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CC Payola Probe Team
tarts Ball Rolling in L. A.

By ELLIOT TIEGEL

LLOS ANGELES—The Fed-
al Communications Commis-
on  began subpoenaing wit-
sses last week to appear at
osed-door hearings  starting
ednesday (22) into alleged
ayola activities involving
uthern California broadcast-

ing and recording companies,
The investigation team of
George Oliviere and Merlin
Smith from the FCC's Bureau
of Complaints and Compliance,
in Washington, flew here to ini-
tiate the handing out of sub-
poenas to persons named as de-
fendants in the $230,000 suit
filed in Los Angeles Superior

Court on April 17, 1964, by in-
dependent promotion man Al
Huskey.

Huskey and a large number
of other witnesses were also be-
ing called.

Hearings Set

These hearings are scheduled

to begin Wednesday (23) in the
(Continued on page 8)

ol.'s Davis Keys Plan to Creator

By MIKE GROSS

NEW YORK—Clive Davis,
ho took over as vice-president
1wl general manager of CBS
ecords last week, hd‘\ plans for
expansion and diversification
ogram for Columbia Records
at will take in all areas

the entertainment business
hich are compatible with the
cord industry and its exper-
.

To reach these new horizons,
Davis will utilize all the facili-
ties and resources of the present
Columbia orgamization, which
he enthusiastically endorses,
and hopes to maintain the right
spirit and atmosphere for this
expansion. The prime stress,
however, will continue to be
put on creativity, he empha-
sized. Under the direction of
Goddard Lieberson, who was
president of Columbia Records

for the past 10 vears and has
now moved up to the pres:-
dency of CBSY new music-edu-
cation group, the creator was
the key, and Davis now plans
o continue along these lines.
Under his supervision the crea-
tive element will be the driving
force but Davis will see that
the creators get full assistance
and co-operation from such
other of Columbia's operational

{Continued on page 8)

By HANK FOX

NEW YORK—More than hall
the nation's record dealers
w stock and sell continuous

ranada TV in
Record Field

LONDON — Granada Tele-
son, one of Britain's big four
YV program contractors, is
unching a record subsidiary.
o staff has been engaped, no
tists or catalogs signed.
Granada has been dickering
ith the idea of forming a rec-
d subsidiary for some time. A
rm was legally registered five
zars ago. Granada is already a
ibstantial disk retailer through
chain of 500 television shops.
It already has set a distribu-
on network to serve these oul-
ts. The British pressing indus-
y 1s tending to be over capac-

loop tape CARtridges. And of
those dealers, some 65 per cent
either stock or plan to stock
the automobile stereo playback
units in the immediate future.

These are the results of a
nationwide survey conducted
between May 16 and June 10,
1966, by a field force of Sur-
vey Service of Western New
York, an independent research
organization. The personal in-
terview study is sponsored by
Billboard's Record Market re-
search division as part of its
own weekly reports of record
sales, It covered one complete
cvcle of dealers across the na-
tion.

The survey's purposes include
determining the depth to which
knowledge, buying and selling
of tape cartridges and playback
units have been accomplished
atl the dealer level of the record
industry, and measuring retailer
plans and intentions with re-
gard to both cartridges and
playback equipment among deal-

Dealers SpinWith CARtridges

53.2 per cent now stock and sell
tape cartridges,
34 Sold Per Week
The averape number of car-
tridges sold per week s 34,
Sales range from one to 700
per week. Many of the dealers
questioned said they are just
beginning to stock the cartridges.
Also, some dealers with branch
stores are carrying the car-
(Continued on page 10)

Talon Unzipping
Two Home Units

PITTSBURGH—Talon, Inc.,
Electronics Laboratory Division,
will test market two B-track
tape CARtridge units for the
home in approximately four
weeks,

One unit is an adapter which
plays through a home stereo
phonograph system. The other
is a complete playback with a
self-contained amplifier. The
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BOBBY FULLER and the sound of "Young-Country” is what's haupemng' The
most mpurtant sound of the decade, “Young-Country” is there on “The Magm
Touch” (Mustang #3018). THE BOBBY FULLER FOUR created “young-country,”
THE BOBBY FULLER FOUR play “young-country,” THE BOBBY FULLER FOUR
are “young-country”! (Advertisement)

CHALK UP THE CRITTERS as the latest hot discovery by Kama Sutra Produc-

v at present, and Granada ers who are not now engaged purchaser supplies his own ; : i : % g
would, therefore, be able to in this end of the business, speakers. Suggested retail prices tions. Exclusively on Kapp Records, their first single, “Younger Girl,” produced
(Continued on _page 34) Of the 124 dealers interviewed, (Continued on page {2) by Artie Ripp, is currently way up the charts. (Advertisement)
(Advertisement)
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First time in one release! Two singles by HENRY MANCINLeach from a new movie

THE SWING MARGH| .. “Arabesque” c/,,"We've Loved Before

@ B ﬁ""'EL “WHAT DID YOU DO IM THE WAR, DADDY?" ‘E::“‘::' (Yasmin's T].'lEIHE}” #8856. Both sides are
Hﬂaﬁmmﬁﬁ? Ii‘;‘ s"in HENRYMIDES NI SORE AT from his new album of music from the movie

"Arabesque’” LPM/LSP-3623
RSl | - 48 “The Swing March”c/,,"In The Arms of Love”
endl | ; *8857. Both sides are from his upcoming album of

HENRY MANCINI , ) ; . 1
HIS ORCHESTRA B/ movie music from ''What Did You Do in the War,

Mokl 7 = | s Daddy?"” LPM/LSP-3648. One Mancini is great!
B ‘ Two are even better. Order now!

RC Vm'rona

) The most trusted name in sound

www americanradiohistorv com
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APPING PLANS FOR the coming year are newly elected officers of
@ MNashville Chapter of the National Academy of Recording Arts &
ciences. From left: Juanita Jones, second executive vice-president;
ack Stapp, secretary; Bill Denny, president; Buddy Killen, treasurer;
rances’ Preston, first executive vice-president, and Harold Bradley,
ice-president. New governors, not shown, ‘include Ray Walker, Don

ight, Jerry Kennedy, John Loudermilk, James E. Malloy, Hargus
tobbins, Ray Stevens, Red O'Donnell, Tex Ritter, Owen Bradley, and
ddy Arnold. Bill Hudson is executive director.

NEW YORK — Salesmen of
he various Capitol Records Dis-
ributing Corp.'s branches
hroughout the nation are re-
uperating from a busy week-
nd—spent stripping the latest
jeatles album, "“The Beatles
‘esterday and Today.”
Some 750,000 albums which
ere  pressed, packaged and
hipped to the factory branches
ave been recalled for repack-
ging. Reason for the recall is
he cover arti—which shows the
deatles in white smocks sur-
ounded by what appears to be
lismembered baby dolls and
utcher shop cuts of meat,
According to reliable reports,
wne of these albums have

ainstream Get
New Tracks

NEW YORK — Mainstream
ecords has acquired three new

oundtracks — 20th Century-
ox's “The Blue Max"; the
oreign movie, “The Shop on
ain Street,” and Columbia’s

‘Walk, Don't Run.” “The Blue

ax" premieres in New York
fune 21; score is by Oscar-win-
er Jerry Goldsmith. Main-
itream will tie in promotion with
Hantam Books, who'll have the
pocketbook. Quincy Jones did
he score for the “Walk, Don't
Run™ film, which stars Cary
srant  and Samantha Eggar.
“The Shop on Main Street” won
his year's Oscar as best foreign
ilm.

Beatles' LP Makes

ap. Run for Cover

reached dealer shelves, al-
though some have been re-
ceived by reviewers and rack
jobbers. Capitol has a new cover
printed, showing four nearly
neatly dressed Beatles inside
and draped around a trunk.

Explanation

Alan W. Livingston, presi-
dent of Capitol Records, ex-
plained the cover recall:

“The original cover in Eng-
land was intended as ‘pop art'
satire. However, a sampling of
public opinion in the United
States indicates that the cover
design is subject to misinterpre-
tation. For this reason, and to
avoid any possible controversy,
or undeserved harm to the
Beatles’ image or reputation,
Capitol has chosen to withdraw
the LP and substitute a more
generally acceptable design.”

Meanwhile, Capitol i1s mak-
ing a painstaking effort to recall
the covers to make sure they
are destroyed. Reviewers are
requested to return the cover to
Capitol, and dealers who have
received streamers are asked to
hold them wuntil a salesman
calls.

90,000 in N. Y.

Some 90,000 albums were
shipped to the New York
branch alone, and the salesmen
spent Saturday (11) and Sun-
day (12) stripping the albums
before shipping them back to
the Scranton, Pa., pressing plant
for repackaging.

Capitol is Eumg for a bundle
on the deal. Figuring the album
cover cost at 15 cents, 750,000

(Continued on page 6)
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Waxings Ease Symphonies Strain
—But It's Far From Sweet Music

ST. LOUIS—An upswing in
classical recordings should only
partially assist most American
symphonies in their quest for

eater financial security, Jchn

Edwards, president of the
American Symphony Orchestra
League, said in an exclusive in-
terview, The League met here
(15-18) for its national confer-
ence.

“There are too few symphony
orchestras recording here,” said
Edwards, who manages the
Pittsburgh Symphony. “Perhaps
only two or three organizations,
outside the “Big Five” orches-
tras of New York, Philadelphia,
Boston, Cleveland and Chicago,
are cutting records with any
regularity, Edwards added.

“But smaller market orches-
tras like Pittsburgh, which cuts
four LP's annually for Com-
mand, have found recording
contracts a plug factor in one

Supreme Co.,

Pye in Deal

LOS ANGELES — Supreme
Recordings of Glendale, Cahf
will supply Pye Records of Lon-
don with its religious product as
the key English independent la-
bel enters the sacred field.

Supreme's president Paul
Mickelson is in London con-
cluding arrangements with Pye's
chief, Louis Benjamin. Mickel-
son also will take the opportunity
to record in London the Layman
Singers, an American Baptist
group and Ben and Beth Allen.

The affiliation with Pye is a
significant growth step for Su-
preme, one of the most active
Western religious labels, which
has the distinction of recording
albums regularly in England.

Mickelson 15 scheduled to
leave London June 28 and fly to
Cleveland, Tenn., where he will
meet with officials of Pathway
Press, which recently purchased
two religious labels, Skylite and
Sing Records. Supreme and the
Pathway have a reciprocal dis-
tribution deal. Among the per-
formers on these latter two labels
are the Blue Ridge and Oak
Ridge ouartets, the LeFevres,

and Speer Family, according to:

Supreme’s Tom Lopez.

Privilege Adds

LOS ANGELES — Privilege -

Distributors has added London’s
imports line of albums: Tele-
funken, Argo, Societe Francaise
Du Son, Editions De L'Oiseau-
Lyre and Das Alte Werk as
house accounts,

3 FOR 2 SPLIT
IS DECLARED
BY HANDLEMAN

DETROIT — The Handle-
man Co.'s board of directors has
voted a three-for-two stock split,
the first stock split since the
firm went public in 1963. The
stock action, if it meets the ap-
proval of stockholders at the
annual meeting Aug. 1, follows
what is expected to be a new
high in- sales and earnings for
the fiscal year ending April 30,
said president Paul Handleman.
The firm, a wholesale merchan-
diser of records and a distribu-
tor of B-track stereo CARtridges,
has 16 distribution centers in
13 U. § and Canadian cities.
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‘the orchestra. Therefore,

respect: the musicians manage
the equivalent of about three
or four weeks extra pay from
the record dates. For orchestras
with seasons running from 20
to 30 weeks in length, this
additional income can be a big
assist in holding onto good mu-
sicians.

Big 5§ Makes Money

The “Big Five" orchestras are
making money from their re-
cording, Edwards estimated.
But even these established
groups face rigorous competi-
tion from European orchestras
not faced with high recording
costs, he said.

“The record companies aren’t
willing to gamble a sizeable in-
vestment on less-known or-
ganizations," Edwards said. In
its contract with Command, the
Pittsburgh gets an advance from
the record company to cover
recording costs;, royalties .over
the advance, if any, accrue to
sym-
phonies like Pittsburgh’s record
permanent example of a par-
ticular performance. "We have
managed a few sales of our rec-
ords when we're on the road,

g
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RCA KO’'s
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“"Edwards said, "But
not at a volume level.”

Most of the smaller market
orchestras shy away from cut-
ting their own disks because of
terrific merchandising problems.
“The retailing market is just
chaotic, a veritable jungle,” Ed-
wards commented. The Louis-
ville Orchestra, however has had
good success with its First Edi-
tion Records, recorded by Co-
lumbia Masterworks. But these
recordings are chiefly designed
to spread the gospel of con-
temporary music, rather than
being a direct vehicle for bal-
ancing the organization's books.

-The increased number of
classical LP’s is helping to
spread the gospel of symphonic
music, Edwards agreed. But he
gquestioned whether this could
be translated into increased sup-
port for such organizations as
his. "“The majority of concert-
goers in the large metropolitan
areas probably aren’t serious
collectors of classical recordings.
They'd much prefer to hear the
concert 1in person, outside the
metropolitan areas, however, it's
a different story,” he said.

they're
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III.‘:'nE{]HGE R. MAREK, seated, vice-president and general manager of the
RCA Victor Record Division, launches the new Colgems label with Don
Kirshner, who'll be -Colgems' creative director.

Tradition

—Bows Outside Label

NEW YORK — RCA Victor
has tied in with Columbia Pic-
tures and Screen Gems on the
formation of a new record label
known as Colgems. It's an un-
precedented move on Victor's
part. This marks the first time
it has gone beyond its disk com-
pany structure to establish a
new disk entity.

Coming into the Colgems
deal will be Don Kirshner, head
of the Columbia Pictures-Screen
Gems Television Music Divi-
sion. He will serve as creative
director. The deal calls for Co-
lumbia-Screen Gems to create
and develop the new product
and for RCA Victor to manu-
facture and merchandise that
product.

It's been reported that the
Victor tie-up with Columbia-
Screen Gems will kick off with
a disk by a new group, the
Monkees. The group will star

on a Screen Gems TV series
which will premiere this fall.
The disk's release is scheduled
to precede the TV show’s kick-
off.

Kirschner indicated that he
expects to draw from every area
of music for the product to be
released on the Colgems label.
In addition to TV, he says he'll
draw from the music of Broad-
way and motion pictures, as
well as the contemporary sound
for the teen market.

George R. Marek, vice-presi-
dent and general manager of
the RCA Victor Record Divi-
sion, expects the Colgems label
to broaden the market base for
the Victor distributors in the
U. S. and throughout the
world, particularly in the teen
area. He also indicated that all
of Victor's marketing and pro-
motional facilities will back up
all the Colgems releases.
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CHICAGO — Application of
Mercury Record Corp.'s “one
warehouse” concept has been
achieved in seven major markets
and will embrace Chicago by
the end of June.

According to executive vice-.

president Irwin H. Steinberg, di-
rect air-freight shipments are
now being regularly made to key
Boston, Philadelphia, Dallas,
San Francisco, Cleveland, Miami
and Pittsburgh accounts from
Richmond, Ind., and cessation
of Chicago warehousing is immi-
nent.

The company still maintains
warehouses in Atlanta, New
York and Los Angeles, in addi-
tion to the large facility in con-
junction with its Richmond
pressing plant.

Way was cleared for Mer-
cury's distribution revolution
late last year when the Civil
Aeronautics Board granted per-
mission for lowered air-freight
rates for phonograph records.
Mercury and Trans World Air-
lines had petitioned the board in

September of 1965, seeking
lower overnight rates, In un-
precedented industry testimony,
Steinberg told CAB officials:
“In order to reduce our obso-
lescence and to speed our de-
livery, our industry as a whole
needs the airlines. If we do not
get the rates we feel we need,
it will be impossible to accom-
plish our goal and we will have
no use for air service except on
an emergency basis."”

Steinberg explained that if the
board granted the rate sought by
Mercury and TWA, for lower
fares between the Midwest and
the West Coast, Mercury would
advance a “one warehouse™ con-
cept by seeking similar rates
throughout the U. S.

Cost Savings

Board examiner Milton Sha-
piro approved the petition Oct.
27 and the new rates, through
lack of adverse action by the
CAB, became effective a month
later. The new rate, according
to Steinberg, effected air-freight
cost savings of 20 to 27 per cent.

EXECUTIVE

TURNTABLE

Jack Hooke has been named
president and general manager of
Cama-Deva Management, which
manages many of
the artists signed
to Kama - Sutra
Productions and
Kama-Sutra Rec-
ords, Hooke be-
gan his career as

a song plugger
, Y with Mills Music
] in 1946, later op-
HOOKE erated Roost Rec-
ords, then joined Alan Freed at
WINS as manager and business
adviser. He helped set up the first
TV rock show over WNEW and
helped promote the rock shows
in the New York and Brooklyn
Paramount theaters. Later he
managed Esther Phillips and
Mongo Santamaria and worked
with Dick Clark in producing and
promoting concerts,

* h &

Dick Eﬂ!‘b}’ moves from Mal-
verne Distributing to post of New

/ 4
=

York deejay promotion chief for
Philips, Smash and Fontana, re-
placing Norm Rubin, who was last
week appointed national Mercury
promotion chief for r&b.

* * *

Rory Bourke, who had been
representing all Mercury family
labels in the Cleveland-Pittsburgh
area, will now concentrate on Mer-
cury alone, and Sam Davis will
represent Philips, Smash and Fon-
lana in the same two cities. Davis
was sales manager for Seaway

in Cleveland for three years
* * &

Bert Johnson moves from inde-
pendent promotion with Ed Penney
to take the job as local Mercury
promotion man, replacing Stan
Montiero, who has moved to RCA
Victor locally. Walt Lee has been
named Philips, Smash and Fontana
promotion man in the same mar-
ket, replacing Brian Interland, who
is now with an area amusement
park.

(Continued on page 10)

Beats Drum

LAS VEGAS—"The Ameri-
can Society for the Preservation
of the Big-Band Sound, Inc.” is
the title of an organization re-
cently founded here by Las
Vegas publicity man Charles
Rayburn.

Rayburn claims he is con-
vinced that the big-band sound
will return to replace beat mu-
sic. “Parents have tolerated the
beat sounds long enough and
are anxious that the young gen-
eration calm down and listen
to grown-up music, the dance-
able rhythms with the big-band
sound.”

According to Rayburn, the
newly founded organization will
seek nationwide membership
with chapters in communities

Jobete Sues Knox

NEW YORK — The Jobete
Music Co., Tamla-Motown pub-
lishing subsidiary, has filed suit
against Kevin Knox Enterprises
in U. 8. Supreme Court here.
The Detroit firm charges that
the singing group, the Jobettes,
under contract to Kevin Knox,
has infringed on its common law
trade-mark and trade name,

The publishing firm began
operation in 1959, according to
the complaint. Tamla-Motown
recording artists lean heavily on
Jobete material for their records.

4

-

for Big Band

across the nation, in Canada
and Mexico. He already has a
board of advisors helping him
promote the idea. Named to the
executive advisory board is Russ
Morgan, Clyde McCoy and Vin-
cent Lopez. National headquar-
ters will be here.

‘World" Track
To Monument

LOS ANGELES—MGM Pic-
tures has given the soundtrack
LP of “Around the World Un-
der the Sea” to Monument Rec-
ords, which is making a major
bid for film musical properties.

The score is by Harry Suk-
man, composer of the score for
“Singing Nun,” released through
MGM Records. “Under the
Sea” goes into national play-
dates at the end of June and
Monument plans tie-in promo-
tions with MGM Pictures.

The LP will also be released
internationally. The purchase
marks Monument’s first score
by an American composer. Its
previous film packages have in-
cluded “The Tokyo Olympiad”
from Toho Films, Japan, several
Johnny Dankworth singles and
an Italian version of the “Flight
of the Phoenix.”

Merc. "Warehouse Concept’ Rolls

Time savings over customary
truck-air shipments were 300
per cent, he said.

Shipments began going out by
air directly to hundreds of re-
tailers. The procedure: orders go
by data phone directly to a com-
puter at the company’s Rich-
mond plant; are processed by
computer (which at the same
time stores away valuable sales
data) for filling; product is pack-
aged the same day and loaded on
trucks for a 40-mile haul to Day-
ton, Ohio; merchandise is air-
lifted from Dayton to the dealer
overnight,

Says Steinberg: “Costs have
been reduced when obsolescence
is considered.” He said that per-
chance further cost reduction
would have occurred to date had
not the Vietnam conflict tied up
a key carrier. Currently, TWA
and American are freighting
Mercury product.

Though pushing for increased
centralization of inventory, Mer-
cury may never achieve a total
“one warehouse” concept.

“A hybrid situation will likely
exist in many markets,” Stein-
berg said, “in which key ac-
counts will be served directly by
air and other accounts will be
served by traditional means.”

Philips Offers
Discount Plan

CHICAGO—With the release
of Philip’s June album package
the company is offering a 10 per
cent dealer-incentive discount.

On its Connoisseur line Philips
is offering a 20 per cent dis-
count plan. A 20 per cent dis-
count on all new and catalog
classical product is also offered.

In the June release are re-
cordings by Dusty Springfield,
Nina Simone, Luiz Bonfa,
Giuseppe di Stefano, the Con-
certgebouw  Orchestra under
Eugen Jochum, Kurt Redel, and
the London Symphony Orches-
tra under Charles Mackerras,

A "heavily concentrated” na-
tional promotion effort and pub-
licity drive will support the re-
lease, according to Philips offi-
cials.

Big 3, Yardbirds
Make Pub. Deadl

NEW YORK — The Big 3
Music Corp. has signed a music
representation agreement with
the British wvocal group the
Yardbirds. The group writes its
own material. Pact calls for Big
3 to acquire publishing rights
to all future Yardbird tunes in
all territories outside of their
British home base.

First song Big 3 will handle
Is “Over Under Sidways Down"
now being set for release on
Epic. Negotiations were com-
pleted by Big 3 vice-president
and general manager Arnold
Maxin during his recent Euro-
pean trip.

AR RO AT AR OB ERIR B

NOW IT'S ABC—
CAPS, THAT IS

NEW YORK—It's ABC Rec-
ords now. Last week ABC-
Paramount Records changed its
name to abc Records, using the
logo of the TV network. How-
ever, because the use of the
lower case abc might prove con-
fusing in the print media, the
label has switched to upper
case ABC.

TR OO OO
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Growth Through Educatio
Is Stressed by Bradshaw

NEW YORK—"As the music
business becomes more compli-
cated, and as new people move
into the field of broadcasting,
the need for education becomes
paramount. It is necessary that
both the copyright owners and
broadcasters become aware of
their responsibilities and obli-
gations, Such an awareness is
the best insurance for the con-
tinued growth of the music and
broadcasting industries, and it
also ensures good programming
service for the consumer.”

This is the view of Justin
Bradshaw, vice-president of
broadcaster relations for BMI.

Bradshaw's staff now numbers
10 field men. In the early years
of BMI, the entire broadcaster
relations department was han-
dled by one man. Carl Haverlin,
who for many years was BMI's
president, was the organization’s
first station relations executive.
Later, the function was handled
by Roy Harlow. As the de-
partment grew it developed
the BMI programming clinics,
which brought together music
and programming experts to
discuss the interrelated aspects
of music and broadcasting; the
idea was later copied by the
NAB.

Explain Responsibility

“In our ftrips around the
country, we try to explain the
responsibility of the user to the
creator and vice-versa,” Brad-
shaw said, adding: “The tend-
ency of new people in broad-
casting is to simply look at the
profit and loss statement. We
try to tell them the whys and
wherefores of performing rights,
the difference between perform-
ing rights and mechanicals, and
so forth. It is suprising how
many of the newer people in
broadcasting are relatively un-
familiar with these essentials of
the music business.”

Dot, Viva in
Financial Deal

LOS ANGELES—Dot Rec-
ords and newly formed Viva
have worked out a distribution
deal whereby Viva works on a
sliding percentage deal.

The new label is being op-

erated by Snuff Garrett, Leon
Russell and Ed Silvers, vice-

presidents. The company is being
“well financed” by Dot via a
three-year contract. “The more
records we sell, the greater the
percentage of profits over and
above a certain sales figure,”
Silver explained. There are sev-
eral quota variations.

Viva will utilize Dot's existing
branch and independent distribu-
tors, salesmen and promotion
personnel. Silvers will co-ordi-
nate promotion with Ted Rosen-
berg, Dot's vice-president for
merchandising and promotion.

Silvers calls the agreement a
“contemporary concept” in that
Viva's deal with Dot is not for
a straight percentage. Product
will be non-competitive with
Dot. Garrett has had an impres-
sive array of chart singles prin-
cipally with Liberty Records
artists.

Product will be in the top
40 vein, with albums "a bit con-
troversial™ in concept, according
to Silvers. Albums will also be
groomed for rack sales.

Bradshaw added: “While
are doing this, we try to le
with the broadcaster a
idea of what is available
him in music; and we try
keep our talks on an insti
tional rather than BMI Jeve

Another function of 1
broadcaster  relations - sta
Bradshaw stated, is to kecp
ears to the ground and fer
out attempts to pass anti-mu:
legislation.
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4 2 name. It's on the tip of your tongue, too. “S“Eﬂtlyﬂ'ﬂ'-‘w
Miss Norris could be one If you're in the know. Big things have “Let's Start All Over Again’" s4en

of the great popular performers happened for Bobbe. AR i
of the next two decades.”’ She knocked 'em dead on the Ed Sullivan A
John 8. Wilson, New York Times, June 10 Show.

She's wowing them at The Persian Room
of the Plaza right now ... and set for a
return engagement in December.

NI

Where Bobbe Norris is. Where the action is.
On COLUMBIA RECORDS*
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open disk sessions,

He was surprised when the plaque arrived last
week from the 20-year-old Washington, D, C,,
educational organization, dedicated to advancing
'Megro achievements, The plaque given to Venet, a
Caucasian, is for “His nutslandlng contribution in
bringing to the public’s attention the artistic value
of Negro music, singers and musicians.

Previous winners have included the U.N.'s Ralph

President John F. Kennedy and enter-
tainers Duke Ellington, Sammy Davis and Cab

Bunche,

Calloway.

Aids Deprived Kids

Venet explained that the late Sam Cooke got
him involved in providing information to the de-
prived area youngsters. “Sam used to get letters

R A S O R

' Producer Venet Receives Plaque
As Teacher in Watts Residence

LOS ANGELES—Pop music producer Nick
Venet has won the George Washington Carver
Memorial Institute’s Award of Merit and Honorary
Fellowship for three vears of volunteer work with
yvoungsters in the troubled Watts area.

Venet, 28, has been assisting South Los Angeles
area youngsters in gaining information anent the
recording and music industries by visiting Watts
churches and halls and conducting auditions, an-
swering IZ]UEE-IIDI'H and inviting voungsters to his

arca leen-agers.
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and calls from Kkids, and if they were local, he'd
give them a call. Sometimes we'd hop
and go to some areas I wasn't familiar with because
I was new in town."

Venet explained that he has auditioned semi-
professional groups and has chatted with kids on
the phone and had them to his Hollywood house to
discuss possible music careers,
figure, Rene Hall, is credited by Venet with being
very active in offering free assistance to Watts-

in his car

Another industry

"v’enet calls the free information an “unaccredited
course™ in the music business. “I'll listen 1o a group
and tell them if they should turn professional, dis-
cuss the possibilities of their working as an arranger
or writer or simply tell them how to approach a
record company.”

Formerly on the staff of Capitol Records for two
years (Bobby Darin and the Beach Boys were two
of his acts), Venet is now a successful free-lance
a&r man and motion picture music consultant, He
co-authored the music for the short “Skater Dater”

which won the top American product category at
the recent Cannes Film Festival. Venet says he's

never sought any publicity for his free delvings in
mus]::EI social work and is amazed that the Carver
Institute heard about his activities.

BOOK REVIEW

‘Phonograph’ a True Account
Of Trade History in Making

NEW YORK—Roland Ge-
latt’s "The Fabulous Phono-
graph—tracing the progress of
the phonograph and phono-
graph record from its begin-
nings achieved the status of a
classic work shortly after its
publication in the mid-1950.
This engaging book is now
available in a new and revised
edition, which includes a sup-
plementary chapter on 1955-
1965.

This decade, of course, was a
crucial one in the record indus-
try. In the merchandising and
marketing phase of the indus-
try a revolution occurred. Rec-
ord clubs, rack jobbers, dis-
count stores — all radically
changed the economics of the
industry. On the engineering
and creative sides, too, tremen-
dous advances occurred, cul-

minating in the stereo record,
All these developments, as Ge-
latt notes, were significant in
opening the mass market for re-
corded music.

One of the most interesting
aspects of the modern record
business, the author points out,
is the kind of executive who
has come up from its ranks—
types such as Goddard Lieber-
son and George Marek, of Co-
lumbia and RCA Victor, respec-
tively, who are truly creative
and, at the same time, excellent
businessmen.

The revised edition of “The
Fabulous Phonograph” should
be must reading for people in
and out of the industry who
are interested in the record and
Ehnnng;raph business. Nowhere
as the whole story been told
so well and so fully. P.A.

Acuff-Rose ‘Rights’ Deals

NASHVILLE — Acuff-Rose
Publications has concluded deals
giving them exclusive world
rights outside the U. S, and
Canada to two catalogs. The
agreements provide Acuff-Rose
with copyrights in the pop, r&b,
gospel, spiritual and folk fields.

The deals, with Lion and
Don Music, a BMI - affiliated
company owned by Don Robey,
involve much of the material

DT OB

STONES START
TOUR IN HUB

NEW YORK — The Rolling
Stones launch their U. S. tour
June 24 at Boston’s Manning
Bowl. The trek will include 30
U. S. and Canadian cities. Lon-
don Records is releasing an al-
bum titled “Aftermath” in con-
junction with the tour. The LP,
which features only Jagger-
Richard tunes, has topped Eng-
land’s album charts for two
months. The label has already
initiated promotion campaigns
for the LP in the cities to be
toured. Appearing with the
Stones will be the McCoys and
the Standells.

D0 L A G O TR RO G
&

released on Robey's Backbeat,
Sureshot and Peacock labels,
Backbeat and Sureshot are pop
and r&b labels; Peacock 1is
gospel. The catalogs include
such songs as “Treat Her Right”
and “Apple of My Eve,” both
recent hits of Roy Head, and
Bobby Bland's “"Good Time
Charley.”

Acuff-Rose also acquired sim-
iliar rights to Stanyon Music,
an ASCAP firm. The company's
catalog contains material writ-
ten by Rod McKuen and Glenn
Yarbrough,

All foreign exploitation on
both the agreements is expected
to be centered through Acuff-
Rose's London-based British af-
filiate.

Beatles’ LP

o Continued from page 3

would come to $112,500. Add
to that the cost of shipping the
records back to the pressing
plant, the labor involved in

stripping, and the figure could
reach $200,000.

Locally, cuts from the album
had been getting airplay on

WMCA, and extensive radio
promotion had been launched.

EIETETET BT AR AT BB RUNTAIM R

SENATE GETS
PIANO, THANKS
TO ASCAP

WASHINGTON—The Amer-
ican Society of Composers,
Authors & Publishers gave the
United States Sepate a piano
last week. ASCAP President
Stanley Adams made the presen-
tation at a luncheon hosted by
Sen. B. Everett Jordan (D.,
N. C.). in the Senate Confer-
ence Room in the Capitol, to the
strains of many an ASCAP show
tune, including the latest prize
winner, “Shadow of Your Smile.”
The ASCAP president was
warmly praised by Senator Jor-
dan for his accomplishments
both musical and administrative.
Senator Jordan, who is chairman
of the Senate Committee on
Rules and Administration, is in
charge of all gifts to the Senate.
Famous singers and pianists vis-
iting as guests of the senators
have in the past had to remain
silent because of lack of a piano
—a situation ASCAP just had to
remedy.

AT GG B A RN

Salute to Ritters
An Industry Gala

LOS ANGELES—A social
event to honor the 25th anni-
versary of Tex and Dorothy Rit-
ter turned into a show busimess
salute to the country artist last
week.

Presentations of plaques, cer-
tificates and scrolls were ten-
dered the Capitol artist by a
score of organizations and art-
ists. Entertainment was pro-
vided by Carl Cotner's band of-
fering selections which graphed
Ritter's long career in show
business.

The occasion also marked Rit-
ter's move to Nashville and his
26 vyears with Capitol. Rong-
time friend Gene Autry called
Ritter “a credit to the profession
and a credit to what America
stands for.,” Ken Nelson, one of
his Capitol a&r men and secre-
tary of the CMA, is presenting
Ritter with a plague from the
organization, said it was impos-
sible for the CMA to express its
appreciation for what the singer
had done for the trade group.

The program was taped by
Armed Forces Radio for airing
overseas as a special.

www americanradiohistorv com

DAVE CLARK, center, is flanked by Len Levy,
vice-president and general manager,

sales manager,

|
Epic Recon
natio,

right,
Rabinowitz,
at a party in New York to herald the Dave Cl
Five's cross-country tour of the U. 5.

and Sol

Interstate Record Makes |
Settlement With Creditor

NEW YORK — A creditors
committee, with J. George Jay
of Columbia Records, voted to
accept 12.5 cents of the dollar
for debts owed by Interstate
Record Distributors and its sub-
sidiaries, The subsidiaries are
Garden State Record Distribu-
tors, Sunshine State Record
Distributors and Florida Record
Distributors.

The vote taken Tuesday (14),
was not unanimous, Walter T.
Little of the New York Credit
Men's Adjustment Bureau ex-
plained that the decision must
be approved by a majority of
all creditors before it is binding.

In the Chapter XI proceed-
ing, the Interstate report indi-
cated book assets of §1,472,373,
estimated to have a much
smaller realizable wvalue, and
hiabilities of $1,970,426, which
include secured and priority
claims of $604,533.

Not included in the liabilit
are possible claims for damag
under leases, that could u
$30,000. The report does
indicate any irregularities in t
conduct of the business.

Committee members inclu
Harry O. Scheck, Capitol Rj
ord Distributing Corp.; Vinc
Cappucci, Alpha Distributos
Morris Levy, Roulette l'-lt+:+:lm'-:.L
Dave Rosen, D. Rosen, Ine
Louis Feil, Abbey Recnrd Ma
ufacturers; David Schichma
Variety Records Disinibutin
Howard Beldock, Musicor Ke
ords; John M. Scalice, Brum
New York; Murray Post, Al
State New York, Sanford !
Ross, Mercury Records; A. Ge
ovese, ABC-Paramount Record
Sheldon Vogel, Atlantic Rel

ords; Herman Gimbel, Aud
Fidelity Records, and Jugs

|
(ayles, Band Records. 1 ‘

Pub Subsidiary Set-Up |
By Montfort Productions

NEW YORK—Alan Jay Ler-
ner's Montfort Productions firm
has set up a subsidiary com-
pany for music publishing,
Montfort Music. Wally Schus-
ter will be general manager of
the new firm, and Irving
Squires, currently general man-
ager of Montfort Productions,
will hold the same title for the
music publishing operation.

Schuster, who came to Mont-
fort Productions last vear after
a hitch as professional manager
of Screen Gems Music, indi-
cated that Montfort Music
would set up a complete staff
in the U. §. and in Europe in
an attempt to sign composers

ABC Gets 'Home'

NEW YORK—ABC Records
has acquired the master of
“Come on Home,” by Alice
Dedrick on Potria Records. Don
Costa Productions handled ne-
gotiations for the country music
single,

Beatles' Disk Hot

HOLLYWOOD—The Beatles'’
“Paperback Writer” has shot past
the 750,000 sales mark, reports
Capitol, which is eying a 10th
gold single for the Britishers.
The sales were attained after a
week on the market.

for exclusive rights to their me
terial. He said, “An emphasi
will be made within the new
year to sign leading composes
who are currently writing ia
the Broadway stape. We als:
intend to pursue European comnt
posers.” French compose
Charles Dumont has alread
been signed to an exclusive corm
tract. Dumont's credits includi
the last 11 songs that Editl
Piaf recorded and the Barbr
Streisand recording entitled “L.
Mur.”

Foreign publishing companie
throughout the world are now
in the process of being formu
lated under the Montfort ban
ner,

MOTOWN ACTS
FOR OVERSEAS

DETROIT — Motown Rec
ord Corp. is expanding its pros
gram of presenting its artists uni
der the direction of Mrs. Esthe:
Edwards, vice - president in
charge of the international de:
partment. Already scheduled i
a tour of Japan in September
by the Supremes. The group
has also been invited to appear
in Germany. Other tours abroac
by Motown artists are expectec
to be announced soon.

OO A A G RTRAR
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In the big Frankie Laine tradition,
a belting new ballad of our fighting men

in Viet Nam: JOHNNY WILLOW
b/w What Do You Know
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Col.’s Davis Keys Plan to Creator

o Continued from pape [

elements as sales, advertising,
market research and financial
so that they don't operate in a
YACULIM.

Along the diversification lines,
Davis feels that Columbia’s dis-
tribution set-up is capable of ex-
panding by taking on additional
products that are related, in
some way, to the record busi-
ness, such as musical instru-
ments, publications, and any
new concepts that may be de-
veloped in this fast-moving
technological age.

This is just part of the crea-
tive thinking that Davis will
ask of his staffers. He admits
that there are bound to be new
ideas and new programs that
come a-cropper but the impor-
tant thing, he insists, is that we
keep coming up with new ideas
for the necessary testing. “"We've
got to guard against compla-
cency,” he says, “and emphasize
innovation.” In Davis’ view this
covers such broad areas as new
artists, new advertising and new
marketing techniques. Columbia
is now working on new uses for
advertising which will be de-
signed to pive its artists and
product maximum  exposure.
Also, other forms of advertising

usage and merchandising meth-
ods are now being studied.

Over the vyears, says Davis,
Columbia has held a premium
guality image and at the same
time has been a dynamic and
pioneering company, and we
plan to continue along those
lines. "In pursuing ways to ex-
pand our commercial horizons,”
Davis adds, “we will not sacri-
fice the cultural projects that
the company has been associ-
ated with through the years,
and we will continue to seek out
the most appropriate forums for
records to fill the cultural void.”

Davis also hopes to gear his
operation so that it keeps ahead
of trends and stays on top of
the musical world. He cites the
company’s efforts in the teen-
age field during the past year
as an example of the company’s
feel for the so-called contem-
porary sound. With Bobh Dylan
as its spark plug, Columbia has
bolstered its push into the teen-
age market with such acts as
Paul Revere and the Raiders,
Simon and Garfunkel, the Byrds
and the comparatively new
group, the Cyrkle, which is
clicking with its first record,
“Red Rubber Ball."”

Davis also points out that the
label will continue the concen-

KEEP IN FOCUS
ON EVERY PHASE OF
THE MUSIC INDUSTRY
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trated efforts in the “good mu-
sic,” Broadway, and country
and western, classical and jazz
fields that have brought the
label to a top position in the
industry,

In addition to the Columbia
label, Davis, as wice-president
and general manager of CBS
Records, has the Epic, Har-
mony, Date and Okeh record
lines, the Columbia Legacy Col-
lection, Columbia Record Pro-
ductions, Columbia  Special
Products, and Masterwork Au-
dio Products in his domain.

Davis hopes the Epic label
will become the strongest inde-
pendent company in the busi-
ness and expects to give it any
and all kinds of assistance it
will need to achieve that end.
The beginnings of Epic's new
build-up program was noted last
week with the signing of Dono-
van. The British singer is joined
now to a roster that boasts such
established strong sellers as the
Dave Clark Five, Bobby Vinton
and the Yardbirds. The recent
opening of a Coast office for
Epic, is, in Davis' view, another
indication of the company’s ef-

forts to assure a first-rate
status.
Even though sales of the

Masterwork Audio Products’ ra-
dios, phonographs, stereo system
components and tape recorders,
have been on a continual up-
beat in the few wyears of its
existence, all avenues of mar-
keting are being looked into to
make it a still more meaningful
entity. An expansion of the Spe-
cial Products division, which
has grown fast with its Premium
and Incentive Sales and Audio
Visual programs, is also in the
offing.

As far as the tape CARtridge
field is concerned, Davis feels
that it's much too early to fore-
cast its potential and that many
segments of the industry would
be advised to be cautious in
their approach rather than take
actions on exaggerated predic-
tions. He admits, however, that
the initial reaction to tape car-
tridges has been good but
would prefer to defer judgment
to see what will happen when
the novelty becomes a perma-
nent reality. Columbia will be
prepared, however, to stake out
its claim in this field and will
unveil its first 8-track tape car-
tridge releases at its Las Vepas
sales convention on July 20, The
date for Epic’s entry into the
field has not yet been set.

Davis’ goal i1s to make Co-
lumbia a full-line record com-
pany that will be strong in
every area and will still main-
tain the quality and pioneering
image built up under Lieber-
son's leadership, Under Davis’
direction and Lieberson’s super-
vision, the company will be
continually testing, prodding and
searching for new ways to ex-
pand the company and the in-
dustry.

FCC Payola Probe

o Continued from page 1

U. S. District Court House, 312
MNorth Spring Street. The sub-
poenas were written and signed
by Jay A. Kyle, recently named
by the FCC as hearing examiner.

The arrival of the federal
agents here marked the Com-
mission’s first involvement in
closed-door hearings into Hus-
key's charges that payola activi-
ties had been widespread in
Southern California, three vears
prior to his filing suit. The FCC
announced only last month that
it would hold closed hearings
in certain cities.

Since Huskey filed his suit
the FCC has been working

Wwww americanradiohistorv com

Autostereo Gets 60-Day

Grace Period

LOS ANGELES—Autostereo
has been given a 60-day mora-
torium by a creditor’s meeting
to solve its financial problems.
The three-year-old Van Nuys
tape CARftridge player manu-
facturer and cartridge duplica-
tor showed liabilities of $406,-
740.64 to creditors, as of April
30, 1966, statement.

Sixty creditors attending the
meeting last week at the Credit
Managers Association, adopted
a resolution granting the firm
the 60 days, with the option by
an advisory committee to ter-
minate it at any earlier period
or extend it for an additional
30 days.

Autostereo’s secretary - treas-
urer Joe Deau Champ said he
had in fact begun paving off
some of the liabilities listed on
the April 30 statement, adding
there were several avenues open
to the company to secure fi-

on Iis Debt

nances to pay off its debts. Or
was a sale to outside interest
Deau Champ indicated thre
companies had shown an inte
est in purchasing Autosteres
whose selling price is in th
$200,000-5250,000 range.

One open avenue involve
Dick Danielson, owner of twc
thirds of the company's stoch
He may provide the require
capital; Danielson is estimate
to have already invested mo
than $2 million. Deau Cham
said he was also interested i
securing financing,

Deau Champ said he hope
to have a deal worked ou
within the 60 days. Also in
volved i1s Danjelson's custom
player manufacturing operation
Sonic Systems, which has con
tinued to function. Autostere
had halted production for twi
months, and is now back o
low-capacity schedule.

Copyright Angle of
CATY Bill Snubbed

WASHINGTON—The House
Commerce Committee steered
clear of any copyright consider-
ations when it replied on a
CATV bill last week, giving
FCC broad regulatory powers
over community antenna sys-
tem. At a press briefing, Com-
merce Committee chairman
Harley O. Staggers (D., W. Va.)
said the committee was leaving
CATY copyright problems right
where they are—in the federal
courts.

The legislation on the con-
troversal CATV services which
pick up programs free from TV
stations and retransmit them to
subscribers for a monthly fee, is
substantially as the FCC re-
quired it. The bill includes a
ban on programming origina-
tions by CATV system except
on a “limited"” basis, with FCC
permission, and at no extra cost
to subscriber., Existing CATY
systems are in effect “grand-
fathered" by a clause in the bill
that warns FCC not to disrupt
service to the public when ap-
plying its rules to community
antennas that were in operation
as of March 1, 1966,

The FCC had also asked Con-
gress to rule specifically on
whether CATV should be legally
banned from entry into pay-TV,
but the hill makes no specific
reference to pay-TV.

A recent New York Federal
District Court decision making
CATV libel for copyright in-
fringement in the United Art-
ists’ suit against Fortnightly
Corp, of West Virginia, is mov-
ing toward Appeals Court with
as much speed as the CATYV
people can muster. CATY inter-
ests have reportedly sent a let-
ter to the House Copyrights
Subcommittee urging fast action
on copyright revision to save
them from outright liability.

Recently, House Copyright's

guietly. Last year, on two occa-
sions, the FCC flew investigators
here to check Huskey's lawsuit.
The closed-door hearings are
designed to ascertain whether
crimes have been committed, as
Huskey charges, and whether
there is a case for future federal
action. Huskey's civil lawsuit
which brought the allegations
to the government's attention
has been inactive during the
past six months and has never
got past completing the tak-
ing of deposition.

Subcommittee's acting chairmar
Robert Kastenmeier (D., Wis,
sent the House Commerce Com-
mittee the proposed terms of the
Copyright Revision bill which
put some limits on CATV copy-
right liability, and in cases of
some fill-in CATV services there
would be no need at all to clear
copyright.

Puzzler Put Out
By MGM-Verve

NEW YORK—MGM-Verve
Records had 1,000 radio stations
puzzled last week. It was a
cardboard jigsaw puzzle—sent
piece by piece over eight days
—of the cover of the new Verve
Records album, “Freak Out!.”
featuring the Mothers of Inven-
tion,

The puzzle was part of 4 pro-
motion campaign by Bud Hay-
den, natiopal album promotion
manager of the label. In addi-
tion, the two-LP set is being
promoted by dealer displays
featuring the cover with flash-
ing red and black eves and but-
tons supplied to distributors for
distribution. The set sells for the
price of one. A single, "How
Could I Be Such a Fool,” is
being released from the album.
Tom Wilson, a&r director, pro-
duced the sessions.

Infringement Suit
Filed by Clamike

NEW YORK—Clamike Rec-
ords here is suing James Brown,
King Records and Dynatone
Publishing Co, on alleged copy-
right infringement. The suit,
filed last week in U, §, District
Court here, involves the song,
“It's a Man's World."

According to the complaint,
the plaintiff acquired rights for
“It's a Man's World" in Septem-
ber 1964, and that the follow-
ing month, the defendants in-
fringed on this copyright by
making a record entitled “It's a
Man's Man's Man's World.”

The defendant seeks damages,
royalties, an injunction and
legal fees.

Atlantic Buys ‘Man’

NEW YORK—Atlantic Rec-
ords has bought the master of
“How Do You Baby Sit a Man,’
with Ned Towns, which was

produced by Towns. It will be
released on the Atlantic label

JUNE 25, 1966, BILLBOARD
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EXECUTIVE TURNTABLE

o Continued from page 4

In Los Angeles Mike Borchetta
has replaced Rudy Butterfield as
Philips, Smash and Fontana repre-
sentative. Butterfield moves 1o
RCA Victor and Borchetta comes
from Victor. . . . From All-State
Distributing comes Tony Val Rose

to replace Rick Blackburm as
Philips, Smash and Fontana repre-
sentative m Chicago. Blackburn
joins Epic as regional man; work-
ing out of Cincinnati.
* % ¥
Del Roy named Western sales
manager for Aura Sonic Corp. He
will handle sales and promotion

FRANK KNOLL
PIAMO, LEADER,
ORCHESTRATION

“808" GRABOT
VOCALIST

THREE TALENTED COLLABORATORS
—— FOR—"ENDURING 50NGS5"—B.M.l. —
MAIL ORDER DEBUT OF OUR FIRST SINGLE
TOP—"LA REINA DE LO5S ANGELES"
LA FIRST LOVELY SONG TO REMEMEER,

FLIP—"SENIOR CITIZEN'S SONC."

PEPPY PARADE AND DANMNCE SONCGC.
90¢ INC. TAX AND POSTAGE (P. O. ORDER OR CHECK!,
BONUS (TO FIRST FIFTEEN HUNDRED PURCHASERS!
OME FREE COPY OF OQUR FIRST 12" TEN SONC LP ALBUM.
HO OBLICATIONS. CLUBE MEMBERSHIP IMNCL.

— ENDURING SONGS —

P. 0. BOX 5900, SHERMAN OAKS, CALIF. 91403

EARLE OLIN
WORDS
MuUsIC

for Aura Sonic 4 and B-track
CARtridges, operating from Los
Angeles. Roy was formerly with
Liberty Records. Gene Price
named manager of the newly cre-
ated radio-TV commercials depart-
ment at Snuff Garrett Productions.
Price was formerly a DJ on
KEWB, Oakland. The company’s
previous radio commercial assign-
ments have featured Gary Lewis
and the Everly Brothers.
* * %

MBD Productions, owned by
songwriters Robert and Richard
Sherman and personal manager
Mike Connor, have added two ex-
ecutives to their independent re-
cording company: Melinda Ricci as
production assistant, and Bamey
Fields, who'll be in charge of pro-
maotion,

* * *

Larr*_q-r Bakke has resigned his
g as promoltion director of

ma Records, Minneapolis-based
independent firm. He 15 planning
to head his own organization and
will be doing national and regional
independent sales and promotion
working out of Minneapolis. Pre-
vious to his assignment with Soma,
Bakke was with Vee Jay Records
for three years as Midwest and
national sales promotion man.

* * %

Richard Sherman named Eastern
sales manager for Warner Bros.
Records effective June 27. He was
formerly head of Mercury's re-
cently formed tape CARinidge de-
partment. Sherman will work in
New York City and handle WE,
]Etcprise and Loma sales in 11 mar-

els.

Dealers Spin With CARtridg

¢ Lontinued from papge [

tridges only at certain locations.
This reflects the newness of
the industry, and the dealers
uncertainty of the market's di-
rection or potential.

Of those dealers now stock-
ing and selling tape cartridges
some 44 per cent sell the play-
back units, and more than 22
per cent intend to stock them.
Some 20 per cent of the record
outlets not stocking the car-
tridges said they definitely plan
to carry them, while another
70 per cent are considering do-
ing so.

Based only on those dealers
now selling cartridges, approxi-
mately 60 per cent sell the
8-track type only; 36 per cent
sell both 8 and 4-track, and
4.7 per cent stock the 4-track
exclusively. Reports from Cal-
ifornia indicate that at certain
locations the 4-track outsells the
8-track 20 to 1. Usually, how-
ever, these locations have been
in the cartridge market now
for more than two years.

Familiarity seems to breed
business. Some 78 per cent of
the dealers indicated an aware-
ness and knowledge of the new
industry; 7 per cent were
vaguely acquainted with it. Of
those who answered “yes" to the

MEET MGIW’S TOP BRASS.
HIS NAME IS ROY ETZEL

Now, the young man with the
horn that Europe flipped for
sells American with his first
solid hit /I Silenzio and his
newest Spanish Brass. A pair
of top brass albums that'll
really make your customers

L if A .-|
RECORDS

¥

LT

10

15 a division of Metro-Goldwyn-Mayer Inc.

snap to!

E/SE-4349

Produced by CANTAGALLO MUSIK PRODUCTIONS,

Munich, Germany

familiarity question, almost
per cent now stock and sell
cartridges.

Salesmen, distributors
suppliers constitute the lar
source of information, T
make up some 30 per cent of
total. Twenty-seven per cent
the record stores named B
board as their chief infor
tional guide, and about 17
cent cited RCA Victor, its sal
men and distributors. The co
bined percentage of all otl
sources totaled 216.

The Survey Service will et
tinue this tape cartridge stu
for Billboard's Record !'-.[urll
Research division. New qu
tionaires are now in the fie
The survey is being expand|
o cover dealer handling
stereo tape cartridge units §
the home.

REDD
FOXX

and other

great comics il

ON DOOTO BEST
SELLING COMEDY
ALBUMS...America’s
maddest, gayest,
funniest comedy

Put these power packed albums
In your inventory!

REDD
FOXK!

(RCFEIT S L=

00900000 OOORPPRDOSDRPORRRODRORRRO OO DD O PR RO ROOOPDRDOODEROOODOOOBDORDRDOORBROODOROBERBBS

DTL B34

Call your distributor now!

DTL 253

DOOTO D) RECORDS

Sl LN ERENLEL P il EREs

Wil IUER ClEimas SNE
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No.2 C&W
No. 85 Pop
...and still climbing

Don't Touch

Jeannie Seely

The Seely Style is anotheks
wment is artistry.
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TAPE CARtridge

Music Pet’'s New Pet: Miniplayer

LOS ANGELES — A minia-
ture 4-track tape CARtridge
player,
a car's glove compartment, is
being offered by Music Pet of
California, exclusive U. S, im-
porter-distributor of Universal
Japanese equipment.

The miniplayer will retail
for $89.50 less speakers. The
unit measures 4% inches wide
by 3% inches long and has
a chrome body. “We are ship-
ping the unit on Monday (13),”
stated Music Pet's president
Murray Epstein, a former sew-
ing machine executive, who
formed the six-month-old com-

capable of fitting into .

pany with Jerry Moss, a former
radio-TV-electronics repairman.

The company's first cartridge
player is a 4-tracker retailing
for $79.50, with speakers 510
additional. A compatible 4 and
8-track player will be available
for U. S. sale within 45 days.
Epstein also revealed he would
be importing two home units,
a console player with AM-FM
radio and a player with AM-
FM multiplex. Prices on these
two models will be set within
the month.

From 1st Product

The firm's unusual name for

a cartridge equipment house is

'm )
4
|\ track!

auto and background music.

2—Sell to 500 Record Outlets

Shops, etc.

“NOW WE'RE COMPATIBLE”

Jay Electronics introduces the first single unit capable of
handling the Fidelepac 300, 600 and 1200 type car-
tridges as well as Lear type cartridges. Jay Electronics,
with 11 years' experience in the field, has the technical
know-how that makes leadership. We can show you how
to convert the unlimited potential of sterec tape car-
tridge equipment into hard cash.

l We have a vast stereo and monaural library for home,

We have high-speed duplicating
facilities for record companies
as well as for production of ma-
terial for OEM accounts. A lim-
ited amount of duplicating time
is still available.

- J.iy Electronics, inc.

52 Bethpage Road Hicksviile, L.I., N.Y./ 516 WE 5-8181
inquire today

IF YOU WANT PROPER TAPE CARTRIDGE AND
PLAYER DISTRIBUTION CALL:

TRINITY RECORD
DIST. CORP. &z

COVERING CONNECTICUT, WESTERN MASSACHUSETTS,
AND ALBANY, NEW YORK

We: 1—Have 4 Salesmen Selling Tape

3—Represent Over 60 Labels on Tape Now
4—Have Car & Home Units in Stock (Muntz-Audio Stereo)
5—Have 4 & B Track Tapes in Stock for Immediate Delivery

6—Are Selling New Outlets such as: Car Dealers, Appliance Stores, Stereo
Shops, Jewelry Stores, Camera Shops, Auto Washes, Seat Cover

CALL NOW FOR THE MOST AGGRESSIVE CARTRIDGE TAPE
AND PLAYER DISTRIBUTOR IN THE EAST

— T — — _—ﬂ

”~

477 PARK AVE.,
EAST HARTFORD, CONN.

ED. DiNALLO, Sales Mgr.

12

derived from the first product
Epstein sold: a radio housed
in a toy animal.

Music Pet is selling its Uni-
versal line to such auto outlets
as Lucky Auto and Waestern
Auto in addition to independ-
ently owned accessory stores.
The White Front discount chain
also handles the product.

Music Pet's two major areas
are California and Texas, ac-
cording to Epstein, who for 20
years owned Seawol Distribu-

(Continued on page 14)

Muntz Policy
On Engineers

VAN NUYS, Calif. — Engi-
neers with an “open mind" about
duplicating tape in a CARtridge
are hard to find, claims Sy
Fralick, assistant to Earl Muntz
at Muntz Stereo-Pak.

“There is a problem in finding
engineers for in-cartridge du-
plication that have a free mind.
We're doing it differently than
the way a lot of people feel
it should be done, which is
reel-to-reel. Our past success,
however, shows that it can be
done.

“For our form of duplication,
you must go right into the
cartridge. Why play with pre-
recorded tape and then load it
into a cartridge? Why not load

(Continued on page 14)

Talon Puts Home
Units to the Test

¢ Continued from page |

are $79.95 and $124.95, respec-
tively.

General manager Warren
Knotts declined to disclose the
location of the test markets. He
did say, however, that Talon is
moving ahead with pilot pro-
duction rather cautiously, al-
though Warren says he expects
the test mnrket to show it's a
“big thing." The product is still
being tested in the lab, against
phonograph  audio  quality,
Warren said the units may be
displayed at the Chicago Music
Show,

Talon's distribution set-up re-
mains unsettled. Warren said
the unit will probably be
handled by large distributors,
Two of its own distribution

systems, used by Talon Zipper
Co., the main division, are under
consideration. Talon distributes
its zippers directly through 40.-
000 retail stores and through re-
gional offices which sell to man-
ufacturers.

Warren first became interested
in the cartridge system last
summer when he saw Bill Lear
demonstrate it at Wichita, Kan.

DO OO YOG

MARTEL’S SJB
INTO 8-TRACK

NEW YORK—SIB, the auto-
motive division of Martel Elec-
tronics, has entered the B-track
tape CARtridge field with a
playback unit. The machine,
known as the ST 808, plugs
into the cigaret lighter recepta-
cle of any car, boat or plane.
The unit is set for display at the
Chicago Music show in July.
Distribution will be handled by
Martel, which manufactures the
Uher line of tape recorders,

AT AR RO AATRAIRO
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ELECTROLA DEAL GIVING
PHILIPS LEAD IN BONN

COLOGNE—Competition in the German CARtridge race has
sharpened with the announcement by Philips that it has reached
agreement with Electrola for the use of its repertory in the Philips
cartridge player.

EMTI’'s addition to the Philips’ cartridge player program through
Electrola, its German subsidiary, puts Philips at the front of the race
in Germany. Philips now has agreements with Philips Ton, its record
affiliate; Deutsche Grammophon and Grammophon’s pop arm Poly-
dor; Metronome, and EMI-Electrola.

The Philips’ cartridge player system has also been adopted
by Loewe-Opta, Braetz, Schaub-Lorenz, Bosch, and Brown Boveri.

Rivals to the Philips system are Grundig’s DC International
system and Saba's Sabamobil. Grundig developed its system in
partnership with Telefunken. Blaupunkt also produces DC Interna-
tional cartridge players.

Telefunken’s record subsidiary, Teldec, provides the musn: rcp—l
ertory for the DC International players. Saba’s Sabamobil is sup-
plied with cartridges from the music repertory of Ariola-Eurodisc and
Saba's record subsidiary, Saba-Musik.

Philips and Grundig-Telefunken have designed their players for l
both home and auto travel use. Both systems permit recording as
well as cartridge playback. Saba’s Sabamobil, by contrast, was
designed solely for cartridge playback. It was the first auto cartridg:
player on the German market.

AUTOMATIC RADIO's new 8-track CARtridge playback, TapeDek Iil.
The four-speaker unit is equipped with a theft-proof locking device,

Automatic Radio Adds
8-Track CARtridge Unit

MELROSE, Mass. — Auto-
matic Radio Mfg. Co., has
added an B8-track stereo tape
CARtridge player., The com-
pany, which also markets ITCC
tapes through its own distribu-
tors, previously manufactured
only the 4-track type units.

The playback  machine,
known as TapeDek III, operates
from a 12-volt negative ground
system in a car, boat or plane,
An optional 110-volt a.c. power
pack converts the unit for home
use.

One feature of the TapeDek
Il is its lock-and-key theft-
proof mounting bracket. By
turning a key, the unit may be
removed from its mounting for
use elsewhere.

TapeDek 11l is equipped with
a control to provide front-to-
rear speaker balance. In com-
bination with its left-to-right
stereo channel selectivity, the
control allows the listener to
isolate any one or all of the
four speakers for the desired
degree of loudness and tonal
quality.

The playback’s frequency re-
sponse is claimed to range from

50 to 15,000 cycles per second,
with wow and flutter less than

0.3 per cent. The TapeDek 111
kit includes the tape player,
four instant-mount speakers and
chrome grill covers, wiring har-
ness, locking bracket, all mount-
ing hardware and instructions.

Novak Helms Set-Up as
Col. Gears for Ist Release

NEW YORK — In line with
the first release of Columbia's
8-track tape CARftridges for
automobile and home use which
will be announced at the label's
national sales convention to be
held in Las Vegas on July 20,
George MNovak has been set 1o
head Columbia’s newly ex-
panded tape products operation.
In addition to his work with
tape cartridges, Novak, who
will report to Joseph Lyons,
vice-president and general man-
ager of Columbia Record Sales,
will have broadened responsi-
bilities embracing the marketing

of all tape products, both car-
tridge and reel-to-reel and sup-
porting tape accessories.

Novak will work in close as-
sociation with Columbia Rec-
ords field sales organization in
the merchandising, promotion
and advertising of all Columbia
tape products and accessories.

MNovak will also recommend
sales and promotion programs
and marketing and distribution
policies. He will keep apprised
of technical advancements and
developments in the industry by
constantly surveying the market-
place.

JUNE 25, 1966, BILLBOARD
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BILLEOARD CHART
POSITION—bB/25/66

MUNTZ

1 WHAT NOW MY LOVE

Herb Alpert's

2 IF YOU CAN BELIEVE YOUR
EYES AND EARS

3 WHIPPED CREAM

Mama's and
the Fapa's

Herb Alpert's

4 DR. IHIVAGD
13 S0UL AND INSPIRATION
14 WONDERFULNESS

20 THE YOUNG RASCALS
21 CRYING TIME
23 THE SINGING NUN
24 BOOTS

Soundtrack

Bill Cosby

Ray Charles

soundlrack

27 S0UTH OF THE BORDER Herb Alpert's
Tijuana Brass
28 THE LONELY BULL Herb Alpert's

30 GOT MY MODJDO WORKING
34 MOONLIGHT SINATRA

36 THE WONDROUS WORLD
OF SONNY & CHER

37 SEPTEMBER OF MY YEARS

Jimmy Smith

Frank Sinatra

Frank Sinatra

40 TIJUANA BRASS Herb Alpert's
lijuana Brass

43 WHY IS THERE AIR? Bill Coshy

45 SOMEWHERE THERE'S A Dean Martin

SOMEONE
47 A MAN AND HIS MUSIC

Frank Sinatra

43 BILL COSBY IS A VERY Bill Cosby
FUNNY FELLOW, RIGHT?

54 TRINI Trini Lope:z

ab THE SOUL ALBUM Otis Redding

60 THAT WAS THE YEAR Tom Lehrer
THAT WAS

64 | STARTED OUT AS A CHILD Bill Coshy

70 STRANGERS IN THE NIGHT
/9 HOW DOES THAT GRAB YOu?

85 THE BLUES PROJECT LIVE
AT THE CAFE AU GO GO

Frank Sinatra

Nancy Sinatra

Blues Project

146 PERSUASIVE PERCUSSION
1966

147 THE BEST OF THE
RIGHTEOUS BROTHERS

' 89 WHEN A MAN LOVES A Parcy Sledge
. WOMAN
B 95 THE KINK KONTROVERSY Kinks
B 104 HOUSTON Dean Martin
106 MY LOVE Petula Clark
| . 108 SEE WHAT TOMORROW Peter, Paul
il BRINGS & Mary
W 120 OTIS BLUE/OTIS REDDING  Otis Redding
| SINGS SOUL
lf" 123 THE LOVE YOU SAVE Joa: Tex
L"lf 141 SOLID GOLD SOUL Various Artists
1

Yarious Arfists

Tijuana Brass

Tijuana Brass

Righteous Bros

Young Rascals

Mancy Sinatra

Tijuana Brass

sonny & Cher

Righteous Bros.

AEM

Dunhill

A&M

MGM
Verve
W-B

Atlantic
ABC/Para
MGM
Reprise
ALM

ASM

Yerve
Reprise
Atco

Ranrise
ALM

W-B
Reprise

Reprise
W-H

Reprise
Valt

Heprise

W-B
Reprise
Heprise

Yerve
Folkways

Atlantic

Reprise
Reprisa
W-B
W-B

Valt

Allantic
Atlantic

Command

Moanglow

CATALOGUE NO.

10-369

21-299

10-287
bb-135

72-120
10-376

QR-4
12.110

10-381
21-33]
72-122

72116
10-427
10-418

21-355
29-122

21-273
10-340

10-371
56-169

29-115

21-338
21-284
14-443

21-343

mw THE WORLD’S LARGEST LIBRARY OF
-GGNTIH’UEUE 4 AND 8 TRACK STEREO CAR-

TRIDGES, INCLUDING THE ENTIRE ROCK,
FOLK, JAZZ, POP AND CLASSICAL CATALOGS OF

57 MAJOR LAEEI.BI ﬂVER 40 ﬂﬂﬂ AI.EBUM ﬂELEC--

! . FROMS

ABLE IN THE Pioneer Gives

Licenses fo 8

TOKYO — Nozomu Matsu-
moto, president of Pioneer Elec-
tronics, revealed that eight Jap-
anese equipment manufacturers
are now licensed by Pioneer to
manufacture Fidelipac-type ma-
chines in Japan. In an exclusive
interview, Matsumoto said his
company's patent on the pinch
roller, issued in Japan only, 1s
similar to the TelePro patent in
the United States.

Pioneer's policy is to license
only reputable Japanese com-
panies. Several firms are pres-
ently working on a compatible
4 and 8-track playback machine,
with the unit designed to accept
ecither type cartridge in a single
slot.

Stereo cartridge playback
equipment manufactured by
Pioneer is sold in the U. S. by
Craig-Panorama under the name
“Craig-Pioneer.” The company is
currently developing a com-
patible, all a.c. home unit which
will be available soon.

Matsumoto is chairman of the
Japanese Auto Stereo Council
and is a member of the Japa-
nese Chapter of the American
Audioc  Engineering  Society
(AES).

CARtridge
Label Bows

LOS ANGELES — Freeway
Records, a new label, is experi-
menting with releasing product
first in tape CARtridge form be-
fore packaging the music in
albums. Freeway is initially be-
ing groomed as a West Coast
“cool” jazz label, explained
president Norm Goodwin. First
act on the roster is the Freeway
Quartet, whose first endeavors
have been accepted by Auto-
Stereo.,

Freeway will provide Auto-
Steree  with one cartridge a
month, said Goodwin, acknowl-
edging this was an unorthodox
method for a fledgling firm to
operate. Albums would follow,
Goodwin indicated.

The gquartet's first cartridges
are titled "“Wheels, Cars and
Chicks"” and “The Wind.” The
group has been appearing in
concert at several regional junior
colleges. Its first single pruducl
is “Shadow of Your Smile.”
Members of the group include
Hank DeMano, Irv Craig, Jack
Lynde and Joe Richardson. The
label s artist and distributor
hunting.

Pet's New Pet

e Continued from page 12

tors, the largest distributor of
imported sewing machines in the
11 Western States.

The cartridge player importer
has eight representatives around
the country and is beginning a
drive for national awareness for
the entire Universal line,

Machines are shipped from
Japan to Music Pet’s 1315 South
Los Angeles Street warehouse.
Orders are mailed directly to
accounts.

Soundex to Introduce
A Home Recorder-Player

BROCKTON, Mass.—An 8-
track tape Ethrid%e recorder-
player, claimed to be the first
primarily designed for home use,
will be introduced by the
Soundex Radio Corp. at the
NAMM Show in Chicago.
Soundex also will produce blank
8-track cartridges. A microphone
will be optional equipment. The
player-recorder both records and
plays back program material on
the Lear 8-track cartridge.

William B. Sandler, president
of Soundex, said the firm also
will introduce several other re-
lated products this year, in-
cluding cartridge recorder-
players with FM Multiplex.

The present Soundex line in-
cludes the Sterec 8 CARtridge
player with 24-watt amplifier
and four speakers at a suggested
list of $139.95, and the Soundex
home player unit which plugs
into existing amplifiers and
speakers at a suggested $79.95
list. Sandler said the new re-
corder-players should be ready
for fall delivery.

Soundex has arranged for its
more-than-1,000 warranty sta-
tions in the 50 States to install
and service the car units. The
firm claims a 10-minute instal-

lation time. Sample units of the
Sterec 8 and home players
should be available to dealers
by the end of June.

Muniz Policy

o Continued from page I2

virgin tape into a cartridge and
duplicate it at high speed?”

If there is this minor con-
troversy within the cartridge in-
dustry over the best method of
duplication, and Muntz uses an
unorthodox method, how does
the company get liberal-minded
engineers? One engineer who
sees the process work will ex-
pose the concept to others,
Fralick replies. Many of the
firm's engineers were formerly
in quality control or had ex-
perience with tape recorders or
amplifiers.

Muntz has nine staff engi-
neers, The turnover is small,
Fralick points out, because they
enjoy the excitement of being
in on the groundfloor of a new
industry, The key to hiring
technical people, in Fralick’s
opinion, is to simply find people
without any preconceived no-
tions about cartridge duplica-
tion.

3 eExciTinc NEW

AUTO STEREO TAPE UNITS
THAT WILL EARN GREATER

PROFITS THAN EVER FOR—
DEALERS & DISTRIBUTORS!!

Model 305

UNIVERSAL Avuto Stereo
—Standard Size. Heavy
chrome plating. Quality
Built Thrgughout. Com-
parable to the More Ex-
pensive Units. Available
in Walnut Grain Front.

NOTE:
able in July.

UNIVERSAL Avuto Sterec—
Smallest, Most Powerful
Unit on the Market. Fits All
Auto Glove Compartments.
| Top Quality Throughout.
Size: 42" High x 5" Wide
x 6" deep.

Model 306

UNIVERSAL Table Model
AM-FM Radieo With
Small Compact Avuto
Stereo Tape. Count on
Triple Sales on This At-
tractive Quality-built
unit.

Model 307-T

4 & 8 Track Compatible Unit will be avail-

DEALERS & DISTRIBUTORS—WANTED

1 Contact:

( usrcp 2k

Tl

OF CALIFORNIA
1315 5. Los Angeles 5t,,

Los Angeles Cal. 90015

Phone: A.C. 213—747-5661

JUNE 25,

1966, BILLBOARD
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t's CHRISTMAS in June! and July! and August!
and September!andall the months to come with

JULIUS
1ADOSA

WENEEDA LIETLE CHEISTMAS

K-13043 o o
From the new Broadway smash “MAME"~the hit so HOT it just can't wait till winter!

Only 180 best-selling days left till Christmas. Stock up now!
"Published by E.H. Morris b ' A3

S Ll
* RECORDS


www.americanradiohistory.com

POP SPOTLIGHTS

TO P 20 Spotliights—Predicted to reach the top 20 of the Hot 100 Chart

THE MAMA’'S & PAPA'S—1 SAW HER AGAIN
(Prod. by Lou Adler) (Writers: Phillips-Doherty)
(Trousdale, BMI)—Hot follow-up to their "Mon-
day, Monday"” smash is this lyric rhythm rocker,
sure to hit the chart with impact. Flip: “Even If
I Could” (Trousdale, BMI). Dunhill 4031

BOB DYLAN—I WANT YOU (Prod. by Bob Johnston)
(Writer: Dylan) (Dwarf, ASCAP)—Unique, easy-go
lyric ballad with solid dance beat backing should
guickly replace his hit, “Rainy Day Women Nos.
12 and 35.” Flip: “Just Like Tom Thumb's Blues”
(Witmark, ASCAFP). Columbia - 43683

HERB ALPERT & THE TIHUANA BRASS—THE
WORK SONG (Writers: Adderley-Brown) (Upam,
BMI)—Another smash hit single for the group in
this up-tempo, trumpet treatment of the catchy
tune penned by Nat Adderley and Oscar Brown Jr,

Flip: Information not available.

A&M BOS

TOP 60 Spotlights—Predicted to reach the top 60 of the HOT 100 Chart

ELVIS PRESLEY—LOVE LETTERS (Writers: Hey-
man-Y oung) (Famous, ASCAP) — COME WHAT
MAY (Writer: Tableporter) (Tiger, BMI)—Presley
revives the beautiful standard, with Ketty Lester's

hit arrangement, backed with an up-tempo lyric
ballad. RCA VYictor B870

BOBBY FULLER FOUR — THE MAGIC TOUCH
(Writer: Ted Daryll) (Chardon, BMI}—Big beat
rouser should prove the third straight hit for the
swingin' group. Aimed right at the teen market.
Flip: “My True Love” (Moraville, BMI).

Mustang 3018

CONNIE FRANCIS — A LETTER FROM A SOL-
DIER (Prod. by Tom Wilson) (Writers: Allen-
Merrell) (Wanessa, Brookings, BMI}—Slow-build-
ing, dramatic lyric ballad is given a warm, emo-
tional reading by Miss Francis for a chart-topping
cntry. Flip: “Somewhere My Love” (Robbins,
ASCAP). MGM 13545

CHAD & JEREMY—DISTANT SHORES (Prod. hy
Larry Marks) (Writer: Guercio) (Chad & Jeremy,
MNoma, BMI)}—Pretty ballad is an easy-go rocker
with top duet vocal and exceptional instrumental
backing. Flip: “Last Night" (Chad & Jeremy, Noma,
BMI). Columbia 43682
(Jac-Blue Seas, ASCAP). Scepter 12153

BOBBI MARTIN—OH, LONESOME ME (Prod. By
Henry Jerome) (Writer: Don Gibson) (Acuff-Rose,
BMI}—Miss Martin's “live,” dance-beat revival of
the Don Gibson country oldie is a top-of-the-chart
contender. Flip: “It's a Sin to Tell a Lie" (Acuff-
Rose, BMI). Coral 62488

LITTLE RICHARD—POOR DOG (WHO CANT
WAG HIS OWN TAIL) (Prod. by Larry Williams)
(Writers: Williams-Watson)—Wailin® vocal on a
solid dance beat tune with top instrumental back-

ing will guickly put the vocalist back on top of the
charts. Flip: "Well" (Kags, BM]I). Okeh 7251

MARY WELLS—SUCH A SWEET THING (Prod.
by Carl Davis) (Writer; Strong) (Jalynne-Shakewell,
BMI)}—Easy-go rocker with top vocal reading has
more potential than Miss Wells' previous outing,
“Dear Lover.,” Flip: “"Keep Me in Suspense" (Ja-
Iynne-Shakewell, BMI). Atco 6423

JACKIE LEE—WOULD YOU BELIEVE (Prod. by
Fred Smith) (Writers: Smith-Relf) (Keyman-Mir-
wood, BMI)—Good teen dance-beat tune and cur-
rent popular phrases are the right ingredients for a
commercial smash. Flip: “You're Everything” (Key-
men-Mirwood, BMI). Mitwood 5519

THE COWSILLS—MOST OF ALL (Prod. by Shelby
Singleton) (Writers: Geld - Udell) (Geld - Udell,
ASCAP)»—Four young brothers (aged 10, 11, 16 and
18) have the professional sound and instrumental
ability to be the next big pop group. Summertime
tune is in the vein of the Gary Lewis hits. Flip:
“Siamese Cat” (Gibran, ASCAP). Philips 40382

DIONNE WARWICK—TRAINS AND BOATS AND
PLANES (Prod. by Bacharach-David) (U. S. Songs,
ASCAP) — The song stylist offers a strong revival
of the Billy J. Kramer hit which is culled from her
latest LP. Flip: "Don't Go Breaking My Heart”

DION—TWO TON FEATHER (Prod. by Robert Mer-
sey) (Writer: DiMucci} (Blackwood, BMI) — The
voung vocalist has his most commercial entry to
date in this off-beat, rockin’ rhythm number. Flip:
“So Much Younger" (Blackwood, BMI).

Columbia 43692

GLADYS KNIGHT & THE PIPS—IUST WALK IN
MY SHOES (Prod. by Fugua-Bristol) (Writers:
Master-Miller) (Detroit Jobete, BMI)—Gladys and
the group debut on the Soul label with an exciting,
pulsating Detroit production. Flip: “Stepping Closer
10 Your Heart” (Jobete, BMI). Soul 35023

PEBBLES & BAMM BAMM—DADDY (Writer: Mark
Charron) (Hanna-Barbera, Crazy Cajun, BMI)}—
The Flintstone kids give a cute performance of
this cleverly written novelty. Airplay should gen-
erate exceptional chart action. Flip: “The World
Is Full of Joys” (Hanna-Barbera, Anihanbar, BMI).

HBR 484

CALIFORNIA SUNS—MASKED GRANDMA (Prod.
by Marshall Leib) (Writers: Connors - Christian)
(Metric-Masked Grandma, BMI)—Well-done spin-
off on Jan & Dean’s “Little Old Lady From Pasa-
dena™ features kazoo breaks and bouncy summer-
time beat. Flip: “Little Bit of Heaven” (Metric-
Sharbor, BMI). Imperial 66179

THE HAPPENINGS—SEE YOU IN SEPTEMBER
(Prod. by Bright Tunes Prod.) (Writers: Wayne-
Edwards) (Vibar, ASCAP)}—Excellent group vocal
blend on this revival of the Tempos' hit should
repeat in the charts as a vacation time smash. Flip:
“He Thinks He's a Hero” (Bright Tunes, BMI).

B. T. Puppy 520

THE STAINED GLASS—IF 1 NEEDED SOMEONE
(Prod. by Danny Davis) (Writer: George Harrison)
(Maclen, BMI)—Impressive debut for the group
with an exciting off-beat ballad penned by the
Beatles' George Harrison. Flip: “How Do You Ex-
pect Me" (Jackson Square, BMI).

RCA Victor 8889

THE SHINDOGS—WHO DO YOU THINK YOU
ARE (Prod. by Leon Russell) (Writers: Bramlett-
Cooper) (Criterion, ASCAP) — Group from TV's
“Shindig™ show debuts on the new label with a
teen lyric rocker that could go all the way. Flip:
“Yes, I'm Going Home" (Viva, BMI). Viva 601

THE RAZOR'S EDGE — LET'S CALL IT A DAY
GIRL (Prod. by Bob Yorey) (Writers: Levine
Sheppard) (Sea Lark, BMI)—New rock group has
a top summer sound in the vein of the Four
Seasons, Sleeper of the week! Flip: “April” (Sea
Lark, BMI). POW 101

CHART Spotlights—Predicted to reach the HOT 100 Chart

PFEARL BAILEY—Big Sper.er (Motable, ASCAP), COLUMBIA 43697
PEGGY LEE—Happy Feet (Colgems, ASCAP). CAPITOL 5678
BOBBY DARIN—Merci Cherie (Dartmouth, ASCAP). ATLANTIC 2341
SANDI SHAW-—Mothing Comes Easy (Partita, BMI). REPRISE 0488

16

THE MOODY BLUES—This §s My Howse (Bu? Mobedy Calls) (Essex,
ASCAF), LONDON 1005

BOOTS RANDOLPH—Yedelin®' San (Lowery, BMI). MONUMENT 9350

BETTY MADIGAM—Life Goes On (Leo Feist, ASCAP), MGM 13532

www americanradiohistorv com

Mumber of Singles Reviewed This Week, 154—Last Week, 112 *This record is predicted to reach the TOP 40 EASY LISTENING Chart.

COUNTRY SPOTLIGHTS

TOP 10 #5750 of the HOT COUNTRY

SINGLES Chart

MINNIE PEARL—WHAT 1S AN AMERICAN (Prod.
by Tommy Hill-Starday Prod.) (Writer: York) (Tar-
heel, BMI)}—Miss Pearl has a hot follow-up to her
“Giddyup Go" answer song in this recitation ballad
on the character of Americans, Could be a No. 1
country hit. Flip: “Live Some While You're Here"
(Starday, BMI). Starday 764

FERLIN HUSKY—I HEAR LITTLE ROCK CALL-
ING (Prod. by Marvin Hughes) (Writer: Frazier)
(Acclaim, BMI)—Top-of-the-country-chart poten-
tial in this bouncy ballad penned by Dallas Frazier.
Exceptional Husky vocal, Flip: “Stand Beside Me"
(Glaser, BMI), Capitol 5679

MARION WORTH—OVERTIME (Prod. by Law and
Jones) (Writer: Lewis) (Moss-Rose, BMI)—Love
weeper penned by Hugh X. Lewis gets a warm,
heart-rending performance by Miss Worth for a
strong chart contender. Flip: “Don’t Count on To-
morrow’ (Tree, BMI). Columbia 43686

BOBBI STAFF—CHICKEN FEED (Prod. by Chet
Atkins) (Writer; Bulla) (Harbor, SESAC)—Humor-
ous novelty number has strong potential in both
country and pop markets. Flip: "I Didn’t Cry To-
day” (Crestmoor, BMI). RCA Victor 8833

CHART

LARRY KINGSTON—Down the Draim (Starday-Window, BMI). STARDAY 761
ALICE DETRICK—Come On Heme (Weeks, BMI). POTRIA &801
PEGGY PAXTOM—The D-l'rll.iﬂlr Forever (Beckie, BMI). PAULA 241

Huﬂﬂtlti-rﬂmlln ver (Dimondaire-Cedarlane-Jenks, BMI). PLATTER

R&B SPOTLIGHTS

TOP 10 785 SeiinG Revium & BLUES
SINGLES Chart

Spotli redicted to reach the
HOT COUNTRY SINGLES Chart

NO R&B
SPOTLIGHTS
THIS WEEK

CHART RE'SiNaEschan ™ ™" ™

JAMES DUNCAN-—Tes Het to Hold (You & Me, BMI). KING &DI9

JAMES CARR—Love AMack (Rise-Aim, '—). GOLDW oy

JIMMY HOLIDAY—Baby | Love You (Mefric, BMIL MINIT 32002

BIG AMOS—He Won't Bite Me Twice (Jec, BMI). WI 2708

LITTLE TOMMY—Baby Can‘t You Ses (Mr. Wiggles, BMI). SOUND OF SOUL 104

SHADOWS—1 Met o Girl (Shadows & Hill & Range, H.Mlk EPIC 10020
DOMALD HEIGHT—=Talk of the Grapevime [Web IV, ). SHOUT 200
CARDLYN DAYE—A Woeman Mesds Her Man (Roosevelt, BMIL LIBERTY 55883
FRANK GORSHIN—The Riddler (Temple, ASCAP), ALM B804

JIMMY RUFFIN—What Becomes of the Brokenhearfed (Jobets, BMI). SOUL

THE GREENWOOD SINGERS—Tear Down the Walls ([Folkways, BMI).
KAPP 7460

THE FOLKSWINGERS—Morwegiad Woed (Maclen, BMI). AUDITION T7EI

THE SECOND CITY SOUND—Lave's Fuamy (Spanks, EMI). LONDON 1004

THE THIRTEENTH FLDOR ELEVATORS—You're Gonna Mizs Me [Acquire,
BMI). INTERMATIOMAL ARTISTS 107

LITTLE CHARLES & THE SIDEWINDERS — ['m Avallable (New Ideas,
Ehnmﬁinn Bmli), DECCA 31980

THE DISTANT COUSINS—She Ain't Lovin' You (Saturday, BMI). DATE 1514
RICK, ROBIN & HIM—Three Choruses of {Jobete, BMI). VIF 135033
!llllli.l‘lr ABHAIR—Flowers Mever Band the Rainfall (Eclectic,

EM|). WARNER BROS. 35817
““I“-;HE'I;I‘I“IMI-T“ Got Tee Much Going For Yeu (Wemar, BMI)
FLOYD & JERRY WITH THE COUNTER POINTS—Summer Kiszes (Presto,
BMi). PRESTA 1004
THE 1 EMATIONAL SUBMARIME BAMND—The Rweszsisns Are Comingl The
Russians Are Coming! Iﬂnhﬂl Artists, ASCAP), ASCOT 2118
BAD SEEDS—Kimg of the Seap Bex (Red Brick, BMI). COLUMBIA 43670
SFATS—5he Dene Moved (Morman Malkin & Jack Hoffman) (Lansdowne-
Winston, ASCAP). ARBC 10790
TEDDY LEE—Baby You're Mot the Ome [Duchess, BMI). WARNER BROS. 5819
BRANDTYTWINE SINGERS—1 Wil Fallow [Hastings, BMI]. MAINSTREAM &48
TURLEY RICHARDS —Crazry Arms amplon & Flnﬁ' BMI). COLUMBIA 4346467
THE SHEFFIELDS—Do Yow N Love Me ([Destination & Diamonette,
BMI). DESTINATION &I

JUNE 25, 1966, BILLBOARD
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GCOLLEGE CIRCUIT

JINGEIGE TOP 40

ATTEND-
ARTIST(S), Label SCHOOL [(Correspondent) DATE ANCE REVIEW DEALER REACTION
FREDDY CAMMOM Murray !HH May 21 1,000 Real good show: his hits went Chuck Simon at Chuck's Music EASY
Warner® Bros, ll.urr-r aver very well. Center—sold all 4 LPs in stock.
{Apex Friim:ﬂlm] (0. Elliz Hunllu]
JAMES BRODWHM Nebraska May 10 1,21% “It"s a Man's Man's Man's Dave Mount at  International LISTENING
King I:.II:IHT, Hli,] "ﬁ!'urh'l;l" was big hit of the Super h.ﬂ'nre—s;!: pFﬁkedM:llp
ynne Morian night. &'s a steady seller. \
I1I|'I'|'|'| Sanborn at J. C. Plﬂ“'l"i Thais ore best salling middle-of-the-road singles compiled from
~no sales. " natanal retall soles and radie statien alr play lited in rank ordar.
BARBARIANS Hichals Mgy 14 et Didn‘t play what they were Webster Music Mart—no sales = 1. I'
e ooy Dl M, waed noel fo” et wara < f ol singe. Reght 1Yo A i
ey s Fa aln well, o ] i - » 1
ry it . o5 poorly ns - £ H TITLE  Artist, Label & Mumber Eg
BROTHERS FOUR State May 15 2 ""House of the Rising Sun" and Gerald Kilgallen at Coll iz
Columbia : Mew Paltz, N. Y. ¥ 2 "Thr! Sloth" injl ?uide ri-:li;u Bookstore —Hl-l:m:iil pmﬂﬁ (’I) I 1 1 STRANGERS IN THE NICHT.. ¢
Itllllll'i Entertainment (Spencer Wade) n:‘l :I‘:T“r.l:h held attention Eprnuﬂﬂ moderate sales. on their Frank Simatrs, Reprize 'E:... ﬂm
gency throughout show, s, ’
. _ @ 3 6 10 THE IMPOSSIBLE DREAM..... 8
glﬂlllli WARWICK .'l"-i'l'lr ~ - May 13 2,800 I!llwwmm:dml Shout' finale Blnldh!:"innllm 1t Caollege Book- Jack lunes, Kapp 755 (Fex, ASCAP)
eplor ew Paltr, M. T. rought audience on stage o store—had special promotion on
ANTHONY & IMPERIALS (Spencer Wade) dance., Warwick's ““Somewhere" albums of the artists, bul War- @ 2 2 2 THE“E:!?IEF“ lnEIIEEuT:EL Veces & 1
??LE!‘I" St .hndi ‘rnﬂ'k on !.E'.Ir" wmr over  wick was only appreciable seller. 3 Coun, ASCAP]
est. ony mperials pre-
Tamla senfed 'il'lll-l'lllll'll:tﬁp act. 4 6 11 16 WIEDERSEH'N . _ ... ........ 7
“;Tm 1;.,.,....;..,..1- \ ] Al Matine, Capitel 5457 (Roasevalt, BMI)
gEncy
(:) BI1B23 ITSOVER ................. &
umﬁn;n_ - Cortland Stat Rpril. 30 :.:u- _r fastic sh ith audi - w;:lu tion to boost it ity el : 1
a ] ril. antastic show, with auvdience ran promotion fo 3
Capital Cortland, M. Y. SRO participation. Result: Standing  concert. McNeil Music—sales re- @ 4 4 9 COME RUNNING BACK. ... .. 8
(Wm. Morriz through (Jackzon Oldrin) ovation. mained steady. Dean Martin, Repripe 0dé6 (Michbars/Kits, BMI}
;';r‘:::u:;*"- e @ 710 12 MAME ... ................
: R o n Lowii Armatromg, Marcury TISTA [Merria, I.I-I:lr]
DAVE BRUBECK Wm. Penn May 7 750  “Take Five” and “Anything Layton’s Music Cenfer—no sales. §)18 — -— SOMEWHERE MY LOVE..... -
E:l’:-hll tond ﬁlllhl.ll!‘::ﬂ I:“I- Goes”* were big tunes of night. - Bay Conmifi & Simgers, 1hl—hrm
oc. Bookin ow . Rebbin 4
— — e e — (1 13 20 36 1 ONLY HAVE EYES FOR YOU 4
KINGSTON TRIO Yillanova April 22 4,100 Good show. C. H. Davis—no increase, Sam - noHlEak, Cag BAAY--{Rewie, AVCAF)
Decca Villanova, PFa. SRO Balaity at ‘Mad's Discount Rec- i 5 3 & MAME 1
(Fred Landaw) ords—no  increase. 10 Bakby Barie, Atlsic 2399 (Merris ' ASCAPY
DICK CLARK PACKAGE  Eastern Kentwcky May 3 6,500  Revers was exiremely popular  Anna Frederick at Cenfral Music 1@ 1 560 STR#,,HEE'EH lHH.mE,ﬂEEIﬁ 8
nF-ITA‘I"lIED“'I"IES & Hll::'uni,,ir_l -.-ri:I[u high school segment of Fmﬂm"“;.hla'almcr";;'g?f‘d . [Champion-Reasevelt, BMI)
en- Jon ; or Revers rs, T
Libesty 3 e to be reardered due 10 heavy 12) 12 17 24 COO COO ROO COO COO
BILLY JOE ROYAL sales, p PALOMA ................... 6
umbia ] Farry Comae, BCA Wicler BEZI (Pesr Ini'l, BMI]
PAUL REVERE &
RAIDERS 13) 15 31 — IF HE WALKED INTO.MY LIFE 3
Columbia Evdly Gorme, Celumbla 43840 (Merris, AJCAF)
o yensn (14) 9 15 1B THE LAST WORD IN'LONE-
STEVE ALAIMO ; SOME IS ME. ............... 8
ABC 1 Eddy Armald, RCA Victar BEIE (Tree, HMI)
(Dick Clark Prod.) - ) @ 16 21 21 LARA'S THEME ... . ..... ..., &
el e el EBsger Willlam:, Kapp 728 (Babbins, ASCAF)
MODERN JAII QUARTET Illinois Stafe May B 3,000 E f both former Elaine Romesberger at Al Piz- ’
Atlantic . Nermal, 1Il. ' wes  opplsuded. Bibbs “Ticky zamiglio Miusic—none in stack, @ 10 5 3 LOVE ME WITH ALL OF YOUR
LEON BIBB {John Fameh) Tacky'™ went over greaf. but received two requests for BRART s e e 13
{?I: b:uul::lt'l LP's, Libhﬁr Lane at Bachelors, Landoa sazs (Ponr Inl'l BMI)
ne's—no reaction. $
R @ 14 9 11 SAM, YOU MADE THE PANTS
MITCHELL TRIO Stevens Tech, April 29 512 “Mr. Tambourine Man" and Don Milo at Campus Music TW.EHF, o N W T - il Y
Mercury Hoboken, M. J. “Lynda Bird" were hits of the Shop—no reaction. _ 28 : ""'““'..“.‘.‘,'.L‘",'.;EE
(University Prod.) (Bok Carstensen) night. Act was wvaried enough 3
to retain complete interest. 18 22 30 — IN THIS DAY AND AGE. ... .. 3
e _-— Parti Page, Celembis 43847 [Gallics, BSAI)
FERRANTE & TEICHER  Bayler May 3 2,350 “Exolus'® big song of night, Mrs, G, Reed at Baylor Book- O 17 14 15 LESS THAN TOMORROW 10
United Artists Waco, Tex, SRO but th balanced their show store—sold three of their 50 . . BMIT
(Art Squires of (Bob Gilchrest) with classical music, Broadway  Fabulous Piano Favorites* LP. FEE MR SHERN R T i e
Southwest Comcerts tunes and their own arrange-  David Tanner 2t the Music Box 13 32 37 ONE—TWO—THREE . . ... ... 4
menls. ~the duo has been steady sell- Janw Margan, Epic 10031 (Deuble-Dismond, BMI)
ers. Almost a complefe selloul. Q 25 35 HOW CAN | TELL HER IT'S
WILLIAM WARFIELD Kent State (4 | BOO Diversified selection of clas- Phyllis Berry at- Music Mart ;zf OVER ..........00cvvepan 3
Columbia Kent, Ohio Ao sical songs, plus Negro spirituals  Kent—nothing in stock. Cary ; Andy Willims, Cobvmble 43630 (Coiumbis, BMI)
{Columbia Arfists {Duncat Bieber) —gensitive interprefations, Budin of Record World—noth- 27 20 27 33 1| LOVE YOU DROPS......... 5
Management) ing in stock, Vi Dama, Delten 319 (Mess-Rusz, BMI)
=S : " T e 7 24 34 35 STAGECOACH TO CHEYENNE. 5
LOUIS ARMSTRONG Virginia May 13 2,800  "Hello, Dolly!” had five en-  Mincer’s Pipe Shop—sold out— \ Wayne Newtsn, Capitel 5843 (Miller, ASCAP) -
Mercury Charlottesville, WVa. cores; clarinet player stole show *a few before concert, more
(Assec. Booking) (Clay Rutter) with comedy routines. after . . ., have more on order. @ — — — YOU DON'T HAVE TO SAY
Beirne Trunzo at  University YOU LOVE ME 1
Booksiore—sold two LP's. right by, Sl P, S R A
- - e @ 38 — — HAPPY SUMMER DAYS. ...... 2
. - L Rannie Dove, Diamesd 305 (PRiwretane, BMI)
CHIEFTOMES P May 21 500 Talented did t | Canad th u. 5 . :
(Wm. Morris) réu’.fu'ﬂh, " g ;1.‘-“ o A Well mepedet reconds LT e . 21 25 29 YOU'RE GONNA HEAR FROM
ary Green an.” g e RS e e T e e e R
o= e e Ao Julive La Bogas, MEGM 13497 (Remlck, ASCAF) 7
ﬁwm.: ﬁ::::: - May 14 5,500 f;:::'m' performance;  great if"’rr?&?fq:::"s::ﬂ '::L::m: (1) 29 29 32 BL‘:EEJF%E.EEST HOLIDAY. ... 7
(Valex Booking, ithaca) (D. A. Sragow ' little better. RS i il

- (28) 19 12 5 I'M COMIN' HOME, CINDY... 13
Trinl Lepez, Heprise 0455 (Triden, BN

. 31 36 38 DON'T TOUCH ME. . ... ... _. 5
Jesmnie Seely, Mosemeni 733 [Pamper, BMI)

O 32 38 — DAYDREAMER . 3
Rober! Goulet, ill'mnh'll -HH-I {H-lrrll ﬂl‘.lﬂ

@ 36 — — SUMMER LOVE ... . . 2
. Jehn Davidsen, Columbis 43835 (Mutual, ASCAP)

. ‘ 33 T A0 A AP L s v sy 4
Brothers Feur, Columbls 43§20 (Maclen, BMI

'_@————THE WORK SONG. . 1
Herk Alpert & Tijuana Bras, lI-H H! Ellpl. IHI'I-

- 34 40 — MOTHERS AND DAUGHTERS. . 3

Bec Severimsen & Wiz Saxiet, Command 2004

- [Eastiake, ASCAF)

@ 39 — — I'LL BE GONE. 2
Paxe-Seco Singers, cllurnlll -IIH-I- :td-ul llullI]

. 4{} — — YOU'VE GOT POSSIBILITIES... 2
Pegyy Lee, Capitel 5633 (Marley, ASCAP)

@ — e LA BAMBA. i 1
Triml Lopez, Reprise O400 (Sowth Mowntakn, BMI)

: @. — — — TRUMPET PICKIN' .......... 1

Al Mirt, RCA Vigter BES4 (Mayhew, BMI)

@ — — — YOU CAN'T ROLLER SKATE IN
A BUFFALO HERD........... [

Rager Miller, Smazh 2043 (Tree, BEMI)

. i NISTY |
h Grasve Illnu. ﬂll.!l-n HH l."lfﬂu-u um]

TOP FIDELITY PROGESSING

FOR FLAWLESS REPRODUCTION
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Bob Dylan's |
new smash
single,

from his deluxe
two-record set...

ey

Blonde on Blonde

including the hit,
'‘Rainy Day Women
"12 & 35’
Where the action is.
On COLUMBIA RECORDS @

WWW americanradiohistorv com


www.americanradiohistory.com

NOW EXCLUSIVELY ON

ameo
VI8 SIS

pieture

0one ...

From the motion picture “STEP OUT OF YOUR MIND"
Froduced by CHIP TAYLOR and AL GORGONI
Arranged by AL GORGONI

cameol_lpPaRkwAay  THE LABEL TO WATCH IN 66

1650 BROADWAY, New York, N.Y. / 309 SOUTH BROAD STREET, Philadelphia, Pa.
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RADIO-TV programming

On Boston Tour

COLUMEBIA RECORDS ARTISTS Jerry Vale and the duo of Chad and
Jeremy on tour of Boston radio stations. Above, Vale guests with
WHDH air personality Alan Dary, right. Below, Chad Stuart, left, and
Jeremy Clyde, right, talk with WMEX air personality Arnie Ginsburg.
Sal Ingeme, field promotion manager for Columbia Records, guided thea

tour.

WNEW Looks to Female

NEW YORK—Girls may be the answer for
radio stutions who're wondering what to do with
their FM facilities. Feeling that a different format
on stereo FM might affect WNEW’s image. gen-
eral manager Harvey Glascock decided to keep
the same Easy Listening programming as fea-
tured on his AM setup, but uses female air per-
sonilities,

“One of the secrets in successful programming
i5 10 do something your competition is not Jdoing.
I felt there was a void in female-to-female ap-
proach in this marketr.,” The station, however, is
not appealing just to women listeners, but “to a
broad base of audience very much in concert
and compatible with our AM sound . . . the
20-59 age group. 1 don’t look upon it as a
competition for our AM operation, but as another
avenue for the listeners we aim at . . . another
programming service offered by WNEW."

Other stations have tried the female person-
ality approach, some with outstanding success.
More may go the route. WSDM-FM Stereo in
Chicago “will gross as much this year as a lot of
AM stations,” said station manager Mickey Shorr.
Shorr believes so strongly in the all-girl setup that
he's started a consultation service for stations
interested in the female personality approach,.

A Pathfinder

One of the pathfinders in all-girl station is
WHER, Memphis, a station launched about ||
years ago by Sam Phillips, the man who dis-
covered and recorded such artists as Elvis Presley,
Johnny Cash, Jerry Lee Lewis and Carl Perkins.
Phillips reportedly started WHER with girls for
his wife Becky, who'd been a deejay. General
manager Charles B, Sullivan said that WHER, a
daytimer, is presently so successful they're having
to move into brand new studios June 27, The new
studios will feature glassed-in hooths facing the
street s0 passershy can see the girls working.

Sam Phillips also owns WLIZ, Lake Worth,
Fla., another all-girl station with a sign on the
door that reads: “Where the Girls Are.”

WPRL in Charlotte, N. C., according to station
manager Arnold Baynard, is doing excellently as
an all-girl station: “. . . It's in the black and one
of the most successful radio stations in Charlotte.”

All these stations use an Easy Listening format.
Another station that had been all-girl for eight
or nine years until recently was KNIT in Abilene,

To Carry the (FM) Mail

Tex. But KNIT had been a Hot 100 format sta-
tion; it changed a few months ago to male deejays
with a Hot 100 format.

As the FCC deadline approaches for separation
of AM-FM programming in markets over 100,000
in population, more and more stations are faced
with an FM programming problem. It's fairly
well established that FM stations which continue
to hang on the shirttails of their AM counterparts
usually don't do as well as the FM stations that
are treated as a separate station entirely.

Separate Staff

WHNEW-FM will have a completely separate

staff from John Dale, station manager who'll

report to Harvey Glascock, to the sales staff.
(Continnwed on page 28)

i "

HARVEY GLASCOCK, general manager and vice-presi-
dent of WNEW, New York, discusses the Easy Listen-
ing format type of programming with the new air
personalities of WNEW-FM, which goes all-girl July 4.
Standing, from left, Alison Steele, Glascock, Arlene
Keita. Sitting, Ann Clements, left, and Margaret
Draper.

't 19,

By CLAUDE HALL

SAN DIEGO—There's only
one way lo become involved
with a country music format in
radio—all the way. This is the
theory of Dan McKinnon, pres-
ident and general manager of
KSON here, who became a
“winner” through “talk of the
industry™ promotion campaign
and a scrious devotion to the
ficld.

“Country music is like a fra-
ternity, . . . from the listeners
to the performers to the record
companies. That's what’s so
great about it. But when 1
get involved in something, |
get into it all the way,” Mec-
Kinnon said.

Besides being on the board
of directors of the California
Broadcasters  Association, Me-
Kinnon devotes a large part of
his time to the Country Mausic
Association, which aims at pro-
moting the entire flield of
country music.

“In country music radio. you
can't do it just for the money.
You have to get involved. | . .
become a part of the industry,”
he said. When McKinnon took
over the station about four and
a half years ago, it was losing
money. A survey of the market
showed that 61 per cent of the
people who'd moved to Cali-
fornia had originated in country
arcas. of the nation and 81 per
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cent of these had settled in
Southern California.
Went €Country

So KSON went country music.
"It was an instant success in
rittings and in a couple of months
we'd turned it into a financial
success. But the great thing is
you don’t have to sell your
ratings 1o an advertiser. .
you have something clse work-

g for you; one of the most
loyal group of fans in the
world. Most of the listeners who
like country music just . don’t
cure for other types of music.” mission,
Country music stalions, (oo, Last
lend themselves to  promotion nounced it
and sideline ventures, such as
live talent shows, amateur hours,
remole  broadcasts, All  thesc
{(Continued on page 28)

gations, and

WASHINGTON — Hearing
Examiner Jay A. Kyle has been
named by the Federal Commu-
nications Commission to preside
at the non-public payola hear-
ings reportedly to be held on the
West Coast and in other areas
not yet revealed by the Com-

the FCC an-
would hold non-
public hearings in certain cities
where there were payola alle-
gave subpoena
powers to the presiding exam-

month.

'McKinnon'’s Code’ Places KSON Payola Examiner Named
In the Country Winner’s Circle

iner (Billboard, May 28, 1966).
The Commission is trying to
hold down undue publicity about
this extension of its long but
sporadic payola probing that be-
gan in the fall of 1964 and at-
tracted immediate headlines at
that time.

Speculation also grows, on
the West Coast, about the fail-
ure of the FCC to officially
okay the Westinghouse Broad-
casting buy of Crowell-Collier’s
KFWB in Los Angeles. KFWB
was given its first full three-year
license renewal wunder FCC

KMBC Takes Title for 3d Year

KANSAS CITY. Mo.— For
the third year in a row, KMBC
has captured Billboard’s Radio
Response Rating crown as the
major radio station in the market
influence on album sales. The
Easy Listening format operation
received the votes of 45 per cent
of the record dealers,  distribu-
tors, one-stop operators, and lo-
cal and national record com-
pany exccutives for influencing
sales ‘of albums, indicating not
only a wvast young-adult and
adult audience, but the ability
10 influence them to purchase
product.

Mark Foster, KMBC air per-
sonality, received 53 per cent
of the votes as the major per-
sonality influencing album
sales; second was Dave Robin-
son, ulso a KMBC personality.,
with 29 per cent.

An “LP of the Week"” feature
cach week on KMBC makes a

have a list of 40 singles and any
one of these tunes could pget

Chairman Henry's administra-
tion, at the end of 1965.
Industry and trade reports say
that Westinghouse Broadcasting
and Crowell-Collier have been
quietly notified by the FCC that
it will delve a little further into
“matters” of concern in the

point of giving exposure to new
albums, said program director
Jon Holiday. Proof of the sta-
tion's success at helping the al-
bum become a best seller s

that 15 of the last IR are now
on the chart; four are million-
dollar earners.

KMBC. following the usual
Easy Listening format, also
plays pood music hit singles,
often breaking them first in the
market. These have included
such r-:cnrd-». as “Day fnr De-
cision,” by J’nhnnv Sea, "l Love
You Drops,” by Vic Dana. "I
also bet on sure things like
"Strangers in the Night,' by 5i-
natra and "“What Now My Love.
by Herb Alpert,” Holiday smd.

“My policy is we'll play any-
thing musically in good taste, |

www americanradiohistorv com

played as often as three or four
times during a day. WNew sin-
gles get played once or twice
a day.” Holiday classes and pro-
grams records in this manner:
“AY — current hit singles; five
per hour. “"B"—tunes popular
in the past two or three years
like “Sweetheart Tree” or
“Chim Chim Cheree”. five per
hour. "C"—tunes from albums.
"D"—female standards thrown
in for balance. In addition, the
station plays one cut from a
comedy album per four-hour
deejay show. Air 'personalities
can select what they want from
Holiday's list, as long as they
balance their show.
To illustrate how successful
the programming is, -KMBC's
(Continued on pape 28)

$10.7 million dollar transfer.

KFWB is one of the primary
targets of record promoter Al-
bert Huskey in his suit against
West Coast stations, deejays,
and record distributors.

Program Data Filed

NEW YORK—The MNational
Association of FM Broadcasters
has established an FM Program-
ming Information Center. More
than 600 FM radio stations are
already represented 'in a file at
NAFMB's New York office.
The programming information
will be compiled and a report
made available to stations,
agencies, and advertising repre-
sentatives.

2]

|
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RADIO-TV PROGRAMMING

WQXR Is Making
AM Format Switch

NEW YORK — WQXR, the
pioneer in classical music pro-
gramming here, is changing its
AM format. The FM facility will
continue to program classical
music in stereo.

The format change, a drastic
one considering the classical
image the station has built on
AM, comes on the heels of the
impending separation of 50 per
cent programming as ordered by
the FCC. But it marks a rever-
sal in that most stations which
have been simulcasting like

WQXR, are switching formats

on FM. WOXR, however, has
almost the same size audience
on FM (one of the largest here)
as it has on AM.

The AM station will con-
tinue simulcasting part of the
day. Otherwise, it will program
semi-classical and good music.
The good music programming
will consist of in-depth airings
in periods of up to an hour of
a band or an arranger or a per-
former.

Change of the AM format

should take place in September
or October. Stuart Triff is in

charge of AM station. The AM
operation was compiling a good
music library last week.

RADIO
RESPONSE
RATING

KANSAS CITY, MO....3rd Cycle
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| TOP STATIONS

TOP DISK JOCKEYS

Call % of Total Call % of Total
Rank Letters Points Rank Disk Jockeys Lefters Poinis
* POP Ejﬂﬂlﬁi * POP 5!"!!#5

1. Ron Martin WHa 85%
LA e 2. Johnny Dolsn wHB 159
e ———
* POP LP's
1. KMBC-AM & KMBR- * MUSIC DIR., PROGRAM DIR.,
FM 45%
L B 45% OR LIBRARIAN
3. KCMO-AM & FM 21% (Most co-operative in exposing new records)
Dee Lindsay .......... Music Librarian, WDAF-FM
* H,&B Bon Martin ... ........... Program Director, WHB
1. KPRS-AM & FM 100%
* JAZZ BY TIME SLOT
1. KPRS-FM (Bern Meornlng ..........c000.0. Walter Bastheven, WHE
" Stevensen) 100%% Mid-Morning . ven-vesess Frosty Harris, WHB
Early Afternoom .................Bob Chase, WHB
Traffic Man .......... 000000 Ron Martin, WHB
* cnl:':‘rn: o Early Eveming ..............Jchany Deolan, 'WHB
1. KCKN-AM & F Labe i e e e Mate:
2. KCMK-FM (tie) 20%
2. KCMO-AM '[ﬁ:If 20% isri':*!ﬂ‘:::r:“ﬂllrl r:nu‘::::;lni‘llzﬂﬁﬂ;l:llsu:lni:

* CONSERVATIVE
1. KBEA-AM & KBEY-

FM 85%
2. KCIC-FM 15%
* COMEDY
1. KMBC-AM &

KMER-FM 62%
2. WDAF-AM & FM 18%
* FOLK

Note: We Folk Show in Kansas City
area. The following stations program
Folk Music occasionally:

KCEM

KCMO

KATR-FM

WDAF

* CLASSICAL

1. KNTR-FM 65%
7. KCMO-FM 31%
3. NCUR-FM 4%

THE RADID RESPONSE RATINGS
of stations and individual air per-
sonalities have been determined by
survey of local and natiomal record
promation perionnel, distributers
and record manufacturers. Het a
popularity pell, the ratings are
strictly on the comparative ability
of the statloms and air personalities
to influence thelr listeners to pur-
chase the singles and albums played
on the air. The ratings likewise
point up the impertance of music of
all types in building auvdiences amd
creating the framewsrk conducive te
influencing the listener to purchase
sther preducts and services adver.
tised on radia stations.

22

e ————— M e e e e e e e e et Rttt Bl

slot.
.................... Gene Woody, WHE

* TOP TV BANDSTAND SHOW

Hote: Mo TV bandstand show in Kansas City area.

* POP LP's

1. Mark Foster KMBC 5%
2. Dave Robinsen KMBC 2%%
3. Gene Davis (tie) WDAF 6%
3. Dam Henry (He) WOAF &24
3. Torey Southwick [tie) WMBC &%

* PROGRAM DIR., MUSIC DIR.
OR LIBRARIAN

[Mest co-pperafive in exposing néw records)

Ed Giller  ....ovninvnnns Program DRirecter, WDAF
Lynn Highee ........ Program Directer, KCMO-AM
Jon Heliday ............ Program Director, KMBC
Pee Lindsa¥y ........00. Music Librarian, WDAF-AM
George Stump ........ Program Director, KCMO-FM

* R&B

Hote: Survey was unable to determine effectiveness
in l‘“lstl'll.‘illﬂ' due 1o recent personnel changes
at KPRS.

* COUNTRY

1. "Uncle’” Don Rhes KCKN 50%%
2. Ted Cramer KCKH 20085
4. Pat Sportsman K CMK-FM 1726
4. Harry Becker ECEN 8%

Guy Harris, formerly of Wes-
tinghouse Broadcasting, has joined
Avco Broadcasting as director of
radio program development. Avco
stations include WLW, Cincinnati;
WWDC, Washington; and WOAI,
San Antonio. Record artist
James Brown dropped in on the
Willie (Moon Doctor) Bacote show
on WOOK, Washington, last week
and helped out the toothbrush
business. The show is broadcast
from the window of Waxie Maxie's
Quality Music Store. Brown and
Bacote, on the spur of the mo-
ment, offered to give free records
to people who came into the store
carrying a toothbrush. Within min-
utes the street was jammed with
people brandishing toothbrushes.

* k K

Bill Atkins, formerly with KTS5A
in San Antonio, has returned to

STATIONS BY FORMAT

AM RADIO FREQUENCIES

VOX JOX

By CLAUDE HALL

KDOK in Tyler, Tex., as music
director, a position he'd held previ-
ously for four years. . . . “Be Our
Guest,” a new local live TV vari-
ety show on WLWT-TV, Cincin-
nati, has already received 15,000
ticket requests. The show only
premiered June 6. The show,
hosted by Bill Nimmo and Marian
Spelman, is the third 90-minute
color Monday through Fnday
daytime program originated by
WLWT-TV; others are the 20-
year-old Ruth Lyons "50-50 Club”
and the “Paul Dixon Show.”

* & *

KOL in Seattle on Memorial
Day weekend (May 27-30) played
the top 300 tunes as selected by
over 75,000 votes from listeners.
*“*Satisfaction,”” "Glora,” and
“House of the Rising Sun” led the

(Continued on page 28)

WDAF &10 KMBC T80 KBEA 1480
WHE 7o I KCKN 1340 ‘ KCCv 1510
KCHMO 810 KDUL 1380 KPRS 1590
FM RADIO FREQUENCIES
KCUR-FM 9.3 | KCMO-FM 4% | KMBR-FM 9.7
KCMEK-FM 33 | KKTR-FM 4.5 WDAF-FM 102.1
KCKMH-FM 24,1 | (5)KCIC-FM 98,1 | KPRS-FM 103.3
KANSAS CITY, MO. Country's 22d {package) Basketball. *“The Party Line,”

Rodie Market, (9 AM; 9 FM).

KBEA: 1,000 watts. Mutunl affilinte.
Musicr Fformuat: Conservatlve (10065).
Editorializes occasionally. Special Pro-

gramming: Univ, of Mo. Football. “En-
core,” with Grayson Enlow, Brondway
tunes & sousdtracks with interviews and
commeniary., 12:05-1:00 pm., M-F.
“Gallery," with Keith Painton, ncws of
the ars, 1:00-1:.08 p.m.. M-F. "Kansas
City Hour,” with Dr. Norman Abelson,
Kansas City Philharmonic, -2 p.m.,
Sun, "Memory Lane of Sporis,” wilh
Sam Molen, great moments of sports
past, 4:30-4:35 M-F. "“Children's Hour,"
with Keith Painton, children’s music and
stories, -9 a.m., Sun. Keith Painton is
director of 4-man news dept. Special
equipment; Helicopter [or traffic news.
J-min. mews on the half-hr. New records
are selected for air-play by commiitee of
station personnel. Approximately 15 new
records programmed weekly. Gen'l mgr.,
Sam Molen, Prog. dir., Kelth Painton.
Send 1 copy of LP's to Mr. Palnion,
5829 Outlook Drive, Misslon, Kan. 66202.
Phone: (%13} 421-1480.

KREY-FM: ERP 100,000 watts. Simul-
cast with KBEA. y

KCCY: 1,000 watts, Independent. Music
formai: Christion Rellglon (1005 ).
Gen'l megr.,, Richard Boft. Prog. dir.,
Eric Thurman, 43 Blue Ridge Cir., Kan-
sas Clty, Mo, Phone: (816) FL 3-B600.

KCIC-FM: ERF 75,600 watts, Stereo.
On the air 24 hrs. Independent. Musle
formai: Standard (9% }-Conservative
{109:). Gen'l mgr.,, & prog. dir., Reuben
Sell, 6230 Eby, Merrilam, Kan, 66202,
Phone: (913) RA I-I505.

KCKMN: 1,000 watis, On the nir 24 hrs,
Owned by Seattle, Poriland, Spokane
Radio, Inc. Muosic format: Couniry
(1007}, Special Programming: "Bargain
Basement,” with Harry Becker, audicnce
call-in things to buy, sell, trade, 9 am.-
Moon, M-F. Bill Freeman is director of
eman news depl. Special equipment:
Zowny mohile unif. 5=min. néews on the
hr., headlines on the half-hr, Cuts from
Comedy LP's and Folk Music pro-
grammed occasionally, Wew records are
selecied for air-play by commiliee of
station personnel. Play list published
wiekly, 5-10 new records programmed
weeckly, Record promotion people are
seen M-F. Gen'l mgr., Glen M. George.
Pro. dir., Ted Cramer. Music direcior,
Don Rhea. Send & coples of 45's and
2 copies of L™s fo Mr. Rhea, Box 1165,
Kansas Chiy, Mo./Kan. 66117. Phone:
913y FA 1-2200,

KCKMN-FM: ERP 54,000 walls.
cast 24 hrs. a day with KCKMN.

KCMEK-FM: ERP 15000 watts, Independ-
ent, On the air 1B hrs. Music formal:
Country (M9 -Hellglous & Gospel
(10%). Gen'l mgr., F. A. Mesch. Prog.
dir., Pat Sportsman, 922 Linwood RBivd.,
Kanzas City, Mo, 64109,

KOCMOD: SO0 watts. CBS affiliate. On
the air 24 hrs. Owned by Meredith
Broadcasiing Co., Meredith Publishing
Co, Musle Tormail: Pop Standard (%7 )=
Country (105 ), Editorinlizes daily. Spe-
cial Programming: Kansas Cily Athletics,
Basehall, Kansas City Chiefs, Football.
Missouri Univ., Football, Rockhurst
College Baskeiball, Best of Big Eight

www americanradiohistorv com

with Jack Ellioti, audience call-in. 11:35
am,, M-F, “"Dur Changing World," with
Earl Nightengale, philosophical, syndi-
cated, 6:10 p.m. M-F. "Bruce Rice with
Sports,” 7:10 am, & 35:15 p.m,, M-SaL
“Financial Edition,”" with Don John-
son, stock market reporis & local quo-
tations 5:10 p.m., M-F. "The BSports-
man's Friend,"” with Harold Ensley,
hunting & fishing news, 5:30, M-F. TV
outlel is KCMO-TV, Channel 5. Harold
Mack is director of 15-man news depl.
Special  equipment; 5 mobile radio
equipped cars, becper service. Extended
news at 6:55 am,, 7:55 am., 11:55 am,,
5:55 p.m,, 9:55 p.m. Folk Musle pro-
grammed occasionally. New records are
selected for air-play by Program Direc-
tor. Approximately 10 new records pro-
grammed weekly. Record promotion
people are seen M-F. Gen'l mgr., E. K.
Hartenbower, Station mgr., B. W. Evans.
Prog. dir., Lynn Higbee. Send I coples
of 45's and I coples of LP's o Mr.
Higbee, 125 E. 3lst S5i., Kansas Clty,
Mo. 64108, Phone: (816) JE 1-6789.

KCMO-FM: ERF 100,000 watts. Musle
Formai: Standard (T05%)-Classical (30%%).
Spccinl Programming: Night games of
HKansas Cliy Athletlcs. FM FProgram
Director, George Stump, Send I coples
of Stereo LP's to Mr. Stump. Address
and all other Informatlon szame as
KCMOD.

KCUR-FM: ERFP 40,000 watis, Operated
by Univ. of Mo. at Kansas City. Musle
format: Classicanl (809 )-Standard (205%).
Gen’l mgr.,, Sam Seott. Prog. dir., Gloris
Scolt, 5100 Rockhill Rd., Kansas City,
Mo. 64110. Phone: (816) DE 3-7400.

KDUL: 5000 watts day; 500 walls
night. On the air 24 hrs. ABC affiliate.
Music formafi: Pop Standard-Standard.
Gen'l mgr,, Bill Zimmerman, Prog. dir,
Jerry Maszon, B0 W. 4Tih Si., Kansas
City, Mo. 64112. Phone: (816) LD 1-3193,

EMBC: 500 walts. On the air 24 hrs,
Owned by Metromedia, Inc. Music for-
mal: Fop Standard (100%). Special Pro-
graomming: Univ. of Kan. baskectball &
football, “Len Dawson Sports," sports
commentary, scores, etc, 340, 4:40, 5:40,
G610 pom,, M-F. "Opinion in the Capi-
tol” Metromedia WNews, Washington,
Washington interviews, 10 p.m. Sun.
“Dave Andrews” Night People,” tele-
phone talk show, 12M-5 am., M-F, TV
outlet s KMBC-TV, channel 9. Bill
Paine is director of 4-man news dept.
Special equipment: Helicopter for traf-
fic news, mobile units. 5-min news on
the hr. 1lb-min, news summaries 4 Limes
daily. Comedy LP's featured on Dave
Andrews Show, included in other pro-
pramming. Mew records are selected for
air-play by prog. dir. & research of local
retailers. Play list published weekly.
2-100 mew records programmed weekly,
Record promotion people are seen M-F.
iGen’l MEr,, m M. El‘l-!lﬁllﬂ. F g “lr
Jon A. Hollday. Send I coples of 45
and I coples of Stereo LP's 1o Mr.
Holiday, 1049 Central 5t., Kansas Clty,
Mo. Phone: (816) HA 1-2650.

KMBR-FM: ERP 100,000 watts. Simul-
casi 11 p.m.-Midnight. Send I coples of
LP's to Mr. Holiday. Address and all
other Information same as KMBC.

KPRS: 1.6 watts. Daytimer. Independ-
dent., Music lormal: Rhythm & Blues
(100°:). Gen']l mer., Andrew R. Carter,

(Continued on pape 28)
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Here's more of that
Randazzo razzle-dazzle, in
a lend-an-ear single
that's headed up, up, up.

Jill)
HANDALLL

WATCH WHAT HAPPENS
K-13511

Arranged by Teddy Randazzo
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MGM Records is a division of
Metro-Goldwyn-Mayer Inc.
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KFWB-Los Angeles...... e b #1
KHJ-Los Angeles s :
KRLA-Los Angeles. .........
KIMN=Denver
- WTOB-Winston-Salem
 WDRC-Hartford
BILL GAVIN
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v, SEARCHING FOR MY LOVE

(Robert Moore)
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“WHO DO YOU THINK YOU ARF’

One Listen ... An instant hit by

“THE SHINDOGS’

Stars of T.V.'s “'Shindig" Now...on records!

THE SHINDOGS

Available thru your local Dot dealer #V. 601

VIVA RECORDS, INC., HOLLYWOOD, CALIF. = DIST. NAT'LLY BY DOT RECORDS, INC.

www americanradiohistorv com
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‘MY WAY OF LIFE
A new hit written and performed by:

‘SONNY CURTIS’

writer of
I FOUGHT THE LAW AND THE LAW WON-

‘A FOOL NEVER LEARNS -"WALK RIGHT BACK-

“MY WAY OF LIFE’

lllllll

=T
|||||

SONNY CURTIS

Y
nan®
vod, Calif, + prstributed L

Available thru your local Dot dealer *V. 602

VIVA RECORDS, INC., HOLLYWOOD, CALIF. = DIST. NAT'LLY BY DOT RECORDS, INC.

www americanradiohistorv com
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Billhoard

HOT 100

* STAR p-lffﬂl'l'l'lll'—iﬁl. I'"ill’.l'il.l m Fﬂpﬂ"’iﬂ.“’. "".rd mm lhh w"k__ .} Record Industry A.'I.!UI‘.-IHIEI-I'I af America seal

-_':h,_,g of certification as million selling single.

Billboard
hward

TITLE Ariis? [Prodweer), Label B Mumber

is

PAPERBACK WRITER
Bratles (Gesrye Marfin), Capitel 5431

STRANGERS IN THE NIGHT

Frank Hastrs (Jimmy Bewen), Repriie 0470

PAINT IT, BLACK

Ealling Stenes {Andrew Loeg Oldham), Lenden 01

DID YOU EVER HAVE TO
MAKE UP YOUR MIND?. ... ..

Levin' Speanful (Erik latobsem), Kama Suira 309

| AM A ROCK
Siman & Garfumkel (Bub Jshnston), Columbis 43417

RED RUBBER BALL
Cyrkle (fshn Simen), Columbia 43589

BAREFOOTIN'

Eebert Parker (Wherly-Burly Frod.), Hela ﬂ'l

COOL JERK

Capitels (Olie Melaughlin), Kerem 1534

YOU DON'T HAVE TO SAY
YOU LOVE ME
Dmty Sprimgfleld, Philipe 40371

SWEET TALKIN' CUY.

Chiffena (Brighi Tueme], I.llrll H-'Il
WHEN A MAN LOVES A
WOMAN

Percy Sledge (Quwin l.'rlﬂ.hrﬂl Grewna)

OH HOW HAPPY
Shadus of Bloe [lahm Ehys), Impact 1007

OPUS 17 (Don't You Worry
'Bout Me)

& Semzonz (Hok {rl.-rl:l Philigs 45370

DON'T BERING ME DOWN . . ..
Anlmals (Tom Wilson], MEM 11514

HANKY PANKY |

Temmy James & the Shandells (Jefl Barry & Elli
Gresmwich), Rewletts 4686

A GROOVY KIND OF LOVE. ..

Mindbemders, Fontana 1547

GREEN GRASS
Gary Lewis & the ﬂﬂl‘:lifmrm

THE MORE | SEE YOU.......

Chris Monter (Herh Alpert), ALM F8&
DOUBLE SHOT (Of My Baby's
Love)

Swingin' Medaliions (Karric Preds.), Smmb 3933

AIN'T TOO PROUD TO BEG .
Temptations (W, Whithield), Gendy 7054

DIRTY WATER _

Standells (Ed Cobb), Towsr 105

GIRL IN LOVE

The Outsiders (Tom King), Capitel Sddd
HOLD ON! I'M COMIN’
Sam & Dave (Frod. By Staff), Slex 1%
LITTLE CIRL
Symdicate of Sownd (Gary Thempien), Badl &40

CRYING

Joy & the Americans (Garry Granshanm],
Unifed Arilsts S001E

Eightesus Brathers (Bl Medley), Verve 10404

POPSICLE
Jom & Dean [lan Berry), Liberty 55884

B. ). Themas {Music Emfurprises, Inc.}, Scepler 12739

Baafles (Gemrge Martin], :ll“‘l -IH'I-

(I'm a) ROAD RUNNER
Jr. Walker & the All Stars (Halland-Datler)

| LOVE YOU 1,000 TIMES. . ..
The Platters (Luther Dixss), Musicor 1164

ALONG COMES MARY
Assacistisn (C. Beetichar), Vallant 741

&
4

11
7

11

10
- 2
10
7

@IB

@35
@-ﬂ
ﬁﬁl
ﬁd?
& 57

31:-
3?
@24
@4&
ﬁm
@3&

ﬁ5

B 8 IT'S A MAN'S MAN'S MAN'S

43
53

78
59
81

34
42

7
26
79
41

25
49

47

&7
62
71

70

63

51
76

&7

WORLD
James Brown (lames Brewn  Prodwcibens)

King S035
HEY JOE
Lemves [Noem Ratner), Min T¥2

THE LAND OF MILK AND

Vogess (Conci-Hakim-Moun), Cs & Cr 138
DAY FOR DECISION

lohnmy Ses (Genn Wash), Warner Bres. SET0

LET'S GO GET STONED,

Exy Charfes (Jee Adams], ABC-Faramewnt 10808
| WASHED MY HANDS IN
MUDDY WATER

Johnay Bivers (Low Adler), Imporlal &8175

| LOVE YOU DROPS

¥ic Dans (Bak Relsderfl), Bolten 319
IT'S OVER

limmie Repdgeny (Ramdy Woad), Datl II.-H'I

MONDAY, MONDAY
Mama's and the Paps’s (Low Adler), Dunill 4026

Shadows of Nnaight [Mumwich Prod.), Dumwich

PLEASE TELL ME WHY
Diva Clark Flwe (Bawe Clark], Eple 10531

DEDICATED FOLLOWER OF

FASHION
Kinks (Shel r.u-.-j, Reprise 0471

TAKE THIS HEART OF MINE.
Marvim Gaye (Robinssn-Meors), Tomla 54132

PETER RABBIT

Bee Jay amd the Runeways (lews Greal Lakes
IILilul-.. Smash 2034

THE LAST WORD IN
LONESOME IS5 ME

Eddy Arneld [Chet Atkinz), RCA Victer S810

YOUNCGER GIRL

Eritters (Arile Ripp), Kapp 752
HAVE | STAYED TOO LONCG. .

Sonny A Cher (Sanny Bena), Abce &420
LOVING YOU IS SWEETER
THAN EVER

Foar Tops (Ivy Nunter), Matewn 109
YOU BETTER RUN

Yowng Recals [Yeumg Rmcalsl, AHlastic 2338

MY LITTLE RED BOOK
Leve {Jac Holrmam & Mark Abramsn),

5.Y.5.L.J.F.M. (Letter Song). ...
Joe Tex (Buddy Willen), Dial #9OT

YOUNGER GIRL

Womdell (6, P, IV Prod), Mercury T1543

LIL' RED RIDING HOOD = ..
Sam the Sham & the Pharsohs (Stan Keler),
MEM 13304

THE PIED PIPER

Crinpian 5f. Felwr (Davld Micslsan), Jamie 1m

NINETY-NINE AND A HALF..
Wiliem Pickeit (Steve Crepper), Aflestic 2334

SWEET PEA

Temmy Reoe, ABC-Faramouml 10761

SOMEWHERE MY LOVE
By Connili & b Singer (Ernde Alfachuler),
Columbia 43624

SOLITARY MAN

Meil Diamond (Barry & Gresmwich], Bang 519

HAPPY SUMMER DAYS

Bomnle Deve (Phil Kahl), Dlamend 203
CLOUDY SUMMER
AFTERNOON ......

Barry MoGwlrs (Lew Hll-r]. l-ﬁﬂl -Illl!.l

80 90 I'LL LOVE YOU FOREVER. . ...

Halidays (Beviz-Jackron Prod.), Gelden Warld 3b

@ 76 B7 100 THE IMPOSSIBLE DREAM

.?l

luck Jones (David Kopp), Kupp 735

B6 B7 MY LOVER'S PRAYER........

Otis Redding (Prod. by Staff), Vel 134

69 97 99 NEICHBOR, NEICHBOR

Jimmy Woghs (Ric Mall], Fame 1083

HOT 100—A TO Z-—(publisher-Licensee)

ﬁ'l-‘t Toa Prowd to Beg (lobeie, IHHI Iy T
Alomg Comes Mary (Davem, EMI] . ciamiEe

Barefoetin® [Denatemp, BMI) |

Betfer Use Tour Haad I:Inllh Hl-lrﬂ'lln-. IHI:I

Rilly amd Soe (Hernet, BMI) . T

Bresk Out (Saterdsy, BMI)

Clovdy Summer Aftermoan [Metric, I-H-ﬂ

Come on and See Me {Jobefe, BMI] . A h ek

Cool Jerk |..-|||||- M)

Crying (Atw i T

Bay for nulnn l;llul-hu IHI]

Bedicated Fellower of Fachion [Hema, BMI)

Bid Yeou Ever Have tv Make Up Tour Mind?
(Falthlal Yirue, B8]

!irtr Water [Equinsx, BMI] n

Bring Mes Bown (§creen ﬁlm—iﬂlmﬁh IHIJ 14

Dﬂl Teuch Be (Pamper, BMI) ., . R ]

Baukls Ehal (00 My lll-rl Lnt] [l.rﬂl:u-n]—
Windsong, BMI) ...,

Girl Im Love (Beschwosd, I-l-lulll

Gaad Time -turlh Illlu. BMl) .

Growa Gramn [Mlills, ASCAP)

Grim Reaper of Love (lshmazl, BB} . i

E-rm:l nd of Leve, A (Screen H-u-l:llnbl-. -

Hamhy PFamky [T.M,, BMI} ,

Happy Summer Il-ﬂ l;HﬂIulnl IIH]-

Have | Stayed Toa I.-| [':ll‘lll.l--thh-n: th
West, BMD) .. .. ...

He {-I-'r-lr.. -I-'H-I. T A e LT

mJHmIHSMTIHI. L

Onl I"m Comin' [Eazf, Fr-l'-,, l.lllp ks

Hungry (Screen Gemi-Columbis, IIIJ 3%

I hmm & Rack (Eclectic, BMI) e

1 Lowe Omiond [Blackwosd, I.HJ s gy 2 e
Love Tow Drogs (Mosa-Rese, BWI) ,..........

| Loww Tew 1.008 Times (Lediz. BMI
| Only Heve Eyes for Tow (Remick, ASCAF) |
{1 Wazhed My Hamds in} Muddy Water Iillllriﬂil.

i
il Be Geme (Edmack, BMI) |
I'l Leve Tow Forever I'l'lu IHI:I
I'm & Nat {($leepy H ASCAP
[I'm a) Esad Bunmer illil'll- | 1]
Impezile Droam, The (Fox, ASCAF)
lr:.h:ﬂ-':lu':"-rﬂ{lp 1.
it's an Uphill Climk te the Hattom (Metric, B0},
it's Ower (Homeycomb, ASCAR)

0
it's That Tima of Iha Yoar [b"ih Hnlli I-Iul-ll :;

Ls Bambs (South Mowntain nr -

Land of Milk and Hooey, The (Tres, BMI) . 35
Lara‘s Theme From “Dr. Ikivage"™ tnnu:. .l.il'.lul'b b
Lait Ward im Lensdome li Me, The (Tree, BM] .

Let's Go Gat Jroned (Baby Monica, BMI)

Lil* Bed ERiding I-hi I:Int.. BMI)

Little Girl [Duame,

Lowimg You Is I-'l'-llll:r Than Ever [iﬁl'l'l. III}
=.I-l[‘[|:h“ :tﬂtit}..-...

L trmom e
-Ilvl}l'r Monday (Trousdale, I-Ill:l La
Mare | Son You, The (Bregmas, 'huil[ln

ASCAF) ...
My Little Red Bosk E-IH .l.nlm .I.H.I.Fr
My Lsver's Frayer | i‘l—Thﬂt—lli'nI. [ T -

Me r [ 1 T )
HHH:::-M“ and a HlHnIntj'rnll.. BMI)

Nel Eeipomiible (Morithers, l.l-u.r:l
Ok Wow Happy mrh. T T R
Oh Yeah [(Arc H
Opws 17 (Don't Yeu Wery ‘Boot Ma) ;mm.-.-,

BEMI) . AL
Gver Under llirlll'n ‘Dewn IHI-JI. ASCAP]
Paint 7, Bleck tﬁl:llln B}
Palaier {I-H, [ T )

Paperhack Writer (Maclen, BMI) .

Past, Provent snd Future (Tender 'rnu, un;.

Peter Rabbit (Wi “ni
" ns, ASCAF)

Pied "Tl 1]
Plasse Tell Me Why (Bransten, BMI}

he tl.rrﬂ. IHI]
Eain (Maciem, BMI)
Hid Rubsbér Rall (EclecHe, MU} .. ............
S TS LLFM, (Letter Somg) (Trew, BMI)
Searching for My Lave T
Hﬂl:lﬂliﬂlllrlll‘,. [ ']

Leva (R ASCA
Stepl Gef & (Gallken, BMIE)

T
Il'tl-lln m the Night {Chnlh-lmmﬂ l-llll |2

-“I (Partuble,
Dresms (Acufi-Rese, BMI)

-'hlll-! in Do Li
Bl e 1y Ko il L

77
When & Mam Loves & Woman (Proafe-Guinvy, SMI u

When o Woman Loves & Man fo=Gwinvy, BMI

“I:.I.r-“ You When 1 N You (Trousdale,

Whole Laf of Shakin' jm My Wear |:Ih|:| | In
You) % 1 e ;

Wild Thing weod, BMI) .

You Better Bun (Slaczar, BM[)

?-:"l:;-"r Raller Zkate in & Buifale Merd (Tres,

Tew Woakin't Listen [BMC, e
Younger Giri—Critters ml’ﬂhl 1||i|'rll. 17TV
Youmger Glrl—Hondells (Faithiful Vicue, BMI) .

— HUNCGRY

28

63

Hﬂlmlﬁnﬂﬂimw

IME UEE YOUR HEAD.. ..
e~

BREAK QUT .

Mipeh lrundn-mmnnh{lac-n.:
Wew Yaice 811

WHERE WERE YOU WHEN |
NEEDED YOU
Grass Bestn (Sieas & Barri], Dwahill 4039
BILLY AND SUE
B 1 Themm, Hlckery 'IIH-
NOT RESPOMSIBLE
Tom Jemes (Feter Suilivan], Parret 40004

WHEN A WOMAN LOVES A
MAN
Exthar Phillips (Jerry Wenler), Atlantic 1335
THINK OF ME
Bk Owems (Kew Walsan), l‘.qlhl Sdary
WILD THING
Troggs (Fage One Fred), Alcs $415-Featana 1548
GOOD TIME CHARLIE
Hokby Blsnd, Duks 407
WHAT AM | GOING TO DO

WITHOUT YOUR LOVE
& the Vandellan (Wm. Stevemsen-i. Muwter)

Serdy 7083

WHOLE LOT OF SHAKIN' IN
MY HEART (Since | Met You).
Mirsclas (Frank Wikwa), Tamls 54134
TEENAGER'S PRAYER
Jue Simen (I.R. Enterprises), Sewnd Stage 7 2564
GRIM REAPER OF LOVE
Teriles (Bomes Howe), White Whale 231
OVER UNDER SIDEWAYS
DOWN
Yardbirds (Sumwell-Smith, MaplorSelll, Epl 10035

COME ON AND SEE ME
Tummi Torrell (Fugus-Brivtel), Motown 1095

| ONLY HAVE EYES FOR YOU.
Lettermen (Steve Dwuglus), Copitsl 3449

DON'T TOUCH ME
Jusmnis Sealy (Fred Faster), Momwment 933

YOU WOULDN'T LISTEN
Vider of March (Miks Comiding), Parrst 364

SWEET DREAMS

Temmy Melsls (Flopd Sailess & Mesuz
g™y

SEARCHING FOR MY LOVE. .,

Baklby Mosrs & the Rh Aces Hal
T Batkar 11

IT'"S AN UPHILL CLIMB TO
THE BOTTOM .

Walter Jathkisn (Ted Cosper], Okek FI4F
I'M A NUT
Lerey Pullima (Linsawer-Whesler), Espp T30

IT'S THAT TIME OF THE YEAR
Lem Barry (Madsrs-White), Becca J1969

I'LL BE GONE
Fare-Sece Singers (Bok Jehniton], Columbla 43444
LARA'S THEME FROM
“DR. ZHIVACO"
Eeger Williami, Kapp T28

STOP! GET A TICKET
Clets of Lavender Hill (Sieven Palmer), Dale 13510

SUNNY . ... .

Bobby Wbk (Jarry Reml, Philips 40365
YOU CAN'T ROLLER SKATE IN
A BUFFALO HERD

Esger Miler (Jervy Essmedy), Tmmk 3843

LA BAMBA .
Teini Loper (Dem Costa Prod.), Reprise 0480

PAINTER
Lew Chistin (Charlie Caleilel, MGM

PAST, PRESENT AND FI.ITI.III'.E.
Shangri-Las (Shadow Mertea), Red Bird 10048

MISTY .
Grosvs Melmen (Cal Lompley), Prestige 487

BUBBLING UNDER THE HOT 100

100, LOOK BEFORE TOU LEAF ........cccic00me

Bewi Clirk Flvs, Eplc 10830

103,

e, TOU WAITID TOO LOMG

TS5

108. HE WILL BREAK TOUR WEANY
T,

1oE. ALL THESE THIMGSE

10%. MINE EXCLUSIVELY .......c00cvmmimunnaniing

170. TAR AND CEMENT ...........0c0000000000

111. AIN'T GOMMA CEY WD Iﬂl
112, OFF AND RUNMING

17

4.

115 ON THE GO0 SHIF LOLLIFGF
106, HOW CANM | TELL MER IT'S VIR

VIT. SUEH A SWEET THINE .............c00000

TTR. "ol JUET CANT QuUIT

1%

120. BLUE STAR

¥21. SOLK IT TO "EM, J. B

TIL IT'S A MANS—WOMAN'S WORLD
Fi3. BOYS ARE BLABE TO LOVE

T34 STAGECOADH Tﬂtﬂmﬂﬁ P e

{
E:g%

iiﬂ!
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\ THE AMERICAN _LOXDON GROUP

s 3 LP WINNERS FOR
A‘““" 5“"““’ " HI's SUMMER PROGRAM !*

; Ilﬂ' Good I.u-uln.m
: Bonquet of Roses
Under "ln:lr Spell Agnin
. _ ' Mouniain of Love |
] . ' Together Again
Your Cheating Heart
I Walk The Line
2108 Love s Gonna Live Here
Malf As Much
I'm So Lonesome
Aet Naturalls

Anyiime
Mono HL 12032

Ace Cannon
MOCKING B
ROCK

2107

..;;]ava e “in
| *nﬁllﬂ[lllW[lfVl]ill Elﬂliﬂ

Bill Black’s Combe

| y | - : 7 24 Mono HLI?'U Stereo SHL 32030
;_2106 * Hi LP program through July 15th.
S T Tl e ST iy B TS See your distributor for special terms.
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RADIO-TVY PROGRAMMING

KSON in Country Winner's Circle

® Conrtinued fmm page 24’

bring extra revenue. KSON -:J{m:-;
four country music spectaculars
a yvear; all have been successful.
In addition, McKinnon never
lets the slightest opportunity go
past for promotion. Besides a
recent billboard poster drive,
McKinnon printed up a bro-
chure proclaiming on the cover:
35 reasons why KSON is Amer-
ica’s Greatest Country Music
Station” and showed pictures
of 35 billboard signs., He mails
brochures like this to nearly
every advertising agency in the
nation, plus many country music
stations to give them ideas to
promote their own stations.
He’s turned out such pam-
phlets to show why a major
airline advertised on KSON, how

STATIONS

o Continued from page 26

Prog. dir., M. M. Carler, 2814 E. 13rd
5t., Kansas Cihy, Mo. 64117, (FPhone):
(816) HU 2-3100.

KFRS-FM: ERFP 18,300 waits. On rthe
alr 1 pm-Midonight. Mosle Fformaili
R & B-Iarz. Address and other Informa-
tlon same¢ as KPRS.

KXTR-FM: 0,00 waus. Independent.
On the air Moon-Midnight M-F. & a.m.-
Midnight Sat. & Sun. Music Fformal:
Classical (1009}, Editorializes occasion-
ally. Special Programming: “Kansas
City Hour," with Morman Abelson, Kan-
sas City Philharmonic, 1-2 p.m., Sun.
S-min. news at noon, 3, 6, 9 pom,, mid-
night, M-F. 8 a.m., Moon, 4, B, p.m..
Midnight, Folk Music programmed occa-
sionally. MNew records are selected for
air-play by general manager, Play list
published monthly, Approximately & new
records programmed weekly, Record
promotion people are seen by appoint-

KMBC Takes Title

® Continued _frr.:m page 21

Pulse shares have increased in
all time periods, Holiday said.
“In the 18-49 age group, we're
up 5 per cent for the whole
day. Foster’s show is up 101
per cent; Robinson's show is up
34 per cent.”

The FM stereo facility of the
station will change its call Jet-
ters July 18 to KMBR-FM in
order to create an identity as a
separate station. Though semi-
automated, all music on the FM
stereo station on records is live,
Holiday said.

CKKR to Country

ROSETOWN, Ont—CKKR,
a new 10,000-watt station here,
goes on the air July 15 with a
country music format, The sta-
tion, according to production
manager Pat O'Connor, will
broadcast from separate studios
in Kindersley 50 miles away in
addition to its Rosetown sched-
ule. Stan Sparling is station man-
ager.

AT PP O 0GRS E IR M BTN

WPTR OPENS
SUMMER CLUB

ALBANY, N.Y. — WPTR, a
Hot 100 format station. opened
its own nightclub June 17 for
the summer at Lake George, re-
sort area 60 miles north of here.
Called the Good Guy Room, the
club has a capacity of 3,000,
Entertainment will be by name
acls; the Shondells performed
this past weekend. It will be
open each Friday, Saturday and
Sunday.

OV OO0 AR L R
28

the station does its live country
music shows, and more than two
dozen other examples. Broad-
casters are constantly asking to
be added to the mailing list.
Not only does he mail these
to Madison Avenue advertising
executives, but they're used al-
most in the same manner as a
calling card when McKinnon
makes a pilgrimage 0 New
York agencies.

List in Demand

Another McKinnon item that
is in wide demand is the sta-
tion’s playlist, The KSON way of
doing things is so successful
that eight other country music
stations have asked permission
to use the playlist.

KSON was one of the path-
finders of the new “modern

BY FORMAT

ment. Gea'l mgr,, John T. McLean,
Prog. dir., Faxon &. House. Send 1
copy of 45" and 1 copy of LP's to Mr.
McLean, 5938 Metcalf, Shawnee Mission,
Kan. 66102, Phone: (913) 432-0505.

WDAF: 5000 watts. MBC affiliate. On
the air 24 hrs. Owned by Taft Broad-
coasting Co, Muxle formni: Pop Siandard
(752 )-Contemporary (157:), Editorializes
daily. Special Programming: *“Brunch
Downtown,” with Gene Davis, live,
audience  participation from  various
downtown hotels, celebrity interviews,
prizes, music, e, 10:05-11 am., M-F,
“Jack of All Trades Show," with Jack
Tobin, audience call-in questions on gar-
dening, home care, etc. 7:05-8 p.m., M-F.
10:03-11 a.m. Sat, “Sunday Panorama,”
with Jean Glenn, public affairs with
rotating format, B-%:30 Sun. TV outlet
i5 WDAF-TYV, channel 4. Hill Leeds is
director of 14-man news dept. Special
equipment! Own exclusive traffic cover-
age “Traffic Central,’”” mobile wnits, 2
disaster units, walkie-talkies, plane, Ex-
tended mews at 7 & 8 am., noom, & &
10 pom, Folk Muopsic and Cuts from
Comedy LP's programmed occasionally.
Mew records are selected for air-play
by committee of station personnel, Play
list published weekly. Approximately 10
new records programmed weekly, Record
promotion people are seen M-F except
Thurs. afternoon. Gen'l mgr., L. D.
Bolion. Prog. dir,, Ed Giller. Music H-
rarian, Dee Lindsay. Send 1 coples of
45's and 2 coples of LP's to Mr. Lind-
say, Sigoal Hill, Kansas Cliv, Mo,
64108, Phone (816} PL 3-4567.

WDAF-FM: ERFP 32000 wartts, Music
Formal: Conlemporary (1009%). Slmul-
casl 7 am.-3 pom. Send I copy of LP's
to Mr. Lindsay. Address and other in-
formation same as WDAF.

WHB: 10000 wats, Independent. Mushe
formai: Contemporary (100:). Gen'l
mgr., George A. Armstrong. Prog, dir.,
Ron Martin, 10th & MeGee, Kansas
City, Mo. 64106. Phone: (816) BA 1-8300,

country music” format now in
use in nearly every market in the
nation. McKinnon didn't believe
that country music fans cared
to be talked down to, so when
KSON went to country it did
so with Top 40 type deejays.
“The basic job of the deejay is
not to entertain—the music does
that—but to sell the product of
an advertiser and do it in an
entertaining and refreshing way.”
The station doesn’t do traffic
reports or detailed bulk pro-
gramming because McKinnon
feels listeners tune to KSON for
one reason: o get counliry
music.

The foundation of the pro-
gramming is an integration of
the top 50 tunes on the sta-
tion’s playlist with, once an hour,

VYESTERYEAR'S HITS

Change-of-pace pregramming from your librarian's shelves, feoturing the disks
that were the hottest in the land 5 years ago and 10 years ago this week. Here's
how they ranked in Billbeard's chart ot that fime.

POP SINGLES—5 Years Age
June 26, 1961

1. Quarter to Three, U. 5. Bonds,
Le Grand |

2. Raindrops, Dee Clark, Yee Jay

o iy

Tossin' and Turnin®, Bobby Lewis,
Beitone
Travelin' Man, Ricky Nelson,
Imperial
The Writing on the Wail,
Adam Wade, Coed
Boll Weevil Song, Brook Benton,
Mercury
Every Beat of My Heart, Pips,
Vee Jay
9. Those Oldies But Goodies,

Littie Caesar & The Romans, Del Fi
10. Stand by Me, Ben E King, Atco

0 W

Moody River, Pat Boone, Dot !

a faith wne, a pick hit, a couple
of country music classics (most
10 years old or less except for
an occasional “The Great
Speckled Bird™), a memory tune
(songs that have been on the
top 350, but which the station
feels deserves a play or two).
Every other or every third
tune is from the top 50. By
this method, the station plays
15 to 16 records an hour,

More than anything else, it
takes teamwork to build a suc-
cessful radio station. “From the
traffic department to the sales-
men to the deejays, I've pot a
group of hard workers. A broad-
caster is only as good as his
staff.”

Through his station and per-
sonal work in the CMA, Mec-
Kinnon has come to love country

music. His latest project: play-
Ing guitar.
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POP SINGLES—10 Years Ago
June 23, 1956

1. The Wayward Wind, Gogi Grant, Era

Z, Moonglow & Theme From Picaic,
Morris Stoloff, Decca

3. Standing on the Comer, Four Lads,
Columbia

4. Heartbreak Hotel, Elvis Presley,
RCA Victor

5. Moonglow & Theme From Picnic,
George Cates, Coral

6. I'm in Love Again, Fats Domino,

Imperial
7. | Almost Lost My Mind,
Pat Boone, Dot

B. Hot Diggety, Perry Como, RCA Victor

9. The Happy Whistler,
Don Robertson, Capitol

10. | Want You, | Need You, | Love
You, Elvis Presley, RCA Yictor

R&B SINGLES—5 Years Ago |
June 26, 1961 ;

1. Every Beat of My Heart, Pips, |
Yee Jay .

2. Tossin’ and Turnin’, Bobby Lewis, |
Beltone

3. Stand by Me, Ben E King, Atco

4. | Don't Mind, James Brown, King

5. Raindrops, Dee Clark, Vee Jay

6. Boll Weevil Song, Brook Benton,
Mercury !

7. Quarter to Three, U. S. Bonds, '
Le Grand -

8. Lonesome Whistle Blues,
Freddy King, Federal

9. Peace of Mind, B. B. King, Kent

10. Driving Wheel, Little Junior Parker,
Duke

POP LP's—5 Years Ago
June 26, 1961

1. Camelot, Original Cast, Columbia

2. Great Motion Picture Themes,
Various Artists, United Artists

3. Never on Sunday, Soundtrack,
United Artists

4. G. 1. Blues, Elvis Presley, RCA Yictor
5. Calcutta, Lawrence Welk, Dot

6. Genius Plus Soul Equals Jazz,
Ray Charles, Impulsa

1. All the Way, Frank Sinatra, Capitol

8. Make Way, Kingston Trio, Capitol

9. Ring-a-Ding Ding, Frank Sinatra,
Reprise

10. Knockers Up, Rusty Warren, Jubilee

WNEW Looks to

To Carry the (FM) Mail

® Continued from page 21

Dale,

Allan Rosenburg has been named music director.
Dale has interviewed 200 women for the position
of air personality and, so far, selected four of the
five needed. The new format will debut July 4
and operate in stereo 14 hours a day, seven days

a week.

The FM station, which formerly featured taped
introductions to records taped in advance by its
high—puwcrﬂd AM air personalities. But Glascock
said, "To be perfectly frank I didn't feel auto-
tape service was in keeping with the
WNEW image. No programming service can do
it as well as we can. The old system merely
allowed us to get on the air sooner than we

mated

would have."

WNEW-FM has been budgeted at more than
$100,000 a year, “Hopefully, we'll be in the red
for as short a period as possible,”
“Stereo is right now a big ticket item, maybe
stereo multiplex receivers will sell at a cheaper
price later. But our all-girl operation will be the
first new venture in New York radio that I can

remember, especially all live.”

Cilascock said.

www americanradiohistorv com

the FM station manager, said that all
— of the women had been chosen on the substance
of their personality. “The station wunt be appeal-
ing just to women or just to men.”
began a training program last week.

BEEP BEEP, the new all-night '"Den Pal" at WSDM-
FM stereo in Chicago, spins and album. Nearly all
gal personalities of the all-girl stations around the
country spin their own.

Female

The pgirls
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VOX JOX

o Continued from page 22

list, which was printed and dis-
tributed to B0 record stores and
departments in the area. . . . "Billy
and Sue,” a record by B. L
Thomas on Hickory Records,
leaped on Billboard’s Hot 100
Chart this week at No. 86 and the
label may owe its success to Bill
Heizer, program director of WOTW
in Mashua, N. H. He pulled it
from the files and played it the
past three months. Result: “T've
noticed other stations have begun
to play it and that it has been re-

released.”
* * *

Howard Clark has shifted from
WTIX in New Orleans to KFRC,
San Francisco. . . . New air per-
sonalities at WWTC in Minneap-
olis/St. Paul are Jim McShane and
Al Mitchell; McShane comes from
WINGQ in Tampa and Mitchell
comes from WHO, Des Moines, Ia.

* * *

New officers of the Southern
California Broadcasters Associa-
tion are chairman Ben Hoberman
of KABC, vice-chairman Ed
Stevens of KFAC, secreiary John
Barrett of KRLA, and treasurer Bill
Beaton of KIEY. . . . Don Ross,
formerly with KNX and KHIJ in
Los Angeles, has moved to KFMB,
San Diego. . . . Bill Watson, for-
mer assisitant to Ted Randall in
his programming service, is now
with Bill Drake's free-lance pro-
gramming company.

* % *

Jay Marr, former air personality
al WGAN, Portland, Me., is the
new mid-morning personality at
WXHR, Boston. . . . Tom Kenn-
ington has been appointed pro-
gram director of WSAI, Cincin-
nati, and will continue his air
show; he was music director. Re-
placing Kennington as music direc-
tor will be air personality Dave
Reinhart.

* H *

Arthur Stober has been pro-
moted (o program director for
WFBG - AM - FM - TV, Altoona-

(Continued on page 33)
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HELP WANTED

.ﬂHNﬂ'I.TNﬂ'EH{:H]IT

"n‘:-fu"ﬁuﬁ' to Ii!m’l Yates, ITEE

SALES UP 307%

The Daviz Broodcosting Company
hos purchased another station. We
are expanding and need talented
people. Program Director, Station
Maonoger, Sales Maonager, Production
Men, Salesmen, D. J's., call or
write Bill Weaver for full particulars.

KWiZ

105 East 5th 5t., Sonta Ana, Calif,
Phone (714) S547-0951

SITUATION WANTED

OF AMERICA'S BEST-EKNOWN
::I.l":l- & PD's secks permanent assoclation
with “‘pood ' Also
as Manager. : (213}
JTI'.'IE' ‘iﬂﬁ. DISK JOCEKEY AVAILABLE
une .
Do ted awdi bullder. Funny
fast and gimmicks & N Wife, 3rd
anna

Johnny Walker, WINUR., Evanston,

BILL: BIVENS, EXPERIENCED AN.
nouncer, y  producer In
radio & . Well-known, respected
name in the business; ploneer in stereo
with high ralings to prove . Many
musle eontacte, outstanding references
by the great names In our
Former mnmm for Fred Waring
%lnlw ".-"nd'.linl"u James and Glenn
&rC I'A t-u- Smith, Tommy
tage Show, Parade of
Stars and Douglas Edwards News on TV,
Box 17701, Charlotte, N. C. Phone:; {704)
m

EKPEHIEHL‘ED DEE]AT-!ENN’UUHCER'
will relocate anywhere to sl
lﬂﬁnqil'- Write for a lrl.nnrn, dedi-
i announcer, :.le. exempt.
Box 265, Blll.bﬂ.l.'rd 188 W.

Chicago, HL 60601, i
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RHYTHM & BLUES

TOP SELLING R&B SINGLES

4 STAR performer—Sides registering greatest proporfisnate upward progress this week.

This  Last

Weeks on

Weeh Week Title, Artist, lebel, Mo, & Fub, Chari

This  Last

AINT TOO PROUD TO BEG. e OB
Termptations, Gordy TOS54 tJnhHl, BMT]

COOL JERK .. R Ir
Capitols, Xaren 1521 I."-'I-l:hughhn EH-I!I

BAREFOOTIN® .. 9
Robert Parker, Hnll ?iT [iuniump !MI]-

Jr. Walker & All Stars, Soul 351:15 {luh:h.-.
BMI)

HOLD ON! I'M COMIN® . 12
Sam & Dave, 5tax 189 {Eust 'Prnntn, BM.I]I

IT'S A.MAN'S MAN'S MAN'S WORLD.. .. 8

James Brown & Famous Flames, King &035
(Dynatone, BMI)

LET'S G0 GET STONED.
Ray Charles, abc Records 10808 1Bah'|r
Monica, BMI)

WHEN A MAN LOVES A WOMAN. . . . .11
:ﬁﬁf Sledge, Atlantic 2324 (Pronto-Cuinwy,

I'lL LOVE YOU FOREVER . . . |
Holidays, Golden World 34 {Mrh, EIHH:I

SYSLLFM. (The Letter Song) 5
loe Tex, Dial 9902 (Tres, BAMI)

| LOVE YOU 1,000 TIMES .
Platters, Musicor 1768 (Ludix, BMI)

600D TIME CHARLIE
Bobby Bland, Duke 402 (Don, BMH

NINETY-NINE AND A HALF

'Qf’:lllmn Pickelt, Atlantic 2334 tEasl FrnnTn -
1)

MY LOVER'S PRAYER

it Redding, Welr 134 {East- T!mu-ﬂ!dwal
Ba)

NEIGHBOR, NEIGHBDR
Jimmny Hughes, Fame 1003 (Crazy Cajun, BMIJ

YOU WAITED TOO LONG .
Five Stair-Steps, Windy C &01 ttamad AMI)

TAKE THIS HEART OF MINE
Marvin Gaye, Tamla 54132 (Jobete, EMI]-

LET ME BE GOO0OD TO YOU.
Carla Thomas, 5tax 188 (East, EMI]

OH, HOW HAPPY -
Ehadu of Blue, Impact 1007 [Mrhn. H-MI}

LOVE IS LIKE AN ITCHING IN MY HEART 8
Supremes, Motown 1094 [Jobele, BMI)

NOTHING'S TOO GOOD FOR MY BABY 10
Srevie Wonder, Tamla 54130 (Jobete, BMI)

WANG DANG DOODLE 11
Eo Eo Taylor, Checker 1135 {Arc. HM]]

GREETINGS t;l'hls Is Uncle Sam)
Monitors, WP, 25030 (Jobete, BMI)

JUST A LITTLE MISUNDERSTANDING
Contours, Gordy 7052 (Jobete, BMI)

This

Last

Weeks oan

Week Weak Title, Artist, label, No. & PFub, Chart

25

o
o

PR :D : B : DR

27
20

33

40

23

23

COME ON AND SEE ME_. "

Tammi Terrell, Molown Iﬂ'ﬁ {luheu l!-HIu

SHE BLEW A GOOD THING. . .. .. ... .13
Poets, Symbol 214 i!lgnurlu;, BAL)

WHEN A WOMAN LOVES A MAN. . ... . 5
Esther Phillips, Atlantic 2335
{Pronto-Quinwy, BMI)

LOVING YOU IS SWEETER THAN EVER..
Four Tops, Motown 10946 [lobete, BMI)

SEARCHING FOR MY LOVE. . 17
Bobby Moore & the Rhythm l:ﬁ. ‘Checker
1122 (Chevis, BMI)

MINE EXCLUSIVELY . .. .. . . _ .. 6

Olympics; Mirsood 5513 (Keymen/Mirwood,
BAAI)

TEENAGER'S PRAYER :
Joe Simon, Sound Stage 7 2564 [Fred'e-rn:h;

BMI)

WITH A CHILD'S HEART . A
Blovie Wonder, Tamla 54130 H:rhlll EMF}

IT"S AN UPHILL CLIMB TO THE BOTTOM .
Walter lackson, Okeh 7247 (Mefric, BMI)

TRULY YOURS vt
Spinners, Motown ID‘?‘S u:nlulr BM'IJ

| NEED LOVE .
:Hh;lfl- Mason, Arctic 120 {S'rulrun Dlndulhm,

COME ON HOME .

Jimmy McCrackling 1mp-:-rral Mlﬁ!‘.‘ bz
(Metric, BMI1]

SUNNY A
Bobby Hebb, Phurrp: m&i Ianlath HMI!I

CANT WIN 5y
Invincibles, Loma 2032 {E]n:le Ee'urm, H-Mr}

LAUNDROMAT BLUES |
Al King, Stax 190 (East, Bhl.i:l

WHOLE LOT OF SHAKIN' IN MY HEART
(Since | Met You)

Miracles, Tamla 54134 [IﬂhETe EMI]

NEW ACTION R&B SINGLES

Other records registering sofid sales in cerfain markets and
appearing fo b2 & week away from meriting & listing on the
natienal Hot REB Singles chart abave, All records on the
chart are not eligikle for a listing here.

BABY, IT'S OVER .

Bob 11 Earl,

M-rwund 551 )

SOMEWHERE .
lahnny Mash, J-:H:ln 1'EI¢

THAT'S ENOUGH . . .
Roscoe Robinson, Wand 1125

Billboard SPECIAL SURVEY for Week Ending 6/25/66

TOP SELLING R&B LP's

A STAR Performer—LP's registering greatest proportionate upward progress this week.

Weeks on

Week Week Title, Artist, Label & Me. Chart

Billboard
Award

JUNE 25,

LOU RAWLS LIVE! . 9
Capital T 2459 (M]; ST 2459 (5)

CRYING TIME . 17
Ray Charles, abc Records ABC 544 (M);
ABCS 544 (5)

SO0UL ALBUM

Otis Redding, Volt 413 [M); 5 413 (5)

UP-TIGHT
Stevie W:Jnder Tamla TEP 268 (M)
SLP 268 (3)

WHEN A MAN LOVES A WOMAN 4
::f'r;? Sledge, Atlantic B125 {M); 5D 8125

GOT MY MOJO WORKING . 16

Yimmy Smith, Yerve V B&41 [(M); Ya-Badl IEI

THE LOVE YOU SAVE
Joe Tex, Atlantic 8124 (M); 5D 8124 [5}

SOUL MESSAGE
Richard (Groove) Holmes, Prestige PR 7435
[M}: PRS 7435 (%)

MARTHA AND THE VANDELLAS

GREATEST HITS
Gordy 17 (M); G5 917 (%

A TOUCH OF TODAY 5
Mancy Wilson, Capital T 2495 (M) 8T 2495 (5

DIONNE WARWICK IN PARIS : 10
Scepler SRM 534 [M); SPS 534 (%)

GOTTA TRAVEL ON
Ray Bryant Trio, Cadet LP 7&7 (M); LPS
TaT (5

19466, BILLBOARD

Thig

Last

Weaks #n

Week Week Title, Artist, Labal B He, Chart
10 | HEAR A SYMPHONY 15

13

14
15

16

17

o

19

o

11

15

12

14

Supremes, Motown MLP 4643 (M) ELP
&43 (5)

JAMES BROWN PLAYS THE NEW BREED &
Smash MGS 27080 (M); SRS 67080 (5

TEMPTIN' TEMPTATIONS : .30
Gordy G 914 (M]; G5 914 (5)

GOIN' OUT OF MY HEAD . 14

Wes Montgomery, Yerve ¥ 8642 IML
Va-B&42 (5)

UNBELIEVABLE 14
JHSL]IW Stewart, Chets LP 1499 (M); ST 'II"HI

MOODS OF MARYIN GAYE =
Tamla TLP 265 {M); SLP 266 (5)

| GOT YOU (I Feel Goad) .
James Brown, King 2446 (M); (Na Sltun:n

| LOVE YOU 1,000 TIMES
Flatters, Musicor MM 2091 [M]; M5 3091

NEW ACTION R&B LP's

Other albums registering solid sales im certain markets and
appearing to be & week away from meriting & listing on
the national Hot REB LP chart above. All records on the
chart are not eligible For a fisting here.

MAD LADS IN ACTION . . .

Walt 414 (M7

414 (3]

Berns Moves Into R&B

With Shout,

NEW YORK—Bert Berns,
who heads the independent Bang
Records, has started a rhythm
and blues label. It will be
known as Shout Records.

Berns is debuting the Shout
line with a single by Donald
Height titled "“Talk of the
Grapevine,” Also signed to
Shout, with single releases due
soon, are Bobby Harris and Roy
C. Latter recently had a hot
seller in England with “Shot-

g S i R

ON A PROMOTION tour for Sto-
nel Records, Billy Arnold, left,
visits with air personality Bob
King of WOOK, Washington.

VoXx Jox

o Continued from page 28

Johnstown, Pa. . . . Robert H.
Badger, former air personality at
WPTR in the Albany-Troy-Sche-
nectady, N. Y., area, has been
named general manager of WBAZ,
Kingston, M. Y., and says: "We
are the only hit-tune station be-
tween New York and Albany.”
Staff personality line-up includes
Ritchy Allen, Gl Cabot, Charlie
Brown and Badger. . . . Con Ham-
mond and Peter Starr are sitting in
al KTSA, San Antonio, for Woody
Roberts and Lee Simms. Roberis
and Simms are being prevented
from work by a temporary injunc-
tion brought by KONO—now be-
ing appealed—where they for-
merly worked.
* W %

Mort Fega is now hosting a Fri-
day night jazz show on WBAI-

FM, New York. . . . Robert T.
Howard, general manager of
ENBR-AM-FM, San Francisco

and KMNBC-TV., Los Angeles, has
been elected a vice-president of the
Mational Broadcasting Co. . . .
KEWRB's new staff line-up oul in
(akland-S5an  Francisco includes
Don French, program director, and
air personalities Jack Lacy, Van
Amburg, Dean Weber, Lou Waters,
Joe Dolan and Ron Reynolds.

a New Label

gun wedding” on Black Hawk
Records.

Berns is now looking for more
artists and production deals to
bring out on the Shout line. He
iIs concentrating on artists and
material from the South in an
attempt to get into the “earthy™
r&b groove. However, Berns
said, some Shout disks will be
cut in New York.

Joan Berg, who handles sales
for the .Bang label, will double
in the same capacity for the
new Shout releases. Burke John-
son has been set to handle na-
tional promotion for Shout from
his Atlanta, Ga., base. The dis-
tribution set-up for Shout will
be the same as that Berns has
set up for Bang.

Anuthar Hn‘
From Carnival

"(AN R

THE MANHATTANS

C-516
* ok k ok

Breaking Nationally
| "LITILE MISS SOUL"

bfw

"LONELY GIRL"

THE LOVETTES
C-518
CARNIVAL
RECORD CORP.

350 CHADWICK AVENUE
NEWARK, N. J.
(201) 242-671%

SORRY!

We Should Have Included
our Telephone Number in
our “TRIVIA"

album ad

last week . . .

(201) WY 8-818f

Ask for Jerry Geller
FRISKY RECORDS

$35.000.

165 W. 46th 5t.,

call

MUSIC INDUSTRY
EXECUTIVE

Available to head aggressive and expanding
record and publishing operation.
experience for nearly 15 years as negotiator,
policy setter and administrator. Best industry
reputation and contacts,

Box 435, Billboard,
N. Y. N Y.

or for personal reference
Hall Cook—Billboard

Top level

Present salary over

10036

T www americanradiohistorv com
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INTERNATISNAL news reports

branada IVin Operational Revamping

Record Field

o Continued from page 1

enter into the manufacturing
field in its traditional modest
way without investing vast
SUMS.

Before chairman Sidney Bern-
stein’s decision to go ahead, pre-
liminary inguiries had been
made of possible key executives
and with some foreign manu-
facturers, with a view to license
deals. None has so far been
completed.

As a TV program contractor,
Granada has a good record for
spotting talent. Herman, Fred-
die and the Dreamers, Dave
Berry and the Beatles were all
in its programs before achiev-
ing even British national fame.

Closely concerned with the
record development s John
Hamp, Granada-TV's light en-
tertainment chief. For many
years he has been responsible
for programs featuring top tal-
ent.

His weekday "'Scene at 6:30"
series is a leading promotion
behicle for British and visiting
artists, He was also executive
producer of the “Music of Len-
non and McCartney™ TV spec-
tacular which gained worldwide
sales on svndication.

‘Angels’ LP Is
Moving, Too

DUBLIN — There's a lot of
interest here in Pye's first LP,
“Angels,” by the Medical Mis-
sionaries of Mary Choral Group,
whose previous release was the
single of that ttle which
reached the Easy Listening
chart. It just missed the Irish
chart.

The records—cut at Eamonn
Andrews Studios—were made
to help Project Wilson. The
brain child of Mother Mary Mar-
tin (on whom the Freedom of
Drogheda, County Louth, was
conferred recently), the project
was devised to stem the prob-
lem of blindness among Africans
in Nigeria, Although orders for
the unit's album were report-
edly heavy, release date had to
be put forward from June 3 be-
cause of the British seamen's
strike.

Splits EMI Into 3 Groups

By DON WEDGE
LONDON — EMI Records’

complete reorganization has split
the firm into three autonomous
product groups—run by general
managers—and six supporting
service divisions.

The plan, worked out by EMI
Records new managing director
Geoffrey Bridge, brings all clas-
sical product under Leonard
Smith, with pop repertoire split
between Rex Oldfield and Norrie
Paramor.

Oldfield will oversee “non-
EMI generated” pop product,
whether from Britain or over-
seas, He will be aided by Brian
Jeffery (marketing manager) and
Peter Prince (promotion). Mike
Regan is assigned artist lhaison.
John Snell, Bix Palmer and Roy
Pitt continue their repertoire-
scheduling duties wunder Old-
field,

Paramor's group includes pro-
duct of EMI's own ad&r exec-
utives, Capitol and other sub-
sidiaries, and two British inde-
pendents, George Martin and
Denis Preston, who both work
very closely with EMI. Roy

Featherstone (marketing) and
Jack Florey (promotion) are
Paramor’s key executives. Roy
Squires continues as manager,
Capitol and EMI subsidiaries.
Colin Burn moves from EMI's
agency to be responsible for
artist liasion.
Full Staffs

Both general managers will
have full exploitation staffs
which will be competing for
broadcasters’ attention. Co-ordi-
nation of promotional effort in
such areas as press advertising
and the firm’s own Radio Lux-
embourg program will be a
function of Colin Hadley in
R. M. White's marketing serv-
ices division. Hadley is also re-
sponsible for all prerecorded
tape activity. White's division
also includes contracts, reper-
toire planning and “outward
licensing to the U. 5" Ian
Middleton is specifically respon-
sible for the last-named func-
tion.,

A new International trading
division has been set up under
A. Mackenzie Smith, formerly
export manager. The depart-

ment now additionally handles
export advertising, but other-
wise remains virtually as before.
Secking radical organizational
changes in the huge EMI Rec-
ords operation, Bridge is look-
ing for speed, efficiency and
profitabliity.”

*We are determined to be
quicker moving and harder hit-
ting than any competitor,” he
explained.

The changed pattern, partic-
ularly the two autonomous pop
groups, has aroused great in-
terest here. Executive reorien-
tation at EMI, though not un-
known, has not reached such
proportions before. Though its
working will be watched, other
firms are unlikely to follow its
example. EMI, by virtue of its
size, has its special circum-
stances.

There is, however, some ex-
ecutive reshuffling being planned
at Decca. Both this and the
EMI change become effective
in early July, when the two
firms adopt the exclusive dis-
tribution  pattern  (Billboard,
June 4),

Bongusto Captures AFI-RAl’s
‘Summer’ Contest in a Breeze

By SAM'L STEINMAN

ST. VINCENT, haly—Fred Bongusto and his
Ri-Fi recording of “Prima C'eri Tu” (First There
Was You), by Mogol, Pallavicini and Locatelli
was voted winner of the AFI-RAI “Record for
the Summer" contest by an international jury at
the Casino here by an imposing 2,201 votes out

of a possible 2,376,

Two others topped the 2,000 mark in the vot-
ing: Tony Del Monaco, CGD, with “Se La Vita
E Cosi” (If Life Is Like That), written by Del
Monaco and Polito, 2,045; and [ Giganti, Ri-Fi
combo. with “Tema’' (Theme), by Amadesi and
Albula, 2,020, All three nights were carried by
Italian TV. The final night was seen elsewhere

in Europe via Eurovision,

Bongusto moved from fifth to first in the final
voting but the first five and the last five remained
in the same spot except for individual shifts.
Other finalists in order of finish and votes were
Caterina Caselli, CGD, 1.920;
Ricordi, 1.894; Iva Zanicchi, Ri-Fi, 1,770; Anna

Wilma Goich,

Marchetti, Meazzi, 1,734, Betty Curtis, CGD,

1,665; Tony Cucchiara, Durium, 1,561, and

Lucia Altieri, Italmusica, 1,558,

A footnote on the decline of the Neapolitan
song, once the Italian export staple, was that the
two finalists from this category received the low-
est votes from the foreign jurors in the semi-finals,

CGD and Ri-Fi were the leading companies

going into the final, the former making it with

Italmusica.

all three entries and the latter with two of its
three. Durium and Fonit-Cetra, each of whom
had three semi-finalists, made it with only one
each. The other labels were Ricordi, Meazzi and

Although there were 10 men and 10 women
in the semi-finals, the distaff side came out ahead

for the last round with six out of the 10 survivors.

Among those who lost in the semi-finals were
Orietta Berti, surprise winner in 1965, She had
shown her victory was no accident by following
up with a victory in Rome’s Festival of the Roses.
Other surprise eliminations were Nini Rosso and
Louiselle, who constantly grace best-selling lists. -

Disney Music Eyes
Own Overseas Firm

LONDON—With many exist-
ing record licensees and music
publishing contracts with Euro-
pean firms expiring at the end
of the year, Walt Disney's music
division is understood to be con-
sidering the appointment of new
apents or opening its own oper-
ation in key territories.

Jimmy Johnson, head of the
Disney music division, 15 ex-
pected here within a month for
discussion with Frank Wein-
trop, European executive. It
will be Johnson's third trip of
the year.

Johnson and Weintrop have
been talking with current Euro-
pean record licensees and dis-
tributors and are considering
plans which may lead to re-
vised agreements,

34

Though no final conclusions
have been reached, it is thought
likely that Disney will open up
its own firms in principal Euro-
pean countries using its own
labels, Buena Vista and Disney-
land.

At present, EMI represents
Disney in Denmark, Finland,
Germany, the Netherlands, Nor-
way, Sweden and the U. K. The
“Mary Poppins” film has been
one of the successes of the Eu-
ropean Disney movie operation.
It has been fully reflected in
album sales. With other major
film musicals on the way—in-
cluding “The Happiest Million-
aire,” “Jungle Book™ and “Magic
Bedpost,” 1t seems that Disney
musical division is in for further
strengthening in the repertoire
field.

A AT TG TRYEATG T A

CANADA DISK
SALES UP 29%

TORONTO—Record sales in
Canada in the first three months
of 1966 tallied a 21.6 per cent
increase in units sold, and an
even more dramatic 28,7 per
cent rise in dollar sales, over
the same period last year, ac-
cording to the current report
from the Dominion Bureau of
Statistics.

The breakdown of unit sales
shows stereo LP's up 30.3 per
cent; mono albums up 27.8 per
cent; and singles sales up 13.4
per cent, over 1965. The dollar
total for the January-March
1966 quarter, at distributor’s net
selling price, was $7,730,847 in
retail sales and an additional
$1,079.465 in record club
sales.

Trans-Canada
Branching Qut

MONTREAL — A leading
French-Canadian record com-
pany, Trans-Canada Record,
will invade the English-lan-
guage disk field, both at home
and the U. S, in the near
future. Although the French-
Canadian record market is large
and lucrative and many of the
top artists here have won ac-
claim in France as well, the bi-
lingual French-Canadian artists,
who sing in faultless French,
are Keenly interested in break-
ing into the English-language
market.

Trans-Canada president, Jean-
Paul Rickner, is currently set-
ting up distribution across Can-
ada, likely to involve a Trans-
Canada branch in Toronto and

(Continued on page 36)

WWW americanraci

1
i

EUGENE ORMANDY, Philadelphia
Orchestra conductor, is greeted
at the airport in Jamaica by CIif-
ford Rae, managing director of
CBS Records' affiliate, West
Indies Records Ltd. Jamaica was

the first stop in the five-week,
15,000-mile tour of Latin America

being made by Ormandy and the
orchestra.

Special for TV
France Filmed
In Montreal

MONTREAL—An hour-long
TV special for the national TV
network in France was filmed
this month in and around Mont-
real, featuring French-Canadian
artists known in France through
their recordings. Host of the
show, to be telecast the end of
July or early in August, is

Georges Guetary, currently
touring the province of Quebec
after a successful two-week

stand in a leading Montreal
club,

Featured guests on the show
are the dean of French-Cana-
dian chansonniers, Philips art-
ist Felix Leclerc; Donald Lau-
trec, on Jupiter in Canada and
and under contract to Philips
for the rest of the world, and
Jupiter artist Marc Gelinas,
whose chart-topping “Tu Te
Souviendras De Moi" has just
been released in France and Bel-
gium by Philips.

Other French-Canadian art-
ists in the TV special are the
ye-ye group, Les Classels, per-

r ; .1 recs
ord, “Et Maintenant” (*What
Now My Love”) on Trans-Can-
ada, Capitol's young folk group,
Les Cailloux; Apex Records'
Dominique Michel; and Denise
Filiatrault and Claire Lepage.
The TV show was produced by
Janine Guyon, wife of Georges
Giuetary.

3 T TG ATMTRATGATAGTA i

JANKOWSKI IN
U.S. TO WAX
HEIDI BRUEHL

HAMBURG—Horst Jankow-
ski, leading German arranger,
pianist and composer (“A Walk
in the Black Forest') arrived in
New York last week for talks
with Mercury. Jankowski will be
recording German singer-actress
Heidi Bruehl for the U. S
market. Heidi Bruehl had the
German version of “The Balhad
of the Green Berets” ("100
Mann und ein Befehl"), which
has sold more than 100,000
copies.

0 OO OO VTR0
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PROUDLY PRESENTS

RECORDS

IT'S OVER

JIMMIE RODGERS
ITS OVER,

MONO DLP 3717
STEREO DLP 25717

BEST SELLING SINGLES
BY JIMMIE RODGERS

IT'S OVER

Anita, You're Dreaming
16861

NO ONE WILL EVER KNOW

Rainbow At Midnight
45-129

HONEYCOMB

COUNTRY MUSIC 1966
M-DLP 3710 S-DLP 25710

CHRISTMAS WITH
IIMMIE RODGERS
M-DLP 3657 5-DLP 25657

Kisses Sweeter Than Wine TIE WORLD | G5E8 10 Deim
JIMMIE RODGERS ==

45-143
THE WORLD | USED TO KNOW S S

"EQ"I[

12 GREAT HITS
M-DLP 3579 S-DLP 25579

mfl

MY FAVORITE HYMNS
M-DLP 3502 S-DLP 25502

IIIEITI'-.I'I“_'.I l’l-
| Forgot More Than You'll Ever Know o0 'm

45-239

THE WORLD 1 USED
TO KNOW
M-DLP 3556 5-DLP 25556

IN FOLK CONCERT
M-DLP 3496 S-DLP 25496

FTESRN VT - NET NN TLE T TNV T

r%?-—':‘&.“:: >

IﬂHHIE GUITAR » Tﬂn
Waorlds

{mnl.rm mmm tmmam {ljl:ll.]'!m
ﬁ WUSIC FRECAR THE SCONE - ALFRED MEWMAR

_]'U "'!-l '\.l‘l 'ORD
DO | HEAR A WALTZ?

MENTS =
Sound Track

THE TEN COMMAND-
[ | :

3054-D
(S)DLP 25054-D

THE GREATEST TALENT ON RECORDS§

HONEYCOMB & KISSES
SWEETER THAN WINE
M-DLP 3525 5-DLP 25325

'mmmwmmma'

NO ONE WILL EVER
KNOW
M-DLP 2453 5-DLP 25453

E
l“-.

Bt ol
R R

@5?&

e T - ——

nnem HIT uFlnaﬁ.Q

Hrm-mmu

== i L R S e ) —
ol S | P L Y - ——

HEH!E: EHITH Hullil'-'
:ml mnlunlnl by
{H]DU"HHI (S)DLP 25718

THE MASHYILLE S0OUND
M-DLP 3687 5-DLP 25687

b F.l.'h'ﬂHI'I'E HYMNS — &
FAVORITE FOLK BALLADS
M-HLP 114 S-HLP 12114

L
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BEST-SELLING SINGLES

BONNIE GUITAR
(Get Your Lie The Way You Want It) Lome Un Home
Would You Helieye
16872
BONNIE GUITAR

I'm Living In Two Worlds / Goodtime Charlie
16811
BARRY ALLEN
Love Drops
16856
PAT BOONE
Five Miles From Home
Don't Put Your Feet In The Lemonade
16871

LAWRENCE WELK
Wabazh Cannonball ¥ Tennessea Wallz
16885
BILLY VAUGHN
Buckaroo / Because They're Young
16500
MIKE MINOR
Tomarrow's OK By Me / Somewhere, My Love
16880
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INTERNATIONAL NEWS REPORTS

EMI Aides Accent Co-Operation

HELSINKI — Efficiency in
marketing and pressing facilities
among the EMI outlets in Scan-
dinavia was theme of the annual

executive meeting held here.
Ken East, deputy general

manager, EMI oversecas division,

and chairman of the three-day

U.K.Firms Push to Cool Off
The Summer Sales Drought

LONDON—British manufac-
turers are energetically pursuing
ideas that they hope will end
the annual summer sales slump.
This week, Pye launches a big
drive on Continental releases to
capture the interest of the grow-
ing number of Britons seeking
holidays in Southern European
countries.

Pye's June 17 releases, sched-
ule includes in a “Continental
Fair" package no fewer than 22
records — 12 LPs, 7 EP's
and 3 singles — from its con-
tinental licensors. Among them
are the first major releases from
a leading Spanish label, Hispa-
vox. (Currently developing its
international business, Hispavox
represents Pye in Spain and has
been recording some of its art-
ists, including Sandie Shaw, in
Spanish for local release.)

Other labels providing mate-
rial for Pye's continental sales
push include Durium (Italy)
and French Vogue. Involved are
such artists as Marino Marini,
Francoise Hardy, Marcello Min-
erbi, Nini Rosso, Aimable and in
French, Petula Clark.

Pye's sales push later will in-
clude releases on its Golden
Guinea and Marble Arch
budget lines. Special promotion
is being set up with bowling
centers, ballrooms, airlines and
regional newspapers. It has en-
listed the co-operation of the
Association of British Travel

Agents, asking members to tie
in with local record dealers for
co-operative displays.

EMI's Music for Pleasure
budget line will direct a sales
effort at British resorts In
the coming months. “We are
out to reach nmew and lapsed
record buyers and convert them
into regular year-round custom-
ers for albums at all prices,” ex-
plained label sales chief Arnold
Kosky.

Also directing attention at
summer sales possibilities is
Tony Calder, who with Andrew
Oldham operates Immediate,
the independent label distribu-
ted by Philips. Its main line is
singles with most product aimed
at the top 40.

“"With increasing growth of
the transistor player market it
means that teen-agers are able
to use disks increasingly in sum-
mer locations such as beaches
and country picnics,” Calder
said.

“Instead of losing interest in
buying summer singles we feel
that they will begin to buy
more. We may not get as far
as reaching the American pat-
tern of a summer peak this year,
but it will begin to be noticed.”

A recent Immediate release,
“Sittin' on a Fence,” a Mick
Jagper-Keith Richard composi-
tion recorded by a duo Oldham
dubbed Twice As Much, was
conceived and is being promot-
ed as a summer song.

U.S.Entertainment Poverty
Hits Gl's, Artist Asserts

NEW YORK-—Beulah Bryant,
MGM Records artist, called
upon the U. S, Government last
week to provide more American
entertainment to U. S. troops.
Miss Bryant, who has been per-
forming for U. S, troops in Ger-
many and France for the last
four months, said that soldiers
are “starving” for American per-
formers.

“Only about 10 to 15 per cent
of the acts appearing over there
are American . . . mostly Ameri-
cans who're living in Europe.
The soldiers claim they're aw-
fully tired of British jugglers
and magicians,” she said. British
rock 'n’ roll groups are popular
at the bases, but GI's still plead

for “something from home.”

Most of the booking agents
abroad claim they can't afford
American acts . . . can't afford
their transportation overseas.
The result is they must look to
England for talent. She said,
however, that American acts
usually aren’t allowed to per-
form in English military camps.

While there's an enormous
number of clubs at U. S. mili-
tary bases in France, Germany
and Italy, American artists are
also handicapped by a 15 per
cent tax at the bases, as well as
the usual 10 per cent agency
fee, she said.

Miss Bryant has written the
President in her drive to get
more American entertainment
for U. 5. soldiers overseas.

Mann to Merc.-Philips

LONDON — Manfred Mann,
hot British group, has left EMI
for Philips. The move came in
a joint deal with Mercury-
Philips combine.

The Mann group has just had
a British No. 1 hit with “Pretty
Flamingo.” Licensed to United
Artists for the U. 8., it was
chosen a Pop Spotlight (Bill-
board, June 11).

Deal was set up jointly by
Philips Records managing direc-
tor Leslie Gould and Mercury

36

President Irving Green, Pub-
lisher Gerry Bron, the Mann
group's agent, was in the U. S.
recently to settle details with
Gireen.

The day after the deal was
completed, the group began re-
cording in the Philips studios, In-
dependent producer Shel Talmy
has been retained for the first
sessions. Paul Jones, group's
lead singer, did not take part.
He has been considering going
solo. It is understood the Philips
deal makes provision for this.

meeting, explained that al-
though each market was com-
paratively small in world terms,
collectively it was substantial.

A start has been made on
co-operative marketing services,
particularly simple borchures.
More ambitious projects are
planned.

Those attending  included
Laurie Rokkanen, Martti Piha,
Martti Auvinen (PS0O), Robert
Westerlund, Reino Backman,
Bjorn Bjorklof (R.E.N. Wester-
lund)—from EMIl's two licen-
sees in Finland. From Norway
were Hans Ro and Rolf Svver-
sen of Carl M. Iversen (licen-
see¢). Anders Holmstedt, EMI
supervisor for Sweden and Fin-
land and head of Skandinaviska
Grammofon, Stockholm, was
joined by Ivan Nordstrom and
Tors Solsnanes, Representing
Skandinaviska Grammophon,
Copenhagen, were the firm's
head, Steve Gottlieb—who s
EMI supervisor for Denmark
and Morway-—and Kurt Mikkel-
sen.

Trans-Canada
® Continued from page 34

independent  distribution  in
other area, and the next step
will be to arrange release in the
U. S. Preliminary discussions

have already been held and a
couple of major U, S. companies

have indicated interest. Rickner
forecasts release of from 12 to
20 singles in English in the first
vear, kicking off the Fernand
Gignac, one of the best selling
French-Canadian singers.

RCA-TELDEC CONFERENCE included a reception at the Hamburg City
Hall, top. Among those shown at the reception were Daric Soria, RCA
vice-president and head of the international division; Roger Hall, a&r
manager of the RCA classical department; Peter Baumberger, vice-pres-
ident of RCA Overseas; Kurt Richter, vice-president and a&r manager
for Teldec, and Hans Lieber, president and general manager of Teldec.
In picture below, Soria, left, and Lieber listen to proceedings. About
35 executives from licensees in West Germany, Scandinavia, Benelux,
Switzerland and Austria met with RCA representatives at the 10th
anniversary of the contract between RCA Victor and Teldec to discuss
new repertoire, preparation of the next sales season, and the country-
by-country market, publicity, and promotion picture.

FROMTHE

MUSIC CAPITALS
OF THE WORLD

AMSTERDAM

Violinist Henrik Szeryng was
here for a special concerl at the
Rotterdam Concert Hall June E.
Szeryng, who is under Philips con-
tract, was introduced to the press
by Bob Bouma, Philips' Phono-
graphic Industries new publicity
manager. Szeryng is  the first
soloist to play in this hall, the
biggest in Europe. . . . A big
chart rider is the Fontana re-
cording of “"Wild Thing” by the
Froggs. It 1s the first recording
resulting from the merger of
Fontana and Page One Records.
The song was written by Chip
Taylor, who also wrote "I Can't
Let You Go" for the Hollies.
Within a week after release by
the Phonogram company, the song
became a hit. . . . The Horst
Jankowski Singers from Germany
performed June 10 in Rita Rey's
TV show with Mark Murphy.
. . . PPI at Baarn released on
Fontana a disk of blues songs
by Fred McDowell. . . . Chet
Baker joined the Mariachi Brass
for a lively session of “The Mod-
ern Sound of Mexico™ on Fom-
tana. . . . Bovema's recording
manager Jobhn Mering who was
among the Bovema delegates who
recently wisited Britain for two
days, disclosed that EMI-England
will release recordings by HMY's
folk song trio the Shepherds in
the mear future. Shepherds rec-
ords will be launched both in
British and U. 5. markets. Mer-
ng also said that a recording
contract for the German market
15 also in the works. . . . Parlo-
phone chief, Roel Kruyse, re-
leased the new Beatles' single.
“Paperback writer” b-w “Rain™ a

few days ago. Capitol-
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Holland followed up its single
of Mrs. Elva Miller's “Down-
town” with the June release of
“Mrs. Miller's Greatest Hits."”

. Atlantic launched new al-

bums, including Coltrane-Don-
Cherry's historical 1960 *“Avant
Garde” date, Herbie Mann's

“Monday WNight at the Village
Gate” and “Esther Phillips Sings."

. . Two CBS classical artists

will participate in the Holland
Festival: Pianist Andre Waits
and composer-conductor Plerre

Boulez. BAS HAGEMAN

CHICAGO

Word is out to watch three more
local groups make good: The
Same, The Amboy Dukes and Sat-
urday’s Children. . . . WNWC-FM,
its Arlington Heights tower toppled
by one of the tormados that hit
Northwest suburbs, comes back
three times as strong this week.
It will now reach all of Chicago
with its hard-rock evening format.
Moreover, says station's George
Carl, new plans call for live re-
mote broadcasts from top teen
clubs in the Northwest: The Hut
in Des Plaines, The Other Place
in Arlington Heights, The New
Place in Algonguin, The Hole in
the Wall in Mt. Prospect, elc. . . .
Cole of California scandal suits
and Mercury's The Exceptions are

(Continued on page 38)

Austria |Jazz

Competition

Reaches New High Note

VIENNA — Probably prece-
dential in terms of jazz history
here, this year's international
competition for modern jazz
here was supported by high
business and government offi-
cials. Among the patrons were
Dr. Bruno Kreisky, Foreign Min-
ister; Dr. Theodor Piffl-Perce-
vic, Minister of Education;
Bruno Marek, Mayor of Vienna,
and Dr. Josef Neubauer, direc-
tor-general of the Zentral Spar-
kasse (Saving Bank).

Many diplomats, including
the U. §. and Soviet ambassa-
dors, also lent their names.
Among the competition judges
were Julian (Cannonball) Adder-
ley, J. J. Johnson, Art Farmer
and Ron Carter. Chairman was
Billboard’s Warsaw correspon-
dent, Roman Waschko.

The 80 musicians who en-
tered come from Europe, the
United States and South Amer-
ica. Prizes were awarded to the
seven main jazz instrumentalists.
They receive scholarships to the
Berklee School of Music, and,
in addition, received approxi-
mately $1,000. An award of
about $600 went to runners-up.

Added attraction was Fried-
rich Gulda’s Eurojazz Orches- |
tra, with a line-up including |
Ernie Royal, Herb Geller
(U. §.), and Ronnie Ross and
Tubby Hayes (U. K.). The Eu-
rojazz Orchestra will give con-

certs in Warsaw and West Ber-
lin. The main sponsor of the
competition, the Zentral Spark-
asse, announced that the contest
will be held on alternate years.

JUNE 25, 1966, BILLBOARD
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the attractions at The Pussycat for
the next four weeks. . . . "El Pussy
Cat" Mongoe Santamaria group
(Columbia), arrive London House
tomorrow (21) for three weeks.
Erroll Gamer follows July 12,

. . Andy Warhol’s "Exploding
Plastic Inevitable" show, embracing
a rock group called The Velvet
U comes with its
troupe of 10 to Poor Richard’s
tomorrow (21). The group plays
while underground films roll, stro-
boscopic lights stream and dancers
writhe, . . . Deejay Ron Britain
on a Suzuki, beat WCFL colleague
Jim Runyon piloting the Boldmo-
bile in their 500-block Memorial

Day race. RAY BRACK
HAMBURG

The German record industry
lans a big "Grand Gala du

ue” show in Berlin next year.
It will be held Sept. 2 during the
German Radio and Television Ex-
hibition. Negotiations are going
on for several international stars.
A concert will be carried by the
German TV network. . . . SABA
Records released the album Art van
Damme made in January at the
CGolden Gate, San Francisco.
SABA chief Hans Georg Brunmer-
Schwer and his recording director,
Willie Fruth, supervised. The Ger-
man title is “Mit Art Van Damme
in San Francisco.”" . . . Publisher
Rolf Budde has moved his Berlin
office to Hohenzollerndamm 54,
Berlin 33. . . . Hessischer Rund-
funk bought German rights of the
Beatles 1965 Shea Stadium con-
cert film. . . . Teldec- released
“Strangers in the Night," sung by
Frank Sinatra. on Reprise, and
written by the Hamburg composer-
arranger Bert Kaempfert . .
France's new Piaf, Mireille Mr
thieu, makes her first German TV
appearance June 30 in the “Ver-
gissmein-nicht” show from Berlin.
She will sing four titles, to be re-
leased by Metronome here. . . .
After three years, Connie Francis
returned to Germany June 16 to
appear in the “Der Goldene
Schuss” TV show from Berlin. . .
On June 2, Bavarian comedian
Herbert Hisel received his fourth
gold disk, marking 2 million EP
_sales on Tempo. . . . Nancy Si-
natra’s “Boots” has tuppzd the
400,000 sales mark in Germany.
CHRISTIAN TOERSLEFF

LAS VEGAS

Bandleader Russ Morgan is cele-
brating his first year playing at the
top of the Dunes Hotel by sending
out a record to friends and fans.

The Smothers Brothers, now
pln‘ylng at the Sahara Hotel, plan
to do a live recording session in
the hotel showroom next week. . . .
The Checkmates, currently play-
ing in the lounge of the Sands
Hotel, have just cut an album for
Capitol. Bobby Stevens, a member
of the group, says they still don't
have a title for it. . . .
Roberta Linn rejoined her husband
Freddie Bell in the lounge at the
Sahara Hotel. Roberta recently
gave birth to their second f:h:ld

The Fourte Four, recently signed
by Decca Records, is now appear-
ing at Pussycat a Go-Go.

DON GIGLIO

LONDON

Making arrangements for return
of the Herb Alpert Tijuana Brass
for a fall tour here are Jerry Moss
and Gill Friesen, president and
general manager of A & M Rec-
ords. . . . To promote the single
he recorded in English, Little Tony
(Durium, Italy) was scheduled to
return here this week. . . . Pye's in-
ternational manager, Peter Knight
Jr., talked with Durium in Milan,
studying new projects and super-
vising English recordings by Los
Marcellos Ferial, In Novem-
ber, CBS records Eugem.- Ormandy
for the first time in Britain. Leon-
ard Whitcup, head of Music, Mu-

Singer-

sic, Music, Inc., publishers of
“The Ballad of the Green Berets,”
here for talks. . . . The Grade
Organization (Dick Katz) is now
the agent for Marianne Faithfull
(Decca). . . . Petula. Clark (Pye)
opened at the Savoy Hotel Cafe
June 6—her first major British
personal appearance in four years.
For the event, Pye hosted a party
from French Vogue, including
Leon Cabat (director-general), Paul
Claude (secretary), and Andre
Vidal (international manager). . . .
Jackie De Shannon (Liberty) flew
here to record. “Come and Get
Me" with Burt Bacharach. The
record has been covered by Susan
Maughan (Philips).

Prime Minister Harold Wilson
will attend the July reopening of
the Cavern, the small Liverpool
beat club where the Beatles and
many of the 1963 beat boom art-
ists started. . . . The musicians’
union has forced through its op-
position, effective July 31, to
miming to commercial records on
TV. It will affect domestic and
foreign artists' promotion of disks
here by TV. Few such program
opportunities exist, but those that
do will be more severely curtailed.

Pve is claiming silver disks
to mark 250,000 sales by Frank
Sinatra's “Elmng:rs in the Night"
(Reprise) and the Lovin' Spoon-
ful's “Daydream” (Pye-Interna-
tional from Kama-Sutra). . . . Rex
Oldfield is expected to be ap-
pointed general manager of a new
division at EMI Records to deal
with licensed product both do-
mestic and foreign. The changed
operation i1s expected to be offi-
cially announced any day and will
become effective July 1. Norrle
Paramor is scheduled to head a
similar division to deal with EMI
contract-artists’ product, including
Capitol and foreign subsidiaries
and most affiliates. Another execu-
tive will take charge of all classical
product.

Purcell manager of Eddie
Arnold, Al Hirt and Monigue Van
Vooren, here for promotions. He
has been promoting with Arnold
“I Want To Go With You,"™ now
& chart entry. Purcell plans a Brit-
ish office. Arnold may return for
major TV appearances early Sep-
tember. Hirt is scheduled for ma-
jor BBC-TV dates that month. He
will appear in Amsterdam’s “Gala
du Disque."” Mercury president
Irving Green here for the quarterly
Philips advisory meeting. . . . Don
Crewe of Genius Music visited
Ardmore and Beechweood. . . .
With Chess artist Billy Stewart
here for promoter Hny Tempest,
Pye brings out his “Love Me"
single. . Honeymooning Charlie
Fach, M:r:ur}' adr vice-president,
combined some business at Philips.
. « + RCA brought in Mama's and
Papa’s for promotion. . . . Visiting
here are George Shearing and Ray
Conniff.

_Preparing British launching of
his pop LP series, Elektra presi-
dent Jac Holzman is due here
today. Prior to his arrival, man-
ager Joe Boyd visited continental
licensees (French Vogue and Kar-
usell, Sweden), and distributors.
Danny Halperin has been added
to the: London ofifce. Elektra just
issued its first single in Britain,
Tom Rush’s “Who Do You Love?”
and has licensed its U, S. hit, the
Love's "My Little Red Book,” to
British Decca.

Decca’s Marcel Stellman is
again organizing a British team
for Knokke Singing Contest. . . .
Beatles were due to finish last
two of ld4-track LP. Due to be
released here in August, height
of the British summer slump, it
conlains one number with jazz
musicians added. . . . A film
for Eric Burdon means Animals
may have to cut back August U. 5.
tour. . . . Paul Mickelson of
Supreme Records, Los Angeles,
producing five LP's at Pye studios
and discussed releasing more from
his catalog with the British firm.
Associated Recordings introduces
a sale-or-exchange facilities 1o
dealers on its budget line. . . .
Irving Chezar, who now repre-
sents French Vogue as well as

Pye in New York, visited here
and Paris this month on his
semi-annual “look, see and learn"”
trip. . . . First quarter of the
year for British manufacturers
brought $16.8 million worth of
business—only fractionally less
than in the 1964 boom. Unit pro-
duction of 45's was 14.4 million;
29 per cent down on the first
three months of 1964, and 11
per cent less than last year. Album
sales, however, are booming. Eight
million were sold from January
to March, an increase of 21 and 9
per cent, respectively, over 1964
and 1965. DON WEDGE

LOS ANGELES

Don Grady and the Greefs have
turned down an appearance at the
Thunderbird’s theater-lounge be-
cause the show features topless
dancers. Manager Mike Casey
canceled the appearance for the
TV actor and his rock 'n' roll
group after learning that two of
the watusi dancers wore no tops.
The group was supposed fo re-
place the Nooney Rickett Four,
which exited June 21. Grady is a
featured performer on the TV
series "My Three Sons.”

Former jazz and rhythm and
blues disk jockey Bill Sampson
has formed a record-artist promo-
tion firm, VIP Enterprises, located
at 7801 Sunset Boulevard.

Twenty Vietnam servicemen
from the Los Angeles-Long Beach
area were hosted by Brenda Lee
at the Cocoanut Grove during her
final weekend at the club.

Disneyland has scheduled live
entertainment every night of the
week during the summer. On
the first week's schedule on
Monday (20); the Womenfolk,
David Troy, the Dapper Dans,
Bud and Len and the Clara Ward
Singers. On Tuesday it's Mel Car-
ter, the Blossoms, H. B. Bamum,
Tina Mason, the Mustangs and the
Humdinger Dancers. On Wednes-
day the accent is on country mu-
sic, with- the Dillards, Kathy Tay-
lor and the Dorsey Burneft band.
On Thursday, the Associlation
performs. On Friday the associa-
tion plus Firchouse Five Plus Two
play in addition to such regular
Disneyland attractions as Bill El-
liott's orchestra, the Royal Tahi-
tinn Dancers and the Young Men
From New Orleans.

KMPC's good music club, the
Teen Age Underground, has 7,000
members, the station reports, The
non-rock club for youngsters was
formed in November 1964. DI's
Johnny Magnus and Roger Carroll
are co-leaders of the club.

Allison Parks, Playboy maga-
zine's “Playmale of the Year,”
meels with Monument president
Fred Foster here to discuss her
recording plans. The label has a
tie-in with the magazine, whereby
the annual beauty contest winner
gets a recording pact.

Monument artists Boots Ran-
dolph, Ray Stevens and Dale Ward
here this week for appearances on
syndicated TV shows. Appearances
are being co-ordinated by Privi-
lege Distributors. ELIOT TIEGEL

MILAN

Gunnar Bergstrom and Dag
Haepqgvist of Sonet Grammo-
phone Ab, Stockholm, stopped
here to wvisit Elisabeth Mintang-
jan of Durium and Pino De Giola
of Saar. Sonet distributes the Dur-
ium and Saar (Jolly) catalogs in
Sweden. The company issued two
albums and five singles by Ola
and the Janglers, who are due in
Italy in October for TV promotion,
Bergstrom and Haeggvist went on
ot Amsterdam, Paris, Munich, Co-
logne and Hamburg. . . . Peter
Knight, Pyc Records international
a&r, here to supervise the Mar-
cellos Ferial recording, “World's
Cup Fever.” . . . Edward Chalpin
of PPX Enterprises, N. Y., here
for dealings with the industry, then
continued his European tour
through Germany, Scandinavia,
Great Britain, Holland, Belgium,
Spain, and France. . . . Carlo Pon-
ti, international film producer,
signed singer Adriano Celentano.
. . . Jeffrey S. Kruger, president
of Ember Records. London, 15 ex-
pected for meetings with Ar-
mando Sciascia, president of Ve-
dette Records, and for the final
arrangements of their new com-
pany, Intermational Music of Italy.
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PUBLISHER PETER MEISEL, left, Italian trumpet star Nini Rosso, cen-
ter right, and composer Christian Bruhn are greeted in style as they
arrive in Munich. Rosso will receive a gold record for *ll Silenzio.'

Rosso will also perform a new com
pet Blues." Munich is slated to be

is “Munich Honor Girl.”

sition by ‘Bruhn, “Olympic Trum-

lympic Town in 1972. The woman

. . . ¥Yasso Ovale, Ariston Records,
will participate in the Cantagiro
with “Opla.”. . Bruno Lauz,
Ariston Records, will take part in
the Venice Light Music Interna-
tional Festival, June 25 to 29, with
“La Donna Del Sud” (The Woman
From the South).

GERMANO RUSCITTO

NEW' YORK

E. B. Marks Music has picked

up the score to the Academy
Award-winning Czech film, “The
Shop on Main Street.” Mainstream
Records will release the sound-
track album. The score was writ-
ten by Zdenek Liska. . . . The Zoot
Sims Quartet currently appearing
at Embers West on the same bill
with the Mike Longo Trio.
Jerry Goldstein formed Bnund nf
Gold Productions, an independent
record firm, and Jerry Goldstein
Music, a BMI affiliate. . . . Frisky
Records formed by Henry Rosen-
berg with Jerry Geller as sales
manager, and Ralph Stein as a&r
head. . . . IYB Productions signed
deal which gives The Richmond
Organization world publishing
rights to Live Well Music. . . .
Sergio Franchi, RCA Victor artist,
appears at the Connecticut Music
Festival in Fairfield, Conn., on
July 1.

Claudette Chester Orbison, wife
of Roy Orbison, was killed in a
motorcycle accident in Gallatin,
Tenn., on June 6. . . . Jordan
Christopher, United Artists Rec-
ords singer, on a two-week trip to
Europe. . . . Composer Jule Styne
received an honorary degree, Doc-
tor of Science of Oratory, from
Curry College at Milton, Mass.
« « « John Madara, of the record
producing team of Madara &
White, leaves June 21 for a trip
to Europe to scout material for the
Double Diamond publishing firm.
. + » Roger Williams, Kapp Records
artists, guests on John Gary's CBS-
TV show on June 29. . . . Dan
Crewe, vice-president of Saturday
Music, is meeting with his com-
pany's subpublishers in England,
France, Italy and Sweden on his
European junket which will run
through June 26. . . . The Shangri-
Las has been added to the bill at
the Madison Square Garden Show
in September in which Sid Berm-
stein presents the Young Rascals.

. The Butterflies;, a new teen-
age girl vocal group, kicked up a
storm during recent appearances
on Hal Jackson's show at Palisades
Park.

Willinm J. Steinmetz has joined
the public relations firm of Solters,
O'Rourke & Sabinson. He'll head
the TV department of firm's Coast
office, and work with Helen Bilkie
on personality, motion picture ‘and
industrial accounts. . . . Mal Brave-
man's publicity office handling the
pop concerfs al Shea Stadium this
summer. . . . Bueddy Kaye wroie
the lyrics to the new theme for
the "I Dream of Jeannie™ TV
show. Hugo Montenegro wrote the
music. . . Harry Warren will
wrile a special theme for Univer-
sal Television's new series “The
Road West.” . . . Premier Talent
Associates has set the following
dates for Central Park this sum-
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mer: The Beau Brammels and the
Vagrants, July 2; Freddie and the
Dreamers, July 3; Anthony and the
Imperials, July 6 and Aug. 3, md
The Humans, Mitch

the Detroit Wheels, Aug. 10.
Erroll Garner set for a con-
cert at the University nfp?p diana
on July 7. . . . Bobby Goldsboro,
United Artists Records singer, on a
one-nighter tour with his own mu--
sical show through the Midwest
area. . . . Herb Rosen ‘Promotions
now located at B88 8th Avenue.
- + . Bronislau Kaper to compose
the score for Harold Hecht's “The
Way West,” a United Artists re-
lease. . . . Songstress Jill Simclair
forming her own record company,
Upbeat Records. . . . Jerry Vale
will headline at the Versailles Mo-
tor Lodge, Cleveland, Aug. 5-13.

Richard Brun, formerly with the
Columbia Record Club, leaving
his post as president of Profes-
sional & Technical Programs, a
division of Crowell-Collier-Mac-
Millan, to get back into the music
business. . . ., Danmy Davis Or-
chestra will open the outdoor danc-
ing season at the Rockefeller Plaza
Promenade Cafes on June 27. . ..
Al Camovale, secretary-treasurer
and director of promotion and ex-
ploitation for Holton Records, is
talent co-ordinator for the Caval-
cade of Stars charity event at As-
bury Park, N. 1., on June 22. . ..
Sid Shaw currently developing a
nightclub act for The Toys. . . .
Anthony and the Imperials work-
ing with choreographer Maft Mat-
tox on their new nighiclub acL
. . . Carmnen Cavallaro at the Rain-
bow Grill. . . . Nick Bartell into
the independent record promotion
business based in Miami. . . . The
Bobby Fuller Four at the Phone
Booth for the next two weeks. . . .

‘The Kim Sisters will cut an album

for Monument during their current
engagement at Chicago's Palmer

House.

Bobby Vinton has been set for
a date at the Holy Cross Stadium,
Worcester, Mass., on June 26 and
a week's engagement at the Manor
Hotel, Wildwood, N. J., beginning
July 1. . . . Andrew Oldham, man-
ager and record producer of the
Rolling Stones, in town last week
to meet with Allen Klein and direct
promotion for his new MGM act
Twice as Much. . . . Mel Torme
and Columbia Records are talking
about a return trip to the Far East
where the singer will record an
album of Japanese songs. . .
Johnmy Tillotson, MGM artist, will
headline at the Copacabama for
two weeks starting on July 7. ;
Yic Dana will guest on HHCWE
“The Swinging Country” on Jul
14. . . . Nino Tempo and April
Stevens have been signed for their
first engagement n  Australia.
They're set for three weeks at Syd-
ney's Chevron Hilton starting on
July 25. . . . Paul Anka will appear
on CBS-TV's "Password™ for one
week starting June 27. . . . The
Elephants, new rock 'n’' roll guin-
tet, begin a summer engagement
at Mitty's discotheque on June 21.
. . . The Sherry Sisters, Epic Rec-
ords artists, in Paris for 10 days
and then go on to Holland and
Germany. MIKE GROSS

(Continued on page 39)
1966, BILLBOARD
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TAIKO
PVASE 1. On The
- Marech!

NOW.. with a 4-Track Stereo
Playback Unit. Soon with a
NEW 4-Track Unit.

Also coming.. an 8-Track Unit.

(Larry, we’ll be seeing you soon!)

Distributor areas open in the U.S.A. and Canada

Largest Private Label Suppliers in the Business
(Competitively Priced)

Taiko For inquiries on private

rj label contact Dept. “D”
of America

151642 Stagg St.
Van Nuys, Calif.
Telephones (213) 787-5420/873-5840
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FUTURE OF THE TAPE CARTRIDGE INDUSTRY

By Larry Finley
(President, International Tape Cartridge Corp.)

With ITCC's production planning calling for a
minimum of 750,000 cartridges per month starting
in September, it's evident that ITCC, with its parent
firm Dextra Corporation, has great confidence in
the future of the industry.

With the tremendous catalog of music available,
indications at this point call for what ITCC con-
siders to be a greater consumer demand than will
be available. The company's projections are based
on the fact that its catalog does not present just
one record label but a combination of 60. These
60 labels could represent as much as 50 per cent
of the over-all music available for cartridges.

This vast catalog, plus the fact that the ITCC
production facilities are and will continue to be the
largest in the business, puts ITCC in a most enviable
position.

ITCC feels that just as 1965 was the year of
color TV, this is the year of the stereo tape car-
tridge system.

The success of the concept has been proved by
the Ford Motor Car Co., as well as -the Chrysler-
Mopar Division, Sears and Roebuck, Orrtronics,
among other firms who are creating the market for
ITCC cartridges.

In addition to Ford and Chrysler, General
Motors has announced that their stereo tape system
will be available in 1967 models.

The Lear Jet-stereo corporation is delivering
thousands of automobile systems, as well as home
systems, with a distributor network which daily in-
creases the demand for ITCC cartridges.

In addition to these companies, Automatic Radio
of Boston have announced their new B-track unit
with a continuing increase in sale of their 4-track
unit,

Taiko Corporation of Los Angeles, as well as
Craig, have announced new home models, as well
as new automotive models.

It is a matter of public information that Philco

have introduced their new home unit, as well as
Capitol Records who are making their home unit
available by their distributors.

In the home entertainment field such giants as
Motorola, Philco, RCA, and Packard Bell have
announced home sets to be available this fall.

Several other giants of the home entertainment
industry have not disclosed their plans, but it is
widely known that practically every manufacturer
of stereo record players will have home units, as
well as automotive units available for Christmas de-
livery.

Borg-Warner and Tenna Corporation are already

on the market with their sets and certainly not to be
overlooked is TelePro with an automobile and home
unit, These are in addition to the tremendous sales
impact of Muntz, Trans-World and dozens of im-
porters.

A significant factor in the field will be Livingston
Audio Products which is introducing a compatible
4 and 3-track playback.

If one were to figure that the average amount
of tapes per unit would be as low as 20 cartridges
for every set sold, the cartridge duplicators and dis-
tributors will not be able to satisfy a fraction of the
public.

ITCC STAFF GATHERS in ITCC President Larry Finley's office to participate in cake-cutting festivities as

firm marks first year in business. (Left to right):
counsel; ;
Merriam Satterlee, secretary to president;

Don Diamond, production manager; Larry Mirken, house
Jerry Pillersdorf, director of marketing: Jack Lewis, assistant to president; Finley (cutting cake);
Billie Dobson, director of customer relations.

On September 1, 1964, Larry Finley foresaw the
great potential of the stereo tape cartridge field.
Immediately after resigning from MGM Records,
where he was employed as Special Director of Sales,
Finley formed a New York corporation called
Finley Industries, Inc. The purpose was to secure
licenses from various record companies which would
permit Finley to duplicate and distribute continuous
loop cartridge tapes.

With very limited finances, Finley proceeded to
make deposits with various record companies for
long-term  exclusive leases. At the same time, he
endeavored to find financing for the production and
establishment of a firm, not only to duplicate but 1o
distribute and sell these cartridge tapes.

Financing was no easy problem as everyone's
opinion at that time was that the stereo tape car-
tridge business was at least 10 years off,

In May of 1965 Finley had many available
record contracts but no production or sales facilities,
At that time, he met Frank Brennen and Daryl
Scholten, who had a firm called Tape Handling in
Fairfield, New Jersey. The firm's finances were very
limited at that time, to engage in the tape operation
which Finley thought would be needed.

Because of Finley's financial status, Tape
Handling was unable to go into production; in fact,
they were
thought of producing tape cartridges and confining
their activities to the successful phase of the busi-
ness, which was the production of reel-to-reel tapes.

In order to keep Tape Handling alive in the
cartridge field, Finley paid advances of several
thousands of dollars each month just to keep them
interested in engaging in this new activity.

Finley estimates that he spoke to at least 100
bankers, investment houses and record companies,
attempting to induce them to back him in what he
thought would eventually be a revolutionary, new
industry,

On May 15, Finley was introduced to H. Earl

JUNE 25, 19466, BILLBOARD

seriously considering dismissing the

THE START OF ITCC

Smalley, Chairman of the Board of Dextra Corpo-
ration, a publicly held company in Miami, Florida.
Smalley, in addition to being Chairman of Dextra,
had various other interests and Smalley immediately
saw the possibility of this new concept.

On May 15, 1965, Finley formed International
Tape Cartridge Corporation and on June 4, 1965,
transferred all of the stock of ITCC to Dextra Cor-
poration for wvarious other considerations. The

financing Finley secured from Dextra enabled him
to acquire new contracts and enter into production
with Tape Handling, producing the first 4-track
cartridges which were sold. During the months of
June, July and August, Finley's entire office staff
was housed in an office with 400 square feet of
space, making preparations for the first releases
which were scheduled for September 1.
(Continued on page ITCC-28)

LARRY FINLEY, President: (See profile, this issue.)

JACK LEWIS, Assistant 1o President: Lewis, who holds
a BBA in Business Manasgement from the City College
of New Yoik's Baruch ;l:hml of Business, came 10
ITCC when it was launched with several vears'
gxperience in  publishing and recording, and music
library management,

JOSEPH J. KLEIN, Director of Operations: A CPA,
Klein spent six years with a national public accounting
firm prior o joining ITCC., Before that, he was
affiliated with Lever Hros. A graduste of Celumbia
University’s Institute of Accounting, Klein also handles

ITCC  duides ns  asststomt secretnry and  assistamt
”'Enlﬁ-u'll.'l',

LAWRENCE MIRKEN, Seccretary-Treasurer: An  al-
torney with 30 yvears of experience—including legal and
business aspects of music, enternamment, and motion
picture ficlds—Mirken serves as chief legal officer of
ITCC in addiion (o his other duties.

JEROME PILLERSDORF, Director of Marketing:
Pillersdorfl is in charge of sales promotion, and market-
ing research st ITCC, He formerly worked a8 a con-
sultont for Union Carbide, Celanese, Detecior, and
the Hat Corp, of America. He has a masters degree
in marketing from the University of Pennsylvania and
has worked with several major depariment stores on
hrond merchandising progroms.

LOUIS CAPONE, WNatiomal Sales Manager, Music

INTERNATIONAL TAPE CARTRIDGE CORP.

Executive Staff

Liistributor Sales Division: Veteran of 18 years in
record business, has background in music publishing,
production, a&r, sales, He is im charge of sales
0 music-record  industry  accounts.

DN DIAMOND, Production Manager: With 21-plus
vears in the record indusu—; in sales, mérchandising
and promoton, Diamond’s job is 1o assure ITCC of
the most comprehensive catalog in the tape cartridge
industry. He was formerly with Columbia BRecord
Distriburors, Mew York, and haos been associnted with
RCA Victor, Coral, Coznat and retail outlets.

HARRIETT LEIMAN, Muanager of Copyright & License
Department:  Previously head of the MGM/Verve
Records label and copyright department, Miss Leiman
is considered one of the most knowledpeable people
in the field, Her department at ITCC is responsible
for the payment of royalties to record companies as
well as music publishers,

RILLIE DOBSON, Director of Customer Relations: Miss
Dobson was formerly head of the a&r depariment of
a major record company for seven years before joining
ITCC, A native of Texas, she graduated from the
McMuain Girls School in New Orleans, and worked
for an airline company befdre getting into the record
business,

OTHER ITCC STAFF MEMBERS INCLUDE: Marvin
Talmatch, Controller & Assistant  Treasurer; Hal
Fogelson, Director of Order Department;
Bogue, Credit Manoger.

Siewan
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REGORDS
PROUDLY PRESENTS
 THE GREATEST TALENT

ONTAPE!
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STEVE ALLEN

THE ANDREWS SISTERS

ELMER BERNSTEIN

PAT BOONE

KARL BOXER

JERRY BURKE

THE CHANTAYS

THE COMPETITORS

DICK CONTINO

THE FIREBALLS

EDDIE FISHER

MYRON FLOREN

JIMMY GILMER

JOHNNY GUARNIERI

BONNIE GUITAR

JACK HALLORAN SINGERS

PETE KING

KRITCHMAR & HIS VIOLIN

THE LENNON SISTERS
LIBERACE
WARREN LUENING

JOHNNY MADDOX

TONY MARTIN

THE MILLS BROTHERS

VAUGHN MONROE

EDDIE PEABODY

LOUIS PRIMA & KEELY SMITH

JIMMIE RODGERS

THE ROYAL TAHITIANS

ARTHUR SMITH

THE SURFARIS

BILLY VAUGHN

LAWRENCE WELK

MARGARET WHITING

GEORGE WRIGHT

BARRY YOUNG

THE GREATEST TALENT ON RECORDS AND TAPE!

e

RECORDS
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ITCC ANNIVERSARY ADVERTORIAL

PROFILE: LARRY FINLEY

LARRY FINLEY

FI’I'ILE'.’I

- --.;-;_,..-'.._'_,.-

|
L= - II' ;

National defense and store traffic were both served during World War
11 metals drive promotion staged by Finley Credit Jewelers.

From 1953-1960 Larry Finley directed The Los Angeles Examiner’s
Christmas Benefit Show. He's seen above with two of the 1960 Show's

top aitractions.

ITCC-6
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Larry Finley, 53, has crammed into a single
lifetime the colorful careers of a dozen men.

The man who todays heads the International
Tape Cartridge Corp. and in one year has guided
it into becoming a major factor in the new CAR-
tridge industry, has held the limelight many times
before with his exploits in various fields.

As owner of a jewelry store in Burbank, Calif.,
during World War Il his promotional sales techni-
ques drew nationwide attention, including a full-page
report in Life magazine.

As owner of San Diego’'s Mission Beach Ball-
room in San Diego, Calif.,, he filed an antitrust
action against Music Corp. of America, claiming
he was being bypassed with name bands for the
benefit of a competitor—and won the court’s nod

As founder-president of a fifth radio network,
Progressive Broadcasting System, he built a chain
of more than 500 stations.

As a movie producer of “The Bushwhackers,” he
brought Dorothy Malone out of her Texas retire-
ment to share billing in the film with John Ireland,
Wayne Morris, Lon Chaney Jr. and Lawrence
Tierney.

As a disk jockey on Hollywood's Station KFWB,
“Larry Finley Time” (10 p.m.-4 a.m.) enjoyed the
biggest nighttime rating, and was given an additional
daytime schedule (12:45-3:30 p.m.) to give “The
Voice With a Smile” (as he was billed) 52%2 hours
air time per week.

As owner of a late-hour Sunset Strip restaurant,
located next door to the then-celebrity-studded Ma-
cambo, Larry Finley's M.O.P. (My Own Place)
became the favorite hangout for the top names
in show business.

As a TV personality, he served as master of
ceremonies of “Strictly Informal” on KNXT, the
CBS-owned station in Hollywood, and also handled
TV celebrity interviews in telecasts of movie
premieres.

These are but a few highlights in the varied
career of the indefatigable Finley. Of course, he
has been involved in less spectacular ventures. Each,
however, is tackled with boundless energy, imagina-
tion, and with a showman's eye toward gaining
maximum exposure for his project. Finley himself
is not a tlamboyant individual but he is well versed
in the showman's art of selling, whether it be a
product or a concept.

Lawrence Finkelstein was born May 4, 1913, in
Syracuse, N. Y. He attended high school there, and
enrolled at Syracuse University, His college career
was short-lived.

“I was bounced out after three months,” he re-
cidls. I staged a one-man demonstration to protest
the school’s ban of cars on campus by driving
a car up the steps of Crouse College. Some 50
youngsters were going to join me, but when none
of them showed up, | did it myself."

He fronted a band at night, and “changed my
nime so that it could fit on the marquee.” During
the day, he worked in a jewelry store as a salesman.
It was the same store where he had worked while in
high school.

"I started working at the age of 12, he recalls,
“I worked at Markson Brothers in Syracuse. |
was so small, 1 could climb into the store window
and help dress it. Most of the time, I'd stand on a
box behind the counter and take in repairs. After
closing time, 1 sold papers, and would then go
over to the Regent Theater to sell popcorn. In a
way, | held down three jobs in those days. Later,
| turned band leader and jewelry salesman.”

In 1939, Finley came to Los Angeles on a
vacation, liked it and decided to stay. He opened a
credit jewelry store in Burbank with 85,000 of bor-
rowed money. In January 1943, he sold Finley's
Credit Jewelers for $250,000 when his draft classifi-
cation was changed from 4F to 1A, The operation
had grown, with branches in Hollywood and at the
Lockheed factory.

He remembers those days fondly, and credits
this period with having spurred him into owning
his own ballroom. “We used to have store promo-
tions which featured street dances using Freddy Mar-
tin and His Orchestra, Later, I took over the Casino
Gardens Ballroom in Santa Manica to stage free
dances each month for our customers.”

It was during this period that Finley had staged
his promotion which got him national publicity.
There was a war-time shortage of alarm clocks,
particularly in Burbank, home base of Lockheed's

(Continued on page ITCC-25)
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congratulations!

you've grown
in one short year!

Metro Record Distributors
547 West 52nd Street
New York, New York 10019
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NOW!
AR
AUDIO HIDELITY REGORDS

Subsidiary of Dextra Corporation

8 TRACK STEREO TAPE CARTRIDGES

Audio Fidelity has been proud fo have
ITCC duplicating and distributing our cafalog
on 4 track fape cartridges

See ITCC for Audio Fidelity product on both 4 and 8 track stereo tape cartridges:

JUNE 25, 1966, BILLBOARD


www.americanradiohistory.com

V\ORRTRONICS

STEREO TAPE PLAYER

\... the finest of the track high-fidelity

s

tape cartridge players for cars, planes, boats

Enjoy your favorite 8§ track stereo tape selections in music hall realism. You'll appreciate your favorite music, undisturbed by commercials, static
or fade out. Orrironics Stereo players and tapes faithfully present the choicest of entertainment, hour after hour, without
interruption. This most compact of all stereo players can be handily and quickly installed in all makes of cars. It's truly a sound choice.

SPEAKERS ... Theresis a choice of two types of high fidality speaker kits.

INSTA-MOUNT speakers are
for flush mounting. Upholstery
need not be removed for in-
stallation and the speakers
are waterproof.

STEREO TWINS speakers can
be quickly surface mounted
without marring the installa-
tion area and can be located
wherever desired.

a sound chaoice ...

ORRITRONICS. ...

P.O. BOX B&64, TOLEDO, OHIO 43601



www.americanradiohistory.com

ITCC ANNIVERSARY ADVERTORIAL

ITCC—A STUDY IN GROWTH

Within one year ITCC has emerged as a major
factor in the tape CARtridge industry. The firm’s
prowth is outlined in the facts and figures contained
in the following statement by its president, Larry
Finley:

“When ITCC started its shipments in August of
1965, total billings for the month were $5,679. The
following month of September resulted in the billing
of $36,034.

“This hilling has increased each month so that
seven months later, in April, the ITCC billings for
that month were slightly under $500,000.

“The first two months' billings were low, not
because of a lack of business, as over 51,000,000 in
sales were secured during the first 30 days of the
operation of the company, but due to the fact that
the new company's production facilities could not
keep pace with its sales.

“The tremendous growth of TTCC has been, not
only because of the increase of its catalog plus the
addition of the Lear Stereo 8 and Orrtronics 8 car-
tridges to the ITCC family, but because of the in-
creased production facilities made possible by Stereo
Devices.

“Stereo Devices, the manufacturing facility for
ITCC, is projecting a gradual increase in produc-
tion. According to its plans, in September, when the
major automotive firms and larger home entertain-
ment companies introduce their playback units, its
production capacity for I'TCC will be in excess of
750,000 cartridges per month. This production
capacity will enable ITCC to ship in excess of
$2.500,000 per month.

“At this rate, it is projected that the 1TCC vol-
ume will exceed $30,000,000 per year.”

CARtridge Marketing:
‘I's a Razor and

Blade Business’

By JEROME PILLERSDORF
{(ITCC Director of Markefing)

Every product has its logical prospects;

With a company like ITCC, by definition, our
prospects are limiled to owners of tape CARtridge
players. The sale of tape cartridges is analogous
to the sale of razors and razor blades. While there
15 initial business to be had in the sales of cariridge
players themselves, the big business for the retailer
will be in pre-recorded cartridge tapes. We estimate
from our surveys and our sales records that each
new purchaser of a tape player will buy, within
the next wear, approximately 20 tape cartridges.

We will endeavor to keep our position of
leadership in the industry by continually adding
to our catalog to maintain high production output,
providing exciting packaging and point-of-sale ma-
terial, and such other marketing tools as may be
appropriale,

We are fortunate that the tape cartridge players
are being promoted and sold by some of the best
merchandising organizations in the world—the auto
companies with the original equipment as & primary
factor. Additionally, by the end of the year there
will be approximately 20 significant companies who
will be marketing units designed for home use and
the automobile after-market,

Having, as we do, the most extensive libraries
in both 4 and 8-track cartridges, we at ITCC are

SAMPLER SALES

ITCC at present produces the slereo
tape CARtridges which is given with each
set sold under the Sears, Roebuck private
label, with the Lounge Chair unit manu-
factured by the Berkline Manufacturing
Co., and with the Chrysler-Mopar unit
which is available as an after-market fea-
ture by the Chrysler Corp.

equipped and prepared to provide high quality
cartridges for all of the impeortant units currently
available, and for the major new units yet to appear
on the markel.

The music we record on tape cartridges comes
from the record albums of more than 60 major
labels. For the most part, the prospective purchaser
has only to see that the music he has enjoyed on
records is now available in tape cartridge form to
be motivated to buy. This contributes to the con-
tinued demand of an album on tape cartridge long
after that record album has been on the market.
People who have enjoyed record albums at heme
will naturally want their favorites available for
mobile use,

While we earlier indicated that we are de-
pendent on the sale of players, we also contribute
substantially to the sales of players by making a
wide selection of recordings available in cartridge
form. Also, owners of in-car stereos, in order to
make full use of their tapes, will he motivated to
purchase home cartridge wunits, thus, further
broadening the over-all market,

ITCC to Issue
‘Bible’ Soundtrack

ITCC will soon issue the only available tape
CARtridge version of the original soundtrack to
“The Bible,” the Dino De Laurentis production,
directed by John Houston, and released by 20th
Century-Fox Films. The score is hy Toshiro Mayu-
zumi,

ITCC emerges as the sole owner of cartridge
rights to the soundtrack under terms of its exclusive
contract with 20th Fox Reconds, the disk subsidiary
of the picture company.

ITCC leans heavily on original soundtrack fare.
From its experience in the industry, ITCC sales
indicate very strong acceptance of soundtrack car-
tridges.

At present the ITCC catalog offers original
soundiracks and original cast albums of such pro-
ductions as MGM's “Doctor Zhivago,” “The Singing
Nun,” “"Born Free'—20th Century-Fox's “Zorba
the Greek,” "“The Magnificent Men in Their Flying
Machines,” “Our Man Flint,” and TV's “Batman™
—kapp's “Man of LaMancha-—Colpix’s “"Lawrence
of Arabia”-—Roulette’s “"Russian Adventure” from
Russian Cinerama, “Study in Terror” and “Sleeping
Beauty.”

A contract was signed giving ITCC exclusive
rights to Bobby Shad's Mainstream label, making
available to ITCC customers the following original

ITCC-10

soundtracks: “Stage Coach.” “The Blue Max,” “The
Collector,” A Patch of Blue,” “"The Moment of
Truth,” *Juliet of the Spirits,” “The Tenth Victim,”
“Galliver,” “Harper.” “The Gospel According to
St. Matthew™ and “The Man in [stanbul.”

All original soundtrack and cast albums are
available in ITCC's cartridges in all configurations.

A Million Miles of
Tape in 1966

ITCC figures to use slightly over 1 million miles
of tape in its standard 4 and B-track tape CAR-
4ridges this year, which means good business for
Audio Devices, sole supplier of this raw tape to the
firm. The figure does not include tapes for Orr-
tronics’ B-track, also handled by ITCC. Audio De-
vices also figures to profit in two other ways, as
the owners of 20 per cent of ITCC stock and
through its wholly owned subsidiary, Stereo Devices,
which warehouses and supervises duplication for the
major cartridge firm.

W. T. Hack, president of Audio Devices, called
the association with Stereo also profitable because of
“cross-fertilization of technology™ for the two firms
by enabling Audio to learn what the duplicator
wants, Audio, a long-time - manufacturer of mag-
netic tape, also produces its own 4 and B-track
cartridges.

Audio Devices is on the cartridge industry's
standardization committee and also has been active
in attempts to standardize duplication. Hack feels
the industry’s future is in both 4 and B-track, but
thinks the infroduction of compatible plavers would
soften the conflict between the two systems, For
now, Audio Devices can prove how important the
cartridge field has been torit through Audio’s healthy
financial reports with finances greatly enhanced
through the association with ITCC.

ITCC Boasts Industry’s
Largest Catalog

By Don- Diamond
(ITCC Production Manager)

At the time of publication, ITCC's catalog lists
60 different record labels, 30 of which are under.
exclusive contract to ITCC. All of these labels are
available in the three configurations: the Lear Stereo
8. the Standard-4-track and the Orrtronics 8-track.

The labels exclusively tied to ITCC include 20th
Fox, Mainstream, Colpix, Roulette, Vee Jay and
Jubilee,

A weekly production meeting is held, headed by
Don Diamond, who is in charge of production. for
ITCC. At that time all of the new releases from the
60 record companies are carefully screened,

The meeting is held each Monday morning when
the latest issue of Billboard with its Top LP's char
is available. As soon as one of our contracted labels
has an LP hitting the Billboard chart, this album is
rushed into immediate release in CARtridge form.

In addition, advance releases by record com-
panies are discussed and, based upon the music
business knowhow of our staff, new cartridge releases
are timed with the simultaneous release of the al-
bum by the record company. This assures the ITCC
distributors and dealers as well as the record com-
panies under contract to ITCC that the stereo tape
cartridge consumer will receive the latest releases,

NEW PACKAGE

ITCC stereo tape CARtridges will be
available in its new package in approximate-
Iy 90 days.

The one package will accommodate all
existing 4 and B-track cartridges. It will be
constructed of a high impact. shatter-proof
plastic which will afford maximum protec-
ton to the tape cartridges, and provide a
safe storage container, according to 1'TCC
marketing director, Jerry Pillersdorf. Its
onc-piece  construction  simplifies removal
and replacement, especially important for
amtomaobile use, he said,

The packages will be illustrated by full-
color reproductions of the original record
album cover with the tite wvisible on all
sidles,

TO BE UNVEILED

Before selecting the final design, the
packaging in the industry was reviewed, and
leading industrial designers were consulted,
according to Pillersdorf. The plastic materi-
al 1o be used was selected for its strength,
clarity and long shelf life. he said. Adhesion
systems were tested to insure compatibility
with both the labels and plastic. Tests 1o
determine the durability of the container in
shipping were conducted to assure the pro-
tective qualities of the new package, he said,

“With the design and dye costs already
budgeted, we will offer our new package
to other tape cartridge suppliers at an at-
tractive price,” Pillersdorf said,
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Dig this:
Your recordings and
our tape cartridges.

(We could make such
swinging music together.)

Congratulations, ITCC, on your First Anniversary...

We're doing more with
cartridges than anybody in
the tape business. But any
cartridge we make is only as
good as the lubricated tape
it loops. After 30 years of
producing high-performance
recording media for studios,
duplicators and music lovers,
you'd think we'd know how
to make a durable Mylar-
based tape that virtually
eliminates oxide and
lubricant rub-off, You'd

be right. Write for details

to Audio Devices, Inc.,

235 E.42nd 5t., N.Y.10017.

audiopak:

Your keys to the cartridge Kingdom
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WE ARE PROUD T0 HAVE BEEN APPOINTED THE JT.6/¢

L' 8 TRACK

TAPE CARTRIDGE DISTRIBUTOR FOR THE STATE OF MABAMA

AND TO HAVE TAKEN PART IN THE HISTORIC PRESENTATION OF THE FIRST GOLD TAPE CARTRIDGE
AWARDED TO HERB ALPERT AT THE MUNICIPAL AUDITORIUM, BIRMINGHAM, ALABAMA

NEL / BRA

&« v

From left to right:

Larry Finley, president of
ITCC, presenting the first
Gold Tape Cartridge Award
to Herb Alpert, A & M
Records, whose "“‘What Now
My Love' cartridge passed
the $300,000 sales mark.

Also pictured Larry D.
Striplin, Jr., president of
Nelson-Brantley Glass
Company, and

William L. Lewis, Jr.,
manager of retail operations.

NELSON-BRANTLEY GLASS CO., INC.
2213 6th Avenue So., Birmingham, Alabama 35203 Phone 328-4310

Congratulations

10
Larry Finley
and all at. ..

ITCC

on your
First Anniversary

FRED
NERENBERG

¥V & N
COMPUTING
AND
STATISTICAL
SERVICES, INC.

(Complete Accounting, Data Processing & Inventory
Service for the Record and Tape Industries)
41 East 42nd Street

Mew York, N. Y. 10017
(212) B67-2326

ITCC-12

(and we think they're
sweet on us, too)

* FOR ALL CARTRIDGES —
4 AND B TRACK

*» PRESSURE-SENSITIVE

« UP TO 4 COLORS ON
VARIETY OF MATERIALS

= AUTOMATIC APPLICATORS

* "HIT" FEATURE LABELS
FOR RECORD PROMOTION

LINEAR PRODUCTS INCORPORATED
45 WEST 20th STREET, NEW YORK, N.Y. 10011 +* Algonquin 5-2917

JUNE 25, 1966, BILLBOARD
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CONGRATULATION

that our Stereo 8 cartridges have contributed to your succes

est,most profitable tape cartridge system you can

= o = e e o o o = o

 Auto—The most complete line of 8-track automatic tape players on the Home— Plugs into existing home stereo squipment and plays the
Stereo 8 tape cartridges. It s the most completely automatic, continuous

market. The only line to offer a wide selection of models including inte-
stereo music system ever devised for the home. So simple to operate, even

_grated AM or FM Radio with FM Multiplex—solid state. Easy mstaiia
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BE SURE TO VISIT US AT THE MUSIC SHOW. SEE THE FULL LEAR JET STEREO 8
LINE, INCLUDING EXCITING NEW PRODUCTS, AT BOOTH NOS. 101 AND 102, EAST HALL

LEAR JET CORPORATION—STEREO DIVISION

=

Sl 3 X - o :

ACT NOW! Contact us for the name of your Lear Jet Stereo 8 Distributor. 13131 Lyndon Avenue * Detroit, Michigan 48227 » ’Ib?e_phﬂne (313) 272-0730
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ATTN.: ILLINOIS DEALERS

EXCELLENT PROFITS AVAILABLE
IN EXPLODING TAPE MARKET

the world’s largest producer of 4 and 8 track
stereo tape carfridges . . .

Three basic cartridge configurations:

Lear Stereo 8-track
Orrtronics 8-track
& the standard 4-track

CAR'TAPES, INC. salutes ITCC, the world's largest producer

of 8-track stereo tape cartridges, upon their Ist anniversary.

CAR-TAPES, INC,,
2017 5. Michigan Awve., Chicago, lllinois 60616

INTERESTED IN
A DEALERSHIP
IN ILLINOIS ?

Please rush details telling me how | can become a dealer
for the ITCC line of 4 & B-track stereo tape cartridges.

NAME

-

ADDRESS
CITY, STATE, ZIP—_

Use coupon, or call
(312) 842-6515

PHONE

(Signature)

Gongratulations, 1.T.G.GC.,

and best wishes for your continued success.

SHENK ELECTRONIC
and STEREO TAPE
DISTRIBUTORS, Inc.

218 FOURTH ST., TRENTON, N. J. (609) 882-1660
MIKE WYATT Sales Manager

DISTRIBUTORS OF I.T.C. C.
STEREO TAPE CARTRIDGES
FOR CENTRAL NEW JERSEY
AND NORTHERN PENNSYLVANIA

ITCC-14

wwWw americanradiohistorv com

Congratulations, Larry,
From Your

First 8-Track Distributor
%\\\\\\\\\%\\\\\\\\\\\\\\\\\\\\\\\\\\\\\ \
) GONTINUOUS PLAY 8-TRACK STERED TAPE CARTRIDGE

'\\"Lll.\'l'\\\ 'l\'\\.\"l\1\.\'\1\.\1\\1\1\1\1\-\\.»

AR RVRVER.  INTERNATIONAL TAPE
i B / GARTRIDGE CORPORATION Y~

% Over 200 Arfists

40 Top Labels
Tomorrow's New Releases

/fﬂummmmmuummumm(/ﬁ

STEREO B |

[ch INTERNATIONAL TAPE CARTRIDGE CORPORATION |

The KING OF THE ROAD

Q«\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\
CONTINUOUS PLAY 8-TRACK STEREQ TAPE CARTRIDGE

i o 1 ﬂ-.' iy —— r’

- =
- #i Wﬁrwm 3
( €

% B-TRACK
/ STERED FOR ANY CAR
(M

STEREO ="

I“'cc INTERNATIONAL TAPE CARTRIDGE CORPORATION

|3
Brings THE QUEEN OF THE HOME

\‘{\\\\\\\\\\\\\\\“\\\\\\\, AANAAMAARAANN

) X STE Tf % CARTRIE F

Ec-mrerts any hume stereo phonograph fo a ::;,,'
modern Stereo 8 tape player for better sound i

%

and easier use.

. mllllllllHlllllIllﬂmﬂlﬂﬂﬂﬂf
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Distributed in Michigan exclusively by

-\

505 Jefferson Ave. S.E., Grand Rapids, Mich.
1SSL
Electronic\Supply Cou.

14405 Wyoming Ave., Detroit, Mich.
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ITCC ANNIVERSARY ADVERTORIAL

ITCC catalog,

‘Finley Helped Market

Harold Wally of Wally's Stereo Tape City, New
York City's largest retail outlet of tape CARtridges
and players, cites Larry Finley, president of ITCC, as
having “helped the cartridge' market tremendously
by being on the ball.” Wally, whose outlet stocks
a 10,000-cartridge library, explained that ITCC came
out with new, current. releases as soon as possible,
and carried timely releases of all.types from rock 'n’
rol Ito classical. Wally’s sells 4 and 8-track cartridges
from the major duplicators.

The retailer predicted the industry would-go.both
4 and 8, although 4-track is in the lead now. This
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Home of Texas Tape Cartridge Corp., Fort Worth, has approximately 15,000
square feet of space devoted to the warehousing of over 125,000 cartridges of the
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At right, George Slaughter, president of Texas Tape Co., the ITCC warehouse,
sales and billing facility for Texas, Louisiana and Oklahoma, supervising the place-

ment of ITCC cartridges in the warehouse,

Tremendously’: Wally

means, he said, that he will have to continue to stock
a4 double inventory of cartridge-titles. He said that
compatible players were probably the eventual an-
SWET.

Technically, he said, 4-track is the superier sys-
tem, but added there were marketing advantages to
8. “We have to go with the industry.” He. called
8-track “more sophisticated.”

Wally explained that his father, Harry Wally,
had started in the auto radio business 45 years ago
and expanded to car heaters and air conditioners.
He sold the latter two phases of the business.recently

to concentrate on cartridges and cartridge players,

Among celebrated customers of Wally's have
been Sammy Davis Jr., Beatrice Lillie, Peter. Nero,
Sarah Vaughan and Bobby. Vinton. Wally also in-
stalled players in the campaign trucks of Mayor
John Lindsey and in the car of William Buckley,
his Conservative Party opponent in last year's New
York mayoralty- election:

Because of the steady increase in cartridge player
installations, Wally’s is looking for larger quarters
for its family business, which is still operated by the
elder Wally and his five sons. Harold Wally felt this
confidence in the industry’s future was warranted
by the rapid strides now being made as sales steadily
rise.

New ITCC Home to
Showcase All
Available Playbacks

ITCC has completed negotiations to move ils
general offices to the new ITCC Building located
on Fifth Avenue between 52nd and 53rd streets in
New York City. The firm expects to be in its new
quarters by Aug. 1.

ITCC will initially occupy 8,500 square feet of

space, with plans for acquisition of additional space .

as it’s needed. The administrative, sales, productien,

bookkeeping and billing will be housed under one
roof.

In addition, there will be a large showroom which
will display every available automotive and home
tape playback unit on the market, according to ITCC
president, Larry Finley. The showroom will be open
to the public so that it can see and compare all the
various systems and sets.

Finley stated that he feels “this will make the
ITCC Building the stereo cartridge center of Ameri-
ca.,” Finley also stressed that ITCC is not in the
business of selling units and that its sole function is
to supply distributors with stereo tape. cartridges in
all configurations.

All manufacturers will be invited to display their
sets as well as to supply literature so that the hostess
who will be assigned to the showroom will be able
to give a fair and unbiased demonstration of all types
of units.

Glass Firm to
Distribute ITCC Line

The Nelson-Brantley Glass Co., a firm distrib-
uting automobile glass for Ford and Chrysler in
Birmingham, Ala., has signed an exclusive agreement
with ITCC to distribute the ITCC 4 and B-track
CARtridge lines in Alabama. Nelson-Brantley, who
has been distributing and retailing playback units
for some six months; has five branches in the State.

According to Larry Striplin, president, the com-
pany entered the cariridge market because of its
natural association with the automobile industry.
Nelson-Brantley, who will stock the complete line
of the ITCC 4 and 8-track cartridges, also will
market the cartridges in its own stores,

California Auto
Radio Reports

‘Fantastic Success’

A great booster for ITCC-duplicated product is

California Auto Radio, operating at the automotive

parts department level in chain stores,

“Believe it or not, we've had fantastic success
with every piece of music Larry Finley's given us,”

said the company's president, Bob Maniaei. “The.
reason? Maybe. it's our enthusiasm. Maybe we're -

ordering 'correctly.”

Whatever the ‘reason, California Auto Radio has:
struck paydirt as an ITCC distributor. Tape CAR-

tridges hav:ofiven the seven-year-old company the
“greatest product to hit the automotive sound field
ever,” Maniaci said. "I believed that stereo would
never catch on,” the distributor said. “We had been
selling a car record player by ARC, and now that
they're making cartridge players, it's opened our
eyes to the potential of this industry.”

A conservative guess by Maniaci is that he places
between. $20,000 to $25,000 in orders with ITCC
each month. “Larry’s got more going for him than
anybody—his ability to promote, secure new labels
and move quickly.”

California Auto Radio covers the State of Cali-
(Continued on page ITCC-2T)
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Finley’s Foresight
and Industry:
Hailed by Malamud

Jules Malamud, executive secretary of the MNational
Associationr of Record Merchandisers, commended
ITCC's Larry Finley for foresight in recognizing the
potential of the CARtridge industry, and for his con-
tribution to the growth of the field. Said Malamud:

Larry Finley ‘is without a doubt one of the fore-
most names'in-the tape cartridge industry. His fore-
sight 'in seeing.the great possibilities of the tape car-
tridge, his industriousness and determinatiomr in bring-
ing the tape cartridge to the attention of the record
industry, and his leadership in effecting widespread
distribution of the product, are to be commended by
every member of the industry.

While others were reluctant to act, and adopted a
wait-and-see attitude, he realized the tremendous
potential in the field, and envisioned the opportuni-
ties which tape cartridges offer the record manufac-
turer, wholesaler, and retailer, as well as artists, mu-
sic publishers, and writers.

“His company was the first representative of the

www americanradiohistorv com

tape cartridge industry to become a member of
NARM, and with his aid, we are now proud to num-
ber the most important names in the industry on our
membership rolls.”

Lou Capone Named

ITCC has split its sales division into two
separate units. The Music Distributor Sales
Division will deal specifically with the rec-
ord industry and.its outlets, while the other
branch's primary concern will be automotive
parls distributors and electronics field.

In conjunction with the separation, 1TCC
has appointed Louis Capene as national
sales manager of the Music Distributor Sales,
Division. Capone, a veteran of 18 years in
the record industry. will report directly to
Jerome Pillersdorf, director of 'marketing.
His experience covers the areas of produc-
tion, sales, development and ad&r. Capone
is credited with discovering Vic Damone,
Tony Bennett and Alan Dale.

JUNE 25, 1966, BILLBOARD
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Why 12 Candles on
ITCC's First Anniversary ?

2 " ol 10 vsnmen ta sssnd 10 . bla s |
aralic we va ornw 17 vaarc in e /7 | | [ ol
.. necause weve orown 1Z years In just 1Z montns!
In one short year International Tape Cartridge Corporation has become the world's leading
source of four and eight-track stereo tape cartridges. ITCC cartridges account for more than
50% of those now being sold.
This achievement could never have come about without the right labels, the right selections,
the right distributors, and the right dealers. ITCC also extends its gratitude to Billboard for
its outstanding work in pioneering the promotion of the entire tape cartridge industry.
Sincere thanks from ITCC!
-l points the way @

u JUAN. _NaN. ¥
Wil %y’! N \j{#
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BIGGER THAN BOTH OF US

Int‘emational Tape Cartridge Corporation,
the world’s largest source of four and eig]
track stereo tape cartridges, has the most
extensive line of product currently available
for the industry. It is in effect, a manufactur-
ing “one-stop” because it is a single source
of over 60 famous record labels.

ITCC offers the three basic cartridge
configurations: Lear Stereo 8—eight track;
Orrtronics—eight track; and the standard
four track. On top of that you can choose
from more than 1,800 current and standard
best sellers . . . featuring over 300

favorite artists.
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SMILE . . . AND THEN CALL
YOUR LOCAL DISTRIBUTOR

INTERNATIONAL TAPE CARTRIDGE CORPORATION
HAS THE PRODUCT AND THE SALES AIDS . . .

INTERNATIONAL TAPE
*T C C CARTRIDGE CORPORATION

. 1290 Avenue of the Americas, New York, N. Y.

[ ] Please send me the name of my nearest ITCC Distributor.

| ] As an established distributor | am interested in details

concerning the ITCC line of 4 & 8-track stereo tape
cartridges.

]

Name
Address
State

.’--------\

———---------------_--~

e -

[] DEALER
] DISTRIBUTOR
(] EXPORTER

Check Industry . . .
[ ] RECORD

[] AUTOMOTIVE
[] OTHER

N ., e e e -

~-------------------I’--n

"LDOK, MA, A STERED
HELICOPTER"

INTERNATIONAL
TAPE CARTRIDGE
CORPORATION
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‘ITCCs Growth
Pacing Industry’:
Lear’s Jim Gall

With Lear Jet working on its second million tape
CARtridge order for ITCC, Lear's Director of Mar-
keting for the Stereo Division, Jim Gall, cited ITCC's
growth as pacing the entire cartridge industry.

Gall looked back on the days when ITCC
president, Larry Finley, was hesitant about placing
a large order for the B-track cartridge. With an
uncertain market, Finley did, however, buy a large
quantity in order to take advantage of a more
favorable price rate. Some nine months later, sales
to Finley had exceeded 1,000,000, according to
Gall,

ITCC and Lear Jet have worked closely from
the start. Gall said that his company, pioneer of the
8-track continuous loop cartridge, needed a wide
selection of recorded material, and that ITCC needed
a wider distribution setup. The result, of course, was
a healthy boost for both.

“We are just as proud of the growth experienced
by Larry Finley as we are in our Stereo 8 units.
And this growth is indicative of the entire industry,”
he said. Lear distributors today handle the complete
ITCC line.

ITCC was among the first companies to fully
endorse the Stereo 8. The system was developed
by Bill Lear after seeing the 4-track equipment.
Intrigued with car stereo, Lear sought to develop
a process which would contain enough trackage for
a double album. The Stereo 8 cartridge as developed
can play up to 80 minutes of continuous music.

Gall said the company anticipates manufactur-
ing 100,000 cartridges per day for the industry as
the car stereo market grows. He predicted some 20

million 8-track cartridges to be produced by. the:

end of the year.

‘West Coast Is ITCC’s

Boom Country’: Junge

ITCC's voice in the West iy Clarence Junge, a
former Autostereo executive;, who. has championed
the Larry Finley operated duplicating company since
Dec. I, 19465,

The company's Western sales outlet had formerly
been under the umbrella of Universal Associates,
which also represents the Taiko line of CARitridge
players. But due to the press of exploding business,
Tunge separated ITCC from Taiko and now operates
the duplicating firm's sales office apart from any-
thing else.

The sky appears to be the limit for ITCC

product, Junge said proudly. “We're billing an.

average of $200,000 a month in West Coast busi-
ness,” Junge said in his Westwood Boulevard office.

When ITCC firmlyv establishes a West Coast
duplicating facility sometime this summer, Junge
believes the “volume can easily be $500,000 a month."
Business is predominantly 4-track, although. the
company iy “filling a lot of pipelines with 8-track
material,"

Sixty per cent of ITCC's Western sales are in
the 4-track configuration. It's easy to sell cartridge
tapes in this part of the country, Junge explained,
hecause the medium has had so much exposure.
Tunge estimated there are 500,000 4-track players

in the West alone. Four-track is moving: right - off
the shelf, he said.

Junge said his firm sets up distributors who then
set up their dealers in a pipeline operation. Ford
has  produced about 75,000 cary with 8-track
players, according to Junge, who says 45 per cent
of these autos are in the Wesr,

Los Angeles is ITCC's strongest Western market.
The State of Texas is second, and San Francisco
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Advance Stereo, Fort Worth, takes ITCC and Lear Jet
uniis to dealers in areas serving in Texas. lis tapemobile
is Greyhound Bus converted into traveling showroom.
Truck is manned by sales staff calling on record, auto-
motive, and electronic dealers who are given demonsira-

tion of Lear playbacks and ITCC: tapes, (L.-r.) James
Snyder, sales manager of Advanced Siereo, and Roland
Brucks, general manager of the company, demonsirate
an ITCC cartridge to a potential customer.

Duplicating for Orrironics System.

For Orrironics an association with ITCC has

meant two things, the availability of the extensive .
ITCC music catalog and a contract for duplicating.

this catalog in the Orrtonics 8-track horizontal tape
CARtridge. Joseph Meidt, sales manager for Orr-
tronics, a: subsidiary of Champion Sparkplugs, ex-
plained that- originally ITCC handled duplication,
but, when the merchandise.could not be duplicated
fast enough, ITOC contracted for Orrtronics to
duplicate titles in eartridges with the Orrironics
horizontal configuration. Duplication is handled
under ITCC's supervision.

While formerly the product was shipped to ITCC
for distribution, now the finished pieces are ware-
housed by Orrironics with I'TCC provided a daily
record of production. Shipping to Orrtronics and
ITCC dealers .is done from the Orrtronics ware-
house. Orrtronics has opened sales offices in Atlanta
and Toledo and plans offices for New York City.and
Los Angeles. These offices-will handle district sales,
warehousing, warranty service and will be training
centers for salesmen and dealers.

Meidt complimented- ITCC for a marked im-.

provement in masters, both in type and quality of
music. With a new catalog of about.200 ITCC titles
set for distribution; Meidt explained that about eight
of these titles are released a week for Orrironics:
duplication. The majority of available Orrtronics
8-track tapes are ITCC selections.

Orrtranics, which has ‘manufactured mainly - car
players, plans a fall release of an AC home -umt-
for the Christmas market. Distributed nationwide,
Orrtonics customers include W. T. Grant, White
Trucks, Sears, Roebuck and Allied Radio. Two other
national chains also are marketing Orrtronics players
under their own labels.

Meidt noted: that sales of Orrtronics products
had increased so much recently that the spring and
summer figures should top Christmas and the first
five months of this year. Where the company was

moving from 50 to 75 units a day,.the figure-nowis -

about 200 a day. The goal is 750 a-day by the end
of the summer. Meidt said quality control was the:
firm's only limiting factor. The business rise also
means .a rise in the profitability of the two-year-old
Orrtronics-ITCC relationship.

rounds out the top three sales areas, Junge said.
“In April we sold $250,000 in Texas alone,” Junge
said, “when we set up George Slaughter of Texas
Tape.”

What are ITCC’s major Coast accounts? In Los
Angeles: Privilege Distributors, United Tape, Record
Service and Taiko Corp.; in San Francisco: Western
Tape and Calectron; in Quakland, Pic-A-Tune; in
Washington, Sea Port Tape Outlet, and in Seatitle,
Stan Jaffe.

Junge's concept is “to sell, sell distributors.”
When you get an order, you direct it 1o the nearest
distributor, he explained.

The toughest problem facing the Coast office is
“filling orders,” Junge admitted with a sh}ug. This
problem theoretically will be eliminated once a
duplicating facility: in California is acquired, In
some cases, Junge is running a month behind in
providing product.

The association with Finley has been greatly
rewarding for the Western representative, he said.
ITCC product is prominently sold throughout the
area, and the company has a solid footing in the
marker place. It is enthusiastic abour its early success,
and eager 1o meet the challenge of tomorrow's
demands.

wwWw americanradiohistorv com

California Auto.

Radio Reports

‘Fantastic Success’

(Continued from page ITCC-16)

fornia with five salesmen. They sell ITCC cartridges,
plus playback equipment and a line of unique
accessories such as speakers which glue onto the
car door, and-may even be used as cartridge recep-
tacles.

California Auto has been selling cartridge equip-
ment and tapes for three years, working exclusively
through chain store auto departments, By using this
line of marketing, Maniaci acknowledged that a.
problem exists in working with nonmusical sales
help.

The toughest problem is explaining to an auto
parts salesman who personally enjoys classical - music
that he should buy rock 'n’ roll. Maniaci said. that
the record departments are the logical places~for
cartridges because their personnel are far more
aware of the music they sell.

However, the auto parts salesman enjoys talking
about music. In the long run, nonetheless, cartridges
on the chain-store level will wind up in the record
department, Maniaci believes.

His firm sells to such key chain accounts as
White Front, Unimart, Pep Boys, Lucky Auto,
Saveco, Serve-Mart and Discofair, among others.

ITCC-21
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STEREOS
DISTRIBUTOR FOR

\i"x
NORTH mec:r!lmJA

————3p—>

..-"' i"' l.l

& LEAR JET
Al STERED 82

TAPE PLAYERS

FOR EASTERN
NORTH & SOUTH CAROLINA

CAROLINA

SALES CORP.
P. 0. BOX 404
GREENVILLE, NORTH CAROLINA 27834
TEL.: AREA (919) 752-3143

20,000

STEREO TAPE
CARTRIDGES

IN INVENTORY AT ALL TIMES
4 & 8 TRACK

ITCC « DECCA  MERCURY
MOTOWN e RCA ® MUNTZ

® Complete Line of Lear Jet B-Track Products
MANUFACTURERS REPRESENTATIVE & DISTRIBUTOR

® Symphonic Radio & Electronic Corp.
® Ross Electronic Corp.

® Tenna Manufacturing

20 Years of Experience and Top Sales in Home
Entertainment Products and Custom Auto Radio Stereo
Cartridge Tape Players

Offices, Display Rooms -+ Warehouse With Complete
Installation Facilities, Factory Trained Personnel

4217 BAUM BOULEVARD
PITTSEURGH, PENMSYLVANIA 15213

%

Phone 621-1816 - 621-1817 (Area Code 412)

O | Juck, 1. Suanls od, Conpary,

NEW STATE RECORD

AND TAPE DISTRIBUTORS

YOUR SOURCE
FOR THE FINEST
IN RECORDS
AND TAPE

4 and 8
TRACK TAPE

GARTI?IDGES

and distributor of

AMPEX TAPES

NEW STATE
RECORDS & TAPE
DISTRIBUTOR

1055 E. 28th St., Hialeah, Florida (305) 691-5161
Morty Marks, Mgr.

MAIN LINE

RECORD SERVICE
OF FLORIDA

rrrrrrrrrrrrrrrrrrrrrr

AURA SONIC
RCA VICTOR
DECCA
MUSICAL TAPES

Distributor of

8 TRACK
TAPE CARTRIDGES

and Exclusive

LEAR JET

DISTRIBUTOR
For the State of Florida

MAIN LINE

Record Serviee
54 N. E. 181zt St., P. 0. Box 3620
Miami, Fla. (305) 621-3694
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In
Connedficut
and Western
Massachusetis
It's

EASTERN

RECORD DISTRIBUTORS

360 Tolland Street
East Hartford, Connecticut
Phone area code 203—289-7431

For

Subsicary of Dextra Corporata

4 & 8-TRACK CAHTHIDGE TAPES

And

LEAR JET STEREO 8
CARTRIDGE MACHINES

For
AUTO BOAT
HOME AIRPLANE

SPECIAL FOR

LARRY FINLEY'S
ITCC ANNIVERSARY

STEREQ
IN YOUR
CAR

MONO TAPE CARTRIDGE PLAYERS
INSTALLED COMPLETE

$39.95

STEREQ TAPE CARTRIDGE PLAYERS 579.95
INSTALLED COMPLETE

OVER 10,000 STEREO TAPE CARTRIDGES IN STOCK

= Autostereo * Muntz-Stereo Pak
= ITCC & & B Track * Porta-Tape
* Lear Jet Stereo = Aura Sonic
* RCA Victor Stereo 8
Send for Free Tape Catalog and Literature.
Stereo Tape Cartridges, Stereo Tape Cartridge Players for:
Car = Boat = Home = Office and Plane

SALES e SERVICE e |INSTALLATIONS

Z()g[h, '§ STEREO TAPE CITY

Est, 1922 550 West S54th Street
{Between 11th & 10th Aves.)

(Area Code 212) JU 2-6118 Mew York, N. Y. 10019
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Tune up

your car with
Bach or Basie.

€-503 CUSTOM CRAIG CAR-STEREQ

......

e

s

OR THE VENTURES.

Next to your favorite person, Craig Car-Stereo is
about the neatest thing you can put in your front
seat.

Whether your car's a sophisticated compact, a
tiny swinger from the old country or a gun boat,
Craig Car-Stereo will bring it alive with the sound
of precision-separated, superb-fidelity stereo.

With Craig's “custom' unit you've got the best
engineered Car-Stereo on the market. 4-tracks.
Dual-heads. Handsome, retracting dust cover to
keep the heads dust-free. Capstan drive. 16 watts
of power. Compact, all-chrome finish.

Your Craig Car-Stereo dealer's got a huge
library of continuous-loop tape cartridges, too.
If you don't dig the Count, Bach or The Ventures,
how about putting your favorite show on the road?

See your Craig Car-Stereo dealer for a tune-up.

CRAIG DISTRIBUTORS
STATE OF OHIO AND WEST PA.

DISTRIBUTOR

COMPLETE CATALOG OF
4 & 8-TRACK
STEREO TAPE CARTRIDGES

MOBILE STEREO
OF OHIO

5141 Pearl Road at Brookpark
Cleveland 44129
(216) 741-3134
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NEED AN 8-TRACK. 14"
TAPE DUPLICATING

SYSTEM?

JUST ASK US!

Ever since the first 8-track, 4" Tape Duplicating
System using a 1" master was delivered to ITCC by
Lang Electronics last November, the audio tape world
has not been the same. Remarkable products such as
the Lear Jet B-track stereo tape players have been
introduced into the automaobile and now Delco is get-
ting on the 8-track bandwagon. Muntz is contemplat-
ing manufacturing 8-track stereo tape players for home
use and other major manufacturers are promising
8-track players for boats, trailers, office and, of course,
the tremendous home market.

Lang Electronics is proud to have played a vital part
in this tape player revolution by having originated and
developed the first 8-track, 34" Tape Duplicating Sys-
tem using a 1" master. Today there are a total of eight
tape duplicating plants now in operation...all using
Lang Electronics equipment. And additional orders for
Lang 8-track Tape Duplicating Systems have been
placed by forward thinking tape duplicating compa-
nies who are getting the jump on the rapidly growing
tape cartridge market.

The Lang Tape Duplicating System is built around
the standard Ampex 300 tape plate. Controlled from a
single source and, starting with 2-track 14" master
tapes, four 2-track playback machines feed into an
8-track mastering recorder. The resulting 8-track mas-
ter is then used on the duplicator. The solid-state
electronics, master, bias amplifier and controls are
installed in a single housing with the master playback
deck. '

ATTEN.: Dealers,

EXCELLENT PROFITS
AVAILABLE
IN EXPLODING
TAPE MARKET

rs corporation the world's lﬂfgﬂﬁt pro-
ducer of B-track stereo tape cartridges . . .

Subsidiary of Dext

We stock the Lear B-track cartridge system. We
stock the entire library of ITCC B-track stereo tape
cartridges.

J. H. Martin (Music Distributors)

salutes ITCC the world’s largest producers of
8-track stereo tape cartridges upon their

1st Anniversary.

INTERESTED IN A DEALERSHIP?
Use coupon or call (312) VI 2-4440
J. H. Martin {(Music Distributors)
2419 S. Michigan Ave.

Chicago, lll.

Rush details telling me how | con become n dealer for the
ITCC line of Rmck steréo tape cortridpes ond the Lear
M-trinck cartridge sysiem,

NAME

ADDRESS

CITY, STATE, ZIP

A . T T R - (.
O S e e e

(Signature)
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We here at Lang Electronics are confident that we
have achieved the ultimate recorder for the recording
industry. The 8-track " tape copies are of superb
quality, contributing immeasurably to the tremendous
success the Lear Jet B-track stereo cartridge players
are enjoying.

If you're planning to get in on the ground floor now
of the rapidly mushrooming cartridge tape industry
contact us today!

FOR COMPLETE DETAILS AND NEW LANG CATALOG, WRITE
LAN ELECTRONICS INC.
907 FIFTH AVE, N.Y. 10017

For all your audio needs—LOOK TO LANG!

WE ARE

THE DISTRIBUTOR
OF THE MOST

COMPLETE LINE OF

4 TRACK
TAPE
CARTRIDGES
OF

WE ALSO
DISTRIBUTE
8 TRACK

COMPLETE INSTALLATION FACILITIES
FOR CARTRIDGE TAPE PLAYERS

WALANDER
DISTRIBUTORS

Rear of 2928 M. Street, N.W.
Washington, D. C. 20007
Phone (202) 965-3366
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ITCC ANNIVERSARY ADVERTORIAL

Sales Spur Metro Expansion to LA, Chi

Metro Distributing of New York plans to expand
its tape CARtridge operations to Chicago and Los
Angeles, This is based upon its steadily increasing
business in the New York-Newark area. The disk
distributing firm, which only carries ITCC 4 and
B-track product, is a wholly owned subsidiary of
MGM Records.

Irv Stimler, director of branch operations for
Metro, explained it was distributing cartridges to a
growing number of locations with about 125 outlets
here currently being supplied. Stimler, noting that
Metro had been in the cartridge business with ITCC
for only six months, said the 125 figure represented
about one-third of the Metro record outlets and was
on the upswing.

About |5 to 20 owlets are nonrecord stores,
such as photography, jewelry and appliance shops.
To keep up with demand, Metro plans to test market
an 8-track sterec MGM home playback unit, which
will be manufactured by Talon Zipper Co. of Pitts-
burgh, but has not announced its definite plans on
that score,

Stimler thinks B-track is the future of the car-
tridge field, noting that where sales originally were
overwhelmingly 4-track, they now were 4-1 3-track.
The business was increasing, he said, not only be-
canse of more widespread player sales, but because
people with existing units were increasing their tape
libraries, He said that his firm’s tie with ITCC, how-
ever, miakes Metro fully prepared to service the ex-
panding market.

TelePro’s Mulcahy Traces ITCC Growth

In February 1965 Bill Mulcahy met Larry Finley
at the Beverly Hills Hotel, The resulting relationship
has paid off both financially and personally.

Recalling the prearranged meeting, Muleahy,
president of TelePro, noted that he was “very much
impressed™ with Finley, president of ITCC. Mulcahy
said, "1 was impressed with his knowledge of the re-
cording industry and his dynamism, but mightily
umimpressed with his finances.”

However, Mulcahy is now a main supplier of
4-track CARtridges for ITCC and expects to provide
it with 8-track cartridges in the future as TelePro
expands.

TelePro's first contract with ITCC last June
called for 3,000 pieces a month, By November, this
figure was 1,000 a day and by January 3,000 a day.
TelePro last month signed a contract with Stereo
Devices, which supervises ITCC duplication, for
250,000 blank cartridges to be shipped this month,
Referring to the growth of TTCC, Mulecahy said,
“The only thing that can hold Larry back is my

ability 1o manufacture,” Mulcahy explained that
TelePro, which manufaciured a total of 650,000
cartridges a month currently had more than 700,000
back ordered,

The industry growth also means expansion for
TelePro, which only had I8 pgirls in its factory in
September 1963 when Defiance Industries bought
the Cherry Hill operation from Teleprompter Corp.
An additional 120,000-square-foot plant about a mile
south of TelePro’s current location is slated for con-
struction soon 1o iry to meet the demand in both
plavers and cartridges.

TelePro has manufactured a 4-track mono play-
back, PortaTape, which is sold under private labels
by Borg-Warner, B, F. Goodrich and Montgomery-
Ward, plus other firms. Mulcahy said TelePro cur-
rently was “overwhelmed” by the favorable reaction
to a low-priced 4-track mono playback for the
younger set, which will retail for from 520 to 530

Mot only was a successful business born in the
Beverly Hills Hotel meeting, but a strong friend-
ship as well, Mulcahy values both,

‘CARtridges Made Catalog Valuable’: Norman

“I never dreamed tape would be as big as it has
become.” asserted GNP Crescendo Records' presi-
dent Gene Norman, who is proof that CARtridges
transform a small label's catalog into actively selling
product.

“Cartridges have made my catalog valuable,” he
said. in his office on the Sunset Strip. “We're selling
Latin and jazz stufl . . . racks had eliminated cata-
log merchandise. All they wanted were hits. But here
we have tape acting like a cat with nine lives.”

Morman admits he has albums which stopped
selling completelv—they are cold items—but in
cartridge form through his affibation with I'TCC
{and two other firms) are selling 1,000 copies a year.
"When vou have 100 of these albums it means
something,” the gray-haired ex-disk jockey and night-
club owner said.

“It's delightful to see that marvelous old stuff
which vou cant give to the racks selling. We're

lucky that a lot of our product is instrumental which
seems 1o very popular with cartridge buyers.” Among
the cartridges moving are items by such powerhouse
Latin performers as Rene Touzet., Machito, Joe
Loco., Tito Puente and Eddie Canno. Norman calls
their brund of music “pop Latin.”

Morman believes one reason for the movement of
his catalog s that tape customers are older, sophisti-
cated and their tastes parallel the kinds of records
he's produced during his involvement in the record
industry as a manufacturer.

I'TCC i1s right on top of Crescendo’s new releases,
adding a spark of freshness to the stabilitv of cata-
log fare, Norman said. Eventually, the cartridge
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pipeline  will become saturated with adult mer-
chandise, then Norman foresees teen-age product
playing a dominant role as it currently does in the
record business. ITCC's representation in the teen
market from its beginnings has enabled the firm to
maintain a4 respected position in the teen area,
Norman said,

MNorman has been with ITCC nine months, and
the company hoosts his B-track packages. “"Frankly,
I cannot foresee marketing my own cartridges,”
MNorman said. 1 prefer staving with duplicators.”
Why? Because of their facilities, convenience in
having someone else handle the admimistrative prob-
lems and receiving rovalty checks without having to
pay out money against it, Norman said.

The executive believes that as labels pull away
Irom custom duplicators and go into their own
operations, the small companies like Crescendo will
gain greater significance with the duplicators,

“Ta me. dunlication is like a foreien deal, I'll
zive them the product and let them run with it
Lids wiy | can uevole al my ime 1o producing,”

During the next calendar year, Crescendo’s car-
tridge sales at retail should account for 25 per cent
of the company’s gross business, Norman estimates.

Norman has been friends with Larry Finley,
president of I'TCC, for 20 years. "Larry followed me
on KFWB,” Norman recalled, referring to the broad-
casting aspect of Finley's rip-roaring career. “'I was
on from 10 to midnight and Larry was on
from midnight to 2 am.” He did a celebrity in-
terview show [rom a restaurant, This relationship at
the Los Angeles radio station occurred in the 19507

www americanradiohistorv com

Imagination, Drive
Pay Off for
Chicago’s Peter Guchi

Peter Guchi's Stereorama in Chicago has been
wholesaling CARtridge lines only since April 4, but
in this period has established nself as top Midwest
distributor for several player and music lines,

In music, for example, Stereorama is the regional
ITCC distributor, and is busy setting up accounis
throughout the Midwest for the line.

“In handling players of all types and all the
music that is available,” Guchi said, “our policy is
personalized treatment and perfect installation. We
have found that 7 out of 10 people bring back cus-
lomers,

Guchi is among the most aggressive cartridge
player salesman in the country. The other day he
sold a player and music to a truck driver who had

stopped his rig at a red light in front of Guchi's
establishment,

CGiuchi has just merged the retail branch of
Stereorama with two other Chicago cartridge outlets,
International Music Systems and Tape City. The
combined company is called Stereo City and the
firm will soon launch a local consumer advertising
drive with full-page announcements in the sports
section of the daily Sun-Times followed by a radio
campaign,

In addition to ITCC, Guchi disiributes and re-
tails the Motown, Jay Electronics, TDC Electronics,
Pickwick, Telephone Dynamics and Musictapes
catalogs.

Guchi handles the Lear 8-track unit with sug-
gested $119.50 retail, and the Lear home deck sug-
gested at $79.50, In 4-track, Guchi moves the Muniz
models priced from $67.50 through $99.50 (with
four speakers installed), the Automatic Radio unit
al $94.50 (with two custom speakers), the Automatic
Radio home deck ($99.50), the Trans-World line
(see Billboard, June 11}, and has just picked up the
A.R.C. Electronics “filtered music™ unit with $119.88
suggested retail. Each player is delivered with two
free tapes,

“We're moving some 50 players per day,” Guchi
said. “And I see another pattern developing. People
are walking in with players onder their arms they
bought elsewhere to ask us to install, And we're
glad to, for we'll land them as music customers.”

Guchi's schedule of suggested retail prices for
his accounts—and the prices he holds to at retail—
are $6.95 for stereo 8-track (ITCC has just gone up
a dollar) and $5.98 on all 4-track lines.

Recently Guchi installed on trial a stereo player
in a tour bus and the company used the bus to take
nuns from a Catholic high schoel on an outing.
The nuns raved so about the music that the bus
company has ordered stereo players for all 92 of
its units.

“And there’s another field opening up,” Guchi
said, “That’s taxis, I installed a plaver on trial in
one ¢ab, and tips increased remarkably,”

And he added: "“I've got a friend who runs an
ambulance service. I've almost talked him jnto
equipping his units with stereo music.”

hefore the rock 'n’ roll era. “You want to hear
another funny coincidence?” Norman asked. “Finley
hired me to emcee a TV show that was the Ffirst
record show on Los Angeles television when there
was only one station on the air, KTLA. The show
was ‘Gene Norman's Music Room’ and it was on
the air in 1947, It was a weekly half-hour and we
had record acts as guests. All | remember now is
that the lights then were so hot, one would be
drenched when the show was over.” Finley had
hired Norman in Norman's capacity as a representa-
tive for the ad agency handling the show,

Now, the two are back in a business venture.
Cartridges have become such a plus faclor for
Crescendo that NMorman has nothing but optimism
tor is arrival.
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Profile: Larry Finley
(Continued from page ITCC-6)

aircraft factory. Finley was able to import 2,000
alarm clocks, advertised them at $2.95. The store
wah mobbed. The Life magazine headline read:
“Alarm Clocks—Anxious Customers Stampede to
Buy Them in Burbank.”

Twelve hours after his service induction, Finley
was rejected and reclassified back to 4F. He came
to New York, formed Finley Enterprises to enter
the watch import business. While there, he met
an old friend, Herb Gordon, a former Syracuse
drummer, who now was with the William Morris
Agency (Gordon later joined the Ziv Co.).

*Gordon sold me on going into the radio tran-
scription business,” he says. “Among the shows |
built was the transcribed version of the *‘Myrt and
Marge' soap opera.” The show had been a highly
successful live series, but was taken off the air when
Marge, the daughter, had died suddenly, Myrtle
Vail had refused to come back on the air with a
substitute for her daughter. Finley convinced the
bereaved mother that the transcribed program would
serve as a living monument to her daughter’s
Memory.

Another series, “Flight With Music,” featured
Desi Arnaz as a single (he was then a member of
the Cugat band), Victor Borge (Finley paid him $50
per show), and Marion Hutton, among others.

~ The Finley Transcription Co. concluded a tie-in
with Philco in 1943 whereby Philco approved the
use of its co-op ad funds for the transcribed shows.
Toward the end of 1943, the firm had 11 programs
on more than a 1,000 stations.

In 1944, he moved his company’s headquarters to
Lps Angeles. With his friend Clinton MeKinnon, the
Finley-McKinnon Broadcasting Co. was formed to
build Station KSDIJ in San Diego.

While involved in San Diego, he leased Mission
Beach Park, including the ballroom, from the city.
“"We would serve as many as 250,000 servicemen,
selling hot dogs and Cokes for a dime, and admis-
sion at a dollar,” he recalls. “At the same time, |
bought the Trianon Ballroom in downtown San

Diegu.'li
Exclusive booking arrangements were then the

custom, and Finley found it almost impossible
o get the top drawing bands into his ballrooms.

He went into partnership with the Dorsey Brothers
at the Casino Gardens in Santa Monica, which
the Dorseys owned. Although both Tommy and
Jimmy were booked by MCA, he was able to pet
them to work for him. He initiated “swing shift”
dances on weekends for defense workers, and all
three ballrooms enjoyed a thriving business.

At this stage in Finley's career he was involved
in ownership of the amusement park, a radio sta-
tion, his transcription business, three ballrooms, a
jewelry store in Torrance, Calif. (Gary's), and had
bought a stuffed fruit business.

By 1946, Finley was convinced that if he were
to remain in the ballroom business, he would have
to have access to more lop name bands. That year,
he filed a $3,000,000 suit in Federal District Court
against MCA, charging the booking agency with
“unlawful restraint of trade” under the Sherman
Antitrust Act. He charged MCA had an exclusive
arrangement with his competitor and therefore his
aan Diego Mission Beach Ballroom could not buy
the bands it wanted. The jury awarded Finley ap-
proximately 565,000 in damages.

in 1950, Finley formed the Progressive Broad-
casting System, “but my timing was bad. In Jan-
wvary 1951 1 woke up one morning to find 1 had
lost $500,000 of my own money. | was wiped out.

He remembers that lean period clearly. “At
this time, | was on the Friars Club board, sitting
with all the top people of the entertainment business,
but 1 was pumping gas in San Fernando WValley
for $60 a week from midnight to 6 am. No one
knew of this in Hollywood until one morning
Jack Broder, who owned the film production com-
pany, Realart Pictures. drove in for gas. He was
shocked. He had seen me at a Friars board meeting
only a few hours before."

Broder had Finley come to his studios, and as-
signed him to co-produce the “Bushwhackers” film
with Herman Cohen. When the picture opened at the
Pantages, Finley asked Harry Maizlish of KFWB
to favor him with a few plugs. Out of this grew
Finley's long association with the station. It began
with a remote from the King's Restaurant on Santa
Monica Boulevard where Finley interviewed celeb-
rities and spun records from midnight to 4 a.m.

After three months at King's, Finley opened a
small restaurant, M.O.P. After a vear and a half,
he moved M.O.P. to the location adjoining Mo-
cambo. While at M.O.P., CBS’ Jim Aubrey came in
to ask Finley to do a TV series on KNXT.

CARfridge industry now has its counterpart to the
disk business’ Gold Record award for a top seller.
ITCC's Larry Finley presented Herb Alpert with a
Gold CARtridge Award for A&M’'s “What Now My
Love." ITCC sold $250,000 in cartridge versions of
the album.

The TV series continued simultaneously with an
expanded KFWB schedule. Finley existed on short
naps in the morning and afternoon during that time.

In 1960, after a serious illness, he was forced
to give up his activities. He went to work for Tops
Records as vice-president in charge of sales, and
from there, moved to Dot Records as director of
special sales. In September 1963, he came to New
York as director of MGM-Verve's special sales,
handling premium business. After a year, he left
MGM to become a consultant to Autostereo.

He then formed Finley Industries with offices in
New York. “With limited capital, I put every penny
I had and could borrow in making advance pay-
ments lo record companies. [ talked to an average
of flive people a day to get financing so that I could
acquire more libraries, but could find no takers.

“In June of last year, I met Earl Smalley, chair-
man of the board of the Dextra Corp. of Miami,
Fla. He had me form ITCC which was acquired
by Dextra, and gave me the necessary financing
to get into production.” The rest is history. One
thing is certain: Finley is tackling the cartridge
industry with the same drive and determination
which marked his career to date.
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CARTRIDGEN

one of
LARGEST STOCKS IN THE SOUTH

Saiuribaiy ! Deelia Curpotatims

Serving

- LOUISIANA
» ARKANSAS
- TEXAS
- MISSISSIPPI

All orders shipped same doy received

.742 o[:lﬂfdﬂﬂ C;I:rm an
ity

(Factery Distributor of Famows Mame Products)
705-713 W. Califarnia

Ruston, La
4 Telephone 255-0286
 Area Code 318

(Collect calls accepted on orders of
24 or mare ITCC Tape Cartridges)
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Missouri & lllinois Dealers
CASH IN ON THIS FAST GROWING MARKET

ITCC 8-Track Stereo Tape Cartridges, designed for use in
the Lear Jet Stereo 8 configuration as adapted by FORD
MOTOR CO. and CHRYSLER-MOPAR. Only ITCC produces pre-recorded

tapes for all three cartridge configurations.

World's largest producer of—

8 TRACK STEREO

Tape Cartridges
AT OR NEAR LP PRICES!

For Dealership in Missouri or lllinois
Phone 315 VE 2-6000 or write . . .
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8-Track Stereo Tape Cartridges.
NAME

ADDRESS

INTERSTATE SUPPLY COMPANY
St. Louis, Mo, 63116

(Record Dept.)

As an established dealer, | am interested in details concerning the ITCC line
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IN BUFFALO
tImd Vicinity
1S

for distribution of

®_LEAR J.ED

C_S7EREO 5 _ 2
]
CUSTOM FM/AM RADIOS

L
AURA SONIC
CARTRIDGE TAPES

ELECTRONICS
DIVISION

OF JET TV, INC.

331 Franklin Street, Buffalo, N. Y. 14202
(716) 853-7244

DISTRIBUTION

fl'ﬂl’].'l

Nashville
Roanoke, Va.

(6 No. Counties, Ala.;
14 So. Counties, Ky.,
and Counties of Western Virginia)

RCA VICTOR
STEREO 8-TRACK
CARTRIDGES

STEREO 8-TRACK
CARTRIDGES
&

@K LEAR JET 3
WK S7EREO 5 3

FOR AUTOMOBILE AND HOME

McCLUNG APPLIANCES, INC.

310 Georgia 5St., N.E.
Knoxville, Tennessee
(615) 524-1811
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Detroit’'s Radio
Electronics Among

ITCC’s First Distribs

ITCC tape CARtridges form the major portion
of the tape stock of Detroit's Radio Electronics
Supply, distributors of players and cartridges to
about 500 retailers in Michigan, Mel Sisson, Radio
Electronics manager, believes his firm was the first
ITCC 8-track customer.

Sisson thought ITCC did a “good job in coming

out with the kind of music people ask for , . . a
good job of selecting.” As an example, he cited the
“Dr, Zhivago™ filmtrack on MGM, which was re-
leased in short order by ITCC.

Radio Electronics, which was formed last Octo-
ber, originally carried some 4-track cartridges in
addition top its B-track tapes. It now only handles
8-track, which Sisson feels is the industry’s future.
He said the number of retail outlets was “picking
up nicely.” His firm supplies record shops, auto
supply stores, television dealers, cartridge specialists
and other retailers,

The distributor carries more than 300 titles with
ITCC its largest source of supply. Sisson found the
industry was growing rapidly. “We are happy to be
in it.”

The Packaging Side

of the Business

Approximately a year ago, Craig Braun, sales
manager of Linear Products, was asked by Larry
Finley, president of ITCC, to design, manufacture
and supply album and repertoire labels for its 4 and
8-track stereo tape CARtridges. Since then, Linear
has been ITCC's major label supplier and today
processes 50 Jabels representing more than 1,500
titles sold by ITCC,

Among the top artists labeled by Linear are
Johnny Mathis, Ella Fitzgerald, Connie Francis,
Jack Jomes, Ray Charles, Roger Miller, Freddy and
the Dreamers, Gerry and the Pacemakers, Louis

Armstrong, Lawrence Welk, Harry James, Woody
Herman and the Righteous Brothers.

Recently, Linear designed a special gold foil
label for ITCC's first gold cartridge award, pre-
sented by Finley last month to Herb Alpert and the
Tijuana Brass for their best-selling cartridge, “What
Now My Love?’ the first ever to reach sales of
$250,000.

Linear, a major manufacturer, designer and
converter of multicolor pressure sensitive labels,
specializes in labels and tapes used for product
identification and promotion of products at point
of sale. The firm is concentrating on research of
special adhesive materials, and automated applicating
equipment, machinery and production tooling. Linear
currently supplies Columbia, RCA Victor, London,
MGM, Verve, ABC-Paramount, Kapp and many
others with promotional labels, which serve as mer-
chandising aids for featured album cuts.

Stereo Devices Reports

500% Increase

Stereo Devices of Fairfield, N. J., which ware-
houses and supervises duplication of 4 and 8-track
tape CARtridges for ITCC, has realized a better than
500 per cent increase in business since its first
month of operations last December, according to its
president, Joe Jamieson. The firm, a wholly owned
subsidiary of Audio Devices, was formed exclusively
to handle the ITCC duplication and warehousing.

Jamieson saw healthy business prospects for both
4 and 8-track. Sales are increasing in the 8-track
system as well as 4-track. He thought the entry of
General Motors into the 8-track car player field in

the fall would shift the balance to B-track for a
while, h!.]t, he added, there is enough interest, effort
and equipment to keep 4-track active for some time.

Stereo Devices exercises full control over six
subcontractors, which actually do the duplicating,
he said. The firm checks the finished product to see
that standards and specifications are followed. In
addition, the duplicating plants are regularly checked,
Jamieson said.

The Fairfield firm employs 15 in its engineering,
quality control and warehousing staff. Jamieson
handles engineering and technical control.

Stereo Devices obtains its blank cartridges from
Lear Jet (8-track) and TelePro (4-track). Dealing ex-
clusively with ITCC, Stereo is an example of a
young company moving at a fast pace in a burgeon-
Ing new industry,

‘Industry E merged
Full Grown’: Harry Fox

The Harry Fox office, agent and trustee for the
music publishers, is looking to the tape CARftridge
industry as a growing source of royalty moneys.
The tape manufacturers, says the Fox office, are
aware of the royalty requirements and have set up
the necessary accounting apparatus to meet them

properly,
The Fox office points out that unlike the record

industry, the tape cartridge industry has emerged
almost full grown, and major companies like Larry

Finley's International Tape Cartridge Corporation
have come into the market with hundreds of tapes at
one time. “It's interesting to note,” a Fox spokesman
said, “that the few companies now involved in the
manufacture of tape cartridges combine in their
operation the total output of the entire record
industry.”

On the collection of royalties, which is the
Fox office’s main concern, it was noted that all
of the major tape cartridge manufacturers were
computerized from the start as opposed to the
record manufacturers whose move into computers
took a long period of evolvement.

“Computers,” the Fox man explained, “make
collections easy.”

CARtridges Boon to
Playback Maker

Because of the dealers’ unfamiliarity with the
tape CARtridge market and the lack of standardiza-
tion that does exist, Automatic Radio engages in
what it calls a complete merchandising program.
This was the purpose of Automatic Radio’s $1 mil-
lion deal with ITCC earlier this year.

Dave MNager, sales manager of the Consumer
Products Division, says the dealer doesn’t have mar-
keting information available to him; he doesn’t
know which way the maket is going (to 4 or 8-track);
and he cannot deal with many different companies
all with one product each of a many-product device,
Mager believes the dealer leans on the equipment
manufacturer to guide him and he says it is the
responsibility of manufacturer to render a complete

www americanradiohistorv com

service to the dealer—not to leave him hanging in
midair.

Automatic Radio provides its dealers with a
merchandising program which leads to maximum
efficiency and profits. “What good is selling the
razor if you don't carry the blades,” Nager asks.
By making the cartridges available through the same
distribution, Automatic Radio supplies all the ma-
terial necessary. The customer does not have to shop
elsewhere for the cartridges after they've purchased
the playback unit. Also it makes the unit a more de-
sirable purchase.

Aside from acting in a one-stop manner, Auto-
matic Radio marketing department has compiled
national flow sheet to study any market closely. The
company sells through its own distributors to some
5,000 different outlets across the country, many of
which are chain operations.

Automatic Radio has been shipping continuous
loop cartridge playback units for about 10 months.
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TR
IIEDIATE
DRLIVERY

FEATURING 4 & 8 TRACK
ITCC STEREO CARTRIDGE
LIBRARIES

4 TI{AUK STFI{PJ[I PLAYER

e for Immediate Deli

DOMESTIC & EXPORT

Call—Wire or Write for Full Details.

BELMAR
' PRODUCTS CORP

33 W, 42nd Street
New York City 10036 (212) 561-5561

DISTRIBUTORS
FOR

MAINE,
NEW HAMPSHIRE

8-TRACK
STEREO TAPE
CARTRIDGES

and

& LEAR JET 3
«&__STEREO 8 3

The Original 8-Track
Stereo Tape Cartridge
Player for Auto & Home

PORTLAND
RECORD, INC.

(Subsidiary of Boyd Corporation)
84 West Cove Street

Portland, Maine
(207) 772-6551
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There’s room in the

'‘BUS™ for everyone!
ACT NOW...Reserve your

seat with us.

Midwest’s largest distributor of stereo tape systems and albums.
Yours Truly,

uddy  Magsaro/Sales

n (22 s0tame
N

Write or call collect.

nager

79th St. and Columbus Ave.

Chicago, Ill., 60652

~

phone: area code 312 4?1-2y

#

ATIN: INDIANA and KENTUCKY DEALERS

ASSOCUIATED DISTRIBUTORS,
INDIANAPOLIS, IS YOUR
HEADQUARTERS FOR THE
D YNAMI( TAPE MARKET.

L IFAL IR, WA, T
® Di t ibutors for W W W W . .
stereo tape cartridges

® Headquarters for all of you
and home.

. the world’s largest producers of 4 and B8-track

r needs in 4-track and 8-track cartridges and plal:-.rers, both auto

® Variety of s and sales plans available to fit your individual retailing needs.

® Complete tra

II-' IT ( 0N( ERNS TAPE,
IT CONCERNS US.

Call or write Mr. Lynne Jenks,
manager, tape cartridge product.

ing and bus seling service

Associated Distributors

salutes ITCC, the world's largest producer of
stereo tape cartridges upon their 1st anniversary.

210 S. Meridian St.
Indianapolis, Ind. 46225
Phone: (317) 634-2591

.

ASSOCIATED DISTRIBUTOR, INC.

\.\

¥
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LU ASK AUTOMATIC RADIO ABOUT

Automatic Radio . . . Pioneer in electronics . . . pioneer in auto radio, portables, stereo . . . pioneer
in cartridge tape players . . . has done it again! We've pioneered the first $1,000,000 contract for
both 4-track and 8-track pre-recorded stereo tape cartridges with International Tape Cartridge Corporation
. . . the largest single such contract in the history of this mushrooming industry. DOES AUTOMATIC
RADIO HAVE THE ANSWERS? THE PRODUCTS? THE KNOW HOW? Pardon us for blowing our horn. We do.

Because: ARDEB*. Like us to prove

ARDEB? To unconfuse you? Simply fill out
the coupon and we’ll take it from there.

I . - - R, T e e e - e, e R -

My name is

Sinece 1920 Company

. . AUTOMATIC RADIO Address

(617) 321-2300
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The Start of ITCC

(Continued from page ITCC-3)

The business projection of ITCC at the incep-
tion was most conservative.

Finley's goal was to sell and deliver $35,000 each
month for the first six months with an escalation to
as high as §70,000 a month at the end of the second
six-month period.

During the first month of selling, Finley booked
over 51,000,000 in orders and with the limited
production facilities offered by Tape Handling con-
ditions became chaotic.

A lot of new things had to be done and, recog-
nizing the need for a considerable amount of ex-
pansion, not only for production but for the acqui-
sition of new libraries, Smalley and Finley entered
into an arrangement with Audio Devices. The latter
was sold 209% of stock of ITCC, in consideration
for Audio's formation of a subsidiary company
called Stereo Devices which would act as the manu-
facturing arm for ITCC,

Immediately upon entering this new arrangement,
production facilities were expanded to handle the
daily growing rate of sales enjoyed by ITCC,

At about the same time the arrangements were
made with Audio Devices and its subsidiary Stereo
Devices, Finley entered into the 8-track field and was
the second firm in the country to secure a purchase
order with Lear Jet Stereo for 1,000,000 8-track
cartridges.

This 1,000,000 8-track cartridges deal together
with a contract for 1,250,000 cartridges with Tele-
Pro for their 4-track cartridge immediately made
ITCC the greatest factor in the tape cartridge field.

In December, ITCC moved its quarters from
the 400 square feet where eleven employees were
housed, to 25,000 square feet in the Sperry Rand
building, Sixty days after this move, the 25,000
feet were inadequate and an additional 2,000 feet
were secured in the Henry Hudson Hotel were today
the bookkeeping and order departments are housed.

At this time leases are being drawn for a Fifth
Avenue location in a building that will be known as
the International Tape Cartridge Corporation Build-
ing, so that the entire operation can be combined
under one roof. (See other story.)

Through the efforts of William Hack, President
of Audio Devices, and Joe Jamieson, President of
Stereo Devices, ITCC product is now being pro-
duced in six facilities.

Production of cartridges is being done at the
Tape Handling factory in Fairfield, New Jersey, as
well as factories in New York City, Omaha, Toledo,
Detroit, and Stamford.

The eleven record labels that Finley originally
started with have now grown to 60 labels with

‘additional labels being added each month.

ITCC is the only firm offering its production in
the three important configurations, the Lear Stereo
8, the Standard 4-track and the Orrtronics 8-track.

Over $1,000,000 has been expanded by Stereo
Devices to secure the finest equipment possible to
handle the tremendous amount of production needed
and ITCC customers are assured of the very finest
in quality with a steady continuous flow of mer-
chandise.

Billboard

The Intermational Music-Record Newsweekly

SUBSCRIPTION ORDER

2160 Patterson St., Cincinnati, Ohio 45214

1 3 yrs. (156 weeks) $45.

] 2 yrs. (104 weeks) $35.

] 1 yr. (52 weeks) $20.

] 1 yr. via Air Mail (USA) $45.

Name = S ——
{(please print)
Company Title
Address
[] Business [] Home
State
Province
City Country Zip Code

Mature of Business______ e ——
[] Payment Enclosed [] Bill Me [] New [] Renewal

Signature__ i

Keep up to the minute on automobile tape
CARtridge news of product development,
marketing, distribution and analysis of trends
in the exciting new tape CARtridge industry.
Subscribe to Billboard NOW.
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Here and Now. .. Completely Compatible
8 Track: - 4 Track
Tape Cartridge Players

With These Outstanding Features:

e Plays both 8 and 4-track cartridges

e Completely automatic track advance, cartridge type sensor,
actuation, program reset, on-off

e Electronic switching of fixed head allows perfect tape
tracking

e Truest fidelity with highest quality audio output

e You need only a single unit to play either 8 or 4

Lavingston Audio Products Corporation

1275 BLOOMFIELD AVENUE, FAIRFIELD, N.J. 0O7006
TEL: [201] 226—8300

-
]

/
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GALEGTRON

33 Gough, San Francisca 621-3400
330 Commerce Circle, Sacramento 922-5885
2930 Butler, Fresno 268-8411

For ITCC 8 Track
Stereo T'ape

Cartridges in
Northern New Jersey
and Metropolitan
New York. . .

It’s

STEEIAY, IV

... also
distributors of

LEAR JET STEREO 8
TAPE PLAYERS

SELJAL, I

457 Chancellor Ave., Newark, N. J.
New Jersey phone; WA 3-4900

New York City phone: CI 5-3800
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INTERNATIONAL TAPE CARTRIDGE CORPORATION

Subsidiary of Dextra Corporation

...ngAmMWCgm!

ADVANCED STEREO
SYSTEMS, INC.
- SINCE 1962-

1413 SOUTH UNIVERSITY
FORT WORTH, TEXAS 76107
PHONE 817-332-9205

Serving dealers with overnight delivery
from the largest selection of ITCC labels
and titles in the Southwest.

A LEAR JET STEREQ 8 PRODUCTS DISTRIBUTOR

WwWwWw americanradiohistory=cens

PIC-A-TUNE

WESTERN TAPE DIVISION

LARGEST
STEREO 38
DISTRIBUTOR
IN NORTHERN
CALIFORNIA

Of the following lines . . .

RCA VICTOR
CAMDEN
LIV,
DECCA

TAMALA/MOTOWN
MERCURY/PHILIPS/SMASH
KAPP
SCEPTER/WAND
MUSICAL TAPES
HEMCO LINES
LEAR JET STEREO 8

Contact:

PIC-A-TUNE

Western Tape Division
1461 Park Ave., Emeryville, Calif. 91608
(415) 654-0773

JUNE 25, 1966, BILLBOARD



www.americanradiohistory.com

AM

RECORDS

i
THANKS

1.T.C.C.

FOR AWARDING
THE GOLD CARTRIDGE

HERB ALPERT
&

THE TIJUANA BRASS

“UWHAT NOW MY LOVE”

PRI o CEI



www.americanradiohistory.com

ADVERTISEMENT

TAPE

CARTRIDGE

TIPS

By LARRY FINLEY

If you are a regular reader of BILLBOARD you are
familiar with our “"Tape Cartridge Tips" column which
appears each week. With our column, we are endeavoring
to keep our readers informed of the latest news in all
phases of the tape cartridge industry. Because of the
“Layout™ of this special | 1st Anniversary section,
this week's column is somewhat enlarged. Next week our
readers will find the column in its regular space in the
Tape Cartridge' section.

o & a 2 a =

Although the ITCC anniversary section is solely
devoted to this company, to the record companies who
have licensed ITCC, to its suppliers, distributors and
friends, we would like to use tﬁi; means of giving rec-
ognition to those who have helped to make the "'Stereo
Tape CARtridge Story" most exciting and important in-
novation in the music business since the introduction of
the LP.

& B =3 & = -4

Our "“Thank-yous" are not given in order of their
importance as everyone connected has more than con-
tributed his share to the progress of this business. We
are extremely grateful to Bill Hack of Audio Devices,
whose factory is turning out millions of feet of tape
to keep ITCC and other duplicators supplied with, what
we consider to be, the very best of tape. To Joe Jamie-
son of Stereo Devices, who supervises ITCC's production
at its many facilities and whose confidence in this indus-
try will have us delivering 750,000 cartridges per month by
July 1st. To (Bill) Mulcahy and the whole gang at TelePro
for supplying us with enough 4-track cartridges so that
we can produce over 1,500 titles and the world's most
complete 4-track cartridga line. To Jim Gall of Lear Jet
Stereo for his faith in ITCC in supplying us with the Lear
Stereo-B cartridge in sufficient guantities to that we are
now well into orders for our second million. To Bill Lear
for his tremendous drive in making the Stereo-8 concept
a success—so much so that the Lear configuration has
been adopted by Ford, Chrysler, General Motors, Borg
Warner, Tenna, Delco and many of the major home en-
tertainment manufacturers, such as Philco, Motorola,
Packard-Bell and RCA. These major home entertainment
manufacturers have already announced the availability
of home cartridge sterec units this fall, and we know of
six more giants of the home entertainment industry
which will soon announce their entry into the field.

& & & & & 9

To Keith Wilson of Champion Spark Plug, whose
guidance of the Orrtronics Corporation has started to
make them a real factor in this field. To RCA Victor for
recognition of the stereo tape cartridge potential which,
together with Motorola and Ford, first brought the
Stereo-B story to the public through mass media adver-
tising. To Dave Nager and the Housemans of Automatic
Radio in Boston who became ITCC's first "Million Dollar
Baby'' by placing the first order for $1.,000,000 in
cartridges so that purchasers of their Automatic Radio
“Tape-Dec” could enjoy the music from our wvast
library. To Sol Zamek of Taike, Bob Craig of Craig
Electronics, Dave and Shelly Krechman of SJB, Charlie
Fox of Metra Electronics, to Trans-world, Livingston
Audio and the dozens of importers and manufacturers
whose constant flow of sets continues to create a mass
market for ITCC cartridges. To Earl Muntz who
pioneered the entire sterec tape concept and whusg
constant drive, backing up his confidence in the busi-
ness, made him the first to bring this industry to the
eyes of the public.
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Another special thank-you to the owners of the 61
record labels who have licensed ITCC to duplicate
and distribute their product. To the A & R heads of
these companies whose knowledge of the record busi-
ness makes it possible for ITCC to constantly have
from 35 to 40 album cartridges in the "Top 150" in
BILLBOARD's listings and whose knowledge of the
business does more than help ITCC maintain its
leadership in the industry. We also thank Al Bennett
of Liberty, Leonard Schneider of Decca, Si Mael of
United Artists. Alan Livingston of Capitol, and Bill
Gallagher of Columbia for getting on the bandwagon
in joining RCA and ourselves and making their
libraries available through their own pattern of dis-
tribution.

g & & & = W

To the almost 100 ITCC distributors who are making
our 61 labels available to dealers in their markets. To
George Slaughter and his associate at Texas Tape Car-
tridge Corporation, Fort Worth, for establishing the first
warehouse and billing facility to serve ITCC distributors
in Texas, Oklahoma and Louisiana. To Jules Malamud
of NARM for his help in telling the tape cartridge story
to the NARM membership. To BILLBOARD's Hal Cook,
Lee Zhito, Bob Riedinger, Denis Hyland, Elliot Tiegel and
all of their associates for making their publication first
to bring the tape cartridge story to the attention of
the entertainment industry. Their efforts have made
BILLBOARD the "'bible" the entertainment industry
and without this publication the tape cartridge story
would not be known to the majority of those in the
music field.

B ® B T B @

Last but certainly not least, our grateful appre-
ciation to H. Earl Smalley, Chairman of the Board,
and Joseph S. Sokodich, Executive Vice President of
Dextra Corporation—our parent company, for their
confidence and financial backing which permitted ITCC
to enjoy 12 years of growth in just 12 months.

o
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In reading back this article, it sounds like Georgie
Jessel giving thank-yous at a dedication or ''Bar
Mitzvah." Georgie always apologizes just in case he
left someone out.

2 B B 9 B @

We don't like to copy Jessel, but we, too, want to
apologize should we have omitted anyone. We are most
grateful to everyone connected with our company and
its growth.
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June 25, 1966

Dear Larry,

Putting honest emotions into words ANOTHER GOPHER FIRST !

is a most difficult task when
one man has so much genuine

affection for another businessman.

We have thoroughly enjoyed the

Want o lock yvour Tape Display Case,
and index your tapes too 7 Here is a
NEW DIVIDER CARD to go with the new

privilege of representing I.T.C.C.

cabinet, Remember - {if it's a divider
We sincerely wish continued Earﬁ ol
AND, you might try us
success to you and your people. for a DISFLAY CASE too.
‘,.-ﬂ

PRODUCTS CORPORATIDN.
Box B12, Berkeley, Calif,

Warmest regards,

It

Norman F. Goodwin
President

P.5.: For the COMPLETE library of best
selling 4 & 8-track cartridge tapes give us
a try.

.T.C.C. MUNTZ AURA SONIC

ZIP CODE SPEEDS
YOUR PARCELS

1. Packages are shipped
by more direct route.

2. They are handled
fewer times.

3. There is less chance
of damage.

ZIP Codes
keep postal costs
down but only if
you use them.

ITCC-32
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Congratulations,

INTERNATIONAL TAPE
CARTRIDGE CORPORATION

IN ONE AGGRESSIVE YEAR YOU HAVE BECOME THE
WORLD'S LEADING SUPPLIER OF MUSIC IN BOTH 4 AND
8 TRACK STEREO TAPE CARTRIDGES

from

t TEXAS TAPE CARTRIDGE CORPORATION

2615-8 WEST 7th STREET
e FORT WORTH, TEXAS 76107 /| ED 2-6651

TWX B17: B91-8004

EXCLUSIVE WAREHOUSE FACILITY

FOR THE

INTERNATIONAL TAPE
—— [ CARTRIDGE CORPORATION LIBRARY
Subsidiary of Dextra Corporation

serving Southwestern Distributors from an
inventory of 125,000 4 and 8 track tapes of over
50 major recording labels — overnight delivery.

O L -
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THE LARGEST AND MOST COMPLETE INVENTORY — ANYWHERE . . . DEALER INQUIRIES REFERRED TO NEAREST DISTRIBUTOR.
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3575 South 700 West

Salt Lake City, Utah 84119
Phone: 266-3548

Area Code: 1-801

DISTRIBUTORS
AND
MERCHANDISERS
FOR

ITCC

STEREQ 38
CARTRIDGES
Serving . ..
UTAH

IDAHO
MONTANA
NEVADA

(Congratulations

LARRY FINLEY

LT.C.C.

"
Western

Merchandisers

1601 West 3rd Amarillo, Texas

—IDistributors—

LEAR JET STEREO § TAPE DECKS
& STEREO- 8 CARTRIDGES

I.T.C.C.
DECCA
MERCURY

*
Other Ma jor Labels
As Available

Offices also in:

Midland, Tex. ® Albuquerque, New Mex.

Congratulations,

Lal‘ry—

For your tremendous
contribution to the
gruwtll of the Tape

Cartridge Industry.

We're proud to be your newest

Tape Cartridge distributor in

the Los Angeles area.

From the gang afl:

RECORD MERCHANDISING (0.

2580 W. Pico Blvd., Los Angeles 90006
Phone: A. C. 213 o 385-9161

ITCC-34

Gougwfulaﬁous
fa’z’uf

from

United Tape Cor poration

The largest pre-recorded Tape dis-
tributor in Southern Calif—We carry
all labels—reel to reel, 4 track car-
tridge, 8 track cartridge. We offer rack
service (including fixtures, inventory

control, and special order service).

UNITED TAPE CORP.

2525 W. 9th St., Los Angeles, Calif. 20006
Phone: 386-1821

Frank Donovan, Manager

www americanradiohistorv com

TAPE CARTRIDGE
DISTRIBUTOR

8 [TRACK |4

AREA CODE 713

JA.8-2011

GULF DISTRIBUTING CO.
715 FRANCIS
HOUSTON, TEXAS 77002

HOUSTON

AIR CENTER, Ine.
LEAR JET STEREO SALES

Division of Houston Air Center

Complete stock of 1.T. e
8-Track Tape (Iﬂrn‘idgﬁ:
available for immediate

delive ry.

Exclusive L.7T.C.C. dis-
tributors for the entire Gulf
(Coast area, Texas and

l.ouisiana.

Fxclusive distributors for

LEAR Jet Stereo 8-Tape

{Tarlridgt Plil}r't"i‘ﬁ for home.,

auto. boat and aircraft.

71700 Airport Blvd., Houston, Texas
P.O. Bex 60396
Phone: M1 4-1701

JUNE 25, 1966, BILLBOARD
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OQULETT
is happy to be a part o}

e jami

Subsidiary of Dextra Corporation

NOW AVAILABLE

4 & 8 TRACK STEREO TAPE CARTRIDGES OF
ROULETTE ALBUMS OF ITCC EXCLUSIVELY:

TR A cK Memories Ad Lib, Basie and Williams .22-52021
4 Count Basie/Sarah Vaughan ....... . 22-52061
The Best of Basie .. ... .. e .. ... 2252081

Pearl Bailey Sings for Adults Only ..22-25016 Back to Basie and the Blues ... .. 22.52093

All About Good Little Girls and Bad The Great Reunion of Armstrong and

Little Boys, Pearl Bailey .......22-25195 ENMBEON &l ioeais i i  DDBTO3
Strike Up the Band, Bennett/Basie .. 22-25231 Sarah Sings Enulfullj.r llllllllllll 29.52116
A Portrait of Mr. T, Jack Teagarden ..22:25243 Big Band Scene 65, Basie & Ferguson . 2252117
The Magic World of Italy, Lou Monte/

Al Caiola/The DiMara Sisters . ...22-25257
The World of The Barry, Sisters ., . . . 22-25258
The Risque World of Pearl® Bailey ...22-25259 8 TRACK
The World of Dinah Washington ... .22.25260
Italian Songs, The DiMara Sisters . 22-25265 Strike Up the Band, Tony Eennett,rL n5.95231
Dinah Washington .......... .. .22-25269 Count Basie ................. -22:25

James Van Heusen, Pearl Bailey , . . 22-25271 The Hullaballoos: - . .. cooiuiriy . |:02.05907

My Fair Lady Goes Latin, Tito Puente .EE-EEE?E
By Jupiter and Girl Crazy, Cain & Kral .22-25278

The Hullaballoos on Hullaballoo .. .L-22-25310

' e .. L-22-52061
They Call Us Au Go-Go Singers . ....22:25280 Count Basie/Sarah Vaughan 22-5206
Ciﬂﬁl:ﬂﬂll'lg vﬂicﬂﬁp HUEU and Luigi The Risque World of Pearl Ea“E}F ... L-22-25259
Chorus ....... . 2225283 Back to Basie and the Blues, Count
The Best of Dinah WHEthEtun . 22.952B9 Basie/Joe Williams ... .. ......L-22-52093
The Greatest Hits of Little Anthony and Big Band Scene '65, Count Basie &
The Imperials . ... .............. 22-25294 Maynard Ferguson .. .. .. .. ... L-22-52117
ThE HI.I"-EbE"ﬂU'E ................. 22'2529? The Great Heu“iun Df Armstrﬂ"g and
Organ Shindig, Dave (Baby) Cortez .  22-25298 Ellington ... .. it L-22-52103
For Women Only, Pearl Bailey . .. .. . 22-25300 Cascading Voices, Hugoe & Luigi
The Hullaballoos . .. ... RSy 22-25297 CHOUS: rvmrmmmaspmmmp imes hREdaeRd
Basie . ... .. 22.52003 The Greatest Hits of Little Anthony
A Man Ain't Suppnsed to ﬂl'lu"q . and The Imperials ........ ... . L-22-25294
Williams . .. .. .22-25005 The Best of Dinah Washington ... .L-22-25289

COMING SOON! ROULETTE'S COMPLETE
ALBUM CATALOG ON ITCC TAPE CARIRIDGES

Contact your Roulette or ITCC Distributor

ROULETTE

www americanradiohistorv com
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What has sugar and tomato juice
to do with the tape cartridge industry ?

Nothing . . .

. . . they happen to be products of Buckeye Sugars, Inc., a subsidiary of B““K[v[
Dextra Corporation. However, Buckeye Sugars is proud of another member

of the Dextra family that has plenty to do with the booming tape cartridge

industry. In one short year International Tape Cartridge Corporation has M
become the world's leading producer of four and eight-track stereo tape

cartridges. Congratulations, ITCC, on this outstanding achievement . . . Ilunlmnl[[l
Buckeye Sugars wishes to propose a toast (tomato juice, of course) . . . Ottawa, Ohio
¥

best wishes and continued success to a family member! A Subsidiary of Dextra Corp.

ITCC-36 | JUNE 25, 1966, BILLBOARD

 wWwWW americanradiohistorv com


www.americanradiohistory.com

This Lasi
Week Wesk
1

This
W

{Courtesy New Muslcal Express, London)

This Last
Week Week

i B

&
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ARGENTINA

*Denotes local origin

I MANUEL HRENITEZ 'EL
CORDOBES'—Dualida (Disc
Jockey): Franck Pourcel
(Cdeon); Plerre Sellin
(Philips); *Richard Davis
{Microfon); Loz MNocturnos
(Music Hall)=Kom

SIEMPRE TE RECORDARE
=*Yaco Monty (Odeon)—
Korn

GIRL—The Beatles (LP)
{Ddeon); *Los Inn (CBS):
Los Yip's (Ala Nicky);
Peppino Di Capri ((deon)—
Fermalta

LA BOHEME—*Juan Ramon
(RCAY): Charled Asniavour
{Disc Jockey); Franck
Pourcel (Odeon); *Los §
Latinos (Quinto); *Vicent
Morocco (Polydory—XKorn

MICHELLE—The Bealles
{Odeon); Billy Vaughn
(Music Hall); Los Yip's (Ala
Nicky); *Barbara & Dick
{RCA); *Mr. Trombone
(CBS); *Vicent Morocco
(Polydor); *Cino Bonetti
{Microfon)—Fermata

JUANITA BANANA—The
Peels (Microfon); Juan
Monlego (Mercury); *Mr.
Trombone (CBS): J. R.
Corvington (Odeon): The
Hills (Disc Jockey)—Edami

D10 COME TI AMO—
Gigliola Cinguetti (Music
Hall); Domenico Modugno
(Disc Jockey); *Mancy Li
(CBS); *Violeta Rivas
(RCA): *Elio Roca (Polydor)
—Kom

NESSUNO MI PUD"
GIUDICARE—Cateérina
Caselli (Music Hall); Gene
Pitney (CBS); *Elio Roca
(Polydor) *Violeta Rivas
(RCA—Korn

LOS QUE ESPERAN AMOR
—*¥ico Verti (Diskorn);
*Horacio Molina (CBS):
*Victor Alfonso (Odeom)—-
Korn

NO QUIERO PIEDAD—
Richard Anthony (Odeon);
*Joze Antonie (Microfon);
Milva (LP) (Fermata)}—
Fdami

AUSTRALIA

*Denotes local origin
Last
ek Werek
1 2 TAR AND CEMENT—
Verdelle Smith (Capitol}—
Alberts
2 6 YOU DONT HAVE TO SAY
YOU LOVE ME—Dusty
Springfield (Philips)—Alberts
3 1 COME AND SEE HER—
*Easybeats (Parlophone)—
Alberts
SUBSTITUTE—The Who
(Polvdor)}—Essex
SECURITY—Thane Russell
Three (CBS)
FAINT IT, BLACK—Rolling
Stones (Decca)—Essex
STRANGERS IN THE
NWIGHT—Frank Sinatra
(Reprise)—Leeds
RAINY DAY WOMEN
NOS. 12 and 35—Bob
Dylan (CBS)

HITCH HIKER—*Bobby and
Laurie (Parlophone}—astle
ELUSIVE BUTTERFLY—BHob
Lind (Fest. W-Pac.)}—

Chappells

(2]
I

BRITAIN
*Demotes local odgin

| I STRAMGERS IN THE
MNIGHT—Frank Sinasira
(Reprise}—Leeds Music

2z 1 PAINT IT BLACK—*"Rolling
Stones  (Decen)—Mirape
Music

MONDAY MOMDAY—
Mama's and Papa's (RCA)
—Dick James Music

WIHLD THINGS—*Trocgs
(Fonana}—April Music

SORROW—*Merseys (Fontanu)
—irand Canyon Music

WHEN A MAN LOVES A
WOMAN—Percy Sledge
{Allanticl—Belindsa

PROMISES—*Ken Dodd
(Columbia}—Springlield
Music

DOMN'T BRING ME DOWN—
*Animals (Decca)—Screen
Gems Columbia

SLOOPF JOHN B—Beach Boys
(Capitol}Immcdiate Music

PRETTY FLAMINGD—
*Maunfred Moann (HMY)—
Shapiro-Bernstein

RAINY DAY WOMEN NOS.
12 & 35—Bob Dylan (CBS)

—Feldman

JUNE 25, 1966, BRILLBOARD

12 2 HEY GIRL—*Small Faces
{Decca)—Robbins

SHOTGUN WEDDING—Roy
C (Island)}—MCPS

DON'T ANSWER ME—*Cilla
Black (Parlophone)—
Rernslein

COME ON HOME—*Wayne
Fontana (Fontanua)}—Island
Music

NOTHING COMES EASY—
*Sandie Shaw (Pye)—
Cliszando

RIVER DEEP-MOUNTAIN
HIGH—Ike and Tina
Turner {London)—Belinda

NOBODY NEEDS YOUR
LOVE—{ienc Pitney ({State-
side}—A. Schroeder

OVER UNDER SIDEWAYS
DOWNMN—*"Yardbirds
{Columbia}—Yardbirds
Music

YOU DON'T HAVE TO SAY
YOU LOVE ME—*Dustly
Springfield (Philips)—
Accordo

MNOT RESPOMNSIBLE—*Tom
Jones {Deccal}—Leeds Music

STOP HER ON SIGHT—
Edwin Starr (Polydor)—
Essex

DAY DREAM—Lovin"
Spoonful (Pye Int.)}—
Robbins

SWEET TALKIN' GUY—
Chiffons (Stateside)}—
Robert Mellin

TWINKLE-LEE—"Gary
Walker (CRS)»—Campbell-
Connelly

13 10

14 —

15 14

I6 13

17—

8 —

19 30

3 I |
21 23

4 —

26 18 | LOYE HER—*Paul and
Barry Ryan (Decca)—
Shapiro-Bernatein

27 16 THE PIED PIPER—*Crispian

St. Peters (Decca)—Robbins
HIDEAWAY—*Dave Dee,
Dozy, Beaky, Mick and
Tich (Fontana)—Lynn Music
1 WANT TO GO WITH YOU
—Eddy Amaold (RCA)}—
Acuff-Kose
CAN'T LIVE WITHOUT
Y OU—*Mindbenders
(Fontana}—Screen Gems

(Courtesy Dublin Evening Press)

This Last

Week Week

i 1 AMONG THE WICKLOW

HILLS—Mighty Avons
(King}—Clarence

2 SLOOF JOHN B—Beach Boys
{Capitol ) —Immediate

PRETTY FLAMINGO—
Manfred Mann (HMV)—
Shapiro Bernstein

PAINT IT, BLACK—Rolling
Stones (Decca)—Mirage

UF WENT NELSON—Go
]I;:tm Four (Emerald)}—

STRANGERS IN THE
MNIGHT—Frank Sinatra
(Reprise)}—Leeds

ELUSIVE BUTTERFLY—Val
Doonican (Decca)}—Metric

SAFELY IN LOVE AGAIN—
Victors (Emerald —Campbell
Connelly

THE PIED PIPER—Crispian
5t. Peters (Decca)—Robbins

BANG BANG—Cher
(Liberty)}—Kassner

W 2

et

3 3

4 10

-
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FRANCE

This Last
Week Week
1 1 CHEVEUX LOMNGS ET
IDEES COURTES—

Johnny Hallyday (Philips)—
Labrador

QU'ELLE EST BELLE—
Mireille Mathieu (Barclay)}—
Legrand

LA POUPEE QUI FAIT NON
—Michel Polnareff (A, Z.)—
Semi

JE DIS CE QUE JE PENSE
ET JE VIS COMME JE
VEUX—Antoine (Vogue)—
International

CHANTER—Enrico Macias
{Pathe)}—Cina

LES PERROQUETS—Sacha
Distel {Voix de son Maitre)
—Prosadis

UN AIR DU FOLKLORE
AUVERGNAT—Stelln
(RCA)

JE TIENS UN TIGRE PAR
LA QUEUE—Claude
Francois (Philips)}—Salvet

JUANITA BAMAMA—Henri
Salvador (Rigolo)—Pathe

LE CINEMA—Sheila (Philips)
—Clande Carrere

10 8

HOLLAND

*Denoles local origin

This Lasi .

Week: Weelk

| 2 PAINT IT. BLACK—The
Rolling Stones [(Decca)—
Ed. Essex/Basart

MOMNDAY MONDAY—The
Mama's and the Papa's
(RCA)

2 ]

SLOOP JOHN B—The Beach
Boys (Capitol}—=Ed. Melodia

STRANGERS IN THE
MIGHT=—Frank Sinatra
{Reprise}—Ed. Leeds/
Basart

TAKE IT OR LEAVE 1T—
The Searchers (Pye)—Ed.
Essex/Basart

THE PIED PIPER—Crispian
5t. Peters (Decca)—Ed.
Francis Day

SUBSTITUTE—The Who
(Polydor}—Ed. Essex/Basart

I KNOW—"Les Barodues
{(Whamm)}—Ed. Europhone-
Basart

WILD THING—The Froggs
(Fontana)

RAINY DAY WOMEN No.
12 & 35—Bob Dylan (CBS)
—Ed. Anagon

HONG KONG

This Lasi

Week Week
| 2 FRANKIE AND JOHNNY—

Elvis Presley (RCA Victor)

2 6 TWINELE TOES—Roy
Orbison (London)

LISTEN PEOPLE—Herman's
Hermits (Columbia)

— SIPPFIN' AND CHIPPIN'—The

T-Bones (Liberty)

4 SLOOFP JOHN B—The
Beach Boys (Capitol)

DAYDREAM—The Lovin'
Spoonful (Kama Sutra)

3 SURE GONNA MISS HER—
Gary Lewis (Liberty)

MY BABY TREATED ME
COOL—The Astronauts
{Diamaond)

SECRET AGENT MAN—The
Ventures (Liberty)

DEDICATED FOLLOWER
OF FASHIOMN-—The Kinks
(Pye)

3 i

10w —

ITALY

{Courtesy Musica ¢ Dischi, Milan)
i "Denotes local origin

YWeek Week

i QUI RITORNERA'—*Hita
Pavone (RCA)

AMO—Adamo (VdP)

LA FISARMONICA—"Gianni
Morandi (RCA)

MICHELLE—Beatles
{Parlophon)

THESE BOOTS ARE MADE
FOR WALKIN'—Nancy
Sinatra (Reprize)

L'UOMO D'ORO—*Caterina
Caselli (CGD)

RESTA—*Equipc 84 (Ricordi)

CHE COLPA ABBIAMO NOI
—*Rokes (Arc)

RIDERA'—*Little Tony
{Durium)

ISTH WNERVOUS
BREAKDOWN—Rolling
Stones (Decca)

CONCERTO PER UN
ADDIO—"Nini Rosso
{Sprint)

YITA MIA—"Tony Del
Monaco (CGDY)

IL RAGAFZZ(O DELLA VIA
GLUCK—*Adriano
Celentano  (Clan)

QUANDO LA PRIMA
STELLA—*Orictta Berti
(Polydor)

SLOOP JOHN B—Beach Boys
(Capitol)

L i lak frad
4= = T e LA

=
o

1 9
1T 10

12 11

13 13
14 12

15 —

JAPAN

*Denotes local origie

This Last

Week vwoeel

I I KIMI TO ITSUMADEMO—

*Kayama Yuuzo (Toshibaj}—
JASRAC

2 2 HONEMADE AISHITE—"*Jyo
Takuya (Toshibal—JASRAC

AITAKUTE AITAKUTE—
*Sono Mari (Polydor)—
JASRAC

ANATA NO INOCHI—*lyo
Takuya (Toshiba)l—JASRAC

FUTARI MO SEKAI—
*Ishihara Yuujiro (Teichiku)
—JASRAC

YOGIRI NO BOJYO—
*[shihara Yuujiro (Teichiku)
—IJASRAC

TOKYD NMAGAREMOMNO—
*Takckoshi Hiroko (King}—
JASRAC

YUUHIWA AKAKU—
*Kayama Yuuro (Toshiba)
—JASRAC

KOIGOKORO—Kishi Yoko
(Kingl—Toshiba

A TASTE OF HONEY —Herb
Alpert & Tijuana Brass
(London)

MEXICO

iCourtesy Audliomusiea)
*[denntes local orighs
This Las
Week Weel
I 2 AMIGOD ORGANILLERD—
*lavier Solis (CBS}—Mundo
Musical

3 A
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UNA LIMOSNA—*Javier
Solis (CBS)—Brambila

QUE YA—*lavier Solis (CBS)
—Mundo Musical

RONDANDO TU ESQUINA—
Julio Jaramillo (Peerless)—
Emmi

MIEL AMARGA—"Irma
Serrano (CBS}—Emmi

LA BANDA BORRACHA—
*Mike Laure (Musart}—RCA

ACOMPANAME—Rocio
Durcal (Philips}—Pending

B CUANDO VIVAS CONMIGO
—*Jose A. Jimenez (RCA)—
RCA

THESE BOOTS ARE MADE
FOR WALKIN'—Nancy
Sinatra (Reprise)})—Pending

AMARRADO (Glad all over)
—*Los Belmonts (Orfeon)—
Pending

NEW ZEALAND

This Last

Week Wenk

1 1 LEDICATED FOLLOWER
OF FASHION—The Kinks

SHAPES OF THINGS—The
Yardbirds

BANG BANG—Cher

HOW 1§ THE AIR UP
THERE—The La De Da's

HOMEWARD BOUND—
Simon and Garfunkel

SLOOP-JOHN B—The Beach
Boys

BALLAD OF THE GREEN
BERETS5—S5/5gt. Barry
Sadler

SHA LA-LA-LA-LEE—The
Smalil Faces

BACKSTAGE—Gene Pltney

I FOUGHT THE LAW—
Bobby Fuller Four

PHILIPPINES

=l
s

10 7

2

3
4

LS - R

eek Week
3 RING DANG DO—Sam the
Sham and the Pharachs
(MGM)}—Mareco, Inc.
- 2 WELCOME. YANKEE
WELCOME—*Ronnie &

Gene (Mabuhay)—Mareco,
Inc.

3 5 BORN FREE—Matt Monro
(Capitol}—Mareco, Inc.
MR. TAMBOURINE MAN—
The Byrds (CBS}—

Mareco, Inc.

5 4 MOMENT TO MOMENT—
Henry Mancini, Orchestra
and Chorus (RCA)}—
Filipinas Record Corp.

4 1

1] B CALITFORNIA DREAMIN'—
The Mama's and the Papa's
{RCA)—Filipinas Record
Corp.

T 6 500 MILES—The Brothers
Four (CBS)—Mareco, Inc.

i T HANG OMN SLOOPY—The
Newbeats (Hickoryj—
Mareco, Inc.

5 4 NOW THAT YOU ENOW—
*Merci Molina (Villar)—
Mareco, Inc.

10 10 ¥OoU WON'T HAVE TO CRY
I—Thl: Byrds (CBS)»—Mareco,
fic,

SOUTH AFRICA

This Last

Week Week

1 1 PIED PIPER—Crispian St.
Peters (Decca)

2 5 STRANGERS IN THE
MIGHT—Frank Sinatra
(Reprise)

3 2 DIE GEZOEM VAN DIE
BYE—Des Lindberg (CBS)

& 7 PRETTY FLAMINGO—
Manfred Mann (HMY)

3 1 DARLING IT'S
WONDERFUL—Yirginia
Lee {(RCA)

[ 4 DISTANT DRUMS—Jim
Reeves (RCA)

7 6 SUBSTITUTE—The Who
(Polydor)

B 12 I'M A ROCK—John E. Sharpe
(CBS)

9 13 HOMEWARD BOUND—
Simon & Garfunkel (CBS)

10 E BARBARA ANN—The Beach

Boys (Capitol)

SWEDEN

1 WEDDING—Hep Stars (Olga)
3 PAINT IT, BLACK—Rolling
Stones (Decca)

2 DAYDREAM—Lovin'

Spoonful (Kama Sutra)

6 SLOOP JOHN B—Bcach Boys

{Capitol)

4 SUNNY GIRL—Hep Stars

(Olga)

5 KRISTINA FRAN
WILHELMINA—Sven
Ingvars (Svensk American)

VERY LAST DAY—Hollies
{Parlophone)

10 PRETTY FLAMINGO—
Maonfred Mann (HMY)

SEVEN DAYS—Larry
Finnegan (Sversk American)

LISTEN PEOPLE—Herman's
Hermits (Columbia)

10 9

e = ——— o]
FROM THE

MUSIC CAPITALS
OF THE WORLD

o Continued from page 38

PARIS

Jean-Paml Cara sang his own
compaosition, “Notre: Moulin de
Bonheur,” at the International Song
Festival in Palma, Majorca June
18. . . . Catalan-born singer-com-
poser Raimon, who recently signed
a contract with CBS, appeared in
the special Musicorama program
at the Olympia Theater. Other
CBS artists included Canada’s
Pauline Julien and French singer
Patrick Abrial. , . . Richard An-
thony has recorded four songs in
Italian for Pathe-Marconi. . . .
Folk singer Antoine’s “Les Elucu-
hragiuns“ (Vogue) has been the top-
selling LP in France for two
months. The 22-year-old singer
makes his film debut this summer
and is set to visit the States in
September for appearances on the
Ed Sullivan and Perry Como
shows, . Regine Crespin ap-
pearing in a production of Richard
Wagner's “Tannhauser™ at the
Paris Opera. , . , The Metropolitan
Opera Co. made its first appear-
ance in Paris in 56 years, to open
the Theater des Nations season at
the Odeon-Theater de France.
_Lisa Minelli opens at the Olym-
pia Theater for a season June 15.
. . . Polydor is releasing the Verve
VSP jozz series retailing at just
under $4. . . . Tenorist Johnny
Griffin and his quartet, featuring
Art Taylor, opened for a season
at the Jazz Land club. . . . Indian
musician Ravi Shankar played a
concert in Paris under. the aus-
pices of the O.R.T.F, . . . Lineup
for this year's Antibes-Juan-les-
Pins Jazz Festival, from July 23-

28, includes the Duke Ellington
Orchestra, Anita O'Day, Ella Fitz-
gerald, the Charles Lloyd Quartet,
Clark Terry and the Bernard Peif-
fer Trio. . . . The Moody Blues
played a Musicorama concert at
the Olympia Theater.

MIKE HENNESSEY

RIO DE JANEIRO

Casa Carlos Wehrs, the “Liberty
Music Shop” of Rio de Janeiro,
closed its doors last week. Store
was oldest. record shop in town.
. « . RCA signed pianist Pedrinho
Mattar and his trio. . . . Free jazz
trumpet player Henrique Rava was
the special guest at the Jazz &
Bossa Club last week. Rava plays
with the Steve Lacy Quintet, . . .
Martin Ackerman, Cultural At-
tache at the U. §. Embassy, hon-
ored the authors of lectures on
U. 5. music with a lunch at the
Ministry of Education auditorium.
- + . The bossa nova show, “Pri-
meiro Tempo 5x0" (First Half
Time Scores 5x0), moved to
Teatro Princesa Isabel, Stars are
Claudete Soares, Jongo Trio and
young crooner
Odeon s n:leasinﬂ
with the Beatles. Hit hasn't ap-
peared as a single vet. . . . Ale-
mar Dutra renewed his contract.
with Odeon until 1970. . . . Joao
Kardek is the new a&r man al
Discos Som/Maior. . . . Organist
Lauro Paiva signed with Discos
Equipe. . . . Veteran singer Nelson
Goncalves was arrested in S. Paulo
on a narcotics charge, Nelson was
bailed out the following day and
committed to a hospital for treat-
ment.

SYLVIO TULLIO CARDOSO

39

“Yesterday"


www.americanradiohistory.com

ALB

e i e i

_l_':'?l L T T TR

.'-:f“ E‘r:; .u “q- £

COMEDY SPOTLIGHT
&,
N
- THE BUNCH

Various Artists. RCA WYictor
LPM 3429 (M); LSP 3429 (5)

This s & successful spoof of the Mary
McCarthy novel. Mary Lovise Wilson makes
a smashing Sally-Anne VYassar, the narrater,
and the other fouwr girls are perfect for
their roles, There are same ftelling com-
ments on the late 30, 405 and early
50's., And s all in good taste,

EWRILA| WETE PN LN agh

P POP SPOTLIGHT

STAGECOACH

Soundtrack. Moinstream 54077
(M); 556077 (5)

Jerry Goldsmith has writfen an arresting
score for the latest film version of *"Stage-
coach,” which stars Ann Margret, Bini
orosby and Red Buttons. Bill Brown’s vaca
arrangements add depth to the score, and
fhe title theme “1 Will Fallaw' s mellow
and mowing.

HSTORY
HISTORY REPEATS ITSELI
HISTORY
HISTORY REPEATS ITSEL!

'@ COUNTRY SPOTLIGHT

HISTORY REPEATS ITSELF
Buddy Starcher. Decca DL
4798 [(M); DL 74795 (5)

Buddy Starcher is making musical history
and this album, featuring his country hit
"History Repeats [iself,”” will push this
album to sales history. All tunes in the
package follow the same successful pattern
—~recitations of a  semi-palitical, semi-
patriatic nature.

@ COUMTRY SPOTLIGHT

THE BEST OF THE BROWNS
RCA Victor LPM 3561 (M): LSF
3561 (e} (5)

Without doubt, one of the mast popular
singing family groups in the world, this
“best of* the Browns will bring |il'ﬂl!|
sales in both the country music and the
pop fields, It includes their million-seller,
“The Thres Bells,” “The Old lampli?hter."
"Shenandoah,” "Scarlet Ribbons,” and
”I'lbILw Call the Wind Maria.” A tremendous
a T,

SEE ALBUM REVIEWS
ON BACK COVER
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@ COUNTRY SPOTLIGHT

.~
. UNCLE DAVE MACON

Decca DL 4740 (M); DL 74760
(S}

This package is virtually a musl far serious
collectors of country music. Uncle Dave
Macon was the Opry's first featured star,
and his flaverseme performances are sam-
pled here. The package includes detailed
recording data and scholarly notes by
Ralph Rinzler,

A N A
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LOW PRICE CLASSICAL
SPOTUGHT

OFFENBACH: GAITE
PARISIENNE

Boston Pops Orch. (Fiedler).
RCA Vietrala VIC 1012 (M);
VICS 1012 (S)

This delightful, effervescent recarding offers
unlimited listening pleasure, especially now
that it's become available at a budget
price, Sound quality is excellent. MNumbers
sparkle and dance with gaiety.

TIN'TV.
SN

iy RHYTHM AND BLUES
r
l"‘"'"} SPOTLIGHT

BAREFOOTIN'

T.¥. & the Tribesmen. HBR,
HLP B507 (M); HST 2507 (5)

Producer Huey P, Meux has selected a
dozen soulful rockers with the “Bare-
footin' ™ beat and T. V¥, and the Tribesmen
wail their way through each selection.
Hard driving beat makes this a hot dis-
cothegue item for fthe pop as well as fhe
r&b market.

- SACRED SPOTLIGHT
)

MY ALTAR

Jimmie Davis. Decca DL 4743
(M); DL 747563 (5)

A Ffine package of sacred material; dealers
in the 1::|<..|!'LlrrI and sacred fields should
regard this album a3 must merchandise.
The readings are full of spiritual gquality.
Included are "Will the Circle Be Unbroken,”
“My Altar' and "One More Valley.'

UM RE VI E ws (continued

BREAKOUT airsuvms

v NATIONAL BREAKOUTS

THIS WEEK

NO NATIONAL BREAKOUTS

% NEW ACTION LP’s

in major markels

MAME . . .

ME . . .

SPECIAL
MERIT
, PICK

Special Merit Picks are new releases of outstending merit which deserve exposure and which
could have commercial success within their respective categories of music.

.' ] ’ POP SPECIAL MERIT

ANDRE PREVIN WITH VOICES

RCA Yictor LPM 3351 (M); LSP 33351 (5)
The piano and voice blending s developed
interestingly by Andre Previn on piang and
singers under fthe direciion of Bill Cole,

The repertoire is standout and the over-all
effect is quite appealing.

@ POP SPECIAL MERIT

SINGIN® IN THE SUMMER 3UN
RCA Victor LPM 3567

Skeeter Davis.
{M); LSP 35467 (5)

A seasonal album designed for summer and
fkegier Davis has summer excifement in
her wveice on such standards as "(Theme
From) & Summer Place™ and ‘“Summertime,"
plues funes like “Under the Boardwalk' and
“Please Don't Talk te the Lifeguard.™
Could be a very popular album with fthe
teens.

@ POP SPECIAL MERIT

YOU ARE

Steve Rossl. Musicor MM 20846 (M);
MS 3084 (5)

Steve Rossi, of the Rosszi and Allen comedy
team, started as a singer. He's still a good
one, with a rich, romantic wvoice. Rossi
sings. "'You Are"” from the film, "The Last
af the Secret Agenfs,”™ co-starring Allen,
Bossi and Mancy ainatra. He also gives the
romantic Freatment fo standards Dhke “'Me-
!riﬁidl" and “Love Is a Many Splendored
n"ll

ALBUM
REVIEW
POLICY

Every album sent to Billboard
for review is heard by Bill-
board’s Review Panel, ond
its sales potential s rated
within its cotegory of music
Full reviews are presented
for Spotlight Picks or Special
Merit Picks, ond all other
LP: are listed under their
respective categories.

www americanradiohistorv com

These new albums, not vet on Billboard's Top LP's Chart,
have been reported gefting strong sales action by dealers

Original Casl, Columbia KOL 8500 (M); KOS5 3000 (5)
THE MORE | SEE YOU/CALL

Chris Montez, ALRM LP 1115 (M); SP 4115 (5)

(3]

HITS . . .

SPECIAL MERIT PICKS

@ LOW PRICE POP SPECIAL
MERIT

“MARIE” AND OTHERS MADE FAMOUS
BY TOMMY DORSEY

Living Strings Plus Trombone. RCA
Camden CAL 962 (M); CAS 962 (5)

The Living Strings for years have been a
fine seller for Camdem. Their appeal is
enhanced in this album by the choice of
material—big-band numbers associated with
Tommy Dorsey.

(:‘) COUNTRY SPECIAL MERIT

THE GIRLS GET PRETTIER

Hank Locklin. RCA Victor LPM 3588
(M); LSP 3588 (5)

Hank Locklin's fans will like this package
of tunes about boys and girls. The readings
are sincere, and the chanter is accompanied
by the Jordanaires, In addition to the title
song, fhe maferial includes some great
standards, swech as "My Happiness,”™ "My
EII;rE-Elphl!f.ir Jane.™

(.:r) CLASSICAL SPECIAL MERIT

TWENTIETH CENTURY CLASSICS FOR
STRINGS

Bath Festival Orch. (Menvhin). Angel
346335 (M); S 36315 (5)

Yehudi Menuhin is as deft with a baton
as he is with a bow. He conducts the Bath
Festival Orchesira on works by Straviniky,
Hindemith and Bartok in a way that makes
the featured string section sing in & modern
classical manner. There's lots of consumer
interest here.

*E, CLASSICAL SPECIAL MERIT

MOTZART: THE TWO CONCERTOS FOR
FLUTE AND ORCHESTRA

Michel Debost/ Moscow Chamber Orch.
{Barshai). Angel 34339 (M); 5 34339
(5)

Michel Debost, the young French Fflutist,
and the superb Maoscow Chamber Orchestra,
eombine on Mozart's “Concerta Mo, 1 in G
Major*” and ""Concerto No. 2 in D Major.”
The combination is a forfunate one for
classical record buyers,

(E) CLASSICAL SPECIAL MERIT

SZIGETI PLAYS DEBUSSY/HONEGGER/
IVES/ WEBERN

Joseph Szigeti, Vielin; Ray Beogas,
Piano. Mercury MG 50442 (M): SR
20442 (5)

Szigen’s wiolin here i3 full of enthusiasm
and high intentions, Roy Bogas, pianist,
gives ample accompaniment. 'Warks here
are by Honegoer, Webern, Debussy and Ives,

STOP THE WORLD I WANT TO
GET OFF .

Soundtrack, Warner Bros. B 15643 (M); BS 14643 (5)

RHAPSODY . . .
Ahmod Jomal, Cadet LP 744 (M); SLP T84 (5)

MORE MUSIC FROM THE MAN
FROM U.N.CLE. . ..

Hugo Montenegro, RCA Victor LPM 3574 (M); LSP 3574

PHIL OCHS IN CONCERT . . .
Elektra EKL 310 (M); EKS 7310 (S)

DAVE BRUBECK'S GREATEST

Columbia CL 2484 (M); C5 9284 (5)

BACKSTAGE (I'M LONELY) . . .
Gene Pitney, Musicor MM 2095 (M); M5 3095 (5)

i LOW PRICE CLASSICAL
SPECIAL MERIT

ITALIAN OPERA PRELUDES AND
INTERMEZIIOS

Orch. of the Bologna Municipal Theater
(Basile). RCA Yictrola VIC 1171 (M);
YICS 1171 (5)

While thix album i not for the serious
classical collector, it will have wide a

peal to bu whase appetites in operat

music need whetting, Preludes and inter-
mezzos provide a wealth of melodic music.
Among the selections are the Infermerzzos
from ""Cavaleria Rusticana™ and “Pagliacci.”

@ JALZ SPECIAL MERIT

JOHN COLTRANE FLAYS FOR LOVERS
Prestige PR 7425 (M)

Six swinging sides of “marly” Coltrane
capture the phenomenal saxist in relaxed
sessions. “Trane's” sidemen in the Miles
Davis Quintet, Red Garland, Paul Chambers
and Jimmy Cobb, join him on several
fracks as does Philly Joe Jones on the cut,
“On a Misty Might.” Fans of Coltrane's
early tenor sax sound will surely want
this collector's item.

TRNK

FOUR-STAR ALBUMS

The feour-star rating is awarded new

albums with sufficient commercial po-
tential in their respective categories fe
merit being stocked by most dealars,
one-stops and rack jobbers handling
that category.

POPULAR

THE ELUSI¥VE BOB LIND
Yerve Folkways FT 3005 (M); FTS
J00S (S)

WHEN A WDOMAN LOVES A MAN
Ketty Lester., Tower T 502% (M);
5T 5019 (8)

MY GUITAR

George Yan Eps. Capltol T 2533 (M);
5T 2533 (5)

LOW PRICE POPULAR

“TIHUANA TAXI" AND OTHERS
Living Marimbas. RCA Camden CAL
261 (M); CAS %61 (5)

“APRIL IN FORTUGAL"™ AND

OTHER PIAND FAVORITES
Frankle Carle. RCA Camden CAL
P63 (M); CAS 963 (e) (8)

KNUCKLES O'TOOLE PLAYS
HONKY TONK PIANO
Grand Award GA 204 SD (8)

THE ROARING 20°S
Charleston City All Stars. Grand
Award GA 201 SD (8)

CLASSICAL

TCHAIKOYSKY: THE
SLEEPING BEAUTY
Soundtruck. Houlette OS5 B0} (M)

MOZART: 6 PRELUDE & FUGUES

AFTER J. 5. & W. F. BACH
MNonesuch. HILIZ (M); H 71112 (5)

(Continued on page 44)
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SCHOOL’S OUT!:

(NEW IMPROVED FULL DIMENSIONAL STERED)

YESTERDAY - DR. ROBERT

I'M ONLY SLEEPING - AND YOUR BIRD CAN SING
WE CAN WORK IT OUT - DAY TRIPPER

NOWHERE MAN - WHAT COES ON?

DRIVE MY CAH - IF | NEEDED SOMEDNE

ACT RATURALLY

1he beatles
Jesterday

And Today

lllllll

GET READY!

Remember how “ Y helped last summer?
Here's more hot-weather relief = 11 great
BEATLES hits =5 of them brand-new!

www americanradiohistorv com
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Billboard

TOP LP’s

* ST*.' performer—LP's on chart 15 weeks or less registering greatest proportionate upward progress this week,

Lagt
Wesk  This, Arfiey, Labsel & We.

]

2

WHAT NOW MY LOVE

Herk Abperi & tha Tijesna Braas, AEM lr 114 (M
F 4114 (3}

IF YOU CAN BELIEVE -TUUII
EYES AND EARS. . ..

Mama'i asd the Papa’s, Dushill © 30004 (M); BI 50604 [1)

WHIPPED CREAM & OTHER
DELIGHTS
Work Alpart's Tijwama Brass, ABM LP 110 (M; 5F 4110 (T}

DR. ZHIVACO . e
Seundtrack, MGM 1E45T (M); 1SE4ST (5)

THE SOUND OF MUSIC
Sewndirack, RCA Vieter LOCD 3005 (M), L30D 2008 (5)

THE SHADOW OF YOUR SMILE_
Andy Williams, Columbis CL 2499 (M); €5 9399 |5)

GOING PLACES

Hark Alpert & Wis Tijuass Brain, ARM LF 132
iF a2

BIG HITS (High Tide and Green Grass)
Ralling Somms, Lemdom WP (M) NFS-1 (3)

THE SHADOW OF YOUR SMILE. . .
Johnny Mathly, Merciry ME 31073 (M); SE 81073 (%)

LOU RAWLS LIVE!
Caplinl T 345% [M}; 57 2457 (4)
PET SOUNDS

Resch Bays, Copitnl T 2458 (M} DT 2458 (B

COLOR ME BARBRA

Barbrs Strelsand, Columble CL 247H (M); €5 %178 (3}
SOUL AND INSPIRATION. .

Righteous Brofhers, Verve V 3000 (M) Vi-3001 ﬂ‘:

WONDERFULMNESS
Bill Ceaby, Warmer Wres, W 1634 (M); 1834 (5)

THE BEST OF THE ANIMALS. .....

DAYDREAM
Levin' Speaniel, Kems Sutra KLP BOSI (M); KLPS B0S1 (%)

RUBBER SOUL

Beatles, Capital T 3443 (M}; 5T 2443 (K

THE MOVIE SONG ALEUM. ..... ..
Teny Bennett, Colembin CL 2472 (M1; €5 9372 (5]

MRS. MILLER'S GREATEST HITS. ..
Capitel T 24%4 (M); ST 2494 (5)

THE YOUNG RASCALS

Atlamtie B2 [(W); 50 813 (E)

CRYING TIME
Ruy Charles, abe Mecords ABC 544 (M); ABCS 544 (3)

BALLADS OF THE GREEN BERETS.
S/5at, Barry Sudier, BCA Victer LPM 3507 0
ISP 3547

THE SINGING NUN,

Sewndtrack, MGM 1E-F 5T (M 1567 3T [5)

H--r:hml Reprise R 8202 [M); RS 4302 5
SPANISH EYES .

THE DAVE CLARK FIVE'S
GREATEST HITS
Epic LN 24188 (M); BN 26103 (3)

SOUTH OF THE BORDER. . .
Wark Alpert's Tijvama Brass, ABM LP 108 (M), ST 108 )

THE LONELY BULL. ... .. .

Herh Alpert & Wiz Tijuaens Brass, .I.I.Hl.l'1l'l
T 0

GoT M‘I" MOJO WORKING. .
Jimmy Semith, YWerve ¥V 341 (M 1|'-l-|l-ll [1-}

IUST LIHE I.lE!
mlln-hﬂqmunlﬂ!{l&

FRANKIE AND JOHNNY ..
Elvis Prasley, RCA Victor LPWA 3553 (M), urmm

THE SONNY SIDE OF CHER
Imperial LP %301 (M): LF 12301 (3)

MOONLIGHT SINATRA ........
Framk Sinatra, Repeise F 100 (M); F§ 1010 (§)

| HEAR A SYMPHONY
Supramed, Metown BLP G483 (M) SLF 643 (3}
THE WONDROUS WORLD OF

SONNY & CHER
Atea 153 (M) ﬂl 'lh {I:I

SEFTEMBER OF MY YEARS

Frank Sinutrs, Weprise F 1014 (M}; F3 1014 (5]
THE BEST OF RONNIE DOVE
Diamand D 3005 (M); 50 5005 (%)
A TOUCH OF TODAY iy
Mancy Wilisa, Capitel T 2498 [M); l-'l' 1493 ﬂ?

TIJUANA BRASS
Herk Alpart & fhe THesns Braai, lﬂ“*ﬂuﬂm

| WANT TO GO WITH You ;
Eddy Ammald, RCA Yicter LFM 3507 (M); LSP 3507 (5)
THE 4 SEASONS GOLD VAULT

OFHITS .........
Phllips PHM 200196 (M}, PHS 400-198 1)

Hermman'i Hermiti, MG I l:lﬂ I-'I’“|:Il|:;I

SOMEWHERE THERE'S A EI:IHEEHE
Bean Martin, Reprice B 4300 (M); RS 4301 (F)

MY NAME IS BARERA, TWO
Barkra Strsicamd, Colvmbis CL 2400 (M) C3 #2109 (3)

A MAN AND HIS MUSIC
Feank Sinatra, Rapriss IF 1074 (M); 2¥5 1918 (5)
BILL COSBY IS A VERY FUNNY

FELLOW, RIGHT? .
Warnar Il'll W OIETE (M {I- I-I'-ll'l-l]-

MIDNICHT RIDE
Paul Bevers & the Ralders, Colwmbin CL 7508 (M)

€5 %308 (5)
HANG ON RAMSEY! .
Ramuey Lewis Tris, Caded CLP 741 (M}; CLPS 741 (3)

9
16
19

18

.. 51 &

19
16
21

10
10
10
15

11

13
3

24 (&)

14

29
44
14

16

34 (&

27 (&

18
3

=1
46
53
36
52
62
49
48
70
60
65
29
54
66
64
71
&8
39
81

e
Lad

o
Ln

BPREEREOACEOEEORREE OOG REER 2D @ PORERDE PEOREROPAPREREBHOEOLEPOB®OH

Laxt
Week  Thie, Artisl, Lakel & Mo,

THE BEST OF CHAD & JEREMY . . . .

Caplitel T 2478 (M); 5T 3478 (3)
MY WORLD
Eddy Amald, RCA Victer LPM 34d6 (M); LEP 344 (%)

MANTOVANI MAGIC ...
Mawtovani & Hin Ork, Lemdes LL 3448 (M) Hmm

Trimi Lopez, Reprise B 4194 (Ml B3 1% (5)

AND | KNOW YOU WANNA DANCE

Jolenny Wivers, Imperinl LF 9307 (M); LF 13307 (5}
THE SOUL ALBUM

Bis Bedding, Weli 413 (MG & 415 5

MUSIC—A PART OF ME
Bavid McCallum, Capitel T 2432 (M); 5T 3422 (1)

ROGER MILLER/GOLDEN HITS . . ..
Smath MGS 27073 (M); SRS &7072 (5)

DISTANT DRUMS .. ..
Jim Reeves, RCA Vietor LFM 2543 (M); LIF 1542 (3)

THAT WAS THE YEAR THAT WAS.
Tom Lehrer, Reprize B #179% (M); BS 6179 i5)

FIDDLER ON THE ROOF .
Original Cast, RCA Victor LOC 1093 (M); 150 1owd (8)

SUPREMES LIVE AT THE COPA. . ..
Mutewn

MARY POPPINS
Soendirack, Visle BV 4074 (M); STER 4034 (5)

| STARTED OUT AS A CHILD. ....
Wil Cosby, Warner Nros. W. 1547 [W): (Mo Sterss)

THE MIRACLES CGOINC TO A GO-CO
Tamis T 2&7 [M); 5T D67 (3}
GLORIA

Shadews of Knight, Dunwich 664 (M); 5 664 (5)
CHOICE

Jeha Gary, RCA Whetar LPML 3300 (M) LEF 3301 {1)

THE BEST OF HERMAN'S HERMITS.
MGM § 4215 (M); SE 4315 i)

ONE STORMY NIGHT

Miyitic Meods Dk, Philips FHM I90-305

STRANGERS IN THE NIGHT

Frank Sknatra, Reprize F 0017 (W); FS 1007 (5)

TIME WON'T LET ME
Outsiders, Capltel T 2501 (M); 5T 2501 (5)

WOMAN . ..
Fater & Gerdon, Capifel T 2477 (M) 5T 2477 (5)

| REMEMBER YOU
Eobert Gewlet, Columhia CL 2483 (M) C5 282 (1)

DONT GO TO STRANGERS
Eydle Gorma, Columbls CL 3476 (M) (3 9276 (5)
WHEN YOU'RE IN LOVE THE
WHOLE WORLD IS‘IE‘WIEH
Variows Arfists, Kapp KEL 4308 (M) RS H-u m

BYE BYE BLUES
Bart Katsmpleri & Wis Ork, Deccs DL 4493 (M); BL ?H?iﬁ

[ IR SN DR R

Elektra ENL 4000 (M); EKS ?HI I:II

HITS AGAIN
Gary Lewis & the Playbeys, Liberry war 3432 lﬂwtﬂlil

HOW DOES THAT CRAB YOU?. ...
Mancy Sinaten, Beprise B 6307 (M); RS &30T (%)

DO YOU BELIEVE IN MACGIC
Lovin' Speenful, Kama Sulra KLP BOSO (M); KLPS BOSE (5)

MAN OF LA MANCHA . s

Original Casl, Kapp KRL ABOS [M); KRS 5505 (8)
MARTHA AMD THE VAMNDELLAS
CREATEST HITS ..

Gardy 0 917 (M}; G5 ¥17 @)
HERE | AM
Bienms Warmkhk, Joepter 321 (M} 5 330 (3)

WHERE THE ACTION 15!
Ventures, Dolten BLF 3040 (M); BIT B9 (5)

THE BLUES PROJECT LIVE AT THE

CAFE AU GO GO .
Hmﬂw"!ﬂlﬂl] I"I’I-HHM

MY FAIR LADY .
Seendirack, Colombis KOL 8000 (M); KOS 2400 ()

THE BATMAN THEME
Heal Heftl, RCA Vietsr LPW 3373 (M); LEF 3373 ()

I'tL REMEMBER YOU
Poger Willemy, Kapp KL 14Fe (M); 5T 370 %)

WHEN A MAN LOVES A WOMAN .
Percy Slmige, Atlemfic BTZ5 (M) 30 893S (5

TEMPTIN' TEMPTATIONS
Gendy G V14 (M); 68 914 (%)
ZORBA THE GREEK =
Seundtrack, 200k Contwry-Fax TAM 3147 (M); TFS 4167 (5)

DIONNE WARWICK IN PARIS. . ..
Scepler SEM 534 [M); 5PS 534 (5)

MY CHERIE
Al Marfles, Copitel T 2343 (M); 5T 1383 (%)

MY NAME IS BARBRA
Barkra Streitand, Colwmbis CL X338 (M); C5 #1236 (3)

THE KINK KONTROVERSY
Elmks, Reprise B S197 [M); RE 4197 (§)

OUR HERO ...,
Pat Cooper, United Artists UAL 3446 (M}; (Ms Sherss)

Capltal T 2443 (M); ST 2448 (5)
ANDY WILLIAMS' NEWEST HITS. .

Colymbla €L 7383 (M); €3 ¥183 (5

TURN! TURN! TURN!
Bynls, Cslumbla CL 3454 (M); €3 9234 (%)

LITTLE WHEEL SPIN AND SPIN . ..
Buffy Sainie-Marie, Vanguand YES 9211 (M); VSD 79211 (5)

GO WITH THE VENTURES!, . . . ..
Balten BLF 3045 (M); BST BodS (5)
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Record Industry Association of America
seal of certification as million dollar LP.

Title, Artlef, Labsl & Na,

THE VENTURES
Deftan BLF 3043 I:Ilh II'I' -ll I'H

AMES BROWN PLAYS THE NEW

Bean Martis, Esprism B 4107 (M); B 0 (T

SWEET CHARITY
Origisal Casf, Columble KDL 4500 (M); E03 2900 (3)

MY LOVE
Fot Clark, Warmer Bren. W 1430 (a); W3 1438 ()

THE MARVELETTES' GREATEST
Tamls TLF 353 (M); SLF 233 (N)

SEE WHAT TOMORROW BRINGS. .

Pater, Paul & Mary, Warasr Bree, W 1615 (M); Wi 1818 ()

HOW GREAT THOU ART........
Kate Smith, BCA Victer LOC 1093 (M); LSO 1093 |5)

DEAR HEART ..
Andy Williams, Columbla €L 3338 (M); €8 9138 )

GREATEST HITS
Wew Christy Minstrals, Colvembia CL 2479 (M); C3 9279 (5)

HIEHWAT 61 REVISITED.,
Beh Dylan, Colombis CL 3309 (M) CE ¥IE9 (5)

RAMELIN' ROSE .
Na? King Calu, Capitel T 1793 (M) ST 1793 (8)

JOHNNY'S GREATEST HITS
dobmmy Mathils, Columbla CL 1733 [M); ©F B 5
CHET ATKINS PICKS ON THE
BEATLES ...... R
ll'.lu '!'HI-H I-F‘H ﬂ'l m,p I.ﬂ' III'I i.'l".L

LIGHTLY LATIN
Perry Come, BCA Victer LPM 2853 (M); LSP 3331 (3)

DECEMBER'S CHILDREN

Bullimg Stomus, Lenden LL 3431 (M); P3 431 (F)

HHSIH 'lT Muli ur Hll T
Dowld McCsllums, Capital T 2408 (M); 5T 2490 (5)

.

39

lu@i

403 {Q

12

29 (&)
3

EVERYBODY GOTTA BE SOMEPLACE 13

Myran Coben, ECA Viclar LPM 2534 (ML LIP 2534 (1)
nsgll]sl_ BLUE/OTIS REDDING SINGS

'III‘II.'FI!-‘IMIII!-IM

THINK I'LL GO SOMEWHERE AND
CRY MYSELF TO SLEEP

Al Martlne, Copitsl T 2328 (M); 5T 2530 ()
MICHELLE ............

Bvd Shank, nunmm:ummnum

THE LOVE YOU SAVE
Jou Tex, Atlentic 8124 (M); 38 0124 (8)

UP TICHT
Stevin Wonder, Tamls TLP 248 (M); SUP 264 (5]

SOUL MESSAGE

Richard (Greevs) Holm h-'i-r.ll’ﬂ
i FRS TEas

THE “POP5" GOES COUNTRY
Chat Alklns/Basin Pops (Fadirl, BCA Victor Lk 270 1

SHE'S JUST MY STYLE. ..

Baatles, Capital MAS 384 (W), SMAS 2384 (5)

TAKE A LITTLE WALK WITH ME. .
Tom Rush, Elskiva EXL 308 (M); EXS 7308 (5)

A NEW SONC FOR YOUNG LOVE.
Letfermen, Capltel T 2496 [M); 5T 24% (5)

FERRANTE & TEICHER FOR LOVERS

OF ALL ACES T e
United Artisfy DAL 3483 (M} UAY HII m

THE KATE SMITH ANNIVERSARY

BRCA Victer LFM 3535 (M); L3P 2335 (5)

TRY TOO HARD
Bave Clark Five, Epic LN 24190 (M); BN 3198 (1)
LOVE THEME FROM THE FLICHT
nr THE FHDEH'lq|ri.1--ll-
mm.—ﬂlmm;ﬂ“m
HEY! LET'S PARTY
Mengs Samtamarls, Columbis cL 2473 %

 wn
HERE THEY COME
Hhr_lﬁlﬂhi.nhdhﬂ.-'m

ON A CLEAR DAY YOU CAN SEE
FOREVER

Bramds Les, Pecsa DL 4738 (M); DL 74753 (0)

YOU WERE ON MY MIND
We Five, ARM LP T17 (M); 5% 4110 ()

COTTA TRAVEL ON. ..
Ray Bryant Tris, Cadet LP 787 (M LPS 767 (%)

SOLID GOLD 50UL

Valows Artists, Athsatic 5114 (M); 55 9116 (5)

PLAY ONE MORE
lan & Syivis, Vasgward VRS ¥215 (M); VED 79115 (5)

THIS OLD HEART OF MINE. . .. ...
Inbey Brothrs, Tamls T 249 (M); ST 249 (1)

LOUVIE LOUVIE

THE FOUR TOPS SECOND ALBUM. .
Motown 634 (M); 5T 634 (5)

FEI:SI.IA."-WE PERCUSSION 1966..
Artists, Command RS 095 (M), RS §93 10 [5)
THI BEST OF THE RICHTEOUS

BROTHERS ...
Mesaglew 1004 (M}; § 1004 [3)
10 COLDEN YEARS

Tl'li LONELY THINGS. .
Glann Tarbrowgh, BCA Vicrer LPM 3509 (M), LSP 2529 (3)

TIPPY TOEING ...........
Wardsm Tria, Colwmbla CL 2506 (M} CF 9306 [3)

33
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The LOSING GAME

A& R - JON ABNOR
An Abnak Music Production
Dallas, Texas
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HAaRMNAK MUSIC ENTERPRISES, INC

1711 L 3
HANNA-BARBERA RECORD SALES INC. i oGl

3400 CAHUENGA BLVD., HOLLYWOOD, CALIFORNIA i N Th

HTEH TS

213-4661371 Mono 8503
(CALL COLLECT) Eﬂ!:j, I-|||;E'l.|;_|f|li Stereo 9503
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S 1988 HANNA-BARBERA RECORDOS Hoolked by: SAM COPLIN, Theatrical Enterprises, 1630 Life Bldg., Dallas, Texas 75202 + Phone: BRI 2-6060 = Area Code (214)
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o ALBUM REVIEWS

o Continued from page 40

TCHAIKOVSKY: SNOW MAIDEN
(2-12" LP's)
Dolukbanova/Orfenov/ USSR - Radio
Symphony Orch, (Gauk), Bruno BR
13052/53L (M)

HAYDN: YERDODY" QUARTETS
(312" LP%)
Varlous Artlsts. Quallion LPX 1205-7
(M)

LAMBERTO GARDELLI CONDUCTS
Orch. of the Budapest Philharmonie
Society. Qualiton LPX 123 (M)

LOW PRICE CLASSICAL

J. 5. BACH: BRANDENBURG
CONCERTOS (2-11" LP's)
Chamber Orch. of the Saar (Risten-
part). MNonesuch HB 306 (M); HB
TIDDE (S)

RICHARD STRAUSE: SYMPHONIA
DMDMESTICA

Chicago Symphony Orch. (Relner).
RCA Victrola VIC 1108 (M); VICS

1184 (8)
POLKA

OKTOBERFEST FAVORITES
S5yl Liehl and the Jolly Swiss Boys.
Cuca K 2036 (M)

A SESSION WITH SYL LIEBRL AND
THE JOLLY SWISS BOYS

Cuoea & 2035 (M)

PULASKI IS A POLKA TOWN
Alvin Siyezynskl, Cocm K 2040 (M)

RR

THREE-STAR ALBUMS

The three-star rating indicates moder-
ate zales potential within each record’s
music caktegory,

POPULAR

THE HART HOUSE GLEE CLUB
Arc 5 683 (8)

COUNTRY

MOUNTAIN BALLADS & OLD HYMMNS
Asher Sizemore & Little Jimmie,
Decca DL 4T85 (M); DL 74785 (B}

A SESSION WITH THE GOOSE ISLAND
RAMBLERS
Cuca K 1111 (M)

O0OIN* THE HURLEY HOP
E;?“ Island Ramblers. Cuca K 1112

CLASSICAL
VERDI: RIGOLETTO (3-12" LP's)
Various Artists. Qualiton LPX 1231-33

MOTART: HMORN CONCERTO IN E
FLAT MAJOR/BASSOON COMCERTO
IN B FLAT MAJOR
Janots Gabor/Symphony Orch. of the
Hungarian Hadlo and Television
{(Sandor). Qualiton LPX 1219 (M)

RELIGIOUS
WINIFRED CECIL
Town Hall TH 004 (M)

HYMN
S5ING ALONG WITH MARCY
Zondervan ZLPF 683 (M)

4 FAVORITE HYMMNS
Blackie Minor and the Floyd Slsters.
CLW LPM 2005 (M)

GOSPEL

MY OWN FAULT
ﬁlﬂrthl:r Joe May., Mashboro LP 7031

INTERMATIONAL
SAVARIA
.tiﬁ}ll.nd Zanlnettd, Bruno BH . S0065L

26 Concerts of
Mozart Music
At Philharmonic

MNEW YORK — Twenty-six
concerts devoted entirely to the
music of Mozart are listed for
“"Midsummer Serenades — A
Mozart Festival” at Philhar-
monic Hall during August. Con-
certs will be presented at 8:30
p.m. on Mondays through Sat-
urdays except for two special
“Mozart at Midnight” concerts,
In addition to single ticket sales
special 10-coupon booklets cost-
ing $20 are available. Coupons
can be exchanged for tickets
which normally cost $3 each.

Artists include pianists Paul
Badura-Skoda (Westminster),
Claude Frank (RCA Victor),
Daniel Barenboim (Westminster),
Ruth Laredo (Columbia), and

BREAKOUT sivnGLES

v NATIONAL BREAKOUTS

NO ‘NATIONAL BREAKOUTS
THIS WEEK

{Mew York)

ON THE GOOD SHIP LOLLIPOP . . .

Wonder Wheo, Philips 40380 (Movietown, ASCAP)

IT'S A MAN'S-WOMAN'S WORLD , . .

Irma Thomas, Imperial 646178 (Maojem, BMI} (Pittiburgh)

TAR AND CEMENT . . .

Verdelle Smith, Capitol 5632 (Feist, ASCAP)

(Philadelphia)

4 REGIONAL BREAKOUTS

These new records, not yet on Billboard's Hot 100, have been
reported gelting strong sales action by dealers in major

market(s] listed in parentheses.

YOU . ..

I'VE GOT TO GO ON WITHOUT

Yan Dykes, Mola 330 (Aim, BMI) (Pittsburgh)
IT'S YOU ALONE . . .

Waoilers, United Artists 50026 (Unart, BMI)

[5on Froncisco)

RACE WITH THE WIND . . .

The Robbs, Mercury 72579 (MRC, BMI)

(Chicage-Milwaukes)

Malcolm Frager; conductors
Werner Torkanowsky (Colum-
bia) and Jorge Mester (Van-
guard, Columbia); violinists Szy-
mon Goldbert (Decca) and Jaime
Laredo (Columbia, Victor),
harpsichordist Ralph Kirkpatrick
(Deutsche Grammophon); the
Guarneri Quartet (Victor); so-

prano Maria Stader (Deutsche

Grammophon); the Kroll Quar-
tet: and the New York Cham-
ber Ensemble.

Memphians’ Dates
MEMPHIS—The Memphians

Quartet announces a heavy
schedule for personal appear-
ance this month, They are as
follows: June 22, First Assem-
bly of God Church, Pine Bluff,
Ark.; June 24, First Assembly
of God Church, Killene, Tex.;
June 25, all-night sing, Turnpike
Stadium, Dallas; June 26, Boul-
evard Assembly of God Church,

SOCK IT TO ‘EM, J. B. . . .

Rex Garvin, Like 301 (Verdunn, BMI) (Pithsburgh)

Pitt, Minny On Campus

NEW YORK —The Pitts-
burgh Symphony (Command)
and the Minneapolis Symphony
(Mercury) will perform during
next season's Golden Center
Concerts at Queens College.
William Steinberg will conduct
the Pittsburgh in one of the
four fall concerts, while Stan-
islaw Skowaczewski will lead
the Minneapolis in a spring con-
cert.

Other artists for the fall series
will be violinist Christain Ferras,
soprano Eileen Farrell, and the
Martha Graham Dance Com-

Fort Worth; June 28, First As-
sembly of God Church, El Paso,
Tex.; June 29, First Assembly
of God Church, Phoenix, Ariz.,
and June 30-July 3, Los
Angeles area,

pany. Also appearing in the
spring series will be the Robert
Shaw Chorale and Orchestra
(RCA Victor), bass-baritone
Cesare Siepe (London), and
pianist Susan Starr. Tickets are
being sold on a subscription
basis for all eight concerls as
well as for each four-concert
SETIES,

A  low-price four-concert
chamber music series also is
listed. The performer en-
sembles will be the Copen-
hagen Quartet, Hungarian Quar-
tet (Vox, Turnabout), Beaux
Arts Trio, and Fine Arts Quar-
tet (Concert-Disc). Soprano
Adele Addison and tenor Charles
Bressler will appear with the
New York Chamber soloists
(Decca) in a special non-sub-
scription concert on Feb. 25,

PERSONAL MANAGER

ERNIE MARTINELLI

GHIFFONS

SMASH
ALBUM

IAURIE

RECORDS

NEWEST

STEREQO SLP 2036 ® MONO LLP 2036

-

B
FLNs,

T
E_,.'*.' |

= T

OUT OF THIS WORLD - MY BOYFRIEND'S BACK - NOBODY KNOWS
THUMBS DOWN - SEE YOU IN SEPTEMBER - DOWN, DOWN, DOWN

LLP 2036

JUNE 25, 1966, BILLBOARD

www americanradiohistorv com —
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monument

MN45-937
Time 2:4]

Producer
Fied Fosier |

WALK AWAY

{(Jurgens-Black)

“WALK AWAY”
IS A RUNAWAY!

Hot Sales Action in Detrojt and Houston

A

monument is artistry
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CLASSICAL MUSIC

Teens’ Snub of Classical Disks
Causes Dip at City’s Fringe Shops

By FRED KIRBY

NEW YORK — Lack of in-
terest by teen-agers is a main
reason given by dealers in out-
lving parts of the city for a gen-
eral decline in classical record
sales, according to a Billboard
survey. Many stores have cut
their classical inventory because
of a sharp drop in business in
recent years.

Standards comprise the bulk
of what classical action there is.
All stores reporting classical
business special order for cus-
tomers. Greenline of Jamaica,
Frank Hobbie of the Bronx,
Ambrose Radio and Service of
Brooklyn, and Dudale of Staten
[sland all reported continued,
but reduced classical sales.
Other outlets checked said such
business had fallen off to where
it no longer was a factor.

Irving Ambrose of Ambrose
Radio explained he had cut his
inventory because of business
drop. which he attributed to
teen-agers going more for pop
disks and to a move to the sub-
urbs by wealthier, better-edu-
cated families. Ambrose opened
a second store last September in
Cedarhurst, in Nassau County,
last September to take advan-
tage of the suburban movement.
The second store has proved a
good classical outlet, topping the
older location,

Ambrose said he didn't re-

order unusual works, such as
chamber pieces, because of the
interest drop. The standards, es-
pecially symphonies, are the
main movers. He also called big
discount stores a factor, explain-
ing that classical customers were
“sharp buyers,” especially when
it came to opera sets. Noting
the larger discounts the larger
stores sold merchandise for be-
cause of increased discounts
from manufacturers for adver-
tising and other things, Am-
brose said the manufacturers
apparently weren't interested in
the smaller dealers.

A. J. Wild of A. J. Wild Inec.
of St. Albans also lists the
change in the neighborhood,
which has “fallen down,” as a
reason for his now selling very
little classical product. Another
Queens dealer reporting a sharp
drop from his former large clas-
sical inventory was George Mon-
sour of Forest Hills Music. In
both shops, standards provided
what little sales there were.

At Greenline of Jamaica,
however, Joe Mantle said busi-
ness was still good with recent
emphasis on the more usual
works, Greenline does well with
the rarer disks, including cut-
outs and even old 45's. Orders
are taken not only for catalog
items, but many not listed.
Monsour said, “If you can spell
it, we'll order it.” Leonard Bern-
stein’s “Symphony No. 3 (Kad-

dish)” on Columbia with the
composer leading soloists and
the New York Philharmonic has
done well among more recent

releases.
Buy Pop

John Zupky of Junction Mu-
cis Center of Corona reported
classical pressings didn't move
because teen-agers were just
buying pop. Sales to older peo-
ple were primarily repertoire
war horses. An almost identical
picture was painted by Teddy
Silverman of Hillcrest Musical
Instrument of Flushing.

Another Queens dealer, Joe
Lojacono of Steinway Words
and Music of Long Island City,
called business fair, with well-
known artists, such as Colum-
bia’s Eugene Ormandy and the
Philadelphia Orchestra, still sell-
ing. Steinway sells at similar dis-
counts to the larger stores and
special orders, but Lojacono said
few requests are for “oddballs”
of the catalog.

Hobbie's large  inventory
draws customers from nearby
Westchester County, Saying
most classical buyers knew what
they wanted, Frank Capozzi re-
ferred to works of Beethoven,
Tchaikovsky and Grieg as ex-
amples of the standards that led
sales. Angel soprano Mirella
Freni has sold well among newer
performers, with Capozzi as-
cribing some of this interest to

(Continued on page 47)

L. A. Growing as Major Market

By ELIOT TIEGEL

LOS ANGELES — The cul-
tural growth of this city as a
major classical music commu-
nity has begun,

This is the observation of Co-
lumbia Records West Coast op-
erations  vice - president  Irv
Townsend, who has watched the
city's cultural atmosphere grow
for the past six and one-half
Vears.

“Los Angeles is going to be-
come a major classical market,”

said Townsend. “The city feels
its pride now that the Music
Center is operating. We were
always called a cultural waste-
land, but now with the building
of the Music Center, attention
is focusing on Los Angeles as a
cultural area."”

The L.A. Philharmonic is im-
proving and Zhubin Mehta is a
young conductor who is univer-
sally acknowledged. He will be-
come one of the really impor-
tant conductors in the world,

Bayreuth Fest to

StressDiskAngle

By OMER ANDERSON

BAYREUTH — The music
festival at Bayreuth will be
given a pronounced record-sales
orentation this year.

The idea is that Bayreuth
and other such music festivals
are matchless vehicles for sell-
ing phonograph records, and

0O OO A B AT

MADERNA WILL
BATON OPERA

BERLIN — Lorin Maazel,
American symphony conductor
and Philips recording artist who
heads the Deutsche Opera here,
has named Bruno Maderna to
conduct the world premiere Oct.
8 of the new opera by Raman
Haubenstock-Rameti of Austria,
“America,” based on the Franz
Kafka play. Singers will include
Catherine Gayer, Helga Wis-
niewsky, Alice Oelke, Donald
Grobe, Ernst Grukovski, Ivan
Sordi and Barry McDaniel.

B0 T AR T USTET I G
a6

that they should be so regarded
in their planning and promo-
tion. Wieland and Woligang
Wagner, Richard Wagner's
grandsons who produce the fes-
tival are seeking—for the first
time—to gild Bayreuth with
mass as well as class appeal
It is the masses, of course, who
form the great potential market
for classical LP’s, and every-
thing is being done to interest
the ordinary German and his
family in the festival music.
To symbolize that the festi-
val this year belongs to the
masses and not only to the
classes (Ruhr tycoons have been
footing the deficit every year
since Bayreuth was revived after
the war), festival performances
on Aug. 7 and 14 have been
designated as special trade union
performances at which German
labor leaders will elbow aside
the Ruhr rich. It will be dif-
ficult and probably impossible,
according to Bayreuth officials,
for even Alfried Krupp to get
tickets for the performances of
(Continued on page 50)

Townsend believes. The orches-
tra is signed to RCA Victor and
has only been heard on one cus-
tom recording produced after
the opening of the Music Cen-
ter for mail order sale.
A Suoccess

The Philharmonic's season
has been a Music Center success
and the orchestra’s improving
quality is destined to attract
classically oriented professional
people to move here, Townsend
believes. It's not too remote to
imagine labels such as Columbia
having classical departments in
Hollywood in the future and ac-
tively recording new talents.

As a result of the Music Cen-
ter's widely acclaimed sonic
gualities, the facility has be-
come the chief concert hall for
classical music. Previously the

(Continued on page 47 )
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GOULD BATONS
CHICAGO UNIT
IN NIELSEN LP

CHICAGO — The Chicago
Symphony recorded an album
of two major works of Carl Au-
gust Nielsen in Orchestra Hall
on Saturday (18) for RCA Vic-
tor. Morton Gould conducted
the late Danish composer's
“Symphony No. 2" and “Clar-
inet Concerto.”

Clarinetist Benny Goodman,
making his first Red Seal re-
cording since 1957, is featured
in the latter piece. Howard
Scott, Red Seal a&r director,
produced the LP. The Second
Symphony, written in 1902,
also is known as “The Four

Temperament.” The clarinet
work was composed in 1928,
three years before Nielsen's
death.

000 AT OB AT IGHRTBRTRV ATl
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LEONARD BERNSTEIN, second from left, attends reception held in his
honor by CBS Records after he had recorded the Mahler 8th Symphony
in London. Shown with Bernstein are, left to right, Ken Glancy, man-
aging director of CBS Records; Quita Chaxez, classical repertoire and
promotion manager; and Maurice Oberstein, director of operations.

Genius of Walter Back on
Columbia’s June Releases

NEW YORK—A series of re-
leases from the catalog of con-
ductor Bruno Walter, who died
in 1962, is being released by
Columbia this month. Included
are three specially priced sets:
the four-record “Bruno Walter's
Bruckner,” a three-disk “Bruno

Walter's Mahler” and a two-
record “Bruno Walter's Wag-
ner.”

The Bruckner package will be
offered at the same price as the
three LP's. The Mahler set in-
cludes “Das Lied von der Erde"
with mezzo-soprano Mildred
Miller and tenor Ernst Hafliger
and the “Symphony No. 9."
Walter conducts the New York
Philharmonic and Columbia
Symphony in the set. Also in-
cluded is Walter's rehearsal of
the Rondo from the 9th. The
Wagner release features the
overtures to “Der Fliegende
Hollander (Flying Dutchman)”
and “Lohengrin,” and the Prel-
ude and Good Friday Spell from
“Parsifal.” A special LP featur-
ing Walter conducting the “Sieg-
fried Idyll” is included in the
set, The Mahler and Wagner

packages are being sold for the
two-LP price.

Other Walter June releases
are the coupling of Mozart's
“Symphony No. 40 in G Minor"
and Haydn's “Symphony No, 88
in G"; “Bruno Walter's Brahms,"
a single LP with the *Academic
Festival Overture,” the “Tragic
Overture” and “Variations on a
Theme by Haydn."

A display poster featuring the
newly released LP's will be part
of an intensive Columbia mer-
chandising and advertising cam-
paign to promote the sales of
the new sets as well as the Co-
lumbia Masterworks catalog of
almost 50 titles conducted by
Walter.

Other features of the promo-
tion are a 400-line ad mat for
use by Columbia dealers; two
special radio station LP's, one
with Walter recalling his life in
music in 13 short excerpts and
the other presenting Walter re-
hearsing movements from Bee-
thoven's 4, 7th and 9th sym-
phonies, and a specially illus-
trated Bruno Walter Order Pad,
which many dealers are planning
to reprint for consumer mail-

ings.

Col. of Canada Will Groove
Ozawa and the Toronto

TORONTO—Columbia Rec-
ords of Canada is co-operating
with the Toronto Symphony
Association to produce a two-
record album, the first record-
ings by the Toronto Symphony,
under its conductor Seiji Ozawa.
The recordings will be pro-
duced by John McClure, direc-
tor of the Masterworks divi-
sion of Columbia in the U. S,
with engineers and equipment
brought to Canada specially for
the recording sessions at Massey
Hall, the home of the TS,
Dec. 1, 2 and 3.

The album will be released
in February 1967, Canada's
centennial year. One of the two
LP's will feature works by Ca-
nadian composers, Ozawa, who
became conductor of the To-
ronto  Symphony last season
after four vyears as assistant
conductor of the New York
Philharmonie, conducts the Co-
lumbia Chamber Orchestra on
the recent “Barogque Oboe” al-
bum. and the London Sym-
phony Orchestra on two RCA
Victor LP's. He i1s in London
this month for further record-

ings with
phony.

Columbia feels that the grow-
ing reputation of both Ozawa
and the Torontoe Symphony
bode well for international re-
lease of the album set.

ISME Convention

Set for Michigan
INTERLOCHEN, Mich. —
Conductors, composers, per-
formers and educators- will par-
ticipate in the August conven-
tion of the International Society
for Music Education at the
National Music Camp here.
Composers will include Zoltan
Kodaly, Dimitri Kabalevsky and
Norman Dello Joio. Scheduled
to perform are pianist Van Cli-
burn (RCA Victor), the Detroit
Symphony (Mercury) conducted
by Sixten Ehrling, and an inter-
national line-up of vocal and in-
strumental ensembles. Leading
educators will be among the
speakers, including Dr. Egon
Kraus of Cologne, Germany,
conductor and teacher, and sec-
retary-general of the society.

the London Sym-
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CLASSICAL MUSIC

Hunier Slates
Chamber Set

NEW YORK—A five-concert
chamber music series is set for
next season at Hunter College.
Also slated are two quartet se-
ries featuring Mozart works and
two early music series. All will
be sold by subscription. Another
subscription series will consist of
three programs of Haydn-Bee-
thoven trios by the Beaux Arts
trio.

Artists in the chamber music
series will be mezzo soprano
Janet Baker (Angel, Oiseau-
Lyre), baritone Dietrich Fischer-
Dieskau, Melos Ensemble (0Oi-
seau-Lyre), Virtuosi di Roma
(Decca), Moscow Chamber En-
semble, | Musici, and the Juil-
liard String Quartet, The Juil-
liard Quartet also will present
one of the three-concert quartet
series. The other quartet pro-
gram will consist of perform-
ances by the Hungarian Quartet,
Fine Arts Quartet and Quartetto
Italiano (Angel).

e early music series will
feature the Early Music Quartet
and, like the quartet programs,
will be sold for either three-
concert set or all six concerts.
Other artists will be New York
Chamber soloists Charles Bress-
ler, tenor (Decca, Columbia);
Hugues Cuenod, tenor; Albert
Fuller, harpsichord (Deccu);
Isidore Cohen, violin (Colum-
bia); Gerald Tarack, violin
(Vanguard, Epic), and the Am-
brosian Singers, Denis Stevens,
conductor.

Teens' Snub of
Classical Disks
Causes a Dip

e Continued from page 46
“La Boheme” film

the recent
starring the young singer,

A limited stock is the main
reason given by Bernard Wech-
sler of Wex Records for his low
classical sales, along with teen-
age interest only in pop and
shows. Wechsler explained that
a good classical stock required a
large investment. He said he
couldn’t afford such an invest-
ment in merchandise that did
not turn over rapidly.

Little Business

Nat Israel at Harmony Musi-
cal Instrument of Parkchester, a
third Bronx store, also reported
very little classical business be-
cause the shop was mainly pa-
tronized by teen-agers. Standard
works, "the cream,” accounted
for the little business left.

Rudy D'Alessandro of Du-
dale’'s pointed out that teen-
agers spend more money than
classical buyers. Among classi-
cal customers, lighter classical
and semi-classical titles led the
way. Chain store competition
also has hurt. D'Allesandro re-
called that Port Richmond,
where he's located, used to be
the shopping center for Staten
Island. Larpe stores in other
parts of the borough have
sharply altered this pattern.

Another Staten Island dealer,
Felix Buolotta of F. Buolotta
Music, reported few classical
sales, He said neighborhood out-
lets just couldn’t compete with
large discount chains. Mrs. Kap-
lan of Harry Kaplan and Son of
Staten Island also cited the
lower prices that disks could be
purchased for in discount stores
as the reason for a sharp drop
in over-all record sales with
classical down very low. Here,
too, standards accounted for the
few remaining sales.
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BEST SELLING CLASSICAL LP's

This  Last Weeks on This  Lasi ‘Weeks an
Week Week Title, Artist, Label & Meo. Chart Week Wesk Tite, Artist, Label & Mo. Chart
Billbeard i BERNSTEIN CONDUCTS WES . % 2 23 LISIT: SONATA IN B MINOR/SCHUBERT: WANDERER
i N. Y. Phil. (Bernstein), Col. ML 6243 (M): MS 6843 (S) Eﬂ;{mi et o 7
M)
2 1 VERDI: DON CARLO (4-12" LP) | 12 ubinstein, RCA (M); LSC 2871 (5)
Tebaldi, Bumbry, Lon. A 4432 (M); OSA 1432 (5) B THE RNROUNE BBRE ..:..ooopconinniiiiiins. "
Gomberg/Col. Chamber Orch. (Ozawa), Col. ML 6232 (M);
3 2 PRESENTING MONTSERRAT CABALLE . .. . . . .12 MS 6832 (S)
RCA LM 2862 (M); LSC 2862 (S) 25 22 BIZET: CARMEN (3-12" LP) . 8
4 3 MAHLER: SYMPHONY NO. 4 IN & 12 Callas, Gedda & Various Artlﬂs MEE' GL): 355“ {H]
Cleve. Orch. (Szell), Col. PL 6233 (M): MS 6833 (S) SCLX 3650 (S)
26 30 GERSHWIN: RHAPSODY IN BLUE . .. .. ... . ... .. ..... 12
g 8 BRAHMS: LIEBESLIEDER WALTZES U § _
Shaw Chorale, RCA LM 28564 (M): LSC 2864 {5} 45 - :HIL:III‘I;III:{I;::::;“;"I’E:E :Lmﬁ ‘I:EH‘I{:I;'EHS o 2L 6
6 6 MAHLER: SYMPHONY NO. 10 (2-12" LP) 12 Vienna Philm. (Mehta), Lon. CM 9462 (M): CS 6462 (S)
Phila. Orch. (Ormandy), Col. M2L 335 (M): M2S 735 (S)
28 27 TCHAIKOVSKY: CONCERTO NO. 1 ... .. ... . .. ... ... 12
ros :nEfr s;:n;mgﬂ: “;s?umm}' Col. ML 6175 (M): o1 e, DUA LN SLIE. )i e S )
MS 6775 (5) 2 3z ROSSINI: WILLIAM TELL OVERTURE . .10
N. Y. Phil. (Bernstein), Col. ML 6143 (M); MS 6743 (S)
8 7 CHOPIN WALTZES A |
s, A U 72 15 272 e st G
9 14 IVES: SYMPHONY NO.1 . 4 S 36329 (5) | peren OB =
Chicago Symph. Orch. (Gould), RCA LM 2893 (M);
LSC 2893 (S) 31 33 GERSHWIN: RHAPSODY IN BLUE/AMERICAN IN PARIS. .. . 7
PR (s e - 1 Lon. Fest. Orch. (Black), Lon. (No Mono); SPC 21009 (S)
Rayal Danish Orch. (Bernstein), Col. ML 6169 (M): 32 24 PUCCINI: LA BOHEME (2-12" LP) . T
MS 6769 (S) Freni, Gedda & Various Artists, Hngel BL 3643 {HL
11 10 BLESS THIS HOUSE . a2 SBL 3643 (S)
Mormon Tab. Choir/Phila. Orch, {[Irmam:lﬂ 33 — PURCELL: MUSIC FOR THE THEATER. . 1
Col. ML 6235 (M); MS 6835 (5) Bath Fest. Orch. (Menuhin), Angel 36332 (M) S 36332 (S)
12 20 ZARZUELA ARIAS e 34 — MAHLER: SYMPHONY NO. 6 (2-12" LP) ...... 1
Caballe, RCA LM 2894 (M); LSC 2894 (S) Boston Symph. (Leinsdorf), RCA LM 7044 (M): LSC 7044 (5)
13 15 gcn:un:; ;ﬂgsuhiz Dwm.:fugnen 212" wy. . ... 7 35 40 RITUAL FIRE DANCE 9
warzkopf, Fischer-Dieskau & Moore,
Angel B 3675 (M): SB 3676 (&) I :ma ﬂmnr{u:::y} c:rs ML 6223 (M): MS 6823 (5)
14 16 SOUVENIR OF A GOLDEN ERA (212" LP) . ... . . .. .5 GZARY: SYMPHONIES NOT. 78 & 21, s 9
Home, Lon. A 4263 (M): OSA 1263 (5) Cleve. Orch. (Szell), Col. ML 6258 (M); MS 6858 (S)
15 9 RODRIGO: CONCIERTO DE ARANIUEZ/TEDESCO: WS e e BINEE FLATS MOTI=MSK. FRale.
CONCERTY bl St NI 2  ORGAN M A e R S
Williams, Col. ML 6234 {H} MS 6834 (5) o TEIETHL EEEE::&':?:E:: {:} -
—_ HOVEN: . 5 ("Emperer™) . .. .... __. 1
16 21 mmu&lﬁm {H]' LSE 2878 [5} cenmeayresia 3 G. Gould/Amer. Symph. Orch. (Stokowski),
17 17 HOLIDAY FOR STRINGS | inseboalipeihorillon ot
- 12 33 — BARTOK: CONCERTO FOR ORCHESTRA . i
o Haﬂnnﬂ:uu:ﬂ LFsudlar;;l' :::2 : m:EuEni (M): LSC 2885 (S) Cleve. Orch. (Szell), Col. ML 6215 (M); MS 6815 (S)
BACH PEDA chenspenesienseas D 40 37 SONGS OF THE AUVERGNE . . .. .. ... .. ... ... . . ... 3
Biges, Col. ML 6204 (M); MS 6804 (S) Moffo, Amer. Symph. Orch. (Stokowski), RCA LM 2795 (M):
19 19 REVERIE N A R R AT R T O 11 LSC 2795 (S)
Phila. Orch. [ﬂrmandy}l, Col. ML 5975 {M}; MS 6575 (5)
20 11 Efbrnwr:r&lflﬁug;}!g PR
iburn (M): LSC 2576 {E'_i I
21 18 Emznwm;} AT CARNEGIE HALL—AN HISTORIC RETURN NEW ACTION LP’s
-12" . 12
Col. M2L 328 (M); M2S 728 (5) RACHMANINOFF: PIANO CONCERTO MNO. 2/TCHAIKOVSKY:
22 28 MUSSORGSKY-STOKOWSKI: PICTURES AT AN EXHIBITION 12 PIANO CONCERTO NO. 1 . . .
New Philm. Orch. (Stokowski), Lon. PM 55004 (M); Janis, Minn. Symph. Orch. (Dorati)/Lon. Symph. Orch. (Menges),
SPC 21006 (S) Merc. MG 50448 (M); SR 90448 (5)
BEST SELLING BUDGET-LINE LP’s
Thi
Hn;: 'I:::
1. STRAVINSKY: SACRE DU PRINTEMPS (Rite of Spring)—R.T.F. Orch. 6. BEETHOVEN: FIDELIO (2-12" LP})—Kuchta, Patzak & Various Artists,
Intl. {Boulez), Nonesuch H 1093 (M); H 71093 (5) {Nonesuch H 3005 (M); H 73005 (5)
2. NIELSEN: CONCERTO FOR VIOLIN—Varga, Royal Danish Orch. 7. MUSSORGSKY: PICTURES AT AN EXHIBITION—VYienna St. Op. Orch.
(Semkow), Turnabout TV 4043 (M); TV 34043 (5) (Golschmann), Everyman SRV 117 (M):; SRV 117 SD (5)
3. LISIT: MAZEPPA—Hungarian St. Con. Orch. (Nemeth), Mace 9009 8. MASCAGNI: CAVALLERIA RUSTICANA (2-12" LP)—Del Monaco,
(M); S 9009 (S) Ghione, Richmond R 62008 (M); (No Stereo)
4. BRAHMS: GERMAN REQUIEM (212" LP)—Stich-Randall, Pease & 9. RIMSKY-KORSAKOV: SCHEHERAZADE—Lon. Symph. Orch. (Monteux),
Various Artists, Nonesuch H 3003 (M); H 73003 (5) RCA Victrola VIC 1013 (M); VICS 1013 (S)
5. BERWALD: 2 QUINTETS FOR PIANO—Riefling, Benthien Qr., Nonesuch 10. ELECTRONIC MUSIC—Various Artists, Turnabout TV 4046 (M): TV

H 1113 (M); H 71113 (5)

L.A.Growsas Major Market

® Continued from page 46

Helping to develop home-

Hollywood Bowl had a rich and
classical
But with the Music Center hav-
ing struck such gold with artists,
the public and critics, the Bowl

ENErossing

grown talent are the higher in-
stitutions of learning, like the
USC School of Music, whose
faculty includes such great tal-
ents as Jascha Heifetz and
Gregor Piatigorsky. UCLA also

program.
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is aiming its presentations at the
pop, light promenade sounds,
explains Townsend who heads
the Bowl’s program committee.
“There is less classical music at
the Bowl this season than last
and it will go that way.”

has a sophisticated music pro-
gram.

One other aspect endemic to
the city augurs well for classical
music, in Townsend's opinion.
That is the film, TV and re-
cording activity which makes

www americanradiohistorv com

34046 (5)

the city “the most lucrative for
musicians to work in." These
industries will draw upon the
talents of classically oriented
composers, Townsend foresees.
While learning to write sym-
phonies, the neophite classical
author can write film scores, is
the way Townsend sees Holly-
wood helping the classical com-
poser. The fact that the movies
and TV are using such new
people as Johnny Mandell,
Lalo Schifrin and Neal Hefti
opens the door for other tal-
ented writers who with the
right breaks, can make names

Concerts at Yale

NORFOLK, Conn. — Eight
Friday evening concerts are
listed beginning July 1 at the
Music Shed at Yale Summer
School of Music. Among artists
for the chamber and orchestra
concerts will be cellist Aldo
Parisot; Robert Bloom (Decca),
oboe; Gustav Meier (Westmin-
ster), conductor, and pianist
Paul Ulanowsky. Meier also will
conduct a choral concert Aug. 7.

for themselves in these other
fields of show business.
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COUNTRY MUSIGC

CFGM, Toronto, Offers
A ‘Clean-Show’ Discount

By KIT MORGAN

TORONTO—Country music
station CFGM, Toronto, which
roundly criticized the average
live country music shows for
their lack of polish and pro-
fessionalism in an article in Bill-
board last year (Aug. 7 issue)

and received many comments in
support of its stand, has taken
an unusual step to combat one
aspect of its criticism, the use of
blue comedy material. To put it
colloguially, the station has “put
its money where its mouth is” by
offering a “clean show" discount
to country music show pro-
moters advertising on the sta-
tion,

“It normally takes about $600
worth of commercials on CFGM
to fill Massey Hall for a country
music show. Under our new
policy we tell the promoter that

Dickens Tops
Sheriff's Rodeo

GEORGETOWN, Tex. —
Little Jimmy Dickens is set to
headline the 26th Annual Wil-
liamson County Sheriff's Posse
Rodeo here June 30-July 2.

Dickens will ride in the annu-
al rodeo kick-off parade Thurs-
day (30) and will entertain at
9 each night of the rodeo,
plus perform at an extra show
following the final rodeo session
Saturday night at the George-
town Community Building in
the city's San Gabriel Park,

if the show is clean, family-type
entertainment, we will only
charge him half price, $300. But
if the show contains off-color
humor that's offensive to a fam-
ily audience, it costs him $750,"
explains John Graham, manager
and co-owner of the station. “To
make it completely fair, the sta-
tion names one judge, the pro-
moter names one judge, and we
jointly agree on a third judge,
and this impartial panel rules on
whether the show is a credit to
country music.”

The first show presented in
Toronto after CFGM formu-
lated its new policy this spring
starred George Jones, Ray Price,
Stonewall Jackson and Melba
Montgomery at Massey Hall,
presented by Performance Pack-
agers of Canada, Ltd. PPC presi-
dent Syd Banks was happy to go
along with CFGM's proposal.
“It's an excellent idea,” he says.
“The trend is toward more pol-
ished productions, more so-
phisticated humor instead of the
old barnyard stuff, and we
found that the artists and their
management are happy to go
along with CFGM’s encourage-
ment of this evolution.”

Graham would like to see
other country music stations
adopt the policy. "“Country mu-
sic radio is attracting new people
to the live country music shows,
and we don't want them to be
disappointed or offended by
what they see and hear there,
because anything that hurts the
image of country music hurts
CFGM and country music
radio,” he says.

Performers, Compaosers,

NOW OVER 1,500
DEDICATED MEMBERS

Music Publishers,

Radio and TV Stations, Licensing Organizations, Advertising Agen-
cies, and the Business and Consumer Press . ..

. all working toward a common goal—the ever greater scope
of world-wide recognition for Country Music—

lts People - lfs Sound - lis Message
JOIN NOW!

It's the "IN thing to be in.
Annual Membership Dues: $10.
Send Your Application to

JO WALKER
Country Music Association

801 16th Ave. South, Mashville, Tennessee

Record Companies,
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WSHO, N. 0.,
Sells Country

Via Showboat

NEW ORLEANS — Country
music station WSHO here is
launching a country “showboat”
promotion. The station was pur-
chased recently by the same in-
terests that own WENO in
Nashville, which last year orig-

inated a very successful “Coun-
try Music A Go-Go" promotion
on a truck chassis. Like the
WENO promotion, WSHO's ve-
hicle will feature dancing A Go-
Go girls and lots of country
music. The decor, however, will
be that of a showboat to give it
a New Orleans flavor, and the
music will be recorded rather
than live except for a drummer.
Emcee on the “WSHO Radio
Showboat” will be Mo Crane
of the station’s staff. The boat
will be unveiled to the public in
the French Quarter on July 4.

Don Kern, vice-president and
general manager of WSHO, last
week cut down religious pro-
gramming on the station to half
an hour daily. Previously, the
station had been carrying four
hours a day. “The religious pro-
gramming represented an awful
lot of billings, but we feel we
can do better with a stronger
country music image,” Kemn
said,

Jones & Wagoner
Top Camper Rally

NASHVILLE — "Grand Ole
Opry" regulars Grandpa Jones
and Porter Wagoner will be
featured at this year’s third na-
tional Dreamer Rally, spon-
sored by Travel Industries, Inc,,
at Beech Bend Park, Bowling
Green, Ky., July 20-23, accord-
ing to Jack Andrews, of Moeller
Talent, Inc,

Jones has been named the
rally’s official Coachmaster and
will preside over activities ex-
pected to attract nearly 4,000
Dreamer Pick-Up Camper fans
from across the nation. Porter
and the Wagonmasters will pro-
vide entertainment Friday night,
July 22.

COUNTRY MUSIC DEEJAY Joe
Poovey of KPCN, Dallas, lets go
with a song during a recent Ray-
O-Vac live country music show in
the Dallas-Fort Worth area. The
strow, which featured a line-up of
headliners like the Wilburn Broth-
ers and Porter Wagoner, may
have been the first triple back-
to-back show ever held. Perform-
ers alternated between Dallas’
Memorial Auditorium, the Wil
Rogers Auditorium in Fort Worth
and overflow audience in a near-
by football field in Fort Worth.

WWW americanradiohistorv com

YESTERYEAR'S COUNTRY HITS

Change-of-pace programming from your librarian’s shelves, featuring the disks
that were the hottest in the Country field 5 years ago and 10 years ago this week.
Here's how they ronked in Billboord's chart ot thot time.

COUNTRY SINGLES
3 Years Ago
June 26, 1961

1. Hello, Walls, Faron Young, Capitol
Z. Three Hearts in a Tangle,

Roy Drusky, Decca
3. | Fall to Pieces, Patsy Cline, Decca
4. Loose Talk, Buck Owens &

Rose Maddox, Capitol
5. Foolin' Around, Buck Owens, Capitel
6. Sweet Lips, Webb Pierce, Decca
L mﬂﬂ. U. S. A, Kitty Wells,

8. Wreck of the Highway, Wilma Lse &

Stoney Cooper, Hickery
9. Oklahoma Hills, Hank Thompson,
Capitol

10. Flat Top, Cowbey Copas, Starday

COUNTRY SINGLES
10 Years Ago
June 23, 1956

1. Heartbreak Elvis Presley,
mrml!llﬂ.
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Where They’re Showing

RAY PILLOW—Indianapolis, June
22; Anderson, S. C., 24; Jeffer-
son, Ga., 25; Lawrenceburg,
Ky., July 1; Nicholasville, Ky.,
5; Danville, Ky., 6 Somer-
set, Ky., 7; McKee, Ky., 8; Bar-
bourville, Ky., % Hammond,
Ind., 10; Winchester, Ky., 11;
West Liberty, Ky., 12; Manches-
ter, Md., 13; Grayson, Ky., 14;
Flemingsburg, Ky., 15; Cullum,
Ala., 17; Cynthiana, Ky., 18;
Williamstown, Ky., 19; New
Castle, Ky., 20; Hardinsburg,
Ky., 21; Edmonton, Ky., 22;
Owensboro, Ky., 23; Bowling
Green, Ky., 25; Hodgensville,
Ky., 26; Sturgis, Ky., 27; Hick-
man, Ky., 28, and Paducah, Ky.,
29,

ROY ACUFF — Pontiac, Mich.,
June 25; Onsted, Mich., 26.

BILL ANDERSON — Varnville,

5. C., June 24; Anderson, Ind.,
26.

MARGIE BOWES — Milwaukee
June 25: Hartford, Mich., 26.

JIM EDWARD BROWN—Adams-
;?wn.zéﬂd-. June 24; Shreveport,
a., 235,

BILL CARLISLE—Portland, Ore.,
June 24: Seattle, Wash., 25;
Marysville, Tenn., 30.

CARTER FAMILY — Portland,
Ore., 24; Seattle, Wash., 235.

WILMA LEE AND STONEY
COOPER—Shreveport, La., June
25,

SKEETER DAVIS — Portland,
Ore., June 24; Seaitle, Wash,,
25: Vancouver, B. C., 26; Vic-
toria, B. C., 27.

ROY DRUSKY — Reinholds, Pa.,
June 25; Mechanicsburg, Pa., 26.

GLASER BROTHERS — Ander-
son, Ind., June 26.

BILLY GRAMMER — East Mo-
line, IIl., June 24-25; Columbus,
Ohio, 26.

BOBBRY BARE—Milwaukee, June
25; Columbus, Ohio, 26.

JIM AND JESSE—Lake of the
Ozarks, Mo., June 20-25,

LONZO AND OSCAR — Everett,
Wash., June 22; Olympia, Wash.,
Wash., 23; Portland, Ore., 24;
Seattle, Wash., 25.

CHARLIE LOUYIN — Houston,

June 22: Uwvalde, Tex., 23:
Riviera, Tex., 2J. .
BOBE LUMAN — Knozxville, June

25: Richmond, Va., 26.

LORETTA LYNN — Little Rock,
Ark., June 24; Newport, Tenn.,
30.

JIMMY NEWMAN — Jackson,
Mich., June 24; Milwaukee, 25;
Anchorage, Alaska, 30-July 9.

OSBORNE BROTHERS — Besse-
mer, Ala., June 24; Birmingham,
Ala., 25; Blount Springs, Ala.,
26; Reisterstown, Pa., 28-30.

TEX RITTER—Macon, Mo., June
24; Pontiac, Mich., 25; Monti-
vello, Ill., 26; Lake of the
Ozarks, Mo., 27.

NASHVILLE—Ed Hamilton,
formerly a top c&w deejay with
WENO Radio, Madison, Tenn.,
has joined Monument Records
and will work in area of promo-
tion of label's c&w product. An-
nouncement was made by Fred
Foster, Monument president.

JEAN SHEPARD-— Chicago, June
24-25; Columbus, Ohio, 26;
Marysville, Tenn., 30.

LEROY YAN DYKE—Portland,
Ore., June 24; Seattle, Wash.,
25: Vancouver, B. C., 26.

PORT WAGONER—McM innville,
Tenn., June 24; Franklin, Ohio,
26.

WILBURN BROTHERS — Little
Rock, Ark., June 24; Angola,
Ind., 28.

Broadman Issues
Worship Music

NASHVILLE — “Worship
Service Music for the Organ,”
a collection of 10 original organ
numbers by 10 music educators
and choir directors, 15 now
available from Broadman Press.

The music, written specially
for this collection, has been com-
piled and edited by Samuel W.
Shanko, instrumental consultant
in the Baptist Sunday Board's
church music department, Nash-
ville.

Composers of the numbers
are: Bill Trantham, member of
the music faculty, Ouachita
tist University, Arkadelphia,
Ark.; Mrs, Lewis H. (Virginia
P.) Figh Jr., organist and music
assistant, First Baptist Church,
Montgomery, Ala.; Raymond
H. Herbek, minister of music,
First Baptist Church, Richmond,
Va.; Dr. Talmadge W. Dean,
professor of theory and composi-
tion, Southwestern Baptist Theo-
logical Seminary, Fort Worth.

Others are: Johann Y. Yang,
minister of music, Beaverdam,
Ky.; Dr. William L. Hooper,
dean of the School of Music
and assistant professor of voice
and choral arranging, New Or-
leans Baptist Theological Semi-
nary; May Lyall, assistant music
editor, church music department,
BSSB; Dr. Paul T. Langston,
dean of the School of Music,
Stetson University, De Land,
Fla.; Kenneth Pool, organist,
First Baptist Church, Hickory,
M. C,, and Shanko.

“Worship Service Music for
the Organ™ will be available at
general and religious book and
music stores.

GOODMANS IN
ALBUM BOOM

WACO, Tex. — The Happy
Goodman Family is reported ex-
periencing a land-office business
with album sales on personal
appearances and at the retail
level. Their latest atbum, “Bigger
'n’ Better,” on Canaan Records,
may be their best seller ever.
Marvin Norcross, of Canaan,
said he had orders for 10,000
albums before release.
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T. R TOMMY ROE

. R—TED RANDALL

“Wherever it's getting play, the Tommy Roe Record
pushes its way out in front of the entire bunch!"

B. G.- BIG GIANT

I B. G.—BILL GAVIN I

Sleeper of the week, '"You can be sure of its solid sales potential."”

S. 5.-SWEET SINGLE

S. S—SOUTHERN SURVEY

PAUL DREW: “THIS IS A

HIT RECORD”

sive Representation: Bill Lowery Talent, Inc.

XCiu
P. 0. Box 9687, Atlanta, Ga. 30319
Cotton Carrier, Mgr.
Phone: 233-3962
www americanradiohistorv com
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COUNTRY MUSIC

This
Werk

Billboard
Award

Last
Weak

TNember ‘1 Feblisher Ghar

TAKE GOOD CARE OF HER
Sonny James, Capitol 5612 [Paxton-
Recherche, ASE!LP}F

Jeannie Seely, Monument 933 [Pamper, BMI)

THINK OF ME
Buck Owens, Capitol 5647 (Bluebook, BMI)

Jim Reeves, RLA Victor 8789 (Combine,
BMI)

THE LAST WORD IN LONESOME IS ME.. 7
Eddy Arnold, RCA Victor 8818 (Tree, BMI)

EVIL ON YOUR MIND
lan Howard, Decca 31933 {Wildﬂn:ﬂ., BMI)

A WAY TO SURVIVE
Ray Price, Columbia 43560 (Pamper, BMI)

TALKIN' TO THE WALL . 14
Warner Mack, Decca 31911 IFag:hﬂ'f, EEHEI

SWINGING DOORS
Merle Haggard, Capitol 5800 (Bluebook,
BMI)

I'LL TAKE THE DOG .
Jean Shepard & Ray Pillow, Capitol 5633
(Mimosa, BMI)

WOULD YOU HOLD IT AGAINST ME.....1
Dottie West, RCA Victor 8770 (Tree, BMI)

(YES) I'M HURTING ..
Don Gibson, RCA Victor 8812 {[Acufi-Rose,
BMI)

PUT IT OFF UNTIL TOMORROW
Bill Phillips, Decca 31901 (Combine, BMI)

HISTORY REPEATS ITSELF . )
Buddy Starcher, Boone 1038 IEllser IHIt]I

| LOYE YOU DROPS . .20
Bill Anderson, Decca Jlﬂ'ﬂﬂ fhnusl Flun lml.l:

DON'T TOUGH ME
Wiima Burgess, Decca 31941 [Pamper, BMI)

BACK POCKET MONEY . _.... ]
Jaﬂlﬁ.w Newman, Decca SIPH IHM' Hm,

AINT HAD NO LOVIN' . ... . ........ :
Connie Smith, RCA Victor BB4Z (Blue Crest,
BMmI)

TIPPY TOEING
Harden Trio, Columbia 43463 (Window, BMI)

STEEL RAIL BLUES ... ... 10
George Hamilten IV, F.E.i. ‘ul':ch:r -E???
iWitmark, ASCAF)

I JUST CAME TO SMELL THE FLOWERS .6 8
Erﬁﬂrlr}" Wagoner, RCA Victor 8800 (Acclaim,

THE COUNT DOWN ..
Hank Snow, RCA Victor 808 lHank'l, I.MI]

I'M A PEOPLE .

George Jones Mu:i::—r 1143 (Blue Cresl-
Huskey, HMI}

YOU AINT WOMAN ENOUGH ..
Loretta Lynn, Decca 31966 (Sure-Fire, BI"-'-I!I

TIME TO BUM AGAIN
;H,:r;nn Jennings, RCA Wictor 8822 (Bramble,

Weaks on | Thls  Lash
Weak Week
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HOT COUNTRY SINGLES

4 STAR perfermer—Sides registering grestes! properfionste wpward progress this week.

29

Lakhal Weaki an

STANDING IN THE SHADOWS
Hank Williams Jr., MGM 13504
(Ly-Rann, BMI}

| COULD SING ALL MIGHT. . 5
Ferlin Hutky, Capitol 3815 [Hu:h'lr, I.IM‘.I

STOP THE START (Of Tears in My Heart).15
ﬂﬂ“ Dollar, Columbia 43537 [Zanetis,

DAY FOR DECISION ..... .
Jﬂﬁﬁr Sea, Warner Bros. .'rﬂl} IMH-‘I- Ilul
B

THE LOVIN' MACHINE .. . &
jl.ui:ltﬁn-,r Paycheck, Little Darlin’ 008 (M.l'rhlw

MNICKELS, QUARTERS AND DIMES ......
#ﬁhﬂﬂf Wright, Decca 31927 (Champion,

BORN TO BE IN LOYE WITH YOU
:;ﬂ] Trevor, Band Box 3467 (Stonesthrow,

TONIGHT I'M COMIN' HOME
Buddy Cagle, Imperial 66161 (Central, BMI)

CATCH A LITTLE RAINDROP .
Claude King, Columbia 43510 IGlIII:u. BMI!

I'M NOT CRAZY YET
Ray Price, Columbia 43560 (Pamper, BMI)

THE STREETS OF BALTIMORE
Bobby Bare, RCA Victor BBS51 [Glaser, BMI)

A MILLION AND ONE
Hl.h; Walker, Monument 943 (Silver E'r.ar+
|

I'LL LEAVE THE SINGIN' TO THE

BLUEBIRDS
Sheb Wooley, MGM 13477 (Blue Echo, BMI)

POOR BOY BLUES .
Bob Luman, Hickory 1382 (Cedarwood, BMI}

ALMOST PERSUADED
David Houston, Epic 10025 [Gallico, BMI)

BECAUSE IT'S YOU
Wanda Jackson, Capitol 5845 (Freeway, BMI)

I'M A NUT
Leroy Pullins, Kapp 758 (Sleepy Haollow,
ASCAP)

I'M SO LONESOME | COULD CRY. . ...
mr[]i:: Williams 5r., MGM 13489 (Fred Rose,

THE RIGHT ONE
a';:i{r Brothers, Columbia 43424 (Jack,

I'M LOSING YOU (I Can Tell) . .
Hugh X. Lewis. Kapp 757 (Moss Rose, BMI)

OLD BRUSH ARBORS
George Jones, Musicor 1174 [Glad, BMI)

SUMMER ROSES
Em]mmm Capitol 5661 (Central Songs,

THE WORLD IS ROUND
Roy Drusky, Mercury 72586 (4 Star, BMI)

GIDDYUP DO-NUT . ..
Em] Bowman, RCA Victor 8811 (Starday,

CHICKEN FEED
Bobbi Staff, RCA Victor 8833 (Harbot,
SESAC)

Billboard SPECIAL SURVEY for Week Ending 6/25/64

HOT COUNTRY

W STAR Performer—LP's

This  Last
Week Werk

Billboard
Award

ALBUMS

regiitering proportionats vpward progress this week.
TITLE, Artist, Lakel & Number

1 DISTANT DRUMS

Jim Reeves, RCA Victor LPM 3542 [M); LSP 3542 (5)

ROLL OUT THE RED CARPET FOR BUCK OWENS

AND HIS BUCKARDODS
Capitel T 2443 (M); ST 2443 (5)

MISS SMITH GDES TD NASHYILLE .
Connie Smith, RCA Victor LPM 3520 (M); LSP 3520 (5)

TRUE LOVE'S A BLESSING .. :
Sonny James, Capitol T 2500 (M); 5T 2500 s

DUST ON MOTHER'S BIBLE
Buck Owens & His Buckaroos, Capitol T 2497 [M); 5T 2497 (5)

| LIKE "EM COUNTRY
Loretta Lynn, Decca DL 4744 [M); DL 74744 (5)

EVERYBODY LOVES A NUT . ...
Johnny Cash, Columbia CL 2492 iMJ: {5 9292 {5}

| WANT TO &0 WITH YOU
Eddy Arnold, RCA Victor LPM 3507 (M); LSP 1507 (5)

FOLK-COUNTRY
Waylon Jennings, RCA Wictor LPM 3523 (M); LSP 3523 ([5)

COUNTRY FAVORITES—WILLIE MNELSON STYLE. .. ..
RCA Victor LPM 3528 (M); LSP 3528 (S)

JUST BETWEEN THE TWO OF LS
Bonnie Owens & Merle Haggard, Capitol T 2453 [M);
ST 2453 (5)

DOTTIE WEST SINGS
RCA Victor LPM 3490 (M); L5P 3490 (5)

CHET ATKINS PICKS ON THE BEATLES. ... ...... .. . ..
RCA Victor LPM 3531 (M); LSP 3531 (5)

PLEASE DON'T HURT ME ..
Norma Jean, RCA Victar LPM 3541 (M); LSP 3541 (5)

TWO WORLDS .
Bonnie Guitar, Dot DLP 3496 (M); DLP 25494 (S)

THE BEST OF JIM REEVES, VOL. 1l
RCA Victor LPM 3482 (M); LSP 2482 (e} (5}

Johnny Cash, Columblia CL 2446 (M); C5 9248 ([5)

TALK ME SOME SENSE .

Bobby Bare, RCA WVictor LFM 351 :Mh I.EP 3515 {5]

Eddy Arnold, RCA Vicior LPM 34586 (M); LSP 3464 (5)

BEHIND THE TEAR
Sonny James, Capitol T 2415 (M); ST 2415 (5)

ROY CLARK SINGS LONESOME LOVE BALLADS. .
Capitol T 2452 (M); 5T 2452 (5)

LONELYVILLE .
Dave Dudley, Mercury MG 21074 (M); SR 61074 (5)

A DEVIL LIKE ME NEEDS AN ANGEL LIKE YOU . . i
Dick Curless & Kay Adams, Tower T 5025 (M); 5T 5025 |:5]I

ROGER MILLER/GOLDEN HITS .. ..
Smash MGS 27073 (M); SRS 67073 (5)

ANY NEWS FROM NASHVILLE? =
Homer & lethro, RCA Victor LPM 3535 [MJ LSP 3538 (5)

GUITAR STYLINGS OF HANK SNOW . ... .. ... ...
RCA Victor LPM 3548 [M): L5P 3548 (5)

JIMMY DEAN'S GREATEST HITS
Columbia CL 2485 (M); C5 9285 (5)

I'M A PEOPLE
George Jones, Musicor MM 2009 (M); M5 3099 (5)

TOGETHER AGAIN e
Hoy Drusky & Priscilla Mrlr.hnﬂ Mlﬂ:urr MG ilu?ﬂ {M}J
SR &1078 (5)

THE WHO'S WHD OF COUNTRY L WESTERN MUSIC . .
Various Artists, Capitel TT 2538 [M); 5TT 2538 (5)

Bayreuth Plays Disk Angle 7 Programs by

o Continued from page 46
“Tannhaeuser” and “Rheingold,”
respectively, on these dates.

Broaden Base

The Wagners hope that
labor’s participation in the fes-
tival should broaden the base
of its financial support. Al-
though the festival is always
automatically sold out by early
April (50,000 persons from all
over the world will attend this
season’s program from July 24
to Aug. 28), the festival always
incurs a deficit, part of which
is covered by government sub-
sidy and the rest by the Ruhr.

Bayreuth will open with
“Tannhaeuser™ and close with
“Goetterdaemmerung.” "“Tann-
haeuser” will be presented nine
times, “Parsifal” five times, and
“The Ring"” and “Tristan und
Isolde” three times each.

Over-all production will again
be in the hands of Wieland and
Wolfgang Wanger. Conductors
appearing at Bayreuth for the
first time will be Carl Melles of
Hungary in “Tannhaeuser,” and

Perre Boulez of France in “Par-
sifal.”

As the case last year, Karl
Boehm, the Deutsche Grammo-
phon artist, will conduct “Tris-
tan und Isolde” and the first
“Ring" cycle. The second and
third “Ring” cycles will be con-
ducted by Ottmar Suister.

Heart Warming
Has Speer Album

NASHVILLE—Heart Warm-
ing Records has released an
album by the Speer Family,
produced in co-operation with
Lillenas Publishing Co., music

publishing arm of the Nazarene
Church.

The album features 12
denominational songs and is
titled “The Happy Jubilee.”

Bob Benson of Heart Warm-
ing said the album would be
used by the church in promo-
tional efforts. The Speers and
Benson are prominent leaders
in the Nazarene Church.

The Cincy Opera

CINCINNATI — Seven pro-
grams, including four operas in
English, are listed for the 46th
season of the Cincinnati Opera,
which will run from June 22 to
July 23, The season will open
with a new production of
Gounod’s “Faust.” The other
new productions, to be given in
English, will be Donizetti's
“Don Pasquale™ and Rossini's
“Cinderella (Cenerentola).”

Rounding out the repertoire
will be Offenbach’s “Tales of
Hoffmann" and Mozart's “Cosi
Fan Tutte,” both in English;
Mascagni’s Cavalleria Rusti-
cana” and Leoncavallo's "] Pag-
liacci,” and Verdi's “La Tra-
viata.”

Artists include Mary Cosla,
Beverly Sills, Felicia Weathers,
Phyllis Curtin, Martina Arroyo,
Jeannie Crader, Helen Vanni,
Mildred Miller, Placido Do-
mingo, John Alexander, Charles
Anthony, John Reardon, Theo-
dore Uppman, Sherrill Milnes,
Norman Treigle, John McCol-
lum and WNicola Moscona.

www americanradiohistorv com

Casals to Begin

6th at Marlboro

MARLBORO, Vi. — Pablo
Casals, 98-year-old cellist and
conductor, will conduct the

Festival Orchestra from June 27
to July 10, his sixth consecutive
summer at the Marlboro Music
Festival. The festival will run
from June 20 to Aug. 14, Marl-
boro performances appear on
Columbia. Current releases are
the Mendelssohn “Octet” and
violinists Jaime Laredo and Mi-
chael Tree in the Mozart “Con-
certone™; and the two Bach
concertos for three pianos
coupled with the Mozart “Con-
certo for Two Pianos.” Rudolph
Serkin and Peter Serkin are Mo-
zart soloists with Mieczyslaw

Horzowski and Ruth Laredo in
the Bach.

Festival artists will include
Rudolph Firkusny, Lillian Kal-
lir, Rudolph Serkin, Horzowski
and Miss Laredo; violinists Isi-
dore Cohen, Felix Galimir, Al-
exander Schneider, Michael Ra-
bin and Laredo; cellists Herman
Busch, Madeline Foley, Leslie
Parnas and Mischa Schneider;

New Gospel LP
By Zondervan

GRAND RAPIDS, Mich.—
Zondervan Recordings has just
released a new gospel album,
“Doyle Blackwood and the
Memphians,” featuring the lead
voice of Doyle Blackwood,
one of the original members of
the Blackwood Brothers Quartet.

Other quartet members are
Doyle’s son, Terry; Verle Pilant,

Chalmers Walker and pianist
Jack Marshall.

Doyle is manager of the
Blackwood Brothers Record
Shop in Memphis, distributor of
religious records, sheet music
and song books. Some of the
songs on this new album by the
Memphians are “It Won't Be
Long" by Charles Vaughn, “Thy
Will Be Done” Leland Mc-
Cann and “It's Not an Easy
Road” by John W. Peterson.

and bass Julius Levine. Visiting
composers will be Leon Kirch-
ner, David Del Tredici and Tis-
con Street.
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THE WINNER”‘

I JU [ JUST LET
IT 1TAKE ME

"WE'VE NEVER SPOKEN"

#77830
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FRANK GORSHIN SAYS RIDDLE ME THIS!

CWHAT IS VERY BIG. BUT LIDDLE
AND HAS A HOLE IN THE MIDDLE?

FRANK GORSHIN
THE RIDDLER
NEVER LET HER GO
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NEW ALBUM
RELEASES

] AM CHI

AMERICA'S CHILDREN—Land of Plenty; LP
20476

1 ART

“"Hotsa HRuck' From ARMIE AND CHISE;
ALP 45

ANDY BARTHA's Deep South Dixieland Jazx
Band; ALP 41

MOMNTE BLEU QUARTET—Something Old,
sormmething Mew, Something Borrowed—By
Monte Bleu; ALP 48

MADELEINE; ALP 44

RONMIE PROPHET; ALP 43

] AUDIO FIDELITY

BEETHOVEN: SYMPHONT NO. 3 IN E FLAT
MAJOR—Vienna State Opera Orch. (Gielen);
FC5 50019

BEETHOVEMN: SYMPHONY NOD. 7 IN A MAJOR

Vienna State Opers (Gielen); FC5 S00Z0

[] BACH GUILD

VARIOUS ARTISTS—The Virtuoso Trumpef,
Val. 3; BG &85, BGS 704585

YIVALDI-Various  Arfisfs, Vienna State
Opera Orch, (Ephrikan); BG &78 BGS
70878

] BRUNO

BULGARIAN MNATIONAL FOLK ENSEMBLE OF
SOFIA—This |s Bulgaria; BR 5014&3L

SIYMANOWSKI: SYMPHONY NO. 2 IN B
FLAT MAJOR—Faolish Radio Grand Sym-
phony Orch, (Fitelbergl: BR 140751

CAPITOL IMPORTS
(SPAIN)

AMNDRES BATISTA—DOle! Flamenco: LSX 125

ANDRES BATISTA—Guitarra Espanala; LSX
24

LUIS MARAYILLA—Flamenca Puro; LCLP 138

VARIOUS ARTISTS—Pepe Marchena (Mino De
Marchena): 5us Estilos Flamencoes; LCLP
148

CAPITOL IMPORTS
(ITALY)

NARCISO PARIGI-Sempre Mel Mio Cuore;
MTX 122

[] COLUMBIA

CHARLIE BYRD—The Towch of Geold; CL
2504, C5 9304

ROBERTD CARLOS—Brazil's Top Teen Star;
Ex 5166

LES AND LARRY ELGART—Soumds of the
Times [More Au-Go-Ge); CL 2511, C5 %317

JOSE GRECO & HIS DANCE COMPANY-—
Spanish Dance Spectacular; ML 4294, M5
HBD4

THE HARDEN TRIO—Tippy Toeing; CL 2506,

. L5 9306

ORIGINAL CAST—Mame;
3000

PATTI PAGE Sings America’s Faverite Hymns;
CL 2505, €5 9305

CARL SMITH-Man With & Plan; CL 2501,
L5 9301

FERNANDO 50TO-Canta . .

KOL 4800, KOS

.1 EX 5147

SOUNDTRACK—The Daydreamer; 0L &540,
0% 25940

VARIOUS ARTISTSCOLUMBIA SYMPHOMY
ORCH.=5travinsky  Conducts Pulcinella;

ML &281, M5 4881

VARIOUS COMPOSERS—Peter Serkin; Richard
Goode; Mischa Schneider; ML &291, M5
&B91

BRUNDO WALTER Conduct: Mozart and Haydn
=Calumbia Symphaony Orch,; ML &2569, M35
HEIY

] DECCA

BACH: THE WELL TEMPERED CLAVIER, VOL.
6—Rosalyn Tureck; DL 10125, DL 710025

BACH: THE WELL TEMPERED CLAVIER, VOL.
d—Rosalyn Tureck; DL 10124, DL 710124

BACH: THE WELL TEMPERED CLAVIER, VOL.
4 Rosalyn Tureck; DL 10723, OL 7100123

IVES: TRIO/COPLAND: VITEBSK/BLOCH:
THREE MOCTURMES—Niruw  Amsterdam
Trioy DL 10124, DL 710126

MEW YORK CHAMBER S0LDISTS—Pages From
the Motebook of Anna Magdalena Bach:
DL 9428, DL 79424

1 DOT

JIMMIE RODGERS—It's Qwer; DLP 3717, DLP
257

[1 EMERALD

BARNEY KESSEL—On Fire; ELP 1201

] EPIC

BARRY GOLDBERG BLUES BAND-—-BElowing My
Mind; LN 24199, BN 28199

DAMITA JO-Midnight Session; LN 24203,
BM 26202

The Humor of ROWAN AND MARTIN; FLM
1310%, FLS 1510%

ORIGIMAL SOUMDTRACK—Shakespeare Wal-
lah; FLM 13110, FLS 157110

] GORDY

TEMPTATIONS—-Gettin' Ready; GLP 918, SLP
918

] HARMONY

ROY ACUFF—Waiting for My Call to Glory;
HL 7374

[] HBR

TV, & THE TRIBESMEMN —Barefootin’; HLP
8307, HAT 9307

1 MAINSTREAM

VARIOUS ARTISTS —Award Winning Original

Motion Picture Sound Tracks and Themes;
SE0TE, 5/8076
YARIOUS ARTISTS — The Detectives and

Agents & Great Suspense Motion Picture
Themes; 5&07%9, 5/6079

] MERCURY

LOUIS ARMSTROMNG-Lowis; MG 21081, SR
&1081

] MERCURY WING

Country Gardens and Other Faverites by
PERCY GRAINGER-—-Eastman  Rechester
Pops (Fennell); MGW 14080, SRW 1B0&0

WALTER HAYMES--Steel Guitar Sounds: MGW
12320, S5RW 14320

GEOQORGE JOMES Sings From the Hear?; MGW
12323, SRW 146323

EDDIE LAYTOMN-AIl Time 3/4 Time Hitfs;
MGW 12321, SRW 18321

LISET PIANO CONCERTOS HOS. 1 & 2-
Yuri  Doukoff/Vienna Symphony  Orch,
(Somogyi); MGW 14066, SRW 18066

Favorite Owvertures by OFFENBACH AND
AUDER—Detroit Symphony Orch. (Paray);
MGW 14058, SRW 1B0S8

SCHUMANMN SYMPHONY MO. 3 IN E FLAT
“"RHEMNISH" —Dedroif Symphony Orch, [Pa-
rayl; MGW 14059 5SRW 180509

LEROY VAN DYKE—Movin' Yan Dyke; MGW
12322, SRW 14322

] MGM

SOUNDTRACK —Maya; E 4376, SE 4374

] MIRA

LEAVES—Hey Jog; LP 3005

7 NONESUCH

BACH: BRANDENBURG COMCERTOS—Chamber
Orch, of the Saar [Ristenpart); HB 3006,
HE 73004

STANLEY DUETENS LUTE ENSEMBLE—In a
Medieval Garden; H 1120, H 71120
The Pleasures of Cervantes—FPolyphonic En-

sembie of Barcelona [(Gavaldal; H 1116,
H 711146

THE COLLEGIUM MUSICUM SAARENSIS-
Masters of the High Barogue; H 111%,
H 71117

THE LONDON GABRIEL BRASS ENSEMBLE-
Royal Brass Music; H 1118, H 71118

LUCIAND SGRIZII-1Bth Century [talian
Harpsichord Music; H 1117, H 71117

[] PHILIPS

LUIZ BEMFA~The Brazilian Scene; PHM 200-
208, PHS 400-208

BRUCKMER: SYMPHONY MO. 5 IN B FLAT-
Concerfgebouw  Orch. of  Amsterdam
[lochum); PHM 2581, PHS 2791

GIUSEPPE DI STEFAMO Sings the Great
Popular Italian Somgs; PHM 200-209, PH3
GO0-209

LONDON SYMPHOMY ORCH. (Mackerras)-
Concert  Sparklers; PHM 500-105, PH3
900-105

TELEMANM: TWO MAGMIFICATS—Kurt Redel;
PHM 500-104, PHS 900-104

NINA SIMONE—Wild Is the Wind; FHM 200-
207, PHS &400-207

DUSTY SPRIMGFIELD-You Oon'f Have to Say
You Lowe Me; PHM 200-210, PHS &00-210

[] SUPREME

THEL BRINGAS—Seeking the Lost; 5 209
Gospel Styles With PAUL SKILES-55 2033
SOMGWEAVERS—0On the Move; 5 212

(] TAMLA

Meods of MARYIN GAYE; TLP 2648, SLF 2646
ISLEY BROTHERS—Thiz Old Heart of Mine;
TLP 249, SLP 24%

] TOWER

MAE WEST—Way Out West; T 5028, 5T 5028

[] TRIBE

THE SIE DOUGLAS QUINTET-The Best of
Sir Douglas Quintet; TR 37001, TRS 47001

[] VERVE

CLARA WARD-Hang Your Tears Dut ta Dry;
V 5002, V&-5002

[] WORD

ROBERT E. GODODRICH JR.—The Day the
President Was Killed; W 4128 LP

GLORIA ROE—I Never Walk Alone; W 3348,
WET R348

ZIP CODE SPEEDS
YOUR PARCELS

1. Packages are shipped
2. They are handled

3. There is less chance

by more direct route.

fewer times.

of damage.

ZIP Codes
keep postal costs
down but only if
you use them.
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The most frequently referred to directory of products, services and
facilities for the music-record industry.

Year-Long

World-Wide

Billboard’'s Annual

INTERNATIONAL BUYER'S GUIDE

Coming August 6

Contact Your Nearest Billboard Office
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IF YOU HAVE SOMETHING COLORFUL TO SELL—OR COLORFUL
TO TELL .. . SAY IT WITH FULL IMPACT—SAY IT IN FULL COLOR

BILLBOARD
FOR THE MUSIC-RECORD INDUSTRY, THE ONLY “FULL-COLOR VOICE" IN THE WORLD
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TALENT

Col.'s Townsend to
Be Roving' A&R'er

HOLLYWOOD — Irv Town-
send, Columbia Records’ West
Coast operations vice-president,
is returning to the recording
studio. Two years ago when
Townsend was upped to vice-
president, he gave up his artists
and repertoire duties to concen-
trate on administrative chores.
Now Townsend has begun han-
drhng recording sesstons on @
“request” basis. He doesn't have
any specific assignments, he ex-
plained, but he'll handle projects
suited to his background.

“The basis on which I re-
cord,” Townsend said, “is when
something which needs to be
done that I can do, I'm asked
to do it. No one out here in the
Hollywood office has done any
jazz recording.” Among Town-
send’'s recording “requests” are
John Handy, the Northern Cali-
fornia saxophonist signed by
Columbia's. talent scout John

Hammond; Mahalia Jackson,
and the recent LP by the Mod-
ernaires which saluted the Ti-
juana Brass,

Townsend also is scouting for
new talent to tie up either with
Columbia or the Epic label. He
will also refer talent to the East
Coast a&r department if the art-
ist best fits that department’s
concept and personnel, The Hol-
lywood a&r staff, Townsend
noted, is geared to the teen-age
movement. Al Stanton, Terry
Melcher and Larry Marks are
all involved in cutting contem-
porary product.

The West Coast office also
has become more active in the
purchase of independently made
masters, a st:P which Townsend
calls “tngl-::al Along this line,
Stanton has picked up the Black
Sheep, Lois Fletcher and
Mathiew & Brewer.

Rheingold Brews Up 47
Concerts for Music Fest

NEW YORK—A top line-up
of jazz, pop and folk artists is
listed for the 47-concert Rhein-
gold Central Park Music Festi-
val from July 1 to Sept. 5.
Dionne Warwick will appear in
the opening concert. Admission
to a specially constructed 4,400-
seat auditorium in the Wollman
Skating Rink will be $1 a
person.

Other artists will include Gary
Lewis and the Playboys, Jimmy
Smith, Stan Getz (two con-
certs), Miriam Makeba, Erroll
Garner, Duke Ellington. and his
orchestra, Count Basie and his
orchestra, Sabicas, Oscar Brown
Jr., Anthony and the Imperials,
the Mitchell Trio, Arthur Pry-
sock, Horace Silver, Jackie Wil-
son, Nina Simone, Theodore
Bikel, Otis Redding; Bill Evans,
the Herbie Mann Octet, Frank
Fontaine and Lionel Hampton
and his orchesira.

Ron Delsener of Kristal-Del-
sener, Inc., is the executive pro-
ducer of the festival, a main at-
traction of New York's Summer
Festival. Rheingold Breweries,
Inc., is underwriting the cost.
The series is being run in co-
operation with the City of New

Unsurpassed in (Quality at any Price

6LOSSY
PHOTOS

7 ¢ =" 8x10

1ﬂﬂﬂ LDTS
$10.98 per100

Post Cards
& 40 per 1000

8x10 COLOR
$98 .00

WE PROCESS
YOUR COLOR

20" e 30" §4.85

A Division of JAMES J. KRIEGSMANN
165 W, 46th St., N.Y. 36 PL 7-0233
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York and the
Parks.

The program calls for jazz
combinations on Monday nights,
rock 'n' roll on Wednesdays, folk
music on Fridays, pop music on
Saturday nights, and interna-
tional programs and special
events on Sundays.

Also on weekdays from July
5 to Aug, 26 amateur rock 'n’
roll groups will be invited to
noon to 2 p.m. matinees at a
1 5-cent admission fee. The most
popular of the week's partici-
pants will appear preceding the
next Wednesday night's regu-
larly scheduled show.

Tony Tanner, star of the cur-
rent Broadway musical "Half a
Sixpence” and the movie “Stop
the World, 1 Want to Get Off."
signcd to Audio Fidelity Records.

: Burt Ward, who pla:-,rs
Ruhm on TY's “Batman series,
to MGM Records. . Stephan &
Janis, twin-sister duo, to Colum-
bia Records. Their debut single
15 “Don't Let Me Down™ and
“Forgetting How to Smilg". . .
Freddie Rocke, jazz organist,
formerly on the Blue Note label.
signed to Prestige Records. . .
The Ad-Lobs to Karen Records.

Dynamite Productions signed
Lamont Washington and Five
Cards Stud to exclusive record-
ing contracts. . . . Seth London

Department of

to MGM l{cmr;]s.

JOAN REGAN, singer from Eng-
land, prepares for her first ses-
sion on the Columbia label which
is a&r producer Charlie Calello's
initial project under his new deal
with the label.

Righteous Bros.
Do It Up Right

In Grove Bow

LOS ANGELES—The power
and urgency of their blues sing-
ing catapulted the Righteous
Brothers to a successful Cocoa-
nut Grove debut Tuesday (7).

Their act is comprised of their
hit recordings, with the addition
of a short medley of more vin-
tage tunes. The wringing, note
splitting style developed by Bill
Medley and Bobby Hatfield
came across on powerhouse
numbers like “Soul and Inspira-
tion,” “You've Lost That Lovin'
Feelin'” and "“You'll Never
Walk Alone.” Each singer is
given one shot at soloing: Med-
ley on "Georgia,” in which his
deep baritone bursts forth and
Hatfield on “Unchained Mel-
ody” in which he shoots for
high C's.

Arranger-conductor Bill Baker
kept the 20-piece Dick Stabile
orchestra in a contemporary
groove, albeit the trumpets had
a tendency to drown out Hat-
field.

The act is split between such
teen-oriented songs as "“Little
Latin Lupe Lu" and “Justine,”
a quick run through several
evergreens and the powerful
tunes which offer gateways for
the duo's invigorating harmonies.

ELIOT TEIGEL

2 Mancini's Singles Are
‘Simulreleased’ by RCA

NEW YORK—In conjunction
with Henry Mancini's current
summer concert tour, RCA Vic-
tor has given the composer-con-
ductor the unusual distinction of
the simultaneous release of two
singies, Both are from films for
which Mancini has written the
score.

The singles are “Arabesque,”
backed with “We've Loved Be-
fore (Yasmin's Theme)” from

Stanley Donen's film “Ara-

besque” which Universal will put -

into general national release
soon, and “The Swing March”
backed with “In the Arms of
Love” from the Blake Edwards
production “What Did You Do
in the War, Dad," which is due
in July via United Artists. The
albums featuring the original
music from these film scores will
be on the market in July and

August.

On Mancini's concert itinerary
are: Sahara Tahoe Hotel, Lake
Tahoe, Nevada, June 20; Colise-
um, Portland, Ore., July 15; Col-
iseum, Seattle, Wash., July 16;
County Stadium, Minneapolis,
July 20: Arie Crown Theater,
Chicago, July 22-23; Cobo Hall,
Detroit, July 24; Civic Center,
Baltimore, July 27; and dates in.

Barbra for Newport Jazz

BOSTON — Barbra Streisand
will sing at the Newport Jazz
Festival on July 30 at Festival
Field, director George Wein has
announced. It will be Miss Strei-
sand's only New England ap-
pearance,

Wein also said that Ella Fitz-
gerald will make her first ap-
pearance since 1957 at the jazz
festival Sunday evening July 3,
She will be on the same pro-
gram with Duke Ellington and
his band. The Folk Festival, to
be held for three days starting
July 21, will bring Judy Collins,
the Chicago Freedom Group
with Jimmy Collier, Bob Gib-
son, Jim and Jesse McReynolds,
Phil Ochs, Tom Paxton, the
Pennywhistlers and Buffy
Sainte-Marie.

Saturday evening (23) will
have a ""Patchwork of American
Music,”™ representing the Eastern
part of the nation. Sunday night

Scandore & Shayne
Expand Operation

NEW YORK—The personal
management firm of Scandore
& Shayne, Inc., has expanded
on both coasts. The firm, headed
by Joe Scandore and Mel
Shayne, has just opened new
offices in Los Angeles and has
relocated at larger quarters in
New York.

In addition to personal man-
agement, the duo are now op-
erating in record production
with Tamridge Productions and
PMT Productions; production
of package shows for the one-
nighter field, nightclubs and
TV with Emjay Productions,
and music publishing with Ridge
Music (BMI), Tannen Music
(BMI), Sharow Music (BMI)
and Natson Music (BMI).

Paul Tannen is the executive
producer of all record produc-
tion and also heads the publish-
ing end of the operation. The
Coast office i1s predominantly
covered by Joe Scandore.

WwWwWw americanradiohistorv com

will feature Bob Dylan, Kilby
Snow, Tom and Liam Clancy,
Fannie Lou Hammer, Joe
Heaney and Norman l{ennedy.

2 of Lewis 3
Moving On

CHICAGO—"It is now defi-

nite that Eldee Young and Isaac-

(Red) Holt, the bassist and
drummer, respectively, of the
Ramsey Lewis Trio, will move
on . . . to pursue and expand
their own individual musical
careers.”

This announcement came last
week from Robert L. Tucker, ex-
ecutive director and general
counsel of Rams'l Productions,
Inc., an independent production,
recording and. publishing com-
pany recently founded by
Lewis.

Lewis began an engagement
here Tuesday (7) at the London
House, with Chicagoans Cleve-
land Eaton on bass and cello
and Maurie White on drums.
Eaton and White are expected
to accompany Lewis on coming
recording dates and on a sched-
;‘]nlﬁd college concert. tour this

MISS VAUGHAN
IN VEGAS DATE

LAS VEGAS — Sarah
Vaughan, whose “Lover's Con-
certo” album is going strong
throughout the U. S., opened
June 15 at the Riviera Hotel. A
spokesman for the hotel said
there was a strong possibility
the star would hold a live re-
cording session in the lounge
of the Riviera. The Smothers
Brothers opened at the Sahara
Hotel June 7, and the pair also
plan to do a live session.

AT GG TTATRTET AR R0

Philadelphia on July 29 and at
the Forst Hills Tennis Stadium,
N. Y., on July 30.

Trini Lopez's new LP release on
Reprise Records is called, simply,
“Trini"" (R6196) and is destined
to be one of his biggest album
hits so far. At the same time, a
new single “La Bamba—Part |I"
(D480) is sure to get top turn-
table and sales action. One of
Trini's most requested  show
numbers, “La Bamba'' is an ex-
citing, live performance. Trini
Lopez plays and records with a
Gibson “‘Trini Lopez' guitar, of
which there are two models avail-
able—the Gibson "'Trini Lopez"
Full Body Deluxe and the Thin
Body Standard. Gibson—<choice
of professional artists and ac-
knowledged world leader in fine
guitars. (Advertisement)

MOREY

AMSTERDAM

noted comedian and writer, 5AYS:

"l discaveraed a
great writing course
tor people with
comedy talent
which guickly
tooches the same
prafessional secrets,
techniques and
"know-how" it tokes writers a dozen
years to learn. | only wish it were
agvailable when | started out as o
comedy writer,"

Maorey refers to Ron Corver's uni-
versify-tested course, approved by
the California Superintendent of
Public Instruction and endorsed by
top comedy stors and writers.

Mr, Carver, a highly successful
comedy writer and performer for 20
yoars, has direcled the Jerry Lewis
Comedy Warkshop ot Paramount
Studios ond has instructed writers
and performers for the past 10 years
at UCLA, Columbia College and
Hallmark Cards, Inc.

His students haove won owards and
marm  fop pay writing for TV, night
clubs, ﬁn stage, newspapars, mago-
zines, advertising and other comedy
and hur'rm-r markef=,

Find out how he con help yeu gain
lucrative rowards writing comedy
mafterial for yourself as well aos
others in this wide-open field which
is hungry for now falent.

Send for free brochure to:

THE HOLLYWOOD SCHOOL
OF COMEDY WRITING

Dept. BEGE
#22 Morth Vine Strect

Hollywood, Calif. 90038

NORTHERN |
CAUIF,
SOUNDS
MANAGEMENT BY
MARTIN, INC.

Mow booking, managing,
publishing & recording.

CONTACT

1 P ; :
[—*-J 423 4th 5t

Geri Statham
bl

x Marysville, Cal,
A, 742.5700
MANAGEMENT BY MARTIN

is o California State licensed &
bonded corp.
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Dealers Looking Forward

To NAMM's Music Show

CHICAGO—Midwest record
dealers told Billboard they are
looking forward with enthusiasm
to the National Association of
Music Merchants 1966 Music
Show—and a number of them
indicated interest in the special
phonograph record commitice
meeting scheduled for July 10.

Fred Apple, manager of the
record department, Custom Elec-
tronics, Dayton, Ohio, told Bill-
board that the 1966 show “will
be a first experience for us. Be-
sides records we handle musical
instruments and we think the
Music Show will most likely
give us the opportunity to see
everything that is new in this
field. We also sell audio prod-
ucts and we heard that audio
equipment manufacturers are
well represented at the show.
We will be looking at all types
of new products—especially tape
recorders—and we'll be compar-
ing prices and probably delivery
capabilities of the various com-
panies.

“We are not NAMM mem-

bers,” Apple said: “l suppose
we haven't joined because [
don't know enough about the
association.” Asked whether he
was planning to attend the rec-
ord meeting which is open to all
non-members, Apple said: “I
probably will. It should give me
a better idea of what the associa-
tion is hke.”

Jerry Dunham, manager of
the Music Center in Blooming-
ton, Ind., said he, and the
store’s owner, Bernie Vance,
were going to attend the show.
“1 believe that Mr. Vance is a
member of NAMM,” said Dun-
ham, “at any rate, he is an an-
nual visitor of the show.”

This vear, said Dunham, “I
will be looking primarily at
guitar products and accessories.
We carry about 18 brands of
puitar in this store and I'd like
to cut that down to about two
or three. Many of these guitar
lines, especially in the lower
priced field where the quantity
sales can be found, are almost
too much trouble to bother with.

Streep Stresses Value
Of NAMM to Trade

CHICAGO—F. D. Streep,
president of the National Asso-
ciation of Music Merchants, last
week issued the president’s an-
nual pre-convention message to
visitors of the Music Show,
Streep stressed the growth of the
music industry and pointed out
NAMM’'s relationship to this
growth.

This year's convention and
Music Show “will be the largest
in history,” said Streep. And il
comes “when the music industry
is at an all-time high in produc-
tion and sales.” He pointed out
that the electronic segment of
the industry has grown rapidly
since World War II and that
“music stores have been and
continue to be prime outlets

Pfanstiehl’s

NEEDLE DESIGNS!

Cartndge designers set a merry
pace for needle makers . . . it's a
néver-ending job to keep up with
the continuous flow of new Ameri-
can and foreign cartridge designs
—but Pfanstiehl does it to serve
your phono-needle customers.
When you need the latest, order it
from Pfanstiehl. Write for a free
catalog and self-mailer order
forms today.

Your order shipped same
day it's received.

N DIRECT-TO-DEALER

f’fanstiehl

CHEMICAL CORPORATION = BOX 4M
T84 LAKEVIEW AVE. * WAUKEGAN, ILLINC
Originaters af tha §9.95 Diemond Nesdls
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in major and secondary market-
ing areas for radio, television
and hi-fi merchandise.”

NAMM's membership, said
Streep, has been Keeping pace
with the growth of the industry.

Streep cited NAMM's leader-
ship in wvarious industry action
as the reason for its success. He
pointed out NAMM's work in
helping to obtain millions of
dollars worth of refunds after
last year's clminination of the
excise tax on musical instru-
ments.

He also mentioned NAMM's
Sales-Management Seminars,
NAMM's Accounting Manual
for music stores, and NAMM's
leadership in co-ordinating mu-
sic education as further ex-
amples of the associations work
in the industry.

In addition, Streep said, mem-
bers attending the Music Show
will be shown “the greatest sales
aid ever seen in the music indus-
try. This will be a 300-page-plus
“Total Selling Service-Music,”
a music-selling encyclopedia of
selling words, phrases and sen-
tences to be used in advertising,
selling signs and sales presenta-
tions,

*T8S-Music,” he said, “will be
an encyclopedia departmental-
ized by product and will have a
section on every major item sold
in music stores. Selling words,
phrases, and sentences have been
prepared for the various instru-
ments, and every conceivable
iype of benefit, in homes, in
schools, and recreation, as well
as in woods, styling, finishes,
and every other salable product
point is expertly treated. The
volume will fairly coze with rea-
sons why people should buy our
industry’s products. Heavily sub-
sidized by the association, it will
be priced within the reach of
every member.”

Streep concluded by inviting
non-members to  “investigate
NAMM by mail or in person
at the coming convention. They
have everything to gain and
nothing to lose,” he added.

I have come across one low-
priced line that is of superior
quality and I hope to find sev-
cral others at the Music Show.”

Dunham said that he and
Vance have a ‘“great deal
of interest in record retailing
problems,” and added that one
of them will be attending the
phonograph record committee
meeting.

Jerry Hollander, partner of
Hollanders Music Shoppe of
Chicago, told Billboard that “the
new products I'll be especially in-
terested in will be amplifiers and
acoustic-electric  guitars. This
type of guitar seems to be in-
creasingly popular recently. I
think the guitar boom is just
as big now as it ever was, and

(Continued on page 37)

Scanning

The News

The 1966 Music Show in Chi-
Cago is slirring up great waves of
advance interest. It will be run-
ning concurrently with the Na-
tional Housewares Show and con-
servatives estimales indicate that
at least 60,000 buyers will be in
town that week. Also, VIP's of
several European and Japanese
electronics products firms, who
have never before attended the
show, are expected to make a visit
this year.

The Ampex Corp. recently an-
nounced that its sales for 1966
totaled $169 million. Besides vari-
ous electronics products, Ampex
manufactures and markets more
than 1,600 sterec lape seleclions
of 44 different recording labels—
and 1s probably the No. 1 reel-to-
reel prerecorded tape firm in the
country.

Healthy state of electromics busi-
ness was backed up by further
evidence from the Electronics In-
dustries Association. For the first
time in recent years, EIA reports,
the number of business failures in
the electronics industry has de-
creased by 35 per cent during the
12 months ended in ‘March 1966
as compared with the previous 12
months.

Acoustic ‘Research, Inc., is giv-
ing away building plans for a hi-fi
shelf free for the asking. The pro-
motion, originally intended for a
relatively small hobbyist group,
has aftracted over 8,000 replies—
causing the firm to reprint several
times. PAUL ZAKARAS
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SHELTON MEYER (left), Phonola representative, is show shaking hands
with Pat Blunda, owner of Pat's One Stop in St. Louis. Handshake con-
cludes deal giving Pat's exclusive distributing franchise of complete
Phonola line in an area covering Missouri and parts of lllinois.

Tape Merchandise Sales
Setting Brisk 1966 Pace

LOS ANGELES — Reel-to-
reel tape merchandise is mov-
ing healthfully along, despite
the enthusiasm for CARtridges
which continues to grow.

There's a fear psychology im-
bedded in some dealers that reel
product will be overshadowed
by cartridges, Oris Beucler, Capi-
tol's special products general
manager, told Billboard. It's
wrong for dealers to have a
negative attitude about the reel
business, Beucler contends, be-
cause figures speak otherwise.

Capitol’s first quarter reel
tape sales are up 54 per cent
over last year’s similar period.
"We have had a month by
month growth in reel business
since 1954, Beucler added. The
growth covers the 7% ips
speed which was first offered
in 1958 and 334 i.p.s. boxes
which were debuted in August
1964,

regularly

Capitol has been

' opening new reel accounts, in-

cluding mass merchandisers,
who once shied away from the
thread-it-yourself product.
Prices of reel tapes are stable
because the buyers are selective.
“Anyone getting into tape cor-
rectly (carrying a broad selec-
tion of repertoire) finds excellent
turnover,” according to Beucler.
Capitol's national turnover in
reel merchandise is every 22
days, a survey has revealed. To
an extent, new accounts drain
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BEATLEPHONES, a new product from Koss Electronics, Inc., Mil-

waukee, offer “personal”

record listening or silent instrument practice

capability with electronic equipment. The headphones, either stereo or
monaural, feature pictures of the Beatles on each ear piece.
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off existing inventory. Capitol's
reel catalog of unduplicated 7%
and 3% boxes number some
300 titles. *We've yet to delete
our first tape,” Beucler said.

Industry-wide, there are 152
labels offering consumers 6,000
reel titles, an indication of the
size and potential of this seg-
ment of the tape business.

Cartridges are becoming a
‘demand” item, Beucler points
out, and this action is the door
opener for dealers who have
avoided setting up reel depart-
ments. Once a store is known
as a tape outlet, selling the prod-
uct doesn’t take a lot of time.
Fixtures from the manufacturers
provide the vital exposure
means.

Assisting the movement of
reel tapes has been the influence
of cheap, imported players from
Japan, which have broadened
the market of customers.

Sony Superscope, a high-
ticket reel player manufacturer,
reports “astronomical” sales. The

(Continued on page 57)

Dealer Sues
Motown Trio

SAN FRANCISCO—A local
record dealer last week won his
first step in a legal action against

the popular singing trio, the
Supremes,

Ray Dobard, owner of the
Mus:c City Record Shops in the
San Francisco Bay area, has
filed 2 $5 million dumage suit
agmn:at the gro nﬂfl for failure to
make a personal appearance in
one of his retail establishments.
Last week Federal Judge Albert
C. Wollenberg denied a re
by the Suprt:mﬁ attorney ?ur a
preliminary injunction which
would have barred any further
advertising by Dobard about the

trio’s appearance in one of his
stores.

Named in the suit besides the
three Supremes, were their
managers, Motown Record
Corp. and several Motown exec-
utives, including Berry Gordy
Jr., the firm's president.

Dobard contends that Mo-
town had made a verbal agree-
ment with him to have the Su-
premes appear at the grand
opening of one of his stores.
The Supremes and Motown
deny any such commitment,

1966, BILLBOARD
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NEW PRODUCTS

The following new products were selected by Billboard because of the special interest they
may have for record dealers. For more information write Audio-Yideo Editor, Billboard, 188

West Randolph, Chicaga 1, I,

Motorola 1967 Line

Solid-state monaural phonograph
by Motorola for the kiddie set.
Manual four-speed, polystyrene
cabinet available in blue and
white. List $24.95,

Motorola monaural phonograph.
Solid-state amplifier, swing-down
record changer, separate tone and
volume controls. Polystyrene cab-
inet available in red/white, blue/
white and brown/white at $49.95.

Solid-state stereo portable phono-
graph by Motorola. Separate tone
and volume controls, two detach-
able speaker wings with one five-
inch speaker in each wing. Avail-
able in charcoal brown, honey
beige or blue for $69.95.

it
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Portable Motorola stereo phono-
graph. Solid-state amplifier, sep-
arate tone and wvolume controls,
one six-inch speaker in each de-
tachable wing. List $79.95.

Tape Sales

o Continued from page 56

expression belongs to Sony's
Fred Tushinsky, who claims
booked orders are 109 per cent
higher than they were in 19635,
“The cartridge has actually in-
terested more people in reel-to-
reel tape.”

Howard Ladd, president of
Concord, another player manu-
facturer, states that “business
is the best it's ever been in our
history. This yvear we will have
fi;re new reel models for a total
of 18.”

The Electronic Industries
(EIA) predicts that five
million reel recorders will be
sold this year, an increase of

100 per cent over 1965.

All this enthusiasm and activ-
ity, Capitol's Beucler emphasizes,
should not be undercut by re-
tailers. There's profits to be
developed with reel tapes, the
executive contends.

JUNE 25, 1966, BILLBOARD

Sterec phonograph by Motorola.
Solid-state portable, with 10-watt
peak power output or five-watt
EIA music power output. Two de-
tachable speaker wings, four sep-
arate controls. List $99.95. Mod-
el PP209C has same features as
one pictured above plus walnut-
grained vinyl inlay and roll-about
cart at $119.95,

Motorola solid-state stereo pho-
nograph. Ten-watt power output
and five-watt EIA output, two
speakers in each detachable
wing, four separate controls, au-
dio-lens see-through cartridge
with diamond /sapphire styli. Wal-
nut grained vinyl-covered metal
cabinet at %$139.95. Model
PPS00C features same as one
above plus headphone jack and
changer compartment Ilight at
$179.95.

Solid-state AM/FM table radio by
Motorola. Ten transistors, tuned
RF stages in both AM and FM
section, automatic frequency con-
trols, dial scale panel light. Avail-

able in charcoal
$59.95.

or beige at

Dealers Look
Forward to

NAMM Show

o Continued from page 56

it's being accompanied recently
by good sales in drums, tam-
bourines and harmonicas. I'll be
concentrating mostly on the
products—but my partner told
me he is going to go to the pho-
nograph record meeting."”

Danny Lebakken, owner of
Danny’s House of Music in La
Crosse, Wis., told Billboard that
he is definitely planning to at-
tend the Music Show. “I haven't
missed one in years,” he said.
“I am not a member of NAMM,
but I do carry a full line of
products in my store, so I am
interested in just about every-
thing that is exhibited at the
Music Show.

“The idea of the record meet-
ing sounds very interesting,” he
said. "l don't know for sure
whether I'll be able to make it,
but | do believe that something
shouwld be done in the record
retailing field. Only to me it
seems unlikely that such a meet-
ing will lead to anything. I think
the first step must be taken by
the manufacturers—they should
eliminate the record clubs. And
there are a lot of other things
that could be done.”
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RECORD RIOT — 45 RPM RECORDS,
hrand new, factory fresh, 35 per hun-
dred, $50 per thousand, Major labels,
popular hits, top artists. Frelght pre-
paid with check-in-advance orders.
Apex-Rendezsvous, Ine., -lluu':f Oth Ave.,
Brmltlrn. M., Y. 6335400

H‘.ECﬂHD- RIOT 435 — HRA.HD NEW
some late hits. $6.80 per hundred; $65
per thousand. Send check with order
for prepald postage. No overseas orders.
Rellable RBecord Co., Box 136, Glen Oaks
Post Office, Glen Oaks, N. Y. FPhone:
Arca Code 1[2—313—53:“ ch-tf

EMPLOYMENT SECTION

HELP WANTED

PHOMOTIONAL AGENT OH MANAGER
wanied to advance sales of pop records
done with newly created soumnd never
done before, scintillating, fast, Id
be a2 smash hit. Terrific for commerclials,
25 numbers already ta . L. Edward
Belsner, 8545 W. Gdth . Arvada, Colo.

MAMNAGER, EXPERIEMCED,
with well-established econtacts in the
record husiness. European born, tralned
in U. 5. Must speak German and French.
Familiar all aspects of record business,
wanted by substantial American record
firm. Box 266, Billboard. 188 W. Han-
dolph 5t, Chicago, L. 60601,

SITUATIONS WANTED

SALES

AGENT, TRAVELING ABROAD, WILL
represent COMPANnY, Eroup or 1m:ll.1-'ldunli
for reasonahble fee, E, L. Edler, Hin:l_le
S50 Co., 615 Jefferson St., Buffal
LY. 14204,

HOAD MANAGER AVAILABLE HAN-
dle one aet or whale company. Complete
knowledge of box offlee, Ughting, travel
accommodations amd st:l.-l.tril.:.r Call or
write; Ed MeAdam, 6627 Morse, No.
Hu]l:rwund Callf. Phone: (213 ﬂ'i".? T449,

 MISCELLANEOUS
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30,0 PROFESSIONAL COMEDY LINES!
Foarty books, plus Current Comedy. a
monthly serviee, Catalog free. Sample
selection, 55. Hobert Orben, 35368 Daniel
Creseent, Baldwin Harbor, M. Y.
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RECORD PROMOTION
& PUBLICITY

'1""'; i "|

National Record Promofion

{You Record 1t—We'll Plug It

Music Makers Promotion Melwork r
* Mew York City *
20 Years' Dependable Service
Brite Star, Cleveland, Ohie
Covering All Major Cities, Nashville,

Chicago, Hellyweoed, Ete.
DISTRIBUTION ARRANGED
MAJOR RECORD LABEL COMTACTS
NATIONAL RADIO & T.v. COVERAGE
BOOKING AGENT CONTACTS
MASHYILLE MNEWSPAPER PUBLICITY
Ay ﬂﬁg!#'ﬁ D 216-J0 4-2211

. AN &-J0 4-

CALL: DIST. OFFICE
* % * BRITE STAR * % *
14881 Overfeck Drive  MNewbury, Ohils

* ¥

NAT'L. DISTRIBUTION OR WE PRO-

duece, press, promote, sell your record.

Orchid Record Affiliates, P, 0. Hox

}r‘tﬁd E.IP'[tn'Iph.il Station, Memphis,
nn

104 MILLION RADIO LISTENERS
audition potential radio hits. Complete
Texas, New Mexico reglonal coverage.
Distributlon arranged. personal presen-
tation—DMHreetor Musieal Programming.
Consistent B-weck follow-through. Trust,
judgment, inte r:| . Submit sample reec-
ord for app Request brochure,
Star Records Prumntln-nn* P, 0. Box 1055,
El Paso, Tex, 79546,

NATIONAL RECORD
PROMOTION & PUBLICITY
CONSULTATION

All gquestions answered about He-
cording, DHsiribution, Printlag, Ship-
ping. Music Publishing, ete.

PRESSING

No Job oo small
DISTRIBUTION ARRANCED

MORTY WAX
PROMOTIONS

. 1650 Broadway

A : g N.Y,N.Y.10019

€1 7-2159

SONGWRITERS, ATTENTION — FINAL-
l¥ sou will be personally represented
in Hollywood. Free Information. Song-
writers Disiribution Soclety, M.

Ogden Drive, Dept. B, Hollywood, Calif,
D006,
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IRVINGTON, N, Y. — DIRECTOR"'S
house, French colonlal, $1.000 per

month. Beaotifully furmished, modern.
40 minutes to Grand Central. Option to
huy. High 7.

OW 3-3382.

Cronkhite Realty (914)

ENGLAND

ALL EMNGLISH RECORDS RUSHED BY
airmail. Stones "Aftermath,” LP;
Beatles' new LP, both $6.15 airmalled.
200-page pop catalog, 2 alrmailled; 1

ace. For A-1 LP's: John Lever, Gold
5t., Morthampton, England.

BEATLES NEW ALBUM S00N! Ehl'lnl'
new Engligh .l].h'EII!IIh "Aftermath,"”

lish “"HRubber Soul 14 cuts on ewm
and any other En album, mong or
sterep: $6. alrmailed. Stones’ ""Polson
Ivy" E.P.: 820, Pop catalogue alrmailed:
11 Record Centre, Lid,, Nunntﬂn. Eng.

“'..I'..'F"I"EHH.&TH." BREAND-NEW STONES
album. MNew Heatles album soon. Any
album aof your cholee;, $6 incl. alrmail.
Cash with order. Berkeley Il',n 6
Lansdowne Row, Berkeley S54q., n
‘In'-’l England.

service on British
All  utles avallable.
each, sdditonal alboms only $5. All
breaksges replaced. 24-hour service.
Free catalogue. Heanor Heecord Center
Derbyshire, England. ird

FRANCE

RECORD COMPANIES, PUBLISHERS,
Fans, Collectors: You can find world
hits in our new French songs and orig-
inal music by Pnp LY records
sent pul-tpl.iﬂ or £5. 'Dn‘.ll:r with check
or moneéy to: "H.O.G™ Records, 7 Huoe
5t., Lazare, Parla h—Frlnm. b b ]

ZIP CODE

SPEEDS
YOUR PARCELS

1. Packages are shipped
by more direct route.

2. They are handled fewer times.
3. There is less chance of damage.

IIPF Codes
keap postol costs
down bul anly
you use them

Box rule around all ads.

able, 5% discount; 6
insertions, 15%.

toward an international market.

discounts os above opply.

England.

CLASSIFIED ADVERTISING RATES

REGULAR CLASSIFIED AD: 25¢ a word. Minimum: $5.
DISPLAY CLASSIFIED AD: 1 inch, $20. Each additional inch in same od, $15.

First line set all caps.

FREQUENCY DISCOUNTS: 3 conseculive insertions, nonconcellable, nonchange-
insertions,

10%; 13 or

more consecutive

CLOSING DATE: 5 p.m. Tuesdoy, 11 days prior to date of issue.

BOX NUMBER: 50c service charge per inserfion, payable in advance; alio allow
10 additional words (ot 25¢ per word) for box number and address.

INTERNATIONAL EXCHANGE ADVERTISING RATES

International Exchange is open to all advertisers of foreign countries or
American advertisers whose service or sales message is specifically directed

REGULAR CLASSIFIED AD: $1 per line. Minimum: 4 lines per inserfion.
DISPLAY CLASSIFIED AD: 514 per inch. Minimum:

1 inch. Same frequency

PAYMENT MUST ACCOMPANY ALL ORDERS
SEND ORDERS & PAYMENTS TO: John O’NMeill, International Exchange Adver-
tising Director, Billboard, 188 W. Randelph 5t.,
Andre de Vekey, European Director, 15 Hanover Square, London W. 1,

Chicage, IlIl. 60601, or

BILLBOARD MAGAZINE
188 West Randolph Street
Chicago, lllinois 60601

rately) in

Classified Advertising Department

Please run the classified ad copy shown below (or enclosed sepa-
issua(s):

PLEASE TYPE OR PRINT YOUR AD COPY IN THE ABOYE SPACE.

FULL PAYMENT MUST ACCOMPANY YOUR CLASSIFIED AD
ORDER.

NAME =

ADDRESS ——
CiTY STATE ZIP CODE___
AUTHORIZED AMOUNT

BY ENCLOSED

[] REGULAR CLASSIFIED
HEADING DESIRED:

Type of classified ad desired—check one

[[] DISPLAY CLASSIFIED

o7
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BULK VENDING news

Penny Mix Practices Secured
With Additive Bill Passage

By RAY BRACK
WASHINGTON—A bill pos-

ing a potential threat to the
penny-mix machine has passed
the House and Senate in harm-
less form, and minor differences
are being worked out for final
okays by both bodies.

The measure, H.R. 7042, will
allow safe, non-nutritive addi-
tives in candy, Last week the
Senate accepted a revised ver-
sion of the House bill and re-
turned it to the House for ap-
proval of minor changes. Final
congressional approval s ex-
pected shorily,

The bill was introduced in
1964 by confection industry in-
terests, and bulk vending became
involved when the Federal Food
and Drug Administration sought
to amend the measure to pro-
hibit commingling of charm
items and confections in vending
machines.

Codifies

According to legal experts of
the National Vendors Associa-
tion, the language of the meas-
ure as passed by Congress will
“codify” the famous “Cavalier™
decision of some 15 years ago.
In "U. 8. vs. Cavalier Vend-
ing,” the court ruled that mixing
of trinkets and gumballs in a
vending globe was not “adultera-
tion" as defined by FDA regula-
tions. The court declared that
the giving of trinkets along with
the sale of candy or gum does

not add anything to the articles
of food for consumption, “nor
does it affect such articles in
any way."”

The industry became alarmed
last July when it was learned
that the FDA was expected to
suggest to the Senate Health
Subcommittee, then considering
the measure, that an amendment
requiring the wrapping of all
trinkets mixed with confections
be added to the confection bill.
At that point NVA officials
asked all members to write Con-
gress. The mail drive was fol-
lowed by industry testimony in
September at which vending
witnesses declared, in part: “QOur
entire industry would be irrep-
arably damaged financially and
possibly be put out of business
if such an amendment were
passed, and we strongly concur
with the report of the House
of Representatives Subcommittee
which reported there is no
threat to the public health suf-
ficient to warrant the adoption
of any amendment which would
have disastrous consequences
for a segment of our domestic
industry.”

Teeth

The National Confectioners
Association, supporters of the
basic candy additive legislation
which gave rise to the anti-
commingling threat, offered
testimony at the same hearing in
response to FDA suggestions
that commingling causes tooth

JUST TRY

2000

Wire or phone

your order to the
closest Northwestern
distributor.
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damage. Declared John W, Vas-
s0s, director of research and de-
velopment for the Whitman di-
vision of the Pet Milk Co.:

"The Food and Drug Ad-
ministration seeks an amendmen
to the hill which would prohibit
the commingling of trinkets in
confectionery. Regarding this is-
sue, they contend possible tooth
damage or the swallowing of
trinkets. We believe history
shows that this is a theoretical
fear rather than a practical argu-
ment.”

On this point bulk vending
witnesses declared: "It is true
that children are prone to swal-
low inedible objects such as
stones, marbles, pins, rattles, nip-
ples and other similar objects.
We can only presume that a
child old enough to master the
operation of a vending machine
is old enough to distinguish be-
tween a trinket and a piece of
candy or gum.”

The letter-writing campaign
and industry testimony followed
a committee report which in ef-
fect, made the “Cavalier” de-
cision part of the law, permitting
commingling but prohibiting em-
bedding of objects in confections
unless the objects are funtional
(such as lollipop sticks). This, in
essence, became the language of
the amended bill as it emerged
from both Houses.

The confection bill was intro-

COMMINGLING: Congress says "OK" to side-by-side trinket, candy

vending.

duced originally through what
NCA officials called a "quirk” in
the law. “Additives which the
FDA has cleared as safe for use
in other foods (canned foods,
baby foods, etc.)—either with-
out restriction or with pre-
scribed controls—may not be
used by the confection industry,”
a spokesman said.

MNVA counsel Donald Mitchell
said last week that association
afficials were pleased to note that
the confection bill, amended to
codify the Cavalier decision, has
progressed in a favorable man-
ner through Congress.

NCA Holds Big Meet
In Washington D.C.

WASHINGTON “The
Wonderful World of Candy”
was explored anew by delegates
to the WNational Confectioners
Association annual convention

here last week (11-15).

Keynoter was Dr. James L.
oddard, commissioner, Federal
Food and Drug Administration,
Department of Health, Educa-
tion and Welfare, Goddard ad-
dressed the subject “The Con-
fectionery Industry and the
Food and Drug Administration.”

CGoddard's speech was fol-
lowed by a brief candy break,

after which Sen. Harrison
Williams (D., N. 1.) delivered
“A Message From the Senate.”

Other featured speakers were
Charles S. Holsteen, director of
budgets, United Air Lines, who
talked about “A Practical Ap-
proach to Capital Spending”;
Sen. Roman Hruska (R., Neb.)
speaking on “Business Responsi-
bility and Government™; R, T.
Compton, vice-president, Govy-
ernment Relations, National As-
sociation of Manufacturers, on
“The Business Community and
Federal Legislation—Current
and Prospective” and—again
following a brief candy break—
Walter Petravage, manager.
Public Affairs Department.
Chamber of Commerce of the
United States, talked on “Apathy
or Action—the 1966 Election.”

Conducting the meetings was
Douglas 8. Steinberg, president
of the NCA.

ADVERTISING IN
HHD BUSINESSPAPERS
MEAMNS BUSIMNESS
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The gathering was enlivened
socially by ladies’ activities, a
Sunday pet-together, a golf
tournament, various cocktail
parties and a dinner dance.

Surne_* 9_[] firms exhibited at
the exhibition in connection with
the convention.

139 DAYS ‘TIL
HALLOWEEN

CHICAGO—Now's the time
to start your merchandise plan-
ning for Halloween. To assist
you with your promotion plans,
we'll present next week a full
report on special merchandise
plus a list of tried-and-true ideas
that have spurred sales for oper-
ators at Halloween. Word from
the confection and charm centers
indicates more firms than ever
bhefore will be doing special
packaging and promoting for
Halloween. (Much of this activi-
ty is in non-vending areas, of
course.) Turn here next week for
some new Halloween ideas.
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Batman Goes South
Of the Border

MEXICO CITY — That
Mexican bulk vending staple,
peanuls, may be challenged by
Batman merchandise soon.

A Mexico City station began
June | telecasting the adventures
of "Cruzado Ecapuchado”—the
Caped Crusader.

The show will be on every
Tuesday and Wednesday, with
dubbed in Spanish dialog.

How will all those hip ex-
pressions come out in Spanish?

MANDELL GUARANTEED
USED MACHINES

M. W. Modal 49, 1¢ ar 84.......814.88
H.W. Deluxe, 1¢ or 52 Comb. .. 13.00
M. W. 10-Cal. 1¢ Tab Gum Mach. 18.08
Atlas 1¢ & 5¢ 100 Ct. Ball Gum. 172.00
Bcorm 8 b, Glabe 10.58

MERCHANDISE & SUPPLIES
Hérm:hlu Muts; Jumbe Queen;
Pistachio Nuts, Jumbo Queen,

e e A e T

Afﬁan Erawn Red Lip Pistachio

R L s e S e

Afgan Prince Red Lip Pistachio
| :i[:"l Flh 5 BENTESEALE L S 33
ndian Muts, « bag,; per Ib. . .18
Cashew, Whole ............... N T
Cashew, BuMS ........co000000. 9
Peanuis, Jumbs ............... A
L L R e a2
Mixed MUES ..o vesosnns 57
Baby Chicks ........cocencui.. 3%
Ralnbow Peanuis .. ........... K |
Bridee MiX ... ... c.iinnnnans = k|
Boston Baked Beans ......... ; T ]
Jully BEAME ....cuicesnranninons |
Licorlee Gems ................ .71
ME M 500 et .. i A8

Munchies, 1&-lb. carfon, per Ib. .19
Har:htr-;h F

Wrapped Gum—Fleers, Topps

Barooka & Pal, 4M pes. ... .. $14.08
Rain-Ble Ball Gum, 1800 par cin, §.15
Rain-Blo Ball Gum, 1800 printed

T - (e P &.40
Rain-Blo Ball Gum, 5150 per ctn. §.35
Rain-Blc Ball Gum, 4250 per cin, 8.35
Rain-Bio Ball Gum, 1500 per cin. 5.35
Maltettes, 2400 per carfon... ... B.40
15 Cartons minimum prepaid on all

Leaf Brand Rain-Blo Ball Gum.
Adams Gum, all flavars, 100 cf. .45
Wrigley's Gum, all flavars, 100 cb, .45
Beech-Mul, 100 cf, ............. A5
Hershey's Chocalate, 300 cb. ... 1.90
Minimum order, 15 Boxes, assorted.

e it e S —

CHARMS AND CAPSULES. Wril
for complete list. Complefe line m'*

Parts, Supplies, Stands,
nr“l‘.“- nds Il-hhl-h

Everything for the operator.
One-third Deposit, Balance €.0.0,

IMMEDIATE DELIVERY
THERE ARE BIG PROFITS IN

GET YOUR SHARE WITH

[lobuvestowy

GUM VENDER
PACKAGE

Thiz amazing
vendor is a sure
bet for big gum
profits. A rotat-
ing merchandise
drum with flve
columne vends &

total of 95
ot standard nickel

packs.

"Visidome™ dis-
play top at-
tracts sales.

Stamp Folders, Lowes! Prices, Write

NATIONAL VENDING
MEMBER wischine oisTRiBuTORS, Inc.

NORTHWESTERN

SALES AND SERVICE CO.

MOE MANDELL
446 W_J6th St, New York 18, N ¥
LOngocre 4-6447
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Penny King Gets Response
To Surfers Medal Mailing

EDITOR'S NOTE: Last week
we commenced a dialog on the
Surfers Medal type charm item.
Opinions for and against the
item were printed, among them
the strong anti-item statements
of the Penny King Co. Penny
King sent a letter out voicing
the same view and here is some
of the reaction.

PITTSBURGH—Penny King
manager Mrs. M. H. Kelly said
last week following a company
mailing expressing opposition to
vending of the Iron Cross item,
“It would seem, from replies re-
ceived, that feeling in the indus-
try is running high and firm
against the Iron Cross for use in
vending machines, . . ."

Here are quotes from some
“of the many letters" which
Mrs. Kelly said were received
in response to the mailing:

“You have our admiration for
taking a stand on something
you believe in, although such
may be to your financial det-
riment. In today's attitude to
let ‘anything go" when a dollar
is involved, belief in a principle
is not often found.”

Class

“It is certainly reassuring to
know that there are still a few
people in this industry who
place ethics above profits. Some
people sure have short memo-
ries. We all appreciate your
class.”

"Good for you! 1 have re-
fused to buy this item from
many suppliers for exactly the
same reasons you quote.”

“"We would like to be among
he first to congratulate you on
your opinion regarding the Iron
Cross. We concur in every word
2xpressed in your letter dated
June 2, 1966. To date, we have
not offered for sale to operators

Now is the time lo
upgrade every top-
notched location with

NEW VICTOR

MULTIPLE

£
STANDS AND EQUIPMENT
You'll immediately get
BIGGER COLLECTIONS.
Write for free color circular.

LOGAN DISTRIBUTING, INC.

1850 W, rnhi:-l:l:u{ﬁiﬂ ﬁllnlluni Hl. 60622

i &

Always First
Always Best

Billhoard

The only
FULL COLOR
business
newsweekly
published in the
United States.

JUNE 25, 1966, BILLBOARD

MARGARET KELLY: "Feeling is
running high and firm."

or placed in any machine in
which we control the merchan-
dise to be offered, a single Iron
Cross, and have no intention of
doing so. Our reasons are the
same as yours,"”

"Our personal thanks to your
organization for expressing to
our industry an opinion which
places the dollar in second place
when compared to the freedoms
we are privile to enjoy in
our U. §. A™ s s

Controversial

"« « . I heartily commend you
for your position on the Iron
Cross, I have already told one
supplier that I would not use
them if he gave them to me.
The saddest thing is that the
people who are selling them are
the very ones that should be
revolted by the idea.”

“I received your notice on
the Surfers Iron Cross and 1
am in full agreement. We have
made it a policy not to use this
item ourselves in our machines,
and we feel it certainly is too
controversial an item to place
in the machines. I see that some
of the manufacturers have de-
cided to make this item and |
congratulate you on your stand.”

"1 wish to commend you on
your position. I heartily agree."”

“Hurrah for you. We are with
you one-hundred per cent. I lost
a brother in World War I1.”

According to Mrs, Kelly, the
company received “dozens of
telephone calls” in addition to
the letters of commendation.

If you have an opinion on the
Surfers Cross and would like to
be heard, drop a note to Bulk
Vending Editor, Billboard Mag-
azine, 188 W. Randolph Street,
Chicago, Hlinois, 60611.

Penny Candy Does $61 Million

WASHINGTON — Penny
candy sales at wholesale during
1965 totaled $61 million, or 4,7
per cent of the total dollar value
of all confectionery products at
wholesale during the vear.

The total, $1.43 billion at
wholesale, is the highest in the
industry’s recorded history and
represents a 2.5 over-all increase
over 1964,

The statistics were released by
the U. 8. Department of Com-
merce in a report sponsored by
the National Confectioners Asso-
ciation called “Confectionery
Sales and Distribution.”

In registering gains for the
10th consecutive year, the in-
dustry also set an all-time record

NEW PRODUCTS xz xx X

EPPY CHARMS

SOLID GOLD CADILLAC MIX.
This, say Eppy officials, is a mix
that took years to accumulate. It
ties in with the firm’s 30th anni-
versary being celebrated this
year. Includes over 100 jewelry-
engraved charms packed 5,000
to the bag with—and here's an
Eppy innovation—20 free and
different display fronts in eight
Da-Glow colors. These different
display fronts with different il-
lustrations and copy are intended
to bring newness to the machines
with each refill. Here are just a
few of these penny items: four-
leaf clovers, boxing gloves, loving
cups, telephones, footballs, big
guns, slippers, sharks, bullets,
horseheads, windmills, badges
boats and birds. There are many
more.

AU-GO-GO DISCOTHEQUE RINGS.
A specially priced item in eight
styles and assorted polished pearl
colors. Packed in capsules with
four free display cards.

MacMAN

SURFER'S ITEMS. MacMan En-
terprises Corp. enters the surf
with a two-piece ring for 5-cent
vending; rlng, necklace and
bracelet for dime wvending. All
come in assorted colors. Bracelet
has a gold or silver nailhead in
the center; necklace has the im-
print of crossed flags or the pic-
ture of a surfboarder, Free dis-
play cards.

PENNY KING

MEDALS. A full series of medals
for dime capsule vending: medals
for “distinguished service,”
“medals of honor,” “good luck,”
and even goofy medals for
“champions."” Twenty-six differ-
ent medals in all. Bags of 250
with free display front.

WESTERN DO-DADS. Improved

variety of Western motif items
debuted at the NVA show. Vend
in all machines except the old
cone-type Acorn Capsule ma-
chines and other old machines
with narrow chutes. Come 250
per bag with free display.

DISTRIBUTOR MEETING called in Chicago this spring by Northwestern

Corp. brought this jovial group together at one table in the Conrad
Hilton. (Several other tables were filled, too.) From left: Allan Cohen,
Morthwestern Sales & Service, New York: Moe Mandell, same firm:
Pat Bolen, president, Morthwestern Corp., Morris, lll.; Edward Flan-
nagan, MNorthwestern Sales and Service, Boston: Earl Veatch, Central
Distributing Co., St. Louis; Samuel Kopf, Yeedco Sales, Philadelphia,
and Irven Kovens, Parkway Machine, Baltimore.
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for production, a 2.1 per cent
increase to 3.47 billion pounds,

Per Capita
Per capita candy consumption,
according to the report, re-

mained the same as 1964, about
18.2 pounds. This includes do-
mestic and imported confec-
tionery products.

The big candy seller during
the year was “packaged goods,”
including everything from boxed
chocolates to bagged candies,
This catogory of items accounted
for 39.7 per cent of the indus-
try's total dollar sales,

Thirty-three per cent of the
sales value was realized from
candy bars. Nickel and dime
specialty items such as rolled
and packed mints, fruit drops
and holiday treats accounted for
11.5 per cent of total dollar
sales. Bulk items (hard candies,
panned items, unpackaged choc-
olates, etc.) represented 11.1 per
cent of sales.

NCA president Dougals S.
Steinberg announced at the as-
sociation's convention here last
week that the outlook for the
candy industry for 1966 is
“sweet.” He said sales for the
first two months of 1966 ran 6
per cent of the same 1965
period,

Promotion

Positive factors going for the
industry, he said, are “the
strong, sustained growth of the
nation’s economy, the continued
expansion of the U. 5. popula-
tion and the corresponding in-
crease in food expenditures.”

Within the industd, it has been
pointed out that increased em-
phasis is being placed on prod-
uct research and development,
packaging, promotion, market-
ing and advertising,

The apparent adequacy of
supplies and the relative price
stability of the raw material sup-
ply has also been pointed to as
a positive element in the indus-
try’s health economic outlook.

Negative factors listed by
Steinberg: rising costs of labor;
rising shipping and packaging
materials costs; increasing com-
petition from snack foods, soft
drinks, diet foods and beverages,

" SCHOENBACH CO.

Manufacturers Representative
Acorn - Amco Distributor

GREAT MONEY MAKER
P ACME

ELECTRIC
MACHINE

Sample ...528.50

HOT — HOT

10¢ VEND ITEMS
tall 250 per bag)

Go-Go RINGE ....oicecsssss 00
Marvel Mini-Books (3 Books

per Capsule) . ........... .50 |
T T T O N 9.50
Key Chain Assmb. ......... 5.00
Mecklaces, Brooches,

Bracelets (Penny King) ... B.D0
M Bay B0 . ...ooiiisiasa, 7.50

HOT 5¢ VEND ITEMS

(From 54 to 35 per ba
Batman items ..... F ...... mﬁlﬂ

1¢ VEND ITEMS
tall price per M)

Mini-Books ........0c.000.0. 10.856
Batman Butfons ..., ... . 1150 |
Batman Emblems ........ 5.95

T mies from ............ 2.50

Parts, Supplies, Stands & Globes,
E!.rur'\rl'hlnl- far Hhe cperator.
One-third deposit with order,

balance C.0.D.

SCHOENBACH CO.

715 Lincoln Pl., Brookiyn 16, H.Y.
[212) PResidant 2.9900°

HOT NUT
VENDOR

Oak's hot nut cabinet machine is red
hot for profit. It makes nut vending
easier and more efficient. You can
carry a supply of clean glass panels
and simply switch while on route.
Wash the others later. All gaskets
are made of Oak's exclusive Zetafin

which

is impervious to oil. This

machine is a sure-fire location getter.
It stands 17" high, is B" deep and

8" wide.

Time payments available on OAK
Machines through all distributors.

'Oak MANUFACTURING CO.. INC.

650 SOUTH AVENUE 21, LOS ANGELES, CALIFORMNIA 9331

empty
NESS!!T™

1028 44th AVE.

HAVE YOU TRIED “WOWIES'?
(Candy-Coated Chocolate Peanuts)

WOWIES are called WOWIES—'cause when
you taste one you'll say "“"WOWIE, that's good."
.. and when you see how fast your machines

¥
you'll say—"WOWIE—THAT'S BUSI-

CANDIES

DELIVERED TO YOU BY THE WORLD'S LARGEST
BULK VENDING CANDY MANUFACTURER!

STANDARD SPECIALTY COMPANY
OAKLAND, CALIF. 94601

DISTRIBUTOR INQUIRIES INVITED
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GCGOIN MACHINE news

il

CHICAGO MEETING between Music Operators of America officials and
prospective trade show exhibiting firm representatives recently brought
together, first row (from left) Gene Daddis, American Shuffleboard
Co.: Clarence Hank, Patterson International; William Cannon, MOA
treasurer; James Tolisano, MOA secretary; Fred Granger, MOA execu-
tive vice-president; John Wallace, MOA president; Frank Fabiano, MOA
vice-president and convention co-chairman; Lou Casola, MOA board
chairman; Les Montooth, MOA vice-president and convention co-chair-
man, and Clint Pierce, MOA vice-president. Back row (from left), Lee
Brooks, Cashbox; Ray Brack, Billboard; Bud Lurie, Williams Electronic
Mfg. Corp.; Dave St. Pierre, Empire Distributing, Inc. (representing
Automatic Products, St. Paul); Hank Ross, Midway Mig. Co.; Mort
Secore, Chicago Coin; Herb Jones, Bally Mfg. Co.; Dick Cole, the
Ditchburn Co., and Dick Boylan, Logan Distributing Co.

License Bill Passes
N. Y. Legislature

By AARON STERNFIELD

NEW YORK—A bill which
would license amusement ma-
chine operators and clarify free
play in New York State has
passed both houses of the legis-
lature and awaits Governor
Rockefeller’s signature. The bill
applies to cities of less than |
million, which means that it ap-
plies to every community in New
York State except New York
City.

Such a measure was passed in
the previous legislature, but was
vetoed by Governor Rockefeller.
However, the current bill was
sponsored by the New York
State Chiefs of Police, and Mil-
lie, McCarthy, head of the New
York State Coin Machine Asso-
ciation, says it will probably be
enacted into law.

Under the terms of the law,
an amusement game is defined
as “that coin-operated game
which is solely designed for
amusement and which may con-
fer an immediate and unre-
corded right of replay mechan-
ically on players of such an
amusement game, and that the
replay is continued amusement
for the original consideration,
and not a thing of value, pro-
vided that there shall be no
method by which any of the ac-
cumulated games can be re-
corded or released except by a
normal, continuing play of the
machine.”

Moral Character

While no current State law
prohibits free play, the interpre-
tation of the gambling laws has

(Continued on page 73)

Jukebox Programming:
The Newest Profession

By RAY BRACK

CHICAGO — There's dis-
agreement over whether s a
resurgence or the first big
emergence of interest but the
fact is there's a lot of talk about
programming.

“*Jukebox programming isn't
a lost art,” one of the seers in
the business told us, “it's a pro-
fession we've never learned.”

On the other hand, we're
told, “Hogwash!" Operators
were once music experts, recipi-
enis of all the new releases.
They selected music intelligently
on the basis of what they knew
about their locations.

Errand Boys

“Whether we used to pro-
gram boxes better or not doesn’t
matter,” say others. "We're
errand boys carrying records
from the one-stop to the loca-
tion today. Either we start pro-
gramming or we perish.”

And so goes the renewed dis-
cussion about jukebox program-
ming. The dialog has even
reached the national association
level. A special Music Operators
of America Committee on
Record Company Communica-
tion and Programming was es-
tablished last year. Chairman
Bill Cannon has stated the chal-
lenge inherent in formation of
his committee this way:

“The most effective way for
the jukebox operator to demon-

ORGSR BRI OR O

BIG U.K. GROUP
EXPECTED AT
THE MOA SHOW

CHICAGO — Music Opera-
tors of America officials have
been notified that a delegation
of British tradesters, numbering
near 100 persons, will attend
the MOA convention and trade
show here Oct. 28-30. The group
is expected to seize full advan-
tape of its trip to the world's
coin machine manufacturing
capital by touring the major
production facilities here as well.

TR TR AR

GP/IMPERIAL

New Rock-Ola Has
Road Style; Orders

CHICAGO—Rock-Ola is tak-
ing a middle-style road between
the “jukey jukebox” and “con-
servative console” looks with its
new GP/Imperial unveiled this
week.

“We embody a lot of color
with this phonograph,” declared
company executive vice-presi-
dent Ed Doris, “without garish.
We've stayed middle-of-the-road
on styling.” (See photo under
“new equipment,” this issue.)

Beyond styling to engineering,
the new 160-selection unit, desig-
nated Model 433, fealures a new
crossover network in the sound
system to permit all the highs
and lows without dilution of the
bass.

“This permits adjustment of
sound to any location reguire-
ment,” Doris declared.

A squelch system assures uni-
form volume during record lead-
in until this “automatic volume

60

compensator” assumes loudness
control.

The new phonograph was
unveiled to Rock-Ola’s 44 North
American distributors in recent
showings in New York and New
Orleans, and initial orders, ac-
cording to Doris, “exceeded last
year by 25 to 30 per cent.”

Doris told distributors that
the company has experienced
roughly 20 per cent sales in-
creases over the past several
years and he predicted par or
better performance for the 1966-
1967 model year.

Invitations have gone out from
Rock-Ola distributors to virtually
every operator in the country
for showings featuring the G/P
Imperial. The showings began
the week of June 13 and will
continue for several weeks.

The engineering features of
the new machine also include the

(Continued on page 71)

Middle-of-
Up 30%

ROCK-OLA'S ED DORIS: Moaore
color without parishness.
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strate his value to his custom-
ers is in the area of supplying
individual music programming
for his individual locations, But
all over the country operators
have abdicated this most im-
portant function.”

Has the programming awak-
ening—manifested by the MOA
emphasis and increasing formal
discussion in trade association
meetings—begun a difference in
the way we buy records and
distribute them to machines?
The answer must be “‘yes.”

P
Progress is most notable in
two areas: |. Exploded Myths,
2. Product Availability.
It was significant that the

keystone of the new discussion
on programming was the Little
LP. In the now-famous pro-
gramming panel at last year's
MOA show, it was Little LP
availability that fired the forum.
From this meeting manufactur-
ers emerged with the feeling
that there was an operator
market. Capitol decided on the
spot to release jukebox LP's
and followed through. They've
released two sets. Operators
took appreciative notice and
bought. Market perked up.
Monument, Epic, Soma stepped
up LP release schedules. Liber-
ty entered the field. Operators
began to see that labels really

(Continued on page 68)

Do Record Companies Care
About You?: Here's Answer

NEW ORLEANS — A few
weeks ago, Lawrence L. Lagarde,
manager of Tac Amusement Co.
here, sent a letter to record com-
panies listed in the Billboard
Buyer's Guide, seeking samples,
and was deluged with mail from
all over the world,

“We received replies from
over 300 companies here and
overseas,” Lagarde said, “and
we received many telephone
calls to boot."”

Conclusion: Record compa-
nies apparently care about oper-
ators.

Here's the text of the letter
record men responded to in
droves:

“Dear Sirs:

“This is a request for your co-
operation in regard to supplying
our company with sample re-
cordings of your releases of 45
r.p.m. and Little LP records.

“At present we do have such
an arrangement with several of

the recording companies, and
we would desire to also have
you participate in this endeavor
for our mutual benefit.

“Since the buying of records
on the level of the jukebox oper-
ator has evolved into doing
business only through one-stops,
there are more and more re-
cordings that are never brought
to the attention of the operators
such as ourselves. The one-stop
owner feels that he has become
an authority on the program-
ming of jukeboxes and neglects
to stock those records that do
not appeal to his judgment.

“Our firm, the Tac Amuse-
ment Co., Inc., owns and oper-
ates over a thousand jukeboxes
in the New Orleans area and
has been in the business 35
years. Our reputation and growth
has been the result of the excel-
lent service and attention which
we give our customers, and most

(Centinued on page 68)

‘I Know Why | Buy’

NEW ORLEANS — Ken
Kerr, record buyer and pro-
grammer with Bob Nims, Lucky
Coin Machine Co. here, is a
record business veteran who
says: “I have a reason for buy-
ing every record.”

Stop by for a chat with Kerr,
who was formerly with A-l
Distributors here, and youlll
notice that he'll have to turn
down the radio before conversa-
1ion can commence.

“l have that radio going con-
stantly,” Kerr says, “for you
have to subject yourself to pop
music unmercifully in order to
program it on jukeboxes.”

Coupled with full knowledge
of pop music is Kerr's familiar-
ization with Lucky Coin's loca-
tions.

*I carry on an unending dia-
log with locations,” he says.
“They call me at any time and
| frequently call them or drop
in for a visit. I even know when
a location gets a new barmaid.
Surprising what effect that has
on jukebox play.”

Kerr presides over Lucky's
“location book™ type system of
programming record Kkeeping.
The system, similar to that
made famous by Henry Leyser
of California (available as a
Billboard reprint), involves keep-
ing a separate book for each
location. Duplicate copies of all
title strips are inserted in each

book, grouped under these
headings: “new records,” “your

requests,” and “old favorites.”

Kerr has added his own refine-
ments to the system, of course,

To handle requests rapidly,
thousands of current titles are
kept in color-coded library.
Little LP's make up a very
small part, “But they're im-
portant,” Kerr says. He reports
that he is having trouble getting
the new Capitol LP's from the
company’'s Dallas branch. Capi-
tol no longer has a branch in
MNew Orleans.

“The Answer Is
Programming”:
Marshall Caras

By CAMERON DEWAR

BOSTON—"The operator is
faced with a new type of cus-
tomer today,” declared Tri-
mount Automatic Sales general
manager Marshall Caras recently
to—of all people—a group of
sports car buffs. “This customer
wants to hear what he wants
when he wants it. The answer
18 programming, and the modern
operator is just beginning to
understand this.”

Explained Caras, during the
course of a detailed sketch of

(Continued on page 72)
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Programming Panel

LYN DAHL

KEN KERR MARSHALL CARAS

LYN DAHL, Librarian-programmer, Associated Coin Amuse-
ment Co., Oakland, Calif.—"Clientele and the very nature of a lo-
cation vary widely. Factors such as interior, operating policy, type
of food or other refreshment served, and principal activity in the
particular location all are influential on programming.”

LAWRENCE L. LAGARDE, Tac Amusement Co., Inc., New
Orleans—"We fill 300 location requests per week.”

MARSHALL CARAS, Trimount Automatic Sales, Boston—
“Today's operator has to be more alert. Ten years ago it was only
necessary to put in a Frank Sinatra record, forget it and go collect.
Today he has to stay with it. He must pick up his Billboard and be
alert to the right records. The star system has broken down. What’s
‘hot today is cold tomorrow, and the operator has to second guess his
locations. There isn't a location in the nation where intelligent pro-
gramming won't bring in more returns.”

BILL CANNON, Cannon Coin Machine Co.,, Haddonfield,
*Out of the hundreds of releases every week, someone who
knows nothing about our individual locations chooses two or three
records for you to put on your machines. Not knowing your loca-
tions, the one-stop has to do it this way, Now, to use all of these
records effectively, the operator has to re-educate himself or his
employees, More services are now available for this purpose than at
any other time, We have much more comprehensive charts and re-
views in the trade papers, The one-stop makes the job of record buy-
ing a 10th of the effort it used 1o be, and the new Record Source
International sampling service can make listening and testing sam-
ples available at a very nominal cost.”

AL BISHOP, Programmer, Hutchinson Vending Co., Hutchin-
son, Kan.—"I found out years ago that what I like in the way of
music doesn't make one whit of difference in this business, You have
to have help. Some songs I've felt wouldn't get off the ground
were played to pieces. So 1 have persuaded my location people
10 quiz their customers on musical wants.”

HENRY LEYSER, president, Associated Coin Amusement Co,,
Oakland, Calif.—“When it comes to programming selective music
systems (phonographs), every location is completely individualistic.”

WAYNE HESCH, A&H Entertainers, Arlington Heights, IlIl.—
“We program according to the location’s characteristics.”

KEN KERR, Programmer, Lucky Coin Machine Co., New
Orleans—"Every record I buy I have a reason for buying.”

EARL KIES, Apex Amusement Corp., Chicago—"Today our
men rely to a great extent on the advice of the one-stop. But a loca-
tion request always takes precedence over their recommendations.”

STAN LARSEN, Struve Distributing Co., Los Angeles—"Juke-
box listeners are more aware of their own likes and dislikes in music,
As a result, operators have to be more aware of trends and know
how to cope with them.”

H. 0. CHAPMAN, Kings Distributing Co., Los Angeles—
“Teen-agers do not stuff jukeboxes, so operators must program
adult and young adult music in addition to rock 'n’ roll.”

BILL CANNON
JUNE 25, 1966, BILLBOARD

HENRY LEYSER EARL KIES

L. A. Facing Tax Fight Defeat

By BRUCE WEBER

LOS ANGELES — Amuse-
ment and vending machine op-
erators here are now resigned to
paying higher taxes to the city
after a six-month fight to ease
an amusement tax hike appar-
ently has failed.

The Los Angeles city coun-
cil's Revenue and Taxation
Committee recommended the
city hike the gross receipts busi-
ness tax. It also urged an addi-
tional 5-cent tax on each pack-
age of cigarets, 3 cents per
pack over an earlier proposal.

Often, a recommendation by
the Revenue and Taxation Com-
mittee means ultimate approval
by the city council. Both coin
machine and vending operators
already are pgearing their opera-
tions to fit the tax hike proposal.

The price hike on cigarets and
a proposed 4-cent tax on
other tobacco products, such as
cigars and pipe tobacco, may
force vending operators in the
city to boost the price of ciga-
rets in machines from 35 to 40
cents.

Gross Receipts

The tax proposal would im-
pose a levy on total gross
receipts from each machine at
each location. Prior to this the
cily was taxing coin machine
operators only on gross receipts
shown on the operators’ books,
not the entire amount.

A spokesman for the Califor-
nia Music Merchants Associa-
tion said the fairest solution
would be to tax the operator on
his share of the gross business
receipts and to tax the location
owner on his share.

Operators, however, are re-
signed to losing their fight to
curb the taxes, but they do plan

to make a final appeal to the
city council. The CMMA spokes-
man said, “It's hopeless, but we
have to make a last-ditch attempt
to head off the gross receipts
tax.”

Mayor Samuel W. Yorty in-
dicated support for the hike and
made it clear he would back the
measure when it comes before
the full city council. Yorty's en-
dorsement of the cigaret and
business tax puts pressure on
the coin and vend industry.

Tobacco industry executives
joined coin and vending opera-
tors in warning the city council
of an “economic pinch” faced
by the coin machine industry.
John D, Kelly, executive direc-
tor of the California Association
of Candy and Tobacco Vending

Distributors, said a cigaret and
tobacco products tax would re-
sult in “bootlegging and smug-
gling” of cigarets from other
cities.

Meanwhile, coin and vend op-
erators will have to re-evaluate
their profits margin and re-
examine their business structure.
(Ciross receipts do not neces-
sarily reflect profits in today's
marginal business operations,
an operator said.

MEN WHO READ
BUSINEBESPAPERS
MEAN BUBINESS

WANTED: Wms. 4 Baggers, 1957 Baseballs, Wurlitzer 2150, United
Bowl-A-Rama, late model Add-A-Balls, Band Wagon & Fun Cruisers.
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United's

Parts catalog now available

%m ELECTRONIC MANUFACTURING CORP.

3401 NORTH CALIFORNIA AVE., CHICAGO, ILLINOIS &0618

4 PLAYER
FLIPPER GAME
FEATURING NEW

CAPTIVE BALL SPINNER UNIT

Cable Address: WILCOIN, CHICAGO

" AVAILABLE FOR IMMEDIATE DELIVERY THROUGH YOUR WILLIAMS DISTRIBUTOR
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\ ] W ]] I ...the dependable -
line of money-makin’
What elegance! | [ i s
Up-to-the-minute Rock-Ola engineering shines brilliantly through the extrav- . L
agant new styling of this new high performance phonograph. Rakish beauty commands = T
attention. Invites increased play. A new look of elegance in phonograph design. f
The handsome new GP Imperial offers 160 selections . . . stereo or monaural . . . in a
| cabinet styling complementary to the most lavish surroundings. Slim and trim. A rare sound
sensation with a fashionable new look. |
Features time-proved Rock-Ola profit components . . . famous Rock-Ola Revolving Record o
Magazine, foolproof Mech-O-Matic Intermix and exclusive mechanical selector system for
years of trouble-free performance. New full-dimensional sound panel and easy-to-read title

strips for increased play.
Again, Rock-Ola leads the way to operator profit and location appeal.

Rock-0Ola Manufacturing Corporation » 800 North Kedzie Avenue, Chicago, Illinois 60651

i 2

i -
i e i : i i
i i e s h

i — sSSP/ IMPERIAL MODEL 433
: s : 160 Selections
Stereo-Monaural Phonograph
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WMMA Meet
At the Dells

LAKE DELTON, Wis—A
meeting of the Wisconsin Music
Merchants  Association aug-
mented by members of the Mil-
waukee Music Operators Asso-
ciation and the Illinois Coin Ma-

chine Operators Association was

held here over the past weekend
(19).

Held at the Dell View Motel
over by C. 8. Pierce, president
of the WMMA., Special guests
were Music Operators of Amer-
ica board chairman Lou Casola
of Rockford, Ill.,, and MOA ex-
cculive  vice - president  Fred
Granger,

The Milwaukee delegation was

headed by Sam Hastings, long-
time president of the MMOA,

JUNE: 25,

1966, BILLBOARD.

NEW YORK—Revival of the
Little LP market has led to the
release of eight more jukebox al-
bums by Epic.

“Little LP sales to operators
are of growing importance to
us,” reported general manager
Leonard Levy.

This latest in a series of Little
LP releases by the company in-
cludes:

Bobby Vinton, “Country
Boy" (5-26188).

Bobby Vinton, “"Bobby Vin-
ton's Greatest Hits" (5-26098).

Bobby Hackett/Ronnie David,
“The Swingin'est Gals in Town
—Sweet Charity — Mame”
(5-15107).

Epic Releases More LP's
‘As Operator Demand Grows

Buddy Greco, "Buddy Greco's
Greatest Hits” (5-26043).

The Village Stompers, “A
Taste of Hnn: " (5-26180).

The Dave Clnrk Five, “The
Dave Clark Five's Greatest
Hits" (5-26185).

Nancy Ames, “As Time Goes
By" (5-26197).

Jane Morgan, “Jane Morgan
in Gold"” (5-26190),

Epic product for jukeboxes is
specially selected on 'I'.I'H: basis of
proved patterns of play prefer-
ence.

Little LP product is now being
released regularly by, in addition
to Epic, Capitol, Liberty, Monu-
ment, Soma and Seeburg.

Demand for and supply of
Little LP's increased consider-
ably since the tﬂgm of program-
mmg jukebox albums was hotly
debated at last year's Music Op-
erators of America convention
in Chicago.

According to Epic director of
merchandising, Saul Rabinowitz,
“In our meetings with operators
we have been told that Little
LP’s are making more money
than ever before.”

Empire Holds
Showings Over
Vast Region

CHICAGO — Empire Dis-
tributing, Inc., which bowed the
new Rock-Ola GP/Imperial
phonograph at a home-base in-
vitational showing here June 3,
followed up with showings dur-
ing recent days at branch offices
in  Detroit, Menominee and
Grand Rapids, Mich., and Mil-
waukee.

On June 5, Menominee
branch manager Bob Rondeau
with Chicago executives Joe
Robbins, Jack Burns and Dave
St. Pierre p]LZed host to npera—
tors in the Michigan city. Also
on hand was Ruck-ﬂ'la field
service representative William
Findlay.

The GP/Imperial was fea-
tured in Grand Rapids on
June 7, branch manager Dick
Flaherty hosting, with co-hosts
Gilbert Kitt and Jack Burns
from Chicago. Also present was
Michigan sales representative for
Empire, Harold LaRoux.

Kitt, LaRoux, Burns and
Findlay joined Detroit branch
manager Jim Frye in the Motor
City on June 10 for still another
showing of the new machine,
held at Mencotti's Restaurant.

And the top ﬂhl:ﬂ_ﬁn execu-
tives, Robbins and Kitt, with
Rock-Ola's Findlay, }nmed Sam
and Jack Hastings of
Distributing Co., Milwaukee, to
host Wisconsin nperaturs at the
Milwaukee Inn on June 135.

According to Robbins, more
than 100 persons were present
at each of the showings.

THE WL BT R
Newn LTI e
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ANMN MINCHEW, employee in the
programming department of Tac
Amusement Co., New Orleans,
poses in the firm's record library
of thousands of titles. Records
are color-coded as to type of,
music.
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WOW!

We're the Greatest

Do Record
Firms Care

o Continued from page 60

certainly the proper program-
ming of our machines rates as a
prime service,

“Having a diversified roster
of accounts, we are naturally
interested in every record re-
leased, not just those presented
to us by the one-stop. In very
many instances the taste of our
customers bears an international
flavor. By receiving releases
from your fine company, we
would no doubt use more of
your labels and, in turn, give
you exposure on a level that
would result in more sales for
home consumption.” (Signed.)

Of course, Lagarde recognizes
a flood of new releases—and
he's even getting Beatle-like ma-
terial from Scandinavia (can be
a liability if it's not screened by
experts). He has the staff to
cope with the challenge. Two

-time record programmers,
Hap Giarrusso and Henry Holz-
enthal, are backed by eight
routemen teams each consisting
of two men.

Programming is in flower in
New Orleans.

Programming
New Profession

¢ Continued from page 60

do care. Myth exploded. More
product available.

Fallacy

And another m%]th may be
on the way out. e “our in-
significance™ belief. This prob-
lem has been articulated by
Cannon this way: “There has
long been a fallacy in the oper-
ator's mind that record compa-
ny officials considered him a
very small factor. This is an
ugly rumor that is not true. The
Music Operators of America
Committee has discovered the
opposite in its dealings with
record companies,

“Record men recognize that
jukeboxes are a big part of the
singles market and the singles
market is foundational to the
album market. The pop music
business, after all, is based on
singles, and if a record com-
pany can get a single on each
of the nation’s 500,000 juke-
boxes—that’s half of a million
seller!”

Operators have put record
companies to the test of late and
have received unprecedented co-
operation. An interesting exam-
ple of this co-operation, the
experience of Lawrence La-
fa:téﬂ, of New ‘lli?r[eqns, is re-
a In an adjomning story.
Would you believe 300 replgs
from record companies?

G/P Imperial at
S. Dakota Meet

WATERTOWN, S. D.—The
new Rock-Ola G/P Imperial,
160-selection phonograph was
unveiled to area operators by
H. & Z. Vending Sales at the
uarterly meeting of the South

akota Music and Vending As-
sociation here last week.

Some 50 operators and fami-
lies from throughout the State
were on hand for the meeting.

_ Representing H. & Z. Vend-
ing at the association meeting
here was Ed Zorinsky.

H. & Z. Vending Sales, of
Omaha, Neb,, is an associate
member of the South Dakota as-
sociation and with other suppli-
ers regular exhibits at the group’s
meeting.
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Rock-Ola Mfg.—GP/Imperial

Rock-Ola Manufacturing Corp., Chicago, has introduced this new 160-
selection phonograph designated model 433, the GF/Imperial. Domi-
nant cabinet change achieved by rakish aluminum trim; new grill
treatment. Has the “'revolving record magazine'; '‘mech-o-matic"
intermix (for 7" LP's, 3314, rpm, stereo, monaural records); all-
mechanical selector mechanism; all-transistorized amplifier; model
1765 “"common’ receiver system; automatic volume compensator with
squelch system that assures uniform volume during record lead-in
until AVC assumes loudness control and two 12-inch Woofers and
two 5 x 8" oval Tweeters with a ““crossover’” network to provide all
“highs'' and “lows" without diluting at any level. Also has new inclined
selector panel. (See additional details in story, this issue.)

ZOWIE!

when answering ads . . .

Say You Saw It in the Billboard
JUNE 25, 1966, BILLBOARD
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THE LAW SAYS . ..

D. C. Doesn’t Dislike
Jukebox Operators

By 5. JOHN INSALATA

The District of Columbia collects a pretty good-sized amuse-
ment machines license on kiddie rides but exempits jukeboxes, and
the courts approve. Here's the story.,

In the case of “Abdew V. the District of Co-
lumbia™ decided in 1954 by the Municipal Court of
Appeals for the District of Columbia, a coin-operated
ride for small children was held to be a “mechanical
amusement machine” within the meaning of a Dis.
trict law imposing an annual license on such devices.

The kiddie ride machine in question was a
coin-operated mechanical horse placed in the waiting
room of the defendant’s photographic studio. The
District of Columbia imposed an annual license fee

INSALATA
of $12 for the first three “mechanical amusement machines” owned
or operated and $12 for each additional three machines or frac-
tion thereof. This meant that if you owned one amusement machine
you paid $12 per vear and if you owned four you paid $24 per year,

The law defined ‘a “mechanical amusement machine” as “any
machine, device or appliance, except a music machine, offered for

use by the public as a game . . . which may be operated or caused
to operate by the insertion of a coin.”

Favored Treatment

The defendant was found guilty of operating the coin-operated
horse ride without a license and she appealed. The Municipal Court
of Appeals per associate judge Hood affirmed the conviction, find-
ing that the license was an authorized tax rather than a regulatory
license, that the ride was a “mechanical amusement device,” that
basing the iax on the number of machines was valid, and that the
fact that music machines were exempt from the tax did not render
the law unreasonable or arbitrary. Favored treatment for music
machines was found not to be invalid,

In upholding the conclusion that the ride was a kind of amuse-
ment machine, the court strongly stressed the fact that small children
used the device,

In finding it “reasonable” to exempt music machines from
the tax, the court said, “Appellant also claims that the regulation
is discriminatory because it exempts music machines and sets a
standard license fee for all mechanical amusement machines regard-
less of type or size. The commissioners have the right to make rea-
sonable classifications and we see nothing arbitrary or capricious
either in the exemption of music machines or the grouping of all
other mechanical amusement machines in one class.”

The court also rejected the argument that the tax couldn't
apply to the kiddie ride because the law enacting the license tax
was passed in 1948, but the Kiddie ride in question didn't come into
existence until 1951. They answered this by saying, “Whether or
not the commissioners had this type of machine in mind, the
language of the regulation is broad enough to include it.”

This short opinion touches upon several key points which

cﬂu:Ed effect the future of taxes on both amusement and music
devices.

8. John Insalata, a regular contributor to the Coin Machine De-
partment of Billboard, is a former member of the staff of the Na-
tional Automatic Merchandising Association. He holds a degree in
law and a master's degree in industrial relations from Loyola Uni-
versity, Chicago, and is a member of the IHlinois, Federal and United
States Supreme Court bars.

Should you or your company’s attorney desire full particulars
and legal citations on the case dealt with here, write S. John Insalata,
Billboard Magazine, 188 West Randolph Street, Chicago, Ill, 60601,

South Dakofans Strike
Resort Operation Lode

WATERTOWN, §S. D —
Members of the Music and

Vending Association of South
Dakota meeting here over the

past weekend (12-13) reported
great profitability in operating
old amusement machines at re-

music locations we’ll have to
sell our service—and keep sell-
ing,” declared John Trucano,
Black Hills Novelty Co., Dead-
wood,

Attendance at the meeting
was approximately 50 persons.
The event was climaxed by a

sort sites this season.

One operator reported “fabu-
lous collections” from games at
such places as ftrailer camps,
camp grounds, motels, etc. He
said that South Dakota opera-
tors have begun emptying their
warehouses of old machines
now that the $10 excise tax per
location has been repealed.

Less optimistic notes were
struck at the meeting here,
however, on the topics of back-
ground music and jukebox oper-
ation.

Most of the members re-
ported that they have lost one
or two locations to direct sales
by representatives of the IM
Co., moving their own unit.

Operators also reported that
jukebox collections have sagged
of late,

“To hold our background
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banquet. Presiding was Darlow
Maxwell, Pierre, serving his
second term as president.

The organization accepted the
Vendo Co. of Minneapolis as
an associated member during
the convention. Vendo repre-
sentative on hand was George
Watson.

Other supplier firms repre-
sented were H. Vending Sales,
Omaha; Dart Record One-Stop,
Minneapolis; Acme One-Stop,
Minneapolis; Brown Bros., Min-
neapolis; Lieberman Music Co.,
Minneapolis, with its Viking
Vending Division, and Patter-
son International, Cincinnati.

The association’s next meet-
ing will be held in September in
Sioux Falls. At that meeting it
will be decided if the organiza-
tion will eliminate one of its
four meetings during the year.

NEW EQUIPMENT

United Blazer, Six-Player Shuffle

Introduced under the United brand name by Williams Electronic Manu-
facturing Corp., Chicago, a six-player shuffle alley called Blazer. The
new unit offers five ways to score; 1—dual flash, 2—flash, 3—regula-
tion, 4—bonus lane and 5—diamonds. The diamonds scoring feature
works like this: A strike scores B00, a spare scores 500, left and right
diamonds score 100 each and the front diamond scores 300 (plus
the count) on a blow or miss. The game is in the new style, with heavy-
duty pin hangers. Backbox adjustment for easy or normal strike.
Double-nickel or dime play is standard. 814 feet long, 215 feet wide;
shipping weight, 470 pounds.

o : T,

D. Gottlieb & Co.—Mayfair Two-Player

D. Gottlieb & Co., Chicago, introduces a new two-player flipper game
called Mayfair, with motif that flashes back to the era of G. B.
Shaw. Play features include a swinging-target “'double bonus,” which
scores up to 200 points; nine rollovers that advance red and yellow
bonuses; two “auto-shooters’’ which propel the ball at swinging target;
four rollovers that turn “pop” bumpers on and off. Unit's backglass,
say company officials, is “brilliantly illuminated.” Game is adjustable
far three or five-ball play.

Say You Saw It in
Billboard

¥ ol

Dedicated to
superior workmanship

The Finest Name On

PRECISION
CUE STICKS

We manufacture accurate,

durable, quality
Cue Sticks . . . Exclusively

o

28 M

For Information write

SCHMELKE MFG. CO.

Shakopee, Minnesota
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Globe N. E. Rep.
For Rock-Ola

Jr" -~
ANTHONY GRAZIO, president,
Globe Automatic Vending Machine

Co., Inc., new Rock-Ola dis-
tributor.

QUINCY, Mass. — Effective
June 1, Globe Automatic Vend-
ing Machine Co., Inc., became
distributor of Rock-Ola Manu-
facturing Corp. products for the
State, replacing Music & Vend-
ing Corp. of Boston.

The firm will handle the
Rock-Ola music and vending
lines.

President of Globe Automatic
is Anthony Grazio and gen-
eral manager 15 David Shuman.

The firm 1s located at 378
Granite Street here.

Westchester Ops
Name Pavesi

PORT CHESTER, N. Y.—
Carl Pavesi, White Plains op-
erator, has been elected presi-
dent of the Westchester Oper-
ators Guild for the 17th con-
secutive year. He is the only
president the organization has
ever had.

Other officers elected were
Lou Tartaglia, vice-president and
treasurer, and Seymour Pollak,
secretary. Named to the board
were Herbert Chacon, Ed Gold-
berg, Al Kress and Fred Yolen.

ALL MACHINES READY
FOR LOCATION

Bally Deluxe Jumbo Shuffle. 5 &5.00
CC Champion Rifle Ramge.. T%5.00
CC 4 Game Shuffle ....... 95.00

I TR o e 150.00
€C & Game Shuffle ...... 125,00
AMI H 120 .. 16500
AMLE 11 Lo srniessesr VRSO0
AL M e eness DD
Rock-Ola 1458 165.00
Seeburg 2 ... iiiaes 35500
Seeburg G 11500
Sechorg Q100 . 375.00
Seeburg B . 175.00
AM] WG 110 & 700

Wall Bax .. Frals . 3500
Sechurg IW1 Wall Box et L0 L

Cable: LEWJO

Call, Write or Cable.

Exclusive Wurlitzer Distribulor
1311 N. Capitel Ave.

Indianapelis, Ind,
Tel.: MElrose 5-1593

F
-

77C CUE BALL

ALL 16 BALLS NOW SAME SIZE

Vlley i e

333 Morton Street - Bay City, Michigan « 892-4536

69


www.americanradiohistory.com

1 Big Pushes
Ahead in MOA
Drive: Bess

CHICAGO—IJack Bess of
Richmond, Va., chairman of the
Music Operators of America’s
national membership drive, said
here last week that he believed
two big surges lie ahead in the
organization's drive for 250
members by the time of this
vear's convention, Oct. 28-30.

"We'll have a post-vacation
surge in August and September
and another during the conven-
tion,” said Bess who was in
town for the international con-
vention of the Loyal Order of
Moose. Bess is Past Grand
North Moose, Legion of the
Moose, and now heads the
board of governors of Moose
Haven, a home for the aged in
Dr&nTﬁe Park, Fla.

“The MOA membership drive
has netted 135 new affiliates to
date,”"” Bess said, “and we will
get a minimum of 250. We'd
like to make it 500 new mem-
bers, and | believe that we
should.”

Bess announced that Harry
Snodgrass is the new co-chair-
man for the membership drive
in District Eight.

A membership enlistment
booth will be set up at the con-
venlion here, Bess said, and
cach person who joins MOA
during the show will be photo-
graphed with one of the celeb-
rities on hand and the photo
will be sent to the new mem-
ber's hometown newspapers.

Winning district co-chairman
in the membership drive will
receive an award at the annual
MOA membership meeting dur-
ing the convention, Bess an-
nounced.

JACK BESS: 135 new members to
date.

Ohio Association
Issues Warning

AKRON, Ohio—The Summit
County Music Operators Asso-
ciation has issued a warning
against what it termed “hit and
run” operations in the region.

The association said that out-
of-State promoters have been
working restaurants, cafes and
service stations, selling vending
equipment directly, with pay-
ments by note. The notes are
sold to a finance company and
then the promoters pull out
without any plan for servicing
the machines,

Cleveland and Canton have
also been hit by the same type of
promotions, association spokes-
men said. The Akron Better
Business Bureau has been in-
vestigating.

ADVERTISING IN
p BUSINESSPAPERS
MEAMNS BUSINESS

T
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VENDING NEWS DIGEST

INDIANA PUBLIC HEALTH officials hear Dr. Samuel Hopper, chairman
of the Department of Public Health, Indiana University and vending
machine evaluation program consultant to the National Automatic
Merchandising Association, explain how the Indiana University Founda-
tion tests and approves vending machines. The officials gathered re-
cently at a seminar on vending sanitation held at Indianapolis,

ARA Acquires Diamond State Vending

PHILADELPHIA—Donald E. Hackman, former manager of
the Diamond State Vending Corp., has announced the acquisition of
his company by Automatic Retailers of America. Inc. Hackman's
firm, and the former Automatic Food Services, Inc., of Wilmington,
Del., will be combined as ARA Service of Delaware. Hackman will
be manager of the new division and Gerald Lawler, former presi-
dent of Automatic Food Services, Inc., will handle sales and client
relations.

ARA Service of Delaware will serve clients in the Wilmington
area and in all of Delaware from the former Diamond State head-
quarters at 2911 Ogletown Road, Newark, Del. The building
houses the division's offices, commissary, warehouse and shop.

Colorful New Wico Vending Catalog
CHICAGO—The new 1966 Wico Corp. catalog of vending ma-
chine parts and supplies has just been issued. It is the second in a

series of catalogs for the vending field and, according to V. G. Squeo
(Continued on page T73)
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THE COMERS

United, Inc.’s New V.-P. Townsend

EDITOR'S NOTE: Young
men are no longer turning their
back on the coin machine busi-
ness. They're entering at every
level and taking hold. Here is
the first in a series of articles
on The Comers.

MILWAUKEE — The new
vice-president at United, Inc.,
exemplifies what many believe
is the industry’s boon: Bright,
young management.

Russ Townsend is clearly one
of the comers you hear much
:bnut in n::he coin machine in-
ustry today. Description typi-
cal: Well under 30, well-g:lu-
cated, polished, aggressive,

teachable. And he has a beauti-
ful wife.

United, Inc., president, Harry
Jacobs Jr., issued only a brief,
prosaic announcement of the
promotion: “Mr. Russell Town-
send. who joined United, Inc.
1907 North 3 Street, Milwaukee,
eight months ago, has been ad-
vanced to general manager and
appointed vice-president of the
firm.” There’s little there to indi-
cate how really high Harry Ja-
cobs is on this young man. Nice
understatement.

Townsend was asked recently
what eight months have shown

tlo be the big problem in the
business today.

MOMENTOUS!
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“Operalors are 100 generous
with locations, and the time has
come to cease talking about
breaking old commission habits
and start trying for front money
and a more equitable split.
Thousands of discussions at
trade association meetings and
no action,"

Pride

Townsend was also asked
what in his view is the most
encouraging trend in the busi-
ness today.

“Growing pride. Increasing
professionalism. Influx of young
men. These are tied together,
Operators once content to get
by in shabby quarters are mov-
ing into new buildings. And this
new blood thing is really hap-
pening. I was at a service school
in Chicago recently and saw
young fellows in the majority.”

What can the industry offer
the June grad, Townsend was
asked.

“Opportunity to exercise spe-
cialized skills in many tmli:IFs
Some examples. Sales offer a
challenging and a good, interest-
ing living. The acute shortage of
mechanics means the right man
can write his own ticket in the
business. We're attracting gradu-
ale engineers. As companies
grow, we see the hiring of pro-
gramming specialists, promotion
and publicity men, location spe-
cialists. Not to mention office
managers, accountants, etc."

And Townsend was asked
about the role of the trade mag-
azine in the changing business.

“I'd like to see the trade
papers take us on visits to the
truly successful operations
around the country. Most of us
can't get around to see what is
happening, but if operators will
volunteer more information to
the publications, many success
stories would come to light.”

Rock-Ola’s
Orders Up 30%

o Continued from page 60

exclusive Rock-Ola “revolving
record magazine,” and what the
company calls its “Mech-O-Mat-
ic" record intermix. This device
automatically intermixes Little
LP’s, and singles of all speeds,
plays stereo or monaural. There
are no micro-switches or elec-
tronic aids. The unit features the
new “AccuTrac” tone arm and
magnetic cartridge with diamond

stylus.
Inclined

The unit’s selector mechanism
is all-mechanical. A new in-
Elined selector pfinel is described
y company officials as “eas
to read.‘?w g

The walnut-finished cabinet
measures 522 inches high, 2414
inches deep and 40 inches wide.
Weight is 325 pounds.

The unit is equipped with a
single-entry and a four-coin
(nickel - dime - quarter-half) ac-
cepter. The half-dollar feature
is standard, as is a credit ac-
cumulator.

Amplification is transistorized,
with dual barretters for transistor
protection. The machine has the
maodel 1765 “common™ receiver
system, which operates with all
Rock-Ola phonographs and some
other current model jukeboxes.

The model 1989 automatic
money counter is included. It
is sealed and tamper-proof,

Also available from Rock-Ola
for use with the new GP/Im-
perial is the Phonette Wallbox,
model 500. It features two built-
in speakers, a compact stereo
speaker-selector unit, simple se-
lector panel and personal volume
controls. Also available as model
501 with 100 selections.

MWW americanradiohisto om
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Fling Steps Down in Mo.;
Masters Elected President

By EARL PAIGE

MACON, Mo.—John Fling
has stepped down as president
of the Missouri Coin Machine
Couneil, which he almost single-
handedly founded 19 vears ago.

Its president all these years,
Fling requested that he not be
nominated when the association
met here last week to hold its
annual election.

Elected as the new president
was John Masters, widely known
owner of Missouri Valley
Amusement, Lee’s Summitt.

Citing failing eyesight and
heatlh as his reasons for wishing
to retire from the chairmanship
of the group, Fling highly en-
dorsed Masters. “l have known
John Masters for over 30 years,”
Fling said, “and I know he will
carry on in the way I would if
[ were able.”

Fling was made president
emeritus by acclamation and will
continue to attend meetings and
function as the organization’s
spiritual influence.

Other officers elected at the
meeting  were  vice-president,
Gerald Vinson, Vinson Amuse-
ment and Vending, Chillicothe;

JOHN MASTERS, president-elect
of the Missouri Coin Machine
Council, with his wife Kitty.

secretary, Art Hunoldt, Auto-
matic Music, Trenton; treasurer,
Bill Welch, Automatic Music,
Trenton.

Fling, in the wholesale tobac-
co business prior to entering op-
erating in the early 40’s in To-

peka, Kan., moved to Brook-
field, Mo., in 1947 where he
first onceived a State-wide or-
ganization of operators.

For the past several years
Fling has been in retirement, liv-
ing with his wife in Kansas City
but remaining constantly alert
and active as the association
president,

The Missouri organzation has
remained strong in the northern
section of the State and now en-
joys nearly 100 per cent mem-
bership in the section of Mis-
souri above Inter-State 70 which
divides the State in half.

But like its sister organization
in neighboring Illinois it has had
little success in attracting opera-
tors from southern Missouri.
*We're considering some meet-
ings in the southern half of the
State,” Masters said, as an indi-
cation of the projected growth
the organization envisions.

“What we would like,” Mas-
ters said, “is to co-ordinate our
out-State organization with the
associations in Kansas City and
St. Louis and maybe have one
general meeting a year. But,”
he continued, “representatives
from the Kansas City and St.
Louis organizations could meet
regularly with the out-State as-
sociation.”

The next meeting of the asso-
ciation will be Aug. 2 at the
Ramada Inn in Moberly, Mo.

JACK BARABASH, Rock-Ola factory engineer, talks technical subjects
with servicemen from Rock-Ola distributors during showing of the
company's new GP/Imperial phonograph at the Royal Orleans Hotel,

Mew Orleans.

Programming
The Answer,
Says Marshall

o (ontinued [friom page 60

the industry to the outsider
group, “Today's operator has
to be more alert. Ten years ago

72
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GOTTLIEB'S ~ -fplayer

That Extra Touch of
Quality and ORIGINALITY

Swinging

points.

target.

Brilliantly illumi-

nated back glass.

target
"*‘Double Bonus'"'
scores up to 200

2 auto-shooters fire
ball at swinging

9 rollovers advance
red and yellow
bonuses.

4 rollovers turn

“pop" bumpers on
and off.

Adjustable 3 or 5
ball play.
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1140-50 M. Kostner Avenue

Chicago, 1. 806351

it was only necessary to put in
a Frank Sinatra record, forget
it, and collect. Today he has to
stay with it. He must pick up
his Billboard and be alert to the
right records. There isn't a star
system any more. What's hot to-
day is cold tomorrow, and the
operator has to second guess his
locations.”

And he added, “The operator
no longer puts in 50 records and
says I'll be back in three weeks,
The smart operator finds that
good programming brings in
more money and there isn't a
location in the nation where in-
telligent programming won't
bring in more returns.”

Distributors, Caras said, have
been emphasizing this and “are
tired of telling operators about
i

He drew a parallel between
the operation of jukeboxes and
amusement parks. Parks geared
for utter dependence on the teen-
age market met disaster, he said,
for it was found that though
the Kids have the money to
spend they are most difficult to
satisfy, “Many jukebox locations
catering to the same market,”
he observed, “are characterized
by confusion. There are exorbi-
tant demands and fluctuating
level of income.”

Today, the distributor execu-
tive suggested, the jukebox op-
erator has the greatest oppor-
tunity ever, “Confident operators
are taking advantage of the new
leisure and increased affluence.
There are more people putting
money in phc-nngra[phs today
and the advent of folk music
has brought greater audiences.
The taste of the American pub-
lic is 1o desire more types of
music, and music listeners are
multiplying at a great rate.”

ROSEN TO TOSS
VARIETY DAY

PHILADELPHIA — A gala
premiere “Variety Day at Willow
Grove Park™ will be staged by
David Rosen here Monday, June
27.

Local television and radio per-
sonalities will join with stage and
recording stars for personal ap-
pearances at the amusement park
throughout the entire day and
evening. The &1 admission
charge for children and adults
alike, including a strip of tickets
for use on the park’s amusement
and thrill rides, will be turned
over entirely by the Hankin
Bros., owners and managers of
the park, to the Variety Club for
its Heart Fund serving crippled
and handicapped children in
need. Full industry participation
has been assured Rosen by Jo-
seph Silverman, executive secre-
tary of the Amusement Machines
Association of Philadelphia, who
is also a member of Variety Club.
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VENDING NEWS DIGEST

® Continued from page 70

of the Wico sales department “it is the most comprehensive listing of
ity supplies and components in the vast automatic merchandising
industry.”
The catalog number is V-77 and it is available from The Wico
Corp., 2913 N. Pulaski Road, Chicago, Ill. 60641. '

Kuekes Named State Council Director
= ~ CHICAGO—National Automatic Merchandis-
ing Association executive director Tom Hungerford
has announced that Elmer Kuekes has been appointed

director of State councils for the organization.
The NAMA has not yet announced officially to
the industry the resignation of Kuekes' predecessor,
S. John Insalata, however. (See Billboard, March 26.)
Kuekes, who will co-ordinate activities of 18
State groups, has served as a member of NAMA's
safety standards and education committee and was a
board member in 1962, He has been general man-
aﬁ?s of Payne Products Co., Ann Arbor, Mich, since

1 :
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Sarkisian

Talks About
Soccer Game

NEW YORK—Mondial Com-
mercial Corp. official Richard
Sarkisian recently outlined for
this magazine his company’s ex-
perience since the early 1950's
In importing coin-operated Euro-
pean Football (or soccer) games.

Mondial, as most readers
know, is large importer-exporter
of coin-operated equipment.

~ Said Sarkisian, “The recent
interest in the sale of European
Football games was foreshad-
owed in 1953 by the pioneering
efforts of Suren D. Fesjian of
Mondial. In that year, Fesjian
introduced to the American mar-
ket Soccer and Basketball games
of a purely mechanical design.
At that time, the machine was
not adaptable to conditions of
operation in the United States
and the market was not ready
:Inr it. As a result, sales were
ow.”

Picked Up

According to Sarkisian, sales
during the past two years, “have
picked up considerably with the
advent of a brand-new Italian
Football game.” He said the
new game, produced for and
sold exclusively in the U. S. by
Mondial, “is of purely mechani-
cal construction, which means
that service calls are extremely
m“‘

An important new feature of
the Mondial-imported Football
Game, Sarkisian said, “is the
way in which the playfield soccer
‘men’' and soccer balls are com-
pletely enclosed by an unbreak-
able glass cover. The major com-
plaint about previous soccer

s was the one concerning
the theft of balls, and the cover
puts an end to all such com-
plaints. There is no longer a
need for external score-keeping
devices, for the balls that have
been put through either goal are
separated and are visible throu
a small, clear segment of the
glass playfield.”

He said laminated plastic on
all sides makes the game easy
to clean. The units weigh about
180 pounds.

New York Bill

o Continued from page 60

varied, and free play machines
have been picked up,

None of this applies to New
York City, where pinball ma-
chines are illegal.

The licensing requirement pro-
vides that no operator or stock-
holder with more than 10 per
cent interest in an operation,
with a felony conviction in the
last five years, be granted a
license.

The applicant must furnish to
the Secretary of State evidence
of good moral character.

All applications must be ac-
companied with $600 to cover
two years of operation. This pro-
vision would have the effect of
discouraging location ownership
of games.

Also names of officers and
full financial details of the oper-
ation must be made known to
the Secretary of State. Penalties
for failure to observe the re-
quirements of the bill may be

punished by revocation of li-
cense and fines of not more than

$500.

If signed into law, the bill be-
comes effective April 1, 1967.

HEROIC!
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= Minimum lease
—25 weeks

« Average cosf
=520 per week

* Films included
in rental—over
750 film titles

# All moneys can
be applied to
purchase

s Immediate
delivery

THE OMLY 2-in-1 MACHINE COMBINING
MOVIES & JUKE BOX IN A SINGLE UNIT

TRY IT—
before you buy if!

WRITE = WIRE = PHOME

Exclusive Rowe AM1I Distributor
fo.Pa. - 5. Jersey - Del. - Md. - D.C.

DETROIT

Leo Angott, veteran jukebox op-
erator, who was away with family
for the weekend, returned to find
burglars had entered his home and
robbed him of about $32,000 in
receipts which was concealed
around the house. . . . Abraham
Bellow, who developed the Vendo
Cigarette Co., and his family es-
caped serious injury when a gas
exposion in an adjoining home
caused serious damage in their Oak
Park area. HAL REVES

KANSAS CITY, MO.

Jack Sulley, at Sutherland Dis-
tributing Co. here, explains that
the branch has embarked on a
very comprehensive phonograph
service program with Seeburg field
engineer Leo Halper conducting
sessions on location at the various
operators’ shops.

Halper operates out of a station
wagon equipped as a mobile serv-
ice school iInstruction shop, has

held sessions at Boulevard Music,
Kansas City, Kan., for Charles
Eagan and all the fellows there,
another at Red Howe's Howe
Amusement Co. on Truman Road
here, one at Charles Bengimino's
B & G Amusement here on Gil-

T)AVID R 0SEN T NC

B55 M BROAD ST, FHILA L FA 1911]
Phane: 1215 CEnter 2.2900

liam Road and at Johm Masters'
Missouri Valley Amusement Co.
out in Lee's Summitt, Mo.

“We're acluallg working with
only five to 10 fellows a night,"
Sulley explained in outlining the
concentrated service seminars.
“We'll have them in St. Joseph,
Joplin and in Kansas at Fort Scotit
ﬂ'mfl. Topeka in the next week or
50

Word from Topeka, by the way,
wasn't cheerful in the wake of
the disastrous tornado of recent
date. Chuock Merilit at Jayhawk
Vending reported his whole shop
being swept away. Dave Garrelt-
som of Dave's Vending had eight
locations affected by the twister,
and Norbert Reddig of Ideal Mu-
sic reported one location blown
away.

Seeburg’'s Ed Claffey and Ed
Blankenbeckler were in recently
for a session on phonographs and
speakers. Special program on pro-
moting sound in locations was
held at the Old World Restaurant
here.

sutherland had a booth at the
Missouri Tobacco Association con-
vention in Springfield early in the
month, with Bill Litzinger from
the Joplin branch  helping or-
ganize the display. Affair was at
the Lamplighter Motel.

Other branch incidentals in-

NEW YORK CITY MEETING of Rock-Ola distributors was highlighted by
unvelling of new GP/Imperial, 160-selection phonograph. Among well-
known trade figures pictured here at Rock-Ola luncheon are Music
Operators of America president and Oak Hill, W. Va., distributor John
Wallace; Walt Waldman, S. L. Stiebel Co., Louisville; Albert Simon,
Albert Simon, Inc., New York; JErl"j" Harris, General Vending Sales
Corp., Baltimore; Larry F. LeStourgeon, LeStourgeon Distributing Co.,
Charlotte, N. C.; Tom Greco, Greco Bros. Amusement Co., Inc., Glasco,
N. Y.; Art Janicek, Rock-Ola Export manager; Ed Zorinsky, H & Z
Vending Sales, Omaha; Jack Barabash, Rock-Ola Engineering chief;
William Findley, Rock-Ola field service representative; Joe Ash, Active

CHICAGO COIN

creators of

Dependable

Games

1, 2, and 4-PLAYER PIN GAMES
BOWLERS —BALL and PUCK
RIFLE GALLERIES
NOVELTY GAMES

&6-PLAYER AUTOMATIC

Available in various lengths

CORVETTE

BOWLING LANE

‘HULA-HULA

2-PLAYER FLIPPER-TYPE
PIN GAME

CENTER HOLE

FEATURE SCORES:
e SPECIAL ® SHOOT AGAIN
® FLASH SCORES—

-MEDALIST

6-PLAYER
PUCK BOWLER

Travelling Lites on Playfield

5 SCORING TARGETS
5 POP BUMPERS
with Changing Scores Values
3 INDIVIDUAL COIN CHUTES—5¢/10¢/25¢
ANIMATED 3-DIMENSIONAL
HULA DANCER
AUTOMATIC BALL LIFT

These and other Chicago Coin

Proven Profit Makers

Now at Your Distributor

Amusement Machines Co., Philadelphia; ‘Les Rieck, director of phono-
graph sales for Rock-Ola; David Stern, Seacoast Distributors, Elizabeth
M. J.; Aaron Sternfield, Denis Hyland and Herb Wood of Billboard.

(You'll probably pick out others.)

clude the happy note that Jerry
King and his wife have a new
boy. Jerry works in the wvend-

+ing department at Sutherland. Also,

Clare Price infoing that he is
EoIng on Vacalion very soom.

Quite a list of operators stopping
by for parts and supplies lately.
Just a few include Ed Wolet,
Sweet Springs, Mo.; Merle Nevies,
Bonner Springs, Kan.; Bob Reed,
St. Joseph, Mo.; Tony Bruell,
Atchinson, Kan.; John Emmick,
Lawrence, Kan.; Bill Welch,
Trenton, Mo., and Fred Layher,
MNevada, Mo.

Dave Elliot 1s a busy man lately
with a trip down through Cape
Girardeau, Poplar Bluff, West
Plains and into Springfield for a
grand tour of the Missouri Ozarks
and then out Wichita, Kan., way.

Jerry Becker took off from the
busy routine over at W. B. Music
for a vacation earlier this month.
Jerry relating another successful
service school in the series the
Rowe-AC branch has been hosting.
This one with Billy Keel in to
conduct the session.

Paul Heubsch of Rowe-AC also

was in at the branch recently.
_ John Balk at Midwest Distribut-
mg Co. says his long-time friend
and well-known area operator
Brent Tradue passed away recent-
ly. Tradue was one of the oldest
operators in the Kansas City area,
the boss at the Wurlitzer branch
explained. He was 65 and is sur-
vived by his widow.

John's sons, Dennis, 13, and
Murray, 14, were at Camp Nash,

*Bonner Springs, Kan., earlier in

the month and Murray is scheduled
to take a canoe trip up Canada
way later on in the summer.

Mr. and Mrs. Lou Piacek,
Floyd Evers and Floyd Tawney
made the recent trip to New
Orleans for the Rock-Ola distrib-
utors convention. Bird Distributing

“was also. represented at the Kan-

sas ‘Tobacco Association conven-
‘tion in Wichita, according 1o
Floyd, who said Lou was down
there along with Harlan Wingrave
of Emporia and Gus Prell of
Murrayville.

A poodly number of operators
in at Bird Distributing lately, in-
cluding Mr. and Mrs. Al Phinney,
Salina, Kan.; Richard Bishop,
Scott City, Kan.; Harold Brown-
field, Versailles, Mo.; Billy In-
gram, Hayes, Kan., Charlie Sharp,
Newton, Kan.; Roy Valentine,
Eureka, Kan., and Ed Novak,
Kansas City, Kan. EARL PRICE

PHILADELPHIA

A surprise visitor to the offices
of Macke WVariety Vending Co.
here was Wayne Hardin, new
coach of the Philadelphia Bulldogs,
Continental League football team.
And he surprised Angelo Musi,
executive vice-president of the
vending machine company, who
was a former athletic star at Tem-
ple University and with the Phil-
adelphia Warriors. In showing him
around the plant, Musi was sur-
prised at Hardin's vast knowledge
of vending machine operations—
until he admitted that his family
was engaged in the vending ma-
chine business on the West Coast.

G & 5 Amusement, Inc., was
organized here for the operation
of vending, music and amusement
machines, as well as all coin-
operated games and recordings.
Application for the firm's charter
of mc:urrnmlinn was handled by
the local law firm of Greitzer &
Locks. . . . Ever mindful of its
public image in its public service
activities, Automatic Retailers of
America (ARA) provided a Pur-
chase Prize of $50 for a print at
the 35th Annual Clothesline Art
Exhibit in center-city's Rittenhouse
Square this week.

MAURIE H. ORODENKER
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CHICAGO COIN MACHINE DIV.

CHICAGO DYNAMIC INDUSTRIES; inc.

GREEN BAY, WIS., OPERATOR MEL MELCORE (center) recently moved
into this new Willow Street headquarters. The new building offers
3,500 square feet of display floor, shop and office space. He poses in
front of the new structure with Jack Burns (left) and Joe Robbins
(right) of .Empire Distributing, Inc., Chicago.

JUNE 25, 1966, BILLBOARD _ . .
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Pop LP Spotlights are those
aolbums with sufficient sales
potential, in the opinion of
Billboord's Review Panel, 10
achieve o listing on Bill-
beard's Top LP's charts. Spot-
light winners in *other cate-
gories are selected on the
basis of their potentinl 1o
become top sellers in their
respective areas,

=00 N

MOODS OF

POP SPOTLIGHT
MOODS OF MARVIN GAYE
Tamla TLF 2668 (M); SLP 264
(5)

With fhe spatlight on-a Tew of the recent
Gaye iingles hiti, this biockbuster package
ghould strike with tales Impact, The materi-
gl is waried from beat to ballads and ‘the
Gaye performances ere excepfional through-
ot

ee
'R

v ¥ Wy .IEJ'H*ED

= Srigrret whats WWIUTHEE RUL

64600 (M); KOS 3000 (5)

Jerry Herman has come up with a winning
score for this current Broadway hit and
all of the show's cast get behind him to
make it an exciting cast album. Angela
Lansbury I3 superb singing the title role,
and she gets top assists from ‘Beatrice
Arthur, Frankie Michaels and Jane Connell.
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REVIEWS

POP SPOTLIGHT

YOU DON'T HAVE TO SAY
YOU LOVE ME

Dusty Springfield. Philips PHM
200-210 (M); PHS 600-210 (S)
Chalk up ancther album winner for the
dramatic and emotional performer, insured
By the enclesure of her current singles
giant, "You Don't Have to Say You Love
Me.” The material runs the gamut from the
beautiful and moody “Who Can | Turn To?,"

fo " a pulsating rendition of “La Bamba.”
A-standout is MIT If Don't Work Out.*
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@ POP SPOTLIGHT
! HEY JOE
Leaves. Mira LP 3005 (M)

Imprezsive album debut for the swinglag
West Coast group, The five boys have &
well-blended sound (In conirast fo the cur:
rent fad of singing wnintelligible lyrics),
and display solid instrumaental ability, Their
chart single, "Hey Joo," is featured. Watch
far this rapidly rising grogop fo establish
itgelf on the pop music fleld
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This O1d Heart of Mine
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POP SPOTLIGHT
&

THIS OLD HEART OF MINE

|sley Brothers. Tamla TLP 149
{M): SLP 269 (5)

The talented fric features its singles hits,
"This Old Heart of Mine" and 'Take Some
Time Out for Love™ In this weli-performed
package sure to appeal fo the fteen and
r&b  markets. Exciting “'Detroit’" sound

POP SPOTLIGHT

GETTIN® READY
Temptotions. Gordy GLP 918

(M): SLP 218 (5)

The perennial favorites include their hit,
"Ger Ready,” in this roekin' soul album
produced by “‘Smokey’ Robinson, Exciting
dance beal performances and easy-go blues
ballads combined for a top LP chart ifem.
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POP SPOTLIGHT
2
BACKSTAGE

Gene Pitney. Musicor MM 2095
(M]; M5 3095 (5)

Lene Pitney iz one of thoie rare (in Ihesa
days) “'good music” performers who appeal
to teens as well as adults. In this atbum,
he has exciting presentatfons of “"Ange-
lgue,” ""Pretty Flaminga" and “Conguiite-

dor’” a1 well a8 his hit, “"Backstage.”™ to
create a strong sales drive

GENE
Wacxerack

o POP SPOTLIGHT
WAY OUT WEST
Mae West. Tower T 5028 (M);
5T 028 (5)

The unigue styfe of Miss ‘West Tiis the
rhythm and soul of today's pop hifts llke
hand in glove. Cleverly organized package
could easily prove & glant collector's (ham.,
Backed by & voung rock group, she gives a
pawerful perfermance on Roy Head's “Tread
Him Right,” Percy 5ledge’s bluesy “"When a
Man Loves a Weman'' and the Islevs’
rocker, "Twist and Shout.”

POP SPOTLIGHT

SIGN OF THE TIMES

King Richard's Fluegel Knight

MTA MTA 1001 (M)

This debuf afbum feafures a fresh, |azz
flevored approach fo currenl pop hits and
should rapidly find & high place or fhe
LP chart, Creative arrangements ase Sullt
around “"Milerd” and “'La Mer™ & &n added
plus in the well-planned program, |deal
for programming and dancing.

COUNTRY SPOTLIGHT

I'M A PEOPLE
MM

George Jones. Musicor
2099 (M); M5 3099 (5)

"I'm a People” iz the current hit in a
long series- of hilk by George Jones. |t
war written by Dallas Frazier. The LF also
cantalns ‘three other Frazier tunes which,
as Interpreted by Jones, iz -a sure formula
for success, Other great performances here
fnclude “'Once & Day™ and °'1 Don't Love
You Anymore,” Fine production effort by
“Fappy” Dally.

Mahler h."?'“*.".m.". N |
Harston ymphony Drcheston Yeoch L

Ferg le¥im

T

CLASSICAL SPOTLIGHT
-@ MAHLER: SYMPHONY NO. &/
BERG: LE VIN

Boston Symphony Orch. (Leins-
dorf)/ Phyllis Curtin. RCA
YWictor LM 7044 (M); L5C 7044
(5]
Mahler Mo, & recelves a forgeful and
L interpretation which makes i1 a prire.

‘orf's  ftragic concept 5 prevalent
ugt, "Le Win'" Iz an express|ve

@ COUNTRY SPOTLIGHT

THE COUNTRY TOUCH
Warner Mock, Decco DL 4766
(M): DL 74766 (5)

With R ewrrent hit, “Talkin® 1o the Wall,”
jo lead the way, this album will ba Warner
Mack's biggesi sales package o dale. Other
greal tunes presented in an  infectiously
winnnig style Include another Mack hit,
"Sittin® on a Rock™ and "Thanks & Lot"

CLASSICAL SPOTLIGHT

MARCH SLAV

Philadelphia Qrch. (Ormandy).
Columbia ML &275 (M); MS
&875 (5)

Featuring a rousing and bauyant ""March
Clav,'' this disk represents works by five
of Russia's most talented composers: Bala-
kirev, Borodin, Glinka, Tchaikowsky and
Rimsky-Korsakov. The last-named's “'Russian
Easter Owverture'” s ﬂrmﬂnd; and the
orchestra at their best, A delightful record,
full ef witality and richly decorated colors.

COUNTRY SPOTLIGHT

throughout
LET'S GO COUNTRY
Wilburn Brothers. Decea DL

4764 (M); DL 74764 (5)

Certainly ane of the finest duels in any
field—as well as country mutic—thae Wilburn
Brothers ereate beautiful harmony on Pheir
hit, “Somecns Beflore Mae,”” ““Won't Stand
in Your Way" and "1'm Mot Gonna: Dress
Up." This LP will recelve heavy exposure
gn country music radie staflens, pushing 0
te & gient sales ifem,

LET'S GO COUNTRY
THE WILBURN BROTHERS

CLASSICAL SPOTLIGHT

SCHUBERT: THE TROUT AND
OTHER 50NGS

Dietrich Fischer-Dieskou/ Ger-
ald Moore. Angel 34341 (M):
5 36341 (5)

Dietrich Fischer-Dieskay is uniguely gualified
fo record the gentle and moving lieder of
Frant Schubert. Fischer-Dieskaw’s talent as
a lieder singer has seldom been pe* fo
better use, And Gerald Moores piano ac-
companiment is imaginative and effective.

&

@ COUNTRY SPOTLIGHT
3 PUT IT OFF UNTIL
TOMORROW
Bill Phillips. Decca DL 4792
(M); DL 74792 (5)

Bill Phillips handles a country fune like |f
was a personal concern rather thanm Just &
song; he's gal country soul. His hit, *"Put
v Off Until Tomorrow,” will shimitate a
saley drive for this LP, Phillips alse gives
outstanding perfermances on “"Step Me,™
“The Lasi Word In Lonesome |3 Me*™ and
“"Count Me Dut.”
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@ CLASSICAL SPOTLIGHT
=

CHOPIN

Artur Rubinstein. RCA Vietor
LM 2BBY (M); LSC 2BB% (5)

Rubinstein's distinctive touch makes these
six Chopin pieces & joy to listen to. Two
of the selections, ""Bolera™ and "'Tarentel-
la,”” are first recordings, and they are
additional frivmphs for the pianist, All in
all, & record of high quality.

COUNTRY SPOTLIGHT

Wilma Bupges: has fwa  very [mporfant
factors working in her fawor on thls LP-=
two hil records: “'Don't Teuch Me™ and
"Baby."” DOther winning fures ingluds
“*Someone Before Me” and "1 Love You
Drops.” Well-performed LP should be a8
country chart topper.

DONT TOUCH ME

Wilma Burgess. Decca DL 4788
[M); DL 74788 (5)

SACRED SPOTLIGHT

HALLELUJAH ROAD

Melba Montgomery. Musicos
MM 2097 (M): MS J09T (5)

Like all great country arfists, Melba knows
how to deliver a sacred tong. Here the
thrush doet & round doren, including A
Betfer LiTe Is Waiting,” "King of Kingi,'"
“Hallelujah Road' etc. Strong merchandise
for the counfry markef.
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