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Dealers’ Sales Not

Bad—For Summer

Cross-Country Consensus Puts Over-All
Business a Bit Ahead of Last Year

By BOB ROLONTZ

NEW YORK — Business among
record dealers thruout the country
this summer is not as bad as it has
been painted. It is not sensational,
but it is not bad—for summer, that
is. Denlers contacted by The Bill-
board in New York, Hollywood,
and Chicago, found over-all busi-
ness to be slightly ahead of last
year, altho Washington and Cin-
cionati dealers soid business was
behind last vear. In the cities
where dealers noted an increase,
this was due mainly to upped LP
sales, with the singles business ofl
penerally, with a few exceptions.
Altho stereo sales slumped this
sumimner, monaural sales were hold-
ing up very well, (These dealer
comments are borne out by The
Billboard-NY U national dealer sur-

vey which appzars in another story |

in this 1ssue,)

Dealers contacted directly by
The Billboard in the five cities
were unhappy about many things,
their biggest comiplainls being di-
rected at manufacturers policies
and record clubs. They indicated

Broad Singles
Stock Pays

NEW YORK—One of the more
interesting aspects of the dealer
survey lust week was that dealers
who had expanded their single
stock to include all lubels. or had
continued to carrv all labels, did
not suffer w sharp a decline in
single sales as did dealers who cut
back to “Top =0" or a limited
singles stock. 51 Bondy, of The Rec-
ord Shop in New Onrk, for in-
stance, noled how his singles busi-
ness picked up tremendously when
he threw out the “Top 407 hits and
started tr carry ! labels. This is
in line with King Records' prexy
Sid  Nathan's comments a few
weeks ago, that dealers can't sell
singles unless they carry them, dis-
play them, and make them avail-
ahie for the kids to hear.

" MORE OF EVERY-
THING ... PLUS

FINAL LISTING OF
1959 FAIR DATES

“SHOW NEWS”
INTRODUCED
IN THIS ISSUE

T IS “See Day" for The
Billboard readers. With this

the manufacturers {or specinl deals
and failure to cortrol prices and
they were not happy about the |
transhipping being curried on by |
some distributors and one stops, |
Not Too Pessimistic .
But on the whole. the majority
of dealers talked to were not un-
duly pessimistic. Many felt that if |
the product was aggressively pro-|
moted and wisely purchased a re-|
spectable business could be main-
tained thru the summer. Many of
the dealers felt there would be the |
normal pickup in the fall, -
Here are the comments of deal-|
ers across the country, starting in
New York:

NEW YORK—CGieorge Prinz of |
the Doubleday Book Siores chain |
reported that as a whole the rec-|
ord business in the Doubleday |

(Continued on page 4) |

| duced to

isie, “Show News ™ is intro-
cover the outdoor
amusement field and segments
of the indoor amusement fields
—auditoriums and arenas and
talent which play n those
buildings.

Show News offers greatly
expanded coverage of The
Billboard’s citionas  Dield,
plus covernge of other amuse-
ments, and also many new fea-
tures, plus a new, more inter-
esting typorraphical presenta-
tion

Talent on the Road--one of
the new features—capsules the
news of traveling shows and
talent. Show Places—another
added featurs - - spotlights
users of talent. Tintypes—still
another ne  feature—presents
intimate close-ups of carnival
people,

New columns—Fair-Exhibi-
tion Management, Amusement

(Continued on page 60)

Arthur Godfrey Booked
For Appearance st ESE . . .

THE AMUSEMENT INDUSTRY'S LEADING NEWSWEEKLY ()

ﬁudy Points No

i ( C

30 CENTS

Major Slump in
Disk Business
2-Year Billboard-NYU Fact Sum-Up

NEW YORK-

slump today in the record business., |

presents  an  analysis which com- |

By SAM CHASE

There is no major

can  be
stated  flatly,
despite  indus-
try talk about
slow sales. In
an endeavor to
substitute facts
for assump-
ton, The Bill-

bowird herewith

This

pares dollar volume of sales ut re-

tail stores by

four-week periods

Shows LP’s Holding Up Big

| which appear on page §, the over-
Lall gross between May 25 and June
20, including sales of LP's, singles
and EP's, totalled $16,600,000.
This is well above the $16,386,000
which was the average of business
done during each four-week period
during the past two years (based
on  manufacturers’ suggested list
price). Here's how il compares wilh

i the early part of 1959:
| January 5-31: 316,700,000,

February 2-28: $16,500,000.
Muorch 2-28: $19.900,000.
March 30-April 25: §18,900,000.
April 28-May 23: $18,350,000.
| Thus, tho it is true that business

r[l'l" lhE p!lhl t.*ll.‘ f"l: !r'd'.H'\., ihru:l'.l"i h':‘:“ IT“L-IH-i“g dnwn frﬂm I.I!.'
June 20, 1959,

As can be noted from the charts | sgch

NEWS OF THE WEEK

ASCAP Dissident Cleffers Meet.
Attack “Recognized Works” Pool . , .

Arthur Godfrey will make his first personal
appearance since his operation at this vear's
Eastern States Exposition, West Springfield,
Muss., The red head will be featured in the
fair's horse show, September 25-27, and is also
booked into the Boston Garden Rodeo later in
the year. Page 51

Form Disk Jockey Assn,, Inc.,

Elect Jim Hawthorne First Prexy . , .

An official national deejay organization be-
came a reahty last Saturday night, July 18,
when a group of jocks from key arcas of
the country met in Milwaukee and formed the

Disk Jockey Association, Tnc., a nonprofil

membership  corporation. Jim  Hawthorne,

KDAY, Los Angeles, was elected prexy.
R A . Page 2

More Companies Present
Fall Product and Programs . . ,

Decca, Warner Bros., Verve, and many other
labels presented their fall product lines and
special distributor - dealer plans at meetings
last week sacisavessia Pages'2 3.8, 6

Active ASCAP writers identified with the cur-
rent pop hit scene, met Thursday (23) in New
York to map strategy in protesting alleged
unfair provisions of new ASCAP Consent De-
cree. Singled out as the most prominent ill
was the provision which puts 30 per cent of
ASCAP revenue into the so-called “recopnized
works" pool. Page 3

DEPARTMENT AND FEATURES

Acrumement Pack Mosic Pop Charis-—

Upe-ation i Top P i i
Arena, Awdlioriom Booot Boll of His 12
EOEEEET i sissnsa B Hoi §id ek
Anilly Products .. ..0ees 11 Tomrew's Tops ... 17
Hnlk YVendine ciakas' Hoe £ & W : 44
Carnival Confil ,..0.. Tl Hoi B & I iy

Clrous Trouping .ssee. 36 Mimic Record Reviews—
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Lelter LIS ... sseu:24 81 Talent Dn (he Rowd T
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| March peak, it 18 also true that
four-week period of 1959,
| without exception, has brought in
more dollars than any four-week
period trom June 957, the begin-
ning of this study, with the excep-
tion of the peak December periods
of 1957 and 1938,
Cash Register Check

The statistics used here are all

derived from the confidential re-

(Continued on page 5)

Stereo Boost
For LP Sales

NEW YORK—Sharply improved
[P sales in 1959 have been due,
in good measure, to the big splurge
| made by ster=o, During the first
20 weeks of this year, stereo als
 bums alone accounted for $14.-
| 000,000 worth of business in retail
| sfores at  nanufacturer list price,
| according to The Billboard-NYU
| studies. This compares with a vir-
fual zero in the same period of
| 1958
|  The stereo bonanza was not at
| the expense of monophonic sales,
either. These actually ran 8 per

i 2

cent ahead of 1958 for the first 20

| weeks ol this year
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Disk

Jockey Association, Inc.,
‘Makes Bow in Milwaukee

Key Deejays Launch Own National Org;
Elect Jim Hawthorne First Prexy

By JUNE BUNDY
and BERNIE ASBELL

MILWAUKEE — An official
national deejay organization —
long in the planning stage — be-
came a realitv last Sa‘urday night
(18) when a group of jockeys from
key areas of the country met here
at the Milwaukee Inn and formed
the Disk Jockey Association, Inc.,
a non-profit membership corpora-
tion.

Elected as officers — serving in
an interim capacity — were Jim
Hawthorne, KDAY, Los Angeles,

resident; Scott Muni, WMCA,

ew York, first veepee; Bob (Cof-
feechead) Larsen, WRIT, Milwau-
kee, second veepee; Fred Hohl,
WAME, Miami, third veepee;
Charlie Austin, KVLC, Little Rock,
Ark., fourth veepee; Robin Sey-
mour, WKMH, Detroit, veepee in
charge of public relations; Bill
Gavin, music programmer for
“Lucky Lager Dance Time," San
Francisco, secretary - treasurer.

The interim board was limited
to 16 members. However, a full
board of 56 will be elected at
the association’s 1960 annual
meeting, with each regional divi-
sion guaranteed representation on
the board and provisiors made to
include representatives from smuall
markets in each region,

_In addition to the officers, the
first DJA board includes John Do-

Fitzgerald,

Sahl Highlight
Verve Sked

HOLLYWOOD Ella Fitz-
gerald and Mort Sahl highlight
Verve's 12-album August release,
Other artists represented include
Mitzi Ga}'nqr (in an Ira Gershwin
];'ﬂ-::t-:agﬂ}, Dizzy Gillespie, a Lester

cung - Roy Eldridge - Harry
Edison album, Duke Ellington and
Johnny Hodges, Oscar Peterson’s

My Fair Lady,” Stan Getz Quar-
tet, Lee Knoitz, the Fraternity
Brothers, Lyle Ritz in Hawaiian
Jazz. Also noteworthy, an album

featuring readings by Jack Kerouac
on the beat generation.

Ella’s album is tagged “Songs
for Sweet Singers,” and includes
Frank DeVol's. arrangements and
batoning. Sahl's package, his third
for the label, is called "A Way of
Life"

Dozen albums to be issued in-
I:‘Iude:*.' eight released simultane-
ously in stereo and monaural forms
with the remaining four in single-
track.

 remus, WMAQ, Chicago;, George
Ricci, WTAQ, La Grange, Ill;
Tom Lambert, WISN, Milwaukee;
Bill Liegeois, WISC, Marinette,
Wis.: Pat Webster, WCGO, Chi-
cago; Dave Neumann, free-lance
programmer, Seattle; Art Roberts,
WKBW, Buffalo; Vince Paul,
KWNO, Winona, Minn.; and Gene
Edwards, WROW, Albany, N. Y.
First honorary member of the As-
sociation is attorney Ben Starr, who
provided the group with free legal
services and who is filing for a

Merc Sfaging

Singles Hype:
8 on Hot 100

NEW YORK—Mercury Records
is currently riding a strong singles
splurge, with eight disks on The
Billboard’s Hot 100. Highest of the
| lot is the Dinah Washington click,
' “What a Diff'rence a Day Markes,”
| which moved to l4th from 22d.

Phil Phillips “Sea of Love” has
‘moved up to 35th. The Platters’
| "Remember When” is 44th, as
lagainst last week's 41st.
| Brook Benton's “Thank You
' Pretty Baby™ has jumped to 47th
{Continued on page 46)

M-G-M Brass fo
Nassau Meet

| NEW YORK — The advance
guard for M-G-M Records' distrib-
utor sales convention was due to
leave here today (27) for the island
of Nassau, BW.l., where more
than 100  representatives of
M-G-M  Distributors thruout the
country will gather for meetings
Thursday and Friday of this week.

The vanguard was composed of
promotion chief, Sol Handwerger,
together with Eddie Heller and
Ed Budzinski. The two-day serics
of meetings will be held in the
swank Brtish Colonial Hotel
which, distribs from hot and humid
| Stateside locations are assured, is
fully air-conditioned.

In addition to the business meet-
ings, the attendees will have an
opportunity to meet such M-G-M
stars as Connie Francis, Dick Ca-
ruso and Sam Fletcher, who are
| being flown i» for the event.

over single copy rates),

T —— R R R R N N N O S - -

MONEY-SAVING SUBSCRIPTION ORDER

Enter my subscription to The Billboord for a full year
(52 issues) at the rate of $15 (a considerable soving
Foreign rate $30.

] Payman? enclosed [ Bill me s
Name
Occupation
Company
Address
City lTone Hale

Send to: The Billboard, 2160 Patterson $t., Cincinnati 22, O,

L 0§ 3 8 F B F 0 ¥ § _§F 3 0§ §F_ § W §F N 5§ N W W §F_§F I 5§ § §_ § W W ¥ § % § § § § ¥ _§ § § & N § § § ]

i
I
1
1
]
I
[ ]
[ ]
i
1
1
1
1
1
¥
I
|
|
I
[ ]
|
[ |
]
]
1
|
I
i
]
i
]
i
|
I

corporation charter in New York
State, '

Also attending the meet were
Frank Ward, WSAI, Cincinnati;
Gary Smith, WVET, Rochester,
N. Y.; Mike Ruppe Jr., KWK, 5t.
Louis: and four other Milwaukee
jocks — Jack Revore, WISN;
Woody Welch, Larry Clark, and
Lee Rothman, all of WRIT.

‘Professional Group’

In setting up the Association,
the jocks stressed that the DJA will
be a “professional group.” In line
with this, it was agreed that to
qualify for membership an appli-
cant must have two or more years
experience as a full - time disk
jockey or music programmer (“one
who selects or gram recorded
music for broadcast™). Prospective
members must also be recom-
mended by “some qualified person”

(Continued on page 30) |

Dave Oppenheim
Exits Col. Post

NEW YORK — Dave Oppen-
heim, director of Columbia's Mas-
terworks department for the past
seven years, has ankled his post at
the company to become associate
producer with Robert Saudek As-
sociates, the TV package outfit.
John McClure, who has been ex-
ecutive assistant to Oppenheim
for the past two years, has been
named acting director of the de-
partment.

The departure of Oppenheim
marks the second of the vet a.&r.
men to exit Columbia, the other
being George Avakin last year from
the pop-jazz album department,
Columbia Reco.ds has announced
that there will soon be a complete

reorganization of the entire a.&r.
staff.

KOOKIE! LEND
ME YOUR BOMB!

POMONA, Calif. — Station
KWOW here last week gave
a heavy ride to “Like 1 Love
You,” new Warner Bros. plat-
ter waxed by Edd Byrnes, the
Kookie of television’s “77 Sun-
set Strip,” and the repercus-
sion was such to drive some
people bats. |

In the lyrics, a lad calls his
chick on the phone to tell her
that he loves her. It seems
that she can't get his identity
straightened out and it final-
ly develops that he has the
wrong number. “Is this SUn-
set 7-7T7777" he asks, and she
replies: “No, it's POmona
9-2600."

To get to the punchline, it
developed that there really is
a POmona 9-2600 in Pomona,
and it's the number of the
Western Exterminator Com-
pany.

Shortly after KWOW
started spinning the Byrnes
platter, the exterminator firm's
phone was kept busy, averag-
ing a call every five minutes
during the day, and every two
minutes at night. The first
few calls had the exterminator
people scratching their heads,
but it wound up driving them
bugs.

' board, July 20), has brought out

EDITORIAL

Commendable Step Ahead

Growth and responsibility
creased obligations,

entail the assumption of in-

It is therefore commendable that a group of key jockeys, as-

gernbled last week in Milwaukee,

organized the Disk Jockey As-

sociation, Inc., & nonprofit corporation (see separate story).
DIJA is dedicated to the maintenance of standards of pro-

fessionalism among deejays.

The serious tenor of the discussions at Mi]waute:_ Was evi-
dence of the sincerity of the men whose long planning made

the Milwaukee event possible,

The DJA can be an industry conscience; it can be a focal
point for the improvement of radio-record company relations;
and most importantly, it can help to channel the great power of
the deejay on a public service level.

This will all help to place

in proper perspective the pro-

fessional’s contribution to broadcasting, to music and our over-all

American culture.

May the organization prosper.

KEEPING UP WITH THE JONESES

Diskery-Distrib Meets in
Live-It-Up Competition

NEW YORK — The slew of
distributor me=ting' being held this
summer by the manufacturers,
from major to minor (The Bill-

the somewhat surprising fact that
just as manufacturers try to beat
each other saleswise, they are now
trying to beat each other hotel-wise.
If there is any plush hotel any-
where in the United States that has
not held a record manufacturer
distributor meeting this summer it
should be ashamed of itself. For
the manufacturers are now openly
vying with eaclk other as to which
firm can get th: poshest hotel to
show off its line.

Years ago a manufacturer used
to summon his obedient distribu-
tors to his warehouse type office,
serve some co‘fee in paper cups
and ask them to order his new
product. Today, the distributors
are regally wined and dined in such
elegant surroundings as the Savoy-
Hilton, the Sherry Netherland and
the Delmonico Hotel in New York,
the Ambassadoss East and West
and the Drake in Chicago, the
Americana in Miami, the Beverly
Hills in Calif »rnia, etc.

It matters little whether the firm
be large or small, pop or r.&b.,
high price or lovs price — each
firm feels that holding a meeting
in the plush hotels adds a certain
status to their label.

As the surroundings are excel-
lent, so is the culinary art. Steak,
chicken, peach melba and other
fine foods rank high on the menus,
Many distributors, overwhelmed by
the magnificent surroundings and
the gastronomical delights, often
sign orders for more product than
they can use or easily dispose —
but maybe that’s the whole point.

But the e is one drawback. - Few
hotels, especially the plush ones,
are equipped to handle the sounds
that now pour out of the fwin 12-

| President Randy Wood, in mak-

Greer Named fo
Dot Exec Slot

HOLLYWOOD- Norman Greer
last week was appointed executive
director of advertising and sales
promotion of Dot Records. Dot

ing the appointment, told The
Billboard that Greer will supervise
and direct all matters concerning
the company's advertising, sales
promotion, deejay promotion, dis-
tributor and dealer relations, art-
ists’ relations, publicity and public
relations,

(Continued on page 46),

inch stereo speakers that sit so
snugly on taules in the French Pro-
vincial ballrooms of the posh hos-
telries. At practically every meet-
ing where the product is demon-
strated the sales chief comes on
with the apologetic or defiant

phrase: “Plcase excuse the sound
fellows — this room is rather
boomy.” And it usuvally is. But

boomy or not, few companies ap-
pear willing to give up the grandeur
of the plush hotels for a plain
pipe rack studio to show off thei
product. They might lose status,
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Bally Starfs -
On New Goody
Store Debut

NEW YORK — Plans were well
advanced this week for the forth-
coming grand opening of Sam
Goody Fast, new east side Man-
hattan giant retail disk outlet of
Sam Goodv. Official opening cere-
monies are set to take place on or
about August 17, but considerable
pre-opening sales activity is ex-
pected.

Already, Goody men are making
& systematic tour of the giant of-
fice buildings in the Grand Cen-
tral district, making sure that ev-
erybody knows of the impending
opening. Special offers are being
made via coupons to all office per-
sonnel in the vicinity to come in
before the official opening and get
a free record,

The store will also officially
mark Goody’s entry into the retail
Jewelry and camera business. The
store will carry an extensive line
of both. Explaining these ma-
neuvers, Goody declared: “There
are certain camera stores in our
vicinity over there that carry rec-

(Continued on page 48)

RCA Skeds
New LP Line

NEW YORK — Initial two al-
bums in a series of RCA Interna-
tional packages have been an-
nounced by Dick Broderick, record
marketing manager for RCA Inter-
national Division. Disks, recorded
by RCA affiliates thruout the
world, will be manufactured in
Mexico and sold via regular RCA
Victor distribs in the United States.
Initial albums are a package of
Swedish folk music originally cut
In Stockholm by Mat Olsson and
a package of 20 prize-winning
songs from the Naples Festival, re-
corded in Italy by artists who took
top awards. A complete line of
International packages is planned
for 1960.

ORKSTER SEEKS
DISK RE-ISSUES

SAN ANTONIO — Emilio
Caceres, the San Antonio or-
‘chestra leader, is enlisting the
aid of the mayor of San An-
tonio, J. Edwin Kuykendall,
Senator Henry Gonzales, San
Antonio’s music store opera-
tors, and others in efforts to
get the RCA Victor recording
people to re-issue some rec-
ords he made for the Victor
label in the late '30's and early
"40°s. Cacere: thinks the rec-
ords are very fine.

A petition bearing the sig-
natures of the prominent citi-
zens is to be dispatched this
week,

Caceres enjoys distinction as
a hot fiddler. And this came
in some measure from his old
Victor recordings of “lig in
G, YI've Got Rhyvthm,” “Run-
nin' Wild,” "Humoresque in
Swing Time"” and others.

People still ask for these
records, according to Caceres,
and he hopes to get them on
the market rgein. .

Huge Jump in
Somerset &
S-F Sales

NEW YORK — Sales chalked
up by Somerset and Sterco Fidel-
ity Records in the first six months
of 1959 were 400 per cent ahead
of sales during the same period

Discontented Cleffers Air
Decree Amendment Beefs

By REN GREVATT

NEW YORK — "The voice of
the working writers has at least
been raised.” These were the
shouted words of several of the 25
so-called young, aclive ASCAP
writers who attended a hastily
called meeting on the third floor
of the Variety Rechearsal Hall here
Thursday evening (23). As these
words were uitered at the close of
the meeting, which had been called
to protest certain portions of the
revised ASCAP Conrent Decree,

another writer, obviously carried
awav by the import of the mo-
ment, banged out “My Country

corner. |
With the knowledge that Judge |

hearing on the decree for next Oc-
tober 19, the writers had met to
discuss ways and means of amend-
ing certain odious (to them) pro-
visions of the new decree, partic-
ularly the one which called for re-

serving 30 per cent of the annual

WB Offers Dealers
Demo Stereo Player

Needles, Wire Disk Racks Also Added
To Heavy Release Program for Fall

NEW YORK — Warner Bros.
Records kicked off its fall product
line at a meeting of distributors at
the Delmonico Hotel here with a
total of 24 stereo and monaural
albums, a full line of Warner Bros.
phonograph needles and wire rec-
ord racks, and a special WB stereo
record demonstrator for dealers’
stores. All of the albums, plus the
negdles, racks and stereo demon-
strator, were shown at the Eastern
WB distributor sales meeting last

last year, according to national| Monday and Tuesday (20, 21) here,

sales manager Joe Martin, for the|

parent company, Miller Interna-
tional. Martin said 80 per cent of
the increase was in the stereo line.
Stereo Fidelity now has 72 titles
in its catalog.

Meanwhile, Martin has made
three distribution changes. In
Washington, Schwartz Brothers
now handle the two labels in Mary-
land, Virginia and paris of West
Virginia; while C. & C., San Fran-
cisco, has taken over the line in
Northern California, -and Walter
Slagle has obtained distribution
rights out of Salt Lake City.

SHOLES-ATKINS UPSWING:
SEE ELVIS EVEN HOTTER

NEW YORK — RCA Victor ex-
pects Elvis Presley to be an even
bigger record seller when he re-
turns to civilian life in March of
196(). This forccast was made
last week by a.?r. chief Steve
Sholes, who pointed out that the
chanter has not been on a TV show
for two and one-half years and has
- mecessarily missed out on a lot of
tmumtiunnl activity owing to his

. 8. Army duties. Presley's films,
continted Sholes, are now on a
double-feature basis,

Despite this long hiatus in TV
and films, Presley continues to sell
in undiminished quantities, His
new disk, “My Wish Cam= True,”
iz already in fifth position on The
Billboard chart and the flip, “Big
Hunk o' Love,” s 22d. The
chanter i1s scheduled to do three
films shortly .fter leaving the
Army, with Hal Wallis doing the
first (Wallis did Pr-sley's “Love Me
Tender,” etc.).

Presley will record, prior to
making the films, aad he will also
do a string of TV appearances.
Meanwhile, Sholes noted: “It’s a
tribute to his staying power that
he continues on such & powerful
level—and of course we don't sell
his records on a guarantee basis.”

The RCA Victo. singles line is
showing a spurt of activity cur-
reatly. “The Three Bells” by the
Browns is a Best Buy this week
and has hit the 63d slot on the
chart. Eddy Arnold's “Tennessee

Stud™ has gone from 80th to 73d
position, and is the strongest Ar-
nold disk in a long time. Flovd
Robinson's “Makin' Love" is a Best
Buy and has hit 66th position.
“The Wonder of You™ b Ray Pe-
terson reached the 20's and is now
in the 30's after a long period of
sale. Meanwhile, other disks by
Hank Locklin, Don Gibso,, Johnny
and Jack and others are petting

{Continued on page 48)

The 24 albums include new re-
leases by Edd Byrnes, George Gree-
ley, Buddy Cole, Eddie Condon,
a sing-along country, music pack-
age (without Mitch Miller), a
“Dring-Along With Irving” package
{also without Mitch), another with

Victor Signs
Jaime Laredo

NEW YORK—RCA Victor has
signed Jaime Laredo, 18-year-old
Bolivian-born violinist who won
the 1959 International Competition
sponsored by Queen Elizabeth of
Belgium, and considered one of
the world's most imrortant musical
competitions.

Laredo has already recorded for
Victor, and his first LP is sched-
uled for immediate release. It in-
cludes several selections performed
by Laredo during the Brussels com-
petition — the Vivaldi Sonata No.
2 in A, the Paganini Caprice No.
13, and the Scherzo and Tarantella
by Wieniawski.

Laredo, wha is managed by Ar-
thur Judson, will make his New
York recital debut in Carnegie Hall
October 19,

'wvho is an exclusive songsmith for

Billv Byrd. a new recording of the
“Gone With the Wind" score, three
or four new jazz packtges, an al-
bum of Kur. Weill music, an al-
bum of Continental music, a Ha-
waiian album, a march album, and
many others.

The stereo demonstrator model,
which comes equipped with high
class earphones for hslening to rec-
ords and a table for it to sit on.
lists at $150. WB is making it avail-
able to dealers at special prices for

(Continned on page 48)

Nathan Refurns
To A.&R. Slot

CINCINNATI — Sid Nathan,
president of King Records and
spearhead of King's a.&r. depart-
ment in its early years up to
1952 when ill health and admin-
istrative duties too!: him from the
recording studios, stated he'll return
to conducting King's recording ses-
sions. MNathan said that Henry
Glover, veteran aide-de-camp, will
soon be leaving King, while Ralph
Bass, traveling rep for King and
last stationed in Chicago, left King
Friday (24).

Nathan said that the return of |
his health and the exodus of the
two a.&r. men combipcu to force
his decision to return to the!
control booth. He said he is not
making any immediate replacement
for Bass, but that he is adding Rudy
Toombs, veteran WNew York writer

King thru R-T Music,
it's not known exactly when
(Continued on page 49)

NEW YORK — More than 90
separate packages, set for fall pro-
motion, received a gala send-off
Wednesday (22) when Decca Rec-
ords held a special press preview
showing at the Savoy Hilton Hotel
here. The ambitious fall program,
which is all a part of Decca’s cur-
rent Silver Jubilee Anniversary
campaign, invo es product not
only of Decca and its Coral and
Brunswick ubsidiaries 1t pack-
ages from such labels as Ever-
est, Urania, Stereo-O- raft, Strand
and Listen and Learn Records, all
of which are nationa 'y distributed
by the Decca organization,

As part of th~ mass promotion
effort, a special dating and dis-
count plan has been arranged. In
what is seen as one of the closest
tie-ups between indie disk firms
and their national distributor,

‘cca has included the product of
the entire group of labels, in addi-
tion to that of Decca's own family,
as eligible for the dating privileges.

Under the d ting plan, all deal-
ers approved by the Decca credit
office, by ordering a minimum of
$300 worth of merchandise, can
make payments of o.e-third each
on November 10, December 10 and
December 28. This applies ‘o chain

WwwWw americanradiohistorv com

Decca Skeds Fall Promo
90 Pkgs.; Includes Indies

stores and one-stops as well as reg-
ular dealers. For Decca, an extra
10 per cent discount is allowed on
purchases of $100 or more. For
Coral and Brunswick, the discount
is extended for a mimimum of $50
worth of merchandise bought. The
other [labels being handled by
Decca have their own special dis-
count plans. The discount provi-

'Tis of Thee,” on a piano in the |

Svivester Rvan had called for a

sions expire as of September 18,
but back orders will be carried

thru September 30.
An ahundance of display mate-
rial has been readied for dealer

(Continued on page 46)

ASCAP revenue for the classifica=
tion of what is knuown as availabile
ity—or the reccgnized works pool.

In this category, no money is
paid a writer on his song until
four guarters have passed since its
initial performance. This was sin=
gled out for attack by the meetin
since these writers present were aﬁ
currently active in the pop field.
It was reasoned, how many per-
formances ever result on a pop hit
of today, a yve~r after it has been a
hit?

Hot & Heavy

The discussion, which was chair-
maned by a sometimes harried Hal
David, waxed hot and heavy, and
frequently went far astray of the
central point, as writers, long pre-
vented from venting their spleen
at alleged inequities because of the
necessity of writing songs and
“making a living,” gave out with
many beefs.

With cool heads finally holding
sway, it was decided to press for a
lowering or complete discontinu-

(Continued on page 29)

Tops Holds 1st
Nat'l Conclave

HOLLYWOOD — Tops Recs
ords last week held its first national
sales convention in the company's
13-year history. In previous years,
the firm held regional meets of its
Eastern and Western sales reps.
Purpose of the change was to bring
its sales reps to the company's Los
Angeles headquarters and inform
them of their firm's expansion pro-
gram now under way.

Tops President Carl Doshay
filled in his sales force on a new
product line to be kicked off on
August 20. They were also told of
a major promotiohal campaign now
being launched which will cone
tinue on a regular basis (Tops re-
cently appointed George Sherlock,
formerly with Capitol’s promotion
department, to helm its publicity
and promolion activities).

Decjays will be serviced regu-
larly by Tops' newly formed pro-
motion department. Furthermore,
trade publications and metropoli-
tan newspapers will receive news
reports regularly. A continuing ad
campaign 15 also being started with
Honig, Cooper, Harrington and
Miner agency handling the ac-

| count.

Doshay displaved his label's 50
album releases aimed for fall, larg-
est in the company's history. Tops
current catalog numbers more than

(Continued on page 48)

Atlantic Skeds
3 July LP’s

NEW YORK—Atlantic Records
is releasing three new LP's this
month, featuring Ruth Brown, T-
Bone Walker and Brazilian guitar-
ist Luiz Bonfa,

“A Late Date With Ruth Brown,”
spotlights the canary on a group of
standards, backed in a new [ush
pop vein by Richard Wess' ork and
chorus. Wess arranged and con-
ducted Bobby Darin® LP “That's
All”

“T-Bone Blues,” marking Walk-
er's return to Atlantic, features a
group of blues, with backing by
some of the West Coast’s top tra-
ditional jazz side men. Bonfa,
whose LP is tagged “Amor,"” was
featured on Mary Martin's concert
tour last season. The Ruth Brown
and Bonfa LP's are available im
sterco as well as monaural
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Summer Sales Not
Bad, Say Dealers

® Continued from page 1

glores, both in New York and in
other citiecs where the chain has
outlets, was a trifle better than
during May, June and July Jast
summer. He slated that most of
the stores in New York City were
up to 10 per cent ahead of last
year, with only one store falling
geriously behind, The Detroit Dou-
bleday store, where business has
been generally bad in all lines,
was ahead of last vear; the St
Louis store was also ahead of last
Year.
Stereo Dip

Prinz noted that stereo sales had
dipped this summer after healthy
spring sales, but he also said stereo
pales were about 10 per cent of
over-all LP sales for his chain
Prinz also expressed strong feelings
mbout the executives of the large
record firms, claiming that he saw
ro improvement in their thinking
in regard to the record business.
He said that their double talk
about discounting was hyprocriti-
cal, and that they and their *dis-
tributors could control price cut-
ting if they wvanted to.

On Broadway, Nappy Grosbar,
owner of the Colonly Record Shop,
and associated with Tin Pan Alley
ecross the street, also -aid business
this summer was better than last
summer. Some of this he attributed
to sales of Columbia’s “Gypsy” LP
(since “Gypsy” is playing in the

Broadway Thea*er only 30 feet|

away), but he said hoth singles
and albums were holding up.
Girossbar pointed out that business
was not what it was i~ the spring—
“but then it never is, in summer."”
Stereo sales at Colony, according to
Cirossbar, have slipped a little, but
sicreo buyers, altho only one to 20
B5 against monaural buyers, pur-
chase five and six albums at a clip,

Colony sells all records at list,
sand the owner stated he wasn't
worricd by clubs or discounters or
anyone else, Part of this is because
Colo ; remains opea all night
when other stores are closed. How-
ever, Tin Pan Alley, Colony's sister
shop. sells evervthing at discount,
end he noted sales at TPA were

good on albums, altho singles were
gown.

Harry Sultan, at Sultan’s Record
Shop at 23d Street in Manhattan,
statcd that his business was “aw-
ful.™ He said that -ltho his LP
sales were up 100 per cent, his
eingles sales were off 60 per cent,
Since the shop’s biggest business is
singles, Sultan said that meant
kis business was really off 10 to
15 per cent this summer as against
last. He attributed part of the sin-
gles sales decrease to “kids getting
tired of rock and roll.” He said
there were too many companies
putiing out too many releases, and
fhese many releases hurt the
dealer.

Si Bondy, however, owner of

The Record Shop on Park Row in
downtown New York, stated that
his business was u; 4 io 6 per cent
both on singles aad LP's. He noted
that his singles business was way
up over last vear because this year
he stocked all the hits, and last
summer he had only stocked the
top 40. His album sales were way
up. As for stereo, sales of stereo
records dropped this summer but
monaural sales increased strongly.

Bondy said that he believed his
increased business was due to ag-
gressive  merchandising. He said
that this summe- he made sure all
his cream items were displayed in
his windows and in the store. And
he also said that he worked many
different price deals 1o get custon-
ers to come in the store. (Bondy
discounts both his albums and
singles.) He said: I take a beat-
Ing on some items, due 1o a special
||:|ricr:. but it gets people into the
|5mr¢.“ Bondy, too, felt that there
were oo many companies and too
many releases, thus forcing the
the dealer to carry a bigger and
bigger stock.

Picture Varies

Ed Geiger of Geiger's Record
Shop on Sixth Avence in New
York, said that altho his business
was very bad in Mav and June it
had picked up in July substantially
and now was about the same as
last vear. Altho Geiger is a dis-
counter himself, he said that the
| shops who sold records at cost
price, like some of the appliance
discounters in New York, were
making customers so bargain con-
scious that they shopped for price
rather than for records.

Max Silverman, the Waxie
Maxie of Quality Music in Wash-
ington, told The Billboard that
July of this year was about 10 per
cent under last vear. Silverman did
say that his May and June business
was up asbout 6 per cent over
1959, after a whopping 30 per
cent ncrease in  business from
Yanuary thru April.  Silverman
couldn't put his finger on any
cause for his business slump in
July, althe he felt that the glut of
deals from manufacturers may
have caused it. According 1o
Silverman, when customers can
buy all records at a discount, they
don’t respond to any sa'e and thus
business falls off. Waxie Maxie said

was offering on records te distribu-
tors and dealers indicated a price
break was due on LP's He said
the price was broken once manu-
facturers offered 10 and 15 per
cent discounts, =ven tho they re-
putedly held to the same list price.
Silverman also noted that if deal.
ers or chains have the purchasing
power they can get any deal they
want. He also said that the reason
manufacturers offer all the deals
they do is that they no longer want
to control the sales price of records.

Gloom in Washington

By MILDRED HALL

WASHINGTON — Washington
dealers, large and small, are fed to
the teeth with the inroads of rack
jebs and record clubs on the legiti-
mate retail operation. Adding insult
to injury, they say, are the unfair
discount deals known to be going
en over and under the counter, as

a torrent of releases from the man-
wlacturers and distributors floods
the country.

Even the larger buyers in the
mrea, the department stores with
solid financing and larger legiti-
mate discounts, have to fight the
compelition of clubs, racks, and
discount houses. They must take

st

| advantage of every discount or dis-
ilress sale they can locate; they
. must promote to the hilt; and
' sometimes they have to pressure
| the distributors for an allowance
they know is available, but which
can find 1ts way into some other
putlet.

Comment from half-dozen deal-
ers in the area was so bitter against
 the manufacturer tactics that they

rreferred to remain anonymous.
| Said one: “Something’s got to give.
Prices are haywire, and deals are
fantastic. If you know where to go,
you can get a deal of $1 and even
90 cents for the same records the
distributor makes you -pay full

| price for. The cream of the top-10

pop sales is skimmed off by rack
jobs, and record clubs sell albums
at a third off retail price. What
are we supposed to do7”

Unanimously, the area dealers
want: stablized and lowered prices,
with siereo pegged at the mon-
aural level. They wan: lower prices
for the almost vanishing pop sin-
gles; they want an e.' to expand-
ing record club sales offering 33
per cent discounts; they want an
end to special deals for rack job-
bcrs. They want o rtailment of the
flood of releases and duplications.
They want more help in educating
the public in stereo. Incidentally,
they do not think much of Colum-
bia’s new 33 stereo single — few
hav- cked it.

Business has not been as good
thus far in 1959 as it was in 1958,
with few exceptions, dealers say.
But they were not talking sales
and profit as they would in normal
times. They talk in terms of: “Have
we a future in this business, or
haven't we? It's becoming a matter
not of profit, but survival.”

Dan Danziger, owner of the
newly expanded carriage-trade
Disc Shop, and a top participant
in the RCA and Columbia Record
clubs in the area, savs of the clubs:
"These clubs were presumably set
up as 'teasers,” sending out a few
records a year to prompt custom-
ers to come to the store for more.
Now they are continualiy compet-
ing with th Jealer by offering rec-
ords to the subscriber at discount,
They can afford extersive advertis-
ing. Columbia offers Epic and
other labels — there's no telling
| where it will end.”

that he felt the deals th- industry |

sive businessmen, But they are cre-

ating a poor climate for the whole |

(industry. Eventually the situation
| must backfire on the manufacturer.
“hey don't set up any counter-pull
lo promote record buying by the
public from “he retail record dealer
who is the true backbone of the
record business.”

While the dealers lose out to
clubs on album sales, “over 50
per cent of the pop singles are
being sold thru rack jobbers,” says
IDanzug:r. "It doesn’t pay a dealer
| lo compete with ~acks carrying the
| same top 10. I'm down to the top
| 15, and may cut back even further
| on pop singles. We lose not only
the come-on of the pop tune, but
additional sales when rack custom-

ers buy the ‘junk’ offerings in the
racks,™

Call It Greed

Other dealers ir the area aiiri-
[:mn:-.i‘ the rack and club tactics to
‘pure greed,” on the part of the
manufacturers. Said one: “Some-
o7e 15 making big money out of
this set-up. The pressers are hungry,
They don’t care where or how the
product is sold—just keep it roll-
ing.” Some dealers believe the
price discrimination is becoming so
rampant it may come to a full-
scale Congressional investigation,

Miss Osa Jay, buver for the
Hecht Company, one of the area's
larpest department stores, agrees
that conditions of the record busi-
ness today are “murderous” for the
small dealer. However, s+ takes a
longer view of the storm-tossed
record industry. “Whenever vou
have an industry growing as big
ind a3 fast as e reco-" industry
in this country, 't 1akes some wild
swings before it settles down.” She
believes the shakedown period, like
the earlier gyratons when speeds
changed and LP's arrived, will
have its day, and get over with,

“I'm an optimist. T believe the
dealer who stays with it will come
oul ahead. As an industry, it's go-
INg to grow. Anything too new,
and growing too fast, is going 1o
produce casua'ties,. The record
dealer has to hang on untl it
straightens itself out.™

a - . s L
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caich up with the present, Osa Jay
meets the competition with shrewd
merchandising backgrounded by 20
vears in the business. “We promote,
promote, promote. And we get the
best buy we can at all times.”
Eidence of the successful foraging
comes out in ads like those of &
recent full-page ad in a Washing-
lon Sunday paper offering savings
below the usual Hecht Company
price base, which 18 under lst. Al-
bums listed at $4.98 were down to
$3.29, and list price $3.98 went to
$2.47. Exira help and added space
were also noted in the ad. "We did
business,” said Miss Jay.

Area dealers are mll in sgree-
ment that more education is needed
in stereo, before the public will
really launch a large-scale buying
spree that could make 1960 a ban-
ner veur. Osa Jay had an additional
angle.

“We need a whole new slant.
We're selling gimmicks when we
should be selling music. We talk
about records, tape, cartridges and
speeds, when we should be talking
music, Emphasis on the machinery
confuses huyers, increa:es their re-
luctance to get involved with the
newer products. They need to be
sold on music for pleasure, for
comfort, for rel.siation, for all
around lhift. Once theyre sold on
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what music can do for them, they'll
buy # in whatever form will give
them the most satisfaction.”

The discount houses are still
counted among the rogues’ gallery
for area dealers, but the retailers
seem less concerned with them
than grevinusly. Danzig.r of the
Disc Shop believes that the regu-
lar retail record store client wants
a booth to listen in, a complete
stock, and good service—none of
which are offered by the discount
house,

However, some of the dealers—
and particularly the department
store buvers who have 1o share
their customers with discount eut-
lets—still strongly resent the dis-
counters’ special advantage from
the manufacturers in prices, and
also for killing the additional buys
retail customers might make in
legitimate outlets. -

Too Much, Too Soo

Prices and flooding of releases,
as well as changes in tasie &re
blamed by arca dealers for the de-
cline of the pop singles market.
“There was too much of every
thing. The kids just stopped buy-
ing, and got it on their radios.”

Said Osa Jay, of Hecht's, "It
would take a real smash 1o bring
them back to record buving—

'~ (Continued on page 6)

Chicago on Even Keel

By BERNIE ASBELL

CHICAGO -— In Chicago, the

usual dip 15 having its vsual effect,

‘ | that of spreading the illusion of a
I:_lkc other dealers, Danziger is cave-in. But dealers who keep
baffled about the reason manufac- | books for year-to-year comparison
tarers are playing off dealer, rack are finding, sometimes to their own
jobber and record clubs against | surprise, that business is slightly up
each other. The Disc Shop propri- | from last year. They report, 100,
tor attributes it to competition | that last year's ratio of singles to
among the manufacturers. “These | LP sales is holding firm, which
men are shrewd, smart and aggres- | can be tuken as a healthy sign.

“l see no reason for concern,”
says Sam Alexander, a veteran re-
taler in the industrial southwest
side. "Volume is almost exactly the
same as last yvear. There might be
a trifling dip in singles, but it's
negligible.”

Morry Alpert, owner of Met
Music, one of the city’s largest jazz
and r.&b. specialists, reports that,
if anything, sales are up slightly
over last year, He atiributes this
partially to his increased advertis-
g activity. Alpert, who promotes
the fact that he keeps a full in-
ventory, says he is getting back
much of the trade he previously
lost to discounters. Customers, he
says, ture of going to stores where

they can’t find the titles they want.
They'll pay full price to a dealer
who can fill their wants.

Bill Arbogast of Emerald Musie
also reported a slight pickup over
last year during the past two
months. He pointed out, however,
that business is° somewhat down
from two years ago when rock and
roll was at its zenith, particularly
sparked by Preslev’s most solid hits,

Another repc-t of confidence
came from a mo=s* surprising source,
Bernie Skidell, whose ABC Record-
Teria is in the heart of the steel
mill district, where a strike is in
Progress,

“People have a lot of leisure and

‘the buck isn’t tight wvet,” Skidell

explained. “The paint and hard-
ware stores are doing better than
they're done in years. Our bhusiness
is holding firm. In two or three
weeks, there’ll be a drop. But then
we start some crazy promotions,
like operating a carmival wheel,
Every buyer gets a spin, and lucky
numbers get u free record. It helps
a lot. The neighborhood expects a
long strike, so before we're thru
we'll probably get hurt. But so far,
there's no complaint.”

LP’s Carry L. A. Ball

By LEE ZHITO

HOLLYWOOD — Record sales | P*

are up 15 per cent over a vyear
ago, but dealers are bemoaning the
lack of hit singles. This was re-
vealed in The Billboard’s survey of
record retailers in thir market.
Sales gains, the study showed, are
due solely to an upsurge in LP
business since.sale of singles con-
tnues to wane.

Clyde Wallichs (with Music City
stores in the Hollywood, Lakewood
and downtown Los Angeles shop-
ping areas) said:

“Our sales during May were 48
per cent ahead of the same month
last vear. Business now has leveled
off to around 20 to 25 per cent.
However, it should be remembered
that the nation’s economy was go-
ing thru a recession last year and
that the drop in business, under the
circumistances, was to be expected,
Similarly, the increase this year
represents a normal year's sales
over a vear when all business was

off.

On the subject of hits, he said:
“There's no excitement in the busi-
ness today. Mo h' singles and no
hit albums. Without the excitement

of a hit, stor= traffic i= bound to

While waiting for the future to  suffer and so will sales.”

On product: ‘Far too much
oduct is hitting the market to-
day, We could do without it. How-
ever, this is an advantage for us
while it's a disadvantage for other
dealers. The big thing the store
(Music City) has to sell is com-
plete inventory, We try to carry
everything. It's a distianc handicap
for other dealers to try to keep up
with the tremendous amount of
product now being released.”

On Columbia’s “Stereo Seven™:
“I've always felt singles would do
better if the business would return
to single speed basis. Limiting the
33145 single to stereo buvers won't
prove a thing. Anvone who has
just invested in stereo equipment
will buy albums and won't want
to bother with singles, 1 think it's
a mistake. If Colambia is trying to
test market acceptance of its seven-
inch LP, I shouldn't stop at stereo
but go all the wav (include -all
single relea-:s) because the stereop
buyer isn’t interested in singles
anyway."”

Relative to a possible price cut
on singles: “Price doesn't mean a
thing. If you've got a hit, it will
sell. If you don’t, you can’t give it
away. Product is the answer. I
know the companies are knocking

(Continued on page 5)



www.americanradiohistory.com

E Y A7, 1959

THE BILLBOARD

MUSIC NEwWS L
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SALES IN RETAIL STORES
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Factual Sun;-U|5 Points No
Major Disk Sales Slump

ports on record sales in retail stores,
as prepared by The Billboard un-
der the supervision of the NYU
School of Retailing, The full re-
 ports, which include specific sales|
data about each label, hava been
issued every four weeks for ths
past iwo years, and are compiled
by means of 2 cash-register diary
of actual sales kept by a rotating
sample of retail record dealers on
& national scale,

In general, it is possible to note
from the charts in the accompany-
ing columns that the singles busi-
ness has been in a slight but per-
ceptible decline since June 1957,
and that the EP business now is
grossing less than half of what it
did two years ago. But a strong rise
in LP dollar volume, especially this
vear, has kept over-all total grosses
on the rise.

LP Yolume Leads

| For purpose of comparison, the

average dollar volume of LP’s over
the past two years during a four-
week span has been $10,050,000,
from disks sold thru retail record
stores, based upon suggested man-
ufacturer list price, The dollar
volume of singles records, on the
average for a four-week span, has
been gs,?ﬂﬂ.ﬂ{lﬂ. And for EP’s, the
average for a four-week period has
been $634,000,

As the chart shows, in only three
four-week periods during the past
two vears did LP sales top the
$10,000,000 mark prior to the last
four weeks of 1958. From that time
on, however, LP's have not fallen
below $10,800,000 for any four-
week span thru June 20.

The singles picture shows that
business during 1959 has been
slightly below the $5.7 million
four-week norm. But even here, the
1959 four-week average has been
over $5.2 million.

With EP’s, the picture is darker.
| Not once has the four-week take
‘approached the two-year average
of $634,000. For the first 24 weeks
of 1959, the national average four-
week gross has been $390,000.

Underlining the increasing im-
portance of LP sales to the total
dollar volume is the bottom chart
in the adjoining columns, which
| shows how the total dollar volume
every four weeks (which would be
100 per cent) has been split, pro-
portionately, among LP's, singles
and EP's. The average split, in the
full two years shows LP's respon-
sible for 60.8 per cent of all gross
revenues, while singles accounted
for 35.4 ner sent, and EP's were
responsible for 3.8 per cent.

In the most recent four-week
period shown, that ending on June
20, LP's brought in fewer dollars
than in any other period since the
' first month of the year, Yet, album
business was responsible for fully
68.1 per cent of all record dollars,
to the 30.1 per cent of singles, and
4 mere 1.8 per cent by EP’s. There|
is little doubt that a rising trend of
LP dollar shace is in evidence, ac-
cording to the charts, and that this
may have great significance regard-
ing the entire industry’s operations
in the future.
~ The analysis of the past two
| vears also can lead to several other
significant conclusions about the
state of the business:

1. The singles business is off
slightly. This is true in compari-
sons both with grosses earlier this
year, and with the past two years
| &t this approximate period.

2. Despite this, an analysis of
specific individual labels shows that
more of the key labels are doing
better, dollar-wise, than are not
faring as well as they did a year
. ago (see other story on this page).
' 3. The company with the hot

single still can count on doing well,
| at any time of the year. For exam-
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ple, one label with a very big sin-
gle during the month of May ac-

tually did double the gross singles

take it had rolled ap during April.
Lull—Not Slump
4. If there still is any doubt,

thers is definitely such a thing as|

a summer Jull. A glance at dollar
volume during the summer months,
as shown in the adjoining chart,
makes that clear. But it is not
severe enough a lull to actually be
a slump.

5. Thus, tho business in the

four weeks ending Juna 20 was|

down compared with sales earlier
this vear, this is in strict accord-
ance with normal business for this
3225010,

6. Nevertheless, LP business,
while down compared with March,

is well above the volume done at
this time in preceding years.

7. Not all LP labels wers
ahead of 1958, however. Somas
have concentrated so heavily on
stereo that they have badly lost
ground in mono sales. Others hava
released so much album product
that their increased grosses ars not
yet in proportion with costs and
returns.

8. Similarly, in the singles
area, some labels have been
| damaged financially, despite excel-
lent grosses, by intemperate pro-
motion policies, excessive free dis-
tribution and heavy returns result-
ing from overproduction.

9. Finally, and to repzat the
| Initia]l conclusion, there * no majoe
| slump in the record business today,

32 Labels Gain, 27
Lose on 1959 Singles

NEW YORK—For every label
which is complaining about the
state of the sing-
les business in
1959, there is at
least one other

ter than it did at
this time a year
ago. A study of
comparative sia-
tistics from The
Billboard-N.Y.U. studies of record
sales in retail stores shows that
32 important labels are ahead of
1958 in singles dollar volume dur-
ing the first 20 weeks this year,
running behind a year ago.

The 32 labels doing better this
year include 23 which each earned
at least ¥4 of 1 per cent of the total
retail singles take in the first 20
weeks of this vear, but did not do
10 in the same period of 1958, And
it also includes nine labels which
in both 1958 and 1959 did at
least 12 per cent of the total singles
dollar volume, and which also are
currently well ahead of 1958 in
total singles dollars.

Complaints about the business
are most apt to be heard from the
11 labels which last year had
earned at least 14 per cent of the

label faring bet- |

dollar volume but dropped out of
that group in 1959, or from tha
16 labels which achieved that shara
in both years but which ara behind
(their 1958 singles take so far this
year. _

One of the reasons that some of
these labels are not doing so well
15 the increased number of manu-
Facturers dividing the total take,
For example, in the first 20 weeks
of 1958 a total of 35 labels divided
the singles dollar from retail stores
at the rate of ¥4 of 1 per cent or
better for each company. In tha
same period this year, the numbar
has increased to 48 labels,

Also drawing dollars away from
the leading labels is the amount
of business done by smaller labels
which each fall under the 4 pee
cent share of total singles dollars,
All of these labels grouped together,
did a total of $80,000 more in
singles business at retall stores thus
far this year than they did in the
same period of 1958,

The full reports from which this
data is derived named individual
labels and their dollar volume, but
this data, of course, is confidential
and is for the exclusive use b
the subscribers to The BRBillhoard-
MN.Y.U. reports.

LP’s Carry L. A. Ball

® Continued from page 4

their brains out trying to come up
with product that will sell. We
could all wse a hit single right
now."”

Jerry Johnson, whose House of
Sight and Sound in Van Nuys,
Calif., is the top outlet in the San
Fernando Valley area, said:

Sick Singles

“Sales are up 25 per cenl over
last year, altho thev slipped some
during the heat wave. Sales in our
area were hit harder by the heat
than elsewhere, When Los Angeles
was having 103, the he.t reached
124 in San Fernando Valley. How-
ever, that's'a temporary condition.
Despite this, business is still up
over last year's sales.” -

Regarding singles :“Singles are
sick. | don't know what has to be
done to brink them back. Too
much “"Top 20" exposure is killing
sales of records I can see it in my
own home. I used to bring home
singles to my teen-age son for
helping around the house. He
listens to the radio. He used to
take a record-carrving case with
him full of the current hits when
he'd go over to a friend’s house for
& dance .Now, the youngsiers tune

'in on a radio station and can hear
' the same music.”

i On product quality: “Too many
(albums are :oming out. You can't
| concentrate on them as you used
to. We used to pick a few albums
‘and really work on them. It just
isn't possible today,

Re Columbia’s stereo single: “I'm
afraid it's going to add to the con-
fusion. Fact that it’s for stereo only
may save the market from toial
confusion. It would be well if wa
could have one speed, say lika
33%4, but it can create quite a mix-
up before that can happen.”
| Anent to singles price cut: “[t's
| ridiculous that singles should ba
dropped in price. This is the most
idiotic approach I've heard. If tha
price is lowered to 89 cents, it is
more realistic because a buyer can
pay the price of a single plus tax
and still stay under $1. But tha
idea that a kid will pay 59 cents
o1 even 49 cents for a record that's
already being overexposed on radio
just doesn't make any sense. All
that means is that we'll lose money.
We'll have to hire more help, han-
dle twice as many sales but still

(Continued on pags 8)
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Launches All-Out Promo on Two
Disks; Scores Price-Cut Talk

NEW YORK — One of the
most energetic and expensive pro-
motion campaigns ever launched
on behalf of a release of single
disks is being undertaken by Ca-
dence Records chief, Archie Blever.

“I have no truck w'th all this
talk about a soft market in singles,
and the two new records, to which
we're giving a!' this special treat-
ment, | expect will prove that
there's nothing wrong with the
business that good records won't
cure,” Bleyer declared. Following
the announcement of his plans for
the two records — by the Chord-
ettes and the Everly Brothers —
Blever also denounced the talk,
now prevalent in the industry, of
Eri::e cuts as a solution to record |

usiness ills. ,

“I'm predicting before these rec- |
ords are officially released next
week that the Chordettes coupling
of “No Wheels” and "A Girl's
Work Is Never Done™ will sell two
million and the Everly Brothers'
side of “('Til) T Kissed You" will
go a million and a half.”

Backing up his faith in the disks,
Bleyer has spent upwards of $3,500
on a special dramatized film of
both sides of the Chordettes disk,
which he expects will . used by
TV jockey shows across the coun-
try. Bleyer will also dispatch two
scparate jockey disks of the Chord-
ettes record. Each of these disks
will contain two sides of the same
title for jock »= ., '

Whirlwind Tour

On a whirlwind international
tour, Bleyer was in Chicago Satur-
day (25) with .is sales manager,
Don Sand'rs, for showing of the
Chordettes film to distribs there.
Yesterday (26) he took off by jet
for London and was due to show
the film there this morning (27) to
British Decca officials. Tomorrow
(28) he will be in Hamburg for a
special showing to the brass of
Deutsche Grammophon. He's due
to return to the States Wednesday.
Tho no film was prepared for the
Everly Brothers recordir g, the disk
was due for its' own heavy ex-
f‘iﬂitaﬁnn at all these meetings.

hile Bleyer was in Europe, San-
ders was due for meetings with dis-
tribs on the West Coast and in New
Orleans.

Explaining his faith in these
disks and what ke ca'led “good
records in general,” Bleyer took
eharp issue with those who sce the
solution to the industry’s sales prob-
lems in a lovcr retail price.

“We're in the middle of a rising,
inflationary  economy,”  Bleyer
noted. “The cost of manufacture
of evervthing is going up. The
theory behind selling in any field
today leans to upgrading in price.
People are more and more ¢on-
cerned with quality and they're
willing to pay the price to get it.
So why should we suddenly drop
the price of records?

"l don’t think teen-agers are ba-
sically bargain hunters enyway, Of
course, if ‘hey see something
cheaper, they'll buy it maybe for a
gag, but believe me, if you give

them what ‘they really want, they
won't worry whether the price is
98 cents or 79 cents. It's easier |
to upgrade 1 teen-ager than an|
adult anyway, |

"Do you remember the case of
the Toni Home Permanent? When
the Toni people first came out with
it, they found they could actually
afford to sell it for 25 ~-nts. Bui
they also found thru tests that no-
body would huv it at such a cheap
price. Buvers thought there was|
something wrong with it. So they |
sold it for a dollar or so and made |
a fortune.

“It's all part of ‘the idea of -cre-

ating a concept of value around
your product. Discount operations
have practically destroyed the
value concept of the LP. Who can
say what an LP is worth today?
And by tampering with price, they
can do the same thing to singles.
‘Creativity’ the Nub

“The trouble today is not price.
It's the lack of creativity and
thinking in making singles. And
if creativity is absent long enough,
kids may easily get out of the habit
of buying and playing records.
Then we'll all be in bad trouble.
People don't buy foreign cars today
because they're cheaper. It's be-
cause it's stylish to have one. And
that's because people have been
convinced that they must have a
foreign car.

“Good records in the singles field
will create the same urge to buy
among the teen-agers, And with-
out good records, even in a peak
economy like we have now, it's
possible that nobody would buy
one single record. 1I'm happy that
the business is supposedly bad
right now. That =ill only help us
scll these two new records, be-
cause we believe they're good.”

On the international angle, it
was the same Bleyer who early
this vear undertook a fast Euro-
pean safari in company with the
Chordettes, the Everly Brothers,
and Andy Williams, A number of
personal “live” TV appearances
were made by the group, which re-
sulted in a solid upsurge in sales
of the product in Europe.

Grammophon fo
Set U. S. Base

NEW YORK — Gerhard Det-
lefs recently arrived here as dele-
gate of Deutsche Grammophon,
will remain for a period of one
and one half to two years and es-
tablish a permanent American liai-
son office for that label. Detlefs
is currently having talks with
Decca, especially as regards that
label's selectic 1 of classical releases
from the Deutsche Grammophon
line. ‘He will also sign up indie
labels for European distribution.
Deutsche Grammophon distributes
Cadence and other indies, and has
recently signed up additional indies
such as Laurie, Chancellor, etc.
American material, Detlefs states,
is considered a wvaluable adjunct
overseas.

Detlefs during his stay will make
a study of the American market,
of merchandising and distribution
techniques.

The executive, commenting on
aspects of caltural interchange,
noted that American jazz is a very
important commodity overseas. He
expressed the opinion however, that
American classical music, by such
groups as the Boston Symphony,
could do an even more vital cul-
tural job overseas, and he urged
that more boo%ings of this type be
scheduled. The sale of classical
records has helped to pave the way
for this; and such appearances in
turn will help the sale of classical
American disks.

Since Deutsche Grammophon is
a subsidiary of Siemens, the giant

electronic concern on the Conti-
nent, Detlefs’ headquarters are in
the Siemen’s suile at the Empire
State Building.

TRADE WORDS TABOO
FOR WNEW STAFFERS

NEW YORK — "New" is an un-
mentionable word at radio indie
WNEW ' here. So are “flip,”
“cover” and “disk jockey." It’s
all part of station manager Jack
Sullivan’s policy of keeping his
staff’s on-the-air chatter “consumer-
oriented” rather than tradey.

The name “disk jockey” is also
taboo in all WNEW station pro-
motion — newspaper ads, etc. Sul-
livan prefers “personalitics.” Jocks
are permitted to refer to a “new
album,” but they can't talk about
a “new single.”
record 15 new doesn’'t mean it's
best,” opines Sullivan.

In line with this, Sullivan ex-
plained that WNEW screens each
release on its own merits, and never
plays a disk just because the art-
Is's previous release was a big hit.
Each deejay picks platters for his
own show, subject to supervision
for over-all balance and working
within the framework of the sta-
tion’s programming policy, which
rejects the more raucous rock and
roil items and disks deemed of
“poor musical quality.” For ex-
ample, Sullivan said they play
Frankie Avalon, but won't play
Fabian because his vocal quality

' is considered too poor.

Whereas at on time stations pro-
grammed differently in the late aft-

ernoon _hours to catch teen-agers

home from school, Sullivan said
this condition no longer exists, now
that crowded schoals here have
plaiced more than 700,000 kids on
part-time shifis — some getting
home at noon — others just leav-
ng for school at tnat hour. Con-
sequently, WNEW's programming
Ennsjdcrutiﬂn at practicallly every
our.

Mark Olds, formerly program
director of KYW, Cleveland, joins
WNEW as program director next
week., Sullivan said Olds will im-
mediately start work on a series of

S e |

“Just because a|

new features which he hopes will
be on the air before Labor Day.
Meanwhile, the station continues
to fare well rating-wise. The May-
June Nielsen, for instance, gave the
outlet a 22.1 share of all listeners
in its area, as compared to 10.5
for the runner-up outlet,

e Continued from page 3
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end vp with the same dollar vol-
ume."”

Bill Denels, whose Denels Music
on Hollywood Boulevard, two
blocks closer to Vine Street, said:

“We've had at least a 20 p
cent Increase OVEr a Year Ago. 1've
just started discounting my inven-
tory before we mo'e our store, and
this has really proved an eye-
opener, It's boosting our sales even
higher. I haven't made up my
mind ,but I m. y stock to discount
policy at the new location.”

“Singles sales have fallen off so
drastically, it isn’t worth the effort
you put behind them. No dealer
can afford to handle them to any
degree. If you go into the singles
business to any <xtent your profits
will be cut. 1 won't handle singles
unless they're guaranteed. Distribu-
tors and manufacturers are going
to have to co-operate, so much of
our profits are going down the
drain with singles.

across-the-board return privilege

sical sales covered us on singles.
Today, sure we have different
plans now and then, but we need
at least a 5 per cent return privi-
lege. You can always get rid of an
album — somehow — but there's
nothing as dead as a dead single.
The manufacturers are not push-
ing singles like they used to, and
I'm coming ‘o the conclusion that
the kid business isn't the important
business after all.

® Coutinucd from page 4

“There used t~ be a 5 per cent:
even in the old 78 days. Our clas-]

On product abundance: “They're

coming out with a lot of Fmdur:t.
but that's not a problem. You just

have to be more selective, An LP
is never dead. It's the dead singles
you have to watch out for,”
Back the Dealer

Regarding racks, ctc.: *“The
sooner manufacturers realize the
basic fundamentals of this business
and return the record business to
the record store, the sooner we'll
all be better off. All the major
record manufacturers are also in
the equipment business. The racks
and the supermarkets can't sell
their equipment. The music store
does. Why take away traffic from
the music store when that traffie
can pay off in sales in equipment
and the other products which the
record manufacturers make?"

“Singles are doing well, however,
since we stock component high-
fidelity equipment. Our chief target
is the adult buyer When kids got
out of school, however, we noticed
a decided increase in singles sales.

*Too much product is offered,
It's about 50 jar cent too much,

‘We end up ordering about 30 per

cent of what's availahle.

General comments: Fact that
we're heavy in the component busi-
ness means that we move albums in
bulk sales, particularly stereo prod-
uct. We are also stocking up on -
four - track tape which Ampex
(United Stereo Tapes) is now dis-
tributing and expect to do well
with that product.

Gloom in Washington

something they simply had to
own.” As an intéresting sidelight,
she noted that a question of per-
sonal affection for their records is
a factor. “People love their rec-
ords—which is why tape has had
suck hard sledding. They get at-
tached to something, and they
don’t want to see any ‘changes,
cven for the better, if it seems to
cold and scientific.” (The merchan-
diser who can re-awaken the af-
fection of kids for “their own" rec-
Lords would make history in the

| industry at this point.)

By BILL SACHS

CINCINNATI — Howard Han-
cock, manager of the Song Shop,

volumewise one of the top two
jrecord shops in town (Shillito’s is
the other), states that business, from
a dollars and cents standpoint, is
off about 10 per cent from last
year. He stated that the record
industry is presently laboring in a
state of confusion and gave as his
opinion’ that the record business

several years ago. Hancock sees
nothing wrong in the price of pack-
aged goods. He had no suggestion
for the revitalizing of the singles
business, adding that “the industry
could cut the price, say to 69 cents,
but that would have no beneficial
effect in the long run. Speaking
of stereo, he said: “Stereo is still in
its infancy and as yet has failed to
orbit. For one thing, the price of
|stereo is too high.” Of record clubs
and discount houses, Hancock
said: “They are bound to hurl to a
degree. However, when we sell
a record we know we make a prof-
it; the same can't be said for the

discounters.” He spoke of Co-
lumbia’s new seven-inch stereo
33'a as ‘“really nothing new.”

“They tried it once before when
they put out the seven-inch 33's to
buck the 45's, and nothing hap-
pened,” said Hancock. “The big-
gest  outlet for Columbia's new
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will never be as sound as it was

Cincy Not So Hot

product seems 1o be the juke
'boxes,” concluded Hancock.

Lou Epstein, manager of the
Jimmie Skinner Music Center, pop-
ular downtown retail record outlet,
says his business is off compared
with the same period last vear, but
wouldn't cite figures. He blames
the lag in singles sales for most of
the disparity, with other lines hold-
ing steady, altho not up to the par
of a year ago. His chief complaint
was against the flood of singles on
the market today. He also blamed
the record clubs and discount
houses for loss of business, espe-
cially in sales of the names on the
major labels. “Today we merely
serve as a showcase for the major
labels’ product,” Epstein said. “The
'buyer comes into our shop
(to listen to the record and then
'goes out to buy thru the record
club or from the discount house,
and this hurts,” Epstein stated. Ep-
'stein said that his sterep business
1s negligible. “There was a flurry
‘at the outset, but it soon petered
out,” he said. Epstein had no com-
ment to make on Columbia’s new
seven-inch stereo 33V, saving he
had no information on the new
product.

Also interviewed Marion Booth,
'head of Shillito’s record depart-
'ment. She advised that she could
not give out any information re-

pecially on the phone,

garding business or otherwise, es-

The oversupply is hurting the
album trade as well as 11e singles.
How, asks Dan Danziger, are you
going to sell three brand-new re-
leases of Beethoven's Ninth coming
out in a single month? “New and
go- d releases are a necessity to the
dealers, but not in floods. They
can't keep up with it all.”

The flooding is hardest on the
smaller dealer who can't keep track
¢ f his inventory or his sales rate for
different releases, from week to
week, the way the larger outfit
can. He 15 afraid not to buy the
newer output, and in addition, has
to buy at the higher prices, dealers
pointed out. '

Educating the publi: on a grand
scile, in stereo, could put the rec-
ord sales in much better shape next
vear, 1s the belief of spokesmen for
Woodward & Lothrop department
store, and Campbell Music. The
public is still hesitant and confused
about stereo. Only a strong pro-
motion at national manufacturers’
level can get them up to the coun-
ters in a receptive frame of mind,
these record retailers believe.

Apropos of new developments,
at least two Washington dealers-
interviewed believe that tape will
replace the disks when the car-
tridges come out in volume. Dealers
will shudder at the thought of the
transition period, but tape spokes-
men believe it's inevitable.* “It
would probably take a good many
years—but tape is bound to win
out simply because it has so many
factors superior to disks,”

Educating the listener to want
music and want it at its best may
be the pgyroscope to settle the
storm-tossed record industry. The
retailers may one day win their
battle with a “Remember the mu-
sic!” one dealer believes, just as '

another war was won with “Reé- '’

member the Maine!” Also, they
think pood dealer associations

could be part of the answer—but -

so far, the common grief has not
been enough te overcome indivi-
dual tendencies to hedge, when it
comes to facing up to manufac-
turers.
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HOT 100 ADDS SEVEN

NEW YORK—Seven new sides appear for the first ime In
this week's edition of the Hot 100. Thesa are:

63. The Three Bells—The Browns, RCA Victor

67. 'm Gonna Be a Wheel Someday—Fats Domine,

Imperial

95. Sleep Walk—Santo & Johnny, Canadian-American
96. So High, So Low—LaVern Baker, Atlantia

93. Half Breed—Marvin Rainwater, M-G-M

99. You Don’t Know Girls—Kathy Linden, Falsted
100, Who Shot Sam—George Jones, Mercury

‘Craw!’ Turns
Info Sprint

HOLLYWOOD — “The Cater-
llar Crawl” seems destined to
Emk out into a full-fledged disk
race, now that Dot Records ac-
quirad national distribution to the
riginal recording on George
gmwn'; Titan ‘abel. It all started
two weeks ago when Brown, co-
author of Demon Records, decided
to launch Titan Records (he is sole
owner of the label) by recording
& group tagged the Strangers in
& novel thythm instrumental, “The
Caterpillar Crawl.” Taking the
cautious approach, Brown decided
? release it first in the Southern
alifornia market.

Disk proved an immediate ac-
tlon getter, and the excitement
ereated by the single spurred sey-
#ral labels to bid for the master,
among them Kapp Records. While
Brown mulled the advisability of
turning over his master to another
firm, Kapp decided to cover the
original Titan release.

Brown thus faced the prospect
of being blacked out from all other
markets where his disk had not as
ot been released. Op Thursday
E:} Brown concluded a national
listribution deal with Dot's Randy

ood. Dot will distribute the

aterpillar™ original under the Ti-
tan label,

Thus, Titan's “Caterpillar” is
glading easiward (via Dot's distri-
utlon steam) while Kapp's “Cater-

Ellllar" 15 heading westward — both | th

an all-out race for all markets,

KWK Makes

Local Movie
Promo Tie

ST. LOUIS — Station KWK
hers will salute the movies from
August 2 thru August 16 via a pro-
motional tie-up with every motion
Bicture exhibitor in the Greater

. Louis area — nearly 100 in all,

The station has alerted local dis-
tributors to screen their stocks for
albums featuring movie tunes of
the past 30 vears, since KWK's

rogramming will place strong em-
Ehasis on picture scores round-the-
clock thruout the two-week drive.

In return, local film exhibitors
have made up (at their own ex-
Fme} a 60-second movie trailer,

a

tling KWK's “Movie Musical Sa-
ute.” Local theaters. will screen
this trailer (indoors and in drive-
Ins) and also plug the KWK stunt
with prominent lobby displays, At
the same tine, local dealers are
building special album displays
around the movie music theme.

In addition to spotting movie
music on every show, KWK is
showcasing Academy-Award tunes
and other movie songs during the
Il a.m. 1o noon portion of “Hi Fi
Showcase™ on Sundays, August 2,
9 and 15, with program director
Qil Newsome serving as spokesman
for the movie industry on each
show. Newsome will also interview
(via tape) top motion picture stars,
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Sill-Hazelwood
Prep Duane TY

Drama Series

HOLLYWOOD—Pilot TV film
has been completed starring top-
selling Duane Eddy in a series
named after his disk, “The Quiet
Three.” Series is a whodunnit with
Eddie portraying a bandleader,
Film is going back to New York
next week following final editing
for screenings by network officials.
It is being considered for national
sale as a midwinter replacement,

It is being produced by Lester
Sill and Lee Hazlewood, the song-
writing, music publishing (Greg-
mark Music, BMI) which have
been producing Eddy's disk clicks
for the Jamie label. -

The Sill-Hazlewoou combine has
chalked up an enviable batting |
average since it went into business
in May, 1958. Pair started off with
R total capital of $209 and earn-
ings this year will be in six figures.
As independent disk producers,
they reap a rovalty on all their
disk sales so far, virtually all their
platter productions have hit the
charts.

This, coupled with the fact that
most of Duane Eddy’s disks include
original material penned by Fddy
and Hazlewood and published by
Gregmark, keeps the pair's earn-
ings climbing.

The TV film show marks their
initial entry into the video field.
While the whodunnit series is a
dramatic show, it will tie-in with
he pair's music acitvities. From
ime to time, selections performed
by Eddy in the series will be re-|
leased in disk form. TV plugs will
help the disk sales while radio dee-
jay plays will be aimed at boosting |
the series’ ratings.

Capitol Inks
8 New Acts

HOLLYWOOD — Capitol Rec-
ords last week signed Muzzy Mar-
cellino and seven other artists to
exclusive recording contracts. Con-
ductor, arranger, guitarist, vocal-
1st, whistler ("The High and the
Mighty" theme) Marcellino for
long time has bee~ musical direc-
tor of Art Linkletter's CRS-TV
network “House Party” show.
Other artists joining Cap’s roster in-

clude Cathie Taylor, 15-year-old
folk singer; the Polka Chips and
vocalist Gary von Ilg, the Busy
Boys, composer-arranger Bob Af-
wood, and Young Jessie.
also has picked up its option on
Richard Cannon to sign a long-
term pact with the vocalist,

Burrell Gets
New WB Post

BURBANK, Calif.—Bob Burrell
has been appointed to a newly
created position 1+ Warner Bros,
Records, that of national single
sales manager for the company, He
will headquarter out of Burbank
and will report to sales chief Hal
Cook in New York. Burrell's job
will be concerned with keeping the
field forces informed about the
firm's upcoming single releases,
sides to be worked on, records to
be pushed, etc. He has been with
WB for the past year after a long
stint at Columbia Records.

Capitol |-
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ROCKIN' TO A HIT
FROM COAST TO COAST

"THE
ROCKIN' LADY"

(FROM NEW ORLEANS)

PENNY CANDY

FLIPPIN' 201

DISTRIBUTED NATIONALLY BY

LAURIE RECORDS, -
INC. :

NEW YORK CITY

L

(FRom NgW QREEANS)

THE RoK!

HOT 100 ‘STAR
PERFORMERS'
CORRECTIONS

CINCINNATI — The fol-

lowing are the sides that
ghould have been lisied as
“Star Performers™ on last

week's Hot 100 chart.

A Big Hunk o' Love—
Elvis Presley, RCA Victor;
Ragtime Cowboy Joe—David
Seville and the Chipmunks,
Liberty; My Wish Came True
—Elvis Presley, RCA Victor,
What'd 1 Say—Ray Charles,
Atlantic; Here Comes Summer
—Jerry Keller, Kapp; Sea of
Love—Phil Phillips, Mercury;
Small World—Johnny Mathis,
Colombia; It Was I—Skip &
Flip, Brent; Till There Was
You — Anita Bryant, Carlton;
Ten Thousand Drums — Carl
Smith, Columbia; What Is
Love — the Playmates, Rou-
lette; Lonely Guitar—Annette,
Vista; Thank You Preity Baby
— Brook Benton, Mercury;
Crackin® Up — Bo Diddley,
Checker; To & Soldier Boy—
The Tassels, Madison; [ Still
Get Jealous — Joni James,
M-G-M; Rockin' in the Jungle
—The Eternals, Hollywood:
Sugaree—Rusty York, Chess;
With All My Heart — Brook
Benton, Mercury; Mona Lisa
— Conway Twitty, M-G-M;
Cry — The Knighishridge
Strings, Top Rank.

ARD Hook-Up

Pays Off for
N. Y. Dealers

NEW YORK — The New York
Association of Record Dealers is
paying off for the 367 members
enrolled in the organization accord-
ing to Si Bondy, head of ARD
here. He says that distributors are
showing a lot more co-operation to
dealers who are members of ARD
than the dealers used 1o get.
Bondy said that a dealer who might
have had a rough time in getting
distribs to take back returns or is-
sue a credit for instance, are get-
ting quicker action after joining
the ARD.

out the theory that in union there
is strength, He pointed out that
ARD Committees check on dealer
problems with their members and
then the committee meets with dis-
tributors to explain these problems.
This tactic has helped get a better
area of co-operation between dealer
and distributor.

The .-FERD will hold its next deal-
er meeting in August in New York

will consider the possibilily of co-
operative advertising, where all the
dealers will take one big ad and
then list the names of all the mem-
ber stores.

33 Packages

On Mercury
Aug. Agenda

CHICAGO—Twelve new titles
comprise Mercury's August 1 al-
bum release, all being issued in
monaural and stereo. In addition,
nine established monaurals are he-
ing released in stereo version,
bringing to 33 the total number of
packages in the shipment.

The new mono-stereo numbers
are by Patti Page, Sarah Vaughan,
Ralph Marierie, J. L. Cook, Harry
Arnold, Shay Torrent, Peter Pal-
mer, Jimmy Cleveland, Joe Save,
Terry Gibbs, the London Sym-
phony and Philbarmonica Hun-

rgnrh:a.
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Bondy indicated that this bears |

City. At that meeting the dealers |

NEW YORK — The first an-
nual Newport Folk Music Festival,
which was staged earlier this
month & week following the more
renowned Newport Jazz Festival,
*has done for folk music what John
Hammond's ‘Spirituals to Swing'
concert of 1939 did for jazz," ac-
cording to Israel G. Young, well-
known Greenwich Village authority
on the subject, and proprietor of
the Folklore Center in that sec-
tion of Manhattan.

Young, who claims to be the
coiner of the term, "“Folknik,”
which is used to describe fans and
artists of folk music alhike, hails the
fact that as a result of the New-
port affair, “folk music is no longer
‘an esoteric art belonging to the
Southern Mouniains and other as-
sorted cultural pockets in America.”
As tho to back vp his faith in the
surge of folkdom, Young will in-
augurate publication of a new
magazine, known as Folk Music
Guide USA, in September. the
paper will Jist all folk events,
concerts, festivals, club dates and
college appearances of folk artists.

Returning to the subject of New-
port, Young said that altho the
project was a financial loser this
year (attendance was pegged at
about 12,000} sponsors Louis Loril-
lard and George Wein were en-
couraged that, properly promoted,
a repcat of the event next year
‘would be a success.

More than 1,000 attended a sym-|

‘pesium on folk music on Sunday
‘morning of the festival to hear

Peterson to

UST Post

HOLLYWOOD — Jimmy Peter-

son last week was appointed dealer
service manager of United Stereo
Tapes, and resigned his position as
manager of Capitol Records Dis-
tributing Corporation, Detroit
branch, to join the Ampex audio
subsidiary. Peterson’s duties at
UST will encompass being in
charge of its national order desk
at the Sunnyvale, Calif., headquar-
ters, heading the firm’s distribution
facilities in Hollywood and Omaha,
handling dealer service and sales
co-ordination.
\ Peterson will basz his operations
at Sunnyvale and will report to
Bill Muster, UST"s marketing man-
ager.

He comes to UST as a well-
seasoned veleran after a decade
with Capitol. He started his CRDC
career as a salesman in its Detroit
branch. He was later named man-
ager of its San Francisco branch.
He was assigned to open CRDC’s
Des Moines branch, He was then
promoted to manager of the De-
troit branch, headiLg the office
where he first started with the
firm.

_ Peterson’s appointment is effec-
||n'e immediately, He expects to

move his family to the Coast within
a month.

Nat Goodman
Joins Merc

CHICAGO — Nat Goodman,
manager of the Diamonds, has
been appointed to the a.&r. staff
of Mercury Records by Art Tal-
madge, vice-prexy. He will take
charge of singles supervision on
| the West Coast, freeing Pete Ru-
golo to concentrate on album
sessions.  In  addition, Goodman
will direct sessions by. the Dia-
monds, regardless of their location,

musician in Toronto, has become
widely noted since his success with
the Diamonds for picking off-trail
hit material.

Folkniks Tab Newport Folk
Bash Huge Hype for Clan

Goodman, a former symphony

Moses Asch, operator of Folkways
Records, make a strong plea that
fled by the methods that bedevil
the pop recording industry today,

On a Saturday afternoon work-
shop session, Frank Hamilton, of
Chicago’s Old Town Folk Musio
School, discussed the styles of the
great folk instrumentalists of the
day. Sonny Terry was then in-
vited to sing by Pele Seeger and,
according to Young, “a glorious
jam session ensued in which sl
performers took turns on breaks of
‘Poor Howard." "

Also on the folk scene, it has
been learned that & three-day folk
bash is in store for Labor Day
weekend at the Music Tent of the
Empire State Music Festival in Pal-
isades Interstate Park.

Fields Named
Everest Pop
A.&R. Chief

NEW YORK—IJerry Fields has
been appointed director of pop
a.&r. at Everest Records. He wiil
wax the label's single pop disks
and will also handle purchases of
outside masters. Fields, who was
formerly the New York rep for
Cameo Records, and is a former
ork leader, will hold an open day
once a week for all comers.

Appointment of Fields to the
pop a.&r. slot is the latest in &
series of recent changes for the
Everest label. Ted Wallerstein
came in as over-all head of the
firm a few months ago, and Charlie
Schicke is now sales chief for the
firm after many vears with Epic
Records.

French Lick

Jazz Jumps

CHICAGO—The French Lick
Jazz Festival, skedded for July 30
to August 2, sponsored by Shera-
ton Hotels at its French Lick, Ind.,
inn, has already assured itself of a
whopping growth over its sizable
attendance of last year. A week
before the start of the bash, accord-
ing to a Sheraton spokesman, more
than 18,000 tickets were sold. This
figure equals last vear's total gate.
For the four-night show, total ca-
pacity is 32,000.

LUNCH MUSIC
SOOTHES SOLONS

WASHINGT N — Music
is being used to ease the ten-
sions of U. 5. Senators.

Lunch - hour concerts, sung
by the Air Force "Singing
Sergeants,” are now being
conducted in the new Senate
office building. Performances
of the 21-voice male choros
were planned by Martin D.
Roderick, amateur impresario,
who wants to “get people 1o
relax around here.” Senators
and employees are “going at
high tension all the Time,” he
said.

Roderick, who works as a
registry clerk in the Senate
Post Office, claims that he
and Tom Fox, a colleague,
began the music idea several
years ago with conceris st
Easter and Christmas,

Some 400 pe-sons enjoyed
the half - hour concert given
by the “Sergeants” last week
in the 552-seat auditorium of
the Senate building. Earlier,
there were performances by
the Army Chorus, the Sea
Chanters, and &n accordion
ensemble.
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MILLS MUSIC, INC,

A 1959 SAN REMO
MUSIC FESTIVAL PRIZE WINNER
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TWO FOR THE CHARTS |

ma VOXPOPPERS
"“A BLESSING AFTER ALL"

and his
Orch.

RAY VENTURA

"THE ORANGES
OF JAFFA"

VERSAILLES recorns

Riwtributod by United Telefilm Records

3 Twin Set Debs

TV REVIEWS
Time Lack Mars Menotti Potpourri

Ed Sullivan bounded thru the little Umbrian town of Spo-
leto last Sunday (19) in a 60-minute race to present Gian Carlo
Menotti's chichi “Festival of Two Worlds.," Bounding along
with him were Eileen Farrell, Sir John Gielgud, Nora Kaye,
Menotti himself and assorted ballet and modern dancers, puppets,
actors and choruses.

Menolti, in an interview with Sullivan, laudably explained
that the fest's underlying philosophy was to show the of
Europe to Americans and the best of America to Europeans.
Sullivan's praiseworthy effort to show it all to CBS viewers was
handicapped from the start because of the time factor.

Miss Farrell came off well in a terrific rendition of “The
Sunny Side of the Street,” which she sang for the ailing Armstrong
with Satchmo's band. Her other stint was a stunning rendition of
“Pace, Pace, Mio Dio.” Sir John Gielgud offered an all-too-brief
sampling from his successful “Seven Ages of Man.” An excerpt
from Tennessee Williams® “Night of the Iguana,” without pream-
ble or explanation, was incomprehensible, tho the familiar aura
of decay was present to mark the master’s work.

Snaiches of opera, ballet, modern dance and oratorio
rushed thru the hills where Hannibal's elephants roamed so many

ears apo, but far too quickly to leave any impression other than
athlessness, For good measure, the stanza included the TV
debut of a new Italian club singer, Ornelle Vavone, who sounds
like a female Domenico Modugno. All in all, a strenuous eve-
ning, with some beautiful shots of a town that must be peaceful
-when the tourists are gone. Bernie Hodes.

*

NIGHT CLUB REVIEWS
Basin Street East Line-Up Solid

Ralph Watkins' Basin Street East (Manhattan) club, opened
& new summer policy Thursday (23) with a threesome of acts
which should pull solid business for the Thursday-Friday-Satur-
day-only operating policy. Included in the current layout are the
Hi-Lo's, the Kai Winding Septet, and Lennie Tristano's Quintet.

The Hi-Lo's, absent from the club scene here for a vear,
are sporting a replacement in Don Shelton, who moved in for the
departed Bob Strasen. Shelton sings as high as tenor Clark
Burroughs and blends nicely with the lads in their nifty and fa-
miliar harmony stylings of “My Sugar Is So Refined,” “Stars Fell
on Alabama,” and “Life Is Just a Bowl of Cherries.” Burroughs
does his usually fine solo on the beautifully handled “Black Is
the Color of My True Love’s Hair.,” Shelton shows the result
of a lot of painstaking work rehearsing with the group.

_ Also on the stand, as a holdover from the previous bill is the
Winding outift, one of the most swinging around. The four trom-
bones playing from arrangements develop a great ensemble har-
mony sound on numbers from their “Swinging States” Columbia
album like “Louisiana,” and “Stars Fell on Alabama,” plus the
“Can Can"” standard, “It's All Right With Me.” Winding has &

. Btrong asset, too, in pianist Bill Rubenstejn.

Rounding out the bill is the Lennie Tristano Quintet, which
features Warne Marsh on tenor and Lee Konitz on alto. Konitz
blows fine, but Marsh's long-extended out tyvpe choruses might
have been curtailed in favor of more spotlighting of Tristano
on piano, who seemed to be somewhat submerged in favor of the
sax men up front on the stand, Ren Grevatt,

with special book offers based on
its series — i.e. “History of Man,”
“History of Religions,” etc.)

In addition to the two LP's,
the de luxe package will consist of
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Hi-Yo Alvin

Bing's Label

HOLLYWOOD — Si Rady last
week  concluded recording  the
double-LP album which parallels
Life Magazine's seven-part “How
the West Was Won" series. Re-
cording is first to be made on Proj-
ect Records, Bing Crosby Enter-
prises subsidiary label headed by
Rady.

Life is currently pre-testing the
package in various markets to de-
termine whether it will sell it via
mail-order to its 6,000,000 sub-
scribers supported by ads in its
magazine or whether it will turn
it over to a major record company
for distribution. If Life decides to
handle the album’s sales, it will
mark the first tim. that it offered
its readers disk merchandise. (It

Attention, Record Shops

ALVIN, famous teenage novelty pet, is now
' dressed in cowboy duds and celebratin’
“Ragtime Cowboy Joe"”.

Foam-filled, felt-trimmed stockingette
novelty, 6" high. Individually boxed.

. s $7.80 Dz., Postage Paid—$1 sample
Chipmunk brochurs sen? em reguast

Mty }}ffg Co.. Inc. rayetevitie, N. c.

has enjoyed considerable success

a book containing an adaptation
of the seven articles recently com-
pleted in the magazine. The book
will also feature key illustrations
which had appeared in the maga-
ZiNe Series.

Rady's recordings boast an all-
star cast: Bing Croshy, Rosemary
Clooney, Jimmy Driftwood (per-
mission of RCA Vigtor), Mormon
Tabernacle Choir (permission of
Columbia Records), with Burl Ives
as narrator (permission of United
Artists), Bob Thompson is arranger
and conducts the orchestra. Ad-
visors on Project’s project include
Alan Lomax, Beth Hawes, and folk
lorist Sam Hinton, Dr. Lucas Foss
(UCLA's M .ic depariment) and
Jimmy Van Huesen.

Package will be sold for less
than $10. It is contemplated that
after Life Magazine has completed
its use of the album, Project will
make arrangements for regular rec-
ord dealer distribution as well as
its sale thru one of the existing
record clubs.

Rady feels this package will re-
main as a definitive musical an-
thology of Americana. Current
market trends, he said, point to-

ward an ever increasing demand {or
folk flavored music,

Rady told The Billboard that
upon completion of the Life Maga-
zine package, five olher projects
are currently in his hopper and that
production will soon get under way
on these.
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Z2 A SELF-CONTAINED PORTABLE STEREO &

SYSTEM THAT MAKES SENSE!

New V-M Phonograph is $tyle Dazzling . . . Top Performing —a Sure Volume Producer For Youl

Functional in every way is V-M’s sensationally  necessary gadgets or attachments, but a com-
brilliant new Model 114,a iruly Poriable Com-  pletely sell-contained stereo system that does
plere Stereo System! Styled for beauty —en~  what it’s supposed 1o do and does It berter!
gineered in the traditional V-M way, it’s a real You're bound to win with this sure-fire stereo
knock-out! No cumbersome weight — no un-  hit of the vear!

Only 19 Pounds Light With Tons of ‘Most-Wanted' Feafures|

® A 5147 SPEAKER IN EACH DETACHABLE SECTION & DuarL-Lovoness CONTROL

& WorLD-AcCLAIMED V-M  AuToMATiC PRECISION ¢ Tone ConTRoL— BoTH CHANNELS SIMULTANE-
RECORD CHANGER OUSLY

& Prays ALL STEREQ anp Monornosic 31 and 45
KPM REecorDs

® 25 SPINDLE ADAPTOR INCLUDED A8 STANDARD
EQUIPMENT

® MoJdave BrownN AND WHITE WaASHABLE LEATHER=
ETTE CASE

SOMETHING REALLY NEWI
A REALLY DIFFERENT STYLING CONCEPT]
A DYNAMIC PROMOTIONAL MODEL!

AVAILABLE NOW!

Call your Y-M Distributor today!

LIST**

"E:Igl'-ll'r |11H|'|e In ha VWan !

£ e
USIC

BT R of Yol Corg,

Y-M CORPORATION * BENTON HARBOR, MICHIGAN . WORLD FAMOUS FOR THE FINEST IN RECORD CHAMGERS, PHONOGRAPHS AND TAPE RECORDERS
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Audio Feedback

By RALPH FREAS

LEVEL RAISED?

“The component high fidelity manufacturer has been re-
sponsible for raising the general quality level of all phono-
graphs. The people who make packaged sets tell me
this themselves,” George Silber said the other day.

Silber is the president of the Rek-0-Kut Com-
pany, long-time maker of quality turntables for the
hi-fi market. He has a well-carned reputation for di-
rectness and not mi words.

“Look at the ads on those packaged phonos. You'll see
specs about the amplifier output, the size of the speakers, the
frequency response and all the rest of it. You wouldn't see
that if the consumer hadn't been trained to look for them by
component manufacturers.”

It should be noted that Silber is Chairman of the
Board of Directors of the Imstitute of High Fidelity
Manufacturers. He Is more than a little proud of the
strides taken by the component hi-fi indusiry in recent
years.

HI-FI AND THE AUTO MAKERS

“The situation that component manufacturers find them-
selves in with respect to packaged phono people reminds me
of the automobile business,” Silber continued. “They have
their hobbyists too — the ‘hot-rod' kids. Years azo when a
person bought a car, all he wanted to know was how much
horse-power the engine had. But the hobbyists want to
know all kinds of other things. Like lorque. Nowadays peo-
ple rate one car against another by the amount of torque.
And the manufacturers vie with each other in giving the
customer specs on things they never would have thought
of years ago.”

But if the packaged phono people moved some-
what in the direction of the component manufaciurer,
the component people have similarly moved toward
packages, They are making the move by shooting for
better looking units. And they are also recommending
that the dealers put components in furniture and sell
them as a unit.

WHAT ABOUT QUALITY?

The day isn't long past when the hi-fi hobbyist wouldn’t
be caught dead with an amplifier, turntable .and speaker in
the same cabinet. And the manufacturer traded on this in
selling his equipment as separate components. The reason,
coincidentally, was a condition from which this column took
its name. It's called “audio feedback.” It simply means that
mechanical vibrations caused in reproducing sound thru a
hi-fi rig could be picked up by the sensitive needle and
cartridge and fed back thru the amplifier. It's like a cat
chasing its own tail. If you mounted a speaker, in the same
cabinet as the turntable, the chance of this condition occur-
ring was increased.

We tossed the question at George Silber. Why
the about-face? Time was when a packaged phono
manufacturer couldn’t show his wares at the hi-fi
shows dominated by the component boys. Now, they
are free to exhibit, How come? And more than one
component manufacturer, Rek-0-Kut included, will be
showing complete high fidelity packages at the vpcom-
ing New York show (October 5 thru 10).

“Our cabinets will be solidly buwilt.” Silber said, “and
we'll insulate one unit from the other. The speakers will be
suspended in a way to minimize feedback. It won't be a
serious problem.”

NEW MERCHANDISING TACK

“Ten years ago,” Silber pointed out, “the hobbyist
couldn’t care less about the appearance of his equip-
ment. He just wanted to know what it would do, how
it would sound. To this day, many hobbyists don’t
care about looks.

“But the high fidelity manufacturers have grown in the
intervening years. We have big investments in plant and
equipment. Because we've grown, we have to see that the
~ market grows too. We can't live on hobbyist buyers alone.

“This industry has to go into styling to satisfy
Mrs., Consumer. As a result, big speakers are dead.
And we're turning from engineers to industrial de-
signers. People didn't know what to do with com-
ponents, so we're giving them cabinets, The pre-
vailing idea In speakers today is that they have to be
seen as well as heard.”

CABINETS RULE THE DAY

In Silber's view, phono-record dealers can enter the high
fidelity component field most easily via the furniture route,
A number of furniture firms specialize in building “cases™
to handle audio equipment.

“Take department stores, for instance,” Silber
said. “They can handle these ‘cases’ in many different
styles. They sell the ‘case’ and they sell the compo-
nenis to go into it. The installation can be done by an
XYZ service which takes care of the service guarantee,

In a sense, the store is a phono manufacturer without
any union or Iabor problems. This system also takes
care of obsolescence because, when something new
comes down the pike, It isn’t necessary to put in a
complete new system. Just change the component.”

(Continued on page 13)

AND THINK OF
ALL THE CHEESE
YOU CAN SAVE!

NEW YORK — An import-
ant by - product of high fi-
delity i3 rat - proofing, ac-
cording to an item in the June
issue of Popular Mechanics,
If a system can be made to
toss out ultrasonic signals, it'll
also chase away rats,

A Cleveland firm developed
such a system and used it in
an airport office that was over-
run by the pests.

“First annoyed, then highly

agitated, the rats were gone
in 72 hours,” said Popular
Mechancis.
+  The system was pitched so
that it didn't bother humans
or pets.

TRAFFIC-BUILDER |

Clips Build
Good Will for

Stereo Shop

MEMPHIS — Capitalizing on
the fact that everyone enjoys read- |
ing complimentary notices about |
themselves in newspapers has been |
a poodwill - building program for
many years at Perel & Lowen-|
stein, sterco dealers here.

The plan, developed many vears
ago by Fillip Perel of the manage-
ment, is strictly non - commercial
and as such, actually carries more
commerical weight than the aver-
age sales winner or direct muail
plece.

As the plan uperates, Perel & |
Lowenstein maintains a daily check |
of all daily newspapers published |
in the Arkansas - Mississippi -
Tennessee area which the city cen-
ters, and clips out scores of com-
phmeutqrjr paragraphs and items
concerning local people. Perhaps it
is a squib from the news pages,
calling attention to an award won |
by a local scoutniaster., Or, from |
the society column, there may be a
paragraph detailine a lunchéon
given by a local hostess. Occa-|
sionally, there are complete articles |
about farmers who have won rec- |
ogrition, families who have taken |
unusual vacations, etc. |

The items are carefully clipped
out of the new-paper, and pasted
into a folder resembling a Christ-
mas card. This is slipped into an
envelope, and addressed by hand,

(Continued on page 13)

N. Y. Hi-Fi
Show on Way
To Sell-Out

NEW YORK — Already 86 ex-
hibitors have signad up for the
1959 High Fidelity Musi~ Show to
be held in New Vork, October 5
thru 10, at the Trade Show Build-
ing. The exhibitors have contracied
for 115 display rooms. Balance of |
available space i< expected to be
allocated within a month, accord-
mg to Abe Schwartzman. execu-
tive of the THFM.,

Special feature of this fall's show
will be five display rooms “done”
by members of the American In-
stitute of Decorators t. emphasize
decor advantages, of high fidelity
components,

“Daler Day” at the show will
be Monday, October Sth, at which
time the exhibits will be open from

five p.m. to 10 p.m.

www americanradiohistorv com
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To Sell Recorders,

Sell Their

DENVER — Making it a point
to seck out unusual uses for tape

| recorders and suggesting them to

tape recorder prospects has had a
lot to do with the sale of 150
units per year at " furphy's, appli-
ance and record dealership here.
Ted Murphy, owner of the store,
is a tape recorder fan himself, own-
ing fine stereo and high-fidelity
cquipment. Music, however, is only
one of the uses to which he puts
his recorders. “People can have a
lot of fun with tape recorders above
listening to music, and recording
their own voices,” he said. “We

have found a lot of examples in|

our own experience.”
Real Estate Prospect

Perhaps the most unusual em-
ployment of a tape recorder which
Murphy has ever encountered,
came when James Duncan, a Den-
ver real estate salesman, asked
Murphy to rig up an inverter and |
a tape recorder with an electronic
timer in his car. At first, Murphy
thought that Duncan merely
wianted to record sales messapes,
reports, etc., in th: automobile,
rolling or standing still. The timer,
however, didn't fit into this picture.

On querying the real estate sales-
man, he first met with a little re-
sistance. Finally, the real estate
mun revealed his plan. What he
wanted, he said, was a recorder
which could be installed out of

Duotone to

Continue
20-20 Dedl

NEW YORK — Duotone is ex-
tending their 20-20 deal, intro-
duced to dealers in Chicago last
May. Dealers can order the firm’s
replacement necdles under the plan
for the balance of the summer, says
Steve Nestor, Duotone prexy.

Tied in with the firm's 20th an-
niversary, the deal provides an as-
sortment of five monaural, and five
stereo diamond needles plus five
sterco sapphires. There is no limit
to the number of deals a dealer
can order. The assortment is pack-
aged in a special display box with
plastic cover and carries a special

dealer bonus.

Benefits

sight in the trunk of his car, with
the microphone behind the cloth
speaker of the car ralis, and with
a switch which would operate the
inverter for periods of anywhere
from five to twenty minutes, merely
by flicking a switch. Murphy,
highly interested, wanted to know
why.
Eventually, the salesman admits
(Contintied on page 13)

Quick-0-Matic
Disk Storage
System Bows

NEW YORK — A new record
storage system, the Quick-O-Matic,
will soon be distributed nationally
to record - music dealers. Unita
are manufactured by the Howard
Company, Chicago.

The system consists of three ele-
ments: (1) the Add-A-File, (2) al-
bums in which the Add-A-Files
are stored, and (3} a record and
file numbering system.

The Add-A-File is an envelope
and pocket whi~"y holds the record.
The record is placed in the pocket
and rotated into the envelope. To
find a record, the number of the
disk is first found on an index.
The corresponding numbered tab
on the Add-A-File is pulled from
the album and there's the record.
Each Add-A-File closes automati-
cally to seal out dust and reduce
the danger of scratching, warping
and breaking,

Add-A-Files can be bought sep-
arately as the wuvser’s librurv in-
creases, The complete Quick-0O-
Matic Album retzils for 5995,
This includes oie album, 30 Add-
A-Files with 20 file numbering tabs
already attached and 20 number-
ing stickers to affix on the records
themselves. Album holds up to 25
Add-A-Files. A special feature is
room for storin: the original album
covers. This was done for {ans who
like to refer to the liner notes.

The Howard Company believes
that their storage system encour-
ages disk collecting and can lead to
extra record sales for dealers who
sell the Quick-O-Matic.

NEW YORK—Philco has dem-
onstrated a system of AM compat-
ible stereo broadc:sting here with
the co-operation of the American
Broadcasting System's local outlet,
WABC. Special FCC approval
sanctioned the broadcast demon-
stration,

The Philco system is compatible
and doesn’t affect regular AM
broadcasts. Firm is ready to mar-
ket the st reo receivers as soon as
the FCC approves standards for
the new broadcasting method. - The
FCC has b ep asked to approve a
90-day extension for programming
lests. .

Philco’s system is known as the
Single Station AM Compatible
Stereo. It has no effect upon the
range of the broadcasting station.
its frequency or its standard mon-
aural signal, It sends out a dual
signal which is picked up by the

Philco Shows AM |
Stereo System to FCC

radio recetver and channeled into
two  separate speakers. Speakers
are placed in a room in the sama
manner as those of a stereo record
or tape playing system.

Armin Allen, Philco veepee in
charge of the demonstration, made
a point of the fact that the syvstem
doesn’t obsolete the millions of ra-
dio receivers now in homes and
autos. Recei =rs used in the dem-
onstration were the standard Philco
radios especially adapted to bring
in the dual ignal.

The broadcast was monitored by
an FCC team 'n Newark, N. 1.
The team, headed by Commis-
sioner Robert T. Bartley, has the
responsibility of investigating new
broadcasting methods to determine
whether they will enhance broad-
casting in the U. 5. The FCC sets
standards, based on their findings.
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Sell Recorders’ Benefits

® Continued from page 11

ted that he wanied to do a bit of
“electronic evesdropping” on his
prospects, seated in his automobile,
during the usual drive from one
home to another looking at houses,
The salesman, after showing the
house to a husband and wife com-
bination, for example, would seat
them in the car, ready to leave,
and then “remember something”
which would result in him leaving
tha automobile for a trip back to
the house for five minutes or so.
Flicking on the switch, he would
thus record evervthing which the
couple in the car had to say, and
get a true perspective on the sales
possibilities existing. Later in the
day, he would listen back to the
tape, and could tell accurately
whether there was any point in
following up on any particular
home.

“This was a clever application,"
the Denver dealer said, “and since
there was nothing illegal about it,
I was glad to comply. Duncan,
incidentally. told me that he sold
+at least a dozen extra houses in
the first three months, using this

equipment, since he was able to]

concentrate on -the right houses
“with the right customers.”

Not all off-beat applications of
tape recorders are such happy ones,
Murphy confided. In one case, he
installed a microphone in an elec-
tric clock, so that a couple who
give many parties, could keep the
recorder going out of sight under
the bed. and record the comments
of guests, when putting hats and
coats in the bedroom, on entering
and leaving.

“The customer’s wife listened to
one tape, heard a few commenis
about her housekeeping she didn't
enjov, and that was the end of
that,” Murphv said.

Free Records

A puzzler came when a customer
bought a light-weight, but high-
guality tape recordi.. and then
asked Murphy 1o design a small
folding tripod which would hold
the microphone about two feet
above the floor, rigidly enough that
it could not be kicked over care-

lessly, Here arain Murphy was
puzeled, unul he found that the
tape recorder owner habitually

took the recorder with him into
bars, taverns, restaurants, or wher-
ever high-quality  juke boxes are
installed, and “recorded his music
free from the juke box.”

In this iInstance, the Denver
dealer was willing to comply, of
course, but he pointed out that on
most juke boxes, there are output
jacks which would make it possible
to simply “plug 1" the tape re-
corder, and g.t  much more faith-
ful reproduction of disc music,
without the chatter »f other cus-
tomers in the bar, and similar back-
ground noise. This resulted in the
sale of not only a specially-rigged
jack, but a $360.00 tape recorder
as well

Finallv, Murphy in

delights

Traffic-Builder

® Continved from page 11

o

s0 that the recipient feels that he
15 getting an invitation, a thank you
note, or personal letter, Copy
rinted on th= card is merely the
ing, “We thought vou would be
interested—" with the store signa-
ture.

Mailed out in huge numbers ev-
ery vear, such clippings often have
been overlooked by the people to
whom they are mailed and the
usual recipient is, of course, prop-
erly grateful. Since ther i1s no ad-
vertising connected with the mail-
ing, the recipient drops into Perel
& Lowenstein during a shopping
trip downtown to thank the store
management. The plan brings in
many people who have never vis-
ited the store in downtown Mem-
phis and has paid for itself in “im-
pulse sales” alone.

showing a foot switch and other
“business machine attachments” to
as many prospect./e customers as
possible. Altho most tape recorder
buyers know that the tape recorder
has some practical application such
as this, few of them can sce how il
would fit into their own operations.
By dictating some typical letters
in advance, and keeping a foot
switch attached to a standard
tape recorder, Murphy car demon-
strate quickly the “start and stop”
principle to keep boih hands free
for typing. And he'd point out that
a seven-inch ceel of tape will soak
up “just about all of the letters,
memos, reports, etc., which a busi-
nessman can dictate in a week.”

There is also advantage in the
fact that there is no extra expense
for media such. as one-time discs,
belts, etc., which are used in most
office dictation machines. Once
Murphy has gotten this fact across,
and points out that a stereo re-
corder can be used as a business
machine just as well as for music
reproduction, its uscfulness is mag-
nified in the customer’s eves, The
final results are always good.

Hi-Fi Banner
Pulls ‘Em In

Rayment Company has begun dis-
tribution of a new sales aid to
spark  high fidelity component
sales. It's a four-foot-by-cight-foot
banner in three colors. The banner
wasn't designed to plug the Sar-
gent-Rayment products but simply
carries the message, “Hear Com-

ponent Hi-Fi Stereophonic Demon-
stration.”

The firmy has found that the sign
is particularly effective in attract-
ing the attention of motorists. Be-
cause of its size. In a special ry-
out at a retail store, customers, in-
quiries were logeed. The sign. it
was found out, resulted in pulling
in $ix new customers a day. All
were hi-fi novices and 75 per cent
were moloris.' who saw the banner
from their car windows when they
were traveling to or from work.

Sargent-Rayment reps will an-
swer any dealcr questions regard-
ing getting one of these sales aids.

Dynamic Sets Big
New Ad Campaign

NEW YORK — Dvnamic Elec-
tronics here is about to launch its
“biggest promotional campaign."”
Smith & Dorian, Inc.. of New York
and Hartford is the agency ap-
pointed to handle the account.

Firm makes console stereo sys-
tems which are marketed in most
major cities. Component units in-
clude amplifiers, tuners, pre-amps,
record changers and speaker sys-

units.

Robins Accessories

Adds Strobe Disk

NEW YORK — Robins Indus-
tries is adding a strobe disk to its
line of record accessories, The disk
provides an accurate way for check-
ing turntable speeds. A turntable
that moves faster or slower than
pitch of the recorded sound.

Robins’ Model SD-1 Strob-Disc
is tagged at S0 cents,

Two Admiral Execs

Are on the Move

CHICAGDO — Two important
departures are taking place at Ad-
miral here. Dick Gorman, veteran
advertising manager, ankles his
post soon. Gorman has not dis-
closed his future plans. Jerry Born-
stein, sales-promotion chief for the
past two years, is leaving to find
lwnrk on the West Coast.

NEW YORK — The Sargent-|

tems for both monaural and sterco!

Twelve Hi-Fi
Shows Set for

Next 5 Months

CHICAGO—The consumer will
be exposed to 12 major city hi-fi
shows from September, 1959, thru
mid-February, 1960, according to
three top powers behind the shows.
Chronologically, the shows set up
as follows:

Septembe~ 11-13, Piister Hotel,
Milwaukee; September 18-20, Pal-
mer House, Chicapo; September
25-28, Sheraton Hotel, Rochester,
N. Y.: October 5-10, N. Y. Trade
Show Building, New York; Octo-
ber 16-18, Statler Hotel, Detroit;
November 6-8, New Washington
Hotel, Seattle; November 13-15,
MNew Heathman Yotel, Portland,
Ore.; November 20-22, Benjamin
Franklin Hotsl, Philadelphia; Jan-
wary 27-31, Civic Center, San
Francisco; February 10-14, Shrine
Auditorium, Los Angeles.

The Chicago show is again

backed by Si Nicmann, while the
New York, San Francisco and Los
Angeles shows are sponsored by
the Institute of High Fidelity Man«
ufacturers. All other shows are
' guided by Rigc Enterprises, Chi-
| cago. :
Henry Goldsmith of Rigo here
(indicated that a new consumer
marketing survey will be available
' to show exhibitors and other in-
| terested parties. Al each Rigo
show, $1,000 worth of hi-fi pro-
duct will be given away in a draw-
ing of those names who attended
the show and filled out three-page
guestionnatres. Goldsm.th said he
tested the survev effort and found
40 per cent of the attendance re-
sponded. Goldsmith will have a
| general consumer survey available
and for additional cost will con-
duct surveys for anyone interested
in the cons- mer hi-fi picture.

‘Powell Joins
Capitol Phonos

HOLLYWOOD — Wallace T.
Powell last week was named staff
assistant to Capitol Records Na-
tional Phonograph Administrator
Bud Schuster. Powell, active in
sales management for the past 12
years, brings to the firm's phono
| operation experience in all levels
‘of sales and merchandising. He
. will base his activities at the Capi-
‘tol Tower headquarters.

Robins Debuts Slides
For Components $3.50

NEW YORK-—Robins Industries
has added a set .f aluminum com-
ponent slides to their accessory
line. The slides are designed to be
used for record players, changers,
professional-type turntables and
similar installations.

Designated CS-1311, the slides
have a load capacity of 30 pounds.
They are 13 inches lon¢ and ex-
tend a maximum of 14 inches,
Equipment slides on haii bearings,
A special silencer spring eliminates
vibration and the distortion caused
by it, according to the firm.

Slides are tagged 1o retail at
$3.50. Firm sayvs they are easy to
install.

Hi-Fi Firm Promotes
Yia Belafonte Wax

HOLLYWOOD — Last week
station KRHM (FM) broadcast a
four-hour Harry Belafonte spectac-
ular sponsored by James B. Lans-
ing Sound, manufacturer of hi-fi
speakers. Program aired Monday
(20) from 8 p.m. to midnight,
consisted of playing all available
Belafonte recordings with the vo-
calist himself chatting on various
lwhjtcm.
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TRACKING ERROR

sultant lose of quality.

about three or four times.

GETTING STARTED

ity.

“and it retailed for $29.95,

right in.

As an example of obsolescence, Silber had one of his
engineers tell us about “tracking error” and how its correctioa
changed the appearance and design of the tone arm.

Because the cutting head, in the manufacture of

a record, cannot move in exactly the same way across

the surface of a disk as the cartridge that will repro-

duce it, there is a mechanical discrepancy and a re-

Not too many years ago, the

tone arm was made to be perfectly straight, and, when

it swung over the center spindle, the needle was im-
mediately over that spindle.

It was discovered that, by putting a bend in the arm
(engineers call it “offset angle™) and by lengthening the arm
so that the needle extended bevond the center spindle in-
stead of directlv above it (engineers call it “overhang”), the
needle will work in a line that is more nearly tangent to the
arc described by the record groove,
changes made the quality of the reproduction improve by

These rather simple

The design change nlso obsoleted the straight
tone arm without any overhang. The moral of Silber's
story is that, when such an improvement occurs today,
the owner of a component package is in a betler posi-
tion to take advantage of it

How, we wondered, did Silber get started in high fidel-
According to the peppy Rek-O-Kut prexv, his firm
evolved thru a flogical sequence of events.
enough, the firm was established before the high fidelity
industry, as we know it today, was even thought of.

Silber himself had a machine shop back in 1936
that turned out “lead screws” for disk cutters, The
Rek-0-Kut firm name dates back to 1939 at which
time they were making those old disk cutters for home
recording nse. Remember, this was before wire and
tape recorders came along.

“"Our cuttér was an overhead lathe tvpe.” Silber said,
It was a nice little gadget that
people used with their record plavers.
turntable motors weren't powerful enough to do a good clean
recording job. So we began designing them.”

Interestingly

Trouble was the

THE PROFESSIONAL BUSINESS

By 1945, Rek-0-Kut was in the professional turn-
table business, making transcription tables for broad-
casting studios, Three years later, the LP disk debuted
and the hi-fi business began. Silber's firm, along with
many others making quality avdio equipment, coasied

WB CUTS $1.98
STEREO SAMPLER

NEW YORK — Warner
Bros. announced a special
$1.98 stereo sampler at its
eastern distribetor meeting
last week titled "You Ain't
Heard Nothin' Yet.,” (This is
also the title of the firm’s fall
sales program.) Tl~ stereo
sampler consists of a band tell-
ing about the history of sound,
and the other bands taken
from the firm’s album releases
for August. A special copy
of the sampler will also be
made available to disk jockeys
and salespeople of the firm's
distributors.

The sterco samplers come
in pre-packs, with 10 in a
box. This is onlv one of the
sales aids that WB is offering
dealers this fall. Firm is also
making window  streamers,
mobiles and album covers
available advertising the firm's
new releases.

E——

Dual Specs Take a

Change for Better

NEW YORK — United Audi
U. S. distribs for Dual rm:n:z
changers and Wigo loudspeakers,
announces a change in specifica-
tions for their Dual-1006 record
changer. The unit’s minimum track-
ing pressure is one and one-half
grams instead of the previously ad-
vertised two grams. Tracking pres-
sure is particularly important in re-
producing stereu records.

The firm also savs that their
Dual model 1006X will have a
five and one-half pound turntabla
assembly rather than the previously
reported five and one-guarter pound
assembly.,

New Uruni;.l Harp LP

NEW YORK — Mildred Din-
ning, harpist, recently completed
an LP for Urania Revords., Tha
set, “Clair de Lune — Romantio
Music for the Harp, Plaved by tha
First Lady of th~ Harp,” is sked-
ded for fall release.

Miss Dinning has written sev-
eral books on the harp and gives
recitals thruout the countrv each
year.

Jazz ‘Porgy’ Promo

NEW YORK — United Artists
Records is launching an extensive
advertising - promotion campaign
to promote its LP, “Jazz Soul of
Porgy & Bess.” The diskery is
planning a heavy advertising sked,
special mailing pieces and displays
plus full deejay coverage.

The album features big band
arrangements by Bill Pntts, plaved
by a jazz, all-star line-up. The
elaborate packaging includes a 14-
page folio of phot~graphs and liner

notes by Andre Previn.

Audio Books Sell!

s

Threa Saries:
Religious,
Great Literalura,
Children's
Staries.
Send lor Calalog

The Meditations
of

Marcus Aurelius
read by

Marvin Miller.

Six 16-rpm
records,

$6.95 s,

AUDIO BOOK COMPANY
St. Joseph, Michigan
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DISTRIBUTOR NEWS

By HOWARD COOK

MILWAUKEE: Benn Oliman, Billboard correspondent, has
tha following comments in his monthly round-up of distributor
doings in Milwaukee: At Capitol Records Bob Thompson reports
strong action on “An Evening in Roma” by Dean Martin and “High
Hopes” by Frank Sinatra. Top LP is “Kingston Trio at Large.”
Bob Reinhardt, former city salesman for Morley-Murphy, distribus-
tor for Columbia Records, left his post and entered the retail ranks.
He is currently heading up the New Music Mart outlet.

Bill Farr, Columbia Records, points to a trio of hot
sclling singles, “I Got Stiripes” by Johnny Cash, “Jine the
Cavalry” by Mitch Miller and “Soldier's Joy” by Hawkshaw
Hawkins. “More Johnny's Greatest Hits" by Johnny Mathis
Is headed for the best selling album charts. Indie distrib
Vern Sherkow, Sherco, Inc., has a winner with “Angel Face™
by Jimmy Darren on Colpix, “Nina Simone” is a hot selling
LP for Bethlehem.

Strongest platters at Garmisa Distributors are “Mona Lisa™ by
Carl Mann on Phillips International, “There'll Be Some Changes
Made"” by Steve Lawrence on ABC-Paramount and “Thank You
Pretty Baby™ by Brook Benton on Mercury. Mercury has a strong
LP in “Songs From Great Shows” by Herman Clebanoff. Rolf
Voegelin, Tell Music, has sellers with “After Hours™ by Lew
Douglas on Todd. “Cry” by the Knightsbridge Strings on Top Rank
and “Beach Time"” by Roger Smith on Warner Bros. Rik Frovo
reports that “Ragtime Cowboy Joe™ by David Seville and the
Chipmunks, “Dream Lover” by Bobby Darin on Atco and “Bells,
Bells, Bells” by Billy & Lillie on Swan are his top disks.

Marty Schwartz of James S, Martin, Inc., has hits with
“Bei Mir Bist Du Schoen” by Louis Prima and Keely Smith
on Dot and “Thinking of You™ by Barbara Allen on Felsted.
Bob Kahn is the new sales rep for Music Distributors. Kahn
reports that his fastest movers are “Like Young™ by David
Rose and Andre Previn and “Lipstick on Your Collar” bh-w
“Frankie” by Connie Francis on M-G-M. “Buckeye™ by
Johnay and the Hurricanes on Warwick Is starting. Bob Blie,
of Decea Records, mentions “The Mummy” by Bob McFad-
den as a potential hit. Other Decca climbers are “Boppin’
on the Beach” by Sandy Dale and the Valianis and “She
Loves the Love I Give Her” by Tompall and the Glaser

Brothers. Top Decca LP Is the original cast recording of
“Destry Rides Again.”

RCA Victor distributor, Taylor-Electric, opened its new one-
stop Record City last week. Bob Mahl is in charge. Hit Victor
singles in Milwaukee are “Crying My Heart Qut for You™ by Neil
Sedaka, “Round the Bay of Mexico” by Harry Belafonte and “Tie
Toe Polly Woc” by Perez Prado. Hottest LP is “Porgy and Bess”
by Harry Belafonte and Lena Horne.

NEW YORK: Strongest Iltems at Cosnat are “What'd
I Say"” by Ray Charles, “So High, So Low” by LaVern Baker
and “Since You've Been Gone” by Clyde McPhatter on
Atlantic. “Miami” by Eugene Church on Class is starting,
“Cry” by the Knightsbridge Sirings on Top Rank is big.

“Bye BHI Love” by Will Jordan on Hanover Is a big
novelty seller. “Romeo” by the Cadillacs on Josie Is grabbing
action, Ditto “La La La” by the Deltones on Jubilee. Other
disks that are showing include “Do I Really Love You™ by
Lu Apn 5ims on Jubilee, “Karen” by Bobby Randell on Shad

:pd ; lying Saucer No. 3" by Buchanan & Goodman om
Dmic.

BRIEFS: Von-Aum Records has signed New Sound Distribu-
tors in San Francisco. First release by the label is “Only Love” by
Gary and Chuck. ... J. M. Records has pegged Malverne Distribu-
tors in New York and Wendy Distributors in Newark, N. J.

Al Levine, of Ideal Record Products, Inc., in New York has
a flock of things moving, Best M-G-M sellers are “Like Young” by
Andre Previn and David Rose, “Somebody Else Is Taking My
Place™ by Jaye P. Morgan, “I've Been There” b-w “I Looked at
Heaven"” by Tommy Edwards, “Where Did I Make My Mistake”
by Clyde McPhatter and “Don’t Worry ‘“Bout Me” by Billiec Holiday.
Cub has clicks with “Oh, What a Fool” by the Impalas, “Only
When You're Lonely” by the Wanderer and “Roulette” by Russ
Conway. “Lonely Guitar” by Annette on Vista looks promising.

Other platters that are selling well include “Billy Boy's
Tune” by the Three Graces on Golden Crest, “Hot Spot” by
Boudleaux Bryant on Hickory and “Nobody to Love Me™ by
Jeannie Allen on Mala. Top items for Challenge are “Betty
My Angel” by Jerry Fuller and “Primrose Path™ by Jerry
Wallace. Warwick has winners with “Telegram of Love™ by
Lola Fisher, “Red River Rock™ by Johnny and the Hurri-
canes and “I Apologize” by Bob Silvers. Hottest LP's are
the sound frack of “Gigi,” “Secret Songs for Young Lovers”
by Andre Previn and David Rose and “Billie Holiday”
on M-G-M.

Sandy Ginsberg of London Record Distributors in New
York lists “Adonis™ by Terri Stevens and “You Don't Know
Girls™ b-w “So Close to My Heart” by Kathy Linden on
Felsted among her best sellers. “My Love, My Love” by the
Bongos on Splash is getting action. “N-U-T-H-I-N-G" by
Stan Robinson on Monument looks like a big one. Ditto
“The Three Bells” by Dick Flood on Monument., “Passlon
Flower” by Caterina Valente on Telefunken is showing.
Gitta Linds German version on Telefunken and English
version on London of “In Surabaya” are both moving.

~ PHILADELPHIA: Chips Distributors reports on the following
gingles this week: “Hush Qur Secret” by Bobby Baker on Swan,
“Walking on Air” by Jimmy Bowen on Roulette, “Heart of an
Angel” by Johnny Johns on Vista, “Crying in the Chapel” by Marv
Swan on Unart, “Sleep Walk” by Santo & Johnny on Canadian-
American and “Sugaree” by Rusty York on Chess. Top LP is

“Tutt’s Trumpets” on Disneyland.

| ——

ARTISTS' BIOGRAPHIES FOR
JOCKEY PROGRAMMING
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Jacky Noguez Hails

From Paris, France

Jacky Noguez was born in Paris
some 30 years ago. He began his
musical training early, since his
father was a teacher of harmony,
piano and accordion. Noguez' first
engagement as an ork leader came
when he was 15, at a small spot
near the Place de la Bastille, a
sort of Parisian Basin Street.

With the liberation, he learned
much about Amer” an jazz. While
the bandleader plays many instru-
ments, his favorite is the accor-
dion. He has toured Europe and
Africa, and played at many prom-
inent clubs, including the famed
#oulin Rouge.

Much of his time now is spent
playing for society parties like those
of Ali Khan, and ir arranging and
recording. Americans ar. currently
responding to his waxing of “Ciao
Ciao Bambina™ on the Jamie label.

Tassels Decorate
‘To a Soldier Boy’

New Jerseyites John Gaudet,
Leo Jovce and Joe Intelisano have
been singing together for three
vears as the Tassels. However, 1t
wasn't until Gaudet's sister Ro-
chelle joined the group as the fem-
inine lead that thev began clicking
on Billboard's charts.

The tune that is hitting for them,
Madison's “To a Soldier Boy,”
was inked 18 yea,: ago by Rochelle
and John's mother, Mary Glen
Gaudet, Rochelle and John have
been singing since they were very
voung, and John has frequently
appeared on local radio shows
since he was small. He plays gui-
tar as well as sings.

Joyce and Intelisano, the group’s
vounger members, have both just
been graduated from high school.

YESTERYEAR'S TOPS—

The nation's top tumes on records
as reported In The Billboard
JULY 23, 1949
1. Riders in the Sky
2. Some Enchanted Evening
3. Again
Baby, It's Cold Outside
Forever and Ever
Bali Ha'i
Room Full of Roses
I Don't See Me in Your Eyes
Anymore
A Wonderful Guy
The Four Winds and the Seven
Seas
LY 24, 1954
Little Things Mean a Lot
Three Coins in the Fountain
Hernando's Hideaway i
Sh-Boom
Little Shoemaker
Happy Wanderer
I Understand Just How You
Feel
If You Love Me (Really Love
Me)
Wanted
. My Friend

—
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DJA REPORT: Rich, resonant voices and solid determination
keynoted the formation ol the Disk Jockey Association (see story
elsewhere in this issue) in Milwaukee last week. The jocks ob-
viously had come prepared to work, and work they did from 1:30
p.m. past 11 p.m. Saturday (18): then back at 9 a.m. the following

- morning for another lengthy session running into mid-afternoon.

Their determination to make the Association a going
concern was evidenced by the Fact that most of the jocks
attending paid their own transportation costs (some coming
from as far as Los Angeles, Seattle, and New York State).
Practically all of them had to make taping arrangements for
Saturday shows back home. Robin Seymour, WKMH, De-
troit, actually interrupted his vacation to drive down for
the meet.

Host Bob (Coffechead) Larsen, WRIT, Milwaukee, made all
the arrangements for the group at the Milwaukee Inn and com-
mandeered some of his WRIT jocks — Woody Welch, Larry
Clark, and Lee Rothman — to meet incoming planes and escort
visiting spinners from the airport to the inn.

Even meal time was made to pay off, since most of the
deejays dined enmasse to kick around proposals made and
trade tips on hot news releases, audience-building gimmicks,
etc. Aftorney Bem Starr, who gencrously donated his serv-
ices to handle all legal matters for the group—including
filing the corporation charter — was so busy that he didn't
eat dinner until 11 p.m. Then he had to sandwich it in
while supervising the signing of the corporation charter.
Larsen used his local influence and persuaded the Milwau-
kee County Clerk to make a special trip to the inn late
Saturday night to notarize the signings,

In addition to the trade papers (The Billboard and two other
publications) the only other trade observers were Phoebe Ostrow
of Jubilee Records, who volunteered 1o act as recording secretary
for the meet Saturday afternoon; Juggy (ale of Carlton Records;
and the head of Allan Records. Sorry we didn’t get his full name.

The trade was allowed to sit in on the meets, but, of
course, not permitted a voice in the voting. However, the
trade paper represeniatives were invited to parficipate in a
special committee set up to suggest a name for the organiza-
tion. The Disk Jockey Association, Inc. may sound like an
easily-arrived-at tag, but you should have heard some of the
discards!

The man mainly responsible for the formation of the Associa-
tion — Bill Gavin, the DJA's new secretary-treasurer — estimates
the Association will need between 800 to 1,000 members (at $10
annual dues each) to put it on an even financial keel initially.
Meanwhile the boys are cheerfully footing their own bills. Com-
munication is the big problem. For example, new prexy Jim Haw-
thorne, KDAY, Los Angeles, headquarters on the West Coast, whila
his first veepee Scott Muni, works at WMCA, New York.

Meanwhile, Hawthorne — a busy man who (besides his
regular local radlo show) does a daily program and records
for his own record Ilabel — plans to cut down on his
outside activities in order to concentrate on making the DJA
a success, If hard work, sincerity, and a well-thought-out
plan of action mean anything, the DJA should have it
“made™ by this time next year. We wish them the best.

GIMMIX: Among the gimmicks discussed by the new DJA
members were the following: Gene Edwards, WROW,  Albany,
N. Y., for instance, said his station had started a “whisper cam-
paign,” whereby all the deejays -and announcers on the station
vow to speak only in a whisper (including “commercials) for one
week. If anybody goofs and uses his natural voice, the first
dialer to telephone the station and report it, gets $500. Station
KBOX, Dallas, tried the same stunt recently, and managed to
keep its spinners’ voices down to a whisper the whole week. Ed-
wards said it's a great attention-getter for dial-changers.

Fred Hohl, WAME, Miami, was enthusiastic about
Hanover's “Count Down™ record, which is grooved so that it
can be used as a game on the air, It has three different
endings, depending upon which way the needle falls, and
Hohl is offering prizes to listeners guessing which dance
will come up next. He narrows the competition down, via a
provision that contestants must first call and register to be
eligible to play the “Count Down™ game.

CHANGE OF THEME: Steve Brown appointed program
director of KISN and Jim Tate, operations manager. Tate will
handle music policies while Brown will head up over-all production.
. + « Jim Murphy has returned to KIBLE, Beeville, Tex., Laurie Cox,
formerly with CKSL, London, Ontario, Can., is now spinning 'em
at CKOY, Outawa, Can., under the name of Ray Lawrence....
Dick Buller, veteran deejay at WKMR, Detroit, has been named
program director.

Thom Hawkins and Rick Miller have joined KJAY,
Topeka, Kan. Ex-jazz jock Hawkins, formerly with
KCUE, Redwing, Minn., emsees “Hawkins Talkin’ " from
7 p.m. to midnight, Miller handles a daily 3-7 p.m. seg. ...
Darrell Dreyer has left KFOX, Long Beach, Calif,, to
rejoin WMFJ, Daytona Beach, Fla., where he will broad-
cast under the name Russ Knight. . . . Jim Procter, WEZL,
Richmond, Va., has received an award (doesn't say from
whom) “for being Richmond’s swingingest and best all
around disk jockey for 1959," according to E. U. Martin.

Norm Prescott has resigned from WBZ, Boston to become
veepee of Embassy Pictures, Meanwhile, Murphy (that his full
name) has joined WBZ in the daily 10:30-11:30 p.m. and a Sunday
airer from noon to 6 p.m.... Roy Fox, WIKY, Evansville, Ind.,
has started a new Sunday show from 7 to 8:30 p.m., featuring
stereo tapes, via an AM-FM set-up. The program is tagged “Music
for Influentials” and “built around” a recent Saturday Evening
Post article and a Steve Allen LP.
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CAVALLARO WITH THAT LATIN BEAT—
Carmen Cavallaro DL 78864 /8864

Out of a unique background of twenty-five years
In recorded entertainment, DECCA RECORDS
presents its Silver Anniversary Release—cram-
med with product that meets the criteria of a
“blockbuster’ release. Exciting new ideas, new

T WL R R e = gk 3 S S 4
HITS FROM BROADWAY—The Four Aces THE SWINGIN' EHA-Warun Ewing‘tm CLAP YOUR HANDS--Roberta Sherwood
DL ?3355;" 5-355;" EP ?2553 / EEEE DL ?HHl#.-‘r 891 4,.-" EP 72660/2660 DL 78863/8863

=25 ALHIBBIER

= Remembers...
::_': The Bi o uL‘"Et =
< of The

N Big Banos:
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The =
Manniighi f

The Ray Charies Sm'gerﬂ

uuuu

L NN SRR T DR N
GRANDMA, WHAT GREAT SONGS YOU SANG!— N THE EVENING BY THE MOONLIGHT- Rey AL HIBBLER REMEMBERS THE SONGS OF THE
Brenda Lee DL 78873/8873 Charles DL 78874,/8874/EP 72652/2652  BIG BANDS DL 78862,/8862

U i, jn} ahen, l'hrfDI_-?“ﬂhfﬂmij L

THE
SONG
IS YOU

THE SONG IS YOU—Jesse Crawford JAN GARBER IN DANCELAND—Jan Garber CHEERS—Burl Ives
DL 78861/8861 DL 78867 /8867 DL 78886,/8886, EP 72650,/2650

FULL STEREOC . L1

=Sl Sy

-

WEBB!—Wehh Pierce THE ERNEST TUBB STDH‘wamast Tubl: | DUST ON THE BIBLE—Kitty Wells
DL 78899,/8899/EF ?2553;2653 DXSA :'159;1 59 DL ?ﬂﬂﬁﬂ;ﬁ&ﬁﬂ;ﬁp 72646/2646
i i .
e USSELL OBERLIN
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f“ It‘f:' =T |
: l-i ROF = |
o VA P 'FF . : .."I | ;
RUSSIAN FAIR—Don Cossack Choir HANDEL ARIAS—Russell Oberlin ELIIABETHAH AND JACOBEAN MUSIC— THE GERSHWIN ‘IEAHS—Gemnu Bmmln*
DL 710016/10016 DL 79407 /9407 New York Pro Musica DL 79406,/9408 DXSZ 7160,/160
SR AR fy S g
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names and talent, product that fills a need, new

releases by proven past sellers—all available in
STEREOPHONIC and MONOPHONIC sound. It's
a happy birthday for you, tool

THE DEFINITIVE GERSHWIN ALBUM OF
THIS YEAR OR ANY OTHER! The Gershwin
Years contain 58 Gershwin songs thrillingly
performed by large orchestra with chorus
and superb soloists under the direction of
George Bassman. Deluxe packaging includ-
ing handsome valuable brochure and repro-
duction of Gershwin self-portrait for framing.
3 Long Play records. The dg!uxa set of tha
yearl

THE BILLBOARD
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NOTHIN' BUT THE BlU-ES
Earl Grant DL78916,/8916

[ Seated Due Day 11 The @i‘ﬁaiﬂ
BITHEL 3&[[ I sk

ETHEL SMITH—Seated One Day At The Organ
DL 78902/8902

v .: '

" GEoRGEBUSSTLE T |

NEW YORK, N.Y.—George Russell
BL ?9215,:’521&

Viceote Gomez

VINCENT GOMEZ—Vincent Gomez
DL ?3913;3913

T

rmrn: .rm =5 {_ o

--fIIMMIE
DAVIS

MLy DI wiTH

OWER BRAGLEY B

YOU ARE MY SUNSHINE—Jimmie Davis
DL 78896,/8896/EP 72654,/2654

Bacn

AREES, FOR WHLER
A0 ITRUMENTS

BACH ARIA GROUY

wELUA AR e -

BACH--ARIAS FOR VOICES AND INSTRUMENTS
Bach Aria Group DL 79405/9405
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ORCHIDS TO M‘I’ LAD‘I'—Waan Hml
DL 78876,/8876/EP 72662/2662

"z Riy

JIMMY DURANTE (IN PERSON) AT THE PIANO
DL 78884/8884

= -
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o

THE SINGING TRUMPET—Rafael Mendez
DL 78869/8869

GOLDEN AWARD SOMGS—Werner Muller
DL 78887 /8887

REETFEOWEN "% AATR F.!m
1 LDH'.ERTG Nl:r 3 m E FLAT H.I'I.H'JH.

Wy el M-l- To b | e
"I'.i-"-l.'.l‘-"l'v'\- o MAKR OF “""'

BEETHOVEN EMPEROR CONCERTO—
Andor Foldes

OFFENBACH G EEE PARISIENNE
* STRALSS LE BEAU DANUBE

i ol Ty Crbs - R s | sl

; -_,;.;__ gy, 8 -,
GAITE PARISIENNE—BEAU DANUBE- Berlin

DGS 712013/12013

-

Radio Orch.

RAFAEI
MENDEZ

e —

DGS ?IEDIHIEDII

THE LENNY I}EE SH'DW—LB‘FIII}' Dea
DL 78913/8913

LET'S ALL SING TO HIM—Red Foley
DL 78903,/8903,/EP 72263/2263

3ok Rita Sesrich . MOZART CONCERT ARIAS  §

s Jar e | b
B P

MOZART CONCERT ARIAS—Rita Streich
DGS 712012/12012
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-
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HUNGARIAN RHAPSODIES—PEER GYNT—
Bamberger Symphony Orch,
DG5712014/12014
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I available in
'STEREOPHONIC
and i

MONOPHONIC
sound,

g
THE BLUES—
Pete Fountain
CRL 757284/57284

......

L L
MODERN SKETCHES IN JAZZ-George Romanis and ~ MELANCHOLY BABY—

his Orch, CRL757273,/57273 Mary Ann McCall
. CRL H?:?q,fﬂ;u

! L]
S - o i s 8 e T e e e i )

THE BILLBOARD

R RN
& | -MeCALL

PIAND SONG BOOK-MOVIE THEMES—
Liberace
CRL 757292/57292
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HE NEWPORT YOUTH BAND
CRL ?Sf!i"l.a'ﬂﬂl
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ALL THE KINGS' SONGS—
Teddi King
CRL 757278/57278

BROADWAY SONG BOOK-VOL. 1-Dick Jacobs
and His Orchestra CRL 757274/57274
BROADWAY SONG BOOK-DELUXE SET-CX 74/4

RED NICH%&
e @ 8

AT TEARSRDEN
gy SODDKRN
Jy ErRONE
g Ligts b LM
E LU L D
Ealhp mEE
SO WALV AN
arpmnis] MO

THE RED NICHOLS STORY—

BL 54047 Collectors Item, Monaural Only

BROADWAY SONG BOOK-VOL. 2—
Dick Jacobs and His Orchestra
CRL 757275/57275

Red Nichols and His Five Pennies w
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launching a new adventure in PLANNED PRODUCT

@}ﬁﬂu Loy
/ %a mﬁﬁ ..
THE MINSTREL MAN— HEAVENLY LOVER— PETE FOUNTAIN'S NEW ORLEANS HALF SWEET HALF BEAT—
Keefe Brasselle Teresa Brewer CRL 757282/57282 Billy Williams
CRL 757295/5729% CRL 75729757297 CRL 757251,/5725)

Book, Candle and Prayer

| : il 50thSTATE

- CHAMLES B

MtHﬂHAELt h'{}'vTEHTS l‘.'IF MUSIC— THE 50th STATE— BOOK, EAHDLE AHD PRAYER— JAZL THEMES FOR COPS AND ROBBERS—
Marguerite Piazza Charles Bud Dant and His Orchestra Dick Noel Leith Stevens and His Orchestra

CRL 757271/57271 CRL 757270/57270 CRL 75728857288 CRL 757281/57283 EC781185/81185
March Around The Imiful Tﬁ

S Ny ,’ 7
l ]'t ” 't\ _: ft.:.ﬂ':; :_"f':“ﬂr T and his

BAND OF RENOWN

L

......

EWIHE SONG BODK—

CAMPFIRE SONG BOOK (SING ALONG IF NONSENSE SONG BOOK—

DON McNEILL PRESENTS

MARCH AROUND THE BREAKFAST TABLE Les Brown and His Band of Renown YOU LIKE)— The Three Stooges
Eddie Ballantine CRL 75730057300 Art Lund CRL 757289,/57289
CRL 757291,/57291 CRL 757272/57272

CORAL RECORDSproudly offers a new adventure in planned product . .. a new
adventure In Iistening_ ..a new adventure in recorded entertainment. EX-

PLORER 22is a program of album releases representing the results of months
of intensive research and planning. In today's competitive market, album
product must have outstandingly creative ideas, peerless performance,
resplendent packaging and stunning sound.. EXPLORER 22 delivers on all
counts...that's what we mean by planned product—a new merchandising con-
cept for the industry.
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MUSIC AS WRITTEN

New York

CEDRIC DUMONT IN THE US.A,
Cedric Dumont, the musical direcior of the Swiss Broadcasting
Company at Radio Basle, as well as the head of the Edition Coda
ublishing company of Zurich, and musical advisor to Radiag
E‘urp-nratinn of Basle, the large Switzerland indie label, drngped
up to The Billboard office last week. He was on his way back
home after batoning the Philharmonia Orchestra of San Juan last
week a3 a guest conductor spelling regular conductor Arture
Somohano. While in the U. §. Dumont has been seeing publishers
and record people, looking for material of all types for a new
record club that he is starting in Switzerland. Dumont stated that
the new club would be a special type of record club. At present
the largest record club in Switzerland 18 Ex Libris, a combination
book and record club outfit.

Johnnie (Scat) Davis opens at the Sahara Hotel in Las
Vegas tomorrow night (28) with Jimmy Nuzzo, Tony Papa and
Cindy Layne. . .. The McGuire Sisters will also be playing a return
engagement at the Desert Inn in Las Vegas for four weeks starting
tomorrow night (28). ... Apollo Records has acquired the Forward
label for national distribution. Murray Wallberg and Jack Panes
will continue to supervise all Forward recording sessions. Agree-
ment was made by Bernie Lawrence, Apollo sales chief. ... Epic
Records has purchased the master released by the Willamette
label of Eugene, Ore. Disk features Leon Smith singing “Little
Forty Ford.”... Prager and Fenton, CPA’s to the music business
for many years, has moved Jack Engelman from the New York
to Hollywood office. The auditing firm reps the Harry Fox office,
the Warner Bros. Music firms and many others,

Shadow Wilson passed away suddenly two weeks ago.
.+« Don Elliot will be at the Cork and Bib in Westhury,
L. I, N. Y., this weekend (31, 1, 2.). ... Erroll Garner will
play the Crescendo in Hollywood on a iwo-performance-a-
night basis starting September 10 for 11 days. Speaking of
Garner, the Newport Jazz Festival exec, George Wein, has
sent out a notice apologizing to photographers for restricting
all of them from taking photos while the pianist was per-
forming there three weeks ago. Only flash shots were to be
restricted while Garner was performing, photogs shooting
In available light were to be permitted to take all the shots
théy wanted. Seems the NJF goofed.

Columbia Records has pacted Sandra Church, one of the stars of
“Gypsy” and banjo plaver Al Cante. . . . George (Houndog) Lorenz,
of WYNE in Buffalo, in town with his charming wife 1o celebrate
their wedding anniversary.... Otis Pollard has been appointed
national promotion director for Finch Records, and John Brindle
has been named to the label’s national sales post.

The City of New York will anward the first annual
music scholarship from the Mayor's Scholarship Fund this
week (21) in honor of composers Richard Rodgers and Oscar
Hammerstein, . . . Dave Usher is recovering in Detroit from
minor surgery. . . . Romance Watson will be on the Dick
Clark TV Show on Friday (31).... The correct title of the
song being handled by Julie Stearns from the mnew flick
“Say One for Me” is *I Couldn't Care Less.” ... Ray Ven-
tora’s Versailles label, under the operation of Duke Niles
here, will bring out two new records this week, one by the
Voxpoppers and the other by orkster Ray Ventura himself,
. « « Moe Prekell out to the Coast this week for the Disney-
land Records convention. . .. Teddy Wilson and Cootie Wil-
liams will lead their combos at the Embers in New York
starting mext week (31).... Laurie Records has purchased
for American distribution a top selling German disk titled
“Morgan.” Tune, out on the Polvdor label in Germany, is
sung in German by Ivo Robic. . .. Don Robey, head of Pea-
cock-Duke Records, was hospitalized Iast week for ulcers,
+«« Roberta Whittle, Columbia Records receptionist, will
marry Cal Roberts of the Columbia Transcription depart-
ment on Auguost 1. Beb Rolontz,

Hollywood

Mike Gould, recently departed from his post heading the
Disney Music firms, has concluded arrangements with Australia’s
Bill Watson to represent the latter’s Headliners firm here in lo-
cating talent for tours in the Down Under Land. Watson, currently
in Hollywood, is wrapping up a package which will boast Jimmy
Rodgers, Dodie Stevens, the Champs and Tommy (The Mousecke-
teers) Cole, plus dancer Art Duncan. Tour kicks off October 1
with Gould accompanying the troupe to Australia. It will play
the three principal cities, Brisbane, Melbourne and Sydney. Rod-
gers’ hop marks his [irst appearance anywhere outside the U. S.
His “Waltzing Matilda” recently released has become a top-seller
in Australia, Watson said, and he expects the vocalist 1o be a rec-
ord - breaker.

Dot Records named Wade Advertising, Inc., as its ad
agency with Snowden M. Hunt Jr.. Wade veepee, to serve
ms acconnt exec. ... Jesse Kaye recorded Debbie Reynolds,
voicing the title tune of her Metro picture, “It Started
With a Kiss,” for release on the M-G-M label, Her Dot
pact permits her to record pic tunes whenever she appears
In film produced by a diskery-affiliated movie sindio, Kaye's
life was brightened with additional glamor when, the
following day, he recorded Rhonda Fleming warbling the
title song of “The Big Circus.”.. Don Ralke's orchestra
provided the setting for Tab Hunter's WH single and moved
over to Liberty for ditto duties for two sessions, backing
both the Sabers and the Paris Sisters,

Jac Holzman, Elcktra Records president, switched distribs
during his wvisit here last week. poing from Sunland Music to
Allied Music Sales.... Randy Wood switched distribs in the St

(Continued on page 23)
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ON THE
BEAT

By REN GREVATT s

Every so often, the Canadian in-
fluence creeps into the American
music scene to make a solid dent.
Looking back, one can note such
names 88 Paul Anka, the Four
Lads, the Diamonds, Hank Snow,

Gilsele MacKenzie and Dtroﬁni
Collins as among those from norl
of the border who bave become

established ple here. Anether
name that's likely to be heard from
is that of Jack Kane.

Kane, a fine musician and
arranger who has been the
emsee, arranger and conducior
for “The Music Makers,” a

night Toronto-based
CBC-TYV show, admits that he
has never really set out to get
® hit on a disk. “With me, |
guess it was art for art’s sake,”
says Kane. “1 always believed
that you ought to let the
sound on your record come
from the instruments, not from
¢écho chambers and those
other crazy studio devices
they wse these days. But [ do
think if you use some imaging-
tion in an arrangement and
it's basically good, vou can
still get a hit and I'm going
to try to prove i.”

Currently Kane is the musical
director for ‘ndy Williams' sum-
mer show and last year worked in
the same niche with the Eydie
Gorme-Steve Lawrence s.mmer TV
replacement for the Steve Allen
show. Before that, Kane scored
Miss Gorme's arrangement for her
Palace Theater (New York) date
with Jerry Lewis which came
about as a result of her appearance
on his Canadian TV show.

“We have a lot of American
artists as guesis on that show,
One time, we booked 8 vocal
group that had a hit record.
They came into Toronto in the
morning and 1 asked them if
they had their arrangemenis
for the band 1o rehearse,
That's when the trouble
started. They told me: “Well,
man, | mean we don't have
any arrangemenis. Don’t voo
have our record” It tuwrned
out they wanted to lip-synch
the record but in Toronio,
when you have a liv- studio
band, you can’t play any rec-
ords. That's what the Union
says. So then I told them may-
be they could do anotker song,
something we could put to-
gether a qrick arrangement
for. ‘Well, man, we doan"t know
any other songs but that one.'
says this kid. It turned out
that we couldnt have them
on the show and they came
all the way to Canada to do it
And the pay-off is that they
had been doing club dates sl
over with one song. How do
you like that? The business is
in some state today, if that's
the kind of arfists that sre
coming along.”

Kane, who has had albums here
on Coral anl Dot, will scon be
doing some new albums for Han-
over-Signature Records. “But 1
don’t expect to make anv exclusive
deals,” he added. “An arranger to-
day can do ~uch better if he free-
lances. Maybe a singer hears some-
thing a fellow has done and wants
to hire him to do arrangements.
Well, if the guy is all tied up with
one label, the singer can't even ap-
proach him. Also, if vou make a
long-term exclusive deal with one
company, maybe they take vou for
granted and don't work on vour
stuff. If you're working with other
people, then evervbody appreciates
you more and mavbe they work

harder on the records.”
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WAIKIKI GEE, BUT

and Iss
BEACH sy THAT GIRL

PAUL PEEK

NRC-033

CORP,

The ’\IIHEL S0,

e — P —— R E P :
CASHBOX I BILLBOARD MUSIC SCOOP OF THE WEEK
o2 : v SAYS THE ' sK 1 0, - reloimnte REPORTE
A Bost Bols - ~ | SPOTLIGHT WINNERS ® | o pauL PEEK.
PAUL PEEK SAYS— | Nre 033
(NRC 033) OF THE WEEK “Waikiki Beach™
l_l_"wmmxlla BEAI:II":IB:]E (2:04) (Lowery, BMI)
R emett h,-].r Peck Breangust sales patential of oMl records rivlewed this week, “(Gee, But T Miss That Girl”

;nﬂ I!I!I'l.lhlll!lll'l.l... Storyline's I:I.ulhwt " : {Wonder, BMI)
e o the Puiied Hpwalias Tudect: PAUL PEEK The girls might have some trou-
Happy teen sound. WATKIKI BEACH (Lowery, BMI) — GEF, BUT 1 bisS ble doing the hula to this, but the
B+.GEE, nﬁ‘}l s THAT R e T Ty e overall effect i to pick you up om
—Peek] Artist displays » knack for Ay mglﬂﬁ""ﬁ'f;" "'.m“" e the surf of vock and roll and earry
tha blues-beat idiom, Fine sound ballad, and the chanier is given a sirong erk assisi. you along to the dance floor. Btock
help from the combe, NRC 833 up now and go, gO, go. :

STILL GOING UP UP UP UP! THE ORIGINAL SINGLE

"ROBBIN' "SOLDIER'S
THE CRADLE” JOY”

by by

N TONY BELLUS JERRY REED

S R

L

R

e e

ﬂ NRC-023 NRC-5008
lECf;Ilﬂmu The Wonder Record of The Year! THE "CHAR;’—“E"::I” VERSION

14 Weeks in The Charts
@ . and Still Moving

CORP,

NATIONAL RECORDING CORP.

ATLANTA 19, GA.
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It’s a method that others have followed with excel-

lent success — because, actually, seven out of every
10 records picked wind up in the Hot 100.

And what’s more, four of them reach the top 50!
There’s no gimmick to it. All you do is read and
watch and order from the record ads in Billboard.
Careful records kept over an extended period of
iime prove the amazing success performance of
the records featured and promoted in big-space

Billboard ads.

And it makes sense, too. Because these are the
manufacturers’ “money” records, the omnes in

which they have the greatest confidence. and which
they are willing to back with strong dollars-and-
cenls promotion. | | '

So—if getting the jump on the competition by
advance spotting of tomorrow’s hits is important
to your programming ... or your sales ... or

plays ...

... it will pay you to read-l'-
and order f'rpm the ads .
in Billboard every week!
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MUSIC AS WRITTEN

® Continued from page 20

%ﬂ‘:ﬂm guiﬁg from Bob Hausfater's Roberts Distributing te
Gorman's Record Merchandisers.

A double first is In store for Andre Previmt Hea will
serva as conductor-arranger on Julle London’s new Liberly
album, “Your Number Please,” marking his Initial assign-
meat with the songstress-actress and his first for Liberty.

Lee Zhito.

Cincinnati

Pour panelists from this area have been engaged to participate

In the Friday-Saturday series of discussions at the French Lick
g.m:l.i Jazz Festival to be held July 30-August 2, The series will
headed by several nationally known jazz scholars. The local
articipants will be Dale Stevens, The Cincinnati Post & Timaa
gtar columnist and WZIP deejay; Dick Pike, who Has a daily jazz
disk show from 6-7:45 p.m.,, on WNOP, Newport, Ky.; Jim
Runyon, of WHIO-TV and radio, Dayton, O., and B. W. {Bernie)
Whulkotte, of WAVI, Dayton. . . . Pee Wee King and his unit have
bean booksd by the local Barmey Rapp office to appear with
“Grand Ole Opry's” Minnle Pearl at the Cincinnati Carthage Fair
Beptember 17-20. . . . Former band leader Tony Salamack con-
tinues to keep his hand in jobbing with his trio in the area, whila
doubling as whisky saleman in the Northern Kentucky sector.

Ruth Lyons, standardbearer on the *50-50 Club” pro-
gram, heard simulcast five days a week, 12 noon-1:30 p.m.,
over Crosley Broadcasting’s four-station network comprising
WLW-T, Cincinnati; WLW-D, Dayton, 0.; WLW-(,
Columbus, 0., and WLW-I, Indianapolis, has just issmed
her second album, “Our Best to You,” made up of tunes
which have become standards on*her air show and three
naw songs from her own pen. The various cast members of
tha “30-50 Club” contribute to the new works. Miss Lyons’
Christmas album outsold every other yule album im the
WLW listening arca over the last holiday season. . . . Two
separate record hops featuring Cincinnati radio personalities
will highlight Pepsi-Cola Day at nearby LeSourdsville Lake
Park Wednesday (29). Freelance-deejay Steve (Iron-Jaw)
Palmer will spin the disks in the park’s Stardust Gardens
from 2:30-4:30 p.m., with Will Lenay (WSAI) whirling
the biscuits B-9 p.m. from the promenade stage, with danc-
ing offered on the adjacent green.

GAC's summer package, with the Addrissi Brothers, the Tas-
sels, Skip and Flip, Carl Mann, Jerry Keller, Dicky Do and the
Dont's and Joan Campbell pulled a so-so 950 paid to Coney
Island's Moonlight Gardens Tuesday night (21), in the fifth of a
sarles of teen-age hops being presented by the park management,
Box-office is expected to zoom come Tuesday (28), when Tommy
Sands gives 'em the teeth as the hop feature. . . . The American
Wind Symphony of 57 pieces, giving a series of free concerts along
the Ohio River waterways this summer under the direction of
Robert Austin Boudreau, played to nearly 25,000 Greater Cincin-
natiang Tuesdav night (21) on the banks of the Ohio at Conev
Island here, the largest crowd the group has attracted on the
tour 80 far. In addition to those on the bank, the river was cluttered
with floating craft carrying symphony enthusiasts, The performance
was delayed an hour and a half due to the late arrival of the
122-foot barge used as a stage by the symphony. The barge was
delayed 10 hours by fog downriver, The symphony played to
woma 7,000 in Louisville Monday night (20). Bill Sachs.

Nashville

James Melton was in town last week to open the Biltmore
Hotel Court and Restaurant’s swank new dining room. Appearing
thers with Melion thru August 1 will be soprano Barbara Meister,
Manager Bill Boswell says that other names will follow the Melton
opening. The latter began his singing career here during student
days at Vanderbilt University, . . . Hillous Butrum, prexy of Be-Are
Publishing Company, has launched a new label, Look Records,
with Don Wayne's “Poor Little Jimmy" the first release. Other
artlst to record for the label to date is Geme Martin, Butrum
¢redits WKDA's Bob Terry with breaking “Poor Little Jimmy,™
which has been covered by Decca’s Hal Willis.

Jimmy Driftwood’s new Victor etching Is “The Answer
to the Baitle of New Orleans,” and first disks will be shipped
Tuesday (28). Side is coupled with “Sal's Got a Sugar Lip,”
also penned by Driftwood and already covered by Colum-
bia's Johnny Horton. Don Warden, prexy of Warden Pub-
lisihng Company, acquired Driftwood’s material after other
local publishers turned it down because they said it was not
commercial. Don's wife confesses she was not too im-
pressed the day he drove her and their baby to Driftwood’s
home in the back, backwoods of the Ozarks, where Warden
taped “The Battle.” . . , Homer and Jethro cut their own
parodies on “The Battle of New Orleans” and “Watherloo”
at the RCA Victor Studio here Wednesday (22). . . . Arnie
Derksen had a Decca session at the Bradley Studios last
week, along with Bobby Helms and Ronnie Self, the latter
coming to Decca for his first session from Columbia. . . .
Stonewall (Waterloo) Jackson started cufting an album at
Beadley last week.

Gerry Teifer, promotion man out of New York, is pushing
the pop for Acuff-Rose Publications from Washington to Boston,
while the firm's Mel Feree tours the Eastern Seaboard to promote
the firm's Hickory label. . . . The Everly Brothers left Thursday
23) for p.as in Salt Lake City and Casper, Wyo. Cadence re-
¢asa comes out Saturday (1). . . . Hank Snow returned last week
after a month of.p.a."s which took him thru the Pacific Northwest
and into Canada. . . . Carl Smith -is slated for a guest shot on
“Jubilee U. 8. A." August 8. . . ., The Jordanaires were elated over
an award they received from Columbia Records Tuesday (21) for
being on the smash hit of the year (“The Battle of New Orleans™).
« « . Buddy Killen, vice-president of Tree Music, reporits that Bill
Aadersbn’s “Ninety_Nine,” on Decca, is getting good pop exposura.
Anderson is the youngster who penned “City Lights.” Pat Twitty.
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with a beat...
Columbia distributor today.

|COLUMBIA [ ¥

| ® “Qolymbie™ B Marcas Rag. A division of Cotumble Broadcesting System, 10, ,
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26 The Billboard’s Music Popularity Charts ; , ; PACKAGED RECORDS

JULY 27, 1989

v

=

= TITLE, Artist, Company, Record Mo. E TITLE, Artisf, Company, Record Mo.
@ 2 NINGSTOM TRIO AT LARGE, Kingsion Trio, Capltel T 1199...... 6 | @ 34 TEMDERLY, Pa) Boone, Dot DLP 3180.........covevennn... 3.
@ 1 EXOTICA, YOL. 1, Martin Denny, Liberty LRP 3034......... .13 @ 21 FILM ENCORES, YoL. I, Mantovani, London LL 1700......... 90

21 MAVE TWANGY GUITAR, WILL TRAVEL,

(3) 4 FROM THE WUNGRY I, The Kingston Trio, Capltol T 1107...... u | @ e o e . 2
@ 6 INSIDE SHELLY BERMAN, Verve MGV 15003............... 14 | (38) 28 OPEN FIRE, TWO GUITARS, Johnny Mathls, Columbla CL 1270... 25
@ 3 PETER GUNM, Henry Mancini, RCA Viclor LPM 1956....... .24 @ 33  OKLAROMAI Sound Track, Capiiol SA0 595........covevenn. 181
(©) 5 661, Sound Track, MGM E 3641 ST....ooeiinrnnnnn s6 | (31) 26 77 SUNSET STRIP, Warren Barker, Warner Bros, WE 1289...... 15
(7) 9 S0UTH PACIFIC, Sound Track, RCA Viclor LOC 1032.......... 70 (32) 29 ' HOLLYWOOD IN RHYTHM, Ray Conniff, Columbla CL 1310...... 5
(1) 7 HOLD THAT TIGER, Fabian, Chancellor CHL 5003............ 1 (31) 31 THE KING AND I, Sound Track, Capltal W 740.............. 145
7= 13 MORE MUSIC FROM PETER GUWN, :
O R ey e T s | (@35 sy, orginal Cast, Columbla OL $420.........ceon... 2

@ 12 JOHMNY'S GREATEST HITS, Johnny Mafhis, Columbia CL 1133... 65

@ 1

@ 8 SING ALONG WITH MITCH, Milch Miller, Columbia CL 1160.... 55

MY FAIR LADY, Original Casl, Columble OL 350%0............ 173

[35) 30 MORE SOMGS OF THE FIFF(ES, Roger Wililams, Kapp KL 1113... 7

() 32 LOVE IS A GENTLE THING, Harry Belalonle; RCA Viclor LPM 1927 10

@ 7] mlﬂllﬂﬁ’ PIANG CONCERTO MO, 3,
Van Cliburm, RCA Victor LM 2355, /. . ocviiviiciivinnnas 3

— WORE JORKNY'S GREATEST MITS,

Johnny Mathis, Columbia CL 1344, ... ....ccovireninnss { @3“ WARM, Johnny Mathis, Calumbla €L 1078..........000uen. - 30
o ONGS SING ALONG WITH MITCH
(9 14 L0OK T0 YOUR WEAR, Frank Sinafra, Capitol W 1164....... 9 @3"' TR N MO 0
@ 19 KINGSTON TRIO, Capitol T 996 ..\ \evsrererensnnneeeen .6 @ 38 ONLY THE LOMELY, Frank Sinatra, Capitol W 1053........... 35
w— 1% RODGERS: VICIORY AT SER, VOL TI, .
™ RCA Victor Symphony Orch. (Bennetf), RCA Victor LM 2226.. 20 (W) 40 GEMS FOREVER, Mantovanl, London LL 3032............... 39
(1) 16 THE MUSIC MAN, Original Cast, Capifol WAD 990........... 74 | (&) — BROADWAY IN RHYTHM, Rey Connifl, Columbla €L 1252......... 5
@ 10 COME DANCE WITH ME, Frank Sinatra, Capltol W 1069...... . 14 (8) 43 SOUTH PACIFIC, Original Cast, Columbla OL 4180............ 269
(1) 17 FILM ENCORES, VOL. 11, Mantovanl, London LL 3117........... .1 | (#) — CONCERT IN RHYTHM, Ray Conniff, Columbla CL 1163.......... ¢
75 SECRET SONGS FOR YOUNG LOVERS,
@ Andre Previn & David Rose, MGM E 3716............ g | @) — 1NN 5655 Sowmd Tack, Goliobdn O 3410, .51 2
(3) 13 TABOO IN BI Fi, Arthur Lymon, Hi Fi Records R 806......... 19 "',‘,Hm"i““" ,::f“':m 'I{ ,{L‘;‘; _____________________ i8
7 31 TCHAIKOVIKY: PIAND CONCEATO WO,
(2) 20 T T FoR ME, Ahmed Jamal Trlo, Ago 1P €28......... 0 | @ O Cibin, A Vicor M 2252 ... 48
73 PORGY AWD BESS, 3
Harry Belafonte & Lena Horme, RCA Victer LOP 1507...... [/ @ 49 BLUE HAWAIL Billy Yaughn, Dof DLP 3165............... J
(20) 24 FLOWER DRUM SOMG, Driginal Casi, Columbla OL 5350....... .28 | (@) 45 ALY KE CAUS ME, Dakola Staton, Capitol T 1170......... v
() 21 MORE SING ALONG WITH MITCH, Mifch Miller, Columbia CL 1243. 35 ® L E,':;‘ Hﬂfl S e (O .

i+ B
-3

ES TINE, Artisl, Company, Record No. E
@ | SOUTH PACIFIC Sound Track, RCA Yictor 150 1032.......... 10
@ 4 GI6), Sound Track, MOM SE 3461 ST ... .ovinirnninnns .10

@Wm kT SEA, VoL, 11,
RCA Victor Symphony Orch. (Bennetf), RCA Viclor LSC 3226., 8
() 2 FnM ENCORES, VOL. |, Manfovanl, London PS 124........... 10
(5) 6 MY FAIR LADY, Original Cast, Columbla 05 2015............ {0
() ® TABOO IN WLFI, Arfhur Lymon, HLFI Record SR B0........ 10
(7) 14 EXOTICA, VOL. 1, Martin Denny, Libarly LST 7034........... 3
@ 7 (OME DANCE WITH ME, Frank Sinaira, Capifol SW 1069...... 10
§) 5 PETER GUMN, Henry Mancini, RCA Yiclor LSP 1956......... .- 10
@ 9 THE MUSIC MAN, Original Cast, Capifol SWAO 990............ 8

(1) 10 KINGSTO YRIO AT LARGE, Kingsion Trio, Capitol 5T 1199.... 4

(12) 16 MORE SONGS OF THE FIFTIES, Roger Williams, Kepp K5 3013... 6

@ 19 PORGY AND BESS,
Harry Belalonte and Lena Horne, RCA Victor LSO 1507...... }

M) 12 GEMS FOREVER, Mantovani, London P§ 164................ b

13 TCHAIKOYSKY: 1812 OVERTORE,
Minneapolis Symphony Orch. (Dorail), Mercury il 90054... B

WEEK
WEEKS ON CHART

¥ TITLE, Artisl, Company, Record Mo
| @ {7 FILM EWCORES, VOL. II, Manfovanl, London P 164......... . 8
E)_H 17 SUMSET STRIP, Warren Barker, Warner Bros. WS 1289.... 7
I @ 15 ONLY THE LOMELY, Frank Sinatra, Cepllol SW 1053.......... 10
@ 18 OKLAHOMAI Sound Track, Capitol SWAD 595..........0.0uss B
RE PETER GUNN,
@ Henry Hlm:inll RCA Victor LSP 2040.......ccvcvivioss )
@ 23 RACHMANINOFF: PIAND CONCERTO WO, 3,
Yan Cliburn, RCA Victor LSC 2355........5000.. RPN |
@ 11 MANTOVANI SHOWCASE, London 35 1. ....uvovsnensonnsnes 9
—  TCHAIKOVSKY: PIAMO CONCERTO NO I,
@ Van Cliburn, RCA Vichor LSC 2252, .. 0euversiverronnans ¢
(@) 22 souL OF SPAIN, 101 Sfrings, Stereo Fidellty SF 6600........ 10
(35) 26 poRsY AND BESS, Porcy Faifh, Columbla €5 8105........... 10
@ 20 COMNTINENTAL ENCORES, Manlovanl, Lendon PS5 147......... 10
@ 25 THE KING AND 1, Sound Track, Capitel SW'T40............ ¢
@ 28 FLOWER DRUM SONG, Original Cast, Columbia 05 2009...... . |
é 21 BILLY VAUGHN PLAYS THE MILLION SELLERS,
Dot D B o e e i 2

FEEBEEEEEE SR

THL, Roger Williams, Xapp KIS 1081,
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Album Cover
of the Week
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HOMETOWN, MY TOWN, Columbiz ©CL 1301, Phd
tographer Dirons has taken an abtorbing close-op shot of
Tony Benneit Jeaning on the railing of ¢ bost with he
background of the NMew York skyline In the distance.

Best Selling EP’s
on the Racks

This chart has been tabulated from the seles made by the
nation's leading rack service merchondisers and Jobbers,
Over a four-week cyele, it covers the main types of packs
sged records sold from racks, These inclucde: Besi-Selling
LP's ($1 or more suggested retail price); Best-Selling Lows
Priced LP's ($1.99 or less supgpesied rveiuil price); Bests
Selling EP's, and Best-Selling Kiddie Hecords,

1. Peter Gunn
Henry Manglnl ..ovecinines RCA Viclor FFA 4530

2. lI:n;nk Willjnml

MG-M EBPX 1847

3. Thﬂ Fahulnuﬂ JDI’IHI‘I]’ Cash
LEolumtia EFR 13833

4. Exotica (Volume 1)

Martin DENNY weunsvnennsisssns

5. Tenderly

Fal BOOBE . ..cocoesnrmessis

6. Fim Hjngulun ['rm al Large
l-f'ILl EAF 1-119%

Liberiy LEF 1-3024

.. Dot DEP 1088

7. A Touch nf ﬂﬂld

Elvis Presley . RCA Vicer EFA 5088

8. The Happy ﬂrgan

Dave {(Baby) Corlez ....... RCA “Wicler

9. Come Dance With Me
Frank Binakra ... ¢cecansncnauan Capitol EAF  1-1068

10. Sing Along With Mitch

Miteh MIEr .. ocvsennassnssns Columbln EFRE 1161

Best Se<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>