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A TREMENDOUS HIT!!! 

THE BACHELORS 

"I BELIEVE" 
London 9672 
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The BIG One! 

SURRENDER 

DEAR 

NINO TEMPO and 

APRIL STEVENS 

MILLS MUSIC, INC. 

ADVERTISING IN \ 
BUSINESS PAPERS 
MEANS BUSINESS 

CHUM a Chum 
To Torontonian 

TORONTO -A 27- year -old 
resident of a Toronto suburb 
may owe his life to radio - 
CHUM. Recently. Sterling Alli- 
son experiencing a shimmy in 
his auto as he drove it away 
front a repair shop suddenly 
heard his name over the car ra- 
dio. 

"Sterling Allison this is a life 
or death announcement. Stop 
your car immediately! the radio 
warned. Allison did. He soon 
learned a mechanic at the ga- 
rage had discovered that the 
nuts had been left off the bolts 
of the car's steering column and 
remembering that Allison's car 
radio had been set at 1050, he 
placed a call to CHUM for 
assistance. 

Get OK for Station 
AUSTIN - Construction be- 

gan last week with the Federal 
Communications Commission 
approval of the sale of KHFI- 
FM to the ownership of the 
Southwest Republic Corporation, 
according to Rod Kennedy, 
station manager. 

The corporation, composed of 
nine local businessmen, has plans 
for a combined AM -FM -TV 
radio and TV operation, Ken- 
nedy said. 

WBOF Is Bought 
VIRGINIA BEACH - This 

ocean resort's only radio station. 
WBOF, off the air since Feb- 
ruary, will be given a new lease 
on life with purchase of the 
5,000 watter this month by 
Richmond attorney Braxton Val- 
entine and communications ex- 
ecutive Arthur W. Arundel, 
owner of WAVA AM -FM, Ar- 
lington, Va., a n d WXVA, 
Charles Town, W. Va., and li- 
censee of WARR -FM, Warren- 
ton, Va. 

PROGRAMMING NEWSLETTER 

Stations Should Chart Course 
By BILL GAVIN 

Contributing Editor 

AMONG THE THOUSANDS of stations pro- 
gramming popular music, it has become a custom 
to have a playlist of single records from which 
all program selections are made. 
At the top of the list are the 
hits. These may number all the 
way from 5 to 50 - or even 
more -hut the preferred num- 
ber is 40. These are records 
which are reported to be in 
greatest demand at the record 
stores andior on the station's 
telephones. Also on the play - 
lists, in addition to the top hits, are numerous 
other records, selected, for the most part on the 
basis of someone's judgment as to their likelihood 
of becoming hits. Most stations require more fre- 
quent plays from the hit group, on the assumption 
that their proven demand in sales and requests 
assures their greater acceptability to radio 
listeners. 

Of late, there appears to be a growing interest 
in shorter hit lists and even shorter playlists. 
Broadcasters are beginning to question the sup- 
posed magic in the No. 40. In a large city, the 
top five singles may sell 25,000 per week, while 
the bottom 10 on the local charts will do well to 
total 2,000 sales among them. More and more 
radio's chart makers are complaining about the 
difficulty in making up a list of 40 bona fide hits. 
The discrepancy between the top five and the 
bottom 10 or 15, in terms of retail sales, is so vast 
as to raise serious doubts about putting these 
records on the same list. 

THE LOWER HALF of the top 40 charts 
contains three kinds of records: (I) former top 
hits that are nearing the end of their popularity 
span; (2) strong gainers that are headed for the 
top 10; and (3) limited sales items that sell 
enough to rate a number but never enough to 
break into the top 20. Rating and playing these 
different items strictly according to their chart 
numbers is obviously to ignore the degree of 
listener appeal, shown by chart movement and 
direction. Operators of a top 40 formula who 
have treated their charts as weekly chapters of 
holy writ have found their programming vulner- 

able to competitors who emphasize the dynamic movement shown by the weekly sales reports. 
There are also those occasional instant hits which are obvious smashes from the very first few days of airplay, but which must wait for two weeks before penetrating the statistical road blocks of the "survey" in order to he accorded 

the dignity of a chart number. Any music director worth his salary can tell by initial sales reports from a few stores when any of his picks are des- tined for high chart action. And yet so deeply 
rooted a tribal ritual has the top 40 chart become 
that no record can be treated as a hit until an arithmetical hocus -pocus assigns it a number of 
40 or less. 

What is a hit? Are there really 40 hit records 
in a market -local or national -at any one time? 
Why not 20? or 50? or 100? By the time a 
record has peaked at No. 1 on your chart, how 
many of your listeners are already getting tired of hearing it on your station? By the time it has 
dropped back down to No. 39, how many more 
listeners find it boring? If you cut your chart down 
to 30-or even 20 -what else are you going to 
play in order to space out a stagnant monotony 
of repetition? 

SOME STATIONS feature a "countdown' of 
their complete top 40 records during a daily three. 
hour stretch. Many others "unveil" the new sur- 
vey once or twice a week. In a few cases, the 
new survey doesn't go on the air until four or 
five days after it has been taken. Whenever I 

hear one of these statistical monstrosities on the 
air, I can't help wondering how many listeners 
are fascinated to learn that last week's No. 15 
record is now No. 25. It has always struck me as 
remarkable that no station has tried utilizing this 
air time by playing only those records that are 
moving up, plus, perhaps, the top five. 

The station that shortens its list starts off with 
one obvious advantage. It reduces the amount of 
time and space given over to mathematical mum- 
mery. A second advantage is that the tired old 
hits disappear sooner. A third advantage is the 
more frequent repetition of the stronger new hits. 

On the other hand, the short list, with its 
almost inescapable repetition of every record 
every three hours, runs the risk of offering little 

(Continued on page 43) 

OK the Jackie Ross "Selfish - 
One and Chuck's "You Never Can 

Tell" are definite hits. All agreed? 

, , What? 1903 and 1906,, ?? 
No question! Sales are fantastic! 

They'll both hit top five. 

Let's wrap it up. We're here for a reason, 
not a season! Keep sluggin' on Jackie's 
"Selfish One" and Chuck's "You Never - 
Can Tell ", Start runnin' with 1078 and 1083. 

They're sellin', OK .,back to work, 

We're waistin' time talkin' Jackie - 

Ross and Chuck Berry, We know they're hits! 

Let's talk 1078 and 1083. We're startin' to 

get big action on these 

1078 is Little Milton's 
"What Kind Of Love Is This" 

,,,1083 is Bo Diddley's 
"Jo- Ann ", Gimme a match, Phil, 

I don't know from numbers. 

I talk titles to jocks, 
What the hell is 1078 and 1083? 

2120 S. Michigan Ave., Chicago 16, III. 
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.n Focus on the Dee jay Scene... 

METSMAN CASEY STENGEL 
accepts the honorary rank of 
alone) in Calder's "Show Biz 

Army" from Billy Calder dur- 
ng ceremonies recently in 
Houston. 

One of Houston's livelier new ad- 
ditions to the DJ scene is 
KPRC's Billy Calder. 
Calder, who holds down the after- 
noon hours at KPRC, is becoming 
famous as the guy who is bring- 
ing showbiz back to Houston. 
Calder has organized The Show 
Biz Army," which now numbers 
2.000 enlisted members, who 
have vowed themselves to keep- 
ing the original premise of enter- 
tainment and the show business 
life alive in Houston. 
One of the first things the 
"Army" did was to confer the 
rank of honorary colonel on 
Casey Stengel of the New York 
Mets when they were in Houston 
to play the Colts. Billy gave his 
marching orders on his KPRC 
show. On the announced date, 
850 troopers gathered at Colt 
stadium to watch the festivities. 
The "Show Biz Army" was be- 
decked in its official uniform, 
straw "Billy" hats and "Billy" 
canes and they marched in re- 
view prior to the Mets ball game. 

POP- STANDARD SINGLES 
Not too far out in either direction, the following singles, selected from the current Not IOU, 

re the most popular middle -road records of the week. Renk order here Is based on relative 
landing In the Hot 100. 

Tais Lot 
Wok Wok 

l' 

From Ws week's lief 100 
TITLE, ARTIST, LABEL 

Weeks e. 
Net 100 

1 2 EVERYBODY LOVES SOMEBODY, Dean Martin, Reprise 0281 
2 1 THE GIRL FROM IPANEMA, Getz Gilberto, Verve 10323 
3 4 (You Don't Know) HOW GLAD I AM, Nancy Wilson. Capitol 5198 
4 3 PEOPLE, Barbra Streisand, Columbia 42965 
5 5 YOU'RE MY WORLD, Cilla Black. Capitol 5196 
6 6 AL -DILA, Ray Charles Singers. Command 4049 
7 7 SUGAR LIPS, Al Hirt. RCA Victor 8391 
8 9 I BELIEVE, Bachelors. London 9672 
9 8 I STILL GET JEALOUS, Louis Armstrong, Kapp 597 
0 11 WANT TO HOLD YOUR HAND, Boston Pops Ork. RCA Victor 8378 
1 14 LOVE IS ALL WE NEED, Vic Dana, Dolton 95 
2 17 IN THE MISTY MOONLIGHT, Jerry Wallace, Challenge 59246 
3 15 NO ONE TO CRY TO, Ray Charles, ABC-Paramount 10571 
4 16 SOLE SOLE SOLE, Siw Malmkvist & Umberto Marcalo. Jubilee 5479 
5 - A TEAR FELL, Ray Charles, ABC-Paramount 10571 
6 19 INVISIBLE TEARS, Ray Conniff Singers, Columbia 43061 
7 - HELLO MUDDAH, HELLO FADDUH (1964 Version), 

Allan Sherman. Warner Bros. 5449 
8 18 LORRY, Johnny Tillotson. MGM 13255 
9 - THE NEW FRANKIE AND JOHNNY SONG, 

Greenwood County Singers. Kapp 591 
0 20 A HOUSE IS NOT A HOME, Brook Benton. Mercury 72303 

6 
9 

6 

17 
5 

4 

4 
6 

7 

5 
4 

2 

3 

3 

1 

3 

YESTERYEAR'S HITS 
:hon,.- ofpace programming from your librarian's shelves, featuring the disks 
hot were the hottest in the loud five years ago and ten yors ago this week. 
Here's how they ranked in Billboard's chart of Ihol time. 

POP -5 Years Ago 
August 3, 1959 

1. Lonely Boy, P. Anka, 
ABC- Paramount 

2. A Big Hunk o' Love, E. Presley, 
RCA Victor 

3. My Heart Is an Open Book, 
C. Dobkins Ir., Decca 

4. The Battle of New Orleans, 
J. Horton, Columbia 

5. Tiger, Fabian, Chancellor 
6. There Goes My Baby, Drifters, 

Atlantic 
7. Waterloo, S. Jackson, Columbia 
8. Lavender Blue, S. Turner, Big Top 
9. Sweeter Than You, R. Nelson, 

Imperial 
10. Forty Miles of Bad Road, D. Eddy, 

Jamie 

POP -10 Years Ago 
July 31, 1954 

1. Little Things Mean a Lot, K. Railer, 
Decca 

2. Sh -Boom, Crew Cuts, Mercury 

3. Hernando's Hideaway, A. Bleyer, 
Cadence 

4. Three Coins in the Fountain, 
Four Aces, Decca 

5. Little Shoemaker, Gaylords, Mercury 
6. Happy Wanderer, F. Weir, London 
7. Hey There, R. Clooney, Columbia 
8. In the Chapel in the Moonlight, 

K. Kallen, Decca 
9. I Understand Just How You Feel, 

Four Tunes, Jubilee 
10. II You Love Me (Really Love Mel, 

K. Starr, Capitol 

RHYTHM 8. BLUES -Five Years Ago -August 3, 1959 

What'd I Say, R. Charles, Atlantic 
You're So Fine, Falcons, Unart 
There Goes My Baby, Drifters, Atlantic 
Thank You Pretty Baby, B. Benton, 

Mercury 
Personality, L. Price, ABCParamount 

I'll Be Satisfied, J. Wilson, Brunswick 
There Is Something on Your Mind, 

Big J. McNeely, Swingin' 
What a Ditl'rence a Day Makes, 

D. Washington, Mercury 
Lonely Boy, P. Anka, ABC -Paramount 
Porgy, N. Simone, Bethlehem 

Stations Should Chart Course 
',minuet] /rrrrrt pave 42 

but concentrated monotony, 
which is apt to react most quick- 
ly on the most devoted listeners. 

Perhaps the problem will be 
solved by another trend; A few 
stations have experimented suc- 
cessfully with shortening their 
survey list to 20 or 25 and ex- 
panding their list of newer rec- 
ords to a similar number. One 
music director maintains that 

August 1, 1964, BILLBOARD 

only 50 per cent of his program- 
ming needs to he the familiar 
top hits, as long as the other 
50 per cent is made up of the 
strongest newcomers. He divided 
this second 50 per cent into hot 
corners (taking off well locally), 
regional hits (established in other 
similar markets) and his own 
choice of the new crop. 

Radio people keep looking for 
a better way. Every so often 
somebody finds it. 

POLISH 

Mono 1073 Qty Stereo 5073 Qty._ 

GERMAN 

SLOVENIAN 

EDDIEtSLOVENES 

ut Lr WI 
Mono 1072 Qly._Slereo 5072 Qty 

HELP US CELEBRATE OUR 

t h 

ANNIVERSARY 

AMERICA'S FINEST 
taono 1010 Qty - Slereo 5070 

1st OF ITS KIND 

RECORDS 
L 

fheNEWYI' 
u ray arat 

anno 1068 Qly_Stereo 5068 Sr r 

BOHEMIAN 

HEMIAN° 

Tb. M1eH10YDHTE 

Mono 1066 Qty. Stereo 5066 Qi, 

CHICAGO STYLE 
1 CD STEREO saes 

1 

Mono 1063 Qlr_Slereo 5063 Qly_ 

F- 

at wholesale price 
and get the third one for 

OFFER ENDS AUGUST 31, 1964 

INTERNATIONAL 

INTERNATIONAL 

JOHNNY 
VADNAL N SLOVENIAN srvu Ja Kra 
.-.iaP -rOdi®lÏLIN 

o 
+ __-, 

ez, -_ 

Mono 1071 Qty_Slereo 5071 Qty,_ 

INTERNATIONAL 

rift 
H 

muf BOIL mow tom MAtxta 

Mono 1069 Qty 

INTERNATIONAL 

SLOVENIAN 5711.E 

SAM FUCUANO 

q 

Mono 1G6í Qty_ 
POLISH 

- deszcze 
nasca! 
ctu osusesnsn 

MAIEGO 

WtADZIA 

Mono 1065 Qty, __Stereo 5065 Qty._ 

INTERNATIONAL 

HERE COMES... L/2 
4e WALLY 4.. r 
J4 

drAkJfJ¡ 

Mono 1062 Qty_Slereo 5062 Qty Mono 1056 Stereo 5051 Qty. 

-r ---- -- - --L 
ORDER NOW FROM YOUR DISTRIBUTOR 

A A L DIST. CO., Philadelphia, Pa.. AMERICAN DIST. CO., 
Cleveland. Ohio. APEX -MARTIN RECORD SALES, CO.. Newark, 
New Jersey. ARC DIST. CO., Detroit, Michigan BEST RECORD 
DIST., Buffalo, New York EASTERN RECORD DIST., East 
Hartlord, Conn.. FENWAY RECORDS, INC., Pittsburgh. Pa.. 
HEILICHER BROS., INC., Minneapolis, Minn. JAN'S RECORD 
DIST., Chicago, Ill. LEN SMITH, Albany. N.V.. LIEBERMAN, 
Omaha, Nebraska MERRBACH RECORD SERVICE, Houston, 
Texas MUSICAL SALES DIST., Baltimore, Md.. TELL MUSIC, 
Madison, Wisconsin 

OR WRITE, WIRE OR PHONE DIRECT TO 

SEND CHECK WITH ORDER 
to your nearest Distributor or 
Jay Jay Record Co. 

Name 

ENCL. 

Address 

City 6 Slate 

Signalure 

JAY JAY RECORD CO. 2452 S. Kedzie Ave.,Chicago 23,111. Phone 762 -6000 

The Best on 
JUST RELEASED! 

Ven Uras 
avrra><e s31ISTRLJMElYTA1.8 -_._- -.___ 

'L o... - u one loos 

Mono OBM 1003 QtStereo OBS 1003 Qty._ 

IMBONNEYItIES! tt; ; 

r t tl-Z 

....-- ' = 
'- e 

Mona CIBLM 1001 Qty. 

Stereo 08LS 1001 Qty. 

DRUM BOY 
R E C O R D S 

RAJ:: 
sows 

nMIGNIY 
PANTHER 

moo M.O. 
Mono 08 1000 Qtr. - 
Slereo 055 1000 Rte.- 

DRUM BOY RECORDS 2452 S. Kedzie Ave.,Chicago 23,111. 
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WHEN IT'S GOT THAT 

"HIT- FEELING" 
THE FEELING IS 

MUTUAL!!! 

On All National Charts 

"SHE'S 
THE 
ONE" 

THE CHARTBUSTERS 
Mutual `502 

and 
A Hit All Tied Up in a 

Neat Package 

DAVID BOX 

"LITTLE 
LONELY 
SUMMER 

GIRL" 
on COED Records 

MUTUAL RECORDS 
1314 -24 S. Howard street 

Philadelphia, Pa. 

CUSTOM RECORD PRESSING 
Mastering- Processing -labls 

POLYMAX FACTORY CLEAHATIC 

SIDNEY J. WAKEFIELD 
P. 0. 8 PhaeniX Aris. 

D: reoX ct 51.1 
6037, 

602- 252.565, 44 

Atlantic Gets 
Its Own Label 

LONDON -Decca has given 
Atlantic is own label in Britain. 
Previously. the U. S. company's 
product has been issued here on 
a split label -London Atlantic, 
with London prefixes. 

The move is an unusual one 
for Decca, which has always 
been keen to retain its osen com- 
pany identity on as many British 
releases as possible. 

First releases of singles on the 
Atlantic label here are by the 
Drifters ( "Under the Board- 
walk"), the Ska -Kings ("Golden 
Earrings "), and Bobby Darin's 
French version of "Milord." 

E3REtIlAKO TIT 
* NATIONAL BREAKOUTS 

BECAUSE . . . 

Dove Clark Five, Epic 9704 

I'LL CRY INSTEAD . . . 

Beatles, Capitol 5234 

* REGIONAL BREAKOUTS 

These new records, not yet on Billboard's Hot 100, here been 
reported gelling strong sales action by dealers In major 
maraet(sl listed In parentheses. 

SWEET WILLIAM . . . 

Millie Small, Smash 1920 (Budd, ASCAP) IMi,mi) 

PROGRAMMING SPECIALS 
Continued from page 18 

POP STANDARD 

FRANK HORROX QUINTET -Caravan (Mills, ASCAP) (1:50). 
RING -A -DING 710 

RON GOODWIN & HIS ORK -Lora Theme From 633 Squadron 
(Unart. BAD) (2:33). UNITED ARTISTS 749 

FRANK POURCEL -This Is My Prayer (Chappell, ASCAP) (2:20). 
CAPITOL 5237 

MARY MARTIN & THE DO -RE -MI CHILDREN'S CHORUS- 
., Spoonful of Surer (Wonderland, BMI) (2:43). KAPP 605 

COUNTRY & WESTERN 

WILMA BURGESS- Ralninc on M) Pillow (Forrest Hills. BMI, 
(2:26). DECCA 31653 

RUBY WRIGHT -Ucm Ya (Tree, BMI) (1:55). RIC 126.64 
CHARLIE SMITH -I'm Left With All These Heartaches (Peach. 

SESACI (2:33). CHART 1105 
TILLMAN FRANKS SINGERS -I'm So Lonesome I Could Co 

(Fred Rose, BMI) (2:12). HILLTOP 3000 

RHYTHM & BLUES 

JIMMY RUFFIN -Since I've Lost You (2:20). SOUL 35002 
JEWELS-Gotta 

1034 

COMEDY 

LACHERLEY -Hello Doll) (Morris. ASCAP) (2:09). COLPIX 743 

JAZZ 
LOU DONALDSON -Laura (Robbins, ASCAP) (3:00). ARGO 3478 

ANOTHER FIRST From ó CRESCENDO 
RECORDS 

The New Skate -Board Fad Is 

BIG IN THE WEST -MOVING EAST! 

SIDEWALKìi 
$URFING I 

;, 

' ,, 1"r I r lt 
1 e. _l+:r - ram 

i 

aalta swr e.se saut m 
[elllaaX Ca,1e5[ SWJRI LatV,IX SUafL1 L1M(r XOXtr 
Tle W1Ca[ LCXAiCX XAMXAIf ei(X NI0a11 XIM LWnef 

GNP -CRESCENDO LP #2001 /2001 St. 

Single #326 -"ASPHALT WIPEOUT" b/w "SCRATCH" 

The Good Guys 

© CRESCENDO 
GENE NORMAN, President 

9165 Sunset Blvd., Los Angeles 69,Cal,f. 275 -1108 

NEW ORLEANS: Dave Bartholomew 
2804 Robert St., 943 -8275 RECORDS 

Cable: CRESREC 
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NEW ORLEANS . . , 

Bern Elliott 8 the Penmen. London 9670 (Rockmoste,s 
BMI) (Houston) 

HAUNTED HOUSE . . . 

Gene Simmons, Hi 2076 (Venice -B. Flot, BM)) (Atlanta 

HANGIN' ON TO MY BABY . . 

Tracey Dey, Amy 908 (Saturday. ASCAP) (DollasFo,. 
Worth) 

20 -75 . . 

Willie Mitchell, Hi 2075 (Jac, BMI) (St. Louis) 

Jay -Gee Wins Injunction 
Against 3 in 'Tamara' Suit 

PHILADELPHIA -The Colo- 
nial Record Manufacturing 
Company. the Quaker City Rec- 
ord Distributing Company and 
the Paramount Record Manu- 
facturing Company have been 
permanently enjoined from pro- 
ducing, manufacturing, press- 
ing. distributing and selling 
phonograph records under "Ta- 
ngara" or any other label con- 
taining the performances by 
J. Frank Wilson and the Cava- 

AI Hirt Sets 

Coned Record 
CINCINNATI -Al Hirt and 

his combo set an all -time attend- 
ance record at Coney Island's 
Moonlite Gardens here last Fri- 
day and Saturday (17 -18), shat- 
tering a Saturday night crowd 
mark esablished by Ralph Mar - 
terie's ork on July 25, 1953. The 
rotund, bearded trumpeter 
pulled 6,277 patrons to Moon- 
lite Gardens Saturday night. 
against 5.533 chalked up by 
Marterie 11 years ago. 

Another record was estab- 
lished by the Hirt crew Friday 
night. when 3,474 passed through 
Moonlite's turnstiles. The old 
mark was slightly over 2,000. 
With ducats scaled at $2 per 
head, it means that Hirt racked 
up a gross in excess of $19,000 
on the two -day stand. 

As a result of the jam - up 
crowd, Coney officials opened 
Moonlite Gardens an hour ear- 
lier Saturday night, and shunted 
the overflow to the park's Top 
O' the Mall Restaurant, the ad- 
joining Rose Garden and the 

club house. 

Ferrante & Teicher 
Continued from page 14 

case and ride on their side. 

Legs are removed from the 

pianos before they are placed 
into the truck. In the early 
days, the team took turns driv- 
ing the truck, but now a driver 
handles such details. The truck 
also carries special lighting 
equipment. 

Europe in 1965 
The popular pair have ap- 

peared in London, Rome and 

Paris. They hope to do a Euro- 
pean trek in 1965. 

In between their recording 
and concert dates. the pair will 
work on a movie theme for 
"Rage to Live," the John O'Hara 
hook which will he made into 
a film later this year. 

tiers of "Last Kiss" and "That's 
How Much I Love You" made 
from master recordings pro- 
duced by Le Bill Music, Inc., 
Roush & Newdol or Stanley C. 
Roush. 

The decision was handed 
down by Judge Gerald A. Glew- 
son here Wednesday (22) in 
Court of Common Pleas No. 6. 

Plaintiff was the Jay -Gee 
Record Company, Inc., who re- 
leased the above- mentioned two 
sides on its Josie label. 

Jay -Gee maintained that it 

had a written contract for the 
master. while Colonial relied on 
an oral contract with the pro- 
ducer of the master. 

The defendants were ordered 
to deliver to Jay -Gee all labels, 
master recordings, tapes. moth- 
ers, stampers and other pans 
used in the manufacture of the 
record. 

They were also enjoined per- 
manently from interfering with 
Jay -Gee or any of its distribu- 
tors and dealers in the sale of 
the record. 

NEW YORK -When Smash's 
Millie Small, of "My Boy Lolli- 
pop" fame. arrived here last 

Monday (27) from London, she 

was greeted by popular New 
York deejay, Murray (The K) 

Kaufman. and what is described 
as the world's largest lollipop. 

The lollipop. prepared for 

Millie by the Bonomo Candy 
Company of Brooklyn, was 

transported to the airport by 

special truck. It measured some 

eight feet in length. 

1) 1 11111111111111111111111111 I I R 111111 I I I O I 11111111111 11 1111111 

OVERCOME BY 

VEGAS HEAT 
LAS VEGAS - The three 

Nesv Zealanders attending the 

Warner Bros.- Reprise sales con- 

vention here last Monday (20) 

will long remember this gather- 

ing. First, Ron Dolton, president 
of LaGloria Records and Viking 
Records, who is a Reprise dis- 

tributor, and vocalist Peter 

Posa and general artists agent 

Jim Haddleton flew 9,000 miles 

to get here. Then Posa and 

Haddleton stayed out in the hot 

sun (IIO degrees) and came 

down with sun stroke which 

necessitated doctor's care. Said 

Dolton, who avoided the afflic- 
tion: "When we left our home 

in Auckland it was the middle 

of the winter and the tempera- 

ture was in the low 50's. We 

have never seen anything like 

this." Meaning. of course. the 

heat and the Reprise product. 
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EIREAL/C42ttTT 
* NATIONAL BREAKOUTS 

ALL SUMMER LONG 
Beach Boys, Capitol T 2110 (Mt; ST 2110 (St 

THE CONCERT SOUND OF 

HENRY MANCINI 
RCA Victor LPM 2897 (M'- LSP 2897 S 

I DON'T WANT TO BE HURT 

ANYMORE 
Nat King Cole. Capitol T 2118 (M); ST 2118 (Si 

* NEW ACTION LP's 

These new albums, not yet on Billboard's Top LP's Chart. 
Mye been reported getting strong sales action by dealers 

,mr markets. 

HELLO, DOLLY! . . , 

Ella Fitzgerald, Verve V 4064 (M); V6.4064 IS) 

TRUE BLUE . . . 

Hank Crawford, Atlantic 1423 (M); SD 1423 lSI 

SHAKESPEARE: HAMLET . . . 

Origino) Cast, Columbia DOL 302 (M); DOS 702 (S) 

THE DYNAMIC JACK McDUFF . . . 

Prestige 7323 M ST 7323 S 

IT'S ALL IN HOW YOU LOOK 
AT "IT" 
Dave Gardner, Capitol T 2055 (M,; ST 2055 S 

OUR BIGGEST HITS . . . 

Drifters. Atlantic 8093 (M;; SD 8093 IS, 

CHUCK JACKSON ON TOUR . . . 

Wand 658 (MI; INo Stereo; 

COUNTRY MUSIC CORNER 
Confirmed from page 37 

ending Monday (27), begins a 

trek through Colorado, Texas 
and Oklahoma.... Key Talent, 
Nashville, has Larry Collins and 
his group booked into Miles 
City, Mont., for eight weeks, 
beginning Aug. 4. . . . Buddy 
Meredith and his band return 
to Cheyenne. Wyo., for an eight - 

,week stint, starting Monday (27). 
"I saw the Jimmy Dean show 

at the Flamingo Hotel, Las 
Vegas, last night (18), and it 
was great." writes country mu- 
sic impresario Jim Halsey, per- 
sonal manager to Hank Thomp- 
son. "The room was completely 

"and 
Jimmy really sold out. The au- 
dience really loved him. He has 
done so much for all of m in 
the country music business. I 
thought you would be interested 
in knowing that he is being so 
well received here in Las Vegas." 

. Leon McAuliffe and his 
swingin' western strings show at 
the Caravan East, Albuquerque. 
N. M.. Monday and Tuesday 
(27 -28), and Thursday (30) re- 
turn to the Golden Nugget, Las 
Vegas, for a week's stand. to be 
followed by a hitch at the Com- 
mercial Hotel. Elko, Nev., Aug. 
10-I9. 

Red Wiseman, president of 
Brite Stars Records, has moved 
his studio from Mount Carmel, 
Ill., to Bloomington, Ind. His 
mail drop is P. O. Box 825 in 
Bloomington. New on the Brite 
Star label is Everett (Red) Simp- 
son, whose two sides, "Rollin' 
River in My Heart" b.w. "One 
Broken Heart Ago," are due for 
release this week. . . Due to 
the death of his partner, Arlie 
Kinkade, Chuck Secrest, of 1217 
Dougherty Place. N.W., Canton, 
Ohio, says he now owns all of 
Kinkade's music holdings, and 
is anxious to contact the writers 
who collaborated with Kinkade 
on songs in the past.. . Paul 
Charon, Nashville musician and 
artist, is in basic training at Fort 
Jackson, S. C.. with the Ten- 
nessee National Guard. He will 
be in active service until Decem- 
ber. 

Starday Records is u s i n g 
Thurston Moore's Country Mu- 
sic Playing Cards as a premium 
item for its fast -growing Coun- 
try Music Record Club. Stardav 
has had a specially designed box 
made for the cards, with a spe- 
cial bonus card entitling the 
holder to a free album. The 
playing cards have been a pop- 
ular premium item, according to 
Marlowe McIntosh, of Heather 
Publications, Denver. , Tex 
Clark, county music promoter 
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and manager of Brite -Star Rec- 
ords, Newbury, Ohio, has begun 
a weekly column, "From Holly- 
wood to Hicksville," carried by 
several hundred newpapers from 
coast to coast. Column concerns 
itself with music, with special 
emphasis on the country' sound. 

Buck Owen and His Buck - 
eross are routed for Kelso. 
Wash.. 1 u I y 28; Tacoma, 
Wash., 29; Blaine, Wash., 30; 
Yakima, Wash., 31; Armory. 
Salem, Ore., Aug. I: Balboa 
Club. Empire. Ore., 2, and a 
return at the Golden Nugget, 
Aug. 6 -12. . . . Country' artist 
Mike Hight, who doubles as 
vice -president of Tel -For Net- 
work, which operates stations in 
Henderson, Greenville a n d 
Rocky Mount. all in North 
Carolina. has signed a recording 
pact with Chart Records, with 
his initial release on the label. 
"Lonely Walls" b.w. "I Don't 
Need a Heartache." slated for 
late next week. Hight and his 
Men of Music are alsD doubling 
on fair dates through the Caro- 
linas. 

Margie Singleton will be in 
Norfolk, Va., Saturday ( I ) to help 
Station WT1D celebrate its first 
anniversary as an all-country 
outlet. An afternoon and eve- 
ning show is planned at one of 
the areas largest mobile homes 
lot. with free admission to the 
public. Proceedings will be aired 
live. Supporting Margie in the 
anniversary show will be 
WTID's Gus Thomas and band, 
the Carolina Buddies, and others. 

Don Richardson Jr., of 
RadiOzarks, Springfield, Mo.. is 
again doubling this summer as 
editor of Free Parking, pub- 
lished for the travel industry of 
the Midwest by Marvel Cave 
and Silver Dollar City, located 
on the 2,000 -acre grounds of 
Marvel Cave Park in the Table 
Rock Lake region of Southwest 
Missouri. 

Richmond Expands 
Continued /rant r"tic' 13 

Designed to function with es- 
tablished Broadway producers. 
the new firm will function in 
pre -production areas and prop- 
erties will be created and op- 
tioned and writers will be given 
pre -production grants to de- 
velop the properties. 

The Richmond organization 
has published scores to three 
hits in a row on Broadway, in- 
cluding "High Spirits." "Oliver.' 
and "Stop The World, 1 Want 
to Get Off." 

COUNTRY DJ 
OF THE WEEK 

WSM Radio's "Mister DJ, U. 5. A." 
featured guest July 31 will be Bill 
McMahon of Radio WIBU, Poynette, 
Was. Bill hos been associated with the 
1,000 -watt WIBU three years and mn- 
ducts a doily 5:30 to 8:30 a.m. platter 
seg. As o pan of Bill's excursion to 
Nashville, he plans to bring with him 
a bus filled with "Grand Ole Opry" 
fans for an evening at the "Friday 
Night Opry," the George Hamilton- 
John Loudermilk tour of Music City, 
Saturday, and the "Grand Ole Opry" 
Saturday night. 

Epic Adds 

To 'Hot Line' 
LAS VEGAS -Based on last 

year's success with new artists. 
Epic last week debuted the ex- 
tension of its "Hot Line" con- 
cept with 23 LP's offering broad 
catalog appeal at sales meetings 
here and in Miami Beach, Fla. 

Sol Rabinowitz, national pro- 
motion manager. said the line 
had more established artists this 
year than ever before. The LP 
product is being merchandised 
under the consumer slogan: 
"Epic -An Exciting Dimension 

The new product offers four 
classical LP's. several offering 
new repertoire from Europe for 
the first time. counts' and west- 
ern and assorted rock. gospel 
and pop vocalist packages. 

The concept behind this fall 
release appears to be a continua- 
tion of broad programming. 
offering something for the spe- 
cialized markets. In the pop 
vocal field. the label offers 
Bobby Vinton, Buddy Greco, 
and George Maharis. 

In the teen -age field, there are 
albums by the Dave Clark Five 
and Scotty Moore. 

In the dance field. Epic's 
packages are by Ray Budzillek 
and Lester Lanin. Folk products 
include album by the Gold - 
briars and the Village Stompers. 
Country and western material in- 
cludes product by Dave Hous- 
ton, the Honey Dreamers and 
Jim and Jesse and the Virginia 
Boys. 

Going from the rag -time by 
Max Morath to the gospel by 
Bessie Griffin and the Gospel 
Pears, the label also offers a 

specialty by exercise expert Deb - 

International pop product in- 
cludes those from France. Scot- 
land. Australia and Spain. 

NEW YORK - RCA Victor 
has just released the first album 
of its Music Theater Series. It 
is the Music Theater of Lincoln 
Center's production of "The 
King and I.' and stars Rise 
Stevens as Anna and Darren 
McGavin as the King. The 
Dynagroove recording runs 52 
minutes. RCA Victor will record 
selected productions of the Mu- 
sic Theater over an eight -year 
period. 

A Giant 

He's in Town 
The Tokens 

B. T. Puppy 

502 

Nationally distributed thru 
JAY -GEE RECORD CO., INC. 
318 W. 48 St., N.Y. 36, N.Y. 

RAY CHARLES 
may:. 

has o big new hit! ? 

"NO ONE TO CRY TO" 

"A TEAR FELL" 
N, ABC -10571 

'JOHNNY 

LOVES ME' 
by FLORRAINE DARLIN 

s 105 

BILLBOARD Breakout Single 
CASH BOX Looking Ahead 
RECORD WORLD Top 100 
MUSIC BUSINESS Radio Exposure 

Chart 
MOVING UP ALL CHARTS 

CALL YOUR RfC DISTRIB. NOW 

coming . . , 

o 
L 

WOr LD Ok yz.T 

oit woR Twxrtrs 
EP{I'Eii 

WAIBEB BBOS 

when answering ads , . . 

Say You Saw It in 

Billboard 

gis' e,tTht.4Dy,coû E ,IXT 
86471E ¿X/1Z'O#' 
NOW AVAILABLE: PORTRAITS OF THE BEATLES 
12'2 x 12'2 Etched Chrome -cote 
Suitable for Framing & Pin -Ups 

* AUTOGRAPHED 
* POLY -WRAPPED 
* PACKAGED INDIVIDUALLY OR 

IN COMPLETE SETS OF FOUR (4) 
Get on the band -wagon now . in time for "The 
Beatles" personal appearance tour and the opening 
of their first motion picture, "A HARD DAY'S NIGHT." 

Minimum order 25 per individual artist, 24c each. or 25 complete 
sets of "The Beatles," four 14) in o package, 79' each. 

104 

F.O.B. Net. All Sales Final. 

For additional information and details, contact: 

MERCO ENTERPRISES, INC. 
750 Stewart Avenue, Garden City, New York. 1516) CH 8.7140 
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VOX JOX 
Continued from pare 20 

(Patterson, N. J.). appointed 
general manager WGVA, the 
Star Broadcasting Company out- 
let in Geneva. N. Y.... Larry 
Dean, WLOR (Thomasville, 
Ga.). switches his air show to 
WVLD (Valdosta. Ga.). Dean 
will he heard midnight to 6 a.m. 

J. Patrick Tallman, formerly 
a program director in the Mc- 
Lendon Chain, named music di- 
rector for KBAT (San Antonio) 
in conjunction with his after- 
noon air shift.... New line -up 
at WIBC (Indianapolis) Baker, 
6:30 -9:30 a.m.: Bill Jackson, 
9:30 -noon, formerly of WNDY; 
Wally Beethoven, in from 
WDGY, 1 -3 p.m.: Jerry Kunkel, 
formerly of KBOX. 3 -6 p.m.; 
Jim Shelton, 6:30 -7 p.m. (Tel - 
O -Test) & 7 -9 p.m. and Dick 
Kemp, 9 p.m. -1 a.m... .Mark 

coming . . . 

e 
tHE £gFT7L NO-"T OF1532.7T 

E¿v;TERTATNr 

WARNER BROS 

A ROCK IN' NEW ONE!!! 

BYRDIE GREEN'S 

"rI FOUND MY PLACE" 
b/w 

"I DESERVE IT" 
TCF 511 

Listen to . . . 

THE 

FASHIONS 
C 331 

Summertime 5ma sh!! 

"DARLING 

IT'S OVER" 
DALE & GRACE 

MONTEZ 930 

fitar") HIB/ti0r6R Dbl. Cup. 
mi. 21, Pa 

BOOKER T & THE MG's 

SOUL 

DRESSING 
STAX 153 

Dist. Nationally By Atlantic 
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Ross show on WVOB (Bel Air. 
Md.) receives more air time. 
Don Rogers, Al Wann and Clare 
Gray added to WVOB staff.... 
Bob Evans, WFMO (Fairmont - 
Lumberton, N. C.) deejay. joins 
WIZS (Henderson. N. C.). , , 

Chuck Marcus, formerly with 
WENZ (Richmond, Va.) to 
WIZS as host of 6 -IO p.m. show. 

Bill Hennes, WIBM (Jackson. 
Mich.) air personality. moves 
to WTRX (Flint) in 2 -7 p.m. 
time slot under air name of 
John Paul Jones.... Jay Fred- 
ericks, assistant program direc- 
tor CKSO (Sudbury, Ont.) joins 
CKLW (Windsor. Detroit) as 
host of "Music 'Ti) Dawn Show" 
on the 50,000 watt RKO out- 
let.. - . Jim Youngsblood and 
Bob Couch have been added to 
announcing and deejay staff of 
KQUE -FM (Houston). 

Charles John Stevenson 
(Uncle C h a r le s) looks mem- 
orably at one of the micro- 
phones used during his 19 years 
of radio broadcasting at WGY 

The was 
gold- plated and retired. marking 
Stevenson's 75th birthday. his 
retirement and broadcasting an- 
niversary. Merl Galusha (right). 
manager of operations of the 
General Electric station. pre- 
sented the memento. 

NYSBA Execs 

To Hold Parley 
Continued from pare 20 

eral manager. WFBR, Balti- 
more. Md. 

Research and ratings will re- 
ceive a going over at the con- 
ference when panel members 
Maurie Webster. vice -president. 
CBS Radio Spot Sales; Miles 
David. vice -president. Radio Ad- 
vertising Bureau; Lee Rich. 
senior vice -president, Benton & 
Bowles, Inc.. and Mrs. Mary 
McKennna, vice -president for 
research and sales. Metromedia. 
Inc.. delve into research in all 
of its ramifications. 

"News and Public Affairs - 
Shield or Sword ?" will be taken 
up July 30 by a panel fea- 
turing Slo Paul. publisher, Tele- 
vision Age: Robert Hyland. gen- 
eral manager. KMOX, St. Louis, 
Mo.; Elmer Lower. president. 
news special events and public 
affairs, ABC, and Joseph Dough- 
erty. vice- president and general 
manager. WPRO -TV. Provi- 
dence, R. I. 

The concluding panel session 
July 30 will be concerned with 
"Editorials. 315, Fairness Doc- 
trine and All That Jazz." Join- 
ing in the discussion will be 
FCC Commissioner Lee Loev- 
inger: Ken Greenwood, execu- 
tive vice -president, Swanco 
Stations, Tulsa. Oklahoma: Mar- 
cus Cohn. Washington attorney; 
and Roger W. Turner, director 
of News and Public Affairs, 
WMCA. New York. 

NEW ALBUM RELEASES 

This form is designed to aid dealers in ordering and broads° n programming. 

ARCHIVE 

The Works of JOHANN SEBASTIAN BACH: Organ Works, 
Helmut Waleha: 193 806 SAPM, ARC 73206. 

The Works of JOHANN SEBASTIAN BACH: .Musical Offer. 
.ng end Art of Fugue; Various Artists: 198 320 SAPM, 
ARC 73220 

BYRD: Mass for Four Voices, Virginal Music, Choristers 
a: We.rmin =ter Abbey (McKie): 198 801 SAPM, ARC 73201 

HANDEL: Harpsichord Music; Li Stakelmann: 198 694 SAPM, 
ARC 73194 

TELEMANN: Overture in D major, Conversa in C minor for 
oboe. strings and continuo, Sonata No. 4 in G major for 
flute, 2 viols and continuo; Various artists: 198 824 
SAPM 73224 

VARIOUS COMPOSERS: -The Italian Seicento (17th Century); 
Various Artists: 198 817 SAPM, ARC 73217 

VARIOUS COMPOSERS: Works from the Repertoire of the 
Chapelle; Wiener Sangerknabe and Chorus Viennensis 
(Mund); Concentus Musicus, Vienna (Ha man court): 
198 823 SAPM, ARC 73223 

BLUE NOTE 

LEE MORGAN -The Sidewinder: BLP 4157, BST 84157 - 
STANLEY mRRENTINE -A Chip Off the Old Block: BLP 

4150, BST 84150 - 

DELMARK 

ROOSEVELT SYKES -Hard Drivin' Blues: Dl 607 IM, 

DGG 

IN MEMORIAM WILHELM FURTWANGLER: ;412"1 KL 
27'31 (M) 

FANTASY 

LU WAITERS -Blues Over Bodega: 5016, 85016 

GRAND PRIX 

Tut SHINDO -Sae of Spring: GPM 1 (M) 

MGM 

- VARIOUS ARTISTS -Mus, from The Night of the Iguana: 
E 4247. SE 4247 

BRUNSWICK 

JACKIE WILSON- Somethin' Else!!: BL 54117, BL 754117 - 

CAPITOL 

NAT KING COLE -My Fair Lady: W 2117, SW 2117 - 
VARIOUS ARTISTS -The Big Hits from England d U.S.A.: 

1 2125. DT 2125 - 

CAPITOL OF THE WORLD 

MAURICE CHEVALIER The Young Chevalier: T 10360 (M! - 
RICHARD TRAUBER: T 10369 (M) - 

SERGIO BRUNI -My Naples: T 10370 (M) 
THE CONCERT ZITHER: Ruth Welcome: P 8602. SP 8602 - 
MUSIC FROM THE GREAT MOTION PICTURES; Franck Pewee! 

and Ha Orchestra: P 8603, SP 8603 - 

MERCURY WING 

ERNESTINE ANDERSON -My Kinda Swing: MGW 12281, SRW 
16261 

GAYLORDS -Let's Have a . . Pizza Party: MGW 12278, 
SRW 1627d 

JERRY MURAD'S HARMONICATS- Harmonica Cha-Cha: MGW 
12379, SRW 16279 

The Magic of SARAH VAUGHAN: MGW 12280, SRW 16280 
BEETHOVEN: Symphony No. 3 'Troia': Minneapolis 

- Symphony (Dorati(: MGW 140 47, SRW 18047 
GREIG: Piano Concerto in A minor / SCHUMANN: Piano 

Concerto in A minor; Hans Richter- Naeser, piano; Vienna 
Symphony IMOralt): MGW 14049. SRW 14049 

MENOELSSOHN: Violin Concerto/TCNAIKOVSKY: Violin Con. 
onto. Michele Auclair, violin; Innsbruck Symphony 
(Wagner(: MGW 14046, SRW 1E046 

MOZART: Symphony No. 35 /HATDN: Symphony No. 96: 
Detroit Symphony Orchestra (Paray): MGW 140.46. SRW 
13046 

CORAL 

COZY COLE -It's a Cozy 'World: CRL 57457, CRL 757457 

PETE FOUNTAIN -Licorice Stick: CRL 57460, CRL 757460 - 
GOOD GUYS -Sidewalk Surfing!: GNP 2001 (M) - 
GOSPEL EMERALDS- Singing the Gospel: CRL 57454, CRL 

757454 

MUZZY MARCELLINO- Whistling on the Beach at Waikiki: 
CRL 57441, CRI 757441 - 

The Best of LAWRENCE WELK: COSO 5, 7(008 5 

DECCA 

MANNY ALBUM d HIS JAll GREATS Plays Music from West 
Side Story: DL 4517, DL 74517 

ALFRED APAKA- Hawaiian Favorites: OL 8361, DL 78361 

LOUIS ARMSTRONG- Satchmo 1930.1934: DL 4331, Dl 74331 

Al BOLLINGTON- Serenades in Blue: DL 4423, DL 74423 

CORINNE BUCEY -Hew Voice in Town; DL 4550, Dl 74050 

CARMEN CAVALLARO- Cherry Blossom Time: DL 4545, 
Dl 74545 

AL COOPER'S SAVOY SULTANS- lumpin' at the Savoy: Dl 
4444, OL 74444 

81NG CROSBY WITH BUDDY COLE d HIS TRIO -Songs 
Everybody Knows: DL 4415, OL 74415 

JAN GARBER 6 HIS ORK -Latin Medley /Girl Friends Medley: 
25644 (Ml 

JAN GARBER d HIS ORK- They're Playing Our Song: 
Dl 4543, DI 74543 

WOODY HERMAN B HIS ORK- Golden Favorites: DL 4434 
Dl 74484 

GUY LOMBARDO d HIS ROYAL CANADIANS -Italian Songs 

Everybody Knows: DL 4516, DL 74516 

ROBERT MAXWELL, HIS HARP d ORK -Peg o' My Heart: 
DL 4563, 01 74563 

RUSS MORGAN d HIS ORK -Does Your Heart Beat for Me ?: 

DL 4503, DL 74503 

RICK NELSON -The Very Thought of You: DL 4559. 

Dl 74559 

CARL SANDBURG- Cowboy Songs and Negro Spirituals: DI. 

9105 (AI) 

SURfARIS -Fun (.ty, U.S.A.: DL 4560, OL 74560 

The Golden Horn of JACK TEAGARDEN: OL 4540, DL 74540 

CATERINA VALENTE- Golden Favorites: Dl 4504, DL 74504 

TAYLOR VRDOMAN -Songs from a Colonial Tavern: OL 4546, 

Dl 74546 

KITTY WELLS- Country Music Time: 0L 4554. DL 74554 

"WHOOPEE" JOHN ORK -Old Time Dance Party: Dl 4534 
DL 74534 

MONITOR 

The Voices of YEVOENI YEVTUSNENKO d ANDREI VOZNFSEN- 
SKY: MR 113 NI) 

VARIOUS ARTISTS- Hungarian Gypsy!: ME 413 (M) 

MONUMENT 

More of ROY ORBISON's Greatest Hits: MLP 8024, SLP 18024 - 

PRESTIGE 

GENE AMMONS- Biggest Soul Hits: 7306. 73065 

ERIC OOLPHY- Outward Bound: 7311, 73115 

JOE DUKES 6 JACK McDUFF QUARTET- Soulful Drums: 
7324, 73241 

RED HOLLOWAY 6 JACK McDUFF QUARTET -Cookie' 
Together: 7325, 73255 

SONNY ROLL INS- SaroPhone Collossus. 7326, 73265 

SELECT 

- MATTS BROS.-Seer - Pretzels + Music - Fun: SI. 1108 

TANGERINE 

Hallelujah LOUIS JORDAN Is Back!: TRC 1503 (M) 

UNITED ARTISTS 

_ Inside BETTY CARTER: UAL 3379, UAS 6379 

TEDDY CHARLES 6 THE ALL STARS -Russie Goes lam 
UAL 3365, UAS 6365 - 

FERRANTE IS TEICNER: My fair La4,: UAL 3361, UAS 6361 - 

VARIOUS ARTISTS -Golden Motion Picture Themes and 

Original Soundtracks: UAL 3376. UAS 6376 - 

VISTA 

ORIGINAL CAST SOUND TRACK -Mary PoROins: BV 4026. 

STER 4026 

1 
WARNER BROS. 

PETER, PAUL A MART in Concert: (2-12'1 2W 1555, 

2WS 1555 

'Slithery Dee' 

Continued front page 24 

two (Thursday through Mon- 
day) for the Labor Day Week- 
end to San Francisco, including 
an opportunity to see the 
Smothers. is the grand prize for 
the most imaginative entry of 

what a "Slithery Dee' looks 
like. Deejay will also go along. 
Runners up are to be awarded 
their new LP. 

Deejays and stations ready to 

kick off the contest are asked to 

write to Morris Diamond. na- 

tional promotion manager, Mer- 
cury Records. 35 East Wacker. 
Chicago. III., for complete de- 

tails- 

E VANS V I L LE. Ind. -B }Ton 

Zint and David R. Wood' 

WJPS staffers. have formed 

B &D Productions to promote 
record hops and bring shows to 

Evansville. The newly formed 

production outfit recently com- 

pleted a spot package for Dick 

Clark TV Productions for Clark's 

Summer '64 Caravan of Starr 

tour. 

BILLBOARD, August 1, 1964 
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audio /video retailer 
PHONOGRAPHS RADIO TELEVISION TAPE HI -FI COMPONENTS ACCESSORIES 

Bell Bows New Projector 

.COSE FILMSTRIP 

CHICAGO -Bell & Howell's new Specialist Autoload Model 
745 projector accepts a filmstrip -loaded cartridge, eliminating the 
manual handling of film necessary with other filmstrip units. The 
unit also accepts loose filmstrip or a 35mm. slide. Model 745A, with 
a five -inch, f 3.5 lens and 500 -watt lamp, is priced at under 5100. 

"Model 745B, with five -inch, f 2.8 lens and 750 -watt lamp, is under 
5130. Both models weigh 12 pounds. A third model. 745C. with 
same optical system as the 745B. has remote control. weighs 15 
pounds and sells for under SI50. 

Musictapes Bows Mono Line 
By NICK BIRO 

CHICAGO -In a significant 
move emphasizing the growing 
importance of pre- recorded tape, 
Musictapes, Inc., the nations 
second- largest independent tape 
producer, is releasing monaural 
versions of the nearly 300 items 
in its catalog. 

Pete Fabri, Musictapes head, 
noted that his firm is the first 
and only major tape company to 
offer its complete catalog of 
recordings in monaural versions. 

Musictapes' monaural tapes 
will be two -track and at 71 i.p.s. 
The firm will, of course, con- 
tinue with its four -track stereo 
production. 

Market Expands 
The Musictapes move is 

further evidence of the ex- 
panded tape market. Recent ad- 
vances have also been made in 
such things as slow -speed re- 
cording (and playback) and 
higher quality reproduction from 
lower- priced units. 

Optimistic statments from 
tape recorder manufacturers 
show that the industry is bent 
on giving the record industry a 

MONO TAPE RECORDERS MOVE 

Dealer's Wagon Runneth Over 
By JEANNETTE FORIIIBV' 

AUGUSTA. Ga. - The old 
axiom that you can't do husi- 
ness from an empty wagon" is 
seldom applied to tape recorder 
merchandising. but at N. & W. 
Camera Exchange in Augusta. 
it makes solid sense. according 
to Walter Galosky, veteran 
Georgia photographic retailer. 

Galosky pooh -poohs many of 
the notions which most dealers 
have in connection with tape re- 
corder merchandising. For one 
thing. he doesn't believe in over- 
emphasizing stereo models for 

music reproduction. particularly 
in selling against a photographic 
equipment background. 

Instead, Galosky concentrates 
on monaural tape recorders, at 
a lower price, still capable of 
excellent music reproduction. 
but useful for recording 
speeches, parties, serving as busi- 
ness dictation machines and gen- 
erally "fun for the owner." 

Low End Moves 
Although he carries stereo 

equipment up into the over $700 
price range, Galosky sells 85 
per cent of his volume in lower 
priced monaural equipment- 

and has a reputation as a 

topnotch center for tape re- 
corders by carrying no less than 
50 in stock. 

The huge size of this inven- 
tory, carried as it is in a camera 
shop, is invariably a surprise 
to tape recorder prospects, and 
just as invariably builds con- 
fidence. Galosky eschews small 
battery- operated tape recorders 
which he thinks of as merely 
"toys" and maintains the stock 
in a price range from $79.95 to 
$645. 

Most of his volume is sold 
(Continued on page 481 

not -too -distant run for its 
money. 

One of the biggest arguments 
in the past has been that tape 
prices have not been competitive 
with disks. Recent advances in 
slow -speed recordings virtually 
eliminate that argument. 

Constant Quality 
Already various tape produc- 

ers have followed 71/2 i.p.s. tapes 
with those cut at 33/4. l' /n and 
most recently 15 ' 16 i.p.s. The 
quality of the top three is barely 
distinguishable and that of the 

15;' 16 speed only slightly below 
that of the faster versions. 

The Musictapes move em- 
phasizes expansion toward still 
another big potential market - 
owners of monaural playback 
equipment. "Almost without 
anyone realizing it, a monaural 
pre -recorded music market has 
taken shape," Fabri stated. "The 
better quality of monaural tape 
recorders turned out by the hun- 
dred of thousands in the last few 
years has created a market po- 

(Corttinued art page 48J 

Motorola Sales, Net Reach 
New High; All Divisions Up 

CHICAGO - Record sales 
and earnings for both the second 
quarter and first half of 1964 
were reported l a s t week by 
Motorola. Inc. Second quarter 
sales were up II per cent. earn- 
ings up 25 per cent. First half 
sales were likewise up 11 per 
cent, earnings up a whopping 
76 per cent. 

Robert W. Galvin, hoard 
chairman, said that all six of 
Motorola's operating divisions 
contributed to the gain. 

Color TV receivers using the 
Motorola - developed. 23 -inch 
rectangular picture tube are in 
large -scale production. with out- 
put scheduled for continued 
increases. Galvin said. 

Consumer Product Gain 
"This product line, in addi- 

tion to other new color receivers 
and our well -accepted 1965 line 
of black and white TV, radios 
a n d phonographs, herald in- 
creased consumer products husi- 
ness," Galvin said. 

More than 1200 distributor 
personnel attended the com- 
pany's product introduction 
meeting held in the second 
quarter. 

Motorola reported second 
quarter sales of $101,698,057, 
up 11 per cent from $91,576,134 

in the same quarter of 1963. 
Earnings for the quarter were 
$4.448.341 or $1.10 per share. 
a 25 per cent increase over the 
previous second quarter record 
of $3.556.427 or 88 cents per 
share in the same period of 
1963. 

For the first six months, rec- 
ord sales totaled $192,023.984 
for an II per cent increase over 
S172,166.230 in 1963. Six - 
month earnings were at an all - 
time first -half peak of $8,678,- 
218 or $2.15 per share, up 76 
per cent front $4.913,094 or 
$1.22 per share in 1963. 

Plan New 45 
DiskAdapter 

CHICAGO -A 45 rpm spin- 
dle adapter which reportedly 
fits 95 per cent of all record 
changers now on the market is 

being put out this fall by Aldshir 
Manufacturing Company, Tuck - 
ahoe, N. Y. 

The device is called Ontni- 
daptor and is expected to sell 
for $3.95. Aldshir produces 
phonograph styli, cartridges and 
accessories. 

Emerson's Solid -State 11 -Inch TV on Way 
NEW YORK -Emerson has 

an 11 -inch vacuum tube, 82- 
channel portable TV in its line 
with a suggested list price of 
$99.95 and will add a transistor- 
ized 11- incher with a retail price 
tag under $150 in September. 

The firm has also entered the 
tape recorder field with five new 
models, all but one transistor- 
ized, ranging in price from 
$79.95 to $199.95. 

These were introduced in New 
York recently, along with Emer- 
son's line of black and white 
and color TV's, radios and pho- 
nographs. 

The color TV line consists of 
nine models -a leader table 
model at $369.95, five consoles 
from $399.95 to $599.95, and 
three streeo color TV theaters 
from $750 to $795. 

The black and white TV line 
consists of three 16 -inch port- 

ables from $1 12.88 to $129.95, 
nine 19-inch portables front 
$129.95 to $179.95 (including 
Model 19P03 with a built -in 
radio at $169.95), a 23 -inch 
table model in mahogany or 
walnut at $189.95, six consoles 
from $199.95 to $259.95 and 
five TV /AM /FM Phonoradio 
models f rom $329.95 to 
$499.95. 

The radio line consists of 

TOP OF EMERSON'S new tope 
recorder line, at $199.95, is a 
transistorized, four -track and 
two -track stereo record /play, 
mono record /play model. 

August 1, 1964, BILLBOARD 

EMERSON'S 19 -INCH TV at 
$169.95 has all- channel UHF - 

VHF tuning at top and AM 
radio tuning at bottom. 

EMERSON'S MODEL 1 1 P02 1 1 - 

inch, vacuum -tube TV with a 

personal listening jack lists for 
$109.95; without jack, price is 
$99.95. 

seven AM table radios from 
$12.95 to $49.95, four FM and 
AM FM models from $24.95 to 
$99.95, five clock radios from 
$14.95 to $39.95 and six eight 
and nine -transistor radios and 
gift ensembles from $19.95 to 
$44.95. 

In monaural portable phonos 
and phonoradios, Emerson in- 
troduced four models, two of 

EMERSON'S MODEL 32P02 
Clam Shell phonograph has a 

solid -state amplifier and auto- 
matic record changer at 
$39.95, manual changer mod- 
el at $24.95. 

which incoporate solid state am- 
plifiers at $24.95 for four -speed 
manual and $39.95 for four - 
speed automatic changers re- 
spectively. 

Four stereo portables range 
from $59.95 to $149.95, four 
stereo console phonograph and 
phonoradios in the Decorator 
series range from $79.95 to 
$189.95 and six console phono- 
radios are priced from $199.95 
to $299.95. 

FIRST U.S. MANUFACTURED, 
transistorized, 11 -inch TV will 
be introduced by Emerson in 
September, with a suggested 
list price under $150. 
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WHEN ITS GOT THAT 

"HIT- FEELING" 
THE FEELING IS 

MUTUAL!!! 

On All National Charts 

"SHE'S 
THE 
ONE" 

THE CHARTBUSTERS 
Mutual #502 

and 
A Hit All Tied Up in a 

Neat Package 

DAVID BOX 

"LITTLE 
LONELY 
SUMMER 

GIRL" 
on )OED Records 

MUTUAL RECORDS 
1314 -24 S. Howard Street 

Philadelphia, Pa. 

A Scintillating Smash! 

ANITA HUMES 

WHEN SOMETHIN'S 

HARD h 
R 4564 

ROULETTE RECORDS 
1631 Broadway New York, N. Y. 

coming . . . 

L 

41011 W OgLDV DF 

£v.rEgTArN 

WARNER BROS reprise 

ONE -STOP 
RECORD SERVICE 

Complete line of Spirituals, 
R & 8 and Catalog Merchandise. 

Write to be placed on our 
national mailing list. 

we 'hip anywhere C.O.D. 

Barnes's One -Stop 
1144 S. KeAe1e Av., ChlceOe 12,111. 

N! 02053 
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AOV11T1IM IN YINtPA/n 
MILANO YIN[ 

EQUIPMENT NEWSLETTER 

Cost of Home Entertainment 
By DAVID LACHENBRUCH 

Contributing Editor 

How does the American consumer spend his 
home entertainment dollar? 

FACTORY SALES figures for major home 
entertainment items, as com- 
piled by the Electronic Indus- 
tries Association, give a pretty 
good indication of the recent 
trends. However, they include 
sales of American manufac- 
turers only, and don't consider 
imports, except those items im- 
ported by manufacturers and 
resold.) 

Taking last year's $2.5 million factory sales 
of consumer electronic items and dividing it into 
share -of- market by categories, we get this pic- 
ture of the home entertainment dollar and where 
it went: 

TELEVISION took 41 cents of it. The phono- 
graph was the second most important category, 
representing 16 cents. Records and tapes took 
II cents, auto radios 8 cents, home radios 7 
cents, hi -fi components (tuners, amplifiers and 
speakers) 2 cents, and other consumer items 
15 cents (tape recorders probably represent the 
major item here. although electronic organs are 
included, too). 

In the TV category. black- and -white repre- 
sented 33 cents of the consumer dollar, while 
color accounted for 8 cents. 

A COMPARISON with 1962 shows that 
phonographs and records decreased their share - 
of- market -even though phono sales hit an all - 
time high last year. Phonograph sales dropped 
from 17 per cent of all home entertainment 
sales in 1962 to 16 per cent in 1963. Records 
and tapes dipped from 13 to 11 per cent in the 
same period, while home radios dropped from 
9 to 7 per cent. 

Part of the drop was accounted for by an in- 
creasing share -of- market for TV, which rose from 
40 to 41 per cent. The biggest increase. how- 
ever, was in the "other products" category, at 
least some of it attributable to increased sales 
of tape recorders. 

Tracing the recent history of the phonograph, 
from the standpoint of share -of- market, there's 
an interesting pattern. Even in the biggest year 
of monophonic high fidelity. packaged phono- 
graphs accounted for only IO per cent of total 
'some entertainment sales. Along came stereo in 
, 959, and the phonograph's share -of- market 

' to 18 per cent. As the stereo fever 
u, in 1960, the phonograph represented 19 

per cent of home entertainment dollar volume. 

The bloom was off the rose by the end of 
1961, and the phonograph in the last three 
years has settled down to 16 or 17 per cent 
of the industry's total. 

THESE FIGURES dramatize how directly the 
phonograph competes with other home enter- 
tainment items -particularly with TV. 

Perhaps the phonograph won't increase its 
share -of- market this year -largely because of the 
sharp rise in color TV sales -but there are solid 
indications that the trend is toward more dollars 
per sale in the packaged phono business. 

Last year saw the beginning of what looks 
like a reversal of a continual dip in phono 
prices. In 1960, the average factory price of 
a phonograph peaked at $87.22, then declined 
in 1961 to $83.88 and in 1962 bottomed out at 
$79.58. In 1963, there was the beginning of 
an upturning and the average price went up to 
$81.66. There are solid indications that the trend 
to higher prices has accelerated in 1964. 

PART OF the average prise rise is undoubtedly 
due to the increased percentages of stereo con- 
soles with FM -AM radio and to the growing 
popularity of FM stereo. In 1959 and 1960, 
only about half of all consoles were equipped 
with radios. This figure increased to 73 per 
cent in 1962 and 83 per cent in 1963. This 
year, it could go as high as 90 per cent. Some 
70 to 75 per cent of these radio -phono corn - 
binations this year will probably include FM 
stereo. 

At the same time, there is some suggestion 
that the ratio of consoles to portables is rising. 
From 1957 through 1961, consoles constituted 
from 36 to 39 per cent of total phonographs sold. 
But in 1962 and 1963, portables increased in 
popularity, and consoles represented only 33 per 
cent of unit sales. 

So far this year, consoles are up slightly in 
their share of the phonograph market. They 
represent about 40 per cent of sales for the 
first five months, as compared with 39 per cent 
in the similar period of 1963. Of course, the 
big portable- selling season is still ahead of us. 

There are other omens that the phonograph 
may be breaking out of its sale rut. In May, 
for the first time in 1964, industry-wide unit 
sales (distributor -to- dealer) were higher than the 
comparable 1963 month, although sales for the 
five -month period still trailed 1963 by about 
10 per cent. At the factory level, phono sales for 
May were a healthy 10 per cent above last 
year's figures. 

THESE REPRESENT first shipments of new 
"1965- model" merchandise, and give some indi- 
cation of the industry's confidence in its new 
product. 

If unit sales do go up again this year for 
another all -time high -and it's still possible de- 
spite the year's slow start -dollar sales probably 
will show an even greater increase. A look at 
most of the new phonograph lines is convincing 
proof that prices, on the average, must be going 
up. Not only is there increasing emphasis on 
higher priced models, but there are far more 
of them. Portable phonographs. for example, are 
hitting new highs in price with the "component - 
type" units. In consoles, several manufacturers 
have discontinued their low -end units in the 
$100 -$149 area. Transistorization has given the 
industry a new selling point, and, in some cases. 
seems to have been responsible for a lift in 
prices. 

These are some of the prospects for phono- 
graph sales as observed from the dog days of 
midsummer. A year which started off slowly 
appears to be picking up steam. Phonographs 
probably won't increase their share of the con- 
sumer's home entertainment dollar -largely be- 
cause color TV is boosting the size of his home 
entertainment budget -but an all -time high in 

sales volume is a very real prospect this year. 

More Emerson Models 

. Ì e 

EMERSON RECORDER MM314 

NEW YORK -Some addition- 
al highlights from the Emerson 
line, introduced in New York 
recently, include the MM314 
tape recorder, the 13C06 TV 
and the 21 K03 console. 

EMERSON TV 13C06 

The recorder is transistorized, 
has monaural record /play, four 
speeds, and sells for $89.95. The 
TV is an Italian Provincial wal- 
nut console, black and white 
picture. dual speaker sound sys- 

EMERSON CONSOLE 21K03 

tem and priced to sell at $259.95. 
The 21K03 console has a 21- 
inch color tube. AM FM FM 
radio, stereo phonograph with a 
Garrard changer. six speakers 
and is priced to sell at $795. 

Dealer Wagon 

Runneth Over 
Continued front puce 47 

in monaural tape recorder lines 
which he has selected simply 
because he has been pleased 
with the rugged, dependable 
construction of each and the low 
rate of service calls which al. 
low him to extend unconditional 
guarantees. In fact, on some re- 
corder lines, the Georgia photo 
dealer offers free service for 
one year, or even two years, de- 
pending on the price range, and 
the machine's reliability history, 

Selling a profitable volume of 
tape recorders is a personal 
thing with Walter Galosgy, who 
never misses an opportunity to 
demonstrate one to his regular 
photo customers, tying in such 
soundtracks with home movies, 
and then branching quickly off 
to the all -round entertainment 
usefulness of a recorder. 

His newspaper advertising is 
confined to split -cost promotion 
during the Christmas season, 
Father's Day, Mother's Day and 
graduation. Other than that out- 
lay, most of the recorder vol- 

ume comes from word of mouth, 
the fact that Galosky devotes a 

full window display to tape re- 
corders the year round and the 
enthusiastic ability of sales- 
people. 

Most salespeople, with incen- 
tive "spiffs" to encourage them, 
are quick to detect a use for the 

tape recorder. Many recorders, 
for example, have been sold to 

executives who must frequently 
make speeches and who have 
never had an opportunity to 

"hear their material themselves." 
Running off a demonstration 
tape and following with beauti- 
ful pre- recorded music "rings 
the bell" with numerous execu 
tives. 

Just as he has set aside one 
window display entirely for 

tape recorders, Galosky shows 
his big store stock in a separate 
section identified by an over- 
head canopy as "Tape Recorder 
Headquarters." Because record- 
er sales have been so good for 

the past two years, the Augusta 
photo dealer is adding 35 per 

cent more space to the store at 

present, most of it to provide 
greater tape recorder display 
area and service facilities. 

e 
Jensen Lists 
Needle Data 

CHICAGO -Jensen has re- 

leased performance data on its 

new R -type Dynalever /ceramic 
cartridge which the firm claims 

points up superior performance. 
The cartridge has low mast 

design, high compliance. su- 

perior tracking, snap -in needle, 

a novel styling converter cover 

and weighs 2.9 grams. 
Jensen is manufacturing 1w0 

types of the Dynalever for the 

OEM market and a K1295 snap - 

in model for jobbers. which re- 

places 37 types of popular stereo 

cartridges. 

Musictapes Bows 
Continued from pay., 4- 

tential that our surveys indicate 

is growing rapidly." 
The Musictapes head feels 

that tape recorder manufactur 
ers who make a machine that 

sells above $79 will now "be 

getting on the bandwagon to 

promote such machines as play- 

back equipment for pre- recorded 

music." 
Fabri estimated that monaural 

tapes will expand the Pre- 

recorded music tape market by 

as much as 50 per cent. 
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BEST SELLING 

PHONOGRAPHS, RADIOS & TAPE RECORDERS 

These ore the notion's best sellers by manufacturers based on results of a month- 
long study using personal interviews with a representative national cross- section 

of recordselling outlets (only) that also sell phonographs, radios and'or tope 

recorders. A different price group is published in the space each week. Each 

category °ppeors approximately every 14 weeks. 

Th percentage figure shown for each brand is its share of the total number 

of weighted points derived from all dealer responses. Point tabulations are 

hosed on the rank order of manufacture' sales at each dealer, and weighted 
by size of outlet. Only manufacturers earning 3 per cent or more of the total 
dealer points ore listed below, 

BEST SELLING MONAURAL TAPE DECKS AND RECORDERS 

POSITION 

BRAND OF TOTAL POINTS 

Wollensak 15.7 

This 
Issue 

1 

4/11/64 
Issue 

4 

12/28/63 
Issue 

- 
2 2 2 Voice of Music (V- M) 14.0 
3 1 4 Webcor 13.2 
4 3 - Sony 7.6 
5 7 5 RCA Victor 5.1 
6 - - Roberts 4.7 
7 5 3 Masterwork 4.4 
8 - - Concord 3.2 

Others 32.1 

Since this chart is based on the previous month's soles. it k conceivable that 
certain broods will oppen' at one time sod not at another because of many 
influencing factors. The it does not indicate that the above ranking applies for 
any period other than the previous month. Those brands that eppeored 
previous issues for this category and do not happen to merit a listing ahoy 
are shown below with their rank order in the issue indicated in parenthesis 

4/11/64 Issue: Norelco (6) 

12/28/63 Issue: Telectro (6). 

BEST SELLING STEREO TAPE DECKS AND RECORDERS 

POSITION 

BRAND °o OF TOTAL POINTS 

This 
Issue 

4/11/64 
Issue 

12/28/63 
Issue 

1 5 7 Wollensak 18.5 
2 2 3 Voice of Music (V- M) 16.9 
3 3 5 Roberts 13.1 
4 1 1 Webcor 9.2 
4 4 - Sony 9.2 
6 - - Ampex 5.2 
7 - - Telectro 4.2 
8 8 - Concord 4.0 
9 6 6 RCA Victor 3.8 

10 - 4 Masterwork 3.0 
Others 12.9 

Since this chart is based on the previous month's sales. it is conceivable shot 
certain brands will appear at one time and not of another because of many 
influencing factors. Thus it does not indicate Thal the above ranking applies for 
any period other than the previous month. Those brands thot appeared in 
Previous issues for This category and do not happen to merit a listing above 
are shown below with their rank order in the issue indicated in parenthesis 

4/11/64 Issue: Viking (7); Norelco (9). 
12/28/63 Issue: KLH (8). 

DISK DEALS FOR DEALERS 
A summary of promotional opportunities for dealers by manufacturers ono 
distributors currently offering records at special terms. Shown where avail. 
able ore stoning and expiration dotes for each deal as well as the dote of 
issue and 'serge number of the original news story and /or advertisemem 
providing details of each promotion. Pleose consult these for full information 
AUDIO LAB- Expires July 31, 1964. Started May 1, 1964. 
Buy s 

, 

records and get one free on entire g re Country and Western catalo mono and stereo. 

KING -Expires July 31, 1964. Started May 1, 1964. 
Buy s x records and get one tree on entire Country and Western catalog mono'and .I ergo. 

ATLANTIC -ATCO- Expires August 31, 1964. 
Started July I. 1964. Distributor receives 12 5 per cent discount on entire LP catalog. including all new releases. 

ABC -PARAMOUNT- Expires September 30, 1964. Started June 28, 1964 
A 12'. per cent discount on all new and catalog merchand. se 

IMPULSE- Expires September 30, 1964. Started June 28, 1964. 
A 1,' . per cent discount on all new and catalog merchand,e 
TANGERINE- Expires September 30, 1964. Started June 28. 1964 
A 12': per cent discount on all new and catalog merchand.se 
D00TO- Expiration indefinite. Started May 23, 1964. 
Boy five. get one free on all Comedy Record. 
GATEWAY- Expiration indefinite. Started March 13, 1964. Two free record: for every 10 purchased in series 1100. 1200. 1400, I. One free record for every 10 purchased in series 2000. 7000. 8000, 90C.'. with the exception of 9001 and 9003: hue 10 get two Tree. 

GNP CRESCENDO -Expiration date indefinite. Started July 1, 1964. The 600 Series- buy live, get one tree. Regular Seres -buy nine. out one free 
FOLKWAYS -Expiration indefinite. Started July 7, 1964, Eight pre packed units 110 records per packs, one prepack tree with par chase or rive pre -pack rest of Folkway catalog at 121: per cent addmcn diuount 
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Billboard Buyers & Sellers 

-- CLASSIFIED El 
A convenient marker place for the best sources of equipment, supplies, s wises and personnel . serving more than 20,000 buyers, sellers, and users of music, records, topes home entertainment equipment, coin machines and many other related products throughout 
the entire world. 

EMPLOYMENT SECTION 

SITUATIONS WANTED 

INTERNATIONAL 
SALES MANAGER 

won over a decade of excerience 
With a motor record company In this 
capacity. seeks a position that re- 
quires a mature diversified and 
mult.l:ngual executive who has 
plenty of experience; thorough 
knowledge of export trade and for- 
eign market research; numerous and 
valuable contacts among the world's 
leading record manufacturers. If Y. want and need such a man, write 

BOX 114 
c/o Billboard. 165 W. 46th St. 

New York, N. Y. 10036 

DISTRIBUTION ARRANGED 

CONSULTATION 
611 gl ee!ne amwer,.1 about Re- 
cording, Ili.lrihulinn. Printing. Ship - 

pine. Mimic Publl.hine, etc. 

NATIONAL RECORD 
PROMOTION Ce PUBLICITY 

PRESSING 
inn inn 1.111 

MORTY WAX 

PROMOTIONS 

1733 Broadway 
New York, N. Y. 

CI 7.2159 

RECORD MFG. SERVICES, 

SUPPLIES & EQUIPMENT 

RECORDING FACILITIES 
C &H' DEE JAI' WITH 18 YRS. ENPERI 

ce. board and salesman, w wr & SUPPLIES Ilkr to o Into partnership with station. 
911.' 

Jim Whitlock ISInxInR Cherokccr 
911 Crrrnbrae Drive. Sparks. Nev. aut 

ANNOUNCING 
a new low rote for 

SITUATIONS 
WANTED ADS 

to help people In the allied fields of 

MUSIC, RECORD. COIN, PROMOTION, 

ENTERTAINMENT 

to make the right. best paying eon 
necllons. TITIS IS THE PERFECT 
MEDIA FOR SELLING YOURSELF 
TO PROSPECTIVE EMPLOYERS. 

12.00 will do the trick for a t " 
ad in one issue ... maximum 35 
words. plus name and address. 

,7.111- COPY AND PAYMENT TO: 
Billboard Classified Mart 

165 W. 46th St. 
New York, N. Y., 10036 

DISTRIBUTING SERVICES 

RECORD DISTRIBUTORS 

DEALERS , .. ONE -STOPS 

, .. RACK JOBBERS 
in the following territories 

Montons, Northern Wyoming and 
surrounding counties. 

Order Your Supply of 

Recors! 
Preview 

BILLBOARDS GREAT NEW CON. 
SUMER LP MAGAZINE- CATALOG 

FROM 

MUSIC SERVICE CO. 
318 601-1 STREET 

GREAT FALLS, MONTANA 
Ls led 

conu 

4 11d lWu labels whirls 

AB-Par.' 7= 
B 
A ce 

T 
Ar- aoa An, 

Challeng Cricket. Diamond. 
Dolton. Double -L. Ue1F1, Epic, Ever 
71e 

Faber. Fei -gfd. Guyders. HI, 

Lauri, Janus. Jubilee, Jus. Kuas 
Laurie. Liberty. Lion, London, 

Monument. 
near, 

Murray, Mrrcun, MGM, monument. 
h111Pa. Sam C 

Psh. SW 
raodtlit les, 

Valiant. 
ire Brus.. 

Okeh 
Phlll 
Raa1 
Sn 
Sun. 

u Vangua.t 
w'Ing, 
IT'S A CAN'T -MISS SALES AND 
PROFIT MAKER! Check your regular 
Music Service salesman for special 
prices . or write to us. 

when answering ads . . . 

Say You Saw It in 
Billboard 

PROFESSIONAL DEMO 
RECORDS 

Finest Qrgr ,14Tí Pricrs- 
Top Notch Talent. 

8 Singers t salr-f 1,1; 10 Inslru mrnü Vocal Grouvs. 
Beat. MIIrp' Tape and Dlse EquIP. 

IAmvex. Altee. RCA> 
Large Sound Studios -Top Techni- 
cians. Plano or Organ & Vocal -1 
Song, S13.00; two songs, 323.00 (45 or 
78): add Guitar, Bass. Drums, Sax, 
Cl5arinet.rash Steel 

gong 
Guitar, Violin for 

.00 per . 

WRITE FOR FREE BROCHURE. 

DEMONSTRATION RECORD 
COMPANY 
oar torn Yvan 

Box 7301, St. C Lincoln, Nebraska 

MISCiLLANEOUS 

SEND FOR FREE PRICE LIST OF hilarious C.D.s. Skill, Monologs, etc , written by top show bic gagmen for Laughs Unlimited. 106 W. 45th Sr. 
N.Y.C. au8 

30.000 PROFESSIONAL COMEDY LINFA' Monthly lopleal gag service too' Frer catalog. Hobert Oeben. 35Y. Daniel Cmseent. Baldwin Harbor. N. Y. cheep 

LOOP PERSONAL LABE -. A. 7S POST. r Vs 
beAny 

na 
(meev, aa 

dqu 
ass tya, 

nd 
cozp abc 

ls aeked In,1r1t ßx3911,. !1tri; , iieerna (ó Cau ;2404. 

INTERNATIONAL 

EXCHANGE 

BELGIUM 

Everyone in the music 
business and every Ieenoger 

in Belgium reads 

JUKE BOX 
BELGIUM'S BIGGEST MUSIC 

MAGAZINE 

A one page ad costs you only 5220 
A one -year subscription is only S3 

Send your bank draft to 

JUKE BOX 
MECHELEN, BELGIUM 

Write for Sample Cop, 

GERMANY 

For information on 

MUSIC BOX and 
RECORD BUSINESS 

IN EUROPE 

contact 

AUTOMATEN -MARKT 
14, Ekberlslrasse 

Braunschweig. Germany 

Phone: 22900;23115 
Telex 09.52 604 

CLASSIFIED RATES 
Per Insertion 

t:" I 1" 2" Each Additional lach 
Manufacturer 
Advertisers I S9 51S I 525 59 

I 55 I 59 I 515 S5 

I 59 I OIS I 525 59 

I S2 I 59 I 515 S5 

''+e 
sold 15 ' avproxlmoteIy 35 ward:; 1" 70 words. 

All rat rs are for FACH insertion. PAYFAENT FAUST 0E 1!+ 

ADVANCE! 
Advertisements 2.. or larger are set in hoed stele. 

Distributors 1Regional;. 

u Employment 
Advertisers 

Disors 
Natributlional 

Situations 
Wanted for 
Individuals 

f 

USE THIS HANDY ORDER FORM 

c'uc d Z., Code 
F.:0 :: E +ICIGSE 'idi:O PAYMENT. WE DO NOT BILL FOR CLASSIFIED ADS 

FOR ADDITIONAL INFORMATION AND'OR ASSISTANCE CONTACT: CLASSIFIED ADVER- 
TISING MANAGER, Billboard. 165 West 461h 51, New York City 10036. 

A :yCRiiS'Ni, RACES INIEPNATI.NAt ExCNANCE 
Fla,yil,rd. Per :me SI 61,, 'nn 4 cer ,r erripn. 
C15PI:.Y. Per 510 r, 

e.CI, or treck worn erdet 
yr period 

IOk F TRH:1r INFORMATION CONTACT: Peter He ni e, Intrrnarionat Advertising Director. 
Oillbrard. 165 writ 46tÁ Slreel, New Yer4 

And10076 or 
Andre de Vekey, European Director. IS Honorer 
Square, W. 1, England 
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Guitars O Ukes Mean Plus $$; Ampex Credits 
Chi Dealer 

CHICAGO -"Turn about is 
fair play," or more plainly put, 
"Do unto others as they do 
unto you." Such is the credo 
of the retail record trade's clown 
king, Al Temaner. The owner 
of the more- than -a- dozen -unit 
Little Al record chain was feel- 
ing the pinch as supermarkets, 
dime and drugstores became 
competitors. 

"I tell you," said Al, stirring 
his morning coffee, if I were 
some kind of psychological type 
I'd have become a paranoid. 
But instead I decide to fight 
fire with fire. If every garage 
mechanic and his brother wants 
to be in the record business, 
why can't I turn the tables? 

"So, here I am doing the 
musical instrument bit. Right 
around January I began to sell 
guitars, ukuleles, banjos and ac- 
cessories - and that includes 
song books. You know a lot of 
book sellers are selling my prod- 
uct so why not vice versa." 

"Right now I'm capitalizing 
on the folk rage three ways: 
Folk records, folk instruments, 
and accessories for those instru- 
ments, like capos, pies and 
strings. In these first six months 
my non -record items have 
brought in 5 per cent of the 
dollar volume. Eventually, with- 
in three years, I expect it to 
account for about 20 per cent. 

"A lot of people have learned 
to use these instruments and a 

lot more are in the process of 
learning. This means an invest- 
ment of time and effort as well 
as money for lessons. This means 
folk music is going to be around 
for a long time. It's a safe, long - 
range investment. People spend 

months or 
to play -they're making more 
than a brief fad of this." 

Guitars are the best sellers, 
followed by ukuleles and banjos. 
Prices on guitars at Little Al's 
range from $19.95 to $99.95, 
banjos sell between $29 and $75 
while ukuleles open as low as 
$5.95 and close at around $25. 
The medium price zones pro- 
vide best sales action. 

Back on the subject of dol- 
lars, Al said he must sell six or 
more record albums at full list 
to equal the profit of one instru- 
ment sale. Trade -ins provide an 
even greater profit potential. A 
low initial investment is another 
incentive for adding an instru- 
ment section. Al estimated a 

decent record inventory required 
$10,000 while the fretted instru- 
ment department needs only 
$1,000. 

An angle requiring no inven- 
tory or capital at all is the 
catalog trade. The Little Al 
shops stock catalogs from musi- 
cal instrument manufacturers 
thus permitting sale of more 

llllllllllllllllllllllllllllllllllllllllllll IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII 

THE BEATLES 
ARE COMING 
ON TAPE 

CHICAGO -The Beatles are 
coming on tape, four -track 
stereo and two -track monaural, 
that is. Musictapes. Inc., is re- 
leasing the Beatles' United Art- 
ists original soundtrack. "A 
Hard Day's Night," this week. 
The album is reportedly one of 
the fastest selling in the record 
industry, with over 1.000.000 
albums claimed by the manu- 
facturer. Pete Fabri, Musictapes 
head, noted that this was the 
first time his firm had released 
a lape in both stereo and 
monaural versions. 
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Tells How to Do It Sales Hike to 

MUGGING THE CAMERA and making money with a fretted 
instrument section, Little Al Temaner gets an accompaniment 
from his wife Dora, 

items than are actually kept in 
immediate inventory. All goods 
sold through the catalogs are 
pure profit. 

No money is budgeted for 
promotion on any of the Little 
Al stock. This is one retailer 
who gets by with window and 
in -store displays. Of course, be- 
ing a bit of .a character helps 
the word -of -mouth campaigns. 

Guitars and other such instru- 
ments are great gift items, but 
record retailers carrying only a 
limited stock are advised to buy 
with care. Most of the Little Al 
trade is with middle class peo- 
ple from urban backgrounds. 

Al himself says: "An electric 
guitar will not move in my 
stores for three reasons -(I) I 

don't sell them, (2) they ain't 
ethnic, (3) they cost more than 
my customers are willing to 
spend." 

Little Al's experience with 
electrics is, of course, by no 
means a safe generality. Other 
record men in areas where the 
population has a more rural or 
country flavor report a near out - 
of -stock condition on electric 
guitars. Some said they would 
begin putting electrics aside for 
the holiday season as early as 
September. 

TELETONE'S MODEL 481 solid -state portable carries a suggested 
list of $29.95. Unit has three transistors, three -stage amplifica- 
tion, four -speaker system and shock -mounted Alliance four - 
speed motor. Wing- speaker cabinets are removable. 

Jensen Picks 
Detroit Rep 

CHICAGO- Jensen Indus- 
tries has named Richard A. 
Albrecht & Company manufac- 
turer's representatives in Michi- 
gan for its line of needles, car- 
tridges and phonograph drives. 

Albrecht is headquartered in 
Detroit. 

Marantz Names 
Kuby Sales Head 

NEW YORK -New national 
sales manager for the Marantz 
Company, component manufac- 
turer, is Leon Kuby, formerly 
national sales manager of Har- 
mon-Kardon and most recently 
national sales promotion man- 
ager for Fisher Radio Corpora- 
tion. 

Saul Marantz, president ,n,l 
Kuby's responsibilities will in- 

elude management of Marantz 
field activities, marketing and 

dealer promotion and product 
planning. 

New Products 
REDWOOD CITY, Calif._ 

Ampex Corporation president, 
William E. Roberts, said that 
new products introduced 

in the last three years accounted 
for 69 per cent of the company's 
record sales in the fiscal year 
ended May 2. 

Roberts' statement appeared 
in the company's annual report, 
distributed last week. He said 
the new products are the result 
of Ampex research and develop- 
ment programs which totaled 
$55,000,000 in the last five 
years. 

An additional 35 to 40 (less 
products are planned for intro- 
duction in the current fiscal 
year, Roberts said. 

Also contributing to sales and 
earnings growth in the year were 
increased commercial and indus. 
Hal sales and service operations, 
which accounted for M1 per cent 
of total sales. 

U. S. defense and govern. 
ment sales continued to increase 
but represented only 30 pet 
cent of the total. Sales outside 
of the U. S. grew from 26 per 
cent of the total in fiscal 1963 to 
31 per cent in fiscal 1964. 

As previously reported, Am- 
pex fiscal 1964 sales were $140,- 
049,000, up 18 per cent from 
$118,666,000 in 1963. Net earn- 
ings were $6,951,000 or 76 
cents per share on 9,180,271 
average shares outstanding, a 16 

per cent gain over $5,968,000 
or 65 cents per share on 9,133,- 
253 shares. 

Curtis- Mathes 
Bows $359.95 
Color Console 

DALLAS- Curtis -Mathes 
Manufacturing Company is in- 
troducing a console color TV 
set with 21 -inch picture tube 
and a suggested list price of 
$359.95, lowest -priced U. S. 

color TV set now on the mar- 
ket. 

The cabinet is of walnut 
veneer and selected hardwoods. 

Admiral Hosts Chi 
Kennedy Exhibit 

CHICAGO -Some 80.0410 

persons were expected to view 

the John F. Kennedy library 
exhibit in the Admiral Display 
Salon on North Michigan Ave- 

nue here July 23 -29. 
A total of 23 cities will be 

visited by the exhibit, which 

winds up in San Francisco 

Oct. 18. 

A CONTINGENT OF PACKARD BELL DEALERS were flown by the 

parent company to the exclusive showing of its 1965 TV and 

stereo line in Los Angeles recently. Boarding the plane in Chi- 

cago are: (first row) Clarence Paul, Chicago Bell; Jim Braun' 

Braun -Herr, Sheboygan, Wis.; AI Allison, Chicago Bell eod; 

F. S. Mattioli, American TV, Madison, Wis.; (bock row) Larry 

Slife, Larry's TV, Oshkosh, Wis.; Don Quinn, Quinn's TV, Nee - 

nah, Wis.; Don Gibson, Carson Pirie Scott, Chicago. 

BILLBOARD, August I, 1964 
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POP SPOTLIGHT 

THE LAST TIME I SAW PARIS 

lone Morgan. Colpix CP 469 
M); SCP 469 IS) 

.I comes to the music of romance, 
e and IT music cannot be equaled. 
Ps the foremost vocal delegate to 
from America and France is lane 

oars who sounds well M both languages. 
antically we hear: "The Poor People 
ris, "Autumn leaves," "If You love 

Really Love Me," "Domino," "C'est Si 

and others. 

äQó ROBERT: 
MAXWELL 
CHB 11111 RUNNIN' WILD 
STELLA BY STARLIGHT 
MINT IIE1 .11011.\II .111I II .1%1%10111 

T 
NIeR!fISS 

Of 

roo 
IN A SEMIMERTAE Mood 

POP SPOTLIGHT 

THE VERY BEST OF 

ROBERT MAXWELL 

MGM E 4246 TM); SE 4246 (S) 

enly music from cover to cover. Max 
who's riding the chart with his sec - 

pop single fon Decca) is making new 
-ds with each spin of the records. The 
gements are in the relaxing vein for 
most part but Maxwell, harp and or- 
Ira do swing out on several cuts. Se 
ans include "Good Night Sweetheart," 

Tide," "Ina Sentimental Mood." 

POP SPOTLIGHT 

MY FAIR LADY 

Ferrante 8 Teichcr. United 
Artists UAL 3361 (M); UAS 
6361 (Sl 

.nugh music from "MT Fair Lady" Is tar 
scarce commodity, this package with 

Diann duo is fresh and bright. The ar- 
irments are lush and posh and Ferrante 

écrTeither 
exude class on all of the 

s 

ALBUM 

REVIEW 

POLICY 

Every album sent to Billboard 
for review is heard by Bill. 
board's Review Panel, and 
its sales potential is rated 
within its category of music. 
Full reviews ore presented 
for Spotlight Picks or Special 
Merit Picks, and oll other 
LP's ore listed under their 
respective categories. 

(:Sfl'/ . l/ll//l - 

POP SPOTLIGHT 

LESTER TANIN PLAYS FOR 
DANCING 

Philips PHM 200 -132 (MI; PHS 
600.132 (S) 

I've lust canceled Lester Lanin and orches- 
tra out of my naal parry- album's so great 
in stereo that one could do real ell with 
just this gasser at any party. Wnin business- 
man bounces in magnificent style with 
classy medley alter medley. A few of the 
tunes to dance to are "Java," "Hello, 
Dollyl," "People," "Milord," "Fly Me to 
the Moon," plus a "Salute to the Beetles" 
medley; hootenanny medley and a classical 
themes medley. Ont of the way, clear the 
floor! 

xhir/ay xfe11 with 
xlnu/iv/ 1urr4anliu4a 

JAZZ SPOTLIGHT 

SOUL SHOUTIN' 
Shirley Scott 8 Stanley Tyr, 
renting. Prestige PR 7312 (MI; 
PRST 7312 (Si 

Ah, 'hs a good match. Shirley Scott with 
organ and Stan TurrentMe on tenor sax 
make beautiful jazz together. Assisted by 
Earl May on bass and Grasella Oliphant on 
drums, the combo moves along in grand 
style with fine interpretations of "Gravy 
Waltz," "In the Still of the Night," "Sere - 

nata" and "Deep Down Soul." 

JAll SPOTLIGHT 

CHET BAKER SINGS 

WorldPacific WP 1826 (M); 
ST 1826 (S) 

Baker allows his Trumpet to be upstaged 
by his vocalizing. Baker sings with a boyish 
charm and naturalness. The approach n 

honest and ungimmicked. To many Chet 
singe these tender and romantic songs the 
way they were written to be sung. Selec 
'ions Include "My Funny Valentine," "Some 
one to Watch Over Me," "There Will /fever 
Be Another You." 

bTtHtU 
ITT ,T1.7.1.sn 

GREAT 
LATIN HITS 

COUNTRY SPOTLIGHT 

GREAT LATIN HITS 

Eddie Peabody. Dot DIP 3581 
(M); DLP 25581 (5) 

The banjo Is certainly not relegated to the 
country music field any longer with more 
and more young people taking up the pick 
and pluckin' pop. Peabody's many follow- 
ers as well as the new.lound friends of the 
banjo will savour this package. "South of 
the Border," "Green Eyes," " Amapola," 
" Perfidia" are e few of the selections. 

-SP 4-SPECIAL 
MERIT %y 

J-G Forms 
SPECIAL MERIT PICKS New Label 

Special Merit Picks are new releases of outstanding merit which deserve exposure and which 
could have commercial success within their respective categories of music. 

POP SPECIAL MERIT 

GREAT COUNTRY HITS 

Andrews Sisters. Dot DLP 3567 IM); 

OLP 25567 (S) 

The gals tackle a flock of country hits 
with the same aplomb that has created 
them pop hit after pop hit. They sound like 
they've been singing' country style all of 
their professional lives. Billy Vaughn and 
Milt Rogers hate come up with the fop, 
notch arrangements and the gals take it 
capably from there Tunes include "Sioux 
City Sue," "Careless Hands," "Tennessee 
Waltz," "Bouquet of Roses." 

POP SPECIAL MERIT 

GREAT ACCORDION HITS!!! 

M`rn Floren. Dot DLP 3583 (M); OLP 

25583 (S) 

Floren is well known as a regular on the 
Lawrence Welk TV show which should aid 

the sales of the album. Floren does a 
fine ¡ob with some equally fine songs and 
good arrangements. The sound is right up 
to date -- bright and modern. Selections in 
elude " Volare," "I2th Street Rag," "Blue 
Velvet," "Canadian Sunset. 

10 POP SPECIAL MERIT 

JENNIE 

Jennie Smith. Dot DLP 3586 (M); OLP 

25586 (S) 

A pleasant and agreeable matching of cal. 
cots. JennA Smith projects a warmth and 
feeling that is the envy of many vocalists. 
With clarity of tone she interprets her some- 
time boss, who is also recognized as some- 
what of a talent himself. The mood is 
tender and romantic throughout. Among the 
Steve Allen songs included are "Tonight," 
"Spring In Maine, "I Love You Today." 

-**** 
FOUR -STAR ALBUMS 

The four.slar rating is awarded new 
albums with sufficient commercial po 
tential in their respective categories to 

Brit being stocked by moss dealers 
onestops and rack jobbers handling 
that category. 

POPULAR 

HI -HEEL SNEAKERS 
Tommy Tucker. Checker 2990 IN11 

THE NEW INTERNS 
Soundtrack. Colplx CP 473 IMI: SCP 
473 1St 

POLYNESIAN SUNSET 
The Bonalres. Dot DLP 3589 IMI: 
DLP 25589 1St 

VAUGHN MONROE'S GREATEST 
HITS, VOL. 2 

Dol DLP 3584 IN1); DLP 25584 1St 

THE CHALLENGERS 
Paull LP 107 I1111 

MORE PRETTY GIRLS THAN ONE 
Casey Anderson. Alco 33.16e 1511 

JAll 
ENGLAND'S NEW RIG BAND 
SOUND: THE LAURIE JOHNSON 
ORCHESTRA 

Calais CP 471 IMI: SCP 471 ISI 

MICHEL LEGRAND SINGS 
Philips PUN' 200.143 (MI; PHS 600 
14,1 IST 

*** 
THREE -STAR ALBUMS 

The Ihrestar rating indicates moder 
are sales potential within each record's 
music category. 

INTERNATIONAL 
ED ELW 

K 
E 15 STARS 

r'ur:I 22U0 IMI 

COUNTRY A WESTERN 
MODERN SOVARE DANCES 

Frannlc HrInlr. r'nn. 'l' '71 
SCP J7J Itii 

SPIRITUAL 
MEDITATING MOMENTS 

VermYa Phllllp. ' \Ileern IP IIn9 I.11i 

COUNTRY SPECIAL MERIT 

THE WORLD OF A COUNTRY BOY 

Johnny Seo. Philips PHM 200-139 (MI: 

PHS 600139 (SI 

Sea's got a real heman voice and projects 
a genuine feel for the material. Up.tempo 
or soulful ballad, Sea tells a powerful story 
with his deep basso voice. Tunes include 
"My Baby Walks All Over Me." 'Lonesome 
Road," "Blue Moon of Kentucky." 

Q°.) 
FOLK SPECIAL MERIT 

MAXINE SELLERS /FOLK SONGS 

Prestige Folklore FL 14032 (M) 

There is indeed a proliferation of folk 
singers and albums currently on the market. 
Of course, only a handful of the artists 
represented are worthy of special notice 
Maxine Sellers is one. Her sincere warmth 
and hauntingly beautiful singing distin- 
guishes her from the morass of pseudo loll. 
singers. Selections include "Katy Cruel," 
"Abilene." 

NEW YORK -The Jay -Gee 
Record Company, a division of 
the Cosnal Corporation, has 
formed a new label. Jay -Gee 
International. 

JGI will act as U. S. and 
Canadian distributor for foreign 
masters which have been ac- 
quired and which will be ac- 
quired by the parent label. 

The new label's first release is 

"Liebeskummer Lohnt Sich 
Niche" (Heartaches Don't Pay). 
recorded by German artist Si\v 
Malmkvist. 

SEE ALBUM REVIEWS 

ON BACK COVER 

UEERS AND SELLERS THROUGHOUT THE WORLD 

SE IT -KEEP IT -REFER TO IT 

EAR ROUND! 

VERYONE AND EVERYTHING YOU NEED -FROM 

ACK JOBBERS TO RECORD MANUFACTURERS -FROM 

LEEVE SUPPLIERS TO TRADE ASSOCIATIONS -FROM 

ALVANO PLATING TO RECORDING STUDIOS -FROM 

S. DISTRIBUTORS TO FOREIGN PUBLISHERS -FROM 

MPORTERS /EXPORTERS TO LOCAL PROMOTION MEN. 

ON'T MISS THE ISSUE THAT LISTS 

VERYONE YOU'RE LOOKING FOR . . . 

AND IS USED BY EVERYONE WHO'S LOOKING FOR 

YOU 
Billboard's 1964 -'65 International Buyer's Guide 

The most valuable reference source published for the music -record industry 

SUBSCRIBE NOW 
AND THIS VITAL DIRECTORY ISSUE WILL AUTOMATICALLY 
COME TO YOU AUGUST 15 AS PART OF YOUR SUBSCRIPTION 

Please enter my subscription to Billboard for 
1 YEAR $15 lLI 3 YEARS $35 New Renew 
Payment enclosed 
Bill me later 

Above subscription rates ore for continental U. S. and 
Canada. Europe: $26.00 per year by air. 

Other overseas rotes on request. 
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yes, Víríníii-- 
Ihcrc is a Srnity gauss 

It's built into every person's moral contract with himself ... and in the world of business, 
it's called "ETHICS." 

Some people choose to forget it exists ... but whether you deal in records, pharmaceuticals, 
bubble gum or publishing, it's the great unseen giant that separates the men from the boys. 

As with any intangible, Webster's Dictionary defines the word "ethics" in many ways, a few of 
which are: - "the science which treats of the nature and grounds of moral obligation; the science of 

human duty" - "a set of moral principles or values" 
- or closer to home ... "rules of practice in respect to a single class of human actions; as, 

social ethics, newspaper ethics" 

At Billboard, we take immense pride in our 70 -year heritage of sound and honorable business 
practice ... where ethics are as vital to our operation as unlocking the door to our office in the 
morning. 

Oh, sure ... the highest of ideals can inadvertently get a little bruised now and then .. . 

unavoidable in any large operation where hundreds of people scattered throughout the world are 
involved in each weekly product. But on the whole the ethical soundness of Billboard's publishing 
code is totally unmatched by any other industry publication ... and we'll take odds that no other 
music -record trade paper gets the kind of lively mail we do. 

For example ... a letter recently received from a Billboard contract advertiser: 

"For some time we have been complaining that the editorial content relating to merchandise 
issued or made by non -advertisers is in direct conflict with our paid advertising. 

"We are not trying to dictate editorial policy to your publication, but since the editorial 
coverage boils down to free advertising for a competitor's merchandise, we would have to be idiots 
to continue to pay for what someone else gets for nothing. If anything, non -advertisers in the field 
get broader editorial coverage than do those who advertise. On the basis of the evidence, it is 
obvious that the best way to expand our editorial coverage and maintain our competitive position 
is to stop advertising. 

"Until these problems are settled to our satisfaction, we will not renew our contract and will 
advertise only on a one -time basis when we feel it necessary." 

GUILTY, YOUR HONOR! ... As much as we hate losing that contract business, we must 
confess to our firm conviction 

- that just because you advertise does not mean you make news 

- that just because you advertise does not mean we are obliged to print your press releases 
word for word without checking the facts to make sure the story is newsworthy 

- that just because you advertise, we should lessen or suppress news about your competitors 

No, sir ... sleep is too precious. Furthermore -we don't run free ads to hype big accounts 
... or print "puff" to make the book look bigger ... or pull the wings off butterflies. 

What we do try to do is make certain 

- that every line of news in every issue of Billboard is accurate and of direct interest or 
importance to the industry 

-that our advertisers get a fair shake -by our membership in Audit Bureau of Circulations 
(ABC) which presents the industry an annual, unbiased audit of our circulation, letting 
advertisers know exactly who his message is reaching and where they are. 

- that our readers get the benefit of constan t un- grading and improvement of editorial content 
-by our membership in Associated Business Publications (APB) ... dedicated to furthering 
the editorial excellence and "ethical" standards of the business press. (Only ABC -audited 
publications are accepted for membership) 

Do you think any of the above could have some possible bearing on the fact that Billboard's 
paid circulation is twice that of any other music- record business paper? 

Yes, Virginia... there really is a Sanity Clause. All you have to do is close your eyes and listen 

to the fine print. 

Billboard 
The ONLY ABC.audited business paper for the munie- record industry 
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BULK VENDING 
risman Feels Beatle Tour 
ive Charm Trade Shot in 

CHICAGO - Bulk vending 
liections are up appreciably 

ver last year, according to Paul 
risman, King & Company 
ere. He added that not all of 
e increase is traceable to such 

of items as Beatle buttons and 
rolls. The rise is across the 

ard, but the Trolls and Beatles, 
Thing almost simultaneously. 
ve sold more than any items 

his entire experience. Cris - 
an explained. 

A BUILT FOR 

BUSINESS! 4 
hractive, compare MARK- BEAVER 

k Vending Machines sell themselves 

Available in many models, 
including combinahen units. 

SEND FOR ILLUSTRATED 
CATALOG, TODAY! 

ENDOR MFRS., INC. 

19 LEWIS ST. NASHVILLE, TENN 
PHONE: 615 -256 -4148 

DistribufOr aaaaa available 
through°. the werldi 

Great Time Sayer 

COIN 
WEIGHING 

SCALE 
lc or lc & Sc 
ombination 

Weighs 110.00 in 
pmnies, 130.03 in 
ickels. Springs 

ale precision Bali 
Waled. Heavy 
wetal base. Glens 
covered dial pro - 

/eels pointer when 

221° 
Complete With Sturdy 

Carrying Case 
ORDER TODAY 

"3 Dal eat. C.O.D., F.Oe. N. Y. Dronóuren, vvvle. rot Prlo.. 

MIB BOOM VENDING 
WHINE DIMMERS, Inc. 

J. SCHOENBACH 

. -10. ii,rch,ne.., P,,,, Globes 
n+a Wilds, Faletrs C,arette and 

r ^er M.40,1 s 3nna,r vrndo,s and 
sierary rafrchandni Cites WING rH[ '[Defoe RE0U1htS 

PS Lincoln Plato. BROOKLYN 16. N. Y. 

Plnld/nt 2 2900 

Both items are still moving. 
although they have slowed down 
a little, but Crisman expects an- 
other big boom in the Beatles 
when the Liverpool group comes 
back to this country for a late 
summer tour. He is preparing 
for it and advises operators not 
to be caught short. 

The penny machine, Crisman 
says, is still a big part of the 
market, and he expects it to re- 
main so, but there has been an 
undeniable swing to the 5 and 
10 -cent items. Quarter capsules 
are a slower- moving item, large- 
ly because it is not easy to put 
a good 25 cents' worth into a 
capsule. 

As president of the National 
Vendors Association. Crisman 

to 
Arm 

is pleased with the success of his 
policy of appointing seven co- 
chairmen in different parts of 
the country to assist the national 
chairman in charge of member- 
ship. The move has paid off, he 
says, and cites co- chairman Ar- 
thur Bianco, AB Vending, New 
York, as an example. Bianco has 
corraled seven new members 
since the NVA convention in 
April. 

Crisman also feels that the 
recently ended, successful fight 
against the anti -mingling bill 
that threatened the bulk industry 
also helped to whip up enthusi- 
asm for the NVA. It showed 
operators the value of concerted 
action, he says, and thus proved 
the case for a strong association. 

BULK BANTER 
Pacific Patter 

Mike (Butch) Fichera Jr. and 
his wife, Maureen, will soon be 
moving into their home in Van 
Nuys. Mike will take a week's 
vacation from his route to help 
get things in order. . . . Dave 
Slivkoff, Civic -Vend, made his 
usual Monday morning stop at 
Acme Vending for supplies... 
Bob Paradise was in town shop- 
ping for his bulk route. . 

Max Jones and family are back 
from a vacation in the High 
Sirras. 

Ken Parsons, Los Angeles op- 
krator, was in town and stopping 
off at Acme.... Ed Morgan, 
Torrance, was another bulk op- 
erator shopping early last week 
for his operation. . . Jim Har- 
ris, Rainbow Vending & Dis- 
tributing Company, San Diego. 
was in Los Angeles for supplies. 

John McCurry has sold his 
interest to his partner. Steve 
Watson, in San Diego Vendors 
Distributing Company. 
Charles S. Reed, Reed Distribut- 
ing Company, La Mirado, is 
hack on the job following a 

vacation spent in the East. . 

Norman Clark was another bulk 
operator in town for supplies. 

Murray Carr, Fullerton, is 
planning a vacation trip to Las 

Vegas.... Ralph Goulding, Los 
Angeles operator, is back from 
a brief stay in Las Vegas... , 

Jerry O'Hara has bought a num- 
ber of new machines for his 
route in Los Angeles... Ted 
Crawford, of Pasadena, keeps 
the Feldman, at Acme, sup- 
plied with fresh eggs. When he 
arrives at Acme on Friday for 
his supplies, he always brings 
a supply of fresh eggs. 

Herb Goldstein, Oak Manu- 
facturing Company sales man- 
ager. is back from a successful 
trip around the country. He took 
the Vista and Future Twins 
with him. Goldstein is planning 
his next trip in eight weeks... . 

The flying member of Oak. Nor- 
man Weitzman, flew his plane 
down to San Diego with his 
brother. Barry. Their wive, 
joined them for dinner with Sam 
and Lil Weitzman, who were 
vacationing with friends at Del 
E. Webb's. . . Ed Rosen, Op- 
erators Vending Machine Supply 
Company buyer. reports that the 
Trolls are still moving like wild 
and are now in good supply... 
Jim Harris, Rainbow Vending, 
San Diego. stopped off at Oper- 
ators to stock supplies. . 

Danny Marshall. head of ship- 
ping and stock at Operators, is 
on vacation in Texas with his 

COINMEN IN THE NEWS 
Ambling in Arkansas 

Hot Springs: Robert Marks, 
Marks Amusement Company, is 
settled in his new office and 
warehouse building at 606 W. 
Grant. His old quarters were 
destroyed by fire several weeks 
ago. . . . J. Earl Gill, Gill 
Amusement Company. has been 
busy lately adding new vending 
equipment to his route. . 

W. E. Lewis, Lewis Novelty 
Company. said his business is 
on the increase this summer 
with a big tourist trade. this 

Vending Headquarters for VICTOR 

The Most Complete and Finest Une of Bulk Vendors 

NEW SELECTORAMA 
BEAUTIFUL STORE WINDOW DISPLAY 

Available in le. 5e, lot, 256 or 50t coon mechanism,. 
Unit can vend 100 count Rum, V, V 1 and V -2 capsules 
11 se as single unit or can be mounted nn multiple stands 
New attractive and durable space -saver stand available for 
six or eight units. 
Double or triple your sales with this great vendor. Write 
for further details. color circular and ptfces. 

Large Stock of Vendors Parts and Merchai,iii 
Write for Prices. 

GRAFF VENDING SUPPLY CO., INC. 
2 817 W. DAVIS ST DALLAS, TEXAS 
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despite the gambling shutdown 
last march. 

Nathan Wheeless, Service 
Amusement Company. Jones- 
boro, who has been taking fly- 
ing lessons, recently got his 
pilot's license. He flew to Mem- 
phis recently.... Lester E. God- 
win, Hope Novelty Company. 
Wurlilzer representative in Ar- 
kansas. said he is enjoying 
good business.... Leo Tanner, 
manager of Helena Amusement 
Company. Helena, said the cot- 
ton crop for the area looks good 
and he anticipates a big fall 
business. 

Charles Gist, Gist Music 
Company. Helena. said the area 
has boomed since the bridge 
across the Mississippi River at 
Helena was finished two years 
ago.... Fred Johnson, Johnson 
Music Company, Heber Springs. 
said building of a dam there for 
a big lake and summer resort 
has vitalized the area's business 
and economy.... Arley Turner, 
Turner Music Company, Harri- 
son. in the heart of the Ozark 

(Crrntrrine,I rrn ('bec 5J) 
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BB BONER HAS 
SAM FOR GEO. 
IN EPPY STORY 

NEW YORK -Force of habit 
proved just too much for one 
of Billboard's staffers. A story in 
last week's Billboard. based on 
an interview with George Eppy, 
was attributed to Sam Eppy. 
Sam, who has not been active 
with Eppy Charms, Inc.. for 
two years. was for many years 
a head of the firm. He is retired. 
or as retired as a man of his 
energies can get, and enjoying 
the best of health. George Eppy 
is head of the Charm manufac- 
turing company. and the state- 
ment in the story should have 
been attributed to him. At least. 
though, Billboard's error kept it 
in the family. George and Sam. 
along with Sid who is active in 
the firm, are brothers. 
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family. They are making the trip 
in their new station wagon. 
Oak Manufacturing Company 
assembly plant has moved to 
Oak City. Imperial Die Casting 
will be the next to move in about 
60 days. Oak City is really tak- 
ing on the look of a busy me- 
tropolis with 60 cars parked and 
consideration is being given the 
installation of its own gasoline 
pumps. SAM ABBOTT 

SUPER 60 
NO BREAKING 
NO CRUSHING 
NO MISSING 

Try one Learn why other 
operators fond the SUPER 60 their 
favorite capsule vender. 
Getting the Northwesterner? It's 
newsy magarvnc. Ask to get on 
our maflrng list It's Tres! 

WIRE. WRITE OR PHONE 

CORPORATION 
2743 E. Armstrong St.. Morris, III 

Phone: WHitney 2.1300 

J. SCHOENBACH 
Distributor For 

oak Manufacturing Co , Inc. 

115 LINCOLN PLACE, BROOKLYN 16, N. Y. 

PResident 2.2900 

PHONE of WRITE FOR PRICES 

MANDELL GUARANTEED 

USED MACHINES 
r 

N.W. Motla1 a9, Ic r St 016./0 N.W. Dllux e, tr Or Sr Comb. 13.00 
N W. 10COI. 1t Tau Gum Math. 1e.00 
N.W. Modal lt Porc. cans 

read 1" 
"*.`' 80 6.30 

ABT DVns ]0.00 Mills le Tab Dir in 1].00 
Acorn e Ib. Globe 1060 

MERCHANDISE 8 SUPPLIES 

Pistachio Nuls, Jumbo Queen, Rro 3 .87 Pistachio Nuls, Jumbo Owen, 
White ,6 Pistachio Nuls, Large Tulip .67 Pistachio Nuts, Vendor's Mir. .N Pistachio Nuts, Sheik. Rad .59 

Cashew, WiVg° ,74 
Bee new, euHS .71 Peanuts, Jumbo e5 
s P rear - .M Mixed Nuls J7 Baby en leks .-...... .. .35 gambow PeanYls 73 Bridge Mils All cotton =eel Beans .33 Jolly .31 
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Adams Gum, all Il'vore,u In Wri01eY s Duns, all 
!!!'.7.r.''.7" cl. As BeechÑ,ul, 100 ct. .63 

H 41A17 :s Choci",it, me c1. .30 Mlnlmum order, 7S Boxas. aesorlsd. 

halle fa bee or Pares. Su Dille 
e 

Everything Brackets. Charms EverYlhiisn far IM opera /or. 
one -third Deposer, Balance C.0.0 

IMMEDIATE DELIVERY 

on the New 

GOLDEN 60 
This "all prod 

ucl" vendor Is 

Truly the most 

versatile on 

the market. 
Handles ball 
gum, charms, 
capsules. all 
nuts and any 

small bulk 
products with. 
out breaking 
or crushing. 
Gold denota. 
live front 
panel. Mam- 
moth capacity, 

Available with Ic, St, tic or 25c 
Mechanisms 

Stamp Folders, Lowest Prices, Write 

MEMBER MACNINEL Ina. 

NORTHWESTERN 
SALES AND SERVICE CO. 

MOE MANDELL 
446 W. 36th St., New York 18, N. Y. 

Longocre 4 -6467 

Say You Saw It in Billboard 

Please rush complete information and prices on 
Northwestern SUPER SIXTY Ball Gum- Charms 
Vender Las illustrated) as well as other North- 
western machines. 

NAME 

COMPANY 

ADDRESS 

CITY 
Fill in coupon, clip sod moll to 

KING a COMPANY 
3703 W lake 31. Chicago 1, III. Phone. K! 13302 

We handle complete line of machines, pares Cr supplies. 

wioo UGluk 

sae: le lab Gum 
i- 

Poackage 

uGut 

S 4° 
PnCandles; I Hersheys320 cone Sou CDelyd aab)' Cheeks: Lea finii. Coln IVr7s7 L Siam r Eulde aPklm. Snnitory SuPnllcs, Ruule CaNx. Charms. aPSU Les 

RetraeWble Ball rn l'rns. new and 
Co. for nrlres and uur ns.s I2 -rare atalog. 
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INTRODUCING! 

the ultimate in 

SANITARY 
VENDORS 

YO 
PM-DUO 

RECESSED ACE SOCK 

BAKED ENAMELED CABINET 

CHROME MECHANISMS 

CAPACITY' 

Duo -300 Flat Packs 

Trio -450 Flat Packs 

Compact Mugged Construction. Any 
Combination of 2.5e and 50 Coin 
Mechanisms. Clutch Handles. Adjustable 
Hoppers. Write for Prices. 

PEN -MAR 

DISTRIBUTING 
Authorised Oak Distributors 

Box 1142, Hagerstown, Maryland 
Phone 739.0880 

when answering ads . . 

lay You Saw It in 
Billboard 

Mitchell Presents NVA Case 
To Chief of Excise Tax Div. 

CHICAGO - Don Mitchell, 
counsel to the National Vendors 
Association, met informally with 
the chief of the excise tax divi- 
sion of the Internal Revenue 
Service in Washington recently. 
NVA wants a ruling exempting 
bulk vending merchandise from 
the excise tax provisions appli- 
cable to jewelry sales. 

Prior to this meeting, the IRS 
had taken the position that any 
rings. bracelets, pins or other 

Droll Troll Series 
PITTSBURGH -The Penny 

King Company this week bowed 
its Droll Trolls series for 1- 
cent vending. The Trolls have 
painted eyes and belly buttons. 

articles of imitation jewelry, if 
designed to be worn. should be 
classified as imitation jewelry for 
purposes of the federal excise 
tax. 

Mitchell feels the meeting en- 
lightened the IRS to the prob- 
lems of the bulk vending indus- 
try. The NVA is continuing to 
present briefs and arguments and 
has hopes for a favorable ruling. 
The association's position is that 
articles intended solely for chil- 
dren are not jewelry. but toys. 

Mitchell believes that if it 
were not for the actions taken 
thus far by NVA, the Revenue 
Service would he attempting to 
enforce the excise tax provisions 
on bulk vending items. The con- 
sequences of such enforcement 
would be so severe many bulk 

COINMEN IN 
Continued from page 53 

Mountains, said he is enjoying 
one of the best summer seasons 
ever. 

James Akers, Akers Music 
Company. Harrison. is recuper- 
ating from an auto crash near 
Branson. Mo. He hit the rear of 
a truck in a fog on a mountain 
curve. suffered broken ribs. eye 
injury and face cuts.... Jack 
Ethridge, Jack's Amusement 
Company. Hampton. and his 
wife spent a vacation week in 
New Orleans.... Lloyd Barber, 
B & C Music Company, Forrest 
City, was in Memphis recently 
to get delivery on a pickup 
truck with two -way radio for 
his route. 

H. L. Hopkins, Hopkins 
Amusement Company, Fordyce. 
was in Memphis last week shop- 
ping for some new pin games. 

N. O. Bledsoe, National 
Novelty Company, El Dorado. 
said it was "mighty quiet" since 
his son, Norman, 21, married in 
June.... Paul Hurst, Hurst Mu- 
sic Company, Atkins. said he is 
enjoying a wonderful tourist 

Please rush complete information and prices on 
Northwestern SUPER SIXTY Ball Gum -Charms 
Vender as illustrated) as well as other North- 
western machines. 

NAME 

COMPANY 

ADDRESS 

CITI' 
Fill In coupon, clip and mall to: 

BITTERMAN & SON 
Member National Vending Machine Distributors, Inc. 
471, E. 27th SI. K icy 27, Mo. 

Phone: WA 3 -2900 

We handle complete line of machines. parts G supplies. 

the Newest and Best in 

ROCKET CHARMS 
WITH FREE DISPLAY FRONTS 

Five big assortments ... all items specially 
designed, plus rings with inserts, for Sc 

Rocket Vending. 

FßEE ,Ilui^ral.d 
sneers U 
Fe.rur:^ narms, 
R,ngs d Bulk 
cns.ms. 

The 

PENNY KING' 
Company 

2534 Mission St., Polsburgh 3, Po. 

10c 

ATLAS MASTER 

(apsele Vender 

World's Largest Selection of Miniatur Charms 

54 

THE NEWS 
business. He has music and 
amusement machines in a beau- 
tiful summer resort area at Petit - 
jean Mountaina near Hot 
Springs. where there is a State 
park, cabins. vacationers who 
pitch camp, water skiing. swim- 
ming, boating, fishing. 

Bud Strickland, Strickland 
Amusement Company, Bald 
Knob, said the area. noted for 
strawberries, just finished its 
best season in years.... William 
Adams, Ozark Vending Com- 
pany, Batesville, was in Mem- 
phis recently to buy records 
and equipment.... Joe Michie, 
Gay Music Company. Blythe- 
ville, returned recently from 
Austin, Tex., where he visited 
his son, who is administrative 
assistant to the city manager. 

Sam Torjusan, B & T Amuse- 
ment Company, Blytheville. just 
returned from a vacation at 
Mountain Home. Ark.. a resort 
spot.... M. L. Armstrong, Arm- 
strong Amusement Company. 
Brinkley, was in Memphis last 
week buying records.... Bill 
Smead, Camden Novelty Com- 
pany, made a fishing trip to Hot 
Springs, caught a lot of big 
ones. 

Walter Dunaway, Dunaway 
Music Company. Conway, and 
also mayor of Conway. is a busy 
man with side interests in real 
estate development. in addition 
to his route and official duties. 
He fishes in his spare time.... 
Thomas Mann, Ashley County 
Music Company. Crossett, is re- 
pairing and revamping phono- 
graphs on his route, has also 
added two new ones. . . . 

Graham Wilson, former opera- 
tor at Crossett, now operates a 
TV repair shop. 

Pacific Patter 
Delfino Franco, Manila oper- 

ator, was in town and visited 
Vendart, Duarte International, 
and Simon Distributing Corn - 
pany. Marshall Ames, Vendart, 
visited with Franco in the Phil- 
ippines a couple of months ago. 

. Mike Ames, son of Marshall 
Ames, lost the first joint of the 
index finger on the right hand 
in a hedge snipping accident. 

Steve Ames is working the 
cigaret route for Marvin Jones 
Music in the San Fernando Val- 
ley. Steve recently graduated 
from high school. Another of 
Marshall Ames' sons, Douglass, 
7. goes into the hospital soon 
to have his tonsils and adenoids 
removed. 

Henry Leyser, president of 
Associated Coin Amusement 
Company. Inc.. Oakland. visited 

operators would be forced out of 
business. 

Mitchell strongly Urges all 
bulk operators not to mislabel 
their trinket merchandise as jew- 
elry- He advises dressing all bulk 
vending machines to make it 
plain that the contents are not 
jewelry and are intended for 
children. 

the Los Angeles branch, which 
is headed by Herman Bled.... 
Bob Meada of the shop force at 
Simon Distributing is on vaca- 
tion fishing off the coast of 
Mexico near Ensenada.... Joe 
Merel, Simon Distributing Com- 
pany parts department, returns 
soon from a vacation of which 
he spent part at Yosemite. Max 
Brown, Philadelphia operator, 
was in town. He is Lyn Brown's 
brother.... Hank Dabeck, pro- 
duction manager for United 
Manufacturing Company. Chi- 
cago, and his wife, Helen, and 
son, Johnny, spent their vaca- 
tion in Los Angeles and visited 
Knott's Berry Farm in Buena 
Park. 

Eldon Dale, Dale Engineer- 
ing, is back from San Francisco, 
where he showed his newest game 
to operators in that area. He is 
the designer of the Dale Gun.... 
Joe Duarte, Duarte Interna- 
tional Sales, returned late last 
week from a trip that included 
the New York World's Fair and 
Montreal.... Hank Tronick is 
back at his desk at C. A. Robin- 
son Company, following minor 
surgery in St. John's Hospital in 
Santa Monica.... Construction 
has started on a new building 
for Nickabob Sales, Visalia, 
Clyde Love reports. 

Nick Carter, King Distribu- 
ting Company. Rock -Ola dis- 
tributor. is back from a business 
trip to the Visalia branch office. 
... Walter Cook, Palos Verde 
operator, is visiting in Yosemite. 
where he has some land hold- 
ings.... Paul A. Laymon, Inc.. 
has received its second ship- 
ment of the Bally Grand Tour. 

Jim Wilkins Jr., Jimmy Wil- 
kins' son, Paul A. Laymond. 
Inc., is returning soon from six 
weeks on an island off Puerto 
Rico with a church mission 
group. The group made a stop 
in New Orleans and Mexico 
City.... Don McGowan of the 
Los Angeles R. F. Jones Com- 
pany contracted for a 100 
switchboard, Tele -Norm system, 
at AiResearch of Garrett Cor- 
poration. 

John Malone of the R. F. 

Jones background music depart- 
ment is getting in some smooth 
sailing during the warm months. 
He sails near his home at King 
Harbor near Redondo Beach. 

. Bob Holm, R. F. Jones back- 
ground music department. and 
Linda Graves are to be married 
soon. 

Leah Miller, secretary at 

R. F. Jones Company, is work- 
ing toward her college degree 
in education.... Tony Sanchez - 
Corea of the San Francisco R. F. 

Jones Company background mu- 
sic department, and his wife 
spent two weeks in Southern 
California.... Ed Mason of the 

Los Angeles R. F. Jones Corn - 
pany parts department is back 
at his desk, unwinding paper- 
work that accumulated while he 

and his family were on vacation 
in Oregon, Idaho and parts of 
Western Canada.... Bill Gray 
of the R. F. Jones vending sales 

department is back from Las 

Vegas.... Johnny Hot., R. F. 

Jones, spent part of last week 
in San Diego.... Woody Mat - 

(Continued on page 58) 

You count 
more 

with OAK! 

*oak 
MANUFACTURING COMPANY, INC. 

'um miear,Mleea an e,ern flit...inn. 

e%4'(ot on ..; 'BALI AND 

VENDING 

GUMSeo.reee 

Direct Low Factory Prices 
Bubble Ball Gum, 140, 170 6 

210 ct. 6 Giant Sice. ..301:214 
Chicle Ball Gum. 130 cí.,33'. lb 
Clot -o-Vend Ball Gum _43sha 
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Chicle Chicks, 320 6 520 cí..39 N. 
Bubble Chicks, 320 6 
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5 -stick Gum. 100 packs 52tt .00 

F.O.B. Factor 150 Ib. lots 

AMERICAN CHEWING PROOOCII 
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Ich 8 Mt. Pleasant 
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BULK VENDORS 
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Silver Kings, Sc Mdse. 730 

Schermack Roll type Stamp, 
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each in lots of 10 or more 
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RAKE Coin Machine Exchange 
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Philadelphia. Pa. 
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Copyright Act Revision Would Gulf Coast Wurlitzer's 
South Texas Distributor Remove Juke Box Exemption 

By MILDRED HALL 

WASHINGTON - The Li- 
brary of Congress has incor- 
porated ternis of the Celler (D., 
N. Y.) bill to end the juke box 
performance royalty exemption 
into its legislation to revise the 
1908 Copyright Act. Inclusion 
of the anti -exemption proviso 
will not stop action on the in- 
dividual Celler bill (H.R. 7194), 
which is still awaiting action by 
the House Rules Committee. 

The Library of Congress bill, 
H.R. 11947. also introduced by 
House Judiciary Committee 
Chairman Emanuel Celler last 
week incorporates final pro- 
visos of the copyright revision 
which has been under study for 
nearly a decade. The terms of 
the legislation are being released 
at this time largely to dissemi- 
nate all the proposed changes 
for study by copyright experts 
in creator and user fields. Panels 
of these experts have been meet- 
ng - and arguing - over the 

years on wording of the revision. 
New legislation would length- 

en the copyright term to life 
and 50 years, modify present 
compulsory license by raising 
statutory mechanical royalty 
ceiling and providing broader 
recovery against infringers, and 
would give sound recordings a 
measure of protection, at least 
against duplication. The new law 
would become effective Jan. 1. 
1967. 

Final action on the original 
Celler bill to end the juke box ex- 
emption would be almost beyond 
belief in this waning session, 
even if the very reluctant House 
Rules Committee should let it 
get to the House floor for a 
vote. The Rules Committee has 
already held one hearing on the 
bill (Billboard June 20, 1964), 
but was to schedule another to 
hear opponents, Reps. Roland 
Libonati (D., Ill.) and Byron G. 
Rogers (D., Colo.). Libonati and 
Rogers fought hard to prevent 
Judiciary Committee's favorable 
reporting of the bill. Rules Com- 
mittee has no hearing scheduled 
at this time. 

The bill to revise the Copy- 

right Act will go through many 
weeks and months ot-ltearings 
by House and Senate Copyright 
Committees during the next 
congressional session. `Troth the 
revision bill and the Celler anti - 
juke box exemption bill will 
have to be reintroduced in the 
89th Congress, which gets under 
way in Jan.. 1965. All bills die 
at the end of each two -year 
congressional session. 

The surprise decision of the 
Library of Congress to incorpo- 
rate the terms of the Celler bill 
in the over -all copyright revision 
will give the anti -exemption pro- 
viso two chances. If the Celler 
bill fails of passage as an indi- 
vidual bill, or if Representative 
Celler does not reintroduce it 
next year (assuming that it can- 
not possibly pass this year), 
action on the general revision 
bill may eventually carry the 
anti -juke box exemption along 
with it. 

Originally, the Library of 
Congress' Copyright Office had 
planned to stay out of this par - 

(Continued on par.- 56) 

JOE R. STEELE 

HOUSTON -The Gulf Coast 
Distributing Company here has 
been formed as the Wurlitzer 
distributorship for South Texas. 
It replaces the Bill Williams Dis- 
tributing Company, which has 
been dissolved. 

President of the new firm is 
Joe R. Steele. who represented 

L. C. BUTLER 

Wurlitzer in South Texas from 
1948 to 1960. Vice- president is 
L. C. Butler, a veteran coin ma- 
chine executive from Houston. 

The company's headquarters 
at 2617 Lecland Avenue, will 
carry a complete line of phono- 
graphs. parts and supplies and 
have a modern service depart- 
ment. 

EUR OPEAN N EWS BRIEFS 
New Target Game 

OBERHAUSEN. West Ger- 
many-A new target game is 
being marketed by Emil Berg - 
feld Apparatebau here. Called 
the Embeo pistol target gallery, 
the game has an electro- 
mechanical mechanism with a 
special caliber air pistol. The 
player fires lead pellets at six 
moving targets. The producer is 
promoting the game as ideal for 
target competition tournaments. 

Tax Problem 
COLOGNE - The Central 

Organization of German Coin 
Machine Operator Associations 
(ZOA) reports that some pro- 
gress is being made in gaining 
government attention to hard- 
ships experienced on the coin 
trade by the proposed added - 
value tax and the repeal of the 
amusement tax in some German 
states. 

President Hasso Loeffler re- 
ported that the problems posed 
for certain branches of trade 
and industry by the added - 
value (Mehrwertsteuer) are now 
tinder consideration in the Min - 
istry of Finance. While there is 
no chance that the trade will 
gain a specific exemption from 
the tax, its wishes will he taken 
into account in any rewriting of 
the law, Loeffler said. 

North Rhine -Westphalia pro- 
poses to repeal the State amuse- 
ment tax but to levy a special 
tax on phonographs. Loeffler 
says there is strong sentiment in the State legislature for easing 
the tax burden on the phono- 
graph operators. 

Norwegian Trade 
OSLO -Norwegian operators 

are studying the possibility of increasing the importation of 
equipment from countries asso- 
ciated with Norway in the Euro- 
pean Free Trade Areu (EFTA). EFTA states have just held 

August 1, 1964, BILLBOARD 

a meeting in Edinburgh, Scot- 
land, which presented a roseate 
report on progress in slashing 
customs barriers inside the trad- 
ing community of the "Outer 
Seven" States. 

Because of the scaled -down 
customs barriers, Norwegian op- 
erators in theory could save 
considerable money importing 
from EFTA lands. The main 
countries under consideration 
are Britain, Switzerland, and 
Austria. 

Some prominent Norwegian 
trade figures speculate that Bri- 
tain, through EFTA, will re- 
ceive the stimulus to become a 
major coin machine producer. 

Cinebox Center 
PARIS - Cinebox. which is 

produced in France under li- 
cense from the Italian inventor. 
is sounding our French film in- 
terests concerning the establish- 
ment of a juke box film pro- 
duction center in Paris. 

Such a production center, 
whose trademark would be 
Brigitte Bardot waving front the 
Eiffel Tower (according to one 
proposal), would supply films 
for all current production 
models of film phonographs, in- 
cluding Scopitone. the Carvelle, 
and others. 

Parisian production would 
tap the matchless background 
of the French capital and would 
also seek to utilize the services 
of junketing and holidaying in- 
ternational recording artists. 

Jupiter Drive 
ZURICH -The Jupiter pho- 

nograph, which is produced by 
a Franco -Swiss company, is 
pressing a world export drive to 
capitalize on the momentum 
gained from brisk European 
sales. 

Jupiter sales are spurting on 
the Continent, and company of- 
ficials give substantial credit to 

(Continued on page 56) 

Dabek Keeps Product Moving 
CHICAGO -Henry J. Dabek, 

after 21 years with United Man- 
ufacturing Company, is vice - 
president in charge of produc- 
tion, but. he says, "I'm a work- 
ing vice -president. That makes 
me a supervisor." 

By whatever title, Dabek is 
as good an example as the coin 
game manufacturing industry 
affords of the man who keeps 
the product moving through the 
plant and into the market. 

Starting with Exhibit Supply 
Company in 1933, Dabek be- 
came foreman in charge of in- 
spection and testing of the pin 
games. By 1943, when he joined 
United as production supervisor. 
he was ready to make an out- 
size contribution to that corn - 
pany's progress through the de- 
manding years of the war and 
its aftermath. 

War Production 
Like the other coin machine 

manufacturers. United was in 
war production, and no mate- 
rials were available for amuse- 
ment games. There was, how- 
ever, a brisk business in the ren- 
ovation and conversion of old 
machines into completely new 
models, through the use of old 
materials and a great deal of 
ingenuity. 

United's present plant was 
built from scratch in 1948 and 
1949, and Dabek was an im- 
portant consultant in its con- 
struction. 

The production lines were 
soon put to a rigorous test. 
United had produced its first 
shuffle alley, which led to the 
bowling alley, and the demand 
was very heavy. 

For a long time the company 
was producing 400 of the ma- 
chines per day, but the demand 
was met because Dabek's pro- 
duction conception was sound, 
and he made the best possible 
use of a force that frequently 
numbered .200 employees. 

The essential consideration 
was the direct flow of raw ma- 
terials from entrance through 
straight assembly lines, with the 
finished product ending up for 
inspection and crating right at 
the shipping door. 

Dabek has been successful in 
maintaining this flow for all 
kinds of amusement machines 
and for the government con- 
tract work that United has con- 
tinued to do. 

The plant has recently fin- 
ished a $9,000,000 million con- 
tract for the Signal Corps and 
keeps itself always ready to 
handle similar electronic proj- 
ects. 

Complaints, Suggestions 
Another function of a good 

production man, Dabek says. is 
to keep things flexible so that 
procedures can be changed to 
cope with new developments. 
John Casola, selling on the road 

for United, will often inform 
Dabek of recurring complaints 
and suggestions from customers, 
many of which can he elimi- 
nated or responded to by 
changes which Dabek makes at 
the plant without significant 
slowdown of the production 
line. 

In addition, any manufacturer 
of United's size will always have 
new and different problems, 
such as the different cycles re- 
quired for use in other coun- 
tries. 

Keeping the product moving 
through all these complications 
has brought Dabek a high repu- 
tation in the industry, but he is 

inclined to give most of the 
credit to United's engineering 
department, headed by Lynn 
Durant. the company president. 
vice -presidents Herb Oettinger, 
Bill DeSelm and the rest of the 
staff. 

Casola Urges Trade to 
Aid in Celler Bill Fight 

CHICAGO -With the Celler Bill to remove the performance 
royalty exemption still in the House Rules Committee, Lou Casola. 
president of the Music Operators of America, this week released 
the following letter to the music machine trade: 

"As never before, the Music Operators of America needs the 
support of every operator in the industry. 

"It is not only important and urgent that members pay their 
current dues promptly. It is also important and urgent that all non- 
members join MOA now. It is time for everybody interested in the 
welfare of this industry to stand up and he counted. 

"Only with this kind of support can MOA continue to fight 
HR 7194 which, if passed, would end performance royalty exemp- 
tions for coin-operated phonographs. We repeat that only with the 
full support of all operators and others associated with the industry 
can MOA continue the fight. 

"The board of directors and many members of MOA are 
co- operating and standing solidly behind the people who represent 
us in Washington. Let's make it 100 per cent support by every 
operator paying his fair share. This is the only way that the Music 
Operators of America can present a solid front. 

IT 1S UP TO YOU!" 
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2000 
Makes the Swing to 

Higher Earnings 

OPERATE 

UNITED 
Bowling Alleys 
Shuffle Alleys 
Shuffle Pool Games 
Novelty Cames 
Targette Games 
Guns 

Always Wanted at Trade -in Time 

See Your Distributor 

UNITED MANUFACTURING CO. 

Chicago, III. 60618 

Front -Money Key to Profitable N. Y. Operators 

Operation of Summer Locations Meet at Track 
GLASCO, N. Y. - Summer 

juke box locations can be prof- 
itable if the operator covers 
himself with a solid front -money 
arrangement. That's been the 
experience of Tommy Greco, 
partner in Greco Bros. here. 

Greco Bros. operates about 
150 summer locations in this 
Hudson Valley resort area. Most 
of these stops operate a 12 -week 
season. 

In most cases, equipment 
placed on these locations is 
brand new. When the equipment 
is new, the terms call for the 
operator getting the first $300 
for the season, the location get- 
ting the next $300, and the 50- 
50 split prevailing after that. 

Service Cost 
If the location doesn't do 

more than $600 for the season. 
the operator does a little better 
than break even, considering the 
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cost of installing and removing 
the machine, servicing it and 
depreciation. 

But the $300 front -money pre- 
vents the operator from getting 
burned. Of course. most loca- 
tions top the $600 figure. 

Greco insists that machines be 
placed indoors and always where 
an attetìüñnt is on the premises. 

Outdoor Locations 
Although swimming pools 

have been reported as good loca- 
tions. S-A:S:o will not place a 
$ I.506 piece of equipment where 
it will be exposed to the ele- 
ments Of' subject to vandalism. 

Machines are generally placed 
in resort casinos and coffee 
shops. 

The same general program- 
ming precedures which hold for 
year -round locations apply to 
summer stops. 

Greco feels that each service- 
man should know the location 
and should take pains to pro- 
gram with care. Locations are 
serviced ever y two or three 
weeks, with eight to 12 records 
changed on each service call. 

Record Changes 
That means that some stops 

will average as much as 24 new 
sides every 14 days. When new 

records are placed in the juke 
box, they take the top listings 
and everything else is pushed 
down. If 20 new sides are added, 
the 20 sides at the bottom are 
dropped. Every other side moves 
down 20 positions. 

This method means that the 
routeman can cover only from 
eight to 10 stops a day. 

But Greco prefers to have 
routemen make a limited num- 
ber of calls and program prop- 
erly than have them make more 
calls and program haphazardly. 
In the long run, he said, careful 
programming is profitable pro- 
gramming. 

Greco operates games in vir- 
tually all his juke box locations, 
with emphasis on pool tables. 
Pool is the top earner in the 
Hudson Valley, he said, and 
without it the game operators 
would be in tough shape. 

The coin shortage has been 
harassing local operators this 
summer, Greco said. He added 
that banks await anxiously visits 
from operators with their coin 
bags and that he often gets lo- 
cation calls urging him to empty 
the coin box, distribute the com- 
mission, and give the location a 
chance to break folding money. 

3,000 Juke Boxes Play 
Roles in Italian Contest 

ROME - F e s t i v a I b a r. Winning artists will receive 
a national competition involving awards, and all those who voted 
3,000 juke boxes and some of for the winning records will 
the nation's leading record labels, participate in a drawing, with 
is under way. Here's how it an automobile as grand prize. 
works: The promotion was organized 

by Vittorio Salvetti. It is the 
first such nationwide competi- 
tion in Italy. 

A dozen records from the 
Ricordi. Ri -Fi. CGD, Carosello 
and other labels are entered in 
the competition. Ballots are 
placed near the 3.000 juke 
boxes involved. 

When a patron plays one of 
the competition records. he casts 
a ballot. He also gets a chance 
at various prizes. including, of 
course, records. All firms donat- 
ing prizes are listed on the ballot 
cards. 

Voting will take place for a 

full year. At the end of the 
year, all artists whose records 
were represented in the voting 
will appear in Rome to sing the 
songs which appeared on the 
juke boxes. 

1tilr. Coin Man 
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Ditchburn Profit 
Increases 29% 

LONDON - The Ditchburn 
Organization. British operator 
and distributor, reported a net 
income before taxes of more 
than $400,000 for the fiscal 
year ended March 31. This rep- 
resents a 29 per cent increase 
as compared with the previ- 
ous year. 

About 50 per cent of the in- 
come comes from the rental and 
operation of juke boxes. Ditch- 
burn, which represents Wurlit- 
zer in the United Kingdom. sold 
and put on location more than 
1,000 machines during the fiscal 
year. 

An estimated 18 per cent of 
the revenue came from vend- 
ing machine operations. 

Copyright Act 
Continued from page 55 

titular hornets' nest, hoping the 
Celler bill would pass. Delay by 
the Rules Committee, and the 

long history of failure to get 

anti- exemption bills passed, espe- 

cially on the House side, prob- 
ably caused the decision to try, 
once and for all, to resolve the 
issue. 

Library of Congress and 

Copyright Office officials have 

testified over many years at 

hearings on bills to end the 

juke box exemption. They argue 
that this is the only exception to 
the performance- for -profit roy- 
alty terms that apply to all other 
users of copyrighted music un- 
der the coypright law. Also, the 

Library and the State Depart- 
ment have said it is out of line 
with international copyright 
practices. 

MONTICELLO. N. Y. - As 
has been their custom for the 
last several years. members of 
the New York State Operators 
Guild held their July meeting 
at the Monticello Race Track 
Wednesday (15) with a short 
business session before the open- 
ing race. 

The NYSOG roster was aug- 
mented by several Westchester 
Operators Guild representatives. 
Some 80 operators attended. 

Highlight of the evening was 
the running of the feature race 
in honor of the NYSOG. A 
blanket was presented to the 
winning horse in impressive 
ceremonies. 

Franklin Ash 
BackatWork 

PHILADELPHIA -Lt. (J.G.) 
Franklin Ash, discharged last 
week from the U. S. Navy, went 
back to work for his father, Joe 
Ash, head of the Active Amuse- 
ment Machines Company, with 
offices here and in Scranton, 
Pa. 

He will work in the Philadel- 
phia sales department. 

During his two years in the 
Navy, Ash was attached to the 
U.S.S. Pickway and saw serv- 
ice with the Seventh Fleet in 
the Far East. He is a Pennsyl- 
vania State University graduate. 

EUROPEAN 
NEWS BRIEF 

Continued from pai c 5.5 

the cheering section organized 
and conducted by the big Lon- 
don firm of Photographic 
Equipment Company, Ltd. 

Phonographic Equipment has 

imported 1,000 Jupiter units 
into Britain in the last year. 
Phonographic Equipment's Cy- 
ril Shack says the Franco -Swiss 
box has established itself as a 

formidable competitor against 
U.S. -made equipment. 

Bergmann Games 
HAMBURG -T. Bergmann & 

Company, a major European 
coin machine manufacturer, is 

establishing a strong position in 
the games field with the success 
of its target game tandem, Ari- 
zona and Safari. 

With the success of the Ari- 
zona and Safari, Bergmann now 
ranks with Rally of France as 

leading European producer. 
Bergmann says that Safari. an 

electronic target game, has 

proved to be a collection box 
bull's -eye. 

Bergmann is also still meet- 
ing a strong export demand for 
Arizona, which has had success- 
ful sales promotion in the U. S. 

by the Duncan Sales Company 
of Cleveland, national sale, 
agents in the U. S. for Bergmann 
products. 
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Kitt Reports European Trade Has 
Problems Similar to Those in U. S. 

CHICAGO -The coin indus- 
try in Europe is experiencing 
some of the same problems as 
the U. S. trade, according to Gil 
Kitt, president of Empire Coin 
Machine Exchange here. Kitt 
has just returned from a six - 
week business swing through 
England and the Continent. 

Legislative and tax problems 
similar to those of the States are 
among the chief concerns of the 
European coinman, says Kitt. In 
Belgium, for example, the new 
tax law, based on population 
and kind of equipment, seems 
likely to eliminate the marginal 
operator. 

It will also reduce the number 
of pieces in use in all but the 
most prime locations. Kitt feels 

that Belgium, except in its tradi- 
tional rule of transshipment cen- 
ter, will not be much of a factor 
in American exports for some 
months. 

Pinball Outlook 
The Chicago distributor trav- 

eled to Rome. Naples. Milan and 
Florence and found a cloudy 
outlook for pinball games in 
Italy as a result of an election at 
the end of May that favored a 
faction hostile to the machines. 
Italian law had prohibited pin 
games except in private clubs. 
and the future of even these is 
now problematical. 

Negative developments like 
those in Belgium and Italy, Kitt 
says. have an obvious effect on 
American manufacturers and 

Sipiora Points Out Need 
For Adult Programming 

CHICAGO -The past month 
has seen a falling off in the 
availability of product for adult 
programming, according to 
Fred Sipiora. Singer One -Stop. 
For a while. he says. the sit- 
uation had markedly improved, 
but now, despite the parade of 
diskeries to Little LP produc- 
tion and distribution for juke 
boxes, the supply has dried up. 

It may be merely that the 
first wave is exhausted. but 
there is a need for new ma- 
terial again. On the plus side. 

Singer has been able to fill the 
gap to some extent with the 
Elvis Presley single. Such a 
Night," taken from an album. 
and also with Andy Williams' 
stereo single, "Under Paris 
Skies." He has had good re- 
ports on both from operators. 

The market is there, Sipiora 
feels. and will grow as more 
operators' routes are converted 
to stereo play machines. It's 
probable that more than 50 
per cent of the phonographs in 
Chicago locuions are now 
stereo models. 

German Juke Box Mfrs. 
Eye Yugoslavian Market 

BINGEN -A West Germany 
manufacturer has titillated Mar- 
shal Tito with the gift of one of 
its new line of phonographs. 

The firm is N.S.M. of Bingen. 
and the phonograph is a Ser- 
enade- Consul, a mechanism in 
the firm's Consul model console. 
Tito has installed the phono- 
graph in his hunting castle out- 
side Belgrade, and has written 
the firm a note of appreciation. 

West German trade circles re- 
gard Tito's acceptance of the 
machine an important break- 
through for coin machine sales 
to the Communist countries, not 
only for German sales but also 
for Western coin products gen- 
erally. 

Trade Fair 
The N.S.M. machine was pre- 

sented to Tito in connection with 
the Bingen firm's participation in 
the Belgrade trade fair. Loewen- 
Automaten. the N.S.M. sales 
organization, had a large stand 
at Belgrade displaying its full 
line of diversified coin -operated 
equipment -phonographs, pay- 

Wash. Law Test 
Suit Dismissed 

OLYMPIA, Wash. - T h e 
Washington State Supreme 
Court Thursday (16) dismissed 
a suit by two Republican legis- 
lators aimed at testing the con- 
stitutionality of the 1963 gam- 
bling-tolerance law. 

Attorneys for both sides 
agreed to the dismissal because 
the court ruled in March the 
law could be put to a vote of 
the people in November despite 
theft of supporting referendum 
signatures. 

The constitutionality test was 
sought by State Reps. Harry 
Lewis, Olympia, and Joel 
Pritchard, Seattle. 
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outs. and the reaction -test ganse. 
Tito visited the Loewen -Auto- 

maten exhibit and was immedi- 
ately captivated by the console. 
The marshal picked his own 
selections and played them. 

Tito thereby bestowed his 
benediction on capitalist phono- 
graphs; he even went so far as to 
permit his photograph to be 
taken admiring the N.S.M. ma- 
chine. 

The Tito coup caps the patient 
but persistent efforts of N.S.M. 
to penetrate the Yugoslav market 
in the belief that it will prove a 

bellwether for coin machine sales 
to the Communist bloc at large. 
N.S.M. has exhibited at previous 
Belgrade trade fairs, and has had 
unusual success in selling its ma- 
chines to Tito's maverick Com- 
munists. 

Tanjug, the official Yu?osla/ 
news agency distributed the 
photograph of Tito with the Ser- 
enade- Consul in the company of 
Peter Stambolie, president of the 
Yugoslav Executive Council; 
and Jasa Reiter, general manager 
of the Belgrade fair. 

therefore on the entire U. S. 
industry. An operators in Keo- 
kuk may not realize it, but what 
happens in Rome can raise the 
price he pays for his equipment 
here. 

Export figures have shown a 
decline in sales of used Ameri- 
can equipment in Europe for 
several months. This is because. 
Kitt says, the Europeans are 
"manufacturing their own used 
equipment." A growing demand 
for new pieces has created a 
supply of used equipment that 
never existed before. 

The European distributor now 
gets trade -ins, something new on 
the Continent, and the market 
for used American equipment is 
squeezed. Locally manufactured 
equipment priced way below new 
U. S. models has also hurt the 
used market. 

Financing 
A significant difference be- 

tween the Europeans and Amer- 
ican coin industries, and one that 
handicaps the European opera- 
tor, is the absence of any uni- 
form arrangements for financing 
equipment. In contrast to this 
country, where paper is plentiful, 
the only credit available to a 

European operator, in most in- 
stances, is whatever an indi- 
vidual distributor feels he can 
afford to extend. That kind of 
credit is, of course, very limited, 
and it is this. says Kitt. that ac- 
counts in large part for the high 
proportion of location -owned 
coin machines on the Continent. 

Both England and Germany 
are booming markets, says Kitt. 
The fact that gambling devices 
are legal in most of England 
has not in the least hurt the 
sales of amusement games. The 
money is there. and 
for all types of equipment 
flourishes. 

Kitt does not share the view. 
often expressed in the past, that 
the Scandinavian countries are 
a big. untapped market for the 
coin industry. Their relatively 
small populations will not sup- 
port much further expansion. he 
says. 

There are. Kitt feels, only two 
big areas for expansion. Both 
present difficulty: South Amer- 
ica and Eastern Europe. In South 
America the problem is lack of 
money and the high cost of im- 
ported machinery. In Eastern 
Europe the political problem is 

obvious, but Kitt noticed there 
is considerable trade in coin - 
operated equipment between 
Austria and such countries as 
Czechoslovakia. Poland, Hun- 
gary and Yugoslavia. Some of it 
is on a counterpart or a barter 
basis, but it is a growing trade. 

Kitt saw some new ideas in 
European -manufactured arcade 
games and is bringing samples 
of two into this country with a 

view to interesting American 
manufacturers in producing sim- 
ilar types. 

Recent 
STEREO RELEASES 

for Alttsie Operators 

SEEBURG LITTLE LP's 

Pop Instrumental 
SAM BUTERA- Th:nking Man's Sax Reprise 
JUNIOR MANCE -Get Ready, Set, Jump. Capitol 
AL HIRT (Twin Pack)- Cotton Candy.... RCA Victor 

International 
THE EVERLY BROTHERS -Golden Hits Teldeck 

All trues hsled are custom 331/3 stereo singles packaged for the lake bon operator. 
Other packagers or record companies may gel weekly listings of their product by sending 
releases to Juke Box Reviews, Billboard, 165 W. 46111 Street, New York. N. Y. 10036. 

Granger Delays 
West Coast Trip 

CHICAGO - Fred Granger. 
managing director of the Mu- 
sic Operators of America, who 
had planned to visit California 
record manufacturers in July to 
solicit participation in the Octo- 
ber MOA convention here. has 
postponed the trip to mid - 
August. 

He will leave about Aug. 10 
and will make a stop in Denver 
to help in the organization of 
a local or State music operators 
association. This is in response 
to a letter from Mark L. Ellis, 
Skyline Music Company, Den- 
ver, to Lou Casola. MOA presi- 
dent. asking for assistance in 
forming the regional group. 

H.E. Taylor, Ark. 
Operator, Dies 

WARREN, Ark. -H. E. Tay- 
lor, 55, owner of Warren Music 
Company and an operator for 
a number of years, died recently 
of a heart attack. 

Taylor also operated a small 
hotel at Warren. He left the 
hotel and his route to his widow. 
It was not known immediately 
whether she would continue op- 
erating the route or would sell it. 

Say You Saw It in 

Billboard 
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W. VA. MEET 
SEPT. 17 -19 

HUNTINGTON, W. Va.- 
The West Virginia Music Opera- 
tors Association will hold a 
three -day meeting at the Holi- 
day Inn here Sept. 17 -19. The 
schedule calls for exhibits by 
manufacturers and distributors, 
general business sessions and a 
banquet and floor show on Sat- 
urday, the meeting's last eve- 
ning. Lou Casola, president, and 
Fred Granger, MOA managing 
director. will be guest speakers. 
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Riojas to Export to 
COI IN M N 

Other Latin Nations 
MEXICO CITY -Industrias 

Riojas S.A., which has been 
making Wurlitzer music ma- 
chines under license here since 
1956, will begin exporting to 
other Latin American countries 
through the Latin American 
Free Trade Association. 

The action follows an agree- 
ment between Industrias Riojas 
and the Wurlitzer Company 

TOP EARNINGS 
IN 

EVERY TYPE OF LOCATION 

EVERYWHERE 

which allows the former to ship 
outside Mexico. 

The Mexican firm is building 
a new plant for production of 
Wurlitzer electric organs. 

Industrias Riojas has begun 
manufacturing and distributing, 
under license from the SONY 
Corporation of Japan, the SONY 
line of portable phonographs. 

The expansion is being fi- 
nanced by a capital increase of 
12,500,000 pesos ($1,000,000) 
which will raise the firm's capi- 
tal to 45,000.000 pesos. 

Industrias Riojas, which had 
11 employees when founded in 
1941, now has 464 employees 
and has a five -building complex. 

L. T. Patterson 
Handles Emadis 
Postcard Unit 

BOWLERS 
Closeouts for Quick Sale at 

Lowest Prices Ever Offered 
ü.L MARE 

MPI.E18 
ADVERTISED 

ARE CO 

ALL LARGE BALLS 

Each 

2 STRIKE BOWLER (Bally) 
$150.00 

I STRIKE BOWLER (Bally) 
16 ff. 150.00 

1 STRIKE BOWLER (Bally) 
11 H. 150.00 

1 CLASSIC BOWLER (C.C.) 

1 CLASSIC BOWLER (C.C.) 
14 n. 150.00 

1 JUMBO BOWLER (United) 
12 ft. 175.00 

3 LUCKY STRIKE (C.C.) 
16 ff. 175.00 

1 PLAYTIME (United) 
16 ft. 195.00 

2 BONUS BOWLER (United) 
12 ff. 195.00 

15 PLAYERS CHOICE (C.C.) 
Your Choice of 13 -16- 
20 ft. 195.00 

1 TWIN BOWLER (C.C.) 
13 ft. 225.00 

17 KING BOWLER (C.C.) 
20 ft. 295.00 

SPECIAL CRATING EXTRA 

We Only Advertise 
What We Hare In Stork 

WIRE -PHONE -WRITE TODAY 

Ischnie AMI Di Eo Io 

DAVIDROSEN.INC 
IISS N. BROAD ST.. PHILA.. PA 1.123 

Phone: 12151 CEnter 2 -2900 

EMADIS CARD MACHINE 

CINCINNATI -L. T. Patter- 
son Distributors here has been 
named national distributor for 
the Emadi postcard vender. All 
Patterson contract distributors 
have received samples of the 
unit, which has been widely op- 
erated in Europe and is making 
its bow in the U. S. 

The model 500 is electrically 
operated. The model 400 is a 

manual unit. Emadis will be 
shown at the October conven- 
tion of the Music Operators of 
America in Chicago. 

Empire Branch 
Has Open House 

GRAND RAPIDS, Mich. - 
Empire Coin Machine Ex- 
change's branch office here held 
an open house Thursday (16) 
to celebrate its first anniversary. 
Bill Milner, representing the 
Chicago office, reported a good 
turnout of operators for the 
event. Richard Flaherty is man- 
ager of the Grand Rapids 
branch. 

ALUMINUM DE- GREASED DISCS 
FOR STANDARD AND HARVARD 

METAL TYPERS 
Peeled In rolls fief Avallhle with svecNl imprint 

tall our PARTS & SERVICE Dept. for all your Typer needs 

STANDARD ARVARD 

METAL TYPER. inc. 

58 

1318 N. WESTERN AVE. 

CHICAGO 22, ILL. EV 4.3120 

LOCATION TESTED TO SHOOT PROFITS UP 

i - SINGLE PLAYER REPLAY 
ADJUSTABLE 3 -OR -5 BALL PLAY 

' %(, !%1 24' Elect,onic Manufacturing Corp. 

J 4242 W. Fillmore St. Chicago 24 ) 

Continued from page 54 

thews and wife. Greta, Penin- 
sula Music Company, Seaside, 
Calif., visited in Los Anecles 
with Chuck and Wanda Klein 
and Ed and Frances Wilkes of 
the R. F. Jones Company ex- 
tending the red carpet treat- 
ment.... Art Wright, games 
mechanic at R. F. Jones, is back 
on the job following surgery. 

SAM ABBOTT 

Active Acquires 
Expansion Land 

PHILADELPHIA -The Ac- 
tive Amusement Machine Com- 
pany here, Gottlieb and Rock - 
Ola distributor, has acquired 
25,000 square feet of property 
adjacent to its local headquar- 
ters. 

Part of this property has been 
black- topped and will be used 
for customer and employee 
parking. The balance, which 
has been leveled, will be used 
for plant expansion as the need 
arises. 

Active also recently acquired 
a 5.000 square -foot building ad- 
jacent to the firm's main build- 
ing. It will be used to house 
Active's expanded pool table 
operation. 

The firm now has one square 
block in the center of Philadel- 
phia. 

Active, headed by Joe Ash. 
also has an office in Scranton. 
Pa. 

Sands Gets Scopitone 
LAS VEGAS -A Scopitone 

cinema juke box has been 
placed at the Sands Hotel here. 

Capitol Club 
Goes Outside 

Continued Jroni page I 

club members." He stressed that 
this is not a major drive by the 
club to sew up the complete 
output of other firms on a long- 
term basis. Most of Capitol's 
outside deals are for one year 
with options. 

The first label to be handled 
by the club under Capitol's new 
policy is Original Sound, sev- 
eral of whose "Oldies But Good- 
ies" albums will be offered to 
members this month. After six 
months of negotiations, Capitol 
late last week was set to sign 
the World Pacific label to a 

year's contract. During the pre- 
vious week, the club had con- 
cluded a deal with Ned Herz - 
tam for his Literary Records 
(the former Audio Books), as re- 
ported by Billboard (July 25). 

The club will unveil most of 
its outside lines on Sept. 15. 

The club will he identifying the 
outside labels in its advertising. 
Last fall, when the Capitol 
Club issued the Warner Bros. 
Records' "Gypsy" soundtrack al- 
bum, it did not credit the WB 
label. Instead. the LP was is- 

sued under the Capitol label. 

Your HEART FUND 
fights them ALL 

HEART ATTACK 

STROKE 

HIGH BLOOD PRESSURE 

RHEUMATIC HEART DISEASE 

Sammons Says Business 
Up 37% for Six Months 

MEMPHIS-George W. Sam- 
mons, president of Sammons - 
Pennington Company, Seeburg 
distributor. said his business is 
up 37 per cent for the first six 
months of this year compared 
to the same period in 1963. 

The big business boom of the 
first six months in 1964 was 
mainly due to the Seeburg LP 
console, Sammons said. 

Sammons said, "Our company 
has gone to the location and 
got the operator a two -year con- 
tract, with the operator getting 
a $10 a week front money. 

We have obtained 250 such 
contracts in the past two years. 
We have obtained other con- 
tracts in which the operator 
didn't want top money because 
it was a location of long stand- 
ing or he had a good pinball 
spot there, or some similar rea- 
son. 

"The operator is now con- 
vinced that with this arrange- 
ment it is the least expensive 
juke box for him to have. 

"In the two -year period, the 
front money produces S1,040. 
But half of that would be his, 
anyway. So he gets $520 extra." 

Heyman Named Trustee 
For Sandy Moore Corp. 

NEW YORK - Ralph Hey- 
man, Brooklyn attorney. has 
been named trustee in bank- 
ruptcy for the Central Island 
Vending Corporation, a Long 
Island juke box operation which 
had been headed by Sandy 
Moore. 

Heyman was named by Ref- 
eree Duberstein in U. S. Dis- 
trict Court, Eastern District of 
New York last week. 

According to Frances Metcha, 

attorney for Moore, the trustee's 
duties will include investigating 
charges by Moore that the Wur- 
litzer Company (whose equip- 
ment Moore distributed in the 
late 1950's) had agreed to take 
credit losses on machines sold 
by Moore if sales hit a given 
unit quota. 

Wurlitzer, in turn. had 
charged the Moore corporation 
with concealing assets in its 
bankruptcy action. 

RCA Camden Young & Growing 
Continued from page I 

a result of the campaign," Clark 
added. 

Thin Catalog 
The cata- 

log consists of 182 albums in 
pop, c &w, and jazz. plus a 

smattering of product in classi- 
cal and sacred. There are also 
24 kiddie albums, plus 58 four - 
track reel tapes. The concept 
of the label as a reissue line. 
however, is being erased rap- 
idly. In the current catalog. for 
instance, are 76 newly recorded 
items in mono and stereo (true 
stereo). 

Of the 76, 48 comprise the 
Living Series -these include the 
Living Strings, Living Voices 
and Living Guitars. The Living 
Series has been one of RCA 
Camden's most important talent 
developments. 

The c &w segment of the 

catalog consists of 35 packages 
by names of great sales strength 
-including Hank Snow, Eddy 
Arnold, Chet Atkins, Carter 
Family. Hank Locklin, Porter 
Wagoner, Stuart Hamblin, Bill 
Monroe, Montana Slim, Del 
Wood, Pee Wee King and Jim 
Reeves. 

In the sacred category, the 

catalog includes such strong 

Brown Meggs 
Continued from page 4 

Album Merchandising Manager 
Paul Russell also reports to 
Meggs. This marks the first time 
in many years that a top CRDC 
executive will be in full charge 
of operating the firm's publicity, 
merchandising and advertising. 
Gortikov hailed Meggs' appoint- 
ment as an important asset in 
CRDC's continuing efforts in 

"creative marketing in place of 
traditional price promotions." 

Meggs has been with Capitol 
since 1958, serving it first in its 

merchandising department, later 
as public relations director, and. 
in 1962. was moved to New 
York to head its Eastern opera- 
tions. 

sellers as the Blackwood Broth- 
ers. George Beverly Shea, the 
Speer Family, the Statesmen 
Quartet. 

View New Talent 
Clark said he and Ethel Ga- 

briel are viewing new talent pos- 
sibilities in various fields -in- 
cluding pop, sacred and kiddie. 
The line, Clark notes, does well 
with such diverse material - 
ranging from Pete Fountain to 
Perry Como to Glenn Miller - 
that it does not make sense to 
place strictures on types of prod- 
uct the label can profitably 
carry. The signing of Malcolm 
Doods to an exclusive pact is an 

indication of the label's desire 
to acquire new acts. Dodds, of 
course. has written, arranged 
and conducted for many top 
artists. 

As for the children's field, 
Clark said: "This fall we will 
be in it with both feet, and by 

January of 1965 we will be 

releasing kiddie merchandise on 

,L regular basis." 

ALL MACHINES READY FOR 

LOCATION 

Wurlit:c, 1800 5145 

Wurlle:et 1900 195 

Wurlit:er 2100. .. 235 

Wurlil :er 24041210. 495 

w (lt:or 2500 645 

Wurlie:er 2504010 595 

Seeburg V200 125 

Rally Tournament OS 

Bally ABC Champion 65 

Bally Table Hockey.. 75 

Bally Spinner 55 

CC King Bowler,. 145 

United Advance Bowler, 16' 195 

United Jumbo ...... . 95 

United Teammate .. 185 

Williams Titan Can 225 

Williams Hercules Cut, 195 

CII, Wrll or Cabla. 

Cbl: LEWJa 
Distr. for Smokahooa L Go /1116. 

`eW Jaf Dulnbulnq to 

Eulaure Wurldler D.11rlbulor 

1311 N. Capitol Ave. 
Indianapolis, Ind. 

Tel.: MEIrose 5 -1593 
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Here are Littk 
LP's Tailored for 
Any Location! 
Rode -Ola, RIC, Canadian -American and Sue Records 
bring you these great new releases 
from Irish Medleys to Rock and Roll 
Available in both albums and singles, you can now enjoy a greater range of 
selectivity to satisfy every customer listening taste. And ... they will sound better 
in full dimensional stereo from the new Rock -Ola Grand Prix Phonograph. 
With every Stereo Operator Programmer, you get a double -faced merchandise 
folder featuring a full color 7 -inch album cover on the front, three 1%" miniature 
color covers and ten title strips for each record. Don't miss out on the increased 
play these new releases will bring. You can order these new releases from your 
local record distributor, one stop or Rock -Ola distributor now. 

If you have not seen and heard a demonstration of the new Rock -Ola Grand Prix 
160 -Play Stereo -Monaural phonograph, then drop by your Rock -Ola distributor soon. 
Rock -Ola again brings you outstanding design, beauty. and versatility. 
The Grand Prix plays 7 -inch LP's, singles, 3313 or 45 RPM records in any intermix. 
Never before such unsurpassed selection, versatility and dimensional stereo sound, too. 

ROCK-OLA MANUFACTURING CORPOR 1'l' I1) N 

0800 North Kedzie, Chicago. Illinois 60651 

i>,;,cDI'Va &Naa¢ 
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NEW 
ROCK -OLA 
GRAND PRIX 
160 Play Prestige 
Stereo -Monaural 
Phonograph 
Model No. 425 

RIC RECORDS (available on LP) 

PpTO'BRIEII 

AMIGOS 
lIVE 

j \'1116 

Artist: Pat O'Brien 
Title: Pat O'Brien 
Irish Favorites 

SIDE ONE 
1. Medley -(It You're Irish, Come 

Into the Parlor; Along the 
Rocky Road to Dublin) 

2. The Moonshiner 
3. You're a Grand Old Flag 

SIDE TWO 
4. Harrigan 
5. Sweet Molly Malone 
6. The Rising of the Moon 

Artist: Roosevelt Grier 
Title: Soul City 
Rhythm or Blues Locations 

SIDE ONE 
1. In My Tenement 
2. Up On The Roof 
3. Spanish Harlem 

SIDE TWO 
4. Down So Long 
5. In the Park 
6. To Her Terrace 

Artist: The Four Amigos 
Title: The Four Amigos Live At 
The Hungry i 

Latin Type or College Locations 

SIDE ONE 
1. Cumanchero 
2. Cu Cu Ru Cu Cu 
3. Swinging Guitar 

SIDE TWO 
4. La Bamba 
5. Cielito Lindo 
6. Malaguena Solerosa 

Artist: Alex Zanetis 
Title: The Oil Fields 
C & W or Southern Locations 

SIDE ONE 
1. Drinks For the House 
2. Tom Kelly 
3. Doodle -Bug Pete 

SIDE TWO 
4. Wildcats From San Antonio 
5. Tulsa 
6. Arkansas 

CANADIAN AMERICAN RECORDS (available on LP) 

Artist: Santo & Johnny 
Title: Wish You Love 
Pop or Rock & Roll Locations 

SIDE ONE 
1. Since I Fell For You 
2. There, I've Said It Again 
3. I Wish You Love 

SIDE TWO 
4. I Left My Heart in 

San Francisco 
5. Our Day Will Come 
6. More 

SUE RECORDS (available on LP and Single) 

Look to 

.1111111 

MCGRIFF 
XI l iI t 

r lIR6.1.\ 
JIIIN1. 

RIFF 

RIFF 

for advanced products for prof t 

Artist: Jimmy McGriff 
Title: Jimmy McGriff At The Organ 
Jazz Locations 

SIDE ONE- (7inch stereo single) 
1. Kiko 
SIDE TWO 
2. Hello Betty 
SIDE ONE -(little LP) 
1. Kiko 
2. All Day Long 
3. When You're Smiling, the 

Whole World Smiles With You 
SIDE TWO 
4. Hello Betty 
5. Close Your Eyes 
6. Shiney Stockings 
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AL1BETM REVIEW 
BILLBOARD SPOTLIGHT PICK 

Pop LP Spotlights are those albums with sufficient sales po. 

tendal, in the opinion of Billboard's Review Panel, to achieve a 

listing on Billboard's Top LP's charts. Spotlight winners in 

other categories are selected on the basis of Meir potential 
to become top sellers in their respective areas. 

POP SPOTLIGHT 

PETER, PAUL 8 MARY IN 

CONCERT (2.12 ") 

Warner Bros. 2 W 1555 (M,. 

2WS 1555 (SI 

An outstanding listening treat- The 

ivraLP package spotlights the talent.: 
trio at its liveliest best in live concert 
Actually the selections are the best of 

five concerts. There's humor, current and 
traditional folk offerings and great per 
ormances. 

ALBUM REVIEW POLICY 

Every album sent to Billboard for review is heard by Billboard's Review 
Panel, and ils sales potential is rated within its category of music. Full 
reviews are presented for Spotlight Picks and Special Merit Picks. All 
other albums are listed in their respective categories. 

POP SPOTLIGHT 

POP SPOTLIGHT 

HAVE A SMILE WITH ME 

Roy Charles. ABC -Paramount 

ABC 495 (M). ARCS 495 (S) 

Charles, the master of the soulful blues. 
shelves it all in this outing fora raft 
of fun songs. He sings em all with his 
usual genius. He has ably demonstrated 
his ability to songuein -cheek it in the 
best of style. Herein, he, just too much 
having fun with great tuna like "Ma 
(She's Making Eyes at Me)," "Feudin' 
and Fightin'," The Thing," "Smack 
Dab in the Middle." A real ball for all. 

POP SPOTLIGHT 

14)1 THE LAWREN:E WELK 
T' TELEVISION SHOW 10TH 

ANNIVERSARY 

Dot DLP (M); DLP 25591 
(5) 

Welk showcases his cast of talent fea- 
tured an his weekly TV show. There are 
offerings from Welk and Myron Floren, 
the Lennon Sisters, Norma Zimmer and 
Jim Roberts, lo Ann Castle, Jerry Burke, 
Art Depew, Larry Hooper, We Feeney, 
the Dixieland Band and the orchestra. A 

few of the tunes included are "My Blue 
Heaven," "Hello. Dolly)," "Josephine," 
"Galway Bay." 

t=.-7EC7 

`/(il/zy/rP ( / /) // 
TELEVISION SHOW 

f- 
POP SPOTLIGHT 

1) DANCING AT THE 

DISCOTHEOUE 

Lester Lonin. Philips PHM 200, 
145 (ML PHS 600.145 (S) 

Unbeatable music to dance by, no mat- 
ter what the dance. Lonin and the boys 
are right in the groove. No squares, the 
band plays a hip Shimmy, Hully Gully 
and Mashed Potato as well az the ex- 
petted fox Trot, Lindy and Cha-Cha. Up. 
iodate as usual, Unto also gives out 
with a Jamaican Ska. And away we 
goon! 

HIIIPS 

LESTER LANIN 
DANCING AT THE 

DISCOTHEQUE mea »WON aal r711r .+.Y. 

POP SPOTLIGHT 

THE TILLOTSON TOUCH 

Johnny Tillotson, MGM E 4224 

(MI; SE 4224 (S) 

Johnny is successfully bridging the gap 
between a strictly teenage appeal art 
ist to one ín demand by both teen -agar, 
Young adult and perhaps the group who 
likes to think young. Johnny's soft and 
mellow ton. are pleasantly applied In 
pop standards such as "Always ": roun- 
try-flavored standards such as "Cold, 
Cold Heart," and several offerings For 

the younger set, "I Rise, Fall" and 
"V /airy " 

POP SPOTLIGHT 

THE IMPRESSIONS KEEP ON 
PUSHING 

AUCParamount ABC 493 (M); 
ABCS 493 (5) 

An excellent showcase for the talent of 
the Impressions. The trio ably displays 
its ability to sing with convincing soul. 
No screamers, the boys project good 
tone and control coupled with a blood - 

warming rhythm. Selections include 
"Keep on Pushing," "I Love You 
(Yeah)" and "Theme From Unies of the 
Field (Amen)." 

mr.l-`,acker bilk 

with the (.eon young string chorale 

qPOP SPOTLIGHT 

A TCUCH OF LATIN 

Mr. Acker Bilk, Arco 33.168 

(M); SD 33.168 (S) 

The smooth tenor clarinet styings of 
Acker Bilk are devoted this Time around 
to such Latin melodies as " Estrellita," 
"Freres$;' "La Paloma" and others. 
Lush strings offer background. Easy 
and beautiful listening all the way. 

THE NIATYS BROS. 
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POP SPOTLIGHT 

HUER + PRETZELS + MUSIC = 
FUN 

Malys Bros. Select SL 1108 

Loads of musical fun are in store for 
the listener to this happy album. The 
boys play polkas with a flair for the 
commercial (as several of their pop 
singles attest). Polka greats included 
are "Pennsylvania Polka, "Beer Barret 
Polka," "Drunk last Night (Drunk the 
Night Before)." 

MUSIC FO 

Jackie Kannon. Rot Fink 1313 
(M) 

You 1an't judge an album these days by 
its cover. Far from a comedy album, 
the package consists of luscious string 
and choral performances of stalwart and 
new standards. There's a gimmick, how- 
ever. An equally luscious sounding gal 
tags each selection with words to this 
effect: (snicker, giggle) "You Ral Fink." 
(Perhaps she's a hostess at Kannon's 
East Side Manhattan Rat Fink Room, 
Surprise ending. 

THE DOUBLE SIX OF PARIS 
SING RAY CHARLES 

Philips PHM 200.141 (M); PHS 

600.141 (S) 

Groovy interpretations of the blues as 
ter. The group ,s certainly at home 
with Charles' bluest' jazz music. They 
scat, for the most pari, and touch upon 
English from time to lime. Several of 
the bits are sung in French. No malter 

hat the language is, it sounds great! 
The group is supported by a few saxes 
and some percussion -the rest is left 
up to them. They let no one down. 

PHILIPS --l'I:II I. 

THE 
DOUBLE SIX 

OF PARIS H- - 
rar ehe Sing L-J" ̀ 

10Hll 

COUNTRY SPOTLIGHT 

BIG BALL IN MONTEREY 

Stoneman Family. World - 

Pacific WP 1828 IMl; ST 1828 

(S) 

Instrumentally or vocally the Stoneman 
Family make great country and blue- 
grass music Banjos,' fiddles, bass, auto- 
harp arc handled th such grace and 

verve Thai '1 is almost impossible fer 
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SPOKEN WORD SPOTLIGHT 

SHAKESPEARE: KING JOHN 
(3 -12 ") 

Donald Woifit, Kenneth Haigh, 
Rosemary Harris. Shakespeare 
Recording Society SRS 215 (S) 

Again the Shakespeare Recording So 

ety has 
=Tel' 

a superb cast fa do 

recorded justice to our dramatic her, - 

rage. The next hat thing to a pile per 
brmance, and superior to most, the 
actors, Irom the esn to the lees) of 
the rota, infuse Ih,s rarely performed 
p1eY with vitality, excitement and a 

touching beau) Y 

1,JAll SPOTLIGHT 

THE MOST IMPORTANT JAZZ 
ALBUM OF 1964/65 

Chet Baker. Colpix CP 476 
(M); SCP 476 (51 

Chet Baker is back and better than ever 
on this Colpix outing. He intersperses 
his warm and ungimmicked vocalizing 
with his harmonic Fluegel horn playing. 
Joining in on the reunion are Charlie 
Rice, drums; Jymie Merritt, bass; Hal 
Galper, piano, and Phil Ursa on piano. 
Selections include "'Soultrane," 'Flight 
to Jordan, "'Grid," "Todd's Delight." 

PEOPLEWlVES AND LOYERSI 
R. LUCKYWRAT KIND OF FOOL AM I 

JAMAICA FAAEWFLLIN (TATION 
HE PARTY'S OVER. AI. r1 .' ff 

SHANTY tN Ot l' 

I SOFTLY AS IN A 

JAZZ SPOTLIGHT 

PEOPLE 

Roy Haynes. Pacific Jazz Pl 

82 (M); ST 82 (SI 
Although the selections are all very 
well known ( "The Party's Over," What 
Kind of Fool Am 1," "People," "Mr. 
Lucky." etc.), there is no lack of in- 
novation or originality in the perform- 
ances. Listeners will be corralled by the 
talent and sincerity of approach of 
Frank Sfroz;er -an outstanding musician. 
Sending Strozier on his way and keep- 
ing him going is Haynes, who brilliantly 
Punctuates each performance. Sam Dock- 
ery Jr. is on piano with Larry Ridley on 

bass. 

9 JAZZ SPOTLIGHT 

PERCEPTION 

Art Former Quarter. Argo 738 

(MI 

Another of jazz's great fiuegelhorn a.. 
formers, Art Farmer and $Mill, (Harold 
Mabrr, plan: Tommy Williams, bass: 

Roy McCurdy, drums) open up the too 

rely explored vistas of ivrical modern 
azz. Farmer's individualistic and warmly 

modulated interpretations will be most 

welcomed by jazz lovers. Abng wiM a 

Farmer tune, "Purse," we hear "Blue 
Room," "Change Partners," "?onk," 
"lullaby of the leaves" and other. 
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