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‘ EDITORIAL

Country Influence

History — musical history — has a rendezvous with the
country field at Nashville this week. The occasion is the 10th
Annual WSM Country Music Festival. Record manufacturers,
publishers, distributors and every segment of the music business
will be represented and will engage in key discussions and

planning.

One common theme, however,

will underlie all the talk

and activity. It is this: The music of America’s heartland has
now achieved its proper influence on both the domestic and

international levels.

Surely, this is not a sudden development. It has been in
the making for years, and the more astute realized it when
WSM held its first c.&w. convention 10 years ago, when c.&w.
was still a self-contained culture.

The important thing

and contribution to music all over the world. All

is to realize the extent of its growth

of us in the

industry should nurture this development, for it casts credit
upon the entire American music business.

Launch 2 Independent Record
Clubs With Multi-Label Product

REN GREY

anid NICK

NEW YORK — A new record
elub has been launched, offering
yirfually all product from all la-
bels. The operation is known as
Record Club of America with
headquarters in the south-central
Pennsylvania city of York. On an-
other front, a Jdisk mail-order out-
fit known as Universal Record
Club is being operated out of
Mountainside, N. J.

The York firm, which has al-
ready inaugurated a heavy nation-
wide mailing program, bases its
disk offers on the Schwann record
catalog. Consumers are offered any
record listed in Schwann — from
over 200 labels—at prices of 38

NARAS to Show
Disk-Making Film

CHICAGO — A film on how
records are produced, from re-
cording and maslering to pressing,
final packaging and distribution,
will be shown at the National
Academy of Recording Arts and
Sciences’ (NARAS) next meeting
to be held November 28 here at
RCA Viclor's custom recording
studios.

The two-part program will also
include a discussion by Don Gaold,
associate editor of Show Business
lNlustrated, on liner notes — good
and bad,

The forum-type session is part
of the local NARAS chapter's
stepped up activity scheduls, The
leup held its first fall meeting
ere rtecenmtly at which Dick
Schory, president, called for more
Eﬂl]w parficipation from mem-
Crs,

Program
The group is planning regular
meetings from now on with a
(Continued on page 43)

per cent off list or be¢tter. A feature
of club membership is receipt by
members of the Schwann catalog
on a monthly basis. The Schwann
people in Boston report they have
alrendy shipped substantial quan-
tities of the catalog to York,

Another aspect which sets the

1 ¢lub apart from others, particularly

those operated by individual disk
firms, s the fact that minimuom is
placed on the number of purchases
required per year.

The club is being operuted by
two brothers, Fred Miller and
Sigmund Friedman. Friedman, at
one time, was a principal in the
College Record Club, operated
formerly from Providence, R. 1., by
students of Brown University.

Contacted at the York offices
and warchouse last week, Miller
declined comment on the opera-
tion. "We are not ready to talk
about the set-up yet,” Miller noted,
“since we have only just gotten
underway.” He admitted that the

warehouse was now well stocked |

with product from many labels,
He also noted that in some cases

(Continued on page 45)
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DISK DATES IN CLUBS, CONCERT

HA
A

LL SHOW STRONG AS LP SELLERS

pplause, Laughs Aid Artists in Garnering Top Chart Positions;

Judy Garland, Belafonte and Weavers are Typical

By JUNE BUNDY

NEW YORK — Live perform-
ance albums—sliced at concerts or
niteries—are chalking vp impres-
sive sales figtm::-‘. today, with 13

favorite location spot. There are
four at Carnegie Hall albums on
the monaural chart this week—
“Judy at Carnegie Hall,” on Cap-
itol: “Belafonte at Carnegie Hall,"

on Victor; “Jimmy Reed at Car-
negie Hall,” on Vee Jay, and “The
Weavers at Carnegic Hall,”™ on

Vanguard, “Harry Belafonte Re-

(Continued on page 43)

in-person packages on BMW's best
.ﬂ:lﬂng monaural chart this week
and a flock of other “live” LP's
about to move on the list.

At the same time, manufac-
turers are readyving more and more
“live show” albums—scouting lo-
cations in night spots and concert
halls here and abroad. Recording
an album in a club or theater poses
certain production problems, but
a.&r. men agree that its advantages
more than compensate for tech-
nical drawbacks;

Most performers project an extra
something when performing before
a live audience. The No. 1 album
in the country, Judy Garland's
“Judy at Carnegic Hall” is a good
example. Another advantage pro-
vided by in person packages is
that many stations and disk jockeys
give them preferential program-
ming treatment. Deejay thinking
is that the spontaneous nature of
“live performance” albums—with
their applause and audience asides
—sparks a livelier pace for a wax
show,

Carnegie Hall is currently the

In NAMA

vending operations. Actually,

policy. X
2. On the manufactunnF
—Seeburg, AMI and Rock-Ola

have long held NAMA membership, but

from cigaret units to drink venders.
Bally, is also showing a vending line.

Coin Interest High

Confab

By AARON STERNFIELD

CHICAGO—More than casual interest in merchandise vending
by tradesters in the music machine and amusement game ficlds was
displayed at McCormick Place here this weekend. :

The occasion is the annual convention of the National Automatic
Merchandising Association, which ends its four-day run Tuesday (31).
Evidence of interest on the part of juke box an :
vending—and of the vending industry in juke boxes—is probably at
an all-time high. Here are some of the indications:

1. Since the last NAMA convention, the vending group has passed
a resolution which admits to NAMA membership juke box operators
whose primary interests are in vending, or who have set up separate
juke box operntors in these categories

game operators in

now itU's the admitted NAMA

tevel, three of the top juke box makers
—are showing vending machines ranging

And a leading game manufacturer,

(Continued on page 53)

Liberty Records' Link With Britain's
EMI Guarantees U. S. Firm $150,000

By LEE ZHITO

HOLLYWOOD — Liberty Rec-
ords’ newly concluded EMI over-
seas distribution deal (BMW, Oc-
tober 23) guarantees the Coast
firm an annual payment of ap-

$150,000, Billboard

proximately
last week.

Music Week learned

fused to divulge the exact amount
of EMI's guarantee, but admitted:
“It's equal to approximately 24
cenis per share of Our SIOCK.
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would bring the guarantee o the
$150,000 mark.

The Libertyv-EMI contract is for
three years plus two one-year op-
tions. As revealed in last week's
issue, EMI will distribute the line

Ttis | under the Liberty label through-

out the world with the exception
of the Western Hemisphere and
Eastern European markets. Here-
tofore, Liberty's product had been
handled on the world market by
British Decca under the London
label. EMI takes over February |,

1962.

Ranks Second
Bennett estimated his label had

| sold approximately two million sin-

gles in England alone during the
past vear. EMI studies, he said,
showed that Liberty was second
only to RCA Victor, among Ameri-
can la/ 0 singles sales in the
ried” Kingdom during the past
15 _months. The EMI study, he
said, was based on England’s pop
charts, and revealed Liberty re-
sponsible for the greatest number
of U, S.-originated singles on the
(Continued on page 43)
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MCA to Drop
Talent Booking

BILLBOARD MUSIC WEEK

Non-Rock and Roll Single Action May

PHASE 4 PROMO
PUSHES DISKS
ON LP CHART

Be Stirring Young Adult Disk Market

By BOB ROLONTZ

NEW YORK—It's a small trend,
and perhaps not a permanent one,
but a number of adult-type singles
have been getting action lately in
large cities. These include such
titles as “Take Five” by Dave Bru-
beck and Paul Desmond on Colum-
bia, “I'll Be Seeing You"” by Frank
Sinatra on Reprise, “The Astro-
naut” on Kapp, “Somewhere Along
the Way" with Steve Lawrence on
UA, "Why Not Now" by Matt
Monro on Warwick, “Moon River"
by Henry Mancini on Victor,
“Danny Boy" by Andy Williams on
Columbia and “Rock-A-Bye Your
Baby"” by Aretha Franklin on Co-
lumbia.

In addition to these records,
which are mainly in the young
adult groove, there has also been
action recently in scattered cities
on sides by thrush Shirley. Bassey,
Eddie Fisher (on both his new Am-
Par and Seven Arts disks), and
Gloria Lynne, in New York City.
For instance, Miss Bassey's current
UA disk, “Reach for the Stars,”
was-something of a hit. Although
New York is not necessarily
representative of the country, it in-

Adams & Thomas
Texas Favorites

DALLAS — “Two Initials" by
Ricky Adams on Beltone is being
reported by dealers here as the
latest single showing chart prom-
ise, Singles sales here are continu-
ing to hold up, keeping store
traffic brisk as the top-selling sin-
gles are attracting buyers.

Meanwhile, in Houston, the
E:na Thomas waxing of “Lamp of

ve” on Venus, and the Uniques’
“Malaguena” on U.S.A. are getting
the top nod from dealers here as
singles with a sales future. Aside
from these promising newcomers,
singles business is rolling at a fast
clip with this market's top H-EHETE.
closely reflecting the pation's
chart-riding favorites.

Harris, Si Zentner &
Green Have Hot LA Sides

HOLLYWOOD — The strong-
est newcoming single on the Los
Angeles scene last week was Eddie
Harris' “God Bless This Child” on
the Vee Jay label, according to
dealer reports here. Other singles
showing initial strength included
St Zentner’s “Up a Lazy River” on

Liberty and “The Greatest Story
Ever Told” by Larry Green on
lnd:gn

Pick your money-makers from BMW's accurate scles-performance charts.
long-shots by subseribing todayl

dicates the sales value of young
adult waxings.

This is not to say that these
types of records are breaking out
all over nor that they are making
a serious dent in the rock and roll
market. But it is interesting to
note that the number of disks
aimed at the 17-year-old-and-up
area have done well over the past
months, whether on the pop or the
jazz side. In talking to a number
of manufacturers about the possi-
bility of selling more records to
the young adult market, there was
a feeling that manufacturers, in
their haste to get on the rock and

roll bandwagon, may have been
neglecting this area,

It is noteworthy that so far this
year there have been a number
of artists who have come up with
consecutive hits in spite of the pre-
vailing -trend. Al Caiola, Don
Costa, Bert Kaempfert, Ferrante
and Teicher, Brook Benton, the
Platters, Floyd Cramer, have made
it with young adult-type disks. And
Eddie Harris, Cannonball Ad-
derley, Jorgen Ingman, the High-
waymen, Arthur Lyman, Les Paul
and Mary Ford, the String-A-
Longs, Kay Starr, and a few others
have made the charts this way, too.

D. C. Fallout Scare

WASHINGTON—Aretha Frank-
lin's “Rock-A-Bye Your Baby” on
Columbia made a strong showing
in the Washington-Baltimore area
last week. Also strong were “'Impos-
sible,” by Gloria Lynne on Everest;
“Greetings,” by the Valadiers on
Miracle; “Gypsy Woman,” by the
Impressions on ABC, and “My Last
Cry,” by the Starlets on Pam,

New to this area and getting at-
tention were “I Know,” by Bar-
bara George, and Mary Wells'
“Strange Love” and “"Come to Me”
on Motown.

Wanted, by dealers in both cities,
another “"Who's Afraid?” type of
tune like the Disney epic that
cheered the country during the
black days of the depression. Or
perhaps a good inspirational tune.

The reason? Dealers in both
cities, but particularly in Washing-
ton, believe it's the fallout and
bomb scare that has slowed business
down all over. Stores which carry
a variety of appliances as well as
records have noticed it particularly.
Everyone is holding onto money,
wondering if they should invest it
in a well-stocked hole in the
ground. A kind of austerity of fear
spread from the adults to the teen-
ers, and the kids are not given as
much money to spend on records
and entertainment.

Two record stores in Baltimore
which have unusually steady and
hlp trade were shocked by the sag
in sales during a week which is usu-
ally one of the best in the month
of October for them.

Top Sales In Baltimore

In Baltimore last week top sales
were going to Ray Charles' “Hit
the Road"; “Please, Mr. Postman,"”
by the Marvelettes on Tamla;
“Heartaches,” by the Marcels, and
“Sweets for My Sweet,” by the
Drifters.

Strong among newer contenders
were “Feel It,” by Sam Cooke,
RCA; “Greetings,” the Valadiers
on Miracle; "Pushin’ Ynur Lua:k,"
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by Sleepy King on Joy; "Human,"
by Tommy Hunt on Scepter; “Don’t
Cry No More,” by Bobby (Blue)
Bland on Duke: “Everybody Got-
ta Pay Some Dues,” by the Mira-
cles on Tamla. One dealer re-
ported good action on “Nag,” by
the Haloes.

Business was erratic, and the
fall-off was generally attributed to
the tensions engendered by the fall-
out. Ordinary business reasons were
given in some cases: Mr. Oler, of
the Blue Note, said he was baffled
by the “usually good week” fall-
off in singles, but it was all too
clear that he could not match dis-
counters’ and chains’ sales of al-
bums at $1.98, when the regular
dealer had to pay $2.47 for the
same product,

Distribution failure had cost Cir-
cle K in Baltimore sales of the
area's fastest selling new album,
“The Amazing James Brown.”

(Continued on page 27)

Ullman Signs as
RSI Sales Rep

NEW YORK—Richard H. Ull-|

man, Inc. (RHU), has signed a con-
tract to act as sales representative
for Hal Cook’s Record Source, Inc,
(RSI), which provides ecight differ-
ent record-package services to ra-
dio stations across the country.
The addition of RSI makes Ull-
man (a division of the Peter Frank
Organization, Inc., one of the larg-
est distributors of syndicated radio
programming and production aids
in the broadcast industry) a power-
ful force on the local radio scene.
The agreement provides that
while RHU will represent RSI, the
latter firm may also continue sell-
ing its service to radio stations di-
rectly. RSI, which utilizes BMW
research material to make up its

{Cnntmued on page 45)
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NEW YORK — The sales
impact of London Records’
new ‘“‘Phase 4" stereo sound
LP campaign is strikingly il-
lustrated this week, with four
“Phase 4" albums already on
BMW’s best selling stereo al-
bum chart and four more
about to move on the list.

showing up strongly in
sales—although not yet on the
stereo chart — are London's
“Exotic Percussion” by Stanley
Black, “Bongos From the
South” by Edmundo Ros.”
“Percussion Twenties” by
Chico Roger's ork, and “Per-
cussion Around the World.”
“Phase 4" London albums al-
ready on the Stereo chart are
“*Don Sharples’ “Pass in Re-
view,” Ted Heath's "“Big
Band Percussion,” Rudi Bohn's
“Percussion Oom Pah"” and
Ronny Aldrich's “Melody and
Percussion for Two Pianos.”

“Sound” LP’s are also strong
in the monaural market. Com-
mand’s new “Sound 35-mm..”
monaural version of the label’s
“Stereo 35/ MM."” (No. 2 on
the stereo chart this week) is
about to move on to the mon-
aural chart.

Those Bubblers

Also “bubbling” just off the
monaural chart this week are
two “Mexico” albums—"Mex-
ico and Other Great Hits™ by
Bob Moore (he had the best
selling single), and David Car-
roll's “Mexico and 11 Other
Great Hits." The sales appeal
of LP's tagged after singles
hits is also pointed up by Joe

Dowell's “Wooden Heart,”
which is “bubbling” off both
the monaural and stereo
charts.

Other new just-off-the-chart
monaural albums are Ray
Charles’ “The Genius Sings the
Blues,” Shelley Berman's “A
Personal Appearance,” Eydie
Gorme's “1 Feel So Spanish,”
Mantovani's “Theme From
Carnival and Other Great
Broadway Hits,” and Harry
Belafonte's “Belafonte Returns
to Carnegie Hall.”

Breaking out nationally —
and on the monaural chart for
the first time this week—are
“Behind the Button Down
Mind of Bob Newhart,” Gloria
Lynne's “This Little Boy of
Mine,” Connie Francis' “Never
on Sunday,” and Bobby Vee's
“Hits of the Rockin® 50%."

One of the fastest breaking
albums this week is Elvis
Presley's “Blue Hawaii.” This
moved into the No. 10 slot up
from 75 in its second week on
the monaural chart. The Pres-
ley package is also on the
stereo chart for the first time
this week, while George
Shearing’s “Satin Affair™ and
“Moms Mabley at the Playboy
Club” moved out of “bub-
bling” onto the monaural list-
ing.

Moving onto the stereo
chart for the first time are
the Mormon Tabernacle
Choir's “Songs of the North
and South,” Percy Faith's
“Mucho Gusto” and “Sing to
Me, Mr. C” by Perry Como.

The Comers

Still “bubbling” off the
monaural chart (as reported
in BMW last week) are the
Everly Brothers’ “Both Sides
of an Evening,” Bobby Lewis'
“Tossin' and Turnin',” Ann-
Margret's “And Here She Is,”
Tommy Garrett's “50 Guitars
Go South of the Border,” Don
Gibson’s *“Girls, Guitar and
Gibson,” and Ral Donner’s
“Takin® Care of Business.”

Still hovering on the brink
of making the stereo listings
(also as reported in BMW Jast

(Continued on page 43)

By CHARLES SINCLAIR

NEW YORK — Music Corpora-
tion of America—today the world's
largest talent agency — is shortly
going out of the flesh-peddling end
of show business.

MCA, Inc,, will still exist. It
will be an increasingly diversified
company, ready, willing and able
to take off in such new directions
as movie productions, live Broad-
way musicals, pay-TV blockbuster
specials, music publishing and pos-
sibly a record label, in addition to
current activities in live and film
TV production, financing and dis-
tribution.

This switch is being map b
the top MCA brass E— Chgfr?nﬂi
Jules Stein, President Lew Wasser-
man, and Vice-President Taft
Schreiber—because MCA is cur-
rently being squeezed between
two strong forces: the Screen
Actors Guild and the Department
of Justice. Both have long felt that
MCA, with its ability to make
money in almost any phase of show
business, is too big, too strong, and
in too many areas at once.

With, SAG agitating, and with
the Justice Department continuing
to give MCA a quiet probe for
possible antitrust action, MCA
last week decided to call it quits.
On or before September 30, 1962,
MCA will step out of its dual
role in TV as employer and agent,
under a deal now signed with
SAG. Just which way MCA would
jump was something President Lew
Wasserman wasn't prer'&red to say
last week, although he admitted

(Continued on page 45)
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Disk Manufacturers Rush

Twist Sides as Fad Rages

NEW YORK—The Twist, long-
time dance fad among teen-agers
may be on its way out with the
youngsters, That's wusually what
happens when adults finally hop
on a new dance wagon, as they
have here in New York during re-
cent weeks.

MNevertheless, the race is on be-
tween mumrfm:turr:rs o Eﬂﬁh il'l on
all the hoop-la, via new Twist rec-
ords. Five “Twist” disks were
rushed out last week. Roulette
signed Joey Dee and the Starliters,
featured at the original Twist
nitery, the Peppermint Lounge
here, and had the group's first sin-
gle — “Peppermint Twist, Parts 1
and 2" out to local jocks by last
Tuesday (24).

Other new twist singles include
“The Society Twist” and “The
Madison Twist” by Danny Pepper-
mint and the Jumping Jacks on
Carlton; "“Peppermint Twist” by
the Twisters on Dual; “"High So-
ciety Twist” and “Let's Do the
Peppermint Twist™ by Nick Perito
on UA, and “Sloppy Twist a Fish
Pars 1 and 2," by Pete Marcel on
Futura.

WSIX-TV Pegs
Nashville Celebs
In Video Showing

NASHVILLE — The growing
importance of Nashville as a na-
tional recording center was saluted
by local station WSIX-TV, here,
last Sunday (22), via a special
+ half hour show, tagged “City of

S‘Uunde

" The show, which was aired at
6 p.m., traced the history of a rec-
ord, starting with the composer of
the tune, through the selection of
the arfist, recording session, press-
ing, distribution and delivery of the
disk to local deejays, dealers and
juke boxes.

The program spotlighted visits to
the homes of songwriters Boud-
leaux and Felice Bryant, and John
D. Loudermilk {puintin% up the
fact that there are over 350 song-
writers in the Nashville area—200
of whom are classified as “full-time
writers”).
~ Veteran publisher-manager Wes-

ley Rose of Acuff-Rose Music gave
advice to budding songwriters, and
the camera toured local recording

(Continued on page 42)
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Madison, Lestern Lanin’s man-
ager for 10 years, believes he had
the first new “Twist” record on the
air here. He cut the disk Sunday
(22) and on Monday Don Davis,
deejay at WMCA, New York,
played it 10 times. The Madison
disk was also played on Ken Bang-
hart’s documentary report on the
Twist last week on CBS. The web
doesn’t permit rock and roll plat-
ters to be aired, but had no ob-
jections to Madison's society-ork-
styled waxing,

Twist albums in production in-
clude packages by Dee on Rou-
lette, Lester Lanin on Epic, and
Meyer Davis on Cameo. Parkway
is also readying a new “Twist
Party” album, by Chubby Checker,
who had the best selling single,
“The Twist,” about a year ago.
Parkway is also putting a special
push behind Checker’s three al-
bums, “Twist,” “For Twisters Only™
and “Let's Twist Again,”

Network TV also discovered the
Twist this month. Ed Sullivan fea-
tured Checker and 16 dancers from
the Broadway musical “Do Re Mi"
doing the Twist last week. Film
reports on the dance, showing so-
cialities twisting at the Peppermint
Lounge, were shown on NBC-TV's
“Today™ show, Jack Paar took
Twist lessons from Buddy and
Dodie Goodman. Twist film clips
were also featured by NBC on
“"Here and Now.,"

Murray Approach

Arthur Murray got in the act by
taking newspaper ads reading
“This Is the Twist.”” However, Mur-
ray's copy added, “Quite frankly,
the Twist is not our favorite dance.
But if you're young at heart, you
just have to dance it these days.”
The ad offered to send Murray
teachers to homes to stage “Twist
Parties,” and teach guests how to
do the new dance.
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Midwestern Sales Keep
Retailers in Happy Mood

New Dance Step
Has Chi Dancing

CHICAGO—A wild, new dance
called the Roach and a record of
the same name by Gene and Wen-
dell are the big question marks
among record people in the Windy
City.

Out about two months, the tune
has been getting strong phky in Chi-
cago's South Stde rhythm and blues
market. Now, however, several
dealers are reporting strong sales
throughout the city.

Several deejavs were also getting
requests on the tune, both in Chi-
cago and its Beer City neighbor to
the north, Milwaukee,

Spotted at Hops

Jim Lounsberry, WIID, here,
noted that Kkids were starting to
see the dance at record hops
around the city and were picking it

(Continued on page 10)

COHEN HOLDING
OTHER INTERESTS

NASHVILLE — Paul
Cohen, well-known country
and western a.&r. man and
publisher, stated this week
that his status is that of an
indie disk producer and that
he has no exclusive ties with
any disk manufacturer. He
continues to operate his own
label, Tood.

Last week’s BMW, noting
that Cohen would shortly
head up a new c.&w. wing
of Kapp Records, erroneously
indicated Cohen would hence-
forth work exclusively with
Kapp. Actually, Cohen will
act merely as a producer for
Kapp, while maintaining Todd
and his activity with Jubilee
Country and Western and
Briar International in addition
to other assignments,

Phila. Digs Gloria

PHILADELPHIA — Gloria
Lynne continues to be one of the
top sellers in the Quaker City mar-
ket, according to latest dealer re-

orts here. One dealer, Charlie
%mcksesa‘ of Empire Radio in West
Philadelphia, described Miss Lynne
as simply, “the most."

*She has been right up there for
us for months,” said Trucksess. "It
seems that two or three out of every
five albums we sell are by Gloria
Lynne. And her single of ‘Impos-
sible,’ which has been out for
months and which doesn’t seem to
catch on in other cities, still is a
big one for us.”

Fisher Hits N. Y. C.

NEW YORK—The motion pic-
ture “West Side Story,” which
opened recently to strong reviews,
appeared to have a powerful effect
on single, as well as album record
sales, in New York last week, Both
the Ferrante and Teicher record of
“Tonight" from the flick, on United
Artists, and the Eddie Fisher re-
cording of the same song on Seven
Arts were getting from fair to strong

- ONE FOR ALL

Granz Seeks Non-Segregated
Jazzman Concert Pactings

NEW YORK — A drive was
- started this week, spearheaded by
impresario Norman Granz, for all
jazz musicians’ contracts to con-
tain a non-segregation clause. The
clause would be applicable for all
dates played by jazz musicians,
whether in clubs, arenas and au-
ditoriums, or ballrooms and col-

. |
lege campuses. A commiltee con-

sisting of Grinz, John Hammond
of Columbia Records, Nesuhi Erte-
gun of Atlantic Records, Nat
Shapiro of Columbia and writer-
critic Nat Hentoff was formed to
take immediate aclion to achieve
these ends.

Granz, in a press conference,
- pointed out that it was high time
that jazz musicians refused to play
dates that had segregated seating,
and that if all artists had a non-
segregated clause in their contracts
there would be an end to segre-
gated seating at jazz concerts.

He pointed out that he had such
a clause in all pacts signed by Ella

f

Fitzgerald or Oscar Peterson, the
two artists he manages. Granze also
said he had such a clause in art-
ists' contracts for jazz at the Phil-
harmonic in 1947,

The Granz clause allows an art-
‘ist to cancel a date if segregated
conditions are set up in any way
for the date, from seating to eating
facilities, The committee decided
to contact agencies and bookers,
plus jazz ork and combo leaders,
to suggest such a clause in all their
contracts.

John Hammond informed Bill-
board Music Week that the Wil-
lard Alexander Office is very re-
ceplive to the idea. He also stated
that Joe Glaser informed him that
his apgency, Associated Booking,
had started to put a non-segrega-
tion clause in all artist’s contracts
as of two months ago.

The non-segregation clause is
available to all musicians who
want a copy from members of the
committee. This is the same clause
already in use by Granz,

sales among New York dealers. The
Ferrante and Teicher disk was
much stronger here than the Fisher
waxing, but the Fisher sales were
considered excellent in the light of
the fact that he has not had a hit
in several vears and that the Seven
Arts record was originally issued
over a year ago on Ramrod (Fisher
15 now with Am-Par).

There were not many new disks
that were pgrabbing strong sales
action here, although Bobby Ry-
dell's double-sided record of
“Door to Paradise” and “I Want to
Thank You” was finally starting to
take off. Interestingly enough, a
number of adult-type records,
whose main appeal was more to
the 18 to 21 year olds rather than
the 11 to 14 set, were getting scat-
tered action from New York deal-
ers, These included Shirley Bas-
sey's “You'll Never Know,” Frank
Sinatras “I'll Be seeing You,” and
Matt Monro's “Why Not Now.”
The rocking type of records were
still selling, however, with Curtiss
Lee's “Under the Moon of Love"
selling nicely along with Ben E.
King's double-sided “Young Boy
Blues” and "Here Comes the
Night."”

King Cuts Indie
Distributor Ties

CINCINNATI — King Records
last week discontinued dealings
with three indie distributors, sub-
stituting distribution for King-
owned branches. The firm elimi-
nated Leslie Distributors, Hartford;
C & C in Seattle and Essex in
Newark. New King factory-owned
branches have been opened in both
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Speaking of the discount situa-
tion here, Trucksess declared Kor-
vette as the biggest competitor.
“Gunbel's and Lit Brothers com-
pete with Korvette prices but they

often don't have the stock. Kor-.

vette does and they can hurt you.

“For instance, they are selling
Dave Miller's Somerset $1.98 stuff
for 67 cents. They have $3.98 LP’s
for $1.77; $4.98 for $2.37 and the
higher priced things with similar
cuts. We sell $3.98 albums for
S2.B7 and $4.98 sets for $3.59. It's
rough competing with prices like
that, especially when they are all
around you,

Seeks Fair Trade

“I feel the only answer to the
whole industry pricing problem is
fair trade. Let them drop the list
price of records and fair trade the
new price. That at least gives us a
chance to make our proper mark-
up on records, and in the long run
we'd make more money than we do
now with the chaotic pricing we
have."

Another West - Philadelphia
dealer reports he is having fine
success with the Reprise album
line, with items like Joe E. Lewis,
Mavis Rivers, Calvin Jackson, Lou
Monte and Sinatra himself all sell-
ing. “And we get delivery on these
when we want it,” the dealer ns-
serted, “where we often can’t on a
hot single. We've been getting
calls for Mancini's “Moon River,”
but we've had a lot of trouble get-
ting the record from the distribu-
tor. 1 thinK these guy keep telling
dealers they don't have a record
until they get a number of calls.
Only then will they stock it.”

The Hot Ones

Despite a reportedly continuing
slow pace of business here, several
new disks -appear to be getting
strong initial action, These include
“My Prayer” by the Rondells on
Amy; Joe Reisman's “Guns of Na-
varone,” on Landa: “One More
Time Back to School,” by Jerry
Glavat on Favor: “Throw It Qut
of Your Mind,” by Timmie Shaw
on Jamie; “I'm Tore Down,” by
Freddy King on Federal and *I
Don’t Want to Cry,” by Maureen
Gray on Chancellor.

Newark and Seattle bringing the
company-owned total to 25. Hart-
ford will now be served out of «TiE
King Boston branch. In addition to
its own King, Federal, Deluxe,
Bethlehem and Audio Lab labels,
King has re-activated its old Queen
label and is currently distributing
Beltone, Gairlane, Huron, Willow,
Festival, Four Star and Kem.

Kids, Profs, Cold
Perk Minneapolis

MINNEAPOLIS — The com-
bination of a recent teachers' con-
vention, with the kids out of school,
and the beginning of cold weather
continued to keep the Minneapolis-
St. Paul area in a happy record-
buying mood.

Dealers as well as distributors
were reporting sales for singles and
albums ahead of last year for the
season. Prospects for a strong
Christmas buying period appear
excellent.

The Twin-Cities area continued
to be the big hit-breaking city in
the Midwest last week as several
new singles were making substantial
inroads in the sales picture.

Getting Strong Action

“Garden of Eden," Bobby Com-
stock and “Let There Be Drums,”
Sandy Nelson (the latter tune hit
Billboard Music Week's Bubbling
Under chart last week), were get-
ling strong action from dealers.

A number of dealers were also
reporting customer calls for
"Watcha Say, Mr. K?,” by the Sick-
niks, a tune they hadn’t as yet even
recetved from their distributor.
Most thought this could be a po-
tential hit.

Other breaking singles, accord-
ing to dealers, were “l Didn't Fig-
ure on Him,” Ral Donner, and
“St. Louis Woman," Freddie Lark,
Neither of these has as yet seen any
chart action.

Air Play

A couple of trends were also
showing up on the local radio
scene. Both WLOL, Minneapolis,
and KXGO, Fargo, N. D., were
picking Andy Williams" new Co-
lumbia disking of “Fly by Night”
as a potential hit. The tune showed
up on BMW's Bubbling Under list
last week and appears to be headed
for the charts.

WLOL is one of the Twin City's
top-rated “middle-of-the-road sta-
tions™ specializing in “good music”
but also playing the hot singles if,
in the words of program director,

Jim Shyman, “they're not too
raucous.”
The Fargo, N. D, outlet,

KXGO, is generally recognized by
the local trade as one of the top
break-out points in the area. The
station's Ron Clark has an excel-
lent reputation for getting on a
hot, new tune early and promoting
it for the larger big-city outlets.
KXGO is also picking “The
Commancheros,” by Claude King,
(Continued on page 10)

C.&W. Writer,
Pub Awards

NASHVILLE—Broadcast Music,
Inc., will present 36 writer and 22
publisher awards on behalf of 39
of the most successful country song
hits of the past year Thursday (2)
during the 10th annual WSM
country music festival here,

The awards will be made by
BMI Vice-President Bob Burton.
Leading writer, with 10 awards,

¥ | will be Harlan Howard, with Acuff-

Rose earning the top rung in the
publisher calegory with seven
awards.

Other writers gaining more than
one award will be Bill Anderson,
fous,™8Suck Owens and Webb
Pierce, three each; and Floyd
Cramer, Roger Miller, Willie Nel-
son and ‘Wayne Walker, (two
each, Other top publisher award
winners will include Central Songs
and Tree Music, six; Cedarwood
and Pamper, four each, and Cham-
pion, three,
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Non-GEMA Disks Become
Top Juke Box Priorities

By OMER ANDERSON

FRANKFURT — West German
juke box operators are giving pri-
ority to projects aimed at supply-
Ing the trade with “GEMA-free”
Ehnnﬂgraph disks—disks from non-

EMA sources of supply.

What began as a theoretical sur-
vey had assumed practical ur-
gency in the operator view because
of the deadlocked negotiations be-
tween GEMA and the operators
(ZOA) for a new contract.

GEMA shows no signs of back-
ing down on its demands for a stiff
ike in royalty payments; on the

Dot Opens
Branch in
Richmond, Va.

HOLLYWOOD — Dot Records
opened its own branch in Rich-
mond, Va., marking its 14th com-
ﬁiny-ﬂwned distribution  outlet.

eretofore, the label was handled
by Allen Radio Company in the
Richmond market.

Dots’ other company - owned
branches are located in Atlanta,
Buffalo, Dallas, Memphis, Miami,
New Orleans, Pittsburgh, Houston,
Oklahoma City, Cincinnati, Cleve-
land, Indianapolis, and Nashville,
ﬁ_ branch manager to head the

ichmond office had not been |
named at press time,

Atlantic Records
LP Discount Deal

NEW YORK—Atlantic Records
has launched a new LP discount
sales program, whereby dealers
will receive one LP free with the

urchase of eight (price category
Or price category).

Effective immediately, the deal
will run through November 30. It
covers the entire catalogs of Atlan-
tic and its subsidiary label Atco.

The plan offers all “qualifying
dealers™ deferred billing of 30-60-
90 days and a 100 per cent return
privilege. A special sales incentive
bonus is also offered to distributors’
salesmen,

Atlantic is kicking off the new
E;n with the release of six new

‘s — four on Atlantic, two on
Atco. The Atlantic packages fea-
ture John Coltrane, the Mar-Keys,
“Jazz Abstractions,” and Cham-
pion Jack DuPree. The new Atco
wax spotlights Ann Richards and
Ada Lee, both new to the label.

Deutch Is Topper
For Juy-Gee Firm

NEW YORK — Murray Deutch
becomes vice-president and na-
tional promotion manager of Jay-
Gee Record Company effective to-
day (30), according to Jerry Blaine,
head of Cosnat Distributors and
Jay Gee Record Company,

Deutch, for seven years general
Rdmfgssiﬂnaj manager of Southern

usic, became a part owner earlier

this week of Starfire Music, with
attorney Milton Sommerfield. Un-
der the new arrangement, Starfire
and all its affiliates will be merged
with Benell Music, the publishing
- affihate of Jay Ge ecords.
Deutch also will becomé - ener
manager of the new music com-
pany.
_Deutch will head, in addition to
his puhlinhinig duties, a stepped-up
singles and albums program on the
various Jay Gee labels, including
- Jubilee, Josie, Port, Dana, Gold
Eagle and Todd. | :

contrary, the copyright organiza-
tion has rejected compromise. The
deadlocked dispute is now before
an arbitration panel,

ZOA sources say it is evident
that the operators face a troubled
future as concerns copyright mu-
sic, and a majority of operators be-
lieve ZOA must take practical steps
to create a GEMA-free source of

disks.
Study Proposals

Present study concerns two pro-
posals: contract production of
disks and use of imported disks
from non-copyright areas.

Difficulties inherent in either
possibility are not minimized by
the trade. Yet, most operators be-
lieve that resistance must be
mounted to escalating operating
costs, and they favor bold experi-
mentation in any practical avenue,

German operator associations be-
lieve that the trend in phonograph
music is toward the production of
special juke box music. This trend
is illustrated by the production of
juke box disks, but many operators
feel the juke box situation dictates
a different tune content than radio
or record shop music.

It is pointed out that the atmos-
phere of the juke box location is
intimate, animated and informal.
The music should reflect this at-
mosphere. It is argued that there
is no reason why the phonograph
trade could not contract directly
for the production of phonograph-
slanted music,

Trade pundits contend that the
European Common Market pre-
sents the possibility of a similar
sweeping organization of phono-
graph operating associations for
juke box tune production, Such
trade-produced tunes, moreover,
could probably be “exported” to
the U. §., where performing rights
societies are fighting to subject

(Continued on page 58)

Guy Ward Urges
Indie Disk Firms
Form Association

HOLLYWOOD — Guy Ward,
veteran independent record manu-
facturer consultant, last week
called on the smaller movie labels
to band together into an associa-
tion that will help wage their bat-
tles in the increasingly difficult
disk market. Some of the acute
problems facing the small label
owner and threatening his exist-
ence, according to Ward, include:

“The practice of guaranteed
sales, lack of distributor capitaliza-
tion, horrendous discount practices,
rising production and manufactur-
ing expenses, and arbitrary deci-
sions involving the performance of
records on the air, These are mak-
ing it virtually impossible for small
independent record companies to
get started and survive. The new,
smaller independent must over-
come these obstacles, face near-
fatal discounts on merchandise sold
on a full guarantee basis, and then
must worry about collecting on
whatever little profit may be left.”

The most difficult obstacle to
the new small label, according to
Ward, is getting air exposure for
its releases. “If a new label is for-
tunate enough to have one of its
records auditioned by a station,”
he said, "it is wusually rejected
«fter the first two bars. If stations
impose regulations on the type of
music they will broadcast, these
qualifications should be made
known so that the struggling rec-
ord companies could try to make
records to comply with these speci-
fications. - £ e 2

TALMADGE IS
UA PRESIDENT

NEW YORK — Art Tal-
madge, heretofore vice-presi-
dent - general manager of
United Artists Records, has
been officially named presi-
dent of the label,

He replaces Max E. Young-
stein, who has resigned from
UA, effective January 1,
Youngstein is also vice-presi-
dent of the label's parent com-
pany United Artists. Tal-
madge will continue to work
with David V. Picker, UA
Corporation prexy  Arthur
Krim's executive assistant, as
liaison between the parent
firm and the record division.

UA Records has four rec-
ords on BMW" “Hot 100,”
a Musicor disk and one on
“Bubbling.” UA distributes the
Musicor label.

Mercury Sets -
Big ‘Gold Rush’

CHICAGO — Mercury has 22
new albums in five separate cate-
gories in its new Christmas season
sales plan dubbed “Operation Gold
Rush.™

The program is the largest re-
lease of golden-hit type material
ever put out by the firm. The plan
will run from November 1 to
December 31, and will include a
15 per cent merchandise bonus.

The bonus provision will also be
extended to the entire catalog on
a partial basis. For every Novem-
ber release LP purchased, dealers
can buy three additional LPs from
the Mercury catalog, and receive
the same 15 per cent merchandise
bonus on the catalog material as
they do on the November release
material.

Operation Gold Rush will be
backed with a varied assortment of
merchandising aids including two
four-color wing window displays,
special golden hits consumer fold-
ers, two-color golden hits browser
box index cards, special Howard
Hanson consumer catalogs (the
conductor is celebrating his 65th
birthday, October 28, and Mercury
IS incorporating a special promo-
tion within' the new plan), a full
range of standard die-cut jackets,
and a special four-page order
form.

As in the past, Mercury will
augment the entire winter sales
plan with a program of consumer
advertising which will run in Es-
squire, Playboy, New Yorker,
Schwann’s, High Fidelity, Hi Fi
Sterio-Review, Ebony, and Record
and Sound Retailing,

Jim Denny C.&W.
Bookings Up 30%

NASHVILLE — W. E. (Lucky)
Moeller, vice-president of the Jim
Denny Artists Bureau, with head-
quarters here, reports that the
firm's bookings of country and
western talent thus far in 1961 is
running 30 per cent ahead of the
same period last yvear. Much of
the increase, Moeller says, is due
to the increased use of c.&w.
shows by civic organizations in
cities ranging from 5,000 to 50,-
000 population to -bolster club
funds. Bookings at fairs and
amusement parks are on par with
that of a year ago, Moeller says.

The Denny office in recent
weeks also has experienced a surge
of I:-m:-!:i:nafk on overseas engage-
ments, H Snow has just com-
pleted a tour of France and Ger-
many for the Denny firm, and is
slated to return to Europe in
April of 1962. The Carter family
has been set by Moeller for 14
days in Europe in November, and
Johnny and Jack, with Kitty Wells,

AContinued on page 40)
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LATE ALBUM

SPOTLIGHTS

LAST NIGHT

The Mar-Keys. Atlantic 8055—The Mar-Keys have be-

come a hot instrumental group with their recent smash
waxing of “Last Night,” and their follow-up, “The Morn-
ing After.” Both of these are included in this new package
along with a lot of other solid, listenable, danceable
items hike “Alright, Okay, You Win,” “Hold It,” etec. Good

sales action and deejay spins indicated,

- -

WHO PUT THE BOMP IN THE BOMP, BOMP, BOMP
Barry Mann. ABC-Paramount 399 (Stereo & Monaural}—

Mann had a solid novelty smash in the tune which be-
bomes the title of this new album, and the artist shows
a fine knowing vocal style on tunes with a broad variation
of mood and tempo. These include “Find Another Fool,”
“"Happy Birthday, Broken Heart,” and “l Love How You

Love Me.” Listenable performances all the way,

BERLIN MELODY

O — - -

Billy Vaughn. Dot DLP 25396 (Stereo & Monaural)—
Billy Vaughn'’s inimitable style is amply in evidence on this
album. The title tune, of course, is his current chart-
maker, and in addition to it, the Vaughn ork wraps up
some melodious interpretations of ther recent hits and
standards. Among them are: “Mexico,” “Wooden Heart,”
“Michael,” and “Together.”

Juck Lewerke

Named Heud of
British Interdisc

HOLLYWOOD—IJack Lewerke,
who helped found Interdisc, S. A.,
the Swiss-based manufacturing
and distribution firm representing
American labels abroad, will move
to London where he will head In-
terdisc, Ltd. Lewerke has relin-
quished his stock in the Swiss firm,
and will concentrate his efforts in
building its British counterpart,

Lewerke, the principal stock-
holder in California Record Dis-
tributors here, is now in Los An-
geles where he will remain for a

year handling business commit-|

ments, In his absence, Ed Michel,
manager of the London firm, will
continue to handle Interdise, Ltd.’s
affairs. The London Interdisc com-
pany currently handles the Stere-
oddities, Riverside, Prestige, Blues-
ville, and Swingsville labels. While
here Lewerke will negotiate for
additional U. §, labels for British
Interdisc.

Lewerke went to Lugano, Swit-
zerland, three years ago to start
Interdise, S. A. Since then, Inter-
disc has opened offices in Paris and
Milan. Although he will not have
ownership in the other firms, the
London Interdisc will work closely
with the other Interdisc companies,
handling the same lines whenever
possible.

Trade Honors
Jim Conkling

HOLLYWOOD—Jim Conkling,
Warner Bros. Records' outgoing
president, last week was ribbed,
roasted and toasted at an industry
stag banquet here to mark his re-
tiring from the disk ficld. Some
230 men, representing all facets of
the music business, filled the Crys-
tal Room of the Beverly Hills Ho-
tel to honor the wveteran record
industry leader.

Paul Weston, who introduced
him to the record industry 17 years
ago when he brought him into
Capitol Records, served as toast-
master. Weston introduced such
deft and good-natured needlers as
Capitol Records President Glenn
Wallichs, Warner Bros. Pictures
President Jack L. Warner, Kapp
Records President Dave Kapp,
newly elected Warner label Presi-
dent Mike Maitland, comic Bob
Newhart, WB Studios Production
Chief Bill Orr, and songsmith-
singer Johnny Mercer.

Wallich recalled Conkling's early

ASCAP Royalty
Payments System

Rapped by Skylar

NEW YORK — Cleffer Sonny
Skylar wrote a blistering letter to
Stanley Adams, president of
ASCAP, last week that might have
wide repercussions among other
ASCAP writers. He stated that his
income from ASCAP has fallen
$4,000 for the past two years, and
that he can't see how he can in-
crease his income in ASCAP under
the current distribution. He stated
that his only alternative in the
future was to commence writing
under the split copyright, dividing
his efforts between ASCAP and
BMI, knowing full well that he
would not receive ASCAP credit
for performances when writing
with a BMI cleffer. He pointed
out that he did not see any future
for most writers now in ASCAP.

Skylar said that before he joined
ASCAP in 1942 he had penned a
number of BMI hits, and that, al-
though he had thought of putting
these songs in ASCAP when they
came up for renewal, he had now
decided to keep them in BMI. He
also pointed out that there were
many important writers who wrote
under assumed names for BMI,
implying that they had to to make
a living.

Skylar concluded his letter by
saying that he was determined to
write with BMI writers whenever
he had to, under split copyrights,
since his loyalty to his family came
before his loyalty to ASCAP. He
said, finally, that 95 per cent of
the younger ASCAP writers stand
as much chance of survival as a
“smowball in a blast furnace.” He
said that a closer relationship be-
tween ASCAP and BMI would
help all writers,

days at Capitol, and ribbed him
about the songs he bypassed
which became hits on other labels.
Warner told of his first meeting
with Conkling four years ago: “I
asked him how much it would cost
to start a record company, and he
said around $2,000,000. 1 figured
that's nothing more than a two-
reeler costs, so why not? Later on
1 discovered Conkling was looking
at that two upside down, and it
was more like $4,000,000." War-
ner wound up his remarks saluting
Conkling for establishing a potent,
profit-making disk firm. Kapp,

after humorous remarks and seri-
ous good wishes, presented Conk-
ling with an award on behalf of
the RTAA.
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The original

Bad John*’is getting bigger
all the time!?
Now a BIG: album headed for still

DIGGLER

sales...

JIMIMY DEA
BiG BAD JOHN

= BIG BAD JOHN
SMOKE, SMOKE, SMOKE THAT CIGARETTE

FWON'T GO HUNTIN' WITH YOU JAKE
{But I'll Go Chasin" Wimmin)

SIXTEEN TONS

“NIGHT TRAIN TO MEMPHIS
And Others

vt exclusively on COLUMBIA RECORDS

This Ona
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MUSIC AS WRITTEN

e e e o e T s e
New York

Riverside’s subsidiary label, Jazzland, is launching an
g_rchiveu series. First LP features the late Fats Navarro with the
add Dameron ork, Meanwhile, Riverside chief Orrin Keepnews
gn recorded G:nrﬁu Shearing with the Monigomery Brothers
uartet. Set will be issued on Jazzland. Shearing’s services
were obtained by special permission of Capitol Records. ... Art
Talmadge’s parents, Mr. and Mrs. Max Talmadge, celebrated
their 50th wedding anniversary last week. . . . Howling Wolf
is off to Britain and Europe to do a series of folk song concerts
for Bill Holt’s Colt Booking Agency. ... Irwin Pincus, of Pincus

Musie, returned to New York last week after a quick trip to
the Coast to see a.&r. men,

h ‘\ Y e The Orchid label has signed Tony Bassette. .., Roy Kohn

b i has joined Southern Music to head the firm’s promotional de-
partment under the aegis of professional manager Lucky Carle.
... Synthetic Plastics has named Mrs. Selma Rich Brody as

' director of the firm's children’s record division. ... Victor has
signed thg Grandiso Singers, a gospel group. . .. Bobby Johnston
has been named manager of Clyde music firms. . . . Urania

Records, and the Set in Order label, have joined the RIAA,
This brings the membership in the RIAA to 58 diskeries....
Skyla Records has pacted the folk duo Danny and Jack Dalton.
« « « Erroll Garner opens this week at the Maramor Restaurant in
Columbus, Ohio. ... Colpix Records has signed Don Costa to
produce waxings for the company. He will work with Colpix
on & non-exclusive basis..,. Joseph Pop has joined Victor in
the firm's premium sales department.

Erie Farrell, of Cosnat Distributing in Los Angeles, won a
color TV set at United Artist's sales meet last month. . . . Ronnie
and the Relatives have cut new sides for Colpix.... Danny
Winchell, formerly with Colpix and Alpha distributors here,
has started his own record promotion and publicity firm. . . .
Lester Sims is now a customer’s man at Fahnstock & Company
at the Radio City office. He is as dapper as ever. . . . Russ
Miller has joined Bourne-Rank here. Meanwhile, Joe Zerga,
executive assistant to Mrs. Bourne left for Hollywood last week
for Bourne and affiliated companies on business. . . . Great Lakes
is now distributing Prestige Records in Cleveland. ... The Pen-
ney Company in Boston is now handling the Joy label.

Bob Rolontz.

Hollywood

World Pacific's Dick Bock last week signed drummer Ron
Jefferson to an exclusive recording contract. Jefferson is part
of the Less McCann Trio. First recording featuring Jefferson
will be issued early in 1962, . .. C. P, MacGregor takes excep-
tion with the claim that Radio Recorders will be the first
independent custom recording studio to offer its clients an all-in-
one-service package, from recording session to completed disk
(BMW, October 9). He states his firm has maintained recording
as well as pressing plant facilities all under one roof for more
than a decade.

Capitol has named Gene Brewer single records merchandis-
ing manager to replace the recently resigned Rose Dexter, now
with all-news Station XTRA, Brewer was Epic Records' Western
division sales and promotion manager, . . . According to Con-
way Recorders’ Phil Yeend, the custom recording studio firm
has expanded its facilities with the addition of 550,000 in new
equipment and has recorded product appearing under the
Mercury, Era and Reprise banners.

Composers and Lyricists Guild of America and Universal
Pictures have concluded a collective bargaining contract granting
the writers a $325 per week minimum for those working o
a term contract, and a $350 minimum for composers an
lyricists employed on a week-to-week basis. Contract also pro-
vides for CLGA members to participate in the Motion Picture
Industry Pension Plan, and includes provisions covering perform-
ing rights and screen credits, Guild will open negotiations next
with United Artists Pictures.

Capitol Records' Eastern Vice-President Joe Csida was here
for a week's conferences 