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~ Gov't Supervision

Bodes New Disk Era

Payola Probe Alerts Industry to Need

For Safeguards; Net

By MILDRED HALL

WASHINGTON — Passage of
the Hurris Anti-Pavola Bill last
week, with its related proviso to
ease free record play ll?ar broad-
ciasters, ushered in a mew era in
.government supervision of the po
music industry. The outgoing 861
Congress has been the first in U. S
history to probe the pop music-
record business, and force it to
abandon or at least modify some
ol its oldest trade tricks.

Industry Covered

In all, every [acet of the music
industry saw  government action
during the 86th Congress, from
]::l'ndm:ﬁ:rn thru distribution. Wise

cads know that the trade will
now have 1o tuke its place among
olher indusiries whose activities
have come under Washington
prabe. Like the other industries,
the popular music trade will have
to join forces to safeguard its in-
terests, and present its needs in-
tefligentlv (o government when the
OCtASIons arise.

The upheaval brought on by
the Harris pavola probe in the 86th
Congress largely affected local ra-
dio play of ‘pop singles, deejays,
disk manuofacturers and distribu-
tors. Even stronger quakes in the
industry may result from hearings
on network programming and reg-
ulation of nets, promised for the
87th Congress by membeis of both
House and Senate Commerce Com-
mittees,

A probe of music and network
relations  could eventually split
olf music recording and ruhlishmg
interests from present broadcast,
movie and TV film connections.
In turn, this would have reper-
cussions on the bhig TV perform-
ance income from standards and
show-tunes, which constitute al-
bum fare, and 80 per cent of the
popular record dollar volume.

Disk Ownership Quizzed

The whole question of net-
ewned record companies came up
strongly during the Harris pay-
ola probe, when Rep. Moss de-
manded to know why a deejay
like Dick Clark had to divest him-
sell of recording interests, while
his employver-network, American
Broadcasting-Paramount  Theaters,
owns not onlyv record companies,
but s tied in with music publish-
ing, movies and TV-films.

Promises to look further into the
matler of net- ownership of pro-
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Scrutiny Mapped

| gramming materials were made by
Rep. Bennett, who has been prom-
ised hearings on his bill to regulate
networks. in the 87th. On the
Senate side, Chairman Pastore of
the Communications Subcommit-
tee, and Sen. Proxmire have vowed
to look into the net programming
practices if the House fnils to hold
hearings.

The payola probes kicked off
similar questions from the Justice
Department. Both the Attorney
Genernl, William Rogers, and the
Harris Commerce Committee re-
port, note that the FCC should
require information on all “indi-
rect benefits" coming to broadcast
people who share in the profits of
music recording and publishing
houses, movie and TV film produe-
tion and other program sources.
Such “concentration™ of interests
hav= not as vet been dubbed harm-
ful per se. but the pressure has

be%]n to build. *
The Supreme Court will have

its first look into some of these
music performance matters, in the
fall, when the American Society
of Composers, Authors and Pub-
lishers makes it first appearance
in the high court. The hearing is a
result of the plea of Fred Fox and
\ other dissident ASCAP publishers
to reopen the embatiled 1960 Con-
sent Decree amendments, to per-
mit dissident interests a voice in
the royalty distribution. The fight
will be between Fox et al. and the
big ASCAP standard and show-
tune publishers who have virtually
cornered the biggest source of mu-
sic performance money — namely,
TV network programming.

In the pop-singles area of music
probing, a surprisingly large role
was played by the Federal Com-
munications Commission, which
wenl on a reform rampage that
rocked both the music and radio
broadeast industry, and went much

(Caontinued on page 35)
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IHFM PREXY

SEES SALES RISE
IN COMPONENTS

HOLLYWOOD—The high
fidelity components industry is
expected to hit a $70.000,000
peak: this year, despite a sales
slump last spring.

This rosy forecnst was made
by Rayv Pepe. Institute of
High Fidelity Manufacturers,
who told The Billboard that
various strong factors have
come into play counteracting
the earlier sales dip. A sharp
upward sales turn was noted
in July, Pepe said, and is gain-
Ing momentum now to a de-
gree that the hi-fi industry will
cmerge at year's end ahead
by 15 per cent of the previous
year's sales, Last year's gross
hit 560,000,000, Sales totals
are figured at the consumer
price level.

Component sales take & tra-
ditional “dip during the sum-
mer, Pepe explained, but this
vear's downward trend started
far nhead of the usual sea-
sonal slide, Several cases
were to blame for this un-
wsual situation, the IHFM
prexy suaid. Strong amon
these was the keen competi-
tive inroads into the sterco
market cut by instrument
puckage manufacturers. At-
Iractive pricing by package
manufacturers, some ROINg
down as low as $29.95, si-
phoned off a segment of the
component  industry’s  pros-
pects who were ready to pay
more for stereo in their home.

This situation, Pepe said,
carries with it a blessing for
the hi-fi components industry.
Many consumers were first
introduced to stereo vin pack-
age cquipment but are now
starting to “trade up™ to the
more expensive component
systems., This is a pattern
which substantially was estab-
lished in the monaural days.
The hi-fi components industry
drew its audiophile converts
from the package owners.

(Continued on page 17)

Record Firms Find

Movie Sou

nd Track

Terms Are Rougher

Producers Demand Cash Advances,
Advertising and Exploitation, Singles

By BOB ROLONTZ

NEW YORK — Movie produc-
ers, taking their cue from show
producers, are asking for more loot
in front and better terms from rec-
ord companies for sound track al-
bum LP's. It is wnderstood that
Otto Preminger drove a hard bar- |
gain with RCA Victor for the track
to his forthcoming flick, *Exodus,”
getting close to $25.000 for the |
track and a guaraniee of a lot of
money for exploittion and adver-
tising of the albuni.

Stiffer Terms

Producers have set up stiffer
terms with record companies for
sound tracks because they know
they have a good thing, and be-|
cause the competition for the track |
albums, as for Broadway musicals,
gets tougher among record com-|
panies all the time. Todav almost
every label that grosses belter than
$3,000,000 per vear and has an al-
bum line, is anxious to land a sound
track set. This applies whether the
company is a so-called rock and
roll firm or a large giant.

For many vears sound track al-
bums from non-musicals were not
very strong sellers unless they had
actual tunes in them that could|
be used on singles. But with the
current stress on less movies, but
bigger ones with big exploitation, |
and with every movie musical com-
poser aware of the need of creat-
ing a pop tune or theme within
the score (usually repeated again
and again) sound track albums
have come back as strong sellers, |
with assurance in many cases that
a hit single can come out of the

track. This has happened recently
with “Theme From 8 Summer|

NEWS OF THE WEEK

Congress Exiis on
A Musical Note . . .

A summation of the work of the recently
concluded 86th Congress shows that a number
of bills were passed that will huve an important
effect on the music industry. ........ Page J

sparked in some cases by fact that many lubels

—particularly the majors—are pruning their

A.&R. Rosters in Flux: Sign

Major Midwestern Fairs Do Well
Despite Excessive Heat, Rnins . . .

Major Midwestern agricultural fairs battled the
vagaries ol the weather last week, but for the
most part overcame the handicaps and were
maore than holding their own, \
struck some of the big ones and 90 and even
100-degree heat struck others, yet hardy fair-
goers continued to swarm thru the gates.
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New Talent; Names Switch . . .

A flock of artists—including some big names—
were signed by various labels during the last
couple of weeks. Upswing in pacting was

artist rosters, thereby making them available
to other firms. Also a factor was dissatisfaction !
on the part of performers and/or a desire to |
follow a favorite a.&r. man o another diskery.
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Place," “Look for a Star" from
“Circus of Horrors,” “Theme From
The Apartment™ from the flick of
the same name. and the theme
Irom “Never on Sunday.”

Often Retain Rights

In other days, when movie com=
pames made all of their own pic-
tures and composers worked for
the movie firms, scores would ws-
wally be owned by the movie firm's
publishing company, and would al-
most automatically pass to the rec-
ord company associated with the
movie firm, or the diskery with
whom the publishing firm was
closest.  Independent production,
und the use of new cleffers with
their own publishing firms, has
changed much of that, Even the
record companies owned by movie
firms are not always certnin that
they will obtain the track from
{licks that their parent company is
backing or distributing. Movie pro-
ducers today often retain the rights
o muke their own deals on sound
tricks, going where the money is
the best, and they often get an
okay from the stars who sing in a
movie — before the production
starts rolling — that the track is
free to be sold to whomever the
producer wishes,

For sound track albums and the
singles with the key song or theme
are no longer merely used to ex-
ploit the flick — as was the case
i other days. Today movie pro-
ducers are aware of the amount of
money a hit track can make, and of
the money that can be made both

(Continued on page 33)

Col. Takes
"The Alamo’

NEW YORK — Columbia Ree-
ords last weck snapgped the album
rights to one of the most sought
after sound tracks of the vear, “The
Alamo,” with music by Dimitri
FiomKin and lyrics by Paul Francis
Wiebster,

It is belicved that close o a
dozen diskeries were anxious to ob-
tain the sound track, with Colum-
bin winning out via its offer of a
big promotion campaign and s
promise of issuing two singles of
tines from the score. One of the
singles will feature Marty Rob-
bins, the other the Brothers Four.

The fact that Columbin had to
promise singles by two top names,
as well as extensive exploitation
tied to the picture, indicates the
current  competitive battle over
sound tracks., Tiomkin and John
Wavne are pariners in the per-
formance und merchandising rights
to the score, while Feist Music is
publishing,
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A&R Rosters in Flux; Sign
New Talent: Names Swutch

Some Diskeries Pruning Heavily;
Guarantees Generally Are Low

By JUNE BUNDY

NEW YORK — A flock of art-
ists—including some big names—
were signed by various labels dur-
ing the last couple of weeks, and
still others were in the final stage
of negotiation.

The increase in pactings was

arked in some cases by the fact

at many labels—particularly the
majors—are pruning their artist
rosters, thereby making them avail-
able to other firms. Also a factor
was dissatisfaction on the part of
some performers and /or a desire to
follow a favorite artist and reper-
toire director to. another diskery.

As always, of course, Tecord
companies are also inking their
share of new names, in hopes of
building their own hitmakers. The
big names are still calling their
shots, contract-wise, but for the
average record act, guaranfees are
lower than ever before.

Among the top-selling stars, Di-
nah Washington reportedly is mov-
ing from Mercury to Roulette.
Ray Peterson, heretofore with RCA
Victor, is expected to sign mo-
mentarily with Big Top. Doris
Day's Columbia pact expired this
year, and she is currently talking
contract terms with another major.

Another Columbia artist, Johnny
Ray, left that label this month to
join Cadence Records, and Jill
Corey, long-time Columbia canary,

Key Distrib
Changes Made
By Roulette

NEW YORK — In a move to
strengthen its overseas distribution,
Roulette Records has made some
key distrib changes abroad.

Effective immediately, both Rou-
lette and its subsidiary label, Tico,
will be handled in France and
switzerland by Disques Ricordi,
and in the Benelux countries, Ger-
many and Austria, by Artone
Gramophone.

At the same time, Roulette’s for-
eign operations manager Donald
Singer has concluded a deal where-
by the Scandinavian Record Com-
pany will manufacture and dis-
tribute the Roulette line in the
Scandinavian countries.

McanwhlIe. Roulette has re-
newed its existing contract with
Trutone Africa Ltd., licensee in the
Union of South Africa and ad-
jacent areas, and with Prestige Rec-
ords in N-::w Zealand. The Top
Rank Organization will now handle
distribution for Prestige in New
Zealand.

has also been negotiating with
other diskeries.

Atlantic Records has inked
Academy Award nominee Laur-
ence Harvey and Diahann Carroll
Eydie Gorme moves from ABC-
Paramount to United Artists Octo-
ber 1, and UA has also signed the

Modernaires.
Actor Harvey will record an al-
bum, “This Is My Beloved” (from

Walter Benton's best-selling book
of poetry), for Atlantic against a
background of original music. At-
lantic, which scored with a best-
selling “This Is My Beloved” pack-
age about 10 years ago, is map-
ping a $50.000 promotion cam-
paign around the LP—scheduled
for an early October release.
Altho Eydie Gorme won't join
UA until October, she is already
set to record with her husband
Steve Lawrence, the title theme
of the new Bob Hope - Lucille
Ball movie, “The Facts of Life”
which will be released as a sound-
track album by UA. Miss Gorme
follows Lawrence, who moved over
to UA from ABC-Paramount after

Don Costa resigned as Am-Par's
artist and repertoire director to as-
sume the a.&r, reins at UA.

New Capitol pactings include
Martha Carson (F ho returns to
that label after a term with RCA
Victor), Rene Bloch, Jud Conlon
Rhythmaires, Curly Walter, Deb-
orah Stuart, Los Churumbeles, and
Bill Holman. RCA Victor has
sipned Marco Valente, Linda
Green (Jerry Lewis’ protege) and
Jerry Holmes; and Jessie Lee Tur-
ner has moved from Carlton to
Top Rank. Also inked by Top

Rank last week were the Chan-
tones.

Other recent pactings include
Cab Calloway to Coral; Charlie

Shavers, Everest; Jules Farmer
(formerly with Imperial), Roulette;
Bobby Troup, Dore; English
thrush Pam Worthy, 20th Fox;
Shep - Fields, Dot; Joe, Ed and
Nancy, and Larry Shane and Bobbi
Martin, Maypole; King Curtis and
Barry Mann, ABC-Paramount, and
Liz Renay (who made headlines as

Mickely Cohen's girl friend), by Or-
chid Records.

Hilton Credit Plan
Promotes Disk Club

HOLLYWOOD — Albums at
discounts ranging from 25 to 40
per cent will be offered via direct
mail and charged to the Hilton
Carte Blanche credit card as a
result of a contract concluded last
week between the Hilton Credit

Corporation and the All-Label Rec- |

ord Club of America.

Initial announcement will be
made in October Hilton's new quar-
terly hotel-foom-distributed pub-
lication, Carte Blanche.

In straight disk sales, the Rec-
ord Club of America operation dif-
fers from the other disk club plans
in that it does mnot require its
“members"” to contract for a spe-
cific number of albums per year.
Instead, its major pitch will be in
the form of a discount available to
any and all comers.

In addition to the mag pitch,
Record Club of America will use
the Hilton mailing list for 100,000
test mailings in October. Mail of-
fer will give recipients a choice of
(2) deals: (1) Ten albums plus a
stereo portable (Symphonic line)
for $99.50; (2) a choice of several
different consoles free of charge to
those who agree to buy from 78
to 136 albums over a two-year pe-
riod. Size of the console given
away will depend upon the num-
ber of records the member agrees
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to buy. Carte Blanche will bill
the buyer for a monthly install-
ment. Player equipment includes
Symphonic, Columbia, a custom as-
sembled set, among others.

Record Club of America (RCA)
is operated by Audio Sales. Club
is headed by George Mitzel, with
Jack Douglas serving as sales man-
dgET.

Club’s disk supplier is Record
Enterprises, a firm which special-
izes in selling records via the
White Front Stores here and to
other discounters. Record Enter-
prises’ principals, Charles Sims and
Don Stockham, will have a 20 per
cent piece of the clubs operated
via the Hilton credit card. John
Monroe, Hilton Credit Corporation
veepee and general manager,
signed on behalf of Carte Blanche.
Douglas and Mitzel signed for the
club.

‘BEST SELLER’
NOT FOR SALE

NEW YORK — The RCA
Victor - Remington Rand pro-
motional disk seems headed
to become a “best-séller,” al
tho it is not for sale,

The disk — the six band,
45 rpm EP featuring sides by
the Browns, Henry Mancini,
Della Reese, Sam Cooke, Neil
Sedaka and Jeanie Johnson—
is being offered gratis by
Remington Rand typewriter
dealers to teen-agers who en-
ter the Remington - RCA Vic-
tor “Be a Hit at School” con-
test. Orders already shipped
to the typewriter dealers to-
tal 250,000 records, and many
more are expected by the time
the contest ends October 10.

Other prizes include 1,500
RCA Victor albums and 25
bonus prizes for entrants who
purchase a portable type-
‘writer during the contest pe-
riod.

Cap Offers

Big Discount
To Dealers

HOLLYWOOD — Capitol 1is
extending a 12 per cent cash
discount plus a 90 day deferred
billing benefit to qualifying deal-
ers on all Capitol and Angel pack-
age product (LP's, EP's, stereo and
mono) purchased from September
1 thru 24. Discount is in lieu of
the customary 2 per cent for
prompt payment. Benefits cover
all Capitol-Angel catalog items
plus the labels’- September release.

Open account orders placed
durmg the 24-day program will be
Ea}fahic in one-third installments

y the 10th of October, Novem- |

ber and December. If a due date
18 missed, full balance becomes
due immediately and the discount
is canceled.

Qualifying dealers automatic-
ally include those who participated
in the label’s ‘August merchandis-
ing drive. Those who did not take
part in the August program will
qualify for the September benefits
by placing a single order for 100
LP albums (Capitol and‘or Angel),
or can enjoy the same terms only
on Angel product by placing a sin-
gle order for 33 Angel packapges.

Similar deferred billing plan is
being offered covering Capitol port-
able phonos to dealers placing
single orders for 20 or more units,
also payable in October, Novem-
ber and December,

33 Single

NEW YORK—In a further move

ito promote its new 3314 stereo
[ﬁu.'ti!it of the Week merchandis-

ing plan, the Seeburg Corporation
execs met here with 100 New
York juke box operators and major
diskery execs last Tuesday (30) at
the Park Sheraton Hotel. The din-
ner meet was co-sponsored by See-
burg and its distributors here, the
Atlantic New York Fnrpnmhun
During a sales pitch for See-
burg’s stereo juke box which plays
33 and 45 stereo disks interchang-
ably, Seeburg veepee Jack Gordon
suggested several variations on See-
burg's Artist of the Week plan.
One of the most successful in-
novations, he said, i1s Harry's Sina-
trama in Chicago, which was going
broke as Harry's New York Bar,
but which 18 now doing a thriving

business, following installation of a

WWW-americanmeditthistory com
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Seeburg Intensifies

Promotion

Sinatra-disks-only Seeburg juke
box. The room is also plastered
with photos of Sinatra’ from baby-
hood to movie fame.

Another adaptation (of the plan)
suggested by Gordon was that op-
erators encourage saloon owners to
set up Downbeat Rooms, featur-
ing Seeburg's jazz-onlv juke box
programming, and with pictures of
jazz . artists (programmed on the
box) on the walls,

The operators were also urged
to sell barroom owners on calling
their clubs Artist of the Week
Rooms. Idea is that Seeburg will
slock the room's stereo juke box
exclusively with records of a dif-
ferent top artist each week, Photos
of the respective performers would
be displayed that week, etc.

Tuesday's meet was attended by

(Continued on page 14)

RCA Distrib
Execs Switch
Five Key Posts

CHICAGO — RCA Victor Dis-
tributing Cr;rpnranun here reshuf-
feld its mcutwe personnel, with
five kei': chan %.-.a being announced
by L olleran, president, last
week.

A. D. Keyes, former manager in
Wichita, Kan., moves to Chicago,
where he will be manager of mer-
chandising, reporting to J. A. Curl,
vice-president of the Chicago
branch.

W. 1. Walsh moves from Chi-

cago where he has been manager
of marketing development and
sales services, to Wichita as man-
ager. -
E. E. Hart moves from vice-
president of the Kansas City
branch to- wvice-president of the
Davenport. Ia., branch.

L. A. Baumgartner takes over
as vice-president of the Buffalo
branch. He was vice-president in
Davenpaort; Ia,

A. W. Sayers moves to Kansas
City as vice-president from a vice-
presidential post in Buffalo.
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$500 REWARD:
COUNTERFEITERS

NEW YORK — Bill Las-
ley, head of Promo and Ad-

SEPTEMBER 3, 1960

EAST MEETS WEST

U. S. Pop Music May

MUSIC NEWS 3

86th Congress Exits

Part Iron Curtain

By OMER ANDERSON

BAST BERLIN — The Com-
munist bloc is reported ready to
begin negotiations for the volume
Importation of Western music,

Communist officials in East Ber-
lin say the signal will be sounded
by the Western pop music festival
in Leipzig, November 12-19,

[t i3 expected that Western —
meaning primarily U. S. musical
representatives —  will turn out
in force for the Leipzig featival

From these contacts it is anti-
cipated that bargaining will begin
for the shipment of Western music
behind the Curtain and that some
deals will be struck.,

The Leipzig meeting will be at-
tended bv the Communist bloc's
top dance bands and combos. Con-
current with the music program,
it 18 announced, there will be a
series of conferences on “current
questions of entertainfent and
dunce music.” meetings that will
be devoted to hageling with West-
ern music reps.

Already, East Germany's Minis-
try of Culture is talking as tho
East - West musical co - existence
were an established fact. An East
German culture ministry official,
after describing the planning for
the Leipzig musical live-it-up, con-
fided to me:

“All that silly business about
Western music being a sign of de-
cadence was Stalin's idea, Now
we're going to buy your music if
you will buy ours.”

The source explained that the
Communist bloc would not try to
bore the Western music dealers
with ideological tunes (such as
“Luise the . Lovely Lady Tractor
Driver” or “We Fell in Love on
a Collective Farm™) but will stick
to orthodox classical music.

Levy Named

To New Cap
Pubber Post

HOLLYWOOD—Jack Levy last
week was appointed peneral man-
ager of the Cupitol Records’ subsid
music publishing firms, Ardmore
(ASCAP) and Beechwood (BMI).
Levy reports to Capitol's Eastern
veepee Joe Csida, who is directly

responsible for the music compa--

nies.

Levy became West Coast pro-
fessional manager last March,
when Capitol's former general

manager (of the music firms) Joe:

Zerga, resigned to take an BMI
publishing berth in England, In
addition to his new duties, Levy
will continue (o function as West
Coast professional manager. Kelly
Camarata, East Coast professional
manager [or Capitol's music firms,
will now report to Levy,

M-G-M Execs
Hit the Road

NEW YORK — A siring of
M-G-M promotion execs will hit
the road for a followup drive on
behalf of the label's Star Power
program. Both album and singles
products will be emphasized in the
drive, according to Sid Brandt,
veepee 1n charge of operations.
Campaign is mtended to mainhtain
the impact of the drive, which has
been a successful one.

For two wecks af September,
the promotion men will cover vir-
tually the entire United States,
contacting distribs, jockeys, elc. In-
cluded on the tour are Julie Rif-
kind, Leon Schachere, Stu Weiner,

Anger.

“Later on, wa might aven be
able to interest you ln some of our
own pop music,” the source went
on. “We ara beginning to write
some melodies with catchy tunes.”

Leipzig is the home of the big
annual spring and autumn trade
fairs which have become the cross-
roads for East-West commerce. At
Leipzig, whatever the tempecature
of the cold war, East and West
come together with cool heads

to assess the prospects for trade
thru the Iron Curtain,

While the United States makes
a diplomatic point of not recogniz-
ing Communist East Germany,
American business firms never-
theless do business at Leipzig along
with the British, French, [lalians
and other Western countries.

The source admitted that there
is a big volume of Communist pi-
racy of Western music, mainly
American. But he shrugged it off.
“It was incvitable as long as we
stuck to Stalin's nonsense about
music. But now the picture is
changing, and there are other con-
siderations — new considerations.”

He pointed out that the Soviet
Union recently struck a deal with
a New York music firm to export
Soviet music, adding: “This broke
the ice of the cold war—at least
as concerns music. The Leipzipg
music festival will finish the job of

(Continued on page 14)

Wallerstein
Exits Everest

NEW YORK—Ted Wallerstein,
pioneer record executive and chief
of Everest Records, has resigned
from the diskery. Bert White, head
of the classical a.&r. operation,
has also resigned. Everest 15 a divi-
sion of Belock Industries, headed
by Harry Belock.

It was understood that the part-
ing occurred as a result of a dis-
agreement on matters of policy and

temperament. Wallerstein joined
Everest last June,

Wallerstein, it is known, felt that
existing differences of opinion
made it impossible for him to build
the catalog as he wished.

Wallerstein, a devotee of salmon
fishing, will engage in his favorite

‘sport in New Brunswick for- the

next two weeks. He is considering
several propositions in the disk
business,

dit labels, is offering a reward
of $500 for any information
concerning characters who
are counterfeiting his Promo
disk of “A Million to One"
with Jimmy Charles.

Lasley is convinced that
his hot selling disk is being
sold under the counter by a
ring because of the sales pat-
tern (low) of the waxing in
several markets. He assures
anyone in the business who
supplies him with information
leading to the counterfeiters,
that all info received will be
held confidential and that the
teller's name will be kept
secret.

WASHINGTON. — In addition
to its spectacular probe activities,
and the grand finale of the Harris
Bill making pavola a crime, the
B6th Congress passed a number of
bills important to the music indus-

Bills were passed which reduce
the cabaret tax from 20 to 10 per
cent; safeguard music publisher
royalty income from coming under
personal holding company tax

rates; permit infringement suits
against the government itself, rather

EAST ORANGE, N. J. — Reli-
gious records are turning out to be
best sellers at the Fellowship for
Evangelism store. One reason can
be attributed to the ecclesiastic in-
terest being evidenced by large seg-
ments of the public in spiritual

themes. As church attendance is
growing every year, more and more
people are acquiring a taste for
melodies they hear sung at services
and evangelical rallies.

But perhaps a more worldly rea-
son is that Rev. Paul Anderson,
who directs the store activities, is
keenly aware of the sales poten-
tialities in religious music and to
that end has worked out an active
promotion and merchandising pro-
gram in order to get maximum re-
sults. Record dealers who inven-
tory religious disks, even tho the
do not specialize in this field, can
make use of these points,

The Fellowship for-Evangelism
store carries a complete inventory
of religious records. This includes
devotionals, children’s records on
10 and 12-inch LP', talking book
records on 16 speed, Bible readings
in both the Old and New Testa-
ments, as well as accessories like

needles, record storage cabinets
and albums.

Home Demonstrations

Most unique service available
and a facility not offered by the
average store is the home demon-
stration on request. Under this
procedure, a store salesman will
take with him a complete portable
kit containing a family library of

Joe College

Target ]

Of Capitol Promos

HOLLYWOOD — Capitol is
out to woo and win the giant four-
million college student market this
fall with a promotional drive asimed
at catching the eye and ear of
the campus crowd. Label will hit
the top 50 college papers with
three-column ads. It will blanket
college radio stations and school
papers with samplers composed of
tracks from its campus-nimed 14
album September release. Label
intends to have some phase of its
promotion felt in each of the na-
tion’s 1,900 colleges.

New gimmick in the realm of
disk promotion will be the free
distribution of heavy-stock book
covers featuring four-color repro-
ductions of Capitol albums. In ad-
dition to package pictures on the
covers, inside flaps will contain a
list of its 50 albums packing the

greatest collegiate appeal. Covers
will be distributed from wire mec-

-

chandisers placed at disk and book
stores catering to the student trade.

Making a play on the traditional
“Big Man on Campus” slogan,
Capitol is tagging its September
push, “Big Music on Campus.”
Display material includes a 28-
inch full-color caricature of a crew-
cut college boy featuring a large
letter “C" and holding two Cap
September album releases wunder
his arm in lieu of books. Sets of
pennants, each picturing a Septem-
ber release album cover are being
issucd to dealers for window dis-
plays and album easels.

All-out campus campaign cli-
maxes the label's long-standing rec-

ognition of the important college
crowd market., Capitol pioneered
use of college paper ad space some
15 years ago. During the ensuing
years, it intensified its efforts at
that level of the market.
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STORE-TESTED PROFIT POINTERS FOR DEALERS

Dealers Can Expand
Sacred Music Sales

records and will play a few tunes
to familiarize his listeners with
them.

Sales are frequently upped by
the offer of a four-speed automatic
player gratis with the purchase of
a complete family library of rec-
ords. Since this is an expensive
item, it serves as a tremendous in-
centive towards such’'a purchase.
Suitable credit terms are available
with a down payment of 19 per
cent and the rest carried by the
store thru an arrangement with a
finance company.

In working out its promotion pro-
gram, the store utilizes such stand-
_urd means as window displays,
interior display racks provided by
the manufacturers, newspaper ads
with mats furnished by these sup-

Y |pliers, or a corner of the store

where a player and chair are at
the convenience of customers wish-
ing to try out records. But in addi-
tion to these, Rev. Anderson has
introduced some innoyations of his
own which have proven their use-
fulness. These embody:

Radio broadcasting: Playing re-
ligious records over nearby Sta-
tion WHBI of Newark at the un-
usual time of between 2:40 and
3 o'clock on Monday mornings,

(Continued on _page 28)

Orfeon Wax
To Be Sold
In America

MEXICO CITY — Orfeon Rec-
ords, Mexico's largest independent
record manufacturer, will produce
records in the U. S. starting this
month. Rogerio Azcarraga, prexy
of the Mexican firm, has named
Luis Adell Nadel as manager-di-
rector of the U. S. branch of the
Orfeon firm. Four distributors,
Record Sales of Los Angeles, Ad-
vance of Chicago, Krupp of El
Paso, Tex.. and Sound Sales of
Miami, will be the first to be serv-
iced from the U. §. branch. These
distributors had been ordering their
Orfeon wax direct from Mexico
City. Distributors in Washington,
Baltimore, Detroit and other major
record centers arc now being set.

This is the third branch that has
been set by Orfeon outside of Mex-
ico in the past year. The firm has
Orfeon-Dimsa of Venczuela already
in action in Caracas, and the New
Orfeon firm Simsa-Argentina is due
to start this week. In addition to
the Orfeon label, the firm also han-
dles the Dimsa and the Maya la-
bels in Mexico. Orfeon execs are
now eying Europe to set up a
few European branches.

On Musical Notes

Legislation & Investigation Touch on Disk,
Publishing, Radio & Cabaret Industries

than against the employee held
responsible; extend fourth class
“cultural material” postal rates to
printed music and sound recordings
of all kinds, in spite of one at-
tempt to exclude popular musio
from the privileged class,

The ancient juke box perform-
ance royalty issue saw action only
in the first session of the 86th, when
the House Judiciary Subcommittee
on Patents and Copyrights held
inconclusive hearings on the Celler
Anti-Exemption Bill, Representative
Celler, chairman of the full Judi-
ciary Commiltee, attempted to bring
about a trustee arrangement for col-
lcetion of juke performance royal-
ties, bypassing any collection by

(Continued on page 28)

WERE DJ's
Stress ‘lded’
Programming

CLEVELAND —Deejays at
WERE here will work from “Idea
scrips” prepared by a new crew of
writers, starting next month It is
tagged “integrated element pro-
gramming,” the plan is designed Lo
raise WERE above the level of
“formula radio.” *

Under the new concept, writers
“who can write satire, humor and
whimsy,” will hold daily confer-
ence with each WERE deejay and
the production deparmitent to make
up a daily idea-script for each
show. “Much as a stage produc-
tion musical review has a theme,”
said programming promotion vees
pee Ed Stevens, “so will our broad-
casting day."”

The exec said individual deej;.:r
personalities will still be accented,
(Bill Randle, etc.), but the complete
preplanning and “theme" will carry
over from program to program,
with a general feeling of whimsy,
satire and amusement.

First writer signed for WERE's
newly formed “creative depart~
ment,” is Jack Hanrahan, formerly
humorous editor of American
Greeting Corporation’s “Hi Brow
Studios.” During his stint with the
U. S. Army's Special Services Di-
vision Hanrahan was first prize
winner in the All-Army show con-
test with a comedy-monolog. Two
additional writers will be hired at
WERE shortly.

Boorstein

Sounds Off

NEW YORK — Lou Boorstein,
owner of Leslie Distributors, one
of the larpest one-stop chains in
the East, took serious exception this
week to statements by Arnold Sil-
verman, Seeburg national promo-
tion exec, concerning one-stops
and their function (The Billboard,
August 22). In the move by See-
burg to have its distributors open
one-stops, Silverman claimed that
one-stops were not servicing the
small operators. Boorstein stated
that not only do one-stops service
all ops, but that “the policy of a
one-stop is service — and only
service.”

Re Silverman's remark that one-
stops were charging 5 cents more
for records than dealers pay, was
answered by Boorstein with the re-
mark that, “We have been offerin
records at 5 cents more for 1
years, and this has remained at 5
cents in spite of the rise of all
costs since then. One-stops offer
service—and service you have to

pay for."”
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Seeb

urg Forms Own

Exporting Company

CHICAGO—The Seeburg Cor-
poration has formed its own export
sales company to take over all
foreign marketing of Seeburg prod-
ucts. Seeburg’s export sales were
formerly handled by American
Steel Export Company, a selling
ggent. -

Seeburg’s new firm, Seeburg
International, Inc., will headquar-
ter in New York. Secburg presi-
dent, Delbert W. Coleman, said that
all prior commitments made on
overseas distribution would be re-
tained.

George L. H. Gilbert will head
the new firm as vice-president and
senior officer. W. 8. Van Dorhoef
has been named sales manager and
assistant treasurer. They will be
assisted by a staff including John
J. Blaney, assistant sales manager,

and John J. Devlin, in charge of
accounting. Coleman added that
Jack Gordon, Seeburg's director of
sales, will also take an active part
in the new company’s operation,

Responsibility for direction and
appointment of export distributors
and direction of sales and sales
promotion policies will be handled
by Secburg International, Inc.

Coleman said that Seeburg Inter-
national personnel will travel ex-
fensively thru Europe, and South
and Central America. Particular
attention will he given to countries
such as England and Australia
where liberalization of tariff regu-
lations have been opened. Seeburg
International will handle all of the
corporation’s export sales and
marketing in all foreign couniries
except Canada.

L.A. Distrib
Guarantees All

32 LP Sets
In Cap, Angel
Sept. Release

HOLLYWOOD — Capitol will
hit the market with 32 packages,
mcluding its pop, classical, inter-
national, and Angel releases dur-
ing September, Pop product will
feature albums by Ray Anthony,
Les Baxter, June Chrsty, Four
Freshmen, Tony Pastor, Tommy
Sands (accompanied by Nelson
Riddle), debut of the Seven Teens,
George Shearing, Tak Shindo, Di-
nah Shore (with Andre Previn),
Dakota Staton (with Benpny Car-
ter), and Johnny Ukulele. All are
tailored for the special college
campus drive,

Seven-album Cap classics offer-
ing is highlighted by a stereo pre-
miere of Verdi's “"La Traviata,”
with Victoria de Los Angeles in
the soprano lead, complete in a
three - LP de Juxe box set. Re-
hearsal disk made prior to the re-
cording session will accompany a
limited number of the sefs as a
bonus “piggy-back” platter. Other
longhair wares include a “Carmen
Highlights” album, Carmen Dragon
orchestral arrangements of religious
favorites, plus albums featuring
Leopold Stokowski, Nathan Mil-
stein, organist Fernando Germani,
and a song recital by French bari-
tone Gerard Souzay. All are in
mono and stereo,

Under the “Capitol - of - the -
World” banner, label adds three
albums to its international cata-
log with LP's recorded in Spain,
Germany and Italy.

In Angel's eight new stereo al-
bum release, Otto Llemperer com-
pletes his cycle of the nine Bee-
thoven Symphonies for the label
with his performance of the Fourth
Symphony. Other selections in-
clude the first stereo version of
Strauss’ “Fledermaus” operetta, an
album featuring Britain's comic
Peter Sellers, Maria Callas in “Lu-
cia di Lammermoor” highlights,

lus performances by Soviet vio-
inist Leonid Kogan, Beethoven
Piano Sonatas recorded by Hans
Richter-Hasser, an LP of Wagner-
ian arias, and a package of Verdi
orchestral selections.

A CORRECTION

NEW YORK — In recent
1ssue of The Billboard an in-
correct writer credit was given
in listing hit tune, “Theme
From the Apartment.”

Song is a British composi-
tion and was written by the
well known British composer,
Charles Williams. It was first
published in 1949 under the
title, “Jealous Lover.” In the
United State the song is pub-
lished by Mills Music.

Harris Bill Awaits
lke's Signature

WASHINGTON — Only the
President’s signature was neecded to
make the Harris anti-payola bill
into law, as of The Billboard’s dead-
line last week (1). In the wake of
earlier Senate action modilying the
bill's forfeiture penally provisions
and killing license suspension, the
House swiftly passed the hill to
make payola and gquiz frauds a
crime, and 1o ease the wording of
the sponsorship identification Sec-
tion 317 in the Communications
Act, to permi exemption for sam-
ple free records and other inciden-
tal free items used in broadcast
programs.

Prospects for hearings on net-

work regulation, and possible
moves to divest neis of interest in

music publishing, recording, mov-
ies and TV film programming,
were outlined by angry Represent-
ative Bennell (Mich.), ranking Re-

Columbia Inks
‘Camelot’ Pact
After Hassle

NEW YORK — Columbia Rec-
ords will fimally sign its contract
for the original cast rights to Ler-

ner & Loewe's “Camclnt“_ this
week. Contract was not signed
sooner, even tho Columbia and

CBS are backing the show to the
tune of $425.000, because of the
hassle between Columbia and
Chappell (who are handling pub-

lishing of the score) over mechan-
ical rovalties.

Lerner & Loewe wanted more
than 24 cents as the mechanical
royalties on the album. This fig-
ure, of 24 cents, is about the high-
est royally paid to date for me-
chanicals on show albums and is
the price paid for mechanicals on
“My Fair Lady.” The 24 cent fig-
ure, it is believed. is based on a
pop album recording, which us-
vally contains 12 selections. At
the statutory’ royally rate of 2
cents per side this would total 24
cents. However, show scores often

|have more than 12 selections in

the score, and thus if 2 cents
a tune were paid on cast album
tunes, mechanicals could come to
much more than 24 cents. It is be-
lieved that the mechanicals for
“Camelot™ broke the 24 cent bar-
rier, even tho it could not be as-
certained al presstime  exactly
what the figure came to. It is un-
derstood that the mechanicals on
“"Camelo.” are higher than “My
Fair Lady” and possibly the high-

est ever paid on an original cast|j

sel.

'HOT 100 ADDS 15

MNEW YORK — The Hot 100 chart added 15 new sides

this week. They arer

Roll (Aladdin-Atlantic, BMI1)—

(Travis, BMI) — Fats Domine,

Fut Yoor Arms Around Me, Honey (Broadwav, ASCAF)

(Jobete, BMI) — Marv Johnson,

When You're Down and Ouwi

47. So Sad (Acuff-Rose, BMI) — Everly Brothers, Warner
Bios.
. - 60. Let the Good Times
mg es r ers | Shirley and Lee, Warwick
| 66. Lucille (Venice, BMI) — Everly Brothers, Warner
Bros.
de;!?]LtLY\ﬁsf%ﬂg - ‘-}Ds :’ﬁngclei 75. ¥m Not Afraid (Acuff-Rose, BMI) — Ricky Nelson,
SInpuror oi dimadge ecor ]mpcﬁal
Merchandising) notified all dealers .
that his firm will back up iis sin- L ?:;ilglghﬁ RAYERK
g:::;r'ﬂﬁ:; F::;h :Hfu;:_ di?? ng.:::; 78. Save the [.-Is_t Dance fm'r Me (Rumbalero-Progressive,
Merchandising handles Atco, Al-| BMI) —_anters, Atlantic T h ;
lantic, Cadence, Imperial. Jamie. | 84. Sleep (Miller, J‘L?‘CﬁP} — Little Willie John, King
Seeco, among others. Price to 85. And Now (Alexis, BMI) — Della Reese, RCA Viclor
dealers will remain unchanged. : 87. Let's Think About Living (Acuff-Rose, BMI) — Bob
Talmadge told The Billboard he Luman, Warner Bros.
was forced to take this siep 1o RR.
combat in-roads forged by the one- —TFats Domino, Imperial
stops. Area’s one-stops have been 90. Move Two Mountains
offering a full guarantee on singles United Artists
ﬁﬁ?:ri‘ ahu;iulﬂ:;remt;i" pEI:H:ﬁﬂE; '95. Rocking Gn{;ﬂ (Vicki, BMI)—Johnny and the Hur-
: _ 8 ricanes, Big Top
[Contined on page 12) 98. Alvin for President (Monarch, ASCAP) — David Se-
ville and the Chipmunks, Liberty
99. Nobody Knows You _
(Pickwick, ASCAP) — Nina Simone, Colpix
| 100. Beachcomber (Adaris, BMI) — Bobby Darin; Atco

publican on the Harris Commerce
Committee, in a last arguiment nn|
the floor of the House. Bennett, !
spearhead of a fight to pget nets|
under government regulation,
quoted a report from Commiltee
counsel Robert Lishman to Chair-|
man Harris (D., Ark.), giving co-
gent reasons why the stalf felt nets
should be regulated, and why nets

as well as deejays should be di-

vested of interesis in recording
companies and other progriumming
materials.

Referring to Dick Clark—ABC
network section of the pavola hear-
ings, Lishman had writlen
chairman on July 28, 1960: "“The
injury to the public interest in-
herent in ownership by disk jock-
eys of recording companies and the
like, also exist with respect to own-
ership by networks of such and
other facilities. Network licensing
and regulation will provide stalu-
tory means of curbing neiwork

(Continued on page 12)

the |

Mercury Debs

New ‘Sound’
Disk Series

CHICAGO — Mercury Records
this week released the first mn ats
Perfect Presence Sound series—
“Latin Percussion,” by David Car-
roll. The disks in the series are to
‘sell for $4.98 in monaural and
($5.98 in sterco at retail.

| e

' At the same time, Mercury also
'shipped to distributors 11 other
| packages, 10 of which are avail-

.able in stereo and monaural and

one of which is available in
monaural only,
The Perfect Presence Sound

series is aimed al the audiophile
market (The Billboard, August 29),
\Carroll has already hit effectively
‘with “"Let's Dance Again” and
“Let’'s Dance.™

| Other LP’s released at the same
I (Continued on page 12)

WBZ's O’Friel Slams
Prescott Payola Spiel

WASHINGTON Manager
Paul O'Friel, of Boston's Westing-
house outlet, WBZ, tore into the
MNorman Prescolt testimony given
to the Harris payola probers last
January, during a brief postlude 1o
the Legislative Oversight Subcom-
mittee hearings on payola and
quiz frauds. O'Friel said Presc