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THE AMUSEMENT INDUSTRY'S LEADING NEWSWEEKLY ()

Fenny Arcade Moves

Disk Programming

PUBSERVERS
‘PONDEROUS

By AARON STERNFIELD
and REN GREVATT

PHILADELPHIA—The social-
climsing Penny Arcade, once a
residest of the skid row and honky
sections of town, has moved to the
fushionable main ling and is being
accepted with open arms by the
neighbors

Just off the campus of St. John's
College here, flanked by two aus-

blocks of 3100000 homes, is a
Oourishing  coin-operated amuse-
ment center. It's no longer called
Peany Arcade and it no longer
raws & working-class patronage.
Bt The Center, as the sign over
he enfrance proclaims, is tangible
frool that a well-run Arcade op-
cration can make the grade in any
sirata of society,

The Center is the pride and joy
of Dave Rosen. veteran Philadephia

Rosen, who had been one of the
pioneers in setting up coin-operated
recreation centers in discount stores
and supermarkets, has long been
active i community affairs, with
Juvenile delinguency his principal
cOncern,

He soon learned that juvenile
delinquency is not confined to any
Jecaonomic grotp, and that the sons
{Jnl’ the wealthy are just as apt to

]Mini-Bowling
Gets Around

- CHICAGO — The new-found
American sport of bowling on
miniature coin-operated alleys got
started here less than three vears
ngo, but it has already spread thru-
out Europe ns well as thruout the
LS

In England, where bowling on
the green is a cenfurv-old pastime,
the stepped-up version of alley
bowling is just catching on. and the
trenid could crease the higgest stir
in the British amusement industry
In many o vear. Both the big-size
regulur- allevs gnd the newer coin-
operdled  wupiature  versions are
slaled to do big business in Britain,

Germany .was one of the first
countrics olitside the U. 8. to pick
up the mipi-bowling idea. That
country i aslready covered with
them, and the Germans have begun
fo prodicé sad export their. own
mini-howling ‘mtuchines. competing
with the, Ammerican prodicts,

From Skid Row to
Swanky Main Line

Dave Rosen’s Center Considered
Asset to Posh Philly Community

tere banks and within a couple nfldmfd to look for trouble.

juke box and game distributor. |

|
I
|
|
|

get into trouble as the sons of the |
poor. It was with this thought in
mind that Rosen invested $60.000 |
in a modernistic ranch building
and the latest long bowler and Ar-
cade equipment. He felt that if the
youngsters in the neighborhood had
a supervised recreation center where
they could bowl and play coin-op-
erated skill games under proper
supervision, they would be less in-

So far, the experiment has been
@ thumping sociological success
and a fair business success as well.
The term Arcade in reference to
Dave Rosen’s Center is a bit mis- |
leading. The 7.800-square foot, air- |
conditioned structure is a haven
for youngsters of the community,
a place they can call their own.
Manager of The Center is Bud
Freeman, a former zone minager
for a theater chain and a man with
decades of experience in handling
youngsters. The two attendants are |
physical education instructors in |
the Philadelphia school system. In|
charge of the 40,000-square foot |
parking lot is a retired Philadelphia
city detective., The youngsters are
supervised by experts.
Equipment in The Center in-
¢ludes 11 long bowlers and 40 Ar-|
(Continued on page 83)|

'HAVERLIN CALLS l

By SAM CHASE

PALD ALTO, Calif.—Carl
Haverlin, president of Broad-
Music, Inc., told radio-
TV broadcasters gathered here
that their public service el-
torts trequently are “ponder-
ous, pedestrian and  postifi-
cal,” He warned them that
“if those three adjectives ac-
companied the sex act, the
race would die out.”

Haverlin was a member of
a so-called “glamour panel”
al the Westinghouse Broad-
casting Company's third pub-
e service conference. Other
members of the panel were
playwright Marc Connelly,
radio- TV producer  Fred
Friendly, award-winning Pro-
fessor Frank C. Baxter, Hollv-
wood designer Saul Bass, and
Robert Foreman, execufive
veepee of Batten, Barton, Dur-
sting and Osborn.

Haverlin claimed that the
newest BMI survey shows an
increasing use of classical
music on the atr, with the cur-
rent  figures running ftriple
those of 1920, An average of
6.2 hours per week nationally
15 spent by each AM radio
station in broadcasting class-
ical music, and this figure
goes up to 9.7 hours if FM
stations included in the
Hverage,

Casl

anng

Despite this, Haverlin com-
plained  that  broadcasters
“aren't making enough op-

(Continued on page 8) |

Section Furthers

Majors, Male Artists Again

Highlights to Trends
1

Predominate; Show Tunes Build

‘ By JUNE BUNDY

NEW YORK — Some interest-
ling trends were again highlighted
lin the fall issue of The Billboard's
{new record programming section
(which 15 bound into the center
told of this issue) for deejays and
juke box operators.

The section's artist bio feature,
“Today’s Top Talent,” shows that
more than 240 artists,
ing a total of BR lubels (same num-
ber as in the first issue) made The
| Billboard's “Hot 100" chart and
| or the Best-Selling LP, country and
fwestern, and vthythm and hlues
| lists from May thru July of this
year. This is the first time the
section has included arusts from
the c.&w. and r.&b, charts.

Album Emphasis

The current Record Program-
ming Section places special em-
phasis on album programming, via
severnl LP features, including a
|list of the top-selling, 125 albums
lin mnk order of sales made by
retail stores in the full vear be-

tween July, 1958 and June, 1959, )

Mitch Miller's “Sing Along With
Mitch” was the No. 1 seller
| M-G-M's "Gigii” No. 2. and
|H'L'|1:'1.: Mancini’s “Peter Gunn,”
No, 3.

Only 26 labels were represented

NEWS OF THE WEEK

Westinghouse Exec Scores
Programming Copycats . . ,
Stations who copy

end up

this week.

successful programming
ideas developed by other stations can only
by boring their listeners, claimed
Bill Kaland, national program director of the

Westinghouse chain, at the California meet

navox, Webcor and Stromberg-Carlson, plus
Columbia Records® artists, . ........ Page 16

best  runs

Pape 2

Capitol Streamlines A&LR. Set-Up:

Autry Leads Way to Records
At Tennessee State Fuair . . .
Tennesses State Fair last week had one of its
LTS
Cirandstand receipts and turnouts were hitting
a record pace, with Gene Autry and his show
¢redited for much of the lure.

the lush post-war period.

Page 48

Institutes Production Team Units . . .

Capitol

of production teams.

of a producer,”an associate and an exec pro-
ducer, who will report direct to veepee Llovd
Each team will handle both singles

Dunn.

and albums of artists assigned 1o . ..

Records completely  reorganized its
8.&r. sct-up this week by Instituting a series

DEPARTRMENT

AND FEATURES

Macy's Whets Stereo Fair;

Kicks Off Macy Fall Sales , . ,
All sales elements that go inlo a successiul

slereo show and demo are

Billboard turns s Aodio News seclion over

this week e a siep-by-step

Macy's, ginnt retail chain, takes the stereo
esssge 0 the public with the help of May

Amuzement Paik Mugie Pap Charts—
Each team will consist EReriiion .. e 52 S LS e —
Arens, Audliorism Hooor Roll. of Hiu 14
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represcil-

| (See detaily in

ron the LP chart, and only 12 of
those [irms had more than one
album listed. The majors domi-
'nated; Capitol had 31 LP's on the
chart; Columbia, 23 and RCA Vic-
tor, 22, Runnersup were as fol-
lows: Dot with seven; London,
six; Decca, five; Kapp, four; Merc-
ury and Imperil, three each; Argo,
Fpic, and United Artists, two each.

Labels having one album on the
| ist,  included Del-Fi, Rheims,
| ABC Paramount, M-G-M (with the
| No. 2 seller), Chancellor, Hi-Fi,
Liberty, Brunswick, Coral, Crown;
lanmie, Warner Bros., Verve and
Cadence.

Show Music Strength

The enduring strength of show
|music in the LP ficld was evi-
denced by the appearance of 28
such albums, 14 sound track pack-
| ages, five original cast, four TV,
und the remainder tied up in some
‘way with a Broadway, Hollywood,
or video score. Eight of the top

13 best-selling LP's were  show
| packiges.

Only 32 labels of the B8 record
Lirms making the “Today's Top Tal-
ant” feature, had more than one
artist listed. Again the majors were
ir the lead. RCA Victor had the
must artists listed, 28. Columbia
was second, with 20, and Capitol,
third, with 16 performers. Also
scoring were Decea, with 11
| Mercury, 10; M-G-M, nine; Rou-
| lette and Warner Bros., six euch;
Atlantic, five, and ABC-Paramount,
four,

Showing up with three artists
cach on the “Top Talent™ feature
were Hickory, Argo, Chess, Swan,

{Continiied on page &)

'Pubserv Air

Brass Confer

| PALO ALTO, Calif. — More
| than 350 radio and TV execs partic-
| iputed here this week in the locul
| pubthc service programming con-
ference sponsored by the Westing-
| house * Broadcasting Company.
Among thermn were most of broad-
casting's top programming brains.

A survey made during the con-
ference concerning pubsery broad-

tcast plans for 1960 indicates that

# 20 per cent expansion may be
expected in the amount of health,
wellare and educational program-
ming aired along with a 20 per
cent decline in the quantity of re-
ligious  programming  broadcast
Lhis issue.)
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New Cap Pop A.GR. Set-Up
Unique for Disk Industry

Divides Staff Into Production
Units to Handle Specific Artists

By LEE ZHITO

HOLLYWOOD — Lloyd Dunn,
Capitol's artist and repertoire vee-
E;c is mmtutmg a major organ-

tional change in his pop a.&r.
operation with the introduction of
a unique structural format new to
the record industry, The Billboard
learned exclusively last week.

It calls for a group of produc-
tions units, each headed by an
exec producer who will report to
Dunn and be in charge of a pro-
ducer and an associate. Each unit
is assigned specific artists, handling
them for both albums and singles.
The latter will receive the addi-
tional attention of an exec pro-
ducer in charge of singles. He will
operate closely with the other unit
heads in funneling single produc-
tion and controlling releasing
schedules.

Team Play

Purpose ‘of the organizational
change is to streamline the opera-

'some than one large a.&r. corps.
Immediate benefit of the change is
reduction by a full 50 per cent of
the number of men who will report
directly to Dunn.

Dunn unveiled his new organi-
zational plan before members of
the a.&r. division at a meeting
held the previnuu week at Ven-
tura’s (Calif.) Pl:{gﬂnt Hotel.
odd coincidence, came umul-
| taneously with an announcement
by Columbia Records that it will
change its a.&r. set-up to follow
the pattern which Capitol is now
abandoning.

Capitol's new pop a.&r. organi-
zation is as follows:

Personnel Set-Up

Dave Cavanaugh, exec producer,
will have Tom Morgan as producer
and Kermit Walter as associate,

Unit headed by Lee Gillette com-
prises producer John Palladino and
associate producer Ed Yellin, Exec
producer Voyle Gilmore has in his
unit producer Bill Miller and as-
sociate Fred Grimes. Ken Nelson
is exec producer in charge of sin-
gles. Dave Dexter, head of Capitol-
of - the - World a.&r., was also
By |named an exec producer, and in
addition to his C-0-W duties, will
be assigned some artists for domes-
tic recording, All will headquarter
here at the Capitol Tower. Andy
Wiswell takes charge of the New
York unit as exec producer with
Manny Kellem as producer.
Francis Scott will continue as
director of the a.&r. administrative
department and as executive assist-
ant to Dunn. Similarly, Lou
(Continued on page 14)

Merc Sets 250G

tion and further intensify its effec-

tiveness. Dunn feels a group of |
tightly knit production teams
working together can make gr:"ll-..r
strides and prove far less r:n.1mbu:r~

LOCAL SCHOOLS |

ATLANTIC DISK

NEW YORK — Atlantic
Records is marketing 20 dif-
ferent versions of one record
—Tommy Facenda’s “High
School U.S.A."—for release
in° 20 different cities. Each
version will spotlight the
names of local high schools in
each area.

Atlantic is testing the disk
in the 20 markets, and, if the
idea clicks, will make addi-
tional versions for other areas.
The label is using a new se-
rial system for the disk. Each
local version will have its own
number. Commenting on the
multi-version plan, an Atlantic
exec cracked: “This is one
record which will not be
trans-shipped.™

The cities for which special
waxings have been prepared
are New York, Washington -
Baltimore, Philadelphia, De-
troit, Pittsburgh, Minneapolis-
St. Paul, Newark, N. J., Bos-
ton, Cleveland, Buffalo, Hart-
ford, Conn., St. Louis-Kansas
City, Cincinnati, Chicago, In-
dianapolis, Los Angeles, San
Francisco, Seattle - Portland,
Denver, Oklahoma City. Fa-
cenda is managed by Frank
Guida, owner of the Birdland
Record Shop, Norfolk, Va.

Advertising Push

Campaign Themes Firm’s Engineering
\ Skill; Plays Up Prestige Artists

SPOTLIGHTED ON|

CHICAGO—Mercury Records
| this week launches one of the first
' major institutional advertising cam-
'paigns in disk industry annals,
scheduling a $250,000 push to
spread over four and a half months.

Central theme of the consumer
campaign is the firm's engineering
skill, with a subsidiary aim of ad-
vancing the names of the label’s
prestige artists. Pictures and copy
will edify the public on how much
time and care Mercury takes to
furn out a superior product.

Ads, 1n full color, will each be a
full page plus an adjacent column.

Two Everest
Teams to Cut
In Europe

NEW YORK Recording
teams, representing FEverest Rec-
ords took to the high seas this
week on assignments that will take
them together with their portable
cquipment to disking assignments
in Italy and Britain.

Team one, headed by John Liv-
adary, technical director of the
Belock staff, is en route to Rome
to commence the score recording
for “The Scent of Mystery,” new
Mike Todd Enterprises, pic pro-

(Continued on page 14)

over single copy rates).
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Only the extra column will be
used to push specific merchandise.
The full pages will be soft-sell
serenades to artists and techniques,
One ad will detail the care that
went into recording the classical
best-seller, Tschaikovsky's “1812

Overture.” Patti Page and David
Carroll will be among the artists
singled out in the institutional

buildup.

Media will include the New|
Yorker, Time, Esquire, Play h-uy
and Gentlemen's Quarterly., Twelve |
different ads have been prepared.
Running slogan is to be “The Dy-
namic New Dimension in Sound.”

Kenny Myers, director of ad-
vertising, said the campaign's chief
purpose is to make sales hay out of
what the firm believes is one of its
outstanding features, the quality of
its recording technique. He said
that an increasing number of con-

(Continued on page 14)

TOP COUNSEL TO
LEAD DISSIDENTS'
DECREE FIGHT

NEW YORK — The dissi-
dent ASCAP members who
oppose the terms of the pro-

sed new consent order,
E‘;\FE retained attorney Charles
Horsky of the firm of Coving-
ton & Burling to place into
proper focus the dissident’s ob-
jections to the proposed con-
sent order .at the hearing be-
fore Judge Sylvester Ryan on
October 19. Horsky and Her-
bert Cheyette will handle the
case for the dissidents. Chey-
ette, resident counsel of Sam
Fox Music, participated in the
hearings before the Roosevelt
Committee.

Horsky is one of the out-
standing antitrust attorneys in
the U. S. and was one of the
prosecutors at the Nurem-
burg Trials. The firm of Cov-
ington and Burling includes
Dean Acheson as a member.
Meanwhile, it is reported that
more ASCAP members have
joined the dissident group.
Redd Evans is spearheading
the group's membership drive.
The dissidents expressed them-
selves as feeling “extremely
confident.”

Randy Wood
To Europe
For Confabs

HOLLYWOOD -— Dot prexy
Randy Wood will leave for Eng-
land this week to confer with Ted
Lewis, whose English Decca organ-
ization distributes Dot product in
scveral European markets, Follow-
ing confabs with Lewis, Wood will
head for Rome, where he will con-
fer with Paramount Pictures veepee
George Weltner. Latter will intro-
duce Wood to the various Para-
mount International sales execs,

At the Rome meetings, Wood,
Weltner and the International Pix

execs will probe the prospect of

establishing a closer tie-in between
the label and its parent company’s
far-flung salespeople. Wood will
probe the prospect of using Para-
mount’s International manpower in
sales and promotion of Dot prod-
uct overseas.

Wood was scheduled to stop in
New York while en route to record

Pat Boone.

G-Men Eye Lormar
Phoenix Invasion

Query

Local Tradesters on Practices

Of Chi Distrib Firm’s Offshoot

PHOENIX, Ariz.—The FBI is
gquestioning juke box operators
thruout Arizona as well as dis-
lrihuln::-rs., dealers and radio stations
in Phoenix about the practices of |
Flash Distributors, this city’s newest |
one-stop, The Billboard has|
learned, Also, the lemal staff of |
Sen. Barry Goldwater is known 10
be investigating the operation.

Meanwhile, pressure tactics on
radio stations attributed to Flash
manager, Joe English, stopped
dead after they were exposed in
The Billboard two weeks ago.|
Station sources had reported to|
The Billboard that English was de-|
manding a listing on station charts |

of the ABC-Paramount version of |
“Livin' Doll” even local sales had|
not vet warranied a listing. Flash :5:
not the ABC-Paramount dntr:humn

but had made a bid for the lubel |

i .

{Chuck)
| brought before the McClellan com-

and was apparently out to prove it
could do an effective job.

Flash is a local arm of Lormar
Distributors, Chicago, long under
tire for alleged pressure tactics in
scwing up a near monopoly on
juke box disk business in the Chica-
po arca. Lormar's owner, Charles
English, was recently

mittee to explain his long history of
Chicago mob connections.

In recent weeks, Flash has en-
joved spectacular success in disk
sales to Arizona juke box ops.
Reliable trade sources estimate the
firm has taken over 85 per cent of

the trade, a remarkable feat of | B

salesmanship that nobody around
here seems able to f:xplam This
appears to be what FB investi-
gators, who are displaying a thick
dossier on Lormar and Flash, are

trying to find out.
i

Longhair Pubs
Mull Decree. .
Amendments

NEW YORK — An estimated
20 to 30 ASCAP publishers of se-
rious music held a meeting in the
Society’s board room Wednesday
to consider the proposed Consent
Decree as it pertains to serious
music, Many serious music copy-
nght owners feel they are not get=-
ting a fair share of the Mgerfm'm-
ance pie; and the propo
many argue, is geared to pop mhu:
and does not adcqualﬂly meet long-
hair needs,

One serious mus’c publisher pres-
ent at the session siated that under
the proposed document no long-

hair composition can =
credit for theme or back
use. Conditions governing full

. (Continued on pﬂg!,‘,u}.

Finfer Own
Distributor

NEW YORK—Harry Finfer has
taken his Jamie and Guyden labels
from George Goldner enterprises
and will handle all distribution of
the two labels himself. The part-
ing with Goldner was amicable,
and the reason for separating, ac-
cording to Finfer, was that he just.
wanted to be in business for him-
self. “George helped us when we
startl:d and he has done a lot for
us" said Finfer.

The change means that ﬂ]l!
Jamie and Guyden labels, instead
of being distributed via a national
distributor, as Goldner acted for

(Continued on page 14)
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COSNAT EXPANSION BID

NEW YORK—Jerry Blaine, who
is planning an expansion of Cosnat,
his distrib operation, will put into
effect a deferred payment plan de-
signed to encourage more dealers
to stock in depth. Blaine figures
the plan, which is applicable to
album product, will result in more
exposure for the lines he carries,
and will permit the dealer to mer-
chandise more freely.

The plan, which is effective QOc-
tober 1, provides for the dealer to
sign an installment Jbuying agree-
ment amnd thus become a member
of the DSBA — Dealers’ Special
Buying Account, Under the DSBA

SMS to Debut
$6.95 Tape
Cartridge Line

NEW YORK—The Stereophonic
Music Society, long a stereo tape
one-stop and operator of the SMS
mail order club, will shortly enter
the tape cartridge field. Until now,
the outfit, which headquarters in
nearby Pulisades Park, New Jersey,
has been identified strictly with the
so-called high quality reel-to-reel
tape, first on the original two-track
and later the four-track tape sys-
tems.

SMS presxy, Benevenuto Von
Halle, has acquired leasing rights
to the music of a major low-price
disk line on a two-year deal. The
company will issue its first five
tapes October 15 and plans the
release of [ive new tapes every
month. Initial titles include “Leon
Bibh Sings Folk Songs,” "“The
Grand Canvon Suite,” with the

(Continued on page 12)

PACK MAKES
SAME OLD GAG

PALO ALTO, Calif.
Richard Pack, programming
veepee of the Westinghouse
Broadcasting Company, made
his annual announcement in-
dicating that this year's pub-
lic service conference is likely
the last under WBC sponsor-
ship.

Al the banquet winding up
the confab, Pack made refer-
ence Lo this, but also recalled
that a sinular announcement
had been made after the Bos-
ton conference in 1957 and
the Biltmore sessions last year,
only to have WBC president
Don McGannon make a veiled
reterence to plans for the fol-
lowing vear.

McGannon made no such
retercnces this time, but bet-
ting favors Cleveland as the
site for 1960, with Pittsburgh
mot out of the running,

Blaine Plots New
" Dealer Buying Plan

‘cent a month for [ive consecutive

plan the dealer may purchase al-
bum product by payving 20 per

months, at no interest. If the pur-
chase is made sav, in October, the
first 20 per cent payment is due
in Movember. If at this point the
dealer is moving the merchandise,
he can make various other moves.
For instance, he can take a 2

WBC Head Warns on Radio

Programming ‘Copycatism’

‘Can’t Just Copy

Results’

Kaland Tells Broadcasters

By SAM CHASE

PALO ALTO, Calif. — Music
and news radio broadcasters were
warned that many of the fresh pro-
gramming and production ap-
proaches developed by radio in re-

gramming sponsored by WBC and
held at Stanford University.
Kaland noted that “someone de-|
cided years back that excitement |
was a desirable radio ingredient.
Others promptly injected noise into

| station creates of itself. Thus a
“eolor” radio station adhering to a

strict format can also successfully
inject into its schedule “everything
the old line stations can do.,” in-
cluding talk shows, Too many

per cent discount and pay all the!cent vears are being diluted by

their programming.” He cautioned voung people who come to SKH
stations today are thrown into con-

installments at once; or he can pay
20 per cent and give the distrib
salesman another order, to be paid |
out five months later. Along with
this, the dealer would enjoy regu-
lar discounts.

The dealer, to get the five-
month deal must buy a minimum
of $300 worth of merchandise, and |
he must give Cosnat five noles. |

{Continued on pape 12) |

“copycatism,” the result of which

must inevitably be listener bore-
dom rather than excitement.

This was the charge levelled by
William J. Kaland, national pro-
gram director of the Westinghouse
Broadcasting Company, as he
opened the panel discussing how
radio stations can improve their
public image, at the third confer-
ence on local public service pro-

that “Creativity is a process, not a
product, and you can’t jukt copy
the results.”
paying lip-service to the search for
fresh approaches, too many broad-
casters wind up only with a super-
(ficial carbon copy of a crealive
development which some other
operation has achieved.

Kaland also declared that there
need be no consistency in the image

Senate Bills Spea

By MILDRED HALL

WASHINGTON—The reported
rampage of “payola” in the music |
and broadcast industries will run |
head-on into the closer scrutiny ufl
1959 entertainment and promo- |
tional deductions promised by !n=|
ternal Revenue Service last year.
But it could be the Senate that |

delivers the coup de grace to the
pay-off and kick-back practices, |
when Sen. Joseph §. Clark spear-|
heads a war on business “gift” and|
similar entertainment deductions, |
in bills co-sponsored by five sena-
tors, two being members of the
powerful Senate Finance Commit-

tee. |

‘on

rhead War on

~ Show Business ‘Gift’ Deductions

Clark, speaking before a Dan-
ville Rotary Club in Pennsylvania
last week, said he would wage all-
out war against tax evasion by re-
newing the fight for his two bills:
One would knock out the more
plush type of business deduction
now allowed, and another would

'tighten information requirements

deductible “gift" exchanges
among businessmen, Clark at-
tempted to rush a swindle shect
crackdown as a rider to a tax bill
during the recent Congress, but
was unsuccessful. (The Billboard,
May 25, 1959)

Clark and his fellow senators
will also battle for more auditors

NEW YORK — RCA Victor,
currently staging a powerful drive
in the singles field, has been re-
leasing a sharply curtailed sched-|
ule of pop singles since the first|
of the year. Philosophy behind this |
is to put concentrated promotion
behind those disks which are re-
leased, and judging by present in-
dications the theory is now paying |
off. According to Steve Sholes, |
a.&r. chief, pop releases have
been averaging 2.9 disks w::kly.'

Less Singles, Sock
Promo, Sholes’ View

ing at the 2.9 disks per week fig-
ure, Sholes stated that this in-
cluded country or folk-oriented
records which had gone pop in
sales.

It is known that the label’s sin-
gles screening session has become
“ruthless.” The screening session,
Sholes stated, is in direct opposi-
tion to the so-called “buckshot
theory."” Adherents of the latter
figure that if you put out enough
disks some are bound to make it.

whereas prior to the beginning of | “In today’s market,” Sholes says,
the year RCA Victor averaged five | “the buckshot theory doesn’t make

and more disks weekly. In urriv-|.*'-u:n.~ae-"

Col Preps

Push on Walter Set

NEW YORK — Columbia Rec-
ords is putting a giant sales push
behind its October special package
release of the nine Beethoven Sym-
phonies conducted by Bruno Wal-
ter with the Columbia Symphony
Orchestra, The entire collection of
the nine Beethoven Symphonies
will be available in a de luxe stereo
package, a de luxe monaural pack-
ape as well as individually. (Three
of the 1. P's were issued previously
is going all out on promotion,
as individual items.) The company

e -—

current operation, the promotion
“men report to a.&r. This pinpoints

Payola Crackdown Looms
For 1959 Tax Returns

to be hired by IRS to work on tax
loopholes in the areas of gift and
promotional deductions, Clark said
shorthandedness in tax examiners is
costing the government over %2
billion in uncollected taxes. He ex-
pects a crackdown on “abuse of
business expense deductions” plus
other tightening measures which
would bring in another $3 billion,
Increasing use of “gift” payoffs
in the entertainment business were
(Continued on pace 14)

Atlantic Sets
Special Deal

NEW YORK -— Atlantic Rec-
ords is offering record retailers a
“special deal”™ (thru their distrib-

ries, including the label's six new
rock and roll albums,

The packages,
past singles hits. include Clyde Me-
Phatter's "Clyde,” the Clovers'
“Dance Party,” Joe Turner's “Big
Joe Is Here,” “Blues Ballads™ by
LaVern Baker, “What'd 1 Say,”
by Ray Charles and Ruth Brown's
“Miss Rhvthm.”

Cap Extends
Fall Discounts

HOLLYWOOD—Capitol is ex-
tending its fall quantity discount
program three weeks to keep it in|
etfect thru October 17. It was to
have expired September 26. Pro-
gram applies to all Cap catalog
package items, including LP,

utors) on its entire 8000 LP se-|

each featuring |

fusion if aren't handed

they

He added that after! @ batch of records and a strict

SOP, charged Kaland. “It's degrad-
(Continued on page 12)

20th-Fox Sefs

Big Fall Plan

NEW YORK — 20th-Fox Rec-
ords has come up with a fall pro-
(gram that features a special 20
- per cent discount on albums, a dat-
ing plan and exchange privileges.
| Plan is the brainchild of 20th-Fox
| prexy Henry Onorati, and sales
 manager Roy Friedman. In addi-

tion to the 20 per cent discount
on both new and catalog album
merchandise, the fall plan’s dating
| program calls for a three part pay-
ment on the part of dealers for
fall merchandise, with 25 per cent
{Continued on pape 14)

Educational
Aid Pledged
By McGannon

PALO ALTO, Calif.—~Many of

the nation’s foremost college presi-
| dents will participate in a cam-
paign to inform the nation about
the problems and needs of higher
education, This was announced by
Donald H. McGannon, president
of  Westinghouse  Broadcasting
Company, in an address closing the
third public service conference
sponsored by WBC,
. The proposal was a direct out-
growth of the conference, McGan-
non revealed, as he pledged the
complete co-operation of WBC's
radio and TV outlets in airing the
campaign, Dr. J. E. Wallace Ster-
ling, president of Stanford Univer-
sitv on whose campus the confer-
ence was held, indicated approval
of the idea which he states he in-
tends to explore with fellow college
presidents.

THAR' IS GOLD IN
SPECIAL EVENTS

PALO ALTO, Calif.
Broadeasters who doubt that
special events are salable to
sponsors were jolted by Bill
Small, news director of WHAS
and WHAS-TYV, Louisville,

[ Theluded in

The a.&r. exec noted that in his
Giant

dealer displays, advertising lincage |
and radio station promotion rec-
ords. According to Columbia the
release of the nine Beethoven Sym- |
phonies (seven records) by Bruno
Walter is the most important by a |
major conductor in a decade and
the first full collection in stereo. |

The seven records will be pack-
aged in a special cloth album con-
tainer, all in separate soft sleeves.
the packages. both
sterco and monaural, will be a 48-

responsibility and enables heavy | EP's, monaural and stereo product.
promotional effort to be timed with | The label’s regular 10 per cent ex- |

releases,
The “ruthless” screening session

(Continued on page 14)

DOT’S ‘DECK’
HITS MILLION

HOLLYWOOD—Dot Rec-
ords claims its pressing order
on Wink Martindale’s “Deck
of Cards” has passed the mil-
lion mark. Disk, recorded by
the KHJ (Los Angeles) deejay,
has been making rapid strides
in its climb atop the “Hot 100™
charl.

(Continued on puge L’J'J
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change privilege covers purchases
made as part of the program. In ad- |
dition, split billing benefits permit
dealers to payv the first half Novem- |
ber 10 and the balance one month
later.

Esskay Adds
Four Labels

PHOENIX, Anz Esskay
Distributors, the Mercury outlet
here, this week enjoved a healthy
fattening of its lines, adding four |
new labels. They are Carlton,|
Westminster, Elektra and Wynn.

Ky.

Small said that a sponsor
had bought 10 special shows
based on the Khruschev visit
and was delighted with the
results as put together by the
station’s news staff. In fact,
the sponsor has ordered an-
other series of 10 shows
based upon President Eisen-
hower’s projected tour of Rus-
5id.

Small’s problem is that al-
tho he was able to set up sta-
tion coverage of the Soviet
leader’s doings here, he hasn't
anv idea of how—or whether
—Ilke's tour will be covered,
But he hasn't turned down
the order, either.

P
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Exec

By REN GREVATT

NEW YORK — Two electronic
“monsters” as some (radeslers are
already calling them, are casting
a shadow over the singles disk bus-
iness. Tho the two devices are not
yet believed to be factors of major
significance in terms of decreased
disk sales, they are nevertheless
being viewed with alarm in some
guarters with regard (o their po-
tential future impact.

Specifically, the gadgets which
have become the subject of wor-
ried talk among publishers and
diskers alike, are the tiny portable
transistor radio and the tape re-
corder. :

Arnold Maxim, M-G-M Records
prexy, feels that both, and particu-
larly the transistor radio, are fac-
tors in the singles business. Ac-
cording to Maxin, “It's no longer
considered the smart thing among
teen-agers to be a collector of rec-
ords. It's much smarter now to be
so familiar with the local Top 40
jockey—because vou listen all the
time on your portable radio—that
you can tell exactly what time he's
going to play a certain record, be-
cause you know when he played
it yesterday and the day before.
Somehow, we have 10 re-create
the disk-buying habit with teen-
agers or tomorrow's market for
LP's is endangered.” Some RCA
Victor execs have privately ex-
pressed the same kind of appre-
hensions.

At Decca, veepee Marty Salkin
stated a belief that the pocket-
sized radios are having an impact
on disk sales. “You see a lot of
the kids walking around listening
to them all day long,” sad Sal-
kin, “which could mean they are
not buying records.” At the pub-
lisher level, Aaron (Goldie) Gold-
mark evinced the belief that both
portable radio sets and tape ma-
chines are hurting the singles busi-
ness today. With regard to tape
recorders, a recent column on tape

Foreign Air
Execs Heard

PALO ALTO, Calif, — Six top
broadcasting execs from other
lands told the public service con-
ference here that the United States
can learn a great deal from pub-
serve efforts abroad,

Huw Weldon, producer for the
British Broadcasting Corporation,
struck sparks with some ad b re-
marks, in which he declared that
the pubserv battle discussed at this
conference was won long, long ago
in England, where the leading
shows, in terms ol audience, ac-
tually are pubscrv efforts,

(Continued on pape 6)

One-Stopper
Adds Two

New Qutlets

CHICAGO—The Music
one-stop  here owned by
O'Dwyer, is fast becoming a na-
tional one-stop chain. On October
1, O'Dwyer opens new outlels,
each to be called Music Box, in
Denver and Houston. He is already
operating spots in Dallas and
Atlanta.

The Denver point will be man-|

aged by Jack Krug, who worked
in the Chicago establishment for
seven years. Houston will be run

by Charlie Wakefield, who moves|§

over from the Dallas store.
O'Dwyer said that as a general

rule each of the outlets will buy

from distribs in its own areas.

The |

Box, a | Theodore Bike
Jim | with

'UST Fold

s Eye Tape, Transistor
Build as Teen-Age Lure

recorders and their uses, appear-
ing in a photography magazine,
brought a response of more than
200 letters from teeners telling how
they take disks off the air on tape.

Mot long ago, veteran New York
Mirror columnist, Nick Kenny, ran
& piece to the effect that kids are
catching on to the interesting ap- |
plications of tape machines. Later, |
a Boston writer picked up the idea
and did a similar story. Some kids,
it is known, are having “tape par-
ties” where they turn on the Amer- |
ican Bandstand show or their fa-
vorite jockey and tape off the
Top 40 hits.

In this way, they get the hot-
test records of the week. This is
possible because they canm always
crase the old ones and tape new
up and comers in their place. If

Esnda shop hangout, with an ear

they want to save the oldies, they
can buy a new reel of tape at low
cost to pick up the new hits.

In some European countries, the
industry has been aware of this
potential use of the tape recorder
and thus a tax is applied to the
unit upon purchase, the proceeds
0 which are put inte a rovaly
fund for publishers, 10 make up
for allegedly lost mechanicals.

Pocket Size Threat

On the other hand, the pocket
size transistor radios are today pos-
ing .their own kind of threat to
disk sales. Teen-agers have been
noted walking along the route to
school or perhaps the after-school

plug in one ear. This is in reality
a midget earphone attached to a
(Continued on page 14)

New Handbook for

Air Progra

Katz Agency Tome Recommends Rigid
Disk List; 10% Limit on LP Plays

By JUNE BUNDY ;

NEW YORK—George Skinner,
director of radio programming
services for the Katz Agency, Inc.,
one of the leading station repre-
sentative outfits, has come with
some interesting — and in some
Brill Building circles — controver-
sial advice on record programming
in his new manual of contemporary
radio programming.

Tagged “The Nuts and Bolts of
Radio,” the manual (which covers
all areas of station programming—
news, editorials, etc.) is being dis-
tributed to radio stations across
the country this month. It is based
on Skinner's experience in working
with and analyzing station opera-
tions coast to coast for the past two
vears. Katz represents such key sta-
tions as WINS, New York; WWL,
New Orleans, and WIKB, Detroit. |

Skinner comes out strongly in |

favor of “a carefully selected and
rigidly limited list of records”
which, he claims, “must constitute
the complete musical fare.” In line
with this he advocates the list or
“Top 40" type format, utilizing
surveys of local record stores,
weighted data from national trade
papers, elc.

Elektra in

HOLLYWOOD — FElekira be-
comes the 20th label whose prod-
uct will be issued in four-track
open reel form by United Stereo |
lapes, according to tlerms of a
coniract concluded between the
label and the Ampex Audio sub-
sid. Deal was made by Ampex
veepee Herb Brown and Elektra
prexy Jac Holzman.
~Acquisition of the Elektra line
gives UST access to recordings by
| who will co-star
Mary Martin in this season’s
Rogers & Hammerstein “Sound of |

mming

The Katz exec recommends stern
methods of “policing the list,” de-
claring, “On pain of dismissal,
disk jockeys should never be al-

INSIDE ‘MUSIC
MAN’ STORY

HOLLYWOOD — With
“Music Man" now in its third
year on Broadway, Meredith
Willson will tell the world how
he did it—both on disk and in
book form. Capitol Records
will issue an album fea-
turing Willson and wife, Rimi,
titled *“and then 1 wrote
“The Music Man™." It will -re-
late the inside story of how
he sold the show to Broad-
way producer Kermit Bloom-
garden. Album is a disk off-
shoot of Willson's book, “But
He Doesn't Know the Terri-
tory,” published next month
by G. P. Putnam's Sons, New
York, which documents his ex-
periences in  preparing and
peddling his first Broadway
show. Capitol has the original
cast album of “Music Man,”
which also is enjoying its
third-year run on the “Top
LP’'s” chart.

London Debs
Prepack’ Deal

NEW YORK — London Rec-
ords issued a new fall release of
classicdl and pop LP's this week
marking the firm's sixth “Opera-
tion Dealer Support Prograny,” of
this year. The new releases are be-
mg made available on what is

lowed to play any record that is
not on the list.” “At least one of
the ‘top 10" should be played each
hour, preferably right after news
or a talk feature,” says Skinner. To
“discourage (deejay) talent from
deleting a tupne simply because
they do not like,” Skinner suggests
“Each disk jockey should be re-
quired to check off every number
played.”

Skinner’s recommendations on
album programming are looked

termed a “no risk, no investment
basis.”

Most interesting aspect of the
program are two new release “Pre-
piacks” of LP's — one for classical
and one for pop material. “Qur
salesmen would never have the
time in many cases to run thru the
whole extensive list of new re-
leases—nor would the dealer have
time,” said sales veepee Lee Hart-
stone. “In this way we give him
a package of the new releases, in
the quantities that we feel each

(Continued on page 11)

(Continued on page 6)

PALO ALTO, Calil—American |
radio today is not the adolescent |
medium it was once accused of |
being. It is not that good—It s
prepuberty. -

Those words by William Small,
director of news of WHAS radio
and TV, Louisville, Kv., ouched
off sparks at the panel on radio |
news held here during the third
local programming conference,
sponsored by Westinghouse Broad-
casting Company.

Small said his conclusion came
after driving 3.000 miles thru the

| Midwest and East. His definition |

of radio today is that of “A badly |
behaved juke box which each hour |
on the hour suddenly hlows 5
horn, whistle or siren. proclaims in

Miss Tookman |

NARAS Exec |

Music™ Broadway musical. Label’s
other artists are flamenco guitarist
Sabicas, the Oranin Zabak Israeli
Troupe, pop singer Anita Ellis and
Shell Silverstein,

According to Bill Muster, US1
marketing manager, initial Elektra
release in quarter track tape form
will include Bikel's *Musician
Gypsy” and “More Jewish Folk
ongs.” Release will also consist
of “Gold Coast Saturday Night"
by the African Ensemble and
“Cuadro Flamenco,” both recorded
in this country,

NEW YORK — Lillian Took-
man, assistant national publicity
director for Decca Records, has |
been named executive director of
the New York Chapter of the Na-
tional Academy of Recording Arts
and Sciences. The announcement
was made by John Hammond,
prexy of the chapter here.

Miss Tookman has been with
Decca’ since she moved to Naw
York from Cleveland in March,
1958. She has been working un-

(Continued on page 6)

Verbal Sparks at
Radio News Panel

echo chamber that the world’s
greatest news staff is about to pre-
sent the world's greatest news-
cast, this was sometimes followed
by a display that would make the
most fervent of 19th century yel-
low journalists blush.”

Small came out strongly against
the five-minute newscast as insuf-
ficient. If commercial, he said, it
means just three to three and one-
half minutes. “Take out time for

(Continued on page 11)

Verbit Hifs
High Stereo
Phono Prices

PHILADELPHIA—Nelson Ver-
bit, head of Marnel Distributors of
this city and Baltimore, claimed
last week that phono manufactur-
ers are hurting stereo record sales
by pushing high-priced phonos at
$400 and up. According to Verbit
a survey conducted by his sales-
men and via mail showed that 80
per cent of all retailers feel the
concentration should be on stereo
sels costing less than %200, These
dealers claim that less than 5 per
cent of their customers can afford
to purchase sets for more than
$200.

“People are not only resisling
these ridiculous prices that are be-
ing pushed on them by unrealistic
manufacturers,” said Verbit, “but

. are starting (o say that stereo
is strictly a rich man's toy. This is
really dangerous because it scares
away prospects. The $100 to $200
level offers a perfectly good buy
and excellent sound. We are ad-
vising all retailers we service with
records to feature only sterco-
phonic players starting at the very
bottom prices and going no higher
than $200.”

Pubserv Jazz

Sparks $$

Potential

PALO ALTO, Calif.—Man, hik
educational programming, doesn’
have to be far out. The cats a
the third Public Service Confer
ence here, sponsored by Westing
house Broadcasting, were hippe
to gramming with a beat whe
they kicked around the wa
WTOL-TV, Toledo, O., has bee
making big noises,

The fact is that, using the non
prime time of Monday afternoo
from 12:15 1o 12:30 p.m., the sta
tion grabbed considerable atten
tion by airing a I3-week educa
tional pubserv series which woun
rup last week—1iitle: “The Sound
of Jazz.” The show was presente
in co-operation with the music de-
partment of the Toledo Museum o
Art, and consisted of tracing th
evolution of jazz by using origina
recordings, photos, live musician
and filmed interviews with jaz
names, as well as discussion by
panel. .

S0 much interest was stirred u
that, even tho the series was no
intended for sale, some agencie
and clients have shown interest in
bankrolling any future efforts of]
this type. This has given rise I

(Continued on page 11]

Charges Jock With

Off-Color

NEW YORK — A complaint
alleging that station KIMN, Den-

ver. allows its jockeys to make |

“off-color” offensive remarks on
th: air has been filed with the Fed-
eral Communications Commission
by Don W. Burden, president of
the Star Stations chain.

The complaint singles out KIMMN
deejay “Rolls Rovee™ Johnson and
listed several on-the-air remarks by
the jocks which Burden taped Sep-
tember 16. The tape was enclosed
with the letter, and copies were
also sent to all the other FCC
commissioners, as well as civic and
church officials, school board mem-

bers and prominent businessmen of
Denver,

Gaggery

Burden registered a particularly
strong protest against Johnson's use
of a bathroom “flushing” sound,
accompanted by such remarks as
“And South High gets 1o, pull
the chain on Royce Johnson this
morning, and I'll try fo get m)]
water wings adjusted here so
don't drown."”

The Star exec also objected to
Johnson's “sordid approach” in onA

the-air phone conversations with
local high school girls., Johnson
said Burden, frequently utilize
suggestive intros for pop record
(i.e. “Hey Little Girl in the Hig
School Cheaters,” cheaters bein
teen-age jargon for falsies.) Tag

(Continued on page 6
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ONLY 2 DAYS LEFT!!

This offer expires Ml MIDNIGHT SEPTEMBER 30, 1959

w AUDIO FIDEI.ITY (A7)

99¢...

REMEMBER, ANY AUDIO FIDELITY $6.95 STEREO OR
$5.95 MONAURAL L.P. ONLY 99¢ WITH THE
PURCHASE OF ANY OTHER AUDIO FIDELITY RECORD
AT SUGGESTED LIST PRICE.

This is the BIGGEST program from any record company because
.. you make your big, full 38% mark-up
... you save over 40% by buying now

... N0 tie-in or premium or short discount
.+« COOp advertising progrum

Pres. of New York & New .Iersey Dealers’ Association

CALL YOUR AUDIO FIDELITY DISTRIBUTOR
AND PLACE YOUR ORDER TODAY FOR THE

AUDIO FIDELITY 99¢LP BONUS

AUDIO FIDELITY INC., ¢ 770 11th AVE, N. Y. 19, N.Y. ¢ Plaza 7-7111
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NTERTAINMENT

EXCISES TOP 1958

WASHINGTON - Excises col-
lected by Uncle Sam on various
forms of entertainment made
healthy gains in fiscal 1959 over
fiscal 1958. Strong jumps were
made in excises collected on
phonographs, radio and television
sets, phonograph records, cabaret
admissions. Smaller gains were
made on coin-operated amusement
devices, according to Internal Rev-
enue Service.

Levy on phonographs and radio
and television sets yielded $152.-
566,000 to the federal coffer in
fiscal 1959 (which ended June 30),
& jump of $6,144,000 over the pre-
vious fiscal year. Excise on records

ielded $20,540,000, up $2,258.-

from fiscal 1958. Collections
on musical instruments, however,
dropped $45,000 for the period
from the earlier year.

Cabaret tax amounted to $45,-
117,000 for the latest fiscal year,
up from the $42,919,000 a year
earlier. Tax on admissions to thea-
ters and concerts from $54,683,000
to §49,977,000, .

Federal excise on coin-operated
amusement devices coniributed
$5,888,000 to Uncle Sam's coffer
in fiscal 1959, a small gain from
the 25,780,000 of the earlier year.
Excise on coin-operated pgaming
devices dropped from $11,733,000
{0 511,{]*[]6,@?0[1 during the same
period. Tax on bowling alleys and

pool tables amounted to $3,403.-|

000 in fiscal 1959, compared with
$3,139,000 in 1958.

For the quarter ended June 30,
collections were as follows: axcise
on phonographs and radio and
television sets, $38,994.000, com-
pared with $29,046,000 for the
same quarter; musical instruments,
$3,673,000, against $3,186,000 for
the same period a year carlier; ex-
cise on theater and concert admis-
sions, $7,952,000, compared with

MOST
RELIABLE
HIT-PICKING

SERVICE!

it's a
statistically
proven fact
that 7 out of
10 of tomorrow's
100 Hotiest
Records are
advertised in
Billboard
TODAY—and
four of

them will
soon reach
the
best-seller
class!

$13,950,000; cabaret tax, §11,-
566,000, against $10,027 for the
second quarter of 1958; coin-op-
erated amusement devices, $1,960,-
000, against $1,425,000; coin-op-
erated gaming devices $3,160,000
against $2,847,000, and bowling
alleys and pool tables, $1,004,000
against $744,000.

Palette Sets
Regular Disk

Sked Here

NEW YORK — Palette Records
will go on & regular single and
album release schedule here start-
ing next month. The firm will re-
lease one record & week every
week, and a total of 24 albums a
vear. In addition, the label is now
setting up all new distribution, 100
per cent on its own. At the present
time, Palette has set 12 distribu-
tors for the label, and expects to
have more set up by the end of
October.

Palette, part of a world-wide
label based in France, Is now dis-
tributed thruout the world under
its own trade name. The hit Pa-
lette disk of a few months ago in
the. U. S., “Manhattan Spiritual,”
with the Reg Owens Ork, is now

the number one hit in France, and
|15 becoming a European standard.
| There are 35 recordings on it in
France alone,

New artists signed by the:label
overseas, who will soon be released
in the U, 8., include Peter Krue-
der, Rueben Calzado, Benedict
Silberman and David Bee and His
Dixieland Band. The Ilabel has
also recently signed Lady Jane and
Verity, girl duo from England; the
Adams Singers, Mike Shawn, and
Pat Dodd. Reg Owen is also still
with the label. Palette is readying
a larger staff and additional pro-
miotion men across the country o
work on its Anlerican releases.

London Debs

® Conrinued from page 4

record is likely to sell. This we of-
fer him on a 100 per cent ex-
change basis with delayed billing
thru next January 10. How can
he go wrong. 1It's practically a
consignment deal.”

The so-called pop “Prepack”
contains 50 new LP's (21 stereo
and 29 monophonics) at a dealer
cost of $138.38, with a suggested
list price of $223.00. The classical
package contains 43 new sets (35
stereo and eight monophonic) at
dealer cost of $135.97 with a sug-
gested list of $219.14, Other sets
lin the massive new release, not
included in the prepack groups can
be ordered separately by dealers.

Foreign Air

® Continued jrom page 4

British public, he said, is no better
educated or intelligent than Ameri-
can audiences. Success thus de-
pends on effective use of radio and
TV by the most brilliant creative
broadcast people, said Weldon.

Juan Duran, producer and con-
timuity acceptance director of the
Telesistema Mexicana, stressed the
importance of the broadcast media
in his land, especially in raising
Mexico’s literacy rate. The use of
TV kinescopes in schools and in
towns after their airing has helped
bring significant messages to the
people who would not otherwise
be aware of them, he said.

Other speakers in this panel ex-
 plained the uses of radio and TV
in their countries for pubserv pro-
rects. These included Grazia Maria
Puglisi from Italy, Shuji Tomo-
waza from Japan, Heinrich Fischer
from West Germany, and Michael

I'M A DIRTY %#cS$,
SAYS T. THUMB

SPRINGFIELD, Mo,
Were P. T. Barnum alive to-
day, it's anybody's guess
whether he'd deem it tribute
or tragedy that a new rock
'n’ roller has appropriated the
name Tom Thumb, In his
Decca debut slated for this
week, Tom sings what is
termed a socially acceptable
substitute for such angry
utterings of mankind as
“@ /#°X$$1." entitled “Dirty
Rack-a-Frack.”

The original Tom was the
celebrated midget who ranked
alongside Jumbo and Jenny
Lind as Barnum’s greai-
est “sucker-born-every-minute”
exploitations. The 59 model
Tom, a self-admitted midget
in musical talent, is a Spring-
field network TV-radio writer
named Don Richardson. Ac-
cording to Si Siman, of Earl
Barton Music, Springfield
publisher who speculated on
the master of “Rack-a-Frack™
fand its companion piece,
“Harmony,” sung by Hugh
Ashley, composer of both
sides), the new Tom Thumb's
a cinch for special attention in
today's r.&r. market, since he
is “hampered by neither the
ability to carry a tune nor any
sense of rhythm whatever.”

More spectacular a show
than Barnum ever staged, re-
ports Siman, was the night of
Richardson’s Nashville record-
ing session. A veteran at put-
ting words in the mouths of
others, but a neophvte in fac-
ing a mike himself, Tom alter-
nately blanched, flushed,
shivered, quaked and. says
mentor Siman, “his only salva-
tion in keeping up with the
beat was that his knees were
knocking in time.”

Off-Color Gags

® Continued from page 4

ging his program “The dirty old
R1 show,” lohnson, claimed Bur-
den, also makes light of the prob-
lem of juvenile delinquency. via
such remarks as “Go out and beat
a leen this week friends. Beat up
your teen-agers.”

Meanwhile, Cecil Heftel, mana-
ger-owner of KIMN, said Johnson
had been “removed from the air
immediately,” pending a thoro in-
vestigation of the complaint. Hef-
tel, who has stations in other cit-
tes, said he was not aware of John-
son’s conduct on the air—explain-
mng: "He (Johnson) admits he
tried to be a ‘great personality’
when 1 was out of town.”

Heftel also explained that his
program director Graham Richards
left the station last July and since
he -still hadn’t lined up a replace-
ment, no one was around Lo police
KIMN programming while he was
away.

Heftel denied that Johnson re-
flected the “entire daily pattern”
of KIMN, as alleged by Burden
in his complaint. Johnson, said
Heftel, has the lowest ratng of
any jock on the station, while one
of KIMN's highest rated spinners
1Is a Sunday School teacher.

Heftel said he thought Burden
should have brought the complaint
to him first Tor possible action,
rather than going 1o the FCC.
He also opined that Burden's com-
plaint was at least partially sparked
by the fact that KIMN’s ratings are

higher than those of Burden's Den-
ver outlet.

Reddington from Associated Tele-
vision, Ltd. the British commer-
cial broadcasting organization. The
panel was chaired by a third Brit-
isher, Basil Thornton, the execu-
tive ‘director of the Broadcasting

Foundation of America.

® Continued from page 1

DISK PROGRAMMING
HIGHLIGHTS TRENDS

Dot, Coral, Carlton, Cadence,
Jamie, Dolton and Kapj:. Labels
having two each included Atco,
Liberty, Laurie, End, Del-Fij,
Chancellor, NRC, Duke, United
Artists, London, Starday, Imperial
and King,

Male artists were even more
dominant during the May-July
period than they were from Jan-
uary-thru-April of this year. A
mere 25 women made the charts,
as compared to lﬁ'i'udmen. duTuzF}

up category (including
iﬂa aplsn mainly masculine, There
were 47 groups—33, all male; 10,

ARAC Moves
To New Base

NASHVILLE—Acuff-Rose Art-
ists Corporation, headed by Walter
D. (Dee) Kilpatrick and currently
handling the bookings on seven
prominent “Grand Ole Opry” per-
formers, last week moved into
guarters in a new building at 2508-
B Franklin Road here, The talent

agency had occupied quarters in
the same building with its sister
firm, Acuff-Rose Publications, at
2510 Franklin Road.

“Grand Ole Opry” stars under
exclusive management of ARAC
are Roy Acuff, Hank Snow, Don
Gibson, Billy Grammer, Wilma
Lee and Stoney Cooper, Margie
Bowes and Rusty and Doug. Other
artists under the firm’s banner are
veniriloquist-dancer Alex Houston,
Mark Dinning, Roy Orbison, com-
poser-conductor Boudleaux Bryant,
Jim Sweeney, Sammy Salvo, Lance
Roberts and Bob Gallion.

In addition te working personals,
Gallion handles sales promotion
work for the firm, Others on the
agency's operational staff are Mar-
garet Cannon, sales and publicity,
and June Gallion,

Big Release
By Westm'ster

NEW YORK—Westminster Rec-
ords is releasing a flock of albums
for October, most in the classical
repertoire, Key items include a
complete new ““Messiah™ with the
Vienna Academy Chorus and the
Vienna State Opera Orchestra.
Other classical LP’s feature pianist
Ryszard Bakst, and pianist Paul
Badura-Skoda. There are also two
albums of Christmas Carols among
‘the 13 releases, which are avail-
iable both in stereo and mon-
‘aurally. There are also four pop
'sets in the new release, including
a cha cha set, and an album of
|Suusa marches.

—Miss Tookman

® Continued from pape 4

officially with NARAS almost
since its inception.

NARAS, meanwhile has sent out
ballots in connection with its an-
nual recording industry awards to
be presented this year on NBC-
IV in color on NMNovember 29,
| The show will be sponsored by the

‘Watch Makers of Switzerland.

mixed; and only four, all-fem—the
Chordettes, McGuires, Chantels
and the Shirelles, Three of the
25 female chart-makers were coun-
try and western artists — Margie
Bowes, Ruby Wright and Skeeter
Davis.,

Several long - time favorite girl
singers made it — Doris Day, Te-
resa Brewer, Connie Francis, Pattl
Page, Lena Horne, Joni James,
Jane Morgan, Peggy Lee, Sarah
Vaughan, Dakota Staton, Dinah
Washington, Ruth Brown, Keely
smith, and LaVern Baker. Also
listed were Anita Bryant, Cathy
Carr, Kathy Lindén, Nina Simone,
Annette, Connie Stevens, Dodie
Stevens, and Baby Washington.

Personality
New Ram Tag

NEW YORK—The new name
for Buck Ram’s new label is now
Personality Records. Label was for-
merly called Buck Ram Presents,
but when he was unable to obtain
clearance for the mame he decided
to switch. Morrie Price, who is
handling the new label out of Chi-
cago, has announced two new re-
lcases on Personality, skedded for
shipment this week, They include
sides by the Wilder Brothers and
sides by Johnny Olenn,

Ram has signed some new talent
for the label, including the Tony
Paster group, consisting of Pastor
and his two sons, Guy Pastor and
Tony Jr. The Pastor family is now
appearing as a father and sons trio
with a new night club act. Addi-
tional talent signed by Ram in-
cludes Big John Taylor, Stewart
Rose and the Flares,

Allen Hosts Victor

Contest Winners

RICHMOND—Sporiscaster Mel
Allen was host last week to RCA
Victor distrib Bill Carleton, who
manages the disk division of
Wryatt-Cornick, Inc., here, and Ed
Snider, rack merchandiser of Edpge
Limited, Washington, on the occa-
sion of the World's Series at Com-
iskey Park. Both were present in
connection with an RCA Victor-
sponsored contest promotion of the
album, “Mel Allen’'s Baseball
Game,” a Bluebird disk for young-
sters, Carleton and Snider won an
all-expense paid trip to the games
for the best window and in-store
displays, local newspaper advertis-
ing, etc. Judges were Allen, George
Parkhill, RCA Victor pop advertis-
ing and promotion chief, and Roy
Block, of Greay Advertising, Inc.

Haverlin Calls

® Continued from page 1

portunity for modern composers
to move the minds of mien. There's
too much buckles and silk stocking
music.”

Haverlin also declared that the
indie broadcaster “is plagued with
fears that public affairs program-
ming will sail over the public's
head and lose him his audience,
But if a girl doesn't say yes to your
first proposal you don’t blame the
girl; you try again.”

HOT 100 ADDS NINE

week., Essentials are:

70.
75.
78.
80.

Danny Boy—Conway

NEW YORK — The Hot 100 adds nine new sides this

Darling, 1 Love You—Al Martino, 20th Fox

Twitty, M-G-M

Fll Be Seeing You—Tommy Sands, Capitol
Living Doll—CILiff Richard, ABC-Paramount

83. It Happened Today—The Skyliners, Calico

86, Boo Boo Stick Beat—Chet Atkins, RCA Vicior
87. Tﬂrqna]'—TI‘.LE Fireballs, Top Rank

96. First Love, First Tears—Duane Eddy, Jamie

97. The Enchanted Sea—The Islanders, Mayflower
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SRECO Racanns.lﬂc.
39 WEST SIXTIETH STREET
NEW YORK 23, 1. T

SIDNEY SIEGEL september 10, 19359
PRESIDENT

Mz, Jose Mells
c/o Jack Paar Show
NBC = TV

Dear JoSes

This morning's orders brought the numiar Ei ig;;a
1bums you have gold since the beglgnszites
:n a total of 175,000, in the Unilte .

than justifies the
ble sales figure molé
i:iiuig?izat you have attalned as one of the top
recording artists in the world,

ysly proud of you
Records are enormo _
2:da:e§:i;np1eased to have been able to contribute
to your succesSe

ms has sold steadily
Ever?ugieniiii:rdiigii iizu;eleased. "Tnniihﬁ",
ﬁﬁziis'ﬁt Midnight", "The Many Moods Gftﬂﬁe S
and "Christimas with Melis"™ have become
wcatalog items” in every Sense.

vou will be pleased to know that we have already

received 32,000 re-xrelease nrdeza fu:iyn:; new
lbum “Jasa Plays The Latin Way". Th Ebi p——
:ives'every indication of becoming your g8

ordiall ,
z; VY
gidney Siegel

Personal Management;

| Directions
MORTIMER ROSENTHAL ' AR
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... it's just Decca’s combinafion of
fop falent and funes that makes the hifs

'] Ain't Never”

BOBBY
HELMS

_BOB BECKHAM

- Just as
Much as Ever”

30861

"Hurry Baby”

c/w

"My Lucky Day” . s

30976

CARL DOBKINS, JR.

“If You Don't

Wikiion Wanf My Lovin""

BROS.

“A Woman's
Infuifion™

30968

RECORDS

A New World of Sound
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Yerbal Sparks at News Panel

® Conjinued from page 4

Pubsery Jazz

® Continued from page 4

e S e e et L L

the weather, and it's around the
world in 180 seconds,” he said.
With the “self-named modern ra-
dio school striving to get 10 stories
into such a newscast, the important
ones must get inadequate treat-
ment,” he declared.

Small also was negative on use|

of mobile units, saying he can't
think of one story per month big
enough for this treatment.
shoold radio news contain, as
much modern radio does, a cata-
log of erime, “from rape to robbery
with stopovers for everything else
on the police blotter from sodomy

chine.”
Radio news does not need
whistles, sirens, echo chambers,

shouts, growls and musical orches-
tration,” he concluded. Instead,
Small cited a need to depart from
the gimmick and encourage solid
reporting—and reporters who dig,
dig, dig for a story.”

Jerry Landy, news director of
WBZ, Boston. told the panel that
“radio has been able to create per-
sonality for its deejays, personality
for its music, personality for its an-
nouncers, but rarely for news.” He
applauded the increase of impor-
tance given news by some stations
which formerly regarded it only as
“a necessity on the program sched-
ule so the deejay can go wash his
hands.” He agreed with Small and
all the other panelists on the de-
sirability of increasing the number
of longer newscasts, but also de-
fended the five-minute newscast,
saying that “to deny the value of
the five-minute program is to deny
one blessed advantage of the radio
news medium—the ability to de-
liver it clearly and quickly,

Martin Weldon, director of news
and special events at WNEW, New
York, said that altho WNEW has

been a pioneer in the five-minute
newscast, he would personally like
to see longer periods employed. He |
described the station's increased
use of tape since sefting up its own
news staff, and emphasized the

! Hugh Brundige, news director

Nor | of KMPC, Los Angeles, described

'including use of helicopters.
to strong-arming a pin-ball ma- |

use of the voice of the newsmaker

or observor rather than an an-
| nouncer.

how the unique traffic problems
in that city brought about his sta-
tion’s stress on mobile coverage of
traffic conditions thruout the day,

interest by other station program-
ming execs here to the commercial
potentials of a pubserv jazz series.

The panel which appeared on
the Toledo Symphony Orchestra;
Tim Hamilton, popular Toledo dee-
jay, and jazz pianist Art Edgerion,
a Julliard grad and friend of the
late W. C, Handy. The station
contributed technical crew and
equipment as well as time. -Extra
costs for the series totalled only
$26.

® Continued from page 4

Handbook for Programming

upon as particularly controversial
by some record manufacturers, in
that the exec advises stations to
by-pass sound track and original
cast albums. His reasoning is that
“The motivating force behind the
sales of these LP’s 18 the story as-
sociated with them rather than the
actual sound of the music.”

Altho many stations have built
high ratings, via the programming
of selections from original-cast
Broadway show scores, Skinner be-
lieves people buy show albums to
enjoy them as a “unit,” and that
“hearing an occasional tune from
the album rarely satisfies his desire
to re-create the play in his mind."”

The percentage of album music
incorporated in a list, says Skin-
ner, should depend on the number
of potential listeners, indicated by
sales figures rather than the dollar
percentage. Skinner contends “al-
bum sales only underscore the sim-
ilarity between adult and teen-age
musical tastes,” since, he claims,
“the bulk of mon-movie and non-

show albums are done by the same

groups and artists who are re-

MANUFACTURERS

garded as teen-ager delights.” Con-
sequently, he recommends “a gen-
erally acceptable percentage of al-
bum music for a well-balanced list
Is approximately 10 per cent.”
Supplementary Tunes

In describing suitable material
for use as “supplementary tunes”
Skinner says: “Many should be
modern re-makes of old standards.™
Then, however, he rather confuses
the issue by adding, “conventional
or original arrangements of the old
standards should not be used. All
music should have the modern
beat.”

Skinner believes in using stricl
“Statistical evaluation” standards
for records listed from No. 1 to 35.
However, on a group he labels,
“Personality tunes—a purely sub-
jective category, depending en-
tirely on the judgment of the man
selecting the music,” he raises
some tradesters’ evebrows by opin-
ing: “Ten of these tunes should be
selected, The individual rank on
the list is unimportant, so assign
them arbitrary numbers from 36
to 45."

OPERA REVIEWS
Center Offers Glowing ‘Oedipus’

The coupling of Igor Stravinsky's “Oedipus Rex” and Carl
Orff’s “Carmina Burana™ provided the New York City Opera with
an interesting and glowing opening. Leopold Stokowski conducted
both works, o

 Wesley Addy was narrator of “Oedipus Rex,"” filling in for dn
ailing Jason Robards Jr. Claramae Turner, using various vocal
ranges, brought depth to her characterization of Jocasta. Joshua
Hecht was in good voice as a robust Tiresias, and Richard Cassilly
interpreted Oedipus in fine form. The chorus was excellent.

~_ The work is staged in the classic manner in front of an
intriguing and attractive set. The lighting was especially note-
worthy.

Orff’s work, a collection of “profane songs,” sung in Latin,
was staged and choreographed by John Butler. 1t is performed
by three soloists, four principal dancers, a dancing ensemble and a
chorus. The dancers give a literal translation of the text. What
was lacking in musical color in the episodic work was supplied
by the bright costuming and vigorous dancing. Soprano Reri
Grist made an impressive debut as one of the soloists. The princi-
pal dancers were Carmen de Lavallade, Veronica Mlakar, Scott
Douglas and Glen Tetley.

By contrast “Oedipus Rex™ is more exciting musically, and
the conductor was able to draw much more from the ensemble.

,‘ There are several available versions of each work, and dealers
might well give them consideration. Howard Cook.

&

NIGHT CLUB REVIEWS

*

The Queen Scores at Vanguard

Dinah Washington breezed into New York's Village Van-
guard last Tuesday evening with a flock of new numbers and her
own highly pleasant way of selling a song. The Queen, in addi-
tion to offering some of her more classic items, treated the packed
room to renditions of her current big hit, “What a Diff'rence a
Day Makes,” and her new platter, which couples “Unforgettable™
and “Nothing in the World.”

Of course, her set had several blues items, which she pre-
sented in her sly style. These included selections from her
“Dinah Washington Sings Bessie Smith" LP.

The gal seemed a bit hampered by the group behind her
(not her regular trio), but this detracted little from an en-
tertaining evening. Howard Cook.

THIS REALLY MEANS PROFITS & MONEY

THE NEW “HIGH SPEED” RECORD PRESS...

FABELDIS s. a.

FABEL '59

Absolutely precision built, using many patented exclusive features, steel body.
Designed for complete security and fully safety proof during operation.

Bright new and unsurpassed design.

Extremely high production rates.

High speed open and closing time.

Only precision built press in the world in which every moving part is "surface
hardened.”
Only precision built press mass
interchangeability of all parts.

produced under strict control permit complete

Production costs reduced to absolute minimum.

High speed record iﬁnling such as dies and extensive range of galvanoplactic

Machinery available upon request.

6-10 RUE SAINTE-MARIE — BRUSSEL 8 — BELGIUM

Your die problems are now over.

We are the only manufacturers in the world of special steel dies moulded in one
piece.

Material twisting or leaking is therefore impossible.

Resistance superior to all other standard material employed allowing ideal
conductibility.

May be supplied completely finished to your specifications or, at your demand
:d:_m be delivered "Rough Machined” allowing you to machine down to your own
imensions,

We have in stock 7”-10” or 12" models. |
Fully detailed information in outstanding 59" catalogue sent upon request.

More than 25 years of experience in sound recording and record
manvufacturing equipment.

]
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EVEREST

mm in Pops
mm in Sound

“JUST IN TIME"

b,/ w

“BUT NOT FOR ME"

#19308

“CAROLE"

b,/ w
“"STAIRWAY T0O
THE STARS"”

£19315

b/w

“CHOP CHOP HOLE
IN THE WALL"

#19316

Distributed by Decca Distributing Corp.

EVEREST

A DIVISION OF BELOCK INSTRUMENT CORP,

.M,
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WBC Warning on ‘Copycatism’

ing, erroncous and entirely wrong
to have to say a station has just

one formula,” said Kaland.
This approach was confirmed by
R. Peter Straus, president of

i

WMCA, New York, who said: “Al-

* |tho we have long been identified

as a music and news station, we
have gradually built an image as
a provocative talk station, too.”

Bill Ennis, program manager of
KEWB, Oakland, Calif.,
nent of “color” radio, decried the
charge that “contemporary™ sta-
tions are used as background lis-
tening while other types are fore-
ground. If this is so he said, listen-
ers apparently turn up their com-
mercials, because they buy the
prmiucls advertised. He empha-
;51?&:.1 however, that deejays can
| best inform and entertain their
audiences by thoro preparation be-
fore going on the air of what will
be presented between records.

“I like to ask a jockey what he
plans to be saying at 12:07 p.m.
If he has a specific answer, it

® Continued from page 3

an expo- |

means he has prepared himself
well,” said Ennis.

Pede Worth, programm manager
of LCBS. San Francisco, and
George Volger, general manager of
LWPC, Muscatine, la., agreed on
the necessity of each radio station
establishing a firm image of itself
with the public, in view of increas-
ing competition and similarity of
style.

The panel's chairman, Don
Quinn, program manager of
WIND, Chicago, said that because
the average American can't stand
being alone, he has to have “back-
ground noise” on much of the time.
Radio stations seek to serve this
public in their own ways, nearly
all using pop music as a basis, The
listener, in turn learns he can
punch in his favorite station at any
time and get that station’s kind of
service, But he decried the lack of
enthusiasm and listener excitement
which generates real loyalty, of the
type being obtained in increasing
amounts by FM stations,

Col Push on Walter Set

— S gt 8 =" —r———ri

page booklet containing historical
tand biographical material about
Beethoven and his. music. There
also will be a large portrait of
Bruno Walter suitable for framing.
The stereo set will cost $41.86
(seven disks at $5.98 each) and the
monaural album will cost $34.87
(seven records at $4.98 each). In-
dividually the records will sell at
the stereo list of $5.98 and the
monaural list at $4.98.

For the first 30 days the Walter
records are heing sold to distribu-
tors and dealers (October), there
will be an extra discount on rec-
ords purchased. In order to create
extra excitement about the pack-
age, Columbia will.- send the sets
out to both AM and FM stations,
with the latter receiving stereo
sets. Columbia will also send out
8 rehearsal record of Walter and
tke orchestra to radio stations as
a pr-:rnmian’al device. .

A heavy advertising schedule is
'set on the packages. In the trade
IThm: Billboard’s Aundition magazine
‘will carry a spread. Consumer
magazmes will include Life, Es-
quire, New Yorker, and many other
class magazines. For the dealer
Columbia has worked up a four

SMS to Debut

® Continued from page 3

Oslo Ork, productions of the scores
of “Flower Drum Song,” “Kiss Me,
Kate," "“Showboat,” and "Red-
head,” “TV Action Jazz,” "The
Biggest Hits of 1959," and “1 Hate
Men," with Nancy Walker.

SMS also has completed an ar-
rangement to revive the Livingston
tape line on four-track, reel-to-reel
tapes. The Livingston materjal will
consist of items not previously re-
leased. A special offer will be
made to customers of the Living-
ston product from October 15 to
December 1. For every two Liv-
ingston tapes purchased at the
regular price of $7.95 for pop and
$8.95 for classical, the buyer gets
one lape of his choice out of the
Livingston catalog free.

The SMS cartridge line will
carry a list of $6.95, Distribution
plans for the cartridges were still
in the negotiation stage at week’s
end. Von Halle said the car-
tridges will employ a new brand of
tape researched and recently intro-
duced by Minnesota Mining and
Manufacturing Company. “It's a
superior tape product,” said Von
Halle, “which provides a record-
ing quality better than disks, even
at the 334 ips speed. When 1
knew this was true, 1 decided to
enter the cartridge field, because
there 13 no doubt that this product
has potential mass market
app:al."

color die-cut wing display that fea-
tures Walter and a bust of Bee-
thoven. There are also four color
consumer mailing pieces, silk ban-
ners to use in the store, and other
displays that can be wused on
counters and in the store.

There are sales contests already
set up for best windows on the
Walter album, and the store that
wins the national contest will re-
ceive a Columbia radio - phono,
Forty other runner-up dealers will
receive cameras for the second-
best windows. Distributor sales-
men who sell the most over quoto
of the Wu[ler sets .will also re-
ceive prizes, as will managers of
independent and branch distribu-
tors, if their salesmen exceed
quolas.

Blaine Plots

® Continued from page 3

iy

Dealer can’t lose, Blaine says, be-
cause he will have a 100 per cent
exchange privilege every five
months.

Blaine stated that he has tested
the plan in some areas, and that it
appeals to dealers who normally
would want to stock only the top
hits of a label, In fact, the Cosnat
chief is so enthusiastic that he en-
visions Cosnat's annual gross rising
a couple of million as a result of
this defetred payment plan. “More
and more industries are doing this
kind of thing.... It amounts to us
factoring the dealers,” Blaine
added, To aid in this type of fi-
nancing, Blaine has received bank
support in the neighborhood of one
million dollars.

The Cosnat chief stated that his
dollar volume was now 80 per cent
in the package goods and 20 per
cent in singles. He noted that altho
deejays were increasing the extent
of album programming, the retail
outlet remained the chief promo-
tional level for albums. “That's
where the exposure is needed” he
said, adding that it was necessary
to come up with atiractive pur-
chasing plans in order to keep the
dealer structure healthy.

Cosnat now has five branches—
in New York, New Jersey, Phila-
delphia, Cleveland and Detroit. In
one month, Blaine intends to have
a Cincinnati branch in operation.
Ultimately, he expects te have 12,
the additional cities being Chicago,
Los Angeles, Pittsburgh, Boston
and Baltimore-Washington.,

AUDITIO

UubD
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a prime target of the Senator's talk
to Congress when he introduced
his bills. Significant to the payola
issue would be his proposed
amendment “to prevent a corpori-
tion or business execulive- from
claiming as deductions the sums
spent for items on which the return
to the taxpaver in terms of ‘per-
sonal service’ is apt to be high,
and the business purpose subordi-
nate.”

Clark specifically mentioned
movie star gifts to agents, directors
and others—but tax attorneys see
a strong parallel in payments or
gifts to deejays by record compa-

der present law, such paymenis
'not in excess of %600 to any one
' person annually, can be lumped in
promotional and advertising deduc-
tions, and would require substan-
tiating only if the company’s tax
was audited.

In the eyes of Senator Clark, this
constitutes too big a loophole. “To
force auditing agents to pass on
the reasonableness of claims when
the personal and business purpose
of the expenditures are almost sure
to be blurred, is totally unrealis-
" Hence, he would wipe maost
such expenses from the deductibie
catcgory. In addition, his bill
would require reporting of pay-
ments or gifts or services to any
mdividual of over 5200, rather
' than the present 5600, on the em-
plover's Form 1099,

Increasing attention of IRS to

Lic,

the expense deductions has been |

evident in the 1957 attempt to re-
'gquire full reporting, and the final
‘ruling of 1958. The latter excuses
in employee from itemizihg ex-
pense deductions if he accounts
for them to his employer. How-
ever, he must account for any
amounts not reimbursed, and a full
account is required of executives
who do not report in detail to
employers.

Also, IRS will require a [ull ac-
counting if the employee is related
to the employer, or works for a
company in which he or his fam-
iy own more than half interest.
Even more broadly, “Accounting in
iull may be required if IRS deter-
mines that procedures used by the
employer in accounting for the ex-
penses dre not adequate.” If ex-
penses are disallowed, they are no
longer deductible by the employer,

'and tax on the amount is required
of the employee who failed 1o
prove the expense.

. Currently, IRS is fairly tolerant
ol lumping “poodwill” type of gift-
ing among business people into the
tirm’s reported amounts for promo-
lion or entertainment or advertis-
ing. However, in the case of an
audit, IRS may require the em-
plover to account for how the
money was spent, and to whom it
wis given. Under present IRS
regulations, it is legitimate for a
| firm to pay—or to have one of its
‘emplovees pay—a disk jockey to
pliug their tunes, as long as the
transaction is covered by proper
tax forms, and pavment of tax is
mude on any income so received.

:  Merc Ad Push

® Continued from page 2
sumers are looking for excellence
ol sound as the basis for choosing

| ane disk over another.

The expenditure, said Myers,
will bring a form of direct return
in the label’s future merchandising
drives. Last year, Mercury put out

| $250,000 for a merchandising ef-
fort called “Operation Pageworth,”
| offering discounts upon the presen-
tation of coupons from ads. Such
efforts, Myers said, will continue
because they have been highly
iﬁucuessfu]. But by building the
prestige of the label in the custom-
(er's mind, Myers added, the cus-
tomer will feel he is getting still
maore for his money when he takes

§ | advantage of a future Mercury

nies or music publishing firms. Un- !

enterlainment trade press indicate |
that substantial gifting and pay-
me.t. are buried in employer tax
forms, and go unreported by dee-
jay recipients. Record companies,
publishing houses and deejays who
neither give nor accept payola,
and who are up against competi-
tive “payola” tactics are hopelul

er's pocket. In this way, the f{a-
vorite Top 40 jockey is never any
further away than the switch on
the radio in the girl's purse or the
boy’s jacket pocket. “They're even
quietly listening to the radio in
their study halls,” noted one
alarmed publisher this week.

Muny big American radio-TV-
phone manufacturers have midget

that the reportedly large tax loss

deejavs and emsees and as many
record companies, plus several
thousand publishing firms, song-
writers and performoers, may bring
a full-scale study by IRA.
Internal Revenue indicates that
 this is possible, altho currently
 there is no specific investigation of
| deejay returps as a class. However,
| IRS spokesmen reminded The Bill-
board that they are aware of the
existence of payola, and in 1958
successfully prosecuted a case
against a Philadelphia radio per-
sonality for failure to report some
$9,000 in payments. Also, IRS may
at any time launch a full-scale

to require it, not only because of
evident abuse of the tax laws—
but also because some groups of

invalved in a field of some 4,000 |

study of any tax area "which seems |

radio models on the market today.,
And the market has also been
flooded with Japanese made sets,
some of which sell for as little as
$8. complete with earpiece.

It's often been reasoned that the
Top 40 formula type of radio is
helping hurt the singles business
via its repetitive formula of play-
ing records. It's now seen as an
even greater threat to sales, inas-
much as the pocket type set in-
creases the number of poten
listening hours for the individual.
On another front, the success of the
late night Alan Fredericks deejay
show out of WHOM, New York
(12 to 2:00 a.m.) is believed partly
traceable to the use of these tiny
sets by teen-agers who have the
earpiece plugged in while suppos-
edly sound asleep.

Gag or Menace?

;ta.'-:pa}rr.-rﬂ may need further -::]ari~
fication of what they can and can't
do under the laws.”

e e e

20th-Fox Sets

® Continued from page 3

| payable in November, 25 per cent

in December and 350 per cent mn
January, There 15 a January ex-
change privilege date for dealers
on fall merchandise,

Albums that come under the
fall program include four new re-
leases. These are “Sing We Now,”
with the Harry Simeone Chorale,
“The Velvet Side of the Roaring
Twenties,” and two albums by the
20th Century Strings.

The firm is releasing its double
LP set of Tommy Dorsey as two
single LP’s in the fall. Other items
include the Shirley Temple album,
the Glenn Miller, the George
Gershwin, and the sound track
from the picture “The Diary of Ann
Frank." Firm will also have the
Harry Simcone set “Sing We Now
for. Christimas,” ready for fall or-
' ders.

The 20th Century Strings is com-
posed of many of the top record-
ing musicians and the label has
skedded a number of musical proj-
ects for the ork. Hugo Monte-
negro is the conductor on the first
album, leading the ork in a collec-
tion of standards. The second set
s condueted by Nicholas Flagello,
playing a collection of short clas-
sical warhorses,

" Capitol A.&R.

® Continued from page 2

Schurrer's duties remain unchanged
as director of album planning and
packaging department and as exec
assistant to Dunn. Both report to
Dunn.

Fact that Capitol was dropping
its former pop a.&r. set-up in favor
of this organizational innovation
was kept hush-hush by the firm.

Finfer
from page 2

them, will be handled individually
thru the individual distributors,
They will be billed directly and
orders will go to Finfer's Philadel-
phia Distributing firm, Universal
Record Distributors. There will be
no changes made in the distribu-
tion set-up; Jamie and Guyden will
maintain the same distributors as

they did when Goldner handled

Harr

® Continue

Manufacturers, it 15 known, are

| just mow coming to put some

'thought on how to cope with
these menaces, Tho in some quar-
ters, the whole thing is viewed as
a gag, in others it 1s known that
the matter is seen as a S€TIOUS one.

Mo concrete proposals have been
advanced for meeting the over-all
problem as yet, aside from rec-
ommendations from some quarters
for a price cut. It is known how-

given to “jamming” the output of a
broadcast so as to make taping

virtually impossible. Tt is believed |
possible for example, to incorpo- ||

rate a high pitched (heterodyne)
squeel in a broadcast transmission,
which would not be readily appar-
ent to the listener of the broad-
cast, but which would come
out prominently on a tape made
of the show, such that the tape
would be rendered unlistenable.
This could be done supposedly,
in the transmission facilities of the
station, or could even be incorpo-
rated onto the record itself.

As far as the transistor radio is
concerned, nobody has come up
with an answer to that one yet

Longhair Pubs

® Continued from page 2

credit in this area refer only to pop
music, he argued—citing this as an
instance wherein the proposed De-
cree does not mect the needs of
the serious publishers and writers.

Among those present at the
meeting were Adolph Vogel of
Elkan-Vogel; Frank Connor for
Carl Fischer,, Sal Chianti for
Leeds; David Adams of Boosey &
Hawkes; Franco Colombo for G.
Ricordi; Fred Fox of Sam Fox;
Arthur Hauser representing Theo-
'dore Presser; Irving Brdude for

' Broude Bros.; Aruthur Cohen of

Mills Music, etc.

ASCAP president Stanley Adams
and execs Dick Murray and Her-
man Finkelstein were present to
answer questions.

Everest Teams

® Continued from page 2

duction. The recording will be
made via the new 35 mm. mag-
netic tape. The picture also intro-
duces a new process, known as
“Smell-O-Vision.”

The other team, which includes
Raoul Poliakin and Bert Whyte
with a staff of engineers, is headed
for London where it will record a
number of symphonic works played
by the London Symphony under
such conductors as Sir Malcolm
Sargent, Sir FEugene Goossens, Leo-

the lines.

www americanradiohistorv com

ntial | *

ever, that some thought has been

drive put bchind those disks re-
leased resulis in a more profes-
sional output and firmer control
of product by diskeries. “Fewer
artists are telling us: ‘I heard a
great song and must record it',"”
Sholes added.

Some diskeries feel that a flock
of releases helps to keep total sin-
gles billing at a good level. Sholes
states the more disciplined type of
release schedule ultimately works
out more favorably in billing, inas-
much as there is a tendency for
the entire line to get hot when a
concentrated drive develops a cou-
ple of hot disks.

"UNFORGETTABLE"
* DINAH WASHINGTON *

Mereury

"SMILE™

TONY BENNETT

Columbia

“I'M CONFESSIN""
LOUIS and KEELY

Dot
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RECORD SALES
MANAGER
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wide knowledge of present day
distribution to Distributors, Rack
Jebbers and Export. Excellent
opportunity for right man with
wide-awake, well-capitalized,
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ployees know about this ad.

Reply in detail, all correspond-
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Broadway, M. Y. C., 36,

The American Sociely of Musical Arrangers
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146 W. 47th St.
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i
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KEEP ‘EM AWAKE

Macy Demo Combined

Sell, Entertainment

NEW YORK — The adwrliﬁing[
and promotion is set. Radio spols
have told stereo prospects that a |
“Stereo Fair” is being held. News- |
paper ads have done their work.
Traffic has been directed to the
“Fair” by in-store posters, displays
and handbills, The store’s p.a.
system has made announcements
at regular intervals. The audito-
rium or store area where the actual
demonstration is to take place is
crowded with would-be stereo
phono purchasers. What do you
do now?

Simple, Effective Program

At Macy's suburban branch, the
following program format was fol-
lowed and found to be effective:

1. Get the guest stars on the
platform five minutes before the
announced starting time. On the
opening night at Macy's “Fair,”
“guest stars” included Columbia
recording * artist Kitty  Kallen,
WGL1 deejay, Lee Murphy, and
Webcor rep, Si Mazoff. By get-
ting the participants on the plat-
form, the audience is signaled that
the program is ready to start,
Stragglers, people hanging around
the door and casual shoppers who
want to know what's happening
are encouraged to come in and sit
dewn when they see pcople on
stage. :
- 2. Before the bheginning of the
actual program, fill the room with
music the guest star's (Kitty Kal-
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stereo demonstration,
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Larger-than-life wooden manikins are placed strategically thruout the ﬂnu.[

Kitty Kallen, Columbia Records’ artist, chats with Lee Murphy, WGLI deejay.
Kitty talked about stereo, her latest single, "'l Give My Heart to You," and
her album efforts. Singer graciously offered to sing along with a cut from her
Columbia LP and won audience. Artist appearance is generally high point of

len’s) latest LP. NEVER knock off
music abruptly, This jars the au- |
dience. When the program is
ready to begin, or when you've fin-
ished with a particular piece of
demonstration music, either let it
come to its natural end or turn it
down gradually and then off.
Never cut it off in the middle.

3. Greet the audience. The host
for the demonstration (in the case
of Macy's, the host was The Bill-
board’s Audio News Editor Ralph
Freas) should make the audience
feel welcome and warm them up
for the program ahead. The host
should introduce himself and then
introduce the *guest stars™ on stage
with him.

"~ Explain the Drawing

4. Remind them of the prize
drawing and explain it to them., |
Ask the audience if everyone hus |
filled out a name and address slip
for the prize drawing. Show them |
the drawing slips. Pass out slips
to those who haven't filled them out |
and deposited them on coming into |
the room. In every audience, there |
were a few who hadn't filled out
slips for the drawing. (Every night
Macy's held a drawing for five

‘Fair Lady’
Is Tops for
Stereo Demo

NEW YORK—Columbia's orig-
inal cast recording of “My Fair
Lady™ is a first-rate stereo dem-
onstration disk. Used at Macy's
Stereo Fair, the stereo disk was
a consistent crowd-pleaser. It also
provided a good opening talking
point for a general discussion of the
virtues of stereo.

Audiences were reminded that
“Fair Lady™” was a hit before stereo
disks came along.

“Goddard Lieberson, Columbia’s
president, realized how much stereo
could add to the pleasure of hs-
tening to this great musical,” they
were told, “and so he made a spe-
cial trip 1o Locdon early this vear
to. have the orginal cast re-record
the entire show.”

As an example, of how stereo
could enmhance listening, “Rain in
spiin™  (Side 1, Band 6) was
plaved., Columbia recorded this
band “with fuirly wide separation
and Julie Andrews and Rex Harri-
son are heard as speaking and sing-
in2 from opposite sides of the stage
“just as they would if you were
actually in the theater.”

. Choral sections of “Rain in
Spain” were recorded to “fill in the
middle,” This is a good example
of how stereo eliminates the sound

EDITORIAL

Gains and ‘Goofs’

Audio News is devoted this week to a description of a
“Stereo Fair” run by Macy's Department Store at one of their
suburban New York branch stores—at the

Roosevelt Field

Shopping Center near Hempstead, Long Island. In describing
the “Stereo Fair” in detail, The Billboard hopes that dealers,
large and small, thruout the country will be able to profit from
the experience of the giant retail chain.

The Billboard participated in the Macy “Stereo Fair™ to
the extent of allowing a member of its editorial staff to partici-

pate in the planning and the actual conducting of the program
itself during the week of September 21st. We felt that, only by
being on the day-to-day scene,

could we accurately report on

how such a program could be created and run successfully.
The Macy promotion did not go off with a hitch. Mistakes

were inevitable, Lessons were learned. But there were plenty
of “plusses” and gains. In this Audio News section, we report
both the gains and the “goofs.” And we hope that dealers

everywhere will be able to profit from both in what the
industry hopes will be the most profitable phonograph sales

SCason we've seen.

Macy's Stirs Up

NEW YORK — A department
store has a lot of advantages over
an ordinary phono-disk dealer in
putting on a Stereo Fair and dem-
‘onstration. Macy's knows how to

“Porey and Bess™ n-rigmal sound ignumﬂ and Ei'l"fﬂ a EFI'EHIJ of sound take Hd\’ﬂﬂtﬂgﬂ of these advantages.

track albums on Columbia. If win-
ners were not present, they were
notified by phone and told to
come to the store and pick up their
albums,

It helps to have their
(Continued on page 21)
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across the stage. -
Aside from the fact that “Rain
(Continued on page 18)

The store touched every base
in promoting the Fair, Normal, ev-
eryday traffic was funneled toward

TROUBLE SPOTS

Watch Qut! Stereo
Demos Have Pitfalls

NEW YORK — Your audience
i complete  attention.
They're nterested. You've told

o them about stereo generally and
|now you're going to play a band

from “My Fair Lady™ (Se=: "My
Fair Lady Is Tops...") to illus-
trate what you've said.

"You'll hear Rex on this side
of the stage and Julie over here,”
you tell them.

Then you put the needle in the
right groove, grab the hand micro-
phone and go into the audience

| to listen with them. A catastrophe

happens. Both Julie and Rex are
heard coming from the speaker on

the lelt.  What's wrong? The
speaker on the right conked out.
Use Safeguards

This actually happened at the
Macy Stereo Fair, It shouldn’t
have. It wouldn't have if the equip-
ment had been checked just be-

s

Figures are covered with gaily colored album covers. Sign at right tells where Poster displays at each ehtrance to

Stereo Fair will be held, time and guest star whe

fore the start of the demo. The
maoral is clear, Make sure the unit
works. Check it just before you
start. In the above instance, the
day was saved by pressing a port-
able unit with stow-away speakers
into service—quickly.

What happens if you check the
unit and find it's okay only to have
it conk out anvhow in the mid-
die of your demo? As a safeguand,
have two complete stereo systems
on stage with you.

Rep Trouble?

Both vou and the manufacturer’s
rep are interested in the same
thing—moving merchandise. The
only difficulty in working with a
rep is that your approach to the
goul may differ¥rom his. You have
to discuss it thoroly and make sure

| vou see eye-to-eye before you start.

(Continued on page 18)

Stage is made lively in appearance by album cover display, an inexpensive

Stereo Excitement

the second floor Community Room
where the demo was held via a
number of devices. First of all, a
large display window was devoted
to the Fair, It displayed phonos
and records and large sign gave
the times and place where the
demo was held.

Posters in stainless steel stands
were dotted thruout the store and
in such strategic places as entrances
to the store and at escalators where
people couldn’t fail to see them
(see illustration). Supplementing
these posters were large wooden
mannekins, standing over seven feet
high, covered with brilliantly col-
ored album covers, and adjacent to
the announcement posters.

P. A. System Used

Thruout the day, music is piped
to all parts of the store thru a
p. a. system. Periodically, an-
nouncements were carried over the
system, telling the shoppers of
the Fair, the time it would take
place and the guest star for the
evening.  Announcements  were
stepped up to every 10 minutes
during the hour just preceding the
beginning of the demo.

At every entrance to the slore,
there is a rack of literature con-
taining shopping infarmation, daily
specials, etc. Heading the list of
daily specials was a Stereo Fair
announcement that told about prize
give-aways, the appearance of a
guest star, time of demo and other
information,

In departments other than the
phono department, (handbags, lin=

(Continued on page 18)

way to decorate backdrop. Large sign reads: “Welcome Macy's Roosevelt

'l appear that evening. Fig-| store announce Steree Fair, tell who Field. Stereo Fair. Learn all about the latest in stereo.” Cuest stars sit behind

ures are real tratfic stoppers, are placed at exits, near escalators, where| guest star is, tells time and location of table at right. Demo unit is in center, Webcor's console with stow-away

@veryone can see them.

sterco demonstration.

e ——

| speakers.
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V-M *Sterco/Modulay' Console Phonograph —Model 580 :  Eiet V-M 'Stereo/Modular’ Console Phonograph—Model 581
Brightly styled in fine, hand-rubbed Walnut or 'Sahara’ Blonde in ; § L e Rich and graceful with delicata period accents, this smart consolé
Genuine Fine Hardwoots, This proven sales success is fashionad : . carries imaginative design into functional stereo styling. Genuina
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ALL MODELS OFFER THESE FINE V-M FEATURES! THIS COMPLETE ‘STEREO/MODULAR'
m Famous V-M 'Stere-0-Matic'® Automatic Four-Speed Record Chang-
er m V-M ‘Stereo-Directional’ Speaker Systems—two 12%, two 3.5" SERIES...ONLY FROM V-M!
speakers m Separate Bass and Treble Controls m Balance Control m

Dual-Channel Power Amplifier—30 watts (peak) s ‘tone-o-matic'® V-M CORPORATION *+ BENTON HARBOR, MICHIGAN
Loudness Control m Dual-Channel Utﬂit}l’ Il'l'pllt Panel m Record Sinrag& WORLD FAMOUS FOR THE FINEST IN RECORD
Compartment m Provision for Accessory Tuner CHANGERS, PHONOGRAPHS AND TAPE RECORDERS
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What Questions Do People
Ask? Here's a Sampling

NEW YORK — WNo holds are
barred in the “"Question-Answer”
period. Here’s where you can get
as technical as you like, depending
on what members of the audience
want to know. As a rule, however,
questions lean toward the practi-
cal side.

The following is a sampling of
questions asked by audiences at the
Macy Stereo Fair—with the an-
swers that were given:

Q: Where are speakers placed
for the best stereo effect?

A: It would depend upon where
you are listening fo your stereo
unit. Here (Macy's Community
Room), for example, we've placed
the speakers far apart so that a
maximum number of people in the
auditorium will hear stereo to best
effect. In your own living room,
the speakers wouldn't be nearly so
far apart. What you must do is
experiment at home. Try the speak-
ers in one place and then another.
Leave them where. they sound best,

Q: 1 have wide draperies in my
lving room. Will they make a dif-
ference?

Az Absolutely, Everything you
have in your living room—rugs,

furniture, curtains, walls, the size
of the room, etc. — affects the
quality of sound your set will de-
liver. In this room, for instance,
the audience has a strong influ-
ence on what we have heard to-
night. Jf the room were empty,
the sound would be completely dif-
ferent. Incidentally, there are no
drapes here. The sound gquite

frankly leaves much to be desired.

The demonstration unit would
sound much better in your living
room, 1 can assure you.

()t How come the sound comes
out of both speakers of my stereo
frlﬁ;!ﬁ!ﬂl]lllj'lmﬂmrﬂ-

A: That's as it should be, The
pick-up feeds both amplifiers and
speakers no matter what kind of
record you play — mono or stereo.
The difference is that you get no
stereo effect from a monaural rec-
ord. You don't get the spread of
sound between both speakers with
a monaural record. You do, how-
ever, hear the monaural record to
better effect on the stereo system,

Q: You say that unit has 20
walts of power. How many walis

are mecded for the average living
room?

A1 Plenty of phonographs are
produced with less than a watt and
a half of power output. And
they'll fill the average room with
sound. Why then bhave a system
with as much as 70 watts? It's
like buying a car capable of doing
130 miles an hour when vou never
drive over 60. That car will func-
tion at 60 better than a car whose
top speed is 80 or 90,

Q: Can 1 play a stereo record
on a monaural phonograph?

Ar You can, but don't. The
weight of the tone arm and the
radius tip of a monaural arm and
stylus are not designed to play a
stereo record. After a given num-
ber of plays, the high frequencies
will have béen worn off the rec-
ord. You don’t hear it at first but
the heavy arm and larger stylus
tip do damage to the delicate stereo
grooves,

Q: Will the needle of my stereo
machine be harmed by playing
monaural records on t?

A: No, Wear is normal whether
the record is sterco or monaural.
More importantly, keep the record
free of dust and grit. This acts
as abrasive and wears out both
the needle and record faster.

Q: 1 have a stereo player al-
ready. I've noficed that a lot of

and old!

CALL YOUR DISTRIBUTOR TODAY or write

AUDIO BOOK COMPANY - St. Joseph, Michigan

message is stirringly conveyed.

Just Ouf! And in Time fo Build Plus Pre-Christmas Profifs for You!

AUDIO BOOK PRESENTS

CHARLES DICKENS’ INSPIRING “A CHRISTMAS CAROL"

I Complete and uvnabridged on
4 Audio Book 16 RPM records

A masterful reading by Dan O'Herlihy, the famous Irish actor, in
which Dickens’ memorable characters come vividly alive and his
It's sure to delight” both young

Recorded in its entirety for the first time, “A Christmas Carol” is the
newest addition to the wide, ever-growing list of distinguished
Audio Book Albums. Packed with time-tested appeal, it's certain to
be a best seller for you during the 1959 pre-Christmas selling season!

4 16 rpm records—$4.95 list.

Many, many more selections for all ages—all tastes! There are now
39 great Audio Book Albums that sell and sell again! Three classifica-
tions! Children’s Stories ® Classic Literature ® Religious Works!
And remember—there’s continuous profit for you when you sell
literature for listening! One sale leads to dozens more!
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Stereo Demos Have Pitfalls

® Continued from page 18

Most reps have fire and enthu-
siasm for their company's product
and this is as it should be. It can,
however, work to your disadvan-
tage if the rep gets carried away.
A real fireball may want to give
your audience a thumbnail history
of his firm. You have to make him
understand that your audience
couldn’t care less that his firm has
been turning out phonos ever since
Edison took out his first patent.
And they don't care if he’s the
largest manufacturer in the South-
Central part of the U. S.

Down With Kilocycles

Some reps are also engineers.
They are of red-hot news about
square sine waves, linear response,
radiating elements and IﬂE f}’ﬂ-
quency equalization, But that lit-
tle gray-haired lady in the third
row and the woman in the house
dress at tenth row, center, don't
understand, won't try to under-
stand and may take off to put on
the carrots and potatoes m the
middle of a paragraph that's sure
to wow the next meeting of the
Audio Engineering Society.

the stereo records I've bought are-
n't very good stereo. In fact, some
of them aren’t as good as some of
my old monaural records, How
come?

Az It's true that you have to be
as much, or more, discriminaling
when buying stereo records as you
were when you bought monaurals.
The answer to the problem lies
with vour dealer. You should know
and trust him enough to allow him
to make decisions on what you
should buy, Let him know what
your fastes are, Then, trust his
jadgment, If you find you can't
trust his judgment, find yourself
another dealer.

It would be impossible here to
detail every question people are
likely to ask at a stereo demon-
stration. And it's impossible to an-
ticipate what they’ll ask. From the
above, however, you can see that
the questions are pretty much in
the non-technical category. They're
the type of questions that any
dealer should have little or no
trouble answering.

‘Fair Lady’

® Continued from page 16

in Spain™ is full of humor and
zest and perks up an audience, the
ilea of separating Rex from Julie
via stereo always brought smiles to
their faces. Another reason it's a
good stereo demo disk is that many
people are familiar with the mon-
aural version and they can make a
comparison between single-channel

versus dual-channel listening for
themselves.

P i i £ i T
Thruout the week, grand prizes of a Magnavox stereo conscle and 8 Magna-

The truth is that the average
suburban housewife (and most of
their husbands, too) doesn't give a
rap for even the most rudimentary
mechanical facts about how stereo
is produced. Even the difference
between the way a stereo needl
moves as opposed to a mona
needle may produce boredom.

The safest way to circumvent
chilling your audience with stereo
facts is to save such discussions
for a “Question - Answer” period
at the end of the program. They
will want to know stereo’s end re-
sult, music. So play the records,
entertain them and let the enter-
tainment sell them.

Keep the demo out of the “lec-
ture™ category. If they want a lec-
ture, they’ll enroll for universi
extension courses. Keep your

light, breezy and make it fun for
them.

Mnc!'s Stereo

® Continued from page 18

gerie, men's clothing, etc.), phono-
graphs and records were given
prominant display space. Poster
announcements were placed adja-
cent to these displays.

Create Excitement

The auditorium itself, located
next to the heavy-traffic second-
floor cafeteria, was open thruout
the day. It served as a form of
promotion because, on looking
into the room, the shoppers could
see that an important evenl was
taking place. Why important?
The store hung six large TV an-
tennae from the ceiling. Suspended
from them were four-color album
covers, dummy records and cut-outs
of musical notes. These pgave the
room a kind of holiday excitement,
In addition, clusters of album cov=
ers were attached to the walls.
Mass displays of phonographs lined
the walls. (There was at least one
factory rep there during the day
to answer questions about slerco
equipment and traffic thru the
room was constant.)

A large sign over the entrance
to the community room invited
shoppers with the message, “Come,
Come, Come to the Fair.”

It's true that many of Macy's
methods can't be vsed by smaller
retailers. But regular phono-record
dealers can take a tip from them
and explore all promotional possi=
bilities.

UDITION

a new selling force
««.For dealers

wo.fOr manufacturers

IN FULL COLOR EVERY MONTH
IN THE BILLROARD

— i

i

vox TV were displayed at the entrance to the suditorium. A box for the
entries was placed between the prizes. From the entries, five prizes of
Columbia “Porgy and Bess" albums were selected every day. Grand prize

www americanradiohistorv com

was awarded on Saturday,
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Macy Demo

@ Continued frﬂm page 16

Sells Entertains

phone numbers on the slips. Grand
prize, for which ali who attended
any demonstration were eligible,
was a Magnavox stereo consolette
and a Magnavox TV. Grand
rize winner was selected at the
ast demonstration session at the
end of the week.)

5. Tell them what vou're going
to do. Explain the program-to-
come in a general way. This puts
the audience at ease. They'll know
they're not going to spend an in-
ordinate amount of time at the
demo. They're able to gauge when
it comes to an end. Don't ever
try to surprise them in things like
this. There's no reason for it. For
example, in this part of the Macy's
rogram, the audience was told
ow long the program would last.
They were told they were going
to hear some general remarks on
stereo, illustrated by demonstration
records. Then, the product fea-
tured that evening would be de-
scribed by the manufacturer’s rep-
resentative and who would answer
questions about it, ete.

Scll the Benefiis

6. Talk about stereo. Tell vour

audience the benefits of stereo re-
production. Talk benefits all the
time, Don't talk about the way
it's accomplished in detail, Save
this for the *“question - answer”
perind. Concentrate on how it
improves recorded sound in the
home. Talk benefits. Tell how it
gives the effect of realism. Talk
benefits. Tell how it will enhance
listening to records. Talk benefits.
Tell how it's better than monaural
sound reproduction. Talk benefits.

7. Back up your description by
demonstrating a stereo  record.
Here it is wise to choose a record
that has fairly wide separation. In
an auditorium set-up, always use
a two-piece stereo console. You
may be able to get separation with

an all-in-one in the home but, in
an auditorium, it's difficult. Dur-
ing the record demo, go into the
audience with a hand microphone.
Don’t leave it to the audience’s
imagination to decide what they're
hearing. TELL THEM WHAT
THEY'RE HEARING. Be in the
audience yourself, listening to
what's happening. Talk over the
music. Tell them they hear the
violins on the left and the brass
on the right. You'll notice a few
“nodders” — ple who absent-
mindedly nod their heads in agree-
ment with you., Talk to them,
saving, “Do you hear the same
thing I'm hearing, sir?" or "Don’t
you agree, ma'am, that the violins
are on the left?” In other words,
make the audience feel like they
are part of the demo, Draw them
into the program. Have them par-
ticipate and you'll never lose them.
The Commercial i
8. Sell the phonograph. Once |
the audience has an idea of what
stereo 15 and has had it demon-
strated, it's safe fo introduce the |
manufacturers rep. His is the com-
mercial part of the program—the
“sell.,™ He isn't there Lo entertain.
The audience must be prepared for
him in order for him to do an ef-
fective job. Prior to this, every as-
pect of the program has been in
the entertainment vein. They're re-
laxed and he can communicate |
with them. His job is to describe
the phonograph, its mmpnnenls'
and tell how it is capable of re-
producing sound so beautifully,
He can also tell them the differ-
ence between separate units, all-|
in-one and consoles with wing or
stow-away speakers. He winds |
up by telling them that prices and |
descriptions of other models will
be made available to them either
in the demo room or on the sales
floor after the program is over.

11.98
$2.98
£3.98

uut W, ‘Hrh e
4 Chicago 20, 101

PI'I - A H-lrdnr: #3600 7 Ph.-

RETAIL YOUR cost

71327 Crampton St
- 'Ij'-ll_ll!l 3 Tox.
Riverside: 8-6707

NEW LOW& PRICES QN

ALL LP’S

RETAIL YOUR COST
$1.25 $4.98 $3.10
5192 5.98 $3.71
$2.47 $6.98 435

A 1305 !‘;grin; Sk, Hw ; ]
L . Atlants,. GCa. '
L P

TRinity. 5-0354

NORTHWEST

250 modern
rooms
from

[includes

LUXURIOUS ROOMS AT SENSIBLE PRICES

Heart of Downtown. Next doer to the
shopping center and bast theaters,
Few steps from Municipal Auditorium.

Good Food . . . Banquet Facilities . . . Fres Parking

COME AS YOU ARE

Maurice J. Bluhm
Managing Director Itnmdini H.-nag-r

$35{]'1

Free Pa rlu"ngl
7Tth and Wabasha Sts., in the Center of

| St.

MINNESOTA

Harvey McKinley

Visit

COCKTAIL LOUNGE

Dawl-

'When they get restless,

to give
star who will autograph them for

tively for Macy's. | Strict adherence

9. Demonstrate different types
of music. After the “sell,” continue
the demonstration of different types
of music for as long as the au-
‘dience will stand for it. Again, |
work the demo from the floor of
the auditorium as a member of the
audience. Keep them participating,
prepare
them for the guest star wind-up

by playing the guest star’s latr:sil

album.
Professional Help |
1. The deejay interviews the
guest star. IU's wise to have a

deejay handle this part of the pro-
eram for several reasons. First, the
deejay gives variety to the program.
Second, he's a professional inter-
viewer with plenty of experience |
and knows what he's doing. Third,
having a “pro” on stage at this
point, ends the program on a high
note. People will be more inclined
to remember the demo in a fa-
vorable wayv. Fourth, the guest|
star will -feel more at ease and do
a better, warmer job when work-
ing with a “pro.,”" The guest stars,
who participated in the Macy pro- |
gram, were, without exception,
gracious and pleasant and added
tremendously to the demo. For|
‘example, Kitty Kallen “lip-synched™
one of her records, i.e. mouthed the
music in synchronization with the
disk. Ed Kenny Jr.. a native Ha-
waiian, did a short hula bit to the
'music_of his latest album, "My |
'Hawaii.” And Jerry WVale sang |
al{:-ng with his own voice as hewrd

his recent “I Remember Russ™
a!bum for Columbia. Deejays Bert
Sherwuud (WMCA) and Lee Mur-
v (WGLI) handled the inter-

'vicw chores lightly, pleasantly and

hu mnruusly.

. The *“Question - Answer"
seu:tmn Introduce this part of the
program by announcing that the |
drawing for free records or other |
prizes will be held immediately af- |
ter “Questions and Answers,” Fun}'!
audience of this kind will be d[~|
vided between those who are gen- |
uinely interested in stereo and |
those who came only to see andl
hear the pguest star., Those who |
are interested in sterco will ask |
questions and the others will have
to sit tight until it 15 over. 1f there
is hesitancy in asking que&liﬂns.l
warm them up by having the man- |
ufacturer's rep ask questions of the
“host” or vice versa. This will us-
ually stimulate the audience to ask
guestions on their own. (See sep-
arate storv for (ypical questions

asked at Macy's, and their an-
SWers.)

The Wind-Up B

12. The drawing for prizes,

During the “Question - Answer”
period, keep the guest star and dee- |
‘jay on the stage. Have the guest
star draw the wumlm: names. If
' records are to be given away, Iry
away those of the guest

the winners.
The above format worked effec-

to the sequence of program ele-
ments isn't essential and they can
be altered, depending on the indi-
vidual dealer's demo needs and
problems. IU's important to bear in
mind, however, that the “HldiEI'IEE

wants entertainment as well as in-

 THE IJNITEIJ WAY

www americanradiohistorv com

| formation. They'll accept the infor-
‘mation easier if relaxed thru en-

not technical specifications. The re-
corded sound is entertainment,
Even if you can't have a puest
star, you can entertain with the
stereo system vou hope to sell.

tertainment. Bear in mind also that
' the end-product being sold is re-
corded sound — not kilocycles,

SIDARDY

any way you look at it —

4-track, 7% ips stereo
is the only way to go in tape!

® More than a DOZEN makes of 4-track tape machines
now on the market!

AMPEX - BELL - CONCERTONE - EKOTAPE -
PENTRON . ROBERTS - SUPERSCOPE -
VIKING « V-M - WEBCOR . WOLLENSAK

MAGNECORD - NORELCO
TANDBERG « TELECTROSONIC

® More than 20 leading Recording companies now
supplying music for 4-track tapes!
AUDIO FIDELITY « BEL CANTO « CONCERTAPES - DOT . ELEKTRA
EVEREST « HIFITAPES - KAPP . MGM « MERCURY . OMEGATAPES
ROULETTE . STERED FIDELITY » SMS . VANGUARD - VERVE = VOX
WARNER BROS. « WESTMINSTER . WORLD-PACIFIC

® More than 200 selections— including the nation’s top

sellers—available NOW, with many more on the way!

Become a UST dealer, and participate in the booming
growth of this new, here-to-stay music medium.

There's a special rnfrnducmw plan available to you
to demonstrate the advantages of being a UST dealer.
Write or wire:

UNITED STEREO TAPESu~
1050 Kifer Road . Sunnyvale, California

VOL. 12 tereo or Monaural

AL TR AR KT W
HOTIL FREMONT -
BAR v Gk MEVARR

bon- |
JOKNS0N

[]HFI_E _[:ﬂ‘ b0 Diluss

hit organ styles

VRIETY OF zhit standards

® “Souped Up” Organ @ Full Rhythm @ ‘“‘Hot" Solovox
® Mr. Bones ® Vibes-Accordion-Piano ® Trumpet

Includes All-Tims Hils Like: Fascination/Might Train/Johnson's Boogie/Twilight

Time/13th 5. Rap/Basin St. Blues/Melody of Love/ Perdido/Tuxede Junctian.

‘ﬁ_Ndv DON JOHNSON IN 17th WEEK AT
'y

e U ROOSTER SUPPER CLUB, DETROIT
103 H. Wabash,

Chicaga 1 (8Tale 2-4377)

*a\_
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TS JUST A M&TTEE :
OF TIME
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ALL
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THREE
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ROOK BENTON

And Now The Greatest Yet!

SO MANY WAYS

coupled with

I WANT YOU FOREVER

71512 in Stereo 10019 :

L

Personal Direction
Dave Dreyer
1850 Broadway, New York City

Management
- Shaw Artists Corporation
New York, Chicago, Hollywood

REcCcorpP®
THE HIT TRADEMARK

www americanradiohistorv com


www.americanradiohistory.com

SEPTEMBER 28, 1959

THE BILLBOARD

MUSIC FEATURES 23

—

DISTRIBUTOR NEWS

By HOWARD COORK

DETROIT: Germain Lacoursiere of Decca Distributing Cor-
ration writes that his top five are *I Ain't Never” by Webb
jerce, *If You Don’t Want My Lovin® * by Carl Dobkins Jr., “Jusl
as Much as Ever” by Bob Beckham on Decca and “*You Better
Know I by Jackie Wilson and “The Mummy™ by Bob McFadden
on Brunswick. Coming up are “I Wonder™ by Billy Williams and
“But Not for Me" by Gloria Lvnne on Coral.

T

PHILADELPHIA: Ted Kellem of Mamel sends word
that United Artists is hot with “*Love Potion No. 9" by the
Clovers and “Don’t Leave Me” by Marv Johnson. Cameo is
cooking with “I Dig Girls™ and “We Got Love™ by Bohby
Rydell. “Kissin® Time" is still selling strongly. Carllon hus
“Six Boys and Scven Girls” by Amnita Bryant and “Tango
Bongo™ by Monte Ketly, “(Seven Little Girls) Sittin® in the
Back Seat”™ by Paul Evans on Guaranteed, Carlton's subsid,
is big. Epic is swinging with “Make Believe Baby™ by Sal
Mineo and “Time Marches On"™ by Roy Hamilton. The new
JDS label has a hot disk with “All the Things You Are”™ by
Barry Mann. Vasser has a climber in Bobby Edve's “Twelve
o'Clock,

Savoy's biggest is “I Understand” b-w “Some of These Days"
by Big Mavbelle. Laurie has big ones with Dion and the Belmonts®
“Every Little Thing You Do” b-w “Lover's Prayer,” “Don’t Tauke
the Stars™ by the Mystics and “Morgen™ by Ivo Robic. Colpix s
still selhng Jinuny Darren’s “Angel Face,” Nina Simone’s LP is also
a strong item, Imperial’s top sellers are “1 Wanna Walk You Home"
by Fats Domino, “Afraid” by Sammy Salvo and Ricky Nelson's
album. “Songs By Ricky.” Golden Crest has a winner with “Mau-
Muau" by the Wailers.

Shirley Ruobin of Cosnal advises us thal her list of best
sellers include “Deck of Cards™ by Wink Martindale on Dot,
“Rag Mop"” by the Jaye Brothers on Wynne, “Fool's Hall
of Fame” by Pat Boone on Dot, *I Don’t Know™ by Ruth
Brown on Atlantic, “Firewater” by Rusty Isabell on Brent,
“Misty” by Chris Connor on Atlantic, and “Morgen" by
Billy Vaughn, his latest EP.

Bob Heller of chips tells us that his top sellers is “In the
Mood™” by Ernie Fields on Rendezvous, Best selling LP is “Schehera-
jazz" by Skip Martin on Stereo-Fidelity, Other disks that are scor-
ing include “Enchanted Sea™ by the Islanders on Mayflower,
“Woo-Hoo" by the Rockateens and “Tucumcari” by Jimmie
Rodgers on Roulette, *Across the Street From Yoor Houose™ by
Buddy Clinton on Brent, “Childhood Sweetheart” by Chuck Berry
on Chess and “The Clonds"” by the Spacemen on Alton, Chips is
now handling Keen Records, The firm is also running a special

promotion with Keen LP's wherein the dealer buys seven and
receives four free albums.

SAN FRANCISCO: Stan Cumberpatch of New Sound
called to report on “Sleep Walk™ by Santo and Johnuy on
Canadian-American, which i still a big platter, “Taps to
Summer” by Bill Tracey on Del Fi, “It Happened Today™
by the Skyliners, “Enchanted Sea” by the Islanders on
Mayflower, “In the Mood"” by Ernie Fields on Rendezvons
and *It’s Love” by the Adrissi Brothers on Del Fi.

SHREVEPORT, La: Stan Lewis of Stan’s Record Shop

reports action on “Red River Rock™ by Johnny and the Hurricanes
on Warwick, “You're Mine" by the Falcons on Unart, “Love
Potion No. 9" by the Clovers on United Artists, “Afraid” by
Sammy Salvo, “Always With You” by Ernie Freeman and “My
Heart Is & Prison™ by Percy Mayvfield on Imperial. Other big ones
are “After Hoors™ by Bill Doggett on King, “My Faith” by Arthur
Prysock on Old Town, “All Night Long Party” on Ron, “Long
Gone” by Lloyd Glenn on Aladdin and *I Cried” by Joe Damiano
on Chancellor. Top Atlantic items are “Got You On My Mind” by
Joe Turner, “True, True Love™ by the Drifters and Atco’s “Mack
the Knife” by Bobby Darin. “Woo-Hoo”™ by the Rockateens looks
good. Lewis also mentions 1 Want to Be the Only One” by Jimmy
Reed on Vee-Jay, “Someday™ by Bobby (Blue) Bland on Duke,
“Stranded” by Little Jr. Parkér on Duke, “Tu-Ber-Cu-Lucas and
the Sinus Blues” by Huey (Piano)} Smith on Ace and “(Seven Little
Girls) Sittin’ in the Back Seat” by Paul Evans on Guaranteed,
which looks like a sure winner.

ROULETTE RAMBLINGS: Herb Sandel of Sandel
Distributors in Minneapolis reporis strong sales reaction on
“Woo-Hoo" by the Rockateens, “Tucumcari” b-w “The
Might You Became Seventeen™ by Jimmie Rodgers, “Per-
sonal Secret” by Cathy Carr, “I Want You to Know” hy the
Ivies, “The Way to My Heart” by Valerie Carr and “Picture
In My Wallet” by Darrell and the Oxfords. Strongest LP's
are “Twilight on the Trail” by Jimmie Rodgers, “Breakfast
Barbecuoe Dance” by Count Basie, “Ronnie Hawkins" and
“Joe Reisman Salutes the All-Time Favorites.” Roulette has
appointed Flash Distributing Company as their outlet in
Phoenix and H. W. Daily in Houston.

BALTIMORE: Ed (The Beard) Kalicka, promotion mahoff for
Marshall Enterprises, Inc., writes that their hottest items are “Red
River Rock” by Johnny and the Hurricanes on Warwick, “I Wanna
Walk You Home"” by Fats Domino on Imperial, *I've Been There"”
by Tommy Edwards and “You're Gonna Miss Me" by Connie
Francis on M-G-M. Fastest rising disks are “Youo're Mine” by the
Falcons on Unart, “Teenager's Blues” by Dick Caruso, “Are You
Soerry” by Joni James and “Valley of the Moon" by Marvin Rain-
water on M-G-M.

MIAMI: Ken Collier of Pan American Distributing Cor-
poration reporis strong action on “Deck of Cards” by Wink
Martindale, “If I Had a Girl” by Jerry Keller, “With Open
Arms” by Jane Morgan and “Livin’ Doll” by David Hill on
Kapp. Signature has “Give Me All Your Love” and “Dresms
of Olwen™ by George Cates,

ARTISTS’ BIOGRAPHIES FOR
JOCKEY PROGRAMMING

Johnnie Ray Returns
With Strong Ballad

With his strong reading of the
dramatic ballad “I'll Never Fail in
Love Again,” Johnnie Hav once
mare returns to the hit scene, Ever
since his back-to-back golden disk
of “Little White Cloud-Cry™ in '51,
he has been hvpnotzing audiences
with his powerlful styvle thruout the |
country.

It was no easy going for the
‘Rosehurg, Ore.. chanter, who, be-
fore being discovered by a Colum-
‘Dia scout, worked as soda dispenser,
car hop, movie extra and night
club pianist,

MNow, al 32, with the help of
his manager. Bernie Lang. the
Blackfoot Indian wailer stands at
the top of his business. He is
currently plaving at the Roosevell
Hotel in New Orleans and next
stop 15 Las Vegas., His Favorites
are Mexican food, football and jarz.

Boyd Bennett Breaks
With ‘Boogie Beat’

Blond Bovd Bennctt was born
in Muscle Shoals, Ala. He organ-
ized his own high school band in
Tennessee, started hm professional
carcer as a deejay in Kentucky,
and met and married his wile,
Judy, in Indiana. The singer now
lives in Indianapolis, where he
owns the Thunderbird night club.

Outside of his Navy service, Ben-
nett has stuck pretty close to the
entertainment  business.  Bigeest
kicks in his career lo date were
Vtouring with Patti Page and singing
for an audience that included Pres-
ient Eisenhower at the Denver
Veterans' Hospital.

Altho he had made his reputa- |
tion via rock 'n rollers like his
“Boogie Bear,” now on  Bill-
board's charts, the Mercury artist
prefers the ballads. His hobbies
are hunting. fishing, goll and hyvp-

notism.
“Shout’

Isley Bros.
Theu Way Up Charts

Just one year ago the Isley
Brothers arrived in New York, in-
tent on carving a niche in the mu-
|sic  business.  Eighleen-year-old
Ronald, Rudolph, 20, and brother
(rKelly, 21, made the trek [rom
their home town, Cincinnati.

The boys® mother, & pianist,
trained them as spiritual singers,
and the group spent their child-
hood and teen vears singing in
churches and at*fairs and barbe-
cues in and around Cincinnati,
They began to get dates at such
spots as N. Y.s Apollo Theater
and similar showcases in Philadel-
phia, Baltimore and Washington,

RCA's independent a.&r. team,
Hugo and Luigi, heard about
them, auditioned them and signed
them. The brothers’ current relcase
is “Shout.”

YESTERYEAR'S TOPS~

The nation’s top tunes on records
os raported in The BRillboard

SEPTEMBER 25, 1954

Sh-Boom

Hey. There

Skokiaan

High and the Mighty

Little Shoemuaker

This Ole House

If I Give My Heart to You

In the Chapel in the Moonlight
I Need You Now

Goodnight, Sweetheart, Good-
mg,hl

SEPTEMBER 24, 1949

1. You're Breaking My Heart

2. Room Full of Roses

3. Someday (You'll Want Me to
Want You)

4, That Lucky Old Stm

5. Some Enchanted Evening

6. Mavbe It's Because

7. Jealous Heart

8. Let's Take an Old- ['mhmned
Walk

9. Hucklebuck

10. Twenty-Four Hours of Sun-
shine

l
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VOX JOX

By JUNE BUNDY

R.LP.: In a move to dramatize “the end of rock and roll” on
station WLEU, Erie, Pa., general manager R. J. Elliott, last week,
accorded r.&r. a “burial at sea.” An elaborate funeral procession
drove from the WLEU studios o Erwe Harbor, where 7,000 rock
and roll disks were unloaded from a hearse and dumped into the
deep blue waters.

THIS 'N" THAT: Jim Hawthorne, prexy of the newly
formed Disk Jockey Association, has personally suspended
all activities on his record and publishing companies in
order 1o devote more time io DJA affairs, and avoid any
implication he might be using his position to promote
business interests. . .. Candy Lee, 17-year-old spinner from
WDOK, Cleveland, was in Manhattan recently to confer
with a couple of national sponsors and appear on TV's
“What's My Line,” Candy has been a deejay since she was
nine.

GIMMIX: Latest marathon broadcaster s Denny Mitchell,
WEKBK. Keene, N. H., who broadcast from the window of a local
appliunce dealer’s store window from noon, September 15, to 2:30
a.m. September 21. The dealer, who remained open during the
entire ordeal, reported business “brisk” even during the early
morning hours. Mitchell is WKBK's morning man,

GAMBLING RETIRES: John B. Gambling, one of the
highest paid deejays in the United States, (56,000 a week)
is retiving October 25. His son, John A, Gambling, will
take over his show, altho Gambling Sr. will fill -in for his
son on vacations and do some special events for WOR.
Gambling has been an active broadcaster for the past 34
years. He joined WOR in 1925 on the engineering staff.
Shortly thereafter he went on the air during » siation emer-
gency, and thus started one of the longest careers in broad-
casting,

ART FORD: There is no longer a Ford in Newark, N. L.
putlet WNTA's future. Art Ford, formerly program director-deejay
for WINTA, has left that post to join WRCA, New York, where he
will host two nightly shows, starting September 28 7:05-7:30 p.m,
and an all-night session from midnight to 6 a.m. Ford first achieved
local fame as the long-time all-night jock on WNEW, New York.

Meanwhile, WNTA Manager Irv Lichtenstein has re-
aligned his programming schedule. Bob Brown has taken
over “Teen Stand” (3-5 p.m. across-the-board) and “All
Jersey Hit Parade® (7:30-8 p.m. nightly). Starting this Sun-
day (27). Paul Brenner will emsee the station's 12-hour
Sunday series, each bowor of which will revolve around a
central musical theme or an era in music, Brenner will also
continue to do his regular weekday shows (1-3 p.m. and
5-7 p.m.). Neal Van Ells, who pilots “Neal's Place™ on
WNTA from 10 to 11 a.m. across-the-board, has been as-
signed a new Saturday show, “Neal's Platter Poll,” (10 a.m.
to 1 p.m.) which is designed fo “reflect the musical tastes
of North Jersey.” He will poll listeners on the air via
“beeper phone” and give away albums.

CHANGE OF THEME: Morning man Billy Daye, WTAO,
Boston, has been appointed program director of that outlet....
Bud Arkell has moved from WANS, Anderson, 5. C. to WDSR,
Lake City, Fla., and is sending out an 5.0.5. for records. . . . Boots
Bell, WBUZ, Fredonia, N, Y., joins WHOT, Youngstown, O,
October 5.

New Staffer at KMGM, Albuquerque, N. M., is Harry
Chapman, formerly with KOAT-TV, same city. . . . Bill Pri
has joined KFMB, San Diego, Calif.... Also joining the
San Diego FM outlet is “Newton,” who will broadcast under
the one name. His afternoon show, “Music to Read Dr.
Spock By" will feature “more subtle types of jazz,” while
his 6 p.m. airer, “Newton, News and All That Jazz,” will
be “Farther out.”

Mike Western is- the newest of the "Swingin® 91" deejays at
KISN, Portland, Ore. He will emsee the 3-7 p.m. “Fabulous 50™
show, . . . New spinner joining the “Swingin' 71" jocks at KICN,
Denver, is Jerry Lee, who will pilot “Nightwatch,” . . . Irving Green
is new music director at WMRI (AM and FM), Marion, Ind. Under
his direction, WMRI-FM, will put “more emphasis on the pro-
gramming of serious music.”

Tom Elkins, formerly with KSTT, Davenport, la., is the
new owner-manager of KBUS, Mexia, Tex. He also emsees
the outlet’s morning show. Other jocks at KBUS, Which has
adopted a “Top 40 Plus” format (relying heavily en The
Billboard’s “Hot 100™), are Arthur Crawford, {only holdover
from the old regime); Warren Reeves, formerly with KMLW,
Tex., and Chuck Boyle, ex-KVOU, Uvalde, Tex.

New morning man at KANS, Kansas City, Mo., is Duke (The
Spook) Bowman, formerly “Night Watchman” on KCMO, same
cityv. The KANS outlet, owned by Kenyon Brown of the Bing
Crosby Associates, will shortly launch a big publicity-promotion
campaign (programming better “swinging” music and plenty of
albums) under the guidance of its new promotion-publicity director
Dotty Abbott. Miss Abbott was formerly manager of Sam Phillips®
(Sun Records) all-fem radio station, WHER, Memphis. Her younger
sister Jeanne Botto is assistant manager of that outlet.

T. Y. and Wes McWain are nor longer with the Mutual
Broadcasting System, “due to the new ownership and pro-
gram changes.” .., Daney (The Katman) Stiles, WNIJR.
Newark, N, J. and WCTC, New Brunswick, N. J., started a
series of Sunday night record hops September 20 from the
Riviera Park Roller Rink, Belleville, N. J.

Dick Summers joined WISH, Indianapolis, Ind., last week
with a daily 2:30-5:45 p.m. program and nightly 8-10 p.m. show.
He will also emsee a simulcast dance party show on Saturday
mornings over WISH and WISH-TV. Summers plans to compile
a record list, via an informal poll of high school students of the

Aarea, based on membership in the Dick Summer fan clubs. He i

also experimenting with an “actual-on-nir poll” of listeners. “Noting
the trend toward jazz," the jock savs “there will be a light spattering
of same included on his show.”
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FOR THE TOP 10

BATTLE OF KOOKAMONGA

Homer & Jethro

47-7585

MAKIN’ LOVE

Floyd Robinson

47-7529

by kY
LI 1

DON'T YOU KNOW

47-7591

A HUGO & LUIGI PRODUCTION
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ANMNMETTIE bas two hol contenders
with her [atest platter, My Hreart He-
came Of Ape b-w First MName [nliial,
both Spotlighted by Billboard, A mem
ber of the origpmnal Mouseketeers, 1he
young Aiss M corrently tourimg withi
the Dick Clark Caravan which plavs
Reynolds Collseum, Ralelgh, N, €.
Sepi, 28: Memaorial And., Greeoville,
5. Cu Sept, 29 Caliseum, Charlotis,
N, .. Hl:|11 ik |-||'.l.l1'-||.|:r v,
Columbia, 5§ C. Oct. 13 Muonjcipal

And., Charleston, W. Va. Oect. 2
State Fair, Loulsville, Ky, Oct. 3.

JOHNNY CASH enjoys the unigue
poaition of having two labels releasing
his records at the same lime. Altho
fi's been over a veéar sincg Cash de-
parted from Sun Records to join Co-
Iumbia, Sun still possesses many of
his masters, one of which s now in
The Billboard Spotlight, Goodbye Lii-
tie Darlin' bw You Tell Me. His
Colombia recording The Rebel will be
played at the beginning and end of
upcoming TV series titled The Rebel,
Born m Kingsland, Arsk., Johnny in
presently spreading his country charm
among his many fans in Europe.

CRASH CRADDOCK: On the heels
of some strong Columbia promotion,
Crash i doing just that in penetrating
ihe sound barrier. The [9-vear-old
artisi from Greensboro, N, C., ums
in an impressive performance on his
Columbia release Don't Destroy Me
b-w Boom Boom Baby, both picked
by Billboard. The latter is an ener-
petic rocker that has all the muakin's
of a hi He B npow on a coasi-
fo-coast personal sppearance tour that
will take him to Cincinoati, Sept.
28, Cleveland, Sept. 29-30, Detroil,
Ocl. 1-3, Chi, Oct. 4-5, L. A, Ocl.
B-10

MARTIN DENNY, the gone Ameri-
can who weni Hawalian, is on the
pcene with The Eochanied Sea bw
Stranger in Paradise, on Liberty. Dur-
Ing mn engagement ai Don the Beach-
comer's in Honolulu, Denny became
enamored of Hawaii and decided to
seiile there. He formed 3 jarz proup
that uses birdealls and exotic effects
which went into the making of their
first hit Quiet Village.

DLUEKES OF DIXIELAND take the
music of New Orleans to Columbus,
O, Sept. 28 for five dava of lively
listening at Grandview Inm. Their in-
terpretations of the perennial favorites
Old Man River, Beal 5t Blues and
others, can be heard in their Aopdia
Fidelity album Up The Mississippi
With The Phenomenal Dukes,

BIRTHDAYS OF THE WEEK:
Sepl. 29, Gene Autry, Sept. 30,
Johony Mathis, Jill Corey. ©Oct,
)., Eddie Cochran,

EYDIE GORME: Aa = singer Evdie
has two pleasant offerings in  her
newest on ABRC-Paramodint, The Years
Hetween b-w Taking A Chance On
Love. As the wife of sminger Steve
Lawrence, Evdie 8 “‘expecting.'
Bronx-born, she got her first locky
break when bapdleader Tommy Tucker
heard a demo record of hers and
hired her for a road tour with his
band. 5he-also did a stint with Tex
Beneke.

BETTY JOHNSON, who hit it solid ‘

with The Litle Bluoe Man and 1
Dreamed, & hoping her latest Ax-
lantic rclease will do as well, tille is
Waltz Me Around, a pretty rocka-
waliz In addition 1o wminging, Beny
finds time for vachiing, tennis and
collecting antiques. She will appear
Bl the Wa Stale Fuair, Richmond,
Sepr. 2B thm O¢t. 2, und the Na-
tional Dairy Cattle Congress a1l Water-
loo, lowa, Oct, 3-5,

CARL MANN could follow his hig
Mona Liza with elther of his neowest
sides, Pretend and Rockin' Love, on
Phillips International, The Leen-sger
wut borm in Jackson, Tenm., home-
town of many rock and roll mosicians,

MORMON TARERNACLE CHOIR
have the most upusual new pop single

S

S

o,

o=

o
.

£8

2l
R

FROM THE BIllHIIHHII SALES [IEPAHTMEHI

hit today, The Batile Hymn O The

Republic. Tt ia belioved 10 be ithe fim
Lme & Symphony orchestra (Fhala.
Svmphooy)  and  religioms choir have
glicked in the rock and roll-orented
pop singies Nield, The 375-voice Choir
tus Ity origlh in Sali Lake Cliy and
dates back to 1847 when the Mormons
setiled that city. The Mormons, or
‘singing  safnts' an they are called,
have climbeod inle the 23rd position
on the Hot 100 chart.

The MYSTICS, Phll Cracioll, his
brother Albee, Bob Ferrante, Gear
Galpo and Allie Contrera, find them-
sclves in the Billboard Spotlight with
Don't Take The Stars, a medium-
paced tune with smart arrangement
b-w 5o Tenderly, a ballad. The [ive
Brooklyn lads landed on the charis
with their first Laorie Records wan,
Hushabye

JOHNNY NASH heads for Hollw-
woud for a role in the film Key
Witness which siaris shooting about
in Dct. Johnny's album | Got Rhy-
thm is part of ABC-Paramount’s Fall
Fiesta of Album Releases, Housion,
Texas, holds claim to this singing siar.

101 STRINGS s ihe name given Lo
g8 group of Euwropenn musictans who
play 101 siring instroments and re-
cord on the Somersel label, Depend-
mg on the seleciions and arcange-
ments  the orchestra B composed of
128 to 141 players, 30 first violins,
26 second violins, 20 violas, 18 cellos,
and seven siring basses. The

gution suchieves a rich siring sound
and captures the temperment of Spain
in their album Soul of Spain,

LOUIS PRIMA and KEELY SMITH
perform another group of wild and
driving duets that have always proved
successful for the couple in iheir al-
bum Lowis And Keely! Prima's musical
treining came from the wvery cradie
ol [aze. MNew Orleans, where he was
borm. The Dot recording artists are
booked for fwn shows at the Clvie
Aud., San Francisco, Oct. 3.

BORBY RYDELL, the voung Cameo
record arisi from South Philly, eould
have sock follow-ups o his big Kissin'
Time in his newest, 1 Dig Girls, a
ciife roacker b-w We Got Love. Sdll
in school, he plans to continoe his
aducation, and then try 0 make some
motion pleiures

mmm

Money Records

§
. SINGLES
g SINGLE !
z CHICKA MOCKA HI DI—The Brothers Four. ...oooee.. Columbis
®  ODOL WATER—Hoger WiHamE. ... . co0eensersennnnaas.. Kapp
%  DANCE WITH ME=The Drifters .....covevrnenss . . Atlantic
% DARLING I LOVE YOU=—A] Martino ...... o "'ﬂlh Fox
£ DARLIN WONT YOU WAIT—=The Ilrnl.hers Euur t‘ull.tmh!l
2 DEAR SOMEONE—Johnny Restivo.. e _RCA Victor
7, LADY CHATTERLY'S [.IH'EII:—IM H:imlu R .. Roulelie
g MARY LOU—Rofnie HEWKINL, .« ovesessosssssrassessssss. ROUSILE
?r B0 MANY WAYS—Brook H:n!.'m:l ........... wmwawesss s s s WIETCOFY
SUNRISE SERENADE—Roger Willlams...oovvsveinvesccees Kapp
& THE ENCHANTED SEA—The Islanders.....ccovveesnses Mayilower
ﬁ THE BREST OF EVERYTHING—Johnny Mathis..........Columbis
i TRUE LOVE, TRUE LOVE—The Drilters ....co00eus . Allantle
%f- TUCUMCARI=Jimmy Rodgers.. i ESEEeLE - Houleiie
ﬁ’: YOLU'RE GONMNA MISS HE—Eunnle Frﬂ.n-:m .............. M-G-M
é ALBUMS
JOSE PLAYS THE LATIN WAY—Jose Melis....cooneaee.... Seecn
THAT'S ALL—Bobby Darin.....cocee I O e ey 7 11
] STACCATO—EImer Bernsigin,....cosessssnsnsnnasessns oo apl ol

. . . @an alphabetical listing of the records manutacturers are
backing with special featurs Ireaiment in big-space Billboard ads.

A weekly column
of lively chatler
malerlal on the
hottest and most
popular recording
arfisk—those
“Spotlighted” by
Billboard's review
sfall, as well as
thase Teatured by
the record
companies in
their major
Billboard ad
promelions.
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To help you spel Ihe ones yen
neod, when you meed Ihem, all

arlizf Hems are cerried In siricl
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i alphabetical seguence.
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JEAN SHEFARD, c.&w. artist, goes

" pop on Heartaches, Teardrops and

Sormow bw Sweetheart Don't Come
Back, her Iatest on Capitol., At 21,
Jean has been a favorite of the Orark
Jublles. In addition 1w singing. she
can play string bass, guitar and droma.

DINAH SHORE" first on Capitol
Records is an album of favorites,
titled Dinah, Yes Indeed! She and
George have rtecently returned from
an extensive tour of Europe and she
is mow preparing her Fall TV sories,
which starts in Oct.

FRANK SINATRA = on ibe scene
with & new single, Talk To Me bw
They Came Ta Cordura (from ihe film
of the same name). Mr. § 5 well-
represented on wax and {ilm, his role
in Hole Tn The Head was warmly
received, and he & now working on
the movie version of Can Can.

DINAH WASHINGTON opened at
the Village Vanguard, N.Y.C., 0 &
very recepiive audicnce that received
her performance with the enthusiasm
due soch s talent. She will be ihere
fll Oct, 6, St creating a sensution
with her recording of Whut A Ihif-
rence A Day Makes, Moercury has
released a new Dinsh single, Unfor-
gettable and MNothing In The World.

PROMOTION MONTH, WEEKS
AND DAYS: Oct. begina MNa-
tional High Fidelity Month, Let’s
Go Honting Month, National Rice
Harvest Festival Month and Na-
tional Science Youth Month, Oct.
1 begins National Employ The
Physically Handicapped Week and
Nationa] Business Women's Week.

Huve a greal spinnin’ week.
TOM ROLLO.

e

T A SR

According to sfaﬂstn:s mﬂmtmned over a
period covering thousands of releases . . .

7 out of 10 mil reach Billboard's

“HOT 100" in .th_e weeks ahead!

Eve ry WEEI( o o o disk jockeys all-over the nation help spark up fheir.record shows

with this fresh, lively maferial furnished exclusively, by The Billboard. Walch for if nexi week.
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MUSIC AS WRITTEN

HONORS FOR MACERO

Teo Macero, the jazz composer and staff producer at Colums-
bia Records, il beaming these days, The film “666" for which he
wrote the music, has garnered two pnzu in Venice, one from the
Venice Film Festival—first prize winner for documentaries and
shorts—and another from IEJ: Venice Chamber of Commerce,
called the Golden Mercury Award. Macero, by the way, just
completed his first opera, titled “The Heart”™ which may be per-
formed in New York next season.

New York

Cliff Friend in town having a good time Jlast week on a
business trip to the East.... Erroll Garner’s concert at Carnegie
Hall in New York under the Sol Hurok auspices will take place
on October 16. ... Joe Valino has signed with Crosley Records of
Philadelphia. Cmsley has also signed Rosco and His Little Green
Men, all of whom have green hair (not real of course).... Sam
Hodge of Hodge Record Manufacturing Company in Philadelphia
dropped us a note to say that his firm does-not own any label, but
is continuing to manufacture records for the trade as the firm has
been doing for the past 10 years.... Bobby Marchand had his
first single released on Fury Records last week.

The Billy Butterfield combo Is off on a string of one-
nighter dates thru Texas. ... The Drifters and Phil Phillips
will both join the Dick Clark Caravan this week. ... Andy
Griffith will narrate an album of fairy tales for Capitol
Records backed by the Billy May Ork. May is also writing
the incidental music. . . . Jerry will be at the Monticello Club
In Framingham, Mass.; thru October 2. Vale recently mar-
ried actress-dancer Rita Grable. ... The Gene Krupa Quar-
tet open at Mister K's in Minneapolis on October 5....
Joe Lawrcnce, advertising manager of Columbia Records,
became the father of a boy last week.... Epic Records
has recorded comic Phil Foster. Album is called “Phil Foster
at Grossingers.” ... Al Shuman, general manager of Epic
Records, has announced a national talent search for new
recording artists for the firm’s new subsidiary label, Alpine.
Latter has just signed Bud and Ray, and the Rebels.

The Dukes of Dixieland will be at the Grandview Inn in
Columbus, O., starting September 28.... The Ramsey Lewis Trio
and thrush Beverly Kelly will open at the Village Vanguard in
New York on October 6.... George Pickow of the Three Lions
Studio in New York shot his 800th album cover this week. ... Jim
Edward, Maxine and Bonnie Brown of “Three Bells" fame, have
signed with MCA for TV and movies. ... Pianist Oscar Norde is
now at the Arpeggio in New York.... Jimmy Rodgers has cut a
Christmas single, “Wistful Willie,” Tune was penned by his
accompanist, Al Lerner.

Eddie Heller and Charlie Hassin of M-G-M return fo
New York this week after a quick trip to the Coast on
business. . . . Jacques Kluger, the publisher, in New York on
business. He will fly to the Coast before returning to
Brussels. . . . Don Elliott Is busy backing singers on record-
ing dates. He just did an album with Crystal Joy and
another with Jane Harvey.... The Russ Carlyle crew Is in
Hotel Peabody in Memphis until October 3.

Bob Rolontz.

Chicago

The Modemaires were pacted for Mercury by a.&r. veep
Art Talmadge. Quintet immediately cut six sides for the label and
is prepping album material. October 11, the Modernaires bow in
the talent line-up for new George Gobel TVer on CBS. . . .
Ahmad Jamal Trio worked two Alaska concerts last week for flat
$6,500 plus plane tariff. . . . Leonard Vannerson returns to Chicago
office of Willard Alexander booking agency, replacing Freddie
Idale. Vannerson, who formerly headed the office here recently
moved to Alexander's New York office. . . . A $300,000 fire des-
troyed the Trio Club in Pine Bluff, Ark., owned by The Browns,
performers on the current RCA Victor winner, “The Bells." Most
of the loss is covered by insurance. The Browns—Maxine, Bonnie
and J, E.—plan to build the swankiest bistro in Arkansas to replace
the loss. . . . Nat King Cole opens at Chez Paree October 3. . .
Stan Dale, WAIT deejay, hoofed to Milwaukee to appear with Tony
Cortis in filming of “Rat Race.”, . . WBBM, CBS air:r here, staged
a showcase in New York for time buyers called “Talent Airlift”
last Tuesday. Making the trip were Decﬁn].rs Mall Bellairs and Josh
Brady; Singers Billy Leach, Connie M , Bill Lawrence, the
Boyd Twins, Patty Clark, the King's Jesters; Pianist Sid Nierman
and the Hal Kartun band. Bernie Asbell.

Cincinnati

Ike Klayman, head of A, & 1, Distributing Company here, re-
ports a heavy demand for Fidelity Sound Recordings’ “Ohio State
University Marching Band” album, on which he holds exclusive
Ohio distributorship. He reports shipping over 3,000 of the albums
in the last two weeks and, with OSU officially kicking off its Big
10 grid season Saturday (26), he looks for sales to mount in
ensuing weeks. Sales on the album in his territory last season hit
better than 12,000, Klayman says. ., . . Julius La Rosa held down
a starring role in the Star Theater’s presentation of “Carousel” at
the Shubert Theater here last week. . . . Gordon and Shelia MacRae
opened Friday (25) at Beverly Hills Country Club, Southgate, Ky.,
for a fortnight’s stand.

Wednesday (23) in South Bend, Ind., where he was
president of Notre Dame's radio-TV stations WNDU and
WNDU-TV. ... Max Rudolf, music director of the Cincin-
nati Symphony Orchestra, hopped into New York last
week to put the finishing touches on a second LP recording
with Eileen Farrell, which will consist of 12 Puccini arias.
The first LP on whichlheymﬂnbunttd will be released by
Columbia in October. . . . Gnr Harris, program director of
WERE, Cleveland, spent two days here last week on a

(Continued on page 28)
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WATCH FOR._ - W Exclusive Personal Management “Personal Booking TV-FILM-RADIO
NEW ALBUM. ’FRANK WERBER AGENCY Associated Booking ® RECORDS

\FERI'II'ELSE:; - Columbus Tower, San Francisco Corp. James Saphier, Agency
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;RC& Victor Custom Record Service is first with the big “Indies” of the record business.
Disc jockeys, too, prefer records manufactured by RCA Custom. They have such a sleek,
smooth, satisfying motion as they spin on your turntable. @ RCA Custom Records give better
sound, because they feature: an accurately centered hole, for distortion-free motion .~ . highest
quality vinyl compound. . . lowest surface noise. @ Whether it’s 45 or L.P., if it's manufactured
by RCA Custom, it’s the best product you can find anywhere.

FOR DJ’S GOING INTO THE RECORD BUSINESS:

Settle all your pressing problems this way! Choose RCA Custom, leader in the field. You get highest quality,
every step of the way—newer, better equipment . . . expert recording techniques ,*.". three-plant "Slllﬂﬂ.‘
Record Service” shipping . . . the capacity that gives you all the records you need, when you need them.

TR e AR L T o R N B
RCA VICTOR custom record sales

155 EAST 24™ STREET - NEW YORK 10, NEW YORK - MURRAY HILL 8-7200 g T

448 N. LAKE SHORE DRIVE - CHICAGO 11, ILLINOIS - WHITEHALL 4-3218 $ERVICE

1510 NORTH VINE STREET- HOLLYWOOD 28, CALIFORNIA- OLDFIELD 4-1660 QN A

200 17™ AVENUE SOUTH - NASHVILLE 3, TEHEE!:EIE"; gmﬂgﬂu;:gﬂ Y :
100T LENGI ; \

=l-ll eawass: RCA VICTOR COMPANY, LTD.{ oan muTUAL STREET, TORONTO e pL ATTER
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MUSIC AS WRITTEN

e Continued from page 26

secret mission. He put In his spare moments visiting local
radio, TV and music friends.

Stan Kamin, refreshed from a recent vacation jaunt to the
7est Coast, has begun his new duties as regional director for Dot
Records. He'll work out of Cincy, covering Wisconsin, lllinois,
Ohio, Indiana and Kentucky. . . . Dick Overstake, out of the Pat
Boone office, currently on tour covering deejays and Boone fan
club members, in town for a day last week. . . . Paul Wexler, Colpix
chief, was in recently with singer Jimmy Darren and the Misses
Denmark and Texas, who made an appearance at the convention
of the Motion Picture Theaters Owners of America held here.
Wexler expressed himself as elated with early returns on his new
low-price album release, “Huckleberry Hound.”

Jack Larson, new on the Fraternity label, opens Mon-
day (28) for a week stand at the Casino Royal, Washington,
set by Viec Jarmel, of GAC, New York. He follows with
a string of Florida dates for Peter Ward, who handles pro-
motions for the J. M. Fields department stores in that State.
Latter trek was arranged by Frank Hanshaw, of the Miaml
Beach, Fla., GAC office. . . . New Dot album release,
“Stairway to Love,” Is an instrumental featuring Tye Robin-
son compositions. A native of Huntington, W. Va., Robin-
son now makes his home in Chicago. . . . John Gary (Fra-
ternity) and his personal menager, Paul Carlson, spent
Friday and Saturday (25-26) in Chicago calling on deejays
to plug his new Fraternity releases, “Thank the Lord for
This Thanksgiving Day” and *Litfle Things Mean a Lot”
b.w “Ever Since I Met Lucy.” They left Chi for Hollywood
Sunday (27) to begin preparations for Gary’s appearance
on the Lawrence Welk TV show Saturday (3). He makes
his fifth appearance on the Jack Paar TV-er October 8.

Bill Sachs

Nashville
Vie McAlpin, much improved after serious heart surgery, was
slated to leave the hospital over the weekend. . . . Joe Lucus, of

Acuff-Rose Publications, was in Memphis and New @rleans last
week promoting Hickory label's “Tennessee Waltz" recorded by
the Jupiter Serenaders. Lester Rose, of Hickory and Acuff-Rose,
says the “Waltz" is the best selling item on the label right now.
Rose also reports that Wilma Lee and Stoney Cooper’s “Big Wheel”
on Hickory is stirring c.&w. disk jockey action. Lester and Wesley
Rose go with the Everly Brothers to New York for the Perry Como
TV-er September 30.

Lucky Moeller, of the Jim Denny office, back in town
Thursday (24) after severnl days in Las Vegas. . . . Young
Nashville attorney and puoblisher, Kenny Marlow, reporis
that two young Nashville brothers have recently had 16 sides
recorded, which the two kids penned exclusively for Kenny
Marlow Music. The boys are Ron and Jimmy Isle. Both have
record coniracts, Jimmy with Sun and Ron with M-G-M.
One of their songs, already released, Is M-G-M’s “Young
Girls,” recorded by Marvin Rainwater. . . . The Browns,
Jim, Ed, Maxine and Bonnie, recorded at RCA Victor here
Thursday and Thursday might. . . . Charlie Grean was in
town last week. The Victor a.&r. man accompanied his wife,
Beity Johnson, here. Betty appeared at the Tennessee State
Fair with Gene Autry’s “Hits of 1959.” . . . Jimmie Drifi-
wood-was guest on “Grand Ole Opry” Saturday night and
Is skedded to cut an album session at R<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>