
















































































































































































NEW PRODUCTS

The following new Emdum were selected by Billboard because of the special interest
may have for record dealers. For more information write Audic-Yideo Editor, Billboard, 1
West Randolph, Chicago 1, IlI.

Craig

EMPLOYMENT SECTION B National Record Promotion NEERZA ey AR Ll
\ afional Record Promofion ISR A e

Hecords, 631 Judson St., Evansville, Imd
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WANTED i tion MNetwork 30,000 PROFESSIONAL COMEDY LINES!

SITUATIONS - [T Music Makers r:;:::ui;;; VrE— T LA

LLEGE GRADUATE WITH AD- . Robe n, Danle
Eﬂﬂrm and business experience desires 20 Years’ Dependable Service Crescent, Baldwin Harbor, N. Y.

position in any phase of recording in- | Brite Star, Cleveland, Ohic ch-my7-66

dustry. Willing to work hard to learn,
Will answer all correspondence, Contact:

s Contact Covering All Major Cities, Nashville,
g AR S MR o | Chicogo, Hollywood, Eic.

— + DISTRIBUTION ARRANGED

GAG WRITER, IDEA MAN: HAVE | | + MAJOR RECORD LABEL CONTACTS

material, will travel. Gags, monoclogues, « NATIONAL RADIO & T.V. COVERAGE

O O e o wirel shows, | | * BOOKING AGENT CONTACTS

:ﬁuﬁﬁﬂﬂfniiluﬁﬂﬂnﬁﬁ‘u&e;m %.i..;: | | + NASHVILLE NEWSPAPER PUBLICITY EXCHANEE
, brigi ous WLy, o k 4 o

Poaal, GrgiMl; Milriocaly Suiay. CQan Call Collect: E%EE:I'EIEI.:PI!FE EEM 10 42211

now. Don Frankel, P. 0. Box 883, | y

Chicago 60690. * % % BRITE STAR * % %

ing artists, availahle for bookings. Fer-
formed at Town & Couniry, Croscliio’s,

Cluhb d.lim' Tradewinids, lt‘llhead.l.anF'al.r-
oun AMDRE ALY GLENE R "’".{_E" ALL ENGLISH RECORDS RUSHED BY
: SEND US YOUR TAPE. .. alrmail. Heatles “Help,” “Beatles for
Sale." U.K. verslons. Manfred Mann &

ve, 620 Stanley Ave., Brooklyn 7, N. Y.
Phone: NI 85725, noll
P St L.P. 1 alr.
THE WEAKEST LINK TN THE RECORD We do the rest! el Camalets. mop. catlte, B

SOLID-STATE VISTA tape recorder by Craig Panorama. Two-

Bebeen recard company And radis ste: el L WP i Bl A8 speed, “T" function controls for play, record and fast forward, auto-
B ' = | 1] amplon, - 4 k=

e e iy ote e piay any | | All speeds, all quantities. | | T Rt F::nm matic level control. Frequency response 150 to 7,000 CPS at 33

particular rd? 1 know. Disec : . : C ALRMAILED . TP T

one particular record? T know. Dise Masters, nickel stampers, Beatles albums “Help" and “Beatles for speed, 200 ohm remote-control microphone, operates on six “C

i rd promotio . - i 5 .
st Contact: Brnee Parsons. 12 | | aftractive labels, pressings. | | Animals, all Engiish jgroups. LPs. 85 batteries. Price $39.95, includes earphone and accessory pouch.

ashin \ Ty . N. I, - cach post inclusive. Records,
W gton Park, Maplewood, N. J | Frnmpi and reliable. | Eﬁuﬁﬂ&m:hw: Berkeley Sq., nLuul.ﬂ.'
HELP WANTED SONGWERITERSPUBLIEERES TOR MU- c d tr 'ﬂ“ic 5
o TO EUSICIANE T T SONGCRAFT Ry A oncord Elec

and electrie Iead and sing. Top salary orchestrations, manuseripts. roddu
for righi person. Appearance and char- ‘ Iﬁ:u TBrﬂcﬂdlw?ﬂf tion 10, 1,000 coples. Eltrp Huﬂn:pﬂ Ih.E:

acter a must. At present deing 515 hours nor House, 93-97 Regent St., London, W1,

on TV (country music: a week, show

dates, ete. If wvou wanl to work with a
top band and be home every day, send
pleture, tape, eic., and expected salary

to Slim Uncle Ugly Mima, the Flying
Comedian, WBTW-TV, Florenecs, 5. E-m _
ng |

VOCAL GROUP WANTED FOR REC-

: | RECORD COMPANIES-PUBLISHEHRS-

S16; HU 76645, or S16: HU 28456, Distributors: You can find a world hit
&8 p.m. any evening. T 21

]D,BOO ACTIVE mugic by pop artists. ?lﬂl‘l repords

gy o B orges ol S
DISTRIBUTING SERVICES SECORE DEAIERS || Tlaraes
Up-to-date list now avail- | |
RECORDS able by State or section. | m
Guaranteed accurate list-

We still have many Cadence L.P.s

from the entire stock which we ings . . . updated monthly. | RECORD COMPANIES: WE ARE IN-
purchased pricad right. We aolio For information contact: | Eweden. Edwards Recorde. Ensckengen
hove ossorted major lobel LP.s in g 10 A Savedalen near Gothenburg,
assortments of 25 priced os follows: | | L. J. MORTIN | Sweden,

gmuP ;—g: to ::H. :lgﬂ Music Industries Promotions | |

roup i— to X, . .

Group 3—25 to Box $24.50 9 EEE kwﬂﬁ?‘f S'ZI' saia | Say You Saw It in
We specialize in 45 rpm cutouts ew Tork, N. T. Billboard
top hitz and we also sell giveaway '
or inside pockage records, the latter -
at $4 per hundred. Mo gquentity
teo small or too large. We also CLAEE’HIED RATES MODEL 320 SOLID-STATE dual power tape recorder, Operates
will F"‘t"“' f‘”‘-;:;'; - ""; f““" ;;” il on alternating current or six “D™ batteries. Remote-control micro-
ol pOoCKOQos O =k ar C; = 3 . ¥
:ﬂ“ ‘;k_ ;:' 5 for 88c, cost 50c. We Y 1" 2 | Each Additional Inch phone permits start,f:s!np a;npe;atmn from dm.tam:e. T‘?ﬂ spl:!:ds, vu
also hove two special pockages: ’;‘;;‘;*';::';’:" 5 $15 i “ meter, battery condition indicator, automatic threading. Six hours
S recards fo sell ot 49, cast Jdc, | | recording time with five-inch reel. Under $130. Optional voice-oper-
and 10 records to sell at ¥9¢c, cost | | Bhatribotors Realonall ;
&7c. Our pride is our cream fop & Employment 55 59 515 55 ated microphone $29.95.
hit single 45 rpm in prepriced poly Advertisers
bags, cost 15¢, prepriced to sell in Distribut &
following price brackets: 25¢, 29c (National) i #3 e y con':ﬂrd EIECtrﬂnlcs
or 35—=3 for $1. You have the STioations
choice of the selling price brocket. Wanted for €2 5 €0 €5

For information write or call Individuals

COAST TO COAST # Minimum size sold is V2", approximately 35 words; 1° 70 words.
HIT RECORD CO. « All rates are for EACH insartion. PAYMENT MUST BE N !

Main Office: 5545-5547 Baltimore Ave., o RIVRNEL =

Advertisements 2 or larger are set in boxed style.
if Box Mumber |z used, allow 10 words for number and address.
Box number service charge is 50¢c per inserfion.
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CHRISTMAS SPECIAL—I00 ASSORTED |
new recent hit 45's, 100 assorted new

43's, plus 3 rare oldies, all $19.99 p.p.: Pleaze insert the following ad for consecutive fssues.
gave 3401, Ddfer limited 400 records, 1 :
explres 12/28'65 Send for our list Heading: Size:

] Set regular clastified style. T[] Set boxed classified style.
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ace Enterprises, 2444 Throop Ave.,
Bronx, N. Y. 10489, ded |

RECORD MFG. SERVICES,

SUPPLIES & EQUIPMENT IR
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Lopy:
|
NATIONAL RECORD ¢ :
PROMOTION & PUBLICITY ompany Name Autherized by
CONSULTATION Addras:
All guesilons answered about Re- .
cording, Distribution, Printing, Ship- Ciry State & Zip Code
ping, Music Publishing, etc. PLEASE ENCLOSE YOUR PAYMENT, WE DO NOT BILL FOR CLASSIFIED ADS,
PRESSING FOR ADDITIONAL INFORMATION AND/OR ASSISTANCE COMTACT: CLASSIFIED ADVER-
Sioie. sk L St 93 MO 1 By Mo Yok G T
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MORTY WAX T gl e e S By e e e M b el
melﬂﬂs Abgve prices are tor one inserfion in one isswe. Cash or check with erder.
Lower rafes for 12, 28, 52 inserhiens in & one-year periog.
1650 Broadway FOR FURTHER INFORMATION CONTACT: FPeter Heine, International Advertising Director. TRKHS!STGRJZED push-button stereo _t“‘P’- f'ﬂ'-“-"l'd"-'f If&’ Concord
N.Y.N.Y.10019 | | E“ﬁﬂiam West 4bth Street, New York Electronics. Three speeds, stereo separation with extension speaker
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WousE of cl 7-2159 Andre de Vekey, Europesn Diractor, 15 Hanover in lid. Digital tape counter, two microphones, automatic pressure
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roller disengagement, 10-watt stereo amplifier. Under $200.
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15-30% Commn. Rates

By BENN OLLMAN

MILWAUKEE — Bulk vend-
ing prospects have been showing
some signs of brightening
here in the past year, according
to Beer City operators. More
people are involved in the busi-
ness than a year ago. A big
percentage of those in the field,
however, are newcomers, testing
it out on a sideline level. Ball
gum, capsules and cashew nuts
are the basic items vended.

Commissions present no great
problem, reports indicate. Op-
erators queried insist that the
going rates here run between
15 to 30 per cent. An occasional
arrangement in a volume spot
will find the operator paying a
flat per-machine rate instead of
a percentage. While 50-50 splits
are not unheard of here, they
are considered far above aver-
age,
Bob Peschek, Northern Vend-
ing, one of the area's more
aggressive operators, claims
“moderate” expansion in the
year he has been a spare-time
bulk vender. Most of his equip-
ment vends cashew nuts in fill-
ing stations. He services several
food stores, but finds them
“more demanding” than most of
his other locations,

Up From Chicago

Chain store locations, Peschek
says, are difficult to obtain.
“They either own their own
machines, or are serviced by
some big bulk vending firms
that come up here from Chi-
cago.”

Independent operators, he
adds, find it virtually. impossible
to crack the big chains.

ACORN

The Weorld’'s Most
Profitable: Vendors!

We have the largest vaoriety of all
types of Acom vendors in stock.

HEADQUARTERS FOR CHARMS,
STANDS, RACKS, GUM, HNUTS,
GLOBES, PARTS AND SUPPLIES FOR
ALL VENDING MACHIMES. WRITE
FOR COMPLETE CATALOG OF NEW
AND RECONDITIONED MACHINES
AND SUPPLIES.

e RAKE o
COIN MACHINE EXCHANGE

1214 W. Cirard Ave.
Philadelphia, Pa. 19123
(Z15) CEnter 6-4493

“Qur best bet is the independ-
ently owned and operated small
business. Even the big shopping
centers and locally owned chain
food stores are out of bounds
for us.”

Motorcycle shops present
good potential for the bulk
vender, according to another
newcomer, Robert Berghoefer.
The rapidly spreading popularity
of motorized bikes has created
a new type of teen and young
adult gathering place. The traf-
fic moves fast in these spots.

Realistic?

Most of Berghoefer’s fledgling
route consists of cashew venders,
on a 15 per cent commission
set-up.

Is 15 per cent a realistic
rate?

“It is for the operator,” Berg-
hoeffer contends. “Commissions
can’t go much higher than 15
per cent and still make it worth-

Acceptable in Milw'kee

while for the operator. Not
with the cost of cashews, equip-
ment and gasoline to drive
around to service stops.”

Al Schmeling, who also op-
erates a small string of bulk
venders on a part-time basis,
reports he is “quite pleased”
with current conditions. He
hopes some day to be able to
expand into a full-time opera-
tion.

The going commission rate
for Schmeling's locations is “be-
tween 15 to 30 per cent,” de-
pending upon competition,

The best way, Schmeling has
learned, to overcome high com-
mission payout is through group-
ing equipment to take advantage
of traffic flow. Almost all of
his spots use either two or three
machines in tandem.

“It doesn't pay to take on a
location that uses only a single
machine,” he claims.

BULK VENDING news

CAL FRADKIN (right), owner of Calvin Sales, Baltimore bulk vending
distributorship, shows the latest in Oak venders to Gilbert Bailey, im-
mediate past president of the Music Operators of Virginia at exhibit
booth during the association's recent convention in Roanoke, Va.

Bailey, of Gloucester, Va., operates

in addition to music and games.

an extensive bulk vending route

Veteran Distributor Declares:
‘Commissions Not All-Important’

By EARL PAIGE

~ KANSAS CITY, Mo.—Speak-
ing not only from the standpoint
of long experience in bulk
vending but on the basis of
what the many bulk operators
he supplies relate to him, Ber-
nard Bitterman of Bitterman
& Sons Distributors here feels
that commissions are really sec-
ondary in importance,

“Dollar volume is what the
location should be interested
in,” said Bitterman, “and it's
the only thing that matters to
the operator. A higher gross
income and the val%m of the
merchandise,” Bitterman pointed
out,. “this is what counts,”

“What point is there to sky-
high commissions if the ma-

chines don't gross the operator .

the maximum amount of money
for the time and merchandise
he's putting out?" Bitterman
asked. The veteran distributor
said that while it was difficult
to point out specific commis-
sion figures he felt that a
structure somewhere between
25 and 30 per cent was realistic.

Kids Are Smart
“If you pay higher commis-
sions then you're going to have
to go for lower-priced merchan-

YOU COUNT MORE WITH OAK

WRAPPED GUM VENDOR

This new concept in vending dispenses pa-
per wrapped merchandise without stacking,
Think of the time you save in service. Just
‘dump in" merchandise the same as you
would ball gum, nuts or charms. Attractively
designed with all the popular features of the

| Vista Model machines, the new wrapped gum
vendor accommodates any of the many
wrapped items soon to hit the market. The
dispensing unit is precision engineered and
crafted of long life Tuflon which assures you
trouble-free operation. Oak's wrapped gum

18.95

vendor measures 165" high, 8°
wide, and 8" deep. Wt is. 7% Ibs.

F.O.B. Los Angeles

FOalK MANUFACTURING CO,, INC.

650 SOUTH AVENUE 28, LOS ANGELES, CALIFORMIA D031

November 13, 1945, BILLBOARD

dise," Bitterman said, “and
where quality is concerned, kids
are smarter than adults, In ad-
dition to this,” Bitterman went
on, “my operators in this part
of the country have considerably
more operating expenses. A lot
of the routes in the States
where we service operators are

- strung out through very sparcely

settled regions,” Bitterman said.
“Sometimes an operator will
drive 500 miles to his farthest
spot. It just isn’t in the books to
put out this kind of money to
nEcr:at_e and use quality mer-
chandise and still pay ridiculous
commissions.,”

Bitterman, in suggesting an
approach to the question of
commissions, feels that the op-
erator must impress upon tl1p¢

New Knight
Plant Nears
Complefion

FREEPORT, N. Y.—A new
4,000-square-foot plant under
construction by Knight Toy &
Novelty, Inc., is scheduled for
completion about Thanksgiving,
according to company president
Bill Falk.

The new facility, adjacent to
present company headquarters at
57 Hanse Avenue, here, will be
equipped with the latest in fully
automatic skin-pak and blister-
pak packaging machinery, Falk
said.

The third factory the firm has
constructed, the latest will fea-
ture an attractive showroom
arca.

When work is completed on
the building, Falk said, Knight
will throw a grand opening party.

ADVERTISING IN
D BUSINESSPAPERS
MEANS BUSINESS

B
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location the importance of gain-
ing a higher gross from the
machines. “In the long run, this
is far more important to both
the location and the operator
than commissions,” Bitterman
explained.

MODEL 60

BULK-PAK

The BULK-PAK will not skip
or Jam because of a spe-
cially designed wheel and
housing.

. . . Model 60 BULK-PAK
delivers the dependability,
high quality and low cost
that you've grown to expect
from all Northwestern ven-
dors. BULK-PAK holds one
box (1,000 pieces of in-
dividually wrapped gum.)

BULK-PAK . . priced at
$18.95 ea. :

Wire, Write or Phone for
Complete Details.

llotfuvestern

CORPORATION
2512 Armstrong St, Morris, 1.
Phone: WHitney 2-1300

MANDELL GUARANTEED

USED MACHINES

MN.W. Model 4%, ¢ or Bé....... B4,
H.W. Deluxe,; 1¢ or 5¢ Comb. .. 11.
N.W. 10-Cal, 1¢ Tab Gum Mach. T8.
MN.W. Model 33, T¢ Porc. Con-
erted for 100 cf. B.G. ......
Atlas 1¢ & 5¢ 700 €+, Ball Gum. 1
Mills T¢ Tabh GuUMm ....covcocusa 13
A“m Ihl ﬂln“ FaREAFEAREAdES l

MERCHANDISE & SUPPLIES
Pistachia Nuts, Jumbe Quaean,
n.d r-|l--|+-|-|r--r1-|ll----r-ir--|rl
Pistachie. Huts, Jumbs Quesn,
Cashow, Whole ........c000000n
Cashew, Butls .........ccc024
Peanuts; JUMBO ...ovvvvnsnnnin
BpaniaN . ..iiineris s s n e
I“d HU" B EERFEEER
Baby ChickE ......vovneennunan
Rainbow Peanuls ..........00
Bridage MIX ....icoc00iia0s60884
Boston Baked Basns ......coun.
Jolly BRERSE . .. .cccvcuicsisnnsns
Licorice G8mME .....oovvevsnmns
ME M B0 el nioianinnsansns
Harshay-abs ., .......00cernns

Rain-Blo Gum, T2 cb. ....cvuss-8 &
Malt-gtte, 100 et., por 100 .....
Raln-Blo Ball Gum, 140 k.,

TO b, 270 ef. ... cceanes
Rain-Blo Ball Gum, 160 . ....

300 1b. minimum prepald on all

Rain-Blo Ball Gum.

Adams Gum, all flavors. 100 ct. .45
Wrigley's Gum, all flavors, 100 f. .48
..Id‘l‘""'; ‘“ ':"! FEAF A Ed R E R A5
Harsthay's Chocolate, 208 ¢, ... 1.30
Minlmum order, 33 Boxes, assorted.

CHARMSE AND CAPSULES. Write
for complete list. Comaplete line of
Parts, Supplies; Stands, Globes,
.ntlh\'r-hrirrhln. for th te

r ] a
COne-third Deposif, HII:T'I..'E:. I:.E:.D.

IMMEDIATE DELIVERY
THERE ARE BIG PROFITS IN

GET YOUR SHARE WITH

[lottfuvesten

GUM VENDER
PACKAGE

E2k 5us

B3

-
[

This amazing
vendor iz 8 sure
bat for big gum
profits. A rofal-
ing merchandise
drum with five
columns vends &
gt total of 95
ot standard nickel
packs.

“Vizsidome" dis-
play top at-
fracts sales.

Stamp Folders, Lowes! Prices, Write

NATIONAL VENDING
MEMBER maching pisTRIBUTORS, Inc.

NORTHWESTERN

SALES AND SERVICE CO.
MOE MAMNDELL

446 W. 36th 51, New York 18, N. Y
LOngocre 4-8447



www.americanradiohistory.com

LOOKING FOR LOCATIONS?

Don’t Ignore That Corner Store

By ROY WIRTZFELD

MINNEAPOLIS—Don't over-
look the small, sometimes dingy
corner grocery in your list of
ideal locations, a successful op-
erator here declares.

BUILT FOR BUSINESS!
MARK-BEAVER

Bulk Vending Machines

Full of built-in advantages
for longer life and
greater profits.

NDOR

MFRS., INC.

C. V. (Red) Hitchcock,
President
1319 LEWIS STREET
NASHVILLE, TENNESSEE
PHONE: 615 256-4148
(Distributor areas available
throughout the world)

[ sCHOENBACH CO

Manufacturers Re
Acorn-Ameo Distributor

e

ACME
ELECTRIC
MACHINE

pise.  Sample ...528.50
% 4 and up.. 23.50

Batteries 51.00
addl. per mach.

“JII
bat rww Il I'I'IIH'I'HI.'r 7.50
M:llml Family .....co0000, B.75

Gumby . o o PR A |- ]
Warld nl -ﬂlm" ............ .50
Shoe Stors . AR L, L
Secref liEl'Ill ............... B.00
=Jl Elﬂ t‘.hl.!n Assmt. ...... .00

ecklaces, Brooches,

Braceles ................. 8.00

S5c VEND ITEMS
(From %4 to 85 per bag)
1 VEND ITEMS I

(all price par M)
Mini-Books, TM-10M. Per M. tlT i 2]
1M and up. Par M, . . 10,00

Soupy Sales & U. MN.C.L.E.

Flicker Rings ........... 1300
Addarms Family Iuﬂm 10.50
Pop-It Rings .............. TLDOD

- o S R e

Parts, Supplies, Stands & Globes.
Everything for the operator.
1/3 Dop. with Order, Bal. €.0.D.

SCHOENBACH CO. |

T15 Lincaln PL., Brookiyn 16, N.Y.
(212) PResident 2-2900

Now is the time to
upgrade every top-
notched location with @

Il NEW VICTOR
I MuLTIPLE ol

STAH DS AND EQUIPMENT

You'll immediately get
BIGGER COLLECTIONS.

Write for free color circular.

LOGAN DISTRIBUTING, INC.

1850 W. Division 5t., Chicago, 1], 60422
. Phene: (312) HU &-4870
r

“Some of these can be litile
gems for candy and novelties,”
according to Ignatius (Boh)
Murphy, of suburban Wayzata,
who numbers many such stores
among locations of his approxi-
mately 1,000 machines scattered
throughout the Twin Cities and
suburbs, under the name Acorn
Vending Co.

“Some of those shabby places
can be terrific, if the machines
are spotted close to the front
door and if there are plenty of
kids running in and out,” he
says.

“There are some half-million-
dollar supermarkets 1 wouldn't
give a dime for as a location.
Kids don't browse in those giant,
gleaming emporiums, but they
sure make tracks in and out of
some choice little corner grocer-
ies 1 know."

Murphy handles novelties,
candy and nuts in penny, nickel
and dime machines. He is switch-
ing as fast as possible to four-
machine stands. During the past
three months he’s put out close
to a hundred of the multiple
units and has plans for many
maore.

Asked to state his conception
of the ideal location, Murphy
said, “Unfortunately, it would
be in a rich neighborhood and
out on the sidewalk, where the
machine would be stolen. Store
supervisors forget them outside
and they get rained on and
ruined or are left overnight to
be stolen.

“So, that's hardly an ideal
spot, after all. Ideally, the ma-
chines should be aimed at kid
traffic and a number of locations
offer this.

“Displays, of course, are all
important, My wife and 1 make
our own and they're tops. If you
don't display well and wisely,
the best location isn’t going to
do you much good. And you've
got to back up your good dis-
plays with good merchandise.
You can only gyp a kid once and
he'll never be back and neither
will any of his friends,

“That’s about it on good loca-
tions, but I can sure tell you
where not to put machines. The
worst possible places in my ex-
perience are banks, clothing
stores, appliance and furniture
stores, barbershops and bowling
alleys. Another bad spot is
school teachers’ lounges, where
I've had some units.

“Laundromats could be good
spots, but unfortunately the van-
dals and thieves will hit you
pretty hard in these 24-hours-a-
day spots that are unattended.

“Another thing to remember
about locations is that you can’t
let the proprietor run away with
everything, either. If he gets too
demanding or doesn't treat me
right, I yank out all my machines
and tell some friendly competitor
to go in if he wants to. One
drugstore where 1 had four ma-
chines decided one day to move
them from the front area to a
back wall where they were prac-
tically hidden from the kids.
When | saw this and saw he
wasn't about to move them back,
I ordered them out. They've got
to be readily visible if you want
business.”

Murphy began his vending ca-
reer just three years ago, when
he was 54, He had done well in
a building contracting business
after the war, had retired from
it and some other activities, and
sought a new interest. He began
with 167 machines for which he
paid cash. Ever since he has
plowed all vending income, plus
additional funds, back into the
business and believes he can han-
dle up to 1,500 machines himself
without extra help. At that point

he would stop expanding.

Right now he's working under
a “crash program” and pays one
man to set up locations. “He's
getting five and more top spots
in a week,” he says. Meanwhile,
hfljtlfrph},r does all servicing him-
self.

“We've discovered one work-
ing rule and that is that you
should never be afraid of putting
a four-machine unit into a loca-
tion that might already have just
a single machine of some other
operator, The place, if it's any-
thing at all, has a potential of at
least that many units and the
guy with the single machine is
missing the boat.”

Murphy did very well for a
couple of years with hobby card
vending, and sold over half a
million Beatle cards during the
first season that the ensemble's
popularity started to boom.

“I took a risk that nobody else
would in this area. I began with
100,000 Beatle cards and reor-
dered over and over. I could
have sold a million, but the card
companies would not supply the
cards fast enough. I did as high
as 350 a week on one card ma-
chine,

“In July of this year 1 placed
a large order for cards of the
Minnesota Twins when it looked
like they were headed for the
American League championship.
Two months later I was advised
these could not be supplied. By
now, I've had it with these cards
and am getting rid of the card
machines 1 have,”

Thefts from vending machines
are becoming an increasing prob-
lem, Murphy says, since the key
to one machine fits them all. “I
think the manufacturers ought
to start giving individual keys to
some of the bigger operators, at
least, to help prevent this sort of
thing.”

The use of slugs and other de-
vices is also msing, he feels.
“MNow we're running into ‘play’
plastic coins that children can
buy in department stores and
these are replicas of pennies,
dimes and nickels. Such ‘play”
money ought to be outlawed."

Mrs. Fred Loewus

Rites in New York

NEW YORK—Funeral serv-
ices were held here recently for
Mrs. Jean Loewus, wife of Fred
Loewus, Karl Guggenheim, Inc.,
vice-president,

Mrs. Loewus died Oect. 13
following two months in the hos-
pital.

She is also survived by a son,
16, and a daughter, 13. The fam-
ily home is in East Meadow,
Long Island.

Law Student Sees
Future in Yending

LAW STUDENT ALLEN AUTRY
and wife of Winston-Salem, N.C.

MAGGIE VALLEY, N. C.—
Allen Autry is a senior in the
Wake Forest Law School, but
he is also one of the three new-
est members of the Southeastern
Bulk Vendors Association.

Why is he in bulk vending?

“It's an investment,” said
Autry, who attended the fall
meeting of the association with
his wife, who keeps books for
his operation.

“I wanted something as an
investment that had a good fu-
ture,” he said. “I think you can
progress as. rapidly in this field
as your knowledge and ambi-
tion will let you."

Autry has "under 500 ma-
chines” at present, but “definite
plans for expansion as we can
handle it.”" The machines are
being worked by a man who han-
dles them on a percentage.

He has been in bulk vending
for about 18 months. He started
with 10 machines.

Selling
“It wasn't easy to get them
in good locations,” said Autry,
who has demonstrated his sales
ability with 31 million in life
insurance sales while going to
law school.

“Oh, you can put them out
most anywhere, but to get good
locations requires selling,” he
said.

He finds that selling a young
businessman a life insurance
policy often leads to placement
of a machine at the same loca-
tion.

Keeping books is not the sole
job of Dee Autry. Her full-time
occupation is that of teaching
history, and she has never had
a bookkeeping course,

“But she's behind the opera-
tion,” said Autry.

Another of the newest mem-
bers of SEBVA came into the
business a little more predictably,
Wilton Jamieson's late father,

INTENT MEMBERS of the National Vendors Association board of di-
rectors at recent meeting at the Carillon Hotel in Miami Beach, Fla.

in foreground of photo are (receding) Moe Mandell,

MNorthwestern

Sales and Service, New York City; George Eppy, Eppy Charms, Inc.;

Lynbrook, N. Y.; Roger Folz, Folz Vending, Oceanside,

M. ¥. and Carmen

DiAngelo, Cramer Gum Company, Inc., East Boston, Mass.

WwwWw americanradiohistorv com

DeWitt Jamieson, was a music

machine operator for many
years,
Got Tired
Wilton himself was in the

business for about six years, but
he quit completely and got into
bulk vending.

“Music machines are seven
days a week, 24 hours a day, I
just got tired of it,” he said, and
his attractive wife Joyce nodded
agreement.

He has been in bulk vending
about five years and now has
about 300 machines.

“I think it has a bright fu-
ture,” he said. ""There are p lent;r
of locations out there to be snld.

These two operators are
cal of the dozen furwnrd-]nuhng
vendors who have joined SEBVA
this year, bringing membership
near the 100 mark.

This form is designed for the
convenience of bulk operators

PAUL A. PRICE

CLASS RING. Inspired by the
traditional ring ritual that ‘rn':-
vails in primary and secondary
schools around the country. Cal-
culated to make the kids feel

in." For dime capsule vending.
BIG SHOT RING, Also a dime
capsule item, with a variety of
colored stones, Looks prestigious.
(Both these items were shown by
Paul A. Price Co. in conjunction
with the Miami meeting of the
National Vendors Association
board ‘of directors.)

Insalata Offers
State Group Aid

MIAMI—S. John Insalata, di-
rector of affiliated State associ-
ations, told the NAMA conven-
tion that the newly created de-
partment of State Councils,
which he heads, is prepared to
“help your State groups better
serve the vending ind o

“The immediate functions of
this department,” Insalata said,
“are old functions because we
have been working with State
groups from the date of creation
of NAMA. However, the new
State Councils Department will
serve as your contact for any
new areas of State action as
they are reflected by your needs
and the problems of the indus-
try. The department exists to
work for continued ation
and communications tween
our national and State groups.”

COMMISSIONS
(CONTINUED)

CHICAGO — After a two-
week interruption for reports on
the Miami meeting of the Na-
tional Vendors Association board
of directors and the annual con-
vention of the Southeastern Bulk
Vendors Association at Maggie
Valley, N. C., we continue our
national survey of current com-
mission patterns in major bulk
vending markets. From Mil-
waukee, veteran Billboard cor-
respondent Benn Ollman reports
a 15 to 30 per cent commission
spread and explains why. Mis-
souri correspondent Earl Paige
interviewed veteran Kansas City,
Mo., distributor Bernard Bitter-
man and was told “25 to 30 per
cent is realistic.”
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Traditional Fare in Frisco;
But Leyser Has Top ldea

By GODFREY LEHMAN

SAN FRANCISCO — Bing
Crosby and Guy Lombardo rate
tops in holiday music popularity
on Northern California juke
boxes. From Thanksgiving on to
after New Years, holiday music
out 20 to 30 years ago is played
more frequently than almost any
other music, holiday or other-
wise,

For Bing the selection is his
perennial favorite, "White
Christmas™ which goes back to
pre-World War Il days. For
Guy it is the New Year's selec-
tion, “Auld Lang Syne,” of com-
parative vintage. Hardly a juke
box is without these tunes, al-
though the Lombardo record
sometimes is not placed until
Dec. 15 or 20.

A few exceptions are some
rhythm and blues locations
where according to Ben Murillo
of the Murillo Music Co., Oak-
land, Crosby gives way to Low-
ell Fulsom or other r&b art-
ists singing "“Lonesome Christ-
mas.”

Henry Leyser's Associated
Music Co. of Oakland starts to
distribute its holiday music on
Dec, 1, and completes it by the
10th. ACA has found Crosby
songs popular, but during the
past couple of years this singer
has been running into a little
competition from such artists as
Andy Williams, Nancy Wilson,
Ramsey Lewis, Johnny Mathis,
and the Harry Simeone Chorale,
as well as Frank Sinatra, reports
music librarian Lyn Dahl. Each
location gets two or three rec-
ords, with the title strip distin-
guished by a representation of
old Santa.

Lombardo gets placed about
the 20th, with a cocktail glass
on his title mﬂp.

Universal Music of Oakland
programs Christmas music at
Thanksgiving time, and finds
nothing to rival. “White Christ-
mas.” George O'Toole reports
that each location receives an
average of three disks.

As many as five records are
placed by Murillo’s crew, and

Mid-South Has
Old-Fashioned
Yulefide Likes

By ROY HAMILTON

MEMPHIS—The old songs
arc the best songs at Christmas
time, so far as Memphis and
Mid-South operators are con-
cerned.

A poll of several operators in
the area show that all are looking
for another big season with the
old favorites their customers
have enjoyed for years.

Holding down the top spot,
with no close seconds, is Bing
Crosby's “White Christmas” on
Decca.

Other standards they will be

(Continued on page 64)

sometimes a second “White
Christmas” recording by anoth-
er artist may vie with Bing's
for popularity at the same loca-
tion. Other perennials, Murillo
reports, are Bing's “Silent
NMight,” Bobby Helms' "Jingle
Bell Rock,” and the Harry
Simeone Chorale's “Little Drum-
mer Boy.”

The Universal Music Co., San
Francisco, according to Frank
Fay, places many of the stand-
ards, but keeps an eye out for
new issues. Frank likes an oc-
casional four-song album of
Christmas music, and when
these are released he is likely to
place them starting on Thanks-

giving Day.
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Yule Collections

Christmas music promotion is rare in the business, Reports
from 11 key markets this week show that the typical operator dusts
off his old copies of “"White Christmas"” and other evergreens shortly
after Thanksgiving and puts them out for the benefit of those senti-
mental tavern patrons who'll play them and weep. The operator
may also jump on a hot seasonal novelty number—if radio play

stimulates requests early enough to
season ends. Special promotion—o

]Ferrnit programming before the
the type reported from San

Francisco, Chicago, Memphis and New York—is said to be im-
practical for a host of reasons—all of them spelled out in this issue,
It is obvious that with their objections, however, few operators were
able to report having tried a Yuletide promotion in the past. The
nagging fact is that music merchanising at the location level has had
invariably favorable results in the coin box. We submit that careful
programming and promotion of Christmas music this year will en-
large your slice of the holiday pie. You can bet your entertainment
competitors will be shouldering in for their share.

Oy BT ARG LT FTATETRRTHTRYEPTFUATOT Y RTE TR

CHRISTMAS PROGRAMMING, to many operators, is the simple matter of digging out Bing Crosby’s "White
Chirstmas."”” That Crosby classic, along with Bing's renditions of yule favorites "Adeste Fidelis,”" "Silent
Night'' and “'Silver Bells," are sworn-by money-makers for operators during the holiday season.

N. Y. State Operators Disagree
On Yule Juke Box Programming

By PAUL ZAKARAS

NEW YORK—While many
operators throughout the State
claim there is no profit in special
Christmas programming, Frank
Smythe, manager of the music
and game department of Buf-
falo's Superior Vending Co.,
strikes a dissenting chord.

November 13, 1965, BILLBOARD

“I'm surprised to hear others
don't find it profitable,” said
Smythe. “Our operation, which
serves all types of areas, has al-
ways had good luck with holiday
music. I program 10 to 20
Christmas records on all of our

locations and get good play
eVEery year.

www americanradiohistorv com

“*The secret,” Smythe told
Billboard, “is to think about the
location just like you do any
other time of the year. Some
of the old holiday classics are
liked by everybody, but many
others appeal only to a certain
kind of clientele,

(Continued on page 67)

Christmas Programming: Does It Pay?

Study Shows
Program’ing
Perfunctory

CHICAGO—Billboard's anal-
ysis this week of holiday juke
box programming indicates al-
most total trade agreement on
important aspects of the subject.

Regarding product, most op-
erators program two or three
old standards such as “White
Christmas,” most frequently the
Bing Crosby version. Also, most

operators are alert for a couple
new releases—novelty and re-
worked standards—that capture
the public fancy through air
play. Sometimes the tune will
get air play soon enough in the
season to permit the operator
to make money with it. “The
Chipmunk Song” on Liberty is
a novelty tune operators alluded
to frequently as a seasonal
money-maker,

Regarding profits, operators
reported making a little more
money during the holiday sea-
son, but hesitated in giving
Christmas music the credit.
After all, the operator suggested
most people throw more money
around at Christmas.

Regarding promotion, it was
pooh-poohed by many operators
as a futile effort. “Let's face it,”
went the typical response, “the
country is bathed in music
around the holidays. Who wants
to go into a location and buy
more of it?

Juke box players will buy
Christmas music, urged a few
operators, if what is offered is

to their taste with the titles
they want,
LA TR TR TR BRSO

NEW QUARTERS
IN CIRCULATI'N

WASHINGTON — The new
non-silver quarters were put into
circulation last week, about 230
million of them. The new cupro-
nickel dimes, and 50-cent pieces
which retain 40 per cent of their
traditional 90 per cent silver,
are expected to be in circulation
early in 1966.

The White House announced
that production of the new quar-
ters will go into 60 million
pieces weekly. Inventories of the
new coins now outnumber tradi-
tional 90 per cent silver quarters
10 to 1, but silver quarters will
continue in production, the
White House says.

The new quarters, which are
compatible with today's coin-
operational devices, will be dis-
tributed through the Federal Re-
serve banks to commercial
banks, and then to businesses
and individuals. Silver and non-
silver coins will continue in cir-
culation together,

All U. S, silver coins now
being produced are dated 1964.
The new coins will be dated
1965 wuntil all shortages dis-
appear, the White House said.
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Wanted

Used Scopitone,
Filmotheque or
other sound movie
machines.

Give price and condition.
Write
Billboard
Box 236

188 West Randolph
Chicago, lllinois 60601

full dimensional
stereo!

100 selections!

ROCH-DLH

PRINCESS
ROYAL

* Plays 33% and
45 RPM records

» 7" LP albums or singles
.« . any intermix

. Exclusive Rock-Ola
revolving record magazine

music products for profits
for 30 years

Rock-Ola Manufacturing Corp.
800 N. Kedzie Ave., Chicago, lll. 60651

Say You Saw It in
Billboard

Granger Guest S#. Louis Likes 'Oldies’

At Annual St
Joe Banquet

SOUTH BEND, Ind.—Guest
of honor at the annual bnnquet
of the Music Operators Societ
of St. Joseph Valley on Nov. 1
will be Fred Granger, executive
vice-president of the Music Op-
erators of America.

In announcing the .invitation
of Granger to the annual affair,
entertainment committee chair-
man Al Evans said “We are sure
our members will be interested
once again in meeting and talk-
ing with Mr. Granger, a gentle-
man who has done a tremendous
job with our national organiza-
tion."”

Granger attended the St Joe
Valley annual banquet last year
and announced for the first time
his “umbrella” concept for
MOA.

The banquet will be held at
the Sherry Ann, 1040 Western
Avenue here. Cocktails will be

served at 6:30 p.m. and dinner
at 7:30.

By EARL PAIGE

ST. LOUIS—AIlthough area
operators mention a variety of
classic Yuletide numbers in talk-
ing about their Christmas pro-
gramming plans, one record in
particular is almost always men-
tioned—Crosby’s perennial holi-
day hit, “White Christmas."

“Bing Crosby’s “White Christ-
mas’ is one record we'll have on
all our boxes,” reported Jim
Spears, who for the past 15 years
has been handling the music at
Vinson Amusement Co. in Chil-
licothe, Mo. “This, and ‘Blue
Christmas’ by Ernest Tubb,”
Spears continued, “are popular
on our routes. We use Tubb's
record because country and
western is so important in this
area. We'll have the Tubb rec-
ord on 50 r cent of our
boxes,” said Spears, who makes
use of special Christmas-deco-
rated title strips.

That it takes years for the de-
velopment of a really classic
Christmas recording is demon-
strated by the popularity of the
Crosby disk. This fact is appar-
ent in the r&b field as well,
where Alvin Nissenbaum, record
programmer for Wonder Vend-
ing Corp. here, mentions two

oldies that are yearly musts for
his many r&b locations.

“We have a couple of records
that absolutely have to go on ev-
ery box on our r&b routes,”
Nissenbaum reported, “Lowell
Fulsom's '‘Lonesome Christmas,’
and ‘Merry Christmas Baby' by
Charles Brown. .Beyond these we
leave it up to requests from our
locations. But we have to have
those two,"” he said.

Operators in this area gener-
ally put from two to four Christ-
mas records on their boxes dur-
ing the Yule season although in-
dividual locations may receive
more if they request them. This
is the pattern in southern Illinois
where Eddie Crain of Ace Mu-
sic in Belleville reports excellent
results in recent years with
Russ Morgan's version of “Blue
Christmas.”

“Bing's record is a big one
with us, too,” Crain said, “but
we've had good luck with the
Russ Morgan record and with
‘Christmas Island’ by the An-
drews Sisters.

“On our kid spots,” Crain
said, “we use Brenda Lee and
Bobby Helms, and maybe a nov-
elty number or so. ‘Jingle Bell
Rock’ has been a good number
in our teen-age locations,” the

Detroit Decked With Old

By HAL REVES

DETROIT — Detroiters are
going to listen to the same Yule-
tide tunes this year—and even
to the same juke box disks.
There is a smal}l fringe area for
newcomers and new ideas, but
the prevalent pattern will favor

the long-familiar,

This is the picture that
emerges from a survey of oper-
ators. Reactions to the prospects
for stimulating business by spe-
cial programming are rather hes-
itant here, though most operators
admit the need to have a few sea-
sonals on. Sometimes it is just a
matter of having something to
keep the location owner happy,
with no hope of real profits.

*Just the same old standards™
is what operators want, says
Ronnie Rogers, of Angott Dis-
tributing Co., a major operator,
who also handles the record one-
stop operated by this firm.

“Bing Crosby's “White Christ-
mas’ and Bobbie Helms' ‘Jingle
Bell Rock’ (Decca) have been
good for years. Nat King Cole's
‘The Christmas Song' (Capitol)
is also good.

“Operators usually buy the
same records every wyear. If an
artist just happens to be hot at
the time with a pop record, like
Dean Martin, and he makes a
Christmas number, it will prob-

ELECTRIC
SCOREBOARDS

USE

Checked—Ready for Location
Threa 21-pt. Scoreboards.

Ten 15, 21 end/or 50 (Horsecollarl.
Complete with stands, coin box and
scoring buttons.
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SPECIALS!
BILLIARD SUPPLIES

5-0r. Bumper Pool Balls (18)..% 7.00
4" Balls, 1-15 w/Cue Ball.... 1250
Na~ Balls, 1-15 w/Cua Ball.... T4.00
L7 Tl {77 R I M.-F T R
§1* Cuss ......51.9 a3 1.50 an.
ET” Cues .........02.90 3. 33.00 dx.
Plastic Trianples, 3%~ .... 1.00
é-Hola Cus Rack .......... 500
Blllard Challk. 8r. ...c0... 350

' We carry complete line of Pool
’ Supplies—Write for list,

1/3 deposit, bal. €.0.D. or 8.0,

!ﬁ\\‘““\“““““““‘“\\“
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ELECTRIC
SCOREBOARDS

Coin operated for shuifichoands.

15, 11 and/or 50 peints. (Horse-
cellar). Overhead doubie-faced
model om chrome shands com-
plete with coin box,

$169.50 fob. Chicago

Sidemount medel—15-21 peoints
l:I"r. Complete with chrome stands
and scoring buttons. Walnet For-
mica cabinet. Large coin bex.
Other leatursa.

mm f.o.b. Chicago

MARVEL Mig. Co.

2845 W. Fullertbn
Chicago, 1Il. 60647

Phone : Dickens 2-2424

ably sell—especially if he is a
new artist.

“The western artist, Buck
Owens, 15 to have a new one on
Capitol that should be good.
[t's hard to tell what will be best
—just about anything that goes
at the time."”

“We usually use the same
pieces from one year to the
next, like “White Christmas,'"™
said Gordon Fruitman, of the
sizable Trio Vending Co. “That's
still tops as far as I'm concerned
—with Bing Crosby (Decca) or
Guy Lombardo (Decca).”

Mrs. Belle Fruitman, who han-
dles the firm’s record buying and
programming, noted that they
have about 20 versions of this
favorite with Elvis Presley, John-
ny Mathis and Bobbie Helms
also among the leaders, as well
as r&b and hillbilly wversions,
“We put them out on the respec-
tive type of stops. We give all of
them the standards—depending
on what they ask for.

“We fill whatever requests
they ask for. I save the Christ-
mas numbers because they
always ask for these nostalgic
pieces.

“But we haven't given it any
thought yet for 1965. We start
putting Christmas music out at
Thanksgiving time. I don't have
to worry ahead, as I already have
standards stocked.

“We will go to the one-stop,
find what novelty tunes they say
are going to move, and go on
from there,”

Miss Pearl Reed, of Ray Mu-
sic and Vending Co., concurs that
* ‘White Christmas' by Crosb
(Decca) is always a standard,
and we use it on all our spots.
Others that find favor here are
about all of the King Cole sea-
sonals, particularly ‘The Little
Boy That Santa Forgot’ and ‘The
Christmas Song' (Capitol).”

A rather iconoclastic view was
voiced by Joseph Ruggirello, of

Sound of Future

NEW YORK—Tower Sound
Recording Studios enables cli-
ents to "“listen™ to a crystal ball,
giving them a sneak earful of
the future. The device, a simple
juke box, will be installed in the
studio to give listeners an ac-
curate idea of how their new
disks will sound on location,

wwWw americanradiohistorv com

Favorites

Val's Music in  Dearborn:
“Christmas ballads and carols—
that's what you have to put on.

“In the years I've been in
business, I've learned that people
usually hang around the same
bar., Maybe they argue some-
times, but once a year they will
throw in the towel and want a
good time. Christmas is the one
time they do it

“*But everybody is sick of
hearing Bing Crosby. Very few
people are interested in it, be-
cause it's seasonal music. All
they get is Crosby and Perry
Como. The younger generation
doesn't go for these guys—they
don't like their music.

*The don’t go for church mu-
sic and Christmas carols. They
want the younger artists like
Brenda lLee or organ music in
jazz tempo for carols.

“Now there's a lot of money
floating around at Christmas.
But when they throw money in
the box and I look at the meter
—they're playing the pop tunes
and not the traditional numbers.
The 35-50-year-old group wants
music like Ray Anthony, Count
Basie and Glenn Miller—both
instrumental and with a singer.

“If you stock up with $50-8$60
worth of Christmas music on a

(Continued on page 67)

veteran Illinois operator related.
“But what I really wish we could
have are some good, smooth
Christmas records. Like this
Russ Morgan number. We really
could use them for our adult
stops,” he said.

Mid-South Has
(ld-Fashioned
Yulefide Likes

¥ Continued from page 63

bringing out of their libraries
this Christmas include “Silent
Might” by Crosby on Decca and
“Jingle Bells” by Crosby with
the Andrews Sisters, also on
Decca.

The operators also mentioned
several other records whose
popularity has been increasing
over the years—"Blue Christ-
mas,” Russ Morgan on Decca;
“Winter Wonderland,” Andrews
Sisters, Decca; "Silver Bells,"”
Bing Crosby-Carole Richards,
Decca; “Blue Christmas,” Elvis
Presley, RCA Victor; “Lone-
some Christmas,” Lowell Ful-
som, Hollywood; “The Chip-
munk Song,” the Chipmunks,
Liberty,

“Auld Lang Syne™ on several
different labels is another stand-
by with operators in this area.

The operators usually put
their Christmas records out
about Dec, 1 and take them up
in the middle of January. Most
keep a library of Christmas disks
and draw them out for use each
Christmas.

“I guess I've had some of my
Christmas records for 10 years,”
says Ray Underwood of Wallace
Amusement Co. in Columbus,
Miss.

Underwood operates machines
in four counties — Lowndes,
Monroe, Clay and Oktibbeha.

Drew Canale of Canale's
National Tobacco Co. in Mem-
phis, said the biggest disk by
far is “White Christmas.” Ca-
nale’s company operates 150 ma-
chines in Memphis and Shelby
County.

Like other operators, he’s al-
ways looking for a new Christ-
mas tune to add to his stock.
“We sure need a new one this
vear,” added Canale.

Many Memphis and Mid-
South operators five special at-
tention to the outside of their
machines at Christmas as well
as the inside, sprucing up the
boxes with gay Christmas deco-
rations.

Takes

Show on Road
' ]

I

i
f
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CHUCK MEYERS, United, Inc., sales manager check-lists Wurlitzer

3000 features for Robert Olsen (right) of Marinette, Wis.

MILWAUKEE—United, Inc.,
distributor of the Wurlitzer
phonograph, took a truckload of
the new 3000 models on tour

to Green Bay, Wausau and
Madison, Wis., following the
product’s introduction, and re-
turned here with an empty van.

The machine was displayed to
50 operators in Green Bay, 35
operators in Wausau and 40
operators in Madison.

Heading the United caravan
were President Harry Jacobs Jr.,
sales chief Charles (Chuck)
Meyers and service manager
Reid Whipple.
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CMMA Tribute to Miller
PN
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GEORGE A. MILLER (standing, left), president emeritus of the Cali-
fornia Music Merchants Association, receives plague from Henry
Leyser (right) at Los Angeles banquet. Leyser is current president
of the organization and is also vice-president of the Music Operators
Association of America. Seated at left is California State Assemblyman
Alfred Song.
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CONGRESSMAN GEORGE P. MILLER addresses CMMA gathering.
Harry Snodgrass (with cigaret), former president of MOA, listens
to praise of George A. Miller, who was honored at the meeting.
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EDWARD SCHNEIDER, managing director of CMMA's southern division;
Mrs. Eleanor Kirby (center), administrative assistant to Los Angeles
Mayor Samuel Yorty, and guest Gretchen Schneider enjoy banquet
proceedings.
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LOS ANGELES DISTRICT ATTORNEY'S CHIEF DEPUTY George Stoner
and wife Barbara (left), and operator Paul Vogel and wife Shirley attend
annual CMMA dinner-dance.
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By BEVERLY BAUMER

HUTCHINSON, Kan. — All
Kansas operators want for
Christmas is some brand new
lﬁﬂliday music that goes over red

ol.

“In the past few years there
have been no new holiday hits,”
said Harlan Wingrave, president
of Emporia Music Service, Em-
poria, Kan. “All we can do is to
program the old standard Christ-
mas tunes, and there's not much
money to that. It's largely just a
service to the location. The pub-
lic isn't concerned which ones
we play unless there's a hit tune
out. We put from three to five
Christmas records on each ma-
chine and ask location owners if
they have any special requests."”

The most effective Christmas
nusic has been the kind strong
with holiday atmosphere, Win-
grave said.

White Christmas

This year, as in the past, he'll
schedule Bing Crosby's “White
Christmas" on the Decca label;
“Winter Wonderland” by the
Andrews Sisters on Decca; “Sil-
ver Bells” by Margaret Whiting
and Jimmy Wakely on Capitol;
“Christmas Songs” by Frank
Sinatra on Columbia, and Robert
Rheims Carols by Mitchell Boy-
choir on the Merry Christmas
label.

Music head Alfred Bishop of
Hutchinson Vending Co., Hutch-
inson, Kan., hopes manufactur-
ers come out with some new
Christmas disks that have snap
to them.

“We get most of our profit
from young people and we need
music with life to it,” Bishop
said. “There are only two Christ-
mas tunes that have made money
for us. These are Brenda Lee's

Sales, Earnings
Up at Worlitzer

CHICAGO — Warlitzer Co,
President R. C. Rolfing an-
nounced last week sales and
earnings increases for the second
quarter (July-Sept.) and the first
six months of the current fiscaly

Sales during the quarter were
$11,808,690 compared to $9,-
215,626 a year ago, an increase
of 28 per cent. Net for the peri-
od was $487,830, or 54 cents
per share on 906,119 shares of
common stock. Earmings last
year in the period were $195.-
954, or 22 cents per share on
903,681 shares,

A strike at the company's De-
Kalb, Ill.,, plant in the second
quarter last year adversely af-
fected sales and earnings, Rolf-
ing said.

For the first six months (April-
Sept.) of this year, Wurlitzer
sales amounted to $20,783,280,
compared to $16,391,652 a
year ago, an increase of 27 per
cent, Earnings for the period
were $481,186 (53 cents per
share) compared to $163,236
(18 cents per share) last year.

Zakaras Joins
Editorial Staff

CHICAGO—Paul Zakaras has
joined the Billboard Chicago
editorial staff. He will be in-
volved in coverage of music,
audio retailing and coin machine
industry news.

A graduate of the University
of Illinois School of Journalism,
Zakaras worked for a Rockford,
lll., daily newspaper and a Chi-
cago publishing house before
coming to Billboard.

www americanradiohistorv com

~ Kansans Seek
4 Christmas Hit

‘Rock Around the Christmas
Tree' on the Decca label, and

another Decca, ‘Jingle Bell
Rock’ by Bobby Helms."
Tears

Bishop will program both this
year, in addition to “Merry
Christmas Baby"” by Charles
Brown on the Hollywood label,
and “Silver Bells" by the Fon-
tane Sisters on RCA Victor, two
tunes that he rates as ‘“‘consis-
tently good.”

“Christmas records aren't very
big with us,” he said. *We don't
make much money with them.
We always take Bing Crosby's
‘White Christmas' on Decca out
every year, but we don't get
much play any more. Every year
we use ‘The Chipmunk Song'
by The Chipmunks on Liberty
label at locations where parents
bring their Kids."

Bishop feels Christmas music
depends largely on what is re-
leased. He adds one or two new
tunes a year. Last year the only
new release that proved profit-
able for him was "Christmas
Tears” by the Four Seasons on
Vee Jay label. He'll program
that one again this year,

For play action plus extra
profits, get with the only
2-in-1 machine that com-
bines movies and records in
a single unit . . . get with

FILMOTHEQUE

-

DISCOTHEQUE

For Info—Write, Wire, Phone

Exclusive Rowe AMNi Distributor
En.Po. - S. Jersey - Del. - Md. - D.C.

D AVID R OSEN.] NC

BS5E M. BROAD 5T., PHILA , PA_  T¥123
Phone: (21% CEnter 2-2900

Say You Saw It in
Billboard

Patent Upheld”

. « . there is only one

{

to your location.

S

GOTHAM

EDUCATIONAL EQUIPMENT (0., INC,

91 Weyman Avenue, New Rochelle, N. Y. Tel.: (914) New Rochelle 3-8700

*The U. S. District Court of Denver upheld the validity of
U. S. Patent Number 3029078 and granted injunctions against
infringers on September 14, 1965.

B I@

Pool tables with curved cushions are old. Elliptipool is new.
A player, by using the two reference points, can accurately
judge all cushion shots in the same way he would use dia-
monds on a rectangular pool table.

Elliptipool 15 not a guessing game or novelty. It is a game of
skill and, once it is learned, it will continue to bring profits
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 Jchmelke

Dedicated to
superior workmanship

The Finest Name On

PRECISION
CUE STICKS |
—

We manufacture accurate,

durable, quality
Cue Sticks . . . Exclusively

For Information write

SCHMELKE MFG. CO.

Shakopee, Minnesota

Say You Saw It in
Billboard

Form Sales Agency for
V-Back Shuffleboard

By HAL REVES

DETROIT—Formation of V-
BACK Professional Shuffleboard

Sales, Inc., as a separate sales
agency was announced Tuesday

(2) by Jerry Stein, president of
Protocision Engineering, Inc,
The new organization will handle
the national sales of the V-
BACK Shuffleboard line, manu-
factured by Photocision, with the
sales department to be headed

by William Marcus. It will be
based at the headquarters of the
parent company in Detroit.
Regional representatives for
the sales organization are now

being appointed, Stein said, and
will soon be calling upon dis-
tributors, in addition to han-
dling local promotion for the
new V-BACK leagues. Several
leagues are already functioning
in a number of major cities.
An aggressive advertising-pro-
motional campaign for the new
game will shortly be launched.
Protocision will exhibit Nov.
7-10 at the 11th annual National
Licensed Beverage Association
Trade Show, to be held at the
Traymore Hotel, Atlantic City.
Both Stein and Marcus will be
present to meet with Eastern dis-
tributors and operators and
other persons interested in V-

(W) Vitliams BIG 3 FOR BIG PROFITS!

6 PLAYER TARGETTE GAME

BACK shuffleboard.

SHUFFLE
ALLEY

It tﬂ?ﬁdﬁj ELECTRONIC MANUFACTURING CORP.
A M

101 NORTH CALIFORNIA AVI

Cablé Addross. WILLE

HICAGO, ILLINDIS ED&18

OIN. CHICAGD

AVAILABLE FOR IMMEDIATE DELIVERY THROUGH YOUR WILLIAMS DISTRIBUTOR

BOB SLIFER
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Executive Director

Our 18th Year

We of N.C.M.D.A.

as the CMI wholesale distributors association recognize

our distinct responsibility to and for all distributors, to
manufacturers, operators and other trade associations;
all of whom we strive to serve conscientiously within the
framework of “true democratic principles.”

Are YOU a Member of
Your Own Trade Association?

THE NATIONAL COIN MACHINE
DISTRIBUTORS ASSOCIATION

10 Merh La Solle Streer, ‘:hn.'ugn. Mineis &0&02 Phane: S5Tote 1-40%4
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Carolina Trade Show Shots

WICO CORP. Sales Manager Ed
Ruber (left) of Chicago was on
hand with Southeast represen-
tatives in recent S. C. trade as-
sociation exhibit. (Full story ap-
peared in Billboard last week.)

Photo 4653— Y
LAWRENCE LESTOURGEON,
Charlotte, N. C. distributor, gives
operators’ wives the inside dope
on the Rock-Ola Grand Prix |l
phonograph.

FISCHER MANUFACTURING CO.
sales manager Frank Schroeder
gives elementary instruction to
operator's wife on new Fischer
coin-operated billiard table.

IRVING KAYE was in from Brook-
lyn for the S. C. trade show with

national sales director Mort Se-
core (right) of Chicago.

WHILE MEN TALKED BUSINESS,
their wives toured the Governor s
Mansion in Columbia.

SOL LIPKIN, field sales manager
for the American Shuffleboard
Co., has a laugh with convention
ﬁust speaker Woodward Brooks

ght), mayor of Andrews, S. C.

SOUTHEASTERN DISTRIBUTORS staff gathers about the new Seeburg

Electra phonograph

dancer. South Carol

ina Coin Operators

and go-
Association secretary Erby gaompbﬂl is at extreme left. Southeastern
vice-president E. W. (Shug) Inge is fourth from left.

= EE.E
el 1 Lo B M el

WURLITZER regional representa-
tive Harry Gregg (second from
left) has a word with Peach State
Distributing Co. officials regard-
ing the new Wurlitzer 3000 pho-

nograph.

SPARKS SPECIALTY CO. manager
Johnny Rowell of Atlanta explains
to South Carolina operator how
little LP's and the Rowe AMI| pho-
nograph team up for profit.

MNovember 13, 1965, BILLBOARD
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Chicago Operation Promoting Yule
Music; Could Use More Little LP’s

By RAY BRACK

CHICAGO—A major South
Side operating firm here decided
last week that scattering the cus-
tomary disks around the route
will not be the extent of its holi-
day programming this year.

Eastern Music Co. will launch
shortly after Thanksgiving a spe-
cial promotion of Christmas mu-
sic in “top locations,” according
to the firm's Warren Brown,

“We met just today and
planned our promotion,” Brown
said on Thursday.

“In our finer restaurants and

Detroit Favorites

® Continued from page 64

route you often don't get back
the cost of the records.

“I try to find something new
in Christmas numbers, but there
isn't. So I don't buy, even though
there's more money floating
around then than at any other
time of the year, and I'd like
to get some of it."

Marty Moss, of the Moss Mu-
sic Co., said, “We will probably
use the same records we used
last year and the years before.”

e take the records off each
year and save them,” reported
Dale Sauve, of the Sauve Co.

“Each year we might buy two
or three new records and add
them to our library of old fa-
vorites,

“I haven't seen a report on
the new 1965 releases yet. We
tend to wait until we start hear-
ing Christmas numbers on radio
and then buy the ones we think
will become popular.”

lounges we will devote an entire
title strip column to Christmas
standards by Nat King Cole,
Dinah Washington, Sam Cooke
and other major artists—a kind
of memorial series. An entire
column on the machine devoted
to this special offering will make
it stand out."”

Little LP Shortage

Brown confided that the firm
would prefer to program little
LP’s exclusively in this Christ-
mas promotion, but cannot be-
caus the product is not available.

“The little LP shortage is
with us all year long, however,”
he said.

Eastern’s operation is exten-
sive in Chicago’s large racially
integrated neighborhoods.

The special emphasis by East-
ern on Christmas programming
is exceptional in the local indus-
try, Veteran operating firm ex-
ecutive Earl Kies, president of
the Chicago Recorded Music
Service Association, Inc. (the
metropolitan operators associa-
tion), reported that the firm he
heads, Apex Music, “sticks by
the standards.” This amounts to
insertion of a handful of sea-
sonal selections per machine.

A Must

* ‘White Christmas’ is a must
on every machine,” he said. * *Si-
lent Night' and ‘Adeste Fideles'
are passe. They seem to be too
religious for today's tastes.”

Kies made the significant
point that the brief Thanksgiv-
ing - to- Christmas period pre-
cludes much influence of air
play on the programming of
newly released holiday singles,
“We stick with the old standards
because the air-play influence

I

- "...._"'- L. ‘.}'- ¥
v

comes too late to create demand
by juke box patrons for seasonal
hits.”

“We never do much more
than program the old standards
either,” declared a spokesman
for Mary Gillette's Phonograph
Service Corp. "Locations com-

plain that we always have the
same old stuff on, but lf it's not
on they also -::ﬂmp]am

Phonograph Service programs
five or six Yule-type records per
machine,

Five or Six

“The average operator buys
five or six new tunes ma-

chine every season,” a Music
Box One-Stop spokesman told
Billboard. “The operator 're-

‘plenishes his old standard supply
and, under the influence of air

play, picks up a Christmas hit
or two every year.”

Reflecting the downstate view
was Les Montooth, owner of
Montooth Music Service, Peoria.
An operator of juke boxes ex-
clusively, Montooth’s firm lg:m-
grams standards during the holi-
days, “with perhaps an oc-
casional novelty number in teen-

age spots. Kids are full of life
during the holidays, while in the
bar a patron will get sentimental
and get a yﬁammg to play ‘White
Christmas.'

N. Y. Yule Juke Box Programming

® Continued from page 63

“For example, if I have a lo-
cation that likes the sweet sound,
singers like Perry Como, Al
Martino and Jerry Vale, I can
always expect good play out of
any of their holiday records. In
Negro locations I program things
like ‘Christmas Song' by Nat
King Cole and other holiday rec-
ords made by Negro artists, In
certain places I might use holi-
day music with a more modern
sound, more of a beat, on the
order of ‘Jingle Bell Rock.’

Must Appeal to Clientele

“You always have to appeal
to the clients of your locations,
and their tastes differ even in
Christmas music. The great
standards like “White Christmas’
are popular everywhere, but be-
yvond that it is important to pick
out the disks with the special
appeal for a particular set of
people.”

Buffalo one-stopper Florence
Bloom agrees with Smythe. "We
always do a good business dur-
ing the holiday season. Last year
I sold thousands of Christmas
records to operators. The rest
of the country must be losing
its Christmas spirit.”

On the other hand, New York

J,.g.-\.‘.ﬂgﬁi‘-‘ = i}

‘:t:.-____ ;.' _-'_';.

City one-stopper Edward Port-
noy flatly stated that he does not
stock any Christmas records. “If
something new becomes popu-
lar,” said Portnoy, “and the op-
erators ask for it, I'll order it.
But, as a rule, 1 find that oper-
ators in the city aren’t interested.
They use a few of the old stand-
ards year in and year out and
don't care to hl.ljl’ anything new,
It doesn't pay.’

Anna Brock of Paul Novelty,
a Whitehall operator, agreed
with Portnoy. “We just can't
afford to take too many hit
records off in order to program
Christmas music that will not
get much play. We use them
where the locations ask for them
and that's about all, What we
need is a lively new Christmas
hit by a modern artist. People
are tired of the oldies.”

Ben Feinberg of Monarch
Music Co. in New York City,
said he programs a few Christ-
mas records for each location.
“There are generally some peo-
ple who want to play them, and
it wouldn't be right not to have
them on,” said Feinberg. “We
don't program Very many,
usually just the old standards,
plus a few requests by location
owners. It doesn’t hurt us finan-

- _:-Fr. 1'
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cially. How much can you lose
by putting on a few Christmas
records among 200 selections?”

Few Locations Request It

Millie McCarthy, president
of New York State’s Coin Ma-
chine Operators Association and
head of the Hurleyville-based
Catskill Music Service, said she
doesn't do much Christmas pro-
gramming. “Except where the
location owners like the holiday
touch, and ask for a dozen holi-
day songs, we use a few of the
old classics. Bing Erusb}rs
‘White Christmas,” Guy
bardo's ‘Auld Lang Syne' and
a few others have to be on, Be-
sides that it isn't worth it. If a
hot, new number came along I'd
certainly use it. But there hasn't
been a real good one for a few
Fﬂm.i‘

The reason for the decline
of Christmas music on juke
boxes? ’

“People are saturated with
it,” said Millie. “Every depart-
ment store plays it continually
for about a month before Christ-
mas. People go into a gin mill
to take a break from the routine.
If they hear Christmas music all
day they're not going to pay to
listen to more; they'll play some-
thing different.”

_:r-h
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new trim.

» Self-cleaning metal runways.
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FISCHER MANUFACTURING COMPANY,

INC.
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Complefely Reconditioned
Guns and Baseballs

Bally Ball Park .......... 5
Bally Heavy Hitter .......
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Williams Official BB, .. ..
Bally Bull's-Eye Gun
Daole Desert ter,
Cenco Big Top. .
Cenco Stote Fair. .......
Midwoy Bazooko .
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Umited Pirate Gun, .. ......
Willioms Crossfire ., .. .....
Williams Vanguord |
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Wurlitzer 2204 .......... 265.00
Worlitzer 2404 . ......... 343.00
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Wirlitzer 2800 . .....000..
Sesburg IWT ....civvivane .95
Worlitzer 5210 Wall Box .. 3500

Call, Write or Cable.
Cable: LEWJID

Exclusive Wurlitzer Distribufer

1311 N. Capitol Ave,
Indianapolis, Ind.
Tel.: MElrose 5-1593

Say You Saw It in Billboard

‘Adults Play Juke Boxes More
During Holidays'—L. A. Operator

By BRUCE WEBER

LOS ANGELES—Juke box
operators, preparing for Christ-
mas season record progr
flatly state that the “oldies are
not only the goodies,” but the
the only tunes that really pay
off in the cashbox.

Bing Crosby singing “White
Christmas,” and other standards
of similar vintage receive unani-
mous approval from juke box
operators eager to share in the
wealth of the holiday season.

And record manufacturers,
aware of the complexities of the
holiday season, annually re-re-
lease not only the “oldies,” but
also attempt to unearth “gim-
mick"” tunes that juke box oper-
ators, on occasion, have used to
bolster their profits.

Operators here still recall
novelty tunes—"I Saw Mommy
Kissing Santa Claus,” “Rudolph
the Red-Nosed Reindeer,” “San-
ta, Baby"” and “Green Christ-
mas"'—that have provided juke
box listeners with holiday cheer
and operators with holiday cur-
rency.

At least four of five standards
and several novelty tunes find
their way on juke box program-
ming schedules each season, es-

importance of

pecially in bars and taverns

where the atmosphere is con-

ducive to holiday spirit.
Offbeat

While operators favor the
standards, they also realize the
teen-age and
young adult programming and
visually provide that Hs%ening
audience with offbeat versions
of Christmas standards recorded
by rock ‘n’ roll musicians.

One operator in Hawthorne,
Calif.—where the Beach Boys
had lived, gone to school and
got their start—always programs
seasonal music from that youth-
orientated group.

But isolated holiday program-
ming is rare. Operators realize
that standards are ideal for juke
boxes, especialy for an adult-
orientated market that usually
spends more money on juke
boxes, espe:talljr for an adult-

other ge

Chapman a former op-
Emtnr and now a representative
for Kings Distribution Co., Los
Angeles, said Christmas pro-
gramming should be for adults,
with a smattering of music for
the teen-ager.

“Adults seem to play juke
boxes more during the holiday

season than they do at any
other time of the year,” Chap-
man said. “Smart operators
know this and save the standards
for adult tastes."

Hold Standards

“The manufacturers do a cap-
able pob of supplying the oper-
ator with fresh tunes. They also
realize operators must program
specially for Christmas,” said
Jack Leonard, a representative
for Advance Automatic Sales
Co., Los Angeles. "Although
adults prefer standards,” he said,
“an operator also must keep the
young adult in mind.”

“Smart operators,” said
Chuck Klein, of the R. F. Jones
Co., “will hold standards from
year to year to save the expense
of purchasing new holiday mu-
sic,”

“Programming, whether it be
holiday music or not, must de-

nd on the location of the
Jjuke box,” said Leo Simone,
of Badger Sales & Vending Co.,
Los Angeles. "Operators realize
if a juke box is in an establish-
ment populated by teens he
must provide holiday music
that swings. If it is a class es-
tablishment the music can vary,
but with an adult flavor.”

Yule Songs Unprofitable,
Claim Tarheel Operators

By LAMAR GUNTER
CHARLOTTE, N.C.—Christ-

mas music is viewed as an un-
profitable, if somewhat necessary

thing, by many operators in the
Charlotte area.

“Holidays are mnothing but

trouble,” said Theodore Thevaos,
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owner of Owl Music Co. “I don't
make any money on Christmas
records and as soon as Christmas
is over they holler for you to get
them off the machines.

“The places that ask for a
holiday record, I'll put it on,” he
said, He added that his best
Christmas record is Hugo Win-
terhalter’s “White Christmas”
backed by “Blue Christmas."”

Raymond Haire, owner of
Harmony Music Co., agrees with
Thevaos. “l do as little as possi-
ble. Christmas records are a los-
ing proposition. They don't make
you any money unless you have
a real hot number."

Haire named one that he could
remember making good money
for him—"I Saw Mama Kissing
Santa Claus."

“Play of Christmas records
has declined, even for the stand-
ards like ‘Silent Night,’ and
‘Adeste Fidelis." "White Christ-
mas' was a big hit when it first

Casola Extols
ICMOA Values

CHICAGO—Lou Casola, re-
cently elected president of the
Ilinois Coin Machine Operators
Association, declared recently
that the young organization has
already proved its worth and in-
vited all members of the industry
to join and help promote the
interests of the trade.

One of the most important
accomplishments of the associa-
tion, said Casola, is the part it
played this year in passing “a
law through both Houses of the
Legislature repealing the coin
machine license. Unfortunately,
the Governor vetoed it, but our
effort shows what can be done
through organized activity.”

Casola said repeal of the li-
censing “would save the industry
many thousands of dollars, and
at the new session of the Legis-
lature we will be back trying

again,
“To make ours a bi
better organization,” sa EFT Casola,
“1 will need the help of everyone
connected with the coin machine
business in any way, and this
includes operators, distributors,
factories and supply companies.”
Casola announced the group's

next meeting dates as Jan, 29
and 30 in Springfield.

came out, but it has declined in
recent years, It is just the change
in America. A Christmas record
by the Beatles would sell,” Haire
said.

Johnny Ipock, a Charlotte op-
erator who covers about 10
counties, agreed that “White
Christmas” and other standbys
are declining in popularity.

“If a Christmas record is going
to sell, it'll have to be somethin
new,” Ipock said. “Elvis did
right with Christmas records.”

Ipock said he has about 100 to
150 Christmas records that he
keeps from year to year and that
he sprinkles them through his
locations.

Robert Austin, another Char-
lotte operator, said the only
Christmas record he makes mon-
ey on is “White Christmas” by
the Drifters. “That's because it's
jazzed up,” he said.

His other standby is “Silent
Night" by the Four Aces.

Austin said his practice is to
put on his Christmas records
during Thanksgiving week and
leave them until the first time
he works the machines after
Christmas but, he said “they're
dead Dec. 26."

Wallace and Granger to
Address North Carolinans

CHARLOTTE, N. C.—Mu-
sic Operators of America Presi-
dent John A. Wallace and MOA
Executive Vice-President Fred
M. Granger will address the
regular meeting of the North
Carolina Operators Association
here Nov. 14.

According to NCCOA presi-
dent Fred Ayres, who was elect-
ed to the MOA board of direc-
tors this year, the MOA officials
“will inform us of Federal legis-
lation matters and what action
we should take with regard to
it. This Federal legislative action
15 near and dear to our hearts
and pocketbooks.

Wallace, of Oak Hill, W, Va.,
is also president of the coin ma-
chine operators association in
that State.

Memberships

Granger will arrive in ad-
vance of the Nov. 14 business
meeting for discussions of re-

gional and national association
membership with NCCOA offi-
cials. Granger was invited to an
association meeting in Greens-
boro in December of 1964 for
the purpose of establishing a
dual membership drive for both
the national and State trade as-
sociations.

Present oficers of the NCCOA
with Ayers (operator of Fred
Ayers Music , Greensboro)
are &l::hmF H:lmn.“"ufamm Mu-
sic ayetteville,
treasurer; David smm
Amusement Co., Fa Htmrﬂlc
first vice-president; Jac Wﬂ]lau.
J. F. Wallas Music Co., Ashe-
ville, second vice-president, and
Keith Prevette, Carolina Music
E,n., Salisbury, third vice-presi-

ent.

The NCCOA represents mu-
sic operators only. State law
prohibits operation of amuse-
ment games.
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Philly Goes With Ethnic Crosby’s “White Christmas’ Has
Interracial Appeal in

And ‘Evergreen’ Records

By MAURIE H. ORODENKER

PHILADELPHIA — While
the Christmas season figures big
for the music business here, it
provides little plus for the music
machine operators. For the most
part, the machine locations as
they shape up today do not
lend themselves to special atten-
tion for the holiday season, key
operators explain,

Save for a “Jingle Bells" or
“"White Christmas" side, Christ-
mas music gets little or no play
at the large number of teen-age-
play spots where the program-
ming is oriented to rock 'n’ roll
or discotheque music.

Operators generally put no
more than six to eight records
into the machine to take care of
the Christmas play. This adds up
to 12 to 18 sides,

Where there is diverse patron-
age at the wvarious locations,
some operators will place Christ-
mas records in the machine only
upon request of the location
owner. Moreover, it's a short
season, with the holiday music
generally added after Thanks-
giving Day and put back into
the storage bins right after New
Year's Day.

According to Harold Biren-
baum, whose music machine op-
eration carries his own name,
it's dc:lnrlérs EE Christmas music
stan at gel any appreci-
able play during the holiday sea-
son. This takes in the evergreens
by Bing Crosby and Perry Como
with the emphasis on “White
Christmas” and a few carols plus
“Jingle Bells.”

Away

_ "With radio and television giv-
ing listeners a steady diet of
Christmas music, and with the
loudspeakers in ev bank, de-
partment store and the shopping
centers blaring away with Christ-
mas music,” says Birenbaum, “it
seems as if the patrons have had
their fill of Christmas music each
day and are not inclined to spend
any money to hear something
they've been hearing all day for
free. Even the background music
in restaurants and factories is
heavy with Christmas music. As
a matter of fact, I believe the
people look to the music ma-
chines for a welcome relief to
give them something else than
Christmas music.”

The only deviation from the
standard fare is in the event that
a new record has come up and
made the holiday grade. “Ru-
dolph, the Red-Nosed Reindeer,”
for example, made fine Christ-
mas profits the year it was re-
leased. But its profitability has
now tailed off.

~However, special attention is
given to special interest situa-
tions, Birenbaum hastens to point
out. The Christmas music re-
corded by the late Mario Lanza
gets tremendous play at Biren-
baum’s locations in South Phila-
delphia’s Italian colony since it
was that area which spawned
Lanza, and interest in his sing-
ing is still very much alive,

Special Interest

Attention to special interest
situations is also the practice of
Elliot Rosen, who manages Da-
vid Rosen Music. Christmas mu-
sic generally, says Rosen, is
placed in the machine only upon
the request of the location own-
er. The half dozen or so Christ-
mas records are primarily stand-
ards unless a new hit pops up.
They include Bing Crosby's
“White Christmas” and the Har-

ry Simeon Chorale’s ‘“Little
Drummer Boy” as the play
leaders.

Special attention is given by
Rosen to locations in ethnic
areas, particularly Peolish and

Slavok-oriented locations where
the polka rhythm must accom-
pany the holiday song to attract
attention. Attention to the musi-
cal beat is also given to the holi-
day records placed at teen-age
stops. Here Rosen finds success
with the “Surf and Santa™ re-
cordings, particularly “Mr.
Santa” (“Mr. Sandman™).

While not Christmas music as
such, the string music on records
i5 in the holiday spirit and Rosen
finds tremendous response to the
string band music, particularly
the iod between Christmas
and New Year's Day. Since the
string bands are traditional to
Philadelphia, highlighting the tra-
ditional New Year’s Day Mum-
mer's Parade, Rosen takes ad-
vantage of the fact that virtually
every local string band has re-
corded on the Sure Records label

here.

As a result, Rosen places
string band music in each area
which spawns a string band,
Since virtually each string band
is a neighborhood or suburban
community enterprise, they can
never get enough of the string
band music played by their own

By 0. R. ALLEN

DALLAS — Juke box opera-
tors in this area are almost
unanimous in their belief in the
popularity of the old favorites
when it comes to Christmas sea-
son programming.

Jean Woods at American
Music Co. was emphatic in
stating that the old standards
have been going best on location
for the past several years, Nam-
ing soma of these, she listed first,
of course, Bing Crosby's record-
ing of “White Christmas.” Some
managers of locations, especially
tavern managers, estimated that
this recording is played by a
margin of three to one over any
other Christmas music.

Other recordings rated high
in popularity for the holiday
trade at American Music were
Charles Brown's “"Merry Baby™
and Nat Cole's "Christmas
Song.”

“backyard” band. The music of
the string bands are the pop
standards to the march tempo
rather than the conventional

Christmas music.

“White Christmas” is still the
most popular at locations patron-
ized mostly by whites and also
at spots where the customers are
predominately Negro. At Negro
locations Charles Brown is a
very popular artist as well,

Mavis Hickman at B & B
Vending was also strong in praise
of the old standards, with, as
usual, Bing Crosby ranking first
with “White Christmas.”

A vocal group much in de-
mand season after season is the
Andrews Sisters.

Another Christmas favorite
which has been around for a
long time but which has seen an
upsurge in popularity during the
past few years is “Silver Bells.”

Requests

Questioned about success with
new recordings of Christmas mu-
sic, B & B Vending said that
these had not done very well.
Last season, for instance, they
only bought between 15 and 20
new disks and these were for lo-
cations which had requested the
special numbers.

Some firms said that no prof-
its at all were to be made from
Christmas music. This was a
statement by Stanley Schultz at

Dallas

Texas Music. He said, “We don't
make any money out of Christ-
mas music.” He did admit, how-
ever, that “Silent Night" and
“White Christmas” were avail-
able for locations at that season.

Operators, managers and own-
ers of taverns were questioned
on the subject of Christmas mu-
sic. Most agreed that the Yule-
tide songs begin to get their first
play soon after Thanksgiving
and run on through New Year's,
with, of course, “Auld Lang
Syne" taking over at the end of
the month.

Elmer R. Solomon, owner of
Sol's Turf Bar & Grill in down-
town Dallas, said that his spot
starts playing the Christmas
songs sometime early in Novem-
ber, Like the operators, Solo-
mon ranks Bing Crosby’s “White
Christmas” at the top of the list
in popularity, pointing out also
that “Silver Bells” is a consistent
favorite.

One favorite noted by the
tavern and grill owner which has
a steady level of popularity year
after year but which doesn't per-
haps get as much publicity as the
top-ranking favorites is “Blue
Christmas™ by Ernest Tubb.

ORIGINALITY
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Government Subsidizes
Denver Coinmen School

DENVER—The federal gov-
ernment’s Manpower Develop-
ment Training Agency is watch-
ing with interest the progress of
the coin-mechanics school it is
subsidizing here.

Jack Moran, veteran coin me-
chanic, has received approval to

WANTED—Used
Standard
Metal Typers

SER. NOS. UP TO %00
AND OVER 1500

Must be in operating condition,
All ports complete,

575.00

(Delivered)

Addrass:

Billboard

BOX D-260
CINCINNATI, OHIO 45214

Please Advise Quantity,
Serial Nos., Condition.,

start a class of 10 to 12 students
at his Institute of Coin Opera-
tions. This will be the first gov-
ernment-financed formal educa-
tion for juke box and game
mechanics to be offered outside
New York.

The government will furnish
tools, tuition costs, and a sub-
sistence allowance of $50.00 a
week per student., Area distrib-
utors and operators are co-
operating by providing essential
equipment for practical repair
training.

Moran visited Washington,
D. C., in October to finalize the
details of the program and to ask
for a much larger enrollment
allowance for future classes.

The mechanics course is pop-
ular with students as well as gov-
ernment because the school can
practically guarantee immediate
employment upon graduation.
The students currently signed
for the program have widely
diversified backgrounds, ranging
from a retired master sergeant
to a pair of teen-agers fresh out
of high school.
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COINMEN IN THE NEWS

SAN FRANCISCO

The Patton Music Co., Inc., Modesto, Calif.,
has begun one of the largest expansion programs
ever experienced by a distributing organization.
The firm has opened a branch operation in the
San Francisco Bay Area for its juke box lines,
and has formed a subsidiary to distribute and
service vending machines in the entire Western
State area. W. R. (Bud) Patton, president of the
company, announces the opening of a branch at
517 Marine View Street in Belmont, suburb of
San Francisco, to extend distribution of the entire
Rock-Ola line in the Bay Area. The company
handles all equipment made by this supplier.
Gordon Zook has come from the Pepsi-Cola Bot-
tling Co. of Los Angeles to manage the new branch,
where he was involved in vending machine sales.
Bud has also formed a new company known as
the Pacific Vending Service, headquartered in
Modesto, and has won the contract to service
every one of the company-operated Standard Oil
Co. service stations in all of the Western States—
some 800 of them. Bud is also president of this
firm.

As Pacific Vending, the company has placed
cigaret and soft drink venders in all of the sta-
tions, as these are considered “basic,” and is fol-
lowing this with selected placements of other types
of vending machines. All of the soft drink ma-
chines are for 12-ounce cans, and consist of
Rock-Olas, Vendos and Vendolators. Their ca-
pacities range from 185 to 400 cans, with five
selections each. The firm has also placed 235
candy venders, in this instance all Vendos, in 200
to 450-bar capacities, with 10 selections each,
There are also some 25 coffee venders, 20 ice
cream machines and several ice-makers. To serve
all of these States, Pacific Vending has opened
additional branches besides Modesto and Belmont.
General manager of the firm is Herb Lindsley,
who heads the new Los Angeles office at 2704
West Pico, and other regional offices have been
opened in Portland, Ore.; Seattle, Wash., and
Phoenix, Ariz, A total of 20 Ford Econoline
trucks has been purchased to service Pacific Vend-
ing’'s 2,000 or so machines on a weekly basis.
Headquarters for both Patton Music and Pacific
Vending are at 611 Eye Street, Modesto. Associ-
ated with Bud in the company is his father, D. D.
Patton, who founded the firm in 1930, and his
stepbrother, Les Atherton. The elder Patton con-
tinues active with the company after some 35
vears although not on a full-time basis.

GODFREY LEHMAN

LOS ANGELES

Al Bettelman, C. A. Robinson Co., reports the
boss, Charles Robinson, is feeling much improved
after his recent operation and has returned to Pico
Boulevard for part-time duty, Bettelman says C.
A. will be in his office fulltime “sometime in No-
vember.” . . . Leo Simone, sales manager of Badg-
er Sales & Vending Co., back from a business trip
to San Diego. . . . W. C. Kelly, an operator from
Phoenix, shopping at Badger. . . . George Mura-
oka, Simon Distributing Co., passing time working
on export orders to a European country,

H. 0. Champan, Kings Distributing Co., tired
but happy after his business trip to the San Diego-
Brawley-Indio area. He'll make a “follow-up™ trip
to the same area shortly. . . . William Yedlin,

operator from Sherman Oaks, spending his leisure
moments hunting and fishing in Montana. . . .
Jim Wilkins, of Paul A. Laymon, Inc., reports
Walter Hamilton of Arizona, Les DeChene of
Nevada and Ed Young and Larry Spraw, both of
Fontana, visiting.

Phil Giannone, games mechanic for Paul L;K-
mon, left the Los Angeles scene for a quiet fish-
ing hole. . . . Russell Early, also of Paul Laymon,
will undergo an operation later this month. . . .
Sad to report the passing of Sheridan Thompson,
an operator from Long Beach (Sept. 16); Mrs. Tom
Wall (Sept. 14), and Waldo an operator
and mechanic from El Monte (Sept. 27). . . . Stan
Larsen, Struve Distributing Co., had service
schools in Oxnard (7) and in San Diego (5) which
explained the new Seeburg Electra for all opera-
tors. Conducting the seminar was C. 8. (Britt)
Britton. Ray Clark and Nat Hockman represented
Struve Distributing at the schools. . . . John Fulton
conducted a service schoul (11) in San Diego on
the Seeburg vending equipment with emphasis on
the new Dry-Ground coffee vender. . . . Larsen
also reports the planning of upcoming service
schools for both phonographs and vending in
Phoenix.

Henry Tonick, of the C. A. Robinson Co., all
smiles after his son, Mike, was picked as one of
150 high school leaders throughout Los Angeles
to take part in a “*Law and Order” seminar spon-
sored by the Los Angeles Junior Chamber of
Commerce and the Los Angeles city schoals. . . .
Elsie Nakasone returned to the R. F. Jones Co.
after an 11-month absence, She was busy having
a baby. . . . Bob Portale, of Advance Automatic
Sales, reports that the Gottlieb Bank-a-Ball and
the Chicago Coin Par-Golf are doing well. . . ..
Fred Anderson, operator from Solvang, shopping
at Paul A, Laymon Co.

Frank Negri, phonograph sales at Struve Dis-
tributing, back from a Denver visit. Mort Drootin,
background music department, also from Struve,
enters the hospital for surgery. . . . Mr. and Mrs.
William J. Suter, of Manila, Philippines, spent
severnl days on their around-the-world business-
vacation trip with Joseph S. Duarte, of Badger
Sales & Vending Co. Also visiting Badger was
Armando Vizcarra, of the Philippines.

BRUCE WEBER

ARKANSAS

The Camden Novelty Co. of Camden, Ark.,
changed hands this month for a reported $38,000.
Formerly owned by the late Bill Smeade, 1t was
sold by his widow to J. R. Robinson, who of late
has been in the cattie auctioneering business in
Hope, Ark., and at one time was a juke box oper-
ator in Houston, Tex. “I'm happy to get back in
the amusement business,” said Robinson, who
plans to add new equipment and make other im-
provements to the route. . . . Deaths this month
included Max Box of Fort Smith, Ark., owner of
Arkansas Music Co. and a veteran of 15 years
in the music and game business, who died of a
heart attack at age 55; Mrs, Anna Jeanne New-
man, 39, former employe of Sammons-Penning-
ton Co. in Memphis, also a heart attack victim;
and Howard Miller, 46, route manager of Hope
Novelty Co., Hope, Ark., who was killed in an
auto crash. ROY HAMILTON

Downstate Ohio Scopitone Rights To Pioneer Co.

CHICAGO —The Pioneer
Vending Co. of Cincinnati and
Dayton, Ohio, has been named
distributor-operator for Scopi-
tone in Southern and Central
Ohio, announced A. A. Steiger,
president of Tel-A-Sign, Inc.

Joseph Westerhaus, Pioneer
president, in conjunction with
Tel-A-Sign, demonstrated Scopi-
tone to the trade and press at a
special showing at the Carrousel
Inn, Cincinnati, Thursday (28).

Tel-A-Sign, owner of Western
Hemisphere rights and 95 per
cent of the stock interest of
Scopitone, has already set up 34
distributorships in Chicago, New
York, Miami, Los Angeles, San
Francisco, Las Vegas, and other
key areas.

Scopitone, the coin-operated
video phonograph which shows
color sound films of stars per-
forming hit numbers, has re-
ceived widespread popularity in
Europe and is now reaching for
the American market., More than
1,200 Scopitone machines are
already on location in the U. S.

wwWw americanradiohistorv com

JOE WESTERHAUS (left)., president of Pioneer
nati and Dayton, Ohio, who has just been named distributor-operator
for Scopitone in Southern and Central Ohio, is snapped with Joi
Lansing, recently signed to the Scopitone roster of artists, at a special
showing at the Carrousel Inn, Cincinnati, Oct. 28. At the right is
Jim Farson, of Billboard's Cincinnati staff.
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Vending Co. of Cincin-
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MODEL OF
VERSATILITY

e If there ever was an all-location
phonograph, the Wurlitzer Model 3000 is
it. Carefully proportioned to find space

in a fast food lunchroom. Smartly styled to
match the decor of the most luxurious

cocktail lounge, the “3000" is versatile
enough to please all types of patrons. The
leisurely eater can enjoy the ten top tunes
for a half dollar, thanks to the Golden

Bar feature. The “grab-one-on-the-run”
patron can slip in a dime for a single. All
will thrill to the output of this great Stereo
Music Center. So will the operator to the
input of coins it collects. See your
Waurlitzer Distributor.

STEREO MUSIC CENTER

THE WURLITZER COMPANY
NORTH TONAWANDA, NEW YORK
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Pop LP Spotlights are those
albums with sufficient sales
potential, in the opinion of

Billboord's Review Panel, t
achieve o listing on Bill-
board's Top LP's chorts. Spot-
light winners in *other cate-
gories are selected on the
basis of their potential te
become top sellers in their

respective areas,

~/THE STEVE LA'I\'HEHGE SHOW

B Ly
ol Faorsny

POP SPOTLIGHT

THE STEVE LAWRENCE SHOW
Caolumbia CL 241% (M); CS5

9219 {5)

Feggimng This new |:|;]Ll|.;l|i.j|: upan |:|n|;|5 hE
sings on his new TV musical serles and |

1ur|ng many pf Wiy recent yingies, L.ﬂ\hffl‘ll‘_ﬂ
has a winner in this well programmed LP
Among the standouts are “"The Swestheart
Tree," ""What Now My Love" and an un-
usual approach to "What's Mew, Pussycal.''
Wl |:|r¢|'ll.||:1:d fear pregramming  and vales

gl FOP SPOTLIGHT
THREE AT THE TOP
Tem Jones ! Johnny Rivers
Freddie & the Dreomers.
Tower T S007 (M)

Comhbining three hot talenfs inte one LP it
indeed & stroke of sales genius. The Fea
fured Tom Jones” hir "'Little Lonely One'
and the hifs of Freddie and the Dreamers,
“I'm  Telllng You How™ and "You Were
Made far Me," are enough ta sell the pack-
age. However, there are three strong blues
rockers by Jahany Bivers as an added plus.

UL A0 iEs paey ‘d

BEIEAMERD

! TR 5T

mﬂlﬂfﬁ HEHIHi] THE TERR

@ COUMTRY SPOTLIGHT
N
F BEHIND THE TEAR
Sonny James. Copitol T 2415

(M); ST 2415 (5)

Pegged wpon hiz Ma. 1 singles hit "Bohind
ihe Tear,” Sanny James will mee! wilth the
same impact on the album chart; In this
new collection of tep country material. Per-
farming tn his unbeatable “‘heart singing™
gtyle, "1l Mever Be Anything But In
Love 'With You' and "It's the Little Things"
are Two more examples of his extracrdinary
Iyric feel and wnderstanding

AL CAST SPOTLIGHT

ON A CLEAR DAY YOU CAN
S5EE FOREVER
Original Cast. RCA Victor

.-I
LOCD 20048 (M); LSOD 2004 (5)

The Alan Jay Lerner-Burton Lane score makes
this ariginal Broadway cast album a note-
warthy addition fo the musical theater shelf.
Lane's charming meledies and Lerner’s sharp
gnd withy Iyrics get standout showcasing by
the principals, Barbara Harris and John
Cullum, Other cast members also shine [n
this fopnotch disk,

ON A e,
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war CPHARLIE s
o RICTE

POP SPOTLIGHT

THE MANY NEW SIDES OFr
CHARLIE RICH

Smash MGS 27070 (M); SRS
&7070 (5)

Rich has a commercial ftem i fthis. his
glbum  debut for Smash. With either a
tlow easy dance beat or a hard driving boat
back him up, he wails through an outstand-
ing pop ' pregram, "Moonshineg  Minnie™
saunds like an answer fto ‘"Mohair Sam."
whitle “"Just a Littie Bit of You™ & an-
other standout by Dallas Frazier

POP SPOTLIGHT
&

THE a4 SEASQOMNS S5ING BIG
HITS BY BURT BACHARACH/
HAL DAVID/BOB DYLAN
Philips. PHM 200-193 [(M}; PHS
A00-193 {5}
Hot sales 1fem here, with the il single
“Doen’t Think Twice' by the Wonder Who
featured., Frankie Walll s the wvoice behind
the new mystery group, Bob Crewe has origl
nated a clever idea of combining the unigue
sound of Valli with established hits from
the pens of Bacharach, David and Dylan

PHILIPS

QHMHI INS wne BIG HITS

v Burl Bochoroch ... Hol Dovid ... B

i Dy

Merry
Christinas

SOUNDTRACK SPOTLIGHT

&

HARUM SCARUM

Elvis Presley. RCA Victor LPM
3448 (M); LSP 3448 (5)

Another -salés giant from the latest af the
long string of Fres!l].'i soundfrack hifs, A
pulsating swinger, ‘Shake That Tambowy-
rine,” and the rocking ""Hey Linle Girl™ are
singies possibilities, while "5 Close, et
S5a Far” s a well-done and tender ballad,

POP SPOTLIGHT

HOUSTON

Dean Maortin, Repriaza R 4181
{M); RS 4181 (5)

Based upon his current hit M1 Will" and
the recent ““Houwsfon,” here's another power-
houvse wales package fer Marlin,  Salid ae-
rangements by Bill Justis and featuring the
lack Halloran Singers, the material is coun-
fry ariented -and right up the alley of The
siylisk, “'Snap Your Fingers" and “Detour
are extremely well done in fhis program
with fine production werk by Jimmy Bowen,

LEAD AT 100s1}

ROGER WILLIAMS -
AUTUMN LEAVES -1965

POP SPOTLIGHT

Saluting the 10th anniversary of the brilliant
pianiat's hiv “Autemn  Leaves,” 1his album
gets off to a wonderful start with this
year's wversion of the sfandard, Also in-
cluded are superh, lugh renditions of "'Mona

AUTUMN LEAVES—1945

Roger Williams. Kopp KL 1452
(M)

Lisa,” ""Owr Love" and “Lollipop and Roses.'

A programming and sales musf,

POP SPOTLIGHT
’g;

TCF Hall TCF 8001 (M)
Featuring his hits “'Laurie”™ and "The Girl
From Peyton Place,’" this strang sales item

sefved 1o display Lee's varied talemts. His
Memphis background i3 brought out in his

DICKEY LEE 5ING5

feel for ""Madine' and "0Oh Pretty Woman.*
A  tender origimal ballad, "Julie Kever
Meant a Thing,"” has singles potential

Standout LP debut for Lee.

)%"ﬁy
t‘/ AeH s

fhe wunigue, winning Supremes’ style adds
much  to traditional holiday musical fara
Their Detroit beat rendition of ““Santa Claus
s Comin® ta Town' is & prime sxample and
prings a ftremendous dance dimension 1o
the . standard. Their “‘Children's Christmas
Seng” amd ""Born te Mary' display the
trio's warmth and fenderness with a ballad

CHRISTMAS SPOTLIGHT

MERRY CHRISTMAS

Supremes. Motown 638 (M)

CHRISTMAS SPOTLIGHT

MERRY CHRISTMAS

Andy Williams. Celumbia CL
2420 (M); C5 9220 (5)

The individual Williams' warmth and style
bring Freshness fo a group of heliday chest-
nuts - that makes for & pregramming  and
sales giant. *“Let |1 Snow, Let |3 Snow, Let
It Snow' is given a fine, easy go ballad
reading, while the new "‘Christmasz Holiday'
fi o bright jazz waltz winner,

'ROBERT GOULET
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POP SPOTLIGHT

ROBERT GOULET ON
BROADWAY

Columbia CL 2418 (M); CS
vi18 (3)

Goulet returns to Broadway via rthis wall
planned program ol current musical fare on
the legitimate stage. His rich wvolee ‘en-
hances ""Sunrise, Sunset" and “'IF | Ruled

D

the Werld,” iwo greal performante With
full support of Don Costa afrangemenis and
the Eﬂ;}uldr Goulet wolee thiy one will spirs
up the chart,

POP SPOTLIGHT

The popular -stylist offers a highly commer-
cial uetkafre of & wide wvariety af compo-
sitions all in today’s pop market with much
dance appeal, The title fune and the pro-
duction ballad °'She Don’t Understand Him
Like | Do' are two of the standouts.

YOU WONT FORGET ME

Jockie DeShannen. Imperial LP
294 (M): LP 12294 (5)
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i) RIST SPOTLIGHT
CHRISTMAS SPOTLIG
THE VEMNTURES CHRISTMAS
ALBLIM

Dalten BLP 2038 (M); BST B0O38
(5)

For a dancing holiday, this rock version of
Christmat mutic can't miis, Played In the
special  Ventures style, “'Sleigh Ride' and
"Rudolph the Red MNosed Reindeer™ take on
& fresh, new dimension A blockbuster
sales item for the discotheque fan;

POP SPOTLIGHT

BEACH BOYS' PARTY!

Capitel DMA 2398 (M); DMAS
4378 (5)

A "live'" recording at & beach party and
featuring 15 fanm pholcs of the Beach Boys
all sdds vp to s sales blockbuster! The boys
have a ball performing in this Intimate, ad-
lib program of hot material such as “Holly
Gully,” ""Alley Oop™ and ""Fapa-oom-Mow-
Mow." Exciting, discotheque package will
hit hard and Fast|

POP SPOTLIGHT
@J

TREAT ME RIGHT

Roy Heod. Scopter SM 532 (M)

Spotlighting his current hit - single ""Just &
Little Bit," the voung Texas blues waller
affers a hot sales winner in this fline rock

ing .;.:rk.*c:u “Money,” "Get Beck™ and
'Might Traln' are three offer swingers with
greatl singles possibilities, AlGwn moves &t
a it pace throughous

POP SPOTLIGHT
THE PAUL BUTTERFIELD

Hot discotheque item i fthis rockin® snd
wailing packege of well dene performances
of pulsating blues tunes,  The debut of the
23-year-old Chicage-born Butterfield and his
blues band s highly impressive. "'I've Got
My Mojo Working'' and “Bomm in Chicaga™
are standouts.

BLUES BAMND
Elektra EKL-294 (M); EKS-T294
(5)

Ig- CHRISTMAS SPOTLIGHT
e

g O BAMBINO—THE LITTLE
DRUMMER BOY

Haorry Simeons Chorale. Kapp
KL 1450 (M)

A new recording of the Simeons Chorale
classic “The Lirtle Drummer Boy" W the
highlight and sales atfraction for this owt-
standing album of Brilllant performances,
"0 Bambino™ and a calypso “"Mary's Little
Boy Chile’” are among the wide variety of
holiday music, all performed fo perfection.
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