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’EE Firm Thinking 4,

By LEE ZHITO

SYRACUSE—General Elec-
tric is making exploratory

Muntz Will Cut
Teen-Age Acts

By ELIOT TIEGEL

LOS ANGELES—A record-
ing studio to cut teen-age
groups for tape CARtridge sin-
gles will be a feature of a new
building going up for Muniz
Stereo-Pak in its Van Nuys,
Calif. location. The building
will house all duplicating ma-
chinery and is expected to he
in operation by mid-November.
The facility 1is adjacent to

_executive offices on Densmore
Avenue.

The recording studio, ex-
plained President Earl Muntz,
15 a result of requests by teen-
agers for a place to cut songs.
Muntz' firm has been concen-
trating on its $1.19 mini-pak
cartridge which so far has held
two No. | singles, Frank Sina-

(Continued on page 64)

TWO SECTIONS, SECTION

probes at re-entering the record
business. This is indicated in its
current talks with top labels on
behalf of the cassette (Philips-
type reel-to-reel CARtridge). GE
1$ expressing interest in becom-
ing a national record distributor.

GE has been contacting lead-
ing record manufacturers in an
effort to obtain duplicating
rights to their catalogs for use
in the cassette. The giant elec-
trical firm 1s marketing the cas-
sette recorder-playback and is
willing to throw its resources
into luring more recorded prod-
uct to the Philips cartridge con-
figuration. (GE also is selling
8-track Lear-type (continuous
loop) cartridge playbacks but
feels there is sufficient recorded
product available in that con-
figuration,

During the initial stages of
negotiation for the cassette
rights to the record -catalogs,
GE's Vince Novak, manager of
the recently formed Entertain-
ment Development Operation, is
sounding out label executives
whether they would be inter-
ested in GE taking over national
distribution for their disk lines,

Big Firms Contacted

Novak has contacted almost

all of the top disk firms, During
(Continued on page 10)
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By HERB WOOD

NASHVILLE—WSM's three-
day celebration marking the
41st anniversary of the “Grand
Ole Opry,” America’s oldest
continuing radio program, will
attract a record number of
music-record industry represent-
atives. A total of 4,500 country
music deejays, performers, and
music industry executives is ex-
pected in Music City beginning
Wednesday (19) for the festivi-
ties, according to WSM's Bill
Williams. Advance copies of
Billboard's 41st annual World of

1966 & SEVENTY-SECOND YEAR »

$1.25

oaro

500 Are Pouring Into
Record Distribution WSM'S Giant Spread

Country Music book will be
distributed Thursday (20) at the
convention. The festival, which
unofficially opened Saturday (15)
with the Music City U, S. A.
Pro-Celebrity Golf Tournament,
will feature parties and shows
given by the leading record
manufacturers, and will be
topped off by a performance
of the complete "Grand Ole
Opry™ cast on stage at the Opry
House Saturday night (22). Reg-
istration will open on Thursday
morning (20) at the Municipal
Auditorium. Participants who've
pre-registered may pick up

The

International
Music-Record
Newsweekly

their packets, containing official
badges and tickets, on Wednes-
day at the auditorium. Tickets
are 510, with all proceeds go-
ing to the Opry Trust Fund.

Billboard Winners
Wednesday night Billboard
will announce the winners of
its 19th annual Country Music

Awards Poll at War Memorial
Auditorium, Minnie Pearl will
emcee the star-studded show

featuring performances by Buck
Owens, David Houston, Jeanie
(Continued on page 58)

Quartets

MEMPHIS—More than 25.-
(000 gospel music fans are ex-
pected to attend the three-day
MNational Quartet  Convention
here Oct, 20-23, The site of the
event will be Ellis Auditorium,
where more than 50 gospel
groups will perform.

Billboard's 2d annual World
of Religious Music book, which
contains the official program for
the event, will be available at
the convention. The publication

u.'i]_l be in_r.'ludt:i_l in the Qct, 29
edition of Billboard, in circula-

tton Oct. 24. Advance copies
are to be distributed at the
convention,

Billboard and SESAC will

host luncheons at the conven-
tion for key gospel industry
leaders, Billboard's luncheon is
scheduled for 11:30 a.m. Fri-
day; SESAC’s for noon Satur-
day. Following is a list of events:

Thursday (20); Current Gos-

Open 4-Day Stand

pel Music Association board
meets; 6 p.m., gospel entertain-
ment Prophets, Goodman
Family, Dixie Echoes, LeFevres
Blue Ridge, Couriers and Flor-
ila Boys,

Friday (21): GMA election of
officers; 1:30 am., Billboard
luncheon; 6 p.m., gospel enter-
tainment—Blackwood Brothers,
Statesmen, Speer Family, Jake
Hess and the Imperials.

{Continued on page 12)

The Oak Ridge Boys, who record on the Heart Warming label, are
currently one of America’s hottest gospel groups. Their latest album,
“Songs We Wish We'd Recorded First” (HW's 1901), features several
all-time favorite hits. They are booked by Don Light Talent Agency.

[ Advertisement )

RSI Setting Up

ltalian Division

NEW YORK—Record Source International, a serv-
ice division of Billboard, is moving into the overscas
market for the first time with the formation of RSI
[taliano. The new Italian division will begin operation
early in November under the direction of Germano
Ruscitto, who was recently set as Billboard’s representa-
tive in Italy, headquartering in Milan, for all sales and
editorial functions.

The operating pattern of RSI Italiano will follow
closely that of its American counterpart, under the
general managership here of Don Owvens. A selection
committee headed by Ruscitto will determine which
records should be brought to the attention of music
people around the world for licensing purposes. Selection
of product will be based on initial activity secured in
Italy after consultation with the respective companies.
Billboard will select 10 records each month and will
edit a confidential newsletter which will outline details
of the copyright and the recorded performance,

Ruscitto will secure the records to be included in

RSI ltaliano from the record companies or the music
publishers in Italy and the records will be shipped to

4630).

(Continued on page 12)

Canaan recording artists, The Happy Goodman Family, are racking
up strong sales with their latest LP, “Bigger 'N Better" (Canaan
Booked by Don Light Talent Agency, the high-flying group
continues to draw packed houses throughout the country.

{ Advertisement )
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THE CHECKERLADS

make their move
H ; f =
with a rockin’ new single

“SHAKE YOURSELF DOWN”

€/w 'Baby Send for Me'' #8986
Five young musicians with an exciting sound —coupled with a hard-
driving beat that's right where it's at on today's Top 40
scene—should put this into a sales groove for sure!

Produced by C. William and D. Grashey for
Koppelman-Rubin Associates Inc.

RCA Vlc'ron@

@ The most trusted name in sound
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Tenn. ‘Foundation’ to CMA Hall

NASHVILLE—Gov. Frank
Clement presented a $12,500
check on behalf of the State at
the groundbreaking ceremony
(14) of the Country Music As-
sociation’s Hall of Fame and
Museum.

Andrew Benedict, president
of First American Mational
Bank, chairman of the CMA’s
local fund raising drive, accepted
for the committee.

Clement told some 400 mu-
sic and record industry leaders
gathered at the site, 16th Ave. S.
at Demonbreum, that the coun-
try music industry was impor-
tant to the entire State.

“The people are behind the
CMA and this building,” Clem-
ent said. "It will be a big asset
to the State,”

Clement said he was a big
country music fan and always
had been. He said another check
for $12,500 would be forth-
coming from the State after the
‘beginning of the next fiscal
year, July 1.

Others present for the ground-
breaking included U. S. Sen.
Ross Bass ..., Tenn.) and
Mayor Beverly Briley. Mrs.
Richard Fulton, wife of the
U. 5. Representative from Nash-
ville, ‘also attended.

Record Leaders Attend

A number of music and record
industry leaders, some from out
of town, attended. Among them
were Mr. and Mrs. David Mor-
ris of New York. Mrs. Morris
is the widow of the late Ralph
Peer, piopeer in country music
recording and publishing who
discovered the late Jimmie
Rodgers and the Carter Family
and recorded them the first time
in 1927 at Bristol, Tenn.

Mayor Briley told the group
he was happy to have helped
locate the land and make 1t
available for the building. The
local government donated the
land, formerly a park, to the
CMA for the project.

Bill Denny, president of

CMA, in introducing Mayor
Briley, thanked him and the
Metro government for making
the land available.

The CMA's over-all goal is
750,000, The music and record
industry has already pledged or
contributed almost all their
goal of $400,000,

350G Goal

Goal of the local fund drive
being conducted by leading busi-
nessmen is $350,000. Cost of
the building proper is estimated
to cost between $350,000 and
$400,000, said Mrs. Jo Walker,
executive director of CMA. Rest
of the money will be used for
maintenance, completing the in-

terior and setting up the museum
and Hall of Fame.

The building is scheduled for
completion in late summer with
the interior taking several more
months, said Bill Hudson, pub-
lic relations director for CMA.
Work on the building began in
February.

H-B to Push April Pop Package

HOLLYWOOD—Hanna-Bar-
bera’s first major pop album
package is scheduled for an
early April release, with separate

Marc Gordon
Forms Concern

HOLLYWOOD—Marc Gor-
don, former Motown Coast
chief, has formed his own man-
agement firm to develop rhythm
and blues songwriters, artists
and a&r men.

Gordon says the great weak-
ness on the Coast is in the
r&b repertoire and producers
ranks. The players are here, he
notes, but there is a dearth of
strong material and knowledge-
able producers who can cut a
powerful r&b single.

Gordon plans developing sev-
eral songwriter-producer com-
binations for his Finesse Music
(BMI) and has already signed
Willie Huteh and Jimmy Bing-
ham as writers. Hutch is also a
vocalist under contract to Mod-
ern.

Also under the umbrella of his
Terri Productions management
firm are the Versatiles and Mary
Love. The Versatiles are placed

with Bronco Records, Miss Love
with Modern.

Gordon claims the Hollywood
companies have their r&b ros-
ters but have been unable to find
the right material. With few ex-
ceptions there are no r&b rec-
ords breaking out of the Los
Angeles market, he says. Gor-
don’s company is located at 407
N. Maple Drive, Beverly Hills,
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AGAC SERVICE
FOR STUDENTS

NEW YORK—The American
Guild of Authors and Composers
will establish an educational de-
partment to service high schools
and colleges with music infor-
mation. The program entails
AGAC providing as speakers
writers who specalize in the vari-
ous forms of musical expression.
Schools who wish speakers, pro-
vided free, should write: AGAC,
50 West 57 Street, New York.
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promotions behind each of the
five albums,

Product in the initial pop al-
bum program features Louis
Prima, Gloria Tracy, the Five
Americans, Jean King and the
New Renaissance Society, a stu-
dio baroque instrumental group
playing Rolling Stones reper-
toire,

Relevant to the release, H-B
is offering dealers a 20 per cent
discount, 30-60-day billing, 100
per cent exchange privileges and
co-op advertising, said general
manager Don Bohanan.

To promote the Prima album
of golden hits, the artist will ap-
pear on TV and phone distrib-
utors and disk jockeys, with the
label co-oping ads for the pack-
age. Prima selected the 12 tunes
himself, many of which are
heard in stereo for the first time.

For the Gloria Tracy album,
H-B will furnish dealers with
free demo copies to play over
their hi-fi components. The in-
strumental LP is designed for
audiophiles. Miss Tracy is a fea-
tured artist in Las Vegas lounges
with a modern jazz harp presen-

LI'L WALLY, star of polka-oriented
Jay Jay Records, Chicago, laughs
it up on the Lawrence Welk TV
show seen March 19. Jay Jay is
currently celebrating Li'l Wally
month, with a special sale on the
entire catalog.

Muzak’s 25th Year

LOS ANGELES — Muzak
celebrated 25 years in Los An-
geles March 24, To celebrate its
silver anniversary, Muzak's L. A.
franchise, Pacific Network, par-
tied its friends at the Ambassa-
dor Hotel, one of the first six
subscribers in the area. Bill

Muster is v.-p, and general man-
ager of Pacific Network.

tation. She will do national TV
shows to promote the LP.

For the Five Americans debut
LP, producer Jon Abnor of Dal-
las is scheduling store autograph
parties and TV shots to help
launch the package in its own
back vyard. The label will mail
free copies of the LP to format
station DJ's and will co-op ad-
vertising on key top 40 stations.

For the barogue album, fea-
turing all Rolling Stones tunes,
H-B 1s mailing LP's to the col-
lege radio stations and news-
papers listed in the recent Bill-
board supplement, “*Music On
Campus™; is mailing the LP to
dealers near colleges and will
cover FM outlets,

The cover on the barogue al-
bum i5 a double jacket length
painting of a “modern” Blue
Boy. complete with Beatle boots.
a tambourine and "I Dig the
Stones” button,

For the Jean King LP, the
label is covering top 40 stations
and has released the single
“Watermelon Man” from the
package. Miss King was for-
merly with the Blossoms, a lead-
ing Hollywood background vo-
cal group.

Kapp Singles
Pace in Gear

NEW YORK — Kapp Rec-
ords is stepping up s singles
activity, with plans calling for
new product every two weeks.
Product will include rock,
standards and country.

The label is currently swing-
ing with seven singles. They are
“The Ballad of Irving” from the
Kapp album, “"When You're in
Love, the Whole World Is Jew-
ish™; “Rags to Riches,” with
Lenny Welch; “If You Love Me"
and “l Give In." both with the
Lazy Susans; “A Basket of
Flowers,” with the WNight-
crawlers; “When Johnny Comes
Marching Home Again,” with
Shani Wallis, and “Please Don’t
Sell My Daddy Neo More
Wine,” with the Greenwoods.

Kapp's independent produc-
tion arrangement with Kama
Sutra has already resulted in
one single with the Critters,
with a follow-up expected in a
few weeks. Another Kama Sutra
singer who will make her Kapp
debut is Chi Chi. Her first sin-
gle, released Monday (30), is
“If You're Gonna Love Me.”
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Smash-Fontana Tying

Deal With 8-Album Release

CHICAGO—Dealer discounts
and deferred billing to eligible
accounts are being offered by
Smash-Fontana Records in con-
nection with the company's
eight-album release this week.

Some 7,000 dealers are re-
ceiving a mailer describing the
release which includes product
by Thumbs Carllile, Charlie
Rich, Jerry Lee Lewis, James
Brown, and Oscar Brown Jr.

Smash-Fontana Records exec-
utives Charles Fach, Lou Den-
nis, Alan Mink, Shelby Single-
ton, Doug Moody and Romeo
Davis are touring the country

in connection with the release
to introduce a special sales pro-
gram to distributors.

Called the "Auto-Matic Sales
Program,” the scheme makes
all Smash-Fontana salesmen and
distributors eligible to win a
1966 Ford Mustang convertible.
Sweepstakes tickets will be
awarded for each $1,000 worth
of product sold on both new re-
leases and catalog.

“This is the largest incentive
program in the history of our
company,” product manager
Fach said., The sweepstakes
drawing will be held in CPhit:agﬂ-
on June 30.

Johnson ‘Bouquet’ Blooms

BUFFALO—What started out
as a local salute to blues man
Pete Johnson is developing into
a tremendous bash, set for Fri-
day (25) at the Kleinhans Music
Hall here, with the full Buffalo
Symphony Orchestra of more
than B0 pieces doing tunes asso-
ciated with Johnson.

The event is titled *Jazz,
Blues and a Birthday Party for
Pete Johnson."

Pete, who has been in and out
of the hospital lately, started
practicing piano again three
months ago. He's thrilled with
the event and the opportunity to
meet a lot of his old friends
who will be on hand. These in-
clude publisher Lou Levy, song-
writer Jack Yellen and Columbia
Record executive Jack Ham-
mond who years ago discovered
Pete,

Tickets are $1.75, and it looks
as if the house will be very
good, owing to generous space
given by local dailies and sta-
tions. Carroll Hardy of WEBR
will emcee. Richard Dufallo will
conduct the orchestra, which
will be augmented by the Ray
Bryant trio and Jo Jones.

Mrs. Jack E. Clark, who has
worked closely with the sym-
phony in setting the event, said
that Joe Turmer (Big Joe) is
flying up from Mexico to sing
some of the noted blues he
recorded with Pete, such as
“Roll 'Em Pete” and “"Wee
Baby Blues."”

Publisher Lou Levy says the
bash is in line with his concept
of “Bouquets for the Living,"—
honoring people during their
lifetime,

NEWS REVIEW

New Budget Jazz Line VSP
Means Very Special Picks

NEW YORK—This first wave
of jazz economy-priced albums
on the new VSP Records label
will prove a financial delight not
only to rack jobbers but regular
dealers as well. The offering in-
cludes not only some of the
most outstanding names in the
field, but some of the most out-
standing jazz ever recorded.

Some of the objects are vir-
tually collector’s items from the
catalog of the parent MGM/
Verve Records label—most of
it unavailable for years, some
of it never available before. For
instance, "Classic Shearing” fea-
tures a tune titled “For Evans
Sake"” never released before; an-
other two tunes in this collection
has Cal Tjader on vibes per-
forming with the George Shear-

ing Quintet,

Smash Pushing
Yardleys’ Disk

NEW YORK — Smash Rec-
ords is planning a major pro-
motion to tie in with the re-
lease of “Some Guys Have It,
Some Guys MNever Will," with
the Yardleys.

The group will appear at
record hops, deejay interview
programs, teen fairs and major
department stores in Baltimore,
Boston. Washington, Chicago,
Cleveland, Dallas, Detroit, Kan-
sas City, St. Louis, Los Angeles,
Miami, Minneapolis, St. Paul,
New York. Philadelphia, Pitts-
burgh, Portland, San Francisco
and Seattle.

Teen-oriented spot commer-
cials have been prepared by the
Johnstone Division of the Mc-
Cann - Erickson Advertising
Agency.

One of the best albums in the
series is “Bongo Conga & Flute,"
featuring Herbie Mann, some of
which was recorded live at Basin
Street East nightclub. This 1s a
Herbie Mann even the pop fans
will recognize and appreciate;
the album is so great it has
chart-sales potential.

In 1944 when Nat King Cole
was billed as Nat Cole, and
when it was his piano playing
that made him a special jazz per-
former, he played with a group
for a Jazz at the Philharmonic
performance. That music was
recorded live, fortunately. For
besides some Cole solos, there
are solos by guitarist Les Paul
and J. J. Johnson on trombone.

“Lady" features Billie Holi-
day; the product ranges from
“What's New,” recorded in
1955 to “Deed 1 Do,” recorded
in 1959. Woody Herman is high-
lighted with “The First Herd at
Carnegie Hall," a live recording
made in 1946 that was unavail-
able for many years. Dizzy Gil-
lespie and his orchestra are rep-
resented with “Night in Tu-
nisia,” Gerry Mulligan with
“Gerry's Time,” Count Basie
and his orchestra with “Inside
Basie Outside.”

Others in this series include
“Stan Getz: Eloquence,” "“That
Drummer’s Band,” featuring
Gene Krupa and his orchestra
(with vocals by Anita O'Day);
“Stage Right,” with Oscar Pe-
terson; “Johnny Hodges & All
the Duke's Men"; “Two for the
Blues,” with Cannonball Adder-
ley and Ray Brown; “The Art of
the Ballad,” featuring artists
ranging from Stan Getz and
Dizzy Gillespie to Oscar Peter-
son, Coleman Hawkins and II-
linois Jacquet.

All the albums will prove val-
uable additions to dealers.

CLAUDE HALL
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Hepman's [Hepmits
Leanin on theglampnost

The newly-recorded single @version you asked for
after hearing it in the chart album j“Hold On” (E/SE-4342).

b/w HOLD ON

&4 From the MGM Film Presentation
B¥and Sam Katzman Production

y “HUId Orl”

MGM Records Is a division
of Metro-Goldwyn-Mayer Inc.

A MICKIE MOST PRODUCTION
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EDITORIAL

A Universal Gala

Fifteen years ago it was common in the record business to

speak of the “specialty fields.”

The term is rarely used today—and for good reason, What were
once the specialty fields are now of major importance to the entire
world of music—to artists, publishers, record companies and dealers
both in the United States and owverseas.

A dramatic illustration of this is this week's WSM Nashville
celebration marking the 41st anniversary of “Grand Ole Opry” (see
separale story). A record-breaking attendance of 4,500 is expected—
a sampling of people which cuts across all musical categories. The
‘hotels will be loaded with pop record executives, pop music
publishers and pop jockeys—all seeking to improve their contacts
with the World of Country Music—once a specialty field.

Indeed, the eyes of the record business overseas are also
trained on Nashville and its country-oriented product; for Nashville
songs and artists continue to sell amazingly well in some overseas
markets. The outstanding illustration is Jim Reeves—whose continu-
ing popularity as a world artist—can only be termed a phenomenon

(see separate story).

Assuredly, Tennessee has contributed dramatically 1o the total
music-record business; and in this connection we may note that while
the country music festival is underway in Nashville, the Gospel
Quartet Convention will be under way in Memphis. May both musical
idioms continue to enrich our musical heritage.

Country Mainliners
Headline BB Show

NASHVILLE—Buck Owens,
David Houston, Jeanie Seely,
Don Bowman and Boots Ran-
dolph will headline the enter-
tainment slated for Billboard's
Country Music Awards night
show Wednesday (19) in the
War Memorial Auditorium.
Cousin Minnie Pearl will act as
mistress of ceremonies.

During the show, winners of
Billboard's 19th annual Country
Music Poll will be announced
and presentation made of
awards for Outstanding Achieve-
ment. The poll was conducted
by Billboard's research depart-
ment and the results have been
kept secret,

Billboard's Country Music
Man of the Year Award will
also be presented to the indivi-
dual who has made outstanding
contributions to the field of
country music. In 1965, the
award was presented to Edwin
W. Craig, honorary chairman of
the board of National Life and

Accident Insurance Co., Nash-
ville, parent company of radio
station WSM (home of the
“Grand Ole Opry™), for his out-
standing work in fostering and
promoting country music for
over 40 vears.

John Winther, producer of
Dick Clark’s “Swingin' Country”
TV show, will have camermen
video-tape highlights of the
awards program for airing on
the NBC-TV network show the
week of Oct, 24,

News Coverage

Local TV stations and news-
papers will provide news cov-
erage. Tickets are available
from Harvey's Central Ticket
Office and Buckley's Record
Stores in Nashville. A xcontribu-
tion of $2 will be charged for
the ticket, with net proceeds be-
ing - donated to the Country
Music Hall of Fame Fund. This
is the only event of the Opry's
anniversary celebration that the
public is invited to attend.

Capitol Signs Acts in
A Contemporary Move

LOS ANGELES — Six con-
temporary acts have been signed
by Nick Venet, Capitol's execu-
tive producer in charge of the
company’'s special top 40 de-
partment, now functioning as a
clearing house for independent
masters.

The new groups are the
Knack, New Generation, Stone
Ponies, Freddie Neel and the
Leaves, formerly with Mira Rec-
ords. The first product from
these acts will start appearing in
single and album form in the
next three months, with the
following singles scheduled:
“Lemon Princess” by the Leaves;
“I'm Aware’ by the Knack and
“New Song" by the New Genera-
tion. This latter male quintet
will also perform on an album
of melodic “psychedelic” music
in which improvisational lines
are used against a funky beat.

Venet 15 working with the
concept of creating albums by
these groups which are an ex-
tension of their artistry and may
not necessarily be tied to an
initial single. The producer be-
lieves the automatic practice of

naming an LP after a hit single
is waning, He does not plan
doing it. He also says the prac-
tice of building an album around
one hit single and filling the re-
maining tracks with unrelated or
left over cuts “clinkers” is no
longer applicable,

Teen-agers, he says, are now
listening to the contents of an
album at the retail level, Radio
has become the means for “au-
ditioning” singles, so the kids
are turning their attentions to
the tracks in albums by their
favorite artists,

This development has placed
a greater responsibility on the
acts to develop their-abilities for
carrying them through a 12 tune
LP. It also means longer time
in the studio preparing albums.

On a just recorded project,
several musicians from rival
groups were used as sidemen
which prompts Venet to equate
this practice with the old days—
when jazzmen used to sit in with
bands as sidemen.

His fourth floor office in the
Capitol Tower has been unoffi-
cially designated Venet's Out-
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Miller, Tree Top BMI Awards

NASHVILLE — The com-
poser-publisher parlay of Roger
Miller and Tree Music will domi-
nate Broadcast Music Inc's
Country Music Awards again
this year. Of the 46 writ-
ers and 27 publishers who will
be presented with BMI Citations
of Achievement for the out-
standing success of 48 songs in
the country music field the past
year, Tree Music will receive
eight citations as publisher and
Miller will receive five citations
as writer. The awards will be
presented at ceremonies here
Friday (20), by Robert B. Sour,
BMI president, and Frances
Williams Preston, vice-president
of BMUI's Nashville office.

The BMI awards are based on
trade paper polls of national
popularity and public accept-
ance, reflecting record and sheet
music sales, radio and television
performances, coin machine
plays and other factors measured
in these polls.

Miller's citations were for
“England Swings,” “Husband
and Wives,” “T've Been a Long
Time Leaving,” “Kansas City
Star” and “The Last Word in
Lonesome Is Me." In addition
to these songs, Tree's citations
were for "Belles of Southern
Bell," “Green Grass of Home,”

and “Would You Hold It
Against Me."
Other winning songs, with

publishers and writers listed, are:

"Almost Persuaded,” Glenn Sut-
ton, Billy Sherrill; Al Gallico
Music; "Artificial Rose,” Tom
Hall, Newkeys Music; “Baby,”
Ray Griff, Blue Echo Music;
“Behind the Tears,” Ned Miller,
Sue  Miller, Central Songs;
“Buckaroo,” Bob Morris, Blue
Book: “Dear Uncle Sam,” Lo-
retta Lynn; Sure-Fire Music;
“Oistant Drums,” Cindy Walker,
Combine Music; “Don’t Touch
Me,” Hank Cochran, Pamper
Music; “Evil on Your Mind,”
Harlan Howard, Wilderness Mu-
sic; "Flowers on the Wall"
Lewis DeWitt, Southwind Mu-
sic: “Get You Lie the Way You
Want [t.” Buddy Mize, Blue
Crest: "Giddyup Go,” Tommy
Hill. Red Sovine, Starday Mu-
sic; "Hello Viet Nam,” Tom
Hall, WNewkeys Music; “The
Home You're Tearing Down,”
Betty Sue Perry, Sure-Fire Mu-
sic: “I Live You Drops,” Bill
Anderson, Moss Rose; "1 Want
to Go With You,” Hank Coch-
ran, Pamper Music, “If T Talk
to Him,” Dolores Edgin, Pris-
cilla Mitchell, Vector Music;
“It's All Over,” Harlan Howard,
Jan Howard, Wilderness Music:
“Living in a House Full of

Love, Glenn Sutton, Billy
Sherrill, Al Gallico Music: “Love
Bug,” Wayne Kemp, Curtis

Wayne, Glad Music, Black Jack
Publishing; “Lovin' Machine,”
Larry Kingston, Window Music,
Mavhew Music; “Make the

World Go Away,” Hank Coch-
ran, Pamper Music, “"May the
Bird of Paradise Fly Up Your
Nose,” WNeal Merritt, Central
Songs.

Other winners are: “Nobody
But a Fool,” Bill Anderson,
Stallion Music; “The One on
the Left Is on the Right,” Jack
Ciement, Jack Music; "Only
You (Can Break My Heart),"”
Buck Owens, Blue Book; “Put
It Off Until Tomorrow,” Dolly
Parton, B. E. Owens, Combine
Music; “Snowflake,” Wed Miller,
Open Road Music, Rondo
Music: “Someone Before Me,”

Bob Hicks, Sure-Fire Music;
“Standing in the Shadows,”
Hank - Williams Jr., Ly-Rann

Music; *The Streets of Balti-
more,” Tompall Gkaser, Harlan
Howard, Glaser Publications;
“Swinging the Doors,” Merle
Haggard, Blue Book; "Take
Me,” George Jones, Leon Payne,
Glad Music; “Think of Me,"”
“Estella Olson, Don Rich, Blue
Book: “Tippy Toeing,” Bobby
Harden, Window Music; “True
Love's Blessing,"” Sonny James,
Carol Smith, Marson, Inc.;
“*Waitin" In Your Welfare Line,”
MNat Stuckey, Don Rich, Buck
Owens, Blue Book: "What Kind
of Deal Is This,” Wayne Gil-
breath, Lonzo and Oscar Pub-
lishing; “What's We're Fight-
ing For,” Tom Hall, Newkeys
Music; “You Aint Woman
Enough,” Loretta Lynn, Sure-
Fire.

Reeves’ Disks at Peak

By GRAEME ANDREWS

LONDON — Jim Reeves' re-
cording career is at an all-time
high in Britain today, though it
is more than two years since
his death. His chart perform-
ance does not indicate it, but
he i1s among leading sellers on
the British market. He has prob-
ably done more than anyone to
spréad country music to public,

Reeves' "Distant Drums” sin-
gle has topped the British chart
four weeks in a row and passed
the 400,000 sales mark last
week (Oct. 11).

Decca, which puts out the
RCA Victor label here, is con-

Hamburgs to

Merge Rack
Distrib Units

PITTSBURGH — Hamburg
brothers (Lester A. and Carl)
and William K. Lawrence an-
nounced last week that their
rack-distributing division will
combine to form a large new
rack complex, titled Continental
Racks, Inc.

These divisions are independ-
ently known as the One Stop,
Inc., owned by Bill Lawrence,
and All Brands Distributing
Co., owned by the Hamburps.

The new corporation will
function as the separate enti-
ties have in the past. that is,
selling and distributing records,
tapes and accessories to major
chain stores, department stores,
retail outlets and jukebox oper-
ator accounts. However, the
new operation will have as its
goal expansion and diversity.

post in lieu of an official name.
One of the operation’s two of-
fices is being used by youthful
managers of the rock groups to
conduct business and maintain
laision with Venet,
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fident that in coming weeks the
single will reach 500,000.
Reeves has proved to be prob-
ably the most consistent steady
seller the label has ever had.

Normally, ‘Reeves’ singles and
albums do not climb as high
as MNo, 1 but they stay on the
British charts week after week,
reaching final totals way above

‘most pop hits -which zoom to

the top then fade with equal
speed.

As a result, Reeves, whose
British following appears to cut
right across the different age
groups, has to his credit im-
pressive tallies like the 860,000
copies of "I Love You Be-
cause” which have been sold
here so far. This single may
eventually win the late country
star a rare gold -record for
British sales alone.

Meanwhile, another Reeves
record, “I Won't Forget You,"” is
nearing 750,000 sales. And the
star’s extended players and LP's
match the consistency of his
singles. He is currently riding
the EP charts with a collection,
“From the Heart.” His Moon-
light and Roses” album has sold
over 200,000 copies and “Gen-
tleman Jim" is nearing the same
high figure.

Turnover Staggering

“But the ' turnover in all
Reeves' material is staggering,”
commented a Decca official
His entire range, singles, EP's
and LP’s, all keep on selling.
For an artist to show such stay-
ing power in the catalog field
and score No. | hits without
TV or personal promotion is
phenomenal.”

Part of the credit for Reeves'
success must go to Pat Camp-
bell, Victor promotion chief at
Decca. He's responsible for se-
lecting the tracks by Reeves,
put out as singles here.

Comments Campbell, "l get
hundreds of letters from people
of all ages saying how much
they enjoy Jim's recordings. He
appeals very strongly to voung-
sters but is also one of the few
singles artists to sell in a big

P B L t »
way with adults in this country.
The tragedy is that he is not
here to see his huge success.”

As a result of Reeves' current
single hit, Campbell has de-
cided to .release his album “Dis-
tant Drums" in November. And
because of Reeves' good show-
ing with his “Twelve Songs of
Christmas™ album, Campbell has
picked four Yuletide tracks for
release on a special Christmas

{(Continued on page 12)

Musicor Kicks Off
A Latin Promotion

SAN JUAN—Musicor Rec-
ords is launching a promotion

“drive here on its Latin Ameri-

can product which will be
kicked off with a party this
month attended by most of the
label's Latin Roster. Musicor
President Art Talmadge, sales
Vice-President Chris Spinosa,
and Latin promotion man Frank
Bibilloni will attend. Host will
be Tito Rodriquez, who has
switched his headquarters here
from New York. Also attending
the party for the Eddie and
Rudy Zervigon and Abraham
MNorman of the Orquesta Broad-
way, Los Hispanos, Aidita Viles,
and others.

RCA’S SPECIAL
SHOW PACKAGE

NEW YORK—RCA Victor
Records last week released a
special two-LP package marking
the 30th anniversary of Hank
Snow with the label. Besides
some of Smow's preatest coun-
try music hits, the LP’s feature
him telling his life story and the
voices of such stars as Hank
Williams, Mrs. Jimmy Rodgers,
Red Foley and Gov, Frank
Clement. The set was produced
it Nashville by Chet Atkins and
Bob Ferguson.

LI AT
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Pkg. Shipped on BB MeetingtoMark London’s 20 Yrs.
CARtridge Seminar

NEW YORK—A special free
CARtridge package containing
highlights of the speeches pre-
sented at Billboard's Tape Car-
tridge Conference Aug. 29-30
in Chicago is being shipped this
week to all who attended. The
package of two double LP car-
tridges—featuring 125 minutes
of material—represents a land-
mark: in that the medium is be-
ing-used to sell itself and edu-
cate people about the field.

Besides the more than 400
sent to those who attended,
nearly 100 more of the car-
tridges are being shipped to au-
tomotive executives and dealers
around the world who re-
quested them.

The speeches were taped by
Larry Finley, president of Inter-
national Tape Cartridge Corp.,
who spent more than $5,000 on
the venture as a public service.
Lee Zhito, executive editor of
Billboard, edited the tapes. In
conjunction with the special

cartridges, Billboard has mailed
a 36-page booklet containing all
of the speeches and pictures of
the .conference to everyome reg-
istered. Additional copies may
be obtained at $5 each from:
Special Projects Division, , Bill-
board, 165 W. 46th St., New
York, N. Y. 10036.

Among the speakers con-
tained on the cartridges are
Mort L. Nasatir, president of
MGM Records, who keynoted
the conference; Earl Muntz,
president of Muntz Stereo-Pack:
Larry Finley, ITCC president;
Stanley Gortikov, president of
Capitol Records Distributing
Corp.; Amos Heilicher, presi-
dent of Heilicher Brothers; H, I.
Sperlich of the Ford Motor Co.;
Cecil Steen, president of Rec-
ordwagon; James Shipley, exec-
utive vice-president of Main
Line, Cleveland disiributors;
Michael J. Daniel, president of
Western Tape Distributors, and
Jim Gall of the Lear Jet Corp.
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NEW YORK—London Rec-
ords will celebrate its 20th anni-
versary with a week-long sales
convention to be held in Eng-
land starting Jan. 15, Chairman
of the anniversary celebration
will be Sir Edward Lewis,
chairman of the board of Lon-

don Records’ parent. Decca,
Ltd.
The event is expected to

draw the heaviest participation
of independent record distribu-
tors 1o an overseas meeting in
the history of the American
record industry. Every London
and London Group distributor
will be represented by owners
or operating heads as well as
by key sales executives. Many
wives are also expected to be
in the. part,

With the acceptance already

in from points as- distant as

Honolulu and. Hawaii, 6,000
miles from the locale of the

meetings, it is expected that
nearly 150 will make the junket.
Two different airlines, BOAC
and TWA, will share the trans-
portation load.

London's first-line executive
echelon will all be making the
trip and will be joined by several
of the firm's longest-standing
independent producers,

According to D. H. Toller-
Bond, president of London Rec-
ords, many special functions
have been planned for a full
four days, some for all mem-
bers of the party and others for
their wives, while the distribu-
tors assemble for business ses-
sions and the major product
presentation on Jan. 17.

Listed on the social calendar
are many events highlighted by
a banquet to be hosted by Sir
Edward and his wife. In addi-
tion, stars of the London talent
roster are expected to be on

Epic’s Int’l Catalog to
Be Peg of Campaign

NEW YORK—Epic Records’
entire international catalog will
be the peg of a new campaign
the disk company is launching
this month. The “"World Tour"
via Epic LP's is being kicked off
with the slogan “Free Transpor-
tation, Free Accommodations.
You Only Pay for the Music
That Takes You There.” This
travel-by-records theme will be
utilized in all Epic Interna-
tional advertising, merchandis-
ing and promotion.

The campaign will be spear-
headed by five new interna-
tional albums: "“San Remo's
Greatest Hits, 1958-1966™; “La-
tino, 51 Gusta,” the American
debut LP of the Argentinian
Cuarteto Imperial, “The Valley
in Song,” sung in Welsh by the
Morrison Orpheus Choir con-
ducted by Eurfryn John; “Ac-
cordiona a la Piaf!” featuring
Emile Prud’ Homme, and “I'm
Off to Bonnie Scotland,” by
Scottish folk singer Andy Stew-
art.

In keeping with the traveling
motif, Epic has designed differ-

ent-sized displays which resem-
ble travel posters. Each large
display features one of the five
new LP’s, as well as geographi-
cally related, best selling al-
bums. The areas covered in-
clude France, Italy, Germany,
the British Isles, South America.
The San Remo poster high-
lights the new album plus the
six previously released Epic San
Remo albums which features
the hits of each year's festival
since 1961.

Each of the smaller poster
displays a best selling album
from Epic's international cata-
log. Included are “Songs From
the Garden of Allah,” by Yaffa
Yarkoni, “New Popular Songs
From Greece” and “Souvenirs
From Sweden,” among others.

A counter display containing
a "Passport to Epic Interna-
tional Albums” completes the
label’s “World Tour™ travel ar-
rangements. The booklet, de-
signed as a replica of a U. 5,
passport, lists Epic's complete
international catalog by coun-
try.

Executive Turntable

* * K
Ray Passman has been named professional manager of the
Tobi-Ann and Picturetone Music Publishing Companies. Pass-
man will work on bringing all types of new songs, including

album material, to the companies.

* Kk %k
Bob Morgan has resigned his post as artists & repertoire

director for Epic and Okeh Records. His replacement

yet been set.

as not

* * %
Tom Murphy has been appointed to the Big 3 Music Corp.’s
West Coast professional staff. Murphy is former program director

of radio station KCBQ, San Diego.
* * %

Hickory Records has acquired three new promotion men.
Del Roy, a former deejay and RCA Victor promotion man, will

handle

promotion for the west. Len Shults, a former deejay

in Gallatin, Tenn., on WHIN, will work out of the main Nash-
ville office. Dick Forster has been retained as a regional promo-
tion man in the San Francisco area. W. D. (Dee) Kilpatrick,
merchandising and promotion director for Hickory, said these

new appointments were in line with a present expansion program.
* * *

Benny Ross has joined St. Nicholas Music as professional

manager. Ross' previously was associated with Dorsey Brothers

Music, Southern Music Co. and Paul Anka Music.
* * %k

John L. O’Leary named executive staff assistant to Eugene
L. Mueller, Capitol's finance vice-president. O'Leary comes to

Capitol from Chrysler Co

rp. in Detroit as a supervisor in the

corporate profit analysis department.
* * *

Allen Davis replaces Jack Wagner as manager of Capitol's
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(Continued on page [2)

hand to perform and meet the
guests.

The London party will
gather on Jan. 14 for cocktails
and dinner at the International
Hotel, adjacent to New York's
John F. Kennedy International
Airport and will depart the fol-
lowing morning for London.
The return trip is slated for
Jan, 22,
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Nashville Radio Stations Giving
CMA Conclave All the Air Play

By CLAUDE HALL

NASHVILLE — Radio sta-
tions here are capitalizing on
the excitement of the country
music convention. WENO, the
top fulltime country music sta-
tion here, has sold a heavy
slate of its broadcast day to re-
cord industry firms, including:
9 a.m.-6 p.m. Wednesday—Er-
nest Tubb Record Shop; 9 a.m.-
6 pm. Thursday — Columbia
Records; 7-midnight—Cash Rec-
ords; 9 am.-6 p.m. Friday—
Monument Records; 9 a.m.-6
p.m. Saturday — RCA Victor
Records; 7-midnight — Acuff-
Rose and Hickory Records.

Jerry Glaser, general manager
of WENO, said that while the
station would maintai, control
of the programming, product of
the companies would receive
special highlighting and their
artists would be interviewed
throughout the day.

WSM, the country music
Kingpin. is planning its usual
activities for the convention
which celebrates the 41st anni-
versary of its live talent “Grand

Ole Opry” show. Tuesday, how-
ever, the station will broadcast
6:30-7:30 p.m. the dinner of
the American Women in Radio
and TV. From 9-10 a.m. Fri-
day (21), the traditional Opry
Special will be aired. featuring
introduction of the artists on the
“Grand Ole Opry” and a couple
of lines from their biggest songs.
Both Thursday and Friday, be-
ginning shortly after 10 p.m.,
the station’s historic "Opry Star
Spotlight” program will broad-
cast live from the lobby of the
Andrew Jackson Hotel, with
various artists not only appear-
ing on the air, but handling
mike chores, The Friday Night
Opry show and the Saturday
night “Grand Ole Opry” will be
broadcast as wusual with the

Saturday program starting at
6 p.m. instead of 7:30 p.m.

WSHO, the country music
station in New Orleans, will
salute WSM and the “Grand Ole
Opry™ with a remote broadcast
live from in front of the Andrew
Jackson Hotel Thursday-
through-Saturday, marking a
rare time a country music sta-
tion has pulled a remote at this
distance with all records origi-
nating in the other city. Colum-
bia Records distributor in New
Orleans, directed by Bill Shaler,
is one of the sponsors of the
12:30 p.m.-4 pm. daly re-
motes,

WENO is setting up a hugsz
information bhoard this vear in
front of the Elks building.
People wishing to contact
friends can telephone and leave
a message on the board, Two
girls will operate the phones;
the board will be in service
Thursday through Saturday 9
am. to Y9 p.m,

Atl.-Atco Rings Up $1.5 Mil. Sales

NEW YORK — Billings of
more than $1,500,000 were re-
ported by Atlantic-Atco Rec-
ords in regional sales meetings
last week in New York, St
Louis and Los Angeles. Among
the strongest items at the ses-
sions were new albums by Ser-
gio Mendes, Herbie Mann, the
Modern Jazz Quartet, Percy
Sledge, Esther Phillips, “"Mem-
phis Gold" on Stax, and “The
Dictionary of Soul” on Volt

The meeting saw the intro-
duction of 22 LP's on the At-
lantic, Atco, Stax, Volt and
Dunwich labels. Nesuhi Erte-
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NEW YORK — *Diversifica-
tion” and “co-ordination” will be
the operative words in the blue-
print drawn up by Walter L.
Dean and Wornall (Bill) Farr,
who last week were promoted
to top vice-presidential posts by
Clive J. Davis, vice-president and
general manager of CBS Rec-
ords. Dean has taken over as
administrative vice-president of
CBS Records, and Farr as vice-
president for marketing at the
Columbia label,

“Diversification” will be one
of Dean’s prime targets and
“co-ordination” will be one of

Prophets Launch
A Record Club

KNOXVILLE, Tenn. — The
Prophets, a gospel group, have
launched their own record club
—the Prophets Record Club—
and are selling not only their
own albums, but product fea-
turing other artists and quartets.

The club, headed by Mrs.
Mary Lee Moscheo, soon plans
to also sell sheet music, song-
books and musical instruction
books. Mrs, Mosheo is the wife
of one of the members of the
group, as are the other club
staffers: Mrs. Linda Garrison,
Mrs. Beverly Rodgers, Mrs,
Linda Wesson and Mrs. Sharon
Hill. Catalogs for the club are
distributed free at concerts
given by the Prophets.
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‘New Frontiersmen
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pun introduced the October al-
bum product; Len Sachs ex-
plained the October-December
fall program; and Bob Kornhei-
ser introduced new singles by
Esther Phillips, Dee Dee Sharp,
Barbara Lewis, Solomon Burke
and the Shadows of Knight.

Ahmet Ertegun, Atlantic-Atco
executive, also conducted the
SE5510M5.

Sachs told the Atlantic-Atco
distributors and their sales and
promotion staffs about the firm's
increased emphasis on dealer
and rack-oriented radio and
newspaper advertising. He also
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Farr's major goals. Dean pointed
out that there are new oppor-
tunities for growth and expan-
sion are constantly being pre-
sented to the record companies
and it will function to explore
all these new avenues. “The
record industry has grown tre-
mendously in the past 10 years,”
he said, "and it will continue
to grow within its own areas
but there are now other areas
in which we can spread the ex-
pertise. Dean’s responsibilities
now include the CBS Records
Book Publishing Department,
the April-Blackwood music pub-
lishing companies, and CBS
Records Business Affairs,

Dean admitted that he's al-
ready considering new roads for
CBS Records diversification,

but that they're not nearly
ready enough to be talked
about.

Under Farr's aegis as vice-
president for marketing at the
Columbia label, the aim will be
to fill the void between the dis-
tributor-dealer and the final
consumer. It's Farr's belief that
this can be achieved by de-
veloping closer co-ordination of
such departments as sales, dis-
tribution, merchandising and
creative services, Farr hopes
that he'll soon be able to ac-
quire information on the needs
of distributors, dealers and final
consumers for analysis by the
various divisions in his domain.
“The important thing,” Farr
said, “Is that we learn how to
make use of this information.”

showed new point-of-sale mer-
chandising aids for dealers, in-
cluding four-color motion store
window displays and single
framed LP lithos mounted on a
color display.

Atlantic-Atco is offering new
and catalog product at a special
15 per cent discount with 30-
60-90 days deferred billing for
gqualified accounts, This discount
program will continue through
December. The usual Atlantic-
Atco 100 per cent exchange
policy covers all albums. A new
distributor contest with a round-
the-world trip for two as first
prize was announced. Included
will be regional distributor con-
tests, which will run through
the end of the year. The new
albums introduced consist of 10
on Atlantic, seven on Atco,
three on Stax, and one each
on Volt and Dunwich.

Merc. Issues
34 Albums

CHICAGO—Dave Dudley’s
“Free and Easy,” Roy Drusky's
“If the Whole World Stopped
Lovin',” Blues Magoos® “Psyche-
delic Lollipop,” Miriam Make-
ba's “All About Miriam" and
Mercury Limelight album “Les
McCann Plays the Hits” high-
light an album release from
Mercury this week.

Additionally, artists Faron
Young, Dave Dudley, Nichols
and May, Lesley Gore, Leroy
Van Dyke, the Xavier Cugat
orch, Billy Eckstine, Clyde Me-
Phatter, the Ted Weems ork,
the Royal Hawaiian Guitars, Sil
Austin, Sarah Vaughan, Tony
Martin, Tiny Hill and Frankie
Laine were spotlighted in “Gol-
den Hit" LPs. The Platters,
Eddy Howard, Patti Page, Dinah
Washington, George Jones and
Brook Benton were featured
with two “Golden Hit" albums.
Units are offered at an addi-
tional special discount.

Cottonball Label

DALLAS — Cottonball Rec-
ords has been formed by Pat
Morgan with Glen Costin, for-
merly associated with Ava Rec-
ords as president. First artists
include Little Gary, Delores
Johnson, Les Wilson and the
Panthers, Fathead Newman and
the Juvie Gomez trio, Morgan
15 a local ad-p-r. man,
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Going Up: Acuff-Rose

GROUNDBREAKING CEREMONIES are scheduled Wednesday morning
(19) for a new $400,000 building for Acuff-Rose Publications, Acuff-
Rose Artists Corp., and Hickory Records. Building is to be ready by
May, 1967. It contains 40 offices, conference rooms, studio, and
mastering facilities. Roy Acuff and the Smokey Mountain Boys will

entertain at the ceremonies.
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By CLAUDE HALL

NASHVILLE — Two factors
—new to the industry—are con-
tributing to a rapid expansion of
the gospel record business.
There's a tendency of publishers
and quartets to reach out for a
commercial single or album hop-
ing to get on the charts, and
rackjobbers have recently dis-
covered that gospel records
mean fast, steady profits.

Bob Benson, president of
Heart Warming Records, said
last week that “more and more
gospel groups are looking for a
single or album with hit poten-
tial. There's a tendency to aim
in this direction. Gospel music
is trying to hit the more regular
patterns of the music-record in-
dustry, even in publishing. Pub-
lishers of gospel tunes are trying
not to get other labels interested
in their songs, to get country art-
ists to record them. Most coun-
try artists have gospel albums in
their catalog. I've heard some
country artists comment that
some of their highest selling al-
bums were these sacred albums,
especially on personal appear-
ances.”

To a great extent, gospel pub-
lishers are now following in the
footsteps of country music pub-
lishers, he said. “Country pub-
lishers seldom print sheet music,
they record dubs and tapes of
their songs and send to adr pro-
ducers and artists. Gospel pub-
lishers are doing this more and
more.

“I don't look for gospel to be
as big as country music. Coun-
try music records get play on
jukeboxes, whereas gospel
doesn't appeal to this exposure
medium except for an on-the-
fence type of record like ‘Cry-
ing in the Chapel.” But 1 do
think that in the not-too-distant
future a gospel quartet will find
a melodic tune and break into
the pop charts. We'd like for it
to be us—one of the groups on
our label—but it would help us
if anybedy did it."

The other factor helping the
growth of gospel music is rack-
jobbers, and Benson said he fell
the “lifelines of Heart Warm-
ing Records lay with rackers to
some degree. You put an album
on a rack and then it's up to
the consumer. In a store, how-
ever, some salesmen just can’t
get excited about a gospel rec-
ord. I wish there were some way
to boost their enthusiasm for
gospel product,

“But the Handelman branch
in Cleveland, managed by Bob
Cipriani, put 25 copies each of
15 of our albums out.” He said
he moved them in a week and
doubled his next order. Heart

~ Pubs, Hit Potential
Making Gospel Grow
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Warming's business through
rackers has doubled in the
past 12 months, he said, The
Jabel now distributes through 35
rack jobbers, but hopes to up
this to 60 within the next three
months,

As far as over-all sales go,.a
territory running through Ohio,
Indiana, West Virginia and Vir-
ginia seems to do best in sales.
Heart Warming Records was
launched in the summer of 1961
as a division of the John T. Ben-
son Publishing Co,, formed in
1902 by Benson's grandfather,
Artists on the label include Jake
Hess and the Imperials, the Oak
Ridge Boys, the Speer Family,
the Prophets, the Plainsmen, the
Cathedral Quartet of the Cathe-
dral of Tomorrow, Akron, Ohio,
and the Singing Rambos.,

Kama Sutra

World Rights
To UA Pubs

NEW YORK—United Artists
Music Publishing Companies
has acquired worldwide rights
to the entire Kama Sutra cata-
log. The deal strengthens UA's
position in the publishing in-
dustry and provides additional
exposure for Kama Sutra mate-
rial.

By combining the catalogs of
both companies, UA hopes to
supply new compositions to the
UA companies throughout the
world, According to a UA
spokesman. “the affiliation
marks the latest step in a long
series of major deals completed
in the past vyear by the
UA Music Publishing Compa-
nies, UAMPC is wholly owned
and operated by United Art-
ists Music Companies.

Kama Sutra, which is pres-
ently expanding into the adver-
tising and movie score fields,
has published several recent hit
records including “Remember
Walking in the Sand,” “Leader
of the Pack,” I Can Never Go
Home Anymore,” “Mr. Dieingly
Sad” and “"Mind Excursion.”

DiMartino Firm

LOS ANGELES—Independ-
ent producer Tony DiMartino
has opened his own company,
Big Deal Records with the re-
lease of the master "Never to
Leave™ by the Two Bits. Other
acts under contract are the Ac-
cents, Betty Turner and the Out-
casts. The new label has 27 dis-
tributors, its owner says. He
plans looking for New York rep-
resentation to acquire masters
and titles. DiMartino’s office is
at 3734 Vinton Ave.
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MGM’s
“Celebrity Of The Month”

Lainie Kazan
Designed especially for air-play!

Coming your way! A once-a-month package assembled just
for radio programing. Each pre-pack features a top MGM,
Verve star, with 45 r.p.m. versions of their best album and
single performances. All this, plus colorful bios, too!

To launch the series, here’s Lainie Kazan . . . the gal who's
dominating the TV screens this fall. (The Dean Martin Show,
Oct. 29, Nov. 3, Dec. 29; The Ed Sullivan Show, Dec. 4.)

So look for Lainie in your mailbox soon.

And that's just for openers. =

MGM Records and Yerve Records are divisions of Metro-Goldwyn-Maeyer Inc. r
This One
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Burton Fete to Raise
Funds for Fellowship

EW YORK — The Friends
of Bob Burton Committee is
planning a dinner March 21,
1967, to raise funds in honor of

the late BMI president, for a
$100,000 fellowship at Colum-
bia University Law School.
Morris Levy, president of Rou-
lette Records, was named to
head a special dinner commit-
tee. On the committee as of last
week, with more to come, were
Larry Finley, president of Inter-
national Tape Cartridge Corp.;
Harry Fox of the Harry Fox Of-
fice; Phil Kahl, Diamond Rec-
ords; Don Kirshner, head of
Colgems Records; Larry New-
ton, president of ABC Rec-
ords; Howie Richmond, presi-
dent of The Richmond Organi-
zation; Mike Stewart, president
of United Artists Records, and
Hal B. Cook, publisher of Bill-
board. Richmond is a driving
force behind the parent com-
mittee in New York; Jack Stapp
of Tree Music, in Nashville,
Publishers, writers and others
have contributed during the
past few months about $50,-
000, plus $10,000 more in
pledges, according to Levy,
toward the scholarship. Dinner
tickets, at $50 each, should put

the scholarship fund over the

top, he said. The dinner will

be held in the Americana Hotel.
Permanent Grant

The fellowship will be a per-
manent one. The interest in-
come from the fund — about
$5,000—will be given each year
to a student for research in the
field of copyright, intellectual
property and communication.
“This is a very good cause, the
type of thing the entire indus-
try should get behind,” Levy
said. Burton, a driving force in
the development of BMI, was a
foremost battler for the rights
of creators and copyright pro-
prietors.

Levy said he expected a
2,000 turnout for the dinner.
“The industry should be able to
easily do that well,” he said,
commenting that he'd already
sold more than 200 tickets on
just a few phone calls.

"“This could develop into an
annual dinner to benefit a
worthy cause. It would be ex-
cellent public relations for the
industry."

There will be entertainment
at the dinner and Levy is now
contacting some of the major
record artists in the field for the
show.

Go-Go Music

GLEN COVE, N. Y.—-GMC
Records has been formed as a
division of the Go-Go Music
Corp. here, headed by Gene
Moretti. The new label's first
release is a single by the Gum-
drop 2, a pair of 16-year-old
girls,

Go-Go, organized in Febru-
ary as a holding company, owns
Impression Music, a BMT firm,
has five writers and owns 3§
copyrights. Moretti, who man-
ages the six acts signed by the
new label, will set up a separate
management wing,

Moretti's approach is to rely
exclusively on the copyrights
owned by Impression and draw
talent primarily from the three
million population Long Island
area. All six acts, in their teens
and early 20's, are local boys
and girls,

Moretti reasons that with the
proliferation of clubs in Long
Island (estimated as more than
100), the acts can be show-
cased and be promoted among

the three million residents of
the area.

With Long Island as a base,

Forms GMC

he feels that a record has a
good chance of tlaking off na-
tionally. A national distributor
network has been established.
It consists of:

Marnel of Maryland, Balti-
more; Dumont, Boston; Summit,
Chicago; Julie Godsey, Cincin-
natti; Big State, Dallas; Music
Merchants, Detroit; Campus,
Miami; Apex Martin, Newark,
N. 1.; Beta, New York, Univer-
sal, Philadelphia; Fenway, Pitts-
burgh and Commercial Music,
St. Louis,

_ Moretti is looking for a na-
tional promotion manager and a
national sales manager. Over-
seas distribution will be han-
dled through the Columbia Rec-
ords organization, with Colum-
bia holding split copyrights on
all material outside the U, S.

Moretti, who has been in the
record business for 10 years,
joined ABC-Paramount Records
in 1957 as a mail room clerk
and worked his way to a top
spot in the international divi-
sion. In 1959 he left for MGM
Records, where he helped set

up that label's international
division.

London Broadens Country
Vista With Shannon Deaql

NEW YORK—London Rec-
ords has made a move to estab-
lish its position in the country
field with the signing of a pro-
duction agreement with Nash-
ville’s Shannon Records, one
of the producing wings of Jim
Reeves Enterprises, operated by
Mary Reeves, The deal was con-
cluded by London’s singles sales
artists and repertoire head, Wali
Maguire, with Mrs. Reeves and
Clarence Selman, who heads
the Reeves operation.

Merco Dividend

MELVILLE, N. Y. — Merco
Enterprises, Inc., has issued a
dividend of 15 cents a common
share payable Nov. 1, the fifth
successive dividend paid by the
rack since “going public" in
August 1965,

Initial artist involved in the
production deal is 19-year-old
Barbara Cummings, whose first
London releas