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MUSIC AS WRITTEN

MUNICH

Roberta Peters will visit Mu-
nich next summer to star in a
film of the life of Munich-born
composer Richard Strauss. June
1964 is the 100th anniversary of
the birth of Richard Strauss.
Roberta will also guest star in
the Munich festival dedicated to
Strauss.

Ralph Claus Peter Siegel, son
of Munich music publisher
Ralph Maria Siegel, left Munich
to start a job in Paris at Rolf
Marbot’s Societe d’Editions Mu-
sicales Internationales (SEMI).
. . . Monte Carlo Productions
Musicales (MCP) boss Gerhard
Mendelson and Musik Edition
boss Peter Schaeffers work on
their first musical together for
opening in autumn 1964. . . .
“Aimee” is the title of All-Mu-
nich-Musical. Composer is Josef
Niessen, the lyricist Willie Deh-
mel, the star will be Isle Wer-
ner, all in or around Munich.

U. S. lyricist and publisher
Buddy Kaye visited Munich for
one day on business talks. . . .
The new German label Eve has
three new stars, Jacques Ray-
mond from France, Bebe Suong
from Hanoi, and Bernd Anders
from Vienna. . . . The Ariola-
Eurodisc label records at the
moment has selections from two
new musicals, “Ein Schoener
Herbst” by Prof. Robert Stolz,
Hans Weigel and Bruno Schup-
pler, and “Die Kleine Und Die
Grosse Welt” by Andre Thous-
sain and Peter Preses, Robert
Gilbert and Rolf Ulrich.

JIMMY JUNGERMAN

OSLO

Triola has increased its sales
with around 25 per cent during
1963 compared with 1962, states
Jorg.-Fr. Ellertsen, of Egil Monn
Iversen A/S. . . . Best selling
artists on label are Wenche
Myhre and Arne Bendiksen. . . .
A new record is being issued by
Wenche Myhre this week called
“Jeg gar jo pa skole” (I Go to
School). . . . The Nera political
satirical disk “Dagligliv i Fol-
kehjemmet” has sold 15,000
copies and still pressing hard,
says John Johanson of the disk-
ery. The follow-up to the record
“Jul i Folkehjemmet” (Christmas
in Our Welfare Country) has
reached 9,000. . . . This is es-
pecially good for EP’s in Nor-
way. . . . British Beatles have
overtaken the lead on the Nor-
wegian hit parade with No. 1
and 2 position of their Parlo-
phone recordings “She Loves
You” and “I Want to Hold Your
Hand.” . . . Seventh is their
disk “Twist and Shout,” all three
issued by Iversen & Frogh. . . .

Emerson to Starday

® Continued from page 16

success including Robbin’s
“Ruby Ann” last year. Pierce
said Emerson will work with
Starday songwriters and will
maintain liaison with artists, pro-
ducers and a.&r. men who re-
cord in Nashville.

In another move indicative of
the ever-growing Pierce com-
plex, the Starday president an-
nounced plans for the construc-
tion of a second warehouse
which will double the present
space.

Pierce said Starday’s “Wonder-
ful World of Country Music
Sales Plan” is racking up a
large gross and one of the rea-
sons for its success is attributed
to a new all-metal “Country
Corner” rack now being made
available to dealers with a ca-
pacity to display up to 150 of
Starday’s album line.

The Key Brothers and the Quiv-
ers plan to co-operate on a new
Triola disk and launch them-
selves as Norway’s answer to
the Beatles. . . . It is hoped that
the record, featuring original
material, will be issued by Jamie
in U. S. and Metronome in
Sweden. Both labels have pre-
viously issued disks by the Nor-
wegian artists. . . . Edition Lyche
has suddenly become the leading
publishers in Norway, with their
rights to publish the Beatles’
tunes. ESPEN ERIKSEN

LONDON

Among last week’s visitors to

Britain was America’s 1963 re-
cording wonderboy, Phil Spec-
tor. The recording manager said
he had already turned down a
very substantial offer for his
U. S. company although he
would like to settle in Europe.
He is here to study the British
disk situation and to try to
find a way to present his Ron-
ettes-Crystals and our Beatles-
type sounds commercially in
non-English  countries—princi-
pally France. . . . Another visi-
tor was Marshall Chess of Chess
Records in for talks at Pye with
managing director Louis Ben-
jamin and Ian Ralfini.
Allan Sherman is in on a sched-
ule of concerts and TV-ers fixed
by Blackburn-Lewis. Sherman is
tele-recording his own half-hour
show for use by the BBC when
its second channel commences
operations this spring. . . . And
the BBC has narrowly averted a
serious strike situation by ap-
proving a 25 per cent pay rise
for 500 musicians, giving them
a weekly minimum of $80.

Leeds music prexy, Lou Levy,
arrived for talks with the com
pany’s British head, Cyril Si
mons, and pass on his thank:
to Dick James for publishing
rights of the Beatles’ “I Want to
Hold Your Hand” in America.
James reaffirmed his decision
to issue all future Beatles com-
positions—and his other hot
Northern songwriters’ works—
through his New York lawyer,

Radio Lux Tips
Red Kids on Pops

WARSAW — Fan clubs are
popping up in Poland like mush-
rooms after a rainstorm. The
fans go mainly for the disks
which they hear plugged on Ra-
dio Luxembourg. In fact, there
are Radio Luxembourg Fan
Clubs here to keep people in-
formed on latest trends in pop
music and on rising stars. The
clubs put out their own month-
ly bulletin which carries all the
latest news about such teen-age
idols as Elvis Presley, Trini
Lopez, Cliff Richard, Buddy
Holly, Billy Fury and Heinz,
and all the others featured in
Radio Lux programs.

Hickory Inks Donegan

LONDON-—Wesley Rose has
achieved a long-cherished ambi-
tion in signing British singer
Lonnie Donegan to Hickory for
American recording and release.
Donegan will wax many tracks
under Rose’s personal supervi-
sion in Nashville, using c.&w.
musicians, in late March or
early April. Donegan remains
a Pye artist in Britain and his
Hickory recordings will be is-
sued here on Pye. The news was
announced at a party in London
attended by Rose to launch the
Hickory label in Britain through
Pye as the outlet.

Walter Hofer, until he has set
up his own operations center
in the U. S. . . . None of the
first releases on America’s new
Liverpool Sound label—by John
Leyton, Mike Sheridan and the
Wightriders and the Paramounts
—is by a Liverpool artist. . . .
Reg Connelly—head of the
Campbell Connelly publishing
group who died last September
—left $635,000. . . . Donald
Phitips’ composition, “We're All
One Family,” which won the
Czechoslovakian Song Contest,
has been recorded by Don Spen-
cer for release on HMV.

Cliff Richard’s new Columbia
single couples a Gordon Mills

composition “I'm the Lonely
One” with an American song,
“Watch What You Do With My
Baby,” penned by Bill Giant.
. .. Kathy Kirby (Decca) follows
up her smash hit “Secret Love”
with a revival of the Joan
Weber-Teresa Brewer hit of a
decade ago, “Let Me Go Lover”
(published by Aberbach). . . .
Next Roy Orbison single here:
“What'd I Say,” next Bobby Vee:
“Buddy’s Song.”

From New York Hal Shaper
hears that Bobby Rydell has
waxed the English lyrics, “Just
One Kiss,” he wrote to the Ital-
ian hit “Fall.” From
March. Solomon and Peres will

distribute material from Amer-
ica’s Tradition catalog on the
Emerald label. Roster includes
Clancy Brothers, Odetta and
Lightnin’ Hopkins. . . . Beatles
manager Brian Epstein has
signed Sounds Incorporated—
one of Britain’s top instrumental
groups which backed Brenda
Lee on both her tours here.
Epstein has signed them to EMI
for recording under the direction
of Norman Newell. . . . Newell
has just waxed the first EMI
single by young Steve Perry,
“When Nobody Loves You” (an
English version of the Italian hit,
“Sapore di Sale”).

CHRIS HUTCHINS

EXCHANGE

A convenient international directory of companies now offering their experience, facilities and services

for the sale, distribution, exploitation or manufacture of products in the music and phonograph record field.

 ARGENTINA

MICROFON
RECORDS

The most aggressive record com-
pony in Argentina

Representing
o Audio Fidelity (U. S. A.)
o Durium (ltaly)
o Supraphon (Czechoslovakia)

AND NOW!
Cadence — Coral — Brunswick —
Everest — Choncellor — Conodion-
American — Prestige.

MICROFON ARGENTINA SRL

Lavalle 1759, 5 Piso
Buenos Aires, Argentina

- ENGLAND

IN ENGLAND
Advertise in the

NEW MUSICAL
EXPRESS

to reach your best
record buyers

For information write

NEW MUSICAL EXPRESS
23 Denmoark Street
London, W.C. 2, England

FRANCE

RECORDING ARTISTS, FILM STARS
and leading personalities always visit

Harry’s New York Bar in Paris.

cab driver Sank Roo Doe Noo.

GERMANY

PAUL SIEGEL PRODUCTIONS, Tauent-
Germany.
Cable Ad-

zien Strasse 16, Berlin, 30,
Telephone: Berlin 247029,
dress: Symphnyrex, Berlin.

 GREECE

Become
a member of International Bar Flies.
Trap No. 1 is at Harry’s, 5 Rue Daunou,
just off the Rue de la Paix. Tell the

WE SEEK ONE ADDITIONAL
RECORD LINE FOR
GREECE, EGYPT & LEBANON

With over 30 years’ experience in
handling records in this part of the
world, we know you get a fair
treatment only from the firm that
concentrates on your label, not ten
or twenty aor thirty others.

If you want experience and honest
consideration, why not write now to

MIDDLE EAST RECORDINGS

Evans Plomaritis, President
4 Spartis, Athens, Greece

NORTHERN
IRELAND

There's no “blarney” about
EMERALD RECORDS

Ireland’s leading recording company.
We are specialists in Country &
Western, Religious, Irish and Scottish
Records. We are always interested
in leasing material in the Country
& Western and Religious fields.
For further information write
Mr. Mervyn Solomon, President
67/69 Ann St., Belfast

Northern [reland

Members of the International Fed-
eration of the Phonographic Industry,

~ SPAIN

While the earth turns . . .
Cld and modern .

Also turn and turn again

In the high fidelity long play

\ Of the book
“DISCOMANIA”
by Raul Matas
Light music of Europe and America

From 1900 to present
‘ Best-sellers

Million selling records

Most popular artists

Bound: 96 Pages 6V4” X 814"
$2.00 US.A.

Write for copies:
' SANTILLANA, S.A.

Monte Esquinza, 24
Madrid. 4 (Spain}

| Say You Saw It in Billboard
" Infernafional Exchange

UNITED STATES

All American brands com-

122 Brood St., New York 4, N. Y.

RECORDS
FOR EXPORT

bined in one shipment.

ELTRON EXPORT COMPANY

Asial . . . Africal . .. Australlal . . .
South Americal . . . Europel . . . Brifainl

All arranged by trade classi-
fication with complete address!

Send Payment and Requests to:
Billboard, Joe Pace, Dept. BG

WORLD-WIDE MUSIC-RECORD
BUYER'S GUIDE

85 Countries of the
World

All Individually Llisted With the
NAMES and ADDRESSES
of each country’s leading

® Record Manufacturers

® Music Publishers

@ Trade Organizations

@ Suppliers and Special Services

A Priceless Directory of
The World’s Music Industry

Price: $1.00.

2160 Patterson Street
Cincinnati, Ohio, 45214

] FOR INFORMATION

| You can reach the U. S, and World-Wide Music-Record markets
regularly, effectively and at very low cost in these columns.

For information contact:

THE AMERICAS

ASIA & PACIFIC

| MEXICO: Dr. Otto Mayer-Serra,
Apartado 8688, Mexico City
| PUERTO RICO: Anthony Contreras,
26 Gertrudis St., Santurce
VENEZUELA: Clemente Vargas, Jr.
Radio Caracas
Av. Paez, El Paraiso, Caracas
BRAZIL: Mauricio Quadrio
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‘ Rua Visconda da Gavea, 125

Rio de Janeiro
ARGENTINA: Ruben Machado
Billboard
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CHILE: Ricardo Garcia
Radio Mineria, Moneda 973, Santiago

AUSTRALIA: Brian Nebenzahl
84 Pitt St., Sydney

HONG KONG: Carl Myatt
27 Estoril Court, Garden Road

NEW ZEALAND: Fred Gebbie
P. 0. Box 5051, Auckland

PHILIPPINES: Luis Ma Trinidad
264 Escolta, Manila
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Andre de Vekey, European Director
15 Hanover Square, W. 1, England

ITALY: Samuel Steinman
Piazza S. Anselmo 1, Rome
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Billboard, 165 W. 46th St., New York City 10036
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Follow the Bandwagon on These Hits
JUNIOR PARKER’S

"STRANGE THINGS HAPPENING"
DUKE 371
MISS LAVELL'S

"WHY YOUNG MEN 60 WILD"
DUKE 372
UDDY ACE'S

B
"YOU'VE GOT MY LOVE"
DUKE 373
NEW SPIRITUAL RELEASES!
AND
"SOLEMN PRAYER"
REVEREND CLEOPHUS ROBINSON
PEACOCK 3010
"KEEP IN TOUCH WITH JESUS”
" AND.
"PRAYRR IS THE KEY"
THE O'NEAL TWINS
PEACOCK 3008

"SING A SONG" °
AND
"I'M GLAD ABOUT IT"

INEZ DREWS AND THE
%’R!WE“ES
L]

BIRD 1004

AT A LOVE"

AND
"ALRIGHT OVER THERE"
GOSPEL CHALLENGERS

SONGBIRD 1005
DUKE AND PEACOCK RECORDS, INC.

2809 Erastus Street, Houston 26, Tex.
i OR 3-2611

Singing Valentines

IN A
SENTIMENTAL
MooD

GIRL OF MY
DREAMS

THAT'S MY
DESIRE
MILLS MUSIC, INC.

New York 19, N. Y.

R

Strictly From Hitsville!
THE WILLIS SISTERS

"GRAPEVINE" |

b/w

"CRYSTAL BALL" %
i

ABC 10520

"Befty & Dupree”
"Got ﬁ/yw Mojo
Working"

Sun }389

Billy Adams

SUN RECORDS

639 Madison Memphis, Tenn.

Going All the Way!!
"STOP AND
THINK IT
OVER"

Dale & Grace

Montel 922

Jamie/Guyden Dist. Corp.

. Phila. 2V, Pa.

JOAN BAEL

INGONGERT
PART 2

% VANGUARD

RECORDS

PROGRAMMING NEWSLETTER

Oh, What a Life Those M.D.’s Lead

By BILL. GAVIN
Contributing Editor

IT'S FUN, SO THEY TELL ME, to be a
music director. It’s the most fun when you're
with an important station in a big city. Big name
stars you've never met phone
you, call you by your first name,
and speak in a manner suggest-
ing a last personal friendship.
Even though your own salary is
considerably less than that of
any disk jockey on your station,
national officers of big record
companies phone you, call on
you, take you to dinner and
treat you as a real V.I.LP. Which you are.

Even if youre in a smaller town, you can still
be important. You have a sense of power. You
can break new records in your area and force the
nearby big city stations to be aware of them.
Promotion men come to see you, and they let
you know just how much influence you really
have. You may even receive pre-release mailings
of new records and get them on the air ahead
of your big town colleagues. It's exciting work.

Discounting all the meaningless back slapping
and phony good will that goes with record pro-
motion, the music director is more a part of the
record business than anyone else at his station.
It is part of his job to know what is going on in
the world of records. It’s a fascinating world of
show business and it’s fun to be part of it, if only
as an observer. The fun of being a music director
more than compensates for the daily chore of
auditing all those new releases. Those who have
never faced this task for any length of time have
little notion what a grinding and frustrating ex-
perience it can be. It requires many hours every
day to listen all the way through both sides of
every new record that arrives. Add to this the
extra hours that the conscientious m.d. spends in
listening several times to those entries that he
considers important, and it makes for a pretty
full week in auditioning alone. The amount of
trash that must be sifted to discover the worth-
while items is horrendous. Of course, hardly any
music director listens to all the sides all the way
through. An unfamiliar label by an unknown
artist may be tossed out unheard. The first few
bars of one side may be so unacceptable that no
further attention is paid to either side. And, if he
gets too busy with other duties, he may put

aside the remaining newcomers in a “file for
future reference™ category, the limbo of “lost”
records.

THE BIGGEST HAZARD that any music
director must face is his own ego. The search for
fame as a “picker’ can distort objective judgment.
There is little distinction in picking obvious hits,
such as new Bobby Vintons, Elvis Presleys, the
Beatles and Brenda Lee. It is human nature to
want to be a hero by “discovering” a hit which
others had overlooked. This is why so many
music directors spend valuable air time looking
for gold under the rocks and ignoring the dia-
monds lying around in plain sight.

Then there is the music director whose nick-
name might very well be “Flip.” He frequently
takes issue with the record companies on their
choice of plug side. One in a while he may be
right in his espousal of the flip, but most often
he is wrong. Certainly there is no necessity for
anyone to accept the infallibility of the record
company'’s selection of a preferred side. In a list
of top hits for any year there are always a few
items that were broken by a music director who
disregarded the company's promotion of the flip
side. With most music directors the flip pick is
an honest judgment. With others it is hero mania.

Every music director owes his employer the
obligation to use his own best judgment in select-
ing the side to be played. He should also be ready
to admit his mistakes and to correct them. Some-
times, however, the music director keeps trying
to prove his point in the face of mounting evi-
dence to the contrary and permits his own stub-
born ego to blind him to the facts.

IN ORDER TO BE EFFECTIVE, the music
director must know his market. While a majority
of hit records do well in all areas, certain artists
and certain musical sounds tend to do better in
one city than in another. An awareness of local
preferences is essential in guiding the music
director’s selection of new material.

Even though record sales are the yardstick by
which the music director’s success is measured,
his prime concern is not with selling records but
with station ratings. He may be tempted to “do a
favor” for his favorite promotion man, but it is no
favor to his employer to allow personal favoritism
to interfere with the best possible programming.

It is worthy of note that the most successful
radio stations all have top-notch music directors.
Whatever they are paid, they are well worth it.

Chicago CBS Station Shapes Up
Morning Shows Into Solid Block

The new schedule has Sheridan
opening the day from 5:30 to 8,
with the “Music Wagon” show
hosted by Mal Bellairs taking

CHICAGO—WRBBM, the big
CBS-owned-and-operated radio
outlet here, has revised its morn-
ing line-up, consolidating its all-
live “Music Wagon” show into
a single program and opens
its day with a solid 5:30 to 8

am. block by deejay Pat
Sheridan.

Previously “Music Wagon”
was aired in two separate 45-
minute segments, 7:15 to 8 and
9:10 to 9:55. Sheridan was
scheduled from 5:30 to 7 and
8:15 to 8:55.

READY-TO-GO

PROGRAMMING

over from 8:15 to 9:55, a solid
two and one half hours of live
entertainment.

Len Schlosser, program di-
rector, termed’ it a significant
move that would allow the sta-
tion to concentrate on news,
traffic, music and other service
features during peak rush hours,
with the all-live music line-up
coming in after 8:15.

WBBM has shown an in-
creased awareness lately of the
potent pull of a deejay format
and has noticeably turned to-
ward a more “lively” record
policy.

VOX JOX

By GIL FAGGEN

HOT WAX! Actually I should
say, melted wax. KDOV (Med-
ford, Ore.) lost all its disks in
a recent fire at the station.
R. E. Bryant, program director
of the “middle roader,” is ur-
gently seeking records. . . .
Speaking of records, KQV (Pitts-
burgh) has a new policy of airing
“important records immediate-
ly.” P.d. John Rook and m.d.
Dave Scott call it “Instant Ac-
tion Record of the Hour.”

Tom Clay of CKLW (De-
troit-Windsor) broke down and
wept on the air while reading
a poem written by a 15-year-
old girl from Grosse Pointe en-
titled “Six White Horses,” writ-
ten as the thoughts of young
John F. Kennedy. After reading
the poem, Tom, I can under-
stand your feeling.

LOUIS NIZER, HARK!
KFJB (Marshalitown, Towa) dee-
jay, Barry Norris, the winner of
a national contest sponsored by
Playboy Magazine, was awarded
a "Weekend With a Playmate”
(21-year-old  Bunny  Sharon
Rogers from Chicago’s Playboy
Club). “Lucky” Norris escorted
Sharon to receptions, a tour of
Towa farms and visits to several
restaurants. Norris, married, and
father of a three-year-old son,
was not accompanied by his
wife! How lucky can a guy
get?

STONE’'S THROW: Phil
Stone, CHUM (Toronto) veepee
comments: ““I think Cassius Clay
will do about as well against
Liston as he would against
T. S. Eliot.”

CRUSTY MINSTRELS:
WOWO's singing staffers have
recorded the songs of Indiana,
Ohio and Michigan with the
station’s listeners asked to iden-
tify the sequence of voices. The
boys from Ft. Wayne are get-
ting all kinds of offers for
personal appearances, record-
ing albums, etc.

WNBC (New York) comedy
team of Woodman & Rich, both
Canucks, will salute their native
Canada with a four-hour special
program this month.

SEGUE

VIP APPOINTMENTS: Mike
Ruppe Jr. appointed promotion
manager at WIBC (Indianap-
olis). ... Sam Holman, recently
program director of WKNR
(Dearborn-Detroit), to CKLG
(Vancouver, British Columbia)
in similar capacity. . . . Joe
Brooks, public relations director

(Continued on page 45)

Program directors and disk fockeys will find this material a ready source
from which to build weekly programming periods. All that's needed are
the disks from the station’s record library.

MIDDLE-ROAD SINGLES

Not too far out in either direction, the following singles, selected from the current Hot 100,
are the most popular middle-road records of the week. Rank order here is based on relative

standing in the Hot 100.

This  Last From this week’s Hot 100 Weeks on
Week Week TITLE, ARTIST, LABEL Hot 100
1 | 3 FOR YOU, Rick Nelson, Decca 31574 ............................ 1
2 2 ANYONE WHO HAD A HEART, Dionne Warwick, Scepter 1262.......... 10
3 | 1 THERE! I'VE SAID IT AGAIN, Bobby Vinton, Epic 9638................ 11
4 10 JAVA, Al Hirt, RCA Victor 8280 ... ... ... ... ... .. .. .......... 6
5 9 A FOOL NEVER LEARNS, Andy Williams, Columbia 42950.............. 5
6 5 FORGET HIM, Bobby Rydell, Cameo 280 .......... . ............... 14
1 4 POPSICLES AND ICICLES, Murmaids, Chattahoochee 628 ............ .. 12
8 6 WHISPERING, Nino Tempo & April Stevens, Atco 6281 ....... ... .... 8
9 8 SOMEWHERE, Tymes, Parkway 891 ... .. .. ... .................. 10
10 7 AS USUAL, Brenda Lee, Decca 31570 .......... . ................. 9
1 — STOP AND THINK 1T OVER, Dale & Grace, Montel 922 .. ... .......... 3
12 12 IT'S ALL IN THE GAME, Cliff Richard, Epic 9633.................... 10
13 11 SINCE | FELL FOR YOU, Lenny Welch, Cadence 1439 ........ ........ 16
14 18 | CAN'T STOP TALKING ABOUT YOU, Steve & Eydie, Columbia 42932 .. ... 8
15 20 THE SHELTER OF YOUR ARMS, Sammy Davis Jr., Reprise 20216........ 9
16 17 CHARADE, Henry Mancini & His Ork, RCA Victor 8256 .......... .. .. 10
17 —  NAVY BLUE, Diane Renay, 20th Century-Fox 456 ................. ... 3
18 — SEE THE FUNNY LITTLE CLOWN, Bobby Goldsboro, United Artists 672. ... 5
19 — | LOVE YOU MORE AND MORE EVERY DAY, Al Martino, Capitol 5108. . ... 2
20 — GOING, GOING, GONE, Brook Benton, Mercury 72230 ................ 3

YESTERYEAR'S HITS

Change-of-pace programming from your librarian’s shelves, featuring the disks
that were the hottest in the land five years ago and ten years ago this week.
Here’s how they ranked in Billbeard’s chart ot that hime:

POP—5 YEARS AGO
February 9, 1959

. Stagger Lee, L. Price, ABC-Paramount

. 16 Candles, Crests, Coed

. Donna, R. Valens, Del-Fi

. Smoke Gets in Your Eyes, Platters,
Mercury

. All American Boy, B. Parsons,
Fraternity

. My Happiness, C. Francis, MGM

. Lonely Teardrops, J. Wilson, Brunswick

. Gofta Travel On, B. Grammer,
Monument

. Goodbye Baby, J. Scoft, Carlfon

. Manhattan Spiritual, R. Owen Ork,
Paletfe

OCOW 00O WV W e

RHYTHM & BLUES—5 Yea

Stagger Lee, L. Price, ABC-Paramount
Lonely Teardrops, J. Wilson, Brunswick
Try Me, J. Brown, Federal
16 Candles, Crests, Coed

| Cried a Tear, L. Baker, Atlantic

POP 10 YEARS AGO
February 6, 1954

. Oh, My Papa, E. Fisher, RCA Victor
. That's Amore, D. Martin, Capitol

. Stranger in Paradise, T. Bennett,
Columbia
. Secref Love, D. Day, (Columbia

. Stranger in Paradise, Four Aces, Decca
. Rags to Riches, T. Benneft, Columbia
. Changing Partners, P. Page, Mercury
. Ricochet, T. Brewer, (Coral

. Heart of My Heart, Four Aces, Decca

. From fhe Vine Came the Grape,
Gaylords, Mercury

S O 00 ~ O U W -

rs Ago—February 9, 1959

Smoke Gefs in Your Eyes, Platlers, Mercur
Nobody But You, D. Clark, Abner

The Right Time, R. Charles, Atlantic

A Lover's Question, (. McPhatter, Atlant
Pretly Girls Everywhere, E. Church, Clas:
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Or, how many readers think enough of the
publication to pay for it. Here are the facts:
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Advertising Pages

Circulation Listing in SRDS*,
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The following display advertising compari-
sons give all the advantages to the other
three music-record weeklies. Billboard’s fig-
ures come from actual billing rzcords,
whereas those of other publications were
based on actual measurements which do not
take into consideration advertisemenis pub-
lished as adjustments for errors, or unpaid
for other reasons. The figures apply to
display advertising only. No classified ad-
vertising space, paid or unpaid, is included.

But let’s not stop there. There are others—
and still more important—mecasurements of
the value of a publication to advertisers.
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Cash Box
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Music Vendor

Dollars of Advertising:

Where an incdustry invests the greatest share of its advertising dollars
is accepted as the most significant area of comparison of the advertising
worth of the publications in any field. Here are the facts about adver-
tising dollars invested in the music-record tradepaper field:

Fact #1

More dollars of advertising were spent in Billboard in 1963

than in all the others combined.

Billboard’s margin over paper 2 is more than two-thirds of

Fact #2

a million dollars!—some $721,600 more, to be exactl (Almost

double Billboard’s margin of $370,000 more in 1962)

———

Fact #3

Advertisers spent more for singles advertising in Billboard!

Advertisers spent more for Ip advertising in Billboard!

Fact #5

———— e e —

Talent spent more for advertising in Billboard!

——— e

Advertisers spent more for “all other’” music-record adver-

Fact #6

tising in Billboard (music publisher, record services and

supplies, distributors, one-stops, etc.).

Or, is your advertising really producing for you. This is a key area of
cvaluation and here’s a picture of what has been available for advertisers

in this area.

Type of Advertising Effectiveness Research.

Two full studies: (7) Big-city markets;

(2) Grass-roots markets.

Two pilot studies on LP advertising effectiveness.

Cash Box None.
Music Reporter | None.

Music Vendor None.

*SRDS is the accepted national authority for statistical data
on publications. Its purpose is to serve the needs of advertising
buyers in all fields.

SUMMARY: Biliboard has more paid circulation (and the only

audited paid circulation) than all others combined!

Editorial Services

Comparisons are needless here.

Billboard is the acknowledged leader.

Billboard is the acknowledged spokesman for the industry, as
(probably) even Billboard’s competitors will agree.

Billboard editorial data and research is used, universally and
almost exclusively, in and out of the music-record industry.

Billboard is the source of industry statistics—used by govern-
ment agencies, major consumer publications, newspaper editors
and columnists, and virtually all sales and management execu-
tives of record manufacturers.

Ask any experienced professional in the industry.

Leadersh
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Public to Call Tune
At RCA Fair Place

NEW YORK — The broad
range of home entertainment
equipment will get the feature
treatment from at least one man-
ufacturer at the upcoming New
York World’s Fair. The Radio
Corporation of America will
have its futuristic-looking build-
ing and exhibit just inside the
main gate of the fair.

The company entertained
pressmen and various dignitaries
last week at a special advance
look at its own exhibit and the
fair grounds in general. Other
such safaris are envisioned for
the near future, prior to the
official opening of the fair in
April.

for the entire fair. From the
company’s special studio in its
own building, music will be
piped out throughout the vast
fair grounds public address sys-
tem. The music to be piped out
is expected to be exclusively
taken from the catalog of RCA
Victor Records.

Also from the RCA public
address headquarters will come
all public announcements, in-
cluding those designed to re-
unite lost children with their
parents. James M. Toney, a vet-
eran of the RCA organization,
is heading up the fair opera-
tion as director, RCA World’s
Fair Exhibit.

COLOR TV AND STEREO MUSIC CENTER, to be operated by
Radio Corporation of America at upcoming New York World's
Fair. Fair officially opens in April.

Color TV will get the major
emphasis at the exhibit, with
many receiver models on dis-
play. Visitors will also be able
to actually see themselves on
color TV through a closed-cir-
cuit set-up within the exhibit
area itself. They’ll also be shown
a backstage view of a color TV
studio in operation.

On the recording front, there
will be two separate stereo mu-
sic listening rooms, one of which
will handle 100 persons; the
other, an audience of 50. Every
20 minutes a new vote will be
taken as to the musical prefer-
ence of the audience at that
time. Depending on the outcome
of the voting, be it jazz, folk,
classical, pop or any other spe-
cific category, that’s what the
menu will be—from RCA Victor
records — for the next 20
minutes.

RCA has also tied up the ex-
clusive background music rights

New Firm Set
For Japanese

HOLLYWOOD—Ampex and
Toshiba of Japan have formed
Toshiba Ampex K.K. to service
the Japanese market with video-
tape recorders, accessories and
other products.

William Roberts, Ampex
president, said the agreement is
subject to approval by both
companies and the Japanese gov-
ernment. Toshiba is an elec-
tronics firm with annual sales of
approximately $700,000,000.

QUi

COLOR MOVIES
TO BE SHOT AT
WORLD’S FAIR

NEW YORK — Thirteen 30-
minute color TV shows will be
taped by Sterling Movies
U.S.A,, Inc., at the Radio Cor-
poration of America’s exhibit
building at the forthcoming New
York World’s Fair,

The firm, a leading distribu-
tor of public service films for
TV, has signed up columnist
Bob Considine and TV personal-
ity Fran Allison to host the
series, which will be titled “FYI
at the Fair.”

The show will feature in-
terviews with leaders of the arts,
sciences, business and industry
and will be done in color video-
tape for national public service
distribution during both years
of the fair.

R R

Columbia
Says Portable
Sales Way Up

NEW YORK——Columbia Rec-
ords Sales Corporation, has an-
nounced a 43 per cent sales in-
crease for its line of portable
phonos, equipped with transis-
torized amplifiers. The Master-
work line was introduced origi-
nally in 1962.

J. J. Harris, national sales
manager for the Masterwork
line, said sales figures from 17
major market areas show in-
creases in each of the suggested
list price categories of the pho-
nos, compared to orders for the
corresponding month a year ago.

Harris said that the new pack-
aged component systems, de-
veloped for the Masterwork
line, all of which employ solid
state amplifiers and tuners, have
also received wide acceptance
at the consumer level.

Sight & Sound Looking
For Million-Dollar Year

® Continued from page 26

about opening another location
south of Los Angeles but have
to wait for the developer to re-
turn from South America before
negotiating for a property site.

One of the most aggressive
retail operations in Southern
California, Sight & Sound has
set two tie-in promotions for the
Great Western Exposition Feb-
ruary 6-19. The Fallbrook store,
in conjunction with the Custom
Car Shelf, which caters to hot
rods, will have a preview of the
autos on display at the Exposi-
tion, with guest disk artists
visiting the store. At the exposi-
tion Center in Los Angeles, the
store has tied in with Capitol
Records and KFWB in the op-
eration of an exhibitor booth
and will sell hot-rod LP’s,

While selling LP’s and singles
at retail price, the store has been
running two promotions for the
past year: buy one LP and get
the next at half price and for
every 10 singles bought, get two
free plus an additional free disk
on a special bonus day.

After opening an outlet in
Fallbrook, store officials discov-
ered that geography denotes the
kind of LP product sold. Stereo
albums are outselling monos at
Fallbrook, while at the Van
Nuys store, the ratio is about
equal. The Van Nuys store did
$60,000 in record sales alone
last December. The key to Sight
& Sound’s success has been its
aggressive merchandising and its
sane price policies, which have
endeared it to the Southern Cali-
fornia music audience.

HARROD'’S, LTD., LONDON, recently installed this new record
vending machine, designed by its own chief engineer, E. R.
Constance. The unit handles a dozen records each of 50 selec-
tions or a total of 600 disks. Customer buys a punched card
from the cashier and inserts it into the card reader. Solenoid
valves, operated by an electrical pulse furnished by the ac-
cepted card, then lift the record by vacuum suction and place
on an air conveyor. A provisional British patent protects the
designs employed. Accepted cards remain in machine to pro-
vide a means of inventory control.

EQUIPMENT NEWSLETTER

Tinyvision Looms as Real Rocker

By DAVID LACHENBRUCH
Contributing Editor
(Editorial Director, Television Digest)

NEARLY A YEAR AGO we commented that
the growing field of “personal portable” televi-
sion offers an excellent opportunity for the phono-
graph or record dealer to move
into the video field, if he isn’t in
it already. Now, after American
tinyvision has been on the mar-
ket for more than six months, it
looks like a bigger opportunity
than ever.

Nobody really knew six
months ago whether tinyvision
would succeed. The three Amer-
ican companies now making 1l-inch sets have
been silent as to their sales, and 11-inch receivers
were not included in industry statistics last year
(though they are being counted this year). The
best estimates, however, place tinyvision sales by
General Electric. Admiral and Curtis-Mathes
combined at somewhere over 300,000—perhaps
considerably higher.

Where did this business come from? There are
solid indications that this was not “regular” TV
business. Sales of standard size sets last year were
about 9 per cent higher than in 1962 (at the
distributor-to-dealer lever). Therefore, if tinyvision
sales cut into conventional TV sales, it certainly
didn’t show. At the same time, television imports
tripled to 452,000—of which more than half fall
into the tinyvision category (screen smaller than
14 inches).

Tinyvision seems to be developing as a rela-
tively high-priced “impulse purchase”—a com-
mentary on our affluent era. Impulse purchases

are not necessarily made in the radio or appli-
ance store. As Japanese radios and TV have
taught us, such purchases are made most in
places where they receive the maximum exposure.
We've seen tiny TV in such unorthodox outlets
as drugstores, supermarkets, five-and-dimes, and
airline terminal cigar and novelty counters.

Some appliance dealers are displaying tinyvi-
sion in locations quite remote from the TV de-
partment—particularly in the electric housewares
section, where the traffic is heavy and where
customers are used to finding such unique im-
pulse items as electric knives, electric tooth-
brushes, electric backscratchers and what have
you.

TINYVISION seems to be an ideal item for the
record-phono-radio-audio dealer, even if he has
never carried TV before or left the TV rat-race
years ago. This home entertainment type of dealer
gets heavy traffic—particularly if he sells phono-
graph records. Tinyvision displays take relatively
little room. One can be placed on a countertop,
or the dealer can use one of the TV “trees”
supplied currently by Admiral and GE, which
take up little more room than a coat-tree and are
powerful selling aids.

Tinyvision seems to be here to stay. With the
increase in the number of television stations on
the air, viewers have more opportunity to exercise
individual preferences in programming. There in-
evitably will be more individual viewing—as op-
posed to family viewing—and this means TV in
the kids’ rooms, in the bedroom, in kitchen, and
even basement hobby rooms. Growth of educa-
tional television may well mean that one or more
members of the family will need a set for ETV
viewing while others watch to be entertained. In

(Continued on page 45)

Magnavox Sale
Starts Feb. 10

NEW YORK—Magnavox will
kick off its once-a-year factory-
authorized sale on a nationwide
basis February 10. As in the
past, it will be the only sale of
of the year on Magnavox home
entertainment products.

The sale will cover more than
80 models in stereo phonos,
black and white and color TV,
radio and stereo theaters.

According to the spokesmen,
the sale encompasses three ma-
jor breakthroughs. These in-
clude the Astro-Sonic stereo
consoles at $348.80, $50 below
the previous low price; the Sub-
urbanite 16-inch portable TV at
$98.80 and the six-transistor,
Pocket Mate radio at $9.80. A
heavy local advertising cam-
paign, backed with point-of-sale
display matter, is planned. A
10,000,000-consumer mailing of

a 24-page brochure is also in
the works.

Pilot Radio Corporation of
Yonkers, N. Y., has received
congressional recognition from
Congressman Robert R. Barry
for its contributions to the com-
munications industry.
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SONG
WRITERS

READ HOW TO

% How to Get
Your Songd
Recorded

By Robert Rol(\mz

RECORDED

A NEW BOOK
THAT GIVES
ALL THE
ANSWERS

Whether you are a '‘pro’’ or a beginner,
this book is must reading. Contents include:
* Your Song and Whot to Do With It * How
lo make o Demo Record * Protecting Your
Song ond Yourself * The Songwriter and
Performing Rights Societies * Starting Your
Own Record Label * On Being a Songwriter
Plus: * List of Active Record Companies
* leading U. S. Music Publishing Firms ¢
Wholesale Record Distributors in the U. S.
* Recording Studios

"HOW TO GET YOUR SONG RECORDED"
A book that should
be on every music shelf

A BILLBOARD BOOK
published by Watson-
Guptill Publications, Inc.

Order Now
ONLY $2.50

Per Copy
Postp

Watsen-Guptill I"ublications. Inc.
163 W. 46th Nt.. Dept.. 1130, New York, N. Y., 10036
Please send me_____ copy/ies of HOW TO GET
YOUR SONG RECORDED. Enclosed is my remit-
tance for § >

Name,

Address,

City _Zone._ State .
(Please add 47 sales tax on N.Y.C. shipments)

v

It's a Hiti!!

"WHO NEEDS
LOVE"

THE OVATIONS

Josie 916

Nationally distributed thru

JAY-GEE RECORD CO., INC.
318 W. 48 sp, N.Y. 36, N.Y.

R

SEND US YOUR TAPE...
We do the rest! A
COMPLETE SERVICE — ALL SPEEDS,

PROCESSING, PRESSINGS, LABELS,
MASTERS.

SONGCRAFT

1650 B‘way, N.Y.C. 19 (212) CI 7-8177

GET YOUR SONG

News
Briefs...

Emerson Radio and Phono-
graph Corporation has reported
consolidated net income after
taxes of $4,700,120, for the fis-
cal year ended last October 31.
The figure was the result of

both operations and a special
gain attributable to the sale of
Litton Industries, Inc.... Am-
pex Corporation has announced
a new dealer promotion in con-
nection with its Model 602 and
602-2 professional audio units.
With the purchase of one of
these units between now and
February 29 the dealer will get
his choice of Model 802 or 803
professional mike at half price.
The customer portion of the pro-
motion remains in effect until
March  31. Regular customer
price for the 802 is $57.50, for
the 803, $75.

Ampex also announced Iast
week the start of engineering
studies of various new ap-
proaches to recording and play-
back of spot announcements for
radio broadcast. C. Gus Grant,
Ampex operation vice-president,
said the company had been ap-
proached as a result of industry
controversy over presently avail-
able cartridge tape recording
systems and methods of using
them.”

The F. B. Connelly Company
of Spokane has been named a
Home and Commercial Elec-
tronics Division of Sylvania
Electric Products, Inc. The firm
will handle the Sylvania TV,
stereo and radio lines in 16
counties in Washington, 10 in
Idaho and seven in Montana. . . .
Also at Sylvania, Carl Esler has
been named national market de-
velopment manager, straight
line distribution, for Sylvania
Home and Commercial Elec-
tronics Corporation. He’ll be in
charge of market analysis, eval-
uation and development of
straight line distribution for the
firm’s home entertainment prod-
uct.

NEW DEALER
PRODUCTS

PILOT'S NEW SLIM-LINE bookshelf
speaker system features what the firm
calls  “integrated speaker reinforce-
ment design,” which allows the mid-
range speaker to operate at the high
end of the woofer range and the
super-tweeter to work at the high end
of the mid-range. Unit is but 6%
inches deep. Included within the en-
closure are a 10-inch woofer, two
three-and-a-half-inch mid-range and
two three-and-a-half-inch super-tweeter
speakers. Price is $89.50.

TELETONE’S new all-transistor portable
phono line, shown last week at the
Chicago Furniture Markets Show, fea-
tures Model $D-40, o swing-down
unit with four-speed shock-mounted
motor, flip-over cartridge, and two
extended range five-inch speakers. List
price is $39.95,

Say You Saw It in
Billboard

A NEW DECCA'
PHONOGRAPH

Jerst in tls price rangde!

Biliboard

BEST SELLING

PHONOGRAPHS, RADIOS & TAPE RECORDERS

PHONOS LISTING BETWEEN $31 and $60

BEST SELLING

PRE-RECORDED TAPE

Below is a list of the best selling pre-recorded tapes. This chart is compiled from pre-recorded
tape dealer replies. Mail questionnaires are used to contact top dealers throughout the country
on a weekly basis. Fopular reels as well as classical reels and other types of pre-recordzd
fape will be reported on these pages with emphasis on popular reels.

POPULAR REELS
Pos.  TITLE, Artist, Label & No.

1 WEST SIDE STORY

Sound Track, Columbia 0Q 417

BELAFONTE AT CARNEGIE HALL

Harry Belafonte, RCA Victor FTO €000

| LEFT MY HEART IN SAN FRANCISCO

Tonny Bennett, Columbia CQ 493

MUSIC MAN

Sound Track, Warner Bros. WST 1459

TIME OUT

Dave Brukeck Quartet, Columbia CQ 437

BARBRA STREISAND ALBUM

Columbia CQ 593

OKLAHOMA

Sound Track, Capitol ZW 595

MY FAIR LADY

Original Cast, Columbia 0Q 310

HOW THE WEST WAS WON

Sound Track, MGM ST 4201

CAMELOT

Original Cast, Columbia 0Q 344

© Vv 0O N O U A W N
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BEST SELLING

PHONOGRAPHS, RADIOS & TAPE RECORDERS

These are the nation’s best sellers by manufacturers based on results of @ monthe
long study using personal interviews with a representative national cross-section
of record-selling outlets (only) that also sell phonographs, radios and/or tape
recorders. A different price group is published in the space each week. Each
category appears approximately every 14 weeks.

The percentage figure shown for each brand is its share of the total number
of weighted points derived from all dealer responses. Point tabulations are
based on the rank order of manufacturers’ sales at each decler, and weighted
by size of outlet. Only manufacturers earning 3 per cent or more of the tota
dealer points are listed below.

PHONOS LISTING BETWEEN $61 and $80

POSITION
This 11/2/63  8/3/63
Issve Issve issve BRAND % OF TOTAL POINTS
1 2 4 Masterwork . ... ... .. 18.7
2 3 1 Decca . .............. 17.9
3 1 2 Magnavox ........... 14.4
4 - 5 RCA Victor ........ ... 11.1
5 6 6 General Electric . .. ... .. 8.3
6 8 — Capitol . .......... ... 4.8
6 5 8 Zenith ............. .. 4.8
8 4 10 Motorola . ....... ... .. 4.6
9 — 8 Symphonic ..... ... ... 3.7
Others ... ....... ..... 11.7

Since this chart is based on the previous month’s sales, it is conceivable that
certain brands will appear at one time and not at another because of many
influencing factors. Thus it does not indicate that the above ranking applies for
any period other than the previous month. Those brands that appeared in
previous issues for this category and do not happen to merit a listing above
are shown below with their rank order in the issue indicated in parenthesis.

11/2/63 Issue: Voice of Music (V-M) (7).
8/3/63 lIssue: Voice of Music (V-M) (3); Webcor (7).

R B e e T SR e B s | e 1 T o i
DISK DEALS FOR DEALERS

POSITION

This 10/26/63
i1sue

7/17/63

Issue

%%

OF TOTAL POINTS

THE CONWAY | pp-s61

Budget priced, four speed, high
fidelity, automatic portable.

Separate volume and tone controls.

Available in two attractive color

combinations.
$39 95*

* All prices are suggested list, plus 45 RPM spindle,
and are shightly higher South, Southwest and Wesi.

A summary of promotional opportunities for dealers by manufacturers and
distributors currently offering records at special terms. Shown where avail-
able are starting and expiration dates for each deal as well as the date of
issue and page number of the original news story and/or advertisement
providing details of each promotion. Please consult these for full information.

FOLKWAYS—Expires February 15, 1964. Starts January 15, 1964.

Label is offering one free for every seven bought.

IMPERIAL—Expires February 15, 1964. Started January 14, 1964.

Special terms and dating to qualified dealers covering new releases and entire
catalog.

LIBERTY—Expires February 15, 1964. Started January 14, 1964.

Special terms and dating to qualified dealers, covering new releases and entire
catalog of Liberty, Premier series, Dolton and Double L.

MERCURY—Expires February 29, 1964. Started January 2, 1964.

Ten per cent discount on all new January releases and'a_ll catalog product
except Storyteller children’s series. Dated billing to qualified dealers.

LONDON—Expires March 31, 1964. Started December 15, 1963.

Annual catalog restocking program. On all catalog items, special discounts,
delayed billing and extra ad allowances available.

ABC-PARAMOUNT—Expires March 31, 1964. Started January 9, 1964.

A 1214 per cent discount on all new and catalog ABC-Paramount and Impulse
albums.

SIMS—Expires February 29, 1964. Started January 1, 1964.

On 15 country and gospel album releases, three free albums for each 10
purchased. A 100 per cent exchange privilege on all product.

STARDAY—Expiration indefinite. Started January 1, 1964.

A 15 per cent discount on all regular Starday albums. A 10 per cent discount
on Starday economy line albums.
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Tinyvision Looms as Real Rocker

® Continued from page 42

some respects, TV scems to be following the
pattern of radio-—from one big set in the living-
room to many small sets scattered around the
house—except that one TV, a color set, may
remain in the livingroom for some time to come.

All of this seems to add up to a good market.
The television manufacturing industry appears to
agree with this appraisal, and there's evidence
that the other manufacturers don't intend to let
three tinyvision makers have the market in U, S.-
brand small-screen portables to themselves. Sears,
Roebuck has already come into the market, and
Emerson, Olympic and Westinghouse are prepar-
ing their own versions for introduction this year.
Other sct makers undoubtedly have their own
plans. but they’re being very quiet about it.

The basic U. S.-brand tinyvision sets so far
have carried list prices of about $100 (except
for Sears), and most of them still seem to be
crossing the retail counters at list price. There
has been some discounting, but not nearly so
much as in the case of large-screen TV or pack-
aged stereo. There are several step-ups, the first
being a de luxe cabinet at $109.95. GE has steps
all the way up to about $150—this top model
being a set with built-in clock-timer and AM
radio.

TINYVISION PRICES are expected to go up
somewhat in the new-model versions, to be intro-
duced this spring and summer, because of the
Jaw which makes all-channel tuning mandatory
on sets made after April 30. It's believed, how-
ever, that there will still be some leader models

priced under $100, though they won't be so
widely available as they are now.

Japanese manufacturers have been offering
tinyvision of two different kinds—the conventional
AC-type and the transistorized type which will
operate on cither AC or battery. The imported
transistor portable TV, selling at $129-$239, pres-
ently has no American-made counterpart, but its
sales are believed to have suffered somewhat as a
result of the debut of American tinyvision.

It's a safe assumpticn that American TV manu-
facturers are planning to move into the field of
transistorized, battery-operated tinyvision next.
While the screens of Japanese battery sets range
from 42 to 9 inches, it's believed the U. S.
counterparts will be of the same 1l-inch size as
American AC-operated tinyvision.

This means another new product—possibly next
year. About 150,000 to 200,000 Japanese-made
battery TV’s were sold in this country last year.
With American manufacturers entering this mar-
ket, it could be enlarged considerably.

It all seems to add up to this: Tinyvision—both
AC and battery, both domestic and imported—
probably will be with us many years. It’s a new
category in entertainment products, and opens a
new type of market, just as the transistor radio
did. It doesn’t have to be sold through the tradi-
tional TV outlet, and yet it’s a good entering
wedge into the TV field for the dealer who wants
to sell up to 16-inch and 19-inch sizes.

Don’t overlook tinyvision. There may be good
profit possibilities in it for your specific location
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New R&B Smash!
Sam & "‘Dave

"l Got a Thing
Going On"

R 4541

ROULETTE RECORDS

1631 B'way, N. Y., N. Y.
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[ ALWAYS—TIMELY & 60—GO0—GO!

PROF. MARCELL COLLEGIANS

"YOU'RE MY SURFER GIRL
(BOY) FOREVER"

"JESUS WILL SOON BE COMING'”

MCR 215
A CROUNCHER—HOT RODDER

"SURFIN' ON A SWINGIN' SOIREE"

"A SIGHT T0 SEE"
MAYHAMS COLLEGIATE
RECORDS & PRODUCTIONS

12 W. 117th Morningside, Box 46
New York 10026
ENright 9-3390
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Back With a Winner!

“"JOEY"

C-299

MARK DINNING

THE BIGC ONES ARE

CAMEQO “PARKWAY
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% SOLOMON BURKE
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HE'LL HAVE ¢
10 GO" 4
Atlantic 2218 ’
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ATLANTIC RECORDS f#
1841 B'way, New York, N. Y. ’
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when answering ads . . .

Say You Saw It in
Billboard

MUSIC AS
WRITTEN

CINCINNATI

Dick Pike, general manager
of Station WNOP, Newport,
Ky., is partnered with Dale Mur-
rison, local investor, and Dee
Felice, ork leader, in a new jazz
club slated to open March 2 in
the Hotel Metropole downtown.
Spot will feature top jazz record
talent. . . . Eddy Arnold due in
here Thursday (6) for a round
of the local jocks and music
emporiums to promote his new
RCA Victor wares. Squiring
him around will be Julie God-
sey, of Ohio Appliances, RCA
Victor distrib  with Jerry
Weiner, RCA Victor nabob here,
tossing a wing-ding in Eddy’s
honor at the Terrace Hilton
Thursday night, with all the area
tradesters invited.

Capitol's Nancy Wilson in
town Wednesday (29) for a get-
acquainted session with local
radio, TV and press folk at a
cocktail session tossed by local
Cap execs. She returns to Cincy
Sunday, March 16, for a con-
cert at Music Hall. . . . RCA
Victor's John Gary in last Mon-
day (27) for another guest shot
on Ruth Lyons’ “50-50 Club”
over WLW-T and the Crosley
four-city network. . . . Erroll
Garner, Mercury, occupied the
same slot on the Ruth Lyons seg
Friday (31). Garner was aided
in his promotional duties around
the town by Stan Bremen, of
Supreme Distributing.

Jocks at WCIN, local Roun-
saville station, tossed a March
of Dimes benefit at the Student
Union-Great Hall at University
of Cincinnati Friday night (31).
with a show featuring L. C.
Cooke, Bobby Darcell, Wade
Flemmons, Johnny Sails, Obrey

Wilson, the Casinos, the Dan-
cers, the Dixiebelles, the Du-
Ettes, the Five Dutones, Leroy
and the-Emeralds, Kenny Smith,
and the Lovelights band. WCIN
jockeys Charlie Brown, Biil
Clark, Larry Daley, Bob Hudson
and Bill Perkins handled ar-
rangements and emsee chores. A
record hop. highlighting the old
and new recordwise, followed
the show.

BILL SACHS

Phono Sales
Up for Year

WASHINGTON—Total sales
of console, table and portable
model phonos for the 11 months
of 1963 ending November 30,
were above those of the same
period in 1962, according to the
marketing services department
of the Electronics Industries As-
sociation. Despite this over-all
healthy picture, distributor and
factory sales for November alone
dropped substantially over the
same month in 1962.

Distrib sales in the portable-
table category for November,
for example, were 379,735 as
against 431,381 last year. For
the year 1963, the figure was
2,822,342 as against 2,662,061
for 1962.  Similar figures
obtained on the factory sales
front,

Twin Cities Swing

® Continued from page 12

ing with its deejays at which
time new tunes are evaluated
and additions and deletions
made to the playlist. Most of
material is picked through daily
surveys that the station con-
ducts among stores and retail
outlets in the Twin City area.

The other big singles-playing
statton in the city, WDGY
(Sterz-owned), is headed by
program director Hal Raymond
and music director Bob Dean,
alse known as Johnny Dollar on
the air.

WDGY plays a top 50 list of
tunes with a plus or extra list
from 30 to 40 tunes. In addi-
tior it has its “Battle of the New
Sounds™ and its “Twin Picks” to
add interest to the proceedings.

WDGY's battle is between
live new records selected each
evening. The five daily winners
batrle on Saturday and the Sat-
urday winner is played all the
following week.

“The “Twin Picks™ are a pair
of selections—usually by Dean
—of two of the most promising
tunes each day. These are
played every other hour.

Both of the stations do exten-
sive survey work to keep a finger
on the local pulse. Both are
also active in hops and numer-
ous promotional schemes
throughout the city.

® Continued from page 40

at WIP (Philadelphia) moves to
PR department of Metropoli-
tan  Broadcasting  Company
headquarters in New York re-
placing Bernard Ruttenberg,
named director of publicity for
WNEW (New York). Both sta-
tions are Metromedia owned.

HILARY BOGDEN

KUDOS to my good friend
and former colleague, Hilary
Bogden, who last month cele-
bratzd his 20th anniversary in
broadcasting, all of it with
WIJAS, the NBC owned radio
station in Pittsburgh. Hil -holds
down the 8 p.m. to I a.m. slot
on WIJAS.

Jim Gerhart, morning person-
ality at KQV (Pittsburgh) to
WPOP - (Hartford) as program
director-air personality. ... Ron-
nie Barrett, former KYW radio
(Cleveland) air personality, re-
signs air show at WJW same
city. . .. Carl Reese, vet Cleve-

land air personality joins WJW

“Paul Bunyan,” 7 to midnight,
rejoins  WDGY  (Minneapolis)
from WFLA (Tampa). ... Mort
Crowley, rccenty moved from
KHJ (Hollywood) to WKNR
(Dearborn-Detroit) exits station.
Frank (Swingin’) Sweeney, cx-
WHOTer (Youngstown), takes
over Crowley’s wake-up show.
... Jay Lawrence, WNOR (Nor-
folk) air personality, to KYW’s
(Cleveland) all-night spot.

NEW CALLS: Mr., and Mrs.
Joe B. (Stan) Steel, parents of
son, James Albert. Stan is KXLR
(North Little Rock) air person-
ality.

GOING TO NEW YORK?

Stay at the

NEW HOTEL

CHESTERFIELD

130 West 49th St.

AT RADIO CITY IN TIMES SQUARE
SPECIAL FAMILY PLAN

AIR CONDITIONING. TV. RADIO AVAILABLE
RATES ON REQUEST

S50

from SINGLE

$Q50

from DOUBLE
with
PRIVATE BATH

AL THEATRICAL RATES
spE(F|rom $17.50 Weekly

18 Floors...600 Rooms

For booklet or reservations, see your
travel agent or write direct to hotel.

Performance
and Profits

. in background music are yours with reliable VIKING

tape cartridges.

Lightweight, drawn aluminum cases give VIKING tape cart-
ridges exceptional regidity that lasts. Designed to perform
with minimum tape friction when loaded with shortest tape
length or when loaded to capacity. VIKING tape cartridges
have stood the test of countless hours in broadcasting and
background music applications, year after year.

Cartridges
With
Clear

Plastic
Cover

Single coated M4a
tape standard

i o to 375
Double coated to 275

tape moebius
loop

M6 M8A
to 850’ to 1700’
to 600’ to 1200’

Write Sales Manager For Information

Your assurance
of Quality in

iKiNng or minnearouss, inc. /T;,-.—-.-_- Components

9600 Aldrich Avenus South, Minneapolis, Minnesots, 55420



46 BILLBOARD

[ CLASSICAL MUSIC J

Poll Points Up Opera Buffs as
Consistent in Their Tastes

By BARRY KITTLESON

NEW YORK—Among music
lovers, opera buffs are notable
for their volatile prejudices; and
as a breed their enthusiasm and
rabid opinions have no equal
outside the sports arenas and
certain types of smokers who
would rather fight than change.
To the uninitiated, an over-
heard conversation on the long
waiting line at the Metropolitan
(or any other opera house in the
world, for that matter) could be
a frightening and intimidating
experience. He would likely dis-
cern that rarely, if ever, could
two or more of these creatures
ever agree.

A recent poll, conducted by
William H. Wells, who is host
of a weekly opera program for
New York’s radio Station
WRFM, proved that the con-
trary is actually quite true. Not
only do they frequently agree,
but their preferences as a group
are overwhelmingly similar.

Wells invited his regular lis-
tenership of “Opera for You” to
write in their individual prefer-

CBS Int'l, Gamma
Reach Epic Deal

MEXICO CITY—CBS Inter-
national and the Gamma label
here reached an agreement
which will allow Gamma to
distribute the Epic catalog in
this country. Thomas Munoz,
assistant general manager of
Gamma, said his company will
take special note of classical
music in the future. In this re-
gard, Gamma has established
a new division which is draw-
ing on Vanguard and Supra-
phon besides the Epic catalog
for this classical material.

Adam Distribs Take
Over Four Labels

NEW YORK—Adam Record
Distributing Corporation, has
assumed exclusive distributor-
ship for the Artia, Parliament,
MK and Supraphon labels in
New York and surrounding
areas. Announcement was con-
firmed last week by Ernest
Coleman, national sales man-
ager for Connoisseur Record
Corporation of Kearny, New
Jersey.

ences for the 10 “great operatic .

recordings of all time.” The list
should include complete operas,
regardless of vintage, available
on LP’s in either mono or stereo.

According to Wells, more
than 300 persons submitted
their 10 favorites, and while 80
different opera recordings were
nominated, the winners (listed
below) were recipients of a very
heavy number of votes each. In
the case of the first two on the
list, the vote was nearly unani-
mous.

Wells’ list reads as follows:

1. PUCCINI: TOSCA — Cal-
las, DiStefano, Gobbi, Sa-
bata. Angel 3508 B-L.

2. VERDI: IL TROVATORE
—NMilanov, Bjoerling, War-
ren. RCA Victor DM 6008.

3. WAGNER: DAS RHEIN-
GOLD — Flagstad, Lon-
don, Neidlinger, Vanholm,
Solti. London 4340; 99.

4. WA GN ER: TRISTAN
UND ISOLDE — Nilsson,
Uhl, Resnik, Solti. London
4506; 902.

5. STRAUSS: DER ROSEN-
K AV ALIER—Schwarz-
kopf, Ludwig, Edelman,
Karajan. Angel 3563 D-L;
$-3563 D-L.

6. BIZET: CARMEN — De

los Angeles, Micheau,
Gedda, Blanc, Beecham.
Angel 369 C-L; S-369
C-L.

7. VERDI: OTELLO — Vi-
nay, Nelli, Toscanini. RCA
Victor LM 67.

8. VERDI — AIDA — Price,
Gorr, Vickers, Tozzi, Solti.
RCA Victor LM 698; LSC
6158.

9. PUCCINI: TURANDOT—
Nilsson, Tebaldi, Bjoerling,
Tozzi, Leinsdorf. RCA Vic-
tor LM 669; LSC 6149.

10. MOZART: DON GIO-
VANNI — Siepi, Nilsson,
Price, Valletti, Corena, Rat-
ti, Leinsdorf. RCA Victor
LM 6410; LSC 6410.

11. MOZ ART: MARRIAGE
OF FIGARO — Siepi,
Guden, Danco, Poell, Co-
rena, Kleiber. London 4407;
602.

12. BIZET: CARMEN: — Ste-
vens, Peerce, Reiner, RCA
Victor LM 6102.

THE NEW YORK PHILHARMONIC, currently in the throes of an
“avant-garde” cycle, has just recorded Aaron Copland’s “Piano

"

Concerto,

which was featured in the series, for Columbia Rec-

ords. As in the concert, Maestro Copland performed as soloist,
and Leonard Bernstein conducted. Shown above, they examine

score during playback.

1. DONIZETTI: LUCIA DI
LAMMERMOOR — Suth-
erland, Cioni, Merrill, Siepi,
Pritchard. London 4355;
1327.

14. VERDI: AIDA — Milanov,
Bjoerling, Perles. RCA Vic-
tor LM 6122.

It can be assumed that Wells’
regular listenership represents a
well informed cross-section of
the opera public, and for that
reason this list is doubly signi-
ficant. There are consistencies in
this list which reveal the quali-
ties expected of a recording to
meet the public’s taste.

In each case these favored
performances show a remarka-
bly strong cast in all of the lead-
ing roles, as well as in the
choice of conductor. While the
excellence of ingredients is obvi-
ous, the reptition of certain of
the artists, conductors, and
works themselves, could be
further interpreted, though this
was not the aim of the survey.

Mid-East to Hear
Ads on Radio

BONN — The United Arab
Republic is to start a commer-
cial radio station covering the
entire Middle East area in
March—with U. S. and British
exporters to the area expected to
buy most of the advertising.

Michael Rice & Company of
London is establishing an associ-
ate company under the direction
of Leslie Knight to undertake
commercial development of the
new service in the United King-
dom and Europe. Aside from
U. S. and British firms, the
Michael Rice company is so-
liciting advertising from West
German, French and Dutch ex-
porters.

The U.A.R. Radio and Tele-
vision Organization is to make
a transmitter of not less than
500 kilowatts available at Man-
soura, near Port Said. It is to
broadcast a non-political pro-
gram of light entertainment for
16 hours a day. The station will
have a U. S.-style pop music
format. Its general operation will
closely resemble that of Radio
Luxembourg, which inspired the
U.A.R. venture.

There will be a difference,
however — the station will be
owned outright by Nassar’s
U.A.R. Radio and Television
Organization, which will cash
all profit.
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Chatter

NEW YORK-—1964 is the centennial celebration of Richard
Strauss, and it is already filled with promise. DGG is planning
the release of two of Strauss’ major operatic works within the next
few months. Both releases will feature live performances. “Die Frau
Ohne Schatten,” recently recorded at the Bavarian State Opera in

Munich features Dietrich Fisher
Dieskau, Inge Borkh, Jess
Thomas, Hans Hotter, Ingrid
Bjoner and Martha Moedl, under
the direction of Joseph Keil-
berth. “Arabella,” recorded dur-
ing the latest municipal music
festival at the Munich Prinz-
regenten Theater, stars Lisa
Della Casa, Anneliese Rothen-
berger, Dietrich Fischer-Dieskau
and Fritz Uhl. Again, Joseph
Keilberth conducts.

Frich Leinsdorf’s plans for
the Berkshire Festival at Tangle-
wood will include a Strauss
cycle, which includes “Die Frau
Ohne Schatten,” a concert ver-
sion of “Le Boureois Gentil-

homme,” “Tageszeiten,” ‘Par-
ergon,” “Burleske,” “Ein Hel-
denleben, “Also sprach Za-

rathustra,” “Don Quixote,” “Don
Juan,” “Till Eulenspiegel,”
waltzes from “Der Rosenkav-
alier” and interludes from “In-
termezzo.”

For the first time, Japan has
presented four “Record Acad-
emy Awards” as selected by
leading critics and prominent
persons in the record industry
in that country. The Grand
Prix was given to Benjamin
Britten’s recording of his “War
Requiem,” on London. The
“First Academy Award” went
to the Philips recording of the
Beethoven cello sonatas by
Mstislav Rostropovich and Svia-
toslav Richter, and the third and
fourth awards went to Colum-
bia’s recording of Mozart’s “Cosi
Fan Tutte.” Honorable runner-
up was the Philips recording
of Beethoven’s Violin sonatas
by Lev Oborin and David
Oistrakh.

Last week Rise Stevens and
Michael Manuel were appointed
by Rudolf Bing as general man-
agers of the Metropolitan Opera
National Company. They will
perform general administrative
duties in the planning for the
newly organized touring com-
pany, which begins its first
season in 1965.

Gian Carlo Menotti’s “Death
of the Bishop of Brindisi,” which
was given its world premiere
last season in Cleveland, will
be performed this season in
Vienna on June 15 and later
at the Berkshire Music Festival
in Tanglewood. RCA Victor has
optioned

February 7 (Friday) has been
designated by New York’s
Mayor Wagner as “Day of the
City of Vienna” in honor of the

R

CLEVELAND ORK
ON TOUR EAST

CLEVELAND — The Cleve-
land Orchestra, and musical
director George Szell leave
their home base for a 13-con-
cert tour of the Eastern sea-
board, opening in Carnegie Hall
on February 3. They return to
Cleveland for a concert on
February 20.

Three soloists, all Czech-
born, will perform with the
orchestra. Rudolf Firkusny will
be heard on February 3. Vio-
linist Josef Suk, and pianist
Ivan Moravec will each make
his Manhattan debut with the
Cleveland orchestra. The or-
chestra will also schedule New
York premieres of Sir William
Walton’s “Variations on a
Theme by Hindemith” and Peter
Mennin’s “Symphony No. 7.”

The orchestra will be heard
in Hartford, New Haven, North-
hampton, Worcester, Boston,
New Brunswick, White Plains,
Great Neck, Harrisburg and
Washington, as well as New
York.

R

Vienna Symphony Orchestra and
its conductor, Wolfgang Sawal-
lisch, which arrives in this coun-
try on that day for its first tour
of the U. S. Their first concert
will be given in Carneige Hall
on February 9.

Johann Strauss’ classic op-
eretta “Die Fledermaus” which
had its premiere performance on
April 5, 1874, has been given
a film treatment which will
open for a limited engagement
in New York on February 7.
Boasted as one of the “most
lavish and extravagent film mus-
icals ever produced,” it has been
directed by Geza von Cziffra
and features an all-star Euro-
pean cast, including Marianne
Cook, Peter Alexander, Marika
Roekk, under the direction of
Kurt Edelhagen.

For the first time, secondary
students in the New York school
system will be able to attend
a series of free concerts given
by the American Symphony
Orchestra under the direction
of Leopold Stokowski. Some
35,000 teen-agers will be given
the opportunity to attend these
performances.

Rubinstein Re-Signs With Victor

NEW YORK—Artur Rubin-
stein, the renowned pianist, cele-
brated his 75th birthday last
week (28), and did so by sign-
ing a new long-term recording
contract with RCA Victor Rec-
ords. The announcement was
made by the company’s vice-
president and general manager,
George R. Marek. Rubinstein’s
first contract with RCA was
signed more than 25 years ago,
when he first came to this
country.

This week, the vigorous pian-
ist will undertake a difficult
schedule of performances on
three successive evenings (5-6-
7)—one at Philharmonic Hall,
the other two at Carnegie. As

is customary, when Rubinstein

ARTUR RUBINSTEIN

performs, all three concerts are
sold out, including stage seats.

Immediately following these
concerts, the pianist is sched-
uled for an intense series of
recording sessions in Carnegie
Hall — some 18 are planned.
The plan is to re-record in the
Dynagroove process music of
Frederic Chopin, interpreta-
tions for which Rubinstein has
been widely acclaimed. Other
recordings will feature the music
of Beethoven, Mozart and Shu-
bert, plus an album of music by
French composers.

On announcing the project,
Marek noted that “Mr. Rubin-
stein’s performances on record-
ings and in concert halls have
given the world some of its
finest musical moments.”
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Billboard Buyers & Sellers

A convenient market place for the best sources of equipment, supplies, services and

personnel ,

. serving more than 20,000 buyers, sellers, and users of music, records, tapes,

home entertainment equipment, coin machines and many other related products throughout

the entire world,

EMPLOYMENT SECTION

SITUATIONS WANTED

BOOK THE BEST FROM NASHVILLE—
“Hollis Champion,” country; “Judy Wil-
son,”” pop ’n rock. Deran, Suite 909,
1808 West End, Nashville. Tenn.

COLLEGE GRAD, 30, BUSINESS DE-

gree. Heavy musical background. Can
you utilize both areas of experience?
Call 212—-TWining 6-1320, or write Box
541, Billboard, 165 W. 46th St., New
York, N. Y., 10036.

EXPERIENCED, VERSATILE GAL-FRI-
day seeks affiliation with publisher, en-
tertainer, record company or allled
organization. Excellent skills and refer-
ences plus top contacts. Write Box 540,
Billboard, 165 West 46th St., New York,
N. Y. 10036.

NEW ENGLAND EXPOSURE NEEDED?
Finest personal representation avallable
with top independent promotion team.
Free trial! contact: Steve Bell, Ed
Hurvitz or Paul Cass, 23 Keller Path,
Newton, Mass.,, 02159. Telephone: 617—
527-1679.

TOP VOLUME PRODUCER OF SALES
in the popular priced field available.
Write: Box 532, Blillboard. 165 W, 46th
St., New York, N. Y., 10036.

ANNOUNCING
a new low rate for
SITUATIONS
WANTED ADS

to help people in the allied fields of {

MUSIC, RECORD, COIN, PROMOTION, | |
ENTERTAINMENT

to make the right, best paylng con-

nections. THIS IS THE PERFECT
MEDIA FOR SELLING YOURSELF

TO PROSPECTIVE EMPLOYERS.

$2.00 will do the frick for a 14"
ad in one issue . . . maximum {5
words, plus name and address.

MAIL COPY AND PAYMENT TO: ]
Martin Thau—BILLBOARD CLASSI.
FIED MART, 165 W. 46th St., New
York, N. Y., 10036,

HELP WANTED

HELP WANTED: BINGO MECHANIC.
Must be top caliber. No drinkers, no
floaters. Good, permanent position. Box
538, ¢ o Billboard, 165 W. 46th St., New
York, N. Y., 10036.

KEYS,
ppd.;

dozen ppd.
back guarantee.
board, 165 W. 46th St., New York, N. Y.,
10036. fe8

SEEBURG S TYPE, $1 EACH
Duo Blanks E.F.G., etc., $4.75
Orders overnight. Money
Write: Box 537, Bill-

RECORDING FACILITIES
& SUPPLIES

HAYDN SOCIETY
RECORDS

ARE NOW AVAILABLE
TO QUALITY DEALERS |
FROM COAST-TO-COAST

Send for current catalog

ESOTERIC, INCORPORATED
P. O. BOX 1799
HARTFORD, CONN.

National Distributors for
HAYDN SOCIETY RECORDS

RAYMAR’'S
MEMORY LANE >

We can _supply you with
400 of the greatest oldies
but goodies. List upon re-
quest! Wholesale only!

“Largest selection of other hard-
to-get records.”

100 Assorted New 45 RPM's,
$9.00 per 100 i
$80.00 per 1000 (1 to 2 yrs. old)

WE SPECIALIZE IN CURRENT
“TOP 100" 45's AND LONG PLAY
WE ALSO BUY INVEN-
TORIES OF THE ABOVE.
RAYMAR SALES CO.
170-21 Jamaica Avenue f
Jamaica 32, New York

Olympia 8-4012 |

RECORD MFG. SERVICES,
SUPPLIES AND EQUIPMENT

NO JOB_ TOO SMALL — QUALITY
pressing. Low cost. Special bonus with
this ad only. No charge for shipping
anywhere in the U. S. or Canada. The
House of Wax, 1733 Broadway, N. Y, C.
CI 7-2159. np-apl8

FIELD REPRESENTATIVE
For Independent Manufacturer

Specializing in Jazz, Folk and for-
eign producet, to work distributors
in all major markets. Must be well

RECORD PROMOTION
& PUBLICITY

experienced in all phases of record
industry with top contacts among | |
rack jobbers. l
Must reside in New York metro-
politan area. Send resume and (
salary requirements to:

BOX 539 |
c/o Billboard, 165 West 46th St.
New York, N. Y., 10036

DISTRIBUTING SERVICES

RECORD DISTRIBUTORS ‘

NEW 45°S, $8 HUNDRED: FEW DUPLI-
cations. New $3.98 to $5.98 major LP’s,
$1.25 each. Budget priced LP’s: Country
and Western, polka, jazz. Hawaiian,
dance band, folk, 20 asst. sent p.pd. for
$13.95. Hal Faktor, 4143 W. Armitage,
Chicago 39, Il fes

"“20 Years of Record Experience”

JOE PETRALIA |
RECORD PROMOTION

Park Sheraton Hofel
Suite 267  55th St. at 7th Ave.

New York 19, N. Y.
Phone: JU 6-6935

when answering ads . . . |
Say You Saw It
in Billhoard

PROFESSIONAL DEMO
RECORDS

Finest Quality—Low Prices—
Top Notch Talent.

8 Singers (male-female),
10 Instruments—Vocal Groups.

Best, Modern Tape and Disc Equip.
(Ampex, Altec. RCA)

Large Sound Studios—Tov Techni-
cians. Piano or Organ & Vocal—1
Song, $13.00; two Songs, $23.00 (45 or
78); add. Guitar, Bass. Drums, Sax,
Clarinet, Steel Guitar. Violin for
$5.00 each per song.

WRITE FOR FREE BROCHURE.

DEMONSTRATION RECORD
COMPANY

(Our 10th Year)
Box 3404, Sta. C Lincoln, Nebraska

MISCELLANEOUS

ATTENTION!

Rack Jobbers and
Dept. Stores

Remodel your Record Dept.
with our new silk-screened Browser
Divider Cards. Attracts attention,
protects record covers and jackets.
Bring your Record Dept. up to date.
Also embossed Browser Cards avail-
able.
FINEST QUALITY—LOW PRICES.

Write for free Title List.
LE-BO PRODUCTS CO. INC.

33-59 Vernon Blvd.
Long Island City 6, N. Y

DIVIDER CARDS !

Washable Porcelain White
Rubberized Plastic

® Silk Screcned Letters Guarantced
For The Life Of The Card
Guaranteed Unbreakable Under
Normal Use

All Artists,Composers & Categories
Available

Attractive - Increase Sales -
Economical - None Better

® Categories for 45's and Tapes

CHATTON ENTERPRISES

2521 SAN PABLO AVE.
OAKLAND, CALIFORNIA
415-444-5678

ARE NOW EXCLUSIVE NATIONAL
DISTRIBUTORS FOR THE PLASTIC
DIVIDER CARDS MANUFACTURED
BY

b

‘/\6\) oW a\"O\“ o
)

GUEWEH

LITHO of CALIFORNIA.

)

WANTED TO BUY

WANT RECORDS-—45’s.
turns, overstocks, cutouts, ete. Harry
Warriner, Knickerbocker Music
tributors, 453 McLean Ave., Yonkers,
N. Y. Phone: GReenleaf 6-7778. feld

SURPLUS RE-

USED COIN MACHINE EQUIP-
MENT, PARTS AND SUPPLIES

FOR SALE

FOR SALE—50 VICTOR BABY GRAND
Capsule Vendors, 50 Victor Super V Cap-
sule Vendors, 60 Victor Super V Gum
Ball Vendors, 20 Dean Pen Vendors.
Excellent condition, Best offer takes all
or part. Box =CB-33, Billboard, 2160
Patterson St., Cincinnati, Ohio, 45214{. 5

e

1

|

BUSINESS OPPORTUNITIES

Billboard’s
"INTERNATIONAL MUSIC-RECORD
DIRECTORY" & ""BUYER'S GUIDE”

packed with
Pages & Pages of
Names and Addresses

of Leading U. S.

Record Mfrs.

Music Publishers
Record Distributors
One-Stops
Rack-Jobbers

Coin Machine Mfrs.
Coin Machine Distribs
Parts Suppliers
Special Services
Importers & Exporters

Each listing arranged alpha-
betically and geographically

by state.
Send request and

Only Few Copies payment to:
| Billboard
(Cifoioclc. Joe Pace, Dept. B
prepaid! 2160 Patterson St.,

| Cincinnati, Ohio 45214

THE COMPANY THAT REALLY GOES
after more business can get more busi-
ness. Consistent advertising in this
Classified Mart is a proven economical
way to arouse Interest, make valuable
contacts and inecrease sales and profits.
Handy order form printed below for
your convenience. ch-np

MISCELLANEOUS

Attention,
Radio Stations:

Important Message.

If you need help in securing exactly
the right records and albums for
your music programming — YOU
CAN GET IT FROM RSI.

Over 1800 satisfied station users—
and the list grows with every mail.
If you have any special record
problems, call or write to find out
how RS! can help you. No obliga-

tion, of course.

RSI

Record Source International
165 W. 46th St.
New York, N. Y., 10036 PL 7-2800

HOW TO WRITE POPULAR SONGS—A
complete songwriting course for begin.
ners and professionals by Frank La Vere,
hit songwriter of “Pretend.” Kit in-
cludes 10-page booklet and 127 33!; LP
instruction record, $5 p.pd. Hal Faktor,
4143 W. Armitage, Chicago 39, 111, fe8

OFFICE SPACE FOR RENT

Prime Midtown Location
8700 square feet
will divide
Centrally air-conditioned
Acoustical ceiling in parts

Asphalt tile flooring

Accessible to all modes of
transportation

Unusually Low Rental

Contact:

KENNETH D. LAUB
Collins Tuttle & Co.
261 Madison Avenue
N. Y. City 16, N. Y.
Tel.: MU 2-4020

NOTICE:

Notice is hereby given on this date,
January 10, 1964, by Howard Dale
Ward (d/b/a Dale Ward) of revo-
cation and breach of any power of
attorney or other contracts or agree-
ments heretofore entered into by
and between Howard Dale Ward
and Eddie Crandall, Nashville, Ten-
nessee,

HOWARD DALE WARD
¢/o H. McKinley Marlow Jr., Atty.
617 Exchange Bldg.
Nashville 3, Tennessee

"HOW TO GET YOUR
SONG RECORDED"

Whether you're a “pro” or a be-
ginner, this book is must reading.
Contains information on:

o Your Song and What to Do With It.
o How to Make a Demo Record.
o Protecting Your Song and Yourself.

o The Songwriter and Performing Rights
Societies

o Starting Your Own Record Label.
Plus: List of Active Record Companies,
Leading U. S. Music Publishing Firms,
Recording Studios and Wholesale Record
Distributors of the . §

Written by Bob Rolontz, former
music editor of Billboard and ex-
ecutive with record companies.

Single copy $2.50. Cash with order.
Send check or money order to
Watson-Guptill Publications, Inec.,
Dept. 1128, 2160 Patterson St., Cin-
cinnati, Ohio, 45214, with this adver-
tisement and your name and address.
Copy will be send postpaid. N. Y. C.
residents add 49 sales tax.

INCOME TAX CONSULTANT — SPE-
cializing in returns for musicians, per-
formers and anyone in the allied fields

of entertainment. Marvin __Shulman
Associates, 145 W. 55th St., New York
19, N. Y. PL 7-0246. ew-tf

30,000 PROFESSIONAL COMEDY LINES!

Monthly toplcal gag service too! Free
catalog. Robert Orben, 3536 Danlel
Crescent, Baldwin Harbor, N. Y. mh28-64

CLASSIFIED RATES

Per Insertion

YVau 17 2" Each Additional Inch
Manufacturers
Advertisers $9 $15 $25 $9
Distributors &
Employment $5 $9 $15 $5
Advertisers

® Minimum size sold is V2", approximately 35 words; 1"’
70 words. All rates are for EACH advertisement, EACH
time. Advertisements 2 or larger set in boxed style.

® |f box number is used, allow 10 words for number and
address. Box number service charge, 50c per insertion.

USE THIS HANDY AD ORDER BLANK

: Please insert the following ad for

: Classification:

consecutive issues,

Size:

[J Set regular classified style.
[J Amount enclosed

[J Set boxed classified style.

|

Company Name

Address —

— Authorized by

Please enclose your paymeni. We do not

—Zone State
bill for classified ads.

BILLBOARD BUYERS AND SELLERS CLASSIFIED MART

165 W. 46th St.
New York, N. Y., 10036

1520 N, Gower St.
Hollywood, Cailif., 90028

188 W. Randolph St.
Chicago, NI, 60601



THE NEW

ROWE AMI TROPICANA

brings you
PLUS VALUE

TO BEAT
THE BAND!

Rowe has built everything into The Tropicana.
Big-time entertainment. Big-time styling.
Play-inviting features galore. But it has also
built reliability into this new 1964
phonograph—and a new simplified mechanism
—and new ease of servicing—features

that you as well as your customers will like.
See for yourself at your Rowe AMI
distributor’s —now.

MORE FEATURES!
MORE QUALITY!
MORE PROFIT!

e Exciting New Styling

® Room-filling Stereo Round*

® Exclusive Self-Contained Speakers

® Versatile “Three-in-One” Programming

® Dramatic Personalized Location
Display

® Top Album Hit Feature

® Color, Motion, Salesmanship
*Pat. pending

o, ROWE AC
MANUFACTURING
The Merchandise Mart, Chicago 54, lilinois

Rowe sets the standards in vending equipment, bill changers, music systems

e
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OPERATING

¢« MUSIC MACHINE PROGRAMMING
¢ RECENT STEREO RELEASES

* DOUBLE PLAY DISKS
* BULK VENDING

lllinois Association
Gets Swinging Start

SPRINGFIELD, Ill. — The
newly formed Illinois Coin Ma-
chine Operators Association ap-
pears to be rapidly on its way
toward becoming one of the
most successful State associa-
tions in the country.

Close to 100 operators, in-
cluding some prominent juke
box industry officials, attended
the association’s third meeting
here last weekend.

Illinois has some 400 active
operators in the State, and of-
ficials of the Illinois group now
feel they have an excellent
chance to signing a large per-
centage of these to their roles.

Garrett Heads
Newly Formed
Carolina Assn.

RALEIGH, N. C. — A new
State organization, the North
Carolina Coin Operators Asso-
ciation, was recently formed at
a meeting here attended by
most of the State’s operators and
all the major distributors.

The meeting adopted the As-
sociation’s name by unanimous
agreement and elected the fol-
lowing officers: President, Gar-
land Garrett, Wilmington; Sec-
retary-Treasurer, P. F. Reynolds,
Clinton; 1st Vice-President, Fred
Ayers, Greensboro; 2d Vice-
President, Jack Wallas, Ashe-
ville; 3d Vice-President, David
Smith, Fayetteville,

The meeting named a by-
laws committee of A. M. Fleish-

(Continued on page 51)

The Illinois meeting was
marked by key addresses by
Fred Granger, last weck ap-
pointed managing director of
Music Operators of America,
and Lou Casola, MOA president
and long a prominent operator
in the State.

Clint Pierce, head of the
neighboring Wisconsin operator
association and an MOA direc-
tor, was on hand, as was Eugene
Corrigan, a representative of the
Illinois Department of Reve-
nue.

Corrigan told operators there
was hope of simplifying the ad-
ministration of the new $10
State coin machine tax passed
last fall.

Ops Seek Changes

Opcrators sought smaller de-
cals, interchangeable licenses
and a host of other changes from

(Continued on page 51)

G

TORONTO FIRM
ADDS ROCK-OLA
VENDING LINE

CHICAGO—Rock-Ola Manu-
facturing Corporation has named
New-Way Sales Company, To-
ronto, distributor for its full
line of equipment in the 38-
county Toronto area. New-Way,
headed by Jerry Janda, has been
a Rock-Ola juke box distributor
since 1962 and now adds vend-
ing to its line. Frank Doyle,
Rock-Ola vending division sales
manager, said it was only fitting
that a distributor who has done
such a fine job of developing
and servicing so many new cus-
tomers for Rock-Ola be awarded
the vending line as well.

T

Operators Hail Delay in
Progress of Celler Bill

SPRINGFIELD, Ill.—Music
Operators of America president
Lou Casola said last week that
Congressman Emanuel Celler
(D, N. Y.) had informed him
he would not push for passage
of juke box copyright legislation
until March.

The announcement gives juke
box operators new hope in their
fight to maintain their tradi-
tional exemption from royalty
payments.

A bill to eliminate the juke
box exemption is currently in the
House Rules Committee await-
ing passage to the floor. It’s the
greatest progress a bill of this
type has ever made in Congress.

Political Differences

Expected to help the opera-

tors is the difference in political

LOU CASOLA

thinking between Celler, sponsor
of the anti-juke box measure,

and Congressman Howard Smith
(D., Va.), chairman of the rules
committee.

Smith, a pronounced States
rights and segregationist advo-
cate, is not expected to be too
kindly inclined toward a measure
sponsored by Celler, widely re-
garded as a champion of civil
rights.

Casola made his announce-
ment before a meeting of the
newly formed Illinois Coin Ma-
chine Operators’ Association
here last week. Nearly 100 op-
erators from Illinois were in at-
tendance.

Cites Senate Bill

Casola noted, however, that
on the negative side, he had re-
ceived news that ASCAP was
behind a similar anti-juke box

(Continued on page 56)

West German Operator Group
Celebrates 10th Anniversary

By OMER ANDERSON

COLOGNE — Europe’s most
successful coin machine opera-
tors organization — Zentralver-
band der Organization des Au-
tomatenausfstellgewerbes (Cen-
tral Federation of the Organi-
zations of the Coin Machine Op-
erator Trades) or ZOA — has
completed its first decade.

It was 10 years ago that rep-
resentatives of State operator

groups met in Duesseldorf to
organize on the federal level.

The German manufacturing
industry had only begun to pro-
duce coin machines after the
war—in fact, was beginning pro-
duction of the first phonographs
ever made in Germany. Pre-war,
German operators had been con-
cerned solely with vending
equipment and basic games.

Nevertheless, although the re-

Seeburg Continues
To Buy and Expand

CHICAGO — The Seeburg
Corporation continued its ac-
quisition of vending properties
with the purchase last week of

the Arthur H. DuGrenier
Corporation, Haverhill, Mass.,
manufacturer of mechanical

candy, snack, pastry, cigaret and
soluble coffee vending machines.

Last month Seeburg pur-
chased the Cavalier Corporation,
Chattanooga, manufacturer of
vending equipment for Coca-

P.R., Membership, Legislation
Major Problems for MOA

SPRINGFIELD, IlIl. — The
juke box industry got its first
official look at Music Operators
of America’s new managing di-
rector Fred Granger, and the re-
sult was an overwhelming vote
of approval.

Granger spoke at the third
meeting of the newly formed II-
linois Coin Machine Operators
Association here last weekend.
Both the meeting and Granger’s
appearance were an unqualified
success.

The new MOA executive
listed public relations, a contin-
ued membership drive and the
continuation of the fight against
copyright legislation as his chief
goals.

Hails Trade Show

He also called for more co-
operation between State and lo-
cal groups and MOA, and said
that a strong trade show for the
national association this summer
is a “must.”

Among internal aims, Granger
said that the Chicago headquar-

,9"‘
{/

FRED GRANGER

ters of the national association
will be expanded to provide
more services for members.
The MOA executive spoke
from a prepared text before
what is rapidly becoming one of
the strongest coin machine as-
sociations in the country. Or-

ganized only last fall, the Illinois

group had close to 100 operators
in attendance.
Cites Growing Pains
Granger termed the coin ma-
chine industry a “large, vigorous
and expanding industry, healthy

but with problems,” which
Granger termed “growing
pains.” He noted the industry

was greatly “misunderstood and
misjudged.”

Granger said these things pro-
vided a challenge for a good
public relations job.

“I will not say this type of
problem is ever completely
solved. It’s like building a sales
organization, you’re never fin-
ished. But I will say we’ll work
at it beginning now,” he told
his audience.

Public Relations Needed

Granger said he would work
closely with a new MOA public
relations committee appointed at
last week’s directors’ meeting in
Chicago. Members include Hen-
ry Leyser, Millie McCarthy, J.

(Continued on page 51)

Cola bottlers. The Cavalier
transaction was for $11,800,000.
The DuGrenier purchase was
for an undisclosed amount of
cash. DuGrenier was established
in 1928 and developed the first
machine to provide multiple se-
lections with the use of a single
coin slot. It also holds many
basic patents in the industry.

J. Cameron Gordon, Seeburg
executive vice-president, said
that DuGrenier will continue to
manufacture in Haverlill and
that Francis DuGrenier Jr. will
remain with the company as
vice-president in charge of man-
ufacturing, and Francis Du-
Grenier Sr. will act as senior
consultant in engineering, re-
search and development. Gary
DuGrenier will continue in the
company’s engineering depart-
ment,

Gordon said that acquisition
“unquestionably establishes See-

(Continued on page 51)

UJA "64 Drive
Under Way

NEW YORK—The coin ma-
chine division of the United Jew-
ish Appeal’s 1964 campaign has
opened.

Irving Holzman, 1963 chair-
man, announced an organiza-
tional meeting for Wednesday
(5) at 6 p.m. at the office of the
Music Operators of New York,
250 West 57th Street.

The purpose of the meeting
is to select a suitable guest of
henor for the annual dinner and
make plans for the industry-
wide effort in behalf of the
Appeal.

born German trade was hardly
more than embryonic, its leaders
shrewdly recognized that trade
growth would depend on a
strong central organization co-
ordinating policies of the re-
gional groups and conducting
their common campaigns and
fighting their common battles.

The federal approach to or-
ganization has been retained and
strengthened over the years, To-
day, it receives major credit for
the unique success achieved by
the ZOA. Through the ZOA,
national operator interests are
represented by the national or-
ganization, but on the State
level the local organizations en-
joy complete autonomy.

No Dictation

There is virtually no feeling
on the part of State organiza-
tions that they are subjected to
control or dictation from the
top. Regional organizations are
represented in the ZOA by
weighted votes based on the
size of their States and their
membership.

On this basis, the Ruhr State
of North Rhine-Westphalia has
the biggest voice. The Ruhr

(Continued on page 56)

Bally Spinner
Wins Status as
Novelty Game

SPRINGFIELD, Ill.—Bally’s
Spinner, formerly charged " a
$250 federal tax, is now assessed
only a $10 amusement tax, an
Ilinois operator announced here
last week during a meeting of
the Illinois Coin Machine Op-
erators Association,

Charles Bentler, Springfield,
said he had hired attorneys to
contest the federal $250 gaming
tax assessment. After a hearing
in Springfield, the case was
moved to Washington, Bentler
said.

Final decision by the federal
government was that Spinner
was not a gaming device and
therefore subject only to the
government’s $10 amusement
tax. The Illinois operator said
he would have copies made of
the letter he received from
Washington and circulate it to
operators in the State associa-
tion.
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EUROPEAN NEWS BRIEFS

Press Co-Operation

ROME—Italy’s trade organi-
zation, Sczione Apparccchi At-
trazioni  Ricreative (SAPAR),
is pressing a program of closer
liaison  with operators remote
from Rome.

SAPAR has subdivided into
cight regional groupings. This
decentralization is intended to
increase the voice of provincial
operators in trade affairs. More-
over, SAPAR has forged a close
working relationship  with  the
two [talian organizations cater-
ing to the amusement industry,
Associazione CGenerale Italiana
Dello Spettacolo and the affili-
ated Associazione Nazionale Es-
ercenti Spettacoli Viaggianti.
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»M“LLL&_ Presents
YOUR GREATEST PROFIT
OPPORTUNITY FOR 1964
—DELUXE 6-POCKET AND
BUMPER POOL®

—The Dependable
Tables!

See Your Distributor or Write
Complete Selection Parts—Accessories

{4

VALLEY SALES CO.

Bay City, Michigan

333 Morton SfY.

FOR SALE

Games & Bowlers

CC Player’'s Choice ..$135.00
CC King Bowler ... ... .. 195.00
CC Queen Bowler .._...... 265.00
CC Pro Shuffle . ... .. . 365.00
CC Princess Bowler .. .. .. 495.00
€C Wildcat Single Player .. 195.00
Bally Batting Practice .... 195.00
Bally Target ... .......... 145.00
Phonos—Wall Boxes
Worlitzer 2200 .. .. . $345.00
Wuyrlitzer 21060 ... .. ... . 265.00
Wurlitzer 2404 . .. .. 545.00
Wurlitzer 2510 . .. 645.00
Wurlitzer 5207 WB .

Seeburg G .. ... .. ...
Seeburg 3W1 WB
Seeburg R ... ... . _.
Seeburg V 200
Seeburg D.S. ...
Seeburg AY 100 .
Seeburg 222 . .. .. e
V. L. Seeburg ... ... .. ...
AMI Bar Brackets . .
AMI G 200
AM] E 80 ... ... ....
AMI E 120 ... .. .. »
AMI G B0 oo
AMI 80 Sel. Wall Box ....

Call, Write or Cable,

Cable: LEWJO

Distr. for Smokeshops & Gottlieb.

‘EWdan% Distributing Co..

Exclusive -Wurlitzer Distributor
1301 N. Capitol Ave.
Indianapolis, Ind.
Tel.: MElrose 5-1593

ATLAS . . . BEST IN NEW AND RECONDITIONED
VENDING, MUSIC, GAMES

Italians in Switzerland
GENEVA — Swiss juke box

operators are giving increased
attention to music programming
for the half-million transient
Italian workers in Switzerland.

Because of the tight labor
shortage, Switzerfand has been
bringing in forcign labor, pri-
marily Italian. Surveys show that
the foreign workers are avid
phonograph fans, collections at
locations catering primarily to
Italian workers averaging 15 per
cent to 25 per cent over those
at other locations.

Belgian Model Plan

BRUSSELS—Belgium's coin
trade is conducting a model pro-
gram of liaison with the Bel-
gian parliament.

Union Belge de "Automatique
(U.B.A)), the Belgian trade as-
sociation, holds a monthly din-
ner meeting in Brussels to which
is invited one or more members
of parliament.

The dinners are devoted to the
discussion of trade problems and
the conduct of business among
members. Parliamentary depu-
ties receive a working-level view
of the coin trade and its prob-
lems.

Housewarming

HANOVER — A blue-ribbon
list of German coin machine
executives turned out for cere-
monies housewarming the new
office space of the leading Ger-
man wholesale firm Hermann,
Volbracht Nachf.

The firm’s proprietor, Her-
mann Volbracht, welcomed the
guests, and congratulations were
extended by G. W. Schulze, one
of the proprietors of the N.S.M.-
Loewen enterprises of Bingen,
and Inno Taeuber, chairman of
the Lower Saxony trade associa-
tion,

The housewarming was cou-
pled with a demonstration of
N.S.M.’s new phonograph, Sere-
nade.

Veteran’s Anniversary

OSNABRUECK, West Ger-
many—Bruno Kruel of Osna-
brueck is observing the silver
anniversary of his enrty into the
coin machine trade.

Kruel, who is being felicited
as one of the German trade’s
real pioneers in modern equip-
ment operation, began operating
billiards and other games in
1938,

He was prospering when Hit-
ler invaded Poland and launched
World War I1. Soon bombs were
falling and Kruel’s flourishing
enterprise literally was blasted
to bits and went up in smoke.

After the war be began again,

(Continued on page 56)

SPECIALS!

BALLY PHONE. Ea. .

5—SEEBURG AP34100 (New)
WALL BOX. Ea. .. ...... $39

2-WURLITZER 5250 WALL
BOX. Ea. ¥ . 579

CIGARET MACHINE SPECIALS!

SEEBURG E-1 Cig.
Clean, working, Not shopped..$ 90

SEEBURG E-2 Cig.
Clean, working. Not shopped. . $165

CORSAIR ‘'30's”’
Clean, working. Not shopped.. $135

OO S S N NN N NS

4 Our 30th Year

‘ 1934—1964

ATMUSIC—Chicago
2122 N. WESTERN AVE., CHICAGO 47, ILL. ARmitage 6-5005
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Coin Machine Exports
September 1963
New Phonographs Used Phonographs Amusement Games Totals

Country No. Value No. Value 0. Valye No. Value
France 15§ 12,534 — % — 1,720 $ 796,736 1,765 $ 809.270
United Kingdoni — — 83 14,886 1,450 595,166 1.533 610,052
Belgium 422 343425 221 71,715 502 187.961 1,145 603,101
West Germany 556 328,920 15 4,360 527 239,622 1,098 572,902
Italy . - 216 106,555 14 8.306 279 147,845 509 262,706
Japan . . 135 94,486 111 29,015 155 114,302 401 237,803
Switzerland 103 92,770 - — 407 117,478 S10 210,248
Canada 97 73,777 80 16,800 371 57.677 548 148,254
Venezuela L — — — — 236 99,502 236 99,502
Sweden . 15 6,340 — — 55 32,920 70 39,260
Denmark — — — — 59 38,084 59 38,084
Austria 5 2,987 — — 31 24,800 36 27.787
Dom. Republic 17 13,220 15 3,500 40 2,000 Tl 18,720
Greece . . — — 25 5.900 40 7.596 65 13,496
Netherlands — — - e 51 13,185 51 13,185
Other Countries 50 39,909 94 33,127 226 65,758 370 138,794

Totals 1631 $1,114,923 658 $187.609 6,179  $2,540.632  R.468 $3,843,164

Exports Up 9th Month in Row

NEW YORK—Doubled vol-
ume of amusement machine ex-
ports and nearly double volume
in automatic phonographs
zoomed United States export
figures for September 1963 over
those of a year ago.

In the ninth straight month
of gains, U. S. Department of
Commerce statistics showed a
total value of coin machine ex-
ports (not including vending ma-
chines) of $3,843,164 compared
to $2,094,037 for the same pe-
riod of 1962.

Game exports, jumping from
3,615 units valued at $1,157.-
328 to 6,179 units valued at
$2,540,632, and new phono-
graphs climbing to 1,631 units
at $1,114,923 from 1,050 units
at $736,074, accounted for most
of the increased volume.

Exports of used phonographs

were up slightly over Septem-
ber 1962, halting a downward
trend noted in comparative fig-
ures for August 1962 and 1963,
but the value of the shipments
declined. September 1963 saw
exports of 658 used phono-
graphs, up from 627 in 1962,
but their value went down to
$187,609 from $200,635 in
1962.

The totals show the continued
predominance of U. S. coin
games in the world market, but
the increased number of used
phonographs exported is decep-
tive. It results entirely from
sharp jumps in sales to Japan
(from 19 to 111) and Canada
(from seven to 80).

Western Europe is still the
prime customer for both games
and phonographs, with Belgium
and West Germany, the peren-

nial leaders, increasing their
purchases in most categories.
The two countries accounted for
much of the rise in European
imports of both U. S. games
and phonographs.

Sales of new phonographs to
West Germany rose from 328
units valued at $213,218 in Sep-
tember 1962 to 556 units valued
at $328,020 a year later. West
German import of games de-
clined from 558 units to 527,
but their value went up from
$221,510 in 1962 to $239,622
in 1963.

In Belgium sale of both U.S.
games and phonographs was way
up. The pinballs increased from
234 units valued at $54,633 to
502 at $187,961. Phonographs
jumped to 422 units valued at
$343,425—up from 288 units at
$214,739.

‘63 Was a Good Year, Says Slifer,
And It Looks Positive for 1964

CHICAGO — O. L. (Bob)
Slifer is executive director of
the National Coin Machine Dis-
tributors Association and a vet-
eran of many years in the coin
machine field. His look into
1964 contains many startling
and far-reaching predictions.
Here are his views:

While 1963 was a good year
for all levels of the industry
manufacturers, distributors and
operators, we weren’'t without
problems. The Eastland bill hurt
many. but those who were far-
sighted enough 1o look ahead.
weren’t caught napping. The
same will hold true regarding the
inevitable confusion that will
arise around the tobacco-health
controversy. Our industry will
constantly have problems from
one source or another.

Positive Signs

“However, the positive signs
are numerous. It's encouraging
to sce manufacturers expanding
with diversified products and
large building programs, It's also
encouraging to sce distributors
moving into larger and more
sumptuous quarters.  Another
positive step forward is the mo-
tivation by manufacturers and
distributors toward more public
exposure of their products.

“To have Music Operators of
America and the National Mer-
chandising Association hold their
national conventions, one follow-
ing the other, was a positive im-
provement. The suspension of
the passing of the copyright bill
may hopefully produce more
cquitable results for the juke
box industry. More amusement
games are now available. And

vending continued its progressive
march into an automated econ-
omy.

"On the negative side. | am
greatly concerned by the disap-
pearing distributor. We have an
increase in  operator distribs,
pecople whose prime concern is
in routes instead of distribution.
This is of such consequence that
[ feel NCMDA and the manu-
tacturers should work together
to put areas into the hands of
distributors whose prime interest
is wholesaling. [ am not against
distributors operating and dis-
tributing. but if they do. they
should have trained personnel
handling both separately, with
distribution being the primary
function.

“1 was also very disappointed

in the over-all lack of wholesale
advertising in our trade papers.
1 hope that in 1964, wholesalers
will awaken to the fact that
trade papers perform a very val-
uable and necessary sales service.
Tax Relief

“"Looking into 1964, 1 feel
we'll have a better year provid-
ing there is tax relief. The dec-
ade will find many of the in-
dustry leaders in the passing pa-
rade, so I hope we hear more
from the younger executive
group, the men who handle the
daily problems today. I would
also look for a combined na-
tional coin machine convention
held jointly by all interested as-
sociations. I hope this would
cventually lead to an interna-
(Continued on page 51)
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PHILLY COIN INDUSTRY
LAUNCHES AJA APPEAL

PHILADELPHIA—The all-out efforts of the local coin machine

industry in behalf of the 1964 campaign of the Allied Jewish Appeal

»

will be launched February 18 at The Wynne.
Joseph Silverman, chairman of the Coin Machine Division of

the Allied Jewish Appeal and executive director of the Amusement
Machines Association of Greater Philadelphia, said that the industry’s
annual award dinner will be staged that evening with the traditional
“Man of the Year™ award presented to Morris Schuchman, head of
the Globe Consumer Discount Corporation, who is prominent in local
industry financing. Silverman pointed out that Schuchman has been
a source of financial strength for the local operators and developed
strong ties of personal friendship through his dealings with the men
in the coin machine industry.

Raymond J. Erfle. senior vice-president of the Broad Street
Trust Company, one of the largest banking institutions in the city,
has agreed to serve as vice-chairman for the award dinner.

T e R AT
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P.R., Membership, Legislation
Major Problems for MOA

® Continued from page 49

Harry Snodgrass Jack Bess and
Willie Blatt.

Among public relations ideas
he suggested the following:

1. Study ways to develop a
significant public relations proj-
ect, perhaps even resorting to
television.

2. Provide assistance to men
in the field through news re-
leases, in an effort to help favor-
able stories find their way into
the local papers.

3. Circulate the MOA code
of ethics. which Granger said
impressed him greatly.

4. Tell the press of operators’
various charitable and civic con-
rributions.

5. Prepare speeches for op-
erators to give to local groups.

6. Plan a film for operators
to show to local groups.

Lauds Press

“These may seem like modest
steps, but we have to start some-
where,” Granger said. “I have
a deep respect for the press. We
can’t blame it for printing un-
favorable stories. They print
what they know. It’s up to us to
see that they see our side of the
problem.”

Granger noted, too, that
eventually MOA hoped to retain
its own public relations counsel.

Illinois Meet

® Continued from page 49

the State. Les Montooth presi-
dent, appointed a committec to
meet with Corrigan and work
out some recommended changes.

Named to the committee were
Bud Heshman, Springfield:
Frank LeMaskin, Chicago, and
Ed Gilbert, Bloomington.

Montooth also named a mem-
bership committee to contact op-
erators throughout the State:
Don McDonald, Ottawa; Moses
Proffitt, Chicago; Harley Shaff-
ner, Atlton; Vince Angellieri,
Chicago, and Bud Hausman,
Centralia.

Buffet Served

After the meeting, operators
and their guests were treated to
a buffet dinner by Ed Ginsburg,
Atlas Music Company, Chicago
distributor for Rowe-AMI juke
boxes, background music and
vending equipment.

Pierce told operators that Wis-
consin had had an active State
association since the early 40s
and it was still one of the few
States in the union that had no
coin machine taxes or licenses.
Some 36 States have some form
of coin machine license or tax,
Pierce said.

The next meeting of the Illi-
nois group, probably in Chicago,
will be officially announced by
the association’s directors
shortly.

OPERATE

TWO BALLS ON THE PLAYFIELD i
AT THE SAME TIME

Exclusive Williams Features
* New Drum Units
= New Coin Switch
¢ New latchlock Playfield
* New larger Cashbox

%r%°z”“@

Eloctrenic Mfg. Corp.
4242 W. Fillmere $t.. Chicago 24, IlI,

A sxmllar move was. made by
the since-discontinued Coin Ma-
chine Council, organized to pro-
vide public relations help for the
coin machine industry. The
council lasted some two years
and achieved significant results
before it ran out of funds and
was discontinued.

Regarding copyright legisla-
tion, Granger said that MOA’s
success was also its failure. In
continually defeating the legisla-
tion for some 12 years, MOA
was no longer able to arouse
operators. However, they must
be made to feel that this is a real
threat, Granger said.

Asks Co-Operation

He pointed out that MOA
could only solve its problems if
it received co-operation from
State and local groups. Towards
this end, he pledged a stronger
working relationship between
MOA’s Chicago office and the
various State and local juke box
operator associations. (Granger
said he would have more spe-
cific recommendations along
these lines to present to MOA’s
directors within 10 days.

Along the line of member-
ship drives, Granger cited the
work of Leon Taksen, Pennsyl-
vania, who recently recruited 39
new dues-paying members for
MOA

Granger said he would work
to make MOA’s 1964 trade show
“the best in the association’s
history.” He said he would be-
gin meeting with exhibitors next
week.

“MOA’s Chicago headquar-
ters also has to be enlarged,”
Granger said, noting that the
association’s board of directors
agreed with him on this.

He mentioned the installation
of such equipment as copying
machines, mimeographing ma-
chines and the like.

Miss.Op’sRoutes
Sold to Associate

CLARKSDALE, Miss.—The
phonograph and game routes of
the late Clarence Spain were
bought from his estate by one
of his associates, J. W. Butler,
according to reports last week.

Spain, of Tunica, Miss., long-
time operator, died last fall. He
had routes at Tunica and
Clarksdale totaling more than
100 pieces of equipment.

Approximate value of the
route was $40,000 to $50,000.
Butler will live at Clarksdale
and operate both routes from
there.

Seeburg Expands

® Continued from page 49

burg as the world’s largest man-
ufacturer of vending and coin-
operated phonograph equipment.
It also rounds out our product
line by giving us mechanical
cigaret, candy and snack vend-
ers which have the added capa-
bility of vending laundry sup-
plies and many other types of
items.”

Gordon said Seeburg was es-
pecially pleased with DuGre-
nier’s soluble coffee machine,
which he described as a “first-
class piece of equipment and one
which will make a valuable ad-
dition to our Seeburg-Bally
line.”

DuGrenier equipment will be
merchandised and sold through
Seeburg’s world-wide distribut-

ing organization, Gordon said.

Milwaukee Ops Re-Elect
All Officers & Directors

MILWAUKEE—AIl officers
and directors of the Milwaukee
Phonograph Operators associa-
tion were re-elected at the trade
group’s annual meeting recently.

Named to serve another year
in office were Sam Hastings,
Hastings Distributing Company,
president; James Stecher, Nov-
elty Service Company, vice-
president, and Jerome Jacomet,
Red’s Novelty Company, secre-
tary-treasurer.

Board members will also con-
tinue in their posts. They are
Arnold Jost, Arnold’s Coin Ma-
chine Company; Joe Beck,
Mitchell Novelty Company; Bob
Puccio, P. & P. Distributing
Company, and Doug Opitz,
Novelty Service Company.

Plans now call for holding

Beer City Show
Draws Many Ops

MILWAUKEE — United,
Inc.’s, recent trade showing here,
combining unveiling of the
Waurlitzer Series 2800 juke box
and the opening of new head-
quarters, attracted operators
from all parts of Wisconsin and
Upper Michigan.

Those attending the five-day
showing included operators Jack
Zimmerman, Watertown; John
Jesinski, Tony Hirt, Tony Zore
and Bob Zore, Sheboygan; John
Dove, Wisconsin Rapids; Ralph
Percifield, Beaver Dam; John
Barros, Merrill and Ralph Perci-
field Jr., Oconomowoc. Also
Elmer Schmitz, Hilbert; Ed
Mann, Laddie Steinhoff and
Philip Smith, Kenosha; Glenn
Cooper, Okauchee; Eugene
Urso, Madison; Casper Sittig,
Racine; Robert Martin, Burling-
ton; Len Tamulis and Cal
Churph, Beioit; Elmer G. Smith,
Port Washington; Ken Norton,
Beaver Dam, and Tom Strong,
Iron Mountain, Mich.

Milwaukeeans present were

Bob Kout, William Droatsan,
Miiton Wudtke, Vince Water,
William Zaje, Michael Basile,

Eddie Tarman,
John Branfort,
and Jim Stecher.

United staffers on hand were
Harry Jacobs Jr., Harry Jacobs
Sr. and Mark Case. Woody
Johnson, Tucson, Ariz., former
United sales manager, was a sur-
prise visitor.

‘63 a Good Year

® Continued from page 50

Arnold  Jost,
Reank Bartnik

tional coin machine show—per-
haps by 1965.

“I would like to see Hall of
Fame for outstanding leaders in
our industry. I would also like
to see a Hall of Science (by
whatever name) so that future
generations can see some of the
great pieces of equipment that
built this industry.

“I would also like to see the
establishment of a Village Com-
munity for retiring coin machine
people, not a home for the aged,
but a suitable area where people
from this business could retire
and live useful, productive lives.
This has been tried successfully
by many other industries. Ridi-
cule me if you will, but this can
work.

“l hope for a renewal of
an all-industry public relations

program, sales-service training
programs, motivation research
programs, location research, ex-

port-import study and planning
groups, less apartness and more
sincere  working - togetherness,
less apathy and lethargy, more
interest by every facet in its own
association. These, then, are the
signs of our maturity and growth
of human understanding.

quarterly instead of monthly as-
sociation meetings. According to
an association spokesman, “Our
association is as strong as ever.
But we find that there is no need
at present for monthly meetings.
From now on we will schedule
membership meetings every
three months unless something
important comes up that makes
it advisable to meet more often.
Meanwhile the officers and di-
rectors will get together once a
month to conduct necessary as-
sociation business.”

Trade Mulls
City Action

On Games

PHOENIX — Licensed bev-
erage dealers and coin machine
operators met recently to dis-
cuss what action to take in the
face of the city's refusal to li-
cense machines that “create
odds.”

Mavor Milton Graham com-
mitted the city to strict enforce-
ment of an ordinance that clas-
sifies as gambling devices any
machines that take more than
one coin or builds odds. He
was unmoved by complaints of
tavern owners that the city’s
action would merely chase a
percentage of tavern business
to racetracks, night clubs and
actual gambling dens.

According to City Assessor
Alex Cordova, the questionable
machines were originally li-
censed because the city did not
have enough inspectors to check
cach one, relying instead on spec-
ifications in requests submit-
ted by the operators.

Cordova suggested that ma-
chines could remain in opera-
tion if they were changed to
take onlv one coin per game
arfwfd did not offer odds or pay-
off.

Widow Sells Firm
To Ft. Smith Op

LITTLE ROCK — Mrs. Dan
Levine has sold her inter-
est in phonograph and game
routes in Fort Smith and West
Memphis, Ark., to Felton Land-
rum, owner of B & L Amuse-
ment Company at Fort Smith.

She is the widow of Dan
Levin, who died last April
Levin owned and operated

Standard Automatic Distribut-
ing Company. Price was not
disclosed.

Garland Garrett

) Connnued from page 49

man, of Fayetteville, charrman;
Calvin Bishop, Raleigh, and
Gene Smith, Fayetteville.

The success of the gathering
led the large number of opera-
tors present to plan another
meeting for Sunday (16) in
Charlotte.

Coin  machine distributors
gave their assistance to the for-
mation of the association. Those
present were Rusty Derby,
Rowe AMI; Oscar Hedrick, See-
burg; Lawrence L. Stourgeon,
Rock-Ola, and Jon Brady and
Dick Dickerson, Wurlitzer.

MOA Names Veeps

CHICAGO — At the recent
board meeting of the Music
Operators of America, Henry
Leyser, Oakland, Calif. and
William Cannon, Haddonfield,
N. J. were elected vice-presi-
dents of the organization. Can-
non. a music operator, is presi-
dent of two New Jersey coin
machine associations.

Seeburg Shows

New Version
Of Its Vender

NEW PICK-A-PAC

CHICAGO—Seeburg has un-
veiled its redesigned Pick-A-
Pac merchandising vender,
Model 15G1, known prior to
its restyling as Pick-A-Pax.
Seeburg bought the multiple-unit
vender last year from Vend-O-
Matic Sales, Inc., of Minneap-
olis.

The new Pick-A-Pac offers
15 different selections at one
time with an on-vend capacity
as high as 315 items.

The machine can accommo-
date such diverse items as shav-
ing goods, cosmetics, games,
handware, novelties, magazines,
snacks, candies, toys, cigars, pipe
tobacco, papertacks and school
supplies.

The customie~ can always see
the item he buys, and the ma-
chine vends simultaneously at
12 different prices in a range
from 5 cents to $1.50, accepting
quarters, dimes and nickels.

The operator can load each
of the 15 delivery augurs with
different items at the same price
or limit customers to a choice of
15 items,

distinctive new

ROCK-DLA

Capri 1]
100 play stereo mwnaural phonograph
with optional full dimensional sterec!

—
Model 4145

Pius—these big new

top profit features:

@ New plastic laminate “‘Conolite” finish.

® Exclusive Rock-Ola Selector Mechanism.

® New Automatic Rock-0la '‘Money-Counter.”
o Famous Rock-Ola revolving record magazine.

PUT THIS PROFIT PRODUCER TO WORK FOR YOU NOW

Look to “ﬂl:“‘ﬂm for

advanced products for profit

ROCK-OLA Manufacturing Corporation
" 800 N. Kedzie Pve., Chicago 51, lllinois




52 BILLBOARD FEBRUARY 8, 1964
ﬁ MUSIC MACHINE PROGRAMMING _

Recent

STEREO RELEASES

for Music Operators

M SEEBURG LITTLE LP’'s

Pop Vocal
GEORGIA GIBBS—
Georgia Gibbs’ Greatest Hits............. Epic

Pop Instrumental

FRANKIE CARLE
FLOYD CRAMER
PETER NERO—3 Great Pianos.......... RCA Victor

Jazz/Rhythm & Blues
THE THREE SOUNDS—Some Like It Modern . . Mercury

Country & Western
VARIOUS ARTISTS—Greatest Country and

Western Hits No. 4 .. .............. Columbia
International
HILDEGARD KNEF
Hildegard Knef Singt Chansons .......... Decca
x ok %
Il SEEBURG ARTIST OF THE WEEK
Folk
LES AND LARRY ELGART—
Big Band Hootenanny .............. Columbia
* ok %
B RS! LITTLE LP’s
Country
JOHNNY CASH—Ring of Fire—
The Best of Johnny Cash ............ Columbia
Pop Vocal
PERRY COMO—The Songs | Love....... RCA Victor
Folk
PETER, PAUL AND MARY—In the Wind
............................. Warner Bros.

Jazz Instrumental

COUNT BASIE & HIS ORCHESTRA—
This Time by Basie . .................. Reprise

Pop Instrumental

ORIGINAL SOUND TRACK—Theme From
The Victors . ................c....... Colpix

The 333 stereo Little LP’s listed above may be bought through Rock-Ola, Rowe-AMI and
Wurlitzer distributors.

All titles listed are custom 33V; stereo singles packaged for the juke box operator.
Other packagers or record companies may gat weekly listings of their product by sending
releases to Juke Box Reviews, Billboard, 165 W. 46th Street, New York, N. Y. 10036.

NYSOG Meet Set

NEWBURGH, N. Y.—Mem-

Pete Vandenberg
Back With Acme

Distribution Problem Stymies
Stereo Singles Programming

By AARON STERNFIELD

FREEPORT, L. 1., N. Y.—If 33 stereo single
records and the little LP's were handled through
normal distribution channels, the juke box opera-
tors would probably be doing a lot more adult
programming.

That’s opinion of Bernie Boorstein, Double-B
Record Corporation here. Boorstein, a veteran
one-stop operator, feels that most juke box dis-
tributors should not be in the record business.

Tom Greco, Rock-Ola distributor from Glasco,
N. Y., agrees. Greco said that many operators
expect the juke box distributor to throw in the
special 33 stereo packs with the purchase of
new—and in some cases—used juke boxes.

The same operators will go to one-stops, how-
ever, and there is no question about their paying
for the merchandise.

The one-stops would like the business and the
music machine distributor would like to let them
have it. But it isn’t quite that simple.

Distribution Pattern

Right now, all 33 stereo single programming
and all little LP selections are made on order
for the juke box manufacturers for distribution
through their franchised outlets. Less than 25 per
cent of this product is handled by one-stops.

The music machine manufacturers got into the
record business—and also put their distributors

into the business—for a simple reason. The type
product needed for their machines simply was
not available through normal record distribution
channels.

Today, all four manufacturers make machines
capable of playing stereo music—either single or
little LP—at the 33 r.p.m. speed.

But virtually all new singles for general
release are monaural 45’s, and, except for the
juke box manufacturer programs, no little LP’s
are produced.

So, until the demand was sufficient to force
the record manufacturers to produce this product
on their own, the juke box industry had to create
and distribute its own product.

Boosted Collections

There is little question that the juke box indus-
try has benefited from these efforts. Stereo single
and little LP programming has boosted collections
in most locations where it has been tried.

Of course, the major factor has not been the
33 r.p.m. speed, nor even the stereo sound,
though the latter has helped.

The major factor has been the artist and the
repertoire. Much of what is available on 45
monaural is aimed primarily at a teen-age audi-
ence. The big need for the juke box market is
adult programming. The patron doesn’t care at

(Continued on page 56)

Ops Lean More

BOSTON — Operators are radio, TV

on Mail, Phones

trade paper  will continue to grow as many

COLORADO SPRINGS —
Pete Vandenberg, former owner
of Modern Music Company
here, has joined Acme Cigaret
Company, the same firm to
which he sold out two years
ago.

He returned to his old spot.
heading Modern Music Com-

bers of the New York State Op-
erators Guild hold their regular
monthly meeting at the Wash-
ington Hotel here Wednesday
(19).

pany, phonograph-operating di-
vision of Acme, after deciding
retirement was not for him.

A O SO A A S R S A O

RECORD ROTATION AIDS
LITTLE LP PROGRAMMING

NEW YORK—By skillful manipulation. local operators are able
to get extra mileage from little LP programming. according to
Murray Kaye, sales manager for Atlantic-New York. local Seeburg
outlet.

Kaye explained that operators who use the five little LP color
displays are systematicalily shifting displays and records from location
to location so that the patrons are constantly made aware of the
programming changes.

Atlantic sells the little LPs for $1.50 each, but will give an
operator a credit of 50 cents if he turns in a used disk when he buys
a new one. The used little LP’s, in turn, are sold for 60 cents each.

As a result, operators are building up album libraries and many
locations now program as many as 20 little LP's in banks of five.

A R A AN T

buying more and more of their
records by mail-order and tele-
phone, according to Dick Mitch-
ell, one-stop proprietor here.

Mitchell recently moved his
business to a new location in
this city and reports that the
change has made no difference
in his gross receipts. Head-
quartered for 12 vyears with
Redd Distributing Company,
Mitchell’s Dick’s Records now
operates from the premises of
Trimount Automatic Sales Cor-
poration.

The mail-order trend has
grown until it now makes up
65 per cent of his business
“The day when the out-of-
town operator came into town
two or three times weekly has
gone,” Mitchell explains. “Busi-
ness is too competitive and re-
quires closer attention. The op-
erator finds he can buy his
records more efficiently by lift-
ing the phone and reading off
a list he has prepared from

Storm Hits
Denver Take

DENVER — Sleet
ice, and long-continued cold
combined to keep collections
slow during early January
through the Denver area, partic-
ularly in games. Though opera-
tions for the most part were
hampered by the Christmas sea-
son, holiday returns were good,
however. Distributors report a
surprisingly heavy volume of
early January phonograph sales,
undoubtedly due to the efforts
of operators to beef up their
routes and boost play in key
spots.
Leading disks for mid-January
were:
1. “Forget Him”—Bobby
Rydell

2. *Youre No Good—Betty
Everett

3. "Hey Little Cobra”™—Rip
Chords

4. “Need to Belong”—Jerry
Butler

5. “When the Lovelight
Starts Shining Through His
Eyes”—Supremes

storms,

charts.”

The trend pleases Mitchell.
“Of course, you want fo meet
your customers,” he says, “but
you don’t have to see them
several times a week to know
they’re there. The movement

of the big record distributors
move out of town to locations
difficult to reach in person.”

Mitchell believes a similar
development is shaping up
among buyers of phoncgraphs
and coin games.

Mood Music

On Brand-New
\

B

Concenirates
Locations

A STAFF OF three uniformed experts operate Mood Music’s
repair and maintenance shop in downtown Denver.

DENVER — Keane Smith,

president of Mood Music Sys-

tems, operates primarily in
brand-new locations. A Denver

native and former engineer with
the Mountain States Telephone
Company, Smith learns of plans
for new restaurants, motels and
other developments before the
first construction contracts are
let. He has a successful record
of installing stereo, long-play
phonographs in these prestige
locations.

By concentrating on new lo-
cations, Keane has built up a
string of high-quality locations
that impress prospective cus-
tomers. A background in elec-
tronics helps Smith carry out a
service and repair program built
around a completely equipped

maintenance shop with a large
stock of replacement parts.

An installation in a new Den-
ver motel illustrates Smith’s
methods. Every room has a
standard wall box to permit
guests to select their own mu-
sic, and each guest is handed
a marked 50-cent piece to give
him his first selections on the
house.

The Denver operator uses his
established locations to per-
suade prospects that LP-album
programming is their best bet.
Phonographs equipped to de-
liver this program represents a
sizable investment to the loca-
tion owners, but Smith intro-
duces his prospects to other
owners already on his list and
finds them a valuable aid in
making the sale.



FEBRUARY 8, 1964

BILLBOARD 53

Wurlitzer Sales,
Earnings Up

CHICAGO — The Waurlitzer
Corporation reported a slight in-
crease in sales and a-60 per cent
increase in carnings for the first
nine months of the current fis-
cal year compared with the
same period last year.

The company said that sales
of all major civilian products
were greater than last year,
while sales of defense items were
less. Sales for the first nine
months (ended December 31)
were $28,089,526, compared to
$27,752,123 last year.

Net earnings for the first nine
months amounted to $850,342,
equal to 95 cents per share, the
highest since 1950, compared
with $531,134 or 60 cents per
share last year.

Sales for the third quarter
(October, November and De-
cember) were $11,995,909, com-
pared with $12,134,204 a year
ago. Net earnings for the quar-
ter amounted to $537,350, equal
to 60 cents per share on 897,390
shares of common stock, com-
pared with $485,120 or 54 cents
per share on 892,291 shares last
year.

PHOENIX—Tom Sams, for-
merly with Sheldon Sales Com-
pany, Buffalo, has joined the
sales force of Garrison Sales
Company, AMI distributor here.
Sams, a salesman with AMI for
the past 20 years, will assist dis-
tributor Hap Nowell in the
Phoenix-Tucson area.

NOW DELIVERING
United's Fabulous

BANK
POOL

Order From Your
United Distributor Today!

UNITED MANUFACTURING CO.

Chicago, i, 60618
BALLY
Official Jumbo . . .. ... .. $195.00
Deluxe Club .. ... ....... 150.00
Lucky Shuffle ..... 125.00
Super Deluxe ABC . ... .. 95.00
UNITED
Action IS i $650.00
Crystal 550.00
3 Way .. e 275.00
Tonith  pypiiprdidiai sl 175.00
6 Star ... - 95.00
Regulation ... .. .. ... ... 75.00
Dual ovvilseivnss .... 1715.00
Cyclone . ..ove seramses 175.00
Handicap ... . ........... 95.00
CHICAGO COIN

Spotlite . . ...... ... ... Write
Strike Balt .. ... .. . .. ... $695.00
Pro i b i NI 375.00
6 Game ... ... ... ...... 325.00
Red Pin .. ... ..., ... .... 19500
Championship . .. .. . . 75.00

.............. ...$925.00
JAL 725.00
Continental 2-200. . . .. . 695.00
Continental 2-100. . .. .. 575.00
Continental 1-200. . . . 545.00

WALL BOXES

Seeburz SW160 . ... $ 79.50

MONROE COIN

-MACHINE EXCHANGE, INC.

2423 Payne. Avenue
Cleveland 14, Ohio

Superior 1-4600

SAM MILLMAN, head of the public accounting firm bearing his
ncme, tells of new depreciation regulations and the govern-
ments new 20 per cent bonus depreciation allowance ot the
special panel discussion following the World Wide Distributing
Company-sponsored luncheon at Chicago’s Water Tower Inn
recently (Billooard, January 18). He’s flanked by Nate Feinstein
(left), head of World Wide, and members of Millman’s staff,
Neil Kaplan, Harold Minkus and Dave Bramson.

A PARTIAL VIEW of the sever

al hundred juke box, game and
vending operators who gathered in Chicago’s Water Tower Inn
recently (Billboard, January 18) for a luncheon session on tax-
ation, depreciation and accounting sponsored by World Wide
Distributing Company.

GUIDELINES ON A NEW 7 per cent investment credit cavering
new and used equipment are discussed by Neil Kaplan at a
luncheon seminar on accounting practices held by World Wide
Distributing Company in Chicago’s Water Tower Inn recently.
Kalpan, a public accountant, noted that the credit is given in ad-
dition to the regular depreciation aliowance and enables the
operator ta recover up to 25 per cent of the property cost in the
first year. Also on the podium are Sam Millman, head of the
accounting firm, and Harold Minkus and Dave Bramson, hold-

ing the chart.

Life-like ac-
ROdeO PO"Y tion. Kick side
to gallop. Pull
~. reins to slow:
=+ down.
Mfanufacturer

of:
Derby Peny Jr.
Ben Hur
Chariot
2 Twin Quarter-
horse
= ’ SarcﬂI the
S g . own
4%% FEn N {Seesaw)
All rides carry one-ygar warranty.
Some distributor territories

available
PAUL ‘W. HAWKINS

319 E. 7th st.
Phone: 623-4503 (602), Nucson, Ariz.

ACTIVE’'S THE CHOICE FOR

THE LOWEST PRICES and
BEST EQUIPMENT ALWAYS

Exclusive Cottlied and Rock-Ola Distributor for Eastern

You can ALWAYS depend
on JOE ASH ALL WAYS

Pennsylvania, South Jersey snd Delaware.
Recanditioned Equipment for Export.

AMUSEMENT MACHINES (0.

666 M. Broad 5t., Philadelphia 30, Pa.
lar 9-4495
1101 Pittston Ave. Scranton 5. Pa.
Write oF wire. Tov pricsi

0’'Malley Top Speaker

NEW YORK — Patrick L.
O’Malley, president and chief
executive officer of the Automa-
tic Canteen Company of Amer-
ica, was featured speaker at a
Tuesday (21) lunch meeting of
the Sales Executive Club of
New York. The title of his talk
was “Perpetual Emotion — The
Magic Pre-Sell.” O'Malley was
elected president and member
of the board of directors of Au-
tomatic Canteen Company of
America in 1962 after 30 years
with the Coca-Cola Ccmpany.

Denver Games Cleared

DENVER — Officials here
claim the city has been cleared
of coin games classified as gam-
bling devices. About 75 such
machines in 80 bars, restaurants
and clubs were involved in the
investigation, conductad by Den-
ver detective Fred Bartle. The
drive was part of an over-all re-
view of the city’s liquor industry.

Arizona Ops Report
Collections Down 15%

PHOENIX—Collections were
down an average of 15 per cent
throughout most of Arizona, ac-
cording to operator reports
channeled into Garrison Sales
Company here, for 1963. A re-
duction in the number of tour-
ists attracted to the Valley of

the Sun during spring and early
winter was given as one con-
tributing factor, plus a general
economic recession, and, of
course, the assassination of Pres-
ident Kennedy which brought
sharp cuts in play for most of
December.

Operators by and large are
meeting the 15 per cent drop
by diversifying, an all-time rec-
ord number going into vending
operations for the first time in
their history. Although cigaret
vending is the primary interest,
numerous operators are taking
on more diversified vending
equipment for candy, merchan-
dise, milk, ice cream, mixed-
flavor pop venders, and even
bulk vending equipment.

Tke reports from most indi-
cate that 1t is too early to deter-
mine possibilities with smaller-
scale vending operations in the

same locations formerly invoiv-
ing only a phonograph or an
amusement game or two.

Against Tax

One serious legislative prob-
lem in the offing is the likeli-
hood of a 4-cent-per-pack cig-
aret tax which was brought up
before the Arizona Legislature in
its recent session, tabled tem-
porarily, but sure to be re-
introduced during 1964. Not
only established cigaret vend-
ing organizations, but music op-
erators who are planning to dip
into cigaret vending feel that
the tax would be crippling.

Location commissions have
remained the same through
1963, except for new stops,
equipped with album-type ster-
eo phonographs where opera-
tors are asking for, and gener-
ally contracting on a 60-40
basis.

The demand for location
loans, which was a major prob-
lem through the expansion days
of the past few years, has dwin-
dled, with few new locations
being created, and a marked
cutdown in the number of
cocktail lounge, restaurant, and
club remodelings.

3150 Elliott Ave.
Seattle 1, Wash.
Phone: 206—284-8030

Easier to Load —
A Cinch to Service
Tops in Profits

the New

Waurlitzer )/

THE EXCLUSIVE AND ONLY DISTRIBUTOR

Serving Alaska, Washington, Oregon

Northern Idaho and Western Montana

NORTHWEST
SALES COMPANY

1040 Southwest Second Ave.
Portland 4, Oregon
Phone: 503—228-6557
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[ BULK VENDING J

NVA Prepares for Miami Meet

CHICAGO—The  tempera-
ture may be diving throughout
much of the country, but Na-
tional Vendors Association of-
ficers here are busy preparing
for the association’s convention
next April 15 in Miami Beach,
Fla.

As Don Mitchell, NVA coun-
sel, said in his bulletin to mem-
bers: “Our convention commit-
tee has been working on pro-

viding an outstanding conven-

You count

more
with OAK!

‘éﬁc:aﬂ(

MANUFACTURING COMPANY, INC.

11411 Knightshridge Ave,, Culver City, California

OPERATORS REPORT FABULOUS
EARNINGS FOR

VENDORAMA’
V2 25¢ & 50¢

Capsule Vendor
CAPSULES

Ne'v V2 capsule shown

above. (Actual size is
24" in diameter.)

Write today for full information on
the Vendorama V2 Capsuvle Vendor
and the new V2 capsule.®

VICTOR VENDING CORP.

5711 W. Grand Ave., Chicage 39, lIl.

tion for this year; mid-April is
the best time of the year in
Florida, and excellent accommo-
dations have been set aside for
us at the Deauville Hotel.”

Along with the usual business,
a holiday atmosphere will be
much in order. One manufac-
turer is offering a trip to the
Bahamas, following the conven-
tion, free of charge to customers
taking advantage of his promo-
tion,

Other manufacturers are of-
fering lavish door prizes from
bulk vending supplies to elabo-

rate appliances, color TV sets,
stereo consoles and the like.
At last year’s convention, an
auto was given away, though
it is not yet known if such
cxtravagance will be repeated

this year.
NVA itself is offering free
hotel accommodations during

the convention for the couple
bringing in the most new mem-
bers between now and the show.
Bob Guggenheim, program
chairman, said that as always,
the program will be “most in-
formative and beneficial.”

N. Y. Vend Op Finds
Way to Beat Thieves

NEW YORK — Art Bianco,
local bulk vending operator,
has found a solution to the
break-in problem. During the
last few months local operators
have been victimized by gangs
of vending machine burglars
who have been breaking open
bulk venders and helping them-
selves to the contents of the coin
boxes.

Bianco has devised a special
threaded washer which acts as
a safeguard after the top of
the machine has been removed.
This washer may be opened
only by a special tool, also de-
signed by Bianco.

Bianco has put 200 of these
washers on his own operation
with the result that none of the
machines provided with these
washers has been burglarized
successfully.

Washers are sold to local op-
crators for 25 cents each, and

T AMCO
SANITARY
VENDOR

The Finest for
Vending Flat Pack
Products

10¢, 25¢ and
50¢ Operation

Vends flat packs up to
YVa”x2" x41/4"”. Advance
coin detector with auto-
matic coin return when
machine is empty. Sepa
rate coin box.

\ For  Details and Prices
3 Write, Wire, Phone Today.

NATIONAL VENDING
MEMBER MACHINE DISTRIBUTORS, Inc.

J. SCHOENBACH

O ———————————— e
Factory Distributor of Bulk and Ball Gum
Vendors, Merchandise,” Parts, Globes

Stamp Vendors, Folders, Cigarette and

Candy Machines, ianlfarv Vendors and
Sanitary Merchandise. EVERYTHING THE
OPERATOR REQUIRES

115 Lincoln Place, BROOKLYN 16, N. ¥,
PResident 2-2900

715 ENSOR ST,

HEADQUARTERS

Whatever your bulk vending requirements might
be, we can serve you.

Always a complete stock of outstanding North-
western machines, parts and supplies.

Write today for complete information and price list.

PARKWAY MACHINE CORP.

BALTIMORE 2, MD.

the tool goes for $10. The tool
with 100 washers goes for $35.
During the last month Bianco
has sold 400 washer-and-tool
units to local operators.

The washers will fit all Victor
and Acorn machines.

Oak Mfg.
Moving fo
Central L. A.

HOLLYWOOD-—Qak Manu-
facturing Company will relocate
soon from its present Culver
City, Calif., headquarters to new
enlarged quarters in downtown
Los Angeles.

The move, according to Sam
Weitzman, is scheduled for the
next few months. Oak's new
offices will be located at 650
South Avenue and were former-
ly owned by the Southern Cali-
fornia Edison Company.

Company, which produces the
Acorn line of machines, had for-
merly been considering a move
to the San Fernando Valley.
The new location will provide
182,000 square feet of land,
with shipping facilities including
a dock and railway spur on the
property.

Price in Full
Bittsies Action

ROSLYN, N. Y.—The Paul
A. Price Company has gone in-
to full production on Little
Bittsies, designed for 10-cent
capsule vending.

The series consists of various
animals in soft plastic. The ani-
mals, in various comic poses,
are hand painted.

Price also announced that he
has bought a comb business and
the line will be distributed
through tobacco jobbers.

Guggenheim &
Latest Charms

JAMAICA, N. Y. — Karl
Guggenheim, Inc., this week re-
leased its latest charm series, a
group of l-cent action items.
The charms are Puss and Boots,
Dog and Boots and Monkey and
Boots.

Each item has a boot and the
head of an animal coming out of
the top. The animal heads move
from side to side.

Guggenheim said that rings
are still the top-selling charm
items in both the fill and cap-
sule fields.
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NVA Editorial Outlines
Need for Trade Group

CHICAGO — A National
Vendors  Association editorial,
mailed last week to its member-
ship, gives some practical rea-
sons for the existence of trade
associations and what they can
mean to operators. Because the
editorial, written by NVA coun-
sel Don Mitchell, gives the argu-
ments and points about as
briefly and as interestingly as
possible, we reprint it here in
its entirety:

“We all sit back and enjoy
the growth of the bulk business
without really appreciating what
NVA has done in the past and
continues to do in order to Keep
the industry on its continuing
level of growth! Perhaps it
might be well to reflect on the
recent report of the Surgeon
General concerning cigaret
smoking and the effect this re-
port will have on sale of cigarets
through vending machines.

“There appears to be no ques-
tion but that this report is valid
and in the public interest. How-
ever, there have been many
health scares affecting the cran-
berry and chicken industries
which may not have been so
much in the public interest. The
smoke fish business in the Great
Lakes was completely eradicated
because one plant was evi-
dently unsanitary in its pro-
cedures. What we mean to say
is that, as you know, public
health officers sometimes have a
way of going off half-cocked
without regard to the economic
consequences.

“NVA stands between you
and such irresponsibility. The
Ohio situation is now some three
years old; two years ago we were
faced with the amendment to
the Pure Food and Drug Law.
The proposals were irresponsible
and were defeated by NVA,
What's next? And without NVA
who is going to fight? This in-
dustry is interrelated and inter-
dependent.

“With its growth, has come
multiple vending. Multiple vend-
ing means different items in each
of a number of machines.
Whether these items are food
alone, or trinkets mixed with
food, or trinkets alone or mer-
chandise vended in capsules,
they are all interrelated. The

Operafors Can
Get Premiums
For Pennies

CHICAGO—Are you receiv-
ing a premium from your bank
for turning in coins, especially
pennies? According to National
Vendors Association, if you're
not, you may be missing a bet.

Don Mitchell, NVA legal
counsel, said that a lot of finan-
cial institutions are offering
such premiums to coin machine
operators because of the general
coin shortage throughout the
country.

Mitchell says that the govern-
ment is taking steps to alleviate
the shortage but that in the
meantime coins are very valu-
able to bankers.

“Instead of being a problem
to bankers, operators are now
much-sought-after customers. If
you are not now receiving such
a premium, we suggest you look
into the matter and check
with various banking facili-
ties,” Mitchell said.

merchandising of these items de-
pends upon nothing but that the
purchaser can see in a glass
globe. Placing unreasonable re-
strictions in the guise of public
health would add costs which
would, in effect, eliminate the
industry. Excise taxes could do
the same thing.

“As we travel the road, we
don’t know what is around the
corner, but if we are smart, we
prepare for what may be around
the corner. Your NVA dues are
your preparation.”

| Go_lden ‘K_nlghts

at your nearest warehou..e
or direct from ., .

159-07 Archer Ave ,P 0.Box 510,
Jamatca31,N Y. 212RE 9-5433

3 RUGGED, DURABLE
PLASTIC GLOBES

Extra heavy walled. Tinted to pre-
vent discoloration of globe or con-
tents, Built-in top gasket, Fast
servicing!

o USE THE RIGHT CAPACITY GLOBE
FOR THE RIGHT LOCATION!
o [NCREASE ROUTE EFFICIENCY!
o ELIMINATE PROFITLESS EMPTIES!
MANUFACTURED BY

HARBY INDUSTRIES

14753 ARMINTA STREET
VAN NUYS, CALIF.

ADVERTISING IN
p BUSINESSPAPERS
MEANS BUSINESS
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Western Ops
Draft Plans

LOS ANGELES — Plans for
the year were drafted at the first
meeting of 1964 of the Western
Vending Machine Operators As-
sociation held Tuesday evening
(28) at the Blarney Castle here.

The dinner meeting was con-
ducted by Preston Coombs,
president, with Eugene Zola,
the organization’s paid secretary,
reading the minutes of the last
meeting and making a financial
report.

The incquity of licenses was
discussed informally by the un-
usually large gathering. Zola
said that he will present a com-
plete report on licenses at the
next meeting. In the meantime,
he collected dues, updated ad-
dresses to help in the campaign
against unfair license fecs.

A complete
line of

ACORN

Vending machines
with original slip-
out mechanism
NOW IN STOCK!
Immediate deliv-
ery. These are fin-
est buik vendors
in America, Write

for prices.

BULK MERCHANDISE
Pack Per
Lb Lb.
Cashews, 450 count, whole. .30 .68
Mixed Nuts . .............. 30 .55
Spanish Peanuts ... — .31
Virginia Splits Peanuts ... .30 .35

Rainbow Peanuts (candy)...30 .32
Bos'~n Baked Beans .. ..
Li- ‘e Lozenges

Cc ction Mix ....... i .32
Junmipo Pistachios (red) ..... .82
Medium Pistachios (red) ....30 73
Small Pistachios (red) ... ...30 .67
Leaflets (M&M style candy) 25 .35
Teeny Jelly Beans ... .33 .30
Hersheyettes .. .... .. . .25 47

M’S  SeppeiRli s 25 .57

Candy Coated Choc. Peanuts 25 .47
Chicle Base Cub Chicks, 520..30 42
Chicle Base Cub Chicks, 320..30 .42

RAINBLO BALL GUM VARIETIES
140-170-210 . .25 .32
100’s Centuries, asst'd colors,

grape, cherry, orange ... .18 .34
Swami_Balls ; 18 .35

CCESSORIES

Single Floor Stand ..........$ 5.50
Dbl. Cross Bars for above ... 2.00
Triple Cross Bars for above., 12.25
4 Place Racks with wheels... 10.50
4 Place Rack with wheels ... 12.50
3 Place Rack with wheels ..., B8.95
1¢ Coin Counting Scale .. ... . 23,50
1¢-5¢ Coin Counting Scale | 13.%%
6.

Stamp Folders, per 10,000 ..
Asst’'d Trading Cards ...
Ball Point Pens, Gr,

RECONDITIONED & REFINISHED
VENDORS
N.W. Model 49, 1¢ or 5¢ Bulk. .$13. 50

N.W. Model 49, 1¢ Ball Gum .., 13.5
Silver King, 1¢ or 5¢ Bulk . .. sso

Victor Toppers, 1¢ 11.00
Acorns, 1¢ or 5¢ Bulk, clean.. 12.50
Mills 1¢ Tab, 6 col. ... . ... 4.50
Premier 1¢ Card Vendors ..., 14.50
Ajax 5¢-10¢ 3 col, bulk ... ... 29.50
Model V 1¢ Ball Gum .. ...... &.50
Model V 1¢ Mdse, .. ... ... .. .. 6.50
Schermack 2-col. Roll-Type

Stamp, 10¢ & 25¢ vend .., ., 49.50
8 Col. Cigarette Vendor .. ... 9.50
Pre-Pop Popcorn Vendor, 10¢.. 79.50
N.W, Model 60, 5¢ .. 2.50
Victor Vendoramas, 1¢ B/G.. 13.50
Victor Vendoramas, 1¢ Mdse... 13.50
Victer Vendoramas, 5¢ or 10¢

AP, i sa i i 13,50
3 Col. Trading Card ...... . .. 29.50

COUNTER GAMES

Kickers and Catchers ... .. .. $29.50
ABT Total Score ............. 29.50

SEND FOR NEW CATALOG
1/3 DEPOSIT ON ALL ORDERS
LANCE C.0.D

SEND PAYMENT iN FULL ON ALL

ORDERS UNDER $20.00.

Rake Coin Machine Exchange
609-A Spring Garden St.,

Philadelphia 23. Pa.

Passion for Detail, Tight Schedule
Essentials for Penny Bulk Route

DENVER — One-cent bulk
vending routes can be consist-
ently profitable—but only if
the operator develops a passion
for detail and follows a tight
schedule of servicing and re-

pairs.
That's the belief of Kenneth
Bromley, suburban operator

here, and he proves the point
by his success with penny ma-
chines on routes he established
a few years ago after a study
of potential Denver locations
persuaded him there was room
for a l-cent operation in the
city surroundings.

Bromley’s suburban home is
his headquarters and includes
a complete repair shop in the
basement. From there he covers
an expanding business with

carefully chosen locations that
include filling stations, garages,
taverns, drugstores and lobbies
of business buildings. Groceries
near schools are another field
which Bromley has developed
by showing the store proprie-
tor he can replace penny candy
counters with machines and
thus save the time he used to
devote to serving children.
Bromley stresses the impor-
tance of prompt service. For
him it means a systematic re-
view of his widespread routes
so as to complete the most
number of calls per gallon of
gas and include those that need
repair or other service. He
carries an assortment of tools
to handle the machines of nine
different manufacturers, plus a

Eppy Putting Weight on
10¢ Capsule Jewelry Items

JAMAICA, N. Y. — George
Eppy., head of Eppy Charms,
Inc., here, said his firm is now
concentrating on 10-cent cap-
sule jewelry items, with a 16-
inch pendant with diamond
drop the fastest selling item.
Other big sellers are charm
bracelets, identification brace-
lets and scatter pins.

An old favorite which seems
to be enjoying a revival is the
metal tool series, Eppy added.
Eppy is packaging the 10-tool
series in capsules (three tools
to a capsule) and providing a
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MERS., INC.

1319 LEWIS ST.
NASHVILLE, TENN.

REVOLUTIONARY
NEW DISPLAY FRONTS

FOR PENNY MACHINES

Over 23 different assorted bags,
each with free display front.

FREE illustrated

Sheets on all

Feature Charms, [ ]
Rings and Bulk )
Charms.

2534 Mission St,,

e ® 0 4,
The

PENNY KING

Company

w e a8

ATLAS MASTER
YENDOR

Pittsburgh 3, Pa.

display case with all 10 tools
mounted. One local operator
reports brisk sales of this item
in a large supermarket chain.
The capsules vend for 10 cents
each.

The firm has recently re-
entered the candy business and
is currently turning out a 5-
cent prize bag which it is dis-
tributing through tobacco job-
bers.

N. Y. Vending
Outing Is Set

NEW YORK — Members of
the New York Automatic Vend-
ing Association will hold their
annual outing at the Stevensville
Lake Hotel, Swan Lake, N. Y.,
May 8-10, with the strong pos-
sibility of officials from the
National Automatic Merchan-
dising Association conducting
business session during the
week-end.

The NYAVA group will be
joined by members of the New
York Bulk Vending Association,
which holds its outing in con-’
junction with the other trade
group.

Operators  from the New
York metropolitan area as well
as representatives from leading
vending machne manufacturers

are expected to attend.
Penny King Has
10¢ Capsule Bag

PITTSBURGH — The Penny
King Company has marketed a
new snake and trick 10-cent
capsule bag. It includes 100
eight-inch snakes, 50 trick fly
pins, 25 nail in finger items,
25 eight balls with tassel, 25
boys’ three-carat diamond rings
and 25 horseshoe games.

COMING
SOON!

Victor's

new Selectorama®

The greatest ever in the bulk
vending field. Writ2 now for
advance information;
VICTOR Vending Corp.
5701-13 W. Grand, Chicago 39, ll.

i when answering ads . . .

Say You Saw It in

large enough stock of confec-
tions, gum, nuts and charms to
service all the day’s calls.

He tries to schedule special
repair calls for the day follow-
ing the notification by the lo-
cation owner and sometimes ex-
changes the machine for an-
other, allowing him to make the
repairs later in his home shop.

In addition to the exacting
servicing work, success in op-
crating penny machines depends,
says Bromley, on ability to size
up likely locations. He avoids
districts where vandalism is on
the increase or where competing
neighborhood stores are too
close. He makes an installation
only when all elements are
favorable.

It takes hours of detailed at-
tention, he says, to learn which
machines should be half full
and which a quarter full to
prevent staleness and to de-
termine what the items in each
should be. But it pays.

lortfuvestern
MODEL 60

Try one! You'll quickly agree. It's
the outstanding Bulk Vender.

Model €0 dispenses all smeall prod-
ucts from Spanish peanuts to capsules
and Jumbo ball gum.

WIRE, WRITE OR PHONE
FOR COMPLETE DETAILS

CORPORATION

2242 Armstrong St. Marris, 1l
Phone: WHitney 2-1300

MANDELL GUARANTEED

USED MACHINES

N.W. Model 49, 1¢ or 5¢....... $1
N.wW. que, 1¢_or 5¢ Comb. 1
N.W. 10 Col. 1¢ Tab Gum Mach. 1
N.W. Model #33, 1¢ Porc Con
verted for 100 ct. B.G. .

ABT Guns . sms
Mills 1¢ Tab Gum ...
Acorn 8 b, Globe .

MERCHANDISE & SUPPLIES
Plata‘;:hlo Nuts, Jumbo Queen,
e

........................ $ .77

White Siiiiiinisse iy isviiiin J0
Pistachio Nuts, Large Tulip ... .75
Pistachio Nuts, Vendor’s Mix .. .68

Pistachio Nuts, Sheuk, Red .... 63
Cashew, Whole ... .. i ews
Cashew, Butts ... ....

Peanuts, Jumbo .. .......

Spanish ..........

Baby Chicks .......
Rainbow Peanuts’
Bridge Mix ..
Boston Baked Bea
Jelly Beans .....
Licorice Gems .
M & M, 500 ct. .
Hershey-ets .. ... ........

Rain-Blo Gum, 72 ct.

Malt-ette, 100 ct., per 100 . .. .35
Rain-Blo Ball Gum, 140 c?,
170 ct., 213 ct. 32

Rain-Blo Ball Gum, 100 et ...
300 Ib. minimum prepaid on all
Rain-Blo Ball Gum

Adams Gum, all flavors, 100 ct, .45
Wrigley’s Gum, all ilavors, 100 ct. .45
Beech-Nut, 1 e 44
Hershey'’s Chocolaﬂe 200 ct. ... 130
Minimum order, 25 Boxes, assorted.
Complete line of Parts, Supplies,
Stands, Globes, Brackets, Charms.
Everything for the omerator.

One-third Deposit, Balance €.0.D.

IMMEDIATE DELIVERY

VICTOR
2000

Vends Victor's V or V-1 Cap-
sules; 100 Count Gum at fc; 3 Balls
100-Count Gum for 5¢, and now the
fastest play of all, 3 items 100-Count
Gum mixed with Rocket Charms at 5¢
per_play.

Stamp Folders, "owest Prices, Write

NATIONAL VENDING
MEMBER macHine bISTRIBUTORS, Inc.

NORTHWESTERN

SALES AND SERVICE CO.

MOE MANDELL
446 W. 36th Si., New York 1B,
LOngacre 4-6467

L

when answering ads . . .
Say You Saw It in
Billboard

HEADQUARTERS

Whotever your bulk vending re-
guirements might be, we con
serve you.

Always o complete stock of out-
standing Northwestern machines,
parts and supplies.

Write today for complete informa-
fion and price list.

BIRMINGHAM
VENDING
COMPANY

520 Second Avenve,
North, Birmingham,
Alabama

Phone:
FAirfax 4-7526

sules . . .
play.

Exclusive Vending Headquarters

fr VICTOR

THE MOST COMPLETE and EINEST LINE :
of BULK VENDORS

<— VENDORAMA

The New VICTOR VENDORAMA vends large and small cap-
large and small ball gum at 1¢, 5¢, 10¢ and 25¢

Large Stock of Vendors—Parts and Merchandfge.

Member National Vending Machine Distributors, Inc.

H. B. HUTCHINSON, ]R.

b4
y

Write for Prices.

World’s Largest Selection of Miniature Charms 1784 N. Decatur Rd., N.E., Atlanta 7, Ga.

Phone: DRake 7-4300

Billboard
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Distribution Problem Stymies Programming

® Continued from page 52

what speed the music is played. He does care
what the music is.
Two Speeds

And it doesn’t make too much sense to have
juke boxes manufactured with dual-speed mech-
anisms. But as long as the 45 remains the standard
single, the manufacturers will be burdened with
the extra expense of the two-speed machine.

What would make sense to the juke box indus-
try—and to the record industry as well—would
be a one-speed approach, with everything going
33 rp.m.

Releasing some singles in the 33 r.p.m. speed
only would accelerate the process. The juke box
packages—taken from the bands of stereo albums
—are gencrally not available in 45 r.p.m. And
this, in part, accounts for their success.

Two Inventories

Releasing the same record in both speeds would
accomplish nothing. Record distributors and one-
stops dislike the idea of carrying two inventories.
Given a choice, they'll stick with the 45 monaural.
And if the record is any good, the operator will
buy at whatever speed is available.

The 33 stereo singles packages made to order

for the juke box manufacturers are moving well
and bringing in extra revenue for operators. These
sales are approaching the point where the record
cempanies are considering releasing this prod-
uct on their own.

When and if this happens, the disks will be
sent to distributors, and, in turn to one-stops. The
need for the juke box distributor to involve him-
self in the record business will then have been
eliminated.

Selective Ordering

Another advantage of the conventional record
distribution system is that the operator would bz
able to order a specific 33 stereo single in quanti-
ties of his own choosing without having to buy
the five-pack to get the one record.

There is little question that the five-packs are
serving an initial purpose in offering the operator
good standard programming. And the four-color
display material with the five-packs aids in point-
of-purchase merchandising.

But this is only a stop gap. The goal will be
the voluntary release of adult stereo programming
by the record companies. And this goal now
appears closer to fulfillment.

® Continued from page 49

West German Operator Group

group, Deutscher Automaten-
Verband e.V. (DAV), is headed
by Hasso Loeffler, a major op-
erator with headquarters in
Cologne. Loeffler, son of a pio-
neer German operator, is also
serving at present as ZOA na-
tional chairman.

Other member organizations
are: Landesverband  Baden-
Wuerttemberg des Automaten-
Augstellgewerbes;  Bayerishcer
(Bavarian) Automaten-Verband;
Berliner Automaten - Verband
(BAV); Nordwestdeutscher (Bre-
men) Automaten-Verband; Ver-
band des Norddeutschen (Ham-
burg) Automaten . Gewerbes;

Verband Hessischer (Hessian)

Automatenaufsteller;  Automa-
tenverband Niedersachsen (Low-
er Saxony); Automaten-Verband
Rheinland-Pfalz (Rhineland Pa-
latinate); Automaten - Verband
des Saarlandes; Verband des
Automaten - Gewerbes Schles-
wig-Holstein.
Operator Country

The ZOA gets full credit for
having preserved West Ger-
many as an operated-owned sit-
uation. Location ownership has
made little if any headway here
because of the efficient national
and local operator groups,
which have compiled a remark-
able record of co-operation and
cohesion in facing basic issues

AT ninnn - g

HERE IT IS—The Counter Game

That Is Legal Everywhere!

Marvel’'s NEW

Accurate, Competitive Skill Scoring

® A Real Money-Maker!
fe, 5¢c or 10c Play (Specify)

with polished chrome fittings.
scoring unit and fool-proof mechanism.

MARVEL Manufacturing Co.

2845 West Fullerton Ave.
Phone: Dlckens 2-2424

$54.50

Slugger is sturdily built—natural wood cabinet
Precision-built

Chicago 47, III.

H—18"; W—I12" D—8"
Distributors Wanted

and problems threatening their
survival.

This has been spectacularly
the case in ZOA’s long (and still
raging) battle with tax authori-
ties, and its battle with GEMA,
the ASCAP organization, over
performing rights royalty hikes.
The ZOA won court action com-
pelling GEMA to moderate its
demands. In West Germany the
trade believes that “in unity
there is strength”—and ZOA is
the proof.

ZOA has been effective, too,
in promoting the image of the
German operator as a citizen of
substance — a businessman of
repute. Problems remain in this
area, primarily because of the
special German situation in
which payouts are accepted as
compatible with phonograph
operation (the reverse of the
attitude in Britain, for example).

But even here, because of its
basic unity, the German trade
has been effective (but not en-
tirely successful) in promoting
the payout as
amusement device.

Thorwald in Dallas

DENVER—Frank Thorwald,
with all members of his family,
was a guest of vending machine
distributor Everett Graff in Dal-

las recently. The Denver oper-
ator has been buying equipment
from Graff for many years but
had never met him personally
before.

Get tomorrow’s
news today.
Get 1t fast.

Get it often. Get Billboard)

Mr. Coin Man

You’re in business to make money.
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® Continued from page 50

making a modest start with
hockey and pinballs. He
branched into phonographs at
the first opportunity. Kruel now
has one of the leading operator
enterprises in his arca.

Rome Ban Easing

ROME—The principal task
of the Italian trade in 1964 will
be repeal of a 1931 “public se-
curity” law banning all types of
clectro-mechanical games at the
discretion of the authorities.

For several years prior to
1958, Italian authoritics made
no special effort to restrict pin-
balls and other coin games.
However, in that year there were
a number of juvenile delin-
quency flareups, some of which
centered in establishments con-
taining pinballs.

Authorities moved in and
banned the equipment through-
out Italy on a guilt-by-associa-
tion premise. Now, however, the
trade is convinced that authori-
ties have reconsidered their posi-
tion and are ready to modify, if
not rescind entirely, the ban.

Saar Ops’ Birthday

SAARBRUECKEN — Auto-
maten-Verband Saar, the Saar
operators’ association, is observ-
ing its 10th anniversary. The
association was organized while
the Saar was under French juris-
diction and attached to France
for customs purposes. Hasso
Loeffler, president of the Cen-
tral Organization of German
Coin Machine Operators, con-
gratulated the Saar operators
and stressed the strong links be-
tween the central organization
and its regional affiliates.

Assn. Disbands

COLOGNE—Under an agree-
ment reached between the Cen-
tral organization of (erman
coin machine operators (ZOA)
and Verband der Automaten-
betriebe (Spielhallenverband),
the latter organization is dis-
solving. Its members will enter
the various State operator
groups federated with the ZOA,
and the national interests of the
arcade operators will be repre-
sented by ZOA. The move is
intended to unify further the
German trade. State operator
groups will organize aracade
operation sections.

See Import Boom

BRUSSELS — The Belgian
trade is forecasting a big boost
in U. S. game imports in 1964.
Estimates range from 20 per
cent to as high as 60 per cent.

Trade optimism is based on
official assurance that bingos
and pinballs will continue to
have the blessing of the govern-
ment as long as they conform
to amended Article I of the na-
tional gaming act of October
24, 1906.

The amendment legalized
“those games which merely give
the player the right to continue
play, but which do not mate-
rially enrich him.” This means
the games are legal as long as
the payout is in free games—
and not cash or merchandise.

Since adoption of the amend-
ment, the trade has been pro-

ceeding at amber-light tempo in
assessing the intent of authori-
ties. But most operators feel the
situation has jelled sufficiently
to warrant optimism.

Ops Hail Delay in Celler Bill

® Continued from page 49

measure being introduced in the
Senate.

The concurrent introduction
of the measures could greatly
speed their passage through Con-
gress is and when they came up
for consideration on the floor of
either house.

Casola noted, too, that he is
seeking another meeting with
record companies in an effort to
find an alternate to royalty pay-
ments.

Record Company Help

“We don’t want to put a bur-
den on the record companies
but we would prefer to pay an
extra sum per side to them di-
rectly, so we would not have to
make copyright payments to the
licensing agencies,” Casola said.

The MOA president said op-
erators were willing to pay a
“reasonable fee,” but the current
ASCAP-sponsored bill had no
stipulated limits.

He said the juke box copy-
right legislation had international
implications. He noted that op-
erators are forced to pay copy-

right fees in most European
countries.

Overseas Implications

Thus, a U. S. diskery receives
royalty payments on records sold
to overseas juke box operators,
but a European company doesn’t
receive such payments on Euro-
pean records sold to operators in
the U. S., Casola said.

The MOA chief said that
ASCAP had succeeded in hav-
ing State department officials
testify that this could have reper-
cussions in our relations with
other countries.

The MOA chief said that the
juke box association was faced
with a shortage of funds in fight-
ing copyright legislation. He
said that MOA has only col-
lected some $14,000 as opposed
to ASCAP’s total income of
around $37,000,000.

Casola said that ASCAP and
the other licensing agencies
hoped to extract from $12,000,-
000 to $15,0000,000 from the
juke box industry. It’s a severe
problem,” he said.

Exclusive Chicago Area
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New Trade Rules Scan
Discriminatory Prices

o Continued /rom ~page 3

foI]owmg 1mportant data wnth
regard to functional discounts:

The categories of “Distribu-
tor,” “rack jobber” and one-stop
are recognized as valid func-
tional classifications in the chain
of distribution for phonograph
records between manufacturers
and retailers or juke box opera-
tors. Manufacturers, it is speci-
fied, may extend functional dis-
counts to distribs, rack jobbers
and one-stops, and distribs may
extend such discounts, provided
that the recipient of the dis-
count actually performs the
function for which the discount
is granted.

The rule further states that
nothing in it may be regarded
as authorizing the grant of dis-
criminatory price incentives not
peting customers performing the
same function in contravention
of Section 2 (a) of the Robinson-
Patman Act.

Transshipping

In the proposed rules, “trans-
shipping” is considered as refer-
ring to the sale by an industry
member of industry products in
one area through the use of dis-
criminatory price incentives not
made available in another area.
It is noted that the offering of
lower prices to buyers in one
area violates the Robinson-Pat-
man Act, provided that the re-
quisites established to the Act
are met.

The rule notes that the grant-

Columbia Names

® Continued from page 4

terwork a.&r. chief Leonard
Burket, reports to Ken Glancy,
vice-president for a.&r. Town-
send, Lieberson said, will be as-
suming ‘“important new respon-
sibilities in keeping with the
rapid growth of Columbia Rec-
ords in the western States,” and
will relinquish his a.&r. func-
tions to make possible his ex-
panded activity in other areas.

A new West Coast a.&r. pro-
ducer is expected to be named
shortly. Mersey, in addition to
his a.&r. supervisory role, is also
expected to continue recording
a limited number of artists.

Both Townsend and Kapralik
will report directly to Lieberson.
Kapralik, in his new slot, will
be responsible for acquiring and
creating new material for both
Columbia and Epic as well as
outside labels. He’ll also take
charge of promotion and licens-
ing of all material in the April
and Blackwood catalogs.

Reached at press time, Kapra-
lik said he was leaving for a
week’s vacation in the Virgin
Islands.

“After that,” he said, “watch
out to all the hot publishers.
We're going to have a red-hot
operation.”

Record Busters

e Continued /rom page 4

last-minute for it is dependent
on John and Paul having writ-
ten sufficient new material for
their act to make up an original
LP—and they write their songs
overnight.

Their staggering success in
Britain continues—a paperback
titled “Meet the Beatles” has
become the hottest thing on the
bookstalls and at lightning
speed has become only the
eighth paperback to notch up
one million sales in this country.
A leading manufacturer is hav-
ing difficulty in keeping up with
the demand for his latest line—
Beatles Wallpaper!

ing of different quantities of
freec records to competing cus-
tomers performing the same dis-
tribution function is a price dis-
crimination and in violation of
the Robinson-Patman Act.

The sale of cutouts at differ-
ent prices to competing custom-
ers performing the same distri-
bution function is also noted as
a price discrimination in viola-
tion of the Robinson-Patman
Act.

Similarly, the granting of dif-
ferent dating privileges to com-
peting customers performing the
same distribution function con-
tributes a price discrimination
and violates the Robinson-Pat-
man Act.

Rule 22 also considers the
matter of advertising and pro-
motional allowances, what prac-
tices shall be considered unfair,
and also analyzes the matter of
discriminatory service or facili-
ties practices.

Supreme Names
Bob Cotterell

HOLLYWOOD — Supreme
Records has named Bob Cot-
terell to the newly created post
of manager. Cotterell had held a
similar post with Sacred Rec-
ords prior to its sale to Word
Records, another religious label.

Supreme’s  president, Paul
Mickelson, told Billboard the
Glendale-based label will soon
embark on an artist’s develop-
ment program to mark its third
anniversary. Cotterell will over-
see the marketing activities of
the label’s religious, classical
and educational disk activities.

‘Louie’ Publishers

e Continued from page 4

another set of lyrics is in circu-
lation which they think is being
used to interpret the unintelligi-
ble renditions on all the disks
covering the tune. Firetag said
he has been informed copies of
the lyrics have been found
around Louisiana State Univer-
sity.

The attorneys emphasized that
the issue is whether an original
product which is unobjection-
able should be banned because
of a fake version. The letter to
Chapman also points out that
the National Association of
Broadcasters on January 27 lis-
tended to the record and read
copies of the lyric and in both
cases found nothing objection-
able.

NAB said it had reccived a
proported set of lyrics from an-
other source which it found un-
fit for broadcast. NAB also said
that the unintelligible qualities
of the lyric on the record are
such that a listener possessing
the phony lyrics could easily
imagine them to be genuine.

Ack & Schreiber

e Continued from page 1

ton, Southern Music; John Ko-
shell, SESAC; Russ Sanjek,
Broadcast Music, Inc., public re-
lations director; Marty Salkin,
Decca Records vice-president,
and Jerry Wexler, executive vice-
president, Atlantic Records

Judges in this year's awards
included Floyd Arpan, professor
of journalism, University of In-
diana; John Foster, professor of
journalism, Columbia Univer-
sity; William Daub, advertising
director, Sun Oil Company, and
Ralph Head, president, Ralph
Head Associates, marketing-ad-
vertising consultants.

Fair Pushes
U. S. Hi-Fi

e Continued from page 1

equipment. Through a trade
association, the German Hi-Fi
Institute, a program has been
developed to educate the Ger-
man consumer public on the
meaning and value of high fidel-
ity stereophonic reproduction.
Industry standards are being
defined and conservative but
fast improving lines of German
components are being marketed.
To trade the German audiophile
up to American-type equipment,
importers will have to sell the
wide-range of controls and addi-
tional features which justify
their substantially higher cost.
For example, the stereo head-
phone jack on many models is a
feature with promotional possi-
bilities in Germany, where the
thin walls of most new apart-
ments hamper listening. The
tape monitor circuits is also

highly useful now that Ger-
many’s largest tape recorder
manufacturer  (Gruncig) has

added a separate playback head
in late models.

Stereo broadcasting, now be-
ing tested on several German
stations, should stimulate sales
of American multiplex tuners.
Germany’s  State - controlled
radio stations offer twice as
much programming on FM as
on the standard AM band.

In the tone arm and cartridge
field, the American product al-
ready has made strong inroads,
classical LP’s being priced at $6
in the strictly fair-traded Ger-
man record market.

Lou Krefetz Now
With Juggy Murray

NEW YORK—Lou Krefetz,
veteran disk man, has joined
Juggy Murray’s Sue Records as
national sales manager. Krefetz,
a Baltimore native, had been
in the distributing scene there
and operated his own label,
Colt 45 Records, in the Wash-
ington area several years ago.

Earlier, Krefetz had been
sales manager for Atlantic Rec-
ords and United Artists Rec-
ords. He was the discoverer and
personal  manager of the
Clovers, one of the top groups
of the peak rock and roll years.
Krefetz at one time also oper-
ated his own label, Poplar
Records, in New York.

LP Price Switch

e Continued from page 1

stores and the department stores
cut record prices to build up
traffic for the whole store. When
the record department fails to
produce the traffic in sufficient
quantities to justify a losing
record department, they have to
take another look. This is what
I believe has happened. Now
it has become more important
for the other stores to make
their record departments show
a profit because they’re not
doing the other job.

“We kecp the general level
of our prices up in a reasonable
area. True, we take the really
hot things and murder the
price. But those are sale items
and the sales are temporary.
The profits are there because of
the fact that the average price
is up where you can make a
profit. It makes sense, that’s all.
And these other people are dis-
covering that.”

N. M. Operator Considers
Aircraft Route Service

ESPANOLA, N. M.—Servic-
ing problems unique to this
area have caused operator Mil-
ton Lane to consider flying an
Airplane with records, parts and
tools 1o service accounts as far
as 200 miles apart.

Lane, who operates in 200
locations, bought 50 pieces two
years ago from Harry Decker-
hoff, Taos, N. M. operator, and
is now negotiating for a like A
purchase from Herb Roggow in FOR

locations fanning out in the Top EAR“I“GS
IN

sparsely settled area around Las
Vegas, N. M.

EVERY TYPE OF LOCATION
EVERYWHERE

by road, so the future may see
Lane landing his own plane on
open fields and dirt roads to
bring music to the backwoods.

BUY

Roggow has operated a gov-
ernment-approved flying school
for about 10 years and, as a
veteran pilot, is qualified to
teach the younger Lane. Lane
could then service his bar and
restaurant locations in the small
towns dotting the mountainous
terrain of Northern New Mex-
ico. He also operates in resorts,
fishing and hunting lodges and
especially in Indian reserva-
tions.

Long distances and mountain
passes make it impossible to
service such routes adequately

PRECISION
NOVELTY COMPANY

Manufacturers of all types
of Bowling and Shuffle-
board Pucks.

Now . . . Introduces

PUCKS

for the

New Bank Pool Game
Immediate Delivery on
All Models
Write or call for illustrated brochure
PRECISION NOVELTY CO.
5432 West 111th St., Oak Lawn, Ili.,

or
(Chicago Phone: 581-2131)
(Oak Lawn Phone: NEptune 6-3525)

Border Sunshine
Expands South

ALBUQUERQUE, N. M. —
Industrialization in this area has
buile up coin phonograph and
game operation to the point that
one operator, Border Sunshine
Novelty Company, headed by
Harry and John Snodgrass, has
jumped from 15 to 50 employ-

ee§i'he spectacular progress of BARGAINS

Border Sunshine includes ex-
pansion as far South as Roswell, FOR THE WEEK

N. M., where three full-time
employees operate a branch BOWLERS
office. Un. Jumbo or Royal, 16’. $ 75.00
The father-and-son Snodgrass 3"' ::’"“':' u",‘ ---------- :::-::
s s n. aytime, 16 .. ... ... X
team, after.]01mng forces with Un. Duplex, 16 .. 175.00
Serv-A-Mation two and a half Un. Advance, 16’ ......... 200.00
years ago, has completely re- Bslly ABC Tournament... 75.00
madeled the big headquarters These Bowlers are as is . . . all

building in mid-town Albuquer-
que, removing partitions to pro- Above prices preferably in quan-
vide more space and operating tity. Prices do not include de-
facilities in the service shops, livery or crating. Crating, If
- counting, storage and desired, $35.00 to $50.00 extra.

showroom areas.

Founder Harry Snodgrass, a
long-time national association
executive, has still more plans
for expansion based on® contin-
uing business growth in the
Albuquerque area,

parts intact.

Write or Call Us Collect.
MAIn 1-3511

Write for Our Price List on Full
Line of Coin-Operated Machines.

DIBTRIBU TORS . lee.

Say You Saw It in 2315 Olive St., 1. Louis 3, Mo.

.
Billboard Phone: MAln 1-3511; Cable: Condist
ARCADE EQUIPMENT

Write for complete Price Bulletin for all types of Music, Arcade Equipment—
Guns—Kiddie Rides—Flipper Games—Shvuffles—Bowlers and Venders—new and

used, completely shopped,
Avto Photo  Fun Phone ..., .. ..$ 145 Rockola Scales ..... $ 65
Model #9........ $ 850 | Bally Golf Champ .. 150 Pro Basketball . ... 275
Avto Photo Basket Ball Champ.. };: Pro Hockey ...... .. 275
Cranes ... Quarterback ....... 125
_“l'l‘“;' n "5:: Chester Pollard Golf .95 | Road Racer ... 275
Mills Panorams ... .. 3 Chester Pollard | Radiogram, fI. model 95
Cap. Panorams .... 325 Football ... ....... 95 Space Age .... 195
Cap. Panorams .... 350 | Eyans Bat-A-Score.. 125 | Sidewalk Engineer.. 110
Kiddie Color Ex. Hi-Ball ......... 75 Set Shot Basketbali. 195
Cartoons 725 Cross Country ..... 225  Silver Gloves ...... 125
X Evans Hole anne 75 Trucky sgpisr iy 75
Phil. Toboggans .... 350 | Goalee .... 110 | Ten Pins .. ......... 1125
Ex-Ray Pokers ..... 225 | Hi-Fly Baseball .... 125 | All Star .. ......... 12%
Bowl-A-Ramas ..... 700 Harvard Metal Typer 175 | Bonus Gun ......... 195
Bally Bowlers ...... 700 | Standard Metal Typer 225 Spook Gun . ........ 1250
Hole-in-One ........ 550 | Horoscope Vendors.. 125 | C. C. Ray Gun .. ... 1275
Pro Golfer 595 | Lng: Falog;_crips S 1?50 garn_li_val gun i };;

| Jac abbit .. ..... | Big Top Gun .. ‘e
Haik Dinyers & Chair 125 Jet Pilot ..iiminaid 195 | Crusader Gun ... .. 225
License Bureau 95 | Gen. Sky Gunner... 110
Love Meter, fl. model 95 | Sportsman Gun .... 150
Foot Vibrator g 150 | Pop Gun Circus . 250
Shoe-shine Machine. 150 | Mid. Shooting Gallery 175
! Lord’s Praver ...... 175 | Mid, Bazooka .. ... 175
| ai “':9 -g‘ Moforama ......... 175 | Four Bagyer ... .... 115
i / L.... 125 | Mid. Slugger .. . . 37s
g Mills Scales ... ... .. 75 | Mally Champ. Horse 350
. o Watling Scales ..... 110 Donald Duck .. .. 175
1‘;5- 2

Ab
M. S. GISSER

Sales Manager

2029 PROSPECT AVE . CLEVELAND 15, OHID
All Phones. Tower 16715

]
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ALL MACHINES LIKE NEW
GUARANTEED CLEAN & CHECKED
* Ready To Go! *

® WILLIAMS
Each
1 Add A Ball ............ $175.00
2 Big Deal ........... .. 325.00
2 Bobo .............. ... 135.00
3 Coquette .............. 275.00
4 Caravelle ..... . ... . . .| 225.00
V Casino ................ 60.00
3 Cross Word ... .. ... 85.00
3 Fiesta ................ 160.00
3 Four Roses ............ 250.00
1 Golden Bells ... .. .. .. 100.00
1 Golden Gloves ..... .. .. 115.00
4 Highways ... ... ... ... 135.00
4 Hollywood .......... ... 225.00
1 Kismet ............... 325.00
=2 Magic Clocks .......... 200.00
3 Music Man ... . ... .. 215.00
1 Rocket ................ 75.00
1 Reserve ............... 225.00
2 Space Ship ......... ... 200.00
2 Sea Wolf .......... .. .. 95.00
4 Serenade ............. 165.00
53 Coins .............. 235.00
5 Ten Spots . ............ 200.00
IN 125.00
3 Tradewinds ... .. .. .. .. 250.00
2 Viking ........ ... .. ... 200.00
5 Jungle ............ .. .. 150.00
@ GOTTLIEB
1 Around the World ... ... $175.00
2 Atlas ... .. 175.00
1 Continental Cafe ....... 75.00
3 Criss Cross ............ 135.00
1 Flipper Parade ........ 225.00
2 Lite A Card ........... 165.00
1 Mamselle ........... ... 150.00
3 Queen Diamonds ....... 150.00
2 Race Time ............ 165.00
1 Seven Seas ............ 175.00
2 Spot A Card ........... 160.00
2 Texans ............... 250.00
2 Universe .............. 135.00
2 World Beauty .......... 150.00
1 Flying Circus .......... 275.00
4 Miss_Annabelle ... ... 140.00
@ MIDWAY
4 Carnival .............. $375.00
3 Target Gallery ......... 200.00
® FHI(;AGO COIN
1 Big Hit ............... $300.00

Each
2 Big Daddy (Williams). ...$395.00

4 All-Star Baseball
_{Chi Coin} ............. 375.00

2 4-Baggers (Williams) . ... 75.00
2 Deluxe Baseball—1957

(Williams) ............. 125.00
1 Short Stop (Williams) ... 150.00

6 Major League—'63
(Williams) .......... ... 375.00

5 Midway Slugger (Midway) 350.00

All Prices Quoted Croted F.O.B. Phila.

World's Largest | ARCADE
Inventory GAMES

L4 VENDING

Send for Music
Complete Lists RIDES

WIRE - PHONE - WRITE TODAY
Exclusive AM! Dist. Ea. Pa.

DAvIDR0sENTNC

855 N. BROAD ST, PHILA,, PA 19123
Phone: (215) CEnter 2.2903

Forsyth Loses Air Force Site

MEMPHIS — Jack Wallace,
former coin machine operator
during World War II, underbid
veteran  coinman  William V.
Forsythe for the one-ycar con-
tract to service clubs at the huge
Memphis Naval Air Station 20
miles from this city.

Wallace, who during World
War II sold his route to For-
sythe, bid 60-40—60 per cent
to the Navy base and 40 per
cent to himself.

Forsythe, owner of Forsythe
Amusement Company, bid 50-
50, the standard commission ar-
rangement in Memphis and the
Mid-South.

As a result of losing the bid,
Forsythe sold Wallace his route
of 85 pieces at the Navy base—
games and phonographs — for
about $25,000.

The equipment is in officers’
club, CPO clubs, non-com clubs
and recreation centers. There are
some 17,000 persons stationed
at the tremendous base, one of
the largest in the nation.

Forsythe has had the contract
for about 20 years. Wallace is
a publc relations man for the
Coca-Cola Company and is tak-
ing on the route as a sideline
operation.

Patterson Names
2 Midwest Dists.

CHICAGO—L. T. Patterson
Distributing Company, national
distributor for Foosball, the
miniature soccer game intro-
duced at the recent Music Op-
erators of America convention
here, has named two U. S. dis-
tributors in the Midwest.

Brandt Distributing Company
will handle Foosball in St. Louis.
H. Z. Vending & Sales Company
will represent the line in Omaha.

Barry Mour, Patterson’s sales
manager, said he is also planning
to pick up some new European
coin machine lines to handle in
the U. S. Mour will attend the
AT.E. convention in England
this week and then will spend
three weeks in Germany.

Forsythe, however, doesn’t be-
lieve Wallace will be able to
make a profit on the 60-40 ar-
rangement.

“I don’t think he can give
them good service and equip-

ment as I have,” said Forsythe.
“If he makes a profit, he will
have to cut back on equipment.
If he does that, he will lose
business and revenue. Then he
will do well to break even.”

NAMA Plans State
Meets on Cigarets

CHICAGO —The National
Automatic Merchandising Asso-
ciation is planning a series of
State meetings in early February
to plan legislative activity re-
garding the cigaret-health con-
troversy.

Louis J. Risman, chairman of
NAMA'’s special committee on
cigaret vending, said the meet-
ings are to acquaint all State
and local leaders with the possi-
ble legislative consequences of
the report on smoking and
health issued recently by the
Advisory Committee to the U. S.
Surgeon General.

“Our legislative staff will dis-
cuss with cigaret operators just
what can be expected, especially
from uninformed critics of ciga-
ret machines,” said Risman.

“Strategy to meet unjustified
attacks and restrictions, as well
as new materials for use by
vending operators, will be the

main topics of the meetings,”
he noted.

The meetings will be held in
15 cities: Olympia, Wash.,,
Wednesday (5), Tyee Motor
Hotel; San Francisco, Friday
(7),  Sheraton-Palace  Hotel;
Houston, Friday (7), Houston
Airport Inn; Oklahoma City,
Saturday (8), Sheraton-Okla-
homa; Boston, Monday (10),
Kenmore Hotel; New York,
Tuesday (11), Americana; Los
Angeles, Tuesday (11), Kirkeby
Center Board Room, 10889 Wil-
shire Boulevard

Kansas City, Mo., Tuesday
(11), Muehlebach Hotel; Phii-
adelphia, Wednesday (12), War-
wick; Minneapolis, Wednesday
(12), Leamington Hotel; Wash-
ington, Thursday (13), Interna-
tional Inn; Chicago, Thursday
(13), LaSalle Hotel; Phoenix,
Ariz., Friday (14), Newton’s
Inn; Cincinnati, Monday (17),
Terrace-Hilton Hotel; Atlanta,
Tuesday (18), Americana Motel.

Future of NAMA Chief
Topic of New Orleans Meet

CHICAGO — The National
Automatic Merchandising Asso-
ciation will develop its 1964 pro-
gram and schedule of activities
at a two-day directors meeting,
February 20-21, at the Royal
Orleans Hotel, New Orleans.
Carl Millman, president, said the
discussion will cover all aspects
of NAMA'’s future.
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New members of the board
this year are Morris Gottlieb,
National Automatic Services,
Inc., Stamford, Conn.; Ted R.
Nicolay, Western Vendors, Inc.,
Division of Servomation Corp.,
San Bernardino, Calif.; Harry
L. Wood, Cup Vending Co.
of Ohio, Inc., Division of
Coca-Cola Bottling Corp., Cleve-
land; Tom L. Herrick, the See-
burg Corp., Chicago; Eino A.
Kiander, Coos Automatic Mer-
chandising Co., Coos Bay, Ore.,
and Frank E. Lodewick, Stand-
ard Brands Sales Co., New
York.

Other members of the board
are President Millman, Auto-
matic Merchandising Corp.,
Milwaukee; Senior Vice-Presi-
dent J. Richard Howard, Auto-
matic Retailers of America, Inc.,
Indianapolis; Vice-President W.
J. Manning Jr., Rudd-Melikian,
Inc.,, Warminster, Pa.; Treas-
urer James T. McGuire, Auto-
matic Canteen Co. of Amer-
ica, Inc., Chicago; William W.
Dennin, Pacific Nik-O-Lok Co..
Inc.,, Los Angeles; A. F.
Diederich, National Vendors,
Inc., St. Louis; Charles Mana-
nian, MAB Industrial Ven-
dors, Inc., Los Angeles; Wil-

liam H. Martin, Automatic
Candy Co., Columbus, Ga;
M. B. Rapp, Continental-

APCO, Inc., Westbury, L. I,
N. Y.; Meyer Gelfand, Macke
Vending Co., Washington; Harry
Rosen, Allegheny Cigarette Serv-
ice Co., Wilkinsburg, Pa.; J.
Gerdon  Scott, Scott Vending
Co., Forest City, N. C.; John
L. Burlington, the Vendo Co.,
Kansas City, Mo.; Robert K.
Deutsch, Interstate Vending Co.,
Lincolnwood, Ili., and W. J.
Schmidt, Indiana Vendors, Inc.,
Indianapolis.

Ex officio members of the
board are the three immediate
past-presidents of NAMA—
Louis J. Risman, Mystic Auto-
matic Sales Co., Inc., Medford,

COINMEN
IN THE NEWS

Milwaukee Mentions

Vending equipent sales are
beefing up volume statistics at
Pioneer Sales & Service, accord-
ing to Sam Cooper. Orders are
coming in for the new Rowe
coffee machine before it has
even been introduced, he says.
Visitors here this week included
Bob Manthei, Chicago, Rowe
factory service man, and Bob
MacGregor and Phil Glover,
AMI sales reps, also Chicago.

New office girl at Pioneer is
Marie Chapman, hired recently
to help Pam Langan with the
build-up of office work. ... Joe
Pelligrino, P. & P. Distributing
Company, reports music route
receipts improving since he in-
stituted a program of culling
out low pay locations. ... Sam
Hastings, Hastings Distributing
Company, was re-elected presi-
dent of the Milwaukee Phono-
graph Operators Association,
has held that post since the
group’s reorganization four
years back.

Pool tables are sparking the
action for H. & G. Amusement
Company, according to Leo
Dinon. . .. Ed Mann, Ambrose
Automatic Amusements, Keno-
sha, is marking his first year as
a music operator. He claims the
work is “interesting and much
more rewarding than I thought
it would be when I started.” ...
Carl Happel, Badger Novelty
Company, has been sidelined re-
cently due to illness.

Boston Briefs
Dave Baker, president of
Melo-Tone Vending Company,
Inc, has been breeding thor-
oughbred hunting horses since
he moved to suburban Canton.
He now has five and is ex-
pecting a foal in May.... Sam
Baker, manager of Melo-Tone’s
music department, has returned
from a Florida vacation, and
Dave’s daughter, Mrs. Harry
Hoffenberg and husband are
back from a South American
cruise. David Bond, president
of Trimount Automatic Sales
Corporation is enjoying his an-
nual visit to Florida. Trimount
is planning a celebration of the
firm’s 40th anniversary at the
Blue Hills Country Club. ...
Newton operator Perry Lipson,
once a musician, keeps in prac-
tice with Ruby Newman’s or-
chestra and recently played in
the pit during the local run
of the musical, “No Strings.”
He’s also a ham radio oper-
ator. ... Bob Jones, Redd Dis-
tributors sales manager and sec-
retary of the new local op-
erators’ group, is spending two
weeks in the Virgin Islands.
Plans for the next meeting

await his return,
CAMERON DEWAR

Mass.; Herb A. Geiger, Geiger
Automatic Sales Co., Division
of Servomation Corp., Milwau-
kee, and Thomas B. Donahue,

Universal Match Corp., St
Louis.
Normally, there are three

NAMA board meetings each
year. February’s meeting is the

first for 1964.

MEN WHO READ
BUSINESSPAPERS
MEAN BUSINESS

when answering ads . . .
Say You Saw It in
Billboard
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KING SOLOMON (BURKE): In Baltimore, deejoy Rockin’
Robin (right), of WEEB, crowns Solomon Burke King of
Rock ‘n Roll, while National detective Edward Nelson

DORSEY TEAM TAKES TO AIR: Leaving for. London end
sixeweek tour of Europe is the new Tommy Dorsey
orchestra, directed by Saom Donahue, with artists
Frank Sinatra Jr., Helen Forrest, the Pied Pipers omd
Charlie Shavers, accompanied by Manager Tino Barzie.
Their New RCA Victor LP was just released.

holds trophy for Atlantic recording star

AM{R/.CAN

SHIP SHAPELY: At the Boat Show in New York's Coliseum, glamourous model Alice Frey VOLUNTEER CHAIRMARNSHIP; Colpix artist Paul Peter-
delights WNBC-Radio personalities Steve Woodman and Keith Rich (center). During run of sen hos been taking time out of filming schedule for
show, Woodman and Rich originated several live shows from the Celiseum. Donna Reed show to serve as Teen-Age Chairman of

March of Dimes campaign. Here he autegraphs latest
single, “She Rides With Me,” for poster girl Vicki
Venegas, age 6, in los Angeles,

BRANDTY GETS FIRST: Willy Brandt
(right), moyor of West Berlin, ac-
cepts first pressing of Philips’ aol-
bum, “That Was John ¥, Kennedy,”
from branch Manager Erich Mas-
chewski.

o
AIRPORT CONFERENCE: Liberty’s Timi Yuro talks with
the label’s national promotion director, Ted Fergin, at
Los Angeles airport between flight from New York to
Far East where she will perform.

PHILLIPS TC ATLANTIC: Little Es-
ther Phillips, whose Top 10 single,
“Release Me,” was a hit for Lenox
Records last year, has signed an
exclusive contract with Atlantic
Records. At signing were {left to
right) jerry Wexler, executive vice-
president; Ahmet Ertegun, presi-
dent; Nesuhi Ertagun, vice-president
of album a.&r., and Jack Hook,
Esther’s personal manager.

Her answer song, "Midnight Joey’ (Select), was just
released after Joey's hit, “Midnight Mary” (Amy).




