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Band Battles Trigger
Spurt on Instruments

NEW YORK—On two differ-
ent fronts, more than 13,000
rock 'n' roll groups have been
battling for fame, fortune, and

recording contracts, and the
“wars" have been highly reward-
ing to instrument and amplifier
manufacturers and dealers.
One nationwide contest, the
annual Rock Music World
Championships, is just getting
into full swing, these contests
are being held in 16 cities and

about 2,000 groups are takKing
part, The finals will be held at
St. John Terrell's Music Circus
in Lambertville, N. J., Aug. 25-
27.

But a much larger competi-
tion—Battle of the Bands — is
moving quickly toward the fi-
nals. The organization is owned
and operated by the Massachu-
setts Jayveees and Javcees in 30
States have been conducting
city and State competitions the

(Continwed on page 10)

NY ‘Hippening’ for Writers

By MIKE GROSS

NEW YORK—The New York
hippies, like their counterparts
in San Francisco, are stirring
up lots of music publishing and
recording interest. One of the
first steps to corral the Tomp-
kins Square set's version of
love, gentleness, flowers and as-
sorted psychedelia was made

last week by Real Good Pro-
ductions and Koppelman & Ru-
bin, independent record pro
ducers,

Bill and Steve
Real Good Productions, and
Charles Koppelman and Don
Rubin are going into a partner-

(Continted on page 10)
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MGM’s Deals on Tape Fronts

By CLAUDE HALL

NEW YORK — MGM Rec-
ords, in separate deals, signed
an exclusive contract last week
with Ampex for B-track, reel-
to-reel, and cassette (the first
time in cassette); with Interna-
tional Tape Cartridge Corp. ex-
clusively for 4-track; and ex-
tended its contracts with the 2-
track PlayTape system which

includes cartridges and ma-
chines. Though no figure was
mentioned, sources estimated

the cumulative net guarantees

are around $5 million over the
next three years.

MGM/ Verve president Mort
L. Nasatir signed the contracts
with Don Hall, representing
Ampex; Larry Finley, president
of ITCC; and Frank Stanton,
president and developer of Play-
Tape, which MGM distributes
(cartridges and machines),

All contracts include MGM’s
affiliated labels and take effect
next Saturday (1). Part of the
deals with both Ampex and

(Continwed on page 29)

Harum’s ‘Pale’ Capturing Europe
By GRAEME ANDREWS and MIKE HENNESSEY

LONDON — The British
group Procol Harum, formed
only three months ago, has

made a chart-busting impact on
the international pop music
scene.

Within two wetks of release
on British Decca's Deram la-

bel, “A Whiter Shade of Pale™
has leapt to the British No. |
spot with sales topping 380,000
in the first 16 days, according
to the label. And it has been
the same story in France, Bel-
gium, Holland and other Euro-
pean countries.

(Continued on page 50)
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Mono Dealt a Body Blow

By AARON

NEW YORK—The monaural record is going
the route of the 78. and the recent stereo-mono
price equalization moves by the manufacturers
are speeding the process,

A key market spot check of manufacturers,
distributors, rack jobbers and dealers indicates
that whenever the public is offered mono and
stereo versions of the same record at the same
price, the switch is to stereo.

Full impact of the price equalization move
probably won't be felt until late August, when
the dealers begin stocking up on new product,
Many dealers are buying monaural records now
before the price increase goes into effect, But
once the increase does go into effect, the stream
of mono records should dwindle down to a trickle,

At the dealer level, two basic facts combine to

MGM’s Blast-Off in

NEW YORK—MGM Records opens its wholly
owned English subsidiary in London July 1—
MGM Records Ltd.—and label president Mort
L. Nasatir stressed that it will be a British firm.
Veteran record man Rex Oldfield is general man-
ager of the new [irm. Product will be pressed
and distributed by EMI, the label's former licen-
see in England.

“We will be producing, promoting, and selling
our own product in the British Isles,” Nasatir

said. “Not only will we merchandise U, S, pro-

Columbia's ever winning Andy Williams adds another sure-to-

be-a-winner to his list of sensational singles: :'Mure and
Mare” c/w "l Want to Be Free" (4-44202). High on the
charts now is Andy's current LP, "Born Free’ (CL 2680/

C59480), named for the song that became this year's Acad-
emy Award winner . . . an album destined to bring Andy's
number of Gold Records to nine. No wonder his fans keep
clamoring for “More and More''! { Adveortisement ]

STERNFIELD

work against the mono record. The dealer no
longer has to carry a double inventory, and the
consumer, offered stereo and monaural at the
same price, will probably opt for stereo.

While most dealers see a dramatic switch to
stereo, two major New York chains are putting
their money where their mouths are.

Monos Qut

Liberty Music Stores, with outlets throughout
the metropolitan area, is closing out monaural
records at 50 per cent of list price. With the ex-
ception of a few specialized lines, the manager
of the key outlet said that Liberty will sell stereo
records only,

His comment was: "What's the sense of carry-
ing a double inventory? By stocking stereo only,

(Continued on page &)

England July 1

duct in England but we will also be creating new
product there for the British Market.”

In line with this, MGM Records Ltd. has
already made a deal with independent producer
Harold Davison and others will follow. Because
the deal is with EMI, Nasatir said there would
be continuity in the number system . . . “thus
there will be no confusion to the dealer.” Too,
Oldfield was general manager of the pop records
department of EMI. He'd been with EMI 135

(Continued on page 10)

The Yellow Balloon bursts onto charts across our nation with
their second hit, “Good Feelin' Time” (C-513). That only
poes to show that the Balloon is infiating. Today their
album, “The Yellow Balloon' (CLPM/S-1502), breaks 11 tunes
(including their hits “Yellow Balloon™ and "Euudﬁeelin'
Time"), on the scene . . . just fo pop everyone's mind,
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KORVETTE INSTRUMENTS
EXPAND; ROTHFELD EXEC

NEW YORK—David Rothfeld, division merchandise manager
for records, audio, portable phonographs and radios for E. J. Kor-
vette, has been given the additional responsibility of serving as its
division merchandise manager for the giant chain’s musical instru-

mental departments.

Rothfeld told Billboard that plans call for the full-scale expan-
sion in the musical instruments field, including the addition of high-
ticket, well-established lines. Also, Rothfeld said Korvette will move
the location of the musical instruments departments in closer prox-

imity to its record departments,

The purpose is to expose buyers-of today’s recorded sounds to
the instruments which produce those sounds. A natural sales stimulus
exists between the two departments, Rothfeld said.

O A BT T T T Y Y CTETE AT TG TART TSI A

N.Y.and N.J. Lag in
CountrySalesCited

NEW YORK — The Metro-
politan area of New York and
New Jersey has fallen far be-
hind other large urban centers
in the sale of country records,
according to Paul Cohen, pres-
ident of the Country Music As-
sociation (CMA) and head of
Kapp Records Mashville opera-
tion. Cohen, visiting here on
several business matters, con-
ferred with CMA board presi-
dent Roy Horton on ways and
means of building New York
and New Jersey into a better
market for country product.

Cohen noted that Station
WIRZ in New Jersey is getting
very favorable reaction to its
country music format and that
it is flooded with requests as to
where country records may be
bought. “But the dealers and

distributors are not following
through; they are missing out
on considerable plus business,”
Cohen stated. He maintained
that the dealer, hard-pressed in
today's competitive market,
cannot afford to overlook plus
business. He urged a closer re-
lationship between dealers and
distributors and local radio in
order that the record buyer can
be better serviced.

Cohen noted that the failure
of the New York metropolitan
area market to grow with the
expansion of country music
runs counter to what has hap-
pened in other markets. Ac-
cording to Cohen, Chicago,
New Orleans, Oklahoma City

and many other markets are far
ahead of New York-New Jersey,

Blackwell Forms Co.
To Handle Producers

NEW YORK—British inde-
pendent producer Chris Black-
well has formed West End
Promotions, an organization
which will specialize in the
management of ‘record pro-
ducers. The time is ripe for
+ this development, according to

Blackwell, who stated: “The
producer is an artist and a
personality . . . and he is get-

ting younger and younger and
barely distinguishable from the
artists ‘he produces.”

Among the talents Blackwell
already: manages are Jimmy
Miller and Muff Winwood.
Winwood recently left the
Spencer Davis Group. Black-
well is currently setting busi-
ness deals for his stable of pro-
ducers and he is also holding
conversations with TRO rela-
tive to record promotion.

Blackwell started in the rec-
.ord business in Jamaica with
the Island label—cutting rock
and roll and Ska material, Then
he got into the pop field via the
Millie Small smash, “My Boy
Lollipop.” Following this he
met the Spencer Davis Group,
whose singles sell like albums.”

In England, Blackwell and
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231 BILLBOARD
NAMM BOOTH

CHICAGO — Billboard has
Booth 231 .in the West Hall at
this week's 1967 show of the
National Association of Music
Merchants here. All who attend
the Music Show are invited to
visit the booth and meet Bill-
board's staff members.
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his stable of producers cut be-
tween 15 and 20 artists. He
said: “The management of pro-
ducers is particularly useful in
England in that it facilitates the
manufacture of English records
with big continental artists like
Bobby Solo, Johnny Hallyday
and others.” Blackwell noted
that until ‘ recenmtly English-lan-
guage records did not get much
sale in Continental countries
such as France and Germany—
but this situation is now
changed, as is evidenced by
sales of artists like the Procol
Harum and other British
groups, and sales of such
American artists as Otis Red-
ding, Percy Sledge, etc.

British Walkers,
Bros. Boylan Tie

NEW YORK — The British
Walkers will be produced by
the Brothers.Boylan for Kop-
pelman-Rubin  Associates by
agreement with  Chartbuster
Music. The first release under
this arrangement is “Bring Out
the Whole Family," to be re-
leased on Cameo-Parkway.

SSS Int’l Purchase

NEW ‘YORK — 555 Inter-
national has bought the master
of “Say What You . Think"
Count and the Colony, orig-
nally on the Pa Go Go label
headquartered in  Saginaw,
Mich. The record was produced
by the same team who did “96
Tears” by Question Mark and
the Mysterians, SSS Interna-
tional president Shelby Sin

ton negotiated the master deal
with rs. Lillian Gonzales,
manager of the group.

Col. Expands Coast Operation;
Adds to AGR, Publishing Arm

LOS ANGELES—Classifying
the West Coast as a “major
area of creativity,” CBS Rec-
ords vice-president and general
manager Clive Davis said the
company is responding accord-
ingly by adding to the a&r
staff, opening a local office for
the April/Blackwood publish-
ing wing and hiring a business
affairs negotiator to assist in
developing artist contracts. The
expansion of producers and
publishing representatives in
Hollywood will offer the com-
pany's already established local
staff additional manpower to
scout both San Francisco and
Los Angeles in search of new
artists and material.

Two producers will be signed
shortly to implement Jack Gold,
the chief Hollywood a&r man
and Gary Usher, his associate.
The business advisor will act
as liaison for Davis between the
home office and the Coast adr
staff which signs Coast-origi-
nated artists,

Studio Opened

To meet the demands for
sophisticated recording equip-
ment which the new pop
groups tend to favor, Celumbia
Records has just opened a third
8-track recording studio as an
adjunct to its present facilities
in Hollywood.

The new publishing office

NARM to

NEW YORK—The National
Association of Record Merchan-
disers (NARM) will hold its
annual mid-year meeting Sept.
5-8 at the Host Farm, Lan-
caster, Pa. Special emphasis will
be placed on seminar and ‘work-
shop sessions. The person-to-
person  conferences between
NARM members and manufac-
turers, normally held during
the mid-year meetings, will be
dispensed with. The reasoning
is that these conferences are
held during the annual con-
vention, and that once a year
is sufficient.

The opening session, “Your

By ELIOT TIEGEL

will be launched as soon as
April /Blackwood's new general
manager in New York, Neil
Anderson, settles in his post,
Jerry Fuller, the new a&r man,
Davis indicated, would hire the
Hellywood contact, who in turn
would staff the office with a
professional manager and sign
several writers. (See “Executive
Turntable™ for further informa-
tion on the new appointees.)

Having just launched the
Moby Grape as its representa-
tive act from the San Fran-
cisco pop/hippie movement,
Columbia will use its imple-
mented staff in “scouting ac-
tivities”" in the Bay Area, Davis
said. The company's San Fran-
cisco promotion staff, will con-
tinue to be its front-line out-
post in North California, Davis
emphasized.

Epic’s Hollywood operation is
expected to be given a boost
by Dave Kapralik, newly ap-
pointed vice-president in charge
of artists and repertoire. Kap-
ralik, who formerly held a key
a&r: post with the parent Co-
lumbia label, has, according to
Davis, been on the Coast four
times in the past six weeks.
Stu Phillips, Epic’s main Holly-
wood producer, maintains liai-
son with New = York-based
Kapralik, who has begun sign-
ing California acts.

Meet Sept.

Business in Today's Economy,”
will be chaired by Amos Heil-
icher. It will probe rising costs
in internal operations and re-
-cent pricing changes.
Cartridge Forum

Thursday seminars include a
tape cartridge forum, chaired
by Jack Geldbart, and a ware-
house security -session, chaired

by Jack Schwartz. The former

‘will include a survey of the
tape cartridge situation, with
emphasis on recent changes.
The latter is heing discussed
(8]

formally by NARM for the first
time,
Cecil Steen will chair the

Recordwagon Buys.Label
In 1st Manufacturing Move

WOBURN, Mass. — Cecil
Steen’s ‘Recordwagon, Inc. last
week acquired the Colonial
Standard label. The 35-year-old
label specializes in international
repertoire. The move marks
Recordwagon's first step into
record manufacturing. The

Jabel's name is being changed

to Standard Phono Corp., a
Massachusetis corporation,
headed by Bob Levinson, presi-
dent.

Recordwagon president Steen
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FILMS AS PLUGS

NEW YORK—Fredana Man-
agement will release 35-mm color
promotion films as standard pro-
cedure on all record promo-
tions for their artists. e rec-
ords, both Philips, are being
plugged by these films. They
are “C'mon Maryanne,” with the
Four Seasons, and “Can't Take
My Eyes Off You," with Frankie
Valli. Neil Diamond, Bang Rec-
ords artist, will be filmed for
the promotion of his next rec-
ord.

WwWwWw americanradiohistorv com

said, “The Colonial Standard
-catalog contains 155 titles con-
sisting of recordings in the
major languages.” A regular re-
lease schedule is planned and
new releases will be added to
the catalog. In  addition, six
8-track tape CARtridges will be
issued shortly “to.cash in on
the growing tape cartridge mar-
ket,” Steen said.

Colonial Standard’s new owner
plans no . distribution or policy
changes. Recordwagon pur-
.chased the firm from its owner
—Tetos Demetriades. Steen said
Recordwagon has no plans to
move deeper .into label owner-
ship . . . “this line happens to be
highly specialized and we think
we can do a good job with it.”

Diamond Purchase

NEW YORK—Diamond Rec-
ords has acquired Ettore Cenci's
Top 10 Italian seller, 'L'In-
nominato.” The instrumental is
being released in the United
States as “Keystone Kop.” Joe
Kolsky, Diamond Records pres-
ident, contracted with. the Du-
rium Co. of Italy for this and
future disks by the [Italian
guitarist-composer.

_country - releases,

Through concerted efforts on
both coasts, Epic hopes to
strengthen its roster of Ameri-
can rock groups. “Epic has not
had its share of contemporary
American artists,” Davis ad-
mitted candidly, “to the extent
that it has broken in and main-
tained English groups.”

Asked if he thought all the
-emphasis on Los Angeles and
now San Francisco pop groups
would tend to overshadow all
other forms of musical creation,
Davis countered that the Coast
was still the home for a score
of major middle-of-the-road art-
ists whose performances are
registered in chart action.

Davis pointed to Andy Wil-
liams, Ray Conniff, Percy Faith,
John Davidson and Jim Nabors
(“they both sell one quarter of
a million albums at a clip™), as
the kinds of non-rock performers
who are commercially success-
ful. The return of Johnny Mathis
to the label's Coast roster
shortly, should provide Colum-
bia with still additional cata-
log strength.

“Although you hear more in
the trade about so-called con-
temporary music and its differ-
ent creative advancement,"”
Davis remarked, “we must not
forget how important non-rock
music is to America."”

5-8 in Pa.

closing session Friday on elec-
tronic data processing.

The NARM board meets the
evening of Sept. 5, with the
NARM membership regular
meeting the following day. Ad-
vance registration will be sent
to all NARM members in July.

Merc. Adds 17
Cartridge Titles

CHICAGO—Mercury Record
Corp. is adding seven 8-track
tape cartridge titles and 10 4-
track titles to a catalog that al-
ready numbers 152 8-tracks
and 146 4-track selections.

Mercury also has a 199-title

cassette catalog,
. Newly . offered in 4-track is
product by Dave Dudley, the
Blues Magoos, Horst Jankowski,
Lesley Gore, Nina Simone, the
Mystic Moods Orchestra, the
Left Banke, Dizzy Gillespie, Les
*McCann and Oscar Peterson.

The new 8-track titles are by
Erroll Garner, the Smothers
Brothers, Johnny Mathis, Walter
Wanderley and Gloria Lynne.

-Kapp Speeds

Country Pace

NEW YORK—Paul Cohen,
Kapp country a&r director, said
the label has four July-August
with nine
more due for the:r balance of
1967. Cohen, who was 'in New
York Friday (23) for the in'p
sales meetings, said the label's
stepped up country activity will
include the signing of two or
three. more name artists,

The H.app day-long meeting
at the Friar's. Club was attended
by district sales managers, pro-
motion men, a&r ‘men and all
Kapp executives.

New Kapp count
by Bob Wills, Hu
Mel Tillis and Smith. Sin-
gles by Freddy Hart, Becki Blue-
field and Bob Willis-Mel Tillis
are in the works.

albums are
X. Lewis,
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LOS ANGELES — Warner-
Reprise has 19 albums on the
Billboard chart.

In dollar volume, the Burbank
operation is running at a re-
ported 20 per cent increase
over last year, when the fiscal
gross hit 325 million,

Two current artists — Bill
Cosby and the Association—
are prime reasons for the large
sales by the company. The As-
sociation's first single under

MGM MEET ON
‘PSYCHEDELIA’

LAS VEGAS — "“Psychedelia
'67" is the theme of the mid-
year MGM Records distributors
meeting, to be held here July
9-11 at Caesar's Palace. The
Paupers, new group on MGM’s
Verve/Forecast label, will per-
form; MGM/Verve product will
be unveiled on the morning of
July 10. DGG product will be
shown that afternoon. The next
day will be devoted to a golf
tournament,

Form Emanay

& West Knoll

LOS ANGELES — Garson-
Hassilev Productions formed
Emanay Music (ASCAP) and
West Knoll (BMI) as repositories
for their electronic music proj-
ects and conventional independ-
ent disk deals.

First material in the ASCAP
publishing firm is from the duo's
recently released Elektra LP,
“The Zodiac Cosmic Sounds,”
which presents ' Cyrus Far}ran
formerly of the Modern Folk
Quartet, reading Jacques Wil-
son's narrative to the back-
ground of electronic and con-
ventional instruments.

The company has a fuu:-LP
deal with Elektra and has al-
ready released Mort Garson and
his Dusk 'Til Dawn Orchestra
with the mood package, “Sea
Drift,” Another mood LP to
spotlight sounds of the city and
an additional electronic LP are
planned.

The producers have under
contract pianist Fred Ramirez,
who will be cut by Garson for
Warner Bros. The two have
been utilizing the city’s main
electronic instrumentalist, Paul
Beaver. The duo has begun
preparing commercials using
electronic sounds and plans to
break Garson into film scoring
as an electronic composer,

Rain Washes Out
Comedians’ Tourney

NEW YORK—The 6th An-
nual Comedians Golf Tourna-
ment scheduled for June 19
was rained out. It has been re-
scheduled for Aug. 28 at the
Mill River Club, Upper Brook-
ville, N. J. The event is directed
by Milton Blackstone and is for
the benefit of the AABC School
for multi-handicapped blind
children.

0 ARG A RO

MERGER OK'd
OF ABC, ITT

WASHINGTON — The $2.5
billion merger of the ABC net-
work with the giant ITT com-
munications cu?orﬂtmn was af-
firmed last week by a four-man
majority- on the Federal Com-
munications Commission, in
spite of a stiff Justice Depart-
ment fight to prevent it.
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WB, "Windy,” has hit the 720,-
000 sales mark. The group's
forthcoming album, “Insight
Out,” pulling in 60,000 advance
orders.
30,000 a Day

Orders for the Association
single have been averaging
30,000 to 35,000 a day and in
several ways parallels the peak
order activity of Nancy Sinatra's
“These Boots Are Made for
Walkin'."

Bill Cosby has had five WB
albums, all are on the charts
and all have earned gold rec-
ords. Cosby's newest LP,
“Wonderfulness,” has exceeded
1,300,000 with other LP's pass-
ing 1 million: “I Started Out as
a Child" and “Bill Cosby Is a
Very Funny Fellow.” “Why Is
There Air?" is past 951,000
and “Revenge” is in the 700,000
unit range,

"WB’s Albums, Sales Hot Streak

Folk music, which has shown
signs of decline, is the key to
the first “Peter, Paul and Mary"
LP. It has sold 1.7 million
copies and maintains a steady
sales surge.

The power of Frank Sinatra,
his daughter Nancy, Dean Mar-
tin, Petula Clark and Don Ho,
plus the new crop of such teen
acts as Harpers Bizarre, Mojo
Men, Electric Prunes and the
Grateful Dead, have brought
the WB name before the young
people.

To strengthen its youth prod-
uct, the company is launching a
“youth quake” summer promo-
tion, with ads in underground
hippie newspapers, in-store dis-
plays of all shapes and special
film clips of the acts perform-
ing. This will be sent to TV
shows which feature big beat
talent.
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EDITORIAL

On ‘Country Renewal’

The fact that the New York-New Jersey metropolitan area is
lagging behind other urban centers in the sale of c&w Tgm-du::t points

up a failure on the part of dealers and distributors.

situation is

spelled out by CMA President Paul Cohen (see separate story), who
notes that other urban markets are far ahead of New York in keep-
ing pace with the growing E pularity of country music.

As Cohen points out,

is product is a plus for the dealer, and

the dealer cannot afford to overlook this segment of the business.

We urge that distributors and their dealers become more aware
of the business potential of the country field; we urge that they keep
abreast of interest generated by WIRZ' country format and follow
through with adequate merchandising.

Dot Catalog Material to Be
Reissued on Pickwick/33

NEW YORK—Pickwick In-
ternational, Inc. and Dot Rec-
ords, Inc. have contracted for
the reissue of material from the
Dot catalog on the low-price
Pickwick 33 label, included
are such artists as Lawrence
Welk, Pat Boone, Billy Vaughn,
Eddie Fischer, the Andrews
Sisters, Frankie Carle, the Len-
non Sisters, Jimmie Rodgers,
Liberace, and Bonnie Guitar.
Most of these artists have ap-
peared on Hamilton Records,
Dot’s present low-price label.
Among other labels, Pickwick

now has licensing agreements
with are Capitol, Warner Broth-
ers/Reprise and ABC,

Randy Wood, Dot Records
president, explained, “We have
observed the progress of the
Pickwick label since it first ap-
peared. Its success has been one
of the most exciting merchan-
dising phenomena of the past few
years. The concept of multiple
label, economy-priced reissues
by one marketing entity has
given Pickwick/33 a depth and
strength that we feel will be of
great .benefit to us.”

Prodisa to Issue ABC
Product in 3 Countries

NEW YORK—ABC and Im-
pulse will be released in Ar-
gentina by Prodisa, and its sub-
sidiary labels in Chile and
Uruguay, according to an agree-
ment concluded here last week
between ABC and Prodisa’s
general manager, Jorge C. Es-
peron. He also acquired similar
rights to the 20th-Fox line. The
contracts are effective July 1.
The product of each U, S§.
firm will be issued under its
own label.

Prodisa will kickoff the ABC
line in Argentina on July 1 with
a four-LP -release. On Aug. 1,
ABC will be issued in Chile on
Prodisa Chilena, and in Uru-
guay on Tonodisc Uruguaya.

According to , Ray
Charles is the hottest ABC art-
ist in the three countries.
Frankie Laine, he said, also
enjoys a strong following in
these markets.

Prodisa has represented the
Command and Westminster lines
in Argentina for the past four
or five years. Esperon said his

firm recently published a full-
color catalog but it will soon
issue a revised edition to in-
clude its newly acquired U. S.
lines.

According to Esperon, stereo
sales in Argentina are slim as
compared to mono, but he said
his company is doing a sub-
stantial share of the existing
stereo business thanks to the
Command line.

JORGE C. ESPERON
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The week
the country went

Nob
Grapye.

In one fell swoop.

Just as we planned it.

Moby Grape made an indelible splash in the
public eye, ear and mind.

Airplay and sales have been the grapest ever, all
over the map. And the grapevine is buzzing about the
explosion that resulted. 5 singles at a shot—

6 direct hit sidesl

II = ?

‘““Sitting by the
Window?”’
4-44171

CL 2698/ CS 8458 Direction: Mathew Katz Thi=s One

The Moby Grape album—
also making a deep purple impression.

AL

3WKY-Z4E-ZCAN

Where the Purple Power Is.
On COLUMBIA RECORDS®
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Executive Turntabl

Neil Anderson has been named vice-president of Atpril Music,

Inc., and Blackwood Music, Inc., effective July

MBRN.  10. Anderson will be responsible to Walter

é Dean, administrative vice-president of CBS Rec-

-, . ords, for directing all activities of the publishing

| companies, including the creation or acquisition

‘ of material suitable for publication and per-

formance. He also will be responsible for

directing the licensing and promotion of all

ANDERSON  material in the April/Blackwood catalogs.

Anderson previously was executive director in charge of writer

administration for BMI following six years in BMI’s legal de-

t. Anderson also is an attorney. David Rosner, pro-

essional manager, and Chip Taylor, assistant manager of April/
Blackwood, will report to Anderson.
* % %

Vito Blando has been promoted to the singles sales and pro-
motion managership at RCA Victor Records. He will also be
involved in popular album promotion. He joined Victor in 1954
and had been regional sales representatives in Miami, Birming-
ham, Atlanta and New Orleans. . . . Jerry Fuller has been
appointed producer in Columbia Records’ West Coast artists
and re ire division. He will be responsible to Jack Gold,
Columbia’s executive producer on the Coast. Fuller joins
Columbia after eight years with Four Star Music and Challenge
Records. He’s also a songwriter.

* * %

Ed Campbell is the new general manager of the Lear Jet
Stereo Division, John Titsworth, who had been acting general
manager, returns to Grand Rapids, Mich., to resume his posi-
tion of full-time general manager of the Avionics Division.
Campbell has been with Gates Rubber (which owns the con-
trolling interest in Lear) for 21 years and had been corporate
controller.

* * %

Irwin Goldstein has been elected treasurer of Recordwagon,
Inc., a newly created post. He was treasurer of Recona, Inc.,
and has been in the record business for 17 years. . . . Giveon
(Jim) Cornfield has been named music and a&r director of

(Continued on page 8)

Market Quotations

(As of Noon Thursday, June 22, 1947)
65-66 Week's Veol, Wesk's Weak's Week's ' Not

MAME High Lew in 700% High Low Close Change
Admiral a8 20% 393 25% 23%a Wa 1%
American Broadcasting 9334 TI2% Tl 9334 B5Y% 92% +7%%
Ampex 3% 22% B840 3% 35V 3sW -
Audio Devices 303 2185 279 7% 24 7%  +33%
Automaotic Rodio &% VL 78 5% 5% 54 - 1a
Avtomatic Retoiler Assoc. 733 5134 124 3% N 7134 -1
Comeo Parkway 3% 2V 34 3% % 3% Unchg
Cantesn Corp. 283 21%% 287 22% 2% M =1%
CBS Té¥ 59Va 2146 a435 &2V &2V + 3%
Calumbia Pie. 527 33v; 157 47V 4313 467 +2
Censclidated Elec. 57% % 513 374 S54% 55V -1
Disney, Walt 106 75 5905 106 99 104¥a 42
EMI 5 314 254 F FAT 4 + W
General Electric 95 82%: 902 90 BS54 B6% 1%
Handleman 3a 1T 1M a2y a2 2% +4%
MCA 4% 343 142 33 31 1% =1%:
Metromedia 567 40% 114 5% 5 51% -234
MGM 36% 3234 48 54% 33 % - Y&
M g3va 75 511 87% 83% B4l 3%
Maotorola 1323 90 703 12034 109% 110 -9
RCA 55'; 42% 1178 54 31%a 52% =1%a
Seeburg 20% 15 193 17% 6% 17 - Y
Tel-A-Sign Il 1% 147 2% 2% 2% -
20th Century 54% 32% 1060 5214 49% 52 + Va
Trans Amer. 403 283 1149 39T 38T A9 +1v
WB 25% 16% 42 23% 2% 2% - T
Wurlitzer a5 18 104 25% 234 23% - %
Zenith 6% 47 490 64la &1V 81V =114

Weak's Wesk's Week's
OVER THE COUNTER* High Llew  Close

(As of Noon Thursday, June 22, 1947)

GAC T & 534
Jubilss Ind. L7 4% 35
Lear Jet 18% 17% 18
Merco Ent. M Y %
Mills Musle 24%  24%4 24Y
Pickwick Int. 16%a 143 15%%
Telepro Ind. 5 4 4%
Tenna Corp. 108  10% 1034
Orrironics 104 3 9%
ITCC 13 12 13

*Over-the-counter prices shown ars “bid" (as opposed to “asked”). Neither the
bid nor the asked prices of unlisted securities represent octual transactions.
Rather, they are o guide to the range within which these securities could have
besn sold or bought ot the time of compilation.

The cbove quotations compiled for Billboard by Merrill Lynch, Pierce, Fenner &
Smith, Inc., member of the Mew York Stock Exchange and all principal steck
axchanges.
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WRIGHT’S DISK
TAKES AIM AT
RACIAL STRIFE

NEW YORK — Johnny
Wright, who focused on Amer-
ica’'s foreign commitment last
year with “"Hello Vietnam" on
the Decca label, is now point-
ing to the country’s internal
racial problems with his latest
release, “American power."

The song, written by Jim
Anglin, brother of Wright's late
partner Jack Anglin, deals with
day-to-day relationship with
one’s fellow man. Before re-
cording “American Power,"”
Wright had introduced the song
on his recent personal appear-
ance tour of the U. 8, and
Canada. The record was pro-

duced by Owen Bradley, Dec-
ca's af&r chief in Nashville,

AT AT AR OCVERERL AR RARREATOTA

CHARLES GREENE AND BRIAN STONME, standing left to r‘ig_h!. of
York-Pala Productions, watch Gil Rodin, Decca’'s West Coast administra-
tive artists and repertoire director, sign them to a long-term world-wide

production deal.

0000
EDITORIAL

Summer A-Go-Go

As long as 15 years ago, the record industry wondered how to
overcome the traditional summer sales slump. Many merchandising
schemes to accomplish this were devised. But it required years of
technological progress to really do the job. Today, music is portable
owing to the development of transistorized portable players, tape
cartridges, portable radios, automobile radios. We have “music on
the go for people on the go.” _

It is refreshing that this is recognized in important executive
echelons. Len Levy, vice-president of Epic Records, has sent out on
the road two Epic sales teams to gather immediate summer sales,
rather than wait for the fall season., Levy knows time has wrought
a change in the old patterns. Others should become aware—from

manufacturers to dealers.

OO 00000000 A

Lib.Adds12Licensees
In Overseas Build-Up

LOS ANGELES — Liberty
Records’ newly emerging over-
seas operation will be strength-
ened with 12 additional inde-
pendent licensees when its pact
with EMI expires June 30,

The company has already
formed Liberty Records, Litd.,
in London, with Bob Reisdorf
the pgeneral manager, and

Honeycomb New
Country Label

MOBILE, Ala.—Honeycomb
Records, a label featuring
country music product, has just
been launched here by Sound
Investment Corp. First release
by the new label features Marty
Martin and the Reed Sisters
with “Empty Saddles."” Martin
performed the tune during Jim-
mie Rodgers Memorial Day cele-
brations in both Mobile and
Prichard, Ala. To promote the
record, he also guested on “Ala-
bama Jubilee” on WKRG-TV,

Sound Investment, formed
last January, is headed by Travis
Turk; John Edd Thompson Jr,
is vice-president. Both are radio
veterans. Milton L. Brown is sec-
retary and Nick Panayiotou is
treasurer. Audio Mobile Records
is the firm's pop label. Hot
Cakes Records releases r&b. The
publishing wing is Top Drawer
Publishing. The firm is also in
record pressing, recording and
booking.

SM Library Adds

NEW YORK — The South-
ern Music Library has added
25 tapes of about 17 minutes
each to its library in its spring
sessions. Plans for the fall ses-
sions are under way.

www americanradiohistorv com

Philips signed to manufacture
and distribute product in Eng-
land. With England as its
launching pad, the label has
also opened a company-owned
Liberty Records in Munich,
Germany, with Siegfried Loob
the general manager, Ariola is
contractee there.

Licensing arrangements have
been tied with Codisco in Co-
lumbia; Colonial Trading in
Hong Kong, Toshiba in Japan,
and Dyna Products in the Phil-
ippines. These three latter firms
had previously been exclusive
Liberty affiliates; now they
represent all the labels in the
corporate structure.

Teamwork

Within the past year, Liberty
has expanded its international
emphasis through a closely knit
team of Ron Kass, director of
overseas operations, who head-
quartered in Lugano, Switzer-
land and Jerry Thomas, the
Hollywood-b a s e d international
sales director, and his assistant,
Ted Trotman.

Kass has been instrumental in
negotiating with potential li-
censees and in additionally set-
ting up publishing affiliates in
areas which Thomas does not
get involved.

Armed Forces in the Pacific
are handled by Tom William-
son's representative firm, which
deals with military stores., The
European military market 1is
covered by the John H. Kealy
Co.

Lee Mendell, Liberty's as-
sistant to the president, said the
thinking behind independent
representation rather than with
another firm for world-wide dis-
tribution, was based on the con-
cept that mass involvement of-
fers closer contact and greater
effort on the product.

r

Quit-in’ Spurs
NATAS Change

LOS ANGELES—As a result
of last week’s resignation of 30
composers and musicians from
the Academy of Television Arts
and Sciences in protest over the
lack of an Emmy Award for
original TV music, the national
body has announced it will re-
vise its judging and awards pro-
cedure.

The Academy’s board of di-
rectors stated that the protests
“justified strong and corrective
action.” Several musicians had
been nominated, but a panel of
musician members decided
there was no award warranting
original score.

A O TR TR TN ORI

ATCA FETE IN
N.Y. ON JUNE 28

NEW YORK — The Ameri-
can Tape Cartridge Association
is sponsoring a dinner-meeting
at the Louis XVI Suite of the
Waldorf-Astoria here on Tues-
day (27). Members of the tape
cartridge industry, including
manufacturers and distributors,
will discuss all areas pertinent
to the industry.

(eI

4 Sales Winners
Named by Jubilee

NEW YORK—Four regional
winners have been named in the
Jubilee Records distributors’
comedy sales drive run in con-
junction with Rusty Warren's
10th year with Jubilee and her
10th LP for the company. The
campaign was titled “Rusty's
Big Ten." Winners of color TV
sets were Don Dumont of Du-
mont Distributing of Boston,
Jack Nelson of Privilege Dis-
tributors of San Francisco,
Mickey Beheler of Bertos Dis-
tributors of Charlotte, N. C., and
Dave Glew of Seaway Distrib-
utors of Cleveland.

AIR Execs in U. S.
For Material Hunt

NEW YORK—Ron Richards
and John Burgess of AIR Pro-
ductions Ltd., London, are in
the U. S, scouting for material
for their artists.

They will visit New York and
Hollywood to talk to writers
and publishers and to secure
material for Peter & Gordon,
Gordon Waller and Paul Jones.
Accompanying them will be
Lennie Hodes, manager for
Maribus Music here, the AIR
publishing arm.
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Cashin

On greatness
gwith

CL 2478/ C5 9478

The only thing greater than one
Johnny Cash hit is a lot of Johnny Cash hits.
Johnny's new album is Cash all the way
with 11 of his all-time Country classics.

You're never short of Cash...on COLUMBIA RECORDS®
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Mono Dealt a Body Blow

o Continued from page ]

we can carry a much wider range of product
and get sales we would otherwise have missed.”

At Record Center, where sales have béen run-
ning 5-2 in favor of monaural, the chain is be-
ginning to push stereo and “phase out” mono.
At the same time, Record Center is running a
sale on sterco cartridges, which may be used to
replace existing cartridges on mono equipment.

Equipment itself, of course, is somewhat of a
hangup. While the great majority of the phono-
graphs sold during the last few years play stereo
records without damage to the record, the car-
tridge and tone arms of older sets are too heavy
and will chew up the record eventually.

Probably one of the most dramatic examples
of what happens when the same record sells
at the same price at both mono and stereo was
provided by Korvette, the Eastern and Midwest-
ern discount chain,

Dave Rothfeld, division merchandising man-
ager, cited one album by the Monkees that had
been selling 2-1 in favor of monaural before
price equalization, in a Midwestern outlet. After
price equalization, the ratio switched to 7-1 in
favor of stereo.

Not Too Much Eiffect

Rothfeld added that price equalization won't
have too much effect on classical product, which
is mostly stereo to begin with. The greatest im-
pact will be on pop hit product. To date, Kor-
. vette has equalized prices in just some of its
outlets. Complete equalization will come in a
few weeks,

Other New York dealer comments are a bit
miore guarded, but the overwhelming consensus
is that the death knell iz being tolled for the
monaural record.

Doubleday’s Fifth Avenue outlet reported that
sterep sales had pulled ahead of mono about a
year ago and have steadily increased as salesmen
have pushed stereo product. The price equaliza-
tion effects have not yet been felt.

Klein's & Macy’s

Klein's Union Square branch and Macy’s main
branch have not yet upped their monaural prices,
but at Klein's mono continues to outsell stereo 3-1,
The effects also have not been felt in most
outlying stores, as prices have not yet been equal-
ized in most cases. The same holds true for New
Jersey. The Record Hunter notes little change,
as most of the sales were stereo before equaliza-
tion. Schirmer's hasn't equalized prices yet.

Predictions of an all-stereo market, or nearly
s0, were made by Al Reed of the King Carol chain
and Sidney Turk of the Colony Record Shop.

A minority viewpoint was held by Norman
Blagman of the Gaiety Music Shop, Blagman
said: “The customer does not know vyet. It is
too soon and many are uneducated to the change.
There is some sales resistance, chiefly in the
r&b area. This area will be the last to follow
through on stereo because customers will hesitate
to buy new equipment.

New Deal
Al Levine, who heads New Deal, the large

distribution and rack jobbing complex owned by:

ABC Records, feels that with price equalization,
the manufacturer will become more selective on
his releases because at a $4.79 list, the consumer
is going to demand his money's worth.

He also pointed out that because of the in-
creased price differential, single and budget rec-
ord sales are bound to reap some benefits.

Another large distributor predicted that with
the uniform price—which in effect amounts to a
price increase—the tendency on the part of man-
ufacturers will be to football prices on albums
as they are doing on singles. He predicted more

one-for-one deals and discounts ranging to 15
per cent over normal discounts.

At Cosnat Distributors, Eliot Blaine said he
plans to buy a much greater percentage of stereo.
Blaine predicted that the monaural market will
drop off as soon as price equalization becomes
uniform.

Merco

Merco, the Long Island rack jobbing-distribut-
ing operation with 450 racks and 35 leased
departments, will equalize prices in its leased
departments on July 3, with the racks to follow
later. Irving Arlen, Merco executive, feels that
the percentage of monaural sales will drop sharply
once the equalization goes into effect.

At the distributor level, monaural purchases
will remain high while product can be bought at
existing prices. However, once the price goes on a
par with stereo merchandise the distributors ex-
pect to pare their mono purchases.

Malverne’s Glenn Washington feels that the
monaural market will continue to exist, but on a
limited scale. Nick Camponella of Alpha said:
“Once the large department stores boost their
prices, the big shift will come.” He said that
New York, New Jersey and Connecticut dealers
are beginning to order stereo in increasing
amounts at the expense of mono.

Beta Distribs

John Holinka of Beta Distributors feels the
Spanish dealers in the city will be hurt by the
price hike of monaurals, but didn't think the
extra dollar which the mono consumer must pay
will make too much difference in other areas.

At the manufacturer level, Decca gave dealers
time to stock up on mono by announcing its
price rise effective July 1. Sidney Goldberg, sales
vice-presidenty reports that Decca has been book-
ing a tremendous amount of product for June
delivery.

Atlantic's monaural orders for June have
doubled—in anticipation of the price increase.

At Motown, Barney Ales, sales vice-president,
reported the same trend—distributors stocking
up before the price increase. While mono sales
have predominated, Ales feels that Motown's
Ju]ne releases will bring heavier stereo than mono
sales.

Roulette is knocking down the distributor
price for stereo by 9 cents as it equalizes. Because
of this policy, Jerry Cousins, national sales man-
ager, says that distributors are stocking up on
mono and holding off an stereo until the Friday
(23) deadline, He added that recent West Coast
orders have been 3-1 in favor of stereo.

Musicor's Chris Spinoza reported pretty much
the same thing—mono stocking before the July
9 deadline,

At MGM, Saul Greenberg, national sales man-
ager for MGM and Kama Sutra distributors,
reported new orders as 5-1 in favor of stereo.
And Lou Dennis, Smash-Fontana product man-
ager, said the “On Tour” album by the New
Vaudeville Band is actually running 20-1 in favor
of stereo.

It's a bit early for generalizations, for the true
extent of the stereo revolution won't be known
until the fall product comes out.

However, certain trends are apparent, First
is that the big chains will take the leadership
in reducing, then eventually eliminating (aside
from specialty lines) monaural product.

Second is that the most radical change will
be in the pop market, where mono sales had been
strongest. To date, consumers who had been

paying $3.79 are not raising too much fuss about
the increased dollar.

And finally, budget labels will have a strong

selling point with the extra dollar differential
from regular-priced product.

Letters To The Editor

Laurie to Boost

Its Mono Price
NEW YORK — Laurie Rec-

Coast: Dip in Orders

'And a Waiting Game

By ELIOT TIEGEL

HOLLYWOOD—Joel Friedman, Warner Bros. marketing vice-
president, noted a “definite slack-off in mono orders, modifying that
observation with “it's still too early to assess the impact.” It was
obviously reasonable to assume that there was a correlation between
tne increase in mono LP's and the decline in distributor orders.
“Dealers and distributors are holding back,” Friedman said, “waiting
to determine the consumer’s reaction.” The price change is not
realized on the retail level yet, the executive emphasized.

Divisional Sales Manager Lee Mendell, assistant to Liberty Presi-
dent Al Bennett, said distributor efforts to eliminate mono orders
were particularly strong on cases where the distributor also owned
his own rack and one-stop.

Selling Off

Los Angeles retailers who see the price hike as eventually lead-
ing to the demise of the mono market are selling off inventory
immediately and hope to have their stock cleaned up by Christmas.

Although dealers claim it is too early to predict consumer
reaction, most feel record purchasers will make the switchover to
stereo without complaining.

Howard Judkins, owner of Judkins Music in Orange County,
is eliminating all mono product, unless packages are unavailable in
stereo. “We'll be out of mono in six months,” he said, “and thank
God for that.”

MNorm Pangracs, record buyer for Sight & Sound in Van Nuys,
feels by eliminating mono product it will do away with many retail
headaches. “No more storage woes, display worries, double inven-
tory and shopper confusion,” he said,

Al Spauling, owner of Inglewood Music, will have his mono
stock cleared out by Christmas—a time when most dealers want
their entire operation in stereo.

Dot and A&M, which have both raised their monaural prices
to $4.79, report reductions in mono LP orders. Chris Hamilton,
Dot's executive vice-president, pointed to a 15 per cent mono order
for a new Viva LP, “"More Music for Young Lovers,” by the
Midnight Strings, as a good barometer of feelings in the field. Dot’s
mono orders formerly ran from 30 to 50 per cent, varying with
the region.

Handleman Krug Sees Hike
A Boost for Single Sales

CHICAGO—Will the price hike on monaural LP's mean more
action for singles? Handleman buyer Jack Krug is one who believes
this will happen. “It'll definitely help the sale of singles,” he said.
“Kids who formerly might buy a hot long-play featuring a hit song
will hesitate now and look harder for the single.

“Singles are 25 per cent of our volume and are a great leader
item and traffic builder in the departments we service all over the
country,” he said.

Asked if he thought record shops were devoting as much atten-
tion to singles as they once did, Krug said, “No. They feel that can’t
compete with Woolworth and Kresge.” He asked, “"How many small
independent dealers are selling singles below 94 cents?” _

“By contrast,” Krug said, “I can't think of any outlet we service
that is selling singles at more than 88 cents. You have to look at
singles in terms of the traffic they pull in.”

“It's no problem in the types of outlets we service. Most stores
have a security arrangement on singles just like they do on lipstick
or other hot items that are easily shoplifted. The kids may nickel
and dime you a little in certain outlets but our big worry on pilferage
is with long-plays, no singles.”

Dear Editor:

The recent development in
mono LP pricing has given me
cause for a great deal of concern.
I am not opposed at all to the
price rise indeed, 1 am happy to
ﬁ it, for 'lI:n:h reasons of dwin-

ing its, higher expenses in
prnduciiﬁg.f ::rentﬁg, manufactur-
mg and promoting records. But I
am disturbed about the projected
manner in which many distribu-
tors, racks, one stop and retailers
intend to curtain and discourage
the sale of monaural LP's from
the market place.

Based on some of my conversa-
tions, it seems that the distribu-
tion structure of the industry will
put great emphasis on stereo and
according to their present plans
intend to reduce mono purchases
considerably or eliminate them
entirely. For instance, a dealer

that ordered five mono and two

stereo of a selection, will now buy
five stereo and one mono, or no
mono.

I believe the industry is making
a critical miscalculation if it tries
to dictate the buying habits of
the consumer. The average rec-
ord buyer will continue to buy
mono from years of habit, even
if stereo and mono are the same
price, unless he buys a new stereo
player he will continue to buy
mono because he has built up a
collection of mono LP's. Why
should he change now that the
price is higher? I don't believe the
new price will drive him to stereo
records or a new investment in
stereo equipment. Let us not be
s0 hasty in burying the mono LP.
There should be a smooth con-
tinuation of mono inventory at
all levels. The public will not re-

ords here will follow with other
labels in hiking the price of its
mono product by $1.

Bob Schwartz, president of
Laurie, said this will also in-
volve Laurie's Rust Records and
Providence Records, as well as
Le Grand Records, which is
distributed by Rust. The action,
which becomes effective Mon-
day (26), raises mono list prices
to $4.79,

act as quickly as the industry to
the price rise.

Don't shut off the supply too
quickly. It may take a lot longer
than you think to make up the
loss.

Macey Lipman
National Promotion
& Sales Manager
World Pacific Records
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Executive Tumtable

e Continued from page 6

Everest Records' classical division. Cornficld is president of
Baroque Records, formerly of Montreal, and its subsidiary label,
Pirouette. Baroque and Pirouette are labels of the Everest
Record Group.

* * &

Joel Dorn has joined Atlantic Records to handle jazz promo-
tion and to work as a staff producer of jazz recordings. Dorn,
who had been a disk jockey on Philadephia's WHAT-FM,
will do promotion work around the country on jazz singles and
albums. He'll produce jazz recordings with s
has been previously doing on a free-lance basis for the company.
Dorn will report to Atlantic’s vice-president Nesuhi Ertegun.

* * *

Ronald M. Anton has been appointed BMI's executive direc-
tor in charge of writer administration. He succeeds Neil Ander-
son. Anton will report to Mrs. Theodora Zavin, BMI vice-presi-
dent, performing rights administration. After practicing law in his
native Milwaukee, Anton served in the legal departments of
Columbia Records, MCA, the William Morris Agency and the
law firm of Rosen, Seton & Sarbin. He joined BMI in 1965 as
staff attorney.

ific artists as he

* * %

Paul Abbey has been named national sales manager of
Ampex's profesional audio products division. He was formerly
vice-president-general manager of American Concertone. . . .
UNI Records has named George Ross its Eastern promotion man
and Don Schafer its Southwestern promotion representative. . . .
Murry Wilson has been signed by Capitol as an independent
E;ﬂducf:r. His first project is an instrumental LP out this summer.

ilson is pre