





















































































































































































































































BULK VENDING news

A poll of charm suppliers re-
ported here two weeks ago re-
vealed a reluctance to introduce
high-priced merchandise “until
there is a demand.” This week
Billboard talked to operators and
distributors and learned that
mllu' vendors want new “jewel-

type” merchandise before
lhtjf locate additional big-capsule
machines,

NEW VICTOR 77
GUM & CAPSULE
VENDORS
A REAL SALES
STIMULATOR
IN ANY
LOCATION

Beautiful eye-
catching
design. Makes
merchandise
irresistible,
Convenient,
interchange-
able merchan-
dise dIS-FIav

1l.i"l;-.r1|::|5 1640

count gum, V,
V-1 and V-2 capsules. Awvallable
with 1¢, S5¢, 10¢, 25¢ or 50¢ cain
mechanism.
Removable cash box for easy cal-
lﬂ:l‘in%- Large capacity. Holds 1800
balls (100 count), 575 V capsules,
250 V-1 capsules and 80 V-2
capaules,

PRICE $39.00 .1 ome Front
WRITE, WIRE OR PHONE
GRAFF VENDING
SUPPLY CO., INC.

3958 iron Ridoe Road
Dallag 47, Texas

BIG CAPSULE ITEMS

By RAY BRACK

CHICAGO — Which must
come first? The merchandise? Or
the market?

“The market,” declared charm
company executives In response
to a recent enquiry about activi-
ty in jewelry vending. (BB, Aug.
28, p. 54.)

“The merchandise,” responded
vendors to a similar question.

“Give us guarter charm items
that are new and priced in pro-
portion to dime and nickel
merchandise,” said a Midwestern
vendor, “and we'll be able to
the big con-
All we

sell it. After all,
tainers are available.
need is merchandise.”

BOB KANTOR: '"This is a penny
business."

Please rush complete information and prices on
Northwestern SUPER SIXTY Ball Cum-Charms
Vender (as illustrated) as well as other North-

western machinas.

MAME
COMPANY

ADDRESS

CITY

Fill im -r.nupqn.;I; and mail to:

KING & COMPANY

2700 W, Lake 5t

Phane: KE 3-3302

Chicaga 2, ML

We handle complete line of machines, parts & supplies.

Also Ball Gum, all sizes; 1¢ Tab Gum, 5¢c Package Gum, Spanish
Muts, Virginia's Red Skin, small Cashews, small Almonds, Mixed

Muts, all in vacuum pack or bulk. Panned Candies:

1 Hersheys

320 count and 500 count Candy Ceated Baby Chicks; Leaflets,
Coin Wrappers, Stamp Folders, Sanitary MNapkins, Sanitary Sup-

plies, Route Cards, Charms,
Brackets,

Capsules,
Retractable Ball Point Pens,

Cast lron Stands, Wall
new and used Venders.

Write to King & Co. for prices and our new |2-page catalog,

YOU COUNT MORE WITH OAK

THE OAK VISTA
MODEL CABINET
MACHINE..

It is constructed with
4 separate glass panels.
YOU NEEDN'T STOCK
HIGH-PRICED GLOBES!
Damaged panels can be

replaced with ordinary double-strength
window glass from any local hardware
store or glazier.

The service head can be filled in the shop
rather than on-route. With the service cap,
displays can be mounted easily by loading
from any side panel with the head lying
on its side. The built-in handle makes it
easy to carry anywhere.

oak MANUFACTURING CO.,

INC.

E50 SOUTH AVENUE 71, LOS ANGELES CALIFORMIA 90011

September 11,

1965, BILLBOARD

A number of other operators
and distributors agreed with
this—but there were vocal dis-
senters.

“The sales are not there and
the merchandise is not there,”
sald Dave Mark, Mark Vending
Co., Passaic, N. J. Mark has
been operating quarter machines
(“a very small percentage of my
route™), but he intends to retire
most of them when current
quarter inventory is depleted.

Stay Away
“I think we should stay away

from quarter vending,” he
warned. “We're a penny-nickel-
dime business, Every store-

kecper thinks we're making 27
cents profit on every quarter
sale and immediately asks for
higher commission.”

“Yes," remarked Chicago
businessman Bob Kantor recent-
ly. “This is a penny business.”

Quite the opposite view, how-

EVERETT GRAFF: “A wonderful

market!"
\ mng
‘ {on 3

_ Blll AND
~— VENDING

=) GUMS

Direct Low Factory Prices
F.0.8. Factory 150 Ib. lols

o

Bubble Ball Gum, 140, 170 &

210 €1, & Glanl Size ....30%% Ib,
Chicle Ball Gum, 130 Cr, . 38V% Ib,
Clor-a-Yend Ball Gum .._.43% lb,
Clor-o-Vend Chicks, 320 Ct. .43%; Ib.
Chicle Chicks, 320 & 520 Ct.. .39 Ib.
Bubble I.'hn:lu. 310 B

- v T R A 1 311..-& ib.
S-stick Gum, 100 packs .....

AMERICAN CHEWING FHDIJI.IETS

40 yaars of manufacturing éxperience
dth & Mt Pleasant
Mewark, M. J. 07104

NORTHWESTERN

F__Mndi_al 60 Bulk-Pak

Will not skip or
jam because of
specially
designed wheel
and housing.
Holds 1,000
individually
wrapped
FLEER'S
DUBBLE
BUBBLE
TAB GUM,
the most popular in bubble gum.
Wrappers include comics, fortunes
and premium mdemptium
Bulk loading.

BIRMINGHAM
VENDING COMPANY

530 Second Ave.. Marth
Birmingham, Alabama
Phone: FAirfax 4-T526&

www americanradiohistorv com

Vendors Waiting for Supplier Move

ever, is espoused by other lead-
ing bulk businessmen,

For instance, Ewverett Graff,
who is involved in distributor-
ships in Dallas, Houston and
Oakland, Calif., declared: “There
is a wonderful market for quar-
ter, half-dollar — even dollar
merchandise! Where we used to
spend nickels, the kids now
spend dollars. And they might
just as well spend their dollars
in our machines as over the
counter some place.”

Gradual Increase

Graff said he has observed
a gradual increase” in involve-
ment of bulk businessmen in the
operation of 25-cent machines,
“But to really get the high-priced
bulk vending field moving, an
imaginative, adventurous manu-

(Continued on page 94)

PIERRE CARLSON: “"Amusement
parks and truck stops.”

MODEL 60
BULK-PAK

The BULK-PAK will not skip
or jam because of a spe-
cially designed wheel and
housing.

| . . . Model 60 BULK-PAK

delivers the dependability,
high quality and low cost
that you've grown to expect
from all Northwestern ven-
dors. BULK-PAK holds one
box (1,000 pieces of in-

dividually wrapped gum.)
BULK-PAK . . priced at
$18.95 ea.

Wire, Write or Phone for
Complete Details.

[lcithuesten

CORPORATION

2592 Armstrong St., Morrns, 1.
Phone: WHitney 2-1300

FLIPPER
BUTTONS

THE SAME FLIPPER THAT'S
MAKING A BIG SPLASH ON TV

Over Va million sold in 4 days.

Sixteen 3J-colored buttons of Flipper
and the stars of the show: Mr. Porter,
Sandy and Bud.

Just place 100 Flipper bubtons in your
machine #t & cost of 51.30. WATCH IT
EMPTY!

Ten #ree stickers for esch 1,000 pur-
chased. Pricg . . . only S12.95 aer M.

Distributors: Write for quantity prices.

* Soon to be announced: A beavtiful
Flipper kiddie ride.

ACUS

AL FISCHER & (0.

35 LaFayette CIL
Ft. Thomas, Ey.

MANDELL GUARANTEED

USED MACHINES

W. Modal 49, ¢ ar 5¢.......514.50
W. Deluxe, ¢ or 5¢ Camb,. .. 11.00
W. 18-Col. 1¢ Tab Gum Mach. 18.00
W. Model =233, 1¢ Porc. Con-

verted for 100 ct. B.G. 6.50
Atlas 1¢ & 5¢ HII: [+ B Elll uum 'I:-M
Mills 1¢ Tabk Gu 12:00
Aearn B 1B, l.'-lnh- ............ 10.50

MERCHANDISE & SUPPLIES

N#“hm Muts, Jumbsa Queen;

M.
M.
M,
M.

P e L e e R A T & .05
Pistachio Muts, .II.IH'II!I-& ﬂ'll!!-ll
White ..., ... i Tl
Cashew, Whﬂll ............... A0
Cashew, Bubtts .........c00004 T
Peanuls, Jumbo .......cc000000 A%
1T 1Y | s A e -3
Mixed NUbE . ...cocuncneircinan A7
Baby Chicks ...--.c..cicsrainay L1
Rainbow Peanuls ............ -
Bridope MIX .....0icivnininnnas |
Boston Baked Beans . .......... e |
Jelly BEAAE ... .ocnicsisinsrass i |
Licorice Gams ... .covainamann i |
ME M, 500 ch, ... ccvsarmirsnaes A8
Hershey-efs . .......ciciciicucs AT
Rain-Blea Gum, 72 eb. .......... % .32
Malt-atte, 100 ct., par 100 ,.... 35
Rain-Bla Ball Gum, 140 et..
o T = PR L B A e 52

Rain-Bla Ball Gum, 100 b, .... .34

400 b, minimum prepaid on all
Raln-Blo Ball Gum,

BAdams Gum, all flavers, 100 ct. .45
Wrigloy's Gum, all flavars, ‘Iﬂﬂ :L A5
Beech-Nut, 'rl'.lﬂ ct. e
Hershey's Chu:nlll!, :IIHI n:l' .es 130
Minimum order, 25 Boxes, Innrild.

CHARME AND CAPSULES.
for complete list.
Parts,

Brackots.

Write
Camplete line of
vpplies, Stands; Glabes;

Everything fer the speratar.
One-third Deposit, Balance €.0.D.

NEW VICTOR 77
GUM & CAPSULE

VENDORS
A REAL SALES
STIMULATOR
IN ANY
LOCATION

Vends 100 count
gum, ¥, V-1 and
V-2 capsules.
Available with
le, Se, 10¢, 25c
or 5k coin
mechanism. Re-
movahle cash
box for easy
callecting, Large capacity. Holds 1800
balls (100 count), 575 ¥V capsules, 250
¥:1 capsules and B0 V-2 capsules,
Chrome front optional.

Write for Beautiful llustrated
Circular and Prices.

Siamp Folders, Lowes! Prices, Write

NATIONAL VENDING
MEMBER wiachiNE oisTRiBUTORS, tnc.

NORTHWESTERN

SALES AND SERVICE CO.

MOE MANDELL -

446 W, J6th 51, New York 18, N. Y
LOngacre 4-6467

Say You Saw It in
Billboard

83
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Take Guesswork Qut of Merchandising

SALLLAKEI CITY—Sim ple
gra pt up for each location
nncrir:lnchin: enable some ven-
dors, including L. E. Miller
here, to instantly identify extra-
volume opportunities and sea-
sonal trends.

Miller's method  utilizes
graphs mimeographed on 8%
by 11 inch sheets of paper which

are bound in a loose-leaf note-
book.

As shown in the adjoining il-

eaming Coon:

Sept. 28—Western Bulk Vend-
ing Association, quarterly
meeting, Los Angeles.

Oct. 16-19—MNational Automatic

Merchandising  Association
Convention, Miami Beach,
Fla.

Oct. 16-19—National Vendors
board of directors meeting,
Miami Beach, Fla.

Oct. 16-19—National Vending
Machine Dastributors full
membership meeting, Miami
Beach, Fla.

Oct. 23-24—Southeastern Bulk
Vendors Association, quarter-
ly meeting, Maggie WValley,
N. C.

—Now available . . .—

BIRTHSTONE RINGS

Available in different colors, one for
each month of the year.
Guarantesd perfect vending.

5 per M capsuled
FOoB Owr Factory
1 muiti-colored display per 150

MACMAN ' oxrcermses

2 Nell Court, Oceanside, N. Y.
(516) RD &1975

lustratien, the graph. sheet pro-
vides space for the name of
the location and the particular
machine in that location. Be-
cause Miller services most of
his machines on a twice-weekly
basis, there are 26 dates shown
on the graph, covering the
period of a year. For an income
record, he arbitrarily selected a
scale from 50 cents to $10.00.
(Other operators find other in-
come scales more practical for
their needs.)
Up to Date

After making a collection,
Miller opens his loose-leaf bind-
er to the correct graph or
graphs and brings the record up
to date by drawing a line from
the date point of the previous
service |

“As the year progresses,” Mil-
ler explained, “the zig-zag lines
on the page show me the trend
of each machine at a glance,
making it possible for me to
merchandise my route scientifi-
cally.”

Miller pointed out, for ex-
ample, that should sales in a
good location show steady or
downward performance during
a period which, during the pre-
ceding year showed a sales

Location:

spurt, he knows that is time to
try a new filler.

“A sudden zoom in sales at
one particular spot will stick
out like the proverbial sore
thumb,” Miller reported. “When
this happens, 1 immediately at-
tempt to learn why and then
apply what I learn to other lo-
cations. Many of my improved
business practices are a result
of my graphs.”

During the three years in
which he has been utilizing the
graphs, Miller said, he has for
the first time been able to ac-
curately access the trend in
business for any given period.

What's more, Miller said that
the graphs have led to his di-
versification into 5 and 10-cent
capsules, because with the ac-
curate and graphic record he has
been able to determine which
locations showed the profit po-
tential for such installations,

“Also, when faced with the
decision of whether or not to
place another machine in a lo-
cation,” Miller declared, “I
check my graphs. If a location,
say, showed hot profit during
the tourist months of June, July
and August, I may well place
another machine in the location.

Machine:

Or 1 may note that the location
will require more frequent serv-
icing during those months.”

An almost incidental advan-
tage of his machine graphs, Mil-
ler said, was their influence on
potential customers.

“1 show them often to loca-

Folz Back as
Assn. Leader

NEW YORK—Roger Folz is
back as president of the New
York Bulk Vending Association.
He had resigned this summer
because he felt the association
had failed to back fully the ef-
forts of him and his brother,
Harold, in gaining a bulk vend-
ing exemption in the recently
passed New York State sales
tax.

However, an NYBVA com-
mittee, headed by Sid Mollen-
garten, Art Bianco and Lou
Ellis, met with Folz this week
and persuaded him to withdraw
his resignation. The committee
said that the NYBVA members
had pledged to support the Folz
effort fully.

T

| SCHOENBACH CO.

Manufacturers Representative
Acorn-Amco Distributor

. -——

With every DAK
VISTA Model 5¢c
vendor, wa are of-
fering ONE FREE
FILL (Z00 ct.) of
capsules.

FULL PRICE: $18.50

f.o.b. Brookiyn, M.Y.

I'f thia ad iy returnad
with order.

HOT 10 VEMND ITEMS
(all 150 par bag)
Birthatone RINGS ...o000-0- $10.00
Combat (WW [l insignia).. I:;g

Addams Family
Gumb¥Y ......i0naribnsess

Mecklaces, Brooches,
rmll‘ll‘...--....... . B0

S5c VEND ITEMS

1c VEND ITEMS

I {all price par M)
Minl-Books; 1TM-10M .. .511 per M
TTM and Up......

{(From 34 to 35 per bag) |

510 per M 1

Soupy Sales & U.N.C.L.E.

Flicker Rings ..........- $11.50
Alphabet Ring, vacuum

TP e I e R S .00

Addams Family Bultens. .. 1050

e e S e S

Parts, Supplies, Stands & Globes.
Everything for the cperator.
1/3 Dep. with Order, Bal. €.0.D.

|L SCHOENBACH CO.

715 Lincaln Pl., Brookiyn 14, M.Y.
(217} PResident 2-2900

a4
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HYPOTHETICAL GRAPH for imaginary location and machine, showing a highly seasonal collection
pattern. MNote that collections were made every two weeks. On the basis of this record, vendor might
well plan to service this location once a week during June, July and August.

Please rush
complete in- Sl n
formation ond J
prices on
Morthwesfern
SUPER SIXTY
Ball Gum-
Charms
Vender (o3
illustrated) as
well as other
Morthwestern
machines.

ADDRESS. ... ..c0ei004

B T A s i i B e e W kA 0
Fill in eoupon, clip and mall to:

BITTERMAN & SON

Mamber Mational Vending Machine
Distributors, Inc.

4711 E. 27th 5t., Kansas City 27, Mo.
Phone: WA 3-3900

Wa handle compliete line of
machines, parts & supplles.

BUILT FOR BUSINESS!
MARK-BEAVER

Bulk Vending Machines

Full of built-in advantages
for longer life and
greater profits.

AVENDOR

MFRS., INC.

C. V. (Red) Hitchcock,
President

1319 LEWIS STREET
MNASHVILLE, TENNESSEE
PHONE: 615 256-4148

(Distributor areas available
throughout the world)

when answering ads . . .

Say You Saw It in
Billboard

wwWw americanradiohistorv com

Announcing
the first and newest

NORTHWESTERN

Now ready for
immediate deliv-
ery. Holds 1,000
individually
wrapped
FLEER'S
DUBBLE BUBBLE
TAB GUM,
the most popular
in hubhle gum.
Wrappers include
comics, forlunes
and premium
redemptlion.
Bulk loading.
Other products soon available.

PARKWAY MACHINE CORP.

715 Ensor 5t Baltimore 2, Md.

tion owners when seeking to
put in a machine on a test basis,
and the charts often convince
them that, confrary to some
opinion, bulk vendors do oper-
ate on a business-like basis.’

Profits?

“Since 1 begun using the
graphs,” Miller confided, “prof-
its are up evenly along my entire
route.”

Mass Ops Mull
5% Sales Tax

EAST BOSTON — Massa-
chusetts bulk vending operators
will meet at the Golden Key
Room of the International Mo-
tel here, to discuss the proposed
5 per cent vending machine
sales tax which is before the
Ways and Means Committee of
the Massachusetts General
Court (legislature).

The dinner meeting starts at
7:30, with operators guests of
the Cramer Gum Co. All oper-
ators are invited to attend.

Guest speakers will be Roger
Folz, president of the New York
Bulk Vending Association, and
Harold Folz, his partner in the
Folz Vending Co., Oceanside,
N. Y.

The Folz Brothers were in-
strumental in gaining a sales
tax exemption for bulk vending
in New York State when the
recent sales tax bill was passed.

Through persistent efforts, the
New York operators were able
to convince the legislators that
the tax on bulk vending ma-
chines was unfair.

ACORN

The World's Most
Profitable Vendors!

Wa have the largest variety of all
types of Acorn veandors in stock.

HEADQUARTERS FOR CHARMS,
STANDS, RACKS, GUM, NUTS,
GLOBES, PARTS AND SUPPLIES FOR
ALL VENDING MACHINES. WRITE
FOR COMPLETE CATALOG OF NEW
AND RECOMDITIONED MACHIMES
AND SUPPLIES.

e RAKE o
COIN MACHINE EXCHANGE

1214 W. Girard Awve.
Philadelphia, Pa. 19113
(215) CEnter 6-4493

(Giant Birthstone

On Vacumn-Plated
Ring

available in 12 large different colored

stones—one for each month of the year

These BIG, realistic rings have boen
LOCATION TESTED by one of the coun-
fry's leading operations.

Complete with 4 display cards indical-
ing ring and appropriafe description of
stone for each month,

Available only in g per M FOB
perfect vend capsules. our tactory.

Some distributorships still available.

HENAL
NOVELTIES & PREMIUMS

9T Morth 10tk Street
Brooklym 11, New York

September 11, 19465, BILLBOARD
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Trade Gathers in Chicago for MOA Meet

J. A. Wallace
Favorite for
Presidency

CHICAGO —In theory, any
member of Music Operators of
America may be nominated for
the presidency. But as a practi-
cal matter, it is highly unlikely
that the candidate would be
other than a director and, fur-
thermore, a member of the exec-
utive committee,

This has been the practice
since MOA revamped its bylaws
several years ago and instituted
the maximum one-year term for
its chief executive officer.

With this in mind, 12 mem-
bers of the executive committee
emerge as contenders when
MOA holds it annual election
Sunday (12) afternoon, and of
these, one is a heavy favorite for
the top MOA job.

He is John A. Wallace, Oak
Hill, W. Va., the association's
secretary and long one of its
most active and enthusiastic
members. There were many who
thought Wallace would be the
choice of the nominating com-
mittee last year, but instead the
nod went to the association’s
long-time board chairman, Clint
Pierce.

Many felt Wallace stepped
aside voluntarily in a last-minute
gesture of concilliation to a man
who had seniority on his side.
This year, no such move ap-
pears likely.

In addition to Wallace, how-
ever, 11 men have to be con-
sidered. These are:

James F. Tolisano, Clear-
water, Fla.,, the association's
secretary; Ted Nichols, Fremont,
Neb., sergeant at arms, and the
following vice-presidents — Al-
bert Denver, Brooklyn; Howard
Ellis, Omaha; Frank R. Fabiano,
Buchanan, Mich.; Norman Gef-
ke, Sioux Falls, §. D.: James
K. Hutzler, Martinsburg, W,
Va.; Les Montooth, Peoria, Ill.:
A. L. Ptacek JIr., Manhattan,
Kan.; William B. Cannon, Had-
donfield, N. J., and Henry Ley-
ser, Oakland, Calif.

Here is a look at the top can-
didates:

JOHN A. (RED) WALLACE

This 3l-year coin machine
veteran is a former vice-presi-
dent of MOA and has been a
director of the national associa-
tion for many years. He's also
president and one of the leaders
of the West Virginia Music &
Vending Association and is one
of the founders of the Virginia
Music Operators Association.
Wallace is a distributor and op-
erator of juke boxes, games and
vending machines in five coun-
ties of Southern West Virginia.
While giving a gruff and tough
appearance, Wallace is one of
the most popular members of
MOA and is an outstanding or-
ganizer and administrator. Has
a reputation of getting things
done.

JAMES F. TOLISANO

A scholarly operator, active
man, Tolisano has been in the
coin machine business 33 years

(Continued on page 94)
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THE RECENTLY REMODELED Pick-Congress Hotel will be the site of Music Operators of America’s giant coin
machine conclave in Chicago this weekend. The hotel is situated on the south end of Michigan Avenue,

facing the Lakefront.

Wage-Hour Laws: How Theyd
Operating Firms

Apply to

By RAY BRACK

CHICAGO—Interpretation of
the Fair Labor Standards Act as
applicable to operating firms
has raised many guestions in the
industry. Broader wage-hour
coverage now under considera-
tion by Congress could create
“serious problems and possible
penalties,” according to a state-
ment by National Automatic
Merchandising Association Ex-
ecutive Director Thomas B.
Hungerford last week.

Present and potential wage-
hour laws will be discussed by
both the NAMA at its Miami
convention Oct. 19 and the Mu-
sic Operators of America in na-
tional convention here Sept, 11,

The NAMA has formed a
special Wage-Hour Committee,
which will soon issue a “compre-
hensive analysis™ of wage-hour
rules.

For the benefit of readers not
familiar with the provisions of
present and proposed wage-hour
legislation, we present the fol-
lowing concise summary:

History. The Fair Labor
Standards Act of 1938 and suc-
ceeding amendments established
minimum wage, maximum
hours, overtime pay, equal pay
and child labor standards for
employees engaged in work con-
cerned with interstate or foreign
COMMETrce.

Beginning Sept. 3, 1961, these
provisions became generally ap-
plicable to millions of addi-
tional employees in large firms
engaged in production, retail
and service even remotely re-

lated to interstate or foreign
commerce.
Standards, Employees that

were covered under the original
act must be paid at least 51,25

per hour and overtime of at
least 12 times their regular
wage for hours in excess of 40
per work week.,

On Sept. 3, 1961, millions
of additional employees came
under a minimum wage of 31
without overtime. On Sept. 3,
1964, these employes came un-
der a $1.15 minimum wage, with
time and a half for all hours
worked over 44 per week. Last
week, Sept. 3, these same em-
ployees were granted §1.25
minimum hourly wage with
time-and-a-half overtime based
on a 40-hour week,

Exemptions, The 1961 amend-
ments to the Fair Labor Stand-
ards Act granted exemptions
from minimum wage and over-
time requirements to retail estab-
lishments having an annual sales
volume of less than $1 million.

(Continued on page 87)

A CANNON BLAST

ASCAP-BMI Would Slice Profits
50%, Says W. Va. Meet Keynoter

By RAY BRACK

CHARLESTON, W. Va—If
ASCAP and BMI get what they
want from the American music
operator, half the average an-
nual profit per juke box would
be siphoned ullf in increased
royalties.

This warning was issued by
William B. Cannon, president of
the New Jersey Council of
Coin Machine Operators (and
vice-president of the Music Op-
erators of America) in a speech
before the 11th annual con-
vention of the West Virginia

September 11, 1965, BILLBOARD

Music and Vending Association
here Aug. 27.

Reiterating testimony by
MOA witnesses on June 9 be-
fore the House subcommittee
considering revision of the na-
tional Copyright Law, Cannon
declared: “The thrust of the
MOA position on copyright is
that the operator—a small busi-
nessman—cannot affordthe
high juke box performance
charges sought by the perform-
ance right societies.”

Refers to ASCAP
Cannon predicated his profit

wwWw americanradiohistorv com

cut figure on the %20 to $30
per year probable juke box
royalty charge advanced in the
House hearings by ASCAP
counsel Herman Finkelstein at
the insistence of Rep. Richard
Poff (R., Va.).

“We can assume that BMI
will seek a similar amount,”
Cannon said, “so we can expect
that the combined rovalty figure
would be about $50.

“Certified juke box profit fig-
ures presented by the MOA in
the House. hearings placed the

(Continued on page 93)

Expect 1,000
For Exhibits

& Business

By NICK BIRO

CHICAGO — Coin machine
industry members from all over
the world will gather here this
weekend as Music Operators of
America stages its annual con-
vention in the Pick-Congress
Hotel Sept. 11-13.

Attendance of about 1,000
persons, about equal to last
year's figure, was predicted by
Fred Granger, executive vice-
president. As of Billboard's
deadline last Thursday (2), the
number of exhibitors stood at
47, compared to last year's fig-
ure of 49.

Record company attendance
is down from 12 to seven, but a
number of other coin machine
manufacturers and suppliers
have moved to fill the void.

Seeburg in Spotlight

The Seeburg Corp. will be
in the spotlight from the ex-
hibit standpoint with its new
console phonograph. The ma-
chine was unveiled to distribu-
tors in Chicago two weeks ago
and the MOA convention will
constitute the first nationwide
showing to operators.

Several amusement game
manufacturers will also be show-
ing new equipment for the first
time.

MOA’'s trophy for the artist
of the year will go to Roger
Miller; record of the vyear to
Miller's version of “King of the
Road” on Smash, and for rec-
ord company most consistently
supplying good juke box records
to Capitol, for the second year
In a row.

Voting for the MOA trophies
is by the full association mem-
bership. The awards are made
on the night of the banquet.

Big Talent Array

A bevy of talent has been
signed for the banquet floor-
show, iIncluding Damita Jo,
Epic; Al Martino, Capitol; Li’l
Wally, Jay-Jay: Charley McCoy,
Monument; Mike Chicio and
the Krazy Kays, Drum Boy;
Boots Randolph, Monument; Vic
Dana, Liberty; Sunny Gale,
Jubilee, and Dolly Parton,
Monument. Some variety will be
offered by comic Lenny Colyer,
the Sutton Dancers and the
Appletons, dance team.

Additional artists are ex-
pected, with such names as Al
Hirt, Eddie Fisher and Roger
Miller listed as strong possibili-
Lies.

The opening of the exhibits
Saturday morning will mark the
official start of the convention.
During the afternoon, MOA
will hold its seminar and carnival
of ideas.

Seminars

The seminars wil cover rec-
ord programming and public and
political relations. New York
Senator LaVerne is slated to
speak on the latter subject.

In the carnival of ideas por-
tions of the program, MOA will
have individual tables manned
by experts on such subjects as
insurance, copyright, distributor-

(Continued on page 94)
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— W.Virginia Weekend
Mem"

Last Call!

TO ALL MANUFACTURERS AND DISTRIBUTORS
SERVING THE COIN MACHINE INDUSTRY

“SAY IT AND DISPLAY IT”

Billboard’s M.O.A. Convention Issue

Dated: Sept. 18

Special FREE and EARLY Distribution at M.0.A. Convention,
Sunday and Monday, Sept. 12 and 13.

ADVERTISING DEADLINE: WEDNESDAY 5:00 P.M., SEPT. 8

Contact your nearest Billboard office immediately

FRESIDENTIAL ROSTER of all top officials of the West Virginia Music
and Vending Assn. was assembled at recent meeting. From left:
Raymond Tabor, Mitchell Oliver, John Wallace (current president),
William Anderson, Jim Stevens, Dilman DeHaven and Jim Hutzler.

SN

Welcome
fo Chicago!
for the

15th Annual

CELEBRITIES present at Charleston banquet included (right) John
Kelly, Treasurer of the State of West Virginia and State Rep. William
Anderson (D.-Logan) (center). Others in photo (from left) are Mr. and
Mrs. W, T. Cruze, Mrs. Kelly and Mrs. Anderson.

CONVENTION AND TRADE SHOW

Pick Congress Hotel, Safurday - Sunday . Monday
September 11,712, 13

Schedule of Events

Saturday, Sept. 11

Sunday, Sept. 12

Monday, Sept. 13

9:00 AM—Exhibits Open
3:00 PM—Exhibits Close

3:30 PM—MOA Industry
Seminar

4:45 PM—Seminar Coffee
Break

9:00 PM—Seminar Con-
tinues (“Carnival
of Ideas™)

6:00 PM—Seminar Closes

10:00 AM—Meetings of
Regional
Associations

11:00 AM—Brunch for MOA
Members
followed hy

General Member-

ship Meeting
1:00 PM—Exhibits Open
7:00 PM—Exhibits Close

10:00 AM—Exhibits Open
12:30 PM—Ladies’ Luncheon
4:00 PM—Exhibits Close
6:00 PM—Cocktail Hour
7:00 PM—Gala Banquet &

Show in The
Great Hall

Music Operators of America

228 N. LaSALLE ST. ® CHICACO, ILL. 60601

86
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i
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MOA OFFICIALS present at West Virginia convention were (from left),
William Cannon, vice-president; James Hutzler, vice-president; John
Wallace, secretary; Jack Bess and William Anderson, directors.

""WE WANT A 36-CENT EXEMPTION," declares Charleston vendor Guy
sMoss during meeting of W. Virginia Assn. Listening to sales tax
discussion are (from left) S. John Insalata of the NAMA, a representa-
tive of the coin-laundry industry and association president John

Wallace.
September 11, 1965, BILLBOARD
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Wage-Hour Laws: How They

Apply to. Operating Firms

® Continued from page 85

Operating companies qualify as
retail establishments under - this
amendment.

Also exempt from wage-hour
provisions are employees pri-
marily engaged in the handling
of food or beverage. Additional
exemptions are provided for lo-
cal delivery drivers paid on a
trip-rate basis—or other delivery
payment plan—and for outside
salesmen. There are other ex-
emptions without relevance to
operating firms,

Computing Overtime

1. Hourly rate: The regular
rate of pay for an .employee
paid by the hour is his hourly
rate. When he works more than
40 hours in a work week,. he is
due 1% times his regular rate
for each hour over 40,

2. Piece rate: The regular rate
for an employee paid on a piece-
rate basis is obtained by dividing

the total weekly earnings by the .

total number of hours worked in-
the same week. The emplovee is
entitled to payment of one half
this regular rate for each hour
over the 40th, in addition to the
full piece-work earnings.

3. Salaries: The regular rate
for an employee who is paid a
salary for a specified number of
hours a week is obtained by di-
viding the weekly salary by the
hours,

Records:© Employers must
keep records on wages and
hours, preserving them for three

years. Most of the required in--

formation is the type employers
would keep in the ordinary
course of business. No particular
forms are required.

Enforcement: The law pro-
vides these means of recovering
unpaid minimum and/or over-
time wages:

1. The Administrator of the
Wage and Hour and Public Con-
tracts Division may personally
SUpervise recovery.

2, The Secretary of Labor
may bring suit against an em-
ployer at the request of an em-
ployee,

3. The employee may sue for
back pay and costs but not if an
administrator is on the case. .

4. The Secretary of Labor
may obtain a court injunction
to restrain withholding compen-
sation.

It is a law violation to dis-
charge an employee for filing a
wage-hour complaint.

Judge Rules
Against Game

Confiscation

KANSAS CITY, Kan. — A
federal judge ruled here last
week that two $250-stamp ma-
chines seized by the Internal
Revenue Service for alleged lack
of stamps be returned to their
owner with $129.98 in cash con-
tents,

Judge Arthur J. Stanley Jr.
ordered return of the machines
to Elmer J. Howe of Howe
Amuserfient ' Co. Testimony in
the case established that the ab-
sence of gaming tax stamps on
the machines resulted from an
IRS bookkeeping mix-up involv-
ing tax applications for the ma-
chines.

A conference between Judge
Stanley, Howe's attorney and
the assistant U. S. attorney will
determine whether “or not the
government will pay interest on
the contents of the machines,
seized in September of 1963,

A two-year stature of limita-
tions applies to the recovery of
back wages,

Proposed New Provisions,
H.R. 10275, recently sent:from
the House Labor Subcommittee
to the full House Committee on

Education and Labor, would
broaden wage-hour coverage in
the following wages:

1. Remove present exemption
of employees handling food and
beverage,

2. Lower the gross-sales ex-

emption from the present $1
million to exempt only operating
firms grossing less than $250,-
000 annually; The above two
moves would extend wage-hour
coverage to an estimated 7,000,-
000 additional employees.

3. Raise the minimum ' wage:

to $1.75 per hour in graduated
steps over the coming three to

five years.

NAMA legislative counsel
Richard W. Funk has urged
member firms to contact his of-
fice immediately when wage-

hour problems or questions
arise.

“This will assure the operator
expert advice and will allow con-
certed industry approaches be-
fore matters have gotten out of
hand."

“NAMA will do everything in
its power to help members un-
der the law,” declared Hunger-
ford, “but it is important that all
operators thoroughly examine
their policies and practices
quickly to avoid problems later.”

DISTRIBUTORS AND OPERATORS
Welcome to the M.O.A. Convention

See and Hear Scopitone—Booths 47, 48 & 49
Be sure to visit our hospitality suile.

reynolds

starr

january
jones
James Darren, Frankie Avalon, Vicki Carr, Jody Miller, Bobby Vee;

Freddie Bell and Roberta Lynn, Mary Kave and all the other American artists who have
joined our International Stars in providing the very best in entertainment for SCOPITONE.

TO THE
AND HOTELS for providing SCOPITONE with the opportunity to give
their patrons great musical entertainment that they can SEE as well as
HEAR in living color and high fidelity sound.

thanks a million...

.....

i 3
SRR

| barbar
me nair

! = OF RESTAURANTS, NITE CLUBS, TAVERNS

TO HARMAN ENTERPRISES for the outstanding musicals they have
produced for the enjoyment .of our SCOPITONE audiences.

TO WILLIAM MORRIS AGENCY, INC,, for its advice and counsel.

. . . AND A MILLION THANKS TO OUR U.5. DISTRIBUTORS WHO
ARE RESPONSIBLE FOR EXPOSING THIS EXCITING NEW THEATER
OF ENTERTAINMENT TO CUSTOMERS ACROSS THE COUNTRY.

Distributorships Available
EXECUTIVE . OFFICE—CHICAGO
3401 W. 47th St., Chicago, IIL

(312) FR 6-8800

NEW YORK OFFICE
501 Madison Avenue
New York, New York

(212) PL 2-8484

SGopitone

a product of TEL~A+SIGN, Chicago, Il

MIAMI OFFICE
420 Lincoln Road
Miami Beach, Florida
(305) 532-3404

WHILE IN CHICAGO See & Hear Scopitone at one of the following Loop locations:

Sherman Hoddse
Diamond Jims

The - Pub—Palmer House
Blacksione Hotel

Marina City Restaurant
and many others

Edgewater Beach Hotel

Sheraton Chicago .
September 11, 19465, BILLBOARD R7
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Register Weighs Compromise

e Continued from page 3

gave the bill his blessing at the
closing session. Celler had high
praise for both the copyrights
subcommittee, chaired by Rep.
Robert Kastenmeier (D., Wis.),
and the Register and his staff.
All had high hopes for the
first revision of the outworn
1909 law to become a reality,
possibly in the 90th Congress.

Celler was much rougher on
the “notorious” juke box per-
formance royalty exemption—
which he has fought for years—
than the Register of Copyrights
and chairman Kastenmeier, They
vowed to find some acceptable
compromise between music li-
censors and juke box operators,
to be part of the statute. The
reason: partly because of the
practicalities of getting Congress
to pass a copyright bill over this
thorny old hurdle; and partly
because they believe the juke
box operators have some right
on their side,

But the fiery Celler said if
the juke box operators follow
their old line of resistance and
“won't budge,” he will recom-
mend “outright repeal” of the
exemption.

Revises Thinking

After hearing all testimony on
compulsory licensing and - the
proposed mechanical rate raise
for recordings in the 1965 re-
vision bill, Kaminstein said, he
had revised his thinking. The
proposed 3-cent flat rate, or I-
cent per minute, may be a bit
too high for today's record in-
dustry — but he is convinced
that there must be a playing-
time rate as well as a flat rate
per record. The Register and
Celler both said there was gen-

eral acceptance of the compul-
sory licensing proviso itself,

The Register believes that if
the proposed 1-cent per minute
of play in the new bill is too
high, the present quarter-cent
per minute rate current in the
industry seems “much too low.”
In redrafting the bill, the Copy-
right Office will try to find a
rate that is fair but will not
“impose artificial time restric-
tions on recordings.”

Kaminstein has also concluded
that the 2-cent rate set in 1909
is not necessarily an unfair rate
in today’s rapidly different rec-
ord industry. But he is convinced
that the 2-cent rate per record
“manufactured” has operated as
an absolute ceiling, putting the
songwriter at a disadvantage in
negotiation:

“While 2 cents does seem to
be the going rate in most cases,
it represents records sold (em-
phasis on sold), and does not in-

clude the large quantities of
club dividends, free records,
dealer returns, etc.,, which

would have to be paid for under
the statute. Moreover, there
still appears to be a substantial
number of licenses negotiated at
a rate below 2 cents per record
sold — enough to show that a
rate below the statutory ceiling
can be negotiated when called
for by economic factors.”
Lid “Too High"

Further, the Register said:
*The whole picture presented at
these hearings suggests that the
present statutory rate is operat-
ing as an artificial ceiling under
which the bargaining is of the
take - it - or - leave - it variety.
I hold no brief for 3 cents, and
that rate may well be more than
the industry can afford to pay in

the light of present conditions.
At the same time, the fact that
the going rate has been at the

2-cent mark m growing pre-

ponderance of cases implies to
me that the present statutory
ceiling is keeping the lid on too
tight, and there is not enough
range within which anything
like real, two-sided negotiations
can take place.”

On the subject of copyright
protection against duplication
of records, Kaminstein said it
was a “half-a-loaf” provision, be-
cause it does not give the owner
of the record copyright any per-
formance rights. Eventually,
Kaminstein believes the perform-
ance rights may come to record-
ing—but at this stage, it would
bring on a “wave of protest that
would be likely to tear ‘this bill
apart.”

Perscnally, the Copyright Of-
fice head said he believes re-
corded performances are fully
as creative and worthy of copy-
right protection as any class of
derivative works. "1 also believe
that contributions of the record
producer to a great many sound
recordings also represent true
authorship and are as entitled
to protection as motion pictures
and photographs.”

No Right to Free Ride

In the controversial issues of
community antenna lift-off of
copyrighted programming from
TV and FM radio stations, and
the educators’ demand for free
use, the Register is also deter-
mined to find a compromise.
Kaminstein said neither CATV
nor educators have a right to a
free ride at the expense of copy-
right owners. But he foresees
statutory compromises that will
solve problems of liability and
clearance.

f@@%/&mm B

33 FOR BIG PROFITS! )

United's

UM

SHUFFLE

(J i//' m
W ECU2P2) ELECTRONIC MANUFACTURING CORP.
E

3401 NORTH CALIFORNIA AVE

CHICAGD, ILLINOIS 605618

Cable Address: WILCQIN, CHICAGO
AVAILABLE FOR IMMEDIATE DELIVERY THROUGH YOUR WILLIAMS DISTRIBUTOR

www americanradiohistorv com

BB B Y0000 R R

MOA Exhibitors

EXHIBITOR REPRESEMTATIYE
All-Tech Industries, Inc. Hialeah, Fla. Lewis Cohn
American Shuffleboard Co. Union City, M. J. 5ol Lipkin
Automatic Producis Co. 51. Paul, Minn. Arthur J. Brier
Rally Mfg. Cao. Chicago, 1. H. B. Jones

Bankers Life Insurance Chicago, 1.

Billboard Chicago, 1. Richard Wilson
Capitol Records Hollywood, Calif. R. M. Catena

Cash Box Chicago, TIH. Lea Brooks

Columbla Records
Country Musle Assn., Inc.
D & R Indusiries

Dule Engineering
Diichbarm Vending

Mew York, N, Y.
Maghville, Tenn.
Chicago, 1.

Long Beach, Calif.

Eugene J. Weiss
Mra. Jo Walker
Richard F. Utanoff
Eldon L. Dale

Machines, Inc. Chicago, 1L Richard L. Chule
DuKane Corp. S5t. Charles, 11I. Joseph H. Lyon
Dynaball Company Skokie, [Il. 5. H. Berger
Eplc Reconds Mew York, M. Y. Mort Hoffman
Fischer Mig. Co., Inc. Tipton, Mo, Marvin Mertes
Golf-0-Matle Dayton, Ohio M. F. Hauser
Jay Jay—

Drum Boy Records Chicago, 1L Walter Jay
Irving Kaye Co., Inc. Brooklyn, M. Y. Howard Kaye
Logan Vending, Inc, Chicago, II1. Jack Nelson
Merciry Record Corp. Chicago, Il
Midway Mig. Co. Franklin Park, TIL Henry Ross
Mobile Record Serviee Co. Pittsburgh, Pa. Brud Oseroff
Monument Records Hendersonville, Tenn. Fred Foster
Mike Munves Corp, MNew York, N. Y. Joseph Munves
Musle Operators of Americn Chicago, I, Fred Granger
MNational Coln Mach.

Dist. Assn. Chicago, TIL 0. L. {(Bob) Slifer
Mational Shuffleboard &

Billlard Co. E. ODrange, M, 1, Jerry Gordon
Protocision  Engineering, Inc, Detroit, Mich Jerry K. Stein
RCA Vicior Records New York, M. ¥. Pat Kelleher
Record World Mew York, M. Y. Bob Austin
Rock-Ola Mfg. Corp. Chicago, 111, Les Rieck
Rowe AC Mig. Whippany, N. I. J. P. Newlander
Scopitone Chicego, IIL A, A, Steiger
The Seeburg Corp. Chicago, 1l Stankey Jarocki
Star Thile Sirlp Co., Inc. Pittsburgh, Pa. Morman W. Morgan
Sterling Thile Strip Co., Inc. Mewark ™, J. D. M. Steinberg

Sutra Import Corp.
Tape-Athon Corp.

Oceanside, M. Y.
Inglewood, Calif.

David Forman
David J., Anthony Sr.

Trans World Alrlines Chicago, 111, Esther Travis
True-Q-Company Pittsburgh, Pa. Anthony Merola
. 5. Billlards, Inc. Amityville, M. Y. Albert Simon
Urban Indusirles, Ine. Louisviile, Kv. Mat Bailen
Valley Mfg. & Sales Co, Bay City, Mich. Earl Feddick
Wico Corp. Chicago, TH. Edward Ruber
Willlams Elecironle Mig. Chicago, 1N, Jack H. Mittel
The Wurllizer Co. M. Tonawanda, N. Y. A, D. Palmer
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On the juke box ‘exemption,
the Register repeated his sug-
gestions made before the Senate
Copyrights Subcommittee re-
cently, (Billboard issue Aug. 28,
1965.) He hopes to find a way
that juke box operators can pay
a performance rovalty by some
arrangement of an extra fee per
record bought.

The Register is well aware
that record manufacturers
would balk at anything in the
statute to put the bookkeeping
burdening of juke box mechani-
cal fees on the record industry.
Kaminstein favors a simplified
approach like having juke box
operators -buy “stamps” from
performance licensing groups, to
put on their records, by way of
a performance fee equivalent.
The Register added that this
would be done under “statutory
safeguards,” indicating some
sort of ceiling on charges for
the stamps.

Kastenmeier said the juke box
operators' argument cannot sim-
ply be “brushed aside.” Register

Kaminstein quoted the testimony

Macke Has
A New Name

WASHINGTON — A recent
meeting of stockholders here saw
the approval of a change in the
Macke Vending Co.'s corporate
name to The Macke Co.

According to Aaron Gold-
man, president, the word “vend-
ing” in the old name tended to
obscure the company's increased
activity in service fields outside
vending.

Goldman also reported that
sales and net income for the
guarter and for the nine-month
period ended Junme 30 were a
39-year-old company record.

June quarter sales totaled
$14.7 million, Net income was
$377,526, equal to 39 cents per
share.

Nine-month figures were
$43.1 million in sales and
$1,134,404 net income.

of MOA counsel Nick Allen
(probably the first time a copy-
right office head has quoted
MOA defense testimony to a
Hill committee).

Said Allen, in June testimony,
the “open-end aspect of an out-
right repeal” plus the danger of
statutory damages up to $10,-
000 per infringement, would
crush the juke box industry.
After quoting the MOA counsel,
the Register of Copyrights then
fervently urged both sides of
the juke box performance issue
to keep an open mind and ex-
plore all alternatives — the
Copyright Office is not wedded
to any particular approach,

Cinema Juke
Boxes Open
New Sites

PHILADELPHIA — Cinema
juke boxes will open up new lo-
cations previously closed to tra-
ditional coin-operated equip-
ment, according to David Rosen,
large distributor here. And once
the operator has his foot in the
door, he'll be able to place other
types of coin machines, includ-
ing juke boxes, games and vend-
ing machines, Rosen says.

The Philadelphia distributor
may be prejudiced since he not
only handles Rowe phonographs
but is the national outlet here
for the Filmotheque-Discotheque
cinema juke box. However, he
has some impressive figures to
back him up.

In recent weeks, Rosen reports
shipments of Filmotheque-Dis-
cotheque units to several Holi-
day Inn motels in the Midwest,
several Quality Court motels in
the West, and to the George
Washington Motor Lodges in
Valley Forge, Willow Grove,
Allentown and Philadelphia, Pa.

Rosen said the motel manage-
ment indicated the movie-music
machine was in keeping with the
“class image of their public
rooms.” Rosen has restricted
distribution of the cinema juke
boxes to coin machine operators.

September 11, 1965, BILLBOARD
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CHARLESTON, W. Va—
The West Virginia Music and
Vending Association in annual
convention here this past week
re-elected president John A.

eomin9 Soon:

Sept. 11-13—Music Operators
of America national conven-
tion and trade show, Pick-
Congress Hotel, Chicago.

Sept. 17-19—Joint outing of the
New York State Operators
Guild, the Music Operators of
New York and the West-
chester Operators Guild, Ne-
ville, N. Y.

Sept. 18-19——Quarterly meeting
of the Coin Operated Indus-
tries of Nebraska; Norfolk,
Neb.

Sept. 21—Associated Buyers
Club, Chicago. Location to be
announced.

Oct. 5—Missouri Coin Machine
Council meeting, Jefferson
Hotel, Macon, Mo.

Oct. 10—North Carolina Coin
Operators Association meet-

Ing.
Oct. 16-19 — National Auto-
matic Merchandising Associa-
tion convention and trade

show, Miami Beach, Fla.

Oct. 22-23—Music  Operators
of Virginia convention, Hotel
Roanoke, Roanoke, Va.

Nov. 14—Amusement Machine
Association of Philadelphia,
Inc.; 36th annual association
dinner, Latin Casino, Cherry
Hill, N. 1.

L]

West Virginians
Re-ElectWallace

Wallace and three other incum-
bent officers.

Wallace, a prime organizer
of the association in 1954, is
also secretary of the industry's
national association, the Music
Operators of America, and is
reportedly a front-running can-
didate for election to that asso-
ciation's top post at it's coming
convention in Chicago.

He entered the business in
the mid-1930°s as an operator;
now operates Wallace & Wallace
Music, Inc., Oak Hill, W. Va.,
and is distributor for Rock-Ola
products in the region.

Other Officers

Other returning officers are
J. C. Hunt of Southern Distribu-
tors, Welch (first vice-president);
Mrs. Leoma Ballard, Belle
Amusement Company, Belle
(treasurer) and Marne A. Coff-
man, Oak Hill (secretary), An-
drew C. Kniska, Clarksburg
Amusement Company, Clarks-
burg, was elected second vice-
president.

The following were elected
directors of the association: An-
thony Cupola, Champion Pyra-
mid Vendors, Inc., Charleston;
Shelton Price, Price Music Co.,
Barboursville; W. C. Wellman,
West Virginia Amusement Co.,
Bluefield; Edward M. Oliver,
Monmouth Amusement Co.,
Montgomery; James Stevens,
Gerard Amusement Co., Graf-
ton; Joe Dobkins, Dobkins
Brothers, Wheeling; C. H. Flan-
nery, White Amusement Co.,
Logan; James K. Hutzler, Hutz-
ler Vending Machine Co., Mar-

tinsburg; W. T. Cruze, Cruze

Distributing Co., Charleston;
Jerry Derrick, Derrick Music
Co., Charleston; William H.
Anderson, Broom & Anderson
Amusement, Logan; Jack G.
Bess, Roanoke Vending Ex-

change, Richmond, Va.; James

Kiser Jr., K&K Music Co., Blue-
field; Dilman R. DeHaven,
DeHaven Vending Machine Co.,
Martinsburg.

Chris Ballard, Belle Amuse-
ment Co., Belle, was re-elected

sergeant at arms.

SPECIALS .
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We're the discount house for all types of

coin machine parts and supplies.

Visit us at the M.0O.A. Convention for some SHOW
. « Booth-#51 and our Hospitality Suite.

“The light that guides the industry”

D & R INDUSTRIES, CHICRGO, ILL. 60625

3323 W, Foster Ave.

Phone: {312) 588-5522

BIGGER PROFITS
NOW WITH

YOUR GREATEST PROFIT

OPPORTUNITY FOR 1965
—DELUXE 6-POCKET AND

BUMPER POOL®

—The Dependable
Tables!

See Your Distributer or Write
Complete Selection Parts—Accessories

VALLEY SALES CO.

133 Martan 5ft. Bay City, Michhgan

Say You Saw It in
Billboard

TROUBIE-FREE

COIN-OP POCKET BILLIARD TABLES :, National of N. J.

“"CORONET”

Meanufactured to exacting
professional standards
e« PICTURE WINDOW BALL VIEWER

e DECORATOR DESIGNED FOR BEAUTY |

LEH‘- =

e 50LID SLATE BED

o TROUBLE-FREE UPKEEP

NOW AVAILABLE S00N AVAILABLE
4 x 8 Reg, 442 x9
22" w 92" 46" x 78

Write for FREE Color Brochure or Phone 201-872-9100
for Coin-Op, Professional ,Billiard Lounge,and Home
Tables. The FINEST in Coin-Op Table Shuffleboards

also available.

NATIONAL

-

This outstanding coin-0p pro-
fessionally designed table in
Formica, with Gold anodized
gluminum and Agua-Trim Is
ahead of its time!
PROFIT BUILT for you by
Mational of N. L

ASK ABOUT
THE
ECONOMY
FEATURED
“EXECUTIVE"
BILLIARD
TABLE FOR
THE HOME
AND BILLIARD
LOUNGE
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GAME

8—CC 16" CONTINENTAL BOWLERS
1—CC 13" CONTINENTAL BOWLER
1—CC 16" DUCHESS BOWLER

6—CC 16' GOLD CROWN BOWLERS
2—13' CC GOLD CROWN BOWLERS
2—CC 16" GRAND PRIZE BOWLERS
2—CC 13 GRAND PRIZE BOWLERS
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3—CC 13' OFFICIAL BOWLERS
1—CC 16" CADILLAC BOWLER
2—CC 13’ CADILLAC BOWLERS

G—UNITED 16' CAPRI B.A.
1—UNITED 16" CYPRESS B.A.
1—UNITED 16" CLASSIC B.A.
1—UNITED 16" DIXIE B.A.
1—UNITED 16" FALCON B.A.
1—UNITED 16" FIVE STAR B.A.
1—UNITED 16" FUTURA B.A.
1—UNITED 16" HANDICAP B.A.
1—UNITED 16" TIP TOP B.A.
1—UNITED 16" TEAM MATE B.A.
1—UNITED 16" SAVOY B.A.
1—UNITED 13' BONUS B.A.
1—UNITED 13' TEAM MATE B.A.
1—UNITED 13' LEAGUE B.A.
1—UNITED 13' SEVEN STAR B.A.
1—UNITED 13° SAVOY B.A.

1—BALLY ABC SHUFFLE ALLEY
2—BALLY ALL THE WAY S.A.
1—BALLY DELUXE CUB S.A.
1—CC HOLIDAY S.A

1—CC RED PIN S.A

3—CC STRIKE BALL S.A.
4—CC VARIETY ROLL DOWN S.A.
1—BALLY SUPER 8 S.A.
1—UNITED SUNNY S.A.
2—UNITED ULTRA SA.
1—UNITED SPEEDY S.A.

Z—CC CITATION S.A.

8—CC 16' ROYAL CROWN BOWLERS
2—CC 13' ROYAL CROWN BOWLERS

—
Fal .

. -'. - A A |
COMPLETE & WORKING Al GAME
$400.00  475.00 BALLY BUS STOP
40000 47500 BALLY HAPPY TOUR
22500  325.00 BALLY SHEBA
37500  425.00 WMS. SPOT POOL
37500 42500 WMS. STOP N' GO
62500 72500 WMS. HIGHWAY
62500  725.00
50000  575.00 GOTTLIEB QUEEN OF HEARTS
50000  575.00 GOTTLIEB SHIPMATES
65000  750.00 GOTTLIEB FRONTIERSMAN
72500  800.00 GOTTLIEB JOCKEY CLUB
72500  800.00 GOTTLIEB ROYAL FLUSH
GOTTLIEB SOUTHERN BELLE
55000 65000
62500  725.00 PHONOGRAPHS
30000  400.00
22500  325.00 7—AMI D-40
22500 32500 1—AMI 200 HIDEAWAY
22500  325.00 2—AMI HS-120 HIDEAWAY
79500  850.00 1—AMI W0-200
22500  325.00 4—AMI W-120
25000  350.00
20000  300.00 1—SEEBURG HF-100-R
20000 30000 1—SEEBURG 200
15000  200.00 1—SEEBURG (-160
15000  225.00 2—SEEBURG KD-200
15000  225.00 3—SEEBURG M-100-C
37500  475.00 1—SEEBURG M-100-BL
20000 30000 1—SEEBURG H-100-G HIDEAWAY
e 1—SEEBURG CONSOLETTE WALL BOX
225.00 1—WURLITZER 1800
75.00 1—WURLITZER 2000
35.00
125.00
375.00
200.00
225,00
175.00 N | B R |
395.00 ' |
zgggg 1210 GLENDALE-MILFORD RD., CINCINNATI 15, OHIO

Shuffleboard & Bidliard Co. of N. [. 31 MAIN ST., E. ORANGE, N. J.
_ GAME Al
|~y 1—WURLITZER 2104 125.00
. 1—WURLITZER 23005 250.00
| 5—WURLITZER 2400 395.00 ea.
' 2—WURLITZER 2500 450.00 ea.
Al 1—WURLITZER 2510 450.00
1—WURLITZER 2700-3 695.00
295.00 1—WURLITZER 2710-3 695.00
295.00 1—WURLITZER 2800-1 795.00
295.00 1—WURLITZER 2800-4 795.00
75.00 1—WURLITZER 2800-7 795.00
395.00
125.00
50,00 CONTACT
9500 CLINT SHOCKEY
95 00 AT THE
25,00
25,00 WURLITZER BOOTH
DURING THE
= M.O.A.
150.00 CONVENTION
125.00
65.00
15.00 ea,
195.00 LARGE SUPPLY OF NEW AND USED
295.00 AMI & WURLITZER STEPPERS
ggg-gg $37.00 EACH
195 00 $37.00 EACH
75.00 ce.....920.00 EACH. ... .. ..
135.00 .......$15.00 EACH
200.00 LARGE QUANTITY OF WURLITZER
75.00 50710 WALL BOXES. .$35.00 EACH (NEW)
75.00
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BUY!
METAL TYPERS

Vending Aluminum
IDENTIFICATION
DISC

WHY!

1. LIFE-TIME INCOME

2. TROUBLE-FREE
OPERATION |

J. ONLY 18"x18" L/

TaMNDARD H ARVARD

FMETAL TYPER . inc

1318 N. WESTERN AVE.
CHICAGO 22, ILL. EV 4-3120

Say You Saw It in
Billboard

Here's How to Cover the Convention

By ANDREW J. CSIDA

To some, a convention is no
no more than a chance to get
away from it all; to cut up in
the big city, away from the con-
cerns and resirictions of busi-
ness-as-usual in the home town.
Have fun, men.

But this piece is directed to
those far-greater number of
conventiongoers who come to
do business, in order to improve
the sales and profit outlook for
their own businesses. More
realistically, perhaps, it is for
those who arrive prepared to
accomplish a proper mix of
business with pleasure—and
that's good because convention-
going should allow for both,

IF YOU'RE ATTENDING THE

MOA CONVENTION IN CHICAGO

—SEPTEMBER 11,12 & 13—

LEAVE THIS PHONE
NUMBER WITH YOUR
OFFICE OR HOME

. AND BILLBOARD WILL SFE THAT THE

MESSAGE REACHES YOU THROUGH THE FACHI- Arsa Coda
TIES OF ITS OFFICIAL MOA “SERVICENTER™ a2
BOOTH.
Number
Poging service throughout the Convention Hall 4274028
through
AT -0

AND . . . o complimentary copy of Billboard's

Big MOA Convention lssue for svery
eonvention ottendssl

{4 sxtensions)

with the accent on the serious
of course.

How best to accomplish the
serious purposes of convention-
going is our avowed purpose,
but we make no claim to orng-
inal authorship of the 1deas pre-
sented here. Rather, if credit is
due, it is due to the almost
countless operators, distributors,
convention exhibitors, tradepa-
per editors and writers, conven-
tion planners and others who,
over the years, have expressed
their thoughts and ideas on the
subject of “How to Work a
Convention.” This, then, is a
sort of summary, brought up to
date and angled toward the
MOA Convention,

Key Factors

In capsule form, these are the
key factors that will go into
making your convention attend-
ance a business success for you:
(1) Plan Before You Leave;
(2) Organize Your Convention
Time; (3) Arrive Prepared; and
(4) Go Home a Winner. Now,
as they say on Madison Avenue,
let's put it under the microscope
and see if it's catching,

The “Plan Before You Leave”
portion could and should actu-
ally have taken place weeks or
months before convention time,
but it isn't too late right now to
do an analysis that sets you up
for the most important part of
yvour planning—ihe objective—
or why are yvou going to the
convention? Your objective(s)
should be based on your busi-
ness needs. Your constant year-
around thinking, as an alert,
think-ahead operator is toward
ways, means and products to
help you to do more business
and make more money. To the
coin machine operator this could

PLAY

% FIRST TIME
EXTENDED PLAY
USED ON A

BOWLING GAME!

* IF ANY ONE OF A
GROUP OF PLAYERS
SKILLFULLY WINS

AN EXTENDED

PLAY — THEN ALL

PLAYERS WIN!

&
§
i_: PROFIT MAKERS

=

-
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EXTENDED

CHICAGO COIN

Prel\Vie\ww,
Blowv/ielry

6 PLAYER AUTOMATIC
BOWLING LANE

with exclusive Swivel Score Rack

* Front or Back Score Rack Serviced
From Either Side

PLUS

Sturdy Contemporary Cabinet

With Inset Legs.

Individual

Latest Fluorescent Lighting.

NMame Feature.

Flash=-Bonus Score Game.

Red Pin Game.

* REGULATION +« DUAL FLASH and

* FLASH-O-MATIC SCORING

AVAILABLE IN 13’ and 17° LENGTHS
Extension Available in 4’ and 8° Lengths.

CHICAGO COIN MACHINE DIV,

CHICAGO DYNAMIC INDUSTRIES, inc.

I735 W, DIVERSEY BLVD, CHICAGO HLNGS sdatd

WWW americanradiohister-con———

mean diversifying into new types
of equipment. Of our juke box
operator readers, 88 per cent
also operate games, 47 per cent
operate cigaret venders, 14 per
cent kiddie rides, 9 per cent
candy and gum venders and 4
per cent food and drink venders.

The point, of course, is think-
ing out your objectives, the
areas of related equipment that
are worthy of your investigation
and concentrated attention at
the convention. And once you've
done that, we don’t recommend
that you put the blinders on and
ignore everything else, but we
do suggest that you channel
yvour thinking, yvour exhibit-visit-
ing, your discussions and your
over-all planning toward those
objectives and aim to find out
all you possibly can about the
available product, prices, profit
potential, problems and the
practical answers to those prob-
lems.

Planning calls for detailed or-

ganization of vour time at the
convention, and each of the fol-
lowing items should be fitted
comfortably into a written time
vhedule of vour convention ac-
tivity. hour-by-hour and day-by-
day:

{A) Check your exhibitor list
to find out which manufacturers
offer the equipment in the area
or areas of your convention ob-
iectives, isolate them floor-by-
floor and fit them into a wvisit
schedule that allows proper time
for each;

(B) Check the convention
agenda and fit into your time
schedule those topics which re-
lille directly to your objective
or which are broad enough to
have an application to your ob-
jective, whatever it may be;

(C) Make planned uwse of
vour in-between times with in-
the-corndor chats, which could
be aimed at more detailed
breakfast, lunch or dinner chals
with operators like yourself who

NEW EQUIPMENT

PAR GOLF. An actual-course-simulating golf game manufactured by
the Chicago Coin division of Chicago Dynamic Industries, Inc. Orders
are being accepted now, announced sales manager Phil Schwartz, with
delivery to begin in two weeks, The 9-hole, par-35 course offers the
stimulus of hooks, slices, perfect drives; eagles, birdies, pars and
bogies. The player drives as often as needed (100 to 250 yards) to
reach the green (there is one 600 yard hole) and putts until he holes
out. Very low score awards a free game. Holein-one is possible, Run
ning total of strokes is registered. Dimensions: 57-in. long, 24-in. wide,

72-in. high.

PREVIEW BOWLER. Six-player automatic bowling lane of the big-ball
type manufactured by the Chicago Coin Division of Chicago Dynamic
Industries. Prime play feature is extended play. If any one of play group
wins play extension, then all may play longer. Swivel score rack
permits servicing from either side of alley. Available in 13- and 17-ft
lengths, with 4- and B-ft. extensions available.
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have added the specific types
of equipment you are consider-
ing, and who can tell you about
their practical experiences with
such equipment.

Arrive Prepared

Such detailed concentration
on your objectives will, we
guarantee, fill your mind with
an impossible amount of what
will seemn to be an impossible
mixture of valuable data, helpful
ideas and frustrating trivia.
Which leads us to point number
three, the need to arrive pre-
pared. Prepared, that is, to seek
out and collect all available in-
formation connected with your
objective with maximum effi-
ciency and a minimum expendi-
ture of your time.

With this in mind, you'll find
it a big help to come with a
specially prepared pocket-sized
loose-leaf notebook, with pages
preprinted and ruled (mimeo,
hecto, any type of handy office-
duplicating process will do for
this), to guide you to ask for
all of the important items of
basic information you should
have on each type of equipment
which you are checking.

This information would be
entered by you as you acquire
‘it during the convention. You
may wish to use a Separate
sheet for each company whose
equipment you inquire into, or
you may use a tabular sheet on
which you compile such infor-
mation for several companies.

The type of basic information
you look for here includes
model numbers, prices, selling
features, warranty data, dimen-
sions, etc. In addition, you
should include a “general data”
section to cover such other
factors as pricing policies, ad-
vertising support, display and
merchandising material avail-
able, servicing and maintenance
policies.

Right Questions

Part of being prepared .r
knowing the right questions to
ask. Here a check of your favor-
ite business papers can be a big
help. For example, Billboard
publishes an annual directory of
all coin-operated equipment,
This lists much of the basic data
vou'll want to ask about new
items in the field. New product
information and illustrations
published by trade papers can
also be a worthwhile source of
advance information and a
guide to what you want to know
about the equipment in which
you are most interested. Case
histories or features about oper-

Jerry Lambert,
Conn. Operator

President, Dies

STAMFORD, Conn, — Jerry
Lambert, 60, president of the
Music Operators of Connecticul
for the last seven years, died
in his sleep at home Wednes-
day night (1). Funeral services
were held Saturday (4) at the
Bouton & Reynolds Funeral
Home here.

LLambert, a veteran Fairfield
County music machine operator,
had been a partner with the
C&L Amusement Co. with Herb
Chacon.

He leaves his wife, Lucidi,
and a son, Jerome J. Lambert
Jr., 23, a student at the Air
Force Academy.

Automatic Canteen
Declares Dividend

CHICAGO—Automatic Can-
teen Co. of America directors,
meeting here last week, declared
a regular quarterly cash dividend
of 20 cents per share, payable
Oct, 1 to stockholders of record
as of Sept. 15, according to
company president Patrick L.
O’Malley.

ators who have had good success
with different items of equip-
ment can supply effective topics
around which to build guestions,
learn of potential problems, and
seek important answers,

Kind of school-boyish? Who
cares. If these down-to-earth ap-
proaches help you to come up
with the kind of information
you want—and they will—
they're worth doing. And,
chances are, you'll be admired
and respected for handling your
objectives in an intelligent, busi-
nesslike way.

Along with the data you col-
lect in your specially prepared
notes, don’t forget to pick up
every related brochure and item
of sales literature. Such material
will supply important supple-
mentary information and, per-
haps, fill in some of the hoies
in your notes.

What you wind up with at a
convention will be pretty much
in relation to how well you've
organized your activities, how
thoroughly you've accumulated
the data you need, and how
knowledgeable vou were about

your objective before you ar-
rived. These factors, at maxi-
mum, could well have enabled
vou to place orders right at the
convention. At the least, they
should supply you with a great
deal of what you need to pur-
sue the subject intelligently back
home and come up with the
answers that are right for you
and your business.

One closer; We've made a
big thing about setting conven-
tion objectives and then concen-
traling major attention on those
objectives. We believe that’s

sound policy, bul never, never
fail to keep an open mind to
ideas and opportunities beyond
the business objectives vou've
set for vyour convention trip.
One way to do this is to keep
time open In your own personal
convention agenda for a thor-
ough go-around from exhibit to
exhibit to see what's being off-
ered and to find ideas, equip-
ment and supplies that you
hadn't thought seriously about—
and which can well lead vou to
new sales and profit opportuni-
ies.

DUPLEX

PANEL LATCH

2 E-I CLAMPS
HOLD PANEL
SMOOTHER, TIGHTER
THAN 4 OLD LOCKS

i

AL in 4 player class!

EXCITING POKER BONUS

Players can score up to 300 Bonus again and again with
gach ball by lighting 3 of a Kind or Royal Flush on
_playfield Bonus Chart.

T s e

“DEA'.'AGA'NH

Eﬂl:h bﬂ“ Sa "

to first-coin st
for ball-by-payy

new dea|"

Skfh'-strategy_

PLAY-APPEAL

because entire

s as each ball enters

playfield resets
Out-hole, calfing

1000 PER CENT ROLLOVERS

| 1
Ho.center Rollovers each jump from 10,
g en lit in “mystery” cycle, gving players

ball triumph which never fails to

lit. to 100 wh
the expectation of |ast-
stimulate repeat play.

0, when not

-\ Again Bally brings operators another
location-tested, profit-proved 4-player
flipper sensation...withaction-engineered
playfield, teasing play-appeal, brilliantly
colorful glass and board, sturdy
construction, smoothly functioning
mechanism. ACES HIGH is the winning deal
to '‘take the pot'" for top earnings. Get
ACES HIGH now.

See your distributor or write BALLY MANUFACTURING COMPANY - 2640 BELMONT AVENUE, CHICAGO 18, ILLINOIS, 60618, U. S. A.
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KILLER JOE. ..

Top Man—Master—King of
Disqueville, says: "It's here!
Music with a beat—to knock
you off your seat and on your
feet! That's what you get with
the NEW, exciting ROWE AMI
DIPLOMAT PACKAGE!"

SEE KILLER JOE. ..

in person at the Rowe booth,
MOA Show, Pick-Congress
Hotel, Chicago, September
11-13.

ROWE didn’t originate Discotheque...
but, ROWE has made it PROFITABLE for you!

Discotheque, as ROWE sees it, is STEREQ-ROUND with that irresistible  need a list...they have it—and it’s straight from the “TOP”...the TOP
BIG BAND SOUND AND BEAT that makes them listen, start moving and ~ ONE-HUNDREDS they hear on the air and pushed by disc jockeys.

keep on dancing...plus 200 plays of Swingin’ Music among the TOP ONE-
HUNDREDS!

Discotheque originated in France, 3 or 4 years ago...caught fire here...but
it took ROWE and Killer Joe to fan it into a profitable flame for you with a

promotion that makes it WILD .. .“the thing to do™! &
Only ROWE gives you the EXCITEMENT the “Swingin’ Generation™ thrives m AC MANUFACTURING
on! Don't kid yourself —they know the hot tunes and play 'em. They don’t Troy Hills Road, Whippany, New Jersey

WWW americanradiohistorv com

Doubt it? Don’t! Just contact your Rowe Distributors—they'll give you the
whole story.
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ASCAP-BMI Would Slice Profits
50%, Says W. Va. Meet Keynoter

® Continued from page 85

aver annual net profit per
machine at less than $100.”

High Average

Cannon explained that this
figure, which is left after com-
missions, equipment and all nE-
erating costs have been sub-
tracted, is “a high average. The
true average annual net income
for juke boxes is probably some-
where between the $100 figure
and slightly over a dollar a
week."

Speaking to owners and rep-
resentatives of 75 operating
firms, Cannon restated the
MOA offer of increased me-
chanical royalties of 2 cents per
side.

“The operator knows that the
mechanical royalty will get to
the proper person,” Cannon as-
serted. “The performance fee
method would necessitate exces-
sive charges in order for the
desired amount of money to
reach the creators, because of
the methods of distribution em-
ployed by the Perfurmanﬂe
rights societies, , . .’

Change Of Heart

As a result of testimony by 14
MOA witnesses at the June
hearings, Cannon said, several
committee members indicated a
change of heart. The MOA is
still filing briefs with the House
committee and is preparing testi-
mony for hearings by the Senate
Copyrights Subcommittee which
began two weeks ago, he re-
ported.

“Congress is determined to do
something on copyright this
year,” Cannon said. “And re-
gardless of the outcome, we
must do something to increase
the profit from our machines.”

He listed six ways to improve
juke box income:

1) Have an accountant set up
a system to determine the exact
operating cost of each piece of
equipment.

2) MNegotiate each location
deal in such a way to insure
that you get back that cost plus
a reasonable profit.

3) Use location contracts
with every new location and
with every new machine in old
locations.

4) Draw up contracts for a
sufficient length of time to as-
sure the return of all costs plus
a reasonable profit.

5¥ Draw up airtight contracts
—and adhere to them.

6) Keep abreast of new de-
velopments in the business
through the trade papers and
membership in regional and na-
tional trade associations.

Effective Group

Cannon's remarks were ad-
dressed to one of the industry's
most active and effective State
associations. During the conven-
tion, president John A. Wallace
of Oak Hill reminded members
that since the association was
founded in 1954 “not one piece
of adverse legislation has been
passed at the State level.”

In the legislative session just
passed, Wallace reported, sever-
al pieces of harmful legislation
were defeated and an extremely
beneficial machine license
bracketing bill was passed. Wall-
ace gave much of the credit for
passage of the licensing bill, said
to save operators $50,000 annu-
ally, to Guy Moss, Capitol
Vending Co., Charleston. Moss,
who is affiliated with the State’s
embryonic vending association,
interceded with the governor
on behalf of the bill.

Addresses to the convention
were also made by John In-
salata, Chicago, Director of Af-
filiated State Associations for
the National Automatic Mer-
chandising Association; Chester
P. Tinsley, Director, Cigarette
and Soft Drink Division of the
West Virginia Tax Commission-
er's office, and Moss. (See sep-
arate story for Insalata and
Moss remarks.)

Drink Vending

Tinsley noted that a number
of the State’s operators are en-
tering canned drink vending. He
briefed the delegates on his de-
partment’s tax decal procedures
and admitted that examiners
have been sealing machines for
apparent lack of can decals to
learn later that the stickers had
come off the damp cans.

During the convention, Wal-
lace passed on greetings from
Gilbert Bailey, president of the
Music Operators of Virginia.
Bailey has been ill and ex-
pressed regret at not being able
to attend.

Frederick M. Granger IJr.,
executive vice-president of the
Music Operators of America,

also sent greetings to the West
Virginians,
Suppliers

The following manufacturers,
suppliers and distributors were
represented at the convention:

Cruze Distributing Co,,
Charleston (W. T. "“Spec”
Cruze); Elkins Record Shop,
Charleston (M. Z. Elkins); Gen-
eral Vending Sales Corp., Balti-
more {Jerry Harris); Pat's One
Stop, Richmond, Va. (Pat Co-
hen); Roanoke WVending Ex-
change, Richmond, Va. (Jack
Bess and Elridge Fink; Wallace
& Wallace Music, Inc., Oak Hill
{John Wallace): The Wurlitzer
Co., North Tonawanda, N.Y.
(H.W. Peteet); American Shuf-
fleboard Co., Union City, N.J.
(Sol Lipkin); Harry's. Sales and
Service, Pittsburgh, Pa. (Mel
Wyner}; The Vendo Co., Kan-
sas City, Mo. (John Karnes);
Rock-Ola Manufacturing Corp.,
Chicago (Hugh Gorman).

Serving as chairman of the
convention was Rep. William N.
Anderson of Logan, who is also
chairman of the association’s
legislative committee and a
member of the MOA board of
directors.

Two ATE Dates in 1966

LONDON—Two Amusement
Trades Exhibitions (ATE) will
be held at the new site at Alex-
andra Palace in North London
next year.

The 1966 shaw will be held
January 25-27 and the 1967 will
be advanced to November of
1966, The advancement has
come about as the result of a
questionnaire sent out to ex-
hibitors to determine the best
month of the year for the show.
Most exhibitors favored Novem-
ber because it gives them time to
get new items into production
for the new season and in time
for the show.

The 1967 show, therefore,

Paul Case Joins

Monroe Coin Ex.

CLEVELAND — Vice-Presi-
dent Norman Goldstein, of Mon-
roe Coin Machine Exchange,
Inc., here, announced last week
the appointment of Paul Case
to the firm’s sales staff.

Case's prime duty will be deal-
ing with operators. He has 14
years' experience in the sale of
phonographs and games.

The Monroe Coin sales staff
also includes Joe Stone, man-
ager, and Lee Molnar and Si
May.

will be held during the last week
of November, 1966,

Prospects and applications for
space for the January 1966
show are to be mailed at the
end of August.

Fifteen-minute bus service
from Wood Green subway to the
new exhibition hall is to bhe
provided.

Yirginia Says
Thanks to
General Vending

BALTIMORE—A spokesman
for the Virginia Department of
Welfare & Institutions has
written appreciation to General
Vending Sales Corp. here for
the donation of several pieces of
coin equipment to the Natural
Bridge Forestry Camp.

The camp exists for the re-
habilitation of delinquent boys
committed to the State.

Wrote Frank B. Bishop III,
superintendent of the camp:
“These machines will not only
provide for amusement, they can
be used for instruction in the
fundamentals of electricity.

GOTTLIEB’S
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The Greatest Eye Catching
Animation Ever Created!

BN

ONE COWBOY SHOOTS AT THE FEET OF

ANOTHER MAKING HIM DO THE MOST
COMICAL DANCE YOU'VE EVER SEEN.

FASCINATING SPINNING NUMBERS AND STAR
INDICATES VALUES OF 5 TWO-WAY ROLL-
UNDERS FOR SCORE AND SHOOT AGAIN FEATURE!

® Jor 5 ball play ® Maich feature
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Moving light A-B-C.D-E feature multiplies value of
rollunders by 10 and 100,

® Alternating light kick-out hales score 5 to 150 peints.
Newl Blinking sign tells when lost ball is in play.

® Neow!| "Pop-art” cabinet decoration makes machine
standout or “new’’ in all locotions.
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Vendors Await Supplier Move

® Continued from page 83

facturer must come up with new
merchandise.”

William Krugman of the
Vend-Master Co. in Chicago is
eager to enter 25-cent vending
more. extensively when a supply
of “imaginative 25-cent mer-
chandise™ is available.

“A small percentage” of his
‘route is now made up of quarter
machines, he reported, “and they

-GOOD NEWS
TRAVELS FAST

Only - at  David Rosem can you get the
combination records and movies machine.
It's a combination . of two machines in
a single wnlt . . ., it's

FILMOTHEQUE—
DISCOTHEQUE

For Info—Write, Wire, Phone

Exclusive Rowe AMiI Distributor
Eo.Pao. - 5. Jersey - Del. . Md, - D.C.

DAVIDROSEN] NC

B55 M. BROAD 57, PHILA., P& T1%12]
Pheme: '215% CEater 2-2900

ALL MACHINES READY FOR
LOCATION
Seeburg B ...ocoeiniensn 75.00
Seeburg € ......onvvarvnn 95.00
Seeburg @ .............. 445.00
Worlitzer 2204 .. ......... 265.00
Wurlitzer 2404 ........... 395.00
Wurlitzer 2510 .......... 49500
Wourlitzer 2800 .......... &95.00
AMI1 200 Sel. Wall Box .... 25.00
Sechurg 200 Sel. Wall Box.. 25.00
Seeburg W1 .....0000000 2.95
Wurlitzer 5210 Wall Bex .. 35.00
Call, Write or Cable.
Cable: LEWJOD

L oW JoNES vissating o

Exclusive Wurlilrer Distributor
M. Capitol Ave.

1311
Indianapolis, Ind.
Tel.. MEirose 5-1593

are getting good results.”

It was his opinion that “manu-
facturers could do themselves a
lot of good in taking the initi-
ative in the quarter vending
field." Said Krugman, “If they
come out with the merchandise,
it will sell.”

Risk-Taking

Krugman recalled that the in-
dustry's move to dime merchan-
dise was sparked by the risk-
taking of a major charm firm.

Although guarter vending in
St. Louis is hampered by a §5-
per-unit license .on machines
with quarter apertures, distribu-
tor Earl Veatch suggested that
if or when merchandise becomes
available at about 10 cents cost
to the operator, the big: capsule
items will catch on there.

“I'm pushing quarter ma-
chines,” Veatch said. “Those lo-
cated here—particularly. in bowl-
ing alleys—are doing very well.”

Parks

In the Salt Lake City area and
much of Utah, according to
Pierre Carlson, vice-president of
Lynn's Vending Supply, quarter
vending is in the main a sup-
glementary enterprise of juke

ox, amusement game and fun
park operators.

“Many of the regular bulk
operators say the big machines
take up space that could better
be utilized by three smaller ma-
chines,” Carlson commented.

Lynn's is making up mixes
for such outlets as the Lagoon
Amusement Park in Salt Lake
City, which handles the entire
quarter machine operation.

“Utah parks operate hundreds

of big capsule machines,” Carl-
son said.

The advent of competitively
priced jewelry-type. items, Carl-
son suggested, might well prompt
experienced bulk businessmen in
his distribution region to enter
the field.

Scopitone Promo

HAMBURG — The main
Automatic Canteen sales subsid-
iary in West Germany, Helmut
Rehbock of Hamburg, has
opened a large-scale promotion
campaign for Scopitone, the
French film juke box,

Rehbock is promoting Scopi-
tone as the ultimate equipment
for prestige locations, the meas-
ure of an operator’s standing in
the trade.

Rehbock is offering a' limited
number of Scopitone machines
at a special price to selected op-
erators. Rehbock’s promotion
campaign is being co-ordinated
with similar Scopitone cam-
paigns in Scandinanvia, the
Benelux countries and the U. S.
and Canada.

SLUGGER...

Counter Game

1e, 5c or 10c play.
Size: T8"%127x8".
Welght, 25 Ibs.
HWatural wood cab-
inet. Pollshed

chrome fittings.
$54.50
f.o.b. Chicago
SPECIALS!

BILLIARD SUPPLIES
5-0z. Bumper Pool Balls (18)..% 9.00
T~ Balls, 118 w/Cus Ball.... 1130
14" Balls, 115 w/Cus Ball, ... T4.00
48" Cuel ......4 e $ 150 ea.
52 Cues ...... 5195 en.; 28 1.50 en.
57" Cuss .........5%0.95 sa.; 33.00 dz.
Plastic Triangles, T14" .... 1.00
é-MHaole Cue Rack ......... . 500
Billiard Chalk. &Gr. ........ .50

We cerry complete line of Pool
Buppliss—Writa Tor list.

1/32 depesif. bal. C.0.D. ar 5.D.
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ELECTRIC
SCOREBOARDS

Coin operated for shuffichoards.

15, 21 and/or 30 points. (Horse-
collar). Owerhead  dovble-faced
medel on chrome stands com- -
plete with cein box.

$159.m f.0.b. Chicago

points
only. Complete with chrome stands
and scoring buttoms, Walaut For-

Sidemount model—135-21

mica cabinet, Large coin  box,
Other Testures.
m.w f.o.b. Chicago

MARVEL Mig. Co.

2845 W, Fullerton
Chicago, 1ll, 60647

Phone: Dickens 2-2424
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John A. Wallace Favorite for Presidency

® Continued from page 85

and his association with MOA

- goes back to the founding of the

organization. He formerly op-
erated in Connecticutt and was
president of that State associa-
tion for years., He is currently
active in the Florida Amusement
and Music Association. He op-
erates juke boxes and games in
and around Clearwater.

TED NICHOLS

A cholarly operator, actve
in mnumerous civic organiza-
tions, Nichols has been in the
coin machine business since
1935 and operates music, games,
vending machines and back-
ground music within a 65-mile
radius of Fremont, Neb. He
has been an officer of the Ne-
braska State association since it
was formed, serving as president
for four terms. He has been an
MOA director for 10 years.

ALBERT DENVER

Considered one of the best
brains of the coin machine in-
dustry, Denver is an ex “in
copyright legislation and finance.

- He was one of the founders of
‘MOA in 1944 and has served as

a vice-president since 1946. He's
been president of Music Opera-
tors of New York for some 20
yvears. Denver operates music
and games and heads his
own finance firm. He was born
in Brooklyn and is an alumnus
of 'New York University. Den-
ver is also active in the United
Jewish Appeal Coin Machine
Division and is chairman emeri-
tus of the New York group.

HOWARD ELLIS

Quiet, authoritative and one
of the most respected operators
in the Midwest, Ellis has been
in the coin -machine business
since 1935, He is today both a
distributor and operator of all
types of coin-operated equip-
ment. He has been an official
of both the Omaha and Nebras-
ka operator groups since their
inception. Ellis joined MOA in
1952 and .was elected vice-presi-
dent in 1956. Active outside the
industry, Ellis is a member of

Expect 1,000

For Exhibits

And Business
® Continued from page 85

operator relations, wage and
hour law and others. Individual
exhibitors as well as representa-
tives from such. segments of the
industry as record companies,
phonograph or amusement game
manufacturers .will also be in-
vited to have tables. Operators
will be free to go from table to
table for counsel.

The Illinois and Wisconsin
coin machine associations will
hold meeting Sunday morning
before the MOA brunch and
general membership meeting.

Featured Speaker

Edward McFaul, a profes-
sional speaker and promotion
expert, will discuss “How to
Keep Your Foot Out of Your
Mouth™ at the brunch. The
nomination an delection of offi-
cers will follow.

A ladies’ luncheon and semi-
nar on hair-styling and wig de-
sign has been scheduled for
Monday. The full MOA pro-
gram and exhibitor list appears
elsewhere in this issue.

As in previous years, Bill-
board will maintain its service
center near the entrance to the
convention. Anyone wishing to
leave a message, have someone
at the convention paged, or seek-
ing information, may call Area
Code 312, telephone numbers

'427-4026 through 427-4029.

www americanradiohistorv com

the board of elders of the Mill-
er Park Presbyterian Church of
Omaha, a Shriner and member
of the Masonic Lodge and active
in Boy Scouts of America.

FRANK R. FABIANO

A pleasant combination of
jovial good humor and hard-
headed business sense, Fabiano
located his first machine in Bu-
chanan, Mich.,, in 1938. He
opened a Rock-Ola distributor-
ship in 1948 but returned to op-
erating in 1962. He's been an
MOA member since 1951, was
nmamed a director three years
later, and was elected a vice-
president in 1963. He is also
president of the St. Jaseph Op-
erators Association and has been
president of the Detroit Opera-
tors Association.

NORMAN GEFKE

An affable but astute busi-
nessman, Gefke started in the
coin machine business in 1940
and mow operates background
music exclusively. He has held
the office of secretary, vice-
president and president of the
South Dakota Music & Vending
Association and has been a di-
rector of the group since its
start in 1945, Gefke has also
been a member of MOA since
its start and a director since
1954,

JAMES K. HUTZLER

Long active in community af-
fairs, Hutzler is also a director
of the West Virginia Music &
Vending Association and has
served as that group’s president.
He's been in the coin machine
business for 24 years and op-
erates juke boxes, games and
full-line wvending equipment in
Morgan, Jefferson and Berkely
counties in West Virginia,

LES MONTOOTH

This operator is not only a
veteran MOA director, but he
recently organized  the [llinois
Coin Machine Operators Asso-
ciation and served as its first
president. He is active in local
affairs and is one of the most
respected operators in the Mid-
west. Montooth has a knack for
moving around and getting
things done—often flies his own
plane to get where's he's going.
He started operating in Joliet,
Il., in 1934 and moved to
Peoria, Ill.,, in 1938 where he
still resides. He is one of the
few in the business that still
operates only music. Montooth

is also a member of the Masonic
Lodge and a Shriner.

A. L. PTACEK IR.

A quiet, pleasant and busi-
nesslike coin machine wveteran,
Ptacek has been operating in
Manhattan, Kan., since 1937.
He handles music, games and
vending and also is a distributor
for Rock-Ola. A member of
MOA for 12 years, Ptacek has
been a vice-president since 1963.
He has also been a longtime
member of the Kansas Inde-
pendent Music Merchants As-
sociation, serving as president
from 1953 to 1957, and is a
member of the legislative com-
mittee of the Kansas Tobacco
& Candy Distributors & Ven-
dors, Inc.

WILLIAM B. CANNON

This young, vigorous and
knowledgeable coin machine
operator represents the best of
the industry’s “new breed.”
Starting as a coin machine em-
ployee 20 years ago, Cannon
started operating in 1950 and
organized his own firm in 1957.
Today he operates phonographs
and games in South New Jersey,
headquartering in Haddonfield.
He has been a director of MOA
since 1959, president of the
South Jersey Coin Machine As-
sociation since it was formed in
1956, and is president of the
New Jersey uncil of Coin
Machine Operators. An expert
in legislation and copyright,
Cannon has been invited to
speak by many out-State coin
machine groups.

HENRY LEYSER

Another ranking member of
the industry’s “new breed,” Ley-
ser is perhaps one of the most
imaginative and public relations
conscious members of MOA.
He entered the coin machine
business in 1962 after his career
in radio as program .director
for NBC's former radio affiliate
in Shanghai, China, came to an
end because of the rise of the
Communist regime. From his
Oakland base, he operates
throughout California and has
equipment in Greyhound Bus
stations in 11 Western States.
Leyser has been a director of
the California State operators’
association for nine years, and
was recently elected president.
He joined MOA in 1952 and is
active in numerous local op-
erator clubs and associations,

Cal. Officers,
Directors Are

Installed

OAKLAND, Calif.—The new
board of directors and officers
of the California Music Mer-
chants Association met here
Sept. 1 in an installation
meeting.

Taking office as president was
Henry Leyser, Associated Coin
Amusement Co. here, succeed-
ing industry veteran George
Miller, who resigned for health
reasons last month.

“We are sorry to see George
Miller leave the association,”
Leyser said. “He is one of the
most dedicated men in the busi-
ness. We will continue to rely
on his long experience.”

Other officers installed were
Marvin Jones, North Hollywood,
executive vice-president, and

vice-presidents ‘Walter Hemple,

Joe Sills Jr. and Ben Murillo.

San Antonio
Distrib Killed

SAN ANTONIO — David
Trevino, juke box and vending
machine distributor here, was
killed in his shop, apparent vic-
tim in a burglary. According to
neighbors, Trevino's shop had
been burglarized about three
weeks ago and he was known to
carry large sums of money.

RED CROSS

September 11,.1965, BILLBOARD



www.americanradiohistory.com

WIN | SPACE (W

" —MODEL 424

A real winner, The Princess
Royal continues to offer full di-
mensional stereo sound and 100
selections in a beautifully de-
signed cabinet. The ideal choice
where compactness and the
ultimate in sound and big phono-
graph features are required.
Options to crack any location.

Exclusive Mech-O-Matic Intermix . . . a com-
pletely automatic changer that Intermixes
33% or 45 RPM records and 7° LP albums,
stereo or monaural, in any sequence. No
wires, micro-switches or electronic aids for
motor or spindle speed changes. Used in
Grand Prix Il, Starlet and Princess Royal.

music products

" PRINCESS ROYAL

for profit

for 30 years

Rock-0Ola
has a winner
for every
location

STARLET—MODEL 42a

A real space-saver, the new
Starfet combines big sound and
famous Rock-Ola engineering
simplicity to produce an eco-
nomical 100 play phonograph
with a new sensation in sound
reproduction. The Starlet is a
real location pleaser .. .whether
clubhouse or corner coffee shop.

Individual listening pleasure with personal
volume controls . . . high, medium and low.
Stereo or monaural, mounts anywhere,
Model 500—160 selections; Model 501—100
selections. 50¢ coin chute optional.

ROCK-OLA MANUFACTURING CORPORATION
800 Morth Kedzie Avenue « Chicago, llinois &60651

GRAND PRIX II—MODEL 426

And for a big 'show’', choose the
prestige Grand Prix Il . . . com-
pletely redesigned with an all-
new profile for 1965. This 160
play, stereo-monaural phono-
graph offers profit-proved engi-
neering features in a superbly
designed cabinet to meet any
location requirements.

Model 1765 ‘Common’' Receiver System
operates with the Grand Prix 11, Starlet and
Princess Royal phonographs. Ends the cost
of multi-receiver system inventory.
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441 SPOTLIGHT ]
L PIEK

Pop LP Spotlights are those
albums with sufficient soles
potential, in the opinion of
Billboard’s Review Panel, to
achieve o |'|l.rir|5 an Bill-
board's Top LP's charts. S5pot-
light winners in "other cate-
gories ore salected on the
basis of their potential to
become top sellers in their

respective areas.

iy POP SPOTLIGHT

)
' THE WANDERING MINSTRELS

New Christy Minstrels. Colum:
bia CL 23B4 (M); CS P1B4 (5]

Traveling around the world musically, the
exciting group has created & charl-busting
album with such qgreat internakional funes
az “The Girl From ipanema™ and “Lovely
Greensleeves.'” The Wandering Minstrels de
fight the ear with unigue renditions of
"Wimoweh' and ‘'Sweel Sarrento,’ Excel-
lent performance amd production make this
package a sales and programming smash.
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r ALLY WANT TO DO
Cher. Imperial LP 9292 (M); LP
12292 (5)

With her hit single as the basic and ftitle
fune for this rocking pop-folk album and
her unigue wocal style against solid rhythm
backing, Cher has all the ingredients for 2
smash LP. ""Don’t Think Twice” and "Girl
Dan't Come™ are well performed and add
fo the sales appeal of this hot chart pack-
age,

il 3 Really f
ant to Do
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POP SPOTLIGHT

THE SHADOW OF YOUR SMILE
Astrud Gilberio. Yerve ¥V b.
(M); V58429 (5)

The girl From ipanema dishes oui & cool,
groovy succofash of Brarilian and U, 5§,
standards, including a sery fulfry “Fly Me
ta the Moon.” Her cool, relaxed style comes
across with ""The Gentle Rain'' and in the
film  themes from "“The Sandpiper’ and
"Malamondo.” The jazz combo accompani-
ment s excellent.
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#T\ COUNTRY SPOTLIGHT

b T

=\ iSSES DON'T LIE
Carl Smith. Columbia CL 2358
(MY C5 ?158 (5)

A& constant chart performer, Carl Smith
doey such an outsfanding jeb en 'l Wish
I Had Mever Seen Sunshine'' that [t makes
this album a rememberable event, The
matif of this album is mare regular couniry
fhan modern country In Aaature, bul & pound.
ing druem beat in "She Called Me Baby™ is

up-lo-date and effective. "'l Don’t Love You
Anymare”™ i another Fine rendiiion,

— ——

g COUNTRY SPOTLIGHT
l'"—_) THE OTHER WOMAN
Ray Price. Columbia CL 2382
(M) C5 FI1B2 (5)
Ray Price, with wibrant power, wanders
vocally alemng the frall of broken hearts
cavsed by cheating women and the wrong
kind of leve. The classic "Berm fto Loge™
takes on new meaning and depth. One of
the great country songs s rendered beauti-
fully by Price, "The Last Letter.” Album is
finely paced and features excellent produc-
tion by Don Law and Frank Jone.

POP SPOTLIGHT

EVE OF DESTRUCTION

Barry McGuire,
Dunhill D 50003 (M)

Basing the album upon hit smash hit single
"Eve of Destruction,” McGuire lends his
spirited vocal styling to several pop-folk-
protest songs with the hard-driving tesn
market sound. Excepfiomal cufs are ""Baby
Blue* and ""She Belongs to Me™ both from

ithe pen of Bob Dylan,

@ POP SPOTLIGHT
N/
. THE SERENDIPITY SINGERS

3ING OF: LOVE, LIES, AND
FLYING FESTOONS

Philips PHM 200-190 (M); PHS
&600-190 (5)

The Serendipity Singers must share credit
with writer Shel Silverstein for this one.
Silversteins written all 14 songs on fthis
album-—ranging from ballads to sprightly
nonsense  songs, The classification comes
spmewhere between folk and nursery rhymes,
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JAZL SPOTLIGHT

ORGAN GRINDER SWING

The Incredible Jimmy Smith
featuring Kenny Burrell ond
Grady Tate. Verve V-B&28 (M);
V4-B428 (5)

Jimmy has another winner fthat should ap-
peal 1o his ever-enlarging circle of fans.
He 5 sensitively aided by Kenny Burrell
{guitar] and Grady Tate (drums), “‘Green-
sleeves'” and “'Saftin Doll” fake on new
meaning uwnder the Smith fouch

RAY

HOPIN
ASHKENAZY

o

e L -
Four Ballades

Trom Nooweelles Erudes

CHOPIN: FOUR BALLADES/
TROIS NOUVELLES ETUDES

Viadimir Ashkenory. London
CM 9422 (M); C5 64212 (5)

The young Rustian pianist gives & sihellar
perfarmance an  this: LP, The distinctive
character of his style maiches these works
perfectly. Flowing, full of imagery and
depth, this interpretation should herald him
a5 a wirfuoso ranking close to Gilels and
Horowitz.

' CLASSICAL SPOTLIGHT

POP SPOTLIGHT
I'M A FOOL

Dine, Desi and Billy. Reprise
R &176 (M); RS 6176 (5)

The youthful frio scores heavily on  their
debut album built around their hil single
“I'm a Fool.” With recent Mot 100 hils
such as  "Satisfaction,” "Mr, Tambourine
Man®™ and “Seventh Son,"” the boys have
a solid hard-driving big beat package simed
right at the feen market, Well produced
LP.
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I'M A FOOL

POP SPOTLIGHT

&

THAT'S MY STYLE
Jlohnny Tillotson. MGM E 4302
(M); SE 4202 (5)

With his ho! single hit “Hearfaches by the
Mumber® rapidly climbing the Hot 100
chart, Tillotson has a natural as the opener
for this exciting LP. Good vocal backing by
the Anita Kerr Singers and fhe Jordanalres
plus the easy-ga style of Tillolson cambine
for a rewarding package of country-pop
sounds. "'0Oh Lonesome Me'" and “'The Race
Is On'* are standouts, Well produced,
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JAZL SPOTLIGHT

BRAZILIAN BYRD

Chaorlie Byrd. Columbia CL
2337 (M) C5 9137 (5]

A lot of talent in one album: arfangements
by Toem Mewsom, compositions by Anfonio
Carlos Jlobim, and Byrd's [arz-samba inter-
pretations, Should be a heavy winner. Lush
sounds from sirings, brass and woodwinds
complement fthe delicate sound of Byrd's
bossa nova guitar. Great appeal for a large
segment of the easy-listening jazz publie.

T BRATRIAN BYRO OMARLIE BTRD

CLASSICAL SPOTLIGHT
&

TCHAIKOVYSKY: CONCERTO IN
D MAIJOR

MEMDELSSOHMN: COMCERTO
IN E MINOR

Lino Fraoncescotti, Mew York
Philharmonic (Schippers)/
Cleveland Orch, (Szell). Colum-

bia ML &75B (M); M5 &75B (5)
Ling Francescatti performs up to his usval
high standard. Two greal orchestras and one
of the warld's leading wiolinists,

ANDRE KOSTELANETZ

E SPECTACULAR SOUNE

'HE TRHUNDERER

OF JOHN PHILIP SOUSA i

gn CLASSICAL SPOTLIGHT
)

THE THUNDERER, THE SPEC-

TACULAR SOUND OF JOHMN

PHILIPF SOUSA

Andre Kostelonetz, Columbia

CL 2359 (M); CS5 9159 (5)
There never was a writer of band music like
John Philip Sousa, and seldom has Sousa
sounded this good. The Kostelanetr or-
chestim plays some of Sousa’s most famous
marches—'"The Thunderer,”” "El Capitan,”™
semper Fidelis'" and, of course, "'The Stars
and Stripes Forever.™
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FOLK SPOTLIGHT

PETE SEEGER ON CAMPUS

Verve Folhkways FVY 2009 (M),
FVS5 7009 (5)

This LP recorded live on “*'aus campuses
contains excellent samplings from the reper-
toire of the dean of American folk singers.
Seeger’s unigue ifyle and hizs Fair for audi-
ence communication stand out in fwo fra-
ditional folk tunes, ""Kumbaya' and "The
Water Is Wide.” Well produced and pro-
grammed package,

: @ POP SPOTLIGHT
! :
. DON'T JUST STAND THERE

Patty Duke. United Artists UAL
J452 (M); UAS &432 (5)

in  this, her album debut, Miss Duke's
pbundant charm and individoal vocal style
combined with a package of teen-appeal ma-
ferial creste & product with great sales
patential, Based upon her zmash hit single
"Dont Just Stand There,” the LP also con-
fains the popular “"Downfown’’ and "What
the World Meeds Mow Is Love,™
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COUNTRY SPOTLIGHT

THE SINGING HILLS
Eltan Brité, ABLC - Paramouni

"-.,-
ABC-321 (M); ABCS-321 (5)

This is a very pleasant ablum by & new
Elten Britt. “"Home Sweel Homesick Blues"
and the Latin-tempo'd “"Fountain of Youlh™
should get big airplay. The slbum has nine
songs closely connected with Brift. The
combined result is that the album will net
only please his fang bul create new ones
A splendid production job by HRoy and
Vaughn Horten,
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. CLASSICAL SPOTLIGHT
&

TCHAIKOVSKY PIANMO COM-
CERTOS MNOS. 1 and 3

Gary Graffman, Philadelphia
Orch. (Ormandy). Calumbia
ML 4155 (M); MS &755 (5)

Gary Graffman, one of the most gifled
pianists of our day, and Eugene Ormandy’s
Philadelphia Orchestra, among the finest
in any day, turn in moving and imagina-
tive performances of Tchaikovsky piano
concertos,

EI]L Al 1..hll 'VENSON

SPOKEN WORD SPOTLIGHT

ADLAI E. STEVENSON, THE
VOICE OF THE UNCOMMON
MAN

Alexonder Scourhy.
432790 (M)

This should be a good cataleg item for a
long, long time. One of the most urbane and
articulate wolces ever to be heard on the
American paolitical scene is captured in this
fine album, The narration by Alexander
stourby is suberb,

MGM E
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