
























































































































COIN MACHINE now 
Copyright Crossroads 

McClellan Talks 
Tough Legislation 

WASHINGTON- Sen. John L. McClellan 
(D., Ark.) stopped into Senate Copyrights Sub- 
committee hearings last week long enough to 
warn both licensors and jukebox operators to 
come up with mutual agreement or there might 
be tougher legislation that will be harder on both 
sides. He implied that it might be rougher on 
both parties than the admittedly burdensome re- 
quirements of Sec. 116. 

The warning came during testimony by ASCAP 
counsel Herman Finkelstein (March 20) when he 
was telling co- chairman Sen. Quentin Burdick 
(D., N. D.) that ASCAP would be more than 
willing to negotiate on a per box basis or on a 
sliding scale with lesser fees for smaller boxes. 
Senator McClellan broke in to say: "We had 
hoped for agreement among yourselves so we 
could enact legislation to please all concerned." 

Negotiate 
When ASCAP counsel Finkelstein said, "We 

should be able to work it out," Senator McClellan 
asked grimly: "Would it help any if we could 
write a little tougher legislation for both than 
you want ?" (It had been brought out in earlier 
exchanges between Senator Burdick and Finkel- 
stein that the onerous terms of Sec. 116 were in 
truth a "club" to force licensors and operators to 
negotiate rather than suffer the statutory require- 
ments of the compulsory licensing approach. 
ASCAP counsel admitted they would have had a 
"hopeless" problem trying to check on 500,000 
jukeboxes under Sec. 116.) 

Senator McClellan said, "If you don't help us, 
we may not be very helpful to either of you. It 
is in your interest to work it out. I hope the other 
side (meaning the operators) is listening to what I 

am saving." 
ASCAP counsel assured the Senator they would 

(Continued on page 68) 

Publisher Means Little 
To Hit Tunes: Nims 

WASHINGTON -"The publisher contributed 
little, if anything, to the success of most songs 
played today in coin -operated phonographs," tes- 
tified New Orleans operator Robert E. Nims 
before the Senate Copyrights Subcommittee here 
March 17. 

Appearing for the National Small Business As- 
sociation, Nims, who owns A.M.A. Distributors, 
declared that Sections 115 and 116 of the general 
revisions of the Copyright Law now under con- 
sideration by Congress would, "... discriminate 
against my business." 

He said: "To justify such a raid on the income 
of my business by third parties, with the sanction 
of the federal government, you will hear testi- 
mony from the American Society of Composers. 
Authors, Publishers and Broadcast Music, Inc. 

"These two organizations, no doubt, will stress 
that the copyright law, as passed in 1909, did 
not anticipate the growth of coin- operated phono- 
graphs." 

Decrease 
Nims suggested that the writers of the 1909 

law did not anticipate the invention of radio and 
television, either, and he suggested, "that fair- 
ness, in light of the changed conditions, the 
changed market, and the means of developing 
that market, requires a decrease, not an increase, 
in the compensation of the composer and pub- 
lisher." 

It is estimated, Nims testified, that America's 
jukebox operators have paid the composers 
$8,640,000 through mechanical royalties over the 
past four year. This amounts to 5 per cent of the 
average operator's reported net income before 
taxes, he said. 

Nims described the changes in the music busi- 
ness that argue for decreased composer and pub- 
lisher compensation like this: 

"Tin Pan Alley no longer exists. The function 
of the publisher in 1909 was to be a good judge 

( Continued on pace 70) 
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By MILDRED HALL 
Washington Bureau Chief 

'Paper' Argument 
WASHINGTON -The highlight of the jukebox industry's pres- 

entation before the Senate Copyrights Subcommittee on March 17 
came when MOA Secretary William Cannon piled a head -high stack 
of statements and reports on the witness table. (See photo, below.) 
Based on actual test, these were graphic proof of what the average 
jukebox operator would have to submit to the government in quarter- 
ly and annual reports. under terms of the copyright revision bill's 
Section 116. (See separate story on Cannon test run.) 

Subcommittee co- chairman Senator Quentin Burdick (D., N. 
Dak.) was openly sympathetic with the "burdensome paperwork" of 
the required bookkeeping, and so was Senator Hiram Fong (R., 
Hawaii). "I think I understand your situation now," said the acting 
chairman Burdick, presiding for absent Senator John L. McClellan 
(D., Ark.), chairman of the subcommittee. 

Section 116 of the revision bill (S. 597) sets up a compulsory . 

licensing procedure and royalty rates for operators who want to avoid 
open -end negotiation with music licensors ASCAP, BMI and SESAC. 
The copyright revision bill, as reported out by the House Judiciary 
Committee earlier, ends the traditional exemption from performance 
royalty for coin- operated music machines. The jukebox operators 
have declared themselves willing to pay extra royalty "if it is found 
necessary" by the legislators -but they want the MOA approach 
of an extra 2 cent royalty on records used in jukeboxes. 

Improved Wording 
Jukebox witnesses emphasized that the cost and burden of the 

inventories and reports required under Section 116 really offered no 
alternative to direct negotiation with licensors. Under the terms of 
the bill, there would be no statutory ceilings on licensor demands in 
free negotiation. To a man, the witnesses pleaded for the simpler and 

(Continued on page 68) 

THIS PILE OF PAPER was deposited by MOA secretary William Cannon 
on a witness table during Senate Copyrights Subcommittee hearings 
March -13. Cannon said the 3 -foot, stack represented the amount of 
paperwork required to report performance of one song for one juke 
box for one 3 -month period as required by Sec. 116 of the copyright 
revision bill as now written. There are 4,950 pages in the pile. 

Highlights From 
Senate Hearing 

WASHINGTON -Here are some of the high- 
lights in testimony at the recent Senate Copyrights 
Subcommittee hearing (March 13), by attorneys 
and operator -members of the industry. 

MOA's national president, and Florida oper- 
ator James F. Tolisano, veteran of 33 years in 
the business, led off with the industry's facts of 
life as reported by the House Committee in June, 
1965. There are between 450,000 and 500,000 
jukeboxes owed and serviced by 7,000 to 9,000 
operators. Average weekly gross per box is $18.50, 
with operator retaining half, or $9.25 weekly. 
The average operator has 60 to 70 machines, buys . 

upwards of 115 records or 230 selections (more 
if some records are the little LP's with up to 
3 selections), and the total industry buys about 
54 million records a year. 

The industry has been recently on the upswing, 
after a 10 -year period of decline. The take is up 
slightly, but costs more than offset this, said 
Tolisano. Operators must diversify to improve 
income, into coin -amusement and vending ma- 
chines. The industry image is changing: operators 
are becoming more businesslike, more knowledge- 
able, as they have to be to survive in the highly 
competitive era of TV and other public entertain- 
ment. 

Overwhelmed 
The average small businessman in jukebox op- 

eration would be overwhelmed by the bookkeep- 
ing, reporting and registration requirements of 
the revision law's Sec. 116, said Tolisano -and 
many could not even begin to understand the 
requirements. 

"We do not ask a free ride," said the MOA 
president, but the industry does feel that the total 
royalties of over $11.7 million a year that would 
result for operators under terms of the new law, 

(Continued on page 68) 

Costs $6,088 to Log 
$1,360 in Royalties 

WASHINGTON -William Cannon's presenta- 
tion of a chimney -stack of reports that operators 
would have to supply under the proposed Sec. 116 
of the Copyright law revision (see separate story) 
was based on a test run using a typical jukebox 
operation. Cannon, who is MOA secretary, and 
a New Jersey operator and president of his State 
trade association, told the Senate subcommittee he 
did not use his own operations because it is 
larger than average (180 machines). He used a 
more typical operation, the T & A Amusement 
Co., owned by Harry Wissen, also of New Jersey, 
who owns 70 boxes. 

Final results showed that minimum cost of 
Sec. 116 requirements would be $6,088 to report 
and pay the estimated $1,360 royalties due an- 
nually. 

A temporary office girl was hired for inven- 
tories, while more complicated compilations were 
done in the office of operator Cannon, who has 
eleven employees in all. Time did not allow full 
quarter -period test, before hearings, so a sample 
projection was used to estimate quarterly and 
annual paperwork. The test attempted to duplicate 
actual conditions, said Cannon -including some 
ingenious efforts to save time and costs. 

57 Moves 
The bill requires registration of each machine 

with the Copyright Office, re- registration each 
time it is moved, and a total re- registration of all 
boxes in January of each year, together with a 
complete list of all selections available on the box 
during the year. 

Average turnover of machines for various 
reasons comes to about 57 moves per year and 
would cost a minimum of $114 to record. Re- 
quired listing of all works available on the ma- 
chine, for the entire year, to be submitted each 
January on re-registering all machines would cost 
a minimum of $392 for photocopying quarterly 
listings for royalty payments, if this simple method 

(Continued on page 70) 
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Vending Records Really Works; 
Wis. Man Wants Larger Routes 

WAUSAU, Wis. - Robert 
Peyovich sees great promise in 
vending 45 r.p.m. records. The 
president of Bob's Musical Isle 
record shop, BMI One Stop and 
Music Vendor Corp., he is in all 
phases of the retail record pic- 
ture here. Christian Schneider, 
with arradio.station background, 
is vice -president of the enter- 
prise. 

"At first we decided to install 
a Melodie vender in our retail 
shop and when it proved out so 
good we located IO other ma- 
chines in various types of 
stores," he said. The machines 
vend on the average of 50 to 
75 records a week. 

Now feeling that he and 
Schneider have been over the 
rough spots, Peyovich would like 

MELODIE VENDOR CORP. president, Wendell F. Barclay (left photo), 
watches as attractive Delores Gabor tries out the firm's record vending 
machine. Barclay is talking with the company's vice-president, Earl 
Johnson, in right photo. 

Plan Now to Attend 

NATIONAL VENDORS' ASSOCIATION 

VENDORAMA OF 1961 

Date 

Thurs.. April 6 

Fri.. April 7 

Sat.. April 8. 

Sun., April 

N.V.A. 

Seventeenth 

Annual Convention 
"A must convention for those want- 
ing to see new equipment, products, 
learn new methods, see old and 
meet new customers. 

The Monteleone 
HOTEL, 

NEW ORLEANS, LA. 

April 6 -9 

A perfect setting to mix 
convention business and 
pleasure. 

SPECIAL EVENTS planned 
for the ladies. 

SPECIAL RATES 
010.00 registration fee per person. 
Entitles registrants to exhibit rooms, 
business sessions, Friday hospitality 
shindig, ladies' doings; plus gala 
banquet end floor show on Sohn.. 
day evening. 

Mail coupon today, together with 
your check. Badges and tickets will 
be awaiting your arrival. 

N. V. A. TIMETABLE 
Exhibit Hours Business Sessions 

4:30 p.m. -Board 10:00 a.m. to 4:15 p.m. 
8:30 p.m.- Hospitality Meeting 
Night 

I:00 p.m. to 6:00 p.m. 
8:00 p.m.- N.V.A. Hos- 
pitality Night 

1:00 p.m. to 5:30 p.m. 
7:00 p.m.- Banquet & 

Floor Show 
9 10:00 a.m. to noon 

10:00 to 12:30 p.m.- 
General Meeting 

10:00 to 12:30 p.m.- 
General Meeting 

134 North LaSalle St., Chicago, III. 60602 
Phone: ST 2 -7747 

r0: National Vendors' Association 
134 North LaSalle Street, Chicago. 111. 

Enclosed is my check for covering__- _registrations 
for complete convention package deal. 

NAME_ NAME 

ADDRESS ADDRESS 

CITY _STATE. CITY STATE 
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to establish a nation -wide route 
of record vending machines. 

"The big factor," he said, "is 
pilferage. This is what first at- 
tracted me to the idea of a 
vender. But other advantages are 
keeping records clean and you 
eliminate the clerical help neces- 
sary to supervise a record de- 
partment." 

Typical. locations for Melody 
Vendors are drugstores; super- 
markets, discount houses, music 
stores,-record shops, five and ten 
stores and outlets such as Mc- 
Crory - McClelland and B e n 
Franklin. "We have stayed away 
from larger stores where they 
might sell 100. copies of the 
Beatles 'Strawberry Fields For - 
ever' in a day," Peyovich said. 

But by harnessing compart- 
ments together through a wiring 
adjustment, Peyovich can store 
45 or 90 of the same hot selling 
record in each machine, similar 
to the practice of cigares oper- 
ators using as many as three col - 
umns for one hot brand. 

Peyovich and Schneider use 
the Melodie vender manufac- 
tured by Melodie Vendor Corp., 
Appleton, Wis. Each compart- 
ment holds 15 records and there 
are three models available with 
50, 30 and 15 compartments re- 
spectively. "We can join three 
compartments or six compart- 
ments," he said, "so that when 
the first 15 are gone the next 15 
start. vending." 

Buying Is Trick 
Peyovich has circumvented 

the problem of colored sleeves 
without a center not being adapt- 
able because a plunger runs 
through the records -he leaves 
quantities of the popular sleeves 
with a nearby clerk who merely 
exchanges the cover jackets for 
the plain sleeves Peyovich and 
Schneider put on the disks. "Our 
first batch of 'Strawberry Fields 
Forever' came without covers 
anyway," he said, as an ex- 
ample of how minor the problem 
proves to be, 

The biggest problem, as most 
jukebox operators and record 
buyers can appreciate, is know- 
ing what to buy and when. 

Peyovich watches the national 
record charts closely but says, 
"We have to know the pulse of 
regional trends, too and keep up 
on what our radio stations are 
playing here." 

Peyovich works on a general 
10 per cent return basis with 
record distributors. He offers 
from IO to 15 per cent com- 
mission to stores and finds that 
the average vender will turn 
from 50 to 75 records a week, 
although this can vary greatly, 
he indicated. 

"In many cases where a rec- 
ord is tremendously hot," Peyo- 
vich said, "like the Monkees' 
'I'm a Believer' or 'Snoopy vs 
the Red Baron,' we leave quanti- 
ties with the stores and let them 
fill the machine as it empties. 
The cashbox is under a separate 
lock and key and each sale is 

metered so we have no prob- 
lem." 

Peyovich has found that coun- 
try and western, rhythm and 
blues and big band type records 
fall flat in vending machines. 
"The market is your young 
adult," he said, "and they buy 
singles like crazy." But he admits 
that this, too, can vary according 
to regions. 

Price can be adjusted in any 
combination of 5 -cent incre- 
ments. For this reason, many 
jukebox operators such as Herb 
Tonnell in Appleton, have found 
the machines ideal for vending 
used records coming in off the 
route. 

Tonnell said, "I used to sell 
(Continued on ooze 691 

Oak Springing 
A Surprise . at 
NVA's'Exhibit 

LOS ANGELES -Oak Man- 
ufacturing Co. of Los Angeles 
and Harby Industries of Bur- 
bank will represent Southern 
California at the National Ven- 
dors Association convention 
April 5 -8 in New Orleans, La. 

Executives at both Oak and 
Harby, although declining to be 

'specific in giving details on their 
_exhibits at the trade show, prom- 

ise to have a "representative dis- 
play" at this year's convention. 

Herb Goldstein, vice -president 
and national sales manager for 
Oak, a major bulk vending ma- 
chine manufacturer, said his 
company will display several 
new surprises in equipment as 
well as its steady line of mer- 
chandise. "We want the oper- 
ators to come to New Orleans 
and see the show and the equip- 
ment," Goldstein said. "By re- 
vealing our exhibit prior to 
convention time it tends-to take 
away from the show." Oak 
products will be seen in booths 
27 and 28. 

Harold Probasco, president of 
Harby, said his firm will present 
its entire line of equipment on 
display. New Hardy products, 
however, will not be available in 
time for the convention. 

Representing Oak at the con- 
vention will be Goldstein; Sam 
Weitzman, president; Norman 
Weitzman, secretary - treasurer 
and Marty Reade, design engi- 
neer. Probasco will represent 
Harby Industries. 

NEW VICTOR 77 
GUM & CAPSULE 

VENDORS 
A REAL SALES 

STIMULATOR 

IN ANY 

LOCATION 
Beautiful eye - 

catching 
Ma design. kes 

merchandise 
'rresistlble. 
Convenient. 
interchange- 

able merchan- 
dise disjlay 

Vends 
pane . 

100 
m, V, 

V -1 and V -2 capsuletaz. 
unt 

Avguailable 
with le, 54, 104, 254 or 504 coin 
mechanism. 
Removable cash box for easy col - 

letting. Large capacity. Holds 1800 
balls 3100 count,. 575 V capsules, 
250 V -1 capsules and 80 V -2 
capsules. 

PRICE $39,00 ash wre 
chroma front 

WRITS, WIRE OR PHONE 

PARKWAY MACHINE CORP. 
715 Ensor St. Baltimore 2, Md. 

Phone i101í 327 -1021 

Say You Saw It in 

Billboard 

Goods& 
Services 

NORTHWESTERN 
Model ,60 'Bulk -Pak 

will not skip or 
jam because of 

specially 
designed wheel 

and housing. 
Holds 1,000 

individually 
wrapped 
FLEER'S 

DUBBLE 

BUBBLE 

TAB GUM, 

the most. popular in bubble gum. 

Wrappers include comics, fortunes. 
and premium redemption, 

Bulk, loading. 

BIRMINGHAM 
VENDING COMPANY 

530 Second Ava., North 
77,71, Sham, Alabama 
Phony. FAIMaft h753a 

SCHOENBACH CO. 
Manufacturers Representattw 

Acorn -Aram Distributor 

MACHINES 
GREAT MONEY 'MAKER 

ACME 

ELECTRIC 

MACHINE 
Sample ...$48.50 

4 and up. 23.50 

Batteries $1.00 
addl. fer mach. 

HOT - HOT 
10c VEND ITEMS 

all sso per bay) 
MlnlBooks $9.50 

ul") 
CraIO ck -peUpr s 

capf 
8.00 

Flnyer Puppets 8.00 
Asst. charms 8.00 

HOT 5e VEND ITEMS 
(all ISO per bay) 

Army Pafchef $5.00 
Gnen Hornet 5.00 
Jokes a Tricks 5.00 
Buys 8 Reptiles 5.00 

5.00 
Assortments 54.43 to $5.00 

lc VEND ITEMS 
Pr M $3.50 1_ $13'0 
Parts, Supplies, Stands & 

Ovneryhyd 
y 
dapsH 

Mwopo 
GNdloObre s. 

bal.nc" C.O.D. 

SCHOENBACH 'CO. 
71S Llncotn P1., Brooklyn la, N.y. 

(111) PNf(df 3-1900 

ADVERTISING IN 

BUSINESSPAPERS 
MEANS BUSINESS 

HEADQUARTERS ( NEW ITEMS 
FOR e 

, HIGH QUALITY 
LOW PRICES 

You need all three to meet competition, 
and you need them NOW! 

Write for complete price 

lists and name of our 

distributor in your territory. 

MS MISSION STREET PITTSBURGH. PA. 15207 

World's Largest Selection of Capsules and Charms 
From Factories in Hong Kong & U.S.A. 
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Bulk Operators in 21 Industryites Vox -Pop Off at 

NC A I-1 I 
Copyright Revision Hearings 

. . s ax e p 
By LAMAR GUNTER 

CHARLOTTE, N. C.-Mem- 
bers of the Mecklenburg County 
delegation to the North Carolina 
General Assembly have been 
asked to support legislation that 
would exempt receipts from (- 
cent vending machines from re- 
tail sales tax. 

Legal counselors for the ven- 
dors are drawing up a proposed 
amendment to the State sales tax 

P, VICTOR'S 1 
'77' & '88' 

WITH DELUXE CONSOLE STAND 

This nm deluxe unit has been de- 
signed to get maximum sales at the 
location level, together with minimum 
servicing Fw the operator. Displays 
the merchandise as no other vender 
has in the pail. 

AVAILABLE FOR IMMEDIATE DELIVERY. 

Write for complete details and free 
color brochure. 

LOGAN DISTRIBUTING, INC. 
1850 W. Division te., Chicago, lit. 60622 

Area Code 312 -10u 6-4870 

laws and the vendors hope to 
have a representative and a sen- 
ator front the Mecklenburg dele- 
gation here to sponsor the 
change. 

Lee Smith, resident of the 
Southeastern Bulk Vendors As- 
sociation and a partner in Smith - 
Regal of the Carolinas, made a 

strong plea for the delegation's 
support in a hearing here early 
this month. 

He quoted Part 4, General 
Provisions, General Statutes 105-. 
164.7, which says in part: "It is 
the purpose and intent of this 
article that the tax herein levied 
and imposed shall be added to 
the sales price of tangible per- 
sonal property when sold at re- 
tail and thereby be borne and 
passed on to the customer in- 
stead of being borne by the 
retailer." 

Small Vendor 
He explained to the lawmak- 

ers that in the case of the (- 
cent machines, there is "no way 
of adding to and passing on the 
tax to the consumer, and our 
machines are not conducive to 
this type of adjustment, for they 
arc by their nature relatively in- 
expensive in their individual in- 
vestment and must necessarily 
remain so in order to achieve 
volume, 

"Other types of vending ma- 
chines selling drinks, cigarettes, 
sandwiches, etc., can easily be 
adjusted to multiple coinage 
that will allow them to comply, 
and in fact, gain by compliance, 
for they usually add a minimum 
of 5 cents i n c r e a s e. This 
means that the intent and pur- 
pose of the Legislature that es- 
tablished not being 
conformed with when you con- 
cider I -cent sales." 

He said operators were not 
(Continued on page 70) 

say: 

HAVE A BALL! 
HAVE 120 5 /8" BALLS 

IN ONE POUND OF 

CANDY FRUIT BALLS! 

Pat and Lgn 
CANDIES 

DELIVERED TO YOU BY THE WORLD'S LARGEST 
BULK VENDING CANDY MANUFACTURER! 

STANDARD SPECIALTY COMPANY 
1028 44th AVE. OAKLAND, CALIF. 94601 

"Operators: Write for name of nearest live -wire distributor!" 

RED CROSS ... 
at his side in Viet-Nam 

mi 
/; help us help 
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Philip Wattenberg, counsel 
for MPA, representing major 
publishers of standards, educa- 
tional and religious music, 
countered record testimony that 
smaller and medium record 
companies would suffer most 
from increased royalty rate. 
Wattenberg said rates are a 
smaller per cent of expenses for 
smaller firms, and the real 
problem lies with the produc- 
tion and manufacturing costs. 
The publisher counsel said the 
industry's record -pressing .situa- 
tion keeps costs high -to smaller 
companies, with their own 
facilities, get an "internal" pric- 
ing advantage denied the 
smaller firms. 

The Record Industry 
Record Industry of America, 

came in under the guidance of 
special counsel Thurman Ar- 
nold, former antitrust chief, and 
member of Washington law 
firm of Arnold & Porter, Ar- 
nold brought along a 32 -page 
study of the profits of radio 
and its reliance on recorded 
music for programming, corn - 
piled by his law firm, which 
specializes in broadcast matters. 

Arnold shepherded to the 
witness table Alan Livingston, 
president of Capitol Records 
(see separate story); Sidney 
Diamond, counsel for London 
Records; Clive Davis. vice - 
president of CBS Records; 
David Kapp of Kapp Records; 
Isabel Marks, counsel for Decca 
Records; Jarell McCracken of 
Word, Inc., testimony was en- 
tered for RIAA counsel Ernest 
Meyers by the Association Sec- 
retary, Henry Brief. 

Arnold told the Senate Sub- 
committee that the industry 
was "bitterly disappointed" in 
the rate raise put into the bill 
by the House Copyrights Sub- 
committee, it raises rates 25 per 
cent on single records, while the 
per- minute rate of 1/2 cent lifts 
classical recording rate by 100 
per cent. 

After the emotional strains of 
various recordings of "I Be- 
lieve" had died away, in an ef- 
fective tribute to the artistry of 
modern recording, Arnold went 
into statistics based on the 
Glover report. He said copy- 
right license fees on records 
had risen front 8 per cent of 
net sales in 1955 to more than 

I per cent in 1964. Record 
companies' aftertax profits in 
1965 were 3.6 per cent, but in 
1964 they dropped to 1.7 per 
cent. Costs have risen, while 
rate of return on investment 
has declined front 5.5 per cent 
in 1955 to 3.8 per cent in 1964. 
In other American industry. 
average return on invested 
capitol is 9.4 per cent, the 
Glover report pointed out. 

Publishers have the superior 
bargaining power because 
"They own 95 per cent of all 
the music," Arnold contended. 
He rebuked the Subcommittee 
for bringing in the matter of 
savings by some manufacturers 
as a result of excise repeal. 
Whether all of the excise sav- 
ings was passed on to con- 
sumer in every case or not, 
said Arnold, has no place in 
consideration of a compulsory 
licensing rate. 

He also lit into the then-and- 
now argument that a 2 -cent 
rate from 1909 did not belong 
in 1967 legislation. He said it 
is out of context. because to- 
day the public gets 35 minutes 
of superb recorded sound at 
about II cents per minute re- 
tail. In 1909, a much inferior 
minute of recorded sound cost 
50 cents. 

Arnold said contrary to mu- 

sic licensors' protests, they 
"should be treated like public 
utilities -and they are." 

Columbia's Clive Davis spoke 
on the critical damage the pro- 
posed rate increase would reap 
on the classical music field. 
David Kapp explained the 
problems of the record com- 
pany faced with a royalty rate 
raise. Isabel Marks of Decca 
underlined the inequity of bas- 
ing statutory licensing payment 
on records manufactured, 
rather than on records "made 
and distributed." 

Testimony by Sidney Dia- 
mond (and the absent Ernest 
Meyers) for RIAA, analyzed 
the terms and the ways to im- 
plement the proposed Williams' 
amendment to give records per- 
formance royalty änä hold the 
rate as is. They also warned of 
need for clear wording to as- 
sure new protection for all rec- 
ords against duplication in the 
proposed revision. 

Stan Kenton, internationally 
known jazz impresario com- 
pleted the record industry cases 
with an eloquent plea for per- 
formers to share in royalty from 
the constant public and com- 
mercial use of their recordings. 
They contribute equally to the 
creative value and to the finan- 
cial value of the recordings, but 
it is only the composers and 
publishers who get perform- 
ance royalty under the present 
law, he said. 

Kenton has been invited 
back for the April 11 hearing, 
together with leading record 
stars. They will have a chance 
to plead their case which never 
had hearing during the Sub- 
committee proceedings. 

BIG PROFITS 

COME IN SMALL 

PACKAGES 
Northwestern's 
Model 60 

produces. more 
profit per dollar 
of investment 
Whether it's in a super- 
market or super service 
station, the Model 60 is 
an operator's profit pack. 
age. Simple changes of the 
brush housing and mer 
chandise wheel allow you 
to dispense all types of 
popular items. The Model 

a tas the most foolproof 
coin mechanism in its field. 
Extra -wide chute and inter 
changeable globe accom- 
modates all sizes of 
products. Model 60's at- 
tractive, modern design is 
sure to corner profits for 
you -at any location. Wire, 
write or phone for complete 
details. 

%lÓttlllOP`l'lrUj 
GO RPORATION 
2701 Armif renp St., Morrs, III. 
Phone: WNif my 21i00 

The FACE on the 

Capsule Wall 

HAVE you seen the new printed 
FACE CAPSULES? P 

HAVE you seen the new dramatic ç 

PLASTIC BOX DISPLAYS that go 

with FACE CAPSULES? l3 

ASK your Distributor to show ; 
them to you. Or, write us to 

mail you samples. ., 

S WANT a new look to your Sc Ç 
Capsules? 

BUY &TRY -5c FACE CAPSULE ><: 

MIX -$21.50 per 1,000 iñ 

At your Dist. or FOB FACTORY 

EPPY CHARMS, Incorporated 
163 Denton Avenue, 

Lynbrook, N. Y. 11561 
Tel. 1:5161 Lynbrook 37800 

c:.t3y a3óda a 6d 6a 6tL>.'6öL2n':;%., 

MANDELL GUARANTEED 

USED MACHINES 

Plsatadchlo Nuts, Jumbo Queen, 
.87 

piWhna 
Nuts, Jumbo Queen, 

AN Crown Red Lip Pistachio 
.i4 

Nuts .Sa 

AÑUts 
Prince Red Lip Pistachio 

,d2 

Fer complete lis}. Co".Yr line or Parts, Suppllos, Bta ntls, Globes; 
Brackets. 

Everyfhlnp for the operator. OnaThird Deposit, Balance C.O.D. 

IMMEDIATE DELIVERY 

on the New 

GOLDEN 60 
This "all prod - 
uct" vendor is 

truly the most 
p ; versatile on 

the market. 
d r e j Handles ball 

gum, charms, 'y capsules, all 
nuts and any 
small bulk ! 

products with - 

out breaking 
or crushing. 

T' Gold decora- 
tive front 

t panel. Mam. -r moth capacity. 

Available with lc, 5c, l0c or 25e 

Mechanisms 

Stamp.Eelders, Lowest Prices, Write 

MEMBER NATIONAL VENDING 
MACNINE DISTRIBUTORS, Inc. 

I. J 

NORTHWESTERN 
SALES AND SERVICE CO. 

MOE MANDELL 
406 W 36th St New York 18. N Y 

Longecre 4 -6467 
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 Two -ford 10e t Yayer ne loe 2' 
Fits n1 skoRlebard player by siaFtr Flog 
Seeres 15.21 and /or swiRhorer 
SO points Aluminum button scot- R- Large metal rein boa ing blocks 
Melds $5e0 in dimes Chrome tube supports 

_ Ceimoperated 

IMMEDIATE DELIVERY . , . $169.5Ó 
Terms: th Dep., Bal. C.O.D. or S.D. I 

MARVEL MANUFACTURING CO. 00 

2845 W. Fullerton Ave., Chicago 47, Ill. $ 
Phone: DI 2-2424 

NIA 

Also 
Available 

Sidemount 
Scoreboard, 
15 -21 Pts., 
$249.50 

'Paper' Argument 
Continued from page 65 

"workable" MOA proposal which also calls for quarterly payments by 
operators, sets up penalties for noncompliance, and would register all 
jukebox owners at the Copyright Office. 

Music Operators Association counsel Nicholas Allen told Sena- 
tors the MOA -is submitting -an "improved" wording of the proposal 
to:the subcommittee. Allen and other witnesses pointed out that 
whether the additional royalty under the bill was labeled "perform- 
ance" or "mechanical" royalty -it would in-any case.go more directly 
to.the hit -tune writers actually producing the music played in juke- 
boxes, under MOA method. 

After listening to' criticism of the ASCAP distribution formula, 
which it wasp claimed would give these popular writers only 10 per 
cent of the royalty; Senator Fong commented that the MOA.proposal 

:imeffect:"fights -the battle for the popular songwriter." Also, he did 
not understand why-the money should-be split- with- publishers in the 
licensor distribution. 

Honesty 

But Senator Fong alsowanted to know if anything more than 
the avowed "honesty" of operators would assure songwriters of their 
jukebox record royalties under the MOA method. MOA counsel 
Allen said full statutory penalties would be incurred by any derelict 
operator. Also, the Copyright Office would be. empowered to investi- 
gate. Operators' record invoices show how many and what records 
he buys, and duplicates of these invoices would be easy to send 
quarterly, along with the royalty. payment, said Allen. 

A further check, it was brought out later during testimony of 
manufacturers counsels Perry Patterson (Kirkland, Ellis, Hodson, 
Chaffetz & Masters) and Herbert J. Miller Jr. (Miller, McCarthy, 
Evans and Cassidy), that operator income tax returns would show 
full royalty amount as a business deduction -another available 
crosscheck. 

Senator Burdick asked would the seller of records be involved 
in the operator's buys for jukebox use. MOA counsel Allen said he 
would not -but admitted the sellersmight be asked to itemize records 
on invoices to. jukebox record buyers if he had not ordinarily done so. 

The 'small business-characteristics of the jukebox industry were 
affirmed when Senator. Fong asked how many boxes constituted a 
"big" jukebox operation as contrasted to the average of 60 or 70 
boxes. When told the big operation was in the neighborhood of 
180 boxes, he said in some surprise: "That is still small business," 
and Senator Burdick nodded in agreement. 

Broadcast 

A third highlight came during testimony of counsel Perry Pat- 
terson for manufacturers Wurlitzer, Seeburg, Rock -Ola and Rowe. 
Patterson contrasted the 2.8 percentage of royalty he estimated 
ASCAP received from the nearly $3 billion a year broadcast industry 
-as against the 11 per cent that would come out of the jukebox 
industry in royalties and costs of administering them under the bill. 
Patterson estimated $11.7 million from combined $2.5 million of 
mechanical royalties under the bill's proposed raise in that rate, plus 
$9.2 million in new royalties, plus $39 million in administrative ex- 
penses, to comply with the law. 

Senator Burdick, studying this aspect of the testimony, called 
Patterson back to the stand to ask him to make a "fair" estimate of 
what percentage of revenues he thought should go to songwriters from 
the jukebox industry. Industry leaders are working on this query. 

Senator Burdick also questioned the "wide" difference between 
the annual $9.2 million in royalty that would come under Section 
116, and the $2.6 million MOA would pay in extra royalties under 
its method ($19.20 per box versus $4.60). 

Frontal Attack 
The jukebox witnesses, including attorneys and a number of 

operators, went deep into the enemy camp to make a frontal attack 
on the traditional argument that songwriters must get two types of 
royalty on use of music in jukeboxes -performance and mechanical. 
Jukebox people pointed out that as the single largest buyer of records, 
they pay over $2 million in mechanical royalty (it will be $2.5 mil- 
lion if and when mechanical rate goes up under the proposed bill) 
to songwriters. And it goes directly to those writers responsible for 
the music played in the boxes. 

MOA counsel Allen challenged the idea that hny further pay- 
ment had been justified by the licensors. He believed the Senate 
Copyrights Subcommittee should look into the entire matter of 
ASCAP distribution before legislating more money into its $45.6 
million 1966 collection. 

The Senators refrained from any comment on whether the 
royalty should be proven necessary and were equally silent on the 
idea of launching an investigation into the mystique of performance 
rights distribution systems. (See separate stories for additional testi- 
monies.) 
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Tough Legislation 
Continued from page 65 

would be "way out of proportion" to what other 
segments of music users pay, and "grossly unfair 
to our industry." 

Additional testimony along- the same lines came 
from Wm. R. Lumpkin, rural Va. operator and 
farmer; Ted Nichols, of Nebraska, another 30- 
year veteran in jukebox operation, and Mrs. 
Leona W. Ballard, of West Virginia, who runs a 

very small operation typical of her State. 
. In his turn; MOA counsel Nicholas Allen cred- 
ited the House Copyrights Subcommittee and the 
Copyright Office with "working hard" to try to 
protect the jukebox industry from open -end nego- 
tiations with licensing organizations. But the alter- 
native provided unfortunately set an impossible 
bookkeeping burden, together with "too high" a 

rate of royalty. so that the advantage of the com- 
pulsory licensing proviso is cancelled out. The 
government people reached their method "by 
study" -but the industry is asking the Senators 
to accept a method reached out of hard facts and 
practical experience, he said. 

The MOA counsel said it was unfortunate that 
the industry did not have a chance to show the 
House group-lust -what the "staggering inven- 
tories" required by the bill would mean in time 
and costs. The section was' added in executive 
session last year, and no hearing was held on it 
before the House Judiciary committee reported 
out its revision bill recently. (House Rules Com- 
mittee was to consider the bill March 21 to decide 
on scheduling it for floor action.) 

, Last:.Chance 
Allen told the Senate subcommittee with some 

feeling that they were the "last chance," the last 
forum in which the jukebox industry could hone 
for relief from the onerous terms of Sec. 116. He 
said the MOA approach of extra royalty on rec- 
ords used in jukeboxes would be workable, prac- 
tical, and enforceable. 

Both MOA's Allen, and the manufacturers' 
Perry Patterson took off after ASCAP. They said 
ASCAP splits its take between composers and 
publishers; that writers paid out of the "current 
performance" fund (in which top hit -tune writers 
of iukebox music would fall) get only 10 per cent 
of the ASCAP collection, after deduction of ad- 
ministrative expenses. Counsel Allen said some 
recent adjustments had been made to raise this 
"somewhat." in ASCAP, "but the effect is far 
from clear." 

BMI fared better. Allen said 'EMI's relations 
with composers and publishers are said to be 
founded upon individual contracts," but never- 
theless, Allen believes details of its licensing and 
royalty distribution systems could stand further 
explanation. 

Shotgun Wedding 
In fact, he feels government should step in to 

regulate or supervise these music licensors, and 
insist on public statements of how they charge 
and how they distribute their "massive" sums. He 
scoffed at the court appeal afforded under the 
ASCAP consent decree for a licensee who feels 
charges are too high. 1`t would be purely "illusory" 
to think individual operators in various States 
could find relief in court action with ASCAP, he 
said. To which Perry Patterson, making a similar 
attack in his statement, was to add: "And every- 
one in this room knows that." 

Attorney Patterson emphasized the risk of lia- 
bility for an operator under Sec. 116 which would 
make him liable for infringement if he failed to 
carry out any of the registry or payment provisos 
correctly. Patterson said this "alternative" method 
is really a "non -alternative" that in effect forces 
the operator into a "shotgun wedding" of nego- 
tiation with the powerful licensing societies -and 
with no statutory limits on what they can demand. 

He said copyright owners would have their 
headaches under the bill, too. If by inadvertence 
the owner's name or his licensor's was nowhere 
on the label of the jukebox record, and his ad- 
dress was not at the Copyright Office, he must 
collect royalties by serving written notice on the 
iukebox operator within a specified time. He must 
list all works for which royalties were payable to 
him for any three -month period -and the notice 
would presumably have to go out to all 7,000 to 
(1.000 operators. 

The jukebox manufacturers' spokesman empha- 
sized the close relationship between record sales 
and jukebox play by quoting some statistics from 
1965 House Copyrights Subcommittee hearings: 
that of the $570 million record sales each year, 
iukebox buys accounted for 21 per cent. Jukebox 
buys accounted for 39 per cent of all singles 
records sold. 

Patterson said copyright owners receive greater 
financial gains from the record industry than do 
the performing talent or the musicians or the rec- 
ord manufacturers themselves. Authors and corn - 
posers get $22.5 million from performing rights 

like to meet with MOA "and have a representa- 
tive of the Subcommittee or its counsel to sit in 
on this -an impartial observer is always very 
helpful." 

Voluntary? 
BMI counsel Sidney Kaye, in his turn to testify, 

said the MOA proposal amounted only to a "vol- 
untary" agreement by the operators to pay the 
royalty on records used in jukeboxes, and that 
licensors would really have no feasible way of 
checking up on them. He wants a chance to see 
and analyze the revised MOA proposal, he told 
Senator Burdick. 

Senator Burdick could not agree that the pro- 
posed MOA method was completely "voluntary." 
He said he feels the method is an enforceable one 
because the operators agree to file signed state- 
ments and there would be penalties, under the 
statute, for failure to comply. He also felt that 
operator income tax returns would provide cross- 
check by accounting for records bought as a de- 
ductible business expense. (See Music Section for 
complete story on last week's testimony by music 
licensors and record manufacturers.) 

Operators Launch 
Write- Congress Drive 

CHICAGO -While the Senate occupies the 
copyright spotlight with its public hearings, the 
House has been rapidly moving its version of the 
Copyright Revision Bill toward a vote. The Music 
Operators of America here has called on its mem- 
bers to contact their representatives in protest 
of the controversial Sec. 116 of the measure. 

That section, MOA points out, was not included 
when the House Copyrights Subcommittee held 
public hearings on the bill in 1965. 

The House Judiciary Committee, of which the 
Copyrights Subcommittee is a part, reported out 
the bill March 2. The measure then went to the 
Rules Committee for floor -vote scheduling. Ac- 
tion by the Rules committee is expected momen- 
tarily. 

Protest 
"It is imperative that operators affected by this 

legislation do all they can to protest to members 
of the House Rules Committee through their own 
Congressmen," said Frederick M. Granger Jr., 
executive vice -president of MOA. 

MOA has urged operators in concert with lo- 
cation owners to petition their representatives. 

Said Granger: "Section 116, as it now stands, 
would give the performing rights societies the 
right to extract new royalties from music operators 
amounting to $9.2 million per year, and new ad- 
ministrative costs to operators resulting from, the 
bill would be at least as much as that, 

"Operators already pay over $2.5 million an- 
nually in mechanical royalties, so in total this 
business would be paying $11.7 million per year. 
These two royalties exceed the musical copyright 
royalties paid by any other comparable segment 
of the entertainment industry." 

societies; $22 million from mechanical royalties, 
and $18 million in negotiated sales to advertisers, 
the House hearings revealed. 

Testimony by Robert E. Nims, New Orleans 
operator, and spokesman for the National Small 
Business Association of Washington, D. C., also 
blasted publisher take in ASCAP distribution, 
that would come out of the prospective jukebox 
performance royalty. Nims said music publishers 
have little or no role in success of modern songs. 

"Great Record" 
Today's popular songs -and the ones most 

played on jukeboxes -are successful because of 
the work of the record company and recording 
group, the arrangement of the tune, the promo- 
tion, and the electronic marvels of the sound 
studio engineer, said Nims. A hit tune today is 
described as a "great record" -not as a "great 
song." 

Nims also had some harsh words for modern 
popular songs of the here -today and gone- tomor- 
row variety. He said they do not deserve addi- 
tional royalty for performance. like the lasting 
creative hits. By way of demonstration he played 
some of Sam the Sham and the Pharaohs' "Wooly 
Bully" against "On the Street Where You Live" 
from "My Fair Lady" by Lerner and Loewe. 

Hit records quickly run tip $40,000 in mechan- 
ical royalties for copyright owners, said Nims. In 
past four sears, from estimates in the House 
Copyrights Subcommittee report, Nims says juke- 
box operators paid composers and publishers $8.4 
million directly through mechanical royalties - 

(Continued on page 70j 
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Risque Records 
30 Years of Double- Entendre Debate 

Double- entendre disks are not symptomatic of 
the '60's. For 30 years, at least, the jukebox in- 
dustry has been debating the propriety of program- 
ming "dirty disks." Traditionally, there have been 
three points of view: 

I. Keep off -color records off the boxes. We 
have enough public relations problems already. 

2. Why should we censor. Let's give the public 
what they want. 

3. 1 don't like racy records, but if my competi- 
tion programs them, I must. 

There is evidence to indicate that the expedient 
third view has often prevailed in business practice. 
Such reasoning has been pressed into service of 
late with the appearance on. the charts of such 
tunes as "Sock It to Me-Baby," by Mitch Ryder 
and the Detroit Wheels, and the Rolling Stones' 
"Let's Spend the Night Together." 

In 1937, however, operators had to decide 
whether or not to program "Is It True What They 
Say About Trixie ?" and a revamped version of 
"Annie Doesn't Live Here Anymore" called 
"Annie Couldn't Take It Anymore." 

"Lecherous records are the biggest threat that 
faces the great phonograph business today," said 
James T. Mangan, advertising manager for Mills 
Novelty Co. that year. "It isn't hard to define 
what a lecherous record is. A lecherous record is 
one you wouldn't want your 15- year -old daughter 
or your 10- year -old son to hear." 

At about the same time, David C. Rockola, 
president of Rock -Ola Manufacturing Corp., com- 
mented: "In the automatic music business today 
we are confronted with a common enemy, an 
enemy that not only threatens to overthrow all 
the fine priciples of the industry, but actually en- 
dangers the very existence of the industry. I refer 
to the manufacture and distribution of smut rec- 
ords. Truly music enemy No. t." 

There was some public pressure. In November 
of 1937, a Newark, N. J., councilman named 
William Nothnagel, after hearing what he called 
"a dirty ditty" on a jukebox -the tune was some- 
thing about "Little Audrey," he said, with a "li- 
centious Hawaiian melody " -prevailed success- 
fully on the police chief to have every "dirty ditty" 
machine tossed into the street. 

Meanwhile, over in New York City, several 
operators reported that they were being forced 
"against their will" to program smut disks in order 
to hold locations. Purple programming, it seemed, 
had great appeal to location proprietors. 

Profusion of this controversial product in 1937 
led to organization action. When, in 1939, another 
boom in the production of double -entendre rec- 
ords occurred, operator associations in New Or- 
leans, New York and Boston acted to discourage 
such programming. The New York Automatic 
Music Operators' Association even passed a reso- 
lution forbidding members "using any disk on their 
machines of a suggestive or obscene nature." 

In New Orleans, United Music Machine Opera- 
tors' Association president, George Brennan, said 
that three records on city jukeboxes had aroused 
complaint. He asked members to "carefully judge 
the quality of records used in connection with the 
automatic phonographs to be careful that records 
in use do not carry verse based on, vulgar interpre- 
tations." 

The problem abated for about a year, and then 
a spokesman for the Automatic Phonograph Man- 
ufacturers' Association, representing the John 

Gabel Manufacturing Co., Mills Novelty Co., 
Rock -Ola Manufacturing Corp., J. P. Seeburg 
Corp. and the Rudolph Wurlitzer Co., appealed to 
operators "not to kill the goose that layed the 
golden egg. Get out of the sewer or get out of 
operating." 

In the spring of 1940, a thing called "Ham - 
trt.mck Mama" with decidedly hillbilly flavor 
came out on the jukeboxes in the 'appropriate De- 
troit suburb, prompting Hamtramck Mayor Walter 
Kanir to seek a court order stopping play of the 
tune. 

"The thing is just plain nasty," he said. 
During the war, the furor abated. The next 

formal industry attention to the controversy came 
in 1947, when Illinois Automatic Phonograph 
Owners, Inc., president, Ray Cunliffe, felt com- 
pelled to warn all members that "the popularity of 
off -color records is always short -lived, and the 
profits from their use are certainly not large 
enough to justify the irreparable damage that 
could he done to the standing of the business." A 
single release was at issue. 

Enter rhythm and blues. In 1954, certain r &b 
labels were charged with releasing off -color rec- 
ords. The titles in question were selling extremely 
well. Many record company executives entered 
the debate over the issue. 

For example: 
"I never put out an off -color record and I don't 

intend to start," said Bess Berman of Apollo Rec- 
ords. But you can't condemn all record companies 
because there are two or three off -color disks on 
the market right now. There are pop records that 
are just as bad. Remember, it all depends on the 
listener as to whether a record is clean or dirty." 

"We will not knowingly manufacture any 
double -entendre or suggestive records," said Her- 
man Lubinsky of Savoy Records. "There is noth- 
ing that will stop the playing of r &b records on 
pop stations more quickly than this type of 
record." 

At Atlantic, Ahmet Ertegun and Jerry Wexler 
stated: "We endorse any movement against offen- 
sive content on records. We are proud to stand on 
our reputation for having consistently produced 
unobjectionable records. 

"However, it strikes us as unfortunate that r &b 
records are singled out for censure at this time 
when instances of questionable material abound in 
the cop and country music field as well." 

Al Denver, president of the Music Operators 
of New York, said: "The association will not tol- 
erate the use of offensive records in New York 
and will make every effort to ensure that no rec- 
ord is played in a coin -operated phonograph that 
could not properly be played at home." He asked 
Billboard to supply him with a list of objection- 
able records. 

Boston one -stop operator Jerry Flatto argued 
that it was impossible to stop the sale of objection- 
able records -unless manufacturers stopped put- 
ting them out. Disk jockeys were cool toward cen- 
sorship suggestions, and many jukebox operators 
concluded that what could be broadcast could be 
played in a bar. 

Today many operators feel the jukebox is the 
medium for all types of material that radio can- 
not touch. The jukebox in the tavern or cocktail 
lounge where minors are prohibited, they contend, 
is the last citadel of "adult" programming. whether 
it be Redd Foxx or Red Foley. 

Image-Conscious Operators 
Shun Double Entendre Disks 

LOS ANGELES - Jukebox 
operators, aware that racy rec- 
ord programming can be a busi- 
ness hazard, really do things to 
avoid programming tunes with 
double entendre lyrics. 

A survey taken of operators in 
the Southern California market 
indicates that use of "dirty" rec- 
ords is at an all -time low and 
is not likely to present a prob- 
lem to the coin machine industry 
in the future. 

Industry safeguards and in- 
dividual concern by the oper- 
ators have curtailed spicy pro- 
gramming, although isolated 
cases occasionally do crop up. 
When it does, however, it's 
usually the case of an individual 
operator looking for a quick 
buck. 

Today there is no quick rush 
to purchase records with double 
meanings or even disks with dual 
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connotations. Operators, in an 
effort to protect their image and 
the image of the coin industry, 
are not giving such product a 

tumble. 
Cliff Jones, owner of Jones 

Music in Long Beach, and David 
J. Solish, executive with Coin - 
A -Tune of Los Angeles, both in- 
sist racy music is not a factor in 
the earning structure of the in- 
dusty. 

Arms- Length 
"Operators are keeping an 

arm's -length away from 'dirty' 
music," insists Solish. "We're 
legitimate businessmen and pro- 
gramming offensive music only 
can tarnish the operator and the 
industry. Purple programming, 
even for the quick buck, is not 
worth risking your reputation." 

Jones declares: 
"There is absolutely no call 

for dirty music. A few years ago 

several artists made use of dou- 
ble- meaning lyrics to increase 
record sales. But today dirty 
music is out." 

Further reassurance to opti- 
mists can be found in Solish's 
feeling on "inflammatory" mu- 
sic. He refuses to program 
"Keep the Faith, Baby," a single 
made famous by former Con- 
gressman Adam Clayton Powell. 

"The single has certain con- 
notations that would tend to 
inflame the populace, especially 
in jukebox locations in the Watts 
district of Los Angeles," Solis, 
said. 

"While definitely not 'dirty' 
music," Solish explained, "in- 
flammatory music can cause just 
as much trouble for the oper- 
ator. There is enough product 
on the market to avoid question- 
able records without endanger- 
ing your profits." 

One Shot 
Major record labels avoid 

risking a hard -earned reputa- 
tion, Solis, said, in order to 
make a quick profit on "dirty" 

(Continued on page 72) 

Vending Records 
Really Works 

Continued from page 66 

the records right in my shop but 
for every record the kids bought 
they stole 10. I set this vender 
at 25 cents and I no longer have 
a problem," he said. 

Coinmen could be particularly 
interested in the machine since 
Al and Arnold Ristau, the 
brother pioneers of the Aristo 
jukebox and many other coin - 
operated jukebox mechanisms, 
are the innovators behind Melo- 
die vending machines. 

Wendall Barclay, who has a 
background in banking, is the 
president of the company and 
Earl Johnson, who once owned 
the Kansas City Athletics base- 
ball tear, is vice -president. 
Ralph Petersen is the company's 
treasurer and Sarto Balliet is 
secretary. 

Currently Barclay and John- 
son are setting up distributors 
throughout the U. S. and have 
investigated the prospect of ex- 
port sales or foreign distribution 
set ups. 

Both were in Chicago last 
week visiting Logan Vending 
Co. where Dick Boylan and 
Jack Nelson have set up dis- 
tribution of the Melodie venders. 
Boylan suggests that the Melodie 
vender can be set up on such an 
automated basis that routemen 
could handled hundreds of loca- 
tions from a central supply 
source. 

"Records can be sent very 
easily by United Parcel Service 
to any given store," explained 
Boylan. "The operator could 
merely learn by telephone which 
numbers his route people were 
out of and ship quantities to 
them in care of the stores along 
the route." 

Billboard's 

Fifth 

Annual 

International 

COIN MACHINE 
DIRECTORY 
will be mailed to every Billboard Coin 
Machine Subscriber. If you're not 
currently a Billboard subscriber, use 
coupon below. You'll automatically 
receive the fact- packed Fifth Annual 
Coin Machine Directory. 

Just mall rogssst order today 
NUIOARD, 2100 Patterson Street, Cincinnati, Ohio 43214 

Meaty enter my wbsaiption te BILLBOARD foe 

1 YEAR $20 3 YEARS Sri Now 

.Poyment enclosed 2 EXTRA laws for cash 

San 

Renew 

Btu me later 

Above whhaiption rotes for Continental U. S. & Canada. 
Overseas rotes on request. 

Company 

Nome 

Address 

City Stole ii Zip 

Type of Business Titter 
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MANFRED S. SPINDEL, right, president of Spindel Insurance Agency, 
Inc., Chicago, is seen here presenting a check to Bill Curley and Joseph 
Blend, center, of the Philip Moss & Co., Omaha. The check, for 
$12,933.34, was a credit life insurance payment to the distributorship 
following the death of a prominent Nebraska operator. 

N. C. Ops Ask Tax Help 
Continued from pace 67 

assessed for the sales taxes until 
1962 when the Commissioner of 
Revenue ruled that the operators 
were liable even though they 
could not pass along the tax. 

Smith said the commissioner 
pointed out that the same para- 
graph from which Smith quoted 
to the delegation, says " ... The 
retailer shall be liable for the 

ALL MACHINES 

READY FOR 
LOCATION 

CC Pro Shuffle 5165.00 
CC Playland 195.00 
CC Shoot the Clown 75.00 
CC IV Baseball 395.00 
Bally Champion Horse 345.00 
Bally Spinner 35.00 
Gut. Captain Kidd 75.00 
Gott. Gigi 125.00 
Gott. World's Fair 185.00 
State Fair Gun 95.00 
United Capri 295.00 
United Savoy 95.00 
United 7 Star 225.00 
Wms. Balling Champ 225.00 
Wm. Pinch Hitter 145.00 
AMI Continental 11 100 Sel 245.00 
AMI 1 120 155.00 
RockOla 1458 155.00 
Seeburg DS 100 495.00 
Seeburg 0 325.00 
Seeburg El Cigaret Machine 45.00 
Seating E2 Cigaret Machine 75.00 
Eastern 22 Col. 35.00 

Iew ,Jones Distributing Co 

Exclusive Wurlilter Distributor 
1311 N. Capitol Ave. 

Indianapolis, Ind. 
Tel.: MElrose 5 -1593 

collection thereof and for its 
payment to the commissioner 
and the retailer's failure to 
charge or to collect said tax 
from the purchaser shall not af- 
fect such liability." 

Smith added, "Consequently, 
since that date we have had to 
remit 3 per cent on all our gross 
sales, even though our segment 
of the business was the only one 
burdened in this manner." 

Children Benefited 
He continued, "Compared 

with other types of vending and 
with sales in general. the gross 
sales by 1-cent machines is 
quite small, and the amount of 
the tax derived from that source 
by the department of revenue is 
relatively nil. On the other side 
of the coin," Smith related "the 
benefits that are derived from 
the sale of 1-cent gum by the 
blind, by retarded children, and 
by crippled persons is quite sub- 
stantial. Many civic groups, in- 
cluding Lions, Kiwanis, Ameri- 
can Legion and Retarded Chil- 
drens Associations derive funds 
for their projects from this 
source. 

"We feel that when the article 
was first promulgated, the prob- 
lem of this particular little in- 
dustry was not known, and 
further that if failure on the part 
of the retailer is due to his hav- 
ing no means to pass along the 
tax, then such sales should be 
exempt from same," Smith said. 
"We further feel that this could 
be accomplished through an 
amendment to the article setting 
forth that cumulative sales 
through vending machines of no 
more than 1 cent for each 
article thereby vended be exempt 
from taxation by G.S. 105." 

Set your sights on 

American 

"The World's Finest" 
Imperial Shuffleboard 

and you zero in on higher profits. 

American's Imperial Shuffleboard has earned the reputation 
of being the "standard of the coin industry." In appearance, 
construction and operation it is years ahead of any other 
shuffleboard. 

American Shuffleboard Co. 
210 Paterson Plank Road, Union City, NJ. (201) UN 5-6633 

(Los Angeles Office -1423 Southwestern Avenue) 
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Costs $6,088 to Log ', 

$1,360 in Royalties 
Continued from page 65 

could be employed. Total for absolute minimum 
cost of recording requirements for the machines 
(without materials and postage costs or collating 
time): $556. 

Test run for a first inventory of all records in 
boxes was made with a skilled mechanic to handle 
record removal and replacement, and a part -time 
employee to take down the label information. 
Cost for 70 machines would be $667 a year, and 
involve tie -up of the mechanics' services for 133 
hours. 

"Dwarf" 
Maintaining the record inventory, taking into 

account frequent (every two weeks) periodic rec- 
ord changing necessary in jukeboxes, and record- 
ing additions and deletions in the original office 
inventory would cost the T & A Amusement Co. 
$61.25 a week to maintain, at an annual cost of 
$3.185. 

When it came to making statements of ac- 
count and paying royalties to licensors, operator 
Cannon was "almost reluctant" to show what had 
to be done to comply with these record -keeping 
provisos because they "dwarf" even the other 
bookkeeping by being so "unreasonably extensive 
and expensive." 

Quarterly payments require detailed lists iden- 
tifying each record available in the box (unless 
of course the operator foregoes the compulsory 
licensing route and simply gets a blanket license 
from the licensors). Using a typical box in a 
typical location -one which included use of new 
Little LP's with up to three selections per side - 
the capacity was for 240 works (160 if no Little 
LP's had been used.) The box made 330 tunes 
available in the quarter. 

4,950 Pages 
Each individual royalty statement on each 

tune had to be accompanied by a complete list of 
all the works in the box during that quarter, or 
330 complete capacity listings, of 15 pages each, 
totaling 4,950 pages. The experimenters found the 
cheapest approach was to use machine -inventory 
total listings and send them to the licensor agen- 
cies, merely marking titles on which royalties were 
due. Minimum labor costs for this method would 
be $1,680 annually, plus costs of 11,760 pages of 
listings, the packaging, and postage and materials. 

They made the dismaying discovery that con- 
trary to general assumption, many records lack 
complete information necessary. Some 108 selec- 
tion did not identify the performing rights agency; 
115 omitted the publisher, and 9 even left off the 
name of the composer. 

In all, the experiment found costs of all the 
record -keeping would total $6,088 to report and 
pay the $1,360 royalties due -and T & A Amuse- 
ment felt that amount of royalty was far too high. 
Under MOA proposal, his extra royalty payment 
(made simply in lump sums from the operators 
accounts of records bought) would total $376 
annually. MOA secretary Cannon told the Senate 
committee he felt this amount "compares fairly 
with the amount of music that is popular at any 
one time on these machines." 

Highlights From 
Senate Hearing 

Continued front pace 68 

while the composers and publishers were also re- 
ceiving "millions" from other sources. 

Finally, a Price Waterhouse survey submitted 
by the jukebox manufacturers, went into the 
economics of what the jukebox operator's business 
makes by way of salary for the owner -after de- 
duction of a "normal" investment return rate of 
6 per cent, and the additional proposed royalty 
under Sec. 116 in the revision of the copyright 
law. 

The survey, in its limited time, was based on 
651 usable replies to a questionnaire that went 
out to all operators in the country, or about 10 
per cent of the industry. 

Costs 
The survey found an average of about $10,732 

net annual revenue in an average 74-box opera- 
tion. Owners of 50 boxes or less netted $4,966 
per year. For each of the 651 operators, proposed 
royalty would amount to an average of 3.7 per 
cent of revenue collections before expenses -and 
13.2 per cent of net revenue collections after de- 
ducting expenses (not including owner- operator 
salary or income taxes). 

The survey pulls out what would be left for 
operators' own salary and tax payments after de- 
duction of the proposed new $19.20 per box 
royalty fee, an'd the 6 per cent allowance for a 
return on investment. Without reflecting the 
added administrative costs of the Sec. 116 inven- 

HERE IS HARRY WITSEN, TM Amusements, Inc., 
Vineland, N. J., who participated in a test royalty 
report for one piece of copyrighted material. 

Publisher Means Little 
To Hit Tunes: Nims 

Continued from page 65 

as to the commercial possibility of a song, pub- 
lish it, then plug it through having the composi- 
tion sung or played. There was an element of risk, 
since his income would be derived from sheet 
music sales. 

"Today the publisher takes little or no risk. 
He publishes the song, as a matter of practice, 
only after a demand has been created by radio 
stations and through music boxes. The sales of 
sheet music today in great part are made to 
serious musicians, school and church choral 
groups, and bands. The publisher is, and should 
be, protected on those sales. 

"The publisher contributes little, if anything, 
to the success of most songs played today in coin - 
operated phonographs. Popularity depends largely 
on the recording group, the record company, the 
amount of promotion, the arrangement of the 
tune and the electronic marvels, echoes, beeps, 
whines and rumblings that are achieved by the 
recording studio engineer. 

"Great Record" 
"The tip -off is that in the music business today 

you rarely hear, 'What a great song.' The usual 
comment is, 'What a great record,' " 

Nims said that publishers are not justified in 
getting royalties on all recordings played in juke- 
boxes because "very little of the music played in 
today's jukeboxes will ever be published." 

Creators will not go unrewarded, Nims said. 
"The present law grants statutory copyrights for 
28 years and allows owners to extend the copy- 
rights for another 28 years. For this reason, an 
Irving Berlin or a Cole Porter of today and to- 
morrow will not have the problems of the Stephen 
Fosters of yesterday. A wise Congress has pro- 
vided protection for them. Composers with merit 
quickly become millionaires." 

Nims cited as an example of a composition 
with merit Lerner and Loewe's "On the Street 
Where You Live," from "My Fair Lady." As 
contrasting examples, he offered "Wooly Bully," 
"Back In My Arms Again," "Hanky Panky," 
"Barbara Ann" and others. 

Radio -TV 
Increased royalties, Nims declared, will put the 

jukebox in an adverse competitive position with 
its only location competition -radio and tele- 
vision. 

"The only competition of the music box oper- 
ator will continue to enjoy an exemption," he 
said. 

The owner who turns on the radio or television 
in his small restaurant, bar, community center, 
etc., will continue to enjoy his exemption under 
the revision of the law, and justifiably so, but 
the iukebox will not. 

"Today, just as 10, 20, 30 or 40 years ago, 
the individual selection of a recording on a coin - 
operated phonograph does not constitute a public 
performance any more than selecting a radio or 
T'V station to listen to a recording," Nims said. 

tory requirements, the average amount left avail- 
able for salary and taxes is $5,604 a year for the 
74 -box operators, but only $3,027 for the 50 -box 
business. 

The survey breaks out figures: average amount 
available for salary and income taxes is $10,732 
a year for each of the 651 operators. Reducing 
the amount by a 6 per cent return on average 
investment of over $61,000 takes out $3,713; and 
reducing further by $1,415 estimated new royalty, 
operator is left with the $5,604 a year for salary 
and taxes by survey calculation. 
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III. Bill Would Ban 
Flippers by Accident 

SPRINGFIELD, III. - A 
spokesman for one of the chief 
sponsors of Illinois' newest pin- 
ball ban bill said here last week 
that the intent of the measure 
is to eliminate only "gambling - 
type macines, not amusement - 
type flipper games." 

The bill, introduced by 11 
Republican State senators, in- 
cludes a section making it ".. . 

unlawful for any person to keep 
or use in any place of public re- 
sort any tables or implements 
for any game of pinballs, baga- 
telle or pigeonhole." 

Illinois Coin Machine Opera- 
tors Association president, Lou 
Casola, has called a membership 
meeting here April 22 -23 and 
asked that members "stand ready 
to contact your State senator 
and representative as soon as 
we ask you to do so." Counsel 
for the industry has been exam- 
ining the provision of the bill, 
S. 376. 

Thomas Corcoran, an aide to 

MOA Initiates 

'Link Leiter' 
CHICAGO - In line with 

Music Operators of America 
president James F. Tolisano's 
vow to strengthen State associa- 
tions of coin machine business- 
men and bring these groups 
closer to the national organiza- 
tion, MOA has now commenced 
a quarterly publication entitled 
"Link Letter." 

The initial issue asked all 
State and local association mem- 
bers to submit suggestions, new 
ideas and case histories of as- 
sociation practices that have 
proved successful. 

Association meeting planning 
is the theme of the first issue. 
Suggestions are offered on how 
to promote upcoming meetings 
and the importance of publiciz- 
ing get -togethers by contacting 
the trade press early. 

Ideas are advanced on the sub- 
ject of frequency of association 
meetings and specific examples 
are given of the programs some 
organizations schedule. A break- 
down of the program that has 
proved successful for the Music 
and Vending Association of 
South Dakota is included and 
an outline of the annual con- 
vention and trade exhibit held 
by the West Virginia Music and 
Vending Association is spelled 
out. 

Sen. Russell Arrington (R., 
Evanston), one of the bill's spon- 
sors, said: "All we're after are 
the gambling machines. If we 
could be shown a means of 
writing an effective bill to elimi- 
nate those and retain the amuse- 
ment pinball machines, we would 
do it." 

Corcoran said that the newly 
introduced bill was inspired by 
"extensive investigation" by the 
Chicago Crime Commission. 
"They found it was impossible 
for law inforcement officers to 
distinguish between amusement 
games and gambling machines." 

He added that the Commis- 
sion reported that gambling ma- 
chines were linked to organized 
crime. 

"We'd be more than receptive 
to a solution advanced to solve 
this dilemma," Corcoran said. 
"Perhaps this will happen at the 
hearing." 

A public hearing on the bill, 
the date of which has not been 
announced, will be presided over 
by Sen. Harris W. Fawell (R., 
Naperville), chief sponsor and 
floor manager of the legislation. 

Though the bill includes an 
amended definition of a gam- 
bling device, flipper games are 
excluded. The non -gambling 
definition: 

"A coin -in- the -slot- operated 
mechanical device played for 
amusement which rewards the 
player with the right to replay 
such mechanical device, which 
is so constructed or devised as 
to make such result of the op- 
eration thereof dependent in 
part upon the skill of the play- 
er and which returns to the play- 
er thereof no money, property 
or right to receive money or 
property." 

Since in the bill's own terms 
flipper games are excluded from 
the gambling equipment defini- 
tion, and since the bill's spon- 
sors declare they're after gam- 
bling machines only. Corcoran 
was asked why the flipper game 
ban section was included. 

"It seems to be the only prac- 
tical solution at the moment," 
he said. 

N. G. Newell Dies 
AUBURN, Wash. - Funeral 

services were held here recently 
for 'Norval G. Newell, 60, a 
serviceman with Mutual Amuse- 
ment Co., since 1942. He was 
active in both the Moose and 
Eagles lodges. He is survived by 
his widow, Juanita; two sons 
and three daughters. 

CLEVELAND COIN INTERNATIONAL -Specialists in quality 
merchandise at attractive prices. 
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Chicago Coin -Bulls Eye Baseball 

"Scouting reports," according to Ross Scheer, of Chicago Coin, 
"indicate that our new baseball game is destined to be a star." Thus 
did the firm's customer relations director wax enthusiastic at Chicago 
Coin's annual spring harbinger. Called Bulls Eye, the unit has a 
bull's -eye opening adjustable to various sizes, a "pop up ramp" that 
elevates during the game and retracts after each out (ramp leads to 
bull's -eye and increases chances for high scoring), "pitcher control" 
unit that adds competitive flavor (curves, fast balls and sliders), a 
"cancel out" feature that awards a longer game to skilled players by 
cancelling an out for bleachers hits (or higher if no outs), two fixed 
"home run" ramps, "star target" adjustable for extra runs or can- 
celling an out. The game is set to accept dimes and quarters and 
comes in free -play or novelty models. Has a new chrome steel door 
and trim, micro switch coin rejectors and resilient, long -life nylon bat. 

Jukebox Noise Issue Stalled 
LOS ANGELES -A public 

hearing on whether to reduce 
jukebox noise and ban phono- 
graphs near schools has been 
delayed in San Diego, Calif., at 
the request of Sheriff Joseph 
O'Connor, the law enforcement 
official who first proposed the 
anti -noise legislation. 

O'Connor asked the San Diego 
Board of Supervisors to put off 
its consideration of an anti- 
noise ordinance. He said the law 
enforcement agency needed more 
time to prepare its study of the 
problem. 

The sheriff said his office re- 
ceives numerous complaints re- 
garding noise of all forms, in- 
eluding loud sounds from juke- 
boxes located near schools and 
in commercial- residential areas. 

Los Angeles 
There also is action pending 

on an anti -noise ordinance in 
Los Angeles to muffle jukeboxes 
and force enclosure of all hot 
dog stands and food establish- 
ments near schools. 

The drive began both in San Cable: 

Diego and here after complaints ATMUSIC- Chieago 

of unruly patrons and jukebox 
misuse. Residents complained 
that phonographs placed stra- 
tegically outside food locations 
to attract customers are loud 
and the music offensive. 

The San Diego anti -noise ordi- 
nance would regulate excessive 
noise from phonographs, loud- 
speaker systems and radio and 
television sets. Under the pro- 
posed O'Connor ordinance, San 
Diego law enforcement agencies 
could take action against any 
coin operator or location which 
was a source of unnecessary 
noise. 

In Los Angeles, the building 
committee had requested city de- 
partments to consider requiring 
hot dog stands and food estab- 
lishments to build enclosures 
that would bring the jukeboxes 
inside. 

The proposed ordinance here 
also would force location own- 
ers not to pipe jukebox and ra- 
dio music outside the location. 
San Diego's proposal also limits 
the use of musical instruments 
in locations. 

Jukebox operators and loca- 
tion owners in Los Angeles had 
the support of police, building 

(Continued on page 73) 

0 Reconditioned 

Phoenix Dist. 
Gets Rock -Ola 

PHOENIX, Ariz. - Valley 
Vendors Corp. at 1145 W. Hil- 
ton here, has been appointed as 
the new distributor for Rock - 
Ola vending and jukebox lines 
and will shortly announce a spe- 
cial open house. Art Kaufman 
is president of the firm and Jo- 
seph Kaufman, his son, is sales 
manager. The company's show- 
rooms are currently set up to 
display equipment. 

ARCADES 
Ready for Location 
Arizona Gun 175.00 
Bally Bull'sEye 195.00 
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SPECIAL! 
MIDWAY MYSTERY SCORE 

$275 

Write for complete 1967 Catalog of 

Phonographs, Vending and Games. 

Established 7934 

ATLAS YItiSIC COMPANY` 

71 

www.americanradiohistory.com

www.americanradiohistory.com


N. Y. TAX TRIUMPH 

Story Behind the Bathrick Case 
By EARL PAIGE 

LOCKPORT, N. Y. -The vic- 
tory for Bathrick Enterprises 
specifically and the industry gen- 
erally in the now- famous sales 
tax interpretation suit was the 
talk of the industry last week. 
(See Billboard, March 25.) 

A five -judge panel of the Ap- 
pellate Division of the New York 
Supreme Court decided unan- 
imously in favor of Bathrick 
and against the New York State 
Tax Commission in a suit filed 
by the operating firm to chal- 
lenge application of the State's 
3 per cent sales tax to the re- 
ceipts of jukeboxes and games. 
Attorneys for Bathrick had ap- 
pealed after an adverse ruling by 
the New York Supreme Court. 
The Appellate decision was 
handed down March 15. 

Bathrick said that with such 
a strong opinion neither attorney 
expected the case to be appealed 
to the New York Court of Ap- 
peals. 

Bathrick, operator of a me- 
dium sized route of some 104 
jukeboxes and about 60 amuse- 
ment games in this city of 
28,000 population just east of 
Niagara Falls, was quick to give 
the New York Coin Operators 
Association and president Mrs. 
Amelia (Millie) McCarthy, much 
of the credit in supporting his 
legal challenge of the State's first 
sales tax law, that went into 
effect in August 1965. 

In discussing the decision, the 
25 -year veteran of the business 
also gave credit to former State 
Sen. Jeremiah J. Moriarty of the 
Moriarty & Swanz, Franklinville 
law firm and to John R. David- 
son, Albany attorney. who joined 
in the case as amicus curiae. 

It was Moriarty, Bathrick 
said, who first suggested that the 
New York operators had a case. 

"Moriarty knew the ins and 
outs and was certain that juke- 
boxes and amusement games 
weren't the same as theater 
tickets, which were taxable under 
the new law," said Bathrick, who 
bought an existing firm here in 
1961 and has since expanded. 
"We went to the Supreme Court 
in April last year and won the 
war," said Bathrick, "lout lost 
the battle." 

The Supreme Court ruled that 
jukeboxes and games were not a 
"Place of Amusement," but 
were "Facilities." Bathrick's at- 
torneys had built a case on the 
fact that, unlike a theater box 
office ticket seller, a jukebox or 
and amusement game could not 
collect the additional 2 per cent 
sales tax. 

But the court, in granting a 
motion to dismiss Bathrick's 
complaint and to enter a sum- 
mary judgment against him, 
ruled that receipts from juke- 
boxes and games were covered 
by a section of the New York 
Sales Tax law that declares: 
"The receipts from every sale 
of tangible personal property, 
except as otherwise provided in 
this article..." 

The lower court cited the 
statute's definition of a retail 
sales, specifically: ". . a sale 
of tangible personal property 

for any purpose other than 
for resale ... or for use by that 
person in performing the serv- 
ices subject to tax." 

Lockers Ruled Exempt 
Moriarty and Davidson, the 

latter who acted in behalf of 
the various N. Y. State associa- 

tions, successfully pleaded in 
Appellate Court that the Tax 
Commission's position was un- 
tenable when it held that the 
receipts from jukeboxes and 
amusement games were subject 
to the tax because their use 
granted a license to use personal 
property. 

Citing a case between the 
American Locker Co. and the 
City of New York, where the 
city attempted to levy a tax on 
the receipts of coin -operated 
lockers used for storage, the at- 
torneys said, "In the operations 
¡of jukeboxes and amusement 
machines) it was never intended 
that there be (nor was there) 
any passage or transfer of title 
nor were they such that actual, 
exclusive possession was trans- 
ferred." 

In the locker case the court 
held that, "... the purpose of 
the sales tax is not to impose 
a tax on all transactions, but 
only on transactions which in- 
volve the passage or transfer of 
title, or transactions in which 
the actual, exclusive possession 
is tranferred." 

In its unanimous decision to 
deny the Tax Commission's mo- 
tion to dismiss and the summary 
judgment against Bathrick, the 
Appellate judges said "... No 
title ever passed nor was any 
possession ever transferred. The 
Sales Tax imposes a special tax 
and must, in the circumstances 
here presented, be strictly con- 
strued in favor of the taxpayer." 

Bathrick, although confident of 
his case from the start, said that 
he withheld an amount from col- 
lections which he termed "insur- 
ance," and never "sales tax," 
and filed a return each quarter 

/\ r 
REGULAR OR NOVELTY MODELS 

25 Shots Minimum - 35 Shots Maximum, 

Swinging Star Target That Spins When Hit. 

Traveling Bear Turns Around When Hit. 

5 Disappearing Animal Targets. 

Black Light With Glowing Targets 
& Scenery In Depth. 

Time Feature - Adjustable, 

Beat This Score Feature, 

Standard Chute - 10c 

Kiddie Platform - Optional Extra 
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AVAILABLE FOR IMMEDIATE DELIVERY THROUGH YOUR'WILLIAMS DISTRIBUTOR 

SIZE 
24%2" Wide 
351/2" Deep 

69" High 
318 lbs. Crated Wt. 

Ill. Operators Plan Meet; 
Pinball Law to Top Agenda 

SPRINGFIELD, Ill. - Coin 
machine operators in this State 
are confronted with anti -pin- 
gante legislation, and officers of 
the Illinois Coin Machine Oper- 
ators Association are anticipat- 
ing one of the largest turnouts 
the association has seen for its 
meeting here April 22 -23. 

Stepping up promotion for the 
meeting and at the same time 
out for new 1CMOA members, 
president Lou Casola urged 
members and visiting operators 
to reserve rooms at the Holiday 

after August 1965, indicating on 
the form he was not liable. 

"I took out a separate bank 
account and deposited this 
money from collections," he 
said, "because if I had lost, it 
wouldn't have been easy having 
to go around to each location 
and ask for this additional 
amount. Now if this case is not 
appealed by the tax people I 
intend to pay back each loca- 
tion's 1 per cent I took out as 
insurance." 

Most of the State's operators 
had filed tax forms under 
protest, withholding remittance 
pending the outcome of the suit. 

Mrs. McCarthy praised Mori- 
arty and Davidson for their 
efforts and expressed great de- 
light at the outcome of the case. 

Music Operators of New York 
president Al Denver, in a letter 
to members following the deci- 
sion, wrote: "It is indeed a pleas- 
ure to advice you that the issues 
involved in the Sales Tax Case 
have been decided in favor of 
the operators." 

Denver extended a "vote of 
thanks" to MONY attorney 
Theodore Blatt for his efforts 
in the case. 

Coin Counting 
Kit Available 

CHICAGO -A coin -counting 
kit ideal for the small coin ma- 
chine businessman has been de- 
veloped by Major Metalfab, Inc., 
here. Up to $50 in mixed coins 
can, be sorted in 20 seconds by 
pouring the loose coins into the 
top of a box containing four 
color -keyed drawers. The coins 
are separated into the respective 
drawers as they are shaken 
through the top screen. 

The color of each drawer 
matches up with four coin tubes, 
each of which have a spill -out 
slot that makes each wrapped 
quantity uniform and easily 
transferred to the wrapper in- 
serted into the tube. Distribution 
information may be obtained by 
contacting Major Metalfab, Inc., 
812 North Orleans, Chicago, Ill. 
60610. 

Dirty Disks 
Continued from page 69 

sounds. It's the one -shot record 
company that the jukebox oper- 
ator must be aware of. He cited 
"The Ballad of the Water Wart" 
by the Pickledish Choir on the 
MTA label as merchandise with 
double meanings produced by a 
one -shot record company. 

"I listen to all music before 
I program it in jukeboxes to be 
certain it contains no dirty con- 
notations or inflammatory re- 
marks," he explained. "Oper- 
ators must accept the responsi- 
bility of listening to the record 
before they program it in juke- 
boxes. That's part of their job." 

"It's only a temporary bobble 
by an unaware operator who 
fails to analyze his merchandise 

'that can give the industry a 
black eye," Solish said. 

Inn East by no later than April 
10 to insure room reservations. 

Easily accessible from Inter- 
state 55, which by- passes the 
Capitol on the east, the motel 
can be contacted for reserva- 
tions by phoning (217) 529 5431. 

Granger to Speak 
A number of prominent in- 

dustry figures, including exec - 
tive vice -president of Music Op- 
erators of America Fred Gran- 
ger, will be arriving Saturday 
(22). A 6 p.m. cocktail reception 
in the 1CMOA suites will offi- 
cially kick off the two -day af- 
fair and at 7:30 the association 
will hold a buffet dinner. 

Hosts for the cocktail and 
buffet will be the four major 
coin machine distributors from 
Chicago. 

Sunday's activities will include 
a noon board meeting at which 
time Granger will bring the di- 
rectors aware of the recent MOA 
directors meeting in Washing- 
ton, D. C., and advise them on 
the progress of the copyright law 
question, the subject of a Senate 
hearing (17). 

An ICMOA legislative com- 
mittee made up of vice -president 
Harry Schaffner, Alton, director 
Earl Kies, Chicago, and director 
Les Montooth, Peoria, will re- 
port on their study of Illinois 
legislation- uppermost of which 
is Bill S. 376, which would, if 
passed, ban all pinball games. 

Giorgi to Talk 
Illinois Representative Zeke 

Giorgi, owner of Midwest Dist. 
Co, and a Rockford operator 
himself, will also speak on the 
Legislative questions when he ad- 
dresses the full membership at 
the general meeting convening at 
1 p.m. Sunday. 

This same meeting will find 
John S. Insalata, general coun- 

tion, addressing the group on 
current legislative problems. 
Granger will also be a speaker 
at the general meeting. 

Another important matter un- 
der consideration will be the 
formulating of plans for a sum- 
mer meeting. Casola said, "Our 
directors have been discussing 
the possibilities of holding a 
meeting in East St. Louis or 
some city in the south part of 
the State. People don't mind 
driving in the summer so we 
feel this is more feasible in line 
with getting better representation 
from down -State operators." 

We have the only audio-visual 2 -in -1 

combination of music d movies in a 

single unit. 

,,Y 
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the fudge -try it 
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* 
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Vending News Digest 
Canteen Eyes Bright Future 

ST. LOUIS -While. forecasting temporary leaner margins, Can- 
teen Corp. President Patrick L. O'Malley told the St. Louis Society 
of Financial Analysts that the vending industry has a "tremendous 
potential and without question one of the most glowing futures in 
any industry in our economy." 

Speaking at a luncheon meeting of the group last week, he said 
that Canteen sales have increased in the past five years from $191 
million in 1961 to $313 million in fiscal 1966. A climb of $1.01 
cents per share was seen in earning during the period and net earn - 
ings, he said, have more than tripled, from $2.69 million to $9.69 
million in 1966. 

"Increased salaries and product costs within the industry," 
O'Malley said, "could result in temporary narrowing of margins, 
calling for tighter management efficiency and controls:" Diversifica- 
tion into schools, hospitals, concessions, restaurant management 
and other special service areas has Canteen aiming for one -half 
billion in volume by 1970, he said. 

Wurlitzer Adds Ditchburn 
LOS ANGELES -The growing move of Wurlitzer jukebox dis- 

tributors into vending was focused upon by the recent announcement 
that both company offices in California will now be the outlet for 
Ditchburn Vending machines. The appointment was announced by 
executive vice -president Richard L. Cole of Ditchburn Vending Ma- 
chines, Inc., subsidiary of the English manufacturer. 

Ditchburn, with factories in Lytham Lanes, England, and Chi- 
cago is maker of the Magicold ice -in- the -cup dispenser, and will 
new have complete coverage in California. The Wurlitzer office 
here is managed by Clayton Ballard. A. J. Bartholomew manages the 
headquarters in San Francisco. 

Vending Business Book Is Out 
CHICAGO -The U. S. Small Business Administration has pub- 

lished a 70 -page booklet entitled "Starting and Managing a Small 
Automatic Vending Business," written by Walter W. Reed, director 
of public relations for the National Automatic erchadising Associa- 
tion. 

The 12- chapter publication has examples of location contract 
forms, forms for route control, stock room and inventory control 
forms, installation and repair order forms, a sanitation check form 
and other pertinent examples of business instruments. All aspects 
of a small vending operation from financing to selection of a head- 
quarters are covered. 

The book, the first made available on the vending business by 
the government office, can be obtained for 30 cents from Superin- 
tendent of Documents, U. S. Government Printing Office, Washing- 
ton, D. C. 20402. 

W. Va. Assn. Directors to 
Hear Report on MOA Meeting 

CHARLESTON, W. Va. -A 
report from the Music Operators 
of America, Washington, D. C., 
board of directors meeting, State 
legislation and planning for the 
annual convention of the West 
Virginia Music & Vending Asso- 
ciation will occupy the attention 
of WVMVA board members 
meeting here this Friday evening 
(7) at the Heart -O -Town Motor 
Inn. 

John A. Wallace, chairman of 
the MOA board of directors, will 
bring the association here aware 
of all the developments during 
the national organization's direc- 
tors meeting, including the hear- 
ings on the copyright bill before 
a Senate Committee. 

Leoma Ballard, Bell Amuse- 
ment Co., Bell, W. Va., a long- 
time officer of WVMVA and 
currently its treasurer, was a 
witness in behalf of the nation's 
operators at the Senate commit- 
tee hearing. 

President J. C. (Buddy) Hunt 
will report on the developments 
in the State Legislature and ask 
the board members to formulate 
new plans for the next session. 
WVMVA mounted a large effort 
in the session just concluded to 

Jukebox Noise 

Continued from page 71 

and safety and planning depart- 
ments. Calvin Hamilton, plan- 
ning director, calls the proposed 
program "unworkable and un- 
wise." He labels the request un- 
realistic because more than 
4,000 hot dog stands and food 
establishments and several hun- 
dred jukeboxes and amusement 
games are involved. 

win an exemption from the 3 

per cent gross receipts tax on 
jukeboxes and amusement ma- 
chines. 

"We didn't quite get the job 
done this year," Hunt said last 
week, "but we're not discour- 
aged. We made some friends in 
the Legislature and gained some 
added experience. What we 
know now can help us in the 
future and even if we don't get 
an exemption for another four 
years we feel our effort wasn't 
wasted." 

The West Virginia operators 
had sought an exemption on the 
same grounds used by jukebox 
businessmen in other States. 
notably in New York, where 
Lockport, N. Y., operator How- 

and Bathrick has successfully 
contested the issue. (See separate 
story). 

Pointing toward WVMVA's 
next convention, Hunt indicated 
that it will probably be held in 
the Heart-O -Town here and that 
every weekend in October is now 
open. Formal plans will be made 
at this current board meeting. 

Those expected here for the 
meeting, in addition to Hunt, are 
first vice- president An drew 
Kniska, second vice- president 
James Stevens, secretary-treas- 
urer Leoma Ballard, directors 
John A. Wallace, Anthony Cu- 
polo, M. L. Hayhurst, Joe Dob- 
kins, Al Broom, Caudell Well- 
man, Edward M. Oliver, E. H. 
Henderson, Guy Moss, A. M. 
Springer, W. Y. Cruze, Shelton 
Price, James K. Hutzler, Jerry 
Derrick, William N. Anderson, 
Jack G. Bess, James Kiser, Dil- 
man R. DeHaven and sergeant 
at arms Chris Ballard. 

BILLBOARD'S FIFTH ANNUAL 

INTERNATIONAL COIN MACHINE 

DIRECTORY 

Advertising Deadline: April 4 

NASHVILLE 

110 21st Aie., S. 

(615) 244.1836 

Distributed May 6, 1967 

Plan now to have your firm's ad in 

the only exclusive directory serving 
the Coin Machine Industry. 

GUARANTEED CIRCULATION 

9,000 COPIES 

BILLBOARD OFFICES 

CHICAGO HOLLYWOOD NEW YORK 

188 W. Randolph 9000 Sunset Blvd, 165 W. 46th St. 
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HERE'S WHY VALLEY'S 6- POCKET POOL 

TABLES DELIVER MORE OPERATOR 

AND PLAYER BENEFITS. 

Completely new trouble-free operating mechanism -ends down time 
because of non -functioning parts. Cuts service calls for operator. 

Revamped internal structure provides for faster ball return -speeds 
plays; thereby increases collections. 

, Bolted rails -provides solid holding. 

, Easily removable and lightweight ball viewer drawer. 

, New color combinations of Burl Walnut and Goldtone Formica covers 
entire table, including legs- enhances any location. 

Locked in cue ball -ends borrowed balls. 

,/ Recessed Coin Chute -separate from cash box. 

Redesigned separate locked cash box -provides extra security for 
contents. 

FOUR (4) POPULAR 

6POCKET MODELS TO CHOOSE FROM: 

=1787M (78" x 45" x 31 ") =1937M (93" x 53" x 31 ") 

=1877M (88" x 50" x 31 ") =1017M (101" x 56" x 31 ") 

has the regulation 

MAC/lET/C CUE BALL patent 
Pendel 

the ball that always measures 21/4", not 2%", not 29/16' not 2B /,6' 
NOW ALL 16 BALLS ARE THE SAME SIZE AND WEIGHT 

4141) 

Magnetic Cue Ball hits balls "dead 
center" instead of above or below center. 
Hits cushion at proper height for greater 

accuracy. Players get more "eng- 
lish" and "draw" on the ball. 

Caklie I & b amps 
333 Morton Street Bay City, Michigan 48106 Area Code 517 8924536 

For additional information on Valley's 2'/4" Magnetic Cue Ball ... the 
innovation that's revolutionizing the coinoperated billiard industry, only 
or call. 
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These Are Our Industry 
Problems, Says Nelson 

CHICAGO -Jack Nelson of 
Logan Distributing Co. here, in- 
terim president of the National 
Bulk Vendors Distributors As- 
sociation, ranged over several 
topics last week that could be 
occupying attention at the con- 
vention and trade show of the 
National Vendors Association at 
the Monteleone Hotel in New 
Orleans April 6 -9. 

Speaking for the NBVDA, 
which will be electing officers in 
its meeting on Sunday following 
the convention, Nelson said, "We 
always hold our meeting last 
because if any serious problems 
are developed by the vendors 
during their 'meeting. that the 
distributors can help out on we 
can discuss them." 

Nelson, actually NBVDA vice - 
president, is this year serving out 
the term of Irwin Nable, owner 
of Schoenbach Co., New York, 
who is currently president of 
the NVA. NBVDA secretary- 
treasurer is Bernard Bitterman, 
Bitterman & Son, Kansas City, 
Mo. 

Directors are Tom King, King 
& Co., Chicago; Max Hurvich, 
Birmingham Vending Co., Bir- 
mingham; Earl Groutt, Vendall 
Distributing Co., Minneapolis; 
Moe Mandell, Northwestern 
Sales & Service, New York. 

Hodgepodge Licenses 
Nelson spoke out vigorously 

against the. hodge-podge of mu- 
nicipality licensing. "You see 
every configuration in these out- 
lying suburban communities. I 
know of municipalities that 
charge as much as $25 for a 
license to operate a peanut ma- 
chine. This is ridiculous," Nel- 
son said. 

The solution, as Nelson views 
it, is a slow and painstaking edu- 
cation of city councils and mu- 
nicipal revenue people. "It's 
something the associations can 
help with and where we find 
there is an area in trouble we 
can work with operators. 

"The problem is that most 
people who set up license fee 
schedules think of the bulk 
vendor in terms of cigaret vend- 
ing, or coffee machines and 
bigger vending operations." 

Nelson sees the same inequi- 
ties toward bulk operators where 
gross receipts taxes are con- 
cerned. "We should work harder 
on obtaining exemptions for 
items selling at 10 ,cents and 
under," he said, citing instances 
in New York and Masaschusetts 

. where this has been accom- 
plished. 

Shags 
What about slugs? "Well, I 

understand NVA has contacted 
the U. S. Treasury people and 
made them alert to this problem. 
It's still with us and I don't 
know if it's that these companies 
have to clear out their inventory 
of bingo chips or what but this 
is a definite subject we have to 
contend with." 

Is there a growing problem 
with banks 'handling pennies? 
Nelson doesn't think so. "I know 
this is occurring around the coun- 
try but it's been going on here 
for a long time. Some banks here 
charge 50 cents to handle a bag 
of $50 in pennies. But other 
banks do not charge so this is 
something you can work out in 
most cases." 

How about commissions? 
"This problem «'ill al,i}'s be 

with us," Nelson said. "It is 
something that just seems to 
build. It could be one thing if 
operators could get together but 
they're all competitors milt there 
fighting for business. You have 
a good location but somebody 
comes along and offers a better 
deal. It happens with jukeboxes, 
coffee machines and. everything 
else." 

Lack. of Product 
Commingling? "This is another 

problem but ' only in certain 
areas," he said. "The State of 
Wisconsin and I believe New 
York still have laws against mix- 
ing confections and charms but 
federal law allows this." 

Commingling led naturally 
into 210 ball gum vending and 
Nelson mentioned the lack of 
merchandise available for mix- 
ing in with penny product. "It 
does seem that the manufactur- 
ers have got off penny charms. 
We can't forget that the penny 
end of this, business is still very 
important," he said. 

Are 'bulk operators faced with 
a manpower shortage? "Not as 
much as in the jukebox or vend - 
ing-machine field," said Nelson. 
"Bulk machines are fairly simple 
as far as servicing goes. We 
don't require such highly skilled 
route people in this business." 

Any problems with increas- 
ingly tougher health. regulations? 
"We haven't had any trouble 
here," said Nelson. "But this is 
the kind of trouble you avoid 
before it happens by keeping 
your machines and your product 
clean and fresh looking." 

Nelson, a great advocate of 
cleanliness, has been devoting 
the past few months to refur- 
bishing equipment and cleaning 
up in general at Logan Distri- 
buting. "We were simply. para- 
lyzed for a month during the big 
storm here and we're looking 
forward to the start of the busy 
spring ~Cason." 

4144, Big League Performance -Big Time Profits! 

CHICAGO COIN' LAYER 

6UE 

BULLSEYE 
FEATURE 

Adjustable Bullseye, 
for Greater Skill. 

"CANCEL - 
OUT" 

FEATURE 

"POP -UP" RAMP 
Pops Up During Game, Retracts 

after Each Out. Increases 
Chances for High Score! 

REALISTIC! 

PITCHER CONTROL 

CUR STRAIGHT 
BALL SLIDER 

SLID 

Star Target Hit Is Adjustable 
For Extra Runs or Cancel Out. 

ALSO IN 
PRODUCTION 

74 

VEGAS BEATNIKS PARK LANE FESTIVAL 

CHICAGO COIN MACHINE DIV. 

CHICAGO DYNAMIC INDUSTRIES, INC. 
P. 

1725 W u,VERSEY BLVD. CHICAGO. ILLINOIS 00614 

IIIIIIIIIIIIIIIIIIIIIIWIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII 

MOA CHAIRMEN 
FOR SHOW SET 

CHICAGO -Music Operators 
of America President James F. 
Tolisano has named vice- presi- 
dents Russell Mawdsley and 
A. L. (Lou) Ptacek as co- chair- 
men for the Oct. 27 -29 associa- 
tion's convention and trade ex- 
hibit at the Pick Congress Hotel 
here. Mawdsley heads Russell - 
Hall, Inc., Holyoke, Mass., a 
much -diversified coin machine 
operating company. Ptacek is 
owner of Bird Music Distribut- 
ing, Manhattan, Kan., distribu- 
tor of coin machines. 
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Florida Trade 
Sees Foosball 

MIAMI - Florida operators 
were introduced to Foosball 
Match, the coin -operated minia- 
turized soccer game imported 
by Patterson International, Cin- 
cinnati, during a special show- 
ing at London Dist. Co. here 
recently. 

President Perry London and 
general manager Charles.Rosen- 
blutn were hosts to operators 
and personnel from: B & B 
Vending, Mar -Tab Vending, 
Vic's Service Co., Allied Auto- 
matic, George's Vending, Ameri- 
can Music & Games Co., Fun 
Fair Arcade, Mellow Music Co., 
C. N. C. Service Co. and Dixie 
Music Co. 

Patterson International presi- 
dent L. T. Patterson and Eugene 
Deutsch, regional sales man- 
ager, were both on hand. London 
Dist. is planning other show- 
ings : of the game at its Jack- 
sonville and Tampa 'offices. 
Deutsch flew directly to Wheel- 
ing, West Va., for a three -day 
outdoor equipment show and 
will be in Oklahoma City (21) 
for a Foosball Match promo- 
tion tied in with KOCO -TV 
there. 

Bally Assists 
Training Program 

CHICAGO -Bally Manufac- 
turing Co., one of the first coin 
machine manufacturers to in- 
stitute field training programs, 
has been co- operating with the 
State of Louisiana Manpower 
Development and Training Pro- 
gram by supplying the Coin Ma- 
chine Mechanics Division with 
schematic drawings and manuals 
of each new Bally game. 

Bally advertising manager 
Herb Jones, who set up the co- 
operative arrangement, recently 
received the following report 
from Johnnie Michael, director 
of the Louisiana program: "As 
of now we have some eight 
trainees working part time for 
Baton Rouge operators. Each 
trainee is allowed to work up to 
20 hours per week as long as 
he attends school the other 20 
hours. 

"Baton Rouge operators are 
very much enthused with the 
program and are sending ma- 
chines of all kinds to be re- 
paired." 

Schiro Moving 
NEW ORLEANS - Schiro 

Vending Supply Co. here is mov- 
ing into new, enlarged headquar- 
ters the middle of May. 

The distributorship, which 
handles Oak, Leaf and a variety 
of charm and nutmeat lines, was 
located at 800 N. Broad. New 
address is 3601 Division Street 
in the suburb of Metarie, La. 

Nicholas and Vincent Schiro 
head the firm. 

Coming 
Events 

Mar. 3I -Apr. 1- National Auto- 
matic Merchandising Association, 
spring regional meeting, Claridge 
Hotel, Atlantic City. 

Apr. I-2-Coin-Operated Indus- 
tries of Nebraska, regular meeting, 
Holiday Inn, Grand Island. 

Apr. 3- Columbus, Ohio, Coin 
Operators Association, monthly 
meeting, site to be named, Colum- 
bus. 

Apr. 4- Missouri Coin Machine 
Council, site to be picked, Mexico. 

Apr. 4 -Tri County Vending As- 
sociation of Youngstown. Ohio, 
monthly meeting, site to be an- 
nounced, Youngstown. 

Apr. 4 -Summitt County, Ohio. 
Music Operators .Association, 
monthly meeting, site to be. named. 

Apr. 3- Missouri Coin Machine 
Council, 'Mexico, site to be named. 

Apr. 5- Western Massachusetts 
Music Guild, monthly meeting, 
Ron Roc Cafe, Fairview. 

Apr. 6- 9- National Vendors As- 
sociation, annual convention & 
trade show, Monteleone Hotel, 
New Orleans. 

Apr. 7. -West Virginia Music & 
Vending Assn., board meeting, 
Heart -O -Town Motor Inn, Charles- 
ton. 

Apr. 7 -8- National Automatic 
Merchandising Association, spring 
regional meeting, Charleston Inn, 
Charleston, S. C. 

Apr. 8.-a Wisconsin Automatic 
Merchandising Council, annual 
meeting, Biggar's Motel, Appleton. 

Apr. 8- 12- National Association 
of Tobacco .Distributors, annual 
trade show and convention, New 
York City. 

Apr. 14- I5- National Automatic 
Merchandising Association, spring 
regional meeting, Sheraton PJgza 
Hotel, Boston. 

Apr. 21- 22- Illinois Automatic 
Merchandising Council, meeting, 
Lake Lawn Lodge, Delavan, Wis. 

Apr. 22- 23- Illinois Coin Ma- 
chine Operators Association, reg- 
ular meeting, Holiday Inn East, 
Springfield. 

Apr. 29 -May 7- Hanover Trade 
Fair (with enlarged coin machine 
exhibit); Hanover, West Germany. 

Apr. 29- Montana Music Oper- 
ators Association, regular meeting, 
Lewiston. 

Apr. 29- Northwest Automatic 
Retailers Council, annual meeting, 
Sheraton -Motor Inn, Portland, Ore. 

May 5 -7- Pennsylvania . Auto- 
matic Merchandising Council, meet- 
ing, Host Farm, Lancaster, Pa. 

May 12 -13 -Ohio Automatic 
Merchandising Association, annual 
conference, Sheraton -Columbus 
Hotel, Columbus. 

May 19 -21 -North Carolina 
Vending Association /South Caro- 
lina Automatic Merchandising As- 
sociation, annual meeting, Ocean 
Forest Hotel, Myrtle Beach, S. C. 

May 20-21-Kansas Tobacco - 
Candy Distributors & Vendors, 
yearly convention, Lassen Hotel, 
Wichita, Kan. 

May 21- 25- National Restau- 
rant Association, 48th annual con- 
vention, Navy Pier, Chicago. 

May 27 -31- National Confec- 
tioners Association, 84th Annual 
Convention, Chicago. 

June 2 -New York Automatic 
Vending Association and New 
York Bulk Vendors Association, 
Inc., joint meeting, Sagamore Ho- 
tel. Lake George. 

June 10- United Jewish Appeal, 
Coin Machine Division, annual 
fund -raising banquet. Statler Hilton 
Hotel, New York City. 

June 16 -18- Minnesota Auto- 
matic Merchandising Council, 
meeting, Izzatys Lodge, Mille Lac 
Lake, Wis. 

June 21 -23- Canadian Automa- 
tic Merchandising Association, an- 
nual convention, Skyline Hotel, 
Toronto. 

July 29 -Aug. 1- National Candy 
Wholesalers Association, national 
convention and trade show, Wash- 
ington Hilton Hotel, Washington, 
D. C. 

Sept. 14.16- Michigan Tobacco 
& Candy Distributors & Vendors 
Association, yearly convention, 
Boyne Mountain Lodge, Boyne 
Mountain. Mich. 

Sept. 22 -23- National Auto- 
matic Merchandising Association. 
western management meeting, site 
to be announced. 
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is the right way for a 
record turntable 

Our turntable always turns in the same direction. Tne 

needle never bucks the record groove . that's lust 

asking for record wear. Our turntable is driven by twin 
belts. No gears to wear. No turntable speed variation 
No wow . . . no waver - even from warped records. 

Result? The finest music in the coin machine industry 

WURLITZER 
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