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See Center Seclion

Koppelman & Rubin
Bow a ‘Cartune’ Act

By AARON STERNFIELD

NEW YORK — Koppelmin-
Rubin Associates, independent
producers, are building a cam-
paign around two cartoon char-

Oil Firm to
Test-Market
CARtridges

By EARL PAIGE

CHICAGO — Stereomatic
here will begin test-marketing
tape CARtridges and players
through 34 metropolitan auto

service stations under agree-
ment with a major national oil
company,

Credit Card Use
Peter Guchi, Stereomatic part-
ner, said that the oil company
will permit the use of its na-
tional credit card for player and
tape  purchases. Stereomatic
will also serve as warranty
agent for the equipment for
which it will add 10 per cent
to the wholesale.
(Continued on page 68)

acters of their own cCreation.
Plans call for singles, albums.
a television series and a car-
toon strip. The characters are
Elmo & Almo, who have a sin
gle to their credit, but - who
have not vyet appeared in
graphic form.

The single, “"When the Good
Sun Shines,” was released in
mid-May on the Daddy Bes
Presenis label (owned by War-
ner-Bros. Records). The act will
make its visual debut this fall
on & major television show, with
a two-and-a-half-minute film
chipbacked by live vocals and
instrumentals.

Norman Prescott has been
hired to produce the film clip.
which will also serve to in-
troduce the act’s latest single
The cartoonist, and the two
pre-teeners, will be kept in the
background,

Intend to Build

Charlie Koppelman and Don
Rubin intend to build the car-
toon characters by filming them
against live backgrounds and
keeping secret the names of the
mortals who play their roles.

MNext year, plans call for a

(Continued on page 10)

EMI Sets Up Swiss Firm

By GRAEME ANDREWS

LONDON—In further glob-
al expansion moves following its
acquisition of a majority stake
in the Dutch record company
Bovema, EMI has now set up
a new company, EMI Records
Switzerland, in association with
the Swiss record distribution
company, Jecklin. The joint
company becomes operative July
1.

The new company will dis-
tribute all EMI product in

Switzerland. Previously EMI
material was  distributed by
Jecklin and Hug, but with the
formation of the new company,
EMI produet will no longer go
through Hup. EMI will have
the majority stake in the new
company, with Jecklin a minor-
ity shareholder.

The move, which gives EMI
greater vertical integration on
the Swiss market, follows the

(Continued on page 10)
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Col. to Raise Mono Price,

RCA Too; Cue All-Stereo

By MIKE GROSS

NEW YORK—The record industry is drawing
closer to a stereo-only album market. The mon-
aural disk's struggle for existence has been inten-
sified by a change in pricing that will bring the
monaural record up to the price of the stereo disk.

The initial step in the direction was made last
Thursday morning (25} when CBS Records an-
nounced that prices for all monaural albums on
the Columbia, Epic, Okeh and Date labels would
be increased %1 in the manufacturer’s sugpested
list price. Later that day, RCA Victor announced
that the prices of monaural albums would be
brought to the level of stereo albums in each
category. The new CBS price goes into effect

next Monday (5), while the RCA Victor price is
effective Thursday (1).

Manufacturer reaction to the equalization of the
monaural and stereo records was generally favor-
able and it looked as though other companies
would soon follow the new pricing patterns. Deal-
ers and one-stops, too, were, for the most part,
in favor of the move. (See separale story.)

I'he move to an all-stereo market had already
been made overseas by EMI which recently
started releasing its new classical LP's in stereo
only. Also, EMI has developed a cartridge that
could be used on monaural machines to play

[Continued on page 8]

Talent’s Historical ‘Foundation Fest’

By ELIOT TIEGEL

LOS ANGELES — The multimillion-dollar
lineup of talent at the first Monterey Pop Festival
[June 16-18) will be donating their services free,
and the monies that will be accrued from the
festival will be allocated to needy persons asso-
ciated with pop music and some charities. Also,
talks are now being held to get the show on film
for a subsequent TV showing.

Lou Alder, one of the founders of the festival,
figures that there will be about 32 million worth
of talent on hand and that their action proves
that today's young performers are serious people
who believe their music qualifies as an art form.
The talent roster will include such established
artists as the Mamas and the Papas, Lou Rawls, the

Chet Atkins' friends and associates gathered in Nashville
sunday night (28) to honor Chet on the occasion of his
20th anniversary as an RCA Victor artist and a&r head, See
special Chet Atkins Tribute Section inside.

Liadverfiserment

Beach Boys, the Byrds, Simon and Garfunkel,
Dionne Warwick, Johnny Rivers, the Association,
Otis Redding, and the Jefferson Airplane. Also
appearing will be a score of relatively unknown
hippie groups from San Francisco.

[ he Monterey pop bash at the 7,200-seat Fair-
grounds marks the first time that artists have
clected to run a music festival, Adler said the
festival had surrounded itself with a number of
businessmen like managers Phil Turetsky and
Adler and John Phillips, of the Mamas and the
Papas, who 1s another director of the festival, are
holding the talks with film companies about shoot-
mg the event in color with the finished print to

(Continued on page {0)
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10th Starring Year

On record: His new single

"AWoman Is a Sentimental Thing”

¢/w “That’s How Love Goes” *9228

In person:
Royal Box,Americana Hotel,opening May 30
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Executive Turntable

Neil Bogart, 24-year-old national sales manager of Cameo/
Parkway Records, has been named vice-president of the label.
Bogart joined the label, which had been in the
doldrums for several years, 18 months ago.
Since he joined the label, C/P has been operat-
ing at a substantial profit. Bogart was respon-

1 : sible for buying masters by. Question Mark and
the Mysterians, Terry Knight and the Hardly-

\Lﬁ ' Worthit Players. During his tenure as sales
: - b manager, the label hit the charts with 24 singles

BOGART and five albums. Prior to joining Cameo/Park-
way, Bogart had been with the MGM Records promotion depart-
ment and on the advertising staff of Cash Box.

* k &

Wayland Stubbiefield, former promoter for Hickory Records
and national promotion- manager of Pamper Music, joins ABC
Records as head of the Nashville office. The Nashville branch
will -be primarily a sales and promotion office, and increased
emphasis will be placed on buying product from outside pro-
ducers. Stubblefield will work closely with Bill Lowery and

Lowery Music, whose management of Tommy Roe and the Tams
first brought him into the ABC fold. Stubblefield, a native Tex-
an, had been a distributor promotor in New Orleans and San
Antonio.

* * *

Jim Bailey has been appointed to the new post of manager
of marketing administration for the Record International Depart-
ment of RCA Victor. Bailey has been head of
his own company, Jim Bailey International. He
originally joined Victor in 1943 as an account-
ant in Indianapolis. He later was in charge of
production and material control and served as
plant liaison for Victor's custom pressing ac-
counts. Bailey left Victor in 1957 for Dot Rec-
ords, where he later became director of its inter- !
national operations. He next was international BAILEY
director for Pye Records in England. He formed his own firm

a year ago.

* * &

David A. Heneberry has been a Fninted manager of mar-
ketihg for the RCA Victor Record Club. Heneberry formerly
rarazmmeeer Was vice-president of marketing at LaSalle Ex-
tension University, the home study division of
Crowell-Collier and MacMillan Publishing Co.
Before that, he was vice-president of Marshall
John Associates, a Chicago Advertising agency.
. . . ‘Ernest Fleischmann will handle the: CBS
-Master Works operations in Europe. Fleisch-
mann resigned as secretary of the I-ondon Sym-
HENEBERRY = phony Orchestra in April. He will be based in
London. In his new role, Fleischmann will co-ordinate Master
Works activities throughout Europe and will seek to increase the
activities of CBS artists on the Continent. He will supervise ar-
rangements for recordings, advise on repertoire and will co-
ordinate the marketing of CBS classical product in Europe. He
will also supervise arrangements at festivals and will. organize
radio press and TV coverage of CBS artists and Master Works
activities. Fleischmann was general secretary of the London
Symphony Orchestra for-eight years until he quit in April follow-
ing differences over the running of the orchestra. Under Fleisch-
mann’s ‘guidance, the LSO became one of the world’s leading
orchestras.

* * %

J. E. Read and J. G. Stanford have been named joint man-
aging directors of Electric and Musical Industries, Ltd. (EMI).
Read will supervise operations within Great Britain, while Stan-
ford will be responsible for EMI’s overseas activities. Both ex-
- ecutives have been serving as deputy managing directors since
November. . . . Budd Dolinger joins GNP Crescendo as national
sales promotion vice-president. He was formerly Valiant’s gen-
eral manager before the company was sold to- Warner Bros. In
his 10 years in the business, he has been associated with Record
Merchandising in Los Angeles and with' Cadence Records in
New York.

Mercury has named the following new local promotion man-
agers: Stu Yahm, a former musician and. comedian, who will
handle Mercury and-Limelight at Merrec in Los  Angeles; Ron
Needham, former salesman withMerrec in Dallas, who will han-
dle all the Mercury labels out of Merrec in Atlanta, and Fred
Saxon, formerly with Tera -Shirma Productions, who takes over
all the firm's product out of Jay Kay Distributing Co., Detroit.
. .. Leon Brettler, vice-president of Shapiro-Bernstein, an old-line
ASCAP firm, for the past 11 years, is resigning from the com-
pany, effective June 2. The firm is headed by Dick Voltter,
president, and Dave Schenker, who is chairman of the board.

B BN A

Cliff Gorov, who was handling MGM- promoiton in Detroit
with the Jay-Kay Distributing Co., has accepted the position as
Dot promotion manager in Detroit with Jay-Kay., Taking over
the MGM promotion position is Larry Benjamin, who formerly
handled Mercury and several smaller lines for Jay-Kay. Fred

Saxon has joined the distributor to promote the Mercury family
(Continued on page 10)
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C/P to Trim Singles Output in
Artist Concentration, Ad Drives

NEW YORK — Cameo/
Parkway Records, which had
been releasing an average of
three singles a week, will cut
down 1ts schedule by at least
a third, in an effort to con-
centrate on a dozen artists and
do a thorough promotion and
exploitation job.

The move was the first major

4 Albums in
Verve's New
Gospel Line

NEW YORK—MGM Records
began shipment this week of its
new gospel line on Verve Rec-
ords (as reported exclusively in
Billboard some weeks back).

There were four albums in the

first release, . featuring Clara
Ward, Lloyd Reese and the
Solid Rock Chorus, the Gospel
Ambassadors with Frank Baylor,
and Robert Banks and his New
Gospel Folk Sound.

Billed as the New Gaospel
Sound Series, this marks the
first venture of the label in the
Negro gospel music field. The
company stated that authorities
in the field had been retained
as consultants to exploit the line.
A promotion campaign on
gospel - music radio shows and
Negro newspapers and maga-
zines 1s being launched to her-

.ald the new line.

Merc. Pacting
For “Turn On’

CHICAGO —Mercury Rec-
ords is completing negotiations
to acquire soundtrack release
rights to a film showing an
LSD experience.

The movie, produced by
Henry G. Saperstein, music by
Mary Vonne Giercarz, Lars
Eric and Richard Bond, fea-

tures Dr. Timothy Leary con-
ducting an LSD “trip.” Dom-
inant instruments in the score

are the Veena-guitar and the
Tabla.

World premiere of the movie,
"Turn On, Tune In, Drop QOut,”
was ‘May 11 at the Berkeley

~campus of the University of

California.

AF Division on

Special Products

NEW YORK — Audio Fidel-
ity Records has-set up a spe-
cial products division, with Har-
old Drayson, executive vice-
president, as its head.

The ‘division will be con-
cerned with premium and. pro-
motional programs. According
to Drayson, the division will
create special premiums and in-
centives using the Audio Fidel-
ity product to promote the man-
ufacturers' wares,

The label recently ran a pro-
motion for Winchester Rifles
lying in the company with the
“Music of the West™ album by
the Winchester Chorale,

www americanradiohistorv com

' (28) with . music,

‘annivesary

decision by Neil Bogart in his
new role as vice-president of the
label (see Executive Turntable).

Artists due to get the full
treatment are Terry Knight, the
Five Stairsteps, Question Mark
and the Mysterians, Tony Or-
lando, the Hardly-Werthit Play-
ers, the New Colony Six, Bobby
Marchard and Ed McMahon.

A Rep on Hand

Bogart said that when these
artists make a personal appear-
ance, a C/P representative will
be on hand. The policy will
be launched when the Five
Stairsteps go on tour with Otis
Redding, and will be continued
when the- Hardly-Worthit Play-
ers go on a GAC tour of East-
ern college campuses.

Also on tap will be displays
for book stores, record- shops
and college radio station inter-
views for the tour., A presenta-

tion for Terry Knight is in the
works.

Works With Premiere

C/P will work closely with
Premiere Talent, which books
most of the label's acts, and
local distributors and promotion
outlets will be brought into the
act, Four roadmen are work-
ing on the next Terry Knight re-
lease.

Elsewhere on the C/P front,
Al Rosenthal, president, is set-
ting up a private New York
office which he *will maintain
in addition to his Philadelphia
office. Rosenthal will spend two
days of each week in New York.

This week, Cameo picked up
the master of “The Sweetest
Thing This Side of Heaven,”
which will be released on the
Vando label. The r&b record
was produced by Van McCoy;
Chris Bartley is artist.

Epic Plans Series of
Key Sales Meetings

NEW YORK — Epic Records
will hold sales meetings in key
cities throughout the country
this year, instead of holding a
national sales convention. The
meetings will be conducted by
two separate teams of Epic ex-
ecutives.

One team will consist of Len
Levy, the ‘label's vice-presi-
dent, and.Fred Frank, national
promotion manager; the other,
of Mort Hoffman, Epic’s direc-
tor of marketing, and Nick Al-
brano, national sales manager.

The meetings will begin in
Mew York on June 19. In all,
18 cities, covering 25 markets,
will be visited in 12 days,

"NASHVILLE—Chet Atkins
was honored heresSunday night
praise, and
plagues.

The occasion was “A.Tribute
to Chet Atkins,” presented by

‘Furbelows and Fanfare, the an-
- nual charity benefit sponsored

by the Junior Board of the Flor-
ence Crittendon Home. The
affair coincided with the 20th
of Atkins' asso-
ciation with RCA Victor,

Patrons paid $20 apiece to
see an assemblage of stars per-
form, and hear the Nashville
Symphony orchestra under the
direction. of Arthur Fiedler.

Jud Collins, a television per-
sonality and long-time friend .of
Atkins, introduced the program.
Following a 'medley of -Atkins’
hits, directed by Joe Layne, Col-
lins brought on RCA Victor's
Jimmy Dean; who set the tempo
with “Are You From Dixie."
Dean then took over as master
of ceremonies,

Dean brought on Archie
Campbell, who entertained with
stand-up comedy-an dhis record-

-ing of "“The Cockfight" (with

Dean 'doing- the sound effects.)
Homer and Jethro-entertained,
and then the Jordanaires, Dottie
West, and John D. Loudermilk.

- Randolph Nexi
Boots Randolph, Monument
artist, followed with his - saxo-

- phone renditions of “Charley

Brown,”" “Temptation,” "“Shadow
of Your Smile,”” and "Yakety
Sax."” Floyd Cramer - followed
with “Born Free,” "Last Date,”

. auditorium, with
thousands in the balcony seats.

In commenting on the city-
by-city sales meetings, Levy
said, "We decided to go di-
rectly to the distributor market
so that entire distributorship
sales forces, as well as key buy-
ers on the retail level and rack

. operators, would be able to at-

tend the presentation of our up-
coming product.

- In addition to New York, the

_cities to de covered are Chi-

cago, Detroit, Cleveland, Bos-
ton, Newark, Philadelphia, Balti-
more, Atlanta, Miami, Los An-
geles, San Francisco, Seattle,
Denver, Dallas, St. Louis, Min-
neapolis and Buffalo.

“Benefit Honors Atkins With
Program .of Plaques, Praise

“San Antonio Rose,” and "Sam’s
Theme.” Randolph then
brought Dean back on stage,
and, with Cramer, closed the
first half of the program.

Following an intermission,

Feidler ied the symphony in a

. series of show tunes and “Pops”

music. Finally, Atkins himself
appeared for a medley of

“Country Gentleman,” “Ala-
bama  Jubilee,” “Wildwood
Flower,” and ‘the “Tennessee
- Waltz."

Dean then called to the stage
Lowell Blanchard, former pro-
ducer of the WNOX “Mid-Day-
Merry-Go-Round” in Knoxville,
who gave Atkins his first pro-
fessional job. Atkins-at that timz
was hired as a “fiddler,”: and
later as a singer, for $50 a
week.

Dean introduced Jack: Stapp,
president of Tree Publishing
Co., representing the MNashville
music comumunity. ~Stapp hired
Atkins to work on the "Grand
Ole Opry” when Stapp was pro-

. gram director of WSM.

Dean then brought out Nor-
man Racusin, division - vice -
president and general manager
of the RCA Victor Record Di-
vision, who presented an award
to Atkins. Additional awards
were made and telegrams were

read.

An estimated 1,000 persons
crowded the main floor of the
additional

3
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HIGHLIGHTS OF THE WEEK IN

................. R i

MORE MUSIC SHOW DETAILS—More highlights of the
June 25-28 business program at Chicago.

STRAVINSKY BIRTHDAY. Columbia Records is celebrating
lgor Stravinsky's birthday with five-album release, including
specially priced package.

PIN BAN BILL BLOCKED by the Judiciary Committee of
the lllinois House of Representatives, Full details of pre-
liminary victory in bitter battle to save the State's flipper

games,
N Y M . s R 58
CHANGES MIND. Columbia Records szigning new country
acts again,
INTERNATIONAL .. ... ... . .. i 62

BARCLAY-RIVIERA has produced an impressive line-up of
contract artists for a $40,000 four-day promotion campaign.

LYRICS QUESTIOM. The Mational Association of Broad-
casters considering the gquestionable lyrics problem, says
Charlie Stone, head of the NAB code authority.

TALENT 22

PITNEY'S ACTIVITIES. Gene Pitney, a recording success in
pop, country and foreign markets, also is involved in pub-
lishing, public relations and tour packaging.

CAPITOL HAS initiated talks with Detroit about car utiliza-
tion of its new B-track home players.
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Decca Gearing Stepped-Up R&GB
Build-Up to Its Promotion Men

NEW YORK — The Decca,
Coral and Brunswick labels are
stepping up activity in the
rhythm & blues field. The r&b
buildup, right now, is being
keyed to the promotion man.

According to Lenny Salidor,
national director of promotion
and publicity for the three la-
bels, the r&b promotion men
have been key factors in stir-
ring up the new r&b action. In
addition to plugging the home-
made product, the promotion
men are acquiring masters, and
scouting for masters and songs.

Some of the masters recently

Randell, Linzer
In Pact With
SG-Col. Music

NEW YORK — The song-
writing team of Danny Randell
and Sandy Linzer have signed
with Screen Gems-Columbia
Music Division. It's a one-year
deal and reportedly involves an
estimated $750,000. The con-
tract also provides for their non-
exclusive services as producers
both for the music publishing
company and for Colgems.

The team was brought to
Screen Gems-Columbia Music
by Emil La Viola, who recently
took over as vice-president in
charge of the division. Since
Randell and Linzer began their
collaboration three and a half
years ago, the two 25-year-olds
have made the No. 1 spot on the
best-selling charts twice, writ-
ten two other Top 10 songs,
and racked up 25 chart-making
50N gS.

In addition to their writing
and producing work, the team
1s signed with Records as vocal-
ISts.

Gore Seenon
Copyright

NASHVILLE — A Nashville
music industry contingent,
headed by Mrs. Frances Pres-
ton, vice-president of BMI, flew
lo Washington last Monday (22)
for conferences with Sen. Albert
Core.

The group discussed the con-
troversial copyright bill with the
senior Tennessee senator, a
friend of Sen. John McClellan
Arkansas, who is a driving force
in the copyright revision legisla-
tion.

Those making the flight from
Nashville included Mrs, Pres-
ton, Jack Stapp, president of
Tree Publishing; Bobby Russell
and John D. Loudermilk, song-
writers, and Wesley Rose, pres-
ident of Acuff-Rose Publishing.

Award to Wm. B.

NEW YORK — William B.
Williams, WNEW personality,
will be presented the Ed Wynn
Humanitarian Award at a tes-
timonial dinner here June 27 at
the Waldorf Astoria. David
Kapp, president of Kapp Rec-
ords, will chair the dinner. The
award 5 offered annually by
the American Parkinson Disease
Association. The late Wynn was
co-founder and national chair-
man.
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acquired for release on the Dee
label are Sam and Bill's
“I Feel Like Cryin'," Donnie
Burke's "Satisfaction Guaran-
teed," Jackie Verdell’'s “Are You
Ready for This" and Gladys
Tyler's “That Man of Mine."”

Salidor is now pushing for a
larger r&b promotion staff. Last
week he set Warren Lanier as
West Coast rhythm and blues
promotion manager for the three
labels. Lanier will report to Joe
Medlin, the company's naticonal
rhythm & blues promotion man-
ager. He'll cover Los Angeles,
San Francisco, Seattle, San
Diego, Texas, Phoenix and Salt

Lake City areas in particular,
and will make trips into other
territories as the need arises.
Also working under Medlin’s di-
rection is Jack Gibson, Midwest
and rhythm & blues promotion
manager.

One of the prime factors in
Brunswick’s stepped up activ-
ity has been- Carl Davis, who
was brought in as an a&r pro-
ducer by the label's executive
vice-president Nat Tarnapol
about eight months ago. Scor-
ing with Davis-produced prod-
uct are Jackie Wilson, the Ar-
tistics, the Young Holt Trio and
Gene Chandler.

0 OO0 0O 0 0 T T RGBT

THIRD CATY FRANCHISE
ACQUIRED BY BILLBOARD

NEW YORK—Billboard continues to expand as a total com-

munications company with the acquisition of its third CATV fran-
chise. Warren Syer, general manager of the CATV division of
Billboard, announced last week that a new franchise in Lee, Mass.,:
had been acquired. This means that Billboard will be soon offering
12 TV channels and a vast variety of FM stereo frequencies to more
than 5,000 homes, including those in Great Barrington, Mass.,, and
Stockbridge, Mass.

The Great Barrington system went on the air last week, the
Stockbridge system is slated for completion in August, with the Lee
system going into operation in October. In Great Barrington, homes
are being provided with complete local coverage. The 12 channels are
being offered over the CATV systems. These include two educational
channels which Billboard is supplying free to schools.
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RCA’s Campaign on Arnold
Topping Sales Objectives

NEW YORK — RCA Vic-
tor's April-May merchandising
campaign for Eddy Arnold's en-
tire album catalog has gone
over the company’s sales ob-
jectives. According to Jack Bur-
gess Jr., division vice-presi-
dent for commercial sales, the
campaign has developed into
one of the most successful the
company has ever conducted
on an indivudual artist even
though the final figures are not
yet in.

As part of the campaign Vic-
tor repackaged all of Arnold’s
26 best selling albums with a
special logo, “Country Music
Hall of Fame Series” (which
is a likeness of the actual award

presented to Arnold in Nash- -
ville last October). In addition,
“The Best of Eddy Arnold” was
released to coincide with the
April-May promotion. That al-
bum is currently on the best
selling charts.

The program was backed up
by a full-scale advertising and
promotion campaign. During
the months of April and May -
States making in-store appear-
ances, and doing guest shots on
local radio and TV programs.

Arnold, who has been a best
selling artist for Victor for over
20 vears, is also one of the best
selling artists on Stereo-8 car-
tridges.

AGAC Has Wiriters' Interest at

Heart; Asks 6% for Late Fees

NEW YORK — The Ameri-
can Guild of Authors & Com-
pusers (AGAC) is asking that 6
per cent interest be paid to
writers whose royalty payments
are delayed. Although AGAC's
collections hit a record-breaking
$2,600,000 in 1966, the Guild
disclosed last week that in two
cases, music publishers have
delayed payments because ac-
counting procedures were tem-
porarily unavailable.

“Writers expect royalties to
be regularly paid,” said AGAC
President Burton Lane in a let-
ter to music publishers. “Their
welfare and living arrangements
depend on prompt receipt of
their royalties. And delay in
payment is an injury to them."”

He added, "“Writers should
not be subjected to delay in ac-
counting and payments of roy-
alties because of the fact that
accounting facilities or person-
nel may not be available, or
that there be some delay in

their functioning. Under those
circumstances, publishers should
make their arrangements so
that royalties can be paid on
time."”

Project 3. Names

6 New Licensees

NEW YORK — Project 3
this week named five new licen-
sees and one sublicensee, boost-
ing its foreign representation to

New licensees are Hataklit,
Israel, Compagnia Generale del
Disco, Italy; El Palacio de la
Musica, Venezuela, and Discos
Central Americos, Central
America. Morks Musikforlag,
Denmark, Radio Triunfo in
Portugal will operate as a sub-
licensee for Hispavox in Spain.

Other licensees are in South
Africa, Peru, Australia, Philli-
Fim:s, Japan, Canada and Mex-
ico.
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feel the power of
The Glories.

wee .

An overwhelming
performance by The Glories creates
a single that everyone within hearing
chooses as the next top ten smash.
Listen and you’ll get that hit feeling, too.

I STAND
ACCUSED

(Of Lﬂﬂ You)

1-I!
Produced by Bob Yorey This Onre

QWB2-ULJ-3R2T
A great dae to remember.
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Market Quotations

(As of Moon Thursday, May 25, 19467)

65-46 Week's Vol. Week's Week's Week's Het
NAME High Low im 100's Migh Low Close Change
Admiral 38 23v; 1025 255 234 2334 —134
American Broadeasting Pava 7234 220 B5'e 81 B1% -3
Ampex 35 2234 1354 34 32 34 + Y
Audio Devices 0% 2156 144 26Va  24%  24% -1%
Autemaotic Radio 6% 3% 154 6% 5% 5% + 4
Aulomatic Retailer Assoc, .71V 5134 149 72 &¥la 70 Unchg.
Cameo Parkwoy %% 2% 87 % MM 3 -
Contesn Corp. 8% 2NV 481 23% 2% 2% + 1%
CBS 76% 5914 47 75% 72% 72 154
Calumbia Pie. 52% 331V 234 4914  45% 463 =114
Consolidated Elec. 53V 34% 586 5434 5 52%, + 3
Disney, Walt 103% 75 282 1033 97 Vs - Va
EMI 5 vy 275 43 4 414 -
General Electric 25 g2'a 1194 BTy B&Va B7'A =2
Handleman 29V 17 42 28% 274 18%: —~ Ve
MCA 51% 343 72 47V  46Va 47 - 15
Meatromedia 567 403 145 517 502 351 - 3
MGM 5114 321, 353 47 44% 454 -1
M P3va 75 482 BP3s B85% B8 - Va
Motoerola 13224 90 236  114%: 109V 111V -85%4
RCA 55 4255 2112 5234 50 5 -2V
Seeburg 203 15 &30 187 14 18% +12%
Tel-A-Sign 3te 1% 51 234 2% 2% Unchg.
20th Century 5 3213 729 505 48'2 48% -1%
U-A 40V 2875 54 9, 37 7w =134
Wi 25% 163 434 244 23% 24 + 35
Wurlitzer 34 8% 95 24 2% 22%  -2%
Zenith 66% 4734 1008 &2 58% &0 —4
Week's Week's Week's
OVER THE COUNTER* o B TN -
(As of Noon Thursday, May 25, 1947)
Dextra Corp. 154 133 14
GAC TVa 6va 7
Jubilee Ind. 475 4 415
Lear Jei 2% 20% 2034
Merco Ent, ?h4 9 ?la
Mills Music 25 233 243
Pickwick Int. 14 124 13%
Telepro Ind. &34 5% 5%
Tenna Corp. 10%a o5 10%
Orrtronics B8l4 634 7Y
ITCC 18 14 16

*Over-the-counter prices shown are "“bid"” (os opposed to "asked”). Meither the
bid nor the asked prices of unlisted securities represent actual transactions.
Rather, they are o guide %o the range within which these securities could have
been sold or bought at the time of compilation.

The cbove gquotations compiled for Billboard by Merrill Lynch, Pierce, Fenner &
Smith, Inc., member of the Mew York Stock Exchange and all principal stock

sachanges.

Mob Wants'Out’' & $$
In Action Vs, Capitol

CHICAGO — A complaint
filed in Cook County Circuit
Circuit Court on behalf of a
recording group called the Mob
alleges that under their contract

with Capitol Records. . .

purported consideration
their services, as

. “the

for

COMpOSETS,

was illusory in that it provided
for future, contingent payment

of royalties only"” . . .
Capitol . . .
ligation
plaintiffs’
posers.”

to do
Services as

and that
“was under no ob-
anything for
cCom-

The suit seeks a declaratory

judgment and termination

of

the contract, signed by the act

in November 1966.

Two members of the eight-

man act,

(ary Beisbier and

James Holvay, are composers of

a song, “Don’t"You Care,” which
was No. 12 on the Hot 100
last week, its 12th week on the
chart. The hit was recorded by
the Buckinghams on the Co-
lumbia label. Publisher is Capi-
tol's Beechwood Publishing Co,
(BMI).

According to the suit, the
publishing clause of the group's
contract with Capitol reads: “I
great Capitol the right to each
and every composition and 1
agree that at Capitol’s request
I will execute an assignment
of each composiion [ record

hereunder to a publisher de-
signated by Capitol. . . ."

The Mob alleges that Capi-
tol is “claiming rights and title”
to “Don’t You Care” and another
Beisbiar - Holvay tune, "“Why
Don’t You Love Me?"

The Mob suit asks that the
court declare that Capitol has
rights only to songs composed
and recorded during the con-
tract term and asks that the
contract’s publishing clause be
declared “. . . invalid and held
for nought for want of consider-
ation."”

This is reportedly the first
time the publishing clause in
an artist's recording contract has
been challenged in court on
“consideration.”

Under terms of the Mob's
publishing contract with Capi-
tol, according to the complaint,
*. . . Publisher agrees to pay
writer 50 per cent of all net
income . . . derived from the
exploitation of the composition.
‘Net income' means publisher's
gross income from exploitation
of the Composition less . . . 15
per cent of such gross income
as an allowance for overhead.
The complaint also alleges
that the contract should be
terminated on five other counts
and seeks “. . . relief and dam-
ages which may be proper in
the premises.”
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RCA IN ACCORD
WITH STATIONS
ON STANDARDS

NEW YORK — Due to an
error in transmission, the RCA
statement in regard to the Mec-
Lendon radio chain's lyric sheet
requirements was inadvertently
misprinted in Billboard last
week. The correct statement
reads:

“We are in full accord with
the avowed objective of radio
stations to maintain high stand-
ards in program content. At
RCA Victor Records, we main-
tain standards which we be-
lieve are fully compatible with
the broadcasters' requirements.
Because of this, we feel that a
shotgun approach which re-
quires copies of lyrics on all
records is particularly onerous.
We would hope that a less
cumbersome and less costly
procedure can be worked out.”
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Musicor Inks
Foxx & Whylie

NEW YORK—Musicor Rec-
ords has signed Charlie Foxx,
half of the duo of Inez and
Charlie Foxx, and Richard Wy-
lie to producing and writing
deal. Foxx will be co-published
by Musicor's publishing wing
and produce other artists as well
as his sister’s and his own disks
for Dynamo; Wylie will be co-
published by Catalog Music
owned by Musicor president
Art Talmadge and his own A
La King Music. He recently
finished producing a session
with the Platters.

Ampex Recorder
For Studio Bows

LOS ANGELES — Ampex
has unveiled a solid-state mas-
ter recorder for recording stu-
dios, the AG-300. The control
panel features a rebalancing
control, multi-channel capa-
bility, a re-record feature to re-
mix sound and a special effects
mput to handle echo, bass or
reverberation, allowing one per-
former to sing with himself and
create multiple voice effects.

The unit has a fast stop
switch will halts the tape flow
up to two inches after the stop
button is pushed at 7V4 ips.

T T A B BTG FOA TORIBARIE

JINGLE KAPP
LATEST DISK

NEW YORK — A radio jin-
gle for an Atlanta jewelry store
is Kapp Records' latest release.
The song, “My One and Only
Diamond Ring," started as an
advertisement for the store over
Atlanta’s WQXI and later was
programmed, for pop play. Hy
Grill, Kapp's a&r director, heard
of the record and bought the
master, The artists are two sis-
ters, Sue and Patty Nunn,
known as the Gentle Touch.

OO OO TSGR ORGP

Singleton Purchase

NEW YORK—Shelby Single-
ton Productions last week pur-
chased the master of “Train” on
Minaret Records by Big John
Hamilton and will distribute the
r&b record through the 8SSS
International Records label. The
tune, produced by Finley Dun-
can in Valparaiso, Fla., was No.
1 last week on WAME, Miami.

www americanradiohistorv com

OFFICIALLY ANNOUNCING the launching of the MGM Records logo
in England were, from left, Wally Rand, EMI factory manager; Frank
Chalmers, EMI international operation; Eric Steinmetz, director of
foreign sales for MGM; John Nathan, MGM European representative;

and Vic Ridgewell, United Kingdom distribution manager.

press for MGM.

EMI will

Letters To The Editor

Following ‘Code’

Editor:

In reference to records that are
suggestive with Iyrics that are
judged unfit for air play. We are
following this "code of record
standards,” set down by the Mc-
Lendon Stations. In reviewing our
records at this station, we came
across a new record by The Grass
Roots, titled “Let's Live for To-
day.” This record has a lyric line
in it that says: “Baby I Need To
Feel You Inside of Me." _

Needless to say this record will
not be heard on our station. We
feel we not only have an obliga-
tion to the FCC, but we also have
an obligation to our audience, es-
pecially those in our formative
vears, to keep such material off

the air. \
Jerry Bright
WINN
Louisville, Ky.

Editor:

We are happy to see Gordon
McLendon get on the quality
band wagon after all these years.
It is amazing to us that any op-
erator could have been playing
the records of which Mr. Mec-
Lendon speaks all these vyears
and not realize until now that he
has been pandering to the youth
of his communities. McLendon
has built an empire with Top
Forty music; and to our knowl-
edge, in the past he has never
been quite as selective or critical;
but then again, this was during
his growth era and he possibly
wasn't so angelic at that time.
We note, however, that Mr. Mc-
Lendon no longer has any com-
petition in his Dallas market and
wonder if this purity does not
come from this.

For years many of us have
been extremely careful about the
type of records played on our

-music stations. All records
are auditioned carefully before
they are ever exposed to the

public, and we see¢ no reason why
an industry such as the record
industry should be chaslised by
the Top Forty operators who
know good and well that they
have been playing suggestive rec-
ords for years because it is the
suggestive records that have
caused high interest in their op-
erations by juveniles. If they were
never played in the first place,
the record industry would never
have continued to create them;
but competition is peculiar and
forces lots of operators to do
things they might not do sans com-
petition. It would seem to us that
any operator who received a rec-
ord motivating marijuana, LSD,
and sexual activity would auto-
matically ban it from his station
without screaming at his record
companies.

We would like to go back over
McLendon's play lists for the last
ten years in the Top Forty Op-
eration, and we are sure we would
find many records with sugges-
tive lyrics, but we wouldn't build
an empire as McLlendon has
without having border-line re-
corded smut. The unfortunate part
15 that many fine national com-
panies have purchased advertising
on these operations in the past
because of extremely high ratings,
with apparently no thought to the
content of the broadcasting that
achieved these ratings; so they also
have condoned the playing of
suggestive music on Top Forty
stations throughout the country.

So possibly, based on the theory
that everything happens for the
best, that McLendon's revelation
of his key to successful ratings
will cause national advertisers who
have pride in their products to
give second thought to the pur-
chase of advertising on stations
that obviously arzhjimndering to
the emotions of children.

H. J. (Hal) Davis
Yice-President
General Manager
KHOW, Denver

ED BURTON, left, executive vice-president of Bobby Darin's T.M.
Music, and Irwin Schuster, right, firm's professional manager, witness
signing by folk singer-composer Buffy Sainte-Marie for T.M. to repre-
sent her Gypsy Boy Music on a world-wide agreement.
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Col. to Hike Mono Price; Same for
RCA: Trigger All-Stereo Market

e Continued from page 1

stereo records. Philips, another major overseas
manufacturer, on the other hand, has been push-
ing for a compatible disk.

Clive J. Davis, vice-president and general man-
ager of CBS Records, warned that a compatible
record would necessarily involve a compromise
between true stereo and mono and that it would
be most unfortunate to see the industry take a
direction which would necessitate the surrender
of its achievements in sound quality. He pointed
out that developments in the stereo disk have
been so considerable that it is clear today that a
full separation stereo record is now unchallenged
in quality and represents the future of the record
industry.

Anticipating consumer inquiries concerning the
ultimate elimination of monaural recordings,
Davis said, “Technical developments in recent
years have enormously improved the quality of
today's phonograph. Since the monaural vs. stereo
price factor no longer need influence the con-
sumer's decision, he will find it both useful and
reassuring to know that a stereophonic record
will now give satisfactery reproduction on most
monaural phonographs. Although the spatial per-
spective of stereo will not be heard, the stereo in-
formation will not be erased when played on a
monaural phonograph but will be revealed in
subsequent reproduction on a stereo instrument.
In this manner, the present owner of a monaural
phonograph c¢an build a eollection of stereo-
phonic recerdings anticipating his future purchase
of a stereophonic phonograph.”

Profit Squeeze

Both CBS and RCA claimed that the tight profit
squeeze was instrumental in their decision to
raise the monaural record price. Norman Racu-
sin, division vice-president and general manager,
RCA Victor Record Division, pointed out, how-
‘ever, that even with this increase most consumers
will still be .able to buy menaural records at
lower prices than they paid more than 15 years
ago.

RCA Victor believes that it is entirely possible
that this price change may accelerate the con-
sumer shift to stereo records where no price
change has been made.

Davis specifically pointed out that the public is
clearly increasing its purchase of stereophonic
phonographs. He said that stereo phonographs
presently represent 61 per cent of all phono-
graphs sold. He added, “Nevertheless, while the
percentage of stereophonic records being pur-
chased is also rising steadily, a substantial number
of monaural records are still being bought today,
and as long as there is sufficient consumer inter-
est, Columbia, in its dedication to the public, will
continue to release monaural recordings.”

Stan Gortikov, president of Capitol Records
Distributing Corp., called the move “progressive,”
adding it was “quite tailored to the industry’s
need.” Gortikov said he felt it could launch the
industry toward a sterec-only inventory. He
cited heavy inventory investment with mono and
stereo records plus the new addition of several
tape cartridge systems which have added to the
problems of stock inventory.

Gortikov said his company was evaluating the
move, and if any changes would be forthcoming,

Stereovs. Mono Phono

Production 1960-'66

Stereo Units Mono
Year (in millions) To (in millions) %o
1966 3.9 63 2.4 ¥
1965 1.6 62 2.1 38
1964 3.6 70 1.6 30
1963 3.6 71 1.5 29
1962 3.5 72 1.3 28
1961 2.9 73 1.1 27
1960 3.4 74 1.2 26

they would be announced in June, but not
necessarily implemented at that time. He called
the current climate in the industry one of in-
creased prices and in that light, the Columbia
price change was a good move.

Merc: Favorable

“QOur initial reaction to the Columbia move is
favorable,” said Mercury Record Corp. executive
Vice-President Irwin Steinberg. “We feel the in-
dustry needs a more comfortable margin.”

Steinberg said he had no comment at this time
on what Mercury intends to do in the wake of the
Columbia move,

Dot Statement

Randy Wood, Dot Records presidemt, was en-
thusiastic about the elimination of the two prices.
He said, “I can't remember a better move in the
record industry. As we all have known, mono
albums have long been profitless with decreasing
volume and higher discounts. This move could
be the beginning of a better and more profitable
era in the industry. The public wil never even
notice the price increase, The public will accept
it without the slightest protest. There's never been
any reason for prices to be as low as they have
been. I commend Columbia for its leadership.”

Liberty Likes Mea

Al Bennett, president of Liberty Records, said,
“I like the idea of one price. Generally there
must be a price increase in the industry. It's very
good from the market penetration standpoint,

Bennett added that he hadn't expected any-
thing as drastic as the increase in price to come
this time of year. “It had to happen,” he said,
“but I didn’t anticipate it coming this fast, espe-
cially since we're in the first third of the year,
We're all working under the same pressure: raw
manufacturing costs are increasing more and
more. I don't think the increased price will affect
the public. If they're [nnl.'.ing for bargains, there
are plenty of those around.’

WB Talks Held

Warner Bros. officials, when told of the CBS
price plan, began holding intra-<company discus-
sions, but there was no official statement pre-
sented. A spokesman said the company could
conceivably make a decision on its own price
structure in the immediate future, Other compa-
nies still reviewing the situation are Decca, ABC,
MGM, United Artists and London.

Right Step: Elekira
Jac Holzman, president of Elektra Records,
called Columbia’s move a “definite step in the
right direction™ toward the elimination of mon-
aural records.

Two months ago, Holzman launched a drive
for the elimination of the monaural record as a
means to boost the list price to stereo levels and
to cut down on production and inventory costs.

Holzman added that the Columbia action was
“in keeping with sensible pricing, especially in
view of the markedly increase costs in all phases
of recording, production and promotion.”

He pointed out that Elektra has been inde-
pendently reviewing its own pricing policies for
several months, Holzman said Elektra is unhappy
about a situation where the stereo buyer, who
purchases most of the product, is being penalized
by paying $1 more for a record than the mon-
aural buyer.

An Atlantic Records executive said: “We wel-
come the move,” Morris Levy, president of Rou-
lette, said: “I don’t see how it could wipe out
the mono business . . . because what's list price,
anyway? But this is certainly an interesting de-
velopment.” Larry Uttal, president of Amy-Mala-
Bell, said: "We're not planning anything at the
moment, but I hope this becomes an industry-wide
movement.”

Stereo Vs. Mono LP
UnitSales 1960-1966

(Non-Rack Omnly)
(As Compiled by Billboard’s Record Market
Research Division)

YEAR STEREO e MONO %

1966 32,405,800 38.6
1965 25,478,700 333
1964 20,931,600 30.1
1963 18,954,300 28.8
1962 17,938,600 25.7
1961 17,382,400 25.6
1960 12,173,000 23.5

51,548,200 61.4
51,102,000 66.7
48,500,900 69.9
46,806,100 71.2
51,861,400 74.3
50,517,600 74.4
39,627,000 76.5
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DEALERS & RACKS:

Will Hurt at First—
Boon in Long Run

By HANK FOX

NEW YORK — *It will hurt
us initially, but in the long run
I think the market will be
stronger than ever.” This—the
co rment of one rack jobber—
sums up the feeling of dealers
across the nation.

Although the effective dates
for the RCA and Columbia
price changes were timed close
to the date of announcement,
many dealers will seek to buy
up as much mono product as
possible before the set date.
Other manufacturers have not
yet announced changes in their
price structure, which thus gives
dealers more time to accumulate
inventory at the lower price,

While most companies have
withheld comment on the Co-
lumbia and RCA decisions, most
dealers and rack jobbers believe
that an industry-wide change-
over is imminent. Said one New
York dealer, “Within the next
30 days, every manufacturer
wil conform to the Colombia

E.H

June | and 5 are the dates
set by RCA and Columbia, re-
spectively, for the mono price
boost, but when the consumer
will be affected is not yet
known. The time depends on
present inventory conditions,
market conditions and the deci-
sion of dealers and rack jobbers
in each market.

Some retailers say they wil
raise mono prices at the time
set by the record companies.
Others, however, will continue
their current mono price as long
as they can. The result will be
a turmoil and keen, stepped-up
competition within each fﬂcalitr.
It is expected that there will
be a run on distributors for
mono product during the next
few days.

The increase will mean a
maximum of 36 cents extra to
the dealer who buys his $4.79
product at $3.01, but even more

important is the possible demise
of the mono record. Dealers,
most of whom are limited in
mono, stereo, open reel tape and
floor and stock space, are forced
to stock the same product in
cartridges.

The decision to equalize
mono-stereo  prices will affect
mainly pop albums. Dealers re-
port that stereo owisells mono
in classical music by as much
as eight to one. But in the pop
market, where teen-agers are re-
sponsible for a major percentage
of sales, monaural records either
tie or slightly lead the figures.

Most companies are reported-
ly not mapping any price
changes at the distributor .
but according to informed
sources, one of the intermediates
is studying the possibility. A
decision is expected next month.

Eden Gets Rights
To 7 ltalian Songs

NEW YORK — ‘Eden Mu-
sic has acquired American pub-
lishing rights to seven Halian

e

numbers are “La Bal-
lata dello Kankee" and "Sere-
nata Maledetta,” from the film
“Yankee," and “Monica,” “Con-
certo per un Addio,” “L' In-
noomina Ta™ “Adutami a Di-
menticarti” and “The Nimbeo
Kid."

Rob Houston Shop

HOUSTON—Burglars struck
at the Groove Record Shop
making off with an estimated
$5,000 in property. M. M. Katz,
owner of the , said the
burglars took eight portable
televisions, several phonographs,
eight tape recorders and 65
automobile stereo CARtridges.
Police said the thieves entered
the shop by breaking open the
front door.

Phonograph Could Spin Right
Into All-Stereo: Decca Exec

NEW YORK—If Columbia’s
move to set the same price for
monaural and stereo albums
leads to an all-stereo industry,
the physical problems with re-
gard to phonographs will be
minor ones.

That's the opinion of a
highly placed executive with
the phonograph division of
Decca.

Can’t Use Troy as
Name, Hickory Told

NASHVILLE—Hickory Rec-
ords will not have a new label
named Troy after all. There will
be a new label, but it must have
another name.

Hickory had picked the name
of the label, received a wverbal
clearance from the American
Federation of Musicians, and
drew up designs for a Troy
logo, but a New Yorker had
a written claim in for the name
before Hickory's arrived in the
mail, and this superseded the
verbal clearance.

Officials of the firm now are
trying to find a name which
meets the approval of all and
still can get the necessary clear-
ance, The label plans to move
into the Top-40 field, and has
several artists ready to sign.

The executive, who asked not
to be identified, pointed out
that Decca phonographs, at
all price levels, have been
equipped with cartridges capa-
ble of playing monaural or
stereo since the advent of stereo.

Installed Easily

He also pointed out that in-
expensive crystal cartridges,
many of Japanese manufacture,
may be installed easily on most
phonographs. These compatible
cartridges list from $2 to $4.

On older phonographs, the
executive added, the weight of
the tone arm will chew up a
stereo phonograph before its
time, but that the listener can
still get many hours of play
before the record has to be
scra ’

Eﬂgidﬂn the older sets, the
executive continued, cartridge
replacement takes about three
minutes and most consumers
with a little patience can make
the conversion without too
much trouble. A service call for
such a conversion, he said,
would probably be about $6.

If the album industry were
to go all-stereo tomorrow, the
executive said, the great major-
ity of monaural sets on the mar-
ket could accommodate stereo
records—with monaural sounds
of course—without too much
trouble.
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AL BERMAN, left, president of B'nai Brith's Music and Performing Arts
Lodge, goes over plans for the June 11 .dinner-dance with William B.

Williams, center. WNEW personality, and Floyd Glinert, vice-president .

of the Lodge and dinner. chairman:

Executive Turntable

o Corntinued from page 3

of labels now. Saxon was formerly production manager of Tera
Shirma Studios.
* * %
Leonard Korobkin is resigring as legal counsel for United
Artists Records ‘and United Artists. music publishing ‘companies

effective Thursday (1). He was with UA for two years. Korobkin -

is joining the law firm of Marshall. &.Vigoda as an associate. He
will headquarter in New York.

T ok %

Disk jockey Bob Rubanks,. Steve Rolf and Michael Brown -
have formed Concert Associates to promote pop music concerts «

in  Southern California. . Brown o
Cinder nightclubs-and “Wolf -has worked on several previous.
Rukanks. promotions.
Zuckerthas
a West Coast operator for the past 12 years. He leaves June 1
on a 10-city business tour:

* * %

Alden W. Clark is the .new advertising manager .of . Mills
Music, Inc. Clark has held positions in marketing, advertising,
sales promotion and. public relations for 20 years.. He also has
been a conductor, accompanist and organist:and is now choir-.
master of the Marble Collegiate Church of New York. His musi-
cal training was with Leonard Bernstein, John Finley Williamson

and Frank Van Dusen. Clark is a member of the Players, the'

Adbvertising. Club of New York and the Public Relations Society
of America.

* Kk k&

Happy Wilson; general professional manager of .the Nash-
ville office:of Central Songs, has been promoted to vice-president.
He has been with the company for five yeass. . . . Irv Siegel has
joined the professional staff of Chappell & Co. ‘He comes to his:
new post from various publishing capacities with Irving Berlin,
Robbins Music“and Remick Music. In his new job, Siegel will
work with" Chappell's Stan Stanley and ‘Leo Diston.

* k. &

Kristin White has been named director of publicity of The.

Richmond Organization (TRO). She comes to her new job with
several years'.experience as a publicist in the music industry .and

has been- with the Leo Miller public relations firm, Westport, -

Conn. Mrs. White has also done free-lance work. Her new duties.
for TRO will involve ];:ubhmty for the trade and consumer press
as well as special publicity assignments.

-

I L L -'-

STUFFING BUSIMNESS: Seven of Imperial Record's fastest moving fe--

male employees are shown.during the rush campaign-to mail out 5,000
copies of Johnny Rivers' new single, “Tracks of My Tears,” along.with
a special promo kit. The [abel's national promotion director Johnny

Musso on the left and. Rick Frio, right, rear, join the stuffing action. .

10

perates - several Cinammon’

...". Los Angeles disk promoter Ifwin
opened a national promotion company. He has been .

o Continued from page |

be sold to a TV network as a special, If the film is
“artistic enough,” Adler said, “it could be de-

veloped as full-length picture.”

Although several resord companies have que-
ried the festival about taping performances, the
organization has shied away from granting re-
cording privileges because of the problems of

artist clearance and union fees.
To Be Polled

Adler said all participants will be polled after
the event to ascertain where the money should
be spent. Adler said it was not incogceivable that
music grants or scholarships could be established
in 'the name of the pop festival.. The San Fran-

1A A AT AT GRS

13 TRACKS ON-
BEATLES' LP

LOS. ANGELES — The
Beatles' new LP, “Spgt. Pepper's
Lonely Hearts Club Band,” will
feature 13 tracks, 12 original
tunes and a reprise "of ‘the title
tune on Side 2. The  LP.
which has already exceeded |
million advance orders, accord-
ing to the label, goes into world-
wide release Thursday (1).' The
double-fold LP jacket contains
the lyrics to all the tunes.

AT GOSN RO RN

10'HQ Tunes in -

Monkees: Rerun:
NEW YORK — Ten songs

" from “Headquarters,” the Mon-

kees' latest "album on Colgems,
will be inserted into summer
rerun episodes of their TV show,
replacing earlier hits originally
featured. The -numbers. are per-
formed as accompaniment to
pantomimed “romp” and “chase"
sequences.

The quartet ‘also will include
selections from the albom' on
programs of the 35 live and
stadium concerts~ slated this
summer in London and the
United States.

Mainstream Promo
Aids- Single Line

NEW YORK — Mainstream
Records is beginning to develop
its single ‘line by promoting a
dozen recently signed - rock
groups.

Bob Shad; the label's presi-
dent, said he has been promot-
ing the groups on the West
Coast, Chicago, Detroit, New
Orleans, Kansas City and New
York. Shad added. that the la-
bel, which also represents Brent
and Tims Records, does not
plan to trim .its LP output.
Mainstream carried about 20
soundtrack albums during thsz
past vear, which included the
track from the film "A Patch
of Blue.”

New Mainstream groups in-
clude Big Brother and the Hold-
ing Company, Fever Tree, the
New Dawn, Underground, Six
Pentz, the Movers, Grammy
Fones and the Vanity Fair,

EMI. Swiss Firm

o . Continued from page [

established by EMI

pattern

- operations elsewhere in which

‘the company is seen taking con-
trol ‘of *all phases of operations
involving its product from man-
ufacture and distribution, even

‘on the British market, through -
. to. retailing. Geoffrey Bridgett,

EMI's joint deputy managing
director overseas division, is due
to return to London next week
to appoint an executive to head
the new Swiss operation.

wwWw americanradiohistorv com

- . Talent’s Historical ‘Foundation Fest’

cisco Diggers, a self-help hippie organization
from San Francisco has been promised some help.

“We are running this festival as a non-profit
foundation set up by artists in the name of pop

music,” Adler said.

“People don't think of pop music as an art
form. They think of it as single records. It needs
an artistic image. It's more than just a business."”

Other acts scheduled to appear are the Who,:

Jimmy Hendrix, Mike Bloomfield, Thing, Big
Brother and. the Holding Company, the Blues
Project, Booker T and the MG's; the Buffalo

Springfield, Paul Butterfield Blues Band, Canned
Heat, Country Joe and the Fish, Grateful Dead,
the Impressions, Hugh Masakela, Steve Miller
Band, Layro Nyro and Quick. Silver and the
Messenger Service,

Koppelman & Rubin

e Continued from page 1

regularly televised series,; fea-
turing Elmo & Almo, and bring-
ing in their friends. First of
these friends is Baby Julian, an
r&b act.

The idea came when Koppel-

man and Rubin, in Los-Angeles .

to record the instrumental ver-
sion of “"When the Good Sun
Shines,” felt the
was weak and decided .to over-
dub vocals. Two adult perform-

ers, who sound like pre-teens.

volunteered as a gag, and Kop-
elman .and Rubin felt they
ad a sound.

The artist who does the
comic .strip was living in singer-
composer Tim Hardin’s base-
ment. He, too, will bs anony-
mous.

Syndication -

Koppelman and Rubin plan.

to peddle an. Elmo- & Almo
comic strip to a newspaper.syn-
dicate, with the strip to be

CLUB REVIEW

instrumental

- Bow a ‘Cartune’ Act

somewhat in the "Peanuts™ bag.

Singing ' cartoon- characters
are not new, with Rudolph the .
Red-Nosed Reindeer and Alvin
and the Chipmunks the most
successful . characters. - But in-
neither case was.such a com-
plete television " and newspaper
comic strip campaign laid out.

Plans also call for comic
books to be distributed with al--

- bums, the books will be in color,

as will be ‘the televised film.

Koppelman and Rubin's ar-
rangement with Warner-Bros.
calls for 'W-B. owning - the
Daddy “Best Presents label, but
with' K-R -having full charge of
production -and with all ancil-
lary rights (television, comic
strip -and franchising) ‘going to

ther independent production
firm.
On television appearances,-

Koppelman  and ‘Rubin expect
that their cartoon' artists ‘will .
be paid to perform, the same
as “mortal artists.

Vinton Turns Showman
In First-Class Date

NEW: YORK .— Epic Rec-
ords would have done well by
recording. another Bobby Vin-
ton live at the Copacabana
where he opened 'last Thursday
(25). The label already- has a

Vinton album recorded at the

Copa, but his current perform-
ance surely warrants ' another.

Vinton dished out. an hour of
spirited showmanship - which
places ‘him in an . entirely new
light as an entertainer. Leav-
ing most of the material which
established him as a singer for
the. teen-age- market, ¥inton
concentrated - on  sophisticated
arrangements of show tunes and
easy listening . pop.

The medley was the vehicle
on which he interwove the show
ana Vinton was quite success-
ful at it. Jumping from one
medley to another and some-

James. Brockman s
Dead on W. Coast

SANTA MONICA, Calif. —
James Brockman, composer and
lyricist, died here last Monday
(22). He was 80. Among songs
Brockman . was associated - with
were “I'm: Forever Blowing
Bubbles (1918),"” “Down Among
the Sheltering Palms (1915),"
“Feather Your Nest, (1920),"
“Golden Gate (192B),” and “I
Faw Down and Go Boom
(1928)." He was a partner in
Kendis - Brockman Music Co.
with James Kendis, composer of
“If I Had My Way.” Brockman
later was a staff writer for movie
studios.

times- assisted by his two -
“Georgy Girls,” Martha Velez
and. Kathy King, Vinton spun
a fast-moving and . very much
alive show.

Vinton's repertoire included
songs from Al Jolson to Bob
Dylan. Highlights -of the eve-
ning were. his "Let Me Sing”
medley featuring “Swanee” and
“Rock-a-bye Your Baby" .and his
International. medley. Vinton,
an ex-bandleader displayed his
instrumental versatility ' at the .
clarinet, saxophone and trum-
pet with “"The Girl From Ipa-
nema,” “When the Saints . . .”
and “Music to Watch Girls By."
The Vinton - displayed at the
Copa was a depiction of -a first-
class entertainer,. HANK FOX

Zip code
helps
keep
postal
costs

| P
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4 SBUDDING GROUP...
NOWcA BLOOMIN’ HIT

i AMERICAN BREED
'STEP OUT OF YOURMIND’

ACTA 45-804

DISTRIBUTED NATIONALLY BY DOT RECORDS INC.

I““ MANAGEMENT: WINDY CITY ARTISTS, CHICAGO, ILL.
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ACTAaRECORDS, 6565 SUNSET BOULEVARD, HOLLYWOOD, CALIFORNIA 90028
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You'll be seeing a lot more of

RUFUS LUMLEY

(SMILE WHEN YOU SAY THAT!)

BROADCASTERS
RELY ON BILLBOARD...

YOU CAN TOO!

“Like every other radio station we could not operate
without BILLBOARD MAGAZINE. Thanks for the fine

job you fellows are doing."

Vemnaon D. Pamell
Station Music Director
Radio Station KIUN

For up-to-date complete industry coverage read BILLBOARD.
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Kent Bows 5 Vintage Folk Blues
LP’s to Snare College Crowd

LOS ANGELES — Five al-
bums of “Original Folk Blues
Of . . ." have been developed
by Kent Records, a long es-
tablished independent blues la-
bel. The new series ships this
week and consists of the original
masters by Smokey Bogg, El-
more James, Howling Wolf,
Lightnin' Hopkins and John Lee
Hooker.

The series was inspired by
the recent success attained by
Chess Records with a similar
package of vintage blues per-
formances. Several of the tunes
in the Kent series have previous-
Iy been released as singles and
tracks within other company-
owned LP's.

The company feels an au-
dience of collegians and young
blues fans is the nucleus for the
potential audience. The LP's
are being offered distributors of
a guaranteed sale of the first
100 units. The packages carry
a suggested list of $3.98.

According to Saul Bihari,
Kent was the first company to
record John Lee Hooker, who
is now available on several other
logos.

Bows Singles Series

The label recently bowed a
new series of r&b oldies singles
titled Modern Oldies, with 42

Spectra-Sound
Films" Records

LOS ANGELES — Spectra-
Sound, a recording studio spe-
cializing in dubbing motion pic-
ture film, has modified its
equipment to go into disk re-
cording with 10 and [2-track
35mm film. The six-year-old
studio claims it is the first in
the city to offer 35mm film
with such capabilities for pop
dates.

The film can be dubbed
down to conventional 15 ips or
7Y% ips tapes. As part of its pro-
gram to lure disk producers who
previously have shied away
from 35mm film because of its
exorbitantly high cost factor,
the company has set a $50-an-
hour studio rental on its 10-
track equipment and a $60-an-
hour fee for its 12-track ma-
chinery. Additionally, the com-
pany will loan its 35mm stock
to clients, erasing the informa-
tion only after a final dub-down
has been made. If a producer
wants to buy the 35mm film.
the cost would run from $20 to
$25 for a 1,000-foot roll of
film, according to Paul Taylor.
Spectra-Sound’s president,

Taylor said the studio’s two

engineers, Bob Norberg and
Buck Monger, modified the
company’s  existing Westrex

equipment. The 35mm film runs
at 18 ips. The fidelity attained
by such 35mm advocates as
Command, Everest and Mer-
cury can be achieved on pop
singles dates, Taylor pointed
out. Taylor also singled out the
known advantages of 35mm
film over tape, such as greater
signal-to-noise  ratios, greater
recording levels and the all but
elimination of print-through.

Murray on Mend
BOSTON — Jugegy Murray,

president of Sue Records, is re-
cuperating at the New England
Deaconess Hospital here after a
successful operation for a stom-
ach ailment.
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titles in the initial release by
such acts as B. B, Ring, Etta
James, Jimmy Witherspoon,
Jessie Belvin, lke and Tina
Turner and Johnny Guitar Wat-
S0n.

Bihari feels the market is
prime for new and old blues
material because r&b radio sta-
tions are being listened to by
Caucasian audiences and the
programmers are trying to avoid
scheduling “low down blues™
records. On the other hand,
many Caucasian acts are trying
to imitate the sounds of the
early “low down" blues artists
like John Lee Hooker and Light-
nin' Hopkins, which provides
interest in that material, he says.

To accommodate the au-
dience for new, fresh blues in-
lerpretations, the company has
begun an active recording pro-

UNITED ARTISTS Records is pro-
moting its original Broadway cast

album, “lllya Darling,”” wtih a
window display campaign. Above
is the display at New York's
Liberty Record Shop.

Epic Top Prize
To Hub Distrib

NEW YORK—Don Dumont,
of Dumont Record Distributors
in Boston, won the first prize
1967 Cadillac DeVille convert-
ible in Epic Records' four-
month sales incentive program.
The second prize, consisting of
an all-expense paid, week-long
trip for two to Paris, was won
by Al Hirsch of Malverne Dis-
tributors in New York. A week
for two in the Caribbean, the
third place prize, was won by
Joe Stanzione of Campus Rec-
ord Distributors in Miami.

Prizes to other personnel in
the top three organizations in-
clude a color TV set to each
promotion manager and opera-
tions manager, as well as to all
salesmen. Female members of
the office and warehouse staffs
received Ronson portable hair
dryers, and the men, Ronson
electric razors.

Dot's Welk Winner
Of ‘67 Alger Award

NEW YORK — Lawrence
Welk, Dot Records artist, re-
ceived the 1967 Horatio Alger
Award in ceremonies at the
Waldorf-Astoria Hotel here last
Thursday (25).

The award was made by the
Horatio Alger Awards Commil-
tee of the American Shools
and Colleges Association, and
Dr, Norman Vincent Peale pre-
sented plagues to Welk and Dr.
Michael E. Debakey, noted
heart surgeon.

The award is made annually.
Award recipients are selected
by vote in some 500 colleges
and universities across the na-
tion.

gram after being out of the
blues bag for several years.

Just released have been new-
lv cut singles by Johnny Adams
(“Don’t Wait Too Long™), Jackie
Day ("What Kind Of Man Are
You?') and Clay Hammond
(“Take Your Time.™).

Bihari says these new singles
in no way compete with the
oldies series. Distributors, ac-
cording to the executive, have
been reordering on the initial
release and the company is now
considering developing displays
and co-op advertising in mar-
kets where the reorders have
been the strongest.

The oldies series can be fully
expanded if it proves financially
rewarding, Bihari noted. “We
really haven't put out any old
stuff. We might pick that up in
another release.”

NARM Adds
13 Firms

WASHINGTON — The Na-
tional Association of Record
Merchandisers (NARM) added
|3 companies to its membership
roll at a meeting here last week.
Twelve of the new companies
are in the Regular Membership
category, as wholesalers of rec-
ords and/or tape cartridges.
The new member company ir
the Associate Membership cate-
gory is a tape cartridge dupli-
cator.

The new Regular Member
companies are: Associated Dis-
tributors, Phoenix; Ariz.; Car-
michael Enterprises, MNorcross,
Ga.; M.T.S., Inc., Central Val-
ley Record Racks, Sacramento,
Calif.; Consolidated One Stop,
Detroit; Double B Records,
Freeport, L. 1.; Galgano Dis-
tributing, Chicago; General Rec-
ord Service, Seattle; Hel-lo Rec-
ords, Metairie, La,; Marshall-
Mangold Distributing Co., Balti-
more; Merchandise Promotions
of America, Los Angeles; Ohio
Appliance, Cincinnati; Summit
Distributors, Chicago,

The new Associate Member

company Is Stereodyne, Inc..
Troy. Mich.

Spot Controls
Qualiton Plant

LONDON — Spot Produc-
tions, an active London inde-
pendent studio and label, has
gained a controlling interest in
the Qualiton pressing plant in
Pontardawe, South Wales. The
Qualiton factory has a staff of
30 and has been in operation
since 1960. Some changes and
reorganization are being insti-
tuted there by Spot's managing
director, Jack Winsley, through
the new Spot Pressings Co. that
has been formed to run the
plant. The Qualiton label will
continue as before.

The Spot organization, in-
corporating Ryemuse Records,
has now achieved a significant
degree of independence and
capacity. Spot  Productions,
which runs the London record-
ing studio, recently bought a
new cutting lathe, one of the
most modern in commercial use
in Britain, which brings the
total wvalue of Spot's studio
equipment to over $42,000.

when answering ads . . .
Say You Saw It in
Billboard
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CHILDREN SKIP, HORSES TROT
AND CORACLES BOB.

YACHTS ARE SAILED AND
SPEEDBOATS ARE POWERED,
AIRPLANES FLY AND HAWKS SWOOP
ZEBRAS ARE STRIPED AND
CAMELS AREe HumPep.
CLEPHANTS LUMBER AND
BICYCLES BiKe,

RODENTS ARE ROTTEN AND

MARTIN BORMANN is iN HIDING.
TODDLERS TobbLe AND

HENS CAN'T FLY.
- BOSOMS ARE HRAVED AND
CLBOWS ARE BENDED.

TARANTULAS TARANTULATE AND
FLIES Dl N WINTEeR.

BARRIERS ARE CRASHED AND
RECORDS ARE SHIPPED.

SHIPPING iS5 NOT THE BEGINNING;
NOR THE. enD.

BUT SHIPPING 15 SHIPPING |5 |
OHIPPING AND we ARE SHIPPING
BOYCE AND HART

THIS MORNING.OR THIS AFTERNOON.
rmﬁ
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Blue Note Mini-Cut

LP’s

NEW YORK — Blue Note
Records, in an attempt to cap-
ture a wider audience spectrum
through increased radio expo-
sure, will issue special mini-cut
albums to disk jockeys. Each
album will contain the same
selections as the version sold
at the retail level, but the dee-

jay album cuts will be edited
to about three minutes.

In addition, the label, in its
future production, will place
greater emphasis on the tradi-
tional jazz-r&b ties. By this
move, Blue Note, a Liberty Rec-
ords subsidiary, seeks to further
exploit r&b's recent popularity
surge.

Boosts Jarz

“The entire concept,” said
Blue Note's national sales pro-
m{:tmn manager, Bernie Block,
“is to make jazz more palatable
to easy listening stations.” Serv-
icing of the re-edited album
versions of upcoming Three
Sounds, Horace Silver, Jimmy
amith and Stanley Turrentine
releases are slated for fall re-
lease,

Block's major point of con-
tention is that the jazz manu-
facturer has alienated his prod-
uct from the mass audience.
“Most jazz product is geared to
the jazz buff,” he said. "“The
albums are released without any
special promotion or follow-up
being planned. The asumption
being made, and mistakenly at
that, is that jazz has its particu-
lar audience and that audience
will buy the product.”

Product availability is at the
crux of what Block stresses.
“There’s a thin line between
non-esoteric jazz and material
that easy listening stations play.
We're aiming at the huge good
music station’s market.

Cites Airplay

Block cites the airplay by

easy listening stations of artists

Lou Rawls and Ramsey
Lewis as laying the groundwork
for stepped up exposure of jazz
performers, “The link between
good music outlets and jazz,”
Block said, “is r&b.”

But the Blue Note executive
emphasized that the label will
not seek to alter its product for
mass appeal. "We're not going
into the studio to cut r&b rec-
ords,” he insisted. “But much
jazz can be relegated toward
rhythm and blues.”

The company's plans for r&b
interweavement serves a two-
fold goal. Aside from reaching
the easy listening audience,
Blue MNote seeks to bolster its
play on r&b stations. Frequent-
ly, jazz FM radio has an AM
r&b connterpart. “We find that
occasionally an FM outlet will

Jazz Behind

Out for DJ’s

channel certain jazz album to
its AM wing,” Block said. "We
hope to take more advantage of
having our records aired by
both.”

Block, in outlining Blue
Note’s Fall production plans,
said that the label has always
experienced sales in the r&b
market, but during the past
several months, sales have been
particularly strong.

First Step

First step in Blue Note's at-
tempt to capture an r&b flavor
will be through the recording
of live performances. “There's
a different atmosphere in a club
date,” said Block, “one which
cannot be duplicated in a re-
cording studio, The live perform-
ance contains a built-in excite-
ment. “The Three Sounds live
at the Lighthouse will be the
first live album in a series slated
for release. Other artists sched-
uled for in-person recordings are
Horace Silver and Stanley Tur-
rentine,

In the label's choice of ma-
terial, Block said the company
will not turn its back on original
material, but it would include
a significant percentage of fa-
miliar standards or recent hit
tunes in its packages,

Newport Fest:
Reunion, Debut

NEWPORT, R. I. — The
Eastern debut of the Don Ellis
Band, a reunion between Count
Basie and blues vocalist Joe
Williams and the banding to-
gether of Lionel Hampton and
a number of his alumni, will
highlight the Newport Jazz
Festival, June 30-July 3.

Williams will sing with
Basie's band on the opening
night, which is being sponsored
by Schlitz Beer, the first time a
commercial sponsor has tied it-
self to the event.

Ellis will present his multi-
rhythmic Los Angeles-based
band at an afternoon concert
on July 3, sharing the bill with
the 60-member Milford (Mass.)
Youth Band led by Boots Mus-
sulli.

Hampton and his graduates
will perform during the closing
session. These instrumentalists
include Illinois Jacquet, Milt
Buckner, Snooky Young, Joe
MNewman, Jimmy Nottingham,
Jimmy Cleveland, Britt Wood-
man, Garnet Brown, Penny
Powell, George Dorsey and Je-
rome Richardson.

Previously announced addi-
tional bands include Buddy
Rich and Woody Herman.

the Curtain

—Bans and Breakthroughs

LOS ANGELES — Jazz be-
hind the Iron Curtain is blow-
ing hot and cold, according to re-
ports from Europe. The Charles
Lloyd Quartet, first invited
to perform at a festival in Tal-
linn, Estonia, was kept off the
bill, then following three days
of indecision, was allowed to
play.

Lloyd’s avant - garde style
thoroughly rocked the 5,000 in
the Sports Palace who re-
sponded with an eight-minute
ovation. There was no reported
reason for the refusal to allow
Lloyd to play. Jazz has only
been officially accepted in the
Soviet Union for the past two
years.

14

In East Germany, an amateur
jazz festival was cancelled re-
cently without official reason.
American  trumpeter Carmell
Jones, who has been living in
Europe, was also not allowed
to perform in a separate con-
cert. Other artists affected by
the East German reversal of
policy, which has been in ef-
fect one year, were the Albert
Mangelsdorff Quintet [rom
West Berlin and the Swingle
Singers,

It was also reported that re-
cordings by American jazz art-
ists have been banned from East
German radio and taken off the
stalls in retail shops.

Ecofina Unit
An Amplifier

MILAN—In Billboard's re-
port (May 20) on tape car-
tridges at the Milan Fair, the
Radiotap device manufactured
exclusively by Ecofina was in-
correctly described as a car-
tridge-shaped transistor radio.
It is, in fact, a cartridge-shaped
amplifier which, slotted into a
tape player and connected to a
transistor radio will amplify the
radio signal through the player’s
speakers.

The cartridge-shaped transis-
tor radio referred to in the re-
port is the radiocartridge manu-
factured by Atlantida of Ge-
neva which is available in sizes to
fit most tape players. Slotted
into a playback machine, the
radiocartridge signal is amplified
through, the player’s speakers.

Ecofina’s Radiotap, which cur-
rently sells for $7.98 will
eventually retail at between $4
and $4.50.

Atlantida's radiocartridge is
expected to sell at between $12
and $15.

WAAF Move
ToR 'nR?

CHICAGO — WAAF, 1000-
watt daytimer here, is shifting
formats and will probably go
rock 'n’ roll. New general man-
ager Lloyd Webb, who took
over the operation May 35, re-
fused to confirm this, but said
the station was in the interim
period. "We are making some
changes,” he said. Gwen Glenn
has been named operations
manager. Both Miss Glenn and
Webb were formerly with
WVON, the r&b powerhouse in
Chicago.

Teldec's Drive
Puts Jazz in

Global Groove

HAMBURG —Teldec has
launched a big spring sales
drive for jazz, with a slogan
“timeless swing—yesterday and

today.”
The releases are headed by
Duke  Ellington's “Greatest

Hits,” recorded live in concert.
Other LP's on the program are
“The Grand Terrace Band” with
Earl Hines; “Earl Hines and His
Boys"; “The Count Swinging
Blues” with Count Basie; and
Buck Clayton and His Swiss
All-Stars  in “"Swinging the
Blues,"”

Teldec's promotion is using
Earl Hines to symbolize the
timelessness of jazz. Hines' LP
with the Grand Terrace Big
Band is from 1938, and his
second LP was recorded only
recently and features Hines in
solo performances.

Teldec is giving simultaneous
and heavy promotion to LP’s by
European jazz artists to illus-
trate not only the timelessness
but the universality of jazz. Tel-
dec is alse mounting super-
charged promotion for Herb
Alpert and the Tijuana Brass'
recording of “Casino Rovale.”

World Pacific Pitch
On 3 Band Albums

LOS ANGELES — World
Pacific is promoting three band
LP's during a June program:
“Big Swing Face” by Buddy
Rich (on Pacific Jazz), “Live
and Swinging” by Gerald Wil-
son and “Pet Project"” by Bob

Florence, consisting of instru-
mental interpretations of Petula

Clark hits. All the LP's were
produced by Dick Bock. Rich's
LP is his second for the label.
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Billboard SPECIAL SURVEY for Week Ending &/3/67

BEST SELLING

JAZZ LP's

This Last
Week ‘Week

Billboard
Award
26463 (5)

LOU RAWLS SOULIN' . ..

‘Weaks on

TITLE, Artist, Label & Mumber Chart

MERCY, MERCY, MERCY
The Cannenball Adder]eﬁr Elumlal I:a:pjfhl T 2883 (M); 5T

13

.13

Capitol T 2566 (M); ST 2566 (§)

CALIFORNIA DREAMINE . ..

.13

Wes Montgomery, Verve ¥ B&T2 [MJ; V8-8672 [5}

FRANCIS ALBERT SINATRA/ANTONIO CARLOS JOBIM 4
Reprise R 1021 (M); RS 1021 (%)

LOU RAWLS LIVE .

Capital T 2459 (M); ST 2459 (5)

TOD MUCH .

Lov Rawls, Eaﬂllur T EII"IJ I:H-] 5]' E?ia [5]

DYNAMIC DUD

Jimmy Smith & 'lh't:s: J'J'Inn'rgmmrrf, 'ul'en': V B&7E [M:l. o

V&-8478 [5)

SWINGIN' NEW BIG BAND . i
Buddy Rich, Pacific Jazz PJ 10113 [M}. ST 20113 (5)

Sergio Mendes & Brasil ‘6&; A&M LP 122 (M); SP 4122 (5)

JODY GRIND

Horace Silver, Blue Note BLP 4250 (M); BST B425D [5)

FOREST FLOWER

Charles Lloyd, Atlantic 1473 (M); SD 1473 (5)

TEQUILA

Wes Mﬂnrgu;ﬁflr]lr "n":r'.r: v MS:I [M] 'l||'¢| Bﬁ_'r.!l I:H o

GOIN' LATIN

Ramsey Lewis, Cadet LP 780 (M): LPS 720 (5]

MILES SMILES

Miles Dawvis, Columbia CL 2401 (M); C5 9401 (5)

CARRYIN' ON

Lou Rawls, Eﬂpi'rn‘lr 2432 (M) 5T 24632 (5)

SWEET HOMEY BEE . ..

Duke Pearson, Blue Mote BLP 4252 (M); BST B4252 (5]

BOOTS WITH STRINGS

Boots Randeolph, Maonument MLP 8084 [M); SLP 1B0&& (5)

THE DEALER

Chico Hamilton, Impulse A 9130 (M); AS 9130 [5)

SPELLBINDER

Gabor Szabo, Impulse 9123 (M1: § 9123 (8)

STRAIGHT NO CHASER .

Theloniows Monk, Columbia CL 2451 (M); C5 9451 (%)

Jazz Beat

Mancy Wilson and Julian
{(Cannonball) Adderley are plan-
ning a recording reunion in the
fall for Capitol, the songstress
confirms. She cut her first LP
with Cannonball six years ago.

Record producer Frank Brooks
hosts “All That Jazz" on WRGM,
Richmond, Va., every Sunday from
6-8 p.m. Brooks says the program
is the only jazz show on AM
radio in the State. It celebrates
its first anniversary in September.
Brooks is production director at
Richmond Sound Stages and the
producer of the LP "Blues Alley”
starring vibist-clarinetist Tommy
Gwaltney’s quartet. Gwaliney
owns the Washington jazz club,
from which the LP is named.

Vocalist Sue Rainey hired the
Bill Evans Trie as her accom-
panying group when she became
disenchanted with the house band
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