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Recording

Concept

‘Molly Brown® May Signpost Bold
Change in Show Score Exploitation

By PAUL ACKERMAN
NEW YORK — The exploita-

tion of Broadway scores on Lhe
recording, publishing and  broad-

casting levels mav undergo a dra-
matic change as the result of a
fur-reachmmg and bold plan now
being tested in connection with the
score of Frank Music’s upcoming
musical, “The Unsinkable Mpolly

Brown," scheduled to open at thej

Winter Garden November 3.

Thé oy of the new concept is
Frank Musis. J. ivon to restrict
qe catire S Mollv Brown™ score

~ . promotion. Record manufacturers,

200 Jeet to hype and pressure in ad- | e song promotion to buttress a| ny. Pierce will also book to For example, the No. | record '
vance of the all-important Broad- | nicture : Ei e i o R e up it Joow  Aapi JEn b B & | dan and Dean’s “"We Go To-
Way opening. They will have op- P e release, agrees with the| band leaders (Billy Vaughn, |on the “Hot 100" chart this week gether.” No. 86 this week is a pop

artist radio and TV .program-
ming executives will not be sub-

that it was quickly agreed to by |

upper echelon executives and cre-
ative personnel immediately con-

cerned with the play, the score |

and the original cast album. These
people are Stu Ostrow, Frank Mu-
sic veepee; Meredith  Willson,
writer of the score: Joe Csida, Cap-
itol Records veepee, and the plav's
director and co-producer, Dore
Schary.,

The element of risk, briefly, is

this:* The publishers, writers and |

producers are foregoing the usual
advance buildup of mechanical li-
censes; performangs royalties which,

pecially noteworthy that Schary,
with o background of experience
in films where it 15 customary to

Frank Music point of view.

SHARE NBC
‘PROM’ TIME

NEW YORK — A new
weekly network exposure out-
let for voung recording artists
and bands opens up October
15, when NBC-TV debuls
"NBC Suturday Prom.”" from
J3:30 to 6 p.m.

Heretofore, with the excep-
tion of widely spaced guest
shots on TV variety shows,
TV  network exposure for
voung disk artists has been
limited to Dick Clark’s “Amer-
ican  Bandstand™  afternoon
airer  or - his now . defunct
.‘i.'iturdu_'r night show on ABC-
™

Unlike the Clark show tho,
“Saturdav Prom” will present
live performonces by the disk

© names. . Prodpcer. Ed  Pierce,

bian, Bobby Rydell, Conway
Twilty, Briart Hyland, Chubby
Checker, and Santo and John-

Don Costa, Ralph Marterie,

| inspired many labels to re-cuter the | [ ee. who recently re<cut their 1956
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Musical Spurs New oskstars IR &B. Tunes Make

Strong Hot 100 .
Chart Comeback

Many Labels Re-Enter Rhythm
& Blues Field: Artists Get Hot

By JUNE BUNDY  Also on the *Hot 100" this week

NEW ‘I*GRE - | Rh}'ihlﬂ and |1 No. 27 slot is “Lucille™ h}" the
blues is making a big comeback Everly Brothers, an r'&i_{' hit for
this vear with a flock of old r.&b. | Hittle Richard in 1957, “Devil or
hit tunes I'Ilﬂkiﬂg the “Hot mn--l.ﬂmgﬂ. an r.&b, smash for the

chart and many r.&b. artists mov-| Clovers in 1956, is on the “Hot

ing into the best-selling pop iiﬁtlngﬁz'mﬂﬂ in the No. 15 spot this week

after an absence of several years, with PQE:;]:. version by Bobby

: | Vee on Li
R.&B, Re-Entry Qi o the et interesting come-

Lagging pop singles sales, which [hack stories is that of shicles and

deejays on “OId favorites™ program: | he “Hot 100" this week after only
ming featuring top hits — mainly | \wo weeks on the market. It's the
r.&b.-oriented sides — of the "S0's. | duo's first pop hit in five years.

15 “The Twist,” by Chubby Check-

r i ' ' AR - : el uersi " <" 5
‘““l}'"”!‘ Em' judge public reaction _The assumption of a caleulated | Buddy Morrow, Bill Black, |er, his first disk on the chart mJiﬁ“&Gf Ehﬁu:!t“ggggrﬁ;lul?jf
e the play, to study the songs|risk by all invojved is predicated ete.) who will work with two years. “The Twist” was a| T6 this "-;-'-EER by the Bill 'Blm:.I;:

and plan the best possible record-
g and programming approaches.
Risk in Concept

The concept. admittedly, in-
mlv;:-s a certain amount of risk;
yet 15 ol such a progressive nature

Frank Music -

- Preps Demo

¥-

NEW YORK — Frank Music
has prepared an unusually elab-
arite demo on tunes from the forth-
comng Broadway musical, “The
Unsinkable Molly Brown.” Instead
of following the customary prac-
tice ol selecting four or five tunes
Yor evaluation by labels and art-
ists,  Frank has packaged 10 tunes
from the score in a two-color LP
jacket.

Liner notes on the back of the
album provide information on the

show's cast, production personnel,

plot outline, integration of songs,
elc. Also made available to the
diskeries (in o special two-color
Jacket) were professional copies of

upon several beliefs. Firstly, “the
play’s the thing" — that is, it is
logical and eminently fair 1o rec-
ord men, deejavs, artists, etc., to
have adequate time to judge and
plan their disks and programming,
Secondly, all invelved with the
play and original cast recording
have utmaost faith in the material,
Thirdly, they believe the end-result
will be a wveritable avalanche of
performances and recordings — in
other words, the logical approach,
utterly devoid of pressure and hype

NBC's house ork.

Every effort will be made,
said Pierce, lo achieve a sound
as close to a star's hit record
as possible. The show will
originate from NBC's Studio
8-H here before an audience
of about 500 voung people,
and a different high school
group will be honored each
week. Pierce plans to show-
case oulstanding school talent
on the show as well as pro-
fessionals.

(Continwed on page 18)

rbythm and bloes hit a couple of |Combao. was an r.&b.-oriented hit

years EED_IDI‘ H:lnkdﬂullurd .'mdt_“"w for Elvis Presley in 1956,
the Midnighters. King has re-fp,n  Brown's 1953 Fr..-.'i.:h. hit,
leased the original version which “What 4 Dream.” is on the “Bub-
= " - e . " = p . | -

15 No. 28 this week. Ballard pres- bling”" chart (No. 6) this week by
ently has three different records on | e 000 Twittv. ]

the "Rt 100"-gikingee_Poppin Old r.&b, hits, which have just

Time"” No. 19 and “Let’s Go, Let's A
" opg el 5 . (dropped off the “Hot 100" include
Go,” No. 87, marking the first time Lymon's  “Little  Bitty

| Frankie
Pl-‘iltﬂl‘ﬁ on the “Hot 100" at ”n,_'l-'ﬁ:[t}' Cine, an: r.&b. click for

an artist has had three separate |
. ey is  Thurston Harris and Bobby Day
same time. Altho Ballard has hr:en|." 1957: and Bobby Vee's “Since

a big r.&b. seller for vears, this is |}

the first time he has broken t11ru'{ .M'.H TUU Baby,” r.&b. hit for
on the pop charls. vory Joe Hunler in 1956,

Other recent “Hot 100" items in-

NEWS OF THE WEEK

clude such old r.&b. best sellers as
Chuck Willis' “*What Am I Living
For™ (1958), on the chart by Con-

Cap Moves Into Edocation Field;

School, Library Market Seen Big . . .

Capitol Records announced formation this week
of an educational department with the special
aim of building sales in schools and libraries.
The firm has prepared a 48-pape catalog of
material of special interest to the educational
market and will send specialists on the road

to dl_:munﬁtrnl:: materials to
| 1al7 it 1§ | AT TN e

arms for the industry. Lieberson also remarked
on the importance of mainlaining a healthy
singles business,

| way Twitty; “Earth Angel” by the
| Penguins  (1954), and “Pledging
My Love™ by Johnny Ace (1954),

Page 2 Versions of the latter two by Johnoy

Indiang State

teachers and
Page 2

Indiana Distributor Swings With
Dealer Consignment Sales Plan . . .
Dealers Record Cluby started last Junuary by

pears to be paying off. Dealer members receive
all goods from the club on consignment and
club reps conduct complete quarterly inven-

Tillotson were op the pep charts
during the last three months.
(Continued on page 9)

R.&B. Shows

Distributors, Indianapolis, ap-

tories. More than 50 dealers are now active
customers on the arrangement. ......Page J

DEPARTMENT AND FEATURES
Poark

ARMADA Board Meets to Discuss
Convention Plan, Bootleg Problem . . .

The exec board of ARMADA met in New York
last week for discussion of key topics. These
included an annuoal convention to include na-

Brisk Output

NEW YORK—The new impor-
| tunce of rhvthm and blues in the
(record industry is pointed up by

* the 10 songs in place of the manu-
script copies ordinarily sent oul
with demos.
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Capltol Maps Invasion

Of Educational Field

Special Staff to Contact Schools,
Wnrk With Interested Local Dealers

By LEE ZHITO

HOLLYWOOD — Capitol has
formed an Educational Department
and is launching a full-scale in-
vasion of the growing school mar-
ket. It has issued a 48-page “Edu-
cational Catalog for School and
Library Use” listing more than 300
albums culled from the Capitol
and Angel catalogs.

Educational market is estimated
at the $15,000,000 per year level
with an annual expansion running

Holmes fo Top
Everest Post

NEW YORK — Leroy Holmes
has been named general manager
of Everest Records. The appoint-
ment was announced by Harry D,
Belock, prexy of Belock Instrument
Corporation, parent firm of Everest

According to Holmes, the disk-
ery plans a heavy nmew push into
both singles and albums and in-
tends to go after major disk artist
pacts, The streamlined operation
will see a diminuendo of big vol-
ume releases with a sharper focus
levelled on controlled ﬂ:’elease fmigl

ial emphasis on the pop fie
H&mraUng on the staff in addi-
tion to Holmes will be Raoul Po-
liakin as classical a.&r. chief; Marty
Weiss as ad and publicity head;
Bob Engler in charge of the re-
cording studio and Moe Preskel
in charge of national sales and
romotion. Preskel added sales to
is functions when Charles Schicke
ankled the Everest scene last week.

Holmes will continue his record-
ing activities in Nashville as well
as here and on the Coast. He
recently pacted to the label such
talent as Billy Grammer, Wayne
Walker, and will soon have new

(Continued on page 44)

VICTOR CUSTOM
SERVICE OFFERS
33 7-INCHERS

NEW YORK — RCA Cus-
tom Record Sales has an-
nounced that it is offering
facilities for the manufacture
of a seven-inch 33 r.p.m. rec-
ord for both monaural and
stereophonic reproduction.

According to Ralph C. Wil-
liams, manager of the depart-
ment, the compounds to be
used in the production of the
disk have been selected with
the prime purpose of insuring
optimum reproduction at the
highest quality standards.

MONEY-SAVING SUBSCRIPTION ORDER

Enter my subscription to The Billboard for a full year
(52 Issves) at the rate of $15 (a considerable saving
over single copy rates.) Foreign rate $30.

as high as 25 per cent. Relatively | first was bein

small school system’s annual disk
order has been known to total $50,-

000.
Educational Debut

This marks Capitol's first organ-
ized move into the educational
field. Educational Department will
function as a part of Capitol Rec-
ords Distributing Corporation, la-
bel's sales subsid. School sales
push was mapped by CRDC vee-
pee Stan Gortikov. Its operation
will be supervised by Market Plan-
ning Director Art Duncan and Na-
tional Educational Manager Carl
Post. Post, a concert pianist in his
own right, formerly served Broad-
cast Musie, Inc. as West Coast
head of its classical subsid, Asso-
ciated Musical Publishers. He

organized. Op-
eration will headquarter at the Cap-
itol Tower here,

Educational Department’s wares
will be available to regular rec-
ord dealers. Its operation will be
aimed at helping those retailers
who are interested in this facet of
the disk business and are able to
bid for school system contracts.
In addition to selecting specific
material from the Angel and Cap-
itol catalogs suitable for school
use, it will concentrate its efforts
on exposing the product to school
buyers and providing special serv-
ices to educators,

Specialists Hit Road

It will hire educational special-
ists who will hit the road for in-
person calls on school officials.
They will stage demonstration for

joined CRDC three months ago
when the Educational Department

(Continued on page 44)

ARMADA

Execs

Huddle on Plans

Talmadge Outlines Convention Set-Up;
Bootleg Fight; New BPI Evaluations

By JUNE BUNDY

NEW YORK — The executive
board of ARMADA met here last |
Monday (12) to discuss several key |
projects, including (1) an annual
convention which will integrate na-
tional sales meets of a flock of disk- |
eries; (1) a plan to break dﬂwnl
Business Percent Index figures into |
disk categories;
exploitation of the organization’s |
campaign to stamp out bootleg-
ging and counterfeiting, via a mas-
ter plan to obtain federal legisla-
tional help.

ARMADA ]pre:{y. Art Talmadge,
veepee-general manager of United

Artists Records, said ARMADA
and its law firm, Blanc, Steinberg,

and (3) further|

law passed making it a criminal of-
fense to buy or sell the bootleg
' merchandise, I am appalled at the
lack of concern shown by some
| dealers when they are offered this
‘bootleg merchandise. They have no
desire to know and show no con-
cern as to whether or not it is
being sold tu them by legitimate
sales people.”
Talmadge noted that since
ARMADA started its drive, many
distributors have reported that sales
have improved—in some cases as
much as B0 per cent., Distribs re-
(Continued on page 44)

AMERICAN RANK
DENIES EMI
CONTROL RUMOR

LONDON — The Rank
Organization, owner of Rank
Records International "and
Rank Records of America,
Inec., has denied rumors of the
latter firm being taken over
by EMI.

Assistant managing direc-
tor Kenneth Winckles, in a
formal statement, said he
wished it to be definitely
known that no discussions had
taken place, neither were an
contemplated, either wi
Electrical and Musical Indus-
triecs Limited, or with any
other organization.

Since EMI took over the
Top Rank label in Britain last
month, thus becoming the af-
filiate here of Rank Records
International, Rank has con-
sistently stated that the hand-
over would only affect this
country and that the Ameri-
can-based Rank subsidiaries
would continue to operate as
before.

Colpix Grabs
‘Pepe’ Track
Album Rights

NEW YORK — Colpix Records
will release the sound-track album
of Columbia Pictures’ new big-
budget movie “Pepe,” featuring vo-
cals by disk stars under contract
to several other labels — Bobby
Darin, Bing Crosby, Maurice Che-
valier, Judy Garland, Andre Previn,
Sammy Davis Jr.,, and Shirley
Jones,

The album will be released in
late October. Musical supervision
of the film and the soundtrack al-
bum is by Johnny Green. “Pepe,”
which stars Mexican comedian
Cantinflas, features a flock of big
names—including the above men-
tioned artists — in “cameo™ roles,
a la “Around the World in 80
Days.”

Balder & Steinbrook will move
in shortly on disk counterfeiters
operating out of New York City |
on a big scale. Meanwhile, Tal- |
madge noted, Sid Mittelman will |
be brought to trial on bootlegging
charges in New Jersey in the near
future, and complete information
on the way bootleggers operate on
the West Coast was handed
ARMADA recently in a 32-page
confession made by an alleged Cal-
ifornia bootlegger - counterfeiter.

Ta]madge: stated: “The bootleg-

? keeps popping up every time
half a dozen hot records hit the
charts. While ARMADA has made
great strides in bringing evidence
to the attention of the State At-
torney's office, I feel that the only
thing that will bottle up the entire
bootleg activity is to have a federal

[] Peyment enclosed [J Bill me o
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LIEBERSON ANALYZES
DISK SALES FACETS

NEW YORK—Diversification of merchandising techniques
—the development of many sales arms, each of which aids the

the record industry,

esoteric fields.

also expand, he predicted.

“but a big hit crosses over.”

particular satisfaction

catalog.

other and ultimately produces a E-EHETEI awareness of records
at the consumer level—is the key to continued expansion of

This concept was stated last week by Goddard Licberson,
Columbia Records president, who analyzed several facets of the
current record business. Lieberson noted that the retailer is a
selling arm; the Club is a selling arm; record vending machines
—with which Columbia is still experimenting—may be similarly
regarded. Other merchandmmg devices are being developed,
such as the label's automatic release plan in the classical and

The massive shifting of populations, the changes in con-
sumer buying habits, make it necessary to go to the people with
new and creative merchandlsmg ideas, the Columbia president
pointed out. Many record dealers, he added, are realizing that
the total effect of such merchandising is beneficial to them. “We
are coming into an era of more class stores, and the incentive
for consumers to go into such stores will not only be price, but
also service,” Lieberson noted. The concept of self-service will

Touching upon the singles business, the Columbia president
stated that this facet of the industry must be rehabilitated. Glib
statements to the effect that singles represent only 15-20 per
cent of the dollar volume are an “oversimplification™ of the
matter, he said. In terms of profit, of talent development, of
exposure, singles are vital to the industry, he added. The seven-
inch 33 disk, Lieberson hopes, will spark such a rehabilitation.
He termed it unfortunate that the singles disk market had
become fragmented. “The industry gave up the adult” he noted,

Lieberson expects 1960 to be the biggest year in the history
of Columbia Records—and the bxggeat year in the history of
the industry—providing the nation’s general economy continues
at the present E}:ar:e for the remainder of 1960. He expressed
over the

growth of the label's classical

S

i el
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Big Intro for
New Victor
Stereo Phonos

Saxon Terms

Cleveland Show
Test Pattern

CLEVELAND — Mainline Dis-
butors, local RCA distributor, une
corked a major promotion drive
here Wednesday (14) introducing
to local press, dealers and public
alike, the new RCA Victor stereo
phonograph line.

Key aspect of the plan was a
concerted effort to educate the
public on the real meaning of
stereo and what it ¢an and cannot
do, via an all-day public showing
Thursday (15) of the line in the
Embassy Room of the Hotel Car-
ter. Victor spokesmen here termed
the idea unique inasmuch as it con-
stituted a one-company public hi-fi
show.

The plan was masterminded by
Mainline’s well-known proprietor
Bill Shipley, and his son, Jim, a
veepee of the firm. Speaking at a

(Continued on page 26)
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RS STEPS UP ACTIVITY:

ADDS ANOTHER SERVICE

NEW YORK—Record Source, Ine., organization which
services subscribing stations with spotlight singles as selected

by The Billboard, has itEpiad u ;
, including the

personnel. Virtually all labe

its activi:’y and has added
our major labels,

are now participating in the singles service, entailing the

shipment of 10 singles weekly

to subscribers.

As of last week, 241 stations had subscribed, indicating
steady growth, The subscription list represents 43 stales,
Canada, Australia, Sweden, British West Indies, North Africa,

Trinidad and Thailand. Other

overseas areas have requested

information relative to the service.
Hal Cook, RSI exec, has added Bruce Hinton and Donald
McKay to the RSI staff. Hinton will be sales manager for

the Eastern seaboard

and McKay will

act in a similar

capacity in the Midwest. Cook will soon appoint other reps

for the South and West Coast.

New Service
RSI is also debuting three album services and one new

singles service.

The new singles service—offered in addition to the pres-
ent singles service—is a non-rock-and-roll series comprising
six singles a week. Rates are $110 annually, $140 wvia air,
$30 quarterly and $38 gquarterly via air.

The album services include a basic catdlog of 3550
packages drawn from 16 repertoire areas; a pop album service
of 10 disks monthly, and a classical service of five monthly.

The basic catalog is sold by categories, that is, the 25
packages making up the dance orchestra category sells for
$25; 50 disks comprising the classical segment is available for
$50, etc. The basic catalog includes such additional categories
as Easy Listening, Light Classics, Opera Excerpts, Band, Con-

cert and March, Popular Hit

Parade, International, Theater,

Latin-American, Folk, Children's, Jazz, Choral and Specialty,
With regard to the basic catalog, a new subscriber may
select items at random with a minimum order of 50 albums.
Price per LP on an individual selection basis 13 $1.10 each.
The pop album service, which provides new product at
the rate of 10 albums monthly for 12 months, is available at
$125 and the classical service of five monthly at $70.

UA to Woo Comedians
Via Top Free Material

=-NEW YORK — In a move to

ecash in on the current popularity
of comedy albums, United Artists
Records has come up with a new
concept in the field — designed

to snare heretofore unavailable tal-|

ent.

The label has commissioned two
of TV's top comedy wrilers —
Ernie Sultan and Marvin Worth—
to write special material for a se-

Mengelberg
Disks Reissue

AMERSFOORT, Holland — A
series of 12 Mengelberg records
{made in the years 1939-'40) will
be issued in the States under the
Epic label.

The program contains these
works: Beethoven's nine sympho-
nies, with exception of the Third;
Mahler's Fourth Symphony (with
Jo Vincent) and Brahms' First Sym-
phony.

Philips has issued these live re-
cordings in albums which are well
documented with an interesting
collection of exclusive photographs,
muthentic letters from famous con-
ductors and composers, informa-
tion about the music played and
one of the most prominent con-
ductors of the [irst half of the 20th
Century, Willem Mengelberg,

2 More Firms
Ink Consent

WASHINGTON—The Mangold
Distributing Company and Mar-
shall Enterprises, Inc., of Balti-
more, have signed a Federal Trade
Commission order agreeing not to
use payola to get records played
on the air. The consent agreement
does not constitute admission of
guilt,

FTIC charged the firm, together
with Emanuel Goldberg, with pay-
ola last May. The agency says pay-
ola deceives the public and con-
stitutes an unfair trade practice,

ries of LP's by different comedians,
The album material becomes the
property of the comic, who in turn
gives UA an option for at least two
moe albums.

Thus, explains UA veepee-gen-
eral manager Art Talmadge, the
label may gain access to the talents
of well-known comedians hereto-
fore reluctant to record on the
theory that once the public hears
your routine on wax they won't
pay to watch the same act in a
night club.

The series will be packaged for
UA by Paul Rosen of N. R. B,
Associates Ltd., manager of Sultan
and Worth. The first UA album
will feature Buddy Hackett, and
negotiations are on for the services
of Don Adams, Don Knotts (of the
Steve Allen Show), Gabe Dell (also

(Continued on page 59)

Marks Bombs
. IL !

Brit. ‘Laura
Criticism

NEW YORK — Herbert Marks,
prexy of Marks Music, publisher
of the song, “Tell Laura I Love
Her,"” lashed back this week at Brit-
ish critics of the song. (See Lon-
don dispatch this issue.) The song
and its release on record in Eng-
land has become a cause celebre
there due to its allegedly “npau-
seating and obscene™ lyrics,

Referring to a statement attrib-
uted to Leonard D. Hodge. na-
tional director of the British Safety
Council, Marks asserted: *1 would
like to point out that in English
balladry and folklore, some of the
loveliest songs have dealt with the
same sort of subject which Mr.
Hodges describes as ‘a nauseating
theme,” and allegedly seeks to pro-
hibit under the Obscene Publica-
tions Act.

“It is also my recollection that
many nursery rhymes originated in

Ergland. There is ‘Jack fell down
and broke his crown and Jill came

(Continued on page 58)

Indiana Firm Develops

Unique Distrib Technique

By REN GREVATT

INDIANAPOLIS — A revolu-
tionary new technique of record
distribution undertaken here last
January by Indiana State Record
Distributors, Inc., appears to be
paying off on the basis of the first
nine months of operation.

The operation, which is a wing
of the Indiana State firm, is known
as Dealers Record Club, under
which dealers are supplied under
a contract arrangement, product of
all labels strictly on a consignment
basis, In a sense the deal involves
one-stopping with certain business-
like refinements.

On Consignment

Al the onset, the dealer signs
an agreement to buy his records
exclusively from the Record Club,
The club representative then comes
into the store and determines the
amount and type of product most

likely to be salable in the given | Herman brothers and their brother-
location. The inventory — up to | in-law, Herb Harlow, four regular
$20,000 worth is then moved into | distributorships and two one-stops
the store and the dealer is ready | are operated in Cleveland, Cincin-
to go. All the merchandise is on | nati and here. Tho the dealer club
consignment. The dealer pays the  idea has been tried only in Indian-
club only for what he actually sells. | apolis so far, its success here with
Except for front money involving | over 50 dealers now enrolled in the
20 per cent of the value of the plan, may well lead to opening
initial order, the dealer is required | similar operations in the aforemen-
to lay out no cash of his own. tioned Ohio territories, It's under-
Each week the dealer takes |stood that this is now in the dis-
stock of the sales he has made and | cussion stage.
sends in his payment for this sold | Dealers pay straight wholesale
merchandise only, Every three prices of $2.47 for $3.98 records
months, the record club men come and $3.09 for $4.98 disks, etc. The
into the store and take a complete  profit margin for the Club opera-
imventory, removing items that | tors lies in the difference between
have not sold during that period  these prices and those which the
and bringing up new material. Club can obtain from distributors
The idea is the brainchild of | of the various labels, based on spe-
swinging Ohio distributor Mel cial merchandising plans, price

Herman and the club is operated | discounts.
Quantity Buys

here by Herman's brother, Jerry, |
of Indiana State. Between the two | *“[ buy tremendous guantities of
records from plan to plan,” Jerry

. |Hcrmﬂn told The Billboard. "We
- try to anticipate plans and deals
u Ing ec s that will be coming along and do

TV Network Music

By MILDRED HALL

WASHINGTON — Music pro-
gramming on network television
will be affected to some extent by
last week's Federal Communica-
tions Commission decision to cut
network option time by one-half
hour, out of the present three-hour
period nets control in each of the
three main segments of the broad-
cast day. In some music camps,
any whittling of the net program
time where big standards make big
performance money, is sad. In
others, where independently pack-
aged and programmed shows use
other types of music, any break
in network grasp of prime evening
time on television offers interesting
possibilities.

By a scant majority, and over
Chairman Ford's dissent, the FCC,
this past Friday (16), declared op-

HARRIS REFORM
BILL NOW LAW;
PRESIDENT SIGNS

WASHINGTON — The
President last week signed
into law the Harris anti-pay-
ola, broadcast reform bill
which provides allowance for
airing of free records without
announcement, under a re-
vised Section 317 of the Com-
munications Act. (The Bill-
board, September 12, 1960).

With free records out from
under the payola shadow in
broadcasting, there now re-
maing only the final smooth-
ing out of details on what will
be permissable, and what will
constitute violation of the new
sponsorship identification sec-
tion. This is expected to be
done in the near future, as
industry spokesmen and the
FCC get together on a basis
for final rule-making.

It will then behoove rec-
ord manufacturers, distribu-
tors, ete, to study the final
results, keep a reference copy
handy, and avoid risks in giv-
ing free disks to stations and
their personnel.

The Harris bill, which
passed as S, 1898, makes pay-
ola a criminal offense, pro-
hibits quiz frauds, and sets up
fines which can apgregate to
$10,000 for offending broad-
casters when they “wilfully or
repeatedly” violate the Com-
munications Statute or the
FCC rules,

WWW americanradiohistorr=arnes s i e——

everything we can to take the most
possible advantage of them. Then
we simply give our dealer members
a convenient pay-as-you-go plan
' and with that and our regular tak-
ing of inventory, they can't pos-
(Continued on page

tion time in general a “necessity”
to networking and in the public

interest. In addition to voting the
scant half-hour reduction, the FCC
voted to give affiliated stations a es ew

more right to reject net programs

in favor of local interests, or when | . . .
net programming proves ‘‘unsuit-
able. It was dec?ded also to treat DISk DISirIb

thus giving nets another time ad- | manager here, and Bob Stern, vet-
(Continued on page 58) eran disk promotion man currently
NAB N with Sid Talmadge's Record Mer-
learned last week. Both resigned
their respective jobs last week and
are shooting for an October 1 kick-
sion Music Advisory Committee for | Ricklin,
1960-'61, has been announced by | — Rosenberg is the firm's prexy,
the National Association of Broad- 'Stern is veepee, and young Ricklin
eight-man group. The Advisory
Committee was established by NAB
to collect and analyze information S _" T = f
nounced, with Omar F. Elder Jr., C
ABC television network counsel, as Ontrove rsy
chairman. . LONDON — “Tell Laura [
I " bad that criminal prosecution might
Gﬂy B dcushl‘lg be called for. |
| The Director of Public Prosecu-
Issues Stock 'tions has been asked to investigate
WASHINGTON — Connie B.
mission registering 130,000 shares British Safety Council. He said he
of common stock, par value $1 |felt that the lyrics tended to de-
per share, for sale to the public. |prave and corrupt impressionable
based company. Hill, Darclington firm that first released the number
& Company, New York, heads the here (a cover by Ricky Valance on
group of underwriters making the | Columbia) to withdraw it but had

“straddle” programs which run
chandising, will team their talents
TV Music
| off date for their firm to be known
casters, with Campbell Arnoux, |is secretary-treasurer. Each of the
concerning use of music on TV
Other members of the music Love Her” is back in the headlines,
|the wording of the song with a
Gay Broadcasting Corporation has |der the Obscene Publications Act,
The announcement was made by teen-agers. Its “nauseating theme"
offering. \received no reply and wrote to the

over f_rum Dpﬂﬂl:l time to free time, HOLLYWOOD — Ted Rosens.
as entirely “outside of option time,” | berg, Columbia Records branch
to form a new disk distributing
firm in this area, The Billboard
Committ
ommittee |
. 1 as PEP Record Sales Company.
WASHINGTON — The Televi- They will be joined by Iln:-nni;
WTAR Radio-TV _Curpuratinn, (Continued on page 20)
Norfolk, named chairman of the
‘Laura’ Lyric
stations. Formation of the NAB
copyright committee was also an-
(Continued on page 59) This time because some members
'of the public think the lyric so
view to possibly taking action un-
filed a registration statement with | Behind the move is Leonard D.
the Securities & Exchange Com-|Hodge, national director of the
Connie B. Gay, president and would foster a “glorious death cult.”
board chairman of the Washington-| He had appealed to EMI, the
Giay stated that a portion of the
proceeds realized by the company |

from the proposed financing would |

be utilized to acquire television Sta-
tion KFEQ-TV and radio Station
KFEQ in St Joseph, Mo., and ra-

dio Station KLIK, Jefferson City, |

Mo.

The public offering is expected
to be made the latter part of Oc-
tober.

public prosecutor,

The disk has had a controversial
life here. Decca, RCA's affiliate,
at first refused to release the Ray

Peterson version. It eventually was

issued after the Valance cover had
become a chart item. This
has now risen to No. 4 — which
would have been impossible with-
out some deejay and considerable
public support.
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BRITISH Newsnoties

By DON WEDGE
News Editor, New Musical Express

The brightest star on Britain's
music scene at the moment is a
oung Cockney composer, Lionel
;arl. He wrote “Living Doll” for
Cliff Richard. It became a hit in
many countries and he has a re-
markable string of other pop hits
in this country. Twao of the most
successful shows of the current
London theater season bring him
added glory in a less ephemeral
field. They are “"Fings Aint Wot
They Used t'Be,” for which he
wrote the songs, and “Oliver,” a
musical version of Charles Dickens’
“Oliver Twist,” for which Bart
wrote book, music and lyrics. This
show will be presented on Broad-
way in the fall of 1961 by David
Merrick. 1t will probably be filmed
here next year, reportedly in con-
gmclinn with 20th Century-Fox.
art is now working on a new mu-
sical, “Blitz," about Cockney life
during the war. It will star two
of Britain's leading enteriainers,
Max Bygraves and Anihony New-
ley. Should “My Fair Lady” end
its run at Drury Lane next year
—it would have run three vears—
then it is not inconceivable that
“Blitz” will break the monopoly
held by American musicals at the
venue since the end of the war.

Vera Lynn has finished a party-
type album for M-G-M in London
—her third LP for the label. ...

| BBC-TV has Trudi Adams inked
for its Sunday "Showtime"” series,
December 4 and 11, The programs
are scheduled against the heavy
opposition on the commercial chan-
nel provided by ATV's “Sunday
Night at the London Palladium.”
The BBC effort will have a dif-
ferent theme each week; the first,
September 25, is devoted 1o cur-
rent London musicals and includes
Anne Rogers ("My Fair Lady"),
Roberta D'Esti and Don McKay
(“West Side Story”). Several Amer-
ican comics are booked for later
shows. The Beverley Sisters are
set for October 30.

Megotiations for a fifth Ameri-
can tour by Ted Heath and His
Music next month have been aban-
doned. There was insufficient time
to set & suilable itinerary and the
project has been put back until
February. Heath also has an of-
fer to visit Russia. If it comes off,
and no one expects any firm de-
velopment for many months, then
he will head the first commercial
British band to play there.

An upheaval in British broad-
casting which i3 poing to have
great affect on the pop music in-
dustry came nearer last week then
the government named the mem-
bers of the Pilkington committee
which will make suggestions on
the future of both radio and tele-
vision, The latter may result in a

(Continued on page 14)

" BELGIAN Newsnotes:

By JAN TORFS

Juke Box Magazine,
Mechelen, Belgium

Altho “Cathy's Clown™ 15 still
running strong. Warner Bros. is
rushing out the Everly RBrothers’
new hit, “So Sad” and “Lucille.”
“With The Billboard’s new Over-
seas Edition being so widely cir-
culated in Belgium, anything ap-
pearing on the Hot 100 Chart just
cannot wait," according to P. L.
Goemare, WB distributor im this
country,

Peter Kraus, a f{avorite among
Belgian teen-agers, made a per-
sonal appearance in Antwerp for
the premiere of his film, “Melodie
und Rythmus.” He was escorted
by a police escort and caused a
near-riot when he stopped in Cin-
ema Rex to give away autographs.
Peter records for Polydor and re-
cently completed a new German
film with that other famous teen-
ager, Conny Froboess.

Neil Sedaka, one of the top
RCA talents, became world fa-
mous even before he reached the

top in the U. 8. His record, “Oh,
Carol,” is still running and the best-
selling record RCA ever had so far
in Belgium,

—

Best-Selling Pop Records
in BRITAIN

Week ending Seplember 18, 1948

" GERMAN

{Caurfesy New Musicul Fipress, London)
Week Week Northern Germany
1 1 APACHE—The Shedows ]]‘.J.r BRRIGITTE KEEB

tColumbia)

{Top Rank) age sonpgsiress Conny.

By TED WOLFRAM
Copenhagen, Denmark

Alien and domestic pop singers
are gefting good breaks on the
Danish National Radio and TV
programs. Making appearances,
during the past week, were the
English chirper, Valerie Masters
(Fontana label); Birthe Wilke, lo-
cal fave, just back from U. S. A.
and singing “Everybody's Some-
body’s Fool”; and Jimmy Moore,
from Jamaica, with Don Ansel-
man’'s Calypso Ramblers. Tono
Records claims it has a new “find”

in Barry Byberg, 23-y¢ar-old Nor-
wegian, former boxer, whale-
hunter and circus canvasman, who
for the past two years has been

AUSSIE Newsnotes

By JOHN COLLINS
81 York Street, Sydney

Ricky Nelson arrived here Sep-
tember 1 to one of the most tumul-
tuous welcomes any artist has re-
ceived in Australia. Capacity
houses saw Ricky give a polished
performance, Nelson has now com-
pleted a tour of the main cities,

Sydney, Melbourne and Brisbane, |

and his left for Manila where he
plays a three-day show, which it
15 understood has already been
booked out.

EMI is issuing on September 29
an LP by Duane Eddy entitled
“Duane Eddy Plays Songs of Qur
Heritage.” This recording is pack-
aged in a special lavish illustrated

\campaign has just been completed
' known as the EMI Album of the
Week. This campaign was con-
ducted on four leading Sydney
‘radio stations over the past four
‘weeks and featured albums by such
\well - known artists as George
|Shearing, Tommy Sands, Frank
Chacksfield, Norrie Paramor and
Pepe Jaramillo. The campaign
‘was well received by retailers thru-
out the Sydney and metropolitan
=arcas.

| The latest 45 disk by Frank Sin-
arta, entitled “Nice 'n’ Easy,” has
taken off very well, and it 15 felt
'that this should establish the new
' Sinatra LP "Nice 'n' Easy” to be

tissued by EMI shortly,. A new

folder and contains a full color Single on Decca by English vocal-

photograph 24 by 18 inches in

(15t

Dorothy Squires,. “This Place

size of the star. A similar pack- | Called Home,” coupled with “Trust
aged album by Ricky Nelsop en- |0 Me,” was released this week.
titled “More Songs by Ricky” will |She is presently appearing at a
be issued following this artist's tour 5}"-1“'5}'_ night club.

of Australia. A radio adverUsing

- (Continued on_page 14)

DANISH Newsnotes

By SAM'L STEINMAN
Piazza S. Anselmo 1, Rome

Following their New York ap-
pearance at the Academy of Mu-
sic, the Neapolitan Festival group
will make a tour of 14 cities on
the Stanley Theater circuit. .
Aurelia Fierro intends to return by
the round-the-world roufe. . . .
RCA recording star Franco Nebbia
was the Lido Excelsior's top bar
altraction during the Venice Film
Festival.

More opportunities for TV ex-
| posure of music and talent are
record firm. . . . Catherine Caps, ahcad with the opening of RAI's
French pop singer, appearing in |second channel during the Milan
club room of suburban Kysten's TV.-Electronics Show later this
Pearl Hotel. . . . Harry Belafonte month, but for the present a new
will be at the Berns Cabaret, for musical quiz, starring the late
four days, mid-September. . . .| Mario Riva, has been canceled,
Norrie Clement, California pianist, |and it is unlikely that “Musichiere”
playing at Gillet, dine-dance spot. \will now be brought back. Riva

Estrad concert bureau to present | coverage in Italy has topped that
Wilbur de Paris band in concert, |which followed the death of Fred

mid-September. Turned down an | Buscaglione in an auto accident
ﬂfff:l' fr'ﬂ'm I“.rt ]ﬂﬂlﬂ‘l}' and hIS Mes- Eﬂrliﬂr thls }renr_ AP Dﬂm“im
sengers. . . . In Gothenburg, the Modugno, who says “I haven't a
Deep River Boys arc being fea-|free evening until 1961, collected
tured ‘in L}EEhEI'g amusement park. top fee of $8,000 for one song in
William Byrd, American con- |Felco Lulli's “Vacation in Argen-
ductor, directed Sunday (11) night |tina.”
concert of the Danish National] The all - Italian Festival of
Radio’s light orchestra and Svend |Zurich, which will be televised on
Saaby's chorus in selections from |Eurovision, will present Claudio
the works of George Gershwin,|Villa, Anita Traversi, Gino Latilla,
Ferde Grofe and other modern | Rick Valente —Caterina’s kid
American composers. . . . Kay Starr | brother—and a half dozen other
made a short stop-over here, en|top Italian names in 10 original
route to England. ... Blues singer |songs which will be sung first in
Little Brother Monigomery, who|ltalian and then in French, Ger-
has been singing in England, will /man or English by non-Italian vo-
soon be heard here. . . . Metro- |ecalists. ... Renato Carosone, re-
nome Records and booker Richard [tired as a combo leader, is plan-
Stangerup will present the English ning & documentary film which
trumpet ace, Nat Gonella, and |will illustrate the birth of a phono-
Acker Bilk's Paramount Jazz Band |graph record.
in a concert at Falkoner Center| The rebels who refused to ap-
Theater on September 20. Ameri- |pear at the last Neapolitan Festi-
can photographer Joe Covello and | val, are going to have their own
caterer Bern Nielsen expect to open |event of modern Neapolitan songs

singing in Sweden’s Folk Parks.
Record firms in Norway and Swe-
den turned him down—too strong
a Swedish or Norwegian accent
—but Danish Tono had him make
a test plaiter in English, and gave
him a contract. First platter to
come out will be “Words.”

Mezz Mezzrow, jazz clarinetist,
will appear with the (Danish)
Carnieals jarz band, December
15-January 15 (1961), in tour of
jazz clubs in Danish towns, . . .
Pianist Memphis Slim has an LP
platter for Danish Gramophone

their Hi Fi Club September 22. : September 29-30. Some top names

7 1 BECAUSE THEY'RE YOUNG— | Music Editor, Aufomaten-Markt
Duane Eddy (London)
3 3 MESS OF BLUES—Eivis Presiey Braunschweig, Germany
(RCA) Willy Schneider was given a
$ 4 TELL LAURA 1 1OVE HER— :
Ricky Valance (Colombis) gold record by the Polydor label
11 8% ONLY §HE LONFLY—Roy in honor of his 25th record anni-
Orbison  (London) __|versary. In that period he recorded
6 € ﬂ‘;hqﬂ;“;’:; f‘:ﬂ_f“'“ D=1 more than 500 titles and sold about
4 7 PFLEASE DuN'T TEASE—chif |6.000,000 records. The celebration
Richard (Columbia) | party took place September 5 on a
7 @ -'*-*;}I'I—?HGH*E ”EW”EH:JF::'*E—‘ ERhine steamer where many friends
rley Bassey  (Columbi :
s 9 WHEN WILL 1 BE LOVED— COngratulated the very popular
Everly Brothers (London) singer for this event as well as his
# 10 EVERYBODY'S SOMEBODY'S 55th birthday.
FOOL—Connie Francis (M-G-M) | 2 i}
10 11 PAPER ROSES—Ksye Sisters | Heidi Bruhl was rewarded by
{Philips) . 'the Philips label for a half million
el "?:mh"‘:ﬁ:f:phzfﬂ”-*“m records sold of the Jary composi-
12 13 LOVE 1S LIKE A VIOLIN—Ken Uion, "Wir Wollen Niemals Ausein-
Dodd (Deces) | ander Geh'n.” Music was wrilten
13 14 IF SHE SHOULD COME TO hy Charley Niessen. Other Philips
YOU—Anthony MNewnley (Decea) | . . p P
5 15 TIE ME KANGARO( nuwm,}r?':“[d*“?g artists starring in that
; SPORT—Ralf Harris LCniumbl:l.i-;rllm: Irude Herr, Eh“ﬂ Herwig,
16 16 SHAKIN' ALL OVER—Johnny |and the Duteh Swing College
Kidd (1IIMV) Band.
1f 17 LORELEl—Lonnie Donegan (Pye) .
14 18 I'M SORRY—Brenda Lee For his recently announced new
(Brunswick) radio program, "The Golden Rec-
19 19 VOLARE—BHcobhy Rydell i A .
(Cotumbia) ords™ (litle now changed to “Amer-
4 2 WALK, DON'T RUN—Venwres iCan Record Millionaires™), which
. (Top Rank) _ \will be heard thruout Europe, in-
221 PLEASE HELPR ME. IM_—lojyding Italy and Great Britain,
FALLING—Hank Locklin e "y S i
(RCA) disk jockey FPaul Siegel wants
33 22 IMAGE OF A GIRL—Mark American records old and new
.. Wynter (Deccu) - _|which either hit the 500,000 or
- 23 w?&fﬂﬁ;ﬁ? [ RUN—John Barty 1) 000,000 mark. lnlﬂrﬂsteq firms
17 24 ITSY BITSY TEFNIE WEENIE May send the records to SIEEE! rﬂt_
YELLOW POLKA DOT BIKINI | Gustav - Frevtag - Str. 11, Berlin-
—Brlan Hyland (London) Gruncuald_ Gl:n-nﬂn el
3 2% CARIBBEAN HONEYMOON — ' _ F
Frank Weir (Oriole) U. 5. Columbia 15 expected to
0 6 “?ﬂ% sy IN—dimmy Jones [release Heino Gazes' “Sing Song
- - . H L]
22 21 FEEL SO EINE—Johnmy Presion |01 which had been recorded
{Mercury) here by Rulf_ Slmsqn on Telefun-
# 2% WHITE CLIFFS OF DOVER— ken.... Capitol will release the
cker k iColumbia) o . i .
—~ 29 NICE AND EASY—Frank American version of “Wer Wird
Sinatta (Capitol) |der Erste %Elﬂ (“Who Will Be the
23 20 LOOK FOR A STAR—Garry Mills | First One?”) sung by German teen-

Newsnotes

Southern Germany

By JIMMY JUNGERMANN

Producer, Bayerischer . Rundfunk,
Munich

UFA's filmusical “Hit Rockets™
is in the cutting room. Eric Ode
directed. Among 15 hits are “Mona
Lisa” by Nat King Cole, “Sophis-
ticated Lady” by Duke Ellington,
“Minnie the Moocher” by Cabh Cal-
loway, “You Are Not the Kind™
by Sarah Vauwghan, and “Oui, Oui,
Ca Va, Ca Va" by Jacqueline
Boyer.... Frank Chacksfield has
recorded the German instrumental
“Angelique” composed by Gerhard
Winkler. Marcel L. Stellman pro-
duced it for Decca.

German jazz authority Joachim
E. Berendt left for the States to
attend the California Jazz Festival
in Monterey.... German Hans
Koller got the “Grand Prix du
Meilleur Soliste Europeen de Jazz
1960." He formed a new group
with Karlhanns Berger, Klaus Hagl
and American Fred Dutton, a for-
mer Dave Brubeck man, Koller's
new compositions are “Jettin® With
Lufthansa” and “Katanga Ballad.”

American soprano  Leontyne
Price was guest star al the opening
of West Berlin's Music Festival.
Herbert Bon Karajan conducted,
... Mario Del Monaco will tour
Dortmund, Munich and Hamburg.
.+« » RCA has invited Werner Muel-
ler to conduct a concert in Cleve-
land. . .. A total of 100,000 records
have been sold of Vico Torriani's
new hit, “Calcutta Liegt am Gan-
gEE.!I

Germany exported 10,600,000
records during 1959. Teldec ex-
ported 4,000,000, and RCA 2.500,-
000 from Germany. . . . Jo Roland
has recorded for Decca the Ger-
irnlaﬂ version of the U. S. hit, “D
You Mind,” titled "Caroline.™

ITALIAN Newsnotes

who will get into the act are
Fausto Cigliano, Mina, Peppino of
Capri, and Paola Orlandi, with
Bruno Canfora as conductor. . . .
The Rock Hudson-Gina Lollobri-
gia-Sandra Dee f{ilm, “"Come Sep-
tember,” is drawing crowds of
teen-agers 1n  Milan, where it's
shooting, but the top draw is not

one of the three stars but Bobby
Darin, whose “Mack the Knife"

was just as big a hit over here. ..,
Graz, lots!

Best-Selling Pop Records
in ITALY

Week endisg Sepiember 18, 1960
(Courtesy Musica & Diwchi, Milan)

Lasi This
Week Week

1 1 IL NOSTRD CONMCERTO—
Umberio Bindi (Ricordi)

NESSUNO AL MONDO—
Peppinog Di Capri (Carisch)

IMPAZZIVO PER TE—Adriano
Celentane iJolly)

IL BARATTOLO—Gianni Meccia
fRCA Camden)

SCANDALG AL SOLE—Percy
Faith (Philips)

IL CIELD IN UMA ASTANFA—
Mina (Italdizsc)

PERSOMALITA TILL—
Caterina Valenfe (Deccal

=] LA K k& B
= s ua B o kS

& B MULE SKINNER HBLUES—The
Fendermen (Top Rank)

Mt 9 MORGEN-=Eddie Calvert
{Columbia)

12 10 VOCE 'E NOTTE—Peppine IM
Capri (Carisch)

% 11 STUCK ON YOU/FAME AND
FORTUME—EIlvis Presley
{RCA)

14 12 MY HOME TOWN—Paul Anka
{Columbia)

11 13 STAIRWAY T0O HEAVEN—Neil
Sedaka (RCA)

13 14 CORIANDOLI—Mira {Ttaldizc)

15 15 MUSTAFA—Stuiffi  (Vogue)

16 16 WORDS—Pat Boone (London)

— 17 MILORD—Edhh Paf (Columbia),
Dalida {Barclay)

17 18 BEAUTIFUL OBSESSION—Sir
Chaancey {(‘Warner Bros.)

— 19 GABBIE—Eddie Calven
(Cohambria)

= 10 ITSY BITSY TEENIE WEENIE

YELLOW POLEA DOT BIKINI
—Brian Hyland iLondon), Buddy
Hackett (Top Rank)
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N SWEEPING STEREO
WITH FULL ORCHESTRA
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e |n merchandise
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e o e package.
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The Clickity
Clack Song

exclusively on

KAPP RECORDS
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MUSIC NEWS

R.&B. Platters Making
Strong Chart Return

® Continued from page 1

New releases featuring old r.&b.
best-selling songs include “Don't
You Just Know It,” a Huey Smith
hit in 1958, released today by the

Fendermen; “Have Mercy Baby,”|.

Billy Ward and Dominoes, 1951,
sliced by the Bobbettes this month;
“Buzz Buzz Buzz,” the Hollywood
 Flames, 1958, which is Frankie
Lymon® new rtelease. Eddie
Cooley recently cut his 1956 r.&b,
hit “Priscilla” for Roulette, and the
flip side of the Bobbettes’ new re-
lease 15 “Dance With Me Georgie,”
derived from two oldies, “Work
With Me Annie,” Hank Ballard,
1954, and “Dance With Me
Henry,” LaVern Baker, 1954,

Rhvthm and blues artists show-
ing strong on the “Hot 100" today
for the first time or after lengthy
ahsences fmom the pop charts in-
clude Little Willie John, whose
last [our disks hit the chart; Etia
James (back after six vears), Clyde
McPhatter, Bobby Freeman (on the
“Hot 100" for the first time in two
years), Dee Clark, Harvey of the

Action Against
ASCAP Delayed

CHICAGO—Local writers and

publishers have agreed to tempo-|

rarily delay any action against
ASCAP regarding the secondary

logging of ABC radio network
shows.

The delay came at the request of
Jack Fulton, in his dual role as rep-
resentative for the performance
rights society and the local group.
Fulton said a second mecting is

lanned with ASCAP officials in
ew York.

Last week, the local group, rep-
resenting some 150 Midwestern
writers and 20 publishers, had
voled to continue their battle via
the courts, U, 8. Department of
Justice, anti-trust division, and
Senate select committee on small
ll'rﬂfiineas (The Billboard, September

2).
Fund

The group mentioned raising a
minimum [und of $10,000 and re-
taining legal counsel. Local pub-
lishers want simply to have ASCAP
recognize the ABC radio net as a
full-fledged network and give credit
for tunes plaved by station log in-
slead of a sampling technique.

ASCAP switched to the sampling
of individual stations at the end of
1959, At the time, local writers
and publishers say they were told
they would fare as well or better
under the new system.

However, when the ASCAP
checks came in last July, all report-
ed drastic drops in revenue—some
virtually 100 per cent.

Cap Repacts
Ernie Ford

HOLLYWOOD — Capitol Rec-
ords last week re-signed Tennessee
Frnie Ford to a new five-year pact.
He has been with the label since
1950. During his Capitol stay,
Ford helped write disk gi}: history
with his million-record seller of
“Sixteen Tons,” (a million copies
sold during three weeks, two mil-
lion in nine weeks) to become one
of the all-time fastest selling disks.

Since joining the label, his re-
cordings have frequently climbed
the best seller lists, both for al-
bums and singles. He has cut more
than a dozen packages for Capitol.

Prior to joining Capitol, Ford
as a western deejay on |}

served
Pasadena’s (Calif,) KXLA,

Moonglows (on with Etta James
as duo), Olympics, James Brown

Record Sales
For Command

NEW YORK — Enoch Light’s
de luxe sound album series, Com-
mand Records, celebrates its first
anmniversary this month with a re-
markablg sales track record. The

and the Famous Flames, Shirélles, | label marketed only 10 LP's dur-

Buster Brown, and others.

Meanwhile, r.&b. artists are in
hot demand by indie labels again.
King Records and Warwick are
among these labels which have
staged concentrated drives recently
to sign up old r.&b. best-selling
stars.e King currently has Ballard,
Little Willie John, Bobby Freeman,
James Brown, Annie Laurie, Gene
and Eunice, Tab Smith, and Lynn
(Mr. Turban) Hope.

Warwick has Shirley and Lee,
Bullmoose Jackson, Harptones,
and Faye Adams.

ing the last year, and five of those
hit the best-selling stereo album
charts.

The average sale of Command
LP’s, reports Light, is now over
100,000, with the label's two top-
selling packages “Persuasive
Percussion™ and “Provocative Per-
cussion™ selling in excess of 300,-
000 each — a total of more than
$£1,500,000 on each album. Altho
Command is available in both stereo
and monaural, its sales breakdown
retlects a 70 per cent stereo to 30

per cent monaural ratio.

Westminster
Debs 19 LP’s

In October

NEW YORK—The recently re-
vitalized Westminster Records has
announced a new fall release of 19
albums—consisting of 13 classicals,
5 pop and one siereo equipment
test recording.’

The sets all employ distinct cov-
ers in the form of unusual designs
in color and black and white, pro-
duced by designer Rudolph de

Karak. According to Westminster
veepee, Ed Talmus, the product
line will be backed by a program
of special discounts and liberalized
payment plans. A heavy budget
has also been set for institutional
and co-op ads.

Talmus also announced the ap-

DISC Sets
Newark Meet

NEWARK, N. J. — Dealers in
Sound Corporation, a dealer buy-
ing co-op here, will hold a general
membership meeting tomorrow eve-
ning (20) at the Hotel Essex House
here. The session is expected to
get under way at 8:30 p.m. and
will be helmed by DISC prexy,.
Irving Randolph, who is also pro-
prictor of the Bandwagon Record
shop in suburban East Orange. All
dealers interested in the co-op buy-
ing idea, whether they are members
of DISC or not, are invited to
turn out for the affair.

pointment of the following new dis~
tributors: Duncan Sales, Cleve-
land; Wendy Distributing, Newark;
Metro Distributing, Buffalo, and
Huffine Distributing, Seattle.

RECORD MANUFACTURERS—MUSIC PUBLISHERS—RADIO PROGRAMMERS

Offers a NEW and FAST

'WEEKLY AIR PLAY C

of Your Records and Tunes!

Accurate, serving the music industry since 1930, now offers
a NEW and FAST service geared to give you at a glance a
summary of how many plays your records ond songs are
getting on New York's leading recorded music radie stations.

HERE'S HOW IT WORKS:

The report will be based upon monitoring
every record played from 8 a.m. to midnight
on WINS, WMGM, WMCA, WNEW, the most
important record stations in New York—those
stations where air exposure means business

for you.

WHEN REPORTS ARE ISS5UED:
Every Monday Accurate will make available

to subscribers

o complete report on the

number of times your records and songs
were played on each of these stations during
the entire preceding week.

PLACE
YOUR ORDER
TODAY!

USE THIS NAME
FOR FAST SERVICE
STREET
CyY

WHAT YOU GET:

ACCURATE .
REPORTING
SERVICE

HECK

Subscribers will be provided with a list of
records played on each station in rank order

according to plays received.

The number of

plays for each record will also be shown. A
separate list of this type will be prepared

tor each of the four stotions.

Each list will

show every record which received as many
as five plays on that station in the course

of the wesk.

COST TO YOU IS NOMINAL:

Accurate is pricing this service at the nominal
sum of $125 for 13 weeks for all 4 stations,
an average of less than $2.50 per week per

station. A greater saving

is available via

annual subscriptions at $450 per year.

I—————--—--—-——-—-—-———————————

885 Hatbush Ave.
Brooklyn 26, N. V.

Accurale Reporling Service

{Plemse Print)

(

Ploasa enler my order for your moenitoring service on the ferm

} T3 Weeks .. .%$125.00
f ) 52 Weeks ...$450.00

checked below:
(
{

| Payment enclosed
)} Please bill me

{

) Plemse send me a specimen report

TITLE

FONE____ STATE

__-___—__—____—_—_—__J
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VERVE INVITES YOUR GRITICAL
CONSIDERATION OF AMERICA’S
NEWEST MUSICAL PROVOCATION!

“® . .Further words are unnecessary. The album
e 2 delivers its own exciting message: that this is

ALBUM MG V-8388 - the best new jazz orchestra of the year.”
{avaoilable in stereo) - LEONARD FEATHER

Bochroch pholo

ing i HATET  iwmacso  Toon . Srious | EMGKH  GevAN
EATTLE | . LOUI
Appearing ln Gencert 355, SiTn BN LEE, T e
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"CAMEO and PARKWAY

GIVE YOU THE HOTTEST DEAL ON THE
2 HOTTEST ALBUMS IN THE COUNTRY!!!

A BILLBOARD PICK (C-1007) A CASH BOX PICK (P-7001)

l. 25% CASH DISCO“NT Ghp

2. OFFER EXPIRES OCT. 15TH

3 Check with your local Cameo-Parkway Distributor
" and get Details of this Fantastic Program

“CASH IN NOW FOR THE UPCOMING HOLIDAY SEASON
CAMEO %« PARKWAY
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The Original
NEW HOVEI.‘I'Y

‘ROTS-A-RUCK’

Grant Evans
b/w TOO SHY TO SAY PR 1

B

Arr. & Cond.
by ABIE BAKER

T 111 8th Ave., N. Y. Tel. OR 5-5411

Liberty Makes
~ Infernat’l Push

LONDON — A bid to bring
Liberty Records in the international
field up to its U. S. stalus was
behind the swing around Europe
just completed by the label's Presi-
dent Alvin S. Bennett and interna-
tional sales chief Richard Annotico.

It was culminated by talks here
with executives of British Decca,
who handle the label outside the
U. S., except in *the Philippines
and South America.

As a result, Liberty would get a
bigger volume of releases. This
would primarily affect LPs which
would be due for a three-fold In-
crease — about 36 a year, approx-
imately the quantity released in
the past three and one-half years,
according to Benneilt.

In addition the whole of Lib-
erty’s limited EP output, and all
singles entering The Billboard's
Hot 100 would be issued hy
Decca in the future, Bennett added.

“The Billboard placed Liberty
ninth among the U. 5. record la-
bels last vear,” he went on, “we
intend improving on that at home
and attaining at least the same
status interpationally. There is
more scope for improvement on
the Continent than in Britain.

"We are going to make avail-
able to Decca all possible promo-
tion aids, including special film
clips, something we have not gone
in for to any extent previously,

“Artists will be encouraged to
visit Europe for promotional pur-
poses whenever possible,” Bennett
continued, “Liberty will underwrise
such trips by means of advanced
rovalties and so on.”

The Liberty topper felt that
the label's U, S. success had been
due to aggressive a.d&r.
backed by strongest possible pro-
motion. Decca had promised him
increased exploitation particularly
in the Continental markets. They |
were going to insure closer liison!

policies |

‘PLEDGE" NOW IN
PUBLIC DOMAIN

WASHINGTON — Pledge
of Allegiance to the Flag can
now be sung or played in
schools across the country
without infringing any copy-
right. The President last week
signed into law a bill putting
Irving Caesar”s “Pledge” into
public domain, for the bene-
fit of all who would prefer
a musical to a spoken pledge
to the flag.

Congressmen have each
been provided 100 copies of
arrangements for wvocal, or-
chestral or band rendition, for
disiribution in their home
States. Copies will also be on
sale at the Government Print-
ing Office, Washington 25.

Nashville C.&W.
Fest November 4-5

NASHVILLE — Ott Devine,
manager of the “Grand Ole Opry,
announced Thursday (15) that
Station WSM’s Ninth Annual Coun-
try Music Festival will be held in
Mashville November 4-5, coincid-
ing with the 35th anniversary of
the beginning of the “Grand Ole
Opry,” the oldest continuous pro-
gram in radio,

Originated by WSM, the festival
brings to Nashville more visitors
than any other single event of the
yvear. Over 2,000 disk jockeys, art-
ists, publishers, management execs
and promoters and representatives
of the recording industry are ex-
pected to attend this year's event.

on single releases and felt that
these steps would lead to big im-

| provementls.

It was a first trip to Europe for
both Bennelt and Annotico. Ben-
nett returned to Hollywood from
London September 10, but Anno-
tico was spending a further three
weeks in Europe.

Brunswick fo
Go It on Qwn

NEW YORK—Brunswick Rec-
ords 'Corporation has become an
independent production organiza-
tion for both singles and LP's, ac-
cording to an announcement from
Milton R. Rackmil, prexy of Decca
Records. Fnrmerl:,r Brunswick was
a Decca subsidiary label. Distribu-
tion will continue thru Decca dis-
tributors thruout the country.

Leonard Schneider, exec veepee
of Decca, has been named prexy
of the new firm, while Nat Tarna-
pol, manager of Jackie Wilson and
other recording talent, becomes
exec veepee of Brunswick. Others
named as veepees were Marty Sal-
kin, Syd Goldberg and Dick
Jacobs. Negotiations for the forma-
tion of the company were handled
by Harold Orenstein, Tarnapol's
counsel.

Plans are now in the works for
the pacting of fresh talent and sev-
eral name artists to be announced
later. Jackie Wilson, currently the
hottest performer on the label, is
expecled to remain on Brunswick,
in view of the naming of Taranapol
to the exec veepee spot,

Darin Heads
Atco Release

NEW YORK — Aitco Records'
September album release features
a_special Bobby Darin package,
"For Teenagers Only” and two jazz
LP's — one by Roland Hanna and
His Trio, the other by Swedish
ork leader Harry Arnold.

The Darin package, a double-
fold album featuring three color
photos (one a detachable wall pin-
up item) and an additional insert
of 11 black and white pictures,
The LP is specially priced at $4.98,
monaural,
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What THE BILLBOARD says:
“Very Strong Sales Potential, four stars

k * * * a good quality LP for children
which does not talk down to them. Should
intrigue the younger set.”

What THE CASH BOX says:

“A first-rate kiddie package. Fresh and
interesting style all done up in kiddie
flavor. FREE 15-inch Schnappsie ., . . s
advertised on jacket.”

What MUSIC VENDOR says:

"A charming offering that should go over
BIG with the youngsters,”
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- Chaneellor’s new line of
_ra:nrd albums for children.
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 packaging and
extensive promotion
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BAT MASTERSON

CSH 7002
What THE BILLBOARD says:

“\Jery Strong Sales Potential, four stars
* % % %, a stirring set bound to appeal to

the kiddies.”

What THE CASH BOX says:

“Masterson in action — four-color photo
with titles strong at top. Solid display. An
exciting new entry on the racks. TV
coverage could send the deck to the top.”

What MUSIC VENDOR says:

“Stories about the western hero that are

narrated and sung in a delightful style.”
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BOBBY DARIN

FOR
TEENAGERS
ONLY 5 w

A BRAND-NEW PROGRAM
OF SONGS BY

BOBBY DARIN

America’s most popular
young showman

R

LIST PRICE

§4.98

This de luxe album has these
outstanding merchandising features:

Bobby's Chart Bound New Singles

=1 ARTIFICIAL FLOWERS

@ Double jacket with full color
photos of Bobby Darin on
front and back covers; inside
covers are faced with black
& white photos of the singer.

@ Giant full color photo of
Bobby Darin, 23"x17", as

. special insert, detachable for Vocals from the Musical Production, "'Tenderloin®

wall pin-up.

@ Additional insert of 11 black S 0 M EB 0 D Y Tﬂ LOVE
& white photos of Bobby
Darin, informal and action Atco 6179
shots. _

THE IDEAL TEEN-AGE =] BEACHCOMBER

I nEirumen

GIFT PACKAGE! R

NEW JAZZ LP's ON ATCO
4

ne 5 o A\
o " EASY gk L8 | LOVE

s, | 10 Love | SRR HARRY ARNOLD
AR ';hn? P;a:lu of d;rjrjij'f & ALL HIS JAZZ

LP 33-120
P 33121

ATCO _
RECORDS
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BRITISH Newsnotes

third nutional network, either op-
eraled by the BBC, or existing or
new commercial interests. What-
¢ | ever the final choice—to be made
by 1962 — it will siphon off some
'of the present mass audience (17
million out of a 52 million popu-
lation watch a big show) and cre-
ate a new demand for talent and
weas. The right TV exposure

S e &

-----

still has a big impact. Commercial |
radio, with a strong bias toward
local broadcasting, is the likely
outcome of the shake-up. This will
mean & drop in audience for many
shows. The biggest at present is
15 mullion for a Sunday lunchtime
disk request series. The value of
this sort of mass hearing for a disk
will diminish, presumably being
made up by far more frequent
exposure by the local d.j. of the
future — presumably working on
the American pattern.

Fyve has added Tony Hatch to
is a.der. staff. He moves following
I:he close-down of Rank Records
and takes the place of Michael
Barclay, who is forming sn indie
production firm. Hatch 15 a suc-
cessiul composer who wrote “Look
for a Star.”... Gene_. Yincent's
new Capitol U. 8. release, “Pistol
Packin® Momma,” was recorded in
London during his tour earlier in
' the year. On issue here, it reached
0, 19 in the charts. .., Frankie
 Vaughan headlined the first of the
' season's Palladium TV shows
tember 11, He leaves for Las Vegas
today (19) and opens at the Dunes
Thursday.... The same day, the
Chris Barber Band begins its third
' American concert tour at the Hol-
I:,\-uud Bowl. Sixteen dates are
‘scheduled — on a reciprocal deal
' with the Miles Davis Sextet —
‘spread over seven weeks to avoid
|I1E|:!Lic iraveling.

When the autumn Radio Lux-
embourg schedules start October
3, Pat Boone and Tennessee Ernie
' Ford will have their own series.
' Pye Records will increase its spon-
' sored shows to five a week and an
increase from Philips is also likely.
'EMI has dropped its Thursday
night LP show am:t is devoling the
time Lo new artists. . . . EMI's Nor-
man Newell is pmducing an LP
wrsir.m of BBC-radio’s outstanding
pop series, “Saturday Club.” It
will mciude many of the group's
voung British artists, including
Garry Mills, Ricky Valance and
the John Ihrry Seven,

Visiting American singer Ronald
Rogers, over here for club dates,
' has recorded for Triumph. The
same label has signed Barbara
Lyon, daughter of Bebe Daniels

T
L A
A
e

AR
S

.......

. : T
T T T
S e SRR LR

“THE I]ARKT i iﬁh@ STAIRS”

#5693

Talmadge Named
Speaker for
Milwaukee Meet

| MILWAUKEE — Art Tal-
madge, United Artists Records vee-
pee and head of ARMADA, will
speak October 4 at the fifth an-
nual Milwaukee Recorded Music
Industry Party. The annual event
brings together area disk dealers
and distributors, juke box opera-
tors and distributors and disk jock-
eys. It will take place in the Mil-
waukee I"arles Club.

Last year's speaker was George
Marek, RCA Victor chief.

Program includes presentation of
“Millie” awards for public service
to decjays and radio stations.

A number of disk artists are
scheduled to make personal ap-
| pearances.

Committee includes Harry Beck-
erman, Garmisa Inc., of Wisconsin;
Stu Glassman, Radio Doctors,
Huarry Jucobs Jr., United, Inc.; John
Plimpion, Bay Musm Eenter, Har-
' old Riez, Taylor Electric Company,
vand Benn Ollman, Billboard cor-
respondent, chairman,

IN CANADA @ LONDON RECORDS, Ltd.

IMPERIAL RECORDS
6425 Hollywood Blvd., Hollywood, Calif.

e e el

and Ben Lyon.... Latest of the
former Rank artists to settle their
disk future is Bert Weedon. He

moves to EMI, continuing on the
Top Rank label,

Visiting American blues singer
Little Brother Montgomery re-
corded an LP for Denls Preston’s

Record Supervision indie produc-

S {ing firm. T 1 -
the best plug for a disk. But radio : suﬁd i;ere th?: E;ﬁuﬂﬂrﬂbﬁ 15

Carmen Dragon, who has now
bought himself a London home, in-
tending to settle here, was one of
the guests of honor at the first of
fall Variety Club lunches.

EMI1 set up an ambitious re-
ception September 7 for Kay Starr's
visit for ATV dates but the sin
decided to extend her stay in Co-
penhagen and it was abandoned.

Aussie News
® Continued from page 4 1

The Lee Gordom or
has announced the first
jazz festival to be held here in
October. The names appearing
the bill are Sarah V
kota Staion, Manne,

G l‘l]d Jonah Jones. " w

orge Shearing has come to Ausy
tralia under the auspices of
Services, and will be playing her
for a period of sbout two weeks ig
the various cities.

The word is out that local s
Col Joye is making
Er.& to America. ... New Zealand
ohnny Devlin is returning to N
Zealand for a week under
auspices of the Y.M.C.A, and the
R. J. Kerridge organization. H¢

cities of Wellington, Christchur
and Auckland,

r|will appear fer five days in
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Never before has the music on one album been so

overwhelmingly_ accepted N A'l' KlNG [:["_E
‘“WILDIS IO VE"

each song d different facet of a delighitful

-I 4 = onmance

- = ecach song woven wnto a refreshing love story,
URIGINAI- charmangly narrated by Nat hvmself

TU N Es each song excitingly tlustrated wn o lavish
24-page, full-color book

UNLIMITED MERCHANDISINE re-eeemeeeceeeeece—————— TS R F SR e
OPPORTUNITIES: : S— l . ;
] . L ] L : 4
Window displays...browser cards... : 8 :
album jackets...floor merchandiser... : i
supplements...and one of the biggest DJ : F :
promotions ever! ¢ : b
1 ] "
See your local Capitol representative today! : g :
|
SPECIAL—LIMITED TIME ONLY - : :
Introductory Offer: $5.98* Mono, $6.98* : B
Stereo : ¥ :
*optional with dealer § § i
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MUSIC NEWS

THE BILLBOARD

SEPTEMBER 19, 1960

‘BROWN’ SCORE SPURS
NEW DISKING CONCEPT

® Continued from page |

—will also prove a sound financial |office sale of a musical. ... Today,
tactic. | because of a more integrated musi-
Even Start for All . |¢:ul art form (in the sense that

In a communique to disk execs, show songs are closely wedded to

Ostrow outlined the meaning of |the script), a new generation of
the program to them. He stated |singles record buyers, a changing
in part: “The concept gu.ﬂmmﬁc_sIhma_d:ast*praclllcc. zlnllntrezmng]}f
you time to analyze what your re- ¢autious ‘pop impluse’ record 1n-
cording investment should be dustry and a saturation of re-
after the production is a fact. On | ¢torded product competing for air
November 4 you will have suffi- time. Frank contends that the
cient time and reason to proceed |standard pre-Broadway exploita-
with any song from the score on |l!ﬂ]'l nTEIhE'd'i are relarded and
the same first basis as any- i““"—'al“‘“‘z-
one else..."” - Under traditional methods of

Past practice, Ostrow noted, in- exploitation, considerable damage
volved efforts by publishers to ac- accrues to many segments of the
quaint the public with the show’s music business in the event a show
songs prior to the out-of-town flops. Deejays and programmers
opening — the theory being that |find themselves in an embarrassing
deejay and other exposure would |situation—having given extensive
build up box-office sales and that |pre-plugging; a.&r. execs have run
a best selling record would happen lup large costs on record dates;
in time for the Broadway premiere. artists find they have cut material
This has happened in the case of which did their professional status
such shows as “Annie Get Your harm rather than good. General
Gun” (“They Say It's Wonderful™), ladoption of the Frank Music plan,
“South Pacific” (“Some Enchanted |it is hoped, will avoid these drastic
Evening"), etc. possibilities.

But times have changed, Ostrow | Success of the plan is contingent
notes, and traditional pre-Broad- |upon enforcement of the restriction
way exploitation methods have col- |date, and tight controls have been
lapsed in the face of an expanding |placed on this. ASCAP has noti-
record business and changing |fied all its licensees. A formal re-
Broadway practice. “We have rea- [striction letter has gone out to
son to question the fundamental copyright execs at recording com-
thinking regarding pre-release of {panies, and a similar letter has
nin%k: show recordings and their |been sent to radio and TV person-
ability to increase the advance box- nel by Dore Schary. Capitol Rec-
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That
The

Arena

Twins
are

on
Columbia ®
Records

@ “Talwmhis™ Mirea Brp Poisledia 0 3L

ords, which has the original cast
rights to “Molly Brown,” will abide
by the Movember 21 release date
on the same equal footing with
all other labels (see separate

story).

Sinatra Tie
With Verve
In the Works

HOLLYWOOD — Negotiations
are under way between Verve Rec-
ords and Frank Sinatra to effect a
tie. Sinatra was last reported to be
eyving Roulette Records, but at
press time it appeared more likely
that a deal would be made with
Verve, The singer currently is under
exclusive contract with Capitol via
a releasi<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>