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By LEE ZHITO

NEW YORK—Capitol moved into the price
stabilization battle with full force today (2), an-
nouncing that henceforth it will charge all customers
—dealers, rack jobbers and one-stops—the same
LP price. This applies to the complete Capitol and
Angel lines, and becomes effectively immediately.

Thus, this major stripped rack jobbers and one-
stops of their customary 10 per cent functional dis-
count in an unprecedented and far-reaching revision
of its sales policy. The “Stand for Stability,” as
Capitol’ President Alan Livingston tagged the new
policy, includes dropping all special discount pro-
grams, and mamntaining the same price on a year-
round basis.

The new discount structure is 38 per cent plus 9
per cent plus 10 per cent, or $2.02 on $3.98 LP's
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and $2.53 on $4.98 product. The previous discount
structure was 38 per cent for dealers, and 38 per
cent plus 10 per cent for rack jobbers and one-stops
with all three getting additional discounts during
special sales programs, Capitol's new $2.02 “one-
price-for-all” compares to $2.47 for dealers, and
$2.22 for rack jobbers and one-stops

Other elements in its new sales approach include
tactory skim-wrapping of all Capitol-Angel product;
continuance (with modifications) of its Basic Stock
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More Capitol Coverage
On Page 3
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CAPITOL THROWS PRICE BOMBSHELL

Protection plan which provides a 100 per cent ex-
change privilége in presel quantitics, amounts vary-
ing with individual LP releases; special credit and
delayed billing benefits extended according to the
market's scasonal requirements

The sweeping price changes were unveiled here
last week at a press conference by Livingston and
Capitol Records Distnbuting Corporation Vice-
President and General Manager Stan Gortikov. Also
on hand were Bob Carp, CRI wvice-president and
secretary, and Brown Megps, its Eastern operations
director, Gortikov briefly reviewed the marketing
evolution of the record industry, and the growth of
the rack jobber and one-stops facets

Gortikov said that in carlier days, rack jobbers
provided an invaluable function by gaiming exposure
for disk product at drugstores and supermarkets,

EDITORIAL

Capitol: A Stand for Stability

CAPITOL RECORDS' dramatic pricing
policy (see separate story) is, to put it bluntly,
one of the boldest moves in the annals of the
record industry. The fact that such a drastic
decision was made reflects the chaotic condi-
tion of the distribution end of the business
Qne i1s tempted to state that an acute illness
necessitates major surgery. And the label's
move will be regarded in that light by many.

We must commend Capitol for its courage.
The decision to even out the price differential
between retailers on one hand, and rackers
and one-stops on the other, undoubtedly re-

quired much soul searching.

Retailers, of course, are heartily in favor
of the move; rackers and one-stops are in-
censed, and many indic manufacturers feel it
is a move in the right direction.

It would be naive, and an oversimplification,
to state flatly that Capitol's pricing policy is the
final answer to many of the industry's ills,

Al the same tme, it is completely correct to
state that Capitol's decision mirrors the con-
cern of many regarding the industry’s total
health. It mirrors the concern over “profit less
prosperity"—to use the words of Dave Kapp
And hinally, it mirrors the belief of many that
the dealer structure must be brought into a
more competitive position.

Whether the answer is total abolition of the
functional discount to rack jobbers and one-
stops—while servicing these outlets in other
ways—or whether the answer 15 a not-so-
drastic compromise—will be known in time

Capitol does not intend to wreck the rack
jobber and one-stop. It does intend to bring
the dealer into a stronger competitive situation;

it does intend to move more catalog, and it

intends to continue working with the racker
and one-stop on what it considers to be a
sounder business basis.
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Response Ratings Reveal
D.J. & Station Influence

By GIL FAGGEN

NEW YORK—The influence
of Nashville, San Francisco and
New York radio stations and
their ar personalities on their
respective audiences has been
graphically revealed in  Bill-
board's first Radio Response
Ratings. (See ratings, p. 13}

In an effort to dramatically
illustrate to advertisers and
potential advertisers, and other
interested parties, how the ef-
fective use of all types of rec-
ords can increase audiences and
attract business to stations, the
exclusive survey will cover 37
major markels in the United
States  with in-depth analysis
at the rate of three markets
per week.

In addition o showing the
“Response Rating” of radio sta-
tions and wmir personalities, the
survey 15 designed to show the
influence on audiences of vari-
ous types of musical formats
and the air personalities op-
erating within these formats,

As broadcasters have long
argued, there is a direct cor-

relation with a station's ahility
to influence its listeners (o
purchase particular single rec-
ords and albums, and its ahility
to influence these same listeners
to purchase the products and
services of those advertising on
the station.

The record promotion man,
from  distributorships, record
manufacturers, publishing
houses and as an independent,
15 the key person selected to
evaluate radio stations and disk
jockeys in each market. For it
i this man who has the pri-
mary responsibility on a day-
in, day-out basis to know which
stations and _ which air talent
are most effective in presenting
his firm's product to the public.
Which stations and air per-
sondlities motivate the listener
to purchase singles, LP's, jazz,
country and western, classical,
and other types of music is
basic to any promotion man's
duties. In the swirl of every
day activities it is the promo-
tion man who personally con-
lacts the station personnel in-
volved in deciding what music
s 10 be played on the air;

vies with his competitors for
trme on this precious air for

(Continued on page [2)
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JONES TO HIT
7 TOP TV-ERS

NEW YORK—Jack Jones is
on his way to setting & new
mark for television exposure by
a recording artist. Between Feb-
ruary 23 and May 15, the
Kupp artist will have appeared
ds i guest on seven major net-
work shows before an apgre-
pale audience of an estimated
100 million families, First was
a spot on the “Judy Garland
Show™ on CBS last Sunday (23).
On tap are appearances on the
“Bell Telephone Hour," NBC,
March 10; the “Ed Sullivan
Show,” CBS, March 15; the
“Jimmy Dean Show,” ABC,
March 26; the “Bob Hope
Show,”" NBC, April 10; the
“Joey Bishop Show™ in April,

_and the “Jack Paar Show.”

NBC, May 15.
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CASSIUS CLAY'S upset victory over Sonny Listan for the heavy-

weight championship last week hos proved a knockout for

Columbiao Records as well. The label has been inundated with

requests for the label's "1 Am

the Greatest” LP which was

originally issued last August. (See story on poge 4.)

FTC Conference:
Benton Answers

By MILDRED HALL

WASHINGTON — With the
FTC industry trade conference
just around the bend, record
people want to know if a one-
day hearing will suffice, and
whiat comes after the day-long
discussion in Washington March
3.

Billbourd’s Washington re-
porter asked for the answers

from John Benton, FTC attorney.

in charge of the trade practice
procedure for the record indus-
try. Benton will work under
supervisory commissioner at the
conference, John R. Reilly,
FTC's neweslt commissioner, a
Kennedy appointee.

RIAAs  somewhat belated
submission of its proposed rules
will be considered at the hearing,
as will any other suggestions,

But the conference will be
geared to the suggestions by in-
dustry and by Federal Trade
Commission staff, incorporated
in FTC's own release as it was
submitted i advance to the
members of the industry. Copies
of the proposed rules of good
practice will be availahle on
the day of the conference
One-Day Session

FTC attorney-Benton expects
that one full day, possibly run-
ning into an evening session if
necessary, will be enough to
thresh out major aspects of the
34 suggested trade rules. Only
the most unusual circumstances
would call for another confer-
ence, unless at later date, the
full Commission decides another
hearing is needed.

A second day of conference is

(Continued on page 10)
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CAPITOL PRICE REVISION
DRAWS INDUSTRY WORDS

The following is comment from industry leaders on Capitol's
precedent-setling price revision:

Jerry Wexler, Atlantic Records, New York: "It sounds terrific
to me.”

Raul Acevedo, G. Schirmer, Inc., New York. stated apropos
the Capitol move: “l am glid to see this happen. It 1s a clean,
businesslike approach to our problems. . . . The Columbia policy has
helped us, and now | am very pleased with Capitol's earth-shaking
announcemenlt. | hope others will follow.

Sam Goody, New York: "It is Capitol's prerogative 1o do what
they have done, and we accept it .. as long as they put us in the
same calegory as a retailer who disguises himself as a racker, |
bike "

Norman Weiser, president, 20th Century-Fox Records: “I'm all
for it | think it's great and will help the industry. We never included
functional discounts in our prices to distributors.”

Gearge Prince, Doubleday, New York: “I hope it will prove to
be an idea which gives the dealer a better break.”

' Newton, ABC-Paramount, New York: “We are examining
the Capitol move very carefully. Sam Clark, | and other execs have
been huddling all morning.™

Amold Maxin, MGM, New York: “I am studying the Capitol
plans.”

Mickey Gensler, Association of Record Dealers of New York and
New Jersey: “It is a step in the right direction. ... Competition will
be more equal ... It places the dealer in the position of selling
product, not price.”

Bill Gallagher, Columbia Records vice-presideént in charge of
marketing: “In July, 1963, Columbias Records announced its ‘Age of
Reason progrum. This has met with great success, and approval
from all segmenty of the record distribution system. We obviously
have no plans to change in any respect what has been proved to be
an outstandingly successful method of marketing the Columbia

catalog.”

Dave Kapp, president, Kapp Records: "1 think it's a forward
move, and | hope it will have & good effect on the entire industry.

(Continued on page 10)

Capitol Cuts Dozen
Subdistributors

HOLLYWOOD—Capitol Rec-
ords Dstributor Corporation last
week notified approximately a
dozen rack jobbers and one-
stops that il will no longer sell
lo them. The reason given is
that these subdistributors do
not “complement CRDC"s dis-
tribution,”

Stan Gonikov, CRDC vice-
president and general manager,
confirmed that “some action of
this Kind has been taken.” bui
refused 1o divulge the number
or entify of operations af-
fected. Gortikov stressed 1hat
there was no connection be-
tween its decision to cut off
servicing  some  subdistributors
and its new price policy revi-
stons which eliminate the 10 per
cent! funclional discount to sub-
distributors,

Some of the subdistribuior
firms cut off from CRDC serv-
ice were reported to  include
George Hartstone's Cal-Racks.
Music City Record Racks (both

UD

Los Angeles), Dave Watson's
Pick-a-Tune and Western One-
Siop operations (both San Fran-
cisco), Major One-Stop (Seattle),
and 1. ). Morgan (Philadelphia),
among others,

Text of Capitol's letter of no-
tification 10 the subdistributors
follows;

"It has become increasingly
difficult for CRDC 10 service
4cCounts such as yours in a man-
ner which is both satisfactory 1o
You and economic to CRDC. In
CRDC's considered opinion your
distribution fails 1o complement
CRDC's distribution and, there-
fore, CRDC elects to cease
selling Capitol and Angel prod-
ucts to you, effective February
24, 1964, CRDC's |10 per cent
and 100 per cent exchange ob-
ligation 1o you will be honored
i exercised within 45 days after
date of authorization and up 10
April 30, 1964, respectively.”

It was signed by Bill Tallant.
CRDC vice-president and na-
tional siles manager.

YS CAPITOL

MOVE ‘BACKW ARD STEP’

PHILADELPHIA—The National Association of Record Mer-

:handim._ through its executive secretary, Jules Malamud, issued
the following stutement concerming Capitol's “one-price-to-all” LP

policy:

"The action of Capital Records in disregarding the important
position of the rack jobber in the phunugmp;‘f induEtry 1% thi:ummt
hacltwarq step taken by a record company in my memory. Motivated
by a selfish Tear that their traditional methods of distribution must
be realigned. Capitol Records is ignoring one of the contributing
factors in the tremendous growth in phonograph record sales in the
past 10 years. Controlled by an international corporation, Capitol's

British leadersh

marketing of phonograph recordy

will nevitably continue to take

Ip cannot readjust o the American evolution in the
which has already 1uken place and
place."

“Al the 1961 NARM convention Glenn E. Wallichs, then presi-
dent of Caplluj Records, cautioned the rack jobbers not to ‘i:i'ljl the
Boose who Jaid the golden egp’ Capitol
reminded that the go
ket place and sold.™

Records may well be

en egg has no value until it is taken to the mar-

Capitol Records Bombshell

o Continued from page |

“outlets which were not our
customers.” Also one-stops
served an important function in
channeling product to juke box
operators. Rack jobbers and
one-stops, he said, thus became
subdistributors, providing vital-
Iy necessary functuons in han-

~ dling accounis not serviced by

the distributor.

The subdistributor, however,
has moved beyond his original
boundury of operation, Gortikov
said, taking over full-fledged re-
tinl accounts which the distribu-
tor historically serviced. As Gor-
tikov outlined the “current neg-
ative conditions,” the distribu-
tor's loss of accounts 1o sub-
distributors has grown (o a
“frightening quantity.” The
“rate of account loss is acceler-
aling,” he said. The types of los
accounts include “key stores
stores and departments, volume

accounts, promouonal leaders,
military  exchanges,” among
others.

Among other “negative condi-
lons” resulting from the sub-
distributor  inroads, Gortikov
said, 1s the "distributor’s failure
o gain entry into new areas of
retaill expansion — accounis we
have never enjoyed—major dis-
count houses, chain stores now
taking on records for the first
time( Penny, Singer, ete.), and
junior department stores.”

The "elfeet of the account
losa™ has resulted in volume be-
ing down, profils down, less ex-
posure of product (new re-
leases, new artists, catalog), the
need for fewer salesmen and
managers, and the disappear-
ance of the distributor’s growth
possihilities, Gortikov said.

He said that this situation
has also Iniggered major ac-
count problems, such as their
“pressing for the same discount
as rack jobbers, and their re-
fusal to buy altogether or stick-
Ing only 1o cream items.” In ad-
dition, "some are now buying
through a rack jobbers or one-
stops in order to get an extra
discount,” he said, which means
“we must sacnifice 10 per cent
and get less volume for i This,
he found, increases the tempta-
tion 1o continue to be serviced
by rack jobbers.

The sitvation has also created
many problems with subdis-
inbutors, Gortikov said. Sub-
distributors are pressuring to be
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CAP DENIES
A ‘PHASE ONE’

NEW YORK — A late-flving
rumor here last week that Cap-
itol’s new price policy is “Phase
One"” of a master plan for Capi-
tol to become a national rack
jobber and onc-stop, brought an
emphatic denial from ils presi-
dent, Alan Livingston. Said he;

“This is nol phase one. This
15 the only phase. We have con-
sidered everything, including
the possibility of our entering
that business as well, but that's
been ruled out long apo. We
have definitely decided not 1o
go into subdistributor field."
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recogmized as full distnibutors,
“which means more discounts,”
They are “now focusing their
efforts on taking over conven-
tonal record dealers.™ They are
“increasingly acting as ‘purchas-
g agents’ for dealer accounts.”
In addition, Gortikov pointed to
an “ever-present financial prob-
lems, rising rate of returns, an
mdiscriminate use of buying
pOWEr as a weapon, Increasing
threats (o ‘replace’ us and other
distributors, and the fact that
are  oulgaining us in  services
offered.”

The special discount programs
hiave had their own problems, he
sail. "“Their favorable results
have been diminishing, the cata-
log and key artists have been
creamed. Customers have be-
come increasingly insecure as 1o
whether to buy, when to buy
and what to buy, and returns
arc grealer than ever.”

In view of these conditions
Gortikov saud Capitol bhas three
allernative avenues to  pursue
First, Capitol can continue prac-
tices and policies. The effects of
this, he said, would be “con-
tined loss of accounls, acceler-
ated reduction of our field
force, and the ultimate disap-
pearance of the distributor or-
ganization, It would require only
a small group 1o service a hand-
ful of subdistributors.”

The second option, he said,
would be to “go along with the
present trend, do everything pos-
sihle to cncourage the subdis-
tributor growth, and secure
maximum  subdistributor sales
volume.” The effect of this, Gor-
tikov said, would be less profit,
hasten the disappearance of the
distibution  organization, and
will “make us more removed
from the mfluence on the re-
taller and the consumer. This
reduces our opportunity for pro-
motion, display, merchandising
and advertising.”

In addition, Gaortikov said,
this “subjects us to the effects
of the rack jobber's often pre-
carious financial position—both
as to risk and as to restrictions
on his buying. It reduces the
amount of product we sell to
accounts taken over by the sub-
distributors, and reduces the
spread and depth of catalog. It
reduces the opportunity lor clis-
sics, phonos, accessories, singles
and new artists, At the suhdis-
Irthutor’s point of sale, there's
been an increased emphasis—at
our expense — on  cut-ouls,
budget product, and ‘schlack’
merchandise."

Gortikov said we must “ug-
gressively and boldly fight the
negative conditions facing  us,
We must face the realities, and
take the leadership in the battle.
The alternative is 1o fight, We

will stay in the distribution busi-
ness. We will grow in the dis-
tribution business. We will take
the nisks, and we will achieve
the guins for having done s0.”

Ciortikov then outlined CRD's
new price policies which elimi-
nites the subdistributor’s func-
nonal discount. He added: "Our
own discounts have helped sub-
sidize the services the rack job-
bers now perform, but we can-
not allow the discounts we've
granted to be used against us—
10 be used to expel us from the
distribution business. CRDC will
not delegate its distribution role
I the subdistributor or anyone
else.”

Among the nisks of this move,
Gortikov saw a “significant loss
of rack-jobber volume, a Jesser
significant loss of one-stop vol-
ume (because of lesser price im-
portance and the fact that sin-
gles pobicies remain unchanged),
and a possible volume loss 1o
accounts who think our price is
not low enough.”

The gans of the new policies,
Gortikov  felt, far outweighed
the nisks. These include “hold-
ing present accounts and those
who have been thinking of go-
ing rack, getting back lost ac-
counts, gelting new accounts we
never could interest or didn't try
to sell, and more volume [rom
dealers who embrace the direc-
tion we're taking. CRDC will
gatn volume from the customer
who s now buying his Capitol

product from a ‘purchasing
agent’ subdistributor. We will
have some continued volume

from rack jobbers who will buy
our hits, and business from those
accounts which have been buy-
mg eclsewhere because we didn't
plastic wrap.”

On anticipated competitor re-
action 1o the move, Gortikos
said “the reactions of Victor and
Columbia and independents is
unknown and unprediclable
They may follow us because
they're all having problems
identical to our own. They may
‘wail and see’, or they may iry
to capitalize on our direction by
more aggressively favoring the
racks and one-stops. Our policy
probably will receive the ap-
plause of the local distnbutors.”™

Uortukov sud bhe wall tell rack
jobbers that Capitol 1sn't toss-
ing them aside. “We want to
merit his business. We tend to
strive to release product that
can produce profit for him and
his customers. We intend to mer-
chandise this product to the
consumer, and the rack jobber
will benefit from this. The
CRDC price is as good as Co-
lumbia’s announced price. Retail
prices are creeping up, and this
would permit a  higher ‘buy’
price. We shall wrap, as a cost
saving to you. Realistic doting
now in effect is deliberately
swaled 10 meet your needs.™
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NARM WILL
FIGHT CAP

PHILADELPHIA—The need
for a strong rack jobber organi-
zation 15 being underscored by
Capitol's new price policy, Jules
Malamud, executive secretary of
the National Association of Ree-
ord Merchandisers, told @il
board last week. NARM will
fight the Capitol move with all
its power in behalf of itx mem-
bers, Malamud said.
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BRING BACK BANDS? -

Labels and Stations Push

NEW YORK—The sound of
the big bands, which has taken
a back seat o vocalists and
rocking combos during the past
decade, s getting heard again
via promotional buildups by
record companies and some
radio stations around the coun-
iry. It still doesn’t mark a com-
plete return of the big band
era but it does indicate that
there’s still a market for it in
some media,

One of the major labels that
continuilly banks on the big
bund binge to boost s LP
sales (ke 15 Decca Records
For the third consecutive year,
Decca has primed for a March
promotion on its band catalog
with one or more LP's.

Under the heading of "The
VIP's (Very Important Product)
are on Decca, Coral and Bruns-
wick,” the dealer incenlive pro-
gram [or Miuarch will be high-
lighted by the release of mne
new dance seis. Also included
re each of the artust's entire
Ubum catalogs, making a tolal
of 107 dance band LP's which
tull under the terms of the
program. {(The details of the
program are now avillable ai
all local Decca branches and
s butors)

The new sets are by Warren

vington, Peter Duchin, Jan
Crarber, Bert Kaemplert, Sammy

Wayne King, Guy Lom-

bardo, Dick Rodgers and Arue

Shaw,
Upbeat in Alrplay

On the radio level, AM and
FM, there's also been somewhat
of a resurgence in the program-
ming of dance band music. Ac-
cording to a Decca spokesman
the upbeat in the airplay has
rubbed off on the recordings
and built up the sales take,

In Los Angeles, for example,
live band remotes and the music
of the swing era are two pro-
gramming features on KFI,

NBC's affiliate there. Under the
guidance of Chuck Cecil, KFI
is the only L. A. AM station
programming big band music
on a six day basis. There's
only a “Saturday Dance Party”
coming out of WIAS, NBC's
station in Pittsburgh. That show
15 being run by Joe Mulvill.
Reports have also been coming
in that stations in Dayton and
Fi. Wayne are also latching on
to the band hinge, and in New
York, WABC-FM now [ealures
“The Sound of the Big Bands."”

LATE SINGLE SPOTLIGHTS

Pop

HERB ALPERT'S TUUANA BRASS
MEXICAN DRUMMER BOY (Irving, BMI) (2:13)—This 15 the

strongest disk Tryuana Brass has had since

“Lonely Bull.™ A hot

item that's got a rocking Mummers' sound and shouting female

chorus, The flip i

“The Great Manolete”

(Irving, BMI) (2:35).
ALM 713
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CASSIUS CLAY

I AM THE GREATEST (Blackwood, BMI) (2:13)>—STAND BY ME
(Progressive-Trio-ADT, BMI) (2:11)}—All the stations jumping on this
one 1o te in with the headlines. The top side s Clay's poetic recita-

tion from the album of the saume title.

This could be a groove for

format stations because there's excitement in a rocking, blues playing
rock combo backing the speech-making The flip is a legit reading
of the Ben E. King hit from a while back.

Cluy Wins: Columbia Swings

By MIKE GROSS

NEW YORK — The upset
victory of Cassius Clay over
sonny  Liston for the heavy-
wveight  boxing championship
ast week (25) ulso upset the

erutional procedures at Co-

i Records. In addition to

ng swamped with orders for
the Clay LP, "1 Am the Great-
:.ﬂ" which was onginally re-
ased last September, the rec-
,1| company also pushed into
release a single of Clay singing

‘Stand By Me,” an old rhythm
and blues song. The tune is
backed by = track from the
“1 Am The Greatest™ LP

As far as the album 15 con-

Death Claims
Bob Francis

NEW YORK—Bob Francis,
who retired from the Billboard
in 1960 after 18 vears of service,
first as drama editor and later
a5 chiefl copv editor, died of a
heart attack Tuesday (25) at
his home in Brooklyn. He was
69,

Francis, whose full name was
Robert Francis Moore, wrote
for the Brooklyn Eagle in the
early years of his career, first
doing continuity for cartoons
and later, in the 1930°s, writing
dr:upn criticism and feature
slomes.

Francis' tenure with the Bill-
board started in 1942, While
he was drama editor he con-
ducted The Billboard's Don-
aldson Awards, named in mem-
ory of William H. Donaldson,
founder of The Billboard.

Francis is survived by his
widow, the former Marjorie
Reynolds; a som and sister,
respectively Reynolds and Agnes
D. Moore, and three grand-
children.

cerned, the disk company ex-
ecutives reporied that existing
factory inventories were “swept
clean™ as soon as the phones
were open the morming after
the boul. Columbia’s sales staff
claims that the Clay LP hu
a sales mark of about 30,000
LP's since its release but the
expectations now are in the
neighborhood of 500,000 copies.

Feet of Clay News

In addition to the publicity
attendant  the Clay victory,
Columbm has been picking up
publicity breaks in the N,
Times. On the day following
the fight, a reproduction of the
album cover was featured in
the sports section, and on Thurs-
day (27), a photo of Clay at a
Columbia recording  session
highlighted the advertising sec-
lon. The caption under the
album reproductnon led ofl
with “A New Best Seller? The
story referred to Clay's pre-
dictions in the LP that he
would knock out Liston in the
cighth round. (He actually won
a TKO in the seventh).

Excerpts from the album are

Riddle’s
‘Sizzles’

HOLLYWOOD—Reprise will
release a major soundtrack LP

—_—

next week, “Paris When
It Sizzles,” featuring Nelson
Riddle’s original score. The

Paramount film, starring William
Holden and ﬁudrc} Hepburn
will go into national release at
the end of March.

In the last year, Riddle has
emerged as a key “new” pame
among the younger American
film com rs in addition to
Henry Mancini. Riddle has com-
pleted scoring the blockbuster
“Robin and The Seven Hoods"
for Warner Bros., and the orig-
inal music for a forthcoming
20th Century-Fox production.

now being rushed 1o radio
stations which have been play-
ing the LP both before and
after the Miami fight. Colum-
bia has also readied new
streamers, window displays and
other point-of-sale matenals for
dealers in store use.

Al the ume of the recording
session last August, Clay pre-
dicted that his LP would out-
sell “My Fair Lady,” Columbia’s
original Broadway cast album
which has sold more than
5,000,000 albums. The label,
of course, has made no com-

i Continued on page 10)

BEATLE FIGHT
OVER TOP TIE
ON TWO DISKS

NEW YORK—A Beatle fight
raged last week for the No. |1
position on  Billboards Hot
M), and almost resulted n a
te for the top slot of the chart.
“I Want to Hold Your Hand”
(Capitol) and “She Loves You"
(Swan) were so close in total
points that only the slightest of
edges gave the Capitol disk the
top rung. Although most dealers
questioned said the Capitol and
Swan records were selling neck
and neck, a slim margin pave
the Capitol disk the edge. Of all
the dealers contacted this week,
77 per cent had either the Capi-
tol or the Swan side in first
place in sales. When the other
Beatle sides on the chart are
included, Bestles sides were in
first place in over BO cent
of all dealers contacted. In air
play, both sides had the exact
same number of stations report-
ing in small and large markets,
but, in the all important first
place listings, the Capitol record
had a slight lead. In the final
analysis, it was the first-place
wotes that gave the margin to
the Capitol side.

“Wallichs' Sales Leap

HOLLYWOOD — Music
City's newest store in the South
Bay area has exceeded its first
four months’ projection by 50
per cent, and President Clyde
Wallichs anticipates doing over
$1.2 million in the Ffirst year's
operation.

When the store, the fourth in
the expanding chain, opened last
November 15, Wallichs pre-
dicted a $800,000 potential the
first year and didn't think the
tills would hit £1 million before
the second vear. Wallichs said
the value of this store, located
in Torrance, is around $5040,000,

Wallichs is now happily an-
ticipating the opening of two
additional stores this year, with
a third to follow in 1965, The
new locations will be in the San
Fernando Valley's Canoga Park
at the Topanga Plaza Cenler

Top Execs in
NYU-NARAS
3d Symposium

NEW YORK—A sicllar line-
up of record executives and re-
cording talent has been set for
the third annual symposium on
the recording arts and sciences,
Prﬁtﬂh‘ﬂ h} New York Uni-
versity association mlh
NARAS. Tht series, litled "Re-
cording and Music: Culture,
Commerce and Technology,”
will be presented Wednesdays,
7-8:30 p.m., March 4 through
April 22, at the Hotel Lan-
caster here. The posium will
explore the relationships of the
performers, arrangers and com-
posers with those who record
the music,

The svmposium  program
totuls eight sessions. The first
on March 4, 15 “The Influence
of Records On Music,” mod-
erated by George Avakian and
including panelists John Ham-
mond, George Marek and Bob

(Continued on pare 10)

Vee Jay Records
Unveil New
Tollie Label

HOLLYWOOD — While still
unpacking from its recent move
from Chicago, Vee Jay Records
last week unveiled its new Tollie
subsidiary as one of the major
slegps in ils expansion program.

First disk on the new label
is the track, “Twist and Shout,”
culled from the Beatles™ current
LP, “Introducing The Beatles.”
Jay Lasker, Vee Jay's executive
vice-president, told Billboard in-
itial orders for the single ex-
ceeded 428,000 copies. Name
for the subsidiary was taken
from the publishing firm of the
same name owned by Vee Jay.

Reason for debuting its first
subsid, Lasker explained, was to
have another label with which
to vie for airplay and to offer
in outlet for new talent.

A new network of Tollie dis-
tributors has been established.

Lasker stated the new label
will soon have its own sales and
a.&r. staffs after interviews cur-
rently underway were com-
pleted.

“We plan to concentrate heav-
ily on the current type of pop
singels for Tollie,” Lasker said.
“This will differentiate Tollie
from Vee Jay's policy of being
r.&bh. onented.

Center in West Covina in
but Wallichs has yet to
have $125,000 in real estate
housed in the one building &
$100,000 in interiors. Eﬂr _
Wallichs’ other Inmm
the Lakewood pping ,4.,
disks to piano rolls, Hulil.'r Cil
its 14 vears’ existence. e
(Continued on p:t;!

and in the Eastlund Shogoi

San Gabriel Valley. Location

seven will be in Orange an
this site.

The West Covina store |
§125,000 in inventory. The C ‘F
noga Park store, which wit[
ﬁmm the shopping center, . ;

125,000 in inventory and
the stores will employ ¢
people. -
in  downtown Los
downtown Hollywood :ml
By offering a complete selecii
of everything musical, JHF
has become the ﬂ:rmphle
partment store of music durin
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CRDC Announces New Priees...

I. One-Price Policy on Albums

One price to all. No functional discounts. The same special trade discounts to
be available uniformly to all dealers and sub-distributors alike.

2. A New. Realistic Price and Discount Level

Now 38% plus 9% ... plus 10% to all! In reality, a sub-distributor price for all
customers.

3. Year-Round Pricing

Planned purchasing now possible throughout 1964. You can stock only what you
need.

4. No Discount Programs

Promotions will concentrate on product, not price. Heavier emphasis than ever
on merchandising, on entertainment, on intriguing the consumer!

5. Basie Stock Protection Plan

Available to all. Adapted to special needs of dealer, rack jobber, one-stop. Insures
cleaner inventories, realistic stock levels, better turn, reduced risk, improved
profits. Policies continue on 10% exchange.

& et Y . Y
6. Plastic Shrink Wrap
On all new release albums beginning in May, earlier on some. All factory catalog

replenishment to be wrapped beginning in April. Warehouse stocks go into plastic
as soon as mechanically possible.

7. Single Records Policies Unchanged

No change in current single record price and protection policies.

8. Credit and Dating

Tailored to industry seasonal needs and patterns.

9. “Status Quo™ on Industry Basies

No departure from historical industry “total’” or "list” prices. No change i_n
mono-stereo price differentials. These remain vital to present industry profit
structures.
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New Policies... For All

A STAND FOR STABILITY

Bold moves merit frank explanations. It is the
intent of these comments to justify our rationale
and excite your interest and faith in our approach
and in our future . ..and yours!

In_inaugurating the foregoing policy changes,
CRDC takes a “Stand For Stability." No one set of
prices and credos can provide everything for every-
body. But it is CROC's conviction that these revi.
sions will bring greater growth, added profit, and
sounder business practices to the entire industry.

COLUMBIA'S ACTION

Last July CRDC's competitor, Columbia Records,
announced its “Age of Reason” policy. The Colum-
i3 move gained industry applause from many. In
Its new policies, CRDC effectively acknowledges
Columbia's action and adds the refinement of price
equalization.

PROFIT... A NEGLECTED GOAL

Increased profitability is the key objective of
these policy revisions. Profits have been appreci-
ably inadequate for our customers, and for CRDC.
Current trends indicate a worse profit outiook, not
better. Renewed cost stability will renew profit. It's
time for a change.

WHY NO DISCOUNT PROGRAMS?

Capitol and Angel labels have been leaders in price
and discount promotions. Great growth and custom-
er traffic have resulted. But the interest of the
dealer and the consumer is waning. Problems are
becoming knattier than ever in purchasing, inven-
torying, cost confusion, and "guessing”' right. It's
time for a new direction.

WHAT! NO PRICE PROMOTIONS?

Not true. Conventional "hyped" discount programs
are abandoned, yes. But CRDC's new price is delib-
erately set low enough to allow the dealer to sched-
ule periodic price-oriented promations. And these
will continue to have strong support in displays,
merchandising, and advertising,

SINGLE RECORDS POLICIES

No change is made in single record price and
marketing policies, which currently yield dynamic
sales and promotion action, artist birth and growth,
and album by-product, Also recognized is the vital
role of the one-stop in achieving the sales potential
of the single record.

THAT PRICE DIFFERENTIAL

_Of all the new palicies, abandonment of the price
differential between dealer and rack jobber is most
likely to be questioned. Yet the historical industry

CAPITOL-ANGEL DISC ALBUM DISCOUNTS—THE OLD AND THE NEW

Former Discounts

Rack Jobbers

Dealers & One-Stops

policy of having two different wholesale prices on
the same product defies a natural tendency. And
that tendency is for such prices ultimately to
equate . . . at the lower price level of the two.

The prevailing 10% differential between retailer
and rack jobber prices has spawned a host of prob-
lems and pressures:

1. The large retailer contends that he, too, is
entitled to the 10% because of the serv-
ices he performs in his own outlets and
because of the volume he buys. He even
nas turned to buying some of his product
from certain sub-distributors who are will-
ing to share their own trade discount

2. The smaller dealer feels that the price dif-
ferential, in favoring the rack jobber, pre-
cipitates discounting practices from which
he suffers. Further, he claims the rack job-
ber often benefits from the extra 10% n
his own retail outlets for which he has un-
fairly bought product at the preferential
price from some distributors.

3. Many rack jobbers claim that the prevail-
ing 10% sub-distributor discount is “not
enough” and that, since they perform dis-
tributor functions, they should enjoy full
distributor prices. Further, they state both
as a goal and as an inevitability, that it is
only a matter of time before the rack job-
ber supplants the label distributor.

SERVING THE RACK JOBBER

CROC, by its discounts, has long helped subsidize
the services a rack jobber performs. .. but not in
order to expedite its own expulsion from the distri-
bution function. Over the years CRDC has made SIg-
nificant contributions, and many more can yet be
made. The industry role of CRDC cannot now be
delegated to the rack jobber by design nor by abdi-
cation,

Although many rack jobbers choose to replace
the role of CRDC (and of a3l distributors), CRDC does
not choose to abandon the rack jobber, Instead, we
desire to serve him and serve with him. The prices
announced herein can integrate with the interests
of many rack jobbers and many of their customers,
CROC expects to meet the needs of its rack jobber
customers in many other ways — through realistic
credit terms, adequate expanded protection policies
and by offering and promoting merchandise that
creates demand and turnover.

THE IMPACT OF THE ONE-STOP

The services of the one-stop have been particu-
larly beneficial to many segments of our industry —
to the smaller dealer or record outlet, to the Juke-

New Discounts

Rack Jobbers

Dealers & One-Stops

. 38% + Programs | 38% + 9% -+ 10% | 38% + 9% + 10%

box operator, to the mail-order purchaser, and to
the retailer of single records. Many of the new
policy changes have long been advocated by many
ene-stops.

AND THE CLASSICS?

More than any other product line, the Classics
lend themselves to sound merchandising and pro-
motion. The new policies allow greater emphasis
on these efforts and assurance of maintaining the
gratifying market gains of Angel and Capitol Clas-
sics. CRDC intends that the classical enthusiast be
more conscious than ever of the basic value and
musical excitement in these lines.

IS RADIO AFFECTED?

Only to reiterate the important role of radio in
crealing consumer interest in records. Every pos-
sible effort will be continued to foster radio station
support. Present service will be maintained, plus a
constant search for new ways to merit airplay. As
suring the excellence of single record and album
product, of course, remains the key to deserved
radio exposure,

A NOTE TO THE ARTIST

You, too, have a stake in all industry marketing
trends and policies. The changes herein described
help to offset several current tendencies. which are
most disadvantageous to the individual artist: les
ser in-depth catalog stocking: lower catalog sales;
Increased difficulty in obtaining in-store EXpOsure
of many individual artists; resistance to showcas
Ing the new artist; and the shortened life cycle of
the new rejease.

WHEN?

The policy revisions described herein are effec-
tive at once . . . beginning March 2, 1964

OUR PRODUCT—A PLEDGE

No price, no policy, no program can substitute
for offering phonograph records that genuinely
please and entertain the public. You can count an
CROC to seek and offer merchandise that gives this
pleasure to people . .. and profit to you

For further information, please
contact your local representative.

CAPITOL RECORDS
DISTRIBUTING CORP.
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Discount Record Center
Gets First Franchise

HOLLYWOOD — The Dis-
count Record Center chain has
secured its first franchise in
what owner Art Grobart de-
scribes as a “trial experiment.”

Recipient of the franchise is
Larry Barnett's Resedn Music
Mart in the San Fernundo Val-
ley. As per the arrangement,
Barnett has changed the name
of his store to bear the Discount
Record momker. Located at
Reseda Boulevard and Sherman
Way, the new Discount outlet
i & small store in comparison
with the four-store chain’s other
locations. Barnett has been at
the Reseda location mine years

While Grobart would not
state how long his franchise with
Barnett extended, nor any of the
financial uagreements, he ex-
plained tha' the major require-
menis placed on the store werc
to stock the merchandise which
the chain adverused mn the Los
Angeles papers and abide by the
chamm's "'$3.19 retail price for

98 LPs. Grobart said Bar-

:11's prices had been higher be-

ffiliating with his chain,
:F is one of the key retail
in the L. A. area. Two
Wacounl s [our locations are
leverly Hills at Wilshire and

Yo 3 Music
Goes Madison
Lontacting

W YORK — The Big 3
Corporation 15 going
on Avenue. Robbins-Feist

d Muller 1s revamping its con-
act svitem with record labels
» that each of its professional

will be ussigned specific

v [mms—much as adverusing

-<2% assign account cxecu-
respecive clients

| e move s meant o intensify
g 3 materisl placements and to
stublish closer ties with a &r.
nea and arusts. lo addinon to
exposing a constant source of
standard, pop, TV and film mu-
sic 1o their respective label con-
tacts, the professional men will
also be in a posution 1o provide
greater creative service. The firm
iy ¢! lo present record packag-
ing deas, artist and format pre-
entalions to the labels.

Actual line-up of the Big 3
stafl continues with professional
aen Oscar Robbins, Murray
daker, Al Kahn, Hy Ross, Al
Dick Mildred and Budd
doaning reporting to profes-
siongl co-ordinalor Ed Slattery.
I e entire operation is under the

LAY
; k

personal supervision of Mickey
FOPP
Greenman to

United Artists

NEW YORK—David Green-
man has joined United Artists
Records as national promotion
director. Greenman comes (o
UA after five years as national
promotion manager for Joy
Records.

Greenman, who has been in
the music-disk business for the
past 16 years, will be working
in conjunction with Andy Miele,
UA’'s national single sales man-
gger, in radio station and disk
jockey hason throughout the
country,

New Album Releases
Chart on Page 42

LaCienega Blvds. and at Beverly
Bivd. (recently purchased from
Joseph Sachs) with the others in
Hollywood at Hollywood Blvd.
and in Studio City on Ventura
Bivd

CAM Track
Power Built

On Location

ROME — Specializstion in
maovie sound tracks and original-
cast recordings of Imlian pro.
ductions s moving C.AM., a
Rome-based diskery, into the big
hrackets of the [ltalian record
business

The company, which had an
American best seller in "Mondo
Cane™ track, ssued by UA in
U. S, has sold “"Rugantino™
rights to WB records, and 15 now
looking forward o two addi-
tional American outlets for
“Mondo Cane No. 2." film rights
of which have been acquired by
Columbia, and “Yesterday, To-
day, Tomorrow,” which Em.
bassy will shortly release in U. S.
with record deals currently in
negoliation siages.

Located in Rome alongside
the film producers has given
C.A.M. an on-the-spot advantage
in this field along with the fact
that it issues disks for films
which do not register sensatiopal
hits. However, disks are often
put over the top by sales to com-
pames [or publicity purposes.
CAM. is operated by Ciampi
Brothers who also issue Sorrisi
e Canzom TV, top-selling fan
magazine in disk field

Bob Braun Set
For Clark Seg

CINCINNATI—Bob Braun,
WLW-Radio and TV personality
planed out of here early Sunday
(1) for Hollywood to tape his
new Fraternity Records release,
“Sweet Violets,”" for showing on
the Dick Clark “Amerncan Band-
stand” TV-er Saturday, March
14, “Violets™ rated a Regional

Breakout in last week's Bill-
board.
Before joning  Fraternity,

Braun recorded for Decca where
he had a major hit in “Until
Death Do Us Part.,” which
reached No. 19 on Billboard's
Hot 100. “Sweet Violets™ was
cleffed by Joe Allison and
Danny Dull, and 15 published by
Central Songs.

Goldner Runs
Tiger & Daisy

NEW YORK—George Gold-
ner, veleran disk producer of his
own Gone and End firms and
music man, has joined the Licber
and Stoller organization. Gold-
ner will run the production
team’'s disk labels, Tiger and
Daisy. Another new banner is
also in the works. Goldner will
handle sales and promotion for
the labels and will also keep his
eve out for new artists and mate-
nal. It was also noted that
Goldner may cut » few dates for
the production firm, although
the majority of recording will
continue to be handled by the
team.

ASCAP GROSS
TOPS $37 MIL

HOLLYWOOD — American
Sun:*iﬂz of Compaosers, Authors
& Publishers grossed $37,798.-
908 in 1963, of which $30,585,-
428 was carmarked for mem-
bers, Treasurer George Hoff-
man told West Coast members
last week.

Hoffman emphasized that de-
spite a larger income last year,
the distribution would be divided
between 7,092 writers and 2,312
publishers. Treasurer noted that
membership had doubled in the
last eight years.

In breaking down the figures,
Hoffman stated that income
from licenswees totaled $37,305.-
743; interest from investmenis,
$351,283, and membership
ducs, $141,881. Hoffman said
foreign licensees in 16 coun-
tries brought in $3,225,722.

ﬂrent'mg expenses amounted
o $7.213,480, including half
for salaries for 615 employees.

Mercury
Changes to
N. Y. Distrib

CHICAGO—Mercury is re-
organizing its Eastern distribu-
lion patlern, discontinuing its
Newark distributing company
(All-State), and assigning the ter-
rntory to its New Y branch
operation, Multi-Disc.

Mercury is also bringing in
three new men to handle sales in
the area. Bob Spencer has been
named manager of Mulii-Disc,
replacing Bernard Yudofsky
who rem . Spencer was for-
merly branch manager for Capi-
tol in Newark.

In charge of Newark sales
will be Ron Bierinieri, who was
previously New Jersey sales
manager for Dol. Working with
him will be Ronald Roessler,
formerly semior salesman with
Wendy Distributors m Newark

Disk Store
Receives

Flood $'s

HOLLYWOOD—As a result
of insurance companies repre-
senting the Los Angeles Water
and Power Depl. agreeing to im-
mediately pay claims on last
December's Baldwin Hills Dam
disaster, Ed Mason's Record
Racks stands to receive $125,.-
000 for damages incurred in the
flood.

Mason said he expected to
receive a check from the city
within 30 days to cover waler
and mud damages to 80 per
cent of his inventory which was
inundated at his office on Rodeo
Drive. Mason’s office was in the
direct path of the flood waters,

Fortunately, there were no in-
juries among Masons staff.
Mason said his suppliers were
“most co-operative” in offering
him credit to start restocking.
He expects to be full stocked by
March.,

City Amorney Roger Arne-
bergh announced last week that
0 of the |l companies carry-
ing $14.3 million liability in-
surance covering the Dam had
agreed to immediate payment.
The attorney said this did not
imply that the companies ad-
mitted liability or that the city
acknowledged fault for the dis-
aster which resulted in around
$15 million damages and five
deaths.

OSCAR NOMINATIONS

Melody Melts Nominees
In Annual Selections

HOLLYWOOD—Music mem-
bers sclecting nominations in
the 36th annual Oscar competi-
tion leaned heawily toward me-
lodic ballads as they named
“Call Me Irresponsible,” “Cha-
rade,” “More,” “So Little Time"
and “It's a Mad, Mad, Mad,
Mad World™ as top film choices
last week.

“Irresponsible”™ was writien
by Jimmy Van Heusen, with
Iyrics by Sammy Cahn, for the
film “Papa’s Delicate Condi-
tion"”; “Charade” featured Heary
Mancimi music, with Johnoy
Mercer lyrics, from the film
of the same name; “Mad World"
was the film theme penned by
Ernest Gold, with Mac David
lyrics; "More” was written I;j{
Riz Ortolani, with lyrics by N.

Select German
Festival Tunes

hH.:.}DEH B.:PEHH—Fimh n
the German hit tune compeli-
tion have been set for June 13
at this world famous spa. Pre-
liminaries will be by
Radio Free Berlin (West Berlin)
and televised over West Ger-
man television network. From
the 18 tunes entered In this
competition, 12 will be picked
for the finals at Baden :
Tunes are: “Allerhoechstens
‘ne Million” Ariola; “Jeder
Weg den ich " (Electrola),
“Es muss die Li sein”™ (Tel-
dec): “Eine Reise in die
Vergangenheit” (Grammophon);
“Da hift kein Rosenstrauss™
(Ariola); “Du weisst ja so wenig
von mir” (Ariola), “Liebe kommt
niemals zu spaet™ (Grammo-
phon), “Als Waere nichis ge-
schehn" {‘Fhilim.}: “Jetrt drecht
die Welt sichnur um Dich™
{ Electroda ); “Lisbeskummer
lohnt sich micht”™ (Metronome);
“Wo st das Gloeck vom
vergangenen  Jahr” tips),
Maedchen™ (Philips);
“Bist du mal traurig, dann
weine nicht” (Metronome); “An-
gelino—bis Morgen™ (Teldec);
“*Fuehl’ Dich bei mir wie zu-
hause” (Teldec); “So einfach ist
die Liebe nicht™ (Grammophon);
“Fuehrerschein der Liebe™ (Elec-
trola); “Junger Mann mit roten
Rosen” [(Metronome).

Les Belle Paris
Move to MGM

HOLLYWOOD — The Pans
Sisters have joined MGM and
will have their disks produced
by Ben Ven Productions here.
Trio had formerly been with
Columbia.

Girls are currently midway
through a seven-w Oriental
tour, ending in Hawaii March
20. Nick Venet, president of
the i ndent producing firm
for MGM, will handle the girls
upon their return.

Cafe Wha? New

Talent Showcase?

NEW YORK—A new talent
showcase for pop, jazz and
rock and roll talent s spring-
ing up in Greenwich Village.
Beginning Tuesday (3),
Cafe Wha? will showcase new
talent for all segments of the
record industry. All talent to
appear on the bill will be
screened by Vic Catala at Con-
certs, Inc.

Newell from “Mondoe Cane®
and “So Litle Time” :
written by Dimitn Ti
with lyrics by Paul Franocia
Webster from “55 Days at
Peking.” |

In the best substantially orig-

mnal music score ca . Nome=
inations  included Nonh
and “Cleopatra”™;, “Dimitri Tiom-

kin, “55 Days at Peking"; Al
fred Newman and Ken Dllﬁ!
“How the West Was Won
Ernest Gold, “Mad World,” and
John Addison, “Tom Jones™

In the best scoring or adap-
tion of music, the five nominees
were John Green for “Bye Bye
Birdie,” Andre Previn for “Irma

Cybele,” and George Burns for
“The Sword in the Stope.”
The Oscars will be presented
April 13 in the Santa Monica
Civic Auditorium and will be
carnied nationally by ABC-TV.

Top Lyricist
Johnny Burke
Dies in N. Y.
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MARCH BUYS
MAY NIGHT

NEW YORK—MARCH, the

allied fields, has

Pase ,
Monday night (May 4) tickets for |

the new Steve Lawrence show,
“What Makes Sammy lill;ltcn.“ The
oup has bought out enure
ﬁ:in: for the evening. The
money raised from sale of tickets
for this event will be u!::i
spOnsSOr @ MUusic program -
University Settlement House
Eldridge Street on the Lower
East Side of this city. The funds
will go for the purchase of in-
struments, m instructions.
vocal coaching, record and tape

8Fs

equipment, disks and sheet mu- 3

sic. Tickets can be t from
Judy Tannen (JU ?z'%hwr
from any member of MARCH.
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~eaturing the hit songs “A Room Without Windows." “My Hometown” "Somethmg_tﬂ Live For” and many more!
1A sure bet to become a fast and fantastic SUCCess on the best seller charts

THE ORIGINAL BROADWAY CAST ALBUM ON COLUMBIA RECORDS <
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FTC Conference:
Bem‘on; Answers

® {ontinued fron page

highly unlikely at this stage.
Anyone who wants to add any-
thing to the oral discussion may
submit a written stutement. At
torney Benton sud it has been
Commission experience that a
second conference 15 usuully
poorly attended and unproduc-
tive. In most cases, indusiry
people who think they want to
comment further, often realize
on second thought that the im-
portant aspects have been cov-
ered verbally, or in statements,
and they fail 1o appear al a
second Washington conlerence
(The Trade Conference is ac-
tually public chimax to many in-
formal conferences in  which
business and the FTC staff fine-
toothcomb the problems and
complaints which the gwdelines
propose to correct by voluntary
industry. compliance.)

Order of procedure al the
whblic hearing will take vp the
nost important and far-reaching

les first. The FTC listing takes
aorder of imporiance,

, the seven-page rule | n
¢ first section, prohibiting dis-
iminatory prices, rebates, dis-

t al., to the 1wo-para-
final rule on misbranding

1 -1

1L
ney Benton expects, for
nle., that there would be
I o -._rufl-.l“_'lur'l .ll‘l-l.,l‘ll! rules
16 in Section Il of the
posed guides. These are, or
uld be, rules automatically
| and farmmbar to anyone
wasiness, They cover all [orms
rude restramnts, from tie-in
¢s and exclusive dealing 10
pavolds  (commercial  bribery)
The only discussion should be
to highlight specifics upplicable
1o the record industry, (0o make
the laws more understandable
o particular order of wil-
5 has been drawn up, Cus-
v, volunteer comment 15
~alled for as each rule is taken
up., i a considerable number
want to talk, the staff may have
1 certain amount of

&

" "
LT l!.

;:Il"l o

NEW YORK—The first orig-
inadl show cast dlbum ever o be
made by ABC-Paramount 1s
scheduled for Apmnl release. It's
thc Broadway musical “High
Spirits.

Scheduled for immediate re-
lease is a single, “Forever and
a Day,” laken from the album,
Flip side is “It Only Takes a
Moment,” from the current
Broadway musical, “Dolly.” Art-
st is Martin Walker, a 22-year-
d Scotsman recently signed by
the label,

time to each. These procedures
are a matter of last-minute de-
cision, depending upon the cir-
cumslances

After the conference, altorney
Benton must assemble and
analyze all comment, oral and
written, and ready the final
draft of proposcd rules for the
full “Commission. He hopes to
have this done by the end of
May or early June. The com-
missioners will look particularly
1o the conference supervisor,
Cmnr. John Reilly, for s views.

Commussion  decision  could
come within a matter of weeks
after first discussion. Commis-
sioners often try (o clear mat-
ters as fmcal year draws to a
close (June 30). But if they fail
to agree among themselves, there
could be another hearing. and
considerable prolongation of the
mutter

What if the majority of the
industry says “‘no’ lo proposed
irade gudes? “We just sue them
when they are in violation of the
low.” What if the entire indus-
irv i1s opposed to one particular
rule, and in favor of Keeping a
certain  practice, legal or not?
Suid Benton: "When it's a ques-
tion of the law, the mdustry
can’t ‘tuke a vole on it" and
decide 1o keep a certain pracuce
The only ‘voung' will be done
by the Commission and by the
courts.”

When final agreement on the
rules is reached, and the Com-
mission confirms the trade prac-
tice rules for the record ndus-
try. a card is sent to each mem-
ber asking that he sign lo
indicate compliance. The card
and the businessman's signature
have no legal force per se, bul
they are an mdication to the
Commussion of the good inten-
tions of the businessman, Some-
times, in case of & complant,
the FTC staff will go through
the files to see if the cited mem-
ber did or did not sign up with
the others. agreeing to abide by
the trade rules.

Actually, Benton points out,
there 15 little 10 be gained hy
non-compliance Unless the
Commission felt, after consid-
erithle thought, that there would
be voluntary compliance, there
would not have been a (rade
conference. The trade pracuce
procedure, with full opportunity
for industry to talk out and clar-
ify its prohlems, would nol have
been followed. When an industry
affers no hope for co-operation,
FTC can draw up guides with
or without & hearing.

Top Execs in

NYU-NARAS
3d Symposium

o Continued from poge 4

Rolontz. On subsequent weeks
the schedule is as follows: “Re-
cording and the Performing Ca-
reer.” John Covney, moderator,
with Schuyler Chapin, John
Levy and Mitch Miller; “The
Repertoire  Problem:  Classical
and Jazz." lsrael Horowitz, mod-
erntor, with Thomas Frost,
Cierry Mulligan and Bob Thiele;
“The Repertoire Problem: Pop-
ular. Folk and Others,” Joe
Csida, moderator, with Bob
Dvlan, Jac Holzman, Steve
Lawrence and Steve Sholes;
“The Artist and the Studio.”
Si Rady, moderator, with Mor-
ton Gould and Quincy Jones;
"Composing and Arranging for
Records,” Archie Bleyver, mod-
erator, with Don Costa, Bob
Crewe. and Gunther Schuller;
“Focus on Sound,” Tom Dowd
and Jack Somer, and "The
Creative Use of Technology and
the Future of Recording,” Billy
Taylor, moderator, and Milton
Babbitt, Tom Dowd, Phil Ra-
mone and Jack Somer.

Tuition for the entire series
is $75. Tradesters are signing
up now by contacting the
NARAS office here of Raymond
Wilburn, director of the Bureau
of Conferences and Institutes,
New York University.

Wallichs’ Sales

® Cenninued from e 4

service concept successful, Wal-
lichs admits he's been ap-
proached to merge with other
firms but has turned down these
offers, "Eventually we'll go pub-
lic,” he stated, explaining thal
he wanted to open the new
stores and then have several
profitable years before he of-
fered the public stock.

Operating with a $3.98-84 .98
price, Music City allows its cus-
tomers to audition disks, return
them and even offers free de-
livery service on any ilem over
$398 There is always a “super-
market” special offering 40 per
cent off on some hot LP.

One reason for Wallichs’
amazement over the early suc-
cess of his South Bay store is
that it's located in what he calls
“the biggest discount area in
Los Angeles.” There is o Zody's,
White Front, Akron, Grant,
Broadway, Sears and May Com-
puny in the South Bay shopping
Areld.
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I'm wr'_u_f happy t_l!'.u:}_ r;ai I'l'l-}' ip:ﬂ':_h which | made in Flor _'-'
(ARMADA Convention, June, 1963) where | stressed that we mitist

sell product and not price.”

RCA Victor: A quick look at the program indicates broad impli
cations at all levels of distribution. It would be unfair to commeni

at this time.”

Irwin Steinberg, Mercury executive vice-president: “We plan 1
continue our present policy. | feel the Capitol move is a reversal of
an indusiry trend. However, | believe Capitol’s action in part reflecis
the growing demand on the part of rack jobbers to buy at a price so
low that it is increasingly difficult for record companies and distribu-
tors 1o deal with them economically.”

Seymour Greenspan, Summit Distributing Company. "You can't
turn back the clock 12 years. The record industry itself created the
situation whereby rack jobbers and one-stops flourish.™ Wy

Marvin McDermott, M-S Distributing Company and Musical Isle,
(large rack jobber): “Capitol is anacking a merchandising patiern
that is an accepted practice in the record indusiry today. Columbia
also decided on a year-round price, but they still recognized the
present distribution pattern. | think price stabilization is a good thing
hut they shouldn't attempt to upset a merchandising pattern that s>

an inlegral part of the business.”
Richard

hurt ruck jobbers. As far as retailers are concerned it will make

. Montgomery Ward: “It's a smart move for
stahilization. Just how it will affect us, | don’t know. 1 think it will

r

b

buying simpler. For Capitol, it will mean less refurns and more

current goods out for sale. We'll also be sure of our cost prices.”
Andy Anderson, Record Center, and former SORD presidentt
“This 13 something we have fought for since 1958, We salute Capilg
for the sirongest return to samity that has appeared to date.” Ander
son said the Capitol move was more far-reaching than the e

Columbia program.

Joe Handleman, Handleman Company, Detroit: "I have ne
comment. We will have to study, analyze and interpret the Capild
move before we have anything to say. You can rest assured we wil
give serious consideration before we do anything.”

LA

§ et

Fred Sipiora, Singer One-Stop: “It’s an effort to break o -

and rack jobbers and get people back to the distributors. | don®
think they realize that a lot of dealers are too small to buy directly

{fram distributors).”

Al Temaner, Profit Vendors (one-stop) and Little Al Record
Stores proprietor: “We'll make just as much money as before. I'll sell
Capitol to my customers at $2.02. One loss-leader doesn't kill th
day. The Capitol move would help _
would hurt those who lower their price.” (Temaner’s Little Al Recory
Stores are one of the few—if not only—outlets in the city still selling

al list.)

Charles Stephens, Hit Records (rack jobber): "Count me of >
ds from them. Al least Colunibia

I'll close shop before 1 buy recor 1
. y - tutional to sell wholesalers at the

gives us 10 per cent. It's unconsti . .
same price as retailers. I'll continue to buy Beatles merd:mmhst, by
nothing else. I'll cut Capitol purchases by 90 per cent. I'm exposin
their merchandise. If they don't want their merchandise on my rack

it's okay with me."”

Randy Wood, Dot Records president: “This is another step if
the right direction to establish better price controls, and to hel
stabilize our industry. Nothing would please me more than (0 see
r facet of the record business.” :

Mike Maitland, Warner Bros. Records president: “Capito] Records
objectives differ from those of Warner Bros., and our problems and
goals differ, too, Capitol muintains and operates its own branch
while Warners does not. At our last sales convention, we specifics
declared that Warners would continue and even strengthen its rels
tionship with independent distributors. We stand by that statement’

onroe Good, Tip Top Music president: “It's a surprise
On the surface, and without analyzing it, it would a !
would make it much harder for rack jobbers to exist. It remains "II
he seen what the large discount operations do with the new g G
Are they going to give it away to the public and create more of &
discount image, or can they operate their rm:nn!l" business like 33
business and try to make a normal legitimate profir

O LR RO TR TR TR ALAT AT ETTRET TR B

the dealers become a stronge

Cassius Clay

o (ontinued frovn page 4

ment on Clay's prediction. but
the executives are Kkeeping In
mind his forecast re Liston.
Kapralik's Clay

The signing of Clay t© Co-
lumbia was brought about by
Dave Kapralik, then director of
pop artists and repertoire and
now genecral manager of Co-
lumbia's music publishing op-
crations, April-Blackwood, Ka-
pralik recorded Clay in an
album of comic poetry, proph-
esies and skits, written by the
fighter and performed with
Clay and members of the Sec-

ond C it;.r cast. Peter Muatz
created incidental music and
Mike Berniker handled the
a.&r. chores,

The single was cut under the
direction of Carl Davis during
a session in which Clay cul
several rhythm and blues songs
in Columbia’s Chicago studios,
(Davis also records Major Lance
for Okeh Records, the r&b,

retailers who sell at hst, buf

r lhll, I

e

HOLLYWOOD — Folk-sing
ing Glenn Yarbrough. now per

* forming as a solo, 15 currentiy
« midway

through a three-wee
promotional tour for RCA. The
former Limeliter is meeting ia
dustry people for the first tim
asan individual performer alie
recording his debut LP, “Tim
to Move On."

outlet of Columbia’s subsidian
label, Epic Records).

As for his entry into I
singles market, Clay is reporte
o have said, “I'm belter an
prettier than Chubby Checker

And as far as predictions ge
Billboard (August 10) opened g
report on the Clay album se&p
sion with “If Cassius Clay is 3§
fast with his hands as he §
with his ad libs he !'l.lﬂl hané=y
of beating Sonny Liston . . .=

==

New Album Iolsm ’
Chart on Page 42
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SMASH SINGLES AND ALBUMS...

STIVE  SAUYANN  ROBERT SENSATIONAL TELEVISION APPEARANCES

— e TR L VIOIUIN APT EANAINGEY. . o5
AND NOW A TREMENDOUS BROADWAY DEBUT
lAWHENCE ONES ALDA IN “WHAT MAKES SAMMY RUN?”
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- BERNICE MASS! STEVE LAWR ENCE

BUDD SCHULBERE WINNERS!
\qg. ERVIN DRAKE
ml BU00 - STUART SCHULBERG
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VOX JOX

By BEATLES FAGGEN

L3
i T

' -I';.”
Vith many feeling that Bea-

i has gotten out of hand,
lephants have begun

oul campalgn in eam-

T [iami. Sonny, the one
¢ guitar, has a record
“Beetle Squash,”
Squashem™ on
Bee lnbel. The disk, which
ates just what the (title
is being distributed by In-
dent Record Producers of

enitlic

wroduced by :I

M unks to the boys al
WIPS for electing me to their
Beatles Booster Club.” Byron
Zint, Dave Wood and Jack
Comer are sending out engraved
cl membership certificales
with their Beatle-wigged pic-
lures M all Tour cormers

KUDL-Radio in Kansas City,
Mo., has also launched a “Bea-
tle Booster Club™ and is inviting
listeners o write in for a club
card emitling them (o engage in
future stalion contests around
the famous group. KUDL also
has been conducting a “Beatle-
mania Spectacular™ mghtly at
8 pm. in which all of the
group's records and culs from

-
Lt
4
.

I L ': ¥ IJ"n - I-.
L : I.'l'a Il“:- 1

stk

their albums are featured. A1 9,
the station invites the listeners
to call and vote for their favor-
ite Beatles tune. From the voles
KUDL compiles the “top 10
most popular Beatles tunes in
Kansas City and spotlights them
9:30 to 10 p.m., according to
Johnny Canton, KUDL's pro-
gram SUpervisor,

WITH-Radio's Buddy Deane
had a little fun last week with
the current Beatlemania craze.
He started a Beatles vs. Presley
battle among his listeners by
asking them to phone in their
votes for their favorite. Deane
reports that after all the dust,
and the telephone company had
settled, Elvis prevailed 743 (o
6H85.

A similar contest was run by
Bob Adkins, KNEW (Spokane)
degjay. In KNEWland the re-
sults were different, the Beatles
won by the wide margin ol
4.831 to 1,531 for Elvis. Bob
suys that one petition signed by
John Hancock, George Wash-
ington, Abraham Linceln and
Teddy Roosevelt is  being
checked for authenticity

ARTISTS’ BIOGRAPHIES

f=r your programming use here sre perfinent facfy aboul hot disk srfisfs. Il clipped and
parted on 3 by 5 cards these biographies will help you bulld & convenient file of such dals.

their own material, too.

_-..-_._*-'---ﬂ'h-l‘--—---'----'-'-'-'-'

THE DAVE CLARK FIVE
(Epic)
PM: Tony Palmer

]

1

I

i

:

|
NAMES: Dave Clark, |
Mike Smith, Rick Huxley, |
Lenny Davidson, Denny Pay-
ton. Success camec quickly |
for the Dave Clark Five. All )
in their early 20, they were
holding full-time, non-musical |
jobs when “Glad All Over” :
hit the top of the English
charts. Oniginally formed by |
Dave for the purpose of rais- :
ing money so that Dave's |
youth eclub football team |
:

i
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could go to Holland to compete against a Dutch youth group,
the response to the originators of the "Totltenham Sound™ was
so strong that Dave decided 1o keep the group going.
have been making news ever since, from an invitation to play
at the annual Buckingham Palace Staff Ball, to starting a new
dance craze called the Philip Blues after Prince Philip, 1o a
female demonstration staged in protest o the ending of a six-
week engagement by the group at a Toltenham ballroom.

In addition to making the "sound” they write much of

They

LATEST SINGLE: "Glad All Over” is No. 23 on Bill-
bhoard's Hot 100 in its fourth week on the chart.
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Glossary

In conjunction with the Kick-
off of Billboard's Response Rat-
ings the radio-TV section will
no longer allude to radio station
music formats by the commonly
use misnomers of “rock-n-roll,
“middle-of-the-road” and “good
music.”

Fully realizing that most radio
station formals are a combina-
tion of several types of music we
will use the following terms, or
combination of terms:

“Contemporary™: Referring to
a station that primarily plays
singles and LP's of a "rock-n-
roll” and rhythm and blues
nature,

“Pop Contemporary™: Stations
that feature rock-n-roll and
rhythm and blues type music,
as well as current singles and
LP's of a non-rock-n-roll and
r.d&ch. nature.

“Pop Standard™: Stations fea-
turing current LP's and singles,
excluding rock-n-roll and r.&b,

“Standard”™: Stations that play
mainly current or fill copy ver-
sions of standards culled pri-
marily from LP's, excluding all
rock-n-roll and r.&b.

“Conservative™: Stations fea-
turing primarily LP music of a
subdued nature in tone and per-
formance. Background music
PrOgramming.

“Classical™: Stations program-
ming classical music more than
50 per cent of their total sched-
ule

“Country - Western™: Stations

R.R.R. Reveals Deejay

And Station Influence

® (ontinued from page |

his firm's records; Keeps abreast
of record sales and trends
throughout the country, and
keeps tab on the current status
of the deejays with whom he
has to deal. The man (o contact
for information on a station's
format, be it classical music,
or all-talk, and the competitive
siluation within a market among
stations and air personalities, is
the promotion man.

Billboard's [6-man research
department headed by Thomas
Noonan, polled representatives
of record manufacturers, dis-
tributors, retail record outlets
and independent promotion men
and record salesmen, for the

LR RRTETE O ERTRFRTE RS ORI GIRO R

KSFO SPOTS
IBA WINNER

SAN FRANCISCO — KSFO-
Radio has won honors for iis
public service senies of annouce-
ments on the Califormia Youth
Symphony fund - raising cam-
paign in the Annual Interna-
tional Broadceasting Award Com.-
petition, Of the 1,562 commer-
cials entries by broadcasters and
agencies, a KSFO entry, for the
second year n a row, was
judged “one of the world's 10
best.” Last vear the station was
among the 10 best in the com-
mercial spol campaign for the
Man-in-the-Street promotion se-

ji [ =8

information contained in this
week's Radio Response Rating
Chart for New York City, San
Francisco and Mashville. Re-
ports were obtained on all radio
stations, regardless of format,
Naturally each and every market
to be surveyed does not neces-
sarily have stations which de-
vote their programming to every
category of music, but this in
itself points up interesting areas
for radio stalion programmersy
o explore.

New York and Chicago, for
example, do not have a station
exposing country music and yet
this type of format has proven
highly successful for many sta-
tions in other large metropol-
itan areas located in sections
of the United States not noted
for country music. The same
situation holds true for other
types of music.

Unfortunately, a radio station
today is too easily and quickly
wlentified with appealing o
only one type of listener and
consequently limited in its abil-
ity to sell products that may
appeal to other types of listeners.
This survey, of course, does not
solve this problem, however, i
is felt by a number of broad-
casters who were consulted
prior to the running of this
first three-market survey, that
it does clearly indicale that
radio can and does do much
for records, and records can
and is doing a job for radio

programming c.&w. music more
iContinued on pave 45) il
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in reaching all the many seg-
ments of the available audience.

PROGRAMMING NEWSLETTER

The PD—Radio’s Key Post

By BILL GAVIN
Contributing Editor

The program director i1s the most imporiant
single factor in the success of modern radio.
Everyone knows that success is compounded from
many different elements: music,
deejuys, promotion and pub-
licity, news and newsmen, com-
munity relations, and produc-
tion. Each of these elements in-
volves the pd. The way he
handles them can make or break
a station.

Let us note in passing that
the pd may not always exercise
decisive control. The station o
manager determines what degree of responsibility
and authority is delegated to the pd. Some few
managers find it difficult—if not impossible—to
delegate authority, They control and direct most
program functions themselves. In such cases, the
title of pd is worn with some discomfort by a
man who serves chiefly as both errand boy and
whipping boy for the boss.

| know of certain managers who handle the
program chores very well. I know of others who
make a mess of the job. Most of these problem
managers assign responsibility without propor-
tionate authority. They give the pd a job to do
but fail to back up his decisions. The manager
who wants to direct his own programming should
honestly admit it, and should take full personal
responsibility for the result. It is unforfunately a
not infrequent human failing to pass the buck,
and to some managers, the pd is simply a built-in
alibi for failure.

Look at any outstanding radio success today
and you will probably find a top-noich program
director who operates with 100 per cent man-
agement backing. Let’s look more closely and see
what gualifies the successful pd needs for his job.

His most difficult task is directing his deejays.
Stars of opera, theater and movies frequently
make headlines with their tempermental tantrums,

but as a group their egos are no more fragile, .-«
expansive or explosive than those of the disk §

jockey fraternity. How do you persuade a half-
dozen or so talented mike men that they are part
of a team, and not just individuals trying 1o
cnhance their reputations? How do you build
their pride in being part of a winning team n
preference to pride only in the ratings of their

particular shows? How can you persuade a top
rated jock that that your occasional corrections
are intended helpfully and not fault finding in-
spircd by jealous envy? While formula radio may
be a hiz thing these days, there is no known
formula for answering these guestions. The best
answers can be found in any of those top-rated
stations with an unusually low personnel lurnover
in the program department. :

The program director is the idea man. Con-
structive new programming ideas are the life
blood of modern radio. New features, new pro-
motions, new jingles, new devices and techniques
—_these are all a part of the pd's job. This doesnt
necessarily mean that he himself must be the
sole originator of all new ideas at his stations. Too
many good men have stubbed their toes on thal
ivory tower, philosophy. The important thing 18
that he stimulate a constant interchange of ideas
among the people in his department. Then he
must know how to put it to work, While the pd
need not be the idea creator, he must be the
focal point of creativeness and the mstigator of
good thinking.

Any program director who assumes the full
authority for selecting his station’s music cannol
possibly have enough time left for his other duties.
Some pd’s have an assistant who “screens” the new
releases and presents the best for his final deter-
mination. Such a course is less Lme consuming,
but it has drawbacks. A good pd is not necessarily
a good music man. Selection of the right music i
(oo important to be just a part of a mans time.
It is better done if it is someones full time
responsibility in the music department.

One occasionally hears the question: Whﬁ
side is the pd on? Mansgement's? or the djs’
Whenever you hear such a question, mark it down
as coming from a sick station. There should be
no “sides” within a successful station. The only
“other” side s outside; the enemy is the compe
tition. The program director is a constant liaison
bctween the front office and the announcers
hooth. The needs and problems of all parties
vaannel through him. He is not a messenger bay.
carrying orders in one direction and gripes in
the other. He is an mterpreter, whose skill s
understanding and whose goal is befter co-opers-
ton.

More Radio News On Page 45
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NEW YORK

] TOP STATIONS
Call e
Wank | Lettery Tatal Poinin

% For POPULAR Singles
it

1. WWCA B
2 WINS 1%
3 WaARL M

% For POPULAR LP's

L e e
3, WCas 14%
4 WHN 5%
5 WNBC e
& WINS 1%
6. WPAT o
& WYM) 1%
* For R.&B.
1. WWEL 308,
2 Wi 0%
;. WADO E
5. WHOM s,
* For JAZZ
1. WADD &1
I. WEVD 4%
3 WNEW 16%
(Middle of the Read)
* For SINGLES {non-rock)
1 WMEW 504,
7. WCas 175
3. WNBC ne
3 WASC 1%
2 wom 1%,
% For FOLK MUSIC
1, o=y
iSkip Weshner)
1 Wi 0%
{Pat Connall)
* For COMEDY
1. WHEW (Klsvin & Finch) 50%
1. WiRX 50%
* For CLASSICAL
1. wWaxe 7%
2 WNTE %

\

"RADIO RESPONSE RATING

NASHVILLE

TOP DISK JOCKEYS

, TOP STATIONS TOP DISK JOCKEYS

Call
Eank Ditk Jockey Letters

S of Tatal
Peiafy

s ol 111 Call B2 of Tolal

Call = ol Tetal]l o5 af 18t
Plaze Vates Rank| Letters Peints

Rank Digk Jockey Letters Fainis Flace Vofes

1. B Mitchell Resd WMLA
2. Murray Kewlman WiNS
3. Jeck Lacy WiNS
4. Jee D'Bries WMCA
3 Stan I. Burms WiNS
& Dan Daniths WML
& Dan ingram WABC
& Scett Muni WABRC

* For POPULAR LP's

. Wm B Willlams WHEW
1 Elswes & Finek WHEW
3 Jebn Gambline wWon
4 Ler Allsa WiRs
* For R.&B.
1. Hal Jackaon WwaL
2. Mechy Groaae Wiin
3. Jeck Walker wLin
4 Geerge Hodienm war
5. Bruce Merrew waac
& Beb Lesmard WHIRE
& Ralph Cosper WHON
& Alan Frederich WADO
&  Jecks Hesderson WaEL
* For JAIZ
1. Mart Fema WEVD
Z Sym. Sid WaDO
3. Billy Tayles WHEW

SAN FRANCISCO

343,
n%
8%
10%

1%

1%
1%

%
11%

4%
N

1%
™%

1%

&0%,
7%
13%

* For POPULAR Singles * For POPULAR Singles

]
L]
]
i
1
]
]
I
| ]
i
!
i
1. WKDA 585 : .
d355 2 WMAK L1 i V. Dick Buckley WEDA 3%
8% 3. Wi 1% H 2. Newl Ball WMAK 245,
]
i Frank Joll %
* For POPULAR LP’s AN glanl S
: ;
b WSk 9, . 4, Jlor HWathecock WEDA 139,
2. WSIX 33% - 5. Bill "Wild Chind*
1. WLAC 17% p Berlin WKDa 7eg
4. WA 7% I R WKDA 7%
3. WKDA A% i
i T, Burz Beason Wiix Jag
I
% For COUNTRY MUSIC '
¥
L WM o : * For POPULAR LP's
[might) '
2. WENG 300, : 1. John Richbourg WLAC )%,
(daytime) i 2 Hess Allen WLAL 9%
3. WLVN 20% : :
4. WLAC 1885 i 3. Ed Hall WvoL 14%
' & Bl Randall WSIx 8%,
CLASSICAL A T WEM %
505 1. WEIM ([David Cobb) 100% :
]

5% wvoL : 1. Halph Emery WM 37% 2%
Wiac I 2. Eddis Wil WLVN 17% 17%
{might enly) : 4 :

3. T. Temmy Coir wWim b
These are significant stations for r.8h. prog- | s e
vel, But the turvey sample did not reflect sl : 4  Boh Jenniney WLAC 1%
(]

flcient woles Yo sccuraiely rank fhess twe
thatiens, 5. Smiley Wileen WEHD "

—
STATIONS BY FORMAT

NEW YORK CITY: Largest U. S, radio market. Sixteen AM
and 12 FM stations licensed 1o city. However. more than 31 signals
may be heard in the area.

WMCA: 5,000-warlt indie outlet owned by the Strauss Broad-
casting Group—owner of Radio Press International (RPI). Musical
format: “contemporary” with emphasis on new singles releases and
proven popular current releases. Station promotes its deejayvs as

TOP STATIONS

TOP DISK JOCKEYS

"Good Guys” and may be considered a personality station. From 11
p-m. to | a.m. airs talk show, “The Barry Gray Show™ across the

board. WMCA editorializes. News service is RPI Program Direciaor,

I
i
1
]
Calt = of Toral ! ] aell i | .
ot Pty 5 ek Blak Sockey SR .'mn:"l PE"H‘IL:L Ruth A. Meyer. Music Director Joe Bogart,
: WINS: 50,000 watts. Owned by Group W (Westinghouse Broad-
= - casting Company). Musical format: “pop contemporary” featuring
*,L KTa POPULAR ﬂ""ﬂ'ﬂ“ i % For POPULAR Singles new single releases, proved popular current releases. standard LP
;- EEWSE (Dakland) Jen, ' selections. Strongly identifiable air personalitics. Large and active
3 :},{:m - p ' TVem Deusbue KYA W% o% local news depariment, news cruiser equipped. Serviced by Group
Others—KROY, Sacramente; ' 2. Beb MAitehatl kYA 7% 289 W News Bureau. Airs audience-interview telephone response program
KYNG Frams; KMAK, Frame 4% : Monday through Friday 12 to | a.m. General Manager, Mark Olds
* For POPULAR LP's i 4 by ek KEWS 3% n% Music Director, Julian Ross
. o ]’;;: | 4 Jack Comey K5FQ 3% WARBC: 50,000 watts, American Broadcasting Company owned
% s 14%, - Callins st "% Music format: “contemporary” with specuillization in the proven
4 KNBR (NBC) s : popular current releases. Station uses limited music play list featur-
& ﬁ“ % i Othery 2% ing records by primarily after they have received audience accept-
T AT, RGBTV, KPEM- e : ance. ABC News. Vice-President and General Manager, Walter
i Schwartz. Program Director, Rick Sklar
* For A ! % For PULAR LP* Loty . .
1. ““H.ll SO%. : ne " ; WNEW: 50,000 warts. Metropolitan Broadcasting Company
= i‘rﬁ:nl all 150 place webes) ! 1. Jack Carney KIFO 404 (Metromedia) owned. Music format: ‘pop standard,” playing mostly
(received all 24 place vorey T ] el N standards from current LP's and dpproximaiely two pop (non-rock)
= 1 obirs i ke singles per half-hour segment. Large news department, award-win-
* For JAZZ '3 Al Colling K$FD 20%, ning and highly respected. Strongly identifiahle air personalities.
;j :‘ﬁ ﬁ"’; ' Vice-President and General Manager, John V. B. Sulliavn. Program
3 o s T JASE Sr, ou. [Long K5¥0 6% Director, Varner Paulsen
¥ Shew / i L.m
: WOR: 50,000 watis. RKO General owned. Station is primarily
'll; F:fﬂﬁﬂﬂﬂl’lﬂ" = \ % For R.&B. lalk-formated, playing music only in the morning on “John Gambling
1. NEEN (Sen ess) i Show"; a triel period in the afternoon, and on the weekends, Music
3‘ ﬂl%tlmm.] "l: : V. Welend Porter KDIA 30% format: “standard.” Vice-President and Station Manager, Robert S.
-~ s < {2 Weckin Lucky KSAN 28% smith. Program Manager, James McAleer.
(Middle of the Reag) E 3. Buggr Scrugm KSAN 7% WCBS: 50,000 watts, CBS owned. Music format: “standard."”
* For SINGLES (non-rock s & Bl Hall KOIA 5 “Jack Sterling Show"™ early wake-up program features live combo.
LT ,,,.i s Vice-President and General Manager, Ralph W. Goshen. Program
KFRC ) i Director, Joe Cook.
& xtm [Sassamenta) i i % For JAZZ SAN : -
: X N FRANCISCO: 15 AM and 17 FM siations. Seventh radio
] 1. Pal Weary LiAZ £7% market
i; F:rn FOLK Mmusic - : Cnaar o Kok , _ |
. Mites) ! KYA: 5,000 waltls days: 1,000 watts night. Owned by Churchill
A 2 b A Callim ESFQ 7% Broadcasting Corporation. Music format: “contem orary” featurin
. , AL . : porar) u
(Bewg Fletcher) i3 ey Lyess KFRC 185 limited play list. Station spotlights proven popular currest releases
* For COMEDY ' (Maderator & Praducer of Monterey Jam Strongly identifiable air personalities. President, Clinton Churchill.
1. s s3ug : Festival) Program Director, Russ Syracuse.
2. 6o g, di 4 M Wy RiAZ % KEWB: 5000 wans. Crowell-Collier owned. Music format:
- fllflf station) B : 'pop” contemporary.” Station features many new releases as well as
;N o , % For COUNTRY proven popular singles releases. Strongly jdentifiable air personalities,
L AL : Generdl Manager, John McRae. Program Director, Earl McDaniel.
. ESIR o { Y Cettamed Clan KEEM 1% KSFO: ifﬂ:;ﬂ wat;s day; 1,000 watts night. Golden West Broad-
+ . WPEN-F ' casters owned. Music format: * standiard,” Featuring music from
3 KN 2 Woody Wesdward : POp standa & £ m .
(Formarly KOMI) o : v s current LP'S and pop (non-rock) singles. Strongly identifiable air
3 EmaC 1% ’ 3 Eddie Beigm KOAD % (Continued on' page 45)
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Mancini Nominated:

Off for London

NEW YORK — A nanonal
news  magazine recently est-
maled that a f[lm composer’s
average fee for a score was
about $25,000, “That's high for
an average,” said Henry Man-
cini, who wat in New York last
week en route o London where
he's 1o pen the score for “A
Shot in the Dark.”

Even though the more realis-
e fee figure 15 closer Lo
$10,000, there are enough [ringe
benefits, especially for a com-
poser of Mancini's stature, 0o

Bennett & Basie
Add More B's
‘0 Carnegie

V' YORK — When the
s ¢ e o Camneigie Hall
wne with a ven-

three B's of pop

*h rocked the staid

ithe Bealles, Bennell

ncert stage [irst quav-
the reverberations sef
the sustamned sCreams
provided choral backing
Heatles, Wednesday (12)
wndeliers swung to the
¢ and power of Tony
ind Count Basie, Fn-

'y
Basic - Bennett tandem
laved to an SRO house,
() strong. The crowd
filled all available
the hall, but also lilled
rv chairs set up on the
Siandees stood behind
huge crowd was pre-sold,
; wuded enthusiastically
lor their I1wo [avontes, but 1o
teran  pop music concert-
goers the show could only be
clussed ‘good.” The periormance

Jacked that little something
extra that would have made
memorable Few in the audi-
ence could wunderstand why

Basie wasn't called back to the
tage 10 play with his band and
th Bennett for at least a (ew
wunes at the end of the show.
Bennett was 10 better voice
n his last Camegie Hall
w, but he changed some of
projection by holding the

ke (oo close o his mouth
llus smeared his articulation.
Thie artist stll has a fine eye
for standards and matenal that

Bsprpasaed i fmahity a0 ang 1

GENUINE 8" x 10"

GLOSSY PHOTOS

EACH

IN 1,000 LOTS
$9.88 per 100

POST CARDS
£31.00 per 1,000
Copy Megativen 5193
MOUNTED ENLARGEMENTS
Eles " ke
sT.a

0w
e T

PMana 70233

WO opytler

Plnnhu'lrui]hl o
A DIVISION OF JAMES 1. ERIEGSMAMM

(A5 W 4bih §1, NEW YORK 36 N ¥

make picture composing a
highly lucrative field. Mancini,
who has already won three
Academy Awards (Best Score;
“Breakfast at Tiffany’s™; Best
Song: “Moon River” and "Days
of Wine and Roses™) is now rid-
ing into Oscar compelilion again
this yvear in the Best Song cate-
gory for “Charade.” His Holly-
wood clicks have rubbed off ex-
ceptionally well on his RCA Vic.
tor releases  He's already won
two RIAA-authorized gold rec-
ords for albums ("Peter Gunn®™
and “Breakfast at Tiffany's"™)
that have racked up more than
€1 million in sales. “In fact,” he
pointed out, “'Peter Gunn,'
from the Hollywood-originated
TV series, has now passed the
one-million copy sales mark.”
In addition, he's gol “"Charade™
currently rolling for him on the
charts and Victor also did well
with such other sound track sets
of his as “Hatan"™ and "Expen-
ment in Terror.” Upcoming now
is the sound track of “Pink
Panther.”

On the TV theme end, Victor
clicked with the aforementioned
“Peter Gunn”™ as well as with

“Mr. Lucky” and "Mr. Lucky
Goes Latin.”™ Such other instru-
mental LP's as “"Combo™ and

“Our Man in Hollywood™ have
also been good sellers for the
label

On composing {or films, Man-
cini said that the key is a “good
theme.” It carries the picture
as well as having a potential for
a lune takeout that can be
worked into the singles market.

Now that Mancini has become
one of the hollest picture com-
posers around today, after hav-
ing started with an Abbott and
Costello feature, “Lost in Alas-
ka,” in 1952, he's eying the
Broadway scene, Nothing as yet
but discussions with producers
have beén gOIng oOn.

fits his singing style and thus
was more than evident as he
sang some of his recent hits
("1 Left My Heant in San Fran-
cisco,” “Lonely Boy™ and “This
Is All T Ask™). He also sang
a string of standards with which
he has been associated over the
vears, The man wastes no time
singing his songs and gives the
people what they want — lois
and lots of music
The Basie band has suffered
 bit from the many changes
in personnel over the past year,
The rhythm sectuion and sax
sections are strongest since they
have virtually been untouched
by the sideman swilches, but a
lack of depth in brass sound
has tuken some of the power oul
of the lion’s roar, The outfil
s still better than most big
bands, and showed its class by
playing its catalog repertoire.
Most impressive, however, was
its solid performance of "I Can't
Stop Loving You."
JACK MAHER

Ferrer Boosts Joe

For Town Hall

NEW YORK—Joe Bushkin's
first Town Hall concert, to be
presented by Jose Ferrer on
March 20, will be recorded on
the spot by Reprise Records.
Bushkin's piano will be backed
by violinist Stuff Smith, bassist
Miltl Hinton and drummer Jo
Jones in a program of jazz
standards and npew Bushkin
compositions, The trio s cur-
rently appearing at the Embers
in New York

o,

FRISKY ‘FOXY': Bert Lahr gets
into vocal stride in the new
Broadway musical, "Foxy,”
which is slated to be put into
the original Broadway cast
album groove by RCA Victor.

The Sky
Is Falling

Foxy Loxy

NEW YORK — Although
“Foxy,” the Yukon-based musi-
cal which opened at the Ziegfeld
Theater February 16 is notl yel
frozen, its prospects are luke-
warm. RCA WVictor, which has
the original-cast album rights,
has not yet set a date for the re-
cording session, The company s
still waiing for the show to be
sel, with the possibility of new
songs 10 be put in and some of
the ones already in to be deleted.
Whichever way it goes, il's
bound to be an uphill fight for
the show and the LP,

As il stands now, “Foxy"™ rests
mainly on the appreciation of its
star, Bert Lahr. The weight of a
plodding book by lan Nclellan
Hunter and Ring Lardner Jr.,
and an average score by Robert
Emmett Dolan (music) and John.
ny Mercer (lyrics), are appar-
ently too much for even a co-

median of Lahr's stature to
carry. He pulls intermittent
laughs in this free - wheeling

adaptation of Ben Johnson's
“Volpone™ but it’s tough sled-
ding most of the way.

The Dolun-Mercer score seems
1o be riding mostly on “Talk to
Me, Baby,” pop-type tuns, bul
there is some pleasure to be
found in “Run, Run, Run Cin-
derella,”™ “This Is My Night to
Howl” and Lahr's comedy spe-
cial “Bon Vivant"™

Co-star Larry Blyden and fea-
tured players Julienne Mane,
Cathryn Damon, John Davidson
and Gerald Hiken try hard to
warm up the cool atmosphere.

MIKE GROSS

Lawrence Carols
At L. A. Grove

HOLLY WOOD — Carol
Lawrence, whose star burmed
brightly on Broadway in “West
Side Story,” is currently lighting
up the bistro circuil, as evi-
denced by her sparkling Holly-
wood debut (200 at the Cocoa-
nut Grove. Not oply is she a
warm and endearing vocalist,
she's also a dynamic dancer who
combines the two arts nlo a
fast-moving performance,

Unlike husband Robert
Goulet, who is a proven vocalist
on disks, Miss Lawrence has yet
to crack the best-selling lists for
Cameo-Parkway, but if enough
customers support her nitery acts

and the disk jockeys discover

. e
MARCH 7, 1964
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PEOPLE AND PLACES

By MIKE GROSS

Los Indios Taba-Jaras, who became a hot RCA Vicior p

vii the click of their “Maria Elena” LP, wall be competin
selves on & new album released by the indie Aravel label.
Aravel representative was queried as to whether Victor knew there |

was a rival album out, he replied, “They're pressing i.” . . . Osear

Brand and Paul Nassaw have been contracted by Broadway producer
Ed Padula to wrile the score for his musical production, which will

be based on “The Insolent Breed,” by Borden Deal. . . .

Whiting is being set for a tour of the Orient which will begin in May. '
.. . Tim Gayle has signed Bobbe Von, 17-year-old thrush from

Pittsburgh, to a management deal. . . . Toni & Jan Arden are cur-
rently at the Town & Country in Brooklyn.

Thelonious Monk made the cover of Time magazine this week

{28) in an in-depth piece on the whole jazz scene by Barry Farrell
The cover was originally scheduled for last week in November bul
the assassination of President Kennedy knocked it into overset. . . .
Charles Aznavour, the French composer-singer, returns to Carnegie
Hall April 4 and then heads to the West Coast for concerts in Los

Angeles and San Francisco.
for the lour. . .

the year.

Mal Braveman 13 handhn
. Bobby Breen, who's now recording on
label, has been signed to return to the Latin Quarter at the end of
.. Mimi Weber has signed Tina Robin (o a

he
he Motown

nzal man-

agement contract. . . . Tony Bennett followed his Carnegic Hall date
last week cutting some new sides for Columbia backed by Ralph

Sharon and a large ork.

Bobby Darin will write three songs
The Champagne Gallery in New Y
policy. . ..
are making their Las Vegas debut at the Flamin
16, are planning to rent a house there for their :
i. . .. Songstress Bermadette Castro will be at
the Boulevard Club in Queens on April 17. . . . The Clancy Brothers

launched a “talent discovery”™

four-week enga

& Tommy Makem set for a concert at Carnegie Hall on March

13. . . . MGM singer Johnny Tillotson headlines a series of one-
nighters starting March 12 in Chattanooga and working his way

to the William Morms Agency.

through Oklahoma and
artist, has been si

sonal manager is Gerard W. Purcell.

# _

TV GUEST APPEARANCES
BY RECORD TALENT

. Ethel Ennis, RCA Victor
Her per-

MARCH 27 (Al Times Esgters Tlamdard)

AINOLD, EDOT—Mestenaney (ABC.TV, 7.30-8:30 om. Seturdey 7)
ALTOM, MOTT-Hestemanwy (ASC-TVW, 7.30-8.30 pm., Satwrdey Th

BIEEL, THEQ—§teve Allem Shew (TYND)
SRUCE, LENNT—Stevs Allen Shew (SYNDI

SETANT AMITA-Ed Suliiven Thew (CBSTV, B9 pm, Sunday 1]

ETRD, CHARLIE—Edie Ldam Fhow (ABC-TY. 10-10-30 p.m, Thundsy 3L

CARTER FAMILY—Nostesseny (ABC.TV, 7.30-8:30 pom. Saturdsy 7

COLLINS, DOROTMY —llmevy Deam Fhow (ABL-TV, 210 po, Themdey L
CHAWTORD, JOMNNT — Amaricas Band tond (ABC-TY, 12:30-1:30 pm. Seturdey Ti.

FLATT, LESTER aad SCRUGES, EARL~Yeverly

Willbillies (CRSTV, 95:30 pum, Wednesdey 4.

HIRT, AL—Perry Come's Nraft Mugic Mafl iWBC-TV, 1011 pm., Thnln = b
JACKSON, CHUCK—Toright Shew (NBCTV, 11:15 pm.l am. Fridey &)
MEADER, VAUGHN-Ssstemsmmy (ABC-TV, 7:30-8:30 pm, Setursey T
RAITT, JOMM—Edle Adsma Shew (ABC. TV, 10:10:30 pm., Thorsdsy 50

RANDOLPH, E0OTS-Jimmy Desn Shew (ABL-TY, 910 pm,

REESE, DELLA Stewe Alles Shew (SYNDL
LAML MOET—Strve Allen Shew (SYND)

Thursdsr S

SEREMDIPITY SINGERT—Mostemanay (ABC-TV, 7-30-8:30 pm. Ssturday 7).
LISON SISTERS _Mestemanay (ABC-TY, T.30-8:30 pm, Saturday 7L
SMOTHERS BROTHERS—judy Garland Shew TB5-TV, 210 pm. Sumdey 1L
TRAVELERS THREE—Heatensamy (ABC-TV, 7:30-8-30 gm. Saturday 71
WILLIAMS Ji. NANK—Jjimery Dess Shew (ABC-TV, 310 pm. Thuriday 5.
WOOLEY, SMED—Hestraamay [AEC-TV. 7.9508-310 am.. Seturday 71

The raticng: ratwork TV geed Exmpdraniey

Lited abore provide oulitandimg praemsl

gartunities for slert, sggressive recard dealers and Tor all sihers who

rhese ity to millions of . be .
::T::-Tffm -rh'i:rl‘u-p"ltln window, counter and ofher d:munhr-hi:!rmﬂﬂ- :

it

consomery. This

shheas can be marchandied te The recard-buying public.

her great talent, she should
break out a la Barbra Streisand,

Miss Lawrence uses a distinct
gimmick which heightens audi-
ence reactions. She gets pushed
around the stage on a ladder by
her two male dance partners and
using a transistorized micro-
phone, has complete freedom to
romp and whirl around the
stage. Carol climaxes her fast-
paced version of “Ridin High
by hanging onto the sides of the
ladder while stretched suspended
with her feet out at a right angle
while amazingly piping the lyrics
clearly. Fronl row patrons auto-
matically duck when she goes
into this surprise ending.

In selecting material, Carol
chose the happy “1 Like Every-
body,” the somber “Black Is the
Color of My True Love’s Hair.”
the joyous “Hallelujah,” the joc-
ular “Thank Heaven for Little
Boys" and a medley of “"West
Side” hlockbusters. This easily
could be her year to gain top
stardom in the disk and mght
club field, ELIOT TIEGEL

GLG Going

Global: Buys
From Britain

NEW YORK—GLG Produc-

tions (firm operated bin-clliﬂﬂﬁ

Gorme, Steve Lawrence

Greengrass) is going global. Joe
Guercio, who conducts all mu-
sical sessions for Steve and
Eydie and heads production of
all recordings for GLG, returned

from England last week after

completing a preliminary search
for Emw material. Guercio will
make other followup (nps
abroad in the next few months.

Meantime the taped
Guercio purchased for the Amer-
ican market from Maurice Levy
of Oriole Records in
Britain will be repackaged and

malenal

Great

released by GLG through var-

ous major U. §. com
addition to their deal in Eng-
land they also made a tie-up in
Australia.

ies. In

]

2
witm

When an

for the film “The Lively Set.™
ork’s Greenwich Village has
The Smothers Brothers, who
Hotel on April
ilies during the
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[ PHILIPS |

DAWN Esins

(GO AWAY)AND 11 OTHER GREAT SONGS

SIATEIN CANDLES # YOU SIND BF = BiG MANS WORLD # LIFF IS BUT A DRLAM »
D0 YOU WANT TD DANCE & LABTH ANGEIL » MOUNTALIN HIGH = DNLY YESTERDAY
# CHURCH BELLS MAY NIMG » BRLAMING UF IS MARD TO DO » DON'T LET CO

< PHS 600- m}rﬂm 200-124
| hy th | |
€ nuy '
PSS re-; b . e grnup in A |
fad Ml b Sy o Merica |
wyRiM :I -
'8 periorme-ied
]! WO 1 Ir.‘-"" | ,
|

(GO AWAY)AND 1107

g ...and 11 great teen tunes as only
ury e they can do them! . .

AND NOW ON THE CHARTS...
the other new 4 Seasons LP

“BORN TO WANDER”

PHS 600-129 /PHM 200-129

One Worid of Jﬁl-'fn";--'.': @ On One Greal Label!
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THREE
GREAT

HITS

RAY PRICE

SINGS

"BURNING
MEMORIES™

COLUMBIA 4-42971

_ ;,‘f .
SHIRLEY RAY

IS TERRIFIC WITH

"HURTIN'
THE MOST”

b/w "I'VE DONE IT"‘

EPIC 5-9661

Wt
CARL PERKINS

GIVES HIS BEST

"AFTER
SUNDOWN"

DECCA 31591

New songs from
the million-dollar

catalog of

CEDARWOOD

PUBLISHING COMPANY

[ countrY MusiC |

New Taped Series to Reach
90 Markets; Emery at Helm

NASHVILLE—Ralph Emery,
deejay and emsee on WSM's
“Grand Ole Opry,” has been sel
to emsee a4 new weekly 10-
minute taped show orginating
here, uwsccording o John E.
Denny, president of JED Radio
Productions, producer of the
show,

The taped program s being
scheduled for some 90 markets
and will feature the Nashville
sound along with interviews with
leading recording artists, song-
writers and other Music City
personalities. Broadcast date for
the first show is set for early
May and will be sponsored by a
national consumer product.

Emery i1s well known to coun-
try music fans through his jong
association with the "Grand Ole
Opry.” In addition to his “Opry”
chores, he also handies "Upry
Almanac,” a morning show on
WSM-TV

Denny said the increased ex-
posure of c.&w. music on net-
work TV shows has "awakened
many radio executives 1o the
selling power ol the Nashville

ind, which is heard on almost
all hit country mumic records
and 15 becoming mcreasingly

Long Chalks
Fat Grosses

NASHVILLE—Two country
music shows, packaged and pro-
duced by the Hubert Long Tal-
ent Burcaw, En'r'm:n.t more than
$45.000 in two recent promo-
tions. Al Charlotte, N. C., Feb-
ruary 22. a show j'll‘l."lll'.l!ﬂd by
Long and Paul Buck, manager
of Charlotte Coliseum, attracted
some 10,000, with a gross galc
of around $20,00K)

In St. Lows, the flollowmg
mght (23), Long presented two
performances  which  altracled

|8,500 paid admissions 1o Kiel
Auvdilonum [or a gross of more
than 525.000

Appearing on the Charlotte
show were Tompall and the
Glaser Brothers, Webb Pwerce,
Jim and Jesse, Ray Price, Min-
nie Pearl and Loretta Lynn

There were 12 acts on the St
Louis shows, including some of
the above.

TWO BIG WINNERS* *
A SMASH

“LOOKING FOR MORE
I“ I‘64II
Jim Nesbitt
Chart 1065

A Hit
“FROM BROWN TO BLUE"

Frank Taylor
Chort 1053

CHART RECORDS, Inc.

905 léth Ave. 5., NMoshville, Tenn
Dumnbuted Mationclly by

SOUND OF NASHVILLE

160 Tnd Ave. 5., Mothville, Tenn.
Disttibuteri—Phone 244-11174

Johnny’'s on the
Move!

"They're All Going
Home But One”

—

Johnny Wright
Decca 31593

more important in the pop
ficld.” “There is a big story in
Music City, U. 5§, A.)” Denny
said, “and our program will tell
that story in words and music.”

Larry Sunbrock
Suffers Attack

BIEMINGHAM, Ala. — Pro-
moter Larry Sunbrock suffered
an attack of nervous exhaustion
while serving as emsee of his
country music show at the
Municipal Auditorium here Sun-
day (21) and was removed 1o
University Hospital for treat-
ment. He was slated o leave the
hospital Sawurday (29) for his
home in Urlando, Fla. Doctors
have ordered him to (ake =
month’s rest. Dunng his absence,
Bob James, Jack Sunhrock and
Jack Young will handle promo-
nons on Sunbhrock shows set for
the next several weeks

Sunbrock’s show played o
wome 7,000 pad in two perform.-
ances here. Advance sale here
wias  Just so-s0, Sunbrock re-
ported. In the talent line-up
here, were Hank Williams Jr..
Red Foley, Sonny James, Mar-
tha Carson, the Wilburn Broth-
ers, Don Helms, Meargie Single.
ion, Curleyv Fox, Patty White,
Wallvy Fowler and Country Bon
I'nhl‘q' and hand

Another Sunbrock package,
featuring Hank Williams Jr. and
including Martha Carson, Jim-
my Newman, Claude King,
Faron Young and His Deputies,
and the Witte Brothers, played
the Coliseum at Florence, Ala.,
Saturday (29). Final box office
results were nol available at
press lime, although ndvance
sale was reported as good. A
scheduled performance by a
Sunbrock unit at Memphis Feb-
ruary 22 was canceled at the last
minute when equipment from a
previous show couldn’t _hl: re-
moved from the Auditorium mn
time. A last-minute shift was
made 1o Gadson, Ala. The latter
date, Sunbrock said, was “good
for the town but not for me.”

COUNTRY D. J.
OF THE WEEK

_ﬁilr

WSM Radio’s wvisiting “Mr. DJ
US.A"™ March & will be Morm Kalles
of WMOH, Hemilien, Ohia. WMOH is
1000 warts, 1450 kes., ond covers
19 counlies in Ohia, Indiane and Nen-
tucky. MNeorm hes hondied the sarly
merning show far 13 years, He slaris
the WMOH doy ot § am. with lep
country tengi, ond epan: hin iroding
poit portion of the show ot §:30 a.m
Priar to |eining WMOH, Norm wos
amociated with vations in Williamson,
W. Va., and Quincy, 1l

HOT CoOwmTryRY SINGLES

i

= e S . e S

—— i S

e b
ey
B
I 4
s
5 5
6 6
7 1
B 9
9 7
10 10
T 13
12 19
TR
¥ = 48
15 16
16 15
7 A 7
18 29
19 22
20 20
21 39
22 N
23 28
28 25
25 27
16 24
21 17
20 3
19 11
30 23
31 33
32 37
=T el
34 45
35 32
36 34
37 38
3§ 35
39 44
o —
41 36
e
43 30
s =
45 46
46 _—
7
AR Lo
9 —
50 —

MARCH 7, 1964
R T T AR T e e AR

- — —a i

BEboard SPECIAL SURYEY

FOR WEEK ENDING 3/7/84

TITLE, Artist, Label & Me.

SACINAW, MICHICAN
Lefty Feigzell, Columbia 3974

B. J. THE D. ).
Yenewall jachson, Cotumbia 47089

WELCOME TO MY WORLD
lim Raewves, BCA Vigtor BING

BECCINCG TO YOU
Marty Robbins, Columbis 429590

FIVE LITTLE FINCERS
Bill Anderian, Becca 31577

LOVE'S CONNA LIVE HERE
Buch Owera, Caplipl 5004

UNDERSTAND YOUR MAN
Johrny Dk, Columbla 0794

MOLLY
Eddy Arnald, RCA Vigtsr K98

BEFORE I'M OVER YOU
Laretts Lyma, Decca 31540

YOUR HEART TURNED LEFT (And | Was

on the Right)
Geofge Janey, Uniled Asiigis 283

MILLER'S CAVE
Bobly Bore. BlA Vicipr 94

PEEL ME A MNANMNER
By Deuiby, Marpury T304

LAST DAY IN THE MINES
Deve Dudiey, Mergury 72712

LONC COME LOMNESOME BLUES
Hark Willlems v, MGN 108

MY TEARS ARE OVERDUE
harge hoeal, Uniled Artat &80

D. |. FOR A DAY
liwmy "0 Mewmwur, Decta 31543

A WEEK IN THE COUNTRY
frnet! Ashmesth, Hichery 1237

TIMEBER I'M FALLING

Fertim Wimbiy, Capital 3101

THIS WHITE CIRCLE ON MY FINCER
Kty Welhi, Secea J) 580

OLD RECORDS
Marga S.agietes, Marcery 72213

HOWDY NEICHBOR, HOWDY
Ferier Wagarer, RLA Vigtsr §357

MNINETY MILES AN HOUR |Down 3 Dead-End

Street )
Hisk Leoe, RLA Victss E239

WwWiDoOw MAKER
lie=ny Martis, Decza 31558

THE MORNING PAPER
Bily Waikat, Columbia 42891

HE SAYS THE SAME THINGS TO ME

Pusdter Dawii, BRCA Victor 8258

YOU ARE MY FLOWER
Leater Flant & Egrt Servgq, Columbly 40954

YOU'LL DRIVE ME BACK (iInte Her Arms)
Faron Yourg, Mercury TIO)

WAITING A LIFETIME
Wbl Parce. Deeza 31500

LET'S CO ALL THE WAY
s Jesn, BOA Viptoe E24)

DREAM HOUSE FOR SALE
Hed Jowine, Sterdey 850

EASY COME—EASY CO

§ill Anderson, Decca 31577
THE WORLD LOST A MAN

Dawid Frice, Bee 100

THAT'S WHAT MAKES THE WORLD GO
ROUND

Cisude King, Calenkis 95

HANCIN' AROUND

Witburm Brathers, Decca 31578

THE FILE

Has L=  Mahsry 338

A LITTLE SOUTH OF MEMPHIS
Franke #iller, Sterdey 0655

LIFE CAN HAYE MEANING
debby lord, HWickery 1733

MIND YOUR OWN BUSINESS
limerry Dearn, (ohembly £924

SURELY
Warner AMazh, Deczs J1559

PASSING THROUGH
Davig Howston, Epic S438

THE PILLOW THAT WHISPERS
Carl Smith, (elembla 2949

CIRL FROM SPANISH TOWN

marty Robbley, Calumibia

THERE'S MORE PRETTY CIRLS THAN ONE
Ceprge Hamilton TW, RLA Viclor E230

DOUBLE LIFE
fos Carvon, Libesty S5544

NICHT PEOFPLE
isroy Vin Dyks, Mevoury 77203

BLUE TRAIN (0} the Heartbreak Line! =
jeha D; Leudermidi, BLA Vigior B3OE

DON'T LEAVE ME LONLEY TOO LONC
Kathy Dee. Uniled Arfiaty 687

ALONE WITH YOU
Bewe Maddaa, Capitel 5110

DARK AS A DUNGEON
Jabny Cash, Colomdia €794

ALL RICGHT .
Geargs Morgas, (elumibne 47887

- 6 ®m o W N N
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Gay Specs
To Bow on
West Coast

SEATTLE — The first c.&w.
spectaculars 1o be produced by
the newly organized Nashville-
based Connie B. Gay organiza-
tion have been set for the West
Coast, with the initial show
scheduled for Seattle March 4
Other dates on the tour include

Vicloria, B. C.. Murch 5;: Vin-
couver, B. C.. March 6: Port-
land, Ore., March 7, and Spo-

kane. Wash., March 8

Heading up the roster of tal-
ent for the hive shows are Webb

Pierce, Faron Young and His
Deputies, Kitty Wells, Carl
Smith, Minnie Pearl, Johnonm

Wright and His Tennessee
Mountain Bovs, Biull F'h1||||'h and
Hobbi Stall
All :alent was set by Jack B
Andrews, of Denny-Moeller Tal.
i, Inc Mashville. Advance
omtion for all dates s being
veteran Oscar
vis, who reports that advance
sales for the five dates
WVe average

d DY the

({CA Victor Signs
rier Wagoner

YORK — Porter Wag-
ity music singer, has
igned to an exclusive,
n contract with RCA
Wagoners recording ses-

JIMMY SKINNER (left), opera-
ter of Jimmy Skinner's Music
Center in downtown Cincin-
nati, was all smiles as RCA
Victor's Eddy Arnold dropped
by recently for a p.a. and
autograph session. The Skin-
ner firm is one of the larg-
est mail-order operations on
country music in the nation.
Skinner himself is a Starday
Records artist,

C.&W. Oldies

In Tape Series
For Stations

TORONTO — Fred Roy, of
Associated Country Music Art-
ists here, and Russ Wheeler, lo-
cal c.&w. artst and soundman,
are producing a series of taped
country songs to be made avail-
able o disk jockeys and radio
stations throughout the United
States and Canada,

The tapes will consist of old
and disconfinued c.&w. [avor-
ites, dating back as far as the
mid-1940's, which have not been
reissued on LP's. A second se-
rics will consist of songs by the
best-Known Canadian artists and
will include early Canadian-
made songs by Hank Snow.

Programs will be availiable by
subscription and may later be
exchanged at a nominal service
charge. Each tape will contain
approximately 12 selections, or a
hall-hour show,

COUNTRY MUSIC CORNER

By BILL SACHS

Dave Dudley is currently on
tour of Missourn, Texas and Ok-
lahoma after completing a Ca-
nadian trek for promoter Marlin
Payne George Kent moves
inte the Mayflower Club, Chey-
enne, Wyo., Monday (2) for a
| 3-week stand. . . . Linda Man-
ning of Cullman, Ala., was in
Nashville Friday (28) to cut her

Long,” was in Chicago Monday
(2) to film a guest shot on an up-
coming WOGN-TY show being
produced by Duolph Hewiit

WTID Radio, Newport News,
Va., will present its first country
music show of the year March
20, featuring Lefty Frizzell, the
Osbome Brothers and local tal-

HOT

COUNTRY ALBUMS
Bumoard SPECIAL SURVEY

FOR WEEK ENDING 3/7/64

Weaki as
TITLE, Artint, Labal & Me Chart

RINC OF FIRE—THE BEST OF JOHNNY CASH 9
Calumbla CL 2053 (M); €3 885 (%)

| LOYE A SONC
Tonewall Jachaon, Columbia CL 2059 (M), C§ BOY (%)

LORETTA LYNN SINCS
Decca DL 4457 (M3 DL 74457 (51

GEORCE |ONES & MELBA MONTCOMERY

SINGING WHAT'S IN OUR HEARTS
Unived Ardiuia UAL 3307 (M), UAY &301 (%)

NICHT LIFE
Ray Price, Columiia CL 1970 (M) C5 8770 (9)

ON THE BANDSTAMND
Buck Owera, Capitel T V0% (M) 5T 18979 (%)

BUCK OWENS SINCS TOMMY COLLINS
Copitel T 109 (ML 3T 1989 (5}

CUITAR COUNTRY
Chet Afkina, RCA YVicter LPM I7H1 (W) L5 7783 [9)

500 MILES AWAY FROM HOME
Eabby Nare, RCA Wieter LPM THIS (M); L5F 283% ()

LESTER FLATT [ EARL SCRUCGCS AT

CARMNECIE HALL
Columbia CL 2043 (M) (5 8845 5]

RAILROAD MANMN
Hank Seee, ROA Wiefor LEM 3708 (M) -LSP 2705 (%)

THE BEST OF CEORCE JONES
United Artists AL J291 (ML UAS 4291 (3)

KITTY WELLS STORY
Decce DA 174 (M) DESH TIT4 |%)

RETURN OF THE CUNFICHTER
Marty Robbim, Columbia CL 2077 (M}; €5 88°7 (5)

PATSY CLINE STORY
Decca OXE 178 (W) DEZR 71746 (5)

TALL, TALL CENTLEMANM
Carl Smith, Colombia CL 2091 (M) €5 8291 (3)

STORY SONCS FOR COUNTRY FOLKS
Faron Young, Mercury MG 20894 (Mi: SR 40898 (3]

R

LOYING ARMS
Catl Birther & Pearl, Coluswola CL 2012% (M), €5 B92% (3)

TENDER LOVIN® CARE
George Maorgas Celussbia CL 2000 (MW £S5 3911 |9)

| WROTE A SONC .
Den Gibser, BCA Victer LPM 2702 (ML L3P Z702 (D)

ent, including Hank Doss and
the Stringdusters, the Carolina
Buddies and WTID's own Gus
Thomas. The show will be co-
sponsored by the Hampton
Roads Junior Chamber of Com-

fContinucd

initinl session for Rice Records
She has recorded for the Gay-
2ior Chet Atkias in Nash- lord and Fraternity labels in the
Atkirs has been conduct- past Kathy Dee reported

ng Wagoner's dates since 1957 getting good reaction with her
ner was initially signed to new United Arfist release,
clor 13 years ago “Don't Leave Me Lonely Too

. will contimue o be super-
d by arusts and repertoire

on page I0)

America's Favorite
Square Dances {without calls}
MGC29509 /' SRCE3508
Cecil Brower &

His Square Dance Fiddlers

The Boys Do the Fiddhn".
You do the Callin’

siring Guitar and
5 String Banjo
i e Hite of tha Hilla
L2510, SRCE69510
Shady Oak Boys
From Billy Boy o
'‘afin Brown’s Body

Bluegrass Dobro Gospel Guiter

MGC28513/SRCE9513 MGC29514/SRCES514
“Shot". Jackson The Gospel Jewels

‘Bluegrass Favorite Songs Gospel Songs of the Workd
Played on the Dobro Played on the Guitar

Country Harmonica The Jimmy Rodgers
MGC29571/SRCE9511 Story
Jimmy Riddle MGC28512/SRCES512
Real Down Home Jessie Clifton

MHarmenica Music Yodeling the Blues
Southarn Style

s S

¢ All new recordings.
e Stereo is true stereo.
¢ Lifetime premium vinyl.
e All recorded in Nashvilie.

¢ Full color covers and
skin-tight wrapping.

= ———

(BERLAND ,uf

Get an

EXTRA SPECIAL DISCOUNT
check your Smash Records
distributor for details
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LONDON'S 13TH ANNUAL MANTOVANI PROMOTION... bigger and better than

This year...
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BIREAKOUT siNGLES

% NATIONAL BREAKOUTS

% REGIONAL BREAKOUTS

NO NATIONAL BREAKOUTS

THIS WEEK

five  sram

@ POP SPOTLIGHT

BERNADETTE CARROLL
PARTY GIRL

(Sehwarts, ASCAP) (2-18)—Lawriv T238

This vide it mighty inviting. Cal has multi.
treacked scomd an a highstepping roch
tound with wide reverdh effects snd murh

wwing. The Hip it I Dan't Wanma Know™
(Prezedent, BMI) 2:18)

% POF SPOTLIGHT

JIMMY GILMER

AINT GONNA TELL
NOBODY

Dendes, BMI) (2:10—0ui 16583

Jimmy's back in the “Sugsr Shack' Tawnd
wreave. Smart ditk which fratvrer  him
singing in the infeetious middle fempe. The
flip b “Young Am I* Nebin, BWI (2:00).

.@ POP SPOTLIGHT

MARVIN GAYE

YOU'RE A
WONDERFUL ONE

(ebete, BMI) (T4 —Timly L2 S

This Is another slomper semywhel in thae
"Can | Get 2 Witnen' wels, Side pumps
dleny on middly temps with fime, shouting
chorur in support. The flig s “"When I'm
Alpne | Cry"' [$tein-Vamstack, ASCAP) (T 40)

PUPPET ON A
STRING

(Mare, Jesn-Keyman, BMI) 2: 35 —Mare 108

Powerhoate side  han throeng  seund that
faatures wocal with drep, trembane thair
The  hord-pushing  rackaballed thauld e

wel  for  pouny sudiescs.  The flip Is
mm‘l—u" iMare  Juan-Keymam, GMi)

SPOTLIGHT WINNERS OF THE WEEK

Pep single spatlights are fthese singles with sufficient lflﬂ of music. Full reviews are pre-
putential, in the opinien of Billbeard's Review Panel, te schinvs tenfed for Spailight Picks or
s listing in the tep 50 of Rillboard’s Het 100 chart. Spallight Special Merit Picks, Al alher

winners in the coumlry music and rhythm and Blues calegaries
are stletted ta achieve 2 lisfing an the Country Muric or RS
charts. Spellight winners im elher categeties are selecied on the
basis of fheir patentisl to become tep seliers In Yheir respec.

Thewe new records, ‘not ye! an Billboard's Mat 100, have heen
reporfed  getting strong sales action by deslers in major
marketii] listed in parenihees.

| CANT WAIT UNTIL | SEE MY
BABY . ..

Boby Washington, Sue 7¥7 (Piciuretone, BMI) INew Yark)

SANDY . . .

J'nl“lrl'l'l:r Crawiord, Del-Fi 4229 (Americon, BMI} (Houaton)

GIRL FROM SPANISH TOWN . . .

Maorty Robbini, Columbia 42968 [(Moriy's, BMI) [ Atlania)

I'M NOT GOING TO WORK TODAY ...

Boot Heg Palferly, Sound Stoge 7 2513 (Tree, BMI)
(Dollos-Fort Warth)

SINGLES REVIEW POLICY

Every single sent To Billbeard for
reviem |3 keard by Billbesrd's
Beview Panel, and ils sales po-
tential ks rated within its category

EWS

singles are lisied lo their sespec-
tive talegaries
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-@- POP SPOTLIGHT

BILLY HOLDEN

WALKIN’ AROUN’
WORRYIN’

ASCAF) (2:07)—De! 1a5ER

@ POP SPOTLIGHT

ANGELS
LITTLE BEATLE BOY

(Grand Canyen, BMI) (7:18)

JAVA

Tideland, BMI) (1 47} —Smash 1EES

lday,

Sreemg raunchy beal and geed pinging from
the artist key Thic sme. The beat's the
thing here snd tirong middle lemps makei
W finttlons dance llem. The flip i “'Good
Feelln' ™ Loy, ASCAP) 12:35)

@- POP SPOTLIGHT

CHUBBY CHECKER

SPREAD JOY

AMG, ACAF: 219

HEY, BOBBA NEEDLE

(Kabmann-C L., ASCAP) (2:16)—Parkway 907

The gals sing of their British bayfriesds
in 1aft, dulcht Teaes, guite & ki dilferent
frem sther Beallesrionted ditks The tecond
side is & good programming iteem  with
wordless, bappy tinging of the meicdy by
the chicks

.@ POP SPOTLIGHT

BEN E. KING

AROUND THE
CORNER

ASCAF) 1: 51 =A&rce

Waldem-Budd, I EH

Another sslid tes-sider By Phe Chubber
Firnt iz i his mew Tolk-rock grodave wiih
treng medivm beat and charus jsining in
Second bt im & timiler grewve with simple
bhickgiound snd fine werk ram the chmrys,

@ POP SPOTLIGHT

ADAM FAITH

WHAT NOW

M: 3T =Amy BV

Aice prople mishl be in for & ITRriiE oA
this ene. The singer emeter this maring
techabailad oo s soclsl consciomce theme
sgaingt voicer, sivings and somewhai in &
“Spanish Warlem' siyle. Lige s morking on
the Hlip “Thai's Whem Ir Hurts”™ (Catillinn,
BMN) 73:-00)

@ POP SPOTLIGHT

JACKIE DeSHANNON

OH BOY

(Mer Va Jak, BMI} [1:50i—Liberry S5478

The Britiah singer has @ geed chante s
crack inte the top brachats with this liwaly
beat aide. Me's in solid singing Ferm and
the side is helped by line string apd bass
clarinet backing. Flip it “We Arw in Love’
f2:081

l@ POP SPOTLIGHT

THE DREW-VELS
EVERYBODY KNOWS

(Beschwand-Edgewater, BMI) [2.00)

This tide jumps. s el of glee and »
ireng wp-lempo swinger with multi-bracking
and drivieg beat. The flip Is “'i'm Loaking
for Someane e Lowe”™ (Mer Va lak BMI)
J‘I.‘-ﬂl.

@ POP SPOTLIGHT

MANFRED MANN
5-4-3-2-1

[Feter Mawrice. ASCAP) N1 (39 —Frestige 212

Anether hat property fram Breitain. Manm |t
all mver Ihe British charts and this kot sne
fellows ln the English tremd. 11z & shouler
and & rocher. The fllp bt "“Withoid Teu*
[Sauthers, ASCAF) 1210

This mew grovp will slep sut fart with This
tute swinger dished ouf in & madium bead
The lead singer and group in back give it @
weed ride. Flip & It's My Time” [Bewch-
wood-Edgewaler, BMI) [2:.000

FOP SPOTLIGHT

KINGTONES
TWINS

{Leshmerr, BMI) (3:08)=Derry 10)
This record iy already getling wide plag in
Detrolt. Side han & Telh-rock soumd with
lead wailing & lyric having fo do wilh iwe-

tister canfunlen, The flip is "Mave Good
Faith" [Lochmear. BMI] 2:37)

‘@f C.AW. SPOTLIGHT

WANDA JACKSON
TO TELL THE TRUTH

[American, BMI} (2:30)—Capitel 5142

The thruah hite a2 stremg Ballad besi with
her meaninglul wecal sppreach. Backing by
voiees and tringt 3dd fs Ihe ever-all
impacd. Flip Is “The Vielt and & BRoge"
[Cedarwacd, BEMI) [1:50)

DISK JOCKEY

&

F

PROGRAMMING SPOTLIGHT

DIXIE PEACOCKS

LET’S GET THE
BANJO OUT OF
THE ATTIC

BMI (157 - Rudie

(Chazdal

$pectrum 4

A ringy eld-lashioned Ranjo best with &
bappy rounding chorvr 1o give I & mingtrel
sound the! will 1t &1l programming situs
Tisna. Flip ia “The Old Time Ssmac” (Hmiim
ASCAP 202

—

I
1“8 * @+

FOUR-STAR SINGLES

The fowr-itar rating b awarded new
vingled with selficien! commercial peo
temlial im Fhelr respeciloe categaries o
meril being steched by dealenn, sne
Heps and rach jebbers handling thae
ral egury

POPULAR

LEMA HORNE

w44 Dlowin® in the Wind (Wi
mark,. ASCAF) i:M — %
Eagle & Me (Chappell, LEC AP
18ih CENTURY-FOX 466

THE MICHWAYMEN
wirkrd The Sinking of the Reuben
Jamies i Legda ASCAP) 12:50) —
whdkw Baon Soir (Houndahoui
ASCAP 14T, UNSITED ARTISTE
L'A #Vs

JESSIE PALI
wxww M3 Find Lancly SNight Sak-
aklly  (Beechwood., BMIF (D929 —
k% Johnny Let Me Go (Heerh.
wood, PMIF  2-gx, WIOHLID-FA

CIFIC an2

ALLAN SHERMAN
*hwd My Son ke Vainplre
i Curisin Y, ASCAP)  (2:0W0—
wwdd | Can’t Dance (Curtaln Call,
ASCAPD (2420, WARNER AROS,
419

THE SAXTONS
*dkdd The Beatle Dunce ils Farpe.
ASCARE (2:117) — wdd® I'm Sitiin’
un Top of the World (Wareek
ASLAPI 12:18). HEGINA R-30%

HOLLIES
wdkk Stay (Cherlo, BMI (2:00—
wikk Now' The Time iFeldman, —
53 LIBERTY 55474

DANNY & THE JUNIORS

whddk Lei's Go Skiking iMerjoda,
BMI (2:29—ir k4 Sad Girl (Mer
joda, WA 12:100, MERCURY Ti1nin

RED PRYSOCK
*aww Hand Clappin® iRreni,
(230 — S 4 Jumba  (Mrent.
12:014), MERCURY Ca0117

ARTHUR GODFREY
wkdkdk I Wikh I Was a Fun
iMusle Publ. Holders Corp., ASCAPF)
11:55p—u% & Hooltemanny Disvie Band
1Conlempo, BMI) (2:085, CONTEMPO
C-2aH

LITTLE CHERYL
wkrkd Yeh, Yeb, We Love "Em Al
iKalmuann, ASCAM (1S9 — ok
Nick and Jor Callin’ L TR
ASCAP 101y, CAMED C-M7.A

BAID
RYI

FLOYD CRAMER

wkkd Wani Me (Cramari, BMI
12:15) —  drwd Naomi iTidelamid,
BME (1:06). RCA VICTOR 47.002%

LAL'RA LANE
sy Hepl Haby (Le BIill. BMI)
(LY —bdd Walk With Him Con-
schence ile RIL-HIN & Runge, BMI)
(L:IM. KAPP K-568

THE FESCORTS
wwdd The Hwri (Hil & Rabge,
B (1:5R—k &4 No Cliy Folls
Allowed (Unifed Arilits, ASCAPFI
{142y, RCA YICTOR 47-8317

LEN WATHDN
whdd Tenneweer Walie | Aculi-Boir.
BYIN (1:d7) — word Duncing Wik
Your Memory (Ses-Lark, BM1) 1217,
CORAL &2397

FREDDIE & THE DREAMERS

whkdd You Were Wade for Me
iEdward B. Marks, BMI iZ:17—
wkd Send 8 Lelier v Me (Camp-

bell, ASCTAP i 2:14) CAFITOL 1213
DICK DALE AND THE DELTONES
wkdd The Vicdor Monioar A S
CAFI (i 1le—ka% Mr. FElninslor
{Mumsour, ASCAP) (1:00). CAPITOL
o3 111
HERRBIE MANN

vl ok Harlem “Noctorne i Shaplrn-
Bemitein, ASCAP) (Z:16)—dkd4 Noi
Now—Laler On (Rittenhouse-Maygar,
BMI 11:5)), ATLANTIC 2037

HENRY JEROME & HIS ORK
& *x [Thai Haunting Theme
IChampion-Andval, BMT) (3:40) —
k& Hum-Along  (Northern-Vandie,
ASCAP) {1:329), DECCA 3)%%7

RRIAN HYLAND

k%% Heres o Owr Loove (Gelds

Udell, ASCAP) (2:21) — % &% Twn
Kinds of Girls iGeld-Udell. ASCAFI
(l:44), FHILIPS 4019
BERMUDAS
dwhkwdw Donnle (Rickland, B
{200 b e Chin  Sem Ling {Briar-
cliiy, BMI 301, ERA 3)2%
CHALLFSNGERS
ddd VMiabelllne (Arc, BMID (2205

—drdrd Hid Hod Hootenanny Wi
mheste-Naull, BMIT (1:581, VAULT 91
SANCY SINATHA

**i’i‘ L1 Here l:ll'_I. ihie l_l:ll'ujl. i
flcanee ASCAFP) (L) — w49
Just Think Aboul the GCood Thied
iWe Three, M (2:38). BFPHISF
016D

LESLEY GORF

kEEE Je Ne Sabki Pl (You Don'l

hwn Me) (WMerjods., R 2 e e
wdw Je N'ose Pas (Run Hobby., Run)
Hir il el {2:37) MIERCLUHY
NN CODEMNELI
ik Lo Thream and  Lonel
Teurs (Gl BMII 338 —a o Fos
13| & bt a4 I 1 iy Simuntain
HMIT 2:19i. Ibih CTENTUBRY-FON
4
KNOB LICK UPPER 10,000

Thww Hocky “ounialn YWaier (Wi

mark. ASLAP (14— e e Shgmd

Ay e Stranper | Emares ST R

1iiElh MERCURY 713143
FIRERALLS

hhkwd Dayiona Drag  iDunides

&1 158 — %% Genily Genily

Dundey, H%10 1ilde, DMOT 1EZ%1
SEANDELLS

kdde Dul Front (Har-Bock., BRI

(1:56) — s4& Scrambler (Has-Bock

ny 22070

WORLILFACIFIC dbs

HOBRBY FREFMAN

waddr il Do ihed Shimens Ahimim)

Thin Man, BMIL (255 —dds YViou
Dan't U'ndémitand MMe Thin Yian,
NMT 20, KING 237

HERFIL HiOLSFES

Birchdale. BMI)
| ey
MEMPHIS 107

ke d® Thunder
(Z10%) — drdd MNigh! Surfin
dale. BEMID i2:20

RILLAWAYS

drkdkd Whals She God iJov, A%
CAPI 2125) — ddde My Idea of
Henven iJos, ASCAP) i1:33; DoT
InSE%
THE LIVELY ONES
akd Might and  Dus | Harms,
ASCAP 12:00 —&dd Hey, Scrounge
iExbrook, AMI 2118}, SMASH 1R30
LOLU MNEFFs
kA Sluleen T i Ameriean,

BAEE 280 e Easy o Do iViax-
well, BMI il:43),. MOONGLOW 229

COUNTRY

HANK COCHRAN
sk h Whal Kind of Rird 1s That
(Pampkr, BMD (241} — krkkdk
My Baby's His Bahy Now (Pamper,
BMII §2:335, RCA YICTOR 47-431%9

BILL MONHOFE
Wk Darling Loy
BMIC 11258 — i Sall
(Champlon, AMI (228,
JI50E

| Merwick,
Creck
BECCA

RORBY ABLLUE
ddddk Thanks a Lot for Seading
Me ihe Rlue jHesribreak, BMI—
ek Searching' for You (Hear-
break. AMI), HEARTHNREAK 48

(Conlineed on paee 22}
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22 BILLBOARD

Decca, Retailers Support
Price Maintenance Push

By CHRIS HUTCHINS

LONDON — The
phone Record Retailers Associa-
ton and another disk manufac-
turer here have moved into the

GOramo-

DON'T SETTLE FOR LESS
INSIST ON THE LEADER IN THE
"OLDIES” FIELD!

MR.
7 Ce

MAESTRO RECORDS

ntral Park Weat, N.¥.C.

= = —_—

Going Al the Way!

STAR DUST

Tha Mew Hit for

NINO TEMPO &
APRIL STEVENS

(ATCO)

MILLS MUSIC, INC

Mew Tork, WY, 10019

Say You Saw It
In Billboard

DUKE &

PEACOCK REcoRps

.nu".' JUST RECEIvED SAMPLE,
E! OF NUMBER 375 pyxr
3 IAKE FRIEDMAN

battle to sustmin Retail Price
Maintenance here.

Decca has reaffirmed its be-
lief in Retail Price Maintenance
in an official statement to the
trade. The company considers
RPM to be “in the inter-
est of all concerned — factor,
retailer and public.” Stressing
that it will enforce RPM as long
as it is legal w do so, Decca
adds "We are encouraged in this
decision by the assurance of sup-
port, which we have received
from our many retailers through-
oul the United Kingdom.”

Of the major record compa-
nies Pye alone has sull not come
out sgainst the proposed aboli-
tion of RPM. EMI, Decca, Phil-
ips and Ornole have all ssued
statements strongly supporting
the continuation of RPM. Pye
managing director Louis Ben-
jamin has, however, declined to
moke any statement on his com-
pany’s attitude to the forthcom-
ing legislation

GRRA Lobbies

Area meelings of the Gramo-
phone Record Retarlers Associa-
tion have been held in Belfast

(Ireland) and Glasgow (SCot-
land) 1o discuss the RPM atu-
ation All over Britain 1,004
(+KRA members have been

mailed information on the Asso-
ciation’s views on RPM. Mem-
bers are urged to lobby themr
Members of Parhlament, until the
Covernment's White Faper on
RPM 11 published. Publication
unknown, but within
three days of the paper coming
out, there will be 4 meeting ol
the mdustry 1o consider 1il. Min-
ufacturers, retatlers and distrib-

date 18

utors will all be represented at
this crucial meeting.

BLOOM BOOMS
WITH RECORDS

LONDON — British washing
machine millionaire John Bloom
is preparing to enfer the record
business. Bloom has built up an
industrial empire hy  his go-
getting  direct-selling methods
These have brought him suc-
cess with his Rolls washing ma-

chines and other household
appliances
He has now formed Rolls

Record Company on a nominal
capital of $S300 to manufacture
and deal in records. It is not
known whether he wall try out
on his own or tie up with an

already established label
R TE RN RN LTI R I

Irish Showbands
Beat Disk Drum

DUBLIN — Currently domi-
nating the Irish scene are a con-
servatively estimated 600 show
bands, most of which are seven
or eight-piece outfits. Because
of the imstant chart success of
titles by the Capitol, Miami and
Roval show bands, the other,
non-recording groups, are rush-
ing to have disks issued.

Whether the disk reaches the
hil parade or not, the mere [act
of having a record to its credit
automatically ups a band's fees
in ballrooms. Telehis Ewreann's
‘Showhand Show." emsced by
Paul Russell, which hit the peak
of the television audience rat-
ings, not only increased national
inferests in show bands, bul also
spotlighted a potentially lucrative
market for Insh songwniters

.

AIN'T NOTHING
YOU CAN DO -

® SINGLES REVIEWS

® Connnued from page 21

COUNTRY

RILEY CRARTREE
wdkdkd Tied Od Skngser I TNT.
BMT (1M —dd The Hia GCraads
Waltz |'Vanderhbury-Glad, BMIi (3:45).
COLU'SNTRY HIT 20

RONMNIE MIURHAY
whkdk Evil of My Jealowsy (Bandan-
burg-Rollvar, BMI} (125 — &&*
Trale Train i YVandanbarg-Balivar, BMI
iTifl. VANDAN 3013

R J, ("R1. THE DJ™ JOHNSON
whkdd Time (Rig Howdy - Skaging
River, BT} i2:599 —d 4% The Diher
Side of Me iLoors & Desear, BMIT
i1:1%. NUGGET 2112

CHULK HOWARD
ik A Thing Called Sadness
(Pamiper, BMI (245—d%4 Don"t
Let Them Move |Aculf-Hose, WM
(1:15), FRATERNITY w13

MeODEMICK RRDTHERS
ik Landslide Specinl (Frod Mose,
BsL (20T —ddd Are You Feeling
Rias iFred Ross, RSN (10000, HICK-
DHY 114f

GARY RMUCK

wdkwdk The Wheel Somg (Cemiral

Songy, AMD  (I0¥i—%4% Soll of
Sorrow (Dunrosyn, BMI (3:20e
PETAL 158

Free Cars to Deejays

NEW YORK — Colpix and
Dimension Records have tied in
with the AMT Corporation of
Troy, Mich., to plug “1 Gotia
Drive,” by the Matadors on Col-
pix and “Motor City” by Les
Cooper on Dimension. The
AMT outfit manufactures toy
autos. Danny Davis, national

promotion director for Colpix-
Dimension. has already sent out
over 200 miniature automobiles
to leading deejays around the
country.

MEZY GCILLESFE
whdd Craavin" Migh
ASCAF), (2:13) — #ddd Ow |

vanced, ASCAP) (145, PHILIPS
481 7.

GERRY SMULLIGAN
dddkd Night  Lighis ™
ASCAF) (IiMi—wrr e Weee
Hours i Evans, ASCAF)

FHILIFS 401Th
LES MeCANN

*khd Sack ' Woe (Upasm. RW

(1 —tred Back ol the ©
Shack (Fdmy, BN (3:84), WOR
FACIFIC 484

(OMEDY

MOMS MARLEY

srkdd The Scales of Fortuse (1003

— dhkd This Dle
MERCLURY DJ4&s

“an

"HEY, BOBBA
mm"

bfw

"SPREAD JOY”
P908

CHUBBY CHECKER

m .l't.'

ANOTHER TWO-SIDED SMASHI |

I ]-

i

SEND US YOUR TAPE..

We do the restl
COMPLETE SERVICE — ALL SPEEDS
FROCESSING PRESSIMGE LAAFLE
MASTERS

SONGCRAFT

1458 0 way, N.Y.L ¥ 313 L1 7-ETF7

Bobiby spells out some of the eternal truths in this item. Performance and
arangement builds to an exciting crescendo. Play should begin with

"D DISTRIBUTING co,

the r.&b. programmed stations with a strong chance of breaking

pop. Flip 1= “Honey Child™ (Lion. BMI) (2:21).

NWW americanradiohisto om



www.americanradiohistory.com

freal
Artists!

fireat
Periormances!

freal
Prolits!

[HE VERY BEST OF POPULAR MUSIC
19 ON MGM RECORDS

THE VERY BEST OF CONNIE FRANCIS... /st ue

[HE VERY BEST OF DAVID ROSE...c sc o

THE VERY BEST OF GEORGE SHEARING... /s s
THE VERY BEST OF MOTION PICTURE MUSICALS... s o
THE VERY BEST OF HANK WILLIAMS...c s s

£/3E &)
THE VERY BEST OF THE

THE VERY BEST OF

KATE SMITH

THEVERY AT, HIRT &
PETE FOU‘NTAIN

THE VERY BEST OF

BING

THE VERY BEST OF

JU}BY

GET HAPPY | | DONT CARE | BUT NOT FOR ME
Iy yowu feel like singing, sing

JOHNNY ONE NOTE | SINGIN' iN THE RAIN

Another Hol
Siock--
Depih Series

From MGM
Records

# . I | '. . % 'u
HIGH FIDELITY
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As great as his Carnegie Hall Album

(Recorded "live” at the Greek Theatre)

Here's Belafonte at his best—in person. A 2-L.P. Dynagroove package recorded at
the Greek Theatre in Los Angeles where Harry packed ‘em in for a month. His pro-
gram ranged from ,Cil"}.l.:; 5 to Broadway —prison songs to teen beat—an African

“"Boot Dance " to songs of social satire— plus spontaneous and razor-sharp ad libs!

LOC/LSO-6009

BELAFONTE

AT THE
GREEK

THEATRE

Order this great 2-L.P album now on ECA VlCTﬂR @
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Billboard

TOP LFP’ 5

% STAR verformer—LP's on chart 9 weeks or less regixtering grestest
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1

2
5
3
4
13

&

25
§

12

7
16
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L L
Tithd. hAmd, ol Chubri

MEET THE BEATLES & (F)
Cogitel T 30 gui), ST ﬂ'ﬂ' EI1 T

INTRODUCING THE BEATLES .

Weu oy LF VBN M), IE 1043 (D)

HONEY IN THE HORN . .

A Wiet, WCA Wiitwe LPW TPI3 ML LI TR 4
INTHEWIND., . .....c. ool
Pt Fosl B blary, Womes rgp. W 1587 Ll
THE SINGING NUN . .. S |

Fhilien PO 203 0, PCC 423 1)
YESTERDAY'S LOVE SONCS—
TODAY'S BLUES .

Wagzy Wlnes hl-HH'I'Hll 1l ﬂlﬂl! III

CHARADE

Baary Mamcisd & Wi Oed, BCA Vichsr (PM 733 OM,

P T8 o
HELLO, DOLLY! , _. ..
Sropiand Cowt, BLE Vionw G T0ET LHI lI-I 'I-'." l.'!ll
THE WONDERFUL WORLD OF
ANDY WILLIAMS . .. . .. .. ... .

hh-u.- (41 'llir w 5 XY (1)

THERE! I'VE SAID IT ACAIN ., . __

Babby Wieles, Epic LN J40E0 (M1, BN TeSHT (1)

FUN IN ACAPULCO. ..

Dhii Prosbey, BCA Wietwr LPM 3738 DM

LITTLE DEUCE COUPE £ e e
Besch Beyy, Capitul T 19WE M) ST 1PRR (D)

THE SECOND BARBRA

STREISAND ALBUM .

t:mnnl-ﬂ n-:lllln'

RICK MNELSON SINGS “"FOR YOU". 10

Bentn DL &LTF (M) B Yaare (1)

TENDER 15 THE NIGHT : 4

Jabhmuy ik, Mervery MO 3BEVS (M. LN soEve

WEST SIDE STORY .. . 124 i‘
Sewnd Trask, Calomiis OL SUTO (M), 24 3078 (1)

LIVING A LIE : 3
Al Mt e, tq-lm'l'+ﬂ5|hl 4 | !Iﬂm

TIME TO THINK .

Wlageinn Tris, Copitel T 3010 oW1 5T 3911 13

DAYS OF WINE AND ROSES . .
haty Willlems, Cabwmbia €L 3073 M, 3 &8 )

FETER, PAUL & MARY

Worper Beon. W 140 (W), W3 148 (D

JOAN BAEZ IN CONCERT, PART 2.

Vasgmand W W13 (M VI BIT D

MOVINC .. » B A s
Peiee, Fiel & bary, Worms Bras. W 1073 ()
wi 1T 7

JACK JONES" WIVES AND LOVERS

Lips L 1203 (M), &4 3333 (34

CATCH A RISING STAR.

buks Cory, BCA Wichwe LPM TTAS (M), L2F TTAS (30

PAINTED, TAINTED ROSE.

A1 Martinn, Cagitel ¥ 1978 (ML $T 1973 (D)

LOUIE LOUIE .

Iﬁ--lll 'lu-l' i!T l|l'I il Il-lrrl

THE BIC SOUNDS OF THE DRAGS

Cagivl T 3080 ), §1 3061

BACH'S GREATEST HITS .
Craatiny Jwingle Timpers, Philigs PHM 208097 (M)
Fl soogmr (13

FOUR DAYS THAT SHOCKED THE
THE WORLD

Warigmn  Arfaly Cuigan [F I.m M}, fmw 111"-.

THE VENTURES IN SPACE

Belen BUP 3037 (M) 837 MDY 1)

ENCORE . 3

bls Loy, BOA Waim LA TRBA M Q5P TRSA (0

THE BARBRA STREISAND ALBUM 45
Cobmbis €1 3007 (M. €3 MG T

JOAN BAEZ IN CONCERT 72

Wamguard VORI ¥103 (M) wID 2153

JOHNNY'S CREATEST HITS
Berewy

J050EY
Makkis, Colemiis CL 1733 My ©3 B84 112 =

ROMANTICALLY .. . = 1

Hﬂ'LL'I'WﬂDn—HT "H'AT 3l
Wiy Wikiwn, Capirad T 1954 (M1 5T L= N5

CURBE YOUR TONCUE. KNAVE! 13
JE T e

breerm, Sarpeey WE TORAD (W W sOET 12

TRINILOPEZ AT P)'s. ... ... . 134

Waprhie ® 0093 (M), FR-asey if)

THE JAMES BROWN SHOW. 37

Einy 24 (M), § B8 (5)

SOLID COLD STEINWAY 3

Baper Willlims, Sugp EL 1354 |-| 1 333A i)

THAT WAS THE WEEK THAT WAS ||

Wawtewn drtints, Reves BL WI0G (W) BL TR A

OLDIES BUT COODIES, VOL. 6 7

Yasimmn Raflity, Dwigiaai l--l BE M H.'u 1
A LETTERMEN KIND OF Love 5
Capeian T W13 b 931 iy m
LAWRENCE OF ARABIA O 54
bawnd Traeh, Cotpin CF S04 (M1, 300 e
MOON RIVER & OTHER CREAT -
MOVIE THEMES . DEIEY
Aady Wilkiam. Calowsbls CL 1009 (M1 €3 Sdow [T} =
CAMELOT o eikniar ot VOS]
Oelginal Caut, Cabumbie £5L 5439 (M1, 101 3831 it :
OUT OF LIMITS .. . : = -
Bachath, Wamer Brm W 1537 W0 Wi 1r 3
I LEFT MY HEART IN
SAN FRANCISCO BE g}

Teop Bumastt, Cobwmiis CL 1888 (M) €3 Bi4# (1. =
BLUE VELVET _ al

by Winten lhl.i:l-ﬂl Il IiHllll'l

THE SOUND OF MUSIC. i uufi‘l
Beiginal Cant, Calemidy 034 3430 (W), 40F 3239 1)

WONDERFUL! WONDERFUL!. - 14

15313

3
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10

53

57
24

49
71
77

30
B0

8l
/4

55
32
54
&7

72
98
70

Flile, detlai, Losal

ELVIS' COLDEN RECORDS, VOL. 3 . 26

Ehoii Prenles BEA Vigbes LPMW TFad el

BARBRA STREISAND/THE
THIRD ALBUM 2

INCREDIENTS IN A RECIPE

FOR S5OUL

Ry [haslies l.:ll:lp—-n.-ul l-I-E l-l.l ll -lll:l &3 m

BYE BYE BIRDIE 46

Swwwd Toaah, WA Yigher LOC TOET W0 ul:l Tau |:
JOHN F. KENNEDY —THE PRESI-
DENTIAL YEARS 1960-1963 . .. . 11

&

WASHINGTON SQUARE 18

Witkegey biempery, Tpin LN 4070 (e An 300YE (3

SURFIN' BIRD 4
Trovhmes, Sarenit © 300 (M), 3T 398 1

BLUE VELVET AND 1943

GREAT HITS

Billy Wemghe, Dud QLF 2599 (W), GUF 35384 )

SURFER CIRL

Boagh Bwrr. Copivad T 1900 0 17 V98N D)

WIPE OUT

Yerfaile, Da? DLF 3E19 H
MORE TRINI LOPEZ AT PJ's

HOW THE WEST WAS WON

RAMBLIN'

Wiew Cheidty Mismibreds, Cotwmbls €0 3085 M) CS B35 D

DRAC CITY

Jim & Do, Uesry 0P 3339 (M) LIT TLOW i
RAMELIN® ROSE

al Eing Cuie, Copihal T 1ﬁ1 Wi 01T .Im m

CONCERT FOR LOVERS

Vivramia &

THE GIRL WHO CAME TO SUPPER

Brigimal Cast, Cobumble WOL w030 (M)

MONDO CANE

Bewmd Tranh Oalad Arilaty DAL EEES AL LAY B9 01

MANTOVANI MANHATTAN

SURFIN' U.S
110 IN THE

Seiginal Coxf, BCA Vieter (OC 083 i

SINCE | FELL FOR YOU

Lewmy Wekh

THE IMPRESSIONS 28

ABL-Forwemes) LB 490 M

MARIA ELENA \7

Low madlime Tobalares, DA Wictes LPW 3853 (M) L5P o> 3
THE MANY MOODS OF TONY 3

Ty Bemsadt, Calemmia CL T040 Ny, ©9 @il

THE SMOTHERS BROTHERS AT
THE PURPLE ONION

RINC OF FIRE—THE BEST OF
JOHNNY CASH

HEAVENLY

iskmay Safli, Colwsmbla €0 1330 (W) 3 WiSE

SINATRA'S SINATRA

frash Jemwpien, Bageiin B 10D (M), B9-1818

ROY ORBISON'S GREATEST HITS
| LOVE YOU BECAUSE

L Sarties, Capaal T 1914 G- 5T iv1e o

TOP HITS OF 1963 SUNG BY
BOBBY RYDELL

ANY NUMBER CAN WIN

rm=y

THE BEST OF THE KINCSTON TRIO
ROBERT COULET IN PERSON
HOT ROD RALLY

Variawy drinly, Copftel T 1997 (M), AT Y97 0

TALK BACK

ivhwey Tillghen, MCM [ 41E0 (W

THINK ETHNIC

Lmetnrrs Newthirn espury 80 BETF7 (W) T i-l'..!T:I"-IIi
CHAD MITCHELL TRIO SINGIN'

OUR MIND

THIS IS ALL | ASK

Ty Besssit, Colemiils EL 0% () ©F B34 il

BEAUTY & THE BEARD

& Wit & bascbiaegrer, BC4 Wigtss P 3890 (M)

OLIVER

Sripinal Cori, WA Wittws il:l!l ha (M

KATE SMITH AT CARNEGIE HALL 12

FLA Wigles (Pe JRIW MR

TILL THE END OF TIME 3.1l 3

lisry Wila

JOHN F. KENNEDY—MEMORIAL

ALBUM

THE VERY BEST OF CONNIE

FRANCIS

CUITAR COUNTRY

Chel Aibies, BCA Wictar LPW ITE3 M) LEF IJ-'H Ill.l

MOMS MABLEY OUT ON A LIMB

YOU MAKE

Eoy Comail¥, S Seb & Charws, Colombis CL 3110 i

SHUT DOWN . R 35

Waridmi Mitii

A,

Bamb Begn, Capliph T 1008 (M) 5T 18R 1)

MWW ameri

proportionate upward progress this week. ':-J_Eh.!
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ag §lrreyw ] 32
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Colwmbla CL 7104 (M); C3 #9354 )
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ar how the West was sunk! There's
loads of sales with hilarious SONgs standards like *‘No Man Is an Island,”
like “Streels of Weehawken' and “Oh, ““The Best Is Yet to Come™ and “"Wil.
. [;‘L Give Me 2 Home."" LPM LSP-2674 low Tree." LPM /LSP-2844
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COOKE  SEDAKA
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like “I Remember” by Paul Anka,
“Tenderness' by Sam Cooke and *“Too
Late™ by Neil Sedaka. LPM LSP-2720
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The kings of the folk n:;rid sing

-af Basin Sireet Fast

Seven swingin' musicians caught Catch her“live' performance at Basin The n:cit?ng music from iha movie l//“
“live™ breaking up Basin Street East. Street East. Selections include “And “‘Kimberly Jim" starring Jim Reaves.
Includes “It's All Right with Me™ and

How," *“Chicage”™ and “Nobody's Songs include “'Strike It Rich" and
“Walk Right In." LPM LSP-2810 Sweetheart.” -

LPM LSP-2872 “Roving Gambler.” LPM /LSP-2780 (¢) / )
(& — L‘"— , _
felrwfw lui&umu
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SONGS MY FATHER SANG

voice of a great tenor ex-

A great romantic hestra
presses the tenderness of Italian iz 5 O

A most thrilling new folk group with
nestalgic songs of a generation like & fresh and different sound. Includes
songs like “‘La Spagnola™ and “Come “At Last"” and “Boulevard of Broken “Green Mountain Boys" and ““Whis-

rose." FPM /FSP-121 Dreams.”” LPM LSP-2645 tling Gypsy Rover.” LPM LSP-2832
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T little gal, Ann Smith

Hank Snow and His Rainbow
Hunch Boys (Jimmy Crawford,
Johnny Johnson, Boddy Spicher
and Jimmy Widener) have just
concluded a 19-day living tour
of the Far East and are due back
in Navhville this weckend, Next
week they begin o brief swing
throtigh Canada, arranged by the
Denny-Moeller office Snow

and his lads are also skedded for
an early appearace on the Jim-
my Dean ABC-TV network
vhow

Buck Owens and hand set for
one-nighter at George Ide An-
gelo's Coral Bar, East Palerson,
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Wade Ray and Bill Anderson
plaved the Caral Bar recently to
hig business The Countrs
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(4 p.m.) lfeature on WCYR-TY
Bristol, Va., plans to kick ofl
umilar venture soon in Ble
field, W. Va._ via video u
Working with Eddie on the By
tol show s steel guitarist I8
Bowman, formerly of the B
Wills ork. Skelton also ply
o present a country music sh
once a month in the Easi T
nessee sector, with Skeeter Da
and Ferlin Husky already sehe
uled for two performances
Civic  Auditorium, Kinesoo ¢
Tenn., Aoril 10 Record o
moler Slick Nomris and wi
Betty, accompanied bv Ik
three sons. return home to Hid
lands., Tex., this week after
fortnight's stay in Nashville

Charlie Moore and Bill Nam
and Their Dixie Partners rece
Iv moved from Pensacols, Fh
to Spartanbure. §S. C. whe!
they are appearing on WSPL
TV. and doubline on WNIK.
TV. Columbia. S. C. Moore =l
Naorer have a new hlueors
alkivm releaes on the Kin= hhid
titled “The Best of Moore md
Mapier.” Thev alw have 3 p
single on the same label, *Tnxd
Driver's Queen™ .
Pearl and Carl and I"ﬂtﬂ B
show their wares ot Sea
Wash., March 4, and Victe
B.C.. March § |

ST RELEASED!

—

RICHARD “POPCORN" WYLIE

“MARLENE”

THE FREEWHEELERS

5.9664

“WALK, WALK?”
| ..“THE BEST OF IT”

=\ lfdf..-;_,.-.-:_,-_.‘
__MORE EXCITING NEW SOUNDS FROM {==ic>
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S
TWIST &

NOT EVERY NEW
REGORD COMPANY
CAN START WITH

¥

A MILLION SELLER

A premm— A Q
[odlie

RECO RDS

WE AREN'T DELUDING OURSELVES
THATEVERY RECORD TOLLIE PUTS
OUT WILL SELL A MILLION...

HOWEVER WE EXPECT TO GET
MORE THAN OUR SHARE.

SHOUT
BY

THE BEATLES
1-9001

FOR EXAMPLE WE THINK THAT
OUR NEXT RELEASES OF

T-9002

ALL MY LOVING
“YTHE DOWLANDS
&

T-9003

BACKFIELD IN MOTION

B/W

BAD MOTORCYCLE
""THE ANGELOS

MAY NOT SELL A MILLION
BUT IT WILL SELL A LOT
OF RECORDS AND MAKE
US ALL A LOT OF MONEY.

OUR BIG BROTHER (YOU KNOW
THAT LABEL THAT SAYS IT IS
ONLY /9 IN SALES-VEE JAY) CON-
SIDERS US RATHER BRASH FOR A
YOUNG PUNK THAT IS PROBABLY
/799 IN SALES AT THIS MOMENT.

WATCH US GROW...OUR
FIRST THREE RELEASES
ARE ALREADY GONE.

. - e
H[| TRMAG
1

A DIVISION OF

l*.fE E-JAay ]
RECORDS
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-
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y

AUSTRALIA

ICourtesy Mmbe Maker, Sydnayi
MDenairs Inenl wrigin

This Last

Wesk Week

| I 1 SAW HER STANDING
THERE=The Bealles
i Parbophiene —Lecds

| I T WANT TO WOLD YOUR
HAND—Tiw Realles
i FParhsgeine =—Legds

¥ d GLAD ALL OVER-—Dave
Clark Five (Cohimbiab—
Foamra
d i YU DORT OWs ME—
Lealey Gore {(Philipe)—
A iberin
TWIST AND SHOUT—The
Beslles {Parlophone b—
Chappct]
SURFIN' BIRD—The
lrashmen | Sialside)

HAWAI—The Beach Bowm
] — Al b rEn

[ 9 WHO NEEDS IT—Gone
Fitney (LUnited Anism)

3 i HE'S SMY BLONTINHEADELD

STOMPIE WOMPIE REAI

GONE SURFER BOY—

=Littke Pattie (HMY —Caatle

Ir] LITILE BOXES—Peir Seoge
{{"AS)

i D YOU LOVE ME—
Brian Posle [(Deocal—
Tu-Con

17 FLEASE=—Fmnk 1letd
( Columbia p—{happell

T KAHUNA—The Renegades
IR A—Lesds

i SHE LOVES YDULU—Ths
Braties [(Parfophone — Leedi
AEAUTIFUL DREAMER—
Boy Ourblson | Loadon i—
EYIEN,

BRITAIN

v oapeewind st complied prier (s
g lall b @ om biw (3.5 s “'-H
Fapreui, |omdo
lemmie sl srighs

| =
ik WV pew
AYiIdNE WHD HAD A
HEART—*Cilla Black
Partophone —Hill & Range
I SEEDLES AND PFINS—
*iearcheern  |Ppel—DMeirk
"'fl.ﬁ;
! DANSE—"Bahelon [(Deccai—
Eoth Proess Mo
2 ' THE ONE—*"Gerri and
e Pacemakers (Codumbes )
- P A T
A L2 —"Manfred Mamn
IHMY b—Keothh  Prosse
Sl
I | THINKE OF YOU—
*Memeybesty | Fonlossp—
Welboeckh Mellin
CANDY MAMN—*"Hrian Poole
and the Treesdoos (Decca)
— &, Sehroeder
— HhiT: AND PMECES—*"Dave
Clark Five (Columbia}—
Ajdmre & Beochiwodsd
' THE LOMNELY ONE —
"L Richard (Colurmbis—
Fugese Mutic
HIPEY HIPFPY SHAKE -
*Swingin Blue Jecans
(MY i—Ardmore &
Heeohreronrd
I AS LISUAL—Brenda Lex
{Bruesvmick —Jewel Muas
I GLAD ALL OVER—*"ave
Clark Five (Columbiai—
Tvy Mjakc
! 17 ALL MY LOVING (EM—
Beatbea {Farlophone)—
Norbkern Songn/Thck James)
Uromensrn Ardmore &
Beesbmorsd
|4 14 HAARY 1 LOVE YDOL—
Koneties  (London b—
Belinds Music
15 13 DONT BLAME ME—
*Frank ifield (Colusnbiayr—
Campbell-Connclly
I 21 ROLLING STONES (EF—
*Holling Sioms  ([Deccab—
Jewiel | Dermrifnion fProgresaive
L7 1 FOR YOU—Richk Nelson
T Arumiwich — Feldman
1] 12 TWENTY-FOUR HOLURS
FROM TULSA—Gene
Pitmey (Linfed Artbosp—
A. Schroeder
I 17T LOWE LOWIE—Kingamen
Py TInl —Waoarld Wide
Mimic
2 1} F WANT TD HOLD YDOuUm
HARD—*Beailes
i Parlophone b—MNorthern
Songs
al — STAY AWHILE—"Ihniy
Springlictd (Phillpsy—
Flamingo Music
] | — DVER YOU—"Freddic and
the Dreamers (Columbilab—
KEenpedy Sircer Mosic
I3 Ik STAY—"Hollies [Puriophonel
—ima Mutic
M — BOYS CRY—"Eden Kanec
il Fevml ama - Linidon — 142
Mluaic
2514 I'M O IN LOVE—"Fourmost
[ Pariophone }—Northern
Songs

M ™ TOPSIX NO. 1—{Ton Sii)
® ey, Paeermiade ) Metne S
MNiownihern  Songn A
Schroedes | Aridipdy &
Heectymomnad
MORMNE OM THE WiIND—
How Dirbiaod [ Losdanb—
Acufl-Rose
LET ME GO, LOVER'—
Rathy Kirty [(Degccaj—
Aberbsch
YOU WERE THERE-—=*"MHeinz
o b= Mirror MMink
s M SWINGING ON A STAR-—
Hig Dee Irwin (Colplol—
Mowris Music

ICnwriesy Evenlng Press, Dabliag
Thl Lasl
Werk Wl
I i FOOLINT TIME—Buich
Moors amd ihe Capitol
Showhand (Piccadilly y—
Woellech
NEEDLES AND PFINS—
Searchery  (Pyeb—Metie
L] 2 CLAD ALL DVER—Daws
Clark Five [(Columblay—Ivy
i & ANE—Rachelon (Deccal—
Kriih Provesse
) # I'™M THE ONE—{lervi and ike
Pacemakers  (Cofumbead—
P acrrm g
# E I'M THE LOMELY ONE—
Cuff Richard (Cobusbls)—

4
|

é
|

L)
-

Fugeme

1T — CANDY MAN—Bran Pools
gl the Tremmelos |(Decca)
— M. Schroeder

i i HIPFY HIPFY SHAKF-—
Seinging Mue Jeama (HMV)
= A Fildemnre  and  Beeckeind

W T THERE'S ALWAYS ME—
(o Hock apd the Miamil
Shirwband (Fecadilis-
Henthrs b— 17 Savile Row

it 4 M HOURS FROM TULSA-—
Groe Paeey (Unoed Aot
— 4 Schroeder

FINLAND

il - Samomai, Felumki
o=

This Werks

Werk Aps

| I DOIN' THE JENKA—Jan

Robhids & the Adventarens

{ St |

RAEASTARN SINUA

ELAMA—Ksuko Kavhko

Rytmi)

| 4 SABELINE—Four Cals
1 Scamdis g

] f IRIA TANGD/KOHTALDN
TASNGDOD—Einn Gron
i ey §

5 # AT THE JENKA SHOW—
lan HBohde & ihe
Adventurer (Sometl

[ 1 TWIST AND SHOUT—The
Beailes (Columbia)

1 4 SINILLA ON EORVAT—
Eimn Gron (Scandia)

[} i SHE LOVES YOU—-The
Reaties (Columbia)

Ll M Dy YOU LOVE ME—
Brian Poole (Decca)

11 —  LETKIS/ AMADDO MIO-—
Ronnie Kranck (RCA)

FRANCE

[E)
[0F ]

Thin Lasi
Wierk Week
i I LA MAMMA —Charies
Armavour  [Barclay)—
Compagnoms  (Polydor)
SHE LOWES YOLI—The
Beatlen (Ddeon)
¥ 1 51 JE CHANTE=S5yive
YWarmun [(RLCA)
'l i EXCUSE MOI PARTEMNAIRE
—Johnny Hallyday (Philips)

L — Ul TEST MOUR LUI—
Sheila (Philips)
[ T ET POURTANT—Charles

Arnavor | ]
7 B 51 JJAVAIS N MARTEAL
—Clgude Francodl (Philips)
ol 9 AMERICA—Trini Lopez
i Vogue)
% 7 TCHIN TCHIN/HRDSE—
Richurd Anthony (Cotumbla)
I & MA BICHE—Frank Alamo
(PMarclayi

FRENCH (WALLOON)
BELGIUM

iCoarfeny Juke Bos Magasine)
"hemuies loral origin
Twn
This Werks
Werk Ago

] I YOUS PERMETTER
MONSIEUR—"Adama
{Pathel—Ardmore A&

Bz cHim el

LA MAMMA—Charies
Admavour | Barclayj—Fda
Charles  Adnavour

] I TOMBE LA NEIGE—"Adamo

(Pathe b—Hudo

e

i d NI J'VAIS UN MARTEA|=
Claude Fromeoly § Fomismi—
Eis.  Tropicales

5 f MA BICHE—Frank Alamp
(Maiclay —Melinda Sk

i 6 51 JE CHANTE—Syivie
Wartws (A j—Dess
1 T ET POURTANT—Chirles

Arnavoinr  (Rarclayi=—Petair
Mlum  Pub,

] i MARIA ELENA—Lis linfion
Tabajuras (ROA—Worli)

] ¥ DL DHU DO DL X
Roberi Coprd [ PHilips—
World

0 W0 TCHIN TCHIN—=Richard
Anthony |Colymbils b—Wnrld

HOLLAND

(Ceuriesy Mateanbeu=s, Amersfoorf)

Thih Lawi
Vorrk Work
i I 1 WANT TO HOLD YOUR
HAND—The Baeatbes
i Parlophone b— Bada
I MAWR MOL LA VIE VA
COMMENCER—loheny
Hallyday (Philipsi—Ioter-
natbonsl Ml
\ f MARIA NO MAS—CuRf
Michard (Columbiei—
Holland Music
4 i NIMS DEINE WEISSE
GITARRE—Gert Thmmer-
man (Telelunhen)—Ranan
. i THIS LAaND I8 YOUR
LAND—Trini Loper
(Rt ine +— Basan
[ & LODDY LO—Chubly Cheiker
| Carmen: Parkway s—Belindls
? T '™ LEAVING IT UPF TO
YOU—Ihale & CGrace
i oo
L] F ROFEN HERDEN
DOOR N EN— Anneke
Groakoh  (Philips —Joop

Froiengen

L ¥ DOMINIQUE—Sogur  Souirire
1 P Loge v— Alina

in 10 SMEGELBEELD—Wihehe
Aldtverti ([ Philigs b— Ao

ITALY

(Cowrtexy Mumbes ¢« Dinchi, Milan)
"Iantrs locsl arigis

This Lasi
Werk Week

i I UNA LACRIMA SUL VSO
—=Basbbry  Nodos | Ficoedii

| I OGNI VOLTA—"Paul Amis
(RCA)

] T O HO LETA" FER
AMARTI—"Gnliola
Cmquett (CGDY

4 I QUANDD VEDRAI LA MIA
RAGAZZA—*Cienn Pitmry

L

fLLAG

1 0 SABATD SERA—*Hruno
Filippini (MR

f — STASENA NO NO NO—

*Remo Germand (lally)

T M USN BACTIO PICCOLISSHMD
—*Roberiiss Carpsello)

[ ] — CHE ME NE IMPORTA
A ME—"Domeaico
Modugno (Foain)

% — LA PRIMA CHE INCONTRO
—*Fabritie Ferremtl (Ri F0

i 11 DUANDG VEDRALI LA MIA
RAGATIA—"Linke Tomy
(Droriuemi

1] 4 CHE MIMMRTA DEL
MONDO/DATEM] UN
MARTELLO—*Rita Pavoes
(RICA)

2 % PLEASE FLEASE ME—
Bratbes | Parfophone )

13 — IEHI HO INCONMTHRATD
MIA MADRE—"Antonk)
Pieio (RCA)

4 f CITTA® VUOTA—"Mina
i Fiy

L] & CIAD RAGATZI—*Adiiaso
Celeniandg (Clani

JAPAN

iCourtesy Utnmstie. Tokyol
"Dennics ool oarigie

This Lasi
Week Werk

[ I WASHIMNGTON SDUARE-—
The Village Stompens
{Epici—Toshiba

b I WAKARE NO IPPONSUGI—
*Aiaoks Yokifi i Toshibab—
JASRAC

3 I MENDOLU MITAYO—Uek|
Hitoethi  (Toshibad—JASRAC

4 d 1 LEFT MY HEART IN SAN
FRANCISCO—T. Benpen)|
(Colurmbisb— Touh ibas

! T S5AVE THE LAST DANCE
FOOR ME—"Kmhili Fubiiki
i Tashihad—Aberbach

i i LANA—=The Velvem (Londimi
—Folster

T 11 SASURAI—*Katsami Shigirwe
iToshibad—JASRAC

A 7 BE MY BABRY—The Ranelles
{Londony— Shinko

I I LOCK YOUR HEART
AWAY —Hinma Micko
i Towbyi b b—Shiinko

i ¥ YUUHI NO OKA—*Ishilnra
Yujiro & Asaoks Ruriko
iTeichibul—JASRAC

MEXICO

iCoortesy  Aodicmmesboi
*[hrmiries loval evighs

This Last
Werk Werk

I DOMINHJUE—=
Marin; *"Hna. Alegria (CBS).
‘L Daminic (Orfeen);
Singing “un 1Philipasy—
Fermala
T MAGIA BLANCA (Devl
Woommanp—* Muam  Carrion
Lt —Girever
IF 1 HAD A HAMMER—
Trinl Lopes
Ludiow Mk
— | WANT TO HOLD YOUR
HAND—The Beatis
fMiaatt b—Peading
f ENTREGA TOTAL—*)avier
Solis (CHS—Mundo Musical
1 &l ADINS—*Sosors
Santaners (CHS— Mundo
Muoiscal
i RECUERDCS DE IFACARAL
—Nef] Scdaka (RCA)—
Fermata
! QUIERO QUEDARME AQUI
—%teve  Lawrence Eydie
Crorme (CHS — Alden Music
¥ MAS—"Eamrique Gurman
(CBS —Grever
T SOPRANG DE ORD—SCarkos
Campon | Musarii— Brambila

NEW ZEALAND

Ten

This Weskas
Week Ago

1 1 WANT TO HOLD YOUR
HAND—The Bestis

i Parioptses 1 eeds

I AMERICA—Trini Lopes
Reprine

! TALK BACK TREMBLING

Alberin

& I'M LEAVING IT UF TOD
YOU—Ihle & Grace
Londoa p—MCPS

4 MARIF ELENA—Troo Lm
Tabajaraa (ROCAOT

— ILL EEEF YOU SATISFIED
—Billy J Kramer
ICalusmsias —Leeds

E I WHD HAVE NOTHING—
Shirtey Bassey (Columivs—
Chappeil

NORWAY

iComrtesy Verdess Gang)
“‘Dematrs joral erigin

This Lau
Werk Werk

2

I HIFFY HIPPFY SHAKE—

Swinging Plor Jeam (HMY)
— lmvuidico

iPhilipa}—Nonk Musikforiag

4 IFG GAR PA SKOLE—
Wenche Myhre (Trota)—
Ezil Monn lversen

i GLAD ALL OVER—Dawe
Clerk Five {(Columbia)—
Mok Musikforlag

i0 I'™M LEAVING IT UPF TOD
YOU—=Dsle & Grace
(Losndon —Geh rmam

7 MARIA ELENA—Indio
Tabajaran (RCA Victors—
Sowthern Mo

& SHE LOVES YDLU—Besties
iFartophone —Edition  Lyche

. nmmfrr CITY—Bobby Bare
[} Vicror i —Cedarwood

9 W0 MILES AWAY FROM
HOME—Bobby Rare (RCA
Yictor —Renn Mk

ICaurtesy La - Pressa, Lima)
¥ males local arigin

This
Wk

, |

LIMENA (Dengue)—"[amon
Perez Prado (Odeom); Entigue
Lynhe (Sonc Radic), Carlos
Pickling IMAG)

CELIA—Leo Dan (Columbuai;
Enro Roldan (Virres) Los
Kreps (RCAY, Andy Macias
iDisc-Jockey

GUANABANA—D, Perex Prado
(Ddeont; Enrmor Lynch (Sono
L ETHET

FANNY —Leo Dan (Colembialk;
Andy Macis (Disc-Jockey)

SAHOR A SAL—Jimmy Santy
(Sono Rudiol: Juan Ramon
s Sk )

EL DENGUE—FPerez Prado (RCA),
Enrigue Lynch (Sonc Radio)

& RO MANM-—Emo

(Virrey)

* SE HA PUESTD EL 80
Mamos (Dac-Jockey) Ki Marting
iVirreyy, Los Kreps (RCA)

0 LA BAMBA—Trini Lopes
(Reprine) B
SOUTH AFRICA

This 5

W oewk -

I DOMINIGQUE—The -
| Philgm ) S 3

I TWIST AND SHOUT—The Bl

e
gl ]

i
_5

:
g
:

y
|

ETH
it |
ﬁ%ifﬁ i

i
‘;E

gizaf
25 °f
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a5§§
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S0aring new

single

right out of their

2nd chart hit album
In a row!

MG 20891

FOREMOST IN FINE RE CORDING
ReEcorDS

SR 6089]

TRIO
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ENJOY POPULAR PRICES

at our newly remodeled

4 1500-r
b ""‘Tf"i"ft'i world-
ail

SHER

e HOUSE

Yes, everything has been

oom,

Il acclaimed

MAN

newly

decorated just for you and yours.

And our popular prices g

Ktend

even to our fabulous gourmat

restaurants . .

e ——— e e e — e —
COLLEGE INN-FORTERHOUSE

FPorerhouse Lounge/Grill

Well-0f-The-Saa, Celtic Cales

Everything exciting is within

walk-

ing distance. Free radio and TY.

Drive-in garage parking

Yo charge for children unoer

12

S HERMAIN
HDUSE

B

w &k Rapdaiph/Chicage/FR

.
=
e e L

2-2100

FLYING FOLIOS

Mills Mines With Soloists’
Personal Arrangements

NEW YORK—A fock of re-
cording artists are spreading into
the school market via publica.
tions in the Mills Music catalog

Herb Ellis, featured guitarst
on the Steve Allen Show, has
written “The Herb Elhs Jarz
Cudtar Style” which s a4 com-
pendium of jazz hints, how Lo
accompany vocalists and instru-
mentalists, improvise on guitar
solos. Several of the solos are
taken from Ellis' Epic Records
relenses

Unitled Artisis’ Al Caiola has
arranged a folio of guitar solos
with jurz improvisalions of Mills
gtandards. The book 15 utled
“Conda Crunntars, ™

Warren Covington, currently
al work on a volume of lrom-
hone has just published
two anlos, as recorded on Decea
Records, "Tipsy Trombone™ and

lrombonanza.”™ An orchestra-
tion of the former s also avail-

wolos

when answering ods . . .
Say You Saw It in
Billboard

able. Covington, on an educa-
tional kick, in also appearing at
trombone concerts and clinics
for Selmer, instrument manufac-
turer, recently being featured at
the University of Michigan mid-
winter music conference

Orpgan Effects

Mercury artist Eddie Layton,
currently on a West Coast con-
cert tour for Hammond Organ
just completed his latest volume
which includes how 1o play
many special effects on the or-
gan, as well as recorded solos
The folio s called “Eddie Lay-
ton's Hammond Organ Party.”

A second folio for the organ-
iel, just released, s “Mills Solo
Serenade,” by Frank Renaut,
now touring England and the
Continent for Lowery organs in
A concert series

Other recording artists pre-
paring publications for Mills are
Paul Winter, the Dukes of Dixije-
land, Al Bollington and Richard
Havmen. Emphasis of Winter,
the Dukes and Hayman will be
on arrangements for the growing
dance band market

BEATLES

#3_
15, — -

FAN

DFFICIAL CLUB MEMBER

-'--.\_ll‘l

E:..-j ZE 3 ]_.-il‘-t

00

and 4"

ONLY

OFFICIAL

LICENSED

NEMS ENT. LTD. '64.

BEATLE BOOSTER
BUTTON in coLor

AVAILABLE AT ONCE!

use for:

prizes

pealle parfies
fan clubs
promolions
touvenirs

39°

suggested
Retail Price

weight 100 pins—7 Ibs.

100 per display box with
card and window banner

( F.O.B. Chicago, III.
( F.O.B. Philadelphia, Pa.

ACT NOW

AREA DISTRIBUTORSHIPS NOW AVAILABLE

Phone your Local Record

Merchandiser or Distributor or contact the Nafional

Selling Agent

x@@

Beatle Booster Button Company

care of Musical lsle Record Carp.
2429 W. Fond du Lac Ave.

Milwaukee & Wisconsin Tel.

414—2644940 or 414—2644253

Beatle Booster Button Company

care of M.5, Distributing Co.
1700 Se. Michigan

Chicage 16, lllinois

Tel. 312—3460865

TRINI COPS ANOTHER: Trini Lopez has been picking up
and silver medals all over Eu

“If | Hod @ Hammer.”

wide hit,

Artone, Holland.

Latest wos garnered in Benelux
countries where he received gold disk from Pete Felleman of

geld
u:urlnhnfllh“lcl-

POST TO POST
OR VICE VERSA

NEW YORK — Confusion
Compounded. If you read what
was supposed (o be an unscram-
bling item on the dual roles of
the Carl Post or/and Posts last
week, forget it. It's all changed.

We received a call from one
Carl Post yesterday, surely the
only person who understood the
story, and he said that he was
no longer with Capitol-Angel
In fact, there s no Carl Post
there at all. This (the caller) was
the Carl Post who had been with
Ransel, then with Capitol-Angel
but 15 now with Crown Records
(Eastern Distnict). He ts not the
DG Carl Post who is the one
who had been with Capitol-An-
gel prior to going to DGG. That
Carl Post s still with DGG at
this ume.

Next Week, Chapter 1117

Plagiarism Halts
Satire EP Sale

OSLO—Afier reaching what
wus probably its maximum sales
in MNorway of about 15000
copics, the political satire on
EP, “Dagligliv i Folkehjemmet,"
has been stopped by the Nor-
wegian cop t bureau Tono.

The RCA Victor record has
been stopped on the request
from the heirs of composer Per
Winge—<claiming that a |ullaby
appearing on the record in-
fringes on the copyright of the
Winge composition “Lullaby™
(My Dcar Little Boy).

Eilif Meyer of A/S Nera,
which handles RCA Victor pro-
duction in Norway, confirms
that he has received a letler
from the Norwegian copyright
bureau asking him to stop the
record.

Caedmon Adds
JFK Documentary

NEW YORK—The documen-
tary tributes to John F. Ken-
nedy are still coming from the
record companies. Latest is
“John F. Kennedy: A Self Por-
trait,” & (two-record packoage
from Caedmon Records drawn.
rimarily from NBC News lapes,
ook of the Month Club has
acquired a substantial pressing
of the album for its member-
ship.

AN Al ANrac

Prestige Gets
British Disk

NEW YORK — Prestige Rec. ©
ords has acquired the hit British
disk "5, 4, 3, 2, 1. by Manired >
Mann. The record is a of
the chart entry in En
where it went 1o the No. 3 slot. &
The disk was acguired l'rum
Trans-Gilobal here, and was &
sued on EMI's HMV label in
the country of origin. The move
into the hot British scene by
Prestige s apother indication
that the firm is diversifying into
the pop market with even more
intensity. In the past the j
label has concentrated on
international and modern r.&b,
in addition to its jazz acts which
are being pushed pop.

Campos Heirs Suve Disk
Firms in Royalty Case

SAN JUAN, Pﬂﬂ'r.ﬂr!l.:u—-
Claiming nonpayment of roval
ties, thl;En tn:nli.'.iJIL rr.-f Juan Morell
Campos, foremost composer of
Puerto Rican “danzas,” have
started suits in Ponce Superiof
Court against Puerto Rico Res-
ords, Casa Fragoso, Inc., and
Casa Balseiro, Inc., all rmurdinl

companies located hr:r:
Campﬁ,
danzas™ 1

Composer Morell
died in 1896 and his “
must number close 10 a hundned,
The “danza” is considered typi-
cal semi-classical music of Poer~
to Rico, A number of Smﬁth
recording companies dealing i8
Latin American music have ﬂln
recorded Campos’ danzas. .

SCHEIN IN SYDNEY: CBS ex-
ecutive, Harvey Schein '
continuing his tour of L
affiliates, admires o pair of
opal cuff links given to hin
by ARC Records of Aus
General Manager A. W.
Smith of the firm stands b
side him heolding toy
Bear.
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Prices, Local Talent Are

On Rise in Chile Market

By RICARDO GARCIA

SANTIAGO — One of the
most distinguishing characteris-
tics Oof the past year in the Chile
record market was the strong
emergence of local talent as &
prime source of record revenue
The business had ns troubles.
though: economic trouble, In
November and December of
1963, prices rose abruptly on
everything in this country. In
all, disk prices rose 35 per cenl
over Lthe year

A host of [orcign artists who

Bl Elects
Eight New
Vice-Pres.

SNEW YORK — Eijght new
LI T ol Lt'.'l."!'ﬂ LD
Musi Inc., by s
| directors at s wanter
Halm "1;"111_,:1 L alit
the naming of the
bifule 3 major mneor-
] '|i|_ ,_.l.'||['|_,|||',' LI =
Kobert J. Bur
ddent, pointed ow
ificers are all vet
of HMI, aver

ith the <ol

eCled vice-pr

Hr haw C
1 o o R Tajsl®
v ICE=Dresien
nsing:. Kobérd
ce-president ren

| ) -y e
1 SeCretan Rich.

sl sl B LTS g

resident, Cali.
100 L0 WA :I .I ‘-1|'i1.”1._'i..!' " 1L L=
dent., linunce and reasurea;
! F ce-president
3 Sanjck
I . IL" .'.I.r-l_. L_II
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| b ioin
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Feist Hm;dies

Roman Fall
EW YORK—The nghis

miusic for the lforthcoming

dronstemn’'s  film [hi
ne Kaman Empire™ has
cquired by the Big Y. The
in,_ 2L W if -}'-I.' firm will
lle the score. The music hos
n written by Dimitri Tiomkin
e sound-track rendition
¢ eleased on Columbia
i AUAINON, OVerseas
Big 3 affiliates are already plan-

sploftation of the music
“Fall of the Ro-
scheduled for
mud-Murch and 8
neing distributed through Para-
mount Piclures -

| elr N i
man Empire” is
hovw INg in

AU TREA R A 0t SO LA R A

FRANCE PICKS
FOR EUROVISI'N

PARIS — RTF-TV has se-
lected France's song for this
year's Eurovision Song Contest,
“"Le Chant de Mallory," written
by Pierre Cour and Andre Pop
Publisher is Bagatelle, which al-
ready was the lucky publisher
of 1961's winning song, “Nous
les Amoureux.” The French
performer, who will represent
France in Copenhagen on
Murch 21, is a voung unknown
girl named Rachel who records
for Barclay.

I EATATRT TSGR ORAPYOOSTETO ORGP RA AL IRTO

formerly sold well in this coun-
try went by the boards in 1963
Those that did retain therr fol-
lowings, however, are Presley,
Anku dnd Brenda Lee, An un-
usuil popularity coup was scored
by Trimi Lopez, who got voled
most popular foreign artist by
Chilean disk jockeys despite the
fact that none of his recordings
have ever been released here
He was aired through import
copiés from Spain and America

The other most popular for-
¢ign artsis, according (o disk
jockeys and sales, were Bert
Kaempfert (Polyvdorl, Enngque
Cruzman (CHS), Silvinho (Philips)
and Connmie Francis (MGM)
Unigue story shout Silvinho s
that until Oclober of 1961 he
wis lolally unknown With
“Estn Nochea' however, he
lopped all regular Chilean re-
l.l.'lll'l.[rii:_"'.. wilhh i) (M) Copies l.__i[,lll
a speclacular performance for
h-.'r-.' I hn... Li Il.u] #,blr;_‘ *hl. Wl |_|I"|
enormoiisly in December when
Silvinho mude a string of per-
sonal and radio appearances ovet
Radio Mineria

Lonlining on in the award
circun, the fdth annual “Cold
Medal” awards were given by
Lhiscomania in Sauzalito Stadi-
LI Yina del Mar. Guests of
honor were Iﬁ-'npu.' CiliEman
and Antoniao Prieto. Nearly 28 .

(M) Tans Nilled the stadium 10

Py nonor L 19641 % IL".u!I."-I.: |I."l. al
JIMIELS

Winners w» ere Linelle Aceve
do, voled mast popular personal-
1 11 if o F‘rr'.-L- 1963 i1

AveEry of the Yeuar anq'l-" I"'-'
lroara angd  LJona Henavides

modt popular leen-age male and

female singers; Ariel Aranciba
lcading composer; Hugo Ram
irez. best arranger:  Valentin
Fruiillo cauing orchestira lead-
er, Los Cuatros Cuatros. mout
ariEmising viocal graup I L
[wister ieading juvemle group
and Luis Pimas, leadinge juvenilk
lalent

RCA Camden
And Sabena
On “Journey’

NEW YORK—RCA Camden

no ed In with "'i-.;l'1r:.. Airline
on sentimental Journg O -
el IOr distnbilor record main-

dECT Ihe promoton, which is
keyed to the RCA Camden Liv

ing airngs album release for
March, “On a Sentimental Jour-
ne coviers [he .:-.!l-.:r::-..nh-_ pro-
motion and sales of current and

calalog RCA Camden product
uniil May 2

Prizes lor winning distributors
will be four round-trip lickels
vin Jabena for passage to six
European cilies: Brussels, Paris.
Amsterdam, London, Madrid
and Rome. Contest winners may
visit any or all of the six cities
In addition (0 the Ffirst-class
thght tickels (two 1o each win-
ner), ecach winner will receive
1,000 in cash for the journey.

Winners of the contest will be
determuned by points accredited
for performance in two arcas—
total sales and advertising and
promolion.

Dave Kleger Set
As Promo Head

NEW YORK — Dave Kleger
has been set as national promo-
tion manager for the Deutsche
LUrammophon lne. Kleper was
most. recently classical product
manager at Columbia Records,
He suceeeds Jack Romunn, who
left the company.

= e ey T e ot T

MUSIC AS
WRITTEN

HOLLYWOOD

Execs at World Pacific are
Elllll-:l."ﬂ”illl"!l LI ll'l!-'llﬂl'l.:!iﬂli_"b
these days as they hope their
LP "“The Scrambler,” by the
Sandells, launches a new pop
irend to cyele sounds. Dick
Bock, label’s president, feels the
motorcycle sound on pop disks
1% the next logical step from the
surfimg and hot rod trends, First
track from the LP out as a sin-
gle is "Oul Front™ backed with
“Scrambler.”

The Fullerton Gassers, a Dix-
wland band of doctors, dentises
and enginecrs, kept the beat
happy and consistent on "Pan-
orama Pacific” over KNXT last
week. The amateur musicians
are all members of the New
Orieans Jazrz Club of Cahfornia
which meets once a month n
Urange County under the di-
rection of Bill Bacin. They have
been plaving together two vears

Mike Coolidge and George
Costello who handle sales for
Columbia Custom Pressing,
have taken on the added re-
sponsibality of renting the label’s
studie Tacilities 10 independent
producers and will offer rales—
which they claim are competitive
with other studios—upon re-
ucst

Hute Conte, president of Chat-
tahoochee Records. has named
Jerry Simon as her East Coast
rep, headguartering in the Bnll
Hullding i Manhattan. Simon

responsible for listening to
demonstraliion records and pas-
sing on the beslt ones o M
Conte,

Kangaroo Records, owned bs
Les Kangas, has released the
single “Land of Lovin® ™ by 19-
vear-old Jeanie Greene, [ormer-
Iv of Saginaw, Mich., who has
peen in Calilorma four months
Compilete lyrics of the song are
based on hicense plate slogans
from 30 Stales

ELIOT TIEGEL

CINCINNATI

Dick Gregory, the Eddie Har-
ris Quartel and 1the Warren
Stephans Jazz Growp with Sid
McCoy as emsee. play Music
Hall here sunday, March 8, In
a promolion st by James L.
Harris, general manager of Wil-
Har Promotions, Inc.. Colum-
bus, Ohio Juliec Godsey,
after mix vears with Ohio Ap-
phances. here, KCA Viclor Kec-
ords dusinbutor. left ber posi
there Frnday (28) to go it on
ner own as a Iree-lancer, cover-
ing Cincinnatt, Columbus and
Dayton, Ohio; Indignapolis and
Lousville Promoler Larmy
Sunbrock has a rock and roller
gomg imto Cincinnat Gardens
March 21, featuring the 4 Sea-
sons, Jackie Wilsan, Bohby
Goldshoro, Joey Dee and the
Starlighters, the Olympics, Shir-
ley Ellis and Leslie Gore,

The Smothers Brothers show
their wares at the Taft Theater
Thursday (5). . . . Peter, Paul
and Mary are in for a one-
nighter a1 Music Hall March
20 Monument Records'
Johnny Sippel in town Tuesday
(25) for a huddle with Sam
Klayman and his staff at Su-
preme Distributing. Vern Hawk,
of Ambat Records, Inc., joined
the group for laughs and a
luncheon at the Cuvier Press
Club Tuesday noon, . Joe
Cella, who resigned recently as
public relanons director at Cros-
ey Broadcasting's WLW-T here,
is opening an office in the Atlay
Bank Building downtown to en-
gage in free-lance artist book-
ing, PR and advertising,

BILL SACHS

RCA IN DENMARK hod leading members of the press on hand
when it introduced an LP by Ulla and Ulrik Neuman. In the |
foreground, Ulla is the daughter of Ulrik (right) and her fother
is one of the Swe-Danes trio. On the left are Elith Henriksen,
manager, and Ivan Meldgard,
Nielsens Fobriker diskery which handles RCA for Denmark.

publicity

.

director, for the Hede

Singer Buying
Hof Norwegian
Record Label

O5L0 — The Norwegian
unger and enlertainer, one
fourth of the gquarnet. the
Monn Keys, Arme Bendiksen.
has bought the Egil Monn Iver-
sen A-S diskery. Out of the
five people that founded the
firm, Egil Monn Iversen, Solvi
Wang, Per Asplin, have sold
their shares to Bendiksen. Odd-
var Sanne has not sold

Arne Bendiksen will run the
diskery himself. A new name
has been thought of, but noth-
g has been decided. Iversen
sald his interest in the diskery,
probably to take a job as a
conducior and arranger on the
Norwegian TV. It 15 vet un-
certain what Jorg-Fr.  Ellerisen
plans o do. It = likely that he
will resign from the firm and
start his own diskery

Bendiksen says that he will
concentrale on domestic talenl
irying to discover new singing
talent. Bendiksen and Wenche
Myhre were last vears bes
seliing artists. Both topped the
local hit lisis. Wenche Myhre
with "G meg e¢h cowboy il
mann, Ame Bendiksen with
Jeg vil ha en bla hellong,
both on the Triola label. The
Egil Monn Iversen subsidiary
Nor-Disc A-S, will not be af-
fecied by the sales

Jazz, Sports Festivals
Continve San Remo Gala

SAN REMO—Basking in its
new glory as an TNalian music
capital with po less than 12 songs
from the recent festival on best
seller lists, more than triple any
previous festival, this city is go-
ing ahead with plans for the an-
nual Jazz Festival and a new
Sports Song Festival 1o be held
March 21-23

Duke Ellington and a group of
his players headline the fjazz
event March 21-22. Others who
will participate include Ari
Farmer with Jim Hall, the Mod-
ern Jazz Quartet with Laurendo
Almeida, Brazilian guitarist, and
the Clara Ward Chorus.

Sparts competition, sponsored
by Gianni Ravera, organizer of
the Song Festival, with selection
of I8 songs representing the I8
major soccer feams in the coun-
try. will be scored by 1op com-
posers and lyricists,

DON'T SETTLE FOR LESS
INSIST ON THE LEADER IN THE
"OLDIES” FIELD!

MR. MAESTRO HEI'IOH?:"S

T Central Park West M.Y.

“Beffy & Dupree”

"Gol li; Mojo
Working” |

Sun 220V

Billy Adams
SUN RECORDS

419 Madizen Memphis, Toas

“‘\\\\I\“‘w

a S
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“COME ;

TO ME"
OTIS REDDING

Volt 116
datributed by

ATCO RECORDS

ANMAARA AR

Sunny Shines Again!

"OUT OF SIGHT
OUT OF MIND”

Sunny & The Sunliners

Tear Bveop 3027

Jamig/Guydan Dt (o7 4

RELIABILITY—QUALITY

RECORD PRESSING B8

Originaters of the Patenied
rim drive; thick«thin
type rocord
RESEARCH CRAFT CO
1817 HORTH FULLER
HOLLYWODD 44, CALIF
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US VEE JAY PEOPLE
WOULD RATHER FIGHT
THAN ADMIT WE ARE

ONLY+9 IN SALES...

...we're trying awfully hard
to do Eetter.

AND TOP CONTENDERS

...oUME OF OUR CHAMPS

VJ-388 GIVING UP ON LOVE
*

BETTY EVERETT

(IT"S IN HIS KISS)

WADE FLEMONS

Vl-378 WATCH OVER HER
x

THE BEATLES

V]-981 PLEASE, PLEASE ME
VILP-1062 INTRODUCING THE BEAT
VILP-1085 THE BEATLES & IFIEL
.k‘

THE FOUR SEASONS

JERRY BUTLER

)

Vl-385 THE SHOOP SHOOP SONG

LES

| [:EE&#‘BE] 9056 SANTA MONICA BLVD. - LOS ANGELES 69, CAL. - CR 3-8500 l‘-:’f&a’.;‘;]
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Electrola Rides Beatles Wave;
Diskery Tops German Market

By OMER ANDERSON

COLOGNE — Die Beatles
singen auf Deutsch!

Electrola s bnnging out the
first record made by the Beatles

in any loreign language. The
title s "Romm gib mi dein
Hand " —"1 Want to Hold Your

Hand.” The fhp side = "Me
hebl Lhch ‘She Loves You.

The Heatles sing Gierman with
hardlv an accent, and # de-

velops they picked up a smat-

tering of the language while

singing  at the Siar Club n
Haumburg m %6

Electrola 18  releasing  the

Hiailes imaiden el for in |

loreien 1ongue €veén 2% Heatle-

ETilE SWEEINZ W £al  Laer

serman eeh-apera ane

v Hedlle Wigs wonlshires

=il ind leather jackels

fads are lingernail

ich are transtierred

f-'r:'I | bolh

NETE .'I.'mt"il'ljl.'i.J in

"Arns whlie smging

Clympia by Electrola

M Dehmler An

oressings will go

ANNOUNCING
EAT NEW GROUP!
e Yoyagers' |

¢ of the

ta L@dueen
.l.
ywn the Lord

?MOR RECORDS

(LT STRIKES AGAIN

i racles
1inother HIT

MAN IN YOU"

'EARTBREAK
AHEAD"

smla TH0%1

on sale March 5 in Hamburg,
Munich, Frankfurt and Cologne.
with  general distnbution 1o
follow
Group Singing Boam

Electrola  reports  thiat  the
Heatles  are niding a  group-
dnging booam. Lhsks by groups

Beach Boys, the Shudows.
the Dave Clark Five, the Swing-
ing  Hlue Jeans—are having
unprecedented sales

Electrola's  alacrily 10 wax-
ing the Beatles in German and
I-J:nnu_g release ol the record (o
ride the shiock waves [elt here
from the U. 5. Heatle craze,
fllusirates the enterprnise which
has hited Electrola to the top
il the Gierman record held

Electroln pow accounis lor
h per cent ol Lerman record
s e Despite  the slump in
EMIs Gierman subsidi-
Faadin

ingle
Iy managed 10 singles
production 17 per cent last
year (while the general German
industry s singles output sagged
X)) per ceni). Owerall, Electrola
disk production increased 15
per cent, and, despile compe
lon (rom lape recorders, the
liskery prodduced more recornds
milbon, of which 40 per
it were LP's) than it did In
the 1959 peak year lor the
record industry.

Flectrola wored unususl sue
Cess N countéenng  prevailling
irends In Lserman record pro
iuction. s hght material pushed
past the S0-50 rato 1o classics
and accounted for well over
Hall 1?1-;; yll‘.kl_"r_'. | '-..|||.:". ] l"'""r:-

And Electrola doubled the
industry & average lor slereo
hooming to 30 per cent

L CTIan

22 ey

Big Dee lrwin

Off for London

NEW YORK—Big Dee Irwin,
Dimension Records artist, lefi
for England recently for wux
weeks for personal appearances
and TV engagements. His sin-
gle, “Swimngin’ on a Star,” 1 cur-
rently chicking in England. Dan-
ny Kessler, who manages Irwin
with Buddy Kaye, accompanied
the singer and will stay for about
two weeks During his stay
hessler will meet with British
publishers and artists and reper-
loire men

COMING MARCH 28

THE COLLEGE MARKET
FOR RECORDS AND TALENT

Planned, Edited, Researched and Written

MANTOVANI'S
13th MONTH BIT

NEW YORK—Mantovanm
up for his 13th annual London-
inspired  "Month. In the pre-
vious 12 yvears, London has des-
ignated May wy  "Mantovan)
Month™ but this vear it will be
held in March. This year's pro-
gram feiatures a national con-
test for London™s salesmen with
W) prizes 1o be awarded, includ-
ing ¢ight grand prizes, each con.-
sisting of  an all-expense-puid
trip o London for two, Muanto-
vani's complete 37-LP catulog,
inciuding the new “Folk Songs
Around the World,” will be
avallable on the program. Terms
include extra discount, delayed
Mmiling, exchange privileges, ad-
vertising money and a wide va-
riety of display material

TS TR ST TR TR ST BN R

of double the mdustry's lotal
volume of about |5 per ceni

Finally, Electrola proved al-
most uncanny n calling pop
tunes. Of the 330 single titles
that Electrola brought out in
the Dield of light entertamnment
musc last vear., one sold
650, 0D pressangs, sy 250,000,
12 over 100,000 and 40 o S0
over 5000

Electrola began a sharp sales
acceleration last July and has
been gaining steadily month by
month. Sales increased 30 per
cent last December and the in-
crense for the penod CUctober
through December amounted to
2BY per cemt over the same
peniod in 1962

According to figures from the
Federation of the German pho-
nograph Indusiry, Electrola took
the leading posibon in hit tune
output tn the German market
for the second half of 1961
While singles sales were slip-
ping 20 per cent for the n-
dustry as a whole. Electrola
managed to boost s singles
sales by over SU per cenl
Analyzing German hit tune pro-
duction for 1963, Musikmarkt,
the Gierman music trade moga-
rine, reporied Electrola ac-
counted [for eight top lunes,
Polvdor and Teldec for six each,
and Philips and Anola for two
cach

Top vocalsts 0 Germany
were Freddv and Connie Fran-
cis, followed by Rex Gildo and
Crille

STOMPIE DOWN UNDER: Pictured in the center of the touring
U. 5. group, the Surfaris, when they were in Sydney, is Lintle
Pattie (Amphette). The young lass has had o huge local hit
in “"He's My Blond-Heoded Stompie Wompie, Real Gone Surfer
Boy.” The disk is due for release in the U. 5. on the new World
Hits label.

Vista Hypes
‘Mary Poppins’
Sound Track

HOLLYDOOD — Disney ex-
eculives believe their “"Mary
Poppins” sound-track LP out
August 1 will rank with such
successful  sound - trackers as
“Sound of Music” and "Came-
lot.” To promote the Vista
sound-track LP, Disney s pre-
paring 500 monaural limited edi-
tion copies of the LP which will
be sent to distributors, promo-
tion men, flm exhibitors and
other record companies to build
excitement for the project.

All radio play will be restricied
until August 1, including disks
by other labels of matenal from

the film. Featured players in-
clude Julie Andrews, Dick Van
Dyke, David Tomlinson, Glynis
Johns and Ed Wynn. Production
features words and music by
Richard and Robert Sherman
with armangements by Irwin
Kostal

As Only Billboard Can Do It!

Gensler Is
N. Y. Dealer
President

NEW YORK—Mickey Gens
ler, of Spinning Disc, Bronx,
N. Y., has been clected presi-
dent of the Association of Rec-
ord Dealers of New York and
New Jersey.

Other officers elected weres
Dan Montgomery, of Mellotone
Music, Bronx, wvice-president;
Karl Olsen, of Hackensack,
N. 1. vice-president; Charles
Siegal, vice - president; Don
Gharnick, treasurer; Louis Sha-
piro, financial secretary; Ernest
Weinberg, recording secrefary,
and Benjamin L. Finn, executive
director.

A brainstorming session was
held regarding the FTC Trade
Practice Rules for the Indusiry,
and recommendations were made
by the attending members to the
ARD, and NARRD Govem-

ment Liason Commities o pre-
sent al the forthcoming hearings
in Washington March 13.
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Jack Jones
will be on seven

big TV shows in
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All the top pros agree:
the Jones to keep
up with is Jack!

(A word to wise record retailers, juke box operators and disc jockeys is sufficient :

over 100 million TV viewers will want to hear more Jack Jones,)

anracdionistorv corn
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Ampex & Roberts Electronics
Will Invade Mass Market

NEW YORK—Two manufac-
turers of higher priced tape re-
corders are now firming up plans
to invade the mass-market field
with expanded product lines
through enlarged and revamped
distribution arganizations. The
companies are Ampex and Rob-
erts Electronics, and both oul-
lined their forthcoming expan-
sions to kev dealers in recent
davs,

Meeting with an  advisory
group of dealers at the com-
pany's new consumer products
plant in EIk Grove, Ill., and in
nearby Rockton, Ampex Vice-
Pregident John Latter, who also
is general manager of the con.
sumer products  division, and
fohn H. Trux. marketing man-
ager, discussed these upcoming
-"..|r|-__r|.'.

Ampex will begin enlarging
product line later
vear. While it now has only

rder priced at less than
and this one is $300—it
niually add recorders in
ce¢ classes except the very

recorder

gin with units at less than $300.

Cf some 2,100 U, 5. audio
dealers, about 350 now handle
Ampex recorders, The company
hopes Lo expand this number o
between SO0 and 600 in the next
vear and a half. 1's also going
out after more camera dealers,
and will have a display at the
convention of the Master Photo
Dealers and Finishers Associa-
tion in Chicago this month. For
the first me, the company will
also seek applinnce-TV dealers,
particularly those who specialize
in stereo consoles. About 80 per
cent of its current distribution is
through audio stores, 10 per
centl camera dealers

Although Ampex will con.-
tinue i1s one-stop distribution, it
will largely eliminate manufac-
turers representatives, switching
to direct factory sales in  all
large markets, dealing through
company-cmployed district man-
agers

The Ampex officials also out-
lined plans for a price protec-
tion program for dealers, and is

and a new co-op advertising
palicy

Al a national sales meeting in
Los  Angeles, meanwhile, the
new munagement leam of Rob.
erts  Electronics, headed by

Vice - President-General Man.
ager 0. X. Pitney, previewed
plans for new models designed
“to make Roberts the most com-
plete line of tape recorders in
the field.”™ Roberts is a division
of Rheem Manufacturing Com-
pany. The line will be expanded,
Pitney said, “to cover the entire
mass-consumer field.”
Although complete details of
the meeting’s developments were
not announced, the plans were
summarnized later as & three-
point program to: (1) Develop
new product for both the high
and low end of the line; (2) 10
vigorously develop new markets
and dealers via an expanded
sales base, and (1) to expand
Roberts' trade and consumer ad.
vertsing schedule to achieve
dominance in the mass-consumer
market as well as in the hi-hi

The Ampex lines will be- considening

Price mainlenance

specialty field.”

QUIPMENT NEWSLETTER

's Mass-Market Stereo Dying?

y DAVID LACHENBRUCH
ceond of two columns on the views of §. R
Modorola marketing vice-president.)

IOROLA'S TED HERKES sees a0 hasic
runming through virtually the entire structure
' tanment and appliance merchan-
dising. It shows up most
strongly, he feels, in the brittle
field of the mass-market phono-

| sraiph — a product whose sole
g purpose is enlertainment and re-
laxation, and which is not a

necessity like the refrigerator or
television.

av 4

Last week we aired his
opinion that the mass phono
has followed & rtraditional pattern

ration Iwo to three years after every major
Although last year saw an all-time
029,000 phonographs sold to dealers,
that this record was set under the

't of promotions and price deals, result-
glut of merchandise at the dealer level.
dy s sitting pat now,” Herkes told us,
the goods move out of dealers’

=

S il
sy fa '

‘he business probably reached its peak in
n=. said Herkes. “Last year the industry was
Fedting numbers—not sales. The deals were so
od that dealers couldn’t pass them up. But
e comes o lime when they're choking—and
may be i
«n the highly seasonal phono business., some
=10 per cent of the year’s sales are made in
tecember. "We must go into December with
bstantial inventories.” But December was a
poor month and, “January and February haven'i
oeen exacily buoyant,” The market, he said. has
heen Kept going by the “artificial stimulation™ of
“fantasuc deals™ since the first of this year.
Phonographs are being sold “on price and price
alone,” said Herkes, and the business will in-
evitably drift downward if this trend continues.
“Without artificial stimuli, the bulk of good and
profitable stereo sales are in the medium and
high end of the lines. Unlike TV and radio, the
low end models are not necessarily the best
sellers, People look for good sound in stereo. The
most stable part of the business—and the pirt
which should get the most emphasis — s the
middle part, in both console and portable lines.
“Bul what has happened? There alwavs was o
little bit better margin in stereo than in television
—and some people just couldn't stand it. As a
result, we have an undue emphasis on price
Nobody's selling the benefits of stereo to the mass
public. Features don’t seem 1o mean anything any
mare, Well, price is no reason to buy a phono-
graph. The public can’t live without TV or food
—but they sure as hell can live without a record

plaver.
"l don't know where the sales level is for
phonographs. Maybe we've been beyond our

potential market for the last few years. The faci
remains that we must develop a real reason for
someone to buy a stereo. We must sell the enjoy-
ment of breaking away from the TV set for a
\.'-hllt'.

‘I'm not blaming only the dealers, The auto
manulacturers spend all of their promotion dol-
lars to advertise directly to the public, 1o sell the
kenclits of their product. And it has worked
beautifully.™ As Herkes sees it, “Ours Is Cheaper”
18 not a product story. The public, he thinks.
would be relatively unconcerned about price if
the industry didn't place so much insistence on it

His indictment doesn't take in only the phono
industry, but TV and other hard goods as well
"It doesn't show up so strongly in television,” he
adds. “because TV is now a necessity and people
will buy it no matter what. But if we cut out the
price emphasis, we could be selling 10 million
TV sets u year instead of the present 7 million.”

Are there differences among phono dealers?
Yes, indeed, responds Herkes. The whole history
of the phonograph has depended on getting the
right dealers, he points out. “The phonograph has
always been closely associated with the music
business, By and large, the music dealer does the
best job in selling phonographs. The music mer-
chant is like the razor-blade manufacturer. It's 10
his benefit 10 sell the instrument, because if he
sells satisfaction he has a perpetual return in
terms of record sales. The appliance dealer
usually 150’1 in the recard business—or, if he is,
he's often selling below cost 10 drag customers in.
Many music dealers still believe in old-fashioned
selling.”

What s the answer? Herkes stresses what he
calls the “comball approach.” It’s almost too
obvious 1o require saying, but it contains such
mzredients as salesmanship, demonstration, prod-
uct performance.,

“Show the customer the furniture, the appear-
ance. Let lim listen, Sell him on pride or owner-
ship, on his kids' need for a better musical
instrument. Talk Features. You can make a sale
There’s enough character in the consumer—he
appreciates a good pitch.”

Herkes, however, believes the situation is
hasically an industry-wide problem, requiring a
concerted effort 1o sell the benefits of packaged
stereo itself. He 1s not very hopeful of any such
combined effort. “As it 15," he says. “all our
product training effort goes down the drain the
minute someone comes up with a better deal.”

Stereo must get its rightful share of the con-
sumer dollar, and the industry is going at it in
ervactly the wrong way, he believes, “The history
of this industry is that it takes two to three years
to Bl the consumer pipelines after every major
development. Then there's a drop-off. That's
whut appears to he happening now. | hope I'm
wrong this time, But one thing I'm certain of: I
you can’'t sell the benefits—of any product—il
will die. Mass-markel stereo 15 in this danger
H‘H.lil,}“ iy

BEST SELLING

PRE-RECORDED TAP

Below ia o lin? of the best salling pre-sectrded tages. This chart y comgiled From peerpcordsd
Yape dealer replies. Mail guetfionnaires ars uied 1o confeet tog deslers thegughayt the

on @ weekly besis. Fepuler realy at well s clataical resly pnd other Iypes of prar

tepe will bo reported on these pages with smphusis sn populer rests.

POPULAR REELS

Pev. TITLE, Arvien, Label & Mo,

1 WEST SIDE STORY

Sound Traeh, Columbis OQ 417

| LEFT MY HEART IN SAN FRANCISCO

Tonny Bennafy, Calumiia [0 #0

SOUTH PACIFIC

Sound Trach, BCA Vicler FTIO D00

CHARADE

Henry Mancin: & Wis vk, RLA Victor FTP 1221

BARBRA STREISAND ALBUM

Columbia (Q 50

MUSIC FOR LOVERS ONLY

lpchie Gleasarn Ork, Capited IW 357

HONEY IN THE HORN

Al Hirt, BCA Vietesr FTIP 1219

THEMES FOR YOUNG LOVERS

Percy Faith & Win Ork, Calombis [0 587

CAMELOT

Origingl Cant, Columbla O 1a4

HOW THE WEST WAS WON

Sound Trach, MCM ST 420)

@ Y o N O v s W OwN

—

BEST SELLING

PHONOGRAPHS, RADIOS & TAPE RECORDERS

These are the nation’s best wilers by monufecturers bosed on reswlls of o monik
long stedy wiing parsonal interviews with o reprosentative national cross-seclion
of record-slling cutlets (oaly) thet also sell phonogrophs, rodics end/er tope
recorders. A differsnt price group is published in the spoce sach wesk
cobegery appesrs appraximotely svery 14 wesks

The percantoge figure thown for eoch beand is it share of the fotol numbes
of weighted points derived from oll decler responses. Point tobulotions om
based on the ronk order of manufociurers’ soles of eoch decler, and weighted
by size of cutlet, Only manviocturers eaming 3 per cent or more of the tor
dealer poiniy ocre listed balew.

PHONOS LISTING BETWEEN $201 and $300

g

POSITION

l::: ‘Iﬂin ﬂ&“ BRAND *. OF TOTAL POINTI
1 1 1 Maognavex ............353
2 2 2 il . o vven vyt e VAR
3 3 - RCA Vicor ........... 9.0
4 - 2 General Electric . ....... 54
5 4 — Mﬂl"ﬂl‘ﬂlﬂ ............. 5‘1-'
6 ] 4 Curtis-Mathes ......... 49
b - - KiIH ........ ROyt
6 - 6 Masterwork . .......... 4.9
9 - 5 Voice of Music (V-M).... 4.4
10 - - DYIVEIIIG ura e v s vicans i S0
Others ........ yeiseas il

Since this chort i bowd on The previeus month's soler, 1 it conceivable the!
certoin bronds will opprar ol one time and not of anclther becouse of mony
influencing foctors. Thua it does not indicate that the cbove ronking opplies for
any pariod aother thon the previows month. Those bronds thet cppeored v
previous inues for this cotegery and do not hoppen 1o merit o listing abems
are thown below with their rank order in the isuve indicated in porenthesis

11/30/63 Issue: Delmonice (5).
B/31/63 Issue; Packard-Bell (7).
e —— NN RS S

Victor Springs
Spring Sale

NEW YORK—RCA Victor is
launching a special spring sales
progrum for RCA Blank Mag-
netic Tape, reels and snap-load
cartridges. The program in-

cludes special prices, adverls
and promotion and point-of-sale
materials, all § and 7-inch reels
of Red Seal and Vibrant tapes
RCA Snap-Load Cartridge and
several smaller reel sizes. Am
other feature of the promotion

cludes 12 various sizes and kinds
of tape and a compact counters
top merchandiser. b
e Ut

o
=

is the Pre-Pak BTR-1, which in- |

T a —=—————

|
i
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Cassius Clay also said:
“This album will outsell
‘My Fair Lady’”

Any arguments?

€= ST EREO sy

| AM THE

 GREATEST!

b CASSIUS
CLAY

§

The comedy album of the year
On Columbia Records®
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DON'T SETTLE FOR LESS
INSIST ON THE LEADER IN THE
"OLDIES™ FIELD!

MR. MAESTRO RECORDS

T Central Park West. N.Y.C.

Maw o3 fomorrow . . .

DON CORNELL

LOST DREAMS
FORGET ABOUT ME

For 4£4

LasAaSASTRTRTRSLTRYTYTA

- THE ESSEX ;
"(URFEW
LOVER” £

:

<OULETTE RECORDS s
J 1 Bway, NLY.,, N. Y. ’

y 11".‘“““‘

A A A 4

"BOOK OF
LOVE"”

'HE RAINDROPS

Jubiles S4A%

. ally distributed thry

: RECORD CO.. INC.
8 3, MY, 38, MLY.

el vgain with another

‘CHART BUSTER"™
¢ CHUCK
BERRY
“NADINE”

CHESS B8]

-~ CHESS

PRODUCING CORP.

2120 £ Michigan Chicegs 14, N

THE STARS SHINE OM COLPIX

FREDDIE SCOTT
“WHERE DOES LOVE GO?*

& Diwigion of Columbia Pictures Corporation

when answering ads . . .
Say You Saw It in
Billboard

P R AL AT TR

LACHENBRUCH
AT BILLBOARD

NEW YORK—David Lachen.
bruch, editorial director of Tele-
vision Digest, last week assumed
the duties of merchandising and
equipment editor of Billboard
He will continue 1o wrile the
weekly "Equipment Newsletter™
column, which has appeared in
Billboard for more than a vear.
He also continues in his posi
with  Television Digest, the
weekly broadeasting and con-
sumer electronics news service,
of which he is part owner.

TR TR T AT

Pilot Pilots
‘Non-Technical’
Components

NEW YORK—A new line of
audio  components, especialhy
designed for music dealers
“who have shunned component
merchandising as o costly and
o0 lechnical™ has been an-
nounced by Pilot Radio Cor-
poration

The fair-traded line initially
15 composed of three electron-
ically matched and integrated
‘modules” consisting of stereco
FM-AM  receivers, record
changers and speakers, The low-
end set is $529.50, stepping up
to a 70-watt system with solid-
state amplification at $725 and
a 110-wan svstem, also with
solid-state amplifier, at $899.50,

A self-demonstruting mer-
chandise dsplay piece enables
the dealer to demonstrate the
components with a minimum of
technical knowledge and floor
space (i1's six feet wide, two
feet deep, cight feet high). The
customer actually does his own
demonstrating by twisting a knoh
on any of the three matched-
component systems. The modu-
lar music systems, accord-
ing to Pilot vice-president-gen-
eral manager Roland J. Kalh,
are complelely new, and none
of the units are available in
Pilot’s regular component [ines

Gen. Electric Sets

New License Fees

SYRACUSE—A basic patent
covering the FM stereo broad-
casting system now in use has
been wsued to General Electric,
the company announced this
week, in informing the industry
of a schedule of license [ees.
The palent coverage includes
home FM stereo receivers, re-
ceiver converters, and broadcast
Iransmillers,

R. C. Wilson, general man-
ager of GE's Radio and Tele-
vision Division, announced that
the company will license indi-
vidual stations 1o use FM stereo
transmifters &f a rovalty of
$50, covering the full 17-year
life of the patent.

According to the current issue
of the industry news service,
Television Digest, there are now
307 FM sterco stations on the
air, and this number is expected
0 grow to more than 400 by
the end of this year

The royalty rate for radio
manufacturers is S0 cenls per
“reception device” (radio, tuner,
parts kit), with transmitter man-
ufacturers being charged a roy-
alty of $50 per transmitter. The
rovally schedule covers only re-
ceivers manufactured after Feb-
ruary 25, the date of the

patent.

NEW ALBUM RELEASES

This form is designed to oid declers in ardering and braadcartarn in programming.
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SARNIEL BELL—Famoun Menifers Soeak: AR 3

AsCOT

Stop Smakfayg: A8 13013 ¥
YARIDUS ARTIITY - Jaixr From the Movier: A 13013
ALY 1a0)3 -

AUDID FIDELITY

BILL RARRON, TID CURION & ORK -Now, Hear Thig!
AFRD 8133

CAlDMaN

Jeha F. Kemandy: A Ssll-Pertralt, 1T 2070
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COLUMBIA
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THE CLAMCT BROTHIRS AND TOMMY MANEM-The Firy

Wurrah: €1 7165, CL 963 .
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|
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DENIS MARTIN-iran SingAleng: TW #1234 Sw 99008 =
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O " —"————_— — - W S . ———— — = — -

‘1812~ Overture Op. 49; London Festival
aFL 2601 — =

TCHAIEDOVIEY
Orch. | Sharpher

The Very Bewi of A1 Nist: EJ4714, ZE8718 ==
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51 LEVITTAN--Yiddnh Sing Along: E4212. $E4212 R -
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E43Y. 24NN = =
CEIORGE MITCHELL MINSTRELS -Vocr: E421B SE€218 - | =
The Wery Bett of Egie Smith

Earad, LELFID - | =
(ONWAY TWITTY -Hit the Bsad: EJI21F, SELIT — -
Hamk Williams Jr Sings Mamk Wilfiams: E4213, SE4213 - | =

I’lllﬂlﬂuufl“! The Very Beit of Big Bandy ELTIV,
EE4TI = —

VaRioul ARTIITS—Cres! Cowmiry Fevoriles: E£210, SE4T10 — | —

_'_l“_‘

MUSICOR

Gewe Piteay's Big Sintesm, MM 2008 MY 2006

wly
- |=

Um, Um, Um, Um, Us U the o Majer Lamcs:
OKM 12108, OKS 14106 e e 1 L

GEIGIMAL SOUwWD
SETLINERS —Snce | Don'l Meve Your LPAR STIG = ik

PHILIPS

d SEASONE - Cowr (Ga A o omd B Ovhiar Lamam
PHM 200-124, 600128 & by |

HOWARD . IMITH - Esrnedy In Cermidrry; PLCI0 |

A ViCTOR
CARY BUNTOM. JOMNNT FOLLINS, CLARE TERRY - Thres &
kagr: LPM TF25. LSF 3735 —
THE TOEEMI—Whesls LPW THAE LW RS =
PEGIMA
JACK LA FORGE-You Faucinate Me So: & 301 I
STLVIA DE SATLES-The Bexr Iy Ye? 1o Come: W 794 . =

The lr. Blachwoad Brothers Sing Semgs Oar Fafhers
and Qther Foveriten: SRIF &304 - -

ORRELL QUANTET -Towih Segn Owtl; LELP 40011 -

RNTTHM MASTERS QUANTET it Myt Be the Mar in the
Sy . . . I a0l -

SPEER FAMILY -Gargen ol Meindy: $RLP &013
STAMPY GUARTET—'Waat a Doy That Wil 8e SaLF 80013 -

o CENTURT.FOR"

DIANE NEMAT-—Mawy Blue: TFM 3100, &FS 1D
The Magie of Mays Buiv: TEM 3127, 8B5S 4000 -

GEORGE BARNES & CANL ERESS-Town Hall Comcert:
UAL 3335 UAS 135 -

VERVE

RAY BROWN, MILTON JACKSOM—_Much b= Comemen:
VESED, VEESED

“llu"‘“..im m. hm el
The Essemtial Bemny Goodman: VESHD, VaESE] ==

JORNNT HOOGES. WILD BILL DAVIS-Mem of Biues:
VA, VaRT

JIMMY SMITH-Whe's Afrald of Virgmia Woalf: VESEYL s
VR 5E]

KAl WINDING - Mords Case =3 VESTY, VEESTI -
ﬁ
VOCALION
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Bill Besros Siagn Cowniry Jomgs: V1 1707 e B
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"Se= Ditk Deahy for Dealer

New Ad Program

NEW YORK—A new retal

e e e e ——
DISK DEALS FOR DEALERS

advertising program designed to
“build local Norelco dealer ad-
verlising o a level unequalled
by any other lape recorder
producer”™ has been announced
bv the High Fidelity Products
Division of WNWorth American
Philips Company at a series of
coast-1o-coast meetings,

Norelco representatives told
dealers that the company had
earmarked more than half of
its total advertising dollars for
a special ad fund for the local
use of dealers. One hundred
percent company-paid, it per-
mits the dedler to promote his
own store as well as the Nor-
elco line, according to product
munager W. Semmelink.

Included will be ad mats
promoting the full Norelco line
of lape recorders and acces-
sories. In a compamon national
ad campaign, Norelco will use
major consumer and hobby mag-
azines and AM-FM radio. Point-
of-purchase displayvs are also
included in the advertising pro-
Eram.

8l b,

program.

purechased

anradionistory com

A wmmory of promaotioncl eppartunities for declers by monufocturens ond
distributors currently offering records of special termi. Shewn where avoil-
able are stoning ond expiration dater for ecch deal a1 well a1 the dote of
inue and poge number of the eriginal new: story and/or odvertiserment
praviding details of sach promation. Please conmull thess for full infarmation

LONDON—Expires March 31, 1964, Starfed December 15, 1963.

Annual catalog restocking program. On afl catalog iterms, special dacounty, ,
delayed billing end =xtfra ad allowances available [

AB(-PARAMOUNT—Expires March 31, 1964. Starfed lanuary 9. 1964,

A 2% por cent discount on all new and catalog ABC-Paramount and Imoulie

20th CENTURY-FOX—Expires March 31, 1964, Starfed February 1. 1964.

A 10 per cend discount on all aitums dwring the “Leap Inta Spring

SIMS—Expires April 31, 1964. Starfed January 1, 1964

On 15 country and gospel album releases. fhree free albums for each |0
A 100 per cont exchange privilege on all product.

STARDAY—Expiration indefinite. Starfed January 1, 1964.
A 3 per cent discount on all regulsr Stardey albums. A 10 per cent discount
on Sterday economy hingd albums

PRESTIGE—LUntil further nolice. Starfed February 1, 1964 _

A 1Q per cont disceun! an all albums of Prestige and sibsidiary labeh. Special

:q"'“p.ﬂ?i"'m' Buy 12 and get tour Iree on all John Coltrane LP'y Expires
WL

when answering ads . . .
SAY YOU SAW IT IN BILLBOARD
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The Record Merchandiser
in Today’s Marketing Evolution

Exciting and Comprehensive
Editorial Content:

i ion
the most exciting documentat
::tlmt?t!:lz-mﬂﬂnt of our industry ever

published. I know it will show that progressive

phonograph record merchandisers are

serving the phonograph record consumer, and

are being served by the l;ﬂ;r;yg :::urd
scturers in our in i
Enp::lte in & continuing enlargement of the

phonograph record market, as well as

Some Planned Features: |
* The Record Merchandisers' eantribution

to the record industry; expanded marksting

orizons — inerease of retail customers
Enazh::l — merchandising developments &;

packaging, fixtures and promotional &i

« Capsule profile of each NARM member

« The Retailer's point of view: the service,

promotions and selection of product offered

by the record merchandiser
« The History of NARM; its service to

the record industry —its forums provided for

outstanding leaders of the industry to

discuss industry problems—its
mmat::mn sales conference technique—

its public relations contact w_ith mass
merchandising business publications

« Special features on 1964 NARM Convention

Eeynote speakers: Lieberson, Marek,
Wallicha,

those of allied prndue:t_m“IULES WALAMUD

BILLBOARD OFFICES
NEwW YoRrk HoLvrywoop CHICAGO
165 W. 46th 5t 1520 N. Gower 1858 W. Randolph St
212 PLaza 7-2800 213 HO 9.5881 312 CE 6-9815

“We are extremely pleased that this su pplement
will be distributed not only to The Billboard's
readership with the April 25 issue, but will

also be distributed at the Sixth Annual NARM
Convention, April 18-23, 1964, at the

Eden Roe Hotel in Miami Beach, Florida "

“The plan to enable individual NARM
members to obtain extra copies, carrying their
persanalized advertising messages for

distribution to their present and prospective
customers, is an excellent one "

A Fully-Documented
In-Depth Report
Published Asa
Colorful B14x11
Reference Section
of
April 25

Billboard

"...will appear exclusively as a separate

part of the April 25, 1964 issue of The

Billboard. I am happy to inform you that

the Board of Directors of the National

Association of Record Merchandisers, Ine, o
has authorized me to announce their approval
of the proposal made by The Billboard to our

Board during its meeting in Chicago, Illinois,

on July 30, 1963."

NASHVILLE

726 16th Ave. So.
615 244-1836

.

'
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DUKE
ELLINGTON

OR RECORDING EVENT

Mons CM-1 Tierem C5-1

ORIGINAL CAST ALBUM

| Contact your nearest distributor.

4] BALTIMORE. MD., Jos. M. Zomaiiki Co
BOSTOMN, MASS., Mutual Diw, Ce.
CHICAGO, ILL, Gormiso Dits., Inc.
CLEVELAND, OHIO,

Clawve, Disc Distg, Ca.
DETROIT, MICH., Merle Din. Co
E HARTFORD, COMNN.,

Allied Record Dists.
HIALEAM, FLA., Tons Digts
LONG ISLAND CITY, N, Y.,

Jet Record Distg. Corp.
LOS ANGELES, CALIF., Merit Ding. Co
NEWARE, M, )., Essex Bocord Dute
FHILADELPHIA, PA_ David Bosen. Inc
SAN FRANCISCO, CALIF,, Eric Dirtg. Co.
£T. LOUIS, MO., Robert Dint.

CONTACT
RECORDS

I841 Eroadway
Bm. 1305 NYC,
N.Y. 10023
M. LT 10457

when answering ads . . .
~ Say You Saw It in
| Billboard

STATIONS BY FORMAT

® Continied from page 13

personalitics. Vice-President and General Manager, William D. Shaw.
Program Director, Allan M. Newman,

KFRC: 5,000 watts. RKO General owned. Music format: “pop
standard” featuring music mainly from current LP's with some pop
(non-rock) singles. General Manager, Alfred Racco. Program Direc-
tor, Bob Marshall,

KGO: 50,000 watts. American Broadcasting Company owned.

Music format: “standard.” Station airs two telephone-audience par-
ticipation programs, 3-5 p.m. weekdays and 10 pm. to | am. week
nights. General Manager, Don Curran. Program Director, Jim
[unbar.
Note: Doug Fletcher, KNBR air personality (6 a.m. to 9:55 am.)
was rated as one of the most popular air personalities in the market
and is credited with a large and loyal following. KNBR is the 50,000
wilt NBC owned station.

NASHVILLE: 9 AM, 4 FM stations. 60th radio market

WEKDA: 1,000 wats days; 250 watts night. A Townsend
Station. Music format: “pop contemporary.” Featuring new popular
singles and proven popular current releases. Airs listener participa-
tion program 2:10 to 4 p.m., Monday through Friday. Strongly
ilentifiable air personalities. President and General Manager, Jack
Stapp.

WMAK: 5,000 watts, Independent. Music format: “pop con-
temporary,” featuring popular singles and porven populiar current
releases. Station utilizes mobile news units and national news service.
Strongly identifiable air personalities, General Manager, Charles F.
King. Program Director, Rally Stanton.

WSIX: 5,000 watts, Independent. Music format: “pop standard,”
featuring LP music and some current (non-rock) singles. Manager,
Paul L. Ruhie. Program Director, William Jones,

WSM: 50,000 watts. Independent. Music format: “standard”
and c.&w. Airs “Friday Night Opry” (7 10 9 p.m.) and “Grand Ole
Opry"™ (7:30 to midnight). Both programs feature live music and
performers.

WLAC: 50,000 waus, CBS affiliate. Owned by Life & Casualty
Insurance Company. Music format: “standard” and c.&w. Airs
“Focus™ (2:10 to 4 p.m.) listener participation program Monday
through Friday. Executive Vice-President and General Manager, F.
C. Sowell. Assislant Vice-President and Program Director, Rob
Townsend.

sic and language programming
50 per cent of schedule) and
“Negro Oriented” (stations pro-
gramming primarily to a Negro
audience).

In using these terms Bill-
board will be referring only to a
station’s music format. With the
understanding that virtually all
of radio stations today repre-

Format Glossary

® Continued from page 12

than 50 per cent of their total
schedule,

Other station references will
include: “Jazz™ (50 per cent of
schedule), “Ethnic™ (foreign mu-

senl more today o their listen-

+ « - CAN AN ARTIST PERFORM ON RECORDS AS
| HE DOES IN PERSON?

- -« WHO REALLY MAKES THE DECISIONS
F ABOUT REPERTOIRE?
-+ . HOW CAN A RECORDING CAREER HELP OR
HARM A CONCERT OR NIGHT CLUR CAREER?
- .« HOW MUCH SHOULD AN ARTIST, COMPOSER
OR ARRANGER COMPROMISE FOR THE SAKE
OF A RECORDING?

| THE FROGEAM

| March 4

, The Influence of Becords om Music

Coarge Avaljan, Mederatar

dohm Hammond, George Marsd,
Bok Ralontr

farch 11
Recording and the Performing Career
John  Coveny, Modersips
Schuyler Chapin, John Levy, Mitch A fer
March 18
The Hepetinire h.l:;_ Classical snd |/

lirawl Horowilr, Modecsics
Thomas Froat, Gerry Mullican, Bob Thisls

|' . Marck 25
| The Wupurinirs Problem: Pagilar, Falk,
ind Othery
loe Csids, Maderater
Bat Dylen, Jac Moleman, Steve
k| Limrence, Sleer Shole

Agril 1
The Artist and the Studis
51 Rady, Moderator
F
|

Mortom Could, Quincy Jones
April 8
Compating and Arranging for Secordy
Archie Bleyer, Modersior
Don Canta, Bob Crewe, Guniher Tehillas
Azl 15

en Seund
i Tom Dowd, Jack Somer
i

Aaril 22
T™he Creative Qs of Technelogy and the
lin Ta :r .th -
; 1
Wilten Il-lbrllh 11'_“ Dﬁwd_f;:irllm.
| Iach Tomer
These problems and many others like them will be debated, discussed

and dissected by leading members of the recarding ficld in

RECORDING AND MUSIC: Culture, Commerce and Technology
presented by New York University in conjunction with NATIONAL
A:[.'A_DEMT OF RECORDING ARTS AND SCIENCES on eight con-
!:'tuh;c ]‘Hrl'adnt;lay everings (beginning this coming Wednesday,
arch 4) from 74K} 10 B:30 o'clock at th otel L: ; i
i R R e R at the Hotel Lancaster, Madison
TUITION: $75.00 for B scssions
FOR IMMEDIATE ENROLLMENT CONTACT:
R:g‘ﬂ}uﬁd N. Wilburn. Bureau of Conferences and Institutes
New York University, 6 Washington Square N, New York City
Phone: SPring 7-2000—Extension 8109
You may phone in your enrollment and pay for the course the evening
of the first session,
|

e

A—
-

ers than just music, we will en-
deavor 1o explain as the situa-
tion arises, the other important
facets of the station’s format.

DON'T SETTLE FOR LESS
INSIST ON THE LEADER IN THE
"OLDIES” FIELD!

-

MR. MAESTRO RECORDS
7 Central Park West, N.Y.C.

ROCKIN® TO THE TOP

Jerry Smith's

"EASY ROCKIN' CHAIR"
“LITTLE AH SID”

ORDER ROSIE B 3954
NOW or hrom your “One Step”
L
MADISON DIST. €0
503 W, T4tk S¢.
Minneapolis, Minn.

MEN WHO READ
p BUSINESSPAPERS
MEAN BUSINESS

d

Say You Saw It in
Billboard

1964
RADIO

PROGRAMMING
GUIDE

your key to open doors

at radio stations /¥,
no matier what '
produel or service '
you sell!

Your Opportunity
to reach and sell

radio station
management and
pProgramming ¢
personnel in a
reference edition
stations will

use, keep and

refer to...for

many months to
come!!

APRIL 11—DATE OF ISSUE
MARCH 14—ADVERTISING DEADLINE

OHset Printed—Ho Plates Required

To place your advertising order, or for
further information, conlac! your
regular Billboard office:
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United Adds Flash Bonus
To Tempest Shuffle Alley

TEMPEST

CHICAGD — United's new

lempest shuffle alley s similar

iezign 1o the [irm’s previously
sful Topper, but features
Flash Bonus game in ad-

dition to Dual Flash, Flash.
Regulation and Bonus.

Flash Bonus combines the
flashing lights of Flash and the
bonus scoring options of Bonus,
The player tries o tume his
shots to coincide with the high-
est score on the flashing lights,

Strikes range from 60 to 400
and spares from 30 to 300, The
player alse builds up a separate
bonus score. In frames 1-7
bonus strikes count 400, spares
2000 In frames 8-10 bonus
strikes are 600, spare 400,

Al the end of the game, the
player can have the full bonus
score ndded to his regular score
if he gets a strike. A spare gives
him hall of the bonus score
added to his regular score.

Tempest also has three digit
scoring  for regulation, four
digit for the high-score games.
Tempest also has the other Top-
per festures: Formica side-rails,
steel cash box and a colorfully
designed cabinet. Shipments are
expected to begin shortly

W. Germa

n Ops in

Aerger of Assns.

M B URG—West
in machme operators
schieved an important

the arcade operators
niral Operators Asso.

ing tms country whal
world's most power-
nerator's association (Bill-

February 22).

15 now but a smgle or-

1 — Zentralverbandes

{'reanizationen des Aulo-

. slell-Gewerbes (ZOA)

speaking  for Germany's or-
peralors

I he influence and prestige of

iMZed

Ger-

the Central Federation of Or-
ganizations of Comn Machine
Trade is soaring. In the face of
serious trade problems, the ZOA
has achieved harmony among its
own membership and in its re-
lations with manufacturers and
distnbutors. The membership
owns about B0 per cent of coin
machines on Jocation.

Verband der Automatenbe-
tricbe e.V. 8 a respected organi-
zation serving a specialized
section of the trade—arcade op-
erators. The merger came off
simply because the two orgam-
zations decided there was no

B&B Named
By Wurlitzer

BUFFALO — The B&B Dis-
tributing Compuany has been
named Wurlitzer distributlor for
Western New York State. B&B
is & partnership of Charles Brod-
erick amd John Bilotta, Brod-
erick, a veteran operator, has
sold his routes and will concen-
trate on the distributorship. Bi-
lotta has Wurlitzer distributor-
ships in Syracuse, Albany and
wewark, N Y

B&B will hold open house for
all New York Stale operators
Monday (2) through Saturday
(7) from 9 am. until 5§ p.m. Re-
freshments will be served and
factory officials are expected 1o
be on hand.

Montreal Court
KillsGamingRap

MONTREAL — The Quebec
Court of Appeals recently ruled
that a pinball game should not
be labeled as a gambling device
simply because it is difficult for
the player 1o win.

Justices Paul Casey and Pierre
Badeaux upheld the appeal of
Rita Toupin against a 1963 con-
viction of operaling a gaming
house. She owns a snack bar
restaurant from which a pinball
machine was seized

With one justice dissenting,
the court held that the prosecu-
tion had failed to prove beyond
a reasonable doubt that in the
case of the particular machine
the skill and experience of the
player was, for all practical pur-
poses, of little or no importance.

real difference in their functions
and aims.

The negotiations producing
the fusion symbolized the Ger-
man lrade’s new drive for unity

(Conlinued on page 59)

Mo Slowdown in Coin Exports

¥ YORK — Exports of
tates coin phonographs

in any single category was the
Italian import of 1,061 amuse-

veloping into a good market
for new phonographs after lib-

sment machines for ment machines, with France eralizattion of playing regula-
wr 1963 continued o close behind in the same de- trons by Provincial government,
ns, rising from $2,251.- partment with 957. imported 100 fewer ma:hmcs
962 to $3,470,340 a . in November than in tober
e in total dollar vol. West Germany, second in  [963 but, with the purchase of
R = total mmports with 900 ma- s -
according to figures re- chi bised $476.765 204 amusement machines, hung
ed oy the U. S, Depart- ooty ‘:L“"F“;ji'“nn 20 Cone on to a high place (seventh)
. : m the foreign markets.
ommerce, the top customers for the U. S. R 5
The 1963 total of machines product. About haf of the The top five nations, in dollar
ported was 7,894, compared German purchase represented value of imports were Belgium,
6,262 in November of the new phonographs, despite 1he West Germany, France, Swilzer-
svious year, and Belgium was couniry's eminence as a Euro- Imdh ;m::ll Italy. \’::qczl::th. I-I|n
leadine.  cust i pean manufacturer of the same ninth place, constitut the
e ﬂji_ ¢ Lu; omer, impori kind of equipment best market among Latin Amer-
& LG IACRines S PRl Sal : jcan countries, as it was in the
582,110, The highest figure Canada, which had been de- pr:-.-iﬂus month.
e
Coin Machine Exports i
anmbur 1963 e 22k
— e, WSRO M
Belgium 645 3 543394 391 114404 641§ 224312 |
West Germany 402 242,631 21 4,508 477 : ‘m :
France - — 28 - 4595 551 410,
E‘Wfﬂﬂhﬂd s l, 3,310 = pi= 386,7
I1al e b 1695 — - @ — t.m’ 258,877
United Kingdom 22 18,549 62 15,226
o e Y
: ' 640 D4 22,381 196
'U‘mnll.. 20 22,628 3. 1,395 B8
Austria e 45911 s 4, o
Ar:mﬁu 3 2688 — —_ 187
Sheden A %130 — Jeed ' A HS ) S
e e 2 oy, 223 A R
Netherlands = = — — 23 9,435 "15:
mm’mwu 64 51,490. 2300 S185%0 33
TOTALS ,m $1,149,729 852  $232,567 )9
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Coin Machine

EUROPEAN NEWS BRIEFS
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Missing Pinballs

GENOA—International mari-
ime authorities are sifting the
case of the missing pinball cargo,

The owner of the Iwalian
freighter Maria Amata said in
court here that he deliberately
sank his vessel to collect S680..
000 in insurance. The Marna
Amata went down in flames on
January 19, 1959, 50 miles off
"ulr.ncm Spmn The U. S. cruis

r Macon rushed to the rescue
.md saved the crew. The weather
was fine and the sea calm.

The Maria Amata’s cargo con-

sisted mainly of pinball machines
valued at $75,000, destined for
U. 5. military service clubs in
North Africa and Euwrope. Ex-
perts of two insurance companies
later examined the wreckage in
Valencia harbor but they could
find no trace of the cargo.

The Iinsurance companies
lodged arson charges against the
ship owner, Federico Del Re:
the owner of the cargo, Gino
Vaiani, and the ship’s master,
Capt. Lorenzo Amoretti.

Star-Foot Sales

PARIS—SATEM. of Pans
is claiming heavy sales for ils
new game Star-Fool, a combina-
tion of pinball and soccer game.
The 1wo-plaver game has the
standard pinball format but the
playing field 15 laid out like a
soccer field. Each player dis-

poses of two flippers to guard
his goal and four fippers fo
play on the ficld. The game i
fully automatic, the ball beiny
returned to play automaticall; |
when a goal s scored. Thy
speeds up the game, which e
be regulated with a timer. Th
Paris firm is exporting Star-Fog|
to North Alrica and Latin Amer
ica, as well as through Europe

Spanish Show |

MADRID—The Spanish trad
will hold the second Nationa
Exhibition of the Coin Machin
Industry in Madrid from Mmn
11 to 17. It will be held in con.
junction with the annual Madrid |
festival, which attracts visiton
from all over Spain.

Invialions are being extended
to leading foreign coin machipe
manufacturers to exhibit equip
ment at the exhibition, which &
Spain’s only major trade show
case. The first exhibilion held
last year in Barcelona allracied
substantial foreign participation,

This year's showing is e
pecied 1o lure more foreign
firms because of the boom get

ting under way in the Spanish
economy.

Seek Tax Cuts

MADRID — Spain’s phono-
graph trade i1s negotiating wilh
the government for a drasti

(Continued on page 39}

DISCUSSING STRATEGY during o Rowe AC Manufaciuring sales
meeting in the firm's Whlppnnr. N.J., plant are Robert Edinger,
Harold B
manufacturing; Fred l'nllnh, ﬁ:u—pmidnm and sales manager,
Dick Mueller, vice-president; Jim Abato, director of field service:
Bob Martin, beveroge program director; Si Knapp, credit man-

ager, and Jack Dunwoody, regional sales manager. '

regional sales ma

ROWE AC EXECUTIVES gathered for lunch during o recent re
gional sales meeting in the firm's Whippany, N, J., plant. In
cluded (left to right) are George Klersey, regional sales man-
ager; Paul Huebsch, national soles monager; Bob Martin, bev-
erage program director; Bill Inshaw, director of planning o
Whippany; Phil Glover, regional sales manager; Fred Pollak,
vice-president and soles manager (standing), and Ed Be

director of industrial relations at Whippany.

rogden, vice-president of
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I'HE NEW

ROWE AMI TROPICANA

brings you
“THREE-IN-ONE”
PROGRAMMING
TO SATISFY
ANY LOCATION!

suddenly, any location becomes

the focal point of exciting, big-time
entertainment when the new

I'ropicana starts playing. This great new
music-maker is an unbeatable
money-maker. See it at your Rowe AMI
distributor’s now.

Al

100 SELECTIONS! 160! 200!

ALL IN ONE PHONOGRAPH

® Exciting New Styling
® Room-filling Stereo Round*
® Exclusive Self-Contained Speakers

® Dramatic Personalized Location
Display

® Jop Album Hit Feature

® Color, Motion, Salesmanship

ROWE AC
MANUFACTURING
The Merchandise Mart, Chicago 54, Illinois

Rowe sets the standards in
vending equipment, bill changers, music systems
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Adult Programming Moves

Slowly With

By H. F. REVES

DETROIT—New possibilities
IN Programming appear (o arouse
only limited interest in the coin
phonograph business here. There
are several reasons.

There has been a gradual
change from a large number of
small operators to a much Jesser
number of large firms, with far
fewer small operators remaining.
Little aggressive business promo-
tion is evident, and serious ef-

forts for a united industry front

EVERYTHING IN
COIN MACHINES

Arcades Our Speciolty
Write for your needs.

MIKE MUNVES CORP.

E77 Tenth Ave., Hew Tork, M. Y.

| NEW AUTOMATIC HOSTESS

Telephane Musle
if ariginal crates

cgulpment for location and
i lake care of @0 locationa
sell far fraction of cosi

Whrite: E. B. ALLEY

il Bresk M. Richmpnd, V.
L

. BARGAINS

FOR THE WEEK

BOWLERS

n smse ar Hayal, 14, § Ti.ba
U Basuis, 147 . ; 133.59
1 ey tissma, 147 . = *“-“

. Duplex. T4° «w TFA 00
Livance, V& . 300.50

-] ARL Tourmament... .00
T3F Bawlerm are an e - wlh

irte fAtact

e Brices preflerably ln quan-

. Friced de nol Iaclude ds-

4 lemr g* erallng. Crating, W
feiirwd, $35.99 o 390.00 axfra.

Wrile or Tall Us Collect,
MAin 1-3541

Dur Price LV on Full
ain-Qparated Machines.

ve 3b. 51 Louls 3. Mo.
Aln 1-3511; Cable: Candisi

‘W low Priced
25¢_(HANGE

~ ° | MAKER
e 697

CCHANGE
INCLUDING

l EXCISE TAX

F.0.0.

= Chicago

fhe:k These Feaotures:

® Vault-type construction

* Mechanism mounted to
iwing-out door

* Compact! Can be mounted

*o wall or on pedestal any-
where

® Clutch handle

® All manual operation

. 2 special Ace locks, screw-
type for maximum protection

EFECIFIE.H.TII:IHS

Height: 18137  Width: 814
Depth: 4 Weight: ]:D Hr,l

Capacity: 230 In change
IMMEDIATE DELIVERY

Write, Wire or Phone
Quantity Prices.

LOGAN DISTRIBUTING, INC.

1850 W, Diwision Sirect
Chicago 22, I,
Phore: HU £-4870

Detroit Ops

through an association have been
largely frustrated.

Large firms and those with
diversified interests tend 1o leave
the decisions and details on pro-
gramming to a man on the route,
and executives devote little at-
tention to this aspect, Frank Al-
luvot Jr., of Frank's Mousic,
made a typical comment. “We
let out collectors take care of
programming—that’s what romte.
men are for."

A similar position was ex-
pressed by Robert L. Wiley, De-
troit. manager of Empire Coin
Machine Exchange, a diversified
firm, who assigns record selec-
tion 1o the rowteman, and notes
that “programming is a very spe-
cinlized activity,” requiring a
man with close daily contact
with the public’s choice, rather
than decision by an executive al
a desk

Some Acceptance

The new 33 singles have found
acceptance by some operators
who have taken the trouble to
do a systemalic or well-planned
job of getting them on the right
machines, as a new tool of pro-
grumming, Other operators have
expressed just so-so satisfaclion
with them, and the netl result
may be summed up as 50-50 ac-
ceplance,

The 33 singles find most sup-
port, among operators surveyed,
with the smaller operator who
15 close to his locations and fol-
lows up personally, Typically is
Art Kras Music, which is using
the Secburg programming exten-
sively, citing potably Bobby
Benton numbers and “Solitude”
as favorites. With locations for
this firm chiefly in bars, there
15 Ittle demand for rock and
roll, and the little LP seems 1o
provide the music wanted.

“I buy a few sets of each one
that T figure ix pood,” Art Kras
says of the Artist of the Week
numbers. “Then | move them
around from one location to an-
other. It all depends on how
they are plaved. If lhr.:n arc
played well, ]II keep them on a
month or two.’

Standard Tunes
~ T'he caliber of tunes available
15 in their favor as “most of these
are on the standard side.” like
Ray {'Imrh: “I Can't Stop Lov-
ing You." “These just keep on
playing—they are more like hit

[Continued on pppe 53)

See 33 Trend
In Twin Cifies

By ROY WIRTZFELD

MINNEAPOLIS — Within
three years, a goodly 75 per cent
of all phonograph records being
made for the juke box markel
will be 33 stereos, according (o
a leading Twin Cities distribu-
lor.

A leading local operator noted
the sules of Seeburg 333 singles
packages had been “small com-
pared with sales of the little LP.
Perhaps this could be due to the
merchandise on the little LP'%s is
better, but whatever the reasan,
the sales difference between the
two has been striking here,”

Another operator said he was
now getling requests for the 33
singles from some locations. and
the trend is definitely under way.

Still another source said, “You
have only to look back on 1963
lo see how much stronger the
33 was in that year compared
with 1962 to get an idea hnw it
will stand in 1964 and 1965.”

S
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Boston Operators Take Dim
View on Adult Programming

By CAMERON DEWAR

BOSTON-—The greatest pro-
gramming idea of the century
has been discovered by the mu-
sic operators of Greater Boston
—the Beatles. Aside from the
long-mopped lads from Liver-
pool, they take a dim view of
special  programming, although
they designate types of music
with regard to age brackets, ap-

peals to national groups and, in

a few instances, locations that

appreciate old-time tunes.
Many operators say they have

altempted upgrading their pro-
gramming with generally poor
results, or, at best, with results
so meager that they did not war-
rant the effort. There is a feel-
ing among most that since Bos-
ton is thought of as a center of
culture, adults are most reluctant
o make regular use of juke
boxes. After many attempts at
interesting this level of customer,
it has been found that the only
way to succeed is to cater almost
exclusively to the younger ele-
ment.

“Outside of a very few spots

where a better type of music will
BO you've just got to [nlluw the
trend with pop music,” says Sam
Baker of Melo-Tone Vending

Company in Somerville. “W:tl:
teen-agers the 33's are a dead
loss,” says Baker, who has
found little success with his at-
templs at better programming
with little LPs lndw."-?-‘i in gen-
eral. His programming is based
on his own judgment, the Bill-
board listings and what is selling

at the one-stops. “When they get
(Continued on page 53)

Milwaukee

Use of 33

By BENN OLLMAN

MILWAUKEE — Beer City
operators are stepping up their
use of 33 stereo singles and
little LP’s.

Alert coinmen here report
that more careful analysis and
study of individual location mu-
sic preferences is boosting their
route receipls.

Although it is impractical,
they say, to ignore the impact
of the hit 45-rpm singles con-
stantly heard on the radio, there
is a steadily expanding demand

Operators Step Up
Singles and LP’s

for juke box programming
aimed at more adult music
tastes. That 15 the need pro-
gressive coinmen here feel is be-
ing filled by the 33 stereo singles
and little LP's.

Jack Hastings, Hastings Dis-
tributing Company, says, “I find
that in the rnight locations, the
littie LP's and stereo singles do
very well. People who have de-
veloped preferences for specific
artists and a taste for finer mu-
sic than 15 generally available
on today's output of 45s po for

these little LP's. On our routes

we shy away from the little LP%s

and stereo singles only in those

spots that cater strictly to wesl-

ern and rock and roll music.”
Photos Help

With few exceptions, adds
Hastings, his juke boxes offer
one column of liitle LP's. Album
jackets and artist photos on the
machines are also helpful.

Ken Zastrow, Milwaukee
Amusement Company, claims
“jazz spots are our best loca-

(Continued on_page 53)

Adult Programming Demand
Heavy Among L. A. Operafors

By ELIOT TIEGEL

LOS ANGELES — The de-
mand for adult programming
material has been brisk and the
subsequent use of such maternal
by operators has been reward-
ing, a look at the Los Angeles
coin picture reveals,

Distributors for Rowe-AMI
Rock-Ola, Wurlitzer and Sece-
burg all were of the opinion
that locations are carning extra
dividends by programming adult
material, erther through the Mu-
sic Operators Stereo  Service
(MOSS) or the Seeburg Artist
of the Week program.

Ken Siler, of the Wurlitzer
Corporation, reported that oper-
ators have been faking advan-
tage of the MOSS pack and us-
ing this programming on ther
model 2800 called the Golden

Bar, which plays both sides of
10 hittle LP's a1 50 cents an
album.

Complete Programming

“With a little work operators
are effectively using adull pro-
grﬂmmml, to increase their busi-
ness,” Siler said. “They now
have the facilities to offer com-
plete programming to their adull
audiences.”

Siler said the ;ulu!l Programs-
ming material was “filling a gap
in repertoire hy nffcnng good
adult stereo music.” He empha-
sized that operators feel the adult
matenal has been a boon to their
business. Siler noted that Little
LP’s offering three tunes for 25
cents have gone over extremely
well and are flexible. He added
that the adull programming ma-
terial was actually helping sell
machines, claiming that opera-
tors had been calling for equip-
ment to play the adult-slanted

music.
Leo Simone of AMCO, which

distributes the Seeburg line, re-
ported that operators were de-
riving more income at locations
in which they had installed the
LPC Consaole [or little LP play,
“We know that when an opera-
lor properly programs music for
his adull clientele, his income is
significantly increased, Simone

saidl. € are plaflng entire
LFt n{ 50 cents for six tunes
and our location includes places
with sawdust on the floor, so it's
not only a chumpagne localion
endeavor.”
Simone also said that opera-
tors using the consolette wall
(Conninued on puge 54)

Recent

STEREO RELEASES
for Music Operators

I SEEBURG LITTLE LP's

Pop-Vocal
CONNIE FRANCIS—

Greatest American Waltzes. .. ........ rol

Pop-Instrumental

HARRYEJAMES
BENNY GOODMAN

GLEN GRAY—Best of the Big Bands. . . ... ..Capitol
HAROLD BRADLEY—Misty Guitar........ Columbia

Jazz

THELONIOUS MOMNK—Criss-Cross......

International
CATERINA VALENTE

. .Columbia

Madison-Tamoure-Bossa Nova...........Decco

B SEEBURG ARTIST OF THE WEEK
CONNIE FRANCIS—Greatest American Waltzes

MGM (Pop Vocal)

Al fitles Tisted are coatem JINS zieren  singles for The
Other packagers of record companiei may oef weekly lHtings of thelr pndu:t a “
releates 10 Jube Box Review:, Billbosrd, 1465 W. 4Ath Sireet, Mew York, M. Y. 1
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SORRY!

We are completely sold out of MONTE
CARLO. The deluge of orders caught us

with our plans down to the extent that we
were unable to swing into additional pro-
duction in time to satisty the current
demand.

We sincerely apologize to all the dis-
tributors and operators whose MONTE

CARLO orders we could not completely
fill.

Sample shipments of our areat new two-
players flipper came, BONGO (we almost
wrote BINGO), will start within a week.
and, when you see BONGO, you may be

glad you got cut off short on MONTE
CARLO.

| and all of us at Bally take this Oppor-
tunity to thank the distributors and
operators who have helped Bally become
leaders in the thipper field in a few short
months. Thanks and thanks again.

Bill O’Donnell, President
BALLY MANUFACTURING COMPANY
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I BULK VENDING )

NVA Meeting in Miami Beach
Shaping Up as Best Show Ever

MANDELL GUARANTEED

USED MACHINES

MW, Meodal 4%, Td ar 4. .. ... fldaie
M.W. Daluns, 1y ar l&r Camb. ., 13.08
W. 10-Col. ¢ Tabh Gum Mach. 10.00

M. Model 333, 1@ Parc. Can-

warted for 100 cf. B.G, ...... 58
B T e D 30.88
PAEIRE T Tabh Gum .....00 1.00
Acarn § 1b. Glabs . 1500
Flatachis Muls. Jumbs Queen,

Red ..... S
Pistachla Null, Jumbe Quesn,

Whilte J8
Platethia Moh, Large Tulip 78
Phitechieo Muty, Yendoras Mis il
Fistachio Nuty, Sheik, Red 5 |
Cashew, Whais AN
Cashew, Rulits S
Peaanuty, Jumbeo e
Spanivh x
Mined MNMula A7
Baby Chigkn . | |
Bainbow Peanuiy 71
Bridgs M|z 34
Baiten Baked Brarms L - |
dully Baans 1
Licarice Gema n
MR M, 300 oF, an
Hermhev-aty ir
Saim-Blp Gum,. T1 ci. i .
Mall-atie, 180 of. per 100 33
Baipn-Ble Ball Gum, 148 i

1™ . TV0 & " Ry |
'mim-Blp Ball Gumi, 100 . Bl

e b, minbmum pressid ss all

| Bain-Ala Ball Suen

Sdagmy Guwin, all NMavary 108 ol s
Weiglap's Qum, &l flavars, 190 &F ay
Hewtih-Mal, 180 &4 L]
| rraer 'y Checalale, T08 1 1.3%
vmum grcer, 13 Bamen. svemried
__'un- al Parfe. Sussliss

slobes, WrachEll. Charm

imE YoF hae adefalar.
i third Depasil, Bilenca C.0.0

VMMEDIATE DELIVERY

4
Mechanism

New large
capacity lTor

1175
BALLS of

100-COUNT

GUM

Equipped with
De luxe base,
Standard base
oplional al
tame price.

ATIONAL VENDING
IACHINE DISTRIBUTORS. Ine

en onswering ads . . .
say You Saw It in
Billboard

CHICAGO—I Cassius Clay
had not made such a mockery
out of the phrase, “the greatest,”
it might be used 1o describe Na-
tonal Vendors Association's
forthcoming convention, April
15-19, at the Deauville Hotel in
Mmmi Beach, Flia

As it is, it's still not a bad
tag line. Advance reservations
are excellent, according to NVA
counsel Don Mitchell, and the
exhibitor total alse promises to
be as high, if not higher, than
any in history

An attractive sidelight of the
show will be the large number

J. SCHOENBACH

Distribulor For
I:.'_ﬁ-.'ll." Ll Fone Pl nig - ]

JUS LINCOLN PLACE, BROOKLYN 14 N Y
PR gl ol i

LRIl O8N el LY

EE NP

lorthwestorn
MODEL 60

You'll aul=ils
e cultitangling Bulk Vienscler

50 chperies 4l small prod

urty from Span ak pednuty s Canles

L w Jgrbss Dl Fem

WIRE, WRITE OR PMONE
I FOR COMPLETE DETAILS

flowthuvestern

CORPORATION

1341 Armarrong 5t blarrin, il
Phons: WHitRey 2-1100

b il
e — e ——

1

HE FIRST

HOLD-A-BALL

Sk

o g

Vg

=P
) &
W

Be in FIRST PLACE. Sior
ihe Boweball Secson with
g Big HIT for 1964 with

of prizes the various exhibitors
are planning to give oul during
the association’s wind-up ban-
quet Sunday (19),

Sid Bloom, of Oak Manufac-
turing Company, s donating a
three-day vacation for two at
the Tropicany Hotel, Las Vegas
Included are expenses plus
round-trip transportation

Leaf Brands s donating a
television and stereo combina-
tion. Eppy & Company is do-
nating a sel of silverware, Other
prizes will be announced soon

NVA is also plunning a full
wcinl program for evervbody
There will be the usual fare for
operators and their wives, plus
a separate ladies’ program dur-
ing the business hours

Exhibit hours will run the full

four days. A good deal of the
business will, of course, he
transacted in informal sessions
in the sunes and around the
pool

Forums and featured speakers
will also be on the agenda. The
NVA convention is the bulk
vending industry’s single na-
tional conclave. It generally at-
tracts around 30 exhibitors and
some I operators and
FUEsTS

From the standpoint of buy-
ing power, however, the conven-
tion is the. meeting place for
virtually every one of conse-
quence. It is alvo an annual
clearing house for informition
on legislative developments, buii-
ness techniques and new equip-
ment and supplies

Fla. Ops to Get Result
Of Suit on Vending Tax

CHICAGO — Flonda opera-
tors should have the resulis of a
swit for a declaratory judgment
an the Stite’s vending tax within
weeks, according tw Don
Mitchell, legal counse]l of Na-
tional Vendors Association

NVA s aiding the Florida op-
erator association in s wrangle
with the State. Florida has a
general tax on coin machines aof
all types, including vending ma-
chines

However, there is an exemp-
tton for confection and food
machines vending l-cent por-
tions. Florida operators contend

Bulk Banter

Los Angeles

A new operator n the feld
15 Chuck Hwmris, who is oper-
aling in the Torrance and Gar-
dena area with 600 Acorn ma-
chines Bernie Salit and his
wife, Lee, are back from a
trip to Palm Springs, where
Bernie went (o get relief from
his arthritis Harry Gassberg,
one of the earlv dav salesmen
gl Operators Vending Mauachine

Supply Company, s still a
visitfor &t thar establishment
despite his 88 vyears. . Bob

Gladstone went [ishing to Cat-
alina Island but had to retumn
without dropping in a line be-
cause of rough waters,. ... Len
Hamilton and Art Thornton of
Lem-Art Vending in Oxnard
came down to Los Angeles for
supplies. ... Parke Hammer
missed the meeting of the West-
ern Vending Machine Opera-
lors Associalion, marring a just
aboul perfect atlendance mark
of many vears.... T. R,
Wemner is now a full-time bulk
vending machine operator in
and around Hawthorne, where

that ball gum 15 included in the
exemplion. The State feels that
ball gum s not a food.

H the State’s position that ball
gum s not a food is upheld, op-
erators would have to pay a 75-
cent State fee (per machine) plus
a series of local levies

Mitchell said he s optimistic
about the suit. He has every
hope the State will uphold the
NVA position

LS .
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Ock Mfg. to Host
Party at New HQ

~ LOS ANGELES—Bulk vend
ing machine operators will |
hosted by Oak Manufact
Company and Operators V,
ing Machine Supply Company
when they move into new and
larger quarters March 29,

The open house festivitia
will be held from | 10 5 pm
at the new location, 650 South
Avenue 21, in the 2100 block
on North Man Street. The
location is accessible (o the
Golden State Freeway by the |
Main Street off ramp. |

-~

A Real Colledor’s liun!_q

All rhe kidy want ‘em
—All the kuds weor ‘wm

KENNEDY
FLICKER

changeg picturs
Yituwn plated.

ONLY $12.50 per M|
PALL L[}I{"'IEIH_ ™

AT
= i

Say You Saw It in
Billboard

715 ENSOR ST.

HEADQUARTERS

Whatever your bulk wending requirements might |
be., we can aerve you.

Alway: a2 complete stock of cutstanding MNerth-
western machines, parts and supplies.

Write today for complete information and price Ht.
PARKWAY MACHINE CORP.

BALTIMORE 2, MD.

e e e e s

sulen .
play.

Exclusive \;a;nding Hﬂﬂqunﬂaﬂ-'

for VICTOR

THE MOST COMPLETE and FINEST LINE
of BULK VENDORS

<— VENDORAMA

The Mew VICTOR VENDORAMA vends large and small
™ large and amall bail gum st 1z, S¢, 10¢ snd 25¢

Large Steck of Vendars—Party and Merchandise.

Member Motionel YVending Mochine Distrthutars, Inc
H. B. HUTCHINSON |R.

1764 N. Docater Rd., N.E.. Atianias 7. Ca.
Phone: DRake 7T-4300

e

I g

|

Write for Prices.

L o e e T

FIFTEEN DIFFERENT 10¢ CAPSULE MIXES
FREE DISPLAY FRONT

All mixes are packed 250 per bag hand
counted . . . biggest value for the best

1
9

G"“ v:unon he has Rainbow Enterprises. quality in 10¢ Capsule vending.
. Bill and Juunita Siegle of
I HOLD-A-BALL Vendors, 51950 Ea Bellflower are back from a ENEN ifustrated e ® 0
I3 L. =710 BALL GUM (3250 Pes.) stay in Tucson where they Featurs Charms, 8 ® .
(Operatars Favorite Leal Brand) visited because of Mrs. Siegle's Chatman T TN ®
We rnsarve the 1AL CHT $50.00 arthritis. ... Stephen J. Watson The =
ol sl o in Los Angeles from San Diego
@ i to obtain supplies for his San pl""" KI"G ATLAS MASTER
Diego Vending Company.. .. Youd
Phil Sreden of Western Vend- Company Capte

ing Machine Service is on the
mend following a recent illness.
.. Joe Arguelles of Seal Beach
in Los Angeles on a business
inp.

2534 Mistion S1.. Pittsburgh 3, Pa.
wnu'-mm-rm-ﬂ-ﬂ__

PHONE
KE. 3-3302

CHICAGO, ILL. so0612

MWW americanragionistory corr
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NEW VICTOR
SELECTORAMA *

LATEST BULK MER.
CHANDISER WITH

BEAUTIFUL STORE
WINDOW DISPLAY

Cet larger sales
and longer prof-
its,

Available in 1¢,
J¢. 10¢. 25¢ or
J0¢ coin mech-
@misma.

Units can vend 100 count
gum, V, V-1 and V-2 capsules.

Use as single unit or can he
mouni=d on multiple stands
New, arttractive and durable
space-saver stand available for
six or eight units.

WRITE TODAY FOR FREE
COLOR CIRCULAR AND
PRICES ON MACHINES,
STANDS AND MERCHAN.
DISE.

LOGAN DISTRIBUTING, INC.

1850 West Divition Stroet
Chicapo, lllinois. &0£22
Phone: HU &-4870

Western Assn. Makes Progress
In Fight Against Unfair Taxes

LOS ANGELES—A report
considered “most favorable” on

the fight of the Western Vend-
ing Machine Operators Associ-

ation was presented by Eugene

Zola, counsel and executive
secrelary, al the regular monthly
dinner meeting Tuesday evening
(25) at the Blarney Castle Res.
taurant here,

The meeting was delaved in
starting until transistor radios
were shut off following the
Liston-Clay fight upsel. Despite

ARL CUGGENEDIM -

AN a0 Aopymatt Bow  F O Bas 00
e b RO [P TE RS

The World's Most
" Profitable Vendors!

Wi bhave the largest varlety of il fypes of
Azern remdorn in gleck

HEADQUARTERS FOR
RACKE, GUM,  NUTS,

GLOBES, PARTS AND
SUPPLIES FOR ALL VENDING MACHINES
WRITE FOR COMPLETE CATALOG OF HNEW
lrﬂEilEEﬂHDlTlﬂHEﬂ MACHINES AND SuPp-
PL)

CHARMS, STANDS,

RAKE COIN MACHINE EXCHANGE

609-A Spring Garden $ireet, Philadelphis 23, Pa
Whinut 52676

HEADQUARTERS

‘H H;:1E L A4
q'-l ifEmenty
eV L]

Your |'.'||..||E 'rl'ﬂd-mg [ =
might bs, we con

.l.f-ni;” o :nmplﬂl 1iock ef aul=
Wasding MNermhweitern mochine,
Farmy and suppliei.
Write today for tomplete infermag-
e and price g

BIRMINGHAM
VENDING
COMPANY

520 Sccead Avenge,
Morth. Birmingham
Elabama
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Fairfaa &-TL74
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Time payments available on DAK machines to all distribulors
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the fight, the meeting was well
attended.

President  Preston Coombs
called for the report, promised
al the time when the associa-
tion met in January,

Stay of Action

Lola said that Buena Park,
where the license is $6 per
penny machine and $9 for a
S-cent machine, had granted a
stay of action withoul enforce-
ment or collection until the
maltler could be studied, When
the matter of the per machine
fee was brought out about z
year ago, Zola was successful
in obtaining relief for the op-
erators.

He said that the situation in
Cardena appears favorable but
no definite action has vet been
taken by the city council, which
Is reviewing the licensing struc-
lure.

El Segundo, Zola said, had
ruled to let the license of S|
per machine for penny units re-
main but had reduced the onpe
of $4 on nickel machines 1o $2.
He added that LaHabra will
review its license structure in
May or June and there 15 3
possibility  that i may be
lowered. Seal Beach has re-

Mrs. Carl Angott

Dies in Detroit

DETROIT—Mrs. Mabel An-
gott, 52, died suddenly February
I14. She was the wife of Carl
Angott Sr., founder and presi-
dent of Angott Distributing
Company, a major Detroil coin
machine firm since 1932, and
territorial distributor for Wur-
lilzer since 1949

Mrs. Angott was well known
in the music industry as unof-
ficial hostess for many events
sponsored by her husband's firm.
survivors include her husband:
two sons, Carl Jr. and William,
who are partners in the business:
a daughter, Mrs. Judith Harper,
formerly secretary of the firm,
and a younger son, Daniel. Bur-
tal was in Holy Sepulchre Ceme-
tery

Eppy Has JFK
Flicker Rings

NEW YORK—Eppy Charms,
Inc., this week released John F.
Kennedy flicker rings 1o bulk
vending operators. The items
are lor capsule sale or for penny
charm machines and come with
four display cards with slips 1o
display the rings in capsule ma-
chines or 10 labels for penny
muachines.

Sales to Turin

WASHINGTON—The Amier-
ican Consulate in Turin, Ttaly,
has informed the United States
Department of Commerce that
OEMPIL, 19 Via Donizetui,
Turin agent and importer, seeks
the direct purchase of coin ma-
chines from the United States.

PRESIDENT KENNEDY
FLICKER RINGS

Immediate Delivery

RINGMASTER CHARMS
F. 0. BOX'i 123
Eomlatan Wrhicomyin, S4%910
AHEA d14-8F 92040

ferred its bulk vending license
situation to the city allorney.
It will be returned for action
to the city commitiee.
$2 Fee

Whittier will continue to Ij-
cense on the basis of pedestals
with a $2 fee for penny ma-
chines. No change was reported

in the assessment for S-cent
units.,
Stephen J. Watson of San

Diego Vending Company, who
joined the association at this
meeting, was awarded the Ti-
lan machine donated by Oak
Manufacturing Company and
Operators Vending Machine
Supply Company. The Presen-
tation was made by Ed Rosen
of the Operators company and
President Coombs for the as.
sociation to which the machine
had been given. 1

An invitation was extended
10 members to attend the open
house Operators Vending Ma-
chine Supply Company and Oak
Manufacturing Company  will
hold at the new location. 650
South Avenue 21 (2100 hlock
on North Main), on March 29

Electric Money Maker
Famous ACME

ELECTRIC
MACHINE

lime proven faver.
ite for beaith and
smusement. Elec.
fric vibratory cur.
renl Incroased af
will by pleyer, Ong
dry cell baMary
gocd for 1,500 fo

3.000 plays.
Sample . ... .. .. .$28.13
2and wp ... .., .. 23.50
Floor Stand .. . . 5.00

ORDER TODAY

1’3 Dap., Bal. C.0.D.. F.O.N. - 3
Distributers, Write far Prians.

WATIONAL VERDING
MEMBER paciNe DISTRIBUTORS. 1nc.

J. SCHOENBACH

Fartery Butnibuter of Bulk and Ball Gum
Vingasy Merzhandiii Party Glabes
$*amp Vendory, Foldery Cigarifre ard
ComBy Maghingy Sanitary Wemgderds and
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German Coin Manufacturers
To Push for Lower Tariffs

By OMER ANDERSON
COLOGNE—West Germany's
coin machine manufacturers will
press for a lowering of taniffs
on coin machine equipment af
the round of fanfl-culling ne-
gotiations in Geneva in April
The German trade wanis the
maximum possible reductions,
and it would be ecstatic if tanfis
were (o be abohshed entirely on
comn machings.

Specihically, the German tride
iIs unalterably opposed to the
rusing of a European Common

Presenti
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Muarket barrier against coin ma-
chine imports from the L. §.
and other non-market members.

The German trade warns that
an effort on the part of Common
Mirket members to raise barriers
against outside producers will
merely invite reprisals which will
damage the world trade pgen-
erally.

Endorsed by VDAI

The German trade's stand
against protective tariffs is en-
dorsed by Verband der
Deutschen Auvtomaten Industrie,
the federation of manufacturers,
a2 powerful organization earoll-
ing .all major producers in this
country

The federation’s atlitude is un-
ususl even in a country where
industry is export-oriented, this
attitude being that it welcomes
competition from the CGerman
market, even as for the world
market, with U. §. and other
foreign producers

While the farmers, the poul-
try growers and the coal pro-
ducers - agitate for prolection
from outside producers, the coin
machine manufsciurers have

opted for free trade—the freer
the better, This attitude the Ger-
man manufucturers will seek to
propagate at Geneva for the
negotintions,

Improve Quality

Cerman manufacturers have
long argued that protective tar-
iffs merely encourage develop-
ment of a “hot house™ local in-
dustry unable to compete with
foreign producers unless heavily
subsidized through (ariff protec-
ton. Forced to compete, Ger-
man manulscturers have been
stcadily improving the quality
of their product.

Despite the saucering of the
Gierman coin machine boom, the
manufacturers’ federation has
stuck to the position that the
German trade is fully able 1o
complete for the German market
with the L. §. trade. Coexistence
has been the order of the day in
West Germany, German manu-
facturers maintaining that they
were operaling from a different
“technical conception” from that
governing the U, S. trade, and,
hence, were not in literal com-
pelition,

Fischer Reports Run on
‘Elimination’ Pool Rules

CHICAGO—"We appreciate
vou printing our story, but
help!”

This was the way Bill Weikel
ol Fischer Sales and Manufac-
turing Company started off has
conversation with us last week.
Bill was referring o the Bill-

Ops Attend Rowe

Session at Atlas

CHICAGO — Some 50 or
more operalors and servicemen
altended an Atlas Music Com-
pany service school on the new

Rowe AC juke box and back-
ground music line here last
week

Hosting the session were Ed
Ginsburg, Atlas president, and
Stan Levin, sales manager, The
classes were broken into three
separale sessions, with operators
specializing on various aspects
of trouble-shooting and mainte-
nance. Food and refreshments
were served following the meet-

ing
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board storv (February 22) re-
garding the new “Elimination™
pool game for which Fischer
was circulating the rules.

The game can be plaved on
any six-pocket pool table by
three or five plavers, one of the
few (if any) pool games which
ulilize an odd oumber of
players.

Fischer had the rules printed
up for distribution to operators.
After Billboard received a copy,
we thought it of such inlerest
that a storyv on the game was
carried.

Weikel noled that after
the Billboard story appeared,
Fischer was swamped with re-
quests for copies, so much so,
that the firm's supply is ex-
hausted and Fischer s having
more printed up.

“Please tell the operators (o
be patient,” Weikel asked. “We'll
fill their requests as soon as
our supply is replenished. In
the meantime, they might con-
tact their Fischer distributor.”

Weikel said a large number
of rules were sent by Fischer
to its distributor organization,
and operators still may find
copies available there.

Bally Names

Diamond Coin
For Va., N. C.

CHICAGO—Bally Manufac-
turing Company last week
named Diamond Coin Machine
Exchange its distributor in Vir-
ginia and North Carolina,

Diamond has offices in Nor-
folk, Va. and Charlotte, N. C.
The firm is headed by Chns
Christensen and Jim Donnelly.

The appointment was an-
nounced by Bill O'Donnell,
Bally president.

Bally Sﬁ-

Jap Problem

i
|

B —Wli
E+Hb—iu

BALLY SCRIPT
CHICAGO—Printing instruc.

numrgﬂ' coin machines can H
a problem — especially niu
they have to be in a foreign
language—and even more w

when the language wtilizes ori-
ental characters.

Ball:.r Manufacturing Com.
pany's Herb Jones ran into the
problem recently when he wa
making up instructions for llr
firm's "DelLuxe Bowler™
Japanese market

Luchh' Jones found a

ese newspaper in Chi
the translation w:q::p
promptly. However the text
still somewhat unusual, as
photo above illustrates.

Wycoff Joins
Chi Dynamics

former advertising and

relations manager for _
Manufacturing Company, has
joined Chicago Dynamic Indus
tries here as assistant sales man-

ﬂ division ﬂf Us

Stul l'gr'u': he spent
years, last as advertising
market d:v:lnwumtnum
From Gerrard, he went
Baker Industrial Trucks, a Bik
truck manufacturer, tndllili
Ecl:pn Lawnmower ;
He joined Rock ie
IFEI remaining with the finn
some two years. »r
Wycoff is active in nu G 5
civic and religious organizath
among them the F:l:hul" Chat |
of St. Francis High S:.hnul '-.,
Parents’ Club of St F--,i,*
church, and the board of dire
tors of the St. Michael o
Scout troop. He is married &
resides with his wife '
:ILIﬁldr:u in suburban Vheatos

S Douglﬂﬂ
Munufacturar

MIAMI BEA

——— e

| o
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~Boston Operators Take Dim View

® Continued from page 48

® Continued from pape 48

~ Milwavkee Ops Step Up on 33’s

- FOR SALE

MUSIC

AMI CONTINENTAL 1.200 . _%675

some good pop tunes on 33
they’ll do business,” says Sam.
Hits Best Promotion
Ralph Lackey, of Karel Music
Company, Milton is among a
number of local operators who
have never been attracted to
335 but allows that when he
buys new machines he'll leave
in the LP's and see what hap-
pens. “The greatest promotion
you can have is a hit record,"”
says he, “and the Beatles are
just that, Customers and loca-
tions that have never cared for
music are demanding the
gtln. I don't know if this is
upgrading the programs, but it
i.l.;l: upgrades the gross,” says

“The way 1o get good promao-
tion and upgrading of program-
ming is to have a solid hit,” says
Perry Lipson, Newton operator,
who feels he has wasted a pood
deal of time trying to promote
specific types of music, “If
they'd come out with something
like Al Hirt's “Java” more
often we might be able to in-
terest an adult audience,” Lip-
son, who is himself a musician,
maintains, “Once in a while the
33's get across,™ says he, “but
for the most they just
haven't paid off.”

15 one who believes it
is difficult to attract people who
are out of the Beatle stage and
that the only way to make the
boxes pay is to cater to the pop
crowd, which, he says, is more
than 85 per cent of his business.
He s planning to stick largely
with 45’s until the 33's catch up
with the latest tunes.

Cost Drawback

One drawback to the little
LP’s generally and to 33 is the
cosl, one operator believes. He

feels the 50-cent chute has been
a failure, for it’s his opinion that
you just cannot get the New
Englander to put 50 cents into
a juke box very often. He does
say, however, that when 25-cent
play is promoted, it can some-
times pay off. He thinks the
little LP's were “jammed down
the throats of the operators” and
thinks the only time they were
used was when they came with a
new machine. He is more partial
to the MOSS pack and believes
they are a step in the right di-
rection. In his opinion the little
LP means very little to operators
and thinks they may even be a
flop.,

Another operator describes
little LP's as “neither fish nor
fowl” and “an abysmal fop.”
He does not believe that anyone
18 going anywhere with any kind
of 33 since they don't make real
hits on them, and it is there-
fore logical to stay with 45,
“The 33 has a very small place
in the operators’ scheme,” and,
he adds, “it will never have any-
thing else."

None of the operators inter-
viewed, while admitting that pro-
duction of the 33's for the retail
trade might reduce costs slightly,
could see any connection with
their business of running a music
route, and indeed, most of them
couldn’t care less. But one thing
they are all unanimous on is that
if the manufacturers put out
tunes such as the Beatles are
doing they will be quite accept-
able on 33's or any other speed
they can think of. It would ap-
pear that as far as the Greater
Boston area is concerned the 45
will remain king. They have al-
ways felt this way and ap-
parently will continue to do so.

H

Detroit’s Adult

® Continued from page 48

Programming

tunes,” Kras says, adding, “If a
number doesn't get played, | take
it off after two weeks and try it
somewhere else. Then if jt
doesn’t get plaved in four or five
locations, | just discard ir."”
Kras pointed to a significant
purchasing factor in this 5e -
ment of the industry, “I just
can’t keep up with all the new
pumbers. That means I relv on
the judgment of the one-stop.”
Another operator who is en-
thusiastic about the 33's js Ed-
ward A. Grodzicki, of the E & A
Music Company, who has some
fomments on how long to keep
disks on a machine. “T use the
Artist of the Week sets wherever
| have a machine that will take
them, I don't change them every
week, however. I wait till the
play dies off, perhaps four or

CHESTERFIELD

130 West 49¢h 5S¢,

AT RADIO CITY IN TIMES SQUARE
SPECIAL FAMILY PLAN

AR COMRITIONINE TV, RABIG AvAILANLE
NATES ON REQUEST

SE50

frmm SIHGLE

$Q50

DOUBLE

=il
FRIVATE BATH

five weeks, before | change. 1
often fill a location or suctomer
request for a particular artist,
They will naturally play it then
for a few weeks, and they are
antagonized if I take it off too
S00M0.

When a number (or set) was
not placed as the result of such
location request, Grodzicki
walches the play on it closely,
and uses his own judgment about
how long to keep it out. He has
an interesting comment on the
chain-like impact which this lype
of record availability may have
on business and preferences.
“Often one artist’s pack in a lo-
cation sumulates requests for an.
other artis.”

Rather surprisingly, one siz-
able operator was not even
aware that there are 331 singles
available in these program serv-
ices. This rates an extreme, not
4 typical, situation in the local
industry,

Console Units

In a different vein, Maritin
Moss, of Moss Music Company,
stressed the similar type of al-
bum available for the new See-
burg console units, as distinet
from the singles for other mod.
els. Other operators also noted
that they are using such albums
rather widely when they have
machines adapted to them.

Moss also summed up the re-
ations on singles fairly well.
“They are very spoity," he said.
“They will play in some places,
but not in others, We switch
them around.”

Improvement in juke box pro-
gramming s just about impossi-
ble in the view of Virginia Fer-
rell, of Meltone Music Company.
who adds that this expresses an
informed personal opinion rather

tions for the little LPs. People
who appreciate jazz are gener-
ally very particular about their
music. It so happens that there
i5 a good line-up of top jazz
artists available on the little
LP’s. We get excellent results
in about a half dozen jazz spots
with little LP's by such artists as
MNancy Wilson, Cannonball Ad-
derley, Duke Ellington and John
Coltrane.”

Zastrow, however, adds this
bit of advice: “Keep your us-
sortment of little LP's down to
one or two columns per phono-
graph. You still have to rely on
the new hit 45" for a big share
of the action in most locations.
If you show too many LP's, you
discourage the run-of-the-mill
Juke box patron. All he is really
aware of is the latest hit tunes
he hears on the radio."

Neguative View

A less than enthusiastic re-
port on stereo singles and little
LP's comes from Morry Fuhr-
man, of Maorry's Amusements.
"I have found that the public
today is only interested in the
lop tunes drummed into ils ears
by the disk jockeys. Look at
the Beatles, for example. What
geis pushed on the radio is get-
ting most of the play on juke
boxes—excepl for those spots
that cater to older people, where
the Top 40 tunes are generally
ignored.”

About his route experience
with stereo singles and little LPs,
Fuhrman says, “We have to use
a few of them, where the loca-
tion owner makes a request, and
we find that if the tavern keep-
er will promote them, they do
well. Generally speaking, how-
ever, | can’t see anything but
45's for the juke box industry
as long as we are so dependent
on radio exposure to create our
markes.”™

Big Demand

Seeburg distributor Nate Vie-
tor, 5. L. London Music Com-
pany, claims that operator de-
mand for the little LP packages
has exceeded original expecia-

Tavern Owners
Query Prizes in
Bowling Alleys

COLUMBUS, Ohio—Tavern
owners in this Slate are pro-
testing awards of prizes for
high scores in bowling alleys
holding liquor and beer permits.
Taverns are not permitted to
give awards on their coin bowl-
ing or other amusement games,
and they feel the situation is
discriminatory,

Donald D. Cook, State Liguor
Department director, told the
Buckeve Retail Liguor Dealers
Association, Inc., that he is in-
vestigating regulation of bowl-
ing alleys with bars and prizes
in_other states and may submit
new rules for consideration Iy
the liguor commission follow-
ing & public hearing.

Because of over-building,
many alleys are trying to out-
draw competitors by use of all
types of stunis and prizes, some
of which may be contrary 10
the laws laid down for taverns.

than the official view of the
company. “How can you up-
grade programming when the
musical taste of the American
public is what it is? You first
have 1o wnprove the taste of the
children who are controlling the
singles market,”

This leeling may be another
side of the report of the opera-
tor who insisted that “singles are
almost ml.”

WURLITIER 2204 (104 Sel.). 32%
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says. “Apparently the public de SEERUNG Ear o _ -

mands stereo music. Operator’s
don’t put on the little LP's he-
cause of their own personal likes ready for location.

—or they follow what they think e Y Lenil, Balises CO.N,

the public dictates, But these lit. LIIDTERBGM MUSIC [ﬂk. Lﬂg

tie LP’s have helped by offering B Tanth Ave., New Tork 36,

All equipment completely recomndi-
tioned and refinithed—

- ; : JU 2.2383
matenal from artists like Barbra
Streisand, Frank Sinatra and I
Sammy Davis Jr.—material that
often 15 not availahle eclsewhere. QFER‘.TE

We have to order new stocks of
records several times each week
just to keep up with the demand
for these stereo packages.”

Gordy Pelzek, in charge of
the juke box section at the Ra-
dio Doctors one-stop shop,
claims the little LP demand is
fantastic. He says, “Our biggest
problem is that we can't get
enough new material o offer
the operators who buy here. Our
inventory turns over very guick-
Iy and we are constantly run-
ning out of the better sellers.”

NEW 2-PLAYER GAME

GRANDSLAM
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OVER-THE-FENCE HOME RUNS
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4141 'W, Fillmars 31, Chicoge 14. )1

Better Progrumming

Another observation on the
juke box programming situation
was voiced by Woody Johnson.,
recently named general man-
ager of United, Inc., Wurlitzer

distributor. Says Johnson: “I've
Just come back to the coin-pho- BOWLERS
nograph business after an ab-
- - T L. - g -+
sence of three vears. To me it BALLY
dppears that operators now show T %295
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Today, almost every Operator is Champion 125
willing to consider advice on Fauraamant 125
how 1o tailor his music to the CHICAGO COIN
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three vears ago operators re- o sty 45
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buying. 1 think this new ap- Queen 350
proach is a very healthy omen Clasic 150
tor the entire industry.” UNITED
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EUROPEAN NEWS BRIEFS

® Continuwed from page 46

reduction in import duties and
mxes on juke boxes. The trade
i taking advantage of the
Spanish government’s current
campaign to attract foreign in-
vestment and stimulate economic
development

Combined import duties and
first-yvear fees and taxes amount
o nearly 100 per cent of the
cost of new equipment. The
trade s asking the government
to establish schedules represent-
ing an average of those levied
by countries of the Euwropcan
Common Market.

Fight Pinball Ban

ROME — The Italian trade,
ted by the trade organization
SAPAR, i« presing what it re-
gards as a finish fight agains
the government’s ban on pin-
balls, busing i1s case On a re-
cent decwsion of the Ialian
Supreme Court

ltaly’s high court ruled that
the government’s ban violales
Article 41 of the Itshan Con-
stitution, which states that “gen-
ecral economic activily 1s sanc-
tioned without specific further
activity, does not wviolate the
socinl order of the nation, its
wecurity, the freedom of s
people, or degrade human dig-
my.

I'he trade 1s having encourag-
ing success in gelting the gov-
¢rmment s ban overturned n a
series of  local admanistrative
court decisions

Re-Elect Chairman

HAMBURG — Carl Heinz
Wende has been re-elected
chairman of the Hamburg area
operators organization, Verband
des Norddeutschen Automaten-
Ciewerbes

Dr. Werner Hillert was elected
vice-chairman; Erhard Bods,
treasurer; Ench  Schneegass,
secretary; Max Walden, chair-
man of the arbitration com-
mittee: and Walter Woehler
and Hans-Juergen Glawe, mem-
bers of the board, Woehler also
will serve as representative of

chicago coin's
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“SWING-AWAY'™ CABINET
Provides 10 Second
SERVICING, ANYWHERE!
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AT YOUR CHICAGO COIMN DISTRIBUTOR!
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® IT'S GOT SHADOW-BOWL !
® IT'S GOT SPARE-LITE!
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the arcade proprietors,

In line with the organiza-
tlon's campaign against puffery
and misrepresentation, the an-
nuial meeting voted to requesi
i correction from the radio
program on Hamburg's North
Germun  Radio “Program for
Young Listeners”™ On the
program n quéstion a vouth
usserted that a juke box op-
erated by him was collecting
DM K00 (52000 weekly, an
amount the operalors organiza-
ton says is ftechnically impos-
sible,

MOA Now in
New Offices

CHICAGO—Music Operators
of America spent the weekend
moving its offices here to new
and enlarged quariers and as
this issue comes off the press,
the MOA staff should be up to
s proverbml Adam’s Apple in
boxes, packing crates and jusi
plamn junk

By week's end, however,
MOA’s new quarters should take
on a semblance of order and the

advantages of the move will
become evidenlt
The MOA address remains

the same, 228 North LaSaile St
but the room number changes
to 2264, Fred Granger, manag-
ing director, terms the move as
one of the first steps toward a
more efficient organization.

Cranger noted the new space
18 large enough to permit the in-
stallation of a mumeograph, ad-
dressograph, and addinional file
space, m 10 mention other
equipmenl necessary for a more
“sell contiined operation.”

LUranger nofes that “expansion
15 & must w0 keep pace with
MOA’s plans for greater mem-
bership contact. This means
keeping the members betier in-
formed through bulletins and
progress reports aboul services,
legislative matters and 1964 con-
vention developments.

Canteen Sales
Up; See Growth

CHICAGO—Automatic Can-
ieen Company of America
held its annual  stockholders
meeting here last week on an
optimistic note. The firm an-
nounced a hike in sales and
earnings, and Patrick L. O'Mal-
ley, president, predicted con-
tinued growth for 1964,

Canteen earnings for the first
quarter ended December 21,
1963, were 51,321,133 or 20
cents per share on 6,747,817
shares outstanding. This com-
pares with earmings of $1,184 -
521 or 17 cents per share for
the same period a year ago on
6,904,097 shares outstanding.

(Non-recurring income of
678,000 after taxes, or 10 cents
per share in the first quarter
m 1962 from sale of the com-
pany’s plastics division, brought
tolal earnings during that pe-
riod last yvear to 27 cents.)

Consolidated sales and operal-
ing income for the first quarter
were $61,798,238, compared to
$60,219,622 for the same period
& year ago,

Vendocraft Moves

NEW YORK — Vendocrafi
Sales Corporation, long a fix-
ture at 512 10th Avenue here,
has moved a block up the
avenue to 636, at the corner of
45th Street. Harry Berger timed
the Vendocraflt move to operate
from the new and larger quar-
ters after March 1.

L.A. Adult

® Continued from page 48

Programming Demand
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box with its own speakers were
creating heavy play for the adul
sterco material. “Music at the
sitdown level is doing very well ™
Simone added there were several
locations  programming  exclu-
sively LP's at 50 cents a play
“When we find a location which
s anferested in exclusive LP
play,” he noted, “we recommend
the operator take a minmum of
20 LP's and then increase the
number by 10. Operators who
are programming adult music ure
making money with it.” Simone
also stated that the majority of
locations in the L. A. area were
programming adult stereo ma-
terial

Ed Wilks, of R. F. Jories,
which distributes Rowe - AMI,
noled that operators program-
ming correctly are selling more
plays. Wilks said the mode] JBM
200 was capable of interchang-
ing speeds and many operators
were using it to play the adult
LPs pmt out by Rowe-AMI,
He reported that customers had
a tendency to pick out four or
five tunes and lean heavily on
those selections, wishing that his

® { onninued frim pIreE 40

West German Assns. in Merger

and streamlined operating ef-
ficiency. The fusion agreement
provides:

The Verband der Automaten-
betriche e.V. will be dissolved.

It will recommend to its mem-
bership that they swilch to the
LOA

The ZOA will undertake the
orgamization of a sub-group
within the ZOA representing
arcade operators. the chairman
of the sub-group to be a member
of ZOA’s board of directors

The sub-group will represent
the specialized interest of the
arcade operators within the
ZOA, and the ZOA, in turn,
will represent the arcade opera-
tors in tackling their special
trade problems. It is an arrange-
ment which strengthens the over-
all position of the operators and
permits them to bring increased
leverage to trade problems.

The fusion is being acclaimed
4 a triumph for the patient
diplomacy of ZOA’s wveteran
charrman, Hunsso Loeffler, re-
garded as one of the outsianding
statesmen of the European trade.

Loeffler says, “It cannot be
emphasized too often how im-
portant is the closest co-oper-
ation not only among the var-
ious trade organizations but
also among the individual mem-
bers of our trade, even if such
co-operation requires personal
sacrifice from time to time."

What Loeffler means (and
why the arcade operators-ZOA
fusion makes particular sense)
is the Mehrwertsteur (added
value tax) threat hanging over
the general coin machine trade.

Operators, distributors and
manufacturers are convinced
that this new tax, which the

Bonn government proposes (o
substitute for the turnover tax

Exclwsive Chicage Area
Distributor for

WURLITZER

PHONOGRAPH

IMPORTERS

and PARTS
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operators would program (hel

mm:hlnr:n mnl-.rr carcfully. e
man who really programs righy}
Wilks remarked, “is gamin

added income,™
( Reaction
At California Music, one of
the key one-stops catering to (el
juke box trade, Buddy Robinsg
said the demand for adull m
terial was good and that om
“never seemed 10 be able to 'i
tain enough of this music.” Rok
inson P;:udtd the MOSS pag
material for taking the plice
EP's. “We I-;rmwgll ] iEm; o
the right melody and lyrie §
will offer adult appeal.” Robin
won said. Noting lli'ljcrc were clos
to 500 operators in this arex
Robinson said the market [
adult programming has alwayp
been there, but now the gap hal
been filled and operators are is
creasing their incomes throug
the music of Mancini, Sinatrs
Streisand and the like '
Nick Carter, of the Mayflon
er Company, which handles the
Rock-Ola line, alo said
MOSS pucks were making In
roads on EP play. o

in a move to harmonize Eure
pean Common Market taxation
will place special burdens on the
entire comn trade, ]

If the trade is unable to defest
the tax {and the odds are heavily
against this), then the nexi line
of defense is to water down the
draft hill and seek special con-
cessions,

The German trade’s drive fos
umity and harmony coincides I¥
with  increasing competitios
among European manufacturers |
and the prospect that the Ger
man trade will soon have greafly |
increased competition from |
French producers for markets in
the underdeveloped countries—
Asia, Africa and Latin Amenica

Italian Officer
OK’s Pin Games

ROME—SAPAR, Italian com
machine association, is pleased |
by an article in the Ialian Po- |
lice magarzine by Dr. Raffaele
Gaghardi, chief of police in
Cremona, mm which he stales, |
“"We are included to take the
posiion thal automatic games
are a means of recreation and |
that their use & moral.”

Gagliardi’s article, “The Mo
rality and Immorality of Games,”
maintains that although some
players gamble with pinball ms
chines, this is not enough W %
make them gambling devices |
With better education and Sk
pervision the games would be
considered enlertainment &
vices. Pointing to the existence
of various sanctioned pools ane
lotteries. he concludes, It 3
certamnly not be the loss of
few hundred lire that will
stroy an individual or upset the
peace of a family.” |

{

|
|
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LATEST CATALOC
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Talk e
To Your
WURLITZER
Distributor
About the
TEN TOP TUNES
FEATURE

_"\1

He'll tell you in specific dollars and cents the proven extra earning
power of the exclusive Wurlitzer Ten Top Tunes for a half-dollar
feature. And he can back it up with examples all over his territory.
Talk to your Wurlitzer Distributor in terms of the location-winning w | _
Wurlitzer 2800 that offers a whole galaxy of features including
the finest musical reproduction of any automatic phonograph.
Learn how you can liven up your route, accelerate your earnings
by investing in these play-promoting phonographs.

—
W NLITEZEER

—— TN T TSN —

Makes the swing to

HIGHER EARNINGS
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POP SPOTLIGHT
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THE BEST OF MAJOR LANCE

Ohkat OXKM 12708 (M) OKS
14104 (%)

twinging dound o Major Lance

FOP SPOTLIGHT
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FARADISE
Arthyr Lymon. Crescende GHP
SUS (ML)
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tar LM 1580; Stersec LSC 2580
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The “TFiryd Lady of Seng™ h & Tield
day with five LP*s snd 53 Ceorge and
lra Gerserin fons. Maozlc 5 arranged
L1 sACTEd Oy Nelion Widdle Ths
eridire combination &f Fitzgerald, 53
e et T ek and Melson Riddie ¥
THE than  #nowgh The label ha
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Another Hit Album from America’s Most Imaginafive Young Folk Group!!
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POP SPOTLIGHT

NEED TO BELONG

Jerry Butler, Yea Joy V) 1074

Jertry Buller's woecaliting csatinie 1o
Pk & wallom He Bbringn lorfh 3 o
A L1, R "t Caplures % 5l Lal L
nieteid and holds ] theaugh  every
ivde. Among the goodien (n hia reper.
fgire afe “"Moan Bver'' "“Whers's the
Lirl™ and tha Vitle org
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MOIART: DUD IN G MAJOR
K473; SINFONIA CONCER-
TANTE K344

David & Igor Qixtrokh; Moa
cow Philhormenic Orchastro
(Kondrashin). Londan CM
FITT [(M); CS &377 |5)

Twas Beillisnr wiplinkites Taem i o Der-
form  Mearast's  Ircorroarably
toncertante  Kondrashin and The Mo
eow Fhilharmanic are expertiy matched
with The Daftrakh giyvung Yhy mariarem
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CLASSICAL SPOTLIGHT \

MOZART: VIOLIN CON-
CERTOS NO. 4 and NO. &

Yohudi Menuhin/Bath Fastival
Orchmtro. Angel C 34152 (5)

Featured e Teo of Meaert's eriginal
form  wiodin comcerted dating bbb lo
1775, =rpmed when Maran = 19
E. I71 a in freguenily fha flepe of
ditcuriaken Tor s hivlorioms and ste
dends—at e roomt of ke parfier Mopert
violie consprion. Few wolemia®™ afe mors
techmically Wrowledgeakbie on  Thess
woris than Yehiudl Mesuhine Hi pes-
formance =ith e Bath Fertlesl De-
chegtra i doperiative
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CLASSICAL SPOTLIGHT

RICHTER PLAYS SCHUBERT

Sviatorlavy Richter
Angel & 38150 (%)

Richier, & grest Fewerite aof conceri
goery hete and abroad, performet with
ttetly suthority end warm perception
twe of Schoberts Fast worfs Ha
giann offery Bl mialke lovern a chisee
fa hege Fhe ““Wardprer™ Fambaty in e
torm Schubert gawwe 1. Richiter chome
e A mijor Sonarfe. [DESE for it
poetic nimplicity and harmonse subilety

it ponfrast f2 the “"Wandsrer _,/
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RIGHT HERE, RIGHT NOW!

Billy Taylor. Caopitel T 20W
(M); ST 2009 (%)

A Fine sprinkling of stendardy sed pom |
femperary =maiersal sperkiingly  sleesd
by Billy and the Tric. Groovin’ dows 3
12 i wi™ Billy i1 the dmek
Otiwer Helton big band  Althooge e |
Banie tourd =f #—r IF & jerr. ety
much That will sppeal to the pes esi |

big bend mak collecier. Em-rbmJ
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