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~ Wives Sing Stereo
Living Room Blues

Distaffer Yen for Tidy Console Keys
Change in Twin-Track Recording Styles

By BOB ROLONTZ I
NEW YORK — It is no secret|
that the stresses and strivins of do-|
mestic lile are severely limiting the
wonder that is stereo, and the only
purists holding out for the full po-
tential of stereo these davs are the
bachelors. 1f this seems_an exag-
geration, it ean be said with much
authority that the ebjection of the
wives from coast-to-coast to “clut-
tering. up the house” with extra
gpeakers and amplifiers is starting
to canse radical change in stereo |
recording technigues on the a d&r
level. It is also causing change in
the styling of stereo consoles on the |
part of phono manufacturers,
Les Gals Don't Dig
In spite of the magnificent sound
that a well-made steréo record can
ofter, when plaved thru two speak-
ers placed six to 10 feet apart,
many wives just don’t dig the
whole thing. They object to “hav-
ing to move the couch out of the
wayv” as noted by one manufae-
turer, or to “thote wires trailing all
over the floor,” as stated by an-
other. Even those long-snftering |
gpouses who offered only token ob.
Ivt*tinm when  their  husbands
rought home components and as-
gembled their monophonie sels on|

one side of the room, put their|
foot down when their husband |
showed up with an additional am.
plifier and speaker and asked for !
another wall for the rest of the|
additional stereo equipment |

What has this all meant to the|
Industry? Even tho it hasn't vel
reached the public prints, manu-
facturers  are  modifving  their
equipment to Fft the whims of
American wives in somewhat the
game manner that ' sauto manufac- |
turers jazzed up the interior—and
exterior—-ot their cars to get the
fem trade. Right now, practically
~uary manufacturer of console sets

New Storace
Headaches?

NEW YORK — The difficulty
that manyv easv-going hnshands are
having with their wives abou
stered equipment s someawhal anal-
ogous o the difliculty collee
tors had with space for their rec
ord collections many vears ago un-
til the LP record came along. The
space that large collections of T8
l’.|I}.I|]. records and albums (many of
which contained five and six 12
Inch 78's) took up was disturbing
to many wives, and the collections
usually ended up in some closet
or down in the basement. LP
eased the situation and hushands
were able to convinee their spouses
that the space saved via LP was
so great that the records 1o longer
had to' be stored in the closet,
Now thal steren is here, husbands
on a stereo kick are back in the
same predicament.

four feet apart. But manofacturers

t used to, or as much as thev did i1y
| the early days of stereo & veur agp,
' to bring back the ping pong effect.

| stereo sound like stereo with the
-h-]lt'.i!il'l'.'{ EIJI]:I.'
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has some stereo models in the line
in which the two speakers are
located in one cabinel. Even some
of the portable stereo models have
speakers that can hook on to the

side of the turntable housing. | ]

Obviously, a single cabinet in|
which two speakers are |4!|{'.L[:'1|!l
cannot produce optimum  stereo |
]'JI.Wh.'ml: actording to sound engi-
neers, who originally stated that
stereo speakers should be six to 10
teet apart. In one cabinet the
speakers are no more than three or

will tell you that most of their

console stereo sales these days are
of one-cabinet sets.

Bow to Distallers

At the nproming NAMM Trade
Show, most stereo consoles gre ex- |
pected to be all-in-one units. This
is elearly in deference to the wishes |
of the American housewife, avcard-
ing to phono firms. And thev are
Lﬂ'ﬁring verv  specitic sleps  to
come up with a unique answer.
(See separate story in Audio News.)

To compensate for the lack of
spread between the two speakers,
many a.dr, men are separating the
two stéreo channels more than they

Omly in this way, thev feel, can

about 38 inches!
apart.. One record Hrm, which has
already issued scores of stereo LI,
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“R. 5. LITTLEFORD $R.

(1887-1959)

CINCINNATI — Roger S.
Littleford Sr., 72, ohairman of
the board of both The Bill-
board Publishing Company
and Littleford Bros,, Inc., Cin-
cinnati, died Thursday (7] at
St. Luke's Hospital, Font
Thomas, Ky., after a year’s
illness with leukemia,

Bdrn in Davton, Ky., March
2, 1887, the son of John §.
and Margaret Seiter Littleford,
the deceased attended the Cin-
cinnati Technical School and

Kenyon College, Gambier, O.,

class of 1907. He became as-
sociated with the Littleford
Brog, in 1908 and in 1941 was
elected president, suceeeding
his father as head of the firm.
He was appointed chairman of
the hn;u'cr in May, 1958,

Mr. Littleford bécame gen-
eral manager and Ell’Ehidlﬂll
of The Billboard l-’|||1-]1'.-;11h|5.'rr

‘Play by Numbers’
Organ Hottest
Music Merchandise

Bulging Sales Breed Competition;
Can Hype Instrument Market

By RALPIH FREAS [ De¢ or E. Power Biggs, An [n-
NEW YOREKE — J"_-_t about the teresting side lighf to Elnlgnl_l'.i‘ S1I0=
hottest thing in musical merchan- [cess is the fact that the firm was
dise today fs the portable electric ilmr-g*-I into the publishing |1|151nﬂ9.§.
chord organ, And the hotiest firm (S0 far. they have produced a "li-
in the Feld is Magnus, ex<harmon-

srary” of 13 books of tunes, They

i{_l{.l ﬂlﬂllllri’it‘htrf-r frum Li\'in;‘.’ilﬂﬁ. l.]l.llfht Kniow 'I-‘L'[I.["I.‘E Hrll .':'l]]..l:."ud l|_Fl-
N. J., who is estimated to haye| Suad to say, the nation’s music
h"fji[j_ e tT“'l“_ 11 fi”arh'-lr ['E a n'lil_ : ]1.1rl|-|_ﬂ1li”‘ll"ll.\' l]i]‘.{-l ]'{:-ﬂ.md a I'{"lﬂtlr'.."["l}'
qu:ln uniks ﬁiflﬂﬂ Sﬂptemh{tr' 1858, tll'!:'l .‘FJJLIJ'E o HIE [}T{Pf[fﬁ f]-ﬂ‘r“ Sﬂ.].'EI
Finn Magnus' success is not lost of the units. Almaost from the be-
on the music industry, Already he|8inning, prexy Finn Magnus
has 15 competitors and he's due |teamed up with B, A. Mitchell
|to get plenty moare, By the time|now chairman of the board, and
|the NAMM Show opens in New |E A. Tracy, sales veepee. Mitchell
York on June 22, there may be and Tracy, with experience in ap-

ik | plinnee distribution and sales, ap-

at least 25 firms in the field. . :
Amateiir ts Pro | plied what they learned in mer-
air condition-

Like the ukulele several 5-P.,rg'l'|“"d_i‘:!'“5! Mitchell i

ago 1“”'. [more “_I-L\f_-“j_]'!_'. {ju. guitar, TS, ) i[ll'!-' went f:'}lrll :'I.t'!l[l‘}llil.l'!ﬂ
the partable electric chord organ | distributors and outlets, major de.
will dominate the musical instru- | Partme t stores and big appliance

ment side of the upcoming music|chains. Most of the 250,000 units
merchant’s conclave, Omne thing |Were sold thru these channels.
that sets this instrument ':I[.'I-ul'ht' Another important factor was

from its predecessors is that its |that, in the argot of the music in-
attraction doesn't rest on an ﬂﬁm.ld’]ﬁtth thev knew how to swing
ciation with a performer. Godfrey, | With the product. An ad campaign
it will be remembered, set off the|in Life, full-page co-0p ads in big
ukulele boom and Elvis and his| ity dailies, were typical moves.
imitators did the same for the gui- | Currently, they advertise in 20
tar. But the chord organ’s .popu- | different periodicals,

larity rests on fts ability to make! _?l.’.[us_wul Faiewuy :

| the rank amatenr come on like a Ihie situation, in the music mer.
| pro. | chant’s eves isn't all black. Look-

| " The “organist” doesn’t have to|ing at the development from the

| engineers or record companies ever

Company in 1931, six years
alter the death of his father-in-
law, William H.  Daonaldson,
founder of the. [irm. He has
held the position of chairman
of the board for the last 33
VETS.

He was married September

is remastering all of his tapes and
separating the tracks as much as|
thev ean in order to compensate |
for what they elaim is the trend |
to one-cabinet steten, .

It is doubtful thot either record

dreamed of these domestic prob- |
lems when they first issued stereo

(Continued on page 52)

(Continued on page 23)

| know music. Evervthing s L!nn-:_['f’l"': ERNige "'[E"]: int, they ][:"“&

by the numbers. Simple instrue- | 300 the portable electric chor
tion booklets lay down a few gim | O'En an avenue for the consumer
' fo a better kevhoard instrument.

ple rules and, if he can count to
12, the “organist™ has it made
Almost within minutes, he can pick
lout simple tunes and, with the
| bass chords regulated by 12 but-
ltons, he sounds, to his own ears
| at least, like Ken Gritlin, Lenny

NEWS OF THE WEEK

ASCAP Insurgents Meet
With JD in Washington . . .

Dissidlent members of ASCAP held pre-tecree
huddles with exees of the Justice Department
in Washington last week to attempt to clarify
their position concerning the forthcoming
amended consent decree for the Society,

Mage 3
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lighted at the forthcoming Miami disk jockey
convention (May 29 30, 31) via a special
film-address by President Eisenhower. A com-
plete agenda of panelists and events for the
Storz-sponsored conclave appears in this issue.

Page 2

DEPARTMENT & FEATURES

Ansaisger] Lignies TR Misie Pop Chatti—
Business More Feverish: TR ; 54 Album Buying Guide. 28
All Types of Hits on Charts . . . AUCIo Progducts ceseses, 9 —_—
A survey of Billboard’s “Hot 100" chart shows _— b o -
that 24 labels share the top 30 hils, and e - e 4
that the hit platters encompass all types ol —_ i o e B
material, from pop to country to rhythm and Loia_Mackin — e
RIS i b etk s T T h Pais & Beoosllone.. .. o) Parks & Pools oeeun.s -

Final Cortals . eeede.. 58 FIOOE csisssNastnaia 10
Elﬂtlltlﬂ“;ﬂl“lu Address Deejays 5 R B Ripks o
At Miami Conclave, Via Film . . . Michandis 57 - Routss T
The increased stature of the |Ii‘r~r_'|'u:. 0z i |}n]1-— L s R : Ty -Music-Radld ...ona0 -2

lic service promotional force will be spol-

Mtske MabRiney ...cceoee TH

L B

YVending Muchined ... 7

After the “organist” has mastered
the unit, he'll look for something
more challenging, music mer-
chants feel. He ean’t buy a spinet,
L !Inl"'- L[".I!H'.l ol a ﬂ‘.'ll ﬂrgﬂﬂ I-I'ﬂl.“

(Continued on page 23)

iltaly Shares
'In Big Boom

CASTELFIDARDOQ, Italy —
Business here, In the accordion
conter of the world, has never been
better, Accordion - makers can't
fill orders on the books and work
is being farmed out to shops set
up in basements and garages. It is
a time ol plenty after a period of
slow sales.

But accordion manufacture has
become a side-line. Evervone's
prodoeing electrie chord organs for
export to the U, 8, Like the ac-
cordion, the organ has a keyboard,
reeds and chord buttons. The
transition from production of one
instrument to the other was a sim-
'|"|!-I.' LERE

The one thing the local industry
doesu’t provide are electric motors
to power the organ, These are
made in a2 West German town

| |

which presimably, Is also enjoying
new prosperity.
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DJ

Meet Plans Finalized;

lke Film Address Feature

By JUNE BUNDY

NEW YORK — The increased
stature of the disk jnc]celi:a a pub-
lic service promotional torce today
will be spotlighted at the forthcom-
ing djslgo jockey convention in
Miami (May 29, 30, 31), via a
special film address to the deejays
by President Eisenhower and Sec-
retary of Defense McElroy,

The President’s mussage will tie
in with a live address on Friday
EME.}' 29) by Dr. Shane Mac-

arthy executive director of Eisen-
hower's “Council on Youth Fit-
ness.” Dr. MacCarthy will urge the
jocks to use their air time to spur
the youth of America to strive for

Roosevelt fo
Press for JD
Decree Action

WASHINGTON — Rep. James
Roosevelt will “begin asking ques-
tions on the floor of the House,”
if Justice Department does not
“come up with something” on the
ASCAP consent decree by the end
of this week. The comment was
made by the chairman of the
House Small Business Subcommit-
tee, whose hearings last spring
touched off the year-long nego-
Hations to amend the 1950 con-
sent decree in line with com-
plaints of small-business members
that the performance rights society
functioned like a monopoly.

The remark by Roosevelt (D.,
Calif.) was made last week, in the
wake of an informal visit from
dissident ASCAP publishers.

Merc Opens
14-12" May
Sales Push

CHICAGO — Mercury Records
this week opened a Spring push
called the “14-12 Overture.” Dis-
{Ehﬂ Efmd dea]fers will be b;llled for

pieces for every 14 shipped.
The offer covers the firm's entire
monaural ecatalog, including the
low-price Wing line, and will re-
main open thru the month of May.

Irwin Steinberg, Mere treasurer,
said that no extra paper work is
necessary for ordering under the
pInn. Orders need only be marked
“14-12” to insure proper billing.

Retail dealers are being notified
of the plan direct from Mercury
headquarters,

A 12-package May release of
Wing items will be covered by the
plan, Steinberg said.

“physical, mental, emotional, social
and spiritual fitness.”
Plans Finalized

Meanwhile, Bill Stewart con-
vention co-ordinator and national
programming chief of Storz stations
sponsor of the Miami conclave)

as finalized almost all of the
three-day agenda.

The convention (at the Ameri-
cana Hotel in Miami) will tee off
Thursﬂ?', May 28, with a cocktail

arty, 7-9., hosted by Mercury

ecords. The following morning,
May 29, breakfast will be spon-
sored by United Artists: lunch,
RCA Victor, and a 9 p.m. cocktail
party by Capitol Records, at which
time & special stereo recording ses-
sion will be cut by Peggy Lee and
Ceorge Shearing. A screening of a
new movie (probably Danny Kaye's
“Five Pennies”) will be held at
B:45 p.m. on Friday.

Atlantic is sponsoring Saturday’s
(May 30) break!..st wi!ﬁ] comedian
Irwin Corey as a special guest.
Saturday’s luncheon will be hosted
by Columbia Records, and Liberty
Records will sponsor a cocktail
party Saturday afternoon with Julie
London and David Seville (Ross
Bagdusurinu} as co-hosts,

aturday night’s banquet, pro-
ceeding the Big Show, will again
be sponsored by Dot Records.
After the show Roulette is throw-

N. Y. DEALERS
ASSN. SETS
ANNUAL EVENT

NEW YORK — The As-
sociation of Record Dealers
of New York and New Jersey
are holding their First Annual
Banquet and Show on Sun-
day, May 17. At the affair,
to be held at Ben Maksik’s
Town and Country nitery in
Brooklyn, Sy Bondy, presi-
dent of the association will
resent awards to Connie
rancis of M-G-M Records,
Jimmie Rodgers of Roulette

and to Peter Tripp, the
WMCM disk jockey. The
awards are for outstanding

achievement in helping to
make 1959 a record vear,
Indications are that the
eve.:::d wLil be c]l[ma\'il}r repre-
sent y industry le
from the New York Pﬁl:a*
Distributors, record manufac-
turers, disk jockeys and the
over 200 members and owners
of record stores plan to be in
attendance. The evening will
include a dinner, show and
the presentation of the
awards., For those in and
around the New York area
interested in attending, tickets
can be purchased by writing
or phoning the associations
office at 31 Park Row
(WOrth 4-5888). '

o —— ——

MONEY-SAVING SUBSCRIPTION ORDER

Enter my subscription to The Billboard for a full year
(52 issues) at the rote of $15 [a considerable saving
over single copy rates). Foreign rate $30.

O -

[0 Payment enclosed 1 Bill me
B20
Name
Occupation
Company
Address
City Lone State

Send to: The Billboard, 2160 Patterson St., Cincinnati 22, O,

ing an all-night party, st at
1 a.m. with Count Basie's ork play-
ing live for the guests and a barbe-
cue, complete with ribs and

ken.
Big Show-

The Saturday night show cur-
rently stan "; as follows: Pat Boone,
Peggy Lee, Jimmie Rodgess, Vic
Damone, Andy Williams, Diahann
Carroll, Cathy Carr, Chris Connor,
the Dinmﬂngs. George Shearing,
Count Basie, the Playmates, Kirh
Stone Four, Jesse Lee Turner, Ja
Scott, Alan , Gary Stites, and
(depending on a booking situa-
tion) Mike Nichols and Elaine May.,
Capitol Records also- may come
thru with Frank Sinatra, long-time
winner of The Billboard's deejay
popularity polls,

NBC plans to originate “Moni-
tor” and some of its rewscasts from
Miami during the convention, and
CBS is readying some kind of lo-
cal coverage,

Meanwhile, the wvarious record
companies continue to come up
with special side - promotions.
ABC-Paramount, for instance, will
meet all jockeys at the airport
and escort them back to the Amer-

(Continued on page 14)

Top Rank Inks
Four Acts for

May Tee-Off

NEW YORK — Top Rank In-
ternational, new label of Rank
Records of America, Inc., has

inked four artists. Initial release of
four singles has been set for May
15 with a major puh!i-::il(-i' and pro-
motion build-up planned.

Included in the label’s debut
release will be platters by Dorothy
Collins; French composer - con-
ductor Robert Chauvigny; the
well-known vocal group known as
the Ravens, and 15-vear-old Den-
nis Bell, newcomer to the disk
field.

Rank has also EiEﬁd for future
release: night club thrush Joy Mar-
tell; the Bourbon Street Barons,
a Dixie group; blues canary Debby
Moore, and Judy Scott, thrush who
has been seen on TV with Jerry
Lewis,

Top Rank has also signed seven
new distributors, including
M. & §., Chicago; Roberts, St
Louis; Leonard Smith, Albany;
Best, Buffalo; Benart, Cleveland:
Big State, Dallas, and Music Craft,
Honolulu,

EDITORIAL

The DJ Convention

Todd Storz and Bill Stewart in a relatively brief span of

time have guided the
eminence in the nation

mmusic business as irlﬂ:’ortant se
What Storz and Stewart have be
achievement, This is implicit in Bill

deejay convention to a position of
musie-record scene. For this they
deserve an accolade, What they have wr
tional ability and foresight, showcases both

t thru organiza-
e jockey and the
ents of our national culture,

may go on to ater
avin's letter (see Sound-

off) wherein he discusses the possibility of a natonal deejay
organzation growing out of the present deejay convention,

Such a development, we feel, should be fully explored-at

the Miami meeting. Many think the attempt to form much a

group would meet with insuperable obstacles; others feel it Is
not unattainable, and that its formation would be the
tribute to the creative force set in motion by Storz and Stewart.

It is to be hoped that the Miami Convention will find time
for a general airing of views on the matter—particularly in view
of the fact that so many deejays have expressed genuine interest,
time to examine it is now,

The yeast is in the batter, an

greatest

Kay Exits UA,
Picker in Slof

NEW YORK—Maonte Kav, who
had been vice-president and gen-
eral manager of United Artists Rec-
ords since September, 1958, re-
signed last week. David V. Picker,
executive assistant to Max Young-
stein, president of United Artists
Records and a vice-president and
member of the board of the parent
motion picture company, United
Artists Corporation, has been
named to replace Kay,

Kay disclosed no future plans
other than the continuing of his

rsonal management and musie

usiness interests, which he main-
tained during his term with UA,
Kav represents such artists as Chris
Connor and the Modern Jazz Quar-
tet and owns with Pete Kameron
Almanac Musiec (ASCAP) and
Acorn, Adonis and MJQ Music
(BMI).

Picker has been with UA for
three years and has been Young-
stein’s executive assistant for the
past year. He has been active in
the operation of UA’s record and
music companies.

SHOLES MENDS
AFTER SURGERY

NEW YOBK——Victor a.&r.
chief, Steve Sholes, is feeling
fine after undergoing a serious
gall bladder operation last
week. He ended his stay at
the Englewood Hospital in
Englewood, N. J., last Sunday
(10) and is now recuperating
at his home in the same city.

Victor Skeds
10 Pop LP’s
For Mid-May

NEW YORK —— RCA Victor's
pop release for mid-May containg
two dance packages, “Mever Davis
Plays Redhead for Dancing” and
Robert Stolz’ “20th  Century
Waltzes”; two mood packages, one
of pop opera selections by George

(Continued on page 14)

‘Distributing My
Forte,' Says Blaine

NEW YORK — Jerry Blaine,
head of the five city Cosnat Dis-
tributors and chief of the Jubilee-
Josie labels, stated in a lelter to

manufacturers this week that as of
May 15 he would no longer be
associated with Jubilee. According
to Blaine’s epistle he intends to
spend all ufﬁs time with Cosnat
Distributors to make Cosnat “the
biggest, swinginest indie distribut-
ing organization in the country.”
When asked whether Jubilee
Records was being sold, Blaine said
that a number of people were in-
terested in buying the firm. How-
ever, he said it has not been sold
yvet. A.&r, chief Morty Palitz will
become acting head of the label
after May 15, and if the label is

not sold he will become actual
president,

Blaine said he was making the
switch to full time activity with
Cosnat because he had somewhat
neglected the distribution end over
the past year while working on
Jubilee. “After all,” said the out-
spoken Blaine, “the biggest part of
my business is in distribution and I
intend to keep it that way. We now
have five Cosnat distrigutl}rs, we
hope to eventually have 10.”

A few years ago Blaine sold
Jubilee to a group but the sale
didn't pan out and Blaine took
back the label. It was after that
that Palitz took over as a.&r. head.
Blaine said he was interested in
selling the label “if the price is
right.
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Chicago Field Nixes
Playboy Jazz Bash

CH'[C;’LG{J—-PI&}*&G‘L Magazine
this week confirmed that its jazz
festival, projected for August 8-9,
has beenr-l’:yarrerl from Soldier Field.

Vie Lownes, exee producer of
the bash, said that
talent contracts have alre&ay‘ been
sirned and that m:ﬁ::-tiatiuns are
still wnder way with Nat King
Cole, Frank Sinatra, Sammy Davis,
Jr., Sarah Vaughan a Steve
Allen, Already signed are almost
two dozen attractions Including
Duke Ellington, Dukes of Dixie-
land, Count Basie, Stan Kenton,
Louis Armstrong and Dave Bru-
beck.

Ostensible reason for the cancel-
lation is that a plaa to install
seating on the field might do harm
to o track being prepared for
athletic events of the Pan-American
Games, of which the jazz festival

Emerson Cash
Buys Webcor
Control

NEW YORK —— Emerson
prexy, Ben Abrams, has just closed
a deal that gives his firm control
of Webcor, The deal involved
picking up more than 650,000
shares of common stock owned by
Titus Haffa and his family. Haffa,
chairman and president of Web-
cor, will remain In that capacity.

Since the Webcor stock listed at
$18 at closing of the Chicago
Exchange yesterday, the purchase
cost Abrams $2,342.610. Tt {5 ru-
mored, however, that he paid %5
mnEe a share., Transaction was for
cash,

The move puts Emerson in par-
tial competition with Webcor,
Both firms produce phonos and
Emerson says they will continue
to do so. Distribution, for the
'E:IESEI'II_', will also remain the same.

merson reports that many plans
are under consideration as a result
of the move but that nothing has
been finalized,

Lena Horne
Loses Motion

NEW YORK — A motion filed
by thrush Lena Horne, which
sought to enjoin RCA Vietor Rec-
ords from the distribution and sale
of an album of tunes from “Porgy
and Bess,” in which she is co-
starred with Harry Belafonte, has
been denied.

In the suit, which also sought
$100,000 in damages, Miss Horne
claimed that the LP “does not pre-

" sent her singing voice satisfactor-
ily,” and that its release would
cause her “irreparable damage.”
Victor attorneys held that Miss
Horne failed to state a cause of
action. The denial of the motion
wis handed down by New York
Supreme Court Justice, Samuel

Gold,

Carlton Pays
6G for Master

NEW YORK — Joe Carlton,
president of Carlton Records, has
Eurc:hased the master, “I'll Hide
iy Love,” cut by the Short Cuts
on the Guarantee label. Disk has
been getting strong play in Cleve-
Eiﬂnl'ri Carlton outbid competitive
iskeries, acquiring the disk for
$6,000. TR

$50,000 in|P

was to have been an official part.
Lownes offered to cancel plans for
seats on the field i the games
committee so requested, but his
offer produced no response by
ress time, The belief is prevalent
that the racy content of the spon-
soring mag has resulted in pressure
behind-the-scenes for cancellation
of the event,

Soldier Field is operated by the
Chicago Park District, an arm of

the city government,
Lownes” announcement  that
negotiations for talent were shll|

continuing indicated that Plavboy |
either has hope for a reversal of
the edict or is developing alterna-
tive plans. He made a bid for
?ussibla counter-pressure from jazz
ans with the puarded comment in
a public announcement:

‘If Chicago wants this event,
and I'm confident that it does,
maybe someone will have a sugaes-

tion for us, Where do we go now?”| p

Rex Recalls
Hilliard to
Disk Chores

NIW YORK — [Jimmy Hil-
liard, veteran disk exee, has joined
Rex Productions, Hollywood, as
operational director for its Keen,
Andex and Ensign labels,

Hilliard has served as artist and
repertoire director for such labels
as Mercury, Coral and Dececa over
the years, and ran the now defunct
X label for RCA Victor, More
recently he was president of the
Bally label.

He retired to Phoenix, Ariz., a
couple of years ago when Bally
folded, and was associated wit
deejay Saxy Dowell in a Phoenix
resort operation. At Rex he will
be active in all phases of the re-
cording operation, in addition to
the a.&r. department,

Sound
Off!

-

know about i
The Billboard Letters Editor, 1564
Broadway, New York 36, N. Y. All
letters must be signed. However, names
may be withheld upon request, at the
discretion of the editor.

WARING BASH
AUGUST 34

NEW YORK—Fred War-
ing’s annual outing for somg
pluggers will take place Au-
E;ust 3 and 4 at Waring's

hawnee Inn, Shawnee, Pa,

This year the Professional
Music Men celebrate their
25th anniversary, The oceca-
sion will be the 15th year that
Waring has hosted the event,

The outing will be high-
lighted by a gala two-day
golf festival, with emphasis on
serious golf. Additional de-
tails are being finalized and
will ba announced shortly.

London Names
New Distrib
Appointees

NEW YORK — London Reec-
ords, which is becoming steadilv
more active in the distribution of
other diskeries, announced new ap-
ointments this week covering Dot,
Felsted, Dale and Colonial labels.

Divk Blase, formerly London’s
Southeast distriot manager in Mem-
phis, has been moved here as di-
vision manager in charge of prod-
uct, sales and promotion of the
Felsted, Dale and Colonial labels.
He reports to Walt McGuire, pop
sales chief for the entire Lnugun
group.,

Colonial Records of Chapel Hill,
N. C., recently signed a three-year
world-wide distribution deal with
London. Replacing Blase in the
Southeast will be Dave Shedd with
headquarters in Miami. In an-
other move, Fred Cassman was
named district manager for the
Chicago, Milwaukee, Minneapolis
ATed.

In New York, where London re-
cently took over distribution of
Dot, Chuck Tore has been ap-
pointed sales manager in charge of
the Dot wing. Tore was formerly
assistant branch manager for Lon-
don in New York and prior to

that served at Coral Records in
sales.

R e

If rin:m have something on your chest
an

want to let the rest of the industry
t, send your opinions to

To the Editor:

The two articles s vour April 17th edi-
Lion dealing with s possible national as-
sociation of deejays are timely, and the
results of your own survey of oplnions
on the subject were most Inleresting and
informative,

The purpose of this letter is to clarify
certain points on which misunderstandings
may mrise. First, I am not personally trying
o organize such a group, However, many
of my [riends in the industry have expressed
their wish that an annuul deejay convention
:nuldl I:up planned and conducted by our own
aisociation, rather than having o depend
on & single “sponsor.” [ share this desire
and would co-operate with others who have
simllar views,

second, there is no thought of lmiting
such an  associstion only to the “mike
men.”  With the continuing trend oward
controlled programming, membership would
Eunr: to be open 1o all who participate
in E-El:'.'.'l:rl'd programming for radio.

Thllrl:!, it 8 my hope that a mnational
pssociadion can grow out of what Todd
Storz and Bill Stewart have started. Cer-
tainly there has been no thought of setting
up a rival movement,

I recognize the obstacles to a national
deejay nssociation, &% énumeraied by some
of the key men you interviewed. Self
seeking and venality are to be found in the
membership of almost any group; they are
not unique vices of our profession alone.
They canm be kept from influencing an or-
ganization thru the alert and active particl-
patlon of Its membership.

[ am heartlly in accord with Jerry Mar-
shall’s comments quoled in vour article.
Pard:fpmun by top-level men would be
egsential to imsure prestige and public re-
spect. Mobllizing the vast influence and
t.ljeqt of our profession for a worthwhile
service project—possibly International in
scope—would establish a working objective
that would chalienge the membership and
encourage public acceptance of the deejays’
status dn the adult community,

Robin Seymour's apprehensions about co-
erclon and Bill Rondle's skepticism regard-

ing self-orienied people and the ruthlessness
of the business are understandable. 1 can
only reply that since a national organization
wonld iu_ no way exerclse [nfluence over
any Station's programming, the Industry
pressures need not be critical at the national
level. On the other hand, our association
could conceivably help to dispel some of the
misinformation and phony  “hypes”  Lhat
interfere with honest programming efforts,

Here are some of the Improvements [°d
flke to see at future national conventions:

I. More active participation by the
jockeys and programmers themselves
in smaller free discussion groups,
not attended by management or
record company officials:

2, Opportunities jockevs from

smaller towna to tape interviews
with visltlng stars;

3. Special provisions for a continuing
serles of “programming clinics,” held
regionally during the year (like the
BMI clinics mentioned by Bil Ka-
land) and climaxed by o full session
at the convention.

4. Less emphasis on the management
and policy levels, and more concern
with detailed demonstrations of help-
ful devices and technigues, such as
offered last year by Tommy Ed-
wards; and

1 5{!111.1 acrangements made In general
Bessond to prevent the gquestion and
answer periods from belng dom-
inated by a comparatively few in-
dividicals.

Let me emphasize that we who wamnl a
national deejay association are offering our
Ideas In n comstructive spirit, out of a
genaine respect for radio’s tremendous po-
tential for good. Since my attempt to
exchange ldeas on the subject has appar-
ently associated my name publicly with
the movement, I'H do my best to pass
along any comments—pro and con—that are
gnt 0 me &t this address.

Bill Gavin
114 Sanaome St
San Francisco, Calif.

for
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By HOWARD COOF

NEW YORK—The current top
30 tunes on The Billboard's Hot
100 chart reflects much of the
activity and flux of the present
record scene, Included among the
top songs are numbers of vastly
different nature by both new and
old artists. Many different labels
are represented, and the influence
from e.&w, and r.&b. fields is still
very much in evidence.

Out of the 30 top tunes on the
pop chart, 12 are also on the Hot
r.&b. chart, and one is also listed
on the Hot c.&w. chart, While the
number of dual market hits
between pop and c.é&ow. fields is
not as heavy as it has been in
recent months, many of the current
pop hits are definitely ecountry-
based,

Out of the 24 different labels
contained in the list of the top 30
tunes, 10 appear for the first time.
Fourteen of the 27 different artists
who have hits among the top 30
are on the charts for the first time,

Rough on Fems

The rough period for fem artists
continues, and there are onlv two
hits by solo thrushes included in
the First panel of the Hot 100
chart,

Male vocalists continued to be
the most-preferred, commanding a

More Trouble
For Goody?

NEW YOBRK — Westminster
Records said today (Friday) that
they are instructing their fawyers
to begin action against several
dealers here who have “flagrantly
violated its Fair Trade agreements
that have been enforced for several
}!Ears.k ;

Diskery says they will apply to
Federal Court to be alIuEfI; to
begin action against Sam Goody.
They also claim they are preparing
to serve papers on the Record
Hunter, '

Tradesters viewed the Westmin-
ster statement with raised eye-
brows considering that the diskery
and Goody have enjoyed a long-
standing friendly as well as profit-
able relationship. In fact, recent
Goodyv ads have announced slashes
of 50 per cent in the prices of a
number of labels specifically
named, plus an additional “mys-
tery” label denoted by a question
mark. When customers go to the
Goody store, thev find that the

mystery label is Westminster,

Field Exits
Cameo Post

NEW YORK — TJerry Field
has resigned his post of director of
grmnutiﬂn and sales for Cameo,

wan and Parkway Records to

open his own record firms and to
branch out as a recording artist
in his own right,

Prior to his association with the
Philadelphia - based diskerys, Field
was active in various phases of
the record Industry,

Field has been pacted by Strand
Records as an artist and has al-
ready recorded four instrumental
sides. He has also released disks
on his own labels, Skvline and Jeff,
These are “What Is There Left
for Me” b-w “Once in a Beautiful
Lifetime™ by chrz Alston on Sky-
line and “Rosalita® b-w “Tell Me
Who" by Arthur Brooks on Jeff
and an LP, “Kitty Jarvis Sings
Supper Club Favorites” also on
Skyline.

l

Top 30 Analysis
Reflects Flux

10 Labels, 14 Artists Hit Bracket
For 1st Time; Still Rough on Fems

total of 14 positions out of the top
30, These are shared by 11 differ-
ent artists, Vocal groups follow
with 11 sides among 10 artists.
The current crop of sides in the
top 30 contains four instrumentals,
more than have been included in
some time, These vary from solo
instrument with rhythm accom-
paniment to full lush ork sides.

It is also interesting to note that
four of the disks that clicked are
originals on which there were cov-
ers. In each instance, the original
version that elimbed into positions

(Continued on page 26)

Hi-Fi Mag
Makes Switch

GCREAT BARRINGTON, Mass.
—— Charles Fowler, publisher of
High Fidelity Magazine an-
nounced May 5 a change in the
magazine’s editorship. John M,
Conly of Great Barrington, editor
since January, 1954, will become
on June 1, chairman of the pub-
lication’s new editorial board, He
will be replaced as editor by Ro-
land Gelatt, of Bridgewater, (%mm.,
who has been musie editor since
1957 and executive editor since
last summer.

Conly joined the magazine in
1952 as associate editor, and
served under Fowler, then editor,
for two vears. When Fowler be-
came publisher, Conly became
editor, During his whole service
with High Fidelity Conly also has
been music ditor of The Atlantie
and for the last two vears he has
been a member of the puidance
panel of the national record club
operated jointly by RCA Victor
and the Book-of-the-Month Club,
He sayvs his work for High Fi-
delity henceforward will be mainly
consultative, and that the change
in function was prompted princi-
pally by the need for more time
to write,

Gelatt, author of two well-
known books on musical matters,
The Music Makers and The Fab.-
ulous Phonograph, came to Hirh
Fidelity from the Saturday Re-
view, where as f[eature editor he
had helped bring about that mag-
azine's change from a literary
weekly to a periodical of broad
topical coverage. At least for the
time being, he plans to continue
residence in Bridgewater, conven-
ient both to the Great Barrington
editorial offices and to New York,

VICTOR WAXES
ALLEN GAME

NEW YORK—RCA Vie-
tor is releasing “Mel Allen’s
Baseball Game,” wherein Al-
len calls the plays and “at
home” plavers fnlfuw the ae-
tion on score sheets. Ray
Clark, RCA Victor plannin
and merchandising chief o
singles, says anyone who
knows anything at all about
baseball can play the game—
and that no bwo games will
he alike., Score sheets are
supplied with the album.
Back album cover depicts a
baseball diamond with play-
ers in position, and particl-
pants may follow the prog-
ress of the "at bat” team
with markers, Diskery plans
to merchandise the package
in ball parks and promote it
in sports eolumns, ete.
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AP Insurgents Meet in

Pre-Decree Huddle With JD

Talk Foreshadows Both Bright

And Dim Picture

By MILDRED HALL
WASHINGTON — The grow-|

ing question mark in the minds of
ASCAP small business publisher
and writer members about the out-
come of vear-old negotiations for
an amended decree reportedly
found little assurance in answers
given in an informal talk here last
week with antitrust assistant chief
Robert Bicks, and William Kilgore,
chief of Judgment and Enforce-
ment Division of Justice Depart-
ment,

On the brighter side. Bicks re-
Pnrter]ly assured the ASCAP small
wsiness spokesmen that the decree
wonld “make them happv,” when
it emerged, But no details were|
given as to just how the complaints
about the failure of the perform-

ance society to adhere to the rml-
ings of its 1950 decree were to
be met,

No date was given [or [inalizing
of the amended decree for the
American Society of Composers,
Authors and Publishers, but Bicks
fmmised that ASCAPers would
wve a chance to see the decree
before its formal entrv in court,
He did not sav how long a time
before the court entry—nor if ob-
jections at that time would earry
enough weight to send the whole
project back to the antitrust draw-
ing bhoard.

The informal econversation was
reportedly essentially on a conjec-
tural and hypothetical basis, with
no details of actual results ae-
complished so far in negotiations.

Decidedly on the dark side, to

small pubs and composers were

Kapp Issues
Trail-Blazing
Stereo Pkg.

NEW YORK — Kapp Records
has released a trail-blazing stereo
LP which features a musical suite
especially composed and arraniged
for two big bands. The bands fea-
tured on the de luxe package are
those of Les Brown and Vie
Schoen. !

The technically difficult job of
recording was achieved by setting
the bands in a V forma*ion, with
the Brown band on the lefl and
the Schioen complement on the
right, with a single, common
rhythm section in the center. Each
maestro batoned his own band
from a common podinm located at
the apex of the [igure [ormed by
the band seating.

Cleffer of the Suite was Schoen, | As_yet, sterco records mean littlle

who conceived the idea while serv- |
ing as music director of the Big
Record show early in 1958, The
historie disking sessions took place
in engineer Bob Fine's Hotel Great
Northern ballroom studio here.

Seeco Debs 5
Stereo Singles

NEW YORK — Secco Records
has released five new stereo sin
gles, according to Seeco prexy,
Sidney Siegel. Siegel said, “Be-
cause of the growing stereo market
both in juke En:-;&s and among con-
sumers, we are going to release all
future singles that we feel have
great potential in stereo as well as
monophonic sound.”

Disis released are by Jose
Melis, the Joe Cain Ork, the Triads,
Stubby Kave and Billy Max-
ted’s Manhattan Jazz Band. All
will retail at 98 cents, same as
monophonic versions and all are
from current Seeco albums.

for Dissidents

remarks bv Kilgore, who Is logic-
rlly closest to actual negotiations,
on matters of weighted vole, sur-
vey and classification of back-
ground music,

The “weighted wvote.,” which
complainants say is the backbone
of muntg:-ully aspects of ASCAP
echelon dealings, appeared to have
retained some foothold in Jnstice

thinking. Visiting ASCAP  dissi-

dents were reportedlv asked if thev
did not feel that in ASCAP's "par-
ticular tyvpe of set-up,” some
weight should go to older wem-
bers. They reportedly stood firm
for democratic, one-vote-per-mem-
ber reguirement in an amended
decree “because evervthing else

| eventually hinges on this.”

The sore question of classifica-
tion for music used as background,

theme or fingle, reportedly went
caronnd in a circle. Kilgore ques-
tioned if credit for such use on
“performance alone” would be en-
tirelv fair. One suggestion was to
base seniority classifications for
songs on “300 points uarter.”
l'hug numplaa’:ua}:t's feﬂh?n would
In no way be an improvement over
the current 20,000 accumulated
credit mle, and again reminded
the [Justice kesmen that the
decree required performance to be
the primary basis,

Onlv one remark was officially
released from the interview: that
| if the forthcoming consent decree
| does not right the “inequalities
| andd monopoly aspects” of ASCAP
functioning, i the interests of the
‘soviety itself, the dissident mem-

bers will never give up the FightlI

'MEYERSTEIN SPEA

KS

French Hit EP’s Sell
Despite Recession

By BOB ROLONTZ
NEW YORK == Altho the rec-

ord market has dipped a bit in
France over the past few months
due to a slight recession, a hit
EP can still pass the 100,000 mark
with little difficulty. This is the
word from Georges Meyerstein,
prexy of Philips of France. Meyv-
erstein, who has been in the U, 5.
for the past formight, was origi-
nally the general manager of Polv-

dor before joining Philips to start
the firm in %’rnnca almost a decade
ago.

He noted that EFPs still far out-
sell singles in Fraunce due to Lhe
thrifty nature of both the Irench
dealer and the French record
buyer. The dealer pushes EPs
because he can make a higher
profit; the customer likes EP's he-
cause he gets four tunes for $1.80,
whereas he payvs $1.20 for a two
tune single. LFP's in France, ac-
cording to the Philips exec, sell
for $3 for a 10-inch LP, and
from $4.30 to %8 [or a 12-inch
LP. The $6 and $8 LP's come in
album packages, the %430 and
$5 LF’s come in regular LP sleeves,
A hit 10-inch LP can sell up to
100,000 over a one-yedar period.

Ten-inch LP's still sell well in
France due both to price and the
fact that the 10-inchers usually
carry 10 tunes, The 12-inch LPs
in France usually contain 16 tunes

in France usually contain 16 tunes,
to play them on.
Modern jazz is beginiing to

1 1

Col. “Sound
S L

eries Has
! G' * I 1 L d 1

igi," ‘Lady

NEW YORK—-Cglimbia Ree-
ords’ newly hyped up "Adventures
in Sound” label, will release for-
eign language versions of Lemer
and Loewe’s “Gigi” and “My Fair
Lady” this week, as well as a new
album with the Italian heart throb,
Eenato Carosome. The new version
of “Gigi" features Maurice Che-
valier, and its taken Fkom the
French sound track of the movie.
The new "My Fair Lady” is in
Eani:-:h; an original-cast recording
of the Mexican company now per-

[orming the Broadway smash in
Mexico City.

“eateh on well in France, according

lo Meverstein, with albums by
| Miles Davis and the Modern ]azz
Quartet turning into good sellers.
Philips has Lll.'it issued an album
with Art Blakey and the Jazz Mes-
sengers and expects to get a lot
of mileage out of it.

Philips in France has a large
pressing  com in  Louviers,
about 100 miles outside of Paris.
The company has its own electric
presses which it developed itself,
and claims they are among the
best on the market.

Meverstein said that Philips of
France has its own publishing firm,
Tutti Music, & BEIM-affiliated
pubberv. This firm has in it one
of the biggest hits in France this
vear, a time penned by Guy Beart
titled “L'Ean Vive." Meverstein
set this tune with Hill and Range
while here and the song is ex-
pecled to soon be cut by American
diskeries,

Philips will distribute Ray Ven-
| bura’s Versaille line in France start-
ing next month. This line is now
being released in the U, S.

ARMY CONTEST
DISK WINNERS
ANNOUNCED

WASHINCTON —— The
results of busv weeks of re-
cording for the disk-phase of
the 1959 All-Army Entertain-
ment Contest have been an-
nonnced by the Adjutant

General: tied for first place,
Third and Fifth U. S. Armyv;
second place. U. S, Army

| Europe, and third place, Sec-
ond U, S. Armv. Judging was
done April 30 and May st at
Fort Lesley ]J. MeNair here.

Live phase of the contest
will be judged June 16-18 at
Fort Belvoir, Va. Command
scoring highest in both phases
will hold the coveted Irving
Berlin trophy for 1959,

First-place winners among
the recording servicemen
were: (lassical vocal soloist,
SP4 Demnis O. Burke, U, S.
Armv  Europe; Classical in-
strinmental soloist, Pvi. Arule
5. Potter, Ft. Carson, Colo.
Fifth  Armv;  Country and
Western group, the “Circle A
Wranglers,” Fort McPherson,
(., Third Armyv: Vocal group
af.-ununl;mniﬂl: “The Qnarter
Notes,” Fort Carson, Colo.;
Voeal group waccompanied:
“Travellaires.” Fort Lee, Va,
Second Army,

Winners in Army hand and

chorus  groups, st place,
were:  Small  Chorus, Fort
hvd  Soldiers Chorus, Fort

Ord, Calit., Sixth Armv; Large
Chorus, "Russian Choir,” Pre-
sidio of Monterev, Calif.,
Sixth Armv; Army Band Cho-
rus, Third Army Band, Fort
McPherson, Cui: Dramatic
E'U]Ip winner, AFN TI'rankfurt

ramatic Workship, U. S
Army Europe.

Judges of the recorded tal-
ent included Mathew Warren,
deejay and news commentator
of WTITG, Washington; Tom
Scanlon, Associate Editor,
“Armv Times”: \iss Flarence
Booker, head of Arlington
Country School Svstem's mu-
sic department; Dr, Jeanette
Wells, Music Department,
Catholic U, of America; Mr.
W, L. Dominv and Lewis
Sims, Society of Barbershop
Quartet Singing in America,
Inc; Capt. Wi, A, Mobley,
CO U, 8§ Army Element,
U. 8. Navul School of Music;
Miss Cav Knockev, general
Manager, Arena Stage, Wash-
ington, and Miss Rose Marie
Crentzer, prolessor of music,
University of Maryland,

C.&W. RIPE FOR MORE

LIVE SHOWS, AIR TIME

| 1.05 ANGELES——Nat Nigberg,
ot Swrrey Productions and execu-
tive producer of the "Country
tAmerica” television shows, feels the
time s ripe for ad agencies to se-
core  additional  personal-appear-
ance and air time for country and
western shows, pointing out that
the c.bow. lield has come into its
awn i so-called sophisticated cir-
tles during the past vear,

“The sophisticates are thoroly
coguizant of the impact of good
country  shows,” says Nigberg.
Strangely enough, on a perﬁnn-%
appearance level, country music is
vying with nudity at the Las Vegas
| hotels. Slowly but surely well-
known spots like the Showboat,
Dunes, Flamingo, New Frontier
and Thunderbird have been book-
ing c.&kw. artists. The public ean
see pop singers for free and in
living color on TV and nudity
can't be viewed on the tube, thus
opening a new field for such tele-
vision c.&w, shows like the recent
"Chevy Show” specs or the section-
‘al ecountry and western TV and
(radio jamborees spread over the
| conmntry.

“We recently packaged the high-

-
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est-lndeeted conutry music show
i the history of our business, the
‘Country  America  Spectacular,
which will pliv a 10-day stand
at the Oregon Centennial, Portland,
June 26-Julv 5. It will feature the

JET JOCK

Next Stop
A Mike on
The Moon?

NEW YORK — Deejay Mur-
ray Kaufman evidently is willing to
go to any lengths for the promo-
tional good of his station WINS
here,

Last month he went down into
a Manhattan Subwav and lived
on the platform for several davs
until somebody found and re-
turned a silver subway token. A
couple of weeks ago he went v
in the air—some 70,000 feel—an
broadoast while flving in a super-
sonic jet F-102.

His latest stunt puts him on
wheels at the World Car Show at
Roosevelt Raceway, where he will
broadcast from a trailer, starting
May B. The station will lock
him in the trailer and distribule
10,000 keys at the show. One of
the keys will open the trailer, with
a new sports car going to the
lucky key holder. Meanwhile,
trade reports have it that Kaulman
has set his next promotional sights
on Cape Canaveral.

Postpone Celler
Bill Hearings

WASHINGTON—=In an abrupt
change of plans, the House Copy-
rights Subcommittee has postponed
hearings on the Celler bill to end
juke performance exemption, until
June 10, 11 and 12, plus a possible
additional hearing on {uue 17. The
delay will permit results of a Price
Waterhouse survey of the juke sitiu-
ation, and effect of performance
royalty on operators and location
owners, to be completed in lime
for hearings.

Subcommittee counsel  Cuyril
Brickfield said last week that "sev-
eral factors” entered into the post-
ponement from the original May
date, including inconvenice of the
May dates to a number of wit-
nesses, and difficulty in getting a
hearing room.

A mumber of witnesses who
would have found the My date
extremely inconvenient were in-
volved in the Price Waterhonse
statistical survev, which was under-
taken by juke box organizations,
Brickfield pointed out. Some pro-

Continued on page 26)

6 May Albums
For Riverside

NEW YORK —— Riverside Ree-
ords is issuing six new albums for

| May, five jazz sets, and one i the

specialty series line. The jaze sets
include LPFs by Clirk Terry,
Kenny Dorham, Wynton Kelly,
Chet Baker and Cannonball Ad-
derly with Art Farmer. The spe-

cialty series album [eatures one

| (Coutinueed on page 14) 1 of Mexico’s swinging mariachi orks,

TORONTO —— Your local ra-
dio stations are expected to spend
about S$100.000 for “live music”
this wvear—which is just $100,000
more than last vear.

This is a direct result of wam-
ing from the Bao
Governors, Canadian  counterpart
of the FCC, to radio stations thru-
out the comntrv that they better

away from the canved music,

CKEY has signed its agreement
with the Union, promising to spend
in the neighborhond ﬂ{? $30,000
this vear, while talks are going on

with CFRB and CHUAML
The International Executive of-

‘Toronto Airers Heed BBG
Fiat to Up ‘Live Music’

ficer of the AFM in Canadia, Wal-
ter Murdoch, made a submission
to the Fowler Commission on the
quantity of canned music oflered
by the radio stations.

The BBG was an outgrowth of

ard of Broadeast! the Fowler Commission Report,

and the action by the BBG was
taken shortly after its inception,
A national agreement beltween

put on more live talent, and get'! the AFM and the Canadian Broad-

casting Corporation covered the
spending of some $1,500,000 being
spent for musicians in Toronto
alone in 1937,

The agreement with radin sta-
tion CKEY is the [irst that has
been signed by the Union will
the station.
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GREAT NEW SOUNDS FROM
REACHING THE ADULT & TEENAGE MARKETS!

THE HARRY SIMEONE CHORALE

IN THE VALLEY OF LOVE

20TH-FOX #130

A zooming hit in Los Angeles. Now breaking nationally. One of the most beautiful records ever made.

T

- e e e e ——— — e

GOING TO NO. 1

AL MARTINO'S Greatest Hit

[ CANT GET YOU OUT OF MY HEART

20TH-FOX #132

A world-wide hit. Now on all charts, A giant ballad with the famed Al Martino sound.

suating n sosn —> BOCCUCIA DI ROSA { FIRST RELEASE BY

The Original that launched six covers el ,ULI A
By Johnny Dorelli 20TH-FOX #134

FAMOUS INTERNATIONAL
CHANTEUSE

From the Sound Track of George Stevens’ Monumental Production

ALFRED NEWMAN'S

THEME FROM “A Blockbuster”

THE DIARY OF ANNE FRANK wrvrox 1
i
|
]

sings

" GIVE ME LOVE

THE GREAT

A PARIS
VALENTINE

(From the Man Who Understood
Women)

LOVE DOES
THAT

MORGANA [
. NEW
 20TH-FOX KING

4142 ON HER

FIRST RECORD
FOR 20TH

LOST, LONELY AND
LOOKING FOR LOVE

QUTTERFLES = BEAR]
I'M NO GOOD WHHOUT YOU

!r-\,: 5.- T
Hies 5
B B B S S S e i R R R e

qu-h :nng: from *'1, Mobster” 20TH-FOX #135 E 20TH-FOX #141
SR S R i B b R i S *resessrre AR as e s as =
S ——————
JUST RELEASED! ] LINDA &= BREAKIN' IN A BRAND NEW HEART

THOMAS HAYWARD | BOWE - MY LAST AFFAIR

TH E Performances 20TH-FOX #I 37
LEGEND THE e g e e e NS PN E——
GOLDEN ﬂl;hriol-léln A FABULOUS INSTRUMENTAL BY THE COMPOSER OF EBB TIDE 20TH-FOX #133

ROSES LA PRIMAVERA

20TH-FOX #140

HUGO MONTENEGRO AND THE 20TH CENTURY STRINGS

My Distr I:.url.d in Lc:nmiu by Qualily
I": ur : Rscdirds Co:Lid. and ir ilf Mg
." t . J.'.|rL| ey by lice F LIr'F 3

i [ Co ats
A SUBSIDIARY OF ?DTFI CENTURY FOX FiLM CORPORATION o F-" 3

mwmnmnm mnmmmmnm

F‘HJ F-KZQ-5Z
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NIPPON DISKERIES BOW
TO BIEM ON ROYALTY

TOKYO — The long-simmer-
ing hassle here between Japanese
ﬂigke:ies and the French Bureau
International de I'Edition Mecani-
que (BIEM) involving mechani-
cal royalty rates on European mu-
sic has been settled with the ca-
pitulation of the record eompanics
to the demands of BIEM.

In explaining the action, Yutaka
Ando, executive director of Japin
Phono and Record Association,
pointed out that the Japan Asso-
ciation of Rights of Authors and
Composers (JASRAC) has author-
ized a domestic rate of 2 per
cent or 2 cents per side, which-
ever is greater.

In 1956, BIEM negotiated a
4 cent rate with the diskeries,
subject to the approval of the Jap-
anese Government. This was never
granted, Mediation thru the In-
ternational Federation of Phono-
graph Industries (1FPI) in London
also failed to budge BIEM from
its  position,
thru the French embassy here to
leamn the government’s official po-
sition. The Japan Copyright Conn-
cil, an wnofficial body of diskeries,
maovie firms and publishers then
expressed an opinion that the disk-
ers should pay the higher rate, at

Faith, Conniff

Prime Col’s
May Pop Salvo

NEW YORK — Columbia Rec-
ovels pop album release for Mav
includes new sets by Percy Faith,
Ray Conniff, Teddy Wilson, Buck
Clavton, Andre Kostelanetz, Duke
Ellington, and thrush Marge Dod-
son. The Erroll Gamer album,
the two LP "Paris Impressions,” is
now available as Volumes I and 11.
There is also a Ken Griffin and a
Frank Sinatra set on release as well
a5 a new one by Svend Asmussen

and one with Shirley Jones and!

Jack Cassidv. The Faith album
is “A Night With Sigmund Bom-
herg,” the Commiff set is titled
“Hollvwood in Rhythm.”

Victor Adds
To Air Staff

NEW YORK — RCA Victor
has appointed five new radio-TV
relations men, according to Steve
Shaoles, pop a.&r. chief, Personnel
includes Cordon Bessin, Detroit:
Tommy Christi Chianti. New York-
Newark; Mike Fueillo, Boston,
John Rosica, Philadelphia, and
Sasch Rubinstein, San Francisco.
The men report 1o Ben Rosner.
RCA Victor's radio-TV relations
chief.

THEME TUNE FOR
SCLEROSIS DRIVE

CINCINNATI——The song,
“Someone You Know,” written
hy Al Lanun and Joe Martin,
decjavs at NVOW, Omala, and
recorded hv Harry Carlson's
Fralernity Records label, has
been adopted as the national
theme song for the national
Multiple  Sclerosis  Saciety,
which Saturday (9) kicked off
its annual fund-raising drive,
which runs thru June 21,

Artist on the Fralemity
waxing is Melva Niles, whao
formerly had the lead in
"Song of Norway” and who
has appeared on several major
radio and TV shows. This is
her first recording. Lew Doug-
las, Chicago, wrote the ar-
rangements and conducted
the session which was done at
the Bradley Studios in Nash-
ville,

BIEM then moved |

which point some of the diskers,
“dissatisfied with arbitrary and li-
centious acts by the Council for
some time past determined to se-
cede in a body from the Council.

Finally, when BIEM threatened
an embargo on the European ma-
terial it controlled, the record com-
panies gave in to the demands,
“informing that [nll report would
'be made to Japanese aunthorities
for appropriate action f sach pay-
ments illegal.”

Infringement
On Donaldson
Tunes Charged

NEW YORK—Donaldson Pub-
Nishing Company has filed an in-
fringement soit against Bregman,
' Vocco and Conn in New York Fed-

eral Conrt. The suit seeks damages

and a permanent injunction against
‘alleged infringement on 532 songs
cecomposed by the late Waller Don-
aldson either individually or jointly
with “one Edgar Leslie,” and the
late Gus Kahn,

The suit elaims that Sheila Lynn
| Donaldson and Ellen Bernice Don-
laldson, sole SUrvIvVing heirs of
| Donaldson, assigned to the plain-
tiff on October 23, 1958, all their
rights, title and interest to the
lunes including renewals and for-
eign  copyvright protection. Total
dumages of $650,000 are being
sought. The action was [iled by
jattorney Charles B. Seton, of the
tirm of Bosen, Seton and Sarbin.

Victt;; Cuts
‘JB’ Cast LP

MNEW YORK——The complete,
origimal-cast recording of Archi-
bald MacLeish’s Pulitzer prize-
winning hit, "]B,” is being recorded
by RCA Victor, according to Alan
Keves, Red Seal a.&r, chiel. Album
will have special packaging and
will be released as one of the de
|lixe Soria Series, supervised hy
Dario and Dorle Soria. Elia Kazan,
wha directed the Broadwav show,
will direct the recorded perform-
|ance,

| ———— — — e i

Todd Label Buys
Master for 612G

NEW YORK — Todd Records,
label recently kicked off by veteran
disker. Paul Cohen, has acguired
themaster of “What Kind of ‘God’
Do Youn Think You Are? with
chanter Jimmie John, from ZZ
Records, With reports that several
| firms were alter the master, Colien
Pacuired it for %6,500. Several
covers of the tune are now believed
to be in the works.

———

50 MORE JOIN
LABEL PARADE

NEW YORK —— Filly new labeis
joined ihe label parade in the last few
weeks, Here are the names end ad-
dresses of the newcomers.

Apex Records, 931East 4Tth Streel,
Chicago 15; AUS Records, care of Lee
Rupe, Mation Wide Enlerprises, 1107
Ei Ceniro, Hollywood 218, Berklee Rec-
ords, care of Berklee Schoal of Music,
284 Mewbury Street, Boston; Best Rec-
ords, care of Interpational Indosiries,
1405 Locust Sireet, Philadelphia; Bingo
Records, 6087 Sunset Boulevard, Holy-
wirod JB; Biaze Records, Box 56, San
Andonio &; Blue 5ky HRecords, Box JEI,
5. Cloud, Fla., 12& 5, Hughey 5.,
Orlando, Fli; Boulder Records, 221
Marth Main Streef, Wallingford, Conn.;
Brent Records, care of Time Recocds,

157 West 37th Street, New York 19;
C. 1. Record Company, 4803 lIndiana
Avenue, Chicago 1%; Campus Records,
care of Moclurne Company, Box 4432,
Maimi Beach 41; Cherokee Records,
1717 Oakwood Avenue, N, E., Homis-
ville, Ala; Circle Records, 2447 South
Christiana Avenuve, Chicago: Colt Rec-
ords, 21 & Pennsylvania Avenue, N.W_,
Washingion 7; Dart Records, 18-10
Farrlawn  Avenue, Fairlawn, N, J:
Dwain Records, Room 1005, 1697 Broad-
way, New York; EMC Records, cire
of Evans Music Corporation, 4826
Weastern Avenue, Monircal & Everes
Recording Company, 1427 Wesl Downey
Avenue, Flint 3, Mich.; 45 Records,
care of Coast Record Company, 2534
West Pico Boulevard, Los Angeles &:
Haribyme Records, Station K.0.B., Al-
buquérguee, N. M.; Hurricane Records,
Box 4351, Maimi 27; Inierlude Records,
care of Allied Record Distributors,
104] Nerth Las Palmas Avenue, Holly-
wood 38; JL.C.D. Records, Box 4747,
Allanmta 2; Jay Records, 121 Shelby
Sireet. Sidmcy, . Jury Records, ciare
of Wilcondon Jury  Recordings, Lid.,
1350 Alberni Sireet, British Columbia;
Kihi Records, care of GAG Records,
916 FEast 3rd Street, Benicia, Calif;
Kangaroo Records, 7006 North Main,
Houston % Le Cam Records, Box
11132 Fort Worth; Lucky Star Records,
Box 5763, Nashville: M.P.P.C. Records,
cite  of Motion Picture Productions
Corporation,  Woodstown, m, X
Meridian Records, 707 Nicolel Avenue,
Winter Park, Fia.; Millan Records,
care of La Bailarinn Music Shop,
227 Amsterdam  Avenue, New York:
Mun-Rab Records, 6356 Delongpre
Avenue, Hollvwood 28; Nueraft Rec-
ords, care of B. W. Lusy, 2019 Shep-
herd Dyive, Houston 7; Original Sound
Records, R510 Sunset Bouwlevard, Los
Angcles 46; Pillar Records, care of
Mel O-Art Mugic, 9012 Siunset Boule-
vard, Hollywood: Hidge Climber Ree-
ords, cure of Ridgecrest Records, Box
217, La Grange, Ga.; Ron-Mar Records,
10 Martlo Drive, Belleville, 11l.; Sabrina
Records, care of Allied Distributors,
1041 North Las Palmas Avenue, Hollv-
nood 38, Sierra Records, care of
George Jay Associates, 1606 Arpyle,
Hollywood 28; Sing Records, cure of
Marshall Pack, Lowery Music Com-
pany, Box 9687, North Arlanmia 19
Solar Records, care of Sally Benneli,
19859 Heach CHIF Bounlevard, Rocky
River, 0.; Stars of Hollywood Rec-
erds, care of Allied Distributors, 1041
North Las Plamas Avenue, Hollywood
A8, Sievens Records, care of Lyco
Music, 429 Wesley, St. Louis 21 Tad
Records, Suiie 121, 6223 Selma Ave-
nie, Hollywood 28! Tel Records, care
of Morty Craft, 701 Sevenih Avenue,
Mew York; Topic Records, care of
Allied Distributors, 1041 Normh  Las
Palmas Avenue, Hollywood 38; Unison
Records, care of London Records,
339 West 25th  Street, New York;
Verro Records, Room 300, 12 West
Gaifield Boulevard, Chicago 9; War-
wich Records, care of Mony Craft,
101 Sevenih Avenue, New York,
CORRECTION: Wynne Recorde, 450
Tih Axenibe, Suite 2304, New York L.

HOT 100 ADDS SEVEN

NEW YORK—Seven new sides appear for the first time on
this week's Hot 100 chart. These are:

75. I'm Ready—Fats Domino, Imperial

§7. Margie—Fats Domino, Imperial,

92. Eternally-Thomas Wayne, Fernwood.

93. Little Dipper—The Mickey Mozart Quintet, Ronletie,

96. Tallahassee Lassie—Freddie Cannon, Swan.

97. Kansas City—Little Richard, Specialty.

100. Love Me in the Daytime—Doris Dav, Columbia.

Gold-B'dway
Deal Phuts

NEW YORK ——The otia-
tions between Jack Gold and the
representatives of the Broadway
Music-Rush  Music-Kassner Music
interests (Eddie Kassner, Danny
Dessler and Murray Spron) for
the purchase of the three firms
have [oimdered. According to both
sides negotiations for the firms,
(The Billhoard, April 27) have
been completely broken off and
will not be resumed,

The negotiations had been guinﬁ
on for the past six weeks. Gol
wie to lay out a down payment
nf $500,000 for the three firms,
The owners of the three firms had
valued their respective companies
(as follows: Kassner International—
' %1.000,000: Rush Musie — $400,-
000; and BroadwayMusie—$700,-
D00,  Kassner, Kessler and Spron
had purt']msed Brﬂaﬂwﬂ}' Musie
onlv about six months ago for a
price of $275,000.

Cold, owner of Paris Records
and Greta and Jack Gold Musie,
told The Billboard this week that
he was still interested in acquir-
ing a music firm or two. Gold
was not the st to negotiate with
the Kassner Kessler, Sporn inter-
ests for the purchase of Kassner-
Rush-Broadway Music, Joe Har-
ris of Essex International Enter-
| prises, owner of Flamingo films,
| iad hid for the firms a few months
'-I previously,

‘K. C. Lovin’
Sparks Suit

NEW YORK — Fury Record
Corporation and Cosnat Distribu-
tors have heen sued in Federal
Court here {or alleged infrinEcment
on the use of the somg "K. C.
Lovin,” by Jerry Lieber and Mike
Stoller, Snit was filed by Armo
Music thru its attornev, Jack Pearl.

Song is identified as that which
contains the hrie. “I'm goin® to
Kansas City, Kansas City, here 1
come, They got a crazy way of
lovin® there, and I'm gonna get me
some, I'm gonna be standin® on the
cormer of 12th Street and Vine,
with my Kansas City baby and a
bottle of Kansas City wine.”

Suit ¢laims that defendant never
filed a notice of use and seeks a
permanent injunction, treble dam-
ages of B cents per record, plus
the basic rate of 2 cenls per record
sold from each defendant.
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Otis Launches
‘Across-the-

Board’ Suit

NEW YORK —- Eldorado Mu-
sic, West Coast publishing firm
operated by Johnny Otis and Hal
Zieger, has launched an across-
the-board infringement action in
U. 5. District Comrt here whic
involves the Otis tune, “So Fine.’
Suit is noted as "across the board,”
since, in view of the now well-
known Coody decision, it sues not
only the alleged anringing pub-
lisher, Mauoreen Music, but a rec-
ord company, artists who made a
record of the tune. and a group
of stores which marketed the rec-

ords,

The suit claims that in August,
1955, Otis cleffed a tune, "So
Fine,” which was registered with
the copyright office. It further al-
leges that sometime after March
5, 1958, “defendants copied a sub-
stantial amount of malerial con-
tained in plaintiffs  copyrighted
composition entitled 'Se  Fine,'
and incorporated said material into
a musical composition likewise en-
titled, 'So Fine'.”

As part of the plaintitfs case,
copies of the mnsic and hrics for
both of the compositions were in-
cluded as Exhibits 1 and 2. The
sinit seeks a permanent injunction
against further alleged infringe-
ments. Further. pursnant lo see-
tion 1 (e} of the copvright sact,
it asks treble damages of 6 cenls
per record plus the basic fee of
2 cents per record from each de-
fendant in the action.

Defendants  include  Maureen
Music, Old Town Record Cor-
{wratinn: Jim Gribble: Tommy Bul-
ock: John Doe 1. Johin Doe 11,
John Doe III and John Doe IV,
otherwise known as the Fiestas
Superior Record Company. Tnegs
Colony Record and Radio Center
Ine., and Tin Pan Alley Record
Center, a partnership involving
Harpld Grosshardt and  Sidney
Turk. The action was filed bv
Charles B. Seton of the firm of
Rosen, Seton and Sarbin.

RIAA Makes

Changes in
Exec Set-Up

NEW YORK — Anmal nmeet-
ing of the Record Indostry Asso-
ciation of America, Ine., was held
last week, at which time several
changes were made in the execu-
tive set-up. James B. Conkling,
Warner Records chief, and Archie
Blever, Cadence Records topper,
were  elected  viee - presidents.
Blever was formerlv a member of
the RIAA board. Replacing Blever
on the board is Howard Ballance,
of Square Dance Associates.

Irving Green, Mercury topper,
continues as RIAA president; John
W. Griffin as exec secretary and
Frank Walker as honorarv chair-
man of the board. Ermest E. Mev-
ers continues as attornev,

Other officers are Arnold Maxin,
vice-president, and John Sleven-

rson, vice-president and treasuser.

Remaining board members ase
Kapy', Goddard Lieberson, Ceorge
Marek, Leonard Schneider, Clesn
Wallichs and Randy Wooed.
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YES SIR! Ev;ybody’s going for
MAMA’S PLACE V53555 Billboard-Cash Box Pick

Mercury s getling hotter all the timg /

sk BROOK BENTON
ENDLESSLY

71443

3 SARAH VAUGHAN
SEPARATE WAYS

71433

SIL AUSTIN
- DANNY BOY

71442

*. GAYLORDS

SWEETER THAN YOU

71450

* THE PLATTERS

ENCHANTED

71427

*. KRIPP JOHNSON

ONE LAST TIME

71436

=== —mcm—

* BIG BOPPER

IT'S THE TRUTH, RUTH

71481

¥ GEORGE JONES
WHITE LIGHTNING

71406

* D. WASHINGTON

WHAT A DIFFERENCE
A DAY MAKES

71435
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9

EDITORIAL
How to Sell Stereo

NEW YORK — If it were possible to get all the phono-
record dealers in one place and nslft the question—"How many of
vou have stereo record plaving equipment at home?"—it is doult-
ful that more than 20 per cent would answer alffirmatively,
One - in - five, is, in fact, wildly optimistic.

The four-put-of-five who do not have stereo at home needn’t
hang their heads if they feel ashamed of the fact. Theyv are in
good company. An informal survey among record and phono
execs has brought to light the fact that few have installed svs-
tems at home, The same is true of the advertising account execs
and their copywriters who have the huge responsibility of
kindling the public’s interest in sterco.

This situation has its amusing side. One story is told of an
advertising exec who, in the years he has been in the industry,
amassed a large disk collection. The number of new LP releases
he got weekly was substantial and, generous guy that he is, he
often gave copies to the various tradesmen who served him —
the butcher, the milk man, laundry man, ete.

One Saturday he was paying the bread man the weekly
bill and he offered him an LP as a gift. The bread man thanked
him and said, “By the way, my wife and I bought ourselves a
stereo svstem for Christmas. Do you ever get any stereo records?”

The conversation floored the ad exec because he himself
didn’t own stereo. Altho he had the responsibility of passing on
steren ad copy, he rarely listened to stereo himself, He recently
added a system at home.

Dealers generally probably feel as one dealer did when he
said, "I have to listen to records all dav long. Do von think
I'm going to go home and listen to them there too®”

The answer is “Yes.”

Consider the following facts: 1) When vou listen in the
store, voure not really listening. 2) In order to sell a prod-
uct, vou have to know the produet. 3) In order to generate
any sales enthusiasm for a product, vou have to be convinced
that the product is great. You can't know it unless vou hear it

In listening to the current output, one is impressed — greatly
impressed — with the stunning effect of many stereo disks,
And, listening to monophonic and stereo disks at the same sit-
ting, serves to increase one’s respect for stereo,

If vou want to sell more stereo phonos and disks, listen to
them. Cive them a chance. Listen to them under the best pos-
sible circumstanees. And while vou listen, von'll find vonrself
thinking of specilic sales ideas and arguments that vou can use
in the store.

Hi-Fi Shop Ups Sales
With a Mimeo Machine

BIRMINCHAM—Produeing his
vt Tsales storv.” in the form of
interestingly - written  well-illug-
trated  brochures, has  produced
some spectaculur sales results for
Alton  Lawrence, owner of Law-
renee Hi-l here.

Liwrence got inte “publishing”
his own a couple of vears ago,
when he became jrritated at the
troubles which his record eustom-
ers were having with their disks,
When a plethora of complaints
over siurlace noise, nicks, and poor
reprodiction came in in the space
of a few months, Lawrence took
time out lo investigate everv in-
stance “all the way"—= and found,
as he had suspected, that 90 per
cent of the tronbles were traceable
to the lact that music fans did not
know how to take care of their
records, His logical step was to put
every person on the pavroll thru a
short course in record handling,
encouraging each to pass along all
of these tips to every possible ree-
ord purchaser. This helped to some
extent, but since the Lawrence
ITi-I'i center is a big, active organi-
zation, much of the information
could not “get thru” to record
buvers. ;

No Info Handy

After some thought, Lawrence
decided that the ideal answer
would be some sort of information
on record upkeep. He started an
immediate search for such material
and was pained to find that it sim-
ply wasn't available. Altho most
record manufacturers had included
R small amount of information on
the subject in their advertising
materials, it was by no means com-
plete enough,

The upshot was that Lawrence
simply sat down and “wrote the
script himsell.,” The result was a

with the title *Record Care” which
covered in a breesv., easilv-read
stvle evervthing which a record
owner should know und observe.
Wrapped in with every record pur-
chase, the booklet became such a
sensational success that, despite
several reruns, the Lawrence Hi-Fi
center registered a complete “sell-
out” — oveg, 2,000 copies being
eagerly snapped up by customers,
by people who came in specifically
to request it, ete.
New Booklet

Now, Lawrence luas come up
with still another helpful sales aid |
in  his newest booklet, likewise |
mimeographed, a 32-page brochure |
with the title: "It Takes Two to
Stereo.” Printed on a wheat—|
colored paper, the 32-page booklet
15 a complete lesson in stereo-
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with a full schedule of special features on

The Stereo Story: iwchat it has accomplished
« « « iIs present status . . . its future prospects

« « « including detailed treatment of the subject as it relates to Packaged
Phonos . . . Components . . . Conversions , . . Loudspeakers . . ,
Cartridges . . . Tape . . . Stylii . . .

Full distribution

to the complele
attendance at the

LR TR 15 E iy | 1S b ey TR RALT A TR ELNE LY

mimeographed 20-page  booklet, |oe e

The Billboard’s May 18
ELECTRONIC PARTS DISTRIBUTORS SHOW

DEALER DEALS

Webcor Sefs
Four-Prong

Sales Plan

CHICACO —— Webcor, which
initiated a four-time-per-vear sales
promotion program, offers its most
expensive package yet, with its
current four-pronged sales stimu-
lator deal aimed at every tvpe of
merchandise in its catalog. George
Simkowski, ad and sales promo
mentor, has dealer deals covering
everything from tape recorders
thru console stereo

To stimulate Webcor's reel-to-
reel tape units, firm offers dealers
a choice of a “Necessary Acces-
sory” kit, containing four Five-inch
recls of tape, a take-up reel, an
mput cord with alligator clips, a
tape splicer and splicing tape,
packaged in a gift carton; a 28-
page consumer booklet, outlining
ideas on the use of a tape recorder.
called “Tape Recording  Ideas”™:
and a package of five two-track

Bel Canto stereo tape packages. | .

Dealers may utilize anv
of the deal to hype ta
sales,

To excite interest in stereo port-
ables, Webcor offers both a Fg‘];ff-
cartoned set of 10 stereo 45 r.p.m.
disks from the Concert-Disc cutu-
log and a 45 r.p.m. Carrying case
which holds 50 records. = r

Plugging Webcor stereo con- |
soles are a tie-in, where a dealer |
can offer a 24-inch outdoor bar-|
becue brazier, a package of five
12-inch Stereo Fidelity LP’s and a |
carry-over offer, wherein the can.'
sumer gets a diamond replacement |
needle along with the standard’
needle shipped with the Webcor |
two-channel console.

In addition, Webcor is experi-
menting with a four-color post-
card, which may be purchased at
cost from distributors by dealers.
who may use them to send to their
mailing lists. Model featured i the
Webcor Ravinia console steren.

or all parts
tape playback

phonic sound, a complete explana-
tion and history of the subject, tied
precisely to the local Birmingham
market and a “must” for anyone
purchasing stereo for the first time.
Broken down into specific chap-
ters, the book beging with an intro-
duction, defines high fidelity and
stereo, goes into the operation of
phonographs and tape recorders,
and uses many drawings to explain
fiow a stereo phonograph picks up
the two channels and reproduces
them. Using provocative questions
to launch each section, Lawrence
(Continued on papge 23)
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|stereo phonograph line will fea-
|ture a “new application” of elec-

can only be surmized, The new

HOUSEWIFE’S FRIEND?

‘Stereo-Phones’ Are
New Philco Feature

By RALPH FREAS
NEW YORK —— Phileo’s 1960

trostatic speakers, The Philadel-
phia Ffirm ecalls them “Stereo-
Phones.,” Actually, thev are “out-
rigger” or “satellite” speakers,
Their importance lies in the fact
that thev are small and decorative
and, at the same time, give good,
clean repsonse in the middle and
high frequencies,

With “Stereo - Phones,” Phileo
expects to overcome the objection
of the average housewife to bulky
cabinetry while satisfying the
audit&phﬂe{s desire for true stereo
sound reproduction, How satisfy-
ing the sound reproduction will be

models won't bow until the upcom-
ing Phileo distributor meeting in
Acapuleo. And most dealers won't
hear them wntil the NAMM Trade
Er};uw opeis in New York on June
In appearance, the “Stereo -
Phones™ are jewel-like, to use a!
perhups too-funcy description. But
certainly, they are stand-outs when
comnpared to the conventional cone-
tvpe speaker in enclosires. De-

on small, attractive pedestals,
When not in use as “outrigger”
speakers thev are housed in the
master unit and can play from that
position.

The major problem with elec-
trostatic speakers is their inabilitv
to  reproduce low frequencies.
They can do it if they are larga
enough, For example, an electro-
static can go down to 32cps, but
its dimensions would have to
proximate four feet wide by eight
teet deep. Lower frequencies in
the new Philco models are handled
by a woofer in the “masterunit,”

It's important to recognize that
the lower frequencies—those below
300 cps—are non-directional and

sign Flexibilitv is one of the chief
advantages electrostatios liave over |
conventional speakers.

The Philco "Stereo-Pliones” are | g

only nine inches high and 12 inches |
wide. The depth is so small as to|
be negligible. The concave front
is metallic and the frame is plastic,
available in mahogany or light fin-
ishes. They are very light weight.
The electrostatic speakers are set

First Units

[ P

: aid
Philco's Stereo-Phone

the placement of the woofer is not
a critical factor. Higher Frequen-
cies, on the other hand, are highly

TR Nk L

Shipped by

Recordio

CHARLOTTE, Mich. — Recor-
- dio Corporation, outgrowth by vet-
teran emplovees of Wileox-Gay Cor-
poration here to salvage the tape-
s recorder firm, delivered its First two
 reel-to-reel tape recorders late last
‘week. D. E. Heinisch, previously
il’Tf.‘."-l?illl'{‘I' of AMI, Ine., Grand
| Rapids, Mich., has returned to the
Charlotte  firm as  president.
Heinisch told The Billboard that
Recordio will not onlv make tape

directional and high frequency
speaker placement for optimum
stereo  effect is wvery important.
This fact underscores the volue of
Philco’s “Stereo-Phones.”

Phileo has gained a reputation
for innovations in the dramatic or
explosive sense of the word. Their
“Predicta” TV series last vear is a
good example of this tendency.
The “Stereo-Phone” principle and
design could have as strong an
impact in calling attention to stereo
as the “Predicta” did in ealling
attention to TV. It's worth not-
ing that Phileo’s experience with
recorders, sole product made by its | electrostatic speakers goes back
predecessor, but will also make|several vears. Thev used this type
phonos and AM-FM tuners, which |of speaker in their first “Phono-
| will c*nmplemfrnt the tape and disk  rama” model.

Recordio units, Heinisch stressed There are seven basic models in
= (Continued on page 11) the sterco console line mnd 18
v Styles,  Gepuine  hardwoods  and
AR (Continued on page 11)

Robins to Market
Michigan Magnetic
'Recording Heads

NEW YORK —— Robins Indus-
tries will market recording heads
made by Michigan Magnetics.

AMM will continue as a supplier
of heads to the tape recorder
firms, using present production and
sales enginecring facilities.

Robins, which also markels
phono and tape accessories. will
sell MM tape heads thiu its es-
tablished distributors.

The plan was brought about by
two factors. First, the growth of
MAM's business due to increase in
the number of tape recorders
made. Second, the growth of the
replacement market which includes
replacement of worn hecds and
stereo conversions.

Conrad Hilton Hotel,
Chicago,

..............
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“It Happened to Jane” Doris Day
DORIS DAY, ERNIE KOVACS and JACK LEMMON star in a brand-new

Arwin Production for Columbia Pictures release-“It Happened to Jane.” The

picture is great-so is the title song! And it's now available as a Columbia
Records single with Doris singing it. She’s going to be making personal

appearances in kﬁy cities when the picture OPEI1S. 4.41391 ON HIGH-FIDELITY RECORDS BY

What a boost for sales! Get ready forthem |(C OLUMBI An

—call your Columbia Distributor now! e

~
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AUDIO NEWS

Audio Feedback

By RALPH FREAS

CHANGER HISTORY

Ever wonder about who made the first record changes?
We learned the other day that it's almost as old as the flat
disk itself. According to our informant, Larry Epstein of
United Audio, the first changer was made by Dual, a West
CGerman firm. By the way, Larry doesn’t claim to be the
final authority on this so if you know of an earlier changer,
let us know.

Dual, in the late 19th century, manufactured
clocks. When the phonograph came along, it was a
logical product for them to turn out since it, like the
clock, was spring - wound and operated. They put
out their first phonographs in 1906 and the changer

t in its appearance in 1910. It was able to handle
our disks and, of course, traveled at only one speed.

PROCRESS NOTED

Dual is still turning out record changers. But their
appearance in this country has been limited to those brought
back by G. L's who bought them during a tour of duty

abroad. Some also were used as components in consoles im-

ported and distributed here.

Now, they are to be marketed here as separate
components, Distribution will be handled by the
aforementioned United Audio, for which firm Larry
Epstein is sales veepee. If the name United Audio
rings a bell with you, it's because they've heen the
source here for the Wigo speaker line, another West
German product.

FEATURES GALORE

The Dual-1006 record changer is a far cry from that
1910 model. In the first place, it's a stereo unit (plavs
" monophonic too, of course) with manv features that should
appeal to the serious stereo fan, For example, it has a
built-in stylus pressure gauge that gives a direct reading
of pressures from two to 10 grams. Pressure is adjusted
by an adjusting screw on the tone arm pedestal.

Also for the stereo fans is a “mono-stereo” switch,
What's it do? It cuts out the stereo cirenit when a
single channel disk is being plaved. Is it important?
Frankly, we had doubts hecause, like most with stereo

rigs, we play monophonie disks thru the stereo system
without difficulty.

“The switch is important.,” Epstein said, “because the
stereo cartridge is capable of picking up random wvertical
motion that might be pressed into the monophonie disk, but
not heard on a monophonic svstem. Don’t forcet that the
stereo needle has a smaller point radins. It rides deeper in
ﬂ]:a groove and is capable of picking up any impression
there.”

WHAT RANDOM NOISE?
Not having heard random noise over our own
system under the deseribed circumstances, we still
expressed some doubts,

“If vou A-B test a monophonie record,” Epstein insisted,
“you would hear a difference. Play it while the stereo cir-
cuit is effective and then switch-it to cut out the stereo.
Youll definitely hear that the disk is brighter and cleaner
when it doesn’t pick up random vertical motion. Incidentally,
the better the cartridge vou use, the more compliant it is and
the more random vertical motion it is ecapable of picking up.”

Theoretically, Epstein has a point, of course. How
it works in practice is something we'll have to hear
for ourselves.

By the way, when he says the swilch cuts out the
stereo circuit, he doesn't mean it silences one leg (an am-
plifier and speaker) of a system. The monophonic disk still
plays thru both speakers and amplifiers but minus any
impulses that come from vertical motion of the needle,

FLAYS ANY SIZE (REPEAT — ANY SIZE) RECORDS
The Dual-1006 will play any size records of any
diameter from five to 12 inches, intermixed in any
sequence, If an eight-and-a-half-inch disk should
happen to appear on the market, this unit will play
it automatically, The head of the tone arm has a pair
of retractable wheels that operate much like those on
an airplane. When the unit goes into action and the
tone arm moves out over the disk, the wheels come
down. They ride on the surface of the disk (not in
the grooves) as the tone arm moves from the spindle
out. The wheels feel for the edge of the record and,
when they reach it, the tone arm raises, the wheels
retract and the tone arm lowers the needle into the
lead groove., Quite a performancel

CLUTCH ARRANGEMENT

One feature emphasized by Epstein is a “true clutch”
arrangement that allows the tone arm to operate completely
independent of the changer mechanism. In using it manually,
the table can be motionless for ease in cueing up any part
of the record or it can be rotating. Another advantage of the
clutch is the automatic disengage. In some machines,
the user must go to & neutral position to disengage the drive
wheels and prevent “flats” that make the turntable movement
eccentric. .

The table itself is a stamping of heavy gauge
steel and is laminated to prevent possible warping,
At first glance, the table seems to be light-weight.

(Continued on page 23)
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Philco console is used in conjunction with two Stereo-Phones at extreme left and right of picture.

)

Stereo-Phones Philco Feature

o Continued from page 9

hardwood veneers are used. Styl-
ing includes traditional, colonial,
Danish modern, contemporary, pro-
vincial and modern.

Top of the line is the Model
H-1916 Provincial, The amplifier
puts out 100 watts peak and drives
SIX § —two 12-inch woofers
and four speakers in its “Stereo-
Phones.” Three sm%e compart-
ments are provided for records,
for an optional tuner amd for the
“Stereo-Phones.”

Model 1816 comes in contem-

orary and Early American in four
?inishes. It puts out 80 watts of
power and also has three storage
compartments.

smallest cabinet for an BO-watt
output unit.” It has storage for
ogtional tuner, five speakers (12-
inch woofer and two “Stereo-
Phones” with electrostatic and dy-
namic combination. It's available
in Farly American, Danish m-
ern and Contemporary in e
wood finishes,

Model H-1716 drives five speak-
ers (two electrostatics, two mid-
runge and a 12-inch woofer) with
80 watts output. This has speakers
sidemounted and uses the "Stereo-
Dors” principle of the 1939 line.
Two 5% -inch auxiliary “out-
rigger” <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>