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N. Y. Coinmen Fight

To Foresta

Vending, Music, Game Groups Rally to

Il Controls

Prevent Enactment of Mitchell Bill |

By AARON STERNFIELD

ALBANY, N. Y. — New York
State juke box operators are
faced with the prospeot of payin
a $10 annual per-machine tax an
submitting to a regulatory code
which would make the transfer of
equipment from one location a
major chore. The measure, cur-
rently in State Senate and Assem.

ly ocommittees, would apply
" equally to operators of coin games
and vending machines.

Trade groups representing juke
box, game and vending interests
are pulling out all stops in a fran-
tic effort to kill the pending legis-
, which, at presstime, ap-
peared that it had at least an even
chance of passage.

While the measure under con-|
sideration is labeled as a tax bill, |
fts regulatory provisions also make
# a clear attempt to exercise some
degree of control over all coin op-
erated devices—games, music and
vending. There seems little doubt |
that this and other proposed legis-
lation covering all tvpes of coin
machines was prompted by the re-
oent hearings before the Senate |
Rackets Committee, and there |
scems a good liklihood that what-
ever happens here may set the pat-
tern for other State Legislatures.

Trank Bills

A spate of bills, most of them |
orudely drawn and some of them
of questionable constitutionality,
have been thrown into the legis-
Jative hopper here.

The crackpot bills, while they
may throw a scare into operators,
distributors -and manufacturers,
generally die in committee. But
out of the welter on control and
revenue bills introduced, one ap-
pears to have at least an even
chance of passage.

Senator McNeil Mitchell of Man-

i
hattan, one ot the most power-
ful men in the Republican lender-l
shig of the Upper House, has in-
troduced Senate Bill No. 3583,
providing for a $10 per-machine
license fee for juke box, coin op-
erated games and most types of
vending machines.

A concerted effort on the part
of the New York State Coin Ma-
chine Association apbears to have
been successful rezarding the
Mason Bill, introduced last week
in.the Assembly.

This measure provided for Y
$300 annual fee for all persons en-
gaged in any phase of the coin-op- |
erated equipment industries—from
bulk gum servicemen to juke box
manufacturers—and it would have
granted dictatorial powers to the
Secvetary of State regarding who
could and who could not earn a
living in the field.

Little Chance

The Mason Bill is still in the
Assembly Ways and Means Com-
mittee, and indications are that it
will die there.

Another measure, probably des-
tined for the legislative scrap heap
is the Lerner Bill, which would
authorize municipalities to tax juke
boxes not more than 10 per cent
of the gross take—before commis-
sions, operating expenses, etc.— of
all collections.

Actually, the bill is of little con-
sequence, as municipalities already
have that power under the nui-|
sance law taxes, and the Lerner!
measure merely places a limita- |
tion—albeit an unreasonably high
one—on the power. [

The clear and present danger is |
the Mitchell Bill. and all segments
of the coin machine industry are
working furiously to stop it.

State Meetings |
Four meetings were held this

Coin Industry
Leaders Meet

NEW YORK-—A crisis generally
brings out the best and worst in

&eople. With regard to the pend-|

g New York State tax measure
which would levy annual fees of
$10 each on virtually every juke
box, coin game apd vending ma-
chine in the State, it seems to have
brought out the best.

Friday afternoon (8), in the of-
fices of The Billboard, representa-
tives from all these industries sat
down at the same table in an
effort to map an immediate plan of
action to kill a measure which they
fear would threaten their livli-
oods.

Temporary differences among
groups were pul aside for the mo-
ment, as the emergency committee
devoted its complete concentration
on what it oconsiders the current
anger. 1
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MELCHIOR ASKS
STATE AID FOR
U. S. LONGHAIR

By REN GREVATT

NEW YORK — Lauritz
Melchio'r, affectionately
known as “the Great Dane” in
opera and other show-business
ciroles, this week discussed a
trip to Cairo, the failing stute
of the musical art in America
and the adverse etfects of pop-
ular music on Americap youth.

Mr. Melchior, named as the

Late '50's

Real 'Jazz

Cool Beat Sways
Disks, TV, Radio

By JUNE BUNDY

greatest \Wagnerian tenor of
this era, divu%ged his thoughts
on these and other topics at
a private luncheon- interview
at the venerable, 112-vear-old
Liederkrantz Club here.
Sipping from a magnificent
beer stein, presented to him
by members when he became
an honorary member of the
musical club, Mr. Melchior
openly deplored the nation’s
failure to encourage its great
wealth of natural talent in the
serious music field.
“Developing an opera or a
concert singer is a serious and
costly business,” he declared.
“There are many who would
gladly pay the way for a de-
serving young artist, but once
the talent has been trained
sand perfected, 1 ask you,
where he can perhaps eam
$125 a week for part of the
year? You can’t raise a family
on that. And young artists
cannot make a fair living on
the concert circuit. There are
simply not enough places
where talent can be exposed.
(Continued on page 42)

week—two in New York, one in
Albany and one in Syracuse — to
plan strategy to squash the
measure,

Meetinf here Tuesday (3) at the
DeWitt Clinton Hotel in emergency
session was the New York State
Coin Machine Association. At the
same time, the National Automatic
Merchandising Association held a

(Continued on page 74)

NEW YORK—The late 50—
{ rather than the '20’'s—may yet go
{.down in musical history as the real
“Jazz Age.” Jazz is moving into the
pop market in everv area—records,
TV, radio, movies, TV films, sing-
ing commercials, ete. — and next
Monday (16) it will even make the
| White House, via a “Jazz Jubilee”
| concert sponsored by Mrs. Dwight
D. Eisengowe.r. (See last week's
Billboard.)

ljazz artists are now firmly estab-
lished on The Billboard’s best sell-
ing pop charts—both singles and
algums, Henry Mancini’s “Peter
Gunn” L.P has been the No. 1 hest
selling album for the past thece
weeks; while two fazz disks—Ray
Aurthony’s “Peter Gunn Theme”
and “Petite Fleur” by Chris Bar-
ber's Jazz Band—were in the top
10 on “The Hot 100" chart last
week.
Chart Regulars

Other jazz artists appearing reg-
ularly on the best selling pop al-
bum charts include Ahmad Jamal,
Jonah Jones, Hi-Lo’s, Dakota Sta-
ton, Ernestine Anderson, the Four
Freshmen, Duke Ellington, Dukes
{of Dixieland, Charleston City All
| Stars, Dave Brubeck, Miles Davis
Ella Fitzgerald, Erroll Garner
Stan Kenton, June Christy, and
Count Basie.

Cozy Cole, of course, recently
had the No. 1 pop single in the
country—"“Topsy.” It’s interesting to
note that practically all of the
above artists were listed as top
favorites in The Billboard’s pop
deejay poll last December.

NEWS OF THE WEEK

Sears 25-Off Discount Policy
Raises Disk Department Profits

More than 500 of 700 Sears, Roebuck stores
thruout the nation now discount disks as much

as 25 per cent. Policy, set in
ago, has juiced up profits of

operations but of related items like phonos,
radios and TV sets as well. National pattermn
directed from Chicago is expected to confinne
indefinitely. ................

Indie Labels Search For

Programs to Sell LP Product . .

You need more than a 10 per cent discount
to move indie album product, indie labels are
discovering. You need a program. . .Page 3

Solon Blasts Fourth Class
Postal Rate for Records .

..

Congressman Torget Macdonald last week

blasted postal rates which he
sidize rock and roll, jazz and

ciang” by lettin

at férurth-class

Cll )

motion a year

not only disk

...... Page 2

record olubs mail recordings
ook rates. .......... Page 3

Tennessee Ernie Ford Snags
5-Day Stand at Wis. State Fair . . .

Teonnessee Ernie Ford has been signed by
Wisconsin State Fair, Milwaukee, for a
day performance in front of the grandstand.
The Ringling circus will be the featured show
the first five days

five-
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Pop Market Via
and Films

| At least 10 weekly dramatic
| shows now feature jazz background
music—"Peter Gunn,” “D.A.’s Man,”
“T7 Sunset Strip,” "M Squad,”
“The Thin Man,” “Richard Dia-
mond.” “Ellery Queen,” “Perry Ma-
son,” “Naked. City,” and the uj

coming (starting March 31 on
NBCV-TV) “Pete Kelly's Blues.”

Meanwhile CBS Films is ready-
ing its first video tape series,
“Theater “qr a Story.” The first
show (start“g April 2) will spot-
light jazz, Yeaturing Billie Holli-
duy, Miles Davis, Ben Webster
and Charles Mingus, and a flock
of big name fazz musicians. Jazz
critic Nat Hentoff is musical ad-
viser for the show.

Gunn Theme Covers

{ In addition to the Mancini LP,
the “Peter Gunn Theme” has been
cut by Shelly Marine, George Kel-
ly, Aaron Bell, the Page Boys and
the Embers. “77 Sunset Strip” has
|been waxed by Pete Candoli, Don
Ralke and Frank Ortega, and Leith
Stevens. “The Thin Man Theme,”
written by Pete Rugolo, (he also
[ writes “Company” over WJZ-TV,
Baltimore. Emseed by Baily Goss
and Chuck Thompson, the show,
debuted last month (Wednesday,
10-10:30 p.m.), features a variety
of different jazz styles. The “Rich-
ard Diamond” score has been re-
corded by Leith Stevens for Coral
and by Rugolo for Mercury, with
versions by M-G-M, Victor and
Camden due for release shortly.

The “M Squad Theme” has been
cut by Basie, Stemens and others.
There is also a “Naked City” al-
bum on the market. Mancini is
| readying new LP tagged “More
Music From Peter Gunn” for RCA
Victor; and he will conduct -for a
[Columbia LP, featuring Lola Al-
{bright (fem lead on the Gunn
show) and six Gunn tunes. Connie

(Continued on page 42)

,Jazzed Sh;e
Commercial

NEW YORK—The latest fazz-
based commercial features Count
| Basie and his ork for Thom McCan
 Shoes.

Basie recorded the theme, “Pin
Stripe Rock” for a one minute film
spot, plugging the mew pin stripe
stitching on a new McCan shoe.
The tune was written by Mitch
Leigh, hcad of Music Makers®, Inc.
a jingle firm. A group of jazz TV
commercials were cut this month
for Canada Dry by George Simon
for Bouree Productions; while
Marlboro Cigarettes is currently
spotlighting jazz backings on their
TV spots.
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Sears

. Roebuck Behemoth

Of Cut-Rate Disk Field

500 Outlets Offer Average Price
Slash of 25%; Stock Only Hits

By BERNIE ASBELL

CHICAGO — When tradesters
think of large-scale discountin
they think of Sam Goody or loca
variations thereof, but the be-
hemoth in the field of the reduced
gice tag on disks is Sears, Roebuck

Company,

il

in their own 1ight. Part of the
plan was to cut down the number
of album titles in inventory to
steady sellers only, thus eliminating
dead weifht and enhancing the
chances of turning a profit.
Proof of Pudding

Today, a year later, the plan

|has proved its worth. Accrding

ture, the current Sears policy Is
here to stay.

The Sears line is comprised of
four to five hundred of the best
selling LP titles. Only when a title
has proved that it’s the equivalent
of money in the bank does Sears
put it in stock. About fifty of these
titles are carried in stereo as well
as mono.

Of more than 700 Sears stores|to well-informed sources, the rec-
thruout America, more than 500 ord departments are now making
have record departments, each of |money and they represent a much
them operating according to a heftier portion of the volume of |listing at $4.98 go for prices rang-
nationally - direoted pattern  of | their parent departments—phonos ing from $3.69 to $3.98. These
slicing list prices by an average|and TV. For the foreseeable fu-| {Continued on page 12)

LP’s that list at $3.98 are gen-
erally offered at $2.98. Items

Act of 1941 by three department [(At the Magistrates hearing Gim-
stores selling LP's at the discount/bel’s and Lit's did not produce any
price of $2.18 each. The three|evidence of what they paid for the
stores are Gimble Bros., Lit Bros., [records. Strawbridge and Clothier
and Strawbridge and Clothier. Case |waived the case.) If they paid
was started when Sydney Myers, |$2.47 and sold at $2.18 they are

of 25 per cent. When the number |
of these stores is oconsidered
together with the wide selectivity .
available in many of them, the I e t to res
Sears operation embarrasses anyi L
attempt at comparison.
Because of the past year’s up-|
surge in importance of the Sears| a r e ea er
operation Tﬁ) t]l)ﬁ] ]g(i)skrddiitribmion y
icture, e Billboa has  con-
?truoted from numerous trade| PHILADELPHIA — In what sroduct at a lower price than the
sources a portrait of the chain’s could perhaps be a precedent- |dealer or storekeeper purchased it
buying and selling policies. makin% case, a Philadelphia case, |Myers, represented by attorney
A year ago, the Sears record 2, Fhiladelphia magistrate found |Marvin Baker of the Ostroff and
departments were in trouble. They Friday (6) that a prima facie case Lawler law firm, is trying to asoer-
were neither making money nor had been established in violation |tain the price that the three de-
pulling in any outstanding numbers
of people to gaze at ghonos, TV
sets and appliance hen Sears
jolted the retail level of the indus-
try with the breakout of ads in a
te]st grouping of cities, including
gol‘,:sjg;’s gifno!:arglt ?:Et ?ncris;tﬁ(set operator of the Bandstand Record |in violation of the Pennsylvania
prices. Behind-the-scenes thinking Shop, had warrants served last | AVCT. If they paid $2.18 and sold
at the time, The Billboard reported {Thursday against the three stores [at $2.18 they are not in violation
el (2 juic:e up volume so records charging they were in violation of |of the Commonwealth Act, but the
could justify their-space as a traffic the Pennsylvania act. Magistrate |plan of Myers and his attorney is
motivator, ﬁut also with the hope Elias Myers held each of the three | then to bring a suit against the dis-

that a hefty volume might also department stores under $500 bail [tributors of the LP’s for violation

of the Pennsylvania Unfair Sales|partment stores paid for their LP’s.I

ACCOUNTANTS
TAB NARAS VOTE

HOLLYWOOD —- An ac-
eounting firm was named last
week by the National Acdemy
of Recording Artists and Sci-
ences to tabulate and audit
votes in the Academy’s forth-
ecoming awards presentation.
Baskins and Sells, oertified
public accountants, will han-
dle the ballot counting chores,
according to Los Angeles
Academy Chapter prexy, Paul
Waeston.

Members are now complet-
tng their voting on nominees in
28 different categories. After
these are tabulated, the Acad-
emy's membership will cast
its secret ballot for the win-
ners in each of these groups.
Awards will be made this
spring.

Victor Signs
Jerry Simms

NEW YORK—-RCA Victor has
Isigned cleffer-singer Jerry Simms.
Simms’ first release for the label is
{“Dancing Partners” b-w “Dancing
With a Memory.” Victor cut the
single from a bought master and
has high hopes for the disk, con-
sidering the 21-vear-old talent ane
of its most promising new artists.

Simms composes his own mate-
irial and has written a number of
hits including “To Every Boy, to
Every Girl,” composed when he
was only 15. Simins is scheduled
to embark on a three-week deejay
trip thruout the country to promote
[his platter.

Crown Stereos

‘Now Total 31

NEW YORK — Crown Records
is releasing six more $2.98 stereo
records this week boosting the
label’s total number of stereo re-
leases to 31. Crown's low-priced
|disks are sold mainly in supermar-
kets and chains, and they have
special packages for tie-in promo-
| tions and a fast-turnover racf plan.

NEW YORK —- Dick Clark is
building a production dynasty

TV and TV films.

Under the supervision of Chuck
Reeves, who produces Clark’s Satur-
day night ABC-TV shows, Clark’s
newly formed Drexel Films Corpo-
ration will produce five movies
over the next 18 months, fowr or
six-hour 6r 90-minute long musical
spectaculars on ABC-T\ this year;
a8 new version of “This Is Show
Business,” “with Clark as emsee,
starting October 8 on ABC-TV; a
one-hour, night-time taped or
filmed, with continuing characters
and a live or taped daily daytime
dramatic show.

i . or a Common Pleas Cowrt hearing |of the Federal Fair Trade Act.
make the departments profitable |to be held shortly. They claim that under this statute
| At the Magistrates Cowrt hear- | 2 distributor or a manufacturer can-
{ing, the plaintiff showed receipts not sell a product to one store at a
A TLAN TI C SA YS |fromhthedthree séores that ]he had | lower pnc(e than he sells to another.
Y |purchased records in each at a| Myers (no relation to Magistrate
I T S N OT SO price of $2.18 apiece. Myers of the. Myers) is execuive veepeegof the
NEW YORK—Tn reference Bandstand store stated that the|Association of Retail Record Deal-
to a story in The Billboard of | S2"€ records cost him from his dis- | ers but this action against the three
Mo 'Y2 concemitiy & tho ,-tributor_ $2.£§7 each. He was sup- | de artment stores was filed as an
Senate Rackets Committee gg;;:?s'm this by two othei recondlm ividual.
Investigation of the structure A .
of the record industry, Atlan- | Under t'he Pennsylvania Unfair
tic Records exec Jerry Wexler {Sales Act it is a violation to sell a CIG rk O ens
took issue with “a statement | ! p
made by Senator Kennedy. .
He noted that Kennedy | Eplc Offe rsS
had asked hwhyDrecord coml- J
panies, such as Decca, Coral, S -
Atlantic and Roulette, sell ' te reo DISC t ’
records to Lormar, the gang- -
ster-ran  one-stop. Wexler | NEW YORK—For the month of
stated that, “Atlantic never has |March Epic Records is offering a
sold records to Lormar. We {10 per cent discount to distributors
sell our records to distributors |on all of the firm’s stereo catalog.
and we never deal with any |This covers the firm’s 35 stereo re-
one-stops. Senator Kennedy’s leases issued to date. This is the
statement is a misjudgment.” :firs_t discount program offered on
The other diskeries also sell |Epic stereo. Epic, by the way, is
to their distribs in Chicago. ,'hqvmg a pretty good year to date,
with sales way ahead of last year.
MONEY-SAVING SUBSCRIPTION ORDER
Enter my subscription to The Billboard for a full year
(52 Issues) at the rate of $15 {a considerable saving
over single copy rates). Foreign rate $15.
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the new packages, is negotiating
for a film property now which will
be Drexel’s first movie, It will be

Ciksimens galosed Ll Biltyme 768 In addition Clark will continue

R his daily, two-hour ABC-TV show,

ame "Americaéx ]Ba.ndstanél” in the after-

! ; . noon, and his Saturday night tele-

! Occupation or Title cast. He will appear in two of the

' Company five movies, shooting one of the

! pictures during his vacation this

+ Address August.

E Oy Zone Slate Reeves, who will produce all of
:
L

Send to: The Billboard, 2160 Patterson St., Cincinnati 22, O.

Own Production Dynasty

covering TV, motion pictures, liveI

Way to

a medium-budget film aimed at
| Clark’s loyal teenage audience, but
with a strong story line. A score
will be specially written for the
movie, and the musical numbers
will be intergrated with the plot,
rather than spotting separate stints
by disk artists singing their current

(Continued on page 12)

IGood_y—_Defends
Philly Set-Up

NEW YORK——Sam Goody took
strong issue this week with state-
ments appearing in & story out of
Philadelphia in last week’s Bill-
board to the effect that “business
was far below par,” in the three-
month-old Goody at Snellenberg
operation in the Quaker City.

“The statements were factually
|incorrect,” Goody said. “The store
in Philadelphia has a projected
!first year onume of between $600,-
1000 and $700,000. The record
shows that from November 28 to
December 31, we did “$144,738

(Continued on page 12)

Stearns- Exits

BMI for Own
Pubbery

NEW YORK — Julie Stearns
geneml professional manager of

MI’s publishing firm since 1947
has resigned; effective March 13,
and is setting up his own publishing
operation. Stearns’ set-up will in-

ude Lorob Music, Inc., (BMI)
and Arena Music, Inc. (ASCAP).
Stearns will also manage talent
and produce records.

George Furness will join Stearns
in the new venture. Also going with
him is Alma Nitti, formerly of
BMI. Elmore (Baron) White will
join BMI to concentrate on stand-
ards in the catlog.

Stearns in his 12 years at BMI
had some big hits, including “Be-
cause of You,” “Many Times,” “The
Song From Moulin Rouge,” “It’s a
Big Wide Wonderful World,” ete.
Several of these reached the one-
million seller class in sheet musie
including “Because of You” an
“Moulin Rouge.” “Jezebel,” cut b
Frankie Laine and “Moulin Rouge
by Percy Faith, are among Colum-
bia’s million record sellers.

Stearns Started with E. H.
(Buddy) Morris and went on to
Chappell, Mills and Robbins. He
joned BMI in 1947.

Stearns is looking for office space
now and is expected to get into
operation very shortly. He stated:
“I have had a wonderful associa-
tion with BMI and I'm very happy
over the opportunity to go out on
my own.”
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All-New Cap
Albums Both
| and 2-Track

HOLLYWOOD —— Capitol rec-

| BLUEBIRD LP

| RCA Victor

Intros New
Kid Album

NEW YORK—RCA Viotor this
week is brinsln out a new Blue-
bird album. "The Bluebird Home

ords inaugurates a simultaneous
stereo amf mounaural policy with
fts March release. The firm plans
to oontinte to make the same
product available in both single
and dual-channel form, while still

releasing stereo versions of earlier-l

monaural releases.

Not all packages will be issued
fn both versions each month. In
some instances, Capitol may still

issue only a single track package|

while holding the stereo version
for release at a later date. Such
delays will be caused by the great
time-consuming demands of stereo

mastering. i

Capitol is issuing 27 albums
fn March, including 20 pop, six
“Capitol-of-the-\Vorld” and one
‘classical package. Of tRese, 15 are
new offerings being made available
i both stereo and monaural, eight
are single-track only, two are

(Continued on page 12)

Bill to Give
All ‘Sound’ |
Postal Break |

WASHINCTON——In the teeth
of a request bv Bostonian Repre-!
sentative hfdncl',donald t}? cut down
on tvpes ‘of phonograph recordings
elig:"l;s): for book-ratepin the Postal
Law, a new bill to broaden the
term to include all types of sound
recordings has been introduced by
Senate Post Office Committee
Chairman Olin D. Johnson (D..
S. C.) at the request of the Post
Office. (See separate story on Mac-
donald.)

Tntroduction of a “requested”
bill of this type by chairman of. a
Senate Committee practically as-
sures its passage.

(Continued on page 12)

Jazz Jubilee |

Plavhouse,” designed to get chil-

dnen”"off the TV stool and on their

Album Market Calls for Real

Sales Programs From Indies

Competition Demands Promotion
Blueprints to Launch LP’s Today

By BOB ROLONTZ

jcome up with $500 or $1,000 to

a hit albwm shat makes charts, and

NEW YORK —— “You've gotta | promote the record. He'll oall key |exoept in the jazz field, or with a

have a

rogram to sell albums.” |distributors in five or six cities, let [hot rock and roll singer, hardly

The LP features dramatizations| This Iy the hard and thoray fact them know he has loot to spend |ever does an indie lubel come thru

of “Cindvella” and “Pinnochio.
Each playlet Is performed three
times—The first time, professional
aotors play the parts; the second
time, the leading role is left open;
the third time, two parts are left

(Continued on page 12)

Washington's

1
CHICACO — Mercury Records
this week cleared arrangements
with the AFM to tape the entire
Jazz Jubilee to be held in Wash-
ington March 16 under the spon-
sorship of Mrs. Dwight Eisen-
hower and Mrs. Richard M. Nixon. |
The concert is a benefit for the
Friendship Settlement House. |
Art Talmadge, a.&r. chief. and |
Jack Tracy, jazz topper. will flv to
the capital Saturday (14) to set upl
facilities. |
Later, the tape will be edited |
down to an LP. If the desired
edited version includes artists
signed to other labels, Talmadge
said, he will proceed to seek clear-
ances. All rovalties, he said, are to
be given to the settlement house.
Among the jazz notables sched- |
uled to play at the Jubilee are|
Ernestine Anderson, Charlie Byrd,
Peewee Russell. Bud Cary, Bud
Freeman, Lou McGarity, Buddy
Tate, Vic Dickenson, Buck Clay-
ton, Jo Jones, Max Kaminsky, Cliff
Leeman, Harvey Phillip, Willie
Smith. Keeter Betts and Billy
Taylor and Paul Barbarin.

NAB Meet to Spotlight

Music’s Role

WASHINGTON — Music’s big
role in broadcasting will be out-’
lined in reports on new trends in
radio programming, music licens- |
ing problems, and the status of |
FM, during, the National Associa-M
tion of Broadcasters’ convention in
Chicago next week (15-18). Stereo
techniques will get attention at the
exposition of broadcast equipment, |
Tuesday afternoon.

Talks on “trends in radio pro-
gramming” will be given by
Howard G. Barnes, CBS Radio,

° R d ®

N. Y.; Robert D. Enoch, WXLW.
Indianapolis; Frank Gaither, WSB,
Atlanta; Duncan Mounsey, WPTR,

Albany, N. Y, and Robert E.
Thomas, WJAG, Norfolk, Neb.

by the indie record labels, most of
whom now have extensive and
regularly soheduled album re-
leases. They have discovered, as
the majors did a long tiine ago,
that with close to 100 albums he-
ing issued every month you can't
seﬁ albums merely by offering a
10 per cent discount to distribulors
and dealers, or throwing n a free
record or two for every eight pur-
ohased. ‘Even if this helps get them
into a dealet’s store, it doesn't help
move them out to the customer.

As one distributor put it a few
weeks ago: “When a manufacturer
makes a single record that lie feels
has potential, it doesn’t faze him to

and visiting with the jocks, and he
presses for exposure on radio sta-
tions. But the same manufacturer
will release nine or 10 LP's, each
of which cost three or four times
as much money to produce as a
single record, and he won't coine
up with any promotion money or
free recovds on any of the albums,
won't place any ads, and will think
that merely offering a 10 per cent
discount will move the line. Well
it won't.,”

It is noticedble that the one area
where the major diskeries have re-
tained their sales streugth is in the
package field. Only oocasionally
does nn indie label come thru with

Hub Dealers Climb

SORD Bandwagon

By CAMERON DEWAR
CAMBRIDCE, Mass. — Record
dealers should belong to an organ-
ization. This was the key point
made by Martin Spector, vice-
president of the Society of Record
Dealers, in an address to some 50
Greater Boston record dealers in
the Smith House here this week.
The result of Spector’s talk and
a panel discussion which followed
was that all in attendance who
were not already members signed
up at $12.50 each to become mem-
bers of SORD. This was a stop
for Spector, who operates three
record stores in Florida, on a tour
of several cities to recruit members
for the organization. He said there
were presently upwards of 430
members and he expected that by
the time he and President Charles
Simmons of Dallas got thru, that
e number would reach 700.
Frank Homeyer of Homever's
Record Shop, Boston, was chair-
man of the meeting. He said that

| Speotor pointed out that a once
heaf!hy retuil record business had
deteriorated in the face of an ex-
panding market and sinde “there is
no such thing any more as a fran-
chised dealer and drastic changes
in distribution methods have come
close to putting many of us out of
business.” He said that until SORD
was organized last summer it had
been possible for the record manu-
facturers to ride rough shod over
the dealer.

“Practically every innovation,
and every plan introduced during
the last three vears has been moti-
vated by a desire of these compa-

(Continued on page 42)

»|that is gradually being fuced up to | for ads, free records for one-stops| with two hit allnuns et the same

thne.
| Majors Flave Edge

| Whit do the major labels do
that the indles often negleot doing
with their package goods? ‘They
usnally run ads in magazines, on
[radio, on TV and supply an ims
mense amount of point of sule md-
teriul to the distributor and dealer.
Thea they kick ofl the program
with a lot of noise and excltement
and with it offer the 10 or 15 pec
| cent discount to their distributors.
In addition they often armange pre-
mium lie-ins with ceceal compne-
nies, soft drink firms, ete. They
supply review copies to reviewers
and deejays—but the inclies do that
too, altho perhaps not in the samoe
quantity.

Of course, none of the above
exploitation of promotion means
anything if the product is weak.
But assuming the product is good,
and that there is enough variely of
merchandise, this type of promo-
tion can and does pay off. The fact
ithat Cosnat Distributors in New
York are trying a special promo-
tion for April with u!l their album
lines (The Biltboard, March 2), and
that Warner Bros., Seeco and other
firms have instituted special album-
of-the-month promotions is an in-
dication that many indie labels are
taking leaf trom the major
album-selling programs to promote
their lines, too.

The major diskeries, faced with
dealer discontent concerning their
record clubs, have started to go
out of their way to come up with
special promotions to lure custom-
ers into stores to sell their albums.
Victor's new “Save on Stereo” pro-

(Continued on page 22)

TREKING ARTISTS FIND
'AUSSIE PROMOTORSHIP

i NEW YORK — American pro-

Campbell, Chuck Berry and Georga

there were at the moment two moters could learn something from | Hamilton IV) arrive three days

small organizations of record deal-
ers in the Boston area, one started
about 10 years ago and the other

|organized about a year and a half

|their cotinterparts in Australia, ac-
cording to youny‘ recording stars
Bobby Darin and Jo-Ann Camp-
ell, who recently returned from

A report of the All-Industry {ago. These, he said, however, were |2 _tour of Sydney and Melbourne
Radio Music License Committee not particularly active and met at |[(February 1-8).

will be given by its chairman
Continued on page 12}f

intervals to disouss mutual prob-
lems.

I Anstralian promoter Bill Watson
had the U. S. acts (Darin, Miss

Solon Blasts 4th Class

Urania Skeds |Postal Rate for Disks

7 April LP's

NEW YORK-—Urania Records
will release seven LPs in April. |
The pop albums are “5.05.—
Serenade Our Swesethearts” by
acues Belasco and a set featuring
asketball star Tony Lavelli on
accordion selections. '

Classical albums include an LP
of Ukranian songs by Mme. |
Eugenia Zareska, Beethoven’s “Pi-
ano Concerto No.- 17 by Robert
Goldsand, and album of organ
music by Vivaldi-Bach playd b
Robert Noehren and an LP witm
the two Lisat Piano Concertos by
Philippe Entremont.

A specialty album, “Play Better
Ball” by 10 top baseball stars, giv- |
ing advice to fans, completes the
roleasa,

By MILDRED HALL |

sidizing” such “musical illiterates”

A check of the original bill, H.R.

WASHINGTON — A Congress- |as Elvis Presley, Little Richard, | 5836, by Rep. Tom Murray (D.,

man’s irascible diatribe against pos. |
tal rates which “subsidize rock and
roll, jazz and hillbilly musicians”
by letting record clubs mail record-
ings at fourth-class book rates, has|
brought chill reaction from the

clubs, the record
artists involved.
However, dealers are anony-
mously rooting for the Congress-
man to get the club postal advan-
tage scuttled, thereby nudging.the
album trade out of the mails and
across the counters. Albums ac-
count for some 70 per cent of rec- |
ord sale gross, and the clubs have
brought groans from the dealers.
Bostonian Democrat Torget Mac-
donald last week (3) accused the

companies, and

{Post Office department of "sub-lSec. 204-D)

Dicky Doo, Conway Twitty, the

Royal Teens, et al., by “designating | ings in this book-rate group. The

all phonograph records as educa-
tional material,” so that all records
can be mailed fourth class — con-
trary to Congressional intent, which

| Post Office, to say nothing of the | was subsidy for cultural and edu-

cational material. MacDonald said
the Post Office Department made
the designation the day the 1958
Postal Policy law went into effeot
—August 1, 1958.

The Post Office spokesmen say
it isn't so. They say the Postal
Policy law, which was celebrated
in music circles for putting sheet
music into the cheaper fourth-class
rate, speoifically includes “phono-
graph recordings”

| Tex.) shows no mention of record-

two little words “phonographic re-
cordings” were quiet]
some point in the

Senate conference on versions of
the bill passed separately in each
house. The addition easily passed

unoticed, since “clean bills” out of

successful conferences, are not gen-

|erally circulated, and go almost
immediately into law, with presi-

| dential signature.
Cut Rate in Half

rates in the revised postal law:

“Translated into financial terms,

the so-called record

added at|
inal House- !

before they were slated to open,
and the entire three-day period
was utilized {or promotion in both
cities.

Television cameras, press and
deejays met the troupe in Sydney.
Some of the jocks traveled mora
than 20 miles from New Zealand,
Tasmania, etc., to tape special in-
terviews with the artists.
| . Miss Campbell grabbed off the
ibulk of the newspaper space, in-
cluding a four-column front-page
picture in Melbourne’s top news-
paper, The Star, even tho she's
never had a record released in that
country. However, the Gone Rec-
ords thrush points out that, “You
have to co-operate to get the
space.”

Under co-operation she lists get-
ting up at 6 a.m., putting on a

(Continued on page 12)

e e e

‘Wolhandler to

}Head Own Firm

| NEW YORK—-Joe Wolhandler
has formed Wolhandler Associates,
|a new public relations organization
{specializing in the entertainment

Macedonald said of the lowered | field. Wol andler, who had been

with Rogers and Cowan since
1951, handles public relations for

olubs werq | Marilyn Monroe, Ziv TV Film' Pro-
in the fourth-|thereby enabled to mail recordings  ductions and network TV shows.

class category (Public Law 84-526, for 9 cents for the first 16 ounces, | The new firm will also handle
{Continued on page 42)] industrial public relations.

Sl ——
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NEW LONGHAIR LOOK

Staid Ravinia Fiesta
Books Hot Pop Artists

CHICAGO-—Plans for the com-
ing summer’s Ravinia Festival at
cu%urban Highland Park highlight
a significant trend shaping }H) in
the temples of serious music. There
is not only a growing acceptance
of jazz talent in the temples, but
that aoceptance is reaching out to
include pop names that appeal to
cultivated musioal tastes.

Ravinia is turning over two
nights, July 22 and 24, to the
Kingston Trio, based on their re-
cent splash in the pop disk market
with folk-styled arrangements.
Paul Bannister of Associated Book-
ing Corporation sold the trio for
$£000 or the two perforinances.

Ravinia’s eagerness to book the
light-styled attraction is particular-
ly significant because four years
ago, the festival’s officers found
themselves in a community contro-
versy when they opposed the
adulteration of the longhair festival
when a proposal was made to book
the Benny Goodman ork. The
pext year, they let the bars down,
after much heat, and were aston-
ished when Louis Armstrong drew
12,855 customers, breaking the fes-
tival's one-night record. It was
particularly surprising to them be-
cause the old record had been
held by a dream trio consisting of
Artur Rubinstein, Jascha Heitetz
and Gregor Piatigorsky.

Since then, Associated veep Fred
C. Williamson and Bannister have
solidified the jazz position at Ravi-
nia, selling Dave Brubeck twice,
Lionel Hampton, Duke Ellington
end Erroll Gamer. Bannister is
now negotiating to spot the Dukes
of Dixieland there this summer.

| distinot from the classical perform-
ances. Last year, however, Associ-
ated sucoeeded in booking Erroll
Garner as a guest soloist with the
Cleveland Symphony. On April 17,
| Maynard Ferguson will guest with
the New York Philharmonic as
soloist in the debut-of the Sympho-
ny No. 1 by Bill Russo \vf‘;o, like
Ferguson, is an ex-Kenton sideman.
It will be conducted by Leonard
Bernstein. The symphony may be
repeated by the Chicago Sympho-
ny Orchestra at Ravinia. Bannister
said that Walter Hendl, Ravinia
artistic direotor, has alread agreed
to book Ferguson there if the work
is to be performed.

In another booking that under-
lines the trend, Bannister has inked
the Kingston Trio to share billing
with the Minneapolis Symphony
Orochestra April 18 in joint concert
to open a new auditorium in
Minneapolis.

Boston Po}s
Tops Red Seal
Mar. Issue

NEW YORK —— RCA Victor’s
Red Seal release this month is
topped by “Pop Stoppers,” by
Arthur Fiedler and the Boston
| Pops, and “The French Touch,”
with Charles Munch conducting

the Boston Symphony. The former |

package includes a newly-cut col-
lection of the group’s big hits. Lat-
ter includes Dukas “The Sorcerer’s
Apprentice,” Ravel's “Mother Goose

Merc Tees Off
New Dealer Aid
Stereo Pifch

CHICAGO — Mercury Records
this week rushed out a consumer
discount plan on stereo records
with the twin designs of stimu-
lating talk about stereo and boost-

For every purchase of a Merc

stereo package at $5.95, the con-
sumer can buy a second one for
{one dollar.
{  The offer is similar to one made
ilast week by RCA Victor, except
[that Meroury is opening its entire
stereo catalog to the sale while
| Victor’s' offer covers a selected,
even tho far-ranging list.

The Mercury sale, called the
Stereo Save-o-Rama Plan,” allows
the dealer his normal profit margin.
For every stereo disk he buys for
$3.69 at wholesale, he is entitled
to stock another at 62 cents.

u

To help stimulate traffic, said

Morris S. Price, Merc sales man-
ager, dealers are being provided
with window streamers am}j signs as
well as in-the-store displays. Deal-
ers, he added, would be encour-
aged to use co-operative advertis-
ing funds in local newspapers.

The plan, which will be in
|force until April 4, was suddenly
atmounced Jast Thursday (5). It
was hatched at a Merc staff meet-
ing on Wednesday (4), and before
night fell, according to Price,
presses were rolling off the win-
ow streamers and phone calls
were made to 29 distributors set-
ting the sale in motion.

MONEY MAKES THE JAZZ GO

By CAMERON DEWAR

BOSTON — The Newport Jazz
Festival is embarking on a plan
that will broaden the entire scope
of the project and instead of a
year’s activity concentrated on four

|ing traffic thru the dealer’s door.|

'adds further that

days of music, Newport will go
global with year-round jazz.

Behind this far-reaching decision

is a relatively simple reason. Con-
trary to popular opinion, the Fes-
tival hasn’t made a lot of money.
George Wein, director and opera-
tor of Storyville here, says that
with what was spent on the Inter-
national Band last year, the “Fes-
tival just about broke even.”
[ “A good four-day storm could
| wipe us out,” Wein points out, and
we’re not ac-
complishing anything, we're not
interested in just going along
breaking even. We've got a big
organization and there are a num-
ber of worthwhile things we’d like
to do. But to do them we need
stability.”

The Festival hopes to gain this
stability by expanding jazz activity
along fairly commercial lines. The
first big commercial enterprise
{ which the Festival will enter.i; the
series of three major festivals to
| be co-spounsored this summer by
tke Sheraton Corporation. These
are set for Boston, Toronto and
French Lick, Ind.

Plans also are hrewing for New-
port to sponsor a European con-
cert tour in the fall and probably
one here in the States, with a
chanoe that there will be still
another in the Caribbean.

There is a sound reason why an

Newport Festival Plans
Global, Year-

Round Push

The second pro}eot will be ¢
series of three or four concerts ¢
’yi‘ear in New York City at probabl

own Hall. They will be concetve
from an artistic rather than a com-
mercial point of view and, as a re-
sult, wilf probably not be money.
makers.

Both of the projects are sched-
uled for next year, but depends
entirely on the success of this sum-
mer’s expanded Newport Jazz Fes-
tival and its representative, George
Wein.

UA Plans Big
Disk Push on
Monroe Pic

NEW YORK — Following the

{tion pattern set with “I Want to
Live!” United Artists Records - is
planning a simultaneous release of
three LP’s, two singles and an EP
with the opening of the new Mari-
lyn Monroe film, “Some Like It
Hot.” The albums include the
sound track, “Some Like It Hot
Cha Cha Cha” and “Some Like It
Cool,” a sampler, featuring UA jazz
artists.

All are available in stereo and

monophonically. The sampler is be-
ling offered for $1.98 monaurally
and for $2.49 in stereo. Price tag
on the sound tracks is $4.98 for
both versions. The Cha Cha album
|will list at $3.98 for the monaural
and $4.98 for the stereo version.

!

successful joint film-record prome-

i i 2 2 ' ibly non-profit institution| The various disks will benefit

The Kingston Trio; however, Sht A o v I ostensi t : | nef

i g assifi 3 ( : such as Newport has an interest|from a national promotion tie-in
which can hardly be classified Other Seal product includes ICtOI‘ n]ECtS in promoting these purely commer- |with distribution of the film, The

under the jazz banner, represents

“Bioerli in O " “the “P
& o w - deparnice. | bBjoerling m Opera’; the "Pomp

. X |cial ventures. The aim is to raise |film company has planned a heavy
and Circumstance” marches and

There have been other kinds of
departures, too. Bannister’s break-
thru at Ravinia won the opportu-
nity for jazzmen to play under
longhair auspices but in events

Neon Glitter
Return for
Sunset Strip

HOLLYWOOD —-— Hollywood’s
once-bright Sunset Strip, dimmed
by the black-out of Ciro’s and
Mocambo (among others), may get
some of its old glitter back with
the re-opening of the Mocambo in
mid-May. The club shuttered last

ear soon after the death of its
ong time operator, Charlie Morri-
son,

It will re-open as the Cloister |

Inn to be run by the operators of
the Chicago nitery of the same
(Continued on page 12)

AGAC TO MEET
FOR ROYALTIES
DISCUSSION

NEW. YORK——The Ameri-
can Guild of Authors and
Composers issued an invita-
tion to members this week to
meet Wednesday (18) in the
Hotel Edison’s Sun Room.
The announced subject of the
discussions: Collection of Roy-
alties.

The invitation warns cleff-
ers not to be confused by “re-
cent trade paper stories, ru-
mors and some publishers’
gossip.” The note adds, “Come
and get un-confused. Instead
of listening to the man in the
street who doesn’t know, come
to this meeting and get your
facts straight.”

Bliss’ “Welcome to the Queen,” by
Sir Arthur Bliss and the London
Symphony, and Wanda Landow-
ska playing Mozart Sonatas, The
latter is the second disk of the suc-
{cessful two- LP set to be released
as a single.

McPhatter

NEW YORK—M-G-M Records
signed Clyde McPhatter to a long
term contract this week as a guar-
antee understood to be in excess of
$50,000 per year. McPhatter’s con-
tract with Atlantic Records, where
he had been for the past five years,
and made many hits, terminated
recently. It is known that both
Warner Bros. Records and United
Artists Records had made very
strong bids for the singer’s services
and had offered most attractive
contracts. Ray Ellis, M-G-M pop
singles chief, was instrumental in
| bringing McPhatter to tha label.

iMa
Jazz Coverage

CHICAGO~——Playboy magazine
{ this week charted a heavier cover-
{age of the jazz field, with the ac-
quisition of Don Gold who leaves
Downbeat March 16th, to become
jazz dpromotion director for the mag.
Gold, managing editor of Down-
beat and with the Maher publica-
tion for the past two and one-half
years, intends to work out a heavier
coverage of various fields of jazz.
In addition, he has definitely re-
ceived an okay from Playboy man-
agement to stage what may be a

e-day jazz festival outdoors at
an as yet unselected site in Chicago.
Playboy has already issued two 12-
inch LP packages under its own
Habel, based on two annual jazz
polls.

‘Coast Feel’
Into Albums

| HOLLYWOOD —— RCA Victor
| will adorn all its Hollywood-re-
corded albums with Coast-created
art. In addition, the firm will assign
a portion of jts other album art
chores to California. Reason for this
is to give the Victor art work more
of the “West Jbast feel,” accord-
ing to Bob Jones, Viotor art direc-
tor.

to line np a local agency who will
handle these assignments under
direction of Bob Yorke, manager
of RCA Vittor's West Coast
operators.

Jones defined the “West Coast
feel” in album art as being free in
style and conception as compared
to the Eastern creations. The Coast,
he said, enjoys an advantage in
its ability to use natural land and
sea scapes, while the East must
resort to simulated outdoor scenes.
[Jones estimated that approxi-
mately 95 per cent of Victor's
covers use photographic art. Paint-
ings, for the most part, are reserved
for Red Seal Product.

{Continued ‘on page 12)

Jones is currently on the Coast '

money for two important artistic
tbut financially unprofitable proj-
ects, the first of which is a school
ot jazz. It will provide an oppor-
| tunity for deserving young jazzmen
to study under qualified instruc-
tion and with almost complete
| scholarship assistance.

Full Treatment
'For Ames Bros.

HOLLYWOOD —— RCA Victor
last week saluted the Ames Bros.
{opening at the Shara Hotel in Las
Vegas by flying 65 members of the
| Hollywood deejay and press corps
to the Nevada funspot. Ann Ful-
chino, RCA Victor’'s West Coast
jpress chief, shepherded spinners
tand soribes on Lﬁe campaign jun-
|ket. The Ames Bros. accompanied
the entourage to and fro. TV com-
mitments required their presence
here prior to their Vegas opening,
and demanded their return to IHol-
lywood the same evening. RCA
Victor rarely gives it3 Vegas per-
{forming: artists the royal junket
treatment. This marked the first
time for the Ames crew.

HOT 100 ADDS 14

NEW YORK——There are

66.
| 81.
85.
86.
90.
91.
93.
94.
95.

96.
97.
99.
100. Oh Why?—The Teddy

Because You're Young

Midnighters, King.

14 pew sides on the Hot 100

chart for the first time this week. Details are:

55. Come Softly to Me—The Fleetwoods, Dolphin.
Everybody Likes to Cha Cha —Sam Cooke, Keen.
Guitar Boogie Shuffle—The Virtues, Hunt.

Ballad of a Girl and Boy—The Graduates, Shan-Todd.
This Should Go On Forever~Rod Bernard, Argo.

I Go Ape—Neil Sedaka, RCA Victor.

No Regrets—Jim Barnes, Gibralter.

I Kneel at Your Throne—Joe Medlin, Mercury.

—~Jimmie Rodgers, Roulette.

Teardrops on Your Letter~Hank Ballard and the

I Can'’t Sit Down—~Mavie & Rex, Carlton.
Cia Cia Bambina~Domenico Modugno, Decca.
Chip Off the Old Block—Eddy Arneld, RCA Victor.

Bears, Imperial.

{advertising budget.
Retailers across the country will
be provided with music-movie post-
(Continued on page 12)

ABC Net Radio

Segs Set for
‘Gorme, Avalon

NEW YORK——The ABC radio
network is going after young audi-
ences, via two new shows starring
current pop disk names. Eydie
Gorme starts a program, sponsored
by the Dr. Pepper Company April
6; while Frankie Avalon will be
featured shortly in a weekly half
hour Saturday night show, spon-
sored by Pfizer Drug. '

Miss Gorme’s show, her first an
network radio, will be heard Mon-
days, Wednesdays and Fridays
| from 6:50 to 6:55 p.m. Both shows
will spotlight “live” (rather than
disks) performances, altho they will
both probably be put on tape.

ABC - Paramount Records. Miss
Gorme records directly for the
label, and Am-Par distribotes Ava-

cellor Records, the Philly label.

Sam Fox Adds

NEW YORK — The Sam Fox

dent corporation counse! Herbe:
Cheyette, formerly of the firm of
Weinstein and Levinson. Jack Lon-
don will remain a. the Sam Fox

ette has been assisting Frank Wein-

-

membership of ASCAP, to revise
the votin% and distribution pro
cedures of the Society.

Both artists are affiliated with

lon’s best-selling platters for Chan-

New Legal Rep :

publishing firm has hired as resi-

special counsel. Since 1957 Chey- |

stein here and in Washington 0
the legal moves of the dissident

!

J
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EZRA. AND THE.IVIES
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UA
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Next Best Thing
fo Being |
RIGHT
THERE

al the
Juke Box
Operalors’
Big Annual
Convention

TR - —

And even if you ARE planning fo
be there, please be sure to

SEE PAGE 16
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iParis Label
Makes Europe

'Exchange Deal

NEW YORK —— Paris Records,
Jack Gold’s record label, has
worked out an exchange agreement
with a number of European labels
to releade Paris Records there. In
turn he will issue records by Euro-
pean artists on the Paris label. Ar-
rangements have been made with
Pye in England, Darium in Italy,
Vega in France, Kausel in Sweden
and the Scandinavian countries,
| Peter Schaeffer in Germany, Bo-
vima in Holland, Belgium and
Luxembourg. Artists who are Euro-
Eean favorites that will be issued

ere on Paris are Little Gerhard, a
Swedish rocker, and the British
act, the Cherry Wainer Combeo.

: Kahl Snares
Spanish March

| NEW YORK — Phil Kahl has
corraled all U. S. and foreign pub-
|lishing rights to the “Spanish
{Marching Soni.;e

| Deals have n made whereby
[rights to Ethel Smith’s version of
the tune (originally credited to her
own publishing company) and the
lyric version, written by E. Camino
with Art and Dotty Todd, have all
been aequired by Kahl's Patricia

The song has been cut instru-
mentally by Joe Reisman on Rou-
lette, Don Elliot on Josie and Miss
[Smith on Deoca. The first lyric-
version of the tune—by General De
Zasta and his Rebel Marchin
Band on Roulette—will be released |
this week.

The De Zasta disk features a
straight version of the song on one
|side, and a comedy version—lam-
pooning march platters in general.
| Roulette hopes to keep the Gen-
eral’s real identity a secret.

, Vet D.J. Starts
iWMAQ Stint

| CHICAGO — Veteran deejay
Howard Miller starts a two-hour
record show over WMAQ here this
Monday (9) from 9:05 to 11 a.m.
Monday thru Friday.

Miller will continue to do his
long-standing early morning dee-
jay show—6:30-9 a.m.—over WIND,
thus putting him in the unusua)
position of competing for morning
dialers on two different stations.

The jock’s CBS Radio network
show for Wrigley’s went off the air
last month. The programming
| changes at WMAQ make that NBC |
outlet’s morning schedule from'

cept for the om-the-air NBC net-
work news.

Big Expansion

HOLLYWOOD — Abby Gresh-
ler, who recently joined Peerless
Album Company as a veepee and
partner, is sparking the firm’s major

UA Sets ‘Star

sign-on until noon entirely local ex- b

HE SHOULD'VE
WALTZED IN BED

NEW YORK—Hal Cook,
sales head of Warner Bros.
Records, called publisher Ar-
tie Mogul & few weeks ago
in the wee small hours of the
morning and told him to rush
down to Times Square right
away as they needed a hand-
some young man for the cover
of a new album titled “Waltz-
ing Down Broadway.” Mogull
climed out of bed, drove into
town and posed for innumer-
able pictures until 6 a.m. This
week the album was released;
Mogul is shown as a distant
figure, with his back to the
oamera.

‘58 Copyright

DISTRIBUTOR NEWS

Take Breaks
L. of C. Record

WASHINGTON—At the end
of fiscal 1958, the Library of Con-
ss reports it had nearly 2,000,-
00 pieces of musie, in manuscript
and print, and 194,271 phono-
aph recordings in its total col-
eotion of nearly 37,000,000
items. The library reports that the|

revenue of $945,231 from registry | g

of 238,935 copyright claims in|
fiscal 1958 broke all previous
records.

Copyright registry was up 8
per cent over the previous year. A
major Froject of the year was the
start of research into ways to pre-
serve sound recordings on tapes
and disks thru a grant from the
Rockefeller Foundation. A final
report on the findings by the
Southwest Research Institute of
San Antonio is expected m the sum-
mer of 1959.

The library reports steady|
progress of the copyright office|
studies looking toward proposed
revision of the 1909 copyright act.

Album’ Push

NEW YORK — United Artists
Records will start a new merchan-
dising feature with its February
LP release. E~gh month a “Star
Album of the Month” will be se-
lected from each group of LP’s,
which will retail for $1 less than|
the usual retail price for that month
only. Selections will be made from
either the $3.98 or $4.98 sets.

The albums will be identified by
a special, detachable band that
can be removed after the month. |
The first selection will be “Porgy |
and Bess,” by Diahann Carroll and
Andre Previn.

After March a special browser
ox will be available for retailers
from UA’s distribs to hold the “Star
Album” selections for eounter dis-
play.

Specicﬁ -D—i;a;—y
For ‘Fleur’ LP

NEW YORK — Laurie Records
has provided a self-shipping dis-

tplay to help merchandise tleir “Pe-

tite Fleur” LP by Chris Barber’s

expansion program. Plans are now |Jazz Band. The LP is available on

in effect for Peerless 16 open new
plants in Indianapolis and Lon

Island City. Greshler estimate

Peerless will hit the $2,000,000
gross by 1960.

Greshler has injected new man-
agement policies since joining Peer-
less. These include, in addition to
expansion of production facilities,
employee traning programs. Three
employees currently are being put
thru Cooper Union training courses.
Two others are M.LT. trainees.
Others will follow.

New accounts for Peerless in-
clude RCA Victor, Columbia, Epic,
Audio Fidelity, Colpix, United Art-
ists, Jubilee, Golden, Disneyland,

a six-for-the-price-of-five deal for
retailers.

The . display includes a white
corrugated container which holds
six albums. The lid:folds back te
become an easel. A cutout of a
gold medalion on the back empha-
sizes the fact that the LP contains
the original million seller of “Petite
Fleur” by Barber.

According to Laurie Records,
there has been a strong iitial re-
action of the LP.

among others. According to Gresh-
ler, recent months have seen a
shup increase “in Peerless’ gross
business. ;

By HOWARD COOK

Ben Bartel, promotion manager of Warner Bros. Records Sales
Corporation in Cﬁioago, writes that “Apple Blossom Time” by Tab
Hunter is continuing to build. “77 Sunset Strip” by Don Ralke i also
a big platter. “Midnight Oil” by Charlic Blackwell is a strong jtem.,
Other climbing platters include “Beer Barrel Conga” by Pete Candoli
and “East Virginia Blues” by the Gateway Singers. “You Can’t Be
True Dear” by the Mary Kaye Trio has gotten strong jockey enthusiasm,
Dave Allen is currently in town and has been plugging his LP, “I Only
Have Eyes for You.” “The World's Ten Greatest Popular Piano Con-
certos” by George Greely is selling well.

Bernie Block of Marnel of Maryland in Baltimore sends
word that Carlton is hot with “I Can't Sit Down” by Marie and
Rex and “I Never Felt Like This” by Jack Scott. United Artists
is moving “Come to Me” by Marv Johnson. Laurie Records’
“Petite Fleur” by Chris Barber’s Jazz Band is still hot. “Don’t
Pity Me” by Dion & the Belmonts also on Laurie is still up
there. “Rawhide” by Link Wray on Epic continues to grow.
Calico has a winner on “Since I Don’t Have You” by the
Skyliners. “Record Hop Blues” by the Quarter Notes on Whiz
is building,

Kirk Distributors in Richmond reports big sales on “Doin’ All
Right” by Paul Peak on Cash. Kirk, a new distrib in Richmond, is
headed by John Kirk, who was formerly a Midwest record retailer. His
other labels include Tempus, Wild Cat, Candy, Kip, Secot, Skyline,
Nu-Kat and Reel-Foot,

C. Polhemus of Atlas Record Distributors in Albany, N. Y.
writes of the following happenings at Atlas. “Ah, So’ by the
Highlights on Play is going strong. “Since I Don’t Have You” by
the Skyliners on Calico is hot. “’S-All Right? ’S-All Right!” by
Senor Wences on Joy is showing good sales.

Pat Murphy of Sunbeam Records, Inc., in New York advises that
Sunbeam has changed to the following distribs: Trinity Record Distribu-
tors, East Hartford, Conn., and Leonard Smith, Inc., in Albany, N. Y.
unbeam’s newest contender is “You're Adorable” by Gerry Granhan,

Mickey Wallach of Malverne Record Distribs in New York
called to report strong action on “To Each His Own” by Jane
Morgan on Kapp. “Play for Keeps” by Carmen MacRae on Kapp
is also starting. “Bunny Hop” by the Applejacks on Cameo is
big. “Everywhere You Go” by the Quaker City Boys on Swan
has been going well. “Guitar Boogie Shuffle” by the Virtues on
Hunt looks like a hit. “Sentimental Me” by Eydie Gorme and
Steve Lawrence on ABC-Paramount appears a winner. “Teenage
Heaven” by Eddie Cochran on Liberty is promising. Top LP’s
are “Ella Swings Lightly” by Ella Fitzgerald on Verve and
“Hypnotique” by Martin Denny on Liberty.

Bob Chatton on Chatton Distributors in Oakland, Calif., writeg
that Senor Wences is appearing in San Francisco with the Danny Kaye
show. His Joy recording, “’S-All Right? °S-All Right!” is strong. North-
ern California stations are flipping over “To Each His own” by Jane
Morgan on Kapp. Atlantic has two hot contenders with “Flying Home”
by Chis Connor and “Hush-a-Bye” by Chris Barber. There has been a
strong deejay reaction .to “Summertime” by Abby Hoffer on Madison
and “The Beat of My Heart” b-w “Valley of Love” by the Hamy
Simeone Chorale. Fraternity’s latest pitch is “That’s Show Biz” by Dale
Wright: Ronnie Diamond’s latest Imperial waxing, “Something’s Wrong
With Me” b-w “Candy Store” is starting. “But Not for Me” by the
Flamingos on End is strong in the Bay area. Ditto “What ’Cha Doing
in the Woods” by Gloria May on Chess. “My Love Will Never Die”
by the Channels on Fury and “Love and Affection” by Danny Staton
on Hanover are going well. “The Switch” by Bobby Please on Jamie,
“Boppin’ Jean” by King Victor on Madison and “Spilled Milk” by Jay
Johnson on Liberty are going well. Platters that are attracting interest
include “Bobby My Love” on Andex, “So Young, So Wise” by Ronnie
Height on Dore, “Wishful Thinking” by Little Anthony and the Im-
perials on End and “Teen-age Heaven” by Eddie Cochran on Liberty.

Lesco Distributors in Philadelphia is hoping to have a
belated hit disk. The outfit started with yep Rock
Heresay” by Slim Gaillard. Ed Cohen owmer of Lesco, has
pressed a small quantity of the record to give away to his
dealers and some deejays as souvenirs. Several jockeys have now
started playing the platter, and it’s showing promising signs. To
celebrate their anniversary Lesco is offering a 15 per cent
discount on most of its accessories and LP’s.

Peak Records, Philadelphia diskery, a division of Richloy Records,
Inc., has signed Joey Sasco for East Coast promotion work. Nick Therry
has been pegged to handle West Coast promotional activities. Latest
Peak platter is “Rock Around the Clock” b-w “Rock Around the Clock
Cha Cha” by Jimmy DeKnight and His Knights of Rhythm. The label
has added the following distribs: Kirk, Richmond; Ramco Distributing
Company, Phoenix and Circle Distributors in Denver.

ROULETTE RAMBLINGS: Lou Klayman, head of Action
Records, latest New York distributor, debuted last week as the
new New York Roulette Distrib. Current hot items are “I'm
Never Gonna Tell” by Jimmie Rodgers, “First Anniversary” by
Cathy Carr, “The Spanish Marching Song” by Joe Reisnman
and “Star Love” b-w “The Thing-A-Ma-Jig” by the Playmates.
There are also strong calls on “Tuke No. 1” by Buddy Johnson
and “I Think I'm Going to Kill Myself” by Buddy Knox.

. Bob Heller of Chips Distributing Company in Philadelphia writes
that “I'm Never Gonna Tell” by Jimmie Rodgers on Roulette is ap-.
proaching the number one spot in sales in Philadelphia. “Secret Love
by Jimmy Ricks on Felsted is also steadily clinbing. The LP of the
weeks is “Count Basie and Joe Williams Singing Memories Ad Lib” on
Roulette. Best selling Stereo LP is “The Soul of Spain” on Stereo
Fidelity by the 101 Strings.

Word from Ted Kellem, Marnell Distribs in Philadelphia
is that Carlton’s top item is “I Can’t Sit Down” by Marie anti
Rex. “Come to Me” by Marv Johnson is United Artists’ hottest
disk. “Bunny Hop” by the Applejacks is clicking for Cameo. “I'm

“Late” by Ricky Nelson is Imperial’s top effort. Epic as “Angel
of Love” by the Four Coins. Laurie is swinging with “Petite
Fleur” by Chris Barber’s Jazz Band. Specialty is bidding with
“By the Light of the Silvery Moon” by Little Richard. Savoy’s
strongest item is “Riding West” by Billy Hope.”
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ARTISTS’ BIOGRAPHIES FOR

VOX JOX | omems

By JUNE BUNDY

WASH. REPORT: A spirited defense of the disk jockey as a
“Live” programmer, rather than a “recorded” robot, was included
in broadcaster protest against inclusion of programming schedules
in license application and renewal forms at the Federal Communi-
cations Commission, last week. Speaking for some 26 broadcast
stations, Washington attorneys Cohn and Marks said the FCC’s

roposed revision of the application would cram the lively deejay
ﬁxto the “recorded” category, which would be “unrealistic.”

ol :
Music and Spaghetti
Are Paone’s Business

Nicola Paone was born in Span-
gler, Pa, His father took the family
back to Sicily, however, and Paone
stayed until he was 15. Then the
artist came back to New York.

He worked as a spaghetti man
in the old Caruso Restaurant by

The general tenor of comment from broadcasters at deadline|day and sang at amateur shows
for statements on the proposed new application forms, scolded|{and on Italian radio stations at
the FCC for ignoring tﬁe “qualitative” aspects of modern music- [night. In the meantime, Paone,
and-news programming, in favor of setting up “old-fashioned quan- |learned the jewelry trade. By 1948
titative” segments. Actually, stations with neatly allocated news he had his own store, and spon-
and public service program segments put on far less of this type‘sored himself on WBNX. After his
than stations which weave them in constantly thruout the flexible |jewelry store was robbed, the
music-news format, was the general consensus. The majority of | singer went back to the music busi-
broadcaster comments agreed with CMR. T. A. M. Craven’s ness. He made a huge success in
criticism of the proposed forms: let the FCC stay out of pro-|Latin America. Time ‘magazine
gramming, and leave that to the individual lincensees. ’called him “Buenos Aires’ Idol

“The disk jockey generally is an entertainer, in the
fullest sense of the word. In addition to commenting on
music and artists, he acts as interviewer, and generally
keeps the programming ball rolling,” said the attorneys.
Also, “It’is his choice of music and manner of its introduction
that attracts the audience, and thus permits his public
service activities to have wider audience.” With cutting
finality, the comment added that under FCC’s narrow pro-
ramming definitions, “he is indistinguishable from a juke
ﬁox—his program is simply ‘recorded—commercial’.”

Number 1.”

In 1958, however, homesick
Paone returned to the U. S. and
|opened an Italian restauramnt on
East 34th St. “Blah, Blah, Blah”
on ABC-Paramount shows he’s still
dishing out hits as well as spa-
ghetti.

\W&

It was pointed out that no agency could decide the
public interest and “most desirable” program formats for
the thousands of regional radio outlets, and hundreds of
TV stations. The programming requirements in FCC appli-
cation forms constitute “censorship,” which is expressly for-
bidden in the Communications Act. These points were made
in a statement by Washington attorneys Pierson, Ball and
Dowd, representing some 20 broadcast stations.

The vast improvements in music recording was named as
another point in favor of the broadcast program getting a “live”
tag for disk jockey segments. “The fidelity of the recordings and
the art of transmission have progressed to the point where the
difference between ‘live’ and ‘recorded’ are, but for Section IV of
the application form, indistinguishable,” was the comment of Cohn
& Marks for its clients:

out that its WNEW, N. Y., station put on between $185,000

ON THE BEAT

The Metropolitan Broadeasting Corporation, pointed ‘

and $200,000 worth of news and public service program-
ming annually. Yet this costly programming would go un-
credited in the FCC’s proposed program requirements, be-

cause it is not broken into the archaic half hour and 15 ThOIT\ClS Wayne Souring'
minute segments. |

2 '
GIMMIX: Ed Neilson, program director of WMNS, Olean, | On Billboard’s Charts

N. Y. (billed as Clown Prince of Disk Jockeys), is nunning a| Eighteen - year - old Thomas |
“Thing-A-Ma-Jig” contest on the Playmates’ new Roulette recording | Wayne expects to be graduated |
of the tune of the same title. Neilson is asking listeners to give | this June from Humes High School
their definition of a “Thing-A-Ma-Jig” in 25 words or less, and |in Memphis. Humes’ other favorite
& drawing or picture of what they think it is. Winners will receive |son is Elvis Presley.

Roulette LP’s and various local merchandise awards.

THIS 'N’ THAT: Buddy Deane, WJZ-TV, Baltimore,
continues to be the top-rated TV show in his time period
(3-4:30 p.m.). Latest Nielsen figures give him a rating
ranging from 19.9 to 26, as compared to the runnerup
station’s range of 4.7 to 82.... Dick Biondi, WKBW
Buffalo, N. Y., notes “WKBW engineers are wondering
what’s wrong with record companies. Over 50 per cent of
disks we’ve received are off center and play is almost
impossible.”

Wayne’s brother, who plays gui-i

tar for Johnny <idsh, got him an
|audition with local record man
| Scotty Moore. Moore helped him |
etch his first wax and may be]|
heard on guitar on “Tragedy,” now
climbing Billboard’s charts. [
The Fernwood artist spends|
almost all his free time reading
science and math, his special love
after show business. He's 6’4" and
Ron Hewat, CKFH, Toronto, Canada, writes, “It seems that weighs in at 165 lbs. His favorite
the American record companies, to a certain extent, have forgotten |singers are Josh White, Pat Boone
that we here in Canada also have an interest in the off-beat labels an§ fellow alumnus Elvis Presley.
and unless a Canadian company picks up'the label we are often | Wayne’s next appearance will be
late with the hits here in Canada.”... Program manager Tom B.|on Alan Freed's Easter show,
Estes and record librarian Barbara Goodwin, WMAG, Forest, Miss., | March 27.
write, “We have a problem on getting hit records from the distribu-l
tion service. The majors send new releases all right, but they are
second rate or filler stuff, that never hits the Top 50 much less L
the Top 10. Then these same companies when they do have a hit| The nation’s i figeords
never send them. Of course, we are paying for this distribution S EatgateciiniT ho Bilihoard
service from the major companies, and still have to go out and MARCH 5, 1949

YESTERYEAR'S TOPS—

buy (at retail) the hits from these same companies.” 1. Far Away Places

Joe Mulhall, formerly with WWCO, Waterbury, Conn., 2. Cruising Down the River
has moved to WBOS, Boston.... New staffer at WRCYV, 3. Powder Your Face With
Philadelphia, is Blake Ritter. ... George E. Costello, Phila- Sunshine
delphia, is now handling all national promotion for the 4. A Little Bird Told Me
Four Aces.and “spot record” promotion for Debbie Reynold’s 5. I_'.avender Blue (Dilly, Dilly)
music firm, Carrie Music. . . . Bobby Lyons, WQAM, Miami, 6. I've Got My Love to Keep Me
who calls his show, “The Lyons Den,” recently offered a- Warm
live lion cub to the listener who gave the best reasons as 7. Galway Bay
to why he or she wanted it. . . . John Spragg has taken 8. -So Tired

9. Buttons and Bows
10. Red Roses for a Blue Lady

MARCH -6, 1954

over the 9 a.m. to noon show on CHUM, Toronto, Canada,
replacing Jay Harvey Dobbs.... Mal Morse, formerly pro-
gram director at WICH, Norwich, Conn., has joined
WSUB, Groton, Conn., in the same capacity. . . . Bill Clark

ex-WHOO, Orlando, Fla., is the new program director at :l; gtt‘];nl\g:;n j:) ?;;doi};é My Papa)
KING, Seattle, replacing Jack Link who will become station 4. Make Love to Me
manager of KIDO, Boise, Idaho. 5. That's Amore
Tad Gorman, 16-year-old jock at WALE, Fall River, Mass.,| 6. Changing Partners
says he has the only all-jazz deejay show in Southeastern Massa-| 7. From the Vine Came the.
chusetts. It’s a Sunday agternoon stanza from 2:30 p.m. to 4 p.m. Grape
.... Bob Perry, WCKR, Miami, has added a 2-4 p.m. segment| 8. Heart of My Heart -
to his weekday schedule, in addition to his usuaF 12:15 p.m.| 9. Till We Two Are One
show and a new early-evening session. 10. I Get So Lonely

By REN GREVATT

Clara Ward, a diminutive, soft spoken Baptist lady, is the
prime force: behind the movement which has seen gospel singin
move out of the churches and the Southern revival meetings .mﬂ
into the theaters and concert halls and the so-called sophisticated
locations of the nation. Now, Miss Ward is on the point of opening
new markets for the gospel sound. She leaves on a four-month
European trek Tuesday (31), the first month of which will be
spent in England.

“In a way I feel as tho we'll be pioneering. The
people in Europe really haven’t been exposed to ;ospel
singing the way they have been here,” she told me. “I was
in Europe once before for the Baptist World Alliance
Meeting in London in 1953, but I never sang. We went
all over, visiting 12 countries, including the Holy Land. In
Israel we saw many of the places mentioned in the Bible
that we sing about in our gospel songs. But this time, it
will be different because we’ll be performing. It will be
interesting to see how they like us.”

Miss Ward sees a close relationship between spiritual material
such as she and her group sir’i%ewnd jazz. “We did a song called
‘This Little Light of Mine.’ n Ray Charles took it and made
it into “This Little Girl of Mine.” Then maybe you have a spiritual
like, ‘Sometimes I feel Like a Motherless Child’ The message
here is that you are sad because your mother has left you. A jazz
or a blues artist might rewrite this into a new idea like ‘I'm Sad
Because My Man's Left Me.” But the basic construction might
be the same.”

Miss Ward took some care to delineate the real differ-
ences between spiritual, gospel and hymn, terms which are
often confused. “We do all three but there iIs quite a
difference. The main thing about spirituals is that they are
old and came from the slaves who were seeking the
deliverance of God. They were written in bondage by the
Negroes and the spirituals are at the base of a lot of the
blues. Now you take the gospel songs. Those are happy
songs for the most part. Most of the gospel things are
taken right out of stories in the Bible. They're sort of a
free song translation of a Bible incident. The hymns are
simply praising God. They are mostly written by white
writers, many of them ministers, but we sing a lot of them.”

“In fact, we sing a lot of the same hymns and sacred songs,
which are sung by the white vocal groups like the Blackwood
Brothers and the Statesmen Quartet. Their sacred songs have
much the same roots as our gospel songs, because they, too, are
taken from Bible stories. The Johnson Family Singers and our
group have done a lot of the same songs too.”

Clara Ward likes Ray Charles, Dinah Washington and
Sam Cooke particularly well. But about Elvis Presley she’s
not so sure. “Ray Charles has a wonderful basic gospel
quality to his singing and he plays great piano. Dinah and
I used to travel together. My Mother, Gertrude Ward, and
Dinah’s friend, Sally Martin, were both famous solo gospel
singers and Dinah and I would play the piano for them
on their joint tours. Dinah is a fine gospel singer. And Sam
Cooke used to be with the Soul Stirrers, one of the best
of the gospel groups. He still has the gospel quality in his
voice. As far as Elvis Presley goes, I have some nieces who
are Elvis Presley crazy but I really haven't listened to him
very much. About the only records T buy or listen to are
gospel and spiritual things. Otherwise I watch television.”

Asked about the status of the gospel field today, Miss Ward
was very frank. “I think the market is growing. But it has more
competition than ever before. There are all kinds of gospel artists
around today, some good and some bad. Many good gospel
singers tend to get too commercial and they lose their appeal. So as
far as artists are concerned, I would think the Ffield is getting
bigger for Mahalia and myself but not too many others. To really
get any attention in this field, you have to manage to keep your
basic_authentic feeling while getting someone in the jazz or the
popular field to help get you exposed.

“The Ward Singers have been on the Steve Allen TV
show and we've appeared at many concerts including New-
port. Mahalia has done the same kind of things. You've got
to have that kind of exposure or you can’t move out. We
are now signed by Geisen and Boomer, a white concert
booking agency for a series of big concerts next fall.”

Thruout our conversation, Miss Ward repeatedly referred to
the great country singer, Red Foley, and his famous record of
"{ust a Closer Walk With Thee,” and the Thomas A Dorsey
classic “(There’ll Be) Peace in the Valley (For You and for Me)."
“These are great records and great songs,” she said, “And we do
both of them often.”

Right now, the newly organized Ward Singers, (“I've
had 25 or 30 girls in my various groups of the years”) has
been busy recording for Dot Records and preparing for
the European invasion. There have been.27 Clara Ward
sides cut in all, using in some cases her own group, Mildred
Means, Dorothy Robinson, Jessie Tucker, Vera Tilman: and
her mother (“she sings when she feels like it”) plus a
quartet of four white fellows, Among the singers who have
passed thru the ranks of the Ward entourage is Della

Reese, who recently cut a fine gospel album of her own
on Jubilee.

In the back of Miss Ward’s mind is an ambition to do &
Broadway ahow, “which we almost did not so long ago but the
promoter couldn’t raise the money. I'd still like to do #. In the
meantime, we're working on the concerts we'll do in Europe, which
will be a lot like the one we did here in Town Hall ﬁ:st year.

They liked us there and we hope they will like us as much
in Europe.
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NIGHT CLUB REVIEWS

Bad Table Manners Can’t Stop Tony

Tony Bennett was too good for and to his audience at the
Copacabana, New York, last Tuesday (3) night. Nitery patrons
are notoriously rude, but the Copa crowd deseives some kind
of an award for supreme boorishness in the face of sock show-
manship.

Bennett, one of the most polished performers around, was
on 50 minutes for a total of 19 tunes—blending nostalgic oldies
with a few new items. Altho he undoubtedly could sell his act
solely on the strength of his own exuberance and virile vitality,
Bennett shrewdly showecases his vocal talent with effective light-
ing and exciting backing by seven ace musicians—Bobby Hackett,
Mundell Lowe, Billy Byers, Billy Exiner, Morty Lewis, Don
Payne, and pianist-conductor Ralph Sharon.

Phil Ford and Mimi Hines were booked to supply the bill
with comedy, but scored better vocally—particularly a zestful duet
on “It’s Love.” Altho they need material badly, the team is
personable enough to get by, and Miss Hines has the looks
and instinotive comedy timing to become another Lucille Ball.

June Bundy.
* * *

Clowning Mars Blues Queen’s Impact

Dinah Washington, on her opening night at New York’s
Village Vanguard, proved once again (at least for her first set)
that she is, indeed, the undisputed “Queen of the Blues.” She
breezed thru a group of some of her disk classics including “Evil
Gal Blues,” “Fool That I Am,” “I Won’t Cry Anymore” and “Love
for Sale.”

She also presented selections from many of her Mercury LP’s
with especially fine readings of tunes from “Dinah Washington
Sings Bessie Smith” and “Someswhere Along the Line,” her latest
Mercury single. She really shakes up an audience when she’s
down to business.

For her second set the gal was in a more flippant mood.
Starting with a mean reading of “Long John Blues,” her set
unfortunately deteriorated into a complete shambles. She was
kind enough to introduce several other artists who had come to
see her, but also presented, at length, several other of her touring
companions. In fact, there was much more clowning than singing.
Late-comers were definitely cheated from what had promised to

CONCERT REVIEWS

Much Town Hall —Too Little Monk

Thelonious Monk, the jazz pianist-mng:oser, betook himself
from the warm, Bohemian atmosphere of the Five Spot in New
York where he usually performs, to the arid, rather ciroumspect
environs of New York’s Town Hall last Saturday night (28). The
occasion was a jazz concert performance by the pianist titled
“An Evening With Thelonioys Monk.” It was attended by prac-
tically all of the local jazz critics and writers, many musicians,
and a goodly crowd of young adults. of both sexes, all of serious
mien.

The seriousness of the evenins was further marked by the

re-concert remarks of Martin Willidms, co-editor of the Jazz

geview, who gave a somber evaluation of Monk’s playing and
writing that the audience absorbed intently. A few minutes later,
Monk himself, and his quartet—Charlie Rouse on Tenor, Sam
Jones on bass and Art Taylor on drums—took their places on
stage and swung into “In Walked Bud,” and two other Monk
tunes. After that Monk and the quartet were joined by Don
Byrd, Phil Woods, Eddie Bert, Bob Northern and Jay McAllister.
The full ork played three more ditties, including a swinger, “Little
Rootie Tootie.” After intermission, the same procedure was
followed.

Unfortunately, after all the build-up, Monk let the audience
down. He played little all evening, and except for two spots near
the end of the concert, with none of the inventiveness or the
compelling quality of which he is capable. The exceptions were
his solo on “Round About Midnight” and “Crepescule With
Nellie.” Charlie Rouse came thru mightily with the quartet. Phil
Woods deserves a nod for his solo on “Rootie Tootie” and all the
men swung, even if Monk did not. As for this reviewer, he missed
the olink of glasses and the hum of conversation that goes on
when jazz is played in clubs like the Five Spot, where jazz sounds
hetter—and Monk plays better. Bob Rolontz.

w * W

TV REVIEWS

be a knockout performance.

The Red Garland Trio proved ineffectual, but after Miss
Washington’s intoxicating, but erratic performance, even Sinatra
would have had trouble following the Queen.

Howard Cook.

Wisconsin
Dealers
Organize

MILWAUKEE — Organiza-
tional fever has spread to Wiscon-
sin’s disk dealers, who formally
set up a new trade association at a
meeting in Milwaukee, February
12. Retailers attending the Wis-
consin Record Dealers Association’s
first meeting at the Holloway
House noted their alarm at the
spread of disk clubs. One of the
prime purposes of the association,
according to President-Elect Arthur
Mark, Mark’s Music and Record
Shop, Mihvaukee, is “to make this
a better world to live in for the
record dealers—and that means
working out an honest understand-
ing between manufacturers, dis-
tributors and dealers regarding rec-
ord clubs.”

Other officers elected were John
Plimpton, ‘Bay Music, vice-presi-
dent, and John Negel, Active TV,
secretary-treasurer. All of the of-
ficers are from Milvaukee. Mem-
bership toll, which totals 40 stores
to date, however, includes a repre-
sentative number of upstate deal-
ers. Telegrams vowing support
were received at the opening ses-
sion from a half dozen upstate
dealers unable to attend due to bad

{ weather conditions.

Plans call for holding a directors
meeting within the next few weeks
to blueprint an organizational
drive thruout the State. The group
is also considering affiliation with
the national SORD group.

New Dot Duties
For Mickey Addy

HOLLYWOOD~-~Mlickey Addy,
Dot’s Eastern promotion chief, last
week was assigned the additional
duties of handling - publisher re-
lations for Bob Thiele, label’s East-
ern artist-repertoire head.

Addy, who has based his pro-
motional operations at Cosnat Dis-

tributing, Dot’s New York distri-

RENEW FIGHT ON
CABARET TAX

WASHINGTON — And
still the fight goes on to get
rid of the cabaret tax. Legis-
lation was introduced in the
House last week (3) by Reps.
John Lesinski (D., Mich) and
Charles Gubser (R., Calif) to
take the teeth out of the 20
per cent levy.

Lesinski’s bill ealled for out-
right repeal of the tax, as well
as for an end to other excises.
Gubser’s bill yould exempt
food served in a cabaret from
the levy, and would exempt
non-alcoholic beverages pro-
vided they were not intended
to be served with alcoholic
drinks.

Both bills have been re-
ferred to the House Ways and
Means Committee for study
and comment.

'Danes Hail
The Count

Top Disk Stars in Sacks Tribute

Liggett & Myers and NBC-TV combined resources Tuesday
(3) to produce one of the truly outstanding TV ontings of the
season. Prepared as a tribute to the late Manie Sacks, who
surely left his mark on the disk scene, the show was narrated
in a loose conversational and highly effective style by Perry Como.
Rarely has such a parade of talent been assembled for a single
vehicle as that which followed Como’s opening remarks.

Dinah Shore moved in to sing one of her great hits, a
suggest of Manie Sacks, “Buttons and Bows.” Then in a homey
living room set complete with fireplace, Miss Shore introduced
Eddie Fisher, who offered “With These Hands,” another hit
engineered by Sacks. Fisher was in the best vocal form he has
shown in a considerable spell. The parade continued’ with Rose-
mary Clooney, also in great voice, singing “You Started Some-
thing,” also referring in a sense to Sacks' development of the
Clooney talent.

Then via tape, Kay Starr did her famous “Rock and Roll
Waltz,” and then, with Jane Wyman as her second voice, she did
another standout Starr hit, “Side by Side.” Tony Martin, remark-
ing that “Manie had no former friends,” sang his hits “There’s
No Tomorrow” and “I Get Ideas.” Nat Cole, who thanked Sacks
igail}, for his faith and help on the Cole TV show offered “Mona

isa.

Harry James then stepped into the batter’s box for a short
chorus of “Sleepy Lagoon,” followed by the telling of how Sacks
found Frank Sinatra singing at the old Rustic Cabin in New
Jersey some vears back. Then followed one of the real high points
of a show which had many—with Sinatra joining Dinah Shore
on a long medley of fine standards in the song-fest manner made
famous in an earlier day of TV by Ethel Merman and Mary
Martin.

It was an hour and a half of class entertainment by class
talent—a seg which brought about in a viewer’s mind an inevitable
comparison of this group of yesterday’s disk stars who are now
stars in an even broader sense and the disk artists of today who
more often than not have little performing ability. Sid Caesar
and Bob Hope also helped in the tribute to Sacks.

Ren Grevatt.

and his band drew near-capacity |
houses at their two concerts in the
4,000-capacity K B Hall on|
Wednesday (y25) night. The audi-1

manded encores.

The jazz critics found practially
|nothing to carp about and not only
gave kudos to Count Basie and all
soloists but also rated the ensemble
playing as exceptionally fine. No
one soloist was picked as outstand-
ing but Sonny Payne drew special
praise for his drum work and stick
tossing, while bass player Eddie
Jones was rated highly for clever
comedy. One review rated the con-
certs as “the best jazz concerts
heard here in five years!”

Richard Stangerup and the Wil-
helm Hansen Concert Bureau han-
dled the band’s appearance here,

butors, last week moved his head-
quarters to label’s New York office.
By so doing, he’ll be able to work

at the a&r exec’s side.

COPENHAGEN — Count Basie _Seeco ’Al bum Of

Month’ at $1-Off

ences warmed up quickly and de- |has come up with an “Album of

DEALER CUTS
SELF-HELP DISK

NEW  YORK — Barney
Ruffner, head of Ruffner’s

NEW YORK — Seeco Records

the Month” plan. For the month
of March the label is offering its
album “The '‘Music of Augustin
Lara” plaved by Frederico Tor-
roba and his ork, at a' dollar off
the regular list price of $3.98. The
program will continue each month
with albums that have exceptional
potential, according to Seeco bead
Sid Siegal.

Seeco Records plans four more
“Celebrity Series” LP’s for release
this month. The albums are pegged
for the American market,

The four LPs are “Songs of
Israel,” by Shoshana Damari. “The
Swinging Lenny Everson,” “Carni-
val in Cuba” by Benny Bennett,
which was recorded in Paris on the
Vogue label, and “Hi-Fi Land of

Record Shop in Dallas, has
issued his own- LP titled
“Suddenly Your : ‘ind Soars.”
LP is on the inspirational kick
a talking record, not a musicai
one. It features a talk that,
according to Ruffner, will help
frovide upset, lost or tied-in-
nots people, a track to nm
on.” Ruffner says it containy
the Philosophy of Dr. Norman
Vincent Peale, Dale Carnegis
and Alcoholics Anonymous.

Ruffner made this record as a

result of a personal experience,
and he has found that his
record helps him. He said

that he has sold over 1,000

disks locally and he intends
to set up national distribution.

Jazz” by Tony Scott, Bill Evans,
Gene Quill and Dick Garcia.

GIVE T0O DAMON RUNYON (ANCER FUND

|
|
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Sears, Roebuck

® Continued from page 2

Disk Behemoth

are maximum selling prices,
according to the national Sears
formula. But local managers, it was
learned, are given a certain amount
of leeway to cut prices further on
seleoted items to belp contend with
local conditions. In Philadelphia,
for example, where discount com-
petition has been so severe that
even Sam Goody has had a hard
time, Sears has pursued a policy
of meeting all comers toe-to-toe.

It is understood that local man-
agers, however, are limited in their
leeway and any unusual promo-
tions must be cleared with Sears’
chief record buyer in Chicago, Dan

I

B1G ONES
FROM MPHC

DEARER THAN DEAR

ROGER WILLIAMS KAPP

THE HANGING TREE

MARTY ROBBINS COLUMBIA

TRADE WINDS
BILLY VAUGHN  DOT

From the 20th Century-Fox CinemoScope Production
“THE INN OF Tl’f SIXTH HAPPINESS”

THE CHILDREN'S

MARCHING SONG|

[NICK, NACK, PADDY WHACK]

53

* MILLER MUSIC: CORPORATION

Danhauer, and his associate,
George Zebold.

Some sources believe that Sears
record discount policy is designed
for a psychological effect on the
consumer to benefit the full
breadth of the Sears store. Sears
sets great economic store in the
traffic of its house labels, such as

)

| Silvertonre in electronics and Ken-

more in appliances. These lines
sell on price ap The mer-
ohandising difficulty, however, is
that & Kenmore washing machine
cannot be compared directly
against, say, a Westinghouse for
price use ‘the items are not
identical. Therefore, when a Col-
umbia or RCA Victor record, wide-
ly advertised at $3.98, is sold at
Sears for $2.98, a direct compari-
son against the marketpluce is
invited, and the idea is reinforced
in the consumer’s mind that Sears
offers good deals in all depant-
ments. Not many co ities are
associated with a list price in the
public mind as closely as records.
Purchasing Magic

Sears purchasing policies have
been the subject of much trade
gossip, but sometimes the magic
|attributed to them disappears un-
der scrutiny. Two weeks ago, Sears
|stores advertised the hot-sellin
| “More Sing-Along with Mitch” for
$2.18, which was 29 cents under
the wholesale price. The offer was
enabled by a sharp-pencilled ma-
nipulation of a discount deal of-
fered to all dealers by Columbia
(see The Billboard, March 2).

Distributors readily admit, as
long as no names are mentioned,
that Sears is also one of the most
reliable respondents to a push of
the panic button. Sears buyers feel
no reason to hesitate about buying
from any distribution area where
an attractive deal is offered. While
they are frequently accused of buy-
!ing direct from manufacturers, in-
formed sellers admit that such a
risky procedure is rendered un-

Clark Opens Way

® Continued from page 2 :

hits. Thinking here is that Clark’s
farf® won't shell out money at
box office to see what they now
view for nothing on Clark’s TV
shows. /

In kne with this, Reeves said
Clark, in spite of a back-breaking
TV schedule, still emsees local
records hops for a handful of kids
on a regular weekly basis. He
utilizes Sle hops as a testihg
ground for new records and chats
with the youngsters to find out
what they like and dislike about
everything from books and movies
to his sponsor’s product. Production
golicies of his new film firm will

e greatly influenced by infor-
mation he has compiled from his|
hop surveys.

glark has a deal for two
pictures and a possible third with
United Artists, and is dickerin
with Columbia for two additiona
features. Shooting on the first
thovie which will star prominent
young rock ‘n’ roll idol, starts in
May, Clark also plans to present
his first ABC-TV spectacular some-
time in May. Unlike the Saturday
telecast, which spotlights mainly
lip-sync.-warbling stints by record
artists while their best-selling plat-
ter spins off camera, The specs

‘Sound’ Break

® Continued from page 3

The bill, S. 1254, “to clarify
and make uniform certain pro-
visions of the law relating to
special postage rates for edu-
cational, cultural and library ma-
terials,” would change the term
“phonograph recordings,” in the
fourth-class, book-rate category of
the 1958 law, to “sound record-
ings.” The change was asked by
the Post Office Department to
give the sam> mailing rate to tape,
wire and all types of sound record-
ings as well as to the “disk-type
phonograph record.” The depart-
ment notes that the term “sound
recordings” is in use in other
sections of the law.

The broadened category would

|also apply in the special low

“library book™ rate, provided for
educational materials for use in
non-profit organizations like schools
and churches.

The 1958 Postal Law, one of
the most controversial in history,
revised the general postal rates up-
ward and for the tirst time gave
sheet music and phonograph
records a postal break by making
them eligible for fourth-class rates
as opposed to previous parcel post
merchandise rates. The new Senate
bill would give the same break to

g | will be essentially music, but with |

with Clark as emsee use a full
orchestra. Format, said Reeves,

tape, wire and all other types of
recordings.

a story line, Clark will not appear|
in the projected one-hour, night-|
time or the daily daytime packages. |

Neon Glittef

| ® Continued from page 4

name. Skip Krask, Shelly Kasten
and Joe Michols of the Windy Ci
Cloisters are now shopping for tal-

worth of business, That was with | et to kick-off their new Holly-

carpenters in the place workin wood bistro. .
until the middle of the month nn§I (Slmhcl‘e Cn-obso(r;oré;iprlvzite (c_;lub)
with help that was still green. & gcam W g

G F e busi t !Norman’s Cresoqndo gnd I'nterlqde
SBATIL In Pl s oy | have kept the bright ights glowing
month, it was $80,196. Take the|°R the Stnp,‘fxlmla,nds once-famed
figures for three months and multi- ,inte]:y ro}\lv. 'Ii;'e Nog?in tos)er?ti}(])n,

' eaning heavily on disk talent, has
Fir);t by four and you can see # | remained a healthy one despite dif-

Goody Replies

® Continued from page 2

year figure of about $1,200,-

necessary by the willingness of a 000. Tha‘t's ’far beyond what either
distressed distributor to trans-ship | Snellenberg’s or we ever even

ficulties encountered by other spots
on the street.
First major Strip spot to fold

{  The distributor is most likely to
trans-ship to Sears under two cir-
cumstances, which might happen
separately or in combination. If
he is short of his factory sales
quota, a good offer to Sears at
little or no profit is likely to pro-
duce a big-volume order. While
takers are not hard to find on a
{low-price volume order, the other
circumstance makes Sears an at-
tractive buyer. Many discount
houses work on slin1 cash resources
and require up to 90 days to pay
for special buys. But the distrib-
utor needing to convert his over-
load of merchandise into quick
cash knows that Sears always has
money in the bank—lots of it. In
fact, it owns its own bank.
Putting these factors together,
Sears’ average buying price comes
to considerably less than that of the
| corner dealer; perhaps not lower
on each individual album title, but
{across the board. In pegging its

lseIJing price, therefore, Sears is

able to calculate its average album

Au D l T I 0 N cost at considerably lower than the
a noew selling force ||$2.47 applicable to the neighbor-
...for dealers hood, small-volume dealer. Thus
--.for manufacturers | its lower across-the-board selling
IN FULL COLOR EVERY MONTH { | price includes a comfortably work-

LESTHERRILERDARD able profit margin,

® SCARLET RIBBONS

® JUST A GIRL THAT
4 MEN FORGET

MILLS MUSIC, INC,

] KNEEL AT YOUR THRONE"
Joe Medlin—Mercury

“ARE YOU LONESOME TONIGHT?"
1. P. Morgan—MGM
“THE BEAT OF MY HEART“
Harry Simeone Chorale—20th Fox

"MAMA CARA MAMA“
Arena Twins—Kapp

FOR SEASONAL PROGRAMMING:
WHEN THE RED, RED ROBIN
SWINGIN’ IN A HAMMOCK

BOURNE, INC.—asc mMusic

136 West 52nd St. New York 19

* * WANTED x x

Eastern sales representative for major independ-
ent. To headquarter in New York and travel
eastern states. Must have top knowledge and

contacts. Send resume.

Box A-225
THE BILLBOARD

1520 N. Gower St. Hollywood 28, Calif.

out of his territory. hoped for. And, God willing we’ll
|hit $1,300,000 the first year. If

|that's hay, let anybody ‘else in

| Philadelphia come anywhere near |

it. And we accomplished that with high level. Aside from G N

| prices set at $2.98 with stores like ;:gn.s eZ]?ﬂ') glnly (;g;" m;’;‘: ng;'

| u.nbf:]s and Masters selling for hotel spot continues to operated in
“I see,” added Goody, *that the the entire L(Zs Angelges vicinity:
Pe_nns_y]vania ‘Dealers Association is granlll( Sex:es }I:/Iouh]r;_" Ré)ugv;.
bringing a suit against some of the 'Bmad e};ospo s(’i s]l;ecn ﬁfue'ls Yn Sr:’;S
ealers down there for selling be- | 2" Yl ! nia

l]ow wholesale cost. You know there | Monica must rely on their come-

is a law in Pennsylvania against dian owners to draw trade.

loss leaders below cost. I notice
also they didn't suebus because |
were not out to do business that | i 1
e . Victor Injects

“T can tell you, too,” continued | ® Continued from page 4
Goody, “that our Valley Stream|— :
store, projected on a $400,000 a| Jones readily admitted that the
year level, is going at the rate of | Coast based labels have been pro-
$700,000 and our Garden State|ducing impressive examples of art
store is doing more business per|having what he calls the “West
square foot than any other store in | Coast feel.” However, he dis-
the whole shopping center. They | counted that the growing abun-
are putting us in a store twice as | dance of this art on the disk market

| was the Trocadero, which closed its
|doors in the late 1940%s. Since
then, the mortality rate among the
Sunset Strip’s clubs remained at a

large and they've loaned us quite
a sum of money to do it. Frankly
you can tell them that like the
city that arises from its own ashes, |
we, too, will rise again bigger than |
ever.

Bluebird LP

® Continued from page 3

open. Thus children, their parents
and friends can all participate.
Scripts and stage direction are in-
cluded in the package,

Victor is backing the album with
a special promotional campaign, in-
volving mailings to more than 200
local and network children’s TV
shows, kiddie and educational
magazines, theatrical editors and
drama ecritics, children’s hospitals,
orphanages, and supermarket news-
papers.

was prompting him to tap the
California art pool. Instead, Jones
pointed to the increased exposure
the nation at large has had to
California design in other fields.
The public’s eye has been trained
to enjoy the California brand of art
and Victor will be satisfying public
desire for more of it.

UA Plans Big

® Continued from page 4

ers, and special display material
will be made available thru the
record ocompany’s distributors. The
diskery has keyed the LP covers
to the film company’s publicity
materfal by using the same art
work. Heavy radio and TV plugs
employing music_from the soun
track, are planned. The film is due
to open later this month,

Treking Artists

® Continued from page 3

bathing suit and going down to the
beach to have her picture taken
for The Star’s front-page spread,
She also partici 'tejm in fashion
shows at local department stores
TV interviews, and numerous ta;

interviews with deejays (Keith Fos.
ter, TKY, Sydney; Don Sunn, TEY,
Tasmania; Graham Webb, Sydney
Allan Lappan, 2SM, Melboumes
before, during and after shows.

Australian audiences are even
more rock-and-roll conseious than
Amerioans, according to Miss
Campbell, who notes that maay
adults as well as teen-agers at-
tended their shows.

In addition to the U. S. antists
mentioned above, the show, billed
as “the largest rock 'n’ roll revue
to visit Australin,” spotlighted s
Irock " roll contest between Syd-
{ney and Melbourne contestants,
and Australia’s own king of rock,
Johnny O’Keefe, and the deejays.

GAC originally asked U. S. dee-
jay Tom Edwards, WERE, Cleve-
land, to go along with the package
as emsee, since Edwards is known
to Australian audiences via hig
taped record shows which are aired
over Bob Rogers’ show on 2UE,
Sydney.

Cap Albums

® Continued from page 3

stereo versions of earlier monaural
releases, and two are gtereo
samplers.

Pop release is highlighted by
two Paul Weston albums, his firsg
to be issued since returning to the
Capitol fold. His “Floating Like
a Feather” and “Music for Dreams
ing” are Included in the simul
taneous stereo-monaural release.

‘Also issued both in singls and
dual track form albums gy Ra
Anthony, Joe (Fingers) Carr, Jacl
Davis, Webley Edwards, Jack
Fasclnato (his first), Jackie Gleas
son, Kenyon Hopkins (debut re.
lease), Gordon Macrae, Dean Mamy
tin, Nelson Riddle, Keely Smith
and Jack Teagarden.

Monaural-only albums {nclude
[ Dorothy Donegan (her first for
Cap), Pee Wee Hunt, Louis Prima
ang Keelv Smith’s original sound.
track of Columbia Pictures’s “Hey,
Boy! Hey. Girl!” and a dance
package featuring Glen Gray, Guy
Lombardo and Freddy Martin,
“Capitol-of-the-World” product in.
cludes three packages from Engs
land and one each from Germany,
Italy and Mexico.

spotlights Gershwin’s “Porgy an
Bess,” backed bv Gould’s Latin
American “Symphonette” per-
formed by Felix Slatkin and the
Hollywood Bowl Symphony
Orchestra.

NAB Meet

® Continued from page 3

Robert T. Mason, WMRN, Marion,
Ohio.

An FM panel discussion will be
held — apparently at high speed—
prior to convention’s formal open»
ing, from 9 a.m. to 10:45 a.m. The
theme “FM: Further Momentum®
will be discussed by members of
the NAB FM Radio Committes,
and special guest Robert E. Les,
of the FCC.

Ben Strouse, WWDC - FM,
Washington, is chairman of the
FM committee.

Convention is leaving Tuesday
afternoon free of programming, tq
permit all registrants to visit the
exposition of broadcast equipmen
in the Conrad Hilton Hotel, an
visit with other assoclate membens.

Crystal ball on “Radio in 1970~
a Look at the Future” will bs read
by Irving Schweiger, associate pro-
fessor of marketing, Graduste
School of Business, Unh

-3
w

versity; Hyman Goldin,
Economics Division, FCC,
others.

The solitary classical packago'
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BLOSSOMING INTO A SMASH HIT!

from the U-l film
“THE WILD. AND THE INNOCENT"
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| NEED YOUR
ROY HAMILTON

Roy’s greatest since ““Don’t

WHO ARE YOU?
THE FOUR COIN

Billboard spotlight — March

PREL
JOE HORNELL

Outstanding pianist of '5%

<\,
: EPIC
AN

A PRODUCT OF CB) @ '“Bpic™ Maica Rey. “CBS” T.M.

LOVING

-
HIGH FIDELITY ’—

-

-

Sany
Sy,

RADIAL SOUN
~

3-3307

Let Go”

S

2

UDE TO LOVE

5.9304

VGH FIDELITY

(OKeb.)

I'VE GOT

RIAN

Unique young singing talent

PLENTY OF NOTHING

47113

30 NEW LABELS
ENTER PARADE

NEW YORK-—Thirty new
labels entered the record pa-
rade the past few weeks, Here
are the names and addresses
of the newcomers: Ad Rec-
ords, Bal Theater Bldg.,
148th Ave. & E. 14th St
San Leandro, Calif.; Airway
Records, Box 175, Dayton 20,
Q.; Artistic Records, care of
Cobra Records, 3348 W.
Roosevelt Rd., Chicago 24;
B & K Records, Fairfax, Ala,;
Belfair Records, 2908 N. Carr
8t., Tacoma 3, Wash.; Bell-O-
Tonic Records, 561 W. 145th
St.,, New York 31; Brite Star
Record Company, ocare of Ra-
dio Station WPCO, Mt. Ver-
non, Ind; Buzz Records,
Room 301, 1650 Broadway,
New York: Canon Records,
care of Merchandisers Inc,
1722 Washington, St. Louis
3, Mo.; Champion Records,
care of Babb Music, No. 1
Hermitage Ave., Nashville 10;
Corss Country Records, 398
Passaic Ave., Lodi, N. ].; Di-
ana Reocords, care of Diana
Music, Inc.,, 1650 Broadway,
New York 19; Dolphin Rec-
ords, 708 Sixth Ave. N., Se-
attle; Felco Record Company,
5513% E. Grand Ave., Dal-
las 23; First Records, care of
Gone Records, 1650 Broad-
way, New York; G & G Re-
cording Company, 926 E.
Third St, Benicia, Calif;
Gala Recording Company, P.
0. Box 131, Vidalia, Ga.;
Hart Records, care of Bell-Air
Distributing Company, 2320
Seventh Ave. S., Birmingham;
House of Beauty Records, 111
Mack Ave., Detroit 1; Lee
Records, 4225 University
Blvd., Houston; Milo Records,
403 N. 4th St., Hamrison, N.
J.; Opal Records, 846 Seventh
Ave., New York; Pace Rec-
ords, 50 W. 77th St., Suite
1408, New York; Sentry Rec-
ords, 1697 Broadway, New
York; Signet Records, care of
Music Productions, 6266
Sunset Blvd., Hollywood 28;
Splash Records, care of Lon-
don Records, 539 W. 25th St.,
New York 1; Square Dance
Associates, Freeport, N. Y.;
Tempus Records, 423 1st Na-
tional Bank Bld, Peoria, 1l1.;
Toro Records, care of Romar
Enterprises, 1697 Broadway,
New York 19; Wyn Record
Company, P. O. Box 895,
Huntington Park, Calif.

Week also saw change of
address for Vanguard Records,
now at 2568 W. 55th St., New
York 19.

Unique Debs
Stereo LP’s

NEW YORK —— RKO-Unique
Records will release its first stereo
LP’s this week. Price for the stereo
E)latters is pegged at $2.98. Price
or the label’s monophonic disks is
$1.98. Stereo sets include two by
the Joe Rene Ork, another by the
Johnny Guarnieri crew, and albums
by Kenneth Lane, the Paugitin
Lara band and the Subri Moulin
Latin combo.

Lee Back in—Eisk

Biz Via New Firm

HOUSTON-—~]Johnnie Lee, who
recently sold his Cue Records label,
has re-entered the disk business
via a new firm called Lee Intes-
national, with headquarters at 4995
University Boulevard, this city,

'First release, spotting Johnnie Lee

and His Silver Springs, will be an
EP instrumental contm’ning four
numbers penned by Lee, “Aloha
Guitar,” “Hula Drims,” “Smoothly
With Feeling” and “Only to You.”

Around the Horn

Wesley Rose, of Acuff-Rose,
and Jim Denny, of the Jim
Denny Artists’ Bureau, played
host to Chriss Vaughan Smith
and Allan Crawford, managers
of the Sydney, Australia, and
London offices, respectively,
of Southern Music and Peer
International, during their re-
oent visit with Pappy Nat
Vincenl'i Southern and Peer
topper in the Tennessee city.
. . . Pee Wee King and Redd
Stewart will appear as guests
on Tom Edwards’ “Landmark
{:mboree” TV show over

'EWS, Cleveland, March 21.
Last Saturday’s guests on the
show were Homer and Jethro.

. . Randy Walker, Ludwig
recording artist, is working
personals in the Eureka,
Calif., sector. He asks those
wishing to get on his record
mailing list to write him at
P. O. Box 839, Eureka. -

Webb Pierce and wife, Audrey,
embark March 29 on a 14-day com-
bination personal-appearance and
vacation tour to Hawaii and are
mu]linf the idea of jumping on to
Australia from there. . . . John D.
Loudermilk expects to move his
family to Nashville from Durham,
N. C., within the next two weeks.
John’s new tune, “Father Time and
Motner Love,” has been recorded
by Hank Snow on the RCA Victor
label. . . . Jim Denny, of the Jim
Denny Artist Bureau, has pacted
| the Louvin Brathers to an .exclusive
management contract.

A package featuring Minnie

l Pearl, Bobby Ilelms, Jean
| Shepard, Hawkshaw Hawkins
Red Sovine, Bun Wilson and
the Echo Valley Boys begins a
30-day tour for the Jim Denny
office at Falls City, Neb.,
March 16, and continues thru

| Nebraska, the Dakotas, Minne-
sota and Montana. The unit

| plays two big shows in Spo-
kane, Wash., Easter Sunday
(29) and continues with two
weeks of dates in Washington,
Oregon, Idalio and Califormia.

Billy Grammer, formerly with
“World’s Original Jamboree” on
{ WWVA, Wheeling, W. Va, has
joined WSM’s “Grand Ole Opry”
las a regular. He is heard on the
Monument label. . . . Lee Thomas
’ is appearing as twice-a-month
on “The Earle Pudney Show” via
WRGB, Schenectady, N. Y. He ap-
pears as the only c.&w. performer
on a pop-format show. Lee’s next
shot on the show comes March 19,
.. . Bob Tanner, of TNT Records,
San Antonio, reports that the label
[is expanding its c.&w. activities
with the signing of Leon Payne
to its talent stable. Payne’s first
release, “I'll Still Be Around” b/w
“My Ship of Dreams,” bows March
15. Deejays may obtain a copy by
writing to Tanner at 1422 W. Pop-
lar, San Antonio.

Eddie Crandall, of the Ed- .
die Crandall Agency, Nash-
ville, infos that he has taken
the exclusive management on
the 12-people George Morgan
unit and is presently setting
dates for an extended tour to
start April 15. Featured with
the package, besides George
Morgan and His Candy Kids,
will be Donny Young, Roger
Miller, Roy - Wiggins, Hal
Willis, Eddie Noack, Ronny
Wade, Gin and Hal, and Stan
Hardin.

Col Thomas A. Parker and his
right bower, Tom Diskin, were in
Houston recently, and with Pappy
Daily and Gabe Tucker, of D Rec-
ords, visited with Jim Amess, who
was the opening night feature of
the Houston Fat Stock Show and
Rodeo February 25. . . . Deejays
who have not! received a copy of
| Jim Reeves’ latest RCA Victor re-

est |

FOLK TALENT & TUNES

By BILL SACHS .

lease, “Home” b/w “If Heartache
Is the Fashion,” may do so by
writing to Herb Shucher at Bo

128, Madison, Tenn. . . . Cec

Bowman, of Alvin, Tex., has as his
first release on Pappy Daily’s ]
Records label “Man  A-Waitin’

b/w “Justice of Love.” Johnny
Nelms, of Houston, penned the
“Man A-Waitin' " tune, with “Jus-
tioe” composed by Darrell Ed-
wards, who recently signed to
serve as Bowman's personal man-
ager.

Leon McAuliff and . His
Cimarron Boys hold forth at
the Showboat Hotel, Las Ve-
gas, March 10-22, with a re-
cording session far Dot Rec-
ords slated for March 24-25.
The next two days will be
spent at the Navy Base and
Smokey Rogers’ Bostonia Ball-
room, San Diego, Calif. On
March 28 the group does a
TV stint with Nat Nigberg’s
“Country America,” Los An-
geles, and “Town Hall Party,”
Hollywood, returning to its
home base, the Cimarron Ball-
room, Tulsa, Okla., April 1,
with a stopover at the Air
Force Base, Gila Bend, Ariz.,
on Easter Sunday.

Sleepy MecDaniel, bass player
and road manager for Hank Snow
and His Rainbow Ranch Boys, left
Nashville February 28 to set up
the advertising on the unit’s Cana-
dian tour which begins April 1.
Complete itinerary for the Canada
trek is as follows: Red Deer, Alta.,
April 1; Drumheller, Alta., 2; Ed-
monton, Alta., 3; Calgary, Alta., 4;
Saskatoon, Sask., 6; Regina, Sask.,
7; Winnipeg, Man., 8; Kenora,
Ont., 9; Fort Frances, Ont.,, 10;
Fort William, Ont., 11; Sault Ste.
Marie, Ont., 13; North Bay, Ont,,
14; Sudbury, Ont., 15; Pembroke,
Ont., 16; Kingston, Ont., 17; To-
ronto, Ont., 18; Galt, Ont., 20;
London, Ont., 21; Peterborough
Ont., 22; Brockville, Ont., 23, an
Cornwall, Ont., 24.

With the Jockeys

Ed Rader, manager of
Lucky Records, typéwrites:
“Still have deejay copies of our
current release, ‘Breaking
Hearts,” by Bill Browning, and
‘Jealous Dreams,’ by Bobby
Grove, We can also supply
deejays with taped station
breaks or intros by our artists
tailor-made to fit their require-
ments.” Rader’s address is Box
631, Cincinnati 1, O. . . .
Bruce Spanger, Ed Smith and
Si West, who take care of the
country hours aver Station
WAVL, Apollo, Pa,, say they
are baély in need of country
and gospel platters. . . . Dee-
jays who may have been
missed in the mailings on the
Denver Duke-Jeffrey Null re-
lease, “When the Snow Came”
b.-w. “Heart Made of Roses,”
may obtain a sample by writ-
ing to Cowboy Vokes, Vokes
Music, New Kensington, Pa.

Station WTUC, Union City,
Tenn., formedy an all-pop music
outlet, has altered its programming
to include c.&w. music for the
first time. Manning the country
turntables is Western band leader
Chuck Jones, who is heard twice
daily, 6:46-8 a.m. and 11:30 a:m.-
1 pm. In addition to the platter

| shows, station management plans

to use live c.&w. talent in its stu-
dio offerings. Jones asks that the
diskeries and artists put him on
the list for samples. . . . E. W,
(Buddy) Morris has switched to
the am. shift on KDAN, Eureka,
Calif., and says he’d like to receive
records of all types, especially on
new artists. Buddy also collects
gags and ad libs, and would like
to contact other deejays who do
the same. -
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MUSIC AS WRITTEN

By BOB ROLONTZ

ROZ ROSS’ NEW GAC DUTIES

Roz Ross has been upped at GAC and henoceforth will super-
vise bookings for all the agency's rock and roll and newer recording
artists. She will olear all acts for GAC-Super Productions here
and for all GAC branch offices.

AARON SCHROEDER SWINGING

Cleffer Aaron Schroeder is a mighty busy man these
days. In addition to his new Pat Boone Record “The Wang
Dang Taffy Apple Tango,” he also has the following tunes,
on which he has collaborated, out with these artists: The
Kalin Twins “It's Only the Beginning,” Cathy Carr, :‘Flrst
Anniversary,” Frank Sinatra, “French Foreign Legion,” an(’i'
a forthcoming side with the Esquires, “So Ends Our Night. :
He also helped write the last Presley hit, “I Got Stung.’

THELONIOUS MONK AT NEWPORT . :
First jazz name signed for the Newport Jazz Festival is the

NEWS REVIEW

London Debs
Three Hot
Stereo Sets

NEW YORK — London Rec |
ords could have threé strong stereo
sellers in its new release of five
new stereo sets %reviously issuec
monophonically, The hot ones ar
“Mantovani Film Encores” featur
ing of course the multi-stringec
Mantovani Ork; an Edmundo Ro:
album titled “Cha Cha Cha” anc
an album of “Military Band Music.’
London has long released one of
the better stereo records on the
market today and these new sterec

newly formed Thelonious Monk ork which gave its first concert
last week in Town Hall {see separate review). The Thelonious |

sets live up to the tradition.
The Mantovani album, which has

Monk Quartet, which features Charlie Rouse, Ast Taylor and Sam | Leen a best-seller on monophonic
Jones will be featured with the ork. Pre-Newport, the Monk quartet | disks has a wonderful sound in

will tour Europe, and post Newport the Monk ork will go out on
a road tour in the U. S.

WANTED: RUSSIAN PIANISTS

The Edgar M. Leventritt Foundation, which holds an
annual musical competition every fall, is seeking to make its
finals truly an international act with a bid to Russian pianists
to compete this year. For the first time, the Leventritt
competition in 1959 will open its finals to the public with
the finalists appearing at Carnegie Hall in New York with
a full symphony orchestra. The first prize is $1,000 pius
engagements with the New York Philtharmonic, the Detroit
Syvmphony and the Denver Symphony. Winners of the
previous Leventritt competitions include Van Cliburm
(1954), Eugene Istomen, Garry Graffman, John Browning,
Betty Jean Hagen and many others, Judges this year include
George Szell, Rudolf Serkin, Leopold Mannes, Eugene
Istomin, Rudolf Firkusney, Abram Chasins and Nadia
Reisenberg.

NEW YORK PHILHARMONIC TO MOSCOW

Leonard Bernstein and the New York Philharinonic Orchestra
are set for a trip to the Soviet Union this suminer under the
Auspices of the President’s Special International Program for Cul-
tura] Presentations. The tour, will take the orchestra to Athens,
Milan. Berlin, Helsinki, Turku, Stockholm, Goteborg, Copenhagen,
Oslo, Brussels, Amsterdam, Paris and Moscow. The trek will run
10 weeks, and will begin in late July or Earlv August. The
Chicago Symphony Orchestra under Fritz Reiner was First asked
to go, but the Phitharmonic was selected when Reiner was unable
to make the trip.

O. B. Hanson, pioneer radio and TV engineer. retired last
week as an RCA vice-president upon attainment of the retirement

|steveo, with the shiminering
strings shimmering twice as much
The Military Band set will pleast
both band and hi-fi and sterec
fans. The Betty Smith group s«
and the Frank Chacksfield Ork n
bum furnish good listening wi
the former aimed at the young
set and the latter at the slight
| older crowd. Bob Rolontz

[1 e A TR AR ==

| NEWS REVIEW

‘Solid New

i' Longhair |
" By Angel |

NEW YORK —— Angel Records’ |
|latest release of classical stereo
LP’s includes five disks that have
been steady sellers in monaural
versions. Balletomanes with two
speakers will welcome both the
potpourri of Sadler’s Wells Favor-
ites and Prokofiev’s lively score for |
“Cinderella.” Company’s engineers
[have achieved good spread on
| Brahms’ “Soni of Destiny.” The

age. He will -continue to serve RCA as a consultant. Hanson has | pv, ular. Tchai ovsky and Mendel-
been with RCA, NBC and other predecessor companies for 36|ssohn violin concertos on one rec-
years. . .. Westminster {s all excited about their new jazz set with O{d @ﬂq a workmanly reading of
Cy Coleman, the cleffer-musician, titled “Why Try to Change Me Sibelius’ Second Symphony com-

Now.”... Betting is that Dinah Shore will team up with Frank
Sinatra for an album of standards now that she is with Capitol
Records, too.

Lorraine Hansberry, authoress of the new Broadway
drama “A Raisin in the Sun,” is married to Bob Nemiroff,
the publisher. ... Paul Cohen has signed Clyde McCoy for
his new Todd label. ., . Marty Diamond has formed a song-
writing team with Hayt Cox. The duo has taken on the
promotion of the new disking “Oh Lemon Drop” for Donn
Associates of Nashville. ... Alton Ward, singing protege of
Dumas Milner, owner of WJQS in Jackson, Miss., is cutting
four sides in New York this week for the Big B label.

Three Aits Distributors, new international film and disk com-
panyy has appointed Christian De Lamziere as director of inter-
national operations, Prexy of the firm is Maurice Gardett, and
Bert Landon is the director of public relations.,.. Fay Ruden
has been appointed to the Frank Music professional staff. Her
primary function will be as professional secretary for radio relations
of the firm. . . . The Ina Ray Hutton all-gitl ork opened at the
Dunes Hotel in Las Vegas, Nev,, last week. ... Station WHAT in
Philadelphia has expanded its jazz programming over its FM
outlet to 18 hours a day from 11 a.m. to 5 p.m. daily.

Composer and journalist Russell Smith has joined the
pul)hc_ relations staff of Vanguard Records. Vanguard has
also signed blues chirp Odetta, who has grabbed a lot of

attention via her night club appearances. ... Lois Costello
has a new release out on Tempus Records, “Goodnight
Sweetheart.” . .. Lawyers Allan Arrow and George Shiffer

hqve become partners in Harold Ornstein’s law firm, which
will henceforth be called Ornstein, Arrow and Shiffer.

Joe Sherman, Epic pop singles chief, has cut an album with
the Jimmy Dorsey ork under Lee Castle. He also cut an album
last weekend with Jack Lemmon singing the songs from the picture
“Some Like It Hot.”... Billy Gramer has joined WSM’s “Grand
Ole Opry” as a regular performer. ... Jack Benny will perform
with the New York Philharmonic under Leonard Bernstein on April
8 at Cumnegie Hall in New York to help raise funds for the
orchestra’s pension fund.... Van Cliburn’s concert with the New
York Philharmonic at Madison Square Garden, New York, on
March 16, has been cancelled due to Cliburn’s injured finger,

Roulette Records has issued its first single with Ernie
Andrews, the featured vocalist with the Harry James ork.
... Buddy Knox was the guest of Governor Ellington of
Tennessce last weekend, in conjunction with the state's
heud of Creative Record Enterprises has formed three labels,
Sentry, Nostalgic and Scoop. First release on Sentry features
Bob Vidone, and on Nostalgic Ken Hanna, . , . Disnevland
Records has signed Roberta Shore.

| plete the release.  Bob Rolontz.

NEWS REVIEW

WP Stereos
Spotlight |
Good Sound

NEW YORK — World Pacific
|Records has issued three stereo
disks. All have been available
lmonaurally. Of the three sets “Kis-
met” by the Mastersounds, and the
jazz version of “Flower Drum
lSong" by the same group have a
chance to grab some good sales
among stereophiles. The Gil Evans
waxing “New Bottle Old Wine,”
which features music of the great
jazz composers will appeal more
strongly to the jazz buffs. The
stereo sound is good with separa-
tion that shows off the Master-
sounds neatly and does a lot for
the swinging Gil Evans Ork.
Bob Rolontz.

lAben_cl_.fc;i’_l;s
Pickwick Staff

NEW YORK--Joe Abend has
exited his post of general profes-
sional manager of Warock Music
to assume new duties as promotion
manager in charge of disk jockey
contact for Pickwick Sales. Pick-
wick comprises Design, Stereo
Spectrum, Off Broadway and
Cricket Records, low-priced labels.

Abend has been in the record
business for the past 20 years and
was associated with Warock for

‘the past four years.
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Next Bést Thing

fo Being

RIGHT THERE
at the ==

Juke Box Operators’

-and even if
you ARE THERE

your Billboard ad will diret
operators o your exhibit and

your offerings . , . ueale exira
Impact and excitement . . . sell the
stay-at-home ops .. . and promote
you and your producs to ihe
whole music-record industry as welll

Billboard

XS

AT e

| BillEs )

Iboard's
Nur

ber

Everybody recognizes how important the juke box operator Is to the music-

record business . .

both as a record buyer on his own, and for the sales

and exploitation job he does for record manufacturers, publishers, artists,

distrjbutors, one-stops, etc,

And there’s no doubt that it would
make very good business sense
indeed for you to be there—at his
Big Annual Convention — to greet
the thousands of operators it would
be impossible to meet in any other
way . . to let them know you
appreciate the job they're doing for
you . . and to tell them about
the new records you've got that
will help them to get more plays
and increase their take.

But if you can’t make it to the
MOA Convention at Chicago's Mor-
rison Hotel, April 6 thru 8 this
year, don't fret!

You CAN be there, like most
people cannected with the music-
record business, with an ad in
Billboard's important April 6 Juke
Box Convention Number.

Because The Billboard will be hand-
distributed to each and every
operator right at the convention.
Not to mention the fact that Bill-
board is read by 8 out of 10 oper-
ators at their own places of business
—actually more than the next two
publications combined (Source:
1958 survey conducted by Thomas
Lea” Davidson, Assistant Professor
of Marketing, University of Con-
necticut),

So—whether or not you can make it to the convention, make the most of

a most important music-record industry event.

Reserve space now in

Billboard's April 6 Juke Box Convention Number and you'll be sure to be
seen by every operator who means anything at afl to you and your position

in the record business!
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Public Jams Into

“Thin' Hi-Fi Show

NEW YORK—In the opinion of |
hardened hi-fi show observers, the|pretty thin,

recent Rigo Enterprises try at an

The number of attractions was
Rigo press handouts
stated that at least one of each

exhibit here laid an egg. But, as|type of component would be rep-

far as the exhibitors were .con-
cermned, it was a golden egg.

The show, which ran from
March 5 to 8, at the New York
Coliseum, attracted 55,000 ocash

aying customers, according to the
gligo Management. This attendance
figure tops that of many previous

shows under other management|a heavy play from the public. RCA |

and is a testimony to the powers of
heavy newspaper and radio promo-
tion. But, if the customers put in
e strong appearance, the exhibitors
stayed away in droves.

Argos Speaker

System Is a
§24.95

NEW YORK — The Catalina
(Model TSE-15) ducted port high
fidelity enclosure, complete with
two speakers and cross-over net-
work, has been announced by Argos
Products. Net audiofile price is
$24.95,

The Catalina is designed for
bookshelf or floor use. It measures
24” by 11”7 by 10%”. Four short
non-scratching polyethylene legs
are included for use on floor. The
cabinet contains an 8” wnofer and
a 3%” tweeter and has an over-
all range of 40 to 17,000 cycles.
Its response curve is essentially flat
from 100 to 13,000 cycles.

This is the first time Argos has
ever offered a high fidelity en-
closure with speakers installed.
Last December the firm began of-
fering PA speakers in four sizes of
their corner and wall baffles.

New Speaker
Designed to
Save Space

SKOKIE, Ill.—With the trend
toward economizing space in both
package and component hi-fi, Au-
dio Artists, Ltd., local firm, is en-
closing a multi-speaker setup in a
picture-frame type wall-piece only
two-and-five-eighths inches deep.
Framed in choice walnut, pumice,
fruitvood or a selection of other
special finishes, the Decrosonic
sound-system is actually a talking
picture.

Audio Artists is building a line
of regular and custom selections in
the way of portrait selection and
picture sizes. The buyer may
choose from a selection of already
16 regular original art pictures in
any combination of colors to match
a room’s decor. The silk or grass-
cloth painting is laminated directly
}o the wall-piece speaker enclosure
ront.

Gale Sherman, sales manager,

resented by a manufacturer ex-
{hibit. That’s just about what
| happened. In addition to the com-

nént people, several gackaged
1 “hi-fi” manufacturers had exhibit
space.

those who did show products got

Victor had large space and it was
|fi]]ed at peak attendance hours by
the curious who wanted to see

their much publicized but little|

| seen tape cartridge player. And the
dearth of component exhibits re-
sulted in traffic jams in exhibits
such as Eico’s.
| One manufacturer quéstioned by
| The Billboard said he couldn't
keep up with the traffic he at-
tracted. He had never seen any-
|thing like it.

“l just hope ‘word-of-mouth’
doesn’t kill it,” he said.

He feared those who came might
warn others to stay away.

All-State, the local Webcor dis-
tributor, was delighted with what
happened. Altho they pamied the
show generally, they collected

name and address cards from 3,500 |

tape recorder prospects.
This was Rigo Enterprises first
try at a show in New York. Efforts

of the firm have been directed in |
the past at medium markets never |

exploited or considered important
enough by organizations like the
Institute of High Fidelity Manu-
facturers.

One interpretation of the results
of the Rigo show, as expressed by
|a manufaoturer, was that a big
| market can easily handle more than
one show a year.

The lack of exhibits meant th.atl

SALES AID

Robins Has
Accessory
Rack Deal

NEW YORK — A new Robins
display designed for counter or
wﬁﬁ, and featuring 21 one “small-
ticket” stereo record and tape ac-
| cessories, has been announced by
Robins Industries. The display unit
| is available along with the 21 prod-
uots mounted on it at a promo-

"y

!
|

|

tional cost lower than the regular
cost of the items alone.

In announcing this impulse sales
display, Hy Post, Robins presi-
dent, points out that “stereo has
focused attention on tape, record
and stylus care accessories.”

The new display spotlights 11
tape care aids, including five mod-
els of the Gibson-Girl tape splicer,
plus 10 record care items. Notable
among the record aids are two new
stylus microscopes and a turntable
spirit-level.

A prepaid freight plan is also
being offered. Full details on the
display and pre-paid plan are

available from Robins.

HI-FI DEALER SHOWS:

" How Your

!

RALEIGH, N. C.——Anyone who

Customers

- Can Sell Each Other

ately made every possible attempt

has ever acquired a high fidelity |to “take the electronics engineering

phonograph or tape recorder,
either a components rig or a cabi-
net set, is the high fidelity retail-
er’s “best salesman,” according to
E. R. Poole, owner of E. R. Poole
Music Company here.
|  Poole sells the Raleigh area’s
biggest volume of high fidelity
equipment, including stereophonic
sets, primarily because he “lets the
revious customers do the selling.”
Well aware that the high fidelity
subject, particularly stereophonic
Isound, is still something of a mys-
tery to many people who are never-
|theless interested, he has deliber-

'Ewart, Harder to
New Webcor Posts

CHICAGO —— Bud Letzter an-
nounced the last of a major expan-
sion and re-alignmnent moves in
regional and home office sales

said that Decrosonic sound systems | posts for Webcor, Inc., with the
now run in the regular line from |appointment of Stan Ewart, vet-
$129.95 to $199,95, depending|eran in retail and distributor elec-
upon the size and number of|tronics field, to replace George
speakers in the wall-piece. Distri- Harder, 16-year man with Webcor.
bution of the line is currently be- | Ewart takes over Harder’s post as
ing set up. Special custom wall- |regional rep, covering North and
Eieces can be ade, with designer | South Dakota, Minnesota and Wis-

obert Stone Jordan available to!consin, while Harder comes into
work out any buyer’s request in the 'the home office assisting Martin

way of a new art subject for the|Krenzke, sales manager of \Veb-{

wall-hanging speaker system. cor’s commercial division,

out of the sale: picture.” While he
sells a complete line of compo-
nents, and is an expert at engineer-
ing complete high fidelity systems
to match the home owner’s wants,
Poole prefers to keep the emphasis
on the fine musi¢ produced—
not the complexities og) push-pull
amlylifiers, resolution of the signal,
and similar points. He simply, guar-
antees that whether the customer
chooses to buy a cabinet set; or to
assemble components and build his
own, that the Poole-sold equip-
ment will do the job.
Customers Cataloged
There is no better way of back-
ing up such a guarantee, the
North Carolina retailer believes,
than to simply furnish a prospect
with the name of a hi-fi owner
whose tastes are somewhat the
same. The Poole concern kebps up
an elaborate card file of previous
installations, and as soon as the set
is installed, the customer’s tele-
phone number, his comments, and
similar information are jotted down
‘ on the card for later reference. The
cards are carefully classified into
'the brand, and type of installation
[the customer is using, whether it
has been engineered up from com-
ponents, whether it is a simple
cabinet set and all such informa-
tion. This means that no matter
what a prospective customer is
{Continved on page 20)

'MRIA OUTCOME
' Reel-to-Ree
Promotion

| CHICAGO--Until a stereo tape
magazine or cartridge player defi-
'nitely makes #s appearance for the
mass market, most tape recorder
firms- will be plugging playback
|equipment that handles four track
seven-and-a-half inches per second
|tape. This was decided E; a week-
|end gathering of reps of the Mag-
netic Recording Industry Associa-
tion here Saturday (28).

| The one-day meeting, closed to
the press, drew approximately 60
representatives of the tape play-
back, raw tape manufacture and
pre-recorded tape fields. A high
percentage of the attendance was
top brass.

Following considerable debate,
meeting decided to get behind
four-track reel-to-reel, in that at
least “five manufacturers have
such equipment available.” In ad-
dition, it was pointed out that rec-
ord manufacturers in the main are
still releasing four-track reel-type
tape packages, with promises from

Shure Shows
Stereo Arms

And Cartridge

NEW YORK — A stereo ver-
sion of a tone arm and cartridge
that almost eliminates record and |
|needle wear has been developed
by Shure Brothers. The “Stereo
Studio Dynetic” reproducer is de-
signed for use with professional
|turntables. It will track at less|
than two grams stylus pressure, |
Shure engineers report. This feath-
erweight touch makes it almost|
impossible to accidentally scratch a
record. The .diamond stylus can |
actually be swept back and forth |
across the grooves of a spinning
record without causing audible or
visible damage. |

The Stereo Studio Dynetic uses
the same moving-magnet principle
as the M3D and M7D Shure ste-
reo cartridges developed for tran-
scription tone arms and record
changers.

A special conversion plan for
owners of the monophonic Studio
Dynetic was announced by the
firm. With the purchase of thel
Stereo Studio Dynetic cartridge for
$49.50, the customer receives a cer-
tificate entitling him to a free fac- |
tory conyersion of his monophonic |
arm to accept the new stereo car- |
tridge. -

Both the standard monophonic
cartridge and the new stereo car- |
| tridge can be plugged into the con- f
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| Tape
Gets Nod

Mercury, Livingston and Bel Can-
to, all of whom were present, to
continue to produce the catalog
plus new tape packages.

Ray Saxon, Victor veepee, re-
affirmed that the Camden, N, J.,
firm will mass supply their stereo
tape cartridge playback unit, but
he was agaim indefinite ebout
when they would be makmg de-
livery. Saxon was the only Victor
rep present.

MRIA get-together also tabled
the trade association program,
whereby members would join to-
gether in raising a war-chest to
gublicize, on an industry-wide

asis, the advamtages of tape and
tape playback. Instead, it was de-
cided that each firm would con-
tinue to do its own advertising and
promotion job, with an emphasis
on spotlighting the over-all advan-
tages of tape.

Meeting hoped that around July
1, 1959, there would be some
definite automatic cartridge type
playback, along with a goodly sup-
ply of pre-recorded magazine tape.
Tape manufacturers asked record
companies present if they could
make any estimates as to what
amount of music they might make
available and diskeries’ reply was
that there would have to be a sig-
nificant representation of tape re-
corder firms making the new
equipment.

Tape biggies concurred that
1957 was the banner sales year,
but despite the RCA Victor pre-
mature announcement of stereo

| tape cartridge playback, 1958 was

only 20 per cent off the previous
peak year. Tape makers agreed
that the last two months of 1958
were extremely active sales-wise,
with the boom continuing thru the
present date. Disclosures such as
this caused them to agree to go
all.out on four-track. Estimates

(Continued on page 20)

verted Dynetic tone arm, so the
audiophile can quickly switch
from mono to stereo records.

The Stereo Studio Dynetic “in-
tegrated” tone arm and cartridgs
will sell for $89.50 audiophile net,
with .7 mil diamond stylus. The
monophonic  versions sells for
$79.50. Both the standard and ste-
reo models of the “integrat