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Fayola Not Dead,;
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D.J. PAYOLA
POLICE GROUP

Diskeries Dig Dee,

Now ‘Underground’

Payments in Cash and ‘Under-
The-Table’ Furtive Business

By JUNE BUNDY

NEW YORK—Deejay pavola—
supposedlv a dead issue as the re-
sult of the Washington hearings—
hasn't stopped; it has merely “gone
underground,” according to those
in the trade who should know.

The mam difference between
payola now and in the pre-probe
tlavs, according to a prominent in-
die record manufucturer, is ° that
“today it's more difficult to tell if
you're actually getting anvthing for
your monev. There's absolutely no
guarantee vour record will be
plaved.”

Today's pavola also differs in
that most pay-for-play deejays are

w tpnming scared,” and insist on
strictly  cash under-the-table pay-
ments. Some  send
around to collect; others conduct
cloak-und-dagger  type  confabs
with top indie label execs.

Distributors—hardest hit by the
Washinglon investigation — now
tend fo puss the payola-buck along

tor manufacturers and/or publish-
ers (0 handle, whereas in the old
davs most pavola payments were
channeled thru local distribs,

Altho payvola  practically disap-
peared in the pop jockey field dur-

ing the Washington hearings, man-
ufacturers report that on-the-take
specialty field deejays continued to
demand “bread” thruout the en-
tire perind. “There's absolutely no
slow=down on payola to the
nickels and dimes jocks,” said one
manufacturer.

Pavola re-entered the pop dee-
juy picture nbout two months after
the hearings, according to an indie
manufacturer. “The business is so
competitive that vou've got to have

an edge.”

Ironically, the new payola scene

FTC Halts
Firm’s Payola

WASHINGTON — The Federal
tide Commission has ordered
Dolores Enterprises, Inc., New
York Citv record manufacturer, to

their wives|

is even harder, dollar-wise, on the |
manufacturer than before. Whereas
in the old davs, a label exec could
pick up the phone and have 50

payroll jockevs spin a new releyse:
today he needs more personnel, In |
addition to sending more men out |
in the field to check and see if|
they're really getting plavs for their
money, labels also need larger pro- |
motion staffs today merelv to ro-|
mance deejays, '

Entertainment—on a big '-h:ull.‘:-—!

is used as a substitute for cash
payola in many cases. One deejay
sent his girl friend to a big city
and asked an indie biggie o take
her out on the town., Another
called for free theater tickets, and

requested an extra pair tor his in-|

laws,

Here, of colirse, we have a con-
traversial issue, in that Washington
has never given a satisfactory (to
the music and broadcasting busi-
nes: anywayl explanation of just
what they consider pavola. Is a
$75 tab at the Four Seasons as
much payvola as a $50 check? If
it's payola when vou send a dee-
jay a case of scotch, is it also pavola
when you pick up the bar tab for

spinper and six puesis? ele.

At least one deejay who ligured |
prominently in the pavola probe|

15 alleged to be on the take apain,
but the majority of those who were
hard hit in Washington are walk-

ing the straight and narrow. A key |
station chain, which made payola
headlines, for example. has com-|
pletely cut its jocks off from con-
tact with disk promotion men.
The decjays can't even chat with
the record pluggers, let alone al-
low themselves to be wined and
dined.

Mevertheless, diskeries — mainly
indies—are finding plenty of tak-
ers (and askers!) around the coun-
try. The big problem for manufac-
turers now is how do they write
it off.

PHILADELPHIA — Dick
Clark has apgreed to head a
local disk jockev association
designed to enable radio and
TV performers here to police
themselves against future pay-
ola. The associntion is the
brain child of Philadelphia
District Attornev Viclor H.
Blanc, who — in making the
announcement — stated that
Clark himself is innocent of
pavola.

Al the same time, Blanc
sald he has taken aclion
against 11 record distributors
and 28 Philly jockevs who,
he charges, were involved in
a $140,000 pavola scheme,

Blunc said Assistant District
Attorney Jerome R. Balka
would file a bill in equily
seeking the injunction in Com-
mon Pleas Court within two
weeks, and that the over-
whelming majority of distribu-
tors and -jockeys have agreed
to sign & consent decree. In
Liling the bill, Blane will take
action in civil proceedings
rather than crimmal indict-
ments becnuse of the refusal
of the principals to testify,
Those who sign the consent
decree, he said, would be im-
mune from any action for pay-
ola given or taken prior to
March 1, 1960.

Those who refuse to sign,
he added, would be charged
under Pennsylvania’s bribery
act. Blanc said the distributors
have agreed 1o testify against
reluctant jockevs. The pur-
pose of the bill in equity is
o0 prevent future + pavola.
Those who sign the consent
decree and violate its provi-
stons would be subject to con-
tempt of court as well as
bribery charges.

“The companies have prom-
ised me that if we turn up
any evidence of future pay-
ola, they will come in and
testify against the offending
parties in either civil or crimi-

(Continued on page 32) by show producers on record com- |

To Obtain B'dway
Musical LP Rights

Producers Demand Stiff Record
Backing for ‘Camelot,” ‘M. Brown’

By BOB ROLONTZ
NEW YORK — Three of the

'most important new musicals of the
(season, Lerner & Loewe's "Came-
o™
| Brown”

“The Unsinkable Molly
and “Tenderloin,” wen!
into rebearsal this week. Two of
these shows. “Carpelol” and Mere-
dith Willson’s “Molly Brown™ are
bucked entirely by record com-
pany moncy, to the tune of $800,-
OO0 or more. Columbia, with CBS,
i5 putting up over $400,000 for
“Camelot,” and Capital put up the
more than 3400,000 f[or “Molly
Brown."” .

The fact that diskeries are shell-
ing oul more substantial moneyv to
gel an original cast show album,
even up to the entire backing, has
raised the guestion at a few large
companies as (o the possibility,
eventually, of record companies
producing their own Broadway
shows, or al least having a lot
more (o say aboul the production
than they now do.

Record firms involved with most
of the important shows do nol
lightly dismiss the work that goes
into a Brouadway musical, Nor do
they downgrade the talent and
even the genius it takes on the par
of creative people to select the
right script, the right cast, the
right songs, the right director, elc.,
that s needed to come up with a
musical. But record execs also nole
that they are now more involved
with the production of a show
than they huave ever been, starting
with the perusal ol a script, some-
times even before they have lis-
tened to the songs.

And the demands being made

panies that want original cast mu-

NEWS OF THE WEEK

|‘ii|.‘:ti‘|- are petting wilder all the
[time. 1L is a rore show today thut

a diskery can obtain by merely
|agreeing to record it and push the
(album, Producers want money, the
\music publishers want additional
|ulbums and singles, special deals
with the record clubs, and huge
ddvertising budgets — and they
want these all set in front before
anvone knows whether the show
will be a hit or a flop. One label
has called in outside legal help to
muke stre contracts for cast al-
bums are a' sound basis,

With M-G-M adding its weight

10 the big four, Columbia, Capitol,

Victor, and Deeca, in the competi-
tion lor shows, and with firms
like ABC-Paramount, Dot, Mer-
cury und others scenting the lure
ol original cast albums, the com-
petition grows fiercer all the time,
Many show producers and score

publishers are not making any
bones about their desire for ad-
vaniageous lerms prior to signing
over original cast rights.
Obviously, hit Broadway shows
are the pure gold of the record
business. Altho today the minimum
money a diskery has to spend on
an original cast album, including
recording fees, advertising fees,
promotion  expenses, ete. has
moved close to the $100,000 mark,
and altho only a few Broadway
musicals are hits, the figure of
2,000,000 albums for the “My Fair

Lady™ set on Columbia is the pot
of gold at rainbow's end. And un-
‘doubltedly the hit sales on the
“Fiorello” and “Bye Bye Birdie"”
(and “Sound of Music” albums this
| vear have made most record firms
\forget the ‘expensive flops like
“Boys Against the Girls,” “Sara-
|toga,” “Greenwillow,” and “Chris-
|tme,” last senson,

It record firms had more to do
with the production of a show it is
possible that they might get some

(Coniinued on pace 32)

stop giving concealed pavola to
. radio and television disk jockeys as

an inducement to play its record-

ings. Named in the order are

Dolores Fuller and Irving Spice,

the company’s president and secre-
. tary, respectively.

Columbia, Philips Conduct . ... .... .....
New Long<Term Pact Talks . . .

Columbia Records and its European licensee,
Philips, are now engaged in negotiations con-
cerming renewal of their contract which is due
to expire in 1962. Columbia is asking for sub-
stuntinl modifications in its current agreement

mission specifying that withholding tax be |

laken on rovalties accruing from disks cut in 1Wﬂxerles Set

New York by non-resident artists, Meanwhile.,

in New York the Record Industry Association |4 MUSIgﬂIS -
of America has been able to obtain some re- |
& |

lief for record manufacturers. . . Page 3

NEW YORK—OF the new musi-

In taking the action, FTC with Philips in order to extend the pact an- R RN X ALY S FRIERS |cals announced for the full, four
adopied an initial decision by a other five or 10 years. ............ Page 3 T a e Mukls Pue Clartrs |l?"“"" _“'r.‘f"_““' been set with record
hearing examiner which was issued Operation .. ....... a3 Top LP's .. % CRITIPraNCs.
in default because neither respond- Capitol Launches All-Out Arena, Anditorinm Honor Roll of Hits.. 32 “Irma La Douce” and “Camelot™
ent answered the Commission's ear- Disk-Singles Campaign , . . Mewsloiier — Ut 100 —- will be recorded by Columbia.
lier complaint, nor appeared at a Capitol Records is luunching an all-out drive e s R e “The Unsinkable Molly Brown"
scheduled hearing. { for a great share of the singles business, and Carnjval Confah 53 Hot it & B 14 land’ “Camelot” will be waxed by

Eﬂﬂll‘llﬁ!’-ll}ﬂl ngrced ‘i'r‘]'ﬂ'l II'IE ex- I5 ].'lla'lfiﬂg its Eastern l.‘l-i'll.‘i':llltﬂﬂi veopee, Joe ity Trouping .ose.- 4K Musle Recond Heviews— L'upiiul A h:g F!i'i?.'ﬂ that many =
aminer, who found that the com- Csida, in full charge of the campaign.. . Page 2 L e Thils Week's 1P 22 bels are fighting for is “Wildeut,”
P‘“{"’ h&fs given payola md disk FaicEabiiee H”J’J”“"’" TR which will star Lucille Ball. Others
Jockeyvs for promoting records on RIAA Protests N, Y. Tax Management . ..... 47 et e e - announced but not vet set are *13
the air. Deeﬂ:m conceal ilhe pay- On Waxing: Oblain Some Relief . . . Mm_u_*u Roller Rumblings — Daughters” '{,‘;,:n-,p[’T.;.p_“ “Do-Re-
ments, and the “deception,” ac- Recording activity outside of New York has [*:_'I‘l g e .__'f'."“'“,h' o Me,”™ “Hail the Co Hero,”
WI'JIH; Lo F[C. misleads Purﬂhﬂ.ﬂ- ﬂl[E‘ﬂd}' been stepped up ns o result of the ”erzg‘.ﬂ“d;i s > Show {-1-; ST “Love a la Carte” sunt
. (Continued on page 3”; recent regulation of the New York Tax Com- Mue R 2 TIVeMusic-Radiy .0 2 |u1 Ten”
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Capitol Launches

All-Out

Disk-Singles Campaign

Csida in Charge

of New Drive;

Diskery Bases Operation in East

HOLLYWOOD — Capitol Rec-
ords i launching an all-out drive
for a great share of the singles
business, and is placing its Eastern
dperations veepee Joe Csida in full
charge of the campaign, Responsi-
Hility for helming the label’s com-
plete singles operation is being
added to Csida's other duties as
Capitol’s Eastern chief exec.

According to Cap prexy Glenn
Wallichs, Csida will actively guide
and counsel the label’'s Hollvwood
and New York-based arusis and
repertoire exec producers in singles
production and will assume con-
tral for release scheduling. At this
phase ol his acitivity he reports to

a.&r. veepee Lloyd Dunn. In ad-|

dition, Csida will work closely with
the label's sales subsid, Capitol

Records Distributing Corporation, |

in advising the promotion and mer-
chandising of future singles re-
leases.

Wallichs expects this move to
result in a closer co-ordination of
the complete singles operation in
nll 1ts facets, Transfer of the sin-
gles operation from the {irm’s Coast

Atlantic to
Make Jazz
Singles Bid

NEW YORK—Atlantic Records
i1 eniering the jazz singles ficld on
n regular basis. The label's first
jazz singles release will spotlight
waxing by Ray Charles, John Col-
trane, Fred Kaz, David (Fathead)
Newman, and Harry Lookofsky.

On the basis of distributor re-

ports, Hob Kornhesser, At!nmrr*fpll
national sales manager, said he is

convinced a new trend is building
with juzz singles making it in the
pop market. “Distributors.” he com-
menled, “report a great demand for
jazz singles, particularly from juke
}0X operalors.”

Recent jazz singles, which have
pulled juke play and sales, in-
clude Ray Brvant's “The Madison™
amd Mose Allison's “Baby Please
Dont Go"—both on Columbia—
the Jazziet's “Killer Joe"” on Argo,
and Ella Fitzgerald's “"How High
the Moon™ on Verve,

Atlantic has started a new nu-
merical sequence for ils jazz sin-
gles series, and has scheduled sin-
gles by the Modern Jazz Quartet,
Chris Connor, Charlie Mingus and
others for its next release, Altho
the first five jazz singles were
taken from recent Atlantic LP's, the
label plans fo record jazz artists
specilically for singles releascs in
the future,

headguarters 1o its Eastern wing
will go into eflfect in mid-Septem-
ber and will be reflected in the
fabel's October singles releases.
This development is significant
in several ways. It marks the [irst
tme in the Coast label's history
that a vital segment of ix pop
nd&r, authority will be based in
the East. Even in the days when
Capitol consistently was  riding
high on The Billboard's best selling
singles charts, the label recognized
the need for stronger a.&r, repre-
|sentation in the all-important East,
'the hub of artist and music pub-
lisher activity., The firm altempted
\the entire singles operation under
| the wing of one top exec, thereby

istreamlining and gencrally speed-
|ing_up its activity in this field.

varipus methods 10 cover its East-
lern blind spot, but never seemed

content that it bad done so lo iis
complete satistaction
With Csida calling the singles

|shots from his Easlern vanlage

pount, the label will have accom-
plished ils Jong-sought aim of es-
lablishing an a.&r. bastion on the
keenly compelitive New York front.
Furthermore, the move will place

New sel-up replaces Capitol's
system of having its exec produc-
ers handle singles production at
their discretion with exec producer
hen Nelson controlling the sched-
uling of releases, and CRDC, in
turn, delermining - promotion and
merchandising of the singles prod-
uct. While the label enjoved a
measure of success under this plan,
Cap's execs at times feel this is
i somewhil unwiedy system in
meeting the high-speed demands

of today's singles’ market.

Copyright

Office

Studies Renewals

. Experts Offer Many Suggestions
 For Revision of Renewal Statutes

WASHINGTON—The complex
problem of copyright renewadl was
the subject of a study jssued last
week by the copyright office as
part of ils three-vear probe look-
ing toward revision of the 1903
copyright siatute.

Study, the 241h of a scries, was
Erepared for the copyright office
by Barbara A. Ringer, assistani
chief, examining division,

According to Miss Ringer, the
Amencan renewal system conveys
some benelils 1o authors and their
families, but has been a “remark-
ably inefficient and burdensome
method” of accomplishing that re-
isult. At the same time, she said,
it is important to realize that
the reversionary renewal is the
anly provision of U. 8. copyright
law that “attempls to preserve the
author’s interest or give him @&n
advantage in his contract rela-
tions," Miss Ringer believes that if
the repewal provision were re-

ils place, the U. 8. would be “mov-
ing in a direction opposile to thut
of most other countries.”

As Miss Ringer seces il "The
present problems of renewal Te-
volve around the reversion lo the
author and his family. There is no
reason why renewals could not be
kept as 2 device for adjusting the
term, while dropping the reversion
aliogether. For example, the copy-
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pealed and nothing substituted in

- three _w::b.

{sive of

|piano team

right could still be devided into
lerms, with provision for extension
by anyone with a legal or equi-
iable intcrest in a copyright: the
action of one person should be suf-
ficient to extend the term for the
benelit of evervone who has any
interest in the copvright, without
any -change in {or loss of) owner-
ship.”

John Schulman, counsel for the
Ameriean Guild of Authors and
Composers, was one of a panel of
experts whi® commented on Miss
Ringer's study, He expressed the
view that unless the present struc-
ture of the law is changed, the re-
newal pattern providing for a re-
version to the author and his fam-
ily should be “retained and im-
proved.” Schulman said that terms
should be Jengthened, and that
the revised statute should clarify
the rights of the suthor and his
family in the renewnl copyright,

(Cantinied o page 16)

NASHVILLE—The big fall re-
cording rush in on in - ashville,
with two major studios, Bradley
Studio and RCA Victor Studio, re-
cording from 10 to 13 sessions
weekly for more than a dozen dif-
ferent record labels (uring the past

{he past three weeks
R&%ﬂﬂ Customs Ix nt
bas booked in several labels exclu-

ule of m‘ﬂ"n“"iﬁﬁ m
schedule of B :
has been in for Cadence, 20th
Century Fox brought in one of the
few classical fessions here with
Nelson and Neal, man and wife
recording for the label,
and. other _labels

Records, Warner

22, 0, 1|#

Nashville Studios Humming
With More Disk Activity

. included |
{University, Boyd, Records, Hickory |

LP RELEASES
_ NEW. YORK — Columbia
']‘:r:.naﬂigtlﬂm. the custom di-

* vision ol Columibia Records,
has come up with a gmut of
specially priced premium LP’s
on its own new Omnibus la-
bel. This line, ol course, is
not avatlable in retail outlets.
The transcription firm is mak-
ing available 11 albums, con-
taining tracks from the Co-
Iumbia  vaulls, some with
numes and some with temi-
numes, that can be purchased
by companies for distribution

“as premuum disks at a flat
rate of %1 per LP.

Companies using the Omni-
hus records for premioms will
be given a coupon to mail in
with ther maney, with each
company, establishing its own
reluil price. Fhe coupans are
sent o Columbia Transcrip-
tions and the company then
mails the record direct 1o the
customer. Accarding to Cal
Roberts, head of the transcrip-
tion division, the series of
premium disks climinates the
need for buyer mventory, and

offers & wide choice aof rep-
ertoire,

Among the albums offered
are: “Family Sing Along™;
“Dancing Party,” with the
Lawrence Foster ork; “Grest
Waltres of Johann Strauss™;
"Broadwiay's Best,” in tweo val-
umes with the Reginald Rus-
sell ork: “*Music From Hally-
wood,” 2 Dixicland album
with Buck Clayton, Joe Jones,
Vic Dickensan, Bud Freeman,
Lou Russell and others, a cha
¢ha set with the Chico Lopez
crew, an album of opera
overtures, and &n album of
symphonic themes,

pay ‘gnd a full 100 per cent re=
turn guarantee are the prime fed-
tures of Dot Records” fall program.
Dealers will be allowed thess
privileges on all Dot LP and EP'

uﬁ:hef I to Oct : |
te Dot catalog of approsimately
gﬂﬂ; packages, stereo u.id'_;f X
will be embraced by the program, =
Under this plan, dealers will pay;

for' purchases made during the sint= o
w&" course of the drive i
six ‘equal ‘monthly installments.
This doubles the now-standird 90-
day deferred billing henefit offered
by many  Iabels. After the six-
month  period, Dol guarantees a
foll cash refund on all program-
purchased merchandise returned.
The Jabel will further buttress its
fall, campaign - with- the heaviest
ad campaign in ils history.
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RCA Stars in
'School” Tour

NEW YORK—Six RCA Victor
artists participating in  the big
Remingion-RCA Victor “Be a Hit

at School” promotion tuke to the}
road for a two-week lour starting]
BPPART= |y

August 29, The personal ;
ances will be tied to the campaign,
Artists' who will appear

(Ciandisiniedl Ot pipe 16)

for RCA Victor including waxings
by Jimmy dftwmd._;lnpd Robin-
son, Roger Miller, Harvie June
Van, Allen nolds, Jim Recves,
the Browns n d Cramer.

last week

i
Bradley Studio infoed i
g .
more sessions gach week, &Ium

they have boen averagr
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Senate Voles

A Modified
Harris Bill

WASHINGTON — A modifled
version of the Harris (D., Ark)
anti-pavola bill passed the Senate
last week (25), with the assurance
that the modifications will be ac-
cepled by the House. Indications
are that the bill will face House
action Monday.

Changes made by the Senate
were elimination of the section em-
powering the Federal Communica-
tions Commussion to suspend oper-
ations of stations violating the pay-
ola ban, and a limit of $1,000 a
day for a total of $10,000 on fines
that could be levied for such vio-
lations. The House earlier pro-
posed a fine of $1,000 a day for
an indelinite period.

Altempt to restore the susgjn-
sion section was made by Sen., Wil-
liam Proxmire (D., Wis.), who la-
beled suspension the “heart” of
the bill. His motion failed,

Sen. John Pastore (D., R. L),
chairman of the Senate Communi-
cations Subcommittee, said his
group agreed that suspension was
“unreasonable and wunwise,” and
would punish the public more
than the stations. House leaders are

(Continued on page 25)

Storz Buys
KXOK Radio

In St. Louis

ST. LOUIS—The Storz Broad-
casting Company has purchased
Station KXOK here for $1,500,000
in cash.

The $1.500.000 purchase price
is considered a bargain in the trade
since it includes real estate of a
iquan: city block in downfown St.

ouis and 90 acres at the transmit-
ter location. Sale, of course, is
pending FCC approval.

The purchase of KXOK gives
Storz  ownership of six stations
across the country, and prexy Todd
Storz hopes to add a seventh in a
key citv. He has been negotiating
for the last two years to buy a
MNew York Cily outlet,

Storz is mapping a big promo-
tion push to launch the new sta-
tion. Programming-wise, KXOK
has featured a “subdued music
and news format,"” playing current
hits unless the disks were in a
noisy rock and roll groove, Under
Storz ownership, it is probable that
KXOK will begin playing all of
the current hits if the usual Storz
format is followed.

Elzey M. Roberts Jr. is presi-
dent of KXOK Broadcasting, Inc,
The 5,000-watter is said to have
the widest coverage in St. Louis.

THE BILLBOARD

CMA URGES
RIGHT REPORTS

NEW YORK—The Coun-
try Music Association, in addi-
tion to its other projects, has
started a campaign among
jockeys — urging upon them
the necessity of submiltting
factual and consistent reports
to trade papers relative to rec-
ord play.

Factual reporting and a
broadening of the jockey sam-
ple, the CMA believes, are
the most positive methods to
combat attempts by individ-
vals to achieve chart recogni-
tion by disks which do not
merit it. Recently there were
complaints that c.bw. chavts
did not adequately reflect
plays.

All c.&w. jockeys are being
contacted by the CMA n ily
drive.

The matier of making the
c.&w. charts as valid as pos-
sible was taken up at the
CMA’s recent board meeling
in Toronto, but the discussion
occurred to late to make last
week's deadline in The Bill-
board.

Move by Disk

Firm Prompts
Legislation

WASHINGTON—A labor prob-
lem brought about by the proposed
move of Columbia Record Com-
pany plant from Bridgeport, Conn.,
to Pitman, N. J., was called to the
attention of the Housc last week
(23) by Rep. Frank Kowalski,
Connecticut Democrat.

Representative Kowalski inserted

in the Congressional Record a copy

of an article by Charles R. Allen
Jr., which appeared in the United
Electrical Workers newspaper,

(Continued on page 25)

Columbia, Philips in New

MUSIC NEWS

Long-Term Pact Talks

U. S. Disk Firm Wants Own ‘CBS’

European Label;

NEW YORK — Columbia Rec-
ords and its FEuropean licensee,
Philips, are now engaged in nego-
tiations concerning renewal of their
contract, which is due to expire
in 1962, Columbia Records is ask-
ing for substantial modifications in
its current agreement with Philips
in order to extend the pact an-
other five or 10 years. (The origi-
nal contract was signed in 1952.)

Altho no executive at Columbia
Records would talk about the
Philips renegotiations, it is be-
lieved that the Columbia thinking
on a new pact with Philips in-
cludes such modifications as (1)

Pact Changes

Columbia’s desire for its own
trademark in Europe and the pos-
sibility of releasing records there
under the CBS label. (2) A new
profit - sharing arrangement with
Philips. (3) A country-by-country
pact in Europe. (4) Some sort of
a.&r. set-up of its own on the
Continent.

Columbia Records lost its use of
the Columbia trademark in Europe
when Columbia sphit with EMI
eight years ago. EMI owns the
Columbia nameg there, and Colum-
bia has been a company without
a name in FEurope for the past
decade. In Europe it has released

RIAA Protests N. Y.
Tax on Recordings

Some Witholding Concessions Granted;
May Appeal to Governor, Legislature

NEW YORK—Recording activ-
ity outside of New York has al-
ready been stepped up as a result
of the recent regulation of the New
York Tax Commission specifying
that withholding tax be taken on
rovalties accruing from disks cut in
New York by non-resident artists.
Impact of the New York regulation
was quickly felt in Mashville, which
has been steadily growing as a re-
cording center. (See separate
story.)

Mashville recording execs stated
that the local situation was de-
veloping into a rough one, inas-

British Disk Sales
Top 1959 by 13%

Increase in Home Market Makes
Up for 20% Import Deficiency

By DON WEDGE

LONDON — British disk manu-
facturers' sales rose by 13 per cent
in the first half of the year com-
pared with the same period in
1959. Tho exports fell, particu-
larly in the second quarter, it was
more than made up by a 20 per
cent increase in the home market.

According to figures released
by the Board of Trade, 1960 sales
totaled $18.050,000 for the six-
month period as against $16,200,-
000 a year ago. A unit breakdown
shows a 32 per cent raise in sales

Mercury Outlines
Merchandising Push

CHICAGO — Mercury manage-
ment outlined the label's fall mer-
chandising plans to distributors,
promotion men and salesmen last
week in meetings at Los Angeles,
Chicago and New York. The meet-
ings kKicked off Friday and Satur-
day (1% and 20) before 50 trade-
sters in Los Angeles, while 80 each
pitended the Chicago (Sunday and
Monday) and New York (Friday
and Saturday) mects,

Irwin Steinberg, Mercury vice-
president, disclosed that the label
will bow a 1960 Double-Take-All-
Plan September 1, with the pro-
motion to run for 45 days.

First phase of the plan deals
with Mercury monaural pop LPs,
For every $5 worth of product
purchased by the dealer, Mercury
will accept in return, $1 worth of
records of any manufacturer on
any label. The $1 i3 computed at
dealer cost.

The second phase deals with
Mercury stereo LP's. Here, the
conditions are the same as in the
monaural plan, except that the
ratio is 3-1, with the dealer given
the $1 credit for every $3 of prod-
uct purchased.

According to Kenny 8. Myers,

{Continued on page 25)

of 45's (both singles and EP's), 17
per cent more LP's, but a drop of
58 per cent for 78's which are now
virtually obsolescent.

Total sales in June, the last
month to be avaiable, show total
sales $2,280,000—or 14 per cent
less than the previous year during
the same month. However, the
1960 result was marred by the

{(Continued on page 25)

Merc Issues

‘Sound’ LP’s

CHICAGO — Mercury Records
will release the first LP in the
fabel's Perfect Presence Sound se-
ries, September 1, according to
Irwin Steinberg, executive vice-

president.
The series, with the emphasis on
sound techniques, will kick off

with “Latin Percussions.” The new
series will differ from the Living
Presence Sound series n that a
single-mike rather than a multi-
mike technique will be used.

The orchestrations will be for
the lovers of pure sound, rather
than for those who want back-
ground or mood music. Special
double-fold album covers have
been designed for the series,

Mercury’s new International Se-
ries will be introduced January 1.
The series will feature music from
various foreign lands, all of it re-
corded in the country or origin.

www americanradiohistorv com

much as certain specilic musicians
are used on virtually all dates.
Therefore, with many dates being
scheduled in advance, a shortage
of musicians has developed.

In New York, it was learned
that the Record Industry Associa-
tion of America has been able to
obtain some relief for record man-
ufacturers. In a report to the RIAA
members, sent out by John Griffin,
exec secretary, it was stated that
RIAA counsel Ernest Meyers had
won a point with regard to retro-
activity of the withholding provi-
sion. The communique to the
RIAA membership states in part:

“Our counsel, Ernest 5. Mevers,
reports that as regards records cut
in New York prior to July 1, 1960,
New York State has acquiesced in
precluding retroactive application
of the amendment.... to the ex-
tent that, where the business rec-
ords of the emplover do not prac-
tically “indicate” that the disk for
which the payment is being made
was cul in New York State, no
withholding is required. This in-
struction assumes that the with-
holding operation attaches in the
case of records cut in New York
prior to July 1, 1960, only where
the recording session was held in
New York. Thus, it would appear
no administrative probing or ware-
house research is necessary in or-
der to justify good faith.”

(Continued on page 25)

Simeone Sues
20th-Fox

NEW YORK — Harry Simeone
filed a suit in New York Supreme

Court this week against the 20th-

Fox record firm for $160,000.

In his suit, the leader of the
Harry Simeone Chorale, which had
20th-Fox's biggest hit, “The Little
Drummer Boy,” alleged that from
January, 1959, to June, 1959, the
firm had rendercd incorrect royalty
statements, and owed him $25,000
for that period. He further claimed
that for the period July, 1959, to
December, 1959, he was owed an-
other $25,000 in rovalties. He said
in his suit that unauthorized de-
ductions had been made from his
royalties. He asked for additional
punitive damages for what he
claims was breach of contract on
the part of the diskery.

The firm has 20 davs 1o file an
answer to the charges. Simeone’s
lawyers are Rosen, Seaton &
Sarben.,

its records on the Philips or Fon-
tana label. Columbia wants its own
name thruout the world, as has
been gained by Capitol, RCA and
many of the smaller labels.

Columbia thinking here is that
the wvalug of American record
catalogs is decreasing in value in
foreign countries. That is, as each
European counftry builds its own
pop and classical artists, foreign—
even U. 8. — catalogs lose their
value, This is evident in the man-
ner in which British artists have
taken over from U. §. artists in
that country—even tho they may
cover American tunes in the pop
field. Because of this Columbia is
thinking of its own CBS label
thruout Europe on which it would
indigenous talent. And it naturally
follows that Columbia would want
to have some sort of a.&r. staff in
Europe to scout new talent and
record over there,

It is mainly in Europe that
Philips has the full Columbia line,
In South America Columbia owns
pressing plants in Argentina and
Brazil, and has licenses in most
other South American countries.
Columbia also owns pressing facil-

f{'.'arrffm:edp on page 16)

Morris Up for
ASCAP Board

NEW YORK—At press time It
appeared certain that publisher
E. H. (Buddy) Morris would
achieve a post on the ASCAP
board, Under a regulation of the
Consent Decree entered into by
ASCAP and the Justice Deparl-
ment, a publisher with pledges
of one-twelfth of the total pub-
lisher vote merited such a rank. A
flock of publishers—in excess of
the necessary one-twelfth—are be-

hind the move to place Morris on
the board.

Morris was out of town at press
time, but it was learned from
spurces close to him that he is
ready to serve. The petition on the
matter was to have been in the
hand's of ASCAP by August 27.

Meanwhile, ASCAP announced
the appointment of cleffer Jimmy
McHugh to finish the post on the
board formerly held by the late
Paul Cunningham. New elections
will be held in December or Jan-
uary.

Betty Johnson
Signs With Dot

NEW YORK — Betty Johnson
has signed a contract with Dot
Records, and her first release will
be two country and western oldies,
“Slippin" Around” and “One Has
M% Heart.”

oth sides were recorded for Dot
by Miss Johnson's manager-hus-
band, Charlie Grean, who co-
authored the recent country-
oriented pop hit, “He'll Have to
Stay." The thrush, formerly with
Atlantic Records, will also slice an
album of hymns for Dot shortly,
marking a return to her original
sacred disk field, since she started
as a member of the Johnson Family
Singers.

Miss Johnson recently finished
leading role stints in summer stock
companies of “South Pacific" and
“Carousel,” and will play a flock
of State fair dates next month,
including a three-week tour with
the Gene Autry unit.
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Disk

Airlift Keeps Platters

Flying to Overseas Forces -

By OMER ANDERSON

NUREMBERG — The U. §.
military services airlift America’s
top tunes to their fighting men in
Europe at top speed.

Platter planes place the Hot 100
In military record outlets within
days after the top tunes land on
best-seller lists in the U. 8.

The disk lift is plotted in an
office of the European Exchange
System’s phonographic and record
division in the Palace of Justice
here.

The EES' record buyers sleuth
thru trade publications tracking
tunes. Better, tracking top tunes
to-be, for EES’ disk dicks must
spot the upcoming Hot 100 before
they hit best-seller lists.

Len Potter, for many years the
hottest of the Hot 100 sleuths at
EES, explained:

“Since the bulk of EES' record
business is in pop, the buyer must
be able to spot an upcoming top
tune and have it on the PX platter
inventory by the time it makes the
Hot 100 in the U. S.

“This takes some doing, because,
owing to the distance and trans-
portation problems, we are always
working about three wecks behind
the industry in the U. S.

“This means the buyer has to

Siegal Takes
GAC Control

NEW YORK—The purchase of |

GAC (General Artists Corporation)
by Herb Siegal, Philadelphia fin-
ancier, was not unexpected to the
trade. The negotiations had been
going on for weeks, and the whole
deal was wrapped up late last Fri-
day (19). Siegal and his associates
purchased ownership of GAC via
Centlivre Brewing Corporation, a
parent corporation that controls a
rubber company, a flexible mate-
rials packaging firm, and a beer
company,

The deal by which Siegal ac-t

quired control of GAC reportedly
amounted to better than $2,000,-
000. It is understood that the key |
GAC executives are very happy |
about the deal, which is a cash |
and stock acquisition. The same
management team will remain,
with Siegal only handling admin-[
istration and finance. President of |
GAC is Larry Kanaga. Other execs |
are Milt Krasny, Buddy Howe,

(Continued on page 14)

CAPITOL SALUTES
HAMMERSTEIN

WASHINGTON — Sen.
Jacob Javits (R., N. Y.) last
week called the passing of
Oscar Hammerstein 11 a
“great loss to the artistic, the-
atrical and musical life of our
couniry.”

The Senator told his col-
leagues that “few of our com-
posers have been responsible
for the richness and the
beauty which Oscar Hammer-
stein helped to bring, not enly
to Broadway, but to the
country and the world . . ."

On the House side, Rep,
John Lindsay (R., N. Y.) said:
“Oscar Hammerstein 11 left
the world a better place than
he found it. His contributions
to the happiness of mankind
cannot be measured. The
most we can do 15 to slate
simply that millions of people
the world over were left a
legacy by Oscar Hammerstein
that will continue to inspire
and lift them for all time. The
world is saddened by his
death ..."”

scan the frade publications con-
stantly and carefully. 1 personally
place main reliance en The Bill-
board. It's rarely that The Bill-
hoard fails to tip a forthcoming
hit."

In g&t:tging the prospective - re-
ception of a new pop, EES buyers

ist, the tune and the title. Once
picked, platters are flown direct
from the United States by chart-
ered airliner to the Fuerth airport,
néard Nuremberg. Here a truck is
waiting for the platter plane.

Records are rushed to the PX's
central depol at Ansbach, near
Muremberg, where -they are broken
down and sped to PX record out-

takz into account the recording art-

lets all over West Germany; Ialy
and France. Ny

The disk lift is cosi-free 10 the
taxpayers—it's financed from 1ihe

sale of the records, costing 3'% |

cents a record. To reduce de-
lay 1in shipment, many record
companies are pre-coding and
pricing platters for EES, which
means that these disks hit PX
shelves three weeks sooner than
when coding and pricing is done
at Ansbach.

Looking way back, EES is «ill
proud of one of its first Hot 100
high-speed triumphs: EES had
Elvis Presley’s “Hound Dog” in PX
diskeries three weeks after the plat-

(Continued on page I6)

CHICAGO — Lecal publishers
and writers will wage an all-out
legal battle apainst ASCAP’s new
system  of secomdary logging of
ABC network radio shows.

Included in the plan are: (1)
Employment of legal counsel and
| plans to carry the battle to the
| courts, U. S. Department of Justice
Cantitrust division, and Senate select
‘committee on small business. (2)
| Raising of a fund to carry on the
fight with a mimmum  $10,000
figure mentioned.
| A group of Midwest publishers
' and writers wil meet here Wednes-
day (31) to plan strategy. Mort
Schaeffer, Chicago attorney, has
lentatively been named 1o represent
the group.

Met With ASCAP

Jack Fulton, Chicago writer, last
week returned from a meeting with
ASCAP officials in New York.
Fulton had complained that Mid-
west writers felt the new logging
system was “unjust and unfair,”
and that there were plans to go to
'the courts and seek public support.
He said he had been told by
| ASCAP that some of the checks

|h:r publishers and writers had been
|

STORE-TESTED PROFIT POINTERS FOR DEALERS

Chi Writers, Pubs
Fight ASCAP Logs

held up and not counted but that
the local trade would get additional
payments in the next period.

He said an ASCAP official had,
however, told him that it {the pav-

ments to publishers and writers)

will never be like it used 10 be.”
Involved

Involved in the dispute are some
15 to 20 publishers and 150 writers.
mostly in the Midwest. At issue
15 a new system of secondary log-
ging that ASCAP instituted for the
ABC radio network in the Jast
quarter of 1959 (The Billboard,
August 8 and 22).

Rather than record (log) the
complete shows, as is the practice
for networks, the licensing society
switched to a system of sampling
member stations individually.

“The Breakfast Club” is the only
musical show remaining on the
ABC radio net and ASCAP offi-
cials felt it was not proper to pive
writers and publishers whose songs
were aired on this show the sume
credit as those whose songs were
aired on NBC and CBS.

Losses
Both NBC and CBS, because of
(Continued on page 12)

Personal Disk Touch

I
1

" By ALBERT 5. KESHEN

BELLVILLE, N. J. — A strong
effort for school business is bring-
ing satislactory resulls to the Gen-
eral Record Shop here, which
also maintains a branch store in
Newark.

When a music department head
from one of the local schools
walked inlo his store one day and
asked owner Sam Morris for ad-
vice on the latest recordings, that
gave Sam an idea. Heretofore he
had more or less passed over this
source of sales, but after a few
minutes’ conversation with the
schoolman he worked out the fol-
|lowing program which since then
had provided a source of income
that would otherwise have been
| passed over,

1. Keep in continval touch with
the department recreation heads of
each school in your trading area,
and that also poes for the play-
ground directors. In the larger sub-
urban areas, it's a waste of time
to deal with the school boards or
their purchasing or businessman,
as buying records and accessories
is a detail which they would rather
leave io the department supervi-
SOTS.

Brings School Sales

Means of contact can either bhe
verbal; that is. by personal calls,
over the phone, or in wriling
friendly letters as a reminder of
services available and to provide
useful information such as new
products on the market and list-
ings of popular records.

2. A few giveaways now and
then to show that the store is ac-
tively interested in the school's ac-
tivities. For instance, it has helped
considerably to donate three or
four records to the recreation de-
partments for school dances or so-
cial activities. In return. the store
has the privilege of placing a
credit placard on the dance floor,
gymnasium, corridor, or any other
popular spot, thus helping to ad-
vertise its offering.

3. Advertising in school
publication or dance program.
Sometimes this is accompanied by
personal mention in a column or
straight news items, which is all
beneficial publicity. Such a small
investment almost invariably is
worth while in returns obtained.

Ordinary purchasing procedure
is to have the department head
write out his itemized list of re-
quirements, sign the slip and then

(Continued on page 12)
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RADIO & TV SHOWS IN
HAMMERSTEIN TRIBUTE

NEW YORK—The most fitting memorials to the late Oscar
Hammerstein 11, 65, who died Tuesday (23) at his home in
Doylestown, Pa., were those presented by radio and TV broad-
caslers—both local and network—Ilast week.

Practically every deejay and local station in the couniry
devoted lengthy programming segments to Hammerstein works
only. On the network side, special tribules to Hammersiein
were aired by NBC-TV Friday (26) night 8:30-9, and by
CB5-TV Sunday (28) on “American Musical Theater” at
4:30 p.m.

A musical salute to the late lyricist will also be made on
CBS-TV's “Ed Sullivan Show” September 4 in a live show from
Madison Square Garden, and still another network tribute will
be paid on ABC-TV's,“Music for a Summer Night” September 7.

Jill Corey, Georgia Gibbs, Della Reese and Teddy Randazzo
will sing Hammerstein songs on Sullivan show, and “lce
Capades™ stars will skate in a special Hammerstein tribute pro-
duction number. Hammerstein and his partner, Richard Rodgers,
were puests on Sullivan’s first TV show June 20, 1948,

The NBC-TV show, portraying Hammerstein's life as dis-
clesed in the lyrics he wrote, was produced by NBC Special
Projects, with a special tribute by Hammerstein's old friend,
actor-playwright Howard Lindsay, and Alexander Scourby as
narraior. Music was selected by Robert Russell Bennelt, who
orchestrated virtually .all of Rodgers and Hammerstein's Broad-
way hits—"Oklahoma!” “South Pacific,” elc.

Songs on the NBC-TV show, titled “Oscar Hammersiein
11—An Appreciation,” were sung by Ray Middleton and
Florence Henderson. Film, newly shot on Broadway and at
Hammerstein’s home in Doylestown, Pa., were also featured on
the program, along with kinescopes of some of his TV appear-
ances.

ABC-TV's “Music for a Summer Night” show Sepiember 7
will spotlight performances of Hammerstein funes by William
Warfield, Clara Mae Turner, June Valli, and Bill Tabbert, who
played the young lieutenant in “South Pacific” on Broadway,

Here in New York, local tributes were scheduled by
WNEW-TV, WNBC, WABC-TV and WNTA. A two-hour "Trib-
ute 1o Oscar Hammerstein” was aired by WNEW from 6 p.m,
to 8 p.m. on Tuesday (23), the day he died. Bob Howard
emseed the special program which spotlighted Hammerstein's
outstanding songs and tributes by some of his associates—Billy
Rose, William Warfield, Nelson Eddy, Russell Crouse, Maoss
Hart, Dick Haymes and Celeste Holm. Mark Olds. WNEW
program director, produced the special show, which replaced
the “Make Believe Ballroom,” one of WNEW's most heavily
sponsored shows,

Oscar Hammerstein's lasting influence on America’s popular
music was also explored on another WNEW show, "News Close-
up” Sunday night. Panelists included composers Frunk Loesser,
lyricist Alan Jay Lerner, Broadway press agent Richurd Maney,
Theater Guild Prexy Lawrence Langer, musicologist Sigmund
Spaeth, and moderator Martin Weldon, WNEW news director.

A six-hour Hammerstein tribute was carried hy WNBC
from midmght, August 23, to 6 a.m,, August 24. with Johnny
Andrews as host. Sponsor Anheuser-Busch agreed to drop &l
its commercials on the lengthy WNBC Memorial.

An even longer tribute was aired by WNTA. which devoled
its entire 10-hour “Sunday Spectacular,” noon-10 p.m., Augns
28, 1o Hammerstein tunes. The program was emseed by Ed
Locke. Among the local TV tributes was Joe Franklin's "Memory
Lane” show on WABC-TV herd, Franklin, who specializes in
disk collector’s items, played many of the lesser-known Hammer-
siein songs,

Hammerstein's hit tunes and hit shows over the past 40
vears read like a who's who of American musical comedy. He
was the son of William Hammerstein, who with his brother
Arthur, were producers. He was the grandson of Oscar Hammer-
stein, the owner and operator of The Manhattan Opera House,
and the impresario of the well-known variety house in New
York, Hammerstein’s Victoria. Oscar Hammerstein 11 stared
writing lyrics while at Columbia University, and iwo years
after obtaining his law degree.at Columbia had worked on the
bookt for three musical productions, In 1923 he had his first
musical hit, “Wildflower,” when he was 28 years of age. He
collaborated on a string of hit musicals in the 1920°s, including
"Rose Marie,” “Sunny,” “The Song of the Flame,” “"Desert Song,”
“Show Boat,” “New Moon,” “"Good Boy"” and “Rainbow.” In the
1930°s he collaborated on “Madeleine,” “Sweet Adeline,” "The
Gang's All Here,” “Music in the Air” and “May Wine.” In this
period his collaborators included Otto Harbach, Herbert Stothart,
Guy Bolton, Vincent Youmans, George Gershwin, Rudolf Friml,
Jerome Kern, Emmerich Kalman, Bert Kalmer, Harry Ruby, and
Frank Mandel.

In 1942 he collaborated with Richard Rodgers on "Okla-
homal™ and formed the notable partnership that created some
of America’s greatest musicals for a period of almost 20 years,
These included, in addition to “Oklahoma!” “Carousel,” “Souih
Pacific.” "Allegro,” “The King and 1,” “Me and Juliet.”™ “Pipe
Dream,” “Flower Drum Song,” and the current smash, “The
Sound of Music,”

His song hits, most of them written for musicals. included
“All the Things You Are,” “"Lover Come Back 1o Me,” “The
Last Time 1 Saw Paris,” “When 1 Grow Too Old te Dream.”
“Wanting You,” “Stouthearted Men,” “The Song of the Flame,™
“The Scng Is You,” “Only Make Believe,” “OI' Man River,”

(Continued on page 14)
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NEWS REVIEW

Cartoons &
Cast Key
Kid Disks

Playtime Records of Lawndale,
Calif., has released six kiddie pack-
ages as its bow onto the kiddie
disk market. All are attractively
packaged with cartoon character
drawings in full color appearing on
the covers.

For the most part, the sets are
keyed to music and children's
songs for wvarying age groups,
across the board from pre-kinder-
garten levels to perhaps as highl
as 10 years, The songs are, of
course, diverting, but for real value
for kids with short attention-spans,
the one package, with stories as
well as son “The Story Time
Record,” as it's called, has an edge
on the rest. This one has good
narration by a gentleman who
works without credits, plus cleverly
mnterpolated dramatic bits by a cast
well-selected for their roles. Stories
include “Goldilocks™ and “Little !
Red Engine.”

The group of albums also in-
cludes sets featuring folk songs.
Western-styled tunes, Mother
Goose material and parly game
songs. List 1s as follows:

PR101;

“Barnyard Songs,”
“Music for Young Bronco
Busters,” PT 102; “O Susanna

and Other Folk Songs,” PT-
103; “The Story Time Rec-
ord,” PT104, “Let's Have a
Party,” PT105; “Mother
Goose Land With Wynk'n,

Blynk'n and Nod,” PT106.
Ren Grevaltt.

wide selling rights to Clean-A-
Disc, a new combination foam rub-

ord racks and Pic-A-Tape racks
which hold 17 boxed tapes. !

Sultan Gefs
Cleaner Righs

NEW YORK — Local dealer
Harry Sultan has obtained world-

ber cleaning brush and record
wiper, which retails at $1.50.

Clean-A-Disc is manufactured
by Art & Indusiry, Inc., which
also  manufactures Pick-A-Disc

Senior and Pick-A-Disk Senior rec-

Sultan, who has world selling
rights on all of the above acces-
sory items, leaves here September
12 for a three-week swing around
the country to visit distributors in
16 cities to introduce Clean-A-Dise.

Bernstein in
Hawaiian Bash

HONOLULU — leonard Bern-
stein and his New York Philhar-
monic Orchestra appeared for the
Starlight Series for two concerts
on August 22 and 23 at the Wai-
kiki Shell, drawing an estimated
9,000 persons on opening night. On
August 12 Benny Goodman ap-
peared as guest artist with the
Honolulu Symphony Orchestra and

Cosnat Sets
Sights on L. A.

CLEVELAND — Cosnat Dis-
tributing, the far-flung distrib-
uting chain owned by Jerry Blaine,
15 setting its sights finally on ts
first West Coast operation to be set
up in Los Angeles, Mike Lipton,
veteran Cosnat manager locally, is
leaving to set up Cosnat’s Los An-
geles branch, Chuck Young, one-
time Mercury salesman here and
a figurehead in radio programming
at KWY and WERE locally and
most recently promotion man for
Mel Herman's Ohio State Record
Dist., takes over managerial reins
from Lipton at Cosnat, Cleveland.
Other Cosnat outlets are in Cincin-
nati, Chicago, Detroit, Newark,
New York, Philadelphia and Pitts-
burgh.

Red River Dave
Cuts New Disk

On Pilot Powers

NEWARK, N. J. — Red River
Dave apparently has done it again.
At press time, a report from Savoy
Records chief, Herman Lubinsky,
indicated that the well - known
Texas cleffer-chanter has put the
finishing touches on “The Trial of
Francis Powers,” a follow-up to his

earlier hit, “The Ballad of Francis | Broadway show of the same litle

which was a rewrite of |

Powers,

pulled an estimated 6,000 persnn's.lfh;s original “There’s a Star-Span-

The Starlight Series are spon-|
sored by the Honolulu Dairymen’s
Association, Matson Navigation
Company, and Castle and Cooke.
The series will end with the ap-
pearance of Jo Stafford on Sep-
tember 12 with the Honolulu Sym-
phony and also at the Shell.

when answering ads . . .

Say You Saw It in The Billboard

gled Banner Waving Somewhere.”

Lubinsky said Dave had antici-
pated the outcome of the trial and
had completed work on his lyric
just before the result was an-
nounced here in newspapers. Dave
was flying to Newark for recording
sessions to do the sequel song.
Lubinsky added that a generous
portion of the proceeds of the disk’s
anticipated sale would be turned
over to the Powers family.

Bel Canto in
Tape Push

COLUMBUS, 0O.—Bel Canto
Recordings here unleashed its
strongest discount and promotional
program and probably the biggest
single push behind a single reel of
stereo tape with the release of Per-
spectives in Percussion this week,
Thru September 30, Pete Fabri,
director of marketing and sales,
announced that with every three
packages of the percussion album,
a fourth is given free. In addition,
Bel Canto supplies the dealer with
several different colorful p.o.p.
promotional pieces for in-store or
show-window use, Album is avail-
able on two or four-track reel and
will be made available next week
on RCA-type cartridge.

In addition, Russ Molloy, BCR
prexy, has announced the first na-
tional meeting of approximately 25
manufacturers’ reps who handle the
irm’s product for the Executive

| House, Chicago. September 10-11,

Mike & Elaine
Deb ‘Show’ Album

CHICAGO—"An Evening With

will be released by Mercury Octo-
ber 1, a few days before the

opens at the Golden Theater,

The talking LP, with a jazz
background, is the second Mercury
Mike ane Elaine release. The first
one, released in 1958, was the fore-

runner of the big-selling talking

| LP’s.

According to Irving Green, Mer-
cury president, the release is the
result of the taping of 10 live per-
formances of Nichols and May at
a summer theater in Falmouth,

Mass,, with audience reaction re-

Mike Nichols and Elaine May,” |

Infringement
Bill Passed

WASHINGTON — The Senate
last week (25) gave its approval to
legislation that will permit suits
for infringement of copyright
against the federal government,
Approval came shortly after the
measure won the support of the
Senate Judiciary Committee.

Under present law, the only
remedy available to a copyright
holder is a suit against government
employees who take part in the
infringement. Since the ecmployees
are merely following the orders of
their superiors, it is illogical for
employees to be held personally
accountable. The new proposal,
authored by Rep. Emanuel Celler
(D.,-N. Y.), will give the copy-
right holder the “exclusive remedy™
of sying the government in the
Court ‘of Claims.

A Washington attornev con-
tended earlier that the phrase, “ex-
clusive remedy,” might be con-
strued -to mean that the holder
could not sue an infringing agent
or publisher. The Judiciary Com-
mittee’s report on the bill said that
would not happen.

The committee also tacked an
amendment on the bill to empha-
size that “no immunities provided
for members of Congress” under
the Constitution “shall be waived
by the enactment of this legisla-
tion.” The measure now needs only
the President’s signature to become
law.

corded live. The LP was made
from the 20 hours of tape (each
performance is two hours), and
much of the disk involves im-
promptu responses by Nichols and

May to audience remarks.
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RAY GHARLES

“GEORGIA
ON MY MIND”

“GARRY ME BACK
TO OLD VIRGINNY”

AB(-10135

Our sincere thanks to San Francisco, Chicago
of our other distributors for helping
kick off’" these newest Ray Charles hits ., . .

Dictributled in Canada by Sparton of Canada, Ltd.
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THANK YOU
MR. BROADCASTER

MORE THAN ONE HUNDRED STATIONS HAVE: SUB-

SCRIBED TO THE RECORD SERVICE OF RECORD SOURCE,

INC. (RSI), IN OUR FIRST MONTH OF OPERATION.

TRY RSI

TRY RSI—MAIL TODAY —

.. = e

Record Source, Inc.

833 EAST 46TH STREET,
NEW YORK 17, NEW YORK
TELEPHONE: YUKON 6-0155

Mo of
Bervicem

We are enclosing

If you wish to recelve your

Ay b #1680 For One Full Year shipments via Alr Parcel Post
include a additlonal &30 for
« sssss-B 30 Por Elght-Week each Full Year's Service; 85 for

Trial Period
Bubscriptlon TO RECORD SOURCE, INC

Eight-Week Trial Period
78 One-Stop Programining Bervice

If vou presently subscriblng to
one or more record services,
please Indleate name of lubel or
Inbels,

EBtatiom Name. .

I R R R E R E R R R E R NN RN N
.ﬁttf“t-!n“: EAE AR I ERENEEE RN AR A R E R

HI-I'Ht TETREEER L] L]

Zone. ...

lllllllllllllllllllll

It f8 a condition of thi=z subscription that

lllllllllllllllllllll

e

secords supplled by RS1 will be used for
end by broadcast personnel only.

i

If you program popular records.

' If you want to be on the air fast in vour market with the newest

and best ...

[f you have not already sent in your subscription for our record
service ...

Then we suggest yvou TRY RSI....

WHAT BROADCASTERS WILL RECEIVE:

Each week vou will receive the 10 records selected by the

| Music Staff of the Billboard as heing the BEST OF THE NEW|
RELEASES.

(Note: An average of 110 new records are submitted each week for
review)

How Records Are Selected: Records are selected by the Music
Staff of The Billboard based on public acceptance of the artist, musical
content, arrangement, promotional efforls of the record company as
well as the artist and the music publisher, plus the overall creativeness
of the record. Records are selected for both their program and
sales appeal.

How Records Are Procured: RSI is advised each Friday of The |
Billboard's selections. Fach Manufacturer is contacted and our order
is placed for deliverv to us bv the following Wednesday, The records
appear in print as "“Spotlight Winners” in the same week we ship them
to our subscribers.

When Records Are Shipped: We ship singles service on Thursday
| of each week following their publication in The Billboard. Our weekly

calendar of performance is as follows:

Fridav =~ — Billboard advises RS of ten best selections
Monday — Billboard publishes showing selections

cessssssrssrsssarsnsanasssnass | LHUrsday — RSI ships records to Subscribers

(=

Merc Pushes
R.&B. Records

CHICAGO—IJohn Coleman, an
eight-year veteran in the Mercury
'qhippmg and sales departments,
'has been named regional promo-
‘tion manager for r.&b. by the la-
bel. His territory will cover the
Northeast quadrant of the country,
Coleman will  headquarter in
Cleveland.

The move mayv set a precedent
|for Mercury, according to Kenny
Myers, sales vice-president, in that
'the regional promotion head will
'specialize in a type of music,

Myers added that the label is
'considering naming other regional
 specialists. Coleman’s major func-
tion will be to call on disk jockeyvs
‘on the pmmutmn of r.&b. singles.

B’ NASHVILLE—Two WSM
'"Grand Ole Opry" sponsors,

| Martha White Mills and the Pet
|Mlik Company, have joined to
co-sponsor the Lester Flatt and Earl
| Scruggs show, running each week
im‘: eight television stations covering
| parts of 12 Southern States.

Flatt and Scruggs have been
sponsored on radio and TV by
Martha White Mills since January,
1953, Martha While also sponsors
| the duo on a 15-mirute radio pro-
gram heard on WSM here Mon-
days thru Fridays at 5:45 am., In
addition to a 30-minute segment on
“Grand Ole Oprv™ on Saturday

nights.
Under the deal just consum-
mated, the Martha White Mills-

Pet Milk shows are beamed over
the following stations: WSM-TV,
MNashville; WOWL-TV. Florence,.
Ala.; WSAZ-TV. Huntinglon,
W. Va.: WSLS-TV, Roanoke, Va.;
WTVC-TY, Chaltanooga: WARE-
TV, Knoxville; WCYB-TV, Bris-
tol. Tenn.. and WFBC-TV, Green-
ville, §. C.

" ANNA RECORDS, INC.

588 Farnsworth
Detroit 2, Mich.

Anna 1114

-’

% I "".

//
C 4

‘ORPHAN BOY’

BUT | DIG

all ‘EVERYTHING ABOUT YOU’

\
\
)

l

Part 2 Anna 1119
JOE TEX

““ALL | GOULD DO WAS GRY”

HUNTER

“30 GOOD™

REUBEN FORT

wow!!

Anna 1117
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“DQE’T"
“BLUE MOON”

ALLEN (Little Bo) STORY

Anna 1118
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JOBN WAYNE angnlv Euss stealin’ is ong thmg - hut no man
gets away with stealin' my wagon load of JORNNY HORTON'S

latest hit "NORTH T0 ALASKA!

JOENNY HORION Sinos the title song from the 20th Century-Fox production:
‘NORTH TO0 ALASKA™/w The Mansion You Stole"3-41782 Single-33
on Columbia® Records - 4-41782 sinole-48

umhhuﬂmﬂ LA
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GERMAN Newsnotes:

Southern Germany
By JIMMY JUNGERMANN

Producer, Bayerischer Rundfunk
Munich

RCA is preparing new LPs by
U. S. jazz stars selected from un-
published recordings by Bix Bel-
derbecke, Colman Hawkins, Louis
Armstrong, Glenn Miller and
Charlie Barpett. . ., . Music pub-
lisher Johann Michel will be in the
States during September. He will
visit New York and Los Angeles.
Michel is the boss of one of Ger-
many's largest publishing house

Is, combining Josef Weinberger,
elodie Der Welt, Francis Day &
Hunter, Glocken Verlag, Franz
Lehar, and Octavaverlad, all in
Frankfort.

Capitol's Mr. Poges and Mr.
Fraser visited Cologne to discuss
gales problems with Electrola’s
boss, Dr. Veder; Electrola’s man-
ager of marketing and sales, Rolf
Engleder, and Electrola’s label
manager, Raschek. Mr. Hurst
(EMI) was also there. Electrola
will issue a special series, “Capitol
Presents,” for Germany.

Germany’s disk export is improv-
ing. The ayn'u:runt for 1959 is 31,-
000,000 marks, nearly $8,000,000.
Tops in importing German disks are
the States. Deutsche Grammophon
and Electrola head the German ex-
port sales. C!asaicalt a_:t;d fn!liir;-lmms:;:

best export items.

B Aﬂuﬁ Bauer, and Will
Glahe on the Polydor, Electrola,
and Decca labels, are top export
stars. . . . EMI Chairman Sir Joseph
Lockwood visited Cologne to have
meetings with the Electrola people
there. . . . Connie Francls gets good
airing with her first German disk,
“Die Liebe Ist Ein Sellsames
Bpeil,” Ralph Maria Siegel's Ger-
man version of “Everybody’s Some-
hﬂdll"ﬂl F[H]- ’1:

RCA issued a rarity: “Benny and
Ella,” recordings made by Benny
Goodman and Ella Fitzgerald 24

ears ago, but never issued.... A
azz best seller in Germany IS

CA’s sampler, “Jazz Masterworks,
edited by Italy's jazz critics Bia-
monte and Micocel, Twelve num-
bers from King Oliver’s “West End
Btugs" to Shm]ily hllqgers tarn;:'l his

Get Happy” tell the jazz story. ...
America}:pgiﬂnist Rudolf Firkusny
recorded works by Moussorgsky
and Ravel for the Deutsche Gram-
mophon.

The Fontana label issued “Treas-
pres of MNorth American Negro
Music.” There are selections by
Jelly Roll Morton, Johnny Dunn,
Victoria Spivey, Rev, W, M. Mos-
Jey, Rev, ). C. Burnette andlﬂﬂ.
J. M. Gates, . . . Early '40's re-
cordings by Artie Shaw and His
Gramercy Five are reissued by
RCA on an LP. ... Billy Vaughn
has a new disk on the London label
in Germany; “Look for a Star”
b-w “He'll Have to Go.”

Odeon reissued recordings by
the Duke from the years 1923 to
1931 under the title “Jungle Jam-
boree” by Duke Ellington’s Harlem
Feetwarmers, . . . Earl Bostic, very
popular in Germany, has two fur-
ther “classics” on the rum: “Polo-
naise” by Chopin, b-w “Elegie” by
Massepet. . . The Diamonds’
“High Noon" disk on Mercury is
perfect for the sensational long run
of Gary Cooper’s movie, "High
Noon,” in Germany's cinema cir-
cuits. . .. “Foreverly Yours” is the
titte of an EP with the Everly
Brothers on Warner Bros. ... The
Browns sing tunes from “Town
and Country” on a new RCA EP.

RCA has the big hit in Ger-
many. It's Elvis Presley’s “It’'s Now
or Never.” After two weeks on
the scene, orders reached a high
of 90,000, . . . Karl Heinz Busse
bought the German rights of
U. S hit, "Mi Tani,” recorded
by the Brothers Four.... After
ore night's work Marlene Diefrich

Northern Germany

By BRIGITTE KEER

News Editor, Automaten-Markt
Bravunschweig, Germany

July 28 brought the result of this
vear's Belgium Song Festival in the
MNorth Sea resort of Knokke, prize
being the European song cup, not
given to a single soloist but to the
whole team of five singers of each
participating couniry -— Nether-
lands, Italy, France, Great Britain
and Germany. This time the prize
goes to Germany, represented by
Hanne-Lore Aver (Electrola), Inge
Brandenburg (recently elected Eu-
rope’s No. 1 jazz singer) (Tele-
funken-Decca), Frank Forster (Ju-
piter Records), Udo Jurgens (Poly-
dor) and Heinz Sagner (Polydor).
. « . Germany also has its regular
yearly Song Festival since the first
held in November last year. Prepa-
rations are in full swing now for
the "“German Song Festival of
1960" to be held September 24 in
the Rhein - Main - Halle in Wies-
baden, organized by Radio Luxem-
burg, the most listenced radio sta-
tion for teen-age pop music fans,
especially here.

There seems (o be an increasing
demand for performances of West-
ern singers and artists in these
many European countries. ., .
These are the recording artists tak-
ing part in the “Day of the Child"
show in the Berlin “Waldbuehne®
arranged by the newspaper Tele-
graf each year: Laurie London
(England), Jan and Kjeld (Den-
mark), Gerd Boticher, Friedel

Hensch and Die Cyprys and Jack |

Finey (all Germany).

completed her LP for Electrola in

Cologne. The title of LP will be
“Wiedersehen Mit Marlene Diet-
rich.” ... Paul Siegel i3 pretly

busy these davs. He signed a film
contract with CCC boss Arthur
Brauner for a Jan & Kjeld pic fea-
turing “Ttsy Bitsy Teenie Weenie
Honolulu Strand Bikini,” Paul also
signed a contract with Jan &
Kjeld's daddy, Svend Wennick, to
represent the kids for U, §. TV
and pix. George Pinces in New
York will team up with Siegel on
this. And Radio Berlin sel a new
deejay show with Paul Siegel, and
a live dance party audience for
rthe Top 20 in Germany. In one
week Siegel got seven German ma-
jor recordings on the “Itsy Bitsy”
song.

“Jede Nacht Im Traum” is Heinz
Hellmer's German version of U, 8.
hit “Image of a Girl” published in
Germany by Melodle Der Welt,
« .+ Swedish singer Bibi Johns has
a new hit in Germany on the Poly-
dor label. It's "“24 Stunden,” or
“Swingin' in a Hammocek.” . . .
Heino Gaze’s “Tivoli Melody"” has
returned to Germany with German
lyrics by Hans Bradtke. Sung by
Vico Torriani on the Decca label,
i's a top hit already. And, what's
more, Vico will sing it with Eng-
lish Iyrics on the London label, too.

German  disk stars  will now
get royalties for appearances in
movies, for playing of their disks
in juke hoxes, and on radio. . . .
The Heliodor label issued an LP
“The Soul of Toots Thielemans.”
- . . “Mahalia Jackson Sings" is the
title of an LP issued by Ariola. ...
John Hammeond’s “Spirituals to

Swing' is available on the Amadea
label in Germany and Austria. Nat
King Cole will be guest star in this
vear's Festival Ball of Monaco's
Grace Patricia. Nat arrived with
his family. His daughter Nathalie
is pretty nervous; it will be her
first ball.... AFN buwlt a new
studio in Frankfurt near the local
German radio station there. AFN"s
hg for Europe, housed until now
in an old castle near Frankfurt,
will alsc move to the new place,

‘{Baby Ruth” topped

Laurie New
Calico Distrib

NEW YORK — Laurie Records
has taken over national and world-
wide distribution of Calico Rec-
ords, and will also handle ali
phases of artist and repertoire
merchandising, advertising and
promotion for the label.

The Pittsburgh-based Calico has
had best-selling singles in the past
by the Skyliners. Other Calico ari-
ists are Cally Dodd and Walt Mad-
dox. Henceforth all Calico busi-
ness will be handled by Laurie out
of New York.

At the same time, Saul Cohen,
formerly promotion man for Music
Suppliers of New England, has
joined Laurie as over-all sales man-
ager, in churge of the label’s na-
tional promotion. Prior to his Music
Suppliers stint, Cohen—who will
headquarter here—was tadio sta-
tion rep and salesman -for RCA
Victor in the New England area.

Rose Signs
Loudermilk

NASHVILLE—IJohn B. Louder-
milk has signed an exclusive writer
pact with Acuff-Rose Publications
here. Wesley Rose, chief of the
publishing operations, announced
the acquisition last week.

Loudermilk, of course, has had
a flock of hits. His “A Rose and a
the million
mark for George Hamillon 1V,
Other big ones were “Sitlin’ in a
Balconv,” recorded by the late
Eddie Cochran, and “Waterloe,” on
which he was co-writer.

MELBOURNE—English Decca,
thru negotiation with W&B Rec-
ords here, has taken over the
strong-selling “Hymns of the Catho-
lic Church” album. According to
Ron Gillespie, of W&B, FEnglish
Decca will handle the disk for the
world, excluding Canada and the
United States, Disk features the
Choir of St. Patrick’s Cathedral,
Melbourne, under the direction of
Dr. Percy Jones,

l
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BRITISH Newsnotes:

Ky DON WEDGE

| News Fditor, New Musical Express

EMI s still working on Septem-
ber 2 as the date when they really
take over the Top Rank label. Until
then it is a question of clearing the
way for the first issues and sorting
out the many administrative
changes necessary. EMI started us-
ing some of Rank’s booked Radio
Luxembourg program time last
week, the delay being caused by
the advance prerecording schedule.
ule,

Czarry Mills, whose “Look for a
Star“—issued here by Top Rank—
has Become a big international suc-
cess, was the first artist picked up
by EMI and will continue on Top
Rank under the new ownership.,

EM1 bas as yet made no an-
nouncement of who will be re-
sponsible for British recording for
the label under their auvspices. It
may be that artist and repertoire
will be split between the exisling
sialf — Newell, Norrie Paramor
(Colombia), Wally Ridley (HMV)
and Geerge Martin (Parlophone).

Newell, who also manages the
M-G-M catalog, contributes to =zl
EMI's labels but is not likely to
take sole charge of Top Rank.
Responsible for issues from the
Rank co-operative at EMI is
Derek Evereit. He works in a simi-
lar category on issues from U. §.
affiliates such as Roulette and
Coed which are released on the
Columbia, Parlophone and HMV
iabels. There should hbhe three
American releases in EMI's first
Top Rank baich—disks by Dee
Clark, the Viscounts and Dion and
the Belmonts, Dennis Tungate adds
Rank Sales to his Capitol duties,
EMI is stepping up releases of
stereo LP's and EP’s from next
month. For the first time they are
being introduced on M-G-M and
Parlophone. The Andre Previn-
David Rose “Like Blue” LP is
among the M-G-M releases in both
mono and stereo. “Connie Francis
Sings ltalian Favorites,” already
available in mono, will now be
issued in stereo, too, but Conway
Twitty’s “Lonely Blue Boy" is mon-
aural only. EP's include “Yomi

ITALIAN Newsnotes:

By SAM'L STEINMAN

Piazza 5. Anselmo 1, Ronre

Double indication of growing
importance of music and recording
artigts is moted in the latest renewal
of the Cinema Auto Rally, which
this year has been renamed Cinema
and Song Auto Rally. It is a five-
day auvto trip thruout Ttaly which
ends at the Venice Film Festival
in which top personalities partici-
pate. ... At the Film Festival itself
observers are watching carefully
for the launching of new songs,
particularly to see if the trend be-

gun m May at Caones will con-
tinte. , .. RCA Italiana has begun
a new drive on “Souvenir Records

AUSSIE Newsnotes

By JOHN COLLINS

81 York Street, Sydney

Biggest current néws in Australia
15 the falure of Harry Belafonte to
open in Melbourne as scheduled;
the reason for this was that Bela-
fonte had a throat infection and
could not open for the first three
days of his 10-day tour. J. C. Wil-
lismsons’ spokesman  announced
that Belafonte would do more than
one show a day to make up for
the ones that had been missed.
Belafonte's opening was one of the
biggest successes that Melbourne
has ever seen. He opened at the
Palais Theater at St. Kilda 1o
capacity house of 3,300, and the
ovation at the end of his perform-
ance lasted for 15 minutes. Bela-
fonte was recalled fo the stage six
times,

Belafonte opens in Sydney Tues-
day, August 23. Lee Gordon's of-
fice is having its busiest time for
some years, Ricky Nelson arrives
here September 2 to star in his
own show for that organization. Al
present plans do not include Bris-
bane in this tour; however, Gor-

don is negotiating with Ricky's
managers to try and rectify this
problem. It would appear as tho
the cast for this show will include
Johnny O'Keefe, Col Joye, Lonnie
Lee, Johnny Devlin and possibly
Ray Hoff.

Honolulu-based p.&r. man Ed
Silver, who was out here five years
ago with the Roller Derby, is here
egain for a short visit. Ed is raving

Liﬂ:mi.'ﬁﬂ'. the great success the King-

wwWw americanradiohistorv com

sion Trio enjoyved during their re-
cent visit to Honolulu,

Charles Mather, tour manager
for the fabulous WNew Zealand
group, the Maorl Hi-Five, has left
this country for a month’s tour of
the States with a view to signing
a contract for his band to appear
in a Las Vegas mitery. This group
it one of the most interesting seen
m this country because they are
all New Zealand Maoris and in-
clude in their repertoire traditional
Maorn numbers, rock 'n’ roll and
sweet heat. They are still fulfilling
a record six months’ engagement
with the Chevron Hotel, Surfers
Paradise.

Bill Swmith, managing director of
the Austrtalian Record Company,
who control the Warner Brothers
and Coplombia labels here, has
just returned from a round-the-
world tour, He attended the Co-
Inmbia convention in Miami and
visited Los Angeles, New York and
London on his trip. The interesting
thing about the first Warner Broth-
ers’ LP release here by Auvstralian
Record Company is that all al-
bums scld were pressed overseas
and imported.

Auvgust 12 saw the biggest daily
paper supplement ever taken by
a record company to coincide with
the Warper Brothers release.

Just two months after his near-
fatal car accident Liberty record-
mg star Johnny ('Keefe made his

first public appearance on August
3 on the nation-wide TV show
"Six o'Cleck Rock.” He has again
commenced ic do his mnational
radio show, “Teensville Junction,"

From Italy.”. The “Fountain of
Trevi” disk includes with it coins
to be thrown into the fountain.
The voice heard on it is Katyna
Ranieri., .. A new Igor Stravinski
composition, “Monuments” will
make its debut at the Venice Festi-
val of Modern Music September
27.

Armando Romeo has come up
with “Birra, Baby!" dedicated to
French actress Mylene Demengeot.
He did “"You Are My Malady,”
theme song of her latest film. ...
Big weekend event August 19-11
is “Musichihere” Festival at Ver-
ona which is a pro-amateur type
event with words or music in each
of 28 songs by a newcomer and &
veteran. Name artists will sing. ...
Graz, lots!

Best-Selling Pop Records
in ITALY

Week ending Awgnst 16, 19460
{Courtesy Musica ¢ Dischl, Milan)

Lasi This

Week Week
i 1 IL NOSTRO CONMCERTO—
Vuberto Bindi (Eicordi)

IMPAZZIVO PER TE=—Ad:iiano
Celentano (Joliy)

ECANDALG AL SOLE—Percy
Faith (Philips)

MESSUNO AL MOMNDO--Feppino
Ll Capri {(Carisch)

MY HOME
{Columbia)

JL BARATTOLO—{Giann Meccia
(RCA)

I CIELO IN UNA STANIA—
Mina {daldisc)

STAIRWAY TO HEAVEN—Neill
Sedaka (RCA)

MUSTAFA—Stailli  (Vogue)

OH, OH, ROSY—Maring Marind
{Durem), Rocceo Grandta
{Bluebell)

WORDS—Fat Booane (London)

PERSONALITA-TILL—Caterins
Valenle (Decca)

STUCK ON YOU-—Elis Presicy
(RCA)

SEREMNATA A MARGELLINA—
R. Cori-F, Sandon’s {Durium),
Bergio Bruni (Voce del Padrone)

PUFPY LOVE--Faul Anka
(Columbia)

MORGEN—Eddie Calvert
{Columbla)

CIHNZIA—Tony Dallara {Biuehell)

MULR SKINNER BLUES—=The
Fendermen (Top Rank)

KON ACCUPATEMI L

TELEFOMO—R, Raunchi
(Voce del Padrone)

COCCINELLA — Ghigo (Frimary)

1 1

TOWN—FPaul Anka

14

17
1§

20

when answering ads ., . »

SAY YOU SAW IT IN
THE BILLBOARDI
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James Sings Songs of Hank Wil-
liams" and “David Rose Plays
David Rose,” issued for the first
time in both forms.

Sticking to 'its decision not to
issue the Ray Peterson RCA Victor

version of “Tell Laura I LoveiHer," |

British Decca is putting top : ex-
ploitation behind the release' of
Bob Luman’s Warner disk, “Let’s
Think About Living.” “We hope it

tract and is likely to sign a con-
tract direct with RCA Victor, ar-
ranged for her by Lee Magid, now
her U. 5. manager.... Shirley
Bassey is in line for an Ed Sullivan
show during November.

Recording her first album at the
EMI studios under her new deal
with M-G-M, Vera Lynn impressed
the musicians on the sessions with
her efficiency which consistently

Best-Selling Pop Records |

in BRITAIN
Week ending Avgusi 146, 1960
Courlesy Mew Musical Express, lLoadon)

Last This

Week Week

1 1 APACHE—=The Shadows
(Columbia)

2 1 PLEASE DON'T TEASE—{IH

Richard (Columbia)

$

LOOKOFSKY guatuvuss

Atlantic’s
GREAT JAZZ STARS

NOW ON SINGLES!

DOODLIN'

(PARTS 1&2)

MOOSE THE
MOVE

5004

COUSIN MARY
NAIMA

HARD TIMES

(PARTS1&2)
~ - 5002

ONE WHITE WHALE

and

SAND

5005

5003

5001

Watch for future relenses of the MJQ, Chris Connor.
ond other Atlantic jozz arfists on singles!

ATLANTIC RECORDS

www americanradiohistorv com

will lead the way to a brighter resulted in ending early. On' the| ¥ 32 ﬁFME]S.,S. EEJLUEE—EM:
trend in pop songs,” is the official | last one they agreed to make a| , - Lo o o VRE YOUNG—
way of stating the case. ' donation to charity if she Finished Dusne Eddy (London)
Judy Garland’s London pauﬂ- early. Vera ended an hour before| & 5 WHEN WILL 1 BE LOVED— | [ .
dium concert Sunday (28) —'her |schedule and the orchestra mem- Everly Brothers (London). RAY i
first stage appearance for a year— |bers donated 522 to the Stars’ Or- L EHK"J‘:;%&?LT‘L L) e Ty :
was a sellout a week ahead and Eﬂﬂl?ﬂtmn for Spastics., of which | 4 7 IF SHE SHOULD COME TO
she has been set for a repeat per- | she is chairman. | AU A MONEAI- -
formance next Sunday (September| Francis, Day and Hunter gave| , TIE“'[::E“ K;;:;rhnﬂl::n;!nnww. £y,
4}). a lunch for the Shadows to ml_:au'h:r SPORT—Rolf Harris (Columbla)
The number of down home blues | the group taking the No. 1 chart{11 ® I'M SORRY—Brenda Lec
singers visiting for jazz club dates spot with “Apache.” Also honored| 5 = SRR, o HARRV
is increasing. Champion Jack Du-|were composer Jerry Lordan, the (MG-M)
pree was arriving Saturday (27) to | disk’s producer, Norrie Paramor, 1s 11 EVERYBODY'S SOMEBODY'S
spend September here. Roosevelt|and Cliff Richard, who "employs FOE —Connls: Frabcs
Sykes is booked for four weeks|the group as his accompanying| = OO o o EE
from January 14 next and Memphis ﬁ“t 1Jéll'ld ih;'_i Ffll;\“lﬂﬂﬂlf' held the YELLOW POLKA DOT BIKINI
Slim returns in April for a similar| No. 1 spot himsel. —Brian Hyland (London) :
]:u:rmd A Lightin® Hopkins visit| Only American in the cast of ¥ G’.I?":i!ﬂ:ﬂ:’ﬁ ?[Fg:jmehD'* jﬂHN
being negntmted for November. | Mary Rodgers’ “Once Upon a Mat- | 14 14 PAPER ROSES—Kave Sisiers
... On the modern jazz side, the|tress,” which opens here Septem- (Phillps)
Miles Davis Quintet makes its Brit- |ber 20, is Jane Connell. Both she |15 14 *‘*%h'ﬁ'ﬁmﬂﬁﬂ “EE*‘:’EEEF}ME“
ish debut September 24 at Ham-|and Miss Rodgers are now in Lon-|{__  ,, yonmey Bassey { Bosess Pvey | T
mersmith Gaumont, an outer- | don for rehearsals. . .. Garry Mﬂhlu 14 LOVE IS LIKE A VIOLIN—Kenn
London theater. ' is being lined up for Norwegian Dodd (Decea) i "
“London could be the recording  concerts next month. Norway's top 31 18 TELL LAURA T LOVE, ier— DAVID FATHEAD
capital of the world” was a state- |vocal group, the Monn Keys, who |37 19 ONLY THE LONELY—Roy -
ment made not by an optimistic|have their own record label in Orbison (London)
British a.&r. man, but by a U. S.|Oslo, were in ;l_-ﬂncfuu_]as[ we:eE 12 20 H;ﬂﬂ_}]i F%llt- #;SITL?H—-GW:
vet, RCA Camden’s Ben Selvin,|for Granada-TV's "Variety Show™ . . MAllsgchﬂiR?:g Brathers |with Bay Charles of e Plane
here recording more Geraldo mate- | and a taping of a Carol Burnett (Pariophone)
rial, He added that more amm.specm] Julie Andrews flew T.ﬂ-| 22 IMAGE OF A GIRL—Murk
should realize that British :I'I'I'IJEIEI'EIHE MNew Yﬂl'k for rehearsals of the new Wynter (Decca) i
can play anvthing from rock’ to Lerner-Loewe-Hart Emadua}' mu- im 43 FEI.E:;IE?”}I_IHE_M!‘HM Foiton
symphony, Selvin, who has ‘béen sical, “Camelot.” 124 24 AI;J‘T M'lélﬁEH:I.WN'-hTammy
in recording 41 years, added that| Music stars were responsible fnr| ruce (Columbla)
he will retire from RCA in 1962 |setting up new house records in| % g; Hﬁﬁﬁﬁ?;ﬁ:gﬁﬁ%ﬂgﬁh
and return here to work as an '"d“:: three Moss Theaters, Britain’s b!g-l' Fendermen (Top Rank)
producer. gest chain, in recent weeks. 27 MADE 'fh'-“-'U*M"" Faith
Disney's Anneltt Funicello is in| Liberace did it at Liverpool Em-/ "8 w‘:{ﬂm.“ﬁ NEW ORLEANS—
London to [ilm "The Horsemas-|pire (week ending July 30) wnh Fals Domino (London)
ters,” a drama, altho she will have the touring version of his London 28 29 'I'TA‘:' a:-mHﬂUTH—Tﬁmmr
one vocal, “Strummin’ Song." She Palladium revue. Frankie 'Unughnn teele CCa) i
may also record while in London. | exceeded the record (August 6 0 'Mx*ﬂfﬁ ?ﬁh‘;‘v;}mL Neleon
... Booked to follow Eartha Kitt|week) he had put up himself two
at the Talk-of-the-Town are  the | years ago at Brighton Hippodrome.
Andrews Sisters, They open “for|At the Palladium, the current re-
eight weeks around October' 31.|yue headlining Cliff Ri:’hnfd,-'llussi -
Negotiations have started for John- | Conway, Joan Regan and Edmund |
nie Ray to return to Britain next| Hockridge set up new highs . for = =r e
year for the venue. three consecutive weeks.... Pal- - =
“Ocean 11" npened at the War-lelte now launched here, is E‘IPET:[-I
ner Theater August 25 and goes ing to release only one single a/
on release October 15.... Lita month in future, altho the label |
Roza is not renewing her Pye con- | ;larl:d with three issues. !
P ——————— .I I
T R E
By FRITS VERSTEEG ° - Best-Selling Pop Records T Chy
Fonorama, P.0. Box 26, - in HOLLAND !
Amersfoot, Holland k Week ending August 26, 1960 == D
For about a third of the normal [Fr'::_"“’ TR, P MATNEONY —
rice ([1.1,80) Rood Recording Te- w..x week
t“ﬁtd lhrfﬂ' EP.S in an lT.Ll'EC!]‘Ir'E: | i BT (}HD—Cﬂrry Brokken
booklet consisting of 16 pages four- | {Philips)
color offset printing giving thus a 2 2 M;-::ﬂ?; E{T!Ttﬂﬁ.aﬁl’-
survey of thr: cla:'.i::d'l highlights | . iy b ik s . ’
son and EHR RELﬂrdE There's an| ¥ 4 LAILA—Regento Stars (Tivol) - i s
immense response to these three{ 4 3 SCHLAFE ijurg Flmr-r;f:zulezq_. it in SEFl'EmbEI'—EI"buﬂrd'i easy-to-use duaﬂnrf nf
records which have music of Bach | :,TD" ,].]I:'” Viking Jazz Gend i "
(Snfonia), “Ovestire Post. and| s e nhoodE) s & Kt the 1961 phonos, published September 19, It will
Peasant” and two piano pieces by | (CNRY . .
Kubinstein _(Melody in ~F) ‘and 7 7 CATHY'S CLOWN-Buerly have complete information on all models of all 1961
- R N Falom T i ar »  Ja
>Ehopia "GERdss Y ale: | 8 8 LA BELLA—Roceo Giranala phono lines manufactured In the U. S.—providing «
Phonogram and Bovema are-also | _ ¢ preAsE HELP ME. I'M . ;
preparing special activities for the | FALLING—Hank Locklin wealth of practical material that tells dealers how to
season to come. It all will be| (RUA) I = =
shown dur[ng grm_[riul dealer-con- # 10 FLI'.FI:?;.EHIH::-.::J rff?ii.l'?:::i; I'I"Iﬂkﬁ ih'ﬂ' mﬂﬂ' ﬁf ihﬂ' ﬂufﬂﬂﬂdlng ﬂllﬂ'i nnd Frﬁflt
ventions which will take pL‘]Ct dur- 10 11 PAPIEREN ROZEN—Carl o w "
ing the first half of September. | Renesse (CNR) linii oppeortunities offered h'f fﬂdﬂ}'ri Fhﬂﬂﬂ' equipment.
111 1 UNTER FREMDEMN ‘I[l—ll‘qlﬂﬂ'— \
The latest Everly Brothers single & ri;ﬁifuqﬂ'nhd::& ks i
“Lucille” will be released both in LA RN T] 11b d
the USA. and Holland at the !4 13 GOOD TIMIN'—Ilimmy Jones 1€ Bl oar
same time, Hans van Zeeland of 16 14 LAAT ME LOS—Peier's Rockets
" P i I {D’EI;.':"I
Rood Re.mr_d'ﬂgﬁ visited ‘I,m“!ain 1S HANDY MAN—Timmy Jlones
Records in ‘Germany to discuss| (M-G-M)
possibilities of bringing CNR's finti 18 T[E‘-;"H:‘I';E{I'I'_HTHEQI]I ILA—The
M 5 5 5 aon
classical repertoire (highlight: anf2e 17 pown YONDER—Johnny and ISSUE DATE. SEPT. 19
impressive complete recording nf!.w 5 STF:;EE“;;‘?";‘,BLE‘_;‘:“,“? g
Bach's “St. Matthew's Passion” r [RCAY ' AR AD CLOSING: SEPT. 14
: 19 19 THREE STEPS TD HEAVEN— :
cﬂrde:._l at Naarden) on the Ariola Eddis Cochran (Londom)
label in Germany. — 20 SEEMANN—Lolita (Polydo)
"I
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#18 KELP, EL PASO

#33 KEWB, OAKLAND
#35 KYA, SAN FRANCISCO
#39 KONO, SAN ANTONIO
#13 WLS, CHICAGO

TOP 40, KLIF, DALLAS
T0P 40, WQTE, DETROIT
T0P 40, KR, SEATTLE
T0P 40, WiiD, CHICAGO

PICK HIT—KJR, SEATTLE

PICK HIT—XKDEO, SAN DIEGO

PICK HIT—KFXM, SAN BERNARDINO
SALES ACTION IN LOS AMNGELES,
PHILADELPHIA, PORTLAND,

SEATTLE & CHICAGO

ACTION PROVES
IDELY Fi Is RED HOT!

#81 C(ASHBOX

#21 KFWB, LO5 ANGELES

#12 KUDE, OCEANSIDE, CALIF.
#32 WAME, MIAMI, FLORIDA
#55 KYW, CLEVELAND, OHIO
#37 WQXI, ATLANTA, GEORGIA
#41 KONO, SAN ANTONIO, TEXAS
#49 WIBG, PHILADELPHIA, PA.
#41 WITH, BALTIMORE, MD.

#12 KFWB, 105 ANGELES
#19 WLS, CHICAGO

#36 KONO, SAN ANTONIO
#19 KELP, EL PASO '
# 9 KACY, VENTURA, OXNARD
TOP 40, BALTIMORE

TOP 40, PHOENIX

HEAVY SALES IN DETROIT

EEDEN - IFE RECORDS, INC.
Hollywood 28, California

-
www americanradiohistory com

Chicago Writers, Pubs Fight

® Continued from ,r:ﬂge 4

their larger volume of shows, pay
more to ASCAP. The licensing

| society has argued that it was pay-

ing out more than il was receiving

lon ABC shows.

Local publishers and writers re-
ported drastic losses in revenue.
Carl Klein, Will Rossiter Publishing
Company, said his firm's payments
dropped by as much as 40 per
cent.

Jack Fulton said that under the
new system, altho he had had 16
performances on “The Breakfast
Club,” only five were logged by
ASCAP and his payments had
dropped substantially. Another
writer who had had 14 perform-
ances in the period, said he had
received a check for $27, a drastic
reduction from previous payments.

Performance

Most writers and publishers re-
ceived roughly $50 for a perform-
ance. Thus 14 performances would
be worth about $700. The $27
figure is less than 5 per cent of this,

Dick Shelton, attorney for Joe
Davidson, Windy City Music Com-
pany here, said that under the new
system, tunes played on “Breakfast
Club™ don't receive equal credit
with tunes played on other network
shows—tho audience size might be
comparable,

He said that audience size and
not number of shows per network
should determine the amount of
credit given publishers and writers
by the licensing society,

When Network
Harry Kogen, Chicago writer
and publisher, advanced the Mid-
west view in a letter to Stanley

Kogen went on to say, “You
(ASCAP) further state that ABC
does not pay enough for perform-
anceg, Is this our fault? We write
and lish music. It is your job
to | for performance.”

Kogen's letter was followed by a
formal ® protest by Midwest pub-
lishers**and writers charging that
lhﬁj'*hﬂ received assurances “from

[ and Mr. Finkelstein
{Aéﬂ? counsel) that under the
new system we might ‘do better’
than before. We accepted the word
of Mr. Adams and Mr. Finkel-
stein with reservations.”

Error

The writers and publishers said
the assurances “were not only in
error, but appear to have no basis
in faet. The distribution was a
mere pil:tance mmpared to pre-
vious quarters.”

They demanded a full and com-
plete explanation of the entire mat-
ter,

——

‘H_—_F—-'-—--'—"-—-—'—--—-—_-_-_—'

i yoo're m map who takes pride In bis
work, vou're s man who reads his
pusinesspaper carefully. Cover 1o cover.
Advertising ss well as editorial pages
Why? Because—as & man who gets s
kick out of doing a great fob—yoo know
there's no better place to gel so many
good,- practical ldeas you cam pul 1o
work with extra profit o yoursell, and
your fArm, than (B . . « your business

paper.

Adams, ASCAP president, asking| ™
the society, “When 8 a network | |
not a network?” He cited . that | | |

“Breakfast Club™ is carried by over | .

300 stations.

Jim Lowe
To Decca

NEW YORK — Jim Lowe, who
sold 2,500,000 copies of “Green
Door™ for Dot Records, has left
that label to join Decca,

His first Decca release will be

“*Man of the Cloth,” cut on a co-op B

indie arrangement by Gale Records
and Burton Management, Inc. Flip
side 18 "Some One Else's Arms.”

Meanwhile Lowe, who has a

daily two-hour - deejay show on
WNBC here, has completed the
book and score of his first musical,
“Sister Ruthie.”

Personal Touch

® Continued from page 4

hand it over lo a student who |

makes a trip to the store. In this
way the studenis are encouraged
to come in and it all makes for a

%pud shot in the arm for store traf-
Ic.

Another henefit is that it paves
the way for extra sales and .plus
husiness. Many times a school
buyer who has come in for only a
few records, ups his order to in-
clude batons, twirlers, sheet music,
dance albums, amplifiers and rec-
ord racks for a complete set-up.

Volume in these accessories has
gone up considerably since this em-

phasis on school business.
This play Tor the teen-age busi-
ness in not confined to the high

and junior high schools, but'

s

.I'HIII BN LECATIEN BT iﬂllﬂll“

Where there’s
business action,
there’s a
businesspaper

extends as well to the grammar

departments, playgrounds and the

junior organizations such as Catho-

lic Youth Organizations. It's been
a successful means of entry for
acquainting not only the children,
but their parents as well, with what
the store has to offer—brings in

new faces. And it's all at normal

price levels without having to re-
sort to specials or any other price-
culting devices.

° Th
Billboard

:r&pmd by the ASSOCIATED
USINESS PUBLICATIONS

T I T T T
A R i g T
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the sound and the craze from the record that's
SWEEPING THE WORLD!
1 IN AUSTRALIA— # 6 IN ENGLAND & JUMPIN' /55 &

BREAKING BIG IN HAWAIl -
INVADING BOTH EAST & WEST COAST

II:.:-:I-"'I
ol
.'...--' o o - 1
5 |
-
-y
-
.-_-|"- -
i
— =
:
. —_ -
e iy — N 'l
-
5
| =
1
|
[
¥
=

R s

BY

ROLF HARRIS

FOX 207 —_—

featuring "ﬂ
THE ORIGINAIL

MASONITE

s ""irl_-fi

T AR -""-
FERCHRINE. " N,

A NEW RHYTHM INSTRUMENT

*ff'} MASONITE CORPORATION

ok : e
1 Tl T =T I;-' T b= ke - S

ATTENTION TV JOCKEYS , seiin
(P ondl b, N1 M I et b b ' Teenagers having a ball with
Get your free supply of Wobble-Boards for Teenagers participation. |, it steed Webhla«Boards: ~ The
Write—Wirs—Phone : biggest craze since the hula-hoop.
20TH FOX RECORD CORP. . The Clay Cole Show—6:30-7:30 DST
1721 Broadway—N.Y.C,, N. Y.—JUdson 2-2790 b WNTA-TV—New York

Disttibyled in' Caroda by Quality
Records Co. Lid. and in ofl forergn
counttes by lieensees of 20th Fox
Record C#ri!a'ur'ﬂn.

QOth F OX

A SUBSIDIARY OF 20TH CENTURY FOX FILM CORPORATION

L]
wwWw americanradiohistorv com
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NIGHT CLUB REVIEW Siegal GAC Chief
= ; ® Continued from page 4 RADIO & TV SHOWS 'N
\ Della SWIHQS at thE Cﬂpﬂ Harry Anger, Martin Baum, Abe
R e S 8 HAMMERSTEIN TRIBUTE
Della Reese is probably hitting her peak as a rtcnrdmg and ler. Pat Lombard, Cy _Donner, |
performing artist currently. Her RCA Victor sales aciivity has Jack Sobel, Lester Gottlieb, Bill| ® Contined from page 4
been strong, and her appcaranct} TJI‘. the Copa in New York last  |Weems, Phil Brown, Bob Weems, |
week emphasizes the maturity of her art. Irvin Feld and Tim Gale, There |
P : -’ e are believed to be good capital “One Alone,” "The Lady in Red,” “I've Told Every Little Star,"”
There are many facets to her vocals. Her delivery is stylized, aing consideration for all kev “Indian Love Call,” “l Wanna Be Loved by You," “C .mt Help
both as to diction and phrasing; and where it once seemed over- E; AC ¢ 3 ) Lovin’ That Man,"” “Who?” “Why Du 1 Love You?" and * Wh;-,r
mannered, it is now polished into what is a unique style. She can TheP:;l:ng. GAC to Sicoal ix Was I Born™" _
belt a rocker, handle traditional jazz and blues material, ballads thir indicai £ th s K , : S
and religioso and inspirational material. anolher TI;' ication of the oplimistic With Richard Rodgers his song hits included “Oh What a
outlook by financial quarters con- Beawntul Morning,” “The Surrey With the Fringe on Top,"
At the Copa performance—caught at the early show Wednes- cerning talent agencies, record "Pwple Will Say,” “If 1 Loved You,” “June Is Bustin® Out All
day—the thrush displayed all these talents in a sustained perform- | companies and music publishing Over.” "It Might as Well Be Spring,] “Some Enchanted Eve-
ance which included appmximatcly a dozen varied songs. There | firms. MCA stock was made public ning,” “I'm in Love With a Wonderful Guy,” “Younger Than
were many high spots. One was “Bill Bailey,” the grand oldie, last year and has doubled in value. Spriggtime,” “Hello Young Lovers,” "GE[LIl'Ig,tﬂ Know You.” “I
with flavorsome figures contributed by the p:mnu‘and horns. Con- Siegal, prior to his current pusi—' Enjoy Being a Girl,” *My Favnrite Things,” “Do-Re-Mi.” “The
trasting material was “Melancholly Baby” and “Someday Youwll |(ion as chairman of the board of Sound of Music” and “Climb Every Mountain.”
Want Me to Want You," “Getting to Know You.” etc. Her church Centlivre, gained his show busi- ;
and gospel training came to the fore in “Nobody Knows the ness experience in Official Films Hammerstein was a vice- pres:dent of ASCAP, president of
Trouble I've Seen.” All in all, a fine performance. Much credit (the TV film firm) and as chair- the Authors League of America and'the Dramatisis Guild, and
must go to Miss Reese’s group of musicians, led by Mercer man of the board of Seeburg Cor- a member of AGAC, the Fund for the Republic, the Writers
Ellington, whose arrangements calch the spirit and flavor of the poration. He backed Elliot Wex- War Board and many other organizations, He is survived by
song and its era without intruding on the vocal. ler's record rack jobbing operation his widow Dorothy; a son, William, and another son, James, and
Pl Al iE 11?54’ but later pulled out of his daughter, Mrs. William Malhras.
L. ithe lLirm.
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THE BILLBOARD

MERCHANDISING DIVISION

2160 Patterson S, Cincinnafi 22, Ohlo My name and title:

(Fleass Print)

Genllemen:
Please send me, by return mail and Company
postoge pnu:l,.. .....copyl(ies) of your
brand-new “Television Record-and-
Dance Programs” book ot $5 per
copy. Address
] Payment [] Send

enclosed, inyoice, City, Zone & Siate

+*

www americanradiohistorv com

The Billboard

REVISIONS OF APRIL 215, 1960, I1s5UR

The fellowing data should be clipped end
entered in your Source Book to keep It up
to date pending the next adition. We Invite
submistion of all corrections and edditions
as they occur, Please address The Billbeard
Source Book, 1564 Broodwaoy, New York 34,

| MILLING PLANTS

Keysor Chemical Ce.
Box 338

26000 Bouquet Canyon

| Saugus, Calif,

Marco Preducts, Inc
Yerkes Road

Bridgepart, Fa.

PRESSING PLAMTS
All-Dige Records, Inc.
114 W, Ist Street
Roselle, M. J.

Contury Record Mfg. Co.
Box 308

264000 Bouquet Canyon
Saugus, Calif,

Mecca  Records, [ne,
Box 945, %20 3d Avenus
Seatila 4, Wash,

Plastylite Corp.
333 North Drive
North® Plainfield, N. 1

Use this form fo place

your order for copies ol
The Billboard

Record Industry Source Book:

r---‘-hh___- Ll R R R

Tha Billboard Record Industry
Source Book & Directory
2180 Potterson Straet
Cincinnatl 22, Ohic 958

‘Please sond me by return mail and postage

]

]

I

|

]

|

1

i

" 5"']" crsesu0q COpY[les) of the 108
llbonrd 1960 Reto Inlulm Source k

: & Directory. Paymen! (50¢ & copy) In the

D amount of § ........ ls enclosed (payment

: must sccempany order).

1

1

1

1

1

i

|

Mall fe:
Individual's Name

Addresy

Company

- . ---H-l--.

City Tone ___ Stats

A e e e S e

.- -

when answering ads . . .

SAY YOU SAW IT IN
THE BILLEOARD!
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Turn Old Records Into New Profits

ot ~
P

X with the
Fabulous Mercury

L E ¥ T ey

e :

T\ A

“"-w--- saEEEEmARRARE R

Pal

Yes, you've asked for it! Here is your
all time favorite . . . only doubled!

Turn in ANY LABEL. .

Trade in on hot hit Mercury albums including great,
new "Perfect Presence Sound' series.

DEFERRED PAYMENT PRIVILEGES.
BE READY for big fall selling ahead.

Backed by
powerful
Mercury
Fall Ad
Campaign!

] = = M i oo - i e e
i = e CLknEn S Lo e . el e
: e e 0, SR o TR e - - S s e e
e e ] L2 Lo = o Lo = o St i £ '\-{ ol S )
- P e L oo e - e Tt o e
: . b e o 5 X S - e AR u i
e e ! o - - R S e e S e e s
B o i A ) sy i
5 L S e S B
- e
4 b -
i A
5
H :
1 a
H

Easel cards fea- |
turing full-page
Oct. Esquire ad.

Big 12 by 42" full-color molded plastic sign
for wall, counter, back-bar.

Window display units showcase noted artist
| * and specific album—double as counter mer-
chandiser holding 6 albums. -

'. § LIKE MAGIC..
- I3 ;.m:!;m Cound VALDES | %

Full-color consumer catalog Two-color streamers for window,

- highlights fast-selling Mercury wall, counter,
li releases,

Attention-getting center piece
for window displays.

il g gt

Double Take-All Plan Effective Sept.1—0ct. 15,1960

See Your Mercury Distributor Now!
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Airlift Keeps Platters Flying

X | @ Continued from page 4

ter's first appearance in The Bill-
board. ;

Potier pioneered PX platter pur-
chasing, learning: “In this business
you can't affort to be wrong very
often. 1f you over-order you may

take a big loss. If you under-order, |P

there usually isn’t time to re-order,
You have to be right the first time."”

Popular artists almost always
sell among U. S. military person-
inel in Europe. But a tune with a
|catchy rhythm and a zany title
may also catch on—without a big-
name artist.

PX record buying is complicated
by the fact that all hits in the U. S.
are not automatically hits with the
forces in Europe. Many European
artisls have become popular with
the U. S. forces here before being
accepted in the U, S. The best ex-

ample is Calterina Valente,

© SELL

WAY

and [ or

INFLUENCE

DISK JOCKEYS
RECORD DEALERS
TALENT BUYERS
JUKE OPERATORS
COLUMNISTS
RACK JOBBERS
DISTRIBUTORS
TV PRODUCERS
AGENCIES /SPONSORS
MOVIE PRODUCERS

The Billboard’'s September 26

Fall Spotlight on
record programming

featuring

foday’s fop record falent
AD DEADLINE: THURS., SEPT. 15

Not all EES’ pops come from
the U. S. Major American record
manufacturers have European sub-
sidiaries and the trend increasingly
is to have the pressings made in
Europe from master disks or tapes
roduced in the U. 5.

The platter lift not only doesn’t
cost the taxpayers money — it
makes a mint of monev for the
Army's Central Welfare Fund, the
receiving agency for PX profits.

Thanks in part to the record air-|
lift, which gets the top tunes to|

PXes while they are still hot favor-
ites, EES has become a firemen-
dously large seller of phonograph
records. The Army's PX net does
a $2,500,000 annual disk business
in Europe alone.

The PX considers airlifting disks
no frippery—but good business, as
attested to by sales figures.

Buyers backstop their scrutiny
of the trade press by maonitoring
music requests to the Armed
Forces MNetwork in Germany. And
PX platter beagles continuously
rove U. S. and European disk cen-
ters to catch trends in pop music
tastes.

If the buyer hits it on the nose,
the disk cargo will be winging to
Europe before most of the top
tunes in the cargo will have been
so acclaimed. |

PX buyers advise struggling mu-
sic composers to try
field. EES has difficully gelting
enough to meet the demand. “We

are grabbing almost everything be- |
i it's still not |
|

ing recorded, and

enough,” reports a disk buyer.
One buyer exphained, “That was

our biggest boo-boo to date. When

Baumstein to

Col. Ad Post

NEW YORK—Morris Baumstein
has been named to the advertising
post at Columbia Records. His of-
ficial title is director of creative

services operations and graphic
quality control. He will serve un-
der Debbie Ishlon, veepee of cre-
ative services. His job will be to
co-ordinate development and pro-
duction of packages, advertising

and sales promotion materials with
the Columbia creative staff.

RCA School Tour

® Coniinued from page ¥4

clude Neil Sedaka, Della Reese,
the Browns, Sam Cooke, Henry
Mancini and Jeanie Johnson. Each
currently has a single, released as
part of the joint promotion, and
each is represented on the special

| sampler issued for the campaign.

Stores already set to host a cam-
paign artist are Polk Brothers' Cot-
tape Grove Store, Chicago; the
Triple A Typewriter Company, St.
Paul; Milan’s Jewelers, Oakland;
Schwabacker-Frey Company, San
Francisco, and locations now be-
ing set in Boston, Providence, Pitts-

the c.&w. |

| burgh, Birmingham, Memphis, Los
' Angeles,

Milwaukee, Cleveland,
'Harrisburg and New Xork City,

Remington sales and promotion
men will join the diskery’s promo-
tion people in the field so as to
obtain maximum coverage of in-
store appearances, as well as radio
and TV guest shots.

RCA Victor is already getting

we started in the disk business, we+strong action on four of the singles

figured c.&w. at about 10 per cent
of total.

“We raised it to 20 per cent, to
40 per cent and finally to 65 per
cent., Then Elvis Presley and Pat
Boone, whe fit every categories,
have jumped it to 75 per cent.”

In the pre-Presley era, the PX's
maximum order for any single hit
tune was 4,000. But Presley blew
off this lid. “Hound Dog” sold
12,000 disks in military outlets.

But the PX also makes money
on off-beat disks, particularly
European recordings. For example,
Caterina Valente was out-selling
many big-name U. §. artists with
the military trade long beflore her
American debut.

Occasionally, the PX even cre-

Col., Philips

® Continued from page 3

' —those of Sedaka, the Browns,

Reese and Cooke. Cooke’s "Chain
'Gang” is in 33d spot on The Bill-
‘board’s Hot 100 this week;
Sedaka’s “You Mean Everything to

the Corner Where You Are”
backed by “The Whiffenpoof
Song” 15 on the Bubbling chart.

ities in Canada and Mexico, The |.

firm just purchased a large record
firm in Australia and has a licensee
arrangement in New Zealand. Co-
lumbia also owns its own plant in
Japan, )

If Columbia obtains concessions
from Philips in a new contract, il
may have to make some substantial
concessions of its own. Philips has
had its classical releases issued on
Epic Records, the Columbia-owned
subsidiary, while its pop disks have
been released on both Columbia
and Epic. It could be that Philips
might want its own label nume in
the U. S. just as Columbia does in
Europe, and there could be a
Philips label here in return.

Philips has not been unhappy
about having Columbia disks in
Europe, especially the classical
line, because the Holland-based
firm has only started to build up
a strong classical line. And large
classical catalogs in today's tight
market are not easy to obtain. Over
the vears, Philips has not been
overjoyed at the exposure its clas-
sical records have had on the Epic
label, altho that dissatisfaction ap-
pears to have simmered down
lately. It is probable that Colum-
bia and Philips will get together
on a new pact, which could mean
the eventual creation of a CBS
label in Europe and a Philips label
in the U, 5.

www americanradiohistorv com

Memories of Germany,"” a PX pro-
‘duction, which sold 50,000 press-
| ings.

i The PX makes its money selling

recorded music,

Me™ 15 36th. Both are star per-|E
performers. The Browns' “Brighten |E

ates ils own top tune: “Musical |

pops, but it handles all types of |1

Copyright Study

L C‘an_ﬁgmd from page 2

with safeguards provided "against
inequitdble or improvident con-
tracts for anticipatory assignments

of renewals.”

Schilman believes that the
adoption ‘of a term of copyright
|extending for a period beyond the
death of the author would be pref-
erable '_-'tu a term expressed n a
number of years from the date of
publication or regisiration.

Present system of a single 18-
year term plus repewal for 28
years was termed “obsolete” by
Samuel-- Tannenbaum, copyright
attorney. He said the “much-liti-
gated provision with respect to the
proper parties and the succession
of renewal” is “especially archaic.”
Tanpenbaum favors a singhe
term, modeled after the provisions
of the wniversal copyright conven=
tion, with certain limitations nec-
essary for the author's protection.
This would, he believes., avoid the
complexing situations only partially
settled in the Ballantyne vs. De
Sylva case, relating to the proper
parties- to renew, altho here, he
said, the court left undecided the
proportionate interest of the own-
ers of the renewal.

Harry R. Olsson Ir., NBC attor-
ney, took the position that the sys-
tem of renewal “in all its essential
elements” should be retained, as
should the time limits and formal-
ities of renewal registration.

Melville B. Nimmer, of the
Authors Commitlee of the Ameri-
can Bar Association, believes there
should be a single undivided term
of copyright protection. . .. For ex-
ample, the life of the author plus
15 years . . . but that the dura-
tion of any assignment or license
by an author should be limited by
statute.

THEME
. FROM THE |
| APARTMENT |

MILLS MUSIC, INC.

-

I
| r—
|

high fide
ADVANCE
TRADE

NEWS

... NEW, unigue, exclusive
.+. lrade tips, news. and
previews, promotion and
display ideas...sales
helps ... for component

and record dealers. Seen
it? Write on your dealer
letterhead to (Mrs.) Claire
N. Eddings, High Fidelity,
Great Barrington, Mass,
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DESTINED TO BE THE
BIG INSTRUMENTAL SMASH
OF THE YEAR!
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most of Tomorrow s
top 100 records

m adyan(e?
The record
!
f
manufacturers
o
themselves!
. |
|
And who says so? The actual detailed statistics studied |
over a recent period covering thousands of record |
| releases. Here’'s what the figures show: |

* 70% of the records featured |
e in the big Billboard ads "
| actually reach the Hot 100. -

* And 4 out of them go on to l
make the top 50 sellers! }

i

!.. : | WI"I{I' dC'E'E it F1'|E'I:||'|-? TI"IE' rf-cg.rdg Ud‘fer’”ied in Th'ﬂ' E‘J”bﬂ-‘urd

have been pir_ked I:IT' the manufacturers as those most “hEi}"

to maoke it. That's why they are being promoted more 1
E

strongly than cothers. %o, you can't do much betfer— ?

if you want to get the jump on tomorrow’s hits than to

program and order from the records
featured in Billboard ads each week.

i g na R SN e = -
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AUDIO NEWS
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Communications to 1564 Broadway, New York 36, N. Y.

® TAPE RECORDERS

19

NEW AUDIO PRODUCTS

6-Transistor Tape Unit

Columbia  Phonographs,
which is a consumer wing
of CBS Electronics, has, in its
1961 line, this all-transistor
portable tape recorder. The
machine weighs 12 pounds
and records up to 30 minutes
al 3% inches per second
using both sides of the tape.

The unil comes equipped
wilth a Columbia mike, chord,
spcaker, three-inch reel of
tape and take-up reel. It has
six transistors and gets ils
power from four 1% wvolt
"D size and two 1%2 wvolt

“C" batteries. The set is 12
by 4% by 7'% inches. It
comes in either ivory leather-
ette with gold trim, or black
leatherette with chrome trim.
The suggested list price 1s
$129.95,

Shirt-Pocket Transistor Radio

Leading the line of Sylvania
transistor-tape radio line for
1961 is a new shirt-pocket
size set which is powered by

a nine-volt battery and con-
tains four of the miniature
transistors. The radio meas-
ures 4 3/16 by 27 by 17/16
inches. It has a two-inch
speaker and ferrite rod an-
tenna and comes in a fawn
and cream plastic case.

Composer-Named Console

Carrying the name of a
famous composer is the new
Zenith stereo console, “The
Sibelius.” Its cabinet. con-
tains FM - AM radio with
“Cobramatic” changer and
Zenith's version of the Rever-
beration  sound-conditioning
device. The unit has six-
speaker sound system
with dual amplification rated
(EIA) at a total of 30 watts.
Another feature of the in-
strument is a “sound dimen-
sion selector™ that allows the
listener to choose mono,
standard stereo or an “ex-

£ . =

i

tended™ stereo sound by flip-

ping a switch. The Sibelius
comes in genuine walnut ve-
neers and solids or in ebonv-
color cabinet. Also a 2-inch
matching TV console is also
available at extra cost, of
course.

Bookshelf Speaker at Show

To be exhibited at the New
York High Fidelity Show,
September 6 thru 11, at the
New York Trade Show
Building will be this EMI
Dutton Bookshelf Speaker
System. The unit is made
by Electric and Musical In-
dustries of England which is
distributed in this company
by Scope Electronics. The
system is made up of a bass
unit 13%: by B'2 inches and
two 3'%-inch high-frequency
speakers. The cabinet meas-
ures 24 by 13 by 12% inches

and comes in walnut in either
a hand-rubbed or satin finish.
It has a metal front grille.
The model DI. S529 Dutton
is priced to sell at a sugeested
retail price of $150.

| 9-Transistor Radio Makes Debut

“The Mighty -9, a nine-
transistor personal portable
miniature radio has made its
bow under the auspices of
Lafayette Radio and Elec-
tronics of Jamaica, N. Y.
The FS-91, as the unit has
heen designated, weighs only
nine ounces and is pocket
size: 4'2 by 3 by 1% inches.
It also has a self-containzd
stand. It plays on two “Z”
type cell batteries. It comes
complete with leather carry-
ing case, balteries and private
listening earphone, selling for
$26.95 retail.

The same company has
also announced the issuance
of its 1961 catalog which
contains more than 320

kil

Ml e S A W 1 —r e a0 W

pages and lists equipment in
kit and assembled [rom La-
fayette's own line as well as
components of all major
manufacturers, Tt s avail-
able free from the company,

| Flora Sales in Michigan: Winflield

AUDIO
NEWS BRIEFS

The new field manager for
M-G-M Records, Leon Schachere,
was formerly Long Island regional
manager for the Magnavox Com-
pany. ... William A. Simmons has
been named as manager of the
Shure Brothers purchasing depart-
ment. ... Sound Piper Company,
accessory speakers maker, has
named Charles Samuel and Robert
Munger as sales representatives in
the Cleveland area.... Jack C.
Houseman has been named district
sales rep for the Zenith sales win
in an arca that includes Los An-
geles, San Diego, Phoenix, and El
Paso, Tex.

L * w

Audio Empire, of Garden City,
N. Y., has named four new repre-
sentatives to market their product
line. J. Malcom Flora, Inc., and

Sales in Miami, and Forest J. Car-
leem, Minneapolis.... Robert R,
Lipsky is the new vice-president of
personnel and administration for
Pentron Electronics. . . . Shure
Brothers has announced the pro-
motion of M. A. Soldinger as man-
ager of the production control
department.

L] L] L]

William R. Campbell has been
promoted to manager of marketing
services at Zenith Sales. . . . The
Reeves Soundcraft Corporation is
adding some 28,000 square feet
to its Danbury, Conn., plant. New
facilities will provide space for ad-
ditions to the company’s research
and chemistry labs and engineer-
ing department.... The Amperex
Electronic Corporation, of Hicks-
ville, N. Y., is another company
that is expanding production area,
The firm has announced the com-
pletion of the new wing to its main
building.

The Stromberg-Carlson wing of
General Dynamics has appointed
two men (0 two new posts. New
advertising manager for Commer-
cial Products is Donald F, Kehn,
while William D. Gannon has
been named district manager for|
hi-fi sales in Indiana, Kentucky
and Ohio.... The H. H. Scolt.
Company has received a Certificate
of Merit for “Excellence of Design
and Execution™ for their pamphlet
“How to Use Stereo High Fidelity
Components in Your Decorating
Plans” from the Art Directors Club
of Boston. Booklet was prepared
by Arnold Advertising Agency for
the firm.

—

] L #

Selling agents for the Lesa Com-
pany of Italy, Electrophono and
Parts Corporation of N. Y., has ap- |
pointed Willson Sales, of Marble- |
head, Mass., to cover the New |
England area: William M. Ferpu-
son, of Manlius, N. Y., for Upper
N Y. State, and Leon L. Adelman
Company for N. Y, C. and vicin-
ity. Four other agencies were also
announced. . .. Motorola President
Robert W. Galvin has been ap-
pointed a member of the Univer-
sity of Notre Dame’s Associate
Board of Lay Trustees,

-

The Charles W. Hoyt Company |
has been appointed as the Audio

Philco Tags M-G-M

Tie ‘"Unsuccessful’

PHILADELPHIA — One vear
after the initial announcement of
the distribution tie between the
Philco Corporation and M-G-M
Records distributors, a Philco
spokesman has called the experi-
ment “quite unsuccessful, by and
large."”

Originally the Philco lines of
radios and portable phonographs
were made available to M-G-M
distributors with the hope of de-
veloping heavier Philco representa-

£ | tion in music and record stores, a

field where, at the time, the line
had less than 10 per cent of the
total potential exposure,

Len Gross, Philco sales exec who
first presented the idea to M-G-M
distribs at a sales convention in
July 1959, said this week that those
few distributors (reportedly a half
dozen) who have staved with the
phono line during the vear have
done a good job. "It takes at least
two years before such a thing can
really bear fruit,” Gross explained,
“and | think some of those now
handling our line will prove out as
fine distributors for us.

“As far as others are concerned,
there are probably several reasons
why it hasn’t worked out, Many
of the distributors just don't have
the manpower available. A lot of
the distributors have a complete
lack of knowledge of the phono-
graph business and many don't
have the necessary facilities for ex-
hibit and storage of the equip-
ment,

“Part of it perhaps is because of
our own lack of enough personnel
and facilities for holding training
programs. But we'ved learned a lot
from the year of effort. Personally,

I believe there is definite room for
an alliunce between records and
phonographs at the distribution
level. It takes time and concen-
trated elfort. But there are a lot of
sales to be obtained for us and
for record distributors thru record
stores. The market i1s there, we are
convinced. It's just fundamental.”

Philco 15 convinced enough :n
the future of the record-phono
marriage to be on the lookout even
now for record distributors to han-
dle its line. According to Gross:
“There are good independent rec-
ord distributors in every important
market. Many of them are big
enough to have the proper facih-
ties to handle a phono line. We
are lining some of them up right
now and we still hope eventually
to have a record distributor outlet
in every key market.”

One distributor, Al Levine, of
Ideal in New York, whose initial
enthusiasm for the Philco deal was
tempered at an early date, com-
mented: “We have a tough dis-
count market situation in New
York. A majority of our business
is with discounters and, frankly, we
felt that Philco was not competi-
tive enough, price-wise, to make it
possible to work out a successful
sales effort. Particularly in the
small radio field, the Japanese
transistor sets flooding this market,
with their low price structures,
have made it particularly hard-
going. Since we really were unable
to properly compete we felt the
other headaches were not worth
the effort.” Levine added that he
would not be inclined to take on
any phono line again, Philco or
otherwise.

By ROBERT SCOTT
The high-fidelity specialty shop

must take the credit for the idea
and development behind the store
concert, one of the latest wrinkles
being used to sell music and music-
reproducing equipment for the
home.

Altho there are several ways of
doing it, the basic idea of the store
concert is o gel prospective cus-
tomers into the store after hours
to listen to the records and equip-
ment you have to sell. Altho sales-
men are in attendance at these ses-
sions. there is never any attempl
to sell a specific console or record.
The salesmen may make explana-
tions, answer questions, and show
how equipment can be used in the
home. Custoimers who want to buy
are urged to come in the following
day. No sales are made during or
after the concert.

Mailing List Approach

Len Chase’s Electronic Work-
shop in New York's Greenwich Vil-
lage has a regular mailing list.
“Two years ago. we got the idea
of running a store concert. We
selected names from our mailing
list, and sent them engraved invi-
tations. We were prepared for two
sets of about 50 each—ours is a

Devices advertising representative. | fairly small store—but we had 65

. Norman Sanders is the new
national sales manager for Crosby

Electronics. . . . Ferrodynamics |

President Frederick 1. Kantor is

presently on a four-week jaunt thru |

Europe
facilities

inspecting
and dealerships. ..

www- americanradiohisiorv com

at each of the two sessions we'd
scheduled, and had to schedule a
third to accommodate the over-
flow.” Setting up for the concerts
consisted of moving displays off the

STORE-TESTED PROFIT POINTERS FOR DEALERS

Store Concerts Fill
Stereo Prospect Bill

the

and
records were selected with an eve
to keeping selectians fairly short,
and finding music which would be
likely to appeal to most listeners.

" “In addition, we had a buifet
table set up at the rear of the shop.

ranged along walls,

We declared an  intermission for
coliee and cake, and the audience
polished off what was left after
the concert ended,” Chase com-
ments. Costs for each session were
about %5 for the refreshments,
about %18 for the mailings and
printing, $12 for the rented chairs,
||:|u5 the time of store personnel,
imaking a grund total of less than
| 550 for the cvening “It's hard to
'sav just which sales resulted from
those sessions.,” Chase said later,
“but we think the results more
‘than justified the expense.” He
‘agreed that the store concert is an
ideal way lo move records as well
as reproducing equipment.
Another approach was  that
taken by Milo Radio in lower Man-
hattan. Milo, also a componenis
outlet, had an upstairs loft going
to waste. So store managers Mur-
ray Fish and Gene Bennett decided
to redecorate to make a studio in
which thev could hold after-hours
concerts. Working in a 30 by 13-
foot space, store personnel used
manufacturer - supplied drapes 1o
brighten the otherwise drab room,
Then they laid ordinary black and
white checkered tile on the [loor
and erected a low platform at one
end of the room. Because it's uscd

TﬂF'E-"‘lﬂki"E;mnin selling floor and setting up ;ﬂnl_»' after the store is closed, there
| he rented chairs. The equipment to be |was no effort made to sound-proof
(Continted on page 20) used for the demonstration was ar- l

(Comtinned on page 20)
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STORE-TESTED PROFIT POINTERS FOR DEALERS

Recorder Rental Bid
Has 2-Track Profit

By ROBERT LATIMER

An aggressively promoted tape
recorder rental program is paying

double advantages for L. 1. Nhller,

tape recorder retailer in
Waorth,

Miller rents tape recorders il «
straight %5 per dav, and has very
few davs in anv vear during which
several recorders are not oul on
rental. His 85-a-dav rate. is a
permanent one, never varied, even
tho the customer mav be renting
for two or three davs at a tme,
but is still accepted in the Fort
Worth market because of the "ex

eX-
‘Aras”’ involved.

First, Miller uses a sign in the

[ jdisplay window, which asks the
| question, “Why Rent a Tape Re-
rental, His 35-a-dav rate 15 a
| corder?” Below are listed the nu-
"merous uses to which a tlape re-
corder can be put, including re-
cording parties, entertainment, mu-
" sic. business conferences. speeches,
writing reports, as business dictat-
Cing machines, ete, Along with the
listing of the rental price. Miller
| lists typical selling prices for high
| quality tape recorders, of the tvpe
in which he specializes, which sug-
gests to the customer, ol course,
the fact that the rental charges.
where a tape recorder is used only
coccasionally,  are  actually  more
|economical than making an invest-
yment of anvwhere from S§SI130 10
%250 in the equipment.
. Likewise listed is the fact that
the Miller concern handles every
aspect of maintaining the machine
in perfect order, supplving either

blank tape or pre-recorded music .

tape as desired, as well as a thoro

demonstration on how to gel 1_hr:!
most out of the tape recorder. The

explanatory sign, coupled with a

‘echelon has taken place.

Fort .

'4 Promotions

By Webcor

CHICAGO—A number of pro-
motions in the Webcor executive
Among
the men named to new positions
is W. G. Paradis who hus bheen
appointed vice-president in churge
of manufacturing. Prior to this

position Paradis was director of

manuiaciuring,

Also named to new posis were
Robert G. Moffat who has been
clevated to vice-president in charge
of Electronics (Government); Dan-

“tel ), O'Connor, director of quality

control, and Valentine Hechler 1V,
director of research and product
development for the Fono-Record-
er division.

display of top-notch tape recorders
in the window, has often brought
“impulse™ into the picture. result-
ing in rentals of tape recorders for
spectal  purposes which occur 10
the customer as he examines the
displav.

Miller keeps a stock of 10 rental
tape recorders. with every machine
in just as good condition as when
brand-new. He scrubs the cases
alter every rental, puts the ma-
chine thru a long bench tesi. regu-
larlv  replaces tubes, condensers.
motor drive belts, ete., to insure
that the customer gels the sort of
service from his machine which

would be expected of a brand-new '

one. Net results are alwavs that
his customers ask for “the same
machine 1 had last time,” and
(TEXTRTRAY
of “repcat business,” In fact, about
B per cent of last yvear's business
wius made up of repeat customers,
using tape recorders in almost

every known category., and who, |

in turn, produced new prospects iy
part of using the recorder for husi-
ness, parties and similar evenis.

LONPACT

Big word in cars, big word in
directories. That's the word for
Billboards 1961 Phono Direc-
tory, coming Sept. 19, The di-
rectory will be in tabular for-
mat, the easy-to-use kind you'll
Fve . . . buy from . . . and
sell with . . . for months. Com-
plete information on all models
of all phono lines manufactured
in the U. 8. . . . providing &
wealth of practical material
that tells dealers how to make
the most of the outstanding
sules and profit opportunities
offered by today’s phono equip-
ment,

The Billboard

PHONO DIRECTORY ISSUE

ISSUE DATE: SEPT. 19
AD CLOSING: SEPT. 14
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he can depend on a lot:

Store Concerts Net Prospects

e Continmed from page 19

‘the room. Together with tables on
casters (to enuable the display of a
number of different pieces of equip-
ment in a short spuce of time). the
'cost of the room came to about
8200,

| Employee Groups

| Milo uses the room to display
its merchandise for groups from
'nearby offices of company plants.
Store personnel are on hand to
answer questions, and, like Elec-
tronic Workshops. there are refresh-
~ments, Each session costs the store
in the neighborhood of 520. The
store solicits groups Lhru its regu-
Jar customers, or by placing a no-

| off the floor and set up chairs. aﬁa

another hour to clean up.
In planning your record pro-

- gram, it pays to take into account

the tvpe of audience you're likely
to attract, IT it's a group of profes-
sionals, you can lean toward the
classics with more confidence than
vou might with a factory group,
who might prefer pop nstrumen-
tals, If you're not sure. vary vour
program to include different types
of music. Be sure, however,
to keep selections short. Eight or
10 minutes 15 plentv long enough,

and there are enough works of this

‘tice on company emplovee bulle- |

‘tins. When a group expresses in-
terest, Milo contacts it directly and
sels up a date for a party of 20
or 3. Then. store personnel show

leneth on vour record shelves 1o
make a number of interesting pro-
grams. Be sure the audicnce knows
what record vou're plaving, too.
One way is to display the cover
on an easel or hold it as you an-
notunce the selection. You can sell

|up after regular store hours 10 give | hoth records and equipment if you
the show. Meetings lust belween o]l people what they're listening
one and two hours, depending on ! n. ynd what equipment vou're
‘the size of the group and its en- yging. )

thusizsm. Before the session breaks
up. the coffee and sandwiches are

Stereo Demonstrations
The storv of stereo is stll new

wheeled in. “Therc's absolutely no enough that vou can attract atten-

direct selling by our men or

I3’!-':tid:m with a stereo demonstrition

factory representatives giving the  record. Remember to use it in mod-
talk.” sawl a store spokesman. “We ' gration: too manv sound effects
don’t have prices on any of the tend to annoy some listeners, Em-
equipment. We hope the listeners phasize in vour introductory re-
will be tavorible disposed toward marks that all the records used
us, and come to us when theyre will be stereophonic (if thev will),

readyv to buy.”

If your store has spare footage,
vou'll find vou can convert it into
an attractive store concert hall—
which can even be used as a listen-
ing salon during the dav—for
mimimum outlay, I not, it's possi-
ble to convert vour main showroom
into a concert hall guickly and
eastlv. Chase estimated that the
time required was less than an hour

rand that they'll be pluved on stereo

equipment, Suggest that they lis-

| ten for the violins to the left. violas
‘to the right. with the brass and

percussion spread out in the buck-
ground. The word picture vou
paint helps to create the stereo
illusion, and most certainly  will
help you sell the customer the next
time he’'s in the store, .
How do you go about getting
an audience? If vou have a mail-

to move displavs and equipment ing list, vou might iry the en-

Radio Sales
IOver 1959

WASHINGTON — A survev hy

the Electronics Industries Associg- Sr4ns

tivn  shows  that  retail sales ol

rudios and television sets showed And

signdicant gns tor the first six-
muonth period of 1960 as opposed
to the sume period for 1959,

OF marked interest is the 3,8748.-
358 sets (and that does not include
auto radios) sold on the retail level

| this vear. This is a substantial g

over last vear’s 3158881, Almost

400,000 more TV sets were sold
in the same period,

graved invitation approach. Or if
there are a number of large offices
nearbv, vou might try to reach
emplovees thru the emplovee bul-
letin. If not. there are other audi-
ences vou can get with a minimum
ol effort. There are, for example,
the men’s service clubs and vet-
groups. There are the
wonen's ¢lubs and civie groups.
there are the church-con-
nected organizations — men's and
women's clubs and clusses. For
the-names of program chairmen of
these organizations. try your local
newspaper  or  the orgamzations
themselves. In making your ap-

4in Proach, be sure to emphasize that

vou simply want to present a stereo
concert—that there will be no sell-
ing of any kind, and that refresh-
ments are on vou, Program chair-

Radio production of all types ol yen tend to run out of ideas, par-

sets also showed an upswing. a8 gicylarly at this time of vear. and
1,416,934 more sets rolled off the yre often grateful for suggestions
production line this vear than in which- dont cost the group any-

the previous vear. Murked guins (hing.

| were experienced in the FM Tield
where something like
| more FM sets were

A final, less successful method

2200000 §5 10 use vour newspaper or radio
turned out, advertising to announce a store

Cand 423,000 more auto  radios  concert open to the public at large.,
were produced this year than last. This is likelv to be difficult for two

AUDIO
'NEWS BRIEFS

@ Continued from page 19

I
| e
:HE” Satind Division h_as- announced
(that  eight  new distributorships

| have been established to market

(the firm’s new stereo component
line:  Electronic  Distributing, St.
 Paul; M. P. Mevers Company, of
| Plattsburg, N. Y.: Raymond Rosen

| of Philadelphia, and 1.. B, Walker |

| Radio Company, Pueblo, Colo., are
four of the new distributorships,

- L L]
Fred Neubauwer has been named
to the post of Assistant to the

rmew  product manager at
Radio and Eleciric.

reasons—vou have no advance in-

dication how  many people are
likelv to come. and vou use spuace
which might be better used some
other wav. If too manv people ar-
rive, vou'll have trouble accommo-
duting them, and if onlv a hand-
ful show up, it can be embarrass-
Hing. 1% safer to count your audi-
ence in advance.

Audio Books Sell!l

—-..,_._‘_'_-
TR AAWTER Three Serles:
read by
lefl Chandler Raligiaws,
9 Ulira: Great Literature,
Microgroove Children's
' 16 rpm records Stories.
$9.95 List Send for (alalog

President, and Al Altenhof is the AUDIO BOOK COMPANY
Utah |

St. Joseph, Michigan

“Great Literature in Migh-Fidelily"
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THE HEPIII]lIL'AN HEI}IIRII"

a slightly irreverent mostly-musmal view of Bmky, dad, and all the gang

current
personalities

*********************** 1

THE BALLAD OF DICKY AND NICKY-WHEN DICK IS CHANCELLOR - PLATFORM, PAP AND
PLATITUDES - THE KEYNOTE ADDRESS AT THE $100,000-A-PLATE HARDING DAY DINNER
SAVE THE GOLF BALL FOR THE HALL OF FAME - BRING BACK MY CHECKERS TO ME
- REQUIEM FOR LENNY BRUCE, MORT SAHL, BOB NEWHART AND SHELLY BERMAN -
EXPERIENCE COUNTS A LOT - GOODBYE TO MR.CLEAN - THE MILLION DOLLAR CABINET

Plus some unexpected endorsements delivered in what is authentically (but incredibly) the voice of The Candidate himself.

--------------------------------------------------------------------------------------------------

$4.98 and distributed nationally by L. P. Sales Corporutwn of
New York City---------oerommemeeeeee. ORDER NOW FROM YOUR LOCAL

DISTRIBUTOR AND GET ON THE BANDWAGON FOR THE

BIGGEST SALES OF ANY ELECTION YEAR e
THE REPUBLICAN RECORD?--.--THE REPUBLICAN RECORD?
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VOX-JOX

By JUNE BUNDY

PROGRAMMING: Station WIBG, Philadelphia, celebrated
Tssue No. 99 of its “Top 99" chart by airing "a Music Hall of
Fame Extravaganza.” Every deejay on the station included top
hits of the past three years along with current favorites on their
respective shows, In addition, Survey No. 99, dated August 22,
carried a listing of the Top 99 all-time hits.

“Sport Car Exira,® a round-op report on weekend
rallies and races for sport car enthusiasts, is a new weekend
featore on WNEW, New York. Deejay Pete Myers reports
on the sports car set at 5:45 p.m. on Fridays, and “Make
Belicve Ballroom™ pilot William B. ‘Williams handles the
assignment at 10:45 a.m. on Saturdays.

Deejay Paul Cowley, WKLO, Louisville, who recently opened
a local record shop and discount center, continues at WKLO doing
nightly 6-9 p.m. show for a local drive-in restaurant and the “Cola-
Cola Hi-Fi Club of the Air" on Friday and Saturday from 9 to
10:30 p.m. One whole wall of Cowley’s new store features auto-
graphed B-by-10 glossies of record artists, and Cowley would like
Eermnailjr authographed photos of disk stars for the display, which
draws quite a bit of traffic in the store.” Three times a week
Cowley visits by long distance phone with Dick Clark. “It's Louis-
ville's only contact with Dick,” notes WKLO program director
Barney Groven, “as we have no ABC-TV station, and the NBC
station which carried one show a week recently dropped the
service.”

Starting August 27 at 6 am, thro Sunday midnight,
Auvgust 28, all records played on WINS, New York, were top
hits of the last four years. The station it a “Musical
Museum Spectacular,” and said similar memory song fea-
tures will be scheduled from time to time.

GAB BAG: Guy Williams, KTKT, Tucson, Ariz, writes:
“Frank Kalil, the only deejay in the country with a real live camel,
is back in the saddle after his stint as program director at WSAI,
Cincinnati. Frank is a full-blooded Arab.”

WOXR, New York, staged a two-hour salute to Arthur
Fiedler and his 45-year association with the Boston Sym-
phony Ork, 34 of which have been spent as conductor of
the “Pops.” Fiedler himself appeared on the show, August
18, 8-10 p.m., and discussed facets of his career with emsee
Martin Bookspan,

Elliot Field, KFWB, Los Angeles, recently conducted a con-
test for working listeners. They were invited to write commercials
for their place of work. Field arranges with the winners’ bosses
to give them a "Field Day Off With Pay.” He finds it relatively
easy to arrange this, since bosses granting the one-day-off-with-pay
prizes are rewarded with free $85 one-minute spol announcements
on Field’s show.

CONGRATULATIONS DEPT.: A giant hirthday party
highlighted the observance of the 14th anniversary of KSTT,
Davenport, Ia., last month, The event drew nearly 10,000
persons to Davenport’s Municipal Stadiom. The station
bought out the ball park and invited listeners to secure free
tickets at local sponsors’ place of business, A team made
up of KSTT staffers played the home team in a two-lnning
exhibition game before the regular Midwest League contest.

Station WARM, Scranton, Pa., staged its second annual show
at Rocky Glen Park last month, drawing almost 15,000, A flock
of disk pames, including Brian Hyland, Ray Peterson, and the
Demensions performed in the show which was emseed by WARM
deejays—George Gilbert, Don Stevens, Harry West, Vince Kerney,
Art Knight, Ron Allen, Len Woloson and Terry McNulty.

Station KMA, Shenandosh, 1a., marked its 35th anni-
versary, August 12, with a special 24-page supplement in the
local Evening Sentinel newspaper, ... Thousands of WIL,
Philadelphia, dialers attended the second annual WIL Night
this month at the Forest Park Highlands, amunsement park.
WIL jocks Dick Clayton, Jack Carney, Dan Ingram, Dick
Kent, Bob Oshorne and Reed Farrell were on hand to meet
their listeners and give out tickets to free rides,

CHANGE OF THEME: Edwin Moss Williams has been
. appointed veepee in charge of station operations for WCRO, Johns-
town, Pa.... Veteran Philadelphia deejay Joe Grady has decided
1o leave his jockey days behind him and join management, via
the post of operations manager of WHAT, Philadelphia. Grady
left management in 1955—when he was program director of
WHAT—to become a deejay at WPEN, Philadelphia. First solo,
then as part of team of Grady and Hurst, he became one of the
area’s highest rated jocks.

Tommy Edwards, WADC, Akron, 0., and WEWS-TV,
Cleveland, will drop his weekly TV show this fall and
instead do four hour-long country spectaculars, His first,
September 21, will star Pee Wee King, Redd Stewart and
Minnie Pearl.... Jim O’Nell has joined KSTN, Stockton,
Calif., as program director. ... Also new at KSTN is Jerry
Teel, who has returned to that outlet “after a brief interlude
in the time-selling field.”

Larry Kane, KTRK-TV, Houston, subbed for vacationing Dick
Clark on ABC's “American Bandstand™ August 24, ,, . New staffer
at KRBE-FM, Houston, is actor Perry Blackwell. ... Ken Collins,
KXYZ, Houston, reported to Uncle Sam for Army Reserve Training
at Fort Lee, Va,, August 21.

KUDY’ E. P. GIMMIX: Bob Carmichael, program di-
rector of KUDY, Seattle, scheduled a “Weekend With Elvis”
last month, during which time he and KUDY deejay staffs
played every record ever cut by Elvis Presley. first
person to guess the correct number of the entire Presley
plaiter catalog received as a prize, naturally, every record
E. P, ever made. Info was sent to us by Pat Patterson,
prexy of E. P.’s fan club, Presiey’s Pals; In Seatile.

ARTISTS’ BIOGRAPHIES FOR
JOCKEY PROGRAMMING

R
.
i

Garry Miles or Buzz
Cason of the Statues

James (Buzz) Cason, or Garry
Miles, who sings lead with the
Liberty recording group, the
Statues, got his start in show busi-
ness about four years apgo on a
local TV station, He also spent
about two years singing with a
local band before joining the
Statues.

While the Statues were in
Nashville waxing their first session,
it was decided to cover the al-
ready breaking “Look for a Star.”
They used Cason as the soloist
with the nom de plume of Garry
Miles, a close approximation to the
name of Garry Mills, the artist who
sings the tune in the flick "Circus
of Horrors™ and on a disk for an-
other label.

But it's the Liberty record that
has held the top chart position of
the vocal versions in the “Look for
a Star” race,

g ]

The Statues Score
With ‘Blue Velvet’

The Statues — Buzz Cason,
Hugh Jarrett and Richard Williams
—were ur%nnizrd about a year ago
by Jarrett for the purpose of work-
ing as background voices on rec-
ord sessions in Nashville,

Liberty prexy Al Bennett heard
and si the group and sent
Snuff Garrett to Nashville to wax
the first session with the boys. In
these first sides was “Blue Velvet,”
their current chart-climber and
initial release for the Liberty label.

Hugh Jarrett, who sings bass
with group, was previously with
the Jordanaires and also worked
with many top names, including
Elvis Presley. Richard Williams,
who sings first tenor with the
group, also plays piano and with
Buzz Cason sang with the same
local band.

YESTERYEAR'S TOPS—

The nation’s top funes on records
as reported in The Billboard

SEPTEMBER 3, 1955

Bible Tells Me So
I'll Never Stop Loving You

SEPTEMBER 2, 150
Goodnight, Irene

2. Mona Lisa

3. Play a Simple Melody
4. Sam's Song

5. Tzena, Tzena, Tzena

6. Count Every Star
7
8
9.
0.

1. Yellow Rose of Texas

2. Ain't That a Shame |

3. Rock Around the Clock

4, Seventeen

5. Learnin' the Blues

6. Hard to Get

7. Hummingbird

8. Wake the Town and Tell the
People

9,

10,

el

. 1 Wanna Be Loved
. Third Man Theme
Bonaparte’s Relreat

10, Bewitched

www americanradiohistorv com
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MUSIC AS WRITTEN

New York

Dave Cogan, theatrical producer and artist manager, has
purchased the Biltmore Theater in New York for a cool $850,000.
Cogan, who co-produced “Raisin’® in the Sun” last season, has a
couple more shows up his sleeve for the fall. He is managing
the actress, Anne Bancroft, who has a Columbia record album
coming out in the fall featuring her as a singer. , . . Lawyer for Ace
Records in its battle with Fire Records is Joe Klatz. Jules Kurz,
the attorney, 18 Klatz's associate. . . . Bob Heller is handling Scoit
Comeron’s label, MMC, in the Philadelphia area. . . . Sandy Beck
is running a disk promotion firm in Hollywood. not a record shop,
called Network Promotions. He intends to start his own newsletter
in short order. '

__Lee Hays, senior member of the Weavers, is currently
ringing the bell as a songwriter. Right now he is riding high
with “Bad Man’s Blunder,” as well as a Kingston Trio albvm
item “Along the Colorado Trail.” “Wregk of the John B.,”
now happening for Jimmie Rodgers, was also penned by
Hays. . . . The Modern Jazz Quartet will appear at Carnegie
Hall in New York on December 14, plus two other concerts
in December in Gotham. ... Spike Jones will produce three
albums for Liberty Records with Hangnails Hennesey and
Wingy Brubeck. ... Ervin Litkei's Olympia Distributing firm
Is handling the Disneyland-Vista labels in New York.

Robbins Music will handle the musical score from the
forthcoming multi-million-dollar flick, “The Alamio.” Music was
penned by Dimitri Tiomkin, and includes four songs by Tiemkin
with lyrics by Paul Francis Webster.... Johann Michel, well-
known German publisher from Frankfurt, will be visiting publish-
ers in New York and Hollywood during September... . . Lyric writer
Sid Shaw left for a European trip last week.... Coral Records
has signed Cab Calloway. ... Pete Rugolo will cut an album for
Mercury containing five jazz tunes he composed for the flick
“Where the Boys Are.”... The Kitty Kallen tune on the latest
disk titled “Come Live With Me” was penned by orkster Russ
Carlyle. . .. Orchesiras, Inc,, of Chicago informs us that Smokey
Stover and the Firemen are racking up sensational business where-
ever they appear. Incidentally, we hear that Herb Gronauer, exee
of the Orchestras, Inc,, office, may be married in October. Who is
the lucky girl, Herb?

RCA Victor has signed Marco Valente, young lenor. ...
Trode Adams opens at the Copa in New York September 8.
« + + Clyde McPhatter opened at the Apollo in New York
Awgust 26, . . . Clyde McCoy opened at the Irogquols Gar-
dens in Louisville August 22, . . . Leroy Holmes has
signed the Jod Conlon Rhythmaires. . .. Sandy Beck, former
Cleveland distrib, has settled in Los Angeles, where he has
opened a record store. ... Jackie Jocko was so socko af the
Sportsmen Club in Costa Mesta, Calif., that he has been
booked into the Sahara Lounge in Las Vegas for 20 weeks
per year. His first engagement there starts September 6.
«+s» Conway Twitty is on an extemsive one-nighter tour
thro the U. 8. and Canada. ... Nick Venet has signed a
nonexclusive disk producer pact with Liberty Records, . . .
Cleffers Lon Stallman and Sid Jacobson, now riding with
“Yogi,” are producing an album featuring the folk proup,
the Citizens, for Lavrie Records. , . . Johnny Horton has
cul the title song from the flick “North o Alaska.”

Bob Roloniz,

Chicago

Maynard Ferguson, whose big band played &t the Sutherland
Lounge here Wednesday thru Sunday (24-28), also appeared
Saturday (27) at the Urban League’s Comiskey Park Jazz Festival,
v + « Marge Dodson, Columbia recording artist, joined Mort Sahi
Monday (22) for the last two weeks of Sahl's engagement at
Mister Kelley's. Miss Dodson’s most recent Columbia album was
“New Voice in Town." Aaron Sternfield.

Hollywood

Pop singles disks have fearlessly tackled many a controversial
subject in recent years, Latest eyebrow-lifter: A youngsier's use of
narcotics. Del-Fi last week contracted to distribute nationally the
Global label’s master of “Story of Susie,” a narrative which deals
with drug addiction. Platter features Bakersficld (Calif.) deejay
Bill Woods and, according to Del-Fi prexy Bob Keene, is the
original recording soon 1o be followed by a swarm of covering disks,

Lavrinda Almeida will create and perform guitar back-
ground music for an up-coming documentary to be produced
by CBS’s station KNXT, “Megalopolis,” treating the rapid
growih of Los Angeles. Station's documentaries have walked
away with top awards in the past. .. The Svrfers, musical
blenders, are blending in other ways: Surfer Allen Kalani
will wed Shirley Vincent on September 4, three days affer
the gronp’s manager marrles Pat Wadsworth. . . . Songstress
Beatrice Kay goes dramatic in Sam Fuller's Columbia pie,
“Underworld, U.S.A.,” and will add one vocal to the
sound track.

Jazz pundit Frank Evans was pamed program director for
Station KRHM, the Harmry Maizlish FM outlet, . ., . Guilarist
PDuane Eddy will take a second swing around the Southern U, 8.
Coast, starting a 36 consecutive one-nighter tour on QOctober 2. , .,
Another political tie-in platter in the making, “Louis and Keely for
President on the Swingin’ Par‘?" will be cut live by Dot duri::ﬂ
the twosome’s Desert Inn (Las Vegas) performance. . . . Mike Gou
left for Australia to wrap up final details of Elia Fitzgerald’s
November down under tour, Jim Neall, owner of Melbourne’s
Ember, is promoling the tour, , . . Ardmore Music’s “The Lonely
ﬂawn’ won first prize among foreign entries in this year's Florence

usic Festival {ltaii}. Enshah lyrics are by Diame Lampert and

Carr,

The Limelighters, the folk-singing threesome that
stopped the show at Ms recent Hollywood Bowl appearance,
{Continued on poge 24)
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FROM THE BlllB[lMlEl SALES [IEI’MIIMENT

PAUL ANKA: ABC-Paramount last
week released his newest album, Paul
Anka Sings for Young Lovers, with
Huminated, full-color framed piciure
and night Ught, Here's an album 1o
read by, The young international fav-
orite ® well represented on The
Billboard's Hot 100 this weesk, bhoth
sides of his new single, Hello, Young
Lovers and I Love You in the Same
Old Way, are jumping Star Performers,
Paul is presently making plans for his
pecoming Sovoith American four, Sep-
tember 19 thru October 10,

ANNETTEs Visia Records sinple,
Pineapple Princess, b n fasi-climbing
Sar Perormer on The Billboard's
Hot 100 this week. This is the tune
taken from her album, Hawalinnnetie,
The pert burnetie is currently in Lon-
don fiiming a Walt Disney film about
a British Riding Academy i(illed [Ihe
Horsemaker., Altho mainly & dramatic
role, she will sing one somg in the
film, This is Annelie’s first irip fo
Europe, Her visit will last thri No-
vember end Include & vacation 1o
eeveral Ewropean ciifes.

CHUBBY CHECKER has twisied his
way 1o the No. 3 spot on The Bill-
board’s Hot 100 this week. The 14-
year-old Philadelphian has made a
smash impression on the music scene
with thig, hiz [lirst entry. In addition,
ihe record has probably been respon-
sible for keeping many (een-agers
physically trim. Parkway Records al-
ready has a Checker albom out, Twist
With Chubby Checker. It fealures the
nation's mnewest and  biggest dance
tunes, Chubby will tour wiih Bobby
Rvdell down South beginning Sep-
fember 11.

The DRIFTERS, wha had a million
geller with There Goes Aly  Bapy,
ghould confinve their hit siring with
their new Atantic recording, Save
the Lasi Dance for Me b-w Nobody
But Me. Ben King handles the lead
with spirit on boih. The hoye are
booked to appear &t the Apollo Thea-
ter, New York, Auvgust 26 for s week
and the Howard Thester, Washington,
September 2 for 2 week,

BIRTHDAYS OF THE WEEK:
Auvgust 29, Dinah Washington;
August 30, Kitty Wells, Dale
Hawkins; Auvgust 31, Arthur God-
frey, Alan Jay Learmer (book and
lyrics of Brigadoon, Paint Your
Wagon and My Fair Ladyl; Sep-
tember 2, Jimmy Clanion; Seplem-
ber 3, Hank Thompson.

RUSTY DRAFER offers two counlry-
style delights on his new Mercury
wax, The Luck of the Irish, a banjo-
pickin® marcher, b-w It's n Little More
Like Heaven, penned by Johnny Cash.
Altho he bas had no formal fraining,
Rusty I8 an accomplished musician and
writes a good deal of his own ma-
ferial. He plays the eleciric guitar,
which 15 an integral part of his &ci,
and the okulele, banjo and mandolin
besides.

EVERLY BROTHERS have come wup
with two aldeg that could be thelr neat
hit, Lucille b-w So Sad, a ballad
penned by Don. It's lkely that the
brothers will soon be announcing film
plans, &8 their I0-year coniract wilh
Warner Broa, also covers films and
it's oply & matter of tlme before they
make their long-awailed screen debun,
Declared Phil: *"Going to films would
ba the most Important step in owur
show buziness career, In many recpecis,
it's a risky stop and that's why we
plan to take our time fimding the
right script. More than anything else,
we'd like to tackle dramatic roles, and
if & story comes along that calls for
iwo brothers, then the chances are we'll
do L™

FRAMNKIE FORD bows on Imperial
Records with a [irst-rate performance
of an atiractive tupe, You Talk Too
Much, Flip ia in the r.&b. style, If
You've Got Troubles. Previous hit for
the young man from Fretos, La., woas
aca Cruise,

MICKEY AND SYLVIA: Hugo and
Luigl recenily announced ihe teaming

Every WEEI'(. o o o disk jockeysall over the nation help spark up-their record shows

with this fresh, lively material furnished exclusweir h\r The Erﬂhuird Watch_for it nex! week.

A
o= o

once again of the duo that clicked hig
for RCA Yictor in 1956-"57 with Love
Is Sirange. MNew ome s Mommy Out
De Light, a calypso ballad. Flip fs
Sweeter a8 the Doy Goes By, a bullad
with a beal.

JAYE P, MORGAN, of the show busi-
ness Morgun [amily, v very much on
the music =céne vin wo albums just
released by M-G-M, Jaye P, Morgan
Lip Morth and Jave P. Morgan Down
Sauth, The Bidlboard rate the albums,
“above or below ihe Muson-Dixon
I.ine, the chirper does a class job with
songs of every ivpe and gpets fine
backing from the Ray Ellis Ork.,”™ In
ihe singles depariment, she i swingin’
with one of the best records she has
waxed in years, T Walk the Line, a
mighty exciting march-ltempo reading of
the Johony Cash hit of a few years
agn, Jave P. ® currently appearing in
Annie Gel Your Gun at the Melody
Top Theater, Chicago.

MARTY ROBBINS offers some in-
leresting counlry & wesieérn programe-
ming on his new Columbia album,
More Gunfighler Ballads and Trail
Songs, Having dons tremendonsly well
with his lype of material, a5 wilness
his hit, El Paso, be delineaies ihe life
if the pioneer on such tunes me Sun
Abgelo, My Love, Streers of Laredo,
and Five HArothers, which has been
released as a single. Rorn in Glendale,
Ariz, he now resides in Nashville
with his wife, Marizona, and their
eight-vear-old son, Ronnie,

TRIBUTE T0O THE MEMORY OF
DSCAR HAMMERSTIEIN 1I:
Many radio stwmions are paying
tribule to the famed lyricist, libret-
tist and producer who passed away
last week for his vast coniribution
io the entertainmeni world, Here
gre anme of his niosl notable con-
tributions: In collaboration with
Richard Rodgers, sueh Broadway
shows as Carousel, South Pacilic,
The King and [, Flower Dy
Song, Sound of Music, | Remember
Mama, Annie Get Your Gun, His
somgs included Desert Song, O1FF
Man River, Why Do | Love ¥You,
Sout-Hearted Men sand The Last
Time 1 Saw Paris. Al the time of
his passing, Hammersiein was de-
vorting his energies 1o esfablishing
a Rodgers and Hammerstein Fel-
lowship Fund for the Elesnor
Roosevell Cancer Foundation 1o
stimifate the training of promising
medical rfesearchers in cencer fe-
search,
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. « » On aiphabetical Msting of lhe records manufacturers are
backing with special feature irealment In big-space Billbeard ads.

SINGLES

ITTY BITTY LOVE—Hannzh Dean
MEVER OMN A SUNDAY—Don Costa
NORTH TO ALASKA—Johnny Horton
PUT YOLR ARMS hRﬂUND ME HONEY—

80 LFITLE TIME—Hunnah Dﬂ!ﬁ.
B0 SAD (TD WATCH GOOD LOYE GO BAD)—

THE GIRL WITE THE STORY IN HER EYES—

THE MANSION YOU ‘iTﬂLE—Jﬂ:Ilrnl;]f-Hnrtm e
THREE NIGHTS IN THE WEEK—Fais Domino ........

ME ME KAMNMGAROO DOWN, SPORT—Roll Harrls ....
ALBUMSI

THE REPUBLICAN RECORD—
Assaried ATIEE ..ocensensessins
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A weekly celumn
of lively chatfer
malerial on the
hotiest and most
popular recording
artisti—those
"Spollighted” by
Billboard's review
stall, as well &
those featured by
the record
companies in
their major
Billboard ad
promotions.

To help you spol the ones you
need, when you need them, all

arilsts Hems are carried In siric
alphabelical sequence.

SANTO AND JOHNNY, exciling gui-
fur instrumentalists who hit the top
with Sleep Walk, have ancther highly
listenable pairing, Love Lost bw
Annie, The young brothers hail from

Brooklyn and write their own music

mnd Iyrics,

BROBBY RYDELL's dynamic delivery
of Volare kecps the tune spinning on
the turntables and high on the charis—
ong in & long list of hits for the young
Philadelphian, Cameo Recornds released
a new Hydell album, Bobby Sings,
GAC has scheduled a tour with Bobbhy
that includes the Mosque, Richmaonid,
Va,, September 11; Auditorium, Nor-

folk, Va.,, 12; Coliseum, Charlniie,
M. C, 13; Auditorium, Greenville,
3. Ci 4

THE BIG THREE: COUNT BASIE,
FARAH YAUGHAN AND JOE
WILLIAMS are a winning team on
Ronlette Records® single, If 1 Were a
Bell b-w Teach Me Tonight. The trio
contributes ingratiating vocal duo work
by Miss Vaighan and Joe Williums
and swingly backing by Basie.

FROMOTION DAYS — WEEKS:
September 18  American Home
Lighting Fixture Month, Américan
Woolen Month, Child Fool-Healih
Month, Mute-Your-Mulfler Month,
National Better Breakfast Month,
Protein Bread Month, Sunday, Sep-
tember 4, marks the beginning of
the Mizss America Pageani in At-
lantic City,

Have 2 greal week.

Tom Rolle
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MUSIC AS WRITTEN

® Continued from page 22 4
e I.J

has booked into the Griffith Park’s outdoor Greek Theater
to share the bill with Johnny Mathis during his September
run. Booking is on the strength of the ‘group’s Bowl Recep-
tion. Station KDAY claims a record mail pull of more than
20,000 in a single day. Stunt was uwth of station's
claim it is the “No. 2" outlet in the w\e Must Be No. 2
hecanse all others claim to be No. 1”). Station asked listeners
to cut out the numeral 2 from n pers and magazines.

. Harold Lee joins Jimmy Mcﬂngh ‘Music, Inc,, as West
Coast professional manager.,

Station KLAC's Bill Stewart emsead Saturday’s Dixieland con-
cert at the Santa Monica Civic Auditorium, bill including Pete
IFountain, Fire House Five Plus Two, Barbara Dane and Red
Nichols and His Five Pennies, . . . Jockey Bill Bradley moves from
KDAY 1o KLAC, returning to Mort Hall's outlet after a three-
vear absence.

The bandstand in the park takes on a modern air here
in October when AFM’s Local 47 will launch a series of
free Sunday afternoon jazz concerts at MacArthur Park.
‘This series is in addition to another free jazz concert series
on Saturday afternoons at the park. New series will employ
some 50 musicians in three bands batoned by Shorty Rogers,
IFrank Rosolino and Joe Epps.

"American Federation of Musicians turned a deafl ear to the
Musicians Guild of America’s challenge that the two groups air
their differences in a public debate. Saig-AFM: “Musicians have
had enough—and more than enough—gfz debates, arguments and
propaganda in the wasteful, unnecessary civil war created and
nourished by the Guild these past two years." Guild's bid for a
debate comes on the eve of the AFM- MGA National Libor Rela-
tions Board elections, i

Coast record promoter Trwin Zucker last week donned
# cast collar around his neck following a whiplash injury
in a Freeway pile-up, and continued to make his siation
rounds. Tiring of the usual questions, he braced himself
with a pre-typed explanation: “I broke my neck trying fo
get my records played in this town.” Lee Zhito.

Cincinnati

Reynolds Large has joined the staff of WLW here as host of
“Music for You,” two-hour “good music” program heard Monday
thro Friday, 8-10 p.m. Large most recently was associated with
WAXU, Lexington, Ky. For the last two and a half years " Music
for You" has been hosted by Bill Owen, who has joined ABC in
New York. . . . WCPO deejay Dick Provost has acquired a part of
the Three .!m:ks teen-age nitery in Newport, Ky. . . . Robert M.
Fleming, promotion and publicity director of Station WCKY, with
headquarters in the Sheraton Gibson Hotel here, has announced
his retirement effective September 1. He joined the station in 1942,
. . . King Records execs excited over the reception accorded Liitle
Willie John's “Sicep,” just released last week.

~ Joe Nathan, sales manager of A.&I. Record Distributing

Company here, was laid low by a heart attack early last
week and is in Jewish Hospital, where he's expected to he
confined at least three weeks. . . . Name recording talent
gets the call when the Sheraton Gibson Hotel cracks the fall
season in its Gibson Girl Lounge in another month or so.
« « « Local band leader Clyde Trask, band booker with the
Ruth Best booking office here, suffered a flare-up In the
ulcer department early last week which put him in St.
Elizabeth’s Hospital, Covington, Ky., for observation. He
trouped for many vears with the Russ Morgan combo as
arranger and player,

Ike Klayman, bossman at A.&I. Record Distributing here,
elated last week with the arrival of the first shipment of the new
Ohio State University Marching Band Album No. 2 (FSR 1223),
Ike hit a bonanza with the No. 1 Ohio State album during the last
three grid seasons and hopes to repeat that success with the new
package. Klayman also reported firm action the past week on
“Rat Race,” by Richard Malthy on Roulette; “Irresistible You,”
by Bobby Peterson on V-Tone, and “Honest 1 Do,” by the Ilnnocents
on the Indigo label. , , . Fraternity Records prexy Harry Carlson
spent last Wednesday (24) in Philadelphia, making the rounds with
Harry Chipetz, of Chips Distributing, his rep in the Philly territory.
Carlson spent Thursday and Friday (25-26) making the rounds of
the New York area deejays to promote his firm's two newest re-
leases, “Forget It,” by John Gary, and “The Lynchin' Party,” by
Bobby Bare. The first three days of this week, John Gary accom-
panies Carlson to Chicago, Milwaukee and Minneapolis to tout
deejays there on the “Forget It” tune, Bill Sachs

HOT 100 ADDS 13

NEW YORK—The Hot 100 chart added 13 new sides this
week. They are:

65. Mr. Cuoster (Bamboo, BMI)—Larry Verne, Fra

69, Let’s Have a Party (Leeds, ASCAP)—Wanda Jackson,
Capitol -

71. 1 WF;:II: the Line (Hi-Lo, BMI) — Jaye P. Morgan,
M-G-M

82. Shortnin’ Bread—Paul Chaplain, Harper

B6. Many a Wonderful Moment (Famous, ASCAP)—Rose-
mary Clooney, RCA Victor

87. A Fool in Love (Saturn, BMI)—Ike & Tina Turner, Sue

88, This {lld Heart (Wisto, BMI)—James Brown, Federal

93. Nice 'n" Easy (Shaw, ASCAP)—Frank Sinatra, Capitol

95. My Love for You (Nomat, ASCAP)—Johnny Mathis,
Columbia

96. Shortnin’ Bread—Bellnotes, Madison

97. Revival (Vicki, BMI) — Johnny and the Hurricanes,
Bigto

99, ‘\meuu?n (Duroke, BMI)—Fireballs, Top Rank

100. A Teen-ager Feels It Too (Desert Palms, BM1}—Denny
Reed, Trey



www.americanradiohistory.com

AUGUST 29, 1960

THE BILLBOARD MUSIC NEWS 25

—Mercury Merchandising Push

® Convinned from page 3

Mercury sales veepee, the plan has
three major advantages, They are: |
I. Relief to the dealer for ob-
solete goods,
2. Placing inventory
thru deferred billing.

in depth

3. Giving greater incentive to|

slereo in co-ordination with the
growing stereo phonograph ma-
chine sules.

Actually, the Take-All Plan is
not new with Mercury. The label
launched a similar promotion in
1950 and found it effective.

Steinberg added that the 10 per
cent exchange privilege, based on
net purchases made under this
plan by both distributor and deal-
er, will remain in effect.

Also bowed at the meetings was
a Take-All Sweepstakes Plan for
distributor salesmen. Briefly, the
plan works this way: For cach
$100 in pross sales made by a
salesman, a numbered sweepstakes
ticket 15 awarded, Ticket dupli-
cates are held in Chicago for the

drawing. Three merchandise prizes |*

will be made for each of the four
major regions—MNorth, South, East
and West. A national drawing will
be held, with the prize a Mercury
Comet automobile.

Distributors, sales personnel and
promotion men were also told
details of Mercury's Perfect Pres-
ence” Sound series (see separate
story).

Mercury President Irving B.
Gireen told the tradesters that, while
once the record dealer represented
the exclusive link belween the rec-
ord manufacturers and his distrib-
utor to the consumer, today rec-
ords are available thru drug chains,
supermarkets, premium  houses,
rack jobbers, one-stops and record
clubs,

“Phonograph records are, and
can be, sold wherever traffic exists,
and- also where there is a desire
to create traffic,” he explained.
The public has never been so stim-
ulated, so exposed to the idea of
using the phonograph record as a

Harris Bill

® Continued from page 3

ready to accept the amended bill,
he said.

The Senator added that the
measure 15 “strong.” and is not in-
tended to embarrass or harass the
broadcasting industry.

Senator Proxmire also proposed
bringing radio and television net-
works under regulation, but with-
drew his proposal at the suggestion
of Sepator Pastore. The two agreed
that elevation of programming is
needed. but Pastore cautioned that
regulating networks to accomplish
the purpose would touch on cen-
sorship. Senator Pastore said the
House is going into the matter.

On the airing of free records, the
following exchange took place: Sen-
ator [-.e.aung (R., N. Y.} “Suppose
a radio station plays a 50-cent rec-
ord and does not, cach time the
record is played, say that the rec-
ord was furmished to it by a partic-
ular distributor., Would it be a vio-
lation of the law not to make that
statement each time the record was
plaved?”  Senator Pastore: *“Of
course not. We have had experi-
ence with that problem. Before a
station signs olf, it gives the names
of the distributors who furnished
the records.”

Senator Keating: “In other words,
if a statement were made to the
effect, ‘certain of the records
plaved on this station were fur-
nished free by various record dis-
tributors and  manufacturers,’
would that, in the judgment of
the distinguished Senator from
Rhode Island, be sufficient compli-
ance with the statute?”

Senator Pastore: “In the judg-
ment of the Senator from Rhode
Island, that would be sufficient.”

House action on the modified
measure is expected in the near
future.

|

—_—

——

source of pleasure, as a source of
learning, for entertainment in the
home. The result is that the poten-
tial of our market is growing—the
result is that our actual market is
represented in more buyers and
more unit sales than ever.”
Green said that the distributor
is still faced with two basic prob-
lems—reduced volume because of
the greater number labels, and re-
duced prolit margins because of
severe price compelition repre-
sented in discounts and free goods.
To cope with these problems, he
suggested that distributors re-search
their areas for non-dealer outlets.

British Sales

® Continued from pave 3

Whitsun holiday period which fell
in May last vear.

At the same time, the apparently
pood figures for May, 1960, are
best tempered with appropriately
poor sales over Whilsuntide dur-

ing May, 1959, A fairer position is
obtained by comparing the com-
bined results for May and June.

Sales totaled 54,917,000, which
was 5 per cent down on the same
two months the previous year, ac-
counted for mainly by reduced ex-
ports.

Disk production amounted to
16,461,000 units of all types. OI
this, 45's were up 12, LP’s up 6
and 78's down 40 per cent.

Dealers do not feel thuat the
manufacturers’ production figures
are a true guide to the industry as
a whole. They feel the statistics
do not take into consideration
stocks left on their shelves.

The dealers point out that the
increase in range of disks, particu-
larly in the new low-priced LP's,
which have been introduced ex-
tensively only in the last year, has
automatically  produced  bigger
stocks even on good selling lines.

The Gramophone Record Retail-
ers Association feels that there is
not enough co-operation belween
the arms of the industry and has
appealed for a “Summit” confer-
ence between themselves, distrib-
utors and manutacturers.

Disk Firm Move -

® Continned from page 3

The article lashes out at “run-away
plants” that leave a communiiy,
sel up in another area, and don’t
take employees with them.

Allen wrote that UE Local 237
is waging a fight against the “mul-
timillion dollar corporation’s aban-
donment of the Bridgeport com-
munity.” He said that a survey of
about 750 UE members at Co-
lumbia showed that more than 100
workers asked to be moved with
their jobs.

In an effort to save the jobs,
Allen wrote, the help of pro-labor
forces was sought. Representative
Kowalski was syvmpathetic 1o the
situation, and mtroduced legislation
which would make it an unfair
labor charge if an emplover denied
a worker the right to move with his
job to new plant locations. Meas-
ure is pending before the House
Labor Committee.

RIAA Protests

® Continued from page 3

Meyers, queried this week, stated
that despite the ameclioration in-
dicated in the above-mentioned re-
port, he, on behalf of the RIAA,

would seek to go bevond this. "We

propose o go to the governor or
the State Legislature to seek re-
lief,” he said.

It is felt in record circles that
unless relief in a broad way is

achieved, the regulation could have |

a very adverse effect on New
York's status as a recording center,
and that the resultant loss would
overbalance anyv tax revenue that
might be drived from the regula-
tion,

SEECO
SETS ALL
AMERICA
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RELEASES FROM
NEW YORK TO
BUENOS AIRES

W

\ ARR\’
LEQT

RO

sp\NNING

E_RT.-H"I‘ l'

BER T‘Fﬁ” e

CELP 4 (Stereg - 9 2 iStered 4':.-. -Tha :.Jilt"m-'
o g el R BN e, SLMBHNGD R
Kt ; m'L fglish eme, but apn I¥tics a;eh 4: wrh " lh }“mqm parieit Deems;
" F[!d" Richards.
il
c T
AR s i g
f SHINGS - .. B e
WEGH Hore, e

I & I

: i
CELP 