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‘Answer’ Disks on

Loot-Trail

Trek

Publishers in Renaissance of Replies |
To Own Hits; ldea Vacuum Aftermath? |

By REN GREVATT

NEW YORK — Those preoccu-
pied cals, strolling down the corri-
dors of the Brill Building and be-
tween tobles at the Turf, all the
while muttering to themselves,
haven't fhipped their wigs, not en-
tirely  anyway, They are simply
answering themselves, or put an-
olther way, thev're answering thelr
owmn:hits. That is the way to make
exira loot out of a copyright today,
‘according 1o a stuafj' of redent
reléases.

Answer records are, of course,

once o l'uunél. of “material in the
countey, world, as witnesg one of
the most famous couplings of them
all — “Slippin' Around” and “I'll
Never Slip Around Agein.” Today,
however,  answer records have

abundance, both in_ terms of re-
leases as well as hits, a phenomenon
which is explained by some trade-
sters ns simply an altermath of the
payole probes.

Viicuum of Ideas

in thes past, there was suddenly a
Vacuum of ‘mew idens. Imagination

One. form of safe disk. obviously,
wias the cover record. This showed
up ot one point when as many s
four different versions of the same
sopg pol substantial action. The
nest step to the straight cover was
the answer record, usually employ-

New Game
For Writers

NEW. YORK — The resurpence
of the answer song idea in the pop
music spectrum has created a sort
of new giame along writer row, The |

ahd figure out an answer title to
fallow it up.

ing the same melody, with a new,
or answering lyric. This has had
the effect of stretching the value
of a single copyright, at a most
opportune time, when singles sales
as o whole are down.

Whatever mav be the reason,
there are examples enough, high-
lighted this week by the unusually
rapid movement up the charts of
Damita Jo's “T'll Save the Last

'EDDY PUTS DENT
IN ELVIS' CROWN:
SINATRA SLIPS

Dance for You,” an answer to the
Driftérs’ smash, “Save the Last
Dance for Me™

Within recent weeks there has |
been- the interesting country-stvle
exnmple of Hank Locklin's “Please
Help Me, I'm Falling,” answered
by Skeeter Davis with “l Can't
Help You, I'm Falling Too." Again
in the country wvein, Jim Recves'
big side, "He'll Have to Go," was
answered by Capitol's teen-age
thrush, Jeanne Black, with her first
hit, “He'll Have to Stay.”

‘Laura® Controversy

Another celebrated recent re-
cording, and a conlroversial one at |
that, was Ray Peterson's “Tell|
Laura | Love Her." This was re-
plied to by Murilyn Michaels with
*Tell Tommy I Miss Him," The
original Peterson disk ran into a
storm ol protest in Britain, due to
the alleged “vulgar and obscene™
content of the message, but even-
tually the British Decca firm
Lirougit it out anyway,. The answer

(Continned on page [8)

LONDON — Elvis Preslev,
a commanding figure in the
international music scene for
the past five years, lost a lit-
Lie of the gilt from his crown
to Duane Eddy in the annual
readers’ poll just completed
by New Musical Express.
There was a demotion, too, for
Frank Sinatra, who had to
muke way for Britain’s out-
standing young recording star,
Chff Riclmrd.

Presley kept the World's
Outstanding Male Singer title, .
with Richard second and Sin-

LP

trend,
sparked two and a half vears ago, |
is still going strong and shows no
signs of slackening.

"Sing Along’ Trend
Still Going Strong;
No Slack in Sight

ldea Sparked by

Mitch Miller

Intrigues Host of Imitators

By JUNE BUNDY

NEW YORK—The "Sing Along™ | 2 4
which Miich Miller | 3ing Along” by the Dozen; John

Miller's 10

lest; Dana’s “Polskie Koley Sing
-| Along," Roulette’s “Banjo and Calls

Raitt’s “Songs the Kids Brought
Home From Camp” on Warner
Bros: “The Sound of Children at

ntra third. Preslev was ousted
[rom the premiere slot as
World's Outstanding Musical
Personality and took second
place to puitarist Eddy,

Latter is regarded as a big
tribute to the instrumentalist's
comparatively small originat-
mg lubel, Jamie, released thru
British Decca. Eddy toured
England during the spring in
a package which did not have
packed houses all the wav.
He has beem verv consistent
chart-wise, however, with his
theme f{rom the Dick Clark
movie, “Because Thev're
Young," one of the year's big-
gest disk sellers.

Connie Francis led the |in
World Female Singer Class,
Brenda Lee adding to her cur-
rent laurels by being polled
into:  second place. Vocal
groups remained unchanged
with the Everly Brothers lead-
ing the field and the Platters
runners-up.

NEWS OF THE WEEK

the Sacred,

“aing Along” packages on Colum-
bia are currently approaching the
4,000,000 sales mark, and increas-
ing numbers of similar community
sing-type albums are released every
month bv other labels, altho only
the Miller LP's and Tennessee|United Artists, “Let's  All Sing
Ernie Ford's hymn and spiritual | with the Hu

ckages have
oard's best selling album

Evervone In At

“Sing Along" packages released
during the past two weeks include
RCA Victor's “Join Bing and Sing
Along” by Bing Crosby; Capitol's
“Sing the Sonas of Christmas With
Guy Lombardo,” “Sing Along in
French™ by Ray Venlura on Ever-

Music Publisher Catulogs

Pull Top Money Bids Now , . .

Money—and lots of it—is being offered these
days by syndicates, corporations, record com-
panies, show business and non-show business
tirms for music publishers catalogs. The “right™
catalog these days can pull bids ranging from
$250,000 to $5,000,000. Big demand for cati-
logs i3 mainly ‘sparked by fact that music
catalogs frequently offer unusually large re-

Manufacturers Rush
Hot Singles to Market . . .

Record manufacturers are bringing big pro-
motional drives to bear on the latest hol sin-
gles product, and issuing the stronpest records
by their top artists, in order to stimulate disk
sales in a soft singles markel. ... ... . Page 2

DEPARTMENT

AMD FEATURES

Christmas” by Hugo and Luigl
with the Children's Chorus. “Spook
Along With Zacherly” on Elecktra.

Other new “Sing Along” albums
are Don Costa's “We Play, You
Sing the Great Million Sellers” on

0 and Luigi Family

made The Bill- | Singers” on Forum; “German Sing
charts. |AI¢n;" by Will Glakhe and his ork

on London; and “Irish Sing-Along™

Evervbody  from Bing Croshy |bY the Michael Sammes Singers
and G?!y Lombardo to “i’hu Chip- | and Dennis Martin, on London.
munks have sliced “Sing Along”
packages. “Sing Alongs™ are now
available in Spanish, Yiddish, ltal- : f i
ian, French, Polish and German,  practically set to do a series of six
There are also “Sing Along™ albums
Latin-Americin.
kiddie, and even sports car field.

TV Series
Meanwhile, Miwch Miller is

or seven weekly “Sing Along” TV
hour shows on NBC-TV, His first
"Sing Along” TV program last
spring drew phenomenal mail re-
sponse and good reviews. The se-
rics, which will probably alternate
with “The Telephone Hour” on
Friday nights, will spotlight young
“non-rock and roll” singing talent,
Heretofore  voung, relatively un-
known talent uF this type has

—————— found it difficult to be showcased

on network TV,

Miller plans to release at least
| tour more “Sing Along” albums
next year However, he will not
tie them in as sound-track pack-
ages with his TV series. The Co-

(Continued on page I8)

Best Selling
‘Sing Alongs’

NEW YORK — Miwch Miller

; : Ik i i Amusement Park PN vy e T P -
thudv has yet come forth with turns on investments. v va. Page 3 Operation . 63 - Nusic Pop Charis— | currently has six “Sing Along” al-
any kind of prizes for the nest : i Arena, Auditorium Top LPS .oopeinnnne dd | bums on The Billboard's  best-
answers but a few IHiI.!I'L"hTiIIE po- Writers _"J.'I'S-'-lc Over Distribution: MEWEIBNET . .cscsssss MU Hooor Roll of Hijs.. 52 r*—.l.'liill-'l‘,;! album listines. i Audi hi
tential. - titles f].]‘-'c., nnnclhc]uss, Reach No Solution at ASCAP Meot . S Au_-]m F":u-:_:l_-.;:‘:a ........ Hat 100 sisisvazacis ¥} 'I__ > # e IIE‘I nciL m:g | 15
cropped F SR o 3 - =1 B . . o Bulk Veoding ......... il Tomorrow’s Tops .... 53 it community-sing effort, Sing
Opped up: For instance, an abvi- The biannual East Coast ASCAP meeting 1ast Carnival Confad ,..... T Hot C. & W 1% Along With Miteh,” which has
ous one M.:-.ulq_.l be “Youre Too week resulled in considerable discussion of Citctty Troupitg .eeees 12 Hat L 4 B i} been on the charls fur 120 weeks
Quigt Baby,™ in answer to “You low distribution checks received by writers the Lixsgifled Ads ........ Lo Mume Record: Reviiws— Al N Sing
Talk Too Much,” ¢ “ . : yh 3 : Coin Machinm ........ ¥ Ihis Wesk's L., 4% 50 represented are “More Sing
i 00 Much,” and I_Dunl week before. No immediate solution appeared. Cotititry Musls Specinl, . 33 Sinales T3 .57 ' Along With Mitch™ (94 weeks on
Want You to Want Me,” might fit The session, however, was marked by long PRI . R e e e | the chart), “Still More Sing Along
tor "1 Want to Be Wanted." Prob- speeches und colorful exchanges, Prexy Stan- Munogemens ......., 1L  BolletRumbliigs ...... 73 With Mitch,” “Party Sing Along
ably the most obvious of all would ley. Adams, counse! Howard Milman, Jack FI'-"-"' LU weeenieen T Bomier L - With Mitch,” “Sentimentul  Sing
be the “apswer to the hit “Stay.® Yellen and Sherman Edwards were among LA g PSR == Al With Mitch® = ies
This would be simply. “Go (Mam. ™ Rsko. Finaet 3 gtier LISl ..ousssesses BI  Talent on ihe Road ., 67 IONE ith Mitch" and “Memories
mply, “Go (Man). those heard. Page 3 Plerchandise .oeupssss. 79 TV-Mosic-Radln. __ 2 Sing Along With Mitch."
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Diskeries Trot Out Big

Names to Spark Singles

~ Junk Schedules, Past Caution
. In Race for Another ‘Big One’

NEW YORK—Record manufac-
turers are pouring out the strong-
est possible singles featuring their
top artists in order to try to come
up with a big hit to spark the soft
singles business. Following the old
adage that “All we need is a big
one,” diskeries have cajoled some
of their top names back into the
studio for new sides, or have
thrown ,caution to the winds and
issued new singles by big names
even tho some of these names had
a single released a short time ago.
They have junked schedules,
junked past caution and in many
cases set up special promotions to
push key singles to the top.

. This week The Billboard re-
ceived more important records for
review than in over two months,
and picked more Spotlights than
eny time since the summer. A total
of 23 records, in the pop, country
and western and rhythm and blues
field together were picked, and
about 20 others were worthy of
consideration.

This week's new releases included

Long-Pull UA
Promotion for
Ellington LP

NEW YORK—United Artists is
readying an unusual long-term pro-
motion on its forthcoming movie
“Paris Blues,” U. A.'s sound-track
LP from the film, and a Duke
Ellington souvenir album which
will be marketed next spring.

Ellington, musical director for
the film (starring Paul Newman,
Joanne Woodward and Sidney
Poiter, Louis Armstrong and Dia-
hann Carroll) has made a 16-mm.
short subject which will be proc-
essed immediately for distribution
before “Paris Blues" is completed.
Aimed at young jazz fans, the film
short is built around Ellington's
“Sophisticated Lady,” one of &ix
numbers he has pre-recorded for
“Paris Blues.”

‘The film short will be offered
without charge to schools, juvemle
clubs, playgrounds and youth jazz
societies thruout the world. Distri-
bution of this short—almost a year
in advance of the release of “Paris
Blues” — is designed to interest
teen-agers in Ellington, thereb
creating a demand for a U. A. Ell-
ington souvenir album, which will
will be released next spring.

. A final all-out promotional cam-
paign on Ellington's score for the
film (including three new tunes by
the ork leader) will be timed for
the release of “Paris Blues” in thea-
ters next summer and the release
of U, A.'s sound-track album from
the picture.

S - - —— =

MONEY-SAVING SUBSCRIPTION ORDER

Enter my subscription to The Billbeard for a full year
(52 issues) at the rate of $15 (a considerable saving
over single copy rates.) Foreign rote $30.

records by Perry Como and Frank
Sinatra, The Perry Como record
was his first since “Delaware,”
which was issued last February.
The new Frank Sinatra record was
selected by Capitol's newly re-
aligned singles operation to get the
label's prime attention. Under the
new Capitol singles operation, one
record is selected each week to get
extra promotion. Capitol fieldmen
will go to work on the Sinatra
single, and the firm's promotion-
exploitation machinery will start

rolling in behalf of the Sinatra
platter,

Capitol and Victor are not the
only firms that are swinging be-
hind a specific single in an effort
to bring the kids back into the
;tpres via a.ﬂnashb]hit. Columbia’s

1g promotion-publicity guns are

puathg Johnny Horton's “North to
Alaska,” the firm’s biggest disk in
many months, Mercury is priming
its promotional staff for the forth-
coming Brook Benton record fea-
(Continued on page 16)

SORD Chief Riled

Over ‘Spy’

Incident

Judkins Calls It ‘Game of War';
Says ‘We Had Nothing to Hide'

By LEE ZHITO

HOLLYWOOD — The "“I-was-
a - spv - for - Columbia - Records”
incident revealed by The Billboard
last week (October 24) “shocked
and amazed” Society of Record
Dealers prexy Howard Judkins.
The SORD chief was moved to the
height of indignation by the testi-
mony of a private eye who said he
was hired as a plant to attend the
dealer group's meetings.

Judkins told The Billboard:

“1 am shocked and amazed that
Columbia would resort to such tac-

Decca Brass
To Nashville

NEW YORK — A top echelon
exec team, headed by prexy Milton
R. Rackmil, will represent Decca
Records at the annual WSM coun-
try music clambake in Nashville
later this week. Others in the
Decca delegation paying tribute
to country music will be exec vee-
pee, Leonard Schneider; Decca
Distributing veepee, Syd Goldberg,
veepee, Marty Safkin, and Leon-
ard Salidor, director of publicity
and promotion.

Decca, of course, has had a
whole string of hot country artists
thru the years, including Webb
Pierce, Kitty Wells, Ernest Tubb,
Red Foley, Bobby Helms, the Wil-
burn Brothers, Goldie Hill, Jim-
mie Davis, Jimmie Martin and Bill
Monroe. On the eve of his de-
parture, Rackmil stated: “We have
sought to enrich this field thru de-
velopment of new talent such as
Roy Drusky, FErnest Ashworth,
Ronnie Self, Bill Anderson, Carl

Belew and Connie Hall.”
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tics. It's inconceivable to me as to
what purpose could be served by
having this man planted in our
meetings. It wasn't necessary to
‘plant’ anyone. The meetings held
at the New Yorker Hotel in June
of 1959 were open to all who
wished to attend. Any dealer could
attend, and, as a matter of fact, we
were aware that some record man-
ufacturer personnel were also pres-
ent, but we did not object because

(Continued on page 19)

1RANK INTERN'L

CO-OP STUDIES
ARTIST TOURS

By MIKE HELLICAR

LONDON — A study
up has been set up by the
ank International Co-Op to
plan and co-ordinate tours by
artists recording on labels
within the organization.

This was the first direct out-
come to the Co-Op's two-day
convention in London, when
members from record firms all
over the world pressed for
greater co-operation between
countries.

Chairman of the new com-
mittee is Simon Brehm, of
Karusell, Scandinavia. Inter-
est in American and British
artists is particularly high
there, and it has been proved
in the past that foreign disks
will achieve greater sales if an
artist is able to make even a
lightning visit for a concert, or

V exposure.

One example of this is Brit-
ain's Cliff Richard — an EMI-
Columbia artist, His disks
are particularly in demand,
mainly because he has made
appearances in Copenhagen,
among other cities,

Discussions also centered
around means of achieving
better marketing, publicity
and international recording.
Time was also given to the
place of the record companies
in the allied fields of music
publishing and sleeve produc-
tion.

Concentrated efforts in
these fields would keep up
constant supplies and main-
tain a straight control over
quality and economy.

Top Loot Bid for
Music Catalogs

Big Investment Return Sparks Offers
By TV, Film, Disk Firms, Outsiders

By BOB ROLONTZ

NEW YORK — Money — and
money aplenty — is being offered
these days by syndicates, corpora-

tions, record companies, show busi-
ness and non-show business firms
alike, for music publisher catalogs.
It would be safe to estimate that
more than a score of individuals
and firms are willing to put up
from $250,000 to %$5,000,000 for
the “right” ASCAP catalog, and
often not much less for the “right”
BMI catalog. The fact that there
were five or more bidders for the
Bourne catalog a few weeks ago,
each offering better than $2,000,-
000, indicates this, And the fact
that Lee Eastman, as head of a
syndicate (which also bid on the
Bourne catalog) just last week of-
fered $4,000,000 for the Mills Mu-

Atlantic Adds 3
Foreign Distribs

NEW YORK — Atlantic Rec-
ords has added three new distribu-
tors overseas — Gamma 5. A, in
Mexico City, Mica Record Manu-
facturing Company, Manila, and
Corporacion de Radio de Chile
in Santiago.

All three firms, reporis Atlan-
tic's foreign department manager,
Joseph Muranyi, will press as well
as distribute the Atlantic product.
Atco and Trey, two Atlantic sub-
sidiaries, are both distributed un-
der the Atlantic label overseas.

www americanradiohistorv com

sic firm, bears it out even more
strongly.

The reason that music catalogs
are in such demand relates to a

factor called return on investment.
“Where else,” said a music pub-
lisher the other day, “can you in-
vest in something that will bring
vou 10 per cent on your investment
every vear, without fail, so that at
the end of 10 years you have your
capital back, and the return still
coming in? Real estate, stock mar-
ket — no. But catalogs — Yyes.
More than that — if you are a
user (one who can use the songs
owned, such as a record company,
TV film company, or radio station
and TV network station owner}—
vou can increase the value of your
catalog while getting the return on
it. In these cases you can pay off
your investment in five or six
years.”

The “user” 1s one of the clues
‘to the great anxiety of many out-
siders, as far as the music business
is concerned, to buy catalogs. TV
film firms, TV network firms, and
record companies are anxious to
get their hands on a slew of copy-
rights that they can perform or
record, thinking of the music end
as another aspect of the business,
and also thinking of the return that
a copyright can earn. MCA has
been actively seeking a large pub-
lishing firm. The “users” are gen-
erally interested in a publishing
firm that has standards or near
standards, ‘that is between 15 and

(Continued on page 16)

b Paul Ackerman,

Victor Sefs
8-Way Joint
Yule Promo

NEW YORK — RCA Victor has
blueprinted .2 unique joint promo-
tion whereby the diskery ties in
with eight major manufacturers to
stimulate the normally fast-selling
Christmas season. According to
Bill Alexander, RCA Victor ad-
vertising and promotion chief, the
co-operating manufacturers include
Lionel Trains, Alexander Dolls,
Presto Ware, Schick Razors, Pio-
neer Accessories, Poole Silver,
Wheary Luggage and Royce Un-
ion Bikes.

Products of these companies will
be offered as promotion and dis-
play incentives by RCA Victor dis-
tribs and will be displaved as part
of all RCA Victor Christmas ad-
vertising and promotion. “The
benefits for everyone are enor-
mous,” Alexander stated.

Focal part of the campaign is a
full-color two-page spread in Life
Magazine plugging 23 best-selling
RCA Victor albums and the prod-
ucts of the eight manufacturers.
Theme of the ad, "Give the Christ=
mas Gifts America Loves Best,"
will be repeated on all promo-
tional material. RCA Victor is pre-
paring a full-color major window
display that will show the albums
and the various manufacturer prod-
ucts.

Campaign will include color
spots on NBC-TV, and much point
of sale material, ad mats, etc.
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Key Pubs

Protest

ASCAP Inequities

Scopp, Dreyfuss Seek Remedy to
Offset Distribution Imbalance

NEW YORK — At a special
gmating of the ASCAP board on
uesday (25), a number of pub-
lisher directors sharply protested
the first distribution wunder the
amended Consent Decree, They felt
the distribution was disproportion-
ate inasmuch as the period cov-
ered included the era when certain
ublishers stepped up their per-
ormances by questionable tie-ins
with petwork television producers.

8 Nabbed for
Disk Thefts

INDIANAPOLIS — Police here,
operating with the co-operation of
RCA Victor officials, nabbed eight
employees of the Victor plant last
week on charges of stealing $50,-
000 worth of LP merchandise dur-
ing the past year,

An allegation that the thefts re-
sulted in certain artist contract can-
cellations, because of loss of roy-
alties dua to black market sales
of the records, was characterized
as “absurd,” by Victor officials.
Sources close to the scene also
implied strongly that the value of
the merchandise was substantially
less than that indicated in pub-
lished figures.

Meanwhile in New York, RCA
Victor issued the following state-
ment: “We are grateful to local
authorities and other investigative
agencies for resolving this situa-
tion. We have given these offi-
gials all possible co-operation since
we first became aware of this prob-
lem a number of months ago. Ev-
ery precaution has been taken to
insure that such actions do not
continue in our plant, Since this
matter is now in the hands of local
police authorities, we do not think
it is proper to make any additional
comment at this time."

Decca’s Perry
Recuperating

HOLLYWOOD — Joe Perry,
West Coast sales manager for the
Coral and Brunswick labels, is re-
cuperating from a heart attack at
Encino Hual:l'tal (Encino, Calif.).
“Decca Joe" has been an active
member of the Decca firms for well
over two decades, functioning as
the West Coast sales rep for Decca
long before the Coral subsid was
formed. *

Hospital told The Billboard that
“he is progressing nicely in regain-
Ing his health.”

The issue was presented at the
meeting by Mickey Scopp, head of
the Big Three. Scopp was sup-
ported in his contentions by Max
Dreyfus, head of Chappell. It was
estimated that the total losses of
both these catalogs could amount
to 500,000 for the current year if
the inequity is not corrected.
Three more distributions would be
affected,

Scopp, it is known, does not
wish in any way to criticize what
the government has done; rather,
he approvse that, but is moti-
vated by a desire to get a “fair
shake" for his catalogs. It is also
known that there is nothing per-
sonal in his attitude with regard
to actions of other big publishers.
“But publishers need relief from
this inequity and unless the rem-
edy is handled promptly, serious
losses in revenue will result and
defection from ASCAP will fol-
low,” Scopp stated.

It is notable that during Scopp's
outline of the siluation at the
board meeting, no opposition to
his point of view was put for-
ward—even by those publishers
whose dealings with TV producers
had precipitated the ASCAP-Jus-
tice Department negotiations which
resulted in reducing the point value
of the disputed network perform-
ances.

(Continued on page 14)

UST to Issue
44 Tapes in
New Release

HOLLYWOOD United
Stereo Tapes will shortly issue 44
four-track tape packages, repre-
senting the product of 10 different
disk firms. UST has also an-
nounced a special offer for dealers,
based on Christmas-slanted tape
product.

In the new release of 44 sets,
there are 10 London albums, four
of which are complete operas; six
from M-G-M; a Roger Williams
“twin-pak” (two LP's, one a sin-
gle reel) on Kapp, one Elektra, 10
Decca, two Coral, two Livingston,
seven Time, two United Artists
and two Vox sets,

The Christmas deal involves 19
special Christmas-material tapes
from 11 different labels. For an
order of 25 or more of these Papes,
the dealer gets a free floor mer-
chandiser designed to hold 32
tapes. A 100 per cent exchange
privilege is in effect on the Christ-

e

mas tapes between December 26
and January 15.

NARAS ORGANIZING
A CHICAGO CHAPTER

CHICAGO—A Chicago branch
of the Mational Academy of Re-
cording Arts & Sciences (NARAS)
13 in the process of being formed.
The local group is shooting for a
fall organization date to permit the
branch to participate in the annual
“Grammy"” awards to be presented
to the outstanding recording artists,

Presentation will be made on an
hour - long television spectacular
similar to the motion picture and
television industry’s *Oscar” and
“Emmy" trophies.

Dick Schory, RCA Victor re-
cording artist, was mnamed by
NARAS' New York board of gov-
ernors to organize the Chicaso
chapter., Schory has, in turn, or-
ganized a founding committee con-

sisting of David Carroll, Mercury
artist; Joe Wells, RCA Victor cus-
tom recording manager; Mike
Simpson, arranger; Bill Hanley,
musician, and Nick Biro, The Bill-
board.

The Chicago branch will be the
fourth for NARAS, which already
has aclive organizations in New
York, Los Angeles and Nashville.
The Midwestern territory will ex-
tend from Chicago, north to Can-
ada, east to Cleveland, south to

St. Louis and Kansas City and west
to Omaha.

An initial membership of 50 per-

sons is needed for the Chicago
group to get a charter from the
parent organization,

THE BILLBOARD

RIAA TO PROBE
BACKGROUND
MUSIC USE

. NEW YORK — The Rec-
ord Industry Association has
launched an investigation into
unauthorized taping of ree-
ords for background music
use.

According to an RIAA
statement, with a few excep-
tions, background music firms
do not obtain permission for
the uses from manufacturers,
artists, publishers or writers,
The fact that they pay no
royalties, according to the
statement, has resulted in the
loss of considerable revenua
to these creative forces.

- Moreover, it was pointed
out, such unauthorized ac-
tions have placed at a disad-
vantage the companies who
do obtain authorization and
pay royalties for the uses.
The RIAA legal committee i3
considering legal actions
against the firms involved, the
statement concluded.
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|ASCAP Meeting

Seethes, Subsides

Hassle Over Low Distribution
Issue Winds Up Status Quo

By REN GREVATT

NEW YORK — Shortly before
6:00 p.m last Thursday (24) the
biannual ASCAP East Coast mem-
bership meeting came to a close.
Despite the presence of what was
called a burning new issue, namely |
the outrage expressed in many
writer and publisher quarters at
alleged unexpectedly low distribu-
tion checks received last week,
little in the way of concrete re-
sults were accomplished. The
meeting, however, was not without |
its touches of color, dramatics,
verbiage, stirring performances |
and occasional flare-ups of temper. !

At the outset, ASCAP prcx:,rl
Stanlev Adams announced that nor-
mal meeting, procedure and reports |
would be dispensed with in order
to gel to the explanation and dis-|

UA Names Key Execs
In Expansion Move

NEW YORK — In a further ex-
pansion move United Artists Rec-
ords last week hired two new ex-
ecs — Norman Weiser and Sid
Schaffer — and branched out into
the country and western field, via
the pacting of its first c.&w. artist,

Autry Inman. Within the next
week, UA's wveepee-general man-
ager, Art Talmadge, plans to sign
?ddiltinnal execs and artists to the
abel.

Weiser, a former Billboard
staffer and one-time publisher of
Down Beat magazine, takes over
the post of national advertising and
publicity director, a post which
has been vacant since Bob Alt-
schuler left the label this summer.
He will concentrate on UA's new
Ultra Audio series, and will as-
sume other duties in addition to
his regular advertising - publicity
chores, Weiser has written a na-
tionally syndicated record column
for the past two years and has also
served as special consultant to rec-
ord distributors on sales and pro-
motional activities.

Schaffer, New York branch man-
ager for Mercury Records for the
past five and a half years, joins
UA's sales staff. He, too, will con-
centrate on UA's new sound series,
Ultra Audio, which will be mar-
keted nationally this week. Schaf-

Col. Ties Victor
In Hot Scramble
For Richter Disks

NEW YORK — The scramble
among the record companies to
cash in with recordings during the
current U. 8. concert tour of Rus-
sian pianist Sviatoslav Richter grew
more intense this week, Columbia
Records issued a recording of the
plamist originally cut in Sofia in
1958 of the Moussorgsky “Pictures
at an Exhibition." Thus Columbia
s out with its Richter set at the
same time as Victor's first Ameri-
can waxing of the pianist. (The
Billboard, October 24))

In addition to Victor and Co-
lumbia’s Richter slicings, Artia Rec-
ords, which has issued a number of
Richter waxings lately via its Rus-
sian exchange deal, and Deutsche
Grammophon, are strongly adver-
tising their LP's by the Russian
pianist. Since Richter has been on
many other labels as well, the
dealer, and the customer, now has
many Richter sets to choose from.
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fer — who reporis to UA's na-
tional sales manager, Andy Miele,

—will supervise merchandising and
promotional activities for Ultra Au-
dio at the distributor-dealer-deejav
levels and will work directly with
distributor and dealer proups and
their personnel during the label's
inaugural period, i

With the signing of Inman, UA |
enters the c.&w. field. Talmadge
said the label will sign additional
c.&w. artists shortly, Inman’s
first UA single will be released in
MNovember.

Col. Tees Off
Yule Promot'n
On 3 Singles

NEW YORK — Columbia Rec-
ords is bustling with the Christmas
spirit, even tho it is only November,
The diskery is setting a big promo-
tion behind three Christmas sin-
gles, all wrapped in bright sleeves
and packed in red and green
counter display boxes. The firm is
also shipping out hundreds of
thousands of its ready-wrap record
envelopes for dealer use during the
holidays.

The push on the three Christ-
mas singles starts this week. The
new disks include a Mitch Miller
single with the Sing Along Kids, a
single with the Nutty Squirrels,
and another with Cincinnati TV
favorite Ruth Lyons. All three!
disks are in four-color sleeves, and
they are being shipped to dealers
in boxes holding 25 each that can|
be used on counters. Disk jockey !
samples also go out this week on |

the records. |

Columbia’s ready-wrap envel-
opes come in two colors, blue and
red. It is actually an LP envelope,
with Christmas design, that holds
one or two LPs. It 15 intended for
dealers to use for LP's sold at
Christmas time. Since it contains
no advertising whatsoever, it can
also be used as gift wrapping, and
there is a space on the front to
print the pgiver's as well as the
receiver's name.

Columbia expects to ship 500,-
000 of these envelopes to its dis-
tributors by the end of next week.
They are selling the envelopes to
distributors for about 15 cents
each. Dealers, of course, can either
sell them to their customers with
albums, or givae them away.

cussion of the distribution paye-
ments received last week.

Adams explained that the dis-
tribution last July was unusually
high for that period and that a
comparison of July and October
payments would therefore be un-
fair. Adams also put some of the
blame for the lower revenue on
the fact that this was the first dise
tribution involving the changes in-
corporated in the 1959 consent
decree. “Changes we did not seek.
Some of our members touched off
the spark that lead to them. Eigh-
teen months ago, the Justice De-
partment wanted us to go on a
100 per cent current performance
basis, which would have meant a
total loss of senority. Despite the
Justice Department, we managed
to Keep the four-column system.”

Yellen Report

Adams then introduced Jack Yel-
len, who presented a report pre-
pared early this week to explain,
as he put it: “What happened and
who got the money,” Yellen noted
that there was less money than

' normal for distribution at this time.

It was also pointed out that tha
period produced considerably mora

| performances than expected for the

period, thereby lowering the valus
(Continued on page 17)

33 Singles on
Rise for Col.

NEW YORK — Columbia Reg-
ords is experiencing a gradual rise
in sales of the firm's seven-inch
33’s. The increase, according to
sales execs at the diskery, have
been steady. This does not mean
that Columbia feels the rise in
sales of the seven-inch 33's is as
sharp as it could be, but execs
attribute this to the fact that Co-
lumbia is still the only firm issuin
all singles on both 45 and 33, an
also because the firm's single sales
have not been extraordinary lately.

Columbia sales execs note that
dealers are gradually accepting the
small 33, and where dealers do
display the disks they get sales
action. But the Columbia brass is
still very much aware that dealers
will not go on an all out push on
the midget disk until there is
enough product from all labels to
Justify this. Columbia is attempting
to get all dealers to stock the
small 33’s and is offering a counter

(Continued on page 17)

Dot Display
At Christmas

HOLLYWOOD — Dot Records
has developed special displays for
the Christmas season to push its
eight yule-aimed packages. One
is a fullcolor old-time Christmas
card type display measuring six
feet by four feet. It carries the
caption “Ye Old Record Shoppe.”
Simulated window panes carry the
album covers of the eight pack-
ages being offered. Display is suit-
able for use in a dealer window
or as a counter piece. These will
be made available to all dealers
thru Dot's distribs,

Other display is an action unit
in the shape of a giant revolving
record. Disk carries album covers
of the eight packages being pushed
with the action intended to help
catch customers’ attention. Cost of
the motor driven display limits Dot
in being able to make it available.
Only 300 will be shipped to key,
pre-selected outlets.
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Pay-TV Hearing Sparks
Pic Exhibitor Challenge i

By MILDRED HALL

WASHINGTON — Duning last
week's five-day wrangle over a
prospective trial for pay-TV, the
panel of Federal Communications
Commissioners largely maintained
an enigmatic silenae, asking few
questions except for the queries by
the chairman on whether movies
on pay-TV might prove competi-
tively unfair to movies on free TV.

FCC Chairman Ford gave Marcus |

Cohn, opposing counsel for movie
exhibitor interest, every opportu-
nity to question pay-TV applicants
in minute detail, with the attor-
ney's avowed intent to prove the
applicants unsuitable. Cohn spent
more than eight hours in cross-
examination of Thomas O'Neil,
president of the board of RKO
CGeneral, and president of Hartford
honevision. O'Neil, together with
Eﬂnilh Radio and Teco, Inc., have

Victor Spoflts
"Exodus” Score

NEW YORK — An original
sound-track album, the score from
“Exodus,” leads the RCA Victor
release line for November. Written
and conducted by Ernest Gold,
the film's musical track features the
Sinfonia of London, and 15 avail-
able in either mono or stereo ver-
sions. The picture from which the
music 1s taken is the Otto Preminger
production which stars Paul New-
man, Eva Marie Saint, Ralph Rich-
ardson, Peter Lawford, Lee J.
Cobb and Sal Mineo.

Other albums in the pop line in-
clude sets by Harry Belafonte, Della
Reese, and Carlos Montoya. The
Belafonte set was recorded at a
benefit for the Wiltwyk School
for Boys and has featured spots by
Belafonte protege Miriam Makeba,
folk singer Odetta, the Chad Mitch-
ell Trio and the Belafonte Singers.
It is a two-record set which was
waxed in Carnegie Hall. "“Della
Cha-Cha-Cha,” pretty much tells
the story of her album, and the
Montova set features the famed
guitarist playing Spanish music.

In addition, the company is is-
suing two big band reissues, by
Benny Goodman and Erskine
Hawkins and another big band set.
There is also an Eddy Arnold LP,
and 14 different versions of “Star-
dust” on “Stardust Road.”

(Continued on page 14)

CAP. SPEEDS
‘TENDERLOIN’ *

NEW YORK — Capitol
Records established some sort
of speed record last week in
kicking off ils original cast
version of the legit musical
“Tenderloin.”” The label had
recordings on Jlocal stations
only 42 hours after recording
and copies in the stores the
same week,

The session ran from 8:00
am. to 00 pm. Sunday
(23) with finished copies in
the hands of station men here
at noon Tuesday (25). An
offbeat aspect of the disking
session was the continuous
presence of detectives from
the 18th Precinct of the New
York Police Department. The
officers were on hand as a
special guard detail to protect
the cast from New York's
“mad bomber,” who has ter-
rorized the population with
bomb explosions in public
places. The bomber has se-
Jected a series of Sundays
during past weeks for his des-
perate deeds.

applied for permission to make a
three-year pay-TV trial on RKO
station WHCT, Channel 18, in
Hartford, Conn,

Leland Hayward, producer of
Broadway hits (“Sound of Music,”
"South  Pacific™), waited four
‘straight days for a chance to plead
for the broadened opportunitics in
| American entertainment he envi-
sions on pay television. Hayward
has been hired as program director
for Teco, Inc., the firm chiefly re-
sponsible for program procurement
for the experiment. (The Billboard,
October 17, 1960.)

Cohn won  acknowledgment
from O'Neil that the bulk of the
pay programming would be fea-
ture movies, particularly during
earlier phase of the experiment,
and other box office attractions

| ble. O'Neil said he was being very
(cautious with his promiscs “be-
|cause we'll have to live for three
vears with the promises 1 make
here today.” O’Neil said RKO was
prepared to lose over a million the
first year of .the trial, and expected
to spend some 510,000,000 even-
tually on programming.

Movie exhibitors' attorney Cohn
tore into the prospects for prime
box office fare and Broadway
“first might"” showings of musical
and dramatic hits on pay-TV as
technically impractical. He would

lon the license to operate, there
could be no contractual arrange-
irm.nts with program suppliers.

would be put on as soon as feasi- |

'not agree that a pre-tuped show-
ing released on opening night of
the show fulfilled promise of “first
!m’ght glamor™ to  pay-TV  sub-
scribers.

| Cohn accused pay-TV fuction of |
promising “‘pie in the skv’ and -,i::-!
'manded to know what firm com-|
mitments had been made. as a re-|
sult of a series of interviews with
film producers, Broadway, opera
and concert groups listed by the
pay-TV forces. O'Neil retorted that
until there was a firm commitment

In
any event, he said, financial de-
tails and arrangements with pro-
gram suppliers would be kept con-
fidential, and reported only to the

-}

Sex Angle

A new angle was the subject of
sex on Broadway and in recent
'top-notch movies such as “Sud-
denly Last Summer,” "Strangers
When We Meet.” Cohn brought
the subject into the bitter toll-TV
1cunte5t and asked what about sim-
ilarly censorable language and
scenes in future movies and Broad-
way shows to go on pay TV.
Would these go on home screens,
four letter words and all?

The RKO General spokesman
said he would have to do some
(Continued on page I4)

CLASSICS VS.

COPENHAGEN — At the pres-
ent time the concert season is get-
ting into full swing and the concert
bookings up to mid-November give
a clear idea of what American
i“name“ jazz bands and artists are
‘faced with, here, where classic mu-
sic is very highly regarded.

Norman Granz has experimented
with various halls, one or two con-
certs per ‘night and various price
scales. On Monday (13), in con-
junction with the Karusell Gramo-
phone firm, which handles the
Verve label here, he is presenting
Gerry Mulligan and his new (13-
man) Concert Jazz Band, in Tivoli
Concert Hall, for two concerts —
with duocat prices ranging from
$1.20 to $3.25.

Alongside the ads for the above
concerts readers can note the dis-
play ads announcing that the Fal-
knoer Centret Theater, the Wil-
helm Hansen Concert agency and
impresario Richard Stangerup are

Decca, Coradl
Set Joint
Fall Promo

NEW YORK — Decca and Co-
ral Records have undertaken what
is being called “a fall promotion
within a fall promotion,” under
the general tag, “Personalities
Plus.” The program consists of a
total of 14 new albums between
the two labels, designed to appeal
to the mass market. The plan calls
for a heavy emphasis on a large
‘and varied supply of window and
departmental displays.

Among the personalities involved
in the new release are Jackie Wil-
' son, Billy Williams, the Delta
LRh}'lhm Boys, Dick Kesner, the Me-
]

Guire Sisters, Teresa Brewer and
: Pcte Fountain and Big Tiny Little
in a dual set, all on Coral, On
|Decca are sets by such artists as
Webb Pierce, Kitty Wells, the
Eloise Trio, Jgn Garber, the Anita
Kerr Quartet, the Paradise Island
Trio and Caterina Valente.

IN COPENHAGEN

JAZZ

presenting an Italian Opera Festi-
val 1960, November 2-12, in the
Falkoner Centret Theater, with an
imported cast of more than 200
persons, including the orchestra and
chorus of Teatro Massino Bellini,
of Catani, Italy, with stars, soloists
and technical stalf. Ducat prices
range from $£1.35 to $4.50, for each
of the 10 performances — which
are practically assured of being
sold out, in advance. This theater
and these agencies know what
their public wants, and will pay
for. Falkoner Centret's capacity
exceeds that of Tivoli Concert Hall
by about 200 seats — around 2,000.

Economically minded music-
lovers can buy ducats, at a range
of from 70 cents to $1, for a
concert on Sunday (30), in Radio
Concert Hall, by the Danish MNa-
tional Radio Symphony Orchestra,

(Continued on _page 11)

20th-Fox Yule
Twofer Deal -

NEW YORK — The 20th-Fox
Record Company is currently send-
ing out two free Christmas albums
to dealers in the hopes of sparking
interest in the diskery's special
“Twin-Pack™ Christmas merchan-
dising plan. The plan offers two
yuletide albums for the price of
one: the Harry Simeone Chorale
singing “Sing We Now of Christ-
mas’ (which contains the seasonal
hit “Little Drummer Boy"), and or-
ganist Ashley Miller playing “Merry
Christmas Carols.” The suggested
list price on the albums is $3.98
instead of the mormal 57.96. The

ilHo

firm's sales manager, Irv SLimIf_'r,l
says that the offer “does away with
the need for discounting.”

So far, 2,500 “Twin-Packs™ have
been mailed to dealers along with

the two albums in I’ulldc-:::lur. ﬁqd
Stimler invitles dealers interested in
the two free albums as well as the

a stand-up display piece picturing |

plan itself to request it,
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Thev are:
63,
Butler, Vee-Jay.

78,

86.
Imperial,

KE.
Cadence,

T 100 ADDS 12

NEW YORK—The Hot 100 added 12 new sides this week.

He Will Break Your Heart (Conrad, BMI) @ Jerry

Perfidia (Peer Int’l, BMD)—Ventures, Dolton,
Natural Born Lover (Travis, BMI) — Fats Domine,

Like Strangers (Acuff-Rose, BMI) — Everly Brothers,

YWhole Lot of Shakin® Goin’ On (Copar, BMI) —

Conway Twitty, M-G-M.

94,
Liberty.
95,
Chicef.
96.

97.

V-Tone.

M-G-M.,
98.
99.
Chancellor.

You're Sixteen (Blue Grass, BMI)—Johnny Burnctie,
Ruby Duby Du (Robbins, ASCAP)—Tobin Nathews,
Irresistible Yow (Caldwell, BMI)— Bobby Peterson,
Ruby Duby Du (Robbins, ASCAP)—Charles Wolcout,

Once in a While (Miller, ASCAP}—Chimes, Tag.
Kissing and a Twistin’

(Aldon, BMI) — Fabian,

100. Grpen Leaves of Summer (Feist, ASCAP)—Brothers

our, Columbia.

CHI DISTRIB THROWS

A MAMMOTH

CHICAGO—The biggest record
industry party of the year was
hosted by Milt Salstone, M-S Dis-
tributing Company here, last week,
with more than 1,000 music trade-
sters showing up for an evening
of fun,

The affair was strictly social—
business was taboo. Salstone's invi-
tations even stated, “anyone caught
talking records gets thrown out.”
More than 400 Chicago-area deal-
ers were represented, plus numer-
ous record manufacturers, artists,

'one-stop owners, deejays and other

indusiry tradesters.

Entertainment was furnished by
Vie Faraci's band plus appearances
by Ramsey Lewis and Bill Hender-
son doing a double, John Gary,
Garry Stites, Frank Pizani, Joe
Conti, Gerry Granahan, Jacki De-
Shanon, Dion, and Bobby Rudel.
Phil Skaff, one of the M-S Distrib-
uting execs, emseed the show.

Despite Salstone’s warning, in-
dustry trade talk wvirtually domi-
nated the evening. In all fairness,
however, the business part was kept
o a minimum.

The affair was the second such

Jamal Opens
Soft Drink

Night Spot

CHICAGO—Ahmad Jamal, the
Argo Records modern jazz stylist,
is opening a food and beverage
nightery with a no-alcohol,” soft
drink policy, here, Degember 2.

Jamal's club will be known as
Ahmad Jamal's Alhambra, located
at 1321 South Michigan. The club
will feature Oriental, Middle-East
and American cuisine. Exotic foods
and beverages with background to
match will be the main theme.

Jamal himself, with his trio will
be the opening attraction, for at
least four weeks., What happens
after that, Jamal says, hasn't been
decided. For that matter, much of
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