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Record Dealers Huzzan:
Columbia Glad It Did It

BY PAUL ACKERMAN

NEW YORK — Columbia’s move to stabilize
conditions in the record industry through a con-
servative buying program is generally regarded
by the record dealer as a tremendous boon,
according to a check in key markets. Many dealers

xipress the hope that other

anufacturers will adopt a sim-
ilarly conservative attitude—and
ome manufacturers have al-
ready done so. Many dealers
alto express the hope, in virtu-
ally a srayerful way, that Co-
lumbia will be able to maintain
its present policy.

Here in New York, Raul
Asevido of G. Schirmer, Inc,
sajd: “The Columbia plan has
been unbelievably great for us,

"is the best thing that has

1ed in years. We can stock

imbia catalog in depth,

and the repeat husme::s is mar-

velous, There is a consistent
urnover,”

Asevido said that he is now
restocking on a weekly basis—
“as we used to do 10 years ago.
And we are able to service our
ustomers better.”

"My purchase figures show
that I am buying more Colum-
(Continued on pace )
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Victor Stars
Head O’seas

LONDON — An all-star bri-
gade of RCA Victor country art-
ists is expected to invade the
European market for a one-
month tour, starting about Janu-
ary 15 next year. Artists likely
to make the tour, according to
MNashville sources, are Jim

(Continued on page 6)

By REN GREVATT

NEW YORK—Columbia Records, two months
after the announcement of its revolutionary album
pricing plan, continues to enjoy a dominant posi-
tu:rn on the charts, and, according to Ken Glancy,
vice-president of Columbia Record Sales Corpora-

tion, *“Sales started climbing
around August | and we've been
doing well ever since.”

The sales plan, first announced
at the firm'’s annual convention
July 18 in San Juan, P. R., in-
corporates an  all-year-round
price of $2.25 for $3.98 list reec-
ords, as against the traditional
$2.47, with commensurate new
wholesale pricing on albums
carrying higher lists. A key
factor of the program is that
henceforth there will be no
further extra discounts or deals.

At the time of the announce-
(Continted on page 6)

COLUMBIA ARTIST JERRY VALE and wife Rita celebrate their
fourth wedding anniversary at the Copacabana, New York,

where Jerry was working.

Miffed Rackers to Meet
With Columbia Executives

NEW YORK—A special meeting of the board of the National
Association of Record Merchandisers (NARM) has been called for
Sunda}-'* Monday and Tuesday (15-17) by President Cecil Steen. Of
primary interest is an all-day meeting which the board will hold on
Monday at the Americana Hotel with an executive delegation from

Columbia Records, headed by
William P. Gallagher, the firm’s
marketing vice-president.

The meeting will be attended
by counsel for both Columbia
and WARM. Background of the
meeting is the fact that individ-
ual rack jobbers have made no

secret of their concern over the
ultimate effect on their business
of Columbia’s recently an-
nounced, lower, all-year-round
album pricing policy.
(Continued on page 6)

By PAUL ACKERMAN

NEW YORK—The proposal
by the Music Operators of
America (MOA) to increase the
mechanical royalty rate in view
of the probable removal of the
juke box exemption is regarded
by performing rights societies as
an attempt to confuse the real
issue and by record manufac-
turers as a failure to face up
to the true issue.

Mechanical rights cannot
logically enter into the present
controversy at all. This is the
expressed view of copyright
owners and their agents. The
royalty which is involved is that
which accrues from the per-
forming right —the so-called
“small rights,” as distinguished
from -dramatic and other rights.
The Copyright Act of 1909
Sﬂccificall}r exempted the me-
chanical piano from a levy:
now this exemption has been
removed.

Herman Finkelstein, general
counsel for the American So-
ciety of Composers, Authors and
Puhblishers, anent the MOA
proposal, stated: “This does not
face up to the matter. What is
involved is the performing
right.”

Bob Burton, executive vice-
president of Broadcast Music
Ing., expressed a similar senti-
ment. Burton also noted, how-
ever, that the concept of a pre-
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f‘Ta ke Another Look

The MOA came into being years ago as an organization
dEﬁlj_..ﬂEd to stymie the demands of copyright owners,

Time change: The probable passage of the Celler Bill will .
‘remove what many have considered an unfair exemption. The
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Royalties Plan Shrs Up
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_ probably passage will also remove MOA's outdated reason fnr?g

:' cxistence.

This is not necessarily fatal—provided that MOA face up tﬂg

;} its reponsibilities.

g

Instead of indulging in futile and illogical proposals, such as’

an increased mechanical fee in lieu of a performance fee, Ihe
M'Dﬂ should serious apply itsell to the task of working out a fair -
- formula for payment in the event the Celler Bill becomes law. ;'=,:
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The present MOA proposal would merely pass the burden tl::
scgmﬂnts of the industry which are not really involyed.

There is a real need for an organization which can negotiate j

" for the operator and protect his interests over a long ferm; a7

‘{ need for an organization which can also respect the point of view
~ of others across a_bargaining table. ;
:‘g There is need, in brief, for a display of statesmanship—for a 7
 new look and a fresher attitude. ?
Recognition of this will give MOA the soundest basis nrffé;

E-E'WIE‘E to its industry. j
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fixed mechanical rovalty is
already a dead pigeon with re-
gard to any capynight act
revision, The Register of Copy-
rights, Burton pointed out, has
already officially recommended
the abolition of the compul-
sory licensing provision of the
Copyright Act.
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“The trend of thinking, with
regard to mechanicals, is
counter to the MOA proposal
and is in the direction of the
report of the Copyright Regis-
ter . . . so talk of a 4-cent rate
is nonsense.”

It is also pointed out that at

(Contintted on page 6)

Diskers

By AARON STERNFIELD

NEW YORK—Record com-
panies will fight any proposed
increase in mechanical rovalties
to be paid in lieu of perform-
ance royalties by juke box op-
eralors.

Last week, at the annual
convention of the Music Op-
erators of America in Chicago,
George Miller, past MOA presi-
dent, had urged music machine
operators to plump for such
increases as an alternative to
the performance royalty pay-
menls.

Juke box operators have been
exempt from performance royal-
ties under the terms of the
Copyright Act of 1909. How-
ever, in virtually every session of
Congress for the last 14 years,
legislation has been introduced
to remove this exemption.

The current attempt, Known
as the Celler Bill, has passed
the House Judiciary Committee
and is before the Rules Com-
mittee. No previous attempt has
ever progressed this far, and
chances for its eventual pass-
age are better than ever.

Operators base their argu-
ments against the removal of
the exemption on two premises
—that they are in no economic
position to pay such fees, and
that they do pav mechanical
royalties.

MOA’s attempt to get support

(Continued on page 69)
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RCA Victor has your numbers!

“Frankie & Johnny”-Sam Cooke “8215
“] Can’t Stay Mad At You"—-Skeeter Davis “8219
“Jole Blon (Little Darlin’)”—Bobby Day “8230
“Hello; Heartache; Goodhye, Love”—Little Peggy March “8221
“Maria Elena”-Los Indios Tabajaras “8216
"“She Loved Everybody But Me”—Charlie Rich “0020 (Groove)

RGA VIGTOR

Tr- most trusted name in sound
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Annette by Any Other Name

=

DURING SEAFAIR CELEBRATION in Seattle, Wash., recently, one
of the star attractions was Miss KJR, otherwise known as Ann-
ette Funicello. Pictured with Annette here is Pat O'Day, program
director of KJR, who accompanied the songstress on three-day

visit.

Only Best Acts for O’seas,
AFM Head Tells Committee

WASHINGTON — Nothing
but the best and the pros in
performing arts should be sent
overseas in the cultural exchange
program. This was the tenor of
testimony last week by Herman
Kenin, president of the Ameri-
can Federation of Musicians,
and a roster of leaders in the

rformance field before a

ouse subcommittee studying
the effectiveness of U. S. entries
in the exchange program.

Kenin's testimony did not dis-
parge the talented amateur
groups participating, but said the
hard facts are that America is in
competition with the best Europe
has to offer in the way of per-
forming artistry., The cultural
exchange is a part of a greater
competition between the free
and the non-free world. The pro-
fessional, by the vary nature of

Ed Barsky Closes
Shop in Philly

PHILADELPHIA — Edward
S. Barsky, Inc., veteran among
the town's record distributors,
has decided to close up shop
with the loss of the Liberty
label. Barsky, who dates back
to the earlier days, was one of
the first to branch out as an
independent distributor and has
handled many major labels over
the years. Liberty Records
moves to Marnel Distributors
Company, Inc., headed by Mar-
shall Verbit. Loss of Liberty
left the Barsky shop with Al-
tone, Children’s Record Guild,
Continental, Dolton, Golden,
Living Languages, Request, 20th
Fud:-t and Young Peoples Rec-
ords.

Full Title Listed

- NEW YORK — A Billboard
single record Spotlight appearing
elsewhere in this issue carries
an incomplete label designation,
The disk, by Robin Rice of “I've
Had It," is listed as being on
Metro label, The full label title

ia_i Metro International Produc-
tions.

L —————————,SS

his experience, is most suited
to the needs of the program,
Kenin pointed out.

This country should also
raise the “meager annual ap-
propriation™ for the talent tours
to where fine orchestras, dance
and drama companies can per-
form at their best. This idea
was fervently seconded by An-
gus Duncan, of Actors’ Equity
Association, and Hal Holbrook,
who has toured with his one-man
“Evening With Mark Twain.”

Members of the International
Organizations Subcommittee of
the House Foreign Affairs Com-
mittee were told that while U. S.
spends a measly $2.5 million a
year on its whole program, Eng-
land has spent $65 million,
France $50 million, and Woest
Germany $13 million. Soviet fig-
ures are under wraps, but they
send nothing but the best, indi-
cating a good-sized budget for
their ballet and other dance and
orchestral groups.

The Boston Symphony Or-
chestra’s personnel manager, Ro-
sario Mazzeo, said America's
great orchestras play too small a
role in the program as compared
to other musical specialty
groups. Mazzeo said the various
nationalities represented in every
symphony orchestra make close
haison with fellow nationals in
European countries visited.

Phil Skaff in
Creative Post

For Liberty

HOLLYWOOD—Phil Skaff,
who recently resigned his vice-
president’s post at Kapp Records,
last week moved to Liberty Rec-
ords to take administrative
charge of its newly formed crea-
tive department. Post is consid-
ered to be one of the more im-
portant in the label's operation.

Skaff's duties will encompass
administrative control and re-
sponsibility of all facets of the
label's creative operations—I{rom
the product itself to art work
that will package it.

Skaff will base his operations
at Liberty's headquarters here.
He joined the record industry in
1955 in a sales and promotion
capacity with Chicago’s M-S
Distributing Company:.

Three vears later, he became
that firm's general manager. In
1961 he was appointed manag-
ing director of Kapp Records,
and late last year became vice-
president of the label.

Capitol Gefs
'Lenda’ Caster

HOLLYWOOD — Capitol
Records last week acquired the
original cast album rights to the
Broadway musical, “Zenda.” The
show had its pre-Broadway run
in San Francisco on August 9,
and moves to Los Angeles Sep-
tember 24, where Capitol will
record its LP. The Zenda musi-
cal i1s based on “The Prisoner of
Zenda” novel.

ELIOT TIEGEL
OUR MAN ON
WEST COAST

HOLLYWOOD—Eliot Tiegel
has joined Billboard's editorial
staff to be in charge of its West
Coast news coverage. His office
will be in Hollywood.

Tiegel resigned as West Coast
information services manager for
Columbia Records to take the
Billboard post. Before that, he
was with Music Vendor and
The New York Herald Tribune,

Besides his reportorial back-
ground, he has written for na-
tional magazines on popular and
jazz music.

Tiegel fills the post vacated
here a month ago by Lee Zhito,
who was transferred to New
York to become the publication’s
editor in chief.
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Singer Sewing
People Jump
Into Records

By JACK MAHER

NEW YORK—Plans are in
the works that may bring a lot
of new record outlets to the in-
dustry. The Singer Sewing Ma-
chine Company has concluded
negotiations to get records from
Manny Wells' New York rack-
jobbing firm.

The Wells firm will rack the
1,700 Singer stores with mate-
rial from budget lines. In talks
between Singer and Wells, how-
ever, it was indicated that the
rack firm will not only stock
Singer with budget LP’s but will
also slowly begin stocking regu-
lar-priced material in the near
future. One of the first sets to
be included in this plan to bring
other than budget merchandise
into the Singer stores will be a
“Little Drummer Boy" set from
20th Century-Fox in time for
Christmas.

The Singer Sewing machine
stores are located in a majority
of the States, They have, for the
most part, sold the company’s
machines and accessories and
materials associated with home-
making arts.
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SINATRA, LENA
SET CARNEGIE
RIGHTS SHOW

NEW YORK — Despite the
hassle currently involving Frank
Sinatra and Nevada authorities
the wvolatile singer is scheduled
for three concert appearances
here next month.

Sinatra is being investigated
by MNevada authorities with an
eye to lifting his license to his
Nevada-owned lodge for al-
legedly entertaining a Mafia
muﬁul on the premises.

onetheless, Frank turns his
eye to loftier things when he
joins Lena Horne at Carnegie
Hall October 5 and 6 with pro-
ceeds going to funds to further
Negro voting and education
rights.

Sinatra will also emsee a spe-
cial show at Madison Square
Garden October 16 with pro-
ceeds going to a similar Negro
civil rights fund.
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Small Stations Have Hopes
For Handcuffs for FCC

WASHINGTON — Several
thousand radio stations, partic-
ularly the smaller outlets, will
root for a recently introduced
bill to bar the Federal Com-
munications Commission from
putting any limits on broad-
cast commercial time. The bill
carries extra weight because it
is authored by Rep. Walter
Rogers (D., Tex.), chairman of
the House Commerce Subcom-
mittee on Communications—
and he will probably call for
hearings at an early date.

The FCC has had rule making
under way which would go
into effect by Jan. 1, to cement
some limits on commercial time
in broadcasting. One plan being
considered would adopt the
code of the National Association
of Broadcasters, which limits
radio commercials (for code
subscribers) roughly to one min-
ute 30 seconds per five-minute
segment, and up to seven min-
utes for a single-sponsored full
hour. Participating sponsorship
limit is 18 minutes per hour,
five minutes per 15-minute seg-
ment.

Smaller radio broadcasters

‘All-Things’ Star of Hi-Fi Show

NEW YORK—A $30,000 “all
things to all men” Ampex home
entertainment center, including
a videotape recording system
and Heath's do-it-yourself color
TV kit, shown for the first time
in the East, were among the
highlights of the annual New
York High Fidelity Music Show
last week. The show, featuring
four floors of exhibit spaces in
the Trade Show Building, ran
from Wednesday (11) to Sunday
(15).

Aside from these develop-
ments the show was virtually
without startling new ideas or
major break-throughs. Rather, it

was one which seemed to high-

light more modest changes from
last year, veering to the exter-

nal, visual side rather than to
circuitry.

Much emphasis was to be
found on styling in fine wood
cabinetry and in the handsomely
burnished look of metal trim,
fixtures and controls. It ap-
peared 1o be a conscious effort
to awaken a greater demand for
high fidelity among women. Dis-
plays, which in many cases
tended to emulate the warmth
and comfort of one’s own living
room, were obviously intended

to show the lady of the house
how the equipment might look
in her own home. Simplified,
push-button controls, another
factor with distaff appeal, were
noticed in an increasing number
of models.

In connection with the female
market, the institute announced
the results of a recent survey
designed to reveal the woman’s
attitude toward hi-fi compo-
nents.

Among other things, this
showed that one of milady’s

prime ohjections in the past, has
(Continued on page 64)

have protested to their con-
gressmen that rigid across-the-
board limits on commercials
could bankrupt their stations—
many of which have to program
commercials heavily at certain
days and seasons to survive.
MNAB and about 100 per cent
of all broadcasters are bitterly
opposed to using NAB code
limitations or any other formula
as part of Commission law.

The Rogers bill would amend
the Communications act to for-
bid any FCC rulemaking on
length or number of broadcast
commercials, A recent and also
highly unpopular proposal was
made by FCC Commissioner
Lee Loevinger to put no limits
on commercials per se, but
stations would be required to
make news broadcast time at
least equal to its advertising
time. This would be no joy to
record industry, cutting deeply
into music time on the most
important promotion media for
records.

Lee Hazelwood
Still an Indie

HOLLYWOOD—Lee Hazel-
wood will continue as an inde-
pendent producer for Mercury,
RCA Victor and Warner Bros.
Records among others, he said
last week. Hazelwood said that
a Billboard story, identifying
him as music director and con-
sultant for Stacy Records and
carrying the connotation of ex-
clusivity with that firm was in
error. His only connection with
Stacy, he said, was a one-year
contract to produce Al Casey
Records.

Seeco Handles Own

NEW YORK — Seeco Dis-
tributing Corporation will di-
rectly distribute all Seeco and
Tropical phonograph records in
the New York area effective
September 1,

e



www.americanradiohistory.com

4 BILLBOARD

London Brings Down
Int’l Line Price

NEW YORK—London Records has lowered prices on its London
International line and simultaneously has Kicked off a new “Musical

Memories” series of 12 albums.

Leo Hofberg, London executive, noting that Americans travel
abroad in greater numbers each year, said the market for interna-

tional product is a growing one,
not yet saturated with product
and with little duplication of
catalog. It is also, he said, one
wherein price selling has not be-
come the factor it is in the pop
market,

Hofberg said that the price
decreases to $3.98 mono and
$4.98 stereo were brought about
through requests from dealers
and distributors.

The London International
catalog, which now contains ex-
tensive product in at least a
score of national and sectional
categories, has now been aug-
mented by the “"Musical Mem-
ories” line with incorporates al-
bums of music from Turkey,
Scandinavia, Greece, France,
Austria, Hungary, Switzerland,
India, Rumania, Bali, Italy and
Germany.

A special 39 by 65-inch win-
dow display poster, showing a
map of the world with reproduc-
tions of the various albums has
been prepared for dealers on the
“Memory™ series,

NEWS REVIEW

Kid Adventure
Line Live Stuff

One of the most impressive
new entities in children’s records
in a considerable time bowed
this week in the form af Adven-
ture Records, a label which
kicks off with six new releases
pegeed at $1.98 and very much
worth the price.

Such relatively ancient tales
as “The Invisible Man,” 20,000
Leagues Under he Sea” and
“Journey to the Center of the
Earth™ are given thoroughly ex-
citing and most dramatic, treat-
ments, which give them an
amazingly up-to-date feeling.

Expert casts, and excellent
musical backgrounds and sound
effects team up to provide real
listening fun for kids (age per-
haps 8 to 14 or so) and not a
few parents.

Liner notes and covers are
also done with taste and imagi-
nation. In addition to the titles
mentioned above, the group in-
cludes “The First Man in the
Moon," “War of the Worlds"”
and “Around the World in 80
Days." Packages are numbered
simply as Adventure Records,
numbers one through six.

REN GREVATT

New Label

HARTFORD, Conn.—Chime
Recording Studios brought out
a new label, Cherry Records,
with first sides being cut by
Jimmy Vick and the Victors, a
group that has been appearing
in might clubs throughout New
England.
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SALES IN BAG
IN LOUISVILLE

LOUISVILLE—Record sales
are in the bag at the King
Record Shop here. The dealer’s
bags are imprinted each week
with the current top 40 pop
tunes plus five top country-
western favorites.

The list, based solely on the
shop’s previous week’s sales, 15
updated weekly. Reports from
the store claim that many people
having carried their records out
of the store in “top 40 bag”
soon return to buy another rec-
ord after noticing its listing on
the bag.

Music License Firm Challenges
Statement by Southern Station

NEW YORK—SEASC, Inc.,
has taken exception to the state-
ment made by Clarence Jones,
owner of radio Station WQIZ,
St. George, S. C., in a story that
appeared in the September 14
issue of Billboard.

SESAC contends, concerning
Jones' station, that after months
of negotiation and station denials
of usage of SESAC music, the
music licensing firm ascertained
by spot monitoring, that the sta-
tion had played, in violation of
the federal copyright law, 17
compositions owned by publish-
ers represented by SESAC.

According to SESAC, monitor-
ing is only done as a last resort
after SESAC has exhausted
every avenue of negotiations.
Under the federal copyright law,
damages of $4,250, plus attor-
neys fees and court costs, could
have been assessed against the
station because of the unauthor-
ized performance of such com-
positions. However, rather than
employing the lepal remedies
that were available to it, SESAC
offered the station the oppor-
tunity of settling its differences
with the firm by signing a per-
formance license for a total fee
of $1,200 for five years which
is the standard rate charged
other AM stations similar to

WQIZ.
Regarding the charge that
SESAC “threatened” WOQIZ,

SESAC said that its position re-
quiring payment for the use of
its property as provided for by
law is no different from the prin-
cipal that private property may
not be confiscated, seized or
used without due process of law.

The courts are the final arbi-
trators of whether property has
been illegally appropriated, the
SESAC spokesman said. WQIZ
preferred not to go to court over
usage of SESAC music. Rather,
it accepted a SESAC offer of a
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performance license providing
for payment for the right to use
SESAC music and a waiver of
SESAC's claim to all prior in-
fringements.

The bulk of the SESAC cata-
log is American-derived, the
spokesman asserted.

The SESAC spokesman went
on to say that Jones' contention
that SESAC was unable to furn-
ish him with SESAC licensed
music was not true.

A company spokesman said
that SESAC is at all times ready
and able to provide an accurate
index card file of its composi-
tions if interested persons visit
its offices at 10 Columbus Cir-
cle.

The company also states that
it will answer inquiries concern-
ing particular works regarding
whether such works are in the
SESAC repertory. In addition,
SESAC also publishes a Sched-
ule “A" which is a list of SESAC
affiliates and will assist anyone
in obtaining catalogs of the
music in its repertory.

BOSTON TRYOUT

Merrick Musical Needs Work "

“110 in the Shade,” the new
David Merrick musical (RCA
Victor has original cast album
rights) based on M. Richard
Nash's “The Rainmaker,” as it
stood this week (9) on opening
night at Boston’s Shubert Thea-
ter, 15 something of an unful-
filled promise. There are pleas-
ant and melodic songs by Har-
vey Schmidt and Tom Jones,
but none seems unforgettable.
A few of them plead and cajole,
but they fail to stir rhythm in
the heart.

It 15 well into the second
act before “Is It Really Me"
comes along to partially illum-
inate the piece, possibly the best
score of the show. Inga Swen-
son, the drab, Dustbowl] “Lizzie"
who is induced to become
beautiful, gives it a certain
poignancy and appeal, but never
quite makes of it the luminous
plea that it could be. There is
great variation in Miss Swen-
son’s voice, which goes from
sweet to  spindly, thence to
timberous swells. “Love Don't
Turn Away” has the potential
to be turned into a hit in the
hands of a vocal artist, though
she manages to get inside the
humorous “Raunchy"” rather
cutely.

Stephen Douglass sings with
his usual style, but appears al-
together too stern and rock-

bound as Sheriff File who
finally wins Lizzie. His only
chance to shine vocally is in
“I Live by Myself and 1 Like
It, but it has too much of a
novelty quality to be a singles
winner, Robert Horton of
“Wagon Train” shows up as
Starbuck, the Rainmaker, but
he treads a little lightly through
the role and needs a bit more
bite to set the character of the
flashy con man. His “Evening
Star” and “"Wonderful Music”

Await Key FCC Ruling
On Store Broadcasting

WASHINGTON—FM broad-
casters with subsidiary store-
casting operations are watching
the furious battle over revoca-
tion of FM license of Carol
Music, Inc., WCLM, Chicago,
at the Federal Communications
Commission. In the latest move,
the Broadcast Bureau has ac-
cused, and the station has den-
ied, that WCLM management
had not lived up to pro-
gramming promises in its regu-
lar FM operation and had pac-
tically turned over its program
control in a contract with Mer-
chants Broadcasting System to
pipe music into stores and super-
markets.

The Bureau also said the sta-
tion used its subcarrier authori-
zation to carry a weekly all-talk
program put on by Newsplex
(a subsidiary operation) and
used it to broadcast horse race
results in such a way as to be
of considerable help to Chi-
cago bookies. Newsplex receiv-
ers were found in a number of

bookie-joint raids, the Bureau
pointed out.

Carol Music, which has been
fighting revocation proceedings
for over a year, countered all
charges. Station said part of its
misunderstanding with FCC was
due to stubborn behavior by one
of the four-member family
group that owns the station
William G. Drenthe, who shares
owner-stock with wife, mother
and daughter, allegedly refused
to relinquish information asked
by FCC.

WCLM says it did not carry
out promised local-live program-
ming on its FM service because
this type of program proved
hopelessly wunpopular, ation
denies turning over broadcast
programming control to Mer-
chants Broadcasting System, and
said their contract had only to
do with commercial spot an-

nouncements. Station also de-
nied that its horse-racing broad-
casts were of help to illegal
gamblers.

LATE SINGLE SPOTLIGHTS

Pop

GAYLE HARRIS

THEY NEVER TAUGHT THAT IN SCHOOL (Pambill-Odin,
ASCAP) Carlton 597—Here's one of the best sides from the label in
a good spell. It's a good, rocking, teen groover with much of the
Detroit sound about it and the lyric packs a wallop. Action already
indicated in the West and it could take off elsewhere, Flip is “Don’t
Make the Angels Cry"” (Pambill-Odin, ASCAP).

———#
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seem o need more than he can
give them to go over. :

A sleeper could be “Little
Red Hat,” sung gaily and with-
great agility by a couple “of
fun-loving kids, Lesley Warren
and Scooter Teague. These two’,
kids liven up the show, and -
that old scene-stealer, Will -
Greer, is a constant joy as the
everloving daddy of this
parched town Cinderella. Cos-.+
tumes and sets lend a near-
poetic touch to the scorched
earth landscapes, but Agnes De
Mille’s choreography, while
dashing enough, looks like a
holdover from “Rodeo.” There
are dry stretches in this Dust.
bowl “Sleeping Beauty™ saga that
seem to be waiting for some-
thing to happen, and if it is to
hit Broadway with a bang it's"
got to come to life on several.
levels. This, however, does not-
appear to be an impossible task,

CAMERON DEWAR

Billboard

Published ‘Weekly by !
The Billboard Publishing Comparny - |
2160 Patterson 5t., Cincinnati, O,, 45214

Tel.: 381 -6450
Publisher
Hal B. Cook MNew York Office

Editorial Office |
1564 Broadway, New York, N. ¥.,10036
Area Code 212, PL 1-2800
Cable: BILLBOARD NEWYORK

Editor=-in-Chief Lee Zhito
Editors R. Rolontz, A. Sternfield
Associate Editor Ren Grevatt
Managing Editor lack Orr

Department Editors, New York

Music NeWs . .....vicennnn Paul Ackerman
Fhono-Tape & Special lssves...Ren Grevath
Radio-TV Programming ........ Gil Fag

International Mews ...........Jack Ma

b F [ | e s e P Rt Jack Orr
Coin Machines ..... ..... Aaron Sternfield
Editorial Assistant ........ Barry Kittleson

U. 5. Editorial Offices

Cincinnati, Exec. News Editor..Wm. J. Sachs
Chicago, Midwest Editor......Nicholes Bire

Washington Bureau Chief .....Mildred Hall
Nashville Manager ....... Mark-Clark Bates
Hollywood . .....cceunannnas Elliot Tiegel
Research Department, New York
Direchar .. coeuswsinns Thomas E. Noonan
lop Charts Mgr. .......... Andrew Tomko
Production Department, New York
Art DIFsCIBr .ovevvecvcunses Lee Lebowitr
General Advertising Office, N. Y.
Girector of Sales ........ .. Andrew Csida
Domestic & Intl Ad. Mgr. ....Peter Helne
Promotion Director . ........ Frank Luppino
Midwest Music Sales ...... Richard Wilson
West Coast Music Sales ........Kae Algyer

Coin Machine Adv., Chicago
Coin Machine Ad. Mgr. ....Richard Wilson

Circulation Sales, Mew York
Circulation Manager. . Walter F. Grueninger

Subscription Fulfillment
Send Form 3579 to
2160 Patterson St., Cincinnati, 0., 45214
Fulfillment Manager ... ..... Joseph Pace

U. S. Branch Offices

Chicago, Il 60601, 188 W. Randolph
Area Code 312, CE 6-9818
Hollywood, Calif., 90028, 1520 M. Gower
Area Code 213, HO 9-5831
Mashville, Tenn., 37203, 726 16th, 5o.
Area Code 615, 244-1836
Washington, D. C,, 20205, 1426 G, N.W.
rea Code 202, 393-2580

International Offices

European Office ..... Andre de Vekey, Dir.
15 Hanower Square, London W.]
H¥YDe Park 3659
Cable: Billboard London

Brazilian OFfice ....Mauricio Quadrio, Dir.
Rua Visconda de Cavea 125
Rio de Janeiro
Argentine Office ...... Ruben Machada, Dir.
Lavalle 1783, Buenos Alres

Subscription rates rable in advance.
One year, $15 in U, 5. A. (execeot Alnaks,
Hawall and Puerto Rico) and Canada, or
45 by alrmall. HRates In other forelEn
eountries on reqguest. Subscribers when
requesting change of address should
give old as well
_fr‘}
L\-

as new addreas.

Published week-

iy 1y. Second-class

§| postage pald at

inelnnati and

S at additional en-
try offl

G
(A
: rlght 1963 'nﬁ?ﬂ

—l-'
Billbeard Pub-

llshing Company. The com also
publishes Vend, the semil-mon -
zine of automatic vending: one year, $7 In
. 5. A, and Canada: Amusement
ness, the wee megarine of amusement
management; one year, §$10; Fidel-
ity, magazine for musie nars:
aone year, §$7. and American Ariist: one

Postmaste Form

H'?;, E.Hltlh dr, please send
oard,

1160 Patterson 8L, -‘

Clneinnatl, 0., 45214, Lid

Yel. TS No. 38



www.americanradiohistory.com

*Ste

reo

THE TWO
SELLING SIDES
OF

MUSIC’S LEADING MAN
ANDRE KOSTELANETZ

- Rﬁmc CGNCERTGS &"' WONDERLAND OF GOLDEN HITS

| | ® <EEGP>

World Favorite

mmmmmmmmm y AHDHE Hﬂ ann_f hﬂghuﬂra

T Tl

Grtrslmnn Rharm‘ly nnnnnn

Grieyr: Concerto in e A (Minor

Goltschalk-Kay: Grande Tarantelle

nnoff: Eighteenth Vanation
Tl:halllr.l:l'."sh - Conoerito No, |

Gershwin: Concerto in F

Ud.nci re. KIJEIE.IE[]ELZ

Iv:a_n Daws

STEREO

ML 5876/ MS 6476°

OF THE WORLD’S

MOST POPULAR MUSIC!
EXCLUSIVELY ON COLUMBIA RECORDS [®

CL 2039/CS 35:39""

TWO GREAT ALBUMS

This One

MR

FZ11-UAS-54X8

ECOLUSAIA; B MAAHCAS RED. PRINTED (N USA |

—adl



www.americanradiohistory.com

i 6 BILLBOARD

SEPTEMBER 21, 1963 |

Royalties Plan Has
Diskers in a Whirl

o Continued from page |

the present time—and for many
years—the concept of a fixed
mechanical royalty has been
dead insofar as the majority of
copyright owners are concerned.
Despite the statutory rate of
2 cents per sids sold or man-

ufactured, the rate has been
negotiable.

As for record manufacturers,
their feeling about the MOA
proposal generally is that this
15 simply an attempt to evade
a responsibility by passing the
buck to them—the manufac-
turers.

One of the very real prob-
lems of the future will be the
matter of setting up a formula
for the collection and distribu-
tion of monies accruing. Some
experts have stated that it
would be unwise to put such

NOTICE
Only Authorized
Folkways
Distributors
Are Authorized
to Make
Exchanges on
Folkways
Merchandise

No Ifther
Distributors Have
This Authority

FOLKWAYS RECORDS
121 West 47th Street
New York 36, New York

sums into the general perform-
ing rights pot—be it ASCAP,
BMI or SESAC.

Putting the monies into a
general fund could lead to in-
equities in its distribution, and
what is suggested as a safe-
guard is the invoking of the
principle of segregation of funds;
that is, create a fund separate
from the general fund. Much
of the general fund is distrib-
uted on the basis of broadcast
performances. The juke box
fund, it is suggested, could be
distributed on the basis of an-
other vyardstick which would
more adequately measure juke
box performances.

“Little Miss Surfer,” by Lorry Reed
and the Shades on the Arlen label,
is moving big in San Diege, Calif,,
thanks te locel disk jockey plays.
Lorry, shown obove, smiles grale-
Fully te Johnny Helidey of KCBQ,
King Richard and Bill Wade of KGB,
Jim Simon of KSON and their other
deejays helping te make the new
single hit the Top 40. As o result of
the record the Shodes recently
guested on Regis Philbin's TV show
on 5Son Diegoe Station KOGO.
“Little Miss Surfer” is bocked with
“Bread ‘n' Butter.”

{Adveridsement)

Columbia Still on Top
8 Weeks After Price Plan

o Continued from page [

ment, Columbia sales execs
readily acknowledged an antic-
ipated slowdown of sales, par-
ticularly at certain levels of the
business.

“There was indeed an initial
slowdown but it didn't last
long,” Glancy said. “I think part
of the first resistance was the
failure of some of the retailers,
specially the bigger ones, to
fully understand the program.
For one thing, though the price
may actually average out to a
higher figure over the year than
what they used to pay, we also
have a far greater advertising
allowance program. Right now,
dealers are getting about four
times more co-op funds than
they used to get.

“And it's paying off,"” Glancy
continued. “Many dealers across
the country have been placing
really substantial ads.” Glancy
then exhibited a full-page ad in
a St. Louis paper, placed by
the Famous-Barr store, a prime
retailer there. The ad pictured
all Columbia’s new August re-
leases and quoted a $3.19 price
for $3.98 records — this in a
market where discounters are
well entrenched.

Perhaps the most

dramatic

I.DST TOUCH WITH THE INDUSTRY?

Cet the most
authoritative coverage of
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proof of Glancy's statement that
sales have been building since
the advent of the new program,
comes from a check of the best
selling album charts. Approxi-
mately two-thirds of the new
Columbia pop release product
announced for August, is now
on Billboard's album chart. To
be exact, 10 of the albums are
now showing up. These include
sets by the MNew Christy Min-
strels, Johnny Mathis, Tony Ben-
nett, Johnny Cash, Bob Dylan,
Barbra Streisand (the second al-
bum), Miles Davis, Ray Conniff
and Billy Butterfield, Jerry Vale
and Patti Page.

In addition, Glancy said that
there is a definite “leveling out™
of dealer buying as a result of
the program.

“They are buying what they
need and they're buying it regu-
larly and that's what we like to
see,” Glancy said. “As a matter
of fact, this buying without
loading up on a speculative in-
ventory basis has had another
good effect. Our first Bob Dylan
album came out a year ago and
didn’t do anything. Now it's be-
ginning to step out, We think
that's because dealers are more
willing to try something out if
they're not already loaded up
with things that don't move too
well. We think that’s also a
positive factor.”

Victor Stars
Head O’seas

® Continued from page |

Reeves, Chet Atkins, Floyd
Cramer, Skeeter Davis, Hank
Locklin, Hank Snow, Don Gib-
son, Eddy Arnold, Charlie Rich
and John D. Loudermilk.

The tour would include Ger-
many, the Benelux countries,
Scandinavia and London, with
concerts on TV interviews sched-
uled for each stop. The entire
project is in the hands of the
RCA International department
in New York and its various
European affiliates. International
division head, Dario Soria, is
now in Europe finalizing details
of the tour.

The tour comes in the wake
of a gradual diminution of im-
portance of America records in
Europe, particularly on the Brit-
ish charts. At one time they were
a dominant factor. Today they
are definitely in the minority.
Victor officials, through this Iat-
est move, hope to arrest this
trend.

ROUND-UP

Dealers Across Country
Cheer Columbia Plan

o Continued from page [

bia product now and have bet-
ter control over the catalog.
This plan is for our own good,”
he said.

Edwin Zemsky, buyer for the
Doubleday shops, said the Co-
lumbia plan is definitely a help
to the retail business. It is a
good thing,” he said, “when
somebody has the guts to say

this is the price.” It is good that
there be no haggling over price.

Kurt Schott of The Record
Hunter: “We are supporting the
Columbia policy 100 per cent.
This is a step in the right direc-
tion. The move had to be taken,
and we are putting more empha-
sis on the Columbia line.,” He
added that Kapp, among the
indies, has taken a similar tack.

A spokesman for Colony
stated that the “old type of rec-
ord retailer is in favor of Colum-
bia's price stabilization move., . .
the catch-as-catch can policy of
many companies is not good for
the industry.”

This dealer, however, posed
the question of whether other
major labels would go along with
the conservative trend, and the
answer to this, he felt, was a
big factor. He expressed the fear
that Columbia, for competitive
reasons, might be forced into a
position where it might have
to deal with monster retailers.”
He concluded: “You cannot
minimize what they (Columbia)
are doing.”

Goody Demurs

A jarring note in this chorus
of praise was interjected by Sam
Goody. Goody maintained that
Columbia should charge rack
jobbers the same price as retail-
ers.

“We are entitled to the same
price break a rack jobber gets
because we buy as much as the
average rack jobber — yet we
pay 10 per cent more. If the
rack jobber gets a 10 per cent
functional discount, we are en-
titled to a 20 per cent func-
tional, because we are a catalog
house.”

Goody, when asked whether
he had requested this of Colum-
bia, said he had.

“What did Columbia say?" he
was asked.

“They laughed at me,” Goody
said,

H'wood Dealers
Happy Over Plan

HOLLYWOOD — Retailers
here are unanimous in their ap-
proval of the record industry's
trend toward conservative pric-

ing, and even volume dJiscount-
ers are taking the move in happy
stride.

Among the record dealers,
Ethan Caston, Wallich's Music
City stores' vice-president, said
that his store chain has proved
repeatedly that charging full
price for a product pays off.
During several forays into dis-
counting, the Music City chain
found no increase in sales and
definitely not in profits.

Despite competition from dis-
counters here, Music City's strict
allegiance to full price policies
has paid off with an increase
over last vear in sales. Accord-
ing to the present rate, Caston
feels the current year will prove
to be the firm's biggest in its
history. Sales this month are
running a full 5 per cent ahead
of last vear, a banner year for
Music City. Business is so good,
Music City is opening its fourth
store (in nearby Torrance), and
Clyde Wallichs is planning two
additional outlets for next year.

Herman Platt, who has the
music departments in all the
May department stores here, and
who has followed the discount
policy, said of the industry's pre-
vious pricing trend: “It was fool-
ish the way it was going. There
didn't seem to be any bottom.
Someone took a courageous mis-
sion and established what may
prove to be a path to business
sanity.”

May Cc}m‘:any used to charge
$2.98 for Columbia’s LP's. It has
raised its Columbia price to
$3.19. There has been no drop
in Columbia sales.

According to Charlie Simms,
record buyer for the White
Front stores, volume discount
chain here, its recent 10 per cent
price increase on Columbia LP's
has in no way affected the sale
of that product. According to
Simms, White Front has found
it necessary to boost its prices
on Columbia products, since
that label's move toward price
stabilization. However, Simms

{Continued on page 8)

Rackers to Meet With Col. Execs

o Continued from page |

The feeling of most rackers in
this connection, was summed up
in a little-publicized resolution

Eﬁsﬂi by the membership at
ARM’s recent Chicago mid-
year meeting. The sense of the
resolution was to the effect that
the Columbia pricing plan was
not in the best interests of the
racker.

The pricing situation as it now
stands, rackers, both members
and non-members of NARM,
feel, put them in a difficult prof-
it position. Even though racks
still get the standard 10 per cent
functional discount, the discount
is now figured on the basis of
a higher standard price, thus
putting racks in the position, ac-
cording to leaders in this field,
of having to raise prices to stay
in business.

Both pricing and the so-called
warranty which racks are now

asked to submit to Columbia dis-
tributors, as to the percentage
of their business going into
owned retail outlets as against
actual racks, are expected to be
key points of discussion during
the all-day meeting.

[t 1s known that NARM coun-
sel, Earl M. Foreman, has not
yvet passed on the warranty and
representation form. The form
was devised in an attempt to pre-
vent a practice which has been
used by some rackers to obtain
product for owned outlets at the
10 per cent lower rack price. A
clarification will be sought on
some aspects of the form.

“There are many areas that
are still vague in the minds of
many rack jobbers,” said NARM
President Jules Malamud, “and
we are grateful that the Colum-
bia people have been gracious
enough to sit down to discuss
these things with us.”

www. american I’aaIOI 1Storv com
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FRESH FRESH FRESH FRESH FRESHMEN

The NEW FOUR FRESHMEN You've Never Heard Before!

TOP 40 SOUND Arranged and Conducted by ...
Shorty Rogers

" THE BRAND-NEW "TOP 40"SOU

TIlE FOUR FRESHMEN

RIXTHM & BLUES
BALLADS

FOLK
bOSPEL

T-1950

THE FOUR FRESHMEN
60T THAT FEELIN™*

The Four Freshmen wim...

Jimmy Bond on Bass

Earl Palmer on Drums

Ray Johnson on Piano

Billy Strange on Guitar

Glen Campbell on 12 String ‘Guitar

%
D.]J.’s note: We'r

ME_SH FREi:IRESH FRESHM&
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Across-U.S. Reaction All for Columbia Plan

® Continued from page 6

finds that Columbia sales have
not diminished as a result of
the price increase.

Boston Retailers

And Kind Words

By CAMERON DEWAR

BOSTON—Retailers here are
generally enthusiastic about Co-
lumbia'’s price revision plan. As
one retailer put it, “This is the
greatest thing that has happened
in the history of the record in-
dustry.” For the little man it is
helpful because he can buy as

many or as few records at a time
without the specter of over-
stocking.

At Stereo Sound & Music in
Boston, Bob Kelley, manager,
said: “This is the greatest thing
for the retailer in the history of
the record business.” Kelley
went further and said: “What
would really make me happy is
if every record firm in the indus-
try did it, and the soconer the
better.” He is chiefly happy
with the plan because he is not
under the fear of over-buying
just to get in on a better price.

Mickey, the head man at the
Record Wagon, a one-stop in
Woburn, sees no appreciable
effect from the scheme since the

In Eastern Pennsylvania, Southern New Jersey

and Northern Delaware, order your . . .

GREAT NEW FALL

CANED PAREHAY -

LP MONH-MAKERS

CHIPS DISTRIBUTING

Great New Fall Product Like This, by Proven Sales-Winning Artists

Like These:

Chubby Checker in Perscm . .........
Everybedy's Goin® Surfin' ...

{Chubby, Dee Dee, Bobby, ilrhu Ihnlll. Tvmu] 5

Biggest Hits (The Orlons) .
Bobby's Biggest Hits {Bobby Rydell)

Chubby Checker and Bobby Rydell .. ...

Top Teen Dances ......

[Chubby Checker, TI'I-I: A"u-inh ‘l!lu I:m-llhl

company works on a 10 per cent
margin, “But,” he said, “it will
do a great deal of good for the
independent operator. The awful
fear of being left high and dry
with a line of records is now
gone, and things will be better
when all of the companies do
| A

Another enthusiast for the
plan is Peter McDermott, man-
ager of Mosher Music. “This is
a wonderful program,” he said,
“and if Columbia maintains it,
which I have every belief it will,
it should be a boon to the regu-
lar price-selling dealer. McDer-
mott said sales had increased
greatly since the plan began and
was especially pleased with the

P-TO26

BIGGEST
TS

C-1061

Don‘t Wait—Order the Grealt New Fall Cameo/Parkway

Money-Makers Now !

li!'ml- Hm'."

CHIPS DISTRIBUTING CORP.

808 M. Broad Street, Philadelphia 30, Pa.
Al Hmnthul, Gen.

Manager.

Tel. PO 9-5000

In Connecticut, Western Massachusetts; Albany, New York, and Vermont, erder your . . .

GREAT NEW FALL

CAMEO/PARKWAY

LP MONEY-MAKERS

from TRINITY RECORD DISTRIBUTORS

Greal Mew Fall Product Like This, By Proven Sales-Winning Arfists Like These:

Million Sellcrs

........................................

{Chubby, Dee Des, Bobby, The Orlons, The Dovells) -

%8 Much In Love (The Tymes)

All The Hits (Bobby Rydell) ...
South Sireet (The Orloms) .....

Don‘t Wait—Order the Great New Foll Comeo/Porlkway Money-Mokers Now!

WIRE . . .

PHONE . . . WRITE

SI]IIIH STHEH |

TRINITY RECORD DISTRIBUTORS

477 Park Ave., East Hartford, Conn.

Tel.: (203) BU 9-4349

Big Ed Dinallo

response to the big sellers, the
Bob Dylan and the second
Barbra Streisand albums.

One effect of the plan around
town at cut-rale spotls was evi-
dent. Many of the Columbia
LP's were off the stands and
those on sale are the hottest
numbers.

D. C. Reaction
Strong, Mixed

By MILDRED HALL

WASHINGTON — Dealer
reaction is strong, if mixed.
Three discount stores definitely
opposed the trend, five other
retailers approved, but only one
was wholehearted about it.

Dan Danziger, of the uptown
list-price Disc Shop, says his
customers will probably never
feel a thing, even if every manu-
facturer levels off on the special
price plans. Danziger 15 "De-
lighted — delighted!” with the
first evidence that manufactur-
ers and dealers may develop
stable and businesslike relation-
ship. If they fail this time, he
feels “something: will have to
give in this business."”

Discount store, Record Sales,
is absorbing price increase in
higher-priced items, but some
others may have to go up. Man-
ager George Gillespie has his
doubts about just how wide-
spread the price conservatism
will be. He is sure customers
will go along if there is a uni-
versal lift in prices that 15 not
too high. But he is skeptical
about individuals in the indus-
try. He thinks that there would
have to be mass education to
convince everybody—all manu-
facturers, dealers and discount-
ers—that stabilizing is good for
business.

‘Keen Approval’
In Milwaukee

By BENN OLLMAN
MILWAUKEE — Columbia

Records' recent move to stabilize
its wholesale pricing practices
has met with keen approval
here,

“And why not? said one
dealer. "Anyone who is against
a move like this is also against
motherhood and the American
flag.™

Said wveteran dealer Bob
Sacks, Bob Sacks Record Shop;
“Tf the thlnklng behind Colum-
bia’s program is carried out this
could prove to be the salvation
of the entire industry. I'm in
hopes that other labels won't
force Columbia to change.”

According to downtown re-
tailer and one-stop operator Stu
Glassman, Radio Doctors, "“Co-
lumbia has taken a positive step
that could go a long way
toward ending the chaos in this
business. Right now one major
label is offering 13 different
special deals. We honestly don't
know which way to turn. But,
when a Columbia salesman

“comes in (1) we know what we

are buying at a specific price,
and (2) we know that we are
not paying more than our com-
petitors.”

Charles Netzow, Bradford
Music Company, has joined the
Columbia Records band wagon.
“I have long been in favor of
some sort of formula for stabili-
zation of wholesale prices, even
if it would mean lower retail
profit margins. Columbia’s sys-
tem now makes it possible for
me to offer values to my cus-
tomers that are comparable to
any they can get at other shops.

WWW americanradiohistory com

And I no longer pick the
newspaper and see ads nf?ermg
new Columbia merchandise at
less than my wholesale costs. It
looks very encouraging to me."”

Dealer thinking on loss-leader
items is also destined to be re-
vised as a result of the new
Columbia plan, Bob Sacks said.

“It should lead to more sensi-
ble mark-ups. And we will most
likely all begin to stock more
intelligently 1f this plan takes
hold."

‘Much Needed,’
Say Pitt Dealers

By
LEONARD MENDLOWITZ

PITTSBURGH — Unanimous
approval of Columbia Records’
revising its price was expressed
today by Pittsburgh record out-
lets.

Betty Miller, in charge of the
record department at Gimbels,
said she was enthusiastic about
the Columbia experiment, and
that it offered “no problems.”
She praised the Columbia prod-
uct as “the best line out.”

Barney Stein, head of All-
Brands, also praised the Colum-
bia plan and said that the com-
pany's product was “much.
needed.” Stein also predicted
that other labels would follow
suit.

Larry Flanagan, in charge of
the Eiben & Irr record outlet,
admitted that he was “very
happy about the entire plan”
and was positive about its con-
tinued success.

Mrs. Sylvan Mendlowitz of
the McKeesport Music Center in
nearby McKeesport, lauded the
Columbia action. She observed
that it has reduced the record
price-cutting practice and has
brought more business into more
normal lines.

Memphis Ops
See More Profit

By ELTON WHISENHUNT

MEMPHIS — Dealers here
have expressed general approval
of the Columbia move toward
album price stabilization. Rea-
son for approval ranged from
the potential of higher profits
available because of the drop
in dealer cost from $2.47 to
$2.25, to the ability to compete
more favorably with discounters.

Retaill store operator, Mrs,

Margaret Trout, Do Re Mi Rec-
ord Shop, said: “It has had no
affect on our sales yet because
we have had a sale on all al-
bums which started just before
the price reduction. The only
difference now is we make more
profit on Columbia albums.

*QOur sale price on $3.98 al-
bums is $2.75; on $4.98 albums
$3.75. Thus our profit on a Co-
lumbia album is 50 cents and
and on others 28 cents. We will
naturally promote albums on
which we make more profit.

“l1 think all record companies
need a uniform price. You cant
believe what they tell you any
more. It will cut out the puess-
work and be easier on their
salesmen.”

Another optimistic note was
expressed by Mrs. Vera Louise
Cope, who, with her husbhand,
operate Cope’s Record Shop:
“We sell the top 150 best selling
albums at a reduced price—

$3.98 albums at $2.87 and $4.98
albums at $3.76. “"We have sold
more Columbia albums since the
price reduction. We can meet
the discount house price and
that helps us stay in business.
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Billboard

SPOTLIGHT
PICK

FPop LP Spotlights are those
albums with sufficient soles
potential, in the epinion of
Billboard's Review Panal, to
achieve o listing on Bill-
board’s Tep LP's charts. Spot-
light winners in other cate-
gories are selected on the
bosis of their potential te
become top sellers in their
respeclive ordas,

Brother Jack McDu

| .l | | :.'

sy POP SPOTLIGHT

A= BROTHER JACK McDUFF LIVE!

Prestige PR 7274

McDuff hit the charts for the first time
with his LP %itled "Screamin’.’ This one
can bo figured fo follow swit. 115 & swing-
ar recorded at Chicage’s Front Room,
with the organist ably assisted by a
strong. tenor saxist in Red Holloway. who
i$ out of the Eddie [Lockjaw) Dawis school.
George Benson on guitar i3 also a stand-
out., “Roeck Candy,”” ‘"Sanctified Samba’*
and "It Ain't Mecessarily 50" are among
the top fracks.

POP SPOTLIGHT

20 ORIGINAL GOLDEN
OLDIES, VOLUME 3
Various Artists

)
Mr. Moestre 1111

This Vaolume 111 of the series of old rock
smashes &gain  highlights the maforcycle
set on the cover and packs in 8 groat
salection of histeric rock hits, Collectors
will find *Duke of Earl™ by Gene Chan-
dler, "Sixfeen Candles” by the Crests,
“Crying In the Chapel™ by the Orioles,
“Over the Mountain™ by lohnny and Jos,
and 1& other memorable goodies,

POP SPOTLIGHT

AND NOW IN PERSON
JONAH JONES

Capitel T 1948 (M):
ST 1948 (5)

Jgnah Jones, his bright mufed trumpet,
gnd three great sidemen, pianist FPepe
Persianl, drummer Danny Farrar and bassist
John Brown, get off to a flying start with
Tlt's All Right With Me,”™ and Jonah and
boys keep flying through great tunes like
"High Society,'” "Undecided'™ and "All of
You."

POP _SPOTLIGHT

ORIGIMAL HITS
VOLUME 9
Various Artists

Liberty LRP 3325 (M)
Here's & hit package that nicely mixes the
old and the new. Hit singles from the
past like “Mut Rocker'™ by B. Bumble and

the Stingers, “Pretty Little Angel Eyes”
by Cwrtis Lee and “Rauwnchy'™ by Bill

Justis are mixed with such recent goodies
a5 "'Relesse Me'' by Little Esther, ""Linda™
by Jam and Dean, and “"Charms® by Bobby
Wie,

AR INEET - o Lnp

(ramyy POP SPOTLIGHT
N=C/ THE INTIMATE MISS CHRISTY

June Christy. Copitel T 1953

(M)z ST 1953 (5)

One of Miss Christy’s best albums in some
months. Her desp smokey sound is  par-
ticularly inviting on Fhis album and she
is backed simply by oguitar or bass or
drums, but by litHle more than all three.
Farticularly good playing from the few,
but important players as the songstress
turns in fine performances of “'Spring Is
Here,"" ""Misty,"" "'Don't Explain" and
“Fly Mgz fo the Moon."

POP SPOTLIGHT
HOOTENANMNY SATURDAY
MITEI

Bud & Travis & Various
Artists

World-Pacific WP 1813

Twao types of folk music are presented
here by o battery of fine performers (Gald-
coast Singers, the Folkswingers, Lynn Gold,
Brownie and Somny, Barabara Dane, Bum-
ble Bea 5lim and iighfnin' Hopkins), Side
1 presents: the currentl

popular ap-

proach to folk music, while the flip side
emphasizes the Megro-influenced folk blues.

Hallliy ';
LURNRARERT Y sovan wit

BUD ' TRAVIS

LIGHTNIN' HOPKINS
COLDCOAST SINGERS
BROWNIE McGHEE Y TERRY

DANE B ELIM
L COLD WORLD-PACIFIL RECORDA

enaly POP SPOTLIGHT

N/ NEW DIRECTIONS IN FOLK
MUsic
Journeymen. Capitel T 1951
(M); ST 1957 (5)
When it comes to city-billy folk singers, the
Journeymen can be ranked amang fhe hest,
They ably tackle some nof-too-freguently
recorded folk material of subsfance. Cuts
sure to please the growing number of pop-
folkniks sre “"Someday Baby,”” “Country
Blues,” “'Stackolee” and 'Ja-Da.” Ma-
terial and approach has the widest com-
mercial appeal.

POP SPOTLIGHT

THE ROBERT DE CORMIER
FOLK SINGERS

Command RS 853 5D (5)

Robert De Cormier §s well known as fhe
man who organized the Belafonte Singers.
More recenfly he put together a sizable
choral group of his own, which bowed af
Hew York's Bitter End folk club, Enoch
Light found them there and later cut
them with the benefit of the great Light
touch For sound. The arrangements here
are sfandouts and the singing s rich and
full-bodied, Could all get much play.

T e
RGBERT ne CORMIER 5
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$ POP_SPOTLIGHT

'h._,_J GREAT SCEMES FROM GERSH-
WINS'S PORGY AND BESS
Lecntyne Price, William War-
field. RCA Vicler LM 2879
(M}; LSC 2879 (5)

iOna of the most exciting albums in Victer's

fall relesse. Price and Warfield are at the

top of ftheir powers in an infense realiza-

tien of this history-making Gershwin score.

Supporting  roles are dramalically por-

trayed by Johm W. Bubbles ([*Spartin’

Life™} and McHenry Boabwright ([Crown).
Skitch Henderson conducts.

POP SPOTLIGHT
[ AHMAD JAMAL
Arge LP 719

Ahmad Jamal iz back in the old swinging
proove with this album recorded with ap-
prapriate background and night club audi-
ence noises. The trio 5 in close empathy
with the late ls Crosby and Vernell Fouor-

nier working fightly with the FEanist. E‘h:
* are a few

title tunes, "lvy,” "Tater Pie,
of the better fracks.

JAZT SPOTLIGHT
l@ MY POINT OF VIEW
Herbie Hanceck

Blus Moate 4124

Herbie Hancock, writer of ""Watermelon
Man,” i3 back again with another fine
LP, his second for the label. Potent piano
sbounds and fhere's & sales-ringing mes-
sage to be heard in “Blind Man, Blind
Man,” already released a5 & single. Han-
cock's current position a3 pianist  with
Miles Davis can't hurt sales either.

MY Pk
F iE

Fm  JAZZ SPOTLIGHT
L=/ FREE: BENNY GOLSON
T  QUARTET

Argo LP 716
A&s Golson explains in his own liner notes
here, he is freeing himself of the formalized
arranging bonds in this set and simply
blowing free. That's a good description,
Mixing three standards ("'Mad About the
Boy,”" "My Romance™ and *“"Just in Time")
with three originals, Benny blaws his
liguid, wnfettered tenor to & good swing-
ing backup from Tommy Flanu?an, iang;
Ron Carter, bass, and Art Taylor, drums.

1 BEANY GOLSON QUARTET 'S

JAZZ SPOTLIGHT
H. R. 15 A DIRTY GUITAR
PLAYER

Heward Reberts Quartet
Capitel T 1961 (M);

5T 1741 (5)

Guitaris! Haward Raberts turns in his most
commarcial outing to date. Roberfs s
backed by some fine organ work from Burks
ley Kandrix and tight support from drum-
mer Earl Palmer and bassist Chuch Berghof-
fer. ““Watermelon Man,” “Deep Fry," "One
¢'Clock Jump' and *“Dirty Old Bossa Mova®
are 1ops.

JAZT SPOTLIGHT
AFRICAN HIGH LIFE

Selomon llari & His Afro-Drum
Enzemble. Blus MNate 4134

This album could very well be the sef that
gets the High Life off the growund as an
American  musical style. The melodic and
rhythmic interprefations are  simple.
straightforward and swinging. They are

definitely West African but are distinchly
musical and should be more acceptable to
U, 5 tastes than any High Life music that
has preceded them.

IHD:I. CLASSICAL SPOTLIGHT
.

BEETHOVEN: CONCERTO
NO, 4

Van Cliburn; Chicage Sym-
phony (Reiner), RCA Victor
LM 24880 (M); LSC 2480 (5)

Cliburn and Rejner have been fogether
before, as collectors well know, and with
admirable results as in the same com-
poter’s ""Emperor’™ and the Schumann piang
concerto, among others. This newest enfry
should be a brisk seller,

fumaly CLASSICAL SPOTLIGHT

¥~  TCHAIKOVSKY: CONCERTO
NO. 1

Artur Rubinstein; Besten Sym-
phony Orchestra (Leinsdorf)
RCA Victor LM 2581 (M); LSC

2691 (5)
The combination of the Boston orchestra
and Artur Rubinstein are bound to be big
dealer box office. The music is Familiar
and brillianily performed. The poignant
confrasts  between  Tchalkovsky's deep
brooding and fiery mocds are well done.

fusmly CLASSICAL SPOTLIGHT

I""E'I THE ROBERT SHAW CHORALE
““ON TOUR"
RCA Victer LM 2676 (M); LSC

2676 (5)

The Robert Shaw Chorale, In fts recent visit
to Mozcow, created almost as much excite-
ment there as Vam Cliburn, and here are
major portions of the program as pre-
senfed in the Soviet capital. The offer-
F"ﬂl range from selections by Mozart and
5c unblri- to three songs by Rawvel, &
Russian folk song and & spiritual. A& bal-
anced program artfully sung,

www americanradiohistorv com
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.gl CLASSICAL SPOTLIGHT

l"'"—_"" GREAT SOPRANDS OF OUR
TIME
Various Artists

Angel 5 36135 (S)

This album is designed fo He in with
Angel’s dealer program which features 97
mlbums by their tap eratic sopramos,
Maria Callss;, Elisabeth Schwarzkopf, Vic-
foria. de Ilos  Angeles, Regina Crespin,
Birgit Milsson and Joan Sutherland. Each so-
pranc offers two tracks from one or more
of her complete sets. There's an awful [of
of talent on these two sides,

CLASSICAL SPOTLIGHT

LEONARD PENMNARIO WITH
BOSTON POPS/ARTHUR
FIEDLER

RCA Victor LM 2678 (M):; LSC

2478 (S)

RCA Victor has matched best selling Ar-
thur Fiedler's Boston Pops Orchestra with
a comparative but highly giffed newcomer,
Leonard Pennario. The two ably collaborate
on the piano-orchestra Rachmaninoff “'Rhap-
sody on a Theme of Paganini’™ and Framk's
"“Symphonic Variations/Litoiff-Scherzo.”

ALBUM REVIEWS
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- CLASSICAL SPOTLIGHT

A=/ MENDELSSOHN; INCIDENTAL

¥  MUSIC TO A MIDSUMMER
NIGHT'S DREAM

Boston Symphony Orchestra

{Leinsdorf). RCA Victer LM

2673 (M); LSC 24673 (5)
In anticipation of the Shakespears Quadri-
centennial, Victor offers an all-star cast
in a delightful performance of this lar
work. In addition to soloists Arlene Saun-
ders and Helen Vanni, actress Inga Swenson
recites passages from the akespearse
rhf, selected by Leinsdorf, which lesd into
he musical sections. A special, de luxe
individually numbered, limited edition of
this recording is also available for an ad-
ditfonal $2. The handsome and impressive
de luxe edition will be a real eye-catcher,
ponversation pilece, and perfect gift.
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CLASSICAL SPOTLIGHT
SCHUBERT: SCHWANENGE-
SANG, D. 957

Dietrich Fischer-Disskau,
Gerald Moore. Angel 5 34127

Fischer-Dieskau is probably the definitive
male lieder singer singing today, and this
recording Is a welcome one to the reper-
tolre. T fremendous success gl had
last year with his recording of Schubert's
"Dim Schone Mullerin® should eazily be
matched here. Gerald Moore is still the
master among accompanists.

B B W

CLASSICAL SPOTLIGHT
STRAUSS: EIN HELDENLEBEN

Boston Symphony Orchestra
(Leinsdorf). RCA Vietor LM
25471 (M) LSC 2541 (5)

This recording of the Strauvss work is
bound %o rank with the fleading wersions,
of which there are anly a half dozen or
0. The Boston orchestra Is In  first-class
sh for the fest and Leinsdorf deftly
Ie:ﬂ the symphany’'s members through the
demanding work.

PHILIPS

CLASSICAL SPOTLIGHT
‘@ BRAHMS: SYMPHONY NO. 2
IN D MAJOR
Lenden Symphony: Orchestro

{Monteux). Philips PHM 500-
035 (M); PH5 900-035 (5)

The combination of the Brahms *“Second,”
and the *“Academic Overture” with the
e e e
ucting the on Symphony s

make this album of much interest to the
classical collector. The reading is one of
the better of recent wversions of the
Brahms symphonic work, and should rank
high among tha iz} of all-time wversions.,
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CLASSICAL SPOTLIGHT

MEMORIES OF NAPLES

Franco Corelli
Angel § 36126 (S)

A hrlu-w-l.ﬁ to the wery successful First
album of nPnIinn songs by Coralli, this
collection of "pop™ Ifalian funes ﬂl‘h‘.[l the
tenor in his usual excellent wvoice. His

eratic approach to these songs s a little
less than idiomatic, but ectly exciting,
and the support of conductor Franco Fer-
raris i3 lush and sympathetic. Should easily
be another big one for the popular temor.
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COUNTRY SPOTLIGHT

Lol ROY CLARK SINGS THE TIP
i OF MY FINGERS

Capital T 1972 (M);
ST 1972 (35)

Roy Clark is one of the brighter of the
new country chanters, hl'ﬂnF ridden the
country singles chart for close fo thres
months with the title tune of this new al-
bum. Here the mung gultarist-singer [(and
:n hlltll'ﬂl'll.l!l uF}Tmllmmr De:m I.un Wﬁndl:
ackson groups uses on singing a floc
of good, Mashville-orienfed tunes alh “We
Could,” “'He'll Have to Go,”" "Sally Was &
Good Old Girl™ and “The Things 1 Might
Have Been.”” A strong album debut.

- CLASSICAL SPOTLIGHT
CHOPIN: SONATANO.2INB
FLAT MINOR, OP. 35; SONATA
NO. 3 IN B MINOR, OF 58

Witold Maleuzynaki
Angel 5 36122 (5)

This waxing could be entitled "The Many
Moods of Chopin.” Side | is Chopin the
resigned and the shadow. SMe 2 is the

ius free from the preoccupation with
eath. Here Chopin 5 expansive. Witold
Malcuzynski is masferful in his Interprefa-
tiens of the great composer, no matter
what his mood was at the time of com-
position.

AT RELIGIOUS SPOTLIGHT
e’/ THE GOOD OLD HYMNS
" Roger Wagner Chorale. Capi-

tel W 1923 (M); SW 1923 (S)

Few are the choral ensembles who sing
hymns ar any other 1{,5: of repertoire,
n

for that matier, better t this one. Here
they have taken what might well be called
the standards of the hymn field and glven
them sensifive a capella readings, l!mﬂlbz‘-
ing arrangements true fo the hymn boo

Included are "Jesus ;
Rugged Cross,” “"Abide With Me,” “‘Lead
Klnglv_r Light* and “Rock of Ages,”” ameng
othars. A rewarding performance through-
ouf.

BREAKOUT arsums

+ NATIONAL BREAKOUTS
SAY WONDERFUL THINGS

Patti Page, Columbia CL 2049 (M); CS5 BB49 (5)

THE SONGS | LOVE
Perry Como, RCA Victor LPM 2708 (M); LSP 2708 (5)

# NEW ACTION LP's

These new albums, nol yat on Billboard's Top LP's Chart,
have been ed getting strong sales action by dealers
in major f3.

PRISONER OF LOVE . . .

Jomes Brown, King 851 (M); (Ne Sterec)

THE MONKEY TIME . . .

Major Lance, Okeh OKM 12103 (M); OKS 14103 (5)

THE BEST OF THE CHAD MITCHELL
TRIO . ..
Kapp KL 1334 (M); KS 3334 (5)

3 GREAT BANDS . ..

Henry Mancini, Al Hirt, Prex Prado, RCA Victer LPM
2722 (M); LSP 2722 (5)

FOUR STRONG WINDS . . .
lan & Sylvio, Vanguard YRS 9133 (M); V5D 2149 (5)

CATTLE CALL . . .

Eddy Arnald, RCA Victor LPM 2578 (M); LSP 2578 (S)

FLATT & SCRUGGS AT CARNEGIE
HALL . ..
Lester Flatt & Earl Scruggs, Columbiao CL 2045 (M);
Cs 8845 (5)

“TWANG” A COUNTRY SONG . . .
Duane Eddy, RCA Victor LPM 2481 (M); LSP 2581 (5)

SPECIAL
MERIT
PICX

ANNETTE'S BEACH PARTY . ..

Vista BY 3316 (M); STER 3316 (5)

CALL ME MISTER . . .

Mr, Acker Bilk, Atco 138 (M); SD 138 (5)

12 STRING GUITAR! . . .

Various Artists, World Pacific WP 1812 (M); 5T 1812
(5)

HOOTENANNY NO. 2 . ..

Various Artists, Kapp KL 1343 (M}; KS 3343 (35)

GREATEST AMERICAN WALTZES ...

Connie Francis, MGM E 4145 (M); S5E 4145 (5)

MISSA LUBA . . .

Lex Troubadeurs du rol Bawdouin, Philips PCC 208
{M); PSC 806 (S)

SILVER'S SERENADE . . .
Heroce Silver Quintat, Blue Mota 4131 (M); 84131 (5)

FOR YOU . ..
Roger Willioms, Kapp KL 1336 (M); KS 3336 (5)

HOLIDAY FOR PIANOS . . .

Ferrante & Teicher, United Artists UAL 3298 (M); UAS
4298 (S)

MARVELETTES ON STAGE . . .
Tamla 243 (M); (Mo Stereo)

SONGS WE SING ON THE

ANDY WILLIAMS SHOW . . .
Osmond Brothers, MGM E 41446 (M); SE 4144 (5)

THE MIRACLES ON 5TAGE . ..

Tamla 241 (M); (Ne Stereo)

SPECIAL MERIT PICKS

Special Merit Picks are new releases of outstanding merit which deserve exposure and which
could have commercial success within their THHI:TP

ve categories of music.

POP SPECIAL MERIT

@ POP SPECIAL MERIT

@; LOW PRICE POP SPOTLIGHT
Naw’ LIVING STRINGS AT A
F SIDEWALK CAFE

RCA Comden CAL 762 (M);
CAS 762 (5)

The Livi Strings fransport the |istener
fo the sidewalk cafes of the world via
lush instrumentation of swch gay funes as
“You Can't Be True I:Inr;,“ ‘Play Fiddle
Play™ and ""Hi-Lill, Hi-La.”” A Tew of fthe
sad songs are "My Heart Crys for You™ and
"Auf Wiederseh'n,” Thera's soma nostal-
gla, fton, with ‘"Vienna, My City of
Dreams.'’

GETS IN YOUR EYES AND
OTHER BEAUTIFUL SONGS

RCA Comden CAL 784 (M);
CAS 754 (5)

The Living Volces, along with the Living
Strings are responsible for much of infer
#3! and sales in this low price line. Another
fine album of ballad standards and solid
programming [tems here. Title funes, “End
of the World,” “'Cape Cod” snd “Linda,"
are &8 few of the fine tracks.

wWwWw americanradiohistorv com

ALMA MATER MEMORIES

Fred Waring & His Pennsylvanians
Capitol T 1949 (M); 5T 1949 (S)

Anothar warmly lppnlinm. well-carried-out
program fhe Waringites. The title sels
the tone for the strongly seasonal item,
which containg renditions, with and with-
out ork suvppaort, by the Lln mized ‘Warin
Fhu-fulzf n; luﬂﬂ Iﬂﬁ]lrlmm 1;.1‘ ;'mlhTiI -
enpoof  Sang, BNOver nter ’
“"Halls of lwy,"” ‘Gavdeamus lgifur,”
“"Sweetheart of Sigma Chi."" Alse Included
are “Hills of Old Penn State’” and “‘Moon-
light and YPL* College disk shops should
take special notice.

@ POP SPECIAL MERIT

ITS§ A BOSSA NOVA WORLD

Warious Artiats
Capitel T 1948 (M); ST 1944 (5)

Two worthwhile points arse made here.
First, that a number of familiar and recent
hits, adapt themselves very well fo

& bosza nova beat; secondly, when
ut fine players like Laurindo Almeida,
¢ Faldman, Shelly Manne, Bob Cooper,
Don Fagerquist, among others, in this 10-
man group, you get good music, Tunes in-
clude "Tie Me Kangarco Down, Spert'’;
“Hava  Magila™;: Sukiyaki:  "Danke

Schoen,” etc. Spinnable and listenable.

| AM THE GREATEST

Causiua Clay
Columbia CL 2093 (M); CS 8893 (5)

The self-styled “'greatest” furns to a new
field here with Interesting resulls. The fiald
is that of the spoken word and the pre-
tender fo the huwmr?:ﬂ boxing throne
launches into some of his own poa and
sketches with such titles as “Will the
Real Sonny Listen Fall Dewn,” "1 Have
Written a Drama, He Said FI.IEN[ ** and
a8 couple of monologs, like ™I the
Greatest’” and "1 Am the Double Graatest.”
Could have fan appeal though hardenad
=ri'rfifu will recall having heard Ffunnier
slutt.

@ POP SPECIAL MERIT

THE PRISONER'S DREAM

Charles Lee Guy, I
Capitel T 1920 (M); 5T 1920 (5)

Since time inmemoriam, the HHFI- of the
prisoner have been just as populsr out of
prison a3 within, Charles Lee 1l sings
with an unbatable assurance ‘s Iﬂ'lll‘
ently incarcerated In a California jail) a
collection of excellent songs penned by
Johnny Cash, Spade Cooley and Harlan
Howard, Joe Maphis® guitar accompaniment
is & genuine compliment to an quullll-¥

?lﬂl.lll'll ﬂnﬁr of prison folklore. Bes
rack: “The Wall.*

(Continued)

ALBUM REVIEW POLICY

Every album sent to Billboard for review iz heard by Billboard's Review
Panel, and its sales potential is rated within its category of music. Full
reviews are presented for Spotlight Picks or Special Merit Picks, and oll
other LP's ore listed under their respective categories.

_——d


www.americanradiohistory.com

COLUMBIA RECORDS

SAYS THANKS TO MUSIC OPERATORS OF AMERICA
FOR AWARDING TONY BENNETT'S
[ LEFT MY HEART IN SAN FRANCISCO
MOST POPULAR RECORD'

AND

FOR VOTING US
THE MOST CONSISTENT SUPPLIER OF GOOD RECORDS

BY INTRODUCING 16 GREAT NEW HALL OF FAME
SINGLES BY LOUIS ARMSTRONG - TONY BENNETT
DAVE BRUBECK QUARTET - RAY GONNIFF
MILES DAVIS QUINTET - DORIS DAY - PERCY
FAITH - LEFTY FRIZZE