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3 Giants Go CAR#tridge

Columbia Forms
A Separate Dept.

NEW YORK—Columbia Rec-
ords will make its catalog avail-
able on eight-track, continuous
loop stereo tape CARtridge by
late summer of this year. Co-
lumbia’s new eight-track car-
tridge is designed to play on
the tape deck system presently

(Continued on page 3)
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DECCA GOING
8 AND 4-TRACK

NEW YORK — Decca Rec-
ords, along with its two major
subsidiaries, Coral and Bruns-
wick, will enter the stereo tape
CARtridge field by producing
and marketing its own eight

({Continued on page 3)
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JACKIE LEE became the first hit artist for the new MIRWOOD label when his
first record, “THE DUCK," hit £1 on the R&B chart and top 10 pop charts every-
where. His new album, “JACKIE LEE SINGS THE DUCK™ (MM-7000; MWS-7000),
is currently climbing the best selling LP chart. Jackie Lee is really on his way
with his recently released single, “YOUR P-E-R-S-0-N-A-L-I-T-Y" (5509), with

Capitol to Roll
With ‘67 Autos

HOLLYWOOD—After more
than a vear of research and de-
velopment, Capitol Records will
be making its catalog available
on eight-track continuous loop
stereo tape CARtridges in time

(Continued on page 3)

CAPITOL ARTISTS Peter and Gordon have a hit again! Their recently released
single, “Woman" (5579), is now heading for the top of the charts here and in
the United Kingdom, and it's being followed next week by their new album of

the same name, "Woman" ( (S)T 2477).

(Advertisement)

Tiedjens Mapping Tape Move

By RAY BRACK

CHICAGO — Former rack-
jobbing giant James J. Tiedjens
will soon open an exclusive tape
distribution center in Milwaukee
called Midwestern Tape Dis-
iributors, Inc.

Tiedjens, who recently sold
his interest in Milwaukee-based
Musical Ise Record Corp. to

M. S. Distributing of Chicago,
said his new enterprise "is not
vel quite ready to go, but will
open in the near future.,” An
opening date will be announced
soon after the close of the Na-
tional Association of Record
Merchandisers convention iIn
Florida, Tiedjens said.
Midwestern Tape Distributors
will handle the Craig Panorama
line of CARtridge and home
players, eight and four-track
prerecorded cartridge lines and a
[ull line of prerecorded reel-to-
rele tapes. Tiedjens has the
Craig  equipment distribution
rights for Wisconsin, He antici-
pates servicing accounts with
prerecorded tape over an 11-
State Midwest area.
Compatible Player

Tiedjens declined at present
to disclose what generic types

prerecorded libraries he will be
handiing.

The Craig player line, Bill-
board has learned, will soon 1n-
clude automobile and home
players capable of playving either
four or eight-track cartridges.

Though his new enterprise
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ASCAP’S GROSS
HITS A HIGH OF
$40,760,368

LOS ANGELES — ASCAP's
1965 gross hit an all-time high,
$40,760,368, West Coast mem-
bers learned last week at the
Society's semi-annual meeting.
Writers and publishers will re-
ceive $34.217,144 from this
amount. Membership is at an
all-time high also, 8,316 song-
writers and 2,759 publishers.
Foreign distribution of 1965 was
$5,908,683,

President Stanley Adams re-
vealed ASCAP is studying the
community antenna TV field,
has licensed 102 colleges and
plans going after pro-football
teams which use live music al
their games.

closely resembles Mike Daniels’
San Francisco-based Western
Tape Distributors, Inc., in both
name and concept, Tiedjens said
that his relationship with Dan-
iels is only a “close association.”
Service Franchises

We'll perform [or our cus-
iomers whatever tape service
work they require,” Tiedjens
said. This will include the
franchising of equipment instal-
lation centers all over Wis-
consin. These centers will also
handle the tape lines. Some
three or four of these centers
will likely be located in Mil-
wiaukee, he said.

The tape cartridge market is
a gpoing thing right now,” Tied-
jens said, “'despite the fact it 15 in
its early stages.” He added, “be-
cause of the great variety of
outlets emerging for cartridge
tapes, I am in favor of an end
to franchised area distributors

for tape. I'm for 100 per cent
multiple distribution on tapes.”

Tiedjens also insisted that the
demand for four-track cartridge
tape will remain strong for a
number of years.

Midwestern Tape Distributors,
Inc,, will be located at 540]

very strong distributor reorders from coast to coast. (Advertisement)  of eight-track cartridges or what RO West State Street in Milwaukee.
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The Ballads of the Green Berets

have turned to Gold

Over l 000 000 Albums Shipped!

Ballads of the Green Berets
- 5Sgt Barry Sadler e
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Capitol Ready to Roll

® Conmtinued from page |

for the debut of Detroit’s 1967
automobiles. In making the an-
nouncement, Alan W. Living-
Capitol president, said
available to buyers of new Ford,
Mercury and Lincoln cars. Co-
lumbia's move comes after more
than two years of intensive re-
search and development in the
automobile tape cartridge field.

In commenting on Columbia’s
position in the automobile tape
cartridge field, Clive J. Davis,
the label's administrative vice-
president, said, “"During the last
two years Columbia's engineer-
ing staff has been working
closely with tape deck cartridge

. and automobile manufacturers,

actively participating in many
technical advancements and re-
finements. We are now con-
vinced that the eight-track con-
tinuous loop cartridge system
has been perfected to a point
where it can satisfy our exact-
ing standards of quality sound
reproduction. In addition, our
marketing organization has care-
fully developed a compre-
hensive distribution and mer-
chandising plan that will be de-
signed to complement the full-
scale marketing of tape play-
back systems by the major auto-
mobile manufacturers.”

Not Swayed

Davis added that' Columbia
has felt a keen obligation not
to be swayed by the hoopla and
publicity - whipped up by those
who may have other interests
at stake. “What we have been
concerned about as a record
company,” he said, "is the neces-
sary technical refinement of the
art, the market potential of this
business, its profitability and
whether it is plus or substitu-
tional business.”

He pointed out that for al-
most a year Columbia has been
negotiating with the developers
of tape cartridge systems at-
tempting to reconcile its need

MARTIN JOINS
LEAR FOLD AS
A DISTRIBUTOR

CHICAGO—James H. Mar-
tin, one of Chicago's oldest in-
dependent record distributors,
has been named distributor of a
complete line of Lear-Jet stereo
products in Northeastern Illinois
and Northwestern Indiana.

In addition to the Lear's two
types of B-track auto tape sys-
tems, Martin is handling Lear’s
new home player which is com-
patible to the Lear and Ford
autoplayers.

The home player, which lists
at $79.95, is a tiny unit that
plugs into the amplifier of any
home stereo system and plays
B-track cartridge music through
the existing speakers. Martin
also told Billboard that he will
be carrying Lear’s battery oper-
ated portable B-track unit which
will be on the market in a few
months.

‘Martin said he 15 distributing
to anyone in the area who sells
records, music, electronic home
entertainment products, cars and
car accessories. He said one
record dealer in Chicago is al-
ready- selling the playback units
and that several others have
shown interest,

e
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With’'67 Automobiles

for a return on investment with
the realistic economic needs of
the recording industry and, of
course, most importantly, the
consumer. “"We now feel con-
fident that an equitable license
rate can be worked out which
will provide for a royalty free
system when the market reaches
maturity,” Davis said.
Separate Unit
In line with Columbia's op-
timistic attitude about the fu-
ture of the tape cartridge busi-
ness, a separate operating unit
has been created to co-ordi-
nate all developments in this
area with George Novak head-
ing the department. Novak will
report to William P. Gallagher,
Columbia vice-president, who,
along with William S. Bachman,
vice-president of engineering, re-
search and development, has
been actively working with all
interested parties from the out-
set of the development of Co-
lumbia’s auto stereo program.
“It should be emphasized,”
Davis concluded, “that al-
though Columbia is proceeding
on all fronts, we are ever mind-
ful of our obligation as a leader
of the industry not to lead
others down the primrose path,
We will study all further de-
velopments carefully and will
not join bandwagons or take ill-
considered steps before the ef-
fect on all segments of our in-
dustry is considered.”

Glad-Hamp Expands

NEW YORK — Glad-Hamp
Records, disk firm formed by
jazzmen to produce Lionel
Hampton's recordings, is ex-
panding into the pop field, ac-
cording to general manager Bill
Titone. Upcoming initial re-
lease features Hampton and
Roberta Sherwood in “Brand
New World,” coupled with "It
Doesn't Hurt to Say You're
Sorry.” The label has signed
the English Setters, a rock
combo,

The label will continue to cut
jazz artists in association with

Hampton.
Leo Moore has been ap-
pointed national promotion
manager.

Privilege Leases

LOS ANGELES — Privilege
Distributors, formed by Norm
Goodwin, Larry WNunes and
Monroe Goodman, has leased
the 2818 West Pico Boule-
vard building. Facility cur-
rently houses Al Sherman's disk
lines, but Sherman is understood
planning to move to another lo-
cation within weeks.

Rack Offered to
Sell Bible Series

HOLLYWOOD — Audio Bi-
ble Studies is offering dealers a
metal counter rack to sell the
company’s “Living Lessons”
and “Learn the Bible” series.

The top browser section of
the rack holds 68 records (136)
lessons at $1.98. Eight Bible
courses fill the bottom section
and sell from $5.20 to $39.95
each. Total retail sales of
$276.49 may be attained by
selling 68 records from-the top
browser section and another 68
with eight examinations in bind-
ers from the bottom section, ac-
cording to Bob Cotterell, ABS
sales manager.
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DECCA GOING
8 AND 4-TRACK

e Continued from page |

and four-track stereo cartridge
tapes. According to Leonard
W. Schneider, Decca executive
vice-president, the company is
going with eight and four-track
in response to a growing
demand for both types and will
incorporate all the latest tech-
nical advances in the recording,
manufacture and packaging of
this product.

Cartridge tapes of Decca,
Coral and Brunswick product
will be available shortly, and
will be followed by a regular
schedule of additional releases.
These new cartridge tapes, as
is all the company's product,
will be stocked and sold by all
Decca branches.
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GM’s Move

See Page TC-3

Monument fo
Set Up Own
Tape Operation

NASHVILLIE — Monument
Records will have its complete
music catalog available on eight-
track stereo tape under its own
label within a few months, Bill-
board learned recently.

The firm currently has a non-
exclusive contract with Larry
Finley's International Tape Car-
tridge Corp. to distribute its
music. “It will take us a few
months to get our own operation
set up,” said Monument spokes-
man Jack Kerby, “and we signed
with ITCC because we wanted
to get our music on the market
right away."

Kerby said that Tape-Han-
dling (ITCC’s duplicator) is not
duplicating the music, however.
“For the time being we have
RCA doing it for us.”

Kerby said Monument's con-
tract with ITCC has a 120-day
“cancellation clause.” He said
that most record companies are
signing such temporary agree-
ments with eight-track duplica-
tors and distributors at the mo-
ment because “eventually they
want to have control over most
of the operation themselves.”

Fantasy Expands
On Two Fronts

SAN FRANCISCO—Fantasy
Records has obtained national
distribution rights for the Ar-
hoolie line, .a Berkeley-based
blues company, and has started
its own r&b label, Early Bird.

There are 35 albums in the
Arhoolie catalog, topped by
Lightnin' Hopkins. Owner of the
authentic blues. label is Chns
Strachwitz.

These two moves, indicated
Fantasy's national sales chief
Saul Zaentz. are in line with
expanded activities for the small
jazz company. Ray Shanklin has
been hired as a%&r man for the
r&b line. He was previously as-
sociated with Johnny Taylor.

First artists on Early ‘Bird are
Claude Huey, Sisters Three and
Buddy Conner.
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Col. Forms Separate
Co-Ordinating Body

o Continued from page |

that the cartridge will be com-
patible with the tape decks now
installed in Ford cars and with
those of other major automobile
manufacturers, including Gen-
eral Motors which has just re-
vealed its adoption of the Lear
cartridge, now in the develop-
ment stage.

Livingston also said that ne-
gotiations with various sup-
pliers, prior to commitment,
have enabled Capitol to be as-
sured of cartridge supply at
competitive prices, as well as
the right to manufacture. He
added, *This right to manufac-
ture is at a fair and acceptable
license rate and is, with certain
suppliers, license free after a
reasonable number of years—
thus assuring us of being in
complete control of our own
product. It is assumed that simi-
lar arrangements will be ‘offered
to other record manufacturers,”

Have Obligation

Livingston pointed out that
this was the essence of Capitol's
demands in considering the fu-
ture of the industry. Other rec-
ord companies apparently saw
fit to take a similar position.
“Had this not occurred,” Living-
ston said, “the record industry
would have found itself at the
mercy of . limited suppliers and
the whims of patent holders.
We felt it our obligation to ac-
cept industry leadership in the
face of another threatened bat-
tle of record systems.”

It was almost a year ago
(March, 1965) that Livingston
spoke . out for the industry in
not only the promising future
of tape cartridge system, but
the problems that would also
come with them. At that time,
in a letter to major automobile
recording equipment manufac-
turers, he called for the crea-
tion of "“An industry-wide ap-
proach to the immediate devel-
opment of one -standard auto-
mobile stereo tape playback
system.”

Since that time, Capitol has

taken the position that it would
not make its catalog available
for this purpose until the future
rights nF this cartridge by the
record industry were established
and standardization assured.

Backs Compatibility

“A compatible system,” Liv-
ingston said, “is one of the keys
to success for the tape cartridge.
Without it there would only
have been chaos, much the
same as when the record indus-
try created the battle of record
speeds.”

In discussing Capitol's forth-
coming tape venture, Stanley
M. Gortikov, president of Capi-
tol Records Distributing Corp.,
said that the industry should be
aware " that although the tape
cartridge has glowing prospects,
it -also represents a number of
industry-wide problems, such
as: (1) The cost to the consumer
is considerably higher than for
equivalent record. (2) The re-
tailer and wholesaler must carry
a new inventory. (3) The car-
tridge does not offer complete
tune selectivity: A listener can-
not just lift the needle and
place it wherever he chooses.
(4) Obsolescence risks and costs
will be greater because of the
high out-of-pocket charges in-
herent in the product itself. (5)
The tape cartridge may reduce
radio listening habits and com-
promise the interests of the
broadcasting industry whose
destiny is so closely linked with
our owim.

Gortikov added that besides
extending the horizons of the
record industry, the tape car-
tridge will also become a chal-
lenge to the industry in several
areas; (1) It is a medium bring-
ing the discretionary musical
enjoyment to a broad new con-
sumer group, the automobile
owners. (2) Soon, with house-
hold tape equipment develop-
ments, the same cartridge will
be used both in the home and
in the automobile. (3} The auto-
mobile will multiply the num-
ber of retail outlets offering
musical product.

Bus Distrib Gets in

The CARtridge Act

MINNEAPOLIS — Smith,
Inc., a wholesale bus distributor
in the Middle West, has set up
a nationwide distribution system
for a complete line of tape
CARtridge products. The firm
is selling playback units for cars,
buses, homes and offices sup-
plied by Viking of Minneapolis,
four-track cartridgﬁ (fidelipac
concept) prepared by TDC Elec-
tronics of Omaha, and a host of
dealer and consumer cartridge
ACCESSOTICS.

Smith's music library includes
Liberty, Chess, MGM, Verve
and a host of minor labels. Their
home and office units carry a
list price of $179.50, the bus
system (including four speakers
and all accessories) lists at
$189.50, and their auto unit re-
tails for $159.50.

The company 4s currently in-
stalling bus players at the fac-
tory and at the "“after market"
level for several school bus man-
ufacturers. Smith representative,

Don Crothers, told Billboard
that .his firm is currently nego-
tiating- with a national bus line
and has received inquiries from
several tourist bus companies.

Smith's distributors, located in
dozens of cities coast to coast,
“will give complete one-stop
service,” Crothers said. “They
will carry all our playback sys-
tems, our cartridges, and all
kinds of accessories.” He added
that such consumer items as
hand' carrying cartridge cases

.and additional speakers, as well

as -dealer . items like cartridge
display cabinets and racks, will

- make up the distributor’s inven-

tory. ‘The distributors will also
provide various types of instal-
lation service for their customers.

Crothers said that the distrib-
utors will approach all kinds of
dealers, “music, auto accessories,
used car—anyone who is will-
ing to carry all our part of our
cartridge products.”

3

3 Record Giants Enter CARtridge Arena
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8th Annual NARM Convention Schedule
3:: ea(: erla;;q March 6-10, Fontainbleau Hotel, Miami Beach

NEW YORK — This year’s
NARM convention—the Eighth
Annual, scheduled for the Fon-
tainebleau Hotel, Miami Beach,
March 6-10 — will be notable
for an especially glamorous
talent contingent. In addition to
top talent to be presented at
the banquet 10, there will
also be the following artists at
parties hosted by various man-
ufacturers:

Sunday evening (6) followin
the presidential welcome cmktaﬁ
party sponsored by Atlantic,
MGM will hold the first dinner
party of the convention. Enter-
taining will be Merve Griffin
and Arthur Treacher, in a rep-
lica of their TV show. MGM-
Verve artists Astrud Gilbert and
Steve Perry will be featured.

On Monday (7), following the
London Records cocktail party,
RCA Victor hosts a dinner fea-
turing performers Myron Cohen
and Barry Sadler.

On Tuesday following the
Mercury-Smash-Philips Records
cocktail party, there will be a
dinner party sponsored by Co-
lumbia Records, during which
Steve Lawrence and Eydie
Gorme will _F_ll.'lﬂsl‘:nt' their night
club show. e act will have
special material prepared for the
NARM convention.

Mills Launches
Drive on Duke

NEW YORK — Mills Music
has launched a drive on Duke
Ellington’s catalog with a two-
color, 12-page brochure. The
booklet, which is being sent to
artists, manager, artists and rep-
ertoire men, musical directors
and producers, contains a re-
print of last September's New
York Times Magazine article on
Ellington by Nat Hentoff; 20
thematics of Ellington composi-
tions, and a list of 216 Elling-
ton titles.

ASCAP Magrs. to
Meet March 24-26

NEW YORK — The division
and district managers of the
American Society of Composers,
Authors & Publishers will meet
at the Hotel Americana here
March 24-26. The representa-
tives of the Society's 24 offices
throughout the country will con-
vene to discuss the ASCAP sales
program.

Chips Triples Size

PHILADELPHIA — Chips
Distributing here has moved to
larger quarters, tripling its for-
mer size. The move, according
to firm's vice-president and gen-
eral manager, Al Rosenthal, was
the result of increased business

which reported 1965 sales up 10

SUNDAY, MARCH 6 TUESDAY, MARCH 8
10:00 AM - 5:00 PM CONVENTION REGISTRATION 1:45 AM - B:45 AM BREANFAST
Reception Lobby Fontaine Room ,
Regular and Associate Members
200 PM REGULAR MEMBERS MEETING 3:00 AM BUSINESS SESSION
Pk Gy West Ballroom
" Regular and Associale Members
715 PM PRESIDENTIAL WELCOMING el G G
West Ballroom COCKTAIL PARTY “Systems Can Generale Profits” Daniel Mandresh
Regular and Associale Members International Business Machines
Host: ATLANTIC RECORDS An Industry Panel “The Industry Can Make Something Happen”
REGULAR MEMBERS ASSOCIATE MEMBERS
" AMOS HEILICHER CHARLES FACH
845 H DINNER F“T' L L Marsh Company Smash Records
Fontaine Room Uiy TmRaTion. o) CHARLES H. SCHLANG LEONARD S. LEVY
Host: MGM RECORDS Mershaw of America, Inc. Epic Records
CECIL H. ST[EHI Hnﬂuﬂﬁlllg |
Hecordwagon, |nc cards, Inc.
MONDAY, MARCH 7 b, )
“Opportunities for Growth 1966-1970" John Enders
T:A5 AM - 3:45 AM BREAKFAST Lionel 0. Edie & Company
Fontaine Room _
Regular and Associale Members LADIES BRUNCH AND WIG SHOW
Club Gigi 10:30 AM
5:00 AM BUSINESS SESSION Host: DOT RECORDS
West Ballroom
Regular and Associate Members 12:15 PM LUNCHEON
i Regul d Associate Membe
egular and Associate Members
“PLANNING FOR PROFITS"
1:30 PM - 545 PM PERSON TO PERSON CONFERENCES
Chairman of the Day Jack J. Geldbart East Ballroom
Podvention Shaloms Regular Members meet with Manufacturers
7:15 PM COCKTAIL PARTY

[nvocation

President's Welcome . .

Keynote Address .

“Where Are We Gaing From Here?

“The Proht Squeeze Can Be Stopped”

“Putting Her Dollars In Your Pochet”

Boom Boom Room
Regular and Associale Members

.Gearge :ﬁ:,"’ Host: MERCURY - PHILIPS - SMASH RECORDS
nl
B:45 PM DINNER PARTY
iowin H. Steinberg Fontaine Room {by inwitation only) Hosl: COLUMBIA RECORDS
Meioury Record Goip.
WEDNESDAY, MARCH 9
T:45 AM - 8:45 AM BREAKFAST

Fontaine Room

Dr. Alton F. Doody Regular and Associate Members
Associate Professor of Markeling .
'Fhu Dhio Stale University H;fa;ﬁi:mm PERSON TO PERSON COMFERENCES
Regular Members meet with Manufacturers
Orown Meggs 1:30 PM LUNCHEON — MEETING
AN aconcy Voltaire Roam

Distributor Members Only

LADIES BRUNCH AND FASHION SHOW

SPECIAL SESSION

Club Gigi 10:30 AM “The Changing Role of the Distributor in the Record Industry™
Host: GOLDEN RECORDS Dr. Alton F. Doody, Associate Prof. of Markeling
The Ohio State Universily
6:30 PM MARM AWARDS COCKTAIL RECEPTION
Garden Room
12:15 PM LUNCHEON Regular and Associate Members
Fontaine Room Host: T
Regular and Associate Members SHk:. GAPITOL RECORDS
8:00 PW NARM AWARDS BANQUET
Fontaine Room
1:30 PM - 5:45 PN PERSON TO PERSON COMFERENCES Regular and Associate Members
East Ballroom
Regular Members meet with Manufacturers THURSDAY, MARCH 10
9:00 AM BREAKFAST — MEETING
15 PM COCKTAIL PARTY Voltaire Room
”;uh Gigi Regular Members Only
H!ll.llir iﬂd M'Et[" M-I'fﬂh’E{! lz:n F"'E.-m H mLF TM““E"T
Host, LONDON RECORDS Westview Country Club
Regular and Associate Members
Host: LIBERTY RECORDS
8:45 PM DINNER PARTY ;

Fontaine Room {by imvilation anly)

Host: RCA VICTOR RECORD DIVISION

7:30 PM TROPHY DINMER (by invitation onby)

Host: LIBERTY RECORDS

per cent over 1964. Chips han-
dles, among other lines, Cameo/
Parkway, the Tamla-Motown
group, Disneyland and Phonola
record players.
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RECORD MANUFACTURERS, retailers and disk jockeys flocked to the
newly enlarged headquarters of David Rosen, Inc., Philadelphia, bringing
under one roof the distributing firm's phonograph records and coin
machine divisions. At the party were (left to right) Harry Rosen, vice-
president of the Rosen firm in charge of the Records Division; David
Kapp, president of Kapp Records, which is distributed by the company,
and David Rosen, president of David Rosen, Inc., a pioneer in the record-
ing field and one of the largest independent record distributars in the
country.
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BANDMASTERS
CITE ANDERSO

NEW YORK—ASCAP com
poser Leroy Anderson will re
ceive the Edwin Franko Gold
man Memorial Citation fror
the American Bandmasters As
sociation at its annual con-
vention held this year at North-

western University in Evanston
Ill., on March 10. Previous re
cipients of this citation have
been William F. Kudwig Sr,,
Vincent Persichetti; Robert Rus
sell Bennett, James L. Dixon and
C. F. Tremaine.
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‘With Bob Dylan, The Byrds and
Simon and Garfunkel on your label,
‘what do you do for an encore?

' You discover The Rising Sons.

_ Jesse Lee Kincaid. Rhythm Ry Cooder. Lead puitarist.

Kevin Kelley. Drummer for guitarist and singer. He is the Accomplished on bottleneck guitar,

the group. He is first cousin to The nephew of an excellent 12-string dobro, mandolin, banjo and other

Byrds' bassist, Chris Hillman. guitarist, Fred Gerlach, from stringed instruments, He learned

His training and experience have whom he received his early training. basic folk guitar styles, including

led him through various styles, In high school and college he did flat pick and finger picking, while

ranging from Dixieland through a turn at acting, played drums and concentrating on blues forms with

swing to the modern school. led a rock-and-roll group. side excursions into ragtime.
Gary Marker. The group’s o Taj Mahal. Leader of The
bassist. He names Brubeck, 3 Rising Sons. A wild-looking cat

influenced by people vou probably
never heard of, Like St. Louis
Jimmie, Howlin' Wolf and Little
Woalter. His ambition 15 to inject
blues, R & B and rock with a strong

dose of country flavor.

Mingus, Mulligan and all the
progressive jazz musicians up
through Ornette Coleman as early
influences.

The Rising Sons present their unique sound...
a rock-and-roll /old-time country blues single... i ome

“Candy Man”. i
“The Devil’'s Got My Woman’...

On COLUMBIA RECORDS® srendi R
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NARAS Taking Long,

HOLLYWOOD — A clearer
definition of the Grammy
awards categories and their
propriety has been taken under
study by the New York chapter
of the National Academy of Re-
cording Arts & Sciences. The
results of its studies and its rec-
ommendations will be passed on
to the national trustees in the
fall. It is also expected that
similar studies and recommen-
dations will come from the com-
mittees in Chicago, Nashville
and Los Angeles as well. That
was the substance of the reply
to Atlantic Vice-President and
General Manager Jerry Wexler's

rap at NARAS' categories by
Francis Scott, national president
of NARAS.

Wexler had registered a
strong criticism of the NARAS
awards categories, calling atten-
tion to the fact that six cate-
gories are reserved specifically
for country and western records
while one is reserved for rhythm
and blues.

Welcomes Gripe

Scott welcomed it as con-
structive criticism which may
help improve the NARAS
awards structure. “My only sur-
prise,” he said, “is the emer-
gence of the issue this year, for

L. A.'’s Record Merch. Sues
Hart Distributing, Musicor

LOS ANGELES — Record
Merchandising has filed a suit
in Superior Court for 5110,853,
charging fraud and deceit against
Hart Distributors, Musicor Rec-
ords and Talmadge Productions.

Merchandising's Sid Talmadge
is asking $10,853.89 for alleged
breach of contract, $100,000
for exemplary damages plus
court costs and any further re-
lief.

Talmadge claims he trans-

ferred his Musicor inventory o
Hart based on an oral agree-
ment that he be reimbursed
for money invested in buying
the Musicor inventory as an ex-
clusive distributor.

Attorney Sol Levine claims
the defendant notified Talmadge
they would pay 53,180.79 in-
stead of the $10.8B53.89 which
the plaintiff says was his whole-
sale costs to purchase the Musi-
cor stock.

Epic-Okeh Off and Rising

NEW YORK—Epic and Okeh
Records got off to a fast start
this year. According to Victor
Linn, labels’ director of admin-
istration, sales for Epic and
Okeh in January went 23 per
cent over the corresponding
period last year. The January
1966 sales exceeded by 46 per
cent the forecast sales esti-
mate for that period.

Single sales contributed im-

rtantly to the labels’ sales up-
eat in January. The sale of
single records was over 200 per
cent in January 1966 than in
January 1965, Best sellers were
the Dave Clark Five's "“At the
Scene,” “The Men in My Little
Girl's Life,” by Mike Douglas,
and “Satin Pillows,” by Bobby
Vinton, Nancy Ames, Enzo Stu-

arti, Charlie Walker, the Staple
singers and the Yardbirds also
contributed to the label's sales
sales success in January. Walter
Jackson and Ted Taylor led the
sales splurge for Okeh.

The Beethoven Nine Sym-
phonies with George Szell con-
ducting the Cleveland Orches-
tra became the all-time best
selling classical album set in
Epic’s history.

In addition, the Epic DeVille
Run, the label’s six-month sales
incentive program which began
Jan. 1, has received tremendous
response from distributor per-
sonnel. Incentive promotion,
merchandising and advertising
campaigns are under way to
stimulate  further distributor
sales 1o dealers.

U. K. Pitch on Monty Set

LONDON—A big UK. pro-
motion for Mantovani is sched-
uled during his annual tour
April 20 through May 1. The
tour includes a concert at Lon-
don’s Festival Hall, April 30.

This year, Monty celebrates
25 years with British Decca. It
plans a presentation of a pgold

Magazine Exec.
Forms Merrie

NEW YORK -— Bob Baker,
magazine publishing executive,
has formed a new label named
Merrie Records for country mu-
sic, rock 'n' roll, and Latin
American music. Jim Galligan

will handle the promotion.

Artists signed to the com-
pany, whose publishing wing is
Merrie Music, so far are Steve
Williams, who writes, sings and
plays guitar left-handed; Carlos
Mojica, an artist already popu-
lar in South and Central Ameri-
can countries, and Dizzy El-
phand, songwriter. The label is
looking now for talent and song-
writers and will soon set up an
indie production unit.

&

baton at the London Palladium
April 17, coinciding with the
release of his latest LP, “Man-
tovani Magic."”

A full pitch to the U.K. trade
is being planned, including
posters for key dealers, a book-
let of Mantovani's golden sell-
ers, plus dealer and consumer
competitions, prizes for which
will be presented at the Royal
Festival Hall concert.

Monty told Billboard last
week that his last American
tour (his 10th), taking in 6]
cities, was his most successful
in takings and attendances.
“Maybe the big success this
time was helped because the
orchestra’s sound was like a
breath of fresh air after the in-
vasion of the U. 5. by the pop
group,” Monty said.

NASHVILLE — A 66-day
string of personal appearances
for Red Sovine has been set by
Moeller Talent, Inc., here.

The tour which began Feb.
16 at Glenburnie, Md., con-
tinued through the Midwest into
Canada. Sovine then returns to
the Midwest and Texas before
beginning a month's tour of
Germany, Italy and France.

Hard Look

the same condition which pro-
voked the criticism existed last
yvear as well. One has only to
review the history of the TV
Academy and Motion Picture
Academy, as well as NARAS,
to realize that the subject of
awards categories is a tremen-
dously difficult one. Satisfying
all segments of an industry is
never an easy task, especially
when so many tastes and philos-
ophies are involved, and when
the criteria for our awards are
not record sales, but, instead,
artistic achievement. Qur trus-
tees have invariably spent the
bulk of their time at our annual
meetings on the subject of cate-
gories, and each vear has
brought new refinements and,
in some cases, drastic changes.”
scott concluded, “The opin-
ions of informed and experi-
enced professionals like Jerry
Wexler and our friends in the
industry press are most wel-
come. We will do our best to
give them the consideration they
deserve. If we are successful,
the Grammys will continue to
be the most representative, the
most satisfying and the most
coveted awards in the field of
recording arts and sciences.”

Drive Starts
To Raise $S for
Country Bldg.

NASHVILLE — A committe
of 42 prominent businessmen
met here Feb. 24 to announce
plans to raise $350,000 to build
the Country Music Association
Hall of Fame Museum and of-
fice building. Chairman of the
committee 15 Andrew Benedict,
president of the First American
National Bank.

Gov, Frank Clement attended
the organizational luncheon and
pledged his full support. Bene-
dict told the group the governor
had also pledged “his support in
a very material way."

Governor Clement told the
group: "l am sure the citizens
of Tennessee could raise $7%2
million overnight if we were
threatened with the loss of the
country music industry.”

The CMA's over-all goal is
$750,000. The music industry
has almost raised its goal of
$400,000. The $400,000 will be
used for maintenance and pos-
sible later expansion of the
building.

Co-chairmen of the execu-
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EDITORIAL

Scott Shows Class

It is indeed gratifying to hear that the various branches of
NARAS will undertake a study of the organization’s awards categories
with a view toward refining them and giving proper weight to pop,
country, rhythm and blues. (See separate story.)

NARAS' rapid decision in this matter—and the gracious manner
with which President Francis Scott acknowledged the constructive

criticism of Atlantic Vice-President and General

Manager Jerry

Wexler—merits strong commendation. o _
The industry is indeed fortunate in having in NARAS' officer
echelon men whose professionalism and sense of fairness are of

the highest.
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‘Very Good Year' Writer
Takes a Poke at NARAS

NEW YORK—Ervin Drake,
writer of “It Was a Very Good
Year,” has added his complaint
to NARAS nominating system.
He bases his beef on the fact
that the nominations listed
Frank Sinatra in the “Best Male
Vocal Performance” category for
singing "It Was a Very Good
Year” but failed to list the tune
in the “Song of the Year” cate-
2OTY.

In a letter to Francis Scott,
president of the National Acad-
emy of Recording Arts &
Sciences, Drake pointed out
that “It Was a Very Good Year”
was listed No. 1 on the "Easy
Listening" chart in the Feb. 6
issue and that “September of
My Years,” title song of the
album, which also includes "It
Was a Very Good Year,” never
made that list but was nom-
inated in the "Song of the
Year" category. Drake also
pointed out that in the same
issue, "It Was a Very Good
Year" made the top 30 in the
“Hot 100" list and that “Sep-
tember of My Years” was never
on single release. Drake also
mentioned that Random House
will include information con-
cerning “It Was a Very Good
Year” in its forthcoming “En-
cylopedia of American Music.”

In spelling out his complaint

tive committee for the fund
drive are Owen Bradley, head
of Decca's Nashville operation,
and Fred Harvey Jr,, business-
man. Co-chairmen of the cam-
paign advisory board are C. A.
Craig Il, official of National
Life & Accident Insurance Co.,
and Wesley Rose, president of
Acuff Publications, Inc.

Actual work on the building
began recently, but a ground-
breaking ceremony is set for
March 14. The fund drive will
run from then through May.

Small in Wattage,
Big in Country Power

HOUSTON — There's no
doubt about who influences a
heavy majority of the country
music record sales in Houston—
KIKK. The station rated No. |
in this category in Billboard's
latest Radio Response Rating
survey with 66 per cent of the
votes of record dealers, distrib-
utors, record company execu-
tives, and one-stop operators.
Bill Bailey, air personality and
program director, and Rusty
Gabbard, both of KIKK, tied as
the leading deejay influence on
country music record sales with
30 per cent of the votes each.

The daytimer in the latest
five-county Pulse of the area
placed a solid No. 3 behind the
two Hot 100 stations., Bailey
said. “Financially, business is

up 100 per cent in the past 18
months . . . certainly our na-
tional billings reflects the grow-
ing power of country music, the
billings are increasing by leaps
and bounds."

The reason country music is
doing so well in Houston, Bailey
said, i1s that Houston is such a
busy town. In addition to heavy
industrial areas, the city has
the U. 5. space center. Astro-
naut Pete Conrad is supposedly
an avid country music fan. To
llustrate how “busy” the town
and the station 15, KIKK was
installing equipment last Tues-
day and Wednesday in the As-
trodome for remote broadcasts
during a big rodeo.

KIKK is one of the big coun-

(Continued on page 10)
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to Billboard, Drake said that
the onus of disqualifying songs
must fall on those who invent
the categories. He said, “Be-
fore the membership has a
chance to express itself it is
prevented from full expression
by arbitrary ground rules. There-
fore, while the performing art-
ists may receive Grammys for
Harold Arlen's ‘Over the Rain-
bow' or Richard Rodgers' ‘Blue
Moon," the copyright creator is
himself scratched from the line-

up.”

London fo Put -
'Wait a Minim
In the Grooves

NEW YORK—London Rec-
ords will record the original
cast album rights to the musi-
cal revue, “"Wait a Minim." The
company has made a substan-
tial investment in the produc-
tion which opens on Broadway

at the Golden Theater on
March 7.
“Wait a Minim" recently

closed a 600-performance, 1%2-
yvear run in London. The pro-
duction originated in South
Africa in 1962, It was pro-
duced in South Africa and in
London by Leon Gluckman.
The American version is being
produced by Frank Productions
in association with Gluckman.

The album, to be recorded
March 13, is London's first
Broadway original cast package
since its successful “Stop the
World, I Want to Get Off."
Andrew Tracey, one of the fea-
tured performers in the revue,
wrote most of the score. Bur-
lington Music, London’s associ-
ated publishing firm, is the pub-
lisher of the majority of the
score. Exploitation here will be
handled in conjunction with
Frank Music.
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MUSICOR GETS
ITS OWN SITE

NEW YORK-—In line with
its expansion program, Musicor
Records has acquired its own
four-story building here. It's
located at 240 West 55th Street,

and has a total of 8,000 square
feet.

Immediate plans call for a
recording studio on the ground
floor, with executive and ac-
counting offices on the second
and third floor. The fourth
floor will be held open for use
during a later phase of the ex-
pansion. Refurbishing is due to
start soon with a May 1 date
set for occupancy.
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for another smash!

The Good Time Music Of The Lovin’ Spoonful

KA-208

Daydream
Lovnn Spoon ful

EXCLUSIVELY DISTRIBUTED BY MGM RECORDS.
A Product of Koppelman-Rubin Associates ¢ Produced by Erik Jacobsen

MGM Records, a division of Meiro-Goldwyn-Mayer Ino.
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NARA in New York ‘Berefs’ Keep
Gives Nod to Walker

NEW YORK—Jack Walker
Ir., air personality at WLIB,
was elected president of the
New York chapter of the Na-
tional Association of Radio An-
nouncers at a meeting Wednes-
day night. More than 40 NARA
members attended the meeting,
which, in a sense, represents
the rebirth of NARA activity in
this city.

Other chapters of NARA
have been activated recently—
since new national officers were
elected on a platform of a “new
image” at a convention in
Houston—in Portsmouth, Va.,:
Mewport, Va.; Shreveport, La.:
and Pittsburgh. Plans are under-
way [0 activate chapters in
Baltimore, Washington, and
Cleveland in the next few weeks,

Other officers elecied to the

Autumn’s Tapes
On Auction Block

SAN FRANCISCO—Autumn
Records master tapes and demo
disks will be sold at public auc-
tion Monday (28) to satisfy
$12,749.33 owned creditors.
The auction is being conducted
by Golden State Recorders at
665 Harrison Street at noon.

Among the tapes offered are
performances by Bobby Free-
man and the Beau Brummels,
both of whom achieved national
chart prominence. Other tapes
are by Dino Valenti, Jim Wash-
burn, the Great Society, Mojo
Men, Vetjables, Chosen Few,
Bundles, Sly Stewart, Casualiers,
Tikis 5, Daliel Leite, Butch
Engle the Styx, Jerri Lynn and
Billy Preston.

lee & Stoney Back

From Bonn Tour

NEW YORK — Wilma Lee
and Stoney Cooper returned last
week from a 17-day tour of
Germany, where they played a
total of 34 dates at U. S. bhases.
Booked by the Jolly Joyce Agen-
cy of Philadelphia, the tour ex-
lended from Feb. 4 through 22,
covering all key cities. With the
act were Joe Edwards, guitarist,
and L. E. White, singer and
writer of such hits as “Sweet
Memories” and “Will the Paint
Fade Away."

Joyce arranged the bookings
with the Gisella Gunther
Agency of Frankfurt. Stoney
stated that this year he is plan-
ning additional overseas trips to
Great Britain, Ireland, Japan,
the Philippines and other areas.
Stoney stated that artists these
days must consider the entire
world as the record market: it
is important that they appear in
all areas in order to advance
their record sales, he added.

Stoney stated c&w is very
big in Germany, so much so
that his wife, Wilma Lee, is
now working on German lyrics
for country material. “Some-
times,"” he said, “we had to give
four encores on one song.”

Skyscraper Adds

NEW YORK — Skyscraper
Records, a division of Holton
Records, has added a string of
new distributors. These include
F & F Distributors, Charlotte:
United Record Distributors,
Chicago;, New Orleans Distrib-
utors, New Orleans: Roberts
Record Distributors, St Louis;
Merit Distributing, Los Angeles,
and Field Music Sales in San
Francisco.

New York chapter included
vice-president Frankie Crocker
of WWRL, secretary Eddie
O'Jay of WWRL, treasurer
George Hudson of WNIJR, fi-
nancial secretary Evelyn Cun-
ningham of WLIB, and chap-
lain Lonnie Sheppard of WWRL.,
Ralph Cooper was assigned to
a mayor’'s welcoming committee
for the next national NARA
convention, which will be held in
New York; Cathy Douglas was
appointed in charge of women's
activities for the New York
chapter.

Del Shields, executive vice-
president of the national or-
ganization, presented data to
the chapter on what it would
be expected to achieve in the
national set-up. NARA is now
undergoing a national member-
ship drive to enlist everyone
who works in the r&b field—
not only radio station people, but
performers, songwriters, record
company men, and others.
Any deejay on any station, re-
pardless of the station’s format,
may obtain information about
joining NARA by writing the
organization at 850 Seventh
Avenue, New York, N. Y.

Mopping Up
On Sales Front

NEW YORK—Sales are con-
tinuing to escalate for S/Sgt.
Barry Sadler's “Green Berets”
in its single and LP version.
The single, “Ballad of the Green
Berets” has sold more than 2
million copies, and the album,
“Ballads of the Green Berets"
has passed the million mark in
copies sold.

“Both the album and the
singie are still gaining momen-
tum,” a spokesman for RCA
Victor said, “Our estimates or
guesses, even at what we sell
are the most optimistic, just
haven't lived up to the fan-
tastic rate the single and album
are selling. We give a projec-
tion, and virtually by the time
we hang up the phone, both
album and single are a couple
of hundred thousand copies
beyond it."”

The album has been in re-
lease since Jan. 19. and achieved
its million-sale status in less
than five weeks. The single was
released a week earlier.

London Highlights 4 LP’s

NEW YORK—London Rec-
ords has devised special promo-
tion and merchandising tech-
niques to promote a special
four-LP release that is coming
on the heels of its successful
January album program. The
product is highlighted by the
American album debut of Noel
Harrison, an LP of Rolling
Stones hits done in instrumen-
tal style by the Stones' own
musical director Andrew Old-
ham and His Orchestra; the
second American LP release of
the British group, Them; and a
de luxe, book-fold package,
“Western Heritage."”

The promotion for the Harri-
son LP is pegged on the cover
photo which shows the singer
sitting inside an open refrigera-
tor. A special contest for radio,
newspaper and college station
personnel seeks replies in 25
words or less to the question,
“How to get Noel Harrison out
of the refrigerator?” or, put an-
other way, “How to help Noel
split the cooler.” Grand prize
winner will receive a 1966
model of a nationally advertised
refrigerator. Consolation prizes
include 50 one-year subscrip-
tions to Batman comic books and
3O pop art posters,

In addition, London has
brought in a specialist in the
college and school market to
merchandise the album to col-
lege radio stations. The colle-
giate market is one of the nu-
merous areas where Harrison
has received a particularly en-
thusiastic response. London has

Lib. Dealer Plan

HOLLYWOOD — Liberty is
giving discounts on new feen
product in a dealer program
running through March 25. Ar-
lists toplined are Jan and Dean,
the Ventures, Gary Lewis and
the Playboys, Bob Lind and Ken
Dodd

Tied in with the program,
whose terms were not publicly
announced, were two stereo ver-
sion LP's of the Ventures' “Gui-
tar Phonics” series. The entire
Liberty, Premier and Dolton
catalogs are being offered, with
Lind representing World Pacific.

included the contest blanks in
a special promotion kit, which
also includes a copy of the
album, a photo and biography
of the artist and a personal note
from Harrison.

The de luxe “Western Heri-
tage” package is presented in
the form of a musical pageant,
detailing the story of the Ameri-
can pioneer and his long, over-
land trek to the West. Recorded
in England, the album features
a stereo performance by Ted
Hockridge and the Peter Knight
Orchestra and Chorus.

The four albums will be
ready for delivery Feb. 28,

Acuff-Rose Executive,

Artists Make N. Y. Scene

NEW YORK — Key Acuff-
Rose affiliated artists were in
MNew York this week to tape
EBuest appearances on a num-
ber of top TV shows. In con-
junction with the appearances
by Tom Jones, Don Gibson and
Donovan, a number of the firm’s
executives were in town. Presi-
dent Wesley Rose was also due
in from his Nashville headquar-
ters on Sunday (27) for a round
of conferences.

Bob McCluskey, assistant to
the president, held a series of
meetings during the week with
Nick Firth and Colin Berlin,
executives of the Acuff-Rose
Londen office on final details
for the wupcoming five-week

British tour of Roy Orbison.
Jones was here to tape his
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THE JAZZ BEAT

By ELIOT TIEGEL

Les McCann is one musician
who endorses the policy of pro-
motion, man, promotion. An in-
bred comedian, the portly pianist
calls Baker's Keyboard Lounge in
Detroit “guite an unbelievable
place.” McCann cites its owner
Sollie Hartstein as a man who
goes all out for promotion. “He's
highly unusual,” [ es said recently,
“in that there's nothing he won't
do for promotion.” In McCann's
opinion, Hartstein is the club
owner of the year. His theory is
McCann will play and he'll run
the business.

"Very few club owners will take
an artist, or even ask an artist to
go down to a radio station. Sollie
took me to the auto show for an
appearance; we did three television
shows and thea went to every
newspaper,” McCann recalled one
morning in his Hollywood Hills
house,

McCann says that people asso-
ciated with jazz nightclubs think
only in terms of artists visiting
jazz radio stations. This narrow-
mindedness is off the beat, in Les's
opinion. “Who the hell listens to
the jazz stations?” he asks. “Just
the jazz listeners.” But when you

Trade Even Up on Switch

HOLLYWOOD—The record
industry lost an outlet last week
but gains a new one in Southern
California broadcasting ranks
this week. Gone from the ranks
of music stations went KLAC, a

Mindbenders,

Fontana Inked

NEW YORK — Wayne Fon-
tana and the Mindbenders have
been signed by MGM Records
as two separate acts. The proup
was on Fontana Records. Fon-
tana’s first MGM release will
be “It Was Easier to Hurt Her."
A Mindbenders release should
be out soon, the label reports.
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AURAVISION
DISK PREMIUM

NEW YORK — Auravision,
the laminated paper record de-
signed by Columbia Record
Productions, is being used by
Chesebrough-Pond as a pre-
mium. Each buyer of Pond's
Fresh Start gets the disk which
features the Dave Clark Five on
a six-inch 33 and carries a full-
color autographed picture of
the group.

Metromedia outlet, which con-
verted to all telephone gab last
Monday (21). It had been a
middle of the roader but shifting
slowly to the phone format
which is popular hereabouts.

On the other end of the spec-
trum, the country music branch
of the disk industry gains its
first major foothold in the San
Bernardino County region Mon-
day (28) with KCKC's all-coun-
try format unveiling. Rick
Stuart, program director, claims
a potential audience of | mil-
lion in the San Bernardino-Riv-
erside areas.

The station will have a play-
list compiled by Stuart of tunes
from the Billboard charts, loeal
sellers, requests, plus standard
country tunes, Stuart will initial-
Iﬁ pick all the music, but once
the station’s six man DJ staff
becomes familiar with the play-
list, it will be free to select its
own material.

The words “country” and/or
“western” will not be used on the
air, Stuart said, They infer “hill-
billy"—a term Stuart emphasizes
does not connotate country mu-
sic any more, nor the audience
which appreciates it,

There are four stations in San
Bernardino, two of which are
rockers. There is a large Air
Force and aerospace population
in the area, which usually means
persons from all parts of the
country. Stuart says the area is
“virgin for country music.”
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appearance on the “Sammy
Davis Show,” while country;
singer-songwriter Gibson, was
making his third appearance
since December on the Jimmy
Dean Show.

Donovan, whose disks are re-
leased here through the Acuff-
Rose affiliated Hickory label,
was here for concerts last week
in Boston, New York and To-
ronto and an appearance on
NBC-TV's “Hullabaloo.” The
label is releasing a new Dono-
van single. The sides, both
taken from his hit albums,
consist of “The Little Tin Sol-
dier,” from the LP “Fairytale”
and “You're Gonna Need Some-
body on Your Bond,” from his
earlier album, “Catch the
Wind."”

go to the AM stations, he con-
tinues, you pget to talk to new
people,

Being labeled a jazz performer
is anathema to McCann, He'd pre-
fer to be classified as an enter-
tainer, believing the word jazz -
hurts business because of negative
;Jants which much of the public

as.

A frequent comment Les hears
from the paying public who hears
his trio for the first time is, “Man,
I thought I didn't like jazz, but
now. . . ." “Our group is like a
bridge which takes you across the
rhythm and blues and jazz fields.”
McCann's style has undergone a
transition in the last several years,
out of the gospelish school and
inte a broader melodic approach.

McCann's driving desire is to be
classified as a “total performer,”
hence the willingness to go the
promotion route and help “get his
name out there." In order to ful-
fill requests—when there is a
calling—Les is able to rise early
despite his life as a night person.
"1 have an automatic alarm sys-
tem,” he explains, Actually a nap

re heading off to a club for a
hight's labors rejuvenates his cells.

While McCann is eager to make
the promotion route, he is not an
automatic ripe apple subject for
disk jockeys. Here his devilish
attitude makes an appearance. He
enjoys putting on DJ's who ask
him banal questions. “When they
ask me where 1 go from here, 1
answer back to the hotel,” he says,
But there's always a quick humor-
ous line added to “relax™ his host.
Once he wore Bermuda shorts to
a TV interview.

This is McCann's sixth year on
the road and his 11th year as
a pianist. Currently with Limelight
Records, he cut his commercial
teeth with World Pacific for four
yEars.

For the past two years he's been
on the road nine months out of the
year. Atlanta is becoming part of
the jazz circuit, he says. Negoti-
ating for New York bookings is a
“trial and error” method; “you
take what the club owners give"
McCann claims the Manhattan
clubs’ prices vary from other areas.
In Secattle, he says, ple sup-
port the Penthouse Club because
they're “proud of it." While he's
not recording intentionally for the
commercial singles market, the
pianist is aware that “you have
to look for that hit record.” He
claims more young e are
coming out in person to his
group than in the past. “Which is
a good salvation. The young peo-
ple are the salvation for the en-
tire world . . . in everything."

New Paula Distribs

NEW YORK—Paula Records
has changed its distributors in
two major markets. The label's
pop and country label is now
handled by Alpha in New York
and Record Merchandising in
Los Angeles.

March 5, 1966, BILLBOARD
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ADVERTISEMENT .

TAPE

TIPS
by Larry Finley

Today's special issue firmly
establishes BILLBOARD as the
“official bible'" of the tape
cartridge industry,

If you are a new reader, you
will find our column every
week in the special tape car-
tridge section. Qur aim is to
keep you current with the
latest happenings and, should
there be any guestions which
are unanswered in this col-
umn, we will be happy to have
you correspond with us for a
persocnal reply.

During the past six weeks
the tape cartridge industry has
grown tremendously, and we
express a special vote of
thanks to Lee Zhito and Hal
Cook of BILLBOARD, Bill
Mulcahy of Telepro, Earl
Muntz, Bill Hack of Audio De-
vices, Bill Lear and Jim Gall
of Lear Jet/Stereo, Motorola,
RCA and Ford for their courage
in helping pioneer the eight
track principle. To Dan Tell-
man of Sears, Roebuck and
Company., the Mopar Division
of Chrysler, Berkline Manu-
facturing Company, B.F. Good-
rich, Goodyear Tire and
Rubber Company, and the
hundreds of distributors and
dealers who also pioneered
and are now finding that they
are in the midst of a most
lucrative business.

A special thank you to
Dextra Corporation whose be-
lief in the principles of Inter-
national Tape Cartridge Cor-
poration enabled ITCC to
secure licenses from 50 im-
portant “‘name' record com-
panies to make its product
available in four track, Lear
Stereo 8 and Orrtronics eight-
track cartridges.

In addition to their pub-
lished catalog, ITCC supplies
its distributors with a weekly
“"Hot Sheet" which lists new
releases, such as: MGM (13-6)
DR. ZHIVAGO/Original Sound
Track: 20TH CENTURY-FOX
(54-4179) OUR MAN FLINT/
Original Sound Track; A & M
(51-110) WHIPPED CREAM &
OTHER DELIGHTS/Herb Al-
pert and The Tijuana Brass;
DOT (15-25654) MOON OVER
MNAPLES/Billy Vaughn; COM-
MAND (30-B17) PERSUASIVE
PERCUSSION, VOL. 3/Enoch
Light; ATLANTIC (44-1437)
ROAR OF THE GREASEPAINT/
Herbie Mann; LAURIE (36-
2018) HE'S S50 FINE/The
Chiffons; MERCURY (37-
61017) FREDDIE & THE
DREAMERS /Freddie & The
Dreamers; ATCO (45-33177)
LOOK AT US/Sonny & Cher;
MOONGLOW (42-1003) THIS
IS NEW/The Righteous Broth-
ers; ROULETTE (22-25231)
STRIKE UP THE BAND/Tony
Bennett & Count Basie; VERVE
(14-8614) SOUL SAUCE/Cal
Tjader.

The above albums list at
$5.98 for either four or eight
track, and are available from
International Tape Cartridge
Corporation, 1290 Avenue of
the Americas, New York, New
York 10019,

10

EXECUTIVE

TURHTABLE

RCA Victor has appointed H. E.
Roys as chief technical adminis-
trator in Indianapolis and has pro-
moted W. R. Isom as chief engi-
neer, the position vacated by Roys.
Both will report to Norman R.
Racsin, division vice-president and
operations manager.

Joe Guercio named vice-presi-
dent of GLG Productions. He will
be in charge of all the musical
activities of the management-pro-
duction company's talent roster
which ncludes Steve Lawrence,
Eydie Gorme, Diahann Carroll,
ihe Barry Sisters, the Highway-
men and Luba Lisa. Among the
many areas he will oversee will
be the supervision of all arrange-
ments for the artists. In addi-
tion, he will serve as musical di-
rector for their record dates, TV
appearances and mnightclub and
concert appearances. He will also
handle the contracting of musi-
cians for the artists’ in-person
shows and disk sessions.

Larry Harris to Elektra Records'
newly created post of director of
business affairs. Harris comes to
Elektra from the legal department
of Columbia Records, where he
has been for the past three years.
His duties at Elektra will include
supervision of all legal work for

Elektra Unveils

New Pop Series

NEW YORK—Jac Holzman,
Elektra president, announced
the establishment of a special
price category for an LP series
devoted to pop music. First art-
ists who will appear on the line
are a rock 'n' roll group named
Love. Their single, “My Little
Red Book,” is set for release,
with an album to follow.

Holzman also said he will in-
itiate a new cover concept for
pop albums with this initial
release in the 4000 series. Price
schedule for the new Elektra
pop series is $3.79 for mono,
$4.79 stereo. The company's
normal pricing is $1 higher in
each category.

Presley Pkg. Out

NEW YORK-—As a special
Easter package, RCA Victor
Records last week released two

singles and an EP by Elvis
Presley. One single features
“Joshua Fit the Battle” b-w

“*Known Only to Him"; the
other has “Milky White Way"
b-w “Swing Down Sweet Char-
1ot"—the first time the tunes
have been available in singles.
On the EP is "“(There'll Be)
Peace in the Valley (For Me),”
“It Is No Secret (What God
Can Do), “I Believe” and “Take
My Hand, Precious Lord.” All
tunes are from albums recorded
some time ago.

Country Power

o Continued from page 6

try music stations in spite of its
small wattage. Like most coun-
try music stations, the outlet
underwent an image change
“from hillbilly to country." But
without becoming stuffy,” said
Bailey. “We are not in a pop
format, but we threw out the
“"Howdy, friends and neighbors"
stuff. Now we try to be a com-
panion. We pace fast music,
slow music, fast music, slow
music. We've cut out a whole
lot of bluegrass, though we still
play some. But we only play
75 records . . . the best that's
available. This type of program-
ming has brought us a long
way in two years."

SAN ANTONIO—Some 54.-
000 turned out for the recent
Sunday rodeo at the San An-
tonio Live Stock Exposition. A
part of the show was enter-
tainment provided by Rex Allen
and Connie Smith,

the label, direction of business af-
fairs as they relate to company
policy, artists, foreign licensing,
etc., as well as the management of
Elektra's affiliated music publish-
ing companies.

Lincoln Mayorga to the a&r
staff of Greengrass Productions to
work with Ed Cobb. Pianist will
also be handled as an artist by the
firm. Stanley Kahn appointed a&r
manager at Colpix as part of the
label's new New York City execu-
tive team. Kahn has been an inde-
pendent producer-writer. He will
handle single and LP projects and
buy outside masters.

Bob Burrell has been retained
by World-Cine Associates for the
film company's music promotions.
Burrell will work on “Methuselah
Jones," “The Biggest Yank,” “Ahh,
the WNWew Omnes” and “Father
Brother.”

Bill and Sherry singing duo to
Tangerine.

Haroid J. Shulman named exe-
cutive vice-president of Fisher Ra-
dio Corp. succeeding the late Ben
Arons. Schulman has been in the
electronics field for the past 25
Vears.

Milt Bush appointed vice-presi-
dent and general manager of Disk-
makers, Inc., Philadelphia inde-
pendent custom record presser,
Formerly a professional musician
and advertising executive, Bush has
been associated with Diskmakers
for seven vears.

Marshall Leld has joined the Im-
perial Records a&r staff. He has
been a free-lance arranger-pro-
ducer.

KCKN Spots
Owens Month

KANSAS CITY, Mo —S5ta-
tion KCKN joined with Capitol
Records in promoting Buck
Owens Month with giveaways of
15 copies of his new albums,
autographed photos and copies
of a color brochure on Owens
and His Buckaroos.

The album was offered at $1
discount at Mr. Z's Record Shop
for two days to members of dee-
jay Don Rhea’s Sunrise Watch-
ers Club. Rhea promoted the
album on his four-hour show,
The following week, the record
shop offered the entire Owens
catalog at a discount to mem-
bers of Rhea’s club,

Owens had previously taped
special introductions and ma-
terial for use by the full-time
c&w station.

KCKN program director Ted
Cramer said the promotion was
arranged by Rhea, assisted by
Rocky Catena, John Swenson,
Ted Brown and Larry Hatha-
way of Capitol Records; Jack
McFadden, Owens’ manager,
and Ed Harvey of Mr. Z's Rec-
ord Shop.

YESTERYEAR'S. COUNTRY HITS

Chonge-ot-pocs programming frem your librarian’s shalves, featuring the disks
that were the hottest in the Couniry fisld 5 years age and 10 years ogo this week.
Here's how they renked in Bilboard's chort ot that time,

COUNTRY SINGLES—
5 Years Ago
March 6, 1961
1. Don't Worry (Like All the Other
Times), Marty Robbins, Columbia

2, On the Wings of a Dove,
Ferlin Husky, Capitol

3. Window Up Above, George Jones,
Mercury

4. Foolin' Around, Buck Owens, Capitol

5. | Missed Me, lim Reeves,
RCA Victor

6. North to Alaska, Johnny Horton,
Columbia

7. Loving You, Bob Gallion, Hickory

8. Let Forgiveness In, Webb Pierce,
Decca

9. I'l Have Another Cup of Coffee,
Claude Gray, Mercury

10. My Last Date (With You),
Skeeter Davis, RCA Victor

COLLEGE CIRCUIT

By CLAUDE HALL

WUSDO, 10-watt student-manned
radio station at Wittenburgh Uni-
versity, Springfield, Ohio, bowed
on the air Sunday (20).

An alert Allen Heyman at Vil-
lage Record Shop, Denville, N. 1.,
capitalized on a Feb. 6 perform-
ance by Sammy Davis at Seton
Hall University. Correspondent
John P. Gallagher reported that
Heyman knew Davis was coming
“therefore he had ordered just
about all of his albums in large
numbers.” [t paid off. Heyman
said that he sold 100 to 150 al-
bums. Fred Baker at Discorama
Record Shop caters mostly to the
young record buyer and is heavy
on singles so he didn't receive
much album action after the con-
cert. The show drew 4,500 and
was “a greal evening of entertain-
ment,” said Gallagher,

Ferrante and Teicher played
Feb. 9 at the University of Ari-
zona. Tucson. Said correspondent
. W. Lamb, the duo played three
encores for the 2,660 SRO audi-
ence, who wanted more, and their
movies themes were most appre-
ciated. Lannie Hartman at Rubi-
tom’s World of Entertainment re-
ported no album sales from the
concert, but Judy Finn at another
Rubitom's store reported three al-
bum sales and numerous requesis
concerning the duo's new concert
albums.

The St. Olaf Choir drew 1,300
Feb. 10 at Murray State College.
Murray, Ky., said correspondent
D. Ellis Mueller. But Chuck Simon
at Chuck's Music Shop reported
no sales increase with the com-
ment that the St. Olaf Lutheran
Choir has many albums out, but
they are not big sellers on the
market.

The Serendipity Singers drew
2,100 Jan. 29 at East Tennessee
State University, Johnson City,
said correspondent Joyce La Fol-
lette. Carolyn Keefe at Music Mart
said album sales weren't high.
K-Mart discount store reportled
selling four of the six albums 1t had

COUNTRY SINGLES-—
10 Years Ago
March 3, 1956

1. | Forgot to Remember to Forget,
Elvis Presley, RCA Yictor-Sun

2. Why, Baby, Why? Red Sovine &
Webb Pierce, Decca

3. Sixteen Tons, Tennessse Emie,
Capitol

4. Love, Love, Love, Webb Pierce,
Decca

5. Eat, Drink and Be Merry,
Porter Wagoner, RCA Victor

6. You're Free to Go, Carl ‘Smith,
Columbia

7. | Don't Believe You've Met My
Baby, Louvin Brothers, Capitel

8. Folsom Prison Blues, lohnny Cash,
Sun

9. Heartbreak Hotel, Elvis Presiey,
RCA Victor

10. You and Me, Red Foley &
Kitty Wells, Decca

in stock by the group.
More than 4,500 attended a con-
cert of the NMorman Luboff Choir

Feb. 4 at Southern Illinois Uni-
versity, Carbondale, Ill.

little sales reaction, however, at
either the campus store or Rem-
brandt Records off campus.

A Lloyd Price performance Feb.
4 at the University of Pittsburgh
drew a “packed” audience of 500,
sald correspondent Jim Smith, The
audience reaction was mixed, some
liked it, some left before the show
was over. Neither Jim Mark at
National Record Mart nor Fred
Lackey at Bob's Discount Center
reported any sales reaction.

Alldis Exits
Luxembourg

LONDON—Chief announcer
Barry Alldis is leaving Radio
Luxembourg at the end of June
after being in the Grand Duchy
for nine years. Geoffrey Ever-
ette, manager of 208, said,
“Barry told me a year ago of
his intention to gquit Luxem-
bourg. He will be coming to
England for purely domestic
reasons. He wants his two young
children to be educated here.”

He continued, “"We are sorry
to see him go but he will not
be severing his connection with
Radio Luxembourg and we shall
assist him in every way possible
to find a home in England."”

Two other Luxembourg disk
jockeys, Chris Denning and
Johnny Moran, are leaving, too.
They resigned following an an-

nouncement by Everette last
month of his intention .to make
staff changes. Both will return
to Britain.
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from the new
green label
with the big
talent.

The Bweet Things |

“You're My Lovin’ Baby"s/w | l
Van McCoy
Blackwood Music, Inc. BMI |

“Don’t Come Looking for Me”

Bobby Lewis Zas04
Daedalus Prod., Inc. BMI

Arranged and Conducted by Van McCoy
A Daedalus Production

DON'T WAIT. GO DATE. CONTACT YOUR NEAREST COLUMBIA RECORDS DISTRIBUTOR.
OR CALL DATE RECORDS. (212) 245-5233-4. 51 WEST 52 STREET, N.Y.C.

ALL GREEN!...ALL GO!..ALL GREAT!..ALL DATE!
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Number of Singles Reviewed This Week, 236—Last Week, 101

POP SPOTLIGHTS

. | Spotlights—Predicted to reach the top 20 of the Hot 100 Chart

CHER—BANG BANG (Prod. by Sonny Bono) (Five-
West-Cotillion, BM1)—An off-beat rhythm, clever
lyrics and great Cher vocal combine for a top-of-
the-chart winner, Produced and written by Sonny.
Flip: “Our Day Will Come™ (Prod. by Sonny Bono)
(Rosewood-Day-Hilliard, ASCAP). Imperial 66160

THE YARDBIRDS — SHAPES OF THINGS (Prod.
by Giorgio Gomelsky) (Robbins, ASCAP)—Coming
off their hit, “I'm a Man,"” the hot group has smash
in this exciting rhythm ballad with strong dance
beat and meaningful lyrics. Flip: “I'm Not Talking™
(Prod. by Giorgio Gomelsky) (Audrey-May, BMI).

Epic 9891

BRIAN WILSON—CAROLINE, NO (Prod. by Brian
Wilson) (Sea of Tumes, BMI)}—The popular leader
of the Beach Boys goes it alone in this easy-go,

Spotlights—Predicted to reach

WALKER BROTHERS—I ONLY CAME TO DANCE
WITH YOU—With their "My Ship Is Coming In”
on the Smash label on the Hot 100, comes this
exciting rhythm ballad with strong dance beat on
Tower Records. Flip: “Greens.” Tower 218

LOMBIES—IS THIS THE DREAM (Mainstay, BMI)
—An emotional wailer with exciting dance beat
and big production will rush the group back to
the top of the charts. Flip: “Don't Go Away”
(Mainstay, BMI). Parrot 9821

LESLEY MILLER — HE WORE THE GREEN
BERET (Prod. by Danny Davis) (Gallico, BMI)—
The teen-age songstress has a solid winner in this
penetrating ballad sequel to the §/Sgt. Barry
Sadler hit. The well-performed and produced tune
should be equally successful. Flip: "“You Got a
Way of Bringing Out My Tears” (Prod. by Joe
Rene) (Felix, BMI). RCA Victor B786

NANCY AMES—HE WORE THE GREEN BERET
(Prod. by Manny Kellem & Billy Sherill) (Gallico,
BMI)—An equally fine version of the “Beret” tune
is this warm, emotional reading by Miss Ames with
solid instrumental backing. Should prove a quick
chart climber. Flip: "War Is a Card Game" (Prod.
by Manny Kellem & Billy Sherill) (Pampoll,
ASCAP). Epic 10003

DON COYAY — WATCHING THE LATE, LATE
SHOW (Prod. by Don Covay) (Konto-Ragmop,
BMI—A hot follow-up to his “See Saw™ hit. this
well-written Covay tune should hit hard in both
pop and r&b markets. Flip: “Sookie Sookie™ (Prod.
by Jim Stewart & Steve Cropper) (East-Cotillion,
BMI). Atlantic 2332

BRIAN HYLAND — 3,000 MILES (Prod. by Snuff
Crarrett & Leon Russell) (Baby Monica-Flomar,
BMI)—A top commercial sound aimed right at
the teen scene. Good rockin' dance beat and big
production in strong support. Flip: “Sometimes
They Do, Sometimes They Don't” (Prod. by Snuff
Garrett & Leon Russell) (Fingerlake-Viva, BMI).

Philips 40354

KAY STARR — OLD RECORDS (Prod. by Steve
Douglas) (Gallico, BMI) — The Kilgore-Thomas
standard gets a strong commercial revival by the
popular stylist. Disk has all the ingredients for the
top of the chart., Flip: “Tears and Heartaches”
(Prod. by Steve Douglas) (Mills, ASCAP).

Capitol 5601

SANDIE SHAW—TOMORROW (Rose Hill, BMI)—A
fine vocal performance by Miss Shaw on a cleverly
written rhythm ballad with exciting dance beat
backing should rush this one up the chart, Flip:
"Hurting You"” (Rose Hill, BMI). Reprise 0449

THE SMALL FACES—SHA-LA-LA-LA-LEE (Belinda,
ASCAP)—Rockin® wailer rapidly climbing the Brit-
ish charts should establish the English group in
the U. 5. as well. Flip: “"Grow Your Own" (Lead-
mg, ASCAP). Press 9826

emotional ballad with strong back beat. Has all
the ingredients of a No, | smash. Flip: “"Summer
Means New Love” (Prod. by Brian Wilson) (Sea
of Tunes, BMI). Capitol 5610
SHADOWS OF KNIGHT—GLORIA (Prod. by Dun-
wich Prod.) Bermice, BMI)— This wailin’ rocker
should hit hard in today's teen market. Strong top-
of-the-chart potential. Flip: "Dark Side” (Prod. by
Dunwich Prod.) (Yuggoth, BMI). Dunwich 116

THE BANTAMS — FOLLOW ME (Prod. by Dick
Glasser) (Richbare, BMI)—The 8, 10 and 12-year-
old brothers with talent have smash hit possibilities
in this rocking dance beat number with full, clear
sounds. Could go all the way, Flip: “"Meet Me
Tonight Little Girl” (Prod. by Dick Glasser) (Trous-
dale, BMI). Warner Bros. 5695

the top 60 of the HOT 100 Chart

JOE WILLIAMS—LONELY MAN (Prod. by Clyde
Otis) (Eden, BMI)—The jazz-oriented vocalist aims
this solid rhythm rocker right at the teen market.
Great Clyde Otis production and Williams vocal
make this a left-fielder to watch. Flip: "I'll Belong
to You" (Prod. by Clyde Otis) (Fineline, BMI)

RCA Victor 8775

ESTHER PHILLIPS—I COULD HAVE TOLD YOU
(United, ASCAP)}—A superb rendition of the Si-
natra oldie in her unigque vocal style should prove
a hit for the talented Miss Phillips. Flip: "Just Say
Goodbye” (Mongo, BMI). Atlantic 2324

OSCAR BROWN JR. & LUIZ HENRIQUE—LAIA
LADAIA (Prod. by Hal Mooney) (8.G.A.E.)—
Unique lyric ballad with offbeat rhythm and easy-
po vocal style could prove a hit in both pop rock
and easy listening markets. Flip: “Listen to Me"
(Prod. by Hal Mooney) (M.R.C., BMI).

Fontana 1542

MICKEY ROONEY JR. — A BONE, A DOG, A
SWORD AND A SHIELD—The actor’s son marks
his record label debut with this strong rhythm
ballad entry with teen-oriented lyric. Watch this
one. Flip: "It Certainly Ain't a Nice Thing.”

Tower 210

RAY STEVENS—DEVIL MAY CARE (Prod: by Fred
Foster) (Lowery, BMI)}—Strong off-beat rhythm
ballad in the Billy Joe Royal vein should prove
a winner for Stevens. Good lyric and tune from
the pen of Joe Smith. Flip: “Make a Few
Memories” (Prod. by Fred Foster) (Lowery, BMI).

Monument 927

JOE KENEEDY—TODAY AND TOMORROW (Prod.
by J.A.J. Prod)) (We Three, BMI) — Impressive
debut for Kennedy on the hot Bang label with a
great commercial tune aimed at the teen market.
Well-done vocal and production. Flip: “Slick Trick™
(A J.A.l. Prod.) (Studio-Web IV, BMI). Bang 517

PAUL PEEK—PIN THE TAIL ON THE DONKEY
{(Prod. by Joe South) (Ahab, BMI)—Good teen
Iyric, solid rhythm dance beat and exciting vocal
combined for a most impressive disk debut for
Peek. Flip: “Rockin® Pneumonia and Boogie
Woogie Flu” (Prod. by Joe South) (Ace. BMI).

Columbia 43527

SKEETER DAVIS—I CAN'T SEE ME WITHOUT
YOU (Prod. by Chet Atkins) (Crestmoor, BMI)—
The country-oriented songstress aims right at the
teen commercial market with this strong dance
beat rhythm number with the Liverpool sound.
Fine Chet Atkins production. Flip: “Don’t Any-
body Need My Love” (Prod. by Chet Atkins)
(Northern, ASCAP). RCA Victor 8765

JUMPIN' GENE SIMMONS—MOSSY BOSS (Screen
Gems-Columbia, BMI) — Infectious dance beat,
wailing sax backing and top Simmons wvocal add
up to an exciting top of the chart contender. Flip:
“The Most Feared Man” (JEC, BMI). Hi 2102

Spotlights—Predicted to reach the HOT 100 Chart

DOLLY PARTON—Den't Drop Ouf (Tunewille, BMI]. MONUMENT B12

DRAFI—Markle Breaks apd lren Bends (Burlington, ASCAP]. LONDOMN 10825

MARK DINMIMG—There Stands & Lady [Acuff-Rose, BMI), HICKORY 1368

JOE HARNELL—Mear You (Supreme, ASCAP). COLUMBIA 43549

DON LEE WILSON—No Matfer What Shape (Your Stomach’s In) [ Hear,
BMIL LIBERTY 55842

IRIS HARVEY—Betrayed (Pera, BMI}, COLUMBIA 43502

ANDY KiM—I Hear You Say (I Love You Baby) (Trio, BMI), RED BIRD 040

JUNIOR MAMWCE TRIDO—You've Lost That Lovin" Feelin® ([Screen Gems-
Columbia, BMI), TREND 1001

THE CARTOONS—Batusi (April, ASCAP). TUBA 2008

BEVERLY WILLIAMS—Heart (Leeds, ASCAP). DECCA 31912

JOHNNY RICKSON—Hallelujak ¥'m a Bum (-, BMI|).. GARLIN 104

JOSEPH GERSHENSON—My Heart 5till Heoars the Mausic {Duchess, BMI),
DECCA 31914

IRRESISTABLES—As Sweet as You Can Be (Meiric., BMIY. IMPERIAL &&157

MICKEY MEWBURY—Anyway You Want Me {Acuff-Rose, BMI]. HICKORY 1370

ROMNIE AND THE DEVILLES—Tragedy (Dorothy-Bluff City, BMI}. MGM 13450

12

THE FIVE STEP5—These Boots Are Made for Walkin' [Criterion, ASLAP)
NADE 26

DON RANDI—Baby Efephamt Walk (Famows, ASCAP), FPALOMAR 1215

ANDREA CARROLL—The World Isn't Big Enough (Blue Balloon, BRI,
UNITED ARTISTS 9£2

BILLY PRINCE—You Mewer Should Have Loved Me ([Hasfings, BMI].
VERVE 10392

HOWARD GUYTOM—I Got My Own Thing Going (Souwih Mountain, BRI}
VERVE 10384

GUS BACKUS—Big Willie Broke Jail Tonight [Acuff-Rose, BMI). GEMERAL
AMERICAN BN

THE GRAINS OF SAND—That's When Happiness Began (Sherman-DeVorzon,
BAU). VALIANT 736

BLUESYILLE—As Tears Go By (Immediate, BMI1). JERDEN 7TE8

NEWPDRTS—Little Heart [Clairborne, BMI] B.5.M. 406

LINDY BLASKEY AND THE LAVELLS—I'Il Get Along Somehow (Asfronefie,
BA) SPACE 0004

* This record is predicted to reach the TOP 40 EASY LISTENING Chart.

COUNTRY SPOTLIGHTS

Eputlights—-Fmdi:tnd ta reach the
top 0 of the HOT COUNTRY
SINGLES Chart

JIMMY NEWMAN—BACK POCKET MONEY (New-
keys, BMI)—Hot follow-up to his country smash,
“Artificial Rose,” is this up-tempo ballad with clever
lyric and fine Newman wvocal. Flip: “For Better
or for Worse” (Moss-Rose, BMI). Dececa 31916

MERLE HAGGARD—SWINGING DOORS (Prod. by
Fuzzy Owen) (Bluebook, BMI)}—Haggard has a
hot country chart contender in this strong lyric
number written by himself. Well-performed and
produced. Flip: “The Girl Turned Ripe" {Prod. by
Fuzzy Owen) (Blucbook, BMI), Capitol 5600

GEORGE MORGAN AND MARION WORTH—
SAVING ALL MY LOVE (FOR YOU) (Prod. by
Don Law & Frank Jones) (Acuff-Rose, BMI)—With
duets 2 going thing in the country field, the excep-
tional duo should hit hard and fast with this fine
romantic ballad. Flip: “Too Busy Saying Goodbye”
(Prod. by Don Law & Frank Jones) (Window,
BMI). Columbia 43543

WYNN STEWART—ANGELS DON'T LIE (Prod. by
Ken Nelson) (Tuckahoe-Acclaim, BMI)—Emotional
lyric and warm vocal reading by Stewart should
rush this one up the country chart., Flip: “The
Tourist” (Prod. by Ken Nelson) (Freeway, BMI).

Capitol 5593

HANK THOMPSON — PICK ME UP ON YOUR
WAY DOWN (Prod. by Ken WNelson) (Pamper,
BMI}—A great revival of the oldie from the pen
of Harlan Howard. Solid Thompson vocal with good
instrumental backing should put the country favorite
back on the charts. Flip: “You Nearly Lose Your
Mind™ (Prod. by Ken Nelson) (Noma, BMI).

Capitol 5599

Spotlights—Predicted to reach the
HOT COUNTRY SINGLES Chart

DORSEY BURNETTE—To Remember (Callico & Cracker Jack, BMI). SMASH 20

ROY ACUFF JR.—You Won't Ever See Me Here Again (Rosze, BMI),
HICKORY 1371

MOMTY LEE—I'm Gonna Take Today Off (Glad, BMI). MUSICOR 1158

5TU PHILLIPS—Bracere (Hill & Range, BMI), RCA VYICTOR B7FT1

EDDIE JOMES—Mr, Clean (Stringtown, BMI). K-ARK &77

DON WAYNE—Morthwest Mounfed (Tree, BMI). UNITED ARTISTS 985

LEE SUMMERS—You Hit the HNail on the Head [Cedarwood, BMI).
JED INTERMATIOMAL 0012

LONIO & OSCAR—Doermant Volcamo (Lonzo & Oscar, BMI). MNUGGET 250

THE TOMCAS—Kill Me With Kindness [Glad, BMI], WNUGGET 3248

GENE WOODS—The Happy Side of Loneliness (Peach SESAC). CHART 1310

GENE STEWART—It's a Big World (Starday-B-W, BMI). MASHYILLE 5263

R&B SPOTLIGHTS

Spotlights—Predicted to reach the
TOP SELLING RHYTHM & BLUES
SINGLES Chart

THE VIBRATIONS—CANADIAN SUNSET (Prod. by
Carl Davis) (Vogue, BMI}—Unique vocal rendition
of the Eddie Heywood hit could prove a hot
follow-up to their “Misty” hit with much pop
appeal as well. Flip: “The Story of a Starry Night”
(Prod. by Carl Davis) (Mutual Music Society,
ASCAP). Okeh 7241

SAM AND DAVE—IT FEELS S0 NICE (Prod, by
Henry Glover) (Figure, BMI) —A top-of-the-r&b-
chart entry for the blues-shouting duet with excit-
ing vocal and rhythm dance beat. Flip: It Was
So Nice While Tt Lasted” (Prod. by Henry Glover)
(Nom, BMI). Roulette 4671

EDDIE AND ERNIE—I CAN'T DO IT (Prod. by Mr.
Lucky Juggy Prod.) (Sagittarivs-Maltese, BMI)—
The wailing duo have an exciting r&b contender in
this big beat rhythm screamer with good instru-
mental support. Flip: "Lost Friends™” (Sagittarius-
Tomaria, BMI). Eastern 609

JODARETTES—WHAT'S IN DE BOX (Prod. by Rose
Prod.) (Workout, BMI}—The girls have strong r&b
potential in this swinging calypso rhythm number
with wailing vocal. Flip: “El Torro” (Prod. by
Rose Prod.) (And-Workout). Jocida 302

Spotlights—Predicted to reach the
R&B SINGLES Chart

ELI_IE:EE (FROGMAN) HEMRY — Ain't Gof Neo Home (Arc, BA). PARROT

10823

LEN WADE—Boss Beat (Unart & Chu-Fin, BMI). UNITED ARTISTS 987

5. Q. REEDER—1 Want to Kmow (Progressive; BMI). OKEH 7339

LIL GREENWOOD & RENE ROBIM—Broke and Llomely (0-Cal, BMI),
TANGERINE 956

H'..F'I’IIIE“I-Il IIMIEI—TI\: Fat Man (Cragvee & Merye-Earl, BMI]. 57. LAWREMWCE

J. ). BARNES—Real Humdinger [Mylo, BMIL. RIC-TIC 110

JAMES CRAWFORD—Henest 1 Do (Part 1) [Try Me, BMi). OMEN 12

TYRONE "WOMDER BOY'—If You Doa’t MNeed Me [Fairshake, BMI). 4
BROTHER:S 450

JAMES DAVIS—Ain‘t It Great (Don, AMI) DUKE 2392

DAMNY WHITE—I'm Dedicating My Life - [East, BMI), ATLAS 1257

'OHN LEACH—Put That Woman Down (Palmina & Tig Zag, BMI). LAWN 258

ANDRE WILLIAMS AND HIS ORCHESTRA—Swee! Little Pussycat (Myto, BMI).
WINGATE 014

ARTHUR CONLEY-—-Who's Fooling Who [East-Time-Redwal, BMI). JOTIS 4732

TERRY WOODFORD—Gonna Make You 5ay Yeah [Fame, BMI}. FAME 1002

March 5, 1966, BILLBOARD
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“HE WORE THE GREEN BERET”

8.50003
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™ LW TITLE, Artist, Label & Mo ™ LW ™ LW !
1 2 THESE BOOTS ARE MADE FOR WALKIN'—Nancy 1 & BALLAD OF THE GREEN BERETS—5/5qf. Barry 1 2 “5“. Iungi 1u:ﬂﬂm: FOR WALKIN'—MNancy
Sinatra, Eeprise 0432 Sadler, RCA Victor 0432 - 2 1 llﬂlﬂ.'ﬂm" !Tﬁ‘i! Lou Christie, MGM 13412
2 27 THE BALLAD OF THE GREEN BERETS—5/5gt. Barry | 2 1 THESE BOOTS ARE MADE FOR WALKIN'—MNancy
Sadler, RCA 1|f|trnr B7 39 Sinatra, Reprise 0432 3 4 LISTEN PEOPLE—HMerman's Hermits, MGM 134482
& 4 CALIFORMIA DREAMIN'—Mams's and the Papa's, L] & LISTEN PEOPLE—Herman’s Hermits, MEM IIHM RCA Victor 8739 ) 3
HI'II‘IH.?‘WS s gt o § 5 | FOUGHT THE LAW—Bobby Fuller Four, Mustang 5 2 uﬂﬁnmm DREAMIN=pMama’s & fthe Papa's, Dun-
3 1 UP TIGHT=5tevie Wander, Tamla 1d 4020
1 Mustang 3014
(] HT THE LAW—Bobby Fuller Feur, Mustang [ B JUST LIKE ME=Paul Revere & the Raiders, & 9 | FOUGHT THE LAW—Bobby Fuller Four,
WL 0N e iy Columbia 43481 7 25 UP TIGHT—Stevie Wonder, Tamle 54124
ACITEE
s B o NERVOUS BREAKDOWN-—-Rolling Stones, 8 28 19th NERVOUS BREAKDOWN—Roliing Stones, ? 10 MY LOVE—Paiula Clerk, Werner Hroi. 5684
London 9823 London 9823 . 180 5 | CONFESS—MNew Calony Six, Cemtaur 1201
W0 5 MY LOVE—Petula Clark, Warner Bros, 5684 ¥ ¥ MOULTY—Barbarians, Laurie 3328 11 13 LIES—Knickerbockers, Challengs 59321
11 11 THE lﬁ“hﬁ:g Hlﬁm M:ilcra:d ":.!SJ:. %ﬂ'lilm 10 11 UP TIGHT=Stevie Wonder, Tamla 54124 12 12 WE CAN WORK T OUT=Beatles, Capitol 5555
mp o o 5 iy oOVAnCEER 1 m 19 YOU BABY—Turtles, White Whale 227 '3 22 OONT MESS WITH BILL—Marvelettes, Tamla 54126
Molawn 1089 2 13 = HOWHERE MAN—Deatles, Capitol 5587 Motawn 1089
S.ELIIERS 14 10 TOREA THE GREEK—Herh Alpert & fthe Tijuana | 14 20 uP AND DOWN-McCoys, Bang 516 15 — GLORIA—Shadows of Knight, Dunwich 118
L .- Eﬁﬂm ﬁm‘ﬁi d Lads, Volt 130 15 11 WORKING ,“ “" BACK TO YOU—4 Seasons, 16 24 CLEO'S MOOD—Jr. Walker & the All Stars, Soul 35017
16 19 S34-5789—Wilson Pickelt, Allantic 2320 Philips R 17 18 GOING TO A GO-GO—Miracles, Tamla 54127
IN m.F 17 17 THIS CAN'T BE TRUE—Eddie Holman, Porkway 960 | 16 15 WHAT VWY LOVE=3anny & Cher, Alco 18 30 | SEE THE LIGHT—Five Americans, HBR 454
18 1B 'WHEN l.ll.ll'dantl5 TURNS TO LOVING=—Ronnie Dove, | 17 14 CRYING TIME—Ray Charles, ASC-Paramount 10739 | o 37 HOMEWARD BOUMD—Simen & Garfunksl, Columbia
Diamond - treigan olumbia
MAHKETS 19 24 WOMEWARD BOUND—Siron & Garfurkel, Columbia 10 T MEOHD WA REND-Rars Miuae, SO 20 31 AV THE SCENE=Dave Clark Five, Esic 9862
IN'—Mama's and the Papa's, i
20 15 DEAR LOVER—Mary Wells, Afco 6392 I8 TAUSENA MEEAW " 1 n HTPH*;:E“UH::#THE&"! (Your Stemach's In)—
= i o 0 16 WY LOVE-—-Pulula Clark. Wamsr Bros, 564 22 & SOUMDS OF SILENCE-Simon & Garfunksl, Columbls
27 B MO MATTER WHAT ““" (Your Stemach’s Ia)— | 21 24 ELUSIVE BUTTERFLY—8ob Lind, Warld Pacific 77808 43394 :
T-Bones, Libert 22 30 BATMAN THEME—Marketts, Warner Bros. 5696 23— BABY SCRATCH MY BACK-Slim Harpo, Excella 2273
n n un sth'rr.l-l %.l'r BACK—Slim Harpa, Excella 13 7 ;%HTH#‘E!&! Tmm'r'#‘ﬂ’u?u'ﬁ}“'m?”ﬂm“m 24— 634-57B9—Wilson Pickett, Atlantic 2320
a4 12 1 - remes, = BYou L £ Lendan
3 13 :“J! L RESPECTED. MAN-Kinks, Reprine 0420 | 25 26 cALL. “ﬂ?-fl?m Mantez, ABM 780 i i
3% 13 LL ® ~Kinks, Reprise ris ez, 26 — ELUSIVE BUTTERFLY—Bob Lind, World Pacitic 77808
= wan 4244 L 33 GOINE TO Miracles, Tamls 54727
2 22 LISTEN PEOPLE ermans Mermits, MGM 13462 27 2 WALKING MY CAT NAMED DOG-Norma Tanega, | 27 26 WNAT NOW MY LOVE—Sanny & Cher, Alco 6395
38 = HOWHERE MAM—Beatles, Capitol 5587 Hew Yaice BOF 28 I3 BATMAN THEME—Marketts, Warner Bros, 5496
29 40 NO MAM IS5 AM Ill.‘ﬂb—\'an Dykes, Mala 520 | 28 34 | WANT TO GO WITH YOU—Eddy Amald, RCA | 29 15 GEORGIANNA=Princetons, Calpix 793
30 324 THIS OLD WEART OF MIME—isley Brathers, Victor B749 o6 34 CANET AT e Baded U %rY
Tamla 54128 29 79 SPAMISH EYES—AI Martina, Capitol 5542 =Ranny e Daylonas, Ma
31— LONG LIVE OUR L#‘?E—lirlng!ru;las:mﬁe_di msm 048 ﬁ A #HE.% - in; ipuﬁrllénlrl mr::#m Eui;a 208 n - M’Ewlu;u *!l.nﬂs ME—Martha & the Vandellas,
= WORK BALK CEET L = =Poro-3eco Jingers, Lo (F I k]
- pr.;nla'::'-' 4&"1& - 32 32 NIGHT TIME—Stran 'lwu. E-uﬂ 514 _ 31— LOVE MAMES THE WORLD GO ROUMD—Deon lackson,
1 = "M 50 LOWESOME | COULD CRY-—A. 1. Thomas, 33 40 SOMEWHERE THERE® EOME—Dean Martin, fHI- 2534
Scepier 12129 Flye 0443 1 — SAY YOU—Menitors, VIP 25028
M 37 rl.h uh_m IEHI::!I- Hm;-s-m:&l P"srkm 104 | 24 35 HIT I}l‘.“‘i&‘ﬁﬁ ME—Martha & fthe Vandellas, 34 — MOWHERE MAM—RBeatles, Capital 5587
35 28 MICHELLE—Dav Janathan, Caplte
36 — AT THE SCEME—Dave Clark Five, PEpil: 7BAZ s 3 srm- Im: ON SIGHT (5.0.8)—Edwin Starr, RicTic | 33— OET OUT OF MY LIFE, WOMAN—Lee Dorsey, Amy 943
37 = I'M LIVING IH TWO WORLDS—8onnie Guilar, 109 34 — DAYDREAM—Lovin' Speonful, Kama Suira 208
Dar 17811 3 3 015 1T MET=Barbarn Mason, hrtlnt & 37 — DEAR LOVER—Mary Wells, Atco &3%2
This chart is based upon terriforial sales of the Tep 40 single a8 — | WANT TO GO WITH YOU—Eddy Amald, RCA ar = SHAKE ME, WAKE E—I-'wr Motown 1090 18 = FUMRY (Mot Muth)—Walter chju.m m'.g-h 7234
recards as reported by retall stores in 15 Top markefs Victor 8749 38— MAGIC TOWN—Vogues, Co ':' 354 ¥ — WORKRE MY WAY RACK TOU-4 Seasons,
' ! 0 o SUDORY WERAN-Misles Tamls, S 2 38 FUNNY Nl Much)—Weiter Jackson, Okeh 7238 * | 40 MAGIC TOWN-Vogues, Cs & Ce 234
t -] ug alter Jackion, - i
(TW) THIS ‘WEEK  (LW) LAST WEEK | ™ =)/ 20000 SRl 20 S
™ LW ™ LW ™ LW ™ W
1 7 mrf‘“ |ﬂ-|;lﬂlu5 J;unz FOR  WALKIN'—=Nancy 1 1 LIGHTHIN' STRIKES-Lou Christie, MGM 13412 113 IAFIEEiD ;ﬂ’.mlaf'qi“ BERETS—5/501. Barry Sadler, 1 ru:lsnlm:mrl ru! mnl FOR WALKIN —HNancy
Aafra Eprise d - LA gy i
2 2 BALLAD OF THE GREEN BERETS—S/Sor. Barry Sadier, | 2 7 PALLAD OF THE GREEN BERETS-S/Sgt. Barry Sadlef | 9 o LIGHTMIN' STRIKES—Lou Christie, MGM 13412 35 maiLeD ”.;?f,r | f"';'}a JERETS—5/5g1. Barry
RCA Victer B739 [N MD—Dean Jacksan o, char
3 5 DONT MESS WITW BIL—Marveleites, Tamia Se126 | 3 7 TMESE BOOTS ARE MAGE FOR. WALKIN'-Naocy | 3 1 LOVE MEWRS TWE WORLD GO ROUNR-Deen Jackiee | 3 3 WF—Springers, Way Ou1 2799
4 1 CRYING TIME=Ray Charles, ABC-Paramount 10739 Il 4 UP TIGHT—Stevie Wonder, Tamia 54124 4 4 THE!E"IGI'.:!'IEW_‘-:IEHEEIH FOR WALKIN —Nancy 4 I; ;.Il.i"!'" FIIU'F'W-H:'H':E!‘-'L Hermits, MGM 13442 _
L = inatra i 1 IFORN e ' the Papa's,
: :; ::“::IIEEHT“::'I!;L rw:riﬂl :T;m: :;igl R 5 36 19th NERVOUS BREAKDOWM—Rolting Stones, Londan, | o o g 'plehy ofPUR® ol oomia 54124 5 LINNUA SHEAI—Memas & The Fapks l
S AL RTINS s e o] & 8 DOWT MESS WITH BILL_Marvelettes. Tamla 54126 | & 15 CALIFORNIA DREAMIN'—Mama's 8 the Pepa's, Dun- | & 7 WORKING MY WAY BACK 70 YOU-4 Sessoms,
' v, # = ¥ ] |} 5
¢ a RS R LY AT MG, ”"'::m 7 5 GOING TO A GO-GO—Miracles, Tomla 54127 7 % DONT MESS WITH BILL—Marvelletes, Tamia 54126
T E e i SN ST VIR | B Ny v WAL NARE W YOl A T e 8 BABY LOVES ME-Martha & fthe Vandelles, | 8 2 THIS CANT BE TRUE—Eddie Holman, Parkway 960 ‘
- ? ; . Gordy 7045 § 23 ELUSIVE BUTTERFLY—Bob Lind, World Pacific 77808
10 4 BABY SCRATCH MY BACK-Siim Harpo, Excellg 2273 | % 5 MY AOVE=Botila Clark, Wataer Bres. S6a4 9 14 LISTEN PEOPLE—Herman's Hermits, MGM 13462 10 16 TIME WONT LEY ME-Outsiders. Capitol 5579 |
1T 10 AJ4-5789—Wilson Pickett, Atlantic 2320 o !: PRE i Ll ::’II:. “l:- Foor 0 & DON'T MESS WITH BILL—Marveleties, Tamla 54124 11 10 UP TIGHT=Stevie Wonder, e
12 21 FIVE O'CLOCE WORLD—Vogues, Co & Ce 232 ey B ke ':nﬂrl:-lw*r Yol 11 17 WORKING MY WAY BACK TO YOU—d4 Seaons, Phifips | 12 & LIGHTHIN' STRIKES—Lou Christie, MGM 13412 ]!
13 9 THE DUCK—lockie Lee, Mirwoad 5502 1 1 urmmn IS EMPTY —Jupremes, S H:ms.n e e N : 13 18 BATMAN THEME—Marketts, Warnar Bros,
14 37 LIGHTNIN' STRIKES-Lou Christie, MGM 13412 13 12 LOVE MAKES THE WORLD GO ROUND—Deon Jackson, g P WOiupren ] 16 I8 CHOVE MAKSE THE  WERES. 60 . ROUN-Dew |
15 16 I'M 'l'l.'lll- H.I: GOME (Ta Turm Arewnd)—Bobby Bland, Carla 2526 12 1& DEAR LOVER—Mary Wells, Atco 4392 15 36 MAGIC TOWM—vVogues, Co & Ce 234 4
; aEvke 14 24 ELUSIVE BUTTERFLY—Bob Lind, World Pacitic 77808 | 14 9 gusivE BUTTERFLY-Bob Lind, World Pacific 77808 | 18 11 MY LOVE—Pelula Clark, Warner Bros, 5684 i
] m 50 'IJHIIIHIE | COULD CRY—B, J, Thomas, | 15 3 A WELL RESPECTED MAN—Kinks, Reprise 0420 b T R ] ek paie 17 5 GOING TO A GO-GO—Miracles, Tamla 54127
iy S g 16 7 BARBARA ANM—Beach Boys, Capitol 5561 v PR TR 18 13 A WELL RESPECTED MAN—Kinks, Reprise 0420
ron I.T'I'il WHAT SHAPE (Your Stomach’s Inj— " Tl 7 16 17 | WANT SOMEONE—Mad Lads, Wolt 131 1 & MY WORLD IS EMPTY WITHOUT YOU-—Supremes,
% % m'l'.“:"'“,m“h"'I o MR i 17 36 CALIFORNIA DREAMIN'—Mama's & the Papas, DUM | 47 21 DATMAN THEME—Markeits, Warer Bros. 5496 Molown 1089
: EX=Horb Alpert & fthe Tijwana | 0 of MOMEWARD BOUND—Simon & Garfunkel, Columbis | 18 — NOWNERE MAN—Beatls, Capital 5567 e R e e o
w7 IIAH'IH 55 Eb— 43511 1 = EART &
% ar JEes m:'i';n.lul,“i::p:q | 15 sak;:ll Kank 40 | o oy Ce TME—Ray Charles; ABCParsmount 10789 | rﬂﬂuném HEART OF MINE—isley Brothers, Tamla ;; :; Eﬂ““m‘r ﬁ":;u':#{:‘ "u "iu- ::uml ik
—Kinks, Reprise 0420 : 24 32 | SEE TME LIGHT—Five Americans, MBR 454
73 - SOMEWHERE THERE'S A SOMEOME—Dean Martin, | 32 16 GOING TO A GO-GO~—Mirscles, Tamla 54127 22 18 MICHELLE-Spokesman, Decca 31895 35 — MNOWHERE MAN—Zeaties, Capital 5367
Reprise 0443 " | 23 23 BABY SCRATCH MY BACK—Slim Harpo, Excello 2273 | 23 25 WHAT NOW MY LOVE—Sonny & Cher, Atco 6395 | 24 —  191h WERVOUS BREAKDOWM—Rolling Stones, London
24 13 SOUNDS OF SILENCE—Simon & Garfunkel, Columbia | 24 8 WO MATTER WHAT SHAPE (Yowr Stemach's Inj— | 24 22 JEWNY TANE A RIDE—Miich Ryder & the Detrait 5823
41396 T-Bones, Liberty 55834 Wheels, Mew \Voice BOS T 1 MICHELLE—David & Janathan, Capitel 5543
25 1% LIES—Enickerbockers, Challenge 59321 2% 15 CALL ME—Chris Monlez, ASAY 780 25 34 BABY SCRATCH MY tm-SIm Harpa, Excella 2273 M| 18 HHEﬁH mlﬁ! TURNS TO LOWI Ronnle Dove,
26 26 MICHELLE—David & Jonathan, Capitel 5563 2% — DAYOREAM—Llovin' Spoonful, Kama Sutra 208 26 35 SHAKE ME, WANE ME—Four Tops, Mofown 1090 ik
27 — ULIKE A BABY—Len Barry, Deccs 31889 27 17 WE CAM WORK IT OUT—Beatles, Caitel 5555 7 32 | SEE THE LIGHT—Five Americans, HBR 454 AL B B s T e Wl i i
ﬂ ::; HH m;chm ﬁF.I'mn.llui M&m?h - c 28 33 MICHELLE—=David & Jonathan, Capitel 5563 28 26 LIES—EKnickerbockers, Challenge 59321 T Jlm'l’lT.l.l‘.”l Avlln:Etgl-r:h Ryder & fthe Debroit
=Fau ] B avoigrs,; = i 1 ERiS, 5] aic
lumibia 43481 T 34 TOMEWNRRE TIRAES A SOMEONE-De . Martin, | AT 39 CNECCAN_BORE T OUR-Oatim, Coplol 3530 Nogs g umONEY SOES A UA~Gosil Mewe’ Cambe, il
30 30 MY WORLD 15 EMPTY WITHOUT YOU-—-Supremes, 30 9 “_m;“ THE LAW—8obby Fuller Four, Mustang 3014 30 11 SPANISH EYES=—Al Martine, Capitol 5542 1517
Matown 1049 ¥ # 31 12 PAIN GETS A LITTLE DEEPER—Darrow  Fletcher, 33 M4 A MUST TO AVOID—Herman's Hermits, MGM 13437
11 23 BARBARA ANN—Bsach Boys, Capital 5541 31— THIS OLD HEART OF MINE—|sley Brothers, Tamla Groovy 3001 34 33 | FOUGHT THE LAW—Baobby Fuller Four, Mustang
32 24 DAY TRIPPER—Beatles, Capitol 5555 34128 i - 19t lem BREAKDOWN—Rolling Stones, London 3014
33 28 SHE'S JUST MY STYLE-Gary Lewis & the Playboys, | 32— GET READY—Temptations, Gordy 7049 %823 55 30 BREAKIN' UP IS BREAKIN' MY HEART—Roy
32 GOIME YO A GO-60—Miracles, Temla 54127 33 <30 BASMAN: DURMA-Mukatis;: ot Sros: 34 1 FOUGHT THE LA Babty balier Faur Mustang 7014 | 36 ORDIATION N iy € W B
+  VETIR - I - abby Fuller Four, Musiang - r FLaliley Arner ros.
35— HARD DAY'S MIGHT—Bameay Lewis Trio, Cadet 5525 | 24 THE LOVE YOU SAVE-loe Tax, Dial 4026 35 33 BATMAM THEME—Neal Hefti, RCA Victor 8755 5693 i 4
36 35 THE RAINS CAME—Sir Dougles Quintat, Tribe 8314 | 35 PROMISE HER ANYTHING—Tom Jones, Parrot 9807 | 35 — WUSBAMDS AND WIVES—Roger Miller, Smash 2024 | 37  — THE CHEATER—Bob Kuban & fthe In  Men,
37 — 1%ih NERYOUS BREAKDOWM—Rolling Stones, London | 386 2 — THE CHEATER—Bob Kuban, Musicland, U.5.A, 20,001 3T = HELPLESS—Kim Weston, Gordy 7050 Musicland U.5.A, 30,001
FELI . AF — SHAKE ME, WAEKE ME—Four Top:, Mafown 1090 1\ - I:I'I'IIIF ‘I'IIIE Ray Charles, ABC-Paramoynt 10739 38 A0 BATMAM THEME=Npal Hefti, RCA  Victar B755
38— SHARING YOU—Mitty Collier, Chess 1953 38 38 AT THE SCENE—Dave Clark Five, Eﬁgﬁ? 9882 - .l.tll[-M.pru-m Gaye, Tamls 54129 | 39 29 SOMEWHERE THWERE'S A SOMEONE—Dean Martin,
39 38 FLY ME TO THE MOON—Sam & Bill, Joda 104 3% 30 LIKE A BABY—Len Barry, Decca 31 T — :nmn Jnu LA—Google Rene Combo, Class Reprise 0443
40 I¥ GRAMADA—Fritz Wunderlich, Verve-Folkways 5007 40 — BYE BYE BLUES—Bert Kaernpfert, Decca 31882 1517 460 — AT 'r“u: SCEME—Dave Clark Five, Eplc P82

R e e e — - il

ﬁnn Told Fee Cut W ul'n'
eruld‘ Hﬂr Distrib

Billboard susscripTiON ORDER

The international Music-Record Newsweakly 2160 Patterson St., Cincinnati, Ohlo 45214

] 3 yrs. (156 weeks) $45.
[] 2 yrs. (104 weeks) $35.

11 yr. (52 weeks) $20.
[] 1 yr. via Air Mail (USA) $45

Rates Outside USA for 1 year

:{,J |:|_'q,.|-'l| wn ATy l.lnl"h-
En{.trn:-:’ ta Pall Culle-d Tarnh:

H-B Bowi New

Hawaii, Alaska, Puerto Rico Frposurs das

{via Alr Dispatch) ] %30

NAME

Europe and Great Britain

(please print) {wia Alr Jet)

] $40

3M Will Sf;ﬂgre Massive Sales
-I:'ﬂmpq;gn on /s New System

COMPANY TITLE

Amarica
] $45

Mexica, Caribbean, Cen.

(via Air Jet)
ADDRESS [ BUSINESS [ HOME

STATE
PROVINCE
COUNTRY

South America & Africa

{wia Ajr Jet) ] $65

CITY

Asia and Pacific

MATURE OF BUSINESS {wia Air Jet)

Cenpdrs ll-l'.u-l.'._—_-—-i-— =-n - =
Cacseugn su Fuge & =

Ch
e

March 5,

[ $55

] PAYMENT ENCLOSED All Countries

wia Sea Mail)

(] BILL ME [] RENEWAL

[ %30
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CLEVELAND

DETROIT

LOS ANGELES

MIAMI

™ LW ™ Lw ™ LW ™ LW
1 & TIME WON'T LET ME—Oulsiders, Capitol 5573 1 n&.ﬂﬂﬁ: mt“ggun BERETS—5/5g!, Barry Sadler, | 1 5 DARLING BABY—Elgins, ;u'l: r‘ﬁruas; — 18 Ilk{t:llﬁ;ﬂ'{“lﬁﬂ!lﬂ BERETS—5/5g1, Barry Sadler,
: & ey tlor 2 3 LOVE (Makes Ms Do Foolis mgs)—Martha & fthe .
: ; :lﬂ.:.:m:u;‘lr:mi’n:mm::;m:hnm m'l:n]!.:::'::f'-mnw 2 9 STOF HER ON SIGHT (5.0.5.)—Edwin Starr, Ric-Tic 109 Vandellas, Gaidy 7045 2 1 “Ef, 3 :Mﬁ 'i:llm ;;l.u FOR WALKIN'—Nancy
y il mﬁ;ﬁ,? ¥ mi;sh 0432 ; s a3 ummmn DREAMIN'—Mama's & the Papas, Dun- | 3 34 mg:rlfl;;:'?ﬁ THE WORLD GO ROUND—Deon lackuan, i “Hﬁ“ﬂﬁ EREAMIN'—Marna's & the Papa's, Dun-
—Herman's Hermits
: . 4 MY BARY LOVES ME-—Martha & the Vandellas, ¢ :
S 3 ELUSIVE BUTTERFLY—Bob Lind, World Pacific 77e0s | 4 10 THESE BOOWS ARE JIADE FOR  WALKIN'=Nancy L e o arths 4 2 LIGHTNIN' STRIKES—Lou Christie, MGM 13412
& 14 BALLAD OF THE GREEW BERETS—5/53gi. Barry Sadler, ] & DEAR LOVER—Mary Wells, Atcoc 8392 ] b LISTEN PEOPLE—Herman's Hermits, MGN 13443 5 T LISTEM PEOPLE—Merrman's Hermits, MGM 13483
RCA Wictor BF39 & 7 | FOUGHT THE LAW—Bobby Fuller Four, Mustang 3014 & 7 DON'T MESS WITH BILL—Marvelettes, Tamla 54136 & 19 19th MERVOUS BREAKDOWMN=Rolling Stones, London
7 T8 SART=Turlli, Wb WhaL: 217 7 23 THIS OLD WEART OF MINE—isley Brothers, Tamia | 7 1 THESE BOOTS ARE MADE FOR WALKIN'—Nancy 7623 siga
B 26 CALIFORMIA DREAMIN'—Mama's & fhe Papa’s, Dun- <4178 ; Sinutra, Reprise 0432 7 3 MY LOYE—Petula Clark, 'll'l'ﬂfrﬂllr Braoa,
hill 4020 STEN PEOPLE—Hsrman's Hermits. MO 13442 B 15 CRYING TIME—Ray Charles, ABC-Paramount 10739 8 14 BABY SCRATCH MY BACK=Slim Harpo, Excello 2273
9 9 UP TIGHT—S der, Tamla 54124 728 LaTEN ‘ !
4 b e ok or e i 9 131 IS TOO LATE_Schby Geldsbora, United Artists 980 | 9 9 CALIFORNIA DREAMIN'—Mama's & the Papa's, Dun- | % 24 THE CHEATER=Bob Kuban, Musicland, U.5.A, 20,001
il 5 1 0 ~Peor Jacksat | 1o 4 BABY SCRATCH MY BACK—Siim Harps, Excello 2273 | (o o W 4830 o L e Patkway 9e0 | 'O 5 MY WORLD IS EMPTY WITHOUT YOU-Supremes,
11 13 BATMAN THEME—Markeifs, Warner Bros. 5494 11 14 ELUSIVE BUTTERFLY—Bob Lind, World Pacific P7B0B | 4y 4y 7opBA TME GREEK—Herb Alper! & the Tijuana | 11 23 UP TIGHT—Stevie Wonder, Tamls 54124
11 4 CALL ME—Chris Monfezr, ASM 7BO 12 ] M‘rﬁmg:l;méwﬁ ME—Martha & the Vandellas, = Hn!ﬁ'lﬁ'll”'ﬁlil“ﬂ e Eaiiol 8533 ] & BATMAN THEME—Neal Hefti, RCA WVicror 8755
i i - - r ] I
13T Hl':l‘%;!j%ﬁ MY WAY BACK TO YOU—4 Seasons, Philips 13 37 ONE MORE HEARTACME—Marvin Gaye, Tamla 54129 | 3 il l;:ttlr MII’MH: 13 % THE FAINS CAME—Sir l:lnu!gt.a'i_ ﬁuml-n.l Tribe 8314
14 5 CRYING TIME—Ray Charles, ABC.Paramount 10739 | 14 B YOU BABY—Turtles, White Whale 27 W10 ':" :I"“j,, GONNA EAT OUT MY nnzl.jwﬂmmnu- 14 11 A WELL RESPECTED MAN—Kinks, Ruoprise IMD
15 B MY LOVE-Petula Clark, Warner Bros, 5584 15 17 BATMAN THEME—Marketts, Warner Bros, 5696 Young Rascals, Atlantic 2312 LEI J“?Jmhll-:“h‘:f-““' Revere & the Raiders, Co-
164 16 GOING TO A GO-GO—Miracles, Tamla 54127 18 11 WHAT MOW MY LOVE=Sonny & Cher, Alco #4395 | 15 14 Jllliutnh'_:lliﬂidﬁll—hul Revere & the Raiders, Co- | .. 1o FIVE O'CLOCK WORLD—Vooues, Co & Ce 232
17 12 WHAT NOW MY I.-D"l'l—-E-:-nr:r & Cher, Atco 6395 | 17 19 w:mllin;s mlggﬂ WAY BACK TO YOU—4 Seasons. | o0 oy PAT MAN-TE.O.s. Ten Star 104 17 12 LIES—Knickerbockers, Challenge 59321
18 15 Hga“;tlﬁs O THE WALL—GSiatier Brothers, Cotumbia 8 16 LOVE KES THE WORLD GO ROUND—Dscn Jackson, 17 — HURT 50 BAD—Willie Boba, Verve 10374 18 10 BROWN-EYED GI.L-GUIII*&MJ Egnrpi! a04
9 32 | FOUGHT THE LAW—Bobby Fuller Four, Mustang 3014 Carla 1526 — — 18 — THIS OLD WEART OF MIME-lsley Brothers, Tamla:| 19 18 CRYING TIME—Ray Charles, ABC-Farsmount 10739
2 20 WE CAN WORK T OUT—Beatles, Capital 5555 | ¢ 7 LIGHTNIN' STRIKES—lou Cheistie, MG B NOD BTSRRI Wrals aa7 20 20 GOING TO A GO-GO—Miracles, Tamls 54127
0 20 DON'T MESS WITH BILL—Marveleties, Tamla 34124 T 21 132 DON'T MESS WITH BILL—Marvelettes, Tamia 54126
21 25 B34-57TBF—Wilson Fickett, Atlantic 2320 EE WONAN e Ay 045 | 20 31 WAPPINESS IS ALL | NEEB-Z I. Will, Kent 439 -
78 33 HOMEWARD BOUND—Simon & GCarfunkel. Columbia | &) 12 GET OUT DF MY LIFE, —Lee Dorsey, Amy 943 1 99 y3 YP TIGHT—Stevie Wonder, Tamla 54124 22 17 NIGHT TIME—Strangeloves, Bang 514
HH = h ital 1 ] ictor "
T e NERVOUS BREAKDOWH-Relimg Stones London | 33 39 IT WOMT BE WRONG—B8yrds, Calumbia 43501 23— I'M TOO FAR GOME—Babby Bland, Duke 393 1B N0 MATHIR WHAT_SUATR (ewr Stemuchs . In)-
paad: e Ll o ik 24 36 634-57TB9—Wilson Picket, Ablantic 2320 4 - “;hm;:wnus BREAKDOWN—Rolling Stones, London | o, _ oifonss, Libery 33836 @ iumbis
25 21 ATl THE ICEME-Dave Llark Five, Eplc 25 25 | DIG YOU BABY—Lorraine Ellison, Mercury 72472 2 43511
= 1 . ' 5 25 = DAYDREAM—Lovin' Spoonful, Kama Sutra 208 o
24 mlﬁLh%Fﬁzﬂ? Paul Revere A& the Raiders, Co 26 15 WHEN LIKING TURNS T0 LOVING—Ronnie Dove, 26 30 HOMEWARD I-ﬂhhﬂ—%imnﬂ L Garfunkl, Columbia 6 — DAYDREAM—Lowin® Spoonful, Kema Sutra 208
27— | SEE THE LIGHT—Five Amesicanz, HBR 454 Diamand 193 43511 17— NOWHERE MAN—Beatles, Copitol 3387
38— MWOWHERE MAN—Beatles, Capitol 5587 27 71 FOR YOUR PRECIOUS LOVE—lerry Butler, Vee Jay 713 | g7 g7 M. 50 LONESOME | CURLS CRY—B. J. Thomas, | 28 = | FOUGHT THE LAW—Bobby Fulter Four, Mustang 3014
29 27 THE SOUNDS OF SILENCE—Simon & Garfunkel, Co- | 28 29 SHAKE ME, WAKE ME—Four Tops, Motown 1090 CEpler ; A 29 27 BARBARA ANN—Beach Boys, Capifel 5561
- 28 B A WELL RESPECTED MAN—Kinks, Reprise 0420 r e
5o 3 e RIS ﬂs‘:a_m[nm ok i 29 27 MY LOVE—Petula Clark, Wamer Bros, 5684 29 35 SHAKE ME WAKE ME—Four Togs, Motown 1090 | 30 21 ELUSIVE BUTTERFLY—Bob Lind, World Pacific 77608
31 73 DON'T MESS WITH BILL—Marvelettes, Tamla 54124 | 9@ 30 LONG LIVE OUR LOVE—Shangri-las, Red Bird 048 | 35 _ ONE MORE HEARTACHE—Marvin Gaye, Tamls 54129 | 31 19 CALL ME—Chris Montez, ALM 780
37 — WHEN LIKING TURNS TO LOVING—Honnie Dowe, | 31 = 19th NERYOUS BREAKDOWM—Rolling Stenes, Lendon 31 3% BABY SCRATCH MY BACK~5lim Harpo, Excello 2273 | 39 35 BATMAN THEME—Marketts. Wamner Bros. 5494
Diamond 195 9823 32 17 GOING TO A GO-GO—Miracles, Tamis 54127 : 2 . ; _
33— WOMAN—Peter & Gordon, Capital 5579 32 321 TEMPTATION WALK—Entertainers 4, Dore 74% 33 7@ ELUSIVE BUTTERFLY—Eob Lind, World Pacific 77808 | 33 33 JERNT HAKC A RIBE=Mich Ryder & the Deirait
34 — LONG LIVE OUR LOVE—Shangri-las, Red Bird 048 | 33 — GET READY—Temptations, Gordy 7049 34 18 THE CHEATER—Bob Kuban & the In-Men, Musicland Wheels, New WVoice B0&
35 = BATMAN—}an A& Dean, Liberty S5840 34— TIME WON'T LET ME-—Outsiders, Capitol 5573 U.s.A 20,000 M = | SEE THE LIGHT—Five Americans, HBR 454
3& 30 JENNY TAKE A RIDE—Mitch Ryder & the Detroit | 3%  — | CAN'T GROW PEACHES ON A CHERRY TREE— 35 25 MY ANIWER-Jimmy McCracklin, Imperial &&l47 | 33— DIRTY WATER—Standells, Tower 185
VAT LovEE ME A 34 M0 e e van Dykes; Mala 520 | 33 13 SOMETMING | WANT T0 TELL YOU-johany & the | 38 = MOULTY-Barbarians, Laurle 3328
a7 34 MY BABY LOVES ME—Martha & the Vandellas, — an &5, 3 . ; - o 5 -
e s artha e Yandellas 37 A0 EYESIGHT T0 THE BLIND_B. B, King, Kent 441 Expressions, Josie 946 i AT THE SCENE—Dave Flask Five, Epic 9882
S8 3% STOP HER OW SIGHT (5.0.5.)—Edwin Starr, Ric-Tic 109 38 38 THE RAINS CAME—S5if Doumlat Quinfel, Tribe 8314 3 34 CaM CHAMCE A BREAKUP-ike & Tina Turner, 38 3B SMDHE RINGS—Gants, Liberty 55853
39 29 MICHELLE—Cavid A& Jomathan, Capitol 5563 39— DARLING BABY—Eigins, VIP 25029 Sue 139 3% 40 OME MORE HEARTACHEMarvin Caye, Tamla 54129
40 19 MY WORLD 15 EMPTY WITHOUT YOU—Supremes, | 40 — BABY YOU KNOW IT AIN'T RIGHT—Ir, Walker & | 39 37 GET OUT OF MY LIFE, WOMAN—Lee Dorsey, Amy 945 | 40 32 THE MEN IN MY LITTLE GIRL'S LIFE—Mike Douglas,
Motown 1089 fle Al Stars, Soul 35017 45 3B LCVE 15 ALL WE MEED—Mel Carfer, Imperizl 64148 Epic PE7A
ST. LOUIS SAN FRANCISCO SEATTLE WASHINGTON
™ LW ™ LW ™ LW ™ LW
1 1 LIGHTHIN' STRIEES=Lou Christie, MGM 134137 i 1 THESE BOOTS ARE MADE FOR WALEIN'—Marcy 1 4 BALLAD OF THE GREEM IIIE'I'I-—E,.-'EgL Ei"'b' 1 14 '"EIE BOOTS ARE MADE FOR ﬂ.l!.l'l!'l'—ﬂanw
% 11 THESE BOOTS ASE MADE FOR WALKIN =N Sipatra, Reprive 0433 Sadler, RCA Wictor 8739 Sinatra, Reprise 0437
Sinatra, Reprise 0432 P 2 2 BALLAD OF THE GREEN BERETS—5/Sgt. Barry 2 1 THESE BOOTS ARE MADE FOR WALKIN'—Mancy | 2 & CALIFORNIA DREAMIN'—Mama's and the Papa's,
3 7 MY BABY LOVES ME—Martha & the Vandellss, S R A Wsis’s & The Paba’ 3 e e aralts.MEN 18442 3 a1 BAits ot R axtin BERETS—5/Sq1. B
T MESS > u}]:mmumgn —eme e 4 3 CALIFORWIA un::ru' Mama‘s F'r. the Papa’ Sadler, RCA Victar 8739 an T
H =pama B L [ A
4 3 DON'T MESS WITH BiLL—Marvellettes, Tamla 54126 | o o0leee Sefee co o Tamla 4127 il - 00 e 4 2 LIGHTHIN' STRIKES—Lou Christie, MGM 13421
: : ::”‘;’:ﬁ::‘ ;r “’_""“:"’:;:“’:'- I‘““'ﬂ’:!::”? 5 3 MY LOVE—Feiuls Clark, Warner Bros. 5684 S & ELUSIVE BUTTERFLY-Bob Lind, World Pacific 77608 | 5 4 MY WORLD IS EMPTY WITWOUT YOU-Supremes,
=3 Ewie CrgEr, amia i ¥ olown |
5 19TH NERVOUS BREAKDOWN—FRolling Siones, Londo & 2 LIGHTMIN' STRIKES—Lou Christie, MGM 13412 , _ _
7 4 THE DUCK—Jackie Lee, Mirwood 5502 ol - st o | g e i WikHe. Whdle 89 § 7 S4-STB9_Wilson Pickett, Atlantic 2320
B B MICHELLE—Bud Shank, World Pacific 77814 7 7 BATMAM THEME—Marketis, Warner Bros. 5654 B 14 THE i.'lll.l.T‘lH—Bnb'Hu!u.an Musicland. U.S.A. 20,001 i 3 UP TIGHT—Stevie Wonder, Tamla 54124
§ 20 ELUSIVE BUTTERFLY—Bob Lind, World Pacific 77808 | 8 & ELUSIVE BUTTERFLY—Bob Lind, Werld Pacific 77808 S 15 ZORSA THE GREEK—Herb Alpert & fthe Tiiuene B 1 DON'T MESS WITH BILL—Marvelettes, Tamla 54124
10 14 MY LOVE—Pefuls Clark, Warner Bros. 5884 g 12 I'M 50 LONESOME | COULD CRY—B. | Thomas, Brass, AAM 787 9 5 GOING TO A GO-GO—Miracles, Tamla 54127
11 13 MY WORLD IS EMPTY WITHOUT YOU—Sugremes, cepter 12179 i _ 10 10 IN MY ROOM—Verdelle, Smith, Capitol 5587 10 8 LOVE MAKES THE WORLD GO ROUND—Dean
Moiown 1089 10 18 LISTEN PEOPLE—Herman's Mermits, MGM 13462 11 11 SOMEWHERE THERE'S A SOMEONE—Denn Mariin, lackson, Carla 2528
12 10 THE CHEATER—Bet Kuban & the In Men, 11 B LIGHTHIN' STRIKES=Lou Christie, MGM 13412 Reprise 0443 11 10 MY LOVE-Petuls Clark, Warner Bros. S&84
Musicland U.5.A, 20,001 12 14 WALKING MY CAT MAMED DOG—Morma Tanega, | 12 13 HIDE AMD SEEK—Sheop, Boom &0,000 17 14 ELUSIVE BUTTERFLY—Bob Lind, World Pacific 77808
3 RARING ERNV-Elginy, ¢ V.LE, L2 New Vaice 807 13 9 MY LOVE—Petula Clark, Warner Bros. 5884 13 15 | WAMT SOMEONE-Mad Lads, Yolt 131
1B BRLIRIPERR=Rnat, Sagito; SEUE R T ey ooouy Fuller, Mustang 3012 | 14 7 UP TIOHT—Stevie Wonder, Temia 54124 V4 37 LISTEM PEOFLE—Herman's Hermits, MGM 13462
V5 12 BARBARA AMN—Seich Boys, Lapitel 3361 14 9 DON'T MESS WITH BILL-Marvelettes, Tamla 54126 | 49 43 jusr LIKE ME-Paul Revere & Ihe Raiders, 15 35 | FOUGHT THE LAW—Bobby Fuller Four, Mustang
16 22 FIVE O'CLOCK WORLD—Vogues, Co & Ce 232 15 15 CHEATER—Bob Kuban, Musiclend, U.SA, 20,001 Columbia 43461 3014
17 17 "'E SOUNDS 3n|= SILENCE—Simon & Garfunksl, 16 21 DARLING BABY—Elgins, V.I.P, 25029 16 B FIVE OCLOCK WORLD—Vogue, (o & Ce 232 14 - MNOWHERE MAN—Beatles, Capital 5587
olumbia 43396 —5li 1 DON'T MESS WITH BILL—Marvelettes, Taml 126 | 17— 19TH MNERVOUS BREAKDOWN—Rolli i
w30 SR, e 0 3 S RN VO i iy Bl | B M) GO N A ek s o s
' 25 W0 WAN 15 AN ISLAND-Ven Dykes, Mals SI0 | oo vy | sEE THE LIGHT-Five Americans, MBR 454 19 — 19TH NERYOUS BREAKDOWN—FRolling Stomes IE 3 WHAT A GIL. CANCY.DO-=Hingmer.: Moseman! 910
20 34 ARE YOU THERE—Dionne Wareick, Scepfer (2122 0 20 LOVE MAKES 'I'IIE" IHHII.I:I! l:ﬂ IIWHII-—-D Londan 823 ' 19 13 NO MAN 15 AM [ISLAND-Van Dykes, Mala 510
21 19 NO MATTER WHAT SHAPE (Your Stemach’s In)— lackian. Carla 2526 iy 20 17 BATMAM THEME—Neal Hefti, RCA Victor 8755 20 17 MY BABY LOVES ME—Martha & fhe Vandelias,
T-Beney, Liberty 35834 21 47 IORBA ﬂ'l! GREEK—Hert Alpert & the Tijuana 1 — DBAYDREAM—Lovwin® Spoonful, Kama Soutra 308 E'ﬂl'd'[ FO4E
22 40 CALL ME<Chris Monfez, ALM 78O Brass. ARM TAT 2 14 | FOUGHT THE LAW—Babby Fuller Four, Mustang | 21 21 DEAR LOVER—Mary Wells, Atco 4392
23 39 ONE MORE HEARTACHE—Marvin Gaye, Tamla 54129 | 22 10 CALL ME—Chriz Monfez, ABM 780 g & “ﬂl‘“ MY WAY BACK TO YOU—4 Seasors, Phitips | 12 11 A WELL RESPECTED MAN—Kinks, Reprise 0420
24 32 “?EI"? HER ON SIGHT (5.0.5.)-Edwin Starr, Bic-Tic | 23 13 CRYING TIME=Ray Charles, ABC-Paramount 10739 L) : I W “T B#E‘ﬁbgrylgjﬂl;'l! (Your Stemach's In}—
. i Bonss, LI
25 15 WE CAN WORK IT OUT Beatles, Capitel 5555 5% o ,T,":'::':;“L:.:'::' :“’;1“{"“1555 24 24 SWEETS FOR WY SWEET-Don & the GCoodiimes, | 24 30 PHILLY DOG—Mar-Keys, Stax 185
2&¢ 31 BABY SCRATCH MY BACK—5iim Harps, Excelle 2373 ' Fhit P i 23 35 RED HWOT—S5am the Sham & the Pharaochs, 15 34 HOMEWARD BOUND=S5imon & Garfunkel, Columbia
27 29 BATMAN THEME—Markerts, Warner Bros. 5694 2 Ah W TIMEENeGe angen amE odkes MGM 13452 43311
3 ; : . : 27 — THE RAINS CAME—Sir Douglas Quintet, Tribe 8314 | 26 26 AT THE SCENE—Dave Clark Five, Epic 9882 26 40 WORKING MY WAY BACK TO YOU—4 Seasons,
18 18 MICHELLEDavid & Jonathan, Capitol 333 38— MNOWHERE MAN—Beatles, Capitol 5587 27 28 SHAKE HAWNDS—Newbeats, Hickory 1386 Phillps 40350 _
29 18 THIS CAN'T BE TRUE—Eddie Holman, Parkway 960 | 2% 17 WE CAM WORK IT OUT—Beatles, Capitol 5555 28— THE RAINS CAME—Sir Dougla Quintet, Tribe B314 | %7 26 MICHELLE—David & lonathan, Capitol 5563
30 34 PHILLY DOG—Mar-Keys, Stax 185 30 28 SECOND HAND ROSE—Barbra Streisand, Columbia | 2% — NOWHERE MAM—Beatles, Capital 5587 98 = AT THE SCEME~Dave Clark Five, Epic 9882
31— CALIFORNIA DREAMIN'—Mama's & the Papa's, 43469 30~ HOMEWARD BOUND—Simon & Garfunkel, Columbia | 59 19 L1ES—Knickerbockers Challenas 59321
Dunhill 4020 31 25 MY BABY LOVES ME—Martha & the Vandellas, 43511 SrOOCHEES, . Lialinnge
31 — BALLAD OF THE GREEM BERETS-5/Sgt. Barry Sadler, Gordy 7048 31 29 YOU DIDN'T HAVE TO BE 50 MICE—Lovin' Spoonful, | 30 19 DAY TRIPPER—Beaties, Capifol 5555
RCA Viclor 8739 32 21 LOVE IS ALL WE WEED—Mel Carfer, Imperial 64148 Kama Sutra 205 31 21 BABY SCRATCH MY BACK—Slim Harpo, Excello 2273
33— CRYING TIME—Ray Charles, ABC-Paramount 10739 | 33 386 TIME—Pezo-Seco Singers, Columbia 43437 32 = | CONFESS—New Colony Six, Centaur 1201 31 25 JUST LIKE ME—Faul Revers & the Raiders,
4  — MHIGHT TIME—Sirangeloves, Bang 514 34 -~ HOMEWARD BOUND—Siman & Garfunksl, Columbia | 33 - LITILE BIT OF SOAP—Exciters, Bang 515 Calumbia !
35— 1%th HERYOUS BREAKDDWHN-—Rolling Stanes, 43511 34 22 CRYING TIME—Ray Charles, ABC-Paramcunt 1073% | 23 — ANDREA—Sunrays, Tower 191 ’
London  $EI3 35 16 MY WORLD 15 EMPTY WITHOUT YOU=Supremes, | 35 34 I'M TOD FAR GOME (Te Tern Around}—Bobby Bland, | 34 — BATMAM THEME—HNeal Hefti, RCA Wictor B753
A& — LISTEM PEQPLE—Merman's Hermifs, MG8 134432 Motawn 1089 Duke 393 33 = 15 IT ME?—Barbara Mason, Arclic 114
37— SOMEWHERE THMERE'S A SOMEONE~Dean Martin, | 36 — SATISFACTION—Otis Redding, Volt 132 36 36 WHAT NOW MY LOVE=Sanny & Cher, Afco 6395 34 323 WHEN LIKING TURNS TO LOVING—Ronnie Dove,
Reprize 0443 w = DAYDREAM=Lovin' Spoonful, Kama Sutra 208 A7 11 WE CAN WORK IT OUT—Beatles, Capital S555 Diamond 195
a8 — LOVE MAKES THE WORLD &0 ROUND=[Deon 38 = GET READY—Tempiations, Gordy 7049 38 18 JEMWY TAKE A& RIBE—Mitch Hyder & the Debroit a7 13 CRYING TIME=Ray Charles, ABC-Paramount 10739
Jacksan, Carla 2528 a9 = ([NE MORE HEARTACHE=parvin Gaye, Tamlaz 54129 Wheels, New Voice B0& 28 34 HARD DAY'S MIGHT—Hamzey Lewis Trio, Cader 5525
3 — | SEE THE LIGHT—Five Americans, HBR 454 40 — WORKiNG MY WAY BACK TO YOU—4 Seazons, 39 39 MICHELLE—David A Jonathan, Capitel 5543 39 39 ONE MORE HEARTACHE—Marvin Gaye, Tamla 54129
40 27 GET OUT OF MY LIFE WOMAN=Lee Dorsey, Amy 945 Philips 40350 40 40 THE DUCK—lackie Lee, Mirwood 5502 40 38 FLY ME TO THE MOON—Sam & Bill, Joda 104

WATCH FOR BILLBOARD'S NEW WEEKLY DEPARTMENT FEATURE

—a full page of wvital news coverage and product
highlights on the multimillion-dollar new industry

with the MULTIBILLION-dollar future
Beginning March 12

March 5, 1966, BILLBOARD
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MINUTE BY MINUTE . . .
MARKET BY MARKET . ..
DISTRIBUTORS?,
DEALERS,

AND DISK JOCKEYS

ARE DISCOVERING

THE SALES POWER

OF THIS SMASH

HIT FROM DETROIT

"WAIT A
M/”m "

Tim Tam
AND THE TURN-ONS

PALMER 5002X

A SMASH ALREADY IN DETROIT,
CLEVELAND, PITTSBURGH,
PHILADELPHIA, DENVER, AND

C EXPLO

s\When 19 distributors
from 13 markets
pay for the call
and ask to
ditribute your

label . - -
yoU KNOW YOU GOT

A GIANT HIT!

PALMER RECORDS

13401 LYNDON, DETROIT, MICHIGAN 48227

PHONE: 313—BR 3-7000

16

ILDET(IR TOP 40

EASY

LISTENING

Thesa ora best sslling middle-of the-rood singles compiled from
notfonal retail sales and rodis station alr play [ted in rank order.

§
§

TITLE  Arkist, Label & Nwmber
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5 40 BALLAD OF THE GREEN

—

BERETS
5/Sgt. Barry Sadler, RCA Victor 5739 (Music, Muale

Mesie, ASCAF
CRYINC TIME
Eay Charles, ABC-Parameunt 10739 (Blusbook, BMAT)

CALL ME
Chrit Monfez, ABM 780 (Duches, BMI)

ZORBA THE CGREEK
Herk Alpert & the Tijusma Brass, ARM TEY

Miller, ASCAF)
BYE BYE BLUES

Bert Kasmplert & Wis Ovchestra, Decca 31882
(Beurne, ASCAF)

SOMEWHERE THERE'S A
SOMEONE
Bedn Martln, Reprise 0443 (Hill & Range, BMI)

MY LOVE
Petula Clark, Warner Bros. 5604 (Duchass, BMI)

WHERE AM | GOING?
Barbra Strefsand, Columbis 42518 (Matahle, ASCAP)

HUSBANDS AND WIVES
Reger Miller, Smash 2004 (Tres, BMI)
WHEN LIKING TURNS TO

LOVING
Ronmle Dove, Diamend 195 (Tobi-Ann & Umard

BMIY
| WANT TO GO WITH YOU..

Eddy Armald, RCA Victer 8747 (Pamper, BMI)

MICHELLE
Davld & Jenathan, Capial S563 (Maclen, BMI)

IT WAS A VERY GOOD YEAR.
Frank Sinatra, Reprise 0429 (Delfi, ASCAPF)

BIG SPENDER
Foggy Lea, Capltel 5557 (Motebls, ASCAP)

OMNE OF THOSE SONGS
Ray Charles Simgers, Command #07% (Losds, ASCAF)

SPANISH EYES

Al Martinn, Capitel 5541 (Roosevell, BMI)

PROMISE HER ANYTHING. . ..
Tem Jones, Parret 9804 (Femous, ASCAF)

A HARD DAY'S NIGHT.......

Remsey Lewls Trie, Codel 5525 (Machen/Unart, BWI)

MICHELLE
Bud Shank, Werld Pacific 77804 (Maclen, BMI)

THE WEEKEND
Jack Jones, Kapp T34 (South Moumfaln, M)

BATMAN THEME
Neal Meft, RCA Victor B7SS (Miller, ASCAP)

BYE BYE BLUES
Andy Williams, Columbis 42319 (Bowrme, ASCAP)

FEELING COOD

Jot Sherman & the Arona Sress, Eplc S&F7
(Musical Comedy Prodections, BMI)

THE WEEKEND

Steve Lawrence, Colombis 43407
{South Mounfaln, BMI)

LOVE IS5 ALL WE NEED. ......

Mgl Carfer, Imperial G6148 (Travis, BMI)
THE MEN IN MY LITTLE
GIRL'S LIFE

Mike Diowglas, Eple 9876 (Jownl, ASCAF)

Bobby Vintom, Egic 9094 Bhaplre-Sormatce
THINK I'LL CO SOMEWHERE
AND CRY MYSELF TO SLEEP. .

Al Mariine, Capliel 5598 (Mo Roam, DMI]

SOMEWHERE THERE'S LOVE. .

Margarel Hhhinll, Lomden 10815
(Mise Billean, WMI)

THERE'S CGOTTA BE SOME-
THING BETTER THAN THIS. ..
Syivla Syma, Columbla 43473 (Metakls, ASCAP)

ANGELS

Mlstignaries of Mary Choral Groop, Kapp 731
Wy, BMI)

SONGC FROM "“THE OSCAR". ..
Teny Benmetl, Columbia 43508 (Levine, ASCAP)
I'LL FORGIVE YOU (But |
Wan't Forget)
Tomy Pasfor Jr., Towsr 204 (50 Lowis, BMI)

FLOWERS ON THE WALL.....
Marlachi Brags, World Pacific 77815

CUSTODY

Patli Page, Columbia 43577 (Screen Gami-

Columbla, BMI)
MADE IN PARIS
Trinl Lopes, Reprise 0435 (Felst, ASCAP)

LET ME DREAM
Georgin Gikbs, Bell &35 (South Mouniain, BMI)

TRUER THAN YOU WERE. ... .

McGuwire Sizters, ADC-Parameunt 10774
Wik, ASCAP)

YOU'RE CONNA HEAR

FROM ME

Amdy Willlams, Columbia 43519 (Remick, ASCAP]
WHAT DID | HAVE THAT |
DON'T HAVE?

Ewdie Gorme, Colombls 43343 (Chappell, ASCAP)

March 5, 19466, BILLBOARD
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Here’s LP products as well
rom AMY/MALA [BELL

._1'

Y i
. T
' ﬂ 1bb§-‘,.‘|-. lde?

O Yours

i
al 0¥

o
“Take A Ride" ... ... .. ...Mitch Ryder & The .. New Voice 2000
Detroit Wheels
"A Lover’s Concerto”—""Attack” The Toys Dynovoice 9002

“Sandy"” ...Ronny & The .............Mala 4002 RECORDS

Daytonas
“Get OQut of my Life, Woman™ . Lee Dorsey ~....Amy 8010

1,000,000

“Call Me" e Teorgia GBS L o e Bell 6000

300,000

“Harlem Nocturne” . _...........The Viscounts = .. Amy 8008
| | 1 |
l

1776 BROADWAY, N.Y.C., N.Y.
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* STAR performer—Sides registaring greatest proportionate ‘upward progress this week,
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THE BALLAD OF THE GREEN

5/5gt. Barry Sadier, RCA Victar 8739
THESE BOOTS ARE MADE FOR

Hamcy Simatra; Reprise Hﬂ

LICHTNIN' STRIKES .
Low Christis, MGM 13412

LISTEN PEOPLE
Herman's MHermits,

CALIFORNIA DREAMIN'
Mama's and Papa's, Dushill 4030

ELUSIVE BUTTERFLY
Bob Lind, World-Pacific 77008

MY LOVE
Petula Elark, Warner Brox, 5684

UP TIGHT
Stewle Wonder, Tamla 54124

WORKING MY WAY BACK
TO YOU .....

4 Seanons, Philips 40350

MY WORLD I5 EMPTY
WITHOUT You

Swpremes, Mafown 1089

| FOUCHT THE LAW.

Babby Fuller 4, Mustang 3014

19TH NERVOUS BREAKDOWN
Rolling Stanes, Lendon FETI

DON'T MESS WITH BILL

Mareplettes, Tamls 54736

WHAT NOW MY LOVE
Sonny & Cher, Atgo 6395

CRYING TIME

Ray Cherles, ABC-Paramount 10739

HOMEWARD BOUND .

Slman & Garfumkel, Elllﬂll -IJS!'I

THE CHEATER .

Beh Kiwban B fhe In-Men, llll.il:llnl usa HM'I

WHEN LIKING TURNS TO
LOVING
Eomnle Bewe;, Oiamond 193

AT THE SCENE. . .
Dave Clark Five, Epic 9882

BATMAN THEME
Marketty, Warner Bros. 54696

ZORBA THE GREEK
Herh Alperi & the THeoana Brass, ARM TOEF

CALL ME

Chrly Manfex, ABM TBO

YOU BABY
Turties, White Whale 227

BARBARA ANN _
Beach Bayy,

NOWHERE MAN
Beatles, Capliel 5387

I SEE THE LIGHT
Flve Americans, HER #&54

LOVE MAKES THE WORLD CO

Deen Iuilll Carln :I!‘H-

BABY SCRATCH MY BACK. ..
Slim Harps, Excells 2372

MY BABY LOVES ME
Marths & tha Vasdelles, Gordy FO48

GOING TO AGO-GO.........

Miracles, Tamla S41%F

BREAKIN' UP IS BREAKIN' MY

Roy 'ﬂrﬁhw. HH 13444

Capitel 5581
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56
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81 634-5789
Wiliom Pleketr, Atlantic 7120

55 LONG LIVE OUR LOVE.......
Shangri-Las, Red Bird 048

14 JUST LIKE ME
Paul Rewere B fhe Rilders, Columbia 43481
NO MATTER WHAT SHAPE
{(Your Stomach’s In)
T-Senes, Libarty 5583
SOMEWHERE THERE'S A
SOMEONE
Deam Martin, Beprbse 0443

BATMAN THEME

Meal Wefti, WC& Victar ETSS

A WELL RESPECTED MAN . . . .
Kinks, Reprise D420

THE RAINS CAME

Slr Douglen Quintet, Trike EIN4

HUSBANDS AND WIVES.
Reger Miller, Smash 2024

AMBRER s S I

Swnrayy, Tewer l!1

]
14

6
13

88

86
13
65

48
18
83

Fater & ﬁrrlnn. Capitel 5579

ITS TOO LATE
Boblsy Goldshers, Unitwd Artists 980

NIGHT TIME . ..

Sirangeloves, Beng Sid

=

I'M 50 LONESOME | COULD

CRY
B, . Thomas amd the Triemphs, Scepter 13139

THE DEDICATION SONG... . ..
Freddy Cenmpom, Warmer Bres. 5893

WE CAN WORK IT OUT,

Beatles, Capitol 5555
I WANT TO GO WITH YOU.

Eddy Armeld, RCA WVicter ETEY

LOVE IS ALL WE NEED.
Mel Carfer, l-rll-ll HHI-

ONE MORE HEARTACHE. ... ..
Marvin Gaye, Tamla S411%

UP AND DOWN
DAYDREAM

Lowin' Spoonful, Kama Swirs 200

GET OUT OF MY LIFE WOMAN
Lee Darsey, Amy 945

SHAKE ME, WAKE ME (When
s Oyl e e
Four Tops, Mokewn 1090

MAGIC TOWN

72 HIDE & SEEK

73 THIS CAN'T BE TRUE

Eddin Weolman, Parkway P60

BYE BYE BLUES
Bert Kaompfert and Wis. Ork, Decca 31887

A LITTLE BIT OF SOAP
Exciters, Bamg 518

57
&7

a5
B7

IN MY ROOM
Verdelle Smith, Capitel 5567

IT WON'T BE WRONG
Byrds, Columbia £3301
THIS OLD HEART OF MINE. .
lsley Brafhers, Tamis 54728
DEAR LOVER

EATMAN

T

92

25
Jan & Dean, Liberty. 55860

'3'

Record Industry Assoclation of America seal
of certification as miltion selling single.
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Temptations, Gordy TOM4%

Bobby Vialen, Epic 094
WALKIN' MY CAT NAMED

Horma Tenegi, Mew Vaolce BOF

STOP HER ON SIGHT (5.0.5.).
Edwin Stwrr, Ric-Tic 109

GEORGIA ON MY MIND
Righteous Brothers, Moonglow 244

INSIDE-LOOKING OUT . .. ..
Animal, MGM 13468

THE ONE ON THE RIGHT 15 ON.

THE LEFT
Jehmny Cash, Columbla 43496

WHY CAN'T YOU BRING ME
HOME

Jay wmd the Americans, Uaited Ariliets 992

WHENEVER SHE HOLDS YOU.
Pty Duke, United Artists 70

TAKE ME FOR WHAT I'M

Searchors, Kapp TI9

SMOKEY JOE'S LA LA,
Goegie Rene I:-h tl!.ul I!iu'
AIN'T THAT A GROOVE. ... ..

lamies Brown & the Femous Flames, Kisg 60325

SATISFACTION
| CONFESS

Hew Colony Six, Centaur 1201

TIME WONT LET ME ;
Outsiders, Capitsl 5573

THIS GOLDEN RING

Forfunes,

KEEP ON RUNNING

Spencer Davis Group, Afco &400

PROMISE HER ANYTHING. . . .

Tom Jones, Parrot 5809

Prem 871

RED HOT
Sam the Sham & tha Pharsohs,

SECRET AGCENT MAN
Ventures, Delfon 314

SURE GONMNA MISS HER . . . . ..

Gary Lewiz & the Playbayr, Liberty 35885

LITTLE LATIN LUPE LU

Mitch Byder & the Deivoit ‘Wheels, New Vaice GO0

TIME . icvsoos ampummaasm

Poro-feco Simgers, Columbila I-H:I'-'
(You're My) SOUL AND
INSPIRATION

Eighteaui Brothers, Yerse 10383

WAIT A MINUTE ;
Tim Tam & the Turn-Omi, Palmer .'lm

PUT YOURSELF IN MY PLACE
Elging, V.LP. 25029

| WANT SOMEONE
Mad Lads, Velt 131

LULLABY OF LOVE . ...... 3l

Pepples, Eplc 9893
SUPERMAN
Dinu, Desi & Billy, Regrive 0444

MGM II'-IS.I

l-liﬂ'-ln.l,. I.ll.lﬂl !-'I:H

OUTSIDE THE GATES OF

Lov Christie, Co & Ce 233

THE LOVE YOU SAVE

Jue Tex, Dial 4026
SHAKE HANDS
PHILLY DOG

Mar-Keyi, Stan 1ES

2

BUBBLING UNDER THE HOT 100

. THIMK I'LL GO SOMEWHERE AND tl'l' HHII.F TO SLEEF aald 4
S H-lﬂlnl. l.'.-||Ih|I 5558
ressbond, ABC-Paramount 10761
arraime IIEIh'n Migrcisry 72472
I.HII-I Hemmy Dickeis, Colwmbia 43514
.. Barbra Streisrnd, Celumbia 433518
.. Gens Chamdier, Constallation 147
:.'.‘r'.ila"":’:'...'“-'f"' o

. DS, (Mesrt la Dlvbress) ...... ne F, Parkway
" TNE BEER A LOWG TIME LEAVIN' i . Roger Miller, Smash 2024

1 F “THE ﬂitu ] Tl-n Bemnett, Columbia 43508
.H'l'.,“:lllql.l“:'.lI AL el ;i Wead, Bach Beal 540

. WELPLESS . ... "" i mlﬂ'lﬁh m-; 7030
ITS A GOOD TIH 'F on Eoya 41538
Hi IE YOU CAN'T ““f DON'T GROWL: . .. Temmy Calling Enlmlh A348%

; AMD RDBIM - silighty, Smash 020
";#  Jamo Themas & iz Parly Brofhers Ork, Thomas 303

; HILDEGARDE .. ......... sl Her lulhm. Columbla 43528
:%Pﬁrzﬁ u-u.a Gks S ticin _Beatles, Capitol 5587
. MR HHH . Coachmen, Basr 1974

. SHARING YOu Pt gt H1H'|' Collier, Chess 1953
. FIVE CARD STUB ........... ......

HOT 100—A TO Z—(publisher-Licensee)

| Shake Me, Wake Mo [Whan II|. lhl'r] [j*llq
| ml‘..l;y i . 55
| Ehﬂmll.. IHIJ -I'I
imu Jot's La La (Records, BMI] ..

gre Theres & Jomeons [Hill B ..l.l"l. IIH'I- .'I-i
Stap Mer om Sight 'S0 8] (Myts, BM|) . i T
Swperman (Morris ASCAPF) . .. 75
Sure Gomna Mizz Her [U'Ill-'F—rlrI:u BMI ... BT
Taks Me For What I'm Worlh (Treusdale, BSLI} . 78
Tears  ($hapiro-Bernsteim, ASCAP)

TR

Aln'l That a Groove (Dymstsns, BMI) : h

Andrer [Sex of Tunes, BMI] d
At The Scemn [Iﬂll.‘l‘h, BMI] ey

Baby Scratch My Back [Eacellores IHH
Ballad of the Green Bereis, The Irll-ulr: Muiic,
Munle, ASCAPF) ... 1
Darbara Aun [Ilu—lmiu i L‘ml-n !I
Batrman=Jam & Deam (Screen Gems ﬂu!lﬁh IHI]
Batman Theme—Heltl (Miller, ASCAFT . ar
Batman Theme—Merkeiin lllllln .l.i-l‘.'l.Pr 10
My Hesrt |:l|:l'll'-ln|.l1 I.II.H =}
{I-m {Bowrme, I:I-Hﬂﬂ

Breskin® Up iz Breakin®
By Hyw

Califernia DOreamin’ I{'I'rul'l.illl, IHI] L
Call Me hhn llll} ;

Chaatar

Crying ; el
Daydream (Falthful Wirlwe, BMI ... ... .. ...,
Dear Lever {Jalymne, @M1 | i
Dedication Somg, The (Al ltl. IHI]
Ben't Meas 'Il'li'l'l"| Bill {Jokete, BMI) .

Eletive l-ul'l'u-tlr iMetric, BMI) |

nlm Mind (Peer Inkl, llltl'

Gt Life 'l'lmn "lh-rnllll.
Gel !nir mhlt | [T o
Gaing to & Ge-Ga {lih.ll- :
HWide A Seck [(FloremBine-Mackz, BMI) ..........
Homeward Bovnd (Echectic, BMI) ... ........
Husbandy and Wives (Tres, BMI} .
I Confess (Mew Coleny & World Ial., IHI]

| Feught the Low {Bcuil-Rose, l!l] e
| See ihe Light (Jefstar, BMI} .

| Want Semeone (East, BMI) .
| Wanit o Go With You i'ﬂ'lllr, BMIY e

I'm 5o Lomesome | Could Cry ﬂnlt-lul. IHII ala
In My Room (Eebbins, ASCAF) . TR
Inllﬁ—thn.-. Dut rLHIm, I.!ll:l

It Won't Be Wreng (Tickaon, IHI] e

It's Tee Labw (Unari, BMI) ... ... ._.........

Just Like Me (Daywin, BMI) |

Keep On Ronming (Epsex, HI:.I.H-

LE‘HH Strikes (Rambhed, BMI) |

Little Bit of Seap, A tlhllln,. llll}

Little Latin Lupe Lu (Maxwell-Conrad, BMI)

Listen People [Hew Werld .I.ltil?

Lomg Live Owr Lowve mlt-rl'inlﬂ uu Illl:l

Leve i Al We Mesd (Travis, BM

Love Maked the Werld Ge .I'I.Fl" id:l“*lll “l:l

Love Tou. Sawe, The (Tree I-lHr A

Lullaby of Love [Tres, BMI) . EL05L)

“lg. Town {Scream I-unl-(nll.nlrla. BME ... ..
He—DBavid & Jonathan -I'Iuluh-n. llul1| R

Moulty (Elmwin, Reamiqes, BMI) | . ey

My Baby Loves Me {Jobete, BMI) .

My Love (Dochess, BMI) .. ....... 0000000000

My World |x Empty W sl You ulhll M. .

Might Time (Gramd Canyom  BMI) T

i Hervoor Breakdawn fﬂhlun 1, S

No Matter Whal Shaps [Teur Stemach’s in]

(C-Hear, BMI}
Mowhers Man (Maclen, BMI) ..., ... ... ...,

Ome More Hearfeche [Jobele, BMI)
Dné on the Right i en the Left, The [lack, BMI} 73
Dwfiide the Gates of Heavan [Unart, BMI) A

Philly [Eait IHH-
Fromiie (Famows; ASCAP) ........
Ful Toursell in “Er luce [lebete, BMI)

Rains Came, The | I'LI:HI'H & L'H'rlll. IIII:I
Hed Hei (Riveriine,
Satisfaction [Immediate, BMI) . Lo
Secret Agent Man (Towsdals, BMI}
Shake Mands (Acuff-Rose, BMI) ................

.I-IH“II.IH'I'I'H[HIII.DI'I‘E.. im
.1 DIG YOU DARY .

. WHEN THE SHIF MITS THE sm
. WHERE AM | GOING .....

< i'm Jwst &) FOOL FOR YOU ........
. THE ANSWER TO MY PRAYER ... .

l.-rn Greene, RCA Vicler EFST
nm McCallum, Capitol 5571
Royaleftes, MGM 13451
_Trini Loper, Reprise 0415
‘r—q Bascals, Atlamiie 3T
.. .Lmtley Gore, Mercury 71553
.. .dechin Lee, Mirweod 5509
woioCarl Memdersen, Dmem 13
JAge Canmom, Hi Z100
. Mouse, Fﬂ'hl-rn-lrr P55
Ihlu Frazier, I.'.lp]'l'll
: FHH. Earaie 512
Ilnuul.. Reprise 0434
oo ..Breok Benlom, BCA Victer BTSR
Bress Eing, Dumhill 403

T T T ==:¢=u.‘:t. myte

ML ..

< 4
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Thase h;-h e Mads for Walkin' iCriterion, ;
This Can‘t Be Tres H:.lmrﬂhn. Ililrr.in. lnljj .I.;
This Oid Heart of Mine [lobete, BMI)
Time (Rogemf, HBAT} .
Up #nd Dewn (Flimg, D.“ﬁll-ﬁr-i l,'.ll,'lll I.ll.H 52
Tighi (lobete, BMI) .. i“I‘-
Waitin' §n Yeur Wellare Line Lttmﬂ Seny I-ll.l:u
'lllhll' My Caf Mamed Dog (Starday, B s  COMMUNITETION ... ...
well hu::lld Man, & (fmer, Mot Ent, :rl' N T. e - YOU BRING ME DOWN ...
Wiy A My Love (Remick, ASCAP] ... . 'mnlﬂﬁ PRk feibs apy
EMI) e
Whenaver She Halds Teu (Umart, BMI) Dine TR . SHARIMG YOU ...,
Why Can'i Tow Bring Ma Meme {l'i:rl.rnhn IIM} :; . FUNKNY {Hew Time !.H" .u..--p:l
Working Way Back to You 1lmn|.-,-|."' i T
Sra‘ons 4, BMI) a8 | JUAMITA BAMAMA . ..
{Yow ') hul and llulﬂHu mﬂn Ih-rnl—
I:Illl'llil o . DMLY A GIEL LIKE YOU .. ..

. FHOEMIX LOYE THEME

This Galden Wing (Mills, ASCAP)
Time Wen't Lot Me (Beschweed, BMI}
'I'IrlH o Minute rl'inlnlrr I-HII'
i
We Cam Work If Out (Maclen, BB} , 48
MADE IN PARIS ...........
mmr Liking T bisAnn & Un
L . e b . Yous F-E-Ial-ﬂ-H-Ll-r'll'------
Woman (Maclen, BMI} . . & PUBLIEC ENECUTION .
T "" (Trousdale, BMI| " THAT'S WHEN TME TEARS START
Zorka the lmimulh-r RERPY e

3 a:a:i S
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Knocked out
by Dylan’s poetry...

= g ) ol #9815
«soand his new LP is

It includes great

selections by Aznavour,

0. Brown Jr., Dylan,
Lennon-McCartney & others

(s Al Dver Now) BABY BLE W
MR TAMBOURINE MAN
LOVE MINUS 7ERD
TOMORROW 15 MY TURN |8
GO0 BLESS THE CHiLD %
SHE'S A WOMAN I
NOTHING BUT A FooL %
ALL BLUES [

Don't miss the gurrent

1
g IEEd on N'ﬂﬂ'
'r Life magazine:

e T P

'1--::.= :I.‘i-:_-." = A ——
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RADIO-TV programming

NAB CONVENTION

Parley to Spotlight New

Programming Sounds

By CLAUDE HALL

CHICAGO — The new pro-
gramming sounds — from Hot
100 music to country music—
will be featured at a presenta-
tion of the 44th annual con-
vention here March 27-30 of
the MNational Association of
Broadcasters. More than 4,000
broadcasting executives are ex-
pected to attend the convention
from 50 States and several for-
eign countries.

Among those who will be
featured speakers during the
convention are: NAB president
Vincent T. Wasilewski, who will
make the traditional convention
keynote address at the manage-
ment luncheon Monday (March

28); Chairman E. William
Henry of the Federal Communi-
cations Commission will speak
at the Tuesday management
luncheon; and Gen. Maxwell D.
Taylor, special consultant to
President Johnson, will speak at
the final management luncheon
on Wednesday. Taylor was for-
merly chairman of the Joint
Chiefs of Staff and was also once
U. 5. Ambassador to South Viet-
nam.
Engineering Confab

The annual Broadcast En-
Einaﬂring Conference will be

eld concurrently at the Conrad
Hilton with the NAB convention.
The National Association of
FM Broadcasters will have its
convention March 25. Also, just

CONGRATULATING NEW YORK'S new fulitime jazz station, WLIB-FM,
on its debut last Monday (21) is jazzman Horace Silver, center. At
left is Billy Taylor, a jazz pianist himself, who programs WLIB as well
as holds down an afternoon air slot as a personality. Del Shields, right,
has an evening air slot on the new station.

prior to the NAB convention,
radio program consultant Bill
Gavin will conduct a radio pro-
gram conference at the Shera-
ton Chicago Hotel March 26-27.
The speakers and panel mem-
bers will include broadcast ex-
ecutives, program directors, and
music directors from more than
20 major stations. Topics will
include new programming trends
and techniques at Hot 100, Easy
Listening, country, and r&b
radio stations.

For FM 'casters, the tradi-
tional “FM Day" at the con-
vention, will be held March 27
and include a talk by FCC
member Robert E. Lee and a
report on the “changed scene”
in FM broadcasting by Sherril
Taylor, NAB's vice-president for
radio,

The programming seminar of
the NAFMB Friday (March 25)
will cover all major program-
ming formats currently enjoying
success on FM. Alexander
Smallens Jr., station director of
WABC-FM, New York, was
named panel moderator of the
seminar, which will be held at
the Conrad Hilton Hotel.

The NAB Broadcast Engi-
neering Conference will feature
Georges Hansen, director of the
Technical Centre of the
European Broadcasting Union,
Brussels, Belgium, as guest
speaker for the opening day
luncheon Monday (March 28).
John Chancellor, director of
Voice of America, will be the
Tuesday luncheon  speaker.
Joseph V. Charky, president of
Communications Satellite Corp.,

(Continued on page 22)

Laughing It Up Programming
Makes KPRC Tops in Pop LP’s

HOUSTON—Comedy, which
forms the backbone of the pro-
gramming, the deejay patter and
the commercials at KPRC here,
has given the station not only
a vast adult audience, but an
enviable financial status. The
adult audience the station has
is indicated by Billboard’s latest
Radio Response Rating survey.
The station was voted the No. 1
station in the market for in-
fluencing the sales of popular
albums, receiving 36 per cent
of the votes of record dealers,
distributors, one-stops, and local
and national record company ex-
ecutives.

As for the financial side of

T O T OO0 G

KCKN STARTS
QUICK SURVEY

KANSAS CITY, Mo.—Ted
Cramer, program director for
KCKN, reports the station has
begun an “instant survey” with
a phone call daily to three local
record shops to ask their top-
selling country record that day.
Every two hours the station
plays one of the recorded inter-

views and then the top-selling
disk.

O
20

KPRC, program manager Tom
Reiff said that spot sales were
up 40 per cent over last year
at this time.

A lot of the station's popu-
larity is hinged on the effective-
ness of its morning duo air
personality team of Tim Nolan
and Bob Byron, who were rated
the major deejay influence on
album sales and received 52
per cent of the votes, (See RRR
chart.)

74 Per Cent in Comedy

The duo depends a lot on

comedy (the station received a
substantial 74 per cent of the
votes for influencing comedy
record sales). For example, they
once decided to have their own
St. Patrick’'s Day Parade as a
gag. Their sixth annual parade
iIs coming up in March.

The entire air staff “sort of
hoaks it up,” said Reiff, But
50 successful have they become
at it that “many advertisers
don't want to supply copy for
commercials now . . . they

(Continued on page 26)
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MGM RECORDS ARTIST JOHNNY TILLOTSON, right, pens autographs
for fans while WCFL, Chicago, air personality Jim Stagg looks on.

-

www americanradiohistorv com

\ &

|

\ [ /

\ Y A

A
-
-

; - -y o
' ; b
s / N
) Ill I

DECCA RECORDS HERALDED a Detroit breakout of sales on Mighty
Hannibal's *'Jerkin' the Dog" single with a massive campaign. Helping
Hannibal with the elephants are Tom Shannon, left, air personality at
CKLW, and Pete Gideon, Decca's Detroit promotion man.

Doubleheader Win
In Texas for KNUZ

HOUSTON—KNUZ has been
voted the No. 1 station in the
market here—the nation's 14th
largest — in influencing single
record sales, and air personality
Paul Berlin of KNUZ was name
the No. 1 deejay for influencing

sales of singles.

Billboard's latest Radio Re-
sponse Rating survey gave
KUNZ 54 per cent of the votes
of record dealers, distributors,
one-stops, and record company
executives, Berlin had 40 per
cent of the votes in the deejay
catagory.

One of the major reasons the
station does so well in influ-
encing its audience to buy prod-
uct, according to program di-
rector Ken Grant, is that the
station has been in on the rock
'n' roll scene since the music
came into prominence. The same
can be said of Berlin, who came
to the station years ago as a
teen-ager.

On a Pedestal

“Back then." Grant said, “dee-
jays didn't realize it was im-
portant to get out and meet
their audiences. They were on
a pedestal. But not Berlin. He
was out at public functions al-
most nightly. He built up a
heck of a audience that way.
This audience base is still with
him, but he’s also helping enough
to reach the teens of today.
When he first started out with
rock 'n’ roll, other deejays were
resisting it.”

Grant said the station was
above national average in its
billings and has been consist-
ently first or second in ratings
for a good 10 years, “depend-
ing on which ratings you look
at." When we beat our com-
petition in ratings, I feel it's
because of our air personal-
ities . . . when we don't top
them, I ask myself, “What did
I do wrong?™

Selects Records

Selecting the new records for
airplay is considered by the dee-
jay one of the most important
things they do, said Grant. The
deejays, the record librarian,
and Grant have a listening ses-
sion once a week to pick the
new records. In addition, the
record librarian and Grant listen
daily to new records and often

adapt the playlist as many as
three times a week to add new
hot records.

“A lot of stations think if
they play one bad record, they're
dead. We feel we're stronger
than that. I'd rather err on the
side of playing a record than
not playing untili the whole
nation is playing it. Safeness
makes you dull with your audi-
ence. By spinning new records,
at least the station is exciting
to the listeners. We strive for
the reputation of breaking rec-
ords first.

All Disks A Try

“Basically, we give all rec-
ords a try that's possible, but
if a record shows it's not going
to do well in the Houston area—
even if it's a big seller else-
where—we'll pull it off our
playlist.”

Grant said he welcomed calls
from record people about their
records. "We won't necessarily
jump on a record just because
the record company's pushing it,
but we like to be kept in-
formed.” The station has never
tightened its playlist, he said.
At present, he was excited about
“I'm So Lonesome I Could Cry"
by B. J. Thomas and the Tri-
umphs on Sceptor Records.

NAB Seminar
For Executives

CAMBRIDGE, Mass.—Com-
petitive programming will be
one of the key elements dis-
cussed at the fifth management
development seminar here July
17-29. The National Association
of Broadcasters seminar for
radio and TV executives will be
held at Harvard University's
Graduate School of Business
Administration.

Dr. Stephen H., Fuller, asso-
ciate dean for external affairs,
will be the academic director for
the two-week course. Major ob-
jective is development of man-
agement skills in analyzing and
solving such broadcast industry
problems as personnel, budget-
ing, competitive programming,
and sales.

March 5, 1966, BILLBOARD
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New Programming Sounds

® Continued from page 20

will speak at the Wednesday
luncheon.

Live and Tape

The new programming sounds
E‘l;esematinn of the NAB will be
th live and on tape. NAB
vice-president for radio Sherril

:_l,

Taylor will preside over the
Monday afterncon session and
the "sounds"” will range from
Hot 100 to country music, from
talk and information shows, to
all-news and sports. Jack W.
Lee, vice-president of WSAZ,
Huntington, W. Va., and chair-
man of NAB's radio board of

directors, will present a report
on radio's past, present and
future. Earl Nightingale of
Nightingale - Conant, Chicago,
will speak Monday afternoon on
programs that can be both in-
spirational and profitable.
Grover C. Cobb, vice-presi-
dent and general manager of
KVGB, Great Bend, Kan., will
preside at the Tuesday morning
radio assembly. Cobb is vice-
chairman of the radio board and

www americanradiohistorv com

co-chairman of the 1966 con-
vention. The topics highlighted
during the morning session will
include a progress report by
Howard Mandel, NAB vice-
president for research, on audi-
ence studies to measure more
accurately the audience and sell-
ing power of radio.
Largest Ever

The convention this year is
expected to have the largest
attendance in NAB's history;

4,175 registered in Washington
last year. Everett E. Revercomb,
NAB's secretary-treasurer and
convention manager, has re-
ported that 91 broadcast equip-
ment manufacturers will install
displays at the convention. A
recent report of the NAB
showed 2,157 AM radio station
members, 933 FM station mem-
bers, 460 TV stations, 7
radio-TV networks, and 198 as-
sociate members. This represents
a gain of 216 members over a
year ago.

Receiving the NAB 1966 Dis-
tinguished Service Award this
year will be Sol Taishoff, editor
and _Fuhﬁsher of Broadcasting
and Television magazines. Carl
J. Meyers, senior vice-president
and director of engineering of
WGN, Chicago, was chosen to
receive the annual Engineering
Achievement Award.

The closing convention fea-
ture will be a legal panel dis-
cussion, moderated by Douglas
A. Anello, NAB's general coun-

Fromos, DJ's
Pay Off
For KCOH

HOUSTON — Attention-de-
manding promotions, most of
which are tightly connected
with music, and strong air per-
sonalities have firmly estab-
lished KCOH as a power in
influencing sales of r&b records
here. This takes on added im-
portance when you consider
that the station is only a day-
timer. But Billboard's latest Ra-
dio Response Rating survey of
the nation's 14th largest radio
market showed the station with
half of the votes of dealers,
record distributors, one-stops,
and local and national record
company executives for influ-
encing r&b record sales.

One of the promotions that
station pulled recently was to
launch a float in a parade held
last week—the Houston Live-
stock Show and Rodeo Parade.
Other stations were in the pa-
rade too, along with many
other businesses in town. But
KCOH captured the big prize
for the best float in the parade.

R 'n’ R Promotions

March 6, the station is pro-
moting a spring spectacular
rock 'n’ roll show for the bene-
fit of the Little League. Casey
Cunningham, program director,
listed the artists who'll appear
in the show as the Mighty
Hannibal, the Liverpool Five,
the Apollos, Johnny Copeland,
B. K. Thomas and the Triumphs,
Buddy Wright, Terry and Mar-
sha, Roscoe Shelton, Lattimore
Brown, Albert Collins, Charles
Berry, Dave Russell and wvari-
ous local artists. The event is
being held in the local coli-
seum, which seats more than
11,000 and the station expects
to have an SRO audience.

Another successful promotion
of the station has been its A
Go-Go girls, which dance in a
display window at the radio
station so passers-by outside can
see them. A disk jockey does
his show behind the girls and
i5 also visible from outside.

The pgirls have become so
popular that clients are using
them for in-store promotions,
Miss Cunningham said. “Looks
like they're going to be per-
manent,”

The only problem the station
has is sticking strictly to r&b

(Continued on page 26)
March 5, 1966, BILLBOARD
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JANKOWSK

MG 210T2/SR 61072
Jerry Wallace's initial Mercury waxing
brings together his former hits, "It's a
Cotton Candy World," "Shutters and
Boards,” and "Life's Gone and Slipped
Away' with his new success "Diamonds
and Horseshoes."

=ig=lalants
16 Hungarian Dances

A_ntal ;Dnrati

MG 50437/SR 90437
Antal Dorati and the London Symphony
dynamically interpret sixteen of Brahms'
dazzling Hungarian Dances.

MG 21073/SR 61073
Johnny Mathis weaves a musical tapestry
of today's ""new standards'' including
“"Michelle," "The Shadow of Your Smile,”
and “"On A Clear Day (You Can See For-
aver)."

MG 21064/SR 61064
Answering thousands of requests, TV's
Smothers Brothers vocalize with a musical
miscellany ranging from the contemporary
“Yesterday' to the traditional "'Down in the
Valley."

STILL MORL GIENIUS OF

i
ol iy

MG 21076/SR 61076
Germany's Horst Jankowski spans the
Atlantic with his third Mercury album featur-
ing his distinctive arrangements, including
“Taste of Honey," "Black Forest Holiday,"
and "Elmer's Tune."

SLIGHTLY LATIN ROLAND KIRK

MG 50441/SR 20443
Virtuoso recorder soloist Bernard Krainis
and the London Strings move deftly through
four Baroque concertos for recorders,
strings, and harpsichord by composers
Handel, Telemann, and Vivaldl.

LM B2033/LS 86033
British and American Jazz Poll Winner Par
Excellence, Roland Kirk, moves south-of-
the-border for syncopated improvisations on
“Walk On By", "It's All In The Game" and
other greats.

=
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NEW! FROM MERCURY

SONNY BOY!
WILLIAMSON

MG 21071/SR 61071
The great blues immortal, Sonny Boy
Williamson, joins the folk-rocking Yardbirds
in an historic "live London concert" high-
lighting “Bye Bye Bird,” "Pontiac Blues,"
and ""Mr. Downchild."

R ﬂ FriESl= wwy wuiy

BACH STARKER

GBUITES FOR UNACDCOMPANIED CELL

OL 3-116/SR 3-5016
A three-record deluxe set of the complete
Bach Suites for Unaccompanied Cello by
Janos Starker, “'an artist who dominates his
Instrument in the minds of a generation,”
according to Martin Mayer of Esquire.

o THE NI 4T STRifSCiFid
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LM B2034/LS 85034
The Dynamo of Drums, Art Blakey, in a

historical 'live’ performance at the Light-
house, Hermosa Beach, Calif.
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THE SUPREMES OF MOTOWN RECORDS talk with Scott Regen, WKNR,
Detroit, air personality who features interviews with record artists on
his nightly show. The girls were featured on a five-hour special mark-

ing their nightclub opening at the Roostertail recently in Detroit.

RADIO

RESPONSE
RATING

HOUSTON, TEX. ... 3rd Cycle

MARCH 5,

1966

TOP STATIONS |

Call B of Total

Renk Letters Points

* POP Singles

1. KNUZ 54%

2. KILT Fre

* POP LP's

1. KPRC 167,

2. KODA 24%

4. KQUE-FM 20%

d. KETHT 18%
Others 295
(KXYI)

* R&B

1. KEYOK 50% (tie)

1. KCOH 50%a (tie)

* JAIZ

1. Ed Case, KTRH 5%%

2. Hovella Smith, KPRC 41%

* COUNTRY

1. KIKK G6%G

2. EHUL-FM 199

3. KTLW 1585
{Texas City)

* CONSERVATIVE

1. KXYZI &7 %

7. EKODA-FM 2%

4. EKQUE-FM 1M%

w COMEDY

1. KPRC Ta%

2. KNUZ 26%

* FOLK

1. KRBE-FM 55%,
(v hr. weskly)

2. KLEF-FM 45
(**American Caravan,” flive,
7-7T:30 p.m,, Saturday)

w CLASSICAL

1. KRBE-FM 54%

2. ELEF-FM $5%%

THE RADIO RESPONSE RATINGS
of stations and individval air per-
sonalities have been defermined by
survey of lecal and national record
promotion persemnal, distributers
and record manufacturers. Mot &
popularity poll, the ratings are
sirictly om the comparative ability
of the stations and sir personalities
fo influence their listeners te pur-
chase the singles and albums played
en the air. The ratings likewise
point up the impartance of music of
all types in building avdiences and
creating the framework conducive to
influencing the listener to purchase
other predects and services adver-
tised on radio stations.

24
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Orbison Shows

Packs ‘Em In

HOUSTON—Two Roy Orbi-
son shows Sunday (13) backed
by KILT-Radio here drew a total
of 25,000 admissions. The coli-
seum normally seats only 11,962,
but KILT Program Director Bob
White said the show “broke
every existing record in the his-
tory of our colissum shows"
which the station has done the
past six years. Proceeds went to
charity.

The station, though placing
second in influencing single rec-
ord sales in Billboard's latest
Radio Response Rating survey
of the market, had a respectable
46 per cent of the votes of rec-
ord dealers, distributors, one-
stops and local and national rec-
ord company executives,

KILT 610 ETLW ¥i0 KWBA 1340
KIKK A50 KPRC 250 KCOH 1430
KTRH 740 KODA 1010 KLVL 1480
KTHT TR0 KNUZ 1230 KY D 15%0
KEXYI 1320
FM RADIO FREQUENCIES
KLYL-FM 91.5 KXYZI-FM 6.5 ETRH-FM 101.1
KBNO-FM 3.7 KFME-FM 97.9 EMSC-FM 102.1
KLEF-FM 94.5 KODA-FM .0 KQUE-FM 102.9
KHUL-FM 95.7 KOST-FM 100.3 KRBE-FM 104.1

HOUSTDON, TEX. (lmcluding HRayiown,
Pasadena mnd Texas Ciliy). Country's

STATIONS BY FORMAT

AM RADIO FREQUENCIES

TOP DISK JOCKEYS

Call B of Total

Rank Disk Jockey Letters Points

* POP Singles

1. Paul Berlin KMUZ 40%,

2. Arch Yancey KNUZ 21%

3. Chuck Dunaway KILT 149
Others 25%
(Joe Ford, KNUZ
Hank Hammer, KNUI
Russ Knight, '"Weird Beard,” KILT
Bob White, KILT)

BY TIME SLOT

Moming ....................Paul Berlin, KNUI

Mid-Morning .......co0000000. Jerry Miller, KMNUZ

Early AMtermoon .. .......... Arch Yancey, KNUZI

Traffie MED ... coieivaviinsnnna Joe Ford, KMUZ

Early Evening ..............Hank Hammer, KNUZ
Late Evening .. ........... Hank Hammer, KNUZI
R M A Mike Scatt, KNUZ

% MUSIC DIR., PROGRAM DIR.,
OR LIBRARIAN

{Most co-operative in exposing new records)

Buddy Covington, KNUZ .. .. ... Record Librarian
Ken Grant, KNUI ............. Program Director

% TOP TV BANDSTAND SHOW

Larry Kane Show, KTRE-TV, Saturday, 1-2.30 p.m.

* POP LP's

1. Tim {uulm} & .

2. :i: I:If"l E‘I‘ﬁ ﬁ:g

24%

m-bh Hunt, KQUE-FM
Alan Juhlunu, KPRC
Bob Presley, KPRC)

% PROGRAM DIR., MUSIC DIR.

OR LIBRARIAN
(Mest co-operafive in cxposing mew LP's)

Webh Hunt, KQUE-FM ........ Operations Manager
Don LeBlanc, KODA ............ Program Director
Jahm MacMuerray, KPRC ........ Record Librarian

* R&B

1. Perry (Daddy Deepthroat)

Cainm KCOH 32 o
1. l:'liH'ﬂl. (King Bee) Smith KCOW 4%
3. Al Gamer KYDK H&

Others

Eilu Il!'ilr KCOH
"Stlpplr‘ Lee Frazier, KCOH
Mike Payne, KYOK)

% COUNTRY
1. Bill Bailey KIKK 3036 (He)
1. Rusty Gabbard KIKK 0% (He)
2. " Tater” Pete Hunler KTLW 278G
3. ""Sleepy” Bob
Everson KHUL-FMA 1585
Others 3%

(“Cowboay" Jack Hayes, KHUL-FM)

14th radio market, {13 AM, 12 FM).

KBNO-FM: ERF 18,000 watis. Inde-
pendent. On the air 24 hrs. &  day.
Muslc formai: Conservative (100%:).

Ralph Huebner is director of 2-man
news dept. Folk Music programmed
occasionally. New records are selected
for air-play by prog. dir. Dwner & gen.
mgr., Jerry R. Daniel. Prog. dir., Rich-
ard Bonelle. Send 1 copy of LP's to Mr.
Bonelle, 1601 Tennessee Bldg., Housion,
Texas TI002. Phone: (713) CA B-B241.

KCOH: 1,000 walts. Independent. Day-
timer, Music format: Rhythm & Blues
(100%). Special programming: Annual
Yates-Wheatly H.S. Thanksgiving Foot-
ball game; Little League Baseball: other
special sports  events;  “Pearl Sports
Desk,” M-Sat. 7:30-7:34 a.m. “Jax Job
Opportunities” (phone-in job  applica-
tions M-W-F.,, %:15%:30 am. "Bud-
wejser Town Crier,” M-Sat., 12:05, 3:05,
5:05 p.m. Norman Kaye is director of
}-man news dept. Special equipment: 2
mobile wniis,. New records are selected
for air-play by commercial mgr. Pres.
R. C. Meeker. Commercial mgr., John
C. Shedden. Prog. dir., Katherene Cun-
ningham. Send 8 copies of 45" and 3
coples of LP's to Mr. Shedden, 5011
Almeda, Houston, Texas. Phone: (713)
JA ZI-1001.

KFMK-FM: ERP 10,500 watts. Inde-
pendent. Music format: Pop Standard-
Jarz. Editorializes occasionally. Special
programming: “Bob Talamini Sports
Show," M-Sai., 5:45 p.m.; “Houston
Oiler Highlights,” John Breen host, M-
Sat., 7:15 a.m.; “Insurance Incident,'
M-F., 6:30 p.m. Vince Strong is direc-
tor of news dept. New records are
selected for air-play by gen'l mgr. Gen'l
.Fu Dﬂ'fﬂuﬂ' Hmm dh .Mﬁ
thhLEndlmyuiﬂmLP’sm
Mr. Wilder, 1900 Medical Towers Bidg.,
Houston, Texas. Phome: (T13) JA 64764,

KHUL-FM: ERP 15500 watts. Inde-
pendent, On the air 24 hrs. a day.
Music formai: Country (100%). Tommy
Allan is director of 4-man news dept.
J-min. news on the hr. MNew records
are sclected for afr-play by music dir.
Station publishes s play-list every 2
weeks. Record promotion people are
zzen M-F.. by appointment only. Gen'l
mygr., Charles Temple. Prog. dir., Mike
Edwards. Music dir., Jack Hayes. Send
4 coples of 45's and 2 coples of LP's
te Mr. Hayes, P.0. Box 8425, Houston
4, Texas. Phome: (T13) T48-2850.

KIKK: 250 watts. Independent. Day-
timer. Music formaf: Country {(1005).
Editorializes occasionally. Bill Edwards
is director of 3-man news dept. Special
equipment: Helicopter for traffic re-
ports; 2 mobile units. New records are
selected for air-play by prog dir. Gea'l
mgr., Roy L. Lemons. Prog. dir., BRI
Balley. Send 3 coples of 45's and 2
coples of LP's to Mr. Balley, Box 52009,
Houston, Texns. Phone: (TI3) 473-4433,

KILT: 5000 watts. Owned by the Mc-
Lendon Corporation. Musle format: Con-
temporary (100%:). Editorializez  bi-
weekly. Special programming: Houston
Oiler Football, Sun. at noon; H.8. foot-
ball championship games. Richard
Dobbyn is director of 6-man news dept.
Special equipment: mobile news cruiser;
mobile news units. Cuts from Comedy

wwWw americanradiohistorv com
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Whups! There was some confu-
sion in a KRIZ story last week.
Program director Tony Evans of
the Phoenix, Ariz. station doesn'i
manage Floyd and Jerry Westfall
and the Counterpeints. He only
discovered the group. The real
power behind the throne is Earl
Perrin, president of Buena Vista
Productions. Buena Vista not only
manages the group, but owns
Presta Records and Routeen Music.
RCA Victor has picked up the
group's “Believe in Things" record
for national distribution.

Bruce Still has been named op-
erations director of WXYZ, De-
troit; Lee Alan was promoted to
program dirt:_t:tur and will continue
his on-the-air show. . . . Alan
Rothman, formerly of WCLO,
Janesville, Wis., has been named
program director of KLRA, Little

LP's programmed occasionally on James
Bond & Bob White Shows. New records
are selected for air-play by prog. dir,
Gen'l mgr., BHl Weaver. Prog. dir.,
Bo White. Send 5 coples of 45"s and
2 coples of LP's to Mr, White or Chock
Dunaway, 500 Lovett Rivd., Houston,
Texns, Phone: (713) JA 63461,

KOST-FM: ERP 15250. Musle formai:
Conservative (1800%:), Simulcast with
KILT 7% am., M-Sal, and all day
Sun. Address and other personnel same
as KILT.

KLEF-FM: ERP 45000 watis, Owned
by Apollo Broadcasting Co. On  the
air 6 a.m.-midnight. Music format: Clas-
sical (1005:). Editorializes daily. Special

programming: “Klef Klassic Kwiz"
{avdience call-in} daily, wvarious t(imes,
“The Living Bible,”" Sun, T:45 am.

“*Music of the Church,” Sun. B:05 a.m.
Stock Market report and analysis M-F.
6:05 p.m. "Datebook”™ [culiural events
schedule) daily 7:30 am. & &30 p.m
“Radio Nederland Presents™ Sat. 7:30
p.m. “Their Other World" (NASA
program) Sal. 11:30 p.m. Recordings of
local concerts, educational, religious, or
entertainment shows presented evenings
on the aversge of once a week. Sieve
Geron is director of 3-man news depi.
Live Folk Music on “American Cara-
van" Sat. 7-T:30 p.m. New records are
selected for air-play by prog. dir, Gen'l
mgr,; HRonald G. Schmidi. Prog. dir,
Ray A. Landers. Send I coples of
Stereo LP's to Mr. Landers, 608 Fannin
8i.. Houston, Texas. Phone: (713} 228-
8591.

KLVL: |, 000 watis. Independenti. On the
air 6 am.-10 p.m. Muslc format: Latin
(955 - Conlemporary (5% ). Johnny Mar-
tinez is director of 2 man news dept,
Folk Music programmed regularly, New
records are selected for air-play by
prog. dir. Approx. 15 new records are
programmed each week. Record promo-
tion people are scen M-F. Gen'l megr..
Felix Morales. Prog. dir., Joe Morales.
Send 3 coples of 45's and 3 coples of
LP's to Mr. J. Morales, 2¥3 Canal,
Houston 3, Texas. Phone: (713) CA
5-2208.

KLYL-FM: ERP 17000 watls. Musie
Format: Latin (1005:). Om the air 4-
19 p.m. Same nddress and personnel
25 KLVL.

KMSC-FM: ERP 100,000 watis, Inde-
pendent., On the air X4 hrs. a day.
Music format;: Pop Standard (100%).
Folk Muslc featured on “Expressions
in F.M.," and programmed occasionally
on other shows. New records are
selected for air-play by prog. dir. Asso-
ciate mgr., John “Shorty” Powers. Prog.
dir., Jeff Thompson. Send one copy of
Stereo LP's o Mr. Thompson, [1B065
Upper Bay Rd., Housion, Texas T7058,
Phone: (713) 488-1344,

KNUZ: 1,000 walis  days, 250 walls
nighis. Owned by Texas Coasl Broad-
casters, Inc. On the air 24 hrs. a day.
Music formai: Conlemporary (1009:),
Editorializes occasionally. Special pro-
pramming: 1230 Club"” housewife show
incorporated M-F in the Jerry Miller
and Arch Yancey Shows 9 am.-1 p.m.
Pave Ward s director of @ man  news
dept. Special eyuipment: 2 Big Mike
Mobile Units, T-9-C wireless microphone,

(Continued on page 26)

By CLAUDE HALL
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Rock, Ark. . . . Johnny Young has
just joined the staff of WEIR,
Weirton, W. Va., with a Hot 100
radio show; he was formerly with
WEDO, McKeesport, Pa.

Phil Durkin, who has a Hot 100

show on WMLO, Beverly, Mass.,
needs help from distributors and
record companies in obtaining sin-
gles from the 1955 era. He has
an all-request show Saturdays and,
obviously, some of the requests
are stumping him. . . . Air per-
sonality Bill Hollon has shifted
from WERX, Wyoming, Mich. .
The National Association of Broad-
casters plans to construct a new
headquarters building on their pres-
ent Washington sit that'll cost
$1,838,000. The present build-
ing will be razed; the new seven-
story building will be finished
sometime in the fall of 1967.

Bob Marvin, the “Flippo the
Clown" personality at WBNS-TV,
Columbus, Ohio, has formed a
band which is currently playing
weekends at supper clubs in the
area. . . . Mercury Records has
obtained an option for the exclu-
sive recording rights to all new
talent scheduled for the Young
America Exposition, Atlanta,
March 16-20. WQXI air person-
ality Paul Drew will co-ordinate
the talent contest, which is being
sponsored by Coca-Cola. Winners
will receive a Mercury Records
contract, plus a contract to record
commercials for the Coca-Cola
company. Shelby Singleton, vice-
president of a&r for Mercury,
will judge the event along with
Jerry Kennedy of Mercury's Nash-
ville office, Atlanta distributor
Steve Brookmire, and local promo-
tion manager Don Carroll.

Walter W. Wurfel has been
named assistant to R. Peter Straus,
president of WMCA and the Straus
Broadcasting Group. . . . Thom
Dwyer has joined the air person-
ality roster of KBTR, Denver; he
was formerly with KOMA, Okla-
homa City. Bart Star was also a
recent addition to KBTR.

Just at the time when sequels
are beginning to appear to “The
Ballad of the Green Berets,” it
seems that KEX, Portland, Ore.,
deejay Jack Angel had an answer
song that'll never be recorded. One
afternoon after Angel had played
“Green Berets” somebody called in
protesting the song because of its
“political nature.” The young
caller, however, did not object to
the playing of a “political record™
as long as the opposing point of
view was also represented. Angel
complied with the demand for
equal time by writing a song
called "Your Friendly Neighbor-
hood Viet Cong.” He recorded
it himself, sang it on the air the
next day, and was an instant hit.
Took three telephone operators
half-an-hour to clear up the phone
calls from listeners congratulating
Angel on his stand.

Jay Lindsay, air personality at
KTSA, San Antonio, switched to
KBAT, same city. . . . Jim Meeker,
formerly afternoon personality and
music director of KISN, Portland,
Ore., has joined KGB, San Diego.

Fred King, formerly production
manager and air personality at
WFRC, Harrisburg, Pa, has
moved to WYRE, Annapolis, Md.,
to handle the same chores. . . . Of
more than 1,500 radio and TV
stations responding to a survey of
the National Association of Broad-
casters, 74 per cent stated they
present live broadcasts of religion
and 33 per cent also said they
present delayed broadcasts of
church services. In all, 94 broad-
cast special religious programs.

Jerry Graham (Faulkner), for-
merly program director at WEIR,
Weirton, W. Va., has joined the
air staff at WKBN, Youngstown,
Ohio. . . . Jo Ford and Hank
Hammer, air personalities at
KNUZ, Houston, will serve as em-
cee al the April 3 appearance of
the Beach Boys at the Music Hall.
. . . Rod Wagner has joined the
personality staff of KTSA, San
Antonio; he was formerly with
KLVI, Beaumont, Tex.

Arthur (Duich) Hardie has been
appointed promotion and sales

{(Continued on page 26)
March 5, 1966, BILLBOARD
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“The most promising,
fastest-rising

graduate of the
rock’n’roll generation!”

—Time magazine

COLUM BIA_ RECORDS®
proudly introduces

John Davidson’s
debut single,

“1 Can’t Help This
Feeling | Feel’;w
“I Still Send Her Flowers’i.iss::
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CHARLIE RICH, SMASH RECORDS recording artist, discusses an ap-
pearance on “The Johnny Carson Show" with talent co-ordinator

Rudy Telleyz, left, at NBC-TV offices, New York.
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WPAT Plans
Grammy Spec’l

NEW YORK—The Grammy
Awards nominations will be
highlighted in special pro-
grams on WPAT, the city's
leading conservative music for-
mat station, Wednesday morn-
ing (2) George Simon, execu-
tive director of NARAS, will
be interviewed during the sta-
tion’s “Tempo” show. Simon
will explain the aims and ac-
tivities of the academy as well
as review this year's nominees
with personality Ken Roberts.

A week later, WPAT music
director John Krance has sched-
uled two half-hour shows de-
voted entirely to the nominees

Laughing-It-Up Programming

e Continued from page 20

want our deejays to ad lib and
needle the devil out of them
because it's so effective in sell-
ing product. Nolan and Byron
especially.”

The station uses a color pro-
gramming code; all comedy rec-
ords are coded in yellow. New
records are coded red and these
are broken down into catagories
of male singer, female singer,
and instrumental. Green is the
color code for older songs.

Brouser Racks

These records are kept in

brouser racks so the deejays can

—March 8 to 5inger5. March
10 to inmstrumentalists.
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STATIONS BY FORMAT

e Continued from page 24

| mohbile car and 1 mohile service truck,
Mational WATS line. “Tomorrow's
History™ (news) M-F 66:10 pm.
Cuts from Comedy LP's and Folk Music
programmed occasionally, New records
are selected for air-play by record li-
brarian, Gen'l mer.,, David H. Morrls.
Prog. dir., Ken Grant. Record Iibrarian,
Boddy Covington. Send 4 copies of 45%
and 1 coples of LP's to Mr. Covington,
P. 0. Box 188, Houston, Texas. Phone:
(T13) JA 3-2581.

BEQUE-FM: ERP 280,000 watts. Musle
Format: Pop Standard, Siandard. On
the alr 24 hours a day. *Stage Three"
with Skitch Henderson (in sierco) Sun.
910 p.m, Send 1| copy (sleréo only) ol
new LP'% to Wehh Hunl, Operntions
Manager. Address and other personnel
same as KMNLIE.

KODA;: |.000 watts, ABC affiliate. Day-
timer. Musle format: Pop Standard
(100%:). Editorializes weekly. Special
programming; Local sports as available.
“Gene Amold Sports,” M-F 4:45 p.m.
Joe Coffer iz director of 3 man news

deptl. Special equipmeni: Radio
Equipped mobile wnit. Paul Harvey
Mews, Mon-Sal. 1 times daily: Alex

Drier MNews, Mon-Sun.. & p.m.; “"Hous
ton Special” Mon.-Fri., 5:15 p.m. ABC
Reports and News Specials. New records
are selected for air-play by music dir.
iGen'l mgr., Paul Tafi. Prog. dir,, Don
LeBlane. Music dir.,, Willard Paige.
Send | copy of 455 and 1 Stereo and
I Mono copy of LP's o Mr. Palge,
4808 San Felipe, Houston, Texas TT02T7.
Phone: (T13) MNA 2-1010.

EKODA-FM: ERP 4900 wabtis, Muosle
Format: Standard (1009} Separately
programmed [n  full-tlme Siereo. All
oiher informaiion same as KOIDA.

KPRC: 5000 watts. NBC affiliate. Mu-
sic formai: Stundard, Jarz. Special pro-
gramming: Asiro Baseball (all games);
University of Houston basketball (all
games); Rice University basketball (all
conference games); Football (20 games),
Sat, 2 & T:A0 p.m. “Emphasis™ M-F:
“Hlack Museam™ Sun, ¥ pom.; “Lives of
Harry Lime™ Sun. 9:30 p.m. “Scotland
Yard” Sun. 10:00 p.m, "Spectrum 95"
Sat. 5-6:30 p.m. Religious programming,
Sun. 6-8 am. “Meet the Press” (public
affairs) Sun., 5:30-6 p.m, “'First Baptist
Church™ Sun, B-8:30 p.m. Space Story
(NASA) Sun. 5:30-B:45. "Report to the
People™ Sun, 2:45-9 pm. Ray Miller is
director of 15man news depl. Special
equipment: 4 mobile units. Extended
news— "Hotline Mews ond Weather™
M-F 630 pm. Comedy on 'Spectrum
95" every 3-4 weeks, Television ouwtlet
s KPRC-TV. Mew records are selected
for air-play by prog. dir. Gen'l mgr.,
Jack Harris. Prog. dir., Tom Relff. Send
3 coples of 45's and I coples of LP's
o Mr. Relff, P. O. Box 1211, Housion,
Texas 77001, Phome: (7130 NA 2-2950.

KHBE-FM: ERP 79,100 watts, Dwned
by Wagenvoord Broadcasting Co. Musle
format: Clossieal (100%:). 11  headline
summaries per day. | hour of Folk
Musiec fenlured weekly (lo be discon-
finued in  April). MNew records are
selected for air-play by prog. dir. Gen"
mgr., John H. Coco., Prog. dir., Frank
P. Cook. Send 1 copy of LP3 o Mr.
Cook, 1400 Hermann Drive, Houston 4,
Texas. Phone: (T13) JA B-0000.

KTHT: 5000 watts, Owned by Southern
Broadcasting Co. On the air 24 hrs.
per day. Muosle formai: Pop Siandard
(100% )., Special programming: Southwest
Conference Football, Saturday aft. &
eve, in season. Texas A&M Basketball,
usually twice weekly in season. Frank
Boardman is director of 3 man news
dept. Special equipment: Police radio
monitors, “beeper telephone.” Mew rec-
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ords are selected for air-play by prog.
dir. Station publishes a "Good Music
Survey” weekly. Gen'l mgr., Charles W,
Bruni. Prog. dir., Bob Kelly. Send I
coples of 45s and | copy of LP's io
Mr. Kelly, 4005 Travis, Hoasion, Texas
T7002. Phone: (713} JA 3-5535,

KTLW: 1.000 watts, Independent. On the
air 4 am. (o Sunsel. Musie format:
Town & Couniry ([800:). New records
arc selected for mir-play by prog. dir.
Gen'l mer., Bobh Greer. Prog. dir., Jm
fBrannon, Send 3 coples of 45's and 3
copies of LP's o Mr. Brannon, Box
2179, Show Hoai Rldeg.. Texns City,
Texas 77590, Phone: (T13) 9454418,

KTRH: 50,000 watis. CRAS affiliste. On
the air 5 aomemidnight. Muosic formai:
Fop Standard (D% l=-Jarz (159% =-Country
(5% ). Editorializes occasionally. Special
programming: “Farm & Home Show,"
with Dewev Compion, Bill Oliver, &
Betty Bernath, 5-6:4% am. M-Sai
“"Moming HRepori,” world, national &
local news, 6:45-8:15 am. M-Sat. “Mid-
day Report,” 11:55 am.-12:55 p.m. M-F.
“Mt's a Woman's World," Thelmn &
Ken are hosts, 2:10-2:55 p.m. M-F.
"Ask the Expert,” with Dave Godwin,
3:10-3:55 p.m. M-F. "Evening Report,"”
news, stocks, sports & features, 4-7
p.m. M-F. "For Yoour Information,™
with Gene Myers., 9:05-10 p.m M-F.
"KTRH Sporis Line,” with Paol Orseck
& Al Jamison, 10:05-11 p.m. M-F. Carl
Brazell is director of 10-man news depl.
Specinl  egquipment: poriable tape re-
corders, Cuts from Comedy LP's and
Folk Music programmed occasionally on
all pop shows, New records are selected
for air-play by prog. dir. Gen'l mgr.,
Frunk Siewari. Prog. dir., Ken Fair-
child. Send | copy of 455 and 1 copy
nf LP's te Mr. Falrchild, 5th Floor,
Rice Hofel, Housion, Texas. Phone:
iT13) CA 7-1621.

KTREH-FM: ERP &0.00 watls,
cust with KTRH.

KEWBA: 1,000 waits.

Simul-

Mutual affiliate.
On the air 6 a.m.-midnight. Music for-
mat: Country (1009 ). Editorializes occa-
sionally. Special programming:  Local
H. 5 football & basketball. Astro Base-
ball in season. “County Home Show™
B:55-10 a.m. M-F. “Lifeline,” 6:15 n.m.
& pm. M-Sat. “Back 1o the Bible”
poon=12:30 M-5ar. “Heaven & Home
Hour," 7458 a.m. M-5at. "The Mom-
ing Chapel Hour.” #-8:30 M-F. “Amar-
ing Grace,” 8:30-9 M-F. 4&man ncws
dept. New records are selected for air-
play by prog. dir. Gen'l mgr., Travis
Gary. Prog. dir.. Glen Walker., Send
1 cooles of 45"s and 1 cooles of LP's
in M-. Walker. Box 419, Bayiown,
Texas. Phone: (T13) S566-5531.

KXYZE: 5000 watts. Independent. On
the air 24 hrs. a day. Musle formai:
Conservalive-Siandard. Editorialires  oc-
casionally. Special orogramming: South-
west Conference Football, im  ssason,
“Hoatine Broadcaster.” 5-6 a.m., M-F,
5-R am. Sat. & Smn. “"Sociely Count-
down.,"” women's show, 10:05-10:10 am,
M-F. “Bridee the Goren Way.," wari-
ous times. all week. Richard Fulgham is
director of 6&man news denl. Total in-
formation A oarams at T & B a.m.. noon.
& 6 n.m. M-F. Mew records are selected
for air-olay by onerations mer. Gen'l
mer,, Jack Camegle. Onerations mgr.,
Mt WHik, Rend 1 ennv of gpood mmsic
45’ gnd 2 Momo & 1 Stereo coples of
175 to M». Willis. Fannin Rank Ride..
Housion, Texns. Phone: (T13) BT 8-3980.

KXYZ-FM: ERP 14600 watts. Simul-
casl between midnighi & noom with
KXYZ. Same address and personnel as

KXYZ.

KYOK: 5000 watts. Mutual affiliate.
On the air 24 hrs. a dav. Mesle formai:
Rhythm & Rilues (T0%)-Gospel (16%)-

YESTERYEAR'S HITS

Change-of-pace pregramming frem your librarian’s shalves, featuring the disks
that were the hottest in the lond 5 years ogo ond 10 years ago this week. Here's
how they ranked in Billboard's chart ot that time:

POP SINGLES—10 Years Ago

POP SINGLES—5 Years Ago
March 6, 1961

1. Pony Time, Chubby Checkes,
Parkway

2. Surrender, Elvis Presley, RCA Victor

Wheels, String-A-Longs, Warwick

Don'"t Worry (Like All the Other

Times), Marty Robbins, Columbia

:::II“ the Boys Are, Connie Francis,

Calcutta, Lawrence Welk, Dot

Baby Sittin' Boogie, Buzz Clitford,

Columbia

Dedicated to the Dne | Lowve,

Shirelles, Scepter

There's a Moon Out Tonight,

Capris, Oid Town

10. Ebony Eyes, Everly Brothers,
Wamner Bros.

o e N W e

March 3, 1956

1. Lishon Antigua, Nelson Riddle,
Capitol

2. Rock and Roll Waltz, Kay Star,
RCA Victor

3. Great Pretender, Platters, Mercury
4. No, Not Much, Four Lads, Columbia
5. ?r People ol Paris, Less Baxter,

pitol

6. Memories Are Made of This,

Dean Martin, Capitol
7. See You Later, Alligator,

Bill Haley, Decca
8. I'll Be Home, Pat Boone, Dot
9. Band of Gold, Don Cherry, Columbia
10. Theme From 'The Three Pennmy

Opera™ (Moritat), Dick Hyman, MGM

R&E SINGLES—5 Years Ago
March 6, 1961

1. Shop Around, Miracles, Tamia

2. Pony Time, Chubby Checker,
Parkway

3. All in My Mind, Maxine Brown,
Nomar

4. At Last, Etta James, Argo

5. (Will You Love Me) Tomarrow,

Shirelles, Scepler

I Pity the Fool, Bobby Bland, Duke

Don't Want to Cry, Chuck Jackson,

an

d
8. For My Baby, Brook Benton,
Mercury
9. Gee Whiz (Look at His Eyes),
Carla Thomas, Atlantic
10. Calcutta, Lawrence Welk, Dot

POP LP'5—5 Years Ago
March 6, 1961

1. Exodus, Soundtrack, RCA Victer

2. Caleutta, Lawrence Welk, Dot

3. Camelot, Original Cast, Columbia

4. Great Motion Picture Themes,
Various Artists, United Artists

5. Sinatra's Swingin' Session,
Frank Simatra, Capitol

6. Camelot (Music From), Percy Faith
Orch., Columbia

7. Make Way, Kingston Trio, Capitol

B. Memories Are Made of This,
Ray Cenniff, Columbia

9. Best Music On/Off Campus,
Brothers Four, Columbia

10. Tonight in Persen, Limeliters,
RCA Victor

MURRAY THE K clowns with Anthony and the Imperials during a taping
session for his two-hour special for WNEW-TV, New York. The show
was aired Feb. 22 and repeated Feb. 27. Among the artists on the
show: the Four Seasons, Jay and the Americans, the Four Tops, the
Ramsey Lewis Trio, the Shangri-Las, Joe Tex, and the Byrds.

Jarz (14%). Editorializes occasionally.
Special programming: Local H. 5. fool-
ball & baskeiball, college football, in
season, “"Youlh Forum,"” 6630 Sun.
“Jr. Jockey,” &:15 p.m. Thurs.,, 10:30
p.m. Sat. Al Gamer is direcior of
I-man news depl. Special equipment:
Mobile unit, 2-way radio, police moni-

www americanradiohistorv com

tors. Cuts

from Comedy LP's pro-

grammed occasionally, New records are
selecied for air-play by operations mgr.
Gen"l mgr., Robert 1. Grimes. Oper-
ntlons mgr., Al Gammer. Send 1 coples
of 45's and 1 coples of LP's to Mr.
Gamer, 613 Prestom, Housioa, Texms.
Phome: (T1)) CA 1-1535.
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make their own selections. A
record that has been red will
be pulled out of -circulation
after it drops off the charts;
then, after a resting period, it
will be recoded green if it's a

selection. The station is
leaning fairly heavily on
Listening tunes. Reiff said he
was currently playing 22 of the
songs on Billboard's Easy Lis-
tening Chart.

“We do slip in a little Nash-
ville stuff mow and then,” he
said, “but we do it carefully,
We play more of it probably
in the evening." KPRC will be
programming more and more
country music as time goes by.
“We won't be changing our
format or anything like that,
we'll just be playing more
country music tunes. I feel we
could get hurt if we did too
much of i."

The station broke “Flowers on
the Wall" by the Statler Broth-
ers in the market. Comedy,
however, will remain a foun-
dation of the station's program-
ming. “We try to have a laugh
or two.”

KYOK Shares
R&B Field

HOUSTON — KYOK is the
only full-time r&b radio outlet
in Houston . . . maybe in the
State of Texas, said program
director Al Garner. This is one
of the prime reasons that it
ranks as a major influence on
r&b record sales. Record deal-
ers, distributors, one-stops, and
national and local record com-
pany executives gave the sta-
tion 50 per cent of the votes
for influencing r&b sales in the
area—the nation's 14th largest
radio market.

The station is just starting to
move, said Garner. “"We now
have the staff we want — a
young staff—and our over-all
image has improved. We're go-
ing to be a big factor in the
general market here during the
year to come.” The station pro-
grams jazz and gospel in order
to reach a larger audience.
“Our nighttime position is third
in the general market,” Garner
said.

KCOH a Winner

o Continued from page 22

records, “but we know we must
be doing something right be-
cause the audience out in front
of our display window shows
we're reaching both the Negro
and the white kids."

Robert C. Meeker, KCOH
president, said he felt the sta-
tion hadha d:hact appeal to the
people through its air person-
alities via their knowledge and
love for the r&b music. KCOH’s
Perry (Daddy Deepthroat) Cain
had 32 per cent of the votes
for influencing records sales as
the No. 1 r&b deejay; second
was KCOH's Clifton (King Bee)
Smith with 24 per cent.

Vox Jox

e Continued from page 24

director for WSBR, Boca Raton,
Fla. . . . Ray Harkness, speech
and drama major in college, needs
singles for local record hops in
Cherry Creek, N. Y.

March 5, 1966, BILLBOARD
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PERSUASIVE PERCUSSION The original “PERSUASIVE PERCUSSION" created a new concept in sound

1966 recording ...now COMMAND presents “PERSUASIVE PERCUSSION 1966”

master recorded on 35 MM magnetic film for intense ‘true to life’

bobbbbbb b

(-
CAMGAMMOGA A

impact...and utilizing the miraculous “3-speaker presence” of .
COMMAND’'S DIMENSION <3« PROCESS #1895 1

... THE ULTIMATE MUSIGAL SOUND REGORDING OF ALL TIME!...

[

e 22 DICK HYMAN i

the man from

wlhi_isﬂ heque & " et i
FEVER!
R GaAN.|

m hin TRUMPET aid sohwileg

THUNDERBALL ~ THE MAN FROM
U.N.C.L.E. » THE SPY WHO CAME IN FROM
THE COLD =+ THE 3rd MAN THEME/
THE CAT* THE MAN FROM O.R.G.A.N. *
DANGER » HONEY WEST = | SPY » MISTER
KISS, KISS BANG, BANG = A MAN
ALONE = AGENT DOUBLE-O-SOUL -

» THE LIQUIDATOR 3891

A TASTE OF HONEY = I'M HENRY Vi1, |
AM = MR. TAMBOURINE MAN * KING OF
THE ROAD =+ BABY LOVE + BATHTUB
SATURDAY NIGHT +» I'M TELLING YOU
NOW -« MY GIRL SLOOPY = ST. LOUIS
BLUES « OLD 'DEVIL MOON = GONNA
BUILD A MOUNTAIN = TONIGHT #8392

FEVER * JA-DA » HE'S GOT THE WHOLE
WORLD IN HIS HANDS « WALK RIGHT IN
= SIDE WINDER » THE LADY IN RED =
RAGGEDY JIM » COTTON FIELDS « IN A
LITTLE SPANISH TOWN + TENNESSEE
WALTZ = ON A CLEAR DAY YOU CAN SEE
FOREVER » CLEOPATRA'S ASP #893

e nin — S v S W
The Ray Charles Singers _ I?r}.:f‘.']'H}~ 1‘:*'_I-'.I‘~.'
g : Nvwibury 1o 6 o e Mamr—Liieer 48
COMMAND PERFORLINCES gl iy

E Hfff;!fr ...} @ WILLIAM ETUINEEE e PITTEBTRGH SYMMIONY ORCHESTRA

THINDTREALL « LARN'T THOWE | T
THDWE RSS! Tl Sy W Caim] i PNiw el O30

T Pl ey | ol b i
Vil N | W RIDITW = RS WE ] S

e L o
MADE 1N PANT - Femni § W THE CHALE
Crl LT T

i

LARA'S THEME « THE SPY WHO CAME IN
FROM THE COLD » JUDITH = VIVA MARIA =
CINCINMNATI KID » THUNDERBALL * MO-
MENT TO MOMENT + PHOENIX LOVE
THEME * YOU'RE GONNA HEAR FROM ME
* MADE IN PARIS » PROMISE HER ANY-
THING = THE CHASE #8594

SHE LOVE ME +« DON'T BLAME ME »
WOODPECKER SONG = EAST OF THE SUN
* NO MORE BLUES » ALOHA OE » VOLARE
* EMBRACEABLE YOU » THE COCOANUT
WIRELESS » ARRIVEDERCI, ROMA = | AIN'T
GONNA CRY NO MORE = LOVELY HULA
HANDS #896

WORLD LEADER IN RECORDED SOUND

®
ommmane recorps

{A division of Grand Award Record Co., Inc.)

a subsidiary of ABC-FARAMOUNT RECORDS, INC.

1330 AVENUE OF THE AMERICAS, NEW YORK, N.Y. 10019
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BEETHOVEN SYMPHONY NO. 6 IN F
MAJOR — OP 68 (PASTORAL SYMPHONY)
WM. STEINBERG/PITTSBURGH SYMPHONY
ORCH. #11033

IN CANADA:

DISTRIBUTED BY
“SPARTON OF CANADA"
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INTERNATIEENAL news reports

UK Govt.Pressed to

‘Deep 6' the Pirates

LONDON — British pirate
radio continues to provide fuel
for fire although the biggest
station, Radio London, recently
reached agreement with the
Performing Rights Society to
pay rovalties based on a per-
centage of advertising. The So-
ciety is accepting London's pay-
ment grudgingly, a spokesman
commented, “The pirates are
trying to buy their respecta-
hility.”

The Society's general man-
ager, Royce Whale, said that
London’s rovalties would rise
over a period of three years to
a fixed percentage of advertis-
ing. But, he added, the com-
bined agreements with London,
Radio 390 and Radio Caroline
would only bring in a little
more than $11,000 a year,

He said that despite the
agreement with the three sta-
tions, the Society was still do-
ing everything it could to get
the government to take action
against the pirates. “They
charge wvery small advertising
rates compared with other com-
mercial bodies — such as 1TV,
Consequently  their revenue

BTG CATRTHB B RUBURTRTRTOTOT R ATMTO ORI

U. K. DISK SALES
IN NOVEMBER
GO ON UPSIDE

LONDON — British record
sales took a turn for the better
at the end of last year if analysis
of MNovember's figures is any-
thing to go by. Manufacturers
produced 4,103,000 albums—an
increase of two-fifths over the
November 1964 figure — and
6,766,000 singles, an increase of
310,000, which is an improve-
ment on the generally lower fig-
ures for.most of the previous
months of 1965, The over-all
value of sales was $8,164,800
—an increase of one-sixth for
the month. Home sales were up
by a little less than that but ex-
ports increased by a third. The
output of 78-r.p.m. singles con-
tinues to drop—by 43,000 to
35,000 in November.

Say You Saw It in
- Billboard

.
&a

%
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bears little relation to the ex-
cessive use made of records,”
Whale commented.

The four stations which still
do not pay royalties are Radio
Tower, Radio City and Radio
Essex — all operating off the
Kent coast — and Radio Scot-
land.

Last week, new demands
were being made in British
Parliament to the Post-Radio
London and Radio Caroline by
British Petroleum, in which the
government has a majority share
holding. The $500-a-minute
commercials read by former
racing ace Stirling Moss adver-
tise European holiday travel
maps produced by BP.

FOR EXPORT: Capitol Records’ Wanda Jackson prepares two sides for
the Japanese market (in Japanese) with the help of Joe Miyasaki, New
York correspondent for Japan's top teen fan magazine, Music Life.
Sessions took place in the label's New York studios.

‘Stretch Socks’ for Pocket Disks

By GERMANO RUSCITTO

MILANO — Rifi's “pocket
records” have been on market
since early December. They
have been distributed only
through a department-store
chain, but soon they will be dis-
tributed through other chains
and newsstands.

Rifi sells a pocket package
consisting of a 6" ‘Pop’ single
record in black vinylite with a
four-color label—of good tech-
nical and artistic quality—and
a paper with news regarding
Rifi's artists as well as the world
of music in general, all in a
four-color de luxe sleeve. Retail
price is 400 Lire (64 cents).

First seven December releases
included five records with hit
cover recordings and two rec-
ords with standards. Four of the

five rover records were Italian
hits, Immediately after the San
Remo event, Rifi rushed out
geight cover records of the Fes-
tival numbers. The ‘Pop’ line
also includes such performers
as Ilva Zanicchi, Giorgio Gaber
{both of them were finalists at
San Remo), Memo Remigi, I.
Giganti, and Fabrizio Ferretti,
who record for the regular Rifi
line.

Rifi pays Sedrim (Italian
BIEMJ and the entitled collect-
ing parties for mechanical royal-
ties in two ways: 1) for current
covered titles, at the minimum
rate equal to ¥4 of the full rate
—the rate reckoned at 8 per
cent on the official, common,
retail net price of 750 Lire
($1.20—extra 10 per cent lux-
ury tax on 750 Lire is not con-
sidered for royalty purposes).

Teichiku Registers
35% Gain in Sales

TOKYO — Teichiku Records,

Decca's affiliate, revealed their
six-month (Aug. 21, 1965 to
Feb. 20, 1966) business picture
at the national branch man-
agers. conference held recently.
Against the sales target of 925,-
000,000 yen ($2,569,444) the

WAYNE NEWTON, Capitol Records artist, and his troupe returned to
the States last week from Saigon where they entertained troops on
behalf of the Hollywood Overseas Committee-U.5.0. Show. Left to
right: Tomy Pondrant, drummer; Wayne Newton: Jerry Newton and Tom

Amato, trumpets.

disk firm achieved sales of ven
979,000,000 ($2,719,444) as of
Jan. 20. This is a gain of 11
per cent over the gquota. If the
estimated sales during February
are added, the total amount
will reach well over 1.100,000.-
000 yen ($3,055,555), and will
show an increase of 35 per cent
over last year's period. This is
the highest business ever at-
tained by the firm.

Besides a great number of
Japanese smash hits, Carmen
Cavallaro’s album "“The World
for Two,” Sam Tayvlor's LP
“Blues in Fog,” and singles such
as Len Barry's “l1, 2, 3," Sam
Taylor's *Red Glass" and the
Clee-Shays' “MNapoleon Solo"
were most potential in enhanc-
ing Teichiku’s sales. Both Car-
men Cavallaro and Sam Taylor
maintain the highest popularity
in Japan due to their repeated
visits. They have recorded nu-
merous Japanese pop songs.

The ratio of international
disks sold against Japanese
counterparts was 31 per cent
to 69 per cent. International
platters sold 19 per cent less
than- its original quota of 40
per cent of the total sales, yet
internationals sold 70,000,000
ven ($194 444) more than the
same period last year.
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For example, Rifi pays a me-
chanical royalty of 47 Lire (7.5
cents); 2) for titles which were
first released more than six
months before, at a special rate
which will vary according to
pressing figures,

No information was given
payments to artists, but it is ex-

Cap Does Part
In Hiking EMI

Sales, Profifs

LONDON—Capitol Records,
American subsidiary of the EMI
group, was one of the overseas
companies which was responsi-
ble for an improvement in the
group’s sales and profits for the
second half of 1965 over the
same period in 1964.

Home record sales for the
period remained at the same
level as in the previous year,

On the third party sales EMI
grossed $156,666,000 compared
with the 1964 same-period half-
year figure, $145,600,000. The
new profit-before-taxation fig-
ure is $26,459,600—an increase
of $2,259,600. After taxation
the profit figure will be about
$10.8792,600,

The directors approved a sec-
ond interim dividend of 7%
per cent, making a total pay-
ment of 15 per cent for the cur-
rent year—the same as the com-
bined interim and final divi-
dends for last year.

pected that both outright and
royalty systems are being used
according to the importance of
the artists concerned.
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EMI UPS SINGLES' PRICE,
OTHER FIRMS TO FOLLOW

LONDON—EMI leads a British price increase for singles this
week. Disks go up from 92 cents to $1. All other companies were
expected to follow, since Britain has always had a standard price

for singles.

Thirteen cents of the new price (an increase of just over | cent)

is government

purchase tax. The price increase is the first since

July 1963, EP's and LP's are not affected,.

A director of British Decca, William Townsley, said his company
was considering a similar increase. He explained, “There are many
contributory factors. The current trend in singles is to have big
musical backings and it is very expensive to make this kind of
record—musicians union rates went up 30 per cent last November.

“The volume of singles sales has gone down considerably in the
last year and if we are not selling as many singles obviously the

price of the product must go up. We still maintain that pirate
radio is largely to blame for the falling singles demand.”
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Bel Air Moving Ahead

PARIS — The future of the
Bel Air record company, the
subject of conflicting rumors for
some months, is completely se-
cure.

This was affirmed by Nicole
Barclay in an exclusive inter-
view with Billboard last week,

Bel Air, the company founded
in 1959 by Nicole and Eddie
Barclay before their divorce in
1963, was taken over by Nicole
Barclay in 1964 as part of the
divorce settlement.

Problems arose because the
company's premises at Cour-
bevoie, just outside Paris, had
been set up to handle a business
with a $10 million turnover.
But after the settlement the Bel
Air turnover was reduced to
$4 million which meant that the
overhead was too high.

To give herself breathing
space Nicole Barclay asked the
Commercial Court to set up a
creditors’ subsidiary company—
known here as a Societe de

Gerance—to run the company.
Under French law this new
company takes over the assets
but not the liabilities.

Madame Barclay has bought
most of the debts with her own
money and is now the Bel Air's
chief creditor. Other debts, she
claims, amount to no more than
$9,000, whereas the company
is in debt to her to the extent
of nearly $1 million.

The subsidiary company be-
gan operations this week and
plans to build up the com-
pany's business to reach a turn-
over big enough to meet the
high overhead.

Bel Air which distributes the
Atlantic, Trident, Time and
TI'wentieth Century-Fox labels
in France has a rich and varied
catalog which includes top
French stars like Leny Escu-
dero, Jean Sablon and Rika
Zarai and, through American
contracts, international stars like
Ray Charles, Bobby Darin, the
Modern Jazz Quartet, the Coast-
ers, the Drifters, Ben E. King
and Wilson Pickett,
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 SECRET
AGENT MAN

P. F. S5loan-5. Barri)
(From the CBS5-TV show "“Secret Ageat'’)
Trousdale Musie, Ine. — BMI
Producer: Joe Saracemo

THE VENTURES . o
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SECRET AGENT MAN

D

[HE VENTURED.

“T0 0o with 22 Solld hit Ventures' LPS, all of which will take a Super Sales surge as “SECRET AGENT MAN" climbs, climbs, climbs the charts!
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MILLER INTERNATIONAL i,

SCHALLFLATTEN CMBH HAMBURG ot

L4

Mr. Harald Kirsten

Miller International Schallplatten G.m.b.H.
7 Randstrasse

Hamburg/Stellingen, Germany

Dear Mr. Kirsten:

Apparently our success in Europe has pro

well-deserved press plaudits aﬁﬂ alsnpa ;:Eaﬂ =
misguid?d thoughts within the industry on the Continent
Our gdmlrars ask "how the hell did they do it"? The |
ill-informed take a distorted view of our gualé and

purpose. This open letter should serve to
the situation. SRERAEY

OQur achievements to date are based on a si
mple concept.
An excellent product at a mass appeal price. Im&ginﬂ%ivﬂ

new product manufactured and merchandised with a
maximum of efficiency.

The f?lluwing is directed to those who feel we are
bluffing and are to be labeled as "dumpers. "

We have a new plant on the drawing boards and in
machine shops here in the U.S. for the most modern
integrated plant in Europe. It will have a minimum

annual LP capacity of 5,000,000 records. Is this
investment a bluff?

We have our own audio engineering and arranging staffs
that are now engaged in the production of over 50 new
LP's this year. Not "rehashed" surface noise, but new,
brilliant recording created by vital, young, capable

pa?ple. Is the creation of this outstanding new product
being recorded for dumping?

We are building one of the most dynamic sales forces

with new merchandising concepts in Europe. Is this
bluffing? ? ¥ i

We have the financial capabilities from retained
earnings and fresh investment capital to carry out

every point of our plans. We further have the support

of two of the leading banks in Germany. Is this a bluff?

Most important is that we have the most capable group

of people in Europe in our organization. And we have
an attitude that is 1968.

Ask the leading retailers and satisfied buyers in the
quality-conscious market of Germany why they bought
over 1,500,000 of our records last year.

We will sell in Germany over 3,000,000 long plays
this vear.

Keep on bluffing, keep on dumping—but keep building a
quality catalog that will some day be respected in
every country in the world.

Sincerely,

Lo P

David I. Miller
American Director

BANKVERBINDUNG
VEREINSBANK HAMBURG 3/03552 POSTSCHECKKONTO
HAMBURG 285872

TELEX TELEGRAMME
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INTERNATIONAL NEWS REPORTS

German School a Training
Camp for Disk Salesmen

BAYREUTH — There is ro-
mance in the German record
trade — for sales personnel as
well as artists. Almost any sales
personnel can live in a castle
with the fairy tale name “Fan-
taisie” while going to the Ger-
man trade's professional train-
ing school.

Sponsored by the German rec-
ord industry and trade, the
Phonofachschule Bayreuth is
beginning its third year with an
expanded curriculum of train-
ing courses open to all sales
personnel from the retail trade.

Courses will include record
players, hi-fi, advanced disk
selling, basic record selling, and
specialized instruction for top
sales personnel. Courses
vary in length from three days
to two weeks. They are con-
ducted by a professional staff
headed by Sigfrid Hoffmann,

and are all held in the Schloss
Fantaisie, Bayreuth.

All retail firms are eligible to
send their sales personnel to the
training center. e center was
established to lift the prestige
of record sales personnel and
to establish high standards of
sales competence. It has been
highly successful in this objec-
tive. The school has been partic-
ularly wvaluable to retail disk
firms in the current period of
severe labor shortage, which
makes it difficult for German
retail stores to find and retain
trained personnel.

Retail firms credit the train-
ing center with an important
role in the increasing volume of
hi-fi equipment sales in Ger-
many and the rising sales of
classical music. At Bayreuth,
sales personnel are trained to
blend expert knowledge of their
field with deft selling psychol-

ogy.
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PHILIPS OF FRANCE DRIVE
POINTS UP PRICE CUTS

PARIS — Philips of France is launching a big publicity
drive to exploit the massive price reductions made on the majority
of its albums. Display advertisements have appeared and a nation-
wide competition has been launched, with forms distributed to record
stores throughout France in order to fix the new album price of
19.95 francs ($3.90) in the minds of record buyers.

The forms contain reproductions of 95 disk sleeves and 19

deliberate errors have been made.

19 errors.

Competitors have to find the

There are 1,995 prizes to be won, including a Simeca, a motor-
boat and a caravan. Publicity for the competition is being achieved
through daily bulletins on Radio Luxembourg and through news-
paper and magazine advertisements.

Meanwhile, Philips has begun a weekly one-hour series on
Radio Monte-Carlo in which Andre Asseo interviews and plays the

records of top Philips artists,

The program is recorded at the fashionable Club St. Hilaire in
Paris each Monday night and goes out the following day at 10 p.m.
Herve Villard kicked off the series. He will be followed by France
Gall, Serge Gainsbourg and, eventually, all the leading Philips stars,
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What's Ahead for Chile

SANTIAGO—1966 promises
to be a very good year for rec-
ord sales and a good year for
LP’s. Meanwhile, singles will
have a decrease. The reason for
this is in the great variety of
prices established for LP's and
in the new system put into ac-
tion since last year. The help-
yourself-system started in Chile
in 1965, and, generally speak-

Japan Victor
Giving ‘Berets’
4-Star Pitch

TOKYO—Victor Company of
Japan has just announced the
start of one of the strongest
sales campaigns in its history.
The company expects to sell
one million copies of S§-Sgt.
Barry Sadler's “Ballad of the
Green Berets,”

According to Takeo Koto,
chief of publicity, “There is
every indication at present that
the folk song boom is coming
to Japan. Up to this date, how-
ever, we have had nmo hits in
this vein, with the only excep-
tion of “Where Have All the
Flowers Gone"” three years ago.
Now we are completely set for
this drive which involves pub-
lishers, radio and TV stations
and of course, us.”

ing, increased sales consid-
erably.

RCA begins 1966 with a new
financial plan. 1965 was a

tough year for RCA here and
they have to catch up with
competition. New faces in the
record division of RCA assur-
ing a greater offensive in the
sales field are Jorge Rencoret,
manager, and Herman Serrano,
a&r director.

Philips Chilena's manager,
A. J. Brakema, goes back to
Holland; Arturo Rosso has been
assigned to his job. Saul San
Martin will continue as a&r
director. 1965 was satisfactory
for Philips that had among its
best selling artists Palmenia
Pizarro, Luis Dimas (now re-
cording in Buenos Aires for
Music Hall) and the Blue
Splendors. During 1966, Philips

will replace Hernan Serrano,
director of Polydor, which has
a national selling market.
Serrano’s quitting to join RCA
meant a large problem to Poly-
dor, because 75 per cent of
Polydor artists have announced
their resignation and will join
RCA. Among these artists
were Los Cuatro Cuartos, Chil-
ean singing group which had
recently signed with Polydor.
Philips Ea.s signed Juan Car-
los Gil as a&r director of Poly-
dor. Gil is a very popular disk
jockey and one of the most out-
standing personalities of the
popular music world here.

March 5, 1966, BILLBOARD
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INTERNATIONAL NEWS REPORTS

Animals Romp Behind ‘Curtain’

BERLIN—Poland invited the
U. K. beat group, The Animals,
to a precedent-shattering tour
of that Communist country.
which is wild after Western
music.

The lavish tour took the Ani-
mals to Warsaw (three days),
Cracow (two days) and single
dates in Cojowice, Fopt, Lodz
and Poznan. While other Com-
munist governments have re-
luctantly admitted beat proups

for limited wisits, this was the
first time that any Communist
government officially has rolled
out the Red carpet and picked
up the tab.

The tour staggered everybody
involved, The Polish government
wis appalled by the response by
Polish youngsters. The young-
sters flocked in from all over Po-
land, and the U. K. beat mu-
sicians were staggered at the
Polish government’'s open-

2 ‘Short-Shrifted’ Swedish
Artists Form Own Concern

STOCKHOLM—Two young
Swedish artists have formed
their own record and produc-
tion company because of dis-
satisfaction with the Swedish
Radio, record companies and
promoters. They seek, they said,
artistic freedkom and more
money for their efforts.

The revolution was started by
the popular entertainer-com-
poser Cornelis Vreeswijk, who
told the Swedish Radio not to
play his records because some
of them have been banned. Cor-
nelis Vreeswijk told the press

4-Track Recording
Studio for Canada

TORONTO — May 15 has
been set for the opening of the
first four-track recording studio
in Canada, according to Phil G.
Anderson, general manager of
Bay Music. He says the record-
ing console is the first in Canada
to be designed and built spe-
cifically for recording purposes
while others in use are modified
broadcast consoles. In addition
to Ampex four-track, two-track
and mono facilities, the console
has a 29-input control panel,
and the system is completely
versatile and “floating” so that
equalization, reverb and echo
can be used with any or all
inputs,

Arc Sound, of which Ander-
son is president, has contracted
for sufficient time for its rec-
ord production to guarantee the
investment in the studio, which
is worth over $100,000. The
studio will be available on a
rental basis to all record com-
panies and independent pro-
ducers. The system was designed
and built by Audpro Enterprises.
Its two-track facilities will be
in operation in mid-March.

R0 Y O 0 A GRS ROk

HAUSE GETS
DGG AWARD

HAMBURG—Nippon Gram-
mophon, the Japanese affiliate
of Deutsche Grammophon, has
presented its Silver Fujiyama
award to Alfred Hause, con-
ductor of the North German
Radio Network dance and tango
orchesiras.

Hause received the award for
his service in helping introduce
European tango music in Japan.
Hause is renowned in Japan as
the “king of tango,” and his
tango recordings are credited
with having made the tango
more popular with Japanese
young people than any other
European rhythm. The award
was presented to Hause by
Heinz Voigt, chief of Grammo-
phon's pop music production.

OO0
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that he was not satisfied with
the way his record company,
Metronome, was handling him.

Metronome manager Boerje
Ekberg answered that the com-
pany had always helped Vrees-
wijk as much as possible. “They
found an apartment for him in
Stockholm and promoted him
like their other artists,” the man-
aper said. "He made 20,000
kronor before he started with us
and the next year he made
200,000. We are shocked to
hear that Cornelis is not satis-
fied with the way we handle
him.”

The youths started with
20,000 kronor. Only serious art-
ists can be shareholders in their
company, Cosmopolite. So far
the company consists of 20
shareholders; most of them are
already signed to other record
companies and are not allowed
to work for Cosmopolite until
their contracts are terminated,
Vreeswijk has two more years
with Metronome.

CHELON WINS
FRENCH PRIZE

PARIS—New Pathe-Marconi
star Georges Chelon has been
awarded the 1965 Grand Prix
of the French Song Academy,
voted by a jury presided over
by Pierre MacOrlan,

Chelon, 23, who writes his
own satirical songs in the vein
of Brassens and Brel, has been
in the business just over a year.

He made an impressive disk
debut with an album of 12 songs,
all written by himself, which
won him immediate acclaim. On
March 1 he began a five-week
tour of France with Adamo.

New Merger for
Vartan, Hallyday

PARIS—France's Mr. and
Mrs. Pop Music—Sylvie Vartan
and Johnny Hallyday—have
signed a new management con-
tract with Sylvie's brother, band-
leader-composer-arranger Eddie
Vartan, thus ending their asso-
ciation with impresario Johnny
Stark.

Vartan said that Sylvie and
Johnny felt that their interests
could best be served by having
a manager working full time for
them. Stark manages a number
of French stars, including
Hugues Aufray, Mireille Mat-
hieu and Petula Clark.

Vartan is currently negotiat-
ing a tour for Sylvie and Hally-
day of the States, Canada,
Japan, the Philippines and Hong
Kong, and has plans to build
a film career for the two stars.

handed hospitality. The Animals
returned home via West Berlin,
convinced that a tremendous
Western music boom is in the
making in Poland and other
Communist countries.

*The audiences were simply
fantastic,” reported lead singer
Eric Burdon, 24. "One boy told
us he had traveled 500 miles,
much of it afoot. Another said
he sold his suit so he could buy
a ticket. We played to all sorts
of audiences, some numbering
as many as 12,000, We per-
formed in theaters, a stadium,
ice rinks and music halls.”

Others making up the group
are Hilton Vallentine, lead gui-
tarist; Dave Rowberry, organist,
Charles Chandler, bass guitarist;
John Steel, drummer.

Crowds Everywhere

The tour eventually got out
of hand, Burdon said. Enthu-
siasm mounted to the point
where authorities had trouble
controlling the crowds. Then
Poland imposed curbs on the
movements of the group. The
Polish authorities had under-
estimated the appeal of beat
music to the Poles.

The Animals discovered that
their album was selling for big
money in the black market,
despite the bleak economic situ-
ation. Burdon surmised that the
Poles may soon be willing to
negotiate royalty agreements
with Western performing rights
organizations.

“The demand for Western
music is simply getting too big to
ignore,” Burdon said. “The pres-
sure is forcing the Communist
countries not only to tolerate
Western music but to take steps
to make it freely available on
the same basis as any other mass
commodity.”

The Animals' experience and
observations jibe with those of
the German music industry,
which regards virtually the en-
tire Communist bloc as ripe for
a Western music revolution.

.
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MUSIC CAPITALS
OF THE WORLD

CHICAGO

It had to happen. A joint called
The Inn Crowd is opening on East
Chicago Avenue. . . . Sonny and
Cher canceled less than 24 hours
before their scheduled two per-
formances at the Opera House Jast
week. Cher had that Asiatic-type
flu. Ed Pazdur has a $5,500 loss.
The 8 p.m. show went on with a
stand-in act. Managers Joe De
Carlo and Harry Kresky say Sonny
and Cher will return for Pazdur at
a discount, possibly at his big Teen
Bash set for May. . . . An ommbus
enterprise, New Wave Productions,
has been formed by WNick Grav-
enifes and Craig Spitz. They've re-
leased a single, they'll publish mu-
sic, publish books, produce rec-
ords, produce plays, promote con-
certs (“Fresh and far-out perform-
ances.”), seek to uncover and ex-
ploit Chicago talent in any field.
. . . Radio stations WSDM-FM and
WIID are winding up remarkable
music-programming-change vyears.
SDM is seriously considering some
syndication offers. . . . Three-
Grammy-Winner Stan Getz is ai
thz London House through March
12 playing all his MGM stuff. . . .
Ex-convict Jim Adams, whose sole
release (“Ballad of T. Eugene") on
his own label {(Danger) is shocking
the Twin Cities but selling well,
has netted enough for a trip to
Europe. The song talks bluntly
about the famous T. Eugen-
Thompson murder case. . . . An-
other church choir member has
made a record: Mercury's Lorraine
Ellison. . . . A WCFL Radio air
appeal has harvested 20,000 cus-
tom-made valentines for Viet Nam
soldiers. . . . The Orchestral As-

sociation will nationally syndicate
WFMT-FM's stereo broadcasts of
the Chicago Symphony on a 52-
week-per-year basis beginning
March 6. . . . Some 150 standees
were among the throng hearing
Johnny Mathis at the Music Hall
m Columbus, Ohio, of a recent
evening. RAY BRACK

COLOGNE

Deutsche Vogue is pushing
Donovan, who the disk firm says
15 a triple-threat singer—a folk
singer, a “protest” singer, and an
“anti-war” singer. DV has three
current Donovan releases: “Catch
the Wind," “The Universal Sol-
dier,” and “What's Bin Did and

What's Bin Hid." . . . Fin-
negan has decided to join the
ranks of U. 5. singers recording in

German for the German market.
He plans to spend up to six months
A year in Germany to master the
language and learn the country.
Finnegan's first German-language
release i1s “"Aber dich gibt es nur
einmal.,” . . . Petula Clark’s “My
Love"” is rocketing to the top of
German hit tune lists. . . . Ditto
for Briton Chris Andrews. Un-
known in Germany a few months
ago, Andrews has become a fix-
ture on every German hit parade,
thanks mainly to his “‘i"ﬂterda;.r
Man.” His latest release is “Veni,
Vici, Vogui!™

There is music—and controversy
—in thrillers as well as chills. A
current example is the hassle over
the music from Francis Durbridge’s
thriller *“Melissa” among three
German disk firms. CBS Schall-
platten has just obtained an in-
junction from the district court at
Frankfurt to prevent Philips from
distributing a disk, “Melissa."
CBS claims to have the only disk
with the genuine music from Dur-
bridge’s German TVY mystery.
Meanwhile, Electrola has an-
nounced the release. on its Odeon
label, of “Melissa,” with music
from the Durbridge thriller. “Me-
lissa™ is the hottest film German
TV has had in the last year. . . .
Electrola is introducing to Ger-
many the T-Bones, which the firm
bills as the ultimate in beat groups.
The T-Bones offer what is termed
a “beefy beat,” and the evidence
submitted is the group’s first Ger-
man release, “"No Matter What
Shape.” . . . Electrola has assigned
Walter Friedrich to full-time artist
promotion and TV contracts. Fried-

{(Continued on page 37)

18 Nations Seek Eurovision Prize

Eighteen countries will be represented in the Eurovision Song Contest to be held in Luxembourg from

March §.
The complete list of entries:
Country Song Composers Orch. Leader Artist
Germany “Die Zeiger der Hans Bradike Willy Berking Margot Eskens
Uhr" Walter Dobschinski
Luxembourg “Ce Soir je Jacques Chaumelle Jean Roderes Michelle Torr
UAttendais™ Bernard Kesslair
Denmark “Stop, Ja Stop—IJa Erik Kaare Arne Lamberth Ulla Pia
Stop, Nens Legen
Er Go"
Yugoslavia “Brez Besed" Elza Buday Mojmir Sepe Berta Ambroz
_ Mojmir Sepe
MNorway “Intet Er Nytt Arne Bendiksen Oivind Bergh Ase Kleveland
Under Solen™
Austria “Merci Cherie"” Udo Jurgens Hans Hammerschmid Udo Jurgens
Thomas Horbiger
France “Chez Nous" Jacques Plante Franck Pourcel Dominique Walter
Claude Carrere
Italy *Dio Come Ti Amo™ Domenico Modugno  Angelo Giacomazzi  Domenico Modugno
Ireland “C-‘.E:lme Back to Rowland Soper Noel Kelehan Dickie Rock
tay"”
Belgium “Un Peu de Poivre, Philippe van Jean Roderes Tonia
un Peu de Sel™ Cauwenbergh .
Paul Quintens -
Portugal “Ele e Ela" Carlos Canelhas Jorge Costa Pinto Madalena Iglesias
Switzerland “Ne Vois-Tu Pas” Roland Schweizer Jean Roderes Madeleine Pascal
Pierre Brenner
Spain “Yo Soy Aquel” Manuel Alejandro Rafael Ibarbia Raphael
Finland “Play Boy" Ossi Runne Ossi Runne Ann Christine
Mystroen
United Kingdom "A Man Without Love™ Peter Callander Harry Rabinowitz Kenneth McKellar
Cyril Ornadel
Holland "Fernando en Gerrit den Braber Dolf van der Linden Milly Scott
Philippo™ Kees de Bruyn
Monaco “Bien Plus Fort™ Jean-Max Riviere Alain Goraguer Tereza
Gerard Bourgeois
Sweden “Nygammal Vals— Bjorn Lindroth Gert Ove Andersson Lily Lindfors
Eller Hip Man Bengt Arme Wallin nndv
Svinaherde™ Svante Thuresson
March 5, 1966, BILLBOARD
E

www americanradiohistorv com


www.americanradiohistory.com

EUROVISION SONG CONTEST 1966
., PORTUGAL PRESENTS

MADALENA IGLESIAS

WITH HER GREATEST HIT

EL Y ELLA (He and she)

(Conelhos)

¢w MANUEL BENITEZ “EL CORDOBES"

|Bourgeols - Riviére - Kops)

L
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PORTUGAL

DISCOS BELTER LTDA.
LISBEON: Avdo. Defensores de Chaves, 3
PORTO: Entreparedes, 74

SPAIN

DISCOS BELTER, 5. A.
BARCELONA: Gomis, 1
MADRID: Salud, 17

ARGENTINA
DISCOS BELTER ARGENTINA 5. R. L.
BUENOS AIRES: Rodriguez Peno, 36
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ARGENTINA

*Denotes locel origin

This Last

Week Week
1 2 LA PLAYA—Claude Chiari
(Odeon); Aldo Perricone
{(RCA); *Mancy Li [CBS);
*Lucio Milena (Dise Jockey);
*Dany Montano (Music
Hall}—Korm

SI TU NO FUERAS
TAN LINDA—Fred
Bongusto/Gianni Ferrio
(Fermata); Aldo Perricone
(RCA); *Carlos Guillermo
(CBS)}—Fermata

AVEC—Charles Aznavour
(Spanish WVersion) (Barclay);
Franck Pourcel (Odeon);
*Lucio Milena (Disc Jockey):
*Elic Roca (Polydor}—Korn

HELP!—The Beatles (Odeon);
*Violeta Rivas (RCA); *Los
Buhos (CBS}—Fermata

AL LADO—*Palito Ortega
(RCA}—Kom

GUANTANAMERA—Pele
Seeger (CBS); *Marfil
{Music Hall); Luis Bravo
{Phikips); *Mr. Trombone
({CBS)

UN SABOR A MIEL—Herb
Alpert ¥ Los Tijuana Brass
{Fermata): *Los [racundos
(RCA); *Richard Davis
{Microfon)—Korn

LA LUNA Y EL MAR/RIO
MAMORE ([LP}—Cuarteto
Imperial (CBS)—Melograf

ESO SERIA HERMOSO—
Richard Anthony {Odeon)

51 FA SERA—Gianni Morandi
(RCA}—Relay

o il

AUSTRALIA

*Denotes local origin

This Lasi

Week Week
1 i DAY TRIPPER—The Beatles
{Parlophone)—Leeds

BARBARA ANN—The Beach
Boys (Capitol)

SOME SUNDAY MORNING
—Wayne Newton (Capilol}—
Chappells

A MUST TO AVOID—
Herman's Hermits
(Columbia)

THE CARNIVAL 15 OVER—
The Seckers (Columbiaj—
Chappells

SOUNDS OF SILENCE—
Simon & Garfunkel (CBS)}—
Exsax

WOMEN—*The Easybeals
(Parlophone}—Alberts

TENNESSEE WALTZ—"Roy
Brown & Whispers (Festival-
Leedon)—Allans

LOVE LETTERS=—*Billy
Thorpe (Parlophone)—
Chappells

LINDA LU—*The Id (Spin)

< 2
3 fi

(LU 1

BRITAIN

{Courtesy New Musical Express, London)
*Denotes local origin

This Last

Week Week

I 4 19th NERYVOUS
BREAKDOWN—"Rolling
Stones (Decca)—Mirage
Music

THESE BOOTS ARE MADE
FOR WALKIN'—Nancy
Sinatra (Reprise}—Mecolico

YOU WERE ON MY MIND
—*Crispian 5i. Pelers
{Deccal—Blossom Music

A GRODOVY KIND OF LOVE
—*Mindbenders (Fontana)—
Sereen Gems Columbia
Music

MY LOVE—"Pciula Clark
[Pveyr—Welbeck Music

LOVE'S JUST A BROKEN
HEART—*Cilla Black
{Parlophone}—Belinda

MICHELLE—*Qverlanders
[Pye}—Northern Songs

MIRROR, MIRROR—
“Pinkerton’s Assaried
Colours (Decca)—King
Missic

SPANISH FLEA—Herb
Alpert & the Tijuana Brass
{Pye Int.)—Burlington

INSIDE LOOKING OUT—
*Animals (Decca)—Essex
Music

TOMORROW—*Sandic Shaw
[Pye}—Glissando

SHA-LA-LA-LA-LEE—
*Small Faces (Deccal—
Belinda/Lynch

UP TIGHT—Stevic Wonder
(Tamla Motown}—Belinds
Blusic

SECOND HAND ROSE—
Barbra Streisand (CBS)—
Keith Prowse .

KEEP ON RUNNING—
*Spencer Davis (Fontana)—
Isiand Music

LITTLE BY LITTLE—*Dusty
Springfield (Philips)— -
Radntres .. Music

BARBARA AMNNMN—Beach Boys
{Capitol}—Planetary

m —
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12 19

13 14
14 9
15 [
16 18
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34

I®
19

21

22

23

15

26

27
M
9

17

15
11

22

GIRL—*5t. Louis Union
{Decca)—MNorthern Songs

GIRL—*Truth (Pye}—
Morthern Songs

YOU'VE COME BACK—
*P. J. Proby (Liberty)—
Maribus Music

THINK—*Chris Farlowe
(Immediate}—Mirage Music

GET OUT OF MY LIFE
WOMAN—Lee Dorsey
(Stateside}—Ardmore &
Beechwood

THIS GOLDEN RING—
*Fortunes (Deccal—Mills

Music

LIKE A BABY—Len Barry
{Brunswick}—Leeds Music

THE HARD WAY—
*Nashville Teens (Deccal—
Munny Music

MAKE THE WORLD GO
AWAY—Eddy Arnold
(RCA}—Aculf-Rose

BACKSTAGE—Gene Pitney
(Stateside)—Bron Music

MY GIRL—Otis Redding
({Atlantic}—Belinda

A MUST TO AVOID—
*Herman’s Hermits
{Columbia)—Dick James
Music

HAVE PITY ON THE BOY—
*Paul and Barry Ryan
{Deceal}—Donna Music

JENNY TAKE A RIDE—
Mitch Ryder & Detroit
Wheels (Stateside}—Ardmore
& Beechwood

CANADA

This Lasi
Week Week

(5]

da

=~ & LA

I

2

3]

MY WORLD IS EMPTY
WITHOUT YOU—Supremes
{Tamla-Motown)

THESE BDOTS ARE MADE
FOR WALKIN'—MNancy
Sinatra (Reprise)

MY LOVE—Petula Clark
(Warner Bros.)

BARBARA ANN—Beach Boys
(Capital)

LIGHTNIN' STRIKES—Lou
Christie (MGM)

WELL RESPECTED MAN—
Kinks (Reprise)

MICHELLE—Dwavid and
Jonathan [(Capitol)

ZORBA THE GREEK/
TUUANA TAXI—Herb
Alperi & the Tijuana. Brass
[Quiality)

CALIFORNIA DREAMIN'—
Mama's & Papa's [RCA
Vietor)

DID YOU EVER HAVE TO
MAKE UF YOUR MIND—
Lovin® Spoonful [Kama
Sutra)

CANADIAN RECORDS

This Last
Week Week

1
1

3

This

1

(B

WHILE I'M AWAY—Bobby
Curtola (Tartan)

RAINBOWS—Terry Black
{ATC)

BELIEVE ME—The Guess
Who's (Quality)

Last -
Week Week

L=

THESE BOOTS ARE MADE
FOR WALKIN'—Nancy
Sinatra (Reprise}—MCPS

OLD MAN TROUBLE—
Roval Blues {Parlophone}—
Tin Pan Alley

19th MERVOLS
BREAKDOWMN—Rolling
Stones [Decca)

LOVELY LEITRIM—Mighty
Avons (King)}—Copynight
Control

YOU WERE ON MY MIND
—Crisplan 5t. Peters [Decca)
—Hlossom

MICHELLE—Owerlanders
{Pyel—Morthern Songs Lid.

SPANISH FLEA—Tijuana
Brass (Pye}—Burlington .

LOVE IS5 JUST A BROKEM
HEART—Cilla Black
{Parlophone}—Belinda

OME KISS FOR.OLD TIMES'
SAKE—Miami (Pye)—
T.M. Music

IF 1 HAD MY LIFE TO
LIVE OVER—The Cadets
(Pye)

FLEMISH BELGIUM

Twao
This Weeks
Week Apo

MICHELLE=The Bealles
i Parlophone-—Agence
Internationale Musicale

LES MARIONETTES—
Christophe (A Z.)—
Madecleine

SING C'EST LA VIE—
Sonny & Cher (Atco)}—
Belinda

MICHELLE—The Owverlanders
(Vogue)—Ag.. Mus, Intern.

JE TE DONNE MON °
COEUR—Claudia Sylva
{Decca)

TO WHOM IT CONCERNS—
Chris Andrews (Vogue]l—
Ag. Musicale Internationale

A TASTE OF HONEY—Herb
Alpert (London)

YESTERDAY MAN—Chris
Andrews {Vogue)—Eds. Bens

THUNDERBALL—Tom Jones
(Decca)

DAY TRIPPER—The Beatles
(Parlophone}—Ag. Mus.
Int.

FRANCE

10 5

This Last

Week Wesk

1 1 MICHELLE—The Beatles

({Odeon)}—AMI

2 ? LE FOLKLORE AMERICAIN
—Sheila (Philips)}—Bagatelle

MONSIEUR CANNIBALE—
Sacha Distel (Voix de son
Maitre}—Prosatis

LE JOUET
EXTRAORDINAIRE—
Claude Francois (Philips)—
Dlympia

POTEMEKINE—Jean Ferrat
{Barclay }—Halleluya

ET S'IL N'EN RESTE
QU'UN—Eddy Mitchell
{Barclay)}—Semi

LES MARIONNETTES—
Christophe (A Z.)}—Jacques
Plante

i 10 LA BOHEME—Charles
Arnavour {(Barclay}—French
Music

MON COEUR D'ATTACHE
—Enrico Macias (Pathe]

LE DIABLE ME
PARDONNE—Iohnny
Hallyday (Philips}—Labrador

HOLLAND

#Denotes local origin

This Last

Week Week
1 4 MICHELLE—The Beatles
{Parlophone); The
Overlanders (Pye)—Leeds
Holland /Basart

WE CAN WORK IT OUT/
DAY TRIPPER—The
Beatles (Parlophone}—Leeds
Holand /Basart

THAT DAY—"The Golden
Earrings (Polydor}—Impala/
Basart

THIS STRANGE EFFECT—
Dave Berry {Deccal—Ed.
Altona

‘N GLAASJE MADEIRA
M'DEAR—*Ted de Braak
{Barclay)

TO WHOM IT CONCERNS—
Chris Andrews [Vogue)—
Ed. Basart

TILL THE END OF THE
DAY—The Kinks (Pye}—
Ed. Belinda

MARMOR STEIN UND
EISEN BRICHT—Drafi
Deutscher {Deccal; *Trea
Dobbs (Deccal—Ed.
Portengen

1K HEB GEEN ZIN OM OP
TE STAAM—*"Hel (Foniama)
—Impala/Basart

SOUNDS OF SILENCE—
Simon & Garfunkel (CBS)

HONG KONG

This Lasi
Week Week
1 1 DAY TRIPPER—The Beatles
{Parlophone)
Fi 3 PUPPET ON A STRING=—
Elvis Presley (RCA Victor)
TURKN, TURN, TURK—The
Byrds ([CBS)
4 THE CARNIVAL 158 OVER—
The Seekers (Columbia)
BARBARA ANN—The
Beach Boys (Capitol)
£ 1 FOUND A GIRL—Jan and
Dean (Liberty)
— BABY I'M YOURS—Peter
and Gordon (Columbial

1 -]

-

3 2

H f LEAVE A LITTLE LOVE—
Lulu (British Decca)

9 7 LA BAMBA—The Venlures
{Liberty)

1] E FIVE HUNDRED MILES—
Peter and Gordon
{Columbia)

ITALY
*“Denofes  local origin
Thiz Last
Weelk Week

I 7 NESSUNDO MI PUD
GIUDICARE—"Gene Pitney
(Musicor]

IL RAGAZFD DELLA VIA -
GLUCK—"Adriano '
Celentano  (Clan)

DIO COME TI AMO—
*Domenico Modugno [Curcl)

MNESSUND M1 PUD
GIUDICARE—*Calerina
Caselli (CGD)

IN UN FIORE—*Wilma
Goich (Ricordi)

MAT MAI MAI VALENTINA
—*Pat Boone .(Dol)

DI COME TI AMO—
*Gigliols Cinguetti (CGD)

§ — IN UN FIORE—"Surfs

(Festival)

www americanradiohistorv com

10 TI DARO DI PIU—
*Omella Vanoni (Ricordi)

COSl COME VIENE—
*Surfs (Festival)

QUESTA VOLTA—*Bobby

n -
1 -

Solo (Ricordi)

12 14 ADESSO SI—*Sergio Endrigo
{Cetra)

13 % COSI COME VIENE—*Remo

Germani (Jolly)

UMNA CASA IN CIMA AL
MONDO—*Claudio Villa
{Cetra)

MAI MAI MAT . .
VALENTINA—"Giorgio
Gaber (Ri Fi)

JAPAN
*Denotes local origin

This Last

Week Week

1 1 FUTARI NO SEKAI—
*Ighihara Yujiro (Teichiku)
—JASRAC

NAMIDA NO RENRAKUSEN
—*Miyake Harumi
{Columbia}—JASRAC

AITAEUTE AITAKUTE—
*Sono Mari (Polydor)—
JASRAC (Watanabe)

DON'T LET ME BE
MISUNDERSTOOD—The
Animals (Odeon)—Aberback
Tokyo

TOKYO NAGAREMONO—
*Takekoshi Hiroko (King)
—JASRAC

AKAl GLASS—*Ajl George &
Shima Chinami (Teichiku}—
JASRAC

EARAJISHI BOTAMN—
*Takakura Ken (King}—
JASRAC

KOIGOKORO—*Kishi Yoko
(King}—Toshiba

SAYOMARAWA DANCE NO
ATOMNI—*Baisho Chisko
(King—JASRAC

LA PLAYA—Claude Ciari
{Odeon); Greame Bartlett
(Philips}—Toshiba

MALAYSIA
*Denotes local origin

This Lasi

Week Week
I 2 HAPPY ‘HAPPY BIRTHDAY,
BABY —*Maomi and The
Boys [(Philips)

WIND ME UP—CIiHf Richard
—{Columbia)

WE CAN WORK IT OUT—
Beatles (Parlophone)

TEARS—Ken Dodd
(Columbia)

DAY TRIPPER—Bealtles
{Parlophone)

A MUST TO AVOID—
Herman's Hermits
{Columbia)

THE CARNIVAL IS OVER—
Seckers (Columbia)

MY GENERATION—The
Who [(Brunswick}

TURN! TURN! TURN!—
Byrds (Columbia)}

I NEED YOUR HAND IN
MINE—Twinkle {Decca)

MEXICO

®Nenofes local - orlgin

This Lasi

Week Week

1 3 ES LUPE {Hang on Sioopy)—
*Los Johnny Jets (CBS)—
Grever

MAZATLAN—*Mike Laure
(Musart}—Pham

POR LAS CALLES DE
MEXICO—*Sonoma
Santanera (CBS}—Emmi

OQUE VA (La mentiral}—
*Javier Solis (CBS)

TRIUMFAMOS—*Los
Panchos  (CBSy—Campei

THE LAST ROUND UP—
Cliffie Stome (Capitol}—
Pending

MARIA NOMAS—CI
Richard (Capitol}—Pending

ZORBAS DANCE—Trio From
Athens (Gamma}—Pending

HELP!—The Beatles {Capitol)
—Pending

LA MENTIRA—*Pepe Jara
(RCA—Campel.

NORWAY

*Denotes docal origin

This Last

Week Week
I 2 MICHELLE—Overlanders
{Pye)—Edition Lyche

YOU WERE ON MY MIND
—Barry McGuire (RCA
Victorl—Gehrman -

HJEM {(Home on the Range)
—*Kirsti Sparboe ([Triola)}—
Bendiksen

MICHELLE—Beatles
{Parlophone)}—Edition Lyche

A MUST TO AVOID—
Herman's Hermits
{Columbia)}—Sweden Music/
Stlg Anderson -

DAY TRIPPER—Beatles
{ Parlophone }—Edition Lyche

KEEP ON RUNNING—
Spencer Davis Group (Sonet)

e i

{1 4]

b
i

It 9

B
[ B

2 |

10

10

THE CARNIVAL IS OVER—
Seckers (Columbia)—5Sweden

Music/Stig  Anderson
TILL THE END OF THE
DAY—Kinks (Pye)—

Krassner Music

MOT UKJIENT STED—
"Vangoards (Triola}—
Bendiksen

SAG INTE NEJ—Sven-
Ingvars (Philips}—Seven
Brothers

PHILIPPINES

This Luast |
Week Week

1

This Last
Week Week

10

This

10

RIO DE JANEIRO

1

1

Last

WOOLY BULLY—Sam the |
Sham and the Pharachs
(MGM)—Mareco, Inc.

BALLA BALLA—The
Rainbows (CBS)—Mareco,
Inc.

MR. TAMBOURINE MAN—
The Byrds [(CBS}—Maroco,
Inc.

WISHING IT WAS YOU—
Connie Francis (MGM}—
Mareco, Inc.

HANG ON SLOOPY—The
Newbeats (Hickory)—
Mareco, Inc.

LITTLE. SPEEDY
GONZALES—The
Astronauts (RCA)—
Filipinas Record Corp.

MEMPHIS TEMNNESSEE
—Elvis Presiey {(RCA)}—
Fikipinas Record Corp.

LITTLE OLD LADY FROM

PASADEMNA—The Beach |

Boys (Capitol}—Mareco,
Inc.

DO RE Mi—Julie Andrews &
The Children (RCA}— |
Filipinas Record Corp.

PAPA-OOM-MOW-MOW—
The Beach Bovs (Capitoll—
Mareco, Inc.

*Denotes local origin

QUERDO QUE VA® TUDO
PRO INFERNO—*Roberio
Carlos (CBS)

HELP!—The Bestles (Odeon)

WHIPPED CREAM—Herb
Alpert and the Tijuana Brass
[AM-Fermata)

I0 CHE NO VIVO SENZA H
TE—Pino Donaggio (Odeon);

Richard Anthony (Odeon)

UM GRANDE AMOR—*Jerry
Adriani (CBS) 2

PESCARIA—*Erasmo Carlos
{RGE)

ZAMBI—*"Edu Lobo (Elenco);
Ellis Reginz (Philips)

IL SILENZIO—Dalida
[RGE-Barciay)

QUERIDA—*Jerry Adriani
(CBS)

FEITINHA PRDO POETA—
*Jongo Trio (Farroupilha)

SINGAPORE

*Denotes local origin

Week Week
2 A MUST TO AVOID—

=1 &

This

Week Week
1

[

=1 Lkl

-

Herman's Hermits
[Columbia)

THUNDERBALL—Tom Jones
{Decca)

MICHELLE—Billy Vaughn.
Orchestra and Chorus (Dot)
TO WHOM IT CONCERNS—

Chris Andrews (Decca)

I'VE GOT A WAY OF MY
OWN—Hollies (Parlophone)

PUSH, PUSH—"Keith Locke
and The Quests (Columbia)

MY WORLD 15 EMPTY
WITHOUT " YOLU—Supremes
(Motown)

ONE, TWO, THREE—Len
Barry (Brunswick)

LOVE'S JUST A BROKEN
HEART—Cilla Black
{Parlophone}

ONE HAS MY NAME—
Barry Young (Dot)

SWEDEN

Last

1

B=d

L

In

MICHELLE—The Beatles
( Parlophoneg)
SAG INTE NEI, SAG
Kanske—Sven Ingvars
(Philips)
S5TOP THE MUSIC—Lenne
and the Lee Kings (Gazell)
TILL THE END OF THE
DAY=The Kinks (Pye)
A WELL-RESPECTED MAMN
—The Kinks" (Pye)
WHERE HAVE ALL THE
FLOWERS GOMNE—Johnny
Rivers (Liberty)
BIORKENS VISA—
Hootenanny Singers (Polar)
WE CAN WORK IT OUT—
The Beatles (Parlophone)
SHOULD I—Tages (Olga)
GOOD MORNING TEARS—
Larry Finnegan (Svensk-
American}
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Stereo that likes to go!
D in cars . . . in boats
A . . . and in homes, too!

TapeDek

STEREO

another fine product of

AUTOMATIC RADIO

TapeDek

Stereo on the bo
with full balance control

Complementing the TapeDek{®, this uni-
versal power supply completes home
installations. Operates on 110 volt house-
hold current.

Dealers! Write, wire, or phone today

, for details of Automatic Radio's
complete merchandising program for
today's market!

o
TapeDek’lI

ENDLESS PLAY CARTRIDGE
TAPE STEREO

Plays 4-track, endless reel, pre-recorded stereo tape
cartridges. TapeDek [l is turned on automatically
merely by inserting the cartridge into player. Musi-
cal selections continue to play and replay until
cartridge is removed. Channel selector control al-
lows instant pickup of a second complete album in
the same cartridge. Electronically regulated motor
and fly-wheel mean less than 0.39% wow and
flutter. Dual, high fidelity amplifiers produce 6
watts of power per channel over a frequency range
of 50—15,000 cycles per second. Uses less than 2
amps at 12 volts. Reversible polarity means Tape-
Dek |l operates on positive or negative polarity
systems. Exclusive feature of TapeDek Il is full
range balance control for front and rear speakers
as well as left and right.

Compact Size: 814" Wx 314" Hx 71" D

AR AUTOMATIC RADIO SALES, INC. MELROSE, MASS. 02176 (617) 321-2300

WWW americanradionisiory com
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Tape CARtridge Market:

What Is It?

A new' industry has burst upon the scene—and it
packs the combined wallop of both the entertainment
and automotive fields from which it springs.

The tape CARtridge concept makes recorded en-
tertainment available to the consumer on a far broader
and more flexible scale than ever before. It offers
“music for people on the go,” as George Marek so
aptly called it when he announced RCA Victor's entry
into the field a year ago.

Its potential appears limitless, if one listens to
those who have already stepped into the fray. To the
regular record dealer, it promises a broad new market
to supply playback-equipped car owners with car-
tridges. It also opens new sales fields for those dealers
to cash in on the growing demand by handling play-
backs in addition to the cartridges.

Record Dealers

A number of record dealers are already in the mar-
ket as are record distributors and rack jobbers. Many
more are certain to follow.

The automobile field has already called the car-
tridge the hottest item in years.

The cartridge business first flexed its muscles
some four years ago in Los Angeles when Earl Muntz
first started assembling playbacks, installing them in
cars, and selling whatever music he could license.
Impressed with the brisk business he was doing, it
spread to isolated spots in Texas and Florida. Even
such giants as Boston’s Automatic Radio jumped
aboard, and started making playbacks.

First Breakthrough

But the first national breakthrough came just a

year ago, when Lear Jet Corp. and RCA Victor, after

Who's in I1?

several years of joint research and development, sold
Ford Motor Co. on the idea. Ford as far back as a
decade ago seriously eyed the various cartridge systems
developed by Bernard Cusino and George Eash. For
various reasons, Ford held back in those days.

This time Ford moved. With the RCA Victor Rec-
ords catalog at its disposal and the newly developed
Lear Jet eight-track cartridge in hand, it assigned
Motorola to start manufacturing playback units for the
1966 models. Ford moved as only a major car manu-
facturer moves when it goes all out in launching a new

TWO CARTRIDGE PIONEERS: RCA Victor's George Marek
and Lear Jet's Bill Lear listen to a Stereo-8 CARtridge.

What's Its Future?

product—complete with a full-scale ad campaign on
TV and in mass circulation print media. The rest is
history.

Chrysler Motors soon followed. According to the
latest reports from Detroit, General Motors—No. 1
in car production volume—is now tooling up for its
1967 line.

The Home Market

The cartridge industry is here, as far as the auto-
motive side goes, Several manufacturers are now making
home units, anticipating the fact that the cusumer is
going to want to play his cartridge collection in the
home.

Where is the market going? Who will sell cartridges?
Who will handle playbacks?

According to present indications, the lion’s share
of tape packs will be sold through the established
record channels—record dealers and rack jobbers.
According to RCA Victor's Irwin Tarr, approximately
80 per cent of recorded product is adhering to the
established disk marketing channels. The remainder 1s
going to outlets—automotive and others—where play-
back units are sold, to satisfy the customer's immediate
need for something to hear. Tarr's estimate bears out
the feeling of numerous other suppliers.

Conversely, most of the playbacks are now being
handled through automotive and outlets specializing
in installations. A number of record dealers are selling
playbacks. Some handle their own installations. Others
have concluded arrangements with nearby shops to
handle this phase.

The race is on, with various types of retailers eager
for a share of the market.

Malamud: New Field

Opening for Merchandisers

NEW DEPARTMENT

With this Special Industry Report,
Billboard, which has covered the
tape CARtridge development since

General Motors Is Making
8-Track Units for 1967 Line

NEW YORK—The tape
CARtridge opens an entirely
new area of distribution for the
record merchandiser.

This is the wview of Jules
Malamud, executive director
of the National Association of
Record Merchandisers, the trade
organization representing the
fastest growing segment of the
record industry,

Malamud predicted that the
intelligent record merchandiser
will get into the cartridge field.
He added the admonition: “If
the record merchandisers do not
get into this field, others will—
just as happened with records
and rack jobbers."”

The NARM executive direc-
tor, stating that his segment of
the record industry was at its
peak, added significantly: *'But
we are not finished; we must
not stand still for that invites
decline whereas dynamic action
presages progress. A big factor
in the immediate future is the
tape cartridge. It will be sold

in many of the same locations
now handled by rack jobbers,
plus additional locations.

1 believe that between now
and the early 1970's the tape
cartridge will have developed
into a tremendous piece of mer-
chandise. It will be great in the
automobile alone; but if it can
also be used in the home, it
will be that much more phe-
nomenal,

“There is no reason why the
entire industry should not share
in the prosperity the cartridge
will bring. . . . It will mean an
added plus for all . . . from
the manufacturer to the dealer,
through to the creators. For after
all, it is an adaptation of the
same audio product.

Malamud, in affirming that
the cartridge opens a new era
of distribution for the record
merchandiser, also noted the
strong possibility that it would
be carmied by auto supply out-
lets. Some rack jobbers, he said,
are already stocking cartridges.

its inception, announces the addition
of a Tape CARtridge Department to
its regular weekly issues. This de-
pariment will commence with next
week's edition.

BRIG. GENERAL DAVID
SARNOFF, chairman of the
board, Radio Corporation of
America, who in his recent
stockholders” report pre-
dicted a glowing future for
Tape CARtridge industry.

DETROIT — The General
Motors Corp. through its Delco
Division, is currently making
auto tapes systems which will
provide eight-track stereo tape
playback units for certain mod-
els of the 1967 line, Billboard
learned recently.

Sources close to GM indi-
cated that Chevrolet will defi-
nitely carry factory - installed
CARtridge playback units as
optional equipment in its 1967
models, and might even jump
the gun by introducing the play-
back systems with some of its
1966 models in late spring or
early summer of this year,

The GM-Delco system will
be compatible with the eight-
track RCA-Ford music concept
which has been successfully in-
troduced during the past year.

Informed sources indicated
that Delco has been testing var-
ious types of cartridges systems
for more than a year and that it
made its decision to go the eight-
track route last fall. The com-

pany wanted to be sure it could
make a quality product—one
that could be backed up with a
two-year warranty, it was re-
ported.

Delco reportedly turned down
bids last year from both Lear-
Jet and Orrironics, companies
who were interested in selling
their prototype units to GM, and
decided to build its own system.
The Delco unit incorporates var-
ious modifications and improve-
ments which, according to
Delco, will provide “sufficiently
high quality” for automobile
needs.

Reportedly, GM also has an
understanding with at least one
of the major record companies,
similar to he Ford-RCA agree-
ment, to provide music to cus-
tomers buying cars with the tape
system. The record company,
in turn, has established a work-
ing agreement with a cartridge
manufacturer, similar to the
RCA-Lear arrangement, to pro-

{Continued on TC-32)

Amerline, Plastics Giant, Enters Arena
With Ilts Own CARtridges

CHICAGO—The Amerline Corp., a leading sup-
plier of endless tape CARtridges, reels and containers
to the magnetic tape industries, has announced its entry
into the cartridge market. It will manufacture a car-
tridge for use in the Ford player made by Motorola
Corp. and all other players having the same dimensional
standards.

Amerline officials informed Billboard that their
cartridge has the following new features:

I. A *100 per cent tape lock,” said to eliminate
tape spillage, loose turns and tape hang-up prob-
lems.

2. “Screwlock construction,” which designers
claim assures permanent alignment of tape path,
provides for ease in assembly and accessibility for
pressure roller cleaning.

3. “Curved contours,” in compliance with auto
makers’ desire to remove sharp corners from car
dash panels.

4. “Precision pressure roller” which is said to
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provide low-flutter performance.
5. “Hyperbolic hub,” which, Amerline claims,
assures smooth tape flow and longer tape wear.

Amerline, which has long supplied tape cartridges
to the broadcast and educational industries, is also a
prime contractor with such companies as IBM, RCA,
Honeywell, Ampex, Univac, Burroughs and others for
highly sophisticated computer tape reels. Amerline also
manufactures a complete line of reels for the tape re-
cording industry.

The new Amerline cartridges are covered by patents
number 3,030,041, 2,921,787, 2,911,215, with other
patents pending.

Company vice-president Arnold Hultgren told Bill-
board that Amerline’s present eight-track cartridge com-
mitments are “staggering.” All major and independent
record companies and machine manufacturers have ex-
pressed their interest with Amerline's entry into this
important field,” he said.

“The Amerline cartridge is being offered to record

Tape CARtridge Industry Report
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companies and duplicators at competitive prices,” de-
clared audible range products sales manager Frank
Glaubitz, “Tooling is progressing, with first production
samples early in March and volume production sched-
uled for April. Additional tooling will assure even
greater production by July to meet increased needs.”

Gaubitz also reported that, “Record companies and
duplicators have placed substantial orders for im-
mediate delivery."”

Amerline Corp. was founded in 1939 as American
Molded Products Co. by Charles E. Caestecker, its
president. The company went public in 1961, adopting
ils present name.

In March 1965 Amerline was acquired by Revion,
Inc.,, as a wholly owned subsidiary to engineer and
manufacture products for the cosmetic field. .

Caestecker told Billboard: “Revlon's interest in
the Amerline cartridge is of such magnitude that no
expense will be spared to enable Amerline to produce
the best cartridge and provide the best service.”

TC-3
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ANOTHER
CAPABILITY
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NOW...8 TRACK STEREO TAPE DUPLICATING AVAILABLE!

Universal's 15 years of recording experience—plus the availability of B-track stereo
duplicating equipment—makes Universal the source for cartridge tape duplicates!

Phone or write Bernie Clapper, President, Universal Recording Corporation.

"

S
UNIVERSAL RECORDING CORP.
Phone M| 2-6465 « 46 East Walton Street, Chicago, lllinois 60611

IN YOUR GAR 73.95
A IVE Tl AWVAY
. MUNTZ WONT LET MIE
ALY D

== U=

WORLD'S LARGEST CONTINUOUS-CARTRIDGE STEREO TAPE LIBRARY—INCLUDES ENTIRE ALBUM CATALOG OF:
WARNER BROS/REPRISE O DOT O MGM/VERVE O MERCURY O ABC PARAMOUNT O COLPIX O ROULETTE O
A&M O COMMAND O IMPULSE O PHILIPS O ATCO O TIME O CAMEO O PARKWAY T DUNHILL O VALIANT O GEE
O WESTMINSTER O SMASH O TICO O CUMBERLAND O WING O ATLANTIC O BIRDLAND O FONTANA O HI FI O
MUSICOR O MONUMENT O ARVEE O MOONGLOW O LIFE O VAULT O WAIKIKI O WORLD PACIFIC O STARDAY
O MAINSTREAM O MAZE O CRUSADER O CHARGER O CORO O HANNA BARBERA O MEL O CHARTER O AVA O
ORFEON O ECHO O OMEGA O HAMILTON O 49TH STATE O KIDDY GO O CHARLIE PARKER O EUROTONE O 101

STRINGS O AUTO LEARNING 0D OO OO0 OO0 O FROM $2.98 PER ALBUM CARTRIDGE
MUNTZ STEREQ-PAK, ING. oot arrmrep wri muvizryy O O 16032 ARMINTA STREET, VAN NUYS, CALIFORNIA — O TELEPHONE (213) 787 7700

WWW americanra diohistorv com
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% EXCLUSIVE CONSOLE
MOUNTING FEATURES.

TAIRO

IS COMING UP

TAIKO Car Stereo has unsurpassed quality control with
a highly critical 23 point factory check, doubly checked
in a 16 point delivery inspection. Transistorized motor
circuitry assures less current drain, triple motor life and
superior noise suppression. TAIKO's patented automatic
non-magnetic starting system does away with levers or
buttons to push or pull. Inserting the cartridge automati-

cally activates the stereo system. The exclusive positive

CS-3E

* GLOVE BOX INSTAL.
LATION FOR SAFETY.

* FOREIGN CAR INSTAL-
LATION. DASH INSTALLATION.

action cartridge release can be operated without looking
s0 the driver can drive safely with eyes on the road. A
dynamically balanced flywheel reduces wow and flutter.
Compare and you will find TAIKO Car Stereo gives the
best possible frequency response with maximum audio
output. Size: Width 716", Depth 814", Height 334",
Weight 1014 lbs. Every TAIKO Car Stereo unit carries
a national service warranty.

t' it ‘f
r[i|ﬂn

[.'
i vl’r i

SKYTONE

Distributor areas open in the U.S.A. and Canada

Largest Private Label Suppliers in the Business

(Competitively Priced)

TA

[ ORFORATION

iko For inquiries on private
- label contact Dept. “D”

of America

1434 Westwood Boulevard
West Los Angeles, Calif. 90024

Telephones (213) 474-5443/272-6545

www americanradiohistorv com E—

* STANDARD CAR UNDER.
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Seeking an established tape duplicating
firm geared to handle the fastest growing
segment of the music industry?

Then, seek no longer.

electronics

is the specialist in the car or home
cartridge duplicating field.

TDC OFFERS:

* 4 or 8 track duplicating service * Speedy delivery wimin 2 days from receiving your

duplicating needs, our production equipment is filling your
individual order.

* Finest quality reproduction * Lowest prices

How Can We Make the Above Statements?

Skilled technicians, the most modern duplicating equipment available, years
of duplicating experience; plus satisfied customers is our only answer.

Tell us of your cartridge duplicating needs. Write, wire or call today.

electronics 1121 FARNAM STREET. OMAHA, NEBRASKA (402) 342-1538


www.americanradiohistory.com

Lovely Lassies and Tape Bars Lure CARtridge Buyers

CLEARANCE SALE
oF
USED AUTOSTERED

[ApE CITY \ﬁ‘.i\ﬁ‘\ ST

s TERED TAPE CENTER

MAIN TAPE CITY sales center in Los Angeles with drive-
in sales and installation facilities.

SALESMAN DEMONSTRATES playback unit in prospect's
car.

LOS ANGELES—Drive-in tape bars and beautiful
girls in tight costumes are two forms of incentive—or
pleasure—attracting car tape customers here,

The beautiful gals belong to Muntz Sterco-Pak
dealers in select locations. The drive-in store is the
headquarters location for the developing Tape City
chain.

Salesgirls who wait on customers at Muntz's in-
dependently owned dealerships are called “tape bar
girls,”" a term which may evolve with the growth of
the new industry. It is these personnel who are attired
in attractive costumes.

Dan Shore, one of the owners of a Muntz nstalla-
tion CARtridge sales center on Sunset Boulevard in
Hollywood, says he has his girls frequently change
costumes, The girls started out wearing red tights and
then shifted to red tight slacks and black blouses. Come
summer and customers will see shorts and gams and
always a friendly smile. Shore and his partners plan
opening stores on the Sunset Strip and in the Crenshaw
Shopping Center area by April 1. There are 18 in-
dependently owned Muntz installation centers in the
Los Angeles Orange County area,

“We're happy to allow a customer to listen to a tape
in a private booth,” explained Shore. "We will loan
them a Lincoln to drive around and listen to the
system. They can ride all day if they wish. They leave
thej]r car with us, of course,” he interjected with a
smile,

The Sunset Boulevard section of Los Angeles is a
high-density traffic area and the store is open until
midnight. From 11 to closing, a young crowd troops in
and starts auditioning tapes, Shore says. Business is
very good at that hour,

Among the most unusual installations on record at
the Sunset store are a hearse and a Model T Ford.
Muntz's tape library includes two lines of funeral
music, Dove and Raynette. A hearse may be installed
with external speaker jacks with loudspeakers placed
outside the sedan playing specially cued selections at
graveside,

Besides carrying Muntz’s extensive library, Muntz
dealers have begun handling RCA Stereo eight-packs,
but there hasn't been any great consumer rushes yet for
this product.

The dealerships tend to favor displaying the large
Muntz cartoon character as an eye-catching logo.
Muntz has blow-ups of favorable newspaper articles
prominently displayed both inside and outside the main
selling area.

The installation centers operate on a production
line basis, with a complete unit installed in less than
an hour. All installation people are trained at Muntz's
Van Nuys factory. (Out-of-State dealers usually send
someone who relays this information back to the other
staffers.)

Muntz's busiest Sunset location is within a half
mile of the first Tape City drive-in establishment. The
outlet, which was previously tied exclusively to Auto-
stereo, is now selling four-track ITCC, Craig, Music-
tapes and hopes to also handle eight-trackers. TC sells
three Autostereo playback units, the MP6 ($89.95)
with three watts per channel, the MP8 ($139.50) and
MCS ($159.50) with eight watts per channel. Additional
models will be sold in the future by other manufacturers.

The tape library is housed in the main facility, an
installation garage is located behind this building.

Stereo headsets at the tape bar enable a customer
to audition cartridges. Wall speakers emote music from
available cartridges. The intention is to build a chain
of Tape Cities around the country as total stereo
service centers,

A new distributing company, Sonic Devices, headed
by Dick Danielson, formerly of Muntz Autostereo,
and Autostereo, has been formed and is now Auto-
stereo’s Southern California-Arizona distributor,

It is understood that following the recent purchase
of one third of Autostereo by Defiance Industries, an
Eastern firm, problems have arisen on the management
level, with Defiance holding the duplicating equipment
and Autostereo the master tapes, which has slowed
downed their expansion plans,

Pic-a-Tune In Full
Scale CARtridge,

Playback Push

SAN FRANCISCO—Playback units and CAR-
tridges for the car tape field are being distributed and
sold by every facet of the Dave Watson-headed record
distribution operation here.

Pic-A-Tune, a rack, is an exclusive Northern
California distributor for Lear Jet Stereo 8 players
and RCA Stereo 8 tapes; Western One-Stop is a non-
exclusive distributor for ITCC's tape catalog, and the
Eric-Mainland distributing wing is selling Lear eight-
track cartridges.

The company has hired four salesmen to expressly
concentrate on automotive outlets, according to Vice-
President Ted Fullmer. There are 14 salesmen working
for all three companies, with regular record salesmen
selling cartridge tapes to their disk accounts,

The rack-one-stop-distributing concern is the first
all-encompassing West Coast firm to develop an in-
tegrated marketing program for cartridge tapes.

Marketing CARtridges, Players in the Dynamic Texas Style

SAN ANTONIO—Down Texas way, where bigness
is taken for granted, it is no surprise to find that
Dynamic Devices, Inc., is one of the largest independent
dealers in the nation of stereo tape units and CARtridges
for automobiles and home use. Dynamic Devices claims
the largest stereo tape cartridge library in the world. It
has the largest interior-lighted plexiglass sign in the
world which stands in front of the store and rises eight
stories high.

The company is a pioneer in the field of stereo tape
cartridge units for home and auto in Texas and in the
nation.

Dynamic Devices, Inc., with George K. Mery as
president, began here in May 1964 in a 20 by 40-foot
store. In July of that year it moved to larger quarters,
40 by 40, and in November 1964 moved to its present
location at 2625 Broadway in the geopraphical heart of
the Alamo City. The new building has over 26,000
square feet of floor space, and 3,000 feet of warehouse
space, plus a large installation area which will accom-

modate as many as 12 car installations at one time.

In May 1964 Mery employed a staff of four; today
there are 28 employees in eight departments. This in-
cludes the Control Department, headed by Wayne Sim-
roth; Music Depariment, Deanne Muegge; Dealer Rela-
tions Manager, Bob White; Accounting Department,
Nanda Menchaca; Controller, Edward K. Mery; Floor
Manager, Naim Mery; Foreign Import and Export,
A. K. Mery, and Installation and Warehousing, Fred
Acuna.

The nerve center of Dynamic Devices is the control
desk, just inside the front entrance, for both wholesale
and retail sales. All installations, work and repair orders,
and custom recording orders are processed through this
center.

Nearby are the retail shelves of Dynamic Device's
music department where on display is the world’s largest
selection of pre-recorded cartridge tapes. Approximately
1,024 linear feet of display space accommodates over
12,000 individual tape cartridges. The music department

is normally staffed by four to six salespeople.

Individuals coming in to buy the stereo tape car-
tridges may listen to them in six sound listening booths
which are occupied continuously during the sales
day. There were three booths originally, and the others
were added due to the huge volume of business.

The tape sales run in the neighborhood of 10,000
cartridges a month. The trend at present finds Latin
music in the top ranks, followed by rock 'n’ roll, in-
strumental and coun and western music. The tape
cartridges start at $2.98.

One of the unique features in the shop area at Dy-
namic Devices is the Quality Control department which
inspects all units and makes the necessary repairs or
adjustments. This assures the customer of top perform-
ance of his equipment.

Mery sees a great future in the field of stereo tape
for home and auto, During 1965 sales totaling $1,400,-
000 were reported and for 1966 Mery expects to reach
the $5 million figure. (Continued on TC-32)

The large window display area, which is changed fre-

quently to conform to holidays, special events, etc.
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On the retail shelves of D. S. M.'s music department is
the world's largest selection of pre-recorded CARtridge

tape.

Tape CARtridge Industry Report
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The three individual sound-proof listening booths are oc-
cupied continuously during the sales day.
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D 2 10, We're doing more with
Ig t IS- cartridges than anybody in

the tape business. But any

[ ] . 3 Wwe ais v a8
Your recordings and e .
- ; 5. After 30 years (
our tape cartridges.

recnrding media for g.tudius,
(We could make such
swinging music together.)

eliminates oxide and
lubricant rub-off. You'd

be right. Write for details

to Audio Devices, Inc.,
235E.42nd St., N.Y.10017.

lionak
audioctape

=
Your keys to the cartridge kingdom
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C 501 at $99.50

C 503 at $125.95

Craig In Push for Slice of CARtridge Pie

LOS ANGELES—Craig Panorama, a subsidiary of
the Craig Corp., is vying for its share of the tape
CARtridge business with three four-track auto playback
units, one home recorder/playback model, and 1is
marketing a tape library of over 800 selections. The
machines use the Fidelipac cartridge.

Craig Panorama entered the tape cartridge field in
April 1965 with the formation of an auto-sound
division which uses two-step distribution, Machines
are shipped to over 25 national distributors who sell to
dealers. Craig's cartridge outlets are principally auto-
mobile accessory stores.

A distinct aspect of its operation is the development
of separate installation centers around the country
called car stereo service centers which hang the units
below the dashboard for from $10-$20 depending on
the make of auto. There are 50 such centers in the LA
area alone.

Craig's three models are the §99.50 chrome case
C 501 with two-channel stereo amplifiers and push-
button track changer; the $119 chrome C 502 with
electronic track changer and the $129.95 C 503 with
an electrical automatic cartridge rejection system acti-

vated when the ignition is turned off. All models are
transistorized,

The home recorder/player is the $229.95 516

equipped with an end-of-loop sensing system for stop-
ping the tape to prevent erasure of previously recorded
material. The machine records from microphone, tuner
or off a phonograph turntable through input jacks.

The playback units are manufactured by Pioneer
Electronics of Japan. Two speakers for the car units
are optional at $14.95,

Craig offers its library through its installation
centers. Directing the LP operation is president Eddie
Motokane with national sales manager Jack Baker,
general sales manager Bert Deverich and general service
manager Tom Kiyohara.

During its first 15 months of operation, the com-
pany, which produces solid-state tape recorders, radios
and communications egquipment, moved to expanded
headquarters at 2302 East 15th Street. The current facili-
ties are four times larger than its initial location, and
include research and development, and library facilities.
An adjacent building is used exclusively as a service
center installation point, much in the manner another
Los Angeles firm, Muntz Stereo-Pak, installs units at
its main Jocation.

Sales chief Baker was with the parent company as
a district sales rep for four years. Kiyohara, formerly
with American Concertone for eight years, has the re-
sponsibility for maintaining the firm’s 200 customer
service centers.

Mercury to Unvelil
4-Track Playback

CHICAGO—The Home Entertainment division of
Mercury Record Corp. will introduce in April a four-
track CARtridge player-recorder suitable for auto after-
market.

Bearing the Mercury brand name, the unit is
designed for mounting under the dash panel of auto-
mobiles, in boats, aircraft, etc. Powered by batteries, or
alternating current, the 9-pound unit may be used as a
portable recorder/player, or it is functional in home
sound systems.

According to division manager Perry Winokur, the
unit will play four-track cartridges manufactured by
Philips, offering 45 minutes on a tape side. The same
cartrid%-.s are used in the portable players marketed
in the U. §. by Revere-Wallensak and Norelco.

In reality, the cartridge is enclosed reel-to-reel

and is flipped over to play the other side. Blank ta
cartridges will retail at about $2.75, Winokur said.
Pre-recorded tape cartridges will be made available also.

The cartridge design makes possible fast-forward
and fast-reverse spotting at any point on the tape,
Winokur said. A "window"” in the cartridge permits
winding to the desired spot.

A monaural version of the player will be made
available through Mercury distributors first, Winokur
announced, retailing at “from $75 to $100." Plans call
for introduction of a stereo player by the end of
1966. All the units are transistorized.

In addition to Mercury's present distribution, Wino-
kur said, the players will be offered to “non-record
dealers and auto accessories stores—any place that the
people recognize as the place to buy auto tape systems.”

Growth of Muntz Reflects
Burgeoning CARtridge Industry

VAN NUYS, Calif.—Muntz Stereo-Pak is a lead-
ing tape CARtridge duplicator and Eq“l;lime[ll importer,
typifying California's 'influence in this new industry.
The company has grown from Muntz Music, with a
small office in Beverly Hills in 1962, to a sprawling
complex of machines and people (See Billboard, March
10, 1962).

Out of Muntz Music, Earl Muntz, who sold cars
and television sets in Chicago and other major cities
under the guise of “Madman” Muntz, was among the
founders of Muntz Autostereo which manufactured car-
tridge playback units in its own facility here in Septem-
ber 1962,

For two years, Muntz was partner with Richard
Danielson in the then fledging company, producing
playback units in a factory on Keswick Avenue. In
September 1963, Munitz sold his interest in the com-
pany to Danielson and formed his current operation
which now employs some 200 people, produces two
Muntz units, two Audio/Stereo units and sundry private
brand machines,

He said he duplicates more than 50 labels, which
“is° where the money lies in the long run." After in-
-stalling a Japanese make playback unit by Clarion
Shojii which plays four-track stereo tapes via four
speakers, Muniz is able to offer an in-depth library of
music previously released in LP form. The cartridges,
which ' are the Fidelipac design, offer one and two
albums of music. The Muntz name playback models
are the M70 ($69.95), M80 ($79.95), C90 ($89.95), and
the C100 (599.95).

__Muntz’s current two main playback units are quite
different from his first models. His first mock-up model

in 1961 had double playback heads, shifted tracks elec-
trically and its 110 volts a.c. needed a step-down con-

verter. Its price was $225. In 1962, Muntz bowed his
March 5, 1966, BILLBOARD

first single head unit and the first model to utilize
a mechanical track shift switch, priced at $200. In
1963, he unveiled his first chrome-plated unit,with four
watts of power in each channel at $169.50.

The first models were the results of Muntz's study
into developing sound for a tape cartridge undertaken
during 1958 to 1960 in Chicago. He moved to Cali-
fornia in 1962 to get his new endeavor on the road.
The first report announcing the Muntz venture was
carried exclusively by Billboard in its March 10, 1962,
ISSUE,

Muntz's first two imported models arrived in the
U. §. before Christmas of 1963. They were the $99.50
black enamel Pl and the chrome C1 ($119.50), both
installed. Shortly thereafter . Muntz announced his re-
duced prices to gain mass enthusiasm.

The small company announced itself through ads
in auto magazines, The Los Angeles Times, through
direct mail flyers, plus word of mouth.

In the first six months of business, dollar gross
was $600,000 from both playback units and music,
according to national sales manager Sy Fralick. At
the end of the first fiscal year (Oct. 31, 1964), the
company posted sales of $1.4 million, Fralick said. The
second year's fiscal gross was $3.4 million.

For the first two months :of the new fiscal year—
November and December—sales were in excess of $1.5
million. “So at that rate,” Fralick claimed, we are
entering 1966 with a projected volume in excess of
$8 million.”

The company has been experiencing a recent growth
pattern of 20 per cent each month, Muntz claimed, He
attributes much of this demand for.cartridge products
and machines to Ford's entry into the market and its
massive advertising which has struck home to the
public the availability of a new entertainment medium.

During the last six months, to meet a growing up-

Tape CARtridge Industry Report
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surge in business, the company has expanded its physi-
cal facilities to 48,000 square feet this month. The
firm's 1963 square footage was only 9,000 feet, re-
flecting the growth of this industry.

In 1963, Muntz began delving into home playback
cartridge units. His HP1 sold for $99.50 and a de luxe
model retailed for $119.50. These machines were with-
out speakers, optional from $9.95 to $34.95. This year
the company began manufacturing home recorder/play-
back - units for $299 and $399, the latter a console.
Home playback units are model HW1 for $79.95 and
the console at $149.95, which includes speakers.

All playback units are transistorized. Because Muntz
sold his name models through direct mail outlets, he
created a separate line, Audio/Stereo, in July 1963, to
be sold through manufacturers’ representatives. Two
models offered are the C%0 and C100, selling for
$109 and $119.95. Concurrent with the development
of the Audio/Stereo line, Muntz became aware of a
demand for private brand models by major merchan-
disers and began selling to Montgomery Ward, Fire-
stone and Goodrich.

Significant in Muntz's current success is his philoso-
phy of gaining high volume through low prices. From
one major distributor in Northern California in 1963,
the company now has about 800 major domestic
outlets. From one master tape-making machine and
two duplicators, the company intends to have 200
duplicators by May, producing 30,000 single album
cartridges a day. In January, Fralick claimed the com-
pany was duplicating 32 million feet of tape a- month.

Muntz executive team includes sales chief Fralick,
son Jim Muntz, retail installations; Rex Wilson, chief
engineer, Jerry Davis, Audio/Stereo; Don Hassler,

-marketing; Hy Sutnick, production operations, and

Harry Winternitz, controller and treasurer,
TC-9
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MOTOWN RECORDS

A Leader in the Record Industry .
Now a Leader in the Tape Cartridge Industry
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Stereo 8 Track
Catalog
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Liberty Records Unveils CARtridge Carrying Device for Cars

LOS ANGELES—Liberty Records will unveil its
own four and eight-track tape CARtridges in a patented
“Trak Pak"” unit, Seventy-five titles will comprise the
first release scheduled for about April 1 with 66
single record paks and nine twin-paks. The first
releases will be in shrink-wrapped cardboard containers,
the plastic paks debuting later in the month.

The trak pak unit 15 made of polypropylene plastic
and was designed in conjunction with a local packaging
firm. The paks are holders for the cartridges. The
trak is a holding device capable of being attached
to a cars dash or placed on the floor and holds
six paks in its grooves. The front of the pak flips out
allowing for the removal of a cartridge.

Liberty’s initial release will cover product from all
divisions, including Nancy Ames, Vikki Carr, Mel
Carter, Chipmunks, Vic Dana, Martin Denny, Jackie

DeShannon, Fleetwoods, Jan and Dean, Jazz Cru-
saders, Gary Lewis, Julie London, Johnoy Mann, Les
McCann, Mait Monro, Johnny Rivers, Bud Shank, Felix
Slatkin, T-Bones, Ventures, Van Nuys Baptist Choir,
Gerald Wilson, Timi Yuro and Si Zentner.

Ron Bledsoe, general manager of the tape/records
division, created to develop the cartridge line, is
negotiating for eight-track duplication and has signed
with TDC of Omaha for four-track reproduction.

Liberty will use its own record distribution as out-
lets for cartridges, Bledsoe said, but would supplement
this with auto stores for four-track titles.

The ::turlir.:amrs will ship cartridges (Lear for eight-
track, Fidelipac for four) direct to distributors, Liberty
will handle tape distribution similarly to the way it
handles its records. The distributors will order through
Bledsoe, who will maintain production inventory. The

duplicators will maintain their own label and jacket
inventory, Four and eight-track paks will sell for $6.95.
Eight-track twin-paks will retail at $9.95.

Liberty plans offering its trak to other labels
going into the cartridge field. It will also sell the unit
as an accessory item.

The company is planning an initial yearly release
of 125-150 tape paks, and hopes to release hot
items in cartridge form after the albums have proved
themselves strong sellers.

Bledsoe reported that playback manufacturers are
pleased with the company's entry into the field as
its own distributor, thus avoiding sublicensing arrange-
ments with duplicators who handle distribution. Lib-
erty's strong catalog of teen-age material is looked
upon approvingly by the playback people, Bledsoe said,
because of the strong market in this age group.

Automatic Radio's Housman:
Field's Future ‘Endless as the Tape ltself’

MELROSE, Mass.—Automatic Radio Manufactur-
ing Co., Inc., a Massachussetts corporation with offices
in this suburban Boston city and factories in Boston,
Cleveland and Toronto, Canada, under the leadership
of David Housman, president, was organized in 1920
by Housman and his brother. AR lays claim to having
produced the first car radio in the U, 8, and has pio-
neered in that and allied fields for the 46 vears of its
existence, In the early 1950's, AR brought out the first
car radio using transisitors,

The firm has grown from a two-man operation to
a present annual sales volume of $16.5 million. The
firm today is managed by Housman and his four sons,
all of whom hold executive positions. AR's principal
product is custom car radios, this type accounting for
85 per cent of the auto radio production. It also manu-
factures universal radios, adaptable for use in any auto-
mobile. The custom radios are sold for installation by
dealers. Those are sold through 50 major distributors
throughout the U, §. and abroad. The company pres-
ently employs some 800 persons.

Automatic Radio’s stereo playback system is known

as TapeDek II and has now entered the marine boating
field with a portable tape player based on its car model
called a Sportamatic. Another of the firm's latest offer-
ings is a solid-state, fully transistorized, nine-inch port-
able television set which may be operated at home,
when docked from the boat's 12-volt system or from its
own battery power. The TV set is produced through a
Japanese firm, although AR now has a new Far East
office in Tokyo. It also manufactures radios for farm
tractors,

Another product of AR is an auto air-conditioning
unit known as the Vornado Auto Air Conditioner
which it started producing in 1960. Automatic Radio’s
electronic talent was used in World War Il and won
two Army-Navy E's for its work, a point of which
Housman is proud since he served in the U. S. Navy in
World War 1. Asked his opinion of the long-term
future of the stereo tape player, Housman replied:
“Like the tapes themselves—endless.”

From a company with assets of $1,700 in 1920, AR
is now a firm listed on the American Stock Exchange
with some 2,000 stockholders.

‘With 70 Million Cars, Potential Is Unlimited,”

AR’s Nager

MELROSE, Mass.—Sensing the tremendous potential
of automobile CARtridge playback units, a Greater
Boston firm 46 vears in the production of car radios,
turned four years ago to producing to the playback
units. Automatic Radio Corporation, which moved to
its expansive plant in this suburb from one in the heart
of Boston one year ago, is now among the leading pro-
ducers of these units.

“If we work for the next 10 years we may finally
catch up with our present orders and the potential to
come,” says David MNager, sales manager of AR's con-
sumer products division. The firm presently employs
more than 400 workers on three shifts a day and could
use more, according to Nager. He also asserts that the
firm has probably the tightest guality control system
of any company in the field.

The unit’'s foremost attraction is that it can be re-
moved from the automobile and used as a home set
by use of a converter costing $28. The car units sell for

less than $100. It will accommodate all available 4-
track cartridges.

Says Nager: “We have no connection with an
other firm making these products, tapes or playbac
units. We construct the complete car playback radio
from soup to nuts.” The company's president, David
Houseman, is credited with being among the first to
build car radios back in 1921 for distribution to re-
tailers. The firm works through after-market distribu-
tors, car dealers and produces private brand mer-
chandise for major retailing.

The future of automobile playback units is un-
limited according to Nager. “With 70 million cars on
the road the potential is unlimited,” says Nager. “This
accessory has the most potential of any accessory since
the automobile itself. People are going crazy to buy
this unit. It has caught the fancy of the motorist like
nothing else ever has and it will be many years until
we have even begun to supply the demand.”

New Firm Funnels Taiko Line To
North and Central America

LOS ANGELES — Universal Associates, a new
manufacturers’ representative firm, is handling distribu-
tion for the Taiko line of CARitridge playback units
in the U. S., Canada and Mexico. Partners in Universal
are John (J. P.) Anderson and Clarence (C. H.) Junge,
both formerly sales executives with Autostereo,

First models available are the E3, car unit at
$129.50 (four watts per channel), with four speakers
raising the price an additional $14.95, and the home
unit, the Skvtone, at $129.50, By summer Taiko
hopes to release two additional models, according to
Anderson, the E4 in the $129 range plus a lower priced
model under $100,

Six machines will comprise the product line, includ-
ing an eight-track player, a combination four and
eight-track integrated model now under study in Japan
and a background music unit. All equipment is solid-
state construction, with the E3's features including
automatic starting, a rejection button which releases

the cartridge and heavy construction to eliminate
vibration.

TC-12

Universal makes no attempt to hide the fact that
the machines are designed and constructed m Japan,
citing instead the $129 price. Taiko offers three in-
stallation plans: regulation under the dashboard, an-
chored to the floor or in the glove compartment. (A
rash of thefts of car units in Los Angeles recently
warrants serious consideration to floor bolting or
glove box installation.)

Taiko has 42 distributors in the U. §., principally
electronics firms and auto accessory stores. Installation
is done here as is the sale of Taiko's catalog of ITCC
tapes.

Universal has been handling Taiko equipment since
last November. Anderson's projection for fiscal 1966
is for a gross of $8Y million. The company has
entered the private brand business and has machines
made to customer's specifications. One of its first
customers is Stereotronics of Fort Worth, Tex.

Anderson helped the Music City chain get into the

cartridge business two years ago with Autostereo
product.

Tape CARtridge Industry Report

= . :
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Irwin Tarr:
Marketing Expert Is
RCA Victor's Tape Mentor

NEW YORK—When RCA Victor decided to
establish its new Recorded Tape Marketing Department
in early February, it was only natural that Irwin Tarr
should have been selected to direct it. For at RCA
Victor, Tarr and tape are synonymous.

Tarr has been closely associated with the develop-
ment of the RCA Victor-Lear Jet Stereo 8 tape CAR-
tridge system for automobiles from its inception. Since
May 1963 when William P. Lear Sr. first came to
RCA Victor to enlist its help in developing and per-
fecting Stereo 8, Tarr was bullish about the future
of the cartridge industry right from the start.

“Recorded tape is the most exciting area of the
music industry today,” says Tarr, “and the Stereo 8
cartridge, in addition to creating a new environment
for recorded music, will unlock the door to many other
uses of recorded tape, many of which can hardly be
imagined today.”

tereo 8 was launched last fall by the Ford Motor
Co. and the RCA Victor Division as the culmina-
tion of a unique co-operative development program
with both Lear Jet Corp. and Motorola. According to
Tarr, RCA Victor invested $1,500,000 in developing
a new tape, a new duplicating system, helping to perfect
the Lear cartridge, building a new manufacturing facil-
ity and producing, packaging and introducing the new
product.

Tarr's connection with the development of Stereo B
was a natural outgrowth of his previous activities at
RCA Victor, where he began in 1951 as promotion
manager for Red Seal Records. Starting in 1953, when
he was appointed manager of Syndicated Store Sales,
he spent nearly 10 years working on the broadening
of the record market by diversifying distribution.

It was Tarr who first persuaded drug and house-
wares rack jobbers to put phonograph records in
their racks, thus bringing records to supermarkets.
Records ceased to be “class” items; they acquired mass
appeal. This revolution in merchandising, to which
Tarr made such a big contribution, and which brought
records within the area of impulse buying, increased
record exposure to the point that today record mer-
chandise sell 40 to 50 per cent of all records sold.

In 1952, Tarr was appointed manager of Special
Market Sales, which added premium records and educa-
tional sales to the area of which he was already
responsible.

Tarr came to RCA Victor from Decca Records,
where he served for four years, finally as assistant
advertising manager. A graduate of use Univer-
sity, where he majored in political science and radio
(and served as first manager of the university radio
station), Tarr played a variety of roles before getting
into the record business; newspaper news writer at the
age of 16; cub reporter for The New York Post; disk
jockey in Syracuse, and motion picture exploitation
agent.

In 1954, Tarr married the former Sheila Silverstein.
Thev live in Beechhurst, L. 1., with their children,
Peter, 9, and Amy, 7. Before he became heavily involved
in special markets and Stereo 8, one of Tarr's favorite
pastimes was sailing, whence his nickname, Skipper.
Today, he has time only for reading, listening to music,
an occasional concert or evening at the theater, and
pondering the potential of the tape cartridge.

March 5, 1966, BILLBOARD
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In the big showdown between 8-track and
4-track stereo, more than 40 of the nation’s
top recording companies as well as the

3 major car manufacturers have decided in
favor of our 8-track tape cartridge system.

How do you like them apples?

With Lear Jet Stereo 5,% you've got these sales advantages going for you!

TWICE AS MUCH MUSIC With the Lear Jet B-track system, you get up to an hour and 20 minutes of stereo play on each cartridge
—twice as much as 4-track cartridges of comparable size.

COMPACT, STANDARD-SIZE CARTRIDGES All Stereo 8 cartridges, regardless of length of play, are the same size—
the size most widely accepted by the industry. They're easy to store, easy to handle, easy to load without taking eyes off the road.

AUTOMATIC OPERATION Each Stereo 8 cartridge is a completely automatic self-contained unit
that needs no re-winding, no threading. Stereo 8 playback units automatically change tracks, need no attention— yet convenient push button
allows easy program selection.

| FITS ANY CAR Old or new, every car can be equipped with a Lear Jet Stereo 8 tape cartridge player.
Available with or without integrated solid-state AM or FM radio.

EXCLUSIVE HOME UNIT Only Lear makes a compatible home tape deck player that uses
the same Sterco 8 cartridges. Your customers double the use of their tapes—at home and on the road.

FULL-SCALE ADVERTISING PROGRAM A complete promotional campaign in major
national media to tell your customers the convincing Lear Jet Stereo 8 story.

Want to get with the leader of the fastest-moving action in the entertainment industry?
Write or call: Lear Jet Corporation, Stereo Division, 13131 Lyndon Avenue, Detroit, Michigan 48227,

Phone (313) 272-0730.
@K LEAR JET 3B
@_STEREO 5 3

Loar Jet Sterea 8 Home Tape Carlridge Dech
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the first and the best in the business

World’'s Largest Manufacturer of Continuous-Loop Stereo Tape Devices
14617 Keswick Street, Van Nuys, California 97405 » (213) 781-8920
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In April, cartridge tape comes of age

...with the introduction of
~ LIBERTY STERED-TAPE

"LIBERTY STEREO -TAPE will offer an exciting “instant catalog” of 75
selections, featuring the finest-of-their-career performances of over
50 of the top recording stars of our time.

~ "LIBERTY STEREO-TAPE will offer both 8-track and 4-track cartridges.
"LIBERTY STEREO-TAPE will offer the finest in packaging, and

e
® s
ugery|
-TAPE

- will maintain an aggressive merchandising program at all times.
. "Watch for the full LIBERTY STEREO-TAPE story...coming soon. |48t
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(TOP) MAGNETIC TAPE
DUPLICATORS headquarters .
at 7925 Santa Monica Blvd.,
Los Angeles. (CENTER) CLIFF
WHENMOUTH, MTD's co-
owner and general manager:
From reel-to-reel to
continuous loop cartridges.

- (BOTTOM) A bank of ten
duplicators reproduces music
for MTD's clients,

Tape CARtridge Industry Report

www americanradiohistorv com

MTD,

‘Nation’s Oldest

Duplicator,” Girds
for 8-Track Invasion

LOS ANGELES—Magnetic Tape Duplicators, re-
portedly among the nation's oldest tape duplicating
concerns, is gearing up to enter the eight-track con-
tinuous loop cartridge field. General manager and co-
owner Cliff Whenmouth reports the 12-year-old firm
will initially duplicate eight-track cartridges for three
record labels with others taken on as the market swells.

MTD's new eight-track system, valued at $100,000,
was built and designed entirely by the firm's own
engineering staff, based on MTD's “Biasonic” tech-
nique, which made possible the first 33 -inches-per-
second high fidelity tapes on reel-to-reel.

Whenmouth admits having been hesitant at first
about going eight-track. He was among the first adverse
voices raised (Billboard, May 1, 1965) against the
adoption of an eight-track system over the older four-
track because of critical technical controls,

Whenmouth admitted he is not as relicent now as he
was last vear to duplicate eight-tracks because “our
firm has developed its own equipment which will over-
come the earlier objections.” He notes he'll be taking
fwice as manv precautions with eight-track “to avoid
such pitfalls as print-through, signal distortion and
warping.”

Whenmouth is a 15-year veteran of the tape busi-
ness. A handsome man, he comes from Australia where
he worked for EMI. As a reel-to-reel duplicator, MTD
duplicates Capitol, Reprise, Columbia and Dot pack-
ages plus the company’s own new Audio Library Tapes
which are digests of great literary works and will be
released in both reel and cartridge form. There are over
7.000 master tapes in MTD’s library.

The eight-track duplicating system is housed in six
computer-type glass-fronted rack cabinets and has
built-in quality control checks. Thirty-four meters and
oscilloscopes provide a wvisual .check on performance
with an automatic relay system added for additional
equipment scrutinization,

A convevor belt will carry duplicated tapes to a
second floor loading area. Whenmouth will provide
clients with the raw tape—he has just signed a vearly
contract with 3M for 40.000 rolls of tape at 3.600
feet a roll. He will also select the blank cartridges
from either Lear or Amerline Co. of Chicago. Lear's
requirements are for a million cartridge order; Amerline
has no quantity requirement for gualified customers.

MTD will use one-inch tapes for its masters. When-
mouth, with great conviction, believes “it very impor-
tant that some system of standardization” be developed
for the size of master tapes.

Whenmouth points to eight tracks on a half-inch
of tape as being the equivalent of four tracks on one-
gquarter-inch tape.

So competitive is the cartridge business becoming.
that when asked for the names of the engineers who
had designed his new eight-track equipment, When-
mouth begged off. He said he didn't want competitors
pirating his technical people. He did note, however, that
it took two years to develop the high fidelity “Biasonic”
duplicating system for the slow 334 speed. (Ampex’s
machines are -geared for 72 i.p.s. duplication,)

March 5, 19466, BILLBOARD .
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the wworldd’s lengest
producer of 4 and 8
track: stereo lape

INTERNATIONAL TAPE CARTRIDGE CORP.
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Thie Ray Chares Singens
SONGS FOR LATIN LOVERS
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Featuring These Outstanding Artists:

HERB ALPERT & THE  SAMMY DAVIS EYDIE GORME THE RAY CHARLES
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lape cartriges

1290 AVENUE OF THE AMERICAS, NEW YORK, NEW YORK 10019 TELEPHONE: (212) 581-1040
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brinos you 4 &8 track Stereo
lape caririages Al or NEAR LP

POP LINES 7 BUDGET
p—— LINES

Sesac. . . .. $2.98

A&M Glad Hamp Musicor Dextra. . . . . $3.98
ABC Horizon Prima Hannao-

Paramount  |mpylse Philips Barbera. . . . . $3.98
Atco Josie Roulette Kenddll. . . . . $4.98
Atlantic Jubilee SEECO
Audio Fidelity Kapp Smash
Command Laurie Stax
Crescendo Limelight Starday
Dana MGM Tico
Focus Mercury Vault CMSSICAI. ”NES
Dot Mobile Fidelity Vee Jay $ 6'98 Audio Fidelity

Command
Electra Monument Verve Mercury

Fontana Moonglow Volt Nonesuch
Spoken Arts
Westminster

- . 1] Iz
- Subsidiary of Dextra Corporation

FOR USEIN... ®2|T 1— A | oo

AUTO HOME MARINE AIRCRAFT
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Ty INTERNATIONAL TAPE DATE
ﬂE‘iﬁa;ﬁiE CARTRIDGE CORPORATION
v v VN 1290 Avenue of the Americas [J DEALER
New York, N. Y. ] DISTRIBUTOR
[] EXPORTER
CHECK INDUSTRY . .. [J RECORD [J AUTOMOTIVE [] Other
[] Please send me the name of my nearest ITCC Distributor.

] As an established distributor | am interested in details concerning the
ITCC line of 4 & 8 track stereo tape cartridges.

0

Name
Address State

—————————————-———J

Subsidiary of Dextra Corporation
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Only ITCC produces pre-recorded tape for all

three basic cartridge configurations . . .

Lear Jet Stereo 8 Track..(available from ITCC)
Orrtronics (Stereo) 8 Track. . (produced for Orrtroncis, Inc.)
Standard (Stereo) 4 Track. .(available from ITCC)

J

g —-2 :|__—
S

ITCC is NOT in the equipment business!

LI

As the World’s Largest Producer of 4 & 8 Track
Stereo Tape Cartridges we wish to extend our
sincere

DOUBLE ALBUMS

(up to 70 minutes of music) to the ploneers of this tremendous new market . . .

the manufacturers and importers of
Sesac . . .%5° Horizon .. Stereo Tape Cartridge Equipment . . .

Dextra . . 567 MGM LEAR JET STEREO CRAIG PANORAMA, INC. TAIKO CORP.
Audiu v Detroit, Mich. Los Angeles, Calif, Los Angeles, Cal.

O Roulette . . ORRTRONICS, INC. METRA ELECTRONICS TELEPRO INDUSTRIES, INC.
Fldehi'y s T Toledo, Ohio Brooklyn, N. Y. Cherry Hill, N. J.
Command. $9° Vee Jay . . AUTOMATIC RADIO MOTOROLA, INC. TENNA CORP.

— Melrose, Mass. Chicago, III. Warrensville Heights, Ohio
Dot ....%59" Verve.... AUTO STERED MUNTZ STEREO PAK, INC. TRANSIT-PLAY
Van MNuys, Calif. Los Angeles, Calif. Runnemede, N. J.
BORG-WARNER QUALITY AUDIONICS, INC. TRANSWORLD, INC.
Bellwood, 1Il. New York, N. Y. Metaire, Louisiana
CINEMATIC, LTD. SIB, INC. VIKING AUTO TAPE
MNew York, N. Y. Los Angeles, Calif. Minneapolis, Minn.

ITCC Produces Stereo Tape Cartridges for Amny

CASH IN ON THIS FAST GROWING MARKET! and All Units Manufactured or Imported by These
ITCC 8-Track Stereo Tape CARtridges are designed for use in Concerns
the Lear Jet Stereo 8 configuration as adapted by FORD
L sl e e .+« IN KEEPING PACE, ITCC OFFERS:
4 MAJOR MANUFACTURING FACILITIES
Fairfield, N. J. Detroit, Mich.
New York, N. Y. Toledo, Ohio

PLUS 2 SALES OFFICES

(Main Office) (West Coast)

1290 Avenue of the Americas 1434 Westwood Bivd.
MNew York, New York West Los Angeles, Calif.
Area Code 212—581-1040 Area Code 213—272-6546

conp 1290 AVENUE OF THE AMERICAS
® NEW YORK, NEW YORK 10019

www americanradiohistorv com
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George Eash:

CARtridge Inventor Tells
How It was Born

LOS ANGELES—George Eash, a quiet pipe-
smoking engineer, is the inventor of the Fidelipac
CARtridge, currently the mainstay of the broadcasting
industry and the leading four-track housing which
looms to lock heads with Lear's eight-track cartridge
in the commercial market place.

Eash became involved in the invention of a con-
tinuous play cartridge in Toledo in 1953, with the
first commercial breakthrough occurring four years
later. G. H. Paulsen, a Toledo insurance man, got
Eash on the cartridge road by buying out his audio/
visual products company. He asked Eash to come up
with a system that would play continuous music in
his car for 15 minutes.

In the early days of cartridge development, Eash
recalls, a New York firm, Mohawk, had developed a
loop cartridge capable of playing four minutes. Cousino,
a Toledo firm, had developed a loop system which
had to be threaded through the player. “But none of
these were applicable for Paulsen's idea,” Eash said.
“I got 300 feet of tape going around pretty quick
after some work and so I knew it was practical to
think of a continuous loop cartridge system.”

~ Eash hand-made his own plastic cartridge for his
first working unit and in 1954 began showing his
unit to record people, "RCA Victor wanted an hour
of music on the cartridge, others wanted less.” Eash
figured 1,200 feet would fill an hour. The day before
Christmas, 1954, he had 1,200 feet in a continuous
loop cartridge. The next day his employer, Paulsen,
l'jlﬂi:'.'. The company went into a trust receivership,
which told Eash to get rid of the cartridge operation.
. What Eash did in the Fidelipac cartridge—a term
invented in 1956 by a Toledo advertising agency—was
splice tape together.

The tape was guided across the playback heads by
a capstan and pinchwheel assembly, which is the
driving force for the tape, The pinchwheel pressed
the tape against the capstan which moved it through
its circular pattern within the cartridge. In the Fidelipac
system, the pinchwheel, which Eash originally designed
inside the cartridge, is now inside the playback units.
It pops up into position when the machine is activated.
The Lear cartridge keeps its pinchwheel inside the
cartridge.

“The Erincipal of a continuous loop was an old
one,” Eash explained between puffs of his pipe. The
problem was in getting a quantity of tape to go around
that would not bind up and stop.” Eash concentrated
on developing a hub and reel shape plus utilization of

a lubricant to allow the tape to slice freely over its
adjacent laver.

[n July 1957, Viking of Minneapolis and Eash
teamed on a cartridge-playback unit. His first cartridge
offered 600 feet of music at 7% ips from such sources
as Bell Canto, Concertapes, EMC, Livingston, and
Omegatape. The Viking unit, called the “35 series.”
was sold for $70 and plugged into a home system.

In 1958, Collins Radio began selling cartridee units
for broadcasters. That same vyear, Slezgeaphunirfﬂ Auto-
mation of Chicago became the exclusive manufacturer
of Fidelipac cartridges, and one year later sold the
rights to Waters-Conley, From there, their rights
shifted to businessman Irving Harris in 1960, then to
TelePrompTer which held it for six months, It was
the_n sold to Telepro, the current manufacturer, a sub-
sidiary of Defiance Industries.

. Eash met Earl Muntz in Chicago in 1961 and came
with him to California in 1962. He stayed with the
firm and Autostereo until September 1965, when he
became a free-lance consultant. He is currently working
on refinements to his cartridge for Telepro and receives
a royalty for three patents issued in 1957,

In talking with Eash, discoveries abound about
aclivity zoing-on in. the cartridge field. Ford, Eash
says, was interested in 1957 in a tape system. Warwick,
an electronics supplier to Sears, became interested in
the new product idex. Along with: Walt Heebner, then
an executive with Capitol' Records, the parties met to
contemplate their respective. parts in developing the
car music field, Eash recalled. But an announcement
by RCA that it was coming out” with its own loop
cartridge “put everything on the shelf at Ford,” ac-
cording to Eash. That was RCA’s reel-to-reel system
enclosed in a cartridge,

March 5, 1966, BILLBOARD

Tamla-Motown Sees ‘Fantastic’ Future

DETROIT—Tamla-Motown Records, which only
entered the CARtridge tape field last December, is
shipping everything it can manufacture, said Phil Jones,
head of singles and album sales for the label. “Business
has been very good. We could easily be doing 10 per
cent of our total business volume in tape cartridges by
the end of 1966."

All of the major artists on Berry Gordy Jr.’s labels
are featured in the tape cartridges, including the
Supremes, the Temptations, and the Four Tops.

The future of the tape cartridge business “looks
fantastic,” he said.

Figuring that the market is going to increase tre-
mendously, Tamla-Motown is manufacturing and dis-
tributing its own tapes. The firm is distributing through
regular record channels as well as electronic equip-
ment stores. Tamla is using some of its regular record
distributors and outside distributors to sell the car-
tridges. “And we're now looking for other distributors
in certain areas,” Jones said,

GRT Moves Into CARtridge Duplicating Field

SUNNYVALE, Calit.—General Recorded Tape, in
business duplicating four-track reel-to-reel merchandise
for one year, is entering the four and eight-track con-
tinuous loop CARtridge business,

The company is also gearing for custom business In
cartridges for firms requiring a minimum of 5,000 units
a month. The custom service will be available to music
suppliers who do not want to license music rights to
tape firms, and to supplement production, licensing and
distribution of small duplicators.

GRT's first four-track cartridges will be released
April 1 and cover a wide range of album product from
about 15 labels, according to president Alan Bayley.

GRT will add eight-track cartridges by May 1, with
a $5.95 price for both four and eight single LP tapes.

Distribution will be via GRT's national complex of
jobbers and dealers, many in the auto parts accessory
and photographic fields.

All duplication is done at GRT's facilities here at
1262 Lawrence Station Road. The company also has
a facility in Bloomfield, N, J.

Before founding GRT, Bayley was a management-
marketing consultant, serving in several capacities with
Fairchild. John Spellman, vice-president and Eastern
manager, was formerly with Ampex Stereo Tapes. The
third founder, Bernmard Quinn is also an Ampex
alumnus.

Musictapes Rolling Full Steam on
Both 4 and 8-Tracks

CHICAGO—"Musictapes just passed its fourth
birthday,” company president Peter Fabri reported last
month, “and I'm happy to report that we enjoyed the
finest fourth quarter in the history of the company.”

To celebrate, Fabri announced that 19 of the 20
labels Musictapes represents are now available in 8-
track CARtridges playable by the Motorola-Ford type
unit or other equipment with the same dimensions.

Musictapes—which contracts with record companies
to reproduce and market tapes via some 400 accounts
around the world— will use the Lear, “Jet Pak" car-
tridge case for its 8-track tapes.

Musictapes, Inc. will handle the marketing of 8-
track tapes, Fabri said, and is assuming the marketing
of the company's 4-track tapes as well. To date, T.D.C.
Electronics of Omaha has been marketing Fabri's
tapes, but with T.D.C's recent and exiensive entry
into 8-track tape duplicating, both Fabri and T.D.C.
president Leo Colvin agree that in order to provide
the service required for tape marketing Musictapes
should handle the job.

Fabri said: “One of the nation's top auto accesso-
ries buyers told me recently that the automobile stereo
p'ayer is the first product in his line that he can wrap
a red ribbon around at Christmas time. And he’s been
in the business 25 years.” In addition to its “tremendous
music market potential,” Fabri envisions extra-musical
applications of the Cartridge player:

“Commuting businessmen can listen to sales train-
ing manuals and other taped materials while driving
to and from the office. Tapes will instruct salesmen in
their cars between calls, Car tapes will carry industry
news, trade association reports, legal and medical jour-
nal excerpts for busy professionals as they drive.”

Fabri, a former director of marketing for Mercury
Records, commented that the trend by record companies
toward bringing taped music operation under their own
control may eventually “phase me out of that part
of the business. But 1 see a world of opportunity in
these extra-musical aspects of the business.”

Meanwhile, Musictapes will offer automobile tape
cartridges at $6.95, with such labels as MGM, Verve
and A&M included among the 19 marketed by Music-
tapes.

Fabri, who holds a masters degree in marketing
from Northwestern University, anticipates that sales for
the fiscal year ending this month (March 1) will ex-
ceed $400,000. This represents considerable growth
over the previous year, and Fabri attributes much of the
increase to the growing popularity of 4-track tape
p'avers as optional automobile egquipment.

The automobile industry’'s romance with B-track
stereo plavers will mean even more spectacular tape
acceptance by the public, Fabri said. which will lead
to less record company reliance on tape service firms
such as Musictapes.

TDC-4 Track Pioneer,

OMAHA—T.D.C, Electronics, here has emerged
on the CARtridge scene as one of the top-capacity
duplicators now contracting with record companies for
production of eight-track stereo tapes.

Currently producing 3,500 eighi-track tapes per day
at its plant here, T.D.C. will soon have adapted “slav-
ing” equipment to make possible production of 8,000
tapes daily, according to president Leo Colvin.

A lot of parties are talking about their duplicating
capacity.” Colvin said. “We are in the business right
now.”

Best estimates rank T.D.C. second only to RCA
Victor in terms of high-speed eight-track tape duplica-
tion capacity.

Adds 8-Track Wing

T.D.C. has been duplicating and marketing four-
track music tapes for several years, serving, for example,
as the marketing wing for Musictapes, Inc. of Chicago,
which has a 20-label hibrary.

In its own four-track catalog, T.D.C. lists such labels
as  A&M, Musicor, WVerve., Chess Checker/Cadet,
Elektra and Monitor. In its newest four-track release,
T.D.C. is offering such acts as Herb Alpert’s Tijuana
Brass, Gene Pitney, Getz/Gilberto, the Ramsey Lewis
Trio and the Paul Butterfield Blues Band in four-track
stereo through some 150 dealers.

According to Colvin, T.D.C, has already signed an
eight-track duplicating contriact with one large indepen-
dent label (which is handling its own distribution) and
will spon announce contracts with two or three others.

AMC Swinging Into 8-Track Production

GARDENA, Calif.—Audio Magnetics Corp. has
purchased its first eight-track stereo lape duplicator
and hopes to bhegin servicing custom accounts by mid-
March. AMC will set up the CARtridge duplicating
company as a separate wing from its reel-to-reel pre-
recorded tape manufacturing business.

AMC will duplicate tape for record companies
wishing to retain distribution control but will turn
around and buy these titles from the manufacturers
for sale through its own outlets in photo, hi-fi, drug
and supermarket locations, according to its president,
Irving Katz.

AMC will seek lo sublease masters from companies
it duplicates for its; own foreign licensees, many in-
volved with AMC in the construction of tape manu-
facturing plants.

Tape CARtridge Industry Report
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The eight-track facility will be adjacent to AMC's

gresem tape manufacturing plant at 1604 West 139th
treet. The company hopes to also sell loaded pre-

recorded cartridges. This will be in addition to offering
a vertical operation by manufacturing, duplicating and
selling through its own specialized outlets.

A sideline of the new:  AMC cartridge plunge will
be to sell other duplicators raw lubricated tape based
on the following price structure: from one to 50,000
feet, 20 cents per 100 feet; 50,000 to 250,000, 15 cents
per 100, and 250,000 feet and over, 12 cents per 100.

Involved in AMC with Katz (he spent over 15
years in the record business with Apollo and Royal Rec-
ords) is Elliott Basch, formerly with Bel Canto for five
years. Sam Schobel is general sales manager and G. M.
Sprat is technical consultant.

TC-25
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7 THIY MAN BUYS

75000

MILES

I' AMERICAN

His name is Cliff Whenmouth. He is presi-
dent of M.T.D., the world’s largest pre-
recorded tape duplicator. From his armies
of recorders come the great tapes released
under the Capital, Angel, Reprise and Dot
labels, to name just a few. Quality is the
watchword at M. T.D. To reproduce the
brightest talents in show business under some
of the world's best brand names. Cliff When-

BRAND are the world's aﬁﬂ%m.q suppliers
of lubricated tape for use in pre- -recorded
cartridges, where maximum fidelity and life-
time durability are vital requirements,

what we added
to our

already BIG
catalog

of

4 TRACK
REEL-TO-REEL

and

4 & 8* TRACK

Stereo Auto Cartridges

*Complete catalog of 8 track cartridges

available about April 1, 1966.

“MAMSEY &

aNG ON RAMSEeY! iews choice!

e THE REST OF
> - IHE BAMSEY
’ LEWIE TEIO

THE
CLITTAR

HUTNY
MEHRRILL

medzva.

ANMD MATIONALLY DISTRIBUTED BY

N

mouth chooses AMERICAN. Cliff could (i Ao Wil —_— Liberty
) . : . CAvas ;
circle the earth three times with the American Chioss. Chistlear; Cadet Monitos {.wpﬂﬂqm R i aal )
tape he buys in a single year. Discovery Musicor Prestige
Elekt MusicTapes Stard
The manufacturers of AMERICAN _— . on/
GNP-Crescendo Nonesuch Vee-Jay

WRITE TODAY FOR OUR NEW CATALOG

AND ADIITIONAL INFORMATION

ALL OF THE ABOVE LABELE MANUFACTURED

MUSIS ToPel INC . oS iy St

WWW americanradionsiory com.

291 5 LA CIENEGA REVERLT HILLS CALil
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New RCA Stereo 8
Cartridge lapes for March
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Hottest New Item in the Industry! Here’s the March release of the exciting new product the business
has been buzzing about since its introduction. RCA Stereo 8 Cartridge Tapes — the swingin’est sound on wheels —
developed and introduced by RCA Victor, RCA Stereo 8 Cartridge Tapes offer up to 80 minutes of music — the equi-
valent of either one or two stereo L.P. records. Replacement for manufacturing defect guaranteed for one full vear.
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Here’'s One Way Music Is Being Sold -
in Gas Stations

ELMONT, L. I.—Cinematic,
Ltd., has developed an auto tape
demonstration technique peared
to make every gas station pro-
prietor a music dealer. Jerry
Katcher and Steve Lent, co-
owners of Cinematic, believe
that the secret of selling automo-
bile tape music systems is in
demonstrating the units right in
the prospect's automobile.

“It's one thing to show some-

body a unit that's designed to

be installed in his car, and tell
him how it's going to work once
it's installed,” says Katcher.
“He's got to imagine it right
there in place, under his dash-
board, playing beautiful music.
But it's quite another thing to
actually hook the thing up and
let him hear it playing right
through his own car radio, sweet
and clear. It takes a tough pros-
pect to resist under those con-

ditions.”

Lear Kicks Off Drive to Bow

i

LEAR JET

DETROIT — Lear Jet will
launch a major national con-
sumer ad campaign April 1, as
well as make co-op ad funds
available to dealers and dis-
tributors, Billboard learned last
week.

According to Jim Gall, Lear
Stereo Division's marketing di-
rector, the ad budget for the
firm's 1967 fiscal year will es-
calate to the million-dollar mark.

Portable CARtridge Player

Stereo’'s Gall

Public Acceptance

Is Fantastic,
Says Wally

NEW YORK — In just two
years, the CARtridges stocked
by Wally's Auto Radio Service
here have grown from a rack
of 50 to a stockroom of more
than 7,000. Wally's sells and in-
stalls the units in automobile—
two to three a day.

“Business is fantastic,” said
Manager Harold Wally, “because
the public acceptance has been
tremendous. The playback units
are being used in planes, cars,
boats and in the home,

“The record companies have
just awakened to the fact that
this is not a gimmick . . . not a
toy.” He said he expected the
record companies to flood the
market with product.

The chiefs of two major la-
bels, “plus a lot of their boys"
had visited Wally's recently,
Wally said, to pick up sample
cartridges. These labels in-
cluded Decca and Columbia. Bill
Gallagher, of Columbia, had
been to Wally's himself, he said.

TC-28

and Featherstone

Gall said the campaign will
hit major national consumer
print media as well as make
extensive use of radio time. The
latter is aimed at reaching the
CARtridge prospect while he is
behind the wheel.

This direct consumer drive
will be n addition to Ford
Motor Co.’s continuing full-
scale TV and mass circulation
magazine and newspaper ad
schedule.

Gall also disclosed that he
appointed Paul Featherstone to
head the sales program for the
cartridge division and OEM ac-
counts in the home instrument
field. Featherstone, who until
recently served as Lear re-
gional sales representative in
Detroit, is the former general
manager of New York's Horold
Radio. Prior to that, he had
served as a Capitol Records
Distributing Corp. vice-president.
~ In the equipment phase of
its operation, Gall said Lear
will soon unveil new units for
both home and car. These in-
clude the Model HSA-900 (list,
$79.95), a playback which will
operate through a home stereo
system, component or package.

Of particular interest, Gall
said, will be a portable car-
tridge tape player using re-
chargeable batteries, and ‘or a.c.
current. It will have self-con-
tained speakers, and will allow
the user to listen to a cartridge

while walking. It will also
permit the user to move it easily
from home to car, boat or beach,

For the car installation, Lear
will also introduce within two
weeks its ASFM B850, which
includes with the cartridpe
playback, FM radio and FM
multiplex if desired.

Service stations in the Long
Island area presently handling
the Cinematic music systems
consider every customer a pros-
pect. The minute a customer en-
ters the driveway of a Cinematic
outlet service station, he is
greeted by blazing signs that say:
*Turn Your Dial to 1300 Kilo-
cycles for an Amazing Free Mu-
sical Demonstration!” The gas
station attendants wear celluloid
buttons bearing similar messages.

While the hose is thrust into
the customer's gas tank, the at-
tendant puts a suitcase-sized
demonstration unit on top of
the car's hood, hooks up one
wire to the car’s radio antenna
and another to the back of the
car radio. A flood of music min-
gles with the purgling from the
gas tank. At each successive
flick of the attendant’s hand, a
different music selection is
heard.

The music CARtridge selec-
tions are displayed on a rack in-
side the gas station and are an
additional sales impetus for the
playback units.

£ \\=

P. KUSISTO,
Motorola's automotive parts division, demonstrates the Ford radio-
tape unit which his firm built around the eight-track stereo cartridge
and playback system developed by Lear Jet Corp. The eight-track sys-
tem incorporates four stereoc channels which provide up to B0 minutes

OSCAR

of programming.

vice-president and general

L

o

= ‘_ = 1 ; ;-;" .

manager of

“The system has both automatic and manual

operation,”’ Kusisto said. "Each dual channel plays in sequence, then
automatically starts over. The listener, however, can switch channels
at any time by simply pushing a button.” The system was "‘designed,

built, tested, set up for production
players all

in a period of nine months,”

and began producing stereo tape
Kusisto said. He also

mentioned the system was all transistorized and contained a '‘cam-

operatad head"” and a vibration

resistant mechanism as special

features of the Motorola-built product.

Tape Dealer Finds Ford Tie-In Paying Off

SAN FRANCISCO — Walter
Willey, a major retailer selling
stereo tapes in the Bay Area,
has capitalized on the tape CAR-
tridge market by sending Ford
dealers letters informing them
he stocks the RCA eight-track
cartridges.

Two follow-up letters were
sent 1o Ford dealers and “this
did pay off as quite a few cus-
tomers have been referred here

by Ford dealers,” Willey told
Billboard.

While he had over 2,000 dif-
ferent selections in stereo tape
for reel-to-reel machines in his
store in February, Willey said
he only had about 60 Fidelipac
and about 80 Lear eight-track
cartridges. He indicated he was
being cautious in his ordering
“until the demand increases. I
think it will increase rapidly this
year.”

Willey has been selling pre-
recorded tapes since 1952 when
A-V libraries of New York
brought out about 50 monaural
tapes on five-inch reels. Willey
said he was waiting to see which
type cartridge system would
dominate before ordering play-
back units, but he indicated a
strong inclination that eight-
track would win out,

Tape CARtridge Playback Manufacturers
Who Makes What and How It's Sold

MANMUFACTURER

ARC Electromics
15302 South Illinoiks Avenue
Paramount, California

Aulostfereo
| d&17 Keswick Street
Van Muys, California

Borg-Warner tnzgnulinn. Spring Division
718 South 25th Awenue
Bellwood, [llinois

Craig-Panorama, Inc.
2302 East 15th Street
Los Angeles, California

Kinematixn, Inc.
2040 ‘West Washingfon Boulevard
Chicago, llinois

Lear Jet Corporation, Stereo Division
13131 Lydon Avenue
Detroif, Michigan

Muntz Stereo-Pak
715 Densmare Avenue
Wan MNuys, California

Muniz Audio/Stereg
{Private Brand Line)

Orrtronics, Inc,
. 0. Box B&4
Taledo, Ohio

Taiko
Available through Universal Associates
(U, 5.-Canadian reps)
1434 Westwood Boulevard
West Los Angeles, California

Telepro Industries, Ine.
Cherry Hill Industrial Center
Cherry Hill, New Jlersey

Tenma Corparation
19201 Cranwood Parkway
Warrensville Heights, Ohia

Automatic Radio
2 Main Streel
Melrose, Massachusets

fon Audio Praducts
275 Bloomfield Avenue
Fairfield, New Jersey

Livin

Viking Auto Tape
P600 Aldrich Avenue, South
Minneapolis, Minnesota 55420

Tape CARtridge Industry Report
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CAR DR MONDO OR  MODELS AVAILABLE RETAIL PRICE RETAIL OUTLET
HOME USE STEREOD
car Stereo BRO d-track ......cccaiiiiesas $119.00 Record, radio, discount,
department shores
car Sieren MRS TR T § 8995 Distribution from factory
ERB .. oo ronmo mm mm p wr o 139.50 fo dealers
L e e R L e 15%.50
[American-made, 4-frack models)
4 and B-frack models
both Stereo {Japanese-imported, 4-track models) Distribution from ware-
il 1 ) GEPEARH R g A $ 99.50 house fo disfributors to
HEL 1 R P 119.00 dealers
L1 o e e Er e P A e 129.95
514 home recorder/plaver ...... 229.95
B-track available in April
bath Stere ASR B30 (including AM radio) .. 314995 Distribution from factory
ASRE B30-H |without radio) ... 124,95 fo distributor to dealers
ASFM BED (with FM radio & naot
multipler) e established
HSA 9& fthome unit] ........0 79.95
bath Stereo [lapanese-imported, 4-track models) Direct distribution from
T R NN L 5 69.95 factory to franchised
I e e 79.95 dealers
| G e fr R T P e T e Ly 89.95
A [ b R T gt el .95
HW 1 AC Home Unit ......... 99.95
AR 300 (table-fop home
recorder /plavback) ........... 99 20
AR 400 (floor console home
recorder /playback) . .......... 399.00
Steren {4-track sets) Distribution from faclory
o R, £ 9905 through reps
A-BD ., 109.95
e o e e A S 119.95
ATl o e s e a e o 12985
bath Steren B-track STEIRO .......civuvivess $89.95 Sears, Roebuck
b b T A AR A g o 7785
home wnit available in first half 1966
bath Stereq {Japanese-imported, 4-track models) Digtriution throwgh
R Ry P ey T KL $129.50 electronics, aulo
| R R e e SOl 129.50 accessory slores
Skytene Home Player ......... 129.50
both Steren TPl Home Unit (d-frack) ......... 89,95 Factory to distributors
Aute unit in production for to dealers
March delivery (less speakers) ., B9.%5
4 to B-track wvnits under
Merlin Mfg, name
both Sleren Taps Dak S shnTnnTEes L109.00 Factory to disfributor to
dealers
4 fo B-track compatible units available
in May
both Sereo Auto-Tape 500 list price  Factory fto distributors
Sterso-Mate 500 unavailable to dealers
[home unif)

March 5, 1966, BILLBOARD
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THE TAPE CARTRIDGE:

CAPITOL'S STATEMENT TO THE INDUSTRY

Since the introduction of a major market for the continuous-loop
tape cartridge by the Ford Motor Company, Capitol has consistently
taken the position that it would not offer its extensive catalog

for this purpose until future availability and manufacturing rights
to the cartridge by the record industry were established, and
standardization assured.

Other record companies apparently saw fit to take a similar position.
Had this not occurred, the record industry would have found

itself at the mercy of limited suppliers and the whims of patent
holders. We felt it our obligation to accept industry leadership in the
face of another threatened battle of record systems.

Now we are pleased to announce that, within a few months,
Capitol will offer its first release of eight-track, continuous-loop
stereo tape cartridges. These cartridges will be compatible with Ford
Motor Company tape decks and with those under development by
other major automobile manufacturers, thus assuring
standardization.

Negotiations with various suppliers, prior to commitment, have
enabled us to be assured of cartridge supply at competitive prices, as
well as the right to manufacture. This right to manufacture is at

a fair and acceptable license rate, and is, with certain suppliers,
license-free after a reasonable number of years —thus assuring us
of being in complete control of our own product. It is assumed that
similar arrangements will be offered to other record manufacturers.

As to the future of the tape-cartridge industry, it is our belief that
tape decks will have to move into the home in substantial numbers
before the system will be of lasting importance. If this should
happen, then certainly the tape deck in automobiles, compatible then
with home systems, will have consistent and accepted use.

By making our recorded catalog available to this system, we will
help make this move possible, so that the public, as always, can make
the final decision as to its preference.

In the pursuit of Capitol’s own tape-cartridge interests, we hope
that we have brought a measure of future stability to our industry.

RECORDS

President, Capitol Records, Inc.

wwWw americanradiohistorv com
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Compatibility Poses a Long Shadow

With the birth of a new entertainment industry, the
problem of compatibility poses a long shadow over
the development of tape CARtridges. What should be
compatible, a cartridge which can be used in all make
of machines or a machine which can take all the
cartridge systems?

In the opinion of George Eash, the inventor of
the Fidelipac cartridge, the standard four-track hous-
ing, the answer lies in a compatible machine. “This
is the only sensible way,” he says, “because it offers
the customer complete protection.”

Eash says he's discussed this topic with other en-
gineers and the conclusion they've reached is that it
would be impractical to make a compatible cartridge.
The inventor says he knows of several playback manu-
facturers who have prototype units which can play
both four and eight-track systems. As far as the con-
sumer is concerned, it couldn’t matter less which system
he buys, Eash claims, so long as the music is available.

The duplicators would rather work with one system
since they are trying to avoid turning out product in
two fashions, Eash says.

The elusive pinchwheel is the key to the differences
in Lear and Fidelipac systems. The pinchwheel—
which presses the tape against a revolving captan
which moves the tape across the playback heads—is
inside the Lear cartridge. In the Fidelipac system it
is inside the playback unit,

Four-track duplicator Earl Muntz confided he can't
offer a suggestion over what should be compatible. He
does feel, however, that the proper place for that pinch-
wheel is in the playback unit. In a system in which
the pinchwheel is inside the cartridge, the lubricant
rubs on the pinchwheel and causes it to tighten against
the tape. This requires an adjustment in the cartridge,
Muntz says. If you are dealing with the same pinch-
wheel as in the unit—Muntz calls them pinchrollers—
the tolerances are the same,

AUDIO MAGNETICS CORPORATION

PROUDLY ANNOUNCES THE FORMATION OF ITS NEW

MAGNETIC
STEREO CARTRIDGE DIVISION

A Fully Equipped and Integrated Tape Cartridge Facility

Audio Magnetics Corporation, long a manu-
facturer of quality magnetic recording tapes,
has announced its entrance into the auto and
home stereo cartridge field with the creation of
its new MSC Division. Employing a unique con-
cept of total vertical integration, MSC will
offer products and services covering the full
range of tape cartridge requirements from
manufacturing of the lubricated cartridge tape
to merchandising and sales promotion of the
finished product. The Company has acquired
high speed sound duplicating facilities and is
installing a production line for cartridge loading
and assembly, making it the only fully inte-
grated single source of all tape cartridge
products.

® |ubricated magnetic recording cartridge tape
® high speed sound duplicating—4 track & 8 track
® tape cartridge loading and assembly

® merchandising and sales promotion

AGNETIC

TEREO

1 ARTRIDGE

Division of AMC
1604 West 139th Street, Gardena, California

Muntz claims that with the Lear system, after new
cartridges have been inserted into the eight-track play-
er, pinchwheels have to be adjusted,

Muntz said he has machines in his lab which will
play four and eight-track tapes but that they're not
good enough for sale. “If General Motors goes eight-
track it could force us into it," he said. “You can put
eight-tracks on the Fidelipac cartridge, Muntz claims,
and it will prove good control because the same pinch-
roller in the playback unit is used.

One engineer who believes compatibility should be
developed into the playback unit is Capitol's develop-
ment man Ed Uecke. “The machine should accept a
cartridge configuration in which could be placed four
or eight tracks,” he comments. A sensing device could
adjust the machine to the proper system, Uecke
theorizes. Cartridges, he says, must fit the playback
unit in a manner similar to the way 45 and 33 records
fit a phnm‘ﬂraph.

~ Uecke thinks it will come to pass that four and
eight-track systems will be engineered into one unit.
He thinks eight-track will win out and become the
dominant system because it offers more repertoire on
one cartridge,

Ron Bledsoe, Liberty Records tape/records depart-
ment manager, differs. He feels the cartridge should be
compatible. This would eliminate duplication of ma-
terial in two forms and cut costs for the music suppliers.
The buying public doesn't really care what is compat-
ible, Bledsoe believes. “The public is only concerned
about stereo.” One solution is to let the public select its
favorite system and then concentrate on that,

There is one school of thought which says that no
one in the tape cartridge field, from the record com-
panies to the playback manufacturers, is influencing
others to choose one path to compatibility, meaning in
the words of Capitol's president Alan Livingston, a
“new battle of the speeds.”
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A.R.C.-2500
RECORD PLAYER
FOR CARS
SELLS ON SIGHT!

No need to remove radio—simple to
install—plays 12 45's automatically
—not affected by bumps, stops,

etc.—fully guaranteed in writing—
uses low cost 45 records available

everywhere. Fits all cars, trucks,
campers, etc.

LIST PRICE $68.88
DUR OTHER FINE PRODLCTS!
A.R.C.-3000 Plays 45's and 3314
A.R.C.-660 Dua-Matic
AR.C.-BBD Steren Tape Deck
AR.C. AC-DC Power Converter
AR.C. Speaker Grill & Kits

DEALERS: Realize extra PROFITS

with Guaranteed quality.
SEND FOR CATALOG AND
DISCOUNTS.
A.R.C. ELECTRONICS, INC.

15302-K South llinois Ave.
Paramount, Calif. 90723
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Lucky

for you
it's always
the guy
next door.

This is a way many of us think
about cancer: it only strikes the
guy next door...avoids you. Yet
in 1965, cancer killed BO5 guys
next door every day. About
295,000 during the year.

It can't always be the other
guy all the time. One day it may
be someone in your own family
...0or a dear friend or neighbor,

What can you do about it?
You can have a health checkup
avery year. Many cancers are
curable if detected early and
treated promptly. Over 90,000
Americans die each year of can-
cer, who might have been
saved. But they delay seeing
their doctors until it's too late.

Further, there are cancers
that science does not yet know
how to cure. Money is needed
to continue the attack on can-
cer's resisting secrets. Money
to support research under way
will help provide answers.

By fighting cancer with a
checkup and a check, someday

it won't have to be the guy

next door. Or you. Or anyone.

american
cancer
® society

March 5, 1966, BILLBOARD
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Hobby Proves Bonanza for Earl Muntz

HﬂLLY;fED—AWhnt ﬁtﬂﬁ
out as a —"playi wi

tape and ﬁ].l:ll.l?.::l:l ﬂuanrl:-lugl;nutiun
pictures—has turned into a bo-
nanza for Earl Muntz, an ag-
gressive showman-merchandiser.

Currently the president of
Muntz Stereo-Pak, a leading
four-track tape cartridge dupli-
cator and manufacturer of play-
back units, the balding 52-year-
old executive used to fool around
with tape in 1950 as a sound
16mm. picture hobbiest.

His present involvement with
continuous loop stereo cartridges
stems from an interest he had in
" 1958 while running a model
school in Chicago. "l wanted to
put a background music sys-
tem in the corridors,” he re-
called, “so I got hold of a car-
tridge player the broadcasters
were using.” Muntz picked up
a Fidelipac cartridge and began

studying ways of duplicating mu-
sic for this housing.

“I" thought I would the
duplicating job done fast ﬁt be-
fore I realized it, I was in busi-
ness. Thinking about California
as the perfect place to live and
work, Muntz moved here in Feb-
ruary 1962 and set up Muntz
Music, a small firm.

Muntz credits Bing Crosby
with being the first man to start
putting repertoire on tape. “He
should be given the credit . . .
he's the guy responsible for re-
production on tape.” Crosby,
Muntz recalls, began taping his
radio programs in the mid-
1940's “l remember everybody
was talking about Bing . . . about
how this guy was putting a lot
of stuff on tape and then going
out and playing golf.” (This ref-
erence is to Crosby being the
first artist to pre-record on tape

WOODROW WILSON (RED) ROSS, owner of Red's Shell Service Station,
Eimont, L. |., demonstrates CARtridge player.

his ABC radio network show.
This led to other artists follow-
ing suit, thus establishing tape
as an important broadcasting
tool.)

Recalling his first days after
getting emotionally involved with
the idea of cartridge music,
Muntz said he used to duplicate
material in his living room. The
first equipment was by Ampex
and Sony which had to be re-
vamped for stereo.

“Music was the big problem.”

Muntz's first library was pro-
vided by Tops Records, a 79-
cent budget line. He laughs
about it now, since his first tapes
(from the 79-cent library) sold
for $7.95. The first major reper-
toire breakthrough was provided
by ABC-Paramount, which also
gave him Command and Grand
Award. MGM was the next to
follow.

While Muntz's name has be-
come synonymous with car
units, it has been underplayed
that he initially tried to cover
both the car and home markets
with playback units. “You
couldn't convince anybody at
that time about home units,”" he
noted. The sound of the car-
tridges was “thin” and unim-
pressive. “It's only been in the
last year or so.” he said. “that
sound has become good. We've
learned an awful lot.”

Muntz's first machines were
made by Viking of Minneapolis.
He had contacted the head of
Viking with a sales pitch that he
had a tape working in a car
and a motor which could oper-
ate a car unit, Viking, which had
built playbacks for broadcasters
and background music users,
was eager to land in the car mar-

ket. Thus Viking built Muntz's

TAPE BUYER BERNIE BORNSTEIN of New York's Sam Goody record
store chain demonstrates a CARtridge tape to a potential customer,
right. At the side of the playback is a cartridge-carrying case that
RCA Victor Records is offering with the purchase of six of its cartridges.
The chain handles, in addition to RCA Victor, product of Motown, Turn-
pike, ITCC's multiple-label catalog, and Audio Spectrum. Furthermore,
orders were placed last week for Stereopac turned out by Muntz. Turn-
over is about 75 four-track cartridges and 50 eight-track cartridges a

week and business is growing fast.

first 3,000 car units.

Sound quality has improved
today, Muntz said, because of
continuing development of
equipment. The frequency re-
sponse is twice what it was 18
months ago, Muntz claims. “At
334 inches per second (i.p.s.) it
was good if we were getting up
to 7,000 cycles flat. Today, we're
running 15,000 cycles.”

Muntz feels reproduction is
better today at the 33 speed
than it was at 7%. The first
speed in duplicating tape (reel-
to-reel) was 15 ip.s., which
dropped to a 7' speed. Now
cartridges can hold 50 to 15,000
cycles at the 334 speed.

Muntz formed his first dupli-
cating-playback manufacturing
company in California in 1962,
One year later he sold his in-
terests in Muntz Autostereo and

formed his present concern. He
learned his business acumen in
his hometown of Elgin, Ill., by
selling car radios from 1929-
1934, became an auto dealer
when he was 20 years old ("My
mother had to sign all contracts
because I was a minor”), began
manufacturing and selling tele-
vision sets in 1946, earning his
national reputation as “Mad-
man"” Muntz and became inter-
ested in taped music in 1958,

In developing the Muntz TV
set, he introduced the first re-
ceiver with a single control knob,
thus eliminating the consumer
confusion of multiple controls.
His background includes a stag
at the automotive manufacturing
market when he strived to intro-
duce the "“Muntz Jet” car. He
eventually sold his interest in the

(Continued on TC-32)

| 370.499 CONSUMERS SEE BILLBOARD’S

“TOP SELLER” CHART FOR

CLEVELAND EVERY MONDAY
EXCLUSIVELY IN

THE PLAIN DEALER

An important reader service by Cleveland’s
leading daily newspaper
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THROUGH EXCLUSIVE ADVANCE INFORMATION SUPPLIED |
AS A RECORD INDUSTRY SERVICE BY BILLBOARD
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= CARtridge Players in
BIBLE
TAEBES

o Continued from TC-7

RECOR DS At Dynamic Devices, accera-

ing to Mery, business boomed in
the car field from the day the

T :
The Compiete um'ﬁ.ﬂi ﬁEE?EE-E doors opened. He estimates there
NEW TESTAMENT  $33.95°  $29.95 are more than 2,000 stereo tape

cartridge-equipped autos in the

OLD TESTAMENT  $9695  $89.95 :
local area at the present time.

S el 195 There are approximately 225 in-
SACRED MUSIC $ B.95 (3% speed) stallations in cars made at Dy-
"“;a”gb'f‘ Dl} 3 Irlerzl,rT. J:u.lltgla at 3% namic Devices in a month.
speed on 7 re i : ]
Write for prices, E_:ElEEiIFE cagtrfzsxgt;as_ Home sales are also increasing
SPECIAL DFFER: and Mery expects that by lI‘JEE
: sales for home and autc will be

Entire Mew Testament plus BIBLE

VOICE de luxe portable tape re- on an even keel,

corder — only — $99.50 complete. On Feb. 10, Mery placed a
Prices F.O.E. Los Angeles. new policy in effect on all car
FREE and home units sold. This is a
.. set of stetho earphones with $50 order Free Lifetime Service Policy
Marchandise may be returned within 10 deys which says that when a person
For refund if mot completely sotisfied bll}FE q unil, there is never any
z i WA ¥ charge for service labor as long
<\ I_ v n I EE as he has the unit.
XU po. Bor 3521 - Van Nuys, catit, Mery believes that the future
_ {213; 5Tate 7-5600 of stereo tape cartridges and car-
HEpresgnialive openings—some lerritaries l]‘idgﬂ Lllli[!-‘. fﬂr ]'IDIITIE and auto

office and boat, holds unlimited
possibilities. Today there are 19

s franchised dealers for Dynamic
when answering ads . . . Devices located throughout Tex-

SI:I’f You Saw It in as, similar to the local opera-
illboard tion, and in addition there are
Billboa 49 subdealers in the Texas area.

In Southern California
I1°5 ¢ 5=

DISTRIBUTORS — WHOLESALERS

FOR COMPLETE

TAPE DISTRIBUTION
*

1-WE DISTRIBUTE ALL
TOP CARTRIDGE TAPES,
BOTH 4 & 8 TRACKS

2—-WE DISTRIBUTE ALL
REEL TO REEL. TAPES

3—-WE CAN FURNISH YOU
WITH COMPLETE MANAGE-
MENT, FIXTURES &
INVENTORY CONTROL OF
YOUR TAPE DEPARTMENT,
REGARDLESS OF VOLUME

For. details contact:

UNITED TAPE CORP.

2525 West 9th St., Los Angeles, Calif. 90006

Call: FRANK DONOVAN
386-1821

TC-32

Dynamic Texas Style

Operations of a similar nature
are now being established in
Mexico by Dynamic Devices.
Further information on Mexico
will be announced shortly.

Expansion is still continuing
at Dynamic Devices. The former
executive offices have given way
tc a display room for Dynamic
Devices stereo-paks and speak-
ers.

Prospective customers range
from all walks of life and in all
age groups, and are given dem-
onstrations in one of six cars of
the demonstrator fleet used by
Dynamic Devices.

George K. Mery said, “Dy-
namic Devices, Inc., is proud to
have been one of the pioneers
in the stereo tape cartridpe field.
We have gained invaluable ex-
perience in the sales, marketing
and installation of stereo tape
units for home and auto. The
future holds tremendous possi-
bilities. We are gearing to meet
what we believe will be an ever-
increasing demand. Stereo tape
is on the verge of becoming a
household word.”

General Motors
Making 8-Track
Units for ‘67 Line

* Continued from TC-3

vide the proper casing for the
taped music.

Delco spokesmen in Kokomo,
Ind., headquarters of the firm's
radio division, admitted that
they “are leaning toward the
eight-track continuous loop tape
concept,” but declined to verify
statements that Delco will start
manufacturing playback units
this month. D. A. Sandberg,
general sales manager of the
radio division, did say, however,
that Delco “will definitely not
seek to enter the aftermarket
field,” of. such units. He added
that this could put Delco in
competition with the automobile
company and said that Delco
would “never enter such com-
petition.”

GM spokesmen, who declined
to be identified, also said that
the decision to go with the eight-
track concept was “"'more or less
prompted by the fact that this
idea has caught on™ with the
recording industry and the
public.

The spokesman -added that
Delco had been locking into
various other types of systems,
including the tiny, new Phillips
(used by NMNorelco and Wollen-
sak) reel-to-reel cartridge con-
cept, but said the market success
of the eight-track system was
more of a  determining . factor
than any other consideration.

BERNARD CUSIONO, one of the
early developers of the CARtridge
concept.. Cusiono Electronics is
a subsidiary -of Orrtronics, Inc.

Tape CARtridge Industry Report
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Bill Mulcahy Sports
Impressive Background

cahy reasoned that mobile taped
music not only presented a tre-
mendous international potential
by itself, but could be the fore-
runner of a whole family of con-
sumer-oriented products.

Under his direction, TelePro
has introduced tape systems for
auto, home and boats, and its
cartridge production has risen
from 10,000 a month in 1963
to 400,000 a month for the first
months of 1966. TelePro has ad-
ditional consumer cartridge
products already scheduled for
marketing this year.

= TAPE CARTRIDGE
i the porence e 48 CARRYING CASE

tridge business is TelePro Indus-
tries' President Bill Mulcahy.
With an extensive and impressive
background as an administrator

in the electronics field, Mul- by
cahy has the experience and AMBERG
know-how necessary for the fur-
ther development of TelePro's
lape cartridge activities.

He began his business career
at RCA Victor in Camden,
where he became special assist-
ant to Frank Folsom, then vice-
president.

In 1957, United Aircraft
Corp. called on him to take over
their Electronics Division. By
1961 he had boosted the divi-

Tape cartridges for automo-

sion's gross sales to $12 million Bliss ars 4 hel g
accesso-
a year. He then moved to Na- ries item. You'll sell even more
tional Semi-Conductor Corp. — plus realize a handsome
where, as general manager, he extra profit from the Ampak
was instrumental in tripling the carrying case when you stock
company's sales within two It:;l r|15:': gpecial customer conven-
years. .
s ¥ For only $2.95 (suggested
In May 1_9‘53 he joined Tele retail), your customer can
Pro as vice-president and gen- keep his cartridges dust free
| manager, When he became j s
eral g n | and protected . . . wherever
president in 1965, Mulcahy im- he goes.
mediately directed the company’s This neat, compact —.9" x
efforts toward the development 6" x 6" — case stores 10 car-
of consumer markets for tape tridges of any standard brand.

Attractive, top quality kivar
covered bindersboard. Choice
of red, Sahara (beige) and

music systems. Based on the re-
gional success of auto tape sys-

tems on the West Coast, Mul- charcoal. Sturdy, clear plastic
handle, nickel clasp and
P
! lAL DESIGN or private
M“nn 5 Hﬂbbf hr&nt_if':_ZES?E prmil_:ucgd to your
: - speciticatian. estimate or
t_l'.?ﬂﬂﬂﬂued from TC-31 samples on request. Write or
TV firm when he moved into call 815-933-3351.
the other fields. Amberg—98 years of service
Why did Muntz first aim his and shill growing . . . young!

tape cartridge system at the au-
tomobile and not the home?
The answer is simple, accord-
ing to. Muntz. The American
consumer, he contends, will buy KANKAKEE, ILLINOIS 60901
things for his automobile—and
be willing to pay more for them

—ithan he would for his home. It i
is the psychology of the Ameri- SII}" 'ﬁ!l.l Saw It in
Ccan CONSUMmEr. HII"IIIIII'J

=5/:\) UM T) e from &

) TAPE CARTRIDGE

The Southwesfs FIRST Distributor '

ADVANCED STEREO SYSTEMS, INC.
1413 5. University ® Fort Worth, Texas
Phone 817-ED 2-9205

Established Solely to Distribute Tape

Cartridge Equipment from the largest

and most complete inventory
in the Southwest!

HORSELESS CARRIAGE DEALERS.
who wish to share our profits may
A call, write or wire us for catalogoes
g and information.

P.5. Other Dealers Invited, Too!

A LEAR JET STERED B Distributor
March 5, 1966, BILLBOARD
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The Sound Of Magnificence
THE BEST OF 101 STRINGS

*’f;}ﬂ._ iwf .r;f'

“H Stingy

LRYING TIMIE RAY GHARLE:
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that are looking for an easily-installed
contained auto cartridge player . .

AUDIO SPECTRUM AUTO PLAYER.

Stock Awenicad Fastest Selling Cantridges . . .

New 4 Track and 8 Track Cartridge Releases from Aura Sonic

FOR A LIMITED TIME ONLY
AT THIS INTRODUCTORY PRICE!
(4 Track & 8 Track Stereo, 4 Track Mono)

“The Best of 101 Strings”

8001
8002
8003
8004
8005
8006
8007

8008

8009
8010
8011

8012
8013
8014
8015
8016
8017
8018

8019

ENA BPAAY ITHN AGHNA

CAAMMIELEE EMTYRIEL TOY 19460

ATHENS BY NIGHT

Parpalaa Corwwk Bl sl Tl 0

#9295

CHOOSE FROM 30 BRAND NEW 8 5595
TRACK CARTRIDGE RELEASES AT

Million Sellers of the 50's (101 Strings)
Million Sellers of the 60's

Camelot (101 Strings)

My Fair Lady

Soul of Spain Volume | (101 Strings)
Soul of Spain Volume I

Exodus and Other Film Hits (101 Strings)
Silver Screen

Golden Age of the Dance Bands
Golden Age of the Dance Bands on Broadway
The Villagemen
Dixieland
Young Lovers in Far Away Places
Quiet Moments for Young Lovers
(Ray Charles Singers)
Hits Made Famous by Marty Robbins & Johnny Cash
Hits Made Famous by
Chet Atkins & Tennessee Ernie Ford
Overtures from the Opera (101 Strings)
Marches from the Opera
Strauss Waltzes
Elegance of the Waltz
Oldies But Goodies Volume |
Oldies But Goodies Volume ||
We Got Us (Eydie Gorme & Steve Lawrence)
Sealed With A Kiss (Brian Hyland)
Themes from Broadway Shows (Ferrante & Teicher)
Ray Charles Greatest Hits
Desafinado (Coleman Hawkins)
Themes From Hit Films 35MM (Enoch Light)
Hawaiian Paradise (101 Strings)
Jet Set
Holiday in Mexico
Trio Los Noches

(IC54, IC8, ICM4) .

T

l”ii:--i . “lm

www americanradiohistorv com

8020 Italian Hits (101 Strings)

| Love Paris
Hank Williams (101 Strings)
Soul of Music USA

8022 Hank Mancini
| Left My Heart in San Francisco

8023 Night in Naples

8024 Symphonic Fireworks

8025 Athens by Night

8026 Al Di La—Ray Charles Singers

8027 Crying Time—Ray Charles

8028 Love Songs of Mexico—Tony Mottola
8029—A Love Supreme—John Coltrane

8021

PARTIAL LISTING OF 4 TRACK STEREO TAPES

CAS-1099 Passport to Romance
CAS-1100 Symphonic Fireworks
CAS-1101 Tiajuana
CAS-1102 Roger Miller's Snng Book 7y
CAS-2050 Al Di La—Ray Charles Singers
CAS-2051 Love Songs of Mexico s
CAS-2052 Ray Charles—Crying Time ..
CAS-2053 John Coltrane—A Love Supreme
CAS-3000 A Night in Naples I
CAS-3001 Athens by Night

CAS-3002 Zambetas .

CAS-3003 Greek Folk Songs and Dances

PARTIAL LISTING OF 4 TRACK MONAURAL TAPES

TT-152 Pipe Organ and Passport for Romance
Symphonic Fireworks ... . .

1812 Overture
Swan Lake .. ... ..

TT-154 Tiajuana

Roger Miller's Song Book
TT-300 A Night in Naples
TT-301 Athens by Night ... .. ...
11308 EAMBELAR.. .. ..o e B s s
TT-303 Greek Folk Songs and Dances . .. ..
TT-528 Al Di La—Ray Charles Singers ... ...
TT-529 Love Songs of Mexico—Tony Mottola ..........
TT-530 Ray Charles—Crying Time ..........................
TT7-531 John Coltrane—A Love Supreme

TT-153

AURA SONIC CORP., 901 E. Clements Bridge Rd., Runnemede, N. ). DBOT8

self-

S TRE

JUST A FEW OF THE MANY NEW EXCITING SOUNDS AVAILABLE ON AURA SONIC

.. $4.95

$4.95

$4.95
$4.95

$5.95
$5.95
$5.95

... $5.95
.. $5.95

$5.95
$5.95
$5.95

$4.95

$4.95
$4.95

... $5.95
... $5.95

$5.95
$5.95

.. $5.95

$5.95
$5.95

.. $5.95

] Send me literature on Avudio S5pectrum Avuto Tape Player
i1 For information on available tape player territories

1 Send me literature on Aura Sonic Tapes
[l For information on available cartridge territories

MHAME

ADDRESS

cITY STATE ZIP CODE

~ Audio Spectrum'’s tape player has opened an &
entire new market for you! No complicated
installations . . . Installed in minutes by any-
one, nestles under the dash for convenience.
Tapes insert in seconds, play automatically.
If you want to enjoy a new business boom get
on the bandwagon for millions of car owners

LR BB 1 % _§ N ] h_*_'__----'--ﬂ----"

T T T T T S S S ST U S " S N —_ -
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Marek Says CARtridge to Equal
Disk Market in Five Years

NEW YORK—The prowing
tape CARtridge industry has lit-
erally taken the music industry
by storm. Whereas one vear ago
record manufacturers and pub-
lishers displayed scant interest
in the new medium, today there
is evidence of frantic activity to
get aboard the band wagon.

Some of the more astute rec-
ord manufacturers, of course,
have been wise to the potential
for quite a while, and the en-
thusiasm of these is reflected in
the recent statement in Billboard
by George Marek, vice-president

and general manager of the RCA
Victor Record Division.
Marek holds to the view that
the cartridge is a service people
want; that information at hand
proves this beyond a doubt, and
he foresees a cartridge industry
equal to records in dollar vol-
ume in another five years.
Marek elaborates on this bold
statement by predicting multiple
distribution. He also cited the
need for fresh, new personnel at
the artists and repertoire level—
people who could understand the
programming needs of this new

i ]

>

u " i ..‘.\

ey

JOHN ZACHERLEY, HOST of WNJR-TV's “Discoteen’ bandstand show,

market of buyers. Marek's views
coincided with the establishment
of a new department, headed by
Irwin Tarr, titled the Recorded
Tape Marketing Department.

These RCA Victor develop-
ments coincide with movements
among many other labels who
are eager to assure themselves a
share of the burgeoning car-
tridge market.

Jay Eyes
8-Track Field

NEW YORK—In the seven
years since the company’s in-
ception, Jay Electronics has
grown to the point where it now
encompasses background music
and CARtridge tape. In 1959
the firm began producing taped
background music for restau-
rants, hotels and other commer-
cial establishments. To program
their tape cartridges, Jay intro-
duced a “background music ma-
chine” called the Programmer.
This was made available on a
private brand line basis as well
as distributed through regular
wholesale outlets.

With the upsurge in the auto
tape cartridge field, Sanford Jay
expanded his organization in
1964 to include tape cartridge
duplication. Since then, the

THE EASIEST, THE BEST,
THE ONLY WAY
TO KEEP UP TO DATE -

THE TAPE TWINS

FRAEF|AR 18l

EAFE PARADE
THE

TIHUANA
BRANN

i 1

NEW TAPE RELEASES
AND
CURRENT TRADE
INFORMATION

ISSUED MOMNTHLY
(Digest Size)

COMPREHENSIVE COVERAGE of

Reel-to-reel, continuous loop, cartridge,
4-track and 8-track recordings

Subscription For

Both Only $%7.50
Per Year

$1.00

THE MOST

LIST-O-TAPES

THE COMPREMEMEIVI PRE-RECOEDED TAPE CATALODG

MARCH 1966
QUARTERLY

company’s library has grown to INCLUSIVE

800 available cartridges repre-

senting the catalogs of 10 major CATALOG

record labels including Mer- OF

cury, Command and ABC-Para-

mount. Although its present PRE-RECORDED
TAPES

listens to a Cal Tiader number on a tape CARtridge at New York's
Colony record store. Tex Wishik, center, tape manager for the outlet,
said the cartridge market is getting bigger and bigger . . . "the artists
that sell well in records are the ones that sell well in cartridges—
Frank Sinatra, Herb Alpert and the Tijuana Brass, and r&b music." At
right is Harvey Hepner, Colony employee.

tapes are all of the four-track
variety, Jay is closely watching
the development of the eight-
track playback units for the
time when he feels the demand
for eight-track cartridges will
warrant his firm’s expansion into
this area.

Presently, the Flushing, N. Y.,
corporation employs 60 full-time
workers to handle both the back-
ground music and the relatively
new auto tape cartridge business.
All Jay Electronics’ cartridges
are available to o.e.m. distribu-
tors.

OWER 5 000 LIETINGS BY TITLES AMD ABTIRTS

ISSUED QUARTERLY
(8%’ x 11'" Page Size)

MEMO ...
to: Mr. Business Man

Published By

PHONOLOG PUBLISHING DIVISION -
TRADE SERVICE PUBLICATIONS, INC.
2720 Beverly Blvd., Los Angeles, Calif. 90057
Phone: (213) 385-4211

““The recognized reference authority
for the recorded music industry.”

from: SMITH, INC.
Stereo Tape Player Div.

Zip code
helps
keep
postal
cQ§ts

Regardless of the business
you are in. ..

We Have Car, Bus, Home and
Office Continuous Stereo Tape
Players Which You Can Profit

STERED STERED

TAPE DUPLICATING

by

SELLING RENTING
LEASING INSTALLING

Inquiries Invited

i v
REEL & CARTRIDGE
i

PRODUCTION RUNS ONLY

| =

SMITH, INC.

Stereo Tape Player Diy.

UIEE I NG| S

ELECTRONICS INC.
226 Franklin Avenue, Hewlett, L.I. (516 FR 4-6600

2301 University Ave. S.E.
Minneapolis, Minn. 55414

SAY YOU SAW IT IN BILLBOARD

TC-34 Tape CARtridge Industry Report March 5, 1966, BILLBOARD
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Lear: Wizard of Cartridge Age

NEW YORK — William P.
Lear, president of Lear Jet
Corp., ignited considerable ex-
citement with the recent dis-
closure that he was entering the
automobile tape cartridge %ield.
The industries affected — rec-
ord, equipment and automo-
tive—had good cause to react
as they did.

It was Bill Lear, who upon
passing his 60th  birthday,
started manufacturing private
jet planes. He tooled up his
plant in Wichita and went into
production of the so-called busi-
iness jets. Experts in the field
predicted he would have no
buyers for a private craft that
sold for the “impossible™ figure
of $575,000.

Gets Motorola Plant

Lear is following the same
procedure in the car cartridge
field. He recently acquired the
Motorola warehouse in Detroit
and is now in the process of
tooling it for production of the
Lear-engineered cartridge. How
many will he need? Who will
buy them? How can he justify
his production schedules until
he knows what the market will
bear?

Lear's answer: “A vyear ago,
we went into production of jets
when I had my first two cus-

tomers. Today, Lear Jets 1is
more than $60,000,000 back-
ordered.”

In turning to entertaining
motorists, Bii Lear is back in
the business in which he made
his first fortune 37 vyears ago.
He recalls those days with
relish:

“It happened in 1928. 1 was
then with the Galvin Manufac-
turing Co. in Chicago, who was
making storage batteries and
“A" battery eliminators. I had
joined Paul Galvin's company
to make radio chassis for the
Hartman Furniture Co., then
one of the biggest outlets for
private brand radios.

“In the fall of 1928 | placed
the first car radio ever built on
Paul Galvin's desk. It created
some interest around the plant,
but the general feeling was
that radios in cars would never
go over. The chief concern was
that they would be legislated
out of existence for driving
safety reasons.

“Two weeks later, we made
a 100 of them to see what
would happen. Then, we made
another 100, and then we were
on our way to being in the car
radio business.

Name for Company

“It was a year later—Black
Friday, the day the bottom
dropped out of the stock mar-
ket—while Paul and 1 were en
route to a radio manufacturers’
convention in Atlantic City we
came up with a name for our
auto radio. We decided to call
it Motorola.”

Bill Lear was born in Hanni-
bal, Mo., on June 26, 1902. He
was raised and educated in Chi-
cago ("l never got past grade
school™). In 1950, he was
awarded an honorary doctor’s
degree in engineering by the
University of Michigan. Some
of the many honors bestowed
upon him include the Collier
Trophy, presented to him by
the President of the United
States in 1949 “for outstanding
contribution in aviation,” and
Sweden’s Bronze Thulin medal
(1960) for his achievements in
aviation,

He became the first man to
fly his private plane into Mos-
cow, “a story which hit the
front page of every newspaper
of the world on June 26, 195
the reason | remember it is be-
cause it happened on my birth-
day. It created a little stir. The
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WILLIAM P. LEAR

Russians knew | was coming
but the Americans didn't."”

Lear later joined the Grigshy-

Grunow-Hines Co. where Bill
Grunow subsequently manufac-
tured the Majestic radio.

Lear then went in business
on his own. With an investment
of $500, he formed the Radio
Coil & Wire Corp. In 1927, he
sold this firm to Paul Galvin
for a third interest in Galvin
Manufacturing Co. which later
had become Motorola.

In 1932, Lear turned back
his interest in Galvin, and
shortly thereafter arrived in
New York to enter the aviation
communications field as Lear
Developments. This firm
changed its name to Lear Avia-
tion, and then to Lear, Inc. In
1962, Lear, Inc. was sold to

Siegler to become Lear-Siegler,

Inc. Bill Lear’s interest received
approximately 519 million.

“When 1 came to New York
in 1933, Lear recalls, “it didn't
take me long to run out of
money. It was a little too early
for the aviation radio business,
and by spring of 1934, I was
flat broke.

“At that time, all-wave sets
had becomie the craze. 1 had
an idea for the simplified man-
ufacture of all-wave home radio
receivers and took it to RCA
Victor.

“It was Friday, April 13, on
the 13th hour—1 o'clock in the
afternoon—that E. T. Cunning-
ham, president of RCA Victor,
expressed great enthusiasm for
my proposal and bought the
idea.

“When | walked into Mr.
Cunningham’s office that morn-
ing, I was flat broke. At 1
o'clock that afternoon he gave
me a contract for $250,000 in-
cluding $50,000 in cash calling
for my services as a consultant
over a period of several years.

“The development which I

had brought to RCA Victor was
later known as "“The Magic
Brain,” During this period of
the all-wave radio fad, manu-
facturers needed a flexible ar-
rangement whereby mass pro-
duction concepts could be ap-
plied to making sets at varying
quality and price levels. It was
my idea to have the “rf" or
tuning portion of the set to re-
main the same in all units. If
you wanted a bigger and better
set, you would use the identical
tuning head, and then add bet-
ter audio, bigger speakers, and
finer cabinets.”

Now, well-armed with new
means to pursue his goal, Lear
continued to work on aviation
communications. He established
the firm bearing his name which
was the world's first to manu-
facture radio equipment for pri-
vate planes.

(Reprinted from Billboard of
April 17, 1965)
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! ORRTRONICS

.. Ehe finest of the B track high=

fidelity tape cartridge players

for automobiles,

planes; boats and hames

Compactness and perfect performance are prime requisites of automobile

tape players and cartridges. The Orrtronics player is of precision guality and
practically “pocket size” (744" x 234" x 744 "). The Orrtronics cartridge

offers two particularly desirable features: The tape passes over the playing
head horizontally, eliminating vertical road shock and improper track

alignment; and the built-in tape brake prevents free rotation of the tape and
resultant tape tangles and jams. These essential features, along with many

other experience-prompted innovations, make the Orrtronics
automobile eight track stereo player the only “sound™ buy. Inquiries
regarding this elite instrument are welcome,

a sound choice ...

ORRTRONICS,Inc.

P.0O. BOX 8654 « TOLEDD, OHIC

Tape CARtridge Industry Report
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MAGNETIC TAPE DUPLICATORS

7 MID

A Hollywood

M.T.D., founded in 1953. pioneered
a new industry and was the first
company organized to commercially
mass produce recorded lapes as a
specialized business. Later M.T.D. was
the first company to mass produce
J track tapes.

The company’s long experience which
has made possible constant develop-
ment in its tape duplication equip-
ment, techniques, and quality control
1s now focused on the setting up of an
eight track cartridge division. Com-

]}]v[iﬂn is scheduled for earlyv March.

M.T.D.s exclusive BIASONIC
PROCESS® will be

track [Iuplj{:uu__u'. the same process,

used in its 8

t:le.':-:igm':_l |1}-’ M.T.D. engineers, which

made the first 334 ips four track high

fidelity lapes possible,

Quality control checks are built into
every stage of the new system and
specialized checkout equipment is also
being built by M.T.D. engineers for

A
O

additional qua]ir}' control.

As a direct result of ils consistent hI:L:_fh
standards of quality M.T.D. is the

|Ll|‘f:|.1.ql lape flll'i“l’_“ﬂ[l’l[” im the world.

[ts new 8 track l_.'tlt'll‘ii]:i_"l'* division will
imherit and enhance this reputation

for tlualit}'.

An tllustrated brochure will be sent

11 !'[_"'I"[i[il_'*.*%[.

CLIFF WHENMOUTH

President

MAGNETIC TAPE DUPLICATORS
7925 Santa Monica Blvd., Hollywood 46, Calif.

TC-36

Rael - It's Lear Backwards -
New Duplicators

DETROIT — A new eight-
track duplicating firm, Rael,
Inc., has been started by two
former employees of the Lear
Jet stereo division. David Salah
and Dick Krause, who were in-
volved with the original plan-
ning and design of Lear's eight-
track tape concept, said they
started the firm because “there
is a need for eight-track dupli-
cators.”

Krause told Billboard that “in
spite of what some people claim,
there is not nearly enough eight-
track music available at the pres-
ent time. Many of the large cata-
logs do not mean anything yet
because lack of equipment and
proper facilities has made it im-
possible to produce any signifi-
cant number of tapes.”

Krause said that his firm 1s in
the process of building a new
plant and installing its equip-
ment. "“We are working with a
new type of high-speed duplicat-

CARtridge System
Opens a Whole

New Complex

NEW YORK — The CAR-
tridge system is opening up a
whole new complex of distribu-
tion, said Dave Seidman, head
of Metro distributors.

“Before, record companies
were able to reach only a small
potential of the complete buying
public for music. But, with the
cartridges, we'll be selling prod-
uct through not only record deal-
ers and departments, but auto-
mobile agencies, auto parts
stores, camera shops, gasoline
stations and home entertainment
centers never reached before.”

To handle the new market
complex, Metro Distributors has
added a new man to the staff
who'll concentrate strictly on
selling cartridges. Joel Fishler
last week completed the training
program of the company —
Metro is a factory-owned branch
of MGM Records—and began
duty. He will cover automobile
agencies and leading record
stores primarily.

Other MGM factory-owned
distribution branches in Chicago
and Los Angeles are similarly
deeply involved in the cartridge
field,

Seidman said that he's con-
vinced there's a fantastic market
for cartridges and that he may
eventually have to add another
salesman or two. He said that
Metro was in the cartridge busi-
ness with “both feet. We're all
hepped up about it, The public
is ready for it, the leading pro-
gressive dealers are ready for it."

DIVIDER CARDS !

You can now order all your
Divider Cards from our main
lisr. All ritles are available,

TAPES

FORTY FIVES

REGULAR 12 X 14
REVERSIBLE L.P.'s
REVERSIBLE "TOP FORTY"

We also have the new Presseal
mailer for albums, no stuffer
is necessary. Insert the album
press down the edges, apply
the address and mail it

'}
GOPHER

CORPORATION.
Box 812, Berkeley, Calif,

ATE BN BERS

Tape CARtridge Industry Report
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ing equipment and we have been
accepting quite a few orders.
However, we will make no exag-
gerated claims. Before the end
of March we will have duplicated
only about 2,000 eight-track
tapes. In April we will produce
4,000 to 6,000 and we will begin
turning out about 60,000 month-
ly in May. Eventually, after we
are able to become automated,
we should be capable of about
200,000 per month.

Krause added that expansion
of operations could eventually
make his firm big enough to
handle contracts of any size but
said that neither “we, nor any-

one else in this business, can
honestly make such claims at
present.”

Salah and Krause indicated
that the firm’s name, Rael
(which 15 Lear spelled back-
ward), does not mean that it is
in any way a subordinate of the
Lear-Jet Corp. Krause and
Salah said they own most of the
stock in the company themselves
and indicated that they had chos-
en the name only because it was
“short and easy to remember.”
They did add, however, that their
parting with Lear had been
amicable and they were hoping
“to do business with them.”

pioneered by
Nortronics!

4-Track

THE BIG NEWS FOR 1966

-made possible
with tape heads

B2L
8-Track

Maybe you've never heard
of Nortronics

. . . we're the world’'s largest manufacturer of tape
heads for the home entertainment field—and now—
when you listen to the exciting new in-car stereo units,
chances are you're hearing the music reproduced
through a Nortronics tape head!

Have you ever considered how difficult it is to faith-
fully play back music in your car—with vibration,
sudden starts, stops, jiggles and jars? Today's bril-
liantly engineered cartridge players make it possible,
and working hand-in-hand with the major equipment
manufacturers, Nortronics engineers have developed
a unique new family of tape heads for the cartridge-

type, auto stereo unit!

&

Next time you see an in-car
stereo player, take a peek
at the tape head . . . it’s
most likely one of ours!

~Mosrtnonics

8105-B 10th Avenue No. = Minneapolis, Minnesota 55427

March 5, 19466, BILLBOARD
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We're proud of our brood. Every one is a salesman, reach-
ing all facets of the tape cartridge market—Porta-Tape
cartridge plaver for the car owner; Marine Porta-Tape
for the boating market; TPI for the home. In fact,
Attaché is designed to help distributors sell to dealers.

The big boy of the family is Fidelipac, the pioneer and
still the leading cartridge in the field. He made his name
in broadcasting, where over 99% of the stations that use
cartridge equipment use Fidelipac. He sparked the
whole trend to cartridges in broadcasting, education,

1elePro Industries, Inc. / Cherry Hill Industrial Center/Cherry Hill. N.J. 08034/ Tel. 609-424-1234

background music and finally, in tape cartridge systems
for the general consumer. And he now sports a new
suit — a Delrm®* * case,

So, come on over and visit us. We'll help you reach the
vast cartridge market that's developed so suddenly and
in so many directions. We’'ll bring out the family and
have them entertain you — they're very musical, you

;{ n |
ow. *TelePro trademarks
“=*hipont trademark
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We
ut

the

show

the
road

and there's no stopping it
now. Car stereo is in and
the profit potential is un-
limited. Jay Electronics,
the leader in the field, can
show you how to convert
this potential into hard
cash.

11 years experience in the
stereo tape business has
given Jay Electronics the
technical know-how that
makes leadership.

We have:

A complete selection of
pre-recorded stereo and
mono tape cartridges.

Continuous tape cartridges
for background music
equipment.

An enormous up-to-date
library of pre-recorded
background music.

High speed tape duplicat-
ing facilities utilizing
Ampex equipment.

As well as facilities for the
design and production of
original equipment for pri-
vate label clients.

Electronics,

inc.

52 Bethpage Road
Hicksville, LL1., N.Y.
516 WE 5-8181

inquiries invited

WATCH FOR BILLBOARD'S NEW
WEEKLY DEPARTMENT FEATURE

TAPE CARtridge

Newws

—a full page of vital news coverage and product

highlights on the multi-million dollar new industry
with the MULTI-BILLION dollar future

Beginning March 12

Dealer Inquiries Invited

AUTO STEREQ TAPES

and

TAPE CARTRIDGE

FOUR and
EIGHT TRACK

for Car, Boat, Home, Office.
Complete Library of Music in
Continwous Sell Winding 4 and 8
Track Mono & Stereo Tape
Cartridges for all make players.

o ITCC 4 Track & Stereo 8
# Lear Jet Stereo B
¢ Autostereo

o Muntz-Stereo Pak
¢ Portatape

¢ Audio Spectrum
o RCA Victor Stereo 8

Sales-Service-Installations

550 West S54th Street New York, N.Y. 10019
212 — JUdson 2-6118

ITCC features the world's most complete catalog of 4 and B Rk S\
FI

track Stereo Tape Cartridges, bringing you the industry’s mest [RITIRH
popular labels—

ABC-PARAMODUNT HAMMNA-BARRERA FRIMA

AUDIO FIDELITY HORIZON ROULETTE
ATCD IMPULSE SEECD
ALM JOSIE SESAC
ATLANTIC JURILEE STAX
COMMAND KAFP SMASH
CRESCENDD KENDALL SPONEMN ARTS
DAMA LAURIE STARDAY
DEXTRA LIMELIGHT TICD

DoT MGM Z0TH CENTURY-FOX
EL-F1 MERCURY YAULT
ELEKTRA MOONGLOW VERVE

FoOCus MOSILE FIDELITY VEE JAY
FONTANA MUsSICOR YOLT
GLAD-HAMP NONESUCH WESTMINSTER
GRANMD AWARD PHILIPS (amd others)

featuring your favorite artists—

Herb Alpert and th= Tijuana Brass, Al Hirt, Jack lones, Enoch Light, Johnny Mathis,
Roger Miller, Andre Previn, the Righteous Brothers, David Rose, Sonny and Cher,
Roger Williams, Louis Armstrong, Count Basie, Tony Bennett, Pat Boone, Ray Charles,
Dum of Dixieland, Duke Ellington, Ella Fitzgerald, Connie Francis, Freddy and the
Dreamers, Gerry and the Pacemakers, Steve Lawrence, the Ray Charles Singers,
Nelson Riddle, Billy Vavghn—and hundreds of others.

WWW americanradiohistorv com

RECORD DEALERS...

DEPARTMENT STORES...

JEWELRY & CAMERA DEALERS...
AUTOMOTIVE SUPPLY HOUSES...
HI-FIDELITY & SOUND DEALERS...
ELECTRONIC EQUIPMENT DEALERS...

S

IS THE LEADING
INDEPENDENT PRE-RECORDED
TAPE DISTRIBUTOR IN THE SOUTH
AND SOUTHWEST!

e

TAPES FOR HOME AND CAR. ..
IN STOCK ... WITH SAME-DAY SERVICE!

Choose from such famous labels as:

A & M + ATCO + ATLANTIC + AUDIO SPECTRUM
CADET + COMMAND + CONCERTAPES + CRESCENDO
DOLTON + DOT-ELEKTRA + EVEREST + GNP + GRAND
AWARD + HAMILTON + HI FI + HORIZON + LIBERTY
MGM + MOONGLOW + MUSIC GUILD + MUSICOR
MUSIC TAPES + NONESUCH + PURIST + PRESTIGE
REPRISE + STARDAY + TAPEMATES + TEMPO + UNITED
ARTISTS + VEE-JAY + VERVE + WESTMINSTER + and
many others. . . .

R,
™

DISTRIBUTORS OF HOME & CAR TAPE PLAYBACK UNITS,
PORTABLE RADIOS, AND BLANK TAPE ON REEL AND IN
AUTO CARTRIDGES.

—Dealer Inquiries Invited—

- ans

(713) CApitol 7-2316

2702 Polk Avenue
Houston, Texas 77003
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corporatiorn

A Subsidiary of % Incorporated

...developers and manufacturers of high quality tape cartridges to
broadcast stations throughout the world for more than 10 years,

announces a

new cartridge designed
) especially for automobile
stereo tape players.

3

Features of AMERLINE'S tape cartridges:

Compatibility
AMERLINE cartridges operate in stereo players presently used

in the Ford system made by Motorola Corporation, as well as
others built to the same dimensional standards.

Exclusive 100% Tape Lock

Tape lock eliminates tape spillage, loose turns, and tape hang-
up problems in use, storage, and shipment. Thus, record com-
panies will be spared excessive warranty replacement costs.

Screwlock Construction

Assures permanent alignment of tape path and ease of
assembly.

Curved Contours
For greater safety, styling, and ease of labeling.

Hyperbolic Hub & Precision Pressure Roller

Provide smooth flutter-free tape flow and longer tape
wear.

I I

Delivered Complete to Tape Duplicator

Cartridges ready for high speed loading and assembly.
Eliminates timewasting sub-assembly labor.

Fast Facts About AMERLINE CORPORATION

AMERLINE CORPORATION has long been  many others. .. all in areas where magnetic
recognized as the leader in supplying com- tape is used.

ts to the t industry.
Sk P PR AMERLINE cartridges are covered by Patent
Numbers 2911215, 2921787, 3030041, as

AMERLINE is the largest manufacturer of reels well as other patents pending.

and containers for computer manufacturers.

AMERLINE’S engineering and sales consultant
AMERLINE’S customers include: IBM, 3M, staff will be pleased to serve your needs at
Ampex, Honeywell, Univac, Burroughs; plus  any time.

For Additional Information, Call or Wire Today!

AMERLINE CORPORATION

A Subsidiary of % Incorporated

1800 WEST FULLERTON AVENUE ° CHICAGO, ILLINOIS 60614 . (312) 348-4300 . TWX: 312-222-9410

www americanradiohistorv com
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ANOTHER
GREAT NEW
HIT aLBUITI

NITED
RTISTS

R E € O R D S

THE GROWING Glant!

U,

COUNT BASIE AND HIS ORCHESTRA

STEREO UAS 6480 MONO UAL 3480

TC-40 Tape CARtridge Industry Report March 5, 1966, BILLBOARD
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Last
Week
3
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Billhoard

TOP LP’s

* STM performer—LP's on chart 15 weeks or less registering greatest proportionate upward progress this week.

Title, Artist, Lubel B Wo,
GOING PLACES

Herh Alpert & Hh Inﬂ.,l-lﬂl.ll-'ll[ﬂ]n
) IF-“'II{I!F

WHIPPED CREAM & OTHER

DELIGHTS .........
Iﬂj.hnﬂt]ﬁlnu.llﬂtrﬂnm;ﬂlﬂlm

RUBBER HII.IL
Beatlas, Capliel T 2443 (M); 5T 2442 (5)

THE SOUND OF MUSIC. .
Soundirack, BCA Viclor LOCO 2008 (M); LSOD 3005 [5)

SEPTEMBER OF MY YEARS..
Frank Sinatra, Repeiss ¥ 1014 (M) 5 1014 {5)

ROGER HII.LER..I" Gﬂ'LDEH HITS .
MGS T7073 (M); SRS 67073 (5)

MY NAME IS BARBRA, TWO
Barbes Streisand, Columbla CL 2409 (M); €3 9209 (5)

THE MIRACLES GOING TO A GO-GO
Tamls T 267 (M); 5T 267 (%)

THE BEST OF HERMAN'S HERMITS
MEM E 4215 (M); SE 4315 (5)

THUNDERBALL
Seundtrack, Unitsd Artists UAL 4132 (M); UAS 5132 (5)

A MAN AND HI5 MUSIC
Frank Sinstra, Reprise 2F 1016 (W) 275 1006 (%)

SOUTH OF THE BORDER .. ...
Harh Alperr's Tiiuans Brass, ABM LP 108 (Mj; 5T 100 (5}

THE 4 SEASONS GOLD VAULT OF

Phillps PHM 200-19% (M) PHS 60019 [5)
MY WORLD . .

Eddy Ameld, RCA Victer LPM 3456 (M} LSP 3446 (5}

THE LOMELY BULL
Merb Alpert & His Tiusna Bram, m""'of‘k

BEACK TO BACK.
Righteous Urathers, Philles PHLP 4007 (M); PHLP 4009 (5}

TURN! TURN! TURN!
Byrds, Colembia CL 24548 (M}; 05 9284 (5)

DECEMBER'S CHILDREN .

Bolling Stenes, Lemidon LL IH'F I}-lll]: PI “'F ﬂj

TEMPTIN'-TEMPTATIONS
Gordy & 914 (M]; 65 914 (5

SUPREMES LIVE AT THE COPA.. .. ..

Motown &3& (M) 5T &36 (51

MY CHERIE
Al Martine, Capitel T 2342 (M) 5T 2342 !

WHY IS THERE AIR?
Bill Coshy, Warner Broa, 'W 1804 (M]: (Mo Steres)

MARY POPPINS
Semndirack, Vista NV 4026 (M} STER 4026 (5]

HOUSTON
Dean Martin, Repriss B 8181 (M); BS 4181 (5)

OUT OF OUR HEADS
Rolling Stenes, Londso LL 3429 (W), PS 429 [5)

HICHWAY &1 REVISITED. .
Wsk Dylan, Columbla CL 3389 (M); €5 9189 (5]

MY FAIR LADY
Soundtrack, Columbis KOL BOOO (M); KOS 2600 ()

Baatlen, Copitel MAS 2386 (M); SMAS 2306 (5)
WELCOME TO THE LB] RANCH. ..

Various Arfisty, Capltel W (M); 5W 2423 (5) .

MY KIHﬂ OF BROADWAY . i
Framk Sinatrs, Repriss F 1815 (M), #5 1815 (5)

MY NAME IS BARBRA
Barbra Sireisand, Columble CL 2336 (M); €3 9136 (5)

THEINCROWD.. ................
Ramsay Lewls Trio, Cadet CLP 757 (M); CLPS 757 if)

Lt
Iul Wik Titls, Artimt, Label & M,

@ 46
o o4
107

39

4]
51
53

43
74

56
63
44
&0

75
B4
62

&7
79
65

48
83
73
&6
&8

78

71
72

70
81
58

a7
80

76

ZORBA THE GREEK . .
Soundirack, 20th Cemtury-Fax TAM 2147 IM); TF3 4167 (5)

SPANISH EYES
A1 Martimo, Capitol T 2435 (M); 5T 2433 {f)

BALLADS OF THE CREEN BERETS. .
B/Sgr. Barry Sadler, BCA Victer LPM 2547 (W

LIF I547
JUST LIKE US!
Paul Ravars & the Raide, Columbia CL 2451 (M),

MOON OVER MNAPLES. i

Billy Veaghn, IIIILP!-IIIHMJHPHIIII:I]

LOOK AT US

Sonny B Cher, Atco 177 (M); 5D 177 (5)

MORE HITS BY THE SUPREMES. . .
Motawn 637 (M); § &IT (5

ROBERT GOULET ON BROADWAY .
Columbla CL 418 (M); CS 9210 (5)
HERE | AM

Dionms Warwick, Sceptar 531 (M); 5 521 (F)

FIDDLER ON THE ROOF
Original Cogt;, RCA Victer LOC 1043 (M]; LED 1893 (5}

SEE WHAT TOMORROW BRINGS.
Pefwr, Faul & Mary, Warmer Bres. 'W 1415 (M1 WE 1815 11
SINATRA "85 ..

Frunk Sinefrs, Reprise R 8167 [(M); RS A1&7 (E)
JAY AND THE AMERICANS
GREATEST HITS

Umited Artists, DAL 3453 (M); UAS &403 [5)

WHEN THE BOYS MEET THE GIRLS
Ssundtrack, MGM £ 4134 (M); SE 4334 (5)

THE BEST OF THE ANIMALS
MOM E 4334 (M); SE 4324 ()

HARUM SCARUM ... .......
Eiwis Prasley, BCA Vierer LPW 3488 (M) L“ Ill-“- HI

ONE HAS MY NAME.

Barry Youmg, Del DLF I-B:I"l I.H:I, HI.I' H-I»H |:l:|

Ventures, Doltem BLF 2040 (M) BST 5040 (5)
AMES BROWN PLAYS JAMES

ROWN TODAY & YESTERDAY ...
Smush MGS 17072 (MI: SRS &7072 (5

HANGC ON SLOOPY
McCoys, Bang BLP 212 (M); BLF 212 (5)

THEY'RE PLAYING OUR SONG. ... .
Al Wirt, BCA Victer LPM 3492 (M); LSP 3492 (5)

WORKING MY WAY BACK TO YOU
4 Seasons, Philiss PHM 200-201 (M}; PHS 600-201 (5]

YOU DON'T HAVE TO BE JEWISH.
Wartous Arfleis, Kapp KRL 4503 (M) (No Stereo)
ON A CLEAR DAY YOU CAN SEE

FOREVER . .
Original Cast, RCA Victsr LOCD 2006 (M); LSOD 2006 (5]

BEATLES VI
Capltel T 2350 (M); 5T 3258 (5}
ORGAN GRINDER SWING. ;
“Jimmy Smith, Yarve ¥ BE&T8 fr'lh TI'-I-IH! |I|
GOLDFINGER

Soundirich, United Arfich WAL £117 [8Ai; UAS 5117 (8]

PAPA'S COT A BRAND NEW BACG.

Jomes Brown, King %38 (M) Ma Stersa)

JOHNNY'S GREATEST HITS 387 (&)

Johnny “Mathis, Columbla CL 1933 .(M); €5 8434 {F)

HAVING A RAVE UF WITH THE
YARDBIRDS

MICHELLE o
Bud Shamk, Werld Pacific WP 1048 (M) WPS 21840 (3)

TONY BENNETT'S GREATEST-HITS,

VOL. 1l
Columbia CL TITI (M}; C§ 7173 (5]

THE BEST OF THE RAMSEY LEWIS
TRIO .,

Eplc LN 24177 (M); M 24177 (%)

Wia. en
Chart

This

i Record Industry Association of America
e seal of :-r'l'nf:uﬂnn as millien dollar LP's.

Lait
Wesk  Wesk:  Title, Artlet, Labal & Mo,

BEATLES "65
Capitol T 2228 (M); ST 2228 (3)

NAT KING COLE AT THE SANDS. .
Capital MAS 1434 [W); SMAS 3434 (5)

THE ROLLING STONES NOW! . ...
Lenden LL 3420 (M); PS5 420 (5)

DO YOU BELIEVE IN MAGIC
Lavin' Speentul, Kama Suirs KLP BOSD (M); KLPS 8030 [5)
LIJI-IH CARY SINGS YOUR ALL-TIME
AVORITE SONGS .

RCA 'ﬂﬂ-lrl.?ll aun (Ml LEF 3411 [5)

FOR ANIMALS ONLY
Bajs Marimba Sand, ABM LP 113 (M); 5P 4113 (%)

MORE HIT SOUNDS OF THE -

LETTERMEN
Capliol T 2428 (M); 5T 2428 (5)

THE BEST OF JIM REEVES, VOL. II.
RCA Vietsr LPM 34E2 (M), LSP 3483 (%)

THE SWEETHEART TREE
Johmny Mabkis, Morcwry MO 37041 (W) SR 61047 (5)
BOBBY VINTON SINGS SATIN
PILLOWS AND CARELESS. .
Eplc LN 34102 (M; BN 2783 5]
THE DAVE CLARK FIVE'S
GREATEST HITS

Epic LN T4185 (M); BM DATES (§)

YOU'VE LOST THAT LOVIN' FEELIN'

Hightesus Brathers, Philles FHLF 4007 (M}; PHLF 4007 (5)
THE MAN FROM LA MANCHA ...
Original Cast, Kapp NRL 4505 (M); KRS 4505 (§)

IT AIN'T ME BABE
Tortles, White Whale W 117 (M) 8 111 (5)

BOOTS RANDOLPH'S YAKETY SAX .
Monsment MLF BOOT (W SLP 1803 (39

SUMMER DAYS (And Summer Hmhl
Beach Boys, Capitel T J354 (M); DT (5}

THE “"NEW" LOOK.

Fomtalli Buss, Checher I.l‘ ﬂ'l"."l:-ll;l.i'l' I'l'll' ﬂ:l

MUSIC—A PART OF ME.

David MeCallem, Capital T 2432 lﬂh ﬂ' tﬂ! 1!]

LOVE SONGS5—MEXICO/S. A. . ...

Tony Meitols, Comemand RS BE§® (M) BRI 859 5D (3]

YOU WERE ON MY MIND . .......
We Fiva, ARM LP 111 (M}; 8P 4171 (8)

A TASTE OF TEQUILA
Marlack) Brats, Werld Pacific W0 1899

WP 21834 (5]
THE SCREEN SCENE

Patar MWers, I‘hl.ﬂlllﬂ'l.lllll-li[ll!rﬂ!'l“im

JENNY TAKE A RIDE
Mibch Ryder & the Detroll Wheels, Mew “htit?ﬁw{;jl

FAREWELL, ANGELINA . ...
Juan lln,'h‘lmui VRS 7200 (M); mrmnm

FLOWERS ON THE WALL. ........
Staller Bréthers, Columbia €L 284% (M) CE #3249 (5
MORE THEMES FROM THE JAMES
BOND THRILLERS
Roland Shaw Ork, Lemdon LL 3443 (M) PS 445 (5)

OUR TIME'S COMING
Dine, Desi & Billy, Reprise & 6194 (M} BS 4194 (5)

ANIMAL TRACKS -_
Animals, MGM I 4305 (4} 5§ 4305 (F)

JUST ONCE IN MY LIFE
Righteous @rethers, Philles PHLP 4008 [W); PHLP 4008 (3]

CAPE VERDEAN: BLUES,
Werace Siiver Guimtat, Blus Mete 4220 (M); 84720 ()

MANTOVANI OLE
Mantovanl & His Ork, London LL 3422 (M); PS 432 (5)

I'M A FOOL
Dine, Dusl & Willy, Rupeise R 6176 (M) RS 8176 (5)

THE GOLDEN HITS OF LESLEY GORE

69 E‘FERTHE-DT Lﬂ\l"EE A ELﬂ"'HH‘ 14 Mercury MG 21024 (M); SR 61024 (5]

the Flaybeys, “Liberty LEP

98 IT'S MACIC . 4
hmmnmmumﬁ}

97 THE MAN FROM U.N.C.L.E. &
Huge Mamianegre, mrumwmmurmm

91 MICHELLE 4
Billy Vaughn, Det DLF 367% {M); DLP 23479 (5}

94 WHERE DID OUR LOVE GO 77

THE VENTURES A GO-GO.........

Delten HLP 2037 (M}; B3T BOIT (5) LIES .

1

" Knkkorkocksrs, Challingn LP 423 (M]; ST 422 {5)

GETZ/GILBERTO .
Stan Gatr & Joas Gllbarts, 'H'-" L IH-l{lh Vii-R545 5]

THE ORBISON WAY .
Roy Grbisem, MGM E 4337 (M), 5§ 4372 (5)

FIVE O'CLOCK WORLD
Vegues, Co & Cu LF 1230 (M); (No Steres) -

Barfrs Streband, Colwmbls CL 2315 (W) - C5 2008 (3}

DEAR -HEART
Andy Williams, Columbla CL 3538 (Mi-.C5 9134 5)

| GOT YOU (I Feel Goed).. .
Jomss Brows, King 946 (M); (No Steres):
WEDNESDAY MORNING, 3 A.M.

4
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Siman & Garfunkel,. Columbia CL 7249 (M);-C3 9049 (5]

I'M THE ONE WHO LOVES YOU. ..
Dwan Martin. Raprise & 8170 (M3 RS 8170 (5)

BEACH BOYS PARTY:

Capitsl MAS 2390 (M}; DMAS 2398 (F)

TIJUANA BRASS
mnmlmmmuu.m:k1ﬂ.n£

ANDY WILLIAMS' NEWEST HITS . .

Columbia CL 2380 M) C "1R1 (3] .

THE FOUR TOPS SECOND ALBUM.

Maotown 634 (M) 5T 634 (5

MOM ALWAYS LIKED YOU BEST!.
Smothers Mrathars, Mercury MG 21081 (M); SR 1051 (5)

THAT WAS THE. YEAR THAT WAS

Tom Lokrer, Reprisa B 817% (M); RS &17% (3}

| LIKE IT LIKE THAT
Bave Clark Five, Epls LN- 24178 (M); BN 24178 (5)

uHILIH' ROSE .
Nat King Cele, Capitel T 1793 (M), ST 1793 (3)

KINKS KINKDOM
Repriee B &184 (M); ES &184 (5]

HOW GREAT THOU ART
Kabe Smith, BCA Yicter LPAM 3448 (M); LEF 3448 (5}

THE MEM IN MY LITTLE GIRL'S

Miks Dovglas, Eple LW H-lll ﬂh ‘Iﬂ Hll"m

HANGC ON RAMSEY!
amsny Lewis Tris, Cadet CLI

77

® 2
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Sepreman, Molowm MT &31 Mrr!‘-i:l:l ﬂ:-

HERE THEY COME.
Paul Revers & the Raiders, Cobumbis nu “ww&]

SOUNDS OF SILENCE
Simon B Gorfuskel, Columbls CL 2469 (M); CB ¥267 (5)

HERMAN'S HERMITS ON TOUR. ..
MEM E 4295 (M); SE 4295 (3)
THE DUCK

Jackin Lew, Mirwood MW TO0O (M]}; MWS 7000 (%)
TEE BAROQUE BEATLES BOOK. %
e AHLbe), Elskira IRL 304 (M1, EX3 rﬂn"
THE TOYS SING “A LOVER'S
CONCERTO" AMD "ATTACK". .. ..

BynaVeice LF #0023 (ML LF 90828 (5}

TODAY'S GREAT HITS:
Lawrsscs Walk, Dot DLP 2843 (M) DLP 25863 ()

LOUIE LOUIE ...
Kingzmin,

I‘ﬂﬂ!‘{ﬂhﬂlﬁl—]

FROM BROADWAY WITH LOVE. .
Nawey Wilsen, Capitsl T 2433 (M); ST 2433 (3)

OTI5S BLUE/OTIS REDDING SINGS

Wolt LP 4T (M); 50 413 (5)

& &4 -8 F =5 F "8

NO HATTEI WHAT SHAPE {"I"nur
Stomach's In) ., .

@O OO AARROPRPEAROHREPAOPEREOEEEC PEG PO PFEERGOGRREGE » GR BE

RIDIN' HIGH
mpressions, ABC-Paramewnt ABC 345 (M} ABCS 543 (5

MR. TAMBOURINE MAN ..
Byrds, Colombis CL 2372 (M); €3 9172 (F)

LIGHTHIH STRIKES
Low Christie, MGM E 4360 (M); S 4340 (5)

VILLAGE CALLER! ..
Jshany Lytls, Rivarside 400 (M); 9480 (3)

DON HO—AGAIN .
Reprive B 4104 (M), 05 4TBA (5]
MANTOVANI MAGIC ... .........
Mastovani & Wis Ork, Londsn LL 3448 (M); PS 448 (5)

THE BEACH BOYS TODAY!.
Capital T 7269 (M); 5T 2249 (5)
BEST OF LITTLE ANTHONY & THE-

IH'EHIAHI|.|“|.‘||“l|‘.|‘+.+'.ll
BCP DCL 3809 (M) DC5 8BO0% (5)

SPANISH GREASE.

Willie Bsba, Verve ¥V BEIT (M) VE-BEI1 (3)

GO AWAY FROM MY WORLD. . ...
Marlsnne Fuithfull, London LL 8453 (M); PS 452 (3)

THE VENTURES

l.n-lunummluum

IUHFIH‘ " " # 8 B ¥ 8 & & F § B F § 6@
n..u-m--p Hﬁ'lﬂlﬂhm'ﬂ.‘r

COMFORT HE

Curla Theesss, Stax LF 706 (M} 5D 70
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SOUNDTRACK SPOTLIGHT

an
e
THE SILENCERS

Soundtrack. RCA Victor LOC
1120 (M); LSO 1120 (5)

Eimer Bernstein’s cool fazz score and a
ﬂ'mth of better-than-average vocals by
Vikki Carr combine to make thiz an oul-
standing original soundtrack. Miss Carr's
**Santiago,” with clever lyrics and a Latin
beat, could make it as a single. Her ver-
sion of the title song is also  worth
catching,

@ POP SPOTLIGHT

THE BATMAN THEME
Markatts. Warner Bros. W
1842 (M); WS 1842 (5)

With their single “Batman Theme" riding
high on fhe Het 100, the group offers a
rocking, commercial album In  the same
vein as their hit. A discotheque winner
1hmuihnu1. the LP can’t help but spiral up
the charts.

“1like i
like dal|”

)

POP SPOTLIGHT

@ I LIKE IT LIKE DATI

Della Reese. ABC-Poramouni
ABC 540 (Mm); ABCS 540 (3)

The dynamic songstress displays her great
EME!I style in this exciting package of
gth raunchy and funky blues ballads. Her
command of these diverse blues sounds is
emphasized in ftwo tunes by Johnny Mercer,
“Travelin' Light'' and “Drinkin” Again,”
and her own swinging composition, “Ev¥'ry
Evenin’ Bluwes.'

POP SPOTLIGHT

% UNIGUELY YOURS
The Uniques. Paula LP 2190
(M)

This grovp is bound for bigger things. Thair
first album sparkles with soft beat funes
like "From Heaven fo a Heartbreak,” "All
These Thimgs,” “Treat Her Right.”" All are
right on fop of today's musical trends and
treated with a unigue style.

SEE ALBUM REVIEWS .
ON BACK COVER

36

Irank fomtaine

POP SPOTLIGHT

L7

You can’t guarrel with success. Frank Fon-
taine’s first five ABC albums made if, and
the sinth, with & strong U. 5. geographical
theme (''Califarnia, Here | Come," “Side-
walks of New York,” “Carolina in the
Morning,” ete.) should be an easy winner,

ALL TIME GREAT HITS

Frank Fontaine. ABC-Para-
mount ABC-541 (M); ABCS 541
(3}

e Three
ot HM.-‘.?;)-:-;

N

POP SPOTLIGHT

: THE THREE SUNS GREATEST

HITS

Musicor MM 2090 (M); M5
3090 (5)

The mellow magic of the Three Suns pre-
senfs here 1& of their ogreatest hlfﬁ—uuu-
length versions of “Peg o' My Heart Try
to Remember” and ‘‘The Third Man Theme.
A beautiful album that should bring dealers
steady sales for months to come.

L o

frris PR i
e Gavemagirge!

CLASSICAL SPOTLIGHT

STRAUSS: SALOME'S DANCE,
DON JUAN, TILL EULEN-
SPIEGEL

New Yark Philharmonic (Bern-
stein), Columbia ML 6222 (M);
M5 5822 (5)

Add these Strauss works to the Bernsbein-
Phitharmenic list of fine credits, The
“Eulenspiegel’” tone poem is forcefully,
colorfully told. Bernstein puts “Don Juan
through an exciting, exacting ﬁ““’ with
the 'Pginale reflecting perfectly the moving

tragic ending.

INTERMATIONAL SPOTLIGHT

FRANCOISE . . .

e = g
Francoise Hardy. Four Corners

FCL 4231 (M)

Francoise Hardy has a huge following in
France and a growing roster of fans in

the U. 5. In French, she simgs ~softly and .

beautifully '"'Ce Petit Coeur,”™ “L'Amitie"
and “Tu Peux Bien.'” Many of the tunes
an this album were written by her.

BREAKOUT aivsvras

% NATIONAL BREAKOUTS

JENNY TAKE A RIDE

Mitch Ryder & the Detroit Wheels, New Voice 2000 (M);

S 2000 (s)

6474 (5)

SUNDAY AND ME . . .

Jay & the Americans, United Arfists UAL 3474 (M); UAS

SOUL GALORE . . .

Jackie Wilson, Brunswick BL 54120 (M); BL 754120 (5)

% NEW ACTION LP’s

Theze new albums, not yel on Billboards Top LP's Chart,

have been reporfed oetting strong sales action by dealers

in major markets.

THEMES FOR THE “IN” CROWD . ..

Percy Faith & His Ork, Celumbia CL 2441 (M); C5 9241 (5)

THE ACADEMY AWARD SONGS . . .

Henry Mancini, RCA Victor LPM 4013 (M); L5P 6013 (5)

GOT MY MOJO WORKING . . .
Jimmy Smith, Verve ¥V B&41 (M); V 4-B&41 (5)

A TASTE OF HONEY & OTHER
GOODIES .

Yilloge Stompers, Epic LM 24180 (M); BN 246180 (5)

AN EVENING WASTED WITH TOM
LEHRER . .

Reprise R 6197 (M); (Mo Stereo)

L] ®

SHE'S JUST MY STYLE . . .

7435 (3)

SPECIAL MERIT PICKS

Special Merl? Picks are new releases of outitanding merlt which deserve ezporure and which
gould hawve commarcial succezs within their resoective categories of music.

@ POP SPECIAL MERIT

JORDAN CHRISTOPHER HAS THE
KNACK

United Artists UAL 3479 (M); UAS 6479
(5)

Christagher |5 mastly in the confemparary
feen groove, but he can deliver a ballad
like A Taste of Honey™ straight, and he
can find the r&r groove with “Too Late
for Tears."” He has a fairly clean sound,
and his appeal will not be confined to the
feen set. The arrangement of “'Between the
Devil and the Deep Blue Sea’ is particularly
imaginative,

@ COUNTRY SPECIAL MERIT

RAY EDENTON PLAYS UPTOWN
COUNTRY MUSIC

Columbia CL 2445 (M)

Edenton, who works on many of the fop
MWashville recording dates, has cut one of
his own here. [1's & fine package of ""up-
town'" wersions of couniry material=such
folk and hoedown-orienfed =tandards as Joe
Clark, Little Liza Jane and others. With
Edenfon are & group of great musicians,
including Boots Randoliph,

@ COUNTRY SPECIAL MERIT

A RAY OF COUNTRY SUN

Wade Roy. ABC-Paramount ABC 539
{M); ABCS 539 (5)

The flawless mellow wvocals of Wade Ray
are concenfrated on “"They GoMa Quit Kick-
ing My Dog Around,”” “0d Shep,” "1 Was
Just Walking Out the ODoor” and "The
Heart of a Clown.” Wade Ray is a standard
soller and this album will provide counfry
music dealers with bonus sales,

COUNTRY SPECIAL MERIT

MACK SANDERS AND HIS FRIENDS
Jubilee JGM 9002 (M); JGS P002 (5)

This album has two imporfant things going
for it—a brilliantly beautiful ""The World's
Saddest Man,” by Mack Sanders, that has
all the potential of a hit single record in
Easy Listening as well as :nuntrg music,
and "Big Wine-Covered House,” by Dave
Kirby, that should be a favorite on country
radio stations,

@ CLASSICAL SPECIAL MERIT

THE BAROQUE OBOE

Harold Gomberg/Columbia Chamber
Orch. (Ozowa). Columbia ML 6232 (M);
M5 6832 (5)

Master oboist Gomberg shows hiz virtuosity
here in these four pieces by Telemann, Wi
valdi and Handel. Inventiveness, imagina-
tien and high ' quality of parformance give
them a 3picy choice Hmrin?. Dzawa and
the chamber orchestra work with distinction.

www americanradiohistorv com

@ CLASSICAL SPECIAL MERIT

SCHUBERT MUSIC FOR VIOLIN AND
PIANO (3-12" LP)

Various Artists, Vox SYBX 549 (5); VBX
&9 (M)

Fine craftsmanship and zome equally fine
translations mark this three-lP package.
The four soloists excell in individual read-
In and present collectively a distin-
guished effort which preserves the com-
poser’s meaning in direct and simple ferms.

JAII SPECIAL MERIT

~ EL CHICO

Chico Hamilton, Impulse A 102 (M);
AS 9102 (S)

The prndig'ilnm drummer treats asight funes
te Lafin rtrhm:, and the combination of
his jazz background and the emotional Latin
beat provide a solid foundation for this
swmrnﬂ LP, Guitaris? Gabor 5zabo is fea-
fured; his salo on "People’ is the outstand-
ing cut in the albuwm.

@ JAZI SPECIAL MERIT

GOIN' OUT OF MY HEAD

Wes Montgomery. Verve V B&42 (M);
V 4.8842 (5)

Wes Montgomery plays some fine jazz gui-
tar. Some of the material, like ""Boss City"
and ""Twisted Blues,” is original. Maost,
though, iz Ffamiliar, There’'s "'Golden Ear-
rings,” It was & Very Good Year” and
“Chim Chim Cheree.” Arrangemenis are
Oliver Melsan's, and 'Ihll}l' serve as a fir
showcase Tor Mentgomery's falent.

@ JAZT SPECIAL MERIT
L

LATIN SHADOWS

Shirley Scott. Impulie A 73 (M); AS
93 (S)

Shirley Scoft’s jazz organ is relaxing. She
plays with Gary McFarland's group, and Mc-
Farland and Miss Scott produce a distinctive
sound. The ftitle song, McFarland’s composi-
tion, sets the mood. The oft-recorded "““Who
Can | Turn To?* gets a novel and exciting
interpretation,

@ GOSPEL SPECIAL MERIT

COWBROY CAMP MEETIN' IN THE 5KY

The Maorksmen. Jubilee JGM FO0T (M);
JGS 9001 (5)

The M.nrk:.menhiu.r! r|5|e-lllnlie mjl]:tllenlm?’
expostre—everything from the "Jimmy n
Show™ to syndicated TV shows. This could
lead to extra sales. They have a fine gos-
pel style with touches of western Flavor,
Tunes “Cowboy Camp Meetin’,”" “The Fam-
ilrmlfihlu‘* and a ftremendous '‘House of
Gold. "

Gary Lewis & the Finrhﬁy:, lil:ar‘ljr LEP 3435 (M); LST

JEALOUS HEART . . .

Connie Francis, MGM E 4355 (M); SE 4355 (5)

WIRRK

FOUR-STAR ALBUMS

The fourstar rating is awarded new

albums with sufficient commercisl po-
tential in their respective categories fo
meril being stocked by most dealars,
one-stops and rack jobbers handling
that category.

POPULAR
JUDITH

Soundirack. LOC 1119 (M); LS80 1119
iS)

IN THE REGINNING
Paul Revere and the Halders. Jerden
JRL 7004 (M); JRLS 7004 {(8)

LET'S GO WITH DON CORNELL
ABC-Parmmount ABC 537 (M); ABCS
537 (8)

LOW PRICE POPULAR

HERE'S STEVE LAWRENCE
Vocallon YL 73778 (8)

DANCE TO THE MUSIC OF WAYNE
KING HIS SAXOFHONE AND OR-
CHESTRA

Vocallon VL 73771 ()

INDESCRIEARBLE
Curtis Leach Longhom LP 003 (M)

COUNTRY STAR PARADE YOL. 1
Various Artists. Vocallon VL 73768

%)
CLASSICAL

SCHUMANN: LIEDERKREIS AND

OTHER EICHENDORFF SONGS
Dletrich Fischer-DMeskan/Gerald Moore
Angel 36166 (M); § 36166 (8)

RACH: THE WELL-TEMPEREIDy
CLAVIER/PRELUDES & FUGUES
MNOS. 1-8 BOOK 1

Rosalyn Tureck. Decca DL TI0120 (S)

YIVALDI IN SAN MARCD
Chomus and Orchestrm of the Teatro

La Fenice (MNegri). Phillps PHM 500-
0% (M); PHS 200-090 (%)

(Continued on page 38)
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INTERNATIONAL NEWS REPORTS
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® Continued from page 32

rich's former post as press man
for dance and entertainment music
will be assumed by Herfrid Kier,
who also handles Electrola’s clas-
sical and special production pub-
licity. Kier will be assisted by
Marianne Schoenfeldt and Christa
Wehlte. OMER ANDERSON

LONDON

The Animals’ first single for
Decca (“Inside Looking Out"), fol-
lowing their departure from inde-
pendent producer Mickie Most,
notched up more than 80,000 in
sales in its first week to give them

LTI

CHILE DEEJAYS
NAME WINNERS

SANTIAGO — Discomania,
top disk jockey show in Chile,
directed by Ricardo Garcia, pre-
sented the Annual 1965 Awards
to the most outstanding Chilean
artists. The ceremony and show
were held at the Chilean Cau-
polican Theater.

The winners are: The Ram-
blers, best pop orchestra; Pa-
tricio Mans, best folk singer;
Los Primos, best instrumental
group; Fernando Montes, best
male singer; Luz Eliana, best
female singer; Luis Barragan,
best arranger; Violeta Para, best
composer, and Cecilia and Pal-
mema Pizarro, the most popu-
lar singers of 1965.

RO O A LA RO

one of their highest chart entries,

at No. 11, The Animals may make
their next record in Beirut during
a seven-day visit for personal ap-
pearances starting March 30. . . .
Before the completion of its first
year as a British company in its
own right, CBS has sold more than
a million Bob Dylan records (sin-
gles and albums), Managing Di-
rector Ken Glancy has announced.
. . . George Martin's AIR unit of
breakaway producers has secured
Tony King as promotion manager
from Andrew Oldham’s Immediate
company. King moved on the
promise of opportunities to pro-
duce in the future,

There has been a fantastic rush
for tickets for the London produc-
tion of “Funny Girl," starring
Barbra Streisand which opens on
April 13, Impresarios Bernard Del-
font and Arthur Lewis are coping
with an unprecedented demand for
the first six months' run, expected
to be the limit of Miss Streisand's
stay in Britain. . . . “Free" tickets
for a special Duke Ellington con-
cert in Coventry Cathedral last
week fetched $35 each from ticket
touts. . . . American independent
Emduccr Jim Economides, now

ased in Britain, has signed ex-
Springfield Mike Hurst to assist
him in producing, particularly for
Jeff Kruger's Ember label. . . .
Still more developmenis in Dono-
van's uneasy recording career: he
has now recorded at EMI's stu-
dios under the supervision of
Mickie Most. . . . Pye recently
withdrew a Donovan single made
by Most when it was learned that
the producer’s product was com-
mitted to EMI in this country. Ef-
forts by Donovan to prevent Pye
releasing a track from one of his
albums as a single were not suc-
cessful,

Petula Clark will film a series
of six half-hour BBC-TV shows in
June during her London cabaret
stint at the Savov Hotel. . . . With-
in a week of a chart entry on
Stateside by America’s Mitch Ry-
der and the Detroit Wheels (“Jenny
Take a Ride”), the Noel Gay or-
gpamization negotiated for their
British debut early this summer.
. . . Following her recent success
at Paris Olympia Decca's LULU
has recorded track in French for an
EP to be 1ssued there and she will
return to France in May for a ma-
jor TV engagement, . . . American
publisher Aaron Schroeder has re-
turned for another lengthy stay to
the London office he established
last fall, CHRIS HUTCHINS

MEXICO

Although the disk-operated dis-
cotheques have been strongly op-
posed by the povernment and the
musicians union, the po-go craze
is steadily spreading. After having
pioneered the go-go recordings,
Orfeon signed a new contract with
Bill Haley who is very popular
and who just recorded his first
go-go LP, In another LP also re-
corded by Orfeon, he accompanied
with his Comets the Negro blues
singer “Big Jo" Tumner. . . . Other
records produced for the same
dance are: “Latin au Go-Go" by
the orchestra of Joe Cain (Musart);
“England a Go-Go,” with the
Animals, Herman's Hermits, the
Dave Clark Five, etc. (Capitol);
“Disco a Go-Go" with Enrique
Guzman, Los Johnny Jets, Los 4
Brilliantes, etc. (CBS);, “Go-Go
International” by Pablo Beltran
Ruiz, “Go-Go en rojo” with Los
Matematicos y “Cafe a Go-Go"
with different artists (RCA); “Aca-
pulco: Tequila a Go-Go" with
Sam the Sham, Birgitte Bardot,
the Beatles, Leo Acosta, Trini
Lopez, the Blue Diamonds (Phil-
1ps).

Ansonia Records, New York,
will press and distribute in the
U. 5. the 78-rpm records of RCA
Victor Mexicana. . . . Two impor-

tant radio corporations, Radio-
programas de Mexico and Radio
Mil decided to join their efforts
and to wunite into one company.
. . . Ray Anthony will record for
the Mexican Capitol and in their
studios in Mexico City an LP with
standard Latin melodies (“Besame
Mucho,” “Frenesi,” “"Cuando Cal-
ienta el Sol,” etc.). . . . On his way

home from India and Australia,
Bill Stanford, director of EMI, is
expected in Mexico, . . . Eduardo
L. Baptista, president of Pan Amer-
icana de Discos, spenlt a week iIn
Hialeah, near Miami, where the
Mexican Musart catalog is now
pressed in the new factory of Rec-
ords Distribution of America for

(Continued on page 38)

In San Francisco

HOTEL
BELLEVUE

at Geary and Taylor Streets

= =< i (e 2

TELEPHONE: GRAYSTONE 4-3600

Convaniantly |ocated in
the heart af San Francisco
s black from the airline
hus farminal,

# 750 luxurious modern
reams wilh both ond
thowear—frea TV,

# Daliclous food In fthe
new Pam Pam Coffes
Shop-Rastaurant, (24 hour
farvice.)

# The distinctive neaw
Reganl Reem for cock:
faily and entertainment.

# Conveniant driva-in
gorage with dirsci hofsl
anfrance.

& Bates frem:

/:ﬂf.ﬂ ﬂgsfﬁ g{"ﬂy{s

TELETYPE: SF 1067

Affiliated with the Hollywood Plaza, Hollywood & the Mayflower, Los Angeles

POP| CLASSICAL

ALL ROUND THE WORLD

RECORDS
EXPORTS

IMPORTS e

SPOKEN WORD

PRESSES » PROMOTES
MARKETS

THE GREATEST RECORDING ORGANISATION IN THE WORLD

LONDON, ENGLAND AND IN 45 OTHER COUNTRIES
March 5, 1966, BILLBOARD 37
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* ALBUM REVIEWS

e Continued from page 36

YIRGIL THOMSON: SYMPHONY OF
A HYMN TUNE: FEAST OF LOVE/
HOWARD HANSON: FOUR PSALMS

Mercury MG 50419 (M) SR 20429 (8)

BARTOK: SDNATAS NOD. 1 AND
NO. 2
Andre Gerfler & Edith Famadl. West-
minster WST 17098 (5); XWN 19098
M)

FREMCH CHAMBER MUSIC

3-12" LP's)
Loewenguth Quariel, Yox SYBX 570
(5)

BACH: KEYBOARD MUSIC (Com-
piete) VOL. T (3-12" LP's)
Martin Galling. Vox SVBX 5435 (8)

HAYDN: SONATAS FOR KEY-
BOARD, VDL, 1
Fritz Meumeyer, Yox SVBX 573 (8);
VBX 73 (M)

LOW PRICE CLASSICAL

HANDEL: NINE GERMAN ARIAS
Ellsabeih Spelser. Tumaboui TV 4024
(M); TY M024 § (8)

MOZART: PIANDO CONCERTO MND.
i5 & 11
Feter Frankl. Termabowt TV 4027
(M); TV 3017 § (5)

HUMMEL: PIANO CONCERTO IN

A MINOR, OP. B5/DOUBLE

CONCERTO IN G MAJOR, OP, 17
M. Galllng & 5. Lautenbacher, Turn-
mbout TV 4,028 (M); TV 34,028 § (S5)

MOZART: DON GIDVANNI-
EXCERPTS
Yarlous Artists,. Turnabouwi TV 4038
(M); TV 34030 S (5)

JAIZ

INTER-ACTION
Sonny Stitt & oot Sims. Cadet LP
T60 (M)

THE NEWBORN TOUCH
Phineas MNewborm Jr. Trio. Conlem-
porary M 3615 (M)

CYPEY "66
Gabor Smbo with Gary McFarland
& Co. Impulse A-105 (M); AS 9105
{5)

PSYCHICEMOTUS
;-ﬁ'md. Impulse A 92 (M); AS

TRAVELIN' LIGHT
Shirley Hom. ABC-Paramouni ABC
53 (M ABLCS 538 (5)

THE JAKI BYARD QUARTET/LIVE!

YOL. 1
Prestige 7419 (M)

HONEYBLUNS
Duke Pearson MNonel. Atlantic S
3BE (5)

INTRDODDUCING ERIC KLOSS
Prestige PR 7442 (M)

ASK ME NOW
Pee Wee Russell Quartet with Mar-
shall Brown. Impulse A-96 (M); AS

86 (S5)
FOLK

STATE OF MIND
Mark Spoelsirn. Elekira EKL 307
(M); EKS 737 (5)

LOYE MINUS ZERO/NO LIMIT
Saxons. Mirozonle AS 1017 (S); 1017

(M)
COMEDY

EVERYBODY GOTTA BE
SOMEPLACE

Myron Coben. RCA Victor LPM 353
{(M); LSP 3534 (5)

RELIGIOUS

HYMNS OF PRAYER
Kurt Kalser. Word WST 8317 (8)

BLUES

MANCEL LIPSCOMB YOL. 3
Arhoolle F 1026 (M)

THE ORIGINAL SONNY BOY WIL-
LIAMSON
Blues Classics 9 (M)

HOODOOD MAN BLUES: JUNIOR
WELLS' CHICAGO BLUES BAND
Delmark DL 612 (M); DS 9613 (S)

LOUISIANA BLUES AND ZYDECO
Clifton Chenler. Arhoolle F 1024 (M)

POLKA

LI'L WALLY: BARTENDER S0ONG

QUGFWra[

VEE.JAY
RECORDS

5
We wanled a
proven alou

VEE-JAY RECORDS boosts im-
pulse sales because it fgatur&s_pmren_perz___
formers in its albums, the proven overwrap
(Cryovac Y-Film) on its albums. This strong,
crystal-clear film has protected 300,000,000
albums from the rough and tumble of self-
service selling. And, in addition, this rugged
film is economical to use. Clincher: The
Cryovac Y-Film Program is the only proven
program designed to wrap up self-service
sales. Check into it!

Jay Jay 1086 (M)

L

the impulse package for self-service sales!
\ W. R. GRACE & CO., CRYOVAC DIVISION, DUNCAN, 5.C.

- film
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BREAKRKOUT sinGLESs

vw NATIONAL BREAKOUTS

NOWHERE MAN

Beatles, Capitol 5587

ELVIRA . ..

Dallas Frazier, Capitel 5560 (Blue Crest, BMI) (Houston)

GEORGIANA . . .

Princetons, Colpix 793 (Lucky Duck-L5C, BMI) (Milwoukee)

s REGIONAL BREAKOUTS

These new records, not yet on Billboard's Mot 100, have been

reported gefting strong sales achion
market(s) listed in parentheses.

THE PHOENIX LOVE THEME . . .

Bross Ring, Dunhill 4023 (Ludlow, BMI) (Chicago)

| DIG YOU BABY . ..

Lorraine Ellison, Marcury 72472 (Merpine, BMI)

(San Francisco)

SPOKEN WORD

TEMNESSEE
HART CRANE
Caedmon TC 1206 (M)

THE RECORDER GUIDE
Johanna E. Kulbach & Arthur Nitka.
Folkways FM 8357 (M)

10TH CENTURY FRENCH POETRY
Faul Mankin. Folkways FL 993 (M)

CHILDREN'S

THE NEW HOUSE
Helen Gene Purdy. Folkways FC 7073
(M)

WILLIAMS READS

INTERNATIONAL

CORAZON A CORAZION
Roberto Yanes. Columbia EX 5157

FADDS ¢ CANCOES
Varfous Artists. Monitor MF 455 (M);
MFS 455 (8)

THE DARK DUCKS SWING JAPA-
NESE FOLK SONGS
MonMor MF 458 (M); MFS 458 (S)

FEIS EIRANN: SINGERS & DANC-
ERS FROM IRELAND
MonhHor MFS 461 (8); MF 461 i(5)

TITO NO. 1
Tito Rodrigeez. Muoskor MM 2084
(M); MS 3084 (S)

GET TO KNOW MR. J. G.
Julic Gutierrez. JGF JGM 1802 (M)

TORAGEE: THE ROMANTIC
MUSIC OF ASIA
Varlous Artists. Epic LF 18042 (M)
BF 19041 (8)

SPOKEN WORD

THE MOST IMPORTANT NEWS

EVENTS AND FAMOUS VOICES

OF THE YEAR-PLAYBACK "&5
Various Artists. Decea DL 9153 (M);
DL 79153 (S)

LOW PRICE
ELECTRONIC SOUND

ELECTRONIC MUSIC
Varlous Artists. Turmabout TY 4046
(M) TV Mids 5 (5)

ANk

THREE-STAR ALBUMS
The three-star rating Indicates moder-

ate sales potential wilhin each record’s
music calegory.

COUNTRY

THE STANLEY BROTHERE—
THEIR ORIGINAL RECORDIMNGS
Melodeon MLP 7322 (M)

CLASSICAL

HAYDM: STRING QUARTETS,
YOLUME Il
Dekany Quartet Vox SVHEX 5580 (85):
VYBX 59 (M)

READERS. -SHOW BOAT TUNES "
AT TUMNES
10:40-1900
Vienna Symphony Ork. (Schoenherr),
Destio DET 3 5y D 423 (¢

MOORE: QUINTET FOR CLARINET
AHHITHIHF‘%J!:HIBIHA: STRING

QUARTET
David gim & New Music String
Quartet ; Walden EMIH:I Quartet. Deato
DET 64285 (8); D 435 (

SOLAR: 51X COMCERTOS FOR TWO
ORGANS

Marie-Claire Alain /Lulpl Ferdinando
a?li;‘?ﬂ&!} Musie Guild MG 127 (M)

LOW-PRICE CLASSICAL

HAYDM; TRUMPET CONCERTO /HORM
CONCERTO NOD. 2/0RDE CONCERTO
Various Artsis. Tormabout TV 4031

(M): TV 34031 5 (5)

MUSIC OF THE HIGH RENAISSANCE
IN ENGLAND

Pureell Consori of Volcea mu.},-nm.
Turnabout TV 4017 (M); TV 34017 § (5)
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by dealers in major

MR. MOON . ..

Coachmen, Bear 1974 (Menona, BMI) (San Francisco)

MY BABE . . .

Roy Head, Back Beat 580 (Arc, BMI) (Houston)

JUANITA BANANA . . .

Peels, Karate 522 (Tash, BMI) (Miami)

GLORIA . .

Shadows of Knight, Dunwich 114 (Bernice, BMI) (Chicago)

FROMTHE

MUSIC CAPITALS
OF THE WORLD

e Continued from page 37

distribution in the U, 8. . . . Three
days before Easter week, RCA
Victor Mexicana will hold a sales
convention at Puerto Vallarta,
organized by Guillermo Infante,
general sales manager. Expansion
plans will be announced by presi-
dent Louis Coutiolenc Jr.

OTTO MAYER-SERRA

NEW YORK
Steve Lawrence returns to the
Copacabana March 17. Shortly

after his engagement there, Law-
rence will team up with his wife,
Eydie Gorme, for a series of spe-
cial shows in the Midwest. . . . The
Highwaymen have a series of col-
lege dates lined up through March
and Arril. . . . Epic artist Enzo
Stuarti set for a March | guest
shot on Mike Douglas' syndicated
TV show. . . . Hypnotist Pat Col-
lins is recording a series of albums
for the Dunhill label. . . . Frankie
Michaels, the 10-year-old featured
actor on CB5-TV's “As the World
Turns,” will make his Broadway
debut in the Jerry Herman musical
*Mame." . . . Oriental dancing star
Morocco is slated to make her
m'nf,ing debut on MGM with Russ
Miller producing. . . . Marilyn
Stewart, formerly director of pub-
licity for Verve/Folkways, now
with 20th Century-Fox Pictures
home office publicity department
handling wire service and photo
syndicate contact. L
The Metropole will revive s
“big name" jazz policy on March
16 with Mongo Santa Maria in for
a two-week appearance. . . . Joe
Kovacs, Chicago musician, song-
writer and personal manager, has

joined Tim Gayle's public rela:

tions-record promotion firm on the
Coast. . . . Il Garner is play-
ing_ a.series of civic and college
concert engagements throughout
the U. S. this winter and spring
prior to leaving for a three-month
tour of England and the Continent
in late April. . . . Roulette artist
Shawn Elliott will star at the Liv-
ing Room starting March 21 for
two weeks. . . . Mitch Ryder &
the Detroit Wheels, New WVoice
Records artists. will concertize in
Dallas and New Orleans on March
12 and 18. . . . Xavier Cugat and
Charo have signed a two-year deal

SONS OF BACH
Varlous Artists. Turnabout TV 4026
iM); TV 34028 5 (5)

MHIELSEMN: VIOLIN CONCERTO, OQPUS 17
Tibkor Varga' Royal Danish Oreh, ( -
kow)., Turmabout TV 4043 (M); TV
043 5 (5)

JAZL
FORTRAIT IN SOUL
Valerle Capers. Atlantie SD 2003 (5)
FOLK

THE LORE OF LOY
Loy Van MNatter. Teak LVN 1001 (M

CHICAGD BLUES THE EARLY 1¥50%
Various Artists. Blues Classies 8 (M)

SPOKEN WORD
LIFE'S RAILROAD CROSSINGS
Rev. David Robinson. Jewel JOOO1 (M)
INTERNATIONAL

UKRAIMIAM SDOMGE L DANCES VOL.
Various. Monitor MF 4560 (BM);
480 {8) (&)

with the Caesar’s Palace in Las
Vegas and will start the first of
four four-week stints next Christ-
mas.

Peter Nero concertizing in the
East through March. . . . French
star Lynda Gloria, recently in the
Latin Quarter show, is currently
headlining at the Carillion Hotel
in Miami Beach. . . . Nancy Ames
begins a iwo-week return engage-
ment at the Royal Box on Feb. 28.
. . . Teddi King at the new Play-
boy Club in Boston until March
30. . . . Kathy Keegan set for a
iwo-weeker at the Hotel Diplomat,
Hollywood, Fla., starting March 6.
. . . Jerry Vale signed to headline
at the Twin Coaches, Pittsburgh,
May 20-28. , . . The Barry Sisters
at the Elmwood Casino in Wind-
sor, Ontario, until March 13. . ..
Leonard Feather's music column
will be handled by The Los An-
geles Times-Washinglon Post News
Service. It will now go on the
wires to more than 60 domestic
newspapers, 60 Eubl.’ﬂ:ntium over-
seas and 11 in Canada.

MIKE GROSS

OSLO

The Scandinavian representa-
tives for EMI met at an a&r con-
ference in Stockholm last week.
Participating were Kuort H. Mik-
kelsen and John Rasmussen (Den-
mark); Reino Backman, Wester-
lund; Matti Pika, P.5.0. (Finland);
Ivan Nordstrom (Sweden); and
Rolf Syversen (Norway). . . .
Discussions concentrated on how
to improve the already existing co-
operation between the four coun-
tries. . . . The EMI countries here
have issued “Michelle” from the
Beatles’ recent LP, Parlophone's
“Rubber Soul,” and in Norway the

~platter is on the parade. The ver-

sion by the Overlanders on Pye,
issued three weeks earlier, 15 al-
ready on top. .

Arne Bendiksen is also an artist
of Scandinavian fame, and partici-
pated in a big TV spectacular from
Gothenburg, Sweden, with the
world skating championships. . . .
Ase Kleveland, Norway's repre-
sentative at the Eurovision Song
Contest in Luxembourg March 3,
has recorded her winning song
“Intet er nytt under solen” by
Ame Bendiksen on Polydor, both
in MNorwegian and German, and
will later record an English and a
French rendition.

Kjell Myhre, father and legal
guardian of top Norwegian song-
stress Wenche Myhre, has now
confirmed the contract he has with
German Polydor. The company
has the right to distribute her rec-
ords all over the world, and ac-
cording to Myhre's Polydor rep-
resentatives in Norway, Nor-Disc,
may distribute her records here.
. . . The case between Kjell Myhre
and Ame Bendiksem A/S has not
yet been in court.

ESPEN ERIKSEN

TORONTO

The Mynah Birds are billing
themselves as the first Canadian

(Continued on page 50)
March 5, 1966, BILLBOARD
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CLASSICAL MUSIC

Electrola-E. Berlin
Step Up LP Efforts

By OMER ANDERSON

COLOGNE — Electrola is
continuing its series of highly
successful East-West German
classical productions with Albert

Lortzing’s operetta “Zar und
Zimmerman." :
The operetta, which pre-

miered in Leipzig (East Ger-
many) Dec. 22, 1837, is based
on the 1697 incognito trip to
Holland by the 25-year-old Czar
Peter the Great,

Electrola’s “Zar und Zimmer-
man” is being distributed
through its Klassik Kreis (Clas-
sics Circle), founded last year.
Members are permitted to sub-
scribe to Klassik Kreis produc-
tions at reduced price. The
three-LP album is being offered
at $12 through April 30, com-
pared with the post-subscription
price of $18.75,

East-West Blending

“Zar und Zimmerman” is
probably the smoothest blended
West-East German classical pro-
duction so far attempted. The
East Germans contributed the
setting—Dresden—and the mu-
sical organizations, the choir of
the Leipzig radio station and the
orchestra (Staatskapelle Dres-
den). Electrola supplied the di-
rector, Robert Heger, and the
artists.

Heger directed "“Zar und
Zimmerman" for the first time

Philly Unit Seeks
Ruling on Quartet

PHILADELPHIA — Phila-
delphia Orchestra Association
has submitted to arbitration its
action in refusing to accept the
resignation of four of its prize
musicians who also make up the
Philadelphia  String  Quartet.
The foursome resigned to take
up residence at the University
of Washington in Seattle.

The quartet requested they
be allowed to resign beginning
September, Under their con-
tract they may legally terminate
their contracts In September
1967. Composed of Veda Ry-
nolds and Irwin Eisenberg, vio-
lins; Alan Iglitzin, viola, and
Charles Brennand, cello, the
quartet has been playing to-
gether for five seasons. In Seat-
tle, the quartet will play 40 or
more concerts a Yyear under
university auspices, and would
also be able to continue its na-
tional and international tours.

Marguerite Long
Is Dead at 91

PARIS — Marguerite Long,
the celebrated French painist,
died at her Paris home on Feb.
13 after a short illness. She
was 91.

Winner of the Premier Prix
at the Paris Conservatoire, she
became the friend and inter-
preter of the most important
French composers, notably Ra-
vel, Debussy and Faure, and
was closely linked with contem-
porary music by her friendship
with Honegger and Milhaud.

Marguerite Long, after the
last war, created with violinist
Jacques Thibaud the Interna-
tional Music Competition which
bears their names. It awards
prizes every two years to young
pianists and violinists.

March 5, 1966, BILLBOARD

in 1908 at Ulm. Artists in the
Electrola production are Her-
mann Prey (Peter I), Peter
Schreier (Peter lvanov), Gott-
lob Frick (van Bett), Erika
Koeth (Marie), Annelies Bur-
meister (the widow Browe),
Nicolai Gedda (Marquis von
Chateauneuf), Fred Teschler
(Admiral Lefort), Siegfried Vo-
gel (Lord Syndham).

Electrola reports that the
Klassik Kreis has proved a high-
Iy successful formula for sell-
ing classical records in volume.
This applies particularly to
Maria Callas® *“Carmen,” the
Otto Klemperer 80th anniver-
sary record, and the "“Tosca”
album.

The operetta’s significance for
the world music trade is vastly
wider, however, than the mode
of its merchandising. It is further
evidence that the Communist
countries have emerged from
Soviet economic domination, at
least in the music sphere, and

(Continued on page 50)

LP Feafures
Many Arfists

HAMBURG — The German
weekly radio & TV program
magazine "Hor Zu" will release
its 100th LP this month, “The
Most Expensive Concert in the
World.” It contains tracks from
various top classical artists in-
cluding Callas, Sutherland, Te-
baldi, Oistrach, Menuhin, Van
Cliburn, Backhaus, Fischer-
Dieskau, Del Monaco and Von
Karajan. It is the first time in
Germany one album has con-
tained a collection of recordings
of different artists,

The magazine has been re-
leasing three LP's per month
on its own label ever since it
began publication September
1963, 90 per cent of which are
sold through dealers, 10 per
cent by direct mail by the maga-
zine's publishers. The distribu-
tion to the trade is through
Electrola and Teldec, whose art-
ists dominate the repertoire on
the Hor Zu label. Each record
company and its affiliates ap-
proached individual artists to
clear royalty arrangements,

RCA, CBC Combine

Talents on Centen’ial

By KIT MORGAN

MONTREAL — RCA Victor
and the Canadian Broadcasting
Corporation’s International Serv-
ice have announced a special
musical project to celebrate
Canada's Centennial. The joint
project will make available to
the public 17 albums by leading
Canadian composers, performed
by the best of Canadian mu-
sicians, recorded by the CBC's
International Service and re-
leased on RCA Victor's Canada-
International label.

The announcement was made
by George I. Harrison, vice-
president and general manager
of RCA Victor Records, and
C. R. Delafield, director of
CBC’s International Service, on
the eve of the International
Service’s 21st anniversary, The
International Service of the CBC
broadcasts on short wave daily
in 11 languages to Europe,
Australasia, the Caribbean and
Latin America and, in promot-
ing Canadian music abroad, has
made some 200 recordings of
Canadian music which are not
available commercially and can-
not be broadcast in Canada.

The joint RCA-CBC project
will be launched with the release
of a 45 r.p.m. single of a na-
tional anthem, *“Oh Canada,”
with both the traditional orches-
tral version and a new orchestral
arrangeraent, performed by the
Toronto Symphony, and vocal
versions in both English and
French by the Toronto Mendels-
sohn Choir., RCA Victor will
distribute the record to schools
and colleges and radio and TV
stations here, while the CBC
International Service will distrib-
ute it to Canadian Embassies
and representatives abroad and
to foreign radio and TV stations.

First of a Series

The release of the 17 albums
is the first series of a continu-
ing anthology of Canadian music
planned by CBC and RCA. The
seventeen 12-inch LP's will pre-
sent 42 works by 32 Canadian
composers, including such inter-
nationally known names as the

late Dr. Claude Champagne,
Oskar Morawetz, Harry Somers,
John Weinzweig, and Papineau-
Couture, performed by leading
soloists and orchestras, ranging
from the Halifax Piano Trio to
the Vancouver Chamber Or-
chestra. The series will be com-
pleted this year, in time for the
Centennial.

The CBC-RCA project will
result in the largest library of
music of, by, and for Canadians
yvet available to the Canadian
record-buying public. It is hoped
it will attract international in-
terest and acclaim for Canadian
music through RCA Victor's
world-wide organization and the
CBC International Service's
broadeasts to other countries.

Philly Chamber to -
Offer 21 Concerfs
And Gala Debut

PHILADELPHIA — A home
season of 21 subscription con-
certs and a gala debut perform-
ance are announced by the
newly created Chamber Sym-
phony of Philadelphia for next
season. The ensemble, directed
by Anshel Brusilow, who left
his concertmaster's post with
the Philadelphia Orchestra, will
open its first season with a con-
cert and ball on Oct. 2 at the
Academy of Music. Three series
of seven concerts each will ex-
tend the season through April
2, 1967.

In addition, the new musical
group will play seven concerts
at the New York Philharmonic
Hall, and for the last six weeks
of the 34-week season, will un-
dertake tours in the South, to
New England, and an extended
swing from Texas to Canada.

Samuel Flor is manager of
the new ensemble made up of
Philadelphians. Rehearsals start
in September and there will be
four preview concerts in Cleve-
land, Kingston, Ont., New Ken-
sington, Pa., and Ann Arbor,
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Retail Outlets.

This
Week

2868 (M),

(S), 36857 (M),

(51, 9422 IM),
BERG—Wozzeck

Berlin Op.
18991 /2 (M.

Schwarzkopf,

11. BERLIOZ—Les

(S), LC 3910 (M).

M,

Phila. Orch,
6178 (M),

{Karajanl : D.G.G.
M.

6186 (M),

i

ROSY AWARD TO
RCA’S ‘CARMEN’

NEW YORK — The Italian
newspaper and magazine record
review critics last week joined
those of Germany and the U, S
in honoring the RCA Victor
recording of Bizet's opera, “Car-
men,” when they named it Rec-
ord of the Year. Title of the
award is Premio Della Critica
Discografica Italiana. The opera,
conducted by Herbert Von
Karajan and starring Leontync
Price in the title role, with
Franco Corelli, Mirella Freni
and Robert Merrill, earlier had
won a similar award from rec-
ord critics of Germany and from
the U. 8. music critics in a poll
conducted by the Saturday Re-
VIEW,

Mich. Flor is already at work
seeking a summer home for the
new chamber symphony, and
he hinted that Philadelphia it-
self offered great possibilities for
outdoor concerts.

BEST SELLING CLASSICAL LP'S

Below is a list of best selling Classical LP's in top Classical

1. AN HISTORIC RETURN—HOROWITI AT CARNEGIE
HALL: Columbia (2-12") M25-T28 (5}, M2L-328 (M),

2. MAHLER—Symphony No,
mandy) : Columbia M25-735 (51, M2L-335 (M),

3. PUCCINI—La Boheme; Freni, Gedda, Adani, Sereni, Rome
Op. (Schippers) : Angel (2-12") 5§ 3643 (5), 3643 (M),

4, PRESENTING MONTSERRAT CABALLE-BELLINI AND
DONIZETTI ARIAS: RCA Victor LSC 2B68 (5), LM

5. HANDEL—Messiah: Schwarzkopf, Hoffman, Gedda, Hines,
Phil. Oreh. & Cho, (Klemperer) : Angel (3-12") § 3657

6. IVES—Symphony MNo. 4; American Sym, Orch, (Stokow-
ski) : Columbia MS &775 (5}, ML 6175 (M1,

CHOPIN—Ballades 1, 2, 3, 4: Ashkenazy: London 6422

Lear, Fischer-Dieskau,

(Bohm) : D.G.G.

9. OFFENBACH—Tales of Hoffmann; Gedda,
De Los Angeles, London; Blanc,
Paris Conservatory Orch., Duclos Cho, (Cluytens) : Angel
(3-T2'") S 3667 (5), 3667 (M),

BACH—Toccata & Fugue in D for Organ; Walcha: D.G.G.
ARC 73204 (5), 3204 (M},

Troyens; Crespin,

(Pretre) : Angel 12-12"1 5 3670 (5}, 3670 (M|,
PIANO MUSIC OF CRANADOS; de Larrocha: Epic 1310

VERDI—I| Trovatore: Tucci, Simionato, Corelli, Merrill,
Rome Op. (Schippers) : Angel (3-12"") § 3653 (5}, 3653

STRAVINSKY—Rite of Spring; R.T.F. Orch:
Nonesuch H 71093 (5), H 1093 (M,

15. BRUCKMNER—Symphony Mo, 3: Concertgebouw (Haitink] ;
Philips 9000068 (S), 5000068 (M),

SAINT-SAENS—Piano Concerti Nos, 2 and 4; Entremont,
{(Ormandy) ;: Columbia MS 6778 (51, ML

17. BEETHOYEN—Symphonies MNos. 8 and 9; Berlin Phil,
(2-12"")

VERDI—Requiem; Boston Sym, Orch, (Leinsdorf), Boston
Chorus Pro Musica (Pattersonl : RCA Victor (2-12"") LSC
7040 (5), LM 7040 (M),

BRUCKNER—Symphony MNo. 9; Vienna Phil,
London 6462 (5), 9462 (M),

ESPANA: MY, Phil, {Bernstein! : Columbia M5 6787 (5},

10: Philadelphia Orch, (Or-

Wunderlich,

(2-12") 138991/2 (5),

Di Angelo,
Benoit,

Chauvet, Paris Op.

{ Boulez ) ;

138807/8 (S), 18BBO7/8

(Mehtal :

Stratford Fest to
Include Concerts

TORONTO—The 1966 pro-
gram of the Stratford Shake-
spearean Festival in Stratford
includes a series of concerts,
both classical and jazz.

The concert series begins
July 10 with pianist Leon Fleish-
er as soloist with the National
Festival Orchestra. Jose Iturbi
is soloist July 17; July 24, so-
prano Phyllis Curtin is featured;
and July 31, the Festival Singers
of Toronto conducted by Elmer
Iseler present a choral program.
Cellist Leonard Rose 15 soloist
with the NFO Aug. 14; the Na-
tional Youth Orchestra con-
ducted by Walter Susskind per-
forms Aug. 21 prior to a Euro-
pean tour; flautist Jean-Pierre
Rampal is soloist Aug. 28. Three
operas, “Don Giovanni,” “Nich-
olas Romanov” and “The Dance
of Death” will also be presented
during the Stratford season.

The jazz weekend will offer
two afternoon concerts, by Duke
Ellington and his orchestra Aug.

(Continued on page 50)
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GOSPEL MUSIC

The Statesmen on
Jimmy Dean Show

By ELTON WHISENHUNT

NASHVILLE — The States-
men will appear on “The Jimmy
Dean Show™ March 4 in a
significant move which could be
the forerunner of coming net-
work exposure of gospel grnupb
The Statesmen, managed by
Hovie Lister, tﬂpﬂd the shnw in
New York Feb. 21-25.

The Statesmen have been on
two other network shows in the
past but in recent years no net-
work show has used a gospel
group. The appearance could
bring a surgence of popularity
of gospel groups with national
TV audiences.

The Dean show appearance of

MEN WHO READ
BUSINESSPAPERS
MEAN BUSINESS

the Statesmen was negotiated by
C. W. (Buzz) Wilburn, a friend
of Dean and Tom Egan, pro-
ducer of the Dean show.

Wilburn, formerly editor of
Music City MNews, country and
gospel consumer publication
here, left that post recently and
reactivated his Meek Enter-
prises, Inc., a public relations
firm,

Wilburn, who is doing promo-
tion work for the Statesmen and
Blackwood Brothers, said he is
negotiating with another net-
work show for., a Blackwood
Brothers appearance.

The Statesmen have in the
past appeared on network TV
on “The Arthur Godfrey Show"
and “The Tennessee Ernie Ford
Show.”

The group is composed of
Lister, pianist and manager;
tenor Rosie Rozell, lead singer
Jack Toney, baritone Doy Ott,
and bass James 5. Wetherington.
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‘Peace Be Still’
Has Sold Over
300,000 Copies

NEW ORLEANS — Fred
Mendelsohn, president of Savoy
Records of New York, said his
company released a religious al-
bum with James Cleveland and
the Angelic Choir in late 1963
titled *“Peace Be Stll" and to
date it had sold more than 300,-
J00 copies.

Addressing 100 retail record
dealers from five States at the

(Continued on page 42)
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GOSPEL ECHOES
CHANGE NAME,
ADD MEMBER

DAWSON SPRINGS, Ky.
—The Gospel Echoes have ex-
panded their group from three
to four and changed their
name to the Sn:!gu:lg Rambos.
Buck Rambo and wife, Dottie
Rambo, have added the:r daugh-
ter Reba, 15, to the group. The
other member is Patsy Jones,
21, It is probably the only quar-
tet in gospel music with three
female members and one male.
Gospel promoter Ken Duncan
reported the group “is riding
high now. They're doing a fabu-
lous job."
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Foreign Promoters Eye
Overseas Gospel Tours

By ELTON WHISENHUNT

NASHVILLE—Gospel music,
which broke the continental
barrier last year, with several
groups performing oOverseas,
continues to grow in that area
as well as in air play, record
sales and syndicated TV shows,

Ken Duncan, of Marion, Ill.,
who booked the overseas tours
last year, is arranging several
more this year with the Defense
Department,

But an interesting thing has
happened with European audi-
ences who heard some of the
gospel singing last year, While
the two groups who toured
Europe, the Rangers and Wendy
Bagwell and the Sunlighters,
played at military installations,
many European civilians heard
them.

As a result, some foreign pro-
moters are making inquiries
about commercial FEuropean
tours by U, §. gospel groups.
Said James Blackwood, leader
of the Blackwood Brothers:

“We are getting inguiries in
regard to public appearances
from England, Australia, Italy
and the Scandinavian countries.
It is only a matter of time be-
fore gospel quartets begin to
play concerts to civilian audi-
ences in those couniries.

“There has been quite an ex-
pansion in gospel music recently
— particularly in gospel TV
shows. All markets have shown
an increase. The primary ad-
vantage to gospel groups is ex-
posure, which results in more
record sales and concerts.”

Don Pierce, president of Star-
day Records, believes gospel
music is on the threshold of
great growth.

“The main thing is exposure,”
he said. “Many areas of the
country have never heard gospel
quartets before. Some bookers
and promoters ought to take a
chance in new areas and let
these groups perform.

“When the people see the ex-
citement groups like the Black-
wood Brothers and Statesmen
can engend:r on stage, they'll
say, ‘'IThis 1s entertainment.
Where have these groups been
all this time?’

“It's an educational process.
The rack jobbers who buy
products for the entire U.S. are
all in New England. They know
gospel music will sell in the
South, but they're not buying
the per cent they should for the
Southern customer.

“The market potential is
great and hasn't even begun to
be developed yet.”

Gospel TV shows continue to
grow, “Gospel Round-Up," a 15-
minute show in color featuring
the Chuck Wagon Gang and
the Rangers, which was begun
last September, is the first show
in color. It was in seven markets
at year's end and enters more
this month.

A half-hour color show, “The
LeFevre Family,” is in more
than 40 markets with more
steadily being added. Both are
produced by Programming, Inc.,
owned by the LeFevre Enter-
prises.

Other shows are:

“Singin’ Time in Dixie,” fea-
turing Blackwood Brothers, the
Statesmen, Oak Ridge Boys,
Speer Family, Stamps Quartet
and Rebels Quartet.

“Gospel Singing Jubilee,” fea-
turing Happy Goodman Family,
Florida Boys, Dixie Echoes.

“Gospel Favorites,” featuring
Klaudt Indian Family, the
Kingsmen, the Palmetto State
Quartet and various groups.

“Jubilee Gospel Singers,” fea-
turing the Frost Brothers, the
Weatherfords, the Georgians
and the Tallmen.

“The Prophets in Concert,”
featuring The Prophets.
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““The Blackwood Brothers
on the Jericho Road”

® JACKETS

FINEST QUALITY
COMPETITIVE PRICES

(RCA Camden CAL 933/CAS 933)
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“Breaking the Price Barrier
for PREMIUM Records”

The CUMBERLAND BOYS

RHONDA McMILLEN

MAYBE YOU'VE NEVER HEARD OF THESE PEOPLE .
BUT THEY'RE HAPPY TO TELL YOU THEY HAD THEIR
RECORDS MADE BY JUSTICE

JACKIE MARSHALL
WALLY VARNER

YOU HAVE HEARD OF THESE PEOPLE . . . THE WORLD'S
FOREMOST GOSPEL PIANISTS . . . THEY, TOO, RECORD
FOR JUSTICE

(WATCH FOR THE RELEASE OF A DUO-PIANO ALBUM BY WALLY VARNER & JACKIE MARSHALL)

HUNDREDS OF PEOPLE ARE RECORDING FOR JUSTICE
THERE MUST BE A REASON WHY . . .

FOR ALL THE ANSWERS TO YOUR RECORDING NEEDS WRITE TO:

RECORDING CO.

200 TWENTY-THIRD AVENUE, NORTH
NASHVILLE, TENNESSEE

“SETTING THE PACE IN NASHVILLE"
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Statesmen Score

With Showmanship
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THE STATESMEN—From left: James S. Wetherington, bass; Doy Ott,
baritone; Hovie Lister, pianist and manager; Jack Toney, lead, and

Rosie Rozell, tenor.

By ELTON WHISENHUNT

The Statesmen, who started
humbly 17 years ago, have been
a top group for years and are
riding the crest of a popularity
wave in gospel music they helped
pioneer.

The word “showmanship” de-
scribes best of all the dynamic
delivery, the bubbling enthusi-
asm, the perfect blending of a
song by the Statesmen, whose
home base is Atlanta,

Hovie Lister, already a legend
in gospel music, organized the
Statesmen in 1948 to sing on
radio station WCON in Atlanta.
Their career since then is gospel
music history.

They have been on national
radioc and two TV network
shows, and have been the sub-
ject of articles in numerous na-

tional magazines. They have al-

TV Producer
Starts New
Gospel Show

MNASHVILLE — Hal Smith
TV Programs, Inc., producers
of “The Ernest Tubb Show,”
has entered the syndicated gos-
Efﬂ music TV arena with a half-
our show featuring the Wills
Family of Fort Worth.

A. O. Stinson, president of
the producing company, finished
taping the first four shows last
week at WBAP-TV, Fort Worth.
The show, titled “Inspiration
Time,"” is in color,

The Wills Family, well known
in Texas gospel music circles, is
a group of 18 relatives ranging
in age from 12 to 8O,

Hal Smith, board chairman
of the producing company, said
the first market sold was Port
Arthur, Tex.
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ways been big crowd favorites
and have played to huge mobs.
They recorded for Capitol from
1949 to 1953 and have been
recording for RCA Victor since
1953.

The group is featured on the
nationally syndicated TV show,
“Singin’ Time in Dixie.” Lister
co-hosts the show with James
Blackwood, manager of the
Blackwood Brothers.

Lister, who is pianist and
manager of the group, is the
compelling force behind the
Statesmen. He has a unique
stage quality which, while hard
to define, achieves a rapport
with the audience as effectively
as any performer active today.

He has been so successful,
in fact, that many quartet em-
cees have copied him over the
yvears. Once Hovie began wear-
ing red socks on stage. Soon
many other pianists began wear-
ing red-socks. Hovie began wear-
ing suspenders. He was copied
again.

He was even copied in the
way he introduced members of
the Statesmen, or closed their
performance. His only conso-
lation has been that imitation
is the sincerest form of flattery,
or in this case leadership, for he
has been an outstanding leader
in gospel music. In addition, he
is also an ordained minister in

the Baptist Church.

Other members of the States-
men, all top singers, are Rosie
Rozell, tenor; Jack Toney, lead;
Doy Ott, baritone, and James
S. Wetherington, bass.
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“The Prophets in Concert’ NARAS Gospel
Is New GosPel TV Show

THE PROPHETS, who are featured in a new gospel TV show. Seated
are Joe Moscheo Il, manager of the quartet, and Jerry Goff, of Pro-
gramming, Inc. Stam:ling from left: Lew Garrison, tenor; Duane Allen,
baritone; Cecil Simmons, TV consultant; Dave Rodgers, bass; Roy
McNeal, lead.

By ELTON WHISENHUNT

ATLANTA — The Prophets
Quartet, for some years featured
on the LeFevre's “Gospel Sing-
ing Caravan™ TV show, has en-
tered the growing syndicated
gospel TV field with a show of
their own.

Producing company is Pro-
gramming, Inc., of Atlanta,
owned by LeFevre Enterprises.
Name of the show is “The
Prophets in Concert” and for-
mat is to tape it before a live
audience. with audience partici-
pation, first gospel show with
this feature.

The show will go immediately
into 18 markets available now,
said Joe Moscheo, manager of
the Prophets. Programming,
Inc., headed by Jerry Goff, ex-
pects the show to receive popu-
lar acceptance in many other
markets,

The first shows were taped re-
cently in black and white at
WEKYT-TV, Lexington, Ky.
Plans are to tape the show in
color soon.

Moscheo said the audience
response was so great when they
sought an audience for the tap-
ing that the TV station studio
was overcrowded. “We are now
looking for a station with larger
facilities,” he said.

He added: "Many thanks to
the people who have encouraged
us and who are co-operating in
every way to make it a success.

Thanks especially to Cecil Sim-
mons, our TV consultant, who
is doing a good job placing the
show, and Jerry Goff the pro-
ducer.”

‘Peace Be Still’

o Continued from page 40

second Delta Dealers Conven-
tion recently, Mendelsohn,
speaking on gospel product,
said:

“Who bought those 300,000
albums? And who sold  them?
Those of you who are not
handling gospel albums should
do so.

“Get gospel covers and put
them in your windows. Let the
people know you sell gospel al-

bums. Then watch your sales
go up.”
T
Gospel Music
Association

P.O. Box 1201,
Nashville, Tenn.

Individual
Members, $10

NARAS AWARD
NOMINATION

The Statesmen Quartet
With Hovie Lister

“All Day Sing &
Dinner on the Ground”
(RCA Camden CAL 916)

21, (IIJIIITEI mu LSTER

Don’t
Miss
The

Statesmen
on
ABC-TV's

“THE
JIMMY
DEAN
SHOW"
March 4

Bookings:
HOVIE LISTER

Atlanta, Gua,

Suite 109, Briarcliff Hotel

Phone:
873-2139
874-9711
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Music Award
Nominations

NASHVILLE—Three gospel
quartets and five soloists have
been' nomimated for the “Best
Gospel or Other Religious Re-
cording—Musical” award of the
National Academy of Recording
Arts & Sciences.

Winner of the award, based
on voting of NARAS members,
will be announced at a banquet
March 15 in Nashville. Other
NARAS awards banquets will
be held in New York, Los
Angeles and Chicago at the
same time,

The nominations:

Quartets: The Statesmen, "All
Day Sing and Dinner on the
Ground"”; Blackwood Brothers,
“Something Old, Something
New"; Happy Goodman Family,
“What a Happy Time.”

.Solists: Bob Ashton, “Son
of Living Faith”; Kate Smith,
“How Great Thou Art"; Mari-
an Anderson, “Just Keep on
Singing”; Tennessee Ernie Ford,
“Let Me Walk With Thee,” and
George Beverly Shea, “South-
land Favorites.”

Scripture Expands Gospel
Line, Opens Nashville Office

NASHVILLE — Scripture
Records, Newark, N. J., has ex-
panded its gospel activity by
!'jj pointing Ronnie Page as its

ashville a&r director and pro-
ducing a number of albums re-
cently in this city.

Page, who had produced for
Scripture on a fee basis, is on
salary now and has opened an
office for Ambassador Records,
parent company of Scripture, at
1314 Pine Street, Nashville.

In addition to turning out
gospel produce, he will also ex-
pand Ambassador's country
music line, add artists and turn
out product, in addition to pro-
ducing more gospel albums.
Page 15 a member of the Rang-
ers, which records on Scripture.
Page has recently turned out
albums by the following:

Sego Brothers and Naomi,
two albums; one was released
last month and the other is due
this month; Marshall Pack, sing-
er and reader whose poems and
readings are mostly his own
compositions; Carl Story, coun-
try-gospel singer; Martha Car-

‘Gospel Singing Jubilee’

NASHVILLE—"Gospel Sing-
ing Jubilee,” hour-long show
started in the fall of 1964 by
Show Biz, Inc., here, now ap-
pears in more markets than any
other syndicated gospel TV
show,

Jane Dowden, Show Biz vice-
president, said the show is in
80 markets, with a fourth of the
show sponsored by Stanback.
The rest is on an open-end basis,

In second place now in num-
ber of markets is “Singin’ Time
in Dixie,” which has been the
leader the past two years.

“Gospel Singing Jubilee” fea-
tures the Happy Goodman Fam-

NOTES

By ELTON WHISENHUNT

From- Jarrell McCracken, presi-
dent of Word Records: “Religious
records have to communicate a
meaningful - message to ple. If
they do not, they will fail." . . .
“Uncle Clyde,” deejay at 'WWIZ,
Lorain, Ohio, who has a pgospel

:
&

- music show, needs releases.

i e g i
great. 1 ter
of llm:i.thenll Dottie llmlxi, has
joined group, adds a luster.
. . . Incidentally, Bob- Benson, at
Heart Warming Records, recently
produced a new album with the
Fm'ﬁ'olp. . Heavy snow stranded
the hets on the Pennsylvania
Turnpike recently for two and a
half days!

Roger Kling, pianist and bari-
tone for the ViCounts, was hospi-
talized in Harrisburg, Pa., Hospi-
tal Jan., 29 with a nervous dis-
order. The ViCounts were on tour
in Canada and the Couoriers
rushed their lead singer, Neil
Enloe, to substitute, Neil is ver-
satile, played and sang with the
ViCounts for several days till Don
Baldwin arrived to fill in for the
rest of February. The group used
instrumental sound tracks for their
Appearances,

At the last national sales meet-
ing of Word Records, the sales-
men requested a solo album by
Hal Kennedy, country-gospel solo-
ist with the Dixie Echoes. Marvin
MNorecross, Word vice-president, pro-
duced the album in Nashville last
month for Words' Caanan label.
Kennedy had not only instrumental
backing but the Anita Kerr Singers.

——vo W AMmericanrEoireiT TIITT

Now in 80 Markets

ily, the Dixie Echoes and the
Florida Boys. A guest quartet
is used on most shows. Quartets
which have guested include the
New Harvesters, the Singing
Rambos, the Sego Brothers and
Naomi, the Couriers, Jake Hess
and the Imperials, the Klaudt
Indian Family, the Chuck Wag-
on Gang and the Rangers.

Although the show is pro-
duced by Mrs. Dowden, she de-
pends on Les Beasley, leader of
the Florida Boys, to keep the
show running as to format,
theme, pace and talent co-
ordination. Mrs. Dowden attrib-
utes success of the show to its
fast pace,

The show is taped at WSIX-
TV studios in Nashville. The
quartets come in every two
months on a Monday and do
10 shows by Thursday, then
leave to keep their personal

.appearance dates. They return

the following Monday and tape
another 10 shows and then are
finished for two months.

(MUSICAL)

NOMINATED FOR 1965

Grammy Award

BEST GOSPEL OR OTHER
RELIGIOUS RECORDING

son, country - gospel soloist;
Wendy Bagwell .and the Sun-
lighters, three albums; the Van-
guards, an 'album of Baptist
hymns.

Page said he is also negotiat-
ing with some other gospel
groups for albums on Scri
on a free-lance basis, rather than
as exclusive artists.

Baldwin Signs
Troubadors

HARRISBURG, Pa. — The
Christian Troubadors, of Mo-
desto, Calif., have signed an
exclusive booking contract with
Baldwin Associates and will
move here soon, president Don
Baldwin announced last week.

The Christian Troubadors are
a c&w-gospel quartet. “This is
our first endeavor with a coun-
try-gospel group but we feel
reasonably sure we can market
them on a npational basis,”
Baldwin said.

The Christian Troubadors
made a two-month tour of Far
East U. 5. military bases late
last year. They entertained serv-
icemen in 10 countries.

Besides promoting gospel
sings, Baldwin is also president
of Hyntone Records, which re-
cords the Couriers, the ViCounts
and other groups.

NEW GOODMAN
FAMILY ALBUM
BEING RUSHED

NASHVILLE—Marvin Nor-
cross, vice-president of Word
Records, Waco, Tex., will be in
Nashville this week (1) to pro-
duce another album with the
Happy Goodman Family. The
Goodmans, who signed with
Word last year and is released
on the Caanan label, has proved
to be one of the biggest record
sellers in gospel music and one
of the most-in-demand groups
at concert appearances. Norcross
said the album will be rushed for
April release.
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The Happy Goodman Family
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order from

CAS 92628
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Skylite and Sing Sold For $333 000

By ELTON WHISENHUNT

ATLANTA — Joel Gentry,
sales manager of Pathway Rec-
ords, Cleveland, Tenn., last week
announced that he had bought
Sing Records and Skylite Rec-
ords for $333,000, making his
company the largest gospel mu-
sic record operation in the
world.

The purchase concluded sev-
eral months of negotiation, Gen-
try will use the name Sing Re-
cording Co., Inc., and have his
home office in the LeFevre-
Sing Building in Atlanta.

(En:ntr},r bought Sing from the
LeFevre Enterprises and Skylite
from Statesmen-Blackwood En-
terprises, owned jointly by the
Statesmen and Blackwood Broth-
ers quartets. Included in the
purchase is J. D. Vaughan Pub-
lishing Co., song book and sheet
music publishers owned by the
Blackwood Brothers, and Tem-
ple Recording Co., the custom
division of Skylite.

Main stockholders in the
Statesmen are Hovie Lister,

James S. Wethcnngmn and Doy
Ott, Stockholders in the Black-
wood Brothers are James Black-
wood, Cecil Blackwood and
J. D. Sumner.

J. D. Sumner, Memphis, had
managed Skylite Records, and
Meurice LeFevre had headed
Sing Records.

Perdue Stanley, Chattanooga,
regional sales representative for
Pathway, succeeds Gentry as na-
tional sales manager of Pathway.
Gentry said Pathway will be ex-
clusive sales agent for his com-
pany and Pathway would set up
national and international dis-
tribution,

The purchase includes 248
master tapes, 112 from Skylite,
106 from. Sing and 30 from
Temple. Artists represented are
the Statesmen, Blackwood Broth-
ers, Stamps Quartet, Oak Ridge
Quartet, Rebels Quartet; the
Harvesters, on Skylite; the Le-
Fevres, the Goss Brothers, the
Prophets, Blue Ridge Quartet,
the Johnson Sisters, Sego Broth-
ers and Naomi, Wendy Bagwell

Be Sure to Hear

"WHERE NO ONE STANDS ALONE"

Words and Music by: Mosie Lister

Currently Available on Recordings by:

DON GIBSON—RCA
STATESMEN—Skylite

JIMMY DAVIS—Decca
BLACKWOOD BROTHERS—Skylite
LORETTA LYNN—Decca

GOOD TWINS—Custom

REBELS QUARTET—Sing

SIX POINTS CHOIR—Monitor
DAVE RICH—Mercury

SWANEE RIVER BOYS QUARTET—
Singcord

THE SOUTHERN-AIRES QUARTET—
MEGA-Sound

KLAUDT FAMILY—Family-Tone

CRUSADERS QUARTET—
(0'Brien's Record

(’NEAL TWINS—Peacock

IOYCE & DAVID GOODWIN—
Heartwarming

VALLEY SINGERS—Impenal
CHUCK WAGON GANG—Columbia
REV. FRED ADAM—Sacred Knof
THE BROWNS—RCA

WALLY FOWLER—Decca

RITA FAYE—Capitol

IACK HALCOMB—Capitol

FARON YOUNG—Capitol
CHRISTIAN BROTHERS—Capitol

JORDANAIRES—Capitol
Published by:

MOSIE LISTER PUBLICATIONS

Tampa, Florida

The Next Big

Name in Gospel Music

THE

G055

BROTHERS

For Personal Appearance
Availabilities Contact:

James Goss
23 Sunset Circle
Cartersville, Ga.
Phone: AC 404—382-3309
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and the Sunlighters on Sing, and
the Speer Family on both Sing
and Skylite.

As part of the purchase, these
groups are now under contract
to Gentry's company: Stamps,
Oak Ridge and Rebels quartets,
the LeFevres and the Goss
Brothers.

Gentry said he would retain
the label names and his Sing cor-
poration would be parent com-
pany operating all three. Gentry
s¢ to work immediately on pro-
duction soon after the signing,

He went to Nashville (22) and

produced an album with the Oak
Ridge Quartet.

Gentry, 35, began work with
Station WOQIK, Jacksonville,
Fla., in 1957 after returning
from Army service. He was a
deejay playing country and gos-
pel music.

He went to Sing as a sales-
man in 1960, became their sales
manager in 1963 and in 1964
became sales manager of Path-
way Records when Pathway
tock over distribution of Sky-
lite and Sing.

Gospel Albums

Cut in 1936
Still Selling

NASHVILLE — Columbia
Records has released three of
the early albums by the original
Chuck Wagon Gang on its low-
priced Harmony label, Don
Law, Columbia’s Nashville a&r
director, said last week.

The Chuck Wagon Gang is
in its 30th vear with Columbia,
longest of any artist or group on
that label.

Law said the Harmony re-
leases are an excellent example
of the sale longevity of gospel
product. “Albums cut by the
Chuck Wagon Gang 30 years
ago are still selling,” he said.

Law remembers the Chuck
Wagon Gang when they were
first trying to get a start in re-
cording 32 years ago. Law was
then branch manager in Dallas
and the group came to see him
from their h{:rrnemwﬂ of Lub-
bock, Tex.

Hnwe:\rer the two Carter girls
were in their early teens and
Law found their voices too im-
mature. He told them to come
back in a year or two. Within
Iwo years they began recording
country music for Columbia and
later switched to gospel music.

Founder of the group, D. P.
Carter, died in 1963. Present
members are Anna, Rose and
Roy Carter; Jimmy Wesson and
guitarist William Gordon. Gor-
don is married to Anna.

GMA Meeting

NASHVILLE—Next meeting
of the officers and directors of
the Gospel Music Association
will be at 1 p.m. April 4 at
Capitol Park Inn here. The
meeting time was changed from
6 /p.m. to 1 p.m. to allow more
time to conduct business,

Shade Agency

MYERSTOWN, Pa. — Al
Shade, DJ on stations WHVR,
Hanover, Pa., and WLBR, Leh-
anon, Pa., recently opened the
Al Shade Agency to specialize
in packaging country and gospel
music shows. Shade also has a
promotion agency and manages
a number of acts.

www americanradiohistorv com

SING SIGNING—Joel Gentry, left, hands Meurice LeFevre, seated, a
$40,000 check as part payment for Sing Records. Attorney Lynwood
Maddox is at right. The transfer was concluded Feb. 21.
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THE HARESTERS QUARTE

. Making New Friends for Gospel Music
With Young People Thruout the Land!

For Booking Arrangements:

RON BLACKWOOD
Box 8041, Charlette, N. C.

Phone AC 704—B33-1544

THE

el M X" OO 0O

QUARTET

The Unique
Gospel Sound!

Bookings:
Joe Moscheo, Il
Box 5055
Knaxville, Tenn.
Phone AC 515—
689-1577

when answering ads . . .
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‘Pirate’s’ RGB Fans
Applaud C&EW Music

LONDON—James Murphy,
a 6-foot-5 Texan who settled in
England as a deejay for the
“pirate” radio station, Caroline
North, took the bull by the
horns recently and played two
hours of country music on his
late night r&b show.

Murphy, known as Big Jim
Murphy and Murph the Surf,
said, as a result, “there was
such an overwhelming demand
for a weekly c&w show,” he
hopes to get a regular one on
the air soon.

His show, “The Midnight
Surf Party,” broadcast from
midnight to 2 a.m., is heard
throughout the British Isles and
many parts of Europe. Murphy
said he has regular listeners in
Spain, Germany, Poland, Fin-
land and several other European
countries,

Murphy said:

“l1 must emphaize that the
two hours of country music
was at midniﬂﬂ on a show
catering to r&b fans. Many
people who wrote in just hap-
pened to listen that night; many
were regular listeners and others
purposely stayed up to hear it!
}u'.fh?t more could a deejay ask
or

Murphy said he decided to
play country music on his show,
which is the “rave" show of
Europe, because he had been
associated with c&w in San An-
tonio and other Texas cities and
:‘I got lonesome for c&w music.
‘So, risking the loss of my

JIM MURPHY

strong r&b audience, I dug out
of our library all c&w albums 1
could find. As a result, the Brit-
ish Isles and many parts of
Europe heard two full hours of
real c&w—some for the first
time."

Murphy said the only coun-
try music broadcast in Europe
15 on the U, §. Armed Forces
Metwork, “which can't be heard
clearly in England,” and 15
minutes of “pseudo c&w from

DISK ROYALTY NASHVILLE SCENE

TO FAMILY
OF A FRIEND

BAKERSFIELD, Calif. —
Wynn Stewart has instructed
Capitol Records to send all his
proceeds from his latest single,
“The Tourist,” to the widow
and children of Curtis Leach.

Leach, formerly of California
who moved to Dallas last year,
died Dec. 14. He was a well-
known composer and artist for
Longhorn Records. Leach wrote

“The Tourist.”
0 O 0 TRV G B0

British Broadcasting Co. each
Saturday afternoon.”

Murphy said he talked with
his station's managing director
concerning a two-hour c&w
show, “Big Jim Murphy's Coun-
try Show,” on Saturday nights,
and “it looks as though some
country music will get through
to Europe via a Texas pirate.”

Murphy said he will need help
on new and old releases from
artists and labels, continuing
support on new releases, “hello,
there” type from country artists
and open-end taped interviews
from artists.

He also asks for photos and
biographical sketches on artists.
His mailing address is: 66A
Topping Street, Blackpool, Lan-
cashire, England.

Radio Caroline MNorth, first
and largest of the “pirate” radio
stations, broadcasts from the
high seas three miles off the
British coast. DJ's on it spend
two weeks on duty, then fly
back to London for a week.

Evolution of a song: Some years
back, “Funny How Time Slips
Away” was recorded as country,
and hit in the pop field. Now Hi
Records” Ace Cannon has recorded
it pop, and reviewers have picked
it to break r&b. Says Hi president,
Joe Cuooghl: “I don't care what
category, just so it breaks."”

Emest Tubb has a big promoter
in Norma Barthel, Roland, Okla.
She mails out a printed booklet
on Tubb every few months. . . .
United Artists star Del Reeves
may be signed to a movie con-
tract in March by United Artists,
parent company of the disk label.
. . . Faron Young, Archie Camp-
bell and Skeeter Ldav.s entertained
1,600 inmates at the State Prison
in Nashville last week. . . . Tex
Clark, of Brite-Star Promotions,
Newbury, Ohio, reports deejays
can get J Dollar's latest,
“Stop the Start,” from him.,

Importance of the WNashville
sound hits home when things like
this happen: MGM Film Corp.
had the Jordanaires and Nashville
musicians Floyd Cramer, Buddy
Harmon and Bob Moore come to
Hollywood to record the musical
soundtrack of Elvis Presley's
next movie.

Kitty Hawkins guested on the
“WGN Barmm Dance” in_Chicago
recently. Her “Goodbye, Vietnam”
is being released in Australia. . . .
David Houston was the guest on a
recent “Bill Anderson Show,” syn-
dicated TV'er. . . . It was from
one extreme to the other for
Lonzo and Oscar. They played
Toronto recently in sub-freezing
weather, then journeyed to balmy
sunshine in Florida and Puerto
Rico. . . . Judy Lyon, who plays
those fancy Nevada clubs, has just
been booked for tours which will
take her to Sweden, Japan, the
Philippines, Hong Kong, South
Vietnam, Okinawa and Hawaii.

By ELTON WHISENHUNT

Hank Williams Jr. recently set
a new attendance record at Co-

lumbus, Ga. . . . A package in-
cluding Flatt and Scruggs, gO‘lllI’
James, Jean Shepard, Johnny Dol-
lar and Johnny Paycheck drew top
crowds last week at Arlington,
Va., Gettysburg, Pa., and Allen-
town, Pa. Dollar followed with an

appearance on “WWVA Jambo-
ree,” Wheeling, W. Va.

Unusual titles department: “What
the Is Going On in Wash-
ington,” by Bob Withers on Nug-
%ct. Withers also wrote 1t. . . .

il Andersom, who recently ap-
peared as guest deejay on WAIA, -
Atlanta, did the same for WWOK,
Charlotte, N. C. A big crowd
turned out to watch. The station
gave away albums, singles, auto-
graphed pictures, . . . Bob Luman
ea:.iu-:i:| his latest, “Five Miles From
Home,"” is just beginning to sell
good in some markets.

Ray Brown, of National Artists
Attractions, Memphis, reporis
Charlie Rich’s new one, “Hawg
Jaw,” is breaking good there. . . .
Clyde Beavers, who followed
Jimmy Durante into the El Escor-
pion Club, said, “I guess {:.uuntr!r
music is coming up in the world.”
. . . WPYB, Benson, N. C., reports
it is 93 per cent country music.
Asks for two copies of each disk,
but “no bluegrass, please.”

Artist-composer Kay Arnold had
seven of her songs recorded In
one day, three by Bill Carlisle for
Hickory and four by Lenora Ellyn
and Harold Smith on Kay's Wiz-
ard label. Kay had an eighth cut
by Billy Walker two days later on
his first session for Monument.
She wrote two of Billy's biggest
hits, “Cross the Brazos at Waco"
and “Matamores.”

The Stoneman Family's first for
MGM is “Tupelo County J _nll::
and “Spell of the Freight Train.

Everybody Wants . . .

““DBack Pocket
0 M 58

ECca

(Smash follow-up to “Artificial Rose™) ‘
By :

PUBLISHED BY: NEWKEYS MUSIC, INC.

Exclusive Representation: Key Talent, Inc.
1531 Demonbreun, Nashville, Tenn. AC 615—244-2461

R
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Country-Pop Smash!

1 LOVE

You
DROPS”

(DECCA)

PUBLISHED BY: MOSS-ROSE, INC., NASHVILLE, TENN. _
BOOKING: THE HUBERT LONG TALENT AGENCY, NASHVILLE, TENN.

See Bill Anderson on TV on “The Bill Anderson Show,”
syndicated from coast to coast.
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ORDER TODAY

This

DEALERS

Name of Starday Game Still the
Same—Giddy Up Go Sales Plan
With 17% Discount Until March
26th. Operation Phase Two Offers
8 New Album Releases to Include:

JOHNNY BOND

NEW JOHNNY BOND SINGLE &

“THEY GOT ME"
STARDAY 45-749

“THE MAN WHO
COMES AROUND"

.ﬂl.- = - - &
Country i

SLP 368

THE WILLIS BROS.

NEW WILLIS BROS. SINGLE & LP

“SWING TILL MY
ROPE BREAKS'
b/w
“LOVE THY NEIGHBOR"
STARDAY 45-748

“THE WILD SIDE OF LIFE”

SLP 369

P.O. Box 115, Madison, Tenn.

Lasi
Week Waek

TITLE, Artist, Lahel,
Number & Publisher Chart

WAITIN' IN YOUR WELFARE LINE
guHu:I'li. Owens, Capitol 5586 (Central Songs,

SNOWFLAKE . . .. . 9
Jim Reeves, F.'CA \I'I:tur H?lﬂ {ﬂp-n Ilud
Rondo, IM!}

SKID ROW JOE
Em;rr Wagoner, RCA Victor 8723 (Carrata,

GIDDYUP GO
Red Sovine, Starday 737 (Starday, BMI)

WHAT KINDA DEAL IS THIS
Bill Carlisle, Hickory 1348 (Lonzo &
Oscar, BMI)

TRUE LOVE'S A BLESSING :
Sonny James, Capitol 5534 I}Maﬂ.uh.. !MI]I

DEAR UNCLE SAM
Loretta Lynn, Decca 31893 {Sure-Fire, BMI)

Wilma Burgess, Decca 31842 (Blue Echo,
BMI)

| WANT TO GO WITH YOU
Eddy Arnold, RCA Victor 8749 (Pamper, BMI)

IF YOU CAN'T B DONT GROWL. ... 5
E?.n"ﬁ"? Collins, Columbia 43489 (Seashell,

FLOWERS ON THE WALL
Statler Brothers, Columbia 43315 (South-
wind, BMI)

THE ONE ON THE RIGHT IS ON

THE LEFT
Johnny Cash, Columbia 43498 (Jack, BMI)

BALLAD OF THE GREEN BERETS
5/5gt. Barry Sadler, RCA Victor 8739
[Music, Music, Music, ASCAP)

m]EEhmn, RCA Victor B732 [Acuff- F:ﬂ",

A WOMAN HALF MY AGE. . .
Kitty Wells, Decca 31881 {Crmm lMI}

THE MEN IN MY LITTLE GIRL'S LIFE. ... 7
iﬂ;l Campbell, RCA Victor 8741 (Jewel,

BABY AIN'T THAT FINE. . -
Gene Pitnay & Melba Mnntgumew, Musicor
1135 (Blue Crest, BMI)

GOLDEN GUITAR .

Bill Anderson, Decca 31890 (Saran & Deep
Cross, BMI)

SITTIN°ON A ROCK . . .. .. . . .. 18
Warner Mack, Decca 31853 (Talent House,
SESAC)

TIPPY TOEING .

Harden Trio, Columbia 43443 (Window, BMI)

| LOVE YOU DROPS
Bill Anderson, Decca 31890 (Moss-Rose, BMI)

WHAT WE'RE FIGHTING FOR. . ... 16

Dave Dudley, Mercury 72500 Ke .
) ¥ ¥y iHew m

ANITA, YOU'RE DREAMING .
Waylon Jennings, RCA Victar 8729
(Parody/Irving, BMI)

NOBODY BUT A FOOL
Emll'-lu Smith, RCA Victor 874& (Stallion,

TITLE, Artist, Label, Mumber

1 MY WORLD

Eddy Arnold, RCA Victor LPM 3466
LSp 346 € i iz

ROGER MILLER/GOLDEN HITS
Smash MGS 27073 (M); SRS 67073 (5)

PRETTY MISS NORMA JEAN
RCA Victor LPM 3449 (M); LSP 3449 ()

ROLL OUT THE RED CARPET FOR

BUCK OWENS & HIS BUCKAROOS .
Capitol T 2443 (M); 5T 2443 (5)

Chart

Juhnnv Wright, Decca DL 4498 (M
oy g} (M)

BIITE 'N' COUNTRY ... 19

Connie Smith, RCA Victor LPM 3444 {M};
LSP 3444 (5)

BRIGHT LIGHTS AND COUNTRY MUSIC. .11
Bill An:lm'::u?. Decca DL 4588 (M);

DL 74686 (5
BEFORE YOU GO/NO ONE BUT YOU. . 29

Buck Owens, Capitol T 2353 (M); 5T 2353 (5)

BEHIND THE TEAR

Sonny James, Capitol T 2415 (M);
5T 2415 (5)

GIDDY-UP GO

Red Sovine, Starday SLP 353 (M); (Mo
Stereo)

www americanradiohistorv com

Weaks en

This
Waek

25

26

This
11

12

13
14

15
16

17
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Billbeard SPECIAL SURVEY For Week Ending 3/5/88

Last
eek

13

Last
Week Week

]

13

10
14

15
18

17

11

HOT COUNTRY SINGLES

TITLE, Artist Weeks on

Number & ‘ull

MAKE THE WORLD GO AWAY
Eddy Arnold, RCA Victor B&7Y (Pamper,
BMI)

SOMEONE BEFORE ME
E:’:Ihlm Brothers, Decca 31894 (Sure-Fire,

Roger Miller, Smash 2024 (Tree, BMI)

COUNT ME OUT :
mﬁv Robhbins, Columbia 43500 W-lrlpﬂa,

WHEN THE SHIP HITS THE SAND
“Little™ Ji Dickens, Columbia 43514
(Window, BMI

TAKE ME . 3
George Jones, Musicer 1117 {E-Ild, IMI]

I'VE CRIED A MILE . :
Eml:l: Snow, RCA Victor 8713 ['MHHI'IHE.

Emf Ashworth, Hickory 1358 {Acuff-Rose,

ENGLAND SWINGS
Roger Miller, Smash 2010 (Tree, BMI)

I'VE BEEN A LONG TIME LEAVIN'
Roger Miller, Smash 2024 (Tree, BMI)

RAINBOWS AND ROSES
Roy Drusky, Mercury 72532 (Harbot, SESAL)

THE BOX IT CAME IN
Wanda Jackson, Capitol 5559 {Acclaim, BMI)

YOU FINALLY SAID SOMETHING GOOD . .
Charlie Louvin, Capifol 5550 (Regent, BMI)

PRIVATE WILSON WHITE
:luﬁll"_:f Robbing, Columbia 43500 [Mojave,

GIDDYUP GO—ANSWER | .
Minnie Pearl, Starday 754 tSMrd.u.-p, H.MI}

HEARTBREAK TENNESSEE
Johnny Paycheck, Hilltop 3009 (lack, BMI)

YOU'RE DRIVING ME OUT OF MY MIND

Norma Jean, RCA Viclor 8720 (Papa Joe's,
SESAC)

BEFORE THE RING ON YOUR FINGER
TURNS GREEN

E’ﬁl'llfﬂ West, RCA Victor 8702 (Acuff-Rose,

IN THE PALM OF YOUR HAND
Eumtllri Owensz, Capitol 5585 (Central Songs,

THE GIRLS GET PRETTIER (EVERY DAY).
Hmlf Locklin, RCA Victor B&95 (Combine,

I'M LIVING IN TWO WORLDS
Bonnie Guitar, Dot 16811 (Forest Hills, BMI)

MANY HAPPY HANGOVERS TO YOU
Jean Shepard, Capitel 5585 [Mimosa, BMI)

David Houston, Epic 9884 (Tree, BMI)

THEN G0 HOME TO HER
Norma Jean, RCA Victor 8720 (Pamper, BMI)

I KNOW YOU'RE MARRIED . .
Bill Anderson & Jan Howard, I:Im::u :I'I!B-l
{Lois, BMI)

THE MEN IN MY LITTLE GIRL'S LIFE. ..
Tex Ritter, Capital 5574 (lewel, ASCAP)

Billboard SPECIAL SURVEY for Week Ending 3/5/68

HOT COUNTRY ALBUMS

This  Last
Week Week

TITLE, Artist, Label, Number

THE OTHER WOMAN

Ray Price, Columbia CL 2382
cs 9182 ( | e w;

THERE'S A STAR SPANGLED BANNER
WAVING SOMEWHERE
Dave Dudl Mercury MG 21057 (M);

SR &1057 ( '%
FLOWERS ON THE WALL. .

Statler Brothers, Columbia CL 2449 (M);
S 9249 (5)
st of ] e e
ns, cror
s % M 3429 [M);
THE MANY MOODS OF CHARLIE LOUYIN. 4
Capital T 2437 (M); ST 2347 (5)
TOWN AND COUNTRY .

Flatt & Scruggs Columbia CL 2443
L3 9243 (5) F Ll
.......................... 7 |

HYMNS |

Loreta Ly y D DL 4895
73l O OL a5 00

MAY THE BIRD OF PARADISE FLY UP

YOUR NOSE

“Little"” Jimmy Dickens, Columbia CL 2442
C5 9242 (5)

FARON YOUNG SINGS THE BEST OF
JIM REEVES

George Jones, Musicor MM 2088 M) M5
J0BB (5)

Mareh 5, 19446, BLLBOARD


www.americanradiohistory.com

N N
L

And two great
listening albums
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TALENT

ToGreeneSong's
Story Is Top Gun

By MIKE GROSS

NEW YORK—As a record-
ing artist, actor Lorne Greene
prefers to think himself as a
storyteller rather than a singer.
“But,” he says, "a storyteller
can arouse emotional interest
just as a singer does.”

In selecting a song for re-

0| || N ) - 1 - 1 A |

“WHERE THE
ACTION IS*”

PAUL T
REVERE

And The

RAIDERS

Booked exclusively by

PAT MASON

P.0. Box 286
738-7512
Seaside, Oregon

Unsurpassed in Quality at any Price

I'ID,EE per 100 -
Posl Cards :
340 per 1000

8x10 COLOR

$98 .00

WE PROCESS
YOUR COLOR

ENLARGEMENTS
20" x 30" $4.85

A Division of JAMES J. KRIEGSMANN
1656 W. 46th St., N.Y. 36 PL 7-0233

Roy Clark, Capitol records singer,
guitarist and comic, follows his spec-
tacular "Guitar Spectacular” album
with an even stronger wvocal entry
“"Roy Clark Sings Lonssome Love
Ballads" ([Capitol T 2452). Lush ar-
rangements using chorus, strings and
guitars prcw'ida a wonderdul showcase
for Roy's dramatic vocal art. including
“I'm Forgetting Now," "'| Could Have
Been Lonely at Home" and "Rose
Colored Glasses." The latter sched-
uled for immediate single releass. Roy
Clark plays and records with a Gibzon
Byrdland and an acoustic Gibson B-25
12 string. Gibson—choice of pro-
fassional artists and acknowledged
world leader in fine quitars.

{ Advertisement)
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LORNE GREEN

cording, Greene first looks for its
musical feel and then whether
there is a picture to be seen in
its story line. In his view, a
song has to be visual to be en-
tertaining.

The combination of music
and story has served Greene's
recording career quite well so
far., He scored a couple of sea-
sons ago with “Ringo™ and now
RCA Victor is banking heavily
on another single disk hit “Five
Card Stud,” which has been
culled from his album, “Lorne
Greene's American West."

Greene, who was in New
York recently on a short holi-
day away from his starring as-
signment in NBC-TV's top-rated
“Bonanza” series, also believes
that a song should appeal to
the mind of the listener. If it
doesn’t appeal to their minds,”
he says, "It won't appeal to
their emotions, either.” He also
feels strongly in favor of the
so-called protest and message
songs. “Recording,” he points
out, “should involve minds, and,
if the mind is at work, it's en-
tertainment.”

The further involvement of
the listener's mind is what
Greene hopes to do with his
future recording projects. Dur-

Paxton Puts On
Polished Stint
At Town Hall

NEW YORK—Tom Paxton is
probably noted more for his
songwriting than his song sing-
ing; the international folk art-
ist merely announced a song
during his concert Friday night
(18) and received a tremendous
burst of applause. His Town
Hall performance was strictly a
one-man show. He sang, ac-
companied himself on the gui-
tar, and all the material was
his own.

The songs included “Can't
Help But Wonder Where I'm
Bound,” “Bottle of Wine,"
“Last Thing on My Mind,"
“The Marvelous Toy" and
“What Did You Learn in School
Today"—all widely recorded by
other artists, as well as Paxton
himself on Elektra Records. His
repertoire also included topical
comments about New York's re-
cent blackout, civil rights prob-
lems and war,

Paxton was able to hold the
attention of the capacity audi-
ence with just his guitar play-
ing, which was highly adept.
His act was polished and su-
perbly entertaining folk music,

CLAUDE HALL

ing his stay in New York Greene
talked over several plans with
the RCA Victor executives.
They are all still in the talking
stage, he admits, but one proj-
ect could possibly encompass
12 LP's to be recorded over a
period of years, and another
would be a recording of his
readings set against a back-
ground of contemporary music.

Each artist, he believes,
should use his art to make
statement  pertinent to our

times and try to answer some
questions: “Who are we?”
“Where do we come from?
and “"Where are we going?"
And the recording business
is such these days that while
Greene is making statements
and asking questions he can also
come up with a hit record.

Bill Evans Hits the Key

Of B 'Boring

NEW YORK — Bill Evans,
noted jazz composer-pianist,
presented a three-part concert
in his Town Hall debut Mon-
day night (21). Performing solo,
with a trio and with a 14-piece
jazz  orchestra, Evans' key-
board stint was everything from
boring to brilliant.

Opening the session with his
trio, Evans gave his unique
Iyrical style to eight ballads in-
cluding I Should Care,” “Who
Can I Turn To,” and a swing-
ing up - tempo rendering of
“Make Someone Happy.” With
bassist Chuck Israels and drum-
mer Arnold Wise providing
rhythm support, the pianist
gave his best performance on
the Rodgers and Hart tune,
“Spring Is Here,” Evans was
overshadowed at times by
Israel's exceptional solos. He
has been the pianist’s bassist for
five years. Wise, a recent addi-

tion to the group, laid a solid
rhythm foundation for Evans
and was consistent though un-
spectacular.

Following intermission, Evans
performed his original composi-
tions unaccompanied, Long,
lank and Lincolnesque in his
bearing, the pianist seemed to

to Brilliant’

fold in half as he bent over the
keyboard to concentrate on this
work which he wrote as a
memorial to his late father. As
Evans played, he seemed to
withdraw and his lyric passages
became dreamy and appeared
unrelated. His point of view
became so introverted that it was
increasingly difficult to focus on
the music, and the audience
was restless to the point of
boredom.

The final set featured Evans
accompanied by the Al Cohn
conducted jazz orchestra. With
such notable soloists as Clark
Terry, Bob Brookmeyer and Jer-
ry Dodgion, the session gained
momenium and excitement and
threatened to obscure Evans
completely as Terry's horn in-
terjections sparked the swing-
ing Cohn arrangements.

The concert, recorded live by
Verve Records, was a success
for the pianist though he had
some low moments because of
the unfavorable position he was
placed by the accompani-
ment. Evans was brilliant with
bass and drums, occasionally

brilliant as a soloist and almost

buried by the overpowering
sounds of the orchestra.
HERB WOODS

WWW americanradiohistorv com

BROADWAY PLAYBACK: Shown at the recent recording session of
Columbia's original cast album of "“Sweet Charity'' are, left to right,
Gwen Verdon, the show's star; Goddard Lieberson, president of Colum-
bia Records who produced the album; Cy Coleman and Dorothy Fields,
who wrote the score, and Bob Fosse, choreographer.

Big

3 Grabs 5 Oscar Bids

To Lead Pub Pack in Races

HOLLYWOOD—The Big 3
Music Corp. (Robbins-Feist-
Miller) grabbed five of 15 Acad-
emy Ward nominations to lead
the music publishing field in
the 1966 Oscar sweepstakes.

Nominees for “Best Song”
were the Paul Francis Webster
and Johnny Mandel ballad “The
Shadow of Your Smile,” pub-
lished by the Big 3 from MGM’s
“The Sandpiper”; Hal David
and Burt Bacharach’s title song
“What's New Pussycat?’ pub-
lished by United Artists Music;
Johnny Mercer and Henry Man-
cini's “Sweetheart Tree,” pub-
lished by East Hill Music from
“The Great Race, and Mack
David and Jerry Livingston’s
title song, “Ballad of Cat Bal-
lou,” published by Colgems,
and Jacques Demy and Michel
Legrand’s “I Will Wait for
You” from “The Umbrellas
of Cherbourg,” published by
South Mountain and Jon Ware
Music.

In “Best Music Score Origi-
nal” category, the Big 3 is in
the running with music from
“Dr. Zhivago,” "The Agony and
the Ecstasy” and “A Patch of
Blue.” Also nominated were the
scores from “The Greatest Story
Ever Told,” published by
United Artists Music and “"Um-
brellas of Cherbourg,” pub-
lished by South Mountain and
Jon Ware Music.

“Best Music Score Adapta-
tion” nominees were the Big 3's
“The Pleasure Seekers,” and
the “Sound of Music,” pub-
lished by Williamson Music;
“Cat Ballou,” published by Col-
gems; "A Thousand Clowns,"”
published by United Artists
Music, and “Umbrellas of Cher-
bourg,” published by South
Mountain and Jon Ware Music.

With the current Academy
Award music nominations, the

Atlantic-Atco has signed Johnny
Desmond. First release by Des-
mond, now playing the male lead
in the Broadway musical “Funny
Girl," was arranged and produced
by Claus Ogerman, It will be
1ssued on the Atco label. Epic
Records signed Bill Hjerpe who'll
debut with “Navigation Blues." . .
Helen Cnrth;, featured wvocalist-
aciress with Jackie Gleason’s CBS-
TV show, to Cameo-Parkway. Her
first LP is "Helen Curtis Sings
Jackie Gleason Favorites." . . .
Eddie Hazell, singer-guitar, signed
to Three Rivers label. . . . Pianist
Jack LaForge debuts on the Audio
Fidelity label next month. It will
mark his ninth album release. His
eight previous albums were on his
Regina label. . . . Adam West Lo
20th Century-Fox.

Big 3 again adds to its record
of strong representation in the
Oscar race. Robbins-Feist-Miller
tunes have now racked up 44
“Best Song” nominations and
have won five Oscars. In the
“Best Score” categories the pub-
lishing firm has a streak going
via its representation for the
last 28 vyears. During this
period, Big 3 scores have
chalked up 82 nominations and
11 Oscars.

New Christys to

Saturate Campus

NEW YORK — The New
Christy Minstrels are going to
college in a big way this year.
According to George Greif and
Sid Garris, the singing group's
management team, the Christys
have been set to make no less
than 250 different campus ap-
pearances during 1966.

The collegiate date will take
them as far West as Hawaii
where they will do a late sum-
mer date at the University of
Hawaii. The eight boys and
two girls are scheduled for
dates in 100 Eastern schools,
75 universities in the Deep
South, and 75 West Coast and
Midwest schools.

They will sandwich club
dates, TV tapings and record-
ings for Columbia in between
the campus tour of one-night-
ers. Plans for 1966 also include
a trip to Europe and a possible
week of shows for the troops
in Vietnam.

IYB in Production

Deal With Motown

NEW YORK—IYB Produc-
tions has signed an independent
production deal with Motown
Records. Under the apgreement
IYB will produce its own art-
ists for Motown as well as Mo-
town pactees. Bob Schwartz
and Lou Stallman, I'YB execu-
tives, head for Detroit this
week for conferences with Wil-
liam Stevenson, Motown's a&r
director.

The first release under the
firm's recent deal with Reprise
Records will be "It's Too Late
World,” by Dayton Thomas.
The disk is due shortly. IYB has
also recorded Kip Dunn, a new
vocalist, for RCA Victor.

Scott to Arrange

NEW YORK—Ramal-Wilson
Associates, independent produc-
tion firm, has added Joe Scott
to its roster of arrangers. Scott
is also an exclusive writer with
Jeffmark Music, Ramal-Wilson's
publishing firm.
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w Proudly Presents...A Great New Hit!

RECORDS

THINGS GO BETTER

B/W JAMES
(STEADY DOESIT)
16841

bILLY
" VAUGHN

HIS CHORUS
& ORCHESTRA

THE GREATEST TALENT ON RECORD w
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RHYTHM & BLUES

TOP SELLING RHYTHM & BLUES SINGLES

SPECIAL SURVEY for Week Ending 3/5/66

This Last Wesks on This  Last Weeks an
Week Weak Title, Artist, Label & Neo. Chart Week Week TiHe, Arfist, Label & No. Chart
1 BABY SCRATCH MY BACK . ............ 7 21 26 THIS OLD HEART OF MINE. ... ... .. 2
Slim Herpo, Excello 2273 (Excellorec, BMI) Isley Brothers, Tamla 54128 (lobete, BMI)
2 HPFTENY o e 10 22 1B RECONERY ........ .. c0ceicuvinnss . B
Stevie Wonder, Tamla 54124 {lﬁbﬂu. BMI) Fontella Bazs, Checker 1131 (Chevis, BMI)
7 LOVE MAKES THE WORLD 60 ROUND. .. 7 23 22 LOVE (MAKES ME DO FOOLISH THINGS) .12
Deon Jackson, Carla 2526 (Mclaughlin, Martha & the Vendellas, Gordy 7045 [Jobete,
BMI) BMI)
4 4 MY BABY LOVES ME . - | 24 34 ONE MORE HEARTACHE . PR .
H.nhﬂhlt: & ﬂ'll Vandellas, Eﬂﬂl'r 7048 Marvin Gaye, Tamla 54129 (Jobete, BMI)
: 25 33 FOR YOUR PRECIOUS LOYE ... .. ... .. 4
3 3 DONTMESSWITHBILL .............. 3
Marveleties, Tamla 541246 (Jobete, BMI) A'ﬂ Boters; Vi day; 718, (Matinong,
b o CRYINGTIME ................... R | | | 26 25 THIS CANTBETRUE . ... ... ... ... .. 11
Ray Charles, ABC-Paramount 1073% Eddie Holman, Parkway 960 (Cameo-
(Blusbock, BMI) Parkway/Stilran, BMI)
7 19 6345789 . ........... .. .cccciiiinn, 3 27 23 EﬂHEI'I'IIHE I WANT TO TELL YOU... . .10
Wilson Pickett, Atlantic 2320 (East-Fronto, Juh.nn & the Ex lons, Josie 946
BMI) {Crane h, HMIE
3 9 I'M TOO FAR GONE (TO TURN AROUND). 7 28 27 | CANT BELIEVE YOU LOVE ME.. . b
Bobby Bland, Duke 393 (M.P.1., BMI) Temmi Terrell, Motown 1086 (Jobete, BMI)
9 6 THE DUBR ........onvsawsvamiavas 14 29 31 A HARD DAY'S NIGHT ... _. ....... ... 5
Jackle Lee, Mirwood 5502 (Keyman-Mirwood, Ramsey Lewis Trio, Cadet 5525 (Maclen &
BMI) Unart, BMI).
10 10 MY WORLD IS EMPTY WITHOUT YOU... & 30 30 REAL HUMDINGER .. ........ ... ... 2
Supremes, Motown 1089 (Jobete, BMI) J. 1. Barnes, Ric-Tic 110 [Myfo BMI)
31 29 TEMPTATION WALK . ... .............. g
1 8 ﬁﬂﬁi,@lr‘n‘lniglﬁ?' UIIH’II,EMI] """ 10 Enterfainers |V, Dore 749 (Hillary, BMI)
32 32 THE FAT MAN . . &
12 11 MY ANSWER .. .. .................. - ’
Jimmy MeCracklin, impérial 66147 (Metric, TK.0s, Ten Siar 104 (Sconance-Maney BMI)
"~ BB el Fubion, Bt 431 adern & e
13 14 DEAR LOVER ... .. ... ... ... 3 Mo o ?
Mary Wells, Atco &392 (Jalynne, BMI). ETY 36 PHILLY DOG _ 2
14 16 DARLING BABY . .. ... ... ... 3 Mar-Keys, Stax 185 (East, BMI) '
Elgins, V.I.P. 25029 (Jobete, BMI) 35 37 SMOKEY JOE'S LA LA ... ... .. ... 3
15. 15 mp HE! _m sl&l’" {s- n- s.} i — 3 E'Uﬂll Rene Combo; Class 1517 (Recordo,
Edwin Starr, Ric-Tic 109 (Myio, BMI) 36 19 COING 3
16 12 YOU DONT KNOW LIKE | KNOW. 10 Roscoe Shelfon, Sound Stage 7 2555 (Cape
Sam & Dave, 5tax 1B0 (East, BMI) Ann, BMI)
ouT MAN 37 — SHAKE ME, WAKE ME (When It's Over). . 1
17 13 ElEernnﬂ,fmﬂﬂulEnm; T AR 8 Four Tops, Motown 1090 (Jobete, BMI)
38 — SEARCHING FOR MY LOVE. . . . R |
18 21 | WANT SOMEONE . . .... ... ... . 4
Mad Lads, Volt 131 (East, BMI) il 1B Aces, Chackar
19 17 CLEO'S MOOD . . .. B 39 — |'LL G0 CRAIY . i B
.:LHW:II:;;M? the All Em's, Snul 351:*1? James Brown, l:mg 6001 I;Lms, BM!J
% 40 — FUNNY CHANGES o |
20 A SWEET WOMAN LIKEYOU. . ... ... .13 huck Bernard, Satellite 2008 (Special
Joe Tex, Dial 4022 (Tres, BMI) Agent, BMI)

NEW ACTION R&B SINGLES

Other records registerin
listing on the national

CAN'T YOU SEE . . .
Mary Wells, Atco 6392

I'LL BE TRUE TO YOU . . .
Bobby McClure, Checker 1130

solid sales in cerfsin markets and appesring o be a week away from maeriting &
RE&B Singles chart above. All records on the chart are mot aligible for a listing here.

| HAD A DREAM . . .
Johnnie Taylor, Stax 186

A Resort Hotel
in the center of
glamorous HOLLYWOOD...

It's the

C%W

at
'-/,JHuﬂywnnd & Vine

-

ﬁﬂﬂl fd" Q!’%

Close to freaways,
shops, theatres and
g glamorous Hollywood
- activity — Gray Line

Sightseeing Busas . . .gir-
port limousine at our door.

Air-conditioned
rooms with TY and
courtesy coffee . ..
entertainment nightly
inithe GOLDEN EAGLE

. . . @ fine restaurant and
cocktail lounge. Tropical
garden and heated pool.

For Reservations
Direct Teletype: 213-458-1142 In New York: Ploza 2-5800 In Chicogo: STate 2-5835

Electrola-E. Berlin

o Continued from page 39

are now striking their own pro-
duction and sales arrangements
in the West.

Money Over Marx

The division of Germany
automatically makes East Ger-
many the logical and most prof-
itable Communist partner for
West German disk firms, The
fact that all major West Ger-
man disk firms are flourishing
&ilds their appeal to the East

ermans, who have no trouble
nowadays putting money (hard
Western currency) over Marx.

At the same time, the West-
East German co-operation is
making available in the West
outstanding East German artistic
talent that has been largely
muffled by the cold war. It is
no secret that East Germany is
delighted to have Electrola,
along with Deutsche Grammo-
phon, West Germany's top disk
firm, merchandising its talent
in the West. For its part, Elec-
trola, by using East German
talent, not only gains access to
top but also commands greater
flexibility in classical production,

when answering ads . . .

Say You Saw It in
Billboard

www americanradiohistorv com

T0P SELLING R&B LPS

This  Last Weeks on
Week Week TiHe, Artist, Label & Ne. Chart
1 Z MIRACLES GOING TO A G0-&0, Tamla T 267 (M); ST 267 (5)...... 14
2 1 TEMPTIN' TEMPTATIONS, Gordy G 914 (M); GS 914 (S).......... 14
3 3 1 GOT YOU (I Feel Good), James Brown, King 946 (M); (No Stereo).. 6
4 4 HANG ON RAMSEY! Ramsey Lewis Trio, Cadet CLP 761 (M);
CEPS TOY () - oy o S e i S ey
5 & HERE | AM, Dionne Warwick Scepter 531 (M); S 531 (S8) ........10
6 5 THE SUPREMES LIVE AT THE COPA, Motown 636 (M); ST 636 (S)....14
I 8 GENE CHANDLER LIVE ON STAGE IN "65, Constellation 1425 (M);
L (- ) 11
8 10 THE DUCK, Jackie Lee, Mirwood MW 7000 (M); MWS 7000 (S)...... 2
9 — CRYING TIME, Ray Charles, ABC-Paramount ABC 544 (M):
B T Y it s B A A AR AR AT N R 1
10 — THE BEST OF LITTLE ANTHONY AND THE IMPERIALS,
DCP DCL 3809 (M): DCS BBOT (S). ......cvviiiieiineiiiannennns 1

NEW ACTION R&B LPs

Other albums registering solid sales in certain markets snd appeari

from meriti
aras not eligible for & listing here.

FROM BROADWAY WITH LOVE .
Nancy Wilson, Capitol T 2433 (M);
ST 2433 (S)

THE “NEW" LOOK .
Fontella Bass, Checker LP 2997
(M), ST 2997 (S)

SEE-SAW . . .

ta ba & week pway

a listing on the national Hot REE LP chart above. All records on the chart

GOT MY MOJO WORKING . . .
Jimmy Smith, Verve V B641 (M),
VG6-B641 (S)

RIDIN' HIGH . . .
Impressions, ABC-Paramount
ABC 545 (M); ABCS 545 (S)

Don Covay, Atlantic 8120 (M);

SD B120 (S)

MUSIC CAPITALS
OF THE WORLD

o Continued from page 38

group to be signed by Tamla-Mo-
town, with the first single under
their new recording and manage-
ment contract to be released short-
ly. It's "“I've Got You in My Soul,”
written by lead singer Rick James,
one of four numbers cut last
month at the Motown studios in
Detroit, with fellow-Canadian R.
Dean Taylor and Mickie Steven-

roducing. The group’s per-
sonal manager, Morley Shelman,
reports they'll return to Detroit
next month for more sessions, with
an album in sight, and talk of a
U. S, tour upcoming. . . . Bell
Records in the U. §. has a hand-
ful of Canadian singles on its
launching pad, leading off with
Little Caesar and the Consuls’
newie, “You Laugh Too Much"”
on Mala, from Red Leaf here.
Debut disk by Bobby Kris and the
Imperials, “Travellin" Bag" and

“Walk on By,” on Columbia here,
is upcoming. Latest from the Big
Town Boys, “Hey Girl, Go It
Alone"” on Capitol here, is being
held for release on Bell because
of regional action in the U. S. on
their previous single, "It Was L."
All three disks are the work of
indie producer Stam Klees. . . .
W&G Records inm Australia has
picked up the Guoess Who's “"Hurt-
ing Each Other” and “Baby's
Birthday” from Quality Records.
The group's latest, “Believe Me"
and “Baby Feeling,” was released
simultaneously on Quality here
and Scepter in the U. 5. this
month.

Eric Steinmetz, new director of
international operations of MGM,
made his first visit to the com-
pany's Canadian distributors (10)
for a day of introductions, dis-
cussions and a tour of Quality

Stratford Fest

e Continued from page 39

5, and by the George Shearing
Quintet Aug. 7. |
The major Shakespearean
productions this ‘yﬁar are “Hen
V,” “Henry VI" and “Twelft
Night." The Rnyn] Winnipeg
Ballet will also appear at the fest.

Records’ facilities. . . . Another
Capadian pgroup finally breaks
through the big U. S. border
barrier as J. B. and the Playboys,
RCA Victor's top Canadian pop
group, make their first U, S. ap-
pearance, at the Village Motel
Lounge in Erie, Pa., the first two
weeks in March. Then it's back to
Montreal to appear in a movie.

KIT MORGAN

Sales! Sales! Sales!

BABY | NEED YOU

The Manhattans
Carnival 514

ALSO SELLING
LIKE CRAZY

Their First Album Release

“DEDICATED
TO0 YOU”

CM LP201

CARNIVAL RECORD CORP.
350 Chadwick Street
Newark, N. J.

Tel.: (201) 242-6719

COMPLETE INFORMATION ON
VIP'S FOR YOUR PLAY, FILM,
RADIO OR TV SHOW IS
AVAILABLE BY DIALING NEW
YORK'S MOST IMPORTANT
TELEPHONE NUMBER—

MO 1-1770

ASK FOR FULL
SUBSCRIPTION DETAILS

STARR
SERVICE

March 5, 1966,. BHLBOARD
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LESLEY MILLER i
“HE WORE THE GREEN BERET”

"(You Got a Way Of) Bringin' Out My Tears” *8786.

It s a sure-fire winner by this exciting young singer, so order now.

RCA VICTOR

&) The most trusted name in sound &)

.
'. k
H

S
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Hjerpe is here!
Bill Hjerpe (pronounced “Jerpee”)has
all the makings of a star. His voice
and songs are as unusual as his name.
He has made every one of his
twenty-three years count.You know
it by the songs he writes. They
offer an impassioned and probing
look at life that is sometimes
startling. His debut single is an
example. It will command a great
deal of attention. Don’t be surprised
_if you soon discover Hjerpe’s name
high on the best-selling charts!

COMT

N i ,1 ' 3 2 ix #1 _T-__-'i.l- 1 99
LNV 3~ AT101N t"’l H_E_Hf'f;

Hear Hjerpe on<==:c>Records

=/l
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/[ | l\
il

...a spirited
vocal version
of the

high-flying
Zorba theme!

The New
Christy Minstrels
“Dance My

Trouble Away

(Zorba's Dance)sussss.

From the 20th Century-Fox
motion picture, “Zorba the Greek."

on COLUMBIA
RECORDS @
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AUDIO retailing

PHONOGRAPHS -

TAPE =

RADIOS

HI-FI COMPONENTS -

GUITARS

ACCESSORIES

St. Louis Dealer Growing
With Tape

RONALD ROSS, head of Dynamic Devices of 5t. Louis, stands in front
of a part of his auto tape library. A distributor of playback units and
tape CARtridges, Ross is a pioneer of a new type of business that is
expected to play a very important part within the record industry.

Scanning The News

Larry Finley, according to well-
placed industry sources, is quietly
letting everyone know that he has
signed 2 contract with General
Motors for delivery of eight-track
sterco CARindges.

Independent manufacturers en-
tering the tape cartnidge playback
unit business may wish lo take a
close look at the court action and
U. 5. Senate hearings involving
Automatic Radio of Melrose,
Mass.. and the Detroit auto manu-
facturers, Automatic is accusing
Ford, GM and Chrysler of con-
spiring to monopolize interstate
trade in the sale of automobile
radios designed for installation in
their cars.

The Pfanstieshl needle catalog is
cross indexed in every possible
way for quick identification of a
customer's needie . . . by brand
number, cartridge or neadle num-
ber, or by picture . . . for exact
replacement with a naw Pfanstiehl
diamond or sapphire needle. Write
for your free catalog and a supply
of self-maller order forms today.

Your order shipped same
day it's received.

A e

h DIRECT-TO-DEALER

Pfanstiehl

CHEMICAL CORPORATION = BOX 4%
Tod LAKEVIEW AVE. = WAUKEGAM, ILLINDIS
Originaters of the 59.95 Diomond MNesdls

ADVERTISING IN
BUSINESSPAPERS
MEANS BUSINESS

8P

54

A truckload of OKI tape re-
corders wvalued at $55,000 were
stolen in a quick New York hi-
jacking last week. Anyone offered
OKI Model 111 or Model 300-D
recorders by an unknown source is
asked 1o report such offers to De-
tective Fred Shkinder, 76 Squad,

Brooklyn, N. Y. (Tel.: 212 MA
S-4400),

A new carrying case for tape
cartridges has been designed by
Amberg File and Index Co., Kan-
kakee, 111, for dealers, distributors,
jobbers, rack wholesalers and auto
dealers.

The MNational Association of
Music Merchants is like the boy
who cried wolf or the lady who
protested too much. A few more
denials and evervone will be con-
vinced that there is a split between
NAMM and “home entertainment
exhibitors.” We'll know for sure
by the time of the NAMM con-
vention in 1967,

More denials. This one by Fed-
eral Trade Commission Chairman
Paul Rand Dixon. His agency, he
says, is not challenging the concept
of co-operative buying groups. The
issue was raised by the recent FTC
opinion against the Southern Cali-
furnia Jobbers, Inc., 4 Los Angeles
buying co-op.

Harmonicas may be the comin~
fad. Over 40 per cent of U. S,
record dealers are stocking them
now. Used by rock groups like the
Stones and Beatles, by blues sing-
ers, folk singers, and country and
western artists, the harmonica is
recetving a great deal of attention
from music buyers of all ages and
mus‘cal lastes.

General Electric has named
W. W. Getz manager of its south-
ern zone sales operation. Getz
who will be headgquartered in At-
lantia, will cover the south from
Florida to Texas. He is responsi-
ble for sales of GF radios. portable
phonographs, portable tape re-
corders and Show ‘N Tell prod-
ucts.

Viking of Minneapolis, along
with other firms previously men-
I'oned, 15 building a compatible
fovr-track and eight-track apin
and home stereo tape wnit, Tt will
be on the market in early fall.

The Commerce and Industrv
Nerartment of Hone Kone report
that mor= than 4.5 million tran-
~ictgr rpdins were exported to the
1. S Ilast year from that citv
This is an increase of 114.44 pa-
cent over 1964,

PAUL ZAKARAT

Cartridge Boom

By EARL PAIGE

ST. LOUIS—Demands from
dealers throughout the Midwest
for literature and car-tape car-
tridge catalogs has been steadily
increasing during the past sever-
al months according to Ronald
Ross at Dynamic Devices Co. of
St. Louis,

The company here, which
was formed as a dealership very
early in the car-tape era, has
now become the distributor for
the full line of Autostereo units
as well as various other lines in
addition to its extensive inven-
tory of all types of car-tape
cartridges.

While Ross looks upon the
mushrooming auto-tape field
with great enthusiasm he is
quick to point out the difficul-
ties encountered as this new mu-
sic phenomenon evolves. Short
production runs, model change-
overs, lack of standardization
and compatibility, short inven-
tories, need for improved quali-
Iy in some units and in some
tapes—"All this is to be ex-
pected,” Ross explained, “in a
new field like this. This is our
second year in business,” he
said, “and we're only beginning
to realize the fantastic propor-
tions this thing is assuming.”

The company was initially a
dealership, Ross explained, but
very quickly inquiries began
coming in from dealers in 1m-
mediate metropolitan area and
then from points in out-state
regions. “We were mailing out
lape-cartridge catalogs, printing
up literature,” Ross said, “and

TAPE SALES

Billboard market research
surveys for 1964 indicated
that 59 per cent of all record
dealers sold tape recorders.

Eighty-one per cent said they
sold raw tape. However, only
45 per cent of the dealers
said they carried pre-recorded
tape in 1964. (1965 figures
will be released shortly in this
section of Billboard.)

finding that our direction was
becoming more and more that
of a distributor.”
Filling Stations

While the dealers serviced by
Dynamic Devices range from car
dealers, auto parts stores, radio
shops, and even filling stations,
to the more traditional record
departments and music stores,
Ross feels that ultimately, as
far as sales of cartridges are
concerned certainly, music and
record dealers will become prime
outlets for auto-tape product.

“Installation of autotape
units,” Ross explained, “has
seen the picture beginning with
the type of outlet that has sery-
ice facilities such as auto dealers
and radio shops. But many deal-
ers can pass on the installation
phases to a local shop contracted
for this purpose. And some
units,” Ross pointed out, “such
as our Porta-Tape put out by
Tele Pro Industries, come with
such easy-to-follow instructions
that dealers can sell the units as
15 and let the customer do the
installation, And, of course, our
a.c. home-type models require
a minimum of installation,”
Ross said, “and the potential for
enjoying these same car-tape
cartridges through the use of

Teens Hiking Sales
Of Music Products

NEW YORK — lJerry Ash,
one of the owners of the three
Sam Ash music stores in Long
Island and Brooklyn, feels that
“teen-agers are the greatest thing
that's ever happened to the mu-
sic business.”

Ash, who sells guitars and
amplifiers to many teen-agers
each year, said the “rock and
roll sound, a music close to the
teen-ager, has increased their in-
terest in records and instruments
as well.”

To reach and hold the vouth-
ful market, Ash keeps a large
inventory of top quality mer-
chandise on display and in
stock. “My young customers,”
he explained, “are very impa-
tient. When they're ready to buy,
they want the item now. And,
if 1 don’t have it, they'll go
someplace else.”

Most manufacturers of the
instruments in greatest demand
(guitars and drums) are run-
ning six months behind on fill-

ing orders, he says, By ordering
early and in large quantities,
Ash has been able to meet the
customers’ demands.

Sam Ash stores depend pri-
miarily on “word of mouth” pro-
motion to send prospects to the
three stores. “l1 find that if I
put money into merchandise
rather than advertising, it pays
off in the end,” Ash stated.

“Besides good merchandise,
a dealer should be able to pro-
vide good service too. I keep a
full time serviceman on the
payroll. It would be cheaper to
retfurn guitars and other units
to the factory for servicing, but
it would also be slower. The
impatient teen-age market just
won't stand around and wait."

Asked if the guitar business,
already at a peak, was continu-
ing to grow, Ash reported that
sales of better guitars and better
amps WEre increasing constant-
ly. Sales of inexpensive items
have slackened, he said.

JERRY ASH (left), one of the owners of the Sam Ash Music Stores in
Mew York, demonstrates a Magnatone electric guitar to teen-age
customer. Ash says teen-agers are ‘'very knowledgeable'' buyers of

music products.

New Album Index
Tabs by Sahlein

NEW YORK-—Sahlein Prod-
ucts has recently introduced a
simple indexing system for rec-
ord collections called the Simp-
last Home Record Index.

Economically priced (sug-
gested retail price of a unit for
80 albums is $1.49), the Simplast
contains self-sticking numbered
labels and an index folder of
similarly numbered tabs. Each
set is provided with extra blank
labels and tabs for discarding
and replacing records, or for
correcting errors.

The advantages of the num-
bered labels: the numbers are
large and easy to read and all sit
at the same angle.

;hese beautiful home consoles
5 _annlher tremendous factor in
this whole market.”

While many dealers have be-
gun stocking eight-track auto-
tape cartridges Ross points out
that there are thousands of four-
track units already in use and
this is a factor to be considered

(Continwed on page 55)

Sales Riding
Record Highs

WASHINGTON—The Elec-
tronic Industries Association re-
cently released statistics showing
that all types of home entertain-
ment products are selling at a
record pace and are expected to
continue to grow for at least
the next five years.

Color TV is leading the latest
upsurge, a position formerly held
by black-and-white sets. How-
ever, radical improvements in
technology have instilled new
life into the radio and phono-
graph markets as well. In addi-
tion, new electronic products
such as tape recorders and elec-
tronic organs have opened more
fields for expansion.

Public demand for radios
reached an all-time high of 41
million sets in 1965. Lower
prices of radios, resurgence of
FM broadcasting and popularity
of radios in cars have contrib-
uted to increased sales.

The phonograph market
reached a record of 6.5 million

(Continued on page 55)
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EMPLOYMENT SECTION

HELP WANTED

SALES MANAGER—
AUDIO TAPE

Growing Magnetic Tope Producer
wants seosoned General ond Re-
gional Sales Manogers who really
want to make money selling Can-
sumer Audio Tape. Interviews, New
Yark, Chicage, Los Angeles. Write
in confidence and tell us whot you
can deliver,

BOX 246, Billboard
188 W. Rondelph 5t.

Chicage, Il 404601

FPIONEER COMPANY IN THE MOBILE
tape playver and cartridge manufaciurine
business needs two aggressive Men to
set up and service distribotion in the
East and Midwesi. An opportuniiy [for
the rlght men to get into this rapldly
growlng business now. Send resame and
compensation requirement to Hoxo 245,
e/ o Billboard Magacine, 188 W, Randolph
5t Chicsgo, 111, 60601,

DISTRIBUTING SERVICES

RECORD RIOT 455 — HBRAND NEW,
some late hits. 26.80 per hundred; 5635
per thousand, Send check with order
for prepald postage. No overseas orders.
Reliable Hecord Co., Box 136, Glen Oaks
Foat Office, Glen lflniul. M. Y. Phone:
Arca Code 212—343-5881. mh2G

ATTENTION: RECORD OUTLETA. WE |

have the largest selection of 45 ropom,
oldies and goodies at 25¢ each, alao
major labhel LP listings at promolional
prices. Send for feee listings. All orders
weleome., Apex-Hendezvous, Ine., G007
Gith Awve., Brooklyn, N, Y. 633-0400.

e 1-06

RECORD MFG. SERVICES,

SUPPLIES & EQUIPMENT

RECORD PROMOTION
& PUBLICITY

NATIONAL RECORD
PROMOTION & PUBLICITY
CONSULTATION

All guesiions answered about Re-
cording, Distribution, Printing, Ship-
plng, MMusle Publishing, eie.

PRESSING
No job (oo small

DISTRIBUTION ARRANGED

MORTY WAX
PROMOTIONS

1650 Broadway
N.Y.,N.Y.10019
Cl 7-2159

Kational Record Promolion

iYou Record l1=We'll Plug It

Music Makers Promotion Network
* Mew York City *

20 Years' Dependable Service
Brite Star, Clevelond, Ohia
Covering All Mojar Cities, Nashville,
Chicogo, Hollywood, Ete.

DISTRIBUTION ARRANGED

« MAJOR RECORD LABEL CONTACTS

* MATIONAL RADIO & T.V. COVERAGE
BODKING AGENT CONTACTS
MASHVILLE NEWSPAPER PUBLICITY

« CLEVELAMD 2F&-10 4-22711
CALL: DIST, QFFICE

* % * BRITE STAR * & *
14881 Overlook Drive  Mewbury, Ohio

BUSINESS OPPORTUNITIES

FOR SALE
RECORD PRESSING PLANT

Completely equipped, 18 presses, ready
for immediale occupancy, owner retir-
ing.

Call 321-1446 or write:

51 W. 154 5t., Gardena, Calif.
mhld

SONGWHITER &£ RECORD PRODUCER.
Over 10,000 records sold, 1| have Gold
Record, BMI, Pop and R&B awards.
Need partner with capital to start rec-
ord company. T have arlists, and can get
national distribution. Call: TL 835 and
ask for Ace Adams or Nate Welden-

R-PL.,

| hauim.

| MISCELLANEOUS |

MEET

"MR. EGGHEAD"

The Nawest Craze

CAPSULE
VENDING

for
s¢ and 10¢
Disploy cords furnished.

Samples upon reguest,

$12/ M CAPSULED
IN BULK £20/ M

PLASTIC CHARACTERS, INC.

BOX 203, LEOMINSTER, MASS.

DIVIDER CARDS !

You can now order all vour
Divider Cards from our main
list. All rtirles are available,

TAPES

FORTY FIVES

REGULAR 12 X 14
REVERSIBLE L.FP. s
REVERSIBLE "TOP FORTY"

We also have the new Presseal

mailer for albums, no swffer

is necessary. [nsert the album

press down the edges, apply

rhe address and mail ir

*,..J\

' GOPHER

PRODUCTS CORPORATION.
Box B12, Berkeley, Calif

A8 BaAld . BEaa

SOMNGS, HECORDS, WRITERS: GET TOPR
promotion from Hollyweod. 25 years'
eXperence assares contracts, ability,
results, Tim Gayle, 6376 Yucca, Holly-
wood, Callf, 90028,

Jby MILLION RADIO LISTENERS AUDI-
tion  potential padio hits,. Complete
Southwest reglonal exposure. Direet
personal presentation to director musi-
cal programming. Consistent elght-week
follow through. 1 record. 550 complete
fee. 3 recomis released within 13 weels
—oomplete  fotal fee, 5100, Hequest

hrochure, Star Refcords Promotions, 102
Texas Ave,, P. 0. Box 1055, El Paso,
Tex. 70446, mh2g |
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CLASSICOLLECTION 15 A COMPLETE
gagfile of one-liners for smart deejayvs,
musiciansg, emeoees, 52 Wrile for free
Broadeast Comedy Catalog. Show-Bizx
Comedy Service, Dupt. ©, 1735 E. 26th
S5t.. Brooklyn, N, Y. 11229, mih 1%

RECORDING NEW POTENTIAL ART-
ists In stereo. Thiz talent seoutl desires
affiliation with reliable recording com-
panies, Howard E, Short, P, O. Box 107,
Alberta, Va. 23821,

VENDIMNG MACHINE OQOPERATORS,
write for newest money-maker. State
specialty and number of machines., Rob-
eris Co.. Box 618, Congers, N. Y. 10820,

ch mhl2 |

0.0 PROFESSIONAL COMEDY LINES!
Monthly fopical gag service too!
catalog. Hobert Orben, 3536
Crescent, Baldwin Harbor, ™. Y.
ch-myT7-64

when answering ads . . .

Say You Saw It in
Billboard

Free |
Danfel |

RECORD DISTRIBUTORS

RECORD DISTRIBUTORS
and RACK JOBBERS

LE-BO'S BROWSER
DIVIDER CARDS

updaote Record Depts., maoke tham
more efficient, helps to sell more
records| Available in white and
black plastic and fiberbeard. Finest
quality—low prices. Write for free
Title List.

Le-Bo Products Co., Inc.
33-59 Vernan Blvd,
leng lIsland City &, M. Y.

INTERNATIONAL

EXCHANGE

ALL EMGLISH RECORDS HUSHED BY
airmail. Beatles' new album ""Rubber
Soul.” Al new, "Help,”" “Beatles for
Sale.” UK. albums all $6.15 ine. alr.
mail. Mone or stereo. Complete pop
catalogue %1. John Lever, Gold 5L
Morthampton, England. se10-56

BRAND NEW HEATLES ALBRUM "RUH-
ber Soul®™ Any record album of your
cholee six dollars ine. nlrmaoll. Cash
with order. Berkeley Hecords, § Lans-
downe Row, Berkeley 5t, London W.1,
England. apd

ENGLISH "MOD" CLOTHES

Camaby Street Op-Art Flowered MNeck-
tes, A Must for Mods,' sent alr mall
52,60, Gaily siriped Elasticaled Belts,
our “Hottest™ line, send air mail $2.50
{Tie Belt 54.50%. Hipsiers, Jackets, Shirts
by alr mall.

THE BAROM
17 Holland St,, BARNSTAPLE,
M. Devon, England

FIRST-CLASS GUARANTEED ATR HMAILL
gervice on British records to U, S5, A
All titles available, UK. albhums i
each, additional albums only 5 All
breakages replaced. 24-hour serviee.
Free catalogue, Heanor Record Center,
Derbyshire, England. apd

PROGRAMMING IDEAS

Over 125 outstanding contests,
comedy, promos, gomes and ideos |
are confained in a valuable new
beok for progressive radic program
directors,

Maw available from RS1 (o division
of Billboard] for $5.95 each post-
paid.

“"PROFESSIONAL
PROGRAMMING VOL. 1“

by DICK STARR and BOB HARRIS

RSl (Record Source Int'l)
145 West 486 Street
Mew York, M. Y. 10034

SONGWRITERS: PUBLISHERS: YOUR
song arranged, recorded as demo. bi
our artlsts, Musie composed If only
words supplied. City Music, 8, RHadnor
House, 53-89T7 HRHegent 5t London W.l,
Englamnd.

“19TH NERVOLUS BREAKDOWN™ —
Holling Siones" new single: 51.95 alr
mailed; Stones’ new album mono, Eng-
lish "Hubber Soul" (14 ecuts); “"Help'" and
any other English album, mono or

stereo, 36 ajir mailed, Record Centre,
Ltd., Nuneaton, England,

IMPORTANT HECORD DISTRIBUTION
society is looldng for a jarz and folk
song catalog for distribution throughout
Europe, Write to: S.F.P.P., 131, Rue du
Cherche-Midi, Paris 15e, France.

188 W. Randolph

Classified Advertisers: WE'VE MOVED!
That's right. We'

Classified Advertising Department to a new home. So . . .

FROM NOW ON
send all orders for classified advertising to:

Classified Ad Dept.
BILLBOARD

ve moved our

Chicago, Illinois 60601

CLASSIFIED RATES

el LR SR E _E & = ¥ & ¥ = & N B ¥ 5 J

REGULAR CLASSIFIED AD

25¢ & word, Minimum $§5.

First line set all caps.

e S S R RO N OEED W OE O N O O

DISPLAY CLASSIFIED AD

| lnch—%20. 2 Inches—3$35.

Each additional inech—%15;

Box rule around all ads.

3 consecutive inserfions of
b cansecubive inzsertions of

sama ad— 59, discount
same ad—|0%, discount

|3 er more insertions of same ad—I15%, discount

S S S SR WE O .

Ll B shan B __E 38 _J8 8 L _ = % L N _E S § _E_E = 5 & ]

PAYMENT MUST ACCOMPANY ALL ORDERS

If Bex

Mumber iz used:

allow

10 words for number and

address, Box MNumber service charge is 50¢ per insertion,

paya ble in advance.

All ads must be received 1] days prier to date of issuve.

LR - B B N W NN W I e ———

USE THIS HANDY ORDER FORM

Please inzert the following ad for

Heading: —
[ Set regular classified style,

Amount enclosed

Copy -

Company Mame
Addressy

O

[] Set boxed claszified style,

City —State & Zip Code ———— - —
PLEASE ENCLDSE YOUR PAYMEMT. WE DD MOT BILL FOR CLASSIFIED ADS.

B et B L —————————

R R e L L L L s L T T T T

~ consecifive jssues,

Site:

Authorized by

e

FOR ADDITIONAL INFORMATION AMND/OR ASSISTAMCE, CONTACT: CLASSIFIED
ADVERTISING MAMAGER, Billboard, 1B8 W, Randolph, Chicago, Ilingis &0&07,

ADVERTISING RATES INTERMATIONAL EXCHANGE
Classified: Per line, 1. Minimum, 4 lines per inserfion,

DISPLAY: Per Inch, 314, Minimum, 1 inch,

Above prices are for one insertion in one issue, Cash or check with order,
Lower rates for 12, 24, 52 inserfions in & one-year period,

FOR FURTHER INFORMATION, CONTACT:

John O'Meill, International Advertisin
Billboard, 188 W,

Director;

Randolph 5%, Chicage, Il

60601 or

Andre de Yekey, European Director, 15 Hanover
Square, W. 1, England,

www americanradiohistorv com

NEW
PRODUCTS

The fallowing new products were selected by
Billboard because of the special interest
they may have for record dealers. For more
information write Audio-Videa Editor, Bill-
board, 188 West Randolph, Chicago 1, 1L

Admiral

GALAXY AM/FM portable
radio by Admiral. Slide rule
tuning, built in telescopic FM
antenna, ferrite rod AM anten-
na, 11 transistors, RF stage
for increased sensitivity. Price
$29.95,

Magnavox Minuet Model
MAGNAVOX SOLID-STATE Minuet

portable phonograph. Features
micromatic record player, multi-
ple speakers, components guar-
anteed for five vears. Plays
stereo and monaural. Luggage-
style case available in two two-
tone colors. List $79.90.

St. Louis Dealer
Grows With Tape
CARtridge Boom

® Continued from papge 54

by dealers contemplating the de-
mand for car-tape product. “It's
swinging to eight-track,” Ross
commented, “but it's still a2 mat-
ter of transition and some manu-
facturers are preparing models
that will play both four and
eight-track tapes, We're advising
dealers to at least strike a bal-
ance in their inventorying until
the thing takes a clearer direc-
tion."

Does the new owner of an
auto-tape unit necessarily dupli-
cate his home record library?
The answer, in some cases, ves,
but Ross has found that the
musical tastes of auto-tape cus-
tomers tend to broaden out as
they begin to build a library of
the taped music.

“We've had tremendous calls
for the Command albums such
as ‘Provocative Percussion,’”
Ross said, “which are not now
reflected so much on the Bill-
board charts as thev once were.
The whole picture broadens out
and people seem to want to try
different sounds and new ideas.
Again, dealers have to balance
out their tape inventories,” Ross
explained, “because we're just
beginning to feel our way into
this market.”

Sales Set Record

® Continued from page 54

sets in 1965, Technological im-
provements, stereo sound and a
new generation of portables were
factors in the enormous growth,
Sales of tape recorders, the
newest of the home entertain-
ment products, increased from a
negligible amount in the 1950's
to 4 million units last year.
Many of these were imports, but
a number of U. 8. manufacturers
are stepping up production and
increasing model lines.

55


www.americanradiohistory.com

BULK VENDING news

Zapp! Pow! Batman Enters Vending Scene

By RAY BRACK

CHICAGO — The dynamic
duo of Batman and bulk vend-
ing has been dramatically
formed. Straight from Gotham
City the Caped Crusader is
sweeping the land, promising to
capture the hearts of more kid-
dies than even the Trolls or the
Beatles.

Which is only a way of saying
that Batman and comic book
company—revived in the na-
tion's imagination by ABC-TV's
current hit series and emerging
in several licensed charm forms
—are certain to be the bulk
vending item of the year.

A survey of distributors last
week disclosed the strongest cus-
tomer demand for a particular
bulk vending item since the
Troll.

Rushing

And a survey of manufac-
turers revealed that three firms
are rushing officially licensed
Batman items to market. Other
companies are negotiating for
additional official license rights
and preparing items related to
the newest TV craze. Confection
items are expected soon,

At press time, Batman flicker
rings, buttons and emblems had
been licensed to bulk vending
suppliers.

Marketing the Batman “em-
blems” is the Acorn subsidiary
of Oak Manufacturing Co., Los
Angeles. The flexible items vend
at a dime. Manufacturer is
Samsons Products of Los An-
geles. Acorn promises additional
TV-publicized items in the pen-
ny, nickel and dime categories
300n0.

Zowie!

Licensed to market Batman

“buttons” is the Green Duck

ACORN

The World's Most
Profitable Vendors!

Wa hove the |nr'ng‘ variety of all
types of Acorn wvendors in stock.

HEADQUARTERS FOR CHARMS,
STANDS, RACKS, GUM, NUTS,
GLOBES, PARTS AND SUPPLIES FOR
ALL VENDING MACHIMNES. WRITE
FOR COMPLETE CATALOG OF NEW
AMND RECOMDITIONED MACHIMNES
AND SUPPLIES.

e RAKE o
COIN MACHINE EXCHANGE

1214 W, Cirard Ave.
Philadelphia, Pa. 19123
{215} CEnter 6-4493

BATMAN! Three bulk vending suppliers have been licensed to date to produce merchandise inspired by
the Caped Crusader and his comic book cronies. Additional firms are expected to introduce Batman items.
Soon, Batman, in the form of one vending item or another, will grace every globe in the country.

Co, here. “Our first shipments
are going out now,” said sales
director Paul W. Weber. “They
are primarily designed for penny
vending.”

Green Duck is offering a 12-
subject series with each button
in three colors. The series in-
cludes Batman in two poses,
Robin in two poses, the Joker,
several other subsidiary charac-
ters from the comic book family,
plus such classic Batman sayings
as “Holy Ravioli,” *“Powie,”
“Zok,” "Zapp” and “"Zam.”

Batman flicker rings have
been licensed to an independent
concern in the New York area
and will be manufactured by a
well-known manufacturer soon
to be announced. The licensing
party reportedly paid $6,000 in
advance royalties for the flicker
ring rights.

The flicker rings will be in
delivery in about a month. The
item will appear as a 12-ring
series, two action pictures per
ring, in color, for dime vending.

Glow in Dark

In addition, the Paul A. Price
Co. is in the marketplace with
an "Official Bat Ring.” The ring
setting 1s a 1% -inch wing-span
black bat wing of soft plastic ma-
terial. Some of the wings glow
in the dark. The dime capsule

YOU COUNT MORE WITH OAK
THE TITAN |

The Titan Il vends all types of bulk
merchandise and capsules, including
wrapped gum. It is the ultimate in
mass merchandise display and stim-
ulates greater sales through out-
standing point-or-purchase impact.

New features include a larger coin
box with enclosed receptacle that
channels all coins into coin box
without spilling. All dispenser wheels
are interchangeable with the Stand-
ard Acorn line for easy conversion
from one product to another. It also
is available with interchangeable ser-
vice head designed for wversatility
and convenience. The new slip-out
mechanism makes coin conversion

easy;

built-in wheels and handle

make the Titan |l easy to move.

Time payments available on OAK
Machines through all distributors.

Oal MANUFACTURING CO.. INC.

G50 SOUTH AVEMUE 21, LOS ANGELES, CALIFORMNIA 30035

items are being air-shipped to
meet demand.

“Batman items will hit the in-
dustry in a big way,"” declared
Chicago businessman Bob Kan-
tor. “l look for Batman ball
gum soon. This thing could be
bigger than the Rat Fink."

“Our customers have been
asking for Batman items ever
since the TV show came on the
ABC Network,” reported Jack
Nelson of Logan Vending. “Bat-
man items show more potential
than the Troll, which received

no TV support. This looks at
least as good as the Beatle mer-
chandise,”

“We expect tremendous sales
of these items,” predicted Paul
Price.

VYery Hot

Declared Harold Folz, Folz
Vending, Oceanside, N. Y. "We
think these items will be very
hot, perhaps bigger than the
Beatles. 1 see only one potential
drawback to Batman items. A
number of licenses have been
granted to the vending trade for

A Survey of State Laws
Relating to Bulk Vending

EDITOR'S NOTE: We con-
tinue a series of reports on State
regulations related to the bulk
vending industry, By no means
exhaustive, each article carries
the name and address of the
State official from whom full
information on vending regula-
tions may be obtained, Clip and
save,

WASHINGTON

OLYMPIA, Wash—Accord-
ing to State tax analysts here,
the Tax Commission's rules re-
quire that vendors register their
machines for computation of
tax liability.

The rule states: “Persons op-
erating vending machines for
the sale of merchandise are
engaging in a retailing business
with respect to the disposition
of such merchandise and must
report and pay tax under the
retailing classification with re-
spect to the gross proceeds de-
rived from the sale of such
merchandise,

Computation of the 4 per
cent sales tax as far as vending
machines are concerned is based
on 60 per cent of the gross
proceeds from the machine. The
law reads:

“Where sales are made by
receipt of a coin or coins
dropped into a receptacle that
results in delivery of the mer-
chandise in single purchases of
smaller value than the minimum
sale upon which a l-cent tax

www americanradiohistorv com

may be collected from the pur-
chaser, and where the design of
the sales device is such that
multiple sales of items are not
possible or cannot be detected
so as practically to assess a tax,
in such a case the selling price
for the purposes of the tax shall
be 60 per cent of the gross re-
ceipts of the vending machine
through which such sales are
made."”

For additional information,
contact Don Smallwood, Tax
Analyst; State of Washington
Tax Commission, Olympia,
Wash.

WEST VIRGINIA

CHARLESTON, W. Va—
The annual operator's license
fee for vending machines op-
erated by pennies is as follows:
1-4 machines, $2 per machine;
5-50 machines, $25 per operator;
51-150 machines, $75 per opera-
tor; 151-300 machines, $200
per operator; over 300 machines,
$600 per operator.

The license fees for vending
machines operated at more than
1 cent are as follows: 1-9 ma-
chines, $5.50 per machine; 10-
49 machines. $175 per operator;
50-100 machines, $450 per op-
erator; 101-200 machines, $800
per operator; 201-300 machines,
$1,200 per operator; 301-450
machines, $1,500 per operator;
more than 450 machines, $1,800
per operator.

In cases where the operator

(Continued on page 64)

various items. This was not the
case with previous hot TV items.
But, Batman looks like the big
item for 1966.”

"Our advance orders are ex-
traordinarily heavy,” said Green
Duck Company’s Weber. “Bat-
man should knock the socks off
some of the big items of the
past few years."”

Better Than Bugs

"“Wide-awake operators have
been asking for Batman mer-
chandise for weeks,” reported
Cal Fradkin, Calvin Sales, Bal-
timore. “Although we've re-
ceived no delivery on Batman
stuff as yet, we'll soon be get-
ting it on a pro-rated basis.

“I believe Batman will go bet-
ter than the bugs, and the bugs
were great!

“Imagine, the Batman TV
series could go on indefinitely,
for they have 25 years or more
of comic book drama to draw

Most of 'em glow in the dark.
Beautifully designed lifelike Bat that
snaps onto ring. Ring molded in
pliable plastic attractive Day Glow
colors. Bat wings can be bent to
stay in any position.

$ per M Capped
Immediate Delivery

pAp(O PAUL A. PRICE CO.

(Or wyour nearest distributor)

5 Skillman 5t., Roslyn, M.Y.
518) MA 1-5500
arms, Rings, afc.

' SCHOENBACH (0. |

- Manufacturers resentative
| Acom-Amco Distributor

MACHINES

LR _ R X X §E K X _E _E ¥ X _§E !

GREAT TIME
| SAVER!
COIN

'WEIGHING
SCALE

i
$22.00 |
____________________ |
HOT—HOT |
' 10¢ VEND ITEMS
(all 350 per bag)
Go-Go RINES ........0..... 38.00
Space Creatures ........... 5.00
Hunt & Ring Gun .......... .00
Koy Chain Assmt. ......... 9.00
Meckiaces, Brooches, |
Bracelets (Penny King) ... 8.00

HOT 5¢ VEND ITEMS

(From $4 to 55 per bag)
Crazy Labels .............. £5.00

1¢ VEND ITEMS

(all price per M)

Mini-Books .........0000.. $10.00
Soupy Sales & U.N.C.L.E.
| Flicker Rings .......... 13.00
Pop-1t Rings ....... 000004, 12.08
| T¢ mixes from ............ 3150

Parts, Supplies, Stands & Globes.
lw'mmnu lar the nHrH:r. .

|
One-third depesit with order,
!' balance C.0.D,

'~ SCHOENBACH CO. !

T15 Lincain Pi., Brooklvyn 16, MN.Y.
(212) PResident :t-zm

L —
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BOB KANTOR: "'l look for Batman
ball gum."

HAROLD FOLZ: "Batman may

beat the Beatles."

BUILT FOR BUSINESS'
MARK-BEAVER
Bulk Vending Machines

Full of built-in advantages
for longer life and
greater profits.

NDOR

MFRS,, INC.

€. V. (Red) Hitchcock,
President

P. 0. Box 7307
R-457 Chestnut St.
Mashville, Tennessee 37203
PHONE: 615 256-4148

(Distributor areas available
throughout the world)

Now is the time to

upgrade every lop-
notched location with

NEW VICTOR
 MULTIPLE !

STANDS AND EQUIPMENT

You'll immediately get
BIGGER COLLECTIONS.

Write for free color circular.

LOGAN DISTRIBUTING, INC.

1850 W, Division 5t., Chicago, I1l. 60622
Phane: (312} HU &-4870

Y -
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CAL FRADKIN: *“Batman'll go
better than the bugs."

PAUL PRICE: "“"We expect tre-
mendous sales."

NEW
PRODUCTS

This form is designed for the
convenience of bulk opearators

Karl Guggenheim

CRAZY LABELS. Some of the
most  gruesome pictures ever
drawn—160 of them—each car-
rying common first names such
as Rita, Kenneth, Arlene, Nan-
cy, etc. Kids will be sticking
them on each other and each
other's property. Printed in color
on pressure-sensitive labels,
Vend four labels to a capsule al
5 cents. Packed 250 to bag with
free display panel,

Penny King

LUCKY RINGS. Gold-plated,
sized for kiddie finger. Carries
word “lucky” on setting. Bag
of 500 includes foam display
with 40 rings.

PUSS IN BOOT. Just what the
name says. Loop permits child
to add charm to his bracelet.
Vacuum-plated in silver and
gold. Bag of 500 with free dis-
play front (and as many paper
displays as you desire).

FLICKER HEART KEY. Child-
hood sweethearts can lock up
their love. Flicker portion gives
heart-throb effect. Clean detail
in copper and silver plating. For
penny vending. Bags of 500
with free display front.

Green Duck

BATMAN BUTTONS. The of-
ficially licensed items inspired
by the comic book character
now popular in television. For
penny vending, each button is
in three colors. Includes two
poses of Batman, two poses of
Robin, the Joker. other charac-
ters and several classic Batman
exclamations.

Acorn

BATMAN OFFICIAL EM-
BLEMS. Licensed items based

St. Louis Bulk Operators
Planning to Form an Assn.

By EARL PAIGE

S5T. LOUIS—In an effort to
seck more equitable license fees

on vending machines and to gain
an organized approach to legis-

lative effort, area bulk operators

will meet at the Town Hall,
6736 Clayton Road, March 8 1o
found an association.

It 15 the first effort in recent
vears to bring area bulk oper-
ators together.

Efforts to bring about more
equitable license arrangements
locally were partially successful
last year (Billboard, Aug. 28),
but, speaking for several vend-
ing principals in the St. Louis
market area, Central Dis-
tributing’s Earl Veatch said
much more needs to be done.
“Our operators have been ad-
versely affected here,” Veatch
told Billboard, *by the %5 license
fee which is making 10-cent
capsule vending unprofitable,
And some communities,” Veatch
declared, “have license fees as
high at $10."

All bulk operators in the mar-
ket area here have been urged
to attend the March 8 meeting,
and those seeking further de-
tails may contact any of the
following: Ben Kessel, Mound
City Shelled Nut Co.; Lew
Block, Square Sales Co.; Irv
Katz, SP Distributing Company;
Earl Veatch, Central Distribut-
ing Co., and Sam Phillips at the
Samuel J. Phillips Co,

Harby Names
Ray Pierson

RAY PIERSON, general sales
mgr., Harby Industries.
BURBANK, Calif, — Ray

Pierson has been promoted from
sales manager to general sales
manager of Harby Industries
here, Harold Probasco, head of
the firm. announced. Pierson
will also handle the advertising
for the company.

Pierson originally joined the
firm to handle the complete op-
eration of the company's sub-
sidiary, Bulk Vendors Mart.
Moving into his new post, Pier-
son has launched a sales cam-
paign that will include an ex-
tensive tour to visit the com-
pany's distributors and appoint
new ones.

Prior to joining Harby, Pier-
son owned the bulk vending
firm of Hobby King,

EARL VEATCH: Much needs to
be done.

Zip code
helps
keep
postal

on the Batman comic book and
TV series. Adhere to hands,
wrists, books, etc, A thousand
emblems come bulk with four
displays. For dime capsule
vending.

Paul A. Price

OFFICIAL BAT RING. Black
bat wing of soft plastic material.
Setting has 1'2-inch wing span.
Some wings glow in the dark,
A dime capsule item.
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MODEL 60
| BULK-PAK

The BULK-PAK will not skip
or jam because of a spe-
cially designed wheel and
housing.

. . . Model 60 BULK-PAK
delivers the dependability,
high guality and low cost I
that you've grown to expect
from all Northwestern ven-
dors. BULK-PAK holds one
box (1,000 pieces of in-
dividually wrapped gum.)
BULK-PAK . . priced at
$18.95 ea.

Wire, Write or Phone for
Complete Details.

flowthuwestorn

CORPORATION
2631 Armstrong St., Momis, Il
Phone: WHitney 2-1300

COMING
EVENTS

March 2-6—Toy Manufacturers
of the U.S.A, annual conven-

Sheraton Hotel,

tion, New

York.

March 7-12—Toy Manufactur-
ers of the U.S.A, annual Toy
Fair, Hotel New Yorker, New
York.

April 22—National Bulk Vend-
ing Machine Distributors
meeting, Sheraton-Chicago
Hotel, Chicapo, 10 a.m.

April 21-24—National Vendors
Association Annual Conven-
tion and Trade Show, Shera-
ton-Chicago Hotel, Chicago.

June 12-15—National Confec-
tioners Association annual
convention, Washington Hil-
ton, Washington, D. C,

Oct. 29-Nov. 1—National Au-
tomatic Merchandising Asso-
ciation Annual Convention
and Trade Show, McCormick
Place, Chicago.

MANDELL GUARANTEED

USED MACHINES

M.W. Mode] 4%, V¢ or 3¢....... $14.
N.W. Deluxe, 1¢ ar 5¢ Comb. ., 12
N.W. 10-Col. 1¢ Tab Gum Mach. T8
M. W. Model 233, 1¢ Porc. Con-
vierted for 100 ct. B.G. ...... &.
Arlaz 1¢ & 5¢ 100 C¢, Ball Gum. 13.
Mills 1¢ Tab Gum . ....0000i04 2

Acorn B |b. Globe ............ 10.50

—

Pistachio Muls; Jumbe Queen;

1L Pt S e e R T % .72
Pistachie Nuls, Jumba Queen,

WA e e i e o i A7
Afgan Crown Red Lip Pistachio

MU s e e e
Afgan Prince Red Lip Pistachio

o 1] i PRt T A L T &0
Indian Muts; § |b. bag; per Ib, . 1.00
Cashew, Whole .........c..... B

Cashew, Buflts F T
Peanuts, JumbBe ..,...c0 00000 48
EPERREN: s e .22
Miged Muls .. ... 0c0iiisaceis A7
Baby Chicks ... ..icvinrenrannia e 1
Rainbow Peanuts .. ........... a2
Bridoe MIX .........c.00vveuines a2
Boston Baked Beans ........... e )
JEIY BEBNE .o sniimicninnsnseas e
Licorice GEME . .....c.cescinns B )
MR M, B0 et C e A8
Hersheyels .. .......0iccvennes A7
Rain-Blo Gum, 72 ct. .......... £ 32
Malt-atte, 100 et., per 100 .,.., .35
Rain-Blo Ball Gum, 140 ct.,

10 et, 290 k. ... eiias, P v |
Rain-Blo Ball Gum, 100 ct. _... .34

200 I, minimum prepaid on all
Rain-Bla Ball Gum.
Adams Gum, all flavars, 100 ef. .45
Wriglev's Gum, aill flavars, 100 cb. .45
Beech-Mut, 100 b, ............. A5
Hérshey's Choeolate, 2300 b, ... 1.90
Minimum order, 35 Boxes, assorted.

e e E T ——

CHARMS AND APSULES. Wrile
for complete list. Complete line of

Farts, Supplies, Stands, Globas,
Brackets,

Everything for the operatar.
One-third Depasit, Balance €.0.D.

MODEL 60
BULK-PAK

The popular Model 60 . . . now
adapted to vend wrapped confec-
tions. Write for circular and prices,
Stamp Folders, Lowes! Prices, Wrile

NATIONAL VENDING
MEMBER macwing pisTRiBUTORS, Inc.

NORTHWESTERN

SALES AND SERVICE CO.
MOE MANDELL

446 W. 360h 51, Mew York 18, N. Y
LOngocre 4-6467
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GCOIN MACHINE

Wisconsin E

Eighth State to
OK 2-Cent Offer

By BENN OLLMAN

MILWAUKEE — Wisconsin
music operators meeting here
Feb. 20 voted without dissent to
endorse the Music Operators of
America's 2-cent-per-side juke
box record royalty proposal
made to Congress late in 1965,

In so voting, Wisconsin music
men became the eighth Statewide
body of operators to go on rec-
ord as officially approving the
BOA bid, designed to resolve
the knotty Congressional debate
over juke box record acquisi-
tion in relation to copyrighted
music,

The vote followed a speech
by MOA Executive Vice-Presi-
dent Fred Granger, in which he
declared: “The juke box indus-
try’s offer to establish a 2-cents-
per-side royalty arrangement on
disk purchases is likely to meet
with Congressional approval.

“Why? Primarily because as
an industry we have finally come
up with a specific proposal. Our
offer gives members of the Con-
gressional committee reshaping
the copyright laws something
positive to consider. We have at
last taken the initiative.”

Combined Meet

The session was sponsored by
both the Wisconsin Music Mer-
chants Association and the Mil-
laukee Coin Machine Operators
Association. Clinton 8. Pierce,
Brodhead, Wis.. president of the
State group, and Sam Hastings,
head of the Milwaukee organiza-
tion, hosted the event.

Also at the head table were
Ed Dowe, Beaver Dam, Wis.,
secretary-treasurer of the State
association; William Poss, Au-
rora, Ill., Music Operators of
America sixth district member-
ship chairman, who put in a
strong plug for the current MOA
member drive, and Jack Moran,
Denver, who told of plans for
organizing a Chicago school for
training coin machine repairmen.

Granger's talk, to a large ex-
tent, was a reiteralion of the
message he presented earlier to
members of the lllinois and other
State operator associations. He
sketched briefly the history of
the long Congressional battle to
remove the juke box industry’s
exemption from performance
royalty fees.

Stop Here

“The juke box industry,” he
reminded his listeners, “is the
largest single group buyer of
phonograph records. Its pur-
purchases account for $2 mil-
lion annually in royalty fees paid
to performance societies. The
specific exemption we have en-
joyed since 1909 is based on the
fact that playing a juke box is
considered a private, not a pub-
lic performance. But the per-
formance societies have been
ceaseless in their efforts to re-
move this exemption.™

According to Granger, the un-
derlying .intent of the MOA's
2-cents-per-side proposal is to
insure a “stop here” arrange-
ment.

“We are convinced that some
copyright revision by Congres-
sional action is inevitable. That
is why we felt it is in our best
interests to offer our own pro-
posal. If we don't, the commit-
tee undoubtedly will come up
with something that we will find
entirely unacceptable.”

On a question from the audi-
(Continued on page 63)
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SEXTET OF SPEAKERS at combined meeting of Wisconsin and Milwaukee operator associations Feb. 20
included (from left) Sam Hastings, president, Milwaukee Coin Machine Operators Association: Ed Dowe,
Beaver Dam, secretary-treasurer, Wisconsin Music Merchants; Clinton S. Pierce, president, Wisconsin

Music Merchants; Fred Granger,

membership drive chairman.

] executive vice-president, Music Operators of America; Jack Moran,
‘Denver, director of the Institute of Coin Operations, and William Poss, Aurora, lll., MOA Sixth District

Fifty operators attended the meeting. (See additional photos page 64.)

The One-Stop a Key Link
Say Boston Promotion Men

By CAMERON DEWAR
BOSTON—The importance of

the juke box as a means of pro-
moting records is by no means
overlooked by distributor pro-
motion men in the Greater Bos-
ton area. Most have respect for
the medium as an exposure
force, but none is more eager to
praise the use of music ma-
chines in exploiting a record
than Jack Sager. of Disk Dis-
tributors of Boston, who handles
Motown and a number of lesser
labels.

“The juke box is a very im-
portant medium of exposure of
records,” said Sager, who spent
12 years running a one-stop.
“Of course, you have to get after
the one-stops and if they trust
your judgment they'll push the
record with the operators.” As
an example of what the juke
boxes can do for a record he
cited the case of Sonny Sttt's
“Stitt’s Groove,” which is com-
ing up big locally. Sager is re-
ceiving orders from retailers be-
fore the record has had any ex-
posure on radio. “And even a

hit can be greatly enhanced by
the juke boxes,” said Sager.

As far as improving the ex-
posure potential of the juke box,
Sager feels that there are oper-
ators who have a good ear and
can decide for themselves. This,
however, isn't too widespread
and since the life of a hit is so
short many don't get around to
it in time. "But,” says Sager, "I
won't recommend a record to a
one-stop unless 1 feel it really
can be a hit. You only get them
back in the end.”

Less Enthusiasm

Mot quite so enthusiastic on
the matter is Asher Shuffer, of
RCA, who feels that while the
juke box still has considerable
influence on the sale of records
it 1s much less than it once was.
“1 base this conclusion on the
records RCA sells to one-stops,”
says this veteran of the music
business. He believes the sales
figures are down in this respect
because the juke box isn't as
popular with youngsters as it
once was. “There are too many
other activities nowadays,” says
Shuffer, "and it's quite necessary

to get exposure through radio
stations to make anything of a
record.”

Shuffer believes that the oper-
ator i1s much less responsive now-
adays, and with his type of rec-
ords he finds it necessary to
concentrate more on the retailer.
“There is still some value in the

Seeburg Corp.
Loses Gordon
As President

CHICAGO—Rumors persist-
ing for the past several weeks
were confirmed with an an-
nouncement from the Seeburg
Corp. last Thursday (24) that
President J. Cameron Gordon
“has asked to be relieved of his
duties . . . for reasons of health.”

Gordon will remain with the
company, it was announced, as
a director and consultant.

Known in the coin machine
and music industries as an in-
trepid imnovator and phenome-
nally successful salesman, Gor-
don joined Seeburg in 1948 as
Eastern division district man-
ager. He was named president
in 1963. Seeburg Corp. sales
rose from about $75 million to
S100 million annually while
Gordon was president.

Gordon is currently on tour
of Seeburg distributors discuss-
ing new plans to promote juke
box music via more dancing in
locations.

*No thought has been given
to a successor,” the Seeburg an-
nouncement (in the form of a
telegram to the press) stated.
However, executive vice-presi-
dent Louis J. WNicastro, now
functioning as chief administra-
tive officer, is rumored to be in
line for the vacant post.

juke box,” says Shuffer, “but it
has definitely deteriorated great-
ly in the last five years.
Happy Marriage
Decca's man in Boston, Alan
(Continued on page 63)

Gov. Signs Kentucky
Pinball Legislation

FRANKFURT, Ky. — Gov.
Edward T. Breathitt signed into
law the amended pinball legisla-
tion that had recently passed
both houses of the State Legisla-
ture.

The House had amended the
Senate bill to include 10-cent
flipper games in those to be le-
gally allowed by the State. The
Senate concurred in a voice vote
with the House amendment and
then repassed the hill by a vote
of 26-7.

50 New MOA Members Netted
During First 6 Weeks of Drive

By PAUL ZAKARAS

CHICAGO—The Music Op-
erators of America membership
drive in six weeks has enlisted
50 new members, about one-
fifth of the goal,

Leading district chairmen
were Robert Nims of District
Five with 19 members signed
and the highest percentage of
his quota achieved (38 per cent).
William Anderson had the sec-
ond best percentage (34.3 per
cent), and his District Three
was second in new members
with 12, (Accompanying chart
shows relationship between num-
ber of members signed and pro-
jected quotas for each district.)

Mims, president of Lucky
Coin Machine Co., Inc., New
Orleans, heads the membership
district which includes Texas,

(Continued on page 64)

DISTRICT I 2 3 4

7 8|9

5 6

35

QUOTA 31

MEW
MEMBERS

36

MOA MEMBERSHIP DRIVE progress in the early stages, as indicated
on the chart, shows good results despite the fact that organizational
structure of the drive is just being completed. Figures represent new
members reported to MOA headquarters in Chicago as of the third

week in February.
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Qutlawed by the bill were pin
games requiring federal gam-
bling stamps, machines equipped
with multiple coin devices, and
games offering more than 30
free replays.

Attorney General Nicholas
Katzenbach sent the Legislature
a telegram from Washington,
congratulating them on passage
of the legislation. He said that
“State and federal authorities
can and must work hand in hand
against gambling and organized
crime.”

After signing the bill into law,
Breathitt said: “Kentucky now
joins 27 other States that have
banned this gambling machine
which preys on the young and
Puﬂr,l”

Originally, Breathitt and his
special assistant, Paul Huddle-
ston, wanted to ban all pinball
machines. Efforts of flipper-type

amusement game manufacturers,
distributors and. operators, en-
abled the distinction between the
different types of games to be
made in the law.

COMING NEXT WEEK—
Export Spotlight:
Latin America.

A report on coin machine
exports south of the border.

ALSO—
How jukebox manufacturers
are helping to close the
training gap.

March 5, 1966, BILLBOARD
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DAVENPORT, la., operator, John Cox, calls on the lowa B0 Restaurant,
a 3,500-patron-per-day truck stop that has become Cox's most profita-
ble location since he switched from single phonograph to wall boxes
and from pop to c&w programming.

EDITOR’S NOTE: We offer the -

third in a series of-special re-
poris on some of the premiere
juke box locations in the U, §,
Locations treated in these re-
ports stand as examples of
imaginative music merchandis-
ing. Machine grosses in these
locations run well above the na-
tional average for 1965. It is
hoped these articles will include
ideas you can put to profitable
use in your operation.

DAVENPORT, la. — John
Cox, president of Cox Music

Co., Inc., i1s an “in-depth” op-
erator.
“This means—among other

things—that when a machine
operates below expected poten-
tial in a location you take steps
to correct the situation,” Cox
explains,

And he illustrates by relating
how a deliberate change in
equipment and programming at
one of his locations—the lowa
B0 Restaurant west of town on
Interstate 80—brought into be-
ing one of the finer truckers’
boxes in the Midwest.

“In June of 1964 1 negotiated
with Bill Peel, owner of the
newly constructed truck stop, to
install a Rock-Ola 425 Grand

Vending News Digest

NAMA Wage-Hour

Guide Is Out

CHICAGO — The National
Automatic Merchandising As-
sociation has mailed out to mem-
bers a guide to federal wage-
hour legislation as applicable to
vending companies.

The publication is entitled
"How the Wage-Hour Law Af-
fects Vending Machine Opera-
tors.” The 20-page booklet in-
cludes sections summarizing cur-
rent legislation, pertinent court
decision, exemption provisions
and record - keeping require-
ments,

The booklet advises an im-
mediate review of wage policies
and an establishment of detailed
record-keeping. system by each
vending company.

“This detailed guide is de-

signed to help answer most of
the questions operators are ask-
ing,” said NAMA legislative
counsel Richard Funk.

Copies are available 1o
NAMA members only.

VYice Squad Eyes
Cigaret Venders
SALT LAKE CITY — City

vice detectives have staked out
11 locations here during recent
weeks and have reported that in
the spots youths under 19 vears
of ape have been buying auto-
matically merchandised cigarets,

The locations have been
warned that adequate controls
must be instituted to prevent
such purchases. State law re-
quires that cigaret venders be
kept out of the reach of minors
or be equipped with devices that
prevent the machine from op-
erating until the age of the cus-
tomer has been proved.

Rites for Yendo's
Henry Gaddis

KANSAS CITY, Mo. — Fu-
neral services were held here
Feb. 21 for Henry Gaddis,
Vendo Co. executive who died
in Phoenix, Ariz., Feb. 17. Gad-
dis, a native of Chicago, was
senior vice-president, - treasurer
and head of the international di-
vision of Vendo.

March 5,

1966, BILLBOARD

Canteen Declares
20-Cent Dividend

CHICAGO — Canteen Corp.
has declared a regular quarterly
dividend of 20 cents per share
payable April 1, 1966, to stock-
holders of record March 15,
1966,

Oakland Firm in
Larger Quarters

OAKLAND, Calif. — Coin-
way, Inc., operated by Albert
Havden and son Larry, have
moved their firm to much-en-
larged quarters at 715 Sixty-Six
Avenue here near the new. ball
park.

Coinway encompasses games,
vending and music. The new

building affords thrice the space .
of the old quarters, permitting.

showroom space for perusal of
equipment by localion owners.

Buckeye Vending
Renovates Plant

TOLEDO—Buckeye Vending
Co. here has completed remod-
eling of a 3,000-square-foot
building recently acquired and

now has a specious commissary
facility plus a display room in
which location prospects may be
shown the latest in vending
equipment.

The facility, at 4505 Fitch
Road, also includes offices, stor-
age space and a repair shop. An
open house was held Feb. 19.

The firm was founded in 1956
by Leroy This.

Blotner New PR
Head for Wis.:

MADISON, Wis. — Harold L.
Blotner, of Dane County Vend-
ing, Inc., here, has been named
chairman of the Wisconsin Au-
tomatic Merchandising Council's
public relations committee.

Blotner  immediately an-
nounced that three PM programs
are planned for the vear:

e Expansion of the speakers’
bureau.

e Selection of operator of: the
year.

e Sponsorship of an Automatic
Merchandising Week.

Phila Tribute
For Silverman

PHILADELPHIA — One of
the most significant affairs in
the history of the local amuse-
ment machine industry will be
marked on Sunday evening,
February 27, when every
branch of the industry is ex-
pected to be represented at the
Joseph Silverman Tribute Din-
ner. Indicative of the industry
support for the dinner honoring
the executive secretary of the
Amusement Machines Associa-
tion of Philadelphia is that so
many industry leaders have ac-
cepted service on the dinner
committee under the chairman-
ship of David .Rosen, president
of David Rosen, Inc.,, Rowe-
AMI distributors.

The dinner will be a State of -

Israel Tribute to Silverman
sponsored by the Automatic
Vending Machines Association,
of which Silverman is the ex-
ecutive director, in co-operation
with the Philadelphia Commit-
tee, State of Israel Bonds.

Rosen announced that Judge
Joseph E. Gold, of the Phila-
delphia County Court of Com-
mon Pleas, has agreed to serve
as Honorary Chairman for the
dinner. Judge Gold, who was
counsel for the association be-
fore being elevated to the bench,
was himself honored by the
Amusement Machines Associa-

tion last vear as “Man of the
Year,"

John Casola Dies

BIRMINGHAM, Ala. — In-
dustry veteran John Casola died
in a hospital here Feb. 20 fol-
lowing a lingering illness.

The brother of Lou Casola,
chairman of the board of the
Music Operators of America,

John was a native Alabaman..

The brothers were involved to-
gether for a number of years in
a coin machine operation In
Rockford, Illinois.

John Casola later worked for
United Manufacturing Co., Chi-
cago, for 15 years.

Funeral services were held
here on- Feb. 22.
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Prix. But—though the spot
catered to truckers—it was
overrun by teen-agers.

Wall Boxes

“Now having the teens around
wouldn’t have been bad—except
that the juke box wasn't realiz-
ing full potential. So, in Novem-
ber of last year, after Peel fin-
ished a remodeling job that ex-
panded the capacity from 64 1o
150 patrons, I installed 26 wall
boxes and changed the music
programming. The spotl is now
my best money-maker by far”

Peel, who hesitated at Cox's
big investment in wall boxes, is,
of course, delighted with the in-
creased money from music.

The programming change was
not complicated, but it caught
on immediately, Cox de-empha-
sized teen-oriented music dras-
tically and loaded up with
country and western tunes.
Period.

Bunkhouse

C&w music is played 24
hours a day at the lowa B0
Restaurant by some 3,500 pa-
trons. And because the location
is attractively decorated and
the food i1s good, the crowd on
Sundays include many area
residents out for dinner.

Truckers are attracted by the
food, music, a bunkhouse sleep-
ing 25 persons and a unique
television lounge designated spe-
cifically for men who are fre-
quently forced to miss their
favorite TV shows.

Cox entered the business in
1942 as a collector-serviceman
for Elliot Music Co. here and
bought the firm in 1948. In
September of 1965 he formed

Killer Joe Show
Off for Vietnam

THE KILLER JOE PIRO SHOW
departs for Vietnam March 1. The
nation's No. 1 dance exponent
and consultant to Rowe Manu-
facturing Co., will take a troupe
of ''the sexiest dancers ever as-
sembled’’ to entertain troops in
the Vietnam war theater. Music
will be provided on the tour by a
Rowe Bandstand phonograph and
sound system. Piro and company
will be on tour three weeks. The
show should be the hit of the
‘.Fietnam circuit.

Makmg Money With Music —The Truckers’ Box

Ace Vending Service, restricting
its operation to cand}f and cig-
arets.

“I expect to move slowly into
full-line vending,” Cox said.

In and around Davenport,
Cox operates some 500 ma-
chines and employs eight men.

“T didnt think the formula
for a successful truckers’ box
would be that simple,” Cox con-
fessed. “I'm sure glad I invested

in those stereo wall boxes—and
that country music."”

Dedicated to
superior workmanship

The Finest Name On

PRECISION
CUE STICKS

We manufacture accurate, |

duralqie. quality
| Cue Sticks . . . Exclusively

| For Information write

SCHMELKE MFG. C0.

Shakopee, Minnesota

Wanited

Used Scopitone,
Colorama, Cinebox;
and any other movie
machines and films.

Give price and condition
in letter.

Write

Billboard
Box 239

188 West Randolph
Chicago, Illinois 60601

ALL MACHINES READY FOR
LOCATION
Goft. Flipper Clown, ., ... 8195.00
Gott. Flipper .. ........... 125,00
Gott. Flipper Parade. ... . 150.00
Midway Deluxe Baseball.. @5.00
Wms. Black Jack_........ 95,00
Wmis. Kismet 4P, .., ...... 155.00
Soeburg B .. .- iacnenn 115.00
Wurlitzer 2404 ......... . 345.00
Wurlitzer 2510 ... ........ £#45.00
Whurlitzer 2800 ... ........ 545.00
Seeburg IW1 Wall Box.... 9.95
Wurlitzer 5210 Wall Bex.. 35.00
23-Cel. Easfern ........... 45.00
Call, Write or Cable,
Cable: LEWJD

lEWdﬂnEB Distributing (o

Exclusive Wurlitrer Distribulor
1311 N. Capitel Ave.
Indianapolis, Ind.
Tel.: MElrose 5-1593

-.-,,! 7

AVAILABLE
4 x 8 PRO
41559 PRO. oda
52" y 42 -

PICTURE WINDOW BALL VIEWER J\
DECORATOR DESIGNED FOR BEALITY
SO0LID SLATE BED

TROUBLE-FREE LIPKEEP

k- 13" STAR-LITE & I TO 22" ASTRO-LITE SHUFFLEBOARDS

write far
FREE
Color

Brachure

Phane 201-672-8100

£ NATIONAL

S shyifletwied & Rilliaed Co.

31 MAIN 5T., E. ORANGE, N. ).

et
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INTERNATIEENAL news reports

SLUGGER...

ELECTRIC
Counter Ga

L Lot SCOREBOARDS

Size: 18"x12"'x8"

Weight, 25 Ihs Coin operated for shuffleboards.

Natural weod cab- 15, 21 sad/or 50 points, (Horse-

inmet . Polished collar), Overhead double-faced
chrome fittings. model on chrome stands com-
$54 m plete with cain
g $169.50 rc.s. crcaso
Sidemount model—15-21 ints
SFEE.'ALS! only. Complete with chrome lr!'ulnll

and scoring buttons. Walnub For-
mica cabinet. Large coin box.
Other features,

BILLIARD SUPPLIES

3-01. Bumper Pool Balls {10)..
coreaFrom $5.00 to $12.50 per sof

2V Balls, 1-15 w/Cun Ball, .. 510.00
214" Ballg, 1-15 w/Cous Ball,.... 14.00
48" CUBE ,.......0c0nnnnnas § 1.50 ea.
§1" Cusg ...... £1.9% aa.; 25 1.50 ea.
ST Cues _........52.9% pa_; 23.00 dz.
Plastie Triangles, 294" ........ 1.00
é-Hole Cue Rack ............. . Epd

Billlard Chalk. Gr. ............ 1.50
We carry complete line of Pool

Chicago, lll, 60647
Supplies—Write for list.
1/3 deposit, bal. C.0.D. or 5.D. Phone: Dlckens 2-2424

_',2495] f.o.b. Chicage

MARVEL Mig. Co.

2845 W, Fullerton
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Cinematic

HIGH QUALITY PICTURES
UNEQUALLED SOUND
ELEGANT SHAPE

OUTSTANDING
FEATURES

of Cinématic

PANORAMICVISION with
large 65 cm (approx.
2514") screen—
LUMINGUS POWER
guaranteeing high quality
projection even in
iluminated rooms—
PERFECT STAND of the
picture through precision
play mechanism of the
films—28 colored films
can be preselected—
quick change of films
15 Watt HI-FI AMPLIFIER
BAXANDALL sound
control—SCANNER
guarantees 1000 hours
operation—PROJECTION
LAMP does not change
colors for 10 to 12
months—Two-shade de
LUXE CASE unchangeabie
inox—Kodachrome stills

of the colored films
permanently illuminated
—l16mm films with
magnetic sound track—
NATIONAL COIN
REJECTORS guarantee
perfect working with all
coIns—.

SOCIETE FRANCAISE DE RADIO TELEVISION

S.A. Cap. 10.000.000 frs. = 72, rue Marceau * MONTREUIL France
Tel. 328.99.90

EXCLUSIVE AGENTS REQUIRED
FOR COUNTRIES
NOT YET REPRESENTED

‘When Answering Ads . . .
Say You Saw It in Billboard

GermanDistributorsissue
A Plea for Price Stability

COLOGNE — West Ger-
many's coin machine distribu-
tors are playing an important
role in the phenomenal success
enjoyed by the German trade
through price stability which
can be envied by their U. S.
counterparts,

The distributors’ organization,
Deutsche Automaten-Grosshan-
delsverband, has just issued a
plea for continued price stabili-

ty despite the specter of infla-
tion which grips most of the
German economy,

The DAG is pledged not only
to holding the price line among
its own members but also to as-
sist operators in the same en-
deavor. German distributors
have prospered with a doctrine
of “what 1s good for the opera-
tor is good for the distributor.”

Applying this philosophy, the

Rock-Ola to
New Models

HAMBURG — Alfred W,
Adickes, head of Nova Appar-
ate, distributors of Rock-Ola
equipment, has informed a Bill-
board reporter that one major
aspect of the Rock-Ola sales
drive in Europe during 1966
will be the introduction of three
new models about two months
from now.

Adickes, who journeyed to
Chicago, IIl. late in February
to discuss marketing and pro-
motion plans with Rock-Ola of-
ficials, said the new eguipment

Swank Mexican
Hotel Accents
Coin Machines

PUERTA VALLARTO, Mex-
ico—A grand new luxury hotel-
motel here is going to be fully
equipped with coin operated
amusement games, a full line of
automatic merchandising ma-
chines, and juke boxes.

The establishment, which
opens on or about March 1, is
called the Playa de la Gloria.
One of the principal owners and
stockholders in the new plush
resort 15 Ben Murillo, owner
also of the Overland Music Co.
of Oakland, Calif.

Murillo has just made a pre-
opening visit during which he
planned the installations, which
will include a special recreation
room set aside for coin machines.
All the coin-operated equip-
ment will be supplied through
Overland, making the firm the
first international music opera-
tor in the San Francisco area.

The Playa de la Gloria is
opening with 32 cottages, beside
the hotel, and other resort fa-
cilities.

Bally Game in
German Tongue

BINGEN—In Deutschland,
Bally spricht Deutsch—specifi-
cally, Bally's new pinball, Aces
High, is being introduced in
Germany in a complete German-
language wversionn,

In fact, Aces High is not a
pinball but a flipper. The
Bally general importer for Ger-
many, Loewen-Automaten, finds
that German operator accept-
ance is increased appreciably by
presenting American equipment
in German translation.

Loewen boggled al essaying
the translation of Aces High,
but finally decided, “Frei ins
Deutsche uebersetzt, kahn man
auch sagen: Trumpf-As" — If
you like you can freely translate
Aces High into German as
‘Trumpf-As.” "
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Unveil 3
at Hanover

would be introduced at the mas-
sive Hanover Fair April 30-
May 8.

Adickes did mnot disclose
whether the “new models"”
would be phonographs, vending
machines or both. He merely
said: “"Rock-Ola has some sur-
prises in store for the operators.”

Adickes also said that sales
plans now being put into oper-
ation will enable Rock-Ola and
Nova Apparate to “easily sur-
pass the year 1965."

Rock-Ola officials had pre-
viously disclosed that new equip-
ment would be introduced at
the Hanover fair. Announce-
ment of what types of equip-
ment and whether or not the
new models will also be for
U. S. distribution has not been
made yet, however.

Set Dates for

Paris Coin Fair

PARIS—The 1966 Paris Coin
Machine Fair will be held from
May 18 through 30 as part of
the Foire de Paris at the Porte
de Versailles.

The fair will again be in Hall
97 and at least two mornings
will be reserved exclusively for
COmmen.

Inquiries regarding the fair
should be addressed to the
Comite de la Foire de Paris, 23,
rue Notre-Dame des Victories,
Paris 2, France.

distributors have urged opera-
tors to increase and stabilize
prices, to shun location poach-
ing, and to offer locations top
music programming and servic-
ing of equipment.

This exhortation can appear
plausible to operators only if
distributors practice what they
advocate. Accordingly, the DAG
opposes rebates and bonus ar-
rangements. It campaigns for
fair trade pricing (Preisbindung),
and German distributors gener-
ally observe a code of high
ethics in their relations with
operators.

In Germany perhaps more
than in any other country, oper-
ators tend to identify themselves
with the leading distributors.
For example, Gert Schulze, the
chief of N, §. M., spends a
major part of his time working
with operators. Schulze worries
as much about the problems of
the German operator as he does
about expert markets.

Contacts

Rock-Ola credits a major part
of its outstanding sales success
in Europe to the close personal
contacts established by Al
Adickes, Rock-Ola European
distributor based in Hamburg,
with Continental operators.

Seeburg’s strengthened sales
position in Germany is similarly
the result largely of emphasis
on operator contacts. In this
connection, Seeburg iz cam-
paigning for higher operator
play prices,

One of Automatic Canteen's
major steps in expanding its
German operation was the ac-
quisition of the Helmut Reh-
bock distributing company in
Hamburg. The chief asset of
Helmut Rehbock is its chief,
Helmut Neuburg, who believes
that any distributor is only as
good as his contacts with oper-
ators.

Listened

Wurlitzer has made solicitude
for the operator pay off hand-
somely for its Lyric phonograph.
Whereas Seeburg has a policy
of avoiding overseas manufac-
turing or even assembling, Wur-
litzer designed the Lyric specifi-

(Continued on pape '61)

Sugarman Visits Greece
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RUNYON INTERNATIONAL'S president, Myron Sugarman, is shown
here partaking of traditional "Greek hospitality in a recent visit to
Athens. Friends and customers with Sugarman are: (I. to r.) Mr. and
Mrs. N. Constantopoulos, president of Echotechnic, Athens: Mr. A.
Argoudelis, a banker; Michael Carras, president of Michael Carras, Inc.,
Athens; Mr. Nicholas Cockolias, executive sales manager, Runyon

International, Piraeus,

Greece; Sugarman, and Mr.

and Mrs. A.

Georgakopolos, president of Soteriades-Geargakopolous, Ltd., Athens.
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NEW PRODUCTS

Williams—Amazon Bowling Alley

Introduced by Williams Electronic Manufacturing Corp. of Chicago, Il
Has an all-new heavy-duty pin hanger assembly and offers five ways to
play: (1) Dual flash, (2) flash, (3) regulation, (4) strike-90, (5) new
bonus lane. This fifth feature has a lighted arrow to indicate the bonus

lane, whcih scores 800 for a strike.

offering a three-inch difference in height.

foot lengths.

Choice of two bowling lane levels,
Available in 13 and 16&-

Bally—Wild Wheels Flipper Game

From Bally Manufacturing Co., Chicago, Il

Central feature of the

new two-player flipper game is “matching wheels."” Alignment of the
three wheels, which carry numbers and star symbols, is accomplished
by player's hitting three targets. Matching all three wheels, of course,
offers more scoring advantages than matching just two wheels. When
the three are matched, the player is faced with the decision whether
to shoot for the 50-point targets or aim for the 100-point target

(which also unlocks the three wheels).

ball escapes from the playfield.

Wheels also unlock as each

Rosen Visits
Cinebox Plant

PHILADELPHIA — David
Rosen, who heads up the dis-
tributing firm for the Filmo-
theque-Discotheque coin oper-
ated amusement device, left this
week for Milan, Italy, and indi-
cated he will soon order full-
scale production of the machine.

Armed with completed reports
of field tests conducted by the
engineering department of his
David Rosen, Inc., on the new
design created for the Cinebox
movie machine, Rosen headed
for the plant of Innocenti, one
of the world's largest manufac-
turing companies. Arrangements
were completed earlier by Rosen
and Angelo Bottani for Innocen-
ti to manufacture the newly
designed machine,

Bottani is president of the In-
ternational Phonovision Society
in Mi!an, Italy, which created
the Cinebox. Rosen, who is the

March 5, 1966, BILLBOARD

Price Stability

® Continued from page 66

cally for the European plant
and produces it in a factory in
Germany.

The Lyric has been success-
ful mainly because Wurlitzer
listened to operators in design-
ing the machine.

Thus, the DAG has been ex-
traordinarily successful in
preaching the gospel that every-
body profits from market sta-
bility and that financial induce-
ments to operators produce only
short-lived competitive advan-
tage,

exclusive distributor of Cinebox
in the United States, has adapted
the machine with a juke-box
mechanism. Under the trade
name of Filmotheque-Disco-
theque, Rosen has a 2-in-1

movie-music machine with both
the movie and the music mech-

anisms in a single machine.

Kansas Operators Fight
New Pinball Ordinance

KANSAS CITY, Kan. — Op-
erators here are fighting a de-
laying action against a recently
passed city ordinance banning
games requiring a $250 [ederal
revenue stamp.

Attorney Roy Cook, repre-
senting several operators, has
been able to obtain a temporary
restraining order from Wpyan-
dotte County District Court. The
order restrains the city from en-
forcing the ordinance until an
injunction hearing can take place
in the Kansas State Supreme
Court., Cook is questioning the
constitutionality of the ordi-
nance. “By complying with the
federal law,” he told Billboard,
“my clients are automatically
prevented from receiving a city
license allowing them to oper-
ate their equipment.”

However, the constitutionality
of an almost identical 1961 city
ordinance was upheld by the
United States Supreme Court
several years ago. The situation
became confused when a second
city pinball ordinance, passed
in the latter part of 1964, re-
quired the city to prove that
gambling was actually being con-
ducted in the case of each ma-
chine. The new ordinance again
makes the machines themselves
illegal and requires no proof of
gambling.

Cook admitted that he is at-
tempting to recontest an issue
that has already been through
the courts. If he is granted his
request for a temporary injunc-
tion, he said, he would take the
fight all the way to the U. §.
Supreme Court. Such a legal
battle, he estimated, would take
about two years.

The new Kansas City ordi-
nance does not affect amusement

SHUFFLE

type flipper games. There is no
State law concerning pinball ma-
chines, but there are strict State
laws against any form of gam-
bling.

COMING

EVENTS

March 20-23—Music Operators
of America midyear board of
directors meeting, Statler Hil-
ton Hotel, Washington.

April 5—Missouri Coin Machine
Council meeting, Ramada Inn,
Moberly, Mo.

April 16-17—South Carclina Coin
Machine Operators Association
{quarterly meeting), Florence,

April 23-24—Illinois Coin Ma-
chine Operators Association
{quarterly meeting). Pick-Con-
gress Hotel, Chicago,

April 23-May 1—General Trades
Fair, Hanover, West Germany.

May 14-15—Tobacco-Candy Dis-
tributors & Vendors of Kansas
convention, Broadview Hotel,
Wichita.

May 18-30—Paris Coin Machine
Fair, Hall 97, Porte de Ver-
sailles, Paris.

Oct. 15-16—Third annual conven-
tion and trade show of the
South Carolina Coin Machine
Operators Association, Colum-
bia, S. C.

Oct, 2B-30—16th annual con-
venlion and trade show of the
Music Operators of America,
Pick-Congress Hotel, Chicago.

Oct. 29-Nov. 1—National Auto-
matic Merchandising Associa-
tion annual convention and
trade show, McCormick Place,
Chicago.

MNov. 12-15 — Second Interna-
tional Congress of Coin
Machine Equipment, Kunstler-
haus, Vienna, Austria.

— =

ALLEY
GAME

6 PLAYER
TARGETTE

full dimensional
stereo!

100 selections!

ROCH-DLA

PRINCESS
ROYAL

Plays 334 and
45 RPM records

7" LP albums or singles
<« « ANY Intermix

Exclusive Rock-Ola
revolving record magazine

music products for profits
for 30 years

Rock-0la Manufacturing Corp.
800 N. Kedzie Ave., Chicago, lll. 60651

o 5 i,
%ﬂi ELECTRONIC MANUFACTURING CORP.

3401 NORTH CALIFORNIA AVE

CHICAGO, ILLINOIS 60618

Cable Address: WILCOIN, CHICAGO
AVAILABLE FOR IMMEDIATE DELIVERY THROUGH YOUR WILLIAMS DISTRIBUTOR
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BFC Gives Complete Service;
Expands St. Louis Operation

By EARL PAIGE M

ST. LOUIS — B.F.C. Enter-
prises, one of the area's largest
and fastest growing coin machine
operations, has recently moved
into new headquarters in the
Hanley Industrial Court section
of St. Louis, The firm, formerly
known as Browning & Farber
Novelty Co., merged recently
with Continental Vending Ma-
chine Corp. following Browing
& Farber's purchase of the large
cigaret-vending operation.

Ernest Browning, founder of
the parent company, is a 30-
vear veteran in the coin machine
business. In 1947, nine vyears
after Browning went into busi-
ness, he was joined by his broth-
er-in-law, Abe Farber. In 1965,
Ken Chasen, a division manager
of Continental Vending, was
made third member of B.F.C.'s
management team,.

Management

B.F.C.'s diversification into
cigaret vending, coming at a
time when so much specializa-
tion is seen in the coin machine
and vending industry, could not
be a success without sound man-
agement practices. Speaking of

EXECUTIVE TEAM of B.F.C. Enterprises, 5t. Louis, is composed of
Vice-President Ken Chasen, left; President Ernest Browning, center,
and Treasurer Abe Farber.

or less separate as far as the
route servicing is concerned but

management, Ernest Browning
said, “Our cigaret end is more

FLEET OF TRUCKS being loaded here for servicing B.F.C. routes is
placed at the disposal of various civic organizations at Christmas time
for use in delivering food and gifts to needy families and charity

institutions.

evervthing funnels into our
over-all picture.”

Browning went on to point
out how the firm utilizes vari-
ous business and auditing equip-
ment to make up a specialized
ledger sheet. “Each of our loca-
tions,” he explained, “is pro-
grammed on an individual ledg-
er sheet which is kept up to date
on a daily basis. We know at a
glance exactly what each loca-
tion is doing and needs—their
cigaret inventory, the percentage
of profit, what kind of music
the location prefers, what types
of games it has; everything is
right there.”

B.F.C.'s music-games collec-

Euﬁcwg Ltgﬂ'- Box Awisalion y Gottlieh’s 4' -player
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tors and the cigaret route men
begin each day with an indi-
vidually printed ticket for each
location. “We have an addresso-
graph plate for each stop,”
Browning said, “and when the
men come in, every ticket and
whatever it involves is accounted
for. We spent a long time work-
ing out this system, but for an
operation like this we found it
to be most useful.”

The operation, now servicing
a metropolitan area some 50
miles in radius, will probably be
moving more and more in the
direction of full-line vending ac-
cording to Ken Chasen. "Our
plans for expansion are being
influenced by the fact that many
locations would prefer to re-
ceive complete service from a
single operator,” Chasen ex-
plained.

SeeVend Bows
Corral Bowler

HAMBURG — SeeVend, the
Seeburg German sales subsidi-
ary, is introducing the new Wil-
liams bowler, Corral. The
game offers five playving ver-
sions and awards a strike bonus.
Corral promotion is being tied
to the Western boom sweeping
Germany.

Stimulated by the showing of
U. S. Western films on German
TV, the ranch craze has every
German yearning to be a cow-
poke riding through the mes-
quite on his trusty quarter
horse.

FORWARD
MARCH
R

ol

BIGGER
PROFITS

It's forward March . ., . April, May,
June and all the other months, tea . |
with the enly 2-in-1 machine that com-
bines movies and records in & single
vnit. You'll march forward with

FILMOTHEQUE

------ i

DISCOTHEQUE

For Info—Write/Wire/ Phone

Exclusive Rowe AMI Distributor
Eo.Pa. - 5.Jersey - Del. - Md. - D.C.

DAVIDR 0SENT NC

855 M. BROAD 5T, PHILA PA 19123
Phone: (215 CEnter 2-2900

ADVERTISING IN
BUSINESSPAPERS
MEANS BUSINESS
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Wisconsin Operators Endorse Royalty Offer

® Continued from page 58

ence regarding the mechanics of
making the proposed rovalty
payments, Granger explained
that they would be made quar-

The One-Stop
A Key Link

® Continued from page 58

Ross, is another enthusiast about
juke boxes. “Decca leans toward
Juke boxes and makes many rec-
ords almost exclusively for the
operator,” said Ross. Decca and
the juke box operator have had
a happy marriage for years since
the label issues particularly long
standards expressly for the oper-
ator.” Juke boxes, once the prime
exposure medium for records,
have taken a second place to
radio,” said Ross, "but we defi-
nitely couldn't do without the
operator as an important factor
in our record promotion,” Ross
feels that juke boxes keep stand-
ards alive and says that many
records that will never see the
top 100 have a healthy existence
because of the juke box. “We are
very grateful to the operators,”
he says.

“Juke boxes certainly sell rec-
ords once they become hits,”
said Dave Marshall, of Mutual
Distributors which handles Lon-
don, Liberty, United Artists and
others, “but if you want to really
push a record you've got to go
to the deejays.” He observed that
the location owner usually waits
until a hit is created before de-
manding a record.

“The juke box mustn’t be ig-
nored. |1 feel that the operator
can’t afford to take chances un-
til he's pretty sure. You could
never get a record moving or
create a breakout through the
juke box.”

Columbia’s man in Boston is
Roy Molamo and his feeling is
that great attention should be
paid the juke box. "I po to the
one-stops and try to influence
them, If they take the record
the operators can do a lot for
me,” he said. “You can't keep
too close a tab on one-stops for
that reason. They can help you
promote a record all right." He
agrees that radio is the big seller
today, but is sure that there's
business to be stimulated in juke
box locations. “The one-stop is
the key,” says Roy. “He can
really help the record distribu-
tor."

“You must have air play to
break a record, but the juke
boxes give us very strong sup-
port,” says Don Dumont, of Du-
mont Distributors (Atco). *“I
doubt if a record could become a
hit unless it gets the proper air
exposure.”

Dumont said the operator
can't afford to make gudgments
and must wail to see if there are
sales at the retail level. “The
average juke box operator and
location owner listens to radio
and unless he hears the tune is
really going he isn't going to
second guess the public,” Du-
mont commented.

more than
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terly—"just like a tax return.”

State association Secretary-
Treasurer Ed Dowe commented:
“This compromise move is the
best thing that we as an industry
can now do regarding this prob-
lem. It should have been done
years ago.”

In an interview following the
meeting, Sam Hastings, Milwau-
kee association president, also
supported the MOA proposal.
“It has come to the point,” he

PROVEN
PROFIT MAKERS
Since

noted, “where we just don't want
to fight them off every vyear.
It's too expensive. This 2-cents-
per-side compromise is very rea-
sonable. If they will accept it
and make provisions for it to
stand for at least four or five
vears, I'll go along with it.”

State groups having previous-
ly endorsed the MOA royalty
offer are New Jersey, Nebraska,
Missouri, West Virginia, South
Carolina and Illinois.

Seeburg Moves
Background Music
Headquarters

CHICAGO—Seeburg's back-
ground music division, formerly
located at 360 North Michigan
Avenue, has been moved to the
Seeburg plant facilities at 1500
North Dayton Street,

Joseph F. Hards, vice-presi-
dent in charge of background
music operations, explained the

move by saying that the new $5
million plant permits the gather-
ing of many Seeburg operations
under one roof. Joining Hards
in the move are Edward Cle-
land, sales manager, and Wil-
liam Traut, programming pro-
duction director.

ADVERTISING IN
BUSINESSPAPERS
MEANS BUSINEESS

CHICAGO COIN'’S

GREATEST

2-PLAYER

BASEBALL
GAME!

YOUR DISTRIBUTOR IS NOW DELIVERING THESE PROVEN PROFIT MAKERS

CORVETTE  BEL-AIR « TEXAS RANGER

CHICAGO COIN MACHINE DIV.

y -
CHICAGO DYNAMIC INDUSTRIES;, nc.

1725 W. DIVERSEY BLVD., CHICAGO, ILLINDI5S 604614
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Survey of State Bulk Laws

® Continued from page 56

has both penny machines and
other machines, he must secure
license for both types of ma-
chines in the appropriate brack-
ets.

Every operator is required to
furnish on or before May 31
of each year and Nov. 30 of
each year a list of all the ma-
chines he has on location, The
list must include the following
facts:

Name and mailing address of
owner,

Type of machines: Cigaret,
candy, gum, nut, food, soft
drink, coffee, dry guuds. toi-
1e1ne5 service, music or amuse-
ment vender.

Denomination of coins used
to operate machine.

Business name, street address
and name of town where each

when onswering ads . . .
Say You Saw It in
Billboard

25 MAGHETTC CUE BALL

ALL 16 BALLS NOW SAME SIZE

Woalley g & s mpn

333 Morton Street -

machine is located. Where an
owner has more than one ma-
chine at the same location, he
must list each machine on a
special form provided by the
State, Forms for the listing of
machines are designated as
GLD 9.02-A and 9.02-B, and
may be obtained from the State
Tax Commissioner,

In the event an operator re-
duces or increases the number
of his machines on location, the
refund or additional fee is based
on the difference between the
two brackets involved. (For ex-
ample: An operator who pays
$450 to operate 50 to 100 over-
penny machines and reduces his
number to under 50 machines
(the $175 license category) is en-
titled to a refund of $275. If
the reverse occurred, the opera-
tor would pay an additional
$275.)

For additional State tax in-
formation, contact Chester P.
Tinsley, Director, State Division
of Cigaret, Soft Drink, Store &
General License Taxes, Charles-
ton, W. Va.

Bay City, Mlcmgan - §92-4536
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Net 50 New
MOA Members

® Continued from page 58

ROBERT E. NIMS: 19 new MOA
members.

Oklahoma, Arkansas, Louisiana,
Mississippi and Alabama. The
region has never before had
strong MOA membership.

Leading district co-chairman
to date was Bob Vihon, Empire
Distributors, Inc., of Chicago,
who has signed five new mem-
bers in Illinois.

Doing Well

Fred Granger, executive vice-
president of MOA, told Bill-
board that he was satisfied with
the progress of the drive at this
point “because it is doing well in
spite of the fact several district
chairmen have not yet appointed
all of their co-chairmen.” Gran-
ger added that he and John Wal-
lace, president of the MOA,
hope that all districts will be
fully organized by the time of
the MOA board of directors
meeting in Washington, D. C,,
later this month.

Jack Bess, chairman of the
Roanoke Vending Exchange,
Inc., Richmond, Va., who is the
national chairman of the mem-
bership drive, told Billboard that
“everyone, not just the MOA
officers and the district chair-
men and co-chairmen, but all
MOA members should be help-
ing us in this drive.”

Bess added that MOA “has
requested and is receiving full
co-operation from distributors
all over the country in this
membership push.”

In related developments, Wil-
liam Poss, chairman of District
Six, has named Arnold Jost of
Arnold's Coin Machine Co. in
Milwaukee to position of sub-
chairman for Wisconsin.

The drive kicked off in the
first week of January of this

vear and will end October 1,
1966,

MOA set the national goal at
250, but ambitious district chair-
men have set themselves higher
goals, which, if achieved, would
bring 347 new members into
MOA.

Nova Promotion
Focuses on Rockola

HAMBURG — Nova Appar-
ate, European sales agent for
Rﬂck-ﬂla has opened a big pro-
motional f:ampalg:n for the new
Rock-Ola phonograph models
focusing on the unusual coin
machine career of founder-Presi-
dent David C. Rockola.

“Kollege Rockola kennt sich
aus!” reads the Nova promotion
for the new Rock-Ola models,
"Colleague Rockola,” the pro-
motion continues, “knows the
needs of the operator first-hand
because he began his career as
a small operator.” The promo-
tion capsules the Rockola ca-
reer: small operator, large oper-
ator, engineer, small manufac-
turer, large manufacturer,

wwWw americanradiohistorv com

Meeting in Milwaukee

NEW MEMBER of Music Operators of America, Mel Malcore, Mel's
Coin Machine Co., Green Bay, Wis., is signed up during Feb. 20
meeting of the Wisconsin and Milwaukee associations by district MOA
membership chairman William Poss (left) and MOA executive vice-
president Fred Granger (right).

YOUNG MEN are taking the initiative in the business. Here Russell
Townsend of United, Inc. (left), and Bill Moran, Institute of Coin Op-
erations, Denver, discuss the training of coin machine servicemen.
Moran is assuming the administration of the Denver school as his
father, Jack Moran, becomes increasingly involved in the organization
of a Chicago trade school.

MEETINGS ARE FOR GREETINGS. Saying hello here are (from left)
Harry Jacobs, United, Inc., Milwaukee; Herb Tonnell, Cigarette Service,
Appleton; Mr. and Mrs. Clinton S. Pierce, Brodhead, Wis., and Joe
Kleinmann, Pioneer Sales and Service, Milwauhaa

TRADE SCHOOL AUTHORITY Jack Moran, Denver (second from left),
follows up Milwaukee speech by answering question from operator
Red Jacomet (right), as other operators listen in.
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NEW AND USED GOIN MACHINES

Flipper Games (Cont.) . Bowlers (Cont.)
RA Game Year Remarks | Game Year Remarks
Horth Star 1P 10/64 ABC Champion 10/57
n"l HLL? g-’f]'-lhﬂi:'ll :P /61 ABC Spr. Del g/5T
ympics 1 v/62 ABC Tournament &/57
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- = T 4]
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- . o Po
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it :[:l 2 200 ik Bounty {Iil‘i'l}l 10/63 EIUH'III' IF 31,/60 Strike Bowler 'ullll""_r
it Bull Fight 17 1/65 $or, Lieous b i Super 8 Shuffle 4/63
NARE JOAL  BOR T Apelea Bus Stop 2P 1/65 Straight Flush 1P 12/57 Super Shuffls 12/61
s (R Can-Can 10/61 Sreight Shisher- ¢ 30 Trophy Bowler 4/58
oMl e ran Eimn i 1
L ne e
:::ii:::: 60 196364 L. Sre ':ﬂ; Sweat Hearts 1P 9/63 CHICAGO COIN
&3-54 weet Sioux 4P 9/59
Diplomat 200 1965 ELL‘::"';‘_:? 13:::; Swing Along 2P 7/83 Bowl Master 8/5%
Bandstand 200 1965 Eroet i 4763 Texan 4P 4/60 ::-':Ilinr League Efﬂ
Thero Bred 2P 2/65 o]
N 188 Trapic Isie 1P 5/62 BuiFa-Eys Drap Rall 12/59
ROCK-OLA ve-Tease / Universe 1P 10/59 Cadillac Ball Bowler 1/64
:Fr:tﬂ;:dul ::;ﬂ Wagon Train 1P 4/60 Championship 11/58
1448 HIFi 120 1955 Bt Noasdis 7788 Whirlwind 2P 1/58 Citation 10/62
1452 50 m!: 50750 29 8765 World Beauties 1P 2/60 E"“I:; :;iﬂ
et bt L Follies Bergeres 12/65 Warld Champ 1F 8/57 Deville Shuffle Alley  8/64
e ot 1638 Flying Circus 2P 6/61 sl Ve Deuble Feature 12/88
Funspat ‘62 11/62 Duchess Bowler 50
s w0 ek o oo e KEENEY | e e
1475 Tempo 1 200 1959 Sranw Yo 2ok Explarer Shufile &/58
O T st a0 et Happy Tour 1P 7,/64 Black Dragon 8/61 4-Game Shuffle 1/59
1485 Tonps 11 200 1960 Harvest 1F 10/64 SoiwEns 1a/63 Gold Crown 3/62
pa Hay Ride 1P 10/64 El Rancho Hecirada /42 Geld Star 6P 7/85
:ﬁ Regis g :::: Hootenanny 1P 11/63 Flash Back B/&1 Grand Prize 3/63
1493 Princess 100 1962 Key West 12/56 s 25 5/63 King Bowler 1/59
1496 E 120 1962 Laguana Beach 3/60 Old Plantation 2/81 Lucky Striks 1/58
1497 Empress 200 1962 Lide 2/62 e il i Majestic Bowler §/64
414 Capri 100 1963 LIEAL e g sz e Official Spare Lite 9/63
408 Rhapsody 160 1963 a-run Flayer's Choice #/58
404 Capri ' 100 1964 Mad World 2P P/64 HlDWM' MI'I':I' Bowier /65
418 Rhapsody 160 1964-65 Magic Circle 6/65 Princess 4/61
424 Princess Miss America 2/58 Rodeo 11/64 Queen Bowler 9/59
Royal 100 1964-65 Monfe Carlo 1P 2/64 Winner 2P 12/63 Rebound Shuffie 12/58
425 Grand Prix 160 1964-45 Moonshot 3/&3 Red Pin 2/59
426 Grand Night Club 4/56 WILLIAMS Rocket Shuffle 3/58
Prix 11 150 1965-66 Parade &/56 Royal Crown B/é2
419 Starlet 100 1965-66 Queens (Beh., 15, Trop). 3/60 Alpine Club 3/65 &-Game Shuffle 6/60
Roller Derby 6/ 60 Beat the Cleck 1P 12/63 Ski Bowl &P 11/57
SEEBUHG Sea lsland /5% Big Chief 4P 9/65 Spotlite Shuffle 11/63
Sheba 2P /65 'I:l Illdll‘i' Ll ¥/63 Starlite 5/62
V200 Shoot-A-Line 6/62 Big Deal 1P 1/63 Strike Ball 5/63
1000 T: :::i Show Time /5T - Black Jet 1P 1/60 ;u,.: Sonic ;iu.
V1200 200 1956 Silver Sails 11/62 Casino 1P 10/58 Tange 2/66
L100 100 1957 Sky Diver 1P i/e4 Club House 1P 10/5% Top Brass A4/65
KD200 200 1957 Star Jet 2P 12/63 Coquette 4/62 Tournament Bowler 12/64
161 160 1958 Sun Valley 7/57 Crossword 1P 4/5% Triple Gald Pin Pro 2/61
201 200 1958 Target Roll 1/58 Darts 1P &/60 Triumph Shuffle Alley 1/48
290 100 1958 Trio 1P 9/65 Eager Beaver 2P 4/65 Twin Bowler 10/58
o 160 1958 2in1 29 B/&4 Eight Bsll 2P 1/66 TV Bowling League n/sr
8100 180 et I-in-Line 4P .8/63 El Tora 2P 8/63
G160 160 1959 Touchdown 11/60 Fiesta 2P 12/59 UHITED
AY160 140 et US.A. 8/58 :ur FIihr P Es!: Action 7/62
sy Paree Ad 5/59
- CHICAGO COIN Gaden Bl 1P 9/59 kiame iz
LPC-1 160 1962 Golden Gloves 1P 1/60 Astro &/53
LP-480 160 1964 Bronce 2P 5,/ 64 Grand Slam Baseball 1/64 Atlas a/5a
U-100 100 1964 Firecracker 2P 12/63 Gusher 1P 9/58 Avalen 4/62
Electra 160 1965 Mustang 2P 10/64 Heat Wave 1P 7/64 Bank Posl 11/63
Fleetwood 160 1985 Royal Flash 2P /64 Jig Saw 1P 12/57 Big Bonus 2/60
Sun Valley 8/63 :-mrlin" :ulu i :ﬂﬁ Iﬂth—llﬂ: 9/&0
ungle Stri 12/465
HUHLHZER G[“TL]EB :‘Iﬂ“ilh ::::’; :::II:; .;.Il:]r 'It;.'-i
ngs Cameo 5-5tar Bowling  5/61
1800 Around World 2P 7/59 Lucky Strike 1P B/65 Caravelle if'ﬂ
o o Lt Atlas 2P 5/59 Mard] Gras &P 11/62 Cheetah 3/65
2000 200 Bank-A-Ball 1P 9/65 Merry Widow 4P 10/63 Circus Roll-own /62
$180 e 1:5; Big Tep 1P 1/64 Moulin Reuge 1P 6,/65 Classic 8/81
193 Bananma 2P /64 Muzic Man 4P B/60 Corral &P 10/65
2104 104 1957 Bowling Queen 1P B/&4 Maples 2P ®/57
2150 200 1957 i P Cyclons 10/58
7200 200 1958 :::I:-f:-:r * ::::ﬂ Wags 1P 3/60 Cypress 12/52
7204 104 1958 Captain Kidd 2P 7/60 :"’If':k“ :: 2/64 Dixie 1/62
2250 200 1958 Contest 4P 10/58 alvoka | 5/64 Dual 1/59
2300 200 1959 Continental Cafe 2P 7/57 Pot ‘o Gold 2P 7/65 Duplex 11/58
304 104 1959 Corral 16/61 Pretty Baby 2P 2/635 Eagle 5/58
2310 100 1959 Cover Girl 1P 7/62 Reno 1P 10/5% Embassy v/62
2400 00 : Cow Poke 5/65 |  River Boat 1P 9/ 64 Falcon &/ 60
b 104 P60 Criss Cross 1P a/58 Rocket 1P 11/5% 5-Way 5/61
1960 Dancing Dolls 1P &/ &0 San Francisce 2P 5/64 Flash 6/39
2410 100 1960 Dodge City 4P 7/65 satelli
2500 200 1961 g ¢ il B n atellite 1P 7/58 A-Way 12/59
it oo 4 E;. N pciian 1‘&:’ Sea Wolf 1P 7/59 Fury 8/63
2510 100 1961 Fair Lady 12/56 Saconanedy 3760 Futura 12/63
She foo i Fashion Show 2P /63 Skill Peal 1P 6/63 Handicap 11/59
o 19 Flagship 1/57 Soccer 1P 3/64 Jill-Jin 11/63
e o :E Flipper 1P 11/60 Space Ship 2P 12/81 | Jumbo Bewling 9/57
3500 o 50 Flipper Clown 4,62 Starfire 1/57 Kickapoa &P 9/65
2810 100 :m Flipper Cowhoy 1P 10,/62 Steeplechase 1P 11/57 ey 10/62
e :I Flipper Fair 1P 11/81 Stop & Go B/64 League 10/5%
1900 i 743 Flipper Parade 5/61 Teachers' Pet 1P 1/66 Lina-Up 1/61
1908. ;: 1965 Flipper Pool 1 P 11/65 10 Strike 2P 1/58 Lucky 11/62
3000 501 1965 Foto Finish 1P 1/61 3D 1P 11/58 Mambo Shufile 12/64
3000-8 1965 Flying Chariots 2P 10/463 Tac-
3010 i3 Tic-Tac-Tese 1P 1/5% Matador Bowler 12/64
1965 E'm:hl' 4P 1/63 Tom-Tom 2P 1/63 Maverick 11/65
ﬁ::.' M’;‘" - I:I;: Top Hat 10/58 Midget Bowling 3/58
| % / Trade Winds 6/62 Niagars 11/58
appy Clown 4P 11/64 Turf Champ B/58 Dasis &P 6/63
Hi-Diver 1P 4,59
ook / Twenty-One 1P 2/60 Orbit B/ 64
o ;.f:“ !g:: Yagahond 10/62 Pacer 4764
Valiant 2P 8/62 Pixie Bowler B/58
DAVID ROSEN, INC. i M. 1/66 Viking 2P 10/61 Polaris 8/64
ok r'“ ‘. “EI ]:f:g Wing Ding 1P 12/64 Pyramid &P &/85
Fl?m‘lr: L,:;::, 2p o / Whoopes 4P 10/ 64 Regal 4/63
eque-Discotheque Uberty Bels 4P :;:1: Zig-Iag 1P 12/64 Royal Bowler 12/57
Lightning Ball 1P 12/59 oo Targutte ;":ﬂ
INTERSPHERE DEVELOPMENT LreAard 20 3/40 :
M , Sahara T/62
ademoizelle 2P 11/5% 5a 5/60
Colorama Majestic 4/57 “;'.- Stars 4/58
Malovatynd. 1P 8/64 BALLY Shuffle Basshall 6/62
Masquerade 2/ 66 i
SCOPITONE, INC. ilver é/62
Melody Lane 2P ?/60 Game Year Remarks Simpl 5/59
Scopitons Merry-Go-Round 2P 12/60 implex b
Miss Annabelle 1P 8/59 ABC Bowl Lane /57 (Continued on page 66)
March 5, 1966, BILLBOARD 65
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NEW AND USED GOIN MACHINES

Bowlers (Cont.)

e Cﬂm‘mued from page 65
Game Year
&Star 10/57
Skippy 11/63
Sparky 12/42
Sunny 5/60
Sore Fire 10/60
Teammate 12/5%
Tempest Shuffle /64
3-Way ?/59
Thunder Bowler 6/64
Tiger Shuffle 7/64
Tip Tep 10/60
Topper 2/64
Tornada Bowler 3784
Tropic Bowler 9762
Ditra a/63
Zanith &/59
WILLIAMS
Roll-A-Ball &P 12/56

POOL TABLES

& SHUFFLEBOARDS

ALL-TECH INDUSTRIES

Model

Geold Crest (3145'x6",
& pocket)

Gold Crest (4%2'x%",
& pocket)

Gold Crest (3Va2"x7’,
& pocket)

Gold Crest (4'x8',
& pocket)

Details

AMERICAN SHUFFLEBOARD

Bank Shot i ]

Classic "&" (8’, & pocket)
Classle 7" ', & pocket)
Classic "'8" (8', & pocket)
Electra 6" (6°; & pockat)
Electra "7 7, & pocket)
Electra "8" (8", & pocket)
Imperial Cushion 12

Imperial Shufflebsard 18 te 22'

BATES - INDUSTRIES

Round Pool Tables

FISCHER MFG. CO.

Coin-Dp Models
Empress 1014 * 101" x5T"
Empress 92A 2""x52"
Regent 918 92"'252"
Regent 778 77 245"
l'li!l-" “ “H.“Ii
Fiesta 58 frebound pool) ST 'xd1"

Mon-Coln Models
Empire 105 105"x59"
Empire Vi 101"z 57"
Empire Wil Lo L o
Duchess VIII 101""e57"
Duchess ViI 92"x52"
Princess 58 (rebaund pool) 57"'nd41"

Ill-lri:

'GOTHAM EDUCATIONAL EQUIP.

Eliptipeal (elliptical table)

IRVING KAYE CO., INC.

Non-Coin Models

« Ambassador 70
Ambaszador 75
Ambassador BO
Ambassador 90
Detoxe Continental

“u'“?l P
“.;I fmll
l“"ﬂ'"
1]*”:“"
108" x54"

Coin-0p Models

Peluxe Regular Kluk Pool
Deluze Jombo Kish Foal
Daluxe Eldorado Mark |
Delyze Eldorade Mark 11
Deluxe Eldorade Mark 111
Deluxe Eldorades Mark 1V
Delune Elderador Mark V¥
Deluxe Eldorade &4
Deluze Satellite

El Derade Shuffle Board

“-"lmri
?EFIH“FI
nn-“ll
85" n47"’
!:!rﬂ:u
105"x57""
11 'nl“u
n"’lull
TTa 45"

Ring-0 Round Pool Tabla 5&'' diameter

NATIONAL SHUFFLEBOARD CO.

Astroiite Shuffieboard

.PROTOCISION EN

GINEERING

¥-Back Professional Shuffleboard

U.S. BILLIARDS, INC.

Fro 1 T k45", & pocket
Pro 2 88""x51", & pocket
Pre 3 93"x53", & pocket
Pro 4 103""x58", & pocket
Pre § 114" x64", & pocket
Model 6700 Comet & pocket series

Madel 7700 Comet & pocke! series

Model 8200 Comet
Model 9100 Comet

& pocket series

Mustang Pro 27 50" zB&"
Cloh Pool 5&x40, T5x43
Deluxe Rotation Bumper Model 48
Deluxe Rotatien Bumper Model 47

“WALLEY SALES CO.

Bumper Pool Series

5225/W Reg. Size
TESA 78" nas"
B75A a8"x50"
154 e B L
1035 100°x5T"

66

'_I'llr
El Magnifico Series
Ba4 B3 xS0
934 353"

101 "x57"

Remarks

ARCADE EQUIPMENT

AMERICAN SHUFFLEBOARD

Situation 5/81

AUTO PHOTO

Aute Photo Model 9
Model 12 Studie

I

BALLY

Ball Park 1/63
Bank Roll 1/63
Batting Practice B8/59
Big Inning 5/58
Del. skill Parade 4,/59
Derby Gun 2/80
Fun Cruize 2/66
Fun Phone 3/63
Gelf Champ 8/58
Heavy Mitter 4/59
Moon Raider T7/59
Sharpshooter 2/61
Skill Derby 10/60
Skill Farade 1/59
skill Rell 3/58
Skill Score 6,/ 60
Spinner Novelty 2/63
Spook Gum 9/58
Table Hockey 2/63
Target

10/59
Undersea Raider -

T. H. BERGMAN CO.

Arizona Gun

CHICAGO COIN
All-Star Baseball 1/63
Baskethall Champ -
Batter Up 4/58
Rig Hir 10/62
Big Leagus 5/65
Bull's-Eye Basehall s
Champlionm Rifle Range 1/64
Criss Cross Hockey 10/358
Croquet 8/58
4-Player Derhy -
Goalee -_
Leng Range Rifle Gallery 1/62
Midget Skee Super Model -
Par Golf 9 /65
Playland Rifla Gallery B/59
Pony Express a/60
Pop Up 10/64
Pro Baskatball &/&1
Ray Gun 10/60
Riot Gun 6/63
Shoot the Clown =
Steam Shovel 5/56
Texas Ranger Gatling Gun 11/85
Twin Hockey 5/56
Wild West 58

DuKANE CORP.
Ski ‘n Skore ‘a4
Road Racer ‘a5

EXHIBIT SUPPLY
Gun Patrel -
Jat Gun -
Jungle Hunt 3/s7
Pany Express -
Pop Gun 98T
Ringer Ball 11/56
Siz Shooter -
Space Gun -
Treasure Cove
Shooting Gallery &/55

J..H. FRANTZ MFG. CO.

ABT Challengs Pistsl
ABT Gusster Scale
ABT Rifle Sport
Ariste Scale

Dovhie Header
Kicker and Catcher
Little Leaguwer

Save Our Busipess
U. 5. Marshal Gun

GENCO
Cireus Rifls 3/57
Davy Crockeit 10/56
Fun Fair 3/58
Gun Club -
Gun Falr 5/58
Gypsy Grandma 53/57
Hi Fly. Baseball 5/56
Locky Sevin =
Maoterama 10/57
MNight Fighter -
Sky Guaner -
Space Age Gun &/58
State Fair Rifle Gallery 6/56
2-Player Basketball —
J. H. KEENEY
Alr Raider =
Jungle Jom -
League Leader /58
Ranger /58
Sportland -
Sportland Deluxa Modsl —_
Sub Gun -
Twe-Gun Fun /82

MARVEL MFG. CO.

Slugger—Counter
Baseball (e, 5c. 10¢) —

Arcade Equipment (Cont.)

MIDWAY

Model

Barooka

Carmival Target Gallery
Deluxe Basehall
Fiying Turns
Joker Ball

Littlc League
Monster Gunm
Mystery Scere
Play Ball
Raceway

Red Ball

Rifle Champ
Rifle ERange
Shooting Gallery
Slugger Baseball
Target Gallery
Tep Hit Basaball

Trophy Gun

MUNVES

Air Foothall
Air Hockey
Bika Race
Satellite Tracker

MUTOSCOPE

Ace Bomber
Atomic Bomber
Bang-0-Rama
Drive Yourself
Drive Mohile
Flying Saucers
K.0. Champ
Lord's Prayer
Phote (Deluxe)
Silver Gloves
Sky Fighter

Year

10/60
2/63
5/62

10/64

11/5%
2/66
9/63
7/65
4/63

10/63
5/59
1/65
&/63

3/63
7/62
1/64
6/

5/58
5/59

REEEEEEE-

SOUTHLAND ENGINEERING

Fast Draw
Little Pre
Speedway
Teleguiz
Time Triak

‘63
/64
4/63

9/63

STANDARD HARVARD

Metal Typer

UNITED MANUFACTURING

Bomuvs Baseball
Jungle Gun
Pirate Gun
Sky Raider
Spr. Slugger
Yankes Baseball

3/62

10/56
10/58
4/56
/59

URBAN INDUSTRIES

AF 10 Theater

AP 10 Conmsole Theater
AP Panoram Thealer

KKT- Kiddie - Narfoon Theater

| WILLIAMS

Basaball
Crane
Crussder
Deluxe Batting Champ
Boubls Play
Extra Inning
d-Bagyer

* Hercules
Hollywood Rriving Range
Major Lsague
Major Lesguwer
Minl Golf
fHficial Bassball
Fenny Clown
Pinchhitter
Road Racer
Shortstep
Ten Pims
10-Striks
Titan
Yanguvard
Voice-0-Graph
Werld Seri;

x

‘57
10/58
&/59
5/81
4/56
5/&2
4/56
2/59
4/65
3/63

10/64
4/ 80
12/56
4/59
3/82
4/58
12/57
12/57
8/59
10/58
‘42
5/81

KIDDIE RIDES

-ALL-TECH INDUSTRIES

Cow Pomy
Chuck Wagon
Cress Country Racer
Fire Engine
Hi-Way Patral
Indian Scout
Midget Racer
= Musical Ferris Wheel

Sanfa Fo Exprem
Satallite Explorer
Stage Cosch

BALLY

Bucky Bremce
Champion Horie
Moon: Ride

Feny Twini
Space Ship

Speed Beat
Toomerville Tralley

| BERT LANE

Fire Enging
Lancer Mirse
MerTy-Go-Round
Miss America Boat
Moon Rocket 3/

Whirlyhird 0

¥ =T ——voramericanradiohiSt esy=asies =

Kemarks

Kiddie Rides (Cont.)

. Smokeshop Starlite 450, 18 Col,

| CHICAGO COIN

Model Year

Round the Weorld Trainer
Super Jet

AL FISCHER & CO.

Flipper

PAUL W. HAWKINS

Bem Hur Chariot
Derby Fony

Les the Lion
Mustang

Pony Cart

Rodeo Pony

Sam the Clewn
Twin Guarterhorse

MUTOSCOPE
Pony Cart 12/64
Space Capsule 12/64

SOUTHLAND ENGINEERING

Kiddie Railroad
Orbkiting Gemini
Space Ship

Travel Pony
Traveling Dinesaur
Traveling Frog

UNIQUE INDUSTRIES

Stone Age Wock-lt
Armored Tank
Air Force Jeap

|

CIGARET VENDERS

AUTOMATIC PRODUCTS

Smokeshop Starlite &30, 27 Col., &30 Cap.
850 Cap.

Smokeshop Starlite 850, 36 Col,,
Smokeshop Bank Med., 18 Sel,
Smokeshop Bank Mod., 27 Sel.,
Smekeshep Slimline ¥-18, 18 Cal,
Smokeshop Slimline ¥V-27, 18 Col,
Smokeshop Slimline V36, Col., B350 Cap.

630 Cap.

Smokeshop Mod., 900, ¥ Col., 900 Cap.

COAN MFG.

U-Select-1t 7T4-MD, 1 Col,, 74 Cap., 25/30/33¢

withou? matches

U-Select-Iit T4-APC, 1 Col., 74 Cap., J0c or 33c

with mutches
U-Select-1t 94-UM, 1 Col.,
witheut matches
U-Select-It P4-UC, 1 Col.,
with matches

matches
U-Select T16WC, 1 Cal.,

B50 Cap.
450 Cap.
&40 Cap.

450 Cap.

94 Cap., 30c or 3%
94 Cap., 30c or 35c
U-Select-It 116WM, 1 Col, 116 Cap., w/e
116 Cap., w/matches

NATIONAL VENDORS, INC.

750, T Cel.

M, 9 Ceol., Manval

ML, 9 Cal., Manual

11M, 11 Cel.,, Manual

TTML, 11 Cel., 450 Cap.

111, 11 Cel., 430 Cap.
Consalette 20, 20 Col., 470 Cap.
Crown B8O, Electric, 23 Col., 880 cap.
113, 13 Col., 44T Cap.

2X2, 11 Col., 416 Cap.

Moduline J2M, 23 Col., 616 Cap.
Moduline 80M, 20 Cal., 850 Cap.

ROCK-OLA MFG.

Caravelle, 20 Col., 8OO Cayp.
ROWE AC MFG.

Biplomat, 8 Col.

Prosident, B Cal.

Reyal, 10 Cel

530, 11 Cel., 530 Cap.

Commander, 11 Col., Elec. Cons,,
Ambassader, 11 Cel., 450 Cap.
Ambassader, 14 Col., 510 Cap.
20-700, 20 Col., 700 Cap.
Riviera, 20 Ceol.. 3OO Cap.
Celebrity 286, Manuval 14 Col., 510 Cap.
Celebrity 260, Elec.,, 20 Col., BOO Cap.
B&R, Manual, 14 cal., 510 Cap.

SEEBURG CORP.

E-1, 72 Col., 8OO Cap.
E-2, 12 Col., 800 Cap.
Madular 4E3, 72 Ceol., B215 Cap.
4E5, 72 Col., 825 Cap.

560 Cap.

Whimlwlﬂhﬂ.!ﬂiﬂ 720 Cap.

hlhf]..l"h Grenfer WI4T1, 14 Col., 510 Cap.
Seshurg/Du Grenler WIOT1, 20 Col., 472 Cap.

SHIPMAN- MANUFACTURING

Mark 1] Yender (13 or 17 eoh)

THE VENDO CORP.

Classic 30, 30 Sel., B30 Cap.
CATA Compele, 22 Col., B50 Cap.
Vende-Stemer C-23, 15 Col., 520 Cap.

Vendo-Stener, £29 Spacial, 11 Cel., 428 Cap.

WESTINGHOUSE ELECTRIC

Cigarst Vender

March 5, 1946, BLLBOARD
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WURLITZER MUSIC Sharpens the Appetite and Your Profits

e It's a well proven fact wherever people gather to eat and drink, they enjoy their refreshments
more, stay longer, spend more while listening to Wurlitzer Music. Why? Because Wurlitzer 3000 Music IS better.
Better stereophonic sound. More lifelike reproduction of the recording artists of the day. More sheer fun for
the listeners. And, we repeat, MORE MONEY FOR THE WURLITZER OPERATOR. Your Wurlitzer Distributor
can prove it —ask him —TODAY.

THE WURLITZER COMPANY =« NORTH TONAWANDA, NEW YORK

www americanradiohistorv com
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Pop LP Spotlights are those
dglbums with sufficient sales
potentinl, in the opinion of
Billboard's Review Panel, t
achieve o listing on Bill-
boord’s Tep LP's chorts, Spof-
light winners in *other cote-
gories are selected on the
basis of their potential te
become top sellers in their

respechive oreos.

POP SPOTLIGHT

SHE'S JUST MY STYLE

Gory Llewis & the Playbeys
Liberty LRP 3435 (M) LST 7435
|'5:|

their  recemt
LT T

'EH Wring
Llh.l

singles Rt ""Shae's
fop group can |_!'.,1I|'
P anDiRer Saies Winner ifm TPy Wi :
album, their In_-rlh They perform 1I1||r fa i
interprefations of receni hits of other groups
quch as "'Hearl Full af Seul™ and "'Lies.’
Thewr revival af the Everly Brothers' “&10 1
Have ta Do |l Dream™ & a standout,

S

&

L

POP SPOTLIGHT

STOP! LOOK! AMD LISTEN!

Highwaoymen, ABC-Paramount
ABC 543 (M); ABLCS 543 (5

present @ mieed bag af
folk, blued, protest and pop muosic. 1075 all
will dene, and sach member af the group
Hay |':|:\-r|||d,'r:,.I AR :.h.l'i'-l Mose Henry and
Henny Temple—comes off as a solo per-
tormer. The emgphasis s still folk, with an
elemant of close harmony that iv rare among
rafntemparary groups.

IEIHTM

The H Ighwaymen

COUNTRY S5POTLIGHT

BEST OF BILL CARLISLE

Hickary LP 129 (M)

Hinged om his recent hit single,

af Deal |s Thiz," plus
which Ball Carlisle hés become strongly

identified during the years-""Ma Help

Wanted and "Too Old ta Cul the Mustard’
this aloum should be a big ove

“What Kind
several tunes  for

ITLIGHT
[ =G
LHAKITY

¢ wr-® Wy -
] awWwEEI

Original Cost.
G300 (M);

Columbio KOL
KOS5 2900 (5)

The Cy Coleman-Dorathy Fields score s
big, brassy and bouncy and it adds up to a
bananga on all gcounts. |1 has been recorded
with lots of emthugsissm and Gwen YWerdon
with impertant agsists from Helen Gallagher
and  Thelma OQliver supgsly 1he necessary
nthusiasm

: GWEN VERDON
'L_-.'.n-.f'f.rT 1

4"?

NEIL SIMON
CY COLEMAN
DOROTHY FIELDS

BiE FOSSE

POP SPOTLIGHT

&

THE UNFORGETTABLE

SaM COOKE
RCA Viclor LPM 3517 (M); LSP
3317 (5
The late: %am Cooke lives on through his
il sne this highly salable LP s a prime
exampie.  The selectigns run the gantle
frem soulful blges to exciting rock, and
ingludes his "Sugar Dumpling’ &) plos his
current single, "“"Faal 11."" Fine programming

with strong chart patential

&

POP SPOTLIGHT

ONLY THE BIG OMES

Floyd Cramar. RCA Victar LPM
3533 (Mm); LSP 3533 (5

This arfiiil—noted for playing piang N the

ityla named after him-can do no wWIrong
with a domng, Beautiful, bright I=sstrumen
tales here  include ""l"[l'.!|:r|;|.1'|-.' K Taste
ab Honay, T Levers Concerfa™ and
133" Easy Listening radio stations will
ga for thie album and the resultant sping

will ereate bonuy saler for gealers,

& 7N

| ®\L.
FL&YD CRAMER

- - —_— — —_— —

CLASSICAL SPOTLIGHT

@

A WORLD OF 5ONG

Victorio de Los .ﬁngﬂnt. .I‘-'hngl:l|
152946 (5]

Thiz great sopranoc gives these internationally
known, asteemed songs 4 refreshing, grace:
tul reading that §s a persamal triumph o
her wersatility and simplicity at =1|:||:|r|:|._1u;h
Included here are beautiful renditions ol
el Liebe Dich, "Plaisyr D'Amagur’’ and
“La Paloma.” A record that encompasses a
world of singing wm this world of sang,

POP SPOTLIGHT

@

BOOTS

Mancy Zinotro. Reprise B 4202
(M} RS 8202 (5}
Hawing hit the Mo, 1 spef on the Hot 100

witit The tille tune, the nowly eitablished
star could make the tep rung  with  this,

her debut aloum., 5She sells the sfaries
ol "I« My Room"™ and "“As Tears Gao
By with a unigue expressign and under
standing, ""50° Long Babe" and “'Rum  for

Your Life
fpen sales

laaded with

are well done, and
appeal.

BOOTS
NANCY SINATRA

Tl BewwSn ks Badks e g

POP SPOTLIGHT

&

JEALOUS HEART
MGM E 4355

Connie Froncis,
[M); SE 4355 (S)

Hasing the LPF an her singles. wit,  Jealoud
Heart,” this package resfutes Miss Franci
in 12 ecountey-orientied serformancesy W iTh
sich hits.as “lvery Tewer” and "My Foglish
Heary, "

POP SPOTLIGHT

SOMEWHERE THERE'S A
SOMEONE

Deon Mortin, Reprise B 4201
(M); RS &201 (5)
With tha 1[::|1'|;.|1r o kit curremt Rit, the

title tune, Martin offers a beautiful and
COMMErCIdl Drogram of country-ariented ma-

terial which he performes te fhe Rill. Among
the stapdouls in this chart-cettined album
are “'I'm 30 Lonesame | Could Cry,”
walk the Line™ and “"Any Time

Somewhoere
There's A
Someone

=it

BARRY
McGUIRE

THIS PRECIOUS

POP SPOTLIGHT

THIS PRECIOUS TIME

Barry MMcGuire. Dunhill D

S0005 (M); DS 50005 (5)
"Wegterday,'' "Hamg on Sloopy'" and "'Hide
Your Lowe Away'' are the tunes that will
please teen-age customers, and Barey  Me-
Guire also regls off zome folk-rock 1hatl
great for saeles; His ""Eve ol Destruction

sloum stayed on Top LP'y chart many weeks
This couwld also be a winner

——

POP SPOTLIGHT

; ARTHUR PRYSOCK/COUNT
BASIE

Verve V Badd (M) VYV 8.8844 '5)

FArthur
maturasl
fashion and

The pairing af big-voiced
o |Fh Basie's big band iz &
it aft im o an napired bring
added wvocal and imsfrumental dimention 1o
a repertaire fhat hity hard and elfectively

ARTHUR PRYSOCK

Prysock
T;u'..r. HiE

£ . S il F

CLASSICAL SPOTLIGHT

BEETHOVEMN: SYMPHONY NO.
& IN F MAJOR, OPUS &8
Pittsburgh Sym. (Steinburg)
Command CC 11033 5D (5}

Less dramatic than other versions but cer.
famiy |ust at appealing, the treabment given
here by Stenberg s a worthy ane and full
of rpichness and calor.  Steinborg continues
to impress, along with the Pittshurgh Sym
phony as one of the putstanding groups in
the warld. Angther distinguished edifian s
Beethoven readings

COUNTRY SPOTLIGHT

S,

| WANT TO GO WITH YOU

Eddy Arnold. RCA Viclier LPM

3507 (M); LSP 3507 (5)
Fraturing his latest singles Smash, | ‘Want
to Go With You,'' Arnold has a hof LP
soller im o this great package of couniry

priented malerial, &Angther exciting perform
ance by the country star and & superb pro-
duction By Chet Atking,

of JC) 0D WWITH YO

P iRveLD

J VAR

JAZZ SPOTLIGHT

NEW THING AT NEWPORT

Jehn Coltrane  Archie Shepp.
Impulse & 94 (M); AS 94 [5)

Recorded live In 1pparate r\ll_'l"l'l'_lrl'l'-drl[E'-_ al
Mewpart, Coltrans and Shepp  lead  fthair
relpaclive combos. in a swinging program of
fhair own compodilignd, onfe By Loltréne and
four. by 5I|r::,:-|| The package it & sure-fire
seller far the (az2r markel and fof avant-
garde devolees,

POP SPOTLIGHT

3 A-TOM-IC JONES

Tem Jenps. Porret PA &1007
[M]1: PAS 71007 (5)

Thiz exciting package can't miss hitting
tast and with impact az fthe fine DOlues
gelfer spotlights Pwo his hits, ""Thunderball
arnd  “"Promise Her &nything Along  with
thiese, True Love Only Comes Once in a2
Litetime' is Ioaded with electricity In ki
performance a&nd he bullds "More” inle 2
dramaftic frenzy In a8 Woman's Ewve' &

af extEglong! cil

PREET w8 4T T
L e el |
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POP SPOTLIGHT

F  tHE vENTURES

Dolton BLP 2042 (M); BST B0O42

[5]
For  this 228 Dolton  afbum, the gultar
jeniuses pive greal performances on o #xci
G N Ve Batman Theme.™ ""The
Man From U M. CLE.' and their haot 1ingie
fditk, “jecret Agend Mam,” aré all standouts

4 preat pachage for sales and programming

&,

= S = == ]
COUNTRY SPOTLIGHT

LOVE BUG

Gearge Jones. Musicor MM

2088 (m): M5 J0BB (5
Anpther Best szelling country music slbum
by George Jones. Customers would Buy fhis
LF for nis ""Take Me" kil sang alone, but
other numbers that will provige sales im-
petus includge

“Thi ings Have Gane o Pisces''
and "love BHug.'' George Jones iz & Big
country artist, This album may be his I1r-:|-
riT o dale

FORGE Hl \ ] Lh
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JAZZ SPOTLIGHT
TODAY!
Harbie Maonn. Atlantic SO 1454
(5]
In a proaram highlighting the Mann $tyle
pf  “Today,”™ the Fflute wirtuose prewents
P|I;||'!“ @z renderngs ol curren?! pop Mils
and bossa nova tungs in an exciting pack
age for dealsrs and programmers. ' Yeditar

gay"' and I Yeu
somebody
e

Gotta Make a Fool of
stand out along with the tiils
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