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British Beatles Hottest
Capitol Singles Ever

By ELIOT TIEGEL

HOLLYWOOD—The Beatles’
Capitol single, “I Want to Hold

Your Hand,” this week jumps
aboard Billboard’s Hot 100
chart for the first time, landing
in the No. 45 spot 10 days after

LATE SINGLE

SPOTLIGHTS

MEET THE BEATLES—Capitel T 2047 (M); ST 2047 (S) — The
Beatles, Britain’s prize group with the Liverpool sound, have created
a great stir here. Their initial single is already well up the charts
and this album, rushed out to cash in on the publicity splurge,
should move out rapidly. For full review and cover reproduction see

next week’s Billboard.

Retailer Hit by
FTC Guidelines

WASHINGTON — Federal
Trade Commission’s new guides
against deceptive price adver-
tising will be harder on the re-
tailer than on the manufacturer
in the record and other fields.
The retailer will be held respon-
sible for any “savings” claims
to consumers in advertising. Bar-
gain oprices claimed must be
truly below the customary area
price levels. But FTC says the
national and regional manufac-
turer and distributor can’t be
expected to investigate in detail
the prevailing prices in the many
areas they serve.

The new pricing guides issued
last week (not in any way con-
nected with the future record
industry guides now in explora-
tory stage at the FTC) brought
sharp dissent from Cmdr. Ever-
ette Maclntyre. He says the new
guide wording is vague, general,
and open to numerous interpre-
tations. He particularly scores as
a “reversal of policy” the new
leeway granted manufacturers
and rational advertisers to sug-
gest list prices with only the
“vaguest” tests of their responsi-
bility. <

The new guides go to price
advertising which claims bar-
gains for consumers on the basis
of previous higher prices offered
by the retailer. The guides aim
to prevent use of “inflated” for-
mer prices to make current pric-
ing szem like a bargain.

The retailer, for example,
should not use manufacturer’s
suggested list price to compare
with his own *reduced” price,
unless that list price is custo-
marily charged by the principal
retailers in his area. And he
had better not set up a tempo-
rarilv inflated price, then drop
it to the area level and advertise

it as a *‘special sale” price. The
manufacturer and distributor, on
their part, are warned to act
“honestly and in good faith” in
setting and advertising list prices
on their product.

The guides are not statements
of law or fixed rules, FTC
ponts out. They are intended as
guide for the “honest business-
man” to keep his pricing prac-
tices safe from charge of decep-
tive practices by the Commis-
sion.
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the record hit the market, thus
becoming the fastest-breaking
disk in the labels history. (See
page 38)

According to Capitol, dealer
orders passed the million mark
at press time with the New York
City market alone responsible fo
294,000. Billboard learned that
Capitol called for a Record In-
dustry Association of America
audit of sales. The label hopes
to get RIAA certification in time
so that Capitol President Alan
Livingston will be able to pre-
sent Britain’s Beatles with a gold
record award when they arrive
here February 7.

Capitol’s artist and repertoire
Vice-President Voyle Gilmore
told Billboard his company had
shipped 640,000 copies during
the first week of the disk’s re-

(Continued on page 8)
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YOUNG ITALIAN SINGING STAR Rita Pavone (center) takes a
moment’s break at a recording session at RCA Victor. Her.
musical director and pianist, George Weiss (left), and RCA
International Director Dario Soria (right), helped supervise the

date.

Victor Sneaks
In Rita Pavone

NEW YORK—Under wraps
of secrecy, RCA Victor brought
its Italian and world-wide sing-
ing star Rita Pavone into the
country for clandestine record-
ing sessions.

Miss Pavone recorded her

first album and some singles in
English for release later this
year when the young lady makes
her official performing debut
and an extensive stay in this
country in either May or Sep-

(Continued on page 8)

London Says Product Over Price

LONDON—London

guests of Sir Edward Lewis,
chairman of the board of the
parent firm, Decca, Ltd., re-
ceived the program enthusias-
tically and were writing their
orders Wednesday night, im-
mediately after a day of pro-
duct presentation at the Decca
studios.

The product entailed 31 Lon-
don packages, plus 52 albums
in a new “import” series, the
latter being the London-Argo
line. D. H. Toller-Bond, execu-
tive vice-president, in comment-
ing on the distributor program,
emphasized the need for indus-
try stabilization and a return to
sane practices. Herb Goldfarb,
national sales director, struck a
similar mood:

He said: “Let us merchandise
product, not price, in 1964. We
will give you the tools.”

‘Not Suicidal’

He added: “Product will flow
steadily and intelligently, and
our discount structure will be
acceptable but not suicidal . ..
go back to the store you walked
out of years ago ... become
hungry again . .. too many have
become fat and pudgy .... use
your advertising . . . and remem-
ber, catalog selling is not a lost
art.”

The manner in which the

(Continued on page 81)

Records on Wednesday
(8) unveiled its January product and 1964 sales
plan at a convention notable both for its glamour
and its adherence to sound business principles.
American and Canadian distributors, here as

By PAUL ACKERMAN

lations
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SEES STRIDES
IN 5 YEARS FOR
EQUIPMENT

LONDON—Engineering ad-
vances in the recording process
and in player equipment is by
no means at a peak, and the
advances of the next five years
will very likely result in a re-
duction of distortion, according
to Arthur Haddie, Decca, Ltd.,
chief engineer.

Haddie noted that a well-
made record today has less
surface noise than tape. He em-
phasized that progress in re-
cording processes must be par-
aralled by advances in equip-
ment and that the lack of such
parallel development hindered
stereo in its early period—the
equipment did not keep up
with the advance in recording.

An important factor in future
engineering progress, Haddie
said, is the fact that the record
industry is international, and
world-wide sources of informa-
tion and experimentation are
now available to engineers and
scientists.

TR OO O OO

LONDON—A high point in international re-
in the record
Thursday night (9) at a banquet tendered to
London Records’ U. S. and Canadian distribu-
tors by Sir Edward Lewis, chairman of the board

industry was achieved

of Decca Ltd., parent firm.

Held at the Carlton Tower
Hotel, the affair was a glitter-
ing one, attended by many
notables both in and out of the
record business, and it climaxed
four days during which the
distributors had the opportunity
to become familiar with Decca
philosophy, and with its per-
sonel.

Undoubtedly, the most impor-
tant result of the convention was
the warmth, friendliness and
understanding manifest between
a manufacturer and his net-
work of distributors 3,000 miles
away, truly a hands-across-the-
sea rapport.

The cameraderie reached a
peak with Sir Edward Lewis’
speech, a model of wit and
candor, and impressive in its
knowledge of the U. S. record
business. Sir Edward recalled
the 1930’s, the formation of
American Decca, and later
London; and he mentioned key
distributors by name — Jimmy
Martin, Bill Davis, Bob Haus-
fater, et al. He recalled prob-
lems of .manufacture—"when, if
you looked at an American
record, it fell to pieces . . . you
could throw ours around, but
the music was not so good.

Distributor George Hartstone,

(Continued on page 81)

From Autumn Leaves to 7,000,000 Albums

The Story of ROGER WILLIAMS
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AL HIRT-ANN-MARGRET

(hottest sales mating of the season)

Breaking-out all over and bound to be big! Ann-Margret and Hirt singing, with Al tastefully adding
his horn for extra good measure. Everyone loves the happy blending on“'Bill Bailey,” "'Just Because,”
“'Personality” plus many more. Put your order in now! Cash-in on this double smash album!

RCA VICTOR
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Foreign Product at Top of Its Form

NEW YORK-—Heightened interest by U. S. majors
and large independent foreign records as a source of hit
material for the U. S. increased the number of overseas
hits to crash the vaunted top range of album and singles
charts here. Big hits from abroad more than tripled in
1963, making it the biggest year ever for foreign product
in this country. The hits also came from a greater and
more diversified number of countries.

Unlike 1962 and previous years, when independent
labels seemed to have a corner on hits from overseas,
1963 saw the majors and the larger indies, with their
far-reaching world-wide affiliations, come in for the
biggest share of hits from foreign sources. Capitol,
Victor and Columbia (through its Epic subsid) all came
in-for a share of the overseas hits. Most imposing of the
major independents was Mercury-Smash-Philips, which,
through its overseas contacts with the vast Philips em-
pire, came .up with both singles and albums from other
lands that scored in America.

In 1962 Great Britain accounted for most of the
year's big hits from overseas. In 1963 such diverse,
countries as Japan, Belgium, Australia and Peru joined
Great Britain as hit producers.

Six of the foreign records released in the U. S.
wound up in the top 10 with three of the disks scoring
No. 1. The No. 1 award winners were “Sukiyaki,” by
Kyu Sakamoto, Capitol; “Dominique,” by Singing Nun,
Philips, and “Telstar,” by the Tornadoes on London.

It looks as though the Beatles “I Wanna Hold Your
Hand” on Capitol will be another No. 1 winner from
overseas. Like “Telstar,” this British disk is breaking at
the beginning of the year. It came in at No. 45 this
week on the “Hot 100" (see separate story).

The other big disks from outside the U. S. were “Tie
Me Kangaroo Down, Sport,” by Rolf Harris on Epic
which went as high as the No. 3 slot; another No. 3
scorer was the Caravelles “You Don’t Have to Be a
Baby to Cry” on Smash and “Maria Elena,” by Los
Indios Tabajaras on RCA Victor, which went as high as
No. 6.

In addition to these, Cliff Richard had one of his
best years yet breaking into the American market. His
current “It’s All in the Game” (Epic) looks like it might
be one of his best ever in the States. Frank Ifield did
fairly well in 1963, never rivaling his No. 1 position in
1962 with “I Remember You,” but he did have good

action with two disks “I'm Confessin’ ” and “Lovesick
Blues.’

Indicative of the change of heart American majors
have had about foreign artists, EMI’s U. S. rep, Capitol,
now releases Ifield disks. The major had previously
not used its first turn down option, and Vee Jay Records
formerly scored with the artist.

Overseas songs also came in for strong recognition
as prime U. S. hit material. Wayne Newton’s version of
the German tune “Danke Schoen,” Kai Winding’s
“More,” from the Italian film “Mondo Cane” and little
Peggy March’s great success “I Will Follow Him” are
some of the outstanding hit compositions furnished for
U. S. artists from overseas writers.

On the album front, LP’s associated with practically
all the singles mentioned and the songs scored on the
Top LP chart. In addition a unique set on Philips
“Bach’s Greatest Hits,” by the Swingle Singers from
France has been a big winner for the label from a
foreign source. Led by “Desafinado” (Verve) the bossa
Nova, the Brazilian jazz-influenced samba from outside
the States, was also a source of much big record prod-
uct for Stan Getz, Charlie Byrd and a myriad of other
U. S. stars.

Capitol Calls
Jack Wrather

HOLLYWOOD — Jack
Wrather, president of the
Wrather Corporation, was
elected this week to the Capitol
Records, Inc., board of directors.
Wrather’s varied interests in-
clude ownership of Muzak, the
Disneyland Hotel (Anaheim,
Calif.), TV film series (“Lassie,”
“Lone Ranger” and “Sgt. Pres-
ton”) and an oil corporation in
Dallas. He also is a major stock-
holder and on the board of
Transcontinental Broadcasting
Corporation, which owns radio
and TV stations in various mar-
kets.

In addition to Wrather, other
members of Capitol’s board in-
clude Glenn Wallichs, board
chairman and chief executive;
CRI President Alan Livingston;
Vice-Chairman Don Bonbright.

Sir Joseph Lockwood, chair-
man of EMI; Richard Dawes,
director of BMI’s international
division; John Wells, New York
attorney, and Jonathan Lovelace,
chairman of the American
Mutual Fund.

BMI STORY
HIGHLIGHTED
HERE NEXT WK.

Next week, Billboard will
salute Broadcast Music, Inc., in
a special section on the occasion
of the recent ascendancy of
Judge Robert Burton to the
presidency of the performing
rights organization, and the re-
tirement of its former president,
Carl Haverlin.

Numerous articles will detail
the growth and development of
the organization from its origi-
nal blueprinting by broadcasters
in 1939, through the difficulties
posed by World War Il and the
protracted strike against record-
ing companies by the AFM and
into the period of blossoming of
the BMI catalog of music prod-
uct in the grass roots, jazz,
Latin-American, pop and serious
music categories.

Key BMI figures will be pic-
tured and a specially prepared
chart listing all of BMI’s top
hits through the years will also
be featured.

3 Video C.&W. Series
In Hollywood Works

HOLLYWOOD—Three tele-
vision series developed around
country & western music are
currently in production for na-
tional release. The shows are all
being filmed, utilizing top artists
in the country field. Plans are
to either sell the programs to a
network or to place the films in
syndication.

With seven out of 26 shows
already filmed in its “Star
Route” series, Medallion Pro-
ductions, headed by John Ett-
linger, hopes to place the series
in a weekend evening slot. With
Rod Cameron as host, the 30-
minute show is a “this is your
life in music of the gold record
winners” in the c.&w. field. Seg-
ments already shot feature
George Jones, Hank Thompson,
Johnny Cash, Rex Allen, Leroy
Van Dyke, Bill Monroe and Roy
Clark.

Bill Bailey, who will emsee
his own show, reports nine hours
are already in the can. He calls
his program a “sophisticated pop
country” variety show done be-
fore a live audience. . Each pro-
gram consists of a single name
guest star supported by a cast

of 14 headed by Merle Travis.
Artists already filmed include
Johnny Cash, Leon McAuliff,
Tex Ritter, Tex Williams, Dor-
sey Burnett, Bobby Bare and
Roy Clark. Bailey said he was
hoping to have the show sold
for either a late spring or sum-
mer slotting.

The third program is called
“Shindig” and is being filmed by
Selmur Productions, subsid of
ABC-TV, with Leon Mirell in
charge of the show. Mirell ex-

plains that the pilot for the pro-
posed series is being shot in con-
junction with KABC-TV, local
outlet for the network. Artists
skedded for this pilot variety
format include Johnny Cash,
Roy Clark, the Collins Kids, the
Eligibles and the Golden State
Quartet.

This effort on the part of in-
die film production companies
to develop TV properties em-
phasizing c.&w. music, is the
latest development in the broad-
ening influence which country
music is achieving.

CHAPTER AND VERSE: Sister

Luc-Gabrielle, Soeur Sourre
(the Belgian Singing Nun),
looks over the score of her
next single, “Tous Lles Che-
mains” (1 Go My Merry Way),
in the new hard cover edition
of her compositions being
produced here by General
Music. The publishing com-
pany has also come up with
a smaller student edition,
versions for choral group,
organ and guitar, individual
printed copies of six of the
songs, including “Dominique,”
and a dance orchestration of
the tune done by Johnny
Warrington. Production and
distribution are done in this
country by Hansen Publica-
tions. All editions carry Eng-
lish lyrics by Noel Regney as
well as the original French by
the good Sister. The book
contains 15 songs of which
12 are in the original Philips
LP which bears the same art
work as the bound collections.

Cameo-Parkway to Meet

PHILADELPHIA — Cameo-
Parkway Records holds a na-
tional sales meeting and lunch-
eon Monday (13) beginning at
1 p.m. at the Americana Hotel’s
Biarritz Room, New York. Pri-
vate meetings will follow.

Chet & David
On Victor LP

NEW YORK—Famous NBC
newscasters Chet Huntley and
David Brinkley share the nar-
ration in a special 1963 news
events documentary album
about to be released by RCA
Victor Records.

Titled “A Time to Keep:
1963,” the set is said to capture
“the monstrous and chaotic
and exciting . . . mysterious and
sometimes funny” events un-
equaled since World War IL
According to Victor Vice-Presi-
dent and General Manager
George R. Marek, the set is
“more than an album . . . it is
the recorded document of a
time which touched and af-
fected every life in this nation.”
Special consumer advertising and
promotion plans are in the
works.

Rack Cover Gets
LP Off Winging

HOLLYWOOD—1Jazz records
are never fast starters, but
thanks to a cover designed for
rack jobbers, World Pacific
thinks it has a break-away LP.
Product is “Les McCann Plays
Soul Favorites,” which President
Dick Bock had designed with
bold letters across the cover list-
ing the song titles.

“Our very first order came
from Boston and was for 1,000
copies,” Bock said happily. “This
is the first album we’ve ever
designed especially for the racks
and it appears to have hit the
mark.”

SOUNDS LIKE
PUFF MAGIC
DRAGGIN’

NEW YORK — Almost co-
incidentally with the release of
a report on smoking, issued by
the Surgeon General’s Advisory
Committee, RCA Camden has
rushed the release of an album

aptly titied, “Music to Help You
Stop Smoking.” The set features
the Living Strings in a mood
program with liner copy which
reads in part: “The songs are
presented in so fascinating a
way that it will relax you, make
you feel good and keep your
hands from ... a pack of ciga-
rets. Reach for a melodious
bud ... instead of a butt.”
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... And Other Noteworthy News

Vee Jay Meetings

NEW YORK—Vee Jay Rec-
ords held three simultaneous re-
gional distributor sales confer-
ence Saturday (11) here and in
Atlanta and Los Angeles. The
firm announced 19 new albums
and 56 additional titles in its
oldies 45 singles series.

Vee Jay President Randel
Wood conducted the West
Coast meetings, with Executive
Vice-President Jay Lasker helm-
ing the New York session and
Vice-President Steve Clark in
Atlanta to handle the conclave
there.

The label announced a conser-
vative discount program of 10
per cent, its smallest in over
three years. Following the meet-
ings the entire exec staff of the
company was set to hit the road
to cover all distributors and big
users in the nation.

Raine Upped to V.-P.

NEW YORK—Ken Raine, a
20-year veteran with Columbia
Records, has been named vice-
president, recording operations,
according to President Goddard
Lieberson, In his new post,
Raine will be responsible for
Columbia’s domestic recording
studios and recording engineer-
ing. Raine, who will also con-
tinue to represent the firm in all
labor relations work, most re-
cently served as general man-
ager of the recording studios, as
director of personnel and indus-

"West Side’ LP
Hits 2 Million

NEW YORK—Columbia Rec-
ords’ “West Side Story” movie
sound-track album has passed
the two million unit sales mark,
according to the firm’s presi-
dent, Goddard Lieberson. An-
other one million copies have
been sold outside the United
States since the album’s release
three years ago.

Columbia also owns the orig-
inal-cast version of the Leon-
ard Bernstein - Stephen  Sond-
heim score. The latter has sold
over one million and joins a
small group of other Columbia
cast sets, including “My Fair
Lady,” “South Pacific,”” “The
Sound of Music” and “Camelot,”
all of which have sold over the
million mark.

trial relations and as general
manager of the April and Black-
wood music publishing firms.

Loeb Buys Allied

MONTREAL—AIllied Record
Corporation with distributor-
ships in Montreal and Toronto
has been acquired by Canada’s
largest wholesale distributor of
food products, M. Loeb, Inc.

In a move to begin immediate
expansion, Don Kerr has moved
from the Loeb Ottawa office to
take over the responsibilities of
vice-president, administration at
Allied, while Bill Fisher, for-
merly sales manager, has been
upped to vice-president, sales.

Columbia Cuts

NEW YORK — Columbia
Records has announced perma-
nent price reductions on a series
of albums featuring the Ilate
Bruno Walter conducting the
Columbia. Originally released in
1959, album carries a new low
list of $25 mono and $30 stereo.

The new price is offered in
conjunction with a major promo-
tion now under way on a Janu-
ary release of nine Walter re-
cordings, the last he ever made
for Columbia. In another price
cut move, the label has reduced
the price of Walters’ recording,
“The Orchestral Music of Jo-
hannes Brahms (a four-LP set)
to $15 mono and $18 stereo.

‘High Spirits’
Score Is Out

NEW YORK — Publisher
Howie Richmond announced re-
lease last week of the score for
the new Hugh Martin-Timothy
Gray show, “High Spirits,” close
to three months in advance
of the new musical’s expected
Broadway bow. The vehicle
will star Tammy Grimes, Bea-
trice Lillie and Edward Wood-
ward. Original cast album rights
have been acquired by ABC-
Paramount Records,

Richmond has enjoyed con-
siderable success in the past
year with the material from
the scores of the two British-
based hits, “Oliver!” and “Stop
the World,” for which he owns
the Stateside publishing rights.
Professional copies and demo
disks have gone out to diskeries,
singers, TV producers and other
potential users.

LATE SINGLE

SPOTLIGHTS

SOEUR SOURIRE (THE SINGING NUN)

TOUS LES CHEMINS (General, ASCAP) (2:38) — “Dominique”
has been a smash for a long time, and this follow-up by Souer
Sourire has already generated heavy play out of her album on radio
stations. It’s bright and most appealing and is much in the groove

of the original hit.
(2:15).

THE FOUR SEASONS

Flip is “Frere Tout L'Monde” (MRC, BMI)

Philips 40165

DAWN (GO AWAY)—Starday-Gavidima, ASCAP) (2:11) — The
boys have been absent from the scene for a spell but they're back
big here with their first on Philips. It’s a good message song with
plenty of the familiar Four Season vocal touches and a good, strutting
beat as well. Should move out fast. Flip is “No Surfin’ Today”

(Saturday-Gavidima, ASCAP) (2:25).

DEE DEE SHARP

Philips 40166

WHERE DID I GO WRONG (Kalmann, ASCAP) (2:10) — The
swinging little gal is back with another solid, rockin’ side. Ditty has
a strong teen message, a big sound and a catchy arrangement. Well
done all the way and it can make it. Flip is “Willyam Willyam”

(Wyncote, ASCAP) (2:10).

Cameo 296

® ® ® ®
Trini in Paris

NEW YORK—Trini Lopez,
Reprise Record artist, opens Jan-
uary 15 at the Olympia Theater
in Paris for a three-week en-
gagement. Lopez, who recently
returned from an 18-day tour
of England, Holland and Bel-
gium, will appear with the
Beatles.

The singer’s visit to Paris fol-
lows on the heels of his being
awarded the Grand Prix du
Disque for 1963, the Gallic rec-
ord industry’s top award.

New Oldie Package

NEW YORK — Mr. Maestro
Records, producers of “20 Origi-
nal Golden Oldies”—LP Vol. 1
through IV—is utilizing a dif-
ferent merchandising approach
for the package. The label mer-
chandises 20, rather than the
normally accepted 12 masters
per LP. This, according to
David Rolnick, the label’s na-
tional sales manager, combined
with national radio, TV and
magazine advertising is respon-
sible for Maestro’s emergence as
a factor in the field.

Epic Names Vic Linn

NEW YORK — Victor Linn
has been named manager, mer-
chandising and administration,
at Epic Records, according to
Epic General Manager Len
Levy. Linn will be responsible
to Levy for recommending and
carrying out merchandising pro-
grams which will help in the
marketing of the label’s product
under its recently announced
“era of profit” year-round pric-
ing policy. He’ll also handle
sales administration and statis-
tics function.

J.-6. Takes Channel Disk

PHILADELPHIA — Jaime-
Guyden Records has taken over
the distribution of the Bruce
Channel waxing of “Going Back
to Louisiana” on the Le Cam
label.

Congressman
Hits Center

WASHINGTON — Rep. Ste-
ven Derounian (R., N. Y.) has
joined a nucleus of Congress-
men who feel the government
should not rush through legisla-
tion to make the National Cul-
tural Center a memorial to the
late President. The Center
would be renamed, and would
receive $15.5 million in federally
matched funds, with a bond-
backed loan of almost as much
for a parking lot, in the pro-
posed bill.

Derounian says the Cultural
Center has been a “faltering”
project so far, and he doubts if
the District of Columbia will be
able to continue to support such
a center. “What kind of me-
morial will a financial failure
make?” Derounian wants to
to know.

The New York Congressman
listed half a dozen sites, includ-
ing the former International Air-
port at Idlewild, which have
been renamed in honor of the
slain President Kennedy. He
said there should be a pause for
further study by a qualified com-
mission to decide on a proper
memorial in the nation’s capital
for the former President.

Fund Cutback

Hurts Minny
Park Concerfs

MINNEAPOLIS — With the
cutback in payments from the
music performance fund of the
recording industry to musicians
locals, the popular free sum-
mer park concerts, here, are in
trouble, Robert Biglow, presi-
dent of Minneapolis Musicians
Association Local 73, said last
week.

He said the local union has
petitioned about $20,000 a year
from the Music Performance
Fund, and through this makes
available musicians for benefit
performances in hospitals,
schools, other institutions and
for the park concerts.

With an expected reduction
in the budget of the Minneap-
olis Park Board, this year be-

sides, Biglow said his group was |

seeking another sponsor to make
possible the continuation of the
concert series.

Biglow also said: “The music
industry is sick—and will con-
tinue to be sick until something
is done about misuse of musi-
cians’ recordings.”

“Musicians who record are
paid nothing for the re-use of
their recordings, being paid only
for the original performance,
and that is a small fee.

“Unfortunately, we are mak-
ing little headway to pass na-
tional legislation giving copyright
protection to these musicians,”
Biglow said. The problem in
Congress is that half its mem-
bers have interests in either
broadcasting or the juke box
industry and are not interested
in changing the present ar-
rangements.”

Philips Signs
Four Seasons

CHICAGO — The Four Sea-
sons have been signed by Philips
Records. The group has enjoyed
a half dozen singles smashes in
the past 16 months, three of
which were No. 1 entries. All
these, as well as five albums,
appeared on the Vee Jay label.

Under the terms of the new
deal, Philips will release record-
ings by the group throughout
the world through its overseas
affiliates. Initial single, “Dawn,”
is due out at once. Disks by the
group will continue to be pro-
duced by Bob Crewe.

The original Vee Jay deal in-
volved an agreement between
Crewe’s production firm and the
label, with the masters leased
to Vee Jay. Crewe’s firm spokes-
men said they terminated this
arrangement last year because
of what they called “breaches”
in the agreement. Since that
time, the group has been with-
out a disk pact.

Among their principal hits
were “Sherry,” “Big Girls Don’t
Cry,” “Walk Like a Man,” “Ain’t
That a Shame,” “Candy Girl”
and “New Mexican Rose.”

PHILADELPHIA — Terry
Tunes Production for the sale
of dubs and masters was set up
here by Phil Terry with the
backing of local record promo-
tion experts. Company will man-
age and record the artists, but
gave actual sale and distribu-
tion of records to others. Terry
reported that for a starter, the
company has already sold mas-
ters to the Cameo, Argo and
Imperial labels.
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CAL-MEMORY GAME CHECKLIST

ECORD COLLECTION
E THIS!

We promised you exciting promo-

tion on Capitol’s new Promenade
Series this year...and here’s one
of the brand new devices we've
developed to help you move this
“Middle Music” to the masses!

We pre-tested this unique LP in
three major markets to be sure it
would work before we released it
nationally. Not only was the test
a success, but the continued de-
mand indicates that NP-3 will be
one of the most-powerful traffic
builders and album sales gener-
ators of 1964.

Your

Super-Salesman

for 1964!

PRE-TESTED FOR TWO MONTHS IN
LOS ANGELES, BALTIMORE AND WASHINGTON, D.C.

Customers are telling all their
friends and are coming back for
more copies of NP-3. More im-
portant, they are coming in with
lists of Promenade albums they
wish to buy as a result of hearing
the excerpts on the NP-3 disc.

This special record, plus the
500-Melody booklet, counter dis-
play, window streamers, ad mats
and Promenade browser divider
cards are all creating action—ac-
tion for dealers everywhere who
are jumping in to this great pro-
motion for records that fill the
big gap between POP & CLASSICAL.

PUSH THE LINE THAT'S
MOVING ‘MIDDLE MUSIC’ T0 MILLIONS!

PICK YOUL FAVORITE
MUSIC FROM

wom'nls ﬁnEA‘ enade 500-Medley book-

MEI..DIES let is the most etfective
] clerk and customer sales

tool they've had in years.

- DO YOU HAVE PLENTY?

If not, ask your Capitol
sales rep. for a supply.

Dealers tell us this Prom-

Ask your CRDC
Sales Rep for
Full Details’

DEALER PRICE

62

IN FACTORY-PACKS OF 20 LPs

PER
LP!

COUNTER DISPLAY PRO-
VIDES BULLSEYE SPACE FOR
WHATEVER RETAIL PRICE
YOU WISH TO FEATURE!

GREAT WELODIES
ON ONE DISC

sSEnlse
Onnt

DEALER
AD MATS
AVAILABLE TOO!

NOW AVAILABLE NATIONALLY FROM EVERY CAPITOL BRANCH
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FIRST COPY OF COLPIX’s “Four Days That Shocked the World” album is displayed by group

comprising (left to right) Don Kirshner, executive vice-president of the music and record division of
Columbia Pictures-Screen Gems TV; lke Pappas WNEW newscaster who is featured on the
album; Mims Thomason, president of United Press International; Reid Collins, WNEW news
commentator who narrated the LP, and Herbert Sussan, producer of the album.

Weiss Tells of Pirate
Doing in the Far East

NEW YORK — Pirating and
bootlegging in the record indus-
try and publishing fields in the
Far East was the subject matter
of a talk given to the Interna-
tional Record Men’s Club here
Tuesday (7) by Bob Weiss, for-
mer director of foreign distribu-
tion for Warner Bros. Records.
Weiss, who now heads up his
own International Holding Com-
pany consultation and rep firm,
spoke on the pitfalls and poten-
tial of the Far East market.

Weiss is optimistic for disk
sales and publishing enterprises
in Asia, but feels that U. S. and
European firms are being
cheated of vast amounts of
money through what he termed
“legal and illegal” pirating.

In Japan for instance, he said
that the “legal pirating” of song
material was keeping much reve-
nue from the hands of Western
composers and publishers. Rec-
ord companies, for instance, al-

NUMBER ONE
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® RECORDS

ways issue the lyrics of songs
with the disks themselves and
the publishers receive nothing.
In addition there are elegantly
and not so elegantly bound song-
books issued in Japan in which
U. S. and European songs play
a major part, but no copyright
payments are made, mostly be-
cause the Japanese copyright
law has no teeth in it for such
infringements. He did commend
JASRAC and other recently
formed Japanese publisher and
composer agencies for pushing
for a change in the legislation.
But he said that such changes
were at least two years away.

He also said that background
music tapes, in which the manu-
facturer of the tape supplies
tape-recorded music on a chang-
ing supply basis is also a grow-
ing problem. These tape makers
pay nothing in royalties to the
music they have taped off re-
cordings, but the tapes them-
selves are played in cafes, res-
taurants, etc., all over Japan.

Hong Kong, Weiss said, is a
massive transshipping center for
bootleg records for all parts of
Southeast Asia. Weiss says that
the disks, made in Taiwan (For-
mosa) are shipped to Hong Kong
where they are redistributed to
Malayasia, Singapore, the Philp-
pines and many other Southeast
Asia points.

Since Hong Kong is a British
Crown Colony, however, author-
ities and two EMI men, Ted
Insley and Keith Bruce, have
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‘The 4 Days’
On Colpix LP

NEW YORK—The monumen-
tally outstanding reportorial job
performed by the nation’s broad-
casting stations is further docu-
mented in Colpix Records’ LP
documentary on the assassina-
tion of President Kennedy and
its aftermath, “Four Days that
Shocked the World.”

The comprehensive chronol-
ogy begins with the late Presi-
dent’s breakfast speech at Forth
Worth and ends with Taps at
Arlington. Featured are <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>