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CAPITOL THROWS PRICE BOMBSHELL 
By LEE ZHITO 

NEW YORK -Capitol moved into the price 
stabilization battle with full force today (2), an- 
nouncing that henceforth it will charge all customers 
-dealers, rack jobbers and one -stops -the same 
LP price. This applies to the complete Capitol and 
Angel lines, and becomes effectively immediately. 

Thus, this major stripped rack jobbers and one - 
stops of their customary 10 per cent functional dis- 
count in an unprecedented and far -reaching revision 
of its sales policy. The "Stand for Stability," as 
Capitol' President Alan Livingston tagged the new 
policy, includes dropping all special discount pro- 
grams, and maintaining the same price on a year - 
round basis. 

The new discount structure is 38 per cent plus 9 
per cent plus 10 per cent. or $2.02 on $3.98 LP's 
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and $2.53 on $4.98 product. The previous discount 
structure was 38 per cent for dealers, and 38 per 
cent plus 10 per cent for rack jobbers and one -stops 
with all three getting additional discounts during 
special sales programs. Capitol's new $2.02 "one - 
price- for -all" compares to $2.47 for dealers, and 
$2.22 for rack jobbers and one -stops. 

Other elements in its new sales approach include 
factory skin -wrapping of all Capitol -Angel product; 
continuance (with modifications) of its Basic Stock 
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More Capitol Coverage 
On Page 3 

Capitol: A Stand for Stability 
CAPITOL RECORDS' dramatic pricing 

policy (see separate story) is, to put it bluntly, 
one of the boldest moves in the annals of the 
record industry. The fact that such a drastic 
decision was made reflects the chaotic condi- 
tion of the distribution end of the business. 
Qne is tempted to state that an acute illness 
necessitates major surgery. And the label's 
move will be regarded in that light by many. 

We must commend Capitol for its courage. 
The decision to even out the price differential 
between retailers on one hand. and rackers 
and one -stops on the other, undoubtedly re- 
quired much soul searching. 

Retailers, of course, are heartily in favor 
of the move; rackers and one -stops are in- 
censed, and many indie manufacturers feel it 
is a move in the right direction. 

It would be naive, and an oversimplification, 
to state flatly that Capitol's pricing policy is the 
final answer to many of the industry's ills. 

At the same time, it is completely correct to 
state that Capitol's decision mirrors the con- 
cern of many regarding the industry's total 
health. It mirrors the concern over "profit less 
prosperity " -to use the words of Dave Kapp. 
And finally, it mirrors the belief of many that 
the dealer structure must be brought into a 
more competitive position. 

Whether the answer is total abolition of the 
functional discount to rack jobbers and one - 
stops -while servicing these outlets in other 
ways-or whether the answer is a not-so- 
drastic compromise -will be known in time. 

Capitol does not intend to wreck the rack 
jobber and one -stop. It does intend to bring 
the dealer into a stronger competitive situation; 
it does intend to move more catalog, and it 
intends to continue working with the Tacker 
and one -stop on what it considers to be a 
sounder business basis. 

Response Ratings Reveal 
D.J. & Station Influence 

By GIL FAGGEN 
NEW YORK -The influence 

of Nashville, San Francisco and 
New York radio stations and 
their air personalities on their 
respective audiences has been 
graphically revealed in Bill- 
board's first Radio Response 
Ratings. (See ratings, p. 131. 

In an effort to dramatically 
illustrate to advertisers and 
potential advertisers, and other 
interested parties, how the ef- 
fective use of all types of rec- 
ords can increase audiences and 
attract business to stations, the 
exclusive survey will cover 37 
major markets in the United 
States with in -depth analysis 
at the rate of three markets 
per week. 

In addition to showing the 
"Response Rating" of radio sta- 
tions and air personalities, the 
survey is designed to show the 
influence on audiences of vari- 
ous types of musical formats 
and the air personalities op- 
erating within these formats. 

As broadcasters have long 
argued. there is a direct cor- 

relation with a station's ability 
to influence its listeners to 
purchase particular single rec- 
ords and albums, and its ability 
to influence these same listeners 
to purchase the products and 
services of those advertising on 
the station. 

The record promotion man, 
from distributorships, record 
manufacturers, p u b l i s h i n g 
houses and as an independent, 
is the key person selected to 
evaluate radio stations and disk 
jockeys in each market. For it 
is this man who has the pri- 
mary responsibility on a day - 
in, day-out basis to know which 
stations and . which air talent 
are most effective in presenting 
his firm's product to the public. 
Which stations and air per- 
sonalities motivate the listener 
to purchase singles, LP's, jazz, 
country and western, classical, 
and other types of music is 
basic to any promotion man's 
duties. In the swirl of every 
day activities it is the promo- 
tion man who personally con- 
tacts the station personnel in- 
volved in deciding what music 
is to be played on the air; 

vies with his competitors for 
time on this precious air for 

(Continued on palee 121 

JONES TO HIT 
7 TOP TV -ERS 

NEW YORK -Jack Jones is 
on his way to setting a new 
mark for television exposure by 
a recording artist. Between Feb- 
ruary 23 and May 15. the 
Kapp artist will have appeared 
as a guest on seven major net- 
work shows before an aggre- 
gate audience of an estimated 
100 million families. First was 
a spot on the "Judy Garland 
Show" on CBS last Sunday (23). 
On tap are appearances on the 
"Bell Telephone Hour," NBC, 
March 10; the "Ed Sullivan 
Show," CBS, March 15; the 
"Jimmy Dean Show," ABC, 
March 26; the "Bob Hope 
Show," NBC, April 10; the 
"Joey Bishop Show" in April. 
and the "Jack Paar Show," 
NBC, May 15. 
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Protection plan which provides a 100 per cent ex- 
change privilege in preset quantities, amounts vary- 
ing with individual LP releases; special credit and 
delayed billing benefits extended according to the 
market's seasonal requirements. 

The sweeping price changes were unveiled here 
last week at a press conference by Livingston and 
Capitol Records Distributing Corporation Vice - 
President and General Manager Stan Gortikov. Also 
on hand were Bob Carp, CRI vice -president and 
secretary, and Brown Meggs, its Eastern operations 
director. Gortikov briefly reviewed the marketing 
evolution of the record industry, and the growth of 
the rack jobber and one -stops facets. 

Gortikov said that in earlier days, rack jobbers 
provided an invaluable function by gaining exposure 
for disk product at drugstores and supermarkets, 

(Continued ,'n pat,e 31 
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CASSIUS CLAY'S upset victory over Sonny Liston for the heavy- 
weight championship last week has proved a knockout for 
Columbia Records os well. The label hos been inundated with 
requests for the label's "I Am the Greatest" LP which was 
originally issued last August. (See story on page 4.) 

FTC Conference: 
Benton Answers 

By MILDRED HALL 

WASHINGTON - With the 
FTC industry trade conference 
just around the bend, record 
people want to know if a one - 
day hearing will suffice, and 
what comes after the day -long 
discussion in Washington March 
13. 

Billboard's Washington re- 
porter asked for the answers 
from John Benton, FTC atterney- 
ín charge of the -trade practice 
procedure for the record indus- 
try. Benton will work under 
supervisory commissioner at the 
conference, John R. Reilly, 
FTC's newest commissioner, a 
Kennedy appointee. 

RIAA's somewhat belated 
suhmission of its proposed rules 
will be considered at the hearing, 
as will any other suggestions. 

But the conference will be 
geared to the suggestions by in- 
dustry and by Federal Trade 
Commission staff, incorporated 
in FTC's own release as it was 
submitted in advance to the 
members of the industry. Copies 
of the proposed rules of good 
practice will be available on 
the day of the conference. 

One -Day Session 
FTC attorney Benton expects 

-that one full day. possibly run- 
ning into an evening session if 
necessary. will he enough to 
thresh out major aspects of the 
34 suggested trade rules. Only 
the most unusual circumstances 
would call for another confer- 
ence. unless at later date, the 
full Commission decides another 
hearing is needed. 

A second day of conference is 

(Continued on page 1(1) 
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Capitol Records 
I NI 

Bombshell CAPITOL PRICE REVISION 
DRAWS INDUSTRY WORDS 

The following is comment from industry leaders on Capitol's 
precedent- setting price revision: 

Jerry Wexler, Atlantic Records, New York: It sounds terrific 
to me." 

Raul Acevedo, C. Schirmer, Inc.. New York. stated apropos 
the Capitol move: "I am glad to see this happen. It is a clean, 
businesslike approach to our problems.... The Columbia policy has 
helped us. and now 1 am very pleased with Capitol's earth -shaking 
announcement. I hope others will follow. 

Sam Goody, New York: "It is Capitol's prerogative to do what 
they have done, and we accept it ... as long as they put us in the 
same category as a retailer who disguises himself as a racker, 1 

like it." 
Norman Weiser. president, 20th Century -Fox Records: "l'm all 

for it. I think it's great and will help the industry. We never included 
functional discounts in our prices to distributors." 

George Prince, Doubleday, New York: "1 hope it will prove to 
be an idea which gives the dealer a better break." 

Larry Newton, ABC- Paramount, New York: "We are examining 
the Capitol move very carefully. Sam Clark. I and other execs have 
been huddling all morning." 

Arnold Maxin. MGM. New York: "I am studying the Capitol 
plans." 

Mickey Gensler, Association of Record Dealers of New York and 
New Jersey: "It is a step in the right direction.... Competition will 
he more equal.... It places the dealer in the position of selling 
product, not price." 

Bill Gallagher, Columbia Records vice- president in charge of 
marketing: "In July, 1963. Columbia Records announced its 'Age of 
Reason' program. This has met with great success. and approval 
from all segments of the record distribution system. We obviously 
have no plans to change in any respect what has been proved to he 
an outstandingly successful method of marketing the Columbia 
catalog." 

Dave Kapp, president. Kapp Records: "I think it's a forward 
move. and I hope it will have a good effect on the entire industry. 

(Continued on page 10) 
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Capitol Cuts Dozen 
Subdistributors 

HOLLYWOOD-Capitol Rec- 
Distributor Corporation last 

week notified approximately a 
dozen rack jobbers and one - 
stops that it will no longer sell 
to them. The reason given is 
that these subdistrihutors do 
not "complement CRDC's dis- 
tribution." 

Stan Gortikov. CRDC vice - 
president and general manager, 
confirmed that "some action of 
this kind has been taken." but 
refused to divulge the number 
or identify of operations af- 
fected. Gortikov stressed that 
there was no connection be- 
tween its decision to cut off 
servicing some subdistributors 
and its new price policy revi- 
sions which eliminate the IO per 
cent functional discount to sub - 
distributors. 

Some of the subdistrihutor 
firms cut off from CRDC serv- 
ice were reported to include 
George Hartstone's Cal- Racks. 
Music (-its Record Racks (both 

Los Angeles). Dave Watson's 
Pick -a -Tune and Western One - 
Stop operations (both San Fran- 
cisco), Major One -Stop (Seattle), 
and I. J. Morgan (Philadelphia). 
among others. 

Text of Capitol's letter of no- 
tification to the subdistributors 
follows: 

"It has become increasingly 
difficult for CRDC to service 
accounts such as yours in a man- 
ner which is both satisfactory to 
you and economic to CRDC. In 
CRDC's considered opinion your 
distribution fails to complement 
CRDC's distribution and, there- 
fore, CRDC elects to cease 
selling Capitol and Angel prod- 
ucts to you. effective February 
24. 1964. CRDC's 10 per cent 
and 100 per cent exchange ob- 
ligation to you will be honored 
if exercised within 45 days after 
date of authorization and up to 
April 30. 1964, respectively." 

It was signed by Bill Tallant. 
CRDC vice -president and na- 
tional sales manager 

MALAMUD SAYS CAPITOL 
MOVE 'BACKWARD STEP' 

PHILADELPHIA -The National Association of Record Mer- chandisers, through its executive secretary. Jules Malamud, issued the following statement concerning Capitol's "one- price -to-all" LP policy: 
'The action of Capitol Records in disregarding the important position of the rack jobber in the phonograph industry is the most backward step taken by a record company in my memory. Motivated by a selfish fear that their traditional methods of distribution must he realigned, Capitol Records is ignoring one of the contributing factors in the tremendous growth in phonograph record sales in the past 10 years. Controlled by an international corporation, Capitol's British leadership cannot readjust to the American evolution in the marketing of phonograph records' which has already taken place and will inevitably continue to take place." 
"At the 1961 NARM convention Glenn E. Wallichs, then presi- dent of Capitol Records, cautioned the rack jobbers not to 'kill the goose who laid the golden egg: Capitol Records may well he reminded that the golden egg has no value until it is taken to the mar- ket place and sold." 
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Continued from page / 

"outlets which were not our 
customers." A l s o one - stops 
served an important function in 
channeling product to juke box 
operators. Rack jobbers and 
one- stops, he said. thus became 
subdistributors, providing vital- 
ly necessary functions in han- 
dling accounts not serviced by 
the distributor. 

The subdistributor, however, 
has moved beyond his original 
boundary of operation. Gortikov 
said, taking over full -fledged re- 
tail accounts which the distribu- 
tor historically serviced. As Gor- 
tikov outlined the "current neg- 
ative conditions," the distribu- 
tor's loss of accounts to sub - 
distributors has grown to a 
"frightening quantity." T h e 

"rate of account loss is acceler- 
ating," he said. The types of lost 
accounts include "key stores 
stores and departments, volume 
accounts, promotional leaders, 
military exchanges." among 
others. 

Among other "negative condi- 
tions" resulting from the sub - 
distributor inroads, Gortikov 
said, is the "distributor's failure 
to gain entry into new areas of 
retail expansion - accounts we 
have never enjoyed -major dis- 
count houses, chain stores now 
taking on records for the first 
time( Penny. Singer. etc.), and 
junior department stores." 

The "effect of the account 
loss" has resulted in volume be- 
ing down. profits down, less ex- 
posure of product (new re- 
leases, new artists. catalog). the 
need for fewer salesmen and 
managers, and the disappear- 
ance of the distributor's growth 
possibilities. Gortikov said. 

He said that this situation 
has also triggered major ac- 
count problems, such as their 
"pressing for the same discount 
as rack jobbers, and their re- 
fusal to huy altogether or stick- 
ing only to cream items." In ad- 
dition. "some are now buying 
through a rack jobbers or one - 
stops in order to get an extra 
discount," he said, which means 
"we must sacrifice 10 per cent 
and get less volume for it." This, 
he found, increases the tempta- 
tion to continue to be serviced 
by rack jobbers. 

The situation has also created 
many problems with subdis- 
trihutors, Gortikov said. Sub - 
distributors are pressuring to be 
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CAP DENIES 
A 'PHASE ONE' 

NEW YORK -A late -flying 
rumor here last week that Cap- 
dot's new price policy is "Phase 
One" of a master plan for Capi- 
tol to become a national rack 
jobber and one -stop, brought an 
emphatic denial from its presi- 
dent. Alan Livingston. Said he: 

"This is not phase one. This 
is the only phase. We have con- 
sidered everything, including 
the possibility of our entering 
that business as well, but that's 
been ruled out long ago. We 
have definitely decided not to 
go into subdistributor field." 
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recognized as full distributors, 
"which means more discounts." 
They are "now focusing their 
efforts on taking over conven- 
tional record dealers." They arc 
"increasingly acting as 'purchas- 
ing agents' for dealer accounts." 
In addition, Gortikov pointed to 
an "ever- present financial prob- 
lems, rising rate of returns, an 
indiscriminate use of buying 
power as a weapon, increasing 
threats to 'replace us and other 
distributors, and the fact that 
are outgaining us in services 
offered." 

The special discount programs 
have had their own problems, he 
said. "Their favorable results 
have been diminishing. the cata- 
log and key artists have been 
creamed. Customers have be- 
come increasingly insecure as to 
whether to buy, when to buy 
and what to buy, and returns 
are greater than ever." 

In view of these conditions. 
Gortikov said Capitol has three 
alternative avenues to pursue. 
First, Capitol can continue prac- 
tices and policies. The effects of 
this, he said, would be "con- 
fined loss of accounts, acceler- 
ated reduction of our field 
force. and the ultimate disap- 
pearance of the distributor or- 
ganization. It would require only 
a small group to service a hand- 
ful of subdistributors." 

The second option, he said, 
would he to "go along with the 
present trend, do everything pos- 
sible to encourage the subdis- 
trihutor growth, and secure 
maximum subdistributor sales 
volume." The effect of this, Gor- 
tikov said, would be less profit, 
hasten the disappearance of the 
distribution organization, and 
will "make us more removed 
from the influence on the re- 
tailer and the consumer. This 
reduces our opportunity for pro- 
motion, display, merchandising 
and advertising." 

In addition, Gortikov said, 
this "subjects us to the effects 
of the rack jobber's often pre- 
carious financial position -both 
as to risk and as to restrictions 
on his buying. It reduces the 
amount of product we sell to 
accounts taken over by the sub - 
distributors, and reduces the 
spread and depth of catalog. It 
reduces the opportunity for clas- 
sics, phonos, accessories, singles 
and new artists. At the subdis- 
tributor's point of sale, there's 
been an increased emphasis -at 
our expense - on cut -outs, 
budget product, and 'schluck' 
merchandise." 

Gortikov said we must "ag- 
gressively and boldly fight the 
negative conditions facing us. 
We must face the realities, and 
lake the leadership in the battle. 
The alternative is to fight. We 

will stay in the distribution busi- 
ness. We will grow in the dis- 
tribution business. We will take 
the risks, and we will achieve 
the gains for having done so." 

Gortikov then outlined CRD's 
new price policies which elimi- 
nates the subdistributor's func- 
tional discount. He added: "Our 
own discounts have helped sub- 
sidize the services the rack job- 
bers now perform, but we can- 
not allow the discounts we've 
granted to be used against us- 
to be used to expel us from the 
distribution business. CRDC will 
not delegate its distribution role 
to the subdistributor or anyone 
else.' 

Among the risks of this move, 
Gortikov saw a "significant loss 
of rack -jobber volume, a lesser 
significant loss of one -stop vol- 
ume (because of lesser price im- 
portance and the fact that sin- 
gles policies remain unchanged). 
and a possible volume loss to 
accounts who think our price is 
not low enough." 

The gains of the new policies, 
Gortikov felt, far outweighed 
the risks. These include "hold- 
ing present accounts and those 
who have been thinking of go- 
ing rack, getting hack lost ac- 
counts, getting new accounts we 
never could interest or didn't try 
to sell, and more volume from 
dealers who embrace the direc- 
tion we're taking. CRDC will 
gain volume from the customer 
who is now buying his Capitol 
product from a 'purchasing 
agent' subdistrihutor. We will 
have some continued volume 
from rack jobbers who will buy 
our hits, and business from those 
accounts which have been buy- 
ing elsewhere we 
plastic wrap." 

On anticipated competitor re- 
action to the move, Gortikov 
said "the reactions of Victor and 
Columbia and independents is 
unknown and unpredictable. 
They may follow us because 
they're all having problems 
identical to our own. They may 
'wait and see', or they may try 
to capitalize on our direction by 
more aggressively favoring the 
racks and one -stops. Our policy 
probably will receive the ap- 
plause of the local distributors." 

Gortikov said he will tell rack 
jobbers that Capitol isn't toss- 
ing them aside. "We want to 
merit his business. We tend to 
strive to release product that 
can produce profit for him and 
his customers. We intend to mer- 
chandise this product to the 
consumer, and the rack jobber 
will benefit from this. The 
CRDC price is as good as Co- 
lumbia's announced price. Retail 
prices are creeping up. and this 
would permit a higher 'buy' 
price. We shall wrap, as a cost 
saving to you. Realistic dating 
now in effect is deliberately 
scaled to meet your needs." 
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NARM WILL 
FIGHT CAP 

PHILADELPHIA -The need 
for a strong rack jobber organi- 
zation is being underscored by 
Capitol's new price policy, Jules 
Malamud, executive secretary of 
the National Association of Rec- 
ord Merchandisers, told Bill- 
board last week. NARM will 
fight the Capitol move with all 
its power in behalf of its mem- 
bers, Malamud said. 
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BRING BACK BANDS? 

Labels and Stations Push 
NEW YORK -The sound of 

the big bands. which has taken 
a back seat to vocalists and 
rocking combos during the past 
decade, is getting heard again 
via promotional buildups by 
record companies and some 
radio stations around the coun- 
try. It still doesn't mark a com- 
plete return of the big band 
era but it does indicate that 
there's still a market for it in 
some media. 

One of the major labels that 
continually banks on the big 
band binge to boost its LP 
sales take is Decca Records. 
For the third consecutive year. 
Decca has primed for a March 
promotion on its band catalog 
with one or more LP's. 

Under the heading of The 
VIP's (Very Important Product) 
are on Decca, Coral and Bruns- 
wick." the dealer incentive pro- 
gram for March will be high- 
lighted by the release of nine 
new clanee sets. Also included 
are each of the artist's entire 
album catalogs, making a total 
of 107 dance band LP's which 
fall under the terms of the 
program. (The details of the 
program are now available at 
all local Decca branches and 
distributors). 

The new sets are by Warren 
Covington. Peter Duchin, Jan 

Garber, Bert Kaempfert, Sammy 
Kaye, Wayne King, Guy Lorn- 

bardo, Dick Rodgers and Artie 
Shaw. 

Upbeat in Airplay 
On the radio level, AM and 

FM, there's also been somewhat 
of a resurgence in the program- 
ming of dance band music. Ac- 
cording to a Decca spokesman 
the upbeat in the airplay has 
rubbed off on the recordings 
and built up the sales take. 

In Los Angeles, for example. 
live hand remotes and the music 
of the swing era are two pro- 
gramming features on KFI. 

NBC's affiliate there. Under the 
guidance of Chuck Cecil. KFI 
is the only L. A. AM station 
programming big band music 
on a six day basis. There's 
only a "Saturday Dance Party" 
coming out of WJAS, NBC's 
station in Pittsburgh. That show 
is being run by Joe Mulvihill. 
Reports have also been coming 
in that stations in Dayton and 
Ft. Wayne are also latching on 
to the hand hinge, and in New 
York. WABC -FM now features 
The Sound of the Big Bands." 

LATE SINGLE SPOTLIGHTS 
Pop 

HERB ALPERTS TUUANA BRASS 

MEXICAN DRUMMER BOY (Irving, BMI) (2:13) -This is the 
strongest disk Tijuana Brass has had since "Lonely Bull." A hot 
item that's got a rocking Mummers sound and shouting female 
chorus. The flip is The Great Manolete" (Irving, BMI) (2:35). 
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CASSIUS CLAY 

I AM THE GREATEST (Blackwood, BMI) (2:131 -STAND BY ME 
(Progressive- Trio -ADT, BMI) 12:I I }-A)) the stations jumping on this 
one to tie in with the headlines. The top side is Clay's poetic recita- 
tion from the album of the same title. This could he a groove for 
format stations because there's excitement in a rocking. blues playing 
rock combo backing the speech- making. The flip is a legit reading 
of the Ben E. King hit from a while back. 

Clay Wins: Columbia Swings 
By MIKE GROSS 

NEW YORK - The upset 
victory of Cassius Clay over 
Sonny Liston for the heavy- 
weight boxing championship 
last week (25) also upset the 
operational procedures at Co- 
lumbia Records. In addition to 
being swamped with orders for 
the Clay LP, "I Am the Great- 
est." which was originally re- 
leased last September. the rec- 
ord company also pushed into 
release a single of Clay singing 
"Stand By Me," an old rhythm 
and blues song. The tune is 
backed be a track from the 
"I Am The Greatest" LP. 

As far as the aluni is con- 

Death Claims 

Bob Francis 
NEW YORK -Bob Francis. 

who retired from the Billboard 
in 1960 after 18 years of service. 
first as drama editor and later 
as chief copy editor, died of a 

heart attack Tuesday (25) at 
his home in Brooklyn. He was 
69. 

Francis. whose full name was 
Robert Francis Moore. wrote 
for the Brooklyn Eagle in the 
early years of his career. first 
doing continuity for cartoons 
and later. in the 1930's, writing 
drama criticism and feature 
stories. 

Francis' tenure with the Bill- 
board started in 1942. While 
he was drama editor he con- 
ducted The Billboard's Don- 
aldson Awards. named in mem- 
ory of William H. Donaldson, 
founder of The Billboard. 

Francis is survived by his 
widow, the former Marjorie 
Reynolds; a son and sister, 
respectively Reynolds and Agnes 
D. Moore, and three grand- 
children. 

cerned, the disk company ex- 
ecutives reported that existing 
factory inventories were "swept 
clean" as soon as the phones 
were open the morning after 
the bout. Columbia's sales staff 
claims that the Clay LP hit 
a sales mark of about 30,000 
LP's since its release but the 
expectations now are in the 
neighborhood of 500.000 copies. 

Feel of Clay News 
In addition to the publicity 

attendant the Clay victory. 
Columbia has been picking up 
publicity breaks in the N. Y. 
Times. On the day following 
the fight, a reproduction of the 
album cover was featured in 
the sports section, and on Thurs- 
day (27). a photo of Clay at a 

Columbia recording session 
highlighted the advertising sec- 
tion. The caption under the 
album reproduction led off 
with "A New Best Seller ?' The 
story referred to Clay's pre- 
dictions in the LP that he 
would knock out Liston in the 
eighth round. (He actually won 
a TKO in the seventh). 

Excerpts from the album are 

Riddle's 
'Sizzles' 

HOLLYWOOD -Reprise will 
release a major soundtrack LP 
next week, "Paris When 
It Sizzles," featuring Nelson 
Riddle's original score. The 
Paramount film, starring William 
Holden and Audrey Hepburn 
will go into national release at 
the end of March. 

In the last year, Riddle has 
emerged as a key "new" name 
among the younger American 
film composers in addition to 
Henry Mancini. Riddle has com- 
pleted scoring the blockbuster 
"Robin and The Seven Hoods" 
for Warner Bros., and the orig- 
inal music for a forthcoming 
20th Century -Fox production. 

now being rushed to radio 
stations which have been play- 
ing the LP both before and 
after the Miami fight. Colum- 
bia has also readied new 
streamers, window displays and 
other point -of -sale materials for 
dealers in store use. 

At the time of the recording 
session last August, Clay pre- 
dicted that his LP would out- 
sell "My Fair Lady." Columbia's 
original Broadway cast album 
which has sold more than 
5,000.000 albums. The label. 
of course. has made no com- 
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BEATLE FIGHT 
OVER TOP TIE 
ON TWO DISKS 

NEW YORK -A Beatle fight 
raged last week for the No. 1 

position on Billboard's Hot 
WO, and almost resulted in a 

tie for the top slot of the chart. 
"I Want to Hold Your Hand" 
(Capitol) and "She Loves You" 
(Swan) were so close in total 
points that only the slightest of 
edges gave the Capitol disk the 
top rung. Although most dealers 
questioned said the Capitol and 
Swan records were selling neck 
and neck. a slim margin gave 
the Capitol disk the edge. Of all 
the dealers contacted this week, 
77 per cent had either the Capi- 
tol or the Swan side in first 
place in sales. When the other 
Beatle sides on the chart are 
included, Beatles sides were in 
first place in over 80 per cent 
of all dealers contacted. In air 
play, both sides had the exact 
same number of stations report- 
ing in small and large markets, 
hut, in the all important first 
place listings, the Capitol record 
had a slight lead. In the final 
analysis, it was the first -place 
votes that gave the margin to 
the Capitol side. 

IWIII8111tmtttnnnttl DIMMINflnNIIRIRIlt11RINNtlnul1 

Wallichs' Sales Leap 
HOLLYWOOD - M u s i c 

City's newest store in the South 
Bay arca has exceeded its first 
four months' projection by 50 
per cent, and President Clyde 
Wallichs anticipates doing over 
St.2 million in the first year's 
operation. 

When the store, the fourth in 
the expanding chain. opened last 
November 15, Wallichs pre- 
dicted a 5800.000 potential the 
first year and didn't think the 
tills would hit SI million before 
the second year. Wallichs said 
the value of this store, located 
in Torrance, is around $500,000. 

Wallichs is now happily an- 
ticipating the opening of two 
additional stores this year, with 
a third to follow in 1965. The 
new locations will be in the San 
Fernando Valley's Canoga Park 
at the Topanga Plaza Center 

Top Execs in 

NYU -NARAS 

3d Symposium 
NEW YORK -A stellar line- 

up of record executives and re- 
cording talent has been set for 
the third annual symposium on 
the recording arts and sciences. 
presented by New York Uni- 
versity in association with 
NARAS. The series, titled "Re- 
cording and Music: Culture. 
Commerce and Technology," 
will be presented Wednesdays. 
7 -8:30 p.m., March 4 through 
April 22, at the Hotel Lan- 
caster here. The symposium will 
explore the relationships of the 
performers. arrangers and com- 
posers with those who record 
the music. 

The symposium program 
totals eight sessions. The first 
on March 4, is "The Influence 
of Records On Music," mod- 
erated by George Avakian and 
including panelists John Ham- 
mond. George Marck and Bob 
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Vee Jay Records 

Unveil New 

Tollie Label 

HOLLYWOOD - While still 
unpacking from its recent move 
from Chicago, Vee Jay Records 
last week unveiled its new Tollie 
subsidiar, as one of the major 
steps in its expansion program. 

First disk on the new label 
is the track. "Twist and Shout," 
culled from the Beatles' current 
LP, "Introducing The Beatles." 
Jay Lasker, Vee Jay's executive 
vice- president. told Billboard in- 
itial orders for the single ex- 
ceeded 428,000 copies. Name 
for the subsidiary was taken 
from the publishing firm of the 
same name owned by Vee Jay. 

Reason for debuting its first 
subsid, Lasker explained, was to 
have another label with which 
to vie for airplay and to offer 
an outlet for new talent. 

A new network of Tollie dis- 
tributors has been established. 

Lasker stated the new label 
will soon have its own sales and 
a.&r. staffs after interviews cur- 
rently underway were com- 
pleted. 

"We plan to concentrate heav- 
ily on the current type of pop 
singels for Tollie," Lasker said. 
"This will differentiate Tollie 
from Vee Jay's policy of being 
r. &b. oriented. 

and in the Eastland Shopping 
Center in West Covina in the 
San Gabriel Valley. Location 
seven will be in Orange County, 
hut Wallichs has yet to select 
this site. 

The West Covina store will 
have 5125,000 in real estate and 
S I25.000 in inventory. The Ca- 
noga Park store. which will be 
housed in the one building corn. 
prising the shopping center, will 
have 5125,000 in inventory and 
$100,000 in interiors. Each of 
the stores will employ over 3. 

people. 
Wallichs' other locatio 

in downtown Los An 
downtown Hollywood a 

the Lakewood Shopping C 
By offering a complete sel 
of everything musical, 
disks to piano rolls. Music 
has become the complet 
partment store of music 
its 14 years' existence. 

Since proving his co 
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CROC Announces New Prices. 
1. One-Price Policy on Albums 
One price to all. No functional discounts. The same special trade discounts to 
be available uniformly to all dealers and sub -distributors alike. 

2. A New, Realistic Price and Discount Leve 
Now 38% plus 9% ... plus 10% to all! In reality, a sub -distributor price for all 
customers. 

3. Year-Round Pricing 
Planned purchasing now possible throughout 1964. You can stock only what you 
need. 

4. No Discount Programs 
Promotions will concentrate on product, not price. Heavier emphasis than ever 
on merchandising, on entertainment, on intriguing the consumer! 

5. Basic Stock Protection Plan 
Available to all. Adapted to special needs of dealer, rack jobber, one -stop. Insures 

cleaner inventories, realistic stock levels. better turn, reduced risk, improved 
profits. Policies continue on 10% exchange. 

6. Plastic Shrink Wrap 
On all new release albums beginning in May, earlier on some. All factory catalog 
replenishment to be wrapped beginning in April. Warehouse stocks go into plastic 
as soon as mechanically possible. 

7. Single Records Policies Unchanged 
No change in current single record price and protection policies. 

8. Credit and Dating 
Tailored to industry seasonal needs and patterns. 

9. "Status Quo" on Industry Basics 
No departure from historical industry "total" or "list" prices. No change in 

mono -stereo price differentials. These remain vital to present industry profit 
structures. 
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Nerv Policies... For All 
A STAND FOR STABILITY 

Bold moves merit frank explanations. It is the 
intent of these comments to justify our rationale 
and excite your interest and faith in our approach 
and in our future ... and yours! 

In inaugurating the foregoing policy changes, 
CROC takes a "Stand For Stability." No one set of 
prices and credos can provide everything for every- 
body. But it is CRDC's conviction that these revi- 
sions will bring greater growth, added profit, and 
sounder business practices to the entire industry. 

COLUMBIA'S ACTION 
Last July CRDC's competitor, Columbia Records, 

announced its "Age of Reason" policy. The Colum- 
bia move gained industry applause from many. In 
its new policies, CRDC effectively acknowledges 
Columbia's action and adds the refinement of price 
equalization. 

PROFIT ... A NEGLECTED GOAL 
Increased profitability is the key objective of 

these policy revisions. Profits have been appreci- 
ably inadequate for our customers, and for CRDC. 
Current trends indicate a worse profit outlook, not 
better. Renewed cost stability will renew profit. It's 
time for a change. 

WHY NO DISCOUNT PROGRAMS? 
Capitol and Angel labels have been leaders in price 

and discount promotions. Great growth and custom- 
er traffic have resulted. But the interest of the 
dealer and the consumer is waning. Problems are 
becoming knottier than ever in purchasing, inven- 
torying, cost confusion, and "guessing" right. It's 
time for a new direction. 

WHAT! NO PRICE PROMOTIONS? 
Not true. Conventional "hyped" discount programs 

are abandoned, yes. But CRDC's new price is delib- 
erately set low enough to allow the dealer to sched- 
ule periodic price- oriented promotions. And these 
will continue to have strong support in displays, 
merchandising, and advertising. 

SINGLE RECORDS POLICIES 
No change is made in single record price and 

marketing policies, which currently yield dynamic 
sales and promotion action, artist birth and growth, 
and album by- product. Also recognized is the vital 
role of the one -stop in achieving the sales potential 
of the single record. 

THAT PRICE DIFFERENTIAL 

policy of having two different wholesale prices on box operator, to the mail -order purchaser, and to 
the same product defies a natural tendency. And the retailer of single records. Many of the new 
that tendency is for such prices ultimately to policy changes have long been advocated by many 
equate ... at the lower price level of the two. one- stops. 

The prevailing 10% differential between retailer AND THE CLASSICS? and rack jobber prices has spawred a host of prob- 
lems and pressures: More than any other product line, the Classics 

lend themselves to sound merchandising and pro - 1. The large retailer contends that he, too, is motion. The new policies allow greater emphasis entitled to the 10% because of the sere- 
on these efforts and assurance of maintaining the ices he performs in his own outlets and gratifying market gains of Angel and Capitol Clas- because of the volume he buys. He even sics. CRDC intends that the classical enthusiast be has turned to buying some of his product more conscious than ever of the basic value and from certain sub -distributors who are will- musical excitement in these lines. ing to share their own trade discount. 

2. The smaller dealer feels that the price dit- IS RADIO AFFECTED? 
ferential, in favoring the rack jobber, pre- Only to reiterate the important role of radio in cipitates discounting practices from which creating consumer interest in records. Every pos- 
he suffers. Further, he claims the rack job- sible effort will be continued to foster radio station ber often benefits from the extra 10% in support. Present service will be maintained, plus a his own retail outlets for which he has un- constant search for new ways to merit airplay. As- fairly bought product at the preferential suring the excellence of single record and album price from some distributors. product, of course, remains the key to deserved 

3. Many rack jobbers claim that the prevail- radio exposure. 
ing 10% sub -distributor discount is "not 

A NOTE TO THE ARTIST enough" and that, since they perform dis- 
tributor functions, they should enjoy full You, too, have a stake in all industry marketing 
distributor prices. Further, they state both trends and policies. The changes herein described 
as a goal and as an inevitability, that it is help to offset several current tendencies, which are 
only a matter of time before the rack job- most disadvantageous to the individual artist: les- 
ber supplants the label distributor. ser in -depth catalog stocking; lower catalog sales; 

increased difficulty in obtaining in -store exposure 
SERVING THE RACK JOBBER of many individual artists; resistance to showcas- 

CRDC, by its discounts, has long helped subsidize 
ing the new artist; and the shortened life cycle of 
the new release. the services a rack jobber performs ... but not in 

order to expedite its own expulsion from the distri- WHEN? 
bution function. Over the years CRDC has made sig- The policy revisions described herein are effec- nificant contributions, and many more can yet be tive at once ... beginning March 2, 1964. made. The industry role of CROC cannot now be 
delegated to the rack jobber by design nor by abdi OUR PRODUCT -A PLEDGE cation. 

No price, no policy, no program can substitute Although many rack jobbers choose to replace for offering phonograph records that genuinely the role of CRDC (and of all distributors), CRDC does please and entertain the public. You can count on not choose to abandon the rack jobber. Instead, we CRDC to seek and offer merchandise that gives this desire to serve him and serve with him. The prices pleasure to people ... and profit to you. announced herein can integrate with the interests 
of many rack jobbers and many of their customers. For further information, please 
CRDC expects to meet the needs of its rack jobber contact your local representative. customers, many other realistic 

CAPITOL RECORDS 
credit terms, adequate expanded protection policies 
and by offering and promoting merchandise that 
creates demand and turnover. 

DISTRIBUTING CORP. THE IMPACT OF THE ONE -STOP Of all the new policies, abandonment of the price The services of the one -stop have been particu- differential between dealer and rack jobber is most larly beneficial to many segments of our industry - likely to be questioned. Yet the historical industry to the smaller dealer or record outlet, to the juke- 

CAPITOL -ANGEL DISC ALBUM DISCOUNTS -THE OLD AND THE NEW 
Former Discounts 

Dealers Rack Jobbers 
& One -Stops 

New Discounts 

Dealers Rack Jobbers 
& One -Stops 

38% + Programs 38% + Programs 
+ 10% 

38% + 9% + 10% 
No Programs 

38% + 9% + 10% 
No Programs 
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Discount Record Center 

Gets First Franchise 
HOLLYWOOD - The Dis- 

count Record Center chain has 
secured its first franchise in 
what owner Art Grobart de- 
scribes as a "trial experiment." 

Recipient of the franchise is 
Larry Barnett's Reseda Music 
Mart in the San Fernando Val - 
Icy. As per the arrangement, 
Barnett has changed the name 
of his store to hear the Discount 
Record moniker. Located at 
Reseda Boulevard and Sherman 
Way, the new Discount outlet 
is a small store in comparison 
with the four -store chains other 
locations. Barnett has been at 
the Reseda location nine years. 

While Grobart would not 
state how long his franchise with 
Barnett extended, nor any of the 
financial agreements. he ex- 
plained that the major require- 
ments placed on the store were 
to stock the merchandise which 
the chain advertised in the Los 
Angeles papers and abide by the 
chain's '53.19 retail price for 
55 98 LP's. Grobart said Bar- 

prices had been higher be- 
affiliating with his chain, 

;.+i:t' is one of the key retail 
thin in the L. A. area. Two 

r Discount's four locations are 
Beverly Hills at Wilshire and 

Big 3 Music 

Goes Madison 

Contacting 
"_'W YORK - The Big 3 

Corporation is going 
!aJisnn Avenue. Robbins -Feist 

and Miller is revamping its con- 
tact system with record labels 
so that each of its professional 
men will be .asigned specific 
disk firms -much as advertising 
agencies assign account execu- 
tives to respective clients. 

The move is meant to intensify 
Big 3 material placements and to 
.stablish closer ties with a.&r. 
men and artists. In addition to 
exposing a constant source of 
standard, pop. TV and film mu- 
sic to their respective label con- 
tacts, the professional men will 
also be in a position to provide 
greater creative service. The firm 
is set to present record packag- 
ing ideas, artist and format pre- 
sentations to the labels. 

Actual line -up of the Big 3 

staff continues with professional 
men Oscar Robbins. Murray 
Baker, Al Kahn, Hy Ross, Al 
Rickey, Dick Mildred and Budd 
%fanning reporting to profes- 
sional co- ordinator Ed Slattery. 
The entire operation is under the 
personal supervision of Mickey 
Scopp. 

Greenman to 
United Artists 

NEW YORK -David Green- 
man has joined United Artists 
Records as national promotion 
director. Greenman comes to 
UA after five years as national 
promotion manager for Joy 
Records. 

Greenman, who has been in 
the music -disk business for the 
past 16 years, will be working 
in conjunction with Andy Miele. 
UA's national single sales man- 
ager, in radio station and disk 
jockey liaison throughout the 
country. 

New Album Releases 

Chart on Page 42 

L.aCicnega Blvds. and at Beverly 
Blvd. (recently purchased from 
Joseph Sachs) with the others in 
Hollywood at Hollywood Blvd. 
and in Studio City on Ventura 
Blvd. 

CAM Track 

Power Built 

On Location 
ROME - Specialization in 

movie sound tracks and original - 
cast recordings of Italian pro- 
ductions is moving C.A.M.. a 

Rome -based diskerv, into the big 
brackets of the Italian record 
business. 

The company, which had an 
American best seller in " Mondo 
Cane track, issued by UA in 
U. S.. has sold "Rugantino" 
rights to WB records. and is now 
looking forward to two addi- 
tional American outlets for 
" Mondo Cane No. 2." film rights 
of which have been acquired by 
Columbia. and "Yesterday. To- 
day. Tomorrow," which Em- 
bassy will shortly release in U. S. 
with record deals currently in 
negotiation stages. 

Located in Rome alongside 
the film producers has given 
C.A.M. an on- the -spot advantage 
in this field along with the fact 
that it issues disks for films 
which do not register sensational 
hits. However. disks are often 
put over the top by sales to corn - 
panics for publicity purposes. 
C.A.M. is operated by Ciampi 
Brothers who also issue Sorrisi 
e Canzoni TV, top -selling fan 
magazine in disk field. 

Bob Braun Set 

For Clark Seg 
CINCINNATI -Bob Braun. 

WLW -Radio and TV personalirr 
planed out of here early Sunday 
(I) for Hollywood to tape his 
new Fraternity Records release, 
"Sweet Violets," for showing on 
the Dick Clark "American Band- 
stand" TV-er Saturday. March 
14. "Violets" rated a Regional 
Breakout in last week's Bill- 
board. 

Before joining Fraternity. 
Braun recorded for Decca where 
he had a major hit in "Until 
Death Do Us Part," which 
reached No. 19 on Billboard's 
Hot 100. "Sweet Violets" was 
cleffed by Joe Allison and 
Danny Dill. and is published by 
Central Songs. 

Goldner Runs 

Tiger & Daisy 
NEW YORK -George Gold- 

ner, veteran disk producer of his 
own Gone and End firms and 
music man, has joined the Lieber 
and Stoller organization. Gold- 
ner will run the production 
team's disk labels, Tiger and 
Daisy. Another new banner is 
also in the works. Goldner will 
handle sales and promotion for 
the labels and will also keep his 
eve out for new artists and mate- 
rial. It was also noted that 
Goldner may cut a few dates for 
the production firm. although 
the majority of recording will 
continue to be handled by the 
team. 
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ASCAP GROSS 
TOPS $37 MIL 

HOLLYWOOD - American 
Society of Composers, Authors 
& Publishers grossed 537,798.- 
908 in 1963. of which $30.585,- 
428 was earmarked for mem- 
bers, Treasurer George Hoff- 
man told West Coast members 
last week. 

Hoffman emphasized that de- 
spite a larger income last year, 
the distribution would be divided 
between 7.(92 writers and 2,312 
publishers. Treasurer noted that 
membership had doubled in the 
last eight years. 

In breaking down the figures, 
Hoffman stated that income 
from licensees totaled 537,305; 
743: interest from investments. 
S351,283, and membership 
dues. S141,881. Hoffman said 
foreign licensees in 16 coun- 
tries brought in $3.225,722. 

Operating expenses amounted 
to $7,213,480. including half 
for salaries for 615 employees. 
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Mercury 

Changes to 

N. Y. Distrib 
CHICAGO -Mercury is re- 

organizing its Eastern distribu- 
tion pattern, discontinuing its 
Newark distributing company 
(Allstate). and assigning the ter- 
ritory to its New York branch 
operation. Multi -Disc. 

Mercury is also bringing in 
three new men to handle sales in 
the area. Bob Spencer has been 
named manager of Multi -Disc, 
replacing Bernard Yudofsky 
who resigned. Spencer was for- 
merly branch manager for Capi- 
tol in Newark. 

In charge of Newark sales 
will be Ron Bierinieri, who was 
previously New Jersey sales 
manager for Dot. Working with 
him will be Ronald Roessler, 
formerly senior salesman with 
Wendy Distributors in Newark_ 

Disk Store 

Receives 

Flood $'s 
HOLLYWOOD -As a result 

of insurance companies repre- 
senting the Los Angeles Water 
and Power Dept. agreeing to im- 
mediately pay claims on last 
December's Baldwin Hills Dam 
disaster, Ed Mason's Record 
Racks stands to receive $125.- 
000 for damages incurred in the 
flood. 

Mason said he expected to 
receive a check from the city 
within 30 days to cover water 
and mud damages to 80 per 
cent of his inventory which was 
inundated at his office on Rodeo 
Drive. Mason's office was in the 
direct path of the flood waters. 

Fortunately, there were no in- 
juries among Mason's staff. 
Mason said his suppliers were 
most co- operative" in offering 

him credit to start restocking. 
He expects to be full stocked by 
March. 

City Attorney Roger Arne - 
hcrgh announced last week that 
10 of the 11 companies carry- 
ing 514.3 million liability in- 
surance covering the Dam had 
agreed to immediate payment. 
The attorney said this did not 
imply that the companies ad- 
mitted liability or that the city 
acknowledged fault for the dis- 
aster which resulted in around 
SI5 million damages and five 
deaths. 

OSCAR NOMINATIONS 

Melody Melts Nominees 
In Annual Selections 

HOLLYWOOD -Music mem- 
bers selecting nominations in 
the 36th annual Oscar competi- 
tion leaned heavily toward me- 
lodic ballads as they named 
"Call Me Irresponsible." "Cha- 
rade.' "More." "So Little Time" 
and "It's a Mad. Mad, Mad, 
Mad World" as top film choices 
last week. 

"Irresponsible" was written 
by Jimmy Van Heusen, with 
lyrics by Sammy Cahn, for the 
film "Papa's Delicate Condi- 
tion"; "Charade" featured Henry 
Mancini music, with Johnny 
Mercer lyrics, from the film 
of the same name: "Mad World" 
was the film theme penned by 
Ernest Gold, with Mac David 
lyrics; "More" was written by 
Riz Ortolan, with lyrics by N. 

Select German 

Festival Tunes 
BADEN BADEN -Finals in 

the German hit tune competi- 
tion have been set for June 13 
at this world famous spa. Pre- 
liminaries will be sponsored by 
Radio Free Berlin (West Berlin) 
and televised over West Ger- 
man television network. From 
the 18 tunes entered in this 
competition, 12 will be picked 
for the finals at Baden Baden. 

Tunes are "Allerhoechstens 
'ne Million" Ariola; "Jeder 
Weg den ich gehe" (Electrola); 
"Es muss die Liebe sein' ITel- 

Vergangenheit" (Grammophon); 
"Da hilft kein Rosenstrauss" 
lAriola); "Du weisst ja so wenig 
von mir" (Ariofa); "Liebe kommt 
niemals zu spart" (Grammo- 
phon); "Als Waere nichts ge- 
schehn" (Philips); "Jetzt drecht 
die Welt sichnur um Dich" 
( Electrofa ); "Liebeskummer 
lohnt sich nicht" (Metronome); 
"Wo ist das Glueck vom 
vergangenen Jahr" (Philips); 
"Schoenes Maedchen" (Philips): 
"Bist du mal traurig. dann 
weine nicht" (Metronome); "An- 
gelino -bis Morgen' (Teldec): 
"Fuehl' Dich bei mir wie zu- 
hause" )Teldec); "So einfach ist 
die Liebe nicht" (Grammophon); 
"Fuehrerschein der Liebe" (Elec- 
trola); "Junger Mann mit roten 
Rosen" (Metronome). 

Les Belle Paris 

Move to MGM 
HOLLYWOOD - The Paris 

Sisters have joined MGM and 
will have their disks produced 
by Ben Ven Productions here. 
Trio had formerly been with 
Columbia. 

Girls are currently midway 
through a seven -week Oriental 
tour, ending in Hawaii March 
20. Nick Venet, president of 
the independent producing firm 
for MGM, will handle the girls 
upon their return. 

Cafe Wha? New 

Talent Showcase? 
NEW YORK -A new talent 

showcase for pop. jazz and 
rock and roll talent is spring- 
ing up in Greenwich Village. 
Beginning Tuesday (3). the 
Cafe Wha? will showcase new 
talent for all segments of the 
record industry. All talent to 
appear on the bill will be 

screened by Vic Catala at Con- 
certs, Inc. 

Newell from "Mondo Cane, 
and "So Little Time" was 
written by Dimitri Tiomkin, 
with lyrics by Paul Francis 
Webster from "55 Days at 
Peking." 

In the best substantially orig- 
inal music score category, nom- 
inations included Alex North 
and "Cleopatra "; "Dimitri Tiom- 
kin, "55 Days at Peking "; Al- 
fred Newman and Ken Darby, 
"How the West Was Won"; 
Ernest Gold, "Mad World," and 
John Addison, "Tom Jones." 

In the best scoring or adap- 
tion of music, the five nominees 
were John Green for "Bye Bye 
Birdie," Andre Previa for "Irma 
La Douce," Leith Stevens for 
"A New Kind of Love," 
Maurice Jarre for "Sundays and 
Cybele," and George Burns for 
"The Sword in the Stone." 

The Oscars will be presented 
April 13 in the Santa Monica 
Civic Auditorium and will be 
carried nationally by ABC -TV. 

Top Lyricist 
Johnny Burke 

Dies in N. Y. 
NEW YORK -Johnny Burke, 

one of the top pop song lyri- 
cists, died in his sleep in his 
New York apartment last Tues- 
day (26) at the age of 55. 
Burke, who collaborated with 
Jimmy Van Heusen for many 
years, worked on many Bing 
Crosby -Bob Hope "Road" mov- 
ies and won an Academy 
Award Oscar for "Swinging on 
a Star." 

His first collaborator was 

Harold Spina, with whom he 
wrote "The Beat of My Heart" 
and "Annie Doesn't Live Here 
Any More." Collaborating with 
Arthur Johnson, he wrote 
lyrics to "Pennies From H 
en." He later signed as a s 

composer with various studios 
Hollywood and wrote s 

songs as "I've Got a Pocke 
of Dreams," "The Moon 
in My Eyes" and "On 
Sentimental Side." With B 

he wrote "I've Got a Poe 
ful of Dreams," "Sunday. M 
day and Always," "Oh, Y 
Crazy Moon," "Personali 
and "Imagination," among oth- 
ers. In 1961 he wrote the music 
for "Donnybrook," a Broadway 
musical which starred Eddy Foy 
Jr. 

MARCH BUYS 
MAY NIGHT 

NEW YORK -MARCH, the 

philanthropic organization for 
women in the music industry and 
allied fields, has purchased 
Monday night (May 4) tickets for 
the new Steve Lawrence show. 
"What Makes Sammy Run." The 
group has bought out the entire 
mezzanine for the evening. The 
money raised from sale of tickets 
for this event will be used to 

sponsor a music program at the 

University Settlement House on 

Eldridge Street on the Lower 
East Side of this city. The funds 
will go for the purchase of in- 

struments, music instructions. 
vocal coaching, record and tape 

equipment, disks and sheet mu- 
sic. Tickets can be bought from 
Judy Tannen (JU 6-2090) or 
from any member of MARCH. 
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FTC Conference: 
Benton Answers 

( ,irinued from nace 

highly unlikely at this stage. 
Anyone who wants to add any- 
thing to the oral discussion may 
submit a written statement. At- 
torney Benton said it has been 
Commission experience that a 

second conference is usually 
poorly attended and unproduc- 
tive. In most cases. industry 
people who think they want to 
comment further, often realize 
on second thought that the im- 
portant aspects have been cov- 
ered verbally, or in statements, 
and they fail to appear at a 

second Washington conference. 
(The Trade Conference is ac- 

tually public climax to many in- 
formal conferences in which 
business and the FTC staff fine - 
toothcomb the problems and 
complaints which the guidelines 
propose to correct by voluntary 
industry compliance.) 

Order of procedure at the 
public hearing will take up the 
most important and far -reaching 
rules first. The FTC listing takes 
them in order of importance, 
from the seven -page rule I in 
the first section. prohibiting dis- 
criminatory prices, rebates, dis- 
counts, et al., to the two -para- 
graph final rule on misbranding 
of product. 

Attorney Benton expects, for 
csample, that there would be 

almost no question about rules 
5 to 16 in Section II of the 
proposed guides. These are, or 
should be. rules automatically 
obeyed and familiar to anyone 

business. They cover all forms 
nt trade restraints, from tie -in 
sales and exclusive dealing to 
payola (commercial bribery). 
The only discussion should be 
to highlight specifics applicable 
to the record industry. to make 
the laws more understandable. 

No particular order of wit- 
nesses has been drawn up. Cus- 
tomarily. volunteer comment is 

called for as each rule is taken 
up. If a considerable number 
want to talk, the staff may have 
to allot a certain amount of 

NEW YORK -The first orig- 
inal show cast album ever to he 

made by ABC- Paramount is 

scheduled for April release. It's 
the Broadway musical "High 
Spirits." 

Scheduled for immediate re- 
lease is a single. "Forever and 
a Day," taken from the album. 
Flip side is "It Only Takes a 

Moment," from the current 
Broadway musical, "Dolly." Art - 
st is Martin Walker, a 22 -year- 

old Scotsman recently signed by 
he label. 

time to each. These procedures 
are a matter of last- minute de- 
cision, depending upon the cir- 
cumstances. 

After the conference, attorney 
Benton must assemble and 
analyze all comment. oral and 
written, and ready the final 
draft of proposed rules for the 
full "Commission. He hopes to 
have this done by the end of 
May or early June. The .com- 
missioners will look particularly 
to the conference supervisor. 
Cmnr. John Reilly. for his views. 

Commission decision could 
come within a matter of weeks 
after first discussion. Commis- 
sioners often try to clear mat- 
ters as fiscal year draws to a 

close (June 30). But if they fail 
to agree among themselves. there 
could be another hearing, and 
considerable prolongation of the 
matter. 

What if the majority of the 
industry says "no" to proposed 
trade guides? "We just sue them 
when they are in violation of the 
law." What if the entire indus- 
try is opposed to one particular 
rule, and in favor of keeping a 

certain practice, legal or not? 
Said Benton: "When it's a ques- 
tion of the law. the industry 
can't 'take a vote on it' and 
decide to keep a certain practice. 
The only 'voting' will be done 
by the Commission and by the 
courts." 

When final agreement on the 
rules is reached, and the Com- 
mission confirms the trade prac- 
tice rules for the record indus- 
try, a card is sent to each mem- 
ber asking that he sign to 
indicate compliance. The card 
and the businessman's signature 
have no legal force per se, but 
they are an indication to the 
Commission of the good inten- 
tions of the businessman. Some- 
times, in case of a complaint, 
the FTC staff will go through 
the files to see if the cited mcm- 
her did or did not sign up with 
the others. agreeing to abide by 
the trade rules. 

Actually. Benton points out, 
there is little to be gained by 
non -compliance. Unless the 
Commission felt, after consid- 
erahle thought, that there would 
he voluntary compliance. there 
would not have been a trade 
conference. The trade practice 
procedure, with full opportunity 
for industry to talk out and clar- 
ify its problems, would not have 
been followed. When an industry 
offers no hope for co-operation. 
FTC can draw up guides with 
or without a hearing. 

Top Execs in 

NYU -NARAS 

3d Symposium 
Continued from page 4 

Rolontz. On subsequent weeks 
the schedule is as follows: "Re- 
cording and the Performing Ca- 
reer," John Covney, moderator. 
with Schuyler Chapin, John 
Levy and Mitch Miller: "The 
Repertoire Problem: Classical 
and Jazz," Israel Horowitz, mod- 
erator, with Thomas Frost, 
Gerry Mulligan and Bob Thiele: 
"The Repertoire Problem: Pop- 
ular. Folk and Others." Joe 
Csida, moderator, with Bob 
Dylan, Jac Holzman, Steve 
Lawrence and Steve Sholes; 
"The Artist and the Studio," 
Si Rady, moderator. with Mor- 
ton Gould and Quincy Jones; 
"Composing and Arranging for 
Records," Archie Bleyer, mod- 
erator, with Don Costa, Bob 
Crewe and Gunther Schuller: 
"Focus on Sound." Tom Dowd 
and Jack Somer, and '"The 
Creative Use of Technology and 
the Future of Recording," Billy 
Taylor. moderator, and Milton 
Babbitt, Tom Dowd, Phil Ra- 
mone and Jack Somer. 

Tuition for the entire series 
is $75. Tradesters are signing 
up now by contacting the 
NARAS office here of Raymond 
Wilburn, director of the Bureau 
of Conferences and Institutes, 
New York University 

Wallichs' Sales 
C nonucd Iron; pair J 

service concept successful, Wal- 
lichs admits he's been ap- 
proached to merge with other 
firms hut has turned down these 
offers. "Eventually we'll go pub- 
lic." he stated, explaining that 
he wanted to open the new 
stores and then have several 
profitable years before he of- 
fered the public stock. 

Operating with a 53.98 -54.98 
price, Music City allows its cus- 
tomers to audition disks, return 
them and even offers free de- 
livery service on any item over 
53.98. There is always a "super- 
market" special offering 40 per 
cent off on some hot LP. 

One reason for Wallichs' 
amazement over the early suc- 
cess of his South Bay store is 
that it's located in what he calls 
"the biggest discount area in 
Los Angeles." There is a Zody's. 
White Front, Akron, Grant, 
Broadway, Scars and May Corn - 
pany in the South Bay shopping 
area. 
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CAPITOL PRICE REVISION 
DRAWS INDUSTRY WORDS 

( rllrntt,.,l 

I'm very happy they read my speech which I made in FI 
(ARMADA Convention, June, 1963) where I stressed that we 
sell product and not price." 

RCA Victor- A quick look at the program indicates broad impli- 
cations at all levels of distribution. It would be unfair to comment 
at this time." 

Irwin Steinberg, Mercury executive vice -president: "We plan to 
continue our present policy. 1 feel the Capitol move is a reversal of 
an industry trend. However, I believe Capitol's action in part reflects 
the growing demand on the part of rack jobbers to buy at a price so 

low that it is increasingly difficult for record companies and distribu- 
tors to deal with them economically." 

Seymour Greenspan, Summit Distributing Company. "You can't 
turn back the clock 12 years. The record industry itself created the 
situation whereby rack jobbers and one -stops flourish." 

Marvin McDermott, M -S Distributing Company and Musical Isle, 
(large rack jobber): "Capitol is attacking a merchandising pattern 
that is an accepted practice in the record industry today. Columbia 
also decided on a year -round price, but they still recognized the 

present distrihution pattern. 1 think price stabilization is a good thing 
hut they shouldn't attempt to upset a merchandising pattern that is 

an integral part of the business." 
Richard Laga, Montgomery Ward: "It's a smart move for 

stabilization. Just how it will affect us, 1 don't know. I think it will 
hurt rack jobbers. As far as retailers are concerned it will make 
buying simpler. For Capitol, it will mean less returns and more 
current goods out for sale. We'll also be sure of our cost prices." 

Andy Anderson, Record Center, and former SORD president' 
"This is something we have fought for since 1958. We salute Capitol' 
for the strongest return to sanity that has appeared to date." Ander= 
son said the Capitol move was more far- reaching than the earlier 
Columbia program. 

Joe Randleman, Handleman Company, Detroit: "I have no 

comment. We will have to study, analyze and interpret the Capitol 
move before we have anything to say. You can rest assured we will 
give serious consideration before we do anything." 

Fred Sipiora, Singer One -Stop: "It's an effort to break one -stops 

and rack jobbers and get people back to the distributors. I don't 
think they realize that a lot of dealers are too small to buy directly 
Ifrom distributors)." 

Al Temaner, Profit Vendors Zone -stop( and Little Al Record 
Stores proprietor: "We'll make just as much money as before. I'lI sell 

Capitol to my customers at 52.02. One loss -leader doesn't kill the 

Jay. The Capitol move would help retailers who sell at list, hut 
would hurt those who lower their price." (Temaner's Little Al Record 
Stores are one of the few -if not only- outlets in the city still selling 
at list.) 

Hit Records (rack jobber): "Count me out - 
I'll close shop before I buy records from them. At least Columbia 
gives us 10 per cent. It's unconstitutional to sell wholesalers at the 

same price as retailers. I'll continue to buy Beatles merchandise b 

Clothing else. I'll cut Capitol purchases by 90 per cent. I'm exr 
their merchandise. If they don't want their merchandise on my 
it's okay with me." 

Randy Wood, Dot Records president: "This is another st 

the right direction to establish better price controls, and to 

stabilize our industry. Nothing would please me more than t 

the dealers become a stronger facet of the record business." 
Mike Maitland, Warner Bros. Records president: "Capitol Re 

objectives differ from those of Warner Bros.. and our problem 
goals differ. too. Capitol maintains and operates its own bra 

while Warners does not. At our last sales convention, we specif 
declared that Warners would continue and even strengthen its 

tionship with independent distributors. We stand by that staten 
Monroe Good, Tip Top Music president: "It's a surprise 

On the surface, and without analyzing it, it would appear tl 

would make it much harder for rack jobbers to exist. It remai 

be seen what the large discount operations do with the new 

Are they going to give it away to the public and create more 
discount image. or can they operate their record business li 

business and try to make a normal legitimate profit." 
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Drida 
must 

Cassius Clay 
f'onrinuerl In,nt nave 

ment on Clay's prediction. hut 
the executives are keeping in 
mind his forecast re Liston. 

Kapralik's Clay 

The signing of Clay to Co- 
lumbia was brought about by 
Dave Kapralik, then director of 
pop artists and repertoire and 
now general manager of Co- 
lumbia's music publishing op- 
erations. April- Blackwood. Ka- 
pralik recorded Clay in an 
album of comic poetry. proph- 
esies and skits, written by the 
fighter and performed with 
Clay and members of thc Sec- 
ond City cast. Peter Matz 
created incidental music and 
Mike Berniker handled the 
a. &r. chores. 

The single was cut under the 
direction of Carl Davis during 
a session in which Clay cut 
several rhythm and blues songs 
in Columbia's Chicago studios. 
(Davis also records Major Lance 
for Okeh Records. the r. &h. 

HOLLYWOOD - Folk-sing sing- 
ing Glenn Yarbrough. now per 
forming as a solo, is current() 
midway through a three -week 

promotional tour for RCA. The 

former Limeliter is meeting in- 

dustry people for the first tim 
as an individual performer aft 

recording his debut LP. "Time 
to Move On." 

outlet of Columbia's subsidiary 
label, Epic Records). 

As for his entry into the 

singles market, Clay is reported 

to have said, "I'm better and 

prettier than Chubby Checker." 
And as far as predictions g0. 

Billboard (August 10) opened its 

report on the Clay album see- 

lion with "If Cassius Clay is at 

fast with his hands as he p 

with his ad libs he has a chance 

of beating Sonny Liston . 

New Album Release: 

Chart on Page 42 

tt 
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VOX JOX 
By BEATLES FAGGEN 

r 
' rrf 

With m :sty feeling that Bea - 
,lemania has gotten out of hand, 
Sonny's elephants have begun 
the stamp -out campaign in earn- 
est in Miami. Sonny, the one 
with the guitar, has a record 
out entitled "Beetle Squash." 
produced by "1. Squashcm" on 
the Bee label. The disk. which 
a:hocates just what the title 

s is being distributed by In- 
dc; trident Record Producers of 
Mt: Mi. 

M, thanks to the boys at 
WJPS for electing me to their 
"Beatles Booster Club." Byron 
Zint, Dave Wood and Jack 
Comet are sending out engraved 
club membership certificates 
with their Beatle- wigged pic- 
tures in all four corners. 

KUDL -Radio in Kansas City, 
Mo.. has also launched a "Bea - 
tie Booster Club" and is inviting 
listeners to write in for a club 
card entitling them to engage in 
future station contests around 
the famous group. KUDL also 
has been conducting a "Beatle- 
mania Spectacular" nightly at 
8 p.m. in which all of the 
group's records and cuts from 

i!fisa. 
their albums are featured. At 9, 

the station invites the listeners 
to call and vote for their favor- 
ite Beatles tune. From the votes 
KUDL compiles the "top IO 

most poplar Beatles tunes in 
Kansas City and spotlights them 
9:30 to 10 p.m., according to 
Johnny Canton, KUDL's pro- 
gram supervisor. 

WITH- Radiós Buddy Deane 
had a little fun last week with 
the current Beatlemania craze. 
He started a Beatles vs. Presley 
battle among his listeners by 
asking them to phone in their 
votes for their favorite. Deane 
reports that after all the dust, 
and the telephone company had 
settled, Elvis prevailed 743 to 
685. 

A similar contest was run by 
Bob Adkins, KNEW (Spokane) 
dcejay. In KNEWland the re- 
sults were different, the Beatles 
won by the wide margin of 
4,831 to 1.531 for Elvis. Bob 
says that one petition signed by 
John Hancock, George Wash- 
ington, Abraham Lincoln and 
Teddy Roosevelt is being 
checked for authenticity. 

ARTISTS' BIOGRAPHIES 
for your programming use here are pertinent facts about hot disk artists. If clipped and 

petted on 3 by 5 cards These biographies will help you build a convenient file of such dais. 

THE DAVE CLARK FIVE 
(Epic) 

PM: Tony Palmer 

NAMES: Dave Clark, 
Mike Smith, Rick Huxley, 
Lenny Davidson, Denny Pay- 
ton. Success came quickly 
for the Dave Clark Five. All 
in their early 20's, they were 
holding full -time. non -musical 
jobs when "Glad All Over" 
hit the top of the English 
charts. Originally formed by 
Dave for the purpose of rais- 
ing money so that Dave's 
youth club football team 

could go to Holland to compete against a Dutch youth group, 
the response to the originators of the "Tottenham Sound" was 
so strong that Dave decided to keep the group going. They 
have been making news ever since, from an invitation to play 
at the annual Buckingham Palace Staff Ball, to starting a new 
dance craze called the Philip Blues after Prince Philip, to a 

female demonstration staged in protest to the ending of a six - 
week engagement by the group at a Tottenham ballroom. 

In addition to making the "sound" they write much of 
their own material, too. 

LATEST SINGLE: "Glad All Over" is No. 23 on Bill- 
board's Hot 100 in its fourth week on the chart. 

Format 

Glossary 
In conjunction with the kick- 

off of Billboard's Response Rat 
ings the radio -TV section will 
no longer allude to radio station 
music formats by the commonly 
use misnomers of "rock -n -roll, 
"middle -of- the -road" and "good 
music." 

Fully realizing that most radio 
station formats are a combina- 
tion of several types of music we 
will use the following terms, or 
combination of terms: Billboard's I6 -man research 

"Contemporary ": Referring to department headed by Thomas 
a station that primarily plays Noonan, polled representatives 
singles and LP's of a "rock -n- of record manufacturers. dis - 
roll" and rhythm and blues tributors, retail record outlets 
nature. and independent promotion men 

"Pop Contemporary": Stations and record salesmen. for the 
that feature rock -n -roll and 
rhythm and blues type music. IIIIlIUIUUIIUCIUIUAIIUIUIUIIIIUIIaIIIIIUIIIIIIIIIIIIIIUIIUIIIIU BB 
as well as current singles and 
LP's of a non -rock -n -roll and 
r. &b. nature. 

"Pop Standard ": Stations fea- 
turing current LP's and singles, 
excluding rock -n -roll and r. &b. 

"Standard ": Stations that play 
mainly current or fill copy ver- 
sions of standards culled pri- 
marily from LP's, excluding all 
rock -n -roll and r. &b. 

"Conservative ": Stations fea- 
turing primarily LP music of a 

subdued nature in tone and per- 
formance. Background music 
programming. 

"Classical ": Stations program- 
ming classical music more than 
50 per cent of their total sched- 
ule. 

"Country - Western ": Stations 
programming c. &w. music more 

IC'r,nlinued on pare 451 

R.R.R. Reveals Deejay 

And Station Influence 
( rrlrrrrrCrl tom) /'nWi l 

his firm's records; keeps abreast 
of record sales and trends 
throughout the country, and 
keeps tab on the current status 
of the deejays with whom he 
has to deal. The man to contact 
for information on a station's 
format, he it classical music, 
or all -talk, and the competitive 
situation within a market among 
stations and air personalities, is 
the promotion man. 

KSFO SPOTS 
IBA WINNER 

SAN FRANCISCO - KSFO- 
Radio has won honors for its 
public service series of annouce- 
ments on the California Youth 
Symphony fund - raising cam- 
paign in the Annual Interna- 
tional Broadcasting Award Com- 
petition. Of the 1,562 commer- 
cials entries by broadcasters and 
agencies, a KSFO entry, for the 
second year in a row. was 
judged "one of the world's 10 
best." Last year the station was 
among the IO best in the com- 
mercial spot campaign for the 
Man -in- the -Street promotion se- 

ries. 
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information contained in this 
week's Radio Response Rating 
Chart for New York City. San 
Francisco and Nashville. Re- 
ports were obtained on all radio 
stations, regardless of format. 
Naturally each and every market 
to be surveyed does not neces- 
sarily have stations which de- 
vote their programming to every 
category of music, but this in 
itself points up interesting areas 
for radio station programmers 
to explore. 

New York and Chicago, for 
example, do not have a station 
exposing country music and yet 
this type of format has proven 
highly successful for many sta- 
tions in other large metropol- 
itan areas located in sections 
of the United States not noted 
for country music. The same 
situation holds true for other 
types of music. 

Unfortunately, a radio station 
today is too easily and quickly 
identified with appealing to 
only one type of listener and 
consequently limited in its abil- 
ity to sell products that may 
appeal to other types of listeners. 
This survey. of course. does not 
solve this problem, however, it 
is felt by a number of broad- 
casters who were consulted 
prior to the running of this 
first three -market survey, that 
it does clearly indicate that 
radio can and does do much 
for records, and records can 
and is doing a job for radio 
in reaching all the many seg- 
ments of the available audience. 

PROGRAMMING NEWSLETTER 

The PD- Radio's Key Post 
By BILL GAVIN 

Contributing Editor 

The program director is the most important 
single factor in the success of modern radio. 
Everyone knows that success is compounded from 
many different elements: music, 
deejays, promotion and pub- 
licity, news and newsmen. com- 
munity relations. and produc- 
tion. Each of these elements in- 
volves the pd. The way he 
handles them can make or break 
a station. 

Let us note in passing that 
the pd may not always exercise 
decisive control. The station 
manager determines what degree of responsibility 
and authority is delegated to the pd. Some few 

managers find it difficult -if not impossible -to 
delegate authority. They control and direct most 
program functions themselves. In such cases. the 

title of pd is worn with some discomfort by a 

man who serves chiefly as both errand boy and 
whipping boy for the boss. 

1 know of certain managers who handle the 

program chores very well. I know of others who 
make a mess of the job. Most of these problem 
managers assign responsibility without propor- 
tionate authority. They give the pd a joh to do 

hut fail to hack up his decisions. The manager 
who wants to direct his own programming should 
honestly admit it, and should take full personal 
responsibility for the result. It is unfortunately a 

not infrequent human failing to pass the buck. 
and to some managers. the pd is simply a built -in 
alibi for failure. 

Look at any outstanding radio success today 
and you will probably find a top -notch program 
director who operates with 100 per cent man- 
agement backing. Let's look more closely and see 

what qualifies the successful pd needs for his job. 
His most difficult task is directing his deejays. 

Stars of opera. theater and movies frequently 
make headlines with their tempermental tantrums. 
hut as a group their egos are no more fragile.. -- - 

expansive or explosive than those of the disk t1 

jockey fraternity. How do you persuade a half - 
dozen or so talented mike men that they are part 
of a team, and not just individuals trying to 

enhance their reputations? How do you build 
their pride in being part of a winning team in 

preference to pride only in the ratings of their 

particular shows? How can you persuade a top 

rated jock that that your occasional corrections 
are intended helpfully and not fault finding in- 

spired by jealous envy? While formula radio may 

he a big thing these days, there is no known 
formula for answering these questions. The best 

answers can be found in any of those top -rated 
stations with an unusually low personnel turnover 
in the program department. 

The program director is the idea man. Con- 
structive new programming ideas are the life 
blood of modern radio. New features. new pro- 

motions, new jingles. new devices and techniques 
-these are all a part of the pd's job. This doesn't 
necessarily mean that he himself must be the 

sole originator of all new ideas at his stations. Too 
many good men have stubbed their toes on that 

ivory tower. philosophy. The important thing is 

that he stimulate a constant interchange of ideas 

among the people in his department. Then he 

must know how to put it to work. While the pd 

need not he the idea creator, he must be the 

focal point of creativeness and the instigator of 
good thinking. 

Any program director who assumes the full 
authority for selecting his station's music cannot 
possibly have enough time left for his other duties. 
Some pd's have an assistant who "screens" the new 

releases and presents the best for his final deter- 
mination. Such a course is less time consuming. 
hut it has drawbacks. A good pd is not necessarily 
a good music man. Selection of the right music is 

too important to he just a part of a man's time. 

It is better done if it is someone's full time 

responsibility in the music department. 
One occasionally hears the question: Whose 

side is the pd on? Management's? or the dj's? 

Whenever you hear such a question. mark it down 

as coming from a sick station. There should be 

no "sides" within a successful station. The only 

"other" side is outside: the enemy is the compe- 
tition. The program director is a constant liaison 

between the front office and the announcer's 
booth. The needs and problems of all parties 
t.Isannel through hint. He is not a messenger boy. 

carrying orders in one direction and gripes in 

the other. He is an interpreter. whose skill is 

understanding and whose goal is better co- opera- 

tion. 

More Radio News On Page 45 
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RADIO RESPONSE RATING 
NEW YORK NASHVILLE 

TOP STATIONS TOP DISK JOCKEYS 
Cal 

Rank Letters Toral 
et 
Pointe Rank Disk Jockey 

Call 
Letten 

'o of Total 

Poins 
e ol est 

PÍue voler 

* For POPULAR Singles 
I. WMCA 45% * For POPULAR Singles 2. WINS 
3. WABC 

31% 
24% B. Mitchell R.M WMCA 34% 42% * For POPULAR LP's Murray Kaufman WINS 33% 211°ó 

I. WHEW 47% 3 Jack Lacy WINS 18% 
2. WOR 
3. WCBS 

29% 
14% 

Joe O'Brien WMCA 10% 
4. WHN 
5. WNBC 
6. WINS 

5% 
2% 
1% 

5 Stan Z. Burns 

6 Dan Daniels 

WINS 

WMCA 

2% 
I% 

6. WPAT 
6. WVMJ 

1% 
1% 

Dan Ingram WABC I% 

* For R.AB. 
Scott Muni WABC 1% 

WWRL 
2. W. 50% 

300% * For POPULAR LP's 3. WADO 
3. WNJR 

a% 
4°6 1 Wm. B. Wil liant WHEW 63eó S. WHOM 496 

2 Mayan A Finch WHEW 21o0 * For JAZZ 3 lohn Gamblino WOR 11% 1. WARD 42% 
4 Lee Allan WCBS 5% 1. WEVD 

3. WHEW 
42% 
16% 

(Middle of the load) * For R,8B. * For SINGLES (non -rock) 
1 WHEW 50% 1. Nal Jackson WWRL 42% 50% 2. WCBS 
3. WNBC 

17% 
11% 

2. Rocky Grosse WIIB 24% 25% 
3. WABC 
3. WOR 

11% 
11% 

3. Jack Walker 

4. Geefee Hudson 

WLU 

WWII 
21% 

6% 
23% 

* For FOLK MUSIC 5 Bruce Morrow WABC 3% 
1. WPM 

'Skip Weans, 
I. WINS 

30% 

30% 

6. Bob Leonard 

6. Ralph Cooper 

WNJR 

WNON 

1% 

1% 3. WC85 
f a Connell) 

20% 6. Alan Frederick WADO 1% 
3. «NEW 20% 6 locko Henderson WWRL I% * For COMEDY 
I. WHEW fKlevin 1 Finch) 50% * For JAZZ 1. VI/R2 5096 

1. Mort Fe, WEVD 60% * For CLASSICAL 
1. WO. 71% 2. Som. Sid WADO 27% 
2. VINT( 3. Billy Taylor WHEW 13% 

SAN FRANCISCO 
TOP STATIONS TOP DISK JOCKEYS 

Call ol lohl Rank lrllen vainc, Call 
Rank Disk Jockey Letters 

%of Total 
Points 

% of 1st 
Place Votes 

* For POPULAR Singles 
I. KTA 56% 

2. SEWS (Oakland) 36% 3. KLIV (San Jas./ 2% 3. KDIA (Oakland) 2% Others -KROT, Sacramento; 
KINC, Fresno, MAX, Fresno 4% 

* For POPULAR LP's 
1. KSWO 54% 
2. KFRC 17% 3. KG0 14% . KTA 4% 4. 0454 (NBC( 4% 6. 3% 

Others .51.) T, .0-71d. KPEN 
FM) 4% 

* For R.AB. 
1. KDIA 60% 'received all 10 Puce rotes/ 
2. KSAN 40% tree,. all 2d place votes! 

* For JAZZ 
1. KJAI 55% 2 0510 27% 3. KDIA 

I s% (John Nerdy Show) 

* For COUNTRY 
1. KSAT 341% 
1. KEEN /Sae lose) 34% 3. KRAK (Saeramenlol B9ó 3. KEA7 (Reseal a% 3. KOAD üenteore) a% 

'Middle al the dead( * For SINGLES (non -rock) 
1. 0500 53% 2. KM 21% 3. K. 12% 

KCKA 'Sacramento/ 6% 

* For FOLK MUSIC 
1. KSFO 50°6 (Dare Miles: 
1. KNBR 50% ''Doug fla[h[ri 

* For COMEDY 
I. KS. 55 é (Dn Sher.oed 
2. KSFO v% u, stalle./ 
3. Kees la% 10ae McAhauttan) 

* For CLASSICAL 
I. KSFR 
I. KPEH.FM ira% 3. MINI 12% If.oaly Kan 
3. KW IS% 

* For POPULAR Singles 
I. Tom Donahue KTA 39% 

7 Bob Mitchell KTA 32% 

3. Bobby Dale KEW) 23% 

4. Jack Carney KSFO 3% 

5. AI Collins 5510 1% 

Others 2% 

* For POPULAR LP's 

1. Jack Carney KSFO 40% 

2 Don Sherwood KSFO 30% 

3 AI Collins 0510 20% 

4. Jim Lang KSFO 10°% 

* For R.&B. 
1. Ro:ond Porter KDIA .% 
2. Rork. lucky KSAN 28% 
3. Boggs Scruggs KSAN 179ó 

4. Bila Nall ODIA 5% 

* For JAZZ 
1 Pat Navy KJA2 47% 

(Owner of KJAZ) 

2. Al Collins 0510 21% 
3. Jimmy Lyons K1RC 1a% 

(Moderator A Producer of Monterey Jara 
Fesfial) 

4. N Wang KJAZ 6% 

* For COUNTRY 

I. Ce /fonseod Clark KEEN 41'ró 

2. Weedy W.Nward KSAT 33% 

3. Ellie Briggs ROAD 34% 

43% 

36% 

21 °re 

TOP STATIONS TOP DISK JOCKEYS 
(all 96 el Tout Rank leltert otnls 

Cell Ps 
Rank Disk lecket' Leiters 

of Total 
Points 

0ó of 1st 
Place Votes 

* For POPULAR Singles 
1. WKDA 58% 
2. WMAK 31% 
3. WSIK 11% 

* For POPULAR LP's 
1. WSM 39% 
2. WS. 3396 
3. WLAC 17% 
4. WMAK 7% 
5. WKDA 4% 

* For COUNTRY MUSIC 

* For POPULAR Singles 
I. Dick Buckley WKDA 

2. Noel Ball WMAK 

3. Frank larle WMAK 

4. loe Nathcock WKDA 

5. Bill "Wild Child" 
Berlin WKDA 

5. Audit Ashworth WKDA 

7. Bus: Benson WSIK 

31% 

24% 

15% 

13% 

7% 

7% 

3% 

WSM 3296 * For POPULAR LP's 
Inightl 

I. John Ric I., WLAC 43% 2 WENO 309ó 
daylime) 

2 Noss Allen WLAC 29% 3 WLVN 20% 
4. WIAC 18% 3 Ed Nall WVOL 14% 

1. Bill Randall WS17 8% CLASSICAL 
5 David Cobb WSM 6% 

1. WSM (David Ceóbl 100% 

* For R.88. * For COUNTRY MUSIC 
WVOL I. Ralph Emery WSM 37% 53% 
WLAC 

lniáht only) 2. Eddie Hill WISH 32% 17% 

These are significant stations for r.66 prod 
uct, but the survey sample did not retreat sue licient ores to accurately rank these two 
stations. 

3. 7. Tommy Cutrer WSM 

Bob lennins WLAC 

5. Smiley Wilson WEND 

17% 

12% 

2% 

STATIONS BY FORMAT 
NEW YORK CITY: Largest U. S. radio market. Sixteen AM and 12 FM stations licensed to city. However, more than 31 signals may be heard in the area. 

WMCA: 5,000 -watt indie outlet owned by the Strauss Broad- casting Group -owner of Radio Press International IRPI). Musical format: "contemporary" with emphasis on new singles releases and proven popular current releases. Station promotes its deejays as "Good Guys" and may he considered a personality station. From II p.m. to I a.m. airs talk show, "The Barry Gray Show" across the hoard. WMCA editorializes. News service is RPI. Program Director, Ruth A. Meyer. Music Director, Joe Bogart. 
WINS: 50.000 watts. Owned by Group W (Westinghouse Broad- casting Company). Musical format: "pop contemporary" featuring new single releases, proved popular current releases, standard LP selections. Strongly identifiable air personalities. Large and active local news department, news cruiser equipped. Serviced by Group W News Bureau. Airs audience -interview telephone response program Monday through Friday 12 to I a.m. General Manager, Mark Olds. Music Director, Julian Ross. 

WABC: 50,000 watts. American Broadcasting Company owned. Music format: "contemporary" with specialization in the proven popular current releases. Station uses limited music play list featur- ing records by primarily after they have received audience accept- ance. ABC News. Vice -President and General Manager. Walter Schwartz. Program Director. Rick Sklar. 
WNEW: 50,000 watts. Metropolitan Broadcasting Company (Metromedia) owned. Music format: "pop standard," playing mostly standards from current LP's and approximately two pop (non -rock) singles per half -hour segment. Large news department, award -win- ning and highly respected. Strongly identifiable air personalities. Vice- President and General Manager, John V. B. Sulliavn. Program Director. Varner Paulsen. 

WOR: 50.000 watts. RKO General owned. Station is primarily talk- formated, playing music only in the morning on "John Gambling Show"; a brief period in the afternoon, and on the weekends. Music format: "standard." Vice- President and Station Manager. Robert S. Smith. Program Manager, James McAleer. 
WCBS: 50,000 watts, CBS owned. Music format: "standard." "Jack Sterling Show" early wake -up program features live combo. Vice -President and General Manager. Ralph W. Goshen. Program Director, Joe Cook. 
SAN FRANCISCO: 15 AM and 17 FM stations. Seventh radio market. 

KYA: 5.000 watts days: 1,000 watts night. Owned by Churchill Broadcasting Corporation. Music format: "contemporary" featuring limited play list. Station spotlights proven popular currest releases. Strongly identifiable air personalities. President. Clinton Churchill. Program Director, Russ Syracuse. 
KEWB: 5.000 watts. Crowell -Collier owned. Music format: "pop" contemporary." Station features many new releases as well as proven popular singles releases. Strongly identifiable air personalities. General Manager, John McRae. Program Director. Earl McDaniel. 
KSFO: 5,000 watts day; 1.000 watts night. Golden West Broad- casters owned. Music format: "pop standard." Featuring music from current LP's and pop (non -rock) singles. Strongly identifiable air 

(Cnrilinu ed on page 45) 

www.americanradiohistory.com

www.americanradiohistory.com


I9 DILLDVAKV 
TALENT 

MAKs.rI I, IYC 

Mancini Nominated: 
Off for London 

NEW YORK - A national 
news magazine recently esti- 
mated that a film composer's 
average fee for a score was 
about 525.000. 'That's high for 
an average," said Henry Man- 
cini, who was in New York last 
week en route to London where 
he's to pen the score for "A 
Shot in the Dark." 

Even though the more realis- 
tic fee figure is closer to 
$10,000, there are enough fringe 
benefits, especially for a com- 
poser of Mancini's stature, to 

Bennett & Basie 

Add More 'B's' 

To Carnegie 
NEW YORK - When the 

t,ree B's come to Carneigic Hall 
here they come with a ven- 
c.-n.e The three B's of pop 
it 4,iß which rocked the staid 

I v.cr_ the Beatles, Bennett 

t:c concert stage first quiv- 
ered to the reverberations set 
op by the sustained screams 
that provided choral backing 
for the Beatles, Wednesday (12). 
The chandeliers swung to the 
apr'.ause and power of Tony 
Bcanctt and Count Basic, Fri- 
day í2U. 

Ti e Basic - Bennett tandem 
talents played to an SRO house, 
some 2,800 strong. Thc crowd 
not only filled all available 
seats in the hall. but also filled 
temporary chairs set up on the 
stage Standees stood behind 
then[ 

The huge crowd was Pre -sold, 
and applauded enthusiastically 
for their two favorites, but to 
veteran pop music concert- 
goers the show could only be 

classed 'good.' The performance 
lacked that little something 
extra that would have made it 
memorable. Few in the audi- 
ence could understand why 
Basic wasn't called back to the 
stage to play with his band and 
with Bennett for at least a few 
tunes at the end of the show. 

Bennett was in better voice 
titan his last Carnegie Hall 
-how, but he changed some of 
M. projection by holding the 
mike too close to his mouth. 
This smeared his articulation. 
The artist still has a fine eye 
for standards and material that 

stitpissril In Ilnlldi 31 an1 Purr 
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GLOSSY PHOTOS 
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make picture composing a 

highly lucrative field. Mancini, 
who has already won three 
Academy Awards (Best Score: 
"Breakfast at Tiffany's "; Best 
Song: "Moon River" and "Days 
of Wine and Roses") is now rid- 
ing into Oscar competition again 
this year in the Best Song cate- 
gory for 'Charade." His Holly- 
wood clicks have rubbed off ex- 
ceptionally well on his RCA Vic. 
tor releases He's already won 
two RIAA- authorized gold rec- 
ords for albums ( "Peter Gunn" 
and "Breakfast at Tiffany's ") 
that have racked up more than 
SI million in sales. "In fact." he 
pointed out, "'Peter Gunn,' 
from the Hollywood- originated 
TV series, has now passed the 
one -million copy sales mark." 
In addition, he's got "Charade" 
currently rolling for him on the 
charts and Victor also did well 
with such other sound track sets 
of his as "Hatari" and "Experi- 
ment in Terror." Upcoming now 
is the sound track of "Pink 
Panther." 

On the TV theme end, Victor 
clicked with the aforementioned 
"Peter Gunn" as well as with 
"Mr. Lucky" and "Mr. Lucky 
Goes Latin." Such other instru- 
mental LP's as "Combo" and 
"Our Man in Hollywood" have 
also been good sellers for the 
label. 

On composing for films. Man- 
cini said that the key is a "good 
theme." It carries the picture 
as well as having a potential for 
a tune takeout that can be 
worked into the singles market. 

Now that Mancini has become 
one of the hottest picture com- 
posers around today, after hav- 
ing started with an Abbott and 
Costello feature, "Lost in Alas - 
ka," in 1952, he's eying the 
Broadway scene. Nothing as yet 
but discussions with producers 
have been going on. 

fits his singing style and this 
was more than evident as he 

sang some of his recent hits 
("I Left My Heart in San Fran- 
cisco," "Lonely Boy" and "This 
Is All I Ask "). He also sang 
a string of standards with which 
he has been associated over the 

years. The man wastes no time 
singing his songs and gives the 
people what they want - lots 
and lots of music. 

The Basic hand has suffered 
a hit from the many changes 
in personnel over the past year. 
The rhythm section and sax 
sections are strongest since they 
have virtually been untouched 
by the sideman switches, but a 

lack of depth in brass sound 
has taken some of the power out 
of the lion's roar. The outfit 
is still better than most big 
bands, and showed its class by 
playing its catalog repertoire. 
Most impressive, however, was 
its solid performance of "I Can't 
Stop Loving You." 

JACK MAHER 

Ferrer Boosts Joe 

For Town Hall 
NEW YORK -Joe Bushkin's 

first Town Hall concert, to he 
presented by Jose Ferrer on 
March 20, will be recorded on 
the spot by Reprise Records. 
Bushkin's piano will be backed 
by violinist Stuff Smith, bassist 
Milt Hinton and drummer Jo 
Jones in a program of jazz 
standards and new Bushkin 
compositions. The trio is cur- 
rently appearing at the Embers 
in New York. 

FRISKY 'FOXY' Bert Lahr gets 
into vocal stride in the new 
Broadway musical, "Foxy," 
which is slated to be put into 
the original Broadway cast 
album groove by RCA Victor. 

The Sky 

Is Falling 

Foxy Loxy 
NEW YORK - Although 

"Foxy," the Yukon -based musi- 
cal which opened at the Ziegfeld 
Theater February 16 is not yet 
frozen, its prospects are luke- 
warm. RCA Victor, which has 
the original -cast album rights, 
has not yet set a date for the re- 
cording session. The company is 
still waiting for the show to be 
set, with the possibility of new 
songs to be put in and some of 
the ones already in to be deleted. 
Whichever way it goes, it's 
bound to be an uphill fight for 
the show and the LP. 

As it stands now, "Foxy" rests 
mainly on the appreciation of its 
star, Bert Lahr. The weight of a 

plodding book by Ian NcLellan 
Hunter and Ring Lardner Jr.. 
and an average score by Robert 
Emmett Dolan (music) and John- 
ny Mercer (lyrics), are appar- 
ently too much for even a co- 
median of Lahr's stature to 
carry. He pulls intermittent 
laughs in this free - wheeling 
adaptation of Ben Johnson's 
"Volpone" but it's tough sled- 
ding most of the way. 

The Dolan -Mercer score seems 
to be riding mostly on "Talk to 
Me, Baby," pop -type tune, but 
there is some pleasure to be 
found in "Run, Run, Run Cin- 
derella," "This Is My Night to 
Howl" and Lahr's comedy spe- 
cial "Bon Vivant." 

Co -star Larry Blyden and fea- 
tured players Julienne Marie, 
Cathryn Damon, John Davidson 
and Gerald Hikes try hard to 
warm up the cool atmosphere. 

MIKE GROSS 

Lawrence Carols 

At L. A. Grove 
HOLLYWOOD-Carol 

Lawrence, whose star burned 
brightly on Broadway in "West 
Side Story," is currently lighting 
up the bistro circuit, as evi- 
denced by her sparkling Holly- 
wood debut (20) at the Cocoa- 
nut Grove. Not only is she a 

warm and endearing vocalist, 
she's also a dynamic dancer who 
combines the two arts into a 

fast -moving performance. 

Unlike husband Robert 
Goulet, who is a proven vocalist 
on disks, Miss Lawrence has yet 
to crack the best -selling lists for 
Cameo-Parkway, but if enough 
customers support her nitery acts 
and the disk jockeys discover 

PEOPLE AND PLACES 

By MIKE GROSS 

Los Indias Taba- Jaras, who became a hot RCA Victor property 
via the click of their "Maria Elena" LP, will be competing with them- 
selves on a new album released by the indic Aravel label. When an 

Aravel representative was queried as to whether Victor knew there 
was a rival album out, he replied, "They're pressing it." .. Oscar 
Brand and Paul Nassau have been contracted by Broadway producer 
Ed Padula to write the score for his musical production, which will 
he based on "The Insolent Breed," by Borden Deal... , Margaret 
Whiting is being set for a tour of the Orient which will begin in May. 

Tim Gayle has signed Bobbe Von, I7- year -old thrush from 
Pittsburgh, to a management deal. ... Toni & Jan Arden are cur- 
rently at the Town & Country in Brooklyn. 

Thelonious Monk made the cover of Time magazine this w 

1281 in an in -depth piece on the whole jazz scene by Barry Fan 
The cover was originally scheduled for last week in November' 
the assassination of President Kennedy knocked it into overset. 
Charles Aznavour, the French composer- singer, returns to Carni 
Hall April 4 and then heads to the West Coast for concerts in 

Angeles and San Francisco. Mal Braveman is handling the 

for the tour.... Bobby Breen, who's now recording on the Mol 
label. has been signed to return to the Latin Quarter at the en 

the year.... Mimi Weber has signed Tina Robin to a personal 
agement contract.... Tony Bennett followed his Carnegie Hal 
last week cutting some new sides for Columbia backed by I 

Sharon and a large ork. 
Bobby Darin will write three songs for the film "The Lively 

. The Champagne Gallery in New York's Greenwich Village 
launched a "talent discovery" policy.... The Smothers Brothers, 
are making their Las Vegas debut at the Flamingo Hotel on April 
16, are planning to rent a house there for their families during the 

(our -week engagement. ... Songstress Bernadette Castro will he at 

the Boulevard Club in Queens on April 17.... The Clancy Brothers 

& Tommy Makem set for a concert at Carnegie Hall on March 
13. MGM singer Johnny Tillotson headlines a series of one - 

fighters starting March 12 in Chattanooga and working his way 

through Oklahoma and Arkansas. . . Ethel Ennis, RCA Victor 
artist, has been signed to the William Morris Agency. Her per- 

sonal manager is Gerard W. Purcell. 

TV GUEST APPEARANCES 
BY RECORD TALENT 

MAKN 1-7 1A11 Ti rs Easton StWardl 

ARNOLD. EDDY- 11.N.4..7 (ABC -TV. 7:348:30 e -m.. Sature, 7: 

ACTON, NOYT- M.tnen.y (ABC-TV, 7:348:30 D.m.. Saturday 71. 

mro -si.,. alios Show ISVNOI. 

BRUCE, LENNY -Sr.. All. Saw (51910). 

BRYANT. anisa -Ed Sal.i,u Show ICBS -TV, &e p.m., Sunda! 11. 

117í0. CMARLIt -tai. u... Saw rABC-ty. 1410:70 O.m_, Thursday 51. 

CARTER taMIIy- Mwt...y :A/(.TV- 7:30':30 p.m, Saiwde! 71. 

COLLINS. DO1OTMY -Jimmy D... Aaw IABC -TV. 0.10 p.t. Thursday 51. 

CUwcom. IONNMY- aweric. B..d:tW faac.sv. 17:341:30 pees, Saturday 71. 

H ATT. LESTER ..a SCRUGGS. EARL- T..an/ Mll*ila. ICES -1V. 90:30 p.m..' 

14I47. AL -Perry cur.'s [raft Mals Man INB4TV, 1411 p.m.. ThundaY 

JACKSON, CHUCK- T.riebt Sheer NBC -TV. t1:15 0 -m.-1 a.-. Friday 61. 

MEADE., VauGNN- N.t.aa.y IAaC -TV. 7:30':30 pm. Saturday 7). 

4177. IONN -Idi. Adan, Show IABC. TV. ,410:30 p.m., Thursday 5). 

tANDOL N, í00T5 -1...n Dew Show IABC-TV, 9.10 0 m.. Thunder S). 

REESE. DELLA-Stine All. Shaw (SYNDI. 

SANL, MORT -Steve ailn SAW .S.NO). 

SERENDiciiv SINGERS- N.t....m IABC -TV, 7:348:30 p.m., Saiurdai 7). 

SIMON SISTERS -N ABC -TV 7:30':30 pm., Saturday 71. 

sMOTNtts siomERS -1.dy Garland Um ICBS -TV, 9.10 rem, Sunday 1)_ 

TLIVELERS TNREE- N.t.a.ay .ABC.rv, 7:30':30 p -m.. Saturday 7). 

WILLIAMS JR_, HAN[ -Jinty eta. Caw IABC -TV, 940 0.m., Thursday 5). 

w00LET, fNEt- Ne.te....r ,ABC -TV. 7:348:30 Dm.. Saturday 7). 

ins n l n rit e'L Tv 3s.., epp.arantes listed aDO,! pra..de ountandmÇ prongs 

portai1)6, for alert, 'egret.. record dealers and Tor all ethers who can bment 

exposure of These record artists to millions of coroumen. This than should 

calendar around which to plan winds.. counter and other displays by *hie, the 

enc. WI be merchandised to the recird-buyin0 

her great talent, she should 
break out a la Barbra Streisand. 

Miss Lawrence uses a distinct 
gimmick which heightens audi- 
ence reactions. She gets pushed 

around the stage on a ladder by 

her two male dance partners and 

using a transistorized micro- 
phone. has complete freedom to 

romp and whirl around the 

stage. Carol climaxes her fast - 

paced version of "Ridin' High" 
by hanging onto the sides of the 

ladder while stretched suspended 
with her feet out at a right angle 

while amazingly piping the lyrics 
clearly. Front row patrons auto- 
matically duck when she goes 

into this surprise ending. 
In selecting material. Carol 

chose the happy "I Like Every- 
body." the somber "Black Is the 

Color of My True Love's Hair," 
the joyous "Hallelujah,' the joc- 
ular "Thank Heaven for Little 
Boys" and a medley of "West 
Side" blockbusters. This easily 
could be her year to gain top 
stardom in the disk and night 
club field. ELIOT TIEGEL 

GIG Going 

Global: Buys 

From Britain 
NEW YORK -GLG Produc- 

tions (firm operated by Eydie 

Gorme, Steve Lawrence and Ken 

Greengrass) is going global. Joe 

Guercio, who conducts all mu- 

sical sessions for Steve and 

Eydie and heads production of 

all recordings for GLG, returned 
from England last week after 
completing a preliminary search 

for new material. Guercio will 

make other followup trips 
abroad in the next few months. 

Meantime the taped material 
Guercio purchased for the Amer- 
ican market from Maurice Levy 

of Oriole Records in Great 
Britain will be repackaged and 

released by GLG through vari- 

ous major U. S. companies. In 
addition to their deal in Eng- 

land they also made a tie -up in 

Australia. 
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HERE'S 
THE BIG 

HIT ALBUÑÍ 

OF 1964 

, perhaps re- 
ar.t criticism 
,m's perform- 

would lea've 

..1Crlt 

i iLli. L 

meas 
September. R,-" her, thAv 

said L' ' . 

: ,; 

DAWN 
THE4 

S NS 6 
(GO AWAY )AND 11 OTHER GREAT SONGS 
SIXTEEN CANDLES YOU SEND MI BIG MAN -S WORLD LIFE IS OUT A DREAM 

00 YOU WANT TO DANCE EARTH ANGEL MOUNTAIN NIGH ONLY YESTERDAY 

CHURCH BELLS MAY RING BREAKING UP IS HARO TO DO DONT LET GO 

PHS 600-124/PHM 200-124 

NTHE 4 
SEfr&SO__. he 

(GO AWAY) 11 OTHER "r ST nit- 

410166 -- hottest 
numbers of 

- 

the Year 

of the counsel, L. 
one c endon, told reporters that 

Sen approval of the con - 

...and 11 gié'at teen turnes as only 
they can do them! 

AND NOW ON THE CHARTS.. 
the other new 4 Seasons LP 

"BORN TO WANDER" 
PHS 600-129/PHM 200-129 

pei'ï-: ,cteu 
coz?1p..ny's óai,? Of 

to Russia r its be( 
eri and the expo. 
beI_r1 

Cargill, inc., © 

has Go:rI. and has 
a 7icen: e for. 701 
of wheat. to the 
but ha ri not ask0 

PHILIPS RECORDS 
One World of Music On One Great Label! 
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THREE 
GREAT 

HITS 

RAY PRICE 
SINGS 

"BURNING 

MEMORIES" 
COLUMBIA 442971 

SHIRLEY RAY 
IS TERRIFIC WITH 

"HURTIN' 

THE MOST" 
h/w "I'VE DONE IT" 

EPIC 5 -9661 

CARL PERKINS 
GIVES HIS BEST 

"AFTER 

SUNDOWN" 
DECCA 31591 

New songs from 
the million -dollar 

catalog of 

CEDARWOOD 
PUBLISHING COMPANY 

COUNTRY MUSIC 
J 

New Taped Series to Reach 

90 Markets; Emery at Helm 
NASHVII I L -Ralph Emery, 

deejay and ennee on WSM's 
"Grand Ole Opry," has been set 
to emscc a new weekly 30- 
minute taped show originating 
here, according to John E. 
Denny, president of JED Radio 
Productions, producer of the 
show. 

The taped program is being 
scheduled for some 90 markets 
and will feature the Nashville 
sound along with interviews with 
leading recording artists, song- 
writers and other Music City 
personalities. Broadcast date for 
the first show is set for early 
May and will be sponsored by a 

national consumer product. 
Emery is well known to coun- 

try music fans through his long 
association with the "Grand Ole 
Opry." In addition to his "Opry" 
chores, he also handles "Opry 
Almanac," a morning show on 
WSM -TV. 

Denny said the increased ex- 
posure of c.&w. music on net- 
work TV shows has "awakened 
many radio executives to the 
selling power of the Nashville 
sound, which is heard on almost 
all hit country music records 
and is becoming increasingly 

Long Chalks 

Fat Grosses 
\SHVILLE -Two country 

music shows, packaged and pro- 
duced by the Hubert Long Tal- 
ent Bureau, grossed more than 
545.000 in two recent promo- 
tions. At Charlotte, N. C.. Feb- 
ruary 22 a show promoted by 
Long and Paul Buck. manager 
of Charlotte Coliseum, attracted 
some 10,000. with a gross gate 
of around $20,000. 

In St. Louis, the follownig 
night (231. Long presented two 
performances which attracted 
18,500 paid admissions to Kiel 
Auditorium for a gross of more 
than 525.000. 

Appearing on the Charlotte 
show were Tompall and the 
Glaser Brothers, Webb Pierce. 
Jim and Jesse. Ray Price. Min- 
nie Pearl and Loretta Lynn. 

There were 12 acts on the St. 

Louis shows. including some of 
the above. 

TWO BIG WINNERS** 
A SMASH 

"LOOKING FOR MORE 

IN '64" 
Jim Nesbitt 

Chart 1065 

A Hit 
"FROM BROWN TO BLUE" 

Frank Taylor 
Chart 1055 

CHART RECORDS, Inc. 
905 16th Ave. S.. Nashville, Tenn 

Distributed Notionally by 

SOUND OF NASHVILLE 
160 2nd Ave S., Nashville, Tenn. 

Distributors -Phone 244-1 124 

Johnny's on the 
Move! 

"They're All Going 

Home But One" 

Johnny Wright 
Decca 31593 

more important in the pop 
field." "There is a big story in 
Music City, U. S. A.," Denny 
said. "and our program will tell 
that story in words and music." 

Larry Sunbrock 

Suffers Attack 
BIRMINGHAM, Ala. - Pro- 

moter Larry Sunhrock suffered 
an attack of nervous exhaustion 
while serving as emsec of his 
country music show at the 
Municipal Auditorium here Sun- 
day (231 and was removed to 
University Hospital for treat- 
ment. He was slated to leave the 
hospital Saturday (291 for his 
home in Orlando. Fla. Doctors 
have ordered him to lake a 
month's rest. During his absence. 
Bob James. Jack Sunhrock and 
Jack Young will handle promo- 
tions on Sunhrock shows set for 
the next several weeks. 

Sunhrock's show played to 
some 7,000 paid in two perform- 
ances here. Advance sale here 
was just so -so, Sunbrock re- 
ported. In the talent line -up 
here, were Hank Williams Jr 
Red Foley. Sonny lama. Mar- 
tha Carson, the Wilburn Broth- 
ers. Don Helms. MPrgie Single- 
ton. Curley Fux. Patty White. 
Wally Fowler and Country Bo} 
Eddy and hand. 

Another Sunbrock package. 
featuring Hank Williams Jr. and 
including Martha Carson. Jim- 
my Newman. Claude King. 
Faron Young and His Deputies. 
and the Witte Brothers, played 
the Coliseum at Florence, Ala.. 
Saturday (291. Final box office 
results were not available at 

press time. although advance 
sale was reported as good. A 
scheduled performance by a 

Sunbrock unit at Memphis Feb- 
ruary 22 was canceled at the last 

minute when equipment from a 

previous show couldn't be re- 
moved from the Auditorium in 
time. A last- minute shift was 

made to Gadson. Ala. The latter 
date. Sunbrock said. was "good 
for the town hut not for me." 

COUNTRY D. J. 
OF THE WEEK 

WSM Radio's visiting "Mr. D.J 

U.S.A." March 6 will b. Norm Koller 
of WMOH, Hamilton, Ohio. WMOH is 

1000 wane, 1450 6c.., and covers 
19 counties in Ohio, Indiana and Ken- 

tucky. Norm has handled the early 
morning show for 13 years. He %torts 

the WMOH day at 5 0. 
m 

with top 
country songs, and opens his trading 
poet portion of 1h show at 6:30 a.m. 

Prior to joining WMOH, Norm w 
s.ociated with .saran. in Williams°, 

W V..., and Quincy, III. 

This Last 
Week week 

MARCH 7, 1964 

HOT canumnrwir 6f.NGLIE S r. SPECIAL SURVEY 

FOR WEEK ENDING 3/7/64 
TITI,, Artist. label L N. 

2 SAGINAW, MICHIGAN 
Lefty Eru4.Ii, Columba 42924 

:OLIN)! 

E D. J. 
ks..., Calumbi. 42889 

3 4 WELCOME TO MY WORLD 
Jim Rents. RCA Victor 8289 

4 1 BEGGING TO YOU 
Manly Robbins, Columbia 42890 

5 5 FIVE LITTLE FINGERS 
Bill Anderson, Dec. 21577 

6 6 LOVE'S GONNA LIVE HERE 
Buck Orem, Capitol 5025 

7 18 UNDERSTAND YOUR MAN 
Johnny Cash, Cohen.. 42964 

9 MOLLY 
Eddy Arnold. RCA Victor 8296 

9 7 BEFORE I'M OVER YOU 
Loretto Lynn, Dec. 31541 

10 10 YOUR HEART TURNED LEFT And I Was 
on the Right) 
George Jon.. United Artists 683 

11 13 MILLER'S CAVE 
Bobby Bar.. RCA V.V, 8294 

12 19 PEEL ME A MANNER 
Roy Drusky, Mercury 72204 

13 12 LAST DAY IN THE MINES 
Dan Dudley. Mercury 72212 

4 8 LONG GONE LONESOME BLUES 
lank Williams Jr, MGM 3200 

15 16 MY TEARS ARE OVERDUE C.f. lone, United Mists 683 

16 15 D. J. FOR A DAY 
llmmy "C" Newman, Deco 31553 

17 14 

18 29 

19 22 

20 20 

21 39 

22 11 NINETY MILES AN HOUR Down a Dead -End 
Street/ 
Hank Snow. RCA Victor 8239 

23 26 WIDOW MAKER 
Jirtmly Martin, Dacca 31558 

24 25 THE MORNING PAPER 
9 "r N41ker, Columbia 42891 

25 27 HE SAYS THE SAME THINGS TO ME 
Skeeter Dean. RCA Victor 9288 

26 24 YOU ARE MY FLOWER 
tester FIa1, 6 0.9 Scruggs, Columba. 47954 

27 17 YOU'LL DRIVE ME BACK I Into Her Arms 
Foots young. Mercury 72201 

28 28 WAITING A LIFETIME 
Webb Pierce. Dec. 31587 

29 21 LET'S GO ALL THE WAY 
Norman 1e.n, RCA Victor 8261 

30 23 DREAM HOUSE FOR SALE 
Red 5ov,ne. Stud., 650 

31 33 EASY COME -EASY GO 
B,II Anderson, 0cce 31577 

32 37 THE WORLD LOST A MAN 
David Price, Rice Iml 

33 42 THAT'S WHAT MAKES THE WORLD GO 
ROUND 
Coude King, Col rnbi. 42959 

34 45 HANGIN' AROUND 
Wilburn Brothers, Doc. 31578 

35 32 THE FILE 
Bob loran. Hickory 1738 

36 34 A LITTLE SOUTH OF MEMPHIS 
frank. Miller. Slarday 655 

37 38 LIFE CAN HAVE MEANING 
Bobby lord, Hickory 1737 

38 35 MIND YOUR OWN BUSINESS 
Jimmy Dean. Columbia 42934 

39 44 SURELY 
Warner Mob, Deco 31559 

3 

A WEEK IN THE COUNTRY 
Ernest Ashworth, Hickory 1237 

TIMBER I'M FALLING 
Perlin Husky, Capitol 5111 

THIS WHITE CIRCLE ON MY FINGER 
am, W.Il.. Deal:. 31580 

OLD RECORDS 
.Wig;, Singleton, Mercury 77213 

HOWDY NEIGHBOR, HOWDY 
Porter W8t47er, RCA Victor 0257 

40 - PASSING THROUGH 
David ho,nlon. Epic 9658 

41 36 THE PILLOW THAT WHISPERS 
Col Smith. Columbia 47040 

42 - GIRL FROM SPANISH TOWN 
Marty Robbins, Columbia 47968 

43 30 THERE'S MORE PRETTY GIRLS THAN ONE 
George H.miltcn IV, RCA Victor 8250 

44 - DOUBLE LIFE 
Joe Cason, liberty 55664 

45 46 NIGHT PEOPLE 
Leroy Van Dyke, Mercury 72737 

46 - BLUE TRAIN OI the Heartbreak Line 
John D. Loudermilk, RCA Victor 9300 

47 - DON'T LEAVE ME LONLEY TOO LONG 
Kathy Dee. United Artists 687 

48 - ALONE WITH YOU 
Rote Moldo., Capitol 5110 

49 DARK ASA DUNGEON 
Johnny Cesh, Columbia 4796a 

50 - ALL RIGHT 
George Moro.. Columbia 4788? 

14 

7 

113 

5 

5 

13 

6 

3 

6 

11 

8 

20 

5 

7 

4 

12 

4 

10 

2 

3 

4 

8 

6 

7 

3 

2 

1 

2 

1 
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I Wonder Who's 
Kissing Her Now 
b/w As Long As 
I'm Singing #5126 
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Gay Specs 
To Bow on 
West Coast 

SEATTLE - The first c.&w. 
spectaculars to be produced by 
the newly organized Nashville - 
based Connie B. Ciay organiza- 
tion have been set for the West 
Coast, with the initial show 
scheduled for Seattle March 4. 
Other dates on the tour include 
Victoria, B. C., March 5; Van- 
couver, B. C., March 6: Port- 
land, Ore., March 7, and Spo- 
kane, Wash., March 8. 

Heading up the roster of tal- 
ent for the five shows are Webb 
Pierce, Faron Young and His 
Deputies, Kitty Wells. Carl 
Smith, Minnie Pearl. Johnny 
Wright a n d His Tennessee 
Mountain Boys, Bill Phillips and 
Bobbi Staff. 

All talent was set by Jack B. 
Andrews. of Dennv- Moeller Tal- 
ent. Inc., Nashville. Advance 
promotion for all dates is being 
handled by the veteran Oscar 
Davis. who reports that advance 
ticket sales for the five dates 
arc sbove average. 

RCA Victor Signs 
Porter Wagoner 

NEW YORK - Porter Wag - 
nn_r, country music singer, has 
'teen re- signed to an exclusive, 
:ong -term contract with RCA 
Victor. Wagoner's recording ses- 
=uns will continue to be super - 
vised by artists and repertoire 
,ii rector Chet Atkins in Nash- 
ville, Atkins has been conduct- 
ing Wagoner's dates since 1957. 
Wagoner was initially signed to 
Victor 13 years ago. 

JIMMY SKINNER (left), opera. 
tor of Jimmy Skinners Music 
Center in downtown Cincin- 
nati, was all smiles as RCA 
Victor's Eddy Arnold dropped 
by recently For a p.a. and 
autograph session. The Skin- 
ner firm is one of the larg- 
est mail -order operations on 
country music in the nation. 
Skinner himself is a Starday 
Records artist. 

C. &W. Oldies 
In Tape Series 

For Stations 
TORONTO - Fred Roy, of 

Associated Country Music Art- 
ists here, and Russ Wheeler, lo- 
cal c. &w. artist and soundman, 
are producing a series of taped 
country songs to be made avail- 
able to disk jockeys and radio 
stations throughout the United 
States and Canada. 

The tapes will consist of old 
and discontinued c. &w. favor- 
ites, dating hack as far as the 
mid- I940's, which have not been 
reissued on LP's. A second se- 
ries will consist of songs by the 
hest -known Canadian artists and 
will include early Canadian - 
made songs by Hank Snow. 

Programs will be available by 
subscription and may later be 
exchanged at a nominal service 
charge. Each tape will contain 
approximately 12 selections. or a 

half -hour show. 

COUNTRY MUSIC CORNER 
By BILL SACHS 

Dave Dudley is currently on 
tour of Missouri, Texas and Ok- 
lahoma after completing a Ca- 
nadian trek for promoter Marlin 
Payne.... George Kent moves 
into the Mayflower Club, Chey- 
enne, Wyo., Monday (2) for a 

13 -week stand.... Linda Man- 
ning of Cullman, Ala., was in 
Nashville Friday 128) to cut her 
initial session for Rice Records. 
She has recorded for the Gay- 
lord and Fraternity labels in the 
past. . . Kathy Dee reported 
getting good reaction with her 
new United Artist release, 
"Don't Leave Me Lonely Too 

Long." was in Chicago Monday 
(2) to film a guest shot on an up- 
coming WGN -TV show being 
produced by Dolph Hewitt. 

WTID Radio, Newport News. 
Va., will present its first country 
music show of the year March 
20. featuring Lefty Frizze11, the 
Osborne Brothers and local tal- 
ent, including Hank Doss and 
the Stringdusters, the Carolina 
Buddies and WTID's own Gus 
Thomas. The show will be co- 
sponsored by the Hampton 
Roads Junior Chamber of Com- 

(Continued on page 30) 

HOT COtT?TrKY maisuners 

ibis tart 
Week week 

9llioart SPECIAL SURVEY 

FOR WEEK ENDING 3/7/64 

TITLE, Anul, label L /lc 
Weeks se 

(ken 

1 1 RING OF FIRE -THE BEST OF JOHNNY CASH 9 
Columbia CL 2053 (M); CS 0653 (S) 

2 2 I LOVEASONG 9 
Stonewall /actor, Columbia CL 2059 (M); CS 6059 IS) 

3 3 LORETTA LYNN SINGS 
Ores. Os 4457 (M); of 74457 IS; 

4 6 GEORGE /ONES & MELBA MONTGOMERY 
SINGING WHAT'S IN OUR HEARTS 9 
Un,red Atlists UAL 3301 (M); VAS 030) IS) 

5 8 NIGHT LIFE 9 
Pa, Pm , Columbia CL 1971 OM): CS 0771 (S) 

6 7 ON THE BANDSTAND 9 
Bock O.ens, Capitol T 1679 (M); St 1079 IS) 

7 4 BUCK OWENS SINGS TOMMY COLLINS 9 
Capitol T 1969 (M); ST 1089 /S 

8 10 GUITAR COUNTRY 5 
Chet Atkins. RCA Victor LPM 2763 (MI; LSP 2763 ;5) 

9 9 500 MILES AWAY FROM HOME 6 
Bobby Bare. RCA Victor LPs 2835 ±M); LSP 2635 5 

10 12 LESTER FLATT Ce EARL SCRUGGS AT 
CARNEGIE HALL 7 
(oivmba CL 2045 (M). CS 6045 (S) 

13 RAILROAD MAN 8 
Hank Snow, RCA Victor LPM 2705 (M); LSP 2705 IS) 

12 S THE BEST OF GEORGE /ONES 
United Actitrs UAL 3291 (M); VAS 6291 (S) 

13 19 KITTY WELLS STORY 
oecea DX5 174 (M); DX% 7174 (S) 

14 11 RETURN OF THE GUNFIGHTER 
Man, Robbins, Columbia CL 2072 (M); CS 6872 151 

15 I8 PATSY CLINE STORY 
Dacca DSt 176 (M); 0156 7176 (5) 

16 16 TALL, TALL GENTLEMAN 
Carl Smith. Columbia Cl. 2091 (M); CS 5801 (S) 

17 17 STORY SONGS FOR COUNTRY FOLKS 
Faroe Ywnq, Mns MG 20696 (M); SR 60696 IS) 

9 

9 

9 

8 

9 

4 

18 - LOVING ARMS 
Carl Butler 6 Pearl. Columcie CC 2125 CM); CS 6925 15) 

19 - TENDER LOVIN' CARE 2 
George Morgan, Columba Cl 2)11 (M,, CS 8011 (5) 

20 15 I WROTE A SONG 7 
Don Gibson. RCA Victor LPM 2702 (M); 15P 2702 (5) 

Ell 

COulitryMusic P 

4 

4 String Guitar and America's Favorite 
s String Banjo Square Dances (without calla) 

,:II ekes flits of the MIts MGC29509 SRC69509 
A%GC29510; SR C69510 Cecd Brower & 

Shady Oak. Boys His Square Dance Fiddlers 
F&om Billy Boy to The Boys Do the Fiddlin': 

John Brown's Body You do the Catlin' 

Country Harmonica The Jimmy Rodgers Bluegrass Dobro 
MGC29511 -SRC69511 Story MGC29513. SRC69513 

Jimmy Riddle MGC29512;'SRC69512 "Shot': Jackson 
Real Down Home Jessie Clifton Bluegrass Fusante Songs 

Music Blues Played on the Dobro 

Gospel Guitar 
MGC29514 SRC69514 

The Gospel Jewels 
Gospel Songs of the World 

Played on the Guitar Yodeling the 

DAN 
FÁVOAtT 

t IIARE CEB 

cLte-sI_ 

i{ 

Get an 
EXTRA SPECIAL DISCOUNT 

check your Smash Records 
distributor for details 

Harmonica 

All 

Stereo 

new 

Lifetime 

All 

recordings. 

is 

recorded 

Full 

skin 

true 

color 
-tight 

Southern Style 

stereo. 

premium vinyl. 

in Nashville. 

covers and 

wrapping. 

4111. 

L CpVrlahv.ed I,).tril21 

It l r- _ 
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LONDON'S 13TH ANNUAL MANTOVANI PROMOTION ... bigger and better than ever 

Tkiqcwt... 
MARCH IS 

MARCH 

Stereo P5326 Mono LI. 7326 

MARCH 2 

r/lADRi l'rnnar 
LATIN 

REtIDEZVOUS 

Stereo PS 295 Mono LI 3715 

MONTH 

MARCH MARCH 4 

Mario Del Monaco 

Mantovani 

THE WORLD'S 

GREAT LOVE SONGS 

a, 31 - 
Stereo PS 260 Mono LI 3260 Stereo PS 270 Mono LI. 3270 

MARCH S MARCH 6 

Classical clitoris 
Slitre9 PS 269 Mono IL 3169 Stereo PS 219 Mono lL 3261 

11114dRvl11!/' n' 

Stereo PS 246 Mono Ll 3260 

MARCH 14 
MARCH MARCH H MARCH 10 MARCH 11 MARCH 12 MARCH 13 

St, 49 PS 245 Mono IL 3251 

Broadway 
11t Z1_:.e. 

ts-T.T>.r 
.- 

Stereo PS 242 Mono 113250 SlereoP5232 Monol1.3239 Stereo PS 224 Mono LL 3231 

a 
.S 

# t]} 
SO reo PS 202 Mono LL 3161 

1171 

Stereo PS 193 Mono 113149 

Steg }:en fastcr 

Stereo PS 162 Mono LI 3136 
MARCH es MARCH 16 MARCH 17 MARCH f/ MARCH if MARCH 20 MARCH 21 

114;:rlAll\' arra iwla/&- 
MANTOVANI 

, rinlr /WM. 

CONCERT ENCORES 

DI 
TICTOn Rn{HpIT 
SIGMUND MlMYñ4. 

swain 166 Mono LL 3123 

MARCH 22 

Stereo PS 165 Mono LL 3122 

MARCH 23 

Stereo PS 147 Mono 11 3095 

1 MARCH 24 

t) 

Stereo PS 111 Mono 111513 

MARCH 31 

:tere9 PS 124 Mono IL 1700 

MARCH 11 

Roma 1525 

MARCH 25 

!,li. 
St tea PS 106 Mono 11 3032 

MARCH 26 

MARCH 30 

Mono LI. 1331 

w.lt Ail. rr..... 
rhr.rrrl.sa 

," 

Stereo PS 133 Mono LL 3004 ono L11740 

St reo PS 125 Monett 1219 

THIS YEAR'S FABULOUS 
FEATURE LP... BRAND NEW 

MANTOVAINII 
IOW SWIGS NOUN THE WOMB 

f 

MARCH 27 MARCH 21 

M610 LL 1094 Meno Ll 766 

MR. DEFILER: Participate now in this 
great sales program 

DISCOUNT AD MONEY 
100°/c EXCHANGE DATING 

DISPLAY MATERIAL 
MANTOVANI 

WINDOW DISPLAYS 

MARCH IS.. MANTOVANI 

MONTH á 
a! 

4-COLOR 
. 1°"a-J STREAMERS 

Tred.iworl. e.o V. S Pa,. O6. 

BROWSER CARDS 

. 
INSMP_ 

Stereo PS 360 Mono LL 3360 

Copyrighted materia 
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SREAKKO =tTT SINGLES 
* NATIONAL BREAKOUTS 

NO NATIONAL BREAKOUTS 

THIS WEEK 

* REGIONAL BREAKOUTS 

These new records, not yet on Billboard's Hot 100, have been 
reported getting strong sales action by dealers in major 
market :1) listed In parentheses. 

I CAN'T WAIT UNTIL I SEE MY 
BABY .. . 

Baby Washington, Sue 797 (Picturetone, BMI) (New York) 

SANDY . . . 
Johnny Crawford, DelFi 4229 (American, EMI) (Houston) 

GIRL FROM SPANISH TOWN . . . 

Marty Robbins, Columbia 42968 IMorty's, BMt) (Allontol 

I'M NOT GOING TO WORK TODAY... 
Boot Hog Pefferly, Sound Stage 7 2513 (Tree, BMI) 
iDallasFort Worth) 

1REVT7EW 
SPOTLIGHT WINNERS OF THE WEEK 
Pap single spotlights are (hose singles with sufficient sales 
potential, in the opinion of Rillbeard, Review Pe. , to achieve 
a listing in the top 50 of Billboard's Not 100 chart. Spotlight 
winners in the country music and rhythm and blues categories 
are selected to achieve listing on the Country Music or R LI. 
charts. Spotlight winners in ether categories ass selected an the 
basis of their potential to become lop sellers in (heir 
live 

SINGLES REVIEW POLICY 

Every single sent to Billboard for 
review it heard by Billboard's 
Review Panel, and its sales pc, 
tentiel is rated within its category 
of music. Full reviews are pre- 
sented for Spotlight Picks or 
Special Merit Picks. All other 
singlet are listed in their respec- 

POP SPOTLIGHT 

KINGTONES 

TWINS 
)lochmeer, BMI- 2 oB) -Derry 101 

This record is already getting wide play in 
Detroit. Side has a folk -rock sound with 
lead wailing lyric haying to do with Iwo- 
sister contusion. The flip is "Have Good 
Faith' (lochmeer- SMI, 12:33). 

q 
WANDA JACKSON 

TO TELL THE TRUTH 
:Amer. an, BMI 1 30- Capitol 5142 

The thrush hits a strong ballad beat with 
her meaningful vocal approach flecking by 
voices and strings add to the over-all 
impact Flip is "The Violet and a Rose" 
Cederwoud, BMI' 12.50 :: 

C.AW SPOTLIGHT 

. POP SPOTLIGHT 

BERNADETTE CARROLL 

PARTY GIRL 
(SChwarts, ASUP) (2:16f- Laurie 3235 

This side is mighty inv- -ding. Gal het maui- 
trecked sound on a high -stepping rock 
sound with wide rwerb cccacts and much 
swing. The flip is "I Don't Wan. Know" 
fireudeH. BMI) !2:15). 

1 

POP SPOTLIGHT 

JIMMY GILMER 

AIN'T GONNA TELL 

NOBODY 
(Dundee, BMI¡ 12:10) --43at 16583 

Jimmy's back in the "Sugar Shack" sound 
green. Smart disk which features him 
singing in the infectious middle tempo. The 'lip h "Young Am r (Rubin, MI) (2:02) 

POP SPOTLIGHT 

ANGELS 

LITTLE BEATLE BOY 
'Grand Canyon, BMI) 12:18 

JAVA 
Ridegnd. BMI) 11:47) -Smsh 1885 

The gals sing of their B ' ' boyfriends 
in soh, dolce tones, quite a bit different 
from other Reallsoriented disks. The second 
side is good programming item with 
wordless, happy singing of the melody by 
the chicks. 

POP SPOTLIGHT 

BILLY HOLDEN 

WALKIN' AROUN' 

WORRYIN' 
toy, ASCAP) 12:07) -Dot 16588 

Strong raunchy beat and good singing Iron 
the artist kty this one The beats the 
thing here and strong middle tempo mates 
it first -class dance item. The flip is "Good 
Feelin " )ley. ASCAPI (2)351. 

/!t DISK JOCKEY 

PROGRAMMING SPOTLIGHT 

DIXIE PEACOCKS 

LET'S GET THE 

BANJO OUT OF 

THE ATTIC 
IChesdel, BMI. I 511 -Audio Seecrrum 4 

A cingy old fashioned banjo beat with 
happy sounding chorus to give it m( 
sound Met will lit all programming situa- 
tions. Flip is "The Old Time Songs" (Jimtim, 
ASCAPI (2:02). 

POP SPOTLIGHT 

MARVIN GAYE 

YOU'RE A 

WONDERFUL ONE 
llobete, SMI: f1 :42 -Tamia 54093 

This is another stomper somewh1 in the "Can I Get Witness" vein. Side pumps along en middle tempo with fine, shouting chorus in support. The flip it "When I'm 
Alone I Cry" (SteinVanslock, ASCAPI 12:40). 

POP SPOTLIGHT 

BEN E. KING 

AROUND THE 

CORNER 
(Walden -Budd. ASCAP: .1:511 -A146 6288 

At. people might be in for surprise on 
this one. The singer emotes this moving 
rockaballad on a social conscience theme 
against voices, strings and somewhat in a 

"Spanish Harlem" style. Alto is working on 
the flip "Tha1's When Ir Hurls" 'Cotillion, 
5M11 ,3:08). 

Il :h' POP SPOTLIGHT 

CHUBBY CHECKER 

SPREAD JOY 
(A.M.G., ASCAP. .2_19 

HEY, BOBBA NEEDLE 
IKalmann -C C. ASCAP, 12 161- Parkway 907 

Another solid two -Sider by the Chubber 
First is ísí his new folk -rock groove with 
strong medium beat and chorus joining In. 
Second is in similar groove with simple 
background and line work from the chorus. 

. Vr POP SPOTLIGHT 

BOB AND EARL 

PUPPET ON A 

STRING 
,Marc, lean- eeyman, AMU 2 3S -Marc 105 

Peererhoum side has strong sound that 
feature" vocal with /asp it.... choir 
The hardyushing rockaballad should be phut ter young audience. The flip is "My Woman (Mere leanKeymn, BMII 
12:48:. 

POP SPOTLIGHT 

JACKIE DeSHANNON 

OH BOY 
(Nor V lek, BMI) (1:50) -Liberty 55678 

This side jumps. It's full of glee end 
strong up -tempo swinger with multi -tracking 
and driving beat. The flip is "I'm Looking 
for Someone to love" (Nor Va Mk, BMI' 
(2:01) 

qPOP SPOTLIGHT 

ADAM FAITH 

WHAT NOW 
11:57: -Amy 899 

The British singer has a good chance to 
crack into the top brackets with this lively 
beat side He's in solid singing form and 
the side is helped by fine string and bass 
clarinet barking Flip is "We Are in love" 2:051 

.dr)r POP SPOTLIGHT 

MANFRED MANN 

5- 4 -3 -2 -1 
'Peter Maurice, ASCAPI (1:591 -Prestige 312 

Another hot property from Ilritin. Mann is 
MI over the 5 h cheers and this hot one 
follows in the English trend. It's a shouter 
and rocker. The flip is "Without You" 
(Southern, ASCAPI 1.18) 

POP SPOTLIGHT 

THE DREW -VELS 

EVERYBODY KNOWS 
IBeechwoodEdgewater, BMI) (2:00) 

This new group will step out fast with this 
cute swinger dished out in a medium bear. 
The lead singer and group in back give it 
04oá ride. Flip is "It's My Timi' (5eech- 
wood- Edgewater, SMI) (2:OCI. 

**** 
FOUR -STAR SINGLES 

The 1purstar rating is awarded new 
singles with sufficient commercial po- 
tenli1 in their respective categories to 
merit 6Nng %tacked by dealers. one 
slaps and rack jobbers handling then 
category. 

POPULAR 

LENA HORNE 
* * ** 8lnsHn' In the Wind (WIt- 
mark. ASCAPI :2:301 - * * ** 
Eagle A Me (Chappell. ASCAPI 
20th CEN1l'RY -FOX 460 

THE HIGHWAYMEN 
* * ** The Slnkbng of the Reuben 
James 'Leeds. ASCAPI 12:50, - 
* * ** Bon Soir (Roundabout. 
ASCAPI 11:471. l'NITED ARTISTS 
1 \ 695 

JESSIF- PAIL 1, 

* * ** MI Fin( Lonely Nigh' Oink- 
(saki; IReechwood. 85111 13:29s - **** John,) Let Me Go (Beech. 
wood. BMI¡ 12:551. WORLD -PA. 
CIF1C 402 

ALLAN SHERMAN * * ** My S o 0. the N'empire 
¡Curtain Va11. ASCAPI (2:001- **** I Can't Dance (Curtain CaB. 
ASCAPI 12:23, WARNER BROS. 
54119 

THE SAXTONS 
* * ** The Bealis Dance (La Forge. 
ASCAPI 12:171 - * * ** I'm 511í1n 
on Top of the World (Narock. 
ASCAPI 12:161. REGINA R -305 

HOLLIES 
* * ** Sm) ICherlo. 85111 12:081- *** Now' The Time (Feldman. -I 
11:531. LIBERTY 55674 

O 8N'NY A THE JUNIORS 
* * ** LW* Co Sid-ing IMerloda. 
05111 12)291 -* ** Sad Girl ¡Neri 
Ioda, 05111 12:101. MERCURY 72240 

RED PRl'SOCK 
* * ** Hand Clappin' 10,481. WWII 
121381 -* ** Jumbo 1Bren1. 110111 
12:141. MERCURI' C-30117 

ARTHUR GODFREY * * ** I WHO I Was a Fish 
(Mush Publ. Holden Corp.. ASCAP, 
11:551 -* ** Hootenanny Dish Band 
(Contempt. ßH11 12:051. CONTESIPO 
C -908 

I11TLE CHERYL 
* * ** Yeh. Yeh, We Lose 'Em All 
(Kaimann. ASCAPI (1:591 -* ** Nick and Joe Collin' 1Kalmann. 
ASCAPI 12:02, CAMEO C -307 -A 

F1 .01'U CRAMER 
* * ** Want bac 'Cnmar, 00111 
12:151 - * ** Naomi (TldoWnd, 
ßM11 12:06,. RCA VICTOR 474325 

L \( RA LANE **** Hey: Bobs ILe 0111. BMI¡ 
12:131 -* ** Walk With Hlm Con- 
science ILO Bill-Hill A Range. 00111 
12:281. KAPP K -568 

THE ESCORTS 
* * ** The Hurl Hill A Range. 
e11í, I1:5ß1 -* ** So CI17 Folks 
Allowed 'United Artists. ASCAPI 
12:42, RCA VICTOR 47.6327 

LEN WATSON 
* * ** Tennessee Walla (Acuff -Rose. 
HAM 12:471 - * ** Dancing WIIh 
Your Memor7 (Sea -Lurk. 81111 12:171. 
CORAL. 62397 

FREDDIE A THE DREAMERS 
* * ** You Were Made for Me 
'Edward B. Marks, RAM 12,171- *** Send a Leiter 10 Me (Camp- 
bell, ASCAPI 12:14). CAPITOL 15137 

DICK DALE AND THE DELTONES * * ** The Victor (Montour. AS- 
CAPI 1.3:111 -* ** Mr. Eliminator 
(M40444F, ASC \P, ,2:001, CAPITOL 
5140 

HFRRIE MANN 
* * ** Harlem Nocturne (Shapiro- 
Rernslein. ASCAPI 12:161 -* ** Nol 
Now-Lain. On IRI1lenhouse- Ma7ger, 
O 0111 11:531. ATLANTIC 5037 

HENRY JEROME A HIS ORK * * ** That Haunting Theme 
IChamplonAndsol. ß5H, ,2:40, - *** Hum -Alone 'Northern- Vandk. 
ASCAPI 11:59,. DECCA 31597 

BRION HYLAND 
* * ** Here's to Our Lose 1Geld- 
1 dell. ASCAPI 12:211 -* ** Two 
Ands of Girls ICeid- Udell. ASCAPI 
I:14,. PHILIPS 40179 

BERN' DVS 
* * ** D o n n i e IRlckiand. BVM 
12:06, -* ** Chu Sen Ling 'Briar- 
cliff. B111, 12:01,. ERA 3125 

CHALLENGERS 
* * ** lta)belllne 'Arc. BMI, 12:151 -* ** Hol Rod Hootenanny 1V11r- 
ale5le- V'aull. B11í, 11:581. VAULT 910 

NANCY SINATRA * * ** Where Do 'he Lonely Go 
IZLeanee. ASCAPI 12:24 , - * ** 
J ust Think About the Good Times 
IWe Three. 61110 12:36, REPRISE 
0263 

LESLEY' CORE 
* * ** Je Ne Sala Plus 1'ou Don't 
Own 11,1 (Magda. BVM P2:261- *** Je N'ose Pas 'Run Bobby. Run 
I Hellov. 11N11 12:27). MERCURY 
72245 

DON CORNELL 
* * ** Lost Dreams and Lone!, 
Tean IGII. BAD, 12:261 -* ** Fnr- 
gel About Sie (South Mountain. 
BMI, 12:191. 201h CENTIRI -FOX 
461 

KNOB LICK UPPER 10.000 
* * ** Rocky Mountain Haler (KR- 
mark. ASCAPI 12:151 -* ** Stand 
By Me Stranger 1Emarcy. ASCAPI 
11:511. MERCURY 72243 

FIREBALLS 
* * ** Day tnna D rar ¡Dundee. 
ßM11 11:56, -* ** Gen11) Gent!) 
( Dondee, BNt. ,2:141. DOT 16501 

SA NOEL LS 
* * ** 061 Front IHOP -Bock. ß1f11 
11,56, -* ** Scrambler Mar-Book. 
RHI, ,2:171. WORLD- PACIFIC 405 

BOBBY FREEMAN 
* * ** 11 Do the1 Shimmy Shimmy 
Irmo Map, BVtll 12:55, -* ** You 
Dori, Understand Mr (Thin Mon. 
BMII (2 :30,. KING 5373 

REBEL- ROLSERS 
* * ** Thu ode r (Blrchdale. 11MI1 
12:19, - * ** Night Surfin' 18H01, 
dole. BSIII 12:231. MEMPHIS 107 

SILLA WAY'S 
* * ** What's She Got ¡Joy. AS- 
CAP, 12:251 - * ** M2 Idea Of 
Hoasen 'Joy. ASCAPI 12:221. DOT 
16589 

THE LIN ELY ONES 
* * ** Nlghl and Des (Harms. 
ASCAPI 12:001 -* ** He). Seeouoee 
IEshrook, 0511, 12:16,. 551 ASH 18110 

1.01 NEEFS 
* * ** Slsleen Ton IAmerlean. 
ßS111 12:401 -* ** Elms lo Do IMaa- 
well. B1111 11:43, SIOONGLOW' 229 

COUNTRY 

HANK COCHRAN 
* * ** What Kind of Rlyd I. Thal 
PompEr. ßS111 12:421 -* * ** 

Sty Baby's HO Baby Now (Pamper, 
H MI/ 12:321. RCA VICTOR 474)29 

OIL. 1. 510N ROE 
* * ** Darling Corey 18erwick. 
Roll, 11:511 - * * ** Sall Creek 
(Champion, 60111 12:101- DECCA 
11596 

ROBBY BLUE 
* * ** Thanks a Led for Sending 
.Ste the Blues ¡Heartbreak. BNII- *** Searching for You Mean 
break, 51111. HEARTBREAK 248 

(C('nnn«r,( sen pare 's) 
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22 BILLBOARD MARCH 7, 1964 

Decca, Retailers Support 
Price Maintenance Push 

By CHRIS HUTCHINS 

LONDON - The Gramo- 
phone Record Retailers Associa- 
tion and another disk manufac- 
turer here have moved into the 

DON'T SETTLE FOR LESS 

INSIST ON THE LEADER IN THE 

"OLDIES" FIELD! 

MR. MAESTRO RECORDS 
7 Central Park West. N.Y.C. 

Going All the Wnyl 

STAR DUST 

The New Nit for 

NINO TEMPO & 

APRIL STEVENS 

(ATCO1 

MRLS MUSIC, INC. 

No. York, N.Y 10019 
k 

Say You Saw It 
In Billboard 

battle to sustain Retail Price 
Maintenance here. 

Decca has reaffirmed its be- 
lief in Retail Price Maintenance 
in an official statement to the 
trade. The company considers 
RPM to be "in the inter- 
est of all concerned - factor, 
retailer and public." Stressing 
that it will enforce RPM as long 
as it is legal to do so. Decca 
adds We are encouraged in this 
decision by the assurance of sup- 
port, which we have received 
from our many retailers through- 
out the United Kingdom." 

Of the major record compa- 
nies Pyc alone has still not come 
out against the proposed aboli- 
tion of RPM. EMI, Decca. Phil- 
ips and Oriole have all issued 
statements strongly supporting 
the continuation of RPM. Pyc 
managing director Louis Ben- 
jamin has, however, declined to 
make any statement on his com- 
pany's attitude to the forthcom- 
ing legislation. 

GRRA Lobbies 
Arca meetings of the Gramo- 

phone Record Retailers Associa- 
tion have been held in Belfast 
(Ireland) and Glasgow (Scot- 
land) to discuss the RPM situ- 
ation. All over Britain 1.000 
GRRA members have been 
mailed information on the Asso- 
ciation's views on RPM. Mem- 
bers are urged to lobby their 
Members of Parliament. until the 
Government's White Paper on 
RPM is published. Publication 
date is unknown. but within 
three days of the paper coming 
out, there will be a meeting of 
the industry to consider it. Man- 
ufacturers. retailers and distrib- 
utors will all be represented at 
this crucial meeting. 
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BLOOM BOOMS 
WITH RECORDS 

LONDON - British washing 
machine millionaire John Bloom 
is preparing to enter the record 
business. Bloom has built up an 
industrial empire by his go- 
getting direct -selling methods. 
These have brought him suc- 
cess with his Rolls washing ma- 
chines and other household 
appliances. 

He has now formed Rolls 
Record Company on a nominal 
capital of S300 to manufacture 
and deal in records. It is not 
known whether he will try out 
on his own or tie up with an 
already established label. 

ORMIMIIMMMEMMIDMIMENIMBRDIRMOMMORRIBMI 

Irish Showbands 

Beat Disk Drum 
DUBLIN - Currently domi- 

nating the Irish scene are a con- 
servatively estimated 600 show 
hands. most of which are seven 
or eight -piece outfits. Because 
of the instant chart success of 
titles by the Capitol, Miami and 
Royal show hands. the other. 
non -recording groups, are rush- 
ing to have disks issued. 

Whether the disk reaches the 
hit parade or not, the mere fact 
of having a record to its credit 
automatically ups a hand's fees 
in ballrooms. Telefis Eireann's 
" Showband Show," emseed by 
Paul Russell, which hit the peak 
of the television audience rat- 
ings. not only increased national 
interests in show bands, but also 
spotlighted a potentially lucrative 
market for Irish songwriters. 

Lr o 

z 
o 

SINGLES REVIEWS 
Continued front page 2/ 

COUKTRY 

RILEY CRABTREF. 
* * ** Tined Old Singe. IT.N.T.. 
BMIr 12:E0- * ** The Rio Graade 
Waite lyanderbore -Glad. BStIi (2:451. 
COUNTRY HIT 271 

RONNIE. MURRAY **** E.11 e M, haloes, 'Bandae- 
bnrR-Bollcv. BMII a:25l - *** 
Tnin Train (Y'andaaborFBolNar, BY11 
(2:051. YANDAN 2023 

B. J. 111I. THE DJ.-1 JOHNSON 
* * ** Tine IBk Hosed, -Sineine 
Riser. BM!, (2:501 -* ** The Other 
Side of Me (Lnos° L Oscar, BM!, 
12:251. NUGGET 212 

CHUCK HOWARD 
* * ** A Thine Called Sadness 
(Pupa,. BM!, 12:45,-*** Don's 
Lel Then Mote I Acuff -Row. BM!. 
12:15, FRATERNITY' 027 

MSCORMICK BROTHERS 
* * ** Lands/Ide Special 'Fred Rene. 
BM!, 12:07, -* ** Are Yoe Feeling 
Bloc 'Fred Row. ISM 11:73,. HICK 
DRY 1245 

CARY RUCK 
* * ** 1ko Wheel Song (Celant 
SoeP. BM!, 12A01 -* ** Solt of 
Sorrow (Dearosie. BMII (2:271. 
PETAL 1500 

Free Cars to Deejays 
NEW YORK - C'olpix and 

Dimension Records have tied in 
with the AMT Corporation of 
Troy. Mich., to plug "I Gotta 
Drive,' by the Matadors on Col - 
pix and "Motor City" by Les 
Cooper on Dimension. The 
AMT outfit manufactures toy 
autos. Danny Davis, national 
promotion director for Colpix- 
Dimension, has already sent out 
over 200 miniature automobiles 
to leading dcejays around the 
country. 

JAll 
DIZZY CII.LP.SIF. **** Cr.o.la' Hlgb ( Lemla, 

ASCA,. 12:27, - **** Ow 1,A4- 
.aeced, ASCAPI (2:451. PHILIPS 
40171 

CERRY MULLIGAN 
* * ** Meta Lights (Mee., 
ASCAPt 1200/ -* * ** Weee Smeal 
Hoes (Etas., A.SCAP1 (3,121. 
PHILIPS 40170 

LES McCANN **** Saek O' SS 'o< iUpa.. BMII 
i1:Vo-*** Back at I!e C3kLq 
Saack (Ed.. BMI, 11:10, WORLD- 
PACIFIC 404 

COMEDY 

MOMS MABLEY 
* * ** The Scale. of Format ,2:121 -* * ** Thf. Ok Mae 4:071. 
MERCURY D /-45 

ANOTHER TWO -SIDED SMASH, 

"HEY, BOBBA 

NEEDLE" 
b/w 

"SPREAD JOY" 
P908 

CHUBBY CHECKER 

AINININEW 

SEND US YOUR TAPE... 
We do the rest! 

COMPLETE SERVICE - ALL SPEEDS, 
PROCESSING, PRESSINGS, LABELS, 
MASTERS. 

SONGCRAFT 
1130 r.o7, 11 It 112. CI 7-0177 

pOv017 RL PD 

Do« RiTty 
TAX SAN TRAMCISCO 

Cten* ten* FIB II 
)URI RECt/RDS 

)LAM)'g AINyi 
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IS SENSATr 
AETIt "Tdtr+lCTItM1 TROC! L. 

SNIP 
JOCXS AND BIC USERS 

WEER 1000 7O CET US TMRppGR 
THE *IRS7 

Ps ' NcriNNIE 
INDEPENDENT 

RR.ic SALES 

11* 0 WILL BE OME OF THE 

BOBBY BLAND 
AIN'T NOT HING 
You CAN DO DUKE 315 

Bobby spells out some of the eternal truths in this item. Performance and 
arangement builds to an exciting crescendo. Play should begin with 

the r.Si b. programmed stations with a strong chance of breaking 
pop. Flip is "Honey Child" (Lion, BMI) (2:21). 
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MGM 

MUSIC r THE VERY BEST öi: POPULAR 

IS ON RECORDS 

New/ 

Groat 

Artists! 

Great 

Peormaoces! 

Great 

Profits! 

THE VERY BEST OF CONNIE 
FRANCIS...E /SE 4167 

THE VERY BEST OF DAVID ROSE... E/SE 4155 

THE VERY BEST OF GEORGE SHEARING ...E/SE 4169 

THE VERY BEST OF MOTION PICTURE MUSICALS... E. SE 4171 

THE VERY BEST OF HANK WILLIAMS... E,' SE 4168 

E II till 
THE VERY BEST OF THE 

BIG BANDS 

BES` óF AL HIRT 
PETE FOUNTAIN 

DURANTE Ì 

TN6 

THE VERY BEST OF E 

II as 

BIN 
rBtT LET OF ! 

THE VERY 

BBEST 

OF 

CIIIIIUIF 

Over The Rainbow 
YOU MADE ME LOVE YOU 

LOOK FOR 
TAE SILVER 

LINING 

THE TROLLED' SONG 
The Boy Next Door 
I CRIEZ) FOR YOU 

GET HAPPY 1 UON'T CARE BUT NOT FOR ME ' ¿l wow fees tike aiNg%Hg, Ai %N9 

JOHNNY ONE NOTE SINgiN IN T E RAIN 

Another Hot 

Stocklu 

Depth Series 

From MOM 

Records 

MOM 

r 

HIGH FIDELITY 
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As great as his Carnegie Hall Album 
(Recorded "live" at the Greek Theatre) 

Here's Belafonte at his best- in person. A 2 -L.P. Dynagroove package :recorded at 
the Greek Theatre in Los Angeles where Harry packed 'em in for a month. His pro- 
gram ranged from calypso to Broadway - prison songs to teen beat-an African 
-Boot Dance - to songs of social satire -plus spontaneous and razor -sharp ad libs! 

LOC/LSO-6009 

Order this great 2 -L.P. album now on RCA VICTOR 
®Themost trusted name In sound 1, 
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IIIiIiYli TOP LP's 
* STAR performer -LP's on chart 9 weeks or less registering greatest proportionate upward progress this week- 

is,. 041 
war w.L 

O 1 MEET THE BEATLES 6 a' 
G00í311 T 700 IYI; ST 700 3) O 2 INTRODUCING THE BEATLES...... 5 

V. 1, V 1047 WI SR 10{] 531 

O 5 

O 3 

O 4 THE SINGING NUN 18 
1111. PCC 707 UAL KCM 61 

Q 13 YESTERDAY'S LOVE SONGS - 
TODAY'S BLUES . 7 14,.. .T W.A. GW61 t 20. 17 a.l. n 2017 171 O 6 CHARADE 11 W..i.l 4 ION MS, RCA Vic. 11:1.7723733,0% 

HONEY IN THE HORN., 25 
AI Yin, RCA Y'..4 IIM 1717 AI: 53P 2777 In 

IN THE WIND 20 rrr, PANT a MA, wann 1m. w ISM IYI, WS 150'7 nl 

t1 25 HELLO, DOLLY! 3 a..wl ..., 4c. vktr lac 1047 m; 11 fon nt 
THE WONDERFUL WORLD OF 
ANDY WILLIAMS .. 7 

t.ISN. Cl 7127 MI; CS 627 31 

THERE! I'VE SAID IT AGAIN 6 6.1, Yiw Lk lY 2.1 N. .Y 16001 (0 
FUN IN ACAPULCO 

. I2 /.ri, PAN, CA .14. LPL. 3/. ír LW. ]751 31 

LITTLE DEUCE COUPE.. 18 
1311 Barr (.I t1 1 IMO 1.4; ST 1911 ISI 

13 
10 THE SECOND BARBRA 

STREISAND ALBUM 26 
(414.04 Cl 3051 . CS 0034 ISj 

11 14 RICK NELSON SINGS "FOR YOU " 10 Dr. 01 41 NA, K7471 3) lb 30 TENDER IS THE NIGHT 4 lrwT MN ír Yner. MG ]OHO IYI: art .90 ISI 

16 15 WEST SIDE STORY 124 :, 
1MA. .ANA, G4.04 oL 5470 ouf w 7770 m 

t@ 34 LIVING A LIE. .... ...... 5 
Al Mrll... G.IN.Ins 043: TT 1171 w 

.@ 23 TIME TO THINK 6 
I.4rr. Tray, GrN41 T 2011 IYI: IT 2011 111 0 20 DAYS OF WINE AND ROSES ... 47 bl lady *Mo., GI..3.. ü 2015 IMF, CS 413131 ® I PETER. PAUL & MARY 98 

Woe. M.. w 1.1 IYI: w5 1449 111 

O 8 JOAN BAEZ IN CONCERT. PART 2. 14 v....a.1 YRS 9113 NA, he 1123 Is) ® 18 MOVING 60 Pan a Ns wars Sr.. 10 x14 wfl2 m lu 
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11 33 THE BIG SOUNDS OF THE DRAGS 13 
C.1.1 T 7001 Ar ST 2001 31 

26 42 BACH'S GREATEST HITS 20 Crane 5.414 S/rn. 11112. 11116 700047 IYI: 
PYf 40097 nl ® 29 FOUR DAYS THAT SHOCKED THE 

THE WORLD 
5 

.. , A11i,4, CIi it 1300 AYL IM 1175) ® 27 THE VENTURES IN SPACE 7 
0.1144 /LP 2.7 N) 1ST 0077 31 * 85 ENCORE 3 

AAA Gs, KA 1.1r lMM 2101 IYI; UP 3004 al 
34 17 THE BARBRA STREISAND ALBUM 48 GkwN. Cl XV IYI 4 0007 5ít 

O 47 JOAN BAEZ IN CONCERT. 72 Y...r6 7003 9112 EMI, 111 va nl O 46 JOHNNY'S GREATEST HITS 3051Yí1, W., MN., 44.1: Cl 1133 UII, CS MI If) 
35 36 ROMANTICALLY 

11 has. Wnl., Co.. CL 261 IYI, CS 11 OI ® 43 HOLLYWOOD -MY WAY. , , 31 .4. MN , C.Á1 T 1934 IYI; 5T 1931 ISI 
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SAN FRANCISCO 88 
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® 63 INGREDIENTS IN A RECIPE 
FOR SOUL 28 

AR(rra.4.1 AtC M IYI A. 43 31 

55 57 BYE BYE BIRDIE... .. .... 46 
S.V./ Tr..1. RCA 11391 IOC IOW EMI: LSO 1041 111 (9 24 JOHN F. KENNEDY -THE PRESI- 
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63 74 HOW THE WEST WAS WON 47 
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JOHNNY CASH 33 GI..w G 2013Át, CS ws In 
19 111 HEAVENLY .. - 233 

.T MO, 34432. Cl 1331 EMI: CS 0412 T ® 52 SINATRA'S SINATRA ... 23 r... s,.rr....r. . ID,o N,. M.lele 1' 

gl 73 ROY ORBISON'S GREATEST HITS 80 
.LP 1001 OA, (w flw l O 84 LOVE YOU rBECAUSE.... .. 39 

A. u, C.N4I t 1914 al: n 1914 nl 
68 TOP HITS OF 1963 SUNG BY 

BOBBY RYDELL 8 G...0 Ian IYI: SC 1070 IV ® 86 ANY NUMBER CAN WIN. 18 
V 1352 IYI, VAA{e71f1 

85 87 THE BEST OF THE KINGSTON TRIO 92 
GI:rI 1 1710 0.L n 1703 31 ® 115 ROBERT GOULET IN PERSON... 21 

Cl SeM 0412 CS .11 
(ID 90 HOT ROD RALLY ... .. 13 

0,40 r 199] OM, ST 1977 

1* 114 TALK BACK TREMBLING LIPS .. , . 3 .Any 101.44, MGM 1 4..1 SI 416 nl ® 61 THINK ETHNICY 49 i+v..,, 04,0431.71. T MG ]Ole Y',; fR Ile 571 ® 66 CHAD MITCHELL TRIO SINGEN 
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ALS=TM REVIEWS (...,,.ue,) 

POP SPOTLIGHT 

WHEELS 

The Tokens, RCA Victor IPM 
2886 (M)I LSP 2886 (S) 

Wuh su LP1 Webruins rh. "drag 
UN." enemy W 1M album best s.l. chan, re's ev :dN Mar the 

crate Is sarong ohs grin, stronger. 
The iorro ara .HI %noww be IM 
yarn, drip Wl and H. art .lIH II 
throuptpur thor hest ollerirp Mn. 

COUNTRY SPOTLIGHT 

FARON YOUNG'S MEMORY 
UNE 

Copitol T 2037 1M1; DT 2037 
(SI 

noie ara scorie fins e1d Nies/ree Mfe- rtYn.n otak inte S. nefs, SM IM 
penarmanees Ly Feron Yarrp wsll Ir 
Ires.n me, mourus A fine pKkqe 
for orraMl hertd.'iry Cw. Alpurll hes 
bet. duophonKHiy reproduced lof 
stored. 

COMEDY SPOTLIGHT 

THE FIRST NINE MONTHS ARE 

THE HARDEST 
Len Weinlib and Joyce lame 
son. Copirol T 2034 (M) 

)men's baths ouest.fo hoe as ro ehethey 
hero t an i0 for this LP- The comedy 

ht readily (den titiad with by almost 
Ina parent. Routines are cloy funny and 
terc.,ir ell oerforrned by Len Wouu. 
and lure lImeson AHhough a T. culs 
ara ur.tue.tooie for or play, most of it 
a. Utah should provo great boon la 
nota. 

E* POP SPOTLIGHT 

SINO OF OUR TIMES 

The Basher. Four. Columbia 
CL 2128 (M), CS 8928 (5) 

Still on top In IM folk musa sweep 
stokes the Brolu tom n Four Mn ca 
vis IM aneths, dRHMr Mol the 

will te1kMa l dis uad help II ms vo 
o high tiles score 

RU 
note 

Mu wally In s Let ara ob Delon-c 
"Long Al. ," Fer Amy," lob Cabs., 
"Oedby Roll 'Em^ and Woody Cwthrk's 
"PIaM Uruk el lof Gala " 

43. COUNTRY SPOTLIGHT 

f 
LOVING ARMS 

Cool Buller Food. Columbia 
CL 2123 (M): CS 8925 (5) 

Cart Water and Pearl Mn been con 
I.Olemf penamos Ife the MIN, field 
end Fuis album should be I strong 
c... LP sal.. Tend .Ian Ove. 

lao eyed oil). "Levi. Aeera^ 
isle f., n IIIIM ins seperb carcan 
miaulai. 

11111111111ffl :»w.:, 

SPIRITUAL SPOTLIGHT 

)f 
TRUE CONVICTION 

0,001 Blind Boys of Alo- 

borro. Vae Jay VJ 3048 (M) 
TM laue spart H 1.1111 an Ihrs grau 
os boy Mllves Iheir fflning perforen 
ane.. Prime merchandis. fa IM 9ospol 
10H spiritual houeri. 

SEE ALBUM REVIEWS ON BACK COVER 

SPECIAL MERIT PICKS 
ipeclal Marls Picks are nsw releases d eutstendinp meal which deserve rspesv,. and which 
could Mre commercial fucctts within Ih.)r resD<ctve oreporfei of mugic. 

CO POP SPECIAL MERIT 

AN EVENING WITH CAROL LAWRENCE 

Cameo C 1077 (M): SC 1077 (51 

This is virtual duplication of the n,phl 
club M with which she bowled ores TM 
New York critics et the Persan Room lest 
lait. She's a dynes performs, and it 
shorn in her work on pep, folk and th. 
tunes. Probebly Me most suiting track is 
her "V., Side Story" medley. 

POP SPECIAL MERIT 

FREDDY MARTIN PLAYS THE NHS 

Capitol T 2028 (M); ST 2028 IS) 

Tho is the second volume of Martin's 
"Salure to the SmooM Bands" and is 
works out as well as the kick.. set sm 
er.) y.erf ego. Junon, the top ak leaden 

tad ara Anie Strew, Tommy Dorsey, 
Sammy Kaye a. Haut Imes, Martin do- 
IivM Ihsa Identifying tunes 0 fine style. 

13RE1LKOt7T masums 
* NATIONAL BREAKOUTS 

THE TIMES THEY ARE CHANGIN' 
Bob Dylon, Columbio CL 2105 (M)I CS 8905 IS) 

REFLECTING 
Chad Mitchell Trio, Mercury MG 20891 (M), SR 

60891 (5) 

* NEW ACTION LP's 

Thau new albums, nol set on 5(00.110 Top LP's Chaaa. 
here Men repelled yettlnO Islam, tale, talion by Maters , mea, malien 

LOVE HIM . . . 

Doris Doy, Columbia CL 2131 (M),1 CS 8931 IS) 

A TIME TO KEEP . . . 

Out Hunt!. Dared Brinkley, ICA Victor LOC 1088 

(M): (No Shitao) 

QUIET NIGHTS . . , 

Mlles Dois_ Columbio CL 2106 /Hi, CS 8906 IS) 

WOODY HERMAN: 1964 . . . 

Ph.lips UHM 200 -118 IM!; PHS 61X1,118 (5) 

THIS IS ETHEL ENNIS , . , 

OCA Victo. SIM 2786 M 1SP 2766 S 

PERSPECTIVE ON BUD IL 
TRAVIS . . , 

Lberfy LOP 3341 (Mr; S-ST 7341 I5) 

WOMEN IN MY UFE . . . 

Susio Fronch, RCA Victor IM 269( -:M 

S0 FABULOUS GUITAR 
FAVORITES . . . 

Al Co.olo 6 H,s Ora, United Art,Ora UAL 3330 (MI: 
UAS 6330 ISI 

LSC 2696 S 

COMPETITION COUPE . . . 

Aslronoals, RCA Victor LPM 2858 IMO, LSP 2858 IS 

HELLO YOUNG LOVERS . . . 

/immy Durant., Wormer Rios W 1531 (Mi, WS 
1531 (SI 

THE HITS OF JUDY GARLAND . . 

Capital T 1999 {Mì; ST 1999 (Si 

KISMET . . , 

Monteuse, 6 HIS Ork /Various Amis10, London PM 
55001 IM., SP 44043 (SI 

THE GREAT HITS OF FRANK 
SINATRA . . . 

Copool T 2036 'M ST 2036 5. 

GOLDEN HITS OF JERRY LEE 

LEWIS... 
Smash MGS 27040 (M1. SRS 67040 (5) 

THE VERY BEST OF JUDY 
GARLAND . . . 

MGM E 4204 (M); SE 4204 (Si 

FUNNY SIDES OF RUDY VALLEE .. , 

Jubilee /US 2051 IM). (No Sureol 

50 FABULOUS PIANO FAVORITES , . . 

Fesronae Teicher, United Artists UAL 3343 (M)1 
UAS 6343 151 

THE ORIGINAL PENETRATION . . . 

Pyramids, But ER 16501 (M',1 ERS 36501 (Si 

MAKE LOVE TO ME . . . 

George Mehoris. Epic LN 24079 (M.. BN 26079 ,.5, 

WAYNE NEWTON -IN PERSON . . 

Capitol T 2029 N ST 2029 ;5, 

j POP SPECIAL MERIT 

PIAF AT THE OLYMPIA 

Edith Piaf. Copdol T 10368 (M); ST 
10368 (SI 

A:tno,rpn we ,res.. Dec ¿epe e r0016M NN 
n 19.52. r sr,ll Enka I strap sales punch 

ro. rodar, ,wkM TM bingo, wate dOd 
,r. D(tober Mfr rear, teW W rep form Ma- 
rs, Mn date rd «de muds d olds M 
m'Aes W Mikro." LA Foul" ans "Le 
DI801r 0e L lutina 

cCLASSICAL SPECIAL MERIT 

STRAUSS. METAMORPHOSEN/ 
LE BOURGEOIS /GENTILHOMME 

Chomber Orchestre of Lausanne (Desor- 
Iena). Westminster SWN 19026 (Mi) 
WIT 17026 IS) 

IM LI000ne CNolbur Orchestra. under lu 
MHOn of Vara Dosait.. and teatonne Me 
violin d Stephan Romacano. plays two 
rento recorded Strauss works Nor. ins 
Orne, e study la 23 wk strings, 
son.. .Od ta coMidorld by .etturities 
tt Me ca pos.r'f lest mean work, ver11II. 
on IRAS It contrasts .vidly wins . 
wripatr "Gefilhafno," features 
horns end woodvandl and ria imHrod br 
the Moirer. DI.y 

CLASSICAL SPECIAL MERIT 

RACHMANINOFF: CONCERTO NO. 2, 

OP. 1B 

Vladimir Ashkenocyr Moscow PhIlhor- 
monic 01051ro (Kondroahin). London 
CM 9390 (M): CS 6390 (S) 

Rnboo...lofes heunti15ly romntc Con - 

0erfo No. 2. 0p. 18 it excitingly and ably 
Derfermed by Russia's topr.nkin5 Dlenisf, 
Viedimir Asbkenery Ashkenues repb.lflI 
with classical music keen the world over 
is an e0ce)1.01 IM- CouplW wins Ih11 

,ppfo Rerhma .Urn r: L, Me two 
Odd up to a h9hly commercial LP prospect. 

(AU SPECIAL MERIT 

THE HOT CLUB OF FRANCE 

5)ongo Reinhardt 6 the ouíntel 
Capital T 2045 (M) 

Here's another Reinhardt e10um the should 
pleine the collecta- The dicks one made 

...ri 1940 and 104.3 They do not 
comae fM 11015110 Grrsppelle .(aka Slat 
they do con.. Hub. Reofrrep OP Andre 
Luit and Gourd Lrepue on clarine ens 
AIL. tombelle en Ince we 

JAZZ SPECIAL MERIT 

MODERN SOUNDS 

Gerry Mulligan.' Shorty Rogue 
Capitol T 2023 (M); DT 2023 (S) 

Cap.ol Records Ms raker too of as classa 
West Coen iau 10 -rods LP's and nodo a 

pustrlvl 
contie hbrant per/ormeae br grouw 

und., the Ieedusl4p of Ropes ohs Mulli- 
gan. The saki show how .011 the Miath 
and w roes ;MU. of nvsictiM like 
Chet eaket. An Pepper, Shelly Moro end 
Bud Sunk Ion stood up sense ens Inif41 
Iecadrngc In 1950 and 1053. 

FOLE SPECIAL MERIT 

DUST BOWL BALLADS SUNG ET 

WOODY GUTHRIE 

Folkways FH 5212 

Woody GuMre :s Io .M in folk circles. 
Many of Mes. songs wen contained on 
10.101. LP bearing the same tile. This 
reissue. in 12 -Inch LP form, should be 
welcon.d by lolkophils end Me new 
corps of oolle9e stsrdent, wins 0 porion 
la his style of angle songe and tinging. 

V INSTRUCTION -MUSICAL 

SPECIAL MERIT 

THE ART OF THE FOLK -BLUES GUITAR 

Jerry Savarin.. Folkways FI 8355 

Seldom is InftnucfIGn given so concis.)). 
and peinlessl1 u on this Folk and blues 
institution record, with recording and ac- 
companying 16-page booklet. )n other 
simula o.lI d shot it redan 
notes as wen s cards. Nol for the reel 
beginner, bel cMaN, te Mvinq 
mastered the basic drerdf and strums, II 

s n item in keeping with tyrant guiNt 
interest ens reuockable enta Me ens el 
rime 

**** 
FOUR -STAR ALBUMS 

The fear -star tafia, is sward. o.. 
albums oral aoffici of 01ns10111 e0- 
In1M1 Le M.Ir fnaedite oteeaies te 
surit Mine sleek. ky nui dolor, 
a. stops I. rack (ekken karrdliog 
tkt cake, 

POPULO 

THE THEMES FROM EXODUS AND 
MINER FILM SPECTACULARS 

Eddie Harris A Ris Ork. V.e Loy VS 
LORI 

12-STRING GLITAR \AhrYl 
Bradley Wayne. Veo Tay VI TOTO 

THIS IS WHERE IT IS THE ORIGI- 
NAL ITT' GRITTY 

various 01st.. Vat JU Vi IOM 

Rt'RNING BRIDGES 
J. Scotl. Capltd T ZO53 (Mt; ST 
2035 ,St 

(Continued) 

ALBUM 

REVIEW 

POLICY 

Eery album sent eo Billboard 

for review is Mord by BiII- 

boord's Reri.w Ponti, and 

110 soles po10ntiol is roted 
within its colegory of music 

Full review, ors preronted 

for Spotlight Picks or Special 

Merit Pick., and all other 

LP's ore liaaed under their 

respective cotegories 
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PARADE OF MARCH 
HITS ON RCA VICTOR 

WM 
. 

°b\ 3 GREAT GOYS 
I^ 

Q) L 

L.1 ! I II 

-r 

PAUL SAM 
ANKA COOKE 

NEIL 

SEDAKA 

Three teen stars on one album. Songs 
like "I Remember" by Paul Anka, 
'Tenderness" by Sam Cooke and "Too 
Late" by Neil Sedaka. LPM LSP -2720 

HOMER '' JETHRO ,4; ~ 
GO W£ST,-` 

A 

'TIRE RtW.\I)S()F 
IR\ INC BERLIN 

TIIE NIELV.:IIRI\t) tiPR1\(:ti 
\\D011471Y_tillt\ 

Hear how the West was sunk! There's 
loads of sales with hilarious songs 
like "Streets of Weehawken" and "Oh, 
Give Me a Home." LPM LSP -2674 

talirh 

' 

The always- haunting Melachrino 
string with renditions of Irving Berlin 
ballads like "Blues Skies" and "Cheek 
to Cheek." LPM LSP -2817 

MORE HANK SNOW SOUVENIRS 

A song -filled collection of country fa- 
vorites like "The Wreck of the Old 
'97," "The Change of the Tide" and 
"Let Me Go, Lover." LPM LSP -2812 

mpt ove 

the' page x 

i iv PA r,-T 
. =.r Ras. in Street East N - 

Seven swingin' musicians caught "live" breaking up Basin Street East. 
Includes Its All Right with Me" and 
"Walk Right In." LPM, LSP -2810 

SONGS MY FAT r R SANG 

The rich voice of a great tenor ex- 
presses the tenderness of Italian 
songs like "La Spagnola" and "Come 
le rose." FPM FSP -121 

The kings of the folk world sing 
standards like "No Man Is an Island," 
"The Best Is Yet to Come" and "Wil- 
low Tree." LPM LSP -2844 

Catch her "live" performance at Basin 
Street East. Selections include "And How," "Chicago" and "Nobody's 
Sweetheart." LPM LSP -2872 

!YHAVFORYOU 
HUGO WINTERHALTER A. am ":: Odxs4a 

The exciting music from the movie 
"Kimberly Jim" starring Jim Reeves. 
Songs include "Strike It Rich" and 
"Roving Gambier." IPM, ISP -2780 (e) 

A great romantic orchestra plays the 
nostalgic songs of a generation like 
"At Last" and "Boulevard of Broken 
Dreams." LPM LSP -2645 

A most thrilling new folk group with 
a fresh and different sound. Includes 
"Green Mountain Boys" and "Whis- 
tling Gypsy Rover." LPM LSP -2832 

0\ 
J 
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30 BILLBOARD MARCH 7, 1964 

ALBUM REVIEWS 
Continued from page 28 

INK REST OF RICHARD HAYMAN 4te. AM I3011 16111 ALS III$ 1111 

ALL RV MYSELF 
Set Reg.. Cap Nol T 1031 INTO ST 
1031 151 

JULIA LEE 
C.apaol T 2134 IMI 

LUIS ARCARAZ 
Capitol T 2446 IMII ST 1446 ISI 

Ot 'RE NO GOOD 
Retry Er... V. lei V1 1677 

CLASSICAL 

THR 114ROQ1'E CONCERT() 
VNbosl DI Roeu drams. Aege1 
s 36153 ISI 

EACH) CANTATA NO. 51; SUITE. 
NO. t 

Fe.t1.a1 Orrhnln of Nr \ork 
IDR.e1. Deeta DL 110111 15111 DI. 
7101140 ISI 

LUDWIG SENPLI COMPOSER TO 
THE COURT CHAPE:. OE IN 
PEROR MAXIMILIAN I 
Nan l'orle Pro Viatka IC..,,h.nl. 
D.10 DL 4034 151,1 DL 7W10 ISI 

MR. MAESTRO RECORDS 
7 Central Park West. N.Y.C. 

C1IAV'I:ZI PIANO CONCERTO 
: I.hl, Plano /Vhan 51a1. 
Open Orrhrlln ICYnrsl. Wet.h tier 
XNN 14030 14011 WIT 170.10 I5I 

TRUMPFT CONCERTI 
V'I...a SIale Opere Or[5.1110 ¡Se.rr- 
rhral. Nr11Mrlrr XWN 10047 (M11 
EIST 17047 IN 

VERDI: QUATTRO PEZZI SACRI 
PhllhomonM OrehrIn and Chorus 
iGlallnn. Angel S .115 ISI 

FRANCK: FOUR SYMPHONIC 

Orrhnfn albnal Or gelebt. ICY. 
trog. Angel 5 36151 ISI 

COUNTRY 

THL THING TH ST 0100f RI PI) MV 
MIND 

Dkk W.h.ioaA. Capllol T 107.1 IMII 
ST 10U (SI 

TNO SIDES OF WANDA 
Nand. lackroa. Capllol T 1040 IMl; 
Sr 10.4 ISI 

1H. REST OF THE ELl'EGRASS \'ubel Anht,. M...O WIN SIGN 
11167 1 \111 SRW t6167 Si 1 

FOLK 

55001/11 GUTHRIE 5151:5 101 E 
SONOS. VOL. 2 

Fonwa/. I' 1444 

SPIRITUAL 

GREAT COl'NTRS GIISPII GROI PS 
Various Anht, Merrier, NO. SIGN 
12162 IMII SRN 16163 iS) 

REST OF THE HARMONIZING FOUR V. J. 5J 5050 (MI/ 

SLTAR STAIRS or SONG 
Notre. o.reshlr. \'. J. V1 WS 
IMI 

GARDEN OF EIBIER 
Its.. 5fa.eo Mood.. V.. Jo, V'1 
5053 1511 

0FST OF THE HIGHWAY O.C.'. 
Ve. 1. Yl 5451 LNI 

SONGS OF FAITH 
hn.e.oe Shsger.. S.. J. yl 5440 
011. 

YES. JESUS 1.014Y MF 
Thnlplon Common. 51nem. y'rt. 
1. VI 5047 M 

INTERNATIONAL 

SONGS FROM SCANDINAVIA 
TM lerlandle Sba.n 
Monlbr MI 411 15111 MES 411 IN 

MUSICAL MEMORIES OF 
SCOTLAND 

Yorbw AID .. Loadoo lori 7M' 
01)1/ IMI 

MUSICAL 511.51081 S Of 
IRELAND 

arbe, Anal.. 1 andan Intl TX 
.310 I11 

EATEN 
Slued D. A/Melda Mariana Alte. 
Monitor SIF MR 15111 MIS MI II, 

LIDS HAS A PANTY WITH KAY 
LANDE 

Hamel.( HL 4544 IMI 

COMEDY 

BEDTIME STORIES FOR GROWN 
UPS 

(.toter Ns,. Rb1 R.304 IMi 

SPECIALTY 

IROOPING OF :TIE COLOUR 
Rand of Ihr Gr... Guard,. Loa 
don Sr 44644 ISI 

** * 
THREE-STAR ALBUMS 

Thr 11I..-t1u ten. 1N1t.IN 
.1 uk. Mlnfl.l ellhle srth worts 
In.1it eal11N1. 

MILLI 
OIKI4lAND AND MONIST TONIC PIANO 

Vanou. Aralrla Ascot AM 13010 .r1; 
Aa IMId LSI 

RAOUL 
CLOCK SYMPHONY/TOY 

SYMPNONY 
PY1r C'harnher o1 e.nb1. 
Deers ot. IOOW Irl: DL 71.04: a) 

lüJ 
Ruolo uTTlR1 w!N slrnu Oalrwar GLP 70t> 

COWRY L NIEST911 
music IlOM TH! OtARKS rWran[váLn Donald rulL /blk 
MAC MARTIN 1 AND TNS DIXIE 

Gtaway GU' 20.0 

COUNTRY MUSIC CORNEA 
r ,,,Irinued /rum page 18 

lar rcc and will be crosecd by the 
WTID T Men. Johnny F:uolace, 
Grog Ingram, Gus Thomas and 
Tommy Thompson. and the Big 
T little gal. Ann Smith 
Hank Snow and Ills Rainbow 
Ranch Boys (Jimmy Crawford. 
Johnny Johnson. Ruddy Splcher 
and Jimmy Widener) have just 
concluded a 19 -day flying tour 
of the Far Fast and arc duc hack 
in Nashville this weekend. Neat 
week they begin a brief swing 
through Canada. arranged by the 
Denny -Moeller office. Snow 
and his lads are also skedded for 
an early appearace on the Jim- 
my Dean ABC -TV network 
Show. 

Ruck Owens and hand set for 
one- nighter at George De An- 
eeIo s Coral Bar, Fast Paterson. 
N 1.. March 6. Feign Husky, 
Wade Ray and Bill Anderson 
played the Coral Bar recently to 
big business. The Country 
Gentlemen of Musk-Don Hill- 
man. Lonnie Tatum. Eddie 
Brings and Ron Franklin-of 
KOAD Radio. Lemore, Calif.. 

SIIJ(® 
NOUS1 t Pe s..1, lh. (:ear[lan, ti<A+[, 01 hllh SOP t if 

FOU 

TH! VIRTUOfO 'STRINO eAN10 L NAIL. 
nikwatt PO 15]1 

OLD LORI SOROS ALLADf FROM 
TH! alo LAURI, NORTH CAROLINA 

;Tar Gott John Cohen folkway. 
1401 

IIITHOUTIOUL 

Yo 
(110 

u 
LIRA TAMVITTANS PLAY FO 

lawa7 rte 1791 

SHOWY 
TNP OUN. Dz OS TH1 JUNK YARD 

IOW 
P OLKAS 

mt, Gama caraway Gtr :sot 

recently collected some 
dozen cookies for the all 
of the Kings County Nov 
in Hanford, Calif.. in a 244 
Valentine's Day drive. KU, 
is the only 24 -hour c. &w. Ira! 
in Central California. 

Eddie Skelton. who terc- 
launched his own "Eddie Ske!' 
Show" as a regular Satur, 
(4 p.m.) feature on WCYB -T 
Bristol, Va.. plans to kick of 
similar venture soon in B a. 
field. W. Va.. via video I 

Working with Eddie on the 
toI show is steel guitarist 
Bowman. formerly of t 

Wills ork. Skelton also 
to present a country music 
once a month in the Eas 
nessee sector. with Skeeter 
and Ferlin Husks already 
tiled for two perfnrma 
Civic Auditorium. Kin 
Tenn.. Anvil 10.... Rec 
moler Slick Norris and 
Betty. accompanied by 
three sons. return h 
lands. Tex.. this w 
fortnight's stay in N 

Charlie Moore and Bill 
and Their Disk Partners 
Is moved from Pensacol 
to Spartanburg. S. C., 
they are aooearine on 
TV. and dnuhlin. on 
TV. Columbia. S. C. Moore 
Napier have a new hlue.rui 
alhum release on the Kin. 1214 
titled "The Best of Moore asf 
Napier." They also have a me 
single on the same label. "T 
Driver's Queen. 
Pearl and Carl and Pearl 
show their wares at Seat 
Wash.. March 4. and Vict 
B. C'.. March 5. 

JUST RELEASED! 
RICHARD "POPCORN" WYLIE 

i%1 "MARLENE" 
5 -9663 

IMP -1 

THE FREEWHEELERS 

"WALK WALK" 
<;w "THE BEST OF IT" 

5 -9664 

MORE EXCITING NEW SOUNDS FROM =- Epzc 
A IVC O. t,t I e 010111 1. 0 1a ' / /I /,I I I1\"`\` 

www.americanradiohistory.com

www.americanradiohistory.com


,r * 
TWIST & 

SHOUT 

BY 

THE BEATLES 
T -9001 

NOT EVERY NEW 
RECORD COMPANY 
CAN START WITH 

A MILLION SELLER 
AS 

tOIII HA . 

RECORDS 

WE AREN'T DELUDING OURSELVES 
THAT EVERY RECORD TOLLIE PUTS 
OUT WILL SELL A MILLION... 
HOWEVER WE EXPECT TO GET 

MORE THAN OUR SHARE. 

FOR EXAMPLE WE THINK THAT 
OUR NEXT RELEASES OF 

T -9002 

ALL MY LOVING 
BY THE DOWLANDS 

T -9003 

BACKFIELD IN MOTION 
B/W 

BAD MOTORCYCLE 
BY THE ANGELOS 

MAY NOT SELL A MILLION 
BUT IT WILL SELL A LOT 
OF RECORDS AND MAKE 
US ALL A LOT OF MONEY. 
OUR BIG BROTHER (YOU KNOW 
THAT LABEL THAT SAYS IT IS 
ONLY -9 IN SALES -VEE JAY) CON- 
SIDERS US RATHER BRASH FOR A 
YOUNG PUNK THAT IS PROBABLY 
799 IN SALES AT THIS MOMENT. 

WATCH US GROW... OUR 
FIRST THREE RELEASES 

ARE ALREADY GONE. 

tome 
RECORDS 

A DIVISION OF 

vEE ai 
NEl('RpG . .r 
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32 BILLBOARD 

AUSTRALIA 
¡Cones, slusle SIAM,. Sydney) 

(knots local gels . 

1. last 
Neel Week 

I I SAW HER STANDING 
THERE -The Beatles 
1Parbphonel -Leeds 

2 I WANT TO HOLD YOUR 
HAND -The Beatty 
IParlopMme,Leeds 

4 GLAD ALL OVER -Doe 
Clark Fire lCdumbial- 
Essex 

4 s YOU DONT OWN ME- 
Lesley Gort (PhIUpr1- 
Alberta 

tWIST AND SHOUT -The 
Beatles (Par1o1d100eF- 
Ch4p1e11 

6 - SURFIN' 8111113-TM 
Tra.hmen (States., 

7 6 HAWAII -The Beech Bol+ 
(Capko1)- Alherta 

s 9 WHO NEEDS IT -Gene 
Pitney (United Artica) 

J HE'S MY BLOND -HEADED 
STOMPIE WOMPIE REAL. 
GONE SURFER BOY - 
LRIk Pattie 11MV )-Caatk 

IO LITTLE BOXES -Pete Ses. 
(CBS) 

11 10 DO YOU LOVE ME- 
Bnan Poole (DeccaF- 
TuCon 

11 PI FASE -Frank Ifktd 
1Cu1umbart- Chappell 

7 KAHUNA -Tiro Renetades 
(RCA)-Leeb 

. SHE LOVES YOU-The 
Beatles (Partophon}- -Leeds 

I BEAUTIFUL DREAMER- 
Roy Orbion ILnndunt- 
Allam 

BRITAIN 
s se<bl . c,fpUed peler b 

n ddice. in los Ike New Muon) 
t.scar -, Loedoei 

'IMnonr local adule 
kh Las 
sent Week 

7 ANYONE WHO HAD A 
HEART -CW. Mails 
lParlophone) -H01 a Relue 

1 SEEDLES AND PINS - 
Sembers IPyet- -Metric 
Mule 

3 DIANE- Bachelors (Deccat- 
Kenb Proue Musc 

2 I'M THE ONE -Gehl and 
tiro Pacemakers (Columbia; 
-Pacermuasc 

`1.3 -2 -1- Manfred Mann 
IHMV) -Korth Provee 
Mule 

9 I THINK OF YOU - 
Mer.obeata (Fontaas}- 
Wdbeck Matin 

II CANDY MAN -Brun Pook 
and the Trent.. (Dactyl 
-A. Sduader 

7 - BIT, AND PIECES -Dart 
(:lark Fire (Caumbia}- 
Ardmore a Beeds.00d 

lu I'M THE LONELY ONE - 
*Mn Richard (Columbia, 
Eugene Music 

.0 c HIPPY HIPPY SHAKE - 
Swin.in Blue leans 
IHMV,Ardmore 
Beecbaood 

I1 N AS USUAL -Brenda Lee 
(6rumekk) -Jceel Muss 

5 GLAD ALL OVER -Nave 
Clark FI . (CalumbI)- 
Iey Music 

I, 15 ALL MY LOVING (EN-- 
Beatles (Partoplsonl- 
NoMern Songa/ Dick M ./ 
Darenrors: Ardmore 
Beechwood 

14 14 BABY I LOVE YOU - 
Ronetto (LOndunt- 
Bellnda Musk 

IS IS DONT BLAME ME- 
Fnnk (field (Columbia/- 
Campbell-Connelly 

16 21 ROLLING STONES CEP) - 
ROUins Stones (Decca/ - 

Jewe) / Domin mn/ Progress ire 
17 22 FOR YOU-Rick Nelson 

1 Brunwick)- Feldman 
IB 12 TWENTY -FOUR HOURS 

FROM TULSA --Gene 
Pithy (United Artoisl- 
A. Schroeder 

18 17 LOUIE LOUIE- Kinumen 
(Pria In..) -World Wide 
Music 

20 13 1 WANT TO HOLD YOUR 
HAND -Balls 
(Panophonel- Northern 
Son. 

2l - STAY AWHILE -.Dusky 
Springfield 
Flamingo Music 

21 - OVER YOU -Freddie and 
the Drame, (Columbia/ - 
Kennedy Street Music 

23 le STAY- H011ics (ParloPhonc) 
-Lon. Music 

24 - BOYS CRY -Eden Kanc 
)Fontana-London)-142. 
Music 

25 19 I'M IN LOVE- Fourmosl 
(ParlophonH Northern 
Songe 

MARCH 7, 1964 

29 TOP SIX NO. 1-ITop SIG I ry /P.artnusk /Merck/ 
Northern Sonp /A. 
Sdtroetter /Ardmore A 
Beectiwood - BORNE ON THE WIND 
Roy Orbuan (London) - 
Acuff-Ross - LET ME 0O. LOVERI- 
Kathy Khby (kcca)- 
Aberbach 

- YOU WERE THERE -Helot 
(Decca)- -MlWor Musk 

Ni SWINGING ON A STAR - 
B. (lee IrWn (Cdplr)- 
Morris Muck 

EIRE 

i( ..,R , Irnlna Preis. D0h1161 

Thh 1st 
rek Week 

1 3 FOOLIN' 11ME -Butch 
Moue and the Capu*1 
9wrband (Pkcadlly/- 
Welbeck 

1 NEEDLES AND PINS - 
Serrchen IPye) -Metes 

l 2 GLAD ALL OVER -Dare 
Clark Flvs )Colombia-Ivy 

4 6 DIANE- Bachelors (Decca) - 
Keith P...e 

S v I'M THE ONE -Gem and the 
Pacemakers (Columbia/ - 
PRWBlI alc 

6 t I'M THE LONELY ONE - 
Clin Richard (Columbial- 
Eurent 

CANDY MAN -Brian Pork 
and the Tresse)on IDeccal 
-A Schroeder 

HIPPY HIPPY SHAKE - 
S.rn.sn. Blue lean. IHMVI 
-Ardmore and Beedwrood 

rDIERE S ALWAYS ME- 
Didot Rock and the Mlaml 
Slsowb.nd (Plecaddl7- 
HearhH0-17 Sade Ro. 

24 HOURS FROM TULSA - 
Gen Poney (United Anhui 
-A. Schroeder 

7 - 
4 

9 7 

FINLAND 
I1rasenora,. /1el.Yli1) 

r.o T. Neck. 
Neva Au 

I 1 DOIS' THE JENKA -Jan 
Roble A the Adsentaren 
(5..),) 

RAKASTAN SINUA, 
ELAMA -Kauko Kayhko 
(Rylenil 

4 SABELINE -Four Cals 
(Sundia) 

4 5 IRJA TANGO /KOHrALON 
TANGO -Esno Gron 
(Scardl.) 

5 6 AT THE JENKA SHOW- 
Jan Rattle a Use 

Adrenturm ISPIRI) 
6 1 TWIST AND SHOUT -The 

B.O. (Columbia) 
7 9 SEINILLA ON KORVAT- 

Elno Gron IScandIe) 
8 IO SHE LOVES YOU-The 

Beatles (Columbia) 
9 N DO YOU LOVE ME- 

Brun Poole (Decca) 
I0 - LETKIS,AMADO MIO- 

Ronnk Knock IRCAI 

FRANCE 

TMs Lust 
Week Wes) 

I 2 I.A MAMMA -(harks 
Aznavour (BardayF- 
Compatnon (Polydo0 

1 SHE LOVES YOU-The 
Beatles (Odeon) 

SI JE CHANTE-Sylvie 
Vann (RCA) 

4 4 EXCUSE MOI PARTENAIRE 
-Johnny Hallyday (Phdipl 

S - OUI C'EST POUR LUI - 
SMila (Phihpl 

5 ET POURTANT-0sarla 
Aznavour (Barclay) 

A SI J'AVAIS UN MARTEAU 
-Claude Francois (Philip! 

9 AMERICA -Trent Lope: 
1 Vogue) 

7 TCHIN TCHIN. ROSE - 
Richard Anthony (Columbia, 

6 MA BICHE-Frank Alamo 
(Barclay/ 

FRENCH (WALLOON) 
BELGIUM 

(Goum., Juke Bo. Magasine, 
Denotes local al.ln 

Two 
Tbh Nn 
Week Ago 

I 1 VOUS PERMETTEZ 
MONSIEUR -Alamo 
)Path,)- Ardmore A 
Beedswswd 

2 1 I.A MAMMA -Charles 
Aznavour (Barclay) -Ed.. 
Charles Aznavour 

2 TOMBE LA NEIGE- Adamo 
(Pashe)Ruda 

4 4 SI )'VAIS UN MARTEAU!- 
Claude Frantola (Fontanill- 
Ed. Tropical. 

5 S MA BICHE -Fons Alamo 
IBarclay)- Belinda Musa: 

6 6 SI JE CHANTE -Sylrk 
Venn (RCA) -Beni 

7 7 ET POURTANT -Chans 
Amarour (Barclay)Peter 
Plum PBS. 

MARIA ELENA -Ea tallow 
Tablerai (RCA) -WOdll 

IHIU-DOUDOU-DOUX- 
Robert Co,. IPhillpaF- 
World 

TCHIN TCHIN-Richard 
Ambon. )Cntumbla1 -World 

N . 

9 9 

10 10 

HOLLAND 
CeruneN P(atennkuos. Amers(r.,rll 

Ihls 1ao 
Nee, Week 

1 I SN ANT IO 110L0 VOUR 
HAND -T e Burke 
Polophon I -Bau n 

2 Pi/UR MOI I.A VIE VA 
COMMENCER- Johnny 
H.Ilyday Whhni -Imc1 
n atbnal Musk 

I MARIA NO MAS -Cliff 
Richard (Columbia)- 
Holland Musk 

4 NIMM DEINE WEISSE 
GITARRE -Gen Thonier- 
W)) (Telefunke,l -BauO 

s 5 THIS LAND IS YOUR 
LAND -Tool Lope, 
IRepriel -Baum 

h 6 LODDY LO-- Chubb, Chc,:ker 
(CameoParkway l-Be1Mdla 

7 7 I'M LEAVING IT UP TOI 
YOU -Dale A Grate 
(London) 

I 11 ROZEN HERBEN 
DOORNEN -Annke 
Gnsnloh (PhllipIF -loop 
Putentee 

DOMINIQUE -Soeur Socirue 
(Ptu hp s- Al lnna 

10 SPIEGEI.BEELD- Wllk e 
Alberti rPhtlrps -Ahnin 

ITALY 
IfearleN Musks e Darts, MB4.! 

Deomm local achtle 
Ills let 
Wee) Wan 

I I UNA LACRIMA SUL VISO 
-Bobby Solo (Rico.). 

2 3 OGNI VOLTA -Paul Arak 
(RCA) 

( 7 NON HO L'ETA PER 
AMARTI- Cilgllola 
CMquenl /CGD( 

4 2 QUANDO VEDRAI LA MIA 
RAGAZZI -Gen Pitney 
(UM 

S 10 SABATO SERA -Bruno 
FltippMl ( MRC) 

6 - STASERA NO NO NO- 
Remo Germant (lolly) 

7 14 UN BACIO PICCOLISSI.M(I 
-Robernsw (Caroaelbl 

t - CHE ME NE IMPORTA 
A ME- Don.nmco 
Modus. IFonu l 

9 - LA PRIMA CHE INCONTRO 
-Fabrkro Ferretti (RI Fil 

10 II QUANDO VEDRAI LA MIA 
RAGAZZA- Littk Tong 
( Durions, 

4 CHE M'IMPORTA DEL 
MONDO-DATEMI UN 
MARTELLO -5R1u Paron 
(RCA) 

o PLEASE PLEASE ME- 
Beatles (Pariophonl 

IERI HO INCONTRATO 
MIA MADRE- Antonki 
Pravo (RCA) 

N CITTA VUOTA -Mina 
(Ri Fil 

6 CIAO RAGAZZI -Adriano 
Celenlano (Clan) 

12 

14 

15 

11,1 

6 

7 

JAPAN 
1Caune.7 l femelle. To)01 

Ikssotr. local *ricin 
Lest 

.4 Wee) 

) WASHINGTON SQUARE - 
The Vill.ge Slompen 
(EPIC(- TOahsba 

WAKARE NO IPPONSUG)- 
Aaaoka Yuk!) 1Tosbba(- 

JASRAC 
J MENDOU MITAYO -Veld, 

Huahi (Toshiba)- JASR.AC 
4 I LEFT MY HEART IN SAN 

FRANCISCO -T. Benno: 
(Columbla,Toshib 

( SAVE THE LAST DANCE 
FOR ME- Kswhiji Fubuk 
(Toshiba)- Aberb.ch 

6 LANA -The Velvcb ILond,nl 
-Folstcr 

11 SASURAI- Kaisums Shunt.. 
ITIhrba)- JASKAC 

7 BE MY BABY -TM Kontmr 
(Landon )-Shinko 

N LOCK YOUR HEART 
AWAY-Hirma Ml,), 
(Toshio(- Shlnkn 

9 YUUHI NO OKA- (ahusaren 
Yujuo A Asaoka Runkn 
ITetd,iku l-- JASKAC 

2 

MEXICO 
il'oun,.) Audio nka; 

Denotes local aigle 
This LN1 
Nee, Neck 

I I)IMI NIQUE- AnWtca 
Marla: Hna. Alerta (0651: 
Loa Danink (Odeon): 
Slnyat Nu, IPhsllpsF- 
Fermala 

MAGIA BLANCA IDevtl 
WP.ao) -Haca Carttan 
Il Bar --Green 

2 IF I HAD A HAMMER- 
Trial Lasa. (Repriel- 
Lndbsr Musk 

I WANT TO HOI D YOUR 
HAND -The Beatles 
(MuurO- Penden. 

S 6 ENTREGA TOTAL -lavo, 
Soli )C651 -Mundo Moo,) 

A N MI ADIOS -*Sonoro 
$+,lanera (CBS)- -Monde 
Mhbkl 

7 4 RECUERDOS DE IPACARAI 
dl Sedalia (RCA) - 

Fermau 
it 5 QUIERO QUEDARME AQUI 

-Stave Lawenc.Eyd.. 
Gum. (CES) -Aldo, Mua. 

9 v MAS--- Enrque Gorman 
(CBS)- Grever 

lar 7 SOPRANO DE ORO -Carla 
Campos IMuunl- Brambila 

4 - 

NEW ZEALAND 
Tea 

Thh Necks 
Neck Ago 

I 1 I WANT TO HOLD YOUR 
HAND-The B.tles 
(Petkspbon.y -Leed. 

2 2 AMERICA -Tríni La(>ca 
IRepriel-- Cbappcll 

1 S TALK BACK TREMBLING 
LIPS -Johnny TUixsoe 
I MGM( -CC 

4 ) SHE LOVES YOU -The 
Bath (Panephooc( -Leeds 

TWIST SHOUT (EN- 
The Bearl. 

6 - ITS ALMOST TOMORROW - Mart Wyatt" (Pye)- 
Alberb 

7 6 I'M LEAVING IT UP TO 
YOU -Dale A G... 
Loodont -MCPS 

4 MARIE ELENA -Trio Lu 
TabWas (RCA) -CC - I'LL KEEP YOU SATISFIED 
-Billy J. Kramer 
(ColumMal -Leeds 

10 . I WHO HAVE NOTHING- 
Shirley Bane, IColumbrF- 
Chappell 

5 - 

NORWAY 
iCounr, S erdens Guet 

Omar. 1 local or/gle 
Thh Lui Nt. Week 

1 I HIPPY HIPPY SHAKE - 
Seinesn. BIue Jeans MAO, 
-Imudsco 

2 I WANT TO HOLD YOUR 
HAND -Benda 
(Parbphanel- Editions 
Lyche 

, J DOMINIQUE -Soeur Sourire 
(Philip( -Noria Mualiforfar 

4 4 JEG GAR PA SKOLE- 
Wenche Mph. (Toola)- 
EpA Morin Iversen 

5 5 GLAD ALL OVER -Dash 
Clot Floc (ColurlsbO(- 
Norsk Muadforla8 

6 10 1'M LEAVING IT UP TO 
YOU -Dee A Gras 
(London(- Gebrmam 

7 7 MARIA ELENA -Indu. 
Tabajaras (RCA Victus- 
Sosnhe n Music 

N 6 SHE LOVES YOU -Balla 
(PadoPhone)- Editson Lyche 

9 N DETROIT CITY -Bobby Bue 
(RCA V,),,F- Cedareood 

In 9 500 MILES AWAY FRONI 
HOME -Bobby Bue (RCA 
VKIorF -Ben Moo 

PERU 

¡Courir, Iva Prenu. Limai 
*Moore, local orlgln 

This 
Week 

I LISIENA (Denau,IDamaso 
Perez Prado (Odeon): Enrique 
Lynhc (Sono Radio): Carlu 
P1,511,. (MAG) 

2 CELIA -Leo Dan (Columbia,: 
Enzo Rmdan (Vitro); Los 
Krcp IRCAI: Andy Maria 
(Dise- Jockey) 

J GL'ANABANA -D. Poe: Prado 
(Odeon); Enrique Lynch (Sono 
Rad.) 

4 FANNY -Lea Dan (Columbia,: 
Andy M.cia (Disc- Jockey) 

S DOMINIQUE- Connie Philp 
(Vnreyl; Soeur Sourire IPhlllpi 
Angelica Mana (Musant 

6 SABOR A SAL -Jimmy Samy 
(Sono Rudioi; Juan Ramon 
IDix- Jockey, 

7 EL DENGUE -Peru Prado (RCA! 
Enrique Lynda (Sono Rad/o) 

I RIO MANSO -Eruo Rot. 
(Vin / 

9 SE HA PUESTO EJ. SOL -J.s 
Ramon ID.c- Jockey), Ka Menu 
IVrreyl: Loa Rems (RCA) 

10 LA BAMBA -Trm1 lapsa 
IReprru) 

SOUTH AFRICA 
This 
W.ek 

I DOMINIQUE -The Sing.,. Su 
1 PAll p.I 

2 TWIST AND SHOUT -The 
(Parkrphone) 

1 500 MILES AWAY FROM 
-B. Form) (Trutoee) 

4 DONT LET ME CROSS 
Jim Rtev.. (RCA) 

1 MULE TRAIN -Frank if 
(Columba) 

6 HIPPY HIPPY SHAKE - 
SwlstOnc Blue Jean. (E 

I ODDY LO-C Check. 
(Cantmenetal) 

a MOCKING BIRD SON 
C. Jacobi (CBS) 

SPAIN 
(Coules, DiremaelaI 
0...YS Iced en. 

The Ira 
NM Week 

I 1 IF I HAD A IIA. 
Trim Lapa (Rem 

2 TELL HIM -Loi 
(Vos Arno l -Roben 

' ) HEART (Cure) -Ru 
(RCA) 

4 4 AMOR DE VERA.i0- 
5Duo DinamKO (Vat Aft 
-Mmk+ Sur 

5 - SHE LOVES YOU -Irk 
Buté. Nor Arno) 

6 5 PAZ -Los TNT (RCA)-. 
EA,,,,.. Annonico 

7 7 CRYING IN THE WIND - 
Pod Ani. (RCA! - 
Hispno. 

1 6 TOUS LES GARCONS Et 
LES FILLES -Eras,,) 
Hardy IHBparoaF- 
Unnerul Jazz 

9 t LO NUESTRO TERMIN0. 
Duo DMam:rn Nor Ais( 
-Muas. 5w 

l0 9 MANTILLA ESPANOLA- 
Enrique Guzeuo (CBS) 

Weiss From 

Far East 

To W. Coast 
NEW YORK -Bohbv 

returned here after a whi 
trip of the Far East. 
touched at Manila and 
goes to Puerto Rico for 1 

and Zhen will be on the 
Coast for four weeks in 
His trips are in behalf 
newly formed Intern 
Holding Company. 

While in Manila W 
known to have acquired 
and publishing rights to a 

her of local best sellers in 
lion to unreleased product. 

Weiss maintained a string d 
appointments in the city wW 
local record companies, rais 
and TV stations, lawyers *B 

music publishers. His mafia 
source of supply for disk male 
rial, with whom he ncgotiatot 
a number of deals, is Marcs 
Inc. 

Weiss also checked with loo 
authorities on the measures be 

ing used to curtail hootleggint 
of local and foreign record)BP 
and sheet music. 

ln Tokyo, Weiss did simils 
contact work with publisl'IeI 
and record sources. 

Decca Re -Signs 
Organist Lenny Dee 

NEW YORK- Orcanul Loo-; 

ny Dee has been re-signed to ISt 

Decca label. Dee has been a'. 
the Decca roster smote Decca) 
ber 1949, and last month )L)á 
pleled his 18th album for Ihr 

label. Between recording sc,, 

lions and road trips, Dee spec 
much of his time managing and 

7ppearing at his vacation V 
The Desert Ranch Motel in S< 

Petersburg, Fla. 
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FROM 
.._ DfITCHEL,, TRIO 

the 

soaring new 
single 

72231 

right out of their 
2nd chart hit album 
in a row! 

REFLECTING 
TIIE CllAll MITI HELL Tlll// 

MG 20891 

FOREMOST IN FINE RECORDING v qEC 

SR 60891 
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ENJOY POPULAR PRICES 

at our newly remodeled 
1500 -room, 

y 
";14-1' world- 

acclaimed 
SHERMAN 
HOUSE 

Yes, everything has been newly 
decorated Just for you and yours. 
And our popular prices extend 
even to our fabulous gourmet 
restaurants ... 

COLLEGE INN- PORTERHOUSE 
Porfrhou Loung/Grill 
W11- O1- Th -S, CIllo Cafe 

Everything exciting is within walk- 
ing distance. Free radio and TV. 
Drive-in garage parking. 

Ne charge for children under 12. 

'3HERM.A.N 
HOUSE 

Clark & Randolph /Chlcage /FR 2-2100 

FLYING FOLIOS 

Mills Mines With Soloists' 
Personal Arrangements 

NEW YORK -A flock of re- 
cording artists arc spreading into 
the school market via publica- 
tions in the Mills Music catalog. 

Herb Ellis, featured guitarist 
on the Steve Allen Show, has 
written "The Herb Ellis Jazz 
Guitar Style" which is a com- 
pendium of jazz hints, how to 
accompany vocalists and instru- 
mentalists, improvise on guitar 
solos. Several of the solos arc 
taken from Ellis' Epic Records 
releases. 

United Artists' Al Caiola has 
arranged a folio of guitar solos 
with jazz improvisations of Mills 
standards. The book is tided 
"Gala Guitars." 

Warren Covington. currently 
at work on a volume of trom- 
bone solos, has just published 
two solos. as recorded on Decca 
Records, 'Tipsy Trombone" and 
'Tromhonanza." An orchestra- 
tion of the former is also avail- 

when answering ads .. . 

Say You Saw It in 

Billboard 

able. Covington, on an educa- 
tional kick, is also appearing at 
trombone concerts and clinics 
for Selmer, instrument manufac- 
turer, recently being featured at 
the University of Michigan mid- 
winter music conference. 

Organ Effects 

Mercury artist Eddie Layton. 
currently on a West Coast con- 
cert tour for Hammond Organ. 
just completed his latest volume 
which includes how to play 
many special effects on the or- 
gan, as well as recorded solos. 
The folio is called "Eddie Lay - 
ton's Hammond Organ Party." 

A second folio for the organ- 
ist, just released, is "Mills Solo 
Serenade," by Frank Renaut, 
now touring England and the 
Continent for Lowery organs in 
a concert series. 

Other recording artists pre- 
paring publications for Mills are 
Paul Winter, the Dukes of Dixie- 
land, Al Bollington and Richard 
Hayman. Emphasis of Winter. 
the Dukes and Hayman will be 
on arrangements for the grossing 
dance hand market. 

BEATLES FAN 
OFFICIAL CLUB MCMBCR 

ONLY 

OFFICIAL 
LICENSED NEARS ENT LTD 64. 

1 BEATLE BOOSTER 

SIZE = 
3 z 
¡ " and 4" BUTTON IN COLOR 

AVAILABLE AT ONCE! 

use for: 
prizes 

mile parties 

fan clubs 

promotions 

Souvenirs 

39C 
suggested 

100 per display box with 
Retail Price card and window banner 

weight 100 pins -7 lbs. FO.B. Chicago, Ill. 
i F.O.B. Philadelphia, Pa. 

AREA DISTRIBUTORSHIPS NOW AVAILABLE 

ACT NOW... Phone your local Record 

Merchandiser or Distributor or contact the National 

Selling Agent .. . 

=v Ce 
Imo aTi ws FAN 

Beatle Booster Button Company 
care of Musical Isle Record Corp. 

2429 W. Fond du Lac Ave. 
Milwaukee 6, Wisconsin Tel. 414- 2644940 or 414- 2644253 

Of 

Beatle Booster Button Company 
care of M.S. Distributing Co. 

1700 So. Michigan 
Chicago 16, Illinois Tel. 312-3460865 

TRINI COPS ANOTHER: Trini Lopez has been picking up gold 
and silver medals all over Europe as a result of his world- 
wide hit, "If I Had a Hammer." Latest was garnered in Benelux 
countries where he received gold disk from Pete Felleman of 
Artone, Holland. 

POST TO POST 
OR VICE VERSA 

NEW YORK - Confusion 
Compounded. If you read what 
was supposed to he an unscram- 
bling item on the dual roles of 
the Carl Post orf and Posts last 
week, forget it. It's all changed. 

We received a call from one 
Carl Post yesterday, surely the 
only person who understood the 
story. and he said that he was 
no longer with Capitol- Angel. 
In fact, there is no Carl Post 
there at all. This (the caller) was 
the Carl Post who had been with 
Ransel, then Capitol -Angel 
but is now with Crown Records 
(Eastern District). He is not the 
DGG Carl Post who is the one 
who had been with Capitol -An- 
gel prior to going to DGG. That 
Carl Post is still with DGG at 
this time. 

Next Week. Chapter 111' 

Plagiarism Halts 

Satire EP Sale 
OSLO -After reaching what 

was probably its maximum sales 
in Norway of about 15,000 
copies, the political satire on 
EP. "Dagligliv i Folkehjemmet." 
has been stopped by the Nor- 
wegian copyright bureau Tono. 

The RCA Victor record has 
been stopped on the request 
from the heirs of composer Per 
Winge -claiming that a lullaby 
appearing on the record in- 
fringes on the copyright of the 
Winge composition "Lullaby" 
(My Dear Little Boy). 

Eilif Meyer of A/S Nera, 
which handles RCA Victor pro- 
duction in Norway, confirms 
that he has received a letter 
from the Norwegian copyright 
bureau asking him to stop the 
record. 

Caedmon Adds 

JFK Documentary 
NEW YORK -The documen- 

tary tributes to John F. Ken- 
nedy are still coming from the 
record companies. Latest is 
"John F. Kennedy: A Self Por- 
trait," a two -record package 
from Caedmon Records drawn. 
primarily from NBC News tapes. 
Book of the Month Club has 
acquired a substantial pressing 
of the album for its member - 
ship. 

Prestige Gets 

British Disk 
NEW YORK - Prestige Rec- 

ords has acquired the hit British 
disk "5. 4. 3, 2. 1." by Manfred 
Mann. The record is a top of 
the chart entry in England 
where it went to the No. 3 slot. 
The disk was acquired from 
Trans -Global here, and was is- 
sued on EMI's HMV label in 
the country of origin. The move 
into the hot British scene by 
Prestige is another indication 
that the firm is diversifying into 
the pop market with even more 

In past jazz 
label has concentrated on folk, 
international and modern r.&b. 
in addition to its jazz acts which 
are being pushed pop. 

Campos Heirs Sue Disk 

Firms in Royalty Case 

SAN JUAN, Puerto Ri 
Claiming nonpayment of 
ties, three heirs of Juan M 
Campos, foremost compo 
Puerto Rican " danzas," 
started suits in Ponce Su 
Court against Puerto Rico 
ords, Casa Fragoso. Inc.. 
Casa Balseiro, Inc., all recor 
companies located here. 

Composer Morel! Cam 
died in 1896 and his "danzas 
must number close to a hundred. 
The " danza" is considered typi- 
cal semi -classical music of Puer- 
to Rico. A number of Stateside 
recording companies dealing in 

Latin American music have aise 

recorded Campos' danzas. 

SCHEIN IN SYDNEY: CBS ex- 

ecutive, Harvey Schein (left), 

continuing his tour of Pacific 

affiliates, admires a pair of 

opal cuff links given to him 

by ARC Records of Australia. 
General Manager A. W. T. 

Smith of the firm stands be- 

side him holding toy Koala 

Bear. 
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THEY'RE D01T AGAIi 
ed"'"` ^.. 

3 ; !` 

.44,:. 

4 

Bob 
turnan F.cF....r M..age.ui 

ACUFF -ROSE ARTISTS CORP 

THE 

FILE 

Kris 
F..i..r management 

ACUFF -ROSE ARTISTS CORP. 

Jensen 
.r..r..er 

LOOKINI 

FOR LOVE 

,C. or a 5)66 

WITH 

: 

c/w 
c/w 

Bigger Men Than I (Have Cried) In Time 
HICKORY 1238 

HICKORY 1243 

Breaking All Over Place lotir Orders NOW J/ickory RECORDS, INC. 2510 Franklin Road 
NasFNEille 4, Tennessee 
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Prices, Local Talent Are 
On Rise in Chile Market 

By RICARDO GARCIA 
SANTIAGO - One of the 

most distinguishing characteris- 
tics of the past year in the Chile 
record market was the strong 
emergence of local talent as a 

prime source of record revenue. 
The business had its troubles. 
though: economic trouble. In 
November and December of 
1963, prices rose abruptly on 
everything in this country. In 
all, disk prices rose 35 per cent 
over the year. 

A host of foreign artists who 

Bill Elects 

Eight New 

Vice -Pres. 
NEW YORK - Eight new 

ice- presidents were elected to 
Broadcast Music, Inc.. by its 
board of directors at its winter 
meeting in Palm Springs. Calif. 

Although the naming of the 
veers constitute a major reor- 
ganization of the company's cor - 
per.ite structure, Robert J. Bur- 
ton. 13Is11 president. pointed out 
that the new officers are all vet- 
eran executive of BMI, aver- 
aging 15 years with the com- 
panv- 

The newly elected vice- presi- 
Sents are Justin Bradshaw, vice - 
president, broadcaster relations; 
George Gabriel. vice -president. 
non -broadcast licensing: Robert 
J. Higgins, vice -president, gen- 
eral services and secretary; Rich- 
ard L. Kirk. vice -president. Cali- 
fornia; Edward J. Molinelli, vice- 
president, finance and treasurer: 
Frances Preston, vice -president. 
Nashville; Russell Sanjek, vice - 
president. public relations. and 
Theodora Zavin, vice -president. 
publisher administration. 

Robert B. Sour. vice -president 
in charge of writer relations, 
continues as v. -p.. writer admin- 
istration. 

Feist Handles 

Roman Fall 
NEW YORK -The rights to 

the music for the forthcoming 
Samuel Bronstcin's film. 'The 
Fall of the Roman Empire" have 
been acquired by the Big 3. The 
Leo Feist wing of the firm will 
handle the score. The music has 
been written by Dimitri Tiomkin 
and the sound -track rendition 
H ill be released on Columbia 
Records. In addition, overseas 
Big 3 affiliates are already plan- 
ning exploitation of the music 
in their areas. "Fall of the Ro- 
man Empire" is scheduled for 
showing in mid -March and is 
being distributed through Para - 
m,+un, Pic tore, 

FRANCE PICKS 
FOR EUROVISI'N 

PARIS - RTF -TV has se- 
lected France's song for this 
year's Eurovision Song Contest. 
"Le Chant de Mallory." written 
by Pierre Cour and Andre Popp. 
Publisher is Bagatelle, which al- 
ready was the lucky publisher 
of 196I's winning song. "Nous 
les Amoureux." The French 
performer, who will represent 
France in Copenhagen on 
March 21, is a young unknown 
girl named Rachel who records 
for Barclay. 

II III@@I lttIIIIIIIIINIIIIIilllnllltlnit111111' enwiINAIIIIIIIIliIU 

formerly sold well in this coun- 
try went by the hoards in 1963. 
Those that did retain their fol- 
lowings, however. are Presley. 
Anka and Brenda Lee. An un- 
usual popularity coup was scored 
by Trini Lopez. who got voted 
most popular foreign artist by 
Chilean disk jockeys despite the 
fact that none of his recordings 
have ever been released here. 
He was aired through import 
copies from Spain and America. 

The other most popular for- 
eign artists, according to disk 
jockeys and sales, were Bert 
Kaempfcrt (Polydor), Enrique 
Guzman (CBS). Silvinho (Philips) 
and Connie Francis (MGM). 
Unique story about Silvinho is 
that until October of 1963 he 
was totally unknown. With 
"Esta Noches," however, he 
topped all regular Chilean re- 
cordings with 40,000 copies sold, 
a spectacular performance for 
here. The total sale shot up 
enormously in December when 
Silvinho made a string of per - 
sonal and radio appearances over 
Radio Mineria. 

Continuing on in the award 
circuit, the fifth annual "Gold 
Medal" awards were given by 
Discomania in Sauzalito Stadi- 
um. Vina del Mar. Guests of 
honor were Enrique Guzman 
and Antonio Prieto. Nearly 25,- 
000 fans filled the stadium to 
pay honor to 1963's leading local 
artists. 

Winners were Ginettc Aceve- 
do, voted most popular personal- 
ity; Rafael Perlata, 1963 dis- 
covery of the year: Sergio Inus- 
troza and Gloria Benavides. 
most popular teen -age male and 
female singers; Ariel Aranciha. 
leading composer; Hugo Ram- 
irez, best arranger; Valentin 
Trujillo, leading orchestra lead- 
er: Los Cuatros Cuatros. most 
promising vocal group: Los 
Twisters, leading juvenile group. 
and Luis Dimas, leading juvenile 
talent. 

RCA Camden 

And Sabena 

On 'Journey' 
NEW YORK -RCA Camden 

has tied in with Samna Airlines 
on a "Sentimental Journey" con- 
test for distributor record man- 
agers. The promotion. which is 
keyed to the RCA Camden Liv- 
ing Strings album release for 
March. On a Sentimental Jour- 
ney " covers the advertising. pro- 
motion and sales of current and 
catalog RCA Camden product 
until May 2. 

Prizes for winning distributors 
will be four round -trip tickets 
via Sabena for passage to six 
European cities: Brussels. Paris, 
Amsterdam. London, Madrid 
and Romc. Contest winners may 
visit any or all of the six cities. 
In addition to the first -class 
flight tickets (two to each win- 
ner), each winner will receive 
51.000 in cash for the journey. 

Winners of the contest will be 
determined by points accredited 
for performance in two areas- 
total sales and advertising and 
promotion. 

Dave Kleger Set 
As Promo Head 

NEW YORK - Dave Kleger 
has been set as national promo- 
tion manager for the Deutsche 
Grammophon line. Kleger was 
most recently classical product 
manager at Columbia Records. 
He succeeds Jack Romann, who 
left the company. 

MUSIC AS 
WRITTEN 

HOLLYWOOD 
Execs at World Pacific are 

concentrating on motorcycles 
these days as they hope their 
I.P "The Scrambler," by the 
Sandella, launches a new pop 
trend to cycle sounds. Dick 
Bock, label's president, feels the 
motorcycle sound on pop disks 
is the next logical step from the 
surfing and hot rod trends. First 
track from the LP out as a sin- 
gle is Out Front" backed with 
"Scrambler." 

The Fullerton Gasser, a Dix- 
ieland hand of doctors, dentists 
and engineers, kept the beat 
happy and consistent on "Pan- 
orama Pacific" over KNXT last 
week. The amateur musicians 
arc all members of the New 
Orleans Jazz Club of California 
which meets once a month in 
Orange County under the di- 
rection of Bill Satin. They have 
been playing together two years. 

Mike Coolidge and George 
Costello who handle sales for 
Columbia Custom Pressing, 
have taken on the added re- 
sponsibility of renting the label's 
studio facilities to independent 
producers and will offer rates - 
which they claim are competitive 
with other studios -upon re- 
quest. 

Rule Conte, president of Chat- 
tahoochee Records. has named 
Jerry Simon as her East Coast 
rep, headquartering in the Brill 
Building in Manhattan. Simon 
is responsible for listening to 
demonstration records and pas- 
sing on the best ones to Mrs. 
Conte, 

Kangaroo Records, owned by 
Les Kangas, has released the 
single "Land of Lovin " by 19- 
year -old Jeanie Greene, former- 
ly of Saginaw, Mich., who has 
been in California four months. 
Complete lyrics of the song are 
based on license plate slogans 
from 30 States. 

ELIOT TIEGEL 

CINCINNATI 
Dick Gregory, the Eddie Mar- 

ris Quartet and the Warren 
Stephan" Jazz Group with Sid 
McCoy as emsee. play Music 
Hall here Sunday. March 8, in 
a promotion set by James L. 
Harris, general manager of Wil- 
Har Promotions, Inc.. Colum- 
bus. Ohio. . . Julie Godse :, 
after six years with Ohio Ap- 
pliances. here. RCA Victor Rec- 
ords distributor. left her post 
there Friday (28) to go it on 
her own as a free -lancer, cover- 
ing Cincinnati, Columbus and 
Dayton. Ohio: Indianapolis and 
Louisville.... Promoter Larry 
Sunbrock has a rock and roller 
going into Cincinnati Gardens 
March 21. featuring the 4 Sea- 
sons, Jackie Wilson. Bobby 
Goldsboro, Joey Dec and the 
Starllghters, the Olympics, Shir- 
ley Ellis and Leslie Gore, 

The Smothers Brothers show 
their wares at the Taft Theater 
Thursday (51. Peter, Paul 
and Mary are in for a one - 
nighter at Music Hall March 
20. Monument Records' 
Johnny Sippel in town Tuesday 
(25) for a huddle with Sam 
Klayman and his staff at Su- 
preme Distributing. Vern Hawk, 
of Ambat Records. Inc., joined 
the group for laughs and a 

luncheon at the Cuvier Press 
Club Tuesday noon. . . . Joe 
Cella, who resigned recently as 
public relations director at Cros - 
ley Broadcasting's WLW -T here. 
is opening an office in the Atlas 
Bank Building downtown to en- 
gage in free -lance artist hook- 
ing. PR and advertising. 

BII.L SACHS 

MARCH 7. 1964 

RCA IN DENMARK had leading members of the press on h 
when it introduced an LP by Ulla and Ulrik Neuman. In 
foreground, Ulla is the daughter of Ulrik (right) and her fa 
is one of the Swe -Danes trio. On the left are Elith Henri 
manager, and Ivan Meldgard, publicity director, for the 
Nielsens Fabriker diskery which handles RCA for Denmar 

Singer Buying 

Hot Norwegian 

Record label 
O S LO - The Norwegian 

singer and entertainer, one 
fourth of t h e quartet. the 
Monn Keys, Arne Bendiksen, 
has bought the Egil Monn Iver- 
sen A-S diskery. Out of the 
five Feople that founded the 
firm, Egil Monn Iversen, Solvi 
Wang, Per Asplin, have sold 
their shares to Bendiksen. Odd - 
var Sanne has not sold. 

Arne Bendiksen will run the 
diskery himself. A new name 
has been thought of. but noth- 
ing has been decided. Iversen 
sold his interest in the diskery_, 
probably to take a job as a 

conductor and arranger on the 
Norwegian TV. It is yet un- 
certain what Jorg -Fr. Ellertsen 
plans to do. It is likely that he 
will resign from the firm and 
start his own diskery. 

Bendiksen says that he will 
concentrate on domestic talent, 
trying to discover new singing 
talent. Bendiksen and Wenchc 
Myhre were last year's best 
selling artists. Both topped the 
local hit lists, Wenchc Myhrc 
with "Gi meg eh cowboy t,l 
mann," Arne Bendiksen with 
"leg s'il ha en bla hallong," 
both on the Triola label. The 
Egil Monn Iversen subsidiary. 
Nor -Disc AS, will not be af- 
fected by the sales. 

Jazz, Sports Festivals 
Continue San Remo Gala 

SAN REMO- Basking in its 
new glory as an Italian music 
capital with no less than 12 songs 
from the recent festival on best 
seller lists, more than triple any 
previous festival, this city is go- 
ing ahead with plans for the an- 
nual Jazz Festival and a new 
Sports Song Festival to he held 
March 2I -23. 

Duke Ellington and a group of 
his players headline the jazz 
event March 21 -22. Others who 
will participate include Ari 
Farmer with Jim Hall, the Mod- 
ern Jazz Quartet with Laurendo 
Almeida. Brazilian guitarist. and 
the Clara Ward Chorus. 

Sports competition, sponsored 
by Gianni Rayera. organizer of 
the Song Festival, with selection 
of 18 songs representing the Is 
major soccer teams in the coun- 
try. will he scored by top com- 
posers and lyricists. 

DON'T SETTLE fOR LESS 

INSIST ON THE LEADER IN 

"OLDIES" FIELD! 

MR. MAESTRO RECORDS 
7 Centrai Park West. N.Y.C. 

"Betty & Dupree" 
b/w 

"Got My Mojo 

Working" 
sun :ar9 

Billy Ada 
SUN RECORDS 

639 Modaon Memphis T 

i "COME 
TO ME 

00 

OTIS REDDING 
Volt 116 

4 dntrtbutad Po 

ATCO RECORDS 0 

Sunny Shines Again! 

"OUT OF SIGHT 

OUT OF MIND" 

Sunny & The Sunlinen 

Tear Drop 3027 

RELIAatLITY- OUAUTT 

RECORD PRESSING 
Originators of the Patented 

rim drive; thick -thin 
type record 

RESEARCH CRAFT CO. 
1011 NORTH FULLER 

HOLLYWOOD 46, CALIF. 
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(VVEE-JAY 
RECORDS 

US VEE JAY PEOPLE 

WOULD RATHER FIGHT 

THAN ADMIT WE ARE 

ONLY#9 IN SALES... 

...we're trying awfully hard 

to do better. 

...SOME OF OUR CHAMPS 

AND TOP CONTENDERS 

JERRY BUTLER 
VI -588 GIVING UP ON LOVE 

TY EVERETT 58B5 

THE 

BET 
SHOOP SHOOP SONG 

(IT'S IN HIS KISS) 

WADE FLEMONS 
V1 -578 WATCH OVER HER 

THE BEATLES 
V1 -581 PLEASE, PLEASE ME 

VIP-1062 INTRODUCING THE BEATLES 

VIP-1085 THE BEATLES & IFIELD 

THE FOUR SEASONS 
VJ -582 STAY 

veJ 9056 SANTA MONICA BLVD. LOS ANGELES 69, CAL. CR 3 -8500 VEEJAY 
RECORDS 
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Electrola Rides Beatles Wave; M Äiv r övÄN's 
Diskery Tops German Market 13th MONTH BIT 

By OMER ANDERSON 
COLOGNE - Die Beatles 

singen auf Deutsch! 
Electrola is bringing out the 

first record made by the Beatles 
in any foreign language. The 
title is "Komm' gib mir dein 
Hand " -"I Want to Hold Your 
Hand." The flip side is "Sic 
liebt Dich " -"She Loves You." 

The Beatles sing German with 
hardly an accent, and it de- 
velops they picked up a smat- 
tering of the language while 
singing at the Star Club in 

Hamburg in 1961. 
Electrola is releasing the 

Beatles' maiden effort in a 

foreign tongue even as Beatle- 
mania is sweeping West Ger- 
many. German teen -agers are 
donning Beatle wigs. sweatshirts. 
hlue)eans and leather jackets. 
The latest fads are fingernail 
portraits, which are transferred 
r the four fingers of both 

hands. 
The Beatles were recorded in 

C.: tnen to Paris while singing 
thr Olympia by Electrola 

r, Ju:er Otto Dehmler. An 
l 1 :ím000 pressings will go 

ANNOUNCING 

3REAT NEW GROUP! 

''The Voyagers 
Ghost of the 
Delta Queen 

Angel From the Lord 
Arme 1101 

ARMOR RECORDS 
3í2V O, Street 

5aromento. Col,lorr. 

NIT1Vtiii STRIKES AGAIN 

The Miracles 

another HIT 

-THE MAN IN YOU" 
D/r 

"HEARTBREAK 

AHEAD" 
amla 54092 

on sale March 5 in Hamburg, 
Munich, Frankfurt and Cologne, 
with general distribution to 
follow. 

Group Singing Boom 
Electrola reports that the 

Beatles are riding a group - 
singing boom. Disks by groups 
-Beach Boys. the Shadows, 
the Dave Clark Five, the Swing- 
ing Blue Jeans -are having 
unprecedented sales. 

Electrola's alacrity in wax- 
ing the Beatles in German and 
timing release of the record to 
ride the shock waves felt here 
front the U. S. Beatle craze, 
illustrates the enterprise which 
has lifted Electrola to the top 
of the German record field. 

Electrola now accounts for 
25 per cent of German record 
sales. Despite the slump in 
singles. EMI's German subsidi- 
ary managed to boost singles 
production 17 per cent last 
year (while the general German 
industry's singles output sagged 
20 per cent(. Overall, Electrola 
disk production increased 15 
per cent. and. despite compe- 
tition from tape recorders. the 
diskery produced more records 
t 15 million, of which 40 per 
cent were LP's) than it did in 
the 1959 peak year for the 
German record industry. 

Elcctrola scored unusual suc- 
cess in countering prevailing 
trends in German record pro- 
duction. Its light material pushed 
past the 50-50 ratto to classics 
and accounted for well over 
half the diskery's sales in 1963. 

And Electrola doubled the 
industry's average for stereo 
sales booming to 30 per cent 

Big Dee Irwin 
Off for London 

NEW YORK -Big Dee Irwin. 
Dimension Records artist. left 
for England recently for six 
weeks for personal appearances 
and TV engagements. His sin- 
gle. "Swingin' on a Star," is cur- 
rently clicking in England. Dan- 
ny Kessler, who manages Irwin 
with Buddy Kaye, accompanied 
the singer and will stay for about 
two weeks. During his stay 
Kessler will meet with British 
publishers and artists and reper- 
toire men. 

NEW YORK- Mantovant is 
up for his 13th annual London - 

inspired "Month." In the pre- 
vious 12 years, London has des- 
ignated May as " Mantovani 
Month" hut this year it will be 
held in March. This years pro- 
gram features a national con- 
test for London's salesmen with 
30 prizes to be awarded, includ- 
ing eight grand prizes, each con- 
sisting of an all- expense -paid 
trip to London for two. Manto- 
vani's complete 37 -LP catalog, 
including the new "Folk Songs 
Around the World," will he 
available on the program. Terms 
include extra discount. delayed 
pilling, exchange privileges, ad- 
vertising money and a wide va- 
riety of display material. 

or double the industry's total 
volume of about 15 per cent. 

Finally. Elcctrola proved al- 
most uncanny in calling pop 
tunes. Of the 330 single titles 
that Electrola brought out m 
the field of light entertainment 
music last year. one sold 
650,000 pressings, six 250,000. 
12 over 100,000 and 40 to 50 
over 50.000. 

Electrola began a sharp sales 
acceleration last July and has 
been gaining steadily month by 
month. Sales increased 30 per 
cent last December and the in- 
crease for the period October 
through December amounted to 
214.5 per cent over the same 
period in 1962. 

According to figures from the 
Federation of the German pho- 
nograph Industry, Elcctrola took 
the leading position in hit tune 
output in the German market 
for the second half of 1963. 
While singles sales were slip- 
ping 20 per cent for the in- 
dustry as a whole, Electrola 
managed to boost its singles 
sales by over 40 per cent. 
Analyzing German hit tune pro- 
duction for 1963, Musikmarkt, 
the German music trade maga- 
zine, reported Electrola ac- 
counted for eight top tunes. 
Polydor and Teldec for six each. 
and Philips and Ariola for two 
each. 

Top vocalists in Germany 
were Freddy and Connie Fran- 
eis. followed by Rex Gildo and 
Guile. 

STOMPIE DOWN UNDER: Pictured in the center of the touring 
U. S. group, the Surforis, when they were in Sydney, is Little 
Pattie (Amphette). The young loss has had a huge local hit 
in "He's My Blond- Headed Stompie Wompie, Real Gone Surfer 
Boy -" The disk is due for release in the U. S. on the new World 
Hits label. 

Vista Hypes 

'Mary Poppins' 

Sound Track 
HOLLYDOOD - Disney ex- 

ecutives believe their "Mary 
Poppins" sound -track LP out 
August I will rank with such 
successful sound - trackers as 
"Sound of Music" and "Came- 
lot." To promote the Vista 
sound -track LP. Disney is pre- 
paring 500 monaural limited edi- 
tion copies of the LP which will 
be sent to distributors, promo- 
tion men. film exhibitors and 
other record companies to build 
excitement for the project. 

All radio play will be restricted 
until August I. including disks 
by other labels of material from 
the film. Featured players in- 
clude Julie Andrews. Dick Van 
Dyke. David Tomlinson, Glynis 
Johns and Ed Wynn. Production 
features words and music by 

Richard and Robert Sherman 
with arrangements by Irwin 
Kostal. 

Gensler Is 

N. Y. Dealer 

President 
NEW YORK -Mickey Gens- 

ler. of Spinning Disc, Bronx. 
N. Y.. has been elected presi- 
dent of the Association of Rec- 
ord Dealers of New York and 
New Jersey. 

Other officers elected were: 
Dan Montgomery, of Mellotone 
Music, Bronx, vice -president: 
Karl Olsen, of Hackensack, 
N. J., vice -president: Charles 
Siegal. vice - president; Don 
Gharnick treasurer: Louis Sha- 
piro, financial secretary; Ernest 
Weinberg. recording secretary, 
and Benjamin L. Finn, executive 
director. 

A brainstorming session 
held regarding the FTC T 
Practice Rules for the Ind 
and recommendations were 
by the attending members to 
ARD, and NARRD Gov 
nient Liaison Committee to 
sent at the forthcoming he 

in Washington March I 

COMING MARCH 28 

THE COLLEGE MARKET 
FOR RECORDS AND TALENT 

Planned, Edited, Researched and Written 
As Only Billboard Can Do It! 
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Jack Jones 
will be on seven 
big TV shows in 

less than 12 weeks. 

Judy Garland Show, Feb. 23 

Bell Telephone Hour, Mar. 10 

Ed Sullivan Show, Mar. 15 

Jimmy Dean Show, Mar. 26 
Bob Hope Show, Apr. 10 

Joey Bishop Show, in April 
Jack Paar Show, May 15 

All the top pros agree: 
the Jones to keep 
up with is Jack! 

(A word to wise record retailers, juke box operators and disc jockeys is sufficient. 
over 100 million TV viewers will want to hear more Jack Jones.) 

141 

KAPP 
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Ampex & Roberts Electronics 
Will Invade Mass Market 

NEW YORK -Two manufac- 
turers of higher priced tape re- 
corders arc now firming up plans 
to invade the mass- market field 
with expanded product lines 
through enlarged and revamped 
distribution organizations. The 
companies are Ampex and Rob- 
erts Electronics, and both out- 
lined their forthcoming expan- 
sions to key dealers in recent 
days. 

Meeting with an advisory 
group of dealers at the corn- 
pany's new consumer products 
plant in Elk Grove. Ill., and in 
nearby Rockton, Ampex Vice - 
President John Latter, who also 
is general manager of the con- 
sumer products division. and 
John H. Trux, marketing man- 
ager. discussed these upcoming 
changes: 

Ampex will begin enlarging 
its recorder product line later 
this year. While it now has only 
one recorder priced at less than 
5.. `00 --and this one is S300 -it 

eventually add recorders in 
price classes except the very 

.west. The Ampex lines will be- 

gin with units at less than $300. 
Of some 2.100 U. S. audio 

dealers, about 350 now handle 
Ampex recorders. The company 
hopes to expand this number to 
between 500 and 600 in the next 
year and a half. Its also going 
out after more camera dealers. 
and will have a display ut the 
convention of the Master Photo 
Dealers and Finishers Associa- 
tion in Chicago this month. For 
the first time, the company will 
also seek appliance -TV dealers, 
particularly those who specialize 
in stereo consoles. About 80 per 
cent of its current distribution is 
through audio stores. 10 per 
cent camera dealers. 

Although Ampex will con- 
tinue its one -stop distribution. it 
will largely eliminate manufac- 
turers' representatives, switching 
to direct factory sales in all 
large markets, dealing through 
company -employed district man- 
agers. 

The Ampex officials also out- 
lined plans for a price protec- 
tion program for dealers. and is 
considering price maintenance 

and a new co-op advertising 
policy. 

At a national sales meeting in 
Los Angeles, meanwhile, the 
new management team of Rob- 
erts Electronics, headed by 
Vice - President -General Man- 
ager O. X. Pitney, previewed 
plans for new models designed 
"to make Roberts the most com- 
plete line of tape recorders in 
the field." Roberts is a division 
of Rhecm Manufacturing Corn - 
pany. The line will be expanded. 
Pitney said, "to cover the entire 
mass -consumer field." 

Although complete details of 
the meeting's developments were 
not announced, the plans were 
summarized later as a three - 
point program to: (I) Develop 
new product for both the high 
and low end of the line: (2) to 
vigorously develop new markets 
and dealers via an expanded 
sales base, and (31 to expand 
Roberts' trade and consumer ad- 
vertising schedule to achieve 
dominance in the mass -consumer 
market as well as in the hi -fi 
specialty field." 

EQUIPMENT NEWSLETTER 

Is Mass -Market Stereo Dying? 
Bs DAVID LACHENBRUCH 

1`econd of two columns on the views of S. R. 
t'erées, Motorola marketing vice -president.) 

41OTOROI-A'S TED HERKES secs a basic 
Alt running through virtually the entire structure 

home entertainment and appliance merchan- 
dising. It shows up most 
strongly. he feels, in the brittle 
field of the mass- market phono- 
graph - a product whose sole 
purpose is entertainment and re- 
laxation, and which is not a 
necessity like the refrigerator or 
television. 

Last week we aired his 
opinion that the mass phono 

'. :t has followed a traditional pattern 
.ur.ltion two to three years after every major 

,m. Although last year saw an all -time 
;ngn ù' 5.029,000 phonographs sold to dealers, 
Herkes 'eel that this record was set under the 
rorc,,.1 'Iraft of promotions and price deals, result - 
rg a glut of merchandise at the dealer level. 
I sery, .,dy is sitting pat now." Herkes told us. 

se. if the goods move out of dealers' 
in:cntorv." 

The business probably reached its peak in 
1962. said Herkes. "Last year the industry was 
creating numbers -not sales. The deals were so 
good that dealers couldn't pass them up. But 
here cores a time when they're choking -and 

this may be it." 
;n the highly seasonal phono business. some 

..5 -30 per cent of the year's sales are made in 
December. "We must go into December with 
substantial inventories." But December was a 
poor month and, "January and February haven't 
been exactly buoyant." The market, he said. has 
been kept going by the "artificial stimulation" of 
"fantastic deals" since the first of this year. 

Phonographs are being sold "on price and price 
alone." said Herkes, and the business will in- 
evitably drift downward if this trend continues. 
"Without artificial stimuli, the bulk of good and profitable stereo sales are in the medium and 
high end of the lines. Unlike TV and radio, the low end models arc not necessarily the best 
sellers. People look for good sound in stereo. The 
most stable part of the business -and the part which should get the most emphasis - is the 
middle part, in both console and portable lines, 

"But what has happened? There always was a 
little hit better margin in stereo than in television -and some people just couldn't stand it. As a 
result, we have an undue emphasis on price. 
Nobody's selling the benefits of stereo to the mass 
public. Features don't seem to mean anything any 
more. Well, price is no reason to huy a phono- 
graph. The public can't live without TV or food -but they sure as hell can live without a record 
player. 

"t don't know where the sales level is for 
phonographs. Maybe we've been beyond our 

potential market for the last few years. The fact 
remains that we must develop a real reason for 
someone to buy a stereo. We must sell the enjoy- 
ment of breaking away from the TV set for a 
while. 

"I'm not blaming only the dealers. The auto 
manufacturers spend all of their promotion dol- 

public, to sell the 
benefits of their product. And it has worked 
beautifully." As Herkes secs it, "Ours Is Cheaper" 
is not a product story. The public, he thinks, 
would be relatively unconcerned about price if 
the industry didn't place so much insistence on it. 

His indictment doesn't take in only the phono 
industry, but TV and other hard goods as well. 
"It doesn't show up so strongly in television." he 
adds, "because TV is now a necessity and people 
will huy it no matter what. But if we cut out the 
price emphasis, we could be selling 10 million 
TV sets a year instead of the present '7 million." 

Are there differences among phono dealers? 
Yes, indeed, responds Herkes. The whole history 
of the' phonograph has depended on getting the 
right dealers, he points out. "The phonograph has 
always been closely associated with the music 
business. By and large, the music dealer does the 
hest job in selling phonographs. The music mer- 
chant is like the razor -blade manufacturer. It's to 
his benefit to sell the instrument, because if he 
sells satisfaction he has a perpetual return in 
terms of record sales. The appliance dealer 
usually isn't in the record business -or, if he is, 
he's often selling below cost to drag customers in. 
Many music dealers still believe in old- fashioned 
selling." 

What is the answer? Hakes stresses what he 
calls the "cornball approach." It's almost too 
obvious to require saying, but it contains such 
in' redients as salesmanship, demonstration, prod- 
uct performance. 

"Show the customer the furniture, the appear- 
ance. Let him listen. Sell him on pride or owner- 
ship, on his kids' need for a better musical 
instrument. Talk features. You can make a sale. 
There's enough character in the consumer -he 
appreciates a good pitch." 

Herkes, however, believes the situation is 
basically an industry -wide problem, requiring a 
concerted effort to sell the benefits of packaged 
stereo itself. He is not very hopeful of any such 
combined effort. "As it is." he says. "all our 
product training effort goes down the drain the 
minute someone comes up with a better deal." 

Stereo must get its rightful share of the con- 
sumer dollar, and the industry is going at it in 
exactly the wrong way, he believes. "The history 
of this industry is that it takes two to three years 
to fill the consumer pipelines after every major 
development. Then there's a drop -off. That's 
what appears to he happening now. I hope I'm 
wrong this time. But one thing I'm certain of: If 
you can't sell the benefits -of any product -it 
will die. Mass -market stereo is in this danger 
today." 

Phono -Tape 

BEST SELLING 

PRE -RECORDED TAPE 
Below .r .. it of the bell NIllnp pre -recorded leper tort chart le compiled from peer tope dealer replies Moll uso', nneires Are used to contact top dealers thrwpheut the 
On a weekly Resit. Popular nub ace well se ciessieel reels and other types Of prior 
rape will be reported on tone peps w.th emphasis oe popular reels. 

POPULAR REELS 

Ios. TITLE, Artist, label L Ne. 

1 WEST SIDE STORY 
Sand rra<s. Coln.h., 00 417 

2 I LEFT MY HEART IN SAN FRANCISCO 
Icnnr Btnnr,t, C^I.,m.c. CO 4, 

3 SOUTH PACIFIC 
Sound Truk. RCA mete, F10 5001 

4 CHARADE 
Henry Menem, 6 WI OA. RCA Velor FTP 1711 

5 BARBRA STREISAND ALBUM 
!olv^Cs CO 503 

6 MUSIC FOR LOVERS ONLY 
lece er'.Ce o.. (4p,1p1 Cw 352 

7 HONEY IN THE HORN 
AI Hirt, RCA Victor FIP 1310 

8 THEMES FOR YOUNG LOVERS 
Percy F.,lh 6 His OA, Columbia CO 567 

9 CAMELOT 
Or., 1 f -tl, C01,, ,a 043 34 

10 HOW THE WEST WAS WON 
54,, 4 irv:t, NOV. if .201 

BEST SELLING 

PHONOGRAPHS, RADIOS & TAPE RECORDERS 

These ore the notion', best sellers by monufocturers bated on results of o month- 
long study using personal interviews with o representative notional cross -section 
of recordselling outlets (only) that also sell phonographs, radios ond'or lope 
recorders. A different price group is published ie the space each week_ Eod' 
category appears approximately every 14 weeks. 

The percentoge figure shown for each brand is its shore of the total n 
of weighted point derived from oll dealer responses. Point tobulatio 
based on the rook order of manufacturers' soles of each dealer, and we 
by sise of outlet. Only monufocturers earning 3 par cent ?r_.:;.1_. 
dealer points are listed below. 

PHONOS LISTING BETWEEN $201 and $300 

POSITION 

This 11/30/67 8/31/63 -- 

tuue Issue Issue BRAND . OF TOTAL P. 

1 1 1 Magnavox 35.3 
2 2 2 Zenith 12.2 
3 3 - RCA Victor 9.0 
4 - 2 General Electric 5.4 
5 4 - Motorola 5.1 
6 6 4 Curtis -Mathes 4.9 
6 - - KLH 4.9 
6 - 6 Masterwork 4.9 
9 - 5 Voice of Music (V- M) 4.4 

10 - - Sylvanio 3.9 
Others 10.0 

Since this short is based on the previous month's soles, it is conceivobie ?hot 

certain brands will appear of one lime and not ot another because of moat 
influencing Factors. Thus it does not indicate that the above ranking opplies for 
any period other than the previous month. Those brands Ihot appeared In 

previous issues for this category and do not happen to merit a listing above 
ore shown below with their rank order in the issue indicated in parenthesis 

11/30/63 Issue: Delmonico (5). 
8/31/63 Issue: Packard -Bell (7). 

Victor Springs 

Spring Sale 
NEW YORK -RCA Victor is 

launching a special spring sales 
program for RCA Blank Mag- 
netic Tape, reels and snap -load 
cartridges. The program in- 

eludes special prices, advertis- 
and promotion and point -of -sale 

materials, all 5 and 7 -inch reels 
of Red Seal and Vibrant tapes. 
RCA Snap -Load Cartridge and 
several smaller reel sizes. An- 

other feature of the promotion 
is the Pre -Pak BTR -I. which in- 

cludes 12 various sizes and kinds 

of tape and a compact counter- 
top merchandiser. 
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Cassius Clay also said: 
"This album will outsell 

`My Fair Lady:" 

Any arguments? 

H,äEÓy 

I AM THE 

GREATEST! 
CASSIUS 

CLAY 

CL 2093/CS 8893 Stereo 

The comedy album of the year 

On Columbia Records, 
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MUSICOR 

Gene Poneys $ie SAW*. MY 7008. MS 3000 

OMEN 

Um, Um, Um, um, um, um, Ir In1 N Maier L.nte 
OKM. 17106, OK5 14106 

ORIGINAI SOUND 

fKYLINERS -Since t Don't Nace Your LPM 5010 

PHILIPS 

4 SEASONS -Dawn IGo Away) end II now Great Songtr 
PN.M 700.124. 600.t24 

HOWARD K. SMITH Kennedy iy Germany: PCC.2t0 

RU VICTOR 

GARY BURTON, SONNY 10LLINS, CLARK TERRY -Three in 
Jet, IPM 2725, LSO 2725 

THE TOKENS -Wheels. IPM 7886, LSP 7886 

REGINA 

JACK LA FORGE -you Fascinate Me So. R 301 
SYLVIA DE SOPLES - The Best If Tel to Come: R 296 

SKYLITE 

The Jr. Bl.,Am.d InAen Si. Seep Oer FaTkwl. 
and Offer Favorites: SRLP 6016 

ORRELL QUARTET -Youth Sings Chrth SRLP 6011 
RHYTHM MASTERS QUARTET -It Must e. the Man in the 

Skr SRLP 6013 
SEER FAMILY-Gorden of Melody: SRLP 6013 
STAMPS DOARTET -Whet Day That w.11 Be: SRLP 6012 

2011s CENTUIT-001 

DIANE RE NAT -Neer D'ue. TIM 3133, RES 4133 
ne Maeic el Map Meir: T1M 3172. RES 1123 

UNITED ARTISTS 

GEORGE RAINES CARL KRES5 -Town Hall Conch: uu 3335, UAS 0335 

VERVE 

RAY BROWN, MILTON JACKSON -Muds in Common. 
08580, 068580 

GETZ /GILDERTO: V854.5. 660545 
ne Esseafial Reset GoNrsae: V8582, 968582 
JOHNNY HODGES, WILD BILL DAVIS -Mess of Blues: 

v8570. V01570 
JIMMY SMITH -Who's Afro. of 8,5.1.. Woolf: V8583, 

V68583 
KAI WINDING- Monde Cane .2: V8573. V68573 

VOCAtION 

Hire's Red. Gras: Vocalic. VI 3706, 01 73706 
Bill Mears& Sims Cameo Sons: Vt 3707 
VARIOUS ARTISTS -Stevin and Songs About Fend: VI. 3728, 

VI. 7377A 

VARIOUS ARTISTS: Stories and Songs About the Mignty 
River: Vocation Vl 3729. VI. 73729 

VARIOUS ARTISTS -Stories and Songs About the Sea: 
Vs 3727, VI. 73727 

VARIOUS ARTISTS -51wí. and Songs About The Wade 
West: VI 3770 VL 73776 
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DON'T SETTLE FOR LESS 

INSIST ON THE LEADER IN THE 

"OLDIES" FIELD! 

OOLD 

MR. MAESTRO RECORDS 
7 Central Park West. N.V.C. 

L 

New os tomorrow . . 

DON CORNELL 
Sings 

LOST DREAMS 

FORGET ABOUT ME 

THE ESSEX 

"CURFEW 

LOVER" 
R 4542 

ti 
ROULETTE RECORDS 
1631 B'way, N. Y., N. Y. 

rrl1/7__ 

"BOOK OF 
LOVE" 

THE RAINDROPS 
Jubilee 5469 

NaG;nony d 'bated thre 

JAY -GEE RECORD CO., INC. 
311 W 411 ,t., N.Y. 36, N.Y. 

buek ,00ín with an4the 
'HART BUSTER" 

CHUCK 
BERRY 

"NADINE" 
CHESS 1883 

CHESS 
PRODUCING CORP. 

2170 S. Michigan Chicago 16, III. 

THE STARS SHINE ON (OLPI% 

FREDDIE SCOTT 

"WHERE DOES LOVE GO?" 
CP 724 

A Divf:ion of Columbia Picture: Chrporae:on 

when answering ads . . . 

Say You Saw It in 

Billboard 

LACHENBRUCH 
AT BILLBOARD 

NEW YORK -David Lachen- 
bruch, editorial director of Tele- 
vision Digest. last week assumed 
the duties of merchandising and 
equipment editor of Billboard. 
He will continue to write the 
weekly "Equipment Newsletter" 
column, which has appeared in 
Billboard for more than a year. 
He also continues in his post 
with Television Digest. the 
weekly broadcasting and con- 
sumer electronics news service. 
of which he is part owner. 
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Pilot Pilots 
'Non -Technical' 
Components 

NEW YORK -A new line of 
audio components, especially 
designed for music dealers 
who have shunned component 

merchandising as too costly and 
too technical" has been an- 
nounced by Pilot Radio Cor- 
poration. 

The fair -traded line initially 
is composed of three electron- 
ically matched and integrated 
"modules" consisting of stereo 
FM - AM receivers. record 
changers and speakers. The low - 
end set is 5529.50, stepping up 
to a 70 -watt system with solid - 
state amplification at 5725 and 
a I10 -watt system. also with 
solid -state amplifier. at 5899.50. 

A self- demonstrating mer- 
chandise display piece enables 
the dealer to demonstrate the 
components with a minimum of 
technical knowledge and floor 
space lits six feet wide, two 
feet deep. eight feet high). The 
customer actually does his own 
demonstrating by twisting a knob 
on any of the three matched - 
component systems. The modu- 
lar music systems. accord- 
ing to Pilot vice- president -gen- 
eral manager Roland J. Kalb. 
are completely new. and none 
of the units are available in 
Pilot's regular component lines. 

Gen. Electric Sets 

New License Fees 

SYRACUSE -A basic patent 
covering the FM stereo broad- 
casting system now in use has 
been issued to General Electric. 
the company announced this 
week. in informing the industry 
of a schedule of license fees. 
The patent coverage includes 
home FM stereo receivers, re- 
ceiver converters. and broadcast 
transmitters. 

R. C. Wilson, general man- 
ager of GE's Radio and Tele- 
vision Division, announced that 
the company will license indi- 
vidual stations to use FM stereo 
transmitters at a royalty of 
550. covering the full 17 -year 
life of the patent. 

According to the current issue 
of the industry news service. 
Television Digest, there are now 
307 FM stereo stations on the 
air, and this number is expected 
to grow to more than 400 by 
the end of this year. 

The royalty rate for radio 
manufacturers is 50 cents per 
"reception device" (radio. tuner, 
parts kit), with transmitter man- 
ufacturers being charged a roy- 
alty of S50 per transmitter. The 
royalty schedule covers only re- 
ceivers manufactured after Feb- 
ruary 25. the date of the 
patent. 

NEW ALBUM RELEASES 
This form is designed ra aid dealers in ordering and broads°sssss in programming. 

AA 

IA 
GABRIEL DELI Famous Monten Speak. AR 3 

ASCOT 

Step Stolle.: AM 13013 
VARIOUS ARTISTS -Jaff From Me Moen AM 13012. 

ALS 16017 

AUDIO FIDELITY 

BILL DAIMON. TED CUASON l ORKNow, Near Th,sl: 
MSG 6171 

UEDMON 

John F Remotely: A 0111.POnred 1C 7071 
LEE 1. COBS /MAR11H GABEL -.Van Gogh A 5e11.9w11.11: 

LC IIMO 

COLUMg1A 

ANTONIO ERIEIESCA A Sentimental Guitar: Ex 5114 - 
TNE CLANCY DRONERS ANO TOMMY MAREM -The First 

Hurrah. (I 7165. Cl 8065 
CUCO SANC0ES- Rancher. de la Epoca de Oro: El 5115. 

ES 1815 - 

CUMBERLAND 

CECIL DROWER- Ama,ca's Favorite Square Dances With 
Calls: MGC 20508, SRC 69508 - 

CECIL DROWER- America's Favorite Square Danes Without 
(111 MGC 70059. SRC 60509 

mt GOSPEL JEWELS Gospel Gi,t.. MGC 29514, 
SRC 69514 

DEVIIIE 

An (some with Cluck Cate B Nis Ork CC nubo 

EPIC 

THE 80l0EBRlARS- IN 741107, BN 76087 

GOLDEN 

MARIE M,CORMACK- -Songs and Gem. of Physical Fitness 
for Eon and Girh: IP Ile - 

A Chi.'. latredectir fe Men. Mstrewwu- IP 101 

IMPERIAL 

BO RNAMBO- Diene: LP 0054, LP 17008 
FATS DOMINO -Million Record Nils LP9103. LP 12103 
RICK NELSON- Million Sellers: LP 9232. LP 12232 

NELSON-IP 0136, IP 17080 

LONDON- 

DENIS MARTIN- -Irish Sing.Along: TW 9)234, SW 99006 
SOUND TRACK -To Bed w Nol to Bed: M 76005 

TCNAIKOVSKT: "1512" Overture Op. 49. Landon Festival 
Ordì ISharwl.) SK 21001 - 

MGM 

The Very Best of Al NW. 1716, 5E4716 
Harry James' 2511 Anniversary Anew: 14214. 5E4214 
SI LEVITTAN- Y,ddnh 5ing Along: 14212. 5E1212 
IAYNE MANSFIELD -Shakespeare, TdeilsovsLy and Me: 

Ea7n] s1.7ó7 
GEORGE MITCHELL MINSTRELS- Voices: 14218, S147í8 - 
The Very Bnt el Keee Smith: (4220, 5E4720 - 
CONWAY TWITTY -N,1 the Road: 14217, 514217 - 
Nob Williams Jr. Siege Nast William.: (4213. SE42)3 - 
VARIOUS ARTISTS -The Very Best of Bit ban.: (4219, 

SE4719 
VARIOUS ARTISTS -Greet Country Favorite, 14211. SE4211 - 

WORD 

GM.* In Person: W 3706 
NATNAL1E HAAG THOM NARIWICK- Programme: W 3282 
UMW' LOREN- Across The Great Oiride: W 3177 
no Sense. by Ella. Tgolead: W 3761 

-Se: Disk Dols for Dealen. 

New Ad Program 
NEW YORK -A new retail 

advertising program designed to 
"build local Norelco dealer ad- 
vertising to a level unequalled 
by any other tape recorder 
producer" has been announced 
by the High Fidelity Products 
Division of North American 
Philips Company at a series of 
coast -to -coast meetings. 

Norelco representatives told 
dealers that the company had 
earmarked more than half of 
its total advertising dollars for 
a special ad fund for the local 
use of dealers. One hundred 
percent company -paid, it per- 
mits the dealer to promote his 
own store as well as the Nor- 
elco line. according to product 
manager W. Semmelink. 

Included will be ad mats 
promoting the full Norelco line 
of tape recorders and acces- 
sories. In a companion national 
ad campaign. Norelco will use 
major consumer and hobby mag- 
azines and AM -FM radio. Point - 
of- purchase displays are also 
included in the advertising pro- 
gram. 

DISK DEALS FOR DEALER 
A summary of promotional opporunities for dealers by manufacturers on 
distributors currently offering records at special terms. Shown where ovoi 
able are starting and expiration dotes for each deal as well as the dote c 

issue and page number of the original news story and /or odveesisemer 
providing details of each promotion. Please consult these for full informofior 

LONDON- Expires March 31, 1964. Started December 15. 1963. 
Annual carabg restocking program. On all catalog ,Iems, special d count: 
delayed billing and extra ad allowances available 

ABC.PARAMOUNT- Expires March 31, 1964. Started January 9. 1964. 
A 121.: per cent discount on all new and catalog ABCPa,amount and Im0015 
albums. 

20th CENTURY -FOX- Expires March 31, 1964. Started February 1. 1964 
A 10 per cent discount on all albums dur.ng Me "Leap into 5pmg" sale 
Program. 

SIMS- Expires April 31. 1964. Started January I, 1964. 
On IS country and gospel album releases, three free albums for each It 
purchased. A 100 per cent exchange privilege on all prod.'. 
STARDAY- Expiration indefinite. Started January I, 1964. 
A 15 per cent discount on all regular Starchy albums. A 10 per cent discount 

Starday economy line albums. 

PRESTIGE -Until further notice. Started February 1, 1964. 
A 10 per cent discount on all albums of Press, and subsiMary lobe),. 50Kia1 
arhsl program. Buy 12 and get four free on all John Coltrane LP's. Expires 
March 31 

when answering ads . . . 

SAY YOU SAW IT IN BILLBOARD 
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The NARM Story: 
N 

The Record Merchandiser 

in Today's Marketing Evolution 

Exciting and Comprehensive 
Editorial Content: 

"It could be the most exciting documentation 

of a vital segment of our industry ever 

published. I know it will show that progressive 

phonograph record merchandisers are 

serving the phonograph record consumer, and 

are being served by the leading record 

manufacturers in our industry, as they 

cooperate in a continuing enlargement of the 

phonograph record market, as well as 

those of allied products." 
JULES MALAMUD 

Some Planned Features: 
The Record Merchandisers' contribution 
to the record industry; expanded marketing 

horizons -increase of retail customers 

reached- merchandising developments in 

packaging, fixtures and promotional aids. 

Capsule profile of each NARM member 

The Retailer's point of view; the service, 

promotions and selection of product offered 

by the record merchandiser 

The History of NARM; its service to 

the record industry -its forums provided for 

outstanding leaders of the industy 
to 

convene and discuss industry problems-its 
person to person sales conference technique - 
its public relations contact with mass 

merchandising business publications 

Special features on 1964 NARM Convention 

Keynote speakers: Lieberson. Marck, 

W allicha. 

An Exceptional Advertising Opportunity 

"We will actively cooperate in suggesting to 
our Regular and Associate Members that they 
give serious consideration to participating 
in the supplement." 

Advertising Deadline: 
MARCH 19, 1964 

Offset 
(no plates required 

A Fully- Documented 
In -Depth Report 
Published As a 

Colorful SI /z x 11 
Reference Section 

of 
April 25 

Billboard 

Excerpts from a 

letter by 

TULES MALAMUD 
Executive Director of 

NARM 

Officially Authorized by NARM... 
Exclusive with Billboard 

.. will appear exclusively as a separate 
part of the April 25, 1964 issue of The 
Billboard. I am happy to inform you that 
the Board of Directors of the National 
Association of Record Merchandisers, Inc. 
has authorized me to announce their approval 
of the proposal made by The Billboard to our 
Board during its meeting in Chicago, Illinois, 
on July 30, 1963." 

Full World -Wide Distribution, 
Including 1964 NARM Convention 

"We are extremely pleased that this supplement 
will be distributed not only to The Billboard's 
readership with the April 25 issue, but will 
also be distributed at the Sixth Annual NARM 
Convention, April 19 -23, 1964, at the 
Eden Roc Hotel in Miami Beach, Florida." 

BIG PLUS: Thousands of Extra 
Copies for NARM Members to Use 

11, 

"The plan to enable individual NARM 
members to obtain extra copies, carrying their 
personalized advertising messages for 
distribution to their present and prospective 
customers, is an excellent one." 

NEW YORK 
165 W. 46th St. 
212 PLaza 7-2800 

BILLBOARD OFFICES 
HOLLYWOOD CHICAGO 
1520 N. Gower 188 W. Randolph St. 
213 HO 9 -5831 312 CE 6 -9818 

NASHVILLE 
726 16th Ave. So. 
615 244 -1836 
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Billboard Buyers & Sellers 

A convenient mark. place for the best sources of equipment, supplies, services and 
personnel serving more thon 20.000 buyers, elles, end users of music, records, tapes, 
hone entertainment equipment, coin machines and many other related product throughout 
the entire world, 

EMPLOYMENT SECTION 

SITUATIONS WANTED 

WE NEED EACH OTHER" 

Beaucoup Record Experience. 

JULIE GODSIE 

Independent record promotion. 

Cincinnati, Dayton, Columbus, 

Indianapolis and Louisville. 

`5203 Orangelawn Drive 

Cincinnati 38, Ohio 

Phone: 921.8722 

CONGRATULATIONS IN BEING SE: 
leered Most Cooperative Promotion 
Mao" In our national surrey. "BeNnd 
the Scenes.- George Jay. Sunset Vin. 
Tower. Hollywood M. Calif. mhi-s 

FREE-LANCE DJ WANTS ADVANCE: r*= rattles for bop prognmminf lr. 

6chan 
or free promotion. 

Columbian w:.. Í7n so. sl.nwooa Road. colstsnDUa 
D. utt(o. 

tit 6 DISTRIBUTION- "Frs BEST 
te Play It Cool;' by Chick Pinney groap- 
Semtional 45 Angle. Contacts Chide 
Pinney, 4017 Aldine, SL Loot, Mo. mh11 

SEEKING POSITSON WITH RIXORD 

nceer Wetlteañ ar'Uedlra fort et.rrarÌ muYc 
011estloas W'llíing b work 

o 

ard h 

9UlDrgd1G3 Wm us. SL. Ne. York. 
Y., 10638. 

TIM GAYLE 

PUBLICITY /PROMOTION/ 

MANAGEMENT 

h w 

Years of Experience/ 

Contacts /Results /Know How 

319 West 48th Street 
New York 36, N. Y. 

Arco Code 212 -Circle 6 -9100 

ATTENTION, MR. BUSY EXECUTIVE 

EP 

r t Ae 
D 

W 
I'Gll. 

ü 

ennWen s 
shows, promig r.4toa , 

11 

f 

N 

t 

ereaScesktvLtaas l 
l 
ae 

Nc 

, 

h 
eex 

.crfti5kun4o- 

gl6 

ln 

. 

B 
Ye 

10078. 

; 
- 

oh 

WANT CO- WRITER FOR MUSICAL AR- 
rangements. Have original lyries for 
many and different types of onto. 
?Yank Pustustrty. 9 Heckman Drive 
Jersey Cllr S, N. J. mh14 

HELP WANTED 

H..P WANTED-2 MECHANICS, EX- Mrlenced with Seeburg made ar time 
games. Permanenti dependable. Con- tati Pete Carrico. Southern Amusement Co., 2810 7Idewater Drive, Norfolk, Vs 

mh21 

OPAL ROGERS. LICENSED WRITER faas. One f those r roge, author. 
F:offer.r.T y clanger MD off D ifrralorW understanding. Box 24B, Mend. , Ten. 

mh7 

DISTRIBUTING SERVICES 

RECORD DISTRIBUTORS 

JOHN WARRENS STRICT © /PO OR- chestra of Glasgow, Scotland. playing 
mMrnational style tempos -(oX trot. welts, 7u1<katep. cha cha. samba, twl.c medLOn 0 paso doDlen 15 .m. an les d I s Daetce Recogida, 324 
B Drangvale Ave.. McI <an. Vs mISTB 

NEW i5'S, a8 HUNDRID. FEW DIlPL1 :bons: Mono and Sta for LP's, 
81.25 eh; Counter and PFr budget 
LP'e. 20 asti 313.95 pDd. Free cate- log '. at Hal 71ktor. 4147 W. Armitage. Chf<ago 39, Dl. CA 7]733. 

mh3l 

RAYMAR'S 
MEMORY LANE 

We can supply you with 
400 of the greatest oldies 
but goodies. list upon re- 
quest! Wholesale only) 
"Largest selection of ether (lard 

togef records." 

100 Assorted Nw 45 RPM', 
19.00 per 100 

980 00 per 1000 11 to 2 yre. old) 

WE SPECIALIZE IN CURRENT 

'TOP 100" 45's AND LONG PLAY 

WE ALSO BUY INVEN- 
TORIES OF THE ABOVE. 

RAYMAR SALES CO. 
170 -21 Jamaica Avenue 
Jamaica 32, New York 

OLympio 8-4012 

RECORD MFG. SERVICES, 

SUPPLIES AND EQUIPMENT 

FOR SALE 

DEMOS BY TDFOR' - PINE SONO- 
writer* demand Me dem. of their 
work. that's shy many rof...nab 
and amateur rpriter* choor aal"' 
the wund for wliing7 writ. rar f.: Illentur*. Edfor Pgrh" !iirr. cep, 
P. O. iba 173. North Beeten. N. J. 

DIVIDER CARDS ! 

I Washable Porcelain White 
Rubberized Plastic 
Silk Screeood Letters Guaranteed 
For Rie Life Of The Card 

B Guaranteed Unbreakable Under 
Normal Use 

B All Artiasa,CompoaerabCategone4 
Available 
Attractive - Incr.ae Sales. 
Eeonomleel - None Better 

B Categorlc for 4S'. ul .,- 

CRATTON ENTERPRISES 
2521 SAN PABLO AVE. 

OAKLAND. CALIFORNIA 

4I5- 444 -5678 
ARE NOW EXCLUSIVE NATIONAL 
DISTRIBUTORS FOR THE PLASTIC 
DIVIDER CARDS MANUFACTURED 
BY 

RECORDING FACILITIES 
a SUPPLIES 

PROFESSIONAL DEMO 
RECORDS 

Finest Ouallty -Low Pet".- - 
Top Noten Talent 

8 Singen rmlefemalel, 
10 Instrumente -Vocal Groups. 

gear. Mods 
eiT!ÁlteeclRCÁ> 

E7ulp. 

l.ar[e Sound Sludlo..71 Technl 
slane. Plano r Organ 6 o1 

ong, 817.00: two Sonia. (37.00 (45 or 
ea: uitar. Bru. Drome, Sax, 

Clan nec Steel Collar. Vlolrn for 
83.00 each per wog. 

witITE FOR FREE BROCHURE. 

DEMONSTRATION RECORD 
COMPANY 
(Our 10th'earl 

Boa 3404, Sta. C Lincoln. Nab r*raa 

PRESSING, PLATING 

NO JOB TOO SMALL - QUALITY pre V. Low L Speelal bonus with 
lRls ad only No harge for NDDinf 
any whrrc m lhr U. 5. Canada_ The Houe of Wax, 1737 8roadwaY. 
C1 7.3158. npaDla 

CUSTOM PRe3SING SPECIAL -TWO 
eelIy1a Isom your Dr III°N11Y e!- cordld mAler lape re. 100 (d5 rpm) 

"7: 711 
"cords 875. Onr fro x50 Sont pub) .feared for 

. San Be. arranged. 
Calif. 

Neils, Box 72wn. .n Bernardino. c 

RECORD PROMOTION 
A PUBLICITY 

To: The busy successful owner of 
a small, growing record company 
(West Coast). 

ARE YOU GOING 

OUT OF YOUR HEAD 

BECAUSE YOU NEED TWO? 

Responsible, creative a...ant will M1.. promotion (exp., a han de nd office detail. for menthe to for rra 1 velars ana ALL YOU CANRTEAC, I(E: In AAR, cers tracta. pu DlWing 

BOX A -266. BILLBOARD 
1370 N Gower SL, Hollywood, Calif 

WANTED TO BUY 

WANT RE7CORLS -454 SURPLUS RE turne 
Wur(no KNe rbklr , 

Vitae 
HaOrt 

lrlewten, 457 Mfg, Yonn, 

MISCELLANEOUS 

-JOCKEY JOKER" -FOUR FUNNY f» 
'AVof one Une fais. btu and stares. 
1230 per copy. All for. M -30. Show -H4 Comedy S'MOe, Dept B, 65 Parkway 
Coure- Brooklyn. N. Y., 11331 rnhil 

SENSATIONAL NEW RECORD CARE 
!It-. 
o 

re 
Claoeu 

arned 
c onredrsd .rt esellslorg574 

$1 
Post paid. Ha l V"t Ad. rade Ave.. Chicago Ill 
30,000 PROFESSIONAL COMEDY LINES' 
MonNly `712:1."8.771151:' oFki catebJ. 
Cere "nL Baldwin Harbor. N. Y. mD2661 

INCOME TAX CONSULTANT - SPF cialidng In "lune for musicians, per forme. and anyone In the allied CI. 

Aocieesr`aa , 

m 
Wt . 63M18 

A" 
Nw 

u IYm,n 

]D. N. Y. PL 7.0348, eu if 

ATTENTION 

ALL HITMAKERS 
and 

RECORD PRODUCERS 

MR. MAESTRO, INC. 
7 Centro! Pork Wut 

New York City 

Now accepting single roosters 
with hit potential. 

PUBLICATIONS d SERVICES 

WANTED 
Any record company warn active sin- 
gles to be aware of unique market- 
ing service that as available to 
Kcurately reflect over- the -counter 
sales of your records in 24 top mar- 
kets each week. Report on cites ac- 
tivity delivered on each Thursday 
Morrung reflecting retail sales as of 
previous Saturday Cost Only $20 per 
record cer week. Contact 

Record Market Research 

Agency 
A Drv,ue, of Billboard 
165 West 4611, Street 
New York City 10036 

A Few Extra Copies Available 

WHO'S WHO 
in the World of Music 
Partial list of contents: 

Top Records of 1963 
Top Talent for 1963 
Top Singles Anises 
Top LP Artists 
Top International Artists 
Internotional Directory of Re- 
cording Talent, Booking 
Agents, Talent Managers, Im- 
presarios and critics. 

Award Winners of '63 induct. 
ing NARAS, NARM, Motion 
Picture Academy and Country 
Music 

Mlillne.Sell t. Singles Rocard: 
Halt- million Selling Albums 
Top Artists 1948.1963 
Discop0569 1940 -1963 
Send SI for your copy now to 
J0E PACE, THE BILLBOARD 

2160 Patterson Street 
Cincinnati. Ohio 45214 

Include your name and address and 
"1963 -64 Who's Who." 

CLASSIFIED RATES 
Per Inter ion 

I 1.. 

Manvlattrrrr 
Adrertisen 

Distributors Reglenel 
Employment 

Adenisen 

Dhtrlbulrn 
iMtionall 
Situations 
Waal. for 
Individuals 

S9 515 I 525 

S5 I 19 

I 

S15 

59 I SI5 I 523 

12 I S9 515 

feels Additional Inch 

59 

SS 

Se 

u 
Minimum suce solo n '7 ', app1o.,o.te ly JS «ads; 1" 70 words. 
All rata are for EACH ioNioe. PAYMENT MUST BE IN 
ADVANCEI 
Advertisements 2" or larger are set in boxed sty`'. 
If Box Number n used, follow 10 words for number and address. 
Bor number service charge a 50c per insertion. 

USE THIS HANDY ORDER FORM 

Please insert Me following ee for LOniKUhve islae/. 

Heuding: Size- 
Set regular classified style. D Set boxed classified style. 

Amount enclosed 

Copy 

Company Name Authorized by 

Address 

City Stale E Zip Code 
PLEASE ENCLOSE YOUR PAYMENT. WE DO NOT BILL FOR CLASSIFIED ADS. 

FOR ADDITIONAL INFORMATION ANDiOR ASSISTANCE CONTACT: Manin Thau, Classified 
Advertising Manager, Billboard, 165 Wnl 46th 5t., New York City 10036. 

ADVERTISING RATES INTERNATIONAL EXCHANGE 
Classified: Per line SI Minimum r lion per insertion. 
OISNAY: Per inch SIA. Minimum 1 inch. 

.4 aye prices are )for one insertion in one issue. Cash x Uieck ff lh order 
Lower rates for 12, 26. 57 ínsMlons in a onovear D<riod. 

FOR FURTNER INFORMATION CONTACT: Peter Nem, Inrernstlesal Merthin, Dirnlar. 
Billboard, 1. Well KM Siren, New York 
City 10034 er 
Andre de Van. European Direct., IS N 

Se w. 1, Englad 

INTERNATIONAL 

EXCHANGE 

BELGIUM 

B ELGIAN MANU ?ACTURER amusement Barnes. football and 
IIa Ms. offres aLtrihution ngh 4 N lowln[ tenit7ries E}atland. Seandlna and Aualr4 Contact L n Emd Sodall usae, 13. Rue TTomn V datte, Bruawla. 7. Beltlam. 

FRANCE 
RECORDING ARTISTS, IIL M 

d Irading perd sentie. Iw Ilarry's New 5 ark Bar In Parie. 
e ber of /ntrrnaUOnal Ba 

Trap No 1 Ir t Hariy'e, flue 
Just If the Rue de 1a al: T 
cab driver bank Roo Doe Noo. 

GERMANY 
PAUL SIEGEL PRODU 
tien Stressre 16 Berlin. 

ne: eerle" 347fYla. 
dnaa: Symphny "s, Bertin. 

ITALY 

IN ITALY, YOU G 

RESULTS WHEN 

YOU ADVERTISE IN 

Musica e Dischi 
I I 

Sample copy and rotes on request. 

Write 

Mr. Mario de Luigi, Publisher 

Via Carducci 6, Milan, Italy 

MEXICO 

AUDIOMUSICA 
THE LEADING MUSIC 

MAGAZINE OF LATIN AMERICA 

Populos and Clossicol Music 

Record Reviews Monthly Best' 

Seller Chotts Audio Show! 

Business Industrial Coverage. 

For information and advertising 
rotes write to 

Otto Meyer- Serra. Editor Audlomusica. 

Apartado 8688 Mexico 1, D. F. 

SPAIN 

CONTACTS 

IN 

SPAIN? 

Billboard's mon con help. 

RAUL MATAS 
32 Avenue Jose Antonio, 

Madrid, Spain 

UNITED STATES 

5;r!wf;f 
ORDS IO W 

y: StA- 
mances 

tria 

de Sta- 

FOR SALE -100 ASSORTED 45 RPM 
Recto Ms, fSS; f.125 Per 1,000. ncrt sr* 
-.....-known fist. na label. !n aeh 

onces' S..rr rra 
Park Drs.e! Lee RTra. 

McLDlne 20. Ii. U. S. A 

RECORDS 
FOR EXPORT 

All American brands com- 
bined in one shipment. 

ELTRON EXPORT COMPANY 
121 Broad SI., New York 4. N. Y. 

y 
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DUKE 

ELLINGTONrs 
Ori QQ' Ott album or a 
MA10R R[COROING EVERT 

CM-1 Stereo CS.' 

IGINAL CAST ALBUM 
tact your nearest d' 'butor. 

(MORE, MD.. Jos. M. Zamoiski Co. 
ON, MASS., Mutual Dist. Co. 

GO, ILL, Garnvisa Dies Inc. 
ELAND. OHIO. 

-_ ve. Disc Ditlg. Co. 
017, MICH., Merle Dist. Co 

RTFORD, CONN., 
'lied Record Oisls. 

HIALEAH, FLA.. Tone Dists. 
LONG ISLAND CITY, N. Y., 

Jet Record Dislg. Corp. 
LOS ANGELES, CALIF., Merit Dillg. Co 
NEWARK, N. J., Esse: Record Disls. 
PHILADELPHIA, PA., David Rosen, Inc. 
SAN FRANCISCO, CALIF., Eric Distg. Co. 
ST. LOUIS. MO.. Robert Dist, 

CONTACT 

RECORDS 
1811 Broadway 
Rs 1205, NYC, 

N.Y 10023 
Ph. LT 14152 

when answering ads .. . 

Say You Saw It in 
Billboard 

STATIONS BY FORMAT 
C,,ntinued Iront page 13 

personalities. Vice -President and General Manager. William D. Shaw. 
Program Director, Allan M. Newman. 

KFRC: 5,000 watts. RKO General owned. Music format: "pop 
standard" featuring music mainly from current LP's with some pop 
(non -rock) singles. General Manager. Alfred Racco. Program Direc- 
tor. Bob Marshall. 

KGO: 50,000 watts. American Broadcasting Company owned. 
Music format: "standard." Station airs two telephone -audience par- 
ticipation programs, 3 -5 p.m. weekdays and It) p.m. to I a.m. week 
nights. General Manager, Don Curran. Program Director. Jim 
Dunbar. 
Note: Doug Fletcher. KNBR air personality (6 a.m. to 9:55 a.m.) 
was rated as one of the most popular air personalities in the market 
and is credited with a large and loyal following. KNBR is the 50.000- 
watt NBC owned station. 

NASHVILLE: 9 AM. 4 FM stations. 60th radio market. 
WKDA: 1.000 watts days: 250 watts night. A Townsend 

Station. Music format: "pop contemporary." Featuring new popular 
singles and proven popular current releases. Airs listener participa- 
tion program 2:10 to 4 p.m., Monday through Friday. Strongly 
identifiable air personalities. President and General Manager. Jack 
Stapp. 

MAK: 5.000 watts. Independent. Music format: "pop con- 
temporary." featuring popular singles and porven popular current 
releases. Station utilizes mobile news units and national news service. 
Strongly identifiable air personalities. General Manager, Charles F. 
King. Program Director. Rally Stanton. 

WSIX: 5,000 watts. Independent. Music format: "pop standard," 
featuring LP music and some current (non -rock) singles. Manager. 
Paul L. Ruhic. Program Director. William Jones. 

WSM: 50,000 watts. Independent. Music format: "standard" 
and c. &w. Airs "Friday Night Opry" (7 to 9 p.m.) and "Grand Ole 
Opry" (7:30 to midnight). Both programs feature live music and 
performers. 

WIAC: 50.000 watts. CBS affiliate. Owned by Life & Casualty 
Insurance Company. Music format: "standard" and c. &w. Airs 
"Focus" (2:10 to 4 p.m.) listener participation program Monday 
through Friday. Executive Vice- President and General Manager. F. 
C. Sowell. Assistant Vice -President and Program Director. Rob 
Townsend. 

Format Glossary 
C '01111urJ Juteei pa,,, 12 

than 50 per cent of their total 
schedule. 

Other station references will 
include: "Jazz" (50 per cent of 
schedule). "Ethnic" (foreign mu 

t 

. CAN AN ARTIST PERFORM ON RECORDS AS 
HE DOES IN PERSON? 

. WHO REALLY MAKES THE DECISIONS 
ABOUT REPERTOIRE? 

. HOW CAN A RECORDING CAREER HELP OR HARM A CONCERT OR NIGHT CLUB CAREER? 
HOW MUCH SHOULD AN ARTIST. COMPOSER 
OR ARRANGER COMPROMISE FOR THE SAKE 
`OF A RECORDING? 

THE PROGRAM 

Meech 
Rho lslleeece el Records en Music 

George A+ak,an, Moderator 
John Hammond. George Mares., 

Bob Psitt?: 
March II 

."1"ctn."tvty.'"ietlior 
Flee Chapin. Levy, Mitch h 

Career 

Miller 
March 18 

Raterlelre roIees: Classical and 
Jazz 

Israel Heron.. Moderator 
as Frost, Gerry Mulligan, Bob Thiele 

March 25 
a Repertoire Problem: Popular, Folk, 

aM Olken 
Joe Ctida, Moderator 

Bob Dylan, Jac Holtman, Serve 
Lawrence, Store Sholn 

April 1 

Tka Artist see fhe Sled 
Si Radp, Moderator 

Morton Gould, Ow,ncy Jones 
April 8 

its' see Ananelne ter Recces Ardue Wee , Moderator 
Costa. Bob Crewe, Gunther Schuller 

April 15 
Faces en Sound 

Tun Dowd. Jack Somer 
Aorll 22 

Creative Use al TechnelRF ant the 
Fetes N Recording 

9.11Y Taylor, Moderator 
Iton Babbitt, Tom Dowd, Phil Ramone, 

Jack Some 

problems and many others like them will be debated, discussed d dissected by leading members of the recording field in 
ECORDING AND MUSIC: Culture, Commerce and Technology 

nted by New York University in conjunction with NATIONAL CADEMY OF RECORDING ARTS AND SCIENCES on eight con- live Wednesday evenings (beginning this coming Wednesday. arch 4) from 7:00 to 8:30 o'clock at the Hotel Lancaster, Madison venue & 38th Street, N. Y. C.. 
TUITION: $75.00 for 8 sessions 

FOR IMMEDIATE ENROLLMENT CONTACT: 
Raymond N. Wilburn. Bureau of Conferences and Institutes New York University, 6 Washington Square N., New York City Phone: Spring 7 -2000- Extension 8109 

You may phone in your enrollment and pay for the course the evening of the first session. 

sic and language programming 
50 per cent of schedule) and 
"Negro Oriented" (stations pro- 
gramming primarily to a Negro 
audience). 

In using these terms Bill- 
board will be referring only to a 
station's music format. With the 
understanding that virtually all 
of radio stations today repre- 
sent more today to their listen- 
ers than just music. we will en- 
deavor to explain as the situa- 
tion arises, the other important 
facets of the station's format. 

DON'T SETTLE FOR LESS 

INSIST ON THE LEADER IN THE 

"OLDIES" FIELD! 

MR. MAESTRO RECORDS 
7 Central Park West, N.Y.C. 

ROCKIN' TO THE TOP 

Jerry Smith's 

"EASY ROCKIN' CHAIR" 
and 

"LITTLE AH SID" 

ORDER ROSIE KB 3964 
NOW or from your -One Stop" 

Of 

MADISON DIST. CO. 
503 W. 74th St. 

Minneapolis. Minn. 

'( MEN WHO READ 
BUSINEBSPAPER 

uJ MEAN BUSINESS 

Say You Saw It in 

Billboard 

1964 
RADIO 

PROGRAMMING 

GUIDE 

your key to open doors 

at radio stations 

no matter what 

product or service 

you sell! 

Your Opportunity 
to reach and sell 
radio station 
management and 
programming 
personnel in a 
reference edition 
stations will 
use, keep and 
refer to ... for 
many months to 
come 

11 -DATE OF ISSUE 

MARCH 14- ADVERTISING DEADLINE 

Offset Printed -No Plates Required 

To place your advertising order, or for 
further information, contact your 

regular Billboard office: 

Copyrighted m 
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United Adds Flash Bonus 
To Tempest Shuffle Alley 

TEMPEST 

CHICAGO - United's new 
Tempest shuffle alley is similar 
in design to the firm's previously 
successful topper. but features 
a new Flash Bonus game in ad- 

dition to Dual Flash, Flash, 
Regulation and Bonus. 

Flash Bonus combines the 
flashing lights of Flash and the 
bonus scoring options of Bonus. 
Thc player tries to time his 
shots to coincide with the high- 
est score on the flashing lights. 

Strikes range from 60 to 400 
and spares from 30 to 300. The 
player also builds up a separate 
bonus score. In frames 1 -7 
bonus strikes count 400. spares 
206 In frames 8 -10 bonus 
strikes are 600. spare 400. 

At the end of the game, the 
player can have the full bonus 
score added to his regular score 
if he gets a strike. A spare gives 
him half of the bonus score 
added to his regular score. 

Tempest also has three digit 
scoring for regulation, four 
digit for the high -score games. 
Tempest also has the other Top- 
per features: Formica side- rails. 
steel cash box and a colorfully 
designed cabinet. Shipments are 
expected to begin shortly. 

W. German Ops in 
Merger of Assns. 

HAMBURG -West Ger - 
r, .,sy's coin machine operators 
,. ve just achieved an important 
fu'.ion of the arcade operators 
with the Central Operators Asso- 
c:ation, gising this country what 

t y be the world's most power - 
lu' operator's association (Bill- 
' .rd. February 22). 

There is now but a single or- 
ization - Zentralverbandes 

,! . Oreanizationen des Auto - 

m,a.n- A,fstell- Gewerbes (ZOA) 
-speaking for Germany's or- 
,anized operators. 

The influence and prestige of 

the Central Federation of Or- 
ganizations of Coin Machine 
Trade is soaring. In the face of 
serious trade problems, the ZOA 
has achieved harmony among its 
own membership and in its re- 
lations with manufacturers and 
distributors. The membership 
owns about 80 per cent of coin 
machines on location. 

Verband der Automatenbc- 
triebe e.V. is a respected organi- 
zation serving a specialized 
section of the trade -arcade op- 
erators. The merger came off 
simply because the two organi- 
zations decided there was no 

B &B Named 

By Wurlitzer 
BUFFALO - The B &B Dis- 

tributing Company has been 
named Wurlitzer distributor for 
Western New York State. B &B 
is a partnership of Charles Brod- 
erick and John Bilotta. Brod- 
erick, a veteran operator, has 
sold his routes and will concen- 
trate on the distributorship. Bi- 
lotta has Wurlitzer distributor- 
ships in Syracuse, Albany and 
Newark, N. Y. 

B &B will hold open house for 
all New York State operators 
Monday (2) through Saturday 
171 from 9 a.m, until 5 p.m. Re- 
freshments will be served and 
factory officials are expected to 
he on hand. 

Montreal Court 
Kills Gaming Rap 

MONTREAL - The Quebec 
Court of Appeals recently ruled 
that a pinball game should not 
be labeled as a gambling device 
simply because it is difficult for 
the player to win. 

Justices Paul Casey and Pierre 
Badeaux upheld the appeal of 
Rita Toupin against a 1963 con- 
viction of operating a gaming 
house. She owns a snack bar 
restaurant from which a pinball 
machine was seized. 

With one justice dissenting, 
the court held that the prosecu- 
tion had failed to prove beyond 
a reasonable doubt that in the 
case of the particular machine 
the skill and experience of the 
player was, for all practical pur- 
poses, of little or no importance. 

real difference in their functions 
and aims. 

The negotiations producing 
the fusion symbolized the Ger- 
man trade's new drive for unity 

(Continued on pace 511 

No Slowdown 
E W YORK - Exports of 

States coin phonographs 
:usement machines for 
ser 1963 continued to 

rising from 52.251,- 
Ç'. 1962 to $3,470,340 a 

r ,ater in total dollar vol- 
.1- le. according to figures re- 

axed by the U. S. Depart- 
: :rot of Commerce. 

The 1963 total of machines 
exported was 7,894, compared 
to 6,262 in November of the 
txevious year, and Belgium was 

leading customer, import- 
ing 1,677 machines valued at 
1x82,110 The highest figure 

in Coin Exports 
in any single category was the 
Italian import of 1,061 amuse- 
ment machines, with France 
close behind in the same de- 
partment with 957. 

West Germany, second in 
total imports with 900 ma- 
chines valued at $476,765, con- 
tinued its position as one of 
the top customers for the U. S. 
product. About half of the 
German purchase represented 
new phonographs, despite the 
country's eminence as a Euro- 
pean manufacturer of the same 
kind of equipment. 

Canada, which had been de- 

veloping into a good market 
for new phonographs after lib- 
eralization of playing regula- 
tions by Provincial government, 
imported 100 fewer machines 
in November than in October 
1963 but, with the purchase of 
200 amusement machines, hung 
on to a high place (seventh) 
among the foreign markets. 

The top five nations. in dollar 
value of imports were Belgium. 
West Germany, France, Switzer- 
land and Italy. Venezuela. in 
ninth place, constituted the 
best market among Latin Amer- 
ican countries, as it was in the 
previous month. 

Coin Machine Exports 
November 1963 

New tAmmm,rmµw UtN rhuM:wM 
Nm. YmIVe Me. Veh,s 

Am. warnt Gans 
Nm. Va Aa 

Belgium 645 S 543.394 391 S 114,404 641 
West Germany 402 242,631 21 4.505 477 
France - 25 4,595 957 
Switzerland 4 3,310 - - 671 
Italy 2 1,695 - - 1,061 
United Kingdom 22 18,549 62 15,226 609 
Canada 132 110,814 - - 200 
Japan 109 78,640 94 22,381 196 
Venezuela 69 22,628 2 1,395 88 
Austria 58 45,911 - - - 
Argentina 3 2,685 - - 167 
Sweden 3 3,750 - - 46 
Peru 28 24,232 4 2,776 3 
Netherlands - - 23 9,435 45 
Korean Republic - - - - 25 
Other Countries 64 51,490 230 57,850 313 

TOTALS .1,543 51,149,729 852 5232,567 5,499 

S 224,312 
229,629 
410,878 
386,792 
258,877 
202,026 

79,933 
59,370 
42,733 

37,756 
26.422 

1,355 
11,715 
20,446 
95.800 

52,088,044 

iamb 
Ns. Ymlee 

1,677 S 882,110 
900 476,765 
982 415,473 
675 390,102 

1,063 260,572 
693 235,801 
332 190,747 
399 160,391 
159 66,756 
58 45,911 

170 40,411 
51 30,172 
35 28,363 
68 21,150 
25 20,446 

607 205.140 

7,894 S3,470,340 

Coin Machine 

EUROPEAN NEWS BRIEFS 
Missing Pinballs 

GENOA -International mari- 
time authorities are sifting the 
case of the missing pinball cargo. 

The owner of the Italian 
freighter Maria Amata said in 
court here that he deliberately 
sank his vessel to collect 5680,- 
000 in insurance. The Maria 
Amata went down in flames on 
January 19, 1959. 50 miles off 
Valencia, Spain. The U. S. cruis- 
er Macon rushed to the rescue 
and saved the crew. The weather 
was fine and the sea calm. 

The Maria Amata s cargo con- 
sisted mainly of pinball machines 
valued at 575,000, destined for 
U. S. military service clubs in 
North Africa and Europe. Ex- 
perts of two insurance companies 
later examined the wreckage in 
Valencia harbor but they could 
find no trace of the cargo. 

T h e insurance companies 
lodged arson charges against the 
ship owner, Federico Del Re: 
the owner of the cargo, Gino 
Vaiani, and the ship's master, 
Capt. Lorenzo Amoretti. 

Star -Foot Sales 
PARIS -S.A.T.E.M. of Paris 

is claiming heavy sales for its 
new game Star -Foot. a combina- 
tion of pinball and soccer game. 
The two-player game has the 
standard pinball format but the 
playing field is laid out like a 
soccer field. Each player dis- 

poses of two flippers to 
his goal and four flipp 
play on the field. The g 
fully automatic, the ball 
returned to play automa 
when a goal is scored. 
speeds up the game, whic 
be regulated with a timer;, 
Paris firm is exporting Sta 
to North Africa and Latin ._ 

ica, as well as through E 

Spanish Show 
MADRID -The Spanish) 

will hold the second N 
Exhibition of the Coin M 
Industry in Madrid from 
I I to 17. It will be held i 

junction with the annual M 
festival, which attracts visiton 
from all over Spain. 

Invitations are being extended 
to leading foreign coin machine 
manufacturers to exhibit equiF 
ment at the exhibition, which is 

Spain's only major trade show- 
case. The first exhibition held 
last year in Barcelona attracted 
substantial foreign participation. 

This year's showing is ex- 
pected to lure more foreign 
firms because of the boom get- 
ting under way in the Spanish 
economy. 

Seek Tax Cuts 
MADRID - Spain's phono- 

graph trade is negotiating with 
the government for a drastic 

)Continued on page 541 

DISCUSSING STRATEGY during a Rowe AC Manufacturing 
meeting in the firm's Whippany, N.J., plant are Robert Edin 
regional sales manager; Harold Brogden, vice -president et 
manufacturing; Fred Pollak, vice -president and sales manager 
Dick Mueller, vice -president; Jim Abato, director of field service 
Bob Martin, beverage program director; Si Knapp, credit man- 
ager, and Jack Dunwoody, regional sales manager. 

ROWE AC EXECUTIVES gathered for lunch during a recent re- 

gional sales meeting in the firm's Whippany, N. J., plant. In. 

eluded (left to right) are George Klersey, regional sales man- 
ager; Paul Huebsch, national soles manager; Bob Martin, bev- 
erage program director; Bill Inshaw, director of planning at 
Whippany; Phil Glover, regional sales manager; Fred Pollak, 
vice -president and sales manager (standing), and Ed Bezursik, 
director of industrial relations at Whippany. 
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THE NEW 

ROWE AMI TROPICANA 
brings you 

"THREE -IN -ONE" 

PROGRAMMING 
TO SATISFY 
ANY LOCATION! 
Suddenly, any location becomes 
the focal point of exciting, big -time 
entertainment when the new 
Tropicana starts playing. This great new 
music -maker is an unbeatable 
money- maker. See it at your Rowe AMI 
distributor's now. 

1 

1 

ì 

100 SELECTIONS! 160! 200! 
ALL IN ONE PHONOGRAPH 

Exciting New Styling 

Room -filling Stereo Round' 

Exclusive Self- Contained Speakers 

Dramatic Personalized Location 
Display 

Top Album Hit Feature 

Color, Motion, Salesmanship 
-Pal. pending 

e 

ROWE AC 
MANUFACTURING 

The Merchandise Mart, Chicago 54, Illinois 

Rowe sets the standards in 
vending equipment, bill changers, music systems 
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Adult Programming Moves 
Slowly With Detroit Ops 

By H. F. REVES 
DETROIT -New possibilities 

in programming appear to arouse 
only limited interest in the coin 
phonograph business here. There 
arc several reasons. 

There has been a gradual 
change from a large number of 
small operators to a much lesser 
number of large firms, with far 
fewer small operators remaining. 
Little aggressive business promo- 
tion is evident, and serious ef- 
forts fora united industry front 

EVERYTHING IN 
COIN MACHINES 

Arcades Our Specialty 
Write for your needs. 

MIKE MUNVES CORP. 
577 Tenth Ave New Ycrk, N. Y. 

l; NEW AUTOMATIC HOSTESS 
Telophon music 
In I9in1 c aaaaa 

a 1 egulpment rar toutlon and 
'.. lu fake ca of 40 Iotatlona. 

11 pell ell fur fraction or GosL 

Write: E. B. ALLEY 
ti ell Brook Rd. Richmond, Va. 

BARGAINS 
FOR THE WEEK 

BOWLERS 
Un. Jumbo or Rayai, la' s 71.00 
Un. Bnns, la' 117.00 
Un. Playtime, la 130.00 
Un. Duala, IV 177.00 
Un. Advance. IV 100.00 
Sally ABC Tsumement 7s.00 

These Bowlen are as ls. all 
.ans Intact. 

Above prices pMerably In un- 
fitY. prices do not Inclue. de- 
liver, or cretin.. Crating. It 
deslrd, 375, to 670.00 

Welle or roll Us Collect. 

MAIn 1.3511 
NrOs rat Our Prit List on Full 
Line at ComOpsretsd Mchlns. 

o1Tet 1 B U TORI11.1. 
2315 Olive -.I.. St. louis 3. Mo. 
Phone MAIn 1.3511; Cable: Cendht 

àEVI Low Priced 
25¢ CHANGE 

o 
MAKER 
569.50 

I I. EA. 

Ix 
INCLUDING 

EXCISE TAX 

F,o.B. 
Chicago 

Check These Features: 
Vault -type construction 
Mechanism mounted to 
swing -out door 
Compact! Can be mounted 
to wall or on pedestal any- 
where 
Clutch handle 
All manual operation 
2 special Ace locks, screw - 
type for maximum protection 
SPECIFICATIONS 

Height' 18'x" Width: 8'7" 
Death: 4" Weight: 20 I, 

Capacity: 530 In change 
IMMEDIATE DELIVERY 

Write, Wire or Phone 
Quantity Prices. 

LOGAN DISTRIBUTING, INC. 
1850 W. Division Street 

Chicago 22, III. 
Phone: HU 6.4870 

through an association have been 
largely frustrated. 

Large firms and those with 
diversified interests tend to leave 
the decisions and details on pro- 
gramming to a man on the route. 
and executives devote little at- 
tention to this aspect. Frank Al- 
luvot Jr., of Frank's Music. 
made a typical comment. We 
let out collectors take care of 
programming -that's what route - 
men are for." 

A similar position was ex- 
pressed by Robert L. Wiley, De- 
troit manager of Empire Coin 
Machine Exchange. a diversified 
firm, who assigns record selec- 
tion to the routcman, and notes 
that "programming is a very spe- 
cialized activity," requiring a 
mart with close daily contact 
with the public's choice, rather 
than decision by an executive at 
a desk. 

Some Acceptance 
The new 33 singles have found 

acceptance by some operators 
who have taken the trouble to 
do a systematic or well- planned 
job of getting them on the right 
machines, as a new tool of pro- 
gramming- Other operators have 
expressed just so-so satisfaction 
with them, and the net result 
may be summed up as 50 -50 ac- 
ceptance. 

The 33 singles find most sup- 
port. among operators surveyed, 
with the smaller operator who 
is close to his locations and fol- 
lows up personally. Typically is 
Art Kras Music, which is using 
the Seeburg programming exten- 
sively, citing notably Bobby 
Benton numbers and "Solitude" 
as favorites. With locations for 
this firm chiefly in bars. there 
is little demand for rock and 
roll. and the little LP seems to 
provide the music wanted. 

"I buy a few sets of each one 
that I figure is good." Art Kras 
says of the Artist of the Week 
numbers. 'Then I move them 
around from one location to an- 
other. It all depends on how 
they are played. If they are 
played well. Ill keep them on a 
month or two." 

Standard Tunes 
The caliber of tunes available 

is in their favor as most bf these 
are on the standard side." like 
Ray Charles' "I Can't Stop Lov- 
ing You." 'These just keep on 
playing -they are more like hit 

(Continued en page 53) 

See 33 Trend 

In Twin Cities 
By ROY WIRTZFELD 

MINNEAPOLIS - Within 
three years. a goodly 75 per cent 
of all phonograph records being 
made for the juke box market 
will he 33 stereos. according to 
a leading Twin Cities distribu- 
tor. 

A leading local operator noted 
the sales of Seeburg 331/ singles 
packages had been "small com- 
pared with sales of the little LP. 
Perhaps this could he due to the 
merchandise on the little LP's is 
Netter. but whatever the reason. 
the sales difference between the 
two has been striking here." 

Another operator said he was 
now getting requests for the 33 
singles from some locations. and 
the trend is definitely under way. 

Still another source said, You 
have only to look hack on 1963 
to sec how much stronger the 
33 was in that year compared 
with 1962 to get an idea how it 
will stand in 1964 and 1965." 

MARCH 7. 1964 

Boston Operators Take Dim 
View on Adult Programming 

By CAMERON DEWAR 
BOSTON -The greatest pro- 

gramming idea of the century 
has been discovered by the mu- 
sic operators of Greater Boston 
-the Beatles. Aside from the 
long -mopped lads from Liver- 
pool, they take a dim view of 
special programming. although 
they designate types of music 
with regard to age brackets, ap- 
peals to national groups and, in 
a few instances, locations that 
appreciate old -time tunes. 

Many operators say they have 

attempted upgrading their pro- 
gramming with generally poor 
results, or, at best, with results 
so meager that they did not war- 
rant the effort. There is a feel- 
ing among most that since Bos- 
ton is thought of as a center of 
culture, adults arc most reluctant 
to make regular use of juke 
boxes. After many attempts at 
interesting this level of customer, 
it has been found that the only 
way to succeed is to cater almost 
exclusively to the younger ele- 
ment. 

"Outside of a very few spots 

where a better type of music will 
go you've just got to follow the 
trend with pop music," says Sam 
Baker of Melo-Tone Vending 
Company in Somerville. "With 
teen -agers the 33's are a dead 
loss." says Baker, who has 
found little success with his at- 
tempts at better programming 
with little LP's and 33's in gen- 
eral. His programming is based 
on his own judgment, the Bill- 
board listings and what is selling 
at the one -stops. "When they get 

(Continued on pare 531 

Milwaukee Operators Step Up 
Use of 33 Singles and LP's 

By BENN OLLMAN 
MILWAUKEE - Beer City 

operators are stepping up their 
use of 33 stereo singles and 
little LP's. 

Alert coinmen here report 
that more careful analysis and 
study of individual location mu- 
sic preferences is boosting their 
route receipts. 

Although it is impractical. 
they say, to ignore the impact 
of the hit 45 -rpm singles con- 
stantly heard on the radio, there 
is a steadily expanding demand 

for juke box programming 
aimed at more adult music 
tastes. That is the need pro- 
gressive coinmen here feel is be- 
ing filled by the 33 stereo singles 
and little LP's. 

Jack Hastings, Hastings Dis- 
tributing Company, says. "I find 
that in the right locations, the 
little LP's and stereo singles do 
very well. People who have de- 
veloped preferences for specific 
artists and a taste for finer mu- 
sic than is generally available 
on today's output of 45'v go for 

these little LP's. On our routes 
we shy away from the little LP's 
and stereo singles only in those 
spots that cater strictly to west- 
ern and rock and roll music." 

Photos Help 
With few exceptions, adds 

Hastings, his juke boxes offer 
one column of little LP's. Album 
jackets and artist photos on the 
machines are also helpful. 

Ken Z a s t r o w, Milwaukee 
Amusement Company, claims 
"jazz spots are our best loca- 

(Continued un pare 59 i 

Adult Programming Demand 
Heavy Among L. A. Operators 

By ELIOT TIEGEL 
LOS ANGELES - The de- 

mand for adult programming 
material has been brisk and the 
subsequent use of such material 
by operators has been reward. 
ing, a look at the Los Angeles 
coin picture reveals. 

Distributors for Rowe -AMI 
Rock -01a, Wurlitzer and See - 
burg all were of the opinion 
that locations are earning extra 
dividends by programming adult 
material. either through the Mu- 
sic Operators Stereo Service 
(MOSS) or the Seeburg Artist 
of the Week program. 

Ken Siler, of the Wurlitzer 
Corporation, reported that oper- 
ators have been taking advan- 
tage of the MOSS pack and us- 
ing this programming on their 
model 2800 called the Golden 
Bar, which plays both sides of 
to little t_P's at 50 cents an 
album. 

Complete Programming 
"With a little work operators 

are effectively using adult pro- 
gramming to increase their busi- 
ness." Siler said. "They now 
have the facilities to offer com- 
plete programming to their adult 
audiences." 

Siler said the adult program- 
ming material was "filling a gap 
in repertoire by offering good 
adult stereo music." He empha- 
sized that operators feel the adult 
material has been a boon to their 
business. Siler noted that Little 
LP's offering three tunes for 25 
cents have gone over extremely 
well and are flexible. He added 
that the adult programming ma- 
terial was actually helping sell 
machines, claiming that opera- 
tors had been calling for equip- 
ment to play the adult -slanted 
music. 

Leo Simone of AMCO, which 

distributes the Seeburg line, re- 
ported that operators were de- 
riving more income at locations 
in which they had installed the 
LPC Console for little LP play. 
"We know that when an opera- 
tor properly programs music for 
his adult clientele. his income is 

significantly increased, Simone 

said. "People are playing entire 
LP's at 50 cents for six to 
and our location includes pl ;' 
with sawdust on the floor, so 
not only a champagne loca 
endeavor." 

Simone also said that o.- 
tors using the consolette 

(Continued ,.n are 

Recent 

STEREO RELEASES 
for Music Operators 

SEEBURG LITTLE LP's 
Pop -Vocal 

CONNIE FRANCIS - 
Greatest American Waltzes MGM 

Pop -Instrumental 
HARRY JAMES 
BENNY GOODMAN 
GLEN GRAY -Best of the Big Bands Capitol 
HAROLD BRADLEY -Misty Guitar Columbia 

Jazz 
THELONIOUS MONK -Criss -Cross Columbia 

International 
CATERINA VALENTE 

Madison -Tamoure -Bossa Nova Decca 

SEEBURG ARTIST OF THE WEEK 
CONNIE FRANCIS- Greatest American Waltzes 

MGM (Pop Vocal) 

All tilles listed are custom 33'., :':'eo singles packaged for the lake boa operator. 
Other Packagers or record compenses may gel weekly listings of their product by 5.ná1.9 
releases te Juke Boa Reviews, Billboard, 165 W. 46111 , New York, N. Y. 10036. 
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SORRY! 
We are completely sold out of MONTE 

CARLO. The deluge of orders caught us 
with our plans down to the extent that we 
were unable to swing into additional pro- 
duction in time to satisfy the current 
demand. 

We sincerely apologize to all the dis- 
tributors and operators whose MONTE 
CARLO orders we could not completely 
fill. 

Sample shipments of our great new two - 
players flipper game, BONGO (we almost 
wrote BINGO), will start within a week, 
and, when you see BONGO, you may be 
glad you got cut off short on MONTE 
CARLO. 

I and all of us at Bally take this oppor- 
tunity to thank the distributors and 
operators who have helped Bally become 
leaders in the flipper field in a few short 
months. Thanks and thanks again. 

Bill O'Donnell, President 
BALLY MANUFACTURING COMPANY 
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New large 
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BALLS of 
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BULK VENDING 

NVA Meeting in Miami Beach 
Shaping Up as Best Show Ever 

CHICAGO --If Cassius Clay 
had not made such a mockery 
out of the phrase, "the greatest." 
it might be used to describe Na- 
tional Vendors Association's 
forthcoming convention. April 
15 -19, at the Deauville Hotel in 
Miami Beach, Fla. 

As it is, it's still not a had 
tag line. Advance reservations 
are excellent, according to NVA 
counsel Don Mitchell, and the 
exhibitor total also promises to 
be as high, if not higher, than 
any in history. 

An attractive sidelight of the 
show will be the large number 

J. SCHOENBACH 
Dlribulor For 

00k hlanulocturtn9 Co . Inc 

7I5 LINCOIN PI ACE, BROOKLYN 16, II Y. 

PRrud,mt 7 P'fnn 

PHONE no WRltl IOR PRILIS 

Pottlutateui 
MODEL 60 

Try one You'll quleklr asno lest 
we outstanding Bulk Verdor. 

Model 60 dispensa all small prod- 
ucts from Spanish Domo., to capsules 

!umro vii tam 

WIRE, WRITE OR PHONE 

FOR COMPLETE DETAILS 

pttitivesteM 
CORPORATION 

2341 Armstrong St. Monts. III. 
Phono. WHitnev 2.1300 

Be in FIRST PLACE Store 
the Boxball Season with 
o Big HIT for 1964 with 

HOLD -A -BALL 
GUM VENDOR 

2 HOLD-a.BAu Vendors, S19.50 Ea. 

25 Lbs. -210 BALL GUM (5250 Pal 
( Operaron Fasorite teal Brand/. 

10151 (051 $59.00 
We resene the right to terminare 

1 

this Wet eirhour rwrice 

PHONE 
KE. 3-3302 

700 LAKE ST. 

CHICAGO,ILL. 60612 

of prizes the various exhibitors 
are planning to give out during 
the association's wind -up ban- 
quet Sunday (19). 

Sid Bloom, of Oak Manufac- 
turing Company, is donating a 
three -day vacation for two at 
the Tropicana Hotel, Las Vegas. 
Included are expenses plus 
round -trip transportation. 

Leaf Brands is donating a 

television and stereo combina- 
tion. Eppy & Company is do- 
nating a set of silverware. Other 
prizes will be announced soon. 

NVA is also planning a full 
social program for everybody. 
There will be the usual fare for 
operators and their wives. plus 
a separate ladies' program dur- 
ing the business hours. 

Exhibit hours will run the full 

four days. A good deal of the 
business will, of course, be 
transacted in informal sessions 
in the suites and around the 
pool. 

Forums and featured speakers 
will also be on the agenda. The 
NVA convention is the hulk 
vending industry's single na- 
tional conclave. It generally at- 
tracts around 30 exhibitors and 
some 300-400 operators and 
guests. 

From the standpoint of buy- 
ing power, however, the conven- 
tion is the. meeting place for 
virtually every one of conse- 
quence. It is also an annual 
clearing house for information 
on legislative developments, busi- 
ness techniques and new equip- 
ment and supplies. 

Fla. Ops to Get Result 
Of Suit on Vending Tax 

CHICAGO- Florida opera- 
tors should have the results of a 

suit for a declaratory judgment 
on the State's vending tax within 
weeks, according to Don 
Mitchell, legal counsel of Na- 
tional Vendors Association. 

NVA is aiding the Florida op- 
erator association in its wrangle 
with the State. Florida has a 
general tax on coin machines of 
all types, including vending ma- 
chines. 

However, there is an exemp- 
tion for confection and food 
machines vending I -cent por- 
tions. Florida operators contend 

Bulk Banter 
Los Angeles 

A new operator in the field 
is Chuck Harris, who is oper- 
ating in the Torrance and Gar- 
dena area with 600 Acorn ma- 
chines.... Bernie Salit and his 
wife, Lee, arc back from a 

trip to Palm Springs, where 
Bernie went to get relief from 
his arthritis.... Harry Gassberg, 
one of the early day salesmen 
at Operators Vending Machine 
Supply Company, is still a 

visitor at that establishment 
despite his 88 years.... Bob 
Gladstone went fishing to Cat- 
alina Island but had to return 
without dropping in a line be- 
cause of rough waters.... Len 
Hamilton and Art Thornton of 
Len -Art Vending in Oxnard 
came down to Los Angeles for 
supplies.... Parke Hammer 
missed the meeting of the West- 
ern Vending Machine Opera- 
tors Association, marring a just 
about perfect attendance mark 
of many years.... T. R. 
Werner is now a full -time bulk 
vending machine operator in 
and around Hawthorne, where 
he has Rainbow Enterprises. 

Bill and Juanita Siegle of 
Bellflower are back from a 

stay in Tucson where they 
visited because of Mrs. Siegle's 
arthritis.... Stephen J. Watson 
in Los Angeles from San Diego 
to obtain supplies for his San 
Diego Vending Company.... 
Phil Sreden of Western Vend- 
ing Machine Service is on the 
mend following a recent illness. 

. Joe Arguelles of Seal Beach 
in Los Angeles on a business 
trip. 

that ball gum is included in the 
exemption. The State feels that 
hall gum is not a food. 

If the State's position that ball 
gum is not a food is upheld. op- 
erators would have to pay a 75- 
cent State fee (per machine) plus 
a series of local levies. 

Mitchell said he is optimistic 
about the suit. He has every 
hope the State will uphold the 
NVA position. 
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Oak Mfg. to Host 
Party at New HQ 

LOS ANGELES -Bulk vend. 
ing machine operators will be 
hosted by Oak Manufacturing 
Company and Operators Vend. 
ing Machine Supply Company 
when they move into new and 
larger quarters March 29. 

The open house festivities: 
will be held from I to 5 p,m 
at the new location, 650 South 
Avenue 21, in the 2100 bI_ 
on North Main Street. 
location is accessible to 
Golden State Freeway b 
Main Street off ramp. 
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-All t7, 
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HEADQUARTERS 
whatever your bulk vending requirements mi 
be. we can serve you. 

Always a complete stock of outstanding No 
western machines. parts and supplies. 

Write today for complete information and price I 

PARKWAY MACHINE CORP. 
715 triton ST. BALTIMORE 2, 

Exclusive Vending Headquarte 
for VICTOR 

THE MOST COMPLETE and FINEST LINE 

of BULK VENDORS 

VENDORAMA 
The New VICTOR YEN DORAMA rends large and 'mall ca0- 
sules .. . large and small bel gum at Y. 5E. 10e and 25E 
play. 

Large Stock of Vendors -Parts and Merchandise. 
Write for Prices. 

Minbar Notional Vending Machine Distributors, Inc. 

H. B. HUTCHINSON JR. 
1784 N. Docahr Rd., N.E.. Atlanta 7. Ga. 

Phone: DRake 7-4300 

FIFTEEN DIFFERENT 10c CAPSULE MIXES 

FREE DISPLAY FRONT 
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Company 
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WINDOW DISPLAY 

Get larger sates 
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its. 

Availahle in le. 
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New. attractive and durable 
space -saver stand available for 
six or eight units. 

WRITE TODAY FOR FREE 
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PRICES ON MACHINES. 
STANDS AND MERCHAN- 
DISE. 

LOGAN DISTRIBUTING, INC. 
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Billboard 

Western Assn. Makes Progress 
In Fight Against Unfair Taxes 

LOS ANGELES -A report 
considered most favorable" on 
the fight of the Western Vend- 
ing Machine Operators Associ- 
ation was presented by Eugene 
Zola, counsel and executive 
secretary, at the regular monthly 
dinner meeting Tuesday evening 
(25) at the Blarney Castle Res- 
taurant here. 

The meeting was delayed in 
starting until transistor radios 
were shut off following the 
Liston -Clay fight upset. Despite 

S' 150 
thousand 

.r cfur 
n r.sr w ,house 

thrace ,rom . 

ARIA GUEGENHEIM, 
Ianneql,Ny 71111et543, 
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Profitable Vendors! 

We hrrr Ihr Iargnr Tarl rly 1 all typet el 
A[ern rrnden in stak. 

HEADQUARTERS FOR CHARMS. STANDS, 
RACKS, GUM, NUTS, GLOBES, PARTS AND SUPPLIES FOR ALL VENDING MACHINES, WRITE FOR COMPLETE CATALOG OF NEW AND 

AND SUP. PLIES. 

RAKE COIN MACHINE EXCHANGE 
609.1 Spring Garden 5:eest. hlaaelphi4 23, Pe 

WAlnu 5 -2676 

HEADQUARTERS 
Who? your bulk vending eft- 
quiiements might be. we con serve you 
Always a co eplet stock of out- 
standing Nenhwstern machin, 
pans and supple.. 
Write today Eon cemplt intarmo tion and prit list 

BIRMINGHAM 

VENDING 

COMPANY 
520 Scion' Avenue, 
North, e,rm,n9hrm, 

Alabama 
Phone 

f4, 64 4.7526 

Buy OAK for your PROFIT LINE! 

TITAN 

rawer Mt Cates 

=4:J 
... Gon Bis 

THE OAK TREE -6 

N,.e r 0e tottery 

oto,,, t5 ibt 

14rnt 40- Name. 15- 

Pacd 0ní h a Corlen 

nJ1 1444 NI Tar 
Az,n Mxnnn 
+b Need to Wutcent V r 

Upper Po. of Mxn,nn to 
54,,44 Bottom Yx,r: 
54,10 Tates Up 0*,r 
1!ç Sauart feet of f. Space 
Cast Pon Base ...got 
30 Ponds 
Bate 111aN,n 
13416 Incises 
Pe.. Me, of 514. 
Iretoe,nt MKn,nes 
50 IMPts 
rowel Mowonl en 
sou d Bist fe, 
(sty Menr 
5446d Gis Be At.toto 
and wad,. Us. 
WM,n 5 Youth.: 
bx,nY, Ina,utt.., Ix\b m fxn Gulp, 

as eoaes 

Time payments available on OAK machines to all distributors 

IV-oak UUANUFACTUAING CO. INC, 11111 EtalelsNrtdte Ate. Cohen CA,. Cabl 
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the fight, the meeting was well 
attended. 

President Preston Coombs 
called for the report, promised 
at the time when the associa- 
tion met in January. 

Stay of Action 
Zola said that Buena Park, 

where the license is $6 per 
penny machine and $9 for a 
5-cent machine, had granted a 
stay of action without enforce- 
ment or collection until the 
matter could be studied. When 
the matter of the per machine 
fee was brought out about a 
year ago. Zola was successful 
in obtaining relief for the op- 
erators. 

He said that the situation in 
Gardena appears favorable but 
no definite action has yet been 
taken by the city council, which 
is reviewing the licensing struc- 
ture. 

El Segundo, Zola said, had 
ruled to let the license of $1 
per machine for penny units re- 
main but had reduced the one 
of S4 on nickel machines to 52. 
He added that LaHabra will 
review its license structure in 
May or June and there is a 
possibility that it may be 
lowered. Seal Beach has re- 

Mrs. Carl Angott 
Dies in Detroit 

DETROIT -Mrs. Mabel An- 
gott, 52, died suddenly February 
14. She was the wife of Carl 
Angott Sr., founder and presi- 
dent of Angott Distributing 
Company, a major Detroit coin 
machine firm since 1932, and 
territorial distributor for Wur- 
litzer since 1949. 

Mrs. Angott was well known 
in the music industry as unof- 
ficial hostess for many events 
sponsored by her husband's firm. 
Survivors include her husband; 
two sons, Carl Jr. and William. 
who are partners in the business; 
a daughter, Mrs. Judith Harper. 
formerly secretary of the firm. 
and a younger son, Daniel. Bur- 
ial was in Holy Sepulchre Ceme- 
tery. 

Eppy Has JFK 
Flicker Rings 

NEW YORK -Eppy Charms. 
Inc., this week released John F. 
Kennedy flicker rings to bulk 
vending operators. The items 
are for capsule sale or for penny 
charm machines and come with 
four display cards with slips to 
display the rings in capsule ma- 
chines or 10 labels for penny 
machines. 

Sales to Turin 
WASHINGTON -The Amer- 

ican Consulate in Turin, Italy. 
has informed the United States 
Department of Commerce that 
O.E.M.P.I., 19 Via Donizetti. 
Turin agent and importer, seeks 
the direct purchase of coin ma- 
chines from the United States. 

PRESIDENT KENNEDY 
FLICKER RINGS 

Immediate Delivery 
RINGMASTER CHARMS 

P. O. BOX 1123 
Appleton, Wntom,n, 54910 

AREA 414 -RE 9.5260 

(erred its bulk vending license 
situation to the city attorney. 
It will be returned for action 
to the city committee. 

$2 Fee 
Whittier will continue to li- 

cense on the basis of pedestals 
with a $2 fee for penny ma- 
chines. No change was reported 
in the assessment for 5-cent 
units. 

Stephen J. Watson of San 
Diego Vending Company, who 
joined the association at this 
meeting, was awarded the Ti- 
tan machine donated by Oak 
Manufacturing Company and 
Operators Vending Machine 
Supply Company. The presen- 
tation was made by Ed Rosen 
of the Operators company and 
President Coombs for the as- 
sociation to which the machine 
had been given. 

An invitation was extended 
to members to attend the open 
house Operators Vending Ma- 
chine Supply Company and Oak 
Manufacturing Company will 
hold at the new location, 650 
South Avenue 21 (2100 block 
on North Main), on March 29. 
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SELECTORAMA® 

Outstanding Merchandiser of all time. greatest ever in the Bulk 
Vending field. 

Interchangeable Merchandise Display Panel. Selectorama vends ILNI Count Gum, V. V -I and V -2 capsules and is available in 10. 5e. 100. ?se or 500. 

Selectorama multiple units put on a tremendous display. yo take up very little floor space. Space required of this unit is only 3 square feet, IH" deep and 24" wide. 

Be first with the finest of bulk merchandising. Double and triple your sales with this great Vendor. Write for further details. color circular and prices. or contact your Distributor. 

VICTOR VENDING CORP. 
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German Coin Manufacturers 
To Push for Lower Tariffs 

By OMER ANDERSON 
COLOGNE -West Germany's 

coin machine manufacturers will 
press for a lowering of tariffs 
on coin machine equipment at 
the round of tariff -cutting ne- 
gotiations in Geneva in April. 

The German trade wants the 
maximum possible reductions, 
and it would be ecstatic if tariffs 
were to be abolished entirely on 
coin machines. 

Specifically. the German trade 
is unalterably opposed to the 
raking of a European Common 
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Market barrier against coin ma- 
chine imports from the U. S. 

and other non -market members. 
The German trade warns that 

an effort on the part of Common 
Market members to raise barriers 
against outside producers will 
merely invite reprisals which will 
damage the world trade gen- 
erally. 

Endorsed by VDAI 
The German trade's stand 

against protective tariffs is en- 
dorsed by V e r b a n d der 
Deutschen Automaten Industrie, 
the federation of manufacturers, 
a powerful organization enroll - 
ing all major producers in this 
country. 

The federation's attitude is un- 
usual even in a country where 
industry is export -oriented, this 
attitude being that it welcomes 
competition from the German 
market, even as for the world 
market, with U. S. and other 
foreign producers. 

While the farmers, the poul- 
try growers and the coal pro- 
ducen agitate for protection 
from outside producers, the coin 
nrlchine manufacturers have 

opted for free trade -the freer 
the better. This attitude the Ger- 
man manufacturers will seek to 
propagate at Geneva for the 
negotiations. 

Improve Quality 
German manufacturers have 

long argued that protective tar- 
iffs merely encourage develop- 
ment of a "hot house" local in- 
dustry unable to compete with 
foreign producers unless heavily 
subsidized through tariff protec- 
tion. Forced to compete. Ger- 
man manufacturers have been 
steadily improving the quality 
of their product. 

Despite the sauccring of the 
German coin Machine boom, the 
manufacturers' federation has 
stuck to the position that the 
German trade is fully able to 
complete for the German market 
with the U. S. trade. Coexistence 
has been the order of the day in 
West Germany, German manu- 
facturers maintaining that they 
were operating from a different 
"technical conception" from that 
governing the U. S. trade, and, 
hence, were not in literal com- 
petition 

Fischer Reports Run on 
'Elimination' Pool Rules 

CHICAGO -"We appreciate 
you printing our story, hut 
help!" 

This was the way Bill Weikel 
of Fischer Sales and Manufac- 
turing Company started off his 
conversation with us last week. 
Bill was referring to the Bill- 

Ops Attend Rowe 

Session at Atlas 
CHICAGO - Some 50 or 

more operators and servicemen 
attended an Atlas Music Com- 
pany service school on the new 
Rowe AC juke box and back- 
ground music line here last 
week. 

Hosting the session were Ed 
Ginsburg, Atlas president. and 
Stan Levin, sales manager. The 
classes were broken into three 
separate sessions. with operators 
specializing on various aspects 
of trouble -shooting and mainte- 
nance. Food and refreshments 
were served following the meet- 
ing. 
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board story (February 221 re- 
garding the new "Elimination" 
pool game for which Fischer 
was circulating the rules. 

The game can be played on 
any six -pocket pool table by 
three or five players, one of the 
few (if any) pool games which 
utilize an odd number of 
players. 

Fischer had the rules printed 
up for distribution to operators. 
After Billboard received a copy, 
we thought it of such interest 
that a story on the game was 
carried. 

Weikel noted that after 
the Billboard story appeared. 
Fischer was swamped with re- 
quests for copies, so much so, 
that the firm's supply is ex- 
hausted and Fischer is having 
more printed up. 

"Please tell the operators to 
be patient," Weikel asked. "We'll 
fill their requests as soon as 

our supply is replenished. In 
the meantime, they might con- 
tact their Fischer distributor." 

Weikel said a large number 
of rules were sent by Fischer 
to its distributor organization, 
and operators still may find 
copies available there. 

Bally Names 

Diamond Coin 

For Va., N. C. 
CHICAGO -Bally Manufac- 

turing Company last week 
named Diamond Coin Machine 
Exchange its distributor in Vir- 
ginia and North Carolina. 

Diamond has offices in Nor- 
folk, Va. and Charlotte, N. C. 
The firm is headed by Chris 
Christensen and Jim Donnelly. 
The appointment was an- 
nounced by Bill O'Donnell, 
Bally president. 

O'Donnell described Christen- 
sen and Donnelly as a "highly 
successful team of coin machine 
veterans. We at Bally are happy 
to add them to our roster, and 
if I may make a pun on their 
well -known name, we expect 
sparkling performance from the 
Diamond of Dixie," O'Donnell 
said. 

Bally Solves 
Jap Problem'. 

BALLY SCRI' 

CHICAGO -Printing i- 
tions for coin machines c 
a problem - especially 
they have to be in a f. 
language -and even more 
when the language utilizes ori. 
ental characters. 

Bally Manufacturing Coon. 
pany's Herb Jones ran into the 
problem recently when he was 
making up instructions for the 
firm's "DeLuxe Bowler" for the 
Japanese market. 

Luckily Jones found a Japan- 
ese newspaper in Chicago and 
the translation was done 
promptly. However the text is 

still somewhat unusual, as the 
photo above illustrates. 

Wycoff Joins 

Chi Dynamics 
CHICAGO - Ralph Ws 

former advertising and p 
relations manager for Roc 
Manufacturing Company. 
joined Chicago Dynamic .I 
tries here as assistant sales 
ager. Wycoff has most ree 
been with Documat, coin 
ated photocopy firm. 

Wycoff has close to 20 y 

experience in the industrial 
He started with Gerrard 
Strapping, a division of 
Steel, where he spent som 
years, last as advertising 
market development manag 

From Gerrard, he went to 

Baker Industrial Trucks, a lift' 
truck manufacturer. and later to 

Eclipse Lawnmower Corpora- 
tion. He joined Rock -Ola in 

1961, remaining with the (inn 
some two years. 

Wycoff is active in numerous 
civic and religious organizations 
among them the Fathers' Club 

of St. Francis High School. the 

Parents' Club of St. Michaels 
church, and the board of direr 
tors of the St. Michael Boy 

Scout troop. He is married and 

resides with his wife and ftve 

children in suburban Wheaton 
Ill. 

A. S. Douglas, 
Manufacturer 

MIAMI BEACH- Alexande 
S. Douglas, retired Chicago col, 

machine manufacturer. died hero 

recently. He had lived here fa 
18 years. Surviving are his wife. 

Ida; a daughter, Mrs. Charlotte 

Blonder, and a son, Berkley, of 

Chicago. Services and burial 

were held in Chicago. 
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Boston Operators Take Dim View Milwaukee Ops Step Up on 33's Continued from page 48 
C,ou uu:urJ Jn"r: p,rr J,t' 

some good pop tunes on 33 
they'll do business," says Sam. 

Hits Best Promotion 
Ralph Lackey, of Karel Music 

Company, Milton is among a 
number of local operators who 
have never been attracted to 
33's hut allows that when he 
buys new machines he'll leave 
in the LP's and see what hap- 
pens. "The greatest promotion 
you can have is a hit record," 
says hc, "and the Beatles are 
just that. Customers and loca- 
tions that have never cared for 
pop music are demanding the 
Beatles. I don't know if this is 
upgrading the programs, but it 
sure upgrades the gross," says 
Lackey. 

"The way to get good promo- 
tion and upgrading of program- 
ming is to have a solid hit," says 
Perry Lipson, Newton operator, 
who feels he has wasted a good 
deal of time trying to promote 
specific types of music. "If 
they'd come out with something 
like Al Hirt's "Java" more 
often we might be able to in- 
terest an adult audience," Lip- 
son, who is himself a musician, 
maintains. "Once in a while the 
33's get across," says he. "but 
for the most part they just 
haven't paid off." 

Perry is one who believes it 
is difficult to attract people who 
are out of the Beatle stage and 
that the only way to make the 
boxes pay is to cater to the pop 
crowd, which, he says, is more 
than 85 per cent of his business. 
He is planning to stick largely 
with 45's until the 33's catch up 
with the latest tunes. 

Cost Drawback 
One drawback to the little 

LP's generally and to 33's is the 
cost, one operator believes. He 

feels the 50 -cent chute has been 
a failure, for it's his opinion that 
you just cannot get the New 
Englander to put 50 cents into 
a juke box very often. He does 
say, however, that when 25 -cent 
play is promoted, it can some- 
times pay off. He thinks the 
little LP's were "jammed down 
the throats of the operators" and 
thinks the only time they were 
used was when they came with a 
new machine. He is more partial 
to the MOSS pack and believes 
they are a step in the right di- 
rection. In his opinion the little 
LP means very little to operators 
and thinks they may even be a 
flop. 

Another operator describes 
little LP's as "neither fish nor 
fowl" and "an abysmal flop." 
He does not believe that anyone 
is going anywhere with any kind 
of 33 since they don't make real 
hits on them, and it is there- 
fore logical to stay with 45's. 
"The 33 has a very small place 
in the operators' scheme," and, 
he adds, "it will never have any- 
thing else." 

None of the operators inter- 
viewed, while admitting that pro- 
duction of the 33's for the retail 
trade might reduce costs slightly, 
could see any connection with 
their business of running a music 
route, and indeed, most of them 
couldn't care less. But one thing 
they are all unanimous on is that if the manufacturers put out 
tunes such as the Beatles are 
doing they will be quite accept- 
able on 33's or any other speed 
they can think of. It would ap- 
pear that as far as the Greater 
Boston area is concerned the 45 
will remain king. They have al- 
ways felt this way and ap- 
parently will continue to do so. 

Detroit's 
Continued from page 48 

Adult Programming 
tunes," Kras says, adding, "If a 
number doesn't get played, I take 
it off after two weeks and try it 
somewhere else. Then if it 
doesn't get played in four or five 
locations, I just discard it." 

Kras pointed to a significant 
purchasing factor in this seg- 
ment of the industry. "I just 
can't keep up with all the new 
numbers. That means I rely on 
the judgment of the one- stop." 

Another operator who is en- 
thusiastic about the 33's is Ed- 
ward A. Grodzicki, of the E & A 
Music Company, who has some 
comments on how long to keep 
disks on a machine. "I use the 
Artist of the Week sets wherever 
I have a machine that will take 
them. I don't change them every 
week, however. I wait till the 
play dies off, perhaps four or 
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five weeks, before I change. I 
often fill a location or suctomer 
request for a particular artist. 
They will naturally play it then 
for a few weeks, and they are 
antagonized if I take it off too 
soon." 

When a number (or set) was 
not placed as the result of such 
location r e q u e s t, Grodzicki 
watches the play on it closely, 
and uses his own judgment about 
how long to keep it out. He has 
an interesting comment on the 
chain -like impact which this type of record availability may have 
on business and preferences. 
"Often one artist's pack in a lo- 
cation stimulates requests for an- 
other artist." 

Rather surprisingly, one siz- 
able operator was not even 
aware that there are 33 singles 
available in these program serv- 
ices. This rates an extreme, not 
a typical, situation in the local 
industry. 

Console Units 
In a different vein, Martin 

Moss, of Moss Music Company, 
stressed the similar type of al- hum available for the new See - 
burg console units, as distinct from the singles for other mod- 
els. Other operators also noted 
that they are using such albums 
rather widely when they have 
machines adapted to them. 

Moss also summed up the re- 
ations on singles fairly well. 
"They are very spotty," he said. 
"They will play in some places, 
hut not in others. We switch 
them around." 

Improvement in juke box pro- 
gramming is just about impossi- 
ble in the view of Virginia Fer- 
rell, of Meltone Music Company. 
who adds that this expresses an 
informed personal opinion rather 

tions for the little LP's. People 
who appreciate jazz are gener- 
ally very particular about their 
music. It so happens that there 
is a good line -up of top jazz 
artists available on the little 
LP's. We get excellent results 
in about a half dozen jazz spots 
with little LP's by such artists as 
Nancy Wilson, Cannonball Ad- 
derley, Duke Ellington and John 
Coltrane." 

Zastrow, however, adds this 
bit of advice: "Keep your as- 
sortment of little LP's down to 
one or two columns per phono- 
graph. You still have to rely on 
the new hit 45's for a big share 
of the action in most locations. If you show too many LP's, you 
discourage the run -of- the -mill 
juke box patron. All he is really' 
aware of is the latest hit tunes 
he hears on the radio." 

Negative View 
A less than enthusiastic re- 

port on stereo singles and little 
LP's comes from Morry Fuhr- 
man, of Morrv's Amusements. 
"1 have found that the public 
today is only interested in the 
top tunes drummed into its ears 
by the disk jockeys. Look at 
the Beatles, for example. What 
gets pushed on the radio is get- 
ting most of the play on juke 
boxes -except for those spots 
that cater to older people, where 
the Top 40 tunes are generally 
ignored." 

About his route experience 
with stereo singles and little LP's, 
Fuhrman says, "We have to use 
a few of them, where the loca- 
tion owner makes a request, and 
we find that if the tavern keep- 
er will promote them, they do 
well. Generally speaking. how- 
ever, I can't see anything but 
45's for the juke box industry 
as long as we are so dependent 
on radio exposure to create our 
market." 

Big Demand 
Seeburg distributor Nate Vic- 

tor, S. L. London Music Com- 
pany, claims that operator de- 
mand for the little LP packages 
has exceeded original expects. 

Tavern Owners 
Query Prizes in 
Bowling Alleys 

COLUMBUS, Ohio -Tavern 
owners in this State are pro- 
testing awards of prizes for 
high scores in bowling alleys 
holding liquor and beer permits. 
Taverns are not permitted to 
give awards on their coin bowl- 
ing or other amusement games, 
and they feel the situation is 
discriminatory. 

Donald D. Cook, State Liquor 
Department director, told the 
Buckeye Retail Liquor Dealers 
Association, Inc., that he is in- 
vestigating regulation of bowl- 
ing alleys with bars and prizes 
in other states and may submit 
new rules for consideration by 
the liquor commission follow- 
ing a public hearing. 

Because of over -building. 
many alleys are trying to out- 
draw competitors by use of all 
types of stunts and prizes, some 
of which may he contrary to 
the laws laid down for taverns. 

than the official view of the 
company. "How can you up- 
grade programming when the 
musical taste of the American 
public is what it is? You first 
have to improve the taste of the 
children who arc controlling the 
singles market." 

This feeling may be another 
side of the report of the opera- 
tor who insisted that "singles are 
almost nil." 

tions by a wide margin. "We're 
moving everything in the little 
LP packages that we can get." he 
says. "Apparently the public de- 
mands stereo music. Operator's 
don't put on the little LP's be- 
cause of their own personal likes -or they follow what they think 
the public dictates. But these lit- 
tle LP's have helped by offering 
material from artists like Barbra 
Streisand, Frank Sinatra and 
Sammy Davis Jr.- material that 
often is not available elsewhere. 
We have to order new stocks of 
records several times each week 
just to keep up with the demand 
for these stereo packages." 

Gordy Pelzek, in charge of 
the juke box section at the Ra- 
dio Doctors one -stop shop, 
claims the little LP demand is 
fantastic. He says, "Our biggest 
problem is that we can't get 
enough new material to offer 
the operators who buy here. Our 
inventory turns over very quick- 
ly and we are constantly run- 
ning out of the better sellers." 

Better Programming 
Another observation on the 

juke box programming situation 
was voiced by Woody Johnson, 
recently named general man- 
ager of United. Inc.. Wurlitzer 
distributor. Says Johnson: "I've 
just come back to the coin -pho- 
nograph business after an ab- 
sence of three years. To me it 
appears that operators now show 
much greater interest in proper 
programming for their locations. 
Today, almost even' operator is 
willing to consider advice on 
how to tailor his music to the 
tastes of locations. I recall that 
three years ago operators re- 
sisted this approach; they were 
less businesslike about record 
buying. I think this new ap- 
proach is a very healthy omen 
for the entire industry." 
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EUROPEAN NEWS BRIEFS L.A. Adult Programming Demand 
Continued from page 46 

reduction in import duties and 
taxes on juke boxes. The trade 
is taking advantage of the 
Spanish government's current 
campaign to attract foreign in- 
vestment and stimulate economic 
development. 

Combined import duties and 
first -year fees and taxes amount 
to nearly 100 per cent of the 
cost of new equipment. Thc 
trade is asking the government 
to establish schedules represent- 
ing an average of those levied 
by countries of the European 
Common Market. 

Fight Pinball Ban 
ROME -The Italian trade, 

led by the trade organization 
SAPAR. is pressing what it re- 
gards as a finish fight against 
the government's ban on pin - 
balls, basing its case on a re- 
cent decision of the Italian 
Supreme Court. 

Italy's high court ruled that 
the government's ban violates 
Article 41 of the Italian Con- 
stitution, which states that "gen- 
eral economic activity is sanc- 
tioned without specific further 
activity, does not violate the 
social order of the nation, its 
security, the freedom of its 
people. or degrade human dig- 
nity." 

The trade is having encourag- 
ing success in getting the gov- 
ernment's ban overturned in a 
series of local administrative 
court decisions. 

Re -Elect Chairman 
HAMBURG - Carl Heinz 

Wende has been re- elected 
chairman of the Hamburg area 
operators organization, Verband 
des Norddeutschen Automaten - 
Gewerbes. 

Dr. Werner Hillert was elected 
vice -chairman; Erhard Bodi, 
treasurer: Erich Schncegass. 
secretary; Max Walden, chair- 
man of the arbitration com- 
mittee; and Walter Woehler 
and Hans -Juergen Glawe, mem- 
bers of the board. Woehler also 
will serve as representative of 
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the arcade proprietors. 
In line with the organiza- 

tion's campaign against puffery 
and misrepresentation, the an- 
nual meeting voted to request 
u correction from the radio 
program on Hamburg's North 
German Radio "Program for 
Young Listeners" On the 
program in question a youth 
asserted that a juke box op- 
erated by him was collecting 
DM 800 (5200) weekly, an 
amount the operators organiza- 
tion says is technically impos- 
sible. 

MOA Now in 
New Offices 

CHICAGO -Music Operators 
of America spent the weekend 
moving its offices here to new 
and enlarged quarters and as 
this issue comes off the press, 
the MOA staff should be up to 
its proverbial Adam's Apple in 
boxes. packing crates and just 
plain junk. 

By week's end, however. 
MOA's new quarters should take 
on a semblance of order and the 
advantages of the move will 
become evident. 

The MOA address remains 
the same, 228 North LaSalle St.. 
hut the room number changes 
to 2264. Fred Granger. manae- 
ing director. terms the move as 
one of the first steps toward a 

more efficient organization. 
Granger noted the new space 

is large enough to permit the in- 
stallation of a mimeograph, ad- 
dressograph. and additional file 
space, not to mention other 
equipment necessary for a more 
"self- contained operation." 

Granger notes that "expansion 
is a must to keep pace with 
MOA's plans for greater mem- 
bership contact. This means 
keeping the members better in- 
formed through bulletins and 
progress reports about services. 
legislative matters and 1964 con- 
vention developments. 

Canteen Sales 
Up; See Growth 

CHICAGO- Automatic Can- 
teen Company of America 
held its annual stockholders 
meeting here last week on an 
optimistic note. The firm an- 
nounced a hike in sales and 
earnings. and Patrick L. O'Mal- 
ley. president, predicted con- 
tinued growth for 1964. 

Canteen earnings for the first 
quarter ended December 21, 
1963, were 51,321,133 or 20 
cents per share on 6.747,817 
shares outstanding. This com- 
pares with earnings of 51.184.- 
521 or 17 cents per share for 
the same period a year ago on 
6.904.097 shares outstanding. 

(Non -recurring income of 
5678.000 after taxes, or 10 cents 
per share in the first quarter 
in 1962 from sale of the com- 
pany's plastics division, brought 
total earnings during that pe- 
riod last year to 27 cents.) 

Consolidated sales and operat- 
ing income for the first quarter 
were 561.798,238, compared to 
$60,219,622 for the same period 
a year ago. 

Vendocraft Moves 
NEW YORK - Vendocraft 

Sales Corporation. long a fix- 
ture at 512 10th Avenue here. 
has moved a block up the 
avenue to 636. at the corner of 
45th Street. Harry Berger timed 
the Vendocraft move to operate 
from the new and larger quar- 
ters after March I. 

box with its own speakers were 
creating heavy play for the adult 
stereo material. "Music at the 
sitdown level is doing very well." 
Simone added there were several 
locations programming exclu- 
sively LP's at 50 cents a play. 
"When we find a location which 
is interested in exclusive LP 
play." he noted, we recommend 
the operator take a minimum of 
20 LP's and then increase the 
number by 10. Operators who 
are programming adult music are 
making money with it." Simone 
also stated that the majority of 
locations in the L. A. area were 
programming adult stereo ma- 
terial. 

Ed Wilks. of R. F. Jones, 
which distributes Rowe -AMI, 
noted that operators program- 
ming correctly are selling more 
plays. Wilks said the model IBM 
200 was capable of interchang- 
ing speeds and many operators 
were using it to play the adult 
LP's put out by Rowe-AM!. 
He reported that customers had 
a tendency to pick out four or 
five tunes and lean heavily on 
those selections, wishing that his 

operators would program their 
machines more carefully. 
man who really programs right,' 
Wilks remarked, "is gaining 
added income." 

One -Stop Reaction 
At California Music, one d 

the key one -stops catering to the 
juke box trade, Buddy Robinson 
said the demand for adult ma. 
terial was good and that opt 
"never seemed to be able to ob. 
tain enough of this music." Rob. 
inson lauded the MOSS pad 
material for taking the place 
EP's. "We know if a song.: 
the right melody and ly 
will offer adult appeal," R. 
son said. Noting there were 
to 500 operators in this 
Robinson said the market 
adult programming has al 
been there. but now the ga., 
been filled and operators, 
creasing their incomes' 
the music of Mancini, 
Streisand and the like. 

Nick Carter, of the May 
er Company, which handle. 
Rock -Ola line, also said 
MOSS packs were makin 
roads on EP play. 

West German Assns. in Merger 

and streamlined operating ef- 
ficiency. The fusion agreement 
provides: 

The Verband der Automaten- 
betriebe e.V. will be dissolved. 

It will recommend to its mem- 
bership that they switch to the 
ZOA. 

The ZOA will undertake the 
organization of a sub -group 
within the ZOA representing 
arcade operators, the chairman 
of the sub -group to be a member 
of ZOA's hoard of directors. 

The sub -group will represent 
the specialized interest of the 
arcade operators within the 
ZOA, and the ZOA, in turn, 
will represent the arcade opera- 
tors in tackling their special 
trade problems. It is an arrange- 
ment which strengthens the over- 
all position of the operators and 
permits them to bring increased 
leverage to trade problems. 

The fusion is being acclaimed 
as a triumph for the patient 
diplomacy of ZOA's veteran 
chairman, Hasso Loeffler, re- 
garded as one of the outstanding 
statesmen of the European trade. 

Loeffler says, "It cannot be 
emphasized too often how im- 
portant is the closest co-oper- 
ation not only among the var- 
ious trade organizations but 
also among the individual mem- 
bers of our trade, even if such 
co-operation requires personal 
sacrifice from time to time." 

What Loeffler means (and 
why the arcade operators-ZOA 
fusion makes particular sense) 
is the Mehrwertsteur (added 
value tax) threat hanging over 
the general coin machine trade. 

Operators, distributors and 
manufacturers are convinced 
that this new tax, which the 
Bonn government proposes to 
substitute for the turnover tax 

Exclusive Chicago Aral, 
Distributor for 

WURLITZER 
PHONOGRAPH 

and PARTS 

in a move to harmonize Euro 
pean Common Market taxation 
will place special burdens on the 
entire coin trade. 

If the trade is unable to defeat 
the tax (and the odds are heavily' 
against this), then the next tine 1 

of defense is to water down the 
draft bill and seek special con- 'I 

cessions. 
Thc German trade's drive for 

unity and harmony coincides 
with increasing competition 
among European manufacturers 
and the prospect that the Ger- 
man trade will soon have greatly 
increased competition from 
French producers for markets 
the underdeveloped countri 
Asia, Africa and Latin Am 

Italian Officer 
OK's Pin Gaml 

ROME -SAPAR, Italian 
machine association, is pl 
by an article in the Italian 
lice magazine by Dr. Raf 
Gagliardi, chief of police 
Cremona, in which he st 
"We are included to take 
position that automatic g 

are a means of recreation 
that their use is moral." 

Gagliardi's article. "The 
rality and Immorality of Games," 
maintains that although some 
players gamble with pinball ma- 
chines, this is not enough to 

make them gambling devices- 
With better education and su- 

pervision the games would be 

considered entertainment de- 
vices. Pointing to the existence 
of various sanctioned pools and 
lotteries. he concludes, It will 
certainly not be the loss of a 

few hundred lire that will de- 

stroy an individual or upset the 
peace of a family." 

IMPORTERS 
SEND FOR 

FREE 
LATEST CATALOG 

64 Pages -Fully 
Illustrated. 

COIN MACHINE 
EXCHANOI,1Nt. 

70. [I.nr \ Chle "II1MCO1M .l6rer4- 
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Talk 

To Your 

WURLITZER 

Distributor 

About the 

TEN TOP TUNES 

FEATURE 
He'll tell you in specific dollars and cents the proven extra earning 
power of the exclusive Wurlitzer Ten Top Tunes for a half -dollar 
feature. And he can back it up with examples all over his territory. 
Talk to your Wurlitzer Distributor in terms of the location- winning 
Wurlitzer 2800 that offers a whole galaxy of features including 
the finest musical reproduction of any automatic phonograph. 
Learn how you can liven up your route, accelerate your earnings 
by investing in these play -promoting phonographs. 

WURLITZER 

2800 
Makes the swing to 

HIGHER EARNINGS 
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JILBLTM REVIEW 
BILLBOARD SPOTLIGHT PICK 

pop to Spotlights ere Moses albums with sufficient nits po- 
tential, In the opinion of Billboard's Review Panel, to achieve 
listing on Billboard's Top LP's charts. Spotlight winners In 
other senior. an selected on the basis of their potential 
to become lop sellers in their respective erns. 

q,a 
POP SPOTLIGHT 

UM, UM, UM, UM, UM, UM 

THE BEST OF MAJOR LANCE 

Okeh OKM 12106 (M)1 OKS 
14106 (S) 

The swinging sound of Maio Lance 
Is showcased M. In a compendium of 
one of today, hit rock -type writers, 
Curtis Mayfield Besides the Current 
"Um Um, Um,' Lan. sings other 
Mayfield M tones wren G ,Y 
Women," "Hay Í.ong IHI. Girl" and "Monkey 
Time." 

I 
POP SPOTLIGHT 

PARADISE 

Arthur Lymon. Crescendo GNP 
606 (M) 

Arthur Lynsen and ha South Seas south 
has been a steady seller for some 
Hero. This set, which wpm melds t 
distinctive vibes ,aunt with smell group 
notice, should carry on IM Lyman 
.peII. "Ponies.," "ShangrlL." ant 
"Baubles, Bangle and Beads" an Lew 
sl the first -den tracks 

041 JIM 
aNMÖ 

NEED 

:r= 10 

ï RELOMG 

;An1 

AVID AND IGOR OISTRAKH 

ALBUM REVIEW POLICY 

Every lbum sent to Billboard for ravine is heard by BIIlboerd's Review 
Panel, and its sales potential is rated within IN category of musk. Full 
reviews are presented for Spotlight Pkks ant Special Marls Picks. All 
o1h-r Ibtons re listed ,n their respective categories. 

POP SPOTLIGHT 

NEED TO BELONG 

Jerry Buller. Vero Joy V1 1076 

Jerry Butler's %eliting continues to 

patk a "slip. /fa brings forth a mu- 
sics) oofion IMt opture listener pal aM holds ;1 through avert 
side. the good., in Ihis reps,. 
Loire afMoon River,' "WI.rsi, Ili. 
Girl" and the title song. 

POP SPOTLIGHT 

I'M GOING TO SING SIXTEEN 
SPIRITUALS 

Vic. 
tor LM 2580; Stereo LSC 2580 

The Robert Snaw Chorale contributes 
some moving pr,ormences hen of ell - 
time snnderd splrilwl musít. "Steel 
Away," "Lonesome Volley' end 
God Is Rock- area few of the tracks. 

MGM' TO9116 
111111. Htefltal.l 

THE ROBERT SHAW CHORALE 

re. 

/its. POP SPOTLIGHT 
1 

ELLA FITZGERALD SINGS THE 
GEORGE S IRA GERSHWIN 
SONG BOOKS (S -12") 

Verve V 29.5 (Ml; V6 -29.5 (SI 

The F,rsf Lady of Song" he a field 
day with five LP's end 53 George and 
Ira Gershwin tunes. Music is arranged 
and Conducted by Helton Riddle. The 
entire combination of Fitzgerald, S3 
Gershwin songs end Nelson Riddle Is 
more fin enough. The label has 
launched as special promotion In con- 
!unction with the self of this package 

oca at g Wloro aen 11/OBa t57Ka.taron tM 

CLASSICAL SPOTLIGHT 

MOZART. DUO IN G MAJOR 
1(473; SINFONIA CONCER- 
TANTE 0364 

David b Igor Oislrakh: Mos- 
cow Philharmonic Orchestra 
(Kondroshin), London CM 
9377 (M); CS 6377 IS) 

Two William violinists teem up to per - 
form Mozart's Incomparable Smfonie 
concertante." Rondrnhin and the Mos- 
cow Philharmonic an noisily melded, 
with the Oistrakh, giving the perform- 
ance cohesion of interpretation 

r CLASSICAL SPOTLIGHT 

MOZART: VIOLIN CON- 
CERTOS NO. 4 and NO. 6 

Yehudi Menuhin /Both Festival 
Orchestra. Angel C 36152 (S) 

i.,Nred an two of Matert's original 
form violin concertos dating back to 
1775, composed when Moan was ID. 
K. 271 a is frequently IM topic of 
8scussion for music historians and stu- 
dents-4e we most of the earlier Mow 
violin ko. Fe« violinists are more 

uha YehuditS on these 
works than Ydtthe Mom His per- 
formance with the Bath Festival Or. - 
Chestra it superlative. 

le CLASSICAL SPOTLIGHT 

RICHTER PLAYS SCHUBERT 

Svialo,lo, Rkhler 
Angel S 36150 (5) 

Richhter, a great Favorite of toncert- 
goers here and abroad, performs with 
steely eufhorin and +.arm oncption 
two of Schubert, finest works. Nis 

Diann offers all music laves a chance 
fo hew the veil. Fantasy in the 
torsi Schubert Save ;1, 6ichter chose 
the A major Sonata, D664, for its 
poetic simplicity and harmonic subllety 
,n con to the 'Mlanderef ' 

PUY TAYLOR RIGHT HERE. RIGHT It» 

JAZZ SPOTLIGHT 

RIGHT MERE, RIGHT N 

Billy Toylor. Capitol T 

(M); ST 2039 (S) 

A fine sprinkling of standards and cor. 
temporary material ,parklirgly olarse 
by Billy and IM Trio. Groov;n don 6 
12 tracks with Billy is the dyne,!, 
Oliver Nelson big band Although the 
basic found of the LP a tan. Me0,4 
much that will pent to the pop and 
big band music collector. 
commercial potentiel. \ 

711E HEST Of no m1}Xd11i\ 

1 
SPIRITUAL SPOTLIG 

BEST OF THE SW 
SILVERTO NES 

Vee Joy VJ 5052 (M1 

An outstanding packe9e in the 
lark -gathering together some 
best tracks of this rated group. 

Another Hit Album from America's Most Imaginative Young Folk Group!! 

ONE 
MORE 
TIME! 
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