Forum Pulls
Big Advance

NEW YORK —The Tape
Cartridge Forum, to be held at
the New York Hilton Hotel Oct.
16-17, is drawing a far heavier
registration than was anticipated,
according to Coleman Finkel,
Forum co-ordinator.

Finkel said early registrations
for this year's Tape Cartridge
Forum is far surpassing those
of a year ago.

The Forum is co-sponsored
by Billboard and Merchandising
Week Magazine.

The registration fee is $100
for the two-day educational
sessions. Registrations should be
addressed to: The Tape Car-
tridge Forum, Room 1408,
500 Fifth Avenue, New York,
N. Y. 10036. Telephone 212
LW 4-D080.

R. Bialek Buys
Milestone Line

By FRED KIRBY

NEW YORK—Raobert Bialek,
Washington record and book
retailer, has acquired Milestone
Records, which mainly handles
jazz. Bialek plans immediate ex-
pansion of the label's activities
with Orrin Keepnews, veteran
record executive and jazz pro-
ducer, as general manager.

The new organization plans
an initial seven-album release
with heavy national consumer
advertising. Featured are al-
bums by Helen Merrill, James
Moody, Wynton Kelly and
Martial Solal, as well as two
more classic-jazz reissues with
Jelly Roll Morton and Blind
Lemon Jefferson,

Milestone began on a limited
basis last year with Keepnews
handling production and serv-
ing as an adviser part time. Al-
bums released included such
artists as Thad Jones and Big
Joe Williams, while a stockpile
of unreleased masters were
built up.

A greatly increased sales and
distribution network is being set
up for the new label, which has
moved into new quarters at 22

(Continued on page 10)
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Tape Cartridge Columbia to Pay Entire Tab

SEVENTY-THIRD YEAR

™ 5 CENTS

I'

On Some Local Retail Ads

NEW YORK — In order to
bolster its local advertising, Co-
lumbia Record Sales is launch-
ing a new policy in which it
will foot the entire customer
cost of its co-operative advertis-
ing ventures on specific products,

The program, which is geared
to swing heavy advertising cov-
erage to specific product, is be-
ing rushed into operation. Un-
der the new plan, Columbia
will pay 100 per cent for all
advertising undertaken by the
retailer in promoting product or
artists designated by the label,
Columbia will select this prod-
uct on a national basis,

According to a letter mailed

By HANK FOX

te Columbia customers, the
company will allocate funds to
be used for specific advertising.
Retailers will be notified by
mail of the product to be adver-
tised and the time period in
which the advertisement must

appear. Upon receiving the no-

tice, the retailer must notify his
local distributor if he intends to
participate in the campaign, He
will be told by his distributor
of the amount of money he is
to be allocated.
Columbia will
bursement procedure to dis-
pense its allocations. Retailers
must submit their requests to
the local sales office on an ap-

use a reim-

Sinatra and Ella to Hold
Summit Meeting on TV

LOS ANGELES—A “summit meeting” of top pop vocalists
occurs the first week in October when Frank Sinatra meets Ella
Fitzgerald on an NBC-TV soundstage to tape their first special
together. The program will be colorcast in either November or

December.

Titled A Man and His Music Plus Ella,”

the project will

present current and established repertoire segments spotlighting “the

first lady of song,” the

“chairman of the board" and two head-

liners together. Brazilian composer Antonio Carlos Jobim will reprise
(Continued on page 10)

Phono-Guitar
Combo Hits

By RAY BRACK

CHICAGO — The hottest
phonograph promotional gim-
mick to emerge with the 1968
lines is the offering of low-priced
portable phonograph-guitar com-
binations. Three companies are
making available this pack-
age, guitar and phonograph in-
cluded, for about $£100. Sever-
al other phonograph manufac-
turers have models with jacks
capable of accepting amplified
guitar 1nput.

Basic to the promotion is the
realization that the millions of

(Continued on page 16)

BIG 3 SPECIAL
SEE CENTER
SECTION

Mancy Sinatra continues her hit streak with a brand new
album and single product on Reprise. Her LP, "Country—
My Way," is already speeding vp the Billboard pop charts.
Reprise also reports that the heaviest initial orders for any
Nancy single are coming in on her current “Lightning Girl."”

plication form obtainable from
that office or from the label's
salesmen, If the application is
approved, Columbia will issue
a full reembursement if the re-

(Continued on page 10)

Band Battle
Pulls Talent

By CAMERON DEWAR

BRAINTREE, Mass.—There
will be no lack of good rock
groups in the years to come if
the National Finals of the
“Battle of the Bands” held at
Ridge Arena Aug. 17-19 is any
guage. MNor was there a short-
age of talent in this three-day
contest which featured 29 of the
cream of 11,000 teen-age
bands.

Most sensational happening,
perhaps, of the entire session
was the complete acceplance
and active response of thou-
sands of kids to the “square”
sounds of Becthoven's "Moon-
light Sonata.” More surprising
was that this rousing work was
rendered by the National Finals
winners, the Gents From Utah.

(Continued on page 26)

debut single,
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Long Sessions
Required for
‘Serious” Pop

By CLAUDE HALL

NEW YORK — Record pro-
ducers and performers are
spending longer hours in the stu-
dio seeking for artistic triumphs
as well as commercial success—
and there is evidence that the
two go hand-in-hand. The de-
velopment is another indication
of the fact that pop music to-
day is, in every sense, “serious’
music,

(Continued on page 10)

ITCC Given
MGM in UK

LONDON—Exclusive 4 and
B-track CARtridge rights to
MGM-Verve product in the
United Kingdom were granted
to International Tape Car-
tridge Corp. last week, accord-
ing to Rex Oldfield, general
manager of MGM Records, Ltd.
here.,

The deal calls for an ITCC
London-based subsidiary to mar-

(Continued on page 10)

You are looking at The Cake—the newest and most exciting
singing group to hit today's record scene.
Charles Greene and Brian Stone, who also produced their
“"Baby That's Me,"
The Cake is receiving one of the higgest and most compre-

hensive promotion and publicity campaigns ever accorded a

Discovered by

exclusively for Decca Records,

new act. The Cake have already been set for several major
network TV shows this fall, and their first album will be

released later this fall.
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Executive Turntable

Harold Seider has been named vice-president and general
counsel of .Cameo-Parkway Records, the first appointment by that
company’s new management. Seider, who has been in private
practice since 1962, has been associated with John Schulman and
Bernard B. Smith, specializing in entertainment and corporate law.

* * %

Randy Wood has resigned as president of Dot Records. He
is being replaced by Ammold D. Burk, vice-president in charge of the
music division of Paramount Pictures Corp., the parent company.
Dick Peirce joins Dot as vice-president and general manager. He had
been a&r director for Liberty Records. Peirce and Burk will team to
direct Dot, which is one of the principal components of Paramount’s
new music division, which was recently formed to consolidate all
the company’s recording, publishing and film-music activities,

* * %

Rocky (G) Grosse has been appointed program director of
WWRL, one of the leading r&b format stations in the nation, lo-
cated in New York. He was formerly in that position at the station
a while back, but stepped down to concentrate on his radio show. He
took over a morning show two weeks ago and will now resume
his former position.

* * %

Gene Ferguson has been appointed to the new post of national
field promotion manager for country music at Columbia Records,
In his new berth, Ferguson will be responsible to Thomas Noonan,
Columbia’s director of national promotion, for planning, developing
and directing all Columbia singles product promotion, including
the co-ordination of artists’ appearances and tours. Ferguson joined
Columbia in 1956 as a salesman in the Baltimore branch and was
promotion manager for the company’s southern region before his
new position,

* * %

Judy Lishinsky is the new publicity director at Vanguard Rec-
ords. Miss Lishinsky had been in charge of publicity for Epic Rec-
ords for five years, handling press for the Dave Clark Five, the
Yardbirds, Bobby Vinton and Donovan. She had also been with
the RCA Victor press department for two years.

* * %

Dick Friedenberg, Columbia Record Club, has been promoted
to the post of manager of special projects. He joined CRC in 1964
as music editor and was named staff assistant a vear later. In his
new post he will handle liaison with publishers. He is also involved
with new recordings and repackaging.

* * %

Dick Vanderbilt has joined Laurie Records’ field promotion
and research division. He had been with the product development
division of General Foods for five years and in the sales and mar-
keting division of St, Regis Paper for two years.

* * *

Esmond Edwards, noted for producing such pop-jazz hits as
“The In Crowd"” and “Hang On Sloopy™ by the Ramsey Lewis Trio,
has been named jazz a&r producer for MGM/Verve Records. He
replaces the departed Creed Taylor and will report to Bob Morgan,
head of a&r for the label."Edwards was with Chess/Checker/Cadet
Records the past five years; prior to that he was a vice-president of
Prestige Records. Besides producing records, Edwards is a photog-

rapher and his work has appeared on many album covers.
* * %

Bernard L. Krause, writer, producer and electronic music con-
sultant for Elektra Records, has left the firm to consult independently
for different groups and companies. Krause, who will continue to
operate from San Francisco, will continue as a free-lance consultant
for Elektra on a special projects basis,

* k %k

Arranger Richard Evans has been named to an ad&r post with
Cadet Records, replacing Esmond Edwards., Evans, who has ar-
ranged several of Ramsey Lewis’ hit albums, has also been signed

as an artist. The appointment is effective Sept. 4.
* * *

Al Santiago has been appointed general manger of the Latin
division of Musicor Records; he'll operate out of New York but
spend considerable time in the San Juan, Puerto Rico, office. He

- (Continued on page 8)

MGM Makes Moves
To Expand in R&B

NEW YORK — MGM Rec-

headquartered in Cleveland.
Lester Johnson is president and

ords, in two or more separate
deals, will soon make a major
expansion into the r&b record
field. The company has been
releasing r&b product—namely
Howard Tate—on its WVerve
blue label line, the same line

that features the Righteous
Brothers.
Under mnew deals, which

MGM Records president Mort
Nasatir has been completing in
the past couple of weeks, the
firm will distribute Way Out
Records and another label not
vet named. Way Out Records 15

former Cleveland Browns foot-
ball ace Jim Brown is vice-
president. The contract calls for
several masters a year. Way
Qut, it is understood, will help
in promotion of their product.

The other label will coriginate
from Mickey Stevenson, man-
ager of Kim Weston who is an
MGM artist. Pyramid Records
was under consideration as the
title of the label, but MGM
attorneys were still trying to
clear this. (This is already a
label by this name operating on
the West Coast.)
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New Dot Management Duo

Arnold D. Burk

LOS ANGELES — Arnold
Burk, Dot's new president, is a
dollars and cents executive
whose strength lies in business
affairs. He joined Paramount
Pictures three years ago as an
assistant vice-president in charge
of business affairs. He had been
a member of United Artists
Pictures executive team prior
to switching to Paramount.

On July 1, Burk was named
music-recording  director for
Paramount by the Gulf &
Western parent company in a
move o systemize the film
studio’s music activities which
have generally been off the lot.

In line with that G&W re-
vampment, Randy Wood, Dot's
president for 17 years, was
made a vice-president of Fa-
mous Music while continuing to
head Dot. Burk's shift over
from profits and loss statements
to chief administrator of all
music-recording, was a move
developed by Martin Davis,
Paramount’s executive vice-
president and chief operating
officer, who was given the
added responsibility for all of

Paramount's world-wide opera-
tions last May.

Dick Peirce

LOS ANGELES—Dick
Peirce, Paramount’s new music
executive, has an experience
base which runs from publish-
ing to production, including
heading the Coast office of
Famous Music, the Paramount
publishing wing. Joining Liberty
Records in September 1966,
he became the label's a&r ad-
ministrator, responsible for set-
ting up product flow systems,
overseeing recording schedules
and talent scouting new av-
enues for the label to enter.
Prior to resigning his post last
week, he had been co-ordinating
production by a number of
staff producers for the parent
company's subsidiary labels.
Peirce had replaced Dave Pell,

now with UNI Records, the
MCA subsidiary.
Before joining Liberty, he

was Famous Music's Holly-
wood chief, where he handled
copyright exploitation. For six
vears he was the Coast opera-
tions manager for RCA Victor,
where administration and crea-
tion were daily assignments.

For a short period several
years ago, he ran his own rec-
ord company. Peirce helped
land Liberty the film soundtrack
from “Warning Shot” as well
as the original cast LP from the
country musical “Joyful Noise,”
which ran a short period on
Broadway last year.

150 Attend Motown
‘Showcase ‘68" Meeting

DETROIT — About 150 dis-
tributors and promotion direc-
tors from 35 cities attended the
Motown Record Corp. “Show-
case '68" sales convention held
at Detroit’s Pontchartrain Hotel
Friday through Monday (25-
28).

Highlight of the weekend
was the special “Showcase '68"
show held at the Roostertail
Supper Club Sunday (27) eve-
ning. The all-Motown show was
headlined by Diana Ross and
the Supremes and featured
Stevie Wonder, Marvin Gaye,
Tami Terrell, Gladys Knight and
the Pips, Chris Clark, the Spin-
ners and the Messengers.

The weekend's activities
kicked off Friday evening with

S TR ARG T

WABC GIVES AX
TO LONG DISKS

NEW YORK — WABC,
powehouse Hot 100 format
operation, last week put a ban
on all records running longer
than three and a half minutes
that aren’t in the top 20 of the
Billboard’s Hot 100 Chart,
Many new disks recently are up
to four minutes and longer. Rick
Sklar, program director, said the
move was forced by the num-
ber of long records out today.
“If you put two of these long

records on back-to-back in a
half-hour's period, you end up
with clutter. (Having to run
several commercials back-to-
back.)" He accused record com-
panies of making product for
discotheques rather than radio

stations and asked that shorter .

versions of records be produced
especially for programming. He
has been consulting with other
program directors around the
nation on the problem of long
records.

A G . T AR
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a cocktail party and dinner with
a “Night in Paris” theme. Satur-
day Motown arranged a day at
the MRA Track where a special
Motown race was held to honor
the occasion.

Concluding the sales conven-
tion Monday morning was the
introduction of new product.

Atco’s ‘Billy
Joe’ Drive

NEW YORK — Atlantic Rec-
ords, on its Atco label, has
rushed out the first instrumen-
tal of “Ode to Billy Joe,” the
hot controversial composition
that has caused more stir than
any song with recent memory.
The side was cut by a new
group, the Kingpins,

The label is mounting a mas-
sive promotion drive in all ex-
ploitation media. Disk was pro-

duced in Memphis by Tommy
Dowd and Tom Coghbill.

Randy Wood
Added Color
To Business

By LEE ZHITO

NEW YORK—Randy Wood,
whose resignation as president
of Dot Records was disclosed
last week (see Executive Turn-
table), will be remembered by
the music-record industry for
having added a colorful page
to the history of the business.

Wood started Dot in 1950
in Gallatin, Tenn., with an in-
vestment of 51,000, and the in-
novations he employed in build-
ing the little label into a multi-
million-dollar firm epitomizes
the romance and excitement of
the independent record com-
pany field.

Prior to founding Dot, he had
become a seasoned record man
at the retailing facet of the busi-
ness. He had operated a small
radio repair shop in Gallatin
where he stocked some records.
By 1947, he had become suf-
ficiently intrigued by the rec-
ord business to open Randy’s
Record Shop in Gallatin.

He was quick to realize the
importance of radio in promot-
ing record sales and the poten-
tial of mail order during that
pre-record club era. He bought
a one-minute spot announce-
ment each night on Nashville's
Station WLAC plugging the
Record Shop's mail-order opera-
tion. Within three years, Randy's
was recognized as one of the
largest mail-order record opera-
tions in the country.

When Wood launched Dot
Records, the 33-year-old Ten-
nessean faced a seemingly in-
surmountable retailer resistance
to recordings on an unknown la-
bel based in Gallatin, Confident
that his product would sell if
dealers would stock it. Wood in-
itiated the 100 per cent guaran-
tee principle. Dealers, assured
that they would not be stuck
with dead inventory, {freely
stocked the Dot singles. The la-
bel's releases soon climbed the
best-seller list.

The 100 per cent guarantee
policy was quickly adopted by
other firms, and for a time it
was an industry-wide marketing
fact of life.

Thanks to such hits as “San
Antonio Rose” by Johnny Mad-
dox, “Trying,” "P.5. I Love You,
“To Be Alone” by the Hilltop-
pers, and “Hearts of Stone” by
the Fontane Sisters, Dot soon
emerged as one of the top sell-
ing labels in the singles field.

Dot Records created sufficient
stir by 1957 to attract the at-
tention of Paramount Pictures,
which bought the label that

(Continued on page 8)

British Music Fair
Pulls 35 Exhibitors

By NIGEL HUNTER

LONDON—The sixth British
Musical Instrument Trade Fair
took place here Aug. 21-24 at
the Hotel Russell. This year's

showing attracted a record 35
exhibitors, and a bumper vol-
ume of business. The displays
ranged from an automatic pi-
ano teaching laboratory to a
mini bagpipe called the Doodle-
sack. The Fair was crowded by
visitors from the British industry
and abroad.

The automatic piano teach-
ing idea can be described as a

player piano with a tape mem-
ory added,

The system enables a teacher
to coach any number of pupils
by remote control. Monington
Weston, the manufacturer, is
discussing the introduction of
this pﬁnciEle in America with
two possible licensees.

Organ business is growing
apace, and Hammond Organ
(U. K.) announced at the open-
ing of the Fair the success that
has attended the company's ex-
port drive, which has sold its

(Continued on page 60)
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NASHVILLE—Arrangements
have been completed between
the Country Music Association
(CMA) and Goodson-Todman
Productions for production of
the all-industry CMA Awards
sShow for television.

The announcement was made
by Roy Horton, chairman of the
board of CMA, who met earlier
during the week in New York
with Goodson-Todman execu-
tives.

CMA announced earlier (Bill-
board, Aug. 19) that this cere-
mony, the first ever of its kind
in country music, would be held
Oct. 20 this year preceding the
Country Music Hall of Fame
presentation in Nashville. Others
have agreed to relinguish their
regular awards in deference to
this one all-encompassing af-
fair.

Goodson-Todman, producers
of such TV network shows as

Levin Sells
MGM Stock to
Time, Seagrams

NEW YORK — Time Inc.
and Edgar M. Bronfman, vice-
president of Distillers Corp.—
Seagrams, Ltd., last week an-
nounced buy—in two separate
deals—shares of Metro-Gold-
wyn-Mayer Inc., the parent firm
of MGM Records. Most of the
shares — about 560,000 — were
sold by Philip J. Levin, who
waged two fierce proxy battles
in the last year and a half for
control of MGM. Time Inc.
bought 300,000 of the shares.
James A. Linen, president, said
the purchase represents months
of study of the motion picture
industry and reflects the com-
pany's desire to obtain an in-
vestment position in the rapidly
developing technology of mov-
ies, TV, and the music and rec-
ord industry. The Time invest-
ment represents $17.7 million,
Bronfman is now the largest sin-
gle stockholder of MGM.

Lisberg Makes
Publishing Deal

NEW YORK—Harvey Lis-
berg, president of Man-Ken Mu-
sic, Ltd, has completed nego-
tiations with Vic Catala of Crea-
tive Images, Ltd. and John Phil-
lips, professional manager of that
firms publishing arm, Rock Is-
land Music, to co-publish all
material of Mark Jordan, leader
of the Edison Electric Band.
Lisberg will accompany Lisberg
to England for meetings with
other Man-Ken writers, includ-
ing Graham Gouldman. Jordan
also will confer with English
acts with plans to write for
them.
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MILLER CITED
IN VIOLATION

NEW YORK — Three Flor-
ida songwriters have filed suit
in Federal District Court here
charging Miller Music Inc. with
copyright infringement. Ruth G.

Parker, and Arthur and Con-
stance Sherman charged that the
music of “Games That Lovers
Play,” published by Miller Mu-
sic, was the music of “"New
Romance,” written by the com-
plainants in 1963.
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“What's My Line,” "“Maitch
Game,"” “Pass Word” and “To
Tell the Truth,"” said the crea-

tive director of the CMA awards _

show would be Mike Gariulo,
Goodson-Todman staff member,
who runs the “Model of the
Year Show™ for CBS, and whose
credits include a number of tele-
vision specials.

Negotiations are under way
with TV network officials con-
cerning scheduling of the an-
nual show.

CMA members already have
carried out initial balloting for

'CMA Show TV Production Set

go out in the near future to

_ select the winners. The ballot-

ing is being conducted by Price
Waterhouse, and no official or
member of CMA will know the
outcome until the sealed enve-
lopes are opened during the
ceremony.

The CMA show will be held
at Nashville’s Municipal Audi-
torium during the 42d anniver-
sary celebration of the "Grand
Ole Opry.”

With Horton, representing
CMA in the negotiations with
the production firm, were Bill

nominees in the various award Hudson, Ben Rosner, Larry
categories. A second ballot will Moeller and Bill Denny.
OO e A TR TSR TR T T S

EDITORIAL

CMA Prestige

It is gratifying to learn that arrangements have been concluded

between the Country Music Association (CMA) and Goodson-Tod-
man Productions for the production of the all-industry CMA Awards
Show on TV. (See separate story.) As a result of this development,
awards in the country field will take on new significances, They
will be backed by the prestige of the CMA and the winning artists
will receive top TV exposure and promotion, The entire couniry

field—publishers, writers, artists and promoters— will gain.

Historically, myriad publications have presented awards in the
country field—so many, in fact, that the awards diminished in
significance. Some publications, including Billboard, are relinguish-
ing their awards in deference to the CMA Awards.

Balloting, conducted by Price Waterhouse, is already underway.
We urge every CMA member to vote so as to make the coming
awards the most meaningful in the annals of the country field.

088 O AT TR AT GATM TGt

Cameo Principals Sued
On Complicated Stock Deal

NEW YORK — Lucarelli
Enterprises Inc. and Emanuel
Lester have filed suit in Federal
District Court here against
Cameo-Parkway Records, Inc.
and several others charging that
attempts to interest Lucarelli
and Lester in acquiring Cameo
stock were made for the purpose
of stimulating public interest to
produce a rise in the price of
the corporation’s shares.

The suit alleged that Harry
Bank and Shepard Green, rep-
resented that John D. Mac-
Arthur held a firm contract
through his company, Bankers
Life & Casualty Co. with Wil-
liam H. Bowen and William
King for the acquisition of con-
trolling interest. Bank, Green,
MacArthur, Bankers, Bowen and
King are defendants in the suit,
which claimed that these de-
fendants would entertain a writ-
ten offer for the acquisition
from Bankers of 312,000 shares

Segal & Gimbel
Form Pubberies

NEW YORK — Two new
publishing firms, Van-JTak Mu-
sic Corp (ASCAP) and Bates
Music Publishing Corp. (BMI)
have been formed by Madelyn
Segal, singer-composer, in part-
nership with Herman D. Gim-
bel, Audio Fidelity president.
Miss Segal will operate both
firms.

Chavez Sues
Web IV Music

NEW YORK — Chavez Mu-
sic, Inc. has filed suit in Fed-
eral District Court here against
Web IV Music, Inc. charging
that “Are You Lonely for Me,”
which was published by Web
IV Music, infringed the copy-
right of Robert Moore's “Search-
ing for My Love,” which was as-
signed to the plaintiff.

of ca|i>itnl stock at 53 a share,
payable as $300,000 in cash, the
balance six months after clos-
ing.

The plaintiffs contended they
therefore made a firm offer to
purchase the stock and de-
posited $25,000 in escrow to
show good faith. The com-
plaint further stated that in July
of this year, Green and Bank
advised the plaintiffs that the
offer was acceptable to Mac-
Arthur and Bankers.

According to the complaint,
the plaintiffs were assured by
Bank and Green on July 31
that the contract would be closed
on Aug. 3 with Bank and Green
also assuring the plaintiffs that
there was no truth to a story
that Bowen had sold 347,000
shares to Allen Klein and Abbey
Butler, also defendants. The
complaint states that Bank,
Green, MacArthur and Bankers
have since refused to sell the
312,000 shares to the plaintiffs.

Controlling interest in Cameo-
Parkway Records was recently
acquired by Klein and Butler.
Shortly after the transaction,
Cameo entered into a distribu-
tion deal with AMG Records.

J

~

FRED FOSTER, Monument Rec-
ords president, as honorary chair-
man of Mashville's United Givers
Fund for the music industry, re-
ceives the year's first pledge from
RCA Victor's Chet Atkins, right.

SEPTEMBER 2, 1967, BILLBOARD


www.americanradiohistory.com

The biggest
thing to happen
fo Country since
Pavul Bunyan!

JohnnyCash&
June Carter

Together

on Columbia
Records®
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A giant of an album!
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starring
John Gary

The release of John Gary’s new Carnegie Hall
album signals the start of an all-out advertising
and promotion campaign featuring theentire RCA
Victor catalog of this talented young entertainer.
We're backing this big sales push with consumer -
advertising in top national magazines , . . radio
spots. . . counter and window displays. . . browser
cards .. . a new consumer catalog and other séll-
ing aids, And—for the first time—both the new
album and the Stereo 8 Cartridge Tape are being
released simultaneously, For complete details
about this big, big new promotion, contact your
RCA Victor distributor today!
Exciting “live™
recording of John
Gary’s recent Car-
negie Hall Concert
1s a handsome flap-
type album includ-
ing photographic
highlights of John’s
brilliant rise to
stardom, A terrific
package.
& The John Gary Carnegie Hall
Concert . .. .. LOC/LS0O-1139*

® The Bestof JohonGary . . .. ...
.+ .. LPM/LSP-3730%
e Spanish Moonlight . . . . ... ..

. « « « LPM/LSP-3785
e So Tenderly . . . LPM/LSP-2922*

® The Nearness of You ... ....
. « « . LPM/LSP-3349
e A Little Bit of Heaven . . . . . ..
. + « « LPM/LSP-2994*

@ John Gary Sings Your All-Time
Favorite Songs . LPM/LSP-3411*

e John Gary Sings Your All-Time
Country Favorites LPM /LSP-3570*
e John Gary Sings Especially for You
. « « » LPM/LSP-3695
® The John Gary Christmas Album
. .. . LPM/LSP-2940
® A Heart Filled withSong . . . . . .
. « LPM/LSP-3666*

e Encore. ... .. LPM/LSP-2804%
® Choice . .. ... LPM/LSP-3501*

@ Catch a Rising Star . . ... ...
. « « « LPM/LSP-2745%

*Thes¢ albums also available on RCA Stereo 8 Cartridge Tape.

RCAVICTOR@

) The most trusted name in sound

This One

A ARART O

8471-GLU-YST4
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Market Quotations

(As of Moon Thursday, August 24, 1947)

HAME ng:s“h'l' ﬁltl‘h?:l. I"IHII;‘I - |:'I‘:'H : l::lni ! n:l.:l'
Admaral a8 034 A48 24T 233 23 -1V
Amencan Broadcasting 102 T4 332 767 T75%a T&W - 15
Ampex 4034 223, B42 3va 35 ITa + 3
Audio Devices 0% 2% 7B T 5%y 254 -1%%
Autematic Radio &7 e 93 dv: 5% éa + %
Avlematic Retailer Assoc. 76% 5134 239 70%  66% 687 -3V
Cameo Parkwoy 2354 2% 450 23% 19 2 + 3y
Canteen Corp. 28% N% 373 25%s 24% 2473 unch.
CBS 76l  59% 1415 1% &0l &1 -2l
Columbia Pic. 52%  33v: 104 A%  AT7V4 47V =1
Consolidated Elec. 57% 8% 259 48 46V 4834 - 35
Disney, Walt 104 73 227 P13 B85W 913 +74
EMI 3% IV: 680 =101 5 Ya + W
General Electric 109% B2 B&S 107V: 1051 107V  +2%
Gulf & Western 64% 30% 2380 8% 554 55V -3la
Handleman 34 1TV 297 323 Ny 3% - W
MCA S8% 4% 39 552 54V: 55 + Ya
Metromedia 1% 40% 202 6034 59V &0 - %
MGM 61% 323 1028 61 54 544 - %
I 93va 75 404 86% B4la: B43% - %
Motorola 1247 90 J00 12934 124% 125V =314
RCA 58 42% 1026 54 52 5214 - 3
Seeburg 20% 15 271 1934  18% 1874 - ¥
Avnet 4415 167 748 IBVa 35% 38 -1%3
20th Century 57% 32% 705 55% 504 54% 2 +13;
Trans Amer, 44%% 285 BPS 425  40% 403 =134
WB 8% 16% I T W WA - W
Wurlitzer 3 8% 152 28% 26%a 7% + W
Zenith 70T 473 A1 &6V 64V Ad4Ve -2%

Week's Week's Week's
OVER THE COUNTER* Weh flow  Clese

(As of Moon Thursday, August 24, 1967)

GAC Blg 7 83
Jubilee Ind. Ve 15 &%
Lear Jet 1435 14 16%
Merco Enf, 13 105 13
Mills Music 26V: 254 26V
Pickwick Int, 17 1644 146%4
Telepro Ind. 435 3% 334
Tenna Carp. 12% 1134 12
Orrtronics &34 & 634
ITCC 3% 12% 1214

*Over-the-counter prices shown are “bid"” (as opposed to “asked”), Meither the
bid nor the osked prices of unlisted securities represent actual transactions.
Rather, they are a guide o the range within which these securifies could have
been sold or bought at the time of compilation,

The above quotations compiled for Billboard by Merrill Lynch, Piarce, Fenner &
Smith, Inc., member of the Mew York Stock Exchange and all principal stock
exchanges.

Letters To The Editor

TRUST THAT YOU WILL WANT TO CORRECT ERROR
IN ARTICLE RE FEDERAL TRADE COMMISSION ORDER TO
COLUMBIA RECORD CLUB ON PAGE 6 OF BILLBOARD IS-
SUE DATED AUG. 26, 1967 THAT SAYS QUOTE DECISION
ESSENTIALLY CAST ASIDE THE 1964 RULING WHICH
FOUND NO THREAT OF MONOPOLY IN THE ACTIONS OF
THE COLUMBIA CLUB UNQUOTE THIS IS NOT CORRECT.
THE COMMISSION'S RULING DOES NOT REVERSE THE
EXAMINER'S 1964 DISMISSAL OF THE ORIGINAL
CHARGES EXCEPT FOR THE ISSUE OF WHAT COMMIS-
SION CHAIRMAN HIMSELF TERMED A QUOTE NARROW
UNQUOTE ORDER RELATING PRIMARILY TO THE EXCLU-
SIVITY OF THE COLUMBIA RECORD CLUB'S LICENSING
AGREEMENT WITH OTHER RECORD MANUFACTURERS.
WE ARE GRATIFIED THAT THE SWEEPING CHARGES OF
THE ORIGINAL COMPLAINT HAVE BEEN RECEIVED, IN-
CLUDING THE REJECTION ONCE AND FOR ALL OF ANY
CLAIM.OF INJURY TO COMPETITION AT THE DEALER
LEVEL. INASMUCH AS YOUR AUG. 26 ARTICLE EVEN CON-
TRADICTS REPORT YOU PUBLISHED IN AUG. 19 ISSUE, I
AM SURE THAT YOU WILL WISH TO OFFER YOUR READ-

ERS A CORRECTION.
CORNELIUS F. KEATING
VICE-PRESIDENT, GENERAL MANAGER
CBS DIRECT MARKETING SERVICES DIVISION

Electronic Stereo

Dear Editor:

It was distressing to read in the
Aug. 19 i1ssue of Billboard the
statement by Dave Rothfeld urg-
ing electronic stereo. Electronic
stereo is a curse for music lovers,
Many serious music lovers, my-
self included, not just critics, are
interested in mono recordings.
Who wanls an engineer or a
gadgeteer to stand unnecessarily
between the interpreter and the
listener. This is why major labels
put out mono only where the
original recording was made in

mono only. Would that labels kike
Nonesuch would follow  suit,
Labelling “electronic stereo” is
not enough because many con-
sumers do not know what that
means.

The serious music lover is the
backbone of the classical busi-
ness. We should not throw him
over in the interest of acquiring
more sales temporarily, As a re-
tailer I am tired of double in-
ventories. It is time the record
industry did something to educate
the public so that we would have
just records. By the date of the
recording we could tell whether

Koppelman-Rubin Expanding

LOS ANGELES—Koppelman-
Rubin Productions will move to
new quarters four times the size
of its current facilities to handle

a Coast staff now numbering
seven people. The press of in-
dependent disk assignments has
necessitated the move in two
weeks to the larger offices at
7033 Sunset Boulevard,

Newest member of the Coast
adr staff 15 Jack Nitzsche, who
has jumﬁed into the assignment
fray with disks by Gary Bonner,
who will appear on Colum-
bia and Zolly Yanovsky of the
Lovin’ Spoonful, who hasn't
been placed yet. Bonner, 21-
year-old wvocalist with a shout-
ing blues style, writes with
Alan Gordon for the K-R pub-
lishing interests.

Nitzsche 15 also cutting the
second single by Elmo and
Almo, the children’s voice duo,
for Warner Bros. Nitsche has

Capitol Eyes

LOS ANGELES — Wallpa-
per, trading cards, beach blan-
kets, place mats, calendars, pic-
ture puzzles—they all loom as
new avenues of promotional ex-
posure for Capitol artists.

The company is currently
clearing the way legally for the
use of its album covers by
Western Merchandising Corp.,
which specializes in developing
character merchandising proj-
ects, The aforementioned items,
plus a score of other products,
ranging from paper dresses to
toys, are included in the scope
of items Western Merchandis-
ing creates for its clients.

Capitol's role with Western
will be to provide teen-oriented
album covers for duplication into
various forms of objects for
duplication into various forms of
objects for young people. Fred
Rice, Capitol's merchandising
aids development manager, has
been the liaison between the
label and Western which will
utilize the four-color art off the
LP jackets and develop products
retaining the graphic scope of
Capitol's art department. LP

ABC REVAMPS
FOR 4 FORMATS

NEW YORK—In a major
policy change, the American
Broadcasting Co. split its radio
network into four separate
services last week under the
leadership of new radio net-
work president Walter A,
Schwartz, The new radio net-
work operation will consist of
four separate programming
services—the American Person-
ality WNetwork, the American
Contemporary Network, the
American Information Net-
work, and the American FM
Network. The change was made
to accommodate various types
of formats. ABC is the first
national network to provide
programming material exclu-
sively for FM.

PO 1 T T O AR R

the sound is up-to-date or not.
Many of the best artists were not
available to perform in true
stereo but their legacy will always
remain important. There is a car-
tridge available that will play all
records. This is where the record
industry has fallen down. It must
educate the public that mono rec-
ords sound even better on a stereo

machine.
Bob Bialek
Discount Record and
Book Shop
Washington, D. C.

www americanradiohistorv com

been an artist on Reprise and a
free-lance arranger in the past.

Other executives in the office
include Gary Klein, 25-year-old
West Coast activities director;
Bruce Wendell, former KBLA
librarian, now learning the pub-
lishing business as a publishing
administrator; Johnny Bond, na-
tional promotion manager and
Joe Wissert, who produces the
Spoonful and Turtles and splits
his time between both coasts.

Partners Charlie Koppelman
and Don Rubin, who recently
cut Petula Clark's new single,
were scheduled to cut the fol-
lowuop LP here last weekend.
Their recent five-week stint
here, seeking to establish closer
ties with Coast disk clients and
to develop plans for their entry
into television, points up the
growing activity for the com-
pany in California, Klein points
out. The majority of K-R's disk

dates are now here, according
to Klein, who cuts Gary Lewis
and the Playboys among others.

Klein is currently in the proc-
ess of signing two new writing
teams for K-R's Chardon Music.
The young executive says the
company needs its “monster”
type songs for its own clients.
“It used to be where I'd run
around with demos. Now we
need them for our own acts.”

Klein feels there is a younger
feeling to the recording indus-
try here as opposed to New
York "where the guys have
been playing record dates for
15 years and are only con-
cerned about how many ses-
sions they can pack into one
day."” Klein points to such new
record sessions sidemen as gui-
tarist Russ Titleman and Mike
Dasey and drummer Jim Gordon
as typifying the new breed of
“interested” musicians working
the pop scene here.

Album Cover Deals

covers will be reproduced in
their exact state for the games,
picture puzzles, bed spreads,
etc.

The Beatles, through another
sideline product merchandising
affiliation, would not be repre-
sented in the new venture,

Western Merchandising has
been developing products for a
number of television shows, per-
sonalities and publishing houses,
including: “Daktari,” "Man

From UN.C.L.E.,” “Flipper,”
“Tom and Jerry,” “Bullwinkle,”

Chipmunks, New York Mets,
Archie Comics, Herb Alpert,
Tony Bennett, Petula Clark and
Willie Mays, for example.

Norm Marks, an executive
with Western, became interested
in Capitol's album covers after
seeing a number of the label’s
own specially designed book
covers which promoted teen
acts.

RCA to Run Major
Promotion on Gary

NEW YORK — RCA Victor
will run a large scale promotion
on John Gary during Septem-
ber and October, including the
artist's 14 Victor albums, the
latest being a live recording of
his March 27 Carnegie Hall con-
certs. Ten of the albums also
are available in 8-track tape
CARtridge.

The promotion will feature
extensive trade and consumer
advertising, and 20, 30 and 60-
second special radio transcrip-
tions for Jlocal advertising.
Among point-of-sale materials
being supplied dealers are a six-

bin “Starring John Gary"” rack
header, browser divider cards
listing all of Gary's album
product, a “Starring John Gary"
counter merchandiser, “Star-
ring John Gary” six-bin die-
cut title strip pieces, blow-up
drawings of the artist, window
displays and a special consumer
catalog.

Also planned are teaser mail-
ings, blanket advertising mats
for all Gary albums, 140-line
and 280-line advertising mats
on the Carnegie Hall album,
and glossy miniature album
COVers.

Wood Parlayed $1,000
Into Record Empire

o Continued from page 3

year for approximately $2,000,-
000 of Paramount stock. Wood
was retained as the label's pres-
ident, made a vice-president of
Paramount Pictures, and Dot
was moved from Gallatin to
Hollywood.

After Dot became a Para-
mount subsidiary, the label
started producing its first LP's.
With its entry into the LP field,
Wood was responsible for other
innovations which later were
adopted by other firms. He in-
itiated the delayed billing tech-

in depth. He is recognized as the
first to use a hit single as the
title for an LP follow-up with
the Billy Vaughn "Sail Along
Silv’ry Moon™ single and album
releases. He was also among the
first to turn TV and picture per-
sonalities into successful record-
ing artists when he recorded
Gale Storm from the “My Little
Margie" TV series and film actor
Tab Hunter. The latter’s “Young
Love” was a top-selling single.

In his 17 years at Dot’s helm,
Wood personally produced the
lion's share of the label's re-
leases, which perhaps explains

the artist loyalty the label has

nique, thereby offering retailers
enjoyed.

a credit incentive to stock Dot

Executive Tumtable

* Continued from page 3

was formerly with Tico/Allegre Records; he was a co-founder of
the Allegre label. Art Talmadge, president of Musicor, said Santi-
ago's appointment marks a major expansion in the Latin field.
Santiago will be responsible for recording, packaging, and market-
ing all Latin product on the label.
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Tony belts out a smash in
his spectacular hit
tradition...

‘For Once
in My Life..

wwWw_americanradiohistorv com

Tony scores a first
with the most memorable
movie song of the year...

‘Something in
Your Smile'...

(From the Apjac 20th Century-
Fox Picture "Doctor Dolittle")

The new Tony Bennett single.
On COLUMBIA RECORDS#
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Pop Trend:

® Continued from page 1

The trend toward a more
sophisticated and serious pop
product has resulted in several
problems. For one thing, it's
difficult to find a studio that
has an opening and labels are
being forced to reserve time a
month or more in advance. Too,
costs per single record — and
even more so for albums—have
been mounting rapidly.

The Left Banke just spent
more than 30 hours in planning
and producing their new single
—"Desiree"—for Mercury Rec-
ords. Charlie Fach, director of
record product for the Ilabel,
thought this set a record for the
firm, but considers the group
“the most creative act in our
corporate history.”

Striving for records that
mean something and say some-
thing musically, rock ’'n' roll
artists are working harder on
each individual cut. The days
when albums featured one or
two hit tunes and a bunch of
hastily recorded tunes are fad-
ing.

The talk of the industry is
the amount of time spent in the
studio—and the astronomical
studio costs that have resulted
—by the Beatles and the Beach
Boys. But other long hours in-
side studio walls have been
chalked up by such artists as
Oscar Toney Jr,, Aretha Frank-
lin, the Youngbloods, Eric Bur-
don and the Animals, the Mu-
sic Explosion, the Cream, the
Mothers of Invention, and
Simon and Garfunkel, just to
name a few,

In the case of the new LP
"Winds of Change” by Burdon,
producer Tom Wilson spent
long hours in April through
July in three different cities
around the world to come up
with the finished product,

“Little Bit of Soul” by the
Music Explosion was produced
in about an hour by Super K
Productions. But producers
Jerry Kasenetz and Jeff Katz
were in the studio 30 plus hours
trying to come up with a fol-
low-up hit for the Laurie Rec-
ords group.

The first Aretha Franklin
hit—"1 Never Loved a Man
the Way 1 Love You'—took
almost three days of work in
a Muscle Shoals, Ala., studio,
Papa Don Schroeder, inde-
pendent producer, said it took
23 hours in a studio to come
up with “I'm Your Puppet” by
James and Bobby Purify and
27 hours for “Shake a Tail
Feather.” Felix Pappalardi, who
produced an album by the
Cream recently in New York for
Atlantic Records, said it took
six hours to do “Strange Brew,"”
a big British hit.

The reason that it is taking
longer to produce records, ac-
cording to MGM Records pro-
ducer Tom Wilson, is that the
record business today is an “in-
tensively creative business.”
Songwriters are trying to say
more and the producers and
performers are trying to say
more in the records. Any rec-
ord by the Mothers of Inven-

Columbia Pays Tab

e Continued from page I

tailer meets with the conditions
spelled out by the company.
Retailers are permitted a full
range of media, including loenl
and school newspapers, radio
and TV, theater programs, tran-
sit advertising, billboards and
regional editions of TV Guide
magazine. Funds will be allo-
cated, according to the source,
on a proportionally equal basis
This program will supplement
Columbia’s national advertising.

Sophisticated, Serious

tion takes two weeks to record
and two weeks to edit, he said.
And this occurs in spite of the
fact that Frank Zappa, leader
of the group, sometimes writes
out a full script to an album,
s0 the group knows exactly
what it's doing.

At the Monterey Pop Festi-
val, Simon and Garfunkel said
they'd been working 51 hours
on their current single—"Faking
It."” At that point, they had not
finished the record,

The Beatles freed everybody,
Wilson said, "And many people
don’t realize what fantastic mu-
sical growth there has been in
a group like the Beach Boys.
Motown product never stays
the same, each new record is
a little different, a little more

sophisticated.”
Innovation is the key ele-
ment. Bo Gentry and Richie

Cordell taped the sound of a
kettle drum backward 1o get
a unique sound on their pro-
duction of a recent Tommy
James and the Shondells hit.
And this 15 one of the reasons,
Wilson felt, why Bob Crewe is
such a great producer. “If he
hears a bluebird flying by the
window, he'll stick a micro-
phone out and record it and use
it on a record if he likes the
sound."

Records are becoming more
and more an art form, says
Pappalardi, who has produced
records by the Cream, the
Youngbloods, the Vagrants and
others. “There's a great deal
of thought put into a record
before ever going into a studio,
then you're constantly fighting
in the studio to reach your
ideal. I try to get the absolutely
best production every time and
expect the B side to be as good
as the A side. The time for

REMEMBER WHEN?

throwing away the B side is
past.”" He said he'd already spent
six hours in a
“Sparrow Tune” by —the Bo
Grumpus and hadn’t finished
the session yet.

While studic costs have gone
up, because many groups do
their experimenting in front of
a mike, recording costs as a
whole have not gone any higher
than in previous years, said
Wilson. The reason is that most
of the music is made by a
small group today; whereas in
the old days a record company
had to hire 30-35 musicians for
a Ses510n,

Gary Kellgren, engineer at
Mayfair studio, however, works
many 14-hour days.. MGM has
the studio booked through most
of September; Decca Records
takes it over after that, “It’s
been a great season for studios
all over town,” Kellgren said.
Some of the other noted en-
gineers include Brooks Arthur
and Roy Haley at A&R Re-
cordings and Chris Houston at
Talent Masters. Tom Dowd of
Atlantic Records is fast becom-
ing a legend in the field and
the record label, realizing his
merit, just recently made him
a vice-president in the firm.

Wilson felt that every one
makes a contribution to today’s
records, which are usually re-
corded in tracks. He -gives
acetates of the voice and basic
track. to the artist, the ar-
ranger, the engineer, and him-
self to take home after a ses-
sion, Before adding another
track, all four will confer on
how to make things better.
“Rather than superimpose my
own musical personality on a
record, I try to find out where
the artist wants to go and help
him get there.”

NY Congressman Had First

Copyright in

WASHINGTON — Who re-
members Sol Bloom, New York
Congressman from 1923 to
1949, and music publisher of
the first song to be copyrighted
in the 20th century?

The Copyright Office does,
because Sol Bloom, self-styled
“Progressive Publisher” of the
early 1900's, had promotional
ideas as far out, for his time, as
anything the mod groups come
up with today.

On Dec. 28, 1859, Progres-
sive Publisher Bloom sent a
man to stand at the main en-
trance of the Copyright Office
for the whole day. A relief
standee was posted outside the
same door all night. Two, then
five men appeared on successive
days, standing watch.

People began asking ques-
tions. The mysterious visitors
would only say: “Sol Bloom,
the Music Man, will tell you.”

And he told them, on Jan. 2,
1900, in nationwide advertise-
ments that although more than
30 million copyrights would be
issued during the century just
begun,

“In line with our usual po-
licy of being first, we have se-
cured

Copyright No. 1: ‘I Wish |
Was in flgixie Land Tonight'

by Raymond A. Browne
Sol Bloom, The Progressive Pub-
lisher™

In his autobiography (Put-
nam, 1948), Bloom said this
was his best single idea for
music promotion, and it got
good results. He still re-

20th Century

membered it fondly as he
rounded out over 25 years as
Congressman and music man,
one year before his death in
1949 at the ripe old age of 79.

A nostalgic Copyright Office
Special Assistant in the Refer-
ence Division, Donald Reines,
recorded this bit of music pub-
lishing history in last week's
Library of Congress Informa-
tion Bulletin. Also in 1900, pro-
phetic of America's musical fu-
ture, deposited works were di-
vided into classes for the first
time, and music was given a
copyright classification of its
WL,

‘Dolittle’ Qualifies
For Gold Record

NEW YORK — 20th Cen-
tury-Fox Records reports that
the soundtrack album of “Doc-
tor Dolittle™ has qualified for a
gold record on the basis of ad-
vance sales with its initial press-
ing of 500,000 albums virtually
sold out. The album is due to
reach retailers this week. The
film's premiere is listed for Dec.
19 at Loew's State Theater
here. Music and lyrics are by
Leslie Bricusse,

Grinnell Fire

FLINT, Mich. — Grinnell’s,
leading music and record dealer
here, was burned to the ground
early Wednesday (23). The
three-story and basement build-
ing contained about 6,700
square feet.
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Sinatra and Ella to Hold
Summit .Meeting on ‘TV:

e Continued from page |

selections with Sinatra from
their recent
Nelson Riddle's orchestra will

backdrop both headliners.

Sheldon Keller, who wrote
the first two “Man and His Mu-
sic” specials, is writing the up-
coming stanza which Robert
Scheerer is producing.

Sinatra and Fitzgerald had
been slated to record a historic
duo LP here last week, but the
session  was tponed when
both sought additional time to
research material. Sonny Burke
plus the entire Reprise a&t staff
are working on selecting songs
for the LP,

Reprise general manager Mo

LP collaboration..

Ostin had hoped to have an LP
recorded well in front of the TV
taping for release right after the
national exposure. Admittedly,
Ostin has faced a setback in that
Sinatra and Fitzgerald have
commitments during the ensu-
ing weeks which could delay
their getting together to cut the
album in time to tie it into the.
TV show. The Reprise merchan-
dising organization has mapped
major programs for the LP,
which are being held in abey-
ance,

The LP union has been
months in planning. Reprise
now has the major project of
formulating logistics of  both
artists to find a block of time
when both are free for a session
at United Recording,

Robert Bialek Purchases
Milestone Record Label

o Continued from page I

West 48th Street here. Keep-
news explained that distribution
will be through normal whole-
sale channels “in those areas
where there are distributors with
the knowledge and interest to
properly handle the task of do-
ing a solid sales job with a spe-
cial product like jarz.

“Elsewhere, rather than suf-
fer the frequent frustration of
dealing with distributors who
don't know jazz and couldn’t
care less, and will gladly keep
your albums a few months and

Jerden Signs
Snuff Garrett

SEATTLE — Snuff Garrett
Productions has been signed by
Jerden Music, Inc. to produce
the Kingsmen's next Wand sin-
gle. Jerden Music singles cur-
rently being released are “Fire
Girl” by the Brave New World
on Epic, “"Mr. Kirby” by the
MNew Yorkers on Scepter, "Green
sleeves” by Gordon on Uptown,
and “The End” by Linda Ball
on Jerden.

Electronic Mfg.
Company Formed

NEW YORK—Management
Telecommunications  Systems,
Inc., a firm specializing in sup-
plying a wide range of modern
electronic tools and devices as
well as services on manage-
ment communications to indus-
try and institutions, has been
formed here. MTS will be di-
vided into Amphicon Systems,
Inc.,, of Norwood, N. J., and
Management Communications
Network of New York.

Amphicon manufactures and
markets  electronic  display
equipment, Management Com-
munications Network will pro-
vide facilities for various forms
of electronic presentations and
conferences. Robert White is
president of Management Com-
munications Network, while
Frank Dell’Aglio heads Am-
phicon.

Eliran in U. S.

NEW YORK — Ron Eliran,
Israel's top pop singer, is in
the U. 8. to work on his Coral
Records release, “Sharm EI
Sheikh,” and do a series of per-
sonal appearances, He will
shortly travel to the West Coast
to open at the Troubadour, in
Los Angeles.

then return them in the orig-
inal unopened cartons,” Mile-
stone will go directly to the
retailer. In these cases, the line,
which will list for $4.79, will
be sold at normal mark-up.

Keepnews was founder and
long-time recording director for
Riverside Records, where he
began or furthered the record
careers of such artists as Can-
nonball and Nat Adderley, Wes
Montgomery, Bill Evans, The-
lonious Monk, Charlie Byrd,
Mongo Santamaria and the
Staple Singers.

Milestone has made arrange-
ments to draw on the catalog
of Paramount Records for re-
issues of material by Louis
Armstrong, King Oliver, Mor-
ton, Ma Rainey and Johnny
Dodds, with the co-operation of
John Steiner, owner of the
pioneer jazz label.

Keepnews, explaining Mile-
stone’s plans to utilize inde-
pendent producers, also said,
“We are pleased to be working
with men who really know
what they are doing in their
special fields, jazz producers
like Albert Marx on the West
Coast and Dick Katz in New
York, and a blues expert like
Pete Welding. Such men can
certainly contribute greatly to
our goal of building an authori-
tative, top-level independent
label. They can help us put
across our ‘revolutionary’ con-
cept: that good music — con-
temporary jazz, old jazz, blues
—can sell, for the simple rea-
son that there 15 a quality audi-
ence out there waiting impa-
tiently for quality product.”

ITCC Given
MGM in UK

o Continued jfrom page 1

ket in the U. K. 4 and B-track
cartridge versions of product
issued by MGM and its family
of labels in this country. Labels
covered will include MGM,
Verve, Verve-Forecast, among
others.

ITCC, the New York-based
cartridge firm, will set up a
subsidiary firm here shortly,
similar to the companies it re-
cently established in France
and Switzerland, according to
ITCC president, Larry Finley.

According to the plan, ITCC-
U.S. will duplicate the recordings
in America, and then supply
them to ITCC-U. K. here in bulk
“pancake” form along with
empty cartridges and labels.
The cartridges will be loaded
here and marketed throughout
the U. K.
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This
Week Week

1 DYNAMIC DUD | . W——.
Jimmy Smith & Wes Montgomery, Yerve V B&TE (M);

1

Rillbeard SPECIAL SURVEY Fer Week Ending 9/2/67

BEST SELLING
JAZZ LP’'s

TITLE, Artist, Label & Number

Vé-B&TR (5)

CALIFORNIA DREAMING ... ................
Wes Montgomery, Verve V B&72 (M]; V&-B672 (5)

LOVE-IN

Charles Lloyd, Atfantic 1481 (M); 5D 1481 -m..._._,,” ;
SERGIO MENDES & BRASIL 'é6 .. ... . ... ..

AEM, LP 11& [M); 5P 4116 (5)
MERCY, MERCY, MERCY

Cannonball Adderley Quintst, Capitol T 2663 (M) ST =

2663 (5)

SWEEY | BRIN oo iy
Stan Getr, Verve V B&93 (M); V&-8693 (5)

BIE SWINE FACE . ... . coviiiinaiiiaines
Buddy Rich, Pacific Jazz PJ 10117 [M); 5T 20117 (§)

EQUINOX

Sergio Mendes & Brasil ‘66, ABM LP 122 (M); SP 4122 (5)

LOU RAWLS SOULIN' ...

tip"ﬂl’ijﬁﬁ-“ﬂ:; €1 EEM-‘.S].....

LOU RAWLS LIVE ... .............
Capitol T 2459 (M); 5T 2459 (5)

BEAY GOES ON .. .......iicoumannnn
Herbie Mann, Atlantic 1483 [M); 5D 1483 (3)
Lou Rawls, Capitol T 2754 (M); 5T 2756 (5)

BILL EVANS AT TOWN HALL, VOL. 1
Verve V B46B3 [M); Vo&-B&%3 (5)

DO IT NOW ...

Brother Jack McDUff, Atlantic 1484 (M); SD 1484 (8)

THAT'S MY KICR oo v
Errall Garner, MGM E 4443 (M); 5E 4483 (5)

SWINGIN' NEW BIG BAND .. ..... PSR
Buddy Rich, Pacific Jazz PJ 10113 (M); ST 20113 (5)

THE MOVIE ALBUM ..

Ramsey Lewis, Cadet LP 782 (M), LPs 78218

KENNEDY DREAM

Qlver Neison Orc, Impulse A 9144 W)y A6 9144 (9

JAZZ RAGA e R B
Gabor Szabo, Impulse A 9128 [(M); AS T128 [5)

Ray Charles, ABC ABC 595 (M): ABCS 595 (3)

Philly Jazz
Festival Set

PHILADELPHIA — A giant
jazz festival will not only usher
in the new season but also mark
the official public opening of
the new spectrum, new sports
and amusement arena built by
Jerry Wolman, owner of the
Eagles football team. Staged
by Herb Spivak and Shelley
Kaplan, it will be the second an-
nual Quaker City Jazz Festival
presented in the round on Sat-
urday, Sept. 30, and Sunday,
Oct. 1, for evening listening.

First mnight brings together
Sarah Vaughan, Dave Brubeck,
Herbie Mann, Stan Getz,
Astrud Gilberto, Arthur  Pry-
sock, Dizzy Gillespie, Richard
(Groove) Holmes and Byard
Lancaster's quintet.  Second
night brings on Dionne War-
wick, Ramsey Lewis, Monto
Santamaria, Cannonball Adder-
ley, Jimmy Smith, Sonny Stitt
and Don Patterson, Hugh Mas-
akela, Flip Wilson and Byard
Lancaster's quintet,

(AR ARV BB ACATAT AR AR

SAME SONG HAS
TWO VERSIONS

LOS ANGELES — Wonder-
land Music has published two
versions of the same song—
each with a different title. The
tune is from the Disney film,
“The Gnome-Mobile,” and ap-
pears in sheet music as “The
Gnome-Mobile” and “In Me
Jaunting Car.” Walter Brennan
sings the tune in the film. The
Sherman Brothers wrote both
versions which differ in lead
subjects.

Jazz Beat

By ELIOT TIEGEL

Dave Cavanaugh, Capitol producer, feels that while Nancy
Wilson's upcoming album may not hit the charts as quickly as her
other LP’s, it will be one of her most commercial offerings and will
stay on the charts for a long time.

Cavanaugh said the album was designed to let the:. vocalist
record the kinds of songs she's always wanted to do. “We've done
tunes differently which have generally been overdone. “When the
World Was Young,' for example, has an Oliver Nelson arrangement
which is gquite different. She also did ‘Lush Life’ and ‘Sunny’
differently.”

It will be her 18th LP since joining Capitol six years ago.
“It's odd that we've been able to use most of the same guys on these
three days,” Cavanaugh said as the 31-piece orchestra began running
down ‘Have 1 Waited Too Long at the Fair.'! Most of them work
on TV or film dates and they break at 5:30. Six o'clock is a difficult
hour to schedule a session.”

During a break in the session, Nancy said she has to be
inspired by the lyrics first before she wants to hear the melody. She
doesn’t read music so when she asks to hear a melody, it's got to be
from a powerful message song in order to be worth the effort of
memorizing the melodic line. She said she would be bored if she
stayed exclusively in one field of pop music,

The next song on the schedule was “Sunny,” previously done
by several rock 'm’ rollers. Nancy's attack was to slow down the
message and create a mood with each phrase. In two takes “Sunny”
was down pat,

The funky blues feel of “Sunny” prompted someone to ask
Nancy whether she planned recording with funky saxophonist Can-
nonball Adderley, with whom she made her first Capitol LP. "Yes,
we'll cut some things with him in the fall,” she answered.

The Wilson-May collaboration has just come out, Its title:
“Lush Life.”

N. Y. Schedules First Jazz Day

NEW YORK — This city's nonprofit organization inter-
first official Jazz Day will be ested in jazz and working in
held Saturday, Oct. 7. The oc- co-operation with the city gov-

casion will be part of the city's
Cultural Fortmight, Oct. 1-14,
honoring the creative arts. A
feature of Jazz Day will be the

premiere of “Jazzhattan Suite

1967," composed by Oliver
Nelson under a commission
from Broadcast Music, Inc.
Jazz Day will be sponsored
by Jazz Interactions, Inc,, a

ernment.  “Jazzhattan  Suite
1967" will be performed on the
Central Park Mall at 2 p.m,,
and later in the Grace Rainey
Rogers Auditorium of the Met-
ropolitan Museum of Art before
an invited audience. During the
same day, New York's Jazzmo-
bile will present three concerts
in Harlem.

AT AT AT AT ETFTATI M

REAT ACTS,”3 NEW HITS!

39
®

49

“The

Tams

“MARY, MARY ROW
YOUR BOAT"”

ABC 10956

"The Swinging
Medallions

“TURN ON
THE MUSIC"

SMASH 2107

“Billy Joe
Royal

"HUSH"

COLUMBIA 44277

#6) BILL LOWERY TALENT, INC.—P.0. Box 9 687, Atlanta, Ga. 30319—(404) 233-3962
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Lorber Plans
College Tour

MNEW YORK — Alan Lorber,
who recently recorded an East-
ern album for Verve, plans to
hit the East Coast college cir-
cuit this fall and winter. The
Lorber orchestra will consist of
12 to 16 pieces, with emphasis
on the sitar and other Indian
Instruments,

Lorber, an arranger with his
own independent production
company, will depend heavily
on electronic effects on stage—
much the same as he did on his
album. He produced the record
on the theory that everything
performed in the recording stu-
dio should be able to be dupli-
cated on stage.

He said his next album will
also be in the Eastern vein, but
with much heavier emphasis on
electronics.

PM Conference
Picks Rob’t Coe

NEW YORK—Robert Coe of
Robert Coe Management has
been named temporary national
secretary of the Conference of
Personal Managers. The confer-
ence, which is merging its East
and West Coasts divisions, has
nominated four candidates for
president of the combined na-
tional organization: Ken Green-
grass and Ray Katz of the East
Coast and Bill Loeb and Dick
Linke of the West Coast.
Greengrass and Loeb are presi-
dents of their respective seg-
ments.

Greengrass, president of
Greengrass/ Talent Management
Associates, reported the Eastern
unit had granted its second
consecutive $1,000 scholarship
to the American Music and
Drama Academy and also had
made ‘a contribution to the Nat
Cole Cancer Foundation. Bud-
dy Howe, president of General
Artists Corp., will be guest

speaker at the East Coast divi-

sion's next meeting,

Folkways Bows
“Today’s Poets’

NEW YORK — Folkways/
Scholastic Records is introduc-
ing a new series of recordings,
“Today's Poets.”

The first in the series, “To-
day's Poets: Volume I,” com-
prises the works of 41 poets
such as Donald Hall, Louis
Simpson, Joseph Langland and
Robert Francis reading their
works. Each album includes a
booklet with the text of each
poet.

Programmed for future disks
in the series are Robert Creeley,
Gary Snyder, Denise Levertov
and others.

M. Horszowski
Fellowship Set

MARLBORO, Vt. — The
Marlboro Music Festival has
established the Mieczyslaw
Horszowski Endowment Fellow-
ship in honor of the pianist's
75th birthday. The fellowship,
which was donated by Mr. and
Mrs. Talcott M. Banks of Lin-
coln, Mass., will enable a young
musician to participate at Marl-
boro each summer, On Wednes-
day (23) Horszowski opened the
Zermatt Festival, which de-
voted all five concerts to him.
The Marlboro Festival ended
its 17th season on Sunday (20)
with a sold out program fea-
turing Rudolf Serkin, artistic di-
rector, and Pablo Casals.

Writer-Personality Holan Leads
Polka on Merry Way Across U. S.

By CHARLES BARRETT

NEW YORK — Joe Holan
15 a man from Hazleton, Pa.,
with his hand on the pulse of
the big polka beat.

Holan is a polka air personal-
ity, and columnist for Polish
American Journal, a biweekly
publication out of Scranton, Pa.
In addition, Holan serves as a
booking agent for numerous
polka combos and bands and is
promotion manager for the Joe
Gurka Orchestra, Nanticoke,
Pa. He is in close touch with
some 100 polka air personali-
ties across the nation, keeping
them advised on new disks be-
ing released from such major
olka labels as Dyno, Jay Jay,
tella Recording Co. and Rex
Records. In his column, “Polk-
atively Yours,” Holan lists what
he considers to be the top five
polka LP releases for that pe-
riod. The bi-weekly article also
touches upon promoting upcom-
ing polka groups, and an oc-
casional profile on polka per-
sonality or a radio announcer,

According to Holan, some of
the top polka air personalities in
the country include Joe Pan-
carz of WIBM, Jackson, Mich.,
Virginia Seretny of WILI, Wil-
limantic, Conn., and John Hon-
ﬁf!i];raf WVOX, New Rochelle,

WBAX to Return

Key polka radio stations, ac-
cording to Holan, include
WBAX, Wilkes-Barre, Pa., and
a station scheduled to return
to the air within the next few
months, WHZN, Hazleton, Pa.,
which went off the air a few
years ago when its owner joined
Radio Free Europe. The new
owner of the station is a Hazle-
ton newspaper editor. He was
on the station’s staff when it
first opened.

Dutch Classical
Trend Develops

AMSTERDAM — A survey
conducted by Platennieuws, the
leading independent Dutch mu-
sic monthly, revealed an ap-
preciable trend toward classi-
cal recordings.

Some 24.05 per cent liked
classical music, and 9.94 per
cent liked semi-classical music
such as operettas. Another
20.12 per cent liked general pop
music, 27.80 per cent favored
teen music, and 18.09 per cent
expressed no particular prefer-
ence. The survey also disclosed
that 66.47 per cent of record
buyers owned a personal rec-
ord player, and 32,59 per cent
use a communal family ma-
chine.

Hawaiian Label
Eyes Mainland

LOS ANGELES — Has-Ho
Records, Hawaii-based label
owned by Don Ho, is eying do-
mestic distribution. The label,

which records Island artists,
plans to enter the mainland
market soon. Edward G.

Brown, local representative for
Ho-Brown Productions, is co-
ordinating  distribution  plans
with Heo, who continues as a
Reprise artist.

LA World Tour

LOS ANGELES — The Los
Angeles  Philharmonic will
make its first world tour, com-
mencing Sept. 12 on a 41-con-
cert schedule in 23 cities spread
over eight weeks. Pianist Andre
Watts will travel with the Zubin
Mehta-led orchestra.

www americanradiohistorv com

JOE HOLAN

The most popular type of
polka aggregation today is the
big band which often takes in
as many as 19 men, he said.
The accordion is still the most
widely used instrument among
all groups, said Holan, and the
tuba and concertina take up the
seccond and third popularity
spots respectively., Holan has
served as a judge for several
polka contests in both the in-
strumental and dancing competi-
Lions.

Nolan receives mail from
some 80 labels a week dealing
in polka recordings telling about
the new releases coming, and
he corresponds with nearly 100
air personalities and almost the
same number of polka group
leaders. He also hears from a
few European polka labels, but
this is limited ause the bulk
are located in or on the fringes
of Eastern Europe,

25-Year Involvement

No stranger to early polka
activity, Holan has been in-
volved in some way with the
musical movement for about 25
years, He has been to polka
meets and dance marathons

Rl

across the country, as well as
in Canada, where, he says, “the
polka is a big thing."

Holan is helping to organize
a group that will offer a life-
time membership for polka air
personalities. This organization
would be aimed at seeing that
its members get every new polka
disk (LP's and singles) from all
labels and to keep them abreast
of all polka activities in this
country,

Epic ‘El Dorado’

Goes on Hayride

SAN FRANCISCO — Epic
Records has initiated an exten-
sive promotion campaign here
on its album of original music
from “El Dorado,” to coincide
with the showing of the Para-
mount movie. A hayride start-
ing at the Fairmont Hotel here
was part of the promotion,
which was attended by disk
jockeys and program directors in
the San Francisco Bay area. A
Western - style barbecue fol-
lowed an outdoor screening of
the film. Original music was
composed, arranged and con-
ducted by Nelson Riddle. The
local promotion was set up by
Peter Marino, promotion man-
ager for Melody Sales Co.,
Epic's San Francisco distributor.

Invincible Forms

Intimate Label

NEW YORK — Invincible
Records is forming a subsidiary
label, Intimate Records. The
Moniques will be the label's
first act, recording “Calling Me
Names” in November. The trio
are appearing with Bunny Sig-
ler in Central Park on Tuesday

(29).
o
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THE BIG 3 MUSIC CORPORATION has signed Buddy Scott and Jimmy
Radcliffe for composing and producing through their production com-

pany, Liscris. Left to right are Ja

Lowry, general professional manager

for Big 3; Arnold Maxin, head of the publishing outfit, and Scott and

Radcliffe.

Columbia Plugs
McLuhan Album

NEW YORK — Columbia
Records is running a Coast-to-
Coast campaign to promote
Marshall McLuhan's Columbia
album “The Medium Is the
Message.” Included are mini-
skirted models carrying placards
and handing out complimentary
copies of the pressings to pass-
ers-by in advertising districts of
major cities.

In Boston, the models pre-
sented copies of the album to
10 winners at a Columbia-
sponsored contest at Nick's,
while in Los Angeles, Columbia
placed teaser ads in local mag-
azines and donated a supply of
disks to the Publicity Club for
use as door prizes. The album
has been receiving Top 40 air-
play in St. Louis, San Francisco,
Los Angeles and Boston,

Brown to Cut
Don Gardner

ENGLEWOOD, N. J. —
James Brown, who recently ac-
quired a 51 per cent interest in
TNT Records (Billboard, Aug.
19), will be at the label’s new
recording studios next week to
cut a Don Gardner single, the
first record since he acquired
control.

Gloria Toote, who retains a
49 per cent stock interest in the
label and complete control of
the studio, has announced new
distributors. They are Record
Distributors in  Detroit and
Tone in Hialeah, Fla.

With Studio A already in full
operation, Miss Toote said that
Studio B should be operative in
four months.
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Musical Instruments

Phonograph Makers Pick

Guitars in '68 Promotions

o Continued from page [

young guitar players in the U. S.
do most of their learning by
listening to records. The guitar-
adapted phonographs contain
preamp and input that permit
playing along with records or
solo play of the guitar through
the phonograph speakers.
Philco-Ford, Major and Arvin
are the firms to have intro-
duced the guitar-phono combos.
Spokesmen for other major
manufacturers of record play-
back equipment reported to a
Billboard surveyer that they are
studying the concept for pos-
sible application to their lines.

Six-String
The Philco-Ford combination
was introduced first. It was in-

Sonny James, “The Country
Gentleman'" from Hackelburg,
Alabama, is again over the top
of the charts this week with a
single that's £1 on Billboard's
Ssurvey of Hot Country singles.
“I'l Never Find Another You"
(Capitol 5914) bids well to be
another million seller for Sonny.
Iits sentimental lyrics and good
melody make it a natural. It is
a showcase for Sonny’'s mellow,
winning sound. With a lifetime of
music background (he's been
singing since he was four years
old) Sonny James knows how to
get the sound he wants—and
that's why he plays an Epiphone
Guitar. (Advertisement)
= — ————___ — ____  ———— " F

loll to the
ponderous bass
absorbed
better
in...

AMERICAN

Crysta-
lined”

*Exclusive process of

AMIERIGAN]

RECORDING TAPE
A Division of GREENTREE ELECTRONICS
2135 Canyon Dr., Costa Mesa, Calil. 92626

cluded in the 7-model portable
line introduced in Las Vegas in
June. Two of the models are
equipped for guitar play. One
is priced at $79.95 and the
other is priced at $114.88,
which includes the cost of a
full-sized six-string guitar,

Major Electronics Corp. then
introduced a stereo portable
phonograph and guitar promo-
tional pairing at $99.95. The
guitar offered is six-stringed and
of standard size. The phono-
graph has a 20-watt, all-tran-
sistor amplifier and preamp,
heavy-duty speakers and four
audiophile controls.

For “under $100," Arvin has
just made available a guitar-
phono combination, designated
model 58P49-GK. The phono-
graph 15 a solid-state portable
that plays on 6 "D batteries
or AC. It has an automatic 4-
speed changer and an oval 3-
inch by 5-inch V Magnet speak-
er. There is a built-in guitar
jack. The guitar is a solid-body.
six-string model with steel
reinforced neck, adjustable
bridge, 22 frets, separate tone
and volume controls and a sen-
sitive pickup. Suggested retail
is  $99.90 including guitar.
Phonograph alone carries a
$59.95 suggested list.

Arvin has also introduced a
portable stereo unit, model
68P79, which includes preamp
and input for electric guitar,
The unit carries a $129.95 sug-

gested retail price. It has a
solid - state amplifier, 12 watt
peak power output, 20-foot
speaker separation, Garrard

3000 changer, low-mass tone

Slant Promo

MINNEAPOLIS — Accord-
ing to Ray Trestman, “young-
sters today are pretty sharp.
They know quality instruments
and they know what they want.”

Trestman Music Center in
Minneapolis is built around this
concept. And to get this know-
ing youngster into the store,
the firm has embarked on a
lively promotion program that
includes a brisk weekly news
organ, battles of the bands and
good signs and displays.

Ray Trestman says this:

“We have quite a few pro-
motional devices. We try to get
something going every week be-
side our newspaper. We have
had battles of the bands right
in front of the store. This is a
big midsummer event for us.

Most of our business is done
with youngster 9 to 10 years
old when they start in school
bands. We're fairly busy
through the first of the year
starting in the spring.”

Rental of instruments is im-
portant at Trestman's. Its a pood
way to get the customer to “try
it, then buy it."”

Trestman adds:

"No question about it, it's a
good way to get a person
started in music. Most of the
instruments are a large invest-
ment today. If you are going to
get anything worthwhile, you
have to invest about 100 dollars.

when answering ads . . .
Say You Saw It in
Billboard

arm, ceramic cartridge, diamond
LP stylus and 1l-inch turn-
table, There are four operating
controls.

Masterwork

Among major companies
studying such a promotion are
Columbia Masterworks Audio
Products and Westinghouse.
J. J. Harris, Columbia Master-
works general manager, said,
“We have nothing like this now
but we've investigated it. We're
not backward or anything, but
we're not too interested because
our regular phonograph sales
are running 35 per cent ahead
of last year."

W. M. Day, general manager,
Westinghouse  Electric, TV-
Radio-Phono Division, reported
that the firm has a phonograph
model, 394, through which an
electric guitar may be played.
“We're looking into this area,”
he said. “In fact, we've done
considerable work on it. We
haven't written off the concept.
But I can’t announce anything
else now."”

Motorola has had no phono-
guitar combination and has
done no research in the field,
Billboard was told. But the door
is open there to such ideas as
including guitar preamp and in-
put jacks in portables.

“We elected not to do it,"
said RCA product planning vice-
president Jack K. Sauter. 1
don’t know whether that's good
or bad., Of course, almost any
phonograph may be adapted for
electric guitar input, but they
do not give nearly the output
that most kids want."

There has been talk that RCA

GUITAR-PHONO promotional packages are now available from three
companies. At left is Arvin's pairing and at right is the stereo phono-
solid body guitar package from Major Electronics. Philco-Ford was the
first to offer the promational combination. All sell for about $100,

guitar included.

Orphan Egg
Yox Winner

FOREST HILLS, N. Y. —
The Thomas Organ Co.'s Vox
Division staged its finals for
“The Vox Band Battle for Star-
dom" at the Music Festival here
Saturday (12). Winners were a
California rock group, the Or-
phan Egg.

The Thomas Organ Co. co-
sponsored the event with Ameri-
can International Pictures and
as part of the prize, the four
boys received a guaranteed film
contract with AIP, and an all
expense paid trip to Hollywood.
The contest was launched last
January, with entrants applying
through Vox dealers throughout
the U. §. and Canada. Three
runner-up groups received tro-
phies and shared a $5,000 in
Vox-Thomas musical equipment.

will enter the musical instru-
ment field. “That's just talk
now,” said Sauter. “"We're not
even in the design stage."

for the Young Crowd

When the customer rents, there
i5 no self doubt. The rental is
used toward the purchase. It's
a good hurdle over the first step
of the sale.”

Trestman sells well across

much of the musical line. Ray
makes these comments:

“We sell quite a few guitars
and guitar accessories. We show
a lot of accessories and we get
as deep as we can. We do not
stock zithers—in fact, we are not
too familiar with them. We sell
quite a few melodicas. We do
very little with harps, but we do
sell a few autoharps. 1 think
they are starting to come into
their own now."

The Minneapolis firm sells
“quite a few recorders, mostly
to youngsters in school, Officials
note that a lot of the band
directors are turning to record-
ers. Soprano recorders are
chosen over the flutephones.

Trestman comments: “We sell
a few mandolins, banjos and
flutes. Banjos were very good
years ago but in the last year
al least our business in banjos
has been fairly quiet. The en-
tire percussion field is impor-

CMI Profits Off

CHICAGO — For the year
ended June 30, Chicago Mu-
sical Instrument Co. reported
sales up from 61,229,134 from
$62,679,458 but ecarnings down
from $4,172,381 ($2.46 a share)
to $2,890,899 (51.68 a share).

Fourth quarter earnings were
also down.

www americanradiohistorv com

tant 1o us—drums, miracas and
bongos sell in that order.

Space has always been a
roblem. However, we sell a
ot of strings, picks naturally
go with the puitars and quite
a few pickups. Instruction books
on iuim“ go well but we do
not have so many calls for ear-
phones. We do have many cus-
tomers for cords, pitch pipes
and similar items. We handle
just the music books for instru-
ments as we do not have the
room for individual sheets.”

CBS Expanding
Promo Activity

SANTA ANA, Calif. — CBS
Musical Instruments has ex-
panded its advertising and pub-
lic relations department.

“This expansion is in keeping
with our growth in over-all na-
tional sales,” said William E.
Johnson, marketing director of
the division of Columbia Broad-
casting System, Inc. The firm
produces Fender pguitars, amps
and accessories; Fender Rhodes
pianos and Contemp Organs,
Rogers Drums and Squier
Strings.

Irving Green, formerly with
University Sound, has been

named manager of the depart-
ment. The expansion includes
beefing up field promotion ac-
tivities under newly appointed
manager Charles H. Rosenthal,
who has been with the company
since January, 1966.

NEW DEL REY SNARE DRUM KIT
just introduced in the new drum
line from the WMI Corp., Evans-

ton, lll. Noted the special molded
carrying case.

WMI CORP. has just introduced a new drum line to complement its
Del Rey line of guitars and combo organs and Checkmate line of
amps. The new line includes five separate outfits, including three,
four (show here) and five-drum sets plus snare drum kits. The set
above is model D-1. All sets are available in six color combinations,
sparkle finishes or solid stripes.

SEPTEMBER 2, 1967, BILLBOARD


www.americanradiohistory.com

. Musical Instruments

More Than a Store, Philly

Oul'let

PHILADELPHIA — This is
the-age of teen sales, according to
Steven Keninr and George Biles.
And they-are cashing in on it
by being the first to ride the
guitar gravy .train with their
shop in Center City. . Called
Guitar- Workshop, their ‘music
store. has become one of the
most popular shopping centers
for the teen trade.

Store merchandising is geared
entirely to the teem combo
crowd—giving the youngsters
full play in sampling guitars,
testing amplifiers and even mak-
ing a store wall available for
notices calling attention to bands
wanted and bands for hire,

Typical is a kid combo call-
ing themselves the Dark Side
and led by a 13-year-old. The
oldest is 14 and the youngest is
11. Already this five-piece unit
earns about $25 for a gig. And
from the standpoint of instru-
ment sales, the electric guitar
played by the leader cost $200.
And the Guitar Workshop sold
'em a Beattle Bass which cost
about $1,000.

Communication

All the teen combos, explains
Kenin, want to succeed. While
they make no claim to artistry,
they aspire to be professionals.
They take their musical cue
from records, try to duplicate
it or create a sound of their
own which is generally louder.
Kenin adds: “I think the young
people have discovered music
a5 a new kind of communica-
tion."

"They try to communicate
through their music,” Kenin
added. “They to say, look,

we're alive. Listen to us. What
they are saying with the music
IS not important to them. What
is important to them is that
they make themselves heard.”

Another Center City music
store that is also doing well in
instrument sales by becoming a
teen band mecca s Music City
operated by Ellis Tollin,
a former drummer with top
jazz bands. His biggest sales are
also the electric guitar and am-
plifiers.

With the ease with which a
teen band can be formed and
trained, Tollin thinks this mar-
ket will be around for a long,
long time.

“To many of this young gen-
eration,” he said, “music means
something quite different from
what it means to wus. Music
used to spell long hours of
practice on the fiddle or the
piano. Not now. The kids have
discovered that they can learn
a few basic chords on the guitar
in a couple of months, and if
they have any kind of rhythmic
talent, they can learn to play
well enough to make some
money."

Nerve and Noise

Still another music merchant

orienting his sales approach to

the teeners, admits that while -

he sells musical instruments,
they create very little music.

“Comparing the teen bands—
even the top names—with real
.musicians is like comparing col-
lege with kindergarten,” he de-
clared as he runs up sales on the
- cash register, “All these kids
have is nerve and noise. And
greedy parents who invest in

ADVERTISING IN
BUSINESSPAPERS
MEANS BUSINESS

Qs

a Teen Talent Center

"By MAURIE ORODENKER

them hoping to: strike it rich.”

Sam Goody's, the city's top
record mart, also makes a strong
pitch for instrument sales, While
not the major center for the kids

as is Guitar Workshop and Mu-
sic City, Goody's has set aside
generous space on the second
floor—removed from the more
conventional record buyers on
the first store—to promote in-
strument sales. Moreover, the
instrument section adjoins the
store’s big- audio department.
No Returns

The Goody's store goes heavy

on promoting used instruments,

but always features popularly

priced specials for a drum out-
fit and a puitar—either elec-
tric or fold—in all its newspaper
advertising. In fact, instruments
are plugged in all the store's
heavy record -advertising.
While many record shops
carry a limited number of in-
struments, generally folk guitars
or a cheap electric guitar, their
merchandising doesn't go be-

yond placing an instrument or
two in the store window. How-
ever, several queried complain
they are not “musicians,” know
very little about musical instru-
ments, and are afraid to carry a
heavy inventory without little
knowledge of moving the mer-
chandise.

“After all,” one explained,
“we can't make returns like we
do with records.”

|

OF THE UOKX
BAND BATTLE

FOR STARDOM

151.
ORPHAN
EGG,

San Jose,
California.

znn- A BIT MUCH, Wichita, Kansas.

Second place trophy and $2,500 in Vox equip-
ment. John Burnett, Vince Collings, James Do-
herty, Rudi Gans and Bob Kendrick.
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ment.
Gearr
and Moe Boyer.

Dwane
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SOUTHBOUND FREEWAY
Edmonton, Alberta, I:nnmfn.
Third place tmshy and $1,500 i
sepchuk, Richar
Dayle, Ken Kosh, Ron Turko, Barry Allan

4TH.

Vox equip-

Osepchuk, ment. Ge

X

Fourth Gplacu troph

This winning group will
be featured in a forth-
coming American In-
ternational Pictures’
production. In addi-
tion they receive a
handsome trophy and
a 5-day all-expense
trip to Hollywood. Jim
Bate, Barry Smith, Pat
Gallagher, Dave Mon-
ley and George Brix.

1 ;-r .I;__
i ER r-

.:ﬁ_ﬂy- 2

l}_‘ .JI' *»a 8

i |

.

— 1n - — ok

JERRY, JAY AND THE SHERATONS,
Jennings, Missouri.

and $1,000 in Vox equip-

rald Schulte, Wayne Erting, Joe Mon-
dello, Jack Siory,

Claude Coffman, Robert

Ellison, George Johnson, Louis Otten, Ludi Hin-

richs, Mike

cDonald, Chuck Sabatino, Jodi

Brumagin and Bob Eagle.

From more than 1,000 groups competing in the Vox Band Battle for Stardom, our judges selected the following
for Honorable Mention: Backyard Majority ¢ The Bitter End ¥r Dino & The Dynamics ¥t The Downbeats ¥¢ The
Fanatics ¢ The Fifth Order ¥r The Good Tymes 7r The Imposters 3¢ The Innkeepers ¥t James Bond & The Agents
¢ Nite Owls ¥t Poor Souls ¥r Rag Dolls 3 The Rising Suns 3 Rockin’ Rebellions ¥ The Runaways Inc. ¥¢ The
Spardels ¥ Spydel’'s ¢ St. George & The Dragons ¢ Terry and the Teistars ¥+ Those Guys ¥ Tonto & The
Renegades ¥r Works of Art ¥+ Be a winner with Vox. See your dealer and enter the new Vox Win A Movie Contract
Contest. Vox, official guitar of Expo '67.
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POP SPOTLIGHTS

TOP 20 Spotlights—Predicted to reach the top 20 of the Hot 100 Chart

YOUNG RASCALS—HOW CAN I BE SURE (Prod.
Young Rascals) (Writers: Cavaliere-Brigate) (Slac-
sar, BMI)—Hot on the heels of “A Girl Like
You,” the group comes up with a topper in this
exceptional ballad material enhanced by the com-
pelling Arfie Mardin arrangement. Flip: "I'm So
Happy Now" (Slacsar. BMI). Atlantic 2438

ROLLING STONES—DANDELION (Prod. Andrew
Loog Oldham) (Writers: Jagger-Richard) (Gideon,
BMI)—Long-overdue single, their second for this
year, is an easy beat rocker with good story line
that should fast prove a top of the chart winner.
Flip: “We Love You" (Gideon, BMI).

London 905

BUCKINGHAMS—HEY BABY (They're Playing Our
Song) (Prod. James William Guercio) (Writers:
Holvay-Beisbar) (Diogenes/Bag (' Tunes, BMI)}—
Fast follow up to “Mercy, Mercy, Mercy” and
loaded with teen sales appeal, this rhythm entry
can't miss for the quintet. Chalk up another top

TOP 60 Spotlights—Predicted to reach

*HERB ALPERT & THE TIJUANA BRASS—A
BANDA (Writer: DeHollanda) (Fermata Int’l.
Melodies, ASCAP)—Exciting merengue beat serves
as a sure-fire winner for all programming and
top sales for the Brass. Infectious melody and
rhythm throughout. Flip: “Miss Frenchy Brown.”
(Irving, BMI). A&M 870

SPENCER DAYIS GROUP—TIME SELLER (Prod.
Ron Richards) (Writers: Davis-Sawyer-Hardin) (Mar-
ibus, BMI)—Off beat, left field material is this
easy rocker that will fast replace their “Somebody
Help Me” hit on the charts. Interesting lyric content
and arrangement. Flip: "Don't Want You No More"
(Maribus, BMI). United Artists 50202

BRIAN WILSON & MIKE LOYE — GETTIN
HUNGRY (Prod. Beach Boys) (Writers: Wilson-
Love) (Sea of Tunes, BMI)—Two of the Beach
Boys combine as writers and performers in this
unusual piece of material—as off-beat as their cur-
rent “Heroes and Villians™ smash. Should prove an
important chart item. Flip: "Devoted to You"
(Acuff-Rose, BMI). Brother Records 1002

JAMES & BOBBY PURIFY—LET LOVYE COME
BETWEEN US (Prod. Papa Don Prod.) (Writers:
Sobotka-Wyker) (Gallico, BMI) — More groovy
rhythm material to surpass the sales strength of
“I Take What I Want.” A discotheque winner and
identifiable story line. Flip: I Don’t Want to Have
to Wait” (Il Gatto/Papa Don, BMI). Bell 685

SWEET INSPIRATIONS—THAT'S HOW STRONG
MY LOVE IS (Writer: Jamison) (Rise, BMI)—
The gospel-oriented group has a topper for their
“Why (Am 1 Treated So Bad)” and “Let It Be
Me"” in this smooth ballad with a top soul-packed
performance. Flip: “I've Been Loving You Too
Long” (East-Time-Curtom, BMI). Atlantic 2436

SAM & DAVYE—SOUL MAN (Prod. Isaac Hayes &
David Porter) (Writers: Havyes-Porter) (East Pronto,
BMI)}—Solid wailer is this rocking rhythm entry
that should spiral the duo right up the Hot 100
in short order. Exciting performance backed by a
pulsating dance beat. Stax 231

*RAMSEY LEWIS—DANCING IN THE STREET
(Prod. Esmond Edwards) (Writers: Stevenson-Gaye)
(Jobete, BMI)—The Martha and the Vandellas hit
of the past is brought back on the scene via this
groovin’ instrumental treatment by Lewis, and has

chart item for them. Flip: “And Our Love” (Diog-
enes, BMI. Columbia 44254

MITCH RYDER—WHAT NOW MY LOVE (Prod.
Bob Crewe) (Writer: Becaud) (Remick, ASCAP)—
The much recorded standard is given its most
commercial treatment for today’s market in this
dramatic emotion-packed Ryder performance set to
strong dance tempo in an off-beat and intriguing
pop arrangement. Flip: “Blessing in Disguise” (Sat-
urday, BMI). DynoVoice 901

MARVIN GAYE & TAMMY TERRELL—HOLD
ME OH MY DARLING (Prod. Harvey Fugua)
(Writer: Fuqua) (Jobete, BMI)—YOUR PRECIOUS
LOVE (Prod. H. Fuqua-J. Bristol) (Writers: Simp-
son-Ashford) (Jobete, BMI})—Two potent sides to
follow their initial smash duo “Ain't No Mountain
High Enough.” First side is in the bag of their hit,
while the flip is a soulful blues ballad with equal
potential, Tamla 54156

the top 60 of the HOT 100 Chart

all the earmarks of a top winner. Fits all pro-
gramming. Flip: "Girl Talk” (Consul, ASCAP).
Cadet 5572

DEL SHANNON—RUNAWAY (Prod. Andrew Loog
Oldham) (Writers: Shannon - Crook) Shannon/
Crook, BMI)—Shannon has re-cut his original hit
in a2 new easy beat arrangement right in today's
teen bag. History should repeat itself and put
Shannon right back on top of the charts. Flip:
“He Cheated" (Metric, BMI). Liberty 55993

RUPERT'S PEOPLE—REFLECTIONS OF
CHARLES BROWN (Prod. Conder Ent.) (Writer:
Lynton}—This British import has much of the
sales potential of the “Whiter Shade of Pale™ hit.
Well produced and arranged featuring interesting
organ work behind a strong vocal workout. Block-
buster left-fielder. Flip: “Hold On.” Bell 684

THE PARADE—SHE'S GOT THE MAGIC (Prod.
Jerry Riopelle) (Writers: Margolin-MacLeod-Rip-
elle) (Irving/Inevitable, BMI) — The “Sunshine
Gal” group strike back with an infectious smooth
rocker loaded with dance appeal and identifiable
lyric that should put them right back up the Hot
100, Flip: “Welcome, You're in Love” (Good Sam/
Inevitable, BMI), A&M 867

THE CAPITOLS—COOL PEARL (Prod. Ollie Mc-
Laughlin & Richard McDougall) (Writer: McDoug-
all) (McLaughlin, BMI)—They did it with “Cool
Jerk” and they can do it again with this new
dance craze. A mover from start to finish, the
smooth rocker is a hot sales entry. Flip: "Don't
Say Maybe Baby™ (McLaughlin, BMI).

Karen 1336

THE BROTHERS FOUR—HERE TODAY AND
GONE TOMORROW (Prod. John Simon) (Writer:
Street) (Dartmouth, ASCAP)—New commercial
bag for the foursome should prove as successful
as the current change made by Peter, Paul and
Mary. Exciting folk rocker fits all programming and
should hit the teen buyer with impact. Well pro-
duced by Johm Simon. Flip: “No Sad Songs For
Me" (Chappell, ASCAP). Columbia 44278

All records submitted for review should be ad-
dressed to Record Review Department, Billboard,
165 W. 46th Street, New York, N. Y. 10036.

CHART Spotlights—Predicted to reach the HOT 100 Chart

ROGER WILLIAMS—More Than a Miracle (Robbins, ASCAP). KAPP B43

BILLY STEWART—Why (Do | Love You h} iChevis, BMI). CHESS 2002

THE YELLOW BALLOON—Can't Get Enowgh of Your Lewe (Young City,
BMI), CANTERBURY 514

CASINDS—When | Sfop Dreaming (Acuff-Rose, BMI). FRATERNITY 995

JEPRY VALE—Rlame It On Me (Helios, BMI). COLUMBIA 44274

BRENDA HOLLOWAY-You've Made Me 5o Yery Happy (Jobete, BMIL
TAMLA 54155

BARBARA COOPER—Sunday Morning (Gallico, BMI). RCA VICTOR 9294

THE LOOKIMNG GLASSES—VYisions (Marbra, BMI). EDIA 414

BUNNY S5'GLER—Let Them Talk (Lois, BMI). DECCA 32183

AL vﬂilggéil?-l—%ﬂ‘: Make fthe Most of a Beavtiful Thing (Corda, ASCAP),

WAYNE COCHRAN—Some-A" Your Sweef Love (Winlyn, BMI). CHESS 2030

THE SECOND HELPING—Don't You Remember the Good Times [Stone
Canyon, BMI). VIVA &13

THE SWINGING BLUE JEANS=Tremblin® (T.M., BMI).. IMPERIAL 556255

BENNY GODDMAN & HIS ORM.—Hava Magila (Pamco, BMI]. COMMAND 4104

-DAVID BOWIE—Love You Til

SALLY FIELD—Felicidad (Screen Gems-Columbia, BMI), COLGEMS 1008
THE FAMILY ALBEUM—Get Together (Atzal, BMI). DECEMBER 875

SANDY MNELSON—Patér Gunn [I!'-Inrfhrid-ge, ASCAP], IMPERIAL £46253
Tuesday ([Essex, ASCAP), DERAM B30D1&
THE RECURRING LOVE HABIT—A Day in the Life (Maclen, BMI).

BUDDAH 4
GENE & DEBBE—Go With Me [Acuff-Rose, BM?. TRX 5002
FOMTELLA BASS—Lucky in Love (Jalynne, BMI), CHECKER 1183
FOREVER CH'LDREN—=Only the Raim (Ampco, ASCAP). ABC 10974
GIGI & THE CHARMAINES—Foor Unfortunate Me (Brohun, BMIL (CO-
LUMEBIA #4245
THE KIWIS—Oopy-Dospy-Sam [Etnop, BMI1). BRUNSWICK 553315
RICK COYMNE—The Minute You're Gone (Regent, BMI), MGM 13799
THE DOO-RIGHTS—Jingle Jlamgle (Hot Shot, BMI). DOUBLE SHOT 119
THE EXCELS—California On My Mind (Mclaughlin, BMIL, CARLA 2534
DONNA LEE~Clown Town (Spiral Record Corp., ASCAP). COLUMBIA 44272
BOBBY SHEEMN—The Way of Love (Chappell, ASCAP). CAPITOL 5984
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SPOTLIGHT SINGLES

Number of Singles Reviewed This Week, 114—Last Week, 105

*This record is predicted to reach the TOP 40 EASY LISTENING Chart.

COUNTRY SPOTLIGHTS

TOP 10

DAVID HOUSTON—YOU MEAN THE WORLD
TO ME (Prod. Billy Sherrill) (Writers: Sutton-
Sherrill) (Gallico, BMI)—More top rhythm ballad
material penned by Sutton and Sherrill and beauti-
fully performed by Houston. Chalk up another top
of the chart winner for the fine stylist. Much pop
appeal as well. Flip: “Don't Mention Tomorrow"
(Gallico, BMI). Epic 10224

EputHThts—Frudll:ml to reach the
to 0 of the HOT COUNTRY
SINGLES Chart

BILLY WALKER—I TAUGHT HER EVERY-
THING SHE KNOWS (Prod. Fred Foster) (Writers:
Dee-Kent) (Piedmont, ASCAP)}—Clever lyric con-
tent in this plaintive ballad performed in top Walker
fashion should fast replace his recent “In Del Rio™
hit. Flip: “I Treat Her Like a Baby" (Combine,
BMI). Monument 1024

JEAN SHEPARD—I DON'T SEE HOW I CAN
MAKE IT (Prod. Billy Graves) (Writer: Richey)
(Champion, BMI)—As only Miss Shepard can sing,
this strong ballad material of lost love should spiral
her right up the country chart. Fine production
work by Billy Graves. Flip: “"Enough Heart to
Hurt” (Beechwood, BMI). Capitol 5983

CLAUDE GRAY — NEXT TIME YOU SEE ME
(Writers: Gray-Wright) (Vanjo, BMI) — HOW
FAST THEM TRUCKS CAN GO (Writer: Ander-
son) (Vanjo, BMI)—Gray should make it right to
the top with this touching ballad performed with
great sensitivity, Flip is equally potent rhythm ma-
terial penned by Casey Anderson. Two of Gray's

strongest sides to date. Decca 32180
Spotlights—Predicted to reach the

CHART HOT COUNTRY SINGLES Chart

DOM BOWMAN=Little Leroy (Sli=epy Hollow, ASCAP], RCA YICTOR 9290

LERDY VAN DYKE=I'l Make It Up to You [(Nash, BMI). WARNER
BROS, 7044

MARGIE SINGLETON—Ode to Billie Joe (Shayne, ASCAP). ASHLEY 2011

JOHNNY SEAY—Behind My Baby's Bedroom Ooor [Tree, BAMI), COLUMBIA
44168

HOMER & JETHRO—The Ballad of Roger Miller [Homer & Jethro, BMIL
RCA VICTOR 9299

JIMMY PAYHE—What Does It Take (Glaser, BMI). EPIC 10222

ED HENRY—If It's for Me, I'm Mot Hers (Tree, BMI). EPIC 10221

MYRNA LORRIE—Tell Me Not Te Go (Glad/D&L, BMI), MUSICOR 1265

R&EB SPOTLIGHTS

TOP -Io Spotlights—Predicted to reach the

TOP SELLING RHYTHM & BLUES

SINGLES Chart
LOWELL FULSOM—I'M A DRIFTER (Prod. Mike
Akopoff) (Writer: Fulsom) (Moderm, BMI)—With
all the electricity found in his wailing performance
of “Tramp,” Fulsom has another sure-fire winner
in this smooth original blues rocker. Flip: “"Hobo
Meetin' " (Modern, BMI). Kent 474

MAGNIFICENT MEN—SWEET SOUL MEDLEY
(Prod. Marvin Holtzman) (Writers: Conley/Hol-
land-Whitfield / Robinson-Moore / Holland-Dozier -
Holland) (Redwal/Jobete, BMI) — Culled from
their current smash hit live performance album,
this single should prove a fast sales winner. Loaded
with dance appeal and wild audience reaction. Flip:
“Sweet Soul Medley—Part 2" (Redwal/Chi-Sound,
BMI). Capitol 5976

SYL JOHNSON—DIFFERENT STROKES (Prod. 3
T's Prod.) (Writers: Cameron-Zachery) (Sachron-
Edgewater, BMI}—Hot off his current “Come On,
Sock It To Me" hit, the wailing Johnson grooves
from start to finish with this smooth blues rocker.
Dynamic vocal workout and dance beat. Flip:
“Sorry Bout Dat” (Colfam, BMI). Twilight 103

CHART

BARBARA & BRENDA—Never Love & Robin (Vee Ves-Catalogue, BMI).
DYNAMO 108

WILLIE HATCHER—Searching (Groovesville, Bmi). COLUMBIA 44259

BOBBY FOWELL—Red Sails in the Sunset (Shapiro, Bernstein, ASCAPL
—0wr Lowve (Suma, BMI), JEWEL 785

LEE MOSES—I'm 5ad Abowt It (Bozart, BMI). MUSICOR 1263

TWENTIE GRAMS—Giving Up Your Love Is Like (Giving Up the World)
[Little People/Myto, BMI). COLUMBIA 44239

BEN AIKEN—God Bless the Girl and Me (Rittenhouse, BMI). LOMA 2076

LOMMIE & FLOYD—I Pledge (Su-Ma/Sound City, BMI). JEWEL 78&

JACKIE LEE—Glory of Lowe (Shapiro, Bernstein, ASCAP). KEYMAN 109

LEON HAYWOOD—Baby Reconsider- (Vault, BMmI). FAT FISH BO11

SEPTEMBER 2, 1967; BILLBOARD

Spotlights—Predicted to reach the
R&B SINGLES Chart
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Billboard

HOT 100

* STAR performer—Sides registering grestest proportionste upward progress this week.

=l

—d

= e
LS R |

OCICCOICION - OOk O,

ﬁa?
ﬁs#

31
@11
@33

All Youw Meed 05 Love (Macien, BMI)
.lmﬂ'ifli Goes [Harms, ASCAP)

L
i.r I Love Tou (14th Hemr/Preafe, BMI) RNy
li of You & Me & Ppooneil (leflerson Airplane,

Ilﬂli ﬂl !I

1‘.|l ! '|-Ii:l
I:I

wwnslakrs,

Fakin' 1t I:I'.'hrh
Fenky Brosdway
Routesm, M|

'!'" :!Irlrll'n’hllﬂl

El-rril .l.un I:H.Irlh-l IHI:I
ilmllﬂ f:;ur ler“ Bayn Are Ower) (RicWILS
a
Cof Im =l I'lLlu. The (The Bird & thie Sky)
[Chardan, BB
Cobd Swast (Bynatens, BMI)
h::llﬂl When You Grow Up [Hi'ulil: DHH‘I.

i )
Come Owm Seck IT 1o Me I:E-ll'll'l IHIII
Cry daftly Lemely Ons (Rose & I'Illnll IMH-
Everybody Meeds Love (fohein, HMI). .
Ix way In 'I'l'lr Haart [‘.“l Fll-ni-,u"

1m- L The Riasbony ibiatar

1

Funky Irnlwl'r (PickeM) (Drive-ln/Mavtem, BMI]
Hll Dl Up (Hi-MI, BMI

* Tegelher (PEtric
EH "HII'IH' (3. F.0.,
Gimme Little Si
Girl Like Tou (Slscs
Fraavin' (Elagier,
He HMa Ssld tee Clown [Ponderozs, BbI
Happy (Fonihine Com
Herped amd Yillaban |
Hypastiped (Zira/Flatecs, BMI}. . el
| Cam™ Stay Away Fremm Tou mui-lml' IMI
| Dig Reck snd Eoll Mugic (Prpamar, ASCAP.

LE IHII e A
gn 8 m.s r "AECAR. .

¥l (Hnart, BEI
of Tunwi, IHI
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ol 5950
ALL YOU MNEED I5 LOVE
Beatlen [Grorgn Mirfin), Copial 3984

REFLECTIONS

Dlamna Rasx & the Supremes (Hofland & Daxfer),

Meteen 1171
LICHT MY FIRE
Doars (Faul A, Rethehild),

BABY | LOVE YOU
Arothe Franklin (Jerry Weuler), Adleniic 2427

COME BACK WHEN YOU

Elehtra 454195

Bebhy Wee & the $ramgers [Dallas Smith,
Likerty 55964
COLD SWEAT

Jamei Brown B tee Famoes Flames [Jamed BArewm],
King #1010

FLEASANT VALLEY SUNDAY._.

Menkers [Devgin r.mlan Hanielid),
Celgema 1007

YOU'RE MY EVERYTHING. .

Temmpiailons (Norman Wkitflabd), Gasdy TOS3

| WAS MADE TO LOVE HER. .

Stovie Wemder TH, Ceshy), Tamia 541571

Mapkees [Deoglas Farfthin 1II-|IHH'I-..
Crlgema 1087

HEROES AND VILLAINS

Beach Bayr (Deach Boysl, Srother records 1001
THANK THE LORD FOR THE
NIGHT TIME

Nall Dismand [Feff Barry & ElNie ﬂhtn.-l:ib.
Bang 547

APPLES, PEACHES, PUMPKIN
PIE _,
Jay R the Technigues (lerry Bass),
THE LETTER

Bog Topi [Dan Penn) Mals 383

A WHITER SHADE OF PALE.

Frocol Marum (Demny Cordelll, Deram 7500

A GIRL LIKE YOU

Toung Rascals (Toump Razcals), AHlantic 3434

CARRIE ANN

Hellien (Won Eichards),
FUNKY BROADWAY
Wilien Plckett (Jerry Wenler), Ailanfic 3430
{I Wanna) TESTIFY, .. ......
Parflamentn [Gegrgs Clintenl, Revilet 207
SILENCE IS COLDEN.......
Tremeloes [Mike Smithl, Epie 10184
BROWN-EYED GIRL L
Yan Marrloes jBer I-n'":], I||| !H
FAKIN' IT

Simon & GQurfunkel (Joha Simes), Columbls 44333

THERE I5 A MOUNTAIN _ ...

Dampvan (Mickis Meal), Epic 10313

SAN FRANCISCAN NIGHTS. ..
Erle Burden apdl the Animals [Tom ‘Wilien

MEM 137
TO LOVE SOMEBODY
Bee Gens (Robart Stigwesd], Ales 4303
(Your Love Keeps Lifting Me)
HIGHER AND HIGHER
Juckie Wilion [Carl Davh), Brenyelck 33334
YOU KNOW WHAT | MEAN_
Turtles (Jes Witsert), Whits Whals 254
| HAD A DREAM, il

Foawl Revers & the llhitr:l 'HH'l Juﬁumh
(Terry Madcher), Columbia

THE WORLD WE KNEW
(Over and Over)

Fremkh Sinstra (Jimmy Bewrs), Eepriae 0810

MERCY, MERCY, MERCY

Buchinghams [Jame Willlam Owereia),
Calumbla HTI-.'.l

THE WINDOWS OF THE
WORLD

Blenns Warwich (Bacharach-Darid), Scepfer 12194

Smarh 084

Epic 10180

7
4

14
7

7

7 &8

L
13
7

5

11
B
12
5
10
12

12

&

' ﬁﬂ

@30
@14
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ﬁd?

*45
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ﬂf”
QEE
@32
44
@ED
@2{}
39
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58

56

51
63
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44
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36 66

13
40

78

o4

73

84 —

&1
52

57

88
&7

92
94

—E

a1

85

72

79

79

86

GROOVIN’

Boaker T, and the MG.s (Itaf], Stax 24
LET THE GOOD TIMES ROLL &
FEEL 50 COOD

Bunny Bigler (Madara-White-Huff], Parkway 153

CAN'T TAKE MY EYES OFF

Frankie Walll (Bak Crewel, Phiipn 0446

TWELVE THIRTY

Mamas & ¥he Papas {Lew Adler), Dumhill 4089

THINGS | SHOULD HAVE SAID

Grass Roets (Rarri Haerln & P. F, Ilnn!l.
Dunkill 4094

I DIC ROCK AND ROLL MUSIC

Prter, Pavl & M-l-alﬁhm 0. Groseman &
un), Warner Bros. TO4T

HYPNOTIZED ...

Limds Jomes (Gesrge Karr), Lema 3070

CETTIN® TOCETHER

Teminy Jimés & the Shandelles {Ba :..-hL
Ritchie Cardell) Reuletts &7

BLUES THEME
drrewn (Mike Corh), Towsr 395
ZIP CODE

Five Americams [Dals Howking), Abmsh 123

THE SWEETEST THING THIS
SIDE OF HEAVEN .

Chris Barfley (Yam MiCey), Vands 101

SHOOT YOUR SHOT

dr. Walker & the Al Stars (Bendy Jr.sl, Hemm
Ssul 2302

HA HA SAID THE CLOWN. ..
Yurdbirds (Mickls Mest), Egle 10204

GIMME LITTLE SIGN
Beenton Weed (Hooven-Winn), Dewhls Shet 114

MY MAMMY

Heppemingy [Tokens), 0. 7. Peppy 530

EVERYBODY MNEEDS LOVE....
Gladyr Enlght B The Pl {Mln=:11|im

LITTLE OLD WINE DRINKER,

Desn Martls (Jimey Iml'l Reprhie D&DR

IT'S THE LITTLE THINGS
fanny & Cher (Ssmny Bemn), Atce 4307

MAKING EVERY MINUTE
Spanky & Our Gang {lerry Ress), Memury TIT14

finihine Company (Joe Sorscene), Imperisl 84347

CRY SOFTLY LONELY ONE. ..

Rey Orblson (Rase & Vienmesu], MGM 13764

| WANT TO LOVE YOU FOR

WHAT YOU ARE
Remnle Deve (PRI Kahl), Dlamend 237

KNOCK ON WO0OD

Gury Lowin B the Flayboys mﬂllmﬂﬂhﬁ
GET ON UP

Eiguires (MEll Sheppard), Bumky F750

LOVE BUG LEAVE MY HEART

Martha & the lh‘lﬂll'lllul (Righard HI-I'I'“:I

NEVER MY LOVE o

Aupsecinibon (B~ + Wewe), Wemer Bras, 7074

YOU'VE GOT TO PAY THE

Al Kent (Ed Wisgate, Al hnr. M. Weems),
Bie T

ANYTHING GOES

Harpers Bigarre (Lensy Wironker),

Warner Bred. TOED
MUSEUM
Herman's Hermiis (Mickis Meat), MOM 13787
RUN, RUN, RUN g
Third Rall anmfhnwc-u,m, Epie 10091
PUT YOUR MIND AT EASE _.
Every Mather's Sen (Wes Farrell), Mid 13788

TURN ON YOUR LOVE LIGHT

Bscar Toney, Jr, (Papa Donl, Bell &80

71 72 FUNKY BROADWAY

Oyks & the Blagera (Colemsn & Barraifl,
Griginal Seund &4

HOT 100—A TO L —(Publisher-Licensee)

| Wake &

LY

JEIN (Chmrdan,
oek on Wesd
Gallica

Letier, The
Li'l'h

Litte Old Wine

il
Llesk of Lowe,

Makipn Ov¥
Memphii §
Mgy,

Mever

| Hid » Drsum (Daywin, BMI).
Fool of Myself 1i-r'r||rlﬂ.|f!ln-t hlr

I 'Wannal Testify [Grosvesville, BMI}. .
| 'Iul H Leve Tow for What Youw Are (Irwin,

i 'ln Hli- to Leve Her {Jobete, BMI],, [+
in the Heat of the MWight {United .I.r'rl:‘l'l l!-f_I.H Té
It Could Be We're Im Love I'IHHIH.H‘IH.. IH.FI
I Ml Be Him (Lis

s Got e Be Mellow
Ir's the !LII'IIl 'I'lh

ASCA
llrEl|l'.
or, M En.n-l.-.ll WM, |
Little ©la 'M-In- [l.fl'"ﬂl-illf'p‘liln'l lu.F.I'IﬁII

'i'hl I:h-lmu ET .

leve Bugy Lesve My HWesrd I'I-l L'hil'tl IHI]
Minwte Cownt (Akbestsl, BMI),

Stew (Pronta/Wilynn, WM}

Miercy, Mercy [Tewinal, BMI)

Muzeum [Pesr (ul7l, R8I,

My Mammy (Bourme/Bonaldson Wersck, ASCAP) .

Mewrer o Touw (Maraint, BMI)

Live (Temeslens,

Ode ba Billie Jae [Thiayee, ASCAP)

ASCAP),
JII—H . BY
g3 (Chrls Hm.fmuuu- M1 ﬂ

Just Qud ol I.u-r.h [0F My Tea Empty Armis)
(Four Star, BWI)

Kn (Eant, WM}

Envcklehead [(Eant i.ll.l

Laura mn;.“r'- Eat mt I Aln't GetT} (Benton)

Lours What's He Gaf That | Aln"t Gat?) {Laine)
(Gablca, BMI)

Barfsn, BMI} AT
“H'll'l Rall & Fesl 55 Gosd

upe i’ g

i FIIII-:I‘II‘ il Feel Bad] (Seresn-Gemi Columbia, ik

Paper Sun (Ezses, ASCAF)
Fanny Arzade (Screem Gems-Colembia
leair Valley Sunday [Screen Em.h - "

Purple Hare (Sea-Lerk Ent, BMI)

Put Your Mind at Ease [Pockel Full af Tumes/
Tobifun, BMI)

Reflactiond [Jobete, BMI)

Eequiem for the mn- [Weechwood, BMI). .

Run, lnl um [T.M,, BMI]

$an Framciscan Mights r!u1;rl;rﬂ|-|n-l I.II.I'I

Thook Yawr Shet (Jebeie, EMI)

Silemge 11 Galden 1I-Ihrll1'..firuli-rm I.Ilﬂ

Simfeen Tons [Moma ley, BET) |
[BEmchwe

Sheul-Hearied Men o ol KRG

Sweetest Thing This Side of Meaven, The
(Blathwood, BMI)

Taks & Losk 1Hl-. [ 171

Tell Wim {Beechwesd

Thamk the Lord Ter 1he N

There Goes the Lewer yone/BRC, BRI

@

1

16
2
4

3

11
2

2
4
13

I l'hll Mal r'lp-l1 I-IH:I 1)
. '

There s & Mawniain ﬂl‘.r Iﬂ I,."HI-E."l |

There's Always Me (Glsd
Thingn | Sheuld Have Sa
Ta Semehody (Wemperer,

T4
{Trhll'-ll'll, IIM} -

At .
Turs on Toor Lewe b [Dem, BMI] ]

Torn the World Are {Fingarlake, IHI:I

. 3
Twalve Thirty (Wl ASCAPY, ::

Whiter Thade of Fa -I'I’.lll:l: ASCAF ] 1

Windwws of the Waeld, The |I]l-l:|lrlllll Samx, ASCAP) ﬁ

Woman's Hands, & 'r'lm.. LLLH
Wordy (Soreem El-rn.';{ll-lh, [ 1711
Hll.;l:"'ﬂl Enrw, The {Qver amd Over) (Resasvelf,

FTH EI::' ':'ilr |L|ﬂ“illl -I'I‘.'r;:: AMI
Bur ? Krepi nij ME LI
Ustynna/BAC, BMI :
Tou'rs My Evervihing I'.IIIII'I'I'.. IHII
You've Got 1o Fay the PFrice (Myte,
Iip Cade (leditar, AW}

IF|!|I|'
-

Record Industry Assusiation of America seal
certification as million selling single.

. LOWIN'
. TOU'REE & VERY LOVEELY WOMAN....... .00

. BONT FORGET ABOUT ME _..............
. BGET THE MESSAGE,

Ilﬂ. [1]a] !I!IIITHII'II 'I'ﬂl HII

111

.
13
114,
114
11k,
117,

118,
e

133, YOU CAN'T BO THA
. BELIEYE IN ME BARY
 ON THE OTHER JIDE. ... ..ciioccmnansaianianns

.'#BHIHIHI GAMIES. ... ... ...
| SOME KIND OF WONDERFUL

. LAURA (Whats Me Got That | Rin't .ﬁlﬂJ
. THAT'S HOW IT 15 I;ﬂll Yem'ru in Lewe), .

E:?

75 90 A LITTLE BIT NOW

Bave Clark Five (Dave Clark], Eplc 10009

LAURA (What's He Got That
| Ain't Got)

Franmkip Laine [Bob Thiefe], ABC T0PET

A WOMAN'S HANDS
Joa Tex (Buddy Killen), Dial 4061

| MAKE A FOOL OF MYSELF_

Frankle Walll [Sob Crewe], Philips 40804

LITTLE OLE MAN
(Uptight—Everything's Alrightl

Bill Ceaby [Fred Smirh), Warmer Bres, 7072
THE CAT IH THE WINDOW
(The Bird in the Sky) -

Fetula Clark [Charles l!lnll-nln & Denm Rubinl
" Warmar Bros. 7073

SIXTEEN TONS .............

Tom Jasmei (Pefar Sulliven), Parrel 40006

THERE'S ALWAYS ME

Divks Presley, RCA Wicter ¥207

MEMPHIS 50UL 5TEW

Ki Curtis (Temmy Coghill & Ki Curtls),
- W ¥ Sk .:!u Hﬂl

IN THE HEAT OF THE NIGHT
Eay Charles [TRC), ABC 10970

| FEEL COOD (! Feel Bad)

Lewids B Clarks Eepeditisn (lack Weller],
Colgems 1004

CASONOVA (Your Playing Days
Are Over) .

Rwhy !ﬂrlwl :H-:Ernu [ Ttrrﬂ Zodlac 1004
UST OUT OF REACH
Of My Two Empty Arms) __
Parey Siedge, Atlantic 3434
IT MUST BE HIM

¥Wikkl Carr (Dave Pell), Liberty S5984

LAURA (What's He Got That
I Ain't Got)
Breek Bemton (Jimmy Dewen],
TAKE A LOOK
arefha Franklin (Clyde DRigl, Columbls £4370

EXFRESSWAY TO YOUR HEART

Soul survivors (Gembie-Hefi), Crimpem 1010

BALLAD OF YOU & ME &
POONEIL

Jelferson Airplane (Al Schelit), BCA Victer $2%7

TURN THE WORLD AROUND.

Eddy Armald (Chet Athing), BCA Yicter ¥I83

IT COULD BE WE'RE IN LOVE
Cryaen’ Shame (lim Golden), Columbia 44197

KNUCKLEHEAD

EarMayn (Sfaffl, Yalt 143

GET TOGETHER

Youmghioody (Felln Fappalandi), RCA Wicter Vb4
IT'S GOT TO BE MELLOW_ .

Leon Hayweod (Leon Haywood) Decgn 33784
| CAN'T STAY AWAY FROM

83 88

&3 78

Reprine 0611

Irpressisms Hﬂnf flll:l.. .lll:- |HH

TELL HIM
Patti Drew (Carons), Capltal 5841

STOUT-HEARTED MEN
Barbra Strelsend (Heward & Robarts & Jack Gald),

Columbis 44725
PURPLE HAZE ...
Jimi Hendrix Experionce n'ml-r:h. Reprise 0397

PAFPER SUN

Teaflie Fastwring Stevie Wimwsed (Jimmy Miller)
United Artisty S0195

PENNY ARCADE
Cyrile Charfle Calelle), Colombls 44324

THE LOOK OF LOVE

Duaty Sprimgfield (lehnay Prenz), Philips 40443

COME ON SOCK IT TO ME. . .

Syl Jehnwen, Twilight 109

THERE COES THE LOVER ....
Gana Chamdler (Carl Davis), Brenswick 55339

NEARER TO YOU

Bedty Marris (A Toussaini-M. Sehem), Senii II-H-

REQUIEM FOR THE MASSES .
Azpacistion (Bones Hows), Warner Bros, Wl

BUBBLING UNDER THE HOT 100

Herk Alpart & the Tijwsna Braza, AEM 870
Brenda & the Tabwlations, Biemn 352
Shirelles, Scapter 12190
Jon & Meklm, Abmuk 12

» MGM 134885
Marry-Go-Aeend; A&M BED

o Amerbess Breed, Acta BOB
....................... Briam Hylamd, Philips 404732
. hndre Willlems, Spery 103

I' ﬂ'qﬂ- lllli!l l the Myrierians, Camen 494
... Muber! Mikchum, Monument 1004
LJimmy Reselli, I.Flfhi Artists #H1TY
Jim ¥alley, Dunkill 40%&
Eddin Flayd, 5iex TH

Eoyal Guerdimen, Lawrie J3FT

. FIARL TIME.

LITTLE OLD WINE ﬂ‘l'l!l[ll ME. .
THERE MUSIT BE & WAY........00000

¥
LOVE 15 DOGGONE GOOD THIMG
WEDHEFDAY
CAR'T STOF LOVIHG TOU

UNDER THE STREET LAMP. .. ..... .. .cicociivannanis Eni l:, -ﬁlfnl-ll )
SALLY SATIM' SOMETHING. . o es Wil HITI';H' amp-Suirs 274
HOW CAM TOU MISTREAT 'I!'I'II DHI IW l.'.'I'H'I Jean & bll'“-llli Waolt II-I

Hlﬂ :l"
WHAT BOEE IT TAKE (Te Keep & Man Like You !lﬂlﬂll‘.'

Fhonker Davig, RCA Yictor 141
Hilszen, RCA Victer 198
Jeagie Jamed, Tath Cantury-Fos S&84
ni ru-l s Hi “F“h'lT' o L

] | oys, Paals
-Maunic Exples Lavrin 3800
I.!ll'll. Eple 1008T
iy Jaye, Hi 2128
‘HHI Braftheda &, AMentic 406

I.m .l.ihllr. Azhl
» One=Derful 4844

AGHIE IMGLIZH

. ROLLIN' & TUBBELIM
. | WAMNA RE THERE
- LET 1T 04T

. STRAIGHT SHOOTER. .
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‘““Image Building’’ Programs that will expose
the new and add luster to the grealt.

10lV

Album Concepits that deliver
the new stars 10 you now.

* the now composers

-~ | PHILIPS |

= | MUSICI —

5T.

AN EVENING | e

WALTLER

Hi- 1 Ity

N PRI W
I HEESTH
SIS TERIEAM

L GlE™s
WO MM
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PHILIPS

One World of Music On One Great Labell

| 'ﬁELLEN THLP i A

ooy & e A Mapr K219
q - M G D Mapr K. 2712
CHES S i A

ft Tn:

PHILIPS

The Mustic Moods Orchestra; Mexican Trip. PHM 200-250/  The Distinguished Dalegate, PHM 200-254/PHS 600-254 Mozart: Violin Concertos Nos. & and 6, Szeryng: New Philhar.
T e : I Tha Disirgine oolagmts, P 200-254/7118 600 Mozart: Viaiin Concertos No yng;

MUSIC “BY MICHEIL I E:'{ fNANLI

QUARTETTO ITALIANO . | % - = e L TR

sung in Freach
Claude Debussy String Quartet in G minor | : + complete Fack

'-.".:uuu-. Ravel ‘wum; Quartet in F

VIENNA CHOIR BOYSsing MOZART
MISSA BREVIS IN C, K, 299
“Urgun Sola Mam”

" AVE VERUM CORPUS, K. &I8
wmal
other liturghcal works

Mozarl: Missa Brevis In C, and other liturgical miisic. Hlmnn
Choir Boys. PHS 900-15

Debussy and Ravel: String Quartets. rtetto Italiano. PHS
Bﬂﬂdﬁ? "8 Q o

Two Albums
Michel Legrand; Complete Original Soundtrack Sung in Franch;

1 The ‘t’uung Girls nl nchnl’uﬂ (Les Demoiselles de Rochefort)
PCC 2.226/PCC
Michel Legrand; Em:arplu from the Original Soundtrack Sung in

2 French; The Young Girls of Rochefort (Les Demoisalies da
Rochefort) PCC 227 /PCC 627

LT Lo e g liwg ad ¥
MALKCE| B -

— == /% F ———% Idllzﬂ!znnzaa
T L SHOSTAKCUEEH' p S 2= MRS
1 =g = i

- — oo — e
Franchk: Grande Piéce Sym Shostakovich: Symphony Na. 5. Telemann: Pimpinans (Com- Brahms: Two Pian Ennn C:'p Rameau: Les [ndes Galantes; The Virtuaso Clarinet (Concaer-
hn?hufﬂ F::lhltﬂu i;l A ;as anenﬂnl!!iﬁésﬁné:hunwshmﬂ E{:’m: hﬂnsaharh Siss: A urll{.n 3da. Billard & Azale. PHC 9067 Li-IHEI-IerI:I!IIIB daull;l.hmu; Lﬂs b E'mhﬁf HMnI lcthn-
A tra ch. gs). Lamoureux Org i orn ncelol; Rouen m-
PHC 9077 it il O Hl R reaantyR Ao Coratd, PHE 8662 ber Orchestra, PHC 9078
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For 100 8 107°s o
10:. o Ci[[YYISR TOP 40 MILLS
(=1= " 4" x 10" negative® EASY N
Genuine high-gloss photos for use in hnuki.sgs, LOVERS OF THE WORLD UNITE
publicity and fan mail. Mass gives your orders LIS | G The Vogues (CO&CE)
immediate attention, prompt delivery, and un- I'EN IN
surpassed quality. Send for free samples and THIS TIME LONG AGO
cumplﬂe ]Jl'i[‘.'EE. These are best selling middie-of-the-rood singles complled from Guess Who (Fontana)
*Small additional charge for copy negative, caption national retail sales and radio station air play listed in ronk order.
siidl soncial Tavant: H:EEHH E:un OLD WEDDING RING
: n% j R A '!z De Angelis Singers {ABC)
£| £ ‘ - 8 Jimmy Rosell] (UA LP)
® 9 14 31 THE WORLD WE KNEW..... 4 SERENATA
Frask Sinsiva, Reprise 0410 (eesevelr, BMI) Joe Harnel! (Calumbia)
2) 2 3 3 MORE AND MORE .......... 9
MASS"PHOTOCOPY (@) 2% 2 MO Sl i v oW Lot
6730 Long Drive + Houston, Texas 77017 (713) MI 3-4128 Q) OORIEHT o TS 3 Bill Smith (Talm)
Dean Martin, Reprise 0401 ':ﬁ-hiri-iu;é.'a.'i
@ 10 11 26 TIMELESS LOVE ............ = STAR DUST
WIDELY PUBLICIZED §4 Ames, RCA Victer 255 (Gypty Boy/TM., BMAI) Mel Carter (Liberty)
WIDELY CIRCULATED (8) 4 & 3 AN o b v i ik FRENTE X PALADIG
WIDELY READ-YEAR-LONG @ & 7 13 IN THE BACK OF MY HEART.. 8 Al Caiola (UA LP)
derry Wale, Columhis 44183 (Feist, ASCAP}
) D) il -5y el M e MY SUMMER LOVE
8 10 19 LOVER'S ROULETTE ........ 6 Nina. & Fraderick (Ate)
Mrl Terme, Columbia 44700 (Peer Int'l, BMI)
@ 7 4 4 THE HAPPENING ... ........ 8 WHEN BANANA SKINS ARE FALLING
Herb Alpert & the Tijuana Brass, ALM BSO Tany Randall {Mercury LP)
(Jubete, BMI)
5 5 5 YOU ONLY LIVE TWICE . ... 11 YOU'VE GOT YOUR TROUBLES
; ! Jamie & 1. Silvia Singers (ABC LP)
()2 % 24 EEoolun BNE sy A Peter & Gordon (Capitol LP)
Mugic, ASCAP)
12 19 19 23 MY HEART CRIES FOR YOU .. 7
Connfn Frencis, MGM 13773 (Mansey, ASCAF)
@ 11 8 & YOU WANTED SOMEONE TO o5 Myg MILLS MUSIC,
PLAY WITH ............... 10 Ky D
Frankis Lalme, ABC 10948 (Marris, ASCAP) IHE
28 2
)25 @k 33 TV MAKES NO DIFFERENCE ... -4 1619 Broadway
@ 15 16 14 swuglrm:l{tsm SEASON OF New York,
.................. B
Ray Comnli? Singers, Columbin 44192 (GI1, BMI) rustisiing N Y. 10019
BE THERE — CLOSING SEPTEMBER 15th @ 35 — — ﬂ.IIETLE ﬂLDIWIHE DRINKER * IRA HOWARD—PROF MGR,
- — S e s e &
= e At @ 17 15 20 THERE MUST BE A WAY.... 9
== ———— — e ¥ Boanlll, United Artists 50179 [Laurel, ASCAP)
== - = —— PERSONAL SERVICE TO
= = 21 27 27 YELLOW DAYS ............
—— — e (18 Pony. e, Sk’ S s ALL JUKEBOX OPERATORS
: I e R . 24 29 32 IT MUST BE HIM ......... . 4
— Vikki Carr, Libarty 55984 (ASA, ASCAF)
@ 25 32 — ANYTHING GOES .......... 3 We specialize in a
six little Cowsills - ::rllt‘.l"ml: ::;'; ":'I" T :';"' AScar) complete line of Pap,
Saw a star in heaven. @ . e :r.'-;--: A R&B, Spirituals, C&W
. . 29 35 — TURN THE 1 Singles & LP's. Plus
ghey f;;ade abwzsh upﬂn thE Etar - @ e, M\rgﬂnﬁ ‘ﬁsﬂyfﬂu ; all Gold Standards—
g OVOIT DX Seven . .. @ ° * 2L cHARETY NOMD . oldies but goodies.
Andy Russell, Capitel 5917 (Freewsy, BMI)
16 18 18 SAMEOLD YOU ............ ]
@ Patil n.?lE.ﬂPHm (Red Ballesn, ASCAP) L FUREHITLE Riais)
28} 18 12 12 llllﬁ'n;-fﬁhﬁ:qnu RCTTTETTre 15
) 20 20 22 SUMMER :';‘I'_OH s L and F-A-S-T ONE DAY SERVICE at
Wayne Mewlon, Capitol 3954 (April, ASCAP) STAN'S RECORD SERVICE
@ 27 34 38 ALONG COMES MARY ...... 5 728 Texas Streel, Shreveport, Lovisiana
Bajs Marimba Band, ARM B2 (Irving, BMI) Call Collect (31B) 422-7182
@ 22 22 28 WHAT TO DO ............ 5
Matt Menre; Caplisl SP4T (Levine, ASCAF)
@ 33 37 — k?unt tgrh.r'; He Cot That |
L R R
" rmuj Lalme, ABC 10967 (Galllce, RMI) 2 SACRIFICE
30 33 36 M
D) MEMORIES | oS y SALE OR LEASE
Ray Conmif! Singers, Columbia #4192
@ 31 40 — BON SOIRE DAME .......... 3 BIH“D HEW
Sandpipers, 1 (Metric, BMI)
32 31 33 _ (0 ls
()3 313 SN SO0y 4 HAECO DISC
@ 34 — — OURSONG ................ 2 Mastering System

@H 13

Jack Jenes, Kapp BdE (Maclen, BMI)

8 DON'T SLEEP IN THE SUBWAY 12

Petula Clark, Warner Broe. TOMF [Duchens, B}

WINDOWS OF THE WORLD. .
Dioane Warwick, Scepfer VI1PE (lac/Blws Seas

ASCAP)

GOOD DAY SUNSHINE ... ...
Clauding Longet, ABM B64 [Macien, BMI)

— LAURA (What's He Got That |

www americanradiohistorv com

Babbis Gemiry, Capitel 5950 (Shayne, ASCAF)

1

2

Ain't Gﬂﬂ ................ 3
Bresk Bemten, Regriss 0411 (Gallics, BMI) 212—492.-
. — — — HORN DUEY .............. 1 SaT00
King Richard's Floege! Malghty, MTA 131 umi
@ B TALK vcvaivenusmmenen sy 2
Berl Mawmplert, Dacza 32159 (Reasevelt, BMI)
— ODE TO BILLY JOE ......... 1

Westrix Lead, Special
Scully Tape Machine
Variable Pitch
Advance Head, Scully
Lathe , Lyric Drive &
Half Speed Adapter.

AnvEnﬂsmEm\.

D BUSINESSPAPERS
MEAMNS BUSINESS

fB
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tver think of playing a record without it being on the “play list™?
That's precisely the feeling you'll get when you hear....

AHMAD JAMAL’S

“NATURLE BOY”

Cadet 5569

MARLENA SHAW’S

“WAITING FOR CHARLIE
T0 COME HOME”

Cadet 5571

(Psst. Ya' better tell the P.D. about 'em)



www.americanradiohistory.com
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Gridiron:

ATLANTA—A football field
is turning out to be this city's
major show place.

Rod Kimble, director of pro-
motions and special events for
Atlanta Braves, Inc., said that
Astroturf will be placed on the
Braves Stadium field next year
allowing fans to “get closer to
the shows.”" Crowds beyond 15.-
000 now pack the field.

Kimble, a former orchesira
leader and organist, wears sev-
eral hats in his capacity, work-
ing for Atlanta Stadium Pro-

Ursurpassed in Quality at any Price

x

GLOSSY
PHOTOS

ke " 8x10
1000 LOTS
$10.98 per100

Post Cards

8x10 COLOR

$165.00

3,000 Postcards
$120.00

Special Color
Frocess

A Division of JAMES J. KRIEGSMANN
165 W. 46th St., N.Y. 36 PLT-0233

Close to the Action

By BILL WILLIAMS

ductions, Inc., a wholly owned
subsidiary corporation of the
Braves baseball club. Under this
set-up, the Braves have been
able to bring to Atlanta shows
such as the city has never seen
in the past.

For two years running, Kim-
ble has directed the Atlanta
Jarz Festival which this year
yvear packed in 15,000 people
for two shows. Despite rain,
Barbra Streisand drew 11,000.
The Beatles attracted 33,000

Redding Tour

ST. LOUIS — The Otis Red-
ding Show grossed about $600,-
000 for a tour of 37 one-night-
ers, which wound up here on
Aug. 13, topping last year's
summer concert four gross by
about $100,000. Top one-night
take was $26,000 in Charlotte,
N. C,, where Jim Crockett pro-
moted the show. Other large
houses were in Jacksonville,
Miami, Tampa, Norfolk, Atlanta
and Greenville, S. C.

APO Shows and Otis Red-
ding Enterprises, Inc. produced
the show with Phil Walden and
Dick Allen co-ordinating the tal-
ent. Redding's winter concert
tour will begin Jan. 26. Wal-
den is completing arrangements
for Redding’s European return.
Current plans include Carla
Thomas, his Stax/Volt stable-

mate.
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Seven little Cowsills
Swinging on a gate,
Another swinging Cowsill
And then there were eight . . .
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paying customers, and James
Brown drew about 15,000 each
time he appeared. He is coming
back for a third time, and Ray
Charles, who also drew well,
will be back a second time.

Kimble feels the Braves have
everything anyone can offer.
“*We can do our own promo-
tion,” he points out. “We have
the Braves baseball network,
which is carried by 78 stations.
We have the television network,
with 19 outlets,. We have a
captive audience at the baseball
and soccer games (averaging
21,000 for each game), so we
can plug any event to about
100,000 or more people a week.
We plug events on the p.a.”

The corporation engineered
the sound in the stadium to
provide outstandng acoustics,
and has yet to have a com-
plaint, according to Kimble.

Expansion plans for next year
include a giant country music
show. “We'll have the greatest
assemblage of talent anyone can
imagine,” Kimble said. “We pro-
pose to put on the greatest
country show ever.” -He also
plans to stage a huge gospel
show, headlined by Mahalia
Jackson, a folk festival, an out-
door basketball exhibition, and
perhaps a bloodless bullfight.
“We want to bring every kind
of entertainment to Atlanta.”

Kimble also points out that
the promotion wused by the
Braves for the musical shows
and other exhibitions is particu-
larly good because the games
are carried by top stations in
the markets. These include
WSB, Atlanta; WSM, Nash-
ville: WSGA, Savannah; WAPI,
Birmingham; WCOV, Montgom-
ery; WUNI, Mobile; WSOC,
Charlotte; WDXB, Chattanooga,
and WSUN, St. Petersburg. Six
of the stations are FM opera-
tions.

The Atlanta Jazz Festival has
become an annual event, pro-
duced by George Wein. Kim-
ble is the director. Artists at
this year's festival included Nina
Simone, Wes Montgomery,
Woody Herman, - Thelonious
Monk, the Newport All Stars,
Herbie Mann, Miles Davis, Jim-
my Smiith, Horace Silver, and
Dave Brubeck.

LAURA DEVON, star of Paramount's “Gunn . .
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listens to a playback of her new RCA Victor single, 'l Like the Look,"

which is from the Leslie Bricusse-Hen
are producer Joe Reisman, left, and

Mancini score. Also listening
ancini.

11,000 Teen Bands
Vie in 3-Day Contest

e Continued from page 1

It was almost straight Bee-
thoven with an electric violin
sobbing out the melody against
the contrapuntals of the saxa-
phones to the tom-tom-like
beat of an organ. Just to show
that sonatas weren't their only
forte, the Gents let loose with
a sauna-style blues that shook
the arena.

Brass appeared to be the big
sound at Ridge in contrast to
the prepondrance’ of guitars
usual these days and, indeed
second place went to the Action
Brass from Colorado, seven
talented lads who carried two
trumpets, trombone, base, vio-
lin and two guitars. Tony's
Tygers from Wisconsin, a hard
rock quintet whose vocal har-
mony was a crowd-pleaser.

The Massachusetts group to
make the top ten were the
Sheffields from Waltham. They
boiled the arena with a wild
rendition by their singer Bill
Mahar on James Brown doing
“Please, Please.” He probably
excited the kids more than any
other offering.

It seemed incredible that
these young people were so pro-
fessional in their approach with
their trumpets, trombones, vio-
lins and even a recorder. It
must have been a difficult de-
cision for the judges. These
were made up of Les Paul,

Brute Force Overpowering

NEW YORK — Brute Force,
frequently hurling defiance at
a restless opening night crowd,
finally won over most of the
hecklers as he opened Herbert
Jacoby’s new East Side club,
Wheels, on Aug. 17. Part of
the disturbance seemed due to
the general high spirits of the
opening night throng and part
seemed due to the lack of un-
derstanding by what the Co-
lumbia Records’ artist described
as “the establishment." At one
point, he even shouted. “T'll tell
you members of the estahlish-
ment, I don’t mean what I'say.”

Even “To Sit on a Sandwich,”
one of his top album cuts, failed
to still his hecklers, while “The
Sad Sad World of Mothers and
Fathers" didn't come off live as

4 Seasons Gross

BUFFALO — The 4 Seasons
grossed $14,000 at their Melody
Fair appearance here on Mon-
day (21). The quartet prossed
$£33,000 in Chicago on Aug. 18
and 19, and $13,000 in Cleve-
land on Sunday (20).

www americanradiohistorv com

it does on record. But, the bitter
satiric bite of Brute Force fi-
nally came over as he wound up
his program with improvised
songs on Ronald Reagan.
H. Rapp Brown, LSD, and pot,
subjects suggested by the au-
dience. e program also in-
cluded the Pickle Brothers, a
good comedy trio, and singer
Christine Morton, who wvainly
tried to get the unruly crowd

to sing along.
FRED KIRBY

Gary to Begin
36-Date Tour

THIBODAUX, La. — John
Gary will begin a 36-date con-
cert tour here Oct. 15 and will
finish May 15 in St. Paul

The tour will be interrupted.

for a week-long engagement at
the Venus Club, Baltimore, Jan.

29-Feb. 4. Dates will include

Birmingham, Savannah, Char-
lotte, Atlanta, Denver, San Fran-
cisco, Seattle, Chicago, Cleve-
land, Indianapolis, Kansas City,
Buffalo, and Scranton.

Mark Dronge of Guitar & Ac-
cessories  Manufacturers  of
America: Joe Taras of Bill-
board; Dan Davis of RCA Vic-
tor Records and Dave Carrico
of Bell Records.

The audience was composed
mostly of youngsters with a
smattering of parents, They
paid $1.75 to $2.75 for the
Saturday night finals with a
three day ticket awvailable for
$4 to the 7,500-seat arena.

The first Battle of the Bands
was sponsored in 1963 by the
Weymouth (Mass.) Jaycees.
Guiding spirit of the affair is
John Agnew who believes it has
interested many youngsters in
electronics and in the more
serious aspects of music. "It
also has brought many of us
adults a better understanding of
the young community,” he said.

Many of the groups had been
together only a matter of
months. They competed for a
first prize of $2,000 in cash, a
Volkswagen bus, a wardrobe and
a Polaroid camera. Second prize
was $1,000 and a wardrobe,
and third prize $750 and a
wardrobe.

Hassle Bows
At Unganos.

NEW YORK — The Hassle,
a newly signed United Artists
group, made their New York
club debut Wednesday (23) at
Unganos in a performance that
showed promise.

The quintet did an original
number, “You Got Me Hum-
min' " which will be their first
UA single scheduled for release
in September. It was a stirring
rock piece complete with vocal
and heavily amplified guitar and
organ work. About midway
thmugh. the electric organ takes
over for an exploratory solo and
the boys act a dance wandering
around the stage making facial
contortions. The number scored
well.

The rest of the act consisted
of rock treatment of pop stand-
ards. The group is made up of
two electric guitar men, a lead
vocalist on the tambourine, a
drummer and a organist. They
perform to the backdrop of pro-
jected slides shining with flower
colors and this helps put them
across.

United Artists plans a pro-
motion campaign for the group
in a few weeks in conjunction
with their first single: They are
managed by Irwin Mazur of
New York.

CHARLES BARRETT
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A VOLATILE VOCAL
ADVENTURE BY THE

REIGNING CHAMP
OF THE CHARTS!
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(UPTIGHT EVERYTHING'S ALRIGHT)
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Bang Goes Irish Pop With
Van Morrison Promotion

NEW YORK — Bang Rec-
ords is running a heavy promo-
tional build-up to bring the
Irish pop sound of Van Mor-
rison, recently signed by the la-
bel, into the pop market's ever-
shifting tastes. Morrison, who
formerly was with the Them,
Parrot and Bang artists, recently
returned to the United States
to form a solo act.

The Them disbanded last
year, playing one of their last
engagements in San Francisco.
Morrison then ormed as a
solo in Holland and his home
area of Belfast, Northern Ire-
land. Morrison explained, “My
sound is distinctively Irish pop
with some Ray Charles and Dyl-
an influence.”

\o TOP QUALITY

G" PICTURES

LITHOERAPHED ON HEAVY KROMEKOTE

3Y2¢ to 2¢ each !
depending on quantity

SEND FOR SAMPLE 8x10
plus prices and order blanks
on these and other size prints

i PICTURES

317 N. ROBBERSON
SPRINGFIELD, MO. 63800
{ nabsicliary of She Advertising Hrackerr Co.!

Bang's nationwide promotion
tour for Morrison includes col-
lege dates and concerts. He will
appear on the “Joe Franklin
Show" on WOR-TV here and
also at a benefit performance
for Israel. Associated Booking is
handling the arrangements.

In addition to being lead
singer for the Them, Morrison
wrote the hit “Gloria.” His solo
disk material is all original. His
latest Bang single is “Brown-
Eved Girl,” Slated for release
this month is his first album,
“Blowing Your Mind."”

Morrison is concentrating on
composing and developing his
act, which eventually will take
on a _full orchestra back-up. He
elxrglﬁ'ined that his songs contain
stbtle elements of Irish legend-
ary and soul, having little to
do with the material being pro-
duced by current English acts.

Jay Jay Pub Sues 5

For Infringement

NEW YORK — Walter E.
Jagiello of Jay Jay Publishing
Co. has filed suit in Federal
District Court here against
Decca Records, Dot Records,
Roosevelt Music, Inc., Bert
Kaempfert and Herbert Reh-
bein, charging copyright in-
fringement of the Jay Jay song
“Li'l Wally Twirl" with songs
called “Milica” and “Sweet
Maria."

Say You Saw It in
Billboard

(i Eight little Cowsills | “’”Iﬁ‘ﬂ:
. Traveling in a troupe " =
Met another Cowsill

And then they had a group. ..

S '
Felipe Yanez, leader of Orques-
tra Soul, signed with Deot, where
his first album will be “Bugalu.”
. . . Lisa Carroll inked by Gal-
lant. . . . Columbia re-signed Bob
Dylan. . . . Jennifer and the United
Fruit Company to Parrot Records
and Cooper-Meyer Productions

The Stone Couniry joined RCA
Victor, where their debut single
will be “Time Isn't There Any-
more,” produced by Rick Jerrad.
. +.. Comedian London Lee signed
with Audio Fidelity. He's slated
to open at the Copacabana on
Oct. §. . . . Linda Kay Lance has
signed with ABC Records. . . .
Johnny Jay and the Gangbusters
inked with Josie. Their initial disk
will be “You Get Your Kicks,"

oduced by Lon Harrimam. ., . .
ohnny Cymbal to Musicor, where
George Tobin is producing his
single “It Looks Like Love.” . . .
The Faded Blue inked a three-year
contract with Barrington, where
their first pressing will be “The
Next Time" and “The Day Was
Fair." , . . Tommy Leonetti signed
with Columbia, with “You Knew
About Her All the Time" due for
August release. . . . Melvin Q.
Waitchpocket and Indian Puddin'
and P to Matthew Katz Pro-
ductions.

Baez Scores

With Ad Libs

CLEVELAND — A sellout
audience brought folk artist
Joan Baez back for two encores
at Public Music Hall Saturday
(12).

The Vanguard recording art-
ist started out with Simon and
Garfunkel's “Dangling Conver-
sation” and wound up with a
calypso version of The Lord’s
Prayer. Most of her 19 songs
dealt with brotherhood and non-
violence,

The Size 7 singer, much pret-
tier than her pictures show,
held the mostly college-age au-
dience with ad libs as well as
message. She introduced one
song as “good for ushers to

seat people by.”

Sitting on the floor backstage
was her teacher, Ira Sandperl
of the Institute for the Study of
Non-Violence, Carmel, Calif,

Before the performance Miss
Baez, 26, strummed her Martin
guitar in a closed dressing room.
Then she came out to talk to
blind guitar player Irene Lipov-
sky, 17, of Columbus, Ohio, She
signed an album with a flower
design.

“I gave up
graphs,” she said.

JANE SCOTT
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UNITED ARTISTS" West Coasters greet the Spencer Davis Group at a
cocktail party in their honor. With the group are UA West Coast sales
director Charlie Goldberg, third from left, with his wife, Sherry, and
UA's Los Angeles distributor, Norm Goodwin, next to Goldberg.

British Modbeats Show
Psychedelic Promise

NEW YORK-—Hard-driving
rock from North of the Border
with strong psychedelic influ-
ences and traces of r&b is play-
ing the Scene with the British

Modbeats, a promising young
Canadian  group.  Although
the brightly dressed long-haired
quintet has only been making
it big in Canada on the Red
Leaf label for two years, they
showed on Tuesday (22) that
they are a highly professional
outfit.

The sound was almost shat-
tering as lead singer Fraser
Loveman wailed numbers like
“*Hold On,” “Somebody to
Love" and a future recording,
“*Thank You Day." An updated
“Tobacco Road,” psychedelic
was a high spot as the middle
instrumental section built in in-
tensity and velocity to a fever
pitch. “Gloria” had an almost
other-worldly beginning and
ended in a frenzy.

The group's single, “Try to
Understand,” had the steady
beat evident for most of the
evening, while “Land of a
1000 Dances,” an album cut,
saw Loveman doing all the pop
dances of the past few years,
a feet also atempted by some
of the young audience on the
dance floor. Gregg Foster, lead
guitarist, displayed a talented
touch, while drummer Robby
Jeffrey maintained a wild beat
throughout. The live perform-
ance was much louder than the
group sounds on disk. Bass
guitarist Joe Colonna and

JERRY BUTLER, seated, a Mercury artist, signs a production agree-
ment with his label. His first deal with Mercury involves Richard and
Jimmy Knight, right. Looking on are Mercury product manager Alan
Mink, left, and W. Yale Matheson, partner with Butler in Fountain

Record Productions..
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rhythm guitarist Mike Corgi-
chuk round out the quintet.
The Modbeats played Tele-
caster and Gretch guitars and
a Fender bass. Speakers, which
were covered with bright lower-
patterned material that changed
as different lights hit them, were
Fender, Vox and Traynor.
Lights operated on a micro-
switch also added to the psych-
adelic effect. With U. S. record
companies showing greater in-
terest in Canadian acts, this one
should be snapped up soon.
FRED KIRBY

Musicarnival

Digs Seasons

CLEVELAND — The 4 Sea-
sons not only broke the one-
night attendance record at Mu-
sicarnival Sunday (20) but re-
ceived two standing ovations.

Frankie WValli's roller-coaster
voice scored high with the sell-
out crowd from the first, even

though he was suffering from a
severe cold.

The Seasons peppered their
23-song program with comedy
as well as chords. Valli, lead
guitarist Tom DeVito and bass
player Joe Long did most of
the adlibbing. WHK Radio co-
sponsored the 7 p.m. concert.

The Philips' recording artists
proved themselves men for all
ages as well as all seasons. Their
repertoire ranged from the mid-
dle-agers’ favorite, “I'm in the
Mood for Love” to the rock
“C'Mon Marianne,” Valli’s lat-
est, I Make a Fool of Myself"
was a smash.

A surprise treat was Joe Cass'
fireworks on the drums. His solo
brought a huge hand from the
crowd, mostly of college age.

JANE SCOTT

CAREER AHEAD...

—_— e, dTelr

Carmar iraising is
i L e haarirmmie
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Radio-TV programming

WMCA to Lay on Disks

It Feels Can Score High Bé

NEW YORK—WMCA, one
of the nation’s leading Hot 100
format stations, will lay on spe-
cial records it feels have hit
potential. These will be selected
by a secret meeting of Kkey
personnel each Tuesday after
the regular record listening ses-
sion, said program director
Ruth Meyer, who is also vice-
president of programming for
the Straus Broadcasting chain.

The second meeting will not
only decide what particular rec-
ords the station will give spe-
cial treatment to, but also how
much. Miss Meyer started the
extra session in line with a new
“mathematical adjustment” of
record play at the station. The
adjustment was set in motion to
“get stronger sounds on more
frequently,” she said. "And rec-
ords that look like a hit will
get played like a hit from the
start.”

Screening of records at
WMCA is done by Joe Bogart,
music director, and his assist-
ant, Frank Costa, considered to
have the best ears in the busi-
ness for picking hits. Then dee-
jays and Ruth Meyer further
screen these and bring in their
recommendations to a joint lis-
tening session each Tuesday,
Everyone present votes on these
records. Miss Meyer retains final
decision.

By CLAUDE HALL

This new programming pol-
icy at WMCA follows close on
the heels of a decision by Miss
Meyer to program more cuts
from albums. At present, the
station is playing five cuts from
Bobbie Gentry's new Capitol
Records album “Ode to Billie
Joe," including the hit title
tune. The station had played
fairly frequently “Byrd Avenue"
from the new Spanky and Our
Gang album.

Bad LP's

The problem is, she said, that
“with the exception of a group
like the Beatles, the albums
coming out today aren't totally
good.,”

Album cuts are auditioned
in the Tuesday meetings as if
each were a single and votes
are made on each.

“Previously, a radio station
would only play a cut from an
album if they wanted to make
a record company release it as
a single, This is no longer the
case. We're not trying to do
that.” The Sci)anky cut of “Byrd
Avenue” had been programmed
two or three weeks for its audi-
ence value, then dropped from
the playlist, Miss Meyer said.

Too many record companies
are putting out albums, how-
ever, with one or two hits and
a bunch of hastily cut tunes.
Listeners at home may be will-

Nine little Cowsills

Walking hand in hand
Met a happy flower girl

Who joined their merry band . . .

ing to wade through these al-
bums to hear the good tune,
but a radio station can't afford
to program a weak album, she

felt. .
‘More Music’

In line with its new program-
ming policies, WMCA is play-
ing more and more records
back-to-back and even triple
plays. This necessitates double-
spotting commercials, but the
station is slotting some type of
programming material between
the spots.

But regardless of how much
of the “more music” policy the
station becomes involved in, it
will still be a personality sta-
tion. “Around the country in
many major markets, pop sta-
tions have been losing their big
lead in audience ratings. They're
fools not to realize what's
causing it, aside from the com-
petition.” People are no longer
content to tune in to a station
for music. . . they want people
with which to communicate.
Any market will sustain the
tight playlist, non-personality
type of station only so long,
she said. “"Radio audiences have
progressed beyond jukebox
radio. Too, the station owes
something to the community
and the people who listen to it.
It must become involved.”

Miss Meyer started in radio
in Kansas City at KCKN, then a
middle-of-the-road station, writ-
ing copy. She joined WHB in
1955 when Todd Storz took
over the station and still wrote
copy. But it was Storz who in-
itiated the first major market
top 40 format operation after
first trying it out at KOWH in
Omaha. “Everybody laughed,
saying people wouldn't listen to
a station just playing 40 rec-
ords,” Miss Meyer said. “But
in three months we were No, 1
in the market.” She worked at
the station three vyears, then
with a Kansas City advertising
firm a year before coming to
New York.

She had been production di-
rector at WMGM only a few
weeks when Steve Labunski,
with whom she'd worked in

(Continued on page 34)

KXOL-FM to
Go Country

FORT WORTH — KXOL-
FM, which went on the air in
December 1962 broadcasting in
stereo, will switch to a country
music format Sept. 1, said -sta-
tion manager Jerry Hahn. Writ-
er-performer Lawton Williams
has been retained to help plan
the new sound. Until just re-
cently, Williams was general
manager of a country music
station in Memphis.

KXOL-FM has been pro-
gramming popular music, but
Hahn feels there has been
a tremendous growth in the in-
terest in country music and
there was an FM programming
gap in the market. Besides art-
ists like Eddy Arnold and Chet
Atkins, the station will play
country music performed by
pop artist—all in stereo. The
station beams 6 a.m. to 2 a.m.
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KCKN, KANSAS CITY, Kan., puts out the welcome mat for RCA Victor
Records artist Connie Smith. From left: RCA Victor representative Ted
Brown, KCKN program director Ted Cramer, Miss Smith, and Kansas
City Victor manager Gil Karwoski. Miss Smith was at the "Fun Fair"
sponsored by the country music station.

R&GB TV Show Bows
On WEWS, Cleveland

CLEVELAND—A new r&b
TV show with a radio disk
jockey was launched here Sat-
urday (19) at 1 am. by
WEWS-TV.

Called “The Ken Hawkins
Show,” it is emceed by Haw-
kins, the 6-10 a.m. WIMO dee-
jay. Plans call for syndication.

“It's an hour-long show In
color, following the ‘Joey Bishop
Show' Friday nights,” said Jim
Lowe, WEWS-TV publicity di-
rector. “In the past we signed
off at 1 a.m,

“It shows the growing inter-
est in r&b here. I'm proud to

have the show,” said Hawkins.
He started at WIMO seven
years ago as a radio engineer, is
also program director now. He
has a business administration
degree from New York Univer-
sity and graduate credit from
Western Reserve University.

Record artists Bobbie Gentry,
Jackie Wilson, Norma Jenkins,
B. J. Thomas and the O'Jays led
off the show. Rocking across
the screen were the Big K
Dancers in mini-skirts.

“Well also be integrated”
said Hawkins. “We will have
white dancers in the line-up in
future shows.”

More Music Time

Is WTMA Policy

CHARLESTON, S. C. —
WTMA, 5,000-watt Hot 100
format station here, has re-
vamped its programming to fea-
ture more music. Dave Lovyd,
operation manager of the At-
lantic Coast Broadcasting facil-
ity, bills the new programming
policy as “Hit to Hit Music.”
Dave Wellborne is general man-
ager of the station. WTMA
has been rated No. 1 in the
market in the last two Pulse
surveys., However, Loyd, who
handles the morning drive-time
show, seeks to do even beiter.

“Basically, the new policy is

BILL EF{DEGD} MERCER, air
personality on WOR-FM in New
York, introduces MGM / Verve

Records artist Richie Havens,
left, to a Central Park crowd
during a guitar teach-in spon-
sored by Espana Guitars.

a gimmick. I listened to the so-
called ‘boss sound’ in other
markets and picked what |
liked. What I didn’t like about
the ‘boss sound’ was the chas-
tity belt around the mouths of
the deejays. I've got a good
bunch of guys here and 1
didn't want to clamp down on
them.”

There has been no change
in the station’s playlist, he said,
but WTMA is able to play the
records more often by tighter
production. Deejays are still
allowed to be personalities, but
records are being played almost
back-to-back with only a tag
line in between. In addition,
deejays are now talking over
the instrumental beginnings and
endings of the records. ""We
have quite a few commercials
here, too,” said Loyd, “and it's
my feeling that a double spot
is no different than a single.
So we're trying to do a double
spot if we do a spot at all"

To illustrate the effectiveness
of the station at reaching a
mass audience, Booby Nash in
the late evening slot was able
to get 75 per cent of the audi-
ence in past surveys. He now
handles the afternoon drive slot
3-7 p.m.

“Playing more music is im-
portant,” Nash said, “but to
sound like a jukebox like so
many of the larger markets'
formats is ridiculous. Our "Hit
to Hit Music’ policy allows
more time for music without
taking away from a deejay’s
personality.”
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WARNER BROS./REPRISE regional sales meeting in New Orleans is attended

I'.J-l' I- L]

, from left, Marvin Deane,

national promotion manager; Stan Chaisson, promotion representative of All South Distributing of New
Orleans; J. K. (Mike) Maitland, president of Warner Bros./Reprise Records; Betty Gassen of WDSU;
Marshall Pierce of WSBM; Greg Mason of WNOE, and Buzz Bennett of WTIX,

McAdorey Counsels Promo Men

By KIT MORGAN

though some may be rejected
because they ‘stink’ or because
the station is too busy.

“Another thing we like,
though perhaps some record
companies are a little shy of
them, is information sheets, new
sheets, It's important for us to
know about the business and
about ‘artists. We know some of
the stuff is a hype, but we can
sort out the wheat from the
chaff."

Among McAdorey's don'ts
were: Don't turn promotion
calls into three-hour social visits.
“Things are pretty busy in any
station. We appreciate the call,
the record, the pitch, and may-
be a brief conversation, but a
call that hangs up two or three

i

TORONTO—Promotion men
are tremendously important to
radio stations, said Bob Mc-
Adorey, music director-deejay
with CHUM, Toronto (gener-
ally considered Canada’s most
influential pop music station) at
Phonodisc Ltd.'s annual sales
meeting at the Inn on the Park
in Toronto (19). But he listed
many “do’s" and “don’ts" they
should take into consideration.

“Promotion men are tremen-
dously important to a radio
station,” McAdorey said. He said
a station likes a promotion man
to be aware of his product; to
tell the station when it's missing
a record; to keep it informed
on record sales; to pitch the
station on promotions, even

Then all the little Cowsills

( And there are only nine)
Took the flower girl to town
And there they met a lion . ..
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people for two or three hours
Is a drag.

“Most stations now have
tight playlists, and when it's
made up, that's it," he said.
“Management resents it when a
promotion man pitches indi-
vidual deejays and librarians.
Do it through the proper chan-
nels,” Poor service is another
pet peeve. “When you've got a
hit, get it into the radio sta-
tions."”

Referring to promotion men
with distributors rather than
those with record companies,
McAdorey said, “We don't like
a man whining and moaning
that the company may lose a
label if the station doesn't play
a particular record. Your label
deals just aren't our problem.”

Summing up, McAdorey said,
“It used to be a standard line
with radio people that we're not
in the record business, but 1
believe radio people are in the
record business, and record
people are in the radio busi-
ness, like it or not, and we have
to work together for better
music programming for us and
more sales for you and more
profit for everybody, and that's
what it's all about, isn't it?”
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Vox Jox

By CLAUDE HALL Radio-TV Editor

Mrs. Marilyn Bryar has been
named music director of WORC,
a post which was held at the Wor-
cester, Mass. station until last Janu-
ary by Dick Smith. She previously
worked as assistant to Robert F.
Bryar, president and general man-
ager of the all-request outlet. . . .
Dave Harper has joined WVRC,
Spencer, W. Va,, taking over the
mid-morning and late afternoon
shifts playing Easy Listening rec-
ords. He'd been with WKLP in
Keyser, W. Va. The 1,000-watt
station has just upped its country
music programming to 30 hours
per week and manager Dale
Brooks, who handles the morning
country deejay chores, needs rec-
ords. Especially RCA Victor, Capi-
tol, Mercury and Decca labels.

Twenty-year-old KGIL, San Fer-
nando Valley, Calif., station, finds
that 83 per cent of the people
responding to to a mail survey
listen to the station’s Easy Listen-
ing format in their cars. Even
more—86 per cent—listen to the
station at home. Other data: 90
per cent watch TV, 63 per cent of
the males have some college edu-
cation, 20 per cent of the respond-
ents listen for two hours,

Bob Dayton is now with KRLA,
Pasadena, Calif.; he'd been with
WABC, New York. . . . WGRT
in Chicago an-
nounces that
Jesse Owens,
Marty Faye and
Norm Spaulding
are no longer
with the radio
station. . . . Dick
Robinson, after-
noon air person-
ality for WDRC
and WDRC-FM,

ROBINSON
Hartford, Conn., has been named
chief announcer of the station.
Robinson is also president of the
Connecticut School of Broadcast-

ing. . .. Bob Arnold, announcer

at WFAA in Dallas, has moved
over into the sales department of
the slation.

Eddie Daniels now with KBUC,
San Antonio country station. . . .
WOAI in San Antonio now talk
9 am. to 6 pm. Monday through
Friday, sharply limiting possibility
for exposing records on the station.
. . « Mike Powell has been named
production manager of WMC-FM,
Memphis; a producer of rock 'n’
roll records, Powell joined the FM
stereo station last February from
KLIF, Dallas. . . . Barry Clark a
Washington free-lance announcer,
has been selected to herd the all-
night “"Night People Show" on
WWDC Sunday nights and since
“we're the only station on the air
that night, all histeners are mine."

It's back to college for several
of the WHSL staff—Wilmington
College. Terry Stockdale, program
director will be majoring in English;
afternoon drive man Rick Weber
will major in drama and speech;
night man Dave Roberts plans to
attend part time. “I just hope we
can puill the same type of ratings
in class as we do at the station,”
said Stockdale. The station beams
24 hours a day to its Wilmington,
N. C., audience.

Jack Davison, formerly music
director at WKLE, Waupun, Wis.,
has joined WLIF-FM, New Lon-
don, Wis. The stereo operation be-
gins broadcasting about the middle
of September and Davison is pro-
gram director. . , . Dave (Michaels)
Capps is at WBZ, Boston, handling
the all-night show and “enjoying
it immensely.” Capps, who'd been
morning man and production man-
ager at WUBE in Cincinnati, said
WBZ takes him into 36 States and
about a dozen foreign countries
and he has the mail to prove it. . . .
Air personalities, WGIV, r&b sta-
tion in Charlotte, N. C., voted
recently to unionize. Vote was 4

(Continued on page 34)

Yesteryears Hits

Change-of-poce programming from your librarian’s thelves, featuring the disks
that ware the hottest In the land 5 years ago and 10 years ogo this week.
Here's how they ranked in Billboard's charts at that fime.

POP SINGLES—5 Years Ago
September 1, 1962

1. Sheila—Tommy Roe
(ABC-Paramount)

2. Loco-Motion—Little Eva
(Dimension)

3. Breaking Up Is Hard to Do—
Neil Sedaka (RCA Victor)

4. You Don't Know Me—Ray Charles

{ABC-Paramount)
5. Party Lights—Claudine Clark
6. She's Mot You—ENis Presiey

e's o

RCA Victor)
7. Things—Bobby Darin (Atco)
8. H{Em Are Red—Bobby Vinton
9. Vacation—Connie Francis (MGM)
10, Little Diane—Dion (Laurie

|

POP SINGLES—10 Years Ago
September 2, 1957

1. Tammy—Debbie Reynolds (Coral)

2. Diana—Paul Anka (ABC-Paramount)

3. Teddy Bear/Loving You—
Elvis Presley (RCA Victor)

4. That'll Be the Day—Crickets
(Brunswick)

5. Bye Bye Love—Everly Brothers
(Cadence)

6. Whole Lotta Shakin' Goin' On—
Jerry Lee Lewis (Sun)

7. Send for Me/My Personal
Possession—Nat (King) Cole

8. El?m b—Jimmie Rodge

m mm rs

(Roulette)

9. Love Letters in the Sand/Bemar-
dine—Pat Boone (

10. Searchin'—Coasters (Atco)

R&B SINGLES—5 Years Ago
September 1, 1962

1. Loco-Motion—Little Eva
{Dimension)

2. Twist and Shout—Isley Brothers
(Wand)

3. You'll Lose a Good Thing—Barbara
Lynn (Jamie)

4 Bring It On Home to Me—Sam
Cooke (RCA Victor)

3. Party Lights—Claudine Clark
(Chancellor)

6. Stop the Wedding—Etta James
(Argo)

7. Beechwood 4-5789—Marvelettes
(Tamia)

B. Lookin® for @ Love—Valentinos (Sar)

9. You Don't Kmow Me—Ray Charles
(ABC-Paramount)

10. | Need Your
& Dee Dee Ford

Gardner

POP LP's—5 Years Ago
September 1, 1962

1. Modern Sounds in Country & West-
em Music— Ray Charles (ABC-
Paramount)

2. West Side Story—Sound Track
{Columbia)

3. The Stripper & Other Fun Songs for
the Family— David Rose & Ork

4. ﬂ’:lhn[ &M

[ ary—
(Wamner Bros.)

(Epic)

7. West Side Story—Original Cast
(Columbia)

B. It Keeps Right On s-Hurtin'—
Johnny Tillotson (Cadence)

9. The Music Man—Sound Track
(Wamer Bros.)

10. Stranger on the Shore—Mr. Acker
Bilk (Atco)
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WKY Reduces Rock
On Daytime Airing

OKLAHOMACITY—
WKY, 5.000-watt Hot 100 for-
mat station that has long been
a major influence on exposing
rock 'n’ roll records, has sof-
tened its daytime programming,
said program director Dan Wil-
liams. The station is still hard
rock 6-10 p.m., but in the day-
time, with the exception of
major hits, is shunning many
hard rock records.

No. 1 record in the market
last week, said Williams, was
“The Letter” by the Boxtops
on Mala Records “and we're
playing it as often as any sta-
tion would play the No. 1 rec-
ord throughout the day.” He said
that 75 per cent of the records

Talent Show Bows

PHILADELPHIA—"Sounds
of Our Times," teen-age ama-
teur talent show here on KYW-
TV, will be seen as a once-a-
month hour special Saturdays
at 4 p.m., beginning in October.
The show is produced and di-
rected by Bill Rice with Jack
Lear as executive producer.

Blessing Firm Set

RUIDOSO, N. M. — Sam
Blessing, morning personality
and sales manager of KRRR
here, has formed Sierra Blanca
Productions to produce, sell and
distribute syndicated radio pro-
grams.

Brand New . . .
Help Control Your
leples & Scaly
Condition . . . Get an
Oral Preparation for
Acne Control
““Money-Back
Guarantee!"’
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played by the station were on
Billboard’s Hot 100 Chart, but
that the basic programming ap-
peal of the station was to the
“above 13 age group.” These
are culled by the regular lis-
tening session from the top-
selling 50 records. The rest of
the daytime programming 1is
hinged on records that have
been in the top 10 on the sta-
tion's playlist dating back to
1958, especially familiar tunes
by artists such as Nancy Sin-
atra, the Ray Charles Singers,
Peggy Lee, Nancy Wilson and
the Johnny Mann Singers. Most
are up-tempo in nature; they're
programmed from albums, The
station is also playing selected
album cuts from records on
Billboard's Top LP’s Chart.

WKY will soon launch a
massive promotion campaign
behind its new sound, he said.
“Already we've had a jillion
adults tell uvs WKY sounded
better than it had in years . . .
and we've interviewed kids and
they don’t even know we've
changed.<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>