;
WNHC-TV, New Haven, Conn
WIMR and WDSU, New Orleans,
and WHEC-TV, Rochester, N. Y.

NIELSEN TALLY
Up 24%
Over 1956

NEW YORK—Television audi-
ences are up 24 per cent over last
vear, gteording to Nielsen figures
for October. Aleraging the num-
ber of homes, CBS-TV has gained
about & per cent, NBC-TV about
19 per cent and ABC-TV about 45
TET cent,

Rating averages for all prime
time periods give CBS a 24.8, NBC

a 224 and ABC a 15.7. ABC
sliows the biggest gain here, from
last October's 12.1. Averaging

shares of audience gives CBS 39.5
and ABC 25.8. Both ratings and
share are uwp 7 per cent over
October, 1956. The average eve-
ning halfl-hour is viewed by
25,000,000 homes, as compared
with 21,000,000 last year.

Wallace Eyes
Greafs of Past

NEW YORK — Mike Wallace
will audibon a new series on the
December 28 telecast of his “Inter-
view” show over ABC-TV. He re-

iturns to the cuorrent format the

w=r

| [ollowing week, Philip Morris hav-

ing just renewed the show thru

March.

Paul Mumi is being paged to
protray Socrates in the demonstra-
tion of the “Great Men" series
which would find Wallace usin
his famed technique on historica
giants, the latter answering solely
ll.“ H'.I.E].r BRI ]| li'l'l:ﬂ"."n-'l'l WOTCls, ThE
property is not a possibility for
regular entry before spring.

Wallace will also play host-
narrator in a pilot film of an ABC-
documentary-drama  series  being
prepared for February sale,

Pharmac’als,

Singer Seek

New Shows

NEW YORK—DBoth Singer and
Pliarmaceuticals, Inc., are report-
edly slmppinf for new programs.
Singer, now locked into the Tues-
day 10-10:30 p.m. NBC slot, is said
to be dissatisfied with “The Cali-
fornians,” and is looking over other
program possibilities,

Pharmaceuticals has until De-
cember 9 to deeide whether it
wants to renew “"What's It For?”
now in the Saturday 10-10:30 pm.
Hme period on NBC, The program
hasn't clicked in the manner the
client expected, so a change seems
to be impending,

Affils Push Status Quo
On Relations With Nets

NEW YORK — A quiet cam-
paign against disturbing the pres-
ent contractual relationship be-
tween networks and their affiliates
is being wapged by the stations, The
campaign, of course, is aimed at
thy Barrow report which was re-
cently submitted to the Federal
Communications Commission and
which suggests certain key changes
in present contractual arrange-
ments.

These affiliates have quietly con-

tacted their Congressmen and Sen-
ators and have told them of their

satisfaction with their current
status. They seem to belicve that
by displaying a unified support for
the networks, they will convince
the legislators that nothing drastic
need ge done to change things.

The networks are not involved
in some of this indercover contact
work, They are aware of it, but
have done nothing to o-ganize it,
CBS-TV, however, will give its
affiliates a chance to exercize their

ersuasiveness when its affiliates

old their annua' meeting in Wash-
ington iu January,

Coca-Cola May
Shift to Burneff

NEW YORK —— Coca-Cola Is
reported considering a switeh of its
account from McCann-Erickson,

| New York, to Leo Bumett, Chi-

cago.

The transfer, if it comes off. will
involve an estimated £5.000,000 in
national billings, plus a substantial
amount of agency-supervised bot-

ter advertising.
Coke is reputedly dissatisfied

with the “ipallid" approach taken
by Mc-E lately in both air and

print media for the soft drink, and
is seeking a more aggressive, mer-
chandising campaign. This last
is virtually 'a Burnett specialty on
such supermarket accounts as Kel-
logg, Campbell Soups and Green
Giant.

A Coke exit would be the first
major account setback McCann-
Erickson has suffered in several
SEAS0NSs.

BAR and LNA
Merge Report

NEW YORK——Network dollar
figures, by brands, will be avail-
able from January 1 via a new
service from Leading National Ad-
vertisers, Inc., and Broadeast Ad-
vertisers Reports.

The monthly report will include
product classification expenditures,
station line-ups for all programs,
total commercial minutes and per-
centage of commercial minutes for
each brand, vear-to-date totals and
monitored three-network reports
logging in order of occurence
programs, advertisers and commer-
cial minutes,

There is no corporate merger of
BAR and LNA involved, but both
firms are discontinuing those sep-
arate services which are now being
merged in the new report,

NBC Offers
AM’s Browns

NEW YORK —— NBC-TV is of-
fering "Ted Brown and the Red-
head,” a long-time radio deejay
team in the East, for possible spon-
sorship as a daytime sirip.

Ted and Rhoda Brown, the
married co-stars, would keep close
to their radio dormat in the eeries
created by William Morris and
NBC.

Games of ‘Dough,”
‘21" Top $1 Million

NEW YORK—Home game ver-
sions of “Twenty-One” and "Tie
Tac Dough” have topped the
$1,000,000 mark in retail sales, re-
ports California National Produc-
tions, which is merchandising both
NBC-TV programs.

“The games are pre-sold,” says a
top exec in explaining the record
sales. The bulk of the volume has
come in the last two months, “with
Ch’:"istmﬂ.s business still ahead of
us.

Saphier in 500G Suit

Vs. Green Over Allen

NEW YORK — The James L.
Saphier Agency has filed a $500,-
0CY suit against Jules Green here,
alleging that Green induced Steve
Allen to stop commission payments
and took over management of the
TV star himself. The talent agency
charges Green falsely stated Ailen
was aware of the unfulfilled obli-

1 gatlons,
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1€ js reported being considered here | Yours” Stokely Van Camp, for its
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tures is ready to T nv?r [t,;:lt.ll;:g with ABC-TV execs worrying that agency. 1 — “Verdict” and “As the World
its remaining baﬂyggl'?ﬂ ost-1048 | the juvenile-teen audience it lured | peginning January. ; The Western:series iR iE Turns.”
films, o oot uﬁnns }E‘Fﬂ been | yway from the costime drama for| And the Florists Delivery LEEW‘ eve of Kellogg adn‘ﬂ?tl because 081 b hurgh Paints also bought a
e . ;E%?lf:imferal firms seek- the deejay show will retumio. s tryving to see whether it can a special research pltl:h b'.lsed' on | quarter hour of Garry :\‘FHGEH,
under \1&}*1.5‘:-5 distribution rights. |\ " g TV, “Bandstand” brought | . up enough money to buy al-| qata from A, C. Nielsen. anIﬂHPH cating its purchase of last
l;;:tg l?eimi'ﬁﬂh it appeared NBC | pe ity highest Trendex to da:f %:mnte weeks of “Leave It 10 "El
}-,Eldp the inside track in geting|c.. that period, 8.9, last week.

k quarter hour of
of its alternate buy on the show

report is reputed to show that

| RS,
I il i sored by ote™  with its - father-and- |
» o . - B8, while NBC- | Beaver. The show is sponsored DY | o5 ote, . ran
cluding the deal, its reps Were al-| 198,

o i§  s8-| PROGRAMMING—
marshal whose daughter 15 se-|
ready sounding nutfstaﬁnm lir; 4 “Price” has taken over gl
. i ture sales.
markets to line up Iu

. '] the key to successhul TV adverlising
AB X " exity i dv a sort of sagebrush Robin St
. i. | spot when Bandstand” exits in a | cre sott, of sagelatEl JEEML vioe sl %
il uire the ings, ABC l:hti:k.-l. hﬂﬂ:‘ ‘:,;B geggesrit wa weeks, has the Pl-a.n's._ l;:z-.nr!p II';JEE(I.:D“ ::;.:E k;d RSl B mnn“"ml B
is believed NBC will acq d p]m-ned l]ﬂ:-l.' e voung : ] Sy Ias e i with F
films for its m-:l'ned‘an-:]ﬂnp:cm;t:f of “Robin.” Its present plan, L
stations and sell them to its top 25

: hood of $3,000,000.

The film gnilds denied that any )
negotiations were r:}mﬂnl:l:.r under | . h | —
N HTUIJBE c“““r}'““g | TR e S L R e T e R e S SR e R . :
clearances for the post-1948 films. P e L : L
It was learned, however, that “pre-
liminary discussions” concerning
such clearances were opened by
Republic’s President Herbert Yath.
At that time, Yates made a gentie-
men's agreement that when time
came for the TV sale of the post-
1048 films payment for clearance.
would be agreed upon.

'EW YORK — Hans Eﬂﬂried
t-.*iHEsilﬂ.r in a pilot film of “You
Know Me, AL" the comedy series
based on Ring Lardner stories lit:-
ing prepped by NBC-TV. Abe

Burrows is scripting the half-hour
sliow.
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from the studios of 20th Century-Fox,

. Winner of 1 Academy Lo R

%ﬁﬂl and 7 nominations

MY FRIEND FLICKA |
Roddy McDowell, 1
Rita Johnson
* %k 5% — New York
Daily News -
\ CLAUDIA AND DAVID
C/‘J e Robert Young,
THE EVE OF ST. MARK sy - e e Dorothy McGuire
Vincent Price, *h ki *— New York
Anne Baxter || Daily News
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;parkhngknewﬁg'roup of
teature films for '58..

THE THIRD MAN
Joseph Cotten,
Orson Welles

Winner of 3 Acﬁdﬂn‘!r :
Award nominations

SPELLEOUND
Gregory Peck,
Ingrid Bergmon

Winner of 1 Academy
" Award and 5 nominafions

YO THE SHORES
OF TRIPOLI

Jehn Payne,
Randolph Scoft

Winnar of Acodemy Award
nomination and

ok ke Noaw "r’.wk_ Doily News

o

David O. Selznick and Stanley Kramer

POP will go ver.y large rewards for you frﬁm Fox, David O, Selznick, 51nntﬂy Kramer, and

NTA's rare new “Champagne Package.” - - other 'Fermenters of choice entertainment?

A glﬂrtnus case of 58 feature films thui are sure FEL et ek from NTAS important new

to produce Iwel;,r ruhnqs and effervescent sales “Champagne Package” now._I¥'s such a good

when they're shown on your TV station. year —1958 —-when you can fill it with 58 distin-
How con you miss—with these magnificent feature guished masterpieces. Wine-steward, champagne

filme from the prize vineyards of 20th Century- for all, please!

s NﬂTI{}HAL TELEF!LM ASSGE]ATEE. INC.
40 West 55th Street,'New York 19, N. Y., Plaza 7-2100

Toast, wire, ' % _Zg
phnne, or wrife: ""“'.' - After January 1st, 1958 — new oddress: 10 Columbus Circle, New York 19, N. Y. ¢ JUdson 2-7300
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-l\;\asters Mart TV Ads Get
Co-Op From Many Big Mfrs.

NEW YORK — Masters,
Inc., the nine-store, $45,000,000
annually kingpin of the “discount
house” retailers, has added a new
TV dimension to the low-margin
revolution in U. 8. marketing. The
move may well set a whole new

co-op TV we get, and how far
they'll go.”

Evidence of this new-found co-
operation can be seen in the TV
commercials used by Masters.
Apart from a few made-to-order
film spots plugging the new stores

1

Frederick Clinton Agency in the
Jack Paar “Tonight” series. Cur-
rently, Polaroid Camera is in the
same show as a national sponsor,
Oceasionally, a Polaroid-Masters
“co-op” spot, with its hint of dis-
count price, will be aired not far

ttern of advertiser-retailer rela-lin the chain, most are actually |from a Paar pru%ram commercial
gl |

ionships.

In one of the most unusual
advertising alliances on the air,
Masters is splitting the tab for a
170-spot, two-month saturation
drive on WRCA-TV with many of
the same manufacturers who once
howled about Masters’ policy of
axing “fair trade” price tags.

The current list of blue-chip
manufacturers extending television
“co-operative advertising” allow-
ances and other support to Masters
includes: Admiral, Frigidaire Divi-
gion of General Motors, Keystone
Cameras, Philco, Polaroid Cameras,
Presto Appliances, Bridgeport Cop-

r & Brass, Universal Appliances,

onson lighters and two leading
shaver manufacturers, Remington
and Shick. Most of them are major
national TV users,

About one-fifth of Masters’ total
ad budget ($1,500,000 this year) is
earmarked for the joint TV satura-
tion drive, with more under con-
sideration for other Masters stores
in Washington, Pennsylvania and
Connecticut.

Surprising Orders

“Even tho manufacturers who
feature ‘suggested prices’ in net-
work TV commercials realize there
is a new merchandising trend of
which we are the .-ipf:nr]%ead," says
Leon Mesnik, ex-Vim Stores exec
who is merchandising manager of
the Masters chain, “you'd be sur-
prised at how many offers of local

1 .
trimmed

down wversions
 commercials used by the manufac-
turers in  their regular spot TV

Cdrives.

“When a price is quoted, unless
it's integral in the copy, we just
edit it out,” savs Mesnik. “We don't
substitute our own discounted
prices, but we do say something to
the effect of ‘see us for our special
price.” People know us well enough
to get the point.”

Since many of the advertisers in
the present Masters alliance have
their own national
the result is occasionally some odd
TV juxtapositions.

Sample: Masters has a schedule
of locai WRCA breaks via the

of film!

TV drives, |

mentioning the tull “fair trade”

Price.

Masters, however, has received
no complaints. One good reason
for the manufacturer-retailer amity
is put thusly by Stephen Masters,
the fast-stepping president of the
discount chain:

“Recently, Masters ~ gave the
Westinghouse Elevtric Company
the largest single order for appli-
ances it ever received from a re-
tailer, and Westinghouse has been
selling department stores for more
than a quarter of a century. That
is one example of the kind of
volume that manufacturers can ex-
expect from organizations like

Masters,”

LOAD’'S TOO HEAVY

Moore's Daytime Exit

No Surprise to CBS

NEW YORK —— The exit of
Garry Moore from daytime TV in
the fall of 1958 comes as no sur-

The web has been aware of
Moore's dislike for his heavy sched-
ule of work for the past several
Vears.

The performer, of course, is do-

I'M JOE FLOYD!

I'LL GET YOU ALL OF

KEL-O-LAND

with one wonderful buy!

It takes five roilroods ond three maojor airlines te crisscrom
huge, husiling KEL-O-Lond. K tokes more than a million people
te ring up its $1,220,150,000 annual refail soles, Yet Joe Floyd

and his 101-mon crew deliver oll of
ons wonderful single-market buy!

KD

CBS
ABC
NBC

3

KEL-O-LAND 10 you for

LO TV

Aberdeen — Huren — Walertewn

KELO 1

1

Sioux Falls K P L O‘ Tv | 6
- « » » and KEL-O-LAND's new, big radio woice
v KELO-AM 0t

JOE LOYD, President — Evors Nord, Gen. Mgr. — Lorry Bentson, V.P.

Gen, Offices, Sloux Falls, 5.D.

REPRESENTED BY H-R

prise to CBS-TV, his employer. |p

ing extremely well as tlblirllm.'-:lﬂr
of Wednesday night's “I've Got a
Secret” on CBS-TV, and it is ex-
ected he will add to his night-
time schedule. He also appeared as
host Jast season on the Swift Foods
series of spectaculars. His daytime
crew—Durward Kirby, Denise Lor
and Ken Carson—will have to find
different assignments,

What will replace Moore nine
months hence is still far from wn-
decided, Dick Van Dyke who
takes over for him during two
weeks in January, will be watched
very carefully. From here on in,
however, the network will be on
its toes to see if it can find an
acceplable replacement.

Moaore's announcement that he
will end his daytime TV career is
not expected to disturb his rela-
tionships with sponsors [or the first
two quurters of 1958, It may be
that those among his clients who
want long-term associations with
their daytime talent may begin
looking around to replace him in
mid-spring,.

CBS Weighs

Several New
Day Shows

NEW YORK — CBS-TV will
make still another kine of a new
daviime property, “Name Your
Partner,” which s owned by
Johnny Johnstone, Mase Neufeld
and Summner Rosenthal. The net-
work is also close to acquiring the
rights to “Mildred Pierce,” the for-
mer Warner Brothers motion pie-
ture property, from Associated Art-
ists productions. It would become a
SOAp OPETi. '

Also being considered is a new
Paul Coates daytime strip. The
show would use Coales as & com-
mentator and three film segments

based on subjects taken from
wWomen's magazines,

P. Lorillard in
Hunt for Sub
For ‘Court’

NEW YORK—The P. Lorillard
Company is shopping for a replace-
ment for "Cowrt of Last Resort,”

(its Friday 8-8:30 show on NBC-

TV. The advertiser also intends to
eut back to alternate-week spon-
sorship il it can find another spon-
sor interested in sharing the bills.

One of the programs getting
consideration is CBS-TV's “"Colonel
I'lack,” which the agenecy has
looked at and liked. “Court” never
seemed to get off the ground. The
show started badly, and the few
improvements made in its format
were not enongh.

WJZ Sues Vs.
Balti. Ad Tax

BALTIMORE — WJZ-TV filed
suit last week in Circuit Court here
asserting the new advertising taxes
enacted by the Mavor anfﬁ City
Council (taking effect January 1)
are unconstitutional,

The Westinghouse station main-
taing it is an interstate business,
reaching six States bevond Mary-
\land, thns not liable to certain
| local provisos, and that the ordi-
‘nance violates [reedom of speech
,' guarantecs by taxing gross receipts
lof every sale of TV time. WBAL-
iT‘v’, here, filed a similar suit the
‘preceding week.

|

TV Reverses

Deflation

Of Gas Appliances Use

NEW YORK——The manner in
which the American Gas Associa-

tion within a year reversed the

downward usage of gas appliances
by consumers was graphically il-

lustrated by Tom Lane, account.
executive, in a speech belfore the |

Sales Executives Club here Tues-
day (26).

Lane reported that gas appli-
ances 10 wvears ago outstripped
electric appliances in usage E}' a
three to one margin. The electric
appliances companies, however,
went heavily into TV in the late
1940°s, and by the middle of last
vear electrie ﬂpp]innﬂes were sell-
ing at the same ration as gas
appliances.

The industry, sparked by TvB
persuasion and studies, then as-
sembled 400 leading utilities and
associated companies which con-
tributed a war chest for TV spon-
sorship. An alternate half-hour of
“Playhouse 90" was bought on
CBS-TV, and the program more
than exceeded expectations for the
client, according to Lane,

i ——— v
Y“WwW americanradiohistory com

Need Know-How

The agency executive said that
to use TV expertly, sponsors must
select the correct vehiele, Find out
what to sav, how to say it and
follow thrn. “le made the int
that even with the high cost of TV,
the American Gas Association was
able to reach its prospects for less
than 1 cent E':'I.{‘.'E. a cost which
cannot be duplicated in any other
advertising media,

Lane also added that each of
the 400 contributors to the associa-
tion's pool was polled, and 98.5
per cent of them were reasonably
satisfied, wanted to renew and
wanted to continue the present
commercial policy.

CBS Pubsery
On lts Own?

NEW YORK—CBS, Inc., last
week was in the midst of preparing
plans to split its news and public

affair divisions, both in TV and

FOLEY SAYS

Announcers
Key Figures
For Producs

NE:W }'DHI-: —— TV announcers
are key figures in corporate mar-
keting mﬂuhliu relations activi-
ties, according to George Foley,
management consultant, who spoke
at the Sales Executive Club meet-
ing here last week, “In addition
to presenting the sales message to
an audience totaling millions, the
announcer becomes the personifi-
cation of the corporate personal-
ity,” Foley declared.

“Industry spends more money
building the value of its commer-
cial stars than Hollywood spends
on its motion picture names, vet
hasn't learned to cash in on the
box-office values it has created in
its TV announcer salesmen. This
value can be translated for the
sponsor by merchandising him or
here into areas of emplovee rela-
tions, sales promotion and public
relations,”

Family Reckons

“While the announcer is among
the highest paid performers, only
a few companies have signed long-
term contracts,” said Foley. “The
time is coming when he will be-
come part of the executive staff
and given the pension and incen-
tive treatment of top management
execs.”

One

company using its an-
nouncer properly seems to be
Chrysler, which has William Lun-
digan, host on “Climax!” and

“Shower of Stars,” touring the na-
tion year-round. Addressing the
Grocery Manufacturers of America
here last week, Lundigan listed the
six virtues of TV as a sales medium
he has found: Flexibility, impact
for new products, harmony with
casual pattern of life today, in-
formality, motion and educational
potential.

Sports How-To
Show Readies
For WBKB

CHICAGO—=Sparts  Mustrated
magazine and Chicago Junior
Chamber of Commerce are co-pro-
ducing a sports how-to-do-it hour-
long feature for voungsters on

WBKB, as a test for a possible
string of soch locally produced
shows to be done across the coun-
try.

The try-out is scheduled six
times, on a once-a-month basis,
starting Saturday, December 14,
10 to 11 a.m.

Name athletes will give instrue-
tive demonstrations. Lined up are
Olympic decathlon champ, Bob
Mathias; trampolinists Hurﬁm and
Billingsley; Doak Walker for foot-
ball, Billy Pierce for baseball,
George Mikan for basketball and
Jesse Owens and Bolby Richards for
track. Shows will be emseed by
another celebrity, not necessarily
in sports, Emphasis will be put on
local physical fitness activities.

Tab was quickly picked up by
Sol Polk, of Polk Bros.” appliance
chain, who frequently responds to
shows with a public service aspect.

radio, off from the CBS-TV and
radio networks. News and public
affairs is now an autonomous divi-
sion under the direction of Vice-
President Sig Mickelson. It does
not report to programming.

The split might be made for tax
reasoms, or conceivably to pro
the news and public affairs
sions into areas which they do not
cover outside of broadcasting.
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WRC-TV's share of audience:
44%,. A B3% advantage over
tha second station. A EE?‘.I.
advantage over both of the
other two stations combined|

THE BILLBOARD

WRC-TV's share of audienca:

38%. A 12% advantage over
the sacond station. A 25%
advantage over both of the

othar two stations combined|

TV FILM PROCRAMMING

Nielsen

WRC-TV's share of audiencey)
36%. A 9% advantaga over
the second station. A 24%
advantage over both of the
other two stations combined!

It's another clean sweep —clear evidence that your product stands to gain a greater share of customers on WRC-TV,

ALL REPORTS: TOTAL WEEK, OCTOBER 1957 wnc -w < 4 WASHINGTGN. D. c:ﬁ

www americanradiohistorv com

SOLD BY

SPOT SALES
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PRIVATE GAIN

TPA Shows

8946 Profit
After Taxes

NEW YORK —— In a virtually
unprecedented move for a pri-
vately-owned company, Television
Programs of America last week
disclosed that it had made a profit
of $894, EET after taxes for the
fiscal year endm% July 31. As
of the same date the company has
assets of $12,623,082, with their
current assets being EII.DDE,SEH
and current liabilities less than
half, $5,418,448. Working capital
at the end of the fiscal year was
$5,5588,384.

TPA's . financial showing, of
course, is unusually formidable,
Speculation in the trade is that
the figure was released to prove
the health of the company to the
trade prior to some kind of stock
issue in the near future. Such a
stock issue would nﬂturaII}' offer
a substantial capital gain for Mil-
ton Gordon, the president and
chief owner of the company. The
company now has 14 fﬁmed pro-
grams on the air in the U. §. and
numerous abroad.

‘Know What'
Space Sought

NEW YORK — NBC-TV is
taking a good look at its Saturday
and Sunday mormning programming
to see where it can fit in "You
Know What" early next year, The
children’s news show is being
personally produced by Henry
Salomon, chief of the network’s
Eluhhu service programming. A

ne has already been produced.

The show features
Leaf, creator of “Ferdinand the

Bull,” and Ray Scherer, an NBC
news commentator.

Sun Oil May Set
Big TV Spot Push,

Switch Agencies

NEW YORK—S5un 0il, a con-
sistant user of air media, is re-

orted planning a major new spot
I'V saturation drive for a new de-
velopment in  gasoline retailing,
but may switch agencies some-
where in the process.

The petroleum firm has devel-
oped a new svstem of service sta-
tion fueling, whereby a single gas-
oline glumn can deliver as many as
four different grades of gas, even
“customn tailoring” the mixture for
the high-compression, high-horse-
ruwer motors available on the
atest autos.

Sun Oil is also reportedly “look-
ing” on Madison Avenue. The
firm is cwrrently with Erwin, Wa-
seyv, Ruthrauff & Ryan merged
shop, but has invited agencies
to make presentations—including
EWR&R. TvB has been selling
TV to Sun Oil.

film show for

Every Product,

Every Market,
Every Budgei

Uifices Im e
principel cilies 5
throughout the o8
Unifed Siates

Monroe |

This chart ' the TV Indusitey's enly gulde te the montkly
eost efficlency of Clags A time npelwesk programs compared
by program type end sporscr group and  Broken gown by
audience composition.

Each program’s cost flgisres represent the sponsar's aciual
eost for reaching 1,000 TV homes, men, women er children

The Brﬂbonrd Cnntmumg

per minute ef commercial

Ascerican  Research Buresu,

time.  Thesa
dividing each show's nret commissionable time and Ealent cosls
by Ity number of mllocated commertial mimites and then by
the toial number of homes, men, women mnd children under
16 reached during the le4i ratlpg period w8 determined by
Actugl time mnd telemt coats

By Program Type:

flgures result from

of programs.

COMEDY SHOWS

COST PER 1,000 HOMES
PER COMMERCIAL MINUTE

COST PER 1,000 MEN
PER COMMERCIAL MINUTE

;
;
'
|
COST-PER-THOUSAND | Comedy Shows
: :
- " I
Analyses of Network TY Shows in Class A Time ! General Drama Shows 4
Univn: um:l hused on Gcinbur TV audience measurertents of AMERICAH RESEARCH BUEEAU
T L L Ly A B b LA :H ;}‘_ :Ev%l i z% H% -h“ -.:%“ %\%:% \" .1 .:.....\.- e o e SR ol o e

provided to The Billboard on & confidential basly are mverags
ghow coils éwer @ SZ-vweek period.

Since many factors ether than coat efllciency are Imvolwed
In determining the worth of any program 1o Jis
reacers are wrged to ulilize this materinl as & guide rather
than &n ebselute yardstick I1n Bssessing  the

spanser,

relative  value

COST PER 1,000 WOMEN
PER COMMERCIAL MINUTE

COST PER 1,000 CHILDREN
PER COMMERCIAL MINUTE

el

COMING COST PER THOUSAND ANALYSES:

WWW americanradiohistorv. com

Shows.

J-Net Avg. 39.9& ABC Awvpg. §4.44; I-Met Avg., $5.80; ABRC Avg., #.1%; d-Met Avg., 13.469%; ABC Avg., $4.41 T-Het Avg., §5.11; ABC Avy., H'l'-t
CES Awvg., #.04 MNBC Aveg. 5356 CBS Avg., 55.86; HWAC _A_-'u"l.- H-lﬁ CBS Au-._lg.ﬂ.r HBC A'I'_l: #2088 CRS .l'rl-.- §5.08; MBC !-H; ;
1. WHITING GIRLS (Max Factor, 1. PHIL SILVERS (P & G, 1. PEOPLE'S CHOICE {(Borden, P & G, 1. WHITING GIRLS Max Factor,
Gen. Foods, (BS) ............. £2.54 R. L Reynolds, CBY) ..........53.53 Amer. Home, MBD) ........... $1.37 Gen. Foods, CBS} ........ i 92.80
2. FATHER KNOWS EEST ::imﬂ,_ 2. BOB HOPE (U, . Time, NBC) .... 3.58 | 2. FATHER KNOWS BEST (Scof, 1. OHI SUSANNA (H. Curfis,
Lever, NB() . .. 113 3. FATHER ENOWS BEST :_t,;;.ﬂ Lever, NBC) ...........cc0ies 1.46 Nestte, CBS) ................ 1.86
3. DITIE & HAEEIH ,;Em gnd,g Lever, NBO) ... . 319 | 3. WHITING GIRLS (Max Factor, 3. PHIL SILVERS (P & 6
s i g dm | a THo ﬂ’"}*’g‘.ﬂ,ﬁ'm Max Fulur bage | .z :: ;ﬁ]:;ﬂm”jmm" 234 R. 1 Reynolds, CBS) ......... 334
4, PHIL SILVERS (P & E I! ! i FO00s : : - £ o
Boymolds, B5) 3] 5 e e msa $7a Reynolds, Chesebrough, NBC) ... 275 | 4 OZZIE & HARRIET (East-Kodak, ABC) 3.39
5. DANNY THOMAS {Gﬂl‘l. Fﬂlllf!-, ms;l 289 6. 0I7IE & HARRIET (East. !'Hih 5. DANNY THOMAS (Gen. Foods, (BS) 2.82 5. DANNY THOMAS (Gen. Feods, CBS) 3.41
6. OH! SUSAMMA (M. Curhis, A eeiireearrrsariseees 3.99 6. OIIIE & HARRIET (East.-Kodak, 6. FATHER KHOWS BEST
Nestle, CBS) ................ 305 | 7. DANNY THOMAS (6en, Foods, CBS) 4,18 ABD) a8 (Scott, Lever, NBO) .......... 3.66
7. BOB CUMMINGS (R. J. Reynolds, T. OHI SUSANNA (H. Curlis, Nestle, T. DEC. BRIDE {Gen. Foods, (BS) .. 2.96 | 7 pEoPLE'S CHOICE (Borden,
Chesebrough, NBC) ........... 314 T, T, A8 E. OH! SUSAMMA (H, [urljs, Hulh, P L G Amer. Home, HBC) ..... 3.91
8. PEOPLE'S CHOICE (Borden, P & 6, 9. BOB CUMMINGS (R. J. (B9 ... o 3011 & SALLY (Chemsirand,
Amer, Home, NBO) .. .......... 3.25 Reynolds, Chesebrough, NBC) ... 434 | 9. PHIL SILVERS {F a E Royal McBee, NBO) . . ........ 436
9. DEC. BRIDE (Gen. Foods, CBS) ... 3.36 | 10, PEOPLE'S CHOICE (Borden, R. J. Reynolds, (B3} .......... 3.0 9. | LOVE LUCY (Gold Seal
10. BURMS & ALLEM (Carnation, P& G, Amer, Home, NBC) . ..... 463 | 10. BOB HOPE (U, 5. Time, WBO) ..., 3.08 Sheaffer, CBS) ................ 4.40
Gen. Mills, CBS) . ............ . 339 | 11, DEC. BRIDE (Gen. Foods, CBS) ... 477 | 11. BURNS & ALLEN (Carnation, {0, THE REAL McCOY'S (Sylvania, ABC) 4.47
1. JACK BENNY (Amer. Tob., CBS) ... 3.80 | 12. BACHELOR FATHER (Amer. Gen. Mills, (B9) ............. 307 | (. BACHELOR FATHER (Amer.
12. BOB HOPE (U. 5. Time, MBC) .... 3.84 o T AN i 4.87 12. 5"-;%? (Chemsirand, ﬂﬂ'ﬂ-l MeBea, 349 Tobe OB okl
13. SALLY (Chemsirand, Royal 12. DEC. BRIDE (Gen. Foods, CBS) ... 4.94
o :-'T.hfr?fr, léﬂ} {F'?F.d. 5"1 ,,,,,, 388 McBes, NBC) ............... 498 | 13. JACK EEHHT lfAmH Inh tas; v+ 381 | 15 Bups & MULEN umafion
4. SALLY (Chemsirand, h", McBee, 14, BURNS & ALLEN (Carnation, 14, BACHELOR FATHER (Amer, Tob., “Gen. Mill CBD ... ... 4.99
e A1 15 e L s G, 180 391 | 15,0 g e |14 LR R o 0
15. MR. ADAMS & EVE (R, 1 | b : X 15, JACK BEWNY (Amer. Tob., CBS) .. 5.64
| Reynolds, Colgate, CBS) ....... 409 | 16. MR. ADAMS & EVE (R. ). WL pomoits Colgh COM. .o B | s e
16, BACHELOR FATHER (Amer. Regheles, (oMM, LR oo B4 | 35 L LNE LY G0l S0, " (R. 1. Reynolds, Colgate, CBS). ... 5.71
b, O 424 | 17, 1 LOVE LUCY (Gold Seal, MOWE. B sl sl (PP s gl e S i i
17. LIFE OF RILEY (Lever, NBD) ... 433 Sheaffer, CBS) ............... 6.42 17. LIFE OF RILEY (Lever, NBLY ... 411 . peITY, ’
18. THE REAL MCOYS (ivania, ABC) 470 | 18 LIFE OF RILEY (Lever, WBC) ... 6.48 | 18. THE REAL MCCOYS (Sylvania, ABD 473 :: E HPE B, TN 100 e o e
19, DATE WITH ANGELS (Chryslr, ABO) 5,62 | 19 DATE WITH ANGELS (Chrysler, ABC) 8.66 | 19. DATE WITH ANGELS (Chysler, ABD) 5.64 | 17 BO J"ﬂ'::':'::ﬂ Chsisbraoah. MB0) 574
20. EVE ARDEN (Lever. Shulton. CBS) 6.98 10, EVE ARDEM (Lever, Shulton, CBS) .10.43 | 20. EVE ARDEN (Lever, Shulton, CBS). 6.75 '
ok - - 98 | 21, LEAVE IT T0 BEAVER 21. LEAVE IT TO BEAVER 20. DATE WITH ANGELS (Chryster, ABC) 8.36
21, LEAVE IT T0 BEAVER (Sperry, CBS) 7.35 iSperry, CBS) ............... 13.02 (Sperry, CBSY ... ... .iiiaiiis, B.04 | 21. EVE ARDEM (Lever, Shullon, CBS) 12.09
e = = S R
COST PER 1,000 HOMES COST PER 1,000 MEN COST PER 1,000 WOMEN COST PER 1,000 CHILDREN
PER COMMERCIAL MINUTE PER COMMERCIAL MINUTE PER COMMERCIAL MINUTE PER COMMERCIAL MINUTE
Cns Ave 10! R Ave. 1.3 EBS Ave $40% NBE Ave il T H AVS, 3 o nee A Y Cns AV suvr) NBE AL S9N
1. STUDIO OME (Westinghouse, CBS).$1.98 1. STUDIO ONE (Westinghouse, CBS) .52.70 1. STUDIO EHE (Westinghouse, CBS) 51,78 1. THE MILLIONAIRE (Colgate, CBS) . . 54.80
2. KRAFT THEATER (Mal'| Dairy, NBC). 2.70 | 2. THE MILLIONAIRE (Colgate, CBS} . 3.57 2. KRAFT THEATER (Nar'l Dalry, NBO) 2.34 2. SCHLITZ PLATHOUSE (Schlitz, CBS) 5.60
% P::EL':“T%:E“:‘:E':E[ s R e 361 | 3. THE MILLIONAIRE (Colgate, €8S) .. 2.41 | 3. G. E. THEATER (Gen. Elec, CBS) . 5.70
"I S, Stesl. (BS) .. “’""_” 282 | 4 KRAFT THEATER (Narl 4. SCHUITZ PLAYHOUSE (Schiitz, €B5) 2.63 | 4. YOU ARE THERE (Prudential, CBS) 7.00
5. SCHLITT PLAY {m,mL (B ... 1890 Dairy, NBD) ...\ ocuiiiiinns 1.60 5. CIRCLE THEATER (Armsirong, 5. STUDIO OME (Westinghouse, CBS) .. 7.80
6. U, S. STEEL (U, S. Stesl, 5. G. E. THEATER (Gen. Elec, (BI).. 3.85 U. S Steed, €BS) .....liiia 176 | 6. KRAFT THEATER (Narl Dairy, NEC) 8.10
ARMSTRONG, (BS) ............ 341 | 6. SCHLITZ PLAYHOUSE (Schlitz, CBS) 3.99 | 6. G. E. THEATER (Gen, Elec, (BS) .. 3.05 | 7. JANE WYMAN (Hazel Bishon,
7. G. E. THEATER (Gen. Elec., CBS) .. 3.46 7. YOU ARE THERE (Prudential, (BS). 4.69 1. U. 5 STEEL (U. S. Steel, Ouaker, NBD .. ...ovvvoiinn. 11.70
8. PLAYHOUSE 90 8. I S. STEEL {U. §. Steel, Armstrong, CBS) ............, 3.16 8. GOODYEAR THEATER (Goodyear,
(Amer. Gas, Phil. Marrls, Armstrong, CBS) ............. 492 | 8. PLAYHOUSE 90 (Amer. Gas, Aluminum, NBO) ............. 12.40
Brist.-Myers, Kimberly, 8. GOODYEAR THEATER (Goodyeer, Phil, Morris, Brist.-Myers, 9. U, 5. STEEL (U. 5. Steel,
All State, CBS) .............. 3.84 Muminum, NBC) ....ovvnnnnnns 492 Kimberly, Al State, (BS) I..... 330 Armstrong, CBS) ............. 12.80
9. JANE WYMAN {I-Iml iashup, 10. ALCOA BLAY. (Aluminum Co.. 9. JANE WYMAN (Hazel Bishop, 10. TELEPHONE TIME (Bell, ABC) . ... 13.50
Quaker, NBC) . v 395 Goodyear, NBC) . : 5.04 Quaker, NBOY ................ 384 | 11, ALCOA PLAY. (Aluminum Co.,
| 10. GOODYEAR THEATER (1. JANE WYMAN (Hazel Euhup 10. GOODYEAR THEATER (Goodyear, Goodyear, NBC) .............. {3.60
[Eﬂﬂd]'lil'. Murn-inl.lm. Hm vees 3.98 ﬂHitH RBE] v et e 5.38 ﬂl“m‘ﬂuﬂh NBL) ............. . 3.97 12. PLAYHOUSE 90 (Amer. Gas
11. ALCOA PLAY. (Aluminum Co., 12. PLAYHOUSE 90 (Amer. ﬁu 11, ALCOA PLAY, (Aluminum ; Phil. Morris, Eriﬂ.-H;ErL "
| Goodyear, MBC) .............. 421 Phil, Morrls, Brist,-Myers, Co., Goodyear, NBO) .......... 3.99 Kimberly, All Stafe, CBS) ......13.70
12, YOU ARE THERE (Prudeniial, CB5) 4.27 Kimberly, All State, CBS) ....... 5.40 | 12. YOU ARE THERE (Prudential, CBS) . 4.22 | 13. CIRCLE THEATER (Armsirong,
13, TELEPHONE TIME (Bell, ABC) ... 5.03 | 13, TELEPHONE TIME (Bell, ABOD) .... 6.23 | 13. TELEPHONE TIME (Bell, ABC) .... 5.65 0. S Steel, CBS) ............14.10
{4, WALTER WINCHELL (File, 14, WALTER WINCHELL FILE 14, WALTER WINCHELL FILE 14, WALTER WINCHELL FILE
Revion, ABL) ............... 5.70 Revion, ABC ......covvvvnnns 1.62 (Revion, ABC) ................ 10.07 (Revion, ABC) ...... .. 28.30
These listings mppear mowhere bui on these pages. They are copyrighted by The Billboard Publishing Company and po reproduction may be mode of them
withou! The Blllboard's consenl. Requeils for such consent musl be submitied In wrillng to the publishers of The Billboard, 1564 Broadway, New York 36 M. Y.

Next Week: Variety and Music Shows, Quiz and Panel
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COST-PER-THOUSAND

Analyses of Network TV Shows in Class A Time

Eumpu!ud by Univac and based on October TV audience measurements of AMERICAN RESEARCH BUREAU
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the total number of homes,

Amerlcan  Research  Bureau,

tima

; a:.-a%}m o

e l'\-'h'

By Program Type:

%hﬁﬁ‘

. -.?«.‘"\-x-\. .-.'E..-\.'\..

o

S0 By

A%
LA

[ P ——————

'\"'T-\.“'\" i

Home, Building, General Sponsor
Cigarette, Tobacco Sponsors

BEnNA

.

:
o A Ty, e
%o ﬁr&m‘xs&:ﬁ;h.

SO AL gy

-

e

'H.'\-n::-\.a.\ oy o "‘-'H.a.h Sakiniiaka Aoskihoa gl nm? ey b i
R T e
“-:r..-.-;--?-““.’.,‘;x-.—.‘“w":-"bh:'b.%'. S S R R T .'-“.-.:‘Hx AR L T AL ok

These Figuess pesult from
net commisslonable iime and taleni cosis
by its number of allocated commercial minutes and then by
men, wamen and ehildren under
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COST PER 1,000 HOMES

HOME, BUILDING, GENERAL SPONSORS

PER COMMERCIAL MINUTE

COST PER 1,000 WOMEN
PER COMMERCIAL MINUTE

COST PER 1,000 CHILDREN
PER COMMERCIAL MINUTE

J-Met Aveg., $1.94; ABC Avy.; H..l;‘

3-Met Ava, $9.17; ABC Ava,, $10.40
CBS Avg. 37.83; MBC .ﬂ.\l"'l-., 1-!.‘

S S

3-Met Avg., $4.81; ABC Ava. $5.00
CBS Ave, §4.70; NBC Ava, $4.2¢

WESTINGHOUSE (Studio One, CBS)..%1.98

EASTMAN (Ed Sullivan, CBSY...... 2,08

PAPERMATE {(Cawal. of Sports, MBCH. 2.23

AMER, CAN (D, Edwards News, CB3). 2.51

SCOTT (Father Krows Best, NBCL .. 273

EAST.-KODAK f(Ozzle & Harriet, ABL) 2.81

ASMETRONG, U, 5. STEEL

(Circle Theatar, CBS). . oouviviviane .82

STATE FARM (Red Barber, NBC).... 2.B1

GENM. ELEC. [Cheyenne, ABC)....... 2.1
. TIME (Pgrgon ta Person, CBS)..... 2.94
. REVNOLDS (Dianeylard, ABCI...... 3.01
, EIMBERLY-CLARE, SUNBEAM, :

KNOMARK-RCA (Perry Coma, NBCI.. 3.03
. RCA {Eddie Flshear, HBE),...o.vuuss 3.08

PCA (George Gobel, NBCI.,, ... .... 308

Linl0N CARBIDE (Swgarfoot, ABCY... 3.33

U, & STEEL, ARMATROMG

(U, 5. Steel Howr, CBS}iayicusesrs 341
7. U. 5. RUBBER {(Mavy Log, ABCH, ... 3.44

GEN. ELEC. {G. E. Theater, CBSJ)... J.4&

READERS DIGEST (Godfrey's Scouts, :

EBE) . weisvisrreviibanrinssathes -SSR

KAISER (Maverlck, ABC). .. - cocuuay 36T
; GREYHOUND (Sieve Allen, NBCT. .. .. 3.81

RC&, SPEIDEL (The Price I3 Right,

B o e o i S T e 3.81
.U & Time [(Beb H:u-e, WBC) . oau.. 3.04
. AMER. GAL, KIMBERLY, ALL

STATE (Playhouse 90, CBS)........ 3.B4
| SMEAFFER (1 Love Luey, €BSI.. ... J.BA

GOODYEAR, ALUMINUM {Goodyear

Theater; NBG: cc.iciisasinassnsss LB

SCOTT (Gisels MacKenzie, HELE.--.-- 4.086

CHMEMETRAND, ROYAL McBEE

LR o e TR LIPS 1
. UNION CARBIDE (Parey Ma.wnr

S e s e e b e e |

ALUMINUM ©0., EDD‘DYEI-H' =

thicoa PRay., HEI:I T - |

PRUDENTIAL (You Arl There, EEEP. « 427

SINGER (The Callfernians, NBL). . ... 4.3%
. SYLVANIA [The Real McCoys, ABCH.. 4.70
. BELL (Telephone Time, ABD),...... 5.03%
y PHILLIPS {West Polnt, ABCH...... ML LT

RCA (Tic Tac Daugh, NBC)......... 589
. AMER. MACHINE (Bowling Star,

1 A UL iUy e St U o BBA

UNION CARBIDE (lobn Daly, ABC), . T.10
. SPERRY. (Leave 1L {n Beaver, CBS),, T7.35

CIGARETTE & TOBACCO SPONSORS

COST PER 1.000 MEN

PER COMMERCIAL MINUTE

J-Met Avg., S4.84; ARC Avg., H.ﬂﬁ

CBS Awvg., §4.538; MBC Avg., 34,

1. PAPERMATE (Caval, of Sporis,

|- L A A AT P LA (A § 1.91
2. EASTMAN [Ed Sulllvam, CHS).eeass Rl
3, STATE FARM {Red Barber, NBCl.. 251
£, WESTINGHOUSE {S5ivdla One, €B51, 2,70
5. GEN. ELEC. I(Cheyenrnm, ABC)...... 313
k., EIMBERLY-CLARK, SUNBEAM,

KNOMARK, RCA {Perry Como, WBC1, 3.25
7. KAISER ({Maverick, ABLC)......... 3.3
A. AMER, CAN (D. Edwards News,

(323 [ Oy Mty = s, ',
§. U, 5, TIME (Bak Hu:-nl-, NBCY. ..., 3.5A
10. ARMSTRONG, U. 5, STEEL

(Clrele Thester, CHSY. . ... . i, eeus 361
11. GREYHOUMND (Skeve Allen, NBCH... 3,54
12, SCOTT (Falkher Knows Best, NBC), .. 3.79
13, GEN. ELEC. (8, E. Thealer, CBS),., 3.85
fa, U, 5, AUBHER [Nawy Log, ABCH... 3.B&
15, EAST.-KDDAK {0zzie B Harrlel,”

IEY o on ety o o) W e e e 399
16, RCH [George Gobel, WBCY, 4.01
17. REYNOLDS (Dismeyland, AEH:J vadws 118
18, UHION CARBIDE (Sugarfont, ABLCY., @&.14
19. TIME (Person (o Persan, CBS).... #.1&
20, RCA {Eddie Fisher, MBC), ., ..., i.19
21, PRUDENTIAL {¥You Ar= There, CB5], 459
22, SCOTT {Glsele Mackenzie, NBC). ... #.70
23, UNION CARBIDE (Perry Masom, CBS) &,73
24, RCA, SPEIDEL (The Price Is E1vil~t,

IR oo e o e *d.Th
a3 Il 5 5TEEL, A'rrul:n:ng

(I8, Sieed, . CEEY, . -an iiatdata 4.92
25, GOODYEAHR, ALLUMINLM :Euudﬁ-ur

Theater,  RBCT. i oovsimnoaisinbs 4,92
7. CHEMSTRAMND, ROYAL MctBEE

T i P e P e o vaa 0,98
28, ALUMINUM C0. GEI{JI:I?EI.FI

Alcoa, NBCH. . ;o P L
2%, READERS Ehl]EEI Iﬁud"r;: E'Dl.-..‘l,

CBSY ol ey chaq CIIE
30, AMER. GAS, ﬁl!."HE‘tL"r .ﬂLI._

STATE (Playhouse 90, I;EE.J...,.,. 5.40
31. SINGER (The Californians, MBC).., 541
2, SYLVAMIA (The Real MeCoys, ABCH. 5.91
33, WMSON, OICKIE (Country Mugic

111 AT T b.18
14, BELL (Telepkone Time, ABCY. ... b3
3%, AMER. MACHINE (Bewling Stass,

BUBRY ;g i s it PPLARPRRN v 1 |
3b. SHEAFFER {1 Lowe LII-..I EES‘-... ]
37. PHILLIPS {West Polmt, ABC)...s.. E.69

CBS Awvg., 51.14; WHBC Awvg., 52
1. EASTMAN [Ed 5-.|II|-¢.!m-, [ ; | 1.9
2. WESTINGHOUSE {5tidia Owe, CBSI,. 1.78
3. AMER, CAN (D. Edward: Mews, CBS). 2.43
4, SCOTT (Father Knows Best, NBG), .. 246
5 KIMBERLY-CLARK, SUNBEAM,

KHNOMARK, RCA (Perry Coma, NBCI, . 2.47
6. RCA [Egdie Fisher, NBC)..... ... g L
T. RCA (Grorge Gobel, NBCY. . .onivess 153
8. TIME (Perion 1o Person, CB3)...... &.57
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COMING COST PER THOUSAND ANALYSES:

Next Week: Household cleanser and Polish Sponsors . ..

Toiletry and Teilet Goods Sponsors.

WM Offers 3
For 58 Bow

HOLLYWOOD — The William
Morris Agency is offering three
series for early 1958 debuts. NBC-

TV s mulling the talent firm's
Personalysis,” a quiz based on a
enrrent  adult  game, with Carl

Reier as pmpnsed emsee, On the
film side, WM has “The Riflemen,”™
starring Dennis Morgan, Dewey
Martin and Kevin McCarthy, an

adult W’estem half - hour, and
“Sam,” a “turn of the -::r.:ntury' ad-
venture sprir"a based on “Rough
Rider,” an unpublished book by

linlwrl Andrews,

WM is negotiating with ABC-TV
for Clande Rains to host an an-

thology film series, manv of the
stanzas being the discarded films

of Frank Sinatra’s newly musical-
ized ABC show,

T0 TURN RANDOM

TUNERS INTO
VETERAN

VIEWERS

Now—in many markets—three
great adventure-action series
combined into one great 5-day-
a-week show! Why pay a preity
penny for programs when you
can get tupvrated series in your

market and hold on to all of
your own cash! For completa

details about this new plan,

phone today. Or wire Michael
| M. Sillerman at TPA for your
market's availability,

Hutriy! Markafla &arw
bming ressrved
taday! YWera of
nhone Tor prviale
'-'l'i!"lllll!..:!

I. Television Programs of America, Ine,
| 488 Madison Ave., N.Y. 22 » PLaza 5-2100

Al the mews of your Indusiry
every week in The Bilboard ...
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INSTANT REACTION
PAYS FOR TV RISK

Moll Says Public’s Immediate Response
To Blurbs Makes TV's Gamble Worth It

(Continued from last week.)

NEW YORK —— There was a
time when manufacturers could
predict the sales course of a new
roduct with reasonable certainty,
Eut television, an “enfant terrible,”
throws tantrums which upset the
statistic filled plans, according to a
chain retailing exec. “But the risk
of chaos is more than compensated
by the immediacy of the public’s
reaction,” says Howard J. Moll,
president of Stevens Cosmetics,
which owns drug and toiletry con-
cessions in supermarkets, discount
houses and department stores in
and around the Metropolitan New
York area. '

“Retailers feel the surge the
morning after the telecast, givi!:jg
the advertiser a day-by-day vard-
stick,” explains Moll, “If the prod-
uct is liked, the TV star associated
with it gets the credit; if it's'a flop,
the advertisers gets the blame. This
makes it pleasant for performers

and retailers.” A sampling of case

histories observed over Moll's
counters underscores the video
influence:

Bufferin moved into the No. 1
dollar volume headache prepara-
tion spot via Arthur Eﬂdfl;e;’. tho
its costs twice as much as the most
costly aspirin.

Ban leaped to No. 1 among
deodorants thru TV, now account-
ing for 15 per cent of all such
sales, causing a revolution which
bronght roll-ons in and sticks,
sprays and creams into decline,

CBS-TV's “Danger” pushed
Amm-i-dent to second place among
toothpastes and tooth wders
within a vear of initial spon-
sorship c[‘mp d it back just as
fast when the sponsor canceled
the show., Cleem took its place by
mass TV concentration and now
Crest is crowding it thru the same
medium.

Pharmacraft reached new sales

highs with Coldene via the Steve

en show, but Moll's sales were

ant all summer when the
sponsor exited the program.

Twirl has rocketed in six weeks
to the biggest selling home perma-
nent thru its “I'm lazy” spots.
(Tonl is considered the most crea-
tive inventor of commercials by the

trade, Moll has found.)
Coin's Reverse

The reverse side of the coin,
according to Moll, shows Sterling
Drug with almost no impact from
its network TV buys, Procter &
Gamble a no-sale when “Lucy” in-
troduced Lilt and Cosmetic Cor-
poration of America wasting money
on TV when dealers in the vide
area covered refused to buy its
products. “More often, it's a suc-
cess story rather than a tragedy,”
the exec savs. “Look at Revlon.
It buried Hazel Bishop in a TV-
bred battle and now ontsells
Bishop 10 to one. But one lucky

rogram buy could put Bishop
ack omn tl::-p."'

“The initial campaign is always
the biggest success. And for one-
shot items like Ten Day Press-On
polish, TV is the hest means to
make a killing. Once in a while,
a Bufferin or a Satin Spray will
outdo its first score in a hot

(Continued on page 16)
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TV Stock Sale
Test Analyzed

NEW YORK — Concluslons
haven't been reached as to the ef-
ficiency of TV by the New York
Stock Exchange after an 11-week
test of the Buffalo market. The
advertiser used spots in all kinds
of programs to see how many
inquiries it could get from prospec-
tive purchasers and to find out
how many of the inquiries could be
turned into purchases.

Some unusual results were forth-
coming. On one occasion & woman
walked in from Jamestown, N. Y.,
and plunked $1,500 on a broker’s
desk with which to buy stock., On
another a $100,000 buy was made,
with the possibility it will de-
velope into a $1,000,000 account,
But the mass of the statistics
haven't been analvzed, and until
they are no definitive conclusions
can be reached.

BBDO TRIED

New Ildea on
Sponsorship
Punctured

NEW YOREK——Batten, Barton,
Durstine, Osborn tried to engi-
neer one of the more interestin
spnnsnrshép patterns of last wee
and failed. The agency tried in-
teresting De Soto in co-sponsorship
of CBS-TV's “Richard Diamond,”
which goes into the Thursday eve-
ninlg 8-8:30 time period.

e Soto, of course, is co-sponsor
of Groucho Marx on NBC-TV,
Thursdays 8-8:30. It would have
been using a different network
each week and coralling most of
the audiences in the time period.
De Soto would have been able to
get a substantial discount on its
Richard Diamond”™ buy because of
the time contiguity had it made
the purchase.

‘Suspicion’s’
Rafings Better

NEW YORK—NBC-TV is very
happy over the November showing
of “Suspicion,” which is ahowin§
improvement. The Monday 10-1
drama, beginning November 4, had
a Trendex rating of 19 or more for
three' consecutive weeks while
“Studio One,” its rival, has' rated
under 135 for the same three weeks,

On November 4, “Suspicion” got
a 34.7 share of andience compared
to “Swudio’s” 23.9, on November 1
"SQuspicion” received a 40.1 share
to “Studic’s” 21.7, and November
18 “Suspicion” got a 36.4 share of
audience to “Studio’s” 28.3. “Sus-
picion’s” strong showing came to an
end on November 25 when it came
up against the “Du Pont Show of
the Month” with “Beyond This
Place.” It received a 15.2 against
Du Pont's 20.9 for the hour.

Mdse. Bally
Set on ‘Jones’

BALTIMORE — Esskay Meats,
the sponsor of “Casey Jones” in sev-
eral markets in this area, is build-
ing an interesting merchandising
campaign around the vidfilm series.
Kiddies play 25 cents plus a pack-
age top to join the program’s
"Hmmdguusc Gang.”

There are five railroad insignia
tags they can acquire. They also
get a chance to win a Tyco rail-
road train set styled as a replica of
the famed Cannonball express, if
they answer a question correctly
after they are called by the pro-
gram,

R ——_
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SPREADS OUT

Desilu fo Shift
To RKO Lot,
Keep Old Sife

HOLLYWOOD —— Lucille Ball
and Desi Amaz will move their
Desila  Productions onto their
newly purchased RKO Studios on
Cower Street but plan to continue
to operate their present lot, Mo-
tion Picture Center. Desilu has
gone into escrow for its $6,000,000
purchase of the RKO Gower Street
and RKO Pathe (Culver City) stu-
dios. By retaining Motion Picture
Center, the TV film firm becomes
the only Odpruductinn company in
Hollywood — major movie makers
included—to own and operate three
separate studios.

Purchase of the RKO studios in-
cludes, in addition to the Gower
Street and Culver City real estate,
ownership of RKO's stock footage
librarv, believed to be amon a
finest in the industry, and RKO's
well-stocked costume wardrobe,
prop and set departments. Desilu
will have a total of 35 sound stages
and plans to make facilities avail-

able to independent TV and motion
picture producers.
Desilu purchased RKO from

General Tire's Tom O'Neil, who
in turn bought them from Howard
Hughes two and a half vears ago.
O'Neil paid a reported $22,000,000
for the real estate and RKO’s fea-
ture film backlog. O'Neil retained
ownership of RKO's literary prop-
erties and several film properties.

WBC Helps Cards
Sales by UNICEF

NEW YORK —— The Westing-
house Broadeasting Compan
owned stations have joined wit
United Nations International Chil-
dren’s Emergency Fund in a con-
centrated drive to promote the lat-
ter’s Christmas cnrss.

A UNICEF film starring Bill
Baird's marionettes will be re-
peated thru December 10, with
stations handling mail and distri-
buting brochures as UNICEF has
no sales or advertising structure,

NBC Puts ‘Saber’
Into 5:30 Sunday,
Others Shifted, Too

NEW YORK —— NBC-TV has
shifted “Mark Saber” into the
5:30-6 p.m. Sunday afternoon time
period. It will replace “Outlock,”
which is being shifted to the 6:30-
7 p.m, time period Sundays where
it will oppose CBS-TV's “20th
Century.”

Reruns of “My Friend Flicka,”
the program currently in the 6:30
time period, will be shifted to 7
p.m. Sundays.

‘Sugarfoot’ Heads
All Weekday Hours

NEW YORK—"Sugarfoot” out-
rated all weekday hour-long shows,
according to the latest Nielsen
National Index, but ABC-TV still

hasn't sold out the Western,
With a 26.0 average and a 43.3
share of audience, "Euj;ﬂrfuﬂt"
topped all but two weekend shows,
too, Perry Como and Ed Sullivan,

ABC Takes Long Look
At ‘Flying Tigers’ Pilot
NEW YORK—ABC Film Syn-
dication is taking a long look at
the pilot film of a “Flving Tigers”
telefilm series. The film was pro-
duced by Gen GCenovese, who
produced the same series live on

the Du Mont network.
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Change in TV
Service Nof in
Public Interest

WASHINGTON — Any change
In present TV service, whether by
wire-fed programming or by fre-
quency shuffles, would be a dis-
gervice to the publie, the associa-
tion of maximum service telecasters
told the Federal Communications
Commission last week, Other fil-
ings by the National Association of
& Television Broadeasters
also urged the FOC to wait for
the Taso Engineering Study results
before taking any action relative
to its inquiry into the 235 to B90-
MG hang {which includes TV and
FM),

In a 5ipage statement, the
AMST told the agency that use
of wired TV, in lien of additional
frequencies, would be too costly
to build and operate, wonld force
the public to pay for what it now
gets free and would delete service
to 38 per cent of the people. The
AMST said the past decade has
brought investment of nearly $20,-
000,000,000 in television, by the
public and the industry.

The strong role of TV adverts-
fng in the American buving econ-
omy was pointed out by broad-
caster associations. Statistically, the
AMST said TV advertising increase
between 1956 and 1955 was at
the rate of 12.2 per cent, while
the over-all total advertising In-
crease was only 7.7 for that vear.

Other pleas asked that spectrum
space for programming “remotes”
be preserved for broadeasters. The
AMST said a shift of the whole
TV service to any frequency above
BO0-MC, as proposed by some non-
broadcast interests, would mean
terrific displacement costs, addi-
tional operating costs and curtailed
service. Original Investment in tan-
gible broadcast property by net-
works and TV stations now in op-
eration exceeds $400,000,000, and
replacement costs would be [ar
greater, the association pointed
ont.

Regional Sold
On ‘Sea Hunt’

NEW YOBRK —— Ziv-TV has
gcoted a regional sale, covering
art of the Eastern seaboard, of its
Sea Hunt” syndication series to
Anheuser-Busch (Budweiser) thru
the D'Arev Agency for seven mar-
kets. The cities: Providence, R. L
Washington; New Haven, Conn.;
Worfolk: Lancaster, Pa.: Hartford,
Conn., and Springfield, Conn.

In addition, Kroger Stores signed
the series for two Midwestern mar-
kets, adding to three already pur-
chased for Michigan, and sponsor
sales were made in Toledo and In-
dianapolis. Station sales were inked
fn such markets as Chattanooga;
Las Vegas, Nev.; Wilkes-Barre,
Pa.; Charlotte, N, C.; Dothan,
Ala., and Peoria, 1l

The market count is reported by
Ziv to be 117,

Strip Drive on
‘Performances’

NEW YORK — Official Films
this week will launch an intensikied
sales drive on the “horizontal,” i.e.,
strip, use of its veteran “Star Per-
formance” anthology reruns, ac-
cording to Ray Junkins, sales v.-p.,
with special emphasis “on smaller
markets.”

On the first-cun side of the sales
fence, Official’s three current re-
leases — “Decoy,” “Big Story™ and
“Sword of Freedom™—are reported

QUIZZES COST
DENMARK COIN

COPENHAGEN —— The
Danish government in four
weeks has  lost 5,000,000
kroner $375,000 in beverage
taxes plus uncounted amuse-
ment taxes, because its Na-
tional Network is telecasting
two hours of quiz shows on
Sunday nights. Movie, cab-
aret, theater, dance hall and
restaurant owners are up in
arms over the giveaway block
which “is wiping out business
on the best night of the week ™

Many theaters are now can-
celling Sunday performaances.
Some clubs put in TV sets
but found the customers spend
no monev during the tele-
casts. Top prize is 64,000
kroner, with the sponsor of
all the quizzes a  welfare
agency. The shows get almost
100 per cent sets-in-nse,

Blurb Activity
Creates N. Y.
Space Squeeze

NEW YORK—As a by-product
of the humming activity in New
York TV commercial filming, pro-
ducers are currently facing a neces-
sity for added “lebensraum,” which
in turn is triggering a round of
new studio building or refurbish-
ing. :

Robert Lawrence Productions is
the latest firm to map an expansion,
and has leased a two-story build-
ing directly across the from the
firm’s West 54th Street headquar-
ters, The principal reason for the
move, according to Producer Law-
rence, is to set up a special, per-
manent “test kitehen” set for tond
product commercials, and an “in-
sert stage” where product close-ups
will be shot.

In tha same area, a New York
realty syndicate, operating thru
Clinton W, Blume, pI!HI'IS to put u
a 17-story combination office huﬂcﬁ
ing and studio plant above 42d
Street on Ninth Avenue. Deals are
currently” being discussed with a
number of Manhattan commercial
Frudur:crs for long-term leases on
ive large sound slages proposed.

Other production firms, notably
the Elliot, Unger & Elliot [ilmery,
are yeported looking at nearby
space availabilities with an eye to
expansion and conversion, The gen-
eral space squeeze recently led
Caravel Films to set up ils own
plant on New York's West Side.

OPERATION ALL FRONTS

NEW YORK —— United Artists
is now scouling current feature
film product from outside distribu-
tors for TV use to backstop home-
grown vidfilm and feature deals
due to start rolling this winter with
iamdm*:ers of UA theatrical re-
eases, its reported here.

Discussions are said to be in

range use of a package of at least
26 feature films recently or cur-
rently  distributed by Bank Film
Distributors of America, Reput-
edly being discussed are such new
titles as “Spanish  Gurdener,”
“Checkpoint,” “A Town Like
Alice,” "Reach for the Skyv,” “The
Third Key,” “The Black Tent,” “An
Allipator Named Daisy” and an
RFDA film currently doing a solid
box office in theaters, “Pursuit of
the Graf Spee,” :

An estimated half of the pack-
age will be in color, and :u]ll will |
be post-1948 features,

age, however, reports indicate,
Lately, the Rank concern has
been playving it close to the wvest
on TV plans, lifting the curtain
for the first time only last week

progress here concerning the long- |

in announcing, via Managing Di-
rector John H, Davis, that the firm
was interested in exploring “pay
as vou see’ TV proposals. *
Postwar films released or pro-

duced by Rank, however, have!

occasionally found their wav into
TV. The ABC-TV network has
acquired such films as “Hamlet,”
"Genevieve”  (the film that
launched Kay Kendall) and “Quar-
tette,” among others, in a2 pack-
age deal before REDA was [ormed.
Some others, like "Captain's Para-
dise” wied “Breaking the Sound

Barrier” are in NTA's Library thru |

a similar transaction, and ABC
Filim Syndication has such Rank
features as  “Black Narcissus,”
“Great Expectations” and “Man in
the White Suit.”
Near Fulure

In the more immediate future is
another package of 39 or 52 post
1948 features released originally

All will [ thru UA theatrically. This group, |
have played U, S. theatrical civ-|first reported in The Billboard |
cuits before going into a TV pack- | nearly two months ago, will have

among its more select offerings
such recent product as the Heelit-
Hill-Lancaster “Marty,” Lopert's
“Summertime” and Joe Mankie-
wicz' “Barefoot Contessa,” as we

tions wvideo audiences up late.
This is indicated by the impres-
sive success of “Tonight” in éE‘lp-
g fo Increase sel usage arouwnd
the country

An ‘American Research Bureau
study of set usage this October as
against last October shows that set
usage is up substantially in vie-
tually everv citv. Not all of the
increase, of course, should be at-
tributed to “Tonight.” Much of il
is the result of improved feature
film programming in the late
hours, especially with such pack-
ages as “Shock!”

Last October in Chicago sel
usage was 21.9; this October it
was 23.7. Minneapolis-St.  Paul
saw it rise from 11.4 to 15.1. De-
troit’s jump from 5.5 to 12.3 was
more than 100 per cenlt increase.
Philadelphia rose from 144 to
20.8; New York, from 127 to

NTA Sues UA in AAP
Fuss for ‘Interference’

NEW TORK —— National Tele-
film Associates has filed a suil
against United Artists, in the lat
est move of a battle growing more
tangled each day. (See other
story this issue.) The New York
State Supremr‘ Court suit charges
UA has “meddled and interfered”
in an NTA contract with majority
stockhiolders of Associated Artists
Productions, “falsely stating that
NTA’s finances and credit are not
reliable and that it (UA) has a
contract with AAP.”

NTA also charges that the mi-
nority  stockholders’ sunit  against
AAP's majority stockholders is be-
heing financed by UA. The UA

racking up a gross sales total of
some 52,200,000, “Decoy” is lead:
ing the field, having scored slightly
over 51,000,000 unﬁ thus recouped
close to the full mark on negative
costs.

!

action against NTA of November
19 was a summons-withont-com-
plaint, giving UA 20 days to pre-
pare its statement. The legal time-
table gives the minority stockhold-
ers a lieadstart  wherein  they
could tie the deal up in litigation
for months before a favorable
end to the NTA action could let
it proceed,

NTA's attornevs sav UA “has
now bulldezed AAP into believing
la deal with UA would be finan-
cially preferable to one with NAT,
when in fact the same AAP execs
and stockholders had only a few
weeks before reached the oppo-
site conclusion.”

Meanwhile, negotiations for the
Paramount Pictures feature film
library, which had NTA and AAP
as heavy contenders, have broken
down. As one Paramount veepee
put it, “After they get thru with
the legal fees, they won't be able
to afford us.”
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NEW YORK —— Live program- | 180, Baltimore,
ming seems to be keeping the na- | Washington, from 107 to 14.1:

Paar, Unusual Pix
Keep Fans Up Late

18.1 o 19.0;
Los Angeles, from 5.7 to 7.1, and
Syracuse, from 109 to 127, In
Seattle - Tacoma viewing dipped

1! from 17.3 to 16.9.

Paars strongest rating gains
have been made in Detroit where
he is now getting a 4.9 as com-
vared to a 1.0 scored last October

v the late show in the market.
The show is also doing very well
in Philadelphia where its October
ARB rating was a 6.3. Last years
"Tonight™ hit a 2.4.

The success of Paar has gen-
erally made the job of selling film

for late night viewing much more |

dillicult, Stations have become
more interested in selecting their
pictures and are balking at buving
large libraries unless they are tied
together by a theme.

Lawrence Rogers
Named Chairman
Of TvB’s Board

CHICACO—TLawrence I1. Rog
ers I, of WSAZ TV, Huntington,
W. Va., has been named chairman
of the board of the Television Bu-
rean of Adverlising at the recenl
annual membership meeting here,
succeeding W. D. Roger..

Others on  the TvB  board:
Roger Clipp of WFIL-TV, Phila-
elphia, re-elected  secretary;
Ceorge B, Storer Jr., of the Storer
Hl'ﬂﬂiﬁ‘msliuﬂ chain, treasurer;
Clenn Marshall, WMBR-TV, Jack-
souville, Fla: Alex Dannenbanm
Jr.. Westinghonse Brmulmstins,
and Pavson Hall, Meredith Broad-
casting, directors.

ABC Pix Adds Two for
140 Total on ‘26 Men’

NEW YORK—ABC Film Syn-
dication marked its 20th consecu-
tive week of “26 Men” sales with
two more deals which put the
adult Western in a current total of
140 markets., New buys last week
were KWTX, Waco, Tex., and its
satellite station,, KBTX, Bryan,
Tex., and WFLA-TV, Tampa,

UA Scouts Outside for Pix,
Lays Many Plans at Home

'E:a “Gentlemen Marry Brunettes,”™
| Big Knife,” “"Kiss Me Deadly™
Sitting Bull,” “Vice Squad,” “Not
as a Stranger,” the kudoed Harris-
Kubrick "The Killing” and two
British imports, “Hobson's Choice™
and "Malta Story.” The releasa
date for this package to TV stations
is set for around the first of the
vear, altho UA is already talking
up station deals well in advance.

With Broce Eells due to move
into UA to head the expanding TV
activities in just a month, discus-
ssions are already being reported on
other video plans within the firm,

UA is already holding elosed-
door sessions on telefilm packages,
half-hour length and ‘onger, to be
developed by UA's growing roster
of producers and talent with pro-
duction contracts, and pitched in
nebwork and syndication deals by
UA. Most frequently mentioned in
hoth New York and Hollywood in
these respects are the Mirisch pro-
r_duc:ti{:-].. firm, which has a raulti-
ipict e program going, with UA
{leaturing such  stars as  Aundrey
Hepburn, and the Hecht-Hill-Lan-
ccaster outfit, one of UA's biggest
| money-makers. Both are reported
to have blueprinted TV film shows,
nearing the pilot stage,

The financing-releasing firm hoaas
one more new world under discus-
sion=TV station ownership—in its
Lemrrent  expansion - diversification
boom, which has seen it invade
everviling from theatrical opera-
tion to the field of pop music, UA
officials are keeping silent on this
‘phase, but it's known to have been
o frequent subject of high-level
| discussion.

Lastly, UA still has its eve on
the acquisition of Associatzd Artists
' Productions, (See separate story.)

"Steady’ Is Tth
Co-Production
Deal for SG

NEW YORK Screen Cems
wrapped up a deal to co-produce
a pilot film of its seventh property.
With Talent Associates, it will co-
Epri}dum “Too Young to Co
tSteady,” a  sitnation-comedy by
Broadway plavwright Fonnie
Alexander. Talent Associate’s
Divid Susskind is going to the
West Coast to cast it.

Sereen Gems  wall  alse  co-
produce “Minerva,” which features
Myma Lov, with Carol lrwin as
co-producer, and “My Old Man,”
the Ed Wynn velicle, with Ben
Feiner Jr., as co-producer. Diana
Creen and her associates will co-
produce “Howe and Hommel™ with
Screen Gems. The series will co-
star Menasha Skalnik and Dennig
King.

In England, Curt Siodmak will
direct “Tales of Frankenstein,” an-
other co-production deal. And in
Hollviwood, Dick Chevillat and
Rav Singer's “"Combat Correspond-
cent” is being shot by Famous
Artists, with Screen Cems also
dealing in. Another Famous Artists’
co-production deal is one which
[eatures Barbara Stanwvck as
“Lady Law,” a female sheritf.

BOSTON — “Melbourne Ren-

Olvympic Games meet in Australia,
gets its U. §. debut here over
WHDH, new ABC-TV altiliute, in
color, during Christmas Week.
Trans-Lux Television is disirihuting
the picture both for theatrical an

| TV Eﬂﬂklngﬂ.

dezvous,” feature film of the recent-
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AAP Minority Stockholders Win
One Round to Block NTA's Deal

NEW YORK—Spearheading a
up of minority stockholders as
ssociated Artists Productions, who
own about 8 per cent of the AAP
stock between them, businessman
David Harris has won from the
New York State Supreme Court an
official weekend “stay” against the
completion of the deal whereby
financier Lou Chesler would sell
controlling interest of AAP to
National Telefilm Association.

Attorneys representing Harris
and his group will appear in court
tomorrow (December 3) to resume
the battle, with the minority share-
holders seeking a “temporarv in-
junction” against Chesler, Maxwell
Goldhar and M. Mac Schwebel to
block—again—the same deal.

In a broader perspective, the
eourt fight represents an off-stage

struggle of film giants. The docu-|

ments filed by Harris are expected

CIRCULATION

- Papers, Mags
Increase Use
Of TV Blurbs

NEW YORK — Newspapers
and magazines may pooh-pooh
¢laims made by TV as to its selling
power, but both printed media are
jumping aboard the video band-
wagon. A study of Broadeast Ad-

vertising Bureau reports for May|

shows 43 papers in 19 major cities
using local TV to iell their news
to the public. In the magazine
field, 18 publications, plus Pocket-
books, are buying local TV to build
up their readership.

Here every major daily in New
York used TV in May, At the
present time The New York Times
is running a special campaign on
WCBS-TV's  Sunday  afternoon
prufessional foolball to recapture
former suburban readers now buy-
ing local newspapers, Among the

May campaigns in Los Angeles

four papers used local TV, three
papers in Detroit, three in Boston,

two in St. Louis, and so the
list goes.

Magazines seem to be just get-
ting their feet wet. The Ladies

Home Journal bought a spot in
six cities—Atlanta, Baltimore, Bos-
ton, FPhiladelphia, St. Louis and
Washington. Teen Life magazine
kas bought 11 spots in Detroit and
two in Washington, Other mag-
azine advertisers include The Sat-
urday  Evening Post, Panorama,
Look, Readers Digest and Dell
Comic Books.

TURN
CONTRACTS
INTO
CASH

Producer & distributor con-
tracts with advertisers, agen-
cies & TV stations discounted
at reasonable rates.

LIBERTY LEASING CORP.

. 441 Madizsan Ave.
MNew Yoark 17

MUrray Hill 3-5095

' to show that United Artists—which
is playing the role of “sympathetic
| neutral” in the Harris fight—offered
the AAP board, including Chesler,
a deal for approximately $12 per
share for outstanding AAP stock,
in the form of $6 in cash and the
rest in United Artists securities.
NTA Lower

This is about 35 per cent higher
than the later offer, which Chesler
accepted from NTA, which worked
out at $4.37 in cash and $4.40 in
debentures, plus NTA common
stock and which would amount, to

for Chesler's group. The UA oifer,
it's reported, “was approved by all
the directors of AAP but not sub-
mitted to the stockholders,” altho
AAP President Eliot Hyman is said
‘to be planning a special “stock-
| holders letter” which will detail
the UA offer and subsequent power
strnggle.

NTA, attempting to build a film
\ “empire,” is thus caught in a
| squeeze, The deadline for the
coriginal NTA-Chesler deal was set
for December 4 (day after tomor-
row), and there’s little likelihood
at the moment that the deadline
will be met without postponement.
What the effect of the Iarris move
will be on the value of NTA public
issues, reportedly now being sold

a cash total of some $2.500,000 |

by more than 30 companles, Is
anvbody's guess,

The UA offer, Harris’ group Is
charging, is “a much better deal.”

Harris, an executive of the hi-fi
and optical import firm known as
Ercona, is being joined as defend-
ant in the action by Charles H.
Frank Jr., Michael Green, Marvin
Richwald and Alex Rosenman.
They are expected to welcome
joint action with other minority
| stockholders of AAP,

NTA Intent

NTA's original intent was to
arrange a merger of AAP and NTA,
a move which would require at
least two-third's vole of sharehold-
ers. Less than that would still give
them controlling interest, which
amounts to almost but not quite
the same thing,

Despite the Harris roadblock,
NTA at week's end appeared un-
mffled, and was already reported
making plans invelving the AAP
backlog of Warner [aetures, shorts,
cartoons and so forth. It was also
reported that NTA's President, Ely
Landau, had contacted United Art-
ists to discuss a possible deal with
them, on the basis of the pending
Chesler AAP stock purchase, but
the same sources added that UA
had politely declined the offer,
preferring to play its own hand.

has been named general manager
of KMGM-TV here in the first re-
organizational move by National
Telefilm Associates, which just re-
ceived government apprm'a]l of its
75 per cent stock purchase of the
station, NTA will staff the station
with Minneapolis residents, accord-
ing to Ely Landau, chairman of the
board. Swartz, a 2B-vear native,
has been Upper Midwest rep for
NTA since 1955. He will also be-
come president of United Televi-
sion, Inc., the corporate owner of
KMGM.

seven hours of wrestling and a
Vheavy feature film schedule will
highlight KMGM’s revised
gramming, which adds 18 hours

ised. “The station will pursue an
aggressive policy lo improve its
status in loeal affairs,” Swartz de-

Animation’s Todd
Suit Dated March 18

. HOLLYWOOD Superior
Court here has set a trial date of
| March 18 for Animation, Inc., and
|its president, Earl Klein's, plag-
jarism suit against Mike Todd.
Klein  maintains  his
livered a staryboard of 100 origi-

'nal color paintings to Todd for

the crtically-acclaimed cartoon
epilog to “Aronnd the World in
B0 Davs,” which Todd used with-
out credit or payvment.

‘Caribbean’ Up for
iNet Clients First

NEW YORK — Last
|story  abont  “Caribbean
ture,” which goes into production
in Bermmda shortly for MCA-TV,
saidd that the vidfilm series was
being readied for syndication,

Network sponsors, of course, will
have first crack at the show. If
a nebwork sale cannot be made, it
will then go into syndication,

New weather and news shows, |

pro- |

per week of telecasting immedi- |
ately, with Further increases prom- |

Don Swartz Named

KMGM Gen. Mgr.

MINNEAPOLIS—Don  Swartz | clares, while Landau savs, “KMGM

will serve as a pilot in operating
our stations . , . it will set the pat-
tern for combining a national pro-
amming schedule and . high-
ighting community activities.”

EVIDENCE

Upswing in
Local Bally
—Kearney

| NEW YORK —— Evidence of a
| “definite trend toward heavy loeal

| promotion keved to build audi-
ences for syndicated shows” is seen
by Don Kearnev, sales veepee of
| ABC: Filin Syndication, which is
racking up a 40 per cent return
via sponsor and station orders on
its 23 promotion categories for “26
' Men.”

“We used to average 10 per cent
return,” savs Kearney, “but this
| season the items are being bought
and requested not only on our new
adult Western but on old shows
in their second and third runs.”
| Printed materials (including ban-
ners, handbills and posters) rank
as the No. 1 calegorvy requested,

statf d'-?‘ Hollowed hjl,' matchbooks.

“Merchandising orders indicate
a policy change for advertisers and
stations that used to wait for com-

| plete promotion and exploitation
‘campaigns to be mailed to them
by the producer or distributor.
' Now theyre developing their own
|ﬂnd incorporating our items,” says
an ABC Film exec. “We sell more

week s |
Adven- |

SALT LAKE CITY—]John M.
Baldwin, viee-president and busi-
ness manager of KDYL radio and
KTVT television stations here, has
been named operations manager of
WTCON and WTCN-TV, Minneapo-
lis-St.Paul. Both the Salt Lake and
the Twin Cities stations are owned
and operated by Time, Inc.

|

® TV Commercials

in Production

A Guide to TV Spot & Program Plans
Of Competing Sponsors by Industries

This weekly chart lisis commerclals produced during the iast full
preceding month, with all indusiries covered over the course of & month’s

issues,
LA—Live Action:;

The following symbols designate the types of commerciala listed:
FA—Full Animation: SA—Seml-Animation;

SE—

Special Effecis; J—Jingles; M—Music; 5—Slides; ID—Station break)

NA—Not mveilable,

(Continued from last week)
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.05, MeCann-Erlekson
S.0.5., Tuffy, MeCann-Erickson ...
Procter & Gamble, Cheer, Young &

Rubicam .... —

Spic & Span, Young & FRubicam
(Edge of Might, Search for
Tomorrow), ...

Johnson's Wax, Needhiam, Louis &

Brochw. i — o isd

Mationsl Presto Indusiries, Appli-
eoces, Donahue & Coe ...

Frocter & Guamble, American Family
Tretergent, H. W, Kastor ...

Boyvle-Midway, Wimard Wick, Gever
Wirard Push Button, Geyer ....
Easy-(MI, Geyer ....

Esquire Polish, Varions, Emil Mogul
iPerry Como) ...

Lux® Soap and Wisk,
1. W. Thompson
(Father Knows Best) ....

King Siarch, H, W, Buddemeier ....... -

Lever Bros,

Tidy House, Dexol Bleach, Earl
Ludgin ....
Procier & Gamble, Joy, Oxydol,
Spic & Span, Leo Burnett ....
B C. Johnson, Jubilee Wax, Benlon
& Bowles (Steve Allem) ...

APPAREL
Apparel, Foolwesr, Accesiories
Robert Hall Clothes, Frank Sawdon ....
BUSINESS, FINANMCIAL
Consamer Services
American Tel, & Tel, Co,, M. W,
Aver (Telephone Time, Sclence
Berles ...

ONice, Equipment, Supplies
188, Business Mauchines, Benlon
& Bowles ...
Industrial Maierials
Aleo Aluminum Co,, Fuller & Smiih
& Mozt (Alcoa Hour) ....
Eaizer Aluminum, Young & Fubicam
{Kaiser Hour)....
Libby-Owens-Ford, Plate Glass,
Fuller & Smith & Boss ,...
Du Poni, Dwves, Fabrics, Tires, P.R_,
BED&O (Du Pont Spectacular) ....

GENERAL SECTION

Smoklag Materfals
E. J. Revnolds, Camers, Wm. Esty ...,
Marlboro Cigareties, Leo Burmett ......

Philip Morris, Marlboro, Leo Burnett ....
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Enteriainment & Amuosement

Arthur Murray  Schools, MelNell &

—
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6 e, FAIC) . Shamus Culhans
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10}y ...... vees FA .., .Shamus Culhane
2 i80), 3 (20,

1 ‘Iu} R EE T :A ---------- -ﬁtld'm’
1ieD) ovneanens FA ..... - LUPA
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Ty s i« FA . ......o..Ray Patin
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Miscellaneous & Unideniified Sponsors
Air France, Buchanan .....ceoveecenane & MEY L vwneane 54, 1D ... ... Transfilm
Powderine, Reinecke, Mever & Finn ... 1 80} ........ vo LA, FA | Fred A, Nilen
California Highway Pairol,
Lew Enforcement ,... 3200, 1{50) ... SA .. ........Cine-Tels
Grevhound Bus, Grev Adventising
(Steve Allen} .... 38 (—) ST o B All-Scops
CBS, Playhouse ®) Title .. ....covvirnvan — e e LA ... Shamus Culbane
Aluminum Corp., Alfcoa Label,
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Banks Like
Syndication

NEW YORK — Banks like to
put their money in to syndication
shows, Ziv reports. A check-up
by the film firm on its current client
roster shows a gain of 182 per cent
in the number of banks sponsoring
Ziv svndication offerings in Octo-
ber as. against the same month
in 1935.

The gain, Ziv reports, is at a
faster rate—altho dellar volume is |
still far behind—than the growth
rate of food and beer companies,
with a “notable increase™ within

and fhf!]-' get Fﬂfﬁﬂﬂﬂ]ii"ﬁﬂd I'E'.":llllﬂ-": IlIl'!'L'I'Hg SAVINEs and -loan associa-

the h:m!-:ing field in “sponsorship

tions.

Ryan Moves to WBZ

BOSTON—Edward (Ned) Ryan
has been named advertising and
sales promotion manager of WBZ-
TV, here, leaving a similar post at
Dowd, Redfield & Johnstone, Ine.,
immediately. Rvan is a former
CBS-TV promotion exec.

‘Hop’ Hopes to
Bridle Hosses

WASHINGTON — Will rock
and roll edge out the horse opera
sacred to Saturday davtime tele-
vision? Can the teen-agers tip the
tumbleweed for the top tunes?
Loeal Washington Station WTOP-
TV (CBS affiliate) may come up
with some answers with its new
“Sock Hop” program, live, 11 am. -
to 12 noon, Saturdays, starting
December 1.

WTOPs danee program, under
the baton of deejay Jav Perri, will
mark the second local area TV
station to dig the beat. WTTG's
(Du Mont) record hop show has
been dishing it to the cool cats
daily for ene hour, and for two
hours on Satorday afternoons,
Jto 5 pm.

Other local Washington stations
—WRC-TV (NBC) and WMAL-TV
(ABC) — are currently sticking to
their guns,
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SHORT SCANNINGS

Television Bureau of Advertisin

has elected Joseph Weed, head D%
Weed Television station reps, and
John Blair of Blair & Company,
radio reps, to its board of direc-
tors. Weed will serve two years,
Blair one. . . . E. C. Quinn, veepee
of Chrysler Corporation, was the
key speaker at TvB’s third an-
nual membership meeting in Chi-
cago, November 22,... John To-
land, formerly a vice-president at
Erwin Wasey Ruthrauff & Rvan,
has joined Warwick & Legler as a
vice-president in an executive ca-
pacity.

Ed Side, production director,
CBS-TV, suffered the loss of his
mother on November 25, after a
short illness. ... Promotions in the
Ted Bates media department in-
clude William J. Kennedy, assist-
ant vice-president, to manager of
the department and Norman H.
Chester and Christopher P. Lynch
to media supervisors, . . . Nox
Lempert, executive producer of
Guild Films' ecommercial division,
Is in Canada discussing production
of new commercials with Schnei-
der Cardon, Ltd., and other
“groups.

Hal Parks, WACA-AM, Atlanta,
will head up the new Atlanta of-
fice of Young Radio & TV, station
reps. ... Show business photo
Cary Wagner's 10th annual “Coo
Will Party” for approximately 300
celebrities will be held in the Car-
nival Room of the Sherry Nether-
lands Hotel on December 5 at 5
p.m.... Bob Finkel, producer of
the “Perry Como Show,” traveled
to Pittshurgh last week to pick u
the “TV Producer of the Year”
.award from the Variety Club of
Pittsburgh.

Robert Tavlor wil. make his
TV acting debut as guest star in
an episode of MGM-TV's “The

Thin Man." ... What makes NBC
stars is neatly summed up in Earl
Wilson's new paperback k en-

titled, “The NBC Book of Stars.”
Published by Pocket Books, Ine.,
the syndicated columnist has in-
cluded intimate sketches of 12
NBC entertainers such as, Sieve
Allen, Perry Como, Eddie Fisher,
Gisele MacKenzie, etc.

Screen Gems wili drop the name
“Danger Is My Business,” as a title
for an upcoming TV film series.

WHDH Debuts
After Delay

BOSTON — WHDH, Boston's
third VHF station, began opera-
tions last week with CBS-TV and
NBC-TV programs and a heavy
color schedule added to its ABC-
TV affiliation. A problem of hook-
{nq lines atop its 1,250-foot tower
delayed the station’s debut fou two
weeks, but the Herald-Traveler
Corporation’s outlet got off in a
burst of new feature film, film
spectaculars and the best of three
networks’ programming,

All of WHDH's local shows are
in color, including news, weather,
sports and religion, adding three
hours of tint per day to web
schedules, “Person to Person” and
the “Tonight” show, not carried by
the CBS and NBC stations here,
h:ve been fitted in. Curt Gowdy
has been named sgports director,
with plans for emphasis on location
coverage of sporting events.

‘Medal of Honor'
Re-Pinned on TV

HOLLYWOOD — “Medal of
Honor,” a series dramatizing the
exploits of World War IT heroes,
previously announced in several
quarters, is again headed for TV.

Fred Coe will produce the pilot
film in February for a half-hour
series to be hosted by Audie Mur-
phy, the war's most decorated
soldier.

The decision was made when it
was learned the title is the regis-
tered trade-mark property of Lt
Col. John D. Craig of Arcadia,
Calif. and is being used on a
Craig produced adventure film
package being released by Batjac
Enterprises. . .. Allen Swift, emsee
of WPIX, New York's “Popeye
Show,” will be guest of honor at
the annual "Tovs for Tots” party
in Jersey City, N, J. on December
14, The drive is sponsored by the
Jersey City Department of Parks
in co-operation with the U. §. Ma-
rine Corps.

Screen Gems' “Father Knows
Best,” under the title "Vater Weiss
Es Am Besten,” will be the first
network sponsored show in West
Germany, ... Paul Taubman, mu-
sic director of “Twenty-One” and
“Tic Tac Dough,” is in Paris, pro-
ducing the music end of three
French TV quizzes packaged by
Jean-Paul Blondeau, .., ABC-TVs
“American Bandstand” dance con-
test pulled some 700,000 mail bal-
lots during a two-week period,

Dr. Lyndon O. Brown, vice-
president in charge of media, mer-
chandising and research, and
chairman of the executive commit-
tee for Dancer-Fitzgerald-Sample,
has been elected to the board of
directors of the Advertising Re-
search Foundation along with
Donald S. Frost, vice-president
and advertising director of the
Bristol-Mvers Company.

Tidewater on
Way to Top 20

Market Circle

NORFOLK —— The Tidewater
Area, consisting of Norfolk, New-
port News and Portsmouth, Va.,
will move into the Top 20 markets
within two vyears, according to
Carl Burkland, manager of
WAVY-TV here. The population
increase has stayed 300 per cent
above the national average every
vear since the end of World War
II, the exec points out, and busi-
ness volume has doubled. -

The $300,000,000 Cape Charles
Bridge, begun this vear, will pro-
vide a direct highway route fll?um
Boston to Miami, another boon to
Tidewater business. Burkland at-
tributes part of WAVY's smash de-
but to the area’s growth which
has far outstripped its position
listings on paper, “The public also
prefers even a mediocre VHF sta-
tion to a superior UHF,” says the
veepee in accounting for WAVY's
impact on the market in its 12
weeks on the air.

ARB Special

Special American Burean re-
ports have brought the station First
ratings like these: “Popeye,” 28.0
with a 62.0 share of audience;
“Mickey Mouse Club,” 30.8 with
a 73.0 share; “Early Late Show,”
17.2 with a 34.0 share in the 9:30-
10:30 p.m. slot, and “Sword of
Freedom,” 78,9 with a 50.0 share.
“Dance Party,” a local live 5-8
pm. Saturday show, drew 27.0
with a 60.5 share

“If you have the product, your
station can be 10 years or 10 davs
old. Viewing habits are easily
broken,” savs Burkland.

Ed Wynn as SG's Star
In ‘Old Man’ Series

NEW YORK — Ed Wynn will
star in “My Old Man,” a comedy
drama being prepped by Screen
Cems for spring sale. The film
series will roduced by Ben
Feiner Jr., wit]i: a pilot ready
March I. The show is described
by one exec as “"Grandfather Knows

Best.

Ampex Breaks Last Block Toward

Tape Use With Editing Development

REDWOOD CITY, Calif.—The
third, and apparently last, remain-
ing, significant breakthru in the
field of video tape recording has
been made by the Ampex Corpora-
tion. The firm has solved the
problem of frame by frame editing
of tape, giving it the same flexi-
bility now enjoyed by film,

The importance of this editing
capacity is tremendous in the tele-
vision field. Without it, tape was
a recording device, an improved
version of the kinescope, With it,
it becomes a ereative medium, and,

as far as television is concerned, a|

rival to film.

Editing the video tape is prac-
tically as simple as editing sound
tape, Working with Du Pont, Am-
pex developed a magnetic spray
that makes visible to the naked eve

the lines of magnetized particles
on the tape,

As the tape is run thiru the
machine, the operator watches the
Fit:lun? on a TV monitor. When
1e comes to a point he wants to
edit, he halts the tape and sprays
it.

Pip Marks

This brings out the lines the
magnetic heads made across the
tape during recording. Along the
E{igt‘ of the tape during the record-
ing a synchornization (.E;"'r‘i{?l;'. placed
a small pip marking each individ-
uial frame and this also becomes
visible to the operator. All that re-
mains for him to do is to cut the
tape along the magnetic line where
| the pip is placed, then splice the
tape and start it rolling again.

Any number of such

splices,

LIKE WILDFIRE

Mexico Goes for U. S.
TV Films With Dubs

MEXICO CITY—TJ. §. svndi-
cated films are rapidly becoming
most-praised, most-viewed fare
over Mexico's network. Telesistema
Mexicano, now that distributors
are dubbing Spanish sound tracks.
There are 14 shows running fully
sponsored, with 21 more running
sustaining or available,

Shows fully bought are: “l Led
Three Lives,” “Dr. Christian,”
“Eddie Cantor Theater,” “Highway
Patrol,” “Seience Fiction Theater,”
“Yesterday's Newsreel,” all Ziv-
TV: “Lassie,” ”Fur}'," “The Lone
Ranger,” “Stage 7,” all Television
Programs of America, and “Star
Theater,” “Father Knows Best,”
“Tungle Jim,” “Rin Tin Tin,” Screen

ms.

Available to sponsors are: “Mar-
tin Kane,” “Harbor Command,”
“Harbourmaster,” “Tombstone Ter-
ritory,” “Sea Hunt,” all Ziv; "Ra-
mar, “Mystery Is My Business,”

Bengal Lancers,” “Jet Jack-
son, “Suspense,” “Tales of the
Texas Rangers,” Screen Gems; "I
Spy,” “Capt. David Grief,” Guild
Films; “Racket Squad,” “Sheena,”
“Code 3," ABC Film Syndication.

California National Productions
is dubbing “Hopalong Cassidy,”
“Frontier,” “Medic,” Western Mar-
shal,” “Boots and Saddles,” “Union
Pacific” and “Charter Boat”
(“Crunch and Des”